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B BY CHET FLIPPO That’s when I should have quit—15
years ago. Now’s the fun time. I have
my airplane now, and I can work al-
most anywhere and still be in my own
bed every night. The
sky is the limit.”

NEW YORK—On Tuesday (19),
Reprise releases “Naked Songs,”

NASHVILLE—Reba McEntire cele-
brates her 20th vear in the music busi-
ness in October, and the
observance will kick off

o LONDON—The recent No. 1 en-
try of Blur's “Country House” at

More than 6 hours
of music,

featuring digitally ¢ o

remastered versions L \ a massive MCA market- McEntire is also find-

of their first .k ing plan for the artist ing time to be closely in-

four albums, 1ol that will extend well into volved in marketing de-

25 previously o) A 1996 cisions

unreleased tracks, y I ’ : T ops -

il ore) n typical style, I still marvel,” says
McEntire is celebrating MCA Nashville chair-

man Bruce Hinton,
“when we sit down to
start planning a Reba
McEntire marketing strategy, be-
cause she is such a multithreat artist.
She is certified by the [Recording In- writer Rickie Lee Jones on
dustrry Assn. of America] as the third (Continued on puge 113)
best-selling female artist in history, |

behind Barbra Streisand and Linda
Ronstadt, and I expect her to become Asylum,s HarriS
Smashing Formats

No. 2 in the very near future.
B BY RICK CLARK

| by working even harder,
“People say. ‘Reba, why
don’t you slow down?
she says. “Sure, I could, but I'm final-
ly in a position where I can do all the
things I've always wanted to do. I can
walk into Hollywood and discuss the
next movie I want to do. Those two
bridges are meeting and joining, and I
like being able to do that.

“The places I can perform now are
incredible and such a leap from those
clubs I plaved when I started out.

Blue Note Jazz Benefit
To Aid Special Olympics

B BY TERRI HORAK

r_ -

MCENTIRE JONES

the top of the U.K. singles chart
was another testament to the
band’s popularity in the U.K. In
February, the group became the
first ever to win four Brit Awards.
Yet, in spite of the band’s popu-
larity at home, Blur has not made
a significant impact in the U.S.
With the U.S. release of the al-
(Continued on page 112)

a collection that chronicles the
lasting impact of singer/song-

_/411([9 ?/(/arlo/

The name “The Velvet Underground" and the banana-device are registered
trademarks of The Velvet Underground Partnership
©1395 PolyGram Recards, Inc.

Manufactured and Marketed by A&M Records. Inc. Al RigMs Reserved

“Plus,” he continues, “she’s a TV
(Continued on puage 20)

22 years. 19 tracks,
Not a speck of cereal.

Brazilian Labels
Halt Radio Payola

B BY ENOR PAIANO

Acknowledging that she is no longer
considered mainstream country by ra-

and rock artists and have raised
more than $30 million for the orga-

SAO PAULO—Fuaced with mounting
payola demands by radio stations,

Brazil’s major record labels got to- NEW YORK—BIlue Note Records nization, according to Special
gether in May and served notice to the has produced its first benefit al-  Olympics president Bobby Shriver. )
stations that payvments of “jaba” bum, the star- Blue Note Elektra Emertainment
would cease immediately. studded “Jazz president Bruce I —
And so far, says Manoel Camero, To The World,” Lundvall says HARRIS
president of the recording industry’s which will aid that he, Shriver
trade group, Associacio Brasileira the Special and album pro- dio, Emmylou Harris turned to outside
STRICTLY COMMERCIAL dos Produtores dos Discos (ABPD), Olympics. ducer Christine producer Daniel Lanois for her
’ (Continued on puge 23) Due Tuesday Martin pursued (Continued on page 113)

artists that are
not only top sell-

(26), the Christ-
mas album fea-

(RCD/RAGS/RALP 40500)

Including “Valley Girl,” “Dancin’ Fool,”
and 17 (!) more tunes.

W@ . 1985 Rykodisc Inc.

np

P62

10TH ANNIVERSARY

SEE PAGE 43

BAKER

tures artists
from the tradi-
tional and contemporary jazz fields.
Two previous A&M albums for the
charity, “A Very Special Christ-
mas” and its sequel, feature pop

WILSON

ers in jazz but
have crossover
appeal as well.

“Obviously, we want to appeal to
the pop adult market, [in addition]
(Continued on page 107)
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SEE PAGE 65
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Apollo 13’ Takes Direct
Flight To Sell-Through

SEE PAGE S
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On Eastwest Recorcs America compact discs,
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TVT RECORDS CO]’)QI’OTU[OI@S ITS ' INTERNATIONAIL AFFILIATES:
Intercord rRecords, eM1 Records,

London Records & Blapco ¥ Negro
on their success with

The connells

The Album

The Single

. '"74-"75 The Single
'74-'75

TOP 20

.% ! GERMANY (#1, Gold)

4 NORWAY (#1 for 8 weeks, Platinum)
- SWEDEN (#1, Gold)

: SWITZERLAND (#3)
DENMARK (#5)
POLAND (#5)
BELGIUM (#5)
AUSTRIA (#¢)
NETHERLANDS (#s)
IRELAND (#s)
ENGLAND (#14)
FRANCE (#15)

ITALY (#17)

The Album

Ri
TOP Eg

ENGLAND (#36)
GERMANY (#16)
SWEDEN (#29)
NORWAY (#14)
POLAND (#30)
ITALY (#25)
NETHERLANDS (#24)
AUSTRIA (#21)
SWITZERLAND (#21)
PORTUGAL (#26)

W L ooK for the worldwide refease of the connells new album in February of 9o

Aflso [ooR for ceorge Huntley's solo project Brainjunk in october of '95
RECORDS TVT RECORDS, 23 EAST 4TH STREET, NEW YORK, NY 10003 TEL. 212.979.6410 FAX. 212.979.6489
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‘Apollo 13’ Aimed Direct To Sell-Through

MCA/Universal Sald To Plan 4th-Quarter Launch

B BY SETH GOLDSTEIN

NEW YORK—MCA/Universal Home Video
is shooting for the moon this fall.

According to trade sources, MCA plans a
direct-to-sell-through release of “Apollo 13”
in late November, timed to take advantage of
the busy shopping weekend that follows
Thanksgiving. The studio won’t confirm
plans, but it doesn’t deny the imminent
home-video launch of the Tom Hanks movie,
which has grossed $162 million this summer.

If it arrives on schedule, “Apollo 13” will
be the second feature starring Hanks to go
direct this year. Paramount Home Video de-
livered more than 12 million copies of “For-
rest Gump” in May. MCA will make the offi-
cial announcement at a Sept. 26 news
conference in Los Angeles. Suggested list is
thought to be $22.98.

“Apollo 13” should be the icing on a tasty
sell-through cake presented to retailers in
the fourth quarter. Duplicators predict that
close to 100 million cassettes of front-line re-
leases will arrive in stores from August
through November.

“That’s significantly higher than last
year,” says one executive, referring to when
MCA’s “Jurassie Park” and Disney’s “Snow
White” combined for more than 40 million
units (not counting returns). Demand for cat-
alog titles is also “the largest we’ve ever
seen,” he adds. “We’re beyond busy.”

The sell-through season got off to a fast
start with “A Goofy Movie” from Disney la-
bel Buena Vista Home Video and 20th Cen-
tury Fox Home Entertainment’s “Star Wars
Trilogy,” a reissue worth 10 million-12 mil-
lion cassettes.

Next month, stores receive MCA’s
“Casper” (estimated at about 9 million units),
Buena Vista’s “Cinderella” (16 million) and
“The Santa Clause” (12 million), and
MGM/UA Home Entertainment’s James
Bond package.

Already scheduled for November are
Warner Home Video’s “Batman Forever” (9
million) and “Free Willy 2” (4 million), Fox’s
“Miracle On 34th Street” (7 million) and
“The Mighty Morphin Power Rangers” (6
million), and New Line Home Video’s
repriced “Dumb And Dumber” (2 million).
Compared to 1994, “it’s one helluva fourth
quarter,” marvels a distributor who is out-
pacing his 1994 sales.

The problem for wholesale, retail, and
MCA is finding shelf space for the expected
8 million-9 million copies of “Apollo 13.”
MCA has spent the past several weeks
polling key accounts and then swearing them

THIS

THE RETOOLING OF RETAIL

in the third of four expanded sections on changes in music retailing, the
focus is on software, from point of salefinventory-replenishment sys-
tems at music chains to kiosks with music databases for customer use.

NAB: ISSUES AND CHALLENGES

Bill Paxton, Kevin Bacon, and Tom Hanks
portray astronauts with a galaxy-size problem
in “Apolio 13.”

to secrecy. Stores will find the room, but not
without grumbling.

“It’s arriving pretty late in the game,”
says a video chain CEO. “We should have
more time,” he says, especially for a movie
that will have strong rental demand. Howev-
er, he hastens to add: “Big titles are always
weleome.” One wholesaler worries that ma-
jor accounts have “already closed their

books It’s tough going back to fight for
space.”

Nevertheless, a major discounter—and a
big MCA customer—anticipates “plenty of
room” for a title expected to help bring late
1995 sales up to the “Jurassic Park” level of
a year ago. “Solely from our perspective, we
need it,” says a video buyer.

MCA may share the same perspective.
Observers suggest that the studio advanced
“Apollo 13” from early 1996 to late 1995 in
the hope of closing the revenue gap. “They
need to make the numbers,” says a distribu-
tor. “That’s what I've been told.” MCA’s
“Casper” and “Apollo 13” together could ap-
proximate the size and value of its “Jurassic
Park” shipments.

But unlike “Casper,” which is being cross-
promoted with Pepsi and Baskin-Robbins,
“Apollo 13” isn’t likely to have any assistance
from consumer rebate campaigns capitaliz-
ing on Hanks and his two Oscars. The actor,
who limits publicity, rejected tie-ins with
“Forrest Gump” and, in fact, turned down
the use of his picture on the cassette jacket.

B BY MARILYN A. GILLEN

LOS ANGELES—As expected, the new
enhanced CD format will come to market in
force this winter, decked out in a package of
jewel-box dimensions. That’s the size major
labels say they will adopt for release of their
enhanced albums, which play like standard
CDs on audio decks but add multimedia fea-
tures when played in a computer’'s CD-ROM
drive.

The formal announcement by the Record-
ing Industry Assn. of America of its members’
plans to adopt a voluntary dimension standard
of 5 by 5': inches follows a Sept. 8 meeting in
New York between the RIAA and represen-
tatives from the National Assn. of Recording
Merchandisers, at which NARM shared its
perspective on how the new albums should be
housed. Both groups have been individually
studying the packaging issue from the per-
spectives of the recording industry and music
retailers (Billboard, Sept. 9),

NARM, which expressed strong support
for a package that would not require its mem-

Enhanced CD Packaging To
Have Jewel-Box Dimensions

bers to refixture their stores, is also encourag-
ing the adoption of acousto-magnetic electric
audio surveillance technology for all enhanced
CD product, according to NARM executive
VP Pam Horovitz.

The announcement codifies an informal
Billboard survey of the major-label groups,
which expressed agreement on distributing
their forthcoming titles to music retailers in
Jjewel-box-size packages. The computer soft-
ware channel, which showeases CD-ROM ti-
tles in large boxes and generally is not fix-
tured to handle jewel boxes. will present
unique challenges, they added, which may be
addressed through alternate packaging or
customized merchandising displays (Bill-
board, Sept. 9).

While making enhanced CDs the same size
as their nonenhanced counterparts eases some
merchandising concerns for music retail, it
raises the problem of differentiating the simi-
lar-looking “enhanced” dises (which are ex-
pected to cost more) from their nonenhanced
counterparts. Many music retailers expect

(Continued on page 23)
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H BY BRETT ATWOOD

LOS ANGELES—The big winners
of the 1995 MTV Video Musiec
Awards picked up more than acco-
lades. Some of the acts appearing at
the event, held Sept. 7 at Radio City
Music Hall in New York, benefited
at retail from their exposure on the
cablecast, during what is tradition-
ally one of the slowest music sales
months of the year.

Alanis Morissette shows The Bill-
board 200’s largest unit gain over
prior week sales, while albums by
R.E.M,, Hole, Weezer. and White
Zombie exhibited moderate sales
increases in the week following the
cablecast, which was seen by ap-
proximately 6.3 million viewers in
the U.8S. alone. TLC appeared to be
amajor beneficiary outside the U.S.

The program will eventually
reach 265 million households in 76
territories around the world. The
awards show was carried live in the
U.S. on MTV, as well as on MTV
Europe in the U.K., MTV Asia, and
MTV Latino in the U.S. and Latin
America. In October, it will air on
MTV Japan.

Morissette Sales Winner
Following MTV Awards

The three-hour event drew a 6.4
rating for its U.S. cablecast, which
represents a 5% increase from last
year’s 6.1 rating. Several repeat air-
ings are scheduled throughout Sep-
tember on the cable musie channel.

The sales impact of the MTV

Video Music Awards at retail is less
than that of other high-profile
awards programs, such as the
Grammys, the American Music
Awards, and the Billboard Awards, |
which are aired to a wider audience
over broadcast networks (see Be-

(Continued on page 107)

House Panel Adds OK To
Performance Right Bill

H BY BILL HOLLAND

WASHINGTON, D.C.—The House
Judiciary Committee, by unanimous
vote, passed the record industry’s
groundbreaking Digital Audio Perfor-
mance Right bill Sept. 11, sending the
legislation to the House floor and
probable House passage later this
month.

The bill, H.R. 15086, is identical to
the Senate version, which was passed
Aug. 8. Insiders say that Congress is
expected to approve the bill, and Pres-
ident Clinton could sign the legislation
into law before October.

The legislation, an amendment to
the Copyright Act, grants, for the first
time, a performance right in sound
recordings to labels and performers
and protects them from unauthorized
use of digital transmissions by new-
generation audio program suppliers.
Traditional radio is exempted.

Provisions in the bill call for a royal-
ty to be paid in a 50-50 split between
the labels and performers, minus a 2%
cut off the top for background musi-
cians and singers.

Most other developed countries
have a performance right in sound
recordings, and the passage of the leg-
islation will put the U.S. on better
footing with its trading partners.

Quick passage of the legislation is
virtually assured, since all major mu-
sic industry groups now support the
concept. Earlier, ASCAP, BMI, and
the National Music Publishers Assn.
had problems with the bills.

But a June 27 agreement between
the Recording Industry Assn. of
America and the NMPA alleviated
concerns of the musie-publishing com-
munity that under such a new law, la-
bels could become “gatekeepers” and
prohibit licensing of songs. (Billboard,
July 8).

The June agreement puts limita-

“tions on labels’ exclusive rights in li-

censing material to interactive digital
services and further defines digital
deliveries as either “electronic sales”
or jukebox-type “performances.” An
electronic sale would be subject to a
mechanical royalty payment from la-
bels to publishers and songwriters.

Proponents are planning an “expe-
dited procedure” to help the bill
through the busy 104th Congress, ac-
cording to RIAA chairman/CEO Jay
Berman.

The Clinton administration’s desire
for a performance right in sound
recordings is embodied in its recently
released intellectual property white

(Continued on page 111)
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Workout Videos Losing Retail Steam
Can Celebs Still Pump Winning Sales?

W BY EILEEN FITZPATRICK

LOS ANGELES—The exercise
gravy train greased by Cher and
Cindy Crawford has come to a
screeching halt, but it’s not enough to
derail a few suppliers from releasing
star-driven tapes during the fourth
quarter. Among the big names get-
ting physical in the coming months
are Claudia Schiffer, Carnie Wilson,
Linda Evans, and Yvette Mimieux.

Overall, 1995 consumer spending
on exercise videos has dropped a
whopping 32%, according to New
York-based video consultant Alexan-
der & Associates.

The firm does not isolate celebrity
video sales performance, but distribu-
tion sources indicate that Buena Vista
Home Video’s “Your Personal Best
With Elle Macpherson” didn’t have
nearly the musecle Crawford had in
the early ’90s.

The two Crawford tapes released
by GoodTimes Home Video have sold
in excess of 3 million units worldwide,
according to the company.

Released in January, Buena Vista
shipped out about 1 million units of
the Macpherson tape, but sources say
as much as 40% has come back.

“We did OK with Elle,” says Tower
Video VP John Thrasher, “but it
didn’t do as well as Disney had ex-
pected.”

Buena Vista executives were un-
available for comment.

Celebrity tapes have also taken a
dive at Suncoast Motion Picture Co.,
according to president Gary Ross.
Not one star-driven exercise tape is
among the chain’s top 200 sellers, he
says.

“It’s OK if a celebrity comes out
with a tape that is meaningful,” Ross
says. “But it would be better if it had
been put out a few years ago,,when
celebrity tapes were at their height.”

Despite the poor reception for
Macpherson, CBS/Fox Video is
counting on supermodel Schiffer to
revitalize the celebrity exercise mar-
ket.

Scheduled for a December or Janu-
ary release, the Schiffer project will
be a series of four body-part tapes
each priced at $14.98, which is $5 less
than the Macpherson video. Schiffer’s

The “Real” Thing. Atlantic Jazz saxophonist James Carter socializes after an in-
store performance at J&R Music World in New York in support of his album “The
Real Quietstorm,” which reached No. 4 on Billboard’s Top Jazz Albums chart.
Shown in back row, from left, are Lynne Poole, Atlantic regional marketing
manager; Doug Diaz, J&R head buyer; and Babsy Rupnarain, J&R advertising
director. In middle row, from left, are Michelle Cain, WEA sales rep; Bob Huber,
J&R jazz buyer; and John Ahrens, WEA sales rep. In front row, from left, are Matt
Ziruk, A&R jazz retail manager, and James Sheldon Michelson, WEA Northeast
regional sales manager for special projects.

Carnie Wilson, left, and Claudia Schiffer figure they can attract fans of video
workout tapes, despite a declining market.

video also has a $9.95 minimum ad-
vertised price point.

The series, titled “Perfectly F'it,”
will be co-hosted by personal trainer
Kathy Kaehler, who is no stranger to
the video market.

Kaehler starred in her own video
released by Columbia TriStar Home
Video in 1992, but sales of the video
didn’t meet Columbia’s expectations,
and the supplier abandoned plans for
a series, according to a source at the
company.

20th Century Fox Home Enter-
tainment president Bob DeLellis says
the company plans on rolling out the
Schiffer videos slowly to build sales
for the series.

“We’ll put out an appropriate num-
ber and watch it grow on its own,”
DeLellis says. “We sold close to a mil-
lion Cher tapes, but it took six to eight
months.”

Although DeLellis would not com-
ment on how much Schiffer is being
paid to star in the video, sources indi-
cate that Fox is shelling out at least
$1 million for the supermodel.

Exercise video king WarnerVision
Entertainment is trying its luck with
former Wilson Phillips singer Carnie
Wilson.

Wilson has temporarily left her
singing career to host a syndicated
TV talk show and debuts in video

(Continued on page 110)

Choices Drops Its Bid To
Build A Video Powerhouse

B BY SETH GOLDSTEIN

NEW YORK—Home video doesn’t"

have Choices Entertainment to kick
around any more.

For the past year, the trade has
speculated whether and when publicly
held Choices would acquire the hun-
dreds of stores it said would be the ba-
sis of a national chain to rival Block-
buster (Billboard, June 24). The effort
ended earlier this month when Los
Angeles-based JD Store Equipment
ended its merger agreement with
Choices, and JD chief John Maioriello
resigned as chairman/CEQ/director of
the 11-store chain in Morrisville, Pa.

