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SUMMER’S GLOBAL REGGAE RIDDIMS

U.K. Artists Find
Eager Majors,
Buying Public

B BY KWAKU

LONDON—The outlook for reggae
in the U.K. is particularly promising,

BITTY McLEAN

as major labels show a willingness to
sign and promote artists with a eriti-
(Continaed on page 93)

WPLJ And WSIX Top
Billboard/Airplay
Monitor Award Noms

B BY PHYLLIS STARK

NEW YORK—Top 40/adult WPLJ
New York and country WSIX Nash-
ville have swept the
noininations in the
1995 Billboard/Air-
play Monitor Radio

B]||boord Monnor
Awards, earning
six nominations

B‘ﬂlo |

WPLJ, which topped the Bill-
board/Airplay Monitor Awards
last year, scored nominations this
year for station of the year,
program/operations director of

(Continued on page 79)

Aborigines Get
Popular Forum
Through Reggae

B BY CHRISTIE ELIEZER

Reggae Makes
A Lucrative
Splash In Japan

B BY STEVE McCLURE

MELBOURNE, Australia—It's not
surprising that the young black Aus-

KEV CARMODY

tralian militants of the '7Cs adopted
Bob Marley and Peter Tost as cultur-
(Continued on page 92)

TOKYO—One sign of just how big
reggae has become in Japan is the in-

SAYOKO

troduction of a credit card designed
especially for fans of the music.
(Continaued on puge 92)

B BY HAVELOCK NELSON

NEW YORK—Up-close and per-
sonal encounters
will be the prima-
1y tool for build-
ing awareness of
new Mecca Don/
EastWest/Elek-
tra Entertain-
ment Group R&B
vocalist Michael
Speaks.

That’s because
the 19-year-old

Speaks Has ‘No Equal’ On
Mecca Don/EastWest Set

MICHAEL SPEAKS

Speaks is more than just anothar
studio-invented new-jack singer, ac-

cording to observers. The fledgling
performer is a gutsy, magnetic soul
man whose emotion-packed act be-
lies his age.
Says Doug
Daniel, Elektra’s
senior VP of black
music, “Anyone
who has seen
Michael perform
has seen the
power and dyna-
mics of a true
star in the mak-
ing.”
Says Debbie Wilson, owner of the
(Continued on page 86)

Agreement Paves
Way For Senate
Perf.-Right Bill

B BY BILL HOLLAND

WASHINGTON, D.C.—The Senate
Judiciary Committee was expected
to approve the music industry’s per-
formance right
legislation in a
vote June 29,
following a last-
minute agree-
ment between
record labels
and music pub-
lishers. The
committee’s ap-
proval would
heighten the chances of congres-
sional passage of the historic bill
this year.
On the eve of the markup, sources
said that the committee was ex-
(Contined on page 89)

RIAA

Fans Sidelined
By Flip-Flops In
Pearl Jam’s Tour

B BY ERIC BOEHLERT

NEW YORK—As the emotional
roller coaster that
is the Pearl Jam
summer tour ¢on-
tinues to erest and
plunge, with cries
of ‘It's off!” and
‘It’s on!” ringing in
tans’ ears, indus-
try observers are
trying to remem-
ber anything quite
like it. Few pretend to know where
the next bend lies.

(Continued on page 85)
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Suddenly, Tammy! Will ‘Get There’

“Life is fragile,” says Beth Sorrentino, pianist/vocalist/song-
writer for the group known as Suddenly, Tammy!, “and so our mu-
sic is protective overall of that quality.”

Like a brief cloudburst that cleanses 2 muggy morning, or the
accidental poetry in a child’s exclamuation, the uncluttered clarity
of this Lancaster, Pa., union of piano/vocals, bass, and drums has
a natural rightness as calm and penetrating as the modest mo-
ments the trio’s music portrays. There is a term, niinests, for the
innate skill of description in literature or the arts, and the poignant
force of Suddenly, Tammy!'s appreciative power can make one la-
ment all the little things in lite that get overlooked.

Despite a silken proficiency at mimesis and a steadily building
college fan base, Suddenly, Tammy! is itself at peril of being ne-
glected by an inattentive public. Following two EPs and a self-titled
1993 album on Manhattan’s independent spinART label, the
group’s major-label debut, “(We Get There When We Do),” was
issued by Warner Bros. last March. Unfortunately,

Way Down,” “Mark Of Man.” and the first piece Beth wrote for
the band, “No Respect Girl.”

The latter song’s story concerns “a charismatic girl,” in Beth’s
words, “who rolled through town like a hurricane.” at a point after
Beth returned to Lancaster from a two-vear stint (1986-8%) study-
ing musical theater at the Boston Conservatory of Musie, Dance,
and Theater. “I was amused and amazed,” she retlects, “by the ef-
fect a strong, remorseless personality can have on others. The line
that begins the song, ‘It can go either way,” sums up the observant
but unjudging perspective.” The tune also serves as a préeis for
the erisply pruned tonality of Suddenly, Tammy!s sound, which
drummer Sorrentino sees as “alternative in the truest sense. Since
we don’t have electric guitar, we emphasize melody and subtlety,
and we don’t really emulate any current styles.

“My dad was a jazz drummer, and Beth and [ grew up hearing
Ray Charles, Broadway show tunes, the Beatles, Edgar Winter,

and Donovan. I was a snare drummer in the Hemp-

the new album’s expected chart success has thus
far proved elusive.

After two national tours and considerable criti-
cal acclaim, Suddenly, Tammy!’s popular clout is
best encapsulated by a recent late-night gig at the
tiny but taste-setting Sin-é club in Manhattan’s
East Village. Known for surprise sets by the likes
of Bono or Sarah McLachlan, the hip, no-frills
downtown cafe was literally swollen to the rafters
with a youthful cross section of pilgrims from cam-
puses up and down the Eastern Seaboard, each
spectator able to silently mouth the lyrics to even
the most obscure/unrecorded portions of the live
Tammy! repertoire.

The compact but avid erowd also embraced the

<+
M“SIG ics.”

TO MY EARS

field Black Knights marching band and also
learned percussion in the school jazz band, so our
stuff is rock’n’roll with slightly skewered dynam-

Jay Sorrentino (born Dec. 29, 1966) and his sis-
ter (who arrived on March 23. 1968) are two of
three offspring—24-year-old Martha sang backup
on “(We Get There...)”—by attorney James Sor-
rentino and the former Linda Hills, who were di-
voreed in the early '70s. Like her mom, who now
works in adult rehabilitation at the Hershey Medi-
cal Center, Beth has a propensity for special edu-
cation and care-giving. “I used to teach at the Mon-
tessori Academy ol Lancaster,” says Beth, “and in
1993-94 they asked me to develop a twice-a-week

* WATERFALLS * TLC * LAFACE S8 band’s placidly potty sense of levity, wherein bass Music and Movement program for the day-care
player Ken Heitmueller (a ringer for the Jeff : classes, which gave me a lot of insights into chil-
S L3 ADULT CONTEMPORARY Spicoli character in “Fast Times At Ridgemont ‘ dren and how they’re treated in our society.”
* I'LL BE THERE FOR YOU 82 High”) trades th tof e n " i . T s e L th her
THE REMBRANDTS * EASTWEST g races the sort of eccentric banter with Sor hy Tlll'lﬂthy White The experience led to a track co-written with her
rentino and her drummer brother Jay that vielded brother on the new album. Titled “Not That
I GRU@?&Z‘J#XU ORI 25 gle a,ct’s title (te}ken_ frf)m the cgsmeti.cs-dislflainipg Dumb,” 'it ‘\‘vill be _sewice(-ll to tyl;ip%e—z‘% radio lin.e this
JOHN MICHAEL MONTGOMERY * ATLANTIC eth’s put-down of Tammy Faye Bakker’s daily summer. “The title phrase,” says Beth, “comes
war paint). from something I saw a parent yell when scolding a child in a mall:
COUNTRY SINGLES SALES 25 “We take a few simple things and keep rearranging them in om  ‘Quit doing and saying that all the time! You're not that dumb!” An-
* ANY MAN OF MINE * SHANIA TWAIN * MERCURY NASHVILLE music and owr performances,” explains Beth slyly, “just like you  other line in the song, ‘T had a gun, I'm gonna use it,” isn’t meant
would with the eyes, nose, ears, and hat on a Mr. Potato Head. literally but refers to the close-minded attitudes of people deter-
DANCE / CLUB PLAY 21 We're the Mr. Potato Head of music.” mined to do anything theyv have the power to do, regardless of how
* SPACE COWBOY * JAMIROQUAL = WORK “It's our own brand of free association, something extra for the it mistreats others.”
f audience’s entertainment dollar,” sniggers Heitmueller, onetime Beth grows increasingly serious discussing other formative in-
DANCE /| MAXI-SINGLES SALES 21 resident sound engineer at Lancaster’s legendary Chameleon Club,  fluences on her songwriting sensibilities, which range from the
* ONE MORE CHANCE * THE NOTORIOUS B.I.G. = BAD BOY the breeding ground for Ocean Blue, Live, Innocence Mission and  lingering pain of her parent’s breakup to the early deaths of
LATIN oth(_er notable Pennsylvania groups. Born to a l_ocal printer and his fl_'iends in eleme_ntary school—which found metaphorical expres-
R VR Eo@i 27 social worker wife on Mareh 20, 1971, Ken is the second Heit- sion in the requiem “River, Run,” an ode to the late actor River
M.A. SOLIS Y LOS BUKIS * FONOVISA mueller to make his mark on the region’s thriving music scene  Phoenix, “who became any river, any flowing thing that could
(older brother Karl manages BBC Records on North Queen Strreet, have been saved.”
R&B 16 another Lancaster landmark). It was in the younger Heitmueller’s For Beth Sorrentino, whose delicate yet declarative piano
* ONE MORE CHANCE * THE NOTORIOUS B.I.G. * 34D 5O basement CatBox Studio (“The name comes from the five cats and ~ technique was culled “from studying Carole King’s 1971 ‘Tapes-
their kitty litter boxes that were scattered around Kenny’s 4-  try’ album since the age of 6, Suddenly, Tammy?s outlook is
HOT R&B AIRPLAY 171 track,” confides Beth) where the band, all graduates of Hempfield  “elemental in its joy or sadness.”
RAWATERRENSIDRY BOYE HIMEN ~HOLCNN High School, began rehearsals in 1989. “I hide my feelings in our songs,” she adds, “by describing im-
The two five-song EPs emerging from the CatBox, “Spokes-  ages that can speak for themselves. That way I don’t have to say
HOT R&B SINGLES SALES 17 model” (1991) and “El Presidente™ (1992), contained many of the  exactly what I mean, only what I feel. The music goes so deep
* ONE MORE CHANCE » THE NOTORIOUS B.I.G. * 30 50Y tracks that became scarcely embellished highlights of the spinART  for me and Jay and Ken that we protect ourselves by playing
— record and “(We Get There When We Do),” among them “Long it publicly. Otherwise, we'd have to put our fingers on it alone.”
# ONE MORE CHANCE * THE NOTORIOUS B.LG. » sag0oy 1=
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On June 5, 1995, BMG sued ABKCO claiming that
BMG never authorized or licensed ABKCO to release
“Sam Cooke's NIGHT BEAT” and obtained a
temporary restraining order preventing ABKCO from
distributing and selling that record.

ON JUNE 20, 1995, AFTER LENGTHY
ORAL ARGUMENT IN FEDERAL COURT
BEFORE JUDGE PRESKA, THE PARTIES

AGREED AND STIPULATED IN OPEN COURT,
AMONG OTHER THINGS, THAT:

1. The temporary restraining order
was removed

2. BMG’s action against ABKCO was
dismissed with prejudice

3. ABKCO's right to distribute and
sell worldwide “Sam Cooke’s
NIGHT BEAT” was confirmed

alKCD recoros
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Artists Deserve Performance Rights, Too

B BY BARRY BERGMAN

There is an urgent need for passage of legis-
lation granting a digital performance right in
sound recordings. But caution must be exer-
cised to insure that those intended to be pro-
tected by this right actually receive what they
are entitled to.

The International Managers Forum is
pleased with the provisions pertaining to ex-
clusivity and mechanical licenses in the pro-
posed House version of the bill, and we sup-
port the Senate version to the extent that it
shares common ground with the House bill.

However, we will support both proposed
bills only if they stipulate that the artists’ 45%
share of royalties be paid directly to them,
without any party being able to reduce this
revenue flow. The reason we advocate direct
payment is to avoid the very real possibility of
accountings that are so creative that the art-
ists will not get paid. There are numerous hor-
ror stories of successful recordings that have
resulted in the artist still being in the red; let's
avoid this possibility with specific language ad-
dressing this issue within the new law.

IMF strongly urges the House Subcommit-
tee on Courts and Intellectual Property to pass
H.R. 1506. We expect this bill to be written to
protect the welfare and best interests of the
creators of the music—most of whom are
struggling artists—and not a group of rich ex-
ecutives simply trying to get richer. For every
successful superstar performer, there are
thousands of young people trying to achieve
the American dream, working very hard mak-
ing music, and barely earning a living.

With the digital revolution upon us, the time
is now to end years of inequities between per-
formers and songwriters. The premise that a
songwriter should get a performance right is
already accepted. There is no reason why the
performer’s contribution should be deemed
worthless. The public equates the success of
the material with the performer.

If the artist did not render the performance,
you would never hear the song. A song is a
bunch of notes and chords and words that do
not come to life until a voice interprets them.
Music is a medium that has to be heard. Who
gives the music its voice? The artist. You can
walk down any street in the U.S,, stop any in-
dividual, and ask how he or she likes a specific
recording. Virtually all of the people asked will
mention only the performer. If you deem art-
ists’ performances irrelevant and not worthy of
compensation, you are basically going back to
sheet music.

One of the most successful songwriters of
the last 10 years is a young woman named
Diane Warren. She was named ASCAP song-
writer of the year in 1990, 1991, and 1993. She
has had her songs recorded on many best-sell-
ing albums and has earned significant amounts
of money in performance royalties. Yet War-
ren lives in relative obscurity, while many of
the performers who have recorded her songs
can’t walk down a street without being stopped
or recognized.

The music industry is based on the star sys-
tem. Who are the stars? The artists. They are
the ones the public listens to, reads about,
talks about, watches, buys, idolizes, and emu-
lates.

Unfortunately, many artists do not enjoy
long careers. Yet, during many of these short-
lived careers, the artists perform pieces of
work that endure and continue to generate in-
come for others many years later. The artist
who created the work cannot receive payment,

because artists lack a performance right.

Without a performance right, artists have
been forced to negotiate with the writing com-
munity for a portion of their revenues, bring-
ing conflict into many creative situations.

The IMF wants artists to share the same
rights as songwriters and music publishers.
Unlike Warren, who is strictly a songwriter
and does not perform her own music, many
artists are also songwriters and music publish-
ers. We must make certain that the rights of

‘We must make
certain that the
rights of all
creative people
are equal’

Barry Bergman, a New
York-based artist
manager and music
publisher, is president of
the U.S. branch of the
International Managers
Forum.

all creative people, including artists and song-
writers, are equal.

Digital interactive broadcasts are designed
to allow consumers home duplication of exist-
ing music. Artists currently receive a royalty
payment each time a recording is sold. Digital
interactive transmissions have the potential to
cut into these music sales and erode royalty
payments at full value.

As these digital services develop and are
advertised, the advertisements will feature the
artists’ names in print and their performances
in audio or audio/visual forms.

UPDATE GN CHINA

It has been brought to my attention that my
commentary on copyrights in China (Billboard,
June 10) fails to mention some important new
developments at the Music Copyright Society
of China. I believe this information provides a
more accurate picture of the present situation.

MCSC has received assistance from the In-
ternational Confederation of Societies of
Authors and Composers (CISAC) regional of-
fice in Singapore as well as the Composers and
Authors Society of Hong Kong. Thanks in part
to their efforts, MCSC ecollected $400,000 in
royalties for its composers during 1994. This
is good news for composers and music publish-
ers around the world. Although there is not yet
a collection mechanism in place for foreign
copyrights, the collection of domestic royalties
is a necessary first step.

There are now MCSC offices in six prov-
inces, in addition to the headquarters in Beij-
ing. MCSC'’s cooperation with CISAC and
CASH is ongoing. In April and May, 12 MCSC
staff members received training at the CASH
offices in Hong Kong. In June, Edward Mur-
phy, president of the National Music Publish-
ers’ Assn. and Harry Fox Agency flew to Beij-
ing to meet with MCSC’s new chairman. These
ties to the international collection agencies,
coupled with MCSC'’s newfound ability to col-
lect royalties, can only speed up the arrival of
the day when foreign copyrights begin to ac-
crue value in China.

Michael Primont
Cherry Lane, Inc.
Beijing, People’s Republic of China

If these technological innovations permit the
digital transmission of music without appropri-
ate remuneration to the creative community,
the very foundation of the entertainment in-
dustry will be threatened, and entertainment
is one of the largest growth industries in the
dawning age of the information superhighway.

In its trade dispute with China earlier this
year, the United States was prepared to insti-
tute trade sanctions unless the Chinese gov-
ernment took a more aggressive and effective
role in protecting U.S. copyrights in China and
preventing piracy. Obviously, the American
government was aware of the tremendous eco-
nomic benefits to our country and the balance
of trade that results from the endeavors of our
creative people. Similarly, it should not ignore
the economic significance of the musical art-

We must not lose sight of the larger context
of this issue. As technology permits new meth-
ods of distribution of music, the creators in the
musical art form should not be deprived of
their only asset; for the artists this means their
performances. Failing to grant our artists a
digital performance right in sound recordings
would deprive them of significant revenue
from their lives’ work.

The focus must not be on the variety of dis-
tribution systems and the large corporations
creating them, but on the fact that no matter
how music is to be distributed, there will al-
ways be only one Bruce Springsteen, one
Whitney Houston, and one Garth Brooks.

If the artists’ portions of royalties from this
bill do not flow directly into the artists’ hands,
without any party being able to reduce this
revenue for any reason whatsoever, this effort
to protect the artists will be impaired.

LETTERS

MORE ON CHINA

I read with great interest the commen-
tary by Michael Primont titled “Chinese
Royalty Reform Is An International Is-
sue” (Billboard, June 10). The interna-
tional music community, through the In-
ternational Confederation of Societies of
Authors and Composers, has granted as-
sistance of close to $100,000 to the Music
Copyright Society of China, primarily for
the purchase of computer hardware and
software. There has also been training for
MCSC staff members, and the CISAC re-
gional director for the Asia-Pacific region
and representatives of Asian-performing
rights societies have visited MCSC and
the National Copyright Administration of
China a number of times.

I should also like to mention that when
representatives of MCSC attended the
CISAC Congress in Washington, D.C., in
September 1994, they indicated that
MCSC was anxious to enter into contrac-
tual relations with ASCAP. Shortly there-
after, ASCAP forwarded a proposed rep-
resentation agreement to MCSC in
Beijing. However, despite a reminder by
ASCAP, the society has not yet received
a reply from MCSC. I understand that
BMI has not been able to complete an
agreement with MCSC either.

Arnold A. Gurwitch
International consuitant
ASCAP

New York

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management.
Letters should be submitted to the Letters Editor. Commentaries should be submitted to Commentary Editor Susan Nunziata, Billboard, 1515 Broadway, New York, N.Y. 10036.
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B BY EILEEN FITZPATRICK

LOS ANGELES—Ralphs Grocery
Co. patrons can put music on their
weekly shopping lists, thanks to an ex-
pansion plan that will slowly add the
product category to the Southern Cal-
ifornia supermarket chain.

The Compton, Calif.-based chain
has added music sections to 18 stores
and plans to roll out the program to 100
stores within a year, according to VP of
general merchandise Graham Lee.

Called Ralphs Music Choice, the
sections consist of 12-foot, wrap-
around fixtures, which hold about 800
CDs and cassettes. Product selection
has a top 40 emphasis, with some jazz,
classical, country, and catalog titles.
The grocer, however, will not carry
stickered product.

Price points range from $4.99-$8.99
for cassettes and $9.99-$16.99 for CDs.
The typical CD price is $11.99-$12.99,
Lee says.

“The gross profit is below our other
general merchandise items,” says Lee,
“but there’s a huge demand for home
entertainment product, and we’re
looking to get our part of the action.”

Competing retailers are not sur-
prised that the grocery chain has

Ralphs Grocery Chain Plans
Music Sales In 100 Stores

made the move to music.

“It’s a great impulse item in a su-
permarket,” says Steve Bicksler, own-
er of five-store Penny Lane Records,
based in Pasadena, Calif. “Our clien-
tele is more sophisticated and is not
going to depend on Ralphs to buy mu-
sic. They may grab Michael Jackson’s
latest there, but overall I'm not con-
cerned about it.”

However, other retailers are not
happy about the move. “It’s just an-
other reason why it’s becoming more
and more difficult for regular record
dealers to compete,” says Bob Say, VP
of Moby Disc, a seven-store chain
based in Reseda, Calif. “The pie just
keeps getting split into more and more
pieces. I don’t think this will increase
the total customer base for musie, it
just increases the overall number of
people selling music.”

Lee says Ralphs will target impulse
buyers with a front-end fixture, hold-
ing 60 CDs, which will be attached to
checkout stands to supplement the
section. Various end-cap displays for
catalog promotions are also planned.

“Given the nature of our reoccurring
business, our traffic flow is much more
significant than a Blockbuster,” he

(Continued on page 78)

All Quiet On
Warner Front
... For Now

B BY DON JEFFREY

NEW YORK—A measure of stability
is returning to Warner Music Group.
Although Warner Bros. Records’
chairman Danny Goldberg will con-
tinue in his post, as announced in a
meeting June 27 with chairman
Michael Fuchs, the company still
faces fallout from the abrupt firing of
Doug Morris on June 21.

Morris, who was chairman/CEO of
Warner Music U.S,, filed a breach of
contract suit against the music group,
charging that he was dismissed with-
out cause. He is seeking more than
$50 million in damages and compen-
sation he would have earned over the
life of a contract that expires in De-
cember 1999, according to Morris’ at-
torney, Stanley Schlesinger.

At press time, Fuchs, who fired
Morris, was said to be meeting with
Mel Lewinter, president/COO of
Warner Music U.S., the domestic unit
that was formed last year. Many com-
pany executives believe it will be fold-
ed into the larger music group.

Sources believe Fuchs has changed
his mind about appointing a chief ex-
ecutive to run the record company for
him. He now has all three label group
heads reporting to him, as well as the
chiefs of international, manufacturing
and distribution, and music publish-
ing.

When Morris left, some insiders
thought Goldberg might be tapped as
Fuchs’ No. 2. But others said that, be-
cause he had been a close ally of Mor-
ris and owed his position to him, Gold-
berg would resign or be dismissed.
One insider says that, at the meeting
with Fuchs, Goldberg was told he
would have to obtain Fuchs’ approval

(Continued on page 86)

Global Retail ‘HiStory’ In Making
Jackson Double Album Does Brisk Sales

B BY JEFF CLARK-MEADS

LONDON—Michael Jackson’s two-
CD “HIStory” is screaming at re-
tail.

In Paris, buyers queued all night.
In Germany, the album is out-per-
forming “Bad.” Sony Australia has
never seen anything like it. Tower
Records in Tokyo has set a new
sales record with it. And in the
U.K., some retailers expect it to re-
main their No. 1 seller for the rest
of the year.

In the U.S,, it is eighth in the list
of top unit sellers that have debuted
at No. 1 on The Billboard 200 since
the chart began using SoundScan
data in May 1991. First-week sales
of “HIStory” were more than
390,000 units, according to Sound-
Secan. Its first single, “Scream,” is
No. 7 on this week’s Hot 100 Singles
chart.

However, the album did not
break the sales record for the high-
est first-week sales of a two-record
set; that distinction goes to Guns N’
Roses, whose simultaneous Sep-
tember 1991 releases, “Use Your I1-
lusion I” and “I1,” sold 685,000 and
770,000 units, respectively, accord-
ing to SoundScan.

The news that subsequent press-

Bye-Bye Bob. BMG Canada hosts a farewell party for president/GM Bob
Jamieson, who will relocate to New York this fall to take the post of president of
RCA Records. More than 200 guests attended the event at Toronto’s Balmy
Beach Club. Festivities included a plague presentation by BMG Canada’s VPs
and a video montage of Jamieson’s four years with the company. Shown, from
left, are Norman Miller, VP of strategic marketing; Carol Wright, VP of artist
marketing; Liew Wong, VP of finance; Steven Ehrlick, VP of business
affairs/human resources; David Bendeth, VP of A&R; Jamieson; Ray Valade, VP
of operation services; Larry MacRae, VP of national promotion; and Tim Williams,

VP of national sales.

ings of “HIStory” will have differ-
ent lyrics—which some have called
a clever marketing ploy—does not
appear to be having any effect on
sales. New pressings of “HIStory”
will contain amended lyrics to the
track “They Don’t Care About Us”
after the original words were con-
strued by some as anti-Semitic
(Billboard, July 1).

In many parts of the world, this
has not made the first pressing a
collector’s item, as people outside
North America are unaware of the
controversy.

Even in the U.K., where more
than 300,000 copies were shipped,

the issue appears not to have con-
tributed to sales. A spokesman for
HMV U.K. says, “I don’t think
there’s a high-enough awareness
for it to have been a factor.” He
adds, though, that HMV believes
“HIStory” will continue to be a con-
tender for the No. 1 album slot for
the rest of the year.

Sharing HMV’s view that sales of
“HIStory” have been extremely
healthy, a Virgin Retail U.K.
spokesman says he believes the
first pressing failed to gain interest
as a collector’s item because so
many copies are available.

(Continued on page 89)

Overseas Marketing Helps To
Drive Japan’s Record Sales

B BY STEVE McCLURE

TOKYO—First-quarter results for
1995 are giving the Japanese record
industry cause for hope after 1994’s
lackluster performance.

Continuing a recovery that began
late last year, total audio software
shipments to stores were up a healthy
14% to 98.31 million units, compared
with the same period in 1994. Accord-
ing to the Recording Industry Assn.
of Japan, this equals a wholesale val-
ue of 120.7 billion yen ($1.4 billion),
also a rise of 14%.

A key reason for the industry’s im-
proved results was increasingly effec-
tive marketing of overseas repertoire
by Japanese labels. Shipments of
overseas repertoire rose 20% to 22
million units, representing a 21% in-
crease in value to 32.3 billion yen
($384 million).

Non-Japanese acts that powered
the market in the first quarter in-
clude Shampoo, which sold 860,000
copies of the album “We Are Sham-
poo” and the Japan-only mini-album
“Delicious,” both on Toshiba EMI.

“The gradual expansion of foreign-
owned megastores has really boosted
the foreign music market,” says Kei
Nishimura, general manger of Toshi-
ba EMTI’s international department.
“Young people see stores like Tower,
Virgin, and HMV as being fashion-
able.”

Nishimura also points to the recent
trend in which Japanese labels have
promoted European acts such as
Trine Rein, Basia, and Candy Dulfer
to specific target markets such as the
so-called OLs (female office workers
in their 20s) and the prime-time TV
advertising of non-Japanese hits com-
pilation albums.

Kei Hayashi, WEA Japan’s manag-
er of international A&R, notes, “In-
ternational artists are becoming will-
ing to let their songsbe used . . .in TV
dramas and commercials.”

Domestic music shipments, includ-
ing singles, were up 12% to 76.2 mil-
lion units, with a 12% increase in val-
ue to 88.4 billion yen ($1.05 billion).

Total album shipments of all music
was 63.3 million units, up 14%. CD al-
bums accounted for 57.3 million units,
a rise of 18%, with a value up 19% to
94.2 billion yen ($1.1 billion).

In the cassette market, the total
shipped was 5.9 million units, down
11%, worth 4.7 billion yen ($55.9
million), down 16%. Figures for al-
bum and single shipments in the for-
mat are not separated; however, the
sector is dominated by albums.
Vinyl albums fell 23% to 123,000
units.

CD singles, which overwhelming-
ly dominate the singles market,
shipped 35 million units, up 14%,
with a value up 5% to 21.5 billion yen
($255.9 million).

Billboard Names Newman Semor Talent Editor

NEW YORK—Melinda Newman,
whose byline graces one of Billboard’s
most popular weekly columns, has
been named senior talent editor. Also
being recognized for his inestimable
contributions to Billboard is free-
lancer Jim Bessman, who has been
named special correspondent.

In addition to writing The Beat, her
weekly music business column, New-
man edits the pop and rock pages of
the Artists & Music section. She also
contributes timely and informative
coverage to Billboard’s news section.
Moreover, Newman edits and coordi-
nates the national network of scouts
and stringers for Billboard’s The Con-
tinental Drift column on unsigned ar-
tists and regional news. She earned
considerable nationwide press last
year for her page one Continental
Drift “Honor Roll” of America’s top
unsigned talent (Billboard, Dec. 24,

1994), as well as her Billboard Report
on the Texas regional music scene
(Billboard, Aug. 27, 1994). Acts ap-
pearing in these cover stories who
subsequently landed label deals in-
clude Mary Karlzen, Tripping Daisy,
D Generation, Rusted Root, Water-
shed, Dime Store Hoods, Nil Lara, the
Nixons, Hagfish, Sincola, Brutal
Juice, and Deep Blue Something.
“Melinda is an unusually tenacious
and resourceful reporter and editor,”
says Billboard editor in chief Timothy
White, “and her energetic work dur-
ing Billboard’s dramatic editorial
transformation over the last five years
has helped set new standards both in-
house and for our industry’s trade
journalism as a whole. She is an ex-
tremely valuable part of our senior
staff and her well-deserved promotion
reflects this status. Moreover, our
readers trust in and depend on Melin-

NEWMAN BESSMAN

da each issue for information they
simply can’t get anywhere else.”

Newman has been talent editor of
Billboard since May 1992. She joined
the magazine as associate editor in
October 1988 and became music video
editor the following August. She also
has served as co-editor of the Album
Reviews page.

Bessman, who began writing for
Billboard in 1983, has covered almost
every conceivable topic for the maga-
zine. A New York-based freelancer,

he began his trade-writing career 18
years ago as a stringer for Variety in
his hometown of Madison, Wis. His
byline has appeared in The New York
Post, New York Newsday, Music
Row, Rolling Stone, and other publi-
cations. He is the author of “Ramones:
An American Band” (St. Martin’s
Press).

“For over a decade.” says White,
“Billboard’s readership has relied on
the eyes and ears of Jim Bessman,
whose keen reporting skills and ultra-
eclectic knowledgeability are un-
matched by any other outside contrib-
utor. A remarkably productive
journalist, he has played a crucial role
in broadening and deepening Bill-
board’s overall coverage of the music
business, and his promotion to special
correspondent is a reflection of the
great esteem Billboard has for his tal-
ent and tireless zeal.”
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Two Nelson Releases For July 4

Rhino, Justice Collaborate On Promotwn

B BY DEBORAH EVANS PRICE

NASHVILLE—Willie Nelson fans
will have multiple reasons to cele-
brate on Tuesday (4), when two Nel-
son projects are simultaneously re-
leased by different labels.

Rhino will issue “Willie Nelson: A
Classic & Unreleased Collection,” a
three-CD/four-cassette boxed set,
and Justice Records will release Nel-
son’s new country collection, “Just
One Love.”

“In the beginning, it was coinciden-
tal,” Nelson says of the dual release.
“Rhino Records was coming with
their album, and Justice was coming
with theirs. The Fourth of July picnic
was happening, and [ guess they both
decided that was a good day to come
out with it. That’s fine with me. The
motre the merrier.”

The Justice release was recordec
at Nelson's Pedernales studio in
Spicewood, Texas. Produced by
Gracdy Martin, it marks Nelson’s re-
turn to traditional country with tunes
like “Smoke, Smoke, Smoke,” “Four
Walls,” and “Cold, Cold Heart.”

This is Nelson's second release on
the Texas-based label. His first Jus-

4 CLANEIC & UNEELEASED COLLECTINN

e

tice release, “Moonlight Becomes
You,” was nominated for a Grammy.
The Rhino eollection spans more
than 30 vears and includes Nelson's
first recordings, “No Place For Me”

Time Bomb Detonates With
Social Distortion, Vandals

B BY CRAIG ROSEN

LOS ANGELES—Time Bomb
Recordings, the new joint-venture la-
bel formed by former A&M GM Jim
Guerinot and Arista/BMG, will bow

SOCIAL DISTORTION

July 18 with rereleases by seminal
Orange County, Calif., punk acts So-
cial Distortion and the Vandals.

The new label will reissue Social
Distortion’s long out-of-print first
two albums, “Mommy's Little Mon-

ster” and “Prison

Bound,” and a new TIME
rarities collection &4 BOMB
by the group RECORDINGS

called “Mainliner

(Wreckage Of The Past).”” The Van-
dals reissues are “Peace Thru Van-
dalism™ and “When In Rome Do As
The Vandals.”

Guerinot’s Rebel Waltz Manage-
ment oversees the careers of Social
Distortion and Offspring. He also
managed the Vandals at one time.

The rereleases are particularly

(Continned on puge 78)

AL LA B e

Shown, at left, is cover art for Rhino’s
“Willie Nelson: A Classic & Unreleased
Collection.”” Shown, above, is Justice
Records’ “Just One Love.” Both
collections are to arrive Tuesday (4},
and executives at both labels say that
each title should help drive sales of the
other.

and “Lumberjack,” as well as his
1961 demos for Pamper Music, never
before released tracks from his At-
lantic Records sessions, 14 songs

(Continued on page 92)
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| @ BY BRETT ATWOOD

L.OS ANGELES—Capitol Records is
optimistic that a combination of cover
versions, new tracks, and rare cuts will
attract listeners to the modern rock-
packed soundtrack to the Paramount
Pictures film “Clueless,” due July 18.
The soundtrack to the teenage ro-

such '80s modern rock tunes as Kim
Wilde’s “Kids
In America,”
3 5SS covered by the
( &d‘b{) Muffs, and
ttcewrs Psvchedelic
Furs’ “Ghost
In You,” re-
done by Counting Crows. Also fea-
tured are such '70s covers as the
Flamin® Groovies’ *Shake Some Ac-
tion” by Cracker and Mott The
Hoople's “All The Young Dudes” by
World Party.

Among the other artists who appear
on the album are the Beastie Boys,
Coolio, Luscious Jackson, and Jill Sob-
ule.

The album is the first Capitol sounc-

Blessid Beginning. The members of Blessid Union Of Souls show off the
Billboard Popular Uprisings T-shirt awards bestowed on them to commemorate

their EMI debut,

“Home,” which reached No. 1 on the Heatseekers chart June 3.

Shown in the back row, from left, are band members C.P. Roth, Eddie Hedges,
and Eliot Sloan. In front is band member Jeff Pence.

Sam Cooke Issue Resolved; Both Parties Satisfied

NEW YORK—Both BMG and
ABKCO are claiming victory in
their battle over the reissue of Sam
Cooke's “Night Beat” collection.
On June 21, U.S. Distriet Court
Judge Loretta Preska ruled that
ABKCO must instruet its distribu-
tor, PolyGram, to send stickers to
retailers for placement on previ-
ously shipped copies of “Night
Beat.” The stickers, to be placed on
the lower left front corner of the
CD covers, will say, “Originally
manufactured in 1963 by Tracy
Ltd. for the RCA Records label.”

Future pressings will have the la-
bel message printed on the packag-
ing.

The judge also lifted a temporary
restraining order, granted to BMG
two weeks earlier, which prohibits
the sale of the ABKCO release.
BMG contended that by releasing
“Night Beat,” ABKCO had violated
a 1984 agreement between the two
companies (Billboard, June 17).

According to court papers,
ABKCO’s license to manufacture
and distribute “Night Beat” ex-
pires on either Aug. 31, 1997, or

Aug. 31, 1999. The exact date will
be determined in pending litiga-
tion.

The ruling stipulates that
ABKCO cannot interfere with
BMG's plans to issue an album of
previously released Cooke material
that could come out as early as the
fall. That album will consist only of
RCA master recordings and will
not include material owned by the
Tracy and Keen labels, both of
which are now owned by ABKCO.

MELINDA NEWMAN

mantic comedy contains versions of

Modern Rock Featured
On ‘Clueless’ Soundtrack

LUSCIOUS JACKSON

track compiled by Karyn Rachtman,
the label’s recently appointed VP of
A&R and sound-
tracks. At her in-
dependent compa-
ny, Mind Your
Musie, Rachtman
was instrumental
in compiling such
hit soundtracks as
MCA's “Pulp Fic-
tion" and RCA’s

“Reality Bites.”
“The music is very much about
the sounds of today, but it also
acknowledges the roots of modern
(Continued om page 78)

Rt

CcOOoLIo

Online Radio
Station Gets
ASCAP License

B BY MARILYN A. GILLEN

LOS ANGELES—The computer
transmission of music has taken anoth-
er step toward the mainstream with the
granting of an ASCAP performance li-
cense to an online radio station.

ASCAP’s licensing move, its first in
the online realm, follows on the heels of
BMTI's issuance of the first-ever such
performance li-
cenze to Adam Cur-
ry's On Ramp Inc,,
for use with a series
of online “radio
shows” (Billboard,
April 15).

The ASCAP li-
cense was granted
to Marina Del Ray, Calif.-based Haj-
jar/Kaufman Advertising for use
with its World Wide Web-based Ra-
dio HK, which has an estimated
35,000-40,000 cumulative listeners, or
people who have “tuned in"” using
their home computers. Radio HK
(http:/hkweb.com/radio) will put the li-
cense to work immediately with the de-
but this week of a new program cele-
brating the 10th anniversary of Spin
magazine. The all-ASCAP show will in-
clude music by such acts as Alice In
Chains, Pearl Jam, and Toad The Wet
Sprocket, according to Norman Hajjar,
president of Hajjar/Kaufman Advertis-
ing.

Radio HK went up in February and
has focused on alternative and under-

(Continued on page 19)
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Bjork Wins One
Dispute; Sample
Charge Pending

This story was prepared by Dominic
Pride, Jeff Clark-Meads, and Roger
Pearson.

LONDON—Tracks from Icelandic
star Bjork’s two solo albums have be-
come the subject of two different le-
gal disputes here.

Bjork faced one action in the high
court by composer and arranger Si-
mon Lovejoy (real name Simon Fish-
er), who unsuccessfully alleged that
he owned a copyright in the track
“Crying” on Bjork’s 1993 “Debut” al-
bum.

In a separate dispute, Bjork’s U.K.
record company, One Little Indian,
was forced to re-press the new album
“Post” after a dispute over a sample
used on the track “Possibly Maybe.”

However, the judge in the “Crying”
action, Mr. Justice Jacob, ruled June
23 that Lovejoy’s claims were not
substantiated. Finding for Bjork, he
described Lovejoy’s role as that of a
technician putting down Bjork’s
thoughts, rather than that of a com-
poser. “I think Lovejoy's contribution
was minimal,” he said.

The judge observed, “Where
there’s a hit there’s a writ. It’s an old
saying in the record world, and Bjork
has found that to be true to her cost.”

Bjork—cited under her full name
of Bjork Gudmunsdottir—was sued
jointly with her company, Bapsi Lim-
ited; One Little Indian; and record
producer Nellee Hooper.

In his writ issued February 10,
Lovejoy claimed that he was repon-
sible for part of the composition of
“Crying” in what he said was a two-
week songwriting session with Bjork
in London.

The writ also claimed that Lovejoy
had copyrights in other tracks from
“Debut”’; namely, “Human Behav-
iour,” “Venus As A Boy,” and “Aero-
plane,” but these assertions were
dropped before the case came to trial.

Giving evidence June 20, Bjork said
that she had met Lovejoy in a Reyk-

(Continued on page 86)

Talkin’ '‘Bout D Generation. Recording group D Generation celebrates signing
with Columbia Records by taking executives for a ride on the Cyclone roller
coaster at Coney Island in Brooklyn, N.Y. The band'’s label debut is scheduled for
release in late summer or early fall. Shown in back row, from left, are Jon
Goldwater of Crash Management and band member Howie Pyro. In middle row,
from left, are Danny Wynn, VP of business affairs, Sony Music; John Ingrassie,
senior VP, Columbia Records Group; band members Danny Sage and Rick
Bacchus; and James Diener, A&R and marketing staffer, Columbia Records.
Shown in front row, from left, are Don lenner, president, Columbia Records; and
band members Jesse Malin and Michael Wildwood.

Court Awards Rare Columbia

B BY PAUL VERNA

NEW YORK—A New Jersey bank-
ruptey court granted ownership of
precious masters from Columbia
Records’ defunct Nashville recording
studio to a small New Jersey label
that acquired the tapes at an unfath-
omably low price.

However, the court awarded Co-
lumbia’s parent company, Sony Music
Entertainment, copyright ownership
of approximately 30% of the record-
ings, even though they were made be-
fore passage of the 1972 Copyright
Act.

The 2,200 reels of tape contain pre-
viously unreleased performances
from such rock, pop, country, and jazz
legends as Elvis Presley, Frank Sina-
tra, Bob Dylan, Hank Williams, and
Louis Armstrong.

Recorded at Columbia’s Nashville
studios in the ’50s, '60s, and early

Kingsmen To Reclaim Master Recordings
Band Received No Royalty Payments For 30 Years

B BY CHRIS MORRIS

LOS ANGELES—A U.S. District
Court judge here has ruled that the
Kingsmen can recover over 100 of
their master recordings, including
the group’s much-anthologized 1963
version of “Louie Louie.”

Judge William D. Keller’s June 20
order resolved an action brought to
trial in L.A. federal court in Novem-
ber 1994. The Kingsmen—Richard
Peterson, Mike Mitchell, Lynn East-
on, Norm Sundholm, and Barry Cur-
tis—had filed suit against G.M.L.
Records. That Nashville-based com-
pany purchased 102 of the band’s
masters, which had changed hands
frequently over the years, as part of a
1984 deal for a catalog of over 10,000
recordings. The purchase price was
$500,000.

In their suit, the Kingsmen main-
tained that they were entitled to re-

BILLBOARD. Deborah Robinson is
named Eastern advertising rep for
Billboard in New York. She was
Western advertising rep in Los An-
geles.

RECORD COMPANIES. John Reid is
named president of A&M/Island/
Motown Records of Canada, based in
Ontario. He was marketing director
of London Records in the U.K.

Ron Laffitte is appointed senior
VP/GM, West Coast, for the Elektra
Entertainment Group in Los Ange-
les. He was president of Laffitte En-
tertainment.

Kevin Evans is appointed senior
VP of the black musie division of the
RCA Records Label in New York.
He was president of the black music
division of Scotti Bros.

Syd Birenbaum is promoted to
president of Discovery Records in
Los Angeles. He was VP of sales and
marketing.

ROBINSON

REID

Tim Burruss is named VP of pro-
motion for Hollywood Records in
Los Angeles. He handled national
promotion at Interscope.

Laura Mitgang is appointed VP
of A&R for Sony Classical in New
York. She was VP of administration
for Sony Classical Film and Video.

Doreen D’Agostino is named GM
of Deep Cave Records in New York.
She was head of her own indepen-
dent media relations firm.

GRP Records in New York pro-
motes Beth Lewis to senior director
of promotion and Marshall Lamm

scind their recording contracts and
reclaim their masters, since G.M.L.
and its predecessors had materially
breached the contraets by neither
paying royalties nor supplying an ac-
counting of monies owed to the band.

Keller held with the band’s asser-
tions. He noted in his order that the
defendants in the case had stipulated
no one in the chain of title had made
any royalty payments, despite nu-
merous uses of the masters since the
'60s, and that G.M.L. had admitted no
accounting had been rendered and no
royalty statements had been sent for
30 years.

In New York, Jim Cinque, a lawyer
for the defendants, says the case will
be appealed. Before this takes place,
he adds, he will ask Keller for a find-
ing of facts and conelusion of law, in-
cluding reasons why Keller did not
apply the statute of limitations on the
suit if the contractual breach is more

TURN

LAFFITTE EVANS
to manager of publicity. They were,
respectively, national director of
NAC promotion and publicity eoor-
dinator.

Warner Bros. Records appoints
Ife Kiara director of artist relations,
black music division, in Los Angeles
and Winston Burns manager of
artist relations, black music division,
in New York. They were, respective-
ly, manager of artist relations, black
music division, at Warner Bros. and
Southwest regional representative
for Reprise.

Tommy Boy Music in New York

than 30 years old. Cinque further con-
tends that recision of the contract
would mean that even if the plaintiffs
got possession of the masters, they
would not necessarily have legal
rights to deal commercially with
them. “With the Judge’s recision of

the contract, it’s as if the masters

didn’t exist.”

Among the Kingsmen masters, re-
corded for the Jerden, Scepter, and
Wand labels between 1963 and 1970,
is “Louie Louie.”

The Richard Berry composition,
not involved in the legal proceedings,
had become something of a club stan-
dard in the Pacific Northwest by the
time the band cut it; Seattle’s Wailers
and Portland, Ore.’s Paul Revere &
the Raiders cut covers of the song.
But it was the Kingsmen’s '63 Jerden
version, featuring nearly incompre-
hensible vocals by Jack Ely, that be-

(Continued on page 12)

~ Masters To Small N.J. Label

’70s, they were obtained by studio
employee Michael Figlio under a
policy that allowed staff to purchase
reels not used in the production of
specific albums, according to court
documents.

Figlio, apparently unaware of the
value of the reels, stored themin a
Nashville warehouse for nearly 20
years. In 1990, he defaulted on his
payment to the facility, forcing its
management to
auction off the
contents of the
locker, in accor-
dance with Ten-
nessee law, A local
couple, Doug and
Brenda Cole, pur-
chased the collec-
tion, sight unseen,
for $50.

