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B BY EILEEN FITZPATRICK

LAS VEGAS—After living side by side
fcr more than a decade, Tower Rec-
ords/Video/Books and hardware chain
the Good Guys! are
moving in together
with the creation of
WOW! The Multi-
media Superstore.
The flagship of the
new joint venture
opened here Aug.
11, offering con-
sumers full-blown
hardware and soft-
ware stores under the same roof.

Unlike hardware/software competi-
tors Best Buy and Circuit City, WOW!
does not offer below-cost CDs or
videos. It alsc does not have cozy read-
ing nooks like Barnes & Noble or Bor-
ders Books & Music.

What WOW! does offer is a greater
selection of hardware and software than
its price-cutting foes. And while offering

Woodstock ’94:
Mixed Aftermath

W BY MELINDA NEWMAN

SOLOMON

NEW YORK-—One year after
Woddstock '94, the grass has grown
back on the 840-acre Winston Farm
in Saugerties, N.Y., but event co-

e MORE
(( ) Zpays

producers PolyGram and Wood-
stock Ventures have yet to see a
dime of profit on their $35 million in-
vestment. The movie chronicling the
Aug. 12-14 event and the experi-
ences of those in attendance is in

(Continued on page 88)
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the selection of a warehouse store,
WOW! provides shoppers with a more
eye-pleasing, stimulating environment.

The Good Guys! and Tower chains
each have 13 stores located next to each
other, but WOW! represents the first

'A“\_TIMID,A

*
Supgmst®

time the two are under the same roof,
separated only by a Pasqua cappuccino
bar. The Las Vegas store is located
about a mile from the city’s famous strip.

Overhead costs, from lights to build-
ing maintenance, are split 50/50, but in-
ventory management and personnel

NEWSPAPER

Vegas Is 1st To Be WOW!ed By Superstore

Tower, Good Guys! Join Inventories Under One Roof

administration are kept separate. A
central store manager is responsible
for the smooth operation of the union.

The concept of a joint effort by hard-
ware and software dealers is not
unique. It was first
tested by Trans
World Entertain-
ment and Crazy
Eddie in the late
’80s. Then in 1992,
Trans World and
Tandy Corp.
formed a joint-
venture megas-
tore called Incred-
ible Universe. Trans World manages
video and music departments in the
10 Incredible Universe megastores
nationwide.

GUNST

(Continued on page 61)

The WHITE Paper

8 BY TIMOTHY WHITE

analysis and opinion regarding
music industry is-
sues by Billboard’s
Editor In Chief.

NEW YORK—“Tell
the teacher I'm surf-
ing, channel surf-
ing/T've got the world
at my fingertips,”
sings songwriter/pro-
ducer Alan Boyd on
the title track of
“Channel Surfing,” a
Beach Boys-esque
hymn to high tide in
cable-video zapping
and cyberspace chat
that will be available
this fall from AVI Records, the San-

Reverse Takeoff: Surf’N’ Rod
Music Revival Intensifies

An occasional feature column of

PAUL JOHNSON
‘ i - a4
E . h
S

JAN & DEAN

ta Monica, Calif.-based pop/archival
label that also imports M&M Rec-
ords’ surf music reissues from
Japan.

In a development
roughly analogous to
surfing’s reverse
takeoff—in which a
board rider catches
a wave tailfin-first
rather than miss it—
the record industry
has slowly but surely
been surrendering to
the unstoppable mo-
mentum of the vin-
tage surf-pop sphere
and its kindred car
and skateboard gen-
res. This summer and
fall are seeing the re-
lease of spirited new

(Continued on page 86)
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Columbia Box By
Santana 25 Years
In The Making

B BY CRAIG ROSEN

With the release of “Dance Of
The Rainbow Serpent,” a three-
CD boxed set on Columbia/Lega-

CARLOS SANTANA

¢y, Santana, the band credited
with marrying rock’n’roll, blues,
and jazz with Afro-Latin music,
gets its due with an elaborate set
spanning its career of more than
(Continued on page 97)

Phone Lines Send
CD-Quality Audio

W BY PAUL VERNA

NEW YORK—In a development
for the recording, mastering, manu-
facturing, and
musie, two pro-
minent studios
first known trans-

ZEROC | mission of real
audio over a telephone line.

Using hardware provided by digi-
type fiber-optic line, and an upgrad-
ed version of the ISDN digital data
Emilio Estefan’s Crescent Moon
Studios in Miami sent a por-

that could have broad implications
home delivery of

| have effected the

time, CD-quality

tal network specialist EDnet, a T1-
protocol, engineers at Gloria and
(Continued on page 76)
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After 74 sold-out tour dates (and counting), 4 exhausting
video shoots, 3 top-ten tracks, 3.5 million albums sold,
762 interviews and 187,354 M&Ms (no hrown ones), do
you think Van Halen’s had enough?

NOPE.
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IFPI Says Sales In Latin Markets Up 33%

Brazil, Mexico Lead Way; Piracy Casts Shadow

B BY JEFF CLARK-MEADS

LONDON-—The surge in the growth of
Latin America’s music markets is being
highlighted by the latest analysis of the
global record industry.

“The Recording Industry In Numbers,”
published by international labels body
IFPI, shows Latin American territories
entering the list of the world’s biggest
markets in 1994, at the expense of some
European countries.

In terms of retail value, the world’s top
10 markets in 1994 were the U.S, Japan,
Germany, the U.K., France, Canada,
Brazil, Mexico, the Netherlands, and Aus-
tralia. Argentina is ranked No. 19, ahead of
Denmark and Norway and the sleeping-
giant territories of China (22) and Russia
(25).

The IFPI figures show that the value of
the Latin American market grew 33% last
vear to a total of $2 billion. The region ac-
counts for 5.6% of the value of total world
sales.

In its report, the IFPI states, “Brazil
and Mexico are now placed in the top 10 le-
gitimate music markets; both territories
experienced high CD growth in 1994, but
Brazil showed particularly encouraging
developments, with CD sales almost dou-
bling and the value of the market up by
some 80% in the year.”

However, the IFPI adds a note of cau-
tion about Latin America, due to high rates
of cassette piracy in the region. Pirate cas-
sette sales were estimated at more than
140 million units in 1994—double the
amount of legitimate sales, according to
the IFPI. The level of piracy in Latin
America, estimated at 44% of the total
market, is the highest of any region mea-
sured by the labels group.

Because of this, IFPI says, “the CD
market has therefore provided a welcome
outlet for the legitimate industry, and, in
many of the countries, the improving value
and better stability of the music markets
directly reflects CD growth.” In seven of
the 17 surveyed territories, CD sales are
higher than those of cassettes.

On a less optimistic note, the IFPI shows
that Africa remains the continent posing
the greatest challenge to the international
record industry. The organization warns
that, apart from South Africa, information
from the continent is “sporadic” and pro-
vides “few useful insights,” but it con-
cludes that Africa last vear produced only
0.6% of the value of world sales. The IFPI

I S

Goldstuck reports.
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other information call 212-764-7300. Printed in the U.S.A.

RETURN TO SOUTH AFRICA

The major labels are coming back to South Africa, a development
that promises to shake up the country’s music industry. The
biggest beneficiaries could be local artists. Correspondent Arthur

The recent Independent National Distributors Inc. convention was
unique in one major respect: Only days before the opening, INDI
was purchased by Alliance Entertainment Corp. Back from the
convention, senior writer Chris Morris has the story.
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says the market declined by 1.3% in 1994.

The IFPI comments, “Piracy runs high
throughout the continent, and there is no
doubt that the performance of any indus-
try will reflect the economic poverty and
uncertainty of many of the African coun-
tries. Incomes are very low, inflation high,
and political instability is common.”

The one bright spot is post-apartheid
South Africa, where the market grew by
51.3% in 1993 and 8.5% last year.

The IFPI statistics also show a wide
range in the receptiveness of various na-
tional markets to foreign product.

In China, domestic repertoire accounted

for 92.6% of all units sold in 1994; in Bul-
garia it was 95.6%, and in Turkey 95.7%.
Japan, the world’s second-largest national
market, had 77.2% of its sales accounted
for by locally produced music last year.

In the middle of the range are the strong
repertoire sources of Brazil (55%), the
U.K. (50%), and France (43.2%), though in
the Netherlands, domestic repertoire’s
share fell to 22.1% in 1994. Tn the Republic
of Ireland, local productions have only a
16% market share, and in Canada and Cos-
ta Rica, the figure falls to 10%. Nicaragua
and Honduras rank the lowest in the
world, at 5%.

B BY BILL HOLLAND

WASHINGTON, D.C.—Dollar value of
music shipments grew 8.5% to a record
$5.2 billion in the first half of 1995 over the
same period last year, according to figures
released by the Recording Industry Assn.
of America.

However, unit shipments of musie
recordings grew only 1.8% in the same pe-
riod, from 479.5 million to 488.3 million.

The rate of growth was significantly
lower than the first half of 1994, when
shipments in dollars totaled $4.8 billion, an
11.9% increase over 1993, while unit ship-
ments grew 12.4% over the previous year.

“Let’s be frank,” says RIAA chairman
Jay Berman, “last vear’s midyear figures
were astounding.” He notes that the new-
release schedule for the first half of 1994
was “very strong.”

Berman calls the 1995 half-year growth
“modest—getting along OK” and says he
expects that new releases during the last
half of 1995 will result in stronger year-
end figures.

“We get about 60% of our totals during
the last half of the year,” he says.

RIAA members account for about 85%
of industry sales. To estimate shipments
by nonreporting labels, the accounting
firm off KPMG Peat Marwick, which com-
piled the statistics, utilized retail sales
data from SoundScan.

i Berman says rock and alternative hits,

U.S. Music Growth ‘Modest’
In ’95 1st Half RIAA Figures

coupled with CD growth fueled by increas- |
ing hardware sules, led the way this year
again, rather than catalog sales.

Berman adds that the “uncertain eco- |
nomic climate” was also a factor contribut-
ing to the modest growth figures tor the
first half of 1995.

CD format growth continued: a 12.6%
midyear unit jump for CDs, from 276.8
million in 1994 to 311.8 million in 1995,
pointed to the continued expansion of the
CD market. CDs showed a 17.8% dollar-
value increase, from $3.3 billion in 1994 to
almost $3.9 billion in 1995.

Full-length cassette shipments contin-
ued to slip, falling 14.6%. from 148.2 mil-
lion units to 126.5 million. The correspond-
ing value of those shipments dropped
16.1%. from $1.2 billion to $1 billion.

Vinyl-album demand, still the lowest
among music configurations. rode what
Berman calls “a wave of nostalgia.”” Unit
shipments increased 11.1% to 1 million,
while dollar value increased 33.3%, from
$7.5 million to $10 million. “Many high-
profile alternative acts are capitalizing on
vinyl in their murketing strategies,”
Berman says.

Other highlights of the RIAA report:

» Cassette zingles took the biggest
plunge, down 15.9% in units, and oft 13% in
dollar value. They accounted for 39.1 mil-
lion units in the tirst half of last year, but
only 32.9 million this yvear. Dollar value

(Continued on page 96) I
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W BY SETH GOLDSTEIN

NEW YORK—Muze Ine. has ven-
tured where other database services
have failed when they’ve tread.

The New York-based company is
using its customer base of 2,500 music
outlets as a springboard to track
videocassette availability. Muze hopes
to play to retailers’ strengths—the cat-
alog titles that account for the bulk of
store rental and sell-through profits—
in creating demand for its service.
“We're going to direct them to do that,”
says Muze co-founder Paul Zullo.

Instead of printed directories,
browsers can call up relevant informa-
tion about 44,000 movie and non-
theatrical titles on a Muze console sim-
ilar to the one they're accustomed to
consulting for CDs and audiotapes.
Like the music unit, the video informa-
tion—genres, titles, performers, ete.—
is contained on a CD-ROM, which also
holds full-motion clips of 30 seconds to
2 minutes from 74 releases.

The concept isn’t new, but none of
the previous efforts had the financial
wherewithal to stay the course. Billion-
aire John Kluge, who owns Orion Pic-
tures, among other entertainment ven-

Muze Units To Offer
Data On 44,000 Vid Titles

tures, is backing his majority interest
in Muze with strong new-product sup-
port. Muze for Video has been “a siz-
able investment,” says Zullo.

Muze for Video came on the market
two months ago, following a six-month
test in about 20 locations, according to
video produet manager Paul
Rosovsky. The first units were placed
in outlets of Tower, Trans World Mu-
sic, Best Buy, and other chains already
accustomed to the music service.

Rosovsky expects to draw on that
list for as many as 200 locations by the
end of the year. “They all have a level of
interest,” he says. “Our customers who
are in video asked for this.” Block-
buster Entertainment hasn't been will-
ing to commit, but Zullo hopes the
chain will come around, as it has in mu-
sic.

The cost of Muze for Video is rough-
ly the same as for its music counter-
part: $6,000-$7,000 for the console and
$1,200 annually for the CD-ROM up-
dates.

Hollywood may be another source of
revenue.

Studios, for example, could be sold
advertising slots on each monthly file.
“We do see opportunities,” Zullo says.

MCA Targeting
Online Customers
With Video Site

B BY MARILYN A. GILLEN

LOS ANGELES—Who says time
spent online equals hours stolen from
more useful pastimes, such as watch-
ing videos? Not MCA/Universal
Home Video, which is putting the In-
ternet to work with the launch of a
new World Wide Web site designed to
showecase its home video and pay-per-
view offerings to computer cruisers.

“Worrying about the Internet can-
nibalizing other entertainment forms,
whether or not it’s true, just doesn’t
do you any good,” says Craig Relyea,
VP of marketing for MCA/Universal
Home Video. “The fact is, people are
spending time online, and these are
our customers—the demographics
are really similar in a lot of cases. So it
would be shortsighted of us to ignore
the opportunity to talk to them on
their own turf.”

“Ultimately, this will enhance our
ability to reach a wider audience,”
adds MCA Home Video president
Louis Feola.

HBO Video (http://www.pathfind-
er.com) and Mystic Fire
(http:/www.echonyc.com/mysticfire)
would agree: The video companies
have already launched their own Web
sites to promote and (in the case of
Mystic Fire) sell product, while
MGM/UA Home Video has estab-
lished a site aimed at retailers and
suppliers on commercial service
America Online, and it has plans for a
larger consumer site.

Dubbed the Ultimate Hollywood
Screening Room, MCA’s new site is
part of the larger MCA/Universal
“Cyberwalk” (http://www.mca.com),
which encompasses the parent compa-
ny’s film, music, TV, and book divi
sions under its umbrella. The home

(Continued on page 89)

U.K Inquiry Prompts Act To Pull Set

Outhere Brothers Rerecord Explicit Release

B BY JEFF CLARK-MEADS

LONDON—An investigation by the
U.K.'s Crown Prosecution Service into
explicit Iyrics on the album “1 Polish, 2
Biscuits & A Fish Sandwich,” has per-
suaded the Outhere Brothers and their
label to rerecord the album for the
British market.

The Outhere Brothers, Hula and
Malik, are signed to indie label
Stip/Eternal and the album is distrib-
uted by WEA U.K. The first single
from the new version will be “La La La
Hey Hey,” which will not contain “any
offensive lyries whatsoever,” according
to WEA, which released the album this
summer in the U.K.

A prepared statement from WEA
says, “We must stress that from the be-
ginning, all albums had a warning no-
tice with regard to explicit lyrics that
took up nearly 50% of the album front-
cover artwork. Similar warnings also
appear on both singles to date.”

Although the CPS has not yet deter-
mined whether charges should be made
against the album, the organization has
decided that no action should be taken
against the Brothers’ No. 1 U.K. single
“Don’t Stop (Wiggle Wiggle).” This is
consistent with previous CPS examina-
tions of records, which have all resulted

Party Time. Arista Records executives congratulate LaFace Records executives
on the quadruple-platinum sales success of “CrazySexyCool,” the second album
by TLC. The band is currently on a national tour. Shown at a party in honor of
TLC in New York, from left, are Arista GM Roy Lott, LaFace co-president Kenny
"“Babyface” Edmonds, Arista president Clive Davis, and LaFace co-president
Antonio “L.A.”" Reid.

in the recordings being cleared.

U.K. courts and legal authorities
have always been more tolerant than
the public at large toward lyrical con-
tent. When public complaints have
obliged authorities to bring charges
against a record, the courts have never
produced a conviction.

The last record to come before the
British courts on obscenity charges was
“Sheep Farming In The Falklands,” re-
leased in the mid-"80s in the wake of the
Falklands War. Its references to ovine
sex by Falkland farmers left the judge
unmoved, although he admitted that
his cousin was a sheep farmer in the
Falkland Islands.

The CPS says that it was asked for
its advice about “Don’t Stop (Wiggle
Wiggle)” by police in Cleveland County
in northeast England after complaints
from the public about the sexual explic-
itness of the single’s lyrics.

A CPS spokesman says, “Our advice
to Cleveland police was that [the song]

was offensive to some people, but that it
was not obscene.”

The Obscene Publications Act says
that obscene material must have the ca-
pacity to “deprave or corrupt.”

However, the spokesman adds that
the CPS is still considering its decision
on the album.

The original album tracks brought to
the attention of the CPS include “Bring
That Ass Over Here,” “Orgasm,” and
“Pass The Toilet Paper.” The album’s
other No. 1 single was “Boom Boom
Boom.”

The WEA statement says that the
Brothers singles found a younger audi-
ence than had been anticipated. It adds,
“The youthful nature of the singles’ au-
dience was both a surprise and a delight
to the Outhere Brothers, who do not
want to offend or influence in any nega-
tive way—hence their very willing
agreement to record a new version of
the album which would do neither.”

Lewinter Files Suit Against
Warner For Contract Breach

B BY IRV LICHTMAN

NEW YORK—Claiming he was not
given the specifics about heing fired as
president/COO of Warner Music U.S,,
veteran music executive Mel Lewinter
has filed a $15 million breach-of-con-
tract suit against the Warner Music
Group in New York Supreme Court.

Lewinter, who had been part of
Warner’s music family since 1970, was
told he was fired “for cause.” His suit
follows a similar action by his former
boss, Warner Music U.S. chairman
Doug Morris, who was also dismissed
“for cause” June 21 and proceeded to
sue WMG for damages of $50 million
(Billboard, July 8).

According to Lewinter’s filing, he
was formally fired Aug. 2 by WMG
chairman Michael Fuchs in a letter that
followed a brief meeting held that day
(Billboard, Aug. 12).

According to Lewinter’s Aug. 8 court
filing, the letter states: “This confirms
our conversation that, effective today,
your employment with Warner Music
U.S. is terminated for cause pursuant to

Veto Threatens Radio Dereg Provisions

B BY BILL HOLLAND

WASHINGTON, D.C.—The threat of a
presidential veto casts a shadow on the
radio industry’s victory in keeping radio
deregulation provisions in the giant
telecommunications bill recently ap-
proved by the House. However, sup-
porters claim the bill has enough con-
gressional votes to override a veto.

The bill, which the House passed
Aug. 4, removes all radio ownership re-
strictions; the Senate passed its version
of the bill in June. The bill also loosens
TV ownership caps, removes most
TV/cable cross-ownership restrictions,
and allows cable, long distance, and lo-
cal phone companies to compete against
each other.

The Senate and the House must ham-
mer out identical versions of the bill be-
fore it reaches President Clinton’s desk.

The president has threatened to veto
the bill if certain sections—including
those covering broadcast ownership

and cross-ownership—are not made
more to his liking.

The National Assn. of Broadcasters
is awaiting the outcome by accentuating
the positive.

“The administration’s main concern
is with media concentration in local
markets,” says Lynn McReynolds, a
spokesperson for the NAB, who cites as

an example problems of vertical inte-
gration; namely, the cross-ownership
provisions in the House bill that allow
ownership of two TV stations and local
newspapers in a market.

“It’s not my sense that radio is a big
factor,” McReynolds says. “While they
probably don't favor radio caps [being]
off, that’s not their main concern.

Paragraph 10 of your employment
agreement.” The Fuchs letter, the com-
plaint adds, “cdid not identify the pwrport-
ed ‘cause’ for plaintiff's termination.”
According to Lewinter’s employ-
ment agreement—
which was filed with
the action—the ex-
ecutive’s employ-
ment could be ter-
minated “for cause”
upon commission of
a felony, fraud, con-
flict of interest, or
refusal to perform
the obligations of

LEWINTER

the agreement.

The day after Lewinter was fired, his
lawyer, Elkan Abramowitz, told Bill-
board that he planned to file suit
against WMG if the phrase “for cause”
was not fully explained to his client’s
satisfaction.

“We had some preliminary discus-
sion with a representative of the com-
pany on [Aug. 4], but it was unsatisfac-
tory. On [Aug. 7], we demanded that
they withdraw the dismissal, giving
them until the close of business to do
s0,” says Abramowitz.

Warner Music Group had no com-
ment on the suit.

Lewinter’s employment agreement,
which runs from Aug. 1, 1994, to Dec.
31, 1999, calls for a one-time signing
bonus of $1.1 million and an annual
salary of $600,000 until Dec. 31, 1997,
and $650,000 after Jan. 1, 1998. In addi-
tion, Lewinter was entitled to an annu-
al bonus, to be determined by Morris,
of no less than $600,000 for 1995-1997
and no less than $800,000 for 1998-1999.

PERFORMANCE RIGHT BILL PASSES SENATE ON EVE OF RECESS

WASHINGTON, D.C.—The Senate
unanimously passed the industry’s Dig-
ital Performance Right in Sound
Recordings bill Aug. 8.

Senate approval of the legislation
came during the final night of floor ac-
tion before Congress’ August recess.
The bill, 8. 227, offers a substitute
amendment, No. 2302, which incorpo-
rates changes worked out this summer
by recording industry groups. It is
sponsored by Sens. Orrin Hatch, R

Utah, and Dianne Feinstein, D-Calif.

Upon return from recess in Septem-
ber, House lawmakers plan to vote the
identical companion bill, H.R. 1506, out
of the Judiciary Committee, where it is
pending.

As a result of compromise amend-
ments worked out between the Record-
ing Industry Assn. of America and mu-
sic publishers and songwriters earlier
this summer, there is no longer any or-
ganized opposition to the legislation

(Billboard, July 15) and House passage
should proceed smoothly, according to
insiders.

If passed by the House, the bill will go
to a Senate/House conference for
signoff and then be forwarded to the
White House to be enacted into law.

The bill will grant copyright cwmersa
performance right for use of sound
recordings in dipital tranamissions,
Traditional radio hroacdeasters are ex-
empted, BILL HOLLAND

wWwWw . americanradiohistorv.com

BILLEOARD AUGUST 19, 1985


www.americanradiohistory.com

Billooara

Editor in Chief: TIMOTHY WHITE

M EDITORIAL

Managing Editor: KEN SCHLAGER

Deputy Editor: Irv Lichtman

News Editor: Susan Nunziata

Director of Special Issues: Gene Sculatti; Dalet Brady. Associate Director
Bureau Chiefs: Craig Rosen (L.A.), Chet Flippo (Nashvilie),

Bill Holland (Washington), John Lannert {Caribbean and Latin Amenica)
Art Director: Jeff Nisbet; Assistant: Raymond Carison

Copy Chief: Bruce Janicke

Copy Editors: Elizabeth Renaud, Carl Rosen, Carolyn Horwitz

Radio: Eric Boehlert, Features Editor (N.Y.}

Talent: Melinda Newman, Senior Editor (N.Y.)

Senior Writer: Chris Morris (L.A.)