In a Sept. 8 letter to Choices presi-
dent-John Boylan, Maioriello said he
was unable to reach “a mutually
agreed-upon settlement” with the oth-
er JD shareholder that would allow
the merger to proceed. In fact, trade
sources say, Maioriello never could
raise the millions necessary to con-
clude the retail deals he had negotiat-
ed.

At the end, only the 44-store Palmer
Video chain in Union, N.J., and Video
Junction with five stores in Rhode Is-
land remained to be purchased. Many
of the others on Choices’ list were
picked off by better-financed entre-
preneurs, such as Hollywood Enter-
tainment, Movie Gallery, and Moovies,
while Maioriello unsuccessfully wooed
investment bankers.

“He wasn’t able to make things hap-

pen as he expected,” says a retail exec-
utive who anticipates legal repercus-
sions involving Choices and JD. Nei-
ther Maioriello nor Boylan returned
calls at deadline.

Three days after the letter to Boy-
lan, Palmer Video president Peter
Balner pulled out of Choices, resigning
as executive VP/board member. “I
didn’t want to be the only one-in there,
even for a day,” he says.

Balner might return if Maioriello
comes up with the needed cash,
thought to be as much as $15 million.
Choices stock, valued at 50 cents a
share, would bring the total to $22 mil-
lion. “John’s eternally optimistic,” Bal-
ner adds. “I'm willing to give it some
time”—but not later than the end of
the month.

Palmer, which itself tried to go pub-
lic, doesn’t lack for suitors, he says.
“Not a week passes where we don’t get
calls.” Balner sees the chain as the key
to the New York market, where he
claims it’s second only to Blockbuster.

Balner estimates company-owned
stores will have sales of $24 million this
year, supplemented by $4 million-$5
million from the franchises that
Palmer can purchase. “It’s not in-
significant,” he says.

The next deal might be at least as
good as the Choice offer. As the tempo
of retail acquisitions has increased,
“the bidding is going up,” says retail
analyst Curt Alexander. “It’s getting a
little more competitive.”
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At 70, you still
have your arms

around a younger woman.

Happy Birthday B.B.,
with love and admiration

from your family at

MCA
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Money The Real Issue In Copyright Laws

H BY EDWARD M. CRAMER

The federal appellate court’s ruling on the
case of the song “When The Red, Red Robin
Comes Bob, Bob, Bobbin’ Along” (Woods vs.
Bourne, 2nd circuit) will have greater eco-
nomic impact on songwriters and publishers
than nearly any other issue.

In Billboard’s succinct summary of the
court’s 43-page decision (Billboard, Aug. 12),
an unnamed lawyer said he or she did not
think the issue was important enough for the
Supreme Court to consider. I have no idea
whether either party intends to seek a review
by the Supreme Court, but the Court decides
only about 100 cases a year, so the odds
against it being heard are overwhelming—
whether it is important or not.

But the fact is that potentially hundreds of
millions of dollars are involved, and I don’t
view that as unimportant.

When the copyright law was amended
effective 1978, one of the changes was to
increase the term of protection for works
written prior to 1978. Previously, the term
was 28 years plus a renewal term of 28 years,
for a total of 56 years. The amendment added
another 19 years to the renewal term, for a
total of 75 years. The law also gave the author
or his or her statutory heirs the right to ter-
minate previous agreements. The law was
clear on who should get the benefit of this 19-
year bonus—the writer or, if dead, his or her
designated successors.

But in order to protect those who were
licensed prior to the termination, the law
allows “derivative works,” such as films and
recordings, to continue to exploit their
licensed material.

The next question was posed but not cov-
ered by the Copyright Act: Who was to get

the royalties due after termination on these
derivative works? For example, if a CD com-
pilation is released in 1995 featuring Frank
Sinatra’s hits recorded prior to 1978, and
some of the contracts between the writers
and the original publishers for that material
had been terminated, do the post-termination
royalties on present-day sales go to the orig-
inal publisher who issued the license or to the
writers and their successors?

In the now-famous “Who’s Sorry Now”
case (Mills vs. Snyder), the Supreme Court,
in a five-to-four decision that has been thé

‘The author’s
right of termina-
tion has been
severely erod-
ed’

Edward M. Cramer is a
New York-based enter-
tainment attorney.

subject of much critical comment, held that
the record royalties for pre-terminated
licenses should go to the original publisher.
How much has that decision cost the writers
and their successors?

The “Red, Red Robin” case took the prob-
lem one step further: Who can collect per-
forming royalties from ASCAP when the pre-
termination recordings, videos, and films are
performed?

The lower court held that, with one minor

. exception, the ASCAP earnings should go to

the writer or his or her designated heirs and
to the new publisher they choose, not to the
original publisher.

The Court of Appeals modified the result
by holding that royalties from performances
on films and videos go to the original pub-
lisher. On the other hand, royalties from per-
formances from recordings go to the new pub-
lisher.

Thus, it is clear that substantial amounts of
money are involved. The economic nature of
the right of termination has been severely
eroded by these decisions.

Where were the bulk of professional song-

" writers when these cases were being pre-

pared and argued? The Songwriters Guild of
America took on these issues virtually alone.
Many of the most successful writers, with
high-powered lawyers, accountants, and busi-
ness agents, made no effort to support these
test cases.

The reasons for their inaction remains a
mystery to me. Perhaps they felt that these
cases only involved old-time songwriters and
not contemporary writers. If so, they were
wrong as a matter of principle and perhaps
as a matter of law.

They forgot, or perhaps were unaware, that
for all songs contracted after 1978, the writ-
ers have a similar right of termination after
35 years. Thus, a song placed under contract
with a publisher in 1978 can be terminated by
the writer in 2013. It doesn’t take a degree in
prophesy to foresee that the same arguments
advanced in the “Who’s Sorry Now” and
“Red, Red Robin” cases will be made at that
time. If the results are the same, the termi-
nation right will be worth only a fraction of
what was originally expected.

At that time, “Who's sorry now?” should be
asked about the fact that these writers did not
speak out early and support the plaintiffs. To
borrow from an old expression, perhaps they
were content just to sit on their ASCAPs.

LOOKING GOOD

Billboard’s new look is excellent. I particu-
larly like the Reviews & Previews section.
Since I am primarily ordering new material,
I appreciate that you have grouped the infor-
mation. It was always a challenge to find the

Video Previews. Thank you!
Penelope S. Jeffrey
Cuyahoga County Public Library
Parma, Ohio

ITALY’S SIAE TARIFF IS SUPPORTED

Billboard’s Aug. 26 issue contained an arti-
cle by Mark Dezzani titled “Italian Group
SIAE Charged With Abusing Its Position.”
As usual, Dezzani’s account is precise and
accurate, and he quotes SIAE'’s point of view
on the matter. However, it is perhaps not suf-
ficiently emphasized that the Antitrust Com-
mittee has indeed confirmed the correctness
and validity of the tariffs for authors’ rights
charged by SIAE for music performed in
dance halls and clubs. The Antitrust Com-
mittee criticized SIAE’s previous criteria for
the distribution of royalty shares for music
performance in dance venues among authors,
publishers, and right owners.

SIAE has already introduced new distrib-
ution criteria for such shares of authors’
rights, criteria which have been acknowl-
edged as satisfactory by the Antitrust Com-
mittee itself. According to the Antitrust Com-
mittee report, “The new distribution criteria

ETTERS

adopted by SIAE with the commissioner’s
decree No. 137 of July 14, 1995 (which will be
in force from Jan. 1, 1996), have led to a sig-
nificant improvement in the actual protection
granted to authors whose music is performed
in discothéques, thus justifying the tariffs
charged by SIAE to the managers of clubs
and dance halls.”

Regarding the amount of charges applied
for authors’ rights in the case of music per-
formances in dance halls and clubs, STAE has
not been censured by the Antitrust Commit-
tee. Indeed, such tariffs (which do not amount
to 10%, as was stated in Dezzani’s article, but
to 6.5% of the total entrance fees) have not in
the least been considered prejudicial to the
managers of dance halls and clubs. Indeed,
the tariffs shall not be modified, and there-
fore the royalties distributed to authors, pub-
lishers, and right owners will not be reduced.

Sapo Matteucci
Press office manager
SIAE

Rome

MOTHER KNOWS BEST

For quite some time now I have had a major
objection to the format that Billboard employs
in reporting the birth of children in the Life-
lines section. I am referring to the placement
of the man’s name before the woman’s as
though he were the one who has given birth.
I can’t believe that I would be the only one to

bring this subject up. I am also a little bit sur-
prised (although in this business I shouldn’t
be) that you are not using a more current for-
mat.

Please note that I am not, by any means, a
militant feminist or such. I am, however, a
mother, and I think that considering the
amount of pain and work that we go through
to produce these offspring, we could at least
rate top billing in the announcement.

Lisa Gifford
Fantasy Studios
Berkeley, Calif.

Billboard replies: Actually we are amazed
no one has potnted out this bad old habit to
us before. Henceforth, the member of the
industry will be named first. If both parents
are from the industry, mom will get top
billing. We will use a similar style for mar-
riage listings. We hope this represents a
more enlightened approach.

CREDIT IS DUE

I read with much interest Irv Lichtman’s
article on the multi-artist album of the
upcoming Broadway musical “The Life.”
However, to be accurate, the show’s credits
should read: music by Cy Coleman, lyrics by
Ira Gasman, book by Ira Gasman, Cy Cole-

man, and David Newman.
fra Gasman
New York

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management.
Letters should be submitted to the Letters Editor. Commentaries should be submitted to Commentary Editor Susan Nunziata, Biflboard, 1515 Broadway, New York, N.Y. 10036
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Autumn Heatseekers Success Stories
Interscope Act Petra Thrives

Col’s Presidents
Work The Road

B BY CARRIE BORZILLO
LLOS ANGELES—When Chris
Ballew, singer of the Presidents Of The
United States Of America, says he’ll
play anywhere, he's not kidding. To
proinote its self-titled debut on Colum-
bia, the quirky trio played everywhere
from a hot-dog stand to polka clubs to
seaside in San Diego.

Peter IFletcher, VI’ of marketing on
the West Coast at Columbia, says the
Seattle band’s promotional tour of non-
traditional venues and radio and retail
stops in August was the label’s “most
success{ul promotional tour ever.”

Due to the outing and heavy modern
rock airplay and “Buzz Clip” rotation
on MTV of the first single, “Lump,” the
band’s album moves 32 positions to No.
62 on The Billboard 200 this week.

(Continued on page 111)

Toadies Hop Up

B BY CARRIE BORZILLO

Amid Newcomers

W BY DEBORAH EVANS PRICE

LOS ANGELES—More than a year
after the release of their major-label
debut, the members of Interscope’s

Al

TOADIES

/ HEAT |
SEEKERS
IMPACT

Toadies are reaping the fruits of their
labor, as “Rubberneck” leaps 16 spots
this week to No. 79 on The Billboard
200.

Patience, an intentional slow build-
up at radio, and nonstop touring have
also helped the Fort Worth, Texas-

(Continued on page 110)

Chrysalis Act Shara Nelson
Captures Spirit Of U.K. R&B

H BY DOMINIC PRIDE

LONDON—For a while, it looked as if
Shara Nelson would forever live in the
shadow of her epic
composition “Un-
finished Sympa-
thy,” which she per-
formed on Massive
Attack’s 1991 al-
bum “Blue Lines.”

But with her
second album,

“Friendly Fire,” NELSON
due to be released
here Sept. 25 by Cooltempo/Chrysalis,
the British soul singer has written and
recorded songs that tower above her
previous material.

“I'riendly I'ire” showcases Nelson’s
rich vocals, which are just as much at

ease with pop ballads as with her har-
rowing, self-revelatory confessionals.
Further, the new album captures the
current cosmopolitan spirit of British
R&B, drawing in traditional soul influ-
ences, house beats, dub basslines, and
hip-hop scratehing and sampling, all in-
fused with the cosseting warmth of a
full string section.

“Jt was not meant to be a cold al-
bum,” says Nelson. “There are harder
bits to it, but I went through stages of
being tough and tender at the same
time.” That goes some way toward ex-
plaining the contradictions in the title
track and “Rough With The Smooth,”
which was released as the first single in
late August.

The emeotional and musical high
point of the album is “I Fell,” a slow-

(Continved on page 111)

NASHVILLE—Though most of the

| acts on Billboard’s Heatseeker chairt

are newcomers, Christian rock band
Petra has been plying its trade for 23
years, amassing a fan base that has
made it one of a handful of Christian
acts to land in The Billboard 200.

Petra’s new Word album, “*No
Doubt,” along with Christian titles by
Michael W. Smith, Ron Kenoly. and
Ray Boltz, debuted on The Billboard
200 two weeks ago when Billboard be-
gan including SoundSean point-of-sale
data from the Christian market in the
chart (Billboard, Sept. 9).

The Petra title entered the chart at
No. 191 and jumped to No. 97 last
week, garnering Heatseeker Impact
status for the veteran act.

(Continued on page 110)

Contract Delays
Release Of New
Wilson/Parks Set

The release of the highly antici-
pated Brian Wilson/Van Dyke
Parks album, “Orange Crate Art,”

WILSON PARKS
originally set for Oct. 24, has been
pushed back to 1996.

(Continued on page 20)

P

LONDON—The eerie tones of
Portishead’s “Dummy” narrowly
beat the introspective “Maxin-
quaye” by Tricky
to win this year’s
Mercury Music
Prize.

Portishead was
on hand to collect
I ‘ its trophy Sept.

12 at a packed

ceremony at the Savoy Hotel here.

| Media coverage of the event, com-
| bined with retail support, is expect-
ed to add a gentle impetus to sales of
“Dummy” and generate wider inter-
est in the band for the release of its
second album next spring.

Only the winner of the Mercury
Musie Prize was made public, but
one member of the panel of judges

* Portishead’s ‘Dummy’
Wins Mercury Music Prize

says the contest between Portishead
and Tricky was very strong, with PJ
Harvey’s “To Bring You My Love” a
close third. This meant the judges
ranked three of the past year’s more
somber and exploratory albums
(Continued on page 112)

New Albion’s New Age Spirit
Fits Well At Harmonia Mundi

B BY BRADLEY BAMBARGER

Last yvear, the New Albion label
marked its 10th anniversary by cele-
brating a decade spent documenting a
distinctly West Coast strain of contenm-
porary composition. Now, thanks to a
new distribution agreement with Har-
monia Mundi USA, New Albion antici-
pates reaching a market that seems more
in tune to new music than ever.

Based in San FFrancisco, New Albion
was the first label to record the work of a
generation of composers steeped in an
aesthetic that differed from the more Eu-
ropean inclination of the East Coast
school. These composers, and a group ol
like-minded performers, were centered
in California and possessed a sensibility
that encompassed minimalism, Asian and
Latin American influences, new age spir-

ituality, and experimental instrumenta-
tion and electronies. In the mid-'80s, this
sort of enterprise required not only a pas-
sion for ereativity
but a healthy disre-
gard for perceived
commercial reali-
ties. “No one with a
business perspec-
tive would have
done what I did, be-
cause there was no market for it,” savs la-
bel owner and frequent record producer
Foster Reed, whose education wasin mu-
sic rather than marketing. “You have to
remember that when we started, it was
before the new regime at Nonesuch and

before there was an ECM New Series.”
New Albion began as a cooperative
venture with composers who could not
(Continued on page 41)
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B BY PAUL SEXTON

LONDON—The instant success
here of the multi-artist “Help” al-
bum to raise money for the Bosnian
War Child charity has surpassed
the expectations of the organizers.
Opening-day sales topped 70,000
units, propelling the album to a No.
1 chart debut in the U.K.

Yet the success is being some-
what soured by a chart dispute that
could result in the resignation of the
set’s releasing label, Go! Dises, from
the British Phonographic Industry,
the U.K. trade group.

The “Help” campaign has only
Jjust begun. The U.S. release of the
album is set for Oct. 17 on London
Records, and plans are emerging
for further War Child-related re-
leases. A series of EPs is being de-
veloped, each due to feature one
track from the existing album plus
three more new songs by artists
who offered their services too late
for inclusion on the first project.

Bosnian Relief Album ‘Help’
Debuts At Top Of U.K. Chart

Andy MacDonald, managing di-
rector of Go! Dises, was expecting
“Help” to achieve sales of “between
120,000 and 150,000" in its first full
week of release, in addition to the
opening-day
sales. The album
was released
Sept. 9 in the
U.K., only five
days after it was
recorded (Bill-
board, Sept. 16).

The album is
said to have al-
ready raised
nearly 2 million pounds ($3.2 mil-
lion) for the War Child charity.

The album also has been issued
on PolyGram labels in France, Ger-
many, Holland, Norway, and Swe-
den. Numerous other territories
are committed to releasing the al-
bum, including some in the Far
East. And tentative plans are in
place for “Help”-style albums by

(Continued on page 105)
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BMG’s Gabriel,
Sony Discos Big
At ASCAP Honors

B BY JOHN LANNERT

MIAMI BEACH, Fla.—Mexico's su-
perstar singer/songwriter Juan
Gabriel and Sony Discos Music Pub-
lishing emerged as the big winners
at the third annual El Premio AS-
CAP awards presentation, held
Sept. 12 at the Tropigala nightclub
here.

Gabriel was named composer of
the year, while Sony snared publish-
er of the year honors. Gabriel, whose
latest BMG album, “E] México Que
Se Nos Fué,” is a Latin top 10 hit,
also triumphed in the pop/contempo-

(Continued on page 105)

‘Heigh Ho! Mozart’ Charms Music Fans
Delos Adds Classical Touch To Disney Favorites

B BY BRADLEY BAMBARGER

Refashioning famous Disney tunes
in the manner of great classical com-
posers may sound like a goofy idea,
but with style and sense, Delos Inter-
national has erafted an album that
has charmed record buyers left and
right.

“Heigh Ho! Mozart” sits at No. 7
after 12 weeks on the Billboard Top
Classical Crossover chart and has
sold 12,000 units, according to Sound-
Scan.

Featuring such favorite Disney
songs as “Beauty And The Beast”
arranged in the style of Rachmaninoff
and “Can You Feel The Love
Tonight” redone as Tchaikovsky,
“Heigh Ho! Mozart” has become De-
los” most successful album out of the
box, according to the label. Much of
this sales commotion ensued after
glowing, high-profile press notices
from Newsweek and CBS This Morn-
ing.

This success story was 15 years in
the making. The original idea for the
album came to Delos product manag-

Great MoMent. The members of Island act MoKenStef sport Heatseeker T-shirts
given to them to commemorate their album "“Azz Izz" reaching No. 1 on the
Heatseekers chart Aug. 19. The second single from the trio, “Sex In The Rain,”
goes to R&B and top 40 radio Sept. 25. Shown, from left, are Monifa, Kenya, and

Stefanie.

RECORD COMPANIES. Elektra Enter-
tainment Group appoints Alan Voss
executive VP/GM in New York, Joel
Amsterdam senior director of press
and artist development in Los Ange-
les, and Liz Morentin associate direc-
tor of press and artist development in
Los Angeles. They were, respectively,
senior VP of sales for Elektra, associ-
ate director of press and artist devel-
opment for Elektra, and national
manager of press and publicity for
Rhino.

Bruce Resnikoff is promoted to
executive VP/GM of special markets
and products for MCA Music Enter-
tainment Group in Los Angeles. He
was senior VP/GM of special markets
and products.

Lou Mann is promoted to senior
VP/GM of Capitol Records in Los An-
geles. [e was senior VP of sales.

Atlantic Records in New York pro-
motes Pete Anderson to senior VP of
sales and Tracy Zamol to associate

VOSss RESNIKOFF

director of media relations. They
were, respectively, VP of sales and
manager of media relations.

