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Radio, MTV Wake To
Mercury’s Rusted Root

SEE PAGE B
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America get ready
for Shampoo! Their
debut album “WE Are
SHampoo” features
the international hit
single “TrouBLE.”

Available August 1, 1995
(x278- -35084)
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 The British Are Coming
With A Bright Pop Sound

Parlophone’s Supergrass
Reacts Against Grunge

B BY DOMINIC PRIDE

Oxford Spawns Big Acts
Despite Lack Of A ‘Scene’

B BY DOMINIC PRIDE

LONDON—Supergrass, three cheeky
young lads from Oxford who have
tapped the heart of
classic British teenage
pop rebellion and bot-
tled it, has earned
mainstream success
here with the guitar-
fueled singles “Al-
right,” “Mansize
Rooster,” and “Lenny.”
Signed to EMI’s Parlophone label
here, Supergrass is testing the
American sense of humor through
Capitol Records, which released the
band’s album, “I Should Coco,” on

July 18.
(Continued on page 116)

June A Letdown
For Music Stores

B BY MELINDA NEWMAN
and ED CHRISTMAN

NEW YORK—While June’s super-
star slate of releases has failed to pro-
vide an end to the sales drought for
many U.S. retailers, several chains
are quenching their thirst with such
blistering hot new acts as Alanis
Morissette and Silverchair, as well as
continuing success stories like Hootie
& the Blowfish, Live, and Blues Trav-

(Continued on page 124)
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SEE PAGE 97

SUPERGRASS

LONDON—The city of Oxford has
produced more than its fair share of in-
ternationally success-
ful acts in recent
years.

If Supergrass
makes inroads in the
U.S,, it will follow Ra-
diohead and Ride in
putting this ancient
city on the map. New
signings such as the Mystics, who are on
Mercury Records’ Fontana label, are
also hoping for international attention.

The suceess of so many Oxford actsis
bewildering, considering that the city is
not noted for being a hotbed of live-mu-

(Continued on page 116)

‘Stressing Smith’s ‘Wild’ Side

| Sony Classical Composer Crosses Genres

This story was prepared by Andrew
Stewart and Dominic Pride in Lon-
don and Trudi Miller Rosenblum in
New York.

In marketing Geoff
Smith’s latest album,
“Fifteen Wild Decem-
bers,” Sony Classical is
augmenting its strategy
with club remixes and a
risqué video that it hopes
will broaden the York-
shire, England-born
composer’s audience.

The 29-year-old Smith
doesn’t mind being la-

| beled a minimalist, though he is much

less sure about being categorized as a
pop classical artist.

“I don't know what ‘pop’ or ‘classical’
mean any longer, but I have no problem
with people calling my music minimalist
if it helps them to appreciate it. I think
the idea of being a classical composer to-
day seems like a joke, and it's time peo-

Pirate U.K. Radio Propels
Rising Soulful Jungle Style

B BY KWAKU

LONDON—Turn on the radio any-
weekend in London, and you’ll find
the FM band pump-
ing with the sounds
of jungle, brought
to you courtesy of a
thriving pirate ra-
dio scene.

Legal radio may
be satisfying the
capital’s pop and
rock listeners, with
Virgin FM and a
Chrysalis-backed channel added to
the stations available. However,
dance and black-music listeners dis-
satisfied with the limited choice on

1
!
i
|

London-wide Kiss 100 FM or south
London’s Choice FM are increasingly
being catered to by pirate stations

across the breadth of the FM dial.
Pirate stations
with names like
Kool, Pulse,
Unique, Irie,
Eruption, Pres-
sure, Girls, Sky,
Skyline, Motion,
Powerjam, Heart,
Energy, Genesis,
Dream, and many
others provide a
continuous diet of specific genres
(mainly reggae, jungle, or
house) or a mixture of dance and
(Continued on page 39)

GEOFF AND NICOLA SMITH

ple gave up the quest. Let’s drop these
pretenses and say, ‘1 write music.” as sim-
ple as that.”

Released June 27 in the U.S, the al-
bum will be issued in the
U.K. and Europe at the
end of August.

