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BMG Rings Up Strong Results
On A Wide Variety Of Fronts

B BY DON JEFFREY $2.4 billion for the fiscal year ending
June 30, while profit increased 24%.

BMG North America’s revenue was

NEW YORK—At a time when some

music manufactur-
ers are reporting
sluggish results,
BMG Entertain-
ment turned in
an impressive per-
formance in the
past year, with
music revenue ris-
ing nearly 5% to a
record $4.4 billion.

And the compa-
ny’s domestic and
international units,

DORNEMANN

as well as many of ' .
its labels and oper-
ating companies,
posted significantly higher profits than
in the previous year.

BMG International had revenue of

ZELNICK

PolyGram Music Sales Up 9%
In First Half ... See Page 6

Disney Plans To Raise

Its Profile In Music Biz
_l BY CRAIG ROSEN

LOS ANGELES—Despite its lack of
success with Hollywood Records, the

]
1 The @M@%ﬁzp Company. |

|

Walt Disney Co. is committed to
becoming a major player in the music
(Continued on page 93)

A BILLBOARD SPOTLIGIT
SEE PAGE 45

$1.7 billion, and its
profit doubled. Pri-
vately held parent
Bertelsmann does
not disclose profits.
Total music rev-
enue was about $4.2
billion last year.

In a prepared
statement released
July 21, BMG
Entertainment
chairman/CEO
Michael Dorne-
mann said, “BMG’s
performance over
the past 10 years
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GASSNER

speaks for itself, and I'm confident that

(Continued on page 93)

H BY IRV LICHTMAN

NEW YORK—While the new 10-
year mechanical royalty agreement
recently reached between U.S. mu-

sic publishers —
and record labels
addresses many m ‘
of the same is- n

sues included in ’ a
the current pact, ‘
it also promises y

to tackle new is-

sues such as digital distribution as
the industry moves into the next mil-
lennium.

U.S. music publishers and record
companies settled on the new
mechanical royalty agreement for
the 10-year period beginning Jan. 1,
1998, after several months of negoti-

L

Mechanicals Pact Set
U.S. Deal Looks To Digital Future

ations (Billboard Bulletin, July 22).

At the National Music Publishers’
Assn. (NMPA) annual gathering,
held July 21 in New York, presi-
dent/CEO Ed Murphy said that a
written agreement “reflecting the
parties’ understanding is now being
prepared and will be submitted to the
U.S. Copyright Office for review.”

More good news came at the
NMPA meeting, where a relatively
upbeat global music publishing
financial picture was revealed (see
story, page 94).

The current mechanical rate
expires Dec. 31, ending a decade-old
rate structure, keyed at two-year
intervals to the Consumer Price
Index (CPI) and endorsed by the
now-defunct U.S. Copyright Royal-

(Continued on page 94)

RCA Expects Jai To Fill Mkt.
Niche With His Soulful Sound

B BY PAUL SEXTON

LONDON—As the search for the
next heavy-hitting pop singer/song-
writer continues, RCA is looking
west.

To the west of England, at
any rate, and Yeovil, to be
precise. It’s a town best
known in rock circles as the
home of Polly Jean Harvey
and also the birthplace of
Jai, a 23-year-old vocalist
and writer on whom the
label is pinning big hopes.

Jai is already two singles
into his career in the UK.,
where he is signed to Wired Record-
ings, owned by the independent M&G
Records, and published by M&G
Music. Outside the UK, M&G has a
worldwide distribution deal for most

JAL

of its output with BMG. Jai was
signed to M&G, which has a roster of
about half a dozen U K. acts, by head
of A&R Jack Steven.

Inthe U.S., Jai is slated to have his
debut album, “Heaven,”
released Oct. 14, to be pre-
ceded by the single “I
Believe,” which has a
planned multi-format
impact date of Aug. 18. The
evocative single glides into
action with a wash of guitar
that briefly recalls vintage
Peter Green before Jai’s
breathy vocal takes over.
Here and on other tracks,
like “I Need Love,” his gossamer lead
recalls the style of another respect-
ed, emerging British vocalist, Virgin
signing David McAlmont.

(Continued on page 91)

Dance Industry Muils
Progress, Challenges

B BY CHUCK TAYLOR

CHICAGO—The dance musie indus-
try has found its rhythm.

B!“bOOI’d Fourth Annual I
——

At the fourth annual Billboard Dance
Music Summit, held July 16-18 here,
500 clubland heavyweights heralded
the unity of the community with

(Continued on page 90)
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M2 REINVENTS THE ART OF MUSIC TV

In a finite world of familiar vehicles, conventional content, and
exhausted capacity, the provident mind ereates a new future by invent-
ing an empty vessel. M2: Music Television, the 24-hour free-form musi-
cal channel launched by MTV, will celebrate its first anniversary on
Friday (1), and even before it has secured a major cable agreement,
the largely satellite-distributed enterprise is arguably the best thing
to happen to popular music since the advent of the music video. Why?
Because its central premise is that there shouldn’t be one.