R&B Music: J.R. Reynolds, Editor (L.A)

Country Music/Nashville: Deborah Evans Price, Associate Editor

Dance Music: Larry Flick, Editor (N.Y.)

Retail: Ed Christman, Senior Ed. {N.Y.}, Don Jeffrey, Associate Ed. (N.Y.}
Home Video: Seth Goldstein, Editor (N.Y.), Eileen Fitzpatrick, Associate Ed. (L.A.)
Pro Audio/Technology: Paul Verna, Editor (N.Y.)

Enter*Active: Marilyn A. Giilen, Editor (N.Y.)

Music Video: Brett Atwood, Editor (L.A.)

Heatseekers Features Editor: Carrie Borzillo (L.A.)

Statf Reporter: Trudi Miller Rosenblum (N.Y.)

Administrative/Research Assistant: Terri Horak (N.Y.)

Editorial Assistant: Douglas J. Reece (L.A.)

Special Correspondent: Jim Bessman

Contributors: Catherine Applafeld, Fred Bronson,

Lisa Coltins, Larry LeBlanc, Jim Macnie, Moira McCarmick,

David Nathan. Havelock Nelson, Heidi Waleson

International Editor in Chief: ADAM WHITE

International Deputy Editor: Thom Duffy

International Music Editor: Dominic Pride

European News Editor: Jeff Clark-Meads

German Bureau Chief: Wolfgang Spahr

Japan Bureau Chief: Steve McClure

Far East Bureau Chief: Mike Levin

B CHARTS & RESEARCH

Associate Publisher: MICHAEL ELLIS

Director of Charts: Geoff Mayfield (L.A.}

Chart Managers: Suzanne Baptiste (Senior Manager R&B/Reggae), Anthony
Colombo (Album Rock/New Age), Ricardo Companioni (Dance),

Datu Faison (Rap/Jazz/Gospel/World Music), Steven Graybow (Adult
Contemporary), Wade Jessen (Country), John Lannert (Latin),

Jerry McKenna (Hot 100), Mark Marone (Modern Rock/Studio Action),
Geoff Mayfield (Billboard 200/Heatseekers), Marc Zubatkin (Video/Classical)
Chart Production Manager: Michael Cusson

Assistant Chart Production Manager: Paul Page

Archive Research Supervisor: Siivio Pietroluongo

Administrative Assistants: Steven Graybow (N.Y.), Amani Walker (L.A.)

W SALES

Associate Publisher/U.S.: JIM BELOFF

Advertising Services Manager: Michele Jacangelo

New York: Ken Karp, Ken Piotrowski, Patricia A. Rod Jennings,
Deborah Robinson, Erica Bengtson, Phyllis Demo, Jef Lestingi
Ciassified (N.Y.): Jeff Serrette, Susan Mazo

L.A.: Jodie Francisco, Gary Nuell, Lezle Stein,

Alyse Zigman, Evelyn Aszodi

Nashville: Lee Ann Photoglo, Mary DeCroce

Associate Publisher/Intl.: GENE SMITH

Europe: Christine Chinetti (London), Robin Friedman
Tokyo: Tokuro Akiyama, 044-433-4067

Southeast Asia: Grace Ip, 310-330-7888 (L.A)

Milan: Lidia Bonguardo, 011-3936-254-4424

Paris: Francois Millet, 33-1-4549-2933

Melbourne: Amanda Guest, 011-613-824-8260/8263 (fax)
Latin America/Miami: Angela Rodriguez, 305-441-7976
Mexico: Daisy Ducret 213-525-2307

HEMARKETING

Director of Marketing: ELISSA TOMASETTI

Promotion Art Director: Tony Santo

Special Events Manager: Maureen Ryan

Promotion Coordinator: Melissa Subatch

Marketing and Publicity Associate: Gayle Finkelstein
Circulation Manager: Jeanne Jamin

European Circulation Manager: Sue Dowman (London)
Assistant Circulation Manager: Adam Waldman

Group Sales Manager: Jeff Somerstein

Circulation Promotion Account Manager: Trish Daly Louw

M PRODUCTION

Director: MARIE R. GOMBERT

Advertising Production Manager: John Wallace

Associate Advertising Production Manager: Lydia Mikuiko
Advertising Production Coordinator: Cindee Weiss
Editorial Production Manager: Terrence C. Sanders
Associate Editorial Production Manager: Drew Wheeler
Specials Production Editor: Marcia Repinski

Assistant Specials Production Editor: Marc Giaquinto
Systems/Technology Supervisor: Barry Bishin
Composition Technicians: Morris Kliegman, Anthony T. Stallings, Susan Chicola
Directories Production Manager: Len Durham

W ADMINISTRATION

Senior Vice President/General Counsel: Georgina Challis
Director of Research: Jane Ranzman

Directories Publisher: Ron Willman

On-Line Sales/Support: Vince Beese

Distribution Director: Edward Skiba

Billing: Debbie Liptzer

Assistant to the Publisher: Kara DioGuardi

PRESIDENT & PUBLISHER: HOWARD LANDER
M BILLBOARD OFFICES:

New York Washington, D.C. Nashville
1515 Broadway 733 15th St NW. 49 Music Square W.
N.Y., NY 10036 Wash., D.C. 20005 Nashville, TN 37203

212-764-7300 202-783-3282 615-321-4290

edit fax 212-536-5358  fax 202-737-3833 fax 615-320-0454
sales fax 212-536-5055
London Tokyo
Los Angeles 3rd Floor 10th Floor No. 103
5055 Wilshire Bivd. 23 Ridgmount St Sogo-Hirakawacho Bidg., 4-12
Los Angeles, CA 90036 Lendon WCIE 7AH Hirakawacho 1-chame,

213-525-2300 44-171-323-6686 Chiyoda-ku, Tokyo 102, Japan
telex 66-4969 sales fax 44-171-323-2314  3-3262-7246
fax 213-525-2394/2395,  edit fax 44-171-631 0428  fax 3-3262-7247

Bilboard Music Group

ommeniar

Earth-Aid A Music-Industry Must

H BY BARBARA BLEZARD

Have you ever considered what goes on be-
hind the scenes in the music business? Not

just the talent or the promotion, but the ac-

tual, physical efforts and materials that go
into producing the music recordings that are
the basis of our industry. I am asking you to
do just that—and this time 1 want you to
think not for yourself, but on behalf of planet
Earth and her environment.

Let’s begin in the factories that produce
the electronic components and recording me-
dia that the music is stored on. When we ex-
amine these factories, we are forced to con-
sider environmental issues of chemicals and
materials.

According to Bob Stewart, of Science Ap-
plications International Corp., a technology
and environmental services corporation in
MecLean, Va., “Chemicals and materials form
the building blocks of recording-industry
products, such as signal processors, com-
puter workstations, and recording media.
These materials and chemicals include sol-
vents, acids, toxic metals, and many others.
For example, the munufacture of a computer
workstation requires the use of approxi-
mately 700 different tyvpes of materials and
chemicals, more than half of which are haz-
ardous.”

These supplies and equipment need to
reach the audio engineer, producer, or studio
manager, and so begins the use of packaging.
From cardboard boxes to plastic-foam pea-
nuts, the recording industry spends millions
of dollars and creates tons of waste to pro-
duce packaging to cradle these delicate mate-
rials for delivery. No problem, right? Let’s
Jjust recyele it!

Elizabeth Harriman, of the Massachusetts
Toxics Use Reduction Institute, says, “It is
much more efficient to follow the theory ‘re-
duce, re-use, and recyele,” in that order. By
consuming so many nonrenewable raw mate-
rials and considering the impact of raw mate-
rials’ extraction and processing, including the
energy and water used in the process, we are
supporting an inefficient system. Recycling
requires energy and resources and produces
byproducts, and there is only so much landfill
space for disposal of what we cannot recycle.”

In the average studio, which uses the
aforementioned electronics, equipment, and
recording media, millions of watts of electric-
ity are consumed to fuel everything from the
lights and coffee maker to the board and
power amps. Temperature control is vital to
a studio in both the booth and the tape-stor-
age areas, so such equipment as air condition-
ers and heaters run constantly. In an effort
to produce a perfect take, millions of miles of
recording tape are used, edited, sometimes
re-used, and eventually disposed of. This tape
ends up in our landfills, because there is often
nowhere else for it to go.

Equipment is constantly being updated,
and though some of the older stuff can be
sold off, eventually that too ends up beside
the tape at the dump. In an effort to remain
technologically advanced and produce the
cleanest, crispest recordings, studios have an
incredible turnover of materials.

So now owr recording has been produced
and—after undergoing the manufacturing
process, which again raises issues of chemical
and material waste—it is ready to be distrib-
uted to the public.

Although the movement to ban the CD
longbox was successful, efforts to saturate

the industry and consumer market with pub-
licity results in the production and distribu-
tion of millions of tons of printed materials,
including posters, header cards, flats, press
releases, and other paper-based products.

‘Adopt one
operational
change.’

Barbara Blezard is the
coordinator for the
Recording Industry
Environmental Task
Force, an organization
based at the University
of Massachusetts
Lowell.

At the concert arena, where the recording
is promoted through a live performance, we
can see the rampant waste and littering of
paper and plastic-foam products on the
grounds. And there is always the car trip
home to look forward to, as many arenas are
not accessible via public transportation.

Yet, as an industry, haven’t we done our
part for the environment? We've produced
the fund-raising recordings, we’ve donated
our valuable supplies and equipment for pub-
lic awareness projects, we've engineered con-
certs, and we've lent our names to save the
whales and the rain forests in an effort to
spread the message about environmental re-
sponsibility.

But what have we done as an industry for
the industry? Maybe we should take a look
into our own backyards and do all that we can
to make our industry environmentally sus-
tainable.

It is true that some members of the record-
ing industry have taken environmental re-
sponsibility seriously. Rykodise spearheaded
the “ban the box” movement, which has elim-
inated tons of waste on the consumer level.

DEFENDING THE FREEDOMS OF MANY

It has been with interest that I have ob-
served the debate surrounding the practice
of blaming the entertainment industry for
the societal ills of the ’90s (Billboard, June
3, June 17, July 1).

While there is no doubt that the electronic
media has an incredible influence on our so-
ciety—particularly our children—we cannot
place the blame for all owr ills on entertain-
ment. There has to be within each of us an
acknowledgment of personal responsibility.
Government interference and regulations do
not heal these problems, they serve as band-
ages. But allowing market forces to work is
a move in the right direction. Electronic me-
dia are no different from any modern con-
venience that provides us information and
services at our fingertips. It is in the manner
of use that we find abuse.

In Tennessee, we have thousands of indi-
viduals who are employed in the entertain-
ment industry. These are honest, hard-
working men and women who have selected
the fields of music, entertainment, televi-
sion, and film as their chosen professions.
Most of these individuals were drawn to this
industry not by the desire to change the
thought patterns of the nation, but by the

LETTERS

3M has taken a companywide interest in
the environment since 1975. According to the
company, in its first 15 years—1975-1989—
its environmental policy has cut 3M pollution
per unit of production in half, prevented more
than 500,000 tons of pollutants, and saved the
company more than $500 million.

In May, BASF celebrated the second year
of its EcoShuttle, a packaging system for its
audio and videotape pancakes that can be re-
used up to 25 times before it is reprocessed
and recycled. In one vear, 27,365 cubic feet
of wuaste was prevented—over 12 tractor-
trailers full—according to the company. In
the last yvear, almost 5% of BASF audiotapes
were sold in EcoShuttle boxes.

Yet there is still much the industry can do
to address environmental concerns. The first
step is recognition. Become aware of the im-
pact that evervthing you do in vour profes-
sional life has on the environment, from your
consumption of resources, such as paper,
electricity, and recording media, to making
your work environment safer by implement-
ing environmentally safe manufacturing pro-
cesses.

Adopt one operational change—from con-
sidering design for the environment when
creating your next series of product to de-
creasing your packaging to recycling the pa-
per and cardboard in vour facility. When that
practice becomes comfortable to you, add an-
other.

Second step—spread the word, and com-
mit to using the public visibility that we enjoy
as an industry to spread the concept of envi-
ronmental sustainability.

As Congress seeks to dismantle many of
the environmental laws that have been estab-
lished over the last 25 years, we as an indus-
try must tackle the environmental challenge
before it hits crisis proportions. Ouwr profile
as an industry will enable us to influence
other industries to join our efforts to make
real, internal environmental changes.

opportunity to work in an industry that
embodies the true spirit of American entre-
preneurship.

The entertainment industry provides a
lesson in how free enterprise works. An indi-
vidual develops an idea, then finds financial
backers who share that belief and are will-
ing to fund the idea. Then this new com-
pany—with capital and ideas at risk—cre-
ates its product and offers it to the
consuming public. Sometimes the public re-
jects that produect, and those individuals
have gained experience. When the product
is well received. this experience is accompa-
nied by financial success. This is the process
of market forces at work. In a free-market
economy, the informed consumer deter-
mines the success of a product.

We should be cautious of blanket state-
ments that condemn the entire industry for
the actions of a few. Misconduct of a few is
no reason to encourage legislation that
would restrict the freedoms of many. In our
state and in this nation, there is still room
for personal responsibility, economic pro-
ductivity, and personal success.

Don Sundquist
Governor of Tennessee
Nashville

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management.
Letters should be submitted to the Letters Editor. Commentaries should be submitted to Commentary Editor Susan Nunziata, Biltboard, 1515 Broadway, New York, N.Y. 10036.
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B BY DEBORAH EVANS PRICE

NASHVILLE—Though he claims
his first album was such a stiff that
it “went wood” as opposed to gold or
platinum, Tim McGraw’s sopho-
more release, “Not A Moment Too
Soon,” has sold more than 4 million
copies, creating anticipation at radio
and retail for his new album, “All T
Want,” due on Curb Sept. 19.

Fueled by several hit singles, in-
cluding “Indian Outlaw” (which
peaked at No. 8 on Billboard’s Hot
Country Singles & Tracks and No.
15 on the Hot 100), “Don’t Take the
Girl” (No. 1 country, No. 17 on the
Hot 100) and “Not A Moment Too
Soon” (No. 1 country), the album
has sold 4.1 million units, according
to SoundScan.

For Curb’s Tim McGraw,
Success Isn’t ‘Too Soon’

In addition to topping the country
album chart, “Not A Moment Too
Soon” went No. 1 for the weeks of
May 21 and May 28, 1994, on The
Billboard 200,
placing McGraw
alongside Garth
Brooks and Billy
Ray Cyrus as the
only country acts
to accomplish
that feat in re-
cent years. The
release was also
named album of
the year by the Academy of Country
Music at its annual awards show last
May.

By utilizing an extensive ad cam-
paign, retail contest, and worldwide

(Continued on page 85)

McGRAW

Velvet Underground Surfaces
With New Polydor 5-CD Set

B BY CHRIS MORRIS

LOS ANGELES—Validating the his-
toric work of an uncompromising
band that was considered a flop in its
day, Polydor Records/Chronicles will
release the five-CD Velvet Under-
ground retrospective “Peel Slowly
And See” on Sept. 26.

The 75-track compilation, produced
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THE VELVET UNDERGROUND

by PolyGram VP of catalog develop-
ment Bill Levenson, was assembled
with the cooperation of the band’s
original members: vocalist/guitarist
Lou Reed, multi-instrumentalist
John Cale, guitarist Sterling Mor-
rison, and drummer Maureen “Moe”
Tucker.

As a result of the research involved
in the project, Rhino Records will re-
lease an expanded version of the
group’s fourth album, “Loaded,” in
early 1996, while PolyGram is weigh-
ing a series of “official bootlegs” of
live Velvets shows.

Information regarding the interna-
tional marketing of “Peel Slowly And
See” was unavailable at press time.
However, foreign release dates for
the set have been fixed: Sept. 25 in
Europe, Sept. 27 in Canada, Oct. 1 in

(Continued on page 85)
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Grateful Dead’s Garcia Leaves Legacy
Guitarist/Singer Embodied Spirit Of ’60’s

B BY CHRIS MORRIS

LOS ANGELES—In a 1989 inter-
view with Peter Watrous for Musician
magazine, Jerry Garcia made a
telling comment about his music as he
spoke about his audience.

“They're acting out their version of
how much freedom there is in Ameri-
ca to go for a wild ride,” Garcia said.
“What's left is, well, you can follow
the Grateful Dead on the road. You
can’t be locked up for that, yet. So it’s
an adventure. And an adventure, as
part of the American experience, is
essential.”

The questing adventurousness of
guitarist/vocalist Garcia and his
bandmates in the Grateful Dead
stretched the boundaries of rock’s ex-
pressive palette during the '60s and
won the group a virtual army of de-
voted fans that spanned two genera-

tions of rock listeners.

Garcia was found dead after 4 a.m.
Aug. 9 in his room at Serenity Knolls,
a drug treatment center in Forrest

Gotta Be Platinum. Sony Music executives present recording artist Des’ree and
members of her band with platinum plagues commemorating sales of her Sony
550 Music album “I Ain’t Movin',” featuring the hit single “You Gotta Be.”” Shown,
from left, are John McL. Doelp, executive VP, Sony 550 Music; Hilary Shaev, VP
of promotion, Sony 550 Music; Tim Atack, band member; David Massey, VP of
A&R/international marketing, Epic Records; Polly Anthony, president, Sony 550
Music; Orefo Orakuwe, band member; Des’ree; Howard Francis, band member;
Tommy Mottola, president/COO, Sony Music Entertainment; Prince Sampson,
band member; Thomas Dyani, band member; Richard Griffiths, president, Epic
Records; and David Wernham, artist manager.

WB, Postal Service To Promote Jazz Stamp Series

LOS ANGELES—An ambitious fall
campaign by the U.S. Postal Service
and Warner Bros.” jazz division will
cross-promote a forthcoming series of
postage stamps featuring 10 “Leg-
ends Of Jazz” and Warner’s young
stable of jazz artists.

The stamp series will be kicked off
on Sept. 1 with a first-day ceremony
in New Orleans devoted to trumpeter
Louis Armstrong, one of the perform-
ers depicted on the stamps. The en-
tire set of 32-cent stamps, which fea-
tures color portraits by artist Martin
D. Toub, will be released Sept. 16 in
Monterey, Calif., during the Mon-
terey Jazz Festival.

Also on Sept. 16, the Postal Service
will issue a $4.95 consumer “Stampfo
lio” for “Legends Of Jazz” that will in-
clude the 10 stamps, descriptive ma-
terial about the artists, and—for the

Among the jazz legends to be honored
by the U.S. Postal Service, clockwise
from top left, are Coleman Hawkins,
Louis Armstrong, Jelly Roll Morton,
and James P. Johnson

first time in post office history—an
exclusive free CD, “Warner Jams’
Tribute To The Jazz Masters.” The

12-track CD, which will not be avail-
able at conventional retail stores, fea-
tures Warner artists performing
songs associated with the jazzmen on
the stamps.

The Warner performers—saxo-
phonists Joshua Redman and Kenny
Garrett, trumpeter Wallace Roney,
and keyboardists Larry Goldings and
Brad Mehldau—also appeared collec-
tively on the July 11 Warner release
“Warner Jams Vol. 1,” the first of a
projected series of “blowing sessions”
featuring the label’s jazz talent. Most
of the performers will release their
own Warner albums in August and
September.

On the Stampfolio CD, the Warner
artists, in various group configura-
tions, play songs made famous by
Armstrong (“What A Wonderful
World”); pianists Eubie Blake

(“Memories Of You™), James P. John-
son (“Sweet Lorraine”), Errol Garner
(“Misty”), and Thelonious Monk
(“Straight, No Chaser”); saxophon-
ists Coleman Hawkins (“Body And
Soul™), Charlie Parker (“Ornitholo-
gy, and John Coltrane (“Impres-
sions”); and bassist Charles Mingus
(“Goodbye Pork Pie Hat”).

Bassist Clarence Seay and drum-
mer Lewis Nash duet on the disc’s
sole tribute, the New Orleans-style
march “Jelly’s Roll,” a homage to pi-
anist Jelly Roll Morton.

The CD is rounded out by two
tracks—a version of Miles Davis’
“Sid’s Ahead” and Goldings’ original
“Blue Grass”—excerpted from
“Warner Jams Vol. 1"

The Stampfolio campaign—which
follows highly successful 1994 stamp

(Continued on page 12)

Knolls, Calif. Garcia had turned 53
Aug. 1. At press time, no official cause
of death was listed; published reports
said the musician died of a heart at-
tack.

In recent years, Garcia’s physical
condition had been in decline; the
poor state of his health was exacer-
bated by years of drug use, which, he
told interviewers,
included a bout
with heroin addic-
tion during the
'80s. In 1986, he
was admitted to a
hospital in a dia-
betic coma. Garcia
later attempted to
turn his health
around—he quit
smoking, hired a trainer, and dropped
his weight.

Dennis McNally, the Grateful
Dead’s longtime spokesman, was un-
available at press time; according to a
member of the Dead’s office staff, Mc-
Nally was meeting with the surviving
members of the Dead about the
group’s future plans.

Carlos Santana, a contemporary of
the Bay Area music scene, is among
the numerous fellow musicians
mourning Garcia.

“Being guitarists in the San Fran-
cisco music scene together, Jerry and
I shared a special bond,” says San-
tana. “He was a profound talent, both
as a musician and an artist. He cannot
be replaced. I take solace in the

(Continued on page 12)

Carey In Talks
With Sony To
Form Own Label

NEW YORK—Columbia pop diva
Mariah Carey is in discussion with
Sony Music to form a custom label.

According to a source at Sony, the
still-unnamed label is still in the
early stages of development and is
not likely to be launched until the
end of 1996. The source says Carey
is already consid-
ering her first
signings.

The singer will
devote the re-
mainder of 1995
and much of next
year to promoting
her new, as-yet-
untitled Columbia
album, which is
due in stores Oct. 10. The set will be
previewed Sept. 5 with the single
“Fantasy,” which will be comple-
mented by a videoclip directed by
Carey.

Should the label come to fruition,
Carey will join a‘;._vru-.'.'in;r clique of
superstar-helmed cuztom lahels, in-
cluding Madonna's successful Mav-
erick Records and Midhirel Jack-
son’s up-an(ifuminj: MJIT Records.

GARCIA

CAREY
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Delicious Turns Malicious
On New ‘Hybrid’ Rock Label

N BY BRETT ATWOOD

LOS ANGELES—Delicious Vinyl,

known for its hip-hop, dance, and rap

music roster, is forming Malicious

Vinyl, a new label for modern and hard
c rock acts.

The first full-

“1 ', length offerings
[ of g4 from the new label

will be Shrine’s
“Psycha,” which is
the Los Angeles-
based rock quar-
tet’s debut, and Excel’s “Seeking
Refuge,” which follows the act’s two
independent albums on Caroline. Both
releases are due Aug. 29.

Malicious Viny!’s first release, a 10-
inch vinyl EP of Shrine’s “Create Or
Destroy,” came out last summer. How-
ever, the Shrine and Excel albums
represent the Los Angeles-based la-
bel’s full-fledged debut, according to
Delicious Vinyl VP/GM Rick Ross,
who is spearheading the new imprint.

A third act on the label is Anaheim,
Calif., garage band Stain, which is
recording its Malicious Vinyl debut
this month, according to Craig Mc-
Donald, who handles A&R and mar-
keting for the new label.

Ross anticipates releasing five al-
bums on the label over the next year.

“We've always wanted to do rock,”
says Ross. “We developed Malicious
Vinyl as a hybrid alternative to the in-
dies and majors. It is more of a custom
boutique label that has the resources
of a major but the personal attention of
an indie.”

