EMV
BAﬁCA 90807

$5.95 (U.S.), $6.95 (CAN.), £4.95 (U.K.), ¥Y2,500 (JAPAN)

THE INTERNATIONAL NEWSWEEKLY OF MUSIC, VIDED AND HOME ENTERTAINMENT

NEWSPAPER

IN MUSIC NEWS

Julie
Christensen

. Takes A

4 Hands-On Role
With New CD

PAGE 7

FEBRUARY B, 1997

Belgian Superclub
Chain Calls It Quits

B BY MARC MAES

BRUSSELS—The record industry
is losing a significant European
retail outlet with the decision by

ISUPERCLUBT
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Dutch electronies firm Philips to
shutter its Superclub record and
video chain.

The chain, with 87 stores in Bel-
gium, the Netherlands, and
France, will close its doors April 1
(Billboard Bulletin, Jan. 30). The
web, strongest in Belgium,
accounts for an 8.5% share of that
country’s record sales market.

Superclub’s Belgian retail rivals

(Continued on page 79)

Techno Emerges From Shadows In Japan
Budding Radio Play Signals Mainstream Growth Potential

This first part in a series on the tech-
no/rave movement looks at the emerg-
ing Japanese scene, which some see as
ripe for export. Next week: the view
Srom the U.S., where electronic music
is going “overground.”

B BY STEVE McCLURE

TOKYO—A large field filled with thou-
sands of brightly dressed, unconven-
tional-looking people, swaying rhyth-
mically as beavily amplified music and
telltale verdant aromas fill the air.
Monterey, 19677 Hyde Park, 19687
Try Gotenba, Japan, Aug. 10, 1996.
The oceasion was Rainbow 2000, an
ambitious all-night concert/rave/event
that saw 15,000 young Japanese gath-
er to enjoy the driving rhythms and
dreamy ambience created by Japanese
techno artists, including Ken Ishii,
Takkyu Ishino, Tokyo Techno Tribe,

Wheeler’s Luminous ‘Angel’
ECM Set Features All-Star Quartet

B BY BRADLEY BAMBARGER

NEW YORK—One of the jazz world’s
unsung heroes, composer/trumpeter
Kenny Wheeler has cultivated a high-
ly personal, poetic voice
over the past three
decades, simultaneously
tapping and transcending
tradition. Such masterful
albums as “Gnu High” and
“Deer Wan” typify his art
of abstract romanticism,
the playing possessing an
uncommon purity and the
writing a timeless appeal.
On Feb. 11, ECM releases “Angel
Song,” an album of celestial beauty
that marks a late-career high point for
Wheeler. In league with a rare set of
musicians—alto saxophonist Lee
Konitz, bassist Dave Holland, and gui-
tarist Bill Frisell, each leaders in their
own right—Wheeler has fashioned a

WHEELER

work in which the line between com-
position and improvisation is blurred
to entrancing effect.

In fact, the hovering harmonies,
recurrent motifs, and free-floating,
drummerless pulse lend a
dreamlike air to “Angel
Song” that seems more
akin to Renaissance
polyphony than jazz. “I love
contrapuntal music, and I
was listening to a lot of
Byrd, Tallis, Gesualdo
when I was composing the
pieces on ‘Angel Song,””
Wheeler explains. “I've
been trying to capture the spirit of that
era while still keeping it jazz.”

ECM principal and producer Man-
fred Eicher makes another classical
allusion, pointing out the chamber
music quality of the sympathetic inter-
play on “Angel Song.” “It was like a

(Continued on page 85)

and Something Wonderful.
There are more than a few parallels
hetween Japan’s emerging techno tribe

and the counterculture of the *60s. In
botb movements, music provides the
leitmotif, along with light shows, hallu-

Camelot Talking To |
Buyers As Part Of !

Reorganization Plan
| BY ED CHRISTMAN

NEW YORK—Camelot Musie is
already in discussions with poten-
tial buyers of the 320-store chain,

AN

according to Jim Bonk, CEO of the [
North Canton, Ohio-based web,
which has put itself on the sales
block (Billboard Bulletin, Jan. 30).
But it has also readied and submit-
ted to its creditors committee a
stand-alone business plan that

(Continued on page 83)
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Musicland’s Gambit To
Put Its Troubles Behind

PAGE 52

cinogens, and an emphasis on peace,
love, and ecology.

“It wasn’t like you had to listen to
the musie,” says industry observer and
techno fan Soichiro Suzuki as he recalls
Rainbow 2000. “There were lots of lit-
tle parties and picnies, many little
stands with ‘techno-hippies’ selling
things from India—it was great.”

But why should techro provide the
soundtrack for what some starry-eyed
enthusiasts see as the nucleus of an
emerging Japanese counterculture?

Jun Ochi, executive producer at con-
cert promotion agency Tachyon Co.,
which organized Rainbow 2000, de-
seribes techno’s unique ability to break
down barriers and create that indefin-
able but crucial good vibe.

“When you go to a techno party, you
can feel sometbing different from other
concerts,” Ochi says with the passion
of the true believer. “In concerts, there
is a stage, and the audience is separate.
It is as if there is a host computer and

(Continued on page 76)

Sargent Building On
Regional Fan Base
With Reprise Debut

B BY PAUL VERNA

NEW YORK—Laurie Sargent’s Susan
Lucci days are over. Like the soap
opera star, who despite numerous nom-

SARGENT

inations has never won an Emmy
Award, Sargent has been up for vari-
ous Boston Music Awards over the
years but never scored one until Octo-
ber 1996, when she was named best

local female vocalist.
Last year was significant in other
ways for Sargent. On Dec. 31, 1995, she
(Continued on page 84)

Capitol Believes Market Is
Primed For Spearhead Set

B BY HAVELOCK NELSON

NEW YORK—With its second Capi-
tol Records release, “Chocolate Supa
Highway,” the nine-member band
Spearhead continues
the mission it started on
its acclaimed 1995
debut, “Home”: to make
potent, reflective soul
music. Its label aims to
expand on its own game
plan with the follow-up
set, due March 25, by
reaching out to a wider audience.
“Their first record got them a lot of
credibility and was universally criti-
cally acclaimed,” says Clark Staub,
Capitol’s senior director of marketing
(U.S.). “But the urban-eontemporary

SPEARHEAD

community dismissed it as being too
alternative. The alternative communi-
ty, meanwhile, labeled it as being too
urban, although we did have our sup-
porters there. But it was a different
time then, before people
like D’Angelo entered
the performing arena.”
With  “Chocolate
Supa Highway,” Capitol
hopes to capitalize not
only on the success of
new R&B  stylist
D’Angelo, but also on
the opportunities that were created by
pioneering “alternative hip-hop/R&B”
stylists like the Fugees, with whom
Spearhead toured as part of a package

trek last summer.
(Continued on page 20)
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No. 1 IN BILLBOARD

VOLUME 109 * NO. 6

IN THE REALM OF ‘LOS TANGUEROS’

Evoking both the first blush and the final heartbreak of every impos-
sible love affair, the nuevo tango of late composer Astor Piazzolla
hespeaks the blindest struggles of the human soul. In its centurylong
ascendance from the orilas/arrabal (outlying slum) bars and broth-
els of Buenos Aires to the salons and concert halls of Europe, the pes-
simistic music purportedly devised by two pimps prancing on a street
corner has become a standing-room-only draw even in New York’s
hippest downtown recital hall. Still, as Piazzolla himself understood,
each such development only conspires to reaffirm the fatalism of the

In a physical contest with the wicked-minded sense of futility con-
tained in the sound he transformed, the stubborn Piazzolla defied each
of tango’s Argentine proletarian porténio (port worker) traditions,
lending it a classical- and jazz-inflected concert aesthetic. He was even
the first to insist on standing whenever he played the bandonedn (small
diatonic accordion) at the melodic core of the tango, saying, “I refuse
to look like an old woman knitting!” And yet during a recent January
evening in lower Manhattan’s TriBeCa district, Piazzolla’s music found
itself being performed before, of all things, a massive poster of an old
woman knitting, as Polish classical concert pianist

club gig,’ ” Ax insists with a chuckle. “I loved the immediacy and the
intimacy of the space”—including the rude, arrabal-like touch of a
bottle-tinkling bartender clumsily filling orders in the corner of the
otherwise-hushed 250-seat main rcom. “Although I'm used to formal
concert halls,” Ax explains, “I wasn't bothered by the background
noise in the hall [taped for later broadcast on NPR’s ‘Performance
Today’]. After all, we should remember, for instance, that Mozart piano
concertos were originally intended to be played for about 50 people. In
the case of Piazzolla’s tangos, the music is this wonderful combination
of correct, strict rhythms and this unbuttoned quality of Latin pas-
sion. Piazzolla wanted tango to bridge the gap between its early dance
roots and the contemporary classical world, letting it be more com-
plex and have fugues. He sought a level of listener acceptance that
wasn’t really a crossover—I don’t like that term—because it didn’t
involve compromise.”

By confining themselves to two intensely engaged keyboards for
the voice-like dialogues at the center of “La Muerte Del Angel,” “Adios
Nonino,” and the mildly dissonant “Verano Porteiio” on the “Los
Tangueros” album, Ziegler and Ax bring a redoubled pathos to the

doomed metaphorical outlook of the musie, casting its

Emanuel Ax and former Piazzolla collaborator Pablo
Ziegler joined forces at the Knitting Factory club to
offer the live debut of their sublime “Los Tangueros:
The Tangos Of Astor Piazzolla” (Sony Classical), a his-
torically unique 12-piece transposition of Piazzolla’s
tangos and African dance-influenced milongas into
arrangements for two pianos.

Not that Piazzolla would have resisted such novel
expansions of his innovations. “Astor was always crit-
icized by the conservative people who felt tango was
like the national flag—a thing you must not change,”
says Ziegler, who for 10 years served as the brilliant

young keyboard soloist in Piazzolla’s renowned New
Tango QQuintet. “Astor felt this was foolish, because
tango already had gotten so many different influences
added to it by the time he began studying in Paris [in
his 30s| with Nadia Boulanger—from the strange mix
of the black Africans, the immigrant Spanish people
in Buenos Aires, the German bandoneén; the gaucho
milongas from the southern part of Buenos Aires, some

TO MY EARS

Sl
by Timothy White

implicit realm of Buenos Aires bordello compadritos
(thugs) and their emotionally conflicted women in a
bracing but still bleak modern light. Ultimately, the
man in any tango symbolizes the poor immigrant, and
the woman represents the fundamentally unjust lower
rung of Argentine society in which he longs to find
comfort and fulfillment—but inevitably fails. “I sup-
pose,” says Ax, “that the simplicity of the Knitting
Factory show and the new album took the music in
both directions at ence—toward the elevated concert
setting but also toward the liberating but sad intima-
cy of what the music is saying. And I agree with the
idea that Piazzolla’s tangos simultaneously feel like the
joyful beginning and unhappy ending of a hopeless
romance.

“But as for myself,” Ax reasons with a whimsical
sigh, “it’s been nice to feel like Al Pacino for a moment.
sweeping someone off their feet like he did in ‘Scent
Of A Woman.””

If it seems the pull of tango is prevalent in recent

of them fast like the Cuban cumbia; and the small

musical patterns from the clarinet and flute music of Italian immi-
grants. Astor also loved Puccini, and you hear of lot of Puccini melodies
in parts of ‘Los Tangueros,” a sound so melancholic but in some
moments very funny.

“However, whatever we played in the Quintet, Astor was very
demanding, a complete perfectionist,” adds Ziegler, reminiscing on
the afternoon following the Knitting Factory program. “Every wrong
note was like a betrayal, and his eyes would hit you like a laser.”

Born March 11, 1921, in Mar del Plata, Argentina, to Italian immi-
grants and passing a portion of his youth in the Bronx, N.Y,, the proud,
ropy Piazzolla invested the tango with a sweaty, psychic turbulence
some have termed “diabolic.” He was repeatedly threatened and beat-
en by traditionalists, with one exponent of the early tango cancion dis-
rupting a radio interview to put a gun to Piazzolla’s head. Ziegler and
Ax have stayed faithful to the structural premises of Piazzollw’s work,
translating the seductive repartee of the Quintet-era bandoneén and
violin into a mutually persuasive interplay of Ziegler’s melodic “left”
piano and Ax’s rhythmic “right” piano.

“Actually, Pablo evened things out in his arrangements so we could
swap melodies and rhythms in the recording as well as at the Knit-
ting Factory. And as I said from the Factory stage, that was ‘my first
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motion pictures, from “Scent” to Madonnu’s embodi-
ment of “Evita” (especially the Miami Spanglish mix of “Don’t Cry
For Me Argentina” on her new Warner Bros. CD-5 single), there is an
authentic Piazzolla presence in many film scores, with Piazzolla’s live
1982 set of “Suite Punta Del Este” serving as the soundtrack theme
of the hit 1995 sci-fi thriller “12 Monkeys” (ANS Records).

Other classical stars besides Ax have gravitated to Piazzolla's lega-
ey, notably the Kronos Quartet for its arresting 1991 collaboration
with the tango master himself, *“Five Tango Sensations” (None-
such/Flektra). Latvian violinist Gidon Kremer earned a Grammy
nomination for his current “Hommage A Piazzolla” (Nonesuch/Atlantic
Classics), and the popular response has been so strong that Kremer
has already cut a second volume cf the bandoneén virtuoso’s works.
Nonesuch also intends to reissue Piazzolla’s three incomparable
records on American Clavé: “The Rough Dancer And The Cyclical
Night,” “La Camorra,” and the album (he called it his best) named for
the anxious, late-evening apex of Buenos Aires’ La Boca district sat-
urnalia, “Zerp Hour.”

“Astor loved life in the streets out hated stupidity,” Ziegler con-
cludes of his friend, who died in May 1992 of a stroke in Buenos
Aires. “He was a hero for honesty in music, a fighter, like Muham-
mad Ali.”
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Cannes Accord Welcomed
Deal A Relief For U.S. Publishers

H BY JEFF CLARK-MEADS

LONDON—Senior U.S.-based publishing
executives are warmly welcoming the new
Cannes Accord on lowering commission rates
charged by Europe’s mechanical royalty col-
lecting societies. But some senior figures are
questioning why so much effort was required
to achieve the agreement.

The Cannes Accord, hammered out at a
MIDEM summit meeting of publishers and
societies, will mean the mechanicals bodies on
the European continent will reduce commis-
sions from the current rate of 8.34% of
mechanical revenues to 6% by July 2000 (Bill-
board, Feb. 1). The U.K.’s Mechanical Copy-
right Protection Society (MCPS) already
operates on a 6% rate.

Martin Bandier, chairman of EMI Music
Publishing Worldwide, argues that the agree-
ment to lower costs is a product of Anglo-
American pressure over several years. He
says that EMI’s establishment of its own col-
lecting organization, Music Rights Society
Europe, in 1995 was a strong spur to the soci-
eties to reassess traditional ways of operat-
ing. This pressure to change was compound-
ed when MCPS and PolyGram International
Music Publishing introduced direct distribu-
tion last summer. Direct distribution dis-
bursed monies straight to publishers and
bypassed the collecting societies on the Euro-
pean continent. As part of the Cannes Accord,
it has been abandoned in return for the con-
tinental societies’ lowering costs and speed-
ing up distribution systems.

Bandier’s long-standing complaints about
the continental societies have been twofold.
Primarily, he argues that they have been too
ready to cut publishers’ incomes in order to
give rebates to record companies when com-
peting for the labels’ business. Second, he has
been unhappy about the level of social and cul-
tural deductions the continental societies have
taken from the sums to be distributed to pub-
lishers.

Of the Cannes Accord, he comments, “It’s
very satisfactory on two levels. It will mean
that the societies will continue to be better
run until we get to the 6% rate. It will also
mean that we have to have continuing dialog
with respect to the other issues that give bet-
ter margins.”

Part of the dialog, he says, will be more
openness in accounting methods. “The [pan-
European] central licensing deals have not
been audited since inception 10 years ago,”
says Bandier. “In the U.S., an audit can make
a difference of tens of millions of dollars.”

Asked why EMI did not assist the Poly-
Gram/MCPS initiative by also adopting direct
distribution, Bandier responds, “Because
there’s a lot to be said for the European col-
lection system.”

He adds that he recognizes merit in the
continental societies’ arguments that without

the income they lost through direct distribu-
tion, they were not able to adequately lobby
governments for the political and market con-
ditions necessary to maximize revenues for
copyright holders.

Ralph Peer, owner of leading independent
peermusic, echoes that view by saying, “Noth-
ing can substitute for having a personal rela-
tionship with a member of the legislature in
any particular country.” Peer adds, though,
that the societies must weigh the cost of good
political contacts against good business prac-
tice and should not let overhead costs climb
unduly in return for political influence.

