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German Music
Biz Poised For
Chart Overhaul

@ BY WOLFGANG SPAHR

HAMBURG—The German record
industry will enter a new era as well as
a new year on Jan. 1, 1997.

From that date, the country’s pri-
mary album and singles charts will be
compiled using only electronic point-of-
sale (EPOS) data, an advance that is
expected to have profound implications
for every area of the music business
here.

The change also brings Germany,
the world’s third-largest music market,
in line with such other major territo-

(Continued on page 95)

Tejano Acts Team

THE INTERNATIONAL NEWSWEEKLY OF MUSIC, VIDED AND HOME ENTERTAINMENT

For Benefit Album

® BY RAMIRO BURR

SAN ANTONIO, Texas—Nearly three
dozen leading Tex-Mex artists have

GLOBAL MUSIC PULSE

Flamenco Stars Honor
Spanish Civil War Vets

SEE PAGE 65

Bahyface: Epic’s Superstar

Becomes One-

@ BY J.R. REYNOLDS

LOS ANGELES—Kenneth “Baby-
face” Edmonds has established himself
as the heir apparent
to quintessential
entertainment busi-
ness  juggernaut
Quincy Jones. There
are nine songs on the
Hot 100 Singles chart
that Kdmonds has a
hand in as artist, pro-
ducer, songwriter, or
label owner. And with
“The Day,” Edmonds’
recently released
Epic album, outpac-
ing initial sales of his
previous five recordings, Edmonds is
reaching new heights.

“One of the great things about his
new album is its depth,” says Epic
Records Group chairman (U.S.) David

BABYFACE

Man Industry

Glew. “It’s four or five singles deep,
and this project has gained the greatest
{econsumer] acceptance of all his other
[solo] albums.”

Released Oct. 29
internationally, “The
Day” debuted at No.
6 on The Billboard
200, giving the artist
his highest-charting
alhum vet (Billboard,
Sept. 14). According
to SoundScan,
190,000 units have
been sold to date.

Says Epie (11.8)
president Richard
Griffiths, “The mar-
ketplace has changed
for Kenny. All his [songwriting and
production] success with other artists,
such as Madonna and [Eric| Clapton,
has helped consumers to get ready for

(Continued on page 96)

4th-Quarter

@ BY DON JEFFREY

NEW YORK—Last fall, retailers
complained that labels released too
many albums at once and that it was

the eriticism seriously and spread out
big titles more evenly this year, a
strategy that allows them to keep
working on releases that might have
otherwise been buried amid a fourth-
quarter product giut (Billboard, Dec.
23, 1995).

Wayne Chernin, national director

Labels Take Steps To Avoid

Product Glut

of sales and field marketing for
Island Records, says, “The tone we
got at Island and [PolyGram Group
Distribution| was
that everything

body heard that.”

Jim Baumann, senior buyer for re-
tailer Spec’s Music, says, “I still think
it’s the business of labels to always
put out huge things in the fourth
quarter. But I think they have spread

it out a little more than they used to.”
(Continaued on puge 97)
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Ratings System
Considered By
Music Vid Shows

@ BY BRETT ATWOOD

LOS ANGELES—In an effort to avoid
government-regulated ratings, music
video programmers are likely to agree
to adopt a voluntary ratings system to
warn viewers about violent and sexual
content in clips.

Although many programmers re-
main uncertain as to the specifies of a
ratings svstem, the television industry
has been told that it must act quickly
or have the Federal Communications
Commission (FCC') establish a regula-
tory ratings system for it.

An announcement on the specifies of
the industrywide ratings system is
expected by year’s end and the system
will likely be in place no later than Jan-
nary 1997, according to Scott Broyles,
National Cable Televizion Assn.

(Continued on page 14)

U.K.’s Bahy Bird
Hatches On Echo

W BY PAUL SEXTON

LONDON—Baby Bird is probably the
only “overnight” British chart sensa-

BABY BIRD

tion to have a secret past involving 400
songs and four homemade albums in
less than a year.

(Contied on page 93)

IIIIIIMI - SWITZERLAND - AUSTRIA

SEE PAGE 39 l

il

inal alby

n pnconverni

It's the story you never heard from a band that found,

then lost, 1t’s voice g

LETTERS FROM A PORCUPINE - i

An pwacomprovaising b lm i

092

www americanradiohietorv com


www.americanradiohistory.com

THE SOUNDTRACK SHE

Whitney Houston

The _
Preachers

Wife

The eagerly-awaited

follow-up to two #1
soundtracks, with
combined U.S. sales
of 24 million copies,
features an inspiring
blend of Pop and
Gospel music that
only the #1 Female
Artist Of Our

Time can deliver!

WHITNEY HOUSTON STARS IN THE

- |
H it " Ty N P -~
Executive Album Producers: Whitney Houston and Clive Davis W hitney Houston Management: Nippy. e, 48 Motion Picture artwork & Tule © 1996 Touchstone Pictures and The Samuel Goldwyn Company.
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WAS BORN TO SING!

I Believe In You And Me

The First Single. Going for Official Airplay

at all formats, Monday, November 25

Step By Step

The International First Single

Written by Annie Lennox

Somebody Bigger
Than You And I

THE VOCAL COLLABORATION OF THE YEAR!

Whitney Houston, Bobby Brown, Faith Evans,
Johnny Gill, Monica and Ralph Tresvant!
Released to R&B and Rhythm Crossover

on Monday, December 2

Plus future singles written by
Babyface, Diane Warren
and Kirk Franklin.

E2
y
&
g
#

THE ALBUM ARRIVES TUESDAY, NOVEMBER 206
THE TOUCHSTONE PICTURES FILM OPENS EVERYWHERE DECEMBER 13

SOUNDTRACK EVENT OF THE YEAR!

ARISTA

© 1996 Arista Records, Inc., 4 unit of BMG Entertainment
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SHERYL CROW’S

No maiter who proffers directions, every great journey eventually
takes place in solitude, and the surest way to find one’s footing along
the difficult route is to be forced to grope your way in the darkness.

“I'or someone who overanalyzes everything, I've tried to take a les-
son from people who don’t do that and can just live in the moment,”
says singer/songwriter Sheryl Crow, describing the origins of “Every-
day Is A Winding Road,” the apt second single from her recent “Sheryl
Crow” album (A&M), the far-superior sequel to her 1993 “Tuesday
Night Music Club” debut. “I'd been tossing ideas for its words around
in iy head for a while,” Crow continues, “but I got inspired by a friend
whose wife had a baby, and typically, he just named the child for the
day it was born. Later, when another friend heard the finished song’s
line ‘I’m a stranger in my own life,” he said that he often felt like that,
too. As I thought about the contrast between these two ways of
approaching things—one spontaneous, one not—I took the song seri-
ously enough to put it on the new record.”

Crow is careful to add that the track’s structure “wus stirred by a
drum loop by Brian MacLeod and composed with Jeff Trott, 1 member
of my band,” noting that Trott teamed with her to co-write the new
album’s initial hit, “If It Makes You Happy.” As anyone

‘WINDING ROAD’

attacks on Crow were unconvincing. She has been repeatedly cast
as a clueless waif without musical chops. And yet Crow, born Feb.
11, 1962, in Kennett, Mo., grew up listening to mom Bernise and
dad Wendell’s amateur swing band jam in her living room. She
learned at age 6 to play Joni Mitchell’'s “Both Sides Now” on key-
boards and later got a degree in classical piano from the Universi-
ty of Missouri. Signed to Warner/Chappell in December 1959, Crow
had songs she’d penned alone or with old chums Jay Oliver, Bob

Marlette, or Greg Phillinganes covered by Eric Clapton, Ce ine
Dion, and Wynonna long before the release of “Tuesday Night
Music Club.”

Crow’s detractors also ask us to believe that O’'Brien blew his brains
out in 1994 merely because a nervous Sheryl blurted “yes” to David
Letterman’s on-air question in March 94 about whether her “Leaving
Las Vegas” single (co-written with Baerwald, who borrowed his drink-
ing buddy’s book title) was autobiogr aphical Crow immediately clar-
ified to Letterman that the song was “metaphorical.”

Huh? A silly talk-show faux pas sealed somebody’s self-annihilating
fate?! Any author knows that titles aren’t copyrightable; meanwhile,

three people besides Crow and Baerwald share author-

who has purchased “Tuesday Night Music Club” since
its Aug. 3, 1993, release or caught Crow’s televised
acceptance speeches in 1995 for best new artist and two
other Grammys is aware, she has always made an atyp-
ically generous point of erediting her musical colleagues,
whether in liner notes or from award-show lecterns.
Indeed, her Grammy remarks set new standards for
unstinting by-name acknowledginent of every person
involved with an acclaimed recording project, from the
music publisher who discovered her (Judy Stakee of
Warner/Chappell) and the outside producer (Hugh
Padgham) who guided her to A& M’s top A&R exec
(David Anderle), on through the entire personnel of the
Tuesday Night session crew and its novice producer (Bill
Bottrell), as well as her tour band.

Between the point when “Tuesday Night Music
Club” sold some 8 million copies and Sept. 24, when
Crow issued her new album, most musicians connect-
ed with the former record have seen a renewed or
unprecedented boost in their career fortunes. Each

O MY EARS

byTlmoihy White

ship of the top 60 non-hit, which neither followed the
plot of O’Brien’s book nor lent him formal credit in the
first place. The death wish by O’Brien (whose parents
absolve Crow) prevailed despite the deal for the screen
adaptation of his book, and it was more likely linked
to the tormented psyche mirrored in his misogynistic
novel. whose final lines evince every male chauvinist’s
ultimate post-sex revenge fantasy of punishing a lover
for eternity: “And his lifeless body grows cold on the
hotel bed; unaware of her kiss.”

Gilbert’s artistic legacy (including a 1994 indie solo
album and a 1995 EP both of which failed to sell) like-
wise leaves a trail of contempt for womankind, cou-
pled with morbid self-loathing. The bitter, perversely
didactic lyries are rife with rage over female perfidy
(“my love was not in her plans™) or persecution (“I'm
sick of angry militant leshian feminists”) and scenes of
tragic death by misadventure. Gilbert was well past
his brief romance with Crow when he expired last May
from coroner-determined “autoerotic asphyxiation,”

Club member who helped co-write the debut record’s
11 tracks with Crow has, according to Warner/Chappell’s Stakee,
“made a great deal of money off of Sheryl.”

Despite this, the reading public has been confronted with a stream
of bizarre bile from some of Crow’s hired “Tuesday Night” associates,
especially Bottrell, bassist Dan Schwartz, David Baerwald (whose
albums alone and with “Tuesday Night” compatriot David Ricketts
met with promising to poor sales response), the late novelist John
O’Brien (who wrote “Leaving Las Vegas,” the novel-turned-film about
suicidal aleoholism starring Nicolas Cage), and the late Kevin Gilbert
(co-founder of the Reprise duo Toy Matinee, whose turgid, Toto-like
1990 album was “areal flop,” according to a Reprise staffer involved,
who cites net sales of 74,362 units). Moreover, a few of these folks have
even implied that Crow was somehow a factor in the deaths of O’Brien
and Sheryl’s short-term beau Gilbert. Fans seeing these odd diatribes
in assorted U.S. and U.K. publications could be forgiven for wonder-
ing if they’d stumbled upon a Hollywood enclave of the He-Man
Woman-Haters Club.

As one who enjoyed some of the singles off the uneven “Tues-
day” but found the self-produced “Sheryl Crow” (she conceived
80% of the record and played the bulk of the instruments) to be a
more enthralling and cogent work, this observer felt that the

mamen ' HIS WEEK

Daytime talk shows, with their adventurous booking and increas-
ing ratings, are usurping the role of their nighttime counterparts
| as the preferred route of TV exposure for musical acts. Senior tal-
ent editor Melinda Newman reports. Page 13

. TAP ONCE FOR MARKETING

| New Jersey chain Compact Disc World has devised a point-of-
sale data-gathering system, TAP Market Research, which re-
volves around the retailer's consumer discount club. Special cor-
respondent Jim Bessman has the story. Page 66

|
| THE POWER OF DAYTIME
|
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his leather-noosed corpse found clad in a black skirt
with a hood over the head. Understandably, Crow had backed away
socially from such dark personalities. Yet she didn’t disparage the
musical talents of her forer sessionmates, or deery their failings, or
divulge the pathetic circumstances of their demises. And despite their
enduring scorn, she met her obligations for a huge schedule of con-
certs (542 shows between September *93 and December 95 alone, plus
a press itinerary filling 156 single-spaced pages) that truly turned
“Tuesday Night Musie Club” into a phenomenon.

“Basically, hers is a case of someone hard-working and super-gift-
ed being taken far too lightly for her songwriting, musical instincts,
perfect piteh, and vocal purity,” says engineel Trina %oemakel on
whom the singer bestowed “deep-felt thanks” in the credits of Sher\l
Crow” for “being willing to try anything while I figured out how to
make this record.” Shoemaker adds, “Sheryl has drawn a lot of jeal-
ousy from other musicians who can’t accept what her fans love: her
essential, unconventional way with a song.” As for Crow herself, she
assures somberly that her brave, brilliant second album is “very aecu-
rate emotionally, being written during a time when I was raw, extreme-
ly sensitive, and rough around the edges. For me, any proot of its worth
comes out live onstage, where ‘Everyday Is A Winding Road’ has
become one of my favorite songs.”
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Letters

WHAT’S GOING ON

Great and ballsy pieces on music and
politics [“Music And Politics: A Delicate
Balance,” Billboard, Nov. 9], especially

Charles M. Young’s. Bravo.
Danny Goldberg
President/CEO
Mercury Records
New York

I want to thank and applaud you for
not only running the “Music And Poli-
ties: A Delicate Balance’ articles, but
for giving them such prominence. Actu-
ally, it was stunning and incredibly
heartening to see a publication of Bill-
board’s prominence eschew the namby-
pamby and often deceptive approach
the media generally take to these
issues and get to the heart and grit of
this country’s, and this industry’s,
problems.

It has been clear for many years that
many of the people who run the media
and the government have no interest in
content unless it spells quick profits
and a maintenance of the status quo. It
is shortsighted and inevitably self-
destructive. People need to hear the

truth much more often if they are to

make better choices and then find the

courage to step forward to make the

changes they believe in. Thank you for
presenting a measure of both.

David Tamulevich

VP

Fleming-Tamulevich & Associates

Ann Arbor, Mich.

While I applaud Billboard’s editorial
focus on music’s potential for social
change [“Socially Conscious Artists
Speak Out” by Elena
Oumano and “Can
Music Be A Catalyst
For Change?” by
Charles M. Young], I
consider it an over-
sight that the struggle
for gay/lesbian/bisex-
ual equal rights and
visibility was not men-
tioned along with that
of African-Americans, Native Ameri-
cans, organized labor, women for choice,
Tibetan freedom, and others.

The music of many gay/lesbian artists
and pioneers of the women’s music

ETHERIDGE

movement (Catie Curtis, Extra Fancy,
David Clement, Tom Robinson, Rom-
anovsky & Phillips,
Alix Dobkin, Cris
Williamson, Tret
Fure, Meg Christian,
Holly Near, the late
Michael Callen) has
functioned as a rally-
ing call for many
activists and deserves
inclusion in any dis-
cussion of these top-
ics. Just recently, as reported in Bill-
board [Oct. 19], GLAMA, the Gay/
Lesbian American Music Awards, hon-
ored artists whose contributions includ-
ed both political and nonpolitical music.
While artists such as Melissa Etheridge
and Elton John do not sing specifically
of gay themes, their choice to be “out”
professionally has far-reaching positive
effects that are arguably as important
as the contributions of more politically
driven artists.

JOHN

Tom McCormick
Co-Executive Producer
GLAMA

New York
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‘Mutant’ Music Is The New Alternative

(The following is part of an occasional
series of articles by Billboard readers
expressing opinions about the enter-
tainment industry.)

I BY WAMMO

The other day, I was poking around at
a garage sale and stumbled across an
old 78 of the Sons Of The Pioneers
doing “Tumbling Tumbleweeds” and
“Cool Water.” T can’t tell you what a
find like that means to me. It’s like
finding a signed copy of “Bleach” or an
old pair of John Lennon’s glasses. [
took it home and slapped it on the old
Victrola. Chills, baby, chills.

Since Kurt Cobain danced the Heming-
way shuffle, the entire “alternative” genre
has taken a serious downward slide. It
happens time and time again—a new style
of artistic expression pops up, and sud-
denly there are hundreds of copycats
jumping on the bandwagon. You know the
story—bozos in cars are cruising around
blasting Billy Ocean or Foreigner. The next
thing you know, they are driving, by erank-
ing your favorite band or, even worse, a
slicked-up carbon copy of your favorite
band. It’s enough to drive the old-school-
ers to suicide.

Like me, a lot of underground fans
have been escaping to old country
music, swing, and lounge. I'm not talk-
ing about the Nashville Network, new
wave, poodle-dog haircut, Strat-wank-
ing country. I'm talking good ol” slap
bass, pedal steel, no gate on the snare
(or usually, no drums at all) country. 1
can’t tell you how many people I know
who were buying every Sub Pop re-
lease in the late '80s/early '90s and are
listening to Hank Williams and Bob
Wills now.

“Hardcore” alternative fans may scoff
at this, but you can find the same themes
in both styles of music. Compare Green
River’s “Baby Takes” with Williams’
“Take These Chains From My Heart,” or
Butthole Surfers’ “Pepper” with the Lou-
vin Brothers’ “Knoxville Girl.” The Butts
understand this trip. At one show in

‘I can't tell you how
marny people I know
who were buying
every Sub Pop release
in the late '80s/early
'90s are listening to
Hank Williams and
Bob Wills now’

Austin, Texas, they had Don Walser &
the Pure Texas Band and the Bad Livers
open for them. That was a hoot—Walser
yodeling lonesome cowboy songs, and the
Bad Livers kicking serious bluegrass.
The crowd loved it, and when the Butt-
holes came on, the same kids who had
been two-stepping started moshing in
manic frenzy.

Anyone who comes down to Austin
can witness this phenomenon in full
effect. The Recliners, for instance, do
full-on Vegas lounge versions of “(You
Gotta) Fight For Your Right (To
Party!),” “Back In Black,” and so on.
My other band, the Asylum Street
Spankers, does Tin Pan Alley versions

of Fear’s “Let’s Have A War” and Vio-
lent Femmes’ “Country Death Song.”
The mighty Bad Livers are known to
pull out bluegrass versions of Motor-
head and Misfits tunes.

Sure enough, you'll see the same peo-
ple you saw at a Tad show a few years
back, their flannel discarded for silk,
whistling through their nose-ring scars
and jitterbugging the night away. Guitar
players have been trading in their Mar-
shalls and Big Muffs for Vibroverbs and
Country Gentlemen.

With all the hype that has surround-
ed the “alterna” scene, it’s no wonder
that the people who were into grunge
before “Nevermind” broke are turning
elsewhere to get their underground
kicks. When you find yourself sur-
rounded by clones, you change your
identity.

It’s the natural order of things—the
current changes direction, and sudden-
ly your indie heroes are drowning in
the mainstream. Some of them swim
like hell to shore so they can branch
out. Take Mudhoney, for example. Their
project with country artist Jimmie
Dale Gilmore is brilliant, as is their
Monkeywrench stuff with ex-Big Boys
guitar player Tim Kerr. It’s great to
see a band that well-respected screw
with the standards they helped estab-
lish.

So, what’s next? A lounge album from
Sonic Youth? Dave Grohl does Merle
Haggard? A Courtney Love/ Wanda
Jackson duet, backed by Combustible
Edison? God, I hope so. Wouldn’t that
be cool?

Wammo’s first album, “Fat Headed
Stranger,” was released Nov. 19 on
Mouth Almighty/Mercury Records.

—— Senior VP/General Counsel: Georgina Challis
. Vice Presidents: Michael Ellis, Karen Oertley, o
ADcijgto\:v:fltgtra(egic Development: Ken Schlager Articles and letters appearing on this page serve as a forum for the expression of‘\'iews of general interestj. The Opfniuns off-ered htfre are noL—necessari]y those onBi]]boar’rI or ItS management.
Biu)ocrd MUS!C GrOuP Business Manager: Joellen Sommer Letters should be submitted to the Letters Editor. Commentaries should be submitted to Commentary Editor Marilyn A. Gillen, Billboard, 1515 Broadway, New York, N.Y. 10036 ]

www americanradiohistorv.com

BILLBOARD NOVEMBER 30, 1996


www.americanradiohistory.com

i 3.. PARIS — La Tour Eyfsi ; 9 “md the Chamd & gy i

esla Seine € M A g
- 1

[if

; Y

i

~.

o =
- £ -
g .
B e
=% T - 3 y

— 3 L . - ] _
_ *-'-L y lllll.. g a Ty by k 9 < BARIS - La Rouy Elffel
e e . ] (: ~ L r t ] w N * .J
: e+ o+ : A Fa D—— .

P ) '. AN7 ?f’,«’ *:? DR
St pe o

- S,

The Newest Installment of
Enigma's Carnal Other W,orld,ly Sound.

featuring the‘stlmning
first single and video~

 «gEYOND THE I nmmlw

..........

Y

sOd d1LuH

feement réserve o ladiesse

PUE“ROST ALE

Suvoir

Lon e

WRUNENTS

P h
=


www.americanradiohistory.com

B BY EILEEN FITZPATRICK

LOS ANGELES—*Independence
Day” hasn’t blown away its closest
competitor, but nearly 22 million
units of the title have been shipped
to stores, according to 20th Century
Fox Home Entertainment.

The “ID4” shipment just edges out
that of Buena Vista Home Video’s
“Toy Story,” which shipped 21 mil-
lion units Oct. 31, according to the
supplier.

“ID4” went on sale Nov. 22, priced
at $22.98,

The number of units shipped,
which Fox reported at 21,954,575,
includes U.S. and Canadian whole-
sale and retail sales, according to
president Bob DeLellis.

Fox estimates that more than
100,000 stores will stock “ID4,” with
many centering in-store marketing
campaigns around the title.

In a first, Wal-Mart re-opened all
of its 2,279 stores at 12:01 a.m. on
Friday (22) to sell “ID4.”

Fox’s ‘ID4’ Home Video Is
Ready To Explode At Retail

A Wal-Mart spokeswoman says
the “ID4” promotion is part of a 48-
hour marathon sale that will also fea-
ture heavily discounted electronics
merchandise.

Other chains, including Musicland
and Best Buy, say they are not plan-
ning midnight sales.

“We're expecting it to be our
biggest title this season,” says Best
Buy video merchandise manager Joe
Pagano, “but by itself, it’s difficult to
justify staying open late.”

Pagano says the chain held a mid-
night sale for the Oct. 31 release of
“Toy Story,” which coincided with
the release of the Beatles’ “Antholo-
gy 3" and several other high-profile
music titles.

“It made economic sense to do it
with ‘Toy Story,’ ” says Pagano, “but
it doesn’t diminish our commitment
to‘ID4.”

Best Buy’s marketing campaign
for “ID4” includes a free video on
UFOs with the purchase of the
title.

Int’l Label Execs Visit China

Seek To Develop Legitimate Music Biz

H BY PAUL MOONEY

BEIJING—Executives from the three
European-owned multinational record
companies ended a two-day visit to
China Nov. 15, saying that they want-
ed to help the country develop a flour-
ishing indigenous music industry. This,
by their estimate, could be worth at
least $2 billion in five years.

Norman Cheng, president of Poly-
Gram Far East, Rupert Perry, presi-
dent of EMI Music Europe, and
Michael Smellie, senior VP of BMG
Entertainment International’s Asia-
Pacific operations, accompanied Euro-
pean Union trade commissioner Sir
Leon Brittan in his meetings with
senior officials of China’s Press and
Publications Administration.