The Coles then sold the collection
to Clark Enslin Group, a New Jersey
entertainment firm, for $6,000, ac-
cording to court
documents.

When CEG con-
tacted Sony to ne-
gotiate the sale of
the masters, Sony
sued the company
in Tennessee and
New Jersey,
claiming owner-
ship, according to
court documents. CEG filed for bank-
ruptey protection Nov. 12, 1992,

Then, on June 8, 1995—after a
three-year court battle between
CEG and Sony—a New Jersey fed-
eral bankruptcy court judge grant-
ed CEG ownership of the masters
and the right to sell them. Howev-
er, the judge enjoined CEG from
copying or distributing the mas-
ters, arguing that Sony owns “the
common law copyright{s]” embod-
ied in works recorded by artists
under contract to Sony’s labels—
Columbia, Epie, and their affili-
ates.

“We were very pleased with the deci-
sion, because it affirmed intellectual

(Continued on page 12)

PRESLEY

DYLAN

BIRENBAUM BURRUSS
appoints Gabrielle Smith director
of A&R, Albee Ragusa director of
A&R, Audrey LaCatis director of
media, and Darrick Warfield head
designer of Tommy Boy Gear. They
were, respectively, director of A&R
at RAL/Def Jam, director of market-
ing for Tommy Boy, director of R&B
publicity for Arista, and designer,
product development, at Oaktree
clothing stores.

Paul Ramey and Brian Bacchus
are named co-heads of Groovetown,
a new RCA label, in Los Angeles.
They retain their respective titles of

MITGANG D'AGOSTINO

RCA national director of jazz and
progressive music and RCA national
director of A&R for jazz and pro-
gressive music.

RELATED FIELDS. Sony Wonder in
New York appoints Joanne E.
Singer senior director of marketing
and Karen Grace-Baker director of
marketing. They were, respectively,
director of children’s marketing at
PolyGram Video and director of
marketing, children’s programming,
at the Walt Disney Co.
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Capitol’s Blind Melon Offers ‘Soup’
2nd Release More Than A

@ BY CARRIE BORZILLO

LOS ANGELES—It’s been almost
three years since the multiformat suc-
cess of “No Rain” and the “Bee Girl”
mascot helped bring Blind Melon’s self-
titled Capitol Records debut to multi-
platinum success.

With the release of the band’s second
album, “Soup,” coming Aug. 15 on vinyl,
cassette, CD, and a limited-edition Di-
gipak, the label is hoping to prove that
Blind Melon’s success at radio has been
more than just a fluke.

“‘No Rain' was a phenomenon,” says
Denise Skinner, VP of marketing and
operations at Capitol, of the song that
became a No. 1 Modern Rock Tracks
and Album Rock Tracks hit in the fall
of 1993. The videoclip was practically
omnipresent on MTV and other video
outlets, to the point that the actress
who played the “Bee Girl” even began
to give interviews.

“At the end of the day, it borderlined
on overexposure,” says Skinner. “To be
quite honest, I'm not quite suwre that’s
what we want this time for Blind Melon,
as much as keeping the music real and
credible. Not that ‘No Rain’ wasn't—it
was just too much exposure.”

i

BLIND MELON: Brad Smith, Shannon
Hoon, Rogers Stevens, Christopher
Thorn, and Glen Graham.

Like “Blind Melon,” which peaked at
No. 3 on The Billboard 200 a year after
its September 1992 release, Capitol ex-
pects to be working “Soup” for the next
two years and to release up to five sin-
gles from the 14-song album.

The first single, “Galaxie,” will be
serviced to modern rock and album
rock radio stations simultaneously on
July 6. A video, directed by Jake Scott,
will be sent to video outlets on July 24.

Before that, though, a 10-inch with
demo versions of the album tracks “St.
Andrew’s Fall,” “Wilt,” and “2x4” and
the album cut of “Galaxie,” will be serv-
iced to college radio programmers on

Geffen’s Urge Overkill Album
‘Exits’ From ‘Pulp Fiction’

@ BY CRAIG ROSEN

LOS ANGELES—In the wake of the
surprise 1994 hit “Girl, You'll Be A
Woman Soon,” Geffen Records is set to
release Urge Overkill’s “Exit The
Dragon” on Aug. 15. But don't expect
the band to cover the same terrain it did
in its remake of the Neil Diamond tune,

“That’s only one side of the band,”
says Urge Overkill guitarist/vocalist Ed
Roeser. “That was just a spur of the mo-
ment thing. To continue in that vein
would give the illusion that the band is

URGE OVERKILL: Ed Roeser, Blackie
Onassis, and Nash Kato.

some sort of [jokel, which isn't really
true.”

Nonetheless, the inclusion of the
song, which was originally featured on
the band’s independently released 1992
“Stull” EP, on the soundtrack of Quen-
tin Tarantino’s “Pulp Fiction” helped to
expose the Chicago-based underground
act to a new legion of fans. The song
reached No. 11 on Billboard’s Modern
Rock Tracks chart in late 1994, and a
videoclip received substantial play on
MTV.

Says Joel Oberstein, Southern
California GM of 35-unit, Simi Valley,
Calif.-based Tempo Music & Video,
“Chalk up another success story to
Quentin Tarantino. They’'ve been a
great band for years, but it took Quen-
tin to show everyone.”

Robert Smith, head of marketing for
Geffen, says that the exposure from
“Pulp Fiction” continued to build
awareness of Urge Overkill in the mar-
ketplace after the success of the band’s
Geffen debut, “Saturation.” The 1993 al-

(Continued on page 33)

um Du Jour

SHURE

MICROPHONES

June 29.

Another special item is the Digipak
version of “Soup,” which will include a
16-page booklet resembling a menu, to
tie in with the “Soup” theme. Approxi-
mately 20,000 units of the limited-edi-
tion package will be available at retail.

In addition, a Blind Melon screen
saver will be distributed as a promo-
tional item to key radio, retail, video,
and press representatives. The screen
saver can also be downloaded by fans
from the Internet at the Capitol World
Wide Web site, http:/hollywoodand-
vine.com.

The screen saver, in production at

(Continued on page 33)

A Private Moment. Ex-Del Fuegos leader Dan Zanes, center, celebrates his signing
with Private Music. His label debut will be released Sept. 26. Shown, from left, are
Zanes’ manager Harriet Sternberg, Private Music CEO/president Ron Goldstein,
Zanes, producer Mitchell Froom, and Private’s VP of A&R Michael Gallelli.

BURKE’S LAW: George Nierenberg, producer and di-
rector of the award-winning documentaries “Say Amen,
Somebody” and “That Rhythm, Those Blues,” is in pre-
production of a film on soul music titled “Sweet Inspira-
tion.” The movie will focus on Solomon Burke, although
Nierenberg will interview other soul legends.

“This is going to be my ‘say amen’ of soul musie,” says
Nierenberg. Burke will be the centerpiece of the film,
which is slated for a late 1996 release, because “his life
embodies so much of what soul music is about. He was a
boy-wonder preacher at 12 years

Soul Man Solomon Burke: Live & On Film;
Capricorn’s Smoking New Compilation

Despite the small crowd, Burke performed as if he were
performing before thousands. That's the mark of a true
king.

UP IN SMOKE: On Sept. 26, Capricorn Records will re-
lease “Hempilation,” a benefit album with a portion of the
proceeds going to the National Organization for the Re-
form of Marijuana Laws. Among the artists donating songs
to the project are the Black Crowes (that’s a shocker),
Blues Traveler, Cracker, Cypress Hill, Drivin’ N’ Cryin’,

Gov’t Mule, Raging Slab, 311,

old, so he comes out of the church.
He was one of Atlantic’s first soul
stars. He’s an entrepreneur. He’s
actively involved in the churches.
He’s a funeral parlor owner. He’s
got 21 kids. He is still actively per-
forming the music he made popu-
lar.”

Widespread Panic, and Ziggy Mar-
ley & the Melody Makers. Many of
the songs will be covers of pot songs;
Cracker will remake Brewer & Shi-
pley’s “One Toke Over The Line,”
and Blues Traveler will tackle Sly &
the Family Stone’s “I Want To
™ Take You Higher.”

And he puts on one hell of a show.
Burke played at Tramps in New
York a few weeks ago and proved
why his Black Top release “Live At
The House Of Blues” won best soul album at the W.C.
Handy Awards ceremony in Memphis in May.

In a throwback to soul shows from the '60s, Burke’s en-
trance was preceded by a 30-minute fanfare that included
a few numbers by guitarist Sam Mayfield, Curtis May-
field’s nephew, and by Burke’s MC exhorting all the men
in the audience to “give all the lovely ladies a hand.”

Burke, long ago dubbed the King of Rock'n’Soul, was
worth the wait. With his regular band plus members of the
Uptown Horns in attendance, there was no room for the
singer. So he perched on the rim of the stage, looking re-
splendent in a black three-piece suit with green pinstripes,
less than 12 inches from the closest table—all the better
to hand out roses to women in the audience or stroke a
cheek with his smooth hand. If there were a legal limit to
charisma per pound, the charming, seductive Burke would
be off the scale.

In homage to his preaching days, Burke vacillated be-
tween singing and sermonizing, often stopping midverse to
remind the audience that “a man today should not be in
a hurry to reach that special moment of impact.” Amen,
brother.

It would be easy to assume that all these tactics are to
divert from Burke's singing, just in case his voice was shot
after more than four decades of performing. Happily, this
is not the case. His fluid, supple voice eased through many
songs that have carried him through the ages, including
“The Price,” “Cry To Me,” and “Everybody Needs Some-
body.”

At one point, Burke said he wished he had six 747s to
fly the audience to his next gig—we would have all fit very
comfortably in one with room to spare (perhaps because
he had performed free in Central Park earlier that day).

by Melinda Newman

In the finest example of back-
pedaling we've seen today, Capri-
corn Records president Phil Wal-
den states in an announcement that
“the project is not an endorsement of the usage of mari-
juana or any other illegal substance.” Capricorn’s alliance
with the project should be viewed as support of “the belief
that the criminal prosecution of marijuana imposes unjust
and unfair penalties ... [and to] help spread the word
about the many positive actions of NORML and the bene-
fits of hemp as more than a drug.”

COINCIDENCE? Clare Beck, wife of Epic senior VP of
product management Dan Beck, who has been as involved
with the Michael Jackson project as Jackson himself,
gave birth to a girl on June 20, the same day “HIStory”
came into this world. The baby is named Michaela Anne.

THIS AND THAT: Dan Fogelberg and Tim Weis-
berg have completed a sequel to 1978’s platinum “Twin
Sons Of Different Mothers,” cleverly titled “No Re-
semblance Whatsoever.” The album, on Giant Reec-
ords, will be released this fall, with a possible tour to
follow ... Among the artists participating in PBS’ “A
Capitol Fourth 1995” gala will be the Chieftains,
Ricky Skaggs, and Jennifer Holliday. The 90-minute
special, beamed from the U.S. Capitol’s west lawn, will
be hosted by Stacy Keach.

Heart’s Ann Wilson is going on a solo tour of mili-
tary bases across the U.S. this summer as part of the
Marlboro Music Festival. Heart’s acoustic live album,
“The Road Home,” will be released Aug. 15 ... Eric
Clapton begins the second leg of his “Nothing But The
Blues” tour Aug. 28 in Dallas ... Chris Isaak begins
his U.S. tour Sept. 20. .. In September, Arista will re-
lease a Carly Simon boxed set with material from her
Arista, Elektra, and Epic recordings.
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SCOTS Has An Original Recipe For Roots Rock
DGC Act’s Live Shows Provide A Taste Of The South

B BY CHR!S MORRIS

LOS ANGELES—DGC Records
doesn’t plan any major marketing bells
and whistles for the Aug. 15 release of
Southern Culture On The Skids’ label
debut “Dirt Track Date.” But Geffen
head - of marketing Robert Smith
doesn't think that’s such a bad thing.

Smith says, “How can you possibly be
so0 presumptuous as to think that you
could think of something clever to add
to a band that plays on stage with a line
of dancing men and women, a guy in a
black suit with a Mexican Santo wres-
tling mask on his face, a box of chicken
being thrown around? It's an amazing
thing going on.”

Indeed, SCOTS (as the band is
known) may be its own best advertise-
ment. The aberrant Chapel Hill, N.C.-
based roots-rock band’s live shows—
with their episodes of “kudzu limbo”

dancing, Tabasco guzzling, and chicken
eating (and, often, chicken tossing) by
audience members—are rock’n’roll en-
tertainment at its freakish best.

The members of the group, whose
original songs poke affectionate fun at

§ 111
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Southern life, dress for their trailer-
park roles: singer/guitarist Rick Miller
favors John Deere caps and bib over-
alls, drummer Dave Hartman goes for
skinny-brim straw hats, and bouffant-
wigged bassist Mary Huff's ensembles
range from tight capri pants to vintage
'50s party wear.

Ray Farrell, head of alternative sales
for Geffen/DGC, is a longtime fan of
SCOTS and signed the band along with
A&R man Todd Sullivan. He says the
appeal of the group’s live shows and its
madcap material, drawn from four pre-
vious indie releases, cut across a variety
of audiences.

“They play for a really wide variety
of people, a lot of different demograph-
ics—in many cases, a lot of people who
don't really watch MTV at all but sim-
ply love going to see a great live band.
I've seen them turn a crowd of 10 peo-
ple into a erowd of 100, just from people
hanging out at a bar that they happened
to be playing in, and they have every-
body going crazy by the end of the set.
I see this night after night, and it’s a
party on stage.”

“Man, every night there is somebody
who wants to eat chicken,” Miller says,
referring to the nightly audience-par-
ticipation ritual that takes place when
the band plays “8 Piece Box.” “Every-
body’s got their own way of eating
chicken in all geographic areas.

“It's amazing—it’s never any prob-
lem to get somebody to put on a wres-
tling mask ... It keeps us entertained.
We do the same songs a lot, as every
band does, night after night. The best
thing is to always get [our] audience in-
volved, because then it’s always enter-
taining for us, because we never know
what to expect.”

SCOTS’ high energy shows and its
funny and unique musie, which com-
bines blues, rockabilly, country, and
swamp rock, allows the band maximum
flexibility on the road.

Farrell notes, “It's [gotten] to the
point where they can go out on a tour
and open for Jesus Lizard one month,
and then go out and open for Pop Sta-
ples the next month, and then go back
out with the Reverend Horton Heat,
and everybody gets it.”

Prior to any major live work by the
band this summer, DGC/Geffen will be-
gin a retail push for “Dirt Track Date.”
A month before the mid-August release
date, the label will circulate thousands
of “dirt track race” posters to retail out-
lets and distribute in-store play copies
of the album. “We want people to play
it in the store for a month before it
comes out,” Farrell says.

For radio, the company hasn’t nar-
rowed choices down to any single track.

Smith says, “We don't want to limit
this immediately to a single song and
{an airplay] date.” A pro CD will go to
triple-A stations on July 11 with five
songs: “Voodoo Cadillac,” “Firefly,”
“Fried Chicken And Gasoline,” “Whole
Lotta Things,” and “8 Piece Box.” In
addition, the entire album is going to
college and alternative.

While the group’s colorful image is
extremely video-friendly, Smith says,
“Because the album is so varied, and we
think the response to it is going to be
s0 active and healthy, rather than iso-
late a single song and make a video
now, we want to remain flexible. We're

(Continued on page 31)

John Doe Moves Forward
As Solo Artist With New Set

H BY JIM BESSMAN

NEW YORK—John Doe, whose de-
but album for Rhino’s Forward label,
“Kissingsohard,” is due Aug. 15, came
to the label in typical fashion.

“T was a big fan of X's for a long
time and a big fan of John's after see-
ing his solo shows since '87,” says
Gary Stewart, Rhino’s senior VP of
A&R. “There was something very
special about him as a solo artist that
never got captured in his Geffen solo
album [1990’s ‘Meet John Doe’].

“The album was very good, but it
didn’t have the natural feel of his
voice or the warm but intense side of
him that wasn't captured in X.,”
Stewart says. “So I'd heard a ton of
unreleased material at his shows that
I wanted for myself—which is always
my main motivation for signing art-
ists!”

Stewart had “feebly” approached
Doe, X’s bassist/vocalist, shortly after
first seeing him perform solo and sug-
gested a recording deal. Doe credits
Stewart’s “annoying persistence—
and brilliance,” along with Rhino’s
previous relationship with his X band-
mate Exene Cervenka on her 1990
solo album, for finally pulling it off.

“Gary was always a supporter of
the more acoustic shows I'd done
around California, and I think that’s
the kind of record he wanted ini-
tially,” says Doe. “He was kind of
shocked with what we came up with,
but luckily there are some of those el-
ements there.”

“Kissingsohard” turned out to be a
band album. The group, dubbed the
John Doe Thing, features Doe on vo-
cals and guitar, the Blasters’ Smokey
Hormel on guitar and backup vocals,
Edie Brickell & the New Bohemians’

bassist Brad Houser, and Beck and
Walt Mink drummer Joey Waronker.

“With Forward, people either have
what they want together—or they
don’t work with us,” says Stewart.
“John's made over 10 records in his
career and knows what he wants. This
album combines his country-inspired

. . folk side and his
more edgy alter-
native rock side,
so it's the proper
hybrid—neither a
blatant cop of an
X record nor a
more-sensitive-
than-thou singer/
songwriter al-
bum.”

The two sides of “Kissingsohard”
noted by Stewart provide Rhino with
two promotional avenues. Triple-A
formats are getting a four-track pro-
motional CD containing the album
cuts “Fallen Tears,” “Kissing,” “Trag-
edy By Definition,” and “Going Down
Fast,” while alternative stations will
get a three-cut disc featuring “Love
Knows,” “Liar’s Market,” and the
non-LP track, “Millionaires.”

“It was the 14th cut that would
have made the album, but there
wasn't enough room,” says senior di-
rector of product management Faithe
Raphael. “So we gave [alternative ra-
dio] something extra to wrap their
arms around.”

Raphael adds that there was “so
much strong material” that selecting
which cuts to promote became a “real
negotiation for all of us,” including
Doe, who co-produced with Don Gil-
more and even helped design the
packaging.

“I've never been this involved,”

(Continued on page 33)
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EMI Makes Major Music Catalog Available Online

W BY JEFF CLARK-MEADS

LONDON—The music industry has
taken another pace along the highway
to the digital delivery of music directly
to the home. ’

For the first time, a major music
publishing company catalog is avail-
able for commercial use via computer
network. Those involved with the pro-
ject say that all they need is the go-
ahead and they can produce a system
for home use.

The first catalog to be available digi-
tally is that of KPM Musie, the Lon-
don-based production musie library di-
vision of EMI Music Publishing.

The KPM catalog is now available to
filmmakers and broadcasters via the
IBM Digital Library. This means pro-
ducers can access and license any of
KPM’s 16,000 tracks over the IBM
Global computer network. The materi-
al is also eventually expected to be
available on the Internet via the IBM
Global network.

The IBM Global network is a se-
cured corporate network that is made
available to companies for commereial
Juse, according to Larry Boden, direc-
tor of multimedia for IBM. It allows
KPM to control the kind of access that
users have to its data. In addition, Bo-
den says IBM’s network can handle
higher volumes of data transfers than
the Internet, which allows for CD-
quality sound.

Access to the KPM data will require
the use of application software, which
will be provided to EMI Music Pub-
lishing clients, says Boden. The soft-
ware will run on most office computers
that are equipped with sound cards. A
pricing structure for the software had
not been determined by press time.

IBM developed its system for KPM
in partnership with London company
Multimedia Archive and Retrieval Sys-
tems.

MARS director Andrew Hill says
that although KPM is the first library
to go online, “we’ve been talking to all
the other majors for the past year.” He
specifically cites BMG and its Atmos-
phere library division.

Asked about the development of
MARS’ systems, Hill says, “If EMI
said to us that they want [the software]
in every home, they could have it.”

Peter Cox, KPM managing director
and EMI Music Publishing U.K. board
member, says EMI is “watching very
closely. The library was the best and
most logical way to start.”

Cox says such digital diffusion is in-
evitable for musie libraries. “If we
hadn’t done it this year, we would have
to do it next,” he says. “I know every-
body with a catalog is watchmg this,
but nobody goes around wearing a
badge telling you how far they’ve got.
The potential is enormous. It’s only a
matter of time before other people take
this on.”

Cox says the greatest problems in
KPM’s launch were logistical. Each of
the nearly 300 CDs in the KPM catalog
had to be digitized—taking five to six
hours for each transfer—and the labo-
rious process of listing and describing
their contents had to be completed.

When potential users access the
KPM catalog via the IBM library, they
are given broad categories of musical
styles that narrow down into subcate-
gories until, eventually, a track listing
is offered. The film or TV producer is
then able to hear the track before de-
ciding whether to download the digital,
CD-quality version of it for broadeast
use.

Once a track has been chosen, the
customer can obtain a license from a lo-
cal licensing society, such as the U.K.’s
Mechanical Copyright Protection Soci-
ety, by completing an on-screen form.

Cox says the task of putting tracks
into coherent, self-explanatory cate-
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gories was “brain damaging.” New
versions of the cataloging in languages
other than English are being pro-
duced.

Asked about the costs of the project,
Hill says his company is working on the
premise that those who benefit will
bear the financial burden.

He points out that MCPS benefits
because the licensing information it re-
quires arrives in a legible, manageable
electronic state instead of on a possibly

unreadable or confusing paper form.
The music libraries will benefit, he
states, because of the ease of use of
their catalogs.

Hill says, “We are currently debat-
ing a percentage of income that will be

paid by MCPS or the libraries or both.”

He adds that music users may be
charged for having a system, or it may
be decided that it is more commercial-
ly viable to give free access to film and
TV companies.

COURT AWARDS RARE MASTERS T0 N.J. LABEL

(Continued from page 9)

copyright protection,” says a Sony rep-
resentative.

The judge’s ruling did not affect non-
Sony artists, who were excluded from
the proceedings in an April 1994 court
order. It was unclear at press time what
rights CEG has to the non-Sony artists,
since those copyrights are held by a va-
riety of sources.

Martin Burke, president/CEG of
Cedar International—the court ap-
pointed exclusive agent for the collec-
tion— says CEG will seek proper
clearances before releasing any of its
material. “The real issue here is own-
ership,” he says. “We own the tapes.
Whether we prevailed on copyright or
not, we would not have the right to re-
lease this material without name and
likeness clearances.”

The masters are still being listened to
and cataloged, according to Burke.
Among the highlights of the portions
that have been identified are 50 early
tracks by Presley, including versions of
“Mystery Train,” “I Love You Most Of
All Because,” and “Blue Moon Of Ken-
tucky,” plus several of his gospel sides;
an unreleased Roy Orbison perfor-
mance of “I Love You Most Of All Be-
cause”; Williams tunes such as “Dear
John,” “House Of Gold,” and “He Re-
membered Me”; a rare Roger Miller
track titled “What She Don’t Hurt Don't
Know Her”; a solo, acoustic version of
Dylan’s “Lay Lady Lay”; and several
unreleased gems by Conway Twitty and
Roger Miller.

Also represented on the collection
are such entertainment icons as Gene
Autry, Tony Bennett, Anita Bryant,
the Byrds, Johnny Cash, Patsy Cline,
Ray Conniff, George Gershwin, Vince
Gill, Bill Haley, Buddy Holly, Lena
Horne, Burl Ives, Johnny Mathis,
Barbara Mandrell, Jerry Lee Lewis,
Wayne Newton, Patti Page, Paul Re-
vere & the Raiders, Charlie Rich, Tex
Ritter, Marty Robbins, Earl Seruggs,
Mel Tillis, Bobby Vinton, Dottie
West, Hank Williams Jr., Johnny
Winters, and Tammy Wynette, ac-
cording to information provided by
Cedar.

The reels were intended to be erased
and sold to studio employees as bulk
tape no longer useful for recording pur-
poses. However, for unknown reasons,
the contents of the reels were left intact
and miraculously preserved despite
their storage under improper archival
conditions.

Selections of the tapes played for Bill-
board editors sounded pristine, and in
some cases were virtually indistinguish-
able from the released versions. Many of
the reels contain false starts, outtakes,
studio dialog, and other material that
may be of more use to historians than to
the general public. However, there are

enough complete performances in the
collection to suggest it may be extreme-
ly valuable in the marketplace.

Indeed, Cedar’s cogt of warehousing,
equipment, tape transfers, and legal ex-
pertise associated with the collection ex-
ceeds $1 million, according to Burke. He
says he plans to recoup his investment
by auctioning off a portion of the mater-
ial—probably recordings by Presley,
Dylan, Bennett, Armstrong, and Gersh-
win—and licensing or selling the rest to
record companies or private collectors.

An expert in crisis management
who engineered the Chapter 11 reor-
ganization of Herman’s Sporting
Goods Inc. and served as presi-
dent/CEO of Conran’s Habitat,
Burke is entitled to receive 40% of all
net proceeds from the sale or license
of the masters, according to a New
Jersey Bankruptcy Court filing.

Burke says he is determined to make
sure the musicians represented on the
tapes are fairly compensated for their
work.

“We will pay these artists top roy-
alty rates, whether or not they're con-
tractually entitled to receive them.
No matter how, if, or when a tape is
released, we will not let it go out with-
out paying the artists royalties,” says
Burke. He notes that Cedar reserves
the right to spell out certain condi-
tions, even for tapes sold at auction.

“Some of these artists did not finish
their careers in great financial shape, so
this could be a great boon to their faml
lies,” he adds.

Commenting on the plans for the re-
lease of the material, Burke says,
“Those artists and record companies
that want to work with us expediently,
we’re happy to work with. We’re cer-
tainly going to give everybody an oppor-
tunity.”

KINGSMEN MASTERS

(Continued from page 9)

came a national hit when it was picked
up by Wand: The song spent six
weeks at No. 2 on Billboard’s Hot 100
Singles chart and re-entered the
chart briefly in 1966.

The song, a party anthem that was
featured in the hit 1978 movie “Ani-
mal House” and more than one TV
spot, has since appeared on over 50
compilation albums, according to one
source.

Other masters affected by the deci-
sion include the band’s top five hit
“Jolly Green Giant” and its top 20
cover of Barrett Strong’s “Money.”

Assistance in the preparation of this
story provided by Irv Lichtman in
New York.
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COMPILED FOR WEEK ENDING JULY 8, 1995 FROM A NATIONAL SoundScan® The Heatseekers chart lists the best-selling ti ing arti . i
g g titles by new and developing artists, defined as those who have never appeared in the
(Z:. SAMPLE OF RETAIL STORE AND RACK ggpb%S[ngpgﬁgspggb%gE& I I I I l l I top 100 of The Billboard 200 chart. When an album reaches this level, the album and the artist’s subsequent albums are immediately
x 38 Bt ) - 5 . AR ; : N
Wi | Q% ineligible to appear on the Heatseekers chart. All albums are available on cassette and CD. *Asterisk indicates vinyl LP is available.
E E < l; 25 LANRB!LIELUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CO) N TITLE (O Albums with the greatest sales gains. © 1995, Billboard/BP1 Communications and SoundScan, Inc.
* %% NO.1 % % % 2 23 5 URBAN KNIGHTS GRP 9815 (10.98/16.98) URBAN KNIGHTS
@ 4 | 30 | RUSTED ROOT MERCURY 522713 (9.98 EQ/15.98) WHEN | WOKE @ 27 | 5 | DAVIDLEE MURPHY mca 11044 (10.98/15.98) OUT WITH A BANG
2 3 |2 FUGAZI DisCHORD 90 (7.98/11.68) RED MEDICINE 23 25 | 24 | GILLETTE s.0. 11102/200 (11.98/15.98) ON THE ATTACK
@ - 1 MC BREED wRAP 8148/CHIBAN (10.98/15.98) BIG BALLER 24 | 22 | 88 | ADAM SANDLER @ WARNER BROS. 45393 (9.98/15.98) THEY'RE ALL GONNA LAUGH AT YOU
@ 8 5 | CORONA EASTWEST 61817/EEG (10.98/15.98) RHYTHM OF THE NIGHT 25 | 21 | 10 | SUBLIME SKunk 1(7.98/12.98) 40 0Z. TO FREEDOM
(5D 11 | 2 | NICKI FRENCH CRITIQUE 15436 (10.98/15.98) SECRETS 26 | 20 | 10 | INI KAMOZE cOLuMBIA 67056+ (9.98 EW13.98) HERE COMES THE HOTSTEPPER
@ - 1 SEAN LEVERT TREVEUATLANTIC B2663/AG (10.98/15.98) THE OTHER SIDE 21 17 12 | RACHELLE FERRELL BLUE NOTE 27820/CAPITOL (9.98/15.98) FIRST INSTRUMENT
1 5 | 22 | SUBWAY b 10530354/MOTOWN (9.58/13.98) GOOD TIMES — | 1 | FIFTH WARD JUVENILZ UNDERGROUND/RAP-A-LOT 40531/NOO TRYBE (9.98/13.98) DEADLY GROUNDZ
CD — 1 SILVERCHAIR EPIC 67247 (10.98 EQ/15.98) FROGSTOMP 29 | 30 ) HUM RCA 66577 (7.98/15.98) YOU'D PREFER AN ASTRONAUT
9 7 7 4 RUNNER POLYDOR NASHVILLE 527379 (9.98/13.98) 4 RUNNER 3 7 KORN IMMORTAL 66635EPIC (9.98 £Q/16.98) KORN
10 | 9 | 2 | KENNY CHESNEY ensc6562Rch (0.0%1598) GRS ) 31 | 31 | 9 | MONSTER MAGNET Aam 540315 (9.98/15.98) DOPES TO INFINITY
11 6 il JEFF B it . GRACE
UCKLEY coLumin 57526 9.9 £/15.96) 32 24 4 SHOW AND A.G. PAYDAY 124007/FFRR (9.98/16.98) GOODFELLAS
12 10 7 MAD LION WEEDED 2006*/NERVOUS (10.98/15.98) REAL TING
@ = 1 PERFECT STRANGER CuRB 77799 (9.98/15.98) YOU HAVE THE RIGHT TO REMAIN SILENT
13 | 13 | 21 | MARTIN PAGE MERCURY 522104 (10.98 EQ/15.98) IN THE HOUSE OF STONE AND LIGHT :
34 | 28 18 | CRIME BOSS suAvE 3* (9.98/15.98) ALL IN THE GAME
14 16 | 39 | CORROSION OF CONFORMITY COLUMBIA 66208 (10.98 EQ/15.98) DELIVERANCE @
— TOADIES I 5 RUBBERNECK
15 14 8 JILL SOBULE Lava 82741/AG (10.98/15.98) JILL SOBULE 1 ° INTERSCOPE 52402/AG (10.98/15.56)
36)| — | 1 | BROTHALYNCH HUNG BLACK MARKET 53967*PRIORITY (10.98/17.98)  SEASON OF DA SICCNESS
16 29 7 JOAN OSBORNE MERCURY 526699 (10.98 EQ/15.98) RELISH .
17 | 18 | 50. | TYPE O NEGATIVE ROADRUNNER 9100 (9.98/16.98) BLOODY KISSES 31 | 32 | 14 | MORPHINE RykoDISC 10320" (11.98/17.6) YES
18 | 19 | 5 | DIANA KING COLUMBIA 64189* (10.98 EQ/15.98) TOUGHER THAN LOVE 38 | 35 | 9 | IVXAMPLE mca 11220 (998/15.98) FOR EXAMPLE
— | 1 | TRIPPING DAISY isLanp 524112 (10.98/15.98) | AM AN ELASTIC FIRECRACKER — | 1 | DIS ‘N’ DAT epicSTREET 57625¥/EPIC (9.98 EQ/15.98) BUMPIN'
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AS PUNK AS THEY
EVER WERE: Fans of the
seminal L.A. hardcore punk
outfit, the Circle Jerks, need
not worry: Its major-label
debut, “Oddities, Abnormali-
ties And Curiosities,” re-
leased June 27 on Mercury,
is just as loud and rambunc-
tious as any of the group’s
previous work.

Drug problems and side
projects eventually led to the

WEEKLY

COVERAGE OF

“Now that we're on a ma-
jor label, we hear a lot of self-
centered people saying that
it’s not punk,” says Clark.
“This doesn’t sound like a
major-label album. We made
an album as loud as any
other we did, and it’s one of
the best things we've ever
done.

“Besides,” quips Clark,
“we’re just using (the label].”

Bigi Ebbin, product man-

HOT PROSPECTS

FOR

THE

HEATSEEKERS CHART

ager at Mercury, says the la-
bel is being careful to market
the album in a way
that fits the band’s

Exotic Sax. Saxophonist Paul
Taylpr is racking up jazz/AC
airplay with “Exotica,” the
emphasis track from his
Countdown Records debut,
"On The Hom.” KTWV Los
Angeles and KKSF San
Francisco are just some of the
major stations playing it. The
Kazu Matsui-produced album
features a cover of Seal's
“Prayer For The Dying."”

REGIONAL HEATSEEKERS #1°'35

A vinyl version of the al-
bum was also released on
June 13.

In addition, a video for “I
Wanna Destroy You” was be-
ing shot by “Repo Man” and
“Sid And Nancy” director
Alex Cox at press time.

The band is on the road
from July 26 through Sep-
tember, with various open-
ing acts including Motocas-
ter, Red Aunts, and Dig.

SUPERSTAR AMBI-
TIONS: Armed
o= with a radio-

BY CARRIE

BORZILLD

at Elektra. “We feel pretty
confident it will happen.”

“Super Friends,” produ-
ced by Dave Jerden (Alice
In Chains, Red Hot Chili
Peppers, Jane’s Addiction),
follows the band’s self-titled
major-label debut on Atlan-
tic last year.

To alert fans to the arrival
of the album, stickers were
mailed to the band’s fan list,
skateshops, and retailers.

are performing at such radio
summer jams as KPWR
{Power 106) L.A. July 29,
KMEL San Francisco Aug.
12, and KKBT (the Beat) L.A.
Aug. 13. The new Bay Area
remix of its first single, “‘| Got
50n It,” features E-40,
Humpty Hump, Shock G.,
Richie Rich, E-A-Ski, and
Dru Downs.

band’s temporary split, ac-
cording to outspoken drum-
mer Keith Clark. The 15-
year-old group recently re-
united to record “Oddities,”
its seventh album and first in
eight years.

have butted heads
over what the first
single should be
and where it
should be serviced.

Clark says the label
wanted to go with “Shining
Through The Door,” while
the band wanted “Teenage
Electrie,” “Anxious Boy,” or
“22.” As a compromise, Mer-
cury and the band decided on
the Jerks’ cover of the Soft
Boys' “I Wanna Destroy
You,” which features Debbie
Gibson and L7’s Suzi
Gardner on backup vocals.

The label is initially target-
ing the song to metal radio.
However, Clark claims that

\{

T HE
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Rotating top-10 lists of best-selling titles by new & developing artists.

WEST NORTH CENTRAL
Fugazi, Red Medicine
Nicki French, Secrets
4 Runner, 4 Runner
MC Breed, Big Baller
Kenny Chesney, All | Need To Know
Corona, Rhythm Of The Night
Bryan White. Bryan White
Ini Kamoze, Here Comes The Hotstepper
The Verve, Northern Soul
10. David Lee Murphy, Out With A Bang

CEANAU AW

MIDDLE ATLANTIC
Rusted Root, When | Woke
Marc Anthony, Todo A Su Tiempo
Corona, Rhythm Of The Night
Fugazi, Red Medicine
Nicki French, Secrets
Mad Lion, Real Ting
Jeff Buckley, Grace
Jill Sobule, Jill Sobule
9. Toadies, Rubberneck

@PNOUNH WD

10. M People, Bizarre Fruit

format is a “sinking ship.”

A T-inch of “Teenage Elec-
tric” and a poster were serv-
iced to college and metal on
June 26.

That track was followed by
a CD-pro of “I Wanna De-
stroy You” to metal and col-
lege programmers. It goes to
modern rock radio July 10. "

atti E MOUNTAIN I NORTHEAST : :
‘mffwge‘;veren,t e Wayman Tisdale, Power Forward | Rusted Rool, When | Woke g::t‘s;gsf/‘g%‘é
g e =i — P eS|
ally looking to po- o —— is hoping to
sition this as a ma- i EAS'\TA E‘%Elg’ ;;EB';“LRAL break Sweet
jor-label release,” el fl Water out from
says Ebbin. “We J.fﬂl\ its Northwest
don’t want it to be | L T MIDDLE ATLANTIC home base with
like a hype proj- [| WEST NORTH CENTRAL Rusted Root, When | Woke its second ma-
ect. They're in the T s ¥ A jor-label  al
5 : = =7 - S S
heax}'{t of the L.A. / 1 Sscl)UTH AILAI;ITIC ;um' ] usuger
unk movement. | ilverchair, Frogstomp riends,” due
Luniz Toons. Luniz's Noo pNo one wants to U - PA%CIFTISF . I V = ' July 25. Afiman Offshoot. Gov't
Trybe/Virgin debut, corrupt them.” belod et A i f (/ The first sin- | Mule, the blues-rock power
“Operation Stackola,” is due However, the \—'_Y SOUTH CENTRAL gle, N “S.up(.er- trio featuring Warren Haynes
Tuesday (4). The rappers band and label {|  Tipping Daisy, | Am An Elastic Firecracker star,” maintains and Allen Woody of Allman

the band’s hard

rock edge, but

adds more pop

sensibilities
than its previous releases. It
goes to modern rock and al-
bum rock radio July 10.

Early believers include the
ABC/SMN Z-Rock format
and album rock KISW and
modern rock KNDD (the
End), both in the band’s
hometown of Seattle.

“We want to target the
Northwest first, then we
have other markets, like Bos-
ton, Chicago, and San Diego,
that really supported the last
album,” says Dana Brand-
wein, director of marketing

Brothers fame and Matt Abts
of the Dickey Betts Band, hit
the road July 16-27. Its self-
titled debut was released by
Relativity on June 27. The
band will open for the Allman
Brothers this fall and
contribute a cover of
Steppenwolf's “Don't Step
On The Grass” to
Capricom’s **Hempilation”
set to benefit NORML, due

Sept. 26.

Tour plans for the summer
are in the works.

ROADWORK: SNFU hit
the road Friday (7)-Aug. 10.
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ARTISTS & MUSIC

Beasley Finds ‘Time’ For Some R&B
Jazz Saxist’s Mercury Set Tries New Style

8 BY J.R. REYNOLDS

LOS ANGELES—With “Private
Time,” the Walter Beasley Project’s
latest Mercury set, the jazz saxo-
phonist wanted to appeal to younger
consumers. To achieve that goal, he
used a more
spontaneous re-
cording style; in-
corporated
smooth, original
R&B loops and
vintage samples;
and for the first
time featured a
female vocalist.

Says Beasley,
“Most everything was produced in
one take. My last album was too pol-
ished, and there wasn’t enough emo-
tion. With this album, I went back to
the old school'way of recording to get
the soul back into the music.”

“Private Time,” his fourth album,
streets Aug. 22 and boasts a contem-
porary jazz/R&B style that includes
elements of hip-hop and funk. As the
set’s producer, male lead vocalist,
and multi-instrumentalist—he plays
bass, keyboards, and percussion—
Beasley gave the album various emo-
tional textures that were missing
from his last set.

BEASLEY

His last album, the 1992 release
“Intimacy,” peaked at No. 56 on the
Top R&B Albums chart and, accord-
ing to SoundScan, has sold 82,000 co-
pies.

“On the last album the mood never
changed,” says Beasley. “This album
has tracks that feature male vocals,
the female vocals of newcomer Liz
Withers, combinations of the two,
and instrumental-only tracks. The
sound isn’t all over the place,
though—it’s still very intimate—but
there’s enough diversity there to
give the project a broader feel.”

Examples of Beasley’s more en-
compassing approach include “On
The Black Side,” which features
smooth instrumentals and a sample
from the James Brown hit “The Pay-
back,” and “Calling To Me” and I'll
Be The One,” both of which feature
Withers’ vocals.

Beasley tapped Withers to give
the project a female perspective. “I
wanted someone on the album who
could sing to me [and other male lis-
teners),” he says.

Thematically, Beasley formatted
“Private Time” lyrically and melodi-
cally to tell stories. “Liz sings about
some nice stuff, then I sing some-
thing, then we do something only
with the sax. It’s a variety, but it’s all

Stepchild’s Self-Titled Debut
Fits In Well At Warner Family

B BY J.R. REYNOLDS

LOS ANGELES—Warner Bros. is
using a grass-roots approach to
break Stepchild, whose self-titled
debut album layers R&B vocals
over hip-hop jazz tracks and serves
it with an alternative twist.

“We're marketing the album like
it is a rap project,” says Warner
Bros. promotion senior VP Greg
Peck. “They’re definitely R&B sing-
ers, but they look like a rap act. So
we’re taking them to the streets
early and going to radio later.”

In advance of the bouncy, an-
them-styled first single, “Hangin’
Around (Sicka Gettin’ Treated Like
A Stepchild),” which will be serviced
to R&B mainstream radio July 25,
the label began issuing 5,000 promo-
tional cassettes June 27 to college
radio stations, mix shows, and cen-
ters of youth influence, such as clubs
and hip retail clothing stores.

The album hits retail stores Aug.
22.

The grass-roots strategy sits well
with Stepchild, which says many of
its musical influences—including
Bob Marley, the Blackbyrds, Gil
Scott-Heron, and Bootsy Collins,
were not necessarily R&B radio-
friendly acts.

“We’re not radio heads,” says
group member Talib Lachepelle.
“Our whole approach is to record
creative music in order to generate

some diversity out there.”

Rounding out the quintet are
Rahim, Cedric Stephens (Ced),
Robert Cooks (Berto), and Tredione
Washington (Tre).

Lachepelle says Stepchild doesn’t
use many gimmicks to create an im-
age. All members dress according to

STEPCHILD

their own tastes, which are rooted
mainly in hip-hop fashion. Peck sees
this as a marketing plus.

“It will cateh kids’ eyes because
they can relate,” he says. “From
there, [Stepchild] can pull them in
with their straight-up urban vocals.”

Lachepelle says another atten-
tion-getting tool is the group’s “ani-
mated” stage performance. To take
advantage of the group’s high-en-
ergy presence, the label created an
electronic press kit that includes
live group interviews.

(Continued on next page)

in the same vein.”

No commercial single is planned,
but John Mazzacco, Mercury’s VP of
marketing and artist development,
says the title song is the project’s
emphasis track and will be included
on two promotional samplers. One
version will be promoted at triple-A
radio beginning July 20; the other
goes to R&B/adult stations July 31.
~ Each sampler features four album
tracks that would best fit the radio
format it is targeted toward, plus
“Private Time,” a track the label
feels is compatible with both.

In addition, artist development
personnel at select PGD branch of-
fices will distribute the samplers to
local hotels that have entertainment

(Continued on next page)

Night Of Whispers. Capitol recording act the Whispers, producer Narada
Michael Walden, and Radio One Network CEO/owner Cathy Hughes were among
the honorees at the Diamond Awards for Excellence gala, held recently in
Philadelphia. The awards are sponsored by the International Assn. of African
American Music. Pictured, from left, are Michael Gardner of GHR Entertainment,
the Whispers’ Leaveil Degree and Wallace “Scotty”” Scott, Hughes, the Whispers'
Nicholas Caldwell and Walter Scott, Walden, and GRP vocalist Phil Perry, who
performed at the gala.

NIPPER NEWS: As 33-year-old Kevin Evans takes the
helm of RCA’s black music division, he brings an open-door
policy designed to stimulate new business partners and de-
velop a sense of family among employees.

Evans was formerly black music president of Scotti Bros.
Prior to that, he headed A&M'’s black music A&R depart-
ment.

A creative-minded executive, Evans says the division is
going through a rebuilding process. “It’s my priority to
bring in the right executives, artists, and producers to es-

tablish a greater presence

in the rap community while

bolsteri R&B ros-

i e | Tihe
Rhythm

and the

Blves .

Early additions include
former Scotti Bros. staffers
Chris Pringle and Missy
Sheire. Pringle takes
street promotion director
duties; Sheire will “work in
a greater capacity.”

Departing are former
A&R VP Kenny Ortiz and
national promotion director
Tommy Thompson. While more cuts are expected, Evans
says the number of employees will remain stable. He de-
clined to discuss specific artist cuts, but says he plans to
bring the roster down to a more manageable level.

“Don’t look at us as the RCA of old,” he says. “{[RCA
president] Bob Jamieson, [executive VP] Jack Rovner,
and I share the same commitment to quality artists and mu-
sic.”

Current R&B cornerstone act SWV will release its sec-
ond album by year’s end. Evans is currently completing a
deal to include a Babyface-produced SWV track on the La-
Face soundtrack for “Waiting To Exhale,” due in Sep-
tember.

Watch for RCA to enter high-profile production deals in
the immediate future, along with new artist signings. The
division is also looking to develop additional distributed la-
bel relationships. Current RCA-distributed R&B/rap labels
include Loud and Kaper.

GOLDEN OPPORTUNITY: Recently, the artist formerly
known as Prince surprised top Warner Bros. brass—
including label vice chairman Russ Thyret, president
Danny Goldberg, and black music division president De-
nise Brown and her key executives—by playing tracks
from his upcoming set, “The Gold Experience.” The album
drops Sept. 12, and the label reportedly plans a two-

Kevin Evans Envisages RCA ‘Family’;
Prince Previews New Album At Warner

by J. R. Reynolds

pronged promotion attack: On July 11, R&B radio will be
serviced with the first single, “I Hate You,” while top 40/
crossover receives the single “Gold.” It remains unclear
whether the singles will be backed with the same B-side,
or if the record will be released as a double-A-sided single.