Of the Cannes Accord as a whole, he says,
“It’s good for us and good for everyone. It’s in
the interests of all the European societies,
who have had a significant wake-up call to the
fact that the single European market is going
to mean a different structure to what they
have been used to for decades past.”

Says Bandier, “They have become flexible,
and I'm quite excited about it.” He compli-
ments the leaders of the continental soci-
eties—Jean-Loup Tournier, president of
French body SACEM/SDRM, and Reinhold
Kreile, head of Germany’s GEM A—for what
he says is the speed with which they recog-
nized the need for such flexibility.

Peer argues that such a change in attitude
was of paramount importance. “The record
companies had become the primary clients of
the societies rather than the rights holders,”
he says.

He contends that the difficulties addressed
by the Cannes Accord are rooted in the 1986
central licensing deal between PolyGram’s
record arm and Dutch society BUMA/STEM-
RA, when, for the first time, “a third party
was put in a position of control of the publish-
ers’ works. The societies then competed to
give away our rights.” All the societies with-
in the European Union’s single market have,
since 1986, vied with each other to offer the
best deals to record companies to attract the
huge amounts of business involved in issuing a
pan-European license to a major label.

Irwin Robinson, chairman of Famous
Musie and chairman of the National Music
Publishers’ Assn. in the U.S,, also welcomes
the Cannes Accord, but says, “Look at what
it took to get it.

“I’'m very gratified that something is final-
ly going to happen, but against that it took
enormous pressure from the major publish-
ers and the MCPS/PolyGram deal to get the
society people to realize that something had to
be done. For so long we’ve been trying to get
the societies’ commission rates reduced.”

However, he acknowledges, “I think we
have accomplished something, but we will
have to continue to work with the societies
over cultural deductions.”

Robinson suggests that the accord is mere-
ly the beginning of the process of rehabilita-

(Continued on page 75)

Warner Signs On
Retailers For DVD
Software Trial

H BY EILEEN FITZPATRICK

LOS ANGELES—A group of 20 retailers
has been tapped by Warner Home Video
to debut DVD software in regional tests
beginning March 24.

Wherehouse Entertainment, one of the
participating chains, will have 36 of the
studio’s titles in 50 of its approximately
260 stores, according to a source at the
Torrance, Calif.-based retailer.

Other chains, including Best Buy,
Musicland, and Tower, say that they will
also participate in the Warner test, but
have not determined specific rollout plans.

The trial is also being offered to a num-
ber of large publicly held video special-
ists, including Hollywood Video, Moovies,

@ WHEREHOUSE

Movie Gallery, and West Coast Enter-
tainment. Sources say that mass mer-
chants and club accounts are not part of
Warner’s rollout plan.

Warner Home Video declines to com-
ment on the specifics of the plan, but
sources say the company has targeted the
test for Los Angeles, San Francisco,
Chicago, Dallas, New York, and Washing-
ton, D.C.

Sources also say that the plan is expect-
ed to include a tie-in with a yet-to-be-
named hardware company.

A spokesman for Toshiba, Warner’s
longtime DVD partner, says executives
were meeting with the studio to develop
dealer incentives.

According to one dealer, Toshiba may
play a role in convincing hardware chains,
such as Montgomery Ward, to carry DVD
software titles.

Joe Pagano, video merchandiser for
Best Buy, says he expects 74 of the chain’s
272 stores to carry DVD as part of the
test. “All of them may not have product on
March 24, but it will be put in over a span
of time,” he says.

Pagano says Best Buy is building its
own DVD demonstration kiosks and will
place one in each store and merchandise
the hardware and software side by side.

Retail sources say that under the
plan, Warner will give retailers a 100%
return allowance within the first 90
days of initial orders. The normal 20%
return allowance will apply after 90
days, sources say.

Suggested list price for Warner’s DVD
titles is $24.98, with a minimum adver-

(Continued on page 84)

U.S. Record Biz Seeks Congress’ OK Of WIPO Treaty

H BY BILL HOLLAND

WASHINGTON, D.C.—The first—and
top—legislative priority of the U.S. record-
ing industry this year is quick congression-
al ratification and implementation of the dig-
ital-age sound recording protection treaty
forged in Geneva by the World Intellectual
Property Organisation (WIPO).

The new treaty, drawn up by the 160-
member-country WIPO in December, offers
producers of sound recordings an exclusive
right to authorize transmission of their work
for on-demand services, among other bene-
fits, and prohibits circumvention of anti-
copying controls and electronic encryption
systems that prevent copyright infringe-
ment. [t is up to each nation to tailor the new
rights and protections into law.

To be implemented, the WIPO treaty
must now be ratified by the governments of
at least 30 member countries within a two-
year framework.

“The U.S. has the most to gain,” said Jay
Berman, chairman/CEO of the Recording
Industry Assn. of America (RIAA), at a Jan.
23 briefing on the task ahead, held at its
headquarters here. “The U.S. played a lead-
ing role in negotiations and should play a
leading role in its implementation.”

While the recording industry is strongly
behind the new treaty, opposition to U.S.
passage can be expected to come from on-
line service providers, hardware companies,
and regional telephone companies, all con-
cerned about copyright-liability issues they
feel could stem from the new rights, partic-
ularly copyright-infringement liability.

Berman said that the RIAA will suggest
to Congress that those potential ramifica-
tions “be taken up at another time,” prob-
ably when the Clinton administration’s
information superhighway blueprint plan,
which deals with copyright issues, is rein-
troduced this session. It is commonly
called the National Information Infra-
structure bill.

“It isn’t clear yet whether they will
oppose or not,” said Berman of the
online/hardware interests. “We’ll know bet-
ter in a few weeks,” after the administra-
tion’s point man on the treaty, Bruce
Lehman, assistant secretary of commerce,
presents the administration’s views.

In any case, he added, “we are prepared
to debate that whole issue of liability” on
Capitol Hill this year.
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the debut album featuring the first single and video “Wannabe”

“Critics reach for phrases like ‘radio-friendly’ and ‘catchy’, but that doesn’t
convey how they created a whole movement.” -Newsweek

“The Spice Girls...keep pushing forward, demanding that listeners love them,
join them. Resistance is futile. You will be assimilated.” -Time

“An estrogen-fueled piece of pop-soul” -3pin

= Tied for highest debut ever on the Hot 100 singles chart

and almost gold in just two weeks!
A
" ) | Heavy Rotation

= Album shipping gold.
= “Wannabe” #1 in 35 countries

= Album 8x Platinum UK
6x Platinum Ireland
5X Platinum Spain
dX Platinum Japan
3X Platinum New Zealand

= §aturday Night Live April 12!

Produced by Stannard & Rowe
Management: Simon Fuller @ 19 Management

/. http://www.virginrecords.com
2= © 1997 Virgin Records Ltd.
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B BY CHRISTIE ELIEZER

MELBOURNE, AUSTRALIA—
The artistic community here is
entering the racial debate that has
split the nation.

With a series of concerts, a CD
single, and a documentary celebrat-
ing racial diversity, Australian
artists have started to mobilize
against the opinions that have caused
controversy at home and outraged
the country’s Asian trading partners.

Foremost in their sights is novice
politician Pauline Hansen, a former
fish-and-chip shop owner whose
attacks on Aborigine welfare, Asian
immigration, multiculturalism, and
foreign ownership of business have

Aussie Artists Rally To
Support Racial Harmony

struck a chord in an Australian
heartland ravaged by unemployment
and failed farms.

“I am actually embarrassed to be
Australian,” says Simon Binks, one-
time guitarist with Australian Crawl,
“Like most thinking persons in this
country, we thought Hansen was a
Jjoke who'd fade away. Clearly, that’s
not the case, so we artists need to
reaffirm to ourselves, and to the
world, that Australia is made up of a
lot of opinions, and the one getting
the most attention abroad is that of
a small, bitter fringe that needed
convenient whipping boys for their
own woes.”

Binks has produced a version of

(Continued on page 20)

AMA Exposure Lifts Artists

Winners Reap Rewards At Retail

B BY CRAIG ROSEN

LOS ANGELES—Alanis Morissette
and Toni Braxton were the big winners
at the 24th annual American Music
Awards (AMA), held Jan. 27 at the
Shrine Auditorium here. But accord-
ing to retailers, the winners at the cash
register may be Braxton, newer artists
like Jewel, and acts such as Metallica
and Motley Crue.

In the sou/R&B category, Braxton
took home honors for favorite female
artist, while her “Secrets” was named
favorite album. She was also part of
the lineup that garnered the favorite
soundtrack award for the Babyface-
produced “Waiting To Exhale.”

Braxton opened the show with a
lengthy performance, giving her the

most sereen time of anyone at the
awards, except for host Sinbad.

Skip Young, senior musie buyer for
the 110-store Amarillo, Texas-based
Hastings Books,
Music & Video, is
hopeful that Brax-
ton’s quadruple-
platinum “Secrets”
will benefit from
the victories and
exposure,

Morissette, who
did not attend the
show, won awards
for favorite female artist over Mariah
Carey and Celine Dion. Her 1995
album “Jagged Little Pill” was named
favorite album over Carey’s “Day-

(Continued on page 13)
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International Achievement Honor
Debuts At Canada’s Juno Awards

B BY LARRY LeBLANC

TORONTO—The debut of an interna-
tional achievement award at Canada’s
1997 Juno ceremony signals the coun-
try’s arrival in
force on the inter-
national  music
scene in 1996.

Celine Dion, Ala-
nis Morissette, and
Shania Twain will
all receive the first-
ever honors at the
26th annual Juno
Awards, which will
be staged March 9 in Hamilton,
Ontario.

“We’re introducing that award this
year for obvious reasons,” says Lee Sil-
versides, president of the Canadian
Academy of Recording Arts and Sci-
ences, which oversees the Juno cere-
mony. “It’s an opportune time to beat
the drum a bit for the international
impact that Canadian artists have
made. It won't be awarded every year.”

Leading the list in overall Juno nom-
inations, however, is an act that has yet
to parallel its tremendous Canadian
success outside of its home country.
With six nominations in 37 categories,
MCA Records band the Tragically Hip
tops the pack of nominees.

Widely hailed in Canada as the

DION

definitive Canadian rock act of the
decade, the Kingston, Ontario, band
has failed to garner similar success
elsewhere. The act is nominated in the
top group, top single, top video, and
top songwriter categories. Additional-
ly, the band’s “Trouble At The Hen-
house” album has been nominated for
top album and for top rock album, a
fan-voted category.

To date, the Tragically Hip’s five-
album catalog has racked up 4 million
units in Canadian sales, according to
band manager Jake Gold of the Man-
agement Trust in Toronto. “Trouble
At The Henhouse,” released in early
1996, has sold 600,000 units in Canada,
according to Ross Reynolds, president
of Universal Music Canada.

The runner-up, receiving five Juno
nominations, is Quebec’s Celine Dion,
who, unlike the Hip, has achieved enor-
mous international success in the past
year. The Montreal native has been
named in the top female vocalist and
top single (“Because You Loved Me”)
categories. “Falling Into You,” Dion’s
fourth English-language album, has
been nominated in the top album and
best-selling album (foreign or domes-
tic) categories, and her French-lan-
guage album, “Live A Paris,” released
in November, has been nominated for
best-selling Francophone album.

(Continued on page 75)

Retail Chain’s Future Hangs In Limho
Sluggish Sales Leave The Wall On Uncertain Ground

W BY JEFF CLARK-MEADS

LONDON—The future of U.S. retail
chain the Wall remains undecided. The
Wall’s British parent company,
W H Smith, says market conditions are
not right to either invest in it or sell it.

In a statement accompanying
Smith'’s latest fiscal results, issued Jan.
29, the company says the Wall “contin-
ued to experience problems” in the six
months to Nov. 30 last year. The fig-
ures show the 150-store chain had rev-

enues of $75.44 million in the period—
down 8% from the same point in 1995—
and produced a loss of $4.92 million.
However, the statement points out that
much of the loss was recovered over
the busy Christmas period.

Asked what this means for the
future of the Wall, a Smith spokesman
says that there has been no change in
company thinking since it completed its
strategic review six months ago. He
says that because of the difficult mar-
ket conditions in the U.S., Smith does

Rallying For A Cause. Originally planned as a protest of the pulling of VH1 and
MTV from the Denver market by cable company TCI, a Jan. 22 gathering of
recording artists instead became a celebration when the music video channel
was reinstated Jan. 21 after an outpouring of local support. Pictured speaking at
the rally at Denver’s Buell Theatre, from left, are Tony Rich, John Mellencamp,
Don Henley, and Jewel.

Cherry Links With Universal

Pub. Arm Signs Merril Bainbridge

B BY GINA VAN DER VLIET

LOS ANGELES—Cherry Enter-
tainment Group, Jolene Cherry’s new
label, publishing, and soundtrack
company, which has formed ties with
Universal Music Group, already has
a number of projects on tap, includ-
ing a Spanish-language Abba tribute
album, “Abba Latina.”

Cherry is the former senior VP/
West Coast GM of Atlantic Records,
who spearheaded such soundtrack
albums as “The Crow” and “Batman
Forever,” which sold 1.9 million and
1.5 million units in the U.S., respec-
tively, according to SoundScan.

The executive, who will operate the
company out of Santa Monica, Calif.,
also has a background in publishing.
Prior to joining Atlantic, Cherry was
a partner in the Warner/Chappell
joint venture PressmanCherry
Music, whose roster included Tonio
K., John Keller, and Korn.

Cherry Entertainment’s first pub-
lishing signing is Universal artist
Merril Bainbridge, whose first single,
“Mouth,” was certified gold and
peaked at No. 4 on the Hot 100 Sin-
gles chart.

The pact with Universal reunites
Cherry with Universal Music Group
chairman/CEO Doug Morris, who
brought Cherry to Atlantic.

Says Morris, citing “The Crow,”
“Batman Forever,” and “Encomium,”
a Led Zeppelin tribute album, “She
has continually demonstrated an
ineredible ability for discovering and
nurturing talent and recognizing
great songwriting.”

“I feel very fortunate to be joining
Universal at the most exciting time

in its history,” says Cherry.

The first artist to be signed to the
Cherry label is R&B/pop newcomer
Ricky Jones, with whom Cherry
worked at Atlantic, although the
artist never had product released
there. Jones’ debut is expected to be
released in the next few months.

Under terms of the agreement,
Cherry will release titles through the
Universal Musie Group label that
best suits the corrresponding act.
The distributing label will work in
conjunction with Cherry on promo-
tion, publicity, and marketing.

As for Cherry Entertainment’s
soundtrack projects, Cherry says,
“When they're done properly, sound-
tracks reach a major demographic.
And if it matches the film’s demo-
graphic, you have a huge audience.”

Cherry plans to continue to use
soundtracks as a launching pad for
new talent. “Mixed in with estab-
lished acts, new acts can benefit from
soundtracks as a very important
exposure and sales tool,” she says.

The label also plans to emphasize a
diverse roster of artists and compila-
tions. In addition, Cherry has plans
to produce a country-oriented sound-
track.

“[Cherry Entertainment A&R/spe-
cial projects executive] Jennifer
Blakeman has gotten very involved
with the Latin community through
this Abba project, and we are all very
interested in signing Latin acts,”
adds Cherry.

The label head hopes to model her
company after Interscope, which has
had many cutting-edge releases dur-
ing the past few years, along with a
successful blend of pop records.

not feel it can invest in the Wall, nor
could it do its duty to shareholders by
selling the chain for the lower price it
would obtain during such a depressed
period.

For the immediate future, the
spokesman says, “We shall carry on
managing it tidily.” Asked what Smith
will do when the market picks up—
invest or sell—he adds, “It would be
unwise to speculate at this stage.”

There is slightly better news for the
group’s U.K. music retail web, Virgin
Our Price, although the statement still
describes the chain’s results as “disap-
pointing.”

(Continued on page 13)

Hendrix Family, MCA
Reach Global Deal

B BY PAUL VERNA

NEW YORK—Four years after MCA
Records acquired the rights to the bulk
of the Jimi Hendrix catalog from
Reprise Records, MCA and the Hen-
drix estate have struck up a long-term
partnership that promises to enhance
the artist’s already-resplendent legacy.

Announced Jan. 28, the agreement
is a worldwide licensing pact between
MCA and Experience Hendrix, a com-
pany set up by the Hendrix family to
handle the late artist’s catalog (Bill-
board Bulletin, Jan. 29). Under the
agreement, MCA and Experience
Hendrix will release Hendrix staples
“Are You Experienced,” “Axis: Bold As
Love,” and “Electric Ladyland,” plus
“First Rays Of The New Rising Sun"—
the last album Hendrix recorded
before his death in 1970 of a drug over-
dose. All four titles will appear April 8
on heavy-gauge vinyl and April 22 on
CD and cassette, according to MCA.