A prepared statement issued after
the talks said the discussions included
the enormous benefits of a partnership
in China, as well as “serious market-
access restrictions and piracy, which
continue to stunt the growth of a legit-
imate Chinese music market.”

Perry, speaking on behalf of the del-
egation organized by the Internation-
al Federation of the Phonographic
Industry (IFPT), says Brittan’s mission
reflected record-industry concerns
over the enforcement of intellectual
property rights, an issue he says con-
tinues to have a decisive impact on the
industry’s development in China. “We
have seen some evidence of progress in
China’s fight against piracy, which we
welcome, even though a great deal still
needs to be done, particularly in the
provinces, to strengthen copyright
enforcement,” he says.

The EMI executive adds that for
China to develop to its full potential,
there has to be genuine market access,
which Perry says would inevitably
challenge the illegal activities of
pirates. PolyGram’s Cheng says, “As
soon as the legitimate market comes
on, we will see a decrease in the pirate
market.”

According to Perry, the delegation’s
key message is that it is China that
“stands to gain from solving these

problems, through new investment in
Chinese artists and employment,
through new export opportunities for
Chinese music, and through the tax
revenues that will flow from an ex-
panding legitimate music industry.”

Smellie notes that this was the first
discussion European record companies
have had with the Chinese. Adds
Perry, “It’s interesting that the other
industries on the mission [including
banking and insurance] tended to have
the same concerns as we do over mar-
ket access,” said Perry.

Sources say that the music-industry
delegation to Beijing was planning to
cite piracy statistics in the city but that
Brittan’s advisers (themselves cau-
tioned by IFPI officials) recommend-
ed against it. “Following the U.S.-Sino
piracy talks last summer,” says one
highly placed executive close to the
debate, Chinese government officials
“are playing at a very high level, It is
difficult for the European delegation to
lecture them about piracy.”

The music executives emphasize is-
sues of market access but stress that
Western companies are not preparing
to take over the local market and flood
it with Western music. “Our companies
seek primarily to meet the vast poten-
tial demand for local and regional Chi-
nese music, thereby promoting a
healthy, indigenous culture, not under-
mining it,” says Perry.

PolyGram’s Cheng reports that his
company recently recorded in Beijing a
classical music CD featuring Chinese
musicians, which he says is doing well
in Southeast Asian markets and will
soon be released worldwide. He adds
that Chinese industry officials were
“receptive” to working together on
similar projects.

Cheng also points to Hong Kong pop
star Faye Wong. “Today, she is the
biggest female Chinese artist in South-
east Asia, huge in Taiwan—and she’s
from Beijing. We are saying to the Chi-
nese: ‘These are your talents.””

J.C. Giouw, IFPI regional director
for Southeast Asia, says the Chinese

(Continued on page 96)

EMI Profits Up In 1st Post-Demerger Figures
No Purchase Offers Made Since Spinoff From Thorn

W BY JEFF CLARK-MEADS

LONDON—The EMI Group's first
financial figures since its demerger
from Thorn show a rise in profits of
almost 10%, but chairman Sir Colin
Southgate says that, despite acres of
press speculation, he still has not had
a serious offer to buy the company.

Southgate describes himself as “very
pleasantly surprised” by the results for
the six months to Sept. 30, which show
profits up 9.4% on the same period last
year to $188.44 million. This figure is
before tax and exceptional items.

The EMI Group encompasses the

record and publishing operations with-
in EMI Music and the HMV interna-
tional retail chain; these operations
were split off from the former Thorn-

Thie EMI Group

EMI. In the figures released Nov. 19,
EMI Music’s operating profit was up
5.9% to $220.93 million on sales of $1.83
billion. This sales total fell from $1.86
billion in the same period last year.
HMV had sales up 17.4% to $602.66

Hey Macarena. Spanish duo Los Del Rio was recently presented special
awards for sales of more than 10 million for its worldwide smash “Macarena” at
the BMG Entertainment International meeting in Barcelona, Spain. Executives
were then treated to a sneak preview of the upcoming holiday remix of the song.
Shown, from left, are Rudi Gassner, president/CEQ, BMG Entertainment Interna-
tional; Los Del Rio’s Antonio Romero Monge and Rafael Ruiz; and José Maria

Cémara, president, BMG Aricla S.A.

NMPA Vet Leonard Feist Dies

Exec Helped Push ’76 Copyright Act

W BY IRV LICHTMAN

NEW YORK—Leonard Feist, whose
career in music publishing included an
almost 30-year, high-profile association
with the trade group National Music
Publishers’ Assn. (NMPA), died here
Nov. 18 at the Jew-
ish Home and Hos-
pital for the Aged.
Feist would have
been 86 Dec. 12.

Even before he
made his own mark
on the business,
Feist, born in Pel-
ham, N.Y., carried
a name of great
renown in publishing circles. His father
was Leo Feist, a pioneering Tin Pan
Alley music publisher whose name
would live on as part of the old Big 3
Music company once owned by
MGM—Robbins/Feist/Miller.

Until the company was sold to MGM
in the mid-’30s, Leonard Feist spent
three years with the firm after gradu-
ating from Yale University in 1932. For
20 years after leaving his father’s com-
pany, Feist turned to classical and con-
cert music with two firms, Century
Music and Mercury Music, he operat-
ed with his brother Milton.

Although he did not have a law
degree, Feist, as befitting his role at
NMPA—first as executive VP from
1955 to 1966 and then as president
from 1976 to 1984—had a sophisticated
understanding of copyright law. He
played a role in fashioning, with the

FEIST

interests of writers and publishers in
mind, the 1976 revision of the Copy-
right Act. Until then, despite signifi-
cant technological change, copyright
law was largely dictated by legislation
enacted in 1909.

“No lawyer or layman was more influ-
ential than Leonard in getting Congress
to pass the first revision in 70 years,”
says Ed Cramer, a copyright attorney
and former president of BMI who was a
longtime friend and associate of Feist.
“For that effort alone, he should go
down in history.” Also, Cramer notes,
Feist was “instrumental in taking
NMPA from a moribund state and mak-
ing it into a vital force in our industry.”

Feist, a dapper, good-humored man,
worked in an advisory capacity for
NMPA for another two years after

(Continued on page 14)

million but showed a loss of $18.42 mil-
lion.

However, HMV is now entering its
main sales period of the year; in 1995,
after a first-half loss of $14.9 million,
the company made a full-year profit of
$32.83 million. Its losses in the latest
figures are a reflection of its entry into
the German market (Billboard, Nov. 2)
and the launch of HMV Direct in the
U.K. (Billboard, Nov. 23).

A statement from the EMI Group
says EMI Music achieved seven mil-
lion-unit-selling albums in the six
months covered by the figures, with
worldwide CD single sales up by
19.4%.

EMI Music has had conspicuous suc-
cess with George Michael’s debut
album for Virgin, “Older”; the emer-

(Continued on page 97)

Castle Founder
Terry Shand To
Exit Company

W BY JOHN FERGUSON

LONDON—Terry Shand, founder and
chairman of U.K.-based Castle Com-
munications, will part company with
the group next year, according to well-
placed sources.

The audio/visual operation, which
was acquired by the U.S. group
Alliance Entertainment two years ago,
is a major force in the U.K. catalog
sector and has subsidiaries in the U.S.
and Germany.

Shand was unable to comment on
the reports that he is leaving, but
industry sources say he will exit Cas-
tle in March next year, although he is
expected to remain in the music indus-
try.

Shand is understood to have had a
different vision for the future role of
Castle within the group than that held
by Alliance chairman Al Teller. In
August, Teller assumed the chairman-
ship of Alliance and is planning a
restructuring of the group’s activities
(Billboard, Nov. 23).

Alliance executives had not respond-
ed to calls seeking comment by press
time.

It is estimated that Castle, a publicly
quoted company in the U.K. before its
acquisition by Alliance, will have rev-
enues of around $65 million for calen-
dar year 1996 and earnings of $12.5
million before interest, taxes, depreci-
ation, and amortization.

Castle was formed in 1983 by Shand
and finance director Cliff Dane, and its

(Continued on page 93)

Triple-A Concert Package Canceled

H BY DOUG REECE

LOS ANGELES—AIl Wrapped Up,
the holiday concert package that in-
tended to serve as a turnkey event for
triple-A radio stations, has been can-
celed as a result of flat ticket sales.

The tour, which had planned perfor-
mances by John Hiatt, Steve Earle,
Keb’ Mo’, and Paula Cole, was sched-
uled to run from Nov. 22 through Dec.
21 (Billboard, Oct. 19).

New York-based Metropolitan En-
tertainment Group (MEG), the show’s
producer, announced to radio stations

Nov. 8 that the tour was being shelved.

According to MEG president/CEO
John Scher, forecasts based on sales
from the first shows and consideration
for the artists involved resulted in the
cancellation.

“The general pattern was that sales
were just OK,” says Scher. “They
weren't disastrous by any means, but
we had to make a decision with the
artists, their managers, and the labels
on where we felt the tour was going
from a career perspective.”

In retrospect, Scher says, the main

(Continued on page 93)
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Bloomington Scene Tunes Up With New Acts, Compilations

Two Compilations
Tout Local Acts

B BY BRADLEY BAMBARGER

Serving as calling cards for an in-
creasingly vibrant regional music
scene, two new compilations sample
sounds from Indiana, specifically
Bloomington.

One disc, “B-Town Sampler,” comes
from Bloomington label Vivi Records,
although the album compiles a cross
section of not only Vivi bands but un-
signed acts and groups on the Indiana-

e

fueled Oy Indiars artist

polis indie Flat Earth. The second al-
bum, “Indy Tune Up,” is one of a num-
ber of compilations of regional artists
put together by the 268-store Best Buy
chain.

For Jorge Hernandez, president of
Vivi and producer of “B-Town,” the
impetus for the disc was Bloomington’s
growing profile. “I'd been getting so
many calls from industry people want-
ing to know what the scene is like,” he
says. “This way, they can not only get
contact information but actually hear
what a lot of the bands sound like.”

From world beat to party funk, from

Up, Up, And Away. Capricorn recording act Cake is flying high after its album,

noise pop to straight rock, “B-Town”
offers one look at the diverse Bloom-
ington scene (Billboard, May 4). The
Vivi bands on the dise include Strand-
ed At The Drive-In, Fambooey, and
Homuneculus. From Flat Earth are El
Nifio and United States Three; the un-
signed acts are Vida, Salaam, Old Pike,
Johnny Socko, Smart Milk, the Cut-
ters, and Money Shot. “I tried to rep-
resent the area fairly objectively,” Her-
nandez says, “to pick bands that are
serious in attitude and action, that are
developed musically and in business.”

The release of “B-Town” coincided
with a live showcase, held Nov. 6-8 at
Bloomington clubs Second Story, Wild
Beet, and the Bluebird and featuring
all of the bands on the sampler. Major-
label A&R reps attended, as did exec-
utives from BMI and ASCAP.

Simon Collins, MCA A&R manager,
was there. “It seems like a healthy
scene,” he says. “I liked a couple of
bands in particular, but, of course, I'm
not going to say which ones.”

More specific is Greg Boggs, direc-
tor of writer/publisher relations for
BMI: “I could sense that some of the
bands down there—O0ld Pike, Strand-
ed At The Drive-In, El Nifo, United
States Three especially—were really
on the verge of something.”

“B-Town” has garnered considerable
airplay on Indiana University station
WIUS and local public outlet WFHB
(which also co-sponsored the show-
case). According to WFHB music
director/PD Jim Manion, not only has
the compilation been a perfect fit for
his station’s eclectic format, but it helps
point out the region’s musical vitality.
“There seems to be more activity and
potential here than ever,” he says. “But
there’s more going on than the sampler
shows even, a real house-party scene
with a lot of different bands.”

Hernandez has sent scores of “B-
Town” dises to industry contacts and

“Fashion Nugget,” hit the No. 1 spot on the Oct. 19 Heatseekers chart. The
band, which recently made its first national television appearance on “Late Night
With Conan O’Brien,” is touring with Counting Crows through Dec. 10. Cake will
also perform at several radio Christmas shows, including the Dec. 15 KITS San
Francisco holiday concert. Pictured, from left, are Todd Roper, Greg Brown, and

John McCrea. Vince DiFiore is airborne.

the media, and the album is for sale at
area retailers. At Borders Books &
Music in Bloomington, the disc has sold
about 100 copies since its late-October
release, according to music manager
Denise Cavanaugh. Featuring mostly
previously unreleased tracks, the dise
is priced at $6.99. It’s placed with al-
bums by Lisa Germano, Mysteries Of
Life, the Why Store, Carrie Newcom-
er, Vida, Salaam, and Fambooey in a
listening station devoted to local music.

The idea behind “Indy Tune Up”
was both booster- and business-orient-
ed, according to Dan Hubbard, Best
Buy distriet buyer in Indianapolis. The
retailer’s regional compilation disc not

only promotes local talent but helps the
chain compete with indie stores.

“Traditionally, local music has only
been available in specialty shops,” Hub-
bard says. “But putting these albums
out draws attention to all the regional
artists we have in stock and helps peo-
ple see us as the best of both worlds.

“Eventually, all 35 Best Buy dis-
tricts should have one of these, with
new ones every year or so,” he says.

Priced at $7.99, the 16-track “Indy
Tune Up” features “Catch My Fall,”
a B-side from RCA’s Mysteries Of
Life, and a live acoustic version of
“Lack Of Water,” the first single
from the Why Store’s self-titled
MCA debut album. The album also
accommodates the rootsy “Slip
Away” from John Strohm & the
Hello Strangers (see story, this
page) alongside the futurist folk-pop
of “Deaf Baby” from Fabric, as well
as the surf rock of Dragstrip and the
fuzz pop of Gravelbed.

Other cuts on “Indy Tune Up”
come from El Nifo, Stranded At The
Drive-In, Transportation, United
States Three, Johnny Socko, John
Walsh & the Sinkholes, the Staple
Guns, Slip, and Birdmen Of Alcatraz.
Licensed and manufactured by Min-
neapolis-based Noiseland Industries,
the set is featured at Best Buy’s seven
Indianapolis locations.

The disc has sold more than 200
copies since its late-October release,
according to Hubbard. That figure
should increase considerably, along
with sales of the bands’ albums, as
Best Buy hosts a concert promoting

(Continued on page 16)

Strohm Uncovers
Roots On Flat Earth

¥ BY BRADLEY BAMBARGER

Although John Strohm’s résumé—a
member of Blake Babies and the Lem-
onheads in the ’80s Boston boom and of
Antenna and Velo-Deluxe in the bur-
geoning Bloomington, Ind., scene—
marks him as a prime candidate for pop
prosperity, the singer/guitarist’s influ-
ence has heretofore surpassed his indi-
vidual good fortune.

But that seems poised for change
with his latest effort, in which he mines
a rootsy amalgam of the late Gram
Parsons’ country soul and the Stones’
more rustic ventures. With sterling
songeraft and spirited performances,
Strohm & the Hello Strangers’ “Cale-
donia”—just out on Indianapolis indie
Flat Earth—makes a contemporary
case for classic Americana.

“With my other bands, I started with
what were essentially basic rock songs,
but I was always thinking, ‘Now, how
can I freak people out? ” Strohm says.
“The Hello Strangers record came
from me trying to strip away all the
psychedelia and weirdness and just
give the songs a classic treatment.
More than anything, it's a nod to Amer-
ican musical heritage: from early coun-

seem out of place on a Parsons album,
while the moody blues of “Someone Be-
sides Me” and “Freightliner” could be
“Let It Bleed” outtakes. The whole
affair has a warmth and heart that
should resonate with fans of the new
wave of country rock a la Son Volt, as
well as admirers of the rootsy alt-rock
of Cracker, the Southern-accented pop
of Tom Petty, and the more progres-
sive strains from Nashville.

Along with some Bloomington rock-
ers—drummer Mitch Harris from
Velo-Deluxe and bassist Glenn Hicks
of El Nifio—the Hello Strangers in-
clude two country musicians from Indi-
ana, Steve Woods on lead guitar and
Dennis Scoville on pedal steel and fid-
dle. Recording with ace instrumental-
ists like Woods and Scoville was a far
ery from the usual indie-rock session,
Strohm says: “Those guys are such hot
players that it was easy to let them ar-
range the songs themselves. It was
pretty much just having a few beers,
getting the vibe, and letting 'em play.”

Not yet 30, Strohm began his rock
odyssey during his college days in
Boston, co-founding Blake Babies (with
Juliana Hatfield) in ‘87 and cutting
three records with the band for Mam-
moth. He also began in Boston what
has been a revolving tenure with the
Lemonheads. Back home in Blooming-
ton, he has been a sage figure on the
local scene (Billboard, May 4). Strohm

JOHN P. STROHM & THE HELLO STRANGERS

try and R&B to "70s rock.

“When you're 15 and buying Black
Flag and Circle Jerks records, you
don’t want to know about the Flying
Burrito Brothers or the Band,” Strohm
adds. “But I've always made records
for people my own age, and I'm pretty
much a full grownup at this point. Most
modern rock is targeted to teenagers,
and I know that alienates a lot of my
friends. There seems to be a void of
adult rock, so maybe my thing speaks
to that. Hipsters can like ‘Caledonia,’
but they can put it on for their parents.
There’s something cool about that.”

True to Strohm’s intent, the back-
roads rock of “Slip Away” and rhine-
stone lyricism of “Tangelo” wouldn’t

was part of Antenna, which put out two
albums of six-string psychedelia on
Mammoth, and he continued in that
vein with Velo-Deluxe, which released

“Superelastic” on the label in ’94.
Strohm is still under contract to
Mammoth, which allowed him to re-
cord for Flat Earth, but his relation-
ship with the label is under negotiation,
he says. He has a publishing deal with
Warner Tamerlane (Big Fooze Music,
BMI), and he has busied himself lately
recording with the Hello Strangers and
gigging with the band locally, as well
as playing guitar in the studio with
Minneapolis fuzz rock outfit Polara and
producing sundry Bloomington bands.
(Continued on page 16)
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‘Honky Tonk’s’
Bill Doggett,
Age 80, Dies

B BY CHRIS MORRIS

Bill Doggett was a jazzman who
branched into the burgeoning R&B
market in the '50s and never looked
hack. His greatest claim to fame
was “Honky Tonk,” a chart-busting
1956 blues instrumental that mated
Doggett’s surging organ with Clif-
ford Scott’s raw-throated tenor sax-
ophone to effectively conjure up a
hip-shaking, after-hours vibe.

Doggett died at the age of 80 at
Lenox Hill Hospital in New York on
Nov. 13.

Released by King Records, the
Cincinnati-based independent label
operated by Syd Nathan, “Honky
Tonk” cemented itself at No. 1 on
Billboard’s R&B sales chart for 13
weeks and ultimately spent 28
weeks on the chart. The song also
spent three weeks at No. 2 on the
pop chart and enjoyed a 29-week
run there. Certified gold, “Honky
Tonk” reputedly sold more than 3
million copies by 1979. Doggett’s
King labelmate James Brown, him-
self a keyboardist, cut his own top
10 cover of the number in 1972.

Like many other musicians of his
day, Philadelphia-born pianist/
organist/arranger Doggett par-
layed his skills as a jazz instrumen-
talist and arranger into R&B star-
dom during the "50s.

He formed his first group in
1938, after spending several vears
as a member of Jimmy Goreham’s
swing group. He went on to work
with the jump-style band of Lucky
Millinder, wrote arrangements for
the Lionel Hampton and Count
Basie units, and served as an
arranger and accompanist for the
smoothest vocal group of the "40s,
the Ink Spots. In 1948, he scored
his first chart hit with the top five
R&B entry “Be-Baba-Leba,” sung
by his octet-backed vocalist Helen

(Continued on page 95)

Whitney Houston Soundtrack Bridges Gospel, Pop

B BY LARRY FLICK

NEW YORK—With the soundtrack to
Whitney Houston’s new movie, “The
Preacher’s Wife,” due to invade retail
Tuesday (26), Arista is launching a
complex multisingle campaign that is
designed to illuminate the various
musical styles showcased on the album.

The singer’s inspirational power bal-
lad “I Believe In You And Me” started
the ball rolling when it hit radio Nov.
20, drawing instant raves from pop pro-
grammers. In its first day, the song
received 151 spins on 82 radio stations,

HOUSTON

according to Broadcast Data Systems.

“It has a can’t-miss sound,” says
Erik Bradley, music director at WBBM
Chicago. “Nobody does this kind of
record better than Whitney.”

Within 10 days of that cut’s release,
Arista plans to issue “Somebody Big-
ger Than You And 1,” an all-star jeep-
funk jam that teams Houston with
Bobby Brown, Faith Evans, Johnny
Gill, Moniea, and Ralph Tresvant.

The U.K. and European singles
story also began to unfold Nov. 20, with
the onset of “Step By Step,” an uptem-
po dance/pop tune written by and fea-
turing as guest vocalist Annie Lennox.
A promotional pressing of the cut,
sporting rhythmically varied remixes
by Teddy Riley, Junior Vasquez, and
Soul Solution, will be offered to radio

RECORD COMPANIES. Red Ant Enter-
tainment in New York appoints Randy
Phillips president, Randy Miller
GM/executive VP of marketing, Mark
Walker VP of business affairs, Lorne
Saifer senior VP of music publishing
and international, and Jonathan
Coffino senior VP of sales. They were,
respectively, a partner in the artist
management firm Stiefel-Phillips
Entertainment and president of Gaso-
line Alley Records, executive VP/GM
at MCA Records, VP of legal affairs at
PolyGram Holding, senior VP at
Stiefel-Phillips, and senior VP of sales
and field marketing at MCA.

Linda Ferrando is promoted to
senior VP of Atlantic Records in New
York. She was VP of video promotion
and media development.

Kedar Massenburg is appointed
president of Kedar Entertainment and
senior VP of A&R for Universal Rec-
ords in New York. He was president of
Kedar Management.

PHILLIPS FERRANDO

Dennis Boerner is promoted to VP
of video and East Coast alternative pro-
motion for MCA Records in New York.
He was director of video promotion.

Sony Music in Santa Monica, Calif.,
promotes Jill Ann Goldhand to direc-
tor of A&R administration, West
Coast, for the Columbia Records
Group and the Work Group and Phil
Midiri to director of A&R adminis-
tration, West Coast, for the Epic
Records Group and Sony Wonder.
They were both associate directors of
A&R administration.

Bob Tyldsley is promoted to nation-

EXEG DT |y E

and clubs stateside and in Canada
shortly before the Dec. 13 North Amer-
ican opening of the Touchstone Pic-
tures film.

And if that’s not enough, on Tues-
day (26), Arista will begin circulating
to gospel radio stations a four-song
promotional CD of the album’s songs,
with Houston paired with the Georgia
Mass Choir.

“This is all intended to create an ex-
citing musical event around the film, as
well as to drive home the fact that this
album offers the best in contemporary
pop, R&B, and gospel music,” says Roy
Lott, executive VP/GM (U.S.) of the
label. “We're graced by a wealth of rich-
es in that we have 15 inceredible Whit-
ney Houston songs, with the potential
for plenty of follow-up singles.”

So far, programmers are responding
well to the lahel’s multiple-singles
approach. “It opens up the project to
getting airplay on a wide range of sta-
tions,” says Tom Poleman, PD at
WHTZ New York. “This approach
should also be effective in bringing a lot
of attention to the entire album.”

Retailers are equally optimistic that
the early exposure of so much music
will accelerate alhum sales. “Not that
it really needs the help,” says Tim
Devin, manager of Tower Records’
operations in New York. “There’s
already a tremendous amount of inter-
est in this project. But it’s good for peo-
ple to understand right away that
there’s a mix of pop and gospel musie
on the album.”

Jay Krugman, Arista’s senior VP of
marketing (U.S.), says the label will
strive to “bridge the cultural gap
between the pop and gospel worlds”
with a healthy serving of press and TV
appearances that will emphasize the
variety of music on the soundtrack.

