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Radio, MTV Wake To
Mercury’s Rusted Root

SEE PAGE B
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America get ready
for Shampoo! Their
debut album “WE Are
SHampoo” features
the international hit
single “TrouBLE.”

Available August 1, 1995
(x278- -35084)
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 The British Are Coming
With A Bright Pop Sound

Parlophone’s Supergrass
Reacts Against Grunge

B BY DOMINIC PRIDE

Oxford Spawns Big Acts
Despite Lack Of A ‘Scene’

B BY DOMINIC PRIDE

LONDON—Supergrass, three cheeky
young lads from Oxford who have
tapped the heart of
classic British teenage
pop rebellion and bot-
tled it, has earned
mainstream success
here with the guitar-
fueled singles “Al-
right,” “Mansize
Rooster,” and “Lenny.”
Signed to EMI’s Parlophone label
here, Supergrass is testing the
American sense of humor through
Capitol Records, which released the
band’s album, “I Should Coco,” on

July 18.
(Continued on page 116)

June A Letdown
For Music Stores

B BY MELINDA NEWMAN
and ED CHRISTMAN

NEW YORK—While June’s super-
star slate of releases has failed to pro-
vide an end to the sales drought for
many U.S. retailers, several chains
are quenching their thirst with such
blistering hot new acts as Alanis
Morissette and Silverchair, as well as
continuing success stories like Hootie
& the Blowfish, Live, and Blues Trav-

(Continued on page 124)
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SEE PAGE 97

SUPERGRASS

LONDON—The city of Oxford has
produced more than its fair share of in-
ternationally success-
ful acts in recent
years.

If Supergrass
makes inroads in the
U.S,, it will follow Ra-
diohead and Ride in
putting this ancient
city on the map. New
signings such as the Mystics, who are on
Mercury Records’ Fontana label, are
also hoping for international attention.

The suceess of so many Oxford actsis
bewildering, considering that the city is
not noted for being a hotbed of live-mu-

(Continued on page 116)

‘Stressing Smith’s ‘Wild’ Side

| Sony Classical Composer Crosses Genres

This story was prepared by Andrew
Stewart and Dominic Pride in Lon-
don and Trudi Miller Rosenblum in
New York.

In marketing Geoff
Smith’s latest album,
“Fifteen Wild Decem-
bers,” Sony Classical is
augmenting its strategy
with club remixes and a
risqué video that it hopes
will broaden the York-
shire, England-born
composer’s audience.

The 29-year-old Smith
doesn’t mind being la-

| beled a minimalist, though he is much

less sure about being categorized as a
pop classical artist.

“I don't know what ‘pop’ or ‘classical’
mean any longer, but I have no problem
with people calling my music minimalist
if it helps them to appreciate it. I think
the idea of being a classical composer to-
day seems like a joke, and it's time peo-

Pirate U.K. Radio Propels
Rising Soulful Jungle Style

B BY KWAKU

LONDON—Turn on the radio any-
weekend in London, and you’ll find
the FM band pump-
ing with the sounds
of jungle, brought
to you courtesy of a
thriving pirate ra-
dio scene.

Legal radio may
be satisfying the
capital’s pop and
rock listeners, with
Virgin FM and a
Chrysalis-backed channel added to
the stations available. However,
dance and black-music listeners dis-
satisfied with the limited choice on

1
!
i
|

London-wide Kiss 100 FM or south
London’s Choice FM are increasingly
being catered to by pirate stations

across the breadth of the FM dial.
Pirate stations
with names like
Kool, Pulse,
Unique, Irie,
Eruption, Pres-
sure, Girls, Sky,
Skyline, Motion,
Powerjam, Heart,
Energy, Genesis,
Dream, and many
others provide a
continuous diet of specific genres
(mainly reggae, jungle, or
house) or a mixture of dance and
(Continued on page 39)

GEOFF AND NICOLA SMITH

ple gave up the quest. Let’s drop these
pretenses and say, ‘1 write music.” as sim-
ple as that.”

Released June 27 in the U.S, the al-
bum will be issued in the
U.K. and Europe at the
end of August.

“Fifteen Wild Decem-
bers” takes its title from
a line in the poem “Six
Wings Of Bliss” by York-
shire writer/poet Emily
Bronté, written to a de-
parted loved one: “Cold
in the earth and fifteen
wild Decembers/From
those brown hills have
melted into spring/No later light has
lightened up my heaven/No second

{Continued on page 7)

Latin Music Has
New Challenges
At Anglo Retail

B BY JOHN LANNERT

The untimely death of Selena has
sparked unprecedented sales and in-
terest in Latin music at Anglo retail
chains.

Acknowledging that Selena’s death
helped to raise industry awareness of
Latino sounds, the Musicland Group’s
VP of purchasing, audio, Dick Odette,
notes that her just-released bilingual
album. “Dreaming Of You,” will be
“the biggest [Latin] album since Julio
[Tglesias] did his first English record.”
(See Between The Bullets, page 123.)

(Continued on page 125)

L

THE FIFTH =

ANNIVERSARY
CELEBRATION

Usic
You Tﬂﬁws:ou

SEE PAGE 49

GLOBAL MUSIC PULSE

French Film Inspires
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Joyful Bedlam: “Life’ With Bogmen

“I’d like our music to be heard as uplifting,” says lead vocalist
Bill Campion of the jubilant bedlam that is the sound of the Bog-

whenever they play. Arista immediately saw this band’s potential,
believing like we do that they can go all the way.”

CLASSICAL 33 men, but he admits that the point of “The Big Burn,” the first single Thankfully, producer Jerry Harrison, former Talking Heads
* IMMORTAL BELOVED * SOUNDTRACK * SONY CLASSICAL from the band’s inaugural album, “Life Begins At 40 Million,”  keyboardist, was able to harness the crazed exuberance of the Bog-
(Arista, due Aug. 29) is “having fun treating the apocalypse as a  men in the studio; with “Life Begins At 40 Million” (the album’s
CLASSICAL CROSSOVER 33 picenie.” . . o . . o tit.le. and cover-art spoof evolution and thg recent rz.lsh of midljfe-
* PAVAROTTI & FRIENDS 2 * VARIOUS ARTISTS * LONDON Hedonism, like nihilism, is sometimes a romantic bid to wreak  crisis books), he allowed the band to set a live tone without sacrific-
havoe on sham and recapture hope, with adherents believing that  ing its flair for the incongruous flourish.
Oy anything left .standing after such })zlisiongte punishment could “Jerry did a gooq‘job,” says Car?pion. “He did things like change
I T T AT xRy NASALLE 27 p.rove"the ba:qls for a new begmmpg. I think that sounds abogt the arrangement of “The Ehg Burn drfzstlcally, and .he came up with
right,” Campion agrees with a guffaw, “and the sense of humor in  the bassline for the song ‘Englewood.” We clashed in a fun way, be-
our music is intended to make the dark stuff in it go down easier.”  cause I didn’t want him to be in the control room for my vocal
HEATSEEKERS " i . - ) s flv.”
& YOU HAVE THE RIGHT TO REMAIN SILENT 17 Envision a military-parade drill by a renegade cadre of shell-  tracks, and he agreed to just back off and let me fly. o
PERFECT STRANGER * CURE shocked vets, the close-order march disintegrating into spit-and- Born Feb. 21, 1971, in Huntington (N.Y.) Hospital, Campion is
polish pandemonium, and you’ll grasp the alarmingly unbalanced the youngest of the six kids of computer mal_'keter Rober.t Campion
JAZZ 32 fife-and-drum brio that is the Bogmen’s portrayal of our national  and the former Patricia McCann. Billy is Irish on both sides of the
B I i L discord. Witnessed live during a dangerously family: “My dad’s name was originally Norman,
packed gig last May at the Mercury Lounge on L 2 and his people are from County Antrim and Cavan,
Manhattan’s Lower East Side, such songs as “The while my mom’s relatives are from Limerick and
JfﬁRZEA/T,ﬁg?"é',\Y'N':gRQSI 32 Big Burn” are august in their wacky precision but Armagh.” He concedes an interest in his Irish
most affecting for the loco oratory Campion im- roots, including the musical ones, but spent more
poses on the proceedings, as if the grand marshal time in his teens learning the music of Violent
R@P CATAMOG 85 of a stately occasion had suddenly flipped his TOMY EARS Femmes, the Replacements, and the Kingston
% LEGEND * BOB MARLEY AND THE WAILERS * TUFF GONG E A : o —rt . : ; g
illustrious lid. Trio—*“We did a weird version of ‘Scotch And
“Button your lip, you’re talking out of turn!” he Soda’ "—for high school cover bands Dead Fleas,
R&B 19 barks in a caterwaul. “Another cell out of your Bad Hair, and the Plumbers.
* OPERATION STACKOLA * LUNIZ * NOO TRYBE brain, another marble from the urn! Certain things Once the present Bogmen (Campion, Bill Ryan,
you can’t replace! Once you're a raisin, you can keyboar.dis.t Brendan I§yzln, bassist Mark Wike,
* THE HOT 100 ° 119 never be a grape!” percussionist/backup singer P.J. O’Connor, and
* WATERFALLS * TLC * LAFACE Granted, such gaga glibness may never over- drummer Clive Tucker) had graduated from or
shadow the Gettysburg Address, but it stokes the dropped out of assorted Eastern schools (Boston
grinning Mercury Lounge throng into an almost College, Hofstra, Providence College, Berklee Col-
ADULT CONTEMPORARY . g p .
TR o I e e YT 113 metaphysical t.)0_11. ' . !ege of Music), they took refuge in a rented house
“When I originally heard the ranting licks our in Lynbrook, N.Y.
T gui'tarist Bill.Ryan. came up with at reh_earsals,” ex- : “We called the plaqe D.isgraceland,” he says,
BT GEE 29 plams Campion, “it suggested something destruc- bv Timothv White “and all we did was write, jam, and drink cases of
SHANIA TWAIN * MERCURY NASHVILLE tive, and I blammered out these stream-of-con- beer from the 7-Eleven across the street. Living
sciousness ideas—which is how I get a lot of the next door were two strippers and their pimp, who
COUNTRY SINGLES SALES surprising words.” ran a business called Body Talk Ltd., and when
# ANY MAN OF MINE / WHOSE BED HAVE . 29 s . , ‘o the Yo e 3 ; 3 7y e 4o .
S A Lo St g corlz:tozhsst SIIS) il('eicg::;llly uncontemplated is that the lyrical outcries ;}::t%:sv;,:l;i esl‘?;; ,a we made $80 a night driving them to bachelor
DANCE / CLUB PLAY “Well, if I really tried to.be prophetie,” he says, “I’d be a laughing A regional fan system seeded by stints _playing'the Bayou in. D.C,
# YOU BRING ME JOY * MARY J. BUGE * UPTOWN 25 stock, but there is something within myself and the world that I'm  the Paradise in Boston, Mother McGee’s in Huntington, and diverse
searching for. Sometimes it’s just the hangover delirium of feeling  bars in Queens, N.Y., enabled the Bogmen to dub small batches of
sick of myself, but other times I start firing off synapses and seem  their demos, selling them for five bucks apiece. The most notable were
DANCE / MAXI-SINGLES SALES 25!  to get moved by the spirit.” titled “You'll Shoot Your Eye Out” (1993) and “Glow-In-The-Dark
L UAIE R AN S TVl Wi L/l g T TS 2 In June 2, 1992, the Bogmen coalesced into their current six-man  Balls” (1994), the latter yielding larval renditions of three killer cuts
H membership (Campion notes, “Our name stems from the fact that  on “Life Begins At 40 Million”: “What’s Behind Your Coat?,” “The
o LATIN 30 we all worked on clam barges in the bogs off Long Island [N.Y.]”).  Doubter’s Glass,” and “Dr. Jerome (Love Tub, Doctor).”
* TUSOLOTU * SELENA * EMI LATIN Since then, the group has been causing a healthy stir on the elub Crackling drums, carefree melodies, and the AWOL exuberance of
T circuit between New England and the Middle Atlantic states, regu-  Campion’s lounge-crawling schtick build upon each other on the new
R&B larly attracting sellout crowds of 1,500 or more to such halls as New  album, as they do at the Bogmen’s drolly militant concerts, rousing
S * ONE MORE CHANCE * THE NOTORIOUS BA.G. * BAD 80Y 21 York’s Irving Plaza and Tramps. “They rapidly drew an extremely  to a certified frenzy a widening retinue of what Campion affectionately
I faithful college audience from D.C. to Boston,” says Steven R. Mar-  calls “confused, postgraduate drifters.” There may be other 1995 de-
N AT RERIAIRELAY tin, senior VP of the Agency Group Ltd. U.S. A, which eagerly han-  buts as fine as “Life Begins At 40 Million,” but few will be as free
G x WATE;‘FAL e T:'CP Y 20 dles the band’s concert bookings. “But what made these guys so  of formulas and, yes, uplifting.
L unusual was the fact that though they may have sold or circulated “Concepts like nationalism may be dead for many young people,”
E a few homemade demos, there was no real independent record or  says Campion, “but the honesty of rock’n’roll as a social barometer
S HOT R&B SINGLES SALES 201 €D to help build their following. The huge interest was pure con-  and rallying point is not. With the Bogmen, I'd like to appeal to the
% LONEIMORE(CHANCELATHEINOTORIOUSIBEG a8 EOY cert word-of-mouth, based on the spontaneity of their shows, Billy’s  loneliest people with the least self-confidence, restoring their faith in
— charisma, and the fact that you're never sure what’s gonna happen  others and in what’s coming next.”
P
* ONE MORE CHANCE / THE WHAT 23
THE NOTORIOUS B.I.G, * BAD BOY — THIS WEEK INBILLBOARD
ROCK / ALBUM ROCK . PN
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Musicians: Fight For Performance Rights Now