In addition, MCA and the Hendrix
family—the artist’s father, Al Hendrix,
and sister Janie—plan to organize a
spring or summer Hendrix-themed
benefit show at New York’s Madison
Square Garden and release a video doc-
umentary on the making of “Electric
Ladyland.”

Furthermore, the Hendrix estate
and MCA will issue previously unre-
leased material from the artist’s vast
tape vaults.

“There’s enough previously unheard
material to create new albums,” says
Janie Hendrix. “We've recovered a lot
of tapes. The fans have asked about
these tapes before, but they've never

(Continued on page 75)

Dance Label Set Up
By Island Records

B BY LARRY FLICK

NEW YORK-—Island Records is
expanding its presence in the dance
music market with the formation of an
imprint geared toward grooming club-
rooted acts for the pop mainstream.

The still-unnamed label will be
based in New York and run by veteran
dance music promoter Vince Pelligri-
no. Island’s promotion and marketing
staff will handle all of the imprint’s
releases during its first year.

“Our intention is to take it slow and
let the label evolve naturally,” he says.
“Eventually, we'll aim to add a small
staff, but it will probably be focused on
the creative end of things, like A&R.”

(Continued on page 79)
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Borders Tours Benefit Grey Eye Glances
Bookstore Chain A Sprmgboard For Parachute Trio

8 BY JIM BESSMAN

NEW YORK—Not to suggest that
they are in any way bookish, but there
is a certain literary quality about
Grey Eye Glances. Namely, their
name, which is taken from Edgar Al-
lan Poe; also, their primary means of
exposure to date, which has been
touring hookstores.

The Maple Shade, N.J., trio, whose
Parachute/Mercury Records debut
album, “Eventide,” emerges Feb. 11,
came to the label after getting estab-
lished via heavy touring of Borders
bookstores throughout the Northeast.
In fact, pianist/vocalist Dwayne Keith,
who joined forces with lead singer/12-
string guitarist Jennifer Nobel and
bassist/vocalist Eric 0'Dell in
Philadelphia three years ago, worked
at two Borders outlets prior to com-
mencing pre-production on “Even-
tide” a year ago.

“I started in the espresso bar as a
coffee person and worked my way into
special orders and corporate accounts,
and ended up as CRC, or community
relations coordinator,” says Keith,
who worked at Borders’ Marlton, N.J.,
store for three years before moving
over to the chain’s Chestnut Hill loca-
tion in Philadelphia.

The group was then called
Sojourn—and had self-released two
albums as such—but had to surrender
the name to another Sojourn with an
earlier claim. The new tag derives
from a favorite Edgar Allan Poe poem,
Keith notes, explaining that “grey eye
glances,” from Poe’s “To One In Par-
adise,” is a metaphor for “dreams.”

“We thought of calling ourselves
‘Borders,” ” Keith adds, “but it would
probably have been a pain in the
neck!”

Perhaps, but the bookstore chain
has always been wholly supportive of
Grey Eye Glances, and thanks to
Keith’s CRC position—which involved
booking bands and author events at
the store—he was perfectly situated
to help bring the group’s music to

GREY EYE GLANCES

what has become the 126-store Bor-
ders Books & Music web.

What is now Grey Eye Glances
formed as Sojourn in 1991, though
Keith and O’Dell had met 12 years
earlier playing street hockey, and
Keith and Nobel had toured Europe in
1985 as part of the American Music
Abroad choir. “There wasn’t music in
the Borders world at the time,” says
Keith, “but we had the band together
and decided to set up and play on a
Friday night [at the Marlton outlet]
and went over so well that we played

twice a month for two years—and
then at all the Borders stores in the
area.”

But these weren’t ordinary half-
hour music in-store sets. Rather,
Sojourn played full, two-hour shows
in the stores’ coffee bars, and while
the pay was minimal (and sometimes
in the form of gift certificates), the
group managed to sell nearly 9,000
copies combined of its two self-
released CDs, “Songs Of Leaving”
and “Further On...”

The strong grass-roots sales base
was duly noted by Tom Vickers, Para-
chute/Mercury’s senior director of
A&R (U.S)). Vickers had seen the
group several times in Philadelphia
and had been struck by their sound.

“It was very distinctive,” says Vick-
ers. “It had elements of Celtic music,
folk, and an ethereal quality that was
unlike anything I'd heard. And to top

(Continued on page 75)

Stone Cupid’s

@ BY CHRIS MORRIS

L.OS ANGELES—When vocalist
Julie Christensen approached Dave
Crouch, GM of the Rhino Records
store in West Los Angeles, to see if
he would take copies of her self-
released album “Love Is Driving,”
Crouch asked her where the album
should be stocked.

Crouch recalls, “She said, ‘It’s
jazz/eountry/swing/folk/rock/cabaret.”
It’s hard to figure out where to put
it, because she does all that stuff
well.”

Indeed, in her 15-plus years on the
L.A. music scene, Christensen has
been recognized as a singer’s singer
who is comfortable with material in
every imaginable genre.

“Yeah, that’s my blessing and my
curse,” Christensen says with a laugh

In Gear With ‘Drwmg

s Christensen

CHRISTENSEN

about her reputation for versatility.
The singer’s diverse résumé
includes stints in a Western swing
outfit and torchy jazz/blues/R&B
combos; several albums co-fronting
the seminal early '80s L.A. post-punk
(Continued on page 83)

‘All Of Me’ Co-Author Gerald Marks Dies At 96

® BY IRV LICHTMAN

NEW YORK—Few songwriters can
claim 2,000 recordings of one of their
copyrights. The co-author of one such
song, Gerald Marks, who co-penned
the perennial “All Of Me,” died at his
Manhattan home Jan. 27 at the age of
96. Among other Marks co-works are
“Is It True What They Say About Dix-
ie?” and “That’s What I Want For
Christmas.”

Until his health failed recently,
Marks, a writer board member of
ASCAP from 1970-81, was actively
making the rounds at various colleges,
industry gatherings, and other forums,
sometimes at the behest of ASCAP,
telling humorous tales centering on his
long career and performing with gusto
his repertoire of songs. These perfor-
mances carried a one-man-show theme
of “What I Found In The Alley.”

Last year, Marks was honored by

the Sheet Music Society in New York.
Among the tributes was a parody writ-
ten by fellow ASCAP writer Ervin
Drake to the tune of “All Of Me.”

Marks’ sense of humor extended to
his own wishes to be carried out upon
his death. Accord-
ing to friends,
Marks’ will
requested that he
be cremated, and
that his ashes be
scattered in New
York’s Hudson
River in an urn
inscribed with the
words “All Of Me.”
He is also said to have written a song
at the age of 96, “At My Age, Why
Ask?,” that he’d sing to those who
inquired about his health.

Marks’ biggest success by far was
“All Of Me,” which he wrote in 1931
with lyricist Seymour Simons, and

which he introduced to the great stage
personality Belle Baker to sing. There
have been some 2,000 reeordings of the
song, which always has found favor
with jazz singers and mainstream jazz
instrumentalists and groups. Frank
Sinatra alone has recorded the song
four times in his career.

Marks, who had some of his materi-
al performed in Broadway shows, said
that he personally played the song for
Baker when she performed in his
hometown of Saginaw, Mich., and that
its sentiments brought her to tears.

“All Of Me,” he told writer Chip Def-
faa some years ago, was not an easy
sell to New York music publishers.
“One publisher said it was inane—a
word I didn’t understand at the time.
Another one thought it was dirty and
said to me, ‘Would you sing that song to
your mother? ”

With Irving Caesar, who died Dec.
17 at the age of 101, Marks wrote

“That’s What I Want For Christmas,”
which Shirley Temple introduced in a
1936 feature, “Stowaway.” The same
year, Marks, Caesar, and Sammy
Lerner wrote “Is It True What They
Say About Dixie?,” introduced with
recordings by Al Jolson and Rudy
Vallee.

Marks and Caesar also collaborated
on a celebrated series of children’s
material, “Songs Of Safety.”

Marks born on Oct. 13, 1900, made
visits to the White House at the
requests of Presidents Franklin Roo-
sevelt, Gerald Ford, and Bill Clinton.

“Few have served [ASCAP] and the
songwriting profession with the devo-
tion and charm of Gerald Marks, a
beloved member of the ASCAP family
since 1931,” says ASCAP president
and chairman Marilyn Bergman.

Marks is survived by his niece, Harri-
et Bloomberg of Long Beach, N.Y. His
wife, Edna Berger Marks, died last year.
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McMillan Courts Christian, Mainstream Fans
Giant Nashville, Warner Team On Broad-Based Set

B BY DEBORAH EVANS PRICE

NASHVILLE—Giant Nashville and
Warner Alliance have joined forces for
the Feb. 11 release of Terry McMillan’s
“Somebody’s Comin’.” The labels plan
to promote the album in both the main-
stream and Christian markets via
grass-roots efforts that will include a
tour of clubs, colleges, and churches.

McMillan, a well-known Nashville-
based session musician whose credits
include Eric Clapton, Garth Brooks,
Amy Grant, Michael W. Smith, Chet
Atkins, and Ray Charles, credits Giant
Nashville president
James Stroud with
initiating the new
album.

“He called me up
and said he wanted
me to do an album
for Giant and I said,
‘I don’t sing country
music,” ” McMillan
recalls. “He told me
he didn’t want me to do country music,
to just do what I do and he didn’t care
if I cut a polka. So we went in and had
a good time, and it came out good.

“To me, it’s a polished garage band
feel,” he adds of the album, which
includes fellow musicians Ron Hemby
on guitar, Michael Rodes and Tommy
Sims on bass, Steve Nathan on key-
boards, Lonnie Wilson on drums, and
Nicol Smith, Chris Rodriguez, and
Michael MeDonald on background
vocals. “It’s nice and full, but it’s loose
enough. I wanted it to sound like a
band playing.”

McMillan certainly has had enough
experience playing live in bands and
working in the studio. He came to
Nashville in 1973, at first playing drums
and blues harmonica in a band that did
cover tunes. When that gig ended, he
remained in Music City and landed a
spot as the drummer in Eddy Raven’s
band. He later wound up in Atkins’
touring band as harmonica player.

Atkins became a big supporter of
McMillan. At the time, Atkins was
heading the RCA Nashville division,
and McMillan recalls Atkins calling
him over to the label to play before a

MCcMILLAN

group of producers he had assembled.
Atkins wanted to encourage them to
use McMillan on recording sessions.
It worked. McMillan became one of
Nashville’s busiest musicians, and his
reputation spread beyond the country
community. He performed in Neil
Young’s band at Live Aid. He was
recruited by David Pack to be a part of
“Packman’s Dream Team” of musi-
cians who performed at President Clin-
ton’s first Inaugural Ball. He also is
responsible for the harmonica solos on
the Brooks hit “Ain’t Going Down ('Till
The Sun Comes Up),” and was fea-

‘I'd rather see
souls changed
than be a star’

tured performing the song on a Brooks
TV special.

“Somebody’s Comin’ ” features
McMillan’s well-known talents as an
instrumentalist, as well as his lesser-
known skills as a vocalist, on the title
cut and other tunes. The songs are a
mix of such standards as “Amazing
Grace,” “Ain’t No Grave Gonna Hold
My Body Down,” and “Respect Your-
self,” and songs co-written by McMil-
lan.

MeMillan says that when given the
opportunity to make this album, he
knew he wanted it to be a Christian
project. “I've been through a whole lot
in my life,” he says. “My house burned
down. Both my parents were dead of
alcohol at a young age. I was headed
down that road, and I got spared. My
whole priorities changed. I'm meaning
it from the heart: I'd rather see souls
changed than be a star.”

McMillan hopes the album will get to
a wide, mainstream audience, howev-
er. “I want to reach alot of people, peo-
ple that wouldn’t go to church, but
would come and listen to some hot
music with some kind of hope and
meaning,” he says.

The album will be distributed to the
mainstream market through WEA and
to the Christian market via Warner

RECORD COMPANIES. Joe Summers is
promoted to chairman of PolyGram
Group Canada in Oshawa, Ontario. He
was vice chairman.

Tom Carrabba is promoted to
senior VP/GM of Jive Records in New
York. He was VP of marketing/sales.

Rich Kudolla is appointed senior
VP of sales for EMI Records in New
York. He was senior VP of sales for
Columbia Music Group.

Michael Bruno is appointed senior
VP of human resources at EMI-Capi-
tol Musie Group North America in
New York. He was VP of human
resources for Technology Service
Solutions.

Virgin Records in Los Angeles
appoints Kathy Acquaviva VP of pub-
licity, West Coast, and in New York
promotes Yon Elvira to national
director of publicity and Meryl Wheel-
er to director of publicity, East Coast.
They were, respectively, senior direc-
tor of publicity for RCA Records,

CARRABBA

SUMMERS

director of publicity, and associate
publicity director.

Patricia Bock is appointed VP of
West Coast promotion for MJJ Music
in Los Angeles. She was senior nation-
al director of promotion at Epic
Records.

Harvey Schwartz is promoted to
VP of A&R for Capricorn Records in
New York. He was director of A&R.

RCA Records in New York appoints
Andrea Roseborough senior director
of artist development for black music
and promotes Harve Pierre to senior
director of black music A&R. They

Christian distribution. The title cut is
the first single.

Staffers at Giant and Warner
Alliance feel McMillan’s album will
indeed have broad-based appeal. The
lyrical focus is Christian, but the music
encompasses a variety of styles from
blues and funk to gospel choir sounds.

The goal, executives say, is to break
McMillan first in the Christian market,
and then use that momentum to pene-
trate the mainstream market.

“It’s Christian music, but it’s R&B,
it’s blues, it's funk,” says Giant’s head
of marketing, Kristi Weaver. “We're
trying to not totally classify this as a
Christian album, but just let people
know this is great music to listen to. I
think if we can break it first on the
Christian side, people will sit up and
take a little more notice.”

McMillan has appeared numerous
times on the Trinity Broadeasting Net-
work (TBN), and thus is already famil-
iar to the Christian musie audience.
Weaver says each appearance has gen-
erated plenty of fan mail, and the label
plans to use the accumulated fan data
base to send out targeted mailings
announcing the new album.

Additionally, Warner Alliance did a
special mailing of the CD and an elec-
tronic press kit to 1,500 radio, retail,
and press people.

Weaver says the album will be fea-
tured in spring catalogs for several
major Christian retail chains, includ-
ing Joshua’s, Family Christian Stores,
Lemstone, and Parable Stores.

Bob Elder, senior buyer for the
Grand Rapids, Mich.-based Family
Christian Stores, says the album has
good potential. “For the audience that
he will hit, it’s a good album,” he says.
“Tt will appeal to the AC/inspo [inspi-
rational] audience, and his connection
with TBN, I think, is key.”

At press time, McMillan was in
negotiation with a booking agent. Plans
call for him to embark on a multieity
tour, which may include having him
speak to students at a school on a Fri-
day, perform at a local venue on a Sat-
urday, and then play at a church the
next morning. “It’s going to be real
grass-roots,” McMillan says.

TUR

i

BRUNO

KUDOLLA

were, respectively, marketing direc-
tor at Island Records and associate
director of black music.

Mercury Records in Los Angeles
names Carolyn Robbins senior
director of national singles sales and
field marketing and promotes Meg
Ritschel to product manager. They
were, respectively, associate direc-
tor of sales development at PLG/
Island Records and marketing coor-
dinator.

Jasmine Vega is appointed associ-
ate director of publicity for Noo
Trybe/Rap-A-Lot Records in Los

B BY RAMIRO BURR

SAN ANTONIO, Texas—Cornelio
Reyna, considered by many the god-
father of nortesio/conjunto music,
was remembered by hundreds of
radio stations across Texas after his
death. Reyna, 56, died Jan. 22 in
Mexico City of complications from a
ruptured ulcer.

Reyna, who had a home in Hidal-
go, Texas, was in Mexico City to
work on a new album, according to
his personal secretary, Juan Antonio
Gonzales.

“He was one of the few to have
horns in his band, and when he
played with Ramon Ayala, they were
considered the best in their time,”
says Lee Woods, operations manag-
er of KRIO-FM San Antonio. “We've
gotten quite a few calls asking for his
music when the news broke. Reyna
was the godfather of nortefio/con-
Jjunto music.”

Other Texas stations playing
Reyna’s music in the days following
his death included KXTN-FM San
Antonio, KLTN Houston, and
KIWW McAllen.

“This was a tremendous loss to
conjunto musie,” says accordionist
Flaco Jimenez. “Cornelio created a

F

Norteno/Conjunto Hero
Cornelio Reyna, 56, Dies

The “godfather of norterio/conjunto music,” Cornelio Reyna is considered to
have been one of the most important songwriters in the genre. (Photo cour-
tesy of the Guadalupe Cultural Arts Center, San Antonio)

unique voice style that is still being
copied today.”