On Thursday (28), Houston per-
forms material from the album on
Ebony’s 50th-anniversary special on
ABC-TV, while December will see
spots on “The Rosie O’Donnell Show”
and “Saturday Night Live.” Addition-
ally, specials are planned for MTV,
VH1, and BET. Each will likely inter-
sperse interviews with music videos
and performance footage. The singer
will soon shoot elips to support “I
Believe In You And Me” and “Step By

Step” with director F. Gary Grey.

The international marketing strate-
gy for “The Preacher’s Wife” will
closely mirror that used in the States,
with the exception of slotting “I
Believe In You And Me” as the follow-
up to “Step By Step.” Houston will
visit Japan in January for several con-
cert appearances.

The music for “The Preacher's
Wife” was largely overseen by Hous-
ton; Arista president (U.S.) Clive
Davis; and Maureen Crowe, VP of
A&R (U.S)) for Arista soundtracks.
Houston helmed many of the cuts in
the studio with noted gospel producer
Mervyn Warren, with additional stu-
dio contrihutions by David Foster,
Babyface, and Stephen Lipson.

“The great thing about this sound-
track is that it demanded both gospel
and pop music,” says Crowe. “There’s
nothing gratuitous added for the sake

of having ‘hit singles.” Every song sup-
ports the movie and its characters in
some fashion.”

Houston is the primary singer
throughout “The Preacher’s Wife,”
save for a duet with Shirley Caesar and
a solo cut by Cissy Houston. Digging
into such traditional church numbers
as “I Go To The Rock” and “I Love The
Lord” allowed the singer the chance to
travel back to her musical roots.

“This project was especially close to
my heart,” Houston says. “My begin-
nings are in gospel music. This is where
I'm most comfortable.”

She and Davis are proud of the re-
sults. “I look at this as a major musical
event,” Davis says. “Very few albums
showcase such a dazzling array of musi-
cal formats the way that this one does.
I think Whitney—as well as everyone
involved in making the music of this
project—has done a remarkable job.”

The Real Article. 550 Music/Sony R&B star Ginuwine holds up his Heatseekers
T-shirt awarded after his debut album, “The Bachelor,” entered the Heatseekers
chart at No. 1 for the week ending Oct. 26. The artist will perform his hit single
“Pony” on “Soul Train” Saturday (23). The Box will begin airing a new clip for the
remixed version of that song on Wednesday (27). The artist is assembling the
band that will tour with him when he opens for Aaliyah early next year. (Photo:

Chuck Pulin)

TURNTABTLE

MASSENBURG BOERNER
al director of sales for Discovery
Records in Philadelphia. He was direc-
tor of East Coast sales.

Geffen Records promotes Scott
Van Horn to national field marketing
manager in New York and names
Adrian Moreira local marketing man-
ager in San Francisco and Brian
Long A&R representative in New
York. They were, respectively, local
marketing manager, sales representa-
tive for Sony Music, and director of
A&R for Caroline Records.

Barbara King is promoted to direc-
tor of radio and retail promotion for the

MIDIRI

GOLDHAND

Benson Music Group in Nashville. She
was manager of national promotions.
MCA Music Entertainment Group
in Universal City, Calif., names Ike
Youssef associate director and Larry
Linietsky manager, both of business
development. They were, respective-
ly, senior analyst in corporate devel-
opment for MCA Inc. and financial
services associate at Sibson & Co.
Danny “Danny C” Coniglio is
named manager of dance music/mix-
show promotion for Arista Records in
New York. He was head of his own
independent promotion company.

TYLDSLEY SACHAROW
PolyGram Holding in New York pro-
motes Marilyn Sidransky to senior
director of royalty systems, Edward
Rogers to senior director of royalty
audits, and Michael Healy to senior
director of royalty accounting. They
were, respectively, director of royalty
systems, director of royalty audits, and
director of royalty accounting.

PUBLISHING. Jeff Sacharow is pro-
moted to senior VP of business and le-
gal affairs for Windswept Pacific En-
tertainment. He was VP of business
and legal affairs.
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Daytime TV A Bright Spot For Music

Talk Shows Boost Sales, Expose New Acts

B BY MELINDA NEWMAN

NEW YORK—Landing a spot on a
late-night talk show has often heen
seen as the television pinnacle for a
musical act. However, as many day-
time talk shows surpass their eve-
ning counterparts in ratings and
clout, their power to expose acts is
at an all-time high.

Additionally, labels say, the day-
timers are more willing to take
chances on new artists, especially

Y& B acts, which late-night pro-
grams seldom feature. They also
allow musical guests “couch time,”
so viewers not only hear the acts’
performances, but also get a
glimpse of their personalities.

FFor many labels, the result of
such exposure has been quantifiable
record sales. OKeh/Epic artist Keb’
Mo’ saw sales of his album rise 31%
the week after September appear-
ances on “The Rosie O’Donnell
Show” and “Late Night With Conan
O’Brier.” Epic artist Amanda Mar-

shall’s sales rose 16% following her
October stint on “Live With Regis &
Kathie Lee.”

After appearances on “The Rosie
0’Donnell Show,” suales of Lionel
Richie’s Jatest album doubled, and
those of Atlantic act Jewel rose
more than 10%.

Guest spots on “The Oprah Win-
frey Show” often reap the biggest
sales bonanza. Sales of Michael
Bolton’s greatest-hits album in-
creased a staggering 122% follow-

Shepherding Gold. Revolution Records artist Kenny Wayne Shepherd is pre-

ing a March repeat performance of
an earlier show. Quincy Jones’ “Q’s
Jook Joint” and IKddie and Gerald
Levert’s “Father And Son” tripled
in sales the week after the artists

appeared on Winfrey’s show in
June.

According to Nielsen Media Re-
search, “The Oprah Winfrey Show,”
which features well-known music
acts on a semi-regular basis, is the
top-rated talk show in the country,
regularly outpacing its nearest com-
petitor, “The Tonight Show.” by a
wide margin. In October, Winfrey’s
show drew an average of 8.8 million
viewers per episode, besting Jay
Leno’s 5.5 million. Both “Live With
Regis & Kathie Lee” (4.6 million)
and “The Rosie O’Donnell Show”
(4.3 million) regularly garner high-
er ratings than “Late Show With
David Letterman™ (4.1 million) and
“Late Night With Conan O’Brien”
(2.4 million).

Upstarts “Fox After Breakfast”
and “The Pat Bullard Show” draw
about 1 million viewers each. These
daytime shows feature musical acts
several times a week.

Additionally, other daytimers,
such as “The Jenny Jones Show” and
“The Ricki Lake Show” occasional-
ly use live acts to perform during
makeover segments or at other
breaks in the show. “American Jour-
nal” now features a live performer
playing during the closing credits.

“It has never heen easier to get
acts on TV,” says one major-label
pop publicist. “There have never
been so many opportunities.”

Publicists stress that the daytime
shows have picked up some of the
slack that occurred when many of
the late-night shows cut their musi-
cal programming {rom every night

G

sented with a gold record for his album “Ledbetter Heights.” Shown, from left,
are Shepherd’s manager, Ken Shepherd; vocalist Corey Sterling; Revolution’s
Jeff Aldrich; Shepherd; Revolution owner Irving Azoff; and Revolution’s Missy

Worth, senior creative executive.

to two or three times a week.

“They’ve filled the void from late
night,” says Vivian Piazza, VP of
media relations for Epic Records.
“QOprah Winfrey seems to be doing
more music, and most of the shows
are much quicker to book artists
who are just hitting the top 40 than
the late-night shows.”

“It’s much easier to get a black
act on a daytime than a nighttime
show,” adds Diana Baron, senior VP
of publicity for A&M Records. “The
daytime shows seem to be much
more open to reviewing an artist’s
success and seem to have a better
idea of who’s buying these records.
They know that records by Alrican-
Americans are being bought by both
white Americans and African-
Americans.”

All the shows interviewed for this

The 411 On 311. Capricorn Records and BMI host a party for 311 at Luna Park,
Los Angeles. The band was presented platinum plagues for its self-titled album.
Shown, standing from left, are 311’s manager, Adam Raspler; 311's Tim
Mahoney, Chad Sexton, and P-Nut; Capricorn president Phil Walden; and BMI
VP of writer/publisher relations Rick Riccobono. Kneeling are 311's Nick Hexum
and S.A. Martinez and Variety Artists agent John Harrington.

(Continued on page 15)

TRICK OR TREAT: After being the focus of a small
custody battle, Cheap Trick is now signed to Red Ant,
the new division of Alliance Entertainment Corp. start-
ed by former MCA Music chairman Al Teller. This sum-
mer, Cheap Trick signed to Castle U.S., another divi-
sion of Alliance. However, when Castle U.S. presi-
dent/CEOQ Steve Lerner left that company earlier this
month to become president of Grass Records, he want-
ed to take Cheap Trick with him. Many of the people
who had worked with the group at Castle, including for-
mer director of sales and marketing Derek Graham
and project manager Evan Jahn, are now at Grass. Cas-
tle was subsequently folded into Red Ant (Billboard,
Nov. 9).

Cheap Trick Lands At Red Ant;
Top Acts Call The ‘Shots’ For Tribute

clear, the Posies, Joey Ramone backed by 22 Jacks, the
Nixons, Chainsaw Kittens, Fig Dish, Dig, Deep Blue
Something, the Refreshments, New York Loose, and
Cockpit (the Posies’ Ken Stringfellow, Redd Kross’
Steve McDonald, and Hole’s Eric Erlandson).

The tribute, called “Cheap Shots,” will be followed by
a two-sided Cheap Trick commercial vinyl single on Sub
Pop, which will be out the first week ol February. The
band will then embark on a college tour. Cheap Trick’s
self-titled album will be released March 4.

The album will come out on Cheap Trick’s new, unti-
tled imprint, which goes through Red Ant. Mazer says
the intent is to eventually sign other bands to the imprint.
In other news, Castle act Teddy

According to Cheap Trick’s man-
ager, Larry Mazer, Lerner at-
tempted to buy the band’s contract
from Red Ant. Red Ant president
Randy Phillips verbally agreed to
the deal; however, when he realized
a few days later just what he might

Pendergrass follows Lerner to
Grass and will have the first release
on a new Grass imprint.

With Red Ant’s intent to “put our
resources into developing new tal-
ent,” Phillips is “evaluating™ Cas-
tle’s roster, which leans heavily

be signing away, he changed his
mind.

“A lot of [Castle’s] stuff got
lumped together in a package of
older superstars and catalog. Cheap Trick got lumped
into that package when it shouldn’t have been,” says
Phillips. “We feel they're a very contemporary act with
a lot of potential in the marketplace.

“My concern was that I didn’t want to create an envi-
ronment where Cheap Trick wasn’t happy, since none of
us were involved with bringing them to the label and
since their rabbi was leaving,” continues Phillips. “But 1
and | Red Ant A&R exec] Jason Bernard met with them
in the studio, and we think we’ve given them a comfort
level that assures them that Red Ant is a good home for
them.”

For his part, Mazer is happy with the Red Ant deal,
although he says, “I feel bad for Steve.” Lerner could not
be reached for comment, by press time.

The fact is that now is as good a time as any to bet on
Cheap Trick. Via a Legagy/Sony boxed set released ear-
lier this year (Billboard, Aug. 10), the idolatry of a num-
ber of influential bands such as Smashing Pumpkins, a
Lollapalooza date this past summer, a new deal with Sony
Music Publishing (the band was with EMI Music Pub-
lishing), and a knockout ¢lub tour, Cheap Trick is about
as ripe for a comeback as it will ever be.

A long-discussed tribute album, which Mazer says has
been bounced about from Epic to Relativity to 510 to Rev-
olution and now to Red Ant, will come out Jan. 21, 1997.
Among the acts paying homage to Cheap Trick are Ever-

by Melinda Newman

towards older acts, such as Bruce
Dickinson, REO Speedwagon,
and Tangerine Dream.

THE YOUNG AND THE REST-
LESS: Independent movie company Regency Produe-
tions is still in negotiations to purchase Restless Records.
However, one sign that the deal may soon be concluded
is that at least two of Restless’ first-quarter releases will
be distributed through WEA, which shares a parent with
Warner Brothers Pictures, distributor of Regency’s
films. Lori Carson’s “Everything I Touch Runs Wild,”
out in February, and the March self-titled project from
Radar Bros. will go through WEA.

THIS & THAT: Henry Rollins’ first album for
DreamWorks comes out March 11 ... Smashing Pump-
kins’ Billy Corgan makes his directorial debut with the
video for “Thirty-Three,” the fifth single (hut who’s
counting?) from “Mellon Collie And The Infinite Sad-
ness” ... Mint Condition is the backing band for Toni
Braxton during her co-headlining tour with Kenny G,
not the opening act, as was reported here in the Nov. 16
issue . . . Songwriter/ producer/A&R exec Dennis Lam-
bert has launched Babylon Records, «n indie label that
will have a publishing arm . .. Metropolitan Entertain-
ment Group will be the exclusive concert promoter for
the Hammerstein Ballroom, which will re-open in New
York’s Manhattan Center in early 1997. The ballroom,
which has a capacity of almost 4,000, was built under the
direction of Oscar Hammerstein in 1906.
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VOLUNTARY VIDEO RATINGS APPEAR IMMINENT

(Continued from page 1)

(NCTA) director of public affairs.

On Feb. 8, President Clinton signed
the Telecommunications Aet, which re-
quires most TV sets sold in the U.S. to
include the V-chip, a sereening tech-
nology that allows viewers to block
potentially objectionable program-
ming, by as early as 1998.

The telecommunications law also
requires a voluntary ratings system to
be in place by Feb. 8, 1997. The initia-
tive to add ratings to all U.S. television
programming, with the exception of
news and sports shows, is sponsored
by NCTA, the Motion Picture Assn. of
America (MPAA), the National Assn.
of Broadeasters (NAB), the Assn. of
Local Television Stations, and other
participants.

The implementation of a ratings sys-
tem could have a profound impact on
the music video industry, since each
videoclip could conceivably be sub-
jected to a rating based on its lyrical
and visual content.

A source at one national program-
mer says that rather than rating each
musie video, it is possible that pro-
grammers will be asked to assign a vol-
untary rating to their programming
time slots. For example, provocative

and adult-themed eclips typically air
late at night, so that time slot would
receive an “adult” rating.

“There are 2,000 hours of television
programming per day, and there is a
swarm of three-minute music videos,”
says Broyles. “That is one of the chal-
lenges confronting all of us.. . . the who,
what, why, and how of this initiative.
But we have done a lot of outreach.”

Broyles says the industry groups
have talked to child advoeacy groups
and the creative community, including
the musie and television industries.
“The goal is to establish a resource for
parents and kids to help identify the
content contained in the programs that
they watch.”

Specifics of the voluntary initiative
are being put in place by an executive
committee that comprises MPAA pres-
ident Jack Valenti, NAB president
Edward O. Fritts, and NCTA presi-
dent Decker Anstrom, as well as a 25-
member committee that includes many
Hollywood executive and ereative
forces. Sources suggest that the com-
mittee will likely adopt a rating system
that identifies specific adult themes,
such as content of a violent or sexual
nature.

gi:lug on CAN"AM

modular storage cabinets

and h tertain t centers.
800-387-9790 or fax 905:475:-1154

magine 800 to 2,400 CDs
in 3 feet.

The Look of Leather
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| The Strength of Steel

19th Century European art;

Alexis Rudier casts.

to the address below.

JOAN MICHELMAN, Ltd.
S5 Cross Road, Alford, MA 01230
New York: Tel: (212) 535-4524 "Fax: (212) 517-6672
Chicago: Tel: (312) 957-1330 Fax: (312) 427-0463

WANTED TO PURCHASE
FINE ART

We are serious buyers who are seeking to purchase highly
important paintings, drawings, pastels, watercolors and sculp-
ture. We are however interested only in the work of specific
|| artists who worked within the following historical time periods;
American art from 1840-1940, Cassatt, Homer, Hopper,
Beckwith, Bridgeman, Chase, Hassam, Paxton, Tarbell, EW.
Benson, Thomas Hart Benton, Prendergast, Henri, Robinson etc.
Godward, Tadema, Bouguereau,
Lepage, Jules Breton, Frederic Lord Leighton, Delacroix,
Courbet, Rosetti, Beraud, J.L. Gerome, L'Hermitte, etc. French
Impressionists, Post Impressionists and early 20th Century
French Moderns, Pissarro, Sisley, Renoir, Monet, Vlaminck,
Roualt, Utrillo, Laurencin, Picasso, Matisse, Chagall, Degas,
Cezanne, Manet, Van Dongen etc.
especially interested in bronzes by Rodin, they must however be

All works of art submitted for consideration must have
excellent provenance. Kindly send transparencies and fact sheets

Sculpture: We are most

It is undetermined whether music
video programmers will identify a
clip’s rating with an on-sereen notation
alongside the graphie of artist name,
song title, and music label.

A.statement of intent released by
the backers of the initiative says its
aim is to allow programming to be
“self-rated, consistent with the overall
rating guidelines, with ratings applied
by the distributor of the program.”

Those “overall rating guidelines”
have not yet been determined.

The statement stresses that the
enterprise is voluntary. “Within each
of us is a unity of belief that govern-
ment eensorship, in whatever form, no
matter how benign in its public decla-
rations, is fundamentally in conflict
with more than 200 years of our nation-
al heritage of freedom of speech and
collides directly with the constitution-
al protection of the First Amendment.”

BET programming VP Lydia Cole
describes the initiative as “a major
challenge for the BETs and MTVs. ..
It is a cause of great concern for us,
since music video programming is a
large percentage of what we air.”

LEONARD FEIST

(Continued f'rqm page 8)

stepping down as president in 1984.
Says Ed Murphy, current NMPA
president/CEQ, “Leonard was a ded-
icated advocate of music publishers,
composers, and songwriters. His in-
telligence, energy, and extraordi-
nary wit have assisted and been ap-
preciated by his many colleagues and
friends throughout the industry.”

ASCAP chairman Marilyn Berg-
man says that “in the tradition of his
famous music publishing family,
Leonard Feist was a major force in
our industry. His leadership and wise
counsel will be missed, and his con-
tributions as a copyright activist and
president of the National Music Pub-
lishers’ Assn. will long be remem-
bered.”

A statement by BMI said that the
society was “saddened by the loss of
a great executive and music man.”

In 1956, he was hired to conduct
day-to-day activities for a BMI-
owned classical repertoire publisher,
Associated Music Publishing. He left
the company, now a part of Musie
Sales/Schirmer, in 1964.

After his retirement from NMPA
in 1984, Feist remained active in
copyright matters, serving as a mem-
ber of the ad hoc committee on U.S.
adherence to the Berne Convention
and assisting in the planning of the
U.8. Copyright Law bicentennial cel-
ebration in May 1990.

In 1980, NMPA published Feist’s
account of the history of music pub-
lishing in the U.S., “An Introduction
To Popular Music Publishing In
America.”

Feist is,survived by his wife of 59
years, Mary; two daughters, Betsy of
New York and Linda of St. Paul,
Minn.; and two grandchildren, Noah
of Pisa, Italy, and Eli of Madison,
N.J.

At his request, the family is plan-
ning no funeral or other formal
event. However, donations in his
memory can be made to the Central
Park Conservancy, 830 Fifth Ave.,
New York, N.Y. 10021.

Cole adds, “Ultimately, the labels
will have to have some concern about
what the ratings may dictate and how
that will have an impact on the visuals
and lyrics that they produce.”

MTV already strongly monitors the
content it airs, according to Patti Gal-
luzzi, senior VP of programming for
MTYV and M2,

“I don’t think it’s going to change us
that much,” said Galluzzi during a Nov.
8 panel at the Billboard Music Video
Conference in San Francisco. “Being
risky and being edgy doesn’t neces-
sarily mean being profane.”

For example, Galluzzi cited the pro-
grammer’s decision not to air the video
for the Fun Lovin’ Criminals’ top 40 hit
“Scooby Snacks” after it learned that
the song’s title is slang for marijuana.

Such rigorous self-regulation and
standards have had label executives
grumbling for years. Some label exec-
utives say that if the voluntary ratings
system is adopted, it will not change
the content of the clips they produce.

“MTYV and VH1 are already so care-
ful about what they air,” says Wendy
Griffiths, VP of video promotion at Re-
prise Records. “They have firm stan-
dards already in place that the labels
are used to adhering to. It probably
won’t matter one way or another to us,
but it may have an impact with the
kids, who will want to see what it is
that they are missing.”

Noo Trybe president Erie Brooks is
less certain that video will remain a
viable selling tool for his label’s music
once the ratings system kicks in.

“The political powers are putting
pressure on the cable networks,” said
Brooks during the Billboard Musie
Video Conference panel. “Right now,
everything’s in a state of limbo.” As a
result, Brooks says, the label is inves-
tigating other methods of exposing its
product, including direct marketing.

Assistance in preparing this article
was provided by Chris Morris in San
Francisco.
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DAYTIME TV A BRIGHT SPOT FOR MUSIC

(Continued from page 13)

story stress R&DB as a genre that
does well for them, especially when
the artists perform a cappella or
stand around a piano.

“We’ve had home runs with R&B,”
says Kim Swann, co-producer of
“Fox After Breakfast.” “When
Arsenio Hall’s show went off the air,
a lot of these acts had nowhere to
go. But R&DB just works great for
us.

R&B also works well for “Live
With Regis & Kathie Lee.” Long
considered a haven for 18- to 49-

‘
Breakfast

year-old housewives, “Regis &
Kathie Lee” features a surprising-
ly wide array of musical guests.
Performers have included Black-
street, Julio Iglesias, Sandi Patty,
Kristine W,, Rasputina, Clint Black,
and the Lemonheads’ Evan Dando.

“We love the big, established,
must-see acts, but we also love to
break new acts, the ones whom the
buzz is starting to come around on,”
says “Live With Regis & Kathie
Lee” executive producer Michael
Gelman.

The biggest complaint labels have
about “Live With Regis & Kathie
Lee” is that song performances
must be cut to two minutes; other
shows allow around three minutes.
Label execs also complain about the
show’s production values, which
some say aren’t compatible with live
performances.

Gelman makes no apologies for
the short performance time. “When
people have the TV clicker in their
hand, if it’s not a song you love, it’s
very easy to turn the channel. You
can’t save souls in an empty church.
We’re not looking to do a concert
series on the air.”

Despite the problems that may be
caused by the show’s time limits, the
payoff is worth it, say most label
execs. “ ‘Regis & Kathie Lee’ is a
greatl show to be on, but it's hard to
do a song in two minutes,” says Ron
Shapiro, senior VP/GM of Atlantic
Records. “Probably once a year we
have an act that says no. But for
every artist that goes on there, we
always see a SoundScan sales spike.”

Gelman thinks that is because the
show’s audience “reaches far
beyond the [traditional] radio audi-
ence. Our viewers may be hearing
an artist for the first time. Also,
since we're on at 9 a.m., if you hear
a song you love, you can hop in your
car and go to the mall. If you hear it
on a late-night show, you fall asleep
and forget about it by the time you
wake up.”

Following “Live With Regis &
Kathie Lee” in many markets is the
show that seems to have captured
the hearts of labels: “The Rosie
O’Donnell Show.” “There isn’t one of
our artists who doesn’t do the show
and have a great time,” says Sha-
piro, echoing the sentiments of
every label executive interviewed
for this story. “A lot of times, late-
night television and news-based
television shows tend to relegate
music to the end of the show, but

BILLBOARD NOVEMBER 30, 1996

Rosie seems to love it and will place
it anywhere. It’s much more fun to
go on a show where the host is exeit-
ed about the musie.”