@ BY JAY L. COOPER

Some artists are concerned about their
performance rights, but I believe that
most musicians and singers are not even
aware of the possibility of having a per-
formance right.

As a performer, I know how much en-
ergy, determination, and sheer work it
takes to make a career out of making mu-
sic. Most artists simply do not have the
time to devote to understanding and
fighting for rights under the copyright
law.

“Besides,” they are often told, “musi-
cians and the music business have been
working well enough without a perform-
ance right; there is no reason to change
it now.” That sentiment is wrong on both
counts: the present system is unfair to
performers, and there is every reason to
change it now.

Under our existing copyright law,
musicians and singers are not entitled to
receive income from the performance of
their recorded works. Their most signifi-
cant source of income is record sales and,
to a much lesser extent, live performance.

This arrangement (the absence of a
performance right) has been all fine for
artists in their creative prime who are re-
cording new music and are in demand for
concerts and other performances. But
this system does not work at all for artists
whose principal creative works are in the
past. This category already includes

‘many performers who have made sub-

stantial, significant contributions to
American music and culture.

These artists are left out, even while
their music continues to permeate our
culture, because those who profit from
the commercial use of their music are not
legally required to compensate for its use.

And when I say “left out,” I mean that
literally: Many of these artists are desti-
tute. To prove it, one need only look at the
efforts that have been undertaken to ad-
dress their needs.

For example, Ginny Mancini, widow of
Henry Mancini, was so appalled by the
living conditions of some singers who had
helped create the magic of the big-band
era—artists whom she and Henry knew
personally—that she started the Society
of Singers to provide for their most basic
needs: food, clothing, and hospitalization.
Similar efforts have been undertaken by
the Rhythm and Blues Foundation,
NARAS MusiCares, and the Musicians
Union Foundation.

Many of the people served by these
organizations were stars in their prime,
and the music they recorded is still being
played. But this music is not being sold in
retail stores, and because there is no per-
formance right for sound recordings, the
artists receive nothing.

The broadcasters will tell you that they
are doing the music business a “service”
by playing these records, and that they
are helping to promote the sale of those
recordings. Even if there is promotional
value when it comes to the current hits,
the truth is that music is the primary
basis of the broadcaster’s programming.
They are not paying sufficiently for pro-
gramming (performance royalties go only
to the songwriter and publisher), and a
substantial number of broadcasters play

music that is not on the charts; that is,
music that listeners tune in to hear, but
never buy.

The performance right bill currently in
Congress will not right all these wrongs.
In a significant compromise, broad-

A performance
right is a matter
of survival.

Jay L. Cooper is an
entertainment attorney
and senior partner with
Manatt, Phelps &
Phillips.

casters (all radio and television stations)
have been exempted from recognizing
and paying for performance rights. This
is unfair to the musicians who have rec-
orded the wonderful music that sustains
s0 many radio stations. Bruce Lehman,

WELCOME ALL CREATORS

I not only agree fully with commen-
tary writer Barry Bergman’s premise
on a performance right (Billboard, July
8), but I have long felt the copyright law
to be seriously flawed in not providing
such rights in sound-recording trans-
missions, both analog and digital. While
it’s fashionable to fear the copying possi-
bilities inherent in transmission via dig-
ital media, I feel that whatever criteria
apply to the public performance of songs
must also apply to recordings of them.

What I found to be ridiculous in Berg-
man’s rationale was his reference to
Diane Warren as the epitome of obscu-
rity and thus undeserving of perform-
ance right earnings. I also take strong
exception to his attribution of a work’s
creation to its recording artist. Many
writers and artists do double-duty by
performing both functions, but the func-
tions are indeed separate, and identifia-
ble as such. I doubt there are many art-
ists who enter the studio without a clear
idea of what is to be recorded, i.e., a pre-
viously created song. Additional “crea-
tion”” then occurs, but the idea that
causes the process to move forward is a
song written by a writer, regardless of
the public’s knowledge of the writer’s
face. Would Bergman deny Neil Simon
his due because he is also a relatively ob-
scure personality? Joe Eszterhas?
Paddy Chayevsky?

Bergman also fails to detail the great
difference between what a record com-
pany pays upon sale for a song and what
is paid to an artist for its recording. Not-
withstanding the enormous success of
the late Sammy Cahn, Jimmy Van Heu-
sen, and the like, I seriously doubt
Frank Sinatra would have willingly
traded bank accounts with these writ-
ers.

I realize Bergman’s point was the di-
rect payment to artists of their (hope-
fully) eventual performance right pay-
ments, but he needn’t denigrate
songwriters and their creations in doing

assistant secretary of commerce and com-
missioner of patents and trademarks, ex-
pressed his own reservations about the
bill’s exemptions during testimony March
9 before the Senate Judiciary Committee.

But this exemption is a compromise to
political reality that is probably unavoida-
ble, and the protections that the bill pro-
vides are so important to artists and to
the future of the music industry that we
must accept them. The reason, quite sim-
ply, is that the economic foundation of the
music industry is about to be fundamen-
tally challenged by technologies that were
completely unthinkable 10 years ago.

In sum, that is why it is so important to
change the system now.

A performance right for recorded mu-
sic is no longer an academic exercise or
even a matter of fairness. It is a matter
of survival. Congress should pass the bill
that has been introduced—and each and
every musical performer should do every-
thing in his or her power to make sure it
happens.

so. The fight for this very worthy cause

should include and welcome all signifi-

cant creators whose contributions result
in the production of sound recordings.

David Rosner

The Bicycle Music Co.

Los Angeles

NO MORE NICHE PROGRAMMING

It is time for me to say something
about fragmentation and “niche” format
radio. Niche formats aren’t as exciting
or interesting as mainstream formats.
Take our local top 40 outlet, WPAC
(PAC-93) Ogdensburg, N.Y. For 14
years, PAC has cranked out some of the
most exciting hits for the Ogdensburg/
Canton/Potsdam area. It didn’t matter
if the song was country (Garth Brooks’
“Hard Luck Woman”), urban (TLC’s
“Creep”), rock (Van Halen’s “Can’t Stop
Lovin’ You”), AC (Elton John’s “Circle
Of Life”), or alternative (Letters To
Cleo’s “Here And Now”). If it was a top
40 hit, PAC played it. Sure, imitators
came and went, but they couldn’t hold a
candle to PAC-93.

Now PAC has gone to a top 40/adult
satellite format, which isn’t quite as ex-
citing. What fits the format and what
doesn’t is an individual’s call. What one
PD might hear, another PD might not.
The positioner is “No hard rock, norap.”
That means the satellite can’t play
“Can’t Stop Lovin’ You” because it is
hard rock. And there’s no guarantee
that you’ll hear this week’s No. 1 hit or
that you'll hear the new Paula Abdul or
the Michael Jackson/Janet Jackson
duet. A lot of the core artists will be
missed because their hits might not fit
the niche format.