“Reyna was easily one of the most
important songwriters in norteno
music,” says Juan Tejeda, organizer
of the annual Tejano Conjunto festi-
val here. Among the top hits that
Reyna wrote, and that he and other
groups recorded, are “Mil Noches,”
“Callejon Sin Salida,” “Me Cai De La
Nube,” and “Hay Ojitos.”

Born Sept. 16, 1940, Reyna began
his musical eareer in Saltillo, Mexico,
at the age of 16. He played the bajo
sexto (12-string guitar), sang, and
wrote songs. But it was in 1960, when
Reyna teamed up with another leg-
end-to-be, Ayala, and formed Los
Relampagos Del Norte, that Reyna
reached his peak.

The duo was widely acknowledged
as one of the most popular nortefio
outfits along the U.S.-Mexican bor-
der during the '60s. Their peers
included the Conjunto Bernal, Tony
de La Rosa, and Los Pavos Reales.

Among the Relampagos’ hits were
“Té Traigo Estas Flores,” “Un Dia
Con Otro,” and “Sufriendo Penas.”
Reyna and Ayala produced some 20
albums on the now-defunct Bego and |
Falcon labels during their team-up.

(Continued on page 75)
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ACQUAVIVA BOCK
Angeles. She was director of publici-
ty at Priority Records.

Razor & Tie Entertainment in
New York promotes Don Brody to
national sales director and names
Mark Lipsitz sales and marketing
manager. They were, respectively,
national sales coordinator and, con-
currently, label manager for Seed
Records and product manager for
TAG Recordings.

PUBLISHING. Stephen Finfer is
appointed VP/GM of East Coast oper-
ations for MCA Music Publishing in

| :
¢

SCHWARTZ FINFER

New York. He was an independent
attorney.

Mark Friedman is promoted to VP
of creative services at Chrysalis Music
Group in Los Angeles. He was direc-
tor of creative services.

BMI in New York names Michael
Steinberg assistant VP of business
affairs, licensing, and Olivia V. Bum-
gardner manager of marketing and
promotions, media licensing. They
were, respectively, head of worldwide
distribution for Troma Studios and
associate marketing manager, televi-
sion stations, at NBC.
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Collective Soul Has A ‘Breakdown’
Split With Manager Drives Atlantzc Act’s 3rd Set

H BY CARRIE BORZILLO

LOS ANGELES—After selling 6
million albums worldwide and scor-
ing four No. 1 hits on the Main-
stream Rock Tracks chart, a break-
down is the last thing one would
expect Collective Soul to have. Nev-
ertheless, the band’s third album is
tellingly titled “Disciplined Break-
down,” due March 11 on Atlantic.

Even with the success of its 1994
Atlantic debut, “Hints, Allegations,
And Things Left Unsaid” (which sold
1.3 million units in the U.S,, accord-
ing to SoundScan), and the more suc-
cessful follow-up, “Collective Soul”
(1.8 million units), the Stockbridge,
Ga., rockers have had a bit of a tough
road to travel between their second
and third albums.

Between the recording of the two
albums, the band underwent an emo-
tionally draining legal battle with its
former manager, Bill Richardson.
Experiencing such highs and lows in
the past few years resulted in a new
batch of highly emotional songs with
much more lyrical depth.

Collective Soul’s chief songwriter,
Ed Roland, explains, “ ‘Disciplined
Breakdown’ was all written during a

DreamWorks’

&

COLLECTIVE SOUL

very difficult and stressful time for
me—for all of us. I should’ve had a
nervous breakdown, but I wanted to
maintain control over my breakdown

. This is a lot about [Richardson]
and the emotions I had to deal with.
It’s therapy.

“Lyrically,” continues Roland, “it
expresses what the whole group was
going through, not just me. I made
sure that we discussed it. We all said,
‘Let’s keep it consistent.’ It was
painful to write about. It ranges
from feelings of anger to disappoint-
ment in myself and others. It would
be like a divorce, I would imagine. I
do wish him well, though.”

Morphine

Serves Up A Shot Of Nmr

H BY BRADLEY BAMBARGER

NEW YORK—Morphine plies the mu-
sical equivalent of pulp fiction, setting
hipster haiku to an elemental groove.
With its fourth album, “Like Swim-
ming,” the band has distilled this ap-
proach to its essence, as well as jumped
to DreamWorks—both moves giving
the group its clearest shot yet at a best
seller.

Originally slated for release last
October on Rykodisc, “Like Swim-
ming” has had a confusing genesis.
Nonetheless, the album has benefited
from advance reviews in several mag-
azines (due to early promo discs circu-
lating prior to the DreamWorks an-
nouncement), and many of the new
songs are already favorites among fans
who caught the band’s string of sold-out
shows last year.

Due March 11, the DreamWorks ver-
sion of “Like Swimming” is slightly dif-
ferent from the Rykodise advances,
with a new intro, a couple of songs
remixed, and one track substituted for

MORPHINE

a fresh composition.

“Like Swimming” marks the first
album in a two-record Morphine joint
venture between DreamWorks and
Rykodise. The albums will feature the
logos of both labels in North America
and will be issued via DreamWorks’
marketing and distribution deal with
Geffen. The band remains with Ryko-
dise for the rest of the world. Following
the conclusion of the joint venture, Mor-
phine will go through DreamWorks
worldwide.

As smooth and steady as its title sug-
gests, “Like Swimming” features such

(Continued on page 34)
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IHI Soukp oF Proressionsis,. Woriowoe.”

Roland wouldn’t elaborate further
on the situation other than to say
that it was resolved through legal
means. Richardson couldn’t be
reached at press time for a comment.

It’s quite obvious that many of the
songs on the new album are directly
about the band’s severed ties with
Richardson. “Blame,” “Listen,” the
title track, and the possible first sin-
gle, “Precious Declaration”—which
Roland describes as being about a
“piece of paper that allows free-
dom”—are all blatantly about the
emotional roller coaster the band,
which is now managed by Arthur
Spivak, went through.

The band has also struggled to
receive respect from the industry.
Despite writing well-crafted rock
songs, Collective Soul remains more

(Continued on page 14)

Mike Simpson.

Eat My Dust. Hanson, three brothers from Oklahoma, wrap up the recording of
their Mercury Records debut in a Silverlake, Calif., studio. Among the producers
working on the project are the Dust Brothers. Shown in the front row, from left,
are Taylor Hanson, Zachary Hanson, and the Dust Brothers’ John King. In the
back row, from left, are Danny Goldberg, president/CEO of Mercury Records;
Isaac Hanson; Steve Greenberg, Mercury VP of A&R; and the Dust Brothers’

ON HOLIDAY: On his 1995 album, “Here’s To The
Ladies,” Tony Bennett paid homage to some of pop and
jazz's greatest female singers, including Judy Garland,
Ella Fitzgerald, Lena Horne, Barbra Streisand, and
Billie Holiday.

Now Holiday gets a salute all her own with Bennett's
new album, “Tony Bennett On Holiday: A Tribute To Bil-
lie Holiday,” coming Feb. 4 on Columbia.

“I've loved her my whole life,” Bennett says. “Years ago,
when 52nd Street was a dance street
before it became an insurance com-

Lady Day Lives On In Bennett Tribute;
Krasnow, UMG Deal Rumored Rocky

iday’s dead, but I don’t have to believe it." If something is
good, it lives forever.”

Bennett, who has built his comeback on recording
albums devoted to the music of his heroes, says he has only
one concept album left to do—a project dedicated to the
songs of composer/bandleader/pianist Duke Ellington.
The album will come out to coincide with what would have
been Ellington’s 100th birthday in 1999. Previous artists
hailed by Bennett include Frank Sinatra on 1992’s “Per-
fectly Frank” and Fred Astaire on
1993’s “Steppin’ Out.”

pany street, back when Billie played
on that street, you had the Three
Deuces, one club after another. They
all had great musicians, but when
Billie played there, the street was
packed. She became all the musi-
cians’ favorite.”

e
L BEAL

“Then we'll probably make a box
set out of the whole collection and
call it “The Interpreter,’ ” Bennett
says. “These are the people I loved.
I'm like Rosie O’Donnell, I flaunt
all over the people I adore. I really
love great talent, not how many
records someone has sold.”

Bennett will be showcasing Holi-
day’s songs at the Apollo Theatre, on
Monday (3), in a concert to benefit
the Apollo Foundation’s Apollo The-
atre restoration effort. Although Bennett has participat-
ed in charity events at the Apollo before, for such organi-
zations as the Boys Choir of Harlem, he says this is the
first time he’s ever headlined his own show at the leg-
endary nightspot. His longtime friend Harry Belafonte
will serve as host of the evening.

In keeping with the spirit of the event, tickets will be
priced at an unbelievably low $8.50; the price that was
charged for Holiday’s tickets when she appeared at the
Apollo in the ’50s. An additional 200 “gold circle” seats will
be sold for $100 each.

Capturing the essence of Lady Day for the new album
was difficult because of her extraordinary talent, Bennett
says. “She’s so honest. She had such a destiny. Her songs
were absolutely autobiographical. It was a challenge
because of that: to try to make it as honest and plaintive
as she sang it.”

Bennett chose material primarily from Holiday’s earli-
er years, when the songs tended to be more upbeat. “Most
movies and radio stations play her [material recorded]
toward the end of her life, when she was an absolute
junkie,” Bennett says. “I took the optimistic and comedy
songs, which she contributed as a musician when she was
healthy and happy.”

The first single and video from the album are a duet
between Bennett and Holiday on her classic “God Bless
The Child,” which will be similar to Natalie Cole’s “Unfor-
gettable” duet with her father. That track was produced
by Phil Ramone. The rest of the album was produced by
Bennett and his son and manager, Danny Bennett.

“It was a thrill singing with her. It wasn't spooky at all,”
says Bennett of the duet. “It’s like the old story, ‘Billie Hol-

by Melinda Newman

Next up for Bennett will be a chil-
dren’s album.

THIS AND THAT: According to
sources, Bob Krasnow, head of Krasnow Entertainment,
which is a joint venture with Universal Music Group
(UMGQ), is in discussions to end the deal. Sources say the
split is amicable. Krasnow Entertainment’s primary act,
Vanessa Daou, has exercised her option not to remain with
UMBG. A representative for UMG had no comment. Kras-
now was traveling and could not be reached ... In other
UMG news, look for Radioactive president Gary Kurfirst
to assume a role on UMG chairman/CEO Doug Morris’
executive staff, while retaining his title at Radioactive.
While details are still being worked out, expect his expand-
ed duties to include signing acts to UMG imprint Univer-
sal Records. Universal Records’ head Daniel Glass left
three weeks ago . . . Look for Eric Clapton’s fancy fret-
work on the Tony Rich Project’s next album. Clapton
came to Rich’s performance in London last year, and after
a meeting backstage, offered his services. The album will
be out later this year ... In a stranger pairing, Atlantic
band Clutch is working with Delfeayo Marsalis, who plays
trombone on the group’s June 10 release . . . Box Set, one
of the bands featured in Billboard’s Dec. 24, 1994, story on
top unsigned bands, has signed with Capricorn Records.
The band is set to work on its label debut, which will com-
bine new songs as well as rerecordings of a number of songs
from the band's first three self-released albums. Joe Chic-
carelli (American Music Club, Steve Wynn) is produc-
ing ... The pay-per-view showing of David Bowie’s
50th birthday party, which took place Jan. 9 at New
York’s Madison Square Garden, will air March 8.
Additionally, look for Bowie to get a star on the Hol-
lywood Walk of Fame later this month.
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WB Brings
U.S. A Taste
Of Moloko

B BY PAUL SEXTON

LONDON—A swift glance at some
of Moloko’s song titles evokes the
outer limits of trip-hop weirdness
that the group inhabits. Now the duo
is preparing to give the U.S. a belat-
ed introduction to such contorted
creations as “Killa Bunnies,” “On
My Horsey,” and “Where Is The
What If The What Is In Why?”

The pair, based in Sheffield, com-
prises Mark Brydon from Sunder-
land in the northeast of England and
Roisin Murphy, a native of Wicklow
in southern Ireland. Moloko has
been the name to drop in the U.K.
for the better part of two years; the
pair’s enigmatic
blend of trip-hop,
jungle, rap, jazz,
and P-funk influ-
ences coming to
the attention of
crities and club
cognoscenti here
in the summer of
’95, when “Where 3
Is The What If MOLOKO
The What Is In
Why?” became their first single for
Echo.

That was followed in October 1995
by the album “Do You Like My Tight
Sweater?,” and by the group’s first
live show in December, supporting
Pulp in London. By the end of its
first British tour, in February/
March 1996, Moloko had established
a firm reputation as a strong live
act, and even without a major hit
single, the act has sold 100,000
albums, two-thirds of those outside
the U.K., according to Echo.

Trevor Senior, soul/dance buyer
at Jumbo Records in Leeds, says
“Do You Like My Tight Sweater?”
was a steady seller for the specialty
store.

MusiCares.

g
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CELEBRATES

A

GRAMMY® WEEK

FEBRUARY 24TH

WALDORF-ASTORIA

“It ticked over nicely within that PRIOCEEDS FROM THE MUSICARES PERSON OF THE YEAR
acid-jazz circle,” he recalls. “It was TRIBUTE DINNER FROVIDE EMERGENCY FINANCIAL AID TO GRAND BALLROOM
mainly students and young people MUSIC FROFESEIJMNALS IN NEED OF MEDICAL ASSISTANES,
buying it, probably no one over the TREATMENT OF SUBS ANIE ABUSE, HIV/A DS AND OTHER
age of 30.” CRITIZAL ILLNESSES, HOSPITALIZATION AMD BASIC DAILY

On March 11, “Do You Like My NEEDS SUCH AS FJDD AND SHELTER.
Tight Sweater?” will be released in
the U.S. by Warner Bros., preceded
by the single “Fun For Me,” which
will be serviced to clubs and spe-

cialty/alternative dance shows in LEXUS 1S PROUD TO BE THE CORPORATE SFONSOR NEw YORK CIiTY
miiefoslatenliphnuany, Gndssilses OF THE 1997 PERSON OF THE YEAR TRIBUTE.
quently to alternative formats in late
March. (4]
Dance-leaning radio stations in s
the U.K. embraced “Fun For Me,”

which edged into the top 40 in May Continental =
last year. “As a station, we’ve given

Moloko quite a lot of support, cer- IS THE OFFIZIAL AIR CARRIER

tainly in [specialty] programming,” FOR MUSICARES SILENT . .
says Alex Jones-Donelly, assistant AUCTION TRAVEL PACKASES.

head of music at Kiss 100 London.

“We'’re very interested in that type

of sound, and I imagine Echo will be

hoping for them to happen in a big
way next time.” i OBt d=ar ol AT el O, AL S S L S R WIS U MR 0 e Te e BRI

Warner Bros. product manager
IR=A-ran AN - iul el THE YEAR

David Kim (U.S.) believes the state-
side climate is ripe for Moloko. “This
is a great time for them. Dance
music in general, including Britain's
more alternative dance music, is def-
initely starting to make more

(Continued on next page)

FOR INFORMATION CALL MusICARES 310.392.3777
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“South by Sauthwest has
become the domestic pop and
rock music industry’s most

important annua gathering.
~The New York Times

South By Southwest Heacquarters
PO Box 4999, Austin TX 78765
tel: 512/467-7979

fax: 512/451-0754

e-mail: sxsw@sxsw.com

web: http://www.sxsw.com

March 12-16, 1997
Austin, Texas
Austin Convention Center

The Eleventh Annual SXSW Music and
Media Conference will draw 5,500
music and media industry professionais
from around the worlc to Austin, Texas
for three days of panel discussions,
workshops and demo critiques and five
nights of music, featuring more than

600 performing artists.

REGISTRATION RATES & DEADLINES:
Postmarked by February 3, 1997 - $375
Walkup Rate - $450.

Call for information or the SXSW Film
Festival and the SXSW Multimedia/

Interactive Festival.

“Strunz & Farah are spectacular live. Propelled by aggres-
sive [AfroLatin] drums, percussion, and bass, they make
their flamenco cutaways spark and smoke, balarcing divine
tone and immaculate balance. For guitar lovers, the experi-

ence can be downright apocalyptic.”

— Guitar Player

“It’s simply uncanny to witness such a feat of sheer guitar

virtuosity.”’ — Guitar Shop

“‘Acoustic guitar players just don't come better than these

two.” — Guitar Techniques

o Street date 2/11/97 -

Distributed by DNA/{Valley

Member of
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Buckner’s Set Born Of ‘Devotion + Doubt’
MCA Goes Regional With Singer’s Second Album

B BY DAVID SPRAGUE

NEW YORK—In the tradition of
artists such as Townes Van Zandt and
Guy Clark, Richard Buckner crafts
remarkably poignant songs that are
exceedingly difficult to pin down. But
as evidenced by his sophomore effort,
“Devotion + Doubt,” which MCA will
release on March 11, the time it takes
to unravel Buckner’s tales is well
spent.