Joining Ross and McDonald is Deli-
cious Viny!'s Paul Ellis, who will han-
dle A&R and promotion duties for the
new imprint.

“The size of the label is an advan-
tage for us when we scout out new tal-
ent,” says McDonald. “The bands see
that this label is not run like a big cor-
poration, which is an advantage for
us.”

Delicious Vinyl and its labels are in-
dependently owned, but many of its
releases are co-marketed with Capitol
Records. It is expected that Capitol

Vinyh

will further formalize its partnership
with Delicious Vinyl in the coming
weeks, including a possible partial ac-
quisition of the label, according to a
source.

Although most new releases will be
distributed through Cema, Ross says
that the labels will seek independent
distribution for certain titles.

International distribution for Mali-
cious Vinyl had not been determined
at press time.

Delicious Vinyl has dabbled in rock
in the past, with Masters Of Reality
and Spinout. Ross says those efforts
ran into some difficulty because of De-

(Continued on page 96)

Sister, Sister. Folk artist Odetta congratulates Loose Cannon/Island
Aboriginal/Celtic trio Tiddas at the group’s first U.S. show, held at New York’s
Bottom Line. Tiddas, whose name is aboriginal for “sisters,” will debut on the
label in September. Shown, from left, are band member Lu, Loose Cannon
president Lisa Cortes, Odetta, and band members Amy and Sally.

Christian Alternative Music Gets Its Tattoo
Benson-Linked Label Sets Itself Apart From Parent

W BY DEBORAH EVANS PRICE

NASHVILLE—New York-based
Music Entertainment Group has
launched an alternative Christian la-
bel, Tattoo Records.

The label is located in Nashville,
along with MEG-owned labels Benson
Music Group and Diadem.

The label has yet to sign an act, but
GM Mike Porter says it is close to
signing a band and expects to make
the announcement within a week.
Porter says Tattoo hopes to have prod-
uct released by December.

Tattoo titles will be distributed
through Benson Music Distribution.

MEG CEO Wes Farrell says he had
been toying with the idea of starting
such a label for a year and now feels
the right time has come. Porter agrees
and says he thinks Tattoo will target a
market with tremendous potential.

“I have a goal. I hope that the same
kind of growth that pop music has
shown in the alternative field will car-
ry over,” Porter says. “There’s an au-
dience out there we’re not speaking to
as an industry. This music may be that
voice to speak to some of the younger
kids that haven’t been attracted to our

RECORD COMPANIES. Jack Rovner is
named executive VP and GM of RCA
Records in New York. He was senior
VP of BMG Ventures and marketing,
BMG Entertainment North America.
Ronald E. Sweeney is appointed ex-
ecutive VP of black music for Epic
Records and senior VP of Sony Music
Entertainment in New York. He was
principal in his own law firm and chair-
man of Avant Garde Management.
Capitol Records names Bruce Kirk-
land executive VP in Los Angeles and
Bruce Lundvall GM, East Coast, in
New York. Kirkland was senior VP of
marketing and GM of Capitol. Lund-
vall retains his position as president of
Blue Note/Metro Blue Records.
Richard Nash is appointed senior
VP of the black music division of Elek-
tra Entertainment Group in New
Tork. He was senior VP of the black
mugie divizion of Atlantic,
Marty Maidenberg is promoted to
VI of product development for Mer-

EXEC

ROVNER SWEENEY
cury Records in New York. He was se-
nior director of marketing.

Wendy Naylor is named VP of al-
ternative music promotion for MCA
Records in Los Angeles. She was a
founding partner of Mike Jacobs & As-
sociates, an independent alternative
promotion firm.

Faisel Durrani is appointed direc-
tor of international marketing for Is-
land Records in New York. He is head
of Island’s new international division.
He was product manager of Poly-
Gram’s international division.

Tim Patterson is named senior di-

industry.”

Some Benson staff is shifting to the
new label. Mark Quattrochi transfers
to Tattoo as director of A&R from his
post in Benson’s A&R department.
Porter will continue in his responsibil-
ities as Benson’s VP of publishing,
while also serving as Tattoo’s GM.

Dan Michaels is new to MEG, join-
ing as Tattoo’s director of marketing.
Michaels is a founding member of al-
ternative group the Choir and has
management, booking, and perfor-
mance experience with a variety of
acts, including the Throes, 77s, Bryan
Duncan, Lost Dogs, and At The Foot
Of The Cross.

As to why execs chose to create a
new label rather than just signing al-
ternative acts to Benson’s roster, Por-
ter says, “The music itself brings with
it unique challenges in marketing and
an implicit understanding of the genre
from an A&R standpoint, so Benson
was probably not the right label to fa-
cilitate both those areas of music.”

Porter says alternative is a “distinct
style within Christian music, especial-
ly the way you market it. You don’t
necessarily go after print ads and ra-
dio with the same vigor that you would

TURN

TIVE

KIRKLAND LUNDVALL
rector of A&R for Arista Records in
New York. He was senior A&R direc-
tor at Uptown Entertainment.

The EMI U K. label of EMI Records
in London names Ian Ramage mar-
keting director, Amanda Knight head
of product management, and Trudy
Bellinger head of creative affairs.
They were, respectively, VP of pop
marketing for EMI International,
marketing manager for the EMI U.K.
label, and head of video for the EMI
U.K. label.

Eric Skinner is promoted to direc-
tor of rap promotion for Jive Records

TABLE

with an AC, inspirational, or other
middle-of-the-road artist. There are
more grass-roots marketing tech-
niques involved. Since it needed a ded-
icated staff, it just seemed easier to
[develop] a new imprint to accommo-
date it.”

Porter says live performances are
the best means of promoting alterna-
tive Christian music. In the past,
artists who have performed modern
rock or alternative music have had
trouble finding venues. Mainstream
clubs are often reluctant to book
Christian bands, and churches are of-
ten hesitant to present edgier music,
traditionally embracing more AC/pop
Christian acts.

According to Porter, those situa-
tions are changing. “The biggest tool
for marketing the music is to get peo-
ple to see the bands play,” he says.
“I'mtold that there are many more en-
lightened youth ministers and church
organizations who embrace this music.
So we’re not discounting churches as
venues.”

Porter says the college circuit is a
great place for Christian alternative
acts and mainstream clubs are also

(Continued on page 96)

Judge Grants
MCA $7 Million
In Charly Case

N BY IRV LICHTMAN

MCA Records has won more than
$7 million in damages in the U.S. as
part of its long-running international
dispute over the release of Chess mas-
ters by Charly Holdings Inc., Charly
Records Ltd., and Charly Records In-
ternational APS.

In his ruling Aug. 1 in U.S. District
Court in Los Angeles, Judge Ronald
Lew ordered the companies, based in
England, to pay more than $5 million
in compensatory damages to MCA
Records for the unauthorized use of
master recordings from the Chess
catalog, including its name and logo,
and additional sums totaling more
than $2 million in punitive damages.

Charly plans to appeal the ruling.
In a statement, the company says the
court “has no jurisdiction over any of
the Charly companies as Charly does
not do business in the United States.”

Last December, a jury ruled in fa-
vor of MCA on the issues of trademark
infringement, unfair competition, false
designation of origin, and intentional
and negligent interference. The jury
also awarded MCA $4 million, but
Judge Lew granted the defendants a
new trial on the issue of damages.

As a result of an acquisition from
Sugar Hill Records a decade ago,
MCA claims exclusive global rights to
some 25,000 masters from the Chess
catalog, which consists of material
dating back to the "50s from Chess and
such Chess-owned labels as Checker,
Argo, Cadet, Concept, and Aristocrat.
The artist roster includes such stellar
blues and R&B performers as Bo Did-
dley, Etta James, Muddy Waters,
Howlin’ Wolf, and John Lee Hooker.

Charly had claimed rights to sell
the masters in an arrangement with
Marshall Sehorn and Red Dog Ex-
press, which claimed nonexclusive
rights to the catalog as a result of a
1976 contract with All Platinum Mu-
sic, a company owned by Joseph and
Sylvia Robinson, who were also own-

(Continued on page 85)

MAIDENBERG
in New York. He was manager of rap
promotion.

PUBLISHING. Terry Foster-Key is ap-
pointed executive VP of continental
European operations for EMI Music
Publishing in London. He was deputy
managing director of EMI Music Pub-
lishing U.K.

RELATED FIELDS. Colin Stewart is
named COO for Magnatone Entertain-
ment Group in Nashville, which in-
cludes Magnatone Records, Magna-
tone Music Publishing, and Magnatone

9

STEWART

NAYLOR

Artist Management. He was VP of
marketing and sales for EMI America.

Victoria G. Traube is appointed se-
nior VP and general counsel of the
Rodgers & Hammerstein Organiza-
tion in New York. She was VP and
head of New York motion pictures and
theater business affairs for Interna-
tional Creative Management Inc.

Tom Bennett is promoted to presi-
dent/CEO of Great Entertainment
Merchandise Inc., the merchandising
arm of PolyGram, in New York. He
was VP of talent acquisition and cre-
ative.
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David Bowie Returns To Drama
Plays Seven Roles On Virgin Set ‘Outside’

B BY MELINDA NEWMAN

NEW YORK—Throughout his ca-
reer, David Bowie has assumed sev-
eral personas, including those of
glam rocker Ziggy Stardust and the
debonair Thin White Duke. But on
his latest project, “Outside,” he out-
does himself, taking on no less than
seven characters.

“Outside,” coming Sept. 26 on
Virgin Records in North America
and BMG in the rest of the world, is
a musical Gothic drama that ele-
vates murder to an art form. It is
the first in a series of albums for
Bowie that will delve into the lives of
the new characters he has created.

“The albums will go through the
end of 1999,” says Bowie. “And the
overriding sort of idea would be to,
in musical diary form, capture the
atmosphere of the last five years of
the millennium using the device of a
storyline and characters.”

The atmospheric, textured work
of “Outside” recalls Bowie’s early
work rather than his more accessi-
ble, mainstream pop of “Let’s
Dance” or his last album, 1993’s
“Black Tie, White Noise.” The first

single, “The Hearts Filthy Lesson”
is an edgy, industrial, layered tune
that will go to college, alternative,
and album rock radio in early Sep-
tember. That will be followed by an-
other version, remixed by Nine Inch
Nails’ Trent Reznor, that will be

DAVID BOWIE

RCA’s Sven Gali Manipulates
Its Sound For Second Album

B BY LARRY LEBLANC

TORONTO—Members of the 8-year-
old Canadian hard rock band Sven Gali
so enjoyed working with Seattle-based
producer Kelly Gray on their album
“Inwire,” coming from RCA Records
Sept. 26 in the U.S,, that they consider
him an honorary member of Sven Gali.

SVEN GALI

“He practically became a band mem-
ber,” says guitarist Andy Frank. “Re-
cording this album was the best time
we've ever had in the studio. It was a
very creative experience.”

Produced by Gray (Candlebox),
“Inwire” was recorded over a four-
month stretch in mid-'94 at London
Bridge Studio in Seattle and Metal-
works Recording Studios in Missis-
sauga, Ontario. The album features
guest appearances by Blind Melon’s
Chris Thorn, Sweaty Nipples’ Scotty
Heard, and Candlebox’s Kevin Martin
and Scott Mercado.

The album was released in Canada
on April 1 by BMG Music Canada and
in Japan on May 21 by BMG Victor Ja-
pan. A worldwide launch by BGM inter-
national affiliates is planned for Jan-
uary.

Tom Derr, director of artist develop-
ment at RCA Records New York, says
that the album’s first single, “What You
Give,” will cross the boundaries of sev-
eral American radio formats.

(Continued on page 13)

Chrissie Hynde of Pretenders
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serviced to radio later in the month.
Samuel Bayer is directing a video
for the song.

“At the end of the day, we’re pro-
moting the artist, and a spin is a
spin, whether it comes from the al-
bum version or the remix,” says Phil
Quartararo, president/CEO of Vir-
gin Records America. “I’'m trying to
re-establish David Bowie. In a per-
fect world, the remix will ensure us
extra mileage as the song gets es-
tablished. This is the first real con-
cept album David has made in sev-
eral years. I think for him, it’s a
return to his roots—not so much in
music, but in style. We need to go to
his core fan and say, ‘The guy you
grew up with has a new record

(Continued on page 13)

A Lollapalooza Of A Gig. As Lollapalooza '95 continues its trek across America,
the festival's organizers enjoy the view at the Gorge Amphitheater in George,
Wash. At the MCA Concerts-operated venue, the tour coordinators were
presented with a “Georgie" for setting a career attendance record at the venue.
In its three stops at the Gorge Ampbhitheater, Lollapalooza has drawn 73,301.
Shown, from left, are Melissa Miller, MCA Concerts; Stuart Ross, Lollapalooza tour
manager; Felicia Villarreal, publisher of Lollapalooza magazine; Perry Farrell,
Lollapalooza founder; and Jeff Trisler, MCA Concerts Northwest.

ROOTS ROCK: Following Jerry Garcia’s death, the trib-
utes to the Grateful Dead will undoubtedly begin to flow.
However, a wonderful project in the works before his death
may prove to be a very fitting homage to the influential
Garcia, as it highlights the artists who influenced him. On
Oct. 15, Shanachie will release “The Music Never Stopped:
Roots Of The Grateful Dead,” a 17-song collection of tunes
that the Grateful Dead have covered over the years, per-
formed by the artists who made them famous. (Interviews
for this column were conducted prior to Garcia’s death.)
The album works on several levels.

Shanachie Disc Shows The Dead’s Roots;
Restless Starts Van Go—The Art Of Booking

Are frogs waterproof?” asks Richard Nevins, president/
CEQO of Shanachie. “One thing we endorse as a company
is a unique identity for a project or an artist, and this cer-
tainly has that.”

The album cover was illustrated by R. Crumb and pic-
tures several of the artists featured on the album together
onstage, with the Dead’s trademark skeletons dancing in
the audience. Crumb has stated his dislike for the Dead, but
Nevins enticed him to do the cover by promising payment
in the form of a number of rare 78s that Crumb, a record

collector, coveted.

For fans of the Dead, many of whom
undoubtedly thought that the band
had written such songs as Bonnie
Dobson’s “Morning Dew” or Obray
Ramsey’s “Rain And Snow,” the
compilation will provide an educa-
tion; for fans of American folk and
blues music, the record will serve as

Four to six weeks before the al-
bum hits retailers, Deadheads will be
able to purchase it through Grateful
Dead Merchandising, the band’s own
program that sells Dead parapherna-
lia directly to fans.

The only song on the album the
Dead no longer performed was “I

a joyous assembly of home-grown
treasures.

The album was the brainchild of
David Gans, producer of the “Grate-
ful Dead Hour” syndicated radio show and author of two
books about the Dead, and guitarist Henry Kaiser, who has
recorded many albums under his own name and plays with
many of the Dead’s offshoot bands.

“Henry and I have talked about this for a very long time,”
says Gans, who shares a co-producer credit on the album
with Kaiser. “We wrote up a proposal for the band. There
are dozens of songs the Dead have covered. We blocked out
several albums worth and thought which songs would make
the best album. We sequenced it sort of like it would be for
a live concert; we're aware that these songs usually have
a certain place in a set.”

The band gave Gans and Kaiser its blessing, and then,
as Grateful Dead guitarist Bob Weir says, “We left them
to their own devices. These guys are old friends. We trust
them. These are the original source materials for the tunes
for us, and I'm kind of pleased that people will get a chance
to hear the original renditions.”

Gans says, “We received no explicit guidance from the
band. They tend to say yes or no about something and then
not want to be bothered by the details.”

For a hand in licensing the material, Gans and Kaiser
turned to Bill Belmont at Fantasy Records. “Some of the
songs were in Fantasy’s library,” Gans says. “The miracle
to me was that Bob Dylan said yes to let us use ‘It’s All
Over Now, Baby Blue,” but I think it was the context in
which the the song is used.”

The pair approached Shanachie because Kaiser has
worked with the label on several other projects. “Is it ap-
pealing to work with the Grateful Dead on a record project?

by Melinda Newman

Bid You Good Night” by the Pindar
Family. The band has not played the
song since keyboardist Brent Myd-
land’s death in 1990.

GO VAN GO: Restless Records has formed its own on-site
booking agency that will handle not only many of the artists
on its roster, but those on other labels—major or indie—
as well. Kio Novina, formerly with booking agency ICM,
is an equity partner in and the managing director of the Van
Go Agency. Although Restless acts are in no way obligated
to utilize Van Go, among the label’s artists who are booked
through the agency are Lori Carson, Penny Dreadfuls,
Spain, Viva Saturn, and Gem (see story, page 10). Non-
label acts utilizing Van Go include Marlee MacLeod (Me-
dium Cool), Three Mile Pilot (DGC), and Heavy Vegeta-
ble (Cargo). Restless president Joe Regis says that he
started the agency because of the difficulty in landing
“quality touring opportunities for our artists. Therefore, we
decided to take matters into our own hands and help start
an agency. But just as important, we think an alternative
booking agency here in L A. represents a bona fide business
opportunity on its own merits.”

JOINING FORCES: Following the death of Dennis Fine,
PR companies Fine Media and Ida Langsam’s ISL have
joined forces and are working out of Fine Media’s down-
town New York office. Fine’s wife, Karen, who has a public-
ity background, is joining the company, which is considering
coming up with a joint name. Among the clients being
worked by the combined firm are Nick At Nite Records,
PolyGram Chronicles, Jude Cole, Gavin Friday, Jayne
County, and the Ramones, who will open for Pearl Jam
on four upcoming shows (Billboard, Aug. 12),
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Finding A Gem In Cleveland’s Indie Scene
Rust Belt All-Star Quartet To Debut On Restless

B BY CARLO WOLFF

CLEVELAND-—In the ’50s, during
the heyday of AM radio giants WHK
and WGY, Cleveland was a key city
from which to break a band. The era
of AM dominance is long gone, but
this northern Ohio city remains an
important radio market, and in the
past few years, several bands have
formed here, complete with media
profile and radio airplay.

Restless Records is counting on
that recent heritage to break Gem, a
talented quartet with a distinguished
underground resumé. Restless will
release the band’s debut, “Hexed,” on
Sept. 26.

“We're very excited about Gem,”
says Rich Schmidt, VP of marketing
and promotion for Los Angeles-based
Restless. “The individual players
have come from credible past
bands—guitarist Doug Gillard from
Death Of Samantha, drummer Scott
Pickering from Prisonshake—so
we're obviously launching from a be-
lievable indie base.”

The impromptu spawn of a 1992
jam session at a record-release party,
Gem came together hecause Gillard,
former Prisonshake bassist Chris
Burgess, and former Four Coyotes
guitarist Tim Tobias had always
wanted to “get something together,”
says Gillard, who also plays in Cobra
Verde, another Death Of Samantha
offshoot that records for local label
Scat Records. (Don Depew, who
plays bass in Cobra Verde, co-produ-
ced “Hexed.”)

“I had a couple songs on the ‘Hotel
Cleveland’ compilation under just my
name, so | got those guys together to
flesh out the songs live, and we de-
cided to keep it going and call it
Gem,” Gillard says. Burgess was ulti-
mately replaced by Jeff Curtis, whose
resumé includes the underground
Cleveland band My Dad Is Dead.

Gem’s music is “kind of traditional,
but not intentionally so,” Gillard says.
“Since were not the youngest of the
young whippersnappers, things come
out in the music that are more tradi-
tional.” The band members’ average
age hovers around 30.

“But all of us are up on things, too,”
Gillard says. “We're influenced by
people like Swell Maps and Stereolab
and Pere Ubu. Between the four of
us, we're into everything.

“I write songs that happen to end
up catchy because I kind of like
catchy things,” Gillard says. “But I in
no way geared anything on the record
toward commercial viability. I may
just run too much the other way
around on the next record.”

Such ornery eclecticism might play
well in Cleveland, an old Rust Belt
city where a scene with appropriately
industrial overtones seems to have
developed. Schmidt notes the recent
success of such bands as Dink (from
nearby Kent) and Filter (led by
former Nine Inch Nail Richard Pat-
rick).

Support from local radio stations
WMMS and WENZ helped both
Dink and Filter, and there’s no rea-
son it ean’t do the same for Gem,
Schmidt says.

College and commerecial alternative
radio are the two formats Gem aims

to crash, Schmidt says. Although the
tentative first single is “Your Heroes
Hate You,” a brilliant detonation of
postmodern rockabilly by Gillard,
Restless also plans to release a Joe
Chiccarelli remix of “Suburban Girl,”
a brooding Gillard song with an un-
dertow riff. A single was scheduled to
be released to radio a month before
the album.

To prime the pump, Restless will
release the songs on vinyl. “There will

be two 7-inch singles out to the retail
community before the solicitation of
our record,” Schmidt says. “The hip
retailers and the singles clientele will
become well aware of the band before
we release the CD.”

Restless entered into a similar ar-
rangement last year, when it tied
the marketing of its Polara album to
Polara singles released on Genera-
tor, a Minneapolis-based vinyl label.

Gem’s vinyl ace in the hole is Ja-
son Pettigrew, senior editor of Al-
ternative Press, a Cleveland-based
monthly magazine that just cele-
brated its 10th anniversary. Petti-
grew owns the Carcrashh label.

Last vear, Gem’s “Suburban
Girl”/“Drool” was released as a Car-
crashh 7-inch, and the label was
scheduled to issue Gem’'s “Sheep”/
“Smiling All The While” in August. Nei-

(Continued on page 48)
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b u s ] nes s BOXSCORE
s TOP 10 CONCERT GROSSES
| Gross Attendance

ARTIST(S) Venue Datels) Ticket Pricels) Capacity Promoter +
ROLLING STONES Qsterreich Ring Aug. 1 $3,651,768 86.470 | BCL Group
ANDREW STRONG Zeltweg. Austria (35,513,443 sellout l

schiifings)

$48.66/$39.54
ROLLING STONES Olympia Stadium Aug. 3 $3,161,077 67.509 BCL Group
ANDREW STRONG Munich (4,391,685 marks)  sellout

$53.98/846.78
ROLLING STONES Strahov Stadium Aug. 5 $3,152,637 126,742 BCL Group
ANDREW STRONG Prague (84,070,440 krowns)  sellout

$187/$23.99
BON J0Vi Montreal Forum Aug. 2-3 $856,612 31.251 Deonald K. Donald
RAINBOW BUTT MONKEYS Montreal (81,161,309 31,984 Prods.

Canadian) two Shows,

$49.50/$37.50/ one selloyt

$29.50
REBA MCENTIRE Hardee's Walnut Aug. 5 $470,649 19971 PACE Concerts
TOBY KEITH Creek Amphitheatre $38.25/$18.25 20,000 Cellar Door
RHETT AKIN Raleigh. N.C
REBA MCENTIRE Blockbuster Pavilion'  Aug 4 $437,430 17,978 PACE Concerts
TOBY KEITH Charlotte, N.C. $38.25/$18.25 18,750
RHETT AKIN
REBA MCENTIRE Nissan Pavilion Aug. 6 $424,848 15.186 Ceilar Door
TOBY KEITH Stone Ridge. Va $38.25/818.25 17.500
RHETT AKIN
ALAN IACKSON Cheyenne Frontier July 28-29 $382.500 23234 Don Romeo Agency

Days $17 two
Cheyenne. Wyo sellouts
CARLY SIMON Garden State Arts Aug. $341,472 10.768 In-house
DARYL HALL & JOHN Center $47.50/$21.50 seliout
OATES Holmdel. NJ.
HO.R.D.E FESTIVAL: Deer Creek Music Aug. 4 $331,058 18.966 Sunshine
BLACK CROWES Center $20/%18 20,000 Promatiens
BLUES TRAVELER Noblesville. Ind
21GGY MARLEY
G. LOVE & SPECIAL SAUCE
GOD STREET WINE
JOAN OSBORNE
CHRIS WHITLEY
11 MARINERS
Sl | -l

Copyrighted and compiled by Amusement Business, a publication of BP! Communications,
Boxscores should be submitted to: Marie Ratliff, Nashville. Phone: (615)-321-4295, Faxs.(615)-
327-1575. For research information and pricing, call Marie Ratliff, (615)-321-42985.
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You’ll Be Shocked
By This Electrifying News!