Also, the satellite rotates gold titles
very heavily, some with only a 10-hour
span. Given the choice between main-
stream top 40 and any of the frag-
mented variations, I'll take mainstream
any day' Keep mainstream top 40 alive!

John Trombley
Canton, N.Y.

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Biliboard or its management.
{ Letters should be submitted to the Letters Editor. Commentaries should be submitted to Commentary Editor Susan Nunziata, Billboard, 1515 Broadway, New York, N.Y. 10036.
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Her voice isn't the only thing that’s

jolden

rachelle terrell

Capitol Records congratulates Rachelle Ferrell on her GOLD self-titled debut altum

Look for FIrst Instrument

L/

Her First Jazz Album Out Now On Blue Note Records

rachelle ferrelt

|
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NEW YORK—In the midst of a flur-
ry of industry rumors concerning se-
nior-level executives at Sony Music,
Thomas D. Mottola, president/COO
of Sony Music Entertainment, exclu-
sively addressed the situation with
Billboard:

“The vicious rumors going around
about Don Ienner, chairman of the
Columbia Records Group, and
Richard Griffiths, president of Epic
Records, being dismissed from their
posts, are absolutely and categorical-
ly untrue,” says Mottola. “Further-
more, there is no truth in the rumor
that Sylvia Rhone is coming to Sony
Music. I don’t know how these ru-

Mottola Dismisses Rumors'
Of Sony Executive Changes

mors get started, but they are totally
disruptive to any organization.
“We're looking forward to our
biggest year in the history of Sony Mu-
sic, with releases coming this fall from

BILLBOARD EXCLUSIVE

Pearl Jam, Mariah Carey, Michael
Bolton, Alice In Chains, Rage Against
The Machine, Billy Joel, Cypress Hill,
Da Brat, Xscape, Celine Dion, Sade,
Silverchair, Oasis, and Des’ree. As you
can see, this is an impressive lineup
which I know will produce outstand-
ing results.”

BMG Sales Rise 21.7% In Fiscal '95
Music, Video Are 71% Of $5 Bil Total

@ BY DON JEFFREY

NEW YORK—BMG Entertainment,
operator of the worldwide music and
home video company, reports that
sales in the fiscal year ending June
30 rose 21.7% to $5.14 billion from
$4.22 billion the year before.

Music and home video account for
71% of the company’s total revenues,
or $3.65 billion. Arista Records was
BMG’s leading label, by far.

The company, whose parent is pri-

Power Rangers
Suffering Loss
Of Sales Might

B BY EILEEN FITZPATRICK

LOS ANGELES—Once considered
the hottest licensed property on the
video store shelf, “The Mighty Mor-
phin Power Rangers” apparently
aren’t so mighty anymore.

Over the past six months, distribu-
tor and supplier sources say Warn-
erVision Entertainment is selling
50% less “Power Ranger” product to
video retailers than PolyGram Video
did when it distributed the product
from 1993 to September 1994.

The latest videos, the “Mighty
Morphin Power Rangers: Forever
Friends” two-tape series, which is
targeted to girls, hit stores July 5
with retail orders of approximately
325,000 combined units, according to
distributor sources. Suggested retail
price on “Power Ranger” product is
$12.95.

In March, the WarnerVision-re-
leased “White Ranger” three-tape se-
ries sold about 1.2 million combined
units.

Since picking up the line, Warner-
Vision has distributed 10 titles with
orders of approximately 5 million
units, according to a distribution
source. Sales figures do not include
direct-mail accounts.

When first introduced to video in
1993, each new Power Ranger video
shipped about 750,000-1 million units.

“We haven’t experienced a returns
problem,” says Strawberries’ sell-
through buyer Joe Jaworski. “But
we've never boat-loaded the titles.”

Distributors say orders for the ti-

(Continued on page 124)

vately held, Germany-based Bertels-
mann AG, declines to release profits.
A spokesman says that earnings for
music and other businesses were “up
substantially.”

During the fiscal year, BMG’s
biggest albums were “Miracles” by
Kenny G (Arista), 3.8 million units
shipped in the U.S. during the fiscal
year; “CrazySexyCool” by TLC
(LaFace/Arista), 3.8 million; “The
Sign” by Ace Of Base (Arista), 2.5

(Continued on page 123)

Billboard Awards Move To New York

Joni Mitchell To Receive Century Award

NEW YORK—The Billboard Music
Awards show is coming to New York
for the first time. The sixth annual
awards presentation, which will be
telecast live Dec. 6 on Fox, will be
held at the Coliseum on Manhattan’s
West Side.

The Billboard Music Awards honor
the year’s No. 1 artists and songs as
determined by Billboard’s year-end
sales and airplay charts. Highlights of
the show will include live perfor-
mances by the year’s top-charting
stars.

Additionally, Billboard will present
its coveted Century Award to
singer/songwriter Joni Mitchell dur-
ing the telecast. The Century Award
is Billboard’s highest honor for cre-
ative achievement. Mitchell was cho-
sen by Billboard in recognition of the
uncommon excellence of her still-un-
folding body of work.

At a press conference held at the
Hard Rock Cafe here to announce the
event, New York Mayor Rudolph
Giuliani said the awards “will further
strengthen [the city’s] claim” to being
the world capital for music and other
cultural pursuits.

“After five years we felt it appro-
priate to bring the show to New
York, which is the headquarters of
the magazine, a vital music center,
and the media capital of the world,”
said Howard Lander, president and
publisher of the Billboard Musie
Group.

Kevin Wall will serve as executive

producers of the show for the first
time; Paul Flattery will produce the
telecast. Hosts and performers for
the awards will be announced in the
coming months.

Awards to be presented on the tele-
cast will include the following cate-
gories:

*Billboard album of the year.

*Billboard artist of the year.

*Hot 100 single.

* Country album.

* Country single.
*Country artist.

* Modern rock single.
*Modern rock artist.
* Album rock single.
* Album rock artist.
*R&B album.

*R&B single.

*R&B artist.
*Billboard new artist of the year.

New York Mayor Rudolph Giuliani, center, welcomed the Billboard Music Awards
to New York during a press briefing at the Hard Rock Cafe. Joining Giuliani, from
left, are Kevin Wall, the show's executive producer; Billboard editor in chief
Timothy White; Billboard Music Group president and publisher Howard Lander;
and Georgina Challis, senior VP of BPI Communications. (Photo: Chuck Pulin)

KLOS Cracks L.A. Top 10 In Spring Arbitrons

B BY PHYLLIS STARK

NEW YORK-—For the first time in
nearly two years, KLLOS Los Angeles is
among the market’s top 10 stations. In
the newly released spring Arbitrons,
the station took 10th place 12-plus,
thanks to 2 2.3-3.3 jump. This is its high-
est rank since the summer of 1993.

K108, along with fellow heritage al-
bum rock outlet KISW Seattle, made
headlines during the winter when its
PDs announced in a letter to the indus-
try that they wanted to be considered
modern rock outlets (Vox Jox, Bill-
board, April 29).

While KI.OS continues to play such
artists as Neil Young, its playlist is now
heavy on modern rock, a factor that cer-

tainly contributed to its recent success.
Last week’s playlist was full of acts in-
cluding Better Than Ezra, Live, Green
Day, Filter, Hum, Bush, Sponge, and
Hole.

Meanwhile, Los Angeles’ Spanish
outlets had an unexpectedly bad spring.
KLVE, which was No. 1 in the Winter
book, moved to No. 2 this time, with a
5.4-4.7 dip. Rival KLAX, which domi-
nated the market from the fall of 1992
through the fall of 1994, was down to
No. 9 this time, with a 4.5-3.4 loss.

Leading the market this time is top
40/rhythm KPWR (Power 106), which
rose 5.0-5.2 from the winter. Top 40
KIIS took third place with a 4.2-4.5 im-
provement. Modern rock KROQ re-
mained stable at 44.

Rounding out the top 10 were adult
contemporary KOST (4.1-4.3), R&B
KKBT (4.0-4.2), news/talk KFI (3.4-
3.9), and oldies KRTH (3.2-3.8).

Elsewhere in Los Angeles, country
KZLA returned to its fall ‘94 2.3 share
after climbing to a 2.8 share in the win-

(KLOS 95.5)

®

ter. Triple-A KSCA took a disappoint-
ing 1.3-1.0 dip, making it the No. 30 sta-
tion in the market’s 12-plus rankings.
In New York, the two Emmis Broad-
casting stations remained in first and

Time Warner Units Pair Up On Twin Promotion

5 Olsen Videos Have Simultaneous Dual-Supplier Releases

B BY SETH GOLDSTEIN

NEW YORK—WarnerVision and
Warner Home Video are trying to
make an omelette of broken eggs. So
far, retailers appear to be answering
the breakfast call.

The two Time Warner units inad-
vertently scheduled near-simultane-
ous releases of five cassettes starring
the Olsen twins that might have com-
peted against each other for retail at-
tention. This kind of overkill could
have hurt less popular performers.

But previous tapes with Mary-Kate
and Ashley Olsen are selling well, and
strong demand is easing acceptance
of the joint marketing plan. “They’ve
been good to us in the past, and we ex-
pect that to continue,” says Best

2,

MARY-KATE & ASHLEY

Buy’s Joe Pagano, who says the chain
will maintain its support.

Best Buy, he adds, is placing a
Warner Home Video floor display in
larger stores, and the display will also
carry WarnerVision product. It’s one
result of the cooperative effort.

“They’re good titles,” says the buy-
er for another key retailer. Although
the timing “could have been better,”
he thinks the combined release cre-

¢

ates an “extensive catalog” that
achieves significant in-store expo-
sure—and the prospect of selling
more than one cassette to a customer.

The question is how long before the
exposure fades. Pagano figures that
the twins are two years along the
“three-year product curve” that has
determined the lifespan of most kid-
vid hits, including the current
“Mighty Morphin Power Rangers.”
“The market can absorb five or six ti-
tles at a time when it’s hot. You might
as well get it while it’s there.”

Time Warner took all media control
of the twins, formerly of the hit televi-
sion series “Full House,” when Warn-
erVision wrested distribution of the
direct-to-video “Adventures Of

(Continued on page 124)

second place. R&B WRKS was off 7.4-
6.7 but continued to be the market
leader. Top 40/rhythm WQHT (Hot 97),
meanwhile, rose 5.4-6.1. Spanish WSKQ
continued its upward momentum with a
4.4-5.0 gain.