“I've never been much of a commu-
nicator; I'm more the kind of guy who
stays in his room a lot,” confesses the
imposing looking but soft-spoken
singer/songwriter. “So it’s kind of
tough for me to learn to write things
in a way that people seem to grasp
right away.”

In point of fact, Buckner’s work
didn’t take long to find a devoted
audience—one that’s surprisingly
diverse, given today’s increasingly
factionalized marketplace. His first
album, “Bloomed” (released in 1994
on the small Austin, Texas, label
Dejadisc), won supporters around the
country, and his touring, which has
been mostly confined to his West
Coast turf, helped solidify that base.

“He blurs the line between country,
folk, and rock in a way that’s really
uncontrived, which I think people
who are real music fans can appreci-
ate,” says Rob O’Connor, program
host at WNTI Hackettstown, N.J.

“He might be a little too idiosyn-
cratic for some people, because he
prides himself so deeply on his indi-
viduality, but I think he should find
his niche with fans of people like Vic
Chesnutt, Lucinda Williams, and
other alternative folk artists.”

MCA is planning to reach that mar-

ket through radio, where NPR and
commercial alternative specialty
shows are the main target, and inde-
pendent retailers that have proved
sympathetic to such artists in the
past.

“We are plan-
ning an aggres-
sive marketing
campaign to re-
tail, with price
points that are
low enough to en-
courage people to
take a chance on
the album, but not
so low that it seems devalued,”
says Bruce Wheeler, senior director
of marketing at MCA.

“The Dejadisc album did a lot to
get Richard’s name out there, so
we’re fortunate in that we're not
starting from square one,” Wheeler
adds. “People really plug into the
artistry and emotion in Richard’s
songs.”

Buckner didn’t begin playing until
his college years (spent in Chico,
Calif.). After a series of punk bands
and a stint playing acoustically on the
streets of Atlanta, he began taking
things a bit more seriously around the
turn of the decade.

“I’ve always tried to keep the
underdog mentality, since that helps
stoke the creative fires, but to be hon-
est, it helped a lot when I started to
get positive reinforcement from peo-
ple who told me what I was doing
might be worthwhile,” Buckner says.
“It gave me some validity outside the
little world I'd confined myself to.”

MCA attempted to further raise
Buckner’s profile in December by
servicing key press, radio program-

BUCKNER

mers, and retailers with a limited-edi-
tion “tastemaker box,” which con-
tained the full CD of “Devotion +
Doubt” as well as exclusive artwork
and prose created by Buckner.

“We got great response to that
from Americana and triple-A radio,
particularly to the song ‘Little Wallet
Picture,” ” says Wheeler, who notes
that the label has yet to choose an
emphasis track from the album. “Our
radio department is very excited,
because it's quite a different animal
than what MCA has been doing for
the past few years.”

The album, on which Buckner is
backed by members of the ultra-
eclectic Giant Sand, as well as pro-
ducer J.D. Foster, is imbued with a
rustic edge that could endear Buck-
ner to listeners of the above-men-
tioned formats.

“My interest in Richard comes
from a fan’s point of view,” says Kevin
Hawkins, new-release buyer for the
Wall, a 165-store chain based in
Philadelphia. “I learned about him
through the infamous ‘No Depression’
board [on America Online], where
there’s always been a lot of discussion
about his work.”

Hawkins feels that “Devotion +
Doubt” could easily expand Buckner’s
core audience. “We brought in the
first record after the fact and had a
modicum of success with it,” he says.

“With this one, I think triple-A
could drive some business, but being
that we’re primarily a mall retailer,
we’re really going to have to see the
record penetrate middle America to
see major sales.”

Buckner, who is booked by the
Ryder Agency, has already mounted

(Continued on page 34)

WB BRINGS U.S. A TASTE OF MOLOKO

(Continued from preceding page)

inroads in America. ‘Fun For Me’
doesn’t fit into the mold of what a hit
single is like; however, it’s very much
a reaction record, and more often
than not, that reaction is very posi-
tive.”

While Brydon came to Moloko
from the mixed background of '80s
industrial funk band Chakk and
house outfit Krush, which enjoyed a
top three U.K. hit in 1988 with
“House Arrest,” Murphy had almost
no musical experience.

That, recalls Echo managing
director Steve Lewis, only made the
label’s discovery and development of
the act more rewarding. “Darrin
Woodford [Echo A&R manager}]
came in with a tape of rough ver-
sions of two tracks and said, ‘I think
this is brilliant,” ”” recalls Lewis.
“Once we met Mark and Roisin, you
could see it straight away. First of
all, Roisin is a star—she’s talented,
beautiful, charismatic. And Mark
complements her. He's quite happy
for Roisin to be upfront.

“We signed them very quickly, and
it was one of those fantastic things
where you see a band growing in
front of your eyes. Roisin had never
been in a band before, never made a
video, never performed onstage. The
thrill of seeing them progress on all
these fronts is why I do this job.”

The album was released interna-

tionally via Echo’s licensing deals
with MCA in continental Europe and
Mushroom in Australia and New
Zealand.

The band’s publishing is via
Chrysalis Music, with which Echo is
affiliated, and the group’s evocative
soundscapes are already favorites
with film and TV producers.
Moloko’s music will be heard in an
upcoming project from the produc-
ers of “Trainspotting,” and “Butter-
fly 747” from the album was used in
a Volvo TV commerecial.

The duo’s composition, and its
trip-hop edge, have prompted some
comparisons with Portishead; even
since Moloko’s appearance on the
U.K. scene, the stakes have risen,
with the emergence of acts such as
Sneaker Pimps and Morcheeba.
“There’s a lot of stuff being made
that we really like,” says Murphy,
“but it’s not about rivals, it’s about
rising to a level.

“We’re always trying to take on
new ways of working. It would be a
big downfall to accept any bound-
aries and say ‘This is what people
like about us.” People who like
Moloko expect us to change.”

From an early stage, those people
included Warner Bros. A&R manag-
er Meredith Chin (U.S.), who was
determined to secure Moloko for
North America. “I'd heard and read

about them,” she recalls, “and had a
lot of difficulty getting the record. I
met with the band a couple of times,
and Steve Lewis came over quite a
bit. We closed the deal around Sep-
tember, and at first I was ‘Let’s get
it out as soon as possible.” That did-
n’t happen, but I realized [that] not
that many imports had come in, and
the delay doesn’t seem like it’s dam-
aged anything.”

For his part, Lewis says that
Warner Bros. “really understood the
group. They had exactly the right
approach, and they’re a very artist-
driven company.” He also notes that
the band’s appeal is proving to cross
many boundaries. “We started out
in a specialist dance area with them,
and by the end of the campaign, they
were in style magazines, national
newspapers, even Vogue, Esquire,
and GQ.” In the U.S., early press
interest has come from Raygun,
Details, and Time Out New York, all
of which are due to run stories.

The duo is now writing its second
album, which Echo hopes to release
in the U.K. in late summer. Record-
ing plans will limit the group’s time
for live performance in America, but
Murphy says, “It’ll be one of the
first places we tour when we finish
this record,” adding, “I'd love to live
in New York at some point.”
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AMA EXPOSURE LIFTS ARTISTS

(Continued from page 6)

dream” and the Beatles’ “Anthology 1
& 2,” two double-CDs of classic mate-
rial that were inexplicably lumped to-
gether as one album.

Bob Bell, new music buyer for the
240-store, Torrance, Calif.-based
Wherehouse Entertainment chain,
says it may be newer artists like
Jewel—who was named favorite new
artist in the pop/rock category over No
Doubt and Donna Lewis—who benefit
most from the show.

“She is one of those artists that the
less active music consumer may not be
aware of, but this type of network TV
exposure may bring her to a whole new
audience,” Bell says. “On this show, you
don’t get that many left-field winners.
Most are established hits already, which
isn’t always true of the Grammys.”

John Artale, buyer for the 152-store
Carnegie, Pa.-based National Record
Mart, concurred that several of the
AMA winners had already seemingly
reached their sales peaks. “How much
more Alanis can we sell?” he says.

Artale says that performances given
by Motley Crue and Metallica might
ignite sales for both acts. Metallica
also picked up the favorite artist award
in the heavy metal/hard rock catego-
ry, while Motley Crue did Van Halen
one better by not only reuniting with
its lead singer (as Van Halen did at the
MTV Video Musie Awards), but actu-
ally performing a song.

Retailers surveyed also pointed out
that winners who did not appear on
the show to accept awards are not
likely to reap the usual post-award
show sales boost.

Aside from Morissette, other no-

CHAIN’S FUTURE

(Continued from page 6)

The statement notes revenues down
2% to $318.16 million, which “reflect-
ed generally depressed conditions
affecting the new releases market,
which is particularly important to the
Virgin and Our Price brands.”

The spokesman adds that the com-
parison period—the six months ended
Nov. 30, 1995—contained a number of
strong new releases, and that Virgin
Our Price’s poorer performance this
time is a function of a relative dearth of
strong new product.

The statement says there was an
improvement in performance over the
Christmas period, with “sales for the
seven months to Dec. 31 recovering to
be level with last year.”

Nonetheless, in the six months cov-
ered by the latest figures, the state-
ment says of Virgin Our Price, “Prof-
its fell from [$4.76 million] to a loss for
the period of [$2:29 million], reflecting
a lack of new product, the costs of new
store openings, and investment in the
expansion of the business, including
[$656,000] start-up costs for Virgin
Entertainment Direct.”

The statement also notes that, in the
period, 17 new Virgin stores were
opened in the U.K., resulting in an
additional 65,000 square feet of floor
space, a rise of 7%.

Overall, the Smith group made a
pre-tax profit of $63.3 million in the
period, a rise of 123% on revenues up
2%, at $2.12 billion.

W H Smith veports in British pounds.
The exchange rate used n this story
is $1.64 to the pound.

show winners included favorite
rock/pop male Erie Clapton, favorite
adult contemporary artist Whitney
Houston, favorite alternative artist
Smashing Pumpkins, and favorite
country album winner George Strait,
who won for “Blue Clear Sky.”

In addition, Tupac Shakur was hon-
ored posthumously with the favorite
rap/hip-hop artist award.

In the pop/rock category, the other
winner was Hootie & the Blowfish,
snaring the favorite band, duo, or
group honors.

Keith Sweat was named favorite
male artist in the soul/rhythm & blues
category, while New Edition won
favorite band, duo, or group.

In the country category, Garth
Brooks took the favorite male artist
award for the sixth year in a row, while
Shania Twain took the honors for
favorite female artist.

Performers Brooks & Dunn and
LeAnn Rimes also won awards.
Brooks & Dunn was named favorite
band, duo, or group, while Rimes won
the award for favorite new artist.

AN EXCEPTIONAL TWOFER

FOR HOME...OFFICE...STUDIO

Two seabreeze units joined together in a carefree Stamford, CT

waterfront community. 15 ft cathedral ceilings ...
2 Great Rooms ... 2 lofts ... 2 fireplaces ... 2 bedrooms ...
2 marble baths ... 2 detached garages
Double space — double pleasure — double equity
~ A LIVING - WORKING COMBO!

$389,000
Eve: June Rosenthal 203/ 322-0275

JUNER PROPERTIES 203/ 968-1500

has entered a new era of performing rights licensing.

SESAC brings the TV community together with a first-time licensing agreement for local
television stations represented by the Television Music License Committee. This
agreement is a direct result of the impressive growth we have experienced in the last few
years. With the establishment of SESAC Latina, the implementation of BDS monitoring
and our new association with our friends in TV land, SESAC '

HEENE

55 MUSIC SQUARE EAST = NASHVILLE, TN 37203 = 421 WEST 54TH ST. = NEW YORK, NY 10019
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COLLECTIVE SOUL HAS A

(Continued from page 10)

a populist treat than a critical dar-
ling. But don’t expect to see Roland
or anyone in the band courting the
press anytime soon.

“[T don’t] worry about those kinds
of things,” Roland says. “You do
what you do, and there’s nothing we
can do about it . . . We play music and
perform and are fortunate enough to
do that. I'm not going to start writ-
ing songs for people who don’t under-
stand us by now. You can’t write for
the disbelievers.”

Roland, whose bandmates include
his brother Dean, Shane Evans, Ross
Childress, and Will Turpin, is quite
comfortable with who Collective Soul
is and how they’ve maintained their
down-home, rock’n’roll sound through
all three albums.

“We're a simple rock’n’roll band.
There’s really no other way to
describe us,” says Roland, who notes
that one difference on this album is
that it’s more raw, as it was recorded
in a cabin in the band’s hometown.
“It allows us to be anything. Once

‘BREAKDOWN’

you put yourself in that hole of tech-
no or grunge or whatever, I mean,
rock will always continue on. We
could [change our sound], but we’ll
still never please those people.”

Another subtle addition to the
band’s sound is the use of the Mem-
phis Horns on “Full Circle.” Quips
Roland, “We strung it out on the last
few records, so there’s no strings on
this one.”

One of Atlantic’s main concerns
with Collective Soul at this point in
its career is to put more of a face to
the band’s name.

“The challenge on this album is
that there are those that don’t know
who they are,” says Ron Shapiro,
VP/GM of Atlantic Records. “We
have no problem A&R’ing this band,
because they have great songs. We
have no problem with radio, because
radio loves them. But we need to
help—through PR, .video, and mar-
keting—make them real to the con-
sumer.

“It is very important for us as a

i BOXSCORE
SRR T BN AR IEN . 10r 10 CONCERT GROSSES
Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promotes
s FleetCenter Dec.30-31 | $1,016860 36,968 Don Law Co.
Boston $30/$25 two
sellouts
: KENNY G/TON! BRAXTON Palace of Aubum Jan. 17 $531,245 15,678 = Celtar Door
Hills $40/$27.50 setlout Belkin Prods.
Auburn Hills, Mich,
KENNY G/TONI BRAXTON United Center Jan. 18 $496.775 13.508 Jam Prods.

] Chicaga $50/$37.50/$25 seltout

GLORIA ESTEFAN lce Palace Jan. 25 $438,150 12,418 % Fantasma Prods.
Tampa, Fla. $49.25/$28.75 sellout |
KENNY G/TON! BRAXTON Target Center Jan. 12 $294.030 6,985 Jam Prods.
Minneapolis $49/$34/$24 10,000

- ALAN JACRSON Ervin J. Nutter Center, Jan. 24 $253,702 11533 1 Mischell Prods
LEANN RIMES Wright State University $25/$22.50 sellout

: Dayten, Ohig
SMASHING PUMPKINS Cincinnati Riverfront  Jan. 19 $252,835 9,919 Cellar Door
FOUNTAINS OF WAYNE Coliseum $25.50 sellout

Cincinnati
SMASHING PUMPKINS Assembly Hall, fan. 18 $226,500 9,060 | Jam Prods. Union
FOUNTAINS OF WAYKE Indiana University $25 sellout | Board
Blgomington, ind. 4
SMASHING PUMPKINS Omaha Civic Jan. 15 $186.215 1.451 Jam Prods
FOUNTAINS OF WAYNE Auditorium $25 seliout
Omaha, Neb.

Y ARTIST FORMERLY KNOWN Tower Theatre Jan. 7 $150,300 3,006 Electric Factory
AS PRINCE Upper Darby, Pa. $50 seliout Concerts
Copyrighted and compiled by Amusement Business, a publication of Billboard Musia Group. Boxs-
cores should be submitted to: Marie Ratliff, Nashville. Phone: (615)-321-4295, Fax: (615)-321-
0878. For research information and pricing, call Marie Ratliff, (615)-321-4295.

label to make it clear to the industry
and, more important, the consumer
that this is a rock band that exceed-
ed itself on its second record,” con-
tinugs Shapiro, who believes there
may be six to nine singles on “Disci-
plined Breakdown.” “We want the
world to realize that all those great
songs were all written by the same
songwriter, Ed Roland, who is one of
the most extraordinary rock song-
writers today.”

Those “great songs”—“Shine,”
“December,” “Where The River
Flows,” and “The World I Know”—
all reached No. 1 on Mainstream
Rock Tracks, while “Gel” hit No. 2.
On the Modern Rock Tracks chart,
“December” reached No. 2, “Shine”
No. 4, and “The World I Know” No.
6.

John Artale, purchasing manager
of the 150-store National Record
Mart chain based in Carnegie, Pa.,
agrees that Collective Soul’s recog-
nition factor doesn’t yet equal its
success.

“They remind me of the faceless
bands of the "70s, like Styx and REO
Speedwagon. It’s the same thing.
They sell a lot, but no one knows who
they are,” says Artale. “We’ll buy
decent on [‘Disciplined Break-
down’].”