Jay Landers is named senior VP of
A&R for Angel Records in New York.
He was senior VP of A&R for the
EMI Records Group North America.

Chris Hensley is named VP of mar-
keting for Guardian Records in New
York. He was senior director of artist
development at RCA.

American Recordings promotes
Renay Palome to head of internation-
al operations in Los Angeles and Joe
O’Neil to managing director of Amer-

TUR

MANN ANDERSON

ican Recordings/Europe in London.
They were, respectively, chief product
manager and U.K. media director.

Wendy Griffiths is promoted to VP
of video promotion for Reprise
Records in Los Angeles. She was di-
rector of national video promotion.

John Schenk is named director of
finance and administration for Epie
Records Group in New York. He was
director of financial analysis at
Arista.

Allen Johnston is appointed na-
tional director of urban sales for K-tel
International (USA) Inc. in Hialeah,

NTABLE

#

Favorite DISNEY Tunes
in the style of
Great Classical Composers D

1)

3

er Al Lutz while he was in line at Dis-
neyland. “I was bored silly standing
there—until I noticed that evervbody
was singing along to these songs,” he
says. “I thought, ‘These songs obvi-
ously mean a lot to people. What if
they could hear them differently? It
could be a way to turn people on to
classical music.””

Though it took awhile for Lutz’s
concept to come to fruition, once De-
los put the project into development,
the production of “Heigh Ho! Mozart”

lasted about one year. The label timed
the release of the album to coincide
with the theatrical debut of the Dis-
ney animated film “Pocahontas.” The
album even leads off with a Dvorik-
styled version of the movie's hit song,
“Colors Of The Wind.”

The cooperation with Disney con-
tinues as, beginning this month,
“Heigh Ho! Mozart” will be stocked at
Disney stores across the country.

The response to ‘‘Heigh Ho!
Mozart” had a grass-roots element,
Lutz says, as a couple of hundred in-
quiries a day came into the Delos
World Wide Web site upon the al-
bum’s release. “These people also
went into retailers to ask about the
record,” Lutz says, “and then the re-
tailers called us.”

Melvin Jahn, manager of Tower’s
freestanding classical outlet in Berke-
ley, Calif., says, “Generally, pops
don’t do that well here, but ['Heigh
Ho! Mozart’] did great right off.”

At first, Jahn put copies of “Heigh
Ho! Mozart” in the counter display
provided by Delos. Now he has the al-

(Continued on page 42)

PBS To Teach A New Lesson
On Rock’n’Roll History Series

@ BY CHRIS MORRIS

LOS ANGELES—Rock’n’roll will get
its due from public broadcasting be-
ginning Sept. 24, when PBS begins
telecasts of an ambitious 10-hour se-
ries, co-produced by WGBH Boston
and the BBC.

The major promotional tie-in for the
series will be the book “Rock & Roll:
An Unruly History,” out Sept. 22 from
Harmony Books at a list price of $40.
The book is by former New York
Times critic Robert Palmer, who
served as chief consultant for the se-
ries. The Brilliance Corp. will release
an audiocassette in December in
unabridged and abridged versions. No
retail price has yet been established,

according to the company.

Radio is also playing a significant
duced “Church Of The Sonic Guitar:
Rock & Roll And The Eleectric Guitar,”
a one-hour special

Q}PBS standing essay in
Palmer’s book. The

show is being ser-

ries’ five-night run. The station has
also produced several four-minute
promotional features drawn from in-
Series executive producer Elizabeth
Deane, who won Peabody Awards for
her work on the series “Vietnam: A

role: Public radio WGBH has pro-

based on a free-

viced to air in conjunction with the se-
terviews done for the series.

(Continued on page 107)

O'NEIL

PALOME

Fla. He was CEO of consulting firm
the Music Specialist.

Tim Reid II is appointed manager
of artist development for Priority
Records in Los Angeles. He was mar-
keting/sales representative, black
music, at Hollywood Records.

Rykodisc in Ardmore, Pa., names
John Luneau manager of business
and legal affairs and Maria Garza li-
censing manager. They were, respec-
tively, an entertainment lawyer in pri-
vate practice and manager of
repertoire licensing at Cema Special
Markets.

SPANBERGER CANDILORA
PUBLISHING. Kathy Spanberger is
named COO of peermusic’s U.S. oper-
ations, based in Los Angeles. She was
senior VP of U.S. operations.

ASCAP in New York names Vin-
cent Candilora director of licensing
and Thomas Valentino director of
planning. They were, respectively,
president of SESAC and senior direc-
tor of writer/publisher relations at
BMI.

Jon Platt is appointed creative
manager of EMI Music Publishing
West Coast in Los Angeles. He was an
artist manager.
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Brenda Russell

Lea Salonga— N Vanessa Williams

A Musceal Gelebration of @wem{y
Presented in Honor of the

50th Anniversary of the United Nations @
Produced by Jason Miles

Available September 19

Includes the debut single “How Wonderful We Are” by Peabo Bryson & Lea Salonga {0

© 1995 Lightvear Entertainment, L.P. A Lightvear Entertainment release, distributed by WarnerVision/WEA ¢ Illustration © Peter Spier WARNERVISION
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POP/CONTEMPORANEO
“Pero Que Necesidad”
JUAN GABRIEL
BMG Songs, Inc.

“Quisiera”
RiCARDO MONTANER (SGAE)
ADRIAN POSSE
Cirovega Editores (SACVEN)
Latin Barres

“Luna”
JUAN GABRIEL
BMG Songs, Lnc.

“Donde Quiera Que Estes”
MARCO FLORES (SACM)
Rabmat Music

VAVAVAVAVAV ~ | —~ WAVAVAVAVY 3.4

SONGWRITER
OF THE YEAR

JUAN GABRIEL

“Con Un Nudo En La Garganta”
JoAQUIN GALAN (SGAE)
LuciA GALAN (SGAE)
ROBERTO Livi
First Performance, Inc.

Livi Music

“Mafiana”
JUAN GABRIEL
BMG Songs, ILnc.

“TuY Yo’
JORGE CALANDRELLI
RuDY PEREZ
Calandrelli Music
Rubet Music

“Te Conozco”
RICARDO ARJONA (SACM)
Sony Discos Music Publishing, lnc.

PUBLISHER OF'THE
YEAR
POP/
CONTEMPORANEO
Sony Discos Music

PUBLISHING, INC.

“Hablame De Frente”
ANA GABRIEL (SACM)
Sony Discos Music Publishing, Inc.

“Detras De Mi Ventana”
RicARDO ARjONA (SACM)
Sony Discos Music Publishing, Inc.

TROPICAL
“La Gota Fria”
EMILIANO ZULETA (SAYCO)
Promotora Colombiana de Miisica
Unimaiisica, Inc.

T AVATAVAVAV L

SONGWRITER
OF THE YEAR
TROPICAIL

OMAR ALFANNO

“Presencie Tu Amor”
OLGA TANON
WEA Latina Miisica, lnc.

“Mi Media Mitad”
GUSTAVO MARQUEZ
Sony Discos Music Publishing, Lnc.

PUBLISHER OF THIXE
YEAR
TROPICAL

UNIMUSICA, INC.

SONGWRITER
OF THE YEAR
POFP/
CONTEMPORANEO

JUAN GABRIEL

“Ella Es”
OMAR ALFANNO
EMOA, lLnc.

“Soy Culpable”
CHEIN GARCIA
Flor de Caiia Publishing, lnc.

Unimuisica, Inc.

“Quien Eres Tu”
Luis ENRIQUE MIjiA
Lemelo Productions, Inc.

Septem:
Mia

Congratulations ']

“Vivir Lo Nuestro”
NORMANDIA GONZALEZ
RuDY PEREZ
JKMC Music Publishing, Inc.

“Qué Hay De Malo”
OMAR ALFANNO
EMOA, Inc.

“No Hieras M1 Vida”
Luis ANGEL MARQUEZ
Don Cat Music, Lnc.

“En Las Nubes”
GUSTAVO MARQUEZ
Nueva Eva Musical, Inc.

REGIONAL MEXICANO
“La Nifia Fresa”
JosE Luis GOMEZ GONZALEZ (SACM)
Vander Music, Inc.

REGIONAL
MEXICANO

i el Wy el o Tl

AVAVAVAY
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Unimiisica, Ine.

..- ] A2 EREE W “Mi Credo” “Gracias” <
F SRR ety T eym— : Jost MANUEL FIGUEROA FIGUEROA (SACM) Jost ANTONIO CORIA (SACM) [
Vander Music, Liic Sony Discos Music Publishing, Inc. 4
! FAVAVAVAVAY [ VAVAVAVAVAN “Nadie Como Tu”
Hl PUBLISHER OFTHE [B JoE LOPEZ
YEAR i Zomba Golden Sands Enterprises, Inc. 4
: ~ SoNy Discos Music f 3
PUBLISHING, INC. : “Llorando™
: ‘ i : ALEJANDRO VEZZANI (SGAE) <
! AVAVAVAVAVA AVAVATAVAVA : , , ;
: : Sony Discos Music Publishing, Inc. '
: “Tragos Amargos” :
Josg CONCEPCION VILLA (SACM) 4
EMI Music Publishing, Inc. LR R e e N
& ; YEAR
“Aunque No Me Quieras” ZOMBA GOLDEN SANDS :jb
Jost GUADALUPE Esparza (SACM) ENTERPRISES, INC. | P
12, 1995 Vander Music, L. : : 4
: |
Beach “Si Lo Quieres” | D
N 10 & \ ', j TEJ.ANO MIGUEL SPINDOLA { 4
{_;-’-‘::"J (a 99> ‘\ VZIVIVIET S : : “Rlicay : Tohue Music |
’ ' ' : ARMANDO LARRINAGA : 1 }
Lanfranco Music, Inc. “Linda Chaparrita” | 4
“Miseria” 5 . :
: : MIGUEL SPINDOLA 5
MIGUEL VALLADARES (SACM) “El Juego Es Tuyo” Tobue Music : :
Vander Music, Lnc. HUMBERTO RAMON : I )
. ) Zomba Golden Sands Enterprises, Inec. “Ojos Para Ti" | -
La Loca HUMBERTO RAMON B
Jost Luis PERALES (SGAE) ; ! Zomba Golden Sands Enterprises, Luc. | B/
Tom Music S.A. (SGAE) SONGWRITER : |
: OF THE YEAR ROCK EN ESPANOL |
“Desaires” TEJANO : “El Matador” ; 4
JOSE MANUEL FIGUEROA FIGUEROA (SACM) : HUMBERTO RAMCN FLAVIO CIANCIARULO (SADAIC) ﬁb"
Vander Music, Inc. El Leon Music 5
; : | <
- ———e— e ] “Cada Vuelta De Esquina” I FAVAVAVAVAVWY FAVAVAVLV 47N | N,
PUBLASHER OF | LeoroLpo TEVEZ (SADAIC) SONG OF >
S e K Jpne e N Sony Discos Music Publishing, Lnc. THE YEAR ‘
f “Vida” o
=5 VANDER Music, INC. “Ya Ahora Es Tarde” : ARMANDO LARR,INAGA | ‘
s ‘ : EMILIO NAVAIRA, 111 : Lanfranco Music, Inc. a
Zomba Golden Sands Enterprises, Inc. ATAYATAVAVA TAVAVATAVAYA B
“Ni Con La Vida Te Pago” <
MARrio DE Jesus (SACM) p_

o7

v

“Dos Mujeres Un Camino”
Jost GUADALUPE EspArRZA (SACM)
Vander Music, 1nc.

——

“Te Me Vas Al Diablo”
MARTIN URIETA SOLANO (SACM)
Sociedad de Autores y Compositores

de Miisica

ADAM GREISS DESIGN, NYC

L AVAVA

AAAAAAAAAAAAAAA

MICHAEL GONZALES J GUVTMULE e JIM GRANT ° GUS » ERIN HALEY o HATER ° WARREN HAYNES » HIGH FIDELITY o HIGH TIMES o JONATHAN HORN  IAN MOORE o NANCY JEFFRIES o
BLAINE KAPLAN  COLLEEN KENNEDY ® RICHARD KRENTS o SAM LANIER e GREG LAPIDUS e CATHY LIPETZ o PETER LOPEZ e MCARECORDS * BOB MCGATHY e ROSE MCGATHY o DAVE MCNAIR e
MARIA MENDEZ © MIGUEL  JAN MIRKIN  JERRY MOSS o MOTHER HIPS o JUSTIN NIEBANK ¢ BRENDAN “BUD” O'BRIEN o ANDY OLIPHANT e PETER PATERNO  BETH PATTERSON e DAVID PRESCHEL e
RAGING SLAB o SCOTT RALSTON e ADAM RASPLER ® RED DISTRIBUTION e RELATIVITY RECORDS ® CHRIS ROBINSON © RICK ROGERS e ERIC ROSSE * RUFFHOUSE RECORDS e ERIC RUSSELL e
MARY LEE RYAN © SACRED REICH  J. EUGENE SALOMON, JR. » HARVEY SCHWARTZ o THE SCREAMIN' CHEETAH WHEELIES o SEN-DOG * SUSANSILVER e SKUNK RECORDS e SUBLIME ¢ TODD SULLIVAN e
STEVE THOMPSON ® RON URBAN e HAPPY WALTERS ® WARNER BROS. RECORDS e WIDESPREAD PANIC © DANNY WYNN o ZIGGY MARLEY AND THE MELODY MAKERS

An album to benefit the National Organization for the Reform of  Mariuana Laws.

(wicory

capricorn web site:http://www.capri.corn.com
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Artists & Music
Cypress Hill Is Back With A ‘Boom’

Act Took Its Time With 3rd Ruffhouse Set

B BY CRAIG ROSEN /g ‘ “All of a sudden, things started
— _1L0OS ANGRLES—TIndata an Cv-_m L .

happening for us big time, and all of
a sudden the record companv is sav-

Artists & Music

MCA CELEBRATES REBA WITH MASSIVE MARKETING PUSH

(Continued from page 1)

star, with a special coming soon. She’s
in movies. She wrote her autobiogra-
phy, and the paperback of that comes
out the same week as the album. She
has major corporate sponsors. She has
one of the most successful tours in the
business. The opportunities, the av-
enues for marketing synergy with
Reba are endless.”

The initial stages of the new McEn-
tire campaign center on the Oct. 3 re-
lease of her 16th MCA album, “Starting
Over.” The album is an eclectic collec-

-MCA RECORDS

tion of songs that influenced her over
the years, from “Please Come To
Boston” to “You're No Good” to “You
Keep Me Hangin’ On” to “By The Time
I Get To Phoenix.”

“We got the idea for the album last
year,” says McEntire. “We were in
London, Narvel [Blackstock, her man-
ager and husband] and I, just driving
around thinking about a special album
to commemorate my 20th anniversary.
We decided to do an album of songs
that influenced me, whether it was be-
cause of the song or the artist. I have al-
ways wanted to find the song myself so
I could make it a classic myself, like
Crystal Gayle with ‘Talking In Your
Sleep.” Plus, my influences are so
broad. I grew up watching ‘American
Bandstand,” and the records we had
around the house were Elvis, Ray
Price, Johnny Tillotson, the Ink Spots,

the Platters.”

The initial single, which was digitally
transmitted to radio stations Sept. 11,is
the Carole Bayer Sager/Burt
Bacharach song “On My Own.” Trisha
Yearwood, Martina McBride, and Lin-
da Davis contributed vocals for the
track.

MCA Nashville president Tony
Brown, who co-produced the album
with McEntire, says the album is a nat-
ural progression for the artist. “I'll tell
you one of her secrets. She’s an incred-
ible vintage country artist and carries
on the legacy of the Patsy Clines and
Loretta Lynns. At the same time, she’s
expanding the boundaries of what they
were doing. People tend to forget that
Patsy Cline was no hillbilly. She was be-
coming a very metropolitan singer
when she died. She was evolving.

“I've known Reba as a friend since
'83,” Brown continues, “and she came in
wearing the big belt buckle and
everything, and everybody thought she
was your basic female country singer.
But she’s gone beyond that. On this al-
bum, she still does a killer version of
Ray Price’s old ‘I Won’t Mention It
Again.’ At the same time, she covers a
little bit of everything.”

When they started the project,
Brown says, McEntire brought in a
book of No. 1 songs, and she started
throwing titles around. “She was men-
tioning Ronstadt and Dave Loggins.
Her instincts are solid, and this is a real
good mix of songs. She does ‘Ring On
Her Finger, Time On Her Hands’ as a

Wuld You Believe that
Five of the Top Twenty-Five Albums
in the Billboard 200
Were Made in This Building?

BEARSVILLE SOUND STUDIOS
BEARSVILLE, NEW YORK

first-person interpretation, which is
killer. And I never thought of covering
‘Talking In Your Sleep,’ which is my fa-
vorite Crystal Gayle song.”

This album, he says, reminds him of
another recent album of cover tunes by
a redheaded singer. “This album is as
cool as ‘Medusa’ by Annie Lennox is. I
didn’t realize that ‘Medusa’ was a cover
album at first, and I think the same
thing may work here. Reba’s new fans
won’t remember ‘Talking In Your
Sleep’ or the Ray Price song. This is a
country version of ‘Medusa.””

When the album was almost com-
plete, he says, they returned to the stu-
dio to tidy up loose ends. “We went
back in to do ‘On My Own,” because
there was so much fan pressure for her
to record that. She wanted to do ‘Please
Come To Boston’ and one more uptem-
po song. She just threw out the title
‘You Keep Me Hangin’ On,” and it was a
natural. When she cut ‘Respect’ and
‘Take It Back’ before, it worked great.
Plus, these are songs she can dance to.
And she brought up ‘You're No Good,’
which I never would have thought
about. She nailed that. We added Karla
Bonoff and Wendy Waldman to it, so it
ties into Ronstadt.”

“I wanted to do ‘You Keep Me
Hangin’ On’ because I've always loved
the Supremes,” McEntire says.
“‘Dreamgirls’ was the first Broadway
play I saw. Don Williams took me to
that, and I loved it. So I've had that
song in the back of my mind. It's a
woman’s song.”

THE SINGING McENTIRES
The album will be released Oct. 3,
one day before the Country Music
Assn. awards show, and McEntire will
perform “On My Own” on the show
with Yearwood, McBride, and Davis.
That’s a long way from her days as a

teenage rodeo performer and fledgling
singer in Chockie, Okla. Her father,
Clark, was a champion steer roper, and
while the family traveled the rodeo cir-
cuit, her mother, Jacqueline, taught the
McEntire kids—Reba, brother Pake,
and sister Susie—harmony singing. It
wasn't long before they were appearing
as the Singing McEntires, performing
for school functions and in clubs.

After high school graduation, she in-
tended to become a teacher like her
mother, and she enrolled in Southeast-
ern Oklahoma State University in Du-
rant as an elementary education major.
In 1974, when she was a college sopho-
more, she got an opportunity to sing the
national anthem at the National Rodeo
finals in Oklahoma City. Singer Red
Steagall heard her and was impressed.
At a Justin boot party after the show,
McEntire’s mother asked Steagall if he
could help the McEntire kids get into
the music business.

He said that he couldn’t take all three
kids but would take Reba. She went to
Nashville to record demos and was
signed by Mercury Nashville in 1975.
Producer Jerry Kennedy recalls that
on some early recordings, her voice was
so powerful that he had to use two lim-
iters to control its volume in the studio.

McEntire first charted in 1976 with
the No. 88 single “I Don't Want To Be
A One Night Stand.” Her self-titled
first album was issued by Mercury in
1977, and she was soon on her way, de-
buting at the Grand Ole Opry that year.
She also recorded duets with singer
Jacky Ward and charted at No. 26 with
“That Makes Two Of Us.” Her first No.
1 single, also on Mereury, came in 1982
with “Can’t Even Get The Blues.”