THREE MINUS ONE EQUALS FOUR: Brownstone vo-
calist Monica Doby has bowed out of the trio’s current in-
ternational tour due to a bout with bronchitis. Detroit vocal-
ist Kina Cosper has replaced the ailing Doby and will
complete the tour dates.
Doby will record on the
group’s still-to-be-sched-
uled album, as will Cosper,
but it remains unclear at
press time the extent of
each vocalist’s role in the
reconfigured group.

CONVENTION Men-
tions: The Vibe Music Sem-
inar will be held Aug. 24-25
at New York’s Marriott
Marquis. The meet fea-
tures talent showcases, workshops, and an opening recep-
tion hosted by Quincy Jones . .. The fifth annual Midwest
Radio & Music Assn. Business Conference will be held July
20-23 at the Doubletree Suites Hotel in Chicago. Partial
proceeds from the confab’s awards dinner—which honors
WGCI’s Doug Banks—will benefit 357, which provides
toys and food for kids at Christmas.

HOLLYWOOD CULTURE: Artist/producer Norman
Connors, in conjunction with the club promotion outfit
Hollywood Connections, is hosting the Summer '95 Jazz Se-
ries each Sunday at the Hollywood Roosevelt Hotel. July’s
calendar includes performances by Connors, Michael Hen-
derson, Phil Perry, Kevin Toney, Jean Carne, Phil
Upchurch, and Marion Meadows.

ITEM: Perspective president Sharon Heyward has de-
parted her post, leaving a wake of industry speculation re-
garding the label’s future with A&M. Meanwhile, co-found-
ers Jimmy Jam and Terry Lewis have stepped up label
duties, becoming co-CEOs.

FOR THE RECORD: Contrary to a eaption in the June
24 issue, Nona Gaye is signed to Elektra and has only one
track on Motown’s upcoming album “Inner City Blues—
The Music Of Marvin Gaye.”
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| m
§2  AFFECTION (A Diva, BMI/Rightsong, ASCAP/Binocular, ASCAP)
69 ALL GLOCKS DOWN (Warner-Tamerlane, BMI/Stolen
Souls, ASCAP/Shades Of Brooklyn, ASCAP/Target ™
Pragtice, ASCAP/Misam, ASCAP} WBM
Compiled from a national sampie of airplay supplied by Broadcast Data Systems Radio Track service. 82 R&B stations : Compited from a national sub-sample of POS (pomt of sale) equipped key R&B retail stores which report number
74 ANSWERING SERVICE (Divided. BMI/Zomba,
areelectronically monitored 24 hours a day, 7 days a week. Songs ranked by grossmpressmns computed by cross- BMI/Ramal, BMI/Warner-Tamerlare. BMI) WBM of units sold to SoundScan, tnc. This data is used in the Hot R&B Singles chart SoundScan®
referencing exact times of airplay with Arbitron Ilstenerdata This data is used in the Hot R&B-Singles chart. 24 ASK OF YOU (FROM HIGHER LEARNING) (PolyGram 1]
Int’l, ASCAP/Tony Toni Tone, ASCAP/Beechwood, =Sty
x|z MR BMI/Tostiba-EMI, BMI) HL = e | = i | & | =
. g5 g g5 49 BABY {Human Rhythm, BMi/Young Legend, ASCAP/Ecstasoul, Ele|= e |E
2|5 |=| TITLE 2|5 |5 | TITLE ASCAP/Chrysalis, ASCAP/Pecot, ASCAP) WBM el (- S12E e
£ | S| £ | ARTIST (LABEL/DISTRIBUTING LABEL) £ | 3| & | ARTIST LABEL/DISTRIBUTING LABEL) g ;EGS;;’:“;':VD (Huma?TRhY'hmASBC’:”/J | & | 2 | = | ARTIST (LABEL/DISTRIBUTING LABEL) T | 3 | ARTIST (LABEL/DISTRIBUTING LABEL)
- - 4 PA/WARNING (Tee Tee. ASCAP/Justin Publishing | # -
Tk NOOT % —| 1] YOU ARE NOT ALONE Ca., ASCAP/EM! April, ASCAP/Bee Mo Easy, ASCAP/Bowina, 4% NO.1 %% | |38]37]25 |86 POPPA
CHisiels MICHAEL JACKSON (EPIC) ASCAP/New Hidden Valley, ASCAP/Casa David, ASCAP) HL s EI:H S | THE NOTORIOUS B L.G. (BAD BOY/ARISTA)
1(1]20 B T L mmuwnmm Eomaset [39]33] 15 SIHY GUY 3 BOOMBASTIC (LivingSting, ASCAP/Malaco, BMI) HL 3 U L O < -.E,l-LEm- mwml.-,..'l-ﬂi“: it taawre] (393518 EAR MAMA
~ DIANA KING (WORK/COLUMBIA} 20 BROWN SUGAR (Ah-choo, ASCAP/12:00 AM, 2 PAC (INTERSCOPE)
2 | 2 | 15| BEST FRIEND 40| 37 | 30 | MY.LIFE ASCAP/PolyGram Int'l, ASCAP/Jazz Merchant, ASCAP) HL 2 | 2 |11 | DON'T TAKE IT PERSONAL iy 43 | 12 | THE LN.C. RIDE
BRANDY (ATLANTIC) MARY J. BLIGE (UPTOWNMCA)  # 42 CANDY RAIN (EMI April, ASCAP/E-Z-Duz-It, MONICA (ROWDY/ARISTA) - MASTA'ACE INC (DELICIOUS VINYL/CAPITOL) |
DON'T TAKE IT PERSONAL COME ON S CAR B A SC AR velledSCAR/IEIVERaRE) BOOMBASTIC GRAPEVYNE
31312 MONICA (ROWDY/ARISTA) 42120 BARRY WHITE (A&M/PERSPECTIVE} ASCAP/Jumping Bean, BMI} WBM/HL *-.?-:' 6|9 SHAGGY (VIRGIN) 4113811 BROWNSTONE (MJJ/EPIC)
s 10 CAN'T YOU SEE (FROM NEW JERSEY DRIVE) (Evelle. |
(D) 4 | 14| SN XY, kG orious 51 rowmy son 44 5 | WEMUST (E'FELNSLIII*(J)/YI\IETERSCOPE) ﬁggﬁm"? ﬁSCAP/zgng%'SOﬁL ﬁscg':n/ll/i ’G\:V' 4139 :\A'E%HBO% mﬁfﬁﬁ B Ry 42| 44110 &)FSETS&“}ES(S:TEJVEN'}JA%A)& i
ate Hours, ig Herb's, I
(5| 7 | 14 | WATERFALLS 59| 2 | 1GOT5ONIT Blackwood, BMI/Janice Combs, BMI) WBM/HL 51| [ag [, 5. || GREEK-N YOU {2 si [ 3 ] ) CAN LOVE YOU LIKE THAT
e EONIE O REn) 88 CHAMPION (Songs OfFlyGram, BM/Germaine, BMIEapic SOCAN fONECHCRTOWNMCA) = ALL4 ONE BUTZZATLANTED
SOMEONE TO LOVE RED LIGHT SPECIAL 81 COLORS OF THE WIND (FROM POCAHONTAS) | SCREAM SO MANY TEARS
5| 131 owp rearunm mgvrace as owssomusicl | | 44 43| 30 | Tic waracearisTA) 6] 5 | 4 | MICHAEL JACKSON & JANET JACKSON (EPIC) 44136 | 2 | 3'pac (NTERSCOPE)
(Wonderland, BMI/Walt Disney, ASCAP) HL d
GRAPEVYNE BABY 54 COME ON (Flyte Tyme, ASCAP/New Perspective, ASCAP/Seven i WATERFALLS HEY LOOKAWAY
116|238 BROWNSTONE (MJJ/EPIC) 45|40 |28 BRANDY (ATLANTIC) Songs. BMI/Super, BMI/EMI April, ASCAP) WBM j— 17|53 TLC (LAFACE/ARISTA) 45 40|11 QUESTIONMARK ASYLUM (KAPER/RCA)
ONE MORE CHANCE MIND BLOWIN' 97 CRAZIEST (Naughty, ASCAP/WB, ASCAP) WBM T YOU USED TO LOVE ME 1 ALL GLOCKS DOWN
1415 THE NOTORIQUS B.1.G. (BAD BOY/ARISTA) 46 (45| 6 SMOOTH (T.N.T.JJIVE) 16 CRAZY LOVE (FROM JASON’S LYRIC) (Warner Bros.. FBY8 |2 FAITH (BAD BOY/ARISTA) 146 61 | 8 HEATHER B. (PENDULUM/EMI)
ASCAP/Caledonian, ASCAP) WBM I T
EVE ! y
9({8/(13 SXUFFVO'F;'EA'LE(JQ%?\SN}M[’C% 47 | 41|13 JENEE;’\SI;{\UVJ_HQIASYSVL{NLG?A}I&CURV) 46 DEAR MAMA (Joshua's Drea;nT. Bl\{ljl/lnterscope Pearl, 9995 EEE:;"H“#VEB';L&V;IURE (TOMMY BOY) 4 4215 SPE’JN'PE‘{,REE?&YTL“AE% YOUR MOUTHIL
N N 1 BMI/Warner-Tamerlane, BMI/The Underground
12| 15 | I'LL BE THERE.. /YOU'RE ALL |... 51| 3 | SPRINKLE ME Connection, ASCAP/Four Knights, BMI) WBM 10|11 |10 SOMEONE To LOVE 48 41| 3 | THE MANY WAYS
METHOD MAN/M.J. BLIGE (DEF JAM/RAL) E-40 (SICK WID' IT/IVE : g JON B FEAT. BABYFACE (YAB YUM/550 MUSIC) R (LAFACE/ARISTA
S MINE DEA; MA;;A e 2 DON'T TAKE IT PERSONAL (JUST ONE OF DEM DAYS) CANB = Asr_r_A LAY USHESH(LA LR,
207 49|46 | 20 (D.ARP., ASCAP/Afro Dredite, BMI/Nu Rhythm And Life, 1l Ty 49 52| 5 | Wl
MOKENSTEF (OUTBURST/RALASLAND) 2 PAC (INTERSCOPE) BMI/EMI Apri. ASCAP/Full e, ASCAP/Dep Technology. TOTAL FEAT. THE NOTORIOUS B 16. (TOMMY BOY) | | *¥ | V7 SKEE-LO (SUNSHINE/SCOTTIBROS) |
121916 SCREAM 50 | 45| 17 IT'S BEEN YOU ASCAP/Def Jam, ASCAP/LL Cool J, ASCAP) HL/WBM 129 23 | 5 HE'S MINE @ 68| 4 LOLLIPOP
MICHAEL JACKSON & JANET JACKSON (EPIC) B ANITA BAKER (ELEKTRAVEEG) 23 EMOTIONS (Bishstick. BMI/Pac Jam., BMI) WBM L MOKENSTEF (OUTBURST/RAL/ISLAND) MENTALLY DISTURBED (SO-LO JAM) |
1311 22| ™HISISHC (wEDOIT 53| 3 | AFFECTION 76 ENJOY YOURSELF (816. ASCAP/Steve Harvey. BMI/Odie Mae. BMI) 13116 | 6 BROWN SUGAR 51 | 48|11 FIRE
MONTELL JC AN (PMP/RAL/ISLAND) JODY WATLEY (AVITONE/BELLMARK) 13 EVERY LITTLE THING 1 DO (EMI April. ASCAP/Soul On Soul, e D'ANGELO (EM)) SUBWAY (BIV 10/MOTOWN)
ASCAP/WB, ASCAP/Evelle, ASCAP/Jelly's Jams, ASCAP/Jum ping 1 |
CRAZY LO\ 1 WILL SURVIVE ; Y 1GOT 50N IT FOR REA|
14|10 21| BRit MeRR 47 (MERCURY) 52|48 |11 CHANLTAV SAVAGE (RCA} Bean, BMI/Taking Care Of Busimess. BMI) HLAWBM 14y 20| 5 LUNOIZ (NOO TFIWBE) @Z'i 633 mﬁox;oﬁ ((ggTﬁlE/V'rRGIN)
| WANNA L /E LIKE THAT PUT YOUR BODY WHERE YOUR MOUTH 1S LogEELIMEFCOW] (avehiy S 28 EVERY LITTLE THING | DO F IT'S ALRIGHT WITH
15| 8 | TONvTHOM N (GiaNTMBRNER BROS) | 0D 56 | 8 | SEAN EvERT ATLANTIG) o ASCAR/Rhine anderfASCARNIWEN 18117 | 9 | SRR Reat wrtowkinon 53|50 10 {BRENZG fLowpy T T YOu
® EREEKCICEY . RO 22 FEELS SO GOOD (So So Def. ASCAP/EMI April, TiikE T SUGAR HILL
16) 16| 8 (59)| 62 | 2 ASCAP/Air Control, ASCAP) HL 1612 20 (54— | 1
JODECI (L.:T( N/MCA) ADINA HOWARD (MECCA DON/EASTWEST/EEG) 31 FIRE (Dinky B, ASCAP/BMD. ASCAP) _KUT KLOSE (KEIWELEKTRAVEEG) M| | AZ(CHRYSALISEMD Il
BOOMBAST NEXT TIME 94 FIRST LOVER (C Dub, BMI) 'CRAZY LOVE THE WAY THAT YOU LOVE
|7 SHAGGY (VIRG SDEIR GLADYS KNIGHT (MCA) 55 FOE LIFE (Real 4 Ruff, ASCAP/Gngste Booge ASCAP/WE, ASCAP) WEM 1719 15 | BRIAN MCKNIGHT (MERCURY) 55 | 58 | 10|y NESSA WILLIAMS (WING/MERCURY)
2215 YOU USEDT LOVE ME 56 (50 9 LOVE TODAY 41 FOR YOUR LOVE (Steveland, ASCAP) WBM 1811813 SPRINKLE ME 56|46 | 8 TALES FROM THE HOOD
FAITH (BAD BO  RISTA) VERTICAL HOLD (A&M/PERSPECTIVE) 26 FREAK LIKE ME (Hanes. Hill And Valentine, o E-40 (SICK WID' IT/IIVE) | DOMIND (40 ACRES AND A MULE/MCA)
I LIKE ON THE DOWN LOW ASCAP/Rubber Band, BMI/PoiyGram Int'l, BMI} BEST FRIEND | NTS
191320 KUT KLOSE {KEI  LEKTRA/EEG) —| 1 BRIAN MCKNIGHT (MERCURY) 43 FREAK ME BABY (Pottsburg. BMI/Ujima. BMi/Hey Skimo. BMI) 19]13]6 BRANDY (ATLANTIC} 57|53 |4 \F/’AOF:IOUS ARTISTS (MERCURY)
2 65  FREEDOM (FROM PANTHER) (EMI Apri, ASCAP/D A RP., ASCAP/Patnck = |
2018|723 ?ASP}:A?LF SX/EI))I%( * SOUNDTRAX'550 MUSIC) 61129 éyRSA‘ﬁ)ESE’V'égTS(EESVTIV‘V:EEST/EEG) Moxey. ASCAP/Diggin In The Crates. ASCAP/Enyor, BM/Butter . BMI) HL 20926 | 3 ;SECEIT’SE (Ss% sG(? I(D)EDF/COLUMBIA) 381675 #EX%&?’?&‘&%‘%[JS&S%. BROS.)
21|21 | 16 | EMOTIONS 9 9 | THELN.C. RIDE 5 FREEKN YOU (EMI Aur, ASCAP/DeSwng Mob ASCAPIHL | | | WANNA LOVE LIKE THAT I SO INLOVE WITHYOU
59 | 54 Calo 27 FROGGY STYLE (Taking Care Of Business. BMI) 214 27 59 (49| 5
H-TOWN {LUKE) TA . ot L
e :As ACE |:-c (?SICIOUS VINVL/CAPITOL) 36 GIVE IT 2 YU (So So Del. ASCAP/EM) Aprl, . TONY THOMPSON (GIANT/WARNER BROS.) | UN.V. (MAVERICK/WARNER 8ROS.)
! 0O {N LOVE WITH YOU ASCAP/My Warld. ASCAP) HL KEEP THEIR HEADS RINGIN’ s | WE MUST BE IN LOVE
@] 2] 4 AFTER 7 (VIRGIN 60 |55 | 5 | TNV (MAVERICKWARNER BROS.) 89 GOING/INyCIRrCLES/LOV)E THE ONE YOU'RE WITH 22| 1417 bR Dre (PrIORITY) (60 4 | PURE SOUL (STEP SUN/INTERSCOPE)
FREAK LIKE A . 1 ST OF THA MONTH (Porpete, BMI/Goldhiil, ASCAP/AImo, ASCAP) WBM MIND BLOWIN' BABY
92 ADINA HOWARD {t  'CA DONEASTWEST/EEG) 1 BONE THUGS N HARMONY (RUTHLESS/RELATIVITY} 86 GOOD THANGZ (Ma'Phil, ASCAP) ZI 305 SMOOTH (T N.T/JIVE) 615723 BRANDY (ATLANTIC)
FEELS SO GO I'M WHAT YOU NEED 18 GRAPEVYNE (Brown Gul, ASCAP/Night Rainbow, ASCAP/Stone GIVE IT 2 YOU LISTEN ME TIC (WOYOL
285 XSCAPE (SO SD € {COLUMBIA} 66 | 4 CHANTE MOORE (SILAS/MCA) Jam, ASCAP/Ness. Nitty & Capone, ASCAP/WB, ASCAP) WBM/HL 24|15|14 DA BRAT (SO SO DEF/WORK/COLUMBIA) 62|55 |3 INFKAMOZE (EAST&VEST/EEG))
SO MANY TEA PULL UP TO THE B E 14 HE'S MINE (Ma'Phii, ASCAP/Mo Ken, ASCAP/AIl Init, REAK EM
(D[ 29| 6 2 PAC (INTERSCC ) 68| 2 | patra (550 MUSIO) — ASCAP/Saja, BMI/Songs Of Lastrada, BMi/Rubber %|2|2 fmr::f HOIW';{(RD (MECCA DON/EASTWEST/EEG) 631592 E&ﬁ"&ﬁk%‘,q (LOOSE CANNON)
Band. BMI} WBM/HL | T
2|23| 8| YOLERINGM Qwwwca 64 52| 18 | W D R bR Dcapirow) e :SEZAAL/'EISET (Na“K")'Yv ASCAP/Warmer Chappell 26|21 |10 | HTER A o 64|56 |18 | RED LISHT e -
P/F.C.D.. ASCAP —1
31| 6 B'ROWN SUGA (55 69| 3 TOMORROW ROBINS WILL SING 58 HEY LOOKAWAY (FeCat, BMI/Money In The Bank, 29|12 SHY GUY — 11 HEY ALRIGHT
D'ANGELO (EMI) . STEVIE WONDER (MOTOWN) BMUEMI Blackwood, BMI/360, ASCAP) 21 DIANA KING (WORK/COLUMBIA) {65! ROTTIN RAZKALS (ILLTOWN/MOTOWN)
THINK OF YOL FREEDOM 59  HOW DEEP IS YOUR LOVE {Gibb Brothers. BMI/Careers-BMG., BMI) y EMOTIONS COLORS OF THE WIND
82724 USHER (LAFACE/#  BTA) 66|47 13 VARIOUS ARTISTS (MERCURY} 63  HOW MANY TIMES (Divided, BMI/Zomba, BMI/Ramal, 128 39 | 14 H-TOWN {LUKE) rﬁ: 1 VANESSA WILLIAMS (HOLLYWOQOD)
32 | 11 | FROGGY STYLI 67 | 63 | 40 | GOING IN CIRCLES BMI/Warner-Tamerlane, BMI) WBM rai{ 34 | 5 SHIMMY SHIMMY YA 67 | 64 | g | 'D RATHER BE ALONE
NUTTIN' NYCE (Pt CETOWN/JIVE) LUTHER VANDROSS (LV/EPIC) 51 | CAN LOVE YOU LIKE THAT (Diamond Cuts, BMI/Wonderland, 5 OL’ DIRTY BASTARD (ELEKTRA/EEG) KARYN WHITE (WARNER BROS.)
Joy I'D RATHER BE ALONE BMI/Criterion, ASCAP/Second Wave, ASCAP/Full Keel, FREAK ME BABY F
30125 38| BlacksTReET on RSCOPE) 70 7 | KaRYN WHITE (WARNER BROS.) ASCAP/Friends And Angels, ASCAP) HL/WBM 30| 28 | 14 | [iS™N DAT (EPIC STREET/EPIC) 68 | 54 112 vfr%gso /!vr'msrs (MERCURY)
79 1 CAN'T TELL YOU WHY (leddrah, ASCAP/Cass I I
F -
39| 1| §Rea o 1olowny 6957 6 gg?“A’Ll’)“lﬁE’\“/!R?(’!AFSSTWEST/EEG) County, ASCAP/Red Cloud, ASCAP) a7 m%ﬁ«qu\wscTEY(IFECKETOWN/JWE) 83 72 25 gsosD(J%?H (RIP-IT)
KEEP THEIRH DS RINGIN' it 92 | DON'T MIND (Fat Hat, BMI/EMI Virgin, BMI/T-Porsa. . — T = s e -
32|30 | 16 | DR Dre (PRIORIT 70| 64130 | 7€ rf(g%:i%us B.1.G. (BAD BOY/ARISTA) ASGAE/EMIVirginASCARNHE 21252 .{Ag:vsl’éfL?gsgAW(EPaF?/RIIUISLAND) 70162 20 8&’%&%’1‘3% P(\'/':v?z:rl;/ll:'c)mmm
T T 70 1'D RATHER BE ALONE (Warner-Tameriane, — —
A o BE ENCOURAGED BMI/Kings Kid, BMI/Flyte Tyme, ASCAP/Ne FOE LIFE " DEATH BE THE PENALTY
(3|35 31 SOUL FOR REAL (1 DWN/MCA) 1 | WiLLIAM BECTON & FRIENDS (INTERSOUND) Perspecﬁve, ASCAP//ESI A;ril, ASCAP) WB; 33|24 7| Gack 10 (prIORITN (10 1 | SHABAZZ THE DISCIPLE (PENALTY)
FEEL ME FLOW! N FOE LIFE 82 IF IT'S ALRIGHT WITH YOU (Keith Sweat, ASCAP/E/A. SURVIVAL OF THE FITTEST I'M GOIN' DOWN
38| 6 | NaucHTY 8v NATI { (TOMMY BOY) 1| Mack 10 (PRIORITY) ) ASCAP/WB, ASCAP/Desp Sound. ASCAP/Zomba, ASCAP) WBM 34|33 | 4 | §o8B Dies (LoUDRCA) i 12(69(13 | MARY J BLIGE (UPTOWN/MCA)
GIVE IT 2 YOU FREAK ME BABY 28 1GOT 5 ON IT (Stackola, BMI/True Science, NEVA GO BACK THINK OF YOU
352 | 14| Ga'5raT(S0S0D  WORKICOLUMBIA 13|67 3 | {5\ DAT (€PIC STREET/EPIC) ASCAP/Triple Gold, BMYJay King IV. BMI/Songs O Al 35145 (5 SRS ED (PROFILE) [73]47 |23 | TR (ke ARARISTAY
FOR YOUR LOV B Nations, BMI/Warner-Tamerlane. BMI/0/B/0 Itself, .
36| 21| STeviE woNDER(  TOWN) ! %&YEE%%C‘(EL‘O?%L?A?B?&%)’MCA) ” mlﬁefro?ldve:cad:aﬁﬁhﬂl) WBM 00 ARE) (0ef 33115 QASP}:A?L SAADIQ (EPIC SOUNDTRAX/550 MUSIC) 74[65] 8 | [RouRe ('&‘c%
NN. WHERE YOU ef Jam r T —_—
NEVER GONNA T YOU GO | LIKE IT (| WANNA BE WHERE YOU ARE) ! ‘TIL YOU DO ME RIGHT WHEN U CRY | CRY
37133 | 8 | 1iGA MOORE (STRt  LIFE/SCOTTI BROS.) 1 | GRAND PUBA (ELEKTRAVEEG) ASCAP/12 A. BM\/Kakalaka. BMI) B3I — [ 1 | aFeR 7 wirain) | 75|60 | 13| Jesse (uﬁosngoé:w/cmmu
- - - - - 17 | LIKE (Irving, BMI/Nu Soul, BMi{/Short Dolls, BMI} WBM
(O Records with the greatest air  y gains. © 1995 Billboard/BP) Communications. 6 I'LL BE THERE FOR YOU/YOU'RE ALL | NEEO YO GET BY (Careers- (O Records with the greatest sales gains. © 1995 Billboard/BP Communications and SoundScan, Inc.
BMG, BMI/Wu-Tang, BMI/Jobete. ASCAP/Ramecca. BMI) HLAWBM
H"‘I R&B nEc“nnENT AIHP[AY 85 I'M GOIN' DOWN (Duchess, BMI) HL 68 NEVA GO BACK (Promuse, BMI/Specal Ed. 80 SUGAR HILL (Tricky Track, BMI)
62 I'M WHAT YOU NEED (Irving, BMI/Nu Soul, BMI) WBM BMI/Howie Tee, BMI) SURVIVAL OF THE FITTEST (Careers-BMG, BMI/BMG,
56 THE I.N.C. RIDE (DAMASTA, ASCAPNVarry White, 33 NEVER GONNA LET YOU GO (My Jonathan, BMi/ineva, BMI) ASCAP/Juvenile Hell. ASCAP/AIbert Johnson. ASCAP) HL
| APOLOGIZE 3 : N
1113 | ANTABAKER (FLEF  wEEG) T N )| (el By S B ASCAP/Iza, BMI/PolyGram Int'|, ASCAP) 67 NEXT TIME (MCA, ASCAP/Shakeii, ASCAP/EMI April TALES FROM THE HOOD (Chrysahs, ASCAP/Getto
66  IT'S BEEN YOU (Whole Nine Yards, ASCAP/Avid One ASCAP/Fiyte Tyme, ASCAP/New Perspective. ASCAP) WBM Jam, ASCAP/AIl Init, ASCAP/Mike's Rap. BMI) WBM
2| 2| 2] RJouLOVEMIES 15| —| 25 | LDONT WANT TO KNOW ASCAP/Unobsky. BMYMusic Corp. O Amenca. BMIO Hara. BMI) 1 ONE MORE CHANCE (Big Poppa. ASCAP/justin. 38 THINK OF YOU (Chuck Life, ASCAP/Check Man. ASCAP/Chyna
e ooV 15 | WANNA LOVE LIKE THAT (Ecaf, BMI/Sony Songs, ASCAP/EMI April. ASCAP/Jobete, ASCAP) HL Baby. BMI/Janice Combs, BMI/EMI Blackwood, BMI/UR-IV,
31315 16]16120 uL BMI/Zomba, ASCAP/Donril, ASCAP) HL/WBM 91 PHATT (MIND BLOWING) (Vertical City, BMI/PMA, BMI) ASCAP/Ness, Nitty & Capone, ASCAP/WB. ASCAP) HL/WBM
TLC {LAFACE/ARIST/SR GITAIGAKERIELEKTRAVEEG) 78 (I WANT TO) THANK YOU (Barry's Melodies. ASCAP/PolyGram 93 - THE POINTS (FROM PANTHER) (Funky Noble, ASCAPMisam. 21 THIS IS HOW WE DO IT (Chrysalis, ASCAP/Mo’
4| 4| 7 | ) WANNAEBE DO N 17117112 | BELONG TO YOU Int'l, ASCAP/Orshea, ASCAP/Warner Bros., ASCAP) WBM ASCAP/Target Practice, ASCAP/N-The Water, ASCAP/EMI April. Swang, ASCAP/Qji’s, BMI/Def American, BMI/Warner-
BRANDY (ATLANTIC) L TONI BRAXTON (LAFACE/ARISTA) 100 | WANT U (Controversy, ASCAP/WB. ASCAP/Dredix, ASCAP/Justin, ASCAP/Bee Mo Easy, ASCAP) Tamerlane, BMI/Nomad-Noman, BMI) WBM
5|5 |6 | BEFORE EIEI?FZL Yo 6o 18| 14 | 30 | WHEN CAN I SEE You . :awl/srv:‘ot(%wn, BMBI/SonE?I1 ('))f PolyGram, BMI) WBM 40 ;alr /%roul:t;i ag’% ;JMEREBY%! MOUTH IS I(nwm;&n i 25 “TILYOU DO ME RIGHT (Sony. BMI/Ecaf, BMI/Kmel, BMI)
CKSTR 1 PE. BABYFACE (EPIC) range Bear, omba, amal, BMI/Warner-Tamerlane, M 60 TOMORROW ROBINS WILL SING (Steveland Moms. ASCAP)
3 39 JOY (Donril, ASCAP/Zomba, ASCAP/T _Lucas, ASCAP/Mr.Peanut 50 RED LIGHT-SPECIAL (Ecaf, BMI/Sony, BMI) HL 95 U BETTER RECOGNIZE (Suge. ASCAP)
PRACTICE WHAT PREACH THE RIGHT KINDA LOVER X . . B
66|12 BARRY WHILTE (ASM/PL ‘EJPECTIVE) 1925|334 PATTI LABELLE (MCA) 0 Butter, ASCAP/Mijac, BMI/Warner-Tamerlane. BMI) WEBM 7 SCREAM (EMI April. ASCAP/Flyte Tyme, ASCAP/Mijac. 4 WATERFALLS (Organized Noize, BMI/Stiff Shirt.
) 29 KEEP THEIR HEADS RINGIN' (FROM FRIDAY) (Ain't BMI/Warner-Tamerlane, BMI/Black ice, BMI) BMI/Belt Star. ASCAP/ Tizbiz, ASCAP/Pebbitone, ASCAP)
7(8 |5 |THISLIL GAMEW PLAY 20|20 | 11 | CAN I STAY WITH YOU Nuthin’ Goin’ On But Fu-kin', ASCAP) 47 SHIMMY SHIMMY YA (Wu-Tang, BM/Ramecca, BMI) 11 WATER RUNS DRY (Sony, BMI/Ecaf, BMI) HL
SUBWAY (BIV 10/MOTC  N) KARYN WHITE (WARNER BROS.) Y .
SNEENDEDIRNEE — EANINET AR 75 LIFESTYLES OF THE RICH AND SHAMELESS (EMI 35  SHY GUY (FROM BAD BOYS) (Diana King, BMI/World Of Andy, 45 THE WAY THAT YOU LOVE (EMI Blackwood,
817110 21— 40 April, ASCAP/Bee Mo Easy, ASCAP/Lost Boyz, BMI) HL ASCAPWNR, ASCAP/Kingsley Gardner Nation Of Soul, BMI) BMI/J.Dibbs, BMI/EMI April. ASCAP/Nkunim. ASCAP)
ECVEIIME MO, LEVINICAMEBELRIOWES VIWARRERIBROST 73 LISTEN ME TIC (WOYOI) (Irving, BMI/Rondor, BMI) 98 SLOW DOWN (MCA, ASCAP/Personal 21, 44 WE MUST BE [N LOVE (Played Like A StepSun,
99|15 BE HAPPY . 22118136 YOUR BODY'S CALLIN’ 90 LOVE AMBITION (CALL ON ME) (Human Rhythm, BMI) ASCAP/Willaire. ASCAP/EMI April, ASCAP/Ford-Payne. ASCAP/Black Art Of War, ASCAP}
MARY J. BLIGE (I "OWN/MCA} R. KELLY QIVE) 72 LOVE DON'T LOVE NOBODY (Warner-Tamerlane, BMI) BMI/Irving, BMI) WBM 71 WHEN U CRY | CRY (Lil' Ed. ASCAP/Trinity Campbell,
10| | 1 | JUST ROLL 23| — | 45 | NEVER KEEPING SECRETS 57 LOVE TODAY (Chrysalis, ASCAP/Kharatroy, 53 SO IN LOVE WITH YOU (Bili-Man, BMI/One Four ASCAP/Warner Chappell, ASCAP/Sonic_Sheet. BMI)
FABU {BIG BEA" [LANTIC) BABYFACE (EPIC) ASCAP/B.Black, ASCAP) WBM - Three, BMI/Howe Sound, BMI/Peermusic, BMI/Linda’s 83 WHEN YOU LOVE SOMEONE (FROM FORGET PARIS) (Hazen,
11110 15 | UwILLKNC 24| 21] 3 | TouR 61 THE MANY WAYS (WB. ASCAP/Stone Jam, ASCAP/Ness, Boys, BMI) HL/WBM ASCAPinding Brook Way. ASCAP/Bevery Dnve, BMIZA About W, BMI
B.M.U. (BLACF EN UNITED} (MERCURY) CAPLETON (SIGNET/RAL) Nitty & Capone, ASCAP/AI-Q-Dev, ASCAP) 3D SO MANY TEARS (Joshua's Dream, BMI/Interscope Peart, BMI/Wamer- 31 YOU BRING ME JOY (MCA, ASCAP/Mary J. Blige,
34 MIND BLOWIN' (Zomba, ASCAP/Fe-Mac, ASCAP/Art Tamerlane, BMI/Grand mpenai Thug, BMI/Pubhiowyalike, BMI/Tnboy, ASCAP/EMI April, ASCAP/Joel Hailey, ASCAP/Ninth
12|11 | 36| BACK & FO H @ oove 25 | — | 41 | RIGHT HERE (HUMAN NATURE) & Rhythm, ASCAP/Afrhythmusic, ASCAP/EMI April, ASCAP/Black Bull. ASCAP/Jbete, ASCAP! WEMS Street, ASCAP/Justin Combs, ASCAP) HL
I'LL MAKE )VE TO You ] ASCAP/Bovina, ASCAP) WBM/HL 8 SOMEONE TO LOVE (Sony, BMI/Ecaf, BMI) HL 12 YOU USED TO LOVE ME (Chyna Baby. BMI/Janice
13115121 BOYZWMEN  OTOWN) Recurrents are titles which have appeared on the Hot R&B 96 MY LOVE 1S FOR REAL (BMG, ASCAP/Rhett Rhyme, 32 SPRINKLE ME (Zomba, BMI/E-40, BMi/Suga T, Combs. BMI/EMI Blackwood, BMI/Justin. ASCAP/EMI
| Singles chart for 20 weeks and have dropped below the top 50. ASCAP/PJA, ASCAP) BMI/Sam & Mike, BMI) April, ASCAP/Ninth Street Tunnel, BMI) HL
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- COMPILED FROM A NATIONAL SAMPLE OF RETAIL
STORE SALES REPORTS COLLECTED, COMPILED,
I 5 AND PROVIDED BY SoundScan
FOR WEEK ENDING JULY 8, 1995 ™ Iill"'
50 | 78 | 5 | MAD CJ MAC RAR-A-LOT 40485*/NOO TRYBE (3.98/13.98 TRUE GAME | 46
. z_ g 47 43 39 14 | THE WHISPERS CAPITOL 30270 (10.98/15.98) TOAST TO THE LADIES 8
ol |GE S0 | 22| arTIST TITLE | 25 48 | 40 [ 38 | 30 | THE DAYTON FAMILY PO BROKE 1514* RELATVITY (9.98/16.98) B WHAT'S ON MY MIND? | 38
F2 |32 | 2| 35| LABEL & NUMBERIDISTRIBUTING LABEL (SUGGESTED LIST PRICE OR £QUIVALENT FOR CASSETTE/CD) gy NEWD | | | MOKENSTEF 0UTBURST/RAL 27364+ISLAND (10.98/15.96 azz122 | 49
* x * NO. 1/HOT SHOT DEBUT* * » 50 | 42 | 37 | 41 | GLADYS KNIGHT wCA 10946 (10.98/1598) JUSTFORYOU | 6
NEW ) 1 x’gg‘gg;’;(;ggz‘s&gm L wkatng 1 MISTORY: PAST, PRESENT AND FUTURE 800K 1 1 51 | 39 | 36 | 18 | DJQUIK PROFILE 1462* (10.98/16.98) 'SAFE + SOUND L 1|
— — 52 | 51 47 | 56 | 69 BOYZ @ RiP-iT 6901 (8.98/15.98) IR NINETEEN NINETY QUAD | 13
| * % % GREATEST GAINER * % % (53] 67 | | 2 | WILLIAM BECTON ITERSOUND 9145 (9.98/14.98) BROKEN | 53
(2)] 17| — | 2 | MACK 10 PRioRiTv 53938 9.98/14.98) TR MACK10 | 7 5 | 45 | 49 | 9 | LORENZO Luke 214° (10.98716.98) "~ LOVE ON MY MIND . a
*/AG (10.98/16. M S |
AR e ——r L DN R CA b
= 56 | 59 | 56 | 32 | CHANTE MOORE SILAS 11157/MCA (10 98/15.98) A LOVE SUPREME | 11
@ NEW) 1 GRAND PUBA ELEKTRA 61619*/EEG (10.98/15.98) 2000 5 | 57 | 48 | a1 37 | THUG LIFE InTERSCOPE 9236046 S} ] 1 P
§ | 3 7 | 32 | TLC A’ LAFACE 26000/ARISTA (10.98/16.98 CRAZYSEXYCOOL | 2 58 | 52 | 52 | 41 | ANITA BAKER A’ ELEKTRA 61555/EEG (10.98/16.98) RHYTHM OF LOVE | 1
! 4 3 | Il | SOUNDTRACK A PRIORITY 53959" (10.98/15.98) FRIDAY | 1 59 | 44 | 42 | 22| SUBWAY & 10530354mM0ToWN (9.98/15.98) I GOOD TIMES | 23
8 | 9 | 41 | THE NOTORIOUS B.|.G. A BAD BOY 730007ARISTA (9.98/15 98) READYTODIE | 3 60 | 47 | 44 | 52 | DA BRAT A SO S0 DEFWORK 66164+/COLUMBIA (9.98 EQ/15.98 FUNKDAFIED | 1
9 | 7 | 6 | 9 | MOBB DEEP ® LOUD 66480'/RCA (9.98/15.98) THE INFAMOUS | 3 61)| 68 | 84 | 3 | IMPROMP2 MoJaZz 530541/MOTOWN (3.98/13.98) YOU'RE GONNA LOVE IT | 61
10 |5 L 10 L 13 | SOUL FOR REAL @ UPTOWN 11125/MCA (9 98/15.98) CANDY RAN | 62 | 57 | 58 | 5 | QUESTIONMARK ASYLUM KAPER 66560/RCA (9.98/1598) THE ALBUM | 50
11 | 11 | 11 | 43 | BOYZII MEN A® MOTOWN 0323 (10 9816 38) I 1 63 | 56 | 45 | 53 | BLACKSTREET A INTERSCOPE 92351/AG (10.98/15.98) BLACKSTREET : 7
12 5 4 g C-BO AWOL 7197 (3.98/14.98) TALES FROM THE CRYPT 4 64 | 53 48 | 22 | TOO SHORT @ DANGEROUS 41553/)iVE (10.98/15.98) COCKTAILS 1
13 6 5 i SOUNDTRACK 40 ACRES AND A MULE 11243*/MCA (10.98/16.98) TALES FROM THE HOOD 1 65 55 57 36 | SCARFACE A RAP-A-LOT 33946*/NOO TRYBE (10.98/15.98) o THE DIARY 1 2—
14 10 8 15 | E-40 @ SiCk WID' IT 41558/IVE (10.98/15.98) IN A MAJOR WAY 2 66 | 62 | 64 | 42 | USHER LAFACE 26008/ARISTA (9.98/15.98) USHER 25
15 | 13 13 | 30 | MARY J. BLIGE A UPTOWN 11156*MCA (10.98/15.98) - MY LIFE 1 67 | 58 | 46 | 39 | KARYN WHITE WARNER BROS. 45400 (10.98/15.98) MAKE HIM DO RIGHT | 22 |
16 | 12 | 12 | 12 | MONTELL JORDAN A PMP/RAL527179*/ISLAND (10.98/15.98) THISISHOWWEDOIT | 4 | 68 | 65 | 70 | 136 | KENNY G A®ARISTA 18646 (10.98/15.98) BREATHLESS | 2
NEWDP | | | MC BREED wrap 148/CHIBAN (10.98/15.98) R BIG BALLER | 17 69 | 60 | 53 | 19 | VARIOUS ARTISTS e SMOOTH GROOVES: A SENSUAL COLLECTION, VOL. 1 | 33
18] 15| 14| B 3'ELTDRL'§Q’5§‘$§‘}_§QDB:SF = RETURN TO THE 36 CHAMBERS | 2 70 | 63 | 55 | 9 | AARON NEVILLE A&M 540343/PERSPECTIVE (10.98/16.98) TATTOOED HEART | 52
19 | 12 | 15 | 39 | BRANDY AZ ATLANTIC 82610/G (9.98/15.98) BRANDY | 6 71 | 54 | 54 | 36 | SOUNDTRACK A’ DEATH ROW/INTERSCOPE 92484+/AG (10.98/16.98) MURDER WAS THE CASE | |
20 | 16 | 17 | 24 | BROWNSTONE @ uy 57827/EPIC (10,98 EQ/15.98) FROM THE BOTTOM UP | 4 (J2)] 89 | 8 | 11 | DIS "N DAT epic STREET 57625 EPIC (998 EQ15.98) BUMRIN; [ 53
21 20 18 17 ADINA HOWARD MECCA DON/EASTWEST 61757/EEG (10.98/15.98) DO YOU WANNA RIDE? 7 73 L o 32 1 GV DR B TG el 085,061, 8) msuvEl &
22 1 21 1 20 MEBBl METHOD MAN © oor savimat ca7a0"1SLAND (10981658 =11 T4 | 66 | 59 | 29 | VANESSA WILLIAMS ® WiNG 526172MERCURY (1098 EQ1698) _ THE SWEETESTDAYS | 25
23 | 18 | 16 | 15 | KUT KLOSE KEWELEKTRA 61668/EEG (10.98/1598) B SURRENDER | 12 75 | 64| 62 119 ?«'m&?}i?oﬁgﬁ'%fwm SMOOTH GROOVE: A SENSUAL COLLECTION, vOL. 2 | 34
NEWP | | | SEAN LEVERT TREVELATLANTIC 82663/4G (10.98/15.98) 18 THE OTHERSIDE | 24 8 | & | 75 | WUTANGCLANA = ENTER THE WU-TANG (36 CHAMBERS) | 8 |
25 | 22 | 21 (B KR AN G o Y @ KIRK FRANKLIN AND THE FAMILY | 6 RE-ENTRY | 3 | ISAAC HAYES POINTBLANK 40335VIRGIN (10.98/1596) _BRANDED | 75 |
% % % HEATSEEKER IMPACT % % % 8 71 — 2 ROY AYERS RCA 66613 (9.98/15.98) . NASTE | 71 |
2% 2 5 ORI B. T ORCART slacPnelib i se oS I 25 9 69 63 6 KING JUST BLACK FIST/SELECT STREET 23011/AG (9.98/16.98) MYSTICS OF THEGOD | 33 |
87 77 31 ICE CUBE @ PRIORITY 53921* (10.98/15.98 BOOTLEGS & B-SIDES 3
21 19 19 13 | SOUNDTRACK TOMMY BOY 1114 (11.98/16.98) NEW JERSEY DRIVE VOL. 1 3
— = (81)| NEWD 1 | MIILKBONE CAPITOL 30697" (9.98 1598 DA’ MIILKRATE | 81
2 2.3 2 3 AMGISELEQTZ1654" (1028162 BAULINTOUT OF CONTREL 2% 82 80 86 83 | SNOOP DOGGY DOGG A" DEATH ROW/INTERSCOPE 92279*/AG (10 98_'1;38'—— DOGGY STYLE l
2 125 1 — R SHABBA RANKS che sreol (1098 601598 A MISHABBA | 25 83 | 77 | 73 | 19 | VARIOUS ARTISTS SMOOTH GROOVES: A SENSUAL COLLECTION, VOL. 4 | 39
NEW D L | ONORARALOT KeaINOD TRYEE (5.913.58) 2 pegoesganp || 80 RS S ‘ —
: S 84 | 72 | 68 | 19 | VARIOUS ARTISTS o SMOOTH GROOVES: A SENSUAL COLLECTION, VOL. 3 | 38
P 314 20 | 23 Sy H-TOWN ke 2122009617281 BEGGIN AFTERIDARK | Z 85 | 76 | 66 | 40 | LUTHER VANDROSS A Lv 57775*/EPIC (10.98 EQ/16.98) SONGS 2
32 | 27 | 38 | BARRY WHITE A A3M 540115/PERSPECTIVE {9.98/13.98 THE ICON IS LOVE 1 86 | 70 60 | 39 | SOUNDTRACKA MERCURY_EJZIS(R% o T6on) JASON'S LYRIC
3 129 | 30 3 | INCOGNITO TALKIN LOUD 528000/VERVE (3.98/15.98) 100.DEGREES AND RISING | 29 87 | 83 | — | 28 | PHIL PERRY GRP 4026MCA 9.98/15.98) PURE PLEASURE | 64
33 | 24 | 4 | SHOW AND A.G. PAYOAY 124007/FFRR (9.98/16.98) FR _ GOODFELLAS | 23 88 | 75 | 71 | 32 | SPICE 1 @ e 41547 10981598 AMERIKKKA'S NIGHTMARE | 2
3% )28 | 9| U ;’&?'ﬁ%sgﬁyﬁgs D-SHOT PRESENTS BOSS BALLIN'- BEST IN THE BUSINESS | 15 89 | 81 | 81 | 28 | 95 SOUTH ripT 9501+ (10.08/16.98 ONE MO GEN | 29
36 | 31 | 34 | 3 | ALL-4-ONE BUTZZATLANTIC 82746/4G (10.98/16.98) _ AND THE MUSIC SPEAKS | 31 90 | 92 | 74 L 16 | NINE PROFILE 1460 (10.98/15.98) NINELVEZ |16
VBB |8 oo ie szt Gassss st oncrroue | 19 || 81| 78 | 79 | 8 | W 00hacee e gt
% 50 17 ?ﬁ&ﬁﬁ@ggg.%g& e SEASON OF DA SICCNESS % | RE-ENTRY 22 | THE ROOTS DGC 24708*/GEFFEN (10.98/15 98.‘ ‘ DO YOU WANT MORE?!1177! 2 |
SELL N | N ] 67 3 | VERTICAL HOLD A&M 540333/PERSPECTIVE (9.98/15.98 HEAD FIRST | 67 |
39 | 32 | 40 | 42 | GERALD LEVERT A EASTWEST 92416/FEG (10.9811598) GROOVEON | 2 RE-ENTRY | 47 | INCOGNITO TALKIN LOUD 522D36/VERVE (9.98/13 98) ~posmwiTy | 54
40 38 | 43 | 33 | SADE EpicE6686: (1095 FQ/I6.98 JHE BEST OF SADE L 95 | 79 | 65 | 5 | VARIOUS ARTISTS arisra 18780 (10.98/15.98) THE D&D PROJECT | 39
41 36 35 7 | MAD LION WEEDED 2006*/NERVOUS (10.98/15.98) [T} REAL TING 20 RE-ENTRY | 105 | DR. DRE A’ DEATH ROW/INTERSCOPE 57128*/PRIORITY (10.98/16.98) THE CHRONIC 1
| 42 | 35 | 32 | 14 | STEVIE WONDER @ MOTOWN 530238 (10.98/16.98) CONVERSATION PEACE | 2 97 | %0 ] 9 | 85 | R.KELLY A’ JIVE 41527 (10.98/15.98) 12PLAY | |
| 43 | 37 | 33 | 18 | CRIME BOSS suave 3+ (9951598 11 ALL INTHE GAME | 11 | NEWP | | | DJ SMURF wRAP 8145/CHIBAN (10.98/15.98)  VERSASTYLES | 98
ME ; 26 | 8 | SOUNDTRACK MERCURY 525479 (10.98 EQ/16.98) PANTHER 5 9 | 91 | — 2 | DIANA KING WORK 64189°/COLUMBIA (10.98/15.98) IR TOUGHER THAN LOVE | 91 |
E 45 | 4 Jli 14 | SOUNDTRACK @ wORK 67009/COLUMBIA (10 98 FQ/16.98) BAD BOYS 13 100 | 85 91 16 | PORTRAIT CAPITOL 28709 (10.98/15.98) ALL THAT MATTERS 26

Albums with the greatest sales gains this week. ®Recording Industry Assn. Of America (RIAA) certification for shipment of 500,000 aibum units (250,000 for EPs). A RIAA certification for shipment of 1 miilion units (500,000 for EPs}, with muitiplatinum titles indicated by a numeral fol-
lowing the symbol. *Asterisk indicates LP is available. Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's fargest unit
increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows aibums removed from Heatseekers this week. fH indicates past or present Heatseeker title. ©1995, Billboard/BPI Communications, and SoundScan, inc.
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The Hits Just Keep On Coming From Paula Records!