13 Tales From The Crypt videocassettes
- that's 39 terrifying tales - get all 13 for the price of 12!

Each Crypt
Cassette only
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® Multi-award winning HBO series now
in its sixth yeat

© These original uncensored episodes
score highest with males 13-34.
98% awareness.*
(Tamer edited versions screen on Fox.

® Stars include Tim Roth, Joe Pesci,
Whoopi Goldberg, Mariel Femingway,

Michael J. Fox. Bill Paxton, Kathy
Ireland and meny more.

® Capitalize on huge publicity and
promotion when The Cryptkeeper
takes over as the official
spokesperson for Budweiser®

|I-'I26ivi THE this Halloween ‘95.

. = * among FBO subscribers
At Al ThroughThe House. Y THE CRYPTKEEPER’S DOZEN
/ Yellow / You, Murderer Get all 13 for the price of 12!

99532: All 13 tapes

The Way That Most Of America Has Never Seen Them Before:

Original Directors’ Versions

Uncut - Uncensored

Hw If this deal doesn’t register
HOME VIDEO with you ... nothing wiill.
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GRATEFUL DEAD'S JERRY GARCIA EMBODIED SPIRIT OF THE '60s

(Continued from page 6)

thought that his spirit has gone on to
join the ranks of Miles Davis, Jimi Hen-
drix, and Marvin Gaye, and other greats
that have left us all too soon.”

Among the Dead’s greatest fans in
the music business is veteran executive
Hale Milgrim, who saw the group per-
form literally hundreds of times. “For
over 25 years, Jerry and the band pro-
vided the soundtrack for my life,” Mil-
grim says. “I grew up with him, and I
hoped to grow old with him, too. He
taught me about not being afraid to take
chances, about the joy of surrendering
to the power of music, and the value of
community. I'll miss that part of me he
took with him. I imagine him standing
on the moon and finding the river that
sings sweet songs to rock his soul.”

Steve Winwood, who with Traffic
opened for the Dead last year, called
Garcia’s death “a severe blow to free-
dom from commercial considerations in
music, the likes of which have never in
my opinion been achieved by any other
artist or band. He was one of music’s
greats.”

Garcia occupied a unique position
among guitarists. In the "60s, he helped
pioneer longform rock improvisation; in
an era in which blues-based virtuosi
such as Hendrix and Eric Clapton held
sway, Garcia melded blues, country,
folk, and rock styles, and even jazz
modalities, into an individualistic ap-
proach. While Garcia’s playing was un-
deniably dramatic on its own, it always
functioned as one facet of the Dead’s
polyrhythmic assault.

He was also a distinctive singer (he
shared vocal duties in the Dead with
Bob Weir) whose fragile, wobbling
tones animated many of the band’s clas-
sic songs.

Beyond his nearly 30-year stint with
the Dead, Garcia cut several solo al-
bums and collaborations. He also served
as a member of the neo-bluegrass band
Old & In The Way and as a sideman
with Jefferson Starship, New Riders Of
The Purple Sage, and Crosby, Stills,
Nash & Young, among others.

Gareia was born in San Francisco and
took up the guitar at the age of 15. After
leaving the army in 1959, he moved to
Palo Alto, Calif., where he met Robert
Hunter, the Grateful Dead’s future lyri-
cist. Gareia played in several Northern
California folk and bluegrass bands. In
one such unit, Mother McCree’s Up-
town Jug Champions, he teamed up
with guitarist/vocalist Weir and key-
boardist Ron “Pigpen” McKernan.

By 1965, the jug band had metamor-
phosed into the Warlocks, adding
bassist Phil Lesh and drummer Bill
Kreutzmann; percussionist Mickey
Hart joined shortly thereafter.

Within a year, the Warlocks were
rechristened the Grateful Dead; by
then, the band was becoming an inte-
gral part of the countercultural ferment
in San Francisco. Novelist Ken Kesey’s
Merry Pranksters were espousing the
recreational uses of LLSD, and the group
played one of Kesey’s first “acid
tests”—extravagant audio-visual mael-
stroms featuring local rock acts, de-
signed to heighten the effect of an acid
trip—at the Fillmore Auditorium in
1966. (It was during this time that Gar-
cia acquired the nickname “Captain
Trips.”)

The Dead’s free-form music, in which
marathon. ever-mutating jams
emerged from the group’s evanescent
song structures, took shape as group

improvisation, with Gareia’s keening,
swirling guitar work serving as the cen-
terpiece of the band’s ensemble sound.

The open-ended nature of the Dead’s
music appealed to the hippie communi-
ty and made it a fixture of the burgeon-
ing Bay Area ballroom scene; the band
became a fixture at such venues as the
Family Dog, the Avalon, and the Fill-
more.

Record companies quickly began to
realize that acts like the Dead were tap-
ping the ecstatic Zeitgeist of the time,
and in 1966 Warner Bros. Records VP
Joe Smith brought the Dead to the label
as one of the first signings from the fer-
tile San Francisco scene.

None of the Dead’s first three Warn-
er albums—“The Grateful Dead”
(1967), “Anthem Of The Sun” (1968), or
“Aoxomoxoa” (1969)—charted above
No. 73, possibly because these primi-
tively recorded studio efforts couldn’t
successfully capture the powerful vor-
tex that the band created live.

The defining early album is probably
1970’s “Live/Dead,” which caught the
group, and Gareia, at the peak of its im-
provisational powers. This potent con-
cert set helped to explain the genesis
during this period of the enormous cult
of fans known as Deadheads, who
trailed the band’s tours around the
country like a Bedouin caravan, fearful
of missing a single revelatory Garcia
guitar lick.

In 1970, two studio albums, “Work-
ingman’s Dead” and “American Beau-
ty,” harkened back to the Dead’s roots
in folk and country; the former spawned
such concert perennials as “Casey
Jones,” “Truckin’,” and “Uncle John’s
Band.” Both albums entered the top 30
and ultimately went platinum.

The band, with Garcia as its principal
instrumental luminary, continued to
flourish through the 70s, touring re-
lentlessly and issuing several live al-
bums for its Deadhead legions (who
were already extensively bootlegging
and trading tapes of concert sets). In
1977, after issuing several albums on its
own Grateful Dead imprint, the band
signed to Arista.

Arista president Clive Davis de-
scribes Garcia as “a towering figure in
music and in contemporary culture. He
was, and represented, a unique life
force. Always special, always generous
and sharing and warmhearted, he will
be deeply missed.”

In the early '80s, the Dead’s studio al-
bums became slicker but unfocused,
though still popular. Part of the prob-
lem probably lay in Garcia’s burgeoning
dependence on heroin, which began ear-
ly in the decade and peaked with his col-
lapse in 1986.

However, as if to prove there was
plenty of life in the Dead yet, the band
bounced back in 1987 with a revitalized
Garecia and an Arista album, “In The
Dark,” that became its biggest commer-
cial hit. The record, which rose to No. 6
on Billboard’s album chart, sported the
top 10 single “Touch Of Grey,” a reflec-
tion on mortality tremulously sung by
Garcia.

Already a huge touring attraction in
the late '80s, thanks to the Deadhead
faithful, the Dead co-headlined a stadi-
um tour with Bob Dylan in 1988.

The Dead’s pre-eminence among
American rock bands was reiterated in
1991 with the benefit album “Deadicat-
ed,” on which such talents as Los Lobos,
Dwight Yoakam, Elvis Costello,

Suzanne Vega, Lyle Lovett, and Bruce
Hornsby (who also toured with the
group) covered the group’s songs.

While none of the Dead’s studio al-
bums since “In The Dark” came close to
matching that record’s sales, the Dead
remained a premier concert attraction.

According to Billboard’s sister publi-
cation Amusement Business, the group
grossed more than $34 million from
touring through July of this year. The
Dead was the No. 6 touring act of 1994,
grossing nearly $50 million and drawing
1.2 million concertgoers to 77 sold-out
dates. A top 10 touring unit for a decade,
it was the No. 1 attraction in 1993 (gross
$46.6 million) and 1991 (gross $35.2 mil-
lion).

Even in later years, the Dead main-
tained a visionary, genre-hopping pos-
ture: Shows at the L.A. Sports Arena in
1993 featured appearances by such
guests as Ornette Coleman and Bran-
ford Marsalis.

An outpouring of shock and grief hit
the airwaves as word of Garcia’s death
spread Aug. 9.

Many classic rock, triple-A, and al-
bum rock radio stations played Grateful
Dead music all day and opened their
phone lines for listeners to talk about
Gareia’s death.

Classic rockers KRQR San Francis-
co and WXRK (K-Rock) New York and
triple-A outlets KSCA Los Angeles,

WRLT Nashville, WXPN Philadelphia,
KMTT Seattle, and KGSR Austin,
Texas, were among the stations playing
Grateful Dead music, interviews, listen-
er requests, dedications, and comments.

Also on Aug. 9, Global Satellite Net-
work delivered its 90-minute Deec. 11,
1989, edition of “Rockline” to its affili-
ates with Garcia and Weir live from San
Francisco.

Global president Howard Gillman
says the network was “besieged by all
our affiliates, not just ‘Rockline’ affili-
ates, asking for material.”

Westwood One and CBS’ Spectrum
Radio Network were among the net-
works to feed interview material and
special reports to affiliates nationwide.
Westwood One also offered affiliates a
90-minute Garcia tribute Aug. 9.

At press time, KRQR PD John Mec-
Crae was in discussions with the San
Francisco police, parks and recreation
departments, and Bill Graham Presents
to organize a vigil similar to the one held
in the Bay Area for John Lennon in
1980.

“We want to remember him the way
he would've wanted to be remembered,”
says McCrae. “He would've said, ‘Keep
rockin’, so we're trying to keep this pos-
itive and have people talk about him
that knew him.”

VH1 saluted Garcia with memorial
news segments throughout the day

Aug. 9. The network planned special
Garcia/Grateful Dead editions of sev-
eral regular programs, including its
crities round table “4 On The Floor,”
“VH1 Crossroads,” and “The Last
Word.” A special, “VH1 News: A Trib-
ute To Jerry Garcia,” was set to pre-
miere Aug. 11.

Garecia’s recorded legacy will be en-
shrined on the forthcoming live Grate-
ful Dead album, “Hundred Year Hall,”
which Arista had set for an Oct. 3 re-
lease at the time of the musician’s death.
The concert set, recorded in Germany,
will appear on the Grateful Dead
Records imprint; Arista has reached an
agreement with the band to issue the
group’s archival material. An acoustic
studio album is also on tap for early
1996, according to a source.

In another eerie coincidence,
Shanachie Records will release “The
Music Never Stopped: Roots Of The
Grateful Dead,” a compilation of the
original versions of 17 songs covered by
the Dead over the years (see the Beat,
page 8).

Garecia is survived by his third wife,
Deborah Koons, and four daughters.

Asststance in preparing this story was
provided by Carrie Borzillo and Craig
Rosen in Los Angeles and Jim Bess-
man in New York.

WB, POSTAL SERVICE TO PROMOTE JAZZ STAMP SERIES

(Continued from page 6)

introductions devoted to blues, country,
and popular singers—was designed to
mutually benefit the Postal Service and
the label, according to Valoree Vargo,
manager of stamp marketing for the
U.S. Postal Service.

“Prior to taking this job, I was re-
sponsible for strategic partnerships and
alliances, and under that responsibility
was this umbrella program that we cre-
ated last year called the American Music
Stamp Festival,” Vargo says. “This year,
I was looking for a partner to enhance
our product line and to reach some new
audiences. Warner was doing the
same—they wanted to reach new audi-
ences outside the jazz world, and we
wanted to reach new audiences outside
the stamp world, so it was a perfect fit.”

While the Postal Service has previ-
ously produced Stampfolios for its
American Music Stamp Festival issues,
the inclusion of the free CD is designed
to give the nonphilatelist more bang for
the buck.

“We're taking a new approach with
marketing these products,” Vargo says.
“What 1 wanted to do is value-added
premiums.”

Warner VP of jazz Jeff Levenson says
that the postal promotion will highlight
both the ensemble “Warner Jams” set
and the label acts’ individual work.

“‘Warner Jams’ is a launch opportu-
nity for each of [the label artists’] indli-
vidual records,” Levenson says. “The
hopes are that the tie-in with the post of-
fice will introduce these artists to a dif-
ferent kind of consumer . .. [who is] a
lover of jazz [but] not necessarily a
record buyer.”

On Aug. 29, Warner will release
“Spirit Of The Moment: Live At The Vil-
lage Vanguard,” a two-CD set by Red-
man cut at the fabled New York club.
Levenson says, “It’s being positioned as
a career record for him, because, by do-

ing a live date at the Vanguard, he’s plac-
ing himself in the pantheon,” referring
to such artists as Coltrane, Sonny
Rollins, and Joe Henderson, who also
recorded live at the Vanguard.

Three other albums are set to land on
Sept. 26: “Wallace Roney”; Goldings’ la-
bel debut, “Whatever It Takes,” which
features Redman and saxophonists
Maceo Parker and David Sanborn; and
Mehldau’s Warner bow, “Introducing
Brad Mehldau.”

The lone “Warner Jams” artist not
due for an immediate album release is
Garrett, whose “Triology” was issued in
June.

Levenson says, “All the advertising,
all the promotional stuff, and, in fact, the
stamp portfolio itself—all those materi-
als will say, ‘Check out “Warner Jams
Vol. 1” on Warner Bros.,” and it will also
list the individual titles by those artists.
So the purchaser of the stamps will be
pointed in the direction of these other
ancillary musical releases that might in-
terest them.”

Vargo says that the Postal Service
and Warner Bros. are “basically split-
ting the costs of production.”

She adds, “We have a whole advertis-
ing campaign behind this, which we al-
ways do. It's not costing the Postal Ser-
vice any more money to take on this
partner, so we're not spending any more
money, and we're getting a value-added
premium to accompany our product.”

Beyond its customary consumer ad-
vertising and on-site displays in post of-
fices, the Postal Service has commis-
sioned the firm of Burson-Marsteller to
produce an elaborate 18-minute video
that promotes both the jazz stamps and
the Warner artists.

The “Legends Of Jazz” video features
snippets of the “Warner Jams” artists
performing the tunes on the Stampfolio
CD. It also incorporates interviews of-

fering historical perspectives on the
honorees by Redman and Goldings, as
well as musicians Milt Jackson, David
Sanborn, Doc Cheatham, and Marian
McPartland; as well as Thelonious
Monk Jr., historian Ira Gitler, and Vil-
lage Vanguard proprietor Lorraine Gor-
don. Vintage clips of the “Legends Of
Jazz” from archivist David Chertok’s
collection are also included.

Vargo says that the video will be pro-
duced for any post office that wants to
screen it and will probably be shown in
“our top 7,000 offices.”

Warner Bros. is taking on its share of
the promotion: According to Randall
Kennedy, senior director of marketing
and sales for the jazz division, the label
plans to partner with “a top-10 retailer,”
as yet unfinalized, for an October in-
store promotion.

“What we seek from the retailer is a
commitment to display certain [point-of-
purchase materials] promoting the
stamp set that the post office will pro-
vide,” Kennedy says. “We will want this
partnering retailer to price and position
‘Warner Jams Vol. 1’ for the traditional
amount of time—we’re looking for three
weeks to four weeks.”

Warner Bros. will also look for a com-
mitment from its retail partner to screen
the “Legends Of Jazz” video and the la-
bel’s 17-minute “Warner Jams” elec-
tronic press kit in stores.

While the efficacy of such a cross-pro-
motional campaign is still untested, the
Postal Service has already learned that
stamps featuring music stars are big
business.

The 1992 Elvis Presley stamp—the
issue after which all subsefjuent music
stamps have been miuliliii—remains
the Postal Service's ull-time best seller.
“We printed 500 million . . . [and] they
say that thevrezold out, " Varpn suys.
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DAVID BOWIE RETURNS TO DRAMA

(Continued from page 8)

that’s indicative of where he’s been
and where he’s going.””

That goal can be accomplished by
airplay and media coverage via ave-
nues that reach Bowie’s older demo-
graphic. To reach the younger
Bowie fans, the idea is to identify
him with the newer acts that have
been influenced by him. Quartararo
says that no plan will work better
than having Bowie tour with Nine
Inch Nails. The six-week amphithe-
ater tour will start Sept. 14-in Hart-
ford, Conn. Additionally, Quartar-
aro says that Virgin will take special
care of the indie mom-and-pop rec-
ord stores that cater to alternative
music to make sure they are in-
cluded in all retail plans for the proj-
ect.

For Bowie, recording in character
for the first time in nearly 20 years

was not difficult. “That’s not scary
for me anymore, because I'm much
more aware that I'm working in a
narrator/creator capacity [rather
than allowing] myself to merge with
the character as the same person.
I'm in a lot healthier place now to
undertake that kind of work. But I
did eome up with seven characters,
so that’s kind of scary;” Bowie says
with a laugh. “It’s sort of ‘Sybil’-ish,
isn’t it? But she had 33 characters,
so I'm still doing all right.”

The project reunites Bowie with
producer Brian Eno, who last
worked with Bowie on his 1979 al-
bum, “Lodger.” The two hooked up
at Bowie's 1992 wedding. “We both
share a great passion for the break-
down of boundaries between the art
forms, because we've both always
been involved in this nebulous area

s

called multimedia,” says Bowie.
“I’ve always felt that film and thea-
ter and fashion and art and music all
go together. I have no problem deal-
ing with any of those areas. My prin-
ciple is that if you’re not an outright
idiot, you should be able to apply the
tools of one trade to any of the other
art forms. I think Brian is much of
the same opinion, so we tend to
grasshopper about between all the
art forms a lot.”

Bowie and Eno began working on
the project in March 1994. “We had
the skeleton of the story line, and I
was developing characters whilst we
were working,” says Bowie. “It was
quite obvious within a 3%-hour im-
provisation that we'd set this in a
place called Oxford Town, N.J. And
we had this guy called [Nathan]
Adler and this other guy called

RCA’S SVEN GALI MANIPULATES ITS SOUND FOR SECOND ALBUM

(Continued from page 9)

“Sven Gali’s music, sound, and pro-
duction works for what’s going on at
U.S. radio now,” Derr says. “We went
to hard rock radio Aug. 7 with the track
‘What You Give.’ Two weeks from now,
we'll go to album rock and modern rock
[radio] with it. So far, the initial reac-
tion to the track at the various formats
has been very positive.”

Derr says RCA’s approach to media
coverage for the band will be as broad
as possible. “We have a wide range of
choices with this album, because the
band’s songs, like those of Candlebox or
Pearl Jam, translate across the board.
We'll be working metal, hard rock, and
alternative rock magazines. At the
same time, we'll be getting the word out
to local and regional video shows about
the video of ‘What You Give.’”

In preparing for the album’s ses-
sions, Gray suggested that Sven Gali’s
members—bassist Shawn Mahar, gui-
tarists Frank and Dee Cernile, singer
David Wanless, and new drummer
Mike Ferguson—jam together as much
as possible.

“He wanted us to make a very spon-
taneous record, and we had never rec-
orded that way before,” says Frank.

As the sessions proceeded, Gray con-
tinually challenged the band to closely
scrutinize its songs. “We scrapped a
good 80% of what we’'d written previ-
ously,” says Frank. “For a lot of the
new songs, we just jammed all night
with the tape rolling; the next day we'd
piece a song together. We don’t have a
rigid writing formula. Songs usually
come from us playing together. Dave
wrote a lot of the lyrics.”

The band’s 1992 self-titled debut

(which was not released in the U.S.)
sold 55,000 copies in Canada, according
to Larry Macrae, VP of national promo-
tion at BMG Music Canada. This was
largely on the strength of the album’s
fourth single, the power ballad “Love
Don’t Live Here Anymore,” which re-
ceived album rock, top 40, and adult
contemporary airplay. The band also
toured heavily, completing three solo
Canadian tours and sharing bills with
Foreigner, Def Leppard, Meat Loaf,
and Tom Cochrane.

Macrae indicates that Canadian reac-
tion to “Inwire” has been muted so far.
Because Cernile was sidelined for the
past two months after a boating acci-
dent, the band has been unable to tour.
Also, “Inwire,” which marks a consider-
able advancement for the Canadian
rockers from their debut, self-titled,
"80s-styled album, has met with resist-
ance from some of the band’s
staunchest fans, who are dismayed by
the new album’s grungy musieal flavor.

“This new album hasn’t done as well
as the debut yet,” says Macrae, noting
that “Inwire” has sold 20,000 copies to
date in Canada. “We wanted to pick up
a major rock station in every [major]
market, which we did, with the excep-
tion of Montreal, but some of the band’s
core audience hasn't liked the new di-
rection. Some people have said the band
should have made a record like it did
before. But if they had, they would have
been accused of not progressing. This is
a far, far better record than their de-
but.”

Says Frank, “In Canada, we can get
video airplay and some radio airplay,
but our main exposure has always been

through touring ... There are limited
opportunities for hard rock on Cana-
dian radio. We hope we’ll get a chance
to get on radio more in the States.”

To kick off the American release of
the album, the band will do a showcase
at the Roxy in Los Angeles Sept. 6, fol-
lowed by dates at the Concrete Founda-
tion’s Forum ’95 in Burbank, Calif.,
Sept. 7-9.

“We're looking forward to playing
more in the States,” says Frank.
“We've played there a little bit in the
past, but we've never concentrated on

playing there, because we didn’t have a

U.S. release on our last album.”

Sven Gali’'s members are anxious to
return to Europe next year to promote
the release of “Inwire.” “Sven Gali” was
released in the U.K., Belgium, Ger-
many, Austria, Switzerland, Portugal,
Japan, and Italy, and, in 1993, the band
did a 21-date U K. tour supporting Brit-
ish quartet Wolfsbane, as well as 11
dates in Germany and some shows in
Belgium to boost the album’s profile
there.

“European music fans are so dedi-
cated,” says Frank. “We're not really
well known there yet, but we still had
fans driving for days to some of our
shows and lining up for eight hours.
We're really looking forward to going
back there to promote the new album.”

Leon and this very scary woman
named Ramona, and there was
some kind of murder thing that had
happened, and it had to do with the
art world.”

Then Bowie got help in the form
of British music magazine Q, which
asked him to contribute to its celeb-
rity diary section by keeping a jour-
nal for 10 days. “And I thought,
‘What an ineredibly boring thing to
do.” Because we did all our record-
ing in Switzerland, it’s about, ‘Day
one: went skiing, looked at moun-
tain, looked at lake. Day two: bought
fromage.” So I wondered, ‘What
would Nathan Adler be doing?”

The Q piece, titled “The Diary Of
Nathan Adler Or The Art-Ritual
Murder Of Baby Grace Blue,” re-
veals Adler as the detective as-
signed to investigate the death of
14-year-old Baby Grace Blue. The
piece became the framework for
“Outside.”