McEntire signed with MCA
Nashville in 1984, and the first of a long
string of No. 1 hits began that year with
“How Blue.” She became a member of
the Grand Ole Opry the following year.

In the years since signing with
MCA—and especially after beginning
to work in the studio with Tony Brown
(with the double-platinum album “Ru-
mor Has It”)—the accomplishments
have been piling up: 12 platinum or
platinum-plus albums and three gold
albums totaling approximately 28 mil-
lion in sales, two Grammies, four CMA
female vocalist of the vear awards, one
entertainer of the year award from the
CMA, and a 1994 Billboard award as fa-
vorite female country artist.

McEntire’s tour is one of the largest
on the road, with 13 trucks and five bus-

WILSON/PARKS SET DELAYED

(Continued from page 13)

Bob Merlis, senior VP at Warner
Bros., says the album will be re-
leased in January or February, with
the latter month more likely. The
release was delayed due to contrac-
tual reasons and problems with art-
work.

According to sources, the contrac-
tual problems relate to the release
by Karambolage/MCA of the sound-
track to “I Just Wasn't Made For
These Times,” the film documen-
tary on Wilson made by Don Was
(Billboard, Aug. 5). That album,
which was issued Aug. 15, features
remakes of 10 Wilson songs.

The agreement for the release of
the MCA album is said to include a
window of time in which Wilson is
prohibited from releasing new ma-

terial. At press time, MCA execu-
tives were unavailable for comment
on the deal. As for artwork prob-
lems, Merlis did not elaborate.

With the exception of one cover
song, “Orange Crate Art” was con-
ceived, written, and arranged by
Parks, with Wilson providing all the
vocals.

The Wilson/Parks songwriting
partnership began during the cre-
ation of the ill-fated “Smile” project
in 1966. Although that album was
never completed, a number of the
songs from “Smile” found their way
onto subsequent Beach Boys al-
bums, thus immortalizing the part-
nership forever in the minds of Wil-
son fans.

ED CHRISTMAN

es, not to mention her private plane
(one of five planes that her company,
Starstruck Entertainment, has in its
Starstruck Jet aviation service divi-
sion). Starstruck, run by Blackstock,
has its own in-house management, pub-
lishing, publicity, booking, travel, and
promotion departments. In March,
Starstruck will move to a new 25,000-
square-foot building on Music Row.

TWO PHASES OF REBA

The campaign for “Starting Over”
will roll out in two phases, one this fall
and another in February, when she be-
gins a major tour.

The label is trying to put together a
radio special to world-premiere the al-
bum on Sept. 28, says MCA senior VP
of national promotion Scott Borchetta.

The album will be featured in special
displays in Wal-Mart in “action alley,”
the main aisle. “That’s never been done
before in Wal-Mart with an audio re-
lease,” says MCA director of marketing
and sales Pam Russell. “She also
recorded a PA announcement that
they’ll play in-store. Reba went to the
Wal-Mart stockholders convention in
June to kick this off. She'll also appear
on the cover of the Oct. 1 circular, which
is a first for music. And the Bantam pa-
perback of her book [‘Reba: My Story’],
which is coming out, will be displayed
with her catalog.”

“We're also placing full-page ads for
the album in the back of the book it-
self,” adds MCA VP of marketing and
sales Dave Weigand. “Plus, Cabin
Fever is releasing her TV movie, ‘Buf-
falo Girls,” on video Sept. 19, and we're
placing ads for the album in 300,000
videos. We've never done that before.
And were buying two transit buses in
Nashville and putting her image on
those for a year. Then, on Oct. 1, she'll
do a special performance here with her
band and the Nashville String Machine
[part of the Nashville Symphony Or-
chestra], and she'll do all the songs
from the album for a key group of re-
tail, radio, Bantam accounts, and Frito-
Lay accounts.”

The latter company will sponsor
McEntire's tour, beginning next Feb-
ruary, says Weigand. “They’re going to
put her image on 2,600 Frito delivery
trucks. And those will be out there
quite a while. They'll also put her on 10
million bags of Fritos in February and
again in May. We're negotiating to put
bounceback ads on those bags for the
album.”

Frito-Lay is also sponsoring McEn-
tire’s 20th anniversary special this
Thanksgiving on CBS-TV. Prior to that,
she will host a benefit evening on Nov.
21 for the National Cowboy Hall of
Fame’s “Visions Of The West” cam-
paign.

McEntire’s video for “On My Own”
will be serviced to CMT and TNN be-
fore the album’s release. It was directed
by Dominick Orlando and will include
McBride, Yearwood, and Davis. There
will also be a CMT ad promotion. Ads
will appear on buses in Nashville, Los
Angeles, New York, Chicago, Houston,
and Detroit. And there will be covers for
Ladies Home Journal, Country Music
Magazine, and Country Fever, as well
as November spots on “The Tonight
Show” and “Larry King Live.”

Prior to the release of the album, in-
store play copies will go to 3,000 Sound-
Scan-reporting retail outlets; play
copies of the single will go to 400 coun-
try dance clubs.
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CYPRESS HILL IS BACK

(Continued from page 18)

at press time.

“We're more satisfied with this
album than we were with ‘Black
Sunday,” because we got to take as
much time as we needed,” says B-
Real.

Instead of relying heavily on sam-
ples, DJ Muggs worked with live
players, including bass, keyboards,
and Bobo’s percussion, and then
sampled their parts for the record.
“We didn’t feel like giving up all the
money for samples,” B-Real says.
“And Muggs wanted to do some-
thing different, with more different
sounds.”

Lyrically, the album will include
one or two songs about pot, but the
group is attempting to branch out.
“We're trying to make a statement
that we're not just a group that has
had success because of weed. Our
music says a lot.”

Part of the reason the band isn’t
as enthused about rapping on the
joys of smoking is that it has be-
come a hip-hop staple. “It definitely
makes the movement strong when
more people come out and talk
about it, but it’s got to be from the
heart,” says B-Real. “I see a lot of
people doing it because they think
it’s the money thing now, and it's a
trend. You know who those people
are.”

The first single from “Cypress
Hill II1” is “Throw Your Set In The
Air,” which is not a rock star ode to
throwing televisions or a Sir Mix-A-
Lot type of anthem about flashing
body parts. The “set” refers to gang
signs.

“That song is basically about how
a young kid can get manipulated by
an older, so-called ‘O.G.’ from a
gang,” B-Real says. “It’s kind of
based off of my own experience of
how when I got into a gang, there
was always one older [member] tell-
ing you what to do.”

A CD of the track will go to top
40, R&B, modern rock, and college
radio around Sept. 24, but prior to
that Columbia will spread the word
about the return of Cypress Hill on
a white-label 12-inch, which will be
distributed to clubs and college ra-
dio. The single will include the non-
album track “Killa Hill,” which fea-
tures members of Wu-Tang Clan.

Says Michael Mauldin, Columbia
Records senior VP of black music,
“We want to re-create the street
buzz on Cypress Hill. That’s why
we're going to the mix shows, DJs,
and college cats before we go to
mainstream radio.”

A clip for the track has also been
shot and was expected to debut on
MTV, BET, and the Box in mid-
September.

The label’s initial thrust will be
geared toward the faithful, Mauldin
says. “We want to make sure that
the hip-hop fans from day one are
still there, and then we will get the
newcomers.”

Roy Burkhert, new-release buyer
for the 38-store, Troy, Mich.-based
Harmony House, says he plans to
order a “respectable number” of
“Cypress Hill 111.”

“The name still has some value
out there, but to go beyond their
core audience, they’ll have to have a
kick-ass song on the Box or on the
street,” he says.
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placements, not to mention David Bowie and Elvis Costello. The band’s 1994
EP, “Navigation Without Numbers,” received airplay on numerous radio sta-
tions, including WNNX Atlanta and Georgia State University’s WEAS., And the
group played both the Extravaganza showcase in Nashville and the Crossroads
showcase in Memphis earlier this year. The band will tour throughout the South-
east this fall. Contact Dixie Feed And Management at 770-919-2526.

have drawn ¢omparmons W tne ne-

KEN JOHNSON

ary auU U= S Iy VHE SHUGH GOouoA Al
offering packaging ideas, which must
be submitted by Oct. 15, can contact
John Ganoe at the RIAA at 202-775-
0101.

Possibilities being planned or con-
sidered by major labels include a
clear-spine, a different-colored jewel
box, and a “belly band,” or slip case.

< i 3

searching which stations help to sell
records. Their hope is to support these
stations in the future by making them
part of advertising campaigns.

“We are going to spend 50%-60% less
on advertising,” says Camero. “And we
are not spending money when the sta-
tions want it. What we are going to do

21

labels as an insinuation that these two
labels are giving money to that station,”
states Camero. “But I know for a fact
that these record companies are not giv-
ing anything to this station.”

Assistance in preparing this story was
provided by John Lannert.

DI BNAADN CEDTEMDED 212 100K
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ANTHRAX’S NEW ELEKTRA SET

(Continued from page 18)
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BILLBOARD'S HEATSEEKER S ALBUM CHART

COMPILED FOR WEEK ENDING SEPT. 23, 1995 FROM A NATIONAL SoundScan®

The Heatseekers chart lists the best-selling titles by new and developing artists, defined as those who have never appeared in the

« « S £ SAMPLE OF RETAIL STORE AND RACKCS(;\'\I;IE?L?SPSS[T)SPE&L/ILS(EIBE&)Y I III.I I Fop_l QO of The Billboard 200 chart. When an album reaches this'level. the aibum and the ar*tist's ;ub;quent alb_ums are immgdiately
2y g g ineligible to appear on the Heatseekers chart. Afl albums are available on cassgrte and CD. *Asterisk indicates vinyl LP is available.
I "‘;" < 'g’ 5 ARTIST TITLE (O Albums with the greatest sales gains. © 1995, Billboard/BPI Communications and SoundScan, Inc.
= = © | LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD)
*xx%x NO.1T % % 21 17 16 | DIANA KING woRk 64189+/COLUMBIA {10.98 EQ/15.98) TOUGHER THAN LOVE
(1) 4 | 6 | GOOGOO DOLLS warner Bros. 45750 (5.98/15.98) A BOY NAMED GOO 22 | 20 | 6 | LETTERS TO CLEO GiANT 24613WARNER BROS. (10.98/15.98)  WHOLESALE MEATS AND FISHES
2 2 10 BRYAN WHITE AsYLUM 616122 (9.98/15 98) BRYAN WHITE 23 2 8 BUJU BANTON L0OSE CANNON 524119/1SLAND (10.98/15.98) 'TIL SHILOH
3 3 18 | KORN IMMORTAL 66633/EPIC (9.98 £Q/15.98) KORN 24 | 26 | 20 | RHETT AKINS DECCA 11098/MCA (10.98/15.98) A THOUSAND MEMORIES
@ 6 6 DEEP BLUE SOMETHING RAINMAKER/INTERSCOPE 92608/AG (10 98/15 98) HOME 2% | 27 13 | KENNY CHESNEY BNA 66562/RCA (3.98/15.98) ALL I NEED TO KNOW
@ 13 18 | JOAN OSBORNE BLUE GORILLA 526699/MERCURY (10.98 EQ/15.98) RELISH 26 19 3 NOFX FATWRECK CHORDS 528 (8.98/13.98) | HEARD THEY SUCK...LIVE
(6D 8 | 4 | EDWIN MCCAIN Lav 2600746 11098715 99 HONOR AMONG THIEVES | [(27)] 40 | 6 | TRU no o szsaeriony (rosmisom TRUE
(I 14 | 4 | TAKE THAT aeisra 18500 9 smnsom NOBODY ELSE 28 | 28 | 99 | ADAM SANDLER @ warner sros. 45393 (09815981 THEY'RE ALL GONNA LAUGH AT YOU
| 8 | 5 | 1T | MOKENSTEF OUTBURSTRAL 527364+1SLAND (10 98/15.98) (e 3 | 9 | THE IMMORTALS VERNON YARD 39623VIRGIN (9 98/15 98) MORTAL KOMBAT
9 11 | 4 B.G. KNOCC OUT & DRESTA OUTBURST/RAL 527899*/ISLAND (10.98 EQ/15.98) REAL BROTHAS - 1 GEOFF MOORE & THE DISTANCE FOREFRONT 5125/CHORDANT (10 98715 08) HOME RUN |
10 J 4 ! E [
10 LT ER eI frce ol THE JAZZMASTERS I 31| 24 | 4 | KITARO bowio 71005 (10.98/16 98 AN ENCHANTED EVENING |
11 9 9 JEFF CARSON MCG CURB 77744/CURB (10 98/15 98) JEFF CARSON
- 32 29 POINT OF GRACE worD 5608/EPIC (9 98 EQ/15.98) THE WHOLE TRUTH
12 7 3 RON KENOLY NTEGRITY 02392 (11.98/17.98) SING OUT WITH ONE VOICE
33 31 61 TYPE O NEGATIVE ROADRUNNER 9100 (9.98/16.98) BLOODY KISSES
13 12 4 PATRA 550 MUSIC 67094+/EPIC (10 98 EQ/15.98) SCENT OF ATTRACTION
34 32 4 CARLOS VIVES POLYGRAM LATINO 28531 (9.98/14.98) LA TIERRA DEL OLVIDO
14 16 10 BROTHER CANE vIRGIN 40564 (10.98/15.98) SEEDS -
@ 21 4 TERRI CLARK MERCURY NASHVILLE 26991 {10.98 EQ/15.98) TERRI CLARK % 3? 4 e A e PIECES OF YOU |
16 15 13 HUM rca 66577 (7 98/15 98) YOU'D PREFER AN ASTRONAUT 36 39 2 WILLIAM BECTON & FRIENDS weB 9145/NTERSOUND (9.98/13 98) BROKEN |
@ 1 JARS OF CLAY ESSENTIAL 5573/BRENTWOOD (10.98/15 98) JARS OF CLAY L 37 36 5 FREDDY JONES BAND CAPRICORN 40240 (10.98/16.98) NORTH AVENUE WAKE UP CALL__
18 | 3 | RAY BOLTZ woro 2160 mc .95 ca1s 081 e I e — | 1 | DARYLE SINGLETARY cinr 2s606marner sros (10.98/15 9g) DARYLE SINGLETARY
25 | 4 | GARBAGE aLmO SOUNDS 80004 */GEFFEN (10.98/16.98) GARBAGE 3 | 33 | 10 | JAMES HOUSE eic 57501 WEDE DAYS GONE BY |
| 23 3 CIV Lava 92603,AG (10 98/15.98) CIvV 40 38 5 JUNIOR BROWN 1icG CURB 77783/CURB (6.98/9.98) JUNIOR HIGH

ANTI-MARKETING PLAN:
Capitol is taking a nonmarket-
ing approach to spreading the
word about Sparklehorse’s de-
but album, “vivadixiesubmarin-
etransmissionplot,” released
Sept. 12.

“We're not going to go for
radio for the first few months,
maybe not forever,” says Dave
Ayers, who formerly managed
Sparklehorse and now serves
as VP of A&R. East Coast, at

COVYERAGE OQOF
phase will be and decide
whether or not we do a single
or video. We just want it to
generate interest naturally.”

The label, however, did serv-
ice the entire album to college
radio.

In the meantime, Mark
Linkous, the Bremo Bluff, Va.,
singer/songwriter who essen-
tially is Sparklehorse, has
made a 44-minute artier ver-

Monkeying

Around. A&M’s Ape
Hangers are in the midst of
a headlining club tour in
support of their debut
album, “Ultrasounds,”
which hit stores Sept. 12.
The L.A.-via-Boston band’s
“I Don’t Want To Live
Today” will likely be the
next single from the
“Empire Records”
soundtrack on A&M.

Capitol. “The idea is, for the
first few months, to just put the
record in the mail, send it, and
hope they like it.

“In January or February, af-
ter he’s played some shows and
there is some industry aware-
ness,” continues Ayers, “we
will look at what the second

electronic press kit.
“It was funny—someone in
our video depart-
ment  suggested
that he do an EPK,
and he never even

HOT

sion, rather than a traditional |

PO R UL AR ¢ - R
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PROSPECTS

FOR

THE

Baywatch Blues. Blues
guitarist Tab Benoit will
perform two songs on the
debut episode of
“Baywatch Nights”
Saturday (23). His new
album, “Standing On The
Bank,” released on Justice
Records Sept. 12, features a
duet with Willie Nelson on
“Rainy Day Blues.” Benoit
tours through Dec. 9.

RE

GIONAL

MOUNTAIN
Korn, Korn |
]

heard of an EPK,”
says Ayers. “This
minimovie is a great
way to give people
the opportunity to
connect with who
the artist really is.”

Getting people to
connect  directly
with Sparklehorse i
is essentially the .
bulk of the label’s
marketing efforts.

“QOur marketing
campaign is getting
all the filters out of
the way to get as
close to Mark as possible,” says
Ayers. “We're being as aggres-
sive as is appropriate. In terms
of big ad buys or a big video, I
don’t think it’s going to hap-
pen.”

Sparklehorse will tour with
Radiohead for a few weeks in
October and November in Eur-
ope before hitting the U.S. for
some intimate club dates on its
own.

Special guests on the album
include Bob Rupe of Silos,
Armstead Wellford of Gutter-
ball, Johnny Hott of House Of

__ Bryan White Whl'e Bryan Whne

S § .

PACIFIC
Joon Osbome, Relish

HEATS

_._.________-___‘_
EAST NORTH CENTRAL
Goo Goo Dolls, A Boy Named Goo

5' WEST NORTH CENTRAL

EERERS #1 "5

I NORTHEAST
leﬂers To Cleo, Wholesale Meats & Fishes

HEATSEEKERS

IS

CHART . BY

day (26).

A B-movie-looking poster,
postcards, and stickers have
been mailed to the label’s A-list
of radio, retail, and press rep-
resentatives to promote the
Ted Nicely-produced album.

Likewise, the concept for the
video of the infectious first sin-
gle, “Uninvited,” is a takeoff of
the John Travolta movie “The
Boy In The Plastic Bubble.”
The clip was recently shot and
hasn’t been serviced to video
outlets yet.

At radio, mod-
ern rock KROQ
Los Angeles is
one of the ear-

/

“*TT

MIDDLE ATLANTIC
Goo Goo Dolls A Boy Named Goo

liest believers in
the song.

Ruth  Ruth,
which took its
name from an ob-
scure character
in the Lily Tom-

S
SOUTH ATLANTIC

Edwin McCain, Honor Among Thieves

Inceredible

| lin movie “The
I Shrinking

SOUTH CENTRAL
Mystikal Mystikal

| ¢ N

REGIONAL

Y

ROUNDUP

Rotating top-10 lists of best-selling titles by new & developing artists.

PACIFIC
Joan Osborne, Relish
B.G. Knocc Qut & Dresta, Real Brothas
Korn, Korn
Goo Goo Dolls, A Boy Named Goo
MoKenStef, Azz tzz
The Jazzmasters, The Jazzmasters [t
NOFX, | Heard They Suck...Live
Take That. Nobody Else
Garbage, Garbage
Sublime, 40 0z. To Freedom

SR GG SIS

SOUTH CENTRAL
1. Mystikal, Mystikal

2. Bryan White, Bryan White

3. Deep Blue Something, Home

4. Kenny Chesney, All | Need To Know

5. Jeff Carson, Jeff Carson

6. Tru, True

7. Terri Clark, Terri Clark

8. B.G. Knocc Out & Dresta, Real Brothas
9. Intocable, Otro Mundo

0. Brother Cane, Seeds

=

Freaks, and noted record pro-
ducer Dennis Herring
(Cracker).