Oldies WCBS-FM (4.6-4.6) and mod-
ern rock-leaning top 40 WHTZ (4.4-4.6)
tied for fourth place in New York. They
were followed by AC WLTW (4.1-4.1),
N/T WABC (4.1-4.0), N/T WINS (4.0-
3.7), top 40/adult WPLJ (3.5-3.6), and
classic rock WXRK (3.2-3.3).

In other New York highlights, AC
WPAT-FM benefited from its new,
more contemporary approach with a
1.9-2.4 gain. WNEW, which flipped
from album rock to a “rock alternative”
approach a month after the ratings
quarter ended (Billboard, July 22), was
up 2.1-2.3. Also, jazz/AC WQCD
(CD101.9) was off 3.3-3.0, R&B WBLS
rose 2.7-2.9, AC WMXV (Mix 105)
nudged down 2.7-2.6, and country
WYNY dipped 2.7-2.2.

In Chicago, R&B WGCI-FM re-
claimed the No. 1 slot from N/T WGN,
despite WGCI's 6.4-6.0 downturn.
WGN dipped 7.1-5.8. Country WUSN
rose 4.3-4.7, and N/T WMAQ took the
No. 4 slot with a 3.6-4.0 gain.

In a three-way tie for fifth place were
top 40/rhythm WBBM-FM (4.0-3.9),
AC WLIT (4.1-3.9), and R&B/adult
WVAZ (3.9-3.9).

Chicago’s ratings also brought a
three-way tie for eighth place among
N/T WBBM-AM (3.4-3.8), oldies
WJIMK (3.4-3.8), and modern rock
WKQX (3.7-3.8).

Elsewhere in Chicago, jazz/AC
WNUA was up 3.2-3.5, and album
rock WRCX rose 3.0-3.1, tying with
triple-A WXRT (2.8-3.1). Also, R&B
WEJM-FM was back up to its fall

(Continued on page 116)
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MTV, Radio Wake To Rusted Root

Mercury Act Rewarded For Nonstop Touring

B BY CARRIE BORZILLO

LOS ANGELES—Mercury act Rust-
ed Root has proven, once again, that a
new band can attain commereial suc-
cess primarily through constant tour-
ing without the aid of radio or video

support.
“When I Woke,” the Mercury debut
by the six-member Pittsburgh group,
has garnered top

T 40 support and de-

'/ HEAT cent MTV rota-

ti ly in th

(SEGRS )
|MPhCT

Nonetheless, the
album has sold
more than 204,000
units, according to SoundScan. This
week, the album is No. 92 with a bullet
on The Billboard 200 nearly a year after
its release.

Rusted Root, whose hypnotic and pri-
mal percussive rhythms and ethereal
voices often induce live audiences to
trancelike states, is following in the foot-
steps of RCA’s Dave Matthews Band
and Atlantic’s Hootie & the Blowfish.

Those two bands spent months on the
road before attaining their platinum
records, with radio and video getting on
board only after sales began to pick up.

Michael Names
Sony Executive
As His Manager

B BY ADAM WHITE

LONDON—George Michael has
appointed a manager to direct his
career in the world outside North
America.

Here’s the twist: The singer’s l
choice is a British executive, Andy
Stephens, who has worked for
Sony Music (and CBS Records)
for the past 15 years. A senior
Sony source says, “It’s not all part
of the settlement!”

Nevertheless, the appointment
is ironic. Last week, Michael and
Sony agreed to end their bitter
contractual dispute, allowing the
artist to sign with DreamWorks
SKG for North America and Vir-
gin Records for the rest of the
world (Billboard, July 22).

Under the settlement terms,
Sony retains rights to Michael’s
catalog and will release in 1997 a
greatest-hits set (including tracks
from his first album for Dream-
Works and Virgin) with the
singer’s approval.

In another coincidence, Sony
Music U.K. recently recruited a
longtime Michael associate to
head its communications depart-
ment. Gary Farrow, a media con-
sultant for the singer for 10 years,
joined the company last month.

(Continued on page 119)
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Rusted Root shows off its Billboard Heatseekers Impact T-shirts. The members of
the band, from left, are John Buynak, Liz Berlin, Patrick Norman, Jim Donovan,

Jim Dispirito, and Michael Glabicki.

Mercury hopes the same will happen
with Rusted Root.

“We think this is the next one up,”
says Metropolitan Entertainment’s
Rob Kos, who manages the band with
assistance from Bridget Nolan. “It will
be gold no matter what, just based on
what the band and label has done so far.
[Top 40] and MTV will determine how
much further it will go after that.”

“When I Woke,” which was released
Aug. 23, 1994, spent 31 weeks on the
Heatseekers chart, including one week
at No. 1. It broke into the top half of The
Billboard 200 at No. 100 last week, mak-

ing the act a Heatseekers Impact Artist.

This week, the album, which was pro-
duced by Bill Bottrell (Sheryl Crow),
experienced an 11% gain in sales with
11,500 units sold, acecording to Sound-
Scan.

The male/female, multiracial band
has spent the past 14 months, with
the exception of three weeks, touring
with the likes of the Dave Matthews
Band, the Spin Doctors, Sheryl
Crow, Page & Plant, the H.O.R.D.E.
tour, the Allman Brothers Band,
Toad The Wet Sprocket, and the

(Continued on page 15)
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B BY PAUL VERNA

NEW YORK—Every time Marlee
MacLeod moves, good things hap-
pen to her. When she migrated from
Tuscaloosa, Ala., to Athens, Ga., she
hooked up with local rockers the
Dashboard Saviors and eventually
landed a deal at their label, Medium
Cool-Twin/Tone.

Now that the singer/songwriter
has relocated from Athens to Min-
neapolis, she hopes good fortune
will come to bear on her sophomore
album, “Favorite Ball And Chain,”
due Oct. 10 on the Minneapolis in-
die.

The timing couldn’t be better for
MacLeod. The Fort Payne, Ala., na-
tive failed to excite more than a
handful of eritics and a few thou-
sand fans with her debut album,
“Drive Too Fast,” but one listen to
her new effort suggests that the
artist is primed for large-scale at-
tention.

The sharpened focus of “Favorite
Ball And Chain” reflects MacLeod’s
increased involvement in the
record, vis-a-vis her debut.

Marlee MacLeod Forges
Her Own Twin/Tone ‘Chain’

“I had a great deal of control over
it,” says MacLeod of the project,
which she co-produced with long-
time cohort John Strawberry Fields
(who also plays guitar on it).

“Production was something [ felt
I could do well,”
she adds. “I felt
like my music
would be better
represented that
way.”

MacLeod says
she felt her first
album, produced
by Twin/Tone
president Peter
Jesperson, suffered from a lack of
focus.

Jesperson agrees. “I produced
the first record and I like it a lot, but
this one is a much better record,” he
says. “She had a much clearer vi-
sion, and she took the bull by the
horns. Her ideas are more realized.”

On “Favorite Ball And Chain,”
MacLeod is backed by bassist John
Crist and drummer Rob Veal, who
are the Dashboard Saviors’ rhythm

(Continued on page 123)
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Virgin’s Dreadzone: Architects Of ‘That Kind Of Music’

B BY DOMINIC PRIDE

LONDON—Have you ever heard the
Stadium Dub?

If the British threesome Dreadzone
comes your way, there’s every chance
you will. With its mix of dub reggae,
folky ditties, and samples plundered
from films present and past, Virgin’s
Dreadzone is gaining acclaim both for its

live performances
and its new album,
. “Second Light.”

* Like many of to-
lf day’s British acts,
Dreadzone proved
that it could span
the gap between
rock and dance by playing both the
New Musical Express rock stage and
the dance tent at the Glastonbury Fes-
tival. Other acts, such as the Prodigy,
Orbital, the Orb, Stereo MCs, and
Tricky, are equally capable of attract-
ing traditional rock and dance audi-

ences without alienating either.

“Second Light,” Dreadzone’s second al-
bum, conveys little of the energy of the
group’s live shows, but it is a gentle col-
lage of dub, electronics, samples, and
quirky melodies from a myriad of sources.

If the reliance on film and TV samples
is familiar, that’s because two of the
members, bassist Leo Williams and
drummer Greg Roberts, were members
of Big Audio Dynamite, and in the '80s,
along with Don Letts and Mick Jones,
they pioneered the technique of weaving
samples in and out of music, using the
textures as another musical instrument.

Williams and Roberts are joined by
Tim Brand, who is the band’s keyboard
player and technology man. “Leo and I

are the architects and builders,” says
Brand.

Adds Roberts, “I'm the one who
[goes] through all the films and the one
who forms the blueprint for what we do.”

In addition to leaning heavily on dub
reggae and poetry, “Second Light” has
a uniquely British quality to it, a factor
that Roberts says he consciously tried
to achieve. “When we were making the
track ‘Little Britain,’ [ was driving
along and hearing a classical station
and a jungle station right next to it. It
makes you realize just how diverse the
cultures are here.”

Adds Brand, “We like old music as
well as new music. Our music is really a
result of what we’re surrounded by,
with London being so much more cos-

DREADZONE

mopolitan than other cities.”

Roberts agrees, saying, “Right now
being British can mean almost any-
thing. There’s such a wealth of cultures.
What we do is a celebration of all that.
[On ‘Second Light'] we were trying to
get near to the feeling of a soundtrack
of Utopia—that British sound of the
postwar, Festival of Britain era. We're

remembering parts of the past but not
hanging on to the past glories, as some
politicians want to. There’s a body and
a quality to English life that the likes of
Michael Powell tried to develop in his
films.”

While the album defies deserip-
tion—too much beat to be ambient and
too laid-back to be dance—it is defi-
nitely “listening music.” It is in the vein
of many contemporary acts whose out-
look has the boundary-breaking
elements that dance music permits,
without the monotony of four-on-the-
floor beats. It is a music that Brand
calls “that kind of music.” Says Brand,
“We played a concert in Brussels,
and there were 10,000 people in

(Continued on page 125)

MTV Expands Its Online Programming
4 Prime-Time Shows, New Web Site To Launch

B BY BRETT ATWOOD

LOS ANGELES—MTV is expanding
its presence in cyberspace. The music-
video channel is adding four prime-time
interactive pro-
grams to its year-
old MTV Online site
on America Online.
MTV is also en-
hancing its pres-
ence on the Inter-
net’s World Wide Web, with new
content aimed at a global audience.
“MTYV Prime Time Online,” which
was launched July 17 on America On-
line, is the network’s first stab at regu-

MUSHC TELEVESHON™

larly scheduled interactive program-
ming. Computer users who tune into the
four MTVO offerings can participate in
real-time text conversations with the
program hosts.