Indeed, publicists say, O’Donnell
has helped make daytime TV hip
again. “Rosie took the stigma away
from daytime TV,” says one publi-
cist. “She is probably opening the
door for artists to consider other
daytime TV shows that they’d never
considered before.”

Part of O’Donnell’s allure is her
love and knowledge of musie, which
comes across on the show; that
knowledge extends to taking an
active role in the booking of musical
guests. After O’Donnell saw Per-
spective/A& M’s Ann Nesby perform
at a Washington, D.C., children’s
event, she told segment producer
Deirdre Dod to book the artist for
the show.

“Rosie comes to me with re
quests,” says Dod. “She pretty much
signs off on every musical guest. If
it's someone she doesn’t know, I'll
tell her why I think we should do it,
or sometimes, she’ll go to a show
and see someone who’s virtually
unknown, but if they can sing and

-]
=

they move her, she’ll [ask me to]
book them.”

Because of the sweeps period,
0’Donnell’s November bookings
have featured more superstars than
baby acts, but Dod promises that
more developing acts will get shots
on the show when the sweeps are
finished.

Unlike other daytimers, “The
Rosie O’'Donnell Show” has a house
band. Artists who might not get full
segments on the show are able to
get exposure by sitting in with the
band. Among the acts who have
done band duty are Dave Koz, Keb’
Mo’, and Joshua Redman.

Despite drawing a smaller audi-
ence than “Live With Regis & |
Kathie Lee” or “The Rosie O’Don-
nell Show,” “Fox After Breakfast”
draws more than its fair share of
big names, ranging from Garth
Brooks to Phil Collins to Montell
Jordan to Yes. “Fox After Break-
fast” often has acts perform on the
corner in front of its studios. “We
call them curbside concerts,” says
Swann. “We featured Yes in their
first reunion in 18 years. We had
500 businessmen spilling onto Fifth
Avenue trying to watch them sing.”

Yes’ latest album, on CMC Reec-
ords, entered the Billboard 200 at
No. 99 two weeks ago, following the
act’s appearance on the show.

“Fox After Breakfast,” which is
set in a loft, has a free-form feel
that may see artists sitting around a
kitchen table eating breakfast with
strangers or lounging on a sofa

(Continued on page 34) |
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STROHM UNCOVERS ROOTS ON FLAT EARTH

(Continued from page 11)

Currently, he’s on the road once again
with the Lemonheads, lending his gui-
tar talents to the alt-pop act’s lengthy
world tour.

(A fan of “Caledonia,” Lemonhead
star Evan Dando says Strohm “is the
man of the future. I've been a fan of his
songwriting since the Blake Babies, but
he’s got this real Townes Van Zandt
thing going on now.”)

To Flat Earth co-principal Allan
Baker, the international exposure
Strohm is getting on the Lemonheads
trek is as helpful as any modest Hello
Strangers tour. Strohm plans to play
acoustic radio shows in cities on the
Lemonheads’ itinerary, and he's keep-
ing a Lemonheads tour diary for Spin
Online, filing periodically from the
road. During a break in April, Strohm
should play a few gigs with the Hello

LOCAL COMPILATIONS

(Continued from page 11)

regional music on Sunday (24) at its
suburban Castleton store. Mysteries Of
Life, Fambooey, United States Three,
Transportation, Dragstrip, and Grav-
elbed are scheduled to play.

Dan Powell, front man for funk’n’roll
outfit Fambooey, says dises like “B-
Town Sampler” and “Indy Tune Up”
provide a good picture of a typical night
in Bloomington: “If you walk into any
of the clubs here, chances are this is the
kind of music you’ll hear.”

Strangers around the Midwest.

His experience having fully ac-
quainted him with the business of
musie, Strohm has worked with Flat
Earth to field a team best suited to pro-
moting “Caledonia,” recruiting Mem-
phis-based indie-rock specialists Auto-
tonic for press and Austin, Texas-based
Jacknife for radio. Several hundred
copies of the disc are going out to
national and local press, as well as to
triple-A and Americana radio and cer-
tain modern rock and mainstream rock
stations. (Flat Earth is distributed to
retail by Chicago-based Symbiotic.)

Dana Hubbard, district buyer for
Best Buy in Indianapolis, is sufficiently
sold on “Caledonia” that he chose “Slip
Away” as the lead cut for Best Buy’s
“Indy Tune Up” regional sampler (see
story, page 11). Having put an initial 20
copies of “Caledonia” in each of Best
Buy’s seven Indianapolis locations in the
midst of a tight holiday buying season,
he expects to order more with the al-
bum’s imminent airplay on such stations
as triple-A WTTS Bloomington.

Stations beyond Indiana have wel-
comed “Caledonia” as well, including
commerecial triple-A WRNR Annapo-
lis, Md., and triple-A/Americana public
outlet WMKY Morehead, Ky WMKY
music/production director Paul Hitch-
cock says, “With as many CDs as I lis-
ten to every week, everything starts to
sound the same. But the Strohm record
has hooks that grabbed my attention
right away, with a country feel that isn’t

too twangy. I think it’s going to be
aecessible to a whole lot of people. We'll
probably end up five cuts deep on it.”

“Caledonia” is the sixth release from
Flat Earth. The label also recently
issued “Galileo Was Wrong,” 4 sampler
CD that features “Slip Away” and
“Tangelo,” as well as cuts from Trans-
portation, El Nifio, Fabrie, and United
States Three. Flat Earth promotes its
roster via a site on the World Wide Web
(www. infostrm.com/flatearth), with
audio samples, photos, and press clips.
Before Christmas, the label plans to
release a 7-inch single from Blooming-
ton band Mysteries Of Life (courtesy
of RCA) as part of an ongoing vinyl
series. A subsequent single may fea-
ture Strohm, with all of the songs even-
tually compiled onto a CD.

Strohm’s connection with Parsons,
the Stones (“they played American
music—they just happened to be Eng-
lish”), the Byrds, and late-’60s Bob
Dylan stems from his folks playing the
records around the house when he was
a kid. “But I rejected it for so long
because punk taught us that that music
was lame, supposedly,” he says. “As 1
got older, I knew better. I spent about a
year of my life listening to nothing but
[Parsons’] ‘GP/Grievous Angel.’

“My first hero was Johnny Cash,
when I was a kid, anyway. That’s who [
wanted to be. Of course, I haven't led
the kind of life he did, and I'm not as
deep a person as Johnny Cash. But I
can at least try on his hat.”
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That’s Allegro Service.

Give us a call at 1-800-288-2007.
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CHARLOTTE, N.C.: The recent mini-explosion of alternative country/roots rock
acts might make any new band with a twang in its step appear to be cashing
in on the fad. But a few seconds into any Lou Ford song and it’s apparent this
stuff is coming from somewhere deep inside. Lou Ford burst onto the Char-
lotte scene in early *96 and immediately made a dent with its rustic, plaintive,
soul-stirring sound. The band’s demo tape and live shows have drawn heaps
of praise from the local music press, including The Charlotte Observer, Cre-
ative Loafing, and Tangents, with comparisons usually running along the Son
Volt/Jayhawks lines. Following a stint in former Bar/None Records act Choco-
late USA, guitarist/vocalist Alan
Edwards, a Georgia native, formed
the group with his younger brother,
guitarist/vocalist Chad; bassist Mark
Lynch; and drummer Shawn Lynch
(no relation). (Alan Edwards can be
heard on Chocolate USA’s second
album, “Smoke Machine.”) Lou Ford’s
most shared influence is the Flying
Burrito Brothers, while Alan
Edwards and Shawn Lynch also
claim allegiance to "60s British folk-pop. Mark Lynch, who plays a stand-up
bass, is a die-hard ’50s rockabilly fan, and Chad Edwards favors hard-core
country legends Willie Nelson and Merle Haggard. Although there are two
brothers in the outfit, don’t expect sibling fireworks a la Qasis’ Gallagher
brothers. “Chad’s always been my best friend,” Alan says. “Musically, we've
shared a lot. We'd trade 4-track tapes of our songs with each other when we
were living in different cities. It’s nice to have someone to play your music for
who can also appreciate where it’s coming from.” Plans call for dates outside
the Carolinas and completion of the band’s World Wide Web site. Contact Lou
Ford at 704-563-5889. E-mail is louford @clt.mindspring.com. KENJOHNSON

LOU FORD

MEMPHIS: Leave it to a bunch of Memphians to infuse country music with a
heavy dose of earthy roots and attitude. That’s exactly what happens every
Sunday night, when the Riverbluff Clan gets together and performs for a
packed house at a popular local nightspot called the Poplar Lounge. Riverbluff
Clan contains some of the region’s finest country, bluegrass, and rock talents,
particularly Richard Ford (banjo, steel guitar) and Tommy Burroughs,
whose fiddle work and guitar playing synthesize fiery soul and brilliant tech-
nical skill. When it came time to record new originals and favorite covers, the
Riverbluff Clan figured that capturing the sparks at the Lounge made the
most sense. “We wanted to capture the spirit of the gig, instead of trying to
re-create the magic in a recording studio,” says lead singer Jimmy Davis,
whose solo Chrysalis release, “Hit The Wall,” produced a moderately succassful
album rock hit of the same name in the late '80s. Besides a well-chosen col-
lection of outside material by the likes of Peter Rowan, Doc Watson, Craig
Fuller, Lennon/McCartney, and Gregg Allman, “One Night In A Morth Of
Sundays” features a number of originals, the best of which are “You're The
Man,” “Waiting In The Wings,” “Making Me Old,” and “Your Love Is A Gold-
mine.” “Going Back Down To Memphis,” co-written by former Eagle Bernie
Leadon and Burroughs, is a fine rave-up that showcases the band’s many
instrumental virtues. “It’s about muddy water and barbecue, good grcoves,
and the soul you find in Memphis,” Davis says. “One Night In A Month Of Sun-
days” is on Greg Roberson’s Memphibian Records label. Contact Memphibian
at 901-725-5265 or memphib@aol.com. RICK CLARK

MILWAUKEE: Six months after Trolly released its debut CD, “Love’s A
Twister,” the Milwaukee quartet issued a follow-up this month—a 7-inca EP
called “Put A Gun To You.” Recorded at Madison, Wis.” Smart Studio and pro-
duced by Mike Zirkel, whose mixing and engineering credits include Garbage,
Smashing Pumpkins, the Poster Children, and the BoDeans, “Put A Gun
To You” was cut fast, its three songs laid down in two blistering nights. The new
record accurately echoes Trolly’s live sets, with its numerous references to
the Undertones and other bands on the melodic side of punk rock. “Love’s A
Twister” was a more carefully crafted affair, a moody pop rock masterpiece
drenched in guitar reverb. Songwriter Paul Wall’s tremulous vocals and vul-
nerable lyrics were delivered with clean accuracy by the powerful rhythm sec-
tion of Terry Hackbarth and drummer Don Kurth and by big guitar inter-
changes between Wall and Mike Perotto. Trolly’s key influences begin with
the Beatles and climax sometime in the *70s with Big Star and the Under-
tones, although they also enjoy tossing off original surf instrumentals. One of
their surf tunes will be included on “Rock Don’t Run Vol. 3,” a compilation
scheduled for release next year on Nashville’s Spin Out Records. Trolly has
performed throughout the Midwest, headlining clubs and opening for such
acts as Southern Culture On The Skids and Velodeluxe. “Love’s A Twister”
has received airplay on Milwaukee college station WMSE and on Milwaukee
commercial alternative and new rock stations WLUM and WLZR. Con:act
Wall at 414-289-9511. DAVE LURHSSEN
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NOTHING BUT ... “Blue
Skies,” Bryan Duncan’s
Myrrh Records album set for
a Dec. 23 release, is being
timed to make the most of hol-
iday promotional opportunities
and to provide an added boost
for the the veteran Christian
artist.

Getting There. Columbia
Nashville recording artist
Deryl Dodd’s cover of Tom
T. Hall's “That's How | Got
To Memphis” rides up the
Hot Country Singles &

cial,” set to air the weekend of
Dec. 21. Among those joining
Duncan on the special will be
labelmates Amy Grant and
Anointed.

Myrrh will run a 60-second
ad for “Blue Skies” during the
show.

Anticipating an impact date
in late December—after
Christian radio charts are
reactivated following the
Christmas break—Myrrh will
service the title track Dec. 17.

The week of the album
release, Duncan will
call major-market
drive-time programs |
for interviews, then 2
will read each sta-
tion’s weather
report.

Also in keeping
with the “Blue
Skies” weather-

Merril Bainbridge, The Garden

B Ty
entered the Top R&B Albums
1995. The first single from the

The Curator. Sik Wid It/Jive
will release “The Hemp Muse-
um,” the third solo album and
first Jive release by rapper B-
Legit, on Tuesday (26). B-Legit,
who runs the Vallejo, Calif.-
based Sik Wid It label with fami-
ly members, is also part of the
Click, whose debut album

chart at No. 3 in November

artist's new album, “Check It

Out,” features performances by E-40 and Kurupt.

POPULAIRUPIRISIN G S.

BILLBOARD'S WEEKLY COVERAGE OF HOT PROSPECTS FOR THE HEATSEEKERS CHART * BY DOUG REECE

retail level,” he says.

Tempest says retail promo-
tions will include mobiles,
posters, and a massive floor-
display program at Grand
Rapids, Mich.-based chain
Family Book Stores.

Myrrh will also place ads
prominently on programs
being handed out at Duncan’s
performances in December.
The artist, who will visit 12
markets, including Indianapo-
lis; Dayton, Ohio; Washington,

Pl e o N - N - A R RO MR EN D.C.; and Little Rock, Ark.,

" MOUNTAIN

V7

WEST NORTH CENTRAL

EAST NORTH CENTRAL
Merril Bainbridge, The Garden

N\ 4

NORTHEAST
Merril Bainbridge, The Garden

~ MIDDLE ATLANTIC

will perform musie
from last year’s
“Christmas Is Jesus”
release.

HOT

TICKET:
Never heard of Hid-
den Persuaders,

| Lughead, Marigold,
TV Fifty, or Bloom?

released in late January 1997.
In addition to a series of open-
ing spots for Ditch Croaker,
the band will play a solo gig in
New York at Brownies Dec. 15
... Matador’s Spoon, which
will follow its album “Tele-
phono” with the EP “Soft

Winter Bloom. Singer/
songwriter Nil Lara, whose
self-titled debut album was
released by Metro Blue in
March, is making strides at
retail, thanks to persistent
touring coupled with price
and positioning campaigns

il

Merril Bainbridge, The Garden

Tracks chart this week to and increased radio play of

No. 59. Country radio sta-
tions KILT Houston, KEEY
Minneapolis, and KSAN San
Francisco are early on the
single. Dodd’s debut album,
“One Ride In Vegas,” hit
streets Oct. 18. The artist,
who has played for Martina
McBride and just wrapped a
series of dates opening for
Garth Brooks, will perform
and make promotional
appearances at the National
Finals Rodeo in Las Vegas

Dec. 7-14.

Among the activities
planned are a Duncan-hosted
episode of the popular “Myrrh
Family Christmas Radio Spe-

themed promotions,
Myrrh has included
a weather-report
bumper on the
album’s single.

Myrrh VP of
marketing Andrew
Tempest says that
Duncan, who has
been favored by
Christian radio through his
nine-album solo career, is like-
ly to receive a healthy degree
of airplay. Hoping to bolster
radio support, the label will
also launch an aggressive
retail program.

“Bryan does very well at
radio, and we expect great
things, but we are really doing
alot to build awareness at the

{ PACIFIC
| Meil Bainbridge, The Garden

Meril Bainbridge, The Garden ==
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SOUTH CENTRAL
Trace Adkins, Dreamin’ Out Loud

W

THE REGIONAL ROUNDUFP

SOUTH ATLANTIC

N 1Y

= -

Ann Nesby, ’'m Here For You

Rotating top 10 lists of best-selling titles by new and developing artists.

WEST NORTH CENTRAL
. Merril Bainbridge The Garden
. Paul Brandt Caim Before The Storm
Kevin Sharp Measure Of A Man
. Trace Adkins Dreamin’ Out Loud
BR5-49 BR5-49
Gary Allan Used Heart For Sale
Kenny Chesney Me And You
Ricochet Ricochet
Fun Lovin' Criminals Come Find Yourself
Cledus “T.” Judd | Stoled This Record

SeENONmAWNE

—

—-

MIDDLE ATLANTIC
. Merril Bainbridge The Garden
. No Mercy No Mercy
Akinyele Put It In Your Mouth
Bounty Killer My Xperience
Rupaul Foxy Lady
Black Moon Diggin’ tn Dah Vaults
Fun Lovin' Criminals Come Find Yourself
Republica Republica
. Beres Hammond Love From A Distance
. 702 No Doubt

SemNOUsWNE

Stay tuned.

On Nov. 21, these
unsigned finalists
from local and
regional band compe-
titions met in Holly-
wood, Calif., at the
Ticketmaster Music
Showease, which has
been a venue for sev-
eral Heatseeker acts, includ-
ing Dishwalla, the Verve
Pipe, and the Refreshments.

—

ROADWORK: Flydaddy act
Number One Cup is touring
in support of its EP “Kim
Chee Is Cabbage,” released
Nov. b, as well as its upcoming
full-length album, “Wrecked
By Lions,” which will be

the single “How Was | To
Know." Lara is No. 4 on the
Northeast Regional
Roundup this week. He
tours with Rusted Root
through November and has
opened for Los Lobos,
Natalie Merchant, and
Me'Shell Ndegéocello. Lara
will perform the first week
of December at the Mer-
cury Lounge in New York.

Effects” Jan. 28, will hit
Brownies Dec. 2. .. Dan Bern
plays five Northeast dates in
December to support his Work
Group debut EP, “Man Dog
Van.” His album bows in the
spring.
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Music Video Industry Honors Its Best At Brllhoard Conference

Programming, production, and record-label executives from the music
video industry gathered for the Billboard Music Video Conference and
Awards Nov. 7-9 at the Crowne Plaza Parc Fifty Five Hotel in San Fran-
cisco. Hot topics included the decline of music video production among
major labels and video censorship (see the Eye, page 89). There was also
plenty of fun at the conference, including events sponsored by California
Music Channel, Sony/the Box, the Music Video Assn./Kodak, and Intel. The
finale of the three-day gathering was the 18th annual Billboard Music Video
Awards, hosted by Tvler Stewart and Ed Robertson of Reprise act Bare-
naked Ladies. (Photos: David Braun)

After the daytime panels, music-
industry veterans joined to party at
night. Pictured, from left, are A&M's
Emily Wittman, VH1’s Wayne Isaak,
Geffen's Peter Baron, and Elektra's
Diane Valensky.

MTV/M2 president Judy McGrath
unveils the “new MTV” during her
keynote presentation at the event.

Tim Horne of production company
Professional Slave displays his award for
best jazz/AC clip for Herbie Hancock’s
computer-generated “The Melody.’

Forefront’s Gael Van Sant accepts the
award for best Christian clip (dc Talk’s
“Jesus Freak”) from members of

Big Dog Films’ Agila Turner, center, accepts the award for
best director on behalf of Hype Williams.

Barenaked Ladies.

RCA’s Jeannine Panaccione accepts
the award for best new-artist dance
clip (Kristine W.’s “One More Try”)
from Tyler Stewart and Ed Robertson
of Barenaked Ladies.

,
JGNATRIN
WS

New and emerging music video production techniques are discussed during the
“Digital Production Tools” panel. Pictured, from left, are Jonathan Wells of “FLUX
Television,” Jim Deloye of H-Gun, Tim Horne of Professional Slave, George
Jardine of Adobe, and Steve Whitney of Media 100.

Members of Atlantic Records’ video
department accept the award for best
hard rock/metal clip (Stone Temple
Pilots’ “Big Bang Baby”). Pictured,
from left, are Ashley Ohlinger,
Marybeth Kammerer, and Doug Cohn.

Arista Nashville’s Scott Rattray, center,
is congratulated by members of
Barenaked Ladies upon accepting the
best Christian new-artist award (Third
Day's “Consuming Fire”).

Several regional music video programmers are honored at the awards. Pictured,
from left, are winners Jonathan Wells of “FLUX Television” (best dance show);
Andy Kawanami of “California Music Channel” (best pop/rock and country
show); Andre Robbins, Damon Patterson, and Terrence Rainey of “Video
Undaground” (best R&B and rap show); and Siouxsie Crawford and Jeff
Crawford of “Bohemia After Dark” (best modern rock show).

Some of Nashville’s top music video
executives enjoy the festivities at the
opening-night party. Pictured, from left,
are Arista’s Scott Rattray, Forefront’s
Gael Van Sant, Aristomedia’s Jon
Howard, and Chris Parr, formerly of
MOR Music.

Chillin* at the CMC party is the Urban
Video Coalition’s Tony Tune, left, and
“Big Max,” who co-moderated the
R&B/rap format breakout forum with
Bobby Yan of “Hip-Hop Half Hour.”

Alanis Morissette’s “lronic” clip is
honored in the best pop/rock and best
new-artist pop/rock categories.
Pictured, from left, are Barenaked
Ladies’ Tyler Stewart, Reprise’s
Wendy Griffiths and Gia DeSantis, and
Barenaked Ladies’ Ed Robertson.

Billboard honors the best regional
programmers in several genres.
Pictured winners, from left, are Andre
Robbins of “Video Undaground” (best
R&B/rap show); Mike Drumm, Shari
Bernson, and Stefan Goldby of “Punk
TV” (best hard rock show); Andy
Kawanami of “California Music
Channel” (best pop/rock/country
showy); and Kenneth Burgmaier of — B

“Jazz Alley” (best jazz/AC show). EMI artist Rappin’ 4-Tay, left, presents
Relativity's Chris Muhammad with the
award for best rap clip (Bone Thugs-
N-Harmony’s “Tha Crossroads”).

National and regional programmers
alike participate in the conference.
Pictured at the opening night CMC party
is MuchMusic’s Denise Donlon and
Austin Music Network’s Tim Hamblin.

LaFace artist Donell Jones, left,
presents Interscope’s David Saslow
with the award for best R&B clip
(Blackstreet's “No Diggity”).

Pictured, from left, are Kalyn Sloan of
“World Entertainment Television,”
Kenneth Burgmaier of “Jazz Alley TV,”
and Richard Lee of “World Entertain-
ment Television” at the CMC party.

EMI artist Rappin’ 4 -Tay, center,
presents the best R&B clip award to
Elektra’s Larry Max and Diane Valensky.

18

www.americanradiohistorv.com

BILLBOARD NOVEMBER 30, 1996


www.americanradiohistory.com

San Francisco State University
Professor Michelle Wolf conducts a
live focus group with teenagers, who
revealed their music video likes and
dislikes to a room filled with industry
executives.

Paul Carchidi of Boston-based

“Rage,” left, meets with fellow regional
programmers Shari Bernson and Mike
Drumm of Denver-based “Music Link.”

Columbia Records’ Marian Bradley,
center, accepts the award for best
jazz/AC clip (the Philosopher Kings'
“Charms”) from members of
Barenaked Ladies.

David Law of San Diego-based music
video program “Hot Traxx” speaks his
mind during the R&B/rap format
breakout session.

The crew from “California Music
Channel” gather at their opening-night
party, held at the historic Mark
Hopkins Hotel in San Francisco.

SLIAILE]
'".'.'""

Robbie Allen of Thermadore, left,
presents Capitol's Bonnie Burkert with
the award for best modern rock clip
(Foo Fighters' “Big Me”).

EMI's Chris Gordon accpts the award
for best R&B new-artist clip (D’Angelo’s

“Me £nd Those Dreamin’ Eyes Of
Mine™).

4\ ,

Artists & Music

Label and programming executives discuss ways to better market regional
music video programs at the “Money & Marketing” session. Pictured, from left,
are Steve Leeds of Universal, Bobby Castaneda of “The Other Guy,” Tony Tune
of Urban Video Coalition, Willie Young of “FM Videos,” and Lou Robinson of
RCA. The panel-was moderated by Mike Drumm of “Music Link,” who is not
pictured.