Bowie considers the album’s con-
text—the seedy underbelly of the
art world—to be only a few, albeit
exaggerated, steps from the current
scene. “You have so many artists
who are dealing with the body in a
way that we've never experienced in
art,” says Bowie. “My natural lean-
ings were to go with that and say
where could it go, as we’ve gotten to
a point where people are exhibiting
pieces of body and stuff in pickle
jars. We have to get to a point where
murder itself is going to become an
art form. Why is this? What is pro-
moting this? And I kind of put it
down to certain paganism and a
tacit agreement that we should ap-

pease the gods by some kind of vir-
tual sacrifice so we can get into the
next millennium unsecathed.”

After all volumes of the project
are completed in 1999, Bowie would
like to stage the drama. “One fore-
sees that at the end, you may well
have 20-25 different characters fly-
ing around, and then we could do
some wonderful, epic production in
the year 2000. It would be like
‘Nicholas Nickleby’ on acid. Some-
thing like that and a cross between
Grand Guignol in 19th-century Pa-
ris. I think I would probably opt to
play Nathan Adler.”

While Bowie remains on BMG In-
ternational outside of North
America, he found himself without a
label in the U.S. and Canada when
he began working on “Outside.”
Savage Records, which released
“Black Tie, White Noise,” folded al-
most as soon as the album came out
in the U.S.

“I couldn’t do anything but just
get on with my work. I think other-
wise I would have just spiraled into
a pit of gloom, because I loved that
album,” says Bowie. “Tragically, it
just didn’t see the light of day over
here. It couldn’t have been worse
for me.”

As he and Eno were working on
“Outside,” Bowie says, “Virgin liter-
ally came and found me and signed
me up. They really felt that Brian
and I getting together was one of
the more exciting things that they’d
heard about, and they just wanted
to be there.”

Although “Black Tie, White

(Continued on page 48)
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COMPILED FOR WEEK ENDING AUGUST 19, 1995 FROM A NATIONAL SoundScan®

The Heatseekers chart lists the best-selling titles by new and developing artists, defined as those who have never appeared in the

% — SAMPLE OF RETAIL STORE AND RACK ggﬁ%?LERSPEEBSpgg\'}'[SEBE& I II I I II top 100 of The Billboard 200 chart. When an album reaches this level, the album and the artist's subsequent albums are immediately
%] I 5 51w 3‘( ! ineligible to appear on the Heatseekers chart. All albums are available on cassette and CD. *Asterisk indicates vinyl LP is available.
z ‘§’ < ‘§’ ; 5 ARTIST TITLE (O Albums with the greatest sales gains. © 1995, Billboard/BP1 Communications and SoundScan, Inc.
LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD)
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(3D 4 | 7 | TRIPPING DAISY sLanp 524112 (10.98/15.98) | AM AN ELASTIC FIRECRACKER 24 | 19 | 56 | TYPE O NEGATIVE ROADRUNNER 9100 (9.98/16.98) BLOODY KISSES
(4) 6 | 4 | THE JAZZMASTERS wvc 2069 99815 98) THE JAZZMASTERS Il (25) 30 | 2 | CURTIS STIGERS ArisTa 18715 (10.98/15.98) TIME WAS
@ 9 7 TOADIES INTERSCOPE 92402/AG (10.98/15.98) RUBBERNECK 2% | 21 5 SPEARHEAD CAPITOL 29113 (10.98/15.98) HOME
@ 13 | 11 | DIANA KING woRK 64189%/COLUMBIA (10.98 EQ/15.98) TOUGHER THAN LOVE 21 | 16 | 4 | BUFFALO TOM BEGGARS BANGUET/EASTWEST 61782/FEG (10.98/15.98) SLEEPY EYED
8 | 4 | JEFF CARSON MCG CURS 77744/CURB (10.98/15.98) JEFF CARSON 28 | 23 | 8 | KENNY CHESNEY BN 66562/RCA (9.98/15.96) ALL | NEED TO KNOW
L0 SN BRI Sl o1cioanmlons) EIRAD T 31 | 15 | RHETT AKINS oecea 11098mca (10.98/15.98) A THOUSAND MEMORIES
9 [ 7 | 5 | BROTHER CANE viRaiN 40564 (10.98/15.98) SBERS — | 1 | LEE ROY PARNELL career 1790/aRisTA (10.98/15.98) WE ALL GET LUCKY SOMETIMES
I X N
10 - R} KORN, ORTAL 8863 ISR DR @ — 1 JUNIOR BROWN HCG CURB 77783/CURB (6.98/9.98) JUNIOR HIGH
11 5 3 BUJU BANTON LOOSE CANNON 524119*/ISLAND (10.98/15.98) ‘TIL SHILOH
32 27 45 CORROSION OF CONFORMITY coLUMBIA 66208 (10.98 EQ/15.98) DELIVERANCE
(12)] — | 1 | LETTERS TO CLEO GianT 24613WARNER BROS. (10.981598)  WHOLESALE MEATS AND FISH
33 22 8 FUGAZI DISCHORD 90 (7.98/11.98) RED MEDICINE
13 15 11 DAVID LEE MURPHY wmca 11044 (10.98/15 98) OUT WITH A BANG
34 29 13 | 4 RUNNER POLYDOR NASHVILLE 527379 (9.98/13.98) 4 RUNNER
14 14 2 TRU prIORITY 52983+ (10.98/15.98) TRUE —~
25 4 THE MOFFATTS POLYDOR NASHVILLE 527373 (9.98/13.98) THE MOFFATTS & 2% 3 AR Rt 2 e 2 SRS AREAE
— 1 RAY LUV YOUNG BLACK BROTHER/ATLANTIC 82775/AG (9.98/15.98) FOREVER HUSTLIN' %[ R OIS DAY EFCeTRERr szsier el e S
@ o 1 SMOOTH TN.T. 41556/1VE (10.98/15.98) SMOOTH 37| 40 8§ | THE DAYTON FAMILY PO BROKE 1514*/RELATIVITY (9.98/16.98) WHAT'S ON MY MIND?
18 | 17 | 8 | NICKI FRENCH CRITIQUE 15436 (10.98/15.98) SECRETS 38 | 28 | 11 | URBAN KNIGHTS crP 9815 (10.98/16.98) URBAN KNIGHTS
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STREAKING & STERN:
No band is more fitting to
have a streaking contest than
Atlantic Records’ Sugar Ray.
Not only is “Streaker” a song
on the band’s debut, “Lemon-
ade & Brownies,” but streak-
ing is apparently one of the
band’s favorite pastimes.

On Aug. 1, the label
launched a contest encourag-
ing fans to submit a videotape
of themselves streaking while

30.

To spread the word, John
Raso, product manager at
Atlantic, says the label dis-
tributed posters and fliers to
mom-and-pop stores, metal
radio, and fans at the band’s
concerts. It also produced a
30-second video explaining
the contest, which was dis-
tributed to local video shows.

The Newport Beach, Calif.-
bred band is also getting
some exposure via Howard
Stern. Stern has aired the
band’s version of
“Psychedelic Bee,” -
a song the shock P
jock recorded in |l

The Other Ty. The much
anticipated self-titled RCA
debut from Ty England finally
streets on Tuesday (15).
England, who toured with
Garth Brooks for six years, is
in the midst of a tour and will
appear on “CBS This
Moming” Aug. 23. “Should've
Asked Her Faster” moves 25-
17 with a bullet on Hot Country
Singles & Tracks this week.

REGIONAL HEATSEEKERS #1°'S

'MOUNTAIN ‘

Korn, Korn

NORTHEAST

I]Leﬂers To Cleo, Wholesale Meats & Ftshes |

Mercury Nashville president
Luke Lewis. “She’s the kind
of performer that can just
pull out a guitar anywhere. It
was real helpful in terms of
becoming real intimate with
her.”

Clark didn’t rest there. She
then embarked on a 100-sta-
tion promotional tour for a
few months and, starting
Monday (14), joins the Wal-
Mart tour for one week.

From mid-October through
the fall, Clark teams with
James House
for the nation-
wide Jim Beam
Country Cara-

listen. Early believers in
“Laid Down Low,” among
other tracks, include WXPN
Philadelphia and KNON Dal-
las.

ROADWORK: TVT’s Bird-
brain plays its first headlin-
ing gig in its hometown of
Boston at Local 186 on Aug.
25. Its debut, “Bliss,” is due
Tuesday (15) ... Noah Stone

e,

e

« P

e . oe
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his childhood band, " EASTNORTH CENTRAL van trek.
the . Bleetyie E Hum, VoudPre/erAn Astronaut
Comic Book, that
he sometimes A REGIONAL
Wake Up Call. Modern and plays on his syndi- r ] , MIDDLE ATLANTIC Happenings:
album rock radio are finally cated morning n WEBS;GNngﬁ'TeH&%EmEAL ~_Hum, You'd Prefer An Astronaut Sweet Water’s Fearless Leaders.

waking up to Sub Pop's show. Sugar Ray “Superfriends” Powered by the infectious

Supersuckers. Modern rock
stations WFNX Boston and
KNDD Seattle are spinning
“Born With A Tail" from the
new album “Sacrilicious.”
Effective Monday (14), MTV
puts the clip in rotation.
Featuring Linda Blair, the
video is the most expensive
ever made for the label.

holding a copy of Sugar Ray’s
album. The most inventive
streaker will win Sugar Ray
singer Mark McGrath’s 1968
Cadillae DeVille, which in-
spired the album’s first sin-
gle, “Mean Machine.

Five runners-up will win
dinner with the band, and all
entrants win an autographed
copy of the album. A “panel of
experts” (the label’'s market-
ing department and the band)
will choose the winner Sept.

was also scheduled
to play live on the
show Aug. 10. |

On Sunday (13), B
Sugar Ray will per-
form “Psychedelic
Bee,” “Mean Ma-
chine,” and the
new single, ‘10
Seconds Down,” on
MTV’s “120 Minutes.”

POUNDING THE PAVE-
MENT: After six months of
intense setup, country new-
comer Terri Clark’s self-ti-
tled debut will hit the streets
via Mercury Nashville on
Tuesday (15).

This week her first single,
“Better Things To Do,”
jumps 42-34 with a bullet on
the Hot Country Singles &
Tracks chart.

Programmers got their

Rcy Luv Forever Husﬂm

PACIFIC

Jf\

SOUTH ATLANTIC
) ‘MonKenStef, Azzlzz

N[V

SOUTH CENTRAL \

Tripping Daisy, ! Am An Elastic Firecracker

£ |

S

THE

REGIONAL

NJ

ROUNDUP
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Rotating top-10 lists of best-selling titles by new & developing artists.

SOUTH ATLANTIC
Perfect Stranger, You Have The Right To
Buju Banton, 'Til Shiloh
MoKenStef, Azz 12z
Hum, You'd Prefer An Astronaut
The Jazzmasters, The Jazzmasters Il
William Becton, Broken
Corona, Rhythm Of The Night
Hezekiah Walker, Live In New York By
Jeff Carson, Jeff Carson
Brother Cane, Seeds

CVENE U A WN

—

EAST NORTH CENTRAL
Hum, You'd Prefer An Astronaut
Brother Cane, Seeds
Perfect Stranger, You Have The Right To
MoKenStef, Azz 12z
Jeff Carson, Jeff Carson
Tripping Daisy, | Am An Elastic Firecracker
Toadies, Rubberneck
The Jazzmasters, The Jazzmasters Il
The Dayton Family, What's On My Mind
Nicki French, Secrets

SCVENP B WN

-

first taste of Clark at a golf
party thrown by the label in
Phoenix last year. In the
spring, she embarked on an
15-market acoustic tour,

including dinners with radio,
retail, and press, with label-
mates Kim Richey, Wesley
Dennis, and Keith Stegall.
“She nailed them,” says

on Elektra
clocks in at No.
8 in the Pacific
Regional

Roundup R
Michael
Speaks’ “No
Equal” on

EastWest bows

at No. 25 in the
South Atlantic ... CIV’s self-
titled Lava/Atlantie album
comes in at No. 4 in the Mid-
dle Atlantic and No. 20 in the
Northeast.

TIDBITS: “The Brothers,”
from Corey Stevens’ Eureka
release, “Blue Drops Of
Rain,” is being used in the
promos for Fox-TV’s “Party
Of Five” from Aug. 5 to De-
cember ... Meow’s Enemy
full-length debut, “Goalie For
The Other Team,” is worth a

first single, “Lump," the
Presidents Of The United
States Of America’s self-
titled Cotumbia debut
moves from No. 9 to No. 3
among Heatseeker titles in
the Pacific region this
week. “Lump” bows at No.
29 on Modern Rock Tracks
this week.

plays several California dates
in support of his World Dom-
ination debut, “Love That
Smile Off Your Face,” includ-
ing Paradise Lounge in San
Francisco Wednesday (16) . . .
Virgin’s Ben Harper is on the
road Aug. 6-31, including
dates with Dieticious~Vinys
the Pharcyde, Geffen’s the
Roots, and (apitol’s Spear-
head. Harper’s sophomore al-
hum, “Eight For Your Mind,”
eased Aug. I

=
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R&B

ARTISTS & MUSIC

Steady On. New York area DJ and Tommy Boy recording artist Big Kap kicks it
in Rock Steady Park during a taping of “Yo! MTV Raps.” The rapper’s current
single, “Da Ladies In Da House,” features rappers Uneek, Lauryn Hill of the
Fugees, Bahamadiah, Trip, and Precise. Pictured, from left, are “Yo! MTV Raps”
host Fab 5 Freddy, Uneek, and Big Kap.

ER BY J.R. REYNOLDS

LOS ANGELES—In 1992, Gasoline
Alley/MCA R&B quartet Shai debuted
with “If I Ever Fall In Love,” a set that
trendy consumers welcomed with open
arms. Three years later, as the label pre-
pares to release the group’s second studio
album, “Blackface,” the label is faced
with marketing a 13-track set that has a
more mature musical theme.

But MCA executives wouldn't have it
any other way.

MCA black music collective senior VP
David Harleston says, “What this album
embodies is a group that has a lot more

|-

Sony Creates New R&B Exec Lineup;
Luther’s Yule Plans; Aaliyah Branches Out

SONY MOVES: In what’s being described as a major
commitment to R&B music, Columbia Records has formed
a black musie division and appointed Michael Mauldin as
its executive VP, The former artist manager and So So Def
Records COO will hold the additional title of senior VP of
Columbia Records Group. Mauldin will report to Colum-
bia Records Group chairman Don Ienner.

At the same time, Epic Records is also forming a black
music division and has appointed Los Angeles entertain-
ment attorney Ron Sweeney as Epic black music execu-
tive VE reporting to Epic Records Group chairman Dave
Glew and Epic Records president Richard Griffiths.

Sweeney also holds the title of Sony Music Entertainment
senior VE a position that includes involvement in strategic
planning for the company on a worldwide basis. In that post,

he reports to Sony Music

Entertainment president/

COO Tommy Mottola.

Columbia senior VP Tony r’n
Rhythm

and the

Blves .

Anderson and Epic black
music exec Lamont Boles
remain in place.

The Sony appointments
sustain the recent trend of
labels appointing R&B
music division chiefs who

beneficial for Jam and Lewis, should their A&M ties unrav-
el—a subject of recent industry speculation.

Sweeney was also chairman of the interactive software
company Mandingo Entertainment, a joint venture with
Motown and Philips Media. The experience he gained from
that endeavor should prove to be-an asset with future inter-
active Sony projects.

MUSIC BIZ INTELLIGENCE: Epic sources say that
crooner Luther Vandross will release a Christmas album
featuring an all-star lineup of vocal collaborators . . . Black-
ground/Jive artist Aaliyah is beginning work on a new
album, which is scheduled for an early 1996 release. Unlike
her 1994 album, “Age Ain’t Nothing But A Number”—
which was produced by R. Kelly and peaked at No. 3 on
Top R&B Albums—the
new set will tap various
producers, including Sean
“Puffy” Combs, J. Dibbs,
and Dave Hall . . . Full
Force fans should check
for Selena’s current set,
“Dreaming Of You,” which
features co-production and
background work by the
veteran act on the track

have close talent ties. Other
such major-label execs who
have been installed this
year include Warner’s Denise Brown (Billboard, April 8),
MCA's David Harleston (Billboard, May 20), RCA's Kevin
Evans (Billboard, July 8), and Island’s Hiriam Hicks (Bill-
board, July 22).

In the last 10 years, R& B music heads have come pri-
marily from the promotion side of the business. The tap-
ping of former entertainment attorneys, A&R executives,
and artist managers represents a fundamental change in
thinking—in which the road to sales success comes not by
banging records over the heads of consumers at radio, but
by forging creative-minded music teams and employing
broader marketing strategies. «

Both Sweeney and Mauldin have close relationships with
some of the hottest production and artist talent in R&B music.

Mauldin worked for seven years as president of Atlanta-
based management firm Entertainment Resources Inter-
national, whose roster included Arrested Development,
Caron Wheeler, and Xscape. Mauldin also owned and
operated the Rock Label, an independent record company.

Mauldin is also the father of producer Jermaine Dupri,
who has produced albums by So So Def acts Xsecape and
Da Brat and produced tracks on TLC’s current LaFace
set, “CrazySexyCool.”

Prior-to hissEpic posting, Sweeney represented such
clients as Queen Latifah, Sean “Puffy” Combs, Clarence
Avant, and the superstar production team of Jimmy Jam
and Terry Lewis, who co-own the A& M-distributed Per-
spective label. Sweeney’s new post at Sony could prove

. 1

by J. R. Reynolds

“Missing My Baby.” It’s a
dreamy ballad that incor-
porates an R&B-styled
melody under Selena’s pop voeals . . . Scott Folks steps
down as GM of LaFace.

COUNTERINTELLIGENCE: MJJ’s Brownstone, Mer-
cury’s Brian McKnight, and EMI’s D’Angelo will embark
on a 40-city national tour beginning in late September. This
show has the potential to be one of the year’s best . . .
Speaking of D’Angelo, now that EMI has proven that alter-
native forms of music ean be embraced by consumers, are
A&R execs going to seek out new and creative artists who
are into their own thing? Or are they just going to play it
safe and begin signing D’Angelo clones?

Kudos to Atlantic vocalist Brandy, who proves music
doesn’t have to be raunchy for kids to buy it. Her four Lady
of Soul awards are a tribute to that (see story, this page).

Meanwhile, look for the artist’s sophomore project some-
time during the second quarter of ’96. Prior to that, fans
should expect a bit of friendly sibling rivalry when Brandy’s
brother, Ray-J, makes his recording debut on Elektra early
next year. The young R&B artist is being touted as the male
version of Brandy, surprise.

Check for the Columbia soundtrack to the Los Angeles
period film “Devil In A Blue Dress,” starring Denzel
Washington. The album features some vintage Central
Avenue jazz by such artists as Duke Ellington, Thelo-
nious Monk, Memphis Slim, and T-Bone Walker. The
TriStar film opens Aug. 29, and the soundtrack is in stores
Sept. 5.

confidence in itself from a music and lyri-
cal standpoint. It gets into some deep
emotional feelings, which leads to a uni-

SHAI

versal strength and power that will drive
this project across a broad set of demo-
graphies.”

To prepare for the Sept. 26 release of
“Blackface,” the label is mounting a mar-
keting campaign designed to reacquaint
the industry and consumers with the
group and spotlight the album’s musical
quality. Says MCA black music collective
marketing and publicity VP Ashley Fox,
“We'll start by rebuilding a foundation
with retail.

“We recognize that independent retail-
ers are an important core element for
Shai, so we'll be focusing on them for the
next two months, tailoring in-store pro-
motions for each store’s needs,” she says.
“Then we'll turn our attention to the

Shai Puts On A More Adult ‘Face’

MCA Follow-Up Is 9 Months In Makmg

Fox and Harleston declined to discuss
specific marketing tactics.

Shai features Carl Martin, Marc Gay,
Garfield Bright, and Darnell Van Ren-
salier—all in their mid-20s—and like its
debut, the group wrote and produced
“Blackface.”

The group attributes its less-trendy
sound to personal growth among its
members, along with more time spent
putting the project together. Shai record-
ed “If Ever I Fall In Love” in six weeks.

Bright says, “We were rushed on deliv-
ering that album. Since then, we've real-
ly got a chance to get to know each other
better musically, which helped fine-tune
our focus for ‘Blackface,’” which took nine
months to produce.”

Bright describes the group’s first set
as “rudimentary. All the right elements
there, but in an unrefined state,” he says.

In spite of the group’s less-than-satis-
fied disposition regarding the set, among
consumers, “If Ever I Fall In Love” was
an unqualified R&B and pop hit.

The set peaked at No. 3 on the Top
R&B Albums chart and No. 6 on The
Billboard 200, and sold 1.8 million units,
according to SoundScan.

The project produced several popular
singles, including “Comforter” and “Baby
I’'m Yours,” which peaked at No. 4 and
No. 19, respectively, on the Hot R&B Sin-
gles chart.

In December 1993, the label released
the ill-fated second set, “Right Back At
Cha,” which featured remixes and live
versions of tracks on the group’s plat-
inum-certified debut. That project man-
aged to reach No. 42 on the Top R&B
Albums chart and sold 176,000 copies,
according to SoundScan.

Executives hope “Blackface” will

(Continued on page 21)

Brandy Sweeps Soul Train Awards
Debut Artist Beats New, Veteran Acts

LOS ANGELES—Atlantic Records
debut artist Brandy was the big winner
at the first Soul Train Lady of Soul
Awards, sweeping all four categories in
which she was nominated, including best
solo single and song of the year for “I
Wanna Be Down,” best album for
“Brandy,” and best new artist.

The artist—whose self-titled album
peaked at No. 6 on the Top R&B Albums
chart and has sold 1.3 million units,
according to SoundScan—beat out an
-array of new and established acts, includ-
ing tenured veteran artists Anita Baker
and Janet Jackson—both of whom came
away from the awards show empty-hand-
ed.

LaFace hip-hop/R&B act TLC was the
only other multiple winner, picking up a
pair of awards for best group single for
“Creep” and best group album for
“CrazySexyCool.” The trio led all acts in
nominations, with five.

Choreographer/actress/director Deb-
bie Allen was awarded the Lady of Soul’'s
inaugural Lena Horne Award for out-
standing career achievement, while rap
group Salt-N-Pepa was honored with the
entertainer of the year award.

Said Cheryl “Salt” James, “As a
recording group, we will continue to be

responsible women and remain as posi-
tive as possible for fans and listeners of
our music.”

The briskly paced, two-hour show was
televised live Aug. 6 from the Santa Mon-
iea Civie Auditorium and was co-hosted
by vocalists Gladys Knight and Brian
McKnight and
fashion supermodel
Tyra Banks.

The Soul Train
Lady of Soul
Awards were syn-
dicated through
Tribune Entertain-
ment and produced
by Don Cornelius
Productions, with
Geovanni Brewer serving as supervising
producer.

Said Cornelius, “This is a very special
event, because women have consistently
received less attention in the worlds of
business and entertainment. Men get big-
ger deals, bigger checks, and larger
media attention. Women have always
been compelled to exist in secondary
roles, but this show is an opportunity to
give women the true attention they
deserve.”

BRANDY

(Continued on page 21)
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NETHERLANDS
AD CLOSE: 8/29

ISSUE DATE: 9/23

With the appeal of its
vibrant dance music,
the Netherlands is mak-
ing great strides in the
world music market,
Our annual review of its
music includes a com-
prehensive state-of-the
art market address that
looks at the artists,
retail, music video mar-
ket, and efforts at

DOVE AUDIO
AD CLOSE: 8/29

ISSUE DATE: 9/23

Billboard’s September
23 spotlight celebrates
a decade of Dove
Audio’s accomplish-
ments. This issue fea-
tures an inside look at
this audio-book pio-
neer’s beginnings, cur-
rent projects (including
its most recent book
and movie acquisi-

fions), and future goals.