B-MOVIE MANIA: Ventrue/

American has embarked on a
B-movie-themed image mar-
keting campaign for New York
rock trio Ruth Ruth’s debut,
“Laughing Gallery,” due Tues-

Woman”  em-
barked on a
string of North-
east dates Sept.
15 with Tripping
Daisy.

REGIONAL HAPPEN-
INGS: “American Standard,”
the Mammoth/Atlantic debut
from Orlando, Fla.-based
Seven Mary Three, bowed at
No. 2in the South Atlantic Re-
gional Roundup this week ...
Spurred in part by the success
of his single “A Girl Like You,”
Edwyn Collins’ “Gorgeous
George” on Bar None jumped
16 positions to No. 4 this week
in the Northeast Regional
Roundup. The single is also on
the A&M soundtrack to “Em-
pire Records.”

CARRIE

N G S5

BORZILLO

ROAD WORK: Warner Bros.
isn't giving up on the astound-
ing rock-meets-hip-hop-meets-
jazz antics of Soul Coughing.
The group, whose debut,
“Ruby Vroom,” was released in
September 1994, hit the road
once again on Sept. 13 for a
string of dates through Oct. 7,
including an Oct. 2 stop at the
Roxy in Los Angeles ... Blues
great Luther Allison will ap-

Life's Songs. Australian
Aboriginal/Celtic trio
Tiddas heads out with
Robyn Hitchcock for a
West Coast jaunt on
Saturday (23), then plays
gigs with Arlo Guthrie and
Billy Bragg. The group’s
U.S. debut, “Sing About
Life,” which won an ARIA
award for best indigenous
record in 1994, is due Sept.
26 on Loose Cannon/
Island. “Inside My Kitchen”
will be serviced to triple-A
and college radio Sept. 18.

pear at the House of Blues in
Los Angeles on Friday (22) in
support of his new album,
“Blue Streak” on Alligator
Records.
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The New Album

heGREeUESEAPE

15 songs including “Country House”

In England, Blur’s new album shipped beyond
platinum, and'the single “Country House”
debuted at #1, holding at the top of the charts
for two weeks and now nearing platinum.
From the top of the British charts to America,
join Blur’s Great Escape.

Produced by Stepben Street

On tour ‘ : .
September 25 Washington, DC y
26 New York y .
28 Boston !
30 Montreal : . ' ’
October 1  Toronio
P 2 Detro&t '
3 Chicago - =" ' : ..
5 Mt'fmaarpolis 2 £ ‘ _ .
6 Seattle ' ; 7y : E -
8  Sam Francisco ek e R, 4 L P Y
10  Los Angeles i T . . ' '

Dates Subject to change; chece Iecm' lisNngs. ’ »
.

http.//www.parlophotie.co.uk./blur/
CMO Management (Internatimal) Ltd. London
©1995 Food Limited, @ diviston of EMs Records Erd. |
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Billboard

FOR WEEK ENDING SEPTEMBER 23, 1995

Hot R&B Airplay.

Compiled from a national sample of airpiay supplied by Broadcast Data Systems' Radio Track service. 85 R&B stations
are electronically monitored 24 hours a day, 7 days a week. Songs ranked by gross impressions, computed by cross-
referencing exact times of airplay with Arbitron listener data. This data is used in the Hot R&B Singles chart.

AEE ElE|3
AR z |2 |2
o |5 & | TITLE 2|5 & | TITLE
D:E 3|z ARTIST (LABEL/DISTRIBUTING LABEL) E g 2 | ARTIST (LABEL/DISTRIBUTING {ABEL)
18" ALREADY MISSING YOU
L3¢ No' 1 L] _38‘_60 2 GERALD & EDDIE LEVERT, SR (EASTWEST/EEG)
1 YOU ARE NOT ALONE -
L) L | 12} iiCHARL JACKSON (EPIC) 6 whsatNo 1| | 39 [ 36| 11 AT L LAY DI
20217 BROKENHEARTED 40 37| 12 BE ENCOURAGED
= BRANDY (ATLANTIC) WILLIAM BECTON & FRIENDS {INTERSOUND)
] | HATE U CURIOSITY
3)3 4 4 (NPG/WARNER BROS.) 47| 9 AARON HALL (MCA)
4| 8 | 3 | FANTASY 4245 6 HOW HIGH
= MARIAH CAREY (COLUMBIA) REDMAN/METHOD MAN (DEF JAM/RAL}
514 |15 ‘TILYOU DO ME RIGHT 47 50 | 12 LOVE DON'T LOVE NOBODY
AFTER 7 (VIRGIN) PHIL PERRY (BLUE THUMB/GRP}
3 BROWN SUGAR SO MANY TEARS
6— 6|17 D'ANGELO (EMI) 4417 2 PAC {INTERSCOPE)
T4 7116 YOU USED TO LOVE ME 45|44 | 5 | LOVET.K.O.
= FAITH EVANS (BAD BOY/ARISTA) REGINA BELLE (COLUMBIA)
85118 HE'S MINE 46140 17 FEEL ME FLOW
MOKENSTEF (QUTBURST/RAL/ISLAND} NAUGHTY BY NATURE (TOMMY BOY)
99116 WE MUST BE IN LOVE 4759 | 4 SUMMERTIME IN THE LBC
i PURE SOUL {STEP SUN/INTERSCOPE) \ THE DOVE SHACK (G FUNK/RAL/ISLAND}
TELL ME | WANNA LOVE LIKE THAT
lo 139 GROOVE THEORY (EPIC) 4814819 TONY THOMPSON (GIANT/WARNER BROS.}
1111 s GANGSTA’S PARADISE 4943 7 | WISH
g COOLIO FEATURING L.V. (MCA} SKEE-LO (SUNSHINE/SCOTTI BROS.}
19) WHO CAN | RUN TO ) CRUISIN'
]1/ 17 XSCAPE (SO SO DEF/COLUMBIA) 50563 D'ANGELO (EM1)
131212 ON THE DOWN LOW 51|54 | 3 | (YOU MAKE ME FEEL LIKE) . . .
BRIAN MCKNIGHT (MERCURY) MARY J. BLIGE (UPTOWN/MCA)
4 SENTIMENTAL TONITE
(1—/ 2|8 DEBORAH COX (ARISTA) 82|51 5 A FEW GOOD MEN (LAFACE/ARISTA)
15181 5 RUNAWAY 53 (5213 MY UP AND DOWN
= JANET JACKSON (A&M) ADINA HOWARD (MECCA OON/EASTWEST/EEG)
16|10 16 ONE MORE CHANCE/STAY WITH ME 54158 4 PRETTY GIRL
THE NOTORIOUS B.I.G (BAD BOY/ARISTA) = JON B. (YAB YUM/550 MUSIC)
; HEAVEN ‘BR ARE YOU READY?
171238 SOLO (PERSPECTIVE) 5§' %513 PEBBLES (MCA)
WATERFALLS PULL UP TO THE BUMPER
1)) 1) |25l Y A TERFALLS 56 | 53 | 13| paTRA (550 MusIC)
19]15] 18 BOOMBASTIC 571721 2 LOVE DON'T LIVE HERE ANYMORE
SHAGGY (VIRGIN) [* FAITH EVANS (BAD BOY/ARISTA)
201616 FEELS SO GOOD 580575 IF YOU WANT IT
XSCAPE (SO SO DEF/COLUMBIA) SOUL FOR REAL (UPTOWN/MCA}
21|17 | 24 | SOMEONE TO LOVE 59| 63 | 4 | BEFORE YOU WALK OUT OF MY LIFE
JON B. FEAT. BABYFACE (YAB YUM/550 MUSIC) MONICA (ROWDY/ARISTA)
221019119 FREEK ‘N YOU 60167 3 HANDLE QOUR BUSINESS
JODECI (UPTOWN/MCA) TONY THOMPSON (GIANT/WARNER BROS.)
232126 BEST FRIEND Bl —| 1 COME WITH ME
BRANDY (ATLANTIC) — SHAI (GASOLINE ALLEY/MCA}
2|25 31 WATER RUNS DRY 62)| | 1 | LIKE THIS AND LIKE THAT
BOYZ Il MEN (MOTOWN) — MONICA (ROWDY/ARISTA}
25 (24| 12 | 1 ST OF THA MONTH 63 1 EVERYDAY IT RAINS
BONE THUGS-N-HARMONY (RUTHLESS) " MARY J. BLIGE (DEF JAM/RAL/ISLAND)
26 | 27 | 23 | DON'T TAKE IT PERSONAL 64! 1 TEMPTATIONS
MONICA (ROWDY/ARISTA) 3 2 PAC (INTERSCOPE)
27 SUGAR HILL e STAY WITH ME
27, 29| 9 AZ (EMI) 65/ 68| 6 BEBE & CECE WINANS (CAPITOL)
28033 9 SOMETHIN' 4 DA HONEYZ 56 71| 6 SAME ONE
] MONTELL JORDAN (PMP/RAL/ISLAND} i SEAN LEVERT (ATLANTIC)
CAN'T YOU SEE MIND BLOWING
2926|125 TOTAL FEAT. THE NOTORIOUS B.L.G. (TOMMY BOY) 67(66| 6 DAVID JOSIAS (IM1)
g LOVE AMBITION (CALL ON ME) WARM SUMMER DAZE
30/ 34 | 11| Sor WEAVER (MOTOWN) 68 )61 8 | wa stanD)
IGOT5O0NIT 0 KICK YOUR GAME
28] 13 LUNIZ {NOO TRYBE) 69 753 TLC (LAFACE/ARISTA)
CRAZY LOVE HUMAN NATURE
32132|32 BRIAN MCKNIGHT {MERCURY) 70| 5 MADONNA (MAVERICK/SIRE/WARNER BROS.)
FEEL THE FUNK THE MANY WAYS
33|31 8 IMMATURE (MCA) 7)65|11 USHER (LAFACE/ARISTA)
34| 35| 10 | PLAYER'S ANTHEM 72 1]t MISS YOU (COME BACK HOME)
JUNIOR M.AF.LA. (UNDEAS/BIG BEAT/ATLANTIC) il MONIFAH (UPTOWN/MCA)
35 (30| 17 | TONIGHT'S THE NIGHT 13 1 GIRLS TOWN
BLACKSTREET (INTERSCOPE} SUPER CAT (COLUMBIA)
2% Vv ' WHAT YOU WANNA DO?
Q' 3|8 BOYZ Il MEN (MOTOWN) 1 1 KAUSION (LENCH MOB)
3739 8 YOU CAN'T RUN r75‘ 1 WHAT ABOUT OUR LOVE?
- VANESSA WILLIAMS (WING/MERCURY) i MAYSA (BLUE THUMB/GRP)
_) Records with the greatest airplay gains. © 1995 Billboard/BP! Communications.
11213 GRAPEVYN 14| 11| 16 | CREEP
BROWNSTONE (MJJ/EPIC) TLC (LAFACE/ARISTA)
2 b 2 THIS IS HOW WE DO IT 15| 8|10 BABY
MONTELL JORDAN (PMP/RAL/ISLAND) BRANDY {ATLANTIC)
| ) | EVERY LITTLE THING | DO 16(15]14 | APOLOGIZE
SOUL FOR REAL (UPTOWN/MCA) ANITA BAKER (ELEKTRA/EEG)
4 1 | LIKE 17113110 RED LIGHT SPECIAL
KUT KLOSE (KEIAVELEKTRAVEEG) TLC (LAFACE/ARISTA)
5 1 | VLL BE THERE.. /YOU'RE ALL ... 18| 18| 17 | BEFORE I LET YOU GO
METHOD MAN/M.J, BLIGE (DEF JAM/RAL) L BLACKSTREET (INTERSCOPE)
6|5 |5 |!T'SBEENYOU 19|12 | & | SHY GUY
ANITA BAKER (ELEKTRA/EEG) DIANA KING (WORK/COLUMBIA)Y
11416 FREAK LIKE ME 2101923 PRACTICE WHAT YOU PREACH
- ADINA HOWARD (MECCA DON/EASTWEST/EEG) BARRY WHITE (A&M/PERSPECTIVE)
CANDY RAIN Joy
8 6|11 SOUL FOR REAL (UPTOWN/MCA} 4|16 6 BLACKSTREET (INTERSCOPE)
IF YOU LOVE ME | WANNA BE DOWN
9 713 BROWNSTONE (MJJ/EPIC) 22|14 18 BRANDY (ATLANTIC)
COME ON ON BENDED KNEE
1091 BARRY WHITE (A&M/PERSPECTIVE) BB BOYZ It MEN (MOTOWN)
THINK OF YOU EMOTIONS
1178 USHER {(LAFACE/ARISTA) 2205 H-TOWN {LUKE}
FOR YOUR LOVE | BIG POPPA
12/10] 8 STEVIE WONDER (MOTOWN) 25| 24 l 10 THE NOTORIOUS B.1 G. {BAD BOY/ARISTA}
13(31]5 ASK OF YOU Recurrents are titles which have appeared on the Hot R&B
RAPHAEL SAADIQ (EPIC SOUNDTRAX'350 MUSIC) Singles chart for 20 weeks and have dropped beiow the top 50.

R&B SINGLES A-Z

20
n
91
47

42
31

80

36

92
82

50

39

41

28

98
49
23
30

19

61
58
88

11

21

70

65

34

53

12
56

18
54
83
32
51
85

35
75

76
55

84
17
15
19
46
43

52

n

60

57

16

TITLE (Publisher — Licensing Org.) Sheet Music Dist.

1ST OF THA MONTH (Ruthless Attack, ASCAP/Mo
Thug, ASCAP/Dollarz-N-Sense, BMI/Keenu, BMI}
AFFECTION (A Diva, BMI/Rightsong,
ASCAP/Binocular, ASCAP}

ALL | CAN DO (Rondor, BMI/Sony, BMI)

ARE YOU READY? (All Silver, ASCAP/Pebbitone,
ASCAP/Hard Hands, ASCAP/Beane Tribe, ASCAP/EMI
Blackwood. BMI/Who Knows, BMI/MCA, BMi/Lo-Mo. BMI)
BE ENCOURAGED (Red Rewmar, SESAC)

BEST FRIEND (Human Rhythm, BMI)
BOOMBASTIC/IN THE SUMMERTIME (LivingSting,
ASCAP/Malaco, BMI) HL

BROKENHEARTED (Human Rhythm, BM{/Young
Legend, ASCAP)

BROWN SUGAR (Ah-choo, ASCAP/12:00 AM, ASCAP/
PotyGram Int'l. ASCAP/Jazz Merchant, ASCAP) HL
CAN | TOUCH YOU_.THERE? (Warner Chappell,
ASCAP/Mr. Bolton’s, BMI/Zomba, BMI/Warner-
Tamerlane. BMI/Out Of Packet, ASCAP)

CAN'T YOU SEE (FROM NEW JERSEY DRIVE)
(Evelle, ASCAP/WB, ASCAP/South Of Soul, ASCAP/12
AM, ASCAP/Late Hours, ASCAP/EMI Blackwood,
BMI/Janice Combs, BMI/PalyGram Int'l, ASCAP) WBM/HL
CLAP YO HANDS (Naughty, ASCAP/WB, ASCAP)
COLORS OF THE WIND (FROM POCAHONTAS)
{Wonderland. BM1/Walt Disney. ASCAP) HL

COME WITH ME (Music Corp. Of America,
BMI/Cameo Appearance By Ramses, ASCAP/Vandy.
ASCAP/MCA, ASCAP/G.Spot, BMI/Yppahc, ASCAP)
CRAZY LOVE (FROM JASON'S LYRIC) (Warner Bros.
ASCAP/Caledonian, ASCAP) WBM

CURIOSITY (FROM DANGEROUS MINDS) (EMI April,
ASCAP/Dalvin DeGrate. ASCAP/Mass Confusion,
ASCAP/MCA, ASCAP)

DON'T TAKE IT PERSONAL (JUST ONE OF DEM DAYS)
(D.A.R P., ASCAP/Afro Dredite, BMI/Nu Rhythm And Life,
BMI/EMI April, ASCAP/Full Keel, ASCAP/Deep Technology,
ASCAP/Def Jam, ASCAP/LL Coot ), ASCAP) HL/WBM

FADES EM ALL (EMI April, ASCAP/Big Poppa,
ASCAP/Justin, ASCAP/Bee Mo Easy, ASCAP}

FEEL ME FLOW (Naughty, ASCAP/WB,
ASCAP/Rhinelander, ASCAP) WBM

FEELS SO GOOD (So So Def, ASCAP/EMI April,
ASCAP/Air Controi, ASCAP) HL

FEEL THE FUNK (FROM DANGEROUS MINDS)
(Zomba, BMI/Hookman, BM1)

FOE LIFE (Real An Ruft, ASCAP/Gangsta Boogie,
ASCAP/WB, ASCAP) WBM

FREEK’'N YOU (EMI April, ASCAP/DeSwing Mob, ASCAP) HL
GANGSTA’S PARADISE (FROM DANGEROUS MINDS)
(T-Boy, ASCAP/0/B/0 tself, ASCAP/Boo Daddy, ASCAP/Larmy
Sanders, BMI/Songs Of PolyGram, BMI/Madcastie,
BMi/lobete, ASCAP/Black Bull, ASCAP) HL/WBM
GIRLSTOWN (Zomba, ASCAP/Wild Apache,
ASCAP/Eric Sermon, ASCAP) WBM

HANDLE OUR BUSINESS (Davey Pooh, ASCAP/Waco,
ASCAP/Slap Roc, BMI)

HEAD NOD (RJ Productions, BMI/EMI Biackwood,
BMI/PolyGram Int'l, ASCAP/Tony Toni Tone. ASCAP}
HEAVEN (EMI April, ASCAP/Flyte Tyme, ASCAP/New
Perspective, ASCAP)

HE'S MINE (Mo Ken, ASCAP/Al! Init, ASCAP/Hami Wave,
ASCAP/Controversy, ASCAP/WB, ASCAP/Songs Of Lastrada,
BMI/Songs Of PolyGram, BMI/Rubber Band, BMI} WBM/HL
HOW HIGH (FROM THE SHOW!) (Funky Noble,
ASCAP/Zomba, ASCAP/Erick Serman, ASCAP/Careers-
BMG, BMI/Wu-Tang, BMI) HL/WBM

HUMAN NATURE (WB. ASCAP/Webo Girl,
ASCAP/Stone Jam, ASCAP/Frozen Soap,
ASCAP/Wizeman, ASCAP/EMI April, ASCAP) HL/WBM
| CAN LOVE YOU LIKE THAT (Diamond Cuts,
BMI/Wonderland. BMU/Critenon, ASCAP/Second Wave,
ASCAP/Full Keel, ASCAP/Friends And Angels, ASCAP) HL/WBM
| CAN'T TELL YOU WHY (Jeddrah, ASCAP/Cass
County, ASCAP/Red Cloud, ASCAP) WBM

IF YOU WANT IT (EMI April, ASCAP/Soul On Soul,
ASCAP/WB, ASCAP/Evelte, ASCAP/Twelve And Under,
ASCAP/Slam U Well. BMI/Gansta Lean, BM!) WBM

1 GOT 5 ON IT (Stackola, BMU/True Science, ASCAP/Triple
Gold, BMI/Jay King IV, BMI/Songs Of All Nations, BMI/Wamer-
Tameriane, BMEMI April, BMU/Two Tuff-Enuff, BMI} WBM

| HATE U (Controversy, ASCAP/WB, ASCAP)

| WANNA LOVE LIKE THAT (Ecaf, BMI/Sony Songs,
BMI/Zomba, ASCAP/Donril, ASCAP) HL/WBM

| WiSH (Orange Bear, BMI}

JEEPS, LEX COUPS, BIMAZ & BENZ (EMI April,
ASCAP/Bee Mo Easy, ASCAP/Lost Boyz, ASCAP/Vanessa,
ASCAP/My Two Sons, ASCAP/Clyde Otis, ASCAP) HL
KISS FROM A ROSE (SPZ, BMi)