Leading off the lineup is “Butt Heads
With Kennedy,” which is cybercast
Mondays at 8 p.m. EST. The online talk
show is hosted by boisterous MTV VJ
Kennedy and will feature a different
topic each week. Guests will post their
opinions on various subjects while the
online audience contributes questions
and comments.

“Singled Out Online,” which is cyber-
cast Tuesdays at 8 p.m. EST, is based on
MTV’s dating game, “Singled Out.”

Matched couples will win a virtual date
in a private “chat room” under the su-
pervision of an MTV staff member.

“Go To The Matt,” which is cybercast
Wednesdays at 8 p.m. EST, pits MTV
manager of music programming Matt
Pinfield against users in a battle of mu-
sic-trivia wits. Winners will earn MTVO
merchandise and music.

Finally, “The Love Doe,” which is cyber-
cast Thursdays at 11 p.m. EST, is MTVO’s
relationship advice show. The hourlong
program, which is hosted by Dr. Gilda Car-
le, invites lovelorn users to ask questions to
Carle and a musical guest.

Although the America Online site

(Continued on page 16)
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Brian Wilson’s Mom Gets 0K
For Suit Vs. Son’s Publisher

B BY GIL GRIFFIN

ALBUQUERQUE, N.M.—Brian Wil-
son’s mother has gotten the green light
from a federal judge here to sue
HarperCollins Publishing for libel.
Audree Wilson claims that her son’s
1991 autobiography, “Wouldn’t It Be
Nice—My Own Story” (named after
the Beach Boys’ 1966 hit), unfairly
characterized her as an alcoholic and an
unfit mother. The book, co-written with
freelancer Todd Gold, in a deal by
which Wilson’s former psychotherapist
and onetime business partner Dr. Eu-
gene Landy admittedly shared in the
copyright, has been controversial from
the start (The White Paper, Billboard,

Retailer Takes
Lyrics Monitoring
Into Own Hands

B BY CHRIS MORRIS

LOS ANGELES—In the midst of
the ongoing national debate about
the potentially harmful effects of
rock and rap lyrics on minors, one
small Southern California retail
chain is continuing a stringent no-
sale policy on certain controversial
titles.

Moby Disc Records, a seven-store
web based in Reseda, Calif., main-
tains a list of more than 30 artists
and titles forbidden for sale at its
stores; the policy covers the sale of
both new and used product.

-The chain’s policy, as stated in an
internal memo to store personnel
that was obtained by Billboard, also
bars the purchase by minors of any
material labeled with a parental ad-
visory or explicit lyrics sticker.

The breadth of Moby Disc’s policy
was revealed in a July 14 story inthe

(Continued on page 16)

Oct. 5, 1991). Close observers have
charged undue influence by Landy, and
numerous press accounts in such publi-
cations as The Washington Post, Gold-
mine, and The San Francisco Chronicle
have cited charges by band member
Mike Love and various veteran Beach
Boys writers that the book’s use of pre-
viously published material raises ques-
tions of plagiarism and misrepresenta-
tion. (An earlier defamation suit by
Love against the book was settled with

an undisclosed payment to him.)
Brian’s brother Carl, a fellow mem-
ber of the Beach Boys, is also a plaintiff
in the current suit and is seeking dam-
ages, claiming the book makes defama-
(Continued on page 32)

That’s “Sir” To You. EMI Records U K. staffers congratulate Cliff Richard for being
named a knight on Queen Elizabeth’s Birthday Honours List. Unlike knight Bob
Geldof, who is a citizen of the Republic of Ireland, Richard is a citizen of England

and is therefore entitled to call himself “Sir.”

The only artist to have U.K. hits in five

decades, Richard chooses to be known by his professional name rather than the
one he was born with and so will be Sir Cliff Richard rather than Sir Harry Webb.

Rykodisc Is First Label To Release CD Plus

Multimedia Track On Sugar’s ‘Beszdes’A ‘Pure Bonus’

H BY MARILYN A. GILLEN

LOS ANGELES—Rykodisc will be-
come the first label to ship an official
“CD Plus” dise to market with the re-
lease of Sugar’s “Besides” on Tuesday
(25).

But the label is not exactly shouting
that fact from the rooftops. Nowhere
on the packaging for the album will
there be any mention of the multimedia
element included along with the stan-
dard dise’s worth of musical fare. The
information will be spread instead by
word-of-mouth and via the Internet,
according to Lars Murray, director of
special projects for Salem, Mass.-
based Rykodisec.

Citing potential problems many
users may experience in attempting to
view the multimedia element of the al-
bum via their computers, Murray says,
“We don’t want to promise something
that we can’t necessarily deliver. Es-
sentially, it’s just a pure bonus for
those who have the proper [computer]
hardware and drivers to access it, and
it’s not penalizing at all those who
don’t.”

“Besides,” a 70-plus-minute, 17-song

BILLBOARD MUSIC GROUP. Airplay
Monitor names Art Phillips account
manager in Los Angeles and Andrea
Thompson account manager in New
York. They were, respectively, VP of
rock promotion for Hollywood
Records and promotion coordinator
for WLUP Chicago.

RECORD COMPANIES. Gerhard Blum
is promoted to VP of distribution for
Sony Music Entertainment Europe in
London. He was VP of distribution
planning.

Linda Rein is appointed VP of legal
and business affairs for BMG Classics
in New York. She was an attorney at
Grubman Indursky Schindler & Gold-
stein.

Reprise Records in Los Angeles
names Bill Bentley VP/director of
media relations and Yvonne Garrett
senior director of media relations.
They were, respectively, VP/director
of publicity for Warner Bros. and VP

PHILLIPS THOMPSON
of Susan Blond Inc.

The Elektra Entertainment Group
in New York names Dana Brandwein
senior director of marketing and
Michelle Gutenstein national direc-
tor of publicity. They were, respective-
ly, director of marketing for the Elek-
tra Entertainment Group and
associate director of media relations
for American Recordings.

Gary Spivack is appointed senior
national director of promotion for
TAG Recordings in Los Angeles. He
was national director of alternative
promotion at MCA Records.

SUGAR

collection of Sugar B-sides and rarities,
including live and studio tracks, carries
a list price of $15.98. The first 25,000
copies of the album will be packed with
a separate bonus CD containing a com-
plete Sugar concert recorded during a
tour stop on the band’s “File Under:
Easy Listening” road show.

The other “bonus” isn’t as obvious:
all copies of the “Besides” album con-
tain a full-length QuickTime video ver-
sion of the band’s music video for “Gee
Angel,” Murray says. The track was a
single off the “File Under: Easy Lis-
tening” album.

The “hidden multimedia track” ele-
ment, while novel, isn’t entirely new:
Monster Magnet quietly slipped a
short, original videoclip onto their lat-

UTI VE

BLUM REIN

Valerie Marcus is appointed se-
nior director of business affairs for
Zomba Recording Corp. in New
York. She was director of business af-
fairs at Tommy Boy.

Renee Pfefer is promoted to direc-
tor of tour media for Columbia
Records in New York. She was asso-
ciate director of tour publicity.

Torrie Dorrell is promoted to se-
nior director of Kid Rhino in Los An-
geles. She was director.

Stacy Scott LaCroix is appointed
national director of urban promotions
for Tommy Boy Music in New York.

TURNTABLE

est A&M Records album, “Dopes To
Infinity,” which was released in
February. The videoclip can be ac-
cessed with a multimedia PC (but not
Macs).

What is new with “Besides” is the
method Rykodisc used to integrate the
multimedia track onto the album: the
Blue Book.

The Blue Book, published June 8 by
Philips and developed by a consortium
that includes Philips, Sony, Microsoft,
Apple, and the Recording Industry
Assn. of America, refers to a specific
method of combining Red Book audio
and data tracks on a CD. The resulting
dises are playable as standard albums
on audio CD decks but yield a variety
of multimedia enhancements when
played back in a computer’s CD-ROM
drive. The book is based on a “stamped
multisession” approach to combining
data; this refers to the fact that the el-
ements are laid down in two separate
sessions.

Discs produced using the stamped
multisession approach are generally
referred to as “CD Plus” albums, dis-
tinguishing them from multimedia al-

(Continued on page 95)

Dogg Pound Could
Renew Pressure
On Time Warner

B BY J.R. REYNOLDS

LOS ANGELES—As Death Row/In-
terscope rap act Tha Dogg Pound puts
the finishing touches onits debut album,
“Dogg Food,” Interscope Records’ rela-
tionship with the Warner Music Group
hangs in the balance.

“Dogg Food,” which is expected to be
released in August, is a source of major
concern for Time Warner, which came
under attack in May for releasing
“gangsta rap” albums with explicit
lyrics. Those who have publiely at-
tacked Time Warner include U.S. Sen-
ate majority leader and presidential
candidate Bob Dole and National Politi-
cal Congress of Black Women chair C.
DeLores Tucker.

The political assault has compelled
some Time Warner stockholders to sug-
gest that the media corporation sell its
50% interest in Interscope.

However, Interscope remains a label
powerhouse, and its continuing strong
performance may make it worthwhile
for Time Warner to weather the politi-
cal storm. From Jan. 21-July 1, Inter-
scope accounted for 60.4% of the At-
lantic Group’s overall distributed label
share. The label also has the largest
share of albums on The Billboard 200,
with 20 albums, representing a 7.4%
chart share.

Although Time Warner executives
reportedly requested the album release
be delayed, at press time, no plans have
been made to push back the release of
“Dogg Food.”

The album will bear the industry’s
standard parental-advisory sticker.

A Time Warner representative says,
“We haven’t heard the album yet, but
the issue of explicit lyrics continues to
be something that we're looking at.”

Interscope had no comment on the
impending “Dogg Food” release. How-
ever, sources at Death Row say the al-
bum is slated for release “in mid- or by
the end of August.”

Tha Dogg Pound’s Ricardo “Kurupt”
Brown says the significance of the al-

(Continued on page 119)

BENTLEY BRANDWEIN
She was national director of promo-
tions, Southern market, for Warner
Bros.

Allen L. Johnston is named na-
tional director of urban sales for K-tel
International (USA) in Hialeah, Fla.
He was CEO of the Music Specialist,
a consulting firm.