“Fifteen Wild Decem-
bers” takes its title from
a line in the poem “Six
Wings Of Bliss” by York-
shire writer/poet Emily
Bronté, written to a de-
parted loved one: “Cold
in the earth and fifteen
wild Decembers/From
those brown hills have
melted into spring/No later light has
lightened up my heaven/No second

{Continued on page 7)

Latin Music Has
New Challenges
At Anglo Retail

B BY JOHN LANNERT

The untimely death of Selena has
sparked unprecedented sales and in-
terest in Latin music at Anglo retail
chains.

Acknowledging that Selena’s death
helped to raise industry awareness of
Latino sounds, the Musicland Group’s
VP of purchasing, audio, Dick Odette,
notes that her just-released bilingual
album. “Dreaming Of You,” will be
“the biggest [Latin] album since Julio
[Tglesias] did his first English record.”
(See Between The Bullets, page 123.)

(Continued on page 125)
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French Film Inspires
Top-Selling Rap Album
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Joyful Bedlam: “Life’ With Bogmen

“I’d like our music to be heard as uplifting,” says lead vocalist
Bill Campion of the jubilant bedlam that is the sound of the Bog-

whenever they play. Arista immediately saw this band’s potential,
believing like we do that they can go all the way.”

CLASSICAL 33 men, but he admits that the point of “The Big Burn,” the first single Thankfully, producer Jerry Harrison, former Talking Heads
* IMMORTAL BELOVED * SOUNDTRACK * SONY CLASSICAL from the band’s inaugural album, “Life Begins At 40 Million,”  keyboardist, was able to harness the crazed exuberance of the Bog-
(Arista, due Aug. 29) is “having fun treating the apocalypse as a  men in the studio; with “Life Begins At 40 Million” (the album’s
CLASSICAL CROSSOVER 33 picenie.” . . o . . o tit.le. and cover-art spoof evolution and thg recent rz.lsh of midljfe-
* PAVAROTTI & FRIENDS 2 * VARIOUS ARTISTS * LONDON Hedonism, like nihilism, is sometimes a romantic bid to wreak  crisis books), he allowed the band to set a live tone without sacrific-
havoe on sham and recapture hope, with adherents believing that  ing its flair for the incongruous flourish.
Oy anything left .standing after such })zlisiongte punishment could “Jerry did a gooq‘job,” says Car?pion. “He did things like change
I T T AT xRy NASALLE 27 p.rove"the ba:qls for a new begmmpg. I think that sounds abogt the arrangement of “The Ehg Burn drfzstlcally, and .he came up with
right,” Campion agrees with a guffaw, “and the sense of humor in  the bassline for the song ‘Englewood.” We clashed in a fun way, be-
our music is intended to make the dark stuff in it go down easier.”  cause I didn’t want him to be in the control room for my vocal
HEATSEEKERS " i . - ) s flv.”
& YOU HAVE THE RIGHT TO REMAIN SILENT 17 Envision a military-parade drill by a renegade cadre of shell-  tracks, and he agreed to just back off and let me fly. o
PERFECT STRANGER * CURE shocked vets, the close-order march disintegrating into spit-and- Born Feb. 21, 1971, in Huntington (N.Y.) Hospital, Campion is
polish pandemonium, and you’ll grasp the alarmingly unbalanced the youngest of the six kids of computer mal_'keter Rober.t Campion
JAZZ 32 fife-and-drum brio that is the Bogmen’s portrayal of our national  and the former Patricia McCann. Billy is Irish on both sides of the
B I i L discord. Witnessed live during a dangerously family: “My dad’s name was originally Norman,
packed gig last May at the Mercury Lounge on L 2 and his people are from County Antrim and Cavan,
Manhattan’s Lower East Side, such songs as “The while my mom’s relatives are from Limerick and
JfﬁRZEA/T,ﬁg?"é',\Y'N':gRQSI 32 Big Burn” are august in their wacky precision but Armagh.” He concedes an interest in his Irish
most affecting for the loco oratory Campion im- roots, including the musical ones, but spent more
poses on the proceedings, as if the grand marshal time in his teens learning the music of Violent
R@P CATAMOG 85 of a stately occasion had suddenly flipped his TOMY EARS Femmes, the Replacements, and the Kingston
% LEGEND * BOB MARLEY AND THE WAILERS * TUFF GONG E A : o —rt . : ; g
illustrious lid. Trio—*“We did a weird version of ‘Scotch And
“Button your lip, you’re talking out of turn!” he Soda’ "—for high school cover bands Dead Fleas,
R&B 19 barks in a caterwaul. “Another cell out of your Bad Hair, and the Plumbers.
* OPERATION STACKOLA * LUNIZ * NOO TRYBE brain, another marble from the urn! Certain things Once the present Bogmen (Campion, Bill Ryan,