LISTEN ME TIC (WOYOI) (Irving, BMI/Randor
BMI/Lengitude. BMI) WBM

LOVE AMBITION (CALL ON ME} (Human Rhythm, BMI)
LOVE DON'T LOVE NOBODY (Wamer-Tamerlane BMI} WBM
LOVE ENUFF (Jazzie B, PRS/EMI Virgin, PRS/EMI,
PRS/EMI April, ASCAP/EMI Blackwood. BMI)

LOVE T.X.0. (Warner-Tameilane, BMI) WBM

THE MANY WAYS (WB, ASCAP/Stone Jam, ASCAP/Ness,
Nitty & Capone, ASCAP/AI-Q-Dev. ASCAP) WBM

MC'S ACT LIKE THEY DON'T KNOW (Zomba, ASCAP/BDP.
ASCAP/Grited Peart, ASCAP/EMI April, ASCAP) WBM/HL
MIND BLOWING (Vertical City. BMI/PMA, BMI)

MY UP AND DOWN (Chile, ASCAP/Maximum Strength,
ASCAP/Too Siow U Biow, ASCAP/Stankey Chank, ASCAP)
THE NOD FACTOR (Forever People, ASCAP/Lester
Fernandez. ASCAP/VRI-JON. BMI)

ONE MORE CHANCE/STAY WITH ME (Big Poppa, ASCAP/
Justin, ASCAP/EMI Apri, ASCAP/Jobete, ASCAP) HLAWBM

ON THE DOWN LOW (Cancelled Lunch,
ASCAP/PolyGram Int'l, ASCAP) HL

PLAYER'S ANTHEM (Undeas, ASCAP/Clark's True Funk,
BMI/EMI Apnil, ASCAP/Justin, ASCAP/Big Poppa, ASCAP) HL
PRETTY GIRL (Sony Tree, BMi/Ecaf, BMI) WBM/HL
PULL UP TO THE BUMPER (Songs Of PolyGram,
BMI/Ixat, BMI/Grace Jones, ASCAP/PolyGram (nt'l,
ASCAP/Chenan. ASCAP} HL

REAL HIP HOP (Straight Out Da Sewer, ASCAP)
RETURN OF THE CROOKLYN DODGERS (FROM
CLOCKERS) (Hittage. ASCAP/Getaloadoffatso,
BMI/Organimz. BMV/Irving, BMI/Perverted Alchemist,
ASCAP/EMI April. ASCAP/Gifted Pearl, ASCAP) HL/WBM
ROUND & ROUND (Tripploc. ASCAP/Wayniac,
ASCAP/Warren G, ASCAP/PolyGram: [nt'l, ASCAP)
RUNAWAY (Black Ice, BMI/EMI April. ASCAP/Flyte
Tyme, ASCAP) WBM

SAME ONE (Divided, BM{/Zomba, BMI/Ramal, BMI/Warner-
Tamertane, BMI/Cleveland's Own, BMI) WBM
SENTIMENTAL {(EMI April, ASCAP/DAR.P
ASCAP/WB, ASCAP/Nuthouse. ASCAP/EMI Blackwood,
BMI/Deboran Cox, BMI} WBM/HL

Billboard
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Hot R&B Singles Sales.

Compiled from a national sub-sample of POS {point of sale) equipped key R&B retail stores which report number
of units sold to SoundScan, Inc. This data is used in the Hot R&B Singles chart.

| SHAI (GASOLINE ALLEV/MCA)

SoundScan®
nn
x x x
51213 ilg|3
AR 2|2 }a
2% |y | TTLE 25| 4| TITLE
= | 3 | 2 | ARTIST (LABEUDISTRIBUTING LASEL) Z | 3| 2 | ARTIST (LABEL/DISTRIBUTING LABEL)
—
; SULTRY FUNK
* & NO. 1 & % 38) 45 | 5 | MC. HAMMER (GIANT/WARNER BROS.)
1|1 |6 | GANGSTA'S PARADISE RETURN OF THE CROOKLYN DODGERS
COOLIO FEATURING LV, (MR 3wisalNo. 1 39| 37 [ 3 CROOKLYN DODGERS '95 (MCA)
22| 4]|YOU ARE NOT ALONE 403217 1, 2 PASSIT
MICHAEL JACKSON (EPIC) THE D&D PROJECT (ARISTA STREET/ARISTAI
313116 I GOT5SONIT a0 52| 4 LOVE AMBITION (CALL ON ME)
IE LUNIZ (NOO TRYBE) JASON WEAVER (MOTOWN)
4|4ls HOW HIGH 42) 56| 8 WHATZ UP, WHATZ UP
|| REDMANMETHOD MAN (OUTBURSTRALISLAND) | |- PLAYA PONCHO FEATURING LA SNO (S0 SO DEF)
55120 BOOMBASTIC/IN THE SUMMERTIME 43 1 WEST UP!
SHAGGY (VIRGIN) 4. WC & THE MAAD CIRCLE (PAYDAY/LONDON)
61610 PLAYER'S ANTHEM M40 14 I CAN LOVE YOU LIKE THAT
JUNIOR M AF [ A {UNDEAS/BIG BEAT/ATLANTIC) | ALL-4-ONE (BLITZZ/ATLANTIC)
I
BROKENHEARTED FOE LIFE
T | 10] 3 | BRanoy atcanTIO) 45| 43| 18| Wiack 10 (PriORITY)
SUGAR HILL SOMEONE TO LOVE
818 112) 37w 46|39 | 21 | JoN'B, FEAT BABYFACE (YAB YUWSS0 MUSIC
9| 7|4 | 1STOF THA MONTH 47 60| 3 | ROUND & ROUND
BONE THUGS-N-HARMONY (RUTHLESS) ol TWINZ (G FUNK/RAL/ISLAND)
RUNAWAY FEEL ME FLOW
10 14 | 2 | (ARET JACKSON (A&M 48| 34 | 16 | \RUGHTY BY NATURE (TOMMY BOY)

7 VEN I'LL BE THERE.../YOU'RE ALL I...
11| 12| 8 | 5000 (PerspeCTIVE) 49|42 | 20 | \ETHOD MANM.J. BLIGE (DEF JAMRAL)
1219 |14 ONE MORE CHANCE/STAY WITH ME 501511 4 PRETTY GIRL

THE NOTORIOUS B.1.G. (BAD BOY/ARISTA) JON B. (YAB YUM/550 MUSIC)
HE'S MINE SO MANY TEARS
13 | 11| 16 | OKENSTEF (OUTBURST/RAL/ISLAND) 51| 4| 13| 3'5,c (INTERSCOPE)
BROWN SUGAR SITTIN' ON CHROME
141131 17| 5anceLo (emd 52| 41 | 3 | MaSTAACE INC. (DELICIOUS VINYLICAPITOL)
) 'TIL YOU DO ME RIGHT BE ENCOURAGED
15) 15| 12| 4R 7 vireing 53| 35| 9 | WiiLiAM BECTON (NTERSOUND)
YOU USED TO LOVE ME IF YOU WANT IT
16 | 16 | 13 | ¢1i7h EVANS (BAD BOVAARISTAI (58] — | 1 | $5J0F0R REAL UPTOWNMCA)
170191 7 TELL ME 55 (57| 2 CAN | TOUCH YOU .. . THERE?
GROOVE THEORY (EPIC) MICHAEL BOLTON (COLUMBIA)
1818 3 MC’S ACT LIKE THEY DON'T KNOW 56|46 | 12 COLORS OF THE WIND
KRS-ONE (JIVE) VANESSA WILLIAMS (HOLLYWOOD)
FREEK'N YOU BEST FRIEND
19117118 | Jobeci wetownmca 57|50 | 17 | Granpy (ATLANTIC)
SENTIMENTAL CURIOSITY
20 25| 4 | SFaoran cOX (RisTA) 58|47 | 6 | ZaRON RALL (MCAY
WE MUST BE IN LOVE 3 TONITE
21| 20| 15| pliRe'SOUL (STEP SUNINTERSCOPE) 99)/ 64 | 6 | 1 FEw GOOD MEN (LAFACE/ARISTA)
@
21228 ON THE DOWN LOW 60| 48| 4 WHERE'S DA PARTY AT?
BRIAN MCKNIGHT (MERCURY) DOUG E. FRESH (GEE STREET/SLAND)
23| 21| 7 | KISS FROM A ROSE §1{67| 2 | FADESEMALL
SEAL (ZTT/SIREWARNER BROS.) — JAMAL (ROWDY/ARISTA)
WATERFALLS ARE YOU READY?
24| 3| 18| 5{C GracEarisTa) 62 | 53| 2 | bempies (mca
25|__| | | REAL HIP HOP 63611 2 | LOVET.K.O.
DAS EFX (EASTWEST/EEG) REGINA BELLE (COLUMBIA)
T SUMMERTIME IN THE LBC T GIRLSTOWN
(26) 30 | 8 | T,1F DOV SHACK (G FUNK/RALISLAND) 64) 74 | 4 | SipeR cAT (COLUMBIA)
97 TONIGHT'S THE NIGHT LISTEN ME TIC (WOYOI)
21 55 | 6 | prACKSTRERT (INTERSCOPE) 65 | 54 | 14 | \NPkaMOZE (EASTWEST EEG)
FEELS SO GOOD SPRINKLE ME
2| 28| 14| ySCAPE (30 SO DEF/COLUMBIA) 66 49 | 14 | 275 siok wip' imve)
29(261| 8 PULL UP TO THE BUMPER 67162111 CRIMINOLOGY/GLACIERS OF ICE
PATRA ‘550 MUSIC) [ | °7 | | CHEF RAEKWON (LOUD/RCA)
(29| 7 SOMETHIN’ 4 DA HONEYZ 6816311 MY UP & DOWN
MONTELL JORDAN (PMP/RAL/ISLAND) ADINA HOWARD (MECCA DONEASTWEST/EEG)
DON'T TAKE IT PERSONAL CAN'T YOU SEE
31| 24| 22| onica (ROWDY/ARISTA) 89 | 58| 25 | 7oraL FeAT. THE NGTORIOUS B1.G. (TOMMY BOY
| WISH T0 CRAZY LOVE
32|27 | 16 | SkeE Lo (SUNSHINESCOTTI BROS.) 10 — | 25| Grian MCKNIGHT (MERCURY)
33 | | FEEL THE FUNK 71 | 1 | YALL AIN'T READY YET
. IMMATURE (MCA) AL MYSTIKAL (BIG BOY/JIVE)
340386 JEEPS, LEX COUPS, BIMAZ & BENZ 121721 3 THIS THAT SH*T
LOST BOYZ (UPTOWN/MCA) KEITH MURRAY UIVE)
VIBIN' MVP
_35 33| 4| Bo%z 1 MEN (MoTOWN) 13159 | 8 | B L coLumsin
| CAN'T TELL YOU WHY Ty | HATE U
L36 311 11| gRownsTONE (MJVEPIC) J“ L | % (NPG/WARNER BROS.)
i T+
! 37036 | 3 | COME WITH ME 15 THE NOD FACTOR

MAD SKILLZ (BIG BEAT/ATLANTIC)

) Records with the greatest sales gains. © 1995 Billboard/BPI Communications and SoundScan, Inc.
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26
25

74

62

59

37
14

69

27

45
29

SITTIN' ON CHROME (DAMASTA, ASCAPNamry White, ASCAP)
SLAM (EMI Biackwood, BMI/EMI, BMI/Promuse.
BMI/Special Ed, BMI/Howie Tee. BMI)

SO MANY TEARS Uostua's Dream, BMVinterscope Peart, BMY
Warmer-Tamestane, BMVGrand Impenal Thug, BMYP bhowyalie.
BMV/Triboy, ASCAP/Biack Bull, ASCAP/Jobete. ASCAP) WBM
SOMEONE TO LOVE (Sony Tree, BMI/Ecaf. BMI) HL
SOMETHIN' 4 DA HONEYZ (Chrysaiis, ASCAP/Mo’
Swang, ASCAP/0ji's, BMI/Nomad-Noman.
BMI/Warner-Tamerlane, BMI/Songs Of PolyGram,
BMI/Madcastle. BMI/Second Decade, BMI} HL/WBM
SPRINKLE ME (Zomba, BMI/E-40, BM1/Suga T.
BMI/Sam & Mike, BM() WBM

STAY WITH ME (EMI Blackwood, BMI/Benny's Music.
BMI/Steve Harvey, BM()

SUGAR HILL (Tricky Track, BMI)

SULTRY FUNK (Al Seetng Eye. ASCAP/PolyGram Int1, ASCAP/
Better Days, BM\/Songs Of PolyGram, BMVRap And More, BMI)
SUMMERTIME IN THE LBC (Big Nuts, BMVEMI Apnl. ASCAP) HL
TELL ME (Almo. ASCAP/Groove 78, ASCAP/Jizop.
BMI/Scny Tree, BMI/Dream Team, BMI) WBM/HL
TEMPTATIONS (loshua's Dream, BMImterscope Pearl,
BMI/Wamer-Tameriane, ASCAP/Saja, BMSongs Of Lastrada,
BMVFunky Knable, BMI/Britigeport, BMY/Bee Mo Easy, ASCAP)
'TIL YOU DO ME RIGHT (Sony Tree, BMI/Ecaf,
BMI/Kmel, BMI)

TONIGHT'S THE NIGHT (Donrit. ASCAP/Zomba, ASCAP/
T.Lucas, ASCAP/Sriiokin’ Sound, ASCAP/Tadej, ASCAP) WBM
TONITE (EMI April, ASCAP/D.AR.P., ASCAP)

VIBIN' (Vanderpool. BMI/Aynaw, BMI/Shawn Patrick

22

33
13

68
64
12
63

81
86

94

66

40
10

BMI/Ensign, BMi/Bee & Tee, BMI/Butter Jinx, BMI) HL
WARM SUMMER DAZE (Lean Slates, BMI/Songs Of
PolyGram, BMI/Long Dough. BMI/Irving, BMI) WBM/HL
WATERFALLS (Organized Noize, BMI/Stiff Shirt, BMU/Bett Star,
ASCAP/Tizbiz, ASCAP/Pebbitone. ASCAP/EMI Apnl. ASCAP)
WATER RUNS DRY (Sony Tree. BMi/Ecat, BMI) HL
WE MUST BE IN LOVE (Played Like A StepSun.
ASCAP/Black Art Of War, ASCAP)

WEST UP! (Base Pipe, ASCAPWoapteewoo, ASCAPWB, ASCAP/
Gangsta Booge, ASCAP/Real An Ruff. ASCAP/Mycenae, ASCAP)
WHAT ABOUT QUR LOVE? (PolyGram Int’l, ASCAP/Uncle
Buddies, ASCAP/EMI Blackwood, BMI/EMI, BM1)

WHAT YOU WANNA DO7? (Lench Mob, ASCAP/Gangsta
Boogie, ASCAP/WB, ASCAP)

WHATZ UP, WHATZ UP (Pepper Drive, BMI)
WHERE’S DA PARTY AT? (Entertaining, BMI)
WHERE'Z DA’ PARTY AT? (Mulkbone's Way.
ASCAP/Mookdaddy, ASCAP/Naughty, ASCAP/Second
Decade, BMI/Warner-Tamerlane, BMI)

Y'ALL AIN'T READY YET (Zomba, ASCAP/Chin
Checkin’, ASCAP)

YOU ARE NOT ALONE (Zomba, BMI/R Kelly,
BMI/Warner-Tamerlane. BMi/Black Ice. BMI) WBM
YOU BRING ME JOY/t LOVE YOU (MCA, ASCAP/Mary
1. Blige, ASCAP/EM| April, ASCAP/Joel Hailey.
ASCAP/Ninth Street. ASCAP/Justin Combs, ASCAP) HL
YOU CAN’T RUN (Sony Tree. BMI/Ecaf, BMI)

YOU USED TO LOVE ME (Chyna Baby, BMI/Janice
Combs, BMI/EMI Blackwood, BMI/Ninth Street Tunnel,
BMI) HL
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R&B