Executives present a taste of the future during the “Cyberlunch.” Intel's Avram
Miller, left, explains several emerging technologies that will bring music videos to
home computers, while Columbia’s Mark Ghuneim shows a preview of a
computer-delivered clip by the Fugees.

e
. -
The CVC Report's Mitch Rowen and
Aristomedia’s Jeff Walker square off at
the Music Video Assn.’s cocktail party,
which was sponsored by Kodak.

Arista Nashville's Scott Rttray leads a diécussuon group about the éhape of the

country music video industry.

e ———————

Programmers and label executives
mingle at the opening-night party, which
was sponsored by San Francisco-based
California Music Channel. Pictured, from
left, are Gia DeSantis of Reprise, Kevin
Ferd of “Power Play,” Ken Schlager of
Billboard, and Wendy Giriffiths of
Reprise.

There is plenty of partying and live music at the Box/Sony's party, held at Club Townsend in San Francisco. Sony artists pictured performing, from left, are Protein (Epic), Puff Johnson (Columbia), Kenny
Lattimore (Columbia), and Dru Down (Relativity).
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Patterson Arrives With ‘Organic’ R&B
Unconventional Artist Debuts With MCA Set

M BY J.R. REYNOLDS

L.OS ANGELES-——Consumer interest
inrhythm alternative acts continues to
grow, and MCA executives hope the
rich, earthy music of 22-year-old debut
vocalist Rahsaan Patterson will strike
a chord among progressive R&B lis-
teners and mainstream consumers.

MCA black music president (U.S.)
Ken Wilson says, “When you receive
[unsolicited] calls from club DJs and
radio jocks, as well
as executives from
competing labels,
you know you're
onto something
special.”

The artist’s self-
titled set, which
streets domesti-
cally Jan. 28, is a
collection of most-
ly midtempo and slow ballads that have
the rare combination of strong, flow-
ing melodies; reflective lyrics; and
diverse contemporary beats. Songs
range from youthful bacon-and-grits
soul to near-altern:itive acoustic tracks,
with Patterson’s thickly textured
vocals and emotive delivery the driving
force behind the set.

“The theme of my album circles
around life’s everyday experiences, so
there’s no contrived notions or gim-

PATTERSON

micks on it,” says the New York native, |

who resides in Los Angeles. “Being
really spiritual is probably why people
say 1 have that sort of ‘organic’ flavor
in my musie.”

Despite this being his debut solo set,
Patterson is no stranger to music or
show business. Before beginning his
recording career, the artist was a fea-
tured performer on the children’s tele-
vision variety series “Kids Incorporat-
ed.” He has also recorded background
vocals on various artists’ projects and
has garnered songwriting credits on

Ao |

In God We Trust. Qwest gospel artist Andraé Crouch joins longtime friend

hit singles that include Tevin Camp-
bell’s “Back To The World,” which he
co-wrote with Keith Crouch, and
Jrandy’s “Baby,” co-written with Les
Pierce.

Patterson wrote 11 of the 14 tracks
on “Rahsaan Patterson,” a set that fea-
tures the production work of Pierce,
Crouch, Jammy Jaz, Ira Schick &
Dinky Bingham, and Chris Bolden.

Patterson’s songs are licensed
through Chrysalis Music.

Patterson always wanted to be a
recording artist and was headed in that
direction until he reached age 14 and
his voice began changing. About a year
later, the singing bug bit him again,
and he began recording demos and
doing other studio work.

Says Patterson, “I always knew that
I had no choice but to sing [because it
was my destiny |, but back then, I was
scared; I didn’t have the confidence
and wasn't ready for the commitment.
I always knew that God would show
me when the time for me to do this
was right, and now is the time.”

MCA is taking an album-oriented
marketing approach to “Rahsaan Pat-
terson” because ol the artist’s multi-
faceted creative abilities, approachable
nature, and unorthodox taste in fash-
ion. The artist tends to favor the
unconventional, which executives say
will play in his favor.

Sayvs MCA marketing national
director Marilyn Batchelor, “His |per-
sonal] style and attitudes toward life
and music—it’s all a package. He's an
array of contradictions that together
make a coordinated ensemble.”

No commercial singles will be re-
leased from “Rahsaan Patterson.”
“Stop By,” the first radio track, will be
serviced to R&B formats Jan. 13 and
to crossover stations two weeks later.
“Although we're beginning his cam-
paign in the [R&B] community, he’s
not [an R&BJ artist or a pop artist,”

Warner Alliance artist Donnie McClurkin in the studio during the recording of
McClurkin’s seli-titled set, which was produced by Bill Maxwell. The album was
released Oct. 29 and features the guest vocals of Crouch. Pictured, clockwise
from top left, are Alliance A&R VP Eric Wyse, Maxwell, Crouch, and McClurkin.

says Batchelor. “He’s universal in his
musical presentation.”

With that in mind, MCA’s pop, alter-
native, and R&B marketing depart-
ments recently mailed 5,000 six-song
sampler CDs to programmers, retail-
ers, and other tastemakers.

Word on Patterson’s vocal talents
began as early as August 1995, when
the artist performed during the annu-
al conference held by MCA distributor
Uni. That month, early samplers were
circulated within the corporate struc-

(Continued on paye 24)

£ “ AKX AR
in The Mood. Uptown/Universal vocalist Monifah takes a moment with label
executives during a recent press dinner for the artist at New York soul food
eatery Laurita’s. Pictured, from left, are Uptown product manager Nicole
Dollison, Uptown VP Lewis Tucker, Monifah, Uptown president Heavy D., Uptown
GM/VP Charles Warfield Jr., Universal black music president Jean Riggins, and
Universal R&B promotion senior director Michael Horton.

EBONY MAGAZINE celebrated its 50th anniversary in
business with a live show that was taped at the Los Ange-
les Shrine Auditorium Nov. 17. The gala was hosted by
Oprah Winfrey and featured live and videotaped tributes
and retrospectives on black business, political, cultural,
sports, and entertainment news that made headlines in
publisher John Johnson’s monthly magazine,

The event relied heavily on music and featured the tal-
ents of Whitney Houston, Brandy, Lou Rawls, Smokey
Robinson, Luther Vandross, Michael Bolton, All-4-
One, the Four Tops, and Stevie Wonder.

Most of the performances were top-flight. However,
notably absent was a live performance or presentation
from an act representing rap, which just happens to be
one of the most popular new
music forms of the last 15
years. The only mention the
show made regarding hip-hop
and rap was a roughly 10-sec-
ond clip that featured a still of
several rap pioneers.

What a shame, because the
show, which airs Thursday (28)
on ABC, could have presented
to the world all the best ele-
ments and contributions of this
revolutionary black music
form. Instead, the show’s writ-
ers and producers opted to dismiss rap music in the same
way that many in conservative quarters have—as a mini-
mal, passing fad.

Too bad too, because in 1995, that “fad” generated $825
million in record sales. And that doesn’t include all the
merchandising, fashion, and advertising dollars the genre
has helped generate around the world.

The |
Rhythm
and the

Blues

THE FAMILY STAND wus ahead of its time when it hit
the scene with “Ghetto Heaven” in 1990, and although the
single went to No. 3 on the Hot R&B Singles chart, it failed
to fuel the band’s album “Chain.”

But it’s a new day at radio, and with such eclectic acts
as Maxwell, Eric Benét, Rahsaan Patterson, and D’An-
gelo gaining significant R&DB airplay, the Family Stand
has returned to the recording studio, and Elektra plans
to release a new set by the group in mid-"97.

Stand co-founders Peter Lord and Jeff Smith and com-
pany return sans the luscious vocals of Sandra St. Vie-
tor, who has a solo deal. (Her current Warner Bros. dise
is “Mack Diva Saves The World.”)

Stepping in for female vocal duties is former MCA
soloist and Keith Sweat collaborator Jacci McGhee.

This act has the potential to really blow up this time
around, especially if the chemistry gels between newcomer
McGhee and Lord and Smith and the prevailing creative
tailwinds continue to hold.

HOOKER TRIBUTE: Blues recording artist John Lee

by J. R. Reynolds

Ebony Shines With 50th-Anniversary Gala;
Blues Master John Lee Hooker Gets Official Nod

Hooker was honored with the Blues Foundation’s lifetime
achievement award during the organization’s tribute
evening at B.B. King’s Blues Club in Los Angeles Nov. 7.
On hand to pay homage to the legendary blues artist were
Bonnie Raitt, Ry Cooder, B.B. King, Robert Cray,
Luther Allison, Charlie Musselwhite, Ruth Brown, and
Little Milton. In honor of the artist’s accomplishments,
President Clinton issued a letter of congratulations to
Hooker that was read to the audience.

RUNNING THINGS: Acclaimed producer/songwriter
James “Jimmy Jam” Harris has been appointed board
member for the American Society of Composers, Authors
& Publishers (ASCAP). The announcement was made by
ASCAP president/board chair-
man Marilyn Bergman fol-
lowing the performing right
organization’s board meeting in
Santa Barbara, Calif.

NICK ON LOUD: Loud Rec-
ords has hooked up with televi-
sion network Nickelodeon to
release a soundtrack for “All
That,” a sketch comedy series
that caters to young demo-
graphics.

The 21-track compilation,
which drops on Tuesday (26), features hit songs that have
been performed on the show by such artists as Brandy,
Coolio, Naughty By Nature, Soul For Real, Aalivah,
and Faith.

“Watch Me Do My Thing,” a new song by Immature,
was recorded as the show’s theme song and is the first
radio single. The track’s videoclip was released Nov. 19.

GOODWILL: Double XXposure president Angelo Eller-
bee has formed Project XX, a program designed to help
those in need through the holiday season. On Monday (25),
Ellerbee serves holiday dinners with the support of indus-
try execs that include Island’s Hiriam Hicks, Select’s
Fred Munao, MCA’s Jocelyn Cooper Gilstrap, and Sony
550’s Vivian Scott.

In addition to the dinners, the organization is sponsor-
ing a concert celebration at the Bailey House in New York’s
Greenwich Village (180 Christopher St.). Artists sched-
uled to perform include Mona Lisa, Nneka, and Chubb
Rock.

HEARING DOUBLE: Not long ago in this section, we
announced the coming of two recording acts that feature
twins (RCA’s Elusion and Silas’ Twice), and since we all
know that good things come in threes, here’s the third: the

Braxton Brothers.
Nelson and Wayne Braxton are twins who play six-
string bass and tenor saxophone, respectively. “Steppin’
(Continued on puge 24)

20

www.americanradiohistorv.com

BILLBOARD NOVEMBER 30, 1996


www.americanradiohistory.com

5 COMPILED FROM A NATIONAL SAMPLE OF RETAIL
STORE SALES REPORTS COLLECTED, COMPILED,
® AND PROVIDED BY Soundlsieirlv@’
NOVEMBER 30, 1996 ™ I I I
43 49 37 5 BLACK MOON WRECK 20232*/NERVOUS (10.98/15.98) IR DIGGIN' IN DAH VAULTS 33
z = 49 | 46 | 56 3 | ALFONZO HUNTER DEF SQUAD 52827/EMi (10.98/15.98) BLACKA DA BERRY | 46
oL ] B
N i B v~ <E VARIOUS ARTISTS
E %] zQ < | ARTIST TITLE | <& ﬁ_' 57 65 3 A MTV PARTY TO GO — VOLUME 10 50
ZL S5 32| 28| LaveL & NUMBERDISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) &8 . JOMMY BOY 1168 {11 98/16.98)
9 80 | 2PAC A INTERSCOPE 50609*/PRIORITY (10.98/16.98) ME AGAINST THE WORLD 1
* % % NO. 1/GREATEST GAINER % * * L | T MIERSCD (ORTyloBw -
@ 59 | 2 | SNOOP DOGGY DOGG DEATH ROW 50038-INTERSCOPE (10.98/16.98) 1 wesk a1 o | THA DOGGFATHER 1 52 | 42 | 48 | 14 | AKINYELE 700 11142*NOLCANO (6.98/9.98) PUT IT IN YOUR MOUTH (EP) | 18 |
MAKAVEL! 53 44 57 24 | DONELL JONES LAFACE 26025%/ARISTA (10.98/15 98) MY HEART | 30
2 L 58 3 DEATH ROW 90039 /INTERSCOPE (10.98/16.98) ILEIOONIKICCOMINATY- TTHEY DAYRTMEORY 1 924 60 43 8 NATALIE COLE @ ELEKTRA 61946/EEG (10.98/16 98) STARDUST 11
* % * PACESETTER * * % 55 | 52 | 59 | 12 | MONTELL JORDAN DEF JAM 533191*/MERCURY (10.98 EQ/16.98) MORE... { 17
@ 5 | — 2 LIL' KIM UNDEAS/BIG BEAT 92733°/AG (10.98/16.98) HARO CORE 3 56 | 50 | 42 | 22 | JAY-Z @ FREEZE/ROC-A-FELLA 505927/PRICRITY (10.98/15.98) REASONABLE DOUBT 3
o . A TRIBE CALLED QUEST @
4 2 2 | MO THUGS MO THUGS 1561 */RELATIVITY (10.98/16.98) FAMILY SCRIPTURES 2| ST | 45 | 49 | 16 \IVE 41587+ (11.58/16.98) BEATS. RHYMES A[VD LIFE 1
@ 7 9 8 SOUNDTRACK A £ASTWEST 61951 %/EEG (11.98/17.98) SET ITOFF | _3 { 58 61 5 53 R. KELLY A° JVE 41579* (10 98/16.98) R KELLY 1
6 3 1 3 | GHOSTFACE KILLAH RAZOR SHARP/EPIC STREET 67729*/EPIC (10.98 EQ/16.98) IRONMAN | 1] 59 | 58 | 44 | 6 | KANE & ABEL NO LIMIT 50634-/PRIORITY (6.98/9.98) THE 7SINS | 29
T3 5 {4 [ BABVFACE FbiC 67253 (10 38 e/lc.de) By Jl & ) 75 | 69 | 11 | TINA TURNER VIRGIN 41920 (10.98/16.98) WILDEST DREAMS | 26
8 5 3 4 WESTSIDE CONNECTION LENCH MOB 50583/PRIORITY (10.98/16.98) BOW DOWN 1 61 | 48 | 40 5 XZIBIT L0UD 66816 RCA (10.98/15.98) AT THE SPEED OF UFE | 22
* % ¥ HOT SHOT DEBUT* % * 62 | 51 | 61 | 9 | BOUNTY KILLER BLUNT/VP L461*/TVT (10.98/16.98) B MY XPERIENCE | 27
(9| NEWD 1 | SOUNDTRACK WARNER SUNSET/ATLANTIC 82961/AG (11.98/17.98) SPACEJAM | 9 63 | 61 | 60 | 6 | 702 8 10530738 MOTOWN (8.98/16.98) NO DOUBT | 37
10 8 6 21 | KEITH SWEAT A’ ELEKTRA 61707*/EEG (10.98/16.98) KEITH SWEAT 1 64 | 63 62 | 25 | LOST BOYZ @ univERSAL 53010" (10.98/15.98) LEGAL DRUG MONEY 1
11 10 8 22 | TONI BRAXTON A’ LAFACE 26020/ARISTA {10.98/16.98) SECRETS 1 65 | 65 63 30 | SWV A RCA66487* (10.98/16.98) NEW BEGINNING 3
12 4 2 3 E-40 siCK WID' (T 41591/JIVE (11 98/16.98) THAHALL OF GAME | 2 66 | 54 | 35 5 | ABOVE THE LAW TOMMY BOY 11547 (10.98/15.98) TIME WILL REVEAL | 16
139 7 11 | BLACKSTREET A INTERSCOPE 90071* (10 98/16 98) ANOTHER LEVEL | ] 67 | 68 | 64 | 21 | QUAD CITY DJ'S @ QUADRASOUND/BIG BEAT 829057AG (10.98/16 98) GETON UPANDDANCE | 23
14 13 11 10 | NEW EDITION A MCA 11480 (10.98/16.98) HOME AGAIN 1 68 62 47 16 | UGK JIvE 41586 (10.98/15.98) RIDIN’ OIRTY 2
15 11 - 2 RICHIE RICH OAKLAND HILLS 4151/DEF jAM 53347 1*MERCURY (1098 EQ/16.98) SEASONED VETERAN 11 69 74 81 27 | KENNY LATTIMORE COLUMBIA 67125 (10 98 EQ/16 98) KENNY LATTIMORE | 31
16 | 14 | 12 7 | LUTHER VANDROSS Lv 67553*/EPIC (10.98 EQ/16.98) YOUR SECRET LOVE | 2 70 | 70 | 67 | 20 | CRUCIAL CONFLICT @ PALLAS 53006/UNIVERSAL (10.98/15 98) THE FINAL TIC 5
17 | 17 | 15 | 7 | KENNY G ARISTA 1893510 98/16 98) THE MOMENT | 9 QU] 81 | 80 | 26 | MONIFAH UPTOWN 53004*/UNIVERSAL (10.98/15.98] MOODS..MOMENTS | 4
18 20 14 6 JOHNNY GILL MOTOWN 530646 {10.98/16.98) LET'S GET THE MOOD RIGHT 7 12 76 76 59 MARIAH CAREY A® COLUMBIA 66700 (10.98 EQ/15.98) OAYDREAM 1
19 | 12 5 3 DA BRAT 50 S0 DEF 67813*/COLUMBIA (10.98 EQ/16.98) ANUTHATANTRUM 5 73 | 69 | 55 | 13 | SILKK NO LIMIT 50591*/PRIORITY (10.98/16.98) THE SHOCKER 6
20 | 16 | 13 | 41 | 2PAC A°DEATH ROW/NTERSCOPE 524204*/iSLAND (19.98/24.98) ALL EYEZ ON ME 1 9 | 2 | VANESSA WILLIAMS MERCURY 532827 (11.98 EQ/17 98) STAR BRIGHT | 74
21 15 10 4 ORIGINOO GUNN CLAPPAZ DUCK DOWN 5057 7*/PRIORITY (10.98/16.98) DA STORM 10 @ 92 90 24 | SOUNDTRACK A OEF JAM 531911*MERCURY (11.98 EQ/17.98) THE NUTTY PROFESSOR |
CHAKA KHAN v HOQUSE OF PAIN
@ NEW) ! REPRISE 45865/ WARNER BROS. (10 98/16.98) T = AT I T 76 | 66 50 4 TOMMY BOY 1161 (10.98/16.98) IRU) CESHED) WO ARSI (IS ACEUNE )
23 | 25 | 24 | 27 | THEISLEY BROTHERS @ T-NECK 524214/ISLAND (10.98/16.98) MISSION TO PLEASE | 2 @ 8/ | 80 | 16 | GEORGE BENSON GRP 9823 (10 98/16 98) THAT'S RIGHT | 33
24 | 21 — 2 LL COOL J DEF JAM 534125*MERCURY (11.98 EQ/17.98) ALL WORLD 21 ASHFORD & SIMPSON WITH MAYA ANGELOU
@ 2 | 3 v TS 10951698 ONE 1N A ML 7 18 | 6 68 HOPSACK & SILK 4512/ICHIBAN (11.98/16.98) BEEN FOUND | 49
BLACKGROUND 92715 98/16. |
% 5 > =LA e ) 5 79 72 54 6 SOUNDTRACK 40 ACRES & A MULE 90089/INTERSCOPE (10.98/16.98) GET ON THE BUS 38
— TELA SUAVE HOUSE 1553/RELATIVITY (10.98/15.98 OF MIND
= CRUE PIECE RE-ENTRY | 5 | ERIC BENET WARNER BROS 46270 (10.98/15.98) TRUE TO MYSELF | 80
27 22 20 12 | 112 BAD BOY 73009/ARISTA (10.98 15.98) 112 5
81 56 46 3 YO YO EASTWEST 61898*/EEG (10.98/16,98) TOTAL CONTROL | 46
28 19 16 13 OUTKAST A LAFACE 26029*/ARISTA (10.98/16.98) ATLIENS 1
82 79 66 | 26 | TOO SHORT A DANGEROUS 41584*/4IVE (10.98/16.98) GETTIN' IT (ALBUM NUMBER TEN) 1
29 | 27 19 | 33 | MAXWELL @ COLUMBIA 66434 (798 EQ/11.98) MAXWELL'S URBAN HANG SUITE 8 53 | 71 T . T e G ( - SOULFULSTRUT | 15
, JR. COLUMBIA 57505 (10.98 EQ/16.98
30 23 21 30 KIRK FRANKLIN AND THE FAMILY @ WHATCHA LOOKIN' 4 3 =
GOSPO CENTRIC 72127 (9.98/13.98) 97 | — | 105 | SADE A EPIC 66686* (10 98 EQ/17 98) THE BEST OF SADE 7
31 | 26 | 18 | 3 | AZ YET LAFACE 26034/ARISTA (10.98/15.98) AZYET | 18 91 | 71 3 | TAKE 6 REPRISE 46235/WARNER BROS. (10.98/15.98) BROTHERS | 71
@ 29 | 27 | 25 | ANN NESBY PERSPECTIVE 549022/A&M (10.98/14.98) I'M HERE FORYOU | 27 86 | 80 | 85 3 BEBE & CECE WINANS SPARROW 37048/EMI (10.98/15.98) GREATEST HITS | 80
33| 24 17 11 | DO OR DIE @ RAP-A-LOT/NOO TRYBE 42058/VIRGIN (10.98/15.98) PICTURE THIS 3 87 73 | 53 4 PMD RELATIVITY 1569* (10.98/15.98) BUSINESS IS BUSINESS | 29
34| 31| 32 6 GINUWINE 550 MUSIC 67685/EPIC (10.98 EQ/16.98) GINUWINE... THE BACHELOR | 25 RE-ENTRY | 67 | AL GREEN THE RIGHT STUFF 30800/CAPITOL (10.98.16.98) GREATEST HITS | 34
393 | 23 8 MINT CONDITION PERSPECTIVE 549028/A&M (10.98/14.98) DEFINITION OF A BAND 13 KIRK FRANKLIN AND THE FAMILY A
36 | 33 29 7 CURTIS MAYFIELD WARNER BROS. 46348 (10.98/16.98) NEW WORLD ORDER 24_ - 4 ] * GOSPO CENTRIC 72119 5.5%13.99) e Ol i
ARNER BROS. 46348 (10. 5
— 90)| 98 | .98 21 ME'SHELL NDEGEOCELLO MAVERICKREPRISE 46033WARNER BROS. (10.98/16.98) PEACE BEYOND PASSION 15
37 | 8 | 2 6 JERU THE DAMAJA PAYDAY/LONDON 124119*/ISLAND (10.98/17.98) WRATH OF THE MATH 3
91)| 99 | 91 | 72 | D'ANGELO A £Mi 32629(10.98/15.98) BROWN SUGAR 4
38 | ¥ 33 23 | JOHNNIE TAYLOR MALACO 7480 (9.98/15.98) GOOD LOVE! 13 —
92 77 82 65 | THUG LIFE @ DEATH ROW/INTERSCOPE 50608/PRIORITY (9 98/15 98) VOLUME | 6
39 | 34 | 26 | 10 | SOUNDTRACK @ BIG BEAT 92709%/AG (10.98/17.98) HIGH SCHOOL HIGH 4 Tl Pl R Il IT
- 7 ARISTA 18796 {10.98/16.98) WAITIN EXHAL
40 | 35 25 8 THE DAYTON FAMILY RELATIVITY 1544 (10.98/15.98) FB.I 7 —
RN T 1 9 | 83 [ 13| 11 | DRUDOWN retamviry 1531+ (1098715 98) CAN YOU FEEL ME | 14
COLUMBIA 67015 (10.98 EQ/16.98) IT WAS WRITTEN
RE-ENTRY | 55 | VARIOUS ARTISTS A 1OMMY BOY 1137 (10.98/15.98) JOCK JAMSvOL. 1 | 33
42 36 30 24 | VARIOUS ARTISTS @ 50 S0 OFF 67532*/COLUMBIA (10 98 EQ16.98) SO SO DEF BASS ALL-STARS 9
96 | 82 | 86 12 | MC LYTE EASTWEST 61781*/EEG (10.98/16.98) BAD AS | WANNAB | 11
43 | 38 28 4 M.O.P. KELATIVITY 1555 (10.98/15.98) FIRING SQUAD 12 —T
97 96 94 8 SOUL FOR REAL UPTOWN 53012*/UNIVERSAL (10.98/16.98) FOR LIFE... 29
4 | 40 34 8 THE ROOTS DGC 24972*/GEFFEN (10.98'16.98) ILLAOELPH HALFLIFE 4
98 95 77 31 | MASTER P @ NO LIMIT 53978%PRIORITY (10.98/16.98) ICE CREAM MAN 3
45 | 43 | 38 | 70 | BONE THUGS-N-HARMONY A’ RUTHLESS 5539*RELATIVITY (10.98/15.98) E. 1999 ETERNAL 1 3 - - —
T Y 5 g CEORCECITION " 99 [ 85 75 3 EARTH, WIND & FIRE PYRAMID 72621/RHINO (10.98/15.98) GREATEST HITS LIVE | 75
CAPITOL 33911+ (10.98/15.98) GREATEST FUNKIN' HITS
: NEWD | | | PLAYAZ TRYNA STRIVE ALL FRAMES OF THE GAME | 100
41 53 41 40 FUGEES A° RUFFHOUSE 67147*/COLUMBIA (10.98 EQ/16 98) THE SCORE 1 SICK WID" iT 45007/JVE (10.98/15.98)