Welcome to “House Of Love”
The Debut Album From Carl Sims,
featuring “I’m Trapped”, “Seventeen Days Of Loving”,
“Shot To The Curb”, “Clever Girl”’ and more!

P 4 ‘I'»" ! . . . '
Jou W &‘ Over 40 Radio Stations and getting ADDS every day!
RECSRos P.O. Box 1125, Shreveport, LA 71163 or call for more info: 1-800-446-2865 NAIRD
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Artists & Music

ONLINE STATION

(Continued from page 8)

ground musie, largely by unsigned
bands. Radio HK had previously
cleared the rights to its music pro-
gramming directly from bands and
individual copyright owners, Hajjar
says. “It was a very laborious and
limiting process,” he says. “This li-
cense certainly opens up our pro-
gramming options.” ASCAP reper-
tory includes several million
copyrighted works across all musi-
cal styles.

The new ASCAP license author-
izes performances of copyrighted
musical works by means of trans-
missions on computer online serv-
ices, electronic bulletin boards, and
other Internet sites. It does not
“grant authority to reproduce,
copy, or distribute” music, accord-
ing to Bennett M. Lincoff, ASCAP
director of legal affairs, who adds
that a distribution right is not
ASCAP’s to grant.

The question of whether any
transmission of music online in-
vokes a distribution right remains a
source of contention in the rights
community.

ASCAP is offering online broad-
casters a choice of three different
“schedules” for determining the an-
nual license fee to be paid under the
new online license: one based on
percentage of gross revenues de-
rived from operation of the service;
one based on a percentage of reve-
nues attributable to the use of mu-
sic on the service; and one based on
a percentage of revenues attributa-
ble to the use on the service of musie
in the ASCAP repertory. All have a
base fee of $500, Lincoff says.

“We were very careful in design-
ing this new license to keep in mind
the smallest users and to have an
accessible entry-level basement,”
Lincoff says. “At the same time, it
is important to establish that there
is a certain minimum-value for the
use of music on these types of serv-
ices.”

Curry’s online site, Metaverse,
and Radio HK employ a technology
known as RealAudio to allow home-
computer users to access stored au-
dio programming on demand and
nearly instantaneously, rather than
having to wait for the audio files to
be downloaded into their computers,
a process that can take five times as
long as the real-time length of the
programming. Audio quality of these
shows, at 8-bit/8 kilohertz, is pegged
by users at just below that of AM ra-
dio. The introduction of RealAudio
by Seattle-based Progressive Net-
works has resulted in a mushroom-
ing of such online broadcasters offer-
ing music-based programming
(Billboard; June 10). A “live” version
of RealAudio, planned for introduc-
tion later this year, is expected to
further spur the burgeoning field by
allowing home computer users to ac-
cess live audio feeds rather than sim-
ply stored programming.

Lincoff says he has been ap-
proached by other online broad-
casters interested in the new license.
Others can expect to hear from
ASCAP in the coming weeks and
months.

“It has always been incumbent on
the music rights community to in-
form and educate people on their ob-
ligations,” he says.

Film & TV Music Special Issue: August 29, 1995

IF YOU DO: SPOTTING
SESSIONS, EDIT MUSIC
COMPOSE, CONTRACT,
ORCHESTRATE, COPY
OR RECORD, IF YOU DO:
DUBBING OR PREP,
SYNC LICENSING OR
MUSIC MARKETING,
IF YOU: PUBLISH, EDIT
FILM OR RE-SCORE,
IF YOU: SUPERVISE, OR
CLEAR SOUNDTRACKS...

I's a chance

supervisors
licensing who can hire you or
your work for their next project.

...We have a sound
business idea for you!

On August 29, The Hollywood
Reporter will publish its 16th
Film & TV Musigs

And if you cORiEDRk
way to the fili
this issue provifles you with a
unique marketing opportunity.

eC1al Issue.

readership 700 decision-
making nals whose
every ¢
the pro

and hea’ds of

Issue Date:
August 29

Space Reservation Deadline:
August 11

Camera-Ready Deadline:
August 18

CONTACT

Judi Pulver
Film & TV Music Ad Manager
(213) 525-2026

Barbara Bergman
New York Ad Director
(212) 536-5324

Paul Jobnson
European Marketing Director
(44-171) 323-6686
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For Diversity, Look No Further Than Epic’s Rozalla

ROZALLA admits she has often
worried that “Look No Further,” her
second album for Epic Records,
might never see the light of commer-
cial release—particularly since it has
been on and off the label’s schedule
for nearly a year.

“It’s been more than a little nerve-
wracking,” she says with a weary
chuckle. “It’s not easy to work so
hard and then wait so long to see the
results. The good thing is that I've
had singles released throughout
Europe the entire time, so I've been

ROZALLA

busy working in other parts of the
world. Otherwise, I might have gone
crazy.”

According to Frank Ceraolo,
Epic’s director of marketing, the de-
lay in issuing “Look No Fur-
ther”—which will finally be released
this month—is due to an active flow
of albums by platinum-level acts at
the label. “Since Rozalla is a develop-
ing artist, we didn’t feel we would be
giving her or the album a fair shot,”
he says. “She’s a very talented per-
former, and we didn’t want her to fall
through the cracks.”

He adds that, in light of the proj-
ect’s continued rescheduling, “we
couldn’t wait any longer to put it
out—even though it seems to be
coming out on the heels of a huge
project like Michael Jackson’s. We
are going to do the best we can to
market and develop this album from
the clubs and hope that it ground-
swells into the pop arena.”

As she embarks on a 17-city U.S.
club tour in promotion of the project,
the native Zimbabwean says she is
“incredibly relieved” that the label
wheels are now in motion and is
buoyed by the largely enthusiastic
props club DJs have bestowed upon
the first stateside single, “You Never
Love The Same Way Twice,” since
its shipment last month. The delight-
fully retro house anthem, smartly
post-produced for underground con-
sumption by Pete Arden & Vinny
Vero and Love To Infinity, ad-
vances to No. 16 on Billboard’s Hot
Dance Music/Club Play chart this
week.

“When you have been away from
people for so long, you have to won-
der if they will remember you, or
even want to remember you,” she
says. “There is added pressure since
this album is so very different from

the last one. Knowing that DJs are
already playing the single so much
before I go out there is encourag-
ing.”

“You Only Love The Same Way
Twice” only scratches the surface of
a richly diverse collection that, for
starters, takes a torch to the “Queen
of Rave” tag that has followed Ro-
zalla since her 1993 breakthrough,
“Everybody’s Free.” While the brac-
ing “This Time (I Found Love)” will
leave familiar techno-pop skids all
over the dancefloor, it is only one of
many styles successfully explored
here. “Free The Love” has a spare
but sultry deep house tone, while her
reading of Soul Family Sensation’s
“Baby"” flutters with lush disco ro-
mance—thanks in part to Frankie
Knuckles’ astute and typically
grand arrangement.

Rozalla displays soul maturity and
an increasingly flexible vocal range
during the album’s more subdued
moments, most notably on a pair of
Andre Betts old-school hip-hop/
R&B productions, “I Can’t Wait” and
“If Love Is A Dream.” Her shining
moment, however, occurs during “All
That I Need,” a sumptuous slice of
classic soul that we think could be
her vehicle to deserved pop/cross-
over stardom.

“I recently went back and listened
to these songs, and all I feel is deep
pride,” she says. “As much as I would
love to have fame and money, I need
to be proud of my work. I need for
it to be clear to the world that I have
never taken a single shortcut in my
life, especially in my career. I have
moved forward and developed as an
artist by working my butt off.”

Part of that development has in-
cluded moving behind the scenes and
sharpening her skills in vocal ar-
rangement and songwriting. Two of
her own compositions appear on
“Look No Further”—the gleeful
house twirler “Work Me” and the
breezy midtempo pop ditty “Do You

e Dance
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by Larry Flick

Believe.” 1t is a long way from her
early ’'90s salad days as the mouth-
piece for tunes by the Band Of Gyp-
sies production and writing team.

Shortly after the release of “Look
No Further,” Epic will launch a dou-
ble-A-sided single. The Diane War-
ren-penned title cut will go to pop
and AC radio formats, while a ballsy,
tribalistic version of R.E.M.’s “Los-
ing My Religion” goes to clubs. Now
that the album is upon us, Rozalla is
already guardedly thinking about
her next recording.

“I just hope we will not be talking
about it two years from now,” she
says, laughing. “Someone will feel
my wrath before that happens
again!”

SINGLES GOIN’ STEADY: How
lovely it is to have a bit of new music
from the eternally fierce Ultra Naté.
As the Baltimore-rooted diva re-
groups and writes material for her
next project, her loyal disciples are
served “Party Girl (Turn Me
Loose),” the theme to the current
Parker Posey movie, “Party Girl.”
Although Relativity Records has the
soundtrack, which you absolutely
must have, New York’s King Street
Records is releasing this double-
pack single—a good idea in terms of
reaching hard-headed underground
jocks.

La Naté is as fiercely attitudinal as
ever, sashaying over producer Al
Mack’s rugged deep-house groove
with arched eyebrows and swagger-
ing runway precision. She remains
the focal point of every mix, provided
by luminaries Satoshi Tomiie
(whose Hardshell mix.is da bomb!),
Nelson Rosado, and DJ Oji. The
track will also appear on Mack’s
forthcoming “Divas Of Color” compi-
lation on King Street.

Hi-NRG loyalists are advised to
latch onto the domestic pressing of
“Don’t Give Me Your Life,” a recent
U.K. club sizzler by Alex Party on
London Records. In the post-produc-
tion grip of Dancing Divaz, the
track boings'n’'bumps with playful
aggression, while singer Shanie re-
mains a pivotal figure with her invig-
orating vamps and chants. If you
missed the import, Walterino’s
bouncy mixes are included, making
for a well-rounded package that
sparks with mainstream appeal.

One of the more bizarre but ut-
terly intriguing jams to hit our turn-
table in recent weeks has to be “Car
Alarm” by Viper, aka producer Pe-
ter “At Work” Presta. Not for the
easily irritated, the track is a colli-
sion of wriggling tribal percussion,
caustic rave synths, and (you
guessed it) car-alarm samples. On
paper, this may not seem like
much—ya gotta let it work your

brain at peak volume in order to
truly appreciate its trippy appeal.
Available on the ever-experimental
Maxi Records in New York.

After a stream of so-so releases,
the prolific and persistent folks at
Dig It International have hit a
groove that could elevate the New
York indie to national prominence.
Among the label’s better offerings
now are “Try My Love” by Janet
Rushmore, which is half of a double-
A-sided 12-inch that also features
“Special” by Donald O. Produced by
Eddie Perez and Mike Cameron,
the former cut makes the most of
Rushmore’s seductive style, while
the latter exhibits the reliable chops
of the Smack Productions posse, as
well as Donald’s steamy, romantic
baritone range.

Also of note on Dig It is “Boriqua
Style” by producer/composer Eddie
“Love” Arroyo, a Latin-spiked an-
them that should inspire sassy shoul-
der shaking wherever it is played.
Look for this one on Dig It subsidi-
ary Bumble Beats Records.

GROOVELINE: Music industry
AIDS awareness and fund-raising or-
ganization LIFEbeat jumps aboard
the retro-disco bandwagon with
“Mighty Real,” a 17-cut compilation of
disco classics, slated for mid-July re-
lease on EMI Records. Among the hits
featured are Brothers Johnson’s
“Stomp,” Sister Sledge’s “We Are
Family,” Thelma Houston’s “Don’t
Leave Me This Way,” and, of course,
Sylvester’s “(You Make Me Feel)
Mighty Real.” Twirl on, children.
Former Logic Records A&R/mar-
keting VP Pam Film is bravely hit-
ting the indie trail with not one, but
two companies dedicated to develop-
ing progressive dance music. P.A.M. is
geared toward artist management,
including DJs and producers, while
Dove Music is a record/publishing
company for domestic acts and occa-
sional international ones. We predict

this longtime renegade of our commu-
nity should be kickin’ booty with these
ambitious projects in no time.

Speaking of Logic, the label is about
to unleash “Good Time,” a compilation
of bright'n’happy Euro-NRG anthems.
The set wisely places such well-known
Jjams as “What Is Love” by Haddaway
and “Sing Hallelujah” by Dr. Alban
alongside festive new movers such as
“Hooked On You” by Zoran, which is
available as a single on July 28, and
“World Of Dreams” by Gregory.
Check it out.

The latest release from Jellybean’s
eponymous indie label is “Revenge,”
an R&B-laced houser by Darryl
D’Bonneau. Producers Paul Scott
and Shank Thompson grow more as
tunesmiths every day and may hit just
the right public chord with this one.
Jason Nevins also displays considera-
ble new depth as a remixer on inter-
pretations that are underground-
friendly without losing the original
tune. Up next on Jellybean Records is
“Reach (Take It To The Top)” by Alli-
ance, whieh features fab future diva
Lilias White.

PARTING GLANCES: The interna-
tional dance music community is reel-
ing from the sudden death of twenty-
something ingenue Louise Dean of
London/ffrr act Shiva, who fell victim
to a hit-and-run driver in London on
June 18.

The singer was just reaching a sue-
cessful stride as the front woman of
the act’s recent No. 1 U.K. smash
“Work It Out,” which packed stateside
dancefloors on import. At the time of
her death, a promotional pressing of
the act’s second single, “Freedom,”
was earning rave reviews from taste-
makers. The package, which includes
mixes by Brian “B.T.” Transeau, K-
Klass, and Loveland, will still be com-
mercially released abroad mid-July.
At this point, the act is considering
continuing with a new singer, although
a final decision has yet to be made.

Summer In Motion. Dance music legend Donna Summer recently appeared on
"Soul Train"" in promotion of her current Mercury single, "Any Way At All," which
is backed by a “'Little” Louie Vega remix of her disco classic "l Feel Love.”
Summer is currently dividing her time between a concert tour that will take her
to various parts of the U.S. and Europe and cutting tracks for an album that may
be ready for release by the start of '96. Pictured, from left, are Don Cornelius of
"Soul Train,” Summer, and fellow Mercury artist Brian McKnight.
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Lee Roy Parnell Finally Gets Lucky

Artist Updates Career On New Arista Label

Il BY DEBORAH EVANS PRICE

NASHVILLE—As the flagship artist
for Arista’s new Career label, Lee
Roy Parnell has high hopes for his
new album, “We All Get Lucky Some-
times.” Backed by his road band, the
Hot Links, Parnell has delivered an
album he feels captures the Texas
roadhouse style of his live shows.
Though Parnell’s music has always
drawn praise from critics and been
enthusiastically received by concert
audiences, his previous outings
haven’t sold as well as Parnell’s camp
thinks they should. “He’s had radio
success, but we've never really con-
nected with the consumer on a big
level,” says Mike Dungan, senior VP
of sales and marketing at Arista.
“We'’ve pretty much maxed out at
250,000 units on his last two records;
this isn’t shabby, but we think this
guy is a superstar, and we will not
rest until he sells like a superstar.”
Dungan says Parnell has always
been a visible artist, based on the
strength of his videos, and he’s al-
ways gotten good press. With his new
release, Arista plans to raise his pro-

Victoria Shaw

file by more aggressively pursuing
mainstream press outlets. The label
also plans to continue his high video
profile via an ad campaign on Country
Music Television.

For his part,
Parnell is pleased
with the album
and hopes it will
fulfill the label’s
expectations. “I'm
always trying to
get closer to the
core of what I'm
supposed to be do-
ing,” Parnell says. “I think this one is
again one step closer. I can’t say
what’s going to happen with it com-
mercially, but as a piece of musie, it’s
a success.”

Parnell says he does consider an al-
bum’s commercial potential when he’s
creating it. “I think it would be dis-
honest of me to say I disregard the
commercial aspect,” Parnell says.
“Any time you're making music for a
living, you keep that in mind. It’s kind
of a tightrope in a sense, because
you're trying to express what you
have to say musically, but you're try-

‘In Full View’

PARNELL

As Singer On Warner/Reprise

NASHVILLE—In the past few years,
Victoria Shaw has made a name for
herself as one of country music’s most
successful songwriters. She co-wrote
Doug Stone’s “Too
Busy Being In
Love,” Tanya
Tucker’s “We
Don’t Have To Do
This,” John Mi-
chael Mont-
gomery’s “I Love
The Way You Love
Me,” and Garth
Brooks’ “The
River.” With her upcoming Warner/
Reprise debut album, “In Full View,”
Shaw is anxious to show who she really
is.

“I’'m a singer/songwriter, not a song-
writer/singer,” Shaw says. “My goal
from day one was to get a record deal,
but when it didn’t happen right away
I thought, ‘I'm not leaving. How am I
going to conquer this?” And I decided
the best way was to develop my song-
writing and make noise as a writer.”

That’s what she did. She admits it
didn’t happen overnight. In fact, it took
eight years to get her first publishing
deal with Gary Morris Music. When
she met a new artist named Garth
Brooks at Country Radio Seminar sev-
eral years ago and his managers urged
her to write with him, she had no idea
their collaboration would yield one of
her biggest cuts. (They still write to-
gether.) She says that once she started
getting songs cut, it was as if a flood-
gate opened and several of her songs
were recorded in just a few months.
She’s now signed to Madonna’s Maver-
ick Publishing, and in addition to the
songs she writes for herself, Shaw’s

SHAW

work is pitched to others in the country
field and in pop music as well.

Shaw says having written hits that
her audience is familar with gives her
an extra advantage as a new artist. “In
concert I say, ‘You think you don’t
know me yet,’” Shaw says. “Then I do
the songs I've written and I can feel
the audience shift with me.”

Warner/Reprise president Jim Ed
Norman co-produced Shaw’s debut al-
bum with Andy Byrd and says the label
is excited about the project showcasing
the full extent of her talent. “She’s a
fabulous songwriter,” he says. “Every-
one is really aware of that, but she’s
also a wonderful entertainer and vocal-
ist. She’s got a lot of passion. It’s been
wonderful to see her grow and de-
velop.”

Shaw’s growth as an artist has been
closely monitored by Warner execs
eager to parlay her successful writing
career into celebrated singer/song-
writer status. Bob Saporiti, Warner/
Reprise senior VP of marketing, com-
pares Shaw to Carly Simon or Carole
King and says the label plans to em-
phasize Shaw’s writing skills in pro-
moting the current single, “Forgive-
ness,” by utilizing the song’s lyries in
the ad campaign. “We’re doing a mail-
ing to industry people letting them
know how we feel about Victoria,” Sa-
poriti says. “Then we plan on going to
retail with the whole ball of wax. We've
got so much belief in her we’re not go-
ing to stop. You've got to be willing to
make an investment and stay with an
artist for the long haul.”

Norman and Saporiti feel that the
time is right for Shaw’s music to have
an impact on the market and that Shaw

(Continued on page 24)

ing to say it in a way to reach more
folks. I am aware I have a responsibil-
ity to my audience, to my record com-
pany, and myself to keep my music
accessible while still being true to
whatever it is inside me that keeps
me doing what I do.”

Parnell says Arista has always
been supportive of his artistic vision,
and he is excited about being the flag-
ship artist on Career. Arista Nash-
ville president Tim DuBois and Par-
nell’s manager Mike Robertson
approached him about switching to
Career, and he felt it was the right
move. “It made sense to me,” he says.

Send In The Clowns. Mercury recording artist Kathy Mattea, second from left,

dons a little greasepaint and clowns around on the set on her latest video, “Clown
In Your Rodeo.” Mattea is pictured at the Nashville video shoot with her co-stars,
the Longhorn Rodeo Clowns, a troupe that performs at rodeos across the country.

(Continued on page 24)

THE COUNTRY MUSIC ASSN. is taking an active
role in the Special Olympics World Games July 1-9 in
New Haven, Conn. Along with the Interep Radio
Store, CMA is presenting a concert July 6 with Tracy
Byrd, Michelle Wright, and the Moffats. Although
CMA has been involved with the Tennessee Special
Olympics before, this is its first effort for the World
Games. “We're thrilled,” said CMA executive director
Ed Benson. “It’s quite a nice thing. July 6 is a tough
date for touring country artists, but we got remarkable
cooperation from everyone we approached.”

MORE OLD MEN: There are some remarkable re-
issues coming out, and one especially worth plaudits

is Vern Gosdin’s “The Gospel Album.” Qut of print
since 1984, when the Compleat label folded, it’s now

on CD for the first time,
thanks to the American
Nashville

ety. Gosdin was never in
better voice, and this rep-
resents his best work.
The material is perfectly
suited to that haunting,
sepulchral voice. The
song ‘“Jesus Hold My
Hand” is absolutely the ™
best thing Gosdin ever
recorded and, in fact, be-
came a bit of radio his-
tory. Rhubarb Jones, then PD of WLWI Mont-
gomery, Ala., was so moved by that song that he
carted it up and played it on his afternoon show. “The
phones literally exploded,” he said. “It remained the
station’s most requested song for weeks.

“Lightning could strike twice,” says Jones, who is
now at WYAY Atlanta. “It could happen again. We're
skewing younger here, but there are so many people
over 40 who remember that music. I just may have to
take that CD out of my truck some morning and roll
on in to the station and blow it. Man, I love Vern Gos-
din. T emceed him at a club in Smyrna [Tenn.], and
when he sang ‘Jesus Hold My Hand’ there were people
two-steppin’ to it.”

Another album long out of print will also be on CD
for the first time. Twenty-five years ago, Merle Hag-
gard went into the studio with six of Bob Wills’ Texas
Playboys to record what became the landmark “A
Tribute To The Best Damn Fiddle Player In The
World (Or, My Salute To Bob Wills).” This album in-
spired Ray Benson and Lucky Oceans to form the
band Asleep At The Wheel. It’s an album for the ages,
and it’s fitting to have it available now that Haggard
has joined Wills in the Country Music Hall of Fame.

Harvest Recording Soci-

'CMA Presents A Very Special Concert;
‘Gospel Album’ Celebrates Vern Gosdin

by Chet Flippo

County Records (BMG Musie) in Floyd, Va,, is to be
commended for new compilations from two more mu-
sic pioneers. “Travelin’ Down The Road” gathers Un-
cle Dave Macon’s last recordings in 1937 and 1938. On
some of them he was backed by the Delmore Broth-
ers, who are reissued on “Brown’s Ferry Blues.”

Elsewhere in the retro-country movement, Mercury-
is producing a whole series of reissues beginning with
the Stanley Brothers’ “Angel Band,” a stellar collec-
tion of recordings from the mid-'50s, including “Blue
Moon Of Kentucky.” Mercury’s “American Essen-
tials,” a budget-priced series, begins with Mel Tillis’
“Memory Maker,” Eddy Arnold’s “Memories Are
Made Of This,” and Leroy Van Dyke’s “Walk On By.”
Scheduled for August release dates are Faron Young,
all. Later in the year will
come Dave Dudley,
George Jones, Charlie
Rich, and Carl Perkins.

Copper Creek is bring-
ing out something I didn’t
know existed: a live al-
bum by Hylo Brown, the
quirky bluegrass pioneer.
Recorded in 1959 in
Maryland, the concert
captures bluegrass purity
in the raw. Rhino, mean-
while, is releasing a Wil-
lie Nelson boxed set that
has heretofore only been available on QVC. “Willie
Nelson: A Classic & Unreleased Collection” is just
that: 60 previously unreleased songs, album outtakes,
his Pamper demos, live performances at the Texas
Opry House, his first-ever record (“No Place For Me”
and Leon Payne’s “Lumberjack”), a 10-song set of
Hank Williams tunes, and 10 songs cut with Merle
Haggard’s band, the Strangers. Willie himself is re-
leasing his new album, “Just One Love,” on Justice
Records. It’s—predictably—a back-to-basies album
with such cuts as “Smoke, Smoke, Smoke (That Ciga-
rette)” (see related story, page 8).

Here’s Willie’s secret recipe for longevity as related
by Kinky Friedman: daily consume several chewable
bee pollen tablets, at least six tabs of chlorella, and a
few healthy swigs of Hain apple cider vinegar. “It’s
made me what I am today,” says Kinky.

Michael Martin Murphey will celebrate his ninth
annual West Fest Sept. 2-4 in Copper Mountain, Colo.
The talent lineup includes the Tractors, Shelby
Lynne, David Ball, Rick Trevino, Red Steagall, Don
Edwards, the Sons Of The San Joaquin, Bill Miller,
J.W. Stoker, Mary Chapin Carpenter, La Diferen-
zia, and Native American dancers.
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% % xNO. 1% % x 36 | 29 | 24 | 16 | JOHN BERRY CAPITOL NASHVILLE 28495 (10.98/15.98) STANDING ON THE EDGE | 12
JOHN MICHAEL MONTGOMERY 37 36 38 55 | VINCE GILL A MCA 11047 (10.98/15.98) WHEN LOVE FINDS YOU 2
@ ! L I3 | ATLANTIC 82728/AG (10.98/16,98) 13 weeks at No. 1 TRt BORTCORERY ! MARY CHAPIN CARPENTER & -
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M ey VR O A e s o joey Sy [ 46 | 47 | 45 | 43 | DIAMOND RIO @ aRisTa 18745 (9 98/15.98) LOVE A LITTLE STRONGER | 13
9 | 8 | Il |61 | REBA MCENTIRE AMCa 10994 (1098/1598) READ MY MiND | 2 51 | 51 | 48 | WILLIE NELSON COLUMBIA 64184/SONY (5.98 EQ/9 98) SUPER HITS | 40
10 | 10 | 10 | 52 | ALAN JACKSON A’ aRISTA 18759 (10.98/15.98) WHO | AM 1 48 | 16 | a1 | 142 AAF!?é\r’: 1&?15?(99%/1‘59&) A LOT ABOUT LIVIN' (AND A LITTLE ‘BOUT LOVE) \
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120119 5 | DWIGHT YOAKAM REPRISE 45907/ WARNER BROS. (10.98/15.98) DWIGHT LIVE | 8 COLUMBIA 48881/SONY (10.98 EQ/15.98)
I3 50 | 48 61 12 | HIGHWAYMEN CAPITOL NASHVILLE 28091 (10.98/15.98) THE ROAD GOES ON FOREVER | 42
(13){ 17 | 28 | 39 | BROOKS & DUNN A’ ARISTA 18765 (10.98/15 98) WAITIN' ON SUNDOWN | 1
5 51 49 | 46 | 145 | GEORGE STRAIT A’ MCA 10651 (10.98/15.98) PURE COUNTRY (SOUNDTRACK) 1
14 13 13 33 | GEORGE STRAIT A MCa 11092 (10.98/15.98) LEAD ON 1
52 | 56 | & |-DAVID LEE MURPHY nCA 11044 (10.98/15 98) OUT WITH A BANG | 52
15 14 15 39 | ALABAMA @ RCA66410(10.98/15.98) GREATEST HITS VOL. 3 8
62 58 40 | CHARLIE DANIELS EPIC 64182/SONY (5.98 £Q/9.98) SUPER HITS 53
16 19 16 74 | COLLIN RAYE A ERIC 53952/SONY (3.98 EQ/15.98) EXTREMES 12
— 54 | 50 | 48 | 202 | BROOKS & DUNN A" ARISTA 18658 (9.98/15.98) BRAND NEW MAN g
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28 | 30 | 30 | 54 | DAVID BALL A WARNER BROS. 45562 (9.98/15.98) THINKIN' PROBLEM 6 66 | 63 | 60 | 93 | MARTINA MCBRIDE A RCA 66288 (9.98/15.98) THE WAY THAT | AM 14
31 | 32 | 22 | NEAL MCCOY ATLANTIC 82727/AG (10.98/15.98) YOU GOTTA LOVE THAT | 10 67 | 61 | 52 | 53 | LARI WHITE @ Rca 66395 (9.98/15.98) WISHES | 24
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@ 4 — 2 | CONFEDERATE RAILROAD ATLANTIC 82774/AG (10.98/15.98) WHEN AND WHERE | 37 72 | 70 | 70 | 95 | GARTH BROOKS A" CAPITOL NASHVILLE 80857 (10.98/16.98) IN PIECES 1
33 | 28 | 40 | 91 | REBA MCENTIRE A’ MCA 10906 (10.98/15.98) GREATEST HITS VOLUME TWO 1 73 | 72 | — | 145 | VINCE GILL A® MCA 10630 (10.98/15.98) |.STILL BELIEVE IN YOU 3
34 | 35 | 31 | 38 | CLINT BLACK @ RCA66419(10.98/16.98) ONE EMOTION 8 75 | 75 | 41 | MARK CHESNUTT @ DECCA 11094/MCA (10.98/15.98) WHAT A WAY TOLIVE | 15
3B | 37 36 11 | VARIOUS ARTISTS COLUMBIA 67020/SONY (9.98 EQ/15:98)  NASCAR: RUNNIN' WIDE OPEN 13 79 | 68 | 67 14 | TANYA TUCKER CAPITOL NASHVILLE 28943 (10.98/15.98) FIRE TOFIRE | 28

(O Albums with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units, with multimitlion sellers indicated by a numerai following the symbol. *Asterisk indicates LP is available.
Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth.
Heatseeker Impact shows albums removed from Heatseekers this week. indicates past or present Heatseeker titie. © 1995, Billboard/BPt Communications, and SoundScan, Inc.
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1 ! PATSY CLINE A° MCA 12+ (7.98/12.98) 184 weeks at No. | GREATEST HITS | 216 14 9 THE JUDDS A‘ CURB 8318/RCA (9.98/15.98) GREATEST HITS 70
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10 | 16 | ALABAMA A RCA 6825 (7.98/11.98) ALABAMA LIVE | 86 23 | 18 | PATSY CLINE MCA 4038 (7.98/12.98) THE PATSY CLINE STORY | 49
11 17 WAYLON JENNINGS A" RCA 8506* (8.98) GREATESTHITS | 88 24 | — | MARY CHAPIN CARPENTER A COLUMBIA 46077/SONY (8.98 EQ/13.98) SHOOTING STRAIGHT IN THE DARK 33
12 10 COLLIN RAYE A EPIC 47468/SONY (9.98 EQ/13.98) ALL 1 CAN BE 8 5 | — ! THE JUDDS A CURB 52070/RCA (9.98/13.98) LOVE CAN BUILD A BRIDGE | 25
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by Wade Jessen

RUNAWAY TWAIN: Shania Twain (Mercury) hooks Greatest Gainer
honors on Top Country Albums (2-2) for a fourth consecutive week with
“The Woman In Me.” Twain’s sophomore project wins the unit-gain award
for an increase of more than 2,500 pieces over the previous week and
moves 11-10 on The Billboard 200. Meanwhile, Twain’s single, “Any Man
Of Mine” jumps 10-7 on Hot Country Singles & Tracks. The correspond-
ing cassette single was perched at No. 1 on Top Country Singles Sales
last week, that chart’s first week of publication (Billboard, July 1), and re-

mains there for a second week. Twain’s cassette single turns in an increase
of more than 3,000 units over the previous week and features her prior
radio hit, “Whose Bed Have Your Boots Been Under.” as its B-side.

TIE ONE ON: George Jones & Tammy Wynette take Hot Shot Debut
honors on Top Country Albums at No. 30 with their landmark MCA reun-
ion project, “One.” Affectionately referred to during their '70s heyday as
“the president and the first lady,” Jones & Wynette have reunited profes-
sionally for the first time since their 1980 Epic album, “Together Again."”
That set spawned a No. 2 hit single that year,“Two Story House,” and “A
Pair Of Old Sneakers,” which peaked at No. 19 on Hot Country Singles
& Tracks. Jones & Wynette, who received a standing ovation at the recent
Fan Fair in Nashville, will tour to support the album throughout the re-
mainder of the year.

Where.”

FOR THE RECORD: Due to a production glitch last week on Top Coun-
try Singles Sales, Alabama’s “Angels Among Us” did not appear on that
chart. Sales figures for the prior week would have ranked that cassette
single at No. 10. Prior-week positions for that chart have been adjusted

HELLO, STRAMNGER: Newcomer group Perfect Stranger continues to
shed its cloak of obscurity based upon the strength of its lead single, “You
Have The Right To Remain Silent.” The group, formerly affiliated with
the small Pacific imprint, was signed to Curb earlier this year after several
influential radio programmers, including KKBQ Houston’s Dene Hallam,
began airing the single in heavy rotation. “You Have The Right To Remain
Silent” jumps 31-26 on our airplay chart and is the most requested song
at KXKC Lafayette, La., according to music director Kelly Thompson.
Meanwhile, the cassette single vaults 19-9 on Top Country Singles Sales.
while the group’s debut album, “You Have The Right To Remain Silent,"”
debuts at No. 60 on Top Country Albums.

to accurately reflect last week’s activity.

BID BUSINESS: John Michael Montgomery remains at No. 1 on Top
Country Albums with his self-titled Atlantic set and bullets at No. 8 on
The Billboard 200. Montgomery remains at No. 1 for a second consecutive
week on Hot Country Singles & Tracks with “Sold (The Grundy County
Auction Incident).” It's the second single from the album and was written
by Richard Fagen and Robb Royer. Meanwhile, labelmate Confederate
Railroad debuts on Top Country Albums at No. 32 with “When And

LEE ROY PARNELL FINALLY GETS LUCKY

(Continued from page 22)

“I've got the love and support I've al-
ways had with Arista, and I've also
got my own promotion staff. Every
artist wants to be a priority. I've been
very happy with the way I've been
treated with Career, plus I still have
all the muscle of the Arista marketing
department.”

By having his own band play on his
record, Parnell bucked Music Row's
usual approach to recording, but he
says Arista supported the decision. “I
took it to Tim [DuBois], and he said,
‘I know where you're going with this,
and it scares me to death, but I love
it,”” Parnell says. “We have a chemis-
try with the Hot Links that’s some-
thing you can't create with different
musicians. Sometimes that doesn’t
translate to tape, but this time it did.
It just clicked. Most of what you hear
is the first, second, or third take.”

Parnell’s road band consists of
bassist Steve Mackey, guitarist
James Pennebaker, keyboardist
Kevin McKendree, and drummer
Lynn Williams. The album also fea-
tures acoustic guitarist Michael
Spriggs, steel guitarist Dan Dug-
more, former Hot Links keyboardist
Reese Wynans, and Parnell’s brother,
Rob Roy Parnell, playing harmonica
on “If The House Is Rockin’.” Mike
Reid plays piano on “Saved By The
Grace Of Your Love,” a ballad he and
Parnell co-wrote.

Parnell played guitar on recent
Trisha Yearwood and Mary Chapin
Carpenter hits, and they repay the fa-
vor: Yearwood sings harmony on the
ballad “When A Woman Loves A
Man,” and Carpenter lends her voice
to “We All Get Lucky Sometimes.”

Parnell says they were also hon-
ored to use Bob Wills’ fiddle on the
first single, “A Little Bit Of You.”
Parnell’s father was friends with
Wills, and the late Western swing
king’s family loaned Parnell the fid-
dle. They made a small shrine for it
in the studio. Parnell says having the
historic instrument around was “an
emotionally and spiritually uplifting
experience.”

The album concludes with the in-
strumental “Catwalk,” which Parnell
wrote and performs with accordion
player and Tejano music legend Flaco
Jimenez. “It was originally recorded
for his album,” Parnell says, “but [
thought it would be great to have an

instrumental on my album. I love mix-
ing styles. ‘Catwalk’ merges Tejano
and Texas roadhouse music.”

The songs on the album run the
gamut from roadhouse rockers to
tender ballads. Dungan says they
might stretch and release something
a little different to radio.

“Safe singles work well at radio,
but they don't sell records,” he says.
“At some point we're going to have to
release a rocker, but the next single
will probably be ‘When A Woman
Loves A Man,” which Trisha sings
on.”

Dungan says he’s promised Parnell
a platinum record with this outing
and won't rest until they have it. Par-
nell is hopeful, and if this album suc-
ceeds, the greatest reward will be the
fact that he did it his way, with his
band, without sacrificing his artistic
vision. “I think any of us who have
held onto ourselves have had to work
at it,” he says. “I have a responsibility
to my audience. People are intuitive
about what’s real and what’s not. If I
do something I don't believe in, it will
leave them cold.”

VICTORIA SHAW ‘IN FULL

(Continued from page 22)

is more than ready for her turn. The la-
bel showcased her two years ago at Fan
Fair and subsequently released two
singles that Shaw says “made friends
and opened doors,” but didn't chart as
high as she’d hoped. Norman admits
her acceptance at radio could be
stronger. “The first single [“Cry Wolf”]

met with reasonable success, but didn’t -

go through the roof,” he says.
There’s been excitement about
Shaw’s project for quite some time, and
she admits the label had planned on
having her release out much sooner,
but she went back in after the project
was finished and recorded more songs,
dropping some from the original ses-
sion and adding others, such as “A Day
In The Life Of A Single Mother,” “For-
giveness,” “Love On Down The Line,”
and “Good As Gone.” “After the album
was initially done, I kept writing and
started to do these songs in concert
and word got back to Jim Ed Norman,”
she says, “especially about ‘A Day In
The Life Of A Single Mother.” It was
getting the most reaction from a crowd
that I've ever gotten. So he called me
in and said he’d heard about the stuff

- I’d been writing and said, ‘Our goal is

to make the best possible album we

“can, and [ suggest we go back in and

find the right path’

“So we put these other songs on it
that hopefully radio will be able to get
behind and able to get out to the people
and let them hear it, because that’s the
bottom line. It seems the audience gets
it, and I think if radio gives it a chance,
they’ll see the right reaction.”

Bill Mayne, VP of national promo-

VIEW’ AS SINGER

tion, says early reaction has been posi-
tive. “We are coming forth with a proj-
ect that we feel good about, and we're
already starting to get some real posi-
tive response at radio,” he says. “In
just a few weeks, we're over 100 sta-
tions on [“Forgiveness”] now and al-
ready starting to see some movement
in some markets on the song, with it
testing well and requests coming in for
it.”

Co-producer Byrd says one of the
things the label was hearing from radio
is that they wanted Shaw to record
songs similiar to ones she had written
that were hits for other people—mes-
sage songs like “The River” or love
songs like “I Love The Way You Love
Me,” which Shaw co-wrote with Lari
White’s husband, Chuck Cannon. Byrd
feels this album delivers what radio has
asked for. “There’s honesty in her writ-
ing and diversity in her writing,” Byrd
says. “Through this album, people will
get to know her perspective on life, and
they’ll walk away feeling like they
know Victoria.”

Norman agrees that “In Full View”
is a release that radio should embrace,
but says they didn’t get there by aban-
doning Shaw’s musical personality.
“We didn’t want to do anything that be-
trayed the energy she has,” he says,
“but we didn’t want to do anything out
of bounds from what is traditionally
thought of as country . .. It starts with
the quality of the songwriting com-
bined with her passion and energy. She
just lives to be able to get on stage and
entertain people.”