AUSTRALIA

AD CLOSE: 9/5
ISSUE DATE: 9/30

Rising from “Down
Under”, Australian
talent continues to
impact the music
industry. Billboard’s
September 30th issue
taps intfo Australia’s
musical trends in A & R,
radio and marketing.
Our spotlight also con-
tains ARIA Week events,
a graphic list of ARIA

Billboard boosting the award nominees, and
_ trad.e . Netherlands domestic an in-depth look at the
ads & editorial repertoire. business relationship
are the primary between Australian
sources executives and their
retailers use Asian counterparts.
to find new Contact Contact: Contact:
Christine Chinetti Lezle Stein Amanda Guest

releases.

171-323-6686

213-525-2329

613-824-8260

fieach Billboard's c00.000 readers worldwide.
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COUNTRY MUSIC PRO SOUND DIRECTORIES
AD CLOSE: 9/12 AD CLOSE: 9/12 POWER BOOK
ISSUE DATE: 10/7 AD CLOSE: 8/16

ISSUE DATE: 10/7

Experiencing mega
success, country music’s
artists are being
embraced by audlences
worldwide. Billboard’s
October spotlight
addresses the overall
state of country’s mar-
ket. This annuail review
will also include features
on country music artists
from outside the U.S., the
role of A&R executives in
the development of

This year’s Pro Sound
Spotlight contains the low
down on the field’s latest
innovations, including
features on sound rein-
forcement, sound
enhancement at con-
certs, the automation of
sound consoles, and an
in-depth look at the
growing trend of transient
studios.

Bonus distribution at AES,

PUB. DATE: 10/4

Bllboard and Airplay Monitor
join forces to present the Fall
edition of the most compre-
hensive guide to radio and
record promotions. Listings
include radio stations (coun-
try, r&b, rock, top 40), record
company promotion person-
nel, radio syndicators, Top 100
Arbitron markets. Reaches
thousands of music radio and

‘ E%TORIES 1995

projects, and year-to- (Oct. 6-9. NY). promotion executives every individual
date charts on top arfists day. individuais
and top albums. The new handy 6” x 9" format read each
is Jampacked with new and subscriber
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Contact any representative.

Place your ad today!
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FOR WEEK ENDING AUG. 19, 1995

TOP R&B ALBUMS

COMPILED FROM A NATIONAL SAMPLE OF RETAIL
STORE SALES REPORTS COLLECTED, COMPILED,
AND PROVIDED BY SoimdScan®

. ALL-4-ONE @ BLITZZATLANTIC 82746/AG (10.98/16.98) AND THE MUSIC SPEAKS | 31
z z 47 39 36 21 KUT KLOSE KEIAVELEKTRA 61668/EEG (10.98/15.98) SURRENDER | 12
2 O =}
25|58 [ $o| 22| armist e | %32 54 | 91 | 3 | TOTALLY INSANE IN-AMINUTE 8900 (9 98/14.98) BACK STREET LIFE_| 48
== 5 z o =T 20 LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) 6 a 49 43 37 6 SKEE-LO SUNSHINE 75486/SCOTTi BROS. (9.98/15.98) I WISH 37
*uxxNO. Tx %% 53 | 50 | 34 | PHIL PERRY cre a026mca (9.98'15.98) PURE PLEASURE | 50
BONE THUGS-N-HARMONY 51 4 SEAN LE
1 1 78 3 50 LT 100 b P el E. 1999 ETERNAL 1 49 1 7 VERT ATLANTIC 52663/AG3(10.98/15.95) THE OTHER SIDE 22 |
52 | 46 | 43 | 59 | BONE THUGS-N-HARMONYA CREEPIN ON AH COME UP (EP) | 2
* % * HOT SHOT DEBUT* » % SH12.
@ NEW > 1 RAEKWON GUEST STARRING TONY STARKS (GHOST FACE KILLER) B AR o ) 93 48 45 36 THE DAYTON FAMILY PO BROKE 1514*/RELATIVITY (9.98/16.98) WHAT’SQN MY MIND? 38
LOUD 666634RCA (10.98/16.98) 5 | 36 | 31 6 | SPECIAL ED PROFILE 11463* (10.98/16.98) REVELATIONS | 12
3 2 1 3 I,JgT?)VEVﬁlllZSS'/MCA 10581658 THE SHOW, THE AFTER PARTY, THE HOTEL | 1 55 | 42 | 38 | 38 | METHOD MAN A DEF JAM/RAL 523839*/ISLAND (10.98/16.98) TICAL 1
4 | 3] 2| 5 | LuNiz nooTrse 40523 (9.9813.98) OPERATION STACKOLA | 1 :‘; ‘:(1] j; 35; :ZE(EMAN WIS MO G D B ERD ROMERIGHIVIRD) i 49
£ 586+ (10. :
5 4 3 3 XSCAPE 50 SO DEF 67022*/COLUMBIA (10.98 EQ/15.98) OFF THE HOOK 3 AvRIeocod IR i) BEST OF SADE !
NEWDP | 1 | INI KAMOZE EASTWEST 61764/EEG (10.98/15.98) LYRICAL GANGSTA | 58
6 5 11 5 D’ANGELO EMmi 33629 (10.98/15.98) BROWN SUGAR 5
P CHAEL NCr ol NEW ) 1 MICHAEL SPEAKS ELEKTRA 617 70/EEG (10.98/15.98) NO EQUAL | 59
(D] 9 | 10 | 7 | MICHAEL HISTORY: PAST, PRESENT AND FUTURE BOOK 1 | 1 60 :
IC 53000* (23 98 EQ/32.98) 55 52 9 IMPROMP2 MOJAZZ 530541/MOTOWN (9.98/13,98) YOU'RE GONNA LOVE IT | 52
8 6 4 8 MACK 10 PRIORITY 53938 (9.98/14.98) BB MACK 10 2 BROTHA LYNCH HUNG
B1 | ST | M | 23 | 5ick MARKET 53567*/PRIORITY (10.98/17.98) SEASON OF DA SICCNESS | 26
! * % * GREATEST GAINER * % * 62 | 52 | 48 | 9 | INCOGNITO TALKIN LOUD 528000VERVE (9.98/15.98) 100 DEGREES AND RISING | 29
(8)| 41 | | 2 | SOUNDTRACK uc 11228 (10.581738) DANGEROUS MINDS | § 63 | 62 | 57 | 20 | THE WHISPERS cariror 30270 (10.9815.98) TOAST TO THE LADIES | 8
10 | 7 6 | 38 | TLC A’ LAFACE 26009/ARISTA (10.98/16.98) CRAZYSEXYCOOL | 2 64 | 65 | 59 | 43 | THUG LIFE INTERSCOPE 92360/AG (3.98/15.98) VOLUME 1 | 6
11 10 8 21 | 2PAC A INTERSCOPE 92399*/AG (10.98/16.98) ME AGAINST THE WORLD 1 65 59 61 4 JODY WATLEY AVITONE 73007*/BELLMARK (10.98/16.98) AFFECTION 59
12 | 12 | 12 | 47 | THE NOTORIOUS B.I.G. A BAD BOY 73000*/ARISTA (9.98/15.98) READY TO DIE g 66 | 60 | 55 | 48 | GERALD LEVERT A EASTWEST 92416/EEG (10.98/15.98) GROOVE ON 2
13 8 7 3 .| AFTER 7 VIRGIN 40547 (10.98/16.98) REFLECTIONS 7] 67 | 63 58 | 47 | GLADYS KNIGHT @ MCA 10946 (10.98/15.98) JUST FOR YOU 6
14 | 11 | 5 | 4 | BUSHWICK BILL RaP-A-0T 40512/NOO TRYBE (10.9915.98)  PHANTOM OF THE RAPRA | 3 88 | 92 | 22 | MYSTIKAL mig o 12 (9.9814.98) MYSTIKAL | 56
15 | 13 [ 9 | 3 | MONICA RoWDY 37006/ARISTA (10.98/15.98) MISS THANG | 9 69 | 58 | 54 | 39 | H-TOWN LUKE 212 (10.98/17.98) BEGGIN' AFTER DARK | 21
16 | 14 [ 14 | 5 | SOUTH CIRCLE SUAVE 1518*RELATWITY (9.98/16.98) ANOTHA DAY ANOTHA BALLA | 8 70 | 56 | 39 | 13 | SOUNDTRACK @ 40 ACRES AND A MULE 11243*/MCA (10.98/16.98)  TALES FROM THE HOOD 1
17 [ 15 [ 13 | 4 | SHAGGY virain 40158* (10.98/15.98) BOOMBASTIC | 11 T | 73 | 49 | 17 | YARIOUS ARTISTS D-SHOT PRESENTS BOSS BALLIN'- BEST IN THE BUSINESS | 15
18 [ 18 | 17 | 15 | MOBB DEEP @ LOUD 66480*/RCA (9.98/15.98) THE INFAMOUS | 3 NEWD 1 | BLACK MENACE Bic BOY 0017 (10.98/15.98) DRAMA TIME | 72
19 | 17 16 3 GURU CHRYSALIS 34230/EMI (10.98/15.98) JAZZMATAZZ VOL. Il NEW REALITY | 16 73 1 90 | 83 | 24 | DJQUIK @ PROFILE 1462* (10.98/16.98) SAFE + SOUND 1
20 19 20 36 | MARY J. BLIGE A? UPTOWN 11156*/MCA (10.98/15.98) MY LIFE 1 74 7 FIFTH WARD JUVENILZ
4 71 7 DEADLY GROUNDZ 28
UNDERGROUND/RAP-A-LOT 40531/NOO TRYBE (9.98/13.98)
8
21 | 21 | 21 | 49 | BOYZII MEN A®moTOWN 0323 (10.9816.98) 8 L 75 | 61 | 53 | 11 | MAD CJ MAC RaP-a-LOT 40485+/NOO TRYBE (9.98/13.98) TRUE GAME | 41
@[ 2 | 19 | 21 | E-40 @ scxwomaissaune 1098158 INAMAIOR WAY | 2 76 | 64 | 64 | 6 | U.N.V. MAVERICK 45839/WARNER BROS. (9.98/15.98) UNIVERSAL NUBIAN VOICES | 39
23 | 20 | 18 | 17 | SOUNDTRACK A PRIORITY 53959 (10.98/15.98) FRIDAY | 1 77 | 71 | 75 | 62 | 69 BOYZ A Rip-7 6901 (8.98/15.98) NINETEEN NINETY QUAD | 13
24 | 23 | 25 | 18 | MONTELL JORDAN A PMP/RAL 527179*/ISLAND (10.98/15.98) THISISHOW WE DO IT | 4 78 | 91 | 9 | 25 | VARIOUS ARTISTS O s
25 | 16 | 15 | 11 | NAUGHTY BY NATURE TOMMY BOY 1111+ (11.98/15.98) POVERTY'S PARADISE | 1 T RHINOR/L85YAG7ZS8/IN38) i .
31 | 23 | 9 | C-BO AwOL7197(9.98/14.98) TALES FROM THE CRYPT | 4 i 6? g; 2: ETJ:'WHEN??«?:::UAVE 3598715 58} SClalLNECANE ;
2 24 26 7 MOKENSTEF OUTBURST/RAL 27364*/ISLAND (10.98/15.98) i AZZ 122 24 8 EOCKETONBSID2oHVE D SRISSS) LA AT
23 2 7 25 | BRANDY A’ ATLANTIC 826106 (3.98/15.58) STy 6 85 89 42 | BARRY WHITE MERCURY 522459 (10.98/15.98) ALL TIME GREATEST HITS 70
NEWD | 1 | POPPA LQ RaP-ALOT WEST 40607/NOO TRYBE (9.98/15.98) YOUR ENTERTAINMENT MY REALITY | 82
I e ENTERPRISE* * % PACESETTER® & % i L 83 | 86 | 66 | 7 | MC BREED wRaP8L4&/ICHIBAN (10.98/15.98) BIG BALLER | 17
— Rl ey B 84 | 78 | 69 | 20 | STEVIE WONDER @ MoTOWN 530238 (10.98/16.98) CONVERSATION PEACE | 2
30 | 29 [ 29 | 30 | BROWNSTONE @ mJj57827/EPIC (10.98 EQ/15.98) FROM THE BOTTOM UP | 4 85 | 87 | 72 | 81 | WU-TANG CLAN A g 'é )
@D 30 [ — | 2 | TRU erioriTY 52083+ (10.98/15.98) TRUE | 30 LOLD 663367 HCA 19,9615 9¢)
2 | 25 | 7 TORE SOULFOR REALA > P T : 86 | 70 | 82 | 142 | KENNY G A® ARISTA 18646 (10.98/15.98) BREATHLESS 2
UPTOWN 11125/MCA (9.98/15.98
@ 51 o B s WL . R i 87 | 72 [ 98 | 8 | VARIOUS ARTISTS ARISTA 18780 (10.98/15.98) THE D&D PROJECT | 39
98/13. THE ICON 1S LOV
TR 3 ASMISIONI S RERSRECTIVEIDI08/LS 56) - 88 | 100 | 97 78 | ZAPP & ROGER @ REPRISE 45143/WARNER BROS. (10.98/15.98) ALL THE GREATEST HITS 9
At DR L e e T ] oo RE-ENTRY | 27 | TOO SHORT @ DANGEROUS 41553(IVE (10.98/15.98) COCKTAILS | 1
NEWD | | | SMOOTH TNT. 41556/VE (10981599 SMOOTH | 35 90 | 92 | 85 | 38 | CHANTE MOORE sitas 11157/MCA (10.98/15.98) A LOVE SUPREME | 11
36 32 30 11 JON B. YAB YUM/550 MUSIC 66436/EPIC (10.98 EQ/15.98) BONAFIDE 24 m - 0 14 | MASTA ACE INCORPORATED T T
37 | 33 | 32 | 35 | KIRKFRANKLIN AND THE FAMILY @ KIRK FRANKLIN AND THE FAMILY 6 DELICIOUS VINYL 32873*/CAPITOL (3.98/15.98)
e RE-ENTRY | 21 | VARIOUS ARTISTS SMOOTH GROOVES: A SENSUAL COLLECTION, VOL. 4 | 39
38 | 37 | 35 | 23 | ADINA HOWARD @ MECCA DONEASTWEST 61757/EEG (1098/15.98) DO YOU WANNA RIDE? 7 RHINO 71862/AG (7.98/11.98) i ]
NEWD 1 RAY LUV YOUNG BLACK BROTHER/ATLANTIC 82775+/AG (9.98/15.98) FOREVER HUSTUIN' | 39 B | 2 77 | 42 | SOUNDTRACK A° DEATH ROW/NTERSCOPE 92484*/AG (10.98/16.98) MURDER WAS THE CASE 1
20 2 THE JAZZMASTERS v 2049 (9.98/15.98) THE JAZZMASTERS I 40 94 99 79 53 | BLACKSTREET A INTERSCOPE 92351/AG (10.98 15.98) BLACKSTREET 7
2 76 KARYN WHITE wARNER . 45400 (10. .
a4 | 27 | 7 3 | BUJU'BANTON LOOSE CANNON 524119*/ISLAND (10.98/15.98) IR TIL SHILOH | 27 o x MARNFR SROS, #0100 (10 3%1559) S 2 Dol
: RE-ENTRY | 5 | DIANA KING WORK 641837COLUMBIA (10.98/15.98) TOUGHER THAN LOVE | 91
42 | 34 | 33 | 19 | OL'DIRTY BASTARD @ RETURN TO THE 36 CHAMBERS | 2
ELEKTRA 61659*/EEG (10.98/15.98) 97 | 8 | 65 | 8 | SHABBA RANKS EriC 57801 (10.98 EQ/15.98) . N A MISHABBA | 25
45 42 8 WILLIAM BECTON & FRIENDS INTERSOUND 9145 (9.98/14.98) BROKEN ?L RE-ENTRY 16 | DIS *N' DAT EPIC STREET 57625%/EPIC (9.98 EQ/15.98) BUMPIN' 53
NEWD | 1 | AL GREEN THE RIGHT STUFF 30800/CAPITOL (10.98/16.98) GREATEST HITS | 44 99 | 81 | | 2 | MARION MEADOWS Rca 66623 (9.98/15.98) BODY RHYTHM | 81 |
45 | 35 I 34 6 TONY THOMPSON GIANT 24596/WARNER BROS. (10.98/15.98) SEXSATIONAL 17 100 | 68 72 10 | SHOW AND A.G. PAYDAY 124007/FFRR (9.98/16.98) GOODFELLAS | 23 :

(O Albums with the greatest sales gains this week. @Recording Industry Assn. Of America (RIAA) certification for shipment of 500,000 album units (250,000 for EPs). A RIAA certification for shipment of 1 million units {500,000 for EPs}, with multiplatinum titles indicated by a numera foi-
towing the symbol. *Asterisk indicates LP is available. Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked EQ, and al! other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart’s largest unit
increase. Pacesetter indicates biggest percentage growth. Hgatseeker Impact shows albums removed from Heatseekers this week. indicates past or present Heatseeker title. ©1995, Billboard/BPI Communications, and SoundScan, Inc.
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SUZANNE BAPTISTE'S

RINTHM
SLGTION

SAME BAT TIME, SAME BAT CHANNEL: For the past three weeks,
there hasn’t been much movement at the top of the Hot R&B Singles chart.
“One More Chance” by the Notorious B.I.G. (Bad Boy/Arista), “Boom-
bastic” by Shaggy (Virgin), and “He’s Mine” by MoKenStef (Outburst/
RAL/Island) remain in the top three positions, respectively. The competi-
tion is so stiff among these records that it is really anybody’s show. Stay
tuned.

GIMME FIVE: With a huge surge in sales, “I Got 5 On It” by Luniz (Noo
Trybe) has the largest increase in total points and plows into the top five
this week, moving 10-4. “I Got 5,” D’Angelo’s “Brown Sugar” (EMI), and
Faith’s “You Used To Love Me” (Bad Boy/Arista), are all very close in total
points. If any of these should have a surge in airplay or sales next week,
it could end up being the next record to top the chart.

BACK ON TRACK: Due to a decline in overall sales, “’Til You Do Me

Right” by After 7 (Virgin) and “Feels So Good” by Xsecape (So So Def/Co-
lumbia) got pushed back last week. This week, with healthy gains in sales
and airplay, both records turn around. “’Til You Do” moves 13-10 and
“Feels So Good” rebullets at No. 11.

KISS AND TELL: “On The Down Low” by Brian McKnight (Mercury)
steps into the top 20 this week, moving 22-17. This is the second release
from McKnight’s forthcoming “I Remember You,” which hits streets next
week. The first single, “Crazy Love,” which cracked the top 10, was also
on the “Jason’s Lyric” soundtrack. “On The Down Low” is No. 1 at WMYK
Norfolk, Va., KMJQ Houston, WOLF Syracuse, N.Y., and WIMP Tampa,
Fla. “Somethin’ 4 Da Honeyz” by Montell Jordan (PMP/RAL/Island) also
breaks the top 20 this week. It has the second-largest increase in total
points. “Somethin’ 4 Da” is top 10 at five stations, including KDLE Wichita,
Kan., KTOW Tulsa, Okla., and KMJJ Shreveport, La.

AWARD WINNERS: “I Can’t Tell You Why” by Brownstone (MJJ/
Epic) wins the Greastest Gainer/Sales award this week on the Hot R&
B Singles chart. The surge in sales pushes it 30-25. At radio, “I Can’t”
is top 10 at WTLC Indianapolis and WTMP. The Greatest Gainer/Air-
play honors go to “Foe Life” by Mack 10 (Priority). It is top 15 at KJMZ

Dallas, KKBT Los Angeles, and KVSP Oaklahoma City. “Tonight’s The
Night” by Blackstreet (Interscope) enters the Hot R&B Singles chart
at No. 30, making it this week’s Hot Shot Debut. “Tonight’s The Night”
has remixes that feature SWV and give this ballad a second personality,
which will appeal to all demos. In its first week, “Tonight” is top 10 at
six stations, including WQMG Greensboro, N.C., KLJH Los Angeles,
and WGZB Louisville, Ky.

RECORDS TO WATCH: “Heaven” by Solo (Perspective) is making
impressive moves. In only three weeks it is top five at WZAK Cleveland,
WWDM Columbia, S.C., WEAS Savannah, Ga., WDKX Rochester, N.Y.
and WFLM Ft. Pierce, Fla. Don’t be confused by the name of the
group—there are actually four members, Eunique Mack, Darnell
Chaves, Daniel Stokes, and Robert. Anderson.

HOT R&B
SINGLES

BUBBLING UNDER.

e 5153
|22 2|2l
25|y | TITLE 2| %t E ] TITLE
T | S| 2 | ARTIST (LABEL/DISTRIBUTING LABEL} | S| 3 | ARTIST (LABEL/DISTRIBUTING LABEL)
1 11| 2| GETTIN' OFF ON YoU 14| | 2 | CASUALTIES OF LIFE
JOYA (ATLAS/PERSPECTIVE) SHA SLIM (DAULT/PROVOCATIVE)
2 | —| 1 | JEEPS, LEX COUPS, BIMAZ & BENZ 15— 1 ARE YOU READY?
LOST BOYZ (UPTOWN/MCA) PEBBLES (MCA) -
31313 SLAM 16|13 4|99 DEGREES IN THE SHADE
BEENIE MAN (ISLAND) HEAVY SHIFT (DISCOVERY)
4| 5| 3 | MOMENT IN TIME 17 18| 6 | DUNKEY KONG
KEITH MARTIN (RUFFHOUSE/COLUMBIA} KILO (WRAP/ICHIBAN)
5|7 |3 | HEAD NOD 18| 12 | 9 | COME AND TAKE A RIDE

HODGE (MERCURY) MAD CJ MAC (RAP-A-LOT/NOO TRYBE)

61112 50/50 LUV 19|14 | 2 | CHESTER
B.G. KNOCC OUT & DRESTA (QUTBURST/RAL) DANA DANE (LIFESTYLES/MAVERICK/WB)

SUMMER BREEZE

FAITH
7119 & | [GRDS OF THE UNDERGROUND (PENDULUM) | —| 1§ 37quik tPROFILE)
8 | — | 5 | CAUGHT UP IN THE GAME 21| 25| 2 | SPECIAL

BUSHWACKAS (PALLAS) GARY TAYLOR FEAT. B. BRYANT (MORNING CREW)
9911 CIRCUMSTANCE 22| - | | PUT YA THANG DOWN

WAYMAN TISDALE (MOJAZZ/MOTOWN) PRESSHA (ATLANTIC)

HERE' BACKYARD PARTY

10| 643 'DWOUGE »:”’3 (GEE STREET/!SLAND) 23| —| 1| FloRIDA BOYZ (TMRBELLMARK)
11| 4| 5 | GIRLSTOWN 24| | 1 | WHAT YOU WANNA DQ?

SUPER CAT (COLUMBIA) KAUSION (LENCH MOB)
12| 8 | 5 | THANKS TO THE FOOL 25 11| LOLLIPOP

MENTALLY DISTURBED (S0-LO JAM)

ISAAC HAYES (POINTBLANK/VIRGIN)

13| 154 | SPELLBOUND AND SPEECHLESS Bubbling Under lists the top 25 singles under No. 100

IN TALKIN LOUD/VERVE FORECAST
COGNTO( Lo & . which have not yet charted.