you can’t replace! Once you're a raisin, you can keyboar.dis.t Brendan I§yzln, bassist Mark Wike,
* THE HOT 100 ° 119 never be a grape!” percussionist/backup singer P.J. O’Connor, and
* WATERFALLS * TLC * LAFACE Granted, such gaga glibness may never over- drummer Clive Tucker) had graduated from or
shadow the Gettysburg Address, but it stokes the dropped out of assorted Eastern schools (Boston
grinning Mercury Lounge throng into an almost College, Hofstra, Providence College, Berklee Col-
ADULT CONTEMPORARY . g p .
TR o I e e YT 113 metaphysical t.)0_11. ' . !ege of Music), they took refuge in a rented house
“When I originally heard the ranting licks our in Lynbrook, N.Y.
T gui'tarist Bill.Ryan. came up with at reh_earsals,” ex- : “We called the plaqe D.isgraceland,” he says,
BT GEE 29 plams Campion, “it suggested something destruc- bv Timothv White “and all we did was write, jam, and drink cases of
SHANIA TWAIN * MERCURY NASHVILLE tive, and I blammered out these stream-of-con- beer from the 7-Eleven across the street. Living
sciousness ideas—which is how I get a lot of the next door were two strippers and their pimp, who
COUNTRY SINGLES SALES surprising words.” ran a business called Body Talk Ltd., and when
# ANY MAN OF MINE / WHOSE BED HAVE . 29 s . , ‘o the Yo e 3 ; 3 7y e 4o .
S A Lo St g corlz:tozhsst SIIS) il('eicg::;llly uncontemplated is that the lyrical outcries ;}::t%:sv;,:l;i esl‘?;; ,a we made $80 a night driving them to bachelor
DANCE / CLUB PLAY “Well, if I really tried to.be prophetie,” he says, “I’d be a laughing A regional fan system seeded by stints _playing'the Bayou in. D.C,
# YOU BRING ME JOY * MARY J. BUGE * UPTOWN 25 stock, but there is something within myself and the world that I'm  the Paradise in Boston, Mother McGee’s in Huntington, and diverse
searching for. Sometimes it’s just the hangover delirium of feeling  bars in Queens, N.Y., enabled the Bogmen to dub small batches of
sick of myself, but other times I start firing off synapses and seem  their demos, selling them for five bucks apiece. The most notable were
DANCE / MAXI-SINGLES SALES 25!  to get moved by the spirit.” titled “You'll Shoot Your Eye Out” (1993) and “Glow-In-The-Dark
L UAIE R AN S TVl Wi L/l g T TS 2 In June 2, 1992, the Bogmen coalesced into their current six-man  Balls” (1994), the latter yielding larval renditions of three killer cuts
H membership (Campion notes, “Our name stems from the fact that  on “Life Begins At 40 Million”: “What’s Behind Your Coat?,” “The
o LATIN 30 we all worked on clam barges in the bogs off Long Island [N.Y.]”).  Doubter’s Glass,” and “Dr. Jerome (Love Tub, Doctor).”
* TUSOLOTU * SELENA * EMI LATIN Since then, the group has been causing a healthy stir on the elub Crackling drums, carefree melodies, and the AWOL exuberance of
T circuit between New England and the Middle Atlantic states, regu-  Campion’s lounge-crawling schtick build upon each other on the new
R&B larly attracting sellout crowds of 1,500 or more to such halls as New  album, as they do at the Bogmen’s drolly militant concerts, rousing
S * ONE MORE CHANCE * THE NOTORIOUS BA.G. * BAD 80Y 21 York’s Irving Plaza and Tramps. “They rapidly drew an extremely  to a certified frenzy a widening retinue of what Campion affectionately
I faithful college audience from D.C. to Boston,” says Steven R. Mar-  calls “confused, postgraduate drifters.” There may be other 1995 de-
N AT RERIAIRELAY tin, senior VP of the Agency Group Ltd. U.S. A, which eagerly han-  buts as fine as “Life Begins At 40 Million,” but few will be as free
G x WATE;‘FAL e T:'CP Y 20 dles the band’s concert bookings. “But what made these guys so  of formulas and, yes, uplifting.
L unusual was the fact that though they may have sold or circulated “Concepts like nationalism may be dead for many young people,”
E a few homemade demos, there was no real independent record or  says Campion, “but the honesty of rock’n’roll as a social barometer
S HOT R&B SINGLES SALES 201 €D to help build their following. The huge interest was pure con-  and rallying point is not. With the Bogmen, I'd like to appeal to the
% LONEIMORE(CHANCELATHEINOTORIOUSIBEG a8 EOY cert word-of-mouth, based on the spontaneity of their shows, Billy’s  loneliest people with the least self-confidence, restoring their faith in
— charisma, and the fact that you're never sure what’s gonna happen  others and in what’s coming next.”
P
* ONE MORE CHANCE / THE WHAT 23
THE NOTORIOUS B.I.G, * BAD BOY — THIS WEEK INBILLBOARD
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Musicians: Fight For Performance Rights Now