Val Azzoli, co-chairman and co-
CEO of the Atlantic Group, likens
Collective Soul to another band he’s
worked with, Rush. “This is a classic
band,” he says. “The press tried to
put us down, the industry tried too,
but the kids go to the shows. This is
not a trendy band. It’s a ¢lassic gen-
eration gap between the kids and the
industry . .. As Muhammad Ali said,
‘Let the people decide who the cham-
pion is.” ” ‘

And as Spivak notes, this is a band
that is still at the beginning of its
career. “This is a band with only two
records and still growing,” he says.
“I don’t think anyone knew who
[R.E.M.’s] Michael Stipe was after
the second record, and it’s the same
with Ed Roland.”

In order to bolster Collective
Soul’s profile, Atlantic plans to focus
on video, touring, and international
promotion. “In the past, we made the
mistake of making quick, easy videos
to go with hit songs,” says Shapiro.
“Now we'’re going to put a great deal
of thought and time into this ... We
also plan to do a lot of television.”

International growth is also a goal,
since Collective Soul hasn’t toured
much overseas. While no dates have
been set, Shapiro says the band will
likely do an extensive promotional
tour in February, concentrating on
Europe, Canada, Australia, and New
Zealand. The band, which is booked
by Creative Artists Agency, will hit
the U.S. in mid-April, starting with
large clubs and working up to small
theaters and larger venues.

A March 9 gig at the National
Assn. of Recording Merchandisers
(NARM) convention in Orlando, Fla.,
is also scheduled. The day prior to
the NARM appearance, the band will
do a two-hour nationally syndicated
radio show live from Chicago.

Mainstream rock, modern rock,
triple-A, and top 40 radio will be ser-
viced with the first single Feb. 10.
“We want to prove all the snobs
wrong with this record,” says Spi-
vak.

UNSIGNED ARTISTS

E D VT E D B Y

MINNEAPOLIS: Ani DiFranco isn’t the only DIY folkie successfully ped-
dling her wares to the masses. Just look at Storyhill, a Minneapolis-based
acoustic duo that has released eight recordings in the last six years and,
according to the band, has sold 20,000 copies of those releases—all without
the benefit of national distribution. Initially known as Chris & Johnny
(Cunningham and Hermanson, respectively), the Bozeman, Mont., natives
met in junior high and, by the time they hit college, were selling their self-
made debut in the hallways between classes. Chang-
ing its name to Storyhill last year, the band has gar-
nered strong support on the college and coffeehouse
circuit (as an acoustic act and with a touring band),
appeared on “The World Cafe” and Minnesota Pub-
lic Radio’s “Morning Show,” and sold 200 copies of
“Collage,” which is available exclusively over the
Internet, since Dec. 1. Storyhill was also nominated
for a 1994 Minnesota Music Academy Award. Its lat-
est release, “This Side Of Lost,” recalls the harmo-
nious interplay of Simon & Garfunkel; the pained, plaintive sound of Cat
Stevens; and the acoustic juice of Indigo Girls. The band’s introspective
songs, which deal with broad spiritual issues and internal strife, are attrib-
uted by Hermanson to his study of Buddhism and Christianity. But he does-
n’t see Storyhill as a contemporary Christian act. “I guess it’s our person-
al response and invention. It’s just sort of the way we see the world and
experiences we've had that come across in our songs, and a lot of those are
spiritual experiences and perceptions.” Contact Storyhill manager David
Weeks at 612-623-4155 or visit Storyhill's World Wide Web site at www.sto-
ryhill.com. VICKIE GILMER

STORYHILL

BOSTON: Singer/songwriter Laurie Geltman has received numerous acco-
lades in Boston recently, including nominations for best folk singer and out-
standing local female vocalist in the Boston Music Awards. Last year, she won
best acoustic act in the acoustic underground competition. But there’s one
problem with this praise: Geltman is a tried-and-true rock’n’roller, as her new
self-released dise, “No Power Steering,” attests. A former
member of the highly respected Boston band Vasco Da
Gama, Geltman has developed into one of this city’s finest
singer/songwriters. She’s comfortable playing full-tilt rock
as well as introspective acoustic ballads. She’s the whole
package: good hooks, lovely melodies, smart lyries, and a
subtle vocal style. “When I was growing up, I used to lis-
ten to the 5th Dimension, Burt Bacharach, and the
Beatles. Pure pop, which may be where I get my sense of
song structure,” Geltman says. She has headlined almost
all the clubs in town, as she crosses over from the rock-
oriented Middle East and T.T. the Bear’s to Johnny D’s, a venue more skewed
toward blues and roots-rock. “No Power Steering” is getting heavy airplay on
all the local rock programs, especially on WBCN and WFNX Boston. “I don’t
like to have my sound pigeonholed,” Geltman says. “People like to do that, but
‘No Power Steering’ represents the entire spectrum of my music.” Contact
Ellen Giurleo at Full House Promotions at 617-643-7121. KEN CAPOBIANCO

GELTMAN

MADISON, WIS.: Quirky-voiced Elizabeth Schaefer insists that her singing
is just her passionate nature rising to the surface. “I was the younger sister
in my family. Singing became a big emotional outlet,” she says. But she read-
ily confesses her love of such queens of vocal idiosyncrasy as Kate Bush and
Lene Lovich. Schaefer’s two self-released CDs, 1995’s “This Theater Was
Razed” and 1996’s “The Spirit Of Spotty,” set her otherworldly warble
against taut, smartly conceived rock arrangements.
Schaefer’s singing is effective on reflective, acoustic
numbers like “Blue Theater,” which could rest com-
fortably alongside a Rickie Lee Jones song, and on
the rockier “Raining Magritte,” whose rich lyrical
imagery is attacked with a weird relentless glee
harking back to her hero, Lovich. Schaefer divides
her time between playing solo at coffeehouses and
touring with the Elizabeth Schaefer Band. She per-
forms regularly in Madison, Milwaukee, and Chica-
go; fans out to such Midwest cities as Minneapolis,
St. Paul, Minn., Indianapolis, and Bloomington, Ind.; has played music con-
ferences in New Orleans and St. Louis; and even gigged at New York’s Side-
walk Cafe (for which she received a Village Voice critic’s pick). She also has
opened for Ani DiFranco and received airplay on Madison’s WORT, Mil-
waukee’s WLUM, Radio Netherlands (a Dutch shortwave broadecaster), and
numerous college stations in the Midwest. A third CD, which Schaefer is co-

ELIZABETH SCHAEFER BAND

- producing with her bassist, Jeffrey Perkins, is being recorded. She hopes

to have the new recording ready for release by late summer. Contact Gary
Taylor at 608-274-1190 or Schaefer at 414-248-7729. DAVE LUHRSSEN
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OF HOT PROSPECTS FOR

THE

HEATSEEKERS CHART ¢ BY DOUG REECE

BILLBOARD’'S WEEKLY COVERAGE

DROPPING NAMES: “Mak-
in’ Moves . . . Everyday,” the
Priority debut by R&B vocal
threesome Tha Truth!, should
turn heads because of the act’s
pedigree alone.

Included on the album are
guest vocals by Keith Murray,

New And improved. Jim
Brickman’s latest Windham
Hill release, “Picture This,”
is being heavily primed by
the radio success of the
album’s first single, “My
Valentine,” which features
vocals by Martina McBride.
Brickman’s last album, “By
Heart,” is seeing sales
spikes as a byproduct.
“Picture This,” which was
released Jan. 28, is being
supported by a tour that is

already in progress.

Redman, Ronnie DeVoe, and
Kenny Greene, not to mention
remixes and raps by album
producers and rap world lumi-
naries Erick Sermon and T-
Smoov.

The album, which is the first
R&B project produced by Ser-
mon and T-Smoov, will bow

March 11.

The band’s first single,
“Everyday,” was serviced to
radio Jan. 21 and features
DeVoe and Redman on two dif-
ferent versions of the song;
they are designed to appeal to
R&B and rhythm-cross-
over/rap stations, respectively.

Stations playing the song
include WVEE Atlanta,
WZAK Cleveland, and WOWI
Norfolk, Va.

Priority director of market-
ing Tim Reid 11 says the two-
pronged approach is
meant to take
advantage of the

Trace Adkins, Dreamin’ Out Loud }~
- —

Fishers Of Men. Forefront
Communications will release
“Soulbait” by Code Of Ethics
Feb. 11. The title track will be
the first single from the album.
The band will open for the
Newsboys later this year, fol-
lowed by its Soulbait '97 tour,
which culminates at summer
evangelical conferences in
Washington, D.C., and Los
Angeles.

REGIONAL HEATSEEKERS NO.

MOUNTAIN

artists’ close associ-

ation with Sermon
and T-Smoov and to
exhibit their range.

“They can jump
into the hip-hop

_ world because_of

their ties, but they
have some straight,
slow ballads,” Reid
says. “We want to
use that versatility
to open both ave-
nues to them.”

The first taste of
Tha Truth!, a red
vinyl single from the
album “Red Lights,” was sent
to DJs in June 1996. The
song’s underground success
eventually led it to surface in
heavy rotation at stations such
as KKBT Los Angeles.

BIG LEAGUES: For years
Jyoti Mishra, the U.K.-based
mastermind behind the elec-
tronic pop of White Town, has

L E———

—j [‘ Bill Whelan, Riverdance

EAST NORTH CENTRAL

~ NORTHEAST
Bill Whelan, Riverdance

toiled in underground 8-track
obscurity, mixing albums in his
bedroom and going relatively
unnoticed.

This changed dramatically
when U.K. radio discovered
“Your Woman,” a track avail-
able here on the Chrys-
alis/Brilliant single “Abort,
Retry, Fail?”

Now, EMI is Tushing to get
out “Women & Technology,”
White Town’s U.S. debut,
sometime in March. Modern
rock stations such as KROQ
Los Angeles, WXRK
New York, WNNX
Atlanta, and KOME

A

WEST NORTH CENTRAL

Trace Adkins, Dreamin’ Out Loud

g

"

7 San Jose, Calif,, were
early on the track,
which was serviced
Jan. 14.

X/

| J Tricky, Pre-Millennium Tension

PACIFIC

[ Trace Adkins, Dreamin’ Out Loud
e e e

| 702, No Doubt

e S e

MIDDLE ATLANTIC
No Mercy, NoMercy

[ A 9
il SOUTH ATLANTIC

o

1 HAVE YOU SEEN
__THIS MAN?

““F  ensure that record-
ing artist Jeff Wood,
whose album “Be-

tween The Earth

4

SOUTH CENTRAL

Wl

REGIONAL

THE

ROUNDUP

Rotating top 10 lists of best-selling titles by new and developing artists.

PACIFIC
1. Tricky Pre-Millenniurm Tension
2. Enrique Iglesias Enrique Igiesias
3. Bill Whelan Riverdance
4. Spaces Spiders
5. No Mercy No Mercy
6. The Suicide Machines Destruction By Definition
7. Squirrel Nut Zippers Hot
8. Merril Bainbridge The Garden
9. Angelina The Album
10. Duncan Sheik Duncan Sheik_

SOUTH CENTRAL
1. Trace Adkins Dreamin’ Out Loud
2. Gary Allan Used Heart For Sale
3. Kenny Chesney Me And You
4. Michael Saigado De Buenas Raices
5. Merril Bainbridge The Garden
6. 702 No Doubt
7. Grupo Limite Partiendome El Alma
8. Paul Brandt Caim Before The Storm
9. Matchbox 20 Yourself Or Someone Like You
10. No Mercy No Mercy

And The Stars” was

released Jan. 28,

doesn’t become just

another face in the

crowd, Imprint Rec-

ords has kept the
artist out and about since last
summer.

In addition to showcase, in-
store, and radio promotion
appearances, Wood, who is
booked by Creative Artists
Agency in Los Angeles, has
performed on TNN and the
“Kathie Lee Gifford Christ-
mas Special” and has opened
for BlackHawk.

To

Imprint VP of marketing
and artist development Con-
nie Baer says feedback from
‘Wood’s radio visits has helped
the label pick “Use Mine” as
the next single.

His first single, “You Just
Get One,” was serviced to
country radio Oct. 14.

In some circles, Wood may
be better known for penning

Her Time Has Come.
“One O’'Clock,” the first sin-
gle from Work recording
artist Sabelle, is having an
impact at such top 40 sta-
tions as KDGS Wichita,
Kan., XHTZ San Diego, and
WIOQ Philadelphia. The
artist, whose self-titled
debut album will bow Feb.
18, is resurfacing after the
1993 success of her
Tommy Boy-released single
“Where Did The Love Go?”

the John Michael Mont-
gomery hit “Cowboy Love,”
which reached No. 4 on Hot
Country Singles & Tracks in
January 1996.
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Issue Date: Mar. 1
Ad Close: Feb. 4

Continuing its edi-orial
commitment to Asia Pacific's
mega-market, Bil board's
March 1st issue will contain
our first “magazin2 within a
magazine” on the region for
1997. Our Spotlight takes a
fimal look for 199€ at the
Asian Pacific marxet, with
coverage on the most recent
events, trends, Western acts
experiencing success and
Asia/pacific acts breaking in
both the homeland and
abroad. Don’t miss this
opportunity to align your
company with the market
that keeps growing and
growing!

Contact:
Clinch-Leece

Singapore:65-338-2774
Hong Kong: 852-2527-3525

' Issue Date: March 8 |

Ad Close: Feb. 11

Billboard’s March 8th issue
celebrates the 35th anniver-
sary of K-tel. A pioneer in
marketing music, this

| Minneapolis firm’s retail music

compilations have become
pop-cultural icons. Our com-
memorative issue features a
complete history of the com-
pany, an overview of its pre-
sent-day operations, and an
exclusive Q&A with president
David Weiner and founder
Philip Kives. We'll also take a
look at those artists whose
careers have been given a
significant boost by aligning
themselves with the K-tel
organization.

Contact:
Ken Karp
212-536-5017

Ad Close: Feb. 18

Billboard’s March 15th
issue features our annual
spotlight on the NARM
confab taking place in
Orlando, Florida on March
B-11. This special issue
provides readers with an
up-to-date, comprehensive
overview o1 the general
nealth of the retail market
‘multimedia, video and
music products). In addi-
tion, coverage will preview
artists schzduled to per-
‘orm, prov de a complete
listing of exents, and
axplore the retail land-
scape of Orlando.

Contact:
Robin Friedman
213-525-2302

OSr

[\
)

& INTERNATIONAL

10 YEARS

-4
.

L =npaalL RS

As part of our annual
NARM issue, Billboard will
aonor the 10th anniversary
of the independent distribu-
ion firm (and record com-
pany) Koch International.
Our celebratory coverage
will be anchored around the
company’s history, while
providing insights on Koch'’s
surrent projects and future
plans. Other features will
‘ook at the labels under the
Koch umbrella, compile a
timeline of the company’s
strategic events, examine
ts international force, and
nclude a one-on-one inter-
view with Michael Koch.

Contact:
Ken Piotrowski
212-536-5223

fssue Date: March 15

. Ad Close: Feb. 18
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Place your
- ad today!

' Issue Date: March 22
Ad Close: Feb. 25

Billboard s annual section
on Pro Taoe finds its home
in our March 22 issue.
Coinciding with the ITA
convention (Tuscon, March
19-23), th's spotlight
reviews tre current state of
| the market in light of
recent acquisitions.
Coverage will explore the

. new oppartunities far other
tape suppliers in the wake
of the market’s consolida-
tion, profile the KOHAP
Group, ard discuss the
challenges facing pro-tape
suppliers in an exclusive
Q&A with ITA executive
director Charles Van Horn.

Contact:
Ken Karp

212-536-5017

Issue Date: March 22

Ad Close: Feb. 25

As new age integrates
diferent musical

in‘luences ard directions

in-o its repertoire, more
<han ever it's sounds ere
being embracec by audi-
ances worldw de.
Sillboard tums iis spct-
licht onto this noz so “new”

~ market in our March 22

ssue. We'll z:ake an ir-

. depth look at the general

state of the tusiness,
nzluding a report on the
music’s global impact.
Coverage will also hig:-
icht those artists anc
‘anels experizncing suc-
cess.

Contact:

Lezle Stein
213-525-2329

AANMWY ameri

' Publication Date:
- March 22, 1997

Ad Close: Jan. 22

The 7th edition of the
Reccrd Retailing Directory
continues to influence the
musiZ industry buyers who
purchase the products and
servizes offered by record
companies, wholesalers &
distrioutors, accessory
manufacturers, etc. The
RRD contains 7,000 updat-
ed listings of independent
record and chain stores,
chain headquarters, and
audio book retailers. One
ad in the 1997 RRD can
work for you all year long!