David Weiner is promoted to di-
rector of distributed labels for Priori-
ty Records in Los Angeles. He was
West Coast regional sales manager.

Jodi Petlin is promoted to director
of national publicity for the Verve
Group of labels in New York. She was

SPIVACK MARCUS
national publicity manager for Verve.

Rick Meuser is appointed director
of business affairs for Roadrunner
Records in New York. He was direc-
tor of copyright administration for
PolyGram.

PUBLISHING. Brian Jackson is pro-
moted to creative director/A&R East
Coast for EMI Music Publishing in
New York. He was creative manager.
Sharona Sabbag is named creative
director for EMI-Virgin Music Pub-
lishing in Los Angeles. She was pro-
fessional manager at Virgin Music.
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Lauderdale Does His ‘Second’ Set
Atlantic Album More ‘Roots’ Than Country

l BY DAVID SPRAGUE

Jim Lauderdale’s songs have be-
come valuable currency in Nash-
ville, but the L.A. western beat vet-
eran has yet to approach that
success in his own recording career.
Still, Lauderdale insists he doesn’t
feel make-or-break pressure on his
second Atlantic album, “Every Sec-
ond Counts,” due for release Sept. 5.

“As day jobs go, [songwriting]
isn't so bad,” says Lauderdale.
“Realistically, all an artist can hope
for is to get a chance to release a rec-
ord and have support behind him.
The rest is really gravy.”

“Every Second Counts,” like last
year’s “Pretty Close To The Truth,”
bears traces of blues, soul, and
moody Chris Isaak-style pop, but lit-
tle in the way of the country stylings
Lauderdale’s noted for as a com-
poser.

Although he admits he sees him-
self recording in a more country
vein “sometime down the road,”
Lauderdale’s pleased with the
spare, muted tones of “Every Sec-
ond Counts,” which was produced,
like its predecessor, by fellow L.A.

country-rocker Dusty Wakeman.
Currently, the singer/guitarist says
he’s most comfortable characteriz-
ing what he performs as “American
roots music.”

That’s a label
which Atlantie
will be looking to
exploit to an audi-
ence that began to
build slowly with
last year’s “Pretty
Close To The
Truth.” “Jim has
a lot of fans at re-
tail, particularly in smaller shops
and midlevel chains where adult rec-
ords do well,” says Michael
Krumper, Atlantic director of prod-
uct development.

While the label has yet to choose
an emphasis cut off “Every Second
Counts” (Krumper says “Charmed”
and “Always On The Outside” are
the top contenders), there are firm
plans to issue a nonalbum track as
part of a split single with the Bottle
Rockets, who are on Atlantic im-
print TAG Records. That single, due
out later this summer, will be re-
leased through the Brooklyn-based

LAUDERDALE

Alligator’s Luther Allison
Has A Mean ‘Blue Streak’

H BY JIM BESSMAN

NEW YORK-—Luther Allison’s
story is all too familiar: Phenomenal
blues player, underappreciated at
home, moves to Paris to further his
career. But this is not quite the end
of the story.

With the Sept. 5 release of “Blue
Streak,” his follow-up to last year’s
Alligator Records debut, “Soul
Fixin’ Man,” the still Paris-based
blues guitarist solidifies his domes-
tic career. Now booked by the blues/
roots-oriented Rosebud Agency,
Allison is currently touring the sum-
mer festival circuit, with appear-
ances at Frog Island Festival in Ann
Arbor, Mich., Portland, Ore.'s Wa-
terfront Festival, Milwaukee’s Sum-
merfest, Minneapolis’ Taste of Min-
nesota, Cincinnati’s Queen City
Blues Festival, the Kansas City
(Mo.) Blues Festival, and the Mon-
treal Jazz Festival.

LUTHER ALLISON

Following the release of “Blue
Streak,” Allison is set to return to
the U.S. to support the album with
a slew of dates that start at the
House of Blues in Los Angeles on
Sept. 22.

“He stole the entire Chicago
Blues Festival in June,” reports Alli-
gator president Bruce Iglauer, “and
he just did the same thing two
weeks ago at the Mississippi Valley
Blues Festival in Moline, Ill. But
he’s always been an absolutely sen-
sational live artist, and that’s his
best selling point.”

Allison is “slashing and burning,”
says Iglauer. “He’s in incredible
shape—hasn’t had a drink in seven
years—and though he’s 56, and the
image of a 56-year-old musician is
that he should be mature, in fact
Luther’s just like he was in the '60s
and ’70s: He comes to the blues at a
complete rock’n’roll energy level.
It’s like watching a teenager.”

Indeed, in his prime, Allison had
quite a rock following, with reported
interest at the time from Rolling
Stones Records. “He was the blues
guy who spoke to Hendrix fans and
was compared to Hendrix a lot,”
says Iglauer, who back then was a
student at Lawrence University in
Appleton, Wis. In 1969, Iglauer
booked Allison at the college, and
the gig was so successful that it led
to a job at Delmark Records, the
Chicago blues label where Allison
made his first recordings.

“Now it’s come around full circle,”
says Iglauer, who's readying major
support for “Blue Streak” and Alli-
son’s album tour schedule, which
will extend through October. “We'll

(Continued on page 36)

Diesel Only label.

“Besides offering another entree
into retail, that will allow us to get
heavy promotion through juke-
boxes, where Diesel Only is very
strong,” says Krumper.

Atlantic also plans to redouble its
efforts at triple-A and Americana
formats. “We did nicely with Jim at
public and noncommercial radio,”
says product manager Joanne Ma-
lino. “He’ll do interviews and live
performances at those outlets while
on tour, and do things like [National
Public Radio program] “Mountain
Stage,” all of which were supportive

(Continued on page 37)

Fence Sitters. Members of Mammoth/Atlantic Records group Dillon Fence relax
after opening for Hootie & the Blowfish at Jones Beach Theater in Wantagh, N.Y.
Shown, from left, are Dillon Fence's Andy Ware and Greg Humphrey, Mammoth
Records president Jay Faires, band members Scott Carle and Jim Smith, and
High Noon Management’'s Gary Hobbib.

AND MANY HAPPY RETURNS: A concert celebrat-
ing Ravi Shankar’s 75th birthday was held July 15 at
London’s Barbican Centre (The White Paper, Billboard,
March 18). The sitar master received an extended stand-
ing ovation from the sold-out crowd, which included
George Harrison; his wife, Olivia; and their son, Dhani.
Shankar’s concert also featured the European debut of
his teenage daughter, sitarist Anoushka Shankar, who
traded riffs with her father in a stunning improvisational
portion of the program. Also joining the elder Shankar
on stage were Partho Sarathy on

Friends Celebrate Shankar’s 75th Birthday;
Mike Bone Becomes GM Of L.R.S. Records

XTC, ETC.: XTC will get the tribute treatment in an
album coming out in October on Thirsty Ear. Among the
acts singing the praises of Andy Partridge and the rest
of the band are Crash Test Dummies, the Rembrandts,
They Might Be Giants, Joe Jackson, and Freedy John-
ston, as well as XTC’s alter ego, Dukes Of The Strato-
sphere.

THIS AND THAT: A&M will reissue the nine-title
Squeeze catalog Aug. 22; Polydor will put out the Abba
catalog on Aug. 22 and Sept. 12.

sarod and Sukhvinder Singh and
Bikram Ghosh on tabla.
Discussions are underway with
Angel Records to release both a
new album and a retrospective
boxed set of Shankar’s work later
this year or in early 1996; the set
would include long-unavailable

The split release dates cover eight
Abba albums. Both acts’ works
have been digitally remastered . ..
New York’s Lincoln Center will
celebrate its 25th anniversary with
an outdoor festival Aug. 1-27. The
festivities will include music,
dance, and theater. Among the

highlights from Shankar’s exten-
sive recordings for Harrison’s
Dark Horse label, as well as
Shankar’s historic collaborations
with Sir Yehudi Menuhin, Jean-Pierre Rampal,
Philip Glass, Andre Previn, and Zubin Mehta, among
others, plus previously unreleased sessions dating back
to the '40s.

“Ravi: The Autobiography Of Ravi Shankar,” edited
and introduced by Harrison, will be published in
England later this year by Genesis Publications. A 2,500-
copy limited edition of the book signed by Shankar will
be available.

CH-CH-CHANGES: Mike Bone, former head of sales
and marketing at American Recordings, has joined
I.R.S. Records as GM, replacing Barbara Bolan, who
has moved to Virgin Records as head of marketing . ..
Rich Kudolla, senior VP of sales, is exiting Columbia
Records. He may remain within the Sony organization.
Also at Columbia, Shelley Selover is leaving her position
as West Coast VP of media to open up her own shop . . .
Susan Lietz, former senior director of corporate com-
munications for EMI Records Group North America,
has accepted a new corporate communications post at
BMG. She starts Aug. 7.

THE SOUNDS OF SILENCE: With the just-announced
cancellation of cable channel f/X’s nightly music program,
“Sound /X,” and last month’s cancellation of “The Jon
Stewart Show,” labels are erying over the lack of national
television outlets for baby bands. Both programs went out
of their way to promote up-and-coming acts as well as per-
formers, who, to put it politely, saw their popularity peak
some time ago. With no replacements in sight, dare we sug-
gest that radio stations step up to the plate and broaden
their playlists.

by Melinda Newman

events will be Rounder Records
Weekend, a salute to the folk/blue-
grass/blues label that is also cele-
brating its 25th birthday, and the
Roots of American Music festival, which will feature
Kris Kristofferson and Ricky Skaggs . .. Get ready for
the attack of the killer actors turned musicians. Johnny
Depp’s band, P, which includes Butthole Surfers’
Gibby Haynes, will release its Capitol debut on Aug. 31.
Not to be missed is the band’s somnambulistic reading
of “Dancing Queen.” Keanu Reeves’ outfit, Dogstar, is
in the midst of a national club tour.