DEBORAH EVANS PRICE

COUNTRY SINGLES A-Z
PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC
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44
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28

TITLE (Publisher — Licensing Org.) Sheet Music Dist

ADALIDA (Sixteen Stars. BMI/Dixie Stars, ASCAP) HL

ALL THAT HEAVEN WILL ALLOW (Bruce Sprngsteen
ASCAP)

AND STILL (Starstruck Wnters
Starstruck Angel. BMI} HL

ANY MAN OF MINE (Loon Echo, BMI/Zomba, ASCAP}
WBM

BOBBIE ANN MASON (Starstruck Wnters Group.
ASCAP/Mark D., ASCAP) HL

CAIN'S BLOOD (AImo. ASCAP/Magnasong. BMI/Red
Quill. BMI) WBM

CLOWN IN YOUR RODEO (Emtly Boothe. BMI/Careers-
BMG, BMI) HL

DARNED IF | DON'T (DANGED IF I DO) (Sony Tree. BMI
Acuff-Rose, BMI) WBM/HL

DON'T MAKE ME FEEL AT HOME (Starstruck Wnters
Group, ASCAP/Sony Cross Keys, ASCAP/Kim Withams.
ASCAP) HL

DOWN IN TENNESSEE (EMI Apni, ASCAP/ides Of
March, ASCAP} HL

FAITH IN ME, FAITH IN YOU (WB. ASCAP/Big Tractors.
ASCAP/Avalon Way. ASCAP) WBM

FALL IN LOVE (Sony Cross Keys. ASCAP/Kim Williams,
ASCAP/Acutt-Rose. BMI) WBM/HL

FIND OUT WHAT'S HAPPENIN' (Glitterfrsh. BMI/Music
Corp. Of Amenca, BMI) HL

FINISH WHAT WE STARTEO (Careers-BMG. BMI/
Warner-Tamerlane. BMI/Under The Bndge, BMI) HL/

Group, ASCAP/

58
71
38

61

66
52

47

47

11
63

o

65

WBM

FORGIVENESS (Minka, ASCAP/Mavenck. ASCAP/WB,
ASCAP/Little Big Town. BMI/American Made, BMI) WBM
GET OVER IT (Careers-BMG, BMI/Breaker Maker, BMI/
Be Mine, ASCAP) HL

GONNA GET A LIFE (Wamner Source. SESAC/Dyinda
Jam, SESAC/Mighty Nice. , BMI/Laudersongs, BMI)
WBM/HL

HALFWAY DOWN (Mighty Nice. BMI/Laudersangs. BMI/
Blue Water, BMI)

A HEART WITH 4 WHEEL DRIVE (Yo Man, BMI)
HELLO CRUEL WORLD (PolyGram lnt'). ASCAP/Veg-0-
Mustc, ASCAP/ANl 3 Chords, BMI/Bug. BMI) HL

1 CAN LOVE YOU LIKE THAT (Diamond Cuts. BMI/
Wonderland, BMI/Cnitenon, ASCAP/Second  Wave,
ASCAP/Full Keel. ASCAP/Friends And Angels, ASCAP)
WBM/HL

1 OION'T KNOW MY OWN STRENGTH (Maypop, BMI/
Nineteenth Hole, BMI/Bellarmine, BMI) WBM

| DON'T BELIEVE IN GOODBYE (Travelin' Zoo, ASCAP/
Seveath Son, ASCAP/Club Zoo, BMI) WBM

1 DON'T EVEN KNOW YOUR NAME (WB. ASCAP) WBM
IF | AIN'T GOT YOU (Almo, ASCAP/WB. ASCAP/Big
Tractor, ASCAP) WBM

IF | WERE YOU (Soundbeam, BMI/Full Keel. ASCAP/
Farrenuff, ASCAP) WBM

IF YOU'RE GONNA WALK, I'M GONNA CRAWL (Songs
Of PolyGram. BMI/HotDogGone. BMI/Button Willow,
BMI) HL

21 I'M IN LOVE WITH A CAPITAL U (AImo, ASCAP/Sony
Tree. BMI/Teniee, BMI) WBM/HL

34 I'M STILL DANCIN® WITH YOU (Sony Tree, BMI) HL

25 IN BETWEEN DANCES (Almo, ASCAP/Craig Bickhardt,
ASCAP/Scariet’s Sister. ASCAP) WBM

59 | THINK ABOUT IT ALL THE TIME (New Don. ASCAP/
New Hayes, ASCAP/Irviag, BMI)

36 | WANT MY GOODBYE BACK (Longitude, BMI/August
Wind. BMI/Hendershot, BMI/Sydney Enn, BMI/Cave
Berg. BMI} WBM

57 JUST MY LUCK (Mighty Nice BMI/Wait No More,
ASCAP/Blue Water. ASCAP/PolyGram Int'l, ASCAP) HL

48 LEAD ON (Acufi-Rose, BMI/Maypop, BMI/Wildcountry,
BMI} WBM

18 A LITTLE BIT OF YOU (WB, ASCAP/Big Tractor. ASCAP/
Almo, ASCAP/Daddy Rabbit. ASCAP) WBM

15 MISSISSIPP1 MOON (Tony Joe White. BMI/Screen
Gems-EMI, BMI/High Horse, BMI) HL

60 MY GIRL FRIDAY (Stroudavarious. ASCAP/Curtis Wnght,
ASCAP/Famous. ASCAP/Too Strong, ASCAP) WBM/HL

16 MY HEART WILL NEVER KNOW (Galewood. BMI/Ensign
BMI/Kidbly. BMI/Issy Moon, BMI) HL

33 NOT ON YOUR LOVE (Stroudacaster, BMI/Baby Mae
BMI/Warner-Tamerlane. BMI) WBM

72 NOT SO OIFFERENT AFTER ALL (EMI Blackwood. BMI/
XXX000, BMI/EMI Apnl. ASCAP/lrene Kelly, ASCAP) HL

64 ONE EMOTION (Blackened. BMI/Irving, BMI)

73 ONE (Home At Last, BMI/Boca Grande, BMI/Just A
Secretary, ASCAP/Copynight Management, ASCAP)

70 PARTY ALL NIGHT (Shabloo, BMI/Max Laifs, BMI)

10 PARTY CROWD (N2D, ASCAP/Amencan Romance,
ASCAP)

50 REFRIED DREAMS (Zomba, ASCAP/Milhouse, BMI/
fo=gs Of PolyGram, BMI} WBM/HL

39 ZHE AIN'T YOUR ORDINARY GIRL (Suzi Joe, BMI/My

Spht. BMI)

67 SHE CAN'T LOVE YOU (Full Keel. ASCAP/Farrenuff.
ASCAP/Longitude, BMI/Farren Curtis, BMI/August Wind.
BMI/Areles, BMI/Mike Curb, BMI) WBM

40 SHOULD'VE ASKED HER FASTER {(Little Big Town. BMI/
Amencan Made, BMI/Mighty Nice, BMI/AI Andersong,
BMI) wBM

68 SLOW ME DOWN (Recluse, BMI/Magnasong, BMI/
Sneaky Snake. BMI/Welbeck, ASCAP/EMI April. ASCAP)
HL

=

SOLD (THE GRUNDY COUNTY AUCTION INCIDENT) (Of

ASCAP/Robrey West, BMI) WBM

41 SOMEONE ELSE'S STAR (Acuti-Rose, BMI/Mile. ASCAP)
WBM

53 SOMETIMES | FORGET (fssy Moon, BMI/Kidbilly, BMI/
Amra. BMI/Serra Home. ASCAP)

31 SOUTHERN GRACE (Square West, ASCAP/Howlin™ Hits,
ASCAP/Sony Tree. BMI/Edisto Sound, BMI/Sony. BMI}
WBM/HL

35 STANDING ON THE EDGE OF GOODBYE (Kicking Bird,
BMI/Sony Tree, BMI/Edisto Sound, BMI) HL

24 SUMMER'S COMIN' (Blackened, BMI/Irving, BMI) WBM

75 SWINGIN' ON MY BABY'S CHAIN {(Mike Curb, BMI/
Congregation. SESAC/Letterip, ASCAP)

4 TELL ME| WAS DREAMING (Post Oak, BMI/Brass Crab,
BMI) HL

13 TEXAS TORNADO (Sony Tree. BMI) HL

37 THAT AIN'T MY TRUCK (Great Cumberland. BMI/

Diamond Struck, BMI/Sony Tree, BMI) WBM/HL

THAT'S JUST ABOUT RIGHT (Warner-Tamerlane, BMI)

WBM ’

THEY'RE PLAYIN' OUR SONG (Alabama Band. ASCAP/

Wildcountry, ASCAP/Miss Blyss, ASCAP/Starstruck

Writers Group. ASCAP/Mark D, ASCAP/Little Big Town

BMI/Amenican Made, BMI) WBM/HL

w @

19 THIS IS ME MISSING YOU (Madwomen, BMI/Sony Tree,
BMI/Warner-Tamerlane, BMI/Resaca Beach. BMI/
Alabama Band, ASCAP/Wildcountry. ASCAP) WBM/HL

54 THREE WORDS, TWO HEARTS. ONE NIGHT (Music
Corp. Of Amenca, BMI/Mark Collre, BMi/Housenotes.
BMI} HL

20 WALKING- TO JERUSALEM (Sony Tree. BMI/Katy's
Ratnbow, BMI/Starstruck Writers Group, ASCAP/Mark
D, ASCAP} HL

51 WHAT DO YOU WANT WITH HIS LOVE (New Court, BMI/
Low Country, BMI/EMI Blackwood. BMI/Bait And Tackle,

BMI) HL
45 WHAT MATTERED MOST (Gary Burr, ASCAP/MCA,
ASCAP/August Wind. BMI/Longitude. BMI/Alberta’s

Paw, BMI) WBM/HL

32 WHEN AND WHERE (Almo, ASCAP/Bamatuck. ASCAP/
Irving, BMI/Kybama, BMI) WBM

27 WHEN YOU SAY NOTHING AT ALL (MCA. ASCAP/Don
Schiitz. ASCAP/Screen Gems-EMI, BMI/Scarlet Moon,
BMI) HL/CLM

62 WHY WALK WHEN YOU CAN FLY (Why Walk, ASCAP)

30 YOU AIN'T MUCH FUN (Songs Of PolyGram. BMI/
Tokeco, BMI} HL

5 YOU BETTER THINK TWICE (Benefit. BMI/Longitude
BMI) wBM

23 YOU CAN SLEEP WHILE | DRIVE (Atmo. ASCAP/MLE,
ASCAP) WBM

29 YOU OON'T EVEN KNOW WHO | AM (Sony Cross Keys,
ASCAP/Purple Crayon, ASCAP} HL

26 YOU HAVE THE RIGHT TO REMAIN SILENT (Co-Heart
BMI} °

22 YOU'RE GONNA MISS ME WHEN I'M GONE (Sany Tree
BMI/Buffalo Prairie, BMI/Showbilly. BMI/Den Cook. BMI)
HL

24
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COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY
[ ] BROADCAST DATA SYSTEMS' RADIO TRACK SERVICE. 148 COUNTRY STA-
'".' TIONS ARE ELECTRONICALLY MONITORED 24 HOURS A DAY, 7 DAYS A
® &'I'R Acl(s WEEK. SONGS RANKED BY NUMBER OF DETECTIONS.
FOR WEEK ENDING JULY 8, 1995 ™
z = z =S
S Q 7 3 o
wi|eE| €l x = wE x| € L& =
%] zQ TITLE ARTIST (=@ @ o ¥x| TITLE ARTIST @
zy|sE |3 §§ PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL | & & Ig| 2 i 2| £5 | PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL 28
. SHE AIN'T YOUR ORDINARY GIRL ALABAMA
- ) :W* )* No. 1 x x ?OHN - T M- 2 | £ GORDY.JR.ALABAMA (RIASON) © W Roh 64345 | O
LD (THE GRUMNDY COU ol 2weeksatNo.1 @ MICHAEL M v
D 1| 2 | 10| e ik acrtee i wrianTic ALgom cut | | 00 R L s e ey o
ANY MAN OF MINE & SHANIA TWAIN SOMEONE ELSE'S STAR & BRYAN WHITE
@ U - § R.J LANGE (S. TWAIN R J.LANGE) (C) (v) MERCURY NASHVILLE 856 448 2 4 9.8 B.J WALKER JR. K.LEHNING (S.EWING J. WEATHERLY) (C) (V) ASYLUM 64435 #
. THEY'RE PLAYIN' OUR SONG & NEAL MCCOY . *
@] 3 S :.EELCKETTE(J.JARRARD.M D. SANDERS B.DIPIERO) ATLANTIC ALBUM CUT | 42 | 40 | 37 | 19 é,Eﬁ@;&c?gg_S{l%ﬂmgﬂﬂmBALU JOHN MICHAEL m%ﬂﬁ%‘gg% 1
2 |3 L ME | WAS DREAMING @ TRAVIS TRITT | 5 FIND OUT WHAT'S HAPPENIN' ® TANYA TUCKER
@ - sgﬁ)"&‘gz‘:?:?‘fo‘@\x E WARNERIEROS ALBU%CUT 46 ] 52 | T | | CRUTCHRELD (LCRUTCHFIELD) CAPITOL NASHVILLE ALBUM CUT |
INK I VINCE GILL
OIRAREE T.BROWN (V.GILL,R NIELSEN) v M 55035 | ° 48 | 57 | 4 53&%‘5&%&&5%555 MAR}((v)CD'chcSA'\‘sgong a4
FALL IN LOVE & KENNY CHESNEY
S i s s LS00 LD | SinetCaidid o ||
' NANDOAH 5
0|15 | 2 | ocookinounno ditow ) capTOC NASHLLE Laasa | T 46 | 4 | 36 |16 ﬁg?%l\;vlr?ésmm (M.GEIGER,W MULLIS,M.HUFFMAN) GEOR(VG)EMCSATsngllg 3
8 | 5 | 4 | 14| IF!WEREYOU COLLIN RAYE | 4 | DON'T BELIEVE [N GOODBYE & SAWYER BROWN
fr:f:?;jif;;ﬁ%%ﬁ#;?gﬁ# FARREN) % BL(\X(EECH;GVSE A1 | 42 | 25 | 17 | 3 WILLER M MCANALLY (MMILLER.S EMERICK.8 WHITE) (€) v} CuRB 76936 |
9
O 9 ] 18| 1 | onir oo s B vy 1§00 8 | 67 | 3 | Fohweosmar oo couran O P vcacines | %8
1| 18 | 17| 7 apown D LMURPHY.) HINSON) (€ v e sag77 | 10 49 | 49 | 51| 9 slgé'olﬁafwm?s‘%w WILCELIO ¢ THE Wm%ﬂg&% 49
12 16 9 | DON'T EVEN KNOW YOUR NAME & ALAN JACKSON 1 REFRIED DREAMS @ TIM MCGRAW
::EG/;%‘SACKSONR JACHSORT CORTIN) . REéw ARI(SITEA 1-12?232 S0 | 51| 46 | 20 | [ SRouDB GALLMORE U FOSTER,MPETERSON (©) ) CuRg 76931 |
A MCENTI
@| |8 |71 T.BROWN R MCENTIRE (LHENGBER,T L JAMES) wiwca ss0a7 | 12 51 | 50 | 50 | 8 ‘B’VC:‘Q‘TCEB?DEX'L’LVJVE?F’:;E‘Q{'TH HIS LOVE WARNER’BR%?‘//\'L%U%AC% 18
13 4 1 13 TEXAS TORNADO & TRACY LAWRENCE 1 - 0 S
T.LAWRENCE,F ANDERSON {B BRADDOCK) ATLANTIC ALBUM CUT 52 | 52 | 53 | 9 | HELLO CRUEL WORLD # GEORGE DUCAS | 55
: = R BENNETT (G DUCAS ANGELC,T TYLER) CAPITOL NASHVILLE ALBUM CUT
(2)| 16 | 21 | 10 | 'DIDN'T KNOW MY OWN STRENGTH # LORRIE MORGAN | |4
1 J STROUD (R BOWLES R BYRNE) 10) (v) BNA 64357 G| 57| 63| 3 SOMETIMES | FORGET DOUG STONE | 53
T MISSISSIPPI MOON © JOHN ANDERSON J.STROUD,D STONE (8.KIRSCH,B REGAN) (C) (v) COLUMBIA 77945
19 | 15 | 19 | 12 | 000 ) ANDERSON (1L WHITE.CWHITSETT) W) B eag7a | 1D 5 | 61 | 4 T?TchJED \h?’g)ﬁll)ES(MTc\é\{SEgﬁgﬁsTE)s ONE NIGHT ﬂé}ﬂ@ﬁ;ﬁ&%ké’é 54
* * * AIRPOWER * * % GD| 55 | 58| 6 DON'T MAKE ME FEEL AT HOME @ WESLEY DENNIS | 55
16 | 20 | 10 | MYHEART WILL NEVER KNOW ® CLAY WALKER | 16 K STEGALL.J KELTON {L.D.LEWIS.K.WILLIAMS) (C1 (v) MERCURY NASHVILLE 856 834
1.STROUDS.DORFF BKIRSCH) = {C) V) GIANT 17887 FAITH IN ME, FAITH IN YOU & DOUG STONE
96 | 53 | 48 | 19 | [5Raun,D STONE (D LOGGINS,T BRUCE) (© ) CoLUmBIA 77837 | 13
* ik * A'RPOWER * % k @ 59 64 3 JUST MY LUCK @ KIM RICHEY 57
: R BENNETT (K_RICHEY ANGELO) (C) (v) MERCURY NASHVILLE 856 832
20 ) 3 | 10 | EORRE AN e o, spers o onoornn oo | 17 5 | 60 | 65 | & | FORGIVENESS SRUIETORIZISHAW S W58
s = = = A BYRD,JIM ED NORMAN (¥ SHAW,B.DIPIERQ) C) (v} REPRISE 17886
53 | 29 | g | ALITTLE BIT OF YOU ® LEE ROY PARNELL | ¢
S HENDRICKS,L PARNELL (T.BRUCE C WISEMAN) (V) CAREER 1-2823 * * * HOoT SHOT DEBUT * % %
25 | 2 | 1 | THIS IS ME MISSING YOU # JAMES HOUSE | )q | THINK ABOUT IT ALL THE TIME JOHN BERRY
D.COOK (J.HOUSE,M.POWELL,D COCHRAN) (C) lv) EPIC 77870 NEW ) 1 J BOWEN.C HOWARD {D.SCHUTZB.LNSED CAPITOL NASHVILLE ALBUM CUT 59
57 | 31 | 6 | WALKING TO JERUSALEM ® TRACY BYRD | g - —
LERCING HOC D , - 60 28 62 8 RMLYAI\%IISRtI(-Z Vﬁ/’:l:}?{TAgJACKSON) ¢ DAR%”VN(S%WSS&? 58
y “wpm - L Al
@] 2 |28 1 | MO R A U & ey | 2] HALFWAY DOWN PATTY LOVELESS
SLATE, P. (C} (V) EPIC 77902 NEW ) 1 61
YOU'RE GONNA MISS ME WHEN I'M GONE # BROOKS & DUNN S T b (€1 V) EPC 77956
33 | 43 | B 1 5 HeNORICKS,D.COOK (X BROOKS,D.COOK.R DUNN) i ARSTA 12831 | 22 66 | — | 2 | WHY WALK WHEN YOU CAN FLY MARY CHAPIN CARPENTER | g
YOU CAN SLEEP WHILE 1 DRIVE © TRISHA YEARWOOD 5 JJENNINGS,M.C.CARPENTER (M.C CARPENTER) (C) (v) COLUMBIA 77955
B 24 | 2| 1) G RN M ETHERIDGE) (©(v) MCA 55025 | 64 | 71 3 :)Fc(l)cﬁl(lg'xls(égT Y%U - MAR(T\)( A?CT%?&T; 63
SUMMER'S COMIN’ @ CLINT BLACK : AN,T BRU LAE S
u 13 9 u J STROUD.C.BLACK (C.BLACK.H.NICHOLAS) (V) RCA 64281 ! NEW ) 1 ONE EMOTION © CLINT BLACK | ¢4
@ 29 3 5 IN BETWEEN DANCES & PAM TILLIS 2% J.STROUD,C.BLACK (€ BLACK.H NICHOLAS) (V) RCA 64381
P TILLIS S.FISHELL (C.BICKHARDT,E. ALFONSO} (V) ARISTA 12833 65 | 61 | 60 | 17 | |F YOU'RE GONNA WALK, I'M GONNA CRAWL SAMMY KERSHAW [ |9
31 35 13 YOU HAVE THE RIGHT TO REMAIN SILENT & PERFECT STRANGER % B CANNON,N WILSON (B.CANNON,L.BASTIAN) (V) MERCURY NASHVILLE 856 686
C.BRODKS (B.SWEAT,C.SWEAT) (C) (v) CURB 476956 _ 2 | AHEART WITH 4 WHEEL DRIVE @ 4 RUNNER | ¢
27 20 17 20 WHEN YOU SAY NOTHING AT ALL @& ALISON KRAUSS & UNION STATION 3 13 B CANNON,L.SHELL (P.THORN,B MADDOX) (C) (v) POLYDOR NASHVILLE 579 450
R.SCRUGGS (D SCHLITZ,P OVERSTREET) (C) (V) BNA 64329 3| — 2 SHE CAN'T LOVE YOU & BOY HOWDY [ ¢4
0 | 3 P f«'%'V?SLWSJ%sV?’MEpng?ffm%ma * %{mg\:?gg 2% C.FARREN {J STEELE.C.FARREN.R.SHARP) CURB ALBUM CUT
POWELL, POWELL M. - 68 | 75 | 3 | SLOW MEDOWN ® SHELBY LYNNE | ¢o
2 17 7 17 EY(G)éJ DB?RN'T EEVEEr: KNOW WHO | AM @& PATTY LOVELESS 5 B.MAHER (8 I[i/(\)\/lS.S.LVNNE.BJ\M\HER) (9] MAG;ATONE 1102
RDY,JR. (G PETERS) (C) (V) EPIC 77856 CAIN'S BLOOD & 4 RUNNER
30 | 19 6 16 | YOU AIN'T MUCH FUN ® TOBY KETH | » 68 | 86 | 17 | £CaNNON.LSHELL LJ.SUNDRUD.MIOHNSON) (C) (v) POLYDOR NASHVILLE 851 622 %
N.LARKIN,H.SHEDD (T.KEITH,C.GOQFF JR.) (C) (V) POLYDOR NASHVILLE 851 728 NEW ) 1 PARTY ALL NIGHT @ JEFF FOXWORTHY 70
S.ROUSE (3.ROUSE.J FOXWORTHY) (C) () WARNER BROS. 17806
A |B 7N ?33};&552&%‘3&& TEXAS iP HOWELL,B.SEALS,S.HARRIS) WARNE.R E%ILLJLAELB{JEAXCAUST 2 -
\ ND Wi ”“ 71| 67 | 68 | 16 giEETcgyTE(EFgLLESEs BENTLEYA.FOLLESE) AT;\I\YTVI(CZ)EI).EUYMLCEUE 4
WHEN AND WHERE & CONFEDERATE RAILROAD 5 . .S A
@ 36 40 9 B.BECKETT (J.BROWN,B.JONES,J PENNIG) ATLANTIC ALBUM CUT 3 72 65 70 6 NOT SO DIFFERENT AFTER ALL BROTHER PHELPS 65
@ 37 | 4 5 | NOT ONYOUR LOVE @ JEFF CARSON | 33 R.L.PHELPS.D.PHELPS, K.LEHNING (J.HUGHES,i KELLY) (C) V) ASYLUM 64436
C.HOWARD (T.MARTIN.RWILSON.TMARTIN) (C) (V) MCG CURB 76954 0| — 5 | ONE ® GEORGE JONES & TAMMY WYNETTE | 79
34 22 10 17 :)'énoosKT(IcLFz-AigéAnglxc‘EswlTH YOU (C)Knvcvolillj)MEBme;(gEg 4 N WILSON,T BROWN (R.PETERSON.J.BRUCE.E BRUCE) (V) MCA 55048
.COOK (C.RAINS. . 74 | 62 | 51 | 15 | CLOWN IN YOUR RODEO & KATHY MATTEA | 9
35 32 29 19 STANDING ON 1('HE EDGE OF GOODBYE & JOHN BERRY 2 J.LEQ (W.KIRKPATRICK) {V) MERCURY NASHVILLE 856 484
J.BOWEN.C.HOWARD (J.BERRY,S HARRIS) (V) CAPITOL NASHVILLE 18401 SWINGIN' ON MY BABY'S CHAIN @ PHILIP CLAYPOOL
35 39 5 | WANT MY GOODBYE BACK & TY HERNDON 35 ” 7 3 J.CRUTCHFIELD (P.CLAYPOOL,T.DEVOURSNEY.D STEEN) (C} (V) CURB 76952 N
0.JOHNSON (P BUNCH,D JOHNSON,D BERG) (C) (V) EPIC 77946
( :: )| 41 45 g THAT AIN'T MY TRUCK ® RHETT AKINS 37 (O Records showing an increase in detections over the previous week, regardless of chart movement. Airpower awarded to those records which
MEWRIGHTHTESHARIROICWATERSIRAKINS) (C) (V) DECCA 55034 attain 3000 detections for the first time. ® Videoclip availability. Catalog number is for cassette single, or vinyl if cassette is unavailable. (C)
38 | 38 | 32 | 2n | GONNAGETA LIFE € MARK CHESNUTT | Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability. (T) Vinyl maxi-single availability. (V) Vinyl single avail-
M.WRIGHT (F.DYCUS. ). LAUDERDALE) (C) (V) DECCA 54978 ability. (X) CD max-single availability. - 1995, Billboard/BP Communications.
= COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND
B'“mrd u uun I‘ l" Bs a Bs RACK SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY SoundISceirlm
l ® ™ FOR WEEK ENDING JULY 8, 1995 lll
=z z
o [=]
of |58 |$g| 2k of | 58| o] gk
£z | 22|32 25| TITLE LABEL & NUMBER/DISTRIBUTING LABEL ARTIST T2 (92| 2| 25| TITLE LABEL & NUMBER/DISTRIBUTING LABEL ARTIST
*x *NO. 1% * % 14 | 17 | — [ 2 | MYHEART WILL NEVER KNOW GIANT 17857 CLAY WALKER
1 | — | 2 | ANY MAN OF MINE/WHOSE BED... MERCURY NAGHVILLE 856 448 - 2 weeks at No. 1 SHANIA TWAIN 18 | — | 2 | PARTY CROWD mca 54977 DAVID LEE MURPHY
2 | 2 | — | 2 | WHEN YOU SAY NOTHING AT ALL BNA 64329 ALISON KRAUSS & UNION STATION 16 | 15 | — | 2 | IDIDN'T KNOW MY OWN STRENGTH BNA 54357 LORRIE MORGAN
3 | 3 | — | 2 | 'MSTILL DANCIN' WITH YOU COtuMBIA 77842 WADE HAYES 17 | 18 | — | 2 | FALL INLOVE BNA64306 KENNY CHESNEY
4 | 5 | — | 2 | YOUDON'T EVEN KNOW WHO I AM EPiC 77856 PATTY LOVELESS 24 | — | 2 | NOTON YOUR LOVE MCG CURB 76954 JEFF CARSON
5 4 _ 2 WHAT MATTERED MOST £piC 77843 TY HERNDON 18 16 — 2 STAY FOREVER MCG CURB 76929 HAL KETCHUM
@ 7 _ 2 WALKING TO JERUSALEM MCA 55049 TRACY BYRD (20)| 23 — 2 BOBBIE ANN MASON COLUMB!A 77903 RICK TREVINO
7| 6 | — | 2 | CAIN'S BLOOD POLYDOR NASHVILLE 851 622 4 RUNNER 21 | 21 | — | 2 | DON'T TAKE THE GIRL CURS 76925 TIM MCGRAW
8 | 12| — | 2 | REDNECK STOMP warnER BROS. 18116 JEFF FOXWORTHY 22 | 8 | — | 2 | SOHELP ME GIRL P 77808 JOE DIFFIE
9)| 20 { — | 2 | YOU HAVE THE RIGHT TO REMAIN SILENT CURB 476956 PERFECT STRANGER 23 | 2 | — | 2 | YOUCAN SLEEP WHILE [ DRIVE mca 55025 TRISHA YEARWOOD
10 110 | — 2 ANGELS AMONG US rca 62623 U NEWP | | | SOMEONE ELSE'S STAR asvium 6435 BRYAN WHITE
1L | 3 | — |z | REFRIED DREAMS curs 75931 TIM MCGRAW (25)] NEWD | 1 | THAT AIN'T MY TRUCK pecca 55034 RHETT AKINS
12 11 — V3 BUBBA HYDE 4aRisTA 1-2787 DIAMOND RIO (O Records with the greatest sales gains this week. ®Recording Industry Assn. of America certification for sales of 500,000 units. A RIAA
13 q o 2 YOU AIN'T MUCH FUN PGLYDOR NASHVILLE 851 728 TOBY KEITH certificatipn for sales of 1 million units, with multimillion titles indicated by a numeral following the symbol. £ 1995, Billboard/BPI
S Communications and SoundScan, Inc.
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FOR WEEK ENDING JULY 8, 1995

THELQ® 'n e ;
I r ® I So‘ndisii/I1®
Compiled from a national sample of retail store and rack sales reports collected, compiled, and provided by l I
x b 4 L
w W 5 vi
Z5 | 25 | $3 | ARTIST LABEL & NUMBERDISTRIBUTING LABEL TITLE
ok ok NO.1T * & &
1 1 66 SELENA A €Mi LATIN 28803 (I} 17 weeks at No. 1 AMOR PROHIBIDO
2 2 13 GIPSY KINGS NONESUCH 79358/AG THE BEST OF GIPSY KINGS
3 3 26 SELENA EMI LATIN 30907 12 SUPER EXITOS
4 |5 84 SELENA @ EMI LATIN 42770 LIVE!
5 4 79 SELENA @ EMI LATIN 42635 ENTRE A M| MUNDO
6 6 4 MARC ANTHONY SOHO LATINO 81582/SONY (il TODO A SU TIEMPO
1 7 44 LUIS MIGUEL @ WEA LATINA 97234 SEGUNDO ROMANCE
8 8 17 LA MAFIA SONY 81520 4l EXITOS EN VIVO
9 10 13 SELENA Y GRACIELA BELTRAN M LATIN 32639 LAS REINAS DEL PUEBLO
10 9 ] MANA WEA LATINA 99707 |l CUANDOQO LOS ANGELES LLORAN
TIo
* % % GREATEST GAINER * & %
(QD)| 1B | 9 | LOS TIGRES DEL NORTE Fonovisa 6030 EL EJEMPLO
@ 12 6 M. A. SOLIS Y LOS BUKIS FoNovisa 0505 BB POR AMOR A MI PUEBLO
13 11 | 105 | GLORIA ESTEFAN A EPIC 53807/SONY MI TIERRA
14 14 5 VICENTE FERNANDEZ soNY 81565 AUNQUE ME DUELA EL ALMA
23 | 20 | BRONCO FoNovisa 6029 ROMPIENDO BARRERAS
16 15 13 VARIOUS ARTISTS RODVEN 3182 MERENGUE EN LA CALLE 8 ‘95
17 17 | 105 | LUIS MIGUEL A WEA LATINA 75805 ROMANCE
18 16 | 39 INDIA SOHO LATINO 81373/SONY DICEN QUE SOY
19 18 9 LOS PALOMINOS SONY 81567 EL GANADOR
20 19 8 SOUNDTRACK EASTWEST 61748/EEG MY FAMILY
21 24 18 | PEDRO FERNANDEZ POLYGRAM LATINO 526 175 M FORMA DE SENTIR
(@)| 31 | 41 | LADIFERENZIA ARsTA-TEXAS 18786/BMG LA DIFERENZIA
23 | 2 9 REY RUIZ sONY 81545 EN CUERPO Y ALMA
29 | 12 | LITTLE JOE TEJANO 4306/RODVEN REUNION ‘95
2% | 2 30 EMILIO EMI LATIN 29116 SOUNDLIFE
26 | 22 | 60 | CARLOS VIVES PoLYGRAM LATINO 518 884 [l  CLASICOS DE LA PROVINCIA
) ]
g%} ) (@)| 39 | 5 | INTOCABLE emi Lo 32632 OTRO MUNDO
o * % * HOT SHOT DEBUT * & %
NEWD | CUMBIA TRISTE Rooven 3209 TRIBUTE TO SELENA
=
29 | 28 | 105 | MANA WEA LATINA 90818 DONDE JUGARAN LOS NINOS
30 36 14 THE BARRIO BOYZZ SBK 32492/EM) LATIN UNA VEZ MAS
(BL)| RE-ENTRY | GRACIELA BELTRAN emi LATIN 29343 TESORO
(32)| 41 | 25 | ELGENERAL reaz10908MG ES MUNDIAL
33 30 | 105 | LINDA RONSTADT A ELEKTRA 60765/EEG CANCIONES DE Ml PADRE
34 20 7 VARIOUS ARTISTS MAxX 81555/SONY MERENGUE MIX 2
35 | 32 | 105 | GIPSY KINGS A ELEKTRA 60845/EEG GIPSY KINGS
36 | 25 3 HOMETOWN BOYS FONOVISA 12002 MIRE AMIGO
37 | 33 | 105 | SOUNDTRACK ELEKTRA 961240/EEG THE MAMBO KINGS
49 | 33 | BANDA MACHOS Fonovisa 6022 GRACIAS MUJER
39 | 34 | 8 | GIPSY KINGS ELEKTRA MUSICIAN 61599/EEG LOVE & LIBERTE
40 43 7 ALEJANDRO FERNANDEZ SONY 81564 QUE SEAS MUY FELIZ
4 LAURA PAUSINI WEA LATINA 96156 LAURA PAUSINI
42 26 2 LOS DEL RIO ARIOLA 18570/BMG A MI ME GUSTA
443 | 37 8 ROCIO DURCAL ARIOLA 27228/BMG HAY AMORES Y AMORES
4 | 35 | 4l PLACIDO DOMINGO ANGEL 55263/EMI LATIN DE MI ALMA LATINA
RE-ENTRY | BANDA MAGUEY Fonovisa 9266 LA ESTRELLA DE LOS BAILES
46 | 42 [ 1B | ELIDA Y AVANTE vOLTAGE 81250/SONY ATREVETE
RE-ENTRY | LOS TIGRES DEL NORTE FONOVISA 6017 LOS DOS PLEBES
48 | 40 | 36 | OLGA TANON WEA LATINA 97881 SIENTE EL AMOR
49 38 6 MARGARITA ROSA DE FRANCISCO POLYGRAM LATING 527 588 CAFE CON AROMA DE MUJER
50 45 16 GARY HOBBS EMI LATIN 29794 SOY EL MISMO
POP [ TROPICAL/SALSA | REGIONAL MEXICAN
i £¢ Primers, 1 GIPSY KINGS NONESUCH/AG 1 MARC ANTHONY SOHO LATI- 1 SELENA EMI LATIN
; gd “‘ﬁma THE BEST OF GIPSY KINGS NO/SONY TODO A SU TIEMPO AMOR PROHIBIDO
4 2 LUIS MIGUEL WEA LATINA 2 GLORIA ESTEFAN EPIC/SONY 2 SELENA EMI LATIN
- 0 SEGUNDO ROMANCE MI TIERRA 12 SUPER EXITOS
3 MANA WEA LATINA 3 VARIOUS ARTISTS RODVEN 3 SELENA EMI LATIN
CUANDO LOS ANGELES.. MERENGUE EN LA CALLE 8'95 LIVE!
4 M. A, SOLIS Y LOS BUKIS 4 INDIA SOHO LATINO/SONY 4 SELENA EMI LATIN
FONOVISA POR AMOR A MI... DICEN QUE SOY ENTRE A MI MUNDO
5 LUIS MIGUEL WEA LATINA 5 REY RUIZ sony 5 LA MAFIA SONY
ROMANCE EN CUERPO Y ALMA EXITOS EN VIVO
6 CARLOS VIVES POLYGRAM 6 EL GENERAL RCA/BMG 6 SELENA Y GRACIELA BEL-
LATINO CLASICOS DE LA. ES MUNDIAL TRAN EM LATIN LAS REINAS..
7 MANA WEA LATINA 7 VARIOUS ARTISTS 7 LOS TIGRES DEL NORTE
DONDE JUGARAN LOS NINOS MAX/SONY MERENGUE MIX 2 FONOVISA EL EJEMPLO
8 THE BARRIO BOYZZ SBK/EMI 8 SOUNDTRACK ELEKTRAEEG 8 VICENTE FERNANDEZ soNY
LATIN UNA VEZ MAS THE MAMBO KINGS AUNQUE ME DUELA EL ALMA
9 GIPSY KINGS ELEKTRA/EEG 9 OLGA TANON WEA |ATINA 9 BRONCO FonoOvISA
GIPSY KINGS SIENTE EL AMOR ROMPIENDO BARRERAS
10 GIPSY KINGS ELEKTRA MUSI- 10 PEREZ PRADO RHINO/RCA 10 LOS PALOMINOS sony
CIANEEG LOVE & LIBERTE /BMG MONDO MAMBO!THE... EL GANADOR
11 LAURA PAUSINI WEA LATINA | 11 VARIOUS ARTISTS RODVEN 11 SOUNDTRACK EASTWEST/EEG
LAURA PAUSINI SALSA EN LA CALLE 895 MY FAMILY
12 LOS DEL RIO ARIOLABMG 12 JERRY RIVERA SONY 12 PEDRO FERNANDEZ pOLY-
A MI ME GUSTA LO NUEVO Y LO MEJOR GRAM LATINO M! FORMA DE..
13 ROCIO DURCAL ARIOLA/BMG 13 WILLIE COLON & RUBEN 13 LA DIFERENZIA ARISTA-
HAY AMORES Y AMORES BLADES SONY TRAS LA... TEXAS/BMG LA DIFERENZIA
14 PLACIDO OOMINGO ANGEL/ 14 VARIOUS ARTISTS RHINO/AG 14 LITTLE JOE TEJANO/RODVEN
. EMi LATIN DE MI ALMA LATINA MAMBO MANIA! REUNION ‘95
“gl 3%& M 7 Je 104 90’4” 15 MARGARITA ROSA DE FRANCIS | 15 MANNY MANUEL SONY 15 EMILIO EMI LATIN
Ggice e | 00 POLYGRAM LATING CAFE.. REY DE CORAZONES SOUNDLIFE

CORPORATE HEADQUARTERS

7710 HASKELL AVENUE, VAN NUYS, CA 91406

(818) 782-6100 FAX (818) 782-6162

(O Albums with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) certifi-
cation for sales of 500,000 units. a RIAA certification for sales of 1 miltion units. Greatest Gainer shows
chart's largest unit increase. © 1995, Billboard/BPI Communications and SoundScan, Inc.

indicates past and present Heatseeker titles.
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@EYES <£I2ECORDS INC.

LATINO

Member of
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CD’S - TAPES & MUSICAL VIDEOS

140 N.W. 22 Avenue, Miami, Florida 33125 ¢ Tel.: (305) 541-6686 / Fax: (305) 642-2785
TODO EN MUSICA ¢ EVERYTHING YOU NEED IN MUSIC ¢ FULLY COMPUTERIZED

MAJOR CREDIT CARDS ACCEPTED

2 MILLIE EMI LATIN
ESTAREMOS JUNTOS
3 KIARA RODVEN
LUNA DE PLATA
4 ROSARIO SDI/SONY
LA ESTRELLA
5 M. A. SOLIS Y LOS BUKIS
FONOVISA UNA MUJER..
6 MARCELO CEZAN SONY
HIERBA MOJADA
7 CLAUDIO RODVEN
VEN JUNTO A MI
8 JULIO IGLESIAS sony
AGUA DULCE, AGUA SALA
9 MYRIAM HERNANDEZ WEA
LATINA NO HACE FALTA... AUN PIENSO EN TI
10 MANA WEA LATINA 10 JAILENE EM! LATIN
~ NO HA PARADO DE LLOVER PERO NO
11 MARTA SANCHEZ POLYGRAM 11 CARLOS ALBERTO J&N/EMI
LATING DIME LA VERDAD LATIN. NO QUIERO HERIR. .
12 DONATO & ESTEFANO SONY 12 KINITO MENDEZ EMm: LATIN
SINTI LA PEGUE
13 CHARLIE MASSO SONY 13 MILLIE EMI LATIN
CALLA CORAZON ESTAREMOS JUNTOS
14 ROCIO DURCAL ARIOLA/BMG 14 LAURA PAUSINI WEA LATINA
VESTIDA DE BLANCO GENTE
15 MARIAH CAREY 15 HECTOR TRICOCHE ROD-
COLUMBIA/'SONY HEROE VEN MUJER PROHIBIDA

2 JERRY RIVERA SONY
MAGIA

3 MAYRA MAYRA ARIOLA/BMG
S| VOLVIERAS A M|

4 REY RUZ sony
ESTAMOS SOLOS

5 LOS HERMANOS ROSARIO
KAREN/BMG LA DUENA...

6 JOHNNY RIVERA RMM/SONY
ESA CHICA

7 GILBERTO SANTA ROSA
SONY LA SIGO AMANDO...

8 EL GRAN COMBO FONOVISA
TROPICAL/FONOVISA AMOR. ..

9 OLGA TANON WEA LATINA

COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY BROADCAST
= z DATA SYSTEMS' RADIO TRACK SERVICE. 94 LATIN MUSIC STATIONS ARE
< «l¢ |%% ELECTRONICALLY MONITORED 24 HOURS A DAY, 7 DAYS A WEEK
ternational project by Herrera's record label, Poly- 2| 28| 25| €5 | ARTIST TITLE
Gram Mexico. In August, Herrera will embark on a T2 |32 | x| TS| LABEUDISTRIBUTING LABEL PRODUCER (SONGWRITER)
promotional tour to the three largest Spanish-speak- *xxNO. 1% x»
ing markets in Latin America: Argentina, Mexico, and @ 1 1 g | MA SﬁOLIS Y LOS BUKIS UNA’ MMuAJgg ?%“ﬂ(s)oﬁg)
the U.S. ... Michael Jackson’s “HIStory” (Epi¢/ | | ;OEN'I(.)EINA BUE A — lFAt'LlIN —
Sony) broke all sales records in Chile‘when the album @D+ [—]2 EMI LATIN K THOMAS (K THOMAS]
sold 25,000 units within 72 hours of its release there (D 3| 3| 1 | LAMAFA e i o D
on June 16. The album sold for the high price of 15,000 BANDA ZETA PRESUMIDAS SA.
by John Lannert Chilean pesos, roughly $47. D) 5 5 5 | Fonovisa ZE LUJS (ZE LUIS)
5 2 2 8 yOI&ENTE FERNANDEZ AUNQUE MPEREUELA Eé-Bl/\\Sl?m
RED HOT GOES LATIN: The AIDS awareness outfit ARGENTINA NOTAS: Radio DJ and blues musicol- ®] s 17 | 3 | LOS TIGRES DEL NORTE ] EL EJEMPLO
Red Hot Organization, in association with Tom Cook- ogist Adrian Flores has opened a new blues-oriented 'Frc::i(ixlrjgs T = ATLNP”/‘\'R 5 ELL;”L‘
man, is producing “Red Hot + Latin,” a multi-artist La- indie imprint called Blues Special Records. The label’s 9 L2l 1 3 | soniueg SARTINE? PARAU FEREZ |
tino compilation due out in 1996. Cookrgan is the manager first release, “Made In Argentina,” is a live album with % % % AIRPOWER % * %
of Sony Argentina’s hot act Los Fabulosos Cadillacs. So  legendary guitarist Hubert Humlin, a former side- NEW) | | BRONCO 0JOS QUE HAN LLORADO
far, no label has been confirmed for release of the album. man with Howlin’ Wolf and James Cotton. The still- jF'y?,NTOWSA Sl <t
Red Hot is also preparing “Red Hot + Rio,” another unnamed album was recorded in December 1993 at ()] 12 | 11 | g [ jRICHEE ARECE QUE NO
multi-artist set, which pays tribute to Anténio Carlos Jo- Buenos Aires blues club El Samovar de Rasputin with % % % AIRPOWER * * *
bim and bossa nova. Verve will release the album. members of local band Memphis La Blusera . .. JULIO IGLESIAS AGUA DULCE, AGUA SALA
G Alfredo Zitarrosa, one of Uruguay’s greatest trouba- NEW) L i sowy R ARCUSA (DONATO,ESTEFANO,BATT)
ETTING CAUGHT UP: Cuban singing great Vicen- dours, is profiled in a three-CD boxed set released by TR 11 | ROCIO DURCAL © VESTIDA DE BLANCO
tico Valdés died June 25 at the age of 72 of a heart attack Microfén and titled “Antologia (1936-1989).” The pack- ;F;;?CL)NgTIGVARES T O ém‘ém‘g
in New York. A former lead vocalist for Tito Puente, age includes a companion booklet containing lyrics, in- @ 7B 6 FONQVISA F.OLIVARES [R.OLIVARES)
Valdés recorded such hits as “La Montafa” and “Duefio terviews, and Zitarrosa’s career highlights. 131 11 | 9 [Rg MARC ANTHONY TE CONOZCO BIEN
De Mi Corazén.” More on his career next week . .. Puerto ~ Claudio Gabis, one of Argentina’s first prominent 1 | 5 | ¢ | 23 | SELENA — FOTOS Y RECUERDOS
Rican retailer Casa de los Tapes is sponsoring a one-hour rock guitarists, has put out a solo album on Warner ti- EMI LATIN A8 QUINTANILLA 1t (C.HYNDE)
rock show called “Rockafol” on Friday evenings via tled “Convocatoria.” Among the special guest perform- 15| 7 | 6 | 12 | BRONCO ESA MUJER
WDOY-FM San Juan ... PolyGram Latino recently re- ers are Charly Garcia, Leon Gieco, Joaquin Sabina, % % % AIRPOWER * * *
leased a superb catalog series, “De Colecién,” which Divididos front man Ricardo Mollo, and Los Rodri- MILLIE & ESTAREMOS JUNTOS
boasts choice tracks by Ildn Chester, Yordano, Rocio guez honcho Andrés Calamaro. Gabis’ album features 26 | 33 3 | ewiiamn K.C.PORTER {K.C.PORTER M.FLORES)
Diircal, Rudy La Scala, and early ’60s pop diva Connie a mix of new material and covers of Argentine rock 15 | 12 | g | SPARX QUIERO QUE ME VUELVAS A QUERER
Francis, who does well singing Spanish-language nug- classics such as “Desconfio,” “Jugo De Tomate,” and 3‘82% VT Mo LANTOMO:&"EQRT‘EE’
gets such as “Aquellos Ojos Verdes” and “Nosotros.” “Rock De La Mujer Perdida.” 18 | 14 ] 14 | 8 | weaiatina AVALSIGLIO (A.VALSIGLIO CHEOPE.M MARAT])
19 [ 16 | o [ 4 | bop campNTes DAVE D1 GEORILNEAD
CHILE NOTAS: “Alto Al Fuego,” the latest album Assistance in preparing this column was provided by 20| 3 | — | 2 | LOSFUGITIVOS QUIEN SOY YO SIN ELLA
by veteran balladeer Pablo Herrera, has struck plati- Muarcelo Ferndndez Bitar in Buenos Aires and Pablo SQ0UEN SMQIIA LD CAMARGO)
num (25,000 units sold) and is being readied as an in-  Mdrquez in Santiago, Chile. 217 18 [ 10 JEER] BANDARITMOROIO o csarr L COREATIIEEORE
2 21 30 3 RAUL ORTEGA VEN DEVORAME OTRA VEZ
FONQVISA R.ORTEGA (P, HERNANDEZ]
LOS MIER CORAZON DE ANGEL
32 | — 1 2 | rondvisa 105 MIER (J MARIA LOBO]
ROSARIO & LA ESTRELLA
25 | 38 | 3 | coisow ASORIANQ F 1L [AN (A FLORFS)
PEDRO FERNANDEZ S| TE VAS
(25| NEWD ! POELYGRAM LATIND M.SOMONTE (P FERNANDEZ)
LIBERACION PARA ESTAR CONT!GO
NEW) ! [ ronovisa D CHAVEZ MORENO (R LIVIR PEREZ)
M. A. SOLIS Y LOS BUKIS SI YA NO TE VUELVO A VER
A 1 2219 | ronoi MASOLES (MASOUS)
KIARA & LUNA DE PLATA
81 [ 29 ] 4 | Ropuen C.DE WALDEN (S SINGER L. C.COHEN AHIDDING)
29 | 19| 7 | EMILIO * YA
EMI LATIN R.NAVAIRA (R NAVAIRA)
JERRY RIVERA MAGIA
30 20| 16] 5 | ER m R
CLAUDIO VEN JUNTO A MI
31119 | 18] 12 | Zpvin RPEREZ BOTUA (. BERMUDEZ)
@ 29 . 8 GRACIELA BELTRAN & ESTAN LLOVIENDO LAGRIMAS
EMILATIN R.GUADARRAMA (RBELLESTER)
33 28 2% MARCELO CEZAN HIERBA MOJADA
SONY | G ESCOLAR,J SELIAS (F £ SANTANDER!
MANA NO HA PARADO DE LLOVER
NEWD 1 | weaiatin FHER AGONZALES (FHERA GONZALES)
G| 30 [ | 4 | IRIDIAN CUMBIA TRISTE
RODVEN F.CURIEL (F QURIEL P A.CARDENAS
3% | 27 | 24 | 9 | GARYHOBBS # POR FAVOR CORAZON
RY e
ALEJANDRO FERNANDEZ U MUY FELIZ
38 | 27 | 8 | sony PR s M T RS
BANDA MAGUEY COMO LA LUNA
NEWD ! | ronovisa GHURTADO (). GABRIEL
MARTA SANCHEZ @ DIME LA VERDAD
NEW D 1 | POLYGRAMIATNG C.DE WALDEN (¢ DE WALDEN M.DI CARLO M HARRIS)
THE BARRIO BOYZZ 4 NO ME DEJES
NEW > 1 SBK/EMI LATIN K.C.PORTER (M.FL%%QES)
POP TROPICAL/SALSA REGIONAL MEXICAN
28 STATIONS 18 STATIONS 54 STATIONS
1 LAURA PAUSINI WEA LATINA 1 MARC ANTHONY SOHO LATI- 1 LA MAFIA SONY
GENTE NO/SONY TE CONOZCO BIEN NADIE

2 BANDA ZETA FONOVISA
PRESUMIDAS S.A.
3 LOS TIGRES DEL NORTE
FONOVISA EL EJEMPLO
4 VICENTE FERNANDEZ SoNY
AUNQUE ME DUELA EL...
5 SELENA EM! LATIN
| COULD FALL IN LOVE
6 M. A. SOLIS Y LOS BUKIS
FONOVISA UNA MUJER..
7 TIRANOS DEL NORTE FONO-
VISA TAL PARA CUAL
8 BRONCO FONOVISA
0JOS QUE HAN LLORADO
9 INTOCABLE EMm! LATIN
PARECE QUE NO
10 FITO OLIVARES FONOVISA
EL PASO DEL CANGURO
11 BRONCO FONOVISA
ESA MUJER
12 LOS CAMINANTES
LUNAFONOVISA DAME.
13 BANDA RITMO ROJO FONO-
RAMA/FONOVISA MI...
14 SELENA EMI LATIN
FOTOS Y RECUERDOS
15 LOS FUGITIVOS RODVEN
QUIEN SOY YO SIN ELLA

() Records showing an increase In detections over the previous week. regardiess of chart movement. A record which has been on the Chart

for more than 20 weeks will not yecevve a
600 detections for the first time

If two records are tied in number of

bullet, even if it registers an increase in detections. Airpower awarded to those records which attain
s. the record being played on more stations 15 ptaced first. Records

below the top 20 are removed from the chart after 26 weeks. © 199g Bvrlboam/BPl COmmunlcahons Inc
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Arfists & Music
Performances & Awards Lend Spice To Latin Confabh

The family of the late Tejano star
Selena, who was inducted into
Billboard’s Latin Music Hall of Fame,
accepts Billboard's first Spirit Of Hope
Award on her behalf. From feft:
Selena’s sister, Suzette Arriaga, and
her husband, Billy Arriaga; Selena’s
mother, Marcela Quintanella; her
husband, Chris Perez; and her father
Abraham Quintanella Jr.