Contact: -
Western U.S./Canada:
213-525-2299

Eastern U.S.:
212-536-5225

IaWIREY,

212-536-5004 - PH
212-536-5055 - FAX
KEN PIOTROWSKI
PAT ROD JENNINGS
DEBORAH ROBINSON
KEN KARP

213-525-2307 - PH
213-525-2394/5 - FAX
JODIE FRANCISCO
LEZLE STEIN

ROBIN FRIEDMAN

615-321-4294 - PH

615-320-0454 - FAX
LEE ANN PHOTOGLO

(' FLORDALATIN AMERCA

305-441-7976 - PH
305-441-7689- FAX
ANGELA RODRIGUEZ

44-171-323-6686 - PH
44-171-323-2314 - FAX
CHRISTINE CHINETTI -
CATHERINE FLINTOFF

Singapore: 65-338-2774
Hong Kong: 852-25927-3525
CLINCH-LEECE

| ‘

613-9894-8260-PH
613-9824-8363-FAX
AMANDA GUEST

331-4549-2933 - PH
331-4222-0366 - FAX
FRANCOIS MILLET

213-525-2307
DAISY DUCRET

39+(0)362+54.44.24 - PH
39+(0)362+54.44.35 - FAX
LIDIA BONGUARDO

213-650-3171 - PH
213-650-3172 - FAX
AKI KANEKO
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1st Black Execs Persevered

Major-Label Pioneers Faced Resistance

This article is the second of a two-part
series by J R. Reynolds that celebrates
Black History Month by exploring
some of the black pioneers who opened
the door as senior executives at major
labels i the early 1970s.

Before the advent of black music
departments at major record labels,
few black corporate executives existed.
Those who did worked in promotion and
had little A&R input. At the time, major
labels shared little of the success that
smaller, independent, black-run labels
such as Motown, Stax, and Philadelphia
International experienced.

‘When senior management at major
labels began bringing in blacks to cre-
ate and manage R&B departments in
the early 1970s, these newly appointed
executives were met with varying
degrees of resistance and discrimina-
tion from some of their peers. But the
pioneering executives persevered.

Larkin Arnold, the first black exec-
utive to run a black music department
at Capitol, embodied the kind of deter-
mination it took to weather the prevail-
ing climate of the day.

Says International Creative Man-

agement urban music department VP
Phil Casey, “Larkin was King Kong. He
never understood that there were any
boundaries. He didn’t understand why
one division of a record company would
have a different budget than his own.”

Arnold’s first job out of college was
as an attorney for Capitol. Within three
years, the ambitious lawyer had gained
the confidence of Bhaskar Menon,
Capitol’s chief executive, and was
tapped to create and run the label’s
black music division in 1973,

“Initially, he wanted me to conduct a
study to determine why the majors had
been unsuccessful in penetrating the
black music genre,” says Arnold, who
now runs a private law practice in Bev-
erly Hills, Calif.

“Until that time there had been
some success, mainly with acts like
Nancy Wilson and Cannonball Adder-
ley. But most of the hit black records
came from labels like Motown, which
was independent at the time.”

After interviewing a myriad of
radio and retail people around the
country, Arnold submitted a report
with recommendations for improving
Capitol’s black music market share.

Street Image Sets Elektra’s
Ray J Apart From Sister Brandy

B BY J.R. REYNOLDS

LOS ANGELES—Although Ray J’s
entertainment career path parallels
sister Brandy’s in several ways, the
artist is definitely marching to the beat
of an independent drummer. And that
suits Elektra executives just fine.

“Everything You Want,” the 16-year-
old’s set, debuts March 25. An interna-
tional date has yet to be scheduled.

The 15-track album consists of
brash, yet friendly, contemporary R&B
tracks that were produced by veterans
Keith Crouch, Kipper Jones, and new-
comer Delite. “Some of the songs have
a rough, funky type of vibe,” says Ray
J, whose last name is Norwood. “I’'m
trying to come original; there’s a cou-
ple of samples, but they don’t drive the
melodies.”

The album’s street-ish nature is one
of the elements that will help set Ray J
apart from his sister, who has a more
wholesome image. “She did a couple of
duets on the album with me {“Thank
You’ and ‘Bond For A Lifetime’], but
when you listen to them, you’ll know it’s
my record,” he says.

Ray J’s entertainment industry pro-

FOR THE RECORD

The story on pioneering execu-
tives in the previous issue misstat-
ed executive Clarence Avant’s busi-
ness affiliation in the early '70s.
During that time, Avant was presi-
dent of Sussex Records, a label he
formed in 1969.

file has been increasing steadily. In
addition to working as an actor in tele-
vision commiercials, the L.A.-based per-
former co-starred in the short-lived
1993 TV sitcom “The Sinbad Show.”
He’s made guest appearances on
Brandy’s sitcom, “Moesha,” as well as
numerous talk shows and variety spe-
cials. Ray J has
also appeared in
several movies,
including “Mars
Attacks!,” “Steel,”
and “When We
Were Colored.”

All of that
exposure should
aid in pushing
Ray J from under
his famous sister’s shadow. Says Elek-
tra black music senior VP Richard
Nash, “We're fortunate to have an
artist who has his own [developing con-
sumer] base built in, and it’s great to
have the Brandy connection. But since
his first single was launched, he’s
become an independent person in
musie.”

Adds Elektra black music market-
ing director Jayson Jackson, “He’s got
a dark, mysterious side that we’re tap-
ping into, and that fits in well with his
music.”

“Let It Go,” the first single from
Ray J’s album, was also a track on
Elektra’s “Set It Off” soundtrack. It
was released promotionally to R&B
stations Dec. 17 and was officially ser-
viced Jan. 28, when crossover stations
initially received promotional copies of
the record. The label plans a big push
of the single at crossover Feb. 24.

(Continued on page 21)

RAY J

The result was the creation of Capitol’s
first R&B music division.

“Prior efforts for blacks to work in
black music were fragmented,” he says.
“Usually, it was someone working in
promotion who had no voice in A&R.
The only way I saw a black music
department could truly work was to
emulate country music divisions, with
one person having autonomy to make
both financial and creative decisions,
which is what I did.”

While Arnold had unwavering sup-

(Continued on next page)

Ghetto Love. So So Def CEO Jermaine Dupri stands sandwiched between his
label's rapper Da Brat, right, and TLC's T-Boz on the set of Da Brat's So So Def/
Columbia video “Ghetto Love.” T-Boz's vocals are featured on the clip’s single.

ON THE BUSINESS TIP: EastWest recording artist
Gerald Levert, known for his serious commitment to the
business of music as well as its artistry, has finally taken
the label plunge by forming Global Soul Records, g joint
venture with Volcano Entertainment.

The first Global Soul release is slated to be veteran soul
act the O'Jays, of which Levert’s father, Eddie Levert, is
a member. The act’s first single is scheduled for April, fol-
lowed by a May album release. Project titles have not been
announced.

Other acts on tap include the Jeans and Dante.

Says Levert, “This gives me a chance to focus on my
writing and producing, and at the same time, gives me the
creative and business control I need to grow.” Voleano
founder/CEQO Kevin Czinger is ~
“artist-driven and has an open
mind,” he adds.

While offering Levert an
obvious mechanism through
which the budding entrepre-
neur can better utilize his rec-
ognized production skills, the
pact gives Volcano a greater
foothold in the R&B realm. Vol-
cano Entertainment acquired
the alternative label Zoo
Records last summer (Bill-
board, Aug. 24, 1996). In April,
Volcano will release an album by hip-hop artist Akinyele,
following up the set released on Zoo last year.

New York-based Volcano has a roster of eight acts,
including modern rock acts such as Tool and Matthew
Sweet, and is distributed through BMG.

Says Czinger, “I wanted to work with Gerald because I
saw that he had all the tools necessary as a creative entre-
preneur in terms of songwriting; real maturity, solid rela-
tionships. We hope to provide Gerald with the right kind
of platform for him to succeed.”

The
Rhythm
and the

Blues

overlapping. Former Loud marketing VP Brett Wright
has come aboard as GM/marketing head—initially for both
Global Soul and Volcano. “With Brett on board, we’ll even-
tually move more into the realm of hip-hop,” says Czinger.

-The pairing of Levert and Czinger, both recognized
authorities within their respective musical realms, could
generate a special synergy that may well be the impetus
for other such deals—given R&B’s growing movement
toward more diverse.sounds.

PIONEER PRESENTERS: Arista soul star Aretha
Franklin has been tapped to host the 1997 Pioneer Awards.
Sponsored by the Rhythm & Blues Foundation, the eighth
annual awards dinner will be held Feb. 27 at the New York
Hilton. The Pioneer Awards récognize the achievements of
early R&B and blues pioneers and provide emergency and
financial assistance to those veteran artists in need.

This year’s show boasts the appearance of younger faces

Levert Spreading Global Soul With Volcano;
Pioneer Awards Get Aretha, Infusion Of Youth

by J. R. Reynolds

Initially, the plan is to build a staff that will have some *

as presenters. This will be a welcome sight, given the
show’s historie nature. Among the new-jack presenters this
year are Montell Jordan, BLACKstreet, Tony Rich, and
TLC’s T-Boz.

It’s hoped that younger celebrity participation will in
turn lead to greater label participation on the part of black
executives.

Other presenters scheduled include former Pioneer
Award recipients such as R&B Foundation chairman Jerry
Butler, Eddie Floyd, Harvey Fuqua, Mable John, Book-
er T. Jones, and Mavis Staples.

Rounding out the list of presenters are Ray Benson,
James M’Tume, Narada Michael Walden, Cassandra
Wilson, Billy Vera, Little Steven, and Fred Schneider
of the B-52’s.

Providing the entertainment
for what promises to be a spe-
cial evening is an all-star band
led by Maceo Parker featuring
Fred Wesley, James Gadson,
Ry Cooder, Steve Cropper,
Ron Tooley, Lenny Picket,
Hammiett Bluiett, Rodney
Jones, Gordon Edwards, and
Will Boulware.

If you're going to the Gram-
mys this year, you should stick
around for the Pioneer Awards
the following evening. Not only does it offer a down-home
fun evening, it’s also a taste of history—something we need
to pay greater attention to these days.

ANOTHER ONE BITES THE DUST: During the overall
paring of its staff (Billboard, Feb. 1), GRP scrapped its
urban music department, dropping along with it GRP pro-
motion VP Doug Wilkins, who was with the company more
than six years, and his staff of four.

THE CORRECT CHOICE: Los Angeles-based Correct
Records is unfolding an instrumental-only hip-hop series
that features albums and EPs taken from previously
released Correct projects. The first release is an EP that
features seven tracks mined from Correct act Grav’s
“Down To Earth” set. It hits stores Feb 11.

On the same date, Correct will release the self-titled
debut by George Nooks. “Come To Me,” the artist’s next
single, is a remake of the Patti Austin/James Ingram 1982
top 10 R&B hit.

IN OTHER NEWS: Chicago-based R&B/rap Diamond
Records, run by former H.W.A. rapper Kim “Babygirl”
Wash, has inked a pressing and distribution deal through
Popular Records, which has a distribution agreement with
BMG’s Critique Records . . . Nineteen-year industry veter-
an Greg Peck has pacted with 12-year sales and marketing
veteran Andy Anderson to form Peck & Anderson—a mar-
keting and promotion shop that specializes in R&B music.
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- COMPILED FROM A NATIONAL SAMPLE OF RETAIL
STORE SALES REPORTS COLLECTED, COMPILED,
l AND PROVIDED BY  SoundScan®
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1ST BLACK EXECUTIVES PERSEVERED

(Continued from preceding page)

port at the label’s highest level, other
executives were more skeptical, and
waited for him to prove that he could
make the transition from staff attorney
to a line management post. There were
also instances of overt racism. For
instance, he says he once received an
anonymous hotel room phone call dur-
ing a sales conference from a person
who said, “We don’t want no niggers
working at our company.”

Although he began with a small staff
and budget, Arnold experienced good
fortune right off the bat. Capitol acts
that Arnold was responsible for break-

ing include Tavares, which had 10 top
10 R&B singles through the "70s, includ-
ing “She’s Gone,” “It Only Takes A
Minute,” and “Whodunit,” which were
No. 1 hits. Arnold also broke the
Sylvers, who had a No. 1 R&B and pop
hit with “Boogie Fever” in 1975. The
same year, the label broke vocalist
Natalie Cole, who debuted with three
consecutive No. 1 R&B hits—*“This Will
Be,” “Inseparable,” and “Sophisticated
Lady (She’s A Different Lady)”"—
before following up in 1977 with “I've
Got Love On My Mind,” which was a
No. 1 R&B hit for five weeks.

Logan H. Westbrooks, who became
CBS director of special markets in
1971, was charged with assembling the
label’s first national black music mar-
keting department.

Says Westbrooks, “At the time, there
were no national black figures [at the
majors], except for promotional people.
It was my job to put together a local,
regional, and national [marketing and
promotion] team; I was responsible for
everything except A&R.”

That year, CBS commissioned a fea-
sibility study from Harvard University
that led to the 1974 creation of its black

music department.

As with Capitol’s Menon, who backed
Arnold, Westbrooks says he received
complete support from then-CBS exec-
utives Clive Davis and Bruce Lundvall.
“Every move that I made, they were
behind me,” he says. “So I was able to
move very boldly regardless of the
more skeptical internal environment,”
Westbrooks says.

Although he cites no overt racism
during his years at CBS, he recalls sub-
tle, less definable occurrences of dis-
crimination. “It came in the form of
small, nondeseript things that all black

people are familiar with,” he says.
Westbrooks, who now works as a
Bronx business consultant, says it was
interesting to observe the initial resent-
ment of his new position on the part of
white executives as he attended region-
al meetings across the country. He says
many executives felt there was no need
for the department; others offered icy
stares of disapproval. “But all that went
out the window as my records started
taking off sales wise,” he says.
During his watch at CBS, West-
brooks was responsible for marketing
(Continued on page 21)
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BADU DOES IT: Blending a unique mixture of jazz vocals with a hip-hop
melody, “On & On” (Kedar/Universal), the debut single from Erykah Badu,
glides to the top of Hot R&B Singles, becoming Universal’s first No. 1 sin-
gle (see AirWaves, page 72). Badu picked up another 11 stations, bringing
the number of monitored stations spinning the song to 90. The rise delivers
an audience of more than 38 million, moving “On & On” 5-2 on Hot R&B
Airplay. On Hot R&B Singles Sales, the song climbs 8-2, with a 17% unit
increase at core stores. “The label’s primary focus was on the nine inde-
pendent retail coalitions around the country,” says Universal VP of sales
Marc Offenbach. “We also blanketed retail with announcement banners
tagging the street date of both the single and the album ‘Baduism,” which
streets Feb. 11.”

HUFFING AND PUFFING: For the second consecutive week, “Can’t
Nobody Hold Me Down” (Bad Boy/Arista) by Puff Daddy Featuring Mase
tops the Hot R&B Singles Sales chart. A unit increase of more than 32%
solidifies the duo’s stronghold on top of that list, while launching the track
6-2 on Hot R&B Singles. “The single has been doing great here, and I've
sold out several times,” says Lorraine Murphy, president of New York’s
Metropolitan Independent Retailers Assn. More than 77% of the single’s
chart points stem from retail. At radio, the song gets picked up by five addi
tional monitored stations, bringing the total to 68. It rises 29-25 on Hot R&B
Airplay. The duo also holds down its second week atop Hot Rap Singles and
gets the nod for Greatest Gainer.

BED BUDDIES: “In My Bed” by Dru Hill continues to makes leaps and
bounds on Hot R&B Singles. This week is no exception, as it escalates 5-3
on that chart, just a hair away from No. 2. With play increasing at R&B
adult stations, it might overtake “Can’t Nobody Hold Me Down” next week.
Dru Hill’s audience impressions now top the 34 million mark. The song moves
7-4 on Hot R&B Airplay, with 83 stations spinning it. The band’s self-titled
album jumps 10-5 on Top R&B Albums and captures Pacesetter honors.
Dru Hill recently completed taping the Ricki Lake show, which will air
Monday (3), and will participate in the NBA’s “Stay In School Jam,” which
will be televised March 31.

D EF JAMS: “What’s On Tonight” (Def Jam/Mercury) by Montell Jordan
is the recipient of the Greatest Gainer/Airplay trophy, hopping 60-51 on Hot
R&B Singles. The track tops 6 million audience impressions, with nine new
stations coming on board for the tracking period that ended Jan. 28. Jor-
dan’s album “More , . ” benefits from the added exposure, rebounding 91-
79 on Top R&B Albums.

Redman’s “Whateva Man” (Def Jam/Mercury) jumps 56-52 on Hot R&B
Singles after picking up another 14 monitored stations. Airplay constitutes
70% of Redman’s total chart points.