“The format is no format,” says M2 director of music programming
Darcy Sanders Fulmer with a gleeful laugh. “Today’s playlist may
make complete sense, and tomorrow’s programming day could seen to
make no sense at all—but either way, it’s deliberate.”

Fulmer, a former music director (1992-94) at KROQ Los Angeles
and programming director (1994-96) at VHI, explains that M2 was
designed trom the onset to be “unlike any music-based radio or TV
station you've ever heard or seen. When we started last summer, we
went through the MTV library and picked over 100 videos that were
underexposed, extremely cool either visually or musically, or had never
seemed to fit elsewhere. Since then, we have Monday meetings where
all labels can submit anything from any genre of music”—resulting in
the appearance of clips as eclectic as Canada’s Cape

seen how rejuvenating M2 can be for new projects, I'd be willing to bet
it’ll have a similar effect on various acts’ catalog sales.”

“We certainly hope to,” confirms Fulmer, who cites the Pretenders’
seldom-seen 1986 “Don’t Get Me Wrong” clip as a vintage video recent-
Iy added simply for its “great beat” and “narrative quality.”

Indeed, the “art-form aspects” of video are not shrugged off at M2,
where whole blocs of programming are devoted to directors who've
earned the staff’s admiration. M2 recently scheduled and then repeat-
ed a one-hour homage to the surreal beauty of music clips by French
director Michel Gondry, including those he devised for Bjork’s “Human
Behavior,” Daft Punk’s “Around The World,” Sheryl Crow’s “A Change
Would Do You Good,” Foo Fighters’ “Everlong,” Cibo Matto’s “Sugar
Water,” Lucas’ “Lucas With The Lid Off,” Massive Attack’s “Protec-
tion,” Lenny Kravitz’s “Believe,” Terence Trent D’Arby’s “She Kissed
Me,” and the 1995 “Stripped” rendition of the Rolling Stones’ “Like A
Rolling Stone.”

“We also think up these crazy themes,” notes Fulmer, “like a Blur vs.
Qasis hour, or this upcoming sequence of videos with scenes about dane-
ing on walls and ceilings.”

But the one thing M2 doesn’t do is explain everything. “In that

sense,” Fulmer cautions, “we’re less overt than any

Breton Island fiddler Ashley MacIsaac’s “Sleepy Mag-
gie,” runchera diva Nydia Rojas’ “La Numera Uno,”
activist hip-hop act Spearhead’s “U Can’t Sing R Song,”
and country comer Sherrié Austin’s “Lucky In Love.”

However, the playlists are just as likely to emerge
from the home-grown passions, internationalist pro-
clivities, and odd packaging whims of Fulmer and her
staff. “We insisted in December of *96 on doing the first
United States TV interview with Spice Girls,” says Ful-
mer, “because we’d been airing the pre-release
‘Wannabe’ clip since September, and we felt they were
gonna be so sick-huge in America.” M2 likewise acted
boldly to add early elips by the U.K.’s Sneaker Pimps,
Skunk Anansie, and REEF; France’s Daft Punk; and
Sweden’s Robyn, helping break her top 10 Hot 100 hit
“Do You Know (What It Takes)” and already adding
her next single, “Show Me Love.”

“We love Robyn, the way she sings, dresses—all of
it,” says Fulmer, “and we’ve had her on as a guest pro-
grammer for an hour of clips” (like Oran “Juice” Jones’

i

D
v

TO MY EARS

i
by Timothy White

other music video vehicle, and we force viewers to fig-
ure stuff out for themselves.” The offhand intelligence
and abstract banter of M2’s three regular VJs (Dim-
itri Ehrlich, Jancee Dunn, and Matt Pinfield) are
ensured by an M2 policy of prohibiting them from
shooting retakes of any of their comments, interviews,
and wraparounds. The programming flow is meant to
have an intrinsically off-balance, searching mood in
which viewers inevitably share. Much like the polite
but unsolicitous guides in the famed high-hedged maze
on the grounds of England’s Hanipton Court Palace,
the nominal hosts of M2 will subtly redirect the befud-
dled, but they will not divulge any shorteuts through its
unique labyrinth.

As for the periodic promo and ID spots on M2,
they’re brief and more darkly oblique than their MTV
counterparts; one depicts someone trying to squeeze a
foot into the empty shoe he’s tied, while another shows
a ghost rising from an animated viewer who's just elec-
trocuted himself in the bathtub. M2’s obvious sirens

“The Rain” and Mary J. Blige’s “Not Gon’ Cry”).