(O Albums with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) certification for shipment of 500,000 album units (250,000 for EPs). A RIAA certification for shipment of 1 million units (500,000 for EPs}, with multiplatinum tities indicated by a numeral fol-
lowing the symbol. *Asterisk indicates LP is available. Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked £Q, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit
increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows albums removed from Heatseekers this week. BB indicates past or present Heatseeker title. ©1996. Biliboard/BPI Communications, and SoundScan, Inc.
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u u
TITLE (Publisher — Licensing Org.) Sheet Music Dist.
75  ALL | SEE (Shantav, BMI/EMI, ASCAP/Bom First,
BMI/Second Cometh, BMI/EMI Blackwood BMI) HL I
™ 95  ANGEL (FROM SET IT OFF) (Springtime, BMI/Afghan, BM) ™
) i ) ) o ] ) 19 ASCENSION (DON'T EVER WONDER) (Sony/ATV Tunes ) ) ) ) )
Compiled from a nationaf sample of airplay supplied by Broadcast Data Systems' Radio Track service. 95 R&B stations LLG, ASCAP/Muszewelt, ASCAP/Itall Shur, BMIEMI April, Compited from a national sub-sample of POS (point of sale) equipped key R&B retail stores which report number
are electronically monitored 24 hours a day, 7 days a week. Songs ranked by gross impressions, computed by cross- ASCAP) HL of units sold to SoundScan, Inc. This data is used in the Hot R&B Singles chart.
referencing exact times of airplay with Arbitron listenier data. This data is used in the Hot R&B Singles chart. 38  ATLIENS (Chrysalis, ASCAP/Gnat Booty, ASCAP) SoundScan®
g
79 AT NIGHT | PRAY (Sony/ATV Tunes LLC, ASCAP/Wild 1
Orchid, ASCAP/Bobby Sandstrom, ASCAP/BMG, ASCAP) HL
|5z x1x |z 84  BEEN FOUND (Nick-0 Val, ASCAP/Guycol, ASCAP) x|x |z x | x| >
S|lw|o Wlw|o 53 BEFORE | LAY (YOU DRIVE ME CRAZY) Uoel Hailey, il il B Hlw|o
ER R ER ASCAP/EMI April, ASCAP/WB, ASCAP/D Xtraordenary, EN N (2|2
& Z’ 2 | TITLE 2 2 & | TITLE ASCAP) 2 % | B | TITLE v [ 5| L[ TITLE
= { S | 3 | ARTIST (LABEL/PROMOTION LABEL) = | | | ARTIST (LABEL/PROMOTION LABEL) 45 g(}gEMl&N&%f;SOH\éEIXE%IHIGH gcxé)&lb)}imm ¢ = | 5 | 2 | ARTIST (LABEL/PROMOTION LABEL) £ | 3| 2 | ARTIST (LABELPROMOTION LABEL)
eldman raent, lenwood, -
TOSS IT UP 96 BOUNCE TO DA BEAT (LCM Deep South, ONLY YOU
* & NO.1 & % 51| 3 | MARAVELI (DEATH ROW/NTERSCOPE) BMI/QuadraSound, BMI) i - * & NO. 1 & & 38 | 32 | 27 | 1y FeaT, THE NOTORIOUS BL.G. (BAD BOYARITA
NOBODY 30 BOW DOWN (Gangsta Boogie, ASCAP/WB, ASCAP/Base NOBODY 3
U 15 | oA AT AT CACE ELEXTRAGES 2weait BOT{ o [[ O ECO L DN O Ry, e Fpe. ASCHP el An R, ASCAP Gldn Figas, ASGAP 3| 9 | JEHSMETRAT AT ENACAE ELBCRAEED 1wkt ) o Bl [ e —
WHAT KIND OF MAN WOULD | BE | CAN MAKE IT BETTER k] CAN'T KNOCK THE HUSTLE (Ll Ly Lu, BMVSoundSOfThe PONY M
212115 MINT CONDITION (PERSPECTIVE/AGM) 6L | 2 LUTHER VANDROSS (LV/EPIC) - léﬁ%Na{nﬁé%ﬁ@gﬂ(e;%ﬁrpﬁug’mé % (Cvcg) HL 2|11 GINUWINE (550 MUSIC/EPIC) 413 ﬁ%gﬂ;[’)ﬁgl{ TYFNBTSEVANS(RAP-MDT)
HENOMENON,
(3| 4 | 14| PONY 41| 34 | 21 | HIT ME OFF ASCAP/nterscope, ASCAP/EMI Chnistian, ASCAP/Bases 3| 2| g | NODIGGITY 41|29 | 24 | TWISTED
GINUWINE (550 MUSIC/EPIC) NEW EDITION (MCA} Loaded, ASCAP/PolyGram Int', ASCAP/Careers-BMG, BMI) BLACKSTREET (FEAT DR. DRE) (INTERSCOPE | KEITH SWEAT (ELEKTRAEEG)
| BELIEVE | CAN FLY SITTIN' ON TOP OF THE WORLD WEMAHL FALLING LET'S GET THE MOOD RIGHT
(D) 5 | 6 | REEUS Warkier sunseraranmicves | | 42|36 | 10 | ZATRAT Q8 sobercoLUNEIAT % gg(ll-l[\)P/R!ga(r:r'\(a‘r‘ diAgvTIa ! B;;OMOlH gnsfiﬁdsgﬁgpﬁ'}"ﬁommy (B 7 | 9| FiORTELL JORDAN (DEF JAMMERCURY) 42136 12| [oHiNNy GILL (MOTOWN)
513117 NO DIGGITY . 314215 SNOQOP'S UPSIDE YA HEAD Jymi, BMI/Warner- Tamenane BMI) @ 114 DON'T LET GO (LOVE) 43137116 ASCENSION (DON'T EVER WONDER)
BLACKSTREET (FEAT DR. DRE) (INTERSCOPE) SNOOP DOGGY DOGG (DEATH ROW/NTERSCOPE) 91 COME OVER (Chyna Baby,ABMKJanipe Combs, BMI/EMI EN VOGUE (EASTWEST/EEG) MAXWELL (COLUMBIA)
66118 LAST NIGHT ule NEVER LEAVE ME ALONE gﬁf/m?ﬁg'EsMcll/\%l/Eﬁ?fpnﬁgs&%)mh Sueet Tunnel, 61416 THIS IS FOR THE LOVER IN YOU 444021 LOUNGIN
AZ YET {LAFACE/ARISTA) NATE DOGG FEAT SNOOP DOGGY DOGG (DEATH ROW) 17 &?ME SESE' ME /gyme 4 Fmécs' B/,\{”/er Jinx, BMUJustin BABYFACE (EPIC) n com J {DEF JAM/MERCURY)
N-BREAK MY HEART THOSE ' EYES mbs, ASCAP/EMI April, ASCAP/LB Sam, ASCAP) HL 0
(D) 8|10 yom BRAXTON (LAFACE/ARISTA) 454025 g"ﬁggo (EMI) DREAMIN OF MINE 66 DA DIP (Eric Timmons) 71516 Po%n%%%m (YLAF:'E@EF;IRISTA) 85 I?NENV(? mEgTTA)
99  DIRTY SOUTH (Organized Noize, BMI/Hitco, BMI/Cool
sl719 THIS IS FOR THE LOVER IN YOU 5210 5 | JUST CAN'T People, BMI/Goodie Mob, BMI/Gnat Booty, 8614 MMSTILL INLOVEWITH YOLIYOL) DONT HAVE TOWORRY 4613810 LIKE | DO
BABYFACE (EPIC) | FAITH EVANS (BIG BEAT/ATLANTIC) ASCAP/Chrysahs BMI) WBM NEW EDITION (MCA) FOR REAL (ROWDY/ARISTA}
(9) 9 | 11| M STILLIN LOVE WITH YOU 4738 | 19 | FLOATIN' ON YOUR LOVE B o ST Ty yE=nuso 9 | 8 | 13| whaTKIND OF MaN woULD 1BE | |47 [ 4 | 15 [ USE YOUR HEART
NEW EDITION (MCA) THE LY BROTHERS FEAT ANGELAWRBLEH(TANECK) ﬁcﬁﬁf,?.”" O‘A SBX“? u%eMASCAP/WB ASCAP/Belt Star, MINT CONDITION (PERSPECTIVE/AGM)
LL ME LET'S GET THE MOOD C; mo P) LAST NIGH RAZY)
10120 pryHiLL Gstand) 48|46 | 17| SEIRVGLL otowm) Rt " 30 TgANA(;SZC E\Z;gbarkﬁcsﬁP/%o"%éSAgj\sF’l/Ke%p Me 10| 10|15 | AT e 69 2 gEcFEO FENISTON (M) DRIVE MEC
umble, MOKIN unds, ap-Koc, N
LET'S GET DOWN WHY | LOVE YOU SO MUCH ASCAP/Mr.Peanut Butter, ASCAP) WBM TELL ME HIT ME OFF
13]4 TONY TONI TONE (MERCURY) 43145]35 MONICA (ROWDY/ARISTA) 20 DO VO(IMTHINKI)\BS(():E;}#S/WHEN B&YNMEETS GlRLVgrey 18] DRU HILL {ISLAND) 4944 14 NEW EDITION (MCA)
o Il, BMI/T Lucus, he Waters azerath, BMI/Str8 , '
FALLING RAPPER'S BALL 2 g NO TIME YOU'RE MAKIN' ME HIGHLET IT FLOW
12 [ 11| 12 | {iORTELL JORDAN (DEF JAMIMERCURY) 30| 41| 3 | 45 FEAT. T00 SHORT & KCI (SICK WID' ITUVE) &?r‘f:‘bghigggg/f‘g'vﬁcﬁ/xg‘gzgﬁg S"%ﬁﬁgjﬁggm 13| 7 | N arorroovunoessacemananc | |38 | 45 | 26 | TON BEanron G Arce ) | FLO
17 EELO COLD ROCK A PARTY 68 ELEVATORS (ME & YOU) {Chrysalis. ASCAP/Gnal Booty, MISSING YOU | CAN'T SLEEP BABY (IF I)
1312 702 (BIV 10/MOTOWN) |43 4 MC LYTE (EASTWEST/EEG) ! A IF\EEII_\ )G fi - 1311215 BRANDY, TAMIA, G. KNIGHT & C. KHAN (EASTWEST) L4721 g KELLY (JIVE)
IN MI/Ne
|| | seTCHA BY GOLLY Wow! 53] 17| CHAMPAGNE BMI/Sony/ATV L&, B M e 17112 | stEELO 52|49 | 5 | AT NIGHT | PRAY
A (NPG/EMI) SALT-N-PEPA (MCA SOUNDTRACKS/MCA) 25 FLOATIN' ON youmvg (T,ue B.ue %ose ASCAP/W, 702 (BIV 10/MOTOWN) WILD ORCHID (RCA) =
ASCENSION (DON'T EVER WONDER) STREET DREAMS ASCOR/rbift BML oy H-GoyBMWEM COME SEE ME CHANGE THE WORLD
15 | 14| 26 | \RXWELL coLUMBIA) (B 67 | 5 | Ras ccoLomem . X?:a:g’lfs"%E'g‘/&iﬂTsséxgzalﬁngsgep‘ég%f&u' 15120} 4 | 175 Bab BOV/ARISTA) 33|59 | 20 | ERiC CLAPTON (REPRISEAWARNER BROS.)
191 5 GET ME HOME 60| 2 WORLD SO CRUEL 57 FRONT LINES (HELL ON EARTH) (Careers-BMG, 1614 4 STREET DREAMS 545213 READY, HERE [T COMES (IT'S THE CHOO-CHOO)
FOXY BROWN FEAT. BLACKSTREET (VIOLATORDEF JAM) FLESH-N-BONE (MO THUGS/DEF JAMMERCURY) ESMCI/K\I?en Johnson, BMI/BMG, ASCAP/Juvenile Hell, NAS (COLUMBIA) SOUTHSYDE B.0.1.Z. (LAFACE/ARISTA)
P
MISSING YOU HOW DO U WANTIT FLOATIN' ON YOUR LOVE THE LOVE SONG
17115 | 18 | eranidy, ramia, G, kT &.¢. kranastwesn | | 35 | 37 | 27 | 2pac (FEAT. ke & J0J0) (DEATH ROWINTERSGOPE 6 (GHE[S,?;E&?,sRg,d}%%%f%mfgﬂ%’:?&g“ﬁg&w 17116 1 10 | 3o ey Brom £RS FEATANGELAWRELSHFAED (G5 | ! BUSH BABEES FEAT. MOS DEF (WARNER BROS.)
IF YOUR GIRL ONLY KNEW YOU CAN'T STOP THE REIGN 65  GOOD LOVE (Malaco THE THINGS THAT YOU DO SET IT OFF
18 | 16 | 17 | Ah(ivAH (BLACKGROUND/ATLANTIC) 6 | 54 | 6 | SyuliE ONEAL TWISTRAUNAY 4 L'é'ck"p%ﬂﬁf %%Sé&?g}m Bngél&'gﬁgeéggﬁ‘;/sﬂg}\ig/gv 23 | 19 | GiNA THOMPSON (MERCURY) 36| 56 | 12 | GRGANIZED NOIZE (EASTWEST/EEG)
19|18 |29 ONLY YOU @ |1 NEVER GONNA LET YOU GO 10, ASCAP/EMIApriI,ASCAP)HL 19211 4 NEVER LEAVE ME ALONE 5715822 GIVE ME ONE REASON
112 FEAT. THE NOTORIOUS B..G. (BAD BOVARISTA BLACKSTREET (INTERSCOPE)~ 85 HOW CAN WE STOP (Zomba, BMI/Horace Brown, INATE DOGG FEAT. SNOOP DOGGY DOGG (DEATH ROW) TRACY CHAPMAN (ELEKTRAEEG)
BMI/Justin Combs, ASCAP/EMI April, ASCAP/Amani, BM)
LK EFE E[#ig g?s%&%%&?gcwm 385516 goo OSID'YEITFEAT TWISTA) (RAP-A-LOTINOO TRYBE) WEM 200153 Eg\&ogg 8;58018 }njvox sounDTRAcksMcay | | 98 | 46| 11 WAF}%QJNSG II-:E?\\TIE\DGNOAT TOAEI? (%
- : 16 HOW COULD YOU (FROM BULLETPROOF) (Sony/ATV DT
DON'T LET GO (LOVE) 1T'S ALL ABOUT U LLC, BMi/Yab Yum, BM/Browntown Sound, BMUPlaything, BOW DOWN ELEVATORS (ME & YOU)
288 EN VOGUE (EASTWEST/EEG) 63] 3 SWV (RCA) o agw% Tu WENMMﬁCALIFORNIA }.ObE Uoshuas b (18|11 WESTSIDE CONNECTION (LENCH MOB/PRIORITY) 59|50 | 19 OQUTKAST {LAFACE/ARISTA)
0shua ream,
'22 21115 | AIN'T MAD AT CHA 60 |50 | 22 THE THINGS THAT YOU DO BMI/Interscope Pearl, BMI/Wamer-Tamerane, @ 215 KNOCKS ME OFF MY FEET 601541 3 STAY WITH ME
2PAC (DEATH ROW/INTERSCOPE) GINA THOMPSON (MERCURY) BMI/Black/Hispanic, ASCAP/Suge, ASCAP/Eman’s, DONELL JONES (LAFACE/ARISTA) JASON WEAVER (MOTOWN)
q ASCAP/Delirous, BMI/Embassy, BMI) WBM 0
KNOCKS ME OFF MY FEET IT'S YOUR BODY SITTIN' ON TOP OF THE WORLD FRONT LINES (HELL ON EARTH
23 | 11 | CONELL JONES (LAFACE/ARISTA) 68 | 2 | JoinnY GILL (MOTOWN) 4 }sm/"sgns/ll\%PLEéBglw(:/FE?a?%ﬂ?a BM'ﬁL"e”W 231191 8 | 5 6RAT (30 SO DEF/COLUMBIA) 61| 51| 3 | Y4ogs DEEP (LOUD) )
I'M STILL WEARING YOUR NAME STRESSED ouT 18 IF YOUR G!RL ONLY KNEW (Vurgnma Beach, ASCAP/Mass PO PIMP THE FOUNDATION
25| 15 | 4NN 'NESBY (PERSPECTIVEIAGM) 62|57 11 TRIBE CALLED QUEST FEAT. FAITH EVANS UIVE) 6 Cgr(u)fﬁ% ;\g((:TAP/WEaASCAP)ASCAP - u|\2|\2 DO OR DIE (FEAT. TWISTA) (RAP-ALOTNOO TRYBE) —| ! XZiBIT (LOUD}
| evin Campbel], ’/Human hm,
USE YOUR HEART MORE TO LOVE DO YOU THINK ABOUT US ME AND THOSE DREAMIN' EYES OF MINE
5017121 sqv rem 66 | 9 | CASE (SPOILED ROTTEN/DEF JAWMERCURY) 7 m@ﬂﬂ%e ?&Eﬁﬁﬁ 4%{1%3’1'150;2)5%%\\’\‘%0 25125 6 | To1AL (BAD BOVIARISTA) 63 | 62 | 21 | GranceLo (M)
YOU’RE MAKIN' ME HIGH ATLIENS WORRY (EMI, ASCAP/Flyte Tyme, ASCAP/EMI April, IF YOUR GIRL ONLY KNEW ALL | SEE
26| 20| 28 | 1GN| BRAXTON (LAFACE/ARISTA) 64158 | 8 | GUTKAST (LAFACEIARISTA} gmwiﬂn Combs, BMI/Ninth Street Tunnel, BMI/Dynatone, 26| 27| 14| J/1YAH (BLA: FGROUNDIATLANTIC) B4 157 |18 | 4 (KEDAR/UNIVERSAL)
27122116 YOUR SECRET LOVE 65|56 7 BOW DOWN 88 ITAIN'T EASY (LIVIN WITHOUT U) (Rodney Shefton. 27121 9 MUSIC MAKES ME HIGH 65|63 4 NEW WORLD ORDER
LUTHER VANDROSS (LV/EPICH WESTSIDE CONNECTION (LENCH MOB/PRIORITY) ASCAP/Coy gper Sun, ASCAP) LOST BOYZ (UNIVERSAL) CURTIS MAYFIELD (WARNER BROS.)
28| 24| 27 | TWISTED 66 | 65 | 17| CAN'T KNOCK THE HUSTLE B A e o | | coLp Rock A PARTY 70| 6 | LOVE LIKE MINE
KEITH SWEAT (ELEKTRA/EEG) JAY-Z (FREEZE/ROC-A FELLA/PRIORITY) 97 ,TZSO‘;,EHEE (HOT) (Tee Girl, BMI/Daisy Age, BMVEphcy, MC LYTE (EASTWEST/EEG) ZAKIYA (DVB/A&M)
Mi N 4 4 ASCAP’
913 | RNAN BUGkGRoUNoATLNTIO | 1| S oo mawad) | 31 JUSTIHE Wy (Laves P EckSemen 28| 28| 25 | HoN D o i ommitaors | |67 160 | 18 | TERE Yoy RoUND)
omba, Y| ntrol, rganiz
351 8 COME SEE ME 68162 3 THAT'S HOW IT IS (IT'S LIKE THAT) Noize, BMI/Hitco, BMI/Goodie Mob, BMI) WBM 303011 YOUR SECRET LOVE 751 3 THE LUMP LUMP
112 (BAD BOY/ARISTA) REDMAN FEAT. K-SOLO (DEF JAM/MERCURY) 70 JUST WHAT 1T TAKES (Human Rhythm, BMI/Young LUTHER VANDROSS (LV/EPIC) SADAT X (LOUD)
Legend, ASCAP/Chrysalis, ASCAPY WBM 0
DAYS OF OUR LiVEZ DO YOU THINK ABOUT US SUGAR HONEY ICE TEA DA' DIP
31127 [ 13 | G THUGSNHRRVONY ) 70| 6 | T6TAL(BAD BOY/ARISTA) 15 ngpr)stE OFF MY FEET (Black Buli, ASCAP/Jobete, (3D| 41 | 4 | 20GHFELLAZ (RURTARIPOLYDOR/ALM) 71 i_ | FREAK NASTY (HARD HOOD/POWER/TRIAD)
THUG DEVOTION WHEN BOY MEETS GIRL 67  LADY (Organized Noize, BMI/Hitco, BM/Belt Star, ASCAP) JUST THE WAY (PLAYAS PLAY) NO FEAR
32129 | 7 | Mo THUGS FAMILY (MO THUGS/RELATIVITY) — | 1| T0TAL (BAD BOVIARISTA) 9 E‘I‘VISI}K:IGT (;ggA'g)THLE NUTTY PROFESSOR) (Ecaf, 32| 31| 11| [FONzZ0 HUNTER (DEF SQUAD/EMI) 70 {53 | 10| 5renco GUMN CLAPPAZ (DUCK DOWNPRIORTY
1anae,
(33) 33| 13 | JEARS 71 | 15 | SOMETHING BEAUTIFUL REMAINS 73 LEAVIN' (Otna Oundsa, BMI/Hitco, BMI) 33| 34| 7 | BOHEMIAN RHAPSODY 71 | 64 | 16 | WU-WEAR: THE GARMENT RENAISSANCE
THE ISLEY BROTHERS (T-NECK/ISLAND) TINA TURNER (VIRGIN) 37 LET'S GET THE MOOD RIGHT (Ecaf, BMI/Sony/ATV Songs, THE BRAIDS (BIG BEAT/ATLANTIC) RZAFEAT. METHOD MAN & CAPPADONNA (BG BEAT)
BMI) HL
3 30|25 MYBOO 74{ 9 | | LOVE ME SOME HIM 55 LET'S RIDE (House Rep., BMy/Syblesons, BM) 1| [[ATEIENS 72|55 | 2 | NEVER MISS THE WATER
GHOST TOWN DJ'S (SO SO DEF/COLUMBIA) L TON) BRAXTON (LAFACE/ARISTA) 37 LIFT OFF (Chankleta, BM)/ Tavisphere, ASCAP/Gioioso, OUTKAST (LAFACE/ARISTA) CHAKAKHAN FEAT. MESHELL NDEGEDCELLO!
35 31 | 10 | JUST THE WAY (PLAYAS PLAY) 73| 6 | NEW WORLD ORDER ASCAP/Warp 9, ASCAP) 35| 35| 17 | TOUCH MYSELF (T3 — | 4 | ILLEGAL LIFE
ALFONZO HUNTER (DEF SQUAD/EMI) CURTIS MAYFIELD (WARNER BROS.) 60 IéIK5 | EO (EMI April, ASCAP/D.A.R.P., ASCAP/Stane Agate, T-BOZ (ROWDY/LAFACE/ARISTA) CAPONE-N-NOREAGA (PENALTY/TOMMY BOY)
il ULl
| CAN'T SLEEP BABY (IF 1) LOUNGIN 4 CAN'T KNOCK THE HUSTLE KISSIN' YOU
363230 | g keLy Qwe) 741591 27 | [°CooL J (DEF JAWMERCURY) ® ‘gﬁnﬁ'/’éﬁlﬁaﬁng":"'{v Q&W{ﬁg{ﬁg?g‘,\ﬁg‘;ﬁ’”' 3633113 7y7 (FREEZE/ROC-A-FELLA/PRIORITY) 74166 | 31 | TO7AL (BAD BOVARISTA)
NO TIME NEVER MISS THE WATER 80 LOVE LIKE MINE (PolyGram Int', ASCAP/Uncie Buddies, MORE TO LOVE WHY DOES IT HURT SO BAD
@Dy 47| 9 L1 KIVIFEAT, PUFF DADDY (NDEASBG BEATATLANTO) | 1| oA RN FEAT MBS ELL NDEGEOCELLO ﬁggﬁgﬁ%yﬁzg{\mw) evSéIGP/AHnotahon, 37139 8 | dase spoiLed RoTTENDEF Jamwmercury) | | 19 | 85 | 18 | wikiTNEY HOUSTON (ARISTA}
f !
() Records with the greatest airplay gains. © 1996 Billboard/BP| Communications. 71 THE LOVE SONG (Daisy Age, BMI/Bush Babees Soundz, O Records with the greatest sales gains. © 1996 Billboard/BPi Communications and SoundScan, Inc.
BMI/Medina Sounds, BMI/Takin’ Care Of Busmess, BMI}
HOT R&B RECURRENT AIRPLAY e e
ASI M .
2 PONY (Papah, ASCAPNVirginia Beach, ASCAP/WB; BMI/Epic, BMI/Sciar, BMU/WB, ASCAP/E/A, ASCAP/Make it
N7 ;‘&ﬁﬁ,‘};'&giﬁﬁ%&%ﬁﬂnﬂ",{g&';fﬂf" ASCAPMerbilcious, ASCAP) W Big, ASCAP/Portrait-Solar, ASCAP/Sikver Sounds, ASCAP)
h : 32 PO PIMP (N-The Watef ASCA HL/WBM
1| |1 | TOUCH ME TEASE ME 1|l G 13 MISSING YOU (FROM SET IT OFF) (Barry’s Melodies,
CASE FEAT. FOXXY BROWN (SFOILED ROTTENDEF JAV) THUGS-N-HARMONY (RUTHLESSRELATMTY) ASCAP/PolyGram, ASCAP/Orisha, ASCAPAWB, ASCAP) 64 LQEAIE/{XME (ZombaBAMslg:Argllnonc ASCAP/Erick Sermon, 51 I\gUCH/DMX%ELF (FRON)I FLED) (EMI Apnl,
WBM/ML ' " ' mazement, 5 .
2|12 |GETONUP 15/15] 7 | You 72 SET IT OFF (FROM SET IT OFF) (Organized Noize, 82 TRY LOVE AGAIN (Capitol Dome ASCAP/T Green, ASCAP)
JODEC! (MCA) MONIFAH (UPTOWN/UNIVERSAL) T e o amerTameriane, BM) BMU/Hitco, BMI/S.T 0., ASCAP/Sailandra, ASCAP/Aimo, 33 TWISTED (Keith Sweat, ASCAP/E/A, ASCAP/WB,
312 '14 LADY 16 | 16 | 23 | NOT GON' CRY WEBM . . i\;([:fAE/OneOI )Ghetto Hoe, ASCAP/WB, ASCAP/Queen g%;{%gp Sound, ASCAP/Short Dolls, BMVZomba
A o a P) WBM
DF N(;EULO (EMI)H MARY J. BLIGE (AR»ST:FOR = 4 Xlslglg MAKES ME HIGH (LB Fam, ASCAP/EMI April, g? 2.'}’}'.‘,5 % H%bﬁ%’}nm{w Oﬁ‘i'gj?guwsfj”' SMAI% e 23 32‘5%?'( MEYA RTEAthT (Realson sNASCAP) véB'Yl/s .
IF | LED THE WORLD I’LL DO ANYTHIN YOU ] " THE Wi Def, | R H e Waters Of Nazerath, BM|
4315 | NascoLumain) 171 13 [ 7 | NN NESBY (PERSPECTIVE/ASM) 2 xg’cgg%,&ﬁ'}gﬁ?%&’ﬂﬁFg‘f':c'k%v'%’%%",’)‘t{jﬂ' April, ASCAP/Air Control, ASCAP/Jobete, ASCAP/Da Brat, From The Lab, ASCAP/T. Lucas, ASCAP;
5| 4| 7 | ALLTHE THINGS (YOUR MAN WONTDO) | | 13 0| DON'T TAKE IT PERSONAL 22 NEVER LEAVE ME ALONE (Nate Dogg, BMI/Suge, YL S 10 WALKREAL CoOt (Pubnowysike. B Crtoue,
JOE (ISLAND) 18 | — [ 40] Gowica (RowDYARISTA ASCAP/Antisia, ASCAP/WB, ASCAP) e d pmbacB
50 NEVER MISS THE WATER (Bafhama Ri 98 SO MANY WAYS (FROM HIGH SCHOOL HIGH) (SoSoDef, 4 WHAT KIND OF MAN WOULD | BE (Mint Factory,
6 | 6| 6 | KILLING ME SOFTLY 18 | 21| 16 | DOWN LOW (NOBODY HAS TO KNOW) ASCAP Muzekuierver B, BUMA, ASC P/|ntersong ASCAP/EMI, ASCAP/Ar Control, ASCAP/Takin' Care Of ASCAP/EM! April, ASCAP) HL
FUGEES (RUFFHOUSE/COLUMBIA) R. KELLY FEATURING RONALD ISLEY UJIVE) ASCAPWarner Chappell, PRS/WB, AS! Business, BMDHL _ 89 WHAT'S LOVE GOT TO DO WITH IT (FROM SUPERCOP)
7 | 8 113 | ALwavs BE My BABY 20| | 73 | EXHALE (SHOOP SHOOP) & g;‘f’m:ﬁ?n';;gg’;g;%es ot bt e B Demontes Bt 12t BMIParase o, S WBNE ot Lonen s
MARIAH CAREY (COLUMBIA) WHITNEY HOUSTON (ARISTA) 63 NOBODY ELSE (PologmUnd ASCAP/12 & Under, 59  STAY WITH ME (Zomba, BMI/Horace Brown, BMi/Rodney 58  WHO IS HE AND WHAT IS HE TO YOU (Interior, BMI)
8152 KISSIN' YOU 2l 93 NEVER TOO BUSY BMI/Jumplng Bean, BMI/Jelly’s Jams, ASCAP/Slam U Well, r JseTrtElEEOB(IgII/EMI Blackwood, BMI} WBM e 56 WHY DOES IT HURT SO BAD (FROM WAITING TO
TOTAL (BAD BOV/ARISTA) KENNY LATTIMORE (COLUMBIA} AP) ack 2 Da Getto, ASCAP/Mass Confusion, EXHALE) (Ecaf, BMI/Sony/ATV Songs, BMI) HL
e O TR O R L
SITTIN' UP IN MY ROOM COUNT ON ME i mo, olyGram Int'l, amerlane, ie-Loo
9| 7 |19] SETIN' UPIN 2|2y 18], G NI S ST g Q%CQ{’G%?‘T’%(')'gf'ﬂgg%ﬁﬂg%@g’g}’cﬁﬂfg 21 STREET DREAMS (0" N A, PRY/BMG, PRS/BMG, ASCAP/Naqu ASCAPAWE, ASCAP) WBM
ORE YOU WALK OUT OF MY LIFE THIS IS HOW WE DO IT Black, ASCAP/Smokin’ Sounds. ASCAP/Quee ASCAP/Careers-BMG, BMI/Jumping Bean BMI/1 2 And 81 WU-WEAR: THE GARMENT RENAISSANCE (FROM HIGH
10/10]24 sgzlcﬁ AT 23| —| 46 T e ERETRY ASCAP/SIDI BMU/Sony/ATV Tunes LLC, ASCAP/WB ASCAP) Under, BMI/Jelly's Jams, ASCAP/Slam U Well, ASCAP) HL SCHOOL HVIGH) (Remecca, BMI/Careers-BMG, BMI). HL
( Y/ARIGTA} Al HLWBM 42 igg:gﬂ}iﬂgﬂ IACSEC;I;E?P(ArverrAg%IAé?CAP/E 1 April, 76 EA IF;ELAYIII'\‘ YlAiE(L:; (I/rvi'gg, !?’MVPeAvS%r}(eF;J) Alchemist.
A 3 NOFEAR P/Th T EOSUN, ecot, MI/EMI Apri P/Gifted Pear, WBM
1|19 3] JELLVE o 4| |2 ;Aéldgg&ggggﬂ\\l/vm% ME TO PUT IT 9 AgCAP/SI Ll(gg:ﬁeis%f;\%r;?%‘mf%\cﬁ’ e Boy Toy, 1 é%/ILLATE (FlgﬂM EMDIDIE) (Stan Brown, BMi/M Double, 52 'B?A‘f)“’”m BE MY BOO (Cat Liquor, ASCAP/Big T-Rock,
: ; 14 NOTIME (Undeas, BM)Wamer.Tamerane, S/EMIApnl, g, RS EEEL SN, o0y vad 28 YOU'RE MAKIN' ME HIGH/LET IT FLOW (1996 Groove 7
12| 11| 5 | C'MON N’ RIDE IT (THE TRAIN) 95| | | | BLACKBERRY MOLASSES BMI/Dynztone. BMiUnichappell, BMUJustr Combs, irgo Soundz, BMI/Mr. Maidu, IT FLOW (1996 Groove 78
QUAD CITY DFS (QUADRASOUNDYBIG BEAT/ATLANTIC) MISTA (EASTWEST/EEG) ASCAP/Amani, ASCAP) HL/WBM ASCAP/Disagreeable, ASCAP/LDE, BMI) ASCAP/AImo, ASCAP/Ecaf, BMI/Sony/ATV Songs, BMI)
YOU'RE THE ONE R les which h red on th B 23 ONLYYOU Gusin Combs, ASCAP/EV Apr, ASCAP/amari, 26 THE JHERLS TMATYOU DO (Ev et R 28 YGUR SECRET LOVE (EM) Apri, ASCAP Ucle Ronnie's
1312113 SWV (RCA) ecurrents are titles which have appeared on the Hot R& ASCAP/Kevin Wales, ASCAP/Sounds From The Sou, erkins, ) pril, ncle Ronnie’s,
1l Singles chart for 20 weeks and have dropped below the top 50. ASCAP/Longitude, BMD HLAWEM 6 THISIS FOR THE LOVER IN YOU (Sony/ATV LLC, ASCAP/Chrysalis, BMIVertelney, BMI) HUWBM
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Jungle Brothers Get ‘Raw Deluxe’