ON THE ROAD: Primus opened its U.S. tour July 17
in Salt Lake City. The outing goes through August ...
Bad Brains are back on the road as headliners until the
end of summer . . . Foetus is coming to a club near you.
The Columbia act helmed by Jim Thirlwell is out
through August ... Mike Watt has started the second
leg of his “ball-hog or tugboat” tour. Backing him are fel-
low L.A. musicians, such as Nels Cline, Michael
Preussner, and Vince Meghrouni . . . Dave Koz, whose
last album, “Lucky Man,” has been certified gold, is on
the road until September ... Truly is on an East Coast
tour in support of its Capitol full-length debut, “Fast
Stories . . . From Kid Coma” . . . Sincola is on a club tour
throughout the Northeast and Midwest. Among the
bands for which the act is opening are Supergrass, Love
Battery, and Green Apple Quick Step ... Sponge,
whose Work/Columbia debut is climbing the charts, is on
the road throughout the summer, opening for such acts
as Ned’s Atomic Dustbin, Letters To Cleo, Our Lady
Peace, and Fig Dish ... Rusty has landed the opening
slot on the Collective Soul club tour ... Following a
stint as warm-up for R.E.M. in Europe, Radiohead will
act as opener for Soul Asylum in the U.S. starting in
October.

BILLBOARD JULY 29, 1995

wwWwW americanradiohistorv com

11



www.americanradiohistory.com

0OCOO000O

95.7% of
readers
worldwide
find Billboard
prtremely

important
for worls.

Billboard trade
ads & editorial
are the primary
spurces retailers

use to find new

releases.

®

CLASSICAL
AD CLOSE: 8/15

ISSUE DATE: 9/9

In a concerted effort
to boost its global
appedal, the classical
market is constantly
growing, changing
and evolving.
Billboard's September
9th issue takes an in-
depth look at this
opulent art form’s
marketing strategies,
retail trends, global
impact and new
releases.

Contact
Pat Jennings
212-536-5136
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IRELAND
AD CLOSE: 8/15

ISSUE DATE: 9/9

With the success of
acts like U2, the
Chieftans, Enya and
the Cranberries,
Ireland’s musical vision
is ever-present.
Billboard guides you
through it's chart -top-
ping musical terrain in
our September 9 issue
by highlighting its
music, superstars, new
acts, record retailing
activity and recent
musical trends.

Contact
Robin Friedman
171-323-6686

TOMMY LIPUMA
AD CLOSE: 8/22

ISSUE DATE: 9/16

Billboard’s September
16th issue honors
Tommy LiPuma’s con-
t-ibutions over the last
25 years to the music
industry. Our spotlight
celebrates his career
path - froam promo-
ton man to A&R
rep/producer to label
founder/=xecutive.
This issue also features
coverage on
LiPuma'’s hits and
GRP’s reactivation of
Elue Thurnb, his
“50s/°70s imprint.
Contact

Fat Jennings
212-536-5136

Reach Billboard's c00.000 readers worldwide.
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NETHERLANDS

AD CLOSE: 8/29
ISSUE DATE: 9/23

With the appeal of its
vibrant dance music,
the Netherlands is
making great strides
in the world music
market. Our annual
review of its music
includes a compre-
hensive state-of-the
art market address
that looks at the
artists, retail, music
video market, and
efforts at boosting the
Netherlands domes-
tic repertoire.

Contact
Christine Chinetti
171-323-6686

LONDON

FRANCE
331-4549-2933 - PH

DOVE AUDIO
AD CLOSE: 8/29

ISSUE DATE: 9/23

Billboard’s September
23 spotlight cele-
brates a decade of
Dove Audio’s accom-
plishments. This issue
features an inside
look at this audio-
ook pioneer’s
beginnings, current
projects (including its
most recent book
and movie acquisi-
tions), and future
goals.

Contact
Lezle Stein
213-525-2329

213-661-8884 - PH
213-661-8885 - FAX
AKI KANEKO
81-44-433-4067 PH/FAX
TOKURO AKIYAMA
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This ultimate reference
guide lists arfists, agents,
personal managers, charter
services and more! Reach
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ers around the world.

POWER BOOK
AD CLOSE: 8/16
PUB. DATE: 10/4

The most comprehensive
guide to radio and record
promotions. Listings include
radio stations (country, r&b,
rock, top 40), record compa-
ny promotion personnel, radio
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of music radio and promotion
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The 1995 Musicians
Guide to Touring
and Promotion

FEATURES:

o Major & Indie label A&R directory

College & Commercial radio

Local directories for over 160 cities in

US and Canada (including Club Talent

Buyers, Local Media Contacts &

Record Stores)

® Showcases & Music Conferences

On-Line Services for Musicians .

e Also available on floppy disk for PC or
Mac. Print mailing labels, search for
clubs by city, state, style, capacity—
great for management and planning!

ORDER YOURS TODAY!

Please send me copies of the 1995 Musicians Guid= to Touring and Promotion.
Enclosed is my check/money order for $8.95 each ($9.95 in Canada, $10.95 overseas)

UPDATETD
E

Please send me copies of the 1995 Musicians Guide and floppy disk. Enclosect
is my check/money order for $36.95 per set ($38.95 in Canada, $41.95 overseas). Sorry,
disk not available seperately.

Please circie format: PC MacC

(Prices include all shipping and handling. US Funds only please.)

Name
Address
City, State, Zip. = ;i =

Send a check/money order to Musicians Guide, PC Box 2153, Marion, OH 43305-2143
RBETGS54

L
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ESSENTIAL REFERENCE GUIDES

1. Intemational Buyer’s Guide: T e worldwide music & video
business-to-business directory jampacked with record & video ¢d's.
music publishers, distributors & more. $109
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Brain Surgeons Fully Operate On ‘Trepanation’
Husband/Wife Team Records On Its New Cellsum Label

H BY JIM BESSMAN

NEW YORK—The title of “Trepana-
tion,” the new record by the Brain
Surgeons, came from a name-the-al-
bum contest on the Internet. “It’s a
primitive operation to put a hole in
one’s skull to relieve pressure on the
brain,” explains New York rock jour-
nalist Deborah Frost, who leads the
Brain Surgeons with her husband, ex-
Blue Oyster Cult drummer Albert
Bouchard. “Musically,” notes Frost,
"we do the same thing!”

And with their second self-released
Cellsum Records album set for Aug.
29 release, Frost, Bouchard and sev-
eral new band members have success-
fully progressed not only from the
Brain Surgeons’ acclaimed 1994 de-
but, “Eponymous,” but also from their
previous identities.

“I’'m doing a couple of book things
and am continuing writing, but [mu-
sic] is something I've always done,”
says Frost, who in addition to exten-
sive rock writing for such publications
as Rolling Stone, Spin and the Village

‘We had all these

songs, and it was

either release an
albumn or have
a second child!’

Voice, played drums in the prepunk
New York girl band Flaming Youth.
“I saw people like Albert and saw
that I had technical limitations, and I
also realized that I was a better singer
and wanted to be in front,” continues
Frost, who met Bouchard in 1984. Af-
ter striking a songwriting collabora-
tion, they married in 1988. “We had all
these songs, and it was either release
an album or have a second child!”
Cellsum, says Frost, means “ ‘sell
some’ records, a combination of our
cells ... you can read all these deep
meanings into it.” Fellow music critic
Jim Feldman helped start and name
Cellsum, for which he also does A&R.
After amassing a mailing list of
Bouchard fans, Cellsum sent out a no-
tice of the availability of the debut
Brain Surgeons album. Frost put
word out on the Internet. In short or-
der, the group, which consisted of the
couple with guest musicians, broke
even, aided by critical raves from sev-
eral national music writers and airplay
by taste makers, such as Oedipus, PD
at modern rock station WBCN Bos-
ton.
Oedipus says, “I like their sense of

THE BRAIN SURGEONS: Billy Hilfiger,
Peter Bohovesky, Deborah Frost, David
Hirschberg, and Albert Bouchard.

humor. Deborah is from here, so of
course there was some local curiosity
about them.” Oedipus says that ini-
tially, Frost’s acclaim as a journalist
and Bouchard’s past with BOC gener-
ated interest in the band, “but the mu-
sic holds up on its own,” he says. “I
look forward to playing the new rec-
ord.”

A product deal with Mike De Urso’s
Ripe & Ready label—which has re-
leased product by God Street Wine,
Mojo Nixon, and Greg Trooper—
brought “Eponymous” national distri-
bution through AEC, a subsidiary of
Alliance Entertainment Corp. Heart-
ened by the 10,000 units sold—second
on the label only to God Street Wine,
says De Urso—the Brain Surgeons
started gigging with the musicians
who eventually played on “Trepana-
tion”: Bouchard on lead vocals, drums,
other percussion, guitars, sax, and

keyboards; Frost on lead vocals, gui-
tars, percussion, and clarinet; Peter
Bohovesky on guitars, trumpet, and
vocals; Billy Hilfiger on guitars and
vocals; and David Hirschberg on bass,
sax, and percussion.

In keeping with tradition, the Brain
Surgeons will offer “Trepanation” to
the group’s Internet following two
weeks ahead of the album’s official re-
lease. The album will also be available
at the band’s concerts—they've self-
booked a number of Northeast club
gigs.

The band is discussing distribution
with a number of indie distributors,
including Ripe & Ready.

Additionally, Frost doesn’t rule out
landing on a major label, but she and
Bouchard know enough about the
business to proceed with extreme
caution.