7% SUZANNE BAPTISTE’S

H H s . I
n‘ a n I n g e STM HI H R I
]
[ D COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE SALES REPORTS Ip op 5 ap :
o _|w [Bw]| COLLECTED, COMPILED, AND PROVIDEDBY ~ SoyngiScan®
o | L 25 | dE| TITLE ARTIST c f b H
Iz 5| 22| 23| e s wumetroistriBuTG Lage 1L on a s ave )
— i @
* ok kNO. 14 & s -
53 % L
[ GAMGSTA'S PARADISE (FROM “DANGEROUS MINDS®| % # (O0LID FEATURMGLY Ag d
1 ! ! | 8 A EDIMOA 55108 T LS i 4 weeks at No. 1 erlous en as
2 | 2| 2 |17 ]160TSONIT® ® LUNIZ
<1 | (0) (D) (1) NOO TRYBE 38474 - AS . S » ” . .
3 | 3 | 3 | 5 | HOW HIGH (FROM “THE SHOW") # REDMANMETHOD MAN WITNESSED BY the recent Vibe TANDING AT THE TOP: “You Are Not Alone” by Michael Jackson (Epic)
] e | (O {T) (X) DEF JAM/RAL 9924/ISLAND Music Seminar in New York, the hip-hop manages to hold onto the No. 1 position on the Hot R&B Singles chart for the
4 4 5 |1 gﬁg%ﬁg%&gﬂg‘&?i SUMMERTIME A  SHAGGY nation is ready for serious conferences fourth consecutive week. Although “Gangsta’s Paradise” by Coolio Featuring
T PLAYER'S ANTHEM @ ~ JUNOR MAFTA that take up serious issues. In October, L.V.(MCA) s the No. 1 record in sales and has been for the past couple of weeks,
’ 5 & 1 18| (M T (0 UNDEAS/BIG BEAT 98149/aG | | organizers of two upcoming confabs— it just doesn’t have enough airplay to dethrone “You Are Not Alone.”
6 7 g | i | SUGARHILL @ *AZ the How Can I Be Down Power Summit A
=5 Pl (lC)S(;)g:’E'lhfll-f:‘tl\(:oNTH o BONE THUGS--HARMONY and the Rapsheet Caucus: Working ND THE RACE IS ON: As the margin between the No. 1 and No. 2 records
! 6 6 | 5% | (MM (X RUTHLESS 633LRELATIVITY B . Toward A Unified Hip-Hop Nation II— gets smaller, there are a couple of other serious contenders for the No. 1 slot. This
8 8 7 1% E))N(E) m())g)sacy&r:s%/os;{avmgwu MEA @ THENOTORIOUS B.I.G plan on extending the Vibe format. week, the artist formerly known as Prince debuts at No. 12 with “I Hate U”
00 A = How Can I Be Down will take .). This i i i i
A T TR T TN TR w Can Wn : place (NPG/Warner Bros.). This is a very impressive debut, becau§e it enters the ch:?rt
9 19 |3 | O ave 42318 | Oct. 5-9, the Columbus Day weekend, a week early because of street date violations. Next week, it should take a nice
NEW D 1+ | REAL HIP HOP - & DAS EFX at the Shelborne Hotel in Miami's jump after being in the stores for a full week. On the Hot R&B Airplay chart, “I
(C) (T) (X) EASTWEST 64387/FEG Hate U” is already at No. 3. Right behind “I Hate U” on the airplay chart is “Fan-
) * & * GREATEST GAINER * & & tasy” by Mariah Carey (Columbia) at No. 4. “Fantasy” is just getting to retail this
QD | 11 | 12 | 1z | SUMMERTIME IN THE LBC |FROM “THE SHOW!)  ° # THE DOVE SHACK week and is expected to have a very high debut next week. It is possible for any
i 'EJS~‘:I [T G FUNITAL BERRISLAND ¥ — of the above mentioned records to slip into the No. 1 position, or, in the case of
1 WI * - “ 5
12 L0912 omw o 78032/SCOTTI BROS You Are Not Alone,” to stay at No. 1.
JEEPS, LEX COUPS, BIMAZ & BENZ & LOST BOYZ S
13 715 | 14 | B | {640 0 UpTowN 55062MCh OLID AS A ROCK: “Tell Me” by Groove Theory (Epic) continues to grow at
20 |1 fos %J(g)r&v GI';:'AHTNSBI/WARNER oo M-C- HAMMER FEATURING VMF a healthy pace. This week, it breaks into the top 15, moving 18-14. It is currently
= = top five at 10 stations, including WKYS Washington, D.C., KJLH Los Angeles
RETURN OF THE CROOKLYN DODGERS (FROM “CLOCKERS™ 4 CROOKLYN DODGERS ‘95 . ! “ . ” ? p . ’
15 | 14 | 28 [HigEs B8 O orS AND A MULE 251 L4/MCA by Havelock Nelson and WCDX Richmond, Va. “Sentimental” by Deborah Cox (Arista) has the
6| 12| 1! 7 | L2pAssiT sms:r I+-2| 54%&% gROJECT FEATURING D&D ALL-STARS largest increase in total points on the chart. It jumps 22-16 on the singles chart
(C) (M) (T) {X) ARISTA -2846/ARISTA X ; Qb F WXY 0
93 WHATZ UP, WHATZ UP & PLAYA PONCHO FEATURING L.A. SNO “ and 22-14 on the airplay chart. At radio, .Sentlmem?l is No. 1 at MU
an 20 | % | ()M 00 S0 SO DEF 77958/COLUMBIA South Beach. “As always, our agenda more and WEDR Miami and top five at nine others, including KMJM St. Louis,
NEWD | 1 | WESTUP! @ WC & THE MAAD CIRCLE is to educate young people who want WAMO Pittsburgh, and WMYK Norfolk, Va.
i | (C) (D) (T) PAYDAY/LONDON 50258/ISLAND to enter the music business,” says G
19 18 |15 | 18 (Fc?(% ';&E)%m 53102 SIEERID Peter Thomas, who founded How Can REATEST GAINERS: “Tonight's The Night” by Blackstreet (Interscope)
@ » | v % 13-| ROUND & ROUND ® TWINZ I Be Down three years ago and orga- steals the Greatest Gainer/Sales award. The introduction of a cassette single into
! (€) (D) (M) (T) G FUNK/RAL 9384/ISLAND nizes it with Henry Butler, James the marketplace this week boost the sales on this single. Although airplay has
21 13| 10 [ I (FE_E{L( I;IIT%&I‘.Y()Q{)JY%Z © NAUGHTY BY NATURE Rosemond, and others. started to decline a little, the single is still top five at WOLF Syracuse, N.Y,,
{ 5 |?LL ’Bémm NOGU,RE STy S TR REs Besides panel discussions covering WWWZ Charleston, S.C., KDKS Shreveport, La., and WEUP Huntsville, Ala.
2 17 | 13 P20 | (6w 1) 0 DEF JAMIRAL T878TSLAND - such topies as touring and concert pro- “Summertime In The LBC” by the Dove Shack (Def Jam/RAL/Island) wins
23 | 19 | 18 |“13+| SO MANY TEARS & 2PAC motion, publishing, management, the Greatest Gainer Airplay honors. It is top 10 at KKBT Los Angeles and WRBD
= SITTIN ON CHROME .+ VASTA ACE INCORPORATED | | Critertainment law, distribution, label Miami.
4 16 | 2 1«3 | )m00DELICIOUS VINYL 58452/CAPITOL Ownershl.p, mass m(.edla., and getting N
25 21 | 25 L.g .| WHERE'S DA PARTY AT? & DOUG E. FRESH and staying paid, highlights for this EW MUSIC: “Feel The Funk” by Immature (MCA) may have debuted (at
3 (CL(T) () GEE STREET INDEPENDENTI4TH & BTWAY 0612/ISLAND year’s meet will be artist showcases No. 30) on the singles chart this week, but this single, which comes from the “Dan-
| 21 | — [ g‘gﬁ% Ecwvrﬁrl'alfso«:zmmsm SIS sponsored by companies such as Bad gerous Minds” soundtrack, has been receiving significant airplay for the past
@ T 9"‘* GIRLSTOWN @ SUPER CAT Boy Entertainment, the Def Jam eight weeks. Currently, it is No. 1 at WPEG Charlotte, N.C., and top 10 at six oth-
|_(C) (M) (T (X) COLUMBIA 77850 = Music Group, Illtown/Flavor Unit, ers, including WJBT Jacksonville, Fla., WQMG Greensboro, N.C., and WJHM
20| 22 |15 s SrRONENE @ E-40 (FEATURING SUGAT) | | WEA, and Sony, as well as fashion Orlando, Fla. “Real Hip-Hop” by Das EFX (EastWest) also comes on strong this
» T GLACIERS OF ICE/CRIMINOLOGY ® CHEF RAEKWON shows, a demo clinie, an unsigned week, entering the chart at No. 52. This single has very strong sales and is receiv-
ﬁ 2L |30 1 (&) LoUD 64375/RCA artists display—RALs Kali Ranks ing limited airplay. It is top five at WOWT Norfolk, Va.
NEWD [ | YALLAINTREADY @ MYSTIKAL and Tommy Boy’s Poets Of Darkness M
e g T and Mack & AK are acts who were AKING MOVES: “Sultry Funk” by MC Hammer (Giant/ Warner Bros.)
31 | 30 | 29 | B | o0 oo IV 42303 discovered at How Can I Be Down in picks up a little speed this week, moving 70-59. It is starting to pick up some
2 | 2 | 2 | | MVP ®BIGL the pa§t—and the Sglpte to Exce.l- impressive airplay. “Sultry” is top ﬁve at WEDR Miami and KDKO Denver: “Girls-
(C) (D) (X) COLUMBIA 77940 lence dinner, where Willie Awards will town” by Supercat (Columbia) is starting to see the benefits of its recently
3|35 |3 |6 ;';')"(% &%?G E&?Eg’}ms ¢ MAD SKILLZ (Continued on next page) released remix. It is now top 20 at WEJM Chicago and WKYS Washington, D.C.
FREAK ME BABY @ DIS ‘N’ DAT
A | 321 21 | 35 | (ox) pic StReET 77885/EPIC
WHERE'Z DA’ PARTY AT? & MIILKBONE
I 2 (C) (M) (T) (X CAPITOL 58446 NAJ EE “ I"' “ &B
% | 3|36 |3 %@ﬁggaﬁ,’ggﬂm ¢ NAUGHTY BY NATURE (Continued from page 27)
9 | 2 | 2 | 22 | ALLGLOCKSDOWN # HEATHER B | | the difference, but a trained ear would.” ~ SINGLES
—T : e Najee shares credit for the album’s
LIFESTYLES OF THE RICH AND SHAMELESS & LOST BOYZ N B v (] x| = x|
38 | 37 | 31 [ [ & UPTOWN 55006/MCa N concept with EMI president Davitt Siger- gg é gy §
' 45 | 3 §,.| ALITTLE OF THIS © GRAND PUBA son, EMI A&R head Bob Thiele, and pro- 2 |G| 5| nme 2|5 & | ITLE
| & {C) (T) (X) ELEKTRA 64389/EEG ducer Du.ke E S | 2 | ARTIST (LABEL/DISTRIBUTING LABEL) E S | 2 | ARTIST (LABEL/DISTRIBUTING LABEL)
40 | 40 | 48 | 4 | WASSUP WASSUP ® ATOWN PLAYERS «] Wish” will be the fi JUST FOR MY MAN WASSUP WASSUP
| (C) (T) (X) PREMEDITATED 17803/WARNER BROS . IaJ\les d 'llt}kfz irst _relsaif ggg L 4|5 | 5iliz RAGING BULL 1416 | 5 | A TOWN PLAYERS (WARNER BROS.)
SHIMMY SHIMMY YA @ OL DIRTY BASTARD the album and will be service > "
Al | 38 | 32 | 18 T im0 ELEKTRA 64419/EEG | | radioOct. 9. However, Beech says the song 2135 | SRR (»?oETyv% HIRE %’E&hﬁ%ﬁ‘&ﬁ'ﬁ&%ﬁ?&?ﬁ%ﬁﬁm
| SLAM @ BEENIE MAN is a promotion-only track. “A commereial
i l £ .7 2r | (C) (T).ISLAND |AMAICA O14G/SLAND Selit - ; ; 3= 1| R Nercurn 16 13| 9 | EREE 0 e unpERGROUND PENDULUM)
i e 2 | TEMPTATIONS * 2PAC single is not out of the question, but this
- | (C) (M) (x) INTERSCOPE 98120/AG is primarily an album project,” he says. 4 || | | BANKHEAD BOUNCE . 1715 7| 3950 LUV
altl L A g?(/xg?ml)'g)voumuresr/osr IAM 971wsu§u§3 BT e On the same day, a four- track sampler :r:: :ADEF:;:::C S ::Q:Ngim& S
] T S UL S will be serviced to jazz/AC stations and S | =] 1 | oiana ross (MoTowny 18— 1 soL copw
4 || B | 8] ©ommuprown soszmca R&B adult stations. 6| 2| 5| THIS THAT SheT 19| — [ 1 | THE CREATOR HAS A MASTERPLAN
46 39 3 4 3 LIVEID! (FROM "T';E ?HOW") & ONYX A VideOClip fOr “I Wish" iS being KEITH MURRAY UIVE) BROOKLYN FUNK ESSENTIALS (RCA)
(C) {D} {T) DEF JAM/RAL 9620/ISLAND e :
——— | planned and will initially go to BET and 7|87 | SPECIAL 20| 17| 3 | DWELLIN' IN THA LABB
41 | a7 | 38 | 3 (BC)I((‘B)F(’&F(’TF)’W{A;P; |Br(‘)YG7-A9015/ARISTA & THE NOTORIOUS B.I.G local R&B video shows around the coun- GARVTAYL(?R FEAT B. BRYANT (MORNING CREW) JT THE BIGGA FIGGA (STRAIGHT OUT THA LABB)
TR “% | KEEP THEIR HEADS RINGIN' (FROM“FRIDAY) @  # DR.DRE | | try. An electronic press kit, which |8 25| 2 | &8 sou aaracemeisy 2|2 | GRS
b {C) (0) (1) PRIORITY 53188 includes footage of the album being s 11011 | DUNKEY KoNG 2| 16 | CIRCUMSTANCE
4 | 1|37 |3 féz'l(s)hg’t&ng e T ¢ BUJU BANTON recorded, is being produced and will be KILO (WRAP/ICHIBAN) 22 | 22| 16 | AYMAN TISDALE (MOJAZZ/MOTOWN)
: MIND BLOWIN' & SMOOTH serviced to the press, retail, and other 10]12| 6 | SUMMER BREEZE 23| —| | | BACK TOGETHER AGAIN
50 | 50 | 42 | LT | o)1 x TNT 422850IVE “appropriate places” to increase trade DJ QUIK (PROFILE) FULL FORCE (CALIBER)
CHESTER _ SOLDIERS OF DARKNESS
(O Records with the greatest sales gains this week. @ Videoclip availability. @ Recording Industry Association BN, . 1V14) 7 1 Gank oaNE wiFesTYLEsmaverickowsy | | 24 2| SUNZ OF MAN (WU-TANG)
of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units. Catalog Album hStemng events are also bemg LET IT GO NO WOMAN NO CRY
no. is for cassette single. *Asterisk indicates catalog number is for cassette maxi-single; cassette single unavailable. planned, and the label is investigating 12(16] 2 CLUB NOUVEAU (RIP-IT) 5|—|3 WORL-A-GIRL (ELEKTRAVEEG)
(C) Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability. (T) Vinyl maxi-single . B i
availability. {V) Vinyl single availability. (X) CD maxi-single availability. © 1995, Billboard/BP{ Communications, Dotential Wonder marketing and prome 13| 18| 2 | LQVEME STILL Bubbling Under lists the top 25 singles under No. 100
tional tie-ins. d J which have not yet charted.

and SoundScan, Inc.
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- COMPILED FROM A NATIONAL SAMPLE OF RETAIL
' STORE SALES REPORTS COLLECTED, COMPILED,
. AND PROVIDED BY Soundsiziri®
FOR WEEK ENDING SEPT. 23, 1995 ™ II
* % * PACESETTER* % % ﬁ
B o BEe 5 72 | 66 | 6 | BLACK MENACE 8 8oy 0017 (10.98/15.98) DRAMA TIME § 48
x . i
2u198 S 3 ‘Qé ARTIST TITLE | 58 49 | 48 | 45 | 43 | METHOD MAN A DEF JAMRAL 523839*/ISLAND (10.98/16.98) TicAL | 1
2|32 ~Z | = LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) aa 50 8 " 7 SOUL FOR REAL & IR oo 5
UPTOWN 11125/MCA (9 98/15.
i * & ANO. 14 & & 51 | 49 51 3 J. SPENCER M0JAZZ 0551/MOTOWN (10.98/15.98) BLUE MOON 49
1 [ 1 5 SOUNDTRACK DEF JAM/RAL 529021*/ISLAND (10.98/16.98) 4 weeks at No. 1 THE SHOW 1 52 o 0 2 | OL DIRTY BASTARD @ T e T e )
2 2 | 82 | 3 | JUNIOR M.A.F.ILA. UNDEAS/BIG BEAT 92614%/AG (10.98/15.98) CONSPIRACY | 2 ELEKTRA 61659*/EEG (10.98/15.98)
3 3 7 7 | SOUNDTRACK NCh 11228+ (109817081 SANGEROUSIINDS 2 53)| 58 | 48 | 10 | WAYMAN TISDALE MOJAZZ 0552/MOTOWN (10.98/15.98) POWER FORWARD | 48
4 [ 4 ] 3 | 8 | BONE THUGS-N-HARMONY RUTHLESS 5539RELATIVITY.(10.98/15.98)  E. 1999 ETERNAL | 1 :‘; ‘;(7) jé 479 ;:z F:CZZMASTETS NG 2000085 36) JEEIAZZMASTERSI 315
5 5 — 2 FAITH EVANS BAD BOY 73003/ARISTA (10.98/15.98) FAITH 5 TR T:’S(';;E:HA:;A;‘:;):‘IYS/;ESSPECTWE (OSE13198) THENCONUSLOVE
* % X GREATEST GAINER * % K 36 5 M 64 RUTHLESS 5526*/RELATIVITY (7.98/12.98) IR CREEPIN ON AH COME UP (EP) z
(®)! 9 | 7 | 8 | xSCAPE s05008r s7022+1c0LuMBIA 1098 £15.98) OFF THE HoOK | 3 (57)] 59 | 63 { 11 | B.O.N.E. ENTERPRISE STONEY BURKE 70020 (9.98/14.98) FACES OF DEATH | 29
T s 1 | JooeC e N Wl yepeien Col e 11| 62 | 52 | 39 | PHIL PERRY GRP 4026/MCA (9.98/1598) PURE PLEASURE | 50
UPTOWN 11258*/MCA (10.98/16.98) ' j 59 | 57 | 49 [ 11 | SKEE-LO SUNSHINE 75486/SCOTTI BROS. (9.98/15.98) IwisH | 37
8|6 ¢ 6 megﬂﬂgﬁ?g‘g TONY STARKS (GHOST FACEKILLERY 1y ginracusanine.. | 2 60 | 51 | 50 | 28 | ADINA HOWARD @ MECCA DONEASTWEST 61757/€EG (10.98/15.98) DO YOU WANNA RIDE? | 7
9 8 6 5 BRIAN MCKNIGHT MERCURY 528280 (10.98/15.98) | REMEMBER YOU 4 61 | 64 57 11 | TONY THOMPSON GIANT 24596/ WARNER BROS. (10.98/15.98) SEXSATIONAL | 17
10 10 9 10 | D’ANGELO emi 33629 (10.98/15.98) BROWN SUGAR 5 74 64 6 MICHAEL SPEAKS MECCA DON/ELEKTRA 61770/EEG (10.98/15.98) NO EQUAL 59
1 11 10 10 | LUNIZ NOO TRYBE 40523 (9.98/13.98) OPERATION STACKOLA 1 63 | 56 | 47 14 | ALL-4-ONE @ BLITZZATLANTIC 82746/AG (10.98/16.98) AND THE MUSIC SPEAKS | 31
12 | 13 | 11 | 83 | TLC A® iarace 26009RISTA (1098/16.98) CRAZYSEXYCOOL | 2 64 | 65 | 76 | 8 | WUTANGCLANA ENTER THE WU-TANG (36 CHAMBERS) | 8
13 | 12 8 3 TWINZ G FUNK/RAL 527883*/ISLAND (10.98/15.98) CONVERSATION 8 65 | 63 | 60 | 25 | THE WHISPERS CAPITOL 30270 (10.98/15.98) TOAST TO THE LADIES 8
14 | 14 12 13 | MACK 10 PRIORITY 53938 (9.98/14.98) MACK 10 2 66 | 60 69 52 | GLADYS KNIGHT @ MCA 10946 (10.98/15.98) JUST FOR YOU 6
15 | 17 15 8 AFTER 7 ViRGIN 40547 (10.98/16.98) ) REFLECTIONS 7 71 58 12 | GRAND PUBA ELEKTRA 61619+/EEG (10.98/15.98) 2000 5
16 15 14 12 Q}A’IICC;;QO%E (é?gSKESQ(/);Z‘EQ; HISTORY: PAST, PRESENT AND FUTURE BOOK 1 1 77 87 43 THUG LIFE INTERSCOPE 92360/AG (9.98/15.98) VOLUME 1 6
17 16 17 26 | 2PACA INTER;COPE 92.399'//«; (10.98/16.98) ME AGAINST THE WORLD 1 OB A 2 N e e LOVE AMBITION o
= 70 | 67 | 62 | 41 | THE DAYTON FAMILY PO BROKE 1514*RELATVITY (9.98/16.98) B WHAT'S ON MY MIND? | 38
18 18 16 52 | THE NOTORIOUS B.I.G. A BAD BOY 73000*/ARISTA (9.98/15.98) READY TO DIE 3 o7 v = o sl cl s :
GERALD LEVERT A EASTWEST 92416/EEG (10.98/15.98) GROOVE ON
19 19 19 8 MONICA ROWDY 37006/ARISTA (10.98/15.98) MISS THANG 9
N 2
20 21 13 3 THE DOVE SHACK G FUNK/RAL 527933*/ISLAND (10.98/15.98) THIS IS THE SHACK 13 ;: :é 2: ii ?;:ROL;\;ZRT ATCANTIC 32603 AC (O oRA 0536) o0 RET:_(E) OTHELZ Séoi Si
MOJAZZ 530541/MOTOWN (9.98/13.98) P NNA LOVE |
* % A HOT SHOT DEBUT x & BROTHA LYNCH HUNG
NEWD | | | REGINA BELLE coLuMBia 66813 (10.98 EV16.98) REACHIN' BACK. | 21 78 | 89 | 28 | giick MARKET 5396 7/PRIORITY (10.98/17 98) SEASON OF DA SICCNESS | 26
22 | 20 20 50 | BRANDY A7 ATLANTIC 826 10/AG (3 98/15.98) BRANDY 6 15 69 74 | 147 | KENNY G A® ARISTA 18646 (10.98/15.98) BREATHLESS 2
TR SHAGGY VIRGIN 20158" (10.98/15.98) soomeasTe | 11 76)| 83 | 77 | 51 | ANITA BAKER A’ ELEKTRA 61555/EEG {10.98/16.98) RHYTHM OF LOVE | 1
24 23 18 4 B.G. KNOCC OUT & DRESTA OUTBURST/RAL 527899/ISLAND (10.98/15.98) REAL BROTHAS 15 ;; ;3 ;; - 144 ISTJ(:)E(;N(:(T) AN TOUDIZE00GIVERVE (9‘9&15'-98) 100IDEGREESTANDIRISING 23
COLUMBIA 64197+ (10.98 EQ/15.98) (I THE STRUGGLE CONTINUES
( : )| 34 | 26 TRU NO LIMIT 52983*/PRIORITY (10.98/15.98) TRUE 25
% | 22 | 22 BEE WMARY 1. BLIGE A% vrrown 11 1s6 mes o soie N alas 8 | 83 | 83 | ZAPP & ROGER @ REPRISE 45143/WARNER BROS. (10.98/15.98) ALL THE GREATEST HITS | 9
: — 80 | 76 | 73 | 26 | KUT KLOSE KEAELEKTRA 61668/EEG (10.98/15.98) I SURRENDE 12
21 | 26 | 2 10 | SOUTH CIRCLE SUAVE 1518*/RELATIVITY (9.98/16.98) ANOTHA DAY ANOTHA BALLA 8 TR b RR R
28 [ 25 | 21 | 58 | BOYZ 11 MEN A% motown 0323 (10.98/16.98) I 1 RE-ENTRY | 20 | S0 oo Sl5aT55s, D-SHOT PRESENTS BOSS BALLIN'- BEST IN THE BUSINESS | 15
29 | 30 | 3 13 | WILLIAM BECTON & FRIENDS INTERSOUND 9145 (9.98/14.98) BROKEN | 29 82 78 | — | 45 | SCARFACE A RAP-A-LOT 39946*/NOO TRYBE (10.98/15.98) THE DIARY 2
30 | 28 [ 24 | 9 | BUSHWICK BILL RAP-A-LOT 40512*/NOO TRYBE (10.98/15.98) PHANTOM OF THE RAPRA | 3 9 | — | 18 [ﬂﬁggﬁs‘\\(ﬁalgggﬁggﬁfggw5 - SITTIN' ON CHROME | 19
31 | 27 | %5 | 35 | BROWNSTONE A i) 57827/€PIC (1098 EQ15.98) FROM THE BOTTOM UP | 4 84 | 82 | 71 | 6 | RAY LUV YOUNG BLACK BROTHER/ATLANTIC 82775/AG (9.98/15.98) FOREVER HUSTLIN' | 39
32 | 29 [ 28 | 12 | MOKENSTEF OUTBURST/RAL 27364*/ISLAND (10.98/15.98) Azz1zz | A4 85 | 8 | 82 | 30 | VARIOUS ARTISTS T — T
33 | 39 | 40 [ 5 | VARIOUS ARTISTS TOMMY BOY 1137 (10.98/15.98) JOCK JamMs voL. 1 | 33 RHINO 71859/AG (7.98/11.98)
4
4 | 43 6 AL GREEN THE RIGHT STUFF 30800/CAPITOL (10.98/16.98) GREATEST HITS | 34 E:!GE ENT;(Y) 962 :0::LLLLYY ANSJ:;AEISN R o FLAY 418
- [ IN-A-MINUTE 8900 (3.98/14.98) BACK STREET LIFE
35 | 37 [ 3 | 14 | C-BOAwOL7197(9.9814.98) TALES FROM THE CRYPT 4
SMOOTH TNT ! .98) 8
36 | 33 30 8 GURU CHRYSALIS 34290/EMI (10.98/15.98) JAZZMATAZZ VOL. Il NEW REALITY 16 :: gi gf 467 EARET wm;:ssemvs 10567159 ) e SMO:T: ;3
ERCURY 522459 (10.98/15.98) ALL TIME GREATEST HIT
3|4 |3 8 BUJU BANTON LOOSE CANNON 524119*/ISLAND (10.98/15.98) TILSHILOH | 27 TR : NRiohs ARTISMTS B(:XTUNES 44(068 & T oG PHAT ONEZ T )
= (7.98/15.
38 | 32 | 29 | 22 | SOUNDTRACK A PRIORITY 53959* (10.98/15.98) FRIDAY i
39 | 36 | 33 | 20 | MOBB DEEP @ LOUD 66480*/RCA (9.98/15.98) THE INFAMOUS | 3 ;‘;w > 217 Z?l;:?;R:CK S TS LOgesd 10 e IO SLOCKERS 911
- PROFILE 1462* (10.98/16.98) SAFE + SOUND
KIRK FRANKLIN AND THE FAMILY @
40 | 35 | 34 | 40 GOSPO CENTRIC 72119 (9.98/13.98) RIRK RPN AR 5 93 | 85 | 94 | 42 | CHANTE MOORE SiLAS 11157/MCA (10.98/15.98) A LOVE SUPREME | 11
41 | 42 | 41 | 26 | E-40 @ SickwiD T 41558/VE (10.98/15.98) INAMAJOR WAY | 2 NEWDP | 1 | GUCE rio 4222 (9.98/15.98) PURE PRESSURE | 94
42 | 31 | 32 | 23 | MONTELL JORDAN A PMP/RAL 527179*/ISLAND (10.98/16.98) THISISHOWWEDOIT | 4 95 | 89 | 91 | 27 \R/ﬁm?ggwl‘\\gygg“sl P, SMOOTH GROOVE: A SENSUAL COLLECTION, vOL. 2 | 34
e & 3l : Faliss ST G R e, SRR TREGH 4 96 95 — 36 | VANESSA WILLIAMS A WING 526172/MERCURY (10.98 EQ/16.98) THE SWEETEST DAYS 25
44 | 43 | 38 | 16 | NAUGHTY BY NATURE TOMMY BOY 1111+ (11.98/15.98) POVERTY'S PARADISE 1 RE-ENTRY | 105 | TONI BRAXTON A’ LAFACE 26007/ARISTA (9.98/15.98) TON! BRAXTON ]
S 150 S MYSTIKAL 65 a0 1201vE f0.65/14 98) MYSTIKRE 212 RE-ENTRY | 86 | SNOOP DOGGY DOGG A‘ DEATH ROW/NTERSCOPE 922797AG (1098/1598)  DOGGY STYLE | 1
2 * Py
46 | 46 | S6 | 44 | SADEA’epico66686* (1098 EX16.98) THE BEST OF SADE | 7 99 | 87 | 78 | 67 | 69 BOYZA rip.7 6901 (8.98/15.98) NINETEEN NINETY QUAD | 13
AT | 45 | 39 | 16 | JON B. vAB YU/S50 MUSIC 66436/EPC (10.98 EQ/15.98) BONAFIDE | 24 100 [ 100 | — | 4 | SOUNDTRACK A? DEATH ROW/INTERSCOPE 92484+/AG (10.98/16.98 MURDER WAS THE CASE | 1