JBEEZ WITH THE REMIEDY: In
“Keep It Moving Along,” a track from
the Jungle Brothers’ soon-come come-
back collection “Raw Deluxe” (Gee
Street Records), one of the siblings in
skin asks, “What’s the occasion of the
invasion of my product?” The answer,
delivered with a decidedly frothy and
melodic “old-school” touch, is spread
evenly across the entire set. At a time
when icy player-poses rule the rap
world, twin rappers Afrika Baby Bam
and Mike G. offer rhymes about such
topics as family, spirituality, Afro-con-
sciousness, positivity, and happy hope.
Like they say, they’re “comin’ right and
exact to take your mental out the
shack.” They’re countering the random
chaos of wild boys “pumpin’ self-
destruction and bad production,” while
atlempting to “keep it real for this
younger generation.” However, this
album will more likely catch the ears
and minds of more mature hip-hop
heads.

ONE DAY LAST WEEK, as I was
entering a Manhattan hospital for a
dental checkup, someone called out at
me. It was T. La Rock, the towering
’80s rap star who was the first act to
emerge from a hip-hop powerhouse on
the rise named Def Jam. Voice low,
words slow, he said he had just com-
pleted a physical therapy session, with-
out elaborating. T was late and had to
bounce.

His debut single, “It’s Your’s,” was
a pioneering, radically reduced rap
romp produced by the brilliant, beard-
ed, heavy-mentalist music man Rick
Rubin.

The bouncy bass-heavy classic—
which leads off London-based Beech-
wood Music’s true-school compilation
“Classic Hip Hop 2: The Definitive Hip
Hop Mastercuts Volume 2”"—summed
up the hip-hop creative process (“Tak-
ing a record that’s already made, with
the help of a mixboard using the cross-
fade”) as it changed the rap format
with the inclusion of a simple, com-
manding chorus-hook.

Over the splashy sonics, La Rock
pumped hardcore intelligence, at one
point telling listeners that he was a
“commentating, illustrating, descrip-
tion-giving, adjective expert.”

La Rock later recorded a few under-
ground albums for Sleeping Bag
Records, but none of his later work has
ever ecllpsed “It’s Your’s,” which still
has the power to kick any packed jam
to the next level.

L.a Rock has not been seen in the
last few years, and during a brief con-
versation I later had with the per-
former he explained why.

“I’m just literally coming back into
the light, into the world,” he says.

On Good Friday of ’94, T (his real
first name is Terry) was hanging at a
party and a fight broke out. That’s
when his journey into darkness began.
He says he lost much of his short-term
memory and has undergone extensive
physical and occupational therapy to
help gain some of it back.

Based on what his family has told
him, La Rock says he must have tried
to break the fight up. In the process,
he was hit several times on the head
with a blunt object.

He was an intensive care in-patient
at Jacobi Hospital in the Bronx, N.Y,,
for several months. Then he was trans-
ferred to Staten Island University Hos-

by Hawvelock Nelson

pital last year. Later he entered the
Chaim Solomon nursing home in Ben-
sonhurst, Brooklyn, which offers reha-
bilitation to people with traumatic
brain injuries. His fellow patients
there were “old people und they were
mostly Jewish,” but he says he eventu-
ally became used to them.

La Rock is doing much better these
days, but says that there are many peo-

e and things that he still does not
remember.

Besides that, he says the biggest
thing that has changed in his life is the
trust he has in others. “Even when 1
walk down the street,” he says, “if
someone asks me for the time, I
become startled.”

La Rock says he has been consider-
ing several offers to do a movie about
his life, and adds that he may or may
not rap ever again.

I’M NOW DOWN with Ricky Pow-
ell’s famed, long-standing public-
access TV show in New York, “Rappin’
With The Rickster,” like a big, happy
puppy dog. 've finally seen it, and with
bugged-out, totally fascinating and

unrelated images (original and
archived footage), it’s hip-hop for the
eyes: The visuals, delivered over a
shifting soundtrack, are constantly
shifting stoopidity. It’s perfect for a
lazy Sunday night.

Big Dog Records, the Freeze/Prior-
ity label that we wrote about in the last
Rap Column, will now be called D&D
Records . . . Sonia Muckle has left
Susan Blond PR and is now senior
director of publicity at Jive Records in
New York . .. Priority Records and
Buzztone Records will release the
soundtrack for “Rhyme & Reason,” a
Miramax documentary film by Peter
Spirer, on Jan. 14, 1997. The set will
feature tracks by the likes of the RZA,
MC Eiht, Lost Boyz, Crucial Con-
flict, KRS-ONE, E-40, Master P,
Guru, Delinquent Habits, Eightball
& MJG, A Tribe Called Quest with
Busta Rhymes, and Ras Kass with
Heltah Skeltah. Its first single,
“Nothin’ But The Cavi Hit” by Mack
10 and Tha Dogg Pound, will ship
Tuesday (26). The film attempts to pre-

sent in-depth looks into the lives of

such performers as the Fugees, the
Notorious B.1.G., and Nas.

On “Conspiracy” (Mesa Records),
the three harmonious ladies named the
Dancehall Divas sing and chat about
childhood memories, slow-winin’ their
waists to notes of tantalizing bass, mat-
tress polo, and other intriguing love
games over bouncy, huzzing, bubble
beats comprising wormy keys, horny
horns, and loopy riddims.

Hard Core Radio Airplay. Big Beat/Atlantic artist Lil' Kim, left, poses in the stu-
dio with WVEE Atlanta PD Tony Brown during a promotional stop in support of

her debut set, “Hard Core.”

Zip-Hop? EMI hip-hop artist Speech visits the campus of Atlanta’s Sylvan Mid-
dle School in support of Zip Across America, an educational program encourag-
ing student participation in the political process through a presidential letter-writ-
ing campaign. “Ask Somebody Who Ain’t {If U Think The System’s Workin’),”
from the artist’s debut solo album, is the theme song for the program. Pictured,
from left, are Speech, Atlanta schools superintendent Dr. Benjamin Canada, stu-
dent Jeronique Nicole Bartley, Atlanta Mayor Bill Campbeli, and Sylvan Middie

School principal Gwen Atkinson.
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1 1 1 8 NO TIME & LI’ KIM FEATURING PUFF DADDY
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9 | 2 | 2 | 4 | STREET DREAMS ® NAS
(C) (D) (M) (T) (X) COLUMBIA 78409
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LET'S RIDE @ RICHIE RICH
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@ 32 2 6 THE LOVE SONG & BUSH BABEES FEATURING MOS DEF
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(C) (D) INTERSCOPE 97008
17 | 12 | 14 | 19 | ELEVATORS (ME & YOU) ® @ OUTKAST
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ALL | SEE Yy
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Texas Tornados Join Cher As Subjects Of Remixes

TURNTABLE VIBES: Although
we’re not sure how Cher feels about
her recent resurrection as a club
vixen, it’s so nice to hear her dis-
tinctive snarl unfurl atop a lively
dance beat. Reprise has dipped into
her underappreciated current
album, “It’s A Man’s World,” and
plucked “Paradise Is Here” for
reconstruction as a house anthem.
Both Junior Vasquez and Sam
Ward, the lads behind the massive
“One By One,” have a crack at the
song with solid results.

Vasquez gets experimental on his
Arena mix, jetting back and forth
between aggressive tribal rhythms
and electro-funk breakbeats. Ward
opts for a smoother, more direct

.
Brnd

A Beautiful Future. Enduring diva
Barbara Tucker, center, recently
signed with Strictly Rhythm to record
her first full-length album. Due early
next year, the set will include her previ-
ous hits, “Beautiful People” and “| Get
Lifted,” as well as new material pro-
duced by “Little” Louie Vega and other
clubland luminaries. Pictured with
Tucker in Strictly Rhythm’s New York
offices, from left, are label president
Mark Finkelstein and VP of A&R
Gladys Pizarro.

approach on his Runway version,
rolling out sweet piano lines and
disco-leaning percussion that would
sound mighty fine on the radio in
edited form. Between the two, there
are enough dubs to fill a double-pack
and keep DJs busy for hours.

Just when we think we have seen
and heard it all, something new and
bizarre lands on our desk. This week,
we're in a haze over Reprise Tex Mex
outfit Texas Tornados offering “Lit-
tle Bit Is Better Than Nada” as a
pop/disco ditty. What’s even stranger
is how well the song and perfor-
mance suit the peppy groove context
created by KTFM San Antonio,
Texas, mix-show jock Steven
Charles Chavez. In fact, this refur-
bished cut from the “Tin Cup”
soundtrack could actually break the
band in the pop mainstream with a
little promotional TLC.

Another of this week’s oddities is
the club-directed 12-inch version of
Tina Turner’s “In Your Wildest

f ]
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Dreams,” which offers an edit of a
sterling Deep Dish house journey in
order to squeeze in additional down-
tempo mixes. Yeah, the slower
grooves by Carmen Rizzo and Joe
are intriguing, but it’s the Deep Dish
version that DJs all over the world
are literally clamoring for. We can
only hope that Virgin will see fit to
issue the full nine-minute incarna-
tion of this hit-worthy mix on a
promo pressing soon.

Ric Wake’s budding dV8 Records
continues to pick up the dance music
slack for its distributing label, A&M,
with the release of “Ultra Flava” by
the ever-hot Farley & Heller Pro-
ject. Import hounds already worship
this winner from its recent AM:PM
U.K. pressing. The domestic version
features fresh interpretations of the
cut by Ralphi Rosario, Mousse T.,
DJ Sneak, and Boris Dlugosch, in
addition to previous mixes by the act
and Grant Nelson.

For the scant uninformed, the
British duo of Pete Heller and Terry
Farley specializes in a savvy,
housed-up equivalent of the instru-
mental fare that made disco-era
bands like the SalSoul Orchestra
legendary. “Ultra Flava” affirms
their underground prowess, while
making a serious argument for an
eventual transition into the pop
arena. Hey, if popsters can take
Robert Miles to heart, then why not
these talented lads? A good first step
toward being taken seriously in that
community would be the creation of
a full-length album. Get crackin’!

Brooklyn, N.Y.-based DJ Strobe is
the latest producer to join the grow-
ing fold of Jellybean Recordings. As
evident on his slammin’ new single,
“Say Yeah,” which is credited to
Strobe Presents La Casa Grande,
he keeps a close ear to the pop world,
while also building muscular beats
for the underground to consume.
This eut exemplifies his produection
style, which is to formulate one basic
version and then tweak it to suit a
variety of formats. No need for a
posse of outside producers here—
Strobe is clearly quite adept at con-
tinually bringing a fresh perspective
to his own music. On the salsa-spiked
“Say Yeah,” for example, he success-
fully challenges himself to travel
down Euro-pop and deep-house
roads. Expect to hear a lot more
from this young talent in the coming
months.

What a delight it is to welcome
enduring Chicago siren Shay Jones
back to the front lines of clubland
with “Only You,” a Maxi Records
stomper produced by Mike Dunn.
She could teach the throngs of
wannabes a thing or two about vocal
nuance and finesse. Her perfor-
mance here is loaded with equal
parts of wall-shaking drama and

qu1et subtext. Ron Carroll provides
the icing on the cake with a dub that
is riddled with ear-grabbing loops
and a rubbery bassline.

Maxi also introduces a promising
new production team in Andy & the
Lamboy, whose first single,
“Dancin’,” glistens with elements of
pop, deep-house, and classic disco.
This is not musie that will alter the
overall direction of dance music, but
it sure will make for seven totally
festive minutes under a sky of twin-
kling colored lights—and that is
more than some of the biggest names
in club music often provide. Think
about it.

ALL YOU CAN EAT: Dina Car-
roll, a worldwide pop superstar for
tomorrow, takes another credible
twirl onto the dancefloor with “Run
To You,” a glorious number from her
Mercury/Manifesto U.K. opus,
“Escape.” Brian “B.T.” Transeau
and Paul Van Dyk make good on the
continual critical roses tossed their
way with post-production that revs
up the pace to a spine-tingling elec-
tro-funk pace, while Masters At
Work and Mindspell are true to the
original version with softer, more
intimate mixes.