(Continued on page 36)
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w TOP 10 CONCERT GROSSES
Gross Attendance
ARTIST(S) Venug Date(s} Ticket Price(s) Capacity Promoter
ROLLING STONES i Wembley Stadiem July 11, $8.666,640 207,340 BCL Group
BLACK CROWES London 15-16 (5,381,335 pounds)  thige
$48.31/$40.26 sellouts
GRATEFUL DEAD Soidier Field Juty 8-9 $3.684.431 1330 Metropolitan
THE BAND Chicago $33.50/$24.50 two Entertainment
¥ selouts Jam Prods
GEORGE STRAIY Texas Stadium Juiy 1 $1,195,625 40,005 PACE Concerts
ALAN JACKSON Irving, Texas $35/330/820 sellout
FAITH HiLL
RICK TREVINO
GRATEFUL DEAD Riverport July 5-6 $1,036,608 39,116 Metropolitan
Amphitheatre $28.50/$25.50 two Entertainment
Maryland Heights, ssilouts Contemporary
Mo. Prods.
PEARL JAM Soldier Field Juiy 11 $1.028,216 47.824 SMG ProdsJam
BAD RELIGION Chicago $21.50 seflout Prods.
OTIS RUSH
GRATEFUL DEAD Deer Creek Music July 2 $661,147 21,019 Metrapolitan
Center $33.50/$30.50 seliout Entertainment
Noblesville, ind Sunshine
Promotions
LOLLAPALOOZA ‘85 World Music Theatre  July 1§ $548.895 27718 Tinley Park Jam
SONIC YOUTH, HOLE. Tinley Park, Il $27.50 25,000 Corp.
CYPRESS HILL,
PAVEMENT, SINEAD
O'CORNGR,
BECK, JESUS LIZARD,
MIGKTY MIGHTY
BOSSTONES |
3 1
LOLLAPALOOZA 'S5 Gorge July 4 $508.750 18,500 MCA Concerts NW |
SONIC YOUTH, HOLE, George, Wa $27.50 seliout
CYPRESS HiLL,
PAVEMENT. SINEAD
0'CONNOR,
BECK, JESUS LIZARD,
MIGHTY MIGHTY
BOSSTONES
YARN) Mark Etess Arena,  July2-3 | $M1,583 10484 Larry Magid
Trump Taj Mahal $47.50/820 two Entertainment Co.
Atlantic City. N.J. seflouts Inc
JAMES TAYLOR Garden State Arts July 13 $445.995 10,162 in-house
PITTSBURGH SYMPHONY Center $75/825 seflout
POPS & MARVIN Hotmdet, N.J
HAMLISCH
Copyrighted and compiled by Amusement Business, a publication of BPI Communications,
Boxscores should be submitted to: Marie Ratliff, Nashville. Phone: (615)-321-4295, Fax: (615)-
327-1575. For research information and pricing, call Marie Ratliff, (615)-321-4295.
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TOP 40, MTV WAKE TO MERCURY’S RUSTED ROOT

(Continued from page 8)

Grateful Dead.

In fact, at Cleveland’s Nautica
Stage, which seats 5,000-6,000 people,
Rusted Root had the second-highest
advance ticket sales for the season,
just behind Soul Asylum, according to
Metropolitan Entertainment chair-
man John Scher.

“For a band this young, with their
first major album, to be as comfort-
able on stage as they are and to have
the ability to translate what they are
doing to the audience is incredible,”
says Scher. “It’s almost like a spiritu-
al experience.

“I've ... worked with the Grateful
Dead over 20 years, and they under-
stand to put fans and music first, and
that it’s not about hit records. Much to
my surprise, [Rusted Root] was a
band, half the age of [the Dead], who
on their own developed that same phi-
losophy and feeling.”

SLOW BUILD AT RADIO

David Leach, executive VP of Mer-
cury, says an April show opening for

K-‘Hé’d 1L70 o+

Wian T wWoke

Page & Plant solidified the label’s
belief that Rusted Root was on its
way to success. At the show, the
band received a standing ovation.

“We were at that show,” says
Leach, “and [Mercury president Ed
Eckstine] turned to me and said,
‘Let’s go for this at top 40 and get
this thing.” And that’s what we did.”

However, the road to top 40 airplay
has been a long and frustrating one.

The album was initially serviced to
triple-A and college radio in July
1994. The first single from the al-
bum, “Send Me On My Way,” met
with lukewarm response at modern
rock and album rock radio late last
year.

Modern rockers KPNT St. Louis,
XHRM (the Flash) San Diego,
WWCD Columbus, Ohio, WDRE
Long Island, N.Y., and WOXY
Cincinnati were among the early be-
lievers.

However, it wasn’t until sales
started picking up three months ago
that top 40 took notice and some
modern rock stations decided to give
it a second try. At this time, MTV,
which had been running “Send Me
On My Way,” began airing the clip in
better dayparts.

“Triple-A has been the only format
to really support this,” says Leach.
“Alternative radio came on board,
but we didn’t have the run we hoped
to have, and it certainly wasn’t an ef-
fective run.”

Says Kos, “The plan was to [tour]
markets over and over again. By go-
ing to markets four, five, or six times
and building a huge fan base, we
were able to go to radio and say,

rn

‘Hey, we're charting without you.

Ken Norton, senior buyer at the
five-store Manifest Discs & Tapes
chain based in Columbia, S.C., says
sales started to increase after the
band’s dates with Toad The Wet
Sproeket in May.

WEZB (BY97) New Orleans is one
of the top 40 stations to recently sup-
port “Send Me On My Way.” Assis-
tant music director Lee Cagle says
the song has been receiving a strong
response from listeners.

“We ignored it at first,” says Ca-
gle. “At the time, we felt we had
enough of that sound with Dave
Matthews and Blues Traveler, but as
we saw it develop nationzlly we de-
cided to give it a shot.”

Rusted Root drummer/percus-
sionist Jim Donovan has a theory on
why bands like his, the Dave Mat-
thews Band, and Hootie & the Blow-
fish develop gradually.

“For the kind of music we do and
the kind of musie that Dave does, it’s

for our own good that it takes us
longer,” he says. “Because so many
come along and get a hit, especially
in the R&B world, and you never
hear from them again.”

RABID FAN BASE
Rusted Roct was first featured in
Billboard’s unsigned band column,
Continental Drift, on Nov. 7, 1992.
When Mercury signed Rusted
Root in 1993, the band came
equipped with a mailing list of 6,000

rabid fans, a suceessful merchandis-
ing business, and a sales base of ap-
proximately 30,000 from its indepen-
dently released debut, “Cruel Sun”
on Blue Duck Records.

“Cruel Sun’ was sold via the
band’s merchandising arm through
mail order and at shows. Now it’s of-
fered on a mail-order form inside
“When I Woke” but isn’t available at
retail stores.

In addition, Rusted Root was al-

(Continued on page 37)

“Oklahoma’s Burning”

by Joseph Alan
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RETAILER TAKES LYRICS MONITORING INTO OWN HANDS

(Continued from page 10)

Los Angeles Reader, alocal alterna-
tive weekly.

The chain’s internal directive re-
flects a far more restrictive stance
than that depicted in recent state-
ments by a company executive.

In a June interview with Bill-
board, Moby Disc executive VP Bob
Say said that the chain’s policy, in
place since the late '80s, stated that
minors had to be accompanied by
parents if they wished to purchase
stickered material (Billboard, June
10).

However, written policy dictates
without qualification that those un-
der 18 are not to be sold “anything
labeled: X-Rated, Par. Dis., Explicit
Lang., Explicit Lyrics, May Find
Offensive [sic].”

Responding to this discrepancy,
Say says, “If the kid’s standing
there, and his dad pays the money,
what are we gonna do?”

In the earlier interview, Say made
no mention of the company’s exten-
sive list of records that are not to be
sold under any circumstances.

The list, which covers the entire
output of certain acts as well as indi-
vidual titles from others, includes all
product by such explicit rap acts as
the 2 Live Crew, Dr. Dre, NN\W.A,

Eazy-E, the Geto Boys, Ice-T, 2Pac,
and Snoop Doggy Dogg. A number
of metal and thrash acts are banned
as well, including Body Count, Can-
nibal Corpse, Danzig, Death,
Venom, and Wasp. Albums with pro-
fane titles by Leaving Trains and
Big Black are also listed.

Works by the majority of these
acts bear the Recording Industry
Assn. of America’s parental advi-
sory sticker.

However, certain other acts and
albums are apparently interdicted
for sale at Moby Disc because of im-
agery, lyrics, group names, or song
titles that may be construed as sac-
rilegious. These include the band
MC 900 Ft Jesus, the Dead Ken-
nedys’ album “Frankenchrist,” and
Todd Rundgren’s album “No World
Order,” which includes the song
“Fascist Christ.”

Some acts and albums with politi-
cal connotations—albums by the
punk band Reagan Youth and the
left-tilting English punk unit Crass,
as well as the “Rock For Freedom”
and “Rock For Choice” compila-
tions—are also listed.

Of the no-sale policy, Say says,
“It’s reiterated every month. We
send out new ones because they get

torn up every month.” He refers all
other questions regarding the policy
to Moby Disc owner Mark Ferju-
lian.

At press time, Ferjulian had not
returned calls from Billboard seek-
ing comment.

Moby Disc store managers refer
queries about the policy to the
chain’s corporate office. The inter-
nal directive states, “You are not to
give any explanation to customer
other than, ‘It is company policy.””

But sources familiar with the op-
eration say that the list of forbidden
records was developed by Ferju-
lian.

“It’s entirely at his discretion,”
one source says. “It’s his store, and
he can sell what he wants. It’s point-
less to try to find a rhyme or reason
for it.”

Another source indicates that
Moby Disc’s list is one of long stand-
ing and disputes any notion that it
is a byproduct of Sen. Robert Dole’s
recent criticism of explicit lyries.

“I’m not aware of any policy
that’s new or different,” the source
says. “[The Reader story] implied
that this was all a reaction to the
Bob Dole statement, which it
wasn’t.”

MTV CREATES FOUR WEEKLY ONLINE PROGRAMS

(Continued from page 8)

has been around for more than a
year, these new prime-time cyber-
casts represent MTV’s most ambi-
tious efforts on the service to date.

MTV Online is also preparing an
electronic music retail site, known
as “The Record Bin.” Although no
details have been announced for the
service, MTV VP of programming
and new business Matt Farber says
it will be up and running by the end
of the year. An icon for the service
already appears on MTV’s America
Online site.

Although Farber says America
Online “has been a great partner,”
MTYV Online likely will expand to

other commercial online services,
including CompuServe and Prod-
igy.

“We want to reach as many peo-
ple as possible,” says Farber. “The
Web is the first part of that plan.”

MTYV has had a separate online
site on the World Wide Web at
http:/www.mtv.com since last year,
but it has had minimal content.
Farber says the music-video net-
work is planning to beef up its site
considerably in September. Farber
says much of the content of the
Internet site will duplicate that of
the America Online site.

Unlike America Online, the

An archive covering the history of
the traveling entertainment business
has been established at the University
of Texas in Austin as part of the Aus-
tin Center for American History.

The Professional Touring Enter-
tainment Archive will include histori-
cal records and documents from the-
atrical roadshows, classical and
popular music concerts, variety
shows, and other types of entertain-
ment, as well as material on enter-
tainment venues and services.

A not-for-profit foundation, the So-
ciety for the Preservation of Profes-
sional Touring- Entertainment His-
tory, has been chartered to help
support and raise funds for the ar-
chive. Among other functions, the so-
ciety will assist in identifying signifi-
cant collections for the archive and in
recruiting researchers to develop oral

Archive For Road Shows
Founded At Univ. Of Texas

histories of the touring business.

“The creation of this historical exhi-
bition to chronicle an important a<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>