“We're not afraid to focus on in-house favorites, and we want M2 to
have its own superstars, whether it’s Robyn, another cool RCA act
named Jai, or the Sneaker Pimps, Chantal Kreviazuk, and REEF”"—
the last being an Epic band whose clip for “Place Your Hands” was so
heavily supported by M2 that, in Fulmer’s words, “we helped it become
a Buzz Clip on MTV; we don’t mind helping warm up a video for our net-
work’s other channels.”

Record lahels are similarly responsive to the degree of aid M2 is pro-
viding both inside and outside their own organizations, a prime example
being the freshly raised profile of Almo Sounds group Lazlo Bane, whose
cover version of Men At Work’s “Overkill” was first embraced by M2.

As a result of two weeks of M2 airplay, sales of Lazlo Bane’s “11
Transistor” album, which was released in February, have suddenly
more than doubled, according to Almo Sounds GM Paul Kremen.
“Besides being a lot of fun to watch,” says Kremen, “M2 is an effec-
tive entity already, with very credible taste, since the industry knows
Darcy was at KROQ and understands modern rock. But when I saw
people were phoning radio stations with requests based on M2 play, it
blew my mind. Kids began calling the I'lash, San Diego’s XHRM, and
as a result, they’ve started rotating ‘Overkill.” Thanks to M2, we've
moved up the date we're sending the track to radio to Aug. 19. Having
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may be the unexpected video experiences and its fore-
tokening promo finesse, but the underlying lure of the channel is its
element of surprise. “I get 700 E-mail messages a week,” says Fulmer,
“most of them viewer requests, guesses about our programming’s hid-
den meaning, plus thank-yous.”

Certainly, performers this writer spoke with seemed appreciative.
“T was amazed and grateful to see my video for ‘Four Leaf Clover’ on
M2 in Austin [Texas] one Sunday,” says Arista/Austin artist Abra
Moore. “Not everybody at their level in TV or media looks for new
faces.”

“T was thrilled when M2 went out on a limb and added my video for
‘Breed,” ” adds Mercury singer/songwriter Lauren Christy, whose
album of the same name hit stores July 22. “It’s wonderful something
as cutting-edge as M2 is committed to early support of artists. I just
need to get a home mini-dish so I can see my own mug on M2!”

M2’s ultimate goal is to include local music video feeds from around
the country each broadcast day—a plan that will be implentented after
it closes cable distribution deals under negotiation. Meanwhile, M2
reaches 6.4 million households through U.S, Satellite Broadcasting and
Echostar’s DISH Network and has gone online with an Intel Intercast
link. Those who haven’t seen it via their PCs or mini-dishes are miss-
ing something dramatic that merits encouragement.
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Industry Stands To Gain By Supporting DVD

B BY SUE SIMONE

This year marks a strategic opportunity for
the music industry to assist in and profit from
the universal commitment to DVD technolo-
gy. If we capitalize on lessons learned during
the successful introduction of CD technology,
this can be the first of many years of rising
new profits. Entertainment companies are
poised to surpass the unparalleled success of
this multimedia format revolution by agree-
ing to implement the same proven strategy of
coordinated universal commitment to DVD
technology.

For example, DVD players and DVD-ROM
drives feature the ability to play standard
CDs, which provides immediate benefits for
the music industry. These benefits include new
markets to which to sell CDs, while assisting
consumer confidence in the viability and value
of DVD technology. The successful adoption
and proliferation of DVD technology can
potentially dwarf the profits enjoyed by CD
and VHS.

Furthermore, the incredible potential of
DVD sales has induced many companies to
confidently invest in a replication industry
that already has a manufacturing capacity of
more than 2.6 billion units in the U.S. alone.
This despite the fact that CD manufacturing
capacity currently exceeds demand.

While music industry observers often blame
tight consumer budgets for low music sales,
computer software, video games, and prere-
corded videocassette sales are growing at all-
time highs. It’s time for the music industry to
explore these new channels in order to tap into
some of the dollars that the computer and
video industries are enjoying.

To illustrate, DVD players hold the key to
capturing consumer interest in shortform and
longform music concert videos, a goal that has
eluded the VHS marketplace. In addition to
its extraordinary visual capability, DVD fea-
tures the compelling benefit of Dolby Digital
multichannel scund, which can already be ex-
perienced on titles from the likes of Eric Clap-
ton and Tony Bennett. It also offers the con-

CLASSIC DISAGREEMENTS

Compliments to Wayne Wadhams for his
thoughtful essay on how to address the
malaise in the classical recording business
(“Classical Must Stop Living In The Past,”
Commentary, Billboard, July 12). Wadhams
does not propose pandering to the lowest com-
mon denominator of musical taste in order to
raise classical music’s market share—a solu-
tion that, with its offerings of “Angels,” “Ada-
gios,” and new age sanitizations, demeans the
art of classical music.

However, the answer lies not in the rehash-
ing—through the recording of transerip-
tions—of war horses and the war horse com