@ BY JAY L. COOPER

Some artists are concerned about their
performance rights, but I believe that
most musicians and singers are not even
aware of the possibility of having a per-
formance right.

As a performer, I know how much en-
ergy, determination, and sheer work it
takes to make a career out of making mu-
sic. Most artists simply do not have the
time to devote to understanding and
fighting for rights under the copyright
law.

“Besides,” they are often told, “musi-
cians and the music business have been
working well enough without a perform-
ance right; there is no reason to change
it now.” That sentiment is wrong on both
counts: the present system is unfair to
performers, and there is every reason to
change it now.

Under our existing copyright law,
musicians and singers are not entitled to
receive income from the performance of
their recorded works. Their most signifi-
cant source of income is record sales and,
to a much lesser extent, live performance.

This arrangement (the absence of a
performance right) has been all fine for
artists in their creative prime who are re-
cording new music and are in demand for
concerts and other performances. But
this system does not work at all for artists
whose principal creative works are in the
past. This category already includes

‘many performers who have made sub-

stantial, significant contributions to
American music and culture.

These artists are left out, even while
their music continues to permeate our
culture, because those who profit from
the commercial use of their music are not
legally required to compensate for its use.

And when I say “left out,” I mean that
literally: Many of these artists are desti-
tute. To prove it, one need only look at the
efforts that have been undertaken to ad-
dress their needs.

For example, Ginny Mancini, widow of
Henry Mancini, was so appalled by the
living conditions of some singers who had
helped create the magic of the big-band
era—artists whom she and Henry knew
personally—that she started the Society
of Singers to provide for their most basic
needs: food, clothing, and hospitalization.
Similar efforts have been undertaken by
the Rhythm and Blues Foundation,
NARAS MusiCares, and the Musicians
Union Foundation.

Many of the people served by these
organizations were stars in their prime,
and the music they recorded is still being
played. But this music is not being sold in
retail stores, and because there is no per-
formance right for sound recordings, the
artists receive nothing.

The broadcasters will tell you that they
are doing the music business a “service”
by playing these records, and that they
are helping to promote the sale of those
recordings. Even if there is promotional
value when it comes to the current hits,
the truth is that music is the primary
basis of the broadcaster’s programming.
They are not paying sufficiently for pro-
gramming (performance royalties go only
to the songwriter and publisher), and a
substantial number of broadcasters play

music that is not on the charts; that is,
music that listeners tune in to hear, but
never buy.

The performance right bill currently in
Congress will not right all these wrongs.
In a significant compromise, broad-

A performance
right is a matter
of survival.

Jay L. Cooper is an
entertainment attorney
and senior partner with
Manatt, Phelps &
Phillips.

casters (all radio and television stations)
have been exempted from recognizing
and paying for performance rights. This
is unfair to the musicians who have rec-
orded the wonderful music that sustains
s0 many radio stations. Bruce Lehman,

WELCOME ALL CREATORS

I not only agree fully with commen-
tary writer Barry Bergman’s premise
on a performance right (Billboard, July
8), but I have long felt the copyright law
to be seriously flawed in not providing
such rights in sound-recording trans-
missions, both analog and digital. While
it’s fashionable to fear the copying possi-
bilities inherent in transmission via dig-
ital media, I feel that whatever criteria
apply to the public performance of songs
must also apply to recordings of them.