S — —

K.C. Porter, the noted producer,
songwriter, and president of Insignia
Music Publishing, delivered the
keynote address at the Hard Rock
Cafe. (Photo: Alex Gort)

PolyGram Latino star Carlos Vives
accepts his new artist award for pop
album of the year.

28

MIAMI—Billboard’s Sixth Annual
International Latin Music
Conference, which was held June 3-7
at the Hotel Inter-continental here,
featured the inaugural Latin Music
Expo, informative industry panels,
and lively showcase performances.
The three-day confab, attended by a
record 400 conferees, was capped off
by Billboard’s Second Annual Latin
Music Awards, hosted by Esai

Morales, below. (Photos: Dana Frank)

MCA’s Raimundo Amador pén‘orms
during the SGAE showcase.

Rodven's Mexican rocker J. Ferron
performs at the opening-night
showcase sponsored by AmericDisc.

Crescent Moon/Epic artist Albita
dazzled the crowd as she closed the
opening-night festivities.

BMG's Caifanes earned the award for
rock album of the year and performed
at the awards show.

.

A
Awards show host Esai Morales, right,
presents Miguel Spindola of La
Diferenzia with the new artist award in
the regional Mexican category.

RCA/BMG recording artist El General
accepts his second consecutive rap
album of the year honor.

BMG flamenco duo Corozan Gitano
performs at the first evening's
showcase.

Tito Puente accepts “El Premio
Billboard™” for his achievements in the
Latin music industry.

Rodven’s Kiara wins the attention of
an adoring fan.

RMM/Soho Latino star India performs
the title song to her album “Dicen Que
Soy” which won two honers in the
tropical/salsa field.

rte
picked up honors for regional Mexican
album of the year and performed at
the awards show.

Israel “Cachao’ Lopez accepts his
best new artist award in the
tropical/salsa album category.

2. e <
Jose Manuel Casan, left, and Alberto Tarin of Seguridad Social performing
during a showcase sponsored by SGAE.
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> A New Expo For All Things Latin

A host of companies participated in
Billboard’s first Latin Music Expo,
which ran for two days during
Billboard’s Sixth Annual International
Latin Music Conference.

booth.

T

e

’ % I - : 1 =" % “'\'_' !
An attendee gets in tune at the Gibson Guitar display as
Dale Jankowski looks on.

product to members of the band Pina €olada.

We

Representatives of La Tropetzienne Bakery show ff their

Yvette Morrison discusses this year's
tour schedule at the Marlbcro Music
booth.

— Ao - = *‘ iy eSS " -

Luz Ramirez and Tony San Martin, right, hold court at the Kubaney records display.

Panlistsacle Tough Topics

Jellybean Benitez, left, president
Jellybean Productions, and Mark
Kamins, WEA'’s VP of A&R for world
& Latin music, discuss the growth of
Latin music in Anglo films during
their panel ‘‘Latin Music Goes To
The Mavies."

BVC's Jerry Colmenero, right, describes his company’s
wares to Mark Ellis of Kaba Research & Development.

The Latin rock panel included, from left, Jesus Lopez, VP Latin, North
America, BMG International; producer/artist Gustavo Santaolalla; and
moderator Bruno Del Granado, VP talent & music relations, MTV Latino.

LA PRODOMA GENERACION DF ATTHO ¢ &
F o pheighebety L

SGAE hosted a panel on the Spanish music market, which featured, from left,
Francis Cabezas of Aula Tachnica de Opositores, S.A.; Eva Cebrian of
Cadena SER; Eduardo Bautista and Emilio Garcia of SGAE; and Jorge

Mark Ellis checks the sound at his Kaba-Research & Gomez of Crab Ediciones Musicales

Development booth.
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Don’t Cry For BMG’s Torres: He’s Argentina’s Latest Star

B BY MARCELO FERNANDEZ BITAR

BUENOS ATIRES—Two years ago,
skeptical music critics in Argentina
dismissed the sudden success
achieved by pop/reggae singer
Diego Torres as a summer fad. But
since then, his first two albums have
rung up sales in excess of 500,000
units, and Torres has gone from fad
to fixture.

Torres’ latest BMG album, “Tra-
tar De Estar Mejor”—propelled by
the title hit single and its follow-up,
“Deja De Pedir Perdén”—has sold
more than 300,000 units. His 1993
eponymous debut is nearing
200,000-unit sales. When one con-
siders that platinum records are
awarded in Argentina for albums
that have sold 60,000 units, Torres’
sales are impressive indeed.

Torres, son of legendary singer/
actress Lolita Torres, first gained
national attention as the star of the
television teen sitcom “La Banda

Del Golden Rocket.” He observes
that sales of “Tratar De Estar Me-
jor” took off when domestic music
enthusiasts realized that he was
more than an actor capitalizing on
his TV fame.

“I think most people’s prejudices
ended with this second solo album,
because they seemed to finally have
considered me as a real musician,”
says 26-year-old Torres. “But I have
always sung. I come from a family of
singers, and most of my friends are
musicians, not actors.

“Prejudice is inevitable,” he con-
tinues, “if you have great exposure
in television and sell many records.”

Torres’ inaugural stab at a record-
ing career in 1989 was far from suc-
cessful, however. The Buenos Aires
native was a member of a pop/funk
outfit called La Marca, which came
out on a small indie imprint. Due to
a deepening economic slump, the al-
bum never tonk off, and Torres de-
cided to center his attention on the

FUEBRE
WRTINIA.

* Knowledgeable Latin Service Reps.
* Best Prices Guaranteed
* Catalogs and Flyers

* 100% Retumns* ( on recommended products) TOLL FREE :

Largest
Sele%tlon :’3
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LATIN MUSIC DISTRIBUTOR

7960 SILVERTONE AVE e SUITE 116 « SAN DIEGO ¢ CALIFORNIA 92126

PHONE (619) 695-8863
FAX : (619) 695-3768
1-800-74-LATIN

TV show.

In 1993, Torres took another shot
at recording stardom when he re-
leased his self-titled bow on BMG.
Produced by Cachorro Lépez,
former bassist of popular '80s band
Los Abuelos De La Nada, Torres’
album contained three hit singles,
including his reggae anthem “Chala-
man.” Torres became the musical di-
rector of his live shows and re-
cruited some of the best players in
Argentina.

Last year, while Torres put the
finishing touches on his sophomore
album, BMG laid plans for an inter-
national release. Thus far, according
to BMG Argentina’s A&R director
Luis D’Artagnan Sarmiento, “Tra-
tar De Estar Mejor” has enjoyed a
solid reception in Latin America.
The album, he says, has begun sell-
ing well in Puerto Rico, Colombia,
Mexico, Chile, Spain, and the U.S.,
where he has completed a promo-
tional tour and is due to play live.

Back in Argentina, Torres re-
mains a strong concert draw. In
June, Torres sold out 12 shows in
Buenos Aires’ 2,500-seat Opera The-
ater. Six of the concerts were added
after the initial nine sold out.

Torres admits being surprised by
the robust turnout, saying, “I
thought six shows would be enough.
This success is a result of touring
nonstop all around the country in
the past eight months.”

Most of Torres’ faithful are ado-

his performances into noisy exhibi-
tions of unbridled hysteria.

“As soon as they begin shouting,”
says Torres, “I tell the audience that
I like euphoria, dancing, and singing
along, but shouts mean nothing.
And they understand.”

Having conquered Argentina’s
pop masses, Torres recently at-
tempted to gain credibility with
Argentina’s demanding rock fans by
participating in a multi-artist tribute
album to local rock icon Luca Pro-
dan, the Italian-born singer of the

cult rock group Sumo, who died sev-
eral years ago.

Torres says he “embraced the
idea” of contributing a track to the
tribute album, “because Sumo was
one of my favorite groups. It was
also my first experience as co-pro-
ducer with keyboardist Dany Tho-
mas.”

The reggae-tinged song, “Waiting
For 1989,” is now a highlight of
Torres’ live sets, along with reggae
standards “I Shot The Sheriff” and
“Is This Love.”

LATIN TRACKS A-Z

TITLE (Publisher — Licensing Org.) Sheet Music Dist.
10 AGUA DULCE, AGUA SALA (Copyright Control)

5 AUNQUE ME DUELA EL ALMA (Musart, ASCAP)
38 COMO LA LUNA (BMG Songs. ASCAP)
23 CORAZON DE ANGEL (Copyright Control)
35 CUMBIA TRISTE (Uni Musica, ASCAP)
19 DAME OTRA OPORTUNIDAD (De Luna, BMI)
39 DIME LA VERDAD (SUCH A MYSTERY) (Copyright
Control)
6 EL EJEMPLO (Tigres Del Norte, BMI)
12 EL PASO DEL CANGURO (ASCAP)
15 ESA MUJER (Vander, ASCAP)
32 ESTAN LLOVIENDO LAGRIMAS (MAM.P., BMI)

SESAC/Famous, ASCAP)

14 FOTOS Y RECUERDOS (BACK ON THE CHAIN GANG)
{EMI April, ASCAP)

18 GENTE {Copyright Control)

33 HIERBA MOJADA.(Red Moon, BMI)

2 1 COULD FALL IN LOVE (Sony Tunes, ASCAP/Yellow

Elephant, ASCAP/Sony, ASCAP)

24 LA ESTRELLA (Copyright Control)

28 LUNA DE PLATA (MY ONE AND ONLY) (Krisnik,
ASCAP/Singing Palms, BMI)

30 MAGIA (Emoa, ASCAP)

16 ESTAREMOS JUNTOS (insignia, ASCAP/Mundo Nuevo,

3 NADIE (Mafiola, ASCAP/Larrinaga, ASCAP/Warner
Chappell, ASCAP)
34 NO HA PARADO DE LLOVER (Copyright Control)
40 NO ME DEJES (Famous, ASCAP/Insignia, ASCAP)
8 0JOS QUE HAN LLORADO (E| Conguistador, BMI)
26 PARA ESTAR CONTIGO (Livi Music, ASCAP/IKMC
ASCAP)
9 PARECE QUE NO (Copyright Control)
36 POR FAVOR CORAZON (Gary Hobbs, BMI)
4 PRESUMIDAS S.A. (Vander, ASCAP)
37 QUE SEAS MUY FELIZ (Wamer Chappell, ASCAP)
20 QUIEN SOY YO SIN ELLA (QUEM SOU EU SEM
ELA) (Peer Music Ltd., BMD
17 QUIERO QUE ME VUELVAS A QUERER (Striking,
BMI)
25 SI TE VAS (Copyright Controf)
27 SIYANO TE VUELVO A VER (Mas Latin, SESAC)
7 TAL PARA CUAL (De Luna. BMI)
13 TE CONOZCO BIEN (EMOA, ASCAP)
1 UNA MUJER COMO TU (Mas Latin. SESAC)
22 VEN DEVORAME OTRA VEZ (Uni Musica, ASCAP)
31 VEN JUNTO A MI (Uni Musica, ASCAP)
11 VESTIDA DE BLANCO (Livi Music, ASCAP)
29 YA (Golden Sands. ASCAP)
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by Jim Macnie

COULDA BEEN A CONTENDA: 1994 was the year of
the throat. This time around, the Thelonious Monk Compe-
tition, the country’s premier marathon, concentrates on
strings. Electric guitar and acoustic bass are the instru-
ments of the day. Participants need to brush up on “Body
And Soul"—talent in both categories have to submit an in-
terpretation of the standard (among several others) that’s
able to sit pretty beside Coleman Hawkins’ version. The
rewards in this jazz Olympics are now well-known: mucho
media attention, invariable notice of major-label A&R folk,
and prize money in $10,000, $5,000, and $3,000 denomina-
tions.

All applications must be received by Aug. 23 for judg-
ment in late November. And if your instrument is also your
pencil, the Composers Competition has the same deadline.
Get on the stick. The address is 5225 Wisconsin Ave. N.W.,
Suite 605, Washington, D.C. 20015.

Speaking of awards and competitions, the Jazzpar Prize
is arguably the most prestigious global honor an impro-
viser can receive. Not only does the award come with an
acknowledgement of aesthetic superiority, but it’s got a
pragmatic side, too: loot. Since 1990, it has beefed up the
status and bank accounts of Muhal Richard Abrams,
David Murray, Lee Konitz, and Tommy Flanagan. Last
year’s winner was Roy Haynes. Tony Coe was triumphant
in "95.

This year’s nominees are Geri Allen, Django Bates,
Dave Holland, Palle Mikkelborg, and Maria Schneider.,
Both Flanagan and Haynes have recently released discs
associated with the prize on the Storyville label, “Flana-

gan’s Shenanigans” and “My Shining Hour,” respectively.

CLARITY: It should be no surprise that a label dedicated
to enhanced sound quality comes up with a finely honed
product, but the intimacy inherent in small-group jazz has
seldom sounded so obvious as it does on Mobile Fidelity’s
“The Modern Jazz Quartet At The Music Inn.” It’s rose-
in-fisted-glove time when Milt Jackson’s mallets strike
the vibes, and at some points Connie Kay’s drum set
sounds immediate enough to be scary. With Kay’s death
last December, drummer Albert Heath has become part
of the celebrated foursome. l

The new “Dedicated To Connie” (Atlantic), a record
made from a live session some 35 years ago in Slovenia,
is the goodbye kiss for the departed percussionist. “Never
before or since has the Modern Jazz Quartet played bet-
ter,” declares leader John Lewis on the sleeve. Strong
words.

If you're wondering how modern the MJQ actually is,
then factor in its participation in the cyber-conferences
currently taking place at the Blue Note club in Manhattan.
Set up by the Interjazz company, the hourlong conversa-
tion between artists and fans takes place each Tuesday
night at 7:30, right before the players take the stage. The
Quartet, which answered questions from locales as distant
as Norway, took part in the program’s fifth edition. (Sam-
ple tidbit of edification: Milt Jackson declares that Ornette
‘“can swing like crazy.”) Rachelle Ferrell, Jackie
McLean, and Terence Blanchard have each fielded que-
ries previously.

Amit Pelleg, who moderates the chats, says that “who
are your influences?” is the most frequent query from the
cyber-populus. What I wonder is whether Jackson handles
a mouse as well as he wields those mallets. Instructions
for participation can be found on the club’s World Wide
Web home page on the Internet at http:/ |
wow.webcom.com/ijazz.

Just to remind this column’s readership, you can reach
me at hapboyM@awl.com. The mailing address is 559
Henry St., Brooklyn, N.Y. 11231.
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Artists & Music

KEEPING
SCORE

by Heidi Waleson

AMERICAN MUSIC ONLINE: Performers, composers, presenters,
and consumers can now browse the Internet for information on Ameri-
can music, thanks to the American Music Center’s new World Wide Web
site. The Center, an open membership organization, is dedicated to pro-
moting the creation, performance, recording, dissemination, and appreci-
ation of contemporary American music. Its site, accessible at http:/
www.ame.net/ame/, offers continually updated information about oppor-
tunities for composers and performers, such as grants and competitions,
a guide to the Center’s information services, publications from the Cen-
ter, and news on matters of interest to the field, such as the NEA contro-
versy.

A database of over 25,000 scores from the American Music Center’s
collection is also available online; site visitors looking for new works and
new composers can search the database for compositions by composer
name or instrumental/vocal genre, and the Center will mail scores on re-
quest to members and library associates. Thousands of American and in-
ternational users have already signed the site’s “guest book.” The Center
will also link members’ home pages with the AMC site and produce pages
detailing the background, publications, performances, and recordings for
individual composers, performers, and others, providing individual elec-
tronic “brochures” to the Internet public.

AND ON STAGE: This online database and information source will no
doubt be extremely useful to the performers, presenters, scholars, com-
posers, television and radio stations, and others who plan to participate
in American Music Week, which will be held Nov. 6-12 this year. This
annual nationwide celebration of all aspects of American musie, first held
in 1985, is coordinated this year by the Sonneck Society for American
Music. American Music Week activities will be posted on the Society’s
American Music Network, accessible through Artswire on the Internet.
Event information can be sent to the chair of American Music Week,
Marjorie Mackay Shapiro, at 200 E. 66th St., #A701, New York, N.Y.
10021. Fax: 212-935-1775; E-mail: mms@cunyvmsl.ge.cuny.edu.

AND ON DISC: Koch International Classics has few notable new re-
leases in what looks like a flood of interesting recordings of American
music. James Sedares and the Louisville Orchestra have recorded
works by Ellen Taaffe Zwilich, winner of the 1983 Pulitzer Prize for
music and one of America’s finest composers for orchestra. The disc in-
cludes the world premiere recording of her Symphony No. 3 (1992), writ-
ten for the New York Philharmonie, and her Oboe Concerto (1990),
with soloist John Mack, principal oboe of the Cleveland Orchestra, for
whom it was written. Koch has also released “Ivory,” a CD of music by
Daniel Asia, which features Asia’s engaging “Scherzo Sonata” in a per-
formance by pianist Jonathan Shames.

MONEY FOR EDUCATION: Columbia House, direct marketer of en-
tertainment products and parent of the 200,000-member Columbia
House Classical Club, has made its first education grant: $15,000 to the
Nashville-based Leonard Bernstein Center for Education through the
Arts. The funds will be used for special performances by guitarist Chris-
topher Parkening with the Nashville Symphony for teachers partici-
pating in the current Bernstein Center summer session and again in
March 1996 for those teachers’ students.

SCOTS HAS ORIGINAL RECIPE FOR ROOTS ROCK

(Continued from puge 11)

Sensations ‘

A Billboard
Spotlight

The classical market is
constantly growing,
changing and evolving in a
concerted effort to boost
its global appeal. On
September gth, Billboard’s
special issue takes an
in-depth look at the
classical music market--
its marketing strategies,
retail trends, new releases
and global impact.

Let Billboard conduct your
message to our 200,000
readers in 110 countries.
Our spotlight can boost

your visibility, while
aligning your business
with some of the most
respected names in the
classical market.

ISSUE DATE: 9/9
AD CLOSE: 8/15

NY:
Pat Rod Jennings
Ken Piotrowski

(212) 536 - 5223

(Classical ﬁ‘f?

talking about making a video with them
already, and we've got some ideas of
what it will be, but we're not commit-
ting to anything.”

He adds, “There are some great and
very funny ads that are going to select
fanzines and odd magazines. People are
going to have fun with this. There’s a
major anticipation at press about this.
Every writer and editor seems to know
about the band and are eager to get into
it ... [The band] will do some in-store
things, and they’ll do some local inter-
views.”

In the end, touring will be central
to busting SCOTS out nationally.
The band, which Miller says played

over 200 dates in 1994, will work in
four Southern states in July before
leaving the region in August, possi-
bly for a West Coast stint with the
Reverend Horton Heat.

The band still relishes the touring
life, despite the fact that it can get
disorienting, according to Miller.

“We like being on the road. When
I get home, I wake up and wonder
where the hell I am. It never hap-
pens the first night—it only happens
after, like, three nights. I wake up
looking at the same ceiling three
days in a row, and it triggers some-
thing in me, and I don’t know where
Iam.”

LA:
Gary Nuell
(213) 525 - 2302

EUROPE & UK:
Christine Chinetti
Robin Friedman:

44 - 171 -323 - 6686
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Artists & Music
= % Compiled from a national sample of retail store and rack sales SounqScan m
* =] i i r—
g @ g reports collected, compiled, and provided by |||||II ”
2 | £ |2 |ARTIST TITLE
I [ 2| & | LABEL & NUMBER/DISTRIBUTING LABEL
* % NO.1 % *
1 | 1 103 KIRK FRANKLIN AND THE FAMILY ®
GOSPO CENTRIC 2119 B 29 weeks at No. 1 KIRK FRANKLIN AND THE FAMILY With the pressure that comes with success that is
THE NEW LIFE COMMUNITY CHOIR FEATURING JOHN P, KEE 3 a : 7 ; “ i R
2 | 212 S SHOW UP! ‘measmed by sal,e's, Adams s‘ays, They said that
= Save The World’ is not like ‘Through The Storm,
@ 3| 4 | WILLIAM BECTON & FRIENDS  WEB 9145/NTERSOUND BROKEN . . and [that I couldn’t] do anything to outdo ‘Through
‘ DONALD LAWRENCE & THE TRI-CITY SINGERS by Lisa Collins The Storm.’ I said, ‘Well, just listen.” Then they
(CA) | NEWD | G srs0 BIBLE STORIES . ; s :
found ‘The Battle Is The Lord.”” And not only did
I W 3
[ 5 | 4 |43 | HELEN BAYLOR  WORD 66443/EPIC GR THE LIVE EXPERIENCE ITH MUSICAL TASTES that run the gamut they listen, but they went to record stores and pur- |
| 6 | 7199 | GMWA WOMEN OF WORSHIP  ALEHO INTL MUSICTYSCOT 3006/ATLANTA INTL ] from foot-stompin’ traditional gospel to jazz, it is  chased it, making it her biggest seller to date. |
IT'S OUR TIME easy for Yolanda Adams to lean back and belt out. She says her current release—which features
T “I am the rhythm,” a line from her latest release, three of her own compositions and a duet with Doug
| ON TIME e . o ! " ] e . : 1
1]6 371‘ DOVEREORIE. oAl Nt 07D Gob More Than A Melody.” The Tribute album shipped  Williams—is geared to “the everyday listener, not l
8 | 8| 5| MIGHTY CLOUDS OF JOY  INTERSOUND 9147 POWER to retail last week and is expected to be Adams’ big-  just the Sunday listener or the one that listens in a
T ) gest seller yet. storm.” She adds, “I want my album to be listened
(9) |RE-ENTRY| MICHAEL FLETCHER  SOUND OF GOSPEL 216 HIGHEST PRAISE Wi ges, 4IoTE With AFHStRIEEIAEKITIRRERE. HolEvery day.” ‘
RE-ENTRY| TRI-STATE MASS CHOIR I1l  PARADISE 701 1/TYSCOT WORTHY lin, John P. Kee, and Hezekiah Walker, Adams However, in order to understand where her mu-
! FRED HAMMOND & RADICAL FOR CHRIST makes up the melody and rhythm of a new gospel sic—which many have deemed cutting edge—is go-
11 E r2~1 BENSON 4008 THE INNER COURT movement that is infusing and energizing gospel to  ing, Adams savs that one has to understand where
12 | 10 { 111| THE CANTON SPIRITUALS  BLACKBERRY 1600/MALACO  LIVE IN MEMPHIS i;ecorld sa}lles Ie\'ells. Her demoglll'aphicshure ?bout }as “meha_mdlgod ai:,dbecause Gold gave me e\'ﬁr) thIing
road as her vocal range, appealing to those fromthe on this album. And never underestimate where I'm
13 [ 55 | gﬁzsgh'ﬁ,g7)Q’QLKER/FELLOVf|SV'E'rﬁ{*ﬂiﬂ%g %?AOREHOUSE COLLEGE age of 6, who approach her at concerts for her auto-  going, because jus} when you th_ink I'm going off the
|14 | 19| 2 | THE JACKSON SOUTHERNAIRES waaco4s72  THE WORD IN SONG graph, to those over 60. . deep end into the jazz thing, I might come right back
L. — Today, nearly 10 vears after her debut, Adams is and shock you with stone traditional. This year, I'm
|15 | 9|53 g&ggﬁgig%ﬁgﬁ“%ml% 70 AMERICA. THE JOURNEY OF THE DRUM more than happy with where qu has brought her. calm, assured—I'm relaxed. Next year, who knows?
r o AN TR e T THE_—4__‘BLOOD “You never really know what you're going to do when “We want to take gospel a step further, so that it’s
| INTERSOUND 9144 » o 3 . ;
| you start out,” she says. “When 1 first started with  greeted in the marketplace by everybody, so I am
17 |1 | 17 55&0&%25 MOORE W/ THE M'SS'L?\%P,{’T' ﬂ%?(ssgn B RSN Thomas Whitfield, my plan was to do the album making a conscious effort to not fit the mold. Some-
during the summer on my time off from teaching. I  times you have to go out and do it differently. As a
CHICAGO COMMUNITY CHOIR £ G ; J ; y g 5
18 [ 15| 60 | iBASSADOR 47005/REDEMPTION WE GIVE YOU PRAISE never dreamed of leaving the school system, and  Christian, I'm not supposed to be like everybody else
RICKY DILLARD'S NEW GENERATION CHORALE when I did, it was a huge step, but I'm so glad I took  or to follow what's going on. I am supposed to tread
19 | 21| 8 | yacaco 6019 HALLELUJAH that step on faith. Now, my fuith is to the point where new ground.”
20 | 12| 5 | NORTH EAST OHIO MASS CHOIR  REDEVPTION 75001 NO FAILURE it’s like, ‘Give me a diving board over a pool with no
STEPHA S— water, and watch me jump.”” B
21 | 18139 I 0SEL czrymc 72123/CHORDANT PERSONAL INSPIRATIONS She feels as if she’s made a similar leap with her RIEFLY: “The Secret Is Out” is the title of the
2 |30 27 L MISSISTRRItGCHIBDRERES CHOIR' WALACO 4460 A NEW CREATION latest album, “More Than A Melody,” and says, “Fi- new and long-awaited Vanessa Bell Armstrong ‘
L - nally, I got a chance to make a product that sounds project that is due in August from Verity ... New |
. N . . . . g y
,—® = ERTR R e O e i e more like what my preference of what tone and mel-  signings include Billy Preston to PepperCo Rec- |
- ody should be.” ords.
[ 24 | 17| 31 | BEBE & CECE WINANS  cAPITOL 28216 RELATIONSHIPS | v |
[ 25 [ 13]107] mississIPPI MASS CHOIR  waaco 6013 IT REMAINS TO BE SEEN Jl
26 | 20 | 83 | YOLANDA ADAMS  TRIBUTE 3937 SAVE THE WORLD 0
27 | 25| 16 | THE ANOINTED PACE SISTERS  savoy 14822 MY PURPOSE ( —
NEWD | THE CANTON SPIRITUALS  BLACKBERRY 1610/MALACO LIVE IN MEMPHIS 11 Plasencio says. “You can tell that she’s totally singing out
29 | 2 ] 15 | VARIOUS ARTISTS  MOTOWN 30400 MOTOWN COMES HOME s of her heart. There’s no disguise in what she’s doing. She’s
ec.nTry| INGRAM GOSPEL SINGERS not imitating anyone. Sh’e s totally being herself.
.“D i TYSCOT 3004/ATLANTA INT'L MAKE MY HEART YOUR HOME Wiley says Bingham’s honesty extends beyond the
P 44 J 0 . ,
31 | 22 | 33 | TRAMAINE HAWKINS  COLUMBIA 57876 T0 A HIGHER PLACE Zi%%es'eei}}?vs\/i(l):g?q(;fvsthsETgitt}?gS;ﬁasC}?;E12}15822551;9
32 |28 14 englQNslgsAsg?FﬁcPER ENREFASSOCIATES CELEBRATION OF PRAISE treme!y generous and vvilling to talk to people, which is
3 12156 - ’ N . . good from a ministry aspect.
SING gD WORD'6ZO0SIIERID A by Deborah Evans Price In addition to playing churches, Sixpence has been get-
34 [35]45| JOHN P. KEE  vERITY 43009 COLORBLIND T ting mainstream exposure as opening act for the Smither-
35 = N o HIS BEAUTIFUL MESS: When new members join a  eens.
38 | 16 | DARYL COLEY _SPARROW 51446 band it always changes the musical dynamics of the Sixpence’s new release is available in hoth Christian
Re-ENTRY| DOROTHY NORWOOD F— THEGEORGIA MASS W group. In the case of R.E X. Music act Sixpence None  and mainstream retail outlets. Besides enjoying the music
IO WICT AND T T FE oS e e The Richer, the contributions of drummer Dale Baker, on the CD, consumers may also appreciate the artwork
37 |3 ‘ 46 | SAVOY 7113/MALACO COME THOU ALMIGHTY KING bassistSJ.J. Plasenci}(:, and guitarist/vocalifst Teés Wiley  on the cover and inside the packaging. Jimmy A, Christie
make Sixpence’s sophomore project one of the Christian ~ Knubel, Kim Themas, and acclaimed folk artist the Rev.
- ALLEN -BLAZING GRACE 0 . . 2 . .
RESEHIEY LALLEN corsisie A A genre’s most notable releases this year. Not that there Howurd Finster are among the artists who contributed
39 27|32 mb\%’oﬁggﬁ‘\'— JOHNSON AND THE NEW KEY"L‘(())%B.S”TAKE B TERONEE was anything wrong with the act’s impressive debut, “The  to the project, making it a visually and aurally satisfying
0 515 e AT LT ST e [Fatherless And The Widow,” but on Sixpence’s current  effort.
VA A CGl 1090 ' elanse. “Thi e ” . Yo .
release, “This Beautiful Mess,” the new musicians per-

(O Records with the greatest sales gains this week. @ Recording industry Assn. Of America (RIAA) certification for saies of 500,000 units: A RIAA
certificaton for sales of 1 million units with each additional miliion indicated by & numeral following the symbol. Al alburns available on cassette and
CD. *Astensk indicates vinyl available. indicates past or present Heatseeker tities. © 1995, Billboard/BPI Communications, and SoundScan, Inc
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fectly complement prinicipal songwriter Matt Slocum’s
innovative tunes and Leigh Bingham’s lead vocals.

“There’s a huge difference,” Slocum says of the band,
the name of which comes from a C.S. Lewis book. “It's
like night and day, glorious results. Everybody brought
their influences, and it really rounded out the sound.”

The Austin-based band’s debut album drew compari-
sons to 10,000 Maniacs (they share the same producer,
Armand John Petri), but on “This Beautiful Mess” Six-
pence carves its own niche. “We all have different musical
backgrounds,” Plasencio says. “Some of us listen to classi-
cal, some of us listen to jazz, and some listen to hard rock.
When you have all those musical tastes coming together,
vou have some really unique tunes that end up coming
out.”

Baker, in defining the Sixpence sound, says, “It’s as if
Suzanne Vega did lunch with the Cranberries, and then
they went out moshing to the Smashing Pumpkins.”

Bingham’s readily identifiable voice is one of the band’s
major assets. “There’s an honesty in Leigh’s singing,”

NEWS NOTES: Marietta, Ga.-based gray dot records |
has signed a distribution agreement with Spring Arbor . . .
Congratulations to BeBe Winans and his wife, Deborah,
who are expecting a baby on BeBe's birthday, Sept. 17 . ..
Steve “Rabbit” Easter has been in the studio working on
an instrumental album for Chapel Music. Ricky Skaggs :
recently joined him to contribute a few mandolin licks . . .
Seattle-based trio Grammatrain has signed with Fore-
Front. Their debut is due for release Sept. 26 . .. Georgia
rockers Third Day are heading to Europe to play the
Flevo Fest in Holland, as well as other European dates . . .
Wes King is endorsing the Wheaton, Ill.-based Bibles for
the World Project, which distributes New Testaments.
He’s recording a 60-second public service announcement,
which Reunion Records will service to 700 Christian radio
stations . . . The Lewis Family Homecoming and Bluegrass
Festival attracted over 3,000 fans to the family’s hometown
of Lincolnton, Ga. Bill Monroe & the Bluegrass Boys,
former Louisiana Gov. Jimmie Davis, and Grandpa Jones
also performed at the event.
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Top Contemporary Christian

FOR WEEK ENDING JULY 8, 1995

| 2 Compiled from a national sample of retail store SounoScan®
¥ |83 and one-stop salss reports. RERINN
S| %] 5 |ARTIST TITLE
| % | LABEL & NUMBER/DISTRIBUTING LABEL
* * NO.1 = x
| | 53 | KIRK FRANKLIN AND THE FAMILY @
GOSPO CENTRIC 72119/CHORDANT 13 whks zt No. 1 KIRK FRANKLIN AND THE FAMILY

AMY GRANT A?  MYRRH 6974/WORD HOUSE OF LOVE

VARIOUS ARTISTS  WORD 0604 MY UTMOST FOR HIS HIGHEST

NEW LIFE COMMUNITY CHOIR FEATURING JOHN P. KEE
VERITY 43010

SHOW UP!

POINT OF GRACE  WORD 5608

T T T
-~ | w | b W | N [
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w0

STEVEN CURTIS CHAPMAN @
SPARROW 1408/CHORDANT

CLAY CROSSE

HEAVEN IN THE REAL WORLD
TIME TO BELIEVE

REUNION 4727/WORD

THE WHOLE TRUTH

((8)) NEWD | VARIOUS ARTISTS  K-TEL 6171 TODAY'S BEST CHRISTIAN HITS

@I 9 | 135 DC TALK @  FOREFRONT 3002/CHORDANT FREE AT LAST_
10 | 8 | 47 | NEWSBOYS STARS(;\IG 8814/CHORDANT GOING PUBLIC

h@T 13| 4 | JARS OF CLAY  BRENTWOOD 5573 JARS OF CLAY

?_l_i:,lT 1-1 89 | CARMAN @  SPARROW 1387/CHORDANT THE STANDARD

| 13 {10 | 89 | MICHAEL W. SMITH ®  Reunion 0086WGRD  FIRST DECADE 1983-1993

TRI-CITY SINGERS  SPARROW 1480/CHORDANT

T
[
- |||
—_ =
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£ | o

115163

HELEN BAYLOR  WORD 66443

ANOINTED  wORD 67051 CALL

AUDIO ADRENALINE  FOREFRONT 3012/CHORDANT

BIBLE STORIES
THE LIVE EXPERIENCE

DON'T CENSOR ME

ch_ 33 | SANDI PATTY  WORD 9443 FIND IT ON THE WINGS
19 | 23 | 24 [ PFR  sPaRROW 1452/CHORDANT GREAT LENGTHS

| 20 "2 | 38 | BEBE & CECE WINANS  spARROW 1417/CHORDANT RELATIONSHIPS
21 | 25[28 | SIERRA  STARSONG 1003/CHORDANT SIERRA
22 | 16 | 33 | ASHTON/BECKER/DENTE  SPARROW 1389CHORDANT  ALONG THE ROAD |
23 [ 17| 2 | PHIL KEAGGY  sparrow 51433 TRUE BELIEVER
24 | 21|29 | STEVE GREEN  SPARROW 1412/CHORDANT PEOPLE NEED THE LORD

@_}*RE-ENTRY- THE STATLER BROTHERS ~ MERCURY 826268 HOLY BIBLE-NEW TESTAMENT
26/ [ 18 3 | F et vasen | CLE CHOIR PRAISE HIM...LIVE!
27 [27 [ 73 | POINT OF GRACE WORD 26014 POINT OF GRACE |

NEWD JOHN ELEFANTE  WORD 4236 WINDOWS OF HEAVEN
29 | 31|77 | TWILA PARIS  STARSONG 8805/CHORDANT BEYOND A DREAM

| 30 |24 7 jVARIOUS ARTISTS  SPARROW 1472/CHORDANT HYMNS & VOICES
31 | 30|17 | MARGARET BECKER  SPARROW 51424/CHORDANT GRACE
32 |29 |40 | TAKE 6 ®  WARNER ALLIANCE 4150/CHORDANT JOIN THE BAND B

@ NEWD | DAVID MEECE  STARSONG 0077/CHORDANT ODYSSEY
34 [19]37 |4 HiM  senson s0s6 _ THE RIDE
35 |34 | 2 | oinomosr oo o THE COXFAMILY | 0w wHo HoLDS TomoRROW
36 |28 [162| RAY BOLTZ  wORD 5473 MOMENTS FOR THE HEART

@ NEWD | HANK WILLIAMS  MERCURY 811900 a | SAW THE LIGHT_

RE-ENTRY| BIG TENT REVIVAL  ARDENT/FOREFRONT 251 12/CHORDANT _B-IG TENT REVIVAL

'L RE-ENTRYi RICKY VAN SHELTON  coLumBia 46854  DON'T OVERLOOK SALVATION
40 |26 | 3| riaeoISE BAND - SF THE STANDARD - PART ONE

WORD 6288'MARANATHA

) Records with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification
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by a numeral following the symbol. All albums available on cassette and CD. *Asterisk indicates vinyl available.

indicates past or present Heatseeker titie. © 1995, Biliboard/BPi Communications and SoundScan, Inc.
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GEFFEN'S URGE OVERKILL ALBUM ‘EXITS' FROM ‘PULP FICTION’

(Continued from page 10)

bum reached No. 2 on the Heatseekers
Album Chart and spawned the hit mod-
ern and album rock track “Sister Ha-
vana.”

Geffen will offer the first taste of
“Exit The Dragon” on July 25, when the
track “Somebody Else’s Body” ships to
college, modern rock, and album rock
radio.

“Sometimes bands go through highs
and lows,” Smith says. “But the interest
in Urge Overkill has been pretty con-
stant. This is a really deep album ...
We're not looking for it to be a success
or failure in the first few months. This
is a yearlong project.”

To record “Exit The Dragon,” Urge
Overkill, which also includes guitarist/
vocalist Nash Kato and drummer/vocal-
ist Blackie Onassis, once again turned to
the production team of Joe and Phil Ni-
colo, known collectively as the Butcher
Brothers. Although the Butchers pri-
marily work on hip-hop recordings, the
duo produced “Saturation,” and the
pairing worked well.

“Prior to that, the group had made
records with Butch Vig, Steve Albini,
and Kramer, but ultimately they were
never really happy in the past,” says
Geffen A&R executive Mio Vukovic.
“They always had something a little
more soulful that they wanted to bring
out, and the Butchers were able to do
that.”

Yet Urge and the Butchers did not
opt to simply repeat the sound of “Satu-
ration.” Says Roeser, “The last record
sounds much more produced. We kind
of felt that it shouldn’t sound [raw], that
it sort of had to be airtight. On this al-
bum, we sort of realized that it doesn’t
matter.”

That attitude is apparent on the al-
bum, as the third track, “Need Some
Air,” opens with a false start.

Part of the looseness is due to the
public’s acceptance of “Girl, You'll Be A
Woman Soen,” which was recorded and
mixed in two hours. “We were kind of
amazed that something that [unpol-
ished] could actually fly,” admits
Roeser.

While the production may be less re-
fined, “Exit The Dragon” is a deeper al-
bum. “When ‘Saturation’ was made, the
band hadn't toured for a couple years,”
says Vukovie. “It was born completely
in the studio. ‘Exit The Dragon’ was
born from a year and a half of touring.
The record reflects that, and there is
more depth lyrically on this one.”

The album ranges from the dark pop
of “Somebody Else’s Body” and the cau-
tionary drug anthem “The Mistake” to
the epic finale “Digital Black/Epilogue.”

The latter track, nearly nine minutes
long, is a duet with Kato and Tamika
Vines, an up-and-coming voecalist who
was featured on a Schoolly D album pro-
duced by the Butchers. “She is a cross
between the girl in Soul II Soul and
Merry Clayton,” says Vukovic. “Nash
was looking for someone to do a duet
with, and we all sort of realized that this
was the girl.”

Roeser adds that “Exit The Dragon,”
named in part as a tribute to the Bruce
and Brandon Lee legacy, is an album in
the truest sense. “The songs comple-
ment each other, and the whole thing
has an album feel, which is kind of a lost
art form,” he says, noting that all three
band members sing on the album.

Roeser says the band sought “to mix
it up a bit by using different voices sing-
ing and by singing together. Not too

many groups besides the Beatles do
that, and T've always really dug that.”

Urge Overkill may also be looking to
the Beatles in the image department. In
the past, the band's campy matching
retro gear has gained it nearly as much
notoriety as its music, but now the band
will likely tone things down a bit.

“It’s always been something that kind

of happens naturally,” Roeser says.
“With each album we sort of come out
with a different take on the visuals of
the band. Now, I think we’re moving
more into the Beatles’ ‘Abbey Road’
look.”

Fans will be able to see Urge Over-
kill's new style firsthand when the band
hits the read in the fall.

CAPITOL’S BLIND MELON OFFERS ‘SOUP’

(Continued from page 10)

press time, is said to include special
footage of the band shot specifically for
the item.

While “Galaxie” may not have the im-
mediate hook that “No Rain” had on
first listen, it still delivers the band’s
engaging sense of melody.

“There’s not an obvious first single,”
says Skinner, “but there wasn'’t on the
first one either. Blind Melon is not a
singles band. We're looking more to-
ward this as the phenomenon of the
Grateful Dead, but younger. These kids
remind you of young Deadheads.”

Skinner says the label is considering
“2x4,” “Walk,” “Toes Across The
Floor,” and “Skinned” as possible fu-
ture singles from “Soup.”

John Artale, purchasing manager for
the 143-store National Record Mart
chain based in Carnegie, Pa., predicts
that “the label may have to re-establish
[the band].” But he notes, “There’s still
a market for that sound with new hip-
pie-like music from Dave Matthews
Band and Hootie & the Blowfish. Since
those are doing well, this should too.”

Rogers Stevens, guitarist in the
group, which also features Shannon
Hoon (vocals), Glen Graham (drums),
Brad Smith (bass and backing vocals),
and Christopher Thorn (guitars), says
he’s much happier with “Soup” than he
was with the band’s debut. He also isn’t
too concerned with matching the first
album’s success.

“The pressure has been placed on
other people [rather] than us,” says
Stevens. “We can only do what we do.
We can’t write [pop] hit singles. Those
aspirations are nice to have, but if it
doesn’t sell, or if we don’t write another
hit song, we’ll get over it.

“I like every song on this album. I
can't say that about the first record,” he
continues. “The first record was the
first 13 songs we wrote when we got to-
gether, and obviously we've been
through a lot since then. So we had this
huge array of experiences to draw from
musically and personally. To me, it
sounds like we just got better at [craft-
ing] our particular sound.”

Stevens says it took the band nearly
three years to get back in the studio, for
a variety of reasons.

One problem was finding the right
producer—Andy Wallace—and match-
ing his schedule with the band’s.

Another difficulty was “sobering
everyone up and getting them there,”
according to Stevens. Band member
Shannon Hoon has had encounters with
the law, including a drunk and disor-
derly charge while recording “Soup” in
New Orleans.

Both the band and the label are anx-
jous to get Blind Melon back on tour.

“My feeling is that after watching
them tour and grow, these guys will be
around for a long time,” says Skinner.
“They toured their little butts off on the
first record, and it all paid off.”

The group will initially tour Europe in
August and September, then head to the
USS. for dates late in September. Details
of the tours are still being mapped out.

Also later this summer, Blind Melon
will get some exposure via Atlantic Rec-
ords’ “Schoolhouse Rock” compilation,
due Sept. 5. The album also features acts
such as Stone Temple Pilots and A Tribe
Called Quest, and the bands perform
renditions of Saturday-morning ABC-
TV educational children’s songs such as
“Conjunction Junction,” “I'm Just A
Bill,” and “The Preamble.” Blind
Melon’s track is “Three Is A Magic
Number.”