R&B

SHAI

(Continued from page 15)

regain some of the excitement of
Shai’s debut. The first single, “Come
With Me,” is a blissful midtempo song
that will be serviced to R&B radio and
retail Aug. 22. The label plans to sub-
sequently service top 40/rhythm-
crossover stations, then go to top 40/
mainstream and possibly AC outlets.

The single’s clip will be issued to lo-
cal and regional video shows, as well
as BET, MTV, the Box, and VHI1 at
the end of August.

“Image-wise, their look will be
crisp, with an air of confidence, re-
flecting the less-trendy nature of the
album,” says Harleston.

Although “Blackface” has a more
mature R&B sound, Fox says Shai
still maintains its youthful look and
delivery, which will make the act’s
demographic broader than other re-
cording acts of the same age group.

Says Fox, “Their music has enough
different textures to pull in young and
old record-buyers who like listening to
good-looking, intelligent, and articu-
late young men with high-caliber vo-
cals.”

Garfield also points to the set’s
funkier sound as a selling point for
younger consumers. ‘“It’s more
rhythm-oriented than our last album,”
he says. “The drum patterns are more
funky and the hooks are more melodic,
so [the set] swings a little better.”

Garfield says the album’s title is an
existential reflection of who Shai is as
a group today. “Though it seems
empty, the blackness of [outer] space
is interconnected and there are a lot
of things going on,” he says. “That’s
the basis of our music. The face be-
hind any face is a blank, empty slate
that you can draw on to obtain peace
and creativity. There’s a potential for
everyone to connect. Every creature
made up of energy—it’s a totally pos-
itive vibe. The trick is to connect with
it,"

The label is planning a promotion
tour for Shai and expects the group to
conduct a concert tour. However, ex-
ecutives declined to discuss specifics.

SOUL TRAIN AWARDS

(Continued from puage 15)

The awards show featured voeal
performances from Knight and
MecKnight. and such acts as Naughty
By Nature, Mary J. Blige, Brandy,
Brownstone, Queen Latifah, and
Monica.

The following is a complete list of
1995 Soul Train Lady of Soul Awards
winners:

Best R&B/soul single—solo, “I
Wanna Be Down,” Brandy.

Best R&B/soul single—group,
band, or duo, “Creep,” TLC.

R&B/soul album of the year—
solo, “Brandy,” Brandy.

R&B/soul album of the year—
group, band, or duo, “CrazySexy-
Cool,” TLC.

Best rap album, “Funkdafied,” Da
Brat.

R&B/soul song of the vear, “I
Wanna Be Down,” Brandy.

Best R&B/soul new artist,
Brandy.

Best R&B/soul music video, “I'm
Goin’ Down,” Mary J. Blige.

Best jazz album, “Twenty One,”
Geri Allen Trio.

Best gospel album, “The Live Ex-
perience,” Helen Baylor.

Billboard.,
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE SALES REPORTS

- 5. COLLECTED, COMPILED. AND PROVIDED BY G5 ;nqdScan®
bS] x s
28| 28| =g €5 | NITLE BRIl aRrmisT
2| 32| 2| S| LABEL & NUMBERDISTRIBUTING LABEL

*x*NO. Tx %%

g | ONE MORE CHANCE/STAY WITHMEA & THE NOTORIOUS B.1.G.
(C) (D) (M) (T) BAD BOY 7-9031/ARISTA 9 weeks at No. |

BOOMBASTIC ® SHAGGY
(€) (1) (V) (X) VIRGIN 38482

PLAYER'S ANTHEM @ JUNIOR M.AF.ILA.

3 3 5 (C) (M) (T) (x) UNDEAS/BIG BEAT 98149/AE
* % * GREATEST GAINER* * *
4| 4| 12| 1GOTSONIT ® LUNIZ
{C} (T) NOO TRYB_E 38474
7 SUGAR HiLL ® AZ

(C) (T) (X} EMI 58407

GANGSTA'S PARADISE
{C} (D) MCA 55104

¢ COOLIO FEATURING L.V.

FEEL ME FLOW ®
(C) (T) (X) TOMMY BOY 682

& NAUGHTY BY NATURE

SO MANY TEARS

& 2PAC
(C) (M} (X) INTERSCOPE 98145/AG S

9 SPRINKLE ME & E-40 (FEATURING SUGA T.)

(C) (T) (X) SICK WID IT 42298/}VE

¢ METHOD MAN/M.J. BLIGE

Blz|- 0~ 066 [@e]C

9 6 16 I’LL BE THERE.../YOU'RE ALL |... A
(C) (M) (T} (X) DEF JAM/RAL 1878&/ISLAND
1| 13 | 17 | ' WiSH # SKEE-LO
(C) (T) (X} SUNSHINE 78032/SCOTTI BROS.
12 8 8 5 GLACIERS OF ICE/CRIMINOLOGY ¢ RAEKWON
{C) (D) (T) LOUD 64375/RCA
FOE LIFE & MACK 10
@ 12 12 13 {C} (T) PRIORITY 53192
20 FREAK ME BABY & DIS ‘N' DAT

14 13 1l (C)¢T| EPIC STREET 77845/EPIC

—

w
|

~

1,2 PASS IT @ THE D&D PROJECT FEATURING D&D ALL-STARS
(C) M) (T) (X) ARISTA STREET 1-2846/ARISTA

MIND BLOWIN’'
{C) (T) (X) T.N.T. 42286/JIVE

¢ SMOOTH

SUMMERTIME IN THE L.B.C.
(C) (D) (M) (T} G FUNKRAL 9382/ISLAND

& THE DOVE SHACK

© OL' DIRTY BASTARD

SHIMMY SHIMMY YA
18 16 15 13 (C) (T) (X) ELEKTRA 64419/EEG
LIVE!! & ONYX
13 1 18 3 (C) (D) (T) DEF JAM/RAL 9620/iSLAND
20 15 16 17 ALL GLOCKS DOWN @ HEATHER B.
(C) (T} {X) PENDULUM 58367/EM!
®BIGL

MVP
A e 2 - (€) (1) (X) COLUMBIA 77940

@ 23 | 25 4 WHATZ UP, WHATZ UP ® PLAYA PONCHO FEATURING L.A. SNO
(C) (M) (T) (X) SO SO DEF 77958/COLUMBIA

23 | 22 | 19 | 23 | KEEP THEIR HEADS RINGIN' (FROM “FRIDAY") ® @ DR. DRE
(C) (D) (T) PRIORITY 53188
SURVIVAL OF THE FITTEST ® MOBB DEEP
G A 2 10 (C) (T) (x) LOUD 64356/RCA
A LITTLE OF THIS GRAND PUBA
@ NEW) ! (C) (T) (X} ELEKTRA 64389/EEG
THE NOD FACTOR & MAD SKILLZ
NEWD ! (C) (T) {X) BIG BEAT/AG 98142
7 | s 1 21 | 18 | LIFESTYLES OF THE RICH AND SHAMELESS & LOST BOYZ
(C} (M} (T) UPTOWN 55006/ MCA
JEEPS, LEX COUPS, BIMAZ & BENZ ® LOST BOYZ
NEW) ! (C) (M) {T) UPTOWN 55062/MCA
29| 26| 22 | 20 | GVEIT2YOU @ ® DA BRAT

{C) (M) (T) (X) SO SO DEF/WORK 77836/COLUMBIA

WHO'S THE BIGGEST @ BUSHWICK BILL

30 2 23 5 (C) (T) RAP-A-LOT 38479/NOO TRY%

ROUND & ROUND & TWINZ

(D) (M) (T) G FUNK/RAL 9385*/ISLAND

@D 35| 33| 8

¢ BUJU BANTON

1 CHAMPION
2|98 | 8 | ($110) (T) LGOSE CANNON 6980/1SLAND -
DEAR MAMA/OLD SCHOOL A & 2PAC
il Il R I (C) (M) (T) (X) INTERSCOPE 98273/AG
34 2% 27 31 BIG POPPA/WARNING A & THE NOTOR!IOUS B.1.G.
(€) (D) (M) (T) (V) (X) BAD BOY 7-9015/ARISTA
@ 36 ) 50/50 LUV @ B.G. KNOCC OUT & DRESTA
(C) (D) (M) (T) OUTBURST/DEF JAM 79716/ISLAND
36 24 17 18 THE I.N.C. RIDE & MASTA ACE INCORPORATED
(C) (M) (T) DELICIOUS VINYL 58376/CAPITOL
SLAM & BEENIE MAN
a2 ~ 2 (C) (T) ISLAND JAMAICA/ISLAND 0140
DOM PERIGNON & LiL' SHAWN
NEWD ! (C) (M) (T) UPTOWN 55042/MCA
CAUGHT UP IN THE GAME @ BUSHWACKAS
RE-ENTRY 5 (C) (D) (T) PALLAS 357183
40 | 31 | 29 | 11 | NEVA GO BACK & SPECIAL ED

(C) {T) (X) PROFILE 5433

HEY ALRIGHT
(C) (D) (1) ILLTOWN/MAD SOUNDS 0366/MOTOWN

a1 34 31 8 @ ROTTIN RAZKALS

WHERE'S DA PARTY AT? ¢ DOUG E. FRESH

42 | 32 | 34 | 3 | (0)(7) GEE STREET INDEPENDENT/ATH & BWAY 0512/ISLAND
CASUALTIES OF LIFE SHA SLIM
REENCRY 2 (C) DAULT 2743/PROVOCATIVE
44 38 1Y) 27 OOH LAWD (PARTY PEOPLE) @ DJ SMURF AND P.M.H.I.
(C) (M) (T) (X) WRAP 291/ICHIBAN
THE POINTS & VARIOUS ARTISTS
45 | 41| 35 | 10 | i MeRCURY 6937
46 | 33 | 30 | 17 | HEY LOOKAWAY @ QUESTIONMARK ASYLUM
(C) (D) (T) KAPER 64305/RCA
BACKYARD PARTY * FLORIDA BOYZ
50 | 4T ] 3 | (D) (84 (T) TONY MERCEDES 7204 /BELLMARK A
DUNKEY KONG KILO
48 43 50 ! (C) (T) (X} WRAP 319/ICHIBAN
LOLLIPOP & MENTALLY DISTURBED
RE-ENTRY | 11 | (0707 (1) 00 EXCLUSIVE/SO LO JAM 81 12/INTERSOUND
50 | 46 l 1 | g4 | TOOTSEE ROLLA * 69 BOYZ

(C) (M) (T) (X) RIP-IT 6311

(O Records with the greatest sales gains this week. @ Videoclip availability. @ Recording industry Association

of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units. Catalog
no. is for cassette single. *Asterisk indicates catalog number is for cassette maxi-single; cassette single unavailable.
(C) Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability. (T) Viny! maxi-single
availability. (V) Vinyl single availability. (X} CD maxi-single availability. © 1995, Billboard/BP! Communications,
and SoundScan, Inc.
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Blando’s’

B FOR BLANDO: Pop ingenue
Deborah Blando says she will
never again balk at the idea of
divine fate—especially after the
series of “coincidental” events that
brought her to Germany to record
with Lava/Atlantic act B-Tribe last
year.

“It was the weirdest thing,” she
says with a bewildered laugh, as she
recounts the afternoon she walked
down 2 New York City street and
heard the combination of flamenco
guitars and dance beats that fueled
“Fiesta Fatal!,” B-Tribe’s 1994
debut, blasting from a second-hand
clothing store. “I bought a copy of
the album and spent the rest of the
day listening to it. It was the most
ineredible music I'd heard in years.”

DEBORAH BLANDO

The following day, Blando had a
meeting with Jason Flom, presi-
dent of Lava Records, to discuss
recording plans for her debut on the
label. “I told him about this record
I'd just bought and how much I
couldn’t get it out of mind,” she
says. “I swear that I had no idea
that this was a project that Jason
has a connection to. It was wild—
almost like a higher voice was
telling me something. I felt like I
had to work on that album.”

Several days later, Blando was on
a flight to Germany for a confab
with B-Tribe mastermind Claus
Zindel. Not surprisingly, the two
had immediate chemistry. “We had
similar ideas in mixing cultures,”
she says. “Everything came togeth-
er real quickly.”

Blando appears on three cuts on
B-Tribe’s new “Suave Suave” opus,
including the first single, “Nanita,”
a Spanish lullaby that harmonious-
ly marries Blando’s delicate, girlish
voice with Zindel’s quietly insinuat-
ing arrangement of hip-hop beats,
pillowy synths, and nimble flamen-
co riffs. “Nanita” has been fleshed
out for club consumption with a lush
ambience by Brian “B.T.” Tran-
seau.

“Nanita” is exemplary of the sub-
tle groovability of “Suave Suave,”
giving DJs a wealth of material for
chill-out sessions and downtempo
beat marathons. Zindel’s talent for
melody construction has matured
considerably, giving greater weight
to his imaginative use of traditional
Brazilian sounds. Blando’s voice is
like icing on an already mouth-

Success In Germa

by Larry Flick

watering cake. Consider her the
tempting final ingredient that
should entice an even wider audi-
ence than “Fiesta Fatal!”

Sharp ears will, no doubt, recall
hearing Blando’s distinctive voice on
“Boy,” a midcharting house anthem
from an ill-fated album she issued
on Epic Records several years ago.
Shortly after the release of that
album, the engaging singer
returned to her native Brazil and
rebuilt her career from scratch.
During that time, she scored four
No. 1 Brazilian hits, including
“Innocence,” a pop ditty that topped
the charts there for 13 weeks.

In between promotional chores
for “Suave Suave,” Blando is finish-
ing her next album. Due out during
the first quarter of '96, the set will
float between club-friendly dance
and top 40 pop. She is producing
several cuts, as are David Foster
and Patrick Leonard.

“The last few years were like
going to university,” she says. “I've
learned so much about this business
and how to survive the tough times.
Now I'm ready for anything.”

IN THE MIX: For those of you in
search of the next hit-worthy Euro-
NRG anthem to feed stateside pun-
ters, look no further than “Santa
Maria” by Tatjana. From a creative
perspective, this Stock & Aitken
production is about as thin and
clichéd as can be. But do not even
try to argue with its maddeningly
infectious chorus, performed with
ample pep by the highly videogenic
Tatjana. “Santa Maria” sparks with
a tongue-tripping male rap and a
rubbery bassline that is impossible
to sit through. We are betting that
you will be singing along before the
close of the track’s 3:19 timing—the
undisputable mark of a smash. A&R
execs should start dialing up the
U.K.-based Dureco Records right
now for a copy.

With a string of successful stints
as the second-stage headliner at
Lollapalooza under his belt, Moby
is edging closer to the sizable main-
stream hit he has long deserved.
“Bring Back My Happiness,” the
latest single from his brilliant
“Everything Is Wrong” collection
on Elektra, is a rarity in that it has
the kind of jumpy hook that radio
requires, while kicking a groove
that will keep the Mobster’s credi-
bility in the clubs firmly intact.
Guest singers Saundra Williams
and Roz Morehead inject some
needed diva drama into the track’s
racing, alterna-dance sound, chant-
ing “it’s hard to let you go” like a
psycho-stalker mantra.

Producer Josh Wink takes the
eerie vibe of “Bring Back My Hap-
piness” to a scary level on his Acid

Interpretation version, wrapping
the hook in a trance-induced groove
and haunting synths. Either mix
will cast a dark but enveloping mood
over dancefloors.

Elektra has another potential
smash with “Luv Connection,” the
second single from Towa Tei’s
rightly propped solo debut, “Future
Listening.” Joi Cardwell delivers a
sultry guest vocal over a richly soul-
ful track that has been goosed in
numerous directions by Maurice
Joshua, Masters At Work, the
Angel, Allstar, Height 611, and
Tei. This frighteningly vast array of
mixes adds up to a potent and ver-
satile double pack in which nearly
every version works extremely well.
Allstar’s gritty hip-hop reconstruec-
tion has “crossover hit” written all
over it, while Joshua’s reliably plush
rendition and Height 611’s deli-
ciously frenetic mix will likely be
the staples of house floors.

If ya feeling the need or desire
for a deep-house dub on par with
Armand Van Helden’s classic
“Witeh Doktor,” look no further
than “Wonder Woman” by Protec-
tion, aka New York newcomer T-
Pro. He smartly keeps the rhythm
base hard and spare, lightly layer-
ing occasional diva yelps and siren
samples. To be fair, this is not a copy
of the Van Helden jam, but rather a
direct descendent of its influence.
And at a time when dubs are drea-
rily running into each other, this is
a nice break in da flow. An unas-
suming li’l cutie from T-Pro’s own
Procreation Records. Check it out.

England’s increasingly sturdy
Wired Recordings comes on strong
with two noteworthy singles. “I
Wanna Take You Higher” by Sugar
Shack (aka Miles Benedict), a
funk-soaked instrumental homage
to the Sly & the Family Stone clas-
sic that is ripe for picking by acid-
jazz and hip-hop DJs.

Ruby Turner makes her Wired
debut with “Club Diamonds,” a
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CLUB PLAY

TURN IT OUT LABELLE mca
. PANINARO ‘95 PET SHOP BOYS em
. THE PHOENIX GOD WITHIN HARDKISS
. THE CREATOR HAS A MASTERPLAN
BROOKLYN FUNK ESSENTIALS rca
. CAR ALARM VIPER maxi

MAXI-SINGLES SALES
% gAEP)I(TOFLOR THE SPORT CHANNEL LIVE

. DIM ALL THE LIGHTS LAURA
BRANIGAN ATLANTIC

2 !TJEEP MUST BE IN LOVE PURE SOUL

5 WATCH WHAT YOU SAY GURU
FEATURING CHAKA KHAN cHRysaus

. LOOK AHEAD DANNY TENAGLIA
FEATURING CAROLE SYLVAN TRIBAL AMERICA

U P o

o AW N =

Breakouts: Titles with future chart potential,
based on club play or sales reported this week

ny A Twist Of Fate

Turning It Out. The members of the momentarily reunited LaBelle take a
break during sessions for “Turn It Out,” a pop/NRG ditty that is included on the
forthcoming MCA Records soundtrack for “To Wong Foo.” Shep Pettibone pro-
duced the track, which has just been shipped to clubs with remixes by Frankie
Knuckles. The album, due in stores next month, also features new material by
Salt-N-Pepa, Chaka Khan, and Crystal Waters. Pictured, from left, are Patti
LaBelle, Nona Hendryx, Pettibone, and Sarah Dash.

three-cut EP that reminds us of
what a gifted performer she is. She
works primarily with producer
Wayne Brown, sticking to a mild
pop/house formula that relies heav-
ily on her ability to bend even the
lightest lyries into profound state-
ments. Go directly to “Never Gonna
Give You Up,” which is sure to
inspire festive shimmying.

BEATS’N’PIECES: After testing
the patience of loyalists for way too
long, Chicago’s Cajual Records
finally unleashes another anthem
from Dajae’s debut disc, “Higher
Power.” The gospel-drenched “Day
By Day” has been remixed to suit a
variety of formats by her studio
mentor, Cajmere, as well as
Chaz’n’Trent and the reliably pro-
gressive Deep Dish lads from
Washington, D.C.

If trance music is your fave club
flava, splash through “Spasm” by
Lenny Dee with help from Roger
Mais and Dan Nigrin. Trippy good
fun on Ultra Ethereal Records, a
new San Francisco indie that also
tweaks ears with “Here I Come
Baby” by Trip Ta Funk (aka the
ever-experimental Dub Tribe
Sound System).

After working the nerves of taste-
making jocks throughout London
for a month or so, “I Believed In
You” by Yojo Working has hit retail
bins on commercial 12-inch press-
ing. The combined efforts of
singer/keyboardist Errol Jones,
belter Samantha Scott, and pro-
ducer John Girvan (better known
for his efforts under the name
Space 2000) make for a riotous,
disco-infused jam that hearkens
back to the stylistic heyday of
Casablanca Records. Scott’s energy
is contagious, as are the track’s
wah-wah guitars and punctuating
horns. Find this one on import via

Ministry of Sound Records in the
UK.

Hanging on a similar stylistic tip
is Womina Wells, who aims to bend
the brain with “In A Trance” on
Aqua Boogie Records. The taut,
butt-wigglin’ bassline on Tony B.’s
well-structured mix should not to be
missed.

If you have developed a taste for
hi-NRG fare 4 1a Real McCoy and
Corona, then it is time for a little
education in the genre’s early '80s
roots. “Hi-NRG Dance Classics” is
a two-volume CD collection that
combines well-known hits, such as
“It’s Raining Men” by the Weather
Girls and “Searching” by Hazel
Dean, with such nearly forgotten
nuggets as “Jackie” by Blue Zone
(featuring a young and giddy Lisa
Stansfield), the out-of-print “We
Are The Boys” by Until December,
and “Last Call” by Jo-Lo. Lovingly
assembled by George Nazar for
DCC Compact Classics’ new sub-
sidiary, Big Ear Music, this essen-
tial package begins to circulate at
the end of next month. A viable way
to school yourself in an important
part of dance music history.

PARTING GLANCES: The DJ
community is mourning the loss of
veteran spinner Aristides “Artie”
Jacobs, who succumbed to compli-
cations resulting from AIDS on
Aug. 3 in Coral Gables, Fla.

Jacobs will be remembered as the
founder of the South Eastern Disco
Assn., which was one of clubland’s
first record pools. He was director
of that organization from 1976-1985
and remained ar active [LI through-
out his career.