What I found to be ridiculous in Berg-
man’s rationale was his reference to
Diane Warren as the epitome of obscu-
rity and thus undeserving of perform-
ance right earnings. I also take strong
exception to his attribution of a work’s
creation to its recording artist. Many
writers and artists do double-duty by
performing both functions, but the func-
tions are indeed separate, and identifia-
ble as such. I doubt there are many art-
ists who enter the studio without a clear
idea of what is to be recorded, i.e., a pre-
viously created song. Additional “crea-
tion”” then occurs, but the idea that
causes the process to move forward is a
song written by a writer, regardless of
the public’s knowledge of the writer’s
face. Would Bergman deny Neil Simon
his due because he is also a relatively ob-
scure personality? Joe Eszterhas?
Paddy Chayevsky?

Bergman also fails to detail the great
difference between what a record com-
pany pays upon sale for a song and what
is paid to an artist for its recording. Not-
withstanding the enormous success of
the late Sammy Cahn, Jimmy Van Heu-
sen, and the like, I seriously doubt
Frank Sinatra would have willingly
traded bank accounts with these writ-
ers.

I realize Bergman’s point was the di-
rect payment to artists of their (hope-
fully) eventual performance right pay-
ments, but he needn’t denigrate
songwriters and their creations in doing

assistant secretary of commerce and com-
missioner of patents and trademarks, ex-
pressed his own reservations about the
bill’s exemptions during testimony March
9 before the Senate Judiciary Committee.

But this exemption is a compromise to
political reality that is probably unavoida-
ble, and the protections that the bill pro-
vides are so important to artists and to
the future of the music industry that we
must accept them. The reason, quite sim-
ply, is that the economic foundation of the
music industry is about to be fundamen-
tally challenged by technologies that were
completely unthinkable 10 years ago.

In sum, that is why it is so important to
change the system now.

A performance right for recorded mu-
sic is no longer an academic exercise or
even a matter of fairness. It is a matter
of survival. Congress should pass the bill
that has been introduced—and each and
every musical performer should do every-
thing in his or her power to make sure it
happens.

so. The fight for this very worthy cause

should include and welcome all signifi-

cant creators whose contributions result
in the production of sound recordings.

David Rosner

The Bicycle Music Co.

Los Angeles

NO MORE NICHE PROGRAMMING

It is time for me to say something
about fragmentation and “niche” format
radio. Niche formats aren’t as exciting
or interesting as mainstream formats.
Take our local top 40 outlet, WPAC
(PAC-93) Ogdensburg, N.Y. For 14
years, PAC has cranked out some of the
most exciting hits for the Ogdensburg/
Canton/Potsdam area. It didn’t matter
if the song was country (Garth Brooks’
“Hard Luck Woman”), urban (TLC’s
“Creep”), rock (Van Halen’s “Can’t Stop
Lovin’ You”), AC (Elton John’s “Circle
Of Life”), or alternative (Letters To
Cleo’s “Here And Now”). If it was a top
40 hit, PAC played it. Sure, imitators
came and went, but they couldn’t hold a
candle to PAC-93.

Now PAC has gone to a top 40/adult
satellite format, which isn’t quite as ex-
citing. What fits the format and what
doesn’t is an individual’s call. What one
PD might hear, another PD might not.
The positioner is “No hard rock, norap.”
That means the satellite can’t play
“Can’t Stop Lovin’ You” because it is
hard rock. And there’s no guarantee
that you’ll hear this week’s No. 1 hit or
that you'll hear the new Paula Abdul or
the Michael Jackson/Janet Jackson
duet. A lot of the core artists will be
missed because their hits might not fit
the niche format.

Also, the satellite rotates gold titles
very heavily, some with only a 10-hour
span. Given the choice between main-
stream top 40 and any of the frag-
mented variations, I'll take mainstream
any day' Keep mainstream top 40 alive!

John Trombley
Canton, N.Y.
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Her voice isn't the only thing that’s

jolden

rachelle terrell

Capitol Records congratulates Rachelle Ferrell on her GOLD self-titled debut altum

Look for FIrst Instrument

L/

Her First Jazz Album Out Now On Blue Note Records

rachelle ferrelt
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