WE ARE FAMILY: QT’s “My Baby Mama” (Rowdy/Arista) ranks at No.
61 on Hot R&B Singles and No. 45 on Hot R&B Singles Sales. What could
be a better response than “My Baby Daddy” ¢Tony Mercedes/LaFace/
Arista) by B-Rock & Bizz, which coincidentally will be the first single from
Tony Mercedes’ new Arista-distributed imprint.
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CAPITOL’S SPEARHEAD

(Continued from page 1)

Says Staub, “I think, for the most
part, we're going to fillet Spearhead
out to the people who bought the last
album—mainly that developing, emerg-
ing hip-hop/mainstream-crossover
crowd—then also develop the street
market, which, unfortunately, we never
did in the past.”

“Home” sold 97,000 units, according
to SoundScan, and included “Hole In
The Bucket,” a tune about homeless-
ness that helped give Spearhead a high-
er national profile when its video
became an MTV buzz clip. -

Group leader Michael Franti formed
Spearhead after performing in the
noisy, post-industrial junkyard band the
Beatnigs and with Disposable Heroes
Of Hiphoprisy, a band whose politically
minded lyrics were as unwieldy as its
name. The new group was formed, says
Franti, because he grew “tired of broth-
ers going, ‘Michael, I'm down with what
you're saying, but that noise ...'”

Spearhead was signed to Capitol by
senior VP of A&R (U.S.) Kim Bute.

Shortly after disbanding the Dispos-
ables, a crew he shared with Ron Tse,
Franti traveled to Philadelphia and
began recording tracks with mixmas-
ter Joe “The Butcher” Nicolo. Having
been drawn since his youth to the pas-
sionate eloquence of such black-pop and
soul stylists as Stevie Wonder, Bob
Marley, Sly Stone, and Marvin Gaye,
Franti started tracking songs that
more closely resembled the tuneful
thumpers he had jammed to during his
youth. “Home” soon followed.

Since the release of that debut set,
the personnel in Spearhead, which is
managed by Ty Braswell, have changed
slightly. The current lineup includes
vocalist Trinna Simmons, Rasta
chanter Ras I Zulu, guitarist David
James, Carl Young (whose has switched
his instrument from bass to- key-
boards), and new vocalist Oneida
James. Drummer Oliver Charles has
rheumatic fever and can’t tour, so the
band is seeking a replacement.

“Chocolate Supa Highway,” which
Franti says was named in recégnition
of black people’s long oral tradition,
combines socially conscious lyrics with
a judicious blend of chewy grooves.

The album was the first project
recorded in Franti’s recently complet-
ed home recording studio, which he has
dubbed Blak Militia. He produced the
set with band member Young, and it
was mixed primarily by Prince Charles
Alexander, who in the past has twirled
knobs for Bad Boy Entertainment’s the
Notorious B.I.G. and Total. The set fea-
tures performances by Stephen Mar-
ley, Joan Osborne, the South African
rap group Prophets Of Da City, and
members of Zap Mama.

The first single, “Why Oh Why,”
shipped to clubs and mix shows Nov. 30,
followed by a vinyl version at college
radio. The song has benefited at radio
from a remix by De La Soul.

Tim Unsell, the singles buyer at New
York’s Virgin Megastore, says Spear-
head’s last album “performed well for
us, but we had to move it around a bit
first. It started out in pop and it ended
up in rap.”

‘While cantiously optimistic about the
new album, he says sales of the debut
single, released commerecially Dec. 10,
have been slow.

Initially, Capitol’s promotion and
marketing efforts for the album have
been targeting black R&B fans. To lead
the charge, Capitol (which eliminated

its black music division in 1995) hired
independent urban music promotion
and marketing consultants Greg Peck
and Andy Anderson.

“Our [responsibility], most impor-
tantly, was to organize a team to make
sure that we get this project into the
hands of the black community on the
consumer level, on the college-radio
level, and on the mix-show level,” says
Peck, “and to create awareness of the
group and its leader, Michael Franti.”

Ted Thornton, a mix-show DJ at
KMJM (Magic 108) St. Louis, says he
has never before supported a Spear-
head record because the band “was
focusing on the wrong crowd.” Howev-
er, in the past month he has been play-
ing the remixed version of “Why Oh
Why.” The reason, he says, is that the
tune “has an intro you could mix in and
[also] a break.” The tune is No. 34 on
his station’s mix-show playlist chart.

“We're trying to mass-infiltrate the
black community, and we’re first focus-
ing on everything from radio, the
streets, clubs, high schools, the NBA . ..
the whole nine,” Peck says.

To begin building familiarity, Capi-
tol distributed cassettes of “Why Oh
Why”—which is about talented bas-
ketball players who succumb to the
allure of the streets—at Spearhead’s
dates on the Smokin’ Grooves summer
tour with the Fugees, during music
industry showcases, and on the street.
Promotion representatives have dis-
tributed cassettes throughout African-
American communities in such major
cities as New York, Atlanta, and San
Francisco. While doing so, they have
also conducted research.

“What we found, primarily, was that
the average kid in the 'hood does not
know who [Franti] is,” Peck says, “and
the fact is, he’s a black guy who has a
very positive black message.”

Capitol also sent a package of cas-
settes and videos to National Basket-

ball Assn. teams and gave away addi-
tional audiotapes at high school, college,
and professional basketball games.

To warm up the alternative market-
place for the album, Spearhead con-
tributed to an “Elect To Rock” compi-
lation, which the Musicland chain
distributed in October, and played the
Chocolate Avalanche tour Deec. 5-15,
which touched down in such Colorado
resort towns as Vail, Crested Butte,
and Steamboat Springs.

The central date on the latter trek
was a gig at Transworld Publications’
annual convention in Vail. Subscribers
to Transworld’s snowboarding maga-
zines received a “Chocolate Supa High-
way” sampler this month.

“I think that snowboarding culture
is developing as a true culture,” says
Staub, “and those kids are real pas-
sionate, with a real independent kind of
philosophy—just like Michael Franti.”

Piggybacking on the various promo-
tion and marketing campaigns, Capitol
released a videoclip of “Why Oh Why”
at the end of November. It is now airing
on 70 local outlets and has been picked
up by the Box, MTV, and BET.

Says Linda Ingrisano, Capitol’s VP
of visual marketing, “It was very
important to present this clip to BET
first, simply because the song is more
rooted in [hip-hop] than any of
Michael’s other records.”

Stephen Hill, director of music at
MTYV Networks, which has played the
clip once a week since Jan. 16, has
already heard “Chocolate Supa High-
way” in its entirety. “Spearhead is obvi-
ously a band that has grown and devel-
oped since ‘Home,’ ” he says. “We think
it’s a very cool [collection].”

Spearhead’s next single will be “U
Can’t Sing R Song,” on which Franti
sings lead vocals for the first time.
According to Peck, this song will be tar-
geted more toward mainstream outlets
than its predecessor.

AUSSIE ARTISTS RALLY

(Continued from page 6)

Paul McCartney and Stevie Wonder’s
“Ebony And Ivory” by high-profile
ABC-TV presenter Indira Naidoo (a
South African of Indian ancestry) and
Triple J radio announcer Helen Razer.
The single is being issued this month
throygh EMI Music Distribution, along
with a video shot in a fish-and-chip

“shop.

Airtime is guaranteed by the Triple
J and the Triple M networks. Binks,
meanwhile, is planning an album fea-
turing-other Australian acts, as well as
a TV documentary on the benefits of
cultural mixes.

Concerts celebrating Australia Day
(Jan. 26) also became anthems for mul-
ticulturalism. The largest, at Sydney’s
Darling Harbour before an audience of
250,000 and televised nationally by the
Seven Network, included sets from acts
that are multiracial (hip-hoppers CDB
and gospel ensemble Cafe At the Gates
Of Salvation) or composed of Australian
immigrants (Black Sorrows, Jenny
Morris).

Richard Clapton, who performed
two incisive commentary songs, “The
Lucky Country” and “Best Years Of
Our Life,” says, “There’s so much divi-
siveness at the moment that Aus-
tralians are freaked out. This Australia
Day is more pertinent than ever. Given
the circumstances of the last six to nine

ko)

months, I'm very glad to be doing this.”

Yothu Yindi played shows in three
states on Australia Day: in Perth; at
Sydney’s annual Aboriginal celebration
“Survival '97”; and at Melbourne’s
30,000-capacity Myer Music Bowl, with
Wendy Matthews and guitarist Nathan
Cavaleri.

Singer Mandawuy Yunupingu,

. awarded “Australian Of The Year” hon-

ors in 1993, urged Australians to “cele-
brate our cultural diversity. We take
pride in the hand of compassion reach-
ing out to those in distress; we honor
the maxim of a fair go for all. It’s those
values that make this a great country.”
Significantly, Yothu Yindi had played
three days before at the Tunarama Fes-
tival in Port Lincoln, South Australia.
That city’s mayor recently described
children of mixed marriages as “mon-
grels.”

The 65,000 expected to attend Wom-
adelaide, the local version of the U.X.’s
multicultural festival WOMAD, have
been asked to wear orange ribbons as a
symbol for racial tolerance. Womade-
laide will be held over three days in
Adelaide, beginning Feb. 28.

The bill includes Midnight Oil, Paul
Kelly, Aborigine and Torres Strait
Islander artists Christine Anu and Kev
Carmody, and acts from more than 20
countries.
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Rapper Should Be Spared Sermons

LIL’ KIM’s nasty as she wants to be,
and the lyrics on her best-selling
Undeas/Big Beat/Atlantic album,
“Hardcore,” are freaky fun. Wonder-
ful stuff.

But the petite poet and lieutenant
from the Junior M.A.F.I.A. rhyme
family—formed by the Notorious
B.I.G.—has been the subject of much
criticism lately. Most of it is directed at
her beautiful-but-deadly, sex-kitten
persona and the straight-up-let’s-ya-
know ghetto flow she kicks so well.

People have been asking, “What is
Kim doing for black womanhood?,” like
it’s her responsibility to be the mack-
diva who saves the
world. They re-
fuse to accept her
directness and lib-
ertinism as em-
powering or even
entertaining.

Sex talk has
been a part of
R&B from the
beginning—don’t
the letters stand for raunch and back-
beat?—and most people have always
processed it as entertainment. Today,
however, as in the past, there are pur-
blind observers who point to such
music as a threat to social values. Kim’s
lyrical stance won’t nourish young
minds, but it also ain’t the poison
everyone paints it as.

Young people’s minds are like com-
puter disks, and only when they come
to pop culture’s door unfilled and
undisciplined ean records corrupt
them. Instead of debating Kim’s
lyries—or that other distractive non-
issue, ebonics—folks should be direct-

K
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by Havelock Nelson

ing their energies at saving the black
family, which ultimately determines
what values one chooses to adopt and
express.

Indeed, I find the actions of Kim’s
parents much more vile and reprehen-
sible than anything she says on her
records. In the February cover story
of the Source magazine, Kim recounts
the drama she overcame in her child-
hood. It includes being abandoned by
her mom at the age of “8 or 9,” moving
in with her dad, and getting kicked out
of his home twice. In between there
was the drama of abuse.

So, instead of criticizing Kim, we
ought to give her credit for being
determined enough to overcome a dif-
ficult past and shine on. It’s like she
says in the Source piece, “If you don’t
know where I've been, how could you
know who I am?”

The artist’s current single is
“Crush On You,” which features Lit-
tle Caesar, the bubbly, lispy, baby-
faced MC from Junior M.A.F.1.A,|
putting the make on Queen Bee Kim.
Un, who heads up Undeas, is sched-
uled to shoot a video clip the week
ending Saturday (8).

1 , 2,3: Out on the road with the Lost
Boyz and Camp Lo, Foxy Brown was

arrested in Raleigh, N.C., and accused
of spitting on a manager and front-
desk clerk at the hotel she was staying
in. She was charged with two counts of
simple assault.

According to reports, the teen-
queen rapper became verbally abusive
and threatened the hotel employees
after they told her they didn’t have an
iron . . . Deidre Roper, who is Salt-N-
Pepa’s DJ Spinderella, has opened a
salon and day spa called She Things in
Laurelton (Queens), N.Y. Actress Nia
Long was tapped to host the shop’s
grand opening event Feb. 3, and
celebrity guests such as Zhane, Terri
& Monica, Lauryn Hill, and Monifah
were scheduled to attend . .. 187 Fac
is an act consisting of rappers Den
Fenn and G-Nut. They’ve spent years
in training, and after touring and
recording with their mentor, Spice 1,
they’ve made their debut album, “Bub-
ble Or Die,” which drops in April on
187 Proof Records/Penalty Record-
ings. “Spice taught us so much about
everything, from songwriting to stage
presence,” says G-Nut. “But I guess
the main thing he taught us was
patience.”

The time and care the members of
187 Fac put into their act shows on the
record, which is a musieally rich and
lyrieally mature. In “G’s,” one of the
set’s thoughtful tunes, the MCs are
eager to overcome their gloomy ghetto
surroundings. With their peppy, quick-
tongued flow, they contemplate their
futures without engaging in simplistic,
nihilistic endangered-species talk.
They seem to know where they’re
from, where they’re going, and how
exactly to navigate the journey.

1ST BLACK EXECUTIVES PERSEVERED

(Continued from page 19)

a string of 1972 No. 1 R&B hits, such
as “Back Stabbers” by the O'Jays, “If
You Don’t Know Me By Now” by
Harold Melvin & the Blue Notes, and
Billy Paul’'s “Me & Mrs. Jones,” which
was an R&B and pop No. 1 hit for four
weeks and three weeks, respectively.
The CBS-distributed songs were all
released on Philadelphia International.

Jim Tyrrell, who was marketing and
sales senior VP for Epic Associated
Labels around the same time, agrees
that a certain climate of racism exist-
ed around the industry, but he says he
was able to utilize his diverse business
background to extend beyond the realm
of black music. “Many of the senior
executives of the day who were satis-
fied with your credentials gave you an
opportunity to succeed,” says Tyrrell.

“One time, my boss Ron Alexenburg
said he had a preblem with the Tammy
Wynette project that needed handling,
so he sent me to Nashville,” he says.
“He had complete confidence.”

Like Westbrooks and Tyrrell,
Arnold never used being black as an
excuse for any barriers-he encountered,
according to Casey. Instead he
employed it as a tool. “Here’s a fresh
out of college lawyer who came out to
L.A. with only the shirt on his back and
a pair of drawers—but swinging some
really big balls,” says Casey.

Arnold says he recognized the awe-
some responsibility of running Capitol’s
first black music department, and in
turn, becoming one of the most power-
ful black executives in music. “I knew

my track record would be a reflection
on [subsequent aspiring black execu-
tives], and I didn’t want to fail because
1 didn’t want to inhibit other blacks,”
he says.

Arnold eventually became one of the
most respected executives in the music
business, making his mark not just for
Capitol Records, but also at Columbia,
where he was the first executive to have
profit participation on albums. At
Arista, he was given responsibility to
run the company’s West Coast office
and general market acts by label pres-
ident Davis.

Tyrrell says the development of a

truly independent black music industry
will help round out the African-Amer-
ican’s role within the business sector.
“There needs to be greater effort on
the part of today’s younger generation
to obtain key roles in everything from
general marketing to manufacturing,”
he says.

“R&B, rap, and hip-hop services one-
quarter of the American population.
And with the world getting smaller,
there needs to be more of a concerted
effort to expand the black music exec-
utive’s role within the world’s musie
industry.”

ELEKTRA'S RAY J

(Continued from page 18)

The initial “Let It Go” offering to
retail is set for Feb. 18; the single will
be backed with “Days Of Our Livez” by
Bone Thugs-N-Harmony. A maxi-single
featuring only remixes of “Let It Go”
will go to stores March 11.

The video was serviced to BET on
Dee. 17 and to the Box at the beginning
of the year. The clip is being serviced
to MTV on Monday (3).

Beginning March 30, the label plans
to send the artist on an extensive pro-
motional tour. “Unlike most tours,
which center on an artist’s first single,
Ray J’s will be focused more on the rest
of the album, since the single will have
been out for a while,” says Jackson.

The tour will visit 30 key markets
and feature live performances at junior

high schools, shopping malls, and other
locations that attract the targeted 12-
25 demoguephic. Stops will incorporate
radio, retail, and press visits.

“We want to capitalize on the exist-
ing interest in Ray J and then extend
that interest by presenting a body of
work to listeners,” says Nash. “Then
we'll be able to come back to radio again
[for subsequent singles] with addition-
al demonstrated appeal.”

Jackson says the label enlisted sig-
nificant support from the WEA distri-
bution branches at The onset of the mar-
keting campaign in an effort to prepare
markets for Ray J’s arrival. “We want
to drive the point home that Ray J is a
talent within himself.”
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