His good humir, gentle spirit, and
unrelenting commitment to the cre-
ative and egmmmercial advaneement
of d@meeg muszic willvbe zorely
missed.
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FOR WEEK ENDING AUGUST 19, 1995
T 7

HOT DANCE MUSIC

CLUB PLAY MAXI-SINGLES SALES
=4 COMPILED FROM A NATIONAL SAMPLE -4 COMPILED FROM A NATIONAL SUB-SAMPLE OF PQS (POINT OF SALE) EQUIPPED KEY DANCE RETAIL
x| LZ/C) O E OF DANCE CLUB PLAYLISTS. o Q O la—: STORES WHICH REPORT NUMBER OF UNITS SOLD TO SOUNDSCAN, INC. SoundScan:
‘1’3’5 |73 =g ‘Q<I< TITLE ARTIST ‘é".jj 73] =) ‘Q;': TITLE IIII" ARTIST
F2| 32| w2 28| LABEL & NUMBER/DISTRIBUTING LABEL Fz |52 | 2| 28| LABEL & NUMBER/DISTRIBUTING LABEL
*x*NO. 1% %% * % *NO. 1% %% ]
()] 2 | & | 7 | MYLOVE IS FOR REAL CAPTIVE 38493VIRGIN 1 week at No. 1 @ PAULA ABDUL 1 | L | 1 | 5 | PLAYER'S ANTHEM (M) () (x) UNDEAS/BIG BEAT 95750/AG dweeksatho.1 @ JUNIORM.AFLA. |
4 8 7 BUILD IT WITH LOVE RADIOACTIVE 55052/MCA LONDONBEAT @ 5 2 HUMAN NATURE (M) (T) (x) MAVERICK/SIRE 41880/WARNER BROS & MADONNA
)] 5 | 10 | 8 | FaLLIN IN LOVE Losic ss018RcA # LA BOUCHE | * % * HOT SHOT DEBUT* % » l
4 | 1 ] 2 | 7 | RELAXMERCURY 2051 - CRYSTAL WATERS (3)| NEWP | | | AWHITER SHADE OF PALE/NO MORE “I LOVE YOU'S” (M) (T) 00 ARISTA 1-2851 @ ANNIE LENNOX
-
(8)] 12| 21 | 4 | cOME AND GET YOUR LOVE arista 12841 ®REALMCCOY | [C4)| 2 | 2 | 11 | BOOMBASIICAN THE SUMMERTIME (o wron s7oe T
6 g i 8 AS LONG AS YOU'RE GOOD TO ME BRILLIANT! 58406/EMI JUDY CHEEKS x % G G T
(D] 19 | 32 | 3 | NoMORE “I LOVE You's” arsta 12851 ® ANNIE LENNOX REATEST GAINER
(5)| » 2 | SOMETHIN' 4 DA HONEYZ (M) (T) () PMPIRAL 6963/ISLAND & MONTELL JORDAN
8 6 2 8 DEEP SIDE ONE PLANET 10501 BASS SYMPHONY FEATURING JA NELL 5 : T X S
= = SUGAR HILL (T) (X) EMi 58407 Az
(9] 18| 27| 6 | LovE AND DEVOTION eicT BALL 059 JO! CARDWELL A .
= = 1 3 8 5 COME AND GET YOUR LOVE (T) ARISTA 1-2841 @ REAL MCCOY
15 | 23 | 6 | HEART OF GLASS BRILLIANTUCHRYSALIS 58387/EMI ® BLONDIE =
TR - 7 2 | 1,2 pass 1T oy m o arisTa sTREET 1 284 7ARISTA ® THE D&D PROJECT FEATURING D&D ALL-STARS
SET URSELF FREE RADIKAL 15035 LIZ TORRE =
@ v T2 s - : (9] 8 | 4 | 18] canvou SEE ) (m x Tommy Boy 700 @ TOTAL FEAT. THE NOTORIOUS B.IG.
DON'T GIVE ME YOUR LIFE FFRR 120 071 ® ALEX PARTY - -
3 10 6 3 9 ONE MORE CHANCE/STAY WITH ME (M) (T) BAD BOY 7-9032, ARISTA & THE NOTORIOUS B.1.G.
(13)] 14 | 20 [ 7 | mADE IN ENGLAND rockeT 2083/1sLAND ® ELTON JOHN
=" 11 9 6 9 THE BOMB! (THESE SOUNDS FALL...) (M) (T} (X) HENRY STREET/BIG BEAT 95747/AG & THE BUCKETHEADS
20 | 28 | 5 | POWER TOMOVE YA ELEKTRA 66114/EEG @ 7IGGY MARLEY AND THE MELODY MAKERS = —
(12)] NEWD | 1 | TONIGHT'S THE NIGHT (v (T) (X) INTERSCOPE 95740/AG @ BLACKSTREET
15 9 g 9 LOOK AHEAD TRIBAL AMERICA 58324/i R.S. DANNY TENAGLIA FEATURING CAROLE SYLVAN —— — = ~
— - 4 |(A8)] 16 | 20 [ 8 | vou uSED To LOVE ME ) m) BAD BOY 7.9026/ARISTA ® FAITH
16 11 7 11 | YOU BRING ME JOY UPTOWN PROMO/MCA © MARY J. BLIGE 15 T B o — T
— BROWN SUGAR (1) (X) EMI 58360 i
17 8 3 11 | ABSOLUTE E-SENSUAL AVEX GROUP 15544/CRITIQUE @ JAKI GRAHAM — —
- 15 11 7 3 PULL UP TO THE BUMPER (T) (X) 550 MUSIC 77970/EPIC & PATRA
18 21 25 7 TAKE YOUR TIME (DO IT RIGHT) 5.0.5. 14231/200 & MAX-A-MILLION > I — " — — 5 _D oz
- THE NOD FACTOR (T) (X) BIG BEAT 95743/AG MAD SKI
28 | 35 5 PARTY GIRL (TURN ME LOOSE) KING STREET 1027/RELATIVITY ULTRA NATE NEW —— ————
—_ 17 13 10 17 DON'T TAKE IT PERSONAL (JUST ONE OF DEM DAYS) (M) (T) ROWDY 3-504 1/ARISTA © MONICA
25 | 30 | 5 | YEMA-NOHA virai 38501 @ SACRED SPIRITS —
29 | 23 | 7 | RELAX (1) MERCURY 2061 CRYSTAL WATERS
* % * POWER PICK* * % 19 | 15 | 19 | 3 | SCATMAN (SKI-BA-BOP-BA-DOP-BOP) (T) (x) RCh 64379 @ SCATMAN JOHN
& 2| EVERYBODY BE SOMEBODY MAW 0002ISTRETLY RHYTHM Al Gl I 20 { 12 | 9 | 16 | rLLBETHERE./YOU'RE ALL I... (M) (T) (X) DEF JAM/RAL 1879/ISLAND @ METHOD MAN/M.J. BLIGE
m 35 2 HUMAN NATURE MAVERICK/SIRE 41880/WARNER BROS __® MADONNA 71 20 5 10 FREEK ‘N YOU (M) (1) () UPTOWN 5504 1/MCA - # JODEC!
23 | 10 | 5 | 10 | UISTEN ME TIC (WOYOI) EASTWEST 66125/EEG B # NI KAMOZE 22 | 14 | 12 | 11| FEEL ME FLOW (1) (0 ToMmY BOY 682 # NAUGHTY BY NATURE
5 l 6 d SCREAM\ERIC78001 IS0 L S T AT A ol @ 24 | 17 | 11 | LISTEN ME TIC (WOYOI) (T) (X) EASTWEST 66125/EEG @ INI KAMOZE
(25)| 33 | 38 | 4 | SCATMAN (SKI-BA-BOP-BA-DOP-BOP) i 54373 (4SCATMANEIOKN 24 | 23 | 18 | 4 | WHERE'SDAPARTY AT? (1) GEE STREET INDEPENDENT/ATH & BVWAY 440 612/SLAND __  DOUG E. FRESH |
21 1 Gl e (RCelcsEE e DEE T Aichny SR 25 | 22 | 14 | 10 | SCREAM/CHILDHOOD i (T) (x) EPIC 78001 © MICHAEL JACKSON & JANET JACKSON
@ & l 3 PULL UP TO THE BUMPER 550 MUSIC 77970/EPIC O RATRA | 26 17 33 9 1 GOT 5 ON IT (T) NOO TRYBE 38474/VIRGIN & LUNIZ
32 | 36 | 5 { |WANTU MOTOWN PROMO $/ROSIETGAINES | 21 | 10 | 5 [ 6 | GLACIERS OF ICE/CRIMINOLOGY (1) toup 64374/RcA @ RAEKWON
2 | 24 | 24 | 8 | SHINESTRCILY RHYTHM 020 BARBARAIDOUIGIVAS | 28 | 18] [ 2 [ 1caNTTELL YOU WHY (00w 77865/p1C @ BROWNSTONE
30 | 16 | 11 | 10 | | SAW YOU DANCING LONDON 9439/ISLAND @ YAKI-DA NEWD T | A LITTLE OF THIS (1) (0 ELEKTRA 66106/EEG GRAND PUBA
@D| 37 [ @ | 4 | B0OM BOOM BOOM auReus 1100 @ THE OUTHERE BROTHERS | 38 | 27 | 5 | HEART OF GLASS (T) (X) BRILLIANT/CHRYSALIS 58387/EMI @ BLONDIE
82 | 22 | 13 | 12 | YOU NEVER LOVE THE SAME WAY TWICE £PiC 77917 = ®ROZAUA | @ 36 4 | 1 WISH (1) (x) SUNSHINE 78032/SCOTTI BROS. @ SKEE-LO
KX A] 17 12| TREMENDOUS PAIN 4TH & BWAY 440 608/ISLAND ® YELLO @ 5 3 3 HE'S MINE (1) OUTBURST/RAL 1705/SLAND © MOKENSTEF
¥ |27 | 14 | OYE COMO VA PUENTE 12684/HOT TITO PUENTE JR. & THE LATIN RHYTHM 33 | 7 J 21 10 | WATERFALLS (M) (1) LAFACE 2.4 LOB/ARISTA *TLC
(35| 41 | 45 | 3 | RELEASE DA TENSION PowER MUSIC 014 DJ DUKE NEWP> IRl wARM SUMMER DAZE 1 SLAMD 1363 ] ST
36 | 31 31 6 EVERYBODY LISTEN MOONSHINE MUSIC 88416 GYPSY QUEENS @ NEWD 1 SLAM (1) ISLAND JAMAICA 537 872/ISLAND & BEENIE MAN
31 | 42 | 43 3 SWEETEST DAY OF MAY TRIBAL AMERICA 58414/ R'S. JOE T. VANNELLI PROJECT NEWD 1 MAGIC CARPET RIDE (1) (X) SMJE 9014 THE MIGHTY DUB KATS
* % * HOT SHOT DEBUT* % % 37 | 26 | 24 [ 9 | BESTFRIEND (1 0 ATLANTIC 8557786 ] @ BRANDY
38 NEW ) WHADDA U WANT (FROM ME) VIRGIN 38506 FRANKIE. KNUCKLES FEATURING ADEVA 38 39 45 9 FEELS SO GOOD (M) (T) (X) SO SO DEF 77920/COLUMBIA @ XSCAPE
39! 46 2 BAD THINGS L0GIC 59021 N-JOI 39 | 35 13 ] LIVE ! () DEF JAM/RAL 4363/ISLAND & ONYX
0 | 29 19 13 | CHERCHEZ LA FEMME EPIC PROMO GLORIA ESTEFAN 40 | 30 | 26 24 | TOTAL ECLIPSE OF THE HEART (T) (X) CRITIQUE 15539 & NICKI FRENCH
49 2 OFFICER WHERE'S YOUR BROTHER? (GET HER) STRICTLY RHYTHM 12349 MOREL'S GROOVES PART 8 41 28 25 10 | SURVIVAL OF - THE FITTEST (T) (x) LOUD 64355/RCA ~ 4 MOBB DEEP
42 | 48 2 FALLEN ANGEL RADIOACTIVE 55086/MCA & TRACI LORDS 42 | 4 41 T TAKE YOUR TIME (DO IT RIGHT) (T) (X) S 0.5 14231/200 & MAX-A-MILLION
| 43 | 45 2| X-CUSES (CHILD PLEASE) VESTRY 007/STRICTLY RHYTHM BLACKTWVITY FEAT. M. FOWLER & D. MARTIN NEW ) 1 WHADDA U WANT (FROM ME} (T) VIRGIN 38506 FRANKIE KNUCKLES FEATURING ADEVA
B 44 Al 26 15 12 | GOD'S AN ASTRONAUT L0GIC 53015 BLUNT FUNKERS 44 40 16 9 SPRINKLE ME (T) (x) SICK WID' IT 42297/JIVE @ £-40 (FEATURING SUGA T.)
NEW ) I | UNCONDITIONALLY BOLD! SOUL 2006 SAUNDRA WILLIAMS 4 | 27 | 9 5 | GIRLSTOWN (M) (T) COLUMBIA 77751 ¢ SUPER CAT
46 43 J 34 Y JUKE-JOINT JEZEBEL WAX TRAX! 8732/TVT KMFDM 46 33 44 31 BIG POPPA/WARNING (1) (T) (X) BAD BOY 7-9020/ARISTA @ THE NOTORIOUS B.I.G. |
NEW ) 1 HARLEQUIN-THE BEAUTY AND THE BEAST WARNER BROS. 43543 ® SVEN VATH 41 | 44 | 30 8 MY LOVE IS FOR REAL (T) (x) CAPTIVE 38493VIRGIN 4 PAULA ABDUL
48 | 30 | 16 | 13 | THE FEELING aqua Bo0GIE 012 SUGAR RE-ENTRY | 21 | YOUR LOVING ARMS (T) (x) SIRE 66150/EEG ® BILLIE RAY MARTIN
4 | 47 | 47 | 5 | NOSEPARECE A NADA CRESCENT MOON 77919/EPIC ® ALBITA 49 | 83 [ 11 | SHY GUY (M) (T) (X) WORK 77679/COLUMBIA - @ DIANA KING
50 | 44 | 39 [ 8 | possessioN aristapromo & SARAH MCLACHLAN RE-ENTRY | 3 | ROUND & ROUND (M) (1) G FUNK/RAL 9385//SLAND ® TWINZ

(D Titles with the greatest sales or club play increases this week. @ Videoclip availability. Catalog number is for vinyl maxi-single, or cassette maxi-single if vinyl is unavaiiable. On Sales chart: (M) Cassette maxi-single availabitity. (T) Vinyl maxi-single availability. (X) CD
maxi-single availability. © 1995, Billboard/BPI Communications.
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RECOGNIZE THE REAL

K-tel’s (utting Edge, Urban, Street Flava lobel presents

g Cub Mix '35 V.2
FEATURING ELEVEN NON-STOP REMIXED DANCE HITS
THE DANCE COMPILATION OF THE YEAR!

AVAILABLE IN STORES COAST T0 COAST. THIS SEPTEMBER!

£ ®
(. Distributed by K-tel International (USA). Inc. For more info. call (800} 328-8640 ext. 877 or contact your K-tet sales rep.

KTEH

Available through afl ONE STOPS & DISTRIBUTORS INCLUDING: Abbey Road One Stop, Valley Record Dist., Inc., Bassin Distributors
CD One Stop, Select-0-Hits, MDI, Scott’s One Stop. Navarre One Stop, Universal Record Distributors, RTI One Stop, Arc Distributing Co., Inc.

I. TOTAL ECLIPSE DF THE HEART (MOBILS LOOP MIX)- Nicki French
2. COTION EYE JOE (MADCOW MIX) - Rednex

3. LICK T (20 FINGERS CLUB MIX) - Roula

4, FAT BOY {J.1.'S CLUB MIX) - Max-A-Millian

3. MR. PERSONALITY (RADID MIX) - Gillette

6. WHAT HOPE HAVE 1 (THE BIG MIX) - The Sphinx
7. GET READY FOR THIS (EAST ORANGE BOOT MIX)- 2 Unlimited
8. TOOTSEE ROLL (SET IT DFF DANCE VERSION) - 69 Boyz

9. WANNA GET BUSY (CLUB MIX} - Reality
0. YOLANDA (CLUB MIX) - Reality
I1. BACK & FORTH - Aaliyah

K-tel lnteq nal (USA), In
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Daniels Serves Up “Same 0I’ Me’
But New Capitol et Shows Some Changes

B BY DEBORAH EVANS PRICE

NASHVILLE—In some ways Char-
lie Daniels is coming full circle with
the release of his upcoming album,
“Same O’ Me.” He started his career
on Capitol Records in 1970, and his
new alhum is one of the first to be
released under the new regime that
dismissed the former Liberty moniker
to make the Capitol name a presence
on the country scene again.

The title may be “Same O’ Me,” and
Daniels does serve up the blend of
country and Southern rock fans have
come to expect, but the album also rep-
resents a few changes for the veteran
artist. Capitol Nashville executives are
planning some different marketing
techniques to let people know what
Daniels’ Sept. 12 release has to offer.

“We're appealing to the fact that
this record, so appropriately titled
“Same OI’ Me,” is just a great Charlie
Daniels record,” Capitol Nashville
executive VP and GM Walt Wilson
says. “It ranks right up there with the
music that has been so successful for
him in the past. What we're gonna do
is try to deliver that message through

ANIELS

same ol me

packaging, press, and almost every
vehicle we use, to reinforce the mes-
sage that it you've ever bought a Char-
lie Daniels record or thought about
buying a Charlie Daniels record, this
is one you've got to have. We feel real
positive about this record.

Daniels acknowledges that this is
very much a Charlie Daniels record
but says he tried a new approach in
the ereative process that makes the
album a little different. “It’s the first
time I've written with any of the
Nashville writers,” says Daniels of the
project, which also marks the first

Stony Plain’s Church Revives
Folk With Just A Little Rain’

l BY LARRY LEBLANC

TORONTO—Listening to Cindy
Church’s sophomore album, “Just A
Little Rain” on
Stony Plain
Records (distrib-
uted by Warner
Music  Canada),
there’s no mistak-
ing the Alberta-
based folk coun-
try singer’s
precise, bell-like
voice. Once you
hear it, you know immediately who it
is.

“She’s a vocal stylist in a way you
don’t usually hear in country music,”
says Canadian country star Sylvia
Tyson, with whom Church performs
in the vocal group Quartette, which
is on the Denon Canada label. “She
works very hard at her vocals and
has a lot of influences, like blues and
jazz styles of the "30s and ’40s, that
come through in her singing.”

From Bible Hill, Nova Scotia,
Church garnered a sizable reputa-
tion in western Canada in the mid-
’80s as a harmony singer with Cana-
dian country icon Ian Tyson (Sylvia’s
ex-husband) and as co-founder of the
country trio the Great Western
Orchestra, which also featured
Church’s solo partner, guitarist
Nathan Tinkham.

In the past year, sparked by her
debut album, “Love On The Range,”
and her work with Quartette, which
also includes Colleen Peterson and
Caitland Hanford, Church has sky-
rocketed to national popularity in
Canada.

CHURCH

“With this new album out, I want
to put more emphasis on working
with my trio, because I've hardly
played in the East by myself,” says
Church. “Last year, Nathan and I did
a gig in Ottawa, which was the first
time I'd ever played by myself in
Ontario. In the West, I do small the-
aters and festivals. [ don’t play clubs
much anymore, because club owners
expect you to be a cover band.”

Quartette connections are clearly
evident on “Just A Little Rain.” The
song “Radiates” was written by
Hanford’s husband, Chris Whitley,
and “Never Got Over You” was co-
written by Church and Sylvia Tyson.

Other Canadian  songwriters
tapped for the album are Shirley
Eikhard (“It's Just A Little Rain”),
Roy Forbes (“Still A Fool”), Tim
Williams and Laurie Thain (“Trying
To Rope The Wind”), Carl Brouse
(“Haunted Honky Tonk”), and Tin-
kham, who contributed three songs,
co-wrote “Sleeping Alone” with
Church, and co-produced the album
with her. There’s also a stylish
remake of Floyd Tillman’s 1949
jukebox weeper “I Gotta Have My
Baby Back.” The single is “Still A
Fool.”

“I wanted the album to be eclec-
tie,” says Church. “It still falls under
the country umbrella, which is multi-
lavered and encompasses many dif-
ferent styles. When I perform live, 1
do a lot of different musical styles,
like cowboy music, folk music, and
hardcore country, all in a country
vein.”

About the lack of self-penned
material on the album, Church

(Continued on page 26)

time he’s worked with producer Barry
Beckett. “I wrote for about a vear and
a half with some of them. I had kind
of been absent from the Nashville
scene for a long time, because 1 had
written so much myself and with the
band. I just hadn’t written with any-
one |else] for a while.”

Daniels collaborated with several
Music Row tunesmiths but developed
the best chemistry with Chuck Jones.
They wrote at least a dozen songs, and
seven ended up on “Same O’ Me.” “All
the people that I wrote with were very

(Continued on page 26)

Partying With The Killer.

Marty Stuart jams with Jerry Lee Lewis during
the taping of Stuart’s third “Marty Party” special for the Nashville Network. The
show is set to air Sept. 27 and will also feature appearances by the Mavericks
and Steve Earle. Pictured, from left, are Stuart, Lewis’ band member Kenny
Lovelace. and Lewis.

GARTHMANIA: Last April, Garth Brooks told
Billboard that it would “take a miracle” for him to
release a new album in 1995. So, it looks like he may
pass a miracle. Brooks told a Cema Distribution con-
ference that he plans to release a new studio album
Nov. 15, with a single coming eight weeks earlier. “I’ll
pull it at the last minute if it’s not up to what we can
do,” Brooks tells Billboard, “but I've never been
through a Christmas without a new piece of product.”
He says he has some songs recorded but he’s still
“looking, looking, looking” for great material.

Many retailers based their orders for “The Hits” on
the belief that there would be no new Brooks album
until 1996 (Cema stopped taking “Hits” orders June

Garth Plans ‘Miracle’ Album For Nov.:
Wallace Has Country’s 1st Enhanced CD

press kit and song lyrics. This promotional disc has
also been made available to fans (for the price of ship-
ping and handling) through magazine ads and at point-
of-purchase sites. It's also available on the Internet,
which Honest has been using for a focus group the
past vear. The disc sleeve contains a mail-order form
for Wallace’s debut album . . . Joe Ely will exhibit his
computer-generated art beginning Sept. 7 at
Nashville’s Cafe 123. Ely has been computer-friendly
since 1981, and his first computer-generated work was
the cover of his 1984 album, “HI-RES.” The exhibi-
tion will feature three works: a series based on his
new album, “Letter From Laredo”; a series called
“How To Muke Jail Hot Chocolate”; and one based on

a play inspired by the

album to suffer if a new
one is released. “Jimmy
Bowen [former Liberty
chief] told me the best
way to sell catalog is
with something new
that’s worth them com-
ing into the stores for,”

30). However, Brooks
doesn’t expect that
SCW

mas this year.”

ALAN JACKSON'S “The Greatest Hits Collection”
will be released Oct. 24 with 20 cuts, including two
new songs (“Tall, Tall Trees” and “I’ll Try”) and one
that was on his first album but was never released as
a single. The reason? Joe Diffie had a single at the
same time with the same name, “Home.”

Meanwhile, Jackson donated his 1965 red Mustang
convertible to an auction that Bryan White has orga-
nized to benefit children who were injured or
orphaned as a result of the bombing in White’s native
Oklahoma City.

Our condolences to Jim and Lee Ann Photogio on
the death of his mother. Jim is a well-known Nashville
writer/performer, and Lee Ann is a Billboard staffer.
Donations may be made “in memory of Hope Pho-
toglou” (the name’s original spelling) to St. Kather-
ine’s Greek Orthodox Church, 722 Knob Hill Ave.,
Redondo Beach, Calif. 90277.

BRAVE NEW WORLD: Kate Wallace has country
musie’s first enhanced CD, on the Honest Entertain-
ment label. The multimedia CD is playable on audio
CD players. But slap it into a Mac or PC with CD-
ROM capability and you can view three of her videos,
see a behind-the-scenes video, and browse through her

found diary of “Chippy,”
a prostitute.

Veteran Nashville
songwriter Harlan
Howard will stage his
12th and final “Harlan
Howard Birthday Bash”
Sept. 6 at the parking
lot behind the Country

Brooks savs. “The new Music Wax Museum.
album will move more — Performers will include
‘Hits’ than if ‘The Hits’ . Rodney Crowell,
stood alone at Christ- by Chet Flzppo Gretchen Peters, and

about two-dozen other
top Music City songwriters and artists.

Howard says he’s closing down the festive event
because it’s gotten too big and too successful. Pro-
ceeds will go to the Nashville Songwriters Assn.
International and the Nashville Songwriters Hall of
Fame.

The three-day California Country Jam 95 in Long
Beach over Labor Day weekend will benetit the Make-
A-Wish Foundation. Performers include Mark O’Con-
nor, Michelle Wright, Pirates Of The Mississippi,
Chris LeDoux, and the Kentucky Headhunters.

Ricky Skaggs will host the International Bluegrass
Music Awards Show Sept. 21 at the Riverpark Center
in Owensboro, Ky. The event comes in the middle of
the Bluegrass Fan Fest '95. The long list of perform-
ers includes Alison Krauss & Union Station, Doc
Watson, Jim & Jesse, Béla Fleck, the Nashville
Bluegrass Band, the Cox Family, and Laurie Lewis.
Jimmy Martin will be inducted into the IBMA Hall
of Honor.

If you should run across a blond acoustic Carvin AC
175 signature guitar with Duane Allen’s name carved
on the headstock, call the cops. It was stolen back-
stage at the Ouak Ridge Boys’ July 21 concert at
Cou