DOE MOVES FORWARD

(Continued from page 11)

adds Doe, who speaks of a “pretty
tough dialog” between himself and
Rhino but credits the label for “leaving
us alone to sink or swim.” He also
agrees that there are two sides to
“Kissingsohard,” which, he says, is very
different from his past output.

“Instead of being singer/songwritery,
it’s more band-oriented, like X, but it
differs in the narration, since X songs
usually have two narrators,” he says.
“The themes are similar, dealing with
romance and relationships, politics,
business—kind of all over the lyrical
map. Some songs are more stripped-
down acoustic, and others are more
raucous, depending on whatever the
song calls for.”

Any friction with Rhino over the fact
that “Kissingsohard” comes out just
two months after X’s self-released and
acoustic-oriented “Unclogged” album
on the band’s own Infidelity Records la-
bel has been allayed, says Raphael.

“We weren’t thrilled about it at first,”
she says, “but it’s not a full-blown X stu-
dio album, and we're hoping that any
exposure of John will augment our mar-
keting efforts.”

These also include servieing vinyl
versions of the album to college radio
and retail and further retail support via
listening posts, in-store play buys, and
a toll-free sampling phone line.

“I can’t imagine someone hearing
‘Unclogged’ and saying ‘This is good. I
love the way John sings here, but I
don’t want to hear what he did him-
self?” ” adds Doe, noting that Cervenka
released the spoken-word album “Sur-
face To Air Serpents” on Henry Rollins’
213 label two months ago. “I think this
shows what X members are capable of,
that we’re not just one-dimensional.”

After touring with X in July and Au-
gust, Doe plans to perform with his
“Kissingsohard” musicians in October
or November. Meanwhile, he remains
active in film acting. His latest movie,
“Georgia.” starting Jennifer Jason
Leigh, just premiered at the Cannes
Film Festival.
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New Personnel, Strategy At SESAC

COO Velez To ‘Reassess’ Company Workings

B BY IRV LICHTMAN

NEW YORK—“SESAC has to be
different from ASCAP and BMI, or
we won’t be successful,” says
William Velez, the performing right
society’s new managing director/
CO0O. And Velez, formerly senior
VP of international, promises some
innovations in SESAC’s relation-
ship with writers and publishers
that will clearly distinguish it from
its much larger competitors.

Velez, recruited by SESAC’s new
owners in 1993 from BMI, where he
served as senior director of Latin
music, now heads a reorganized
day-to-day team that includes
rights veterans Pat Collins, in the
newly created slot of senior VP of li-
censing, and Charlotte Scott, in an-
other new post, senior VP of opera-
tions. Collins is new to SESAC; he
comes from ASCAP, where he was
director general of licensing and na-
tional sales, and Scott was previous-
ly SESAC’s VP of operations. All,
including Velez, who is relocating
from New York, will be based in
Nashville.

With his new appointment, Velez
replaces SESAC veteran Vincent
Candilora, who has been named vice
chairman and a director of SESAC.

“Vincent will be our in-house
mentor and consultant,” says Velez.
“He expressed an interest in mov-

ing beyond day-to-day activities.”
Instrumental in the dramatic devel-
opment in January when SESAC
brought the catalogs of Bob Dylan
and Neil Diamond into its fold, Can-
dilora will seek out other major ac-
quisitions and
guide the strate-
gies of licensing
negotiations and
international and
legislative initia-
tives, says Velez.
Before the Dy-
lan and Diamond
deals, Velez’s ar-
rival saw SESAC
move from ground zero in the Latin
field to its current standing of being
represented in any given week by
approximately 25% of the entries on
the Latin charts, says Velez. The
creation of a Latin division, Velez
says, “‘showed that we could not
only be competitive with ASCAP
and BMI, but that we could be dom-
inant in a genre of music. Latina
provided us with two important
spinoffs. By using [Broadcast Data
Systems] in Latina, we were able to
spearhead new technology for our
performing rights licensing. It is
not only the most accurate system,
but we’ve turned to the same tech-
nology as a new means for licensing
radio stations on a usage basis. Sec-
ondly, Latina opened up the possi-

VELEZ

bilities in non-Latin areas.”

Velez is also confronting the in-
ternal mechanism of SESAC’s oper-
ation. “[In the last two years], we've
been more or less flying by the seat
of our pants, because we wanted to
move so quickly. There wasn’t time
for a strategic plan to be developed.
We were moving from opportunity
to opportunity. I see a need to total-
ly reassess the total workings of the
company. We’ve already done radi-
cal surgery in several key areas [in-
cluding the Collins and Scott ap-
pointments.]”

While SESAC chairman Stephen
Swid, partnered in SESAC with
Freddy Gershon and Ira Smith,
suggests the likelihood of other top
pop writers joining SESAC, Velez
extends SESAC’s new aggressive-
ness further by declaring that
SESAC may try some new wrinkles
in writer relationships. “We don’t
have to be relegated to traditional
performance right concepts. For in-
stance, we could do joint ventures
with writers to handle particular
types of music. We basically have a
clean slate.”

To Swid, the future is bright.
“The opportunities in performance
rights are just tremendous. We
know we’ll have great growth, but
it’s going to be great for the whole
performance right community, too.”

One Of The Best Friends A Song Ever Had
Rosemary Clooney Honored With ASCAP Award

NEW YORK—Rosemary Clooney
is giving no thought at the moment
to her song repertoire for her 20th
Concord Records album.

With a new album due at the be-
ginning of next year, Clooney says
she usually starts thinking about
themes or song programs a few
months before the recording is
made. But what is certain is that her
choices—and she says they will be
among her choices alone—will be
among what she and her fans regard
as the pop pantheon’s most endur-
ing compositions.

In fact, Clooney, celebrating her
50th anniversary as a professional
singer, was just awarded ASCAP’s
Pied Piper Award, which is consid-
ered the performing right society’s
most prestigious award to an enter-
tainer. It was presented June 6 at
the Washington Court Hotel on
Capitol Hill in Washington, D.C.
The host was ASCAP president/
chairman Marilyn Bergman, and
there also was a writer salute with
performances of songs by Richard
Adler, Alan Bergman, Cy Coleman,
Burton Lane, and Charles Strouse
that Clooney has recorded.

Of course, one of the ironies of
Clooney’s career, which has sue-
cessfully bet on the best of the pop
song masters, is that her first hit,
“Come On-A My House,” was some-

thing of a nonsense song. But it hit
No. 1in 1951 and was selected by
Mitch Miller, the legendary Colum-
bia A&R chief. Clooney says, “It
was a funny little song that he rec-
ommended that I sing like someone
who wants to get married.” Two
other No. 1 hits, “Half As Much”
(1952) and “Hey There” (1954) were
classy ballads. A
third No. 1, “This
Ole House”
(1954), was more
in the spirit of her
first big hit.

While her lat-
est album, “Demi-
Centennial,” con-
tains songs from
different writers,
the Concord series has been high-
lighted by salutes to such masters
as Ira Gershwin, Cole Porter,
Harold Arlen, Irving Berlin, Jimmy
Van Heusen, and Johnny Mercer. In
one CD are songs by Richard
Rodgers and his two longtime lyri-
cist collaborators, Larry Hart and
Oscar Hammerstein. The tributes
are in many ways the equivalent of
Ella Fitzgerald’'s great songwriter
series of the late ’50s.

In making her selections, Clooney
says she turns to songs “with a feel-
ing of younger [audiences], the kind
of romantic songs that touch young

CLOONEY

people.” Yet she also takes a per-
sonal view. “Whenever [ hear ‘Come
In From The Rain’ {by Melissa
Manchester and Carole Bayer
Sager], I think of my grandchil-
dren.” Clooney once recorded a
George and Ira Gershwin rarity be-
cause of her friendship with Ira and
cabaret/concert performer Michael
Feinstein, who worked in Gersh-
win’s home in Beverly Hills, Calif,,
helping the lyricist organize his vast
collection of Gershwin manuseripts.
“Michael told me about this song,
‘Ask Me Again,’” which appeared, of
all places, in an album called ‘Most-
ly Mercer.””

For Clooney, the Pied Piper
Award makes a clear reference to
her career as ‘‘one of the best
friends a song ever had.” She is not
quite clear on the meaning—though
she accepts it as high praise—of the
last line of a comment about her at-
tributed to Frank Sinatra: “Rose-
mary Clooney has that great talent
which exudes warmth and feeling in
every song she sings. She’s a sym-
bol of good modern American mu-
sie.

Whatever it means, Clooney will
pay tribute to Sinatra when she and
many other stars appear at a New
York tribute to the singer July 24-
26.

IRV LICHTMAN

NO.T SONG CREDITS

TI1ITLE -

HOT 100 SINGLES
WATERFALLS - Organized Noize, Marqueze Etheridge, Lisa Lopes + Organized
hirt/BMI, Belt Star/BMI, Tizbiz/ASCAP, Pebbitone/ASCAP

HOT COUNTRY SINGLES & TRACKS
SOLD (THE GRUNDY COUNTY AUCTION INCIDENT) * Richard Fagan, Robb Royer *
Of/ASCAP, Robroy West/BMI

HOT R&B SINGLES
ONE MORE CHANCE - The Notorious B.I.G. « Big Poppa/ASCAP, Justin/ASCAP, EMI
April/ ASCAP

HOT RAP SINGLES
ONE MORE CHANCE - The Notorious B.I.G. < Big Poppa/ASCAP, Justin/ASCAP, EMI
April/ASCAP

HOT LATIN TRACKS
UNA MUJER COMO TU - M. A. Solis « Mas Latin/SESAC

Noize/BMI, Stiff

VW R I T E R
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Japanese Publishers Join;
Favorite Film Music Polled

B MG JAPAN PUBS MERGE:
Two stand-alone music publishing
companies in the BMG Music fami-
ly in Japan have merged into a sin-
gle entity known as BMG Music
Publishing Japan Inc., effective
July 1.

Now operating under single man-
agement are Global Music Publish-
ing Corp., formed through
BMG/Victor Records in 1976, and
Nippon BMG, BMG Music Publish-
ing’s company formed in 1988.

The merger, under the direction of
senior director Akira Yokota, com-
bines Global’s local repertoire of ap-
proximately 1,000 copyrights with
the international flavor of Nippon
BMG, which has

30-minute shows featuring Michael
Feinstein and guests performing
the songs of the Broadway/ film mu-
sical masters. The series is called !
“Sing A Song Of Masters.” '

THE BRAKEMAN: Old-line music
publishing firms usually have inter- |
esting stories to tell about their ori-
gins. But peermusic may be a cut
above them all. As related by Alan
Warner in the company’s lovingly
packaged five CD/binder collection,
Ralph 8. Peer, father of the current
chief of the still-independent compa-
ny, Ralph Peer II, was “a pioneer in
both country as well as certain other
hitherto uncharted courses of musie.
He is, for in-

about 30,000
copyrights.

The dontestic
division is oper-
ated by GM
Hideyoshi
Kuroda, and

Wordss-Music

stance, general-
ly credited with
the first record-
ing of a black
performer
singing  the
blues. However,

the internation-
al GM is Keiko
Hida.

Announcing the merger were Os-
amu Sato, president of Global Mu-
sic and chief of BMG/Victor
Records, and Nick Firth, president
of BMG Musie Publishing World-
wide.

SPRINGSTEEN IN THE RAIN:
As part of its June special, “The
Hollywood Soundtrack Story,” ca-
ble channel American Movie Clas-
sics has released the results of a
survey of viewers, composers, and
celebrities on their favorite movie
music. Biggest vote for top movie
musical and soundtrack goes to
“The Sound Of Musie,” the Rodgers
& Hammerstein classic, while
“Moon River” by Henry Mancini &
Johnny Mercer garnered the most
votes for best song. John Williams’
“Star Wars” theme won in the in-
strumental eategory. Viewers were
also asked which song they’d like to
hear covered by a contemporary
artist; the winner was “Singin’ In
The Rain” by Arthur Freed &
Herb Nacio Brown. And who
would they most like to make that
cover? Bruce Springsteen. Among
critics, composers, and celebrities,
the favorite background score is
Bernard Herrmann’s “Pyscho.”
AMC has also debuted a series of

by Irv Lichtman

the initial
writer he
signed was a
former railroad man with a talent for
yodeling called Jimmie Rodgers.
The year was 1927 when Peer, then a
talent scout for the Vietor Talking
Machine Company, held auditions in
Bristol, Tenn. Rodgers, who became
known as ‘The Singing Brakeman,’
applied and cut his first two record-
ings. Through an agreement with
Victor, Ralph became the publisher
of Jimmie Rodgers’ compositions,
and this marked the creation of the
body of classic songs that we are out-
lining in this book.” From blues to
country to pioneering coverage of
Latin American music and pop,
that’s peermusie, which for many
years was known as the Peer-South-
ern Organization and included
Peer’s wife, Monique, in a key exec-
utive role.

PRINT ON PRINT: The following
are the best-selling folios from Mu-
sic Sales:

1. Bob Dylan, “MTV Un-
plugged.”

2. Pink Floyd, “The Division
Bell.”

3. “West Side Story: The Songs.”
4. Stone Temple Pilots, “Pur-
ple.”
5. “The Essential Duke Elling-
ton.”
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Videos Sprout Up In New Settings

Narrow Demos Targeted In Malls, Arcades

B BY BRETT ATWOOD

LOS ANGELES-—Music videos are
getting exposure through “place-based”
video services that narrow-cast clips at
high-traffic locations to a captive audi-
ence. Major labels are using the pro-
grams, which air in shopping malls and
on college campuses, to target the de-
sirable teenage and young adult record-
buying demographic.

Two such services—Channel M and
College Television Network—provide
their equipment and programming free
of charge and generate revenue based
on advertising that accompanies the
programming.

Chicago-based Channel M, which
aims its programming at males age 12-
24, is located in approximately 100
Aladdin’s Castle video arcades. It is
seen by approximately 2 million people
per month, according to president/CEO
Marshall 1. Teichner, who estimates
that Channel M will expand its video
programming to 2(X) outlets by the end
of this year.

Channel M consists of a two-hour
block of programming including music
videos, movie trailers, and video game
tips. The show is updated monthly and
airs about 12 videos per month.

“We have total penetration of sight
and sound in the video arcade,” says
Teichner, who estimates that partici-
pating arcades have about 10 monitors
that air the program. )

“Basically, Channel M exposes new
music to the kids in the arcade as they
hang out and play games,” says
Teichner. “The Aladdin’s Custles are lo-
cated in malls, which means that it is
usually only steps away from a record
store.”

Channel M cross-promotes many of
the artists that it plays with coupon and
arcade-token incentives. For example,
to promote Capitol Records artist Tra-
cie Spencer, Channel M teamed with
the Minneapolis-based Musicland
Group, which includes Musicland and
Sam Goody stores. Participating ar-
cades offered a discount coupon that
could be redeemed toward the purchase
of Spencer’s album at the in-mall
Musicland or Sam Goody music re-

tailers.

Other Channel M promotions prom-
ise free arcade tokens with the pur-
chase of music product.

In the future, Channel M may include
a toll-free number during its program
for mail-order purchase of music and
other merchandise, according to

L ASER

VIiDEO
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Teichner.

Another “place-based” music video
service is New York-based College
Television Network, which aims for a
slightly clder demographic on the 238
university campuses that it reaches.
CTN, introduced in 1993 by Laser
Video Network, consists of interactive
video kiosks—generally placed in din-
ing areas—that allow viewers to select
from 110-125 videos per month (Bill-
board, April 16, 1994).

When no selections have been made,
the computer plays a random mix of
programming, including music videos,
news, sports, and comedy.

CTN video coordinator Nick Schit-
tone says that modern rock and R&B
are among the most-requested music

video genres on the service.

CTN reaches approximately 611,000
students per day, according to LVN
CEO Peter Kauff.

“Most campuses are not serviced by
cable, and many schools are strapped
for cash these days,” says Kauff. “We
provide entertainment to the school
dining areas free of charge.”

Earlier this year, CTN teamed with
Arista for a music and merchandise
giveaway that promoted country act the
Tractors.

Another extensive music giveaway
campaign with Geffen Records is ex-
pected to begin in the fall, according to
Schittone.

Beginning this fall, CTN plans to be-
oin using the kiosks' ability to print out
discount coupons. Upon requesting a

Channel YN

video, the viewer will be given a coupon
redeemable toward the purchase of a
related album at a participating store.

CTN provides playlist information,
as well as samples of its music video
programming on the World Wide Web.
The Internet site is located at http:/
www.itnet.com.

| PRODUCTION NOTES

LOS ANGELES

* Jennifer Trynin’s “Happier” was
shot by Jodi Wille for DNA Inc.

* Mark Gerard directed Portrait’s
video remake of the Bee Gees’ “How
Deep Is Your Love.” Ulla Holler pro-
duced.

* Bill Pope directed the new clip
for Chris Isaak’s “Somebody’s Cry-
ing,” which Elison Miller produced
for O. Pictures.

* Brock Houghton is the eye be-
hind Tom Browne’s “Ghetto Horn”
for Mo’ Better Music.

* Majestic Films directors Samm
Wallace and T. David Binns teamed

Soul Mates. Director Richard Murray cuts loose with members of Blessid Union
Of Souls between takes of the New York shoot for its “‘Let Me Be The One” clip.
Pictured, from left, are band members Anthony Clark and Jeff Pence; Murray; and
band members Elliot Floan, Eddie Hedges, and Chartie C.P. Roth. Not pictured
are producer Robert Howell and Anghel Decca, director of photography for
Notorious Productions.

up to film Relativity act Mac Vo’s
“Playvers Only,” which Lisa Neal pro-
duced. Erikson Core directed photog-
raphy.

* Ken Fox directed videos for Once
Upon A Time’s “God” and Brother
Cane’s “And Fools Shine On.”

* Count Bass D’s “Sandwiches”
was shot by Karim Ek, while Tara
Fitzpatrick produced.

NEW YORK
* Director Black shot the Bush-
wackas clip “Caught Up In The
Game” for Rebecca I"ilmworks. Keith
Miller produced, while Dave Daniels
directed photography for the Brook-
lyn shoot.

OTHER CITIES

* Russell Young of One World Pro-
ductions recently completed a series of
videos in England. The new Jimmy
Somerville release for London Rec-
ords, “Hurts So Good,” was shot on lo-
cation by Ivon Bartos. Young also di-
rected Marillion’s “Beautiful,” which
was shot by Sean Van Hales, as well
as the new Dana Dawson video,
“Three Is Family,” which was lensed
by Tim Maurice Jones. Joseph
Ullano produced all three clips.

* Faith No More’s “Ricochet” clip
was directed by Alex Hemmings. The
video, which was produced by Derin
Schlesinger, was shot in Paris.

* Film Noire’s Jamal Henry di-
rected the new clip from rappers
AW.0.L,, titled “Mceees Come &
Mceees Go.” The clip, which was shot
in Detroit, was produced by April
Lundy.

Jazz Alley Hits The Road;
MTV To Sell Records Online

JAZZIN’ THE GLOBE: The folks
at Colorado’s Jazz Alley are hitting
the road this summer to cover sev-
eral prominent jazz festivals.

The jazz and blues show went
south of the border to cover the fifth
annual Canein Jazz Festival, held in
early June. Segments from the Mex-
ico event will begin airing on the
hourlong show in the fall.

Among the artists interviewed at
the event were the Rippingions,
Boney James, Al Jarreau, Nestor
Torres, Tower Of Power, and Tania
Maria.

Jazz Alley president Ken Burg-
maier says that he is finalizing a
deal to bring a three-hour
highlight show of the
event to pay-per-view in
the fall.

Jazz Alley plans to
make several stops at
other prominent summer
jazz festivals, including
the Victoria (British Co-
lumbia) Jazz Festival, the
San Jose (Calif.) Jazz Ies-
tival, and the Maui i
(Hawaii) Music Festival.

THE GOODS: America
Online subscribers who
visit the recently re-

TIHIE e ke o

Jackson was billed as an honoree
on the telecast and had not been ex-
pected to perform.

The singer drew a standing ova-
tion at the event when he unexpect-
edly appeared on stage midway
through Boyz II Men'’s rendition of
“We Are The World.”

Among the other featured perform-
ances on the telecast were Whiiney
Houston, Annie Lennox, Smokey Ro-
binson, Vince Gill, and Bette Midler.

DUI{ANIES united: Los Angeles-
based “Sideshow” marked its one-
year anniversary with an appearance
by Duran Duran’s Simon LeBon.
Tongue-in-cheek refer-
ences to the singer have
played a key role in each
episode of the modern rock
video show, according to

show’s co-founder

“A lot of the bands talk
about how Duran Duran in-
fluenced their lives,” says
Reines with the utinost sin-
cerity. “Except Oasis.
They freaked out.”

Among the bands that
have been asked about the
British band on the show
are Eve’s ’lum, the Ra-

vamped MTV Online, mones, Superchunk,
known as MTVO, will no- by Brett Weezer, the Mighty
tice the addition of an icon Y Mighty Bosstones, and
for “the Goods.” A click of Atwood Radiohead.

the mouse reveals that the

music video channel is
preparing to unveil “the Record
Bin,” an online record store, in the
coming months. A toll-free number
is already posted in the section for
purchase of MTV-related goodies
such as T-shirts, jackets, etec. The
Eye is watching closely for further
details on this electronic retail devel-
opment.

MVA ON THE MOVE: The Music
Video Assn. has moved its New York
headquarters to the ETV Network
offices at 568 Broadway, Suite 502,
New York, N.Y. 10012. The new
phone numbers are 212-941-0095,
212-941-0084, and 800-554-9777.

Also, the deadline for submissions
to the 1996 Music Video Resource
Guide is July 28.

HAPPY IN HELL: A five-letter
word was removed from MTV’s “120
Minutes” broadcast of Everclear’s
“Heroin Girl” clip. The offending
word is not an expletive, but simply
“happy.”

The unedited hook of the song,
“I'm happy in hell with my heroin
girl,” has been altered to “I'm in hell
with my heroin girl.”

VHl HONORS: VHI scored a coup
by getting Michael Jackson to per-
form, albeit only for about one min-
ute, at its “VH1 Honors” event, held
June 22 at the Shrine Auditorium in
Los Angeles. It was the first time
that Jackson had performed since
molestation allegations caused him
to cancel his world tour in 1993.

“Sideshow™” airs weekly
on three Los Angeles-area
public access cable stations.

QUICK CUTS: Michael Jackson’s
“Childhood” video will world pre-
miere during a commercial break of
the prime-time NBC show “Fresh
Prince Of Bel-Air” on Monday (3) . ..
Paula Abdul’s “My Love Is For
Real” clip is heading to movie theater
screens. The exotie clip will run on ap-
proximately 1,000 screens at UA The-
atres beginning July 1. .. Portions of
Yoko Ono’s late-'60s underground
film “The Fly” are integrated into
Thurston Moore’s new clip “Ono
Soul,” which is directed by David
Markey of We Got Power Films . ..
One World Productions is now rep-
resenting Jeffrey Levy for music
video. Levy directed the theatrical
films “SFW” and “Inside Monkey
Zetterland” . .. Trade magazine Col-
lege Music Journal has dropped three
of its four music video charts, retain-
ing only its 40-position modern rock
video chart.

GANGSTA TOUGH: Michelle
Pfeiffer goes head-to-head with rap-
per Coolio in his latest clip, “Gang-
sta’s Paradise.” In the video, which is
taken from the soundtrack to
Pfeiffer’s forthcoming movie “Dan-
gerous Minds,” the actress confronts
Coolio, who performs his rap in the
dark, a la Marlon Brando in “Apoca-
lypse Now.” The two begin a duel of
wills, as Pfeiffer circles around a men-
acing Coolio. The eclip is directed by
Antoine Fuqua of Propaganda
Films.
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FOR WEEK ENDING JUNE 25, 1995

Billboard Video Monitor

THE MOST-PLAYED CLIPS AS MONITORED BY BROADCAST DATA SYSTEMS
* % NEW ADDS # # LISTINGS SUBMITTED BY THE OUTLETS (NOT FROM BDS) OF CLIPS ADDED FOR THE WEEK AHEAD

A\

14 hours daily
1899 9th Stree NE,
Washington, D.C. 20018

1 Method Man Feat. Mary J. Blige, I'll Be There
2 D'Angelo, Brown Sugar
3 Michael Jackson & Janet Jackson, Scream
4 Monica, Don't Take [t Personal
5 Brandy, Best Friend
6 Shaggy, Boombastic
7 TLC, waterfalls
8 The Notorious B.1.G., One More Chance
9 Naughty By Nature, Fee! Me Fiow
10 Mary J. Blige, You Bring Me Joy
11 Soul For Real, Every Little Thing | Do
12 Xscape, Feels So Good
13 Boyz Il Men, Water Runs Dry
14 Diana King, Shy Guy
15 Total, Can't You See
16 Impromp2, Enjoy Yourseif
17 Tony Thompson, | Wanna Love Like That
18 Gladys Knight, Next Time
19 Brownstone, Grapevyne
20 After 7, 'Til You Do Me Right
21 Brownstone, | Can't Tell You Why
22 Vertical Hold, Love Today
23 Rosie Gaines, | Want U
24 James ingram, The Deeper | Go
25 Jody Watley, Affection
26 Vanessa Williams, The Way That You Love
27 Kut Klose, | Like
28 Jon B. Feat. Babyface, Someone To Love
29 Frankie Knuckdes Feat. Adeva, Too Many
30 Usher, The Many Ways

* & NEW ADDS * %

Ini Kamoze, Listen To Me

MNS8, I've Got A Little Something For You
For Keeps, Give It To Me

Lebo M, Kube

IV Example, From The Pool

2Pac, So Many Tears

Keith Martin, Moment In Time

Super Cat, Girlstown

Playz Poncho, What's Up

CMT

COUNTRY MUSIC FOLOVISION.

Continuous programming
2806 Opryland Dr.,
Nashville, TN 37214

1 Alan Jackson, | Don't Even Know Your Name
2 Travis Tritt, Tell Me | Was Dreaming
3 Alison Krauss, Baby, Now That I've
4 Wade Hayes, Don't Stop

5 Blackhawk, That's Just About Right
6 David Lee Murphy, Party Crowd

7 Kenny Chesney, Fall In Love

8 John Anderson, Mississippl Moon

9 Shenandoah, Darned If | Don't

10 James House, This Is Me Missing You
11 Neal McCoy, They're Play:n’ Our Song
12 Lomie Morgan, | Dkdn't Know My Own Strength
13 Shania Twain, Any Man Of Mine

14 Reba McEntire, And Still

15 Lee Roy Parnell, A Little Bit Of You
16 Tanya Tucker, Find Out What's Happenin' t
17 Shelby Lynne, Slow Me Down f

18 Tracy Lawrence, Texas Tornadc

19 Steve Wariner, Get Back f

20 John Michael Montgomery, Sold
21 Joe Diffie, 'm In Love With A Capital U 1
22 Terri Clark, Better Things To Dc

23 Ty Hemdon, | Want My Goodbye Back
24 Jeff Foxworthy, Party All Night f

25 Boy Howdy, She Can't Love You f
26 Junior Brown, Highway Patrol t

27 Brooks & Dunn, You're Gonna Miss Me When...
28 Rick Trevino, Bobbie Ann Mason

29 Garth Brooks, The River

30 George Jones & Tammy Wynette, One
31 Philip Claypool, Swingin' On My Baby's.
32 Kim Richey, Just My Luck

33 Tracy Byrd, Walking To Jerusalem t
34 Mark Collie, Three Words, Two Hearts.
35 Rhett Akins, That Ain't My Truck

36 Perfect Stranger, You Have The Right To
37 Jeff Carson, Not On Your Love

38 Willie Netson & Curtis Potter, Tum Me..
39 Daron Norwood, My Girl Friday

40 Diamond Rio, Finish what We Started
41 Victoria Shaw, Forgiveness

42 Bellamy Brothers, Big Hair

43 Brett James, Female Bonding

44 Helen Darling, Jenny Come Back
45 Dwight Yoakam, Please, Please 3aby
46 Clay Walker, My Heart Wili Never Know
47 Little Texas, Southern Grace

48 Ty England, Should've Asked Her Faster
49 Confederate Railroad, When And Where
50 Wesley Dennis, Don't Make Me Fee! At Home

t Indicates Hot Shots
* & NEW ADDS * %
Lisa Brokop, Who Needs You

Sawyer Brown, (This Thing Called) Wantin' And.
Toby Keith, Big O' Truck

)

TELEVISION®
Continuous programming
1515 Broadway, NY, NY 10036

1 Boyz Il Men, Water Runs Dry

2 Michael Jackson & Janet Jackson, Scream
3 U2, Hold Me, Thrill Me, Kiss

4 Blues Traveler, Run Around

5 Collective Soul, December

6 TLC, Watertalls

7 Skee-Lo, | Wish

8 The Rembrandts, Il Be There For You
9 Bon Jovi, This Ain't A Love Song
10 Hootie & The Blowfish, Let Her Cry
11 Better Than Ezra, Good
12 White Zombie, More Human Than Human
13 Live, Lightning Crashes
14 Dr. Dre, Keep Their Heads Ringin’

15 Madonna, Human Nature

16 Bush, Little Things

17 Naughty By Nature, Feel Me Fiow
18 Soul Asylum, Misery

19 Rod Stewart, Leave Virginia Alone
20 Filter, Hey Man Nice Shot

21 Alanis Morissette, You Oughta Know
22 Sponge, Molly

23 Chris Isaak, Somebody’s Crying

24 The Cranberries, Ridiculous Thoughts
25 Spearhead, Hole In The Bucket

26 R.E.M., Strange Currencies

27 Primus, Wynona's Big Brown Beaver
28 Seal, Kiss From A Rose

29 Montell Jordan, This is How We Do It
30 Sheryl Crow, Can't Cry Anymore

31 Stone Temple Pilots, Interstate Love Song
32 Hootie & The Blowfish, Hold My Hand
33 Adina Howard, Freak Like Me

34 Matthew Sweet, Sick Of Myself

35 Radiohead, Fake Plastic Trees

36 Michael Jacksan, Remember The Time
37 Diana King, Shy Guy

38 Monica, Don't Take It Personal

39 Monstenmagnet, Negasonc Teenage Warhead
40 Weezer, Say it Ain't So

41 Bryan Adams, Have You Ever Really Loved.
42 Nicki French, Total Eclipse Of The
43 Michael Jackson, Thriller

44 Dave Matthews Band, Ants Marching
45 The Black Crowes, Wiser Time

46 Jon B. Feat. Babyface, Someone To Love
47 Nine Inch Nails, Closer

48 Paula Abdul, My Love Is For Real
49 Michael Jackson, Bad

50 Michael Jackson, Black Or White

** Indicates MTV Exclusive

* & NEW ADDS # %

Dana Dane, Chester

Jodeci, Freek'n You

Montell Jordan, Somethin’ 4 Da Honeyz
Elton John, Made in England

Natalie Merchant, Carnival

Matthew Sweet, We're The Same

€ JTNN

THE NASHVILLE NETWORKe
The Heart of Country

30 hours weekly
2806 Opryland Dr.,
Nashvilie, TN 37214

1 Shania Twain, Any Man Of Mine

2 Shenandoah, Darmed If | Don't

3 John Michael Montgomery, Sold

4 Shelby Lynne, Slow Me Down

5 Jeff Foxworthy, Party All Night

6 Tracy Lawrence, Texas Tornado

7 Clay Walker, My Heart Will Never Know

8 Wade Hayes, I'm Still Dancin’ With You

9 Patty Loveless, You Don't Even Krow Who.
10 Kenny Chesney, Fall In Love
11 John Anderson, Mississippi Moon
12 Blackhawk, That's Just Aboat Right
13 Neal McCoy, They're Playin’ Qur Song
14 Lorie Morgan, | Didn't Know My Own Strenth
15 Ty England, Should've Asked Her Faster

16 Reba McEntire, And Still

17 Brooks & Dunn, You're Gonna Miss Me When
18 Bellamy Brothers, Big Hair

19 Wade Hayes, Don't Stop

20 Junior Brown, Highway Patrol

21 Confederate Railroad, When And Where
22 Dwight Yoakam, Please, Please Baby
23 Alan Jackson, | Don't Even Know Your Name
24 David Lee Murphy, Party Crowd

25 Travis Tritt, Teill Me [ Was Dreaming
26 Diamond Rio, Finish What We Started
27 Joe Diffie, I'm In Love With A Capital U
28 Pam Tillis, tn Between Dances

29 Tanya Tucker, Find Out What's Happenin'
30 Ty Hemdon, | Want My Goodbye Back

* & NEW ADDS # &

4 Runner, A Heart With 4 Wheel D-ve
Carlene Carter, Love Like This

Helen Darling, Jenny Come Back

Alison Krauss, Baby, Now That f've Found You
Aaron Neville, For The Good Times

MUSIC FIRST

Continuous programming
1515 Broadway, NY, NY 10036

1 Michael Jackson & Janet Jackson, Scream
2 Hootie & The Blowfish, Let Her Cry
3 Bryan Adams, Have You Ever Really Loved...
4 Annie Lennox, No More “I Love you's”
5 The Rembrandts, I'll Be There For You
6 Dionne Farris, | Know
7 Paula Abdul, My Love Is For Real
8 Boyz Il Men, Water Runs Dry
9 Blues Traveler, Run Around
10 Blessid Union Of Souls, | Believe
11 Seal, Kiss From A Rose
12 Eagles, Learn To Be Still
13 Melissa Etheridge, If | Wanted To
14 Carly Simon, Touched By The Sun
15 Rod Stewart, Leave Virginia Alone
16 Melissa Etheridge, I'm The Only One
17 Elton John, Believe
18 Amy Grant, Big Yellow Taxi
19 Vanessa Williams, Cotors Of The Wind
20 Steve Winwood, Higher Love
21 Hootie & The Blowfish, Hold My Hand
22 Martin Page, In The House Of Stone And.
23 Chris Isaak, Somebody's Crying
24 Des'ree, You Gotta Be
25 Peter Gabriel, Sledgehammer
26 Bon Jovi, This Ain't A Love Sorg
27 Sheryl Crow, Strong Enough
28 U2, Hold Me, Thrill Me, Kiss
29 Sheryl Crow, Can't Cry Anymore
30 Boyz Il Men, On Bended Knee

* & NEW ADDS * &

Annie Lennox, A Whiter Shade Of Pale
Bette Midler, To Deserve You

After 7, ‘Til You Do Me Right
Brownstone, | Can't Tell You Why
Dave Matthews Band, Ants Marching
Natalie Merchant, Carnival

A SAMPLING
NATIONAL & t

OF PLAYLISTS SUBMITTED BY
OCAL MUSIC VIDEO OUTLETS FOR

THE WEEK ENDING JULY 8, 1995.

T H E
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MUSIC TELEVISION
YOUCONTROL

Continuous programming
1221 Collins Ave
Miami Beach, FL 33139

AMERICA’S NO. 1 VIDEO

Michael Jackson & Janet Jackson, Scream
BOX TOPS

TLC, Watertalls

Luniz, | Got 5 0n It

Notorious B.1.G., One More Chance
Primus, Wynona's Big Brown Beaver
Ol' Dirty Bastard, Shimmy Shimmy Ya
Collective Soul, December

Skee-Lo, | Wish

Ice Cube, Frnday

2 Pac, So Many Tears

Raekwon, Glaciers Of Ice

Rottin Razkals, Hey Alright

Method Man, All | Need

E-A-Ski, Blast

Naughty By Nature, Feel Me Flow
Dis-N-Dat, Freak Me Baby

ADDS

Adina Howard, My Up And Down

AZ, Sugar Hitl

Babes In Toyland, Sweet 69

Bone Thugs N Harmony, 1st Of Tha Month
Brownstone, | Can't Tell You Why
Bushwackas, Caught Up In The Game
Bushwick Bill, Who's The Biggest
Dana Dane, Chester

Dayton Family, Goin’ Thru A Thang
G-MO, Ballin’

Hurricane, Comin’ Off

Ini Kamoze, Listen To Me Tic

Jodeci, Freek'n You

Juliana Hatfield, What A Life
Luscious Jackson, Here

Montell Jordan, Somethin' 4 Da Honeyz
Ray Luv, In The Game

Scatman John, Scatman

Shampoo, Trouble

Super Cat, Girls Town

Too Short, Top Down

Vanessa Daou, Near The Black Forest

MOR

musiCr

Continuous programming
11500 9th St N
St Petersburg, FL 33716

Jann Arden, Could | Be Your Girl
Eagles, Learn To Be Still

John Denver, For You

Alison Krause & Union Station, Baby, Now That.
Peter Buffett, No Turning Back
Michael Jackson, History

The Rembrandts, I'll Be There For You
John Tesh, A Thousand Summers
Vanessa Williams, Colors Of The Wind
Bryan Adams, Have You Ever Really Loved
Rodney Crowell, Please Remember Me
Elton John, Made In England
Mavericks, ! Should Have Been True
Pink Floyd, Time

Seal, Kiss From A Rose

Shania Twain, Any Man Of Mine

Jon B. Feat. Babyface, Someone To Love
Corazon Gitano, Chiquita

Michaet Jackson & Janet Jackson, Scream
Danny Tate, Dreamin’

MuchMusic

Continuous programming
299 Queen St West
Toronto, Ontario M5V2Z5

Bjork, Isobe! (ADD)

Earthling, 1st Transmission (ADD)
Earthling, Nefisa (ADD}

Ini Kamoze, Listen To Me Tic (ADD)
Monica, Don't Take It Personal (ADD)
Primus, Wynona's Big Brown... (ADD)
Silverchair, Tomorrow {ADD)

The Rembrandts, I'll Be There For You
Bryan Adams, Have You Ever Really...
Barney Bentall, Do Ya

0dds, Eat My Brain

Collective Soul, December

Michael & Janet Jackson, Scream
Our Lady Peace, Naveed

Soul Asylum, Misery

U2, Hold Me, Thrill Me, Kiss Me, Kill Me
Catherine Wheel, Waydown

|

MUSIC TELEVISION®

Continuous programming
1111 Lincoln Rd
Miami Beach, FL 33139

Mana, Dejame Entrar

Bryan Adams, Have You Ever Really
Collective Soul, December

Bon Jovi, This Ain't A Love Song

Van Halen, Can't Stop Lovin’ You
Gustavo Santaolalla, Todo Vale

Michael Jackson & Janet Jackson, Scream
Los Rodriguez, Milonga...

Caifanes, Miedo

U2, Hold Me, Thrill Me, Kiss Me, Kill Me
Los Tres, Dejate Caer

Freakpower, Turn On...

Diego Torres, Deja De..

Bjork, Army Of Me

Fito Paez, Circo Beat

Duran Duran, Perfect Day

Simple Minds, Hypnotised

Wet Wet Wet, Julia Says

Marta Sanchez, Dime La Verdad

Soul Asylum, Misery

Sl vt

Five 1/2-hour shows weekly
Signal Hill Dr
Wall, PA 15148

Amy Grant, Fina A Way

Amy Grant, Lucky One

Amy Grant, Saved By Love
Amy Grant, Sing Your Praise
Amy Grant, Good For Me

Amy Grant, Baby Baby

Amy Grant, Father's Eyes

Amy Grant, Lead Me On

Amy Grant, That's What Love..
Amy Grant, | Will Remember
Amy Grant, Big Yellow Taxi
Amy Grant, Stay For Awhile
Sixpence None The Richer, Angeltread
Mike E, Pass It On

Steve Taylor, Color Code

ot Misk
Y e

Five hours weekly
223-225 Washington St
Newark, NJ 07102

Michael Jackson & Janet Jackson, Scream
Weezer, Say It Ain't So

Everclear, Heroin Girl

U2, Hold Me, Thrill Me, Kiss Me, Kill Me
The Rembrandts, I'll Be There For You
Jennifer Trynin, Better Than Nothuing
PJ Harvey, C'Mon Billy

Primus, Wynona's Big Brown Beaver
Chris Isaak, Somebody's Crying

Joan Osborne, St. Teresa

Impromp2, Enjoy Yourself

Larry & Lee, La Underground

Soul Asylum, Misery

TLC, watertalls

Fury In The Slaughterhouse, Dancing...
Jann Arden, Could | Be Your Girl
Charlie Sexton, Spanish Words
Jamiroquai, Space Cowboy

Dwellers, Rocket Ride

Morphene, Supersex

CMC

CALIFORNIA MUSIC CHANNEL

15 hours weekly
10227 E 14th St
Oakland, CA 94603

TLC, Waterfalls

Boyz Il Men, Water Runs Dry

E-40, Sprinkie Me

Total, Can't U See

Brandy, Best Friend

Monica, Don't Take ft Personal

Method Man/Mary J. Blige, I'll Be There. .
Naughty By Nature, Feel Me Fiow

Tony Thompson, | Wanna Love Like That
Dr. Dre, Keep Their Heads Ringin'

LATEST EDITION COVERS 64 COUNTRIES!

EVERY YEAR SINCE 1958,
BILLBOARD’S
INTERNATIONAL BUYER’S
GUIDE HAS DELIVERED
THE WORLD’S ONLY
GLOBAL DIRECTORY OF
THE MUSIC AND VIDEO
INDUSTRIES.

If you're interested in joining those well-connected felks who do the
big deals, make the big money, and have the big fun in the music
and video business, we suggest that you order your ewn copy of
Billboard's International Buyer's Guide 95 belore this year's press
run is completely sold out.

IBG "95 brings you record labels, music publishers, wholesalers and
distributors, manufacturers, service and supply companies, home

video companies, public relations firms, schools, entertainment
attorneys, tape duplicators, compact disc plants,

and an audio books section that has been
3 OALMOST doubled in size. Plus, you'll find
0 PAGEs)

more than 50 pages of informative
ads, and an entire section of
manufacturing specification charts
on blank tape,
With IBG’95, you will be able to:

« Pinpoint key people by name and title at record labels.

e Find smaller labels within major labels through cross-references.

e Locate local and international representatives.

» Locate music publishers worldwide within seconds

e Track down hard-to-find personnel within larger companies.

» Find manufacturers and suppliers listed by
specialty for each of 60 or more countries.

» [ocate key names at international
companies and get the names, titles,
address, telephone and fax numbers. ‘151

This is the kind of information that can put ‘
you at the top of the industry. And, best of all. it costs just $109 (plus
shipping/handling), which is practically nothing when compared to the
staggering cost of gathering this information on your own—particularly
when you consider that the guide is constantly being updated by our
research teams in both the U.S. and Europe.

HERE'S HOWTO ORDER

Tor receive the 30ih annval editon of S8ilfboands Intermaiions Buy=r's
fradcde for 5100 plus 54 8 & H U8 10 for baveenat onal orders ), simply
cill oo of the fallowing mimbers and an operator w1l ke vour order.

S00-344-T1L19 ouwide NS baly)

BO0-223-7524 (oulide SY1.8, wnlv)
DOSB-F63-E156 (in N or auside 1.5}
ZLZ-556-517T4 (in Ny aroilside 15 )
212.536-5294 ()

o mael 1o Rillbowred Directories, B0, Bax 200 1 Lakewood, ¥} 08701

Pl adid apgilicable sales o im BY, R TR, TR WA T 1048 100 a0 S tival

Billeoard.

BDBG3314
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Multicultural Mestizaje

The Music Of Spain Is Mixing And Merging With Others, Especially

That Of Latin America

BY HOWELL LLEWELLYN

sstizage is the word of the moment in the world of Spanish
pop/rock, where, {rankly, there has not been much to talk
about in the past couple of years. As the Spanish pop/rock
flower of the "80s faded into the arid '90s, a few musicians
started talking about “mestizaje musical.”

Mestizaje (pronounced mesti-tha-hay) literally means “crossbreeding,”
but, in this context. it is about a cultural mix or musical melting pot. The
spirit of mestizuje—the rise of cultural and commercial exchange between
Spain and Latin America—is the most dynamic influence on the Spanish
music scene today.

W W ¥y
4% oo o €
THE CUBAN CONNECTION . Wital Statistics B e
One of the first people o stir the  Popufatign: % i %

discussion of mestizaje. beginning
around 1988, was Santiago Auserdn,
leader of Spain’s most influential
pop-tock band of the '80s, Radio O
Futura. Auserdn visited Cuba to

research traditional son and Afro-Caribbean rhythms and decided that his
artistic future lay in a blend, or mestizaje, of Spanish lyric and guitar with
Afro-Cuban rhythms and singing styles derived from slave tradition. He
even changed his name to Juan Perro John Dog) to emphasize the mon-
grel nature of his research. This past May, Perro released the first result of
his explorations.

“Raices Al Viento (Roots In
The Wind),” released by BMG
Ariola, offers songs with a
Spanish rock base richly
adorned with Cuban rhy-
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thms. A breath of fresh air in B &) JCURL MU 38 RO
the stagnant Spanish pop/ Percéntage ‘érowth réte over 1993"
rock scene, the album entered N S,
the Top 5 on the album chart

in May.

Other followers of the mestizaje spirit abound. New flamenco pioneers
Ketama have been developing flamenco-salsa for some time. More
Spanish bands are visiting Cuba and Latin America not just to sell Spanish
rock, but to absorb Latin American—especially Cuban—sounds and
thythms.

What is happening now in Spain is similar
to the discovery of black Southern U.S. blues
by British and American pop/rock musicians,
academics and fans in the 1960s. Roots-rock
researchers sought our old bluesmen in the
Mississippi Delta, and a generation of young
British musicians—John Mayall, Eric » o
Clapton, Fleetwood Mac's Peter Green—
sparked a blues boom in London.