(O Albums with the greatest sales gains this week. @Recording Industry Assn. Of America (RIAA) certification for shipment of 500,00 album units (250,000 for EPs). A RIAA certification for shipment of 1 million units {500,000 for EPs), with multiplatinum titles indicated by a numeral fol-
lowing the symbol. *Asterisk indicates LP is available. Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit

increase. Pacesetter indicates biggest percentage growth. Heatseeker impact shows artists removed from Heatseekers this week. indicates past or present Heatseeker title. ©1995, Billboard/BP! Communications, and SoundScan, Inc.

THE RAP COLUMN

(continued from preceding page)

be presented to rap icon Queen Lati-
fah and filmmaker John Singleton.
At this event, a reunited Guy will also
perform.

The Rapsheet Caucus is set to take
place Oct. 25-29 at the Hollywood Roo-
sevelt Hotel in Los Angeles. The con-
ference will attempt to explore the
hip-hop freedom of speech issue, since
“all the debate about rap lyrics has
taken place in the media,” says Rap-
sheet editor in chief Darryl James.
“No one has come to talk to the hip-
hop community. I want to provide that
forum.”

As such, he has placed C. DeL.ores
Tucker to appear on a panel titled
“Free Expressions In The '90s,” along-
side KRS-ONE, Chuck D., and Jer-
maine Dupri—all of whom are confer-
ence co-chairs. He has also invited
William Bennett, Maxine Waters,
Carol Mosley-Braun, and Death Row
CEOQO Marion “Suge” Knight to par-
ticipate.

Other panels and workshops at the
Rapsheet meet will cover the nuts and
bolts of the music business, from mar-
keting, promotion, radio, and publish-
ing to accounting and legal affairs.

“We're gonna tell people who want
to enter the music business what it
takes to participate,” James says. He
hopes to build a more united rap
nation by providing the opportunity
for focused, issue-oriented hip-hop
huddles.

MEGA MIX: Sugarshaft, who was
the “rhythm provider” in the once-upon-
a-time Afro-conscious crew X-Clan,
died Sept. 1 from complications of the
AIDS virus. He was 25. On Sept. 9, a
funeral service in his memory was
attended by family and friends, includ-

ing Grand Verbalizer Brother J, also
from X-Clan. J, incidentally, is now a solo
artist on Island. Paradise, another X-
Clan graduate, owns and runs INS Stu-
dios in New York. He is producing and
managing a singer named Kino.

After spending seven years on
Ruthless Records, Above The Law
has signed with Tommy Boy Records.
The group’s upcoming album, “Time
Will Reveal,” is being produced by
Cold 187 and others. Also, Big Noyd,
from the Mobb Deep camp; Agent
106, who earned a rep rapping on New
York mix tapes; and Mac & AK, from

East Palo Alto, Calif., have signed with
the label. Noyd makes an appearance
on the next Mobb Deep single and
video, “Give Up The Goods.” Mac &
AK are fraternal twins . . . After per-
forming in front of millions on a WLIB
New York float in Brooklyn’s annual
West Indian carnival on Labor Day,
Ruffnex Sound System has been
nominated for best reggae band in the
Boston Music Awards, which will be
held Nov. 2 at the Orpheum Theatre in
Boston. “Stick By Me” is the group’s
current single and one-shot (no edits)
video.
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Box Supplements Its Rap Diet With Georgie Porgie

WHAT I DID on my summer vaca-
tion: If you are an affirmed music
junkie like us, not even the blissful
relief that comes with a week away
from crushing copy deadlines or pant-
ing record promoters can keep you
from occasionally indulging that undy-
ing passion for rhythm, melody, and
the occasional diva. After all, not even
we can live exclusively on a diet of
soaps, trashy gossip magazines, and
Oprah Winfrey. In true compulsive,
workaholic fashion, we could not resist
jotting down a few thoughts and obser-
vations.

Martha In Motion. Enduring club
diva Martha Wash is pictured perform-
ing at African World Festival "95, which
was held in Detroit last month. The
event, which also featured Jennifer
Holliday, marked the start of Wash's
first full-band concert tour in two
years. She will trek around the U.S. for
most of the fall, closing at New York’s
Tramps in November. Wash is plan-
ning her second solo album, and she
should be announcing a new label
home by the end of the year.

During a cloudy afternoon of televi-
sion channel surfing, we passed by the
Box and were delighted by a momen-
tary break in the music video outlet’s
steady diet of rap, in-the form of
“Everybody Must Party” by Georgie
Porgie. Backed by his fellow Vibe
Music cohorts cavorting ‘round Excal-
ibur, a Chicago nightclub, Porgie’s clip
fits comfortably into the swaggering
party flava of the network—though the
jumpy, pop/house nature of the jam is
a vibrant contrast to the gangsta-dri-
ven sound that dominates the Box.

Here is the twist of this scenario:
The Box added the clip without the
urging of any label—and discovered it
via a party that Vibe hosted in Chica-
go last month. In fact, MCA Records
(which has the right to release the sin-
gle in the U.S. as per Vibe Music’s
licensing deal with MCA U.K.) has not
even slated the single for release here.
Given the regularity with which this
clip has aired, we think that someone
somewhere is snoozing. What a shame.
Maybe another label will come to the
table and capitalize on the momentum
the visionary folks at the Box have
started.

But the more we look around, the
more we marvel at the brilliant vision

Dance
TRAX
by Larry Flick

of some in this industry and the blind-
ness of others. As dance music strug-
gles for attention in the U.S., the ongo-
ing Ministry of Sound road caravan of
club artists is planned to climax this
fall at London’s 15,000-capacity Wem-
bley Complex. The sold-out show will
feature such turntable heroes as
Frankie Knuckles, David Morales,
Tony Humphries, Carl Cox, and Der-
rick May, as well as performances by
Billie Ray Martin, D’Bora, and Ban-
dulu, among others.

Pretty deep, eh? While we would
never dare to fantasize about seeing a
similar show at New York’s equally
large Madison Square Garden, we can-
not help but wonder why a multi-act
tour of this nature has yet to be mount-
ed here. Surely, the huge success of
this summer’s Budweiser Superfest,
which featured urban acts, such as
Mary J. Blige, TLC, and Montell Jor-
dan, proves that rhythm-rooted per-
formers can draw the kids off the
street and into venues. Heck, we would
settle for a bill of a half dozen acts
playing a string of nightelubs around
the country. However, are we alone in
thinking that a potential lineup featur-
ing Crystal Waters, Real McCoy,
Barbara Tucker, and M People could
sell out midsized concert venues with
relative ease?

We know that some clubland
diehards are already lining up to
accuse Columbia Records of cashing in
onthe legacy of the late David Cole by
issuing “The Ultimate,” an imminent
best-of/remix package of C+C Music
Factory material, but we are admit-
tedly happy for the chance to remind
the mainstream of the act’s immea-
surable impact on pop music. Turn on
any top 40 or urban radio station and
listen for the influence on current
recordings. An advance copy of this
album is still sitting in our Walkman
after a week’s continual play. After all
of this time, we still get quite a tingle
from “Gonna Make You Sweat,” “Just
A Touch Of Love,” and “A Deeper
Love.” A nifty 1i’l holiday gift.

The next phase of C+C Music Fac-
tory begins this month with “I'll
Always Be Around,” which marks the
act’s move to MCA Records. The dou-
ble-pack of remixes has just shipped in
the U.K., with stateside commercial
release planned for early October. The
original version of this gorgeous song
is smartly fashioned for jeeps with old-
school R&B horns and classie funk
rhythms, while a pair of radically dif-
ferent house mixes by Ricky Crespo

- and Robert Clivilles spark with vig-

orous tribal percussion. The new vocal
lineup features Vic Black and female
harmony trio A.S.K. M.E. and gives
the act a refreshing new complexion
that we predict is gonna go over big
time.

We have been getting an unexpect-
ed rush from Michael Bolton’s new

single, “Can I Touch You ... There?”
‘We have never heard him sound so sen-
sual, and the arrangement’s primary
keyboard lick (warmly reminiscent of
Carly Simon’s timeless “Why”) is
downright dreamy. Frankie Knuckles’
sped-up house remix is a tad jarring at
first, but it grows on ya after a few
spins.

Y’know there are moments when we
look back on recordings we have pre-
viously recommended and wonder if we
had gone temporarily deaf—and then
there are those gems that simply get
better as time goes on. Loveland’s
debut album on Eastern Bloe/PWL
Records, “The Wonder Of Love” is a
prime example of the latter. Glorious
hooks, wriggling grooves, and Rachel
McFarlane, who has our vote for diva
of the moment, hands down. Now if
only a stateside label would get a clue.

Another jam that wears well with
age is “Peace Of Love” by Sweden’s
Clubland. You could never tell that
English is the second language of
singer Zemya Hamilton, given the
attitude that soaks her every syllable.
She joins the long line of Europeans
deserving stardom in the U.S.

IN OTHER GROOVE BIZ: After
more than two years of thrilling pun-
ters all over the world with the now-
classic “Push The Feeling On,” pro-
ducer/vocalist John Reid and his
recording alter ego, Nighterawlers,
unveil “Let’s Push It,” an album that is
chock full of similarly slammin’ deep-
house morsels on Arista U.K.
Although the tracks “Surrender
Your Love” and “Don’t Let The Feel-
ing Go” also scored international
radio and club play, “Push The Feel-
ing On” is one of those records that
simply will not go away. Its most
recent incarnation, baring sinewy
rhythms by Marc “M.K.” Kinchen,
“pushed” its way onto the Hot 100
when it was issued on Island in 1993.
Kinchen graces several tracks on the
album, including the single-worthy
“Should I Ever (Fall In Love).” Arista
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CLUB PLAY

. STAY TOGETHER BARBARA TUCKER
STRICTLY RHYTHM

. | FEEL LOVE DONNA SUMMER
MERCURY IMPORT

. PADLOCK M PEOPLE epic

. HEY NOW (GIRLS JUST WANT TO
HAVE FUN) CYNDI LAUPER epic

. LOVE ENUFF SOUL Il SOUL viraIN

MAXI-SINGLES SALES

. WANT'N YOU BABY RAJA MORE
WEEDED

1

2. FADES EM ALL JAMAL rowpy
3. WHATZ UP, WHATZ UP PLAYA
4
5

N bW N e

PONCHO FEAT. L.A. SNO 50 50 DEF
. 'LL MAKE U FAMOUS DA
YOUNGSTAS AND ILLY FUNKSTAZ pop aRT

. COLORS OF THE WIND HARAJUKU
v

Breakot]ts: Titles with future chart potential,
based on club play or sales reported this week.

in the States has yet to commit to this
project—but we are optimistic that
someone at the label will eventually
acknowledge its pop-friendly yet
street-wise demeanor.

Add Bullet Records to the list of
New York indies to keep a close eye
(and ear) on. In less than a year, label
heads Carmine LaMendola and
Michael Vincent Doane have wisely
mined production talent beyond the
tight circle of familiar names to
encouraging effect. For proof, check
out “The Spirit” by Gusto, which
snaps a rubbery bassline beneath rum-
bling live tribal percussion by James
Lee Fuller. The requisite dose of diva
drama is provided by Michelle Weeks,
who vamps admirably, though this
track is really all about Gusto’s imagi-
native composition. Pick any one of his
four moody mixes—and remember
where you heard about him first.

Bullet also makes a fine impression
with “Find A Way” by B.J. Crosby,
who waxes inspirational with the flair
of a seasoned chanteuse. Props to
LaMendola and Doane for their solid
gospel/house production.

Bassline Records is another New
York label that has been making oh-so-
festive noise in recent months. With its
latest offering, “You Gotta Know,” pro-
ducer Mike Mucci kicks a real cutie
under the moniker Nonstop. The eryp-
tically named Mr. Mann (we want to
know more about this intriguing
singer) gets all smooth’n’soulful amid
the track’s atmospheric blend of disco
strings, fluttering sax lines, and
swirling organs. Lovely for touch-danc-
ing the way they did in “Saturday
Night Fever.” Mmmmm. . .

It has been way too long since the -

remix-happy folks in Evolution rolled
out one of their own creations. The
recording act/production team makes

up for the delay with “Look Up To The
Light,” a spiritually charged anthem
on deConstruction Records. The
instantly contagious chorus is an air-
puncher if there ever was one, and it is
underlined with the kind of sugar-
sweet synths and forceful beats that
manage to please both househeads and
hi-NRG twirlers. Do we dare wish for
a full-length album anytime in the near
future?

Speaking of deConstruction, how
utterly cool is it that the flawless
“Hideway” by De’Lacy (a single first
heard on the ram