Mercury/Manifesto is also now the
U.K. home for ex-Ten City belter
Byron Stingily. Still tightly con-
nected to Nervous in the States, he
will ring in the new year with “Get
Up,” an old-school Chicago houser
produced by Paul Simpson and
Zack Toms. A glittery army of
heavy hitters has been recruited to
contribute remixes. The U.S. record
will feature the studio musings of
Roger Sanchez, Mateo & Matos,
and Jason Jinx, while the U.K. ver-
sion will offer the efforts of Judge
Jules, Rhythm Masters, Derrick
Carter, and Paul “Trouble” Ander-
son.

Stingily will also finally unveil his
long-in-progress debut solo album
during the first quarter of the year.

Billboard.
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Breakouts: Titles with future chart potential,
based on club play or sales reported this week

Foxy Folks. Drag superstar RuPaul was all smiles upon completion of the
videoclip for his current Rhino single, “Snapshot.” Ru is dividing his time
between promotional club appearances in support of his new album, “Foxy
Lady,” and his WKTU New York morning radio show and VH1 chat show. Shown
on the set of the video in Los Angeles, from left, are video co-director Randy Bar-
bato; RuPaul; Andrea Kinloch, director of product management, Rhino; and Fen-
ton Bailey, video co-director.

Most recent cuts completed include
“Back To Paradise,” a collaboration
with Frankie Knuckles, and “Sing
A Song,” which was produced and co-
penned by Mousse T. Sounding like a
mighty potent collection, doesn’t it?

Fans of Felix Da Housecat will be
pleased to learn that the producer will
end his year-plus hiatus from record-
ing in December with “Vengeance Is
Mine,” a 12-incher that also launches
his own new U.K. indie, Clashback
Records. Among those slated to
release singles on the label within the
next month or so are L.A. Williams
and Harrison Crump. Any smart
stateside labels looking for something
juicy to distribute here?

Toronto act Outta Control will
build upon the momentum generat-
ed by its hi-NRG hit “Tonight It’s
Party Time” with “Sinful Wishes,”
its first album for Interhit Records.
Led by former Kon Kan master-
mind Barry Harris, the act storms
through a field of vibrant jams that
includes covers of Donna Summer’s
familiar “Our Love” and the origi-
nals “Because We're In Love” and
“(Never Give Up) On A Broken
Dream.” Harris is joined by key-
boardist Rachid Wehbi and singer
Kimberly Wetmore. The trio is like-
ly to begin a national concert trek
shortly after the holidays.

New York’s Viking Records makes
its maiden voyage into clubland with
“Meditate,” an impressive trance/
ambient anthem by ISIS. The key-
boards are as warm and soothing as
you might expect, with grooves that
are hard and urgent enough to ren-
der the jam accessible to main-
stream house erowds. It's quite good,
actually. We wonder what else the
folks at Viking have up their musical
sleeves.

WORKING THE RUNWAY: True

to its reputation for picking up the
quirkier projects floating around
Europe, Popular Records has
licensed “Musie,” a heel-clickin’ ditty
by revered fashion designer duo
Domenico Dolce and Stephano
Gabbana. A recent No. 1 Italian
dance smash, the track was inspired
by the 1977 chestnut of the same
name by Montreal Sound.

“We want to communicate with
young people not only through our
clothes, but also through musie,”
says Gabbana. “This single gives us
another opportunity to be close to
them.”

But don’t expect the lads to get too
serious about their potential record-
ing careers. Gabbana says the pri-
mary purpose of the single is “to
have fun—we don’t want to become
musicians.”

Scheduled to hit retail Dec. 13, the
single will benefit from the musical
input of Junior Vasquez, Roger
Sanchez, Mollela, and Alex Natale.
A videoclip of “Music” featuring the
designers was directed by Federico
Bruglia.

PARTING GLANCES: Clubland is
mourning the untimely loss of famed
Australian DJ/remixer Robert
Racic, who died of complications
resulting from AIDS Oct. 25 (Bill-
board, Nov. 23).

A key figure during the mid-'80s
club explosion in Australia, Racic
earned respect for his work on
recordings by New Order, Severed
Heads, Boxcar, and the Rockmel-
ons, among numerous others. He
enjoyed minor success in the States
in collaborations with Arthur
Baker and Francois Kevorkian. At
the time of his death, Racic was
operating a successful production
studio and mastering lab in Aus-
tralia.
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Burnin’ Daylight Brightens Nashville

Curb Group Comprises Veteran Musicians

M BY DEBORAH EVANS PRICE

NASHVILLE—The members of
Burnin’ Daylight jokingly refer to
themselves as the oldest “baby act” in
the business. Not that Marc Beeson,
Sonny LeMaire, and Kurt Howell are
chronologically challenged, but the
three have brought more experience to
the making of their debut album, to be
released Feb. 4, 1997, on Curb than
most acts bring to their first projects.

Although country radio is being
introduced to Burnin’ Daylight via the
initial single, “Love Worth Fighting
For,” programmers and audiences are
already familiar with the group’s mem-
bers. LeMaire was part of Exile and
penned some of that group’s hits,
including “Give Me One More Chance”
and “She’s A Miracle.” When Exile dis-
banded in December 1993, LeMaire
had been with the group for 16 years.
Howell spent seven years in the West
Coast country ensemble Southern
Pacific before embarking on a solo
career on Reprise that yielded three
AC radio hits.

“It was interesting going in, but it
wasn’t me,” Howell says of his solo
career. “I'm a band guy.”

Lead singer Beeson’s songwriting
credits include cuts by Restless Heart,
Martina McBride, Peter Cetera, Linda
Davis, and Steve Wariner. As an artist,
he landed a deal with BNA two years
ago that resulted in one single. His
album was never released.

“I really had some momentum going
as a writer at that time, and then I got
off this racing horse to get on a three-
legged mule,” he says. “I learned a lot
of things from that. Each one of our
experiences has led us to this point
right now. Ever since this group start-
ed, it has been effortless, and usually
it’s just the opposite.

“When you are trying to get a rec-.

ord deal, you are pushing and pushing,
and you want it so bad. It’s not that we
don’t want it. We have wanted it and
increasingly so, but everything has
happened naturally”

Curb Group senior VP/GM Dennis
Hannon has high hopes for the group’s
future. “I'm so pleased to have these
three talented guys together,” he says.
“The album is sensational. The con-
sumer wants different musie, really
quality music, and Burnin’ Daylight has
delivered that on their debut.”

Burnin’ Daylight was originally
known around Nashville as the Loose
Cannons (changed when the meimnbers
realized that there was another band
with that name). The original member-
ship also included writer/producer
Trey Bruce, who opted to pursue pro-
duction offers, and Rob Crosby, who
signed a solo deal with River North.

“When we first put it together, it was
as friends who missed playing live. [We
put] a band together so we could get
our songs cut,” LeMaire says. “We real-
ly didn’t think that in today’s climate,
with all the young artists, we would
have a chance to record again. So we
didn’t think about it. Qur main objec-
tive was to have fun, play live, and hope-
fully have some brand-new songs that
each of us had written get cut. That
was a goal, and the name Loose Can-
nons was a joke. At the bottom of our

fliers that we sent out, it said, ‘We don’t
want a record deal, just cut our
songs.””

By performing around Nashville, the
group attracted the attention of local
labels. Curb A& R administrator Mich-
elle Payne told the band members that
she thought they should seek an artist
deal, and she passed a tape on to Curb

Group chairman Mike Curb, who
called to meet with the group.

“He was the only guy that would
meet with us face to face,” Howell says.
“The rest said, ‘Let me call your
lawyer.” We wanted to look into the
guy’s face and see if he knew what we
were all about.” .

Beeson recalls, “Mike gave us an
opportunity to come over, and we sat at
a table with him. He said, ‘People who
have written and sung hits and per-
formed hits in the past can continue to
do it if given the opportunity.’

“He said he had a load of faith. He
said, ‘Go and do your dream album.’
And he didn’t care where or how long,
and he wanted us to bring it back when
it was done. Our chins were laying on
the table. This guy gave us about five
Christmases in one day.”

For LeMaire, it was like history
repeating itself. “It's only appropriate
that the guy who signed me to my first
record deal would sign me [again] in
1995.”

The members of Burnin’ Daylight
agree that the main thing they’ve
learned from experience is that a
group should have only one lead vocal-
ist, so there is an identifiable sound and
listeners don’t get confused. “When we
first put this together, it was real un-
structured,” LeMaire says of the band.
“When we got onstage, I would sing
lead, Kurt would sing lead, and Mare
would sing lead, but when we got real
serious about this and decided we were
going for a deal, we knew that we need-
ed one lead singer. I had been in a
band, and Kurt had been in a band
with two lead singers, and you're just
up against a brick wall all the time
with that, no matter how good they
are. So we decided we wanted one lead
singer, and Kurt and I chose Mare
without hesitation.”

The next order of business was de-
ciding who would sing the high and low
backup parts. LeMaire says he and
Howell could each do both. “We can
both sing real high or real low, but we
wanted to find out what sounded the
best with Mare as lead. We tried vari-
ous combinations, and what we came
up with was that I would sing the high
parts, and Kurt would sing the low
parts.”

Burnin’ Daylight has signed with

the William Morris Agency for book-
ings and Avalon Entertainment for
management, a company the group
says it chose because of its reputation
for marketing expertise.

“Love Worth Fighting For,” No. 58
on Billboard’s Hot Country Singles &
Tracks chart, is garnering positive
response from country radio program-
mers. “I never saw the John Wayne
movie their name comes from, but their
music is bright and fresh,” says WSOC
Charlotte, N.C., PD Paul Johnson.
“We’re getting incredible response to
‘Love Worth Fighting For’ here in
Charlotte. I love those guys. They are

: VP Paul Worley.
(Continued on page 30) au ;

Chapin In The City. Mary Chapin Carpenter showcased her new album, “A

Place In The World,” in New York and was joined onstage by Mercury Nashville
artist Kim Richey. Shown backstage, from left, are Sony Music Nashville execu-
tive VP/GM Alien Butler, Richey, Carpenter, and Sony Music Nashville executive

WE’RE MAD AS HELL DEPT.: Davis Daniel, who
remains stranded without a label since A&M Nashville
went belly-up, has had a group of fans come to his res-
cue. The result is a 25-foot billboard at the Demonbreun
exit (leading to Music Row) on Interstate 40 that reads,
“Davis Daniel—We Want You Back! Paid for by REAL
Country Music Fans.” Sharon Watkins, a fan from Lima,
Ohio, was the force behind the billboard. She says
Daniel’s plight embodies her feelings about the state of
country music.

“I’ve been a fan of Davis since 1991,” she says
(although she doesn’t know him), “and I just wanted to
let the record labels know that there aren’t that many

distinctive voices in country anymore, and I want to be
able to hear him and see
Fan Fairs. She raised
more than $4,000 in six
roots action.

“We wanted to put up 10
the singers sound the same. I’ve quit going to concerts and
quit listening to country radio. I watch CMT to see what’s
we’re going to let the powers that be know what country
music fans are thinking. We're not happy about the state

him.” She says she saw the \
billboard in a dream and N h .ll
weeks and now has an un-

named, unofficial group of

billboards all over town,

because a package deal for

out and then go buy it. That billboard cost only $900 for a
month, and as soon as more are available, we’ll put 'em up.”
of country musie. It’s too pop; you hear the same thing
over and over again. The heart has gone out of it. If things

began calling friends and
S
1,200 disgruntled country
10 is $5,600, but only one was available,” she says. “I love
For country labels and radio, she has this message:
don’t change by Fan Fair, we're going to send some more

fans she met at various

fans itching for grass- ™
country music, but it has gotten to the point where 90% of
“Look out! We’ve got some money behind us now, and
messages.”

ON THE ROW: WPOC Baltimore PD Bob Moody moves
to Nashville Jan. 1, 1997, as VP of country for Nationwide
Communications Group. He replaces Charlie Cook, who
exits the consulting firm to be VP of programming for
Westwood One Radio Networks . . . Teresa Blair is the
new director of ereative services and production for Ris-
ing Tide Entertainment. She previously held a similar post
at Asylum Records . . . Ty Herndon will guest star on the
KIKK/KILT float in Houston’s Thanksgiving Day parade
... Shania Twain is donating proceeds from sales of her
single “God Bless The Child” to Kid’s Cafe, a Second Har-

by Chet Flippo

Davis Daniel Gets Top Fan Billing;
Country Cookin’ At Threadgill’s

vest Food Bank program. In Nashville, Lonestar has been
conducting a food drive for Second Harvest . . . John Berry
joins the Nashville Symphony and the Symphony Cho-
rus for holiday pops concerts Friday (29) and Saturday
(30) at Nashville’s Tennessee Performing Arts Center . . .
Frances W. Preston has been re-elected president/CEO
of BMI.

Here are a few of the folks who dropped by to pick or
sing on Delbert McClinton’s next album: B.B. King,
Vince Gill, Lyle Lovett, John Prine, Pam Tillis, Patty
Loveless, Bekka Bramlett, Lee Roy Parnell, Mavis
Staples, and Gary Nicholson. To say that the man cuts
across genres is an understatement . . . Deana Carter
makes her network debut with appearances on “The
Tonight Show” Friday
(29) and “Late Show
With David Letterman”
Dec. 30 ... Vince Gill’s
seventh annual Basket-
ball Game and Concert
raised $70,000 for Bel-
mont University pro-
grams . .. Steve Crop-
per’s birthday bash at the
Opryland Hotel brought
in $150,000 for the T.J.
Martell Foundation . . .
Guests seated onstage at
the Grand Ole Opry Now.
16 included fashion critic Mr. Blackwell and the honor-
able Hifikepunye Pohamba, minister of fisheries for
Namibia . . . CMT has more than 1,000 households in
Brunei, because the sultan there is a country music fan.

NASHVILLE SCENE doesn’t often recommend cook-
books, but we have a dandy. “Threadgill’s: The Cookbook”
(Longstreet Press) is not only a comprehensive collection
of Southern comfort-food recipes served up by Threadg-
ill’s Restaurant in Austin, Texas, it is an illustrated histo-
ry of the music scene in that city, {rom Janis Joplin to
Willie Nelson. The book’s author, Eddie Wilson, previ-
ously ran the celebrated and lamented Armadillo World
Headquarters, the Austin venue that launched the pro-
gressive country movement in the *70s. He also ran one of
Nelson’s Fourth of July picnics. He now heads Threadgill’s,
the former gas station/beer joint where the late Kenneth
Threadgill, a protégé of Jimmy Rodgers, kept Rodgers’
musie alive and gave Joplin her singing start. The restau-
rant is a veritable museum of Texas musie artifaets, and it
hosts weekly jam sessions and frequent album-launch par-
ties. Jimmie Dale Gilmore wrote the book’s foreword,
and Guy Clark and Roy Blount Jr. contribute original
food-related country song lyrics. Threadgill’s is the only
suecessful joint of its kind in the South that T know of that
refuses to serve burgers.
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BURNIN’ DAYLIGHT BRIGHTENS NASHVILLE

GOUNTRY

1.2.8.0.8.8.8.8 0.8 ¢

™

by Wade Jessen

TINY KINGDOM: With more than 11,000 units, Alan Jackson halts Deana
Carter’s two-week reign at No. 1 on Billboard’s Top Country Singles Sales
chart, as “Little Bitty” (Arista) bumps “Strawberry Wine” (Capitol Nashville)
back to No. 2. Carter’s single moves 8,000 units, while “Did I Shave My Legs
For This?” takes Greatest Gainer honors on Top Country Albums (4-4), with
an increase of 4,000 units. In a tight race for No. 1 on Hot Country Singles &
Tracks, “Strawberry Wine” remains in charge for a second week, while “Lit-
tle Bitty” rises 3-2. Despite a whopping 506-spin increase, “Little Bitty” falls
short of No. 1 by a mere 27 spins, while Carter’s song is down by six spins.

HOT STUFF: Evidence of a renewed presence of superstar artists on coun-
try radio is illustrated by high debuts and quick trips to the top. Reba McEn-
tire’s “The Fear Of Being Alone” (MCA) rises 5-3 on Hot Country Singles &
Tracks after just nine weeks. When the track opened at No. 41 in the Oct. 5
issue, it was McEntire’s highest debut since “Rumor Has It” came on at No.
42 in the Dec. 1, 1990, issue. Similarly, Clint Black’s “Like The Rain” entered
the airplay list 13 weeks ago at No. 42, his highest debut since “One More Pay-
ment” popped on at No. 35 in the April 27, 1991, Billboard. “Like The Rain”
peaked at No. 1 Oct. 26 and held that position for three consecutive weeks.
Black swipes the Hot Shot Debut this week at No. 47 with “Half Way Up.”

Alan Jackson’s “Little Bitty” became his career-high debut on Hot Coun-
try Singles & Tracks six weeks ago, entering at No. 41. Jackson’s prior bench-
mark on our radio chart happened exactly four years earlier, when “She’s Got
The Rhythm (And I Got The Blues)” entered at No. 42 in October '92. Hmmm
... maybe country radio’s complaints about the onslaught of unfamiliar artists
and label proliferation were more valid than many insiders thought.

HILLBILLY REEL: Reba McEntire and Alan Jackson trade places at No.
1 on Top Country Albums, as McEntire’s “What If It's You” outpaces “Every-
thing I Love” (Arista) by more than 5,000 units. With a 2,500-unit gain, McEn-
tire’s set moves more than 70,000 units, while the Jackson title moves 65,000.

Dave Weigand, sales VP at MCA /Decca in Nashville, says McEntire’s gain
is linked to media penetration (see the laundry list of TV appearances in last
week’s Country Corner). “We're also feeling the airplay impact of ‘The Fear
Of Being Alone,” which should translate into an even bigger third week,” says
Weigand. Despite McEntire’s gain, her set is pushed back (15-17) on The Bill-
board 200 by big opening weeks for soundtrack sets from “Evita” and “The
Mirror Has Two Faces.”
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(Continued from page 28)

terrific.”

Bill Hagy, operations manager at
WXBQ Johnson City, Va., is equally
enthusiastic about the group. “I really
am excited about them,” he says. “It’s
really fresh. [ enjoy the music and their
harmonies. It has actually become
something I listen to a lot at home, and
for someone in radio to do that says a
lot.”

Burnin’ Daylight is also finding sup-
port in the retail community. The group
recently performed for a gathering of
Blockbuster’s district managers, reg-
ional managers, and senior executives.
“They were terrific. They blew every-
body away,” says Brian Woods, chief
marketing officer worldwide for Block-
buster. “We're very excited about them,
and we plan to jump all over the CD
when it comes out.”

Woods attributes the appeal to the
group’s unique sound. “They seem to
have a very strong high-energy har-
mony that sounds like they’ve been
singing together for years. And I think
they are intriguing when you get to
know their story too, and you realize
that each one of these guys is a suc-
cessful songwriter and singer in his
own right. The fact that they really
came together as a collaborative writ-
ing effort and then turned into a band
is a fascinating story. Then you hear
them, and they-are so strong, and their
songs are very heartfelt. I'm a sucker
for big ballads, and they also rock out
on songs like ‘Nice Work.” You hear
some of the roots of their past. You hear
some Exile and some Southern Pacific
in there.”

Woods feels that the group members’
experience is an asset. “The music
speaks for itself, and it speaks to a pret-
ty broad range of people,” he says. “I
think it sounds very youthful, but the
seasoning is coming through in the
quality of the sound, the professional-
ism, and also the stories being told in
the music. There are a few country

music fans out there who aren’t 15
years old. When I hear [Burnin’ Day-
light], T hear a group I can identify
with.”

Hannon says that Curb has been
familiarizing radio with the group via
regional showcases. He adds that the
label is taking Burnin’ Daylight to
WEA branches prior to the album’s
release. After that, the label will take
the group to retail accounts. Hannon
says that country labels tend to focus
their efforts at retail prior to an album’s
release, but with Burnin' Daylight,
Curb plans to “spread that concept over
a larger period of time” and will con-
tinue to visit retail after the release.

Hannon acknowledges the problems
involved with introducing a group,
rather than an individual artist. “It’s
harder to break a group,” he says, “but
after a band breaks, it tends to have a
longer life expectancy.”

He says that one of the reasons
breaking a group is harder is the visu-
al element. “Our experience in mar-
keting acts that have more than one

member is that it’s hard to create a
focal point,” he says. “So with Burnin’
Daylight, the focal point will be the
name.”

According to Hannon, the group’s
CD/cassette cover will feature a “very
distinctive logo.” A photo of the three
members will be on the back of the CD.
The logo will be featured in the mar-
keting campaign as well as in print
advertising and point-of-purchase
materials.

Although plans for a tour will depend
on the success of the initial single, the
members of Burnin’ Daylight are opti-
mistic about the future. “When we put
this together, it was just for fun,”
LeMaire says. “We have all come from
years of playing and experience. After
a lot of years, some of the fire can be
taken out of you, and it’s a tough exis-
tence, but this band has put so much joy
back. It has been a tremendously joy-
ful experience, and I think the musie
reflects it. We are very proud of this.
It’s the best thing, collectively, that all
of us can say we've ever done.”

Two Era Meet. LeAnn Rimes, left, and country music legend Eddy Arnold per-

form a duet of the song “Cattle Call” on TNN’s “Prime Time Country.” The pair-
ing came about after Arnold sent Rimes a fan letter.

COUNTRY SINGLES A-Z

PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE (Publisher — Licensing Org.) Sheet Music Dist.

71 AIN'T GOT NOTHIN’ ON US (Wamer-Tamerlane, BMI/New
Works, BMI/Wamer Bros., ASCAP/).E. Robinsongs,
ASCAP) WBM

44 ALLIDO IS LOVE HER (Acuff-Rose, BMIMCA,
ASCAP/Delta Kappa Twang, ASCAP) HL/WBM

38 AMEN KIND OF LOVE (MCA, ASCAP) HL

42 ANOTHER YOU, ANOTHER ME (irving, BMI/Baby
Dumplin’, BMI/Blue Sky Rider, BMI) WBM

73 BETTER LOVE NEXT TIME (Howtin’ Hits, ASCAP/Square
West. ASCAP/EMI April, ASCAP) HL/WBM

13 BIG LOVE (Wamer-Tamerlane, BMI) WBM

22 BURY THE SHOVEL (Great Cumberland, BMI/Fugue,
BMI/Windowcheese, ASCAP/Arms Songs, ASCAP) WBM

15 CHANGE MY MIND (Zomba, ASCAP/Bull's Creek, BMI}
WBM

51 CHEROKEE BOOGIE (Fort Knox, BMI/Trio, BMI) HL/WBM

61 DO YOU WANNA MAKE SOMETHING OF IT (Little Big
Town, BMI/American Made, BMI/BMG, ASCAP/Trailer
Trash, ASCAP/Slow Train, ASCAP) WBM, HL/WBM

32 EVERYBODY KNOWS (August Wind, BMI/Great Broad,
BMI/Georgian Hills, BMI/Longitude, BMI) WBM

5 EVERY LIGHT IN THE HOUSE (Irving, BMI/Colter Bay,
BMI) WBM

3 THE FEAR OF BEING ALONE (Rick Hatl, ASCAP/Water-
town, ASCAP/Fame, BMI) WBM

17 FRIENDS (That's A Smash. BMI)

14 gg(l‘,) BLESS THE CHILD (Loon Echo, BMI/Zomba,

AP)

46 GOING, GOING, GONE (Sixteen Stars, BMI/Sony/ATV Tree,
BMI/AIl Over Town, BMI/New Wolf, BMI/Little Big Town,
BMI/American Made, BMI) HL/WBM

10 GOODNIGHT SWEETHEART (Sony/ATV Crass Keys,
ASCAP/Sony/ATV Tree, BMI/Thanxamillion, BME) HL

41 HALF WAY UP (Btackened, BM))

67 HAVE WE FORGOTTEN WHAT LOVE IS (EMI Blackwood,
BMI/BTK, BMI/Girt Next Door, BMI/Wamer-Tame