“Naturally, there is a certain parallel between the ‘discovery” of blues by
music researchers and the recent contact made by the Spanish public
with Cuban son roots,” says Perro. “Son is a fusion of traditional Spanish
lyrics and the culture of Spanish guitar chord playing with black thythms
and songs of African origin.

“Mestizaje is for us a historical reality which is deeply rooted.” adds
Perro, “and it would be wrong to be frivolous about it as if it were a fash-
ion. Mestizaje is about musical memory and ending the limitation of the
worn-out patterns of standard rock. We Spanish must not—and can-
not—convert ourselves into a pop empire, but we can advance somewhat
in the area of the poetry of sound.”
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LABELING IT

The managing directors of the multinational labels in Spain acknowl-
edge the mestizaje movement but differ in their perspective and reaction
toit.

“Spain’s ability to harness different influences is greater than in most
countries because of the quantity of cultures that have existed here
throughout history,” says Ele Juaréz, president and CEO of PolyGram

surms Grn‘wth 1993.1994
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Ibérica. “We had Celtic culture even before the Moors invaded in 711,
and spent 800 years spreading Arab culture before their expulsion in
1492.

“The most dynamic influence on Spanish pop/rock is still the Anglo-
Saxon world,” Juaréz continues. “Spanish record labels are looking more
closely at Latin America so that stars there can be developed in Spain.” He
cites Luis Miguel, Mand, Los Fabulosos Cadillacs and Carlos Vives as
examples.

“Sooner or later, it will be more logical for Spanish artists to live for

awhile and record in Latin America with

%5 5 8 g . -
Lo K . local artists, instead of recording in Los
w Angeles or Miami as they do now,” says
LR 3&m‘ﬂ¥on Juaréz. “The mix of Anglo-Saxon,
8

European. Mediterranean and Latin
. 38% American elements has exciting poten-
S «‘,;; 5% rial”
“ 5 BMG Ariola managing director josé
Maria Cdmara says, “In Spain, the "60s
and '70s were creative decades, the "80s were the speculative decade, and
the "90s will bring the crisis of the [creative] cycle and, very possibly, a
recovery which will include musical mestizaje as one of many ingredients.
The important thing is the blooming of new pop/rock creators.”

As the Latin American market evolves and becomes more professional,
Latino artists such as Caifanes, Mana, Carlos Vives or Gloria Trevi will
have a greater impact on Spanish music, sug-
gests Carlos ltuifio, managing director of MCA
Music Entertainment in Spain. lruifio notes that
Latino artists such as juan Luis Guerra, Vives.
Jon Secada and Gloria Estefan have already
scored major success in Spain.

EMI managing director Rafael Gil says that the
musical “opening-up” of Latin America reflects
the region’s political and social changes. Along
with greater access to technology. this has benefited the continent and
has caught the attention of Spanish artists. But he points out that, despite
the impact in Spain of Juan Perro and other mestizaje bands such as
Mission Hispana and Mano Negra, “their tropical rhythms have not man-
aged to open up markets outside Spain. Latino culture is very rich, and
musicians can benefit greatly

# e

5 LA -

M . T T

F R o & #
Lart o nd s millon

71 2 lnilfion pesetss

12%

o
.~ A ?*x
ER T

A . SRR and go further than just imitat-
ﬁk,;g . v . s ing Nirvana or the Stone Roses.”
ey, 100200 urits At Sony Music Entertain-
- . & BOODGunits»+ ment, managing director
i%‘ L e * 25,000 units Claudio Condé describes mesti-
S ¥
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“The mix between pop/rock and

Latin American music is difficult because the rhythms are so different,” he

says. “But the attempt to find that mix is bound to be beneficial. 1 think

the record companies here should encourage our musicians to travel

more to Latin America to absorb the area’s music, especially its attitude
toward percussion, which is what distinguishes it.”

Teddy Bautista, managing director of Spain's performing-rights society,
SGAE, observes that Spain’s mestizaje heritage is made up of equal parts
of Jewish, Arab and European influences, now being enriched by Latin
American music. “For me, mestizaje is not a bilateral process but a multi-
lateral one. Dynamic music forms will always find each other and create
offspring.”

Bautista adds that, partly due to SGAE campaigns to promote Spanish-
language music around the world, the economic value of Latino music
sold in non-Latino markets in the U.S., Canada, Europe and Japan has
grown by 12% to 16% in the 1990s.

Whether mestizaje musical is fad or fact, it seems clear that an explo-
ration of the cultural and musical links between Spain and Latin America
is an intriguing prospect. As Spain’s considerable base of musical talent
exchanges ideas and inspiration with Latin America, this mestizaje promis-
es to revitalize the creativity of the Spanish pop/rock scene. Il

[he Names In Spain

Billboard’s Howell Llewellyn Profiles Some
Of The Most Popular Musical Acts Spain
Has To Offer

ALEJANDRO SANZ
“Alejandro Sanz IIl”
Warner Music

Not only does Alejandro Sanz
sound like Ttaly’s superstar heart-
throb crooner Eros Ramazzotti, but
his latest Warner Music album,
“Alejandro Sanz 111,” was recorded
in Venice, Ttaly, with ltalian produc-
er Emanuele Ruffinengo. together
with the producer of his first two
albums, Miguel Angel Arenas.

“Alejandro Sanz 1117 entered the
album chart at No. 1 in May, echo-
ing the success the singer first
achieved with his 1991 debur,
“Viviendo De Prisa (Living Fast),” which sold more than 500,000
copies. After that album, a great future was predicted for Sanz, who
writes most of his own songs. But his second album, 1993’s *Si T Me
Miras (If You Look At Me).” did not sell as well.

Sanz spent two years working on “III" in Venice's Condulmer
Studios, which previously had been used by such artists as Sade and
Simply Red. “I have never suffered so much in my life, and | have never
been so happy either.,” the singer says of his time in the studio. “I have
tried to do my best personally and professionally, and. now that I can
sec the results, | know it all has been worthwhile.”

JORGE PARDO
“10 De Paco”
Nuevos Medios

New Flamenco evolved in the late 1970s,
when a new generation of musicians began
broadening the wailing voice/acoustic guitar
style of traditional flamenco, or cunte jondo.
Of all the paths taken by the proponents of
New Flamenco since, flamenco-jazz is prob-
ably the most intelligent and interesting.

This is due in no small part to saxophon-
ist/flautist Jorge Pardo and a group of friends
mostly centered around the inspiring in-
die label Nuevos Medios. The fusion is in-
triguing, with academic jazz drawing inspiration from music that, before
the "70s, had been considered by many Spaniards to be the music of
illiterate gypsies.

Among those who have played with Pardo over the past two decades
is the formidable bassist Carles Benavent. The two originally accompa-
nied premier flamenco guitarist Paco De Lucia on international tours in
the group Dolores. More recently, Pardo has played with Nuba Records
pianist Chano Dominguez. !

Pardo’s latest Nuevos Medios release, “10 De Paco.” a collaboration (
with Dominguez. features adaptations of 10 songs written by Paco De
Lucia. It continues a long streak of critical acclaim for Pardo.

His 1993 album, “Jazzpana,” arranged by Vince Mendoza and Arif
Mardin, was nominated for a Grammy Award. Pardo’s own “Veloz
Hacia Sue Sine” album later that same year consecrated the flamenco-
jazz genre.

“Pardo is the only musician capable of unveiling a panorama that
crosses all current flamenco tendencies,” says Nuevos Medios director
Mario Pacheco.

PEDRO GUERRA
“Golosinas”
BMG Ariola

After a year in which the Spanish
scene was dominated by a handful
of middle-aged singer/songwriters,
alternative rock was expected to
storm the stage as it has done in the
U.S. and Britain.

So what happens? Pedro Guerra
turns up as the spearhead of a new
young breed of singer-songwriters
with a much awaited BMG Ariola
debut album, “Golosinas (Tasty
Tidbits),” released in March. At 29, Guerra is a prolific composer and
dynamic live performer who is sure to be around for a while.

“It's not a question of singer-songwriters being in fashion or not,”

Continued on page 44
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THE MONKS RETURN: Following the astonishing worldwide success
of the album of Gregorian chants from the Monks Of Santo Domingo De
Silas, originally released by EMI Odeon in Spain, a live chant recording is
due late this summer. “Canto Live,” to be released through EMI Classics,
was recorded in 1971 in Madrid's 19th-century opera housc Teatro Real
by public Radio Television Espaniola. EMI has acquired worldwide rights
to the recording.

VIRGIN RETAIL ESPANA is cxpected this summer to announce a site
for a Madrid megastore, which will be one of the biggest in Europe.
Madrid has been a priority for the company since Virgin opened a
Barcelona store in 1992 and another in Seville a year later.

TWO MUSIC YEARBOOKS published in 1995 contain everything one
might need to know about the Spanish music industry, as well as high-
lights of 1994. Un Ao De Rock was published by Luca Editorial and edit-
ed by Carlos Lopez, head of pop/rock marketing at SGAE. Anuaric De Lu
Muisica was published by Ediciones El Pafs and edited by 1uis Merino,
head of music programming at the Cadena SER radio group.

SINGER/SONGWRITER COUPLE Victor Manuel and Ana Belén,
Spain’s top-selling domestic artists in 1994 with the double-CD “Mucho
Més Que Dos (Much More Than Two),” celebrated a year in the Top 20
chart in May, with sales heading for 500,000 units.

ITALY'S LAURA PAUSINI also has enjoyed a year in the Spanish
album chart, with sales of her “Laura Pausini” album heading for 1 million
units, according to the Warner Music label DRO.

STILL SELLING WELL in his 50s, singer/songwriter Luis Eduardo
Aute says that Spain is musically “colonized” much more than Spanish-
speaking countries in Latin America. “There, of every 10 songs you hear
on the radio, seven are in Spanish and three in English; in Spain, the
reverse is true,” he said at Milenaria ‘95, a festival of Spanish songs in
Spain’s wine-producing Rioja region.

DESPITE INROADS by English-language songs in the market, all-
Spanish Cadena Dial remains Spain’s second-most-popular national
music network, with 1.5 million listeners. Cadena SER’s Los 40
Principales has an audience of 3 million, while third-ranked Cadena
COPE’s Cadena 100 claims nearly 900,000 listeners.

MOST NEW TRENDS rcach Spain with some delay. The multination-
al labels based in Madrid are finally waking up to the preeminence of
dance music in Europe. And the adult contemporary and oldies national
radio network M-80 in May launched Spain’s first radio program devoted
to acid jazz.

LOS RONALDOS became the first Spanish rock group to be invited to
Cuba by the Pablo Milanés Foundation’s campaign called “Amo Esta Isla
(I Love This Island).” Asked if he shared Juan Perro’s enthusiasm for the
mestizaje between Spanish rock and Cuban son, Ronaldo’s lead singer,
Coque Malla, replied “Nah, my thing’s rock.”

ADVENTUROUS INDIE label Fonomusic has signed Soul Mondo, a
dance outfit that mixes hippie counter-culture values with state-of-the-art
cybernetics and computer science. Leader Juanjo Javierre describes Soul
Mondo as “a cybemetic dance, Mediterranean mestizaje with a lot of
groove.”

SPAIN’'S PIONEER TOUR PROMOTER, Barcelona-based Doctor
Music has amicably split into two companies. Company founder Neo Sala
continues Doctor Music in Barcelona, while Sold Out, based in Madrid, is
led by Fernando Zabala and Amancio Macia.

SPAIN IS A NATURAL location for open-air summer concerts, with
guaranteed good weather and large spaces such as bullrings and soccer
stadiums. But the past two years have seen a slump in tours by big-name
foreign acts. Promoter Fernando Zabala blames the recession, the sheer
cost of transporting tons of equipment, the large distances between cities
and the dispersion of the population of more than 39 million.

Continued on page 46
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says Guerra. “It’s just that the moment is perfect. The last few years,
nothing much exciting has happened in [Spanish] music. Pop/rock
artists are all playing unplugged stuff. Acoustic [music] is coming back,
and the fans want to hear real songs again.”

Guerra moved to Madrid from the Canary Islands oft West Alrica in
late 1993. He soon made contact with the older singer-songwriters who
were all top names before he was born. His break came when Victor
Manuel and Ana Belén recorded his song “Contaminame,” which
became a hit and was voted the top song of 1994 at the prestigious
Premios Ondas awards.

Guerra played in Cuba and recorded a studio album with Manuel in
Brazil. But when he began eaming a reputation for his impressive live
show on the Madrid club scene, he decided to record the same songs
live in a Madrid studio. “Golosinas” is the result.

Delicate, incisive and humorous, Guerra's songs have little of the rad-
ical social comment of the older singer-songwriters. Yet most of them
have recorded his material and embraced his talent. An impressive start

indeed.

KETAMA
“De Aki A Ketama”
Philips/PolyGram

Ketama had an ex-
quisite pedigree even
before the group was
founded in 1980 as pio-
neers of New Flamenco.
Its path since has en-
sured supremacy in the
field, and this spring the
group released the live album “De Aki A Ketama (From Here To
Ketama)” on Philips/PolyGram.

Brothers Antonio and Juan Carmona and their cousin Josemi are the
latest and most successful members of the gypsy Carmona dynasty. The
New Flamenco path chosen by the three is flamenco-salsa, and there are
few purists of either genre left unimpressed by their performances.

The group has recorded seven albums together and won internation-
al acclaim by recording with Mali’s Toumani Diabate. With Portuguese
flautist Rao Kyao, Ketama recorded the delightful “Delirious Ibéricos” in
1991.

“De Aki A Ketama” features contributions from Antonio Vega, leader
of the influential 1980s pop group Nacha Pop; from the late Antonio
Flores, composer and brother of flamenco-pop star Rosario; and from
flamenco dancer Antonio Canales. The “night of the Antonios” at a late
March recording session was completed with Carmona’s best vocal per-
formance yet. The album is as moving as flamenco and as hot as salsa—
and could be the band’s first big-seller.

Through career setbacks, the members of Kctama have persevered
and shown that flamenco can open up to salsa, pop, jazz, samba and
more without losing itself. “If we hadn't evolved, we’d still be eaming a
pittance,” says Antonio Carmona. “Nobody can criticize our flamenco
roots. I've grown up with flamenco since I was 4. My mother sold
clothes in Brazil, Argentina and Mexico, and Juan and [ used to go with
her. We also grew up with Benny Moré and Celia Cruz. Salsa is very
rich, and I knew we could do a lot with our instruments.”

ROSARIO
“Siento”
Epic/Sony

Some skepticism greeted Rosario
when she released her debut album,
“De Ley (Pure),” in 1992. The daugh-
ter of Lola Flores, one of Spain’s great-
est artists of the century, and the sister
ol the actress Lolita and the late
pop/rock composer Antonio Flores—
was Rosario simply cashing in on her
family’s fame?

“De Ley,” however, deservedly sold
500,000 units in Spain and 100,000 in
Latin America, becoming Spain’s most
successful flamenco-pop album—one
that even {lamenco purists found hard
to criticize. Rosario offers an enchanting voice and stage presence. The
sensual and funky songs, written mostly by her brother Antonio (who
died last month), are played by a collection of excellent musicians. “De
Ley” is a breath of fresh air.

So is its follow-up, “Siento (1 Feel),” released on Epic Records last
September. It has sold 200,000 units to date in Spain, according to

Epic. “Siento” was not released in Latin America and the U.S. until
January, and Epic is hoping that continued sales this summer could
push it past the 50,000 mark in those termtories

Boosting her Latin American presence, Rosario scheduled a June 7
showcase for Latino journalists in Sao Paulo, Brazil—just weeks after
the May 16 death of her mother, which stunned Spain. Sony Music is
releasing a collection of songs from both “De Ley” and “Siento” in one
album, titled “Rosario,” for release in Brazil

One critic wrote of Rosario’s music, “Here is the Mediterranean half-
gypsy, half-Arab, fertilized by Hendrix, Prince, Lenny Kravitz, [the late
flamenco idol] Camarén de la Isla, and La Faraona [the popular term for
Rosario’s mother, meaning female Pharaoh]

Of her latest release, Rosario has said, “This album is full of my own
feeling. That's why I wanted it to be called ‘Siento
RAIMUNDO AMADOR
“Gerundina”

MCA .

Gypsy guitarist Raimundo Am- i ?
ador must be the only musician to of Yy
have recorded with the late prince of F - w
flamenco, Camarén de la Isla; the
historic {lamenco Montoya family;
Spain’s most influential band of the
"80s. Radio Furtura; and B.B. King.
That's in addition to a host of other
significant Spanish artists with
whom Amador has recorded on
some 30 albums since 1976.

Last month, Amador became the
first domestic signing for MCA En-
tertainment and released his debut
album as a solo artist. The album,
“Gerundina,” continues a line that began when Amador founded the
legendary group Pata Negra with his brother Rafael in 1980, fusing fla-
menco, rock and blues.

Hence the link to B.B. King. “I've listened to B.B. King and have
admired him since | was a kid,” Amador says. “When 1 was preparing
‘Gerundina,’ [ mentioned that B.B. King was one of my idols. He is also
signed to MCA, and we sent him a tape ol my music. He liked it a lot,
and we went to New York to record with him. The session was incred-
ible. He is an incredible person; he’s 69, and he had just played six con-
certs in three days!”

They recorded two songs together, ‘Ay, Morena!” and “Bolleré,” and
their meeting was an encounter between two guitars in a very real sense,
Gerundina is the name of Amador’s favorite guitar, and B.B. King, as
always, used his beloved guitar, Lucille.

“I always mix rock with flamenco,” says Amador. “But besides rock
and blues, on ‘Gerundina’ there is also rhumba, some tangos and other
flamenco touches. There is always a mixture—mestizaje

~ A4

AUSTRALIAN BLONDE
“Aftershave”
Subterfuge

Australian Blonde has nothing to
do with Bondi Beach, and the three
male members of the band are not
even blond. In the last two years, it
has emerged as one of the foremost
groups of Spain’s active indepen-
dent scene, performing an elegant
form of U.K.-influenced, post-
grunge noise-pop, sung in English.

Australian Blonde comes from
the northern port city of Gijén,
whose busy alternative scene has
seen it dubbed “the Seattle of
Spain.” Unlike many of the punk-
leaning indie bands in the rest of Spain, Australian Blonde—and most
of the bands that contribute to “the Gijén sound”—consist of universi-
ty students who studied English philology.

Its 1993 debut, “Pizza Pop,” dominated the indie charts for months,
while this year's more meditative follow-up, “Aftershave,” on the small
Madrid label Subterfuge, has consolidated the presence of both
Australian Blonde and the Gijén sound on the club scene.

The band’s name comes from a prostitute’s calling card put up in a
London telephone booth. Shortly before, the three members had
formed the band “as a hobby, playing for ourselves and occasionally in
bars,” explains singer-guitarist Fran Martinez. The Lemonheads and
Dinosaur Jr. are among their influences.

Australian Blond's strength centers on catchy melodies and arrange-
ments. Singing in English does not seem to have affected their popular-
ity. Yet Martinez says, “We're not too worried about English-speaking
markets. We'd rather start off witn France, Italy, Mexico and South
America.”

Three of the band’s songs are on the soundtrack of the rave Spanish
film of the summer, “Historias Del Kronen,” a dynamic account of the
lives of a bunch of disaffected Madrid youth. Ironically, when an
Australian Blonde tune is played in a bar scene, one of the protagonists
sneers, “What a pile of shit.”

Continued on page 49
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Latin Market Perspective

While Their Hold On U.5. And Mexican Markets May Be Loosening, Spanish Acts Break Into Chile And Argentina

BY JOHN LANNERT

Latin America scems to be a memory as distant as the tnumphs
ol their conquistador predecessors.

Take the U.S. Latin market. for example. In 1989, four of the top five
entries listed in Billhoard's yeai-end Top Pop Latin Albums chart were
recorded by stars from Spain; nine of thai year's 40 Top Hort Latin
Tracks were from Spanish acts. In 1994, only one Spanish artisi
Sony's Julio Iglesias—graced the
year-end Billboard Laiin 50 retail
chart

The disappearance of Spanish
artists has not becn as pronounced
in such important Latin American
territories as Mexico, Argentina and
Chile, hut record executives admit
thar the musical presence ol madre
Espana has been reduced

In Mexico, Jesus l.épez, VP ol
Latin North America at BMG
Inrernational, notes that “10 or 15
years ago, Spanish artists were really
strong. Now there are fewer artisis
because Mexico has its own artists
who can compete.”

Thc golden era for Spanish recording artisis in Spanish-speaking

i

Presuntos Impiicados

GETTING CHILE

Chilean radio vereran Pablo Aguilera says chat
Spanish artists, particularly pop balladeers, have lost
clout with listeners in his country. “It’s no longer like it
was in other years, when artisis like José Luis Perales,
Raphael and Julio Iglesias were at their zenith,” says the
famed announcer and artistic director of Santiago’s
high-rated Radio Pudahuel. (All three singers are cur
rently signed with Sony )

Indeed, veteran pop-ballad acts such as Sony’s Rocio
Jurado, BMG’s Isabe! Pantoja and EMI's Paloma San
Basilio are among the unfortunate casualries whose
careers as recording artists have suliered declines
throughout Latin America. Many of these stars’ fans
continue to attend their shows, but tew buy albums.

The only Spanish acts 10 have escaped the double-
edged axe of changing musical tasies and developmen
of local artists are BMG ari-pop trio Mecano and some established, well-
known singer-songwrirers. Two of these seasoned troubadours
BMG's Joaquin Sabina and labelmate Joan Manuel Servat-—aciually
thrve in Chile and Argentina, the latter being a country where Spunish
singer-songwriters traditionally fare very well

“There is a very great tie berween Argentina and Spain, because in the
past Spanish political exiles have ended up in Argentina and vice versa,
explains Luis Aguado, manager of Argentina’s recording industry trade
association CA.P.1I". “So there is a lot of contact between Spain and
Argentina on all levels, including cultural.

Argentina and Chile have proved to be the most ferule ground for
Spain’s new crop ol upstarts 1o take root. [n the past two years, siylish

Rocio Jurado

pop albums by five Spanish artists
have entered the Top 30 of those
countries’ national sales charts
Warner’s Presuntos Implicados,
Miguel Bosé and Christina Y Los
Subterraneos; PolyGram’s Marta
Sénchez; and EMI's Amistades
Peligrosas.

VIVA MEXICO

Presunto Implicados, Bosé and
Sanchez have penetrated Mexico
and the U.S., but to a much lesser
degree. Two years ago, Warner
pop/rock singer Alejandro Sanz
made a splash in Mexico and is
readying his new album, “IlI
already a No. 1 hit in Spain, for international release

BMG’s Lépez opines that Mexico, like Argentina, is developing a re-
ciprocal musical relationship with Spain. “The musical sounds between
the two countries are getting closer and closer,” says Lopez. “In Spain
you can hear Luis Miguel, Mand, Alejandra Guzman and Caifanes. In
Mexico, there is Sabina and Serrat; and new bands like Seguridad Social
and Celtas Cortos are making visits to Mexico

1.6pez notes that there are alternate ways to promote
Spanish acts in Mexico and rhe rest of the region
“There are video cable channels, showcase dates and
television networks available,” he says. “In the end, il
the artist is interested in a market, a record company
can develop that market {or the artist.

Even in the US., there is a mild rise in activity by
Spanish artists. In the past two months, Sony’s fla-
menco/pop singer Rosario and pop/dance chanteuse
Monica Naranjo have entered the Hot Latin Tracks

Rosario has [exploded] here.” says Valerie Mejia,
program director at WIOA-FM San Juan, Puerto Rico.
Mejia adds that iglesias and Jurado had their day, “but
pop/rock is what is in fashion right now

Joan Manuel Serrat

THE SPANISH SHIFT

José Béhar, president of EMI Latin, recalls the late
'80s, when the Spanish artists ruled the U.S. Latin air-
waves. “A Larin division was established in the U.S. to exploit foreign
repertoire, and a lot of it was {rom Spain,” says Béhar. “But the signing
ol Gloria Estefan in the U.S. opened a lot of people’s eyes to the possi
bilities of local talent. So the marker gradually changed and evolved as
we gained confidence in the potential ol local artists.

Given the current environment in the U.S. Latin market, Béhar
expects lew Spanish acts to make a dent stateside. “A Spanish act, of
course, can break the U.S. market if it is the right act,” declares Béhar.

But to bring an artist from Spain costs an arm and a leg. They come
once, visit the market and leave. I! radio wants that act to come to a fes-
tival, it cannot be done. So these acts don’t have the accessibility nec-
essary to cllectively work the U.S. Latin market.” H

SPANISH NEWS REVIEW
Continued from page 44

GIJON, on the northern coast, is not only home 10 a new wave of alter-
native bands, but is also the only city in Spain this summer to host the
Rolling Stones on their “Voodoo Lounge” tour. The July 22 show will be
held at the 45,000-capacity El Molin6n soccer stadium.

EXPECT RENEWED HOSTILITIES laier this year between state
owned Radio Nacional De Espaia (RNE) and the Radio 3 Support
Platform, dominated by independent labels. Radio 3 has {or 15 years heen
the only national network to regularly broadcast minority and vanguard
music. RNE wants 10 convert it inro a station catering 1o an older adult
audience and university students.

SPAIN’'S MAIN NEW AGE LABEL and distributor has recently under-

gone a tnendly breakup. The original Sonifolk label has split from Arpa Folk
and taken the Lyricon imprint with it, while Arpa Folk keeps its imprint La
Resisiencia. Sonifolk and Arpa Folk continue to import new-age product
from dozens of foreign labels and function mainly as distributors.

NUEVOS MEDIOS, the Madrid indie that helped launch New
Flamenco and flamencojazz, is now championing traditional folk music
trom the Basque Country in northern Spain. Tomas San Miguel’s album
“Lezao” features the txulaparta percussion instrument, which was tradi-
tionally used to communicate between valleys in the region. Hiru Truku
1S a trio reviving ancient narrative Basque ballads.

PROMOTER PINO SAGLIOCCO anc! gypsy dancer Joaquin Cortés will
introduce new audiences to cante jondo, the raditional moumful flamen-
co style, via a dance spectacle. Cortes’ 36-strong flamenco ballet group
performs at Italy’s Spoleto Festival july 11-16. I
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LINKING EUROPE WITH AMERICA
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Barcelona’s Indie
Dance Labels Reign
[n Spain

BY TERRY BERNE

companies, including several of Spain’'s largest,

Barcelona has shown it can easily compete with its tra-
ditional rival city of Madrid in the domestic and international
marketplace.

Long-standing domestic-market leaders Horus and
Divucsa, as well as such smaller labels as Discmedi and upstart
AZ Records, have racked up sales both at home and abroad
with acts including flamenco-pop group Jaleo (AZ), Celric folk
band Milladoiro (Discmedi). singers Maria Del Monte and
Alejandro Abad (Horus), and even Pope John Paul 11, who
recites the Rosary for Divucsa.

But it is in the booming dance scene that Barcelona reigns
supreme. Dance in Spain has always been a Meditenanean phenomenon,
Many trace the current European fascination with dance music to the
Spanish island of Ibiza, where a decade ago the hip gathered in the beach-
es and clubs, returning home with musical memorics that outlasted their
suntans

Although Spain now dances in the shadows of its neighbors to the
North, a vital club scene and a network of small but adventurous labels
still thrive in Barcelona and Valencia,

! s the home of more than two dozen independent record

Max Music’s Tabu

-

IMPORTER, EXPORTER,
WHOLESALER

AND |

DISTRIBUTOR OF:

* LATINO - POP - DANCE
AND
* REGGAE.
* MERCHANDISING » ACCESSORIES
AND
e TDK AUDIO CASSETTES.

ESTABLISHED FOR THE LAST 16 YEARS IN |
THE CANARY ISLANDS.

COMMERCIAL N.T.H.

PRESIDENT: K.J. ADVANI
SAN VICENTE FERRER 46
SANTA CRUZ DE TENERIFE. 38002
ISLAS CANARIAS SPAIN.
TEL: + 34 22 272005
FAX: + 34 22 249364

Three companies largely dominate Spain’s dance marker: Max Music
Blanco Y Negro and Ginger Music. Competition among the three is heat
ed. And the market has hecome even more crowded, as powerful Dutc
indie Arcade (with its pan-European compilations) and major label
increasingly enter the dance [ray.

TAKEN TO THE MAX

Based on the number of charting singles and sales of compilations, Mz
Music tor the moment has emerged as the market leader, with Blanco *
Negro not far behind. Founded a decade ago, Max grew quickly from cut
price importing to compilation packaging—and more recently into livi
acts. Vice Versa's debut album, “Un Amigo De Verdad,” has sold mor
than 300,000 copics.

Max is best-known, though, for its TV-advertised compilations, which
feature innovative mixes by DJs Toni Pere
and Jose Maria Castells. Its 12-volum
“Max Mix" series is known far beyond ths
Pyrences and has moved some 6 million
units, with Volume 4 alone reachin
400,000 (quadruple-platinum in Spain)

Max's domestic suceess led the compa
ny to open an office in Miami last March
“We saw a vacuum in the Latin markets in
the U.S. and South America, where dance
music only arrived via compilations and
where the maxi-single was virtually nonex
istent,” explains co-founder Miguel Dega
“DJs worked with imported vinyl. We
release maxis at the local price in the most important territones—Mexico
Brazil, Argentina, Columbia, etc.—then make compilations from them
The system works exactly as it does in Spain, except that we release in
Latin America about a month later, in order to make a rigorous selection
of material based on success in the home market

Max’s releases will be promoted and distributed by Sony in both the
U S. and Latin America. Its [irst compilation, “Merengue Mix,” has sold
280.000 units. and subsequent albums “Salsa Mix" and “Max Mix
U.S.A." both sold more than 100.000 units. “In two months, we
achieved the goal we had set for three years!™ says Dega

A BLACK AND WHITE ISSUE

Blanco Y Negro general manager Felix Buget sees a lack of television
and radio exposure as the main obstacle to the growth of the dance sec
tor in Spain. With multiple sales awards going to his company since the
beginning of this year, Buget's misgivings may scem misplaced. But Spain
is one of the few countries in Furope without a single dance-formatted
radio station. While all the major national radio networks offer some late-
night dance shows, the lack of any pop programming on television is
deplorable, executives say.

"Its very difficult to sell music in a country without the media possi
hilities that help form the musical land-
scape,” declares Buget. Nevertheless.
Blanco Y Negro has become expert at
exploiting promotional means at hand.
The company is in touch with some 300
radio stations, as well as a network of clubs
and speciality record stores. Its TV-adver-
tised compilations. including the pioneer-
ing sefes “Bolero Mix,” now up to 11 vol-
umes, as well as “Maquina Del Tiempo”
and “Skateboard.” are produced by Radio
Top/Barcelona DJ Quique Tejada and reg-
ularly sell more than 200,000 copies.

But the label's most spectacular success
has been with local techno-pop unit
O.B.K., whose first album sold 400,000
units and whose [ollow-up, “Momentos De Fe,” has moved over half a
million—the largest such success for a Spanish dance-oriented act.

The company is betting heavily on native talent, releasing some 40
homegrown productions a year. Acts like X-Samar, Tony Wilson,
Bombers, Los Sobraos and Exodo are licensed regularly to companies in
South America, Europe and Asia. The label also has exclusive distnbution
deals with such local labels as Pink, Prodisc and Contrasefia.

Blunco Y Negro's 2 Unlimited

MOVING GINGERLY

Ginger Music is distinguishing itself in a number of ways from its com-
petitors. The company is the maxi-single distributor of choice for the
Spanish majors. It recently has changed its tactics by compiling and
releasing its own compilation discs. lts most recent collections,
“Puzzletron 2" and “A Saco Mix,” consist almost entirely of new songs,
including only one or two established hits as a hook. Though riskier than
filling albums with familiar hits, the strategy seems to be paying off. Sales
are approaching 100,000 units, and songs like Dance Floor Virus™ cover
of The Police’s “Message In A Bottle” and Double Vision’s “Knockin'”
have cracked the charts. 1l
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NAMES IN SPAIN
Continued from page 44

MISSION
HISPANA
“Le Monde”
Compadres

Until Mission His-
pana emerged late in
1994, Spanish rap was
largely banal and facile.
Fans in Spain bought
U.S. rap without a clue
of what the songs were
about, while oddly rejecting Spanish bands that sang in English.

Mission Hispana is a group of dance-rap artists with a radical politi-
cal edge. Its only album to date, “Le Monde.” is sung in French and
English as well as Spanish, to underline the multicultural message.

The act, whose members hail from Barcelona and Zaragoza, repre-
sented Spain in a Furopean rap showcase at this year's MIDEM, and “Le
Monde” has been warmly embraced by critics who cite the group’s
intelligent, militant, sincere and anti-racist hip-hop. For example, the
song “El Son Del Americano (Latin American Son)” notes, “Mestizdje for
everybody/Mestizaje for a more decent world.”

The group’s influences range from France’s Mano Negra, who is now
based in Madrid, to Mexico's Maldita Vecindad. When lormed in 1992,
Mission Hispana’s first songs were about the “black legend” of the
Spanish conquistadors in the Americas, as well as aunger in the Third
World, racism and the futility of war.

The father of Yoli Benitez, one of the two rappers, is from El Salvador,
and all five band members come from the poor districts of their cities.
“We grew up with neighborhood rap, with the hip-hop culture, with
grafliti painters,” says rapper German Martinez. “Although we’re not
linked to any political party, we support many just causes. [t's not
enough just to sing about being on the edge or marginalized, without
showing some solidarity.”

For Mission Hispana, the best way ol showing thar solidarity is
through convincing dance music with a message.

NEGU GORRIAK
“Ideia Zabaldu”
Esan Ozenki

The uncompromising, hectic and vibrant music of Basque radical
rockers Negu Gorriak (Red Winter) conveys a commitment to various
militant causes.

These start with a determined musical independence that reflects the
band’s controversial backing of political independence for the Basque

country in northern Spain—and oblique support for the armed sepa-
ratist organization ETA, which is pursuing that goal.

“Combat rock™ is how singer Fermin Muguruza describes the music.
Sung entirely in Basque, one of the oldest languages in Europe, the
music is a blend of rock, rap, ska, punk, hardcore and hip-hop. The
style has mellowed a bit only after exhaustive tours of Latin markets,
including Argentina, Chile, Uruguay, El Salvador and Cuba.

In 1994, Negu Gorriak played concerts in El Salvador in support of
the former guerrilla movement FMLM, the subject of a song on their lat-
est album, “Ideia Zabaldu (Spread The Word),” which was released in
May on the band’s own independent Esan Ozenki (Say It Loud) label.
The album also includes songs condemning torture and hunger,
defending free speech and describing urban warfare, as well as one
called “Oliver Iparra,” which refers rather rudely to Oliver North.

Negu Gorriak's spirit ol independence is complete. Recording for
their own record label, the band members handle their own promotion
and decide when to tour. “We are masters of our own labor,” says
Muguruza.

Last year, they set up their own TV station to counter the censorship
they are not surprisingly subject to. There is considerable underground
support, not only in the Basque region but also in major Spanish and
European cities, across Latin America and even in Japan.

NACHO CANO
“Un Mundo Separado Por El Mismo Dios”
Virgin Espafha

On the face of it, Nacho Cano’s career has taken an unlikely tum. In
1980, with his brother José Marfa and Ana Torroja, Cano formed
Mecano, Spain’s most successful pop group ever. Nacho Cano has since
evolved into one of Spain’s most obscure, profound and challenging
COMpOSETS.

Continued on page 50
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With Mecano dormant since their

multi-million-selling 1991 album,

“Aidalai,” all three members took sep-
arate paths. Cano, 32, lived in New
York and Amsterdam and worked on
the often etherecal and pretentiously
titled “Un Mundo Separado Por El
Mismo Dios (A World Separated By
The Same God).” which was released
last November in Spain, and else-
where in Europe in spring,

The mostly instrumental album is guided by mystical messages derived
from the Buddhism which Nacho Cano has embraced—following an "80s
indulgence in many of the classic rock-star v.ces.

*My roller-coaster life lasted from 16 to about 20 vears of age.” Cano
says. “T'd drink 15 glasses of whisky. snort a gram of coke and later. i1 the
moming, I'd work. For me. music has always been a religion. An act of dis-
cipline. of concentration, of effor—and of pleasure at the same time.”

When "Un Mundo...” was released. Cano said Mecano would make
another album n 1996 for their label, BMG Ariola. Insiders think that is
unlikely. As Cano says. “My interest in Asian philosophy has led me to
consider my work as a prolongation of the search for my inner self.”

Meanwhile. the moderate suceess of "Un Mundo...” has pleased Virgin
Records Espana, for whom Cano is the most important act on their
nascent domestic roster.

TAHURES ZURDOS
“La Caza”
EMI-Odeon

Long before the formula of the
{emale-tfronted rock band was
imported by Spain’s alternative-rock
scene, there was Tahures Zurdos
(Lefr-Handed Cardsharpers). Well.
more precisely, there were Aurora
Beltrén. a dynamic blonde singer, and her brother. Lolo. a guitarist and
songwriter, who founded Tahures Zurdos alang wath two friends.

There is something refreshingly constant, human and eternal about
Tahures Zurdos. The band displays an old-fashioned naivete and rejection
of fashion trends. A bit of "70s rock posturing has become part of this
group’s strength n the "90s.

All this means that the band has a solid following, whether or not they
ever have a major hit. The band's latest albunt, “La Caza (The Hunt)™ has a
double message. waming of the extinction of animal species while calling
for human beings to be more humane. It's rot an easy message for a pop
act to convey in ¢ynical times. but the stance is entirely in keeping with the
honesty of Tahures Zurdos.

The band rejects fancy studio etfects on its album. "1 like to listen to
records where you can tell that the musicians are human.” says Aurora
Beltrdn. "It you mess around with samplers, you break that magic. and
when you play live you end up paying for it.”

Don't think that the members of Tahures Zurdos are simple country
kids. however. They played at the New Music Seminar in New York in 1992
with panache, unimpressed by the industry hype.

Tahures Zurdos” music has changed little since the band’s formation in
1987 and their first album on a Basque indie label. Theirs is straightforward
guitar-based hard rock, accompanicd by Aurora Beltrin's powertul voice,
which tends to disguise the often sweet and simple lyrics. Il
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Sen. Dole: The Echo From Down Under

B BY CHRISTIE ELIEZER

MELBOURNE, AUSTRALIA—
U.S. Senate majority leader Robert
Dole’s denunciation of explicitly vio-
lent rap lyries has inspired similar
rumblings in Australia.

Newspapers here report that Sen.
Bob Collins, minister for primary in-

Terrorists Bomb
French-Owned
Store In Madrid

MADRID—Spain’s only outlet of
French-owned entertainment, re-
tailer FNAC, has been closed tem-
porarily after a car bomb attack by
Basque separatist organization
ETA in which a policeman died. It
is believed to be the world’s first
terrorist attack on this scale against
a music retailer.

Police think the central Madrid
blast at 7:15 a.m. June 19 was aimed
at FNAC. Basque separatists in
northern Spain have often targeted
French-owned companies after
France began extraditing suspected
ETA members from the Basque re-
gion in southwest France. The area
was formerly a safe haven from
which ETA terrorists launched at-
tacks into Spain.

Two days after the explosion,
FNAC issued a statement saying
the 10-story building would stay
closed for at least two weeks ‘while
repairs were carried out. Although
the building’s structure was not in
danger, the blast wrecked sales ar-
eas in the lower floors and knocked
out the telephone switchboard.
FNAC had no further comment.

The FNAC store opened in De-
cember 1993. The only other music
megastore in Madrid is the locally
owned Madrid Rock. Virgin Retail
Spain is in its fourth year of seeking
a suitable Madrid site to add to its
stores in Barcelona and Seville.

HOWELL LLEWELLYN

Spanish Music Scene Goes

dustry, intends to hold talks with the
attorney general about taking a
tougher stance on hardcore rap and
videos. In the last six months, paren-
tal groups have been lobbying against
the easy availability of such musie
and are pressing for legislation to cre-
ate a classification system like the one
used for movies. The industry here al-
ready uses a voluntary lyries labeling
system.

“I have no argument against the
bulk of rap music,” Collins says. “I'm
a music lover myself.”

However, he adds, “I'm interven-
ing because young Australians, par-
ticularly Aborigines [such as] my 16-
year-old son, identify strongly with
Afro-American culture.”

The local hip-hop community is di-
vided over the extent to which glam-
orization of violence, misogyny, drug
abuse, and anti-homosexual feeling
should be tolerated. But most agree
that the government is overreacting
and that stickering remains the best
alternative.

“It’s just political point-scoring,”
says Nui Te Koha, rapper with Mel-

bourne hip-hop outfit Blow and editor
of Hit magazine. “It’s an example of
not being able to relate to black cul-
ture and being threatened by it.

“Rap fans know the lyrical expres-
sions are part of an overall attitude
and not meant to be taken seriously.
What concerns me is that predomi-
nantly white art forms like grunge
and heavy metal are not being tainted
with the same brush.”

Record labels here have already
made moves to pre-empt their would-
be censors. In addition to voluntarily
labeling certain releases, most record
companies tend to edit or delete
tracks that could be controversial.
For example, Ice Cube albums were
released locally without the tracks
“Black Korea” and “No Vaseline”; the
track “Cop Killer” was not on the
Body Count album.

Don Steele, rap producer, DJ, me-
dia presenter, and owner of record la-
bel Technical Revolution of Sounds,
warns that legislation would worsen
any perceived problem by driving the
rap scene underground.

“Bands like Mama Funk and JFK

will merely start to distribute their
records on the sly and encourage fol-
lowers to tape their songs and pass
[them] around,” he says. “Their mes-
sage will get through ... Their lyrics
are painfully honest expressions of
disenchantment with their society;
these views should be accepted as
such and debated upon rather than
censored.”

The Australian Record Industry
Assn., which met with the attorney
general and the censorship office to
strongly urge continued self-regula-
tion rather than censorship, doubts
that any moves for music classifica-
tion will find major support within
government circles. The differences
between the local film and music sec-
tors, particularly the volume of re-
leases, is well known. Films are easily
controlled, as they are released
through only three companies; music
has more than 40 distributors.

“It would physically be prohibitive
for the government to listen to every
record for classification,” points out
ARIA’s executive director Emmanuel
Candi.

Germany Extends Copyright Durations

Authors, Artists, Record Companies Will Benefit

W BY WOLFGANG SPAHR

HAMBURG—The German parlia-
ment is implementing copyright law
reforms that will improve the protec-
tion given to authors, artists, and
members of the music industry.

The move comes as part of the Eur-
opean Union’s drive to harmonize in-
tellectual property protection
throughout the 15-nation bloc.

Specifically, the German govern-
ment is adopting provisions, con-
tained in two EU directives, which re-
late to record rental and copyright
duration. National governments
within the Union are obliged to
amend their domestic legislation to
conform to the provisions.

The modifications to German legis-
lation were passed by the parliament
and became effective Saturday (1).

From Surreal To Modern

B BY HOWELL LLEWELLYN

MADRID—Look at Spain’s record
charts during the past year and you
will not only feel that the surrealism of
Salvador Dali and Luis Bufiuel has
taken hold, but that the domestic music
scene had grown stagnant.

From the viewpoint of the multina-
tional major record companies, this
seems fairly true, as few new Spanish
pop/rock acts have been doing well on
the charts. But it would be wrong to
conclude that the Spanish music scene
is limited to singer/songwriters, chant-
ing monks, and imported product.

The past year has seen a startling

growth in the independent movement,
with hundreds of groups and labels es-
tablishing a dynamic musical subeul-
ture that has, to a great degree, by-
passed the majors. Certainly many
countries, England and the U.S. in par-
ticular, have long had active independ-
ent music and label scenes. But for his-
torical, cultural, and economic reasons,
Spain’s indie movement is only now
coming of age—and there are signs
that it is maturing quickly.

Eight months ago, Madrid’s inde-
pendent festival organizer, Festimad,
did not exist. Yet within six months, it
staged the two largest indie music fes-

(Continued on page 55)

Their practical effect is that re-
cordings acquired on or after that
date may be rented out only with the
express permission of the relevant
record company. Each record com-
pany is free to decide whether or not
to grant such a right.

Recordings acquired before the im-
plementation of the legislation may
continue to be commercially loaned.
However, hiring is subject to a roy-
alty to be paid to both authors’ society
GEMA and performing right society
GVL; the royalty level will be an-
nounced later by the societies.

As the EU rental provisions should
have been adopted into German law
by July 1, 1994, the rental royalty will
be retroactive to that date. This
means that CD libraries are now lia-
ble for one year’s back payments.

Under the new legislation, the

unauthorized hiring of recordings is
subject to criminal prosecution, with
penalties of up to three years impris-
onment for large-scale infringements.

The copyright reforms also im-
prove the protection given to artists,
in particular by introducing a sepa-
rate right of dissemination for per-
formers.

Record companies will additionally
feel the benefit of the enhancement of
copyright duration. Whereas authors
(composers and lyricists) and artists
already enjoy high standards of pro-
tection (70 years after death for au-
thors and 50 years after appearance/
performance for artists), record com-
panies now have a 50-year protection.
This marks a successful end to the
companies’ long campaign for an in-
crease of the established 25-year pro-

(Continued on page 53)

Love It. Pictured at the launch of Ali Campbell’s “Big Love” album at London’s

Club Circa, from left, are Mick Cater and David Harper of Cater Harper
Management, marketing consultant Jon Webster, Virgin Music Group chairman
Ken Berry, Campbell, Virgin Records U.K. deputy managing director Ray Cooper,

and managing director Paul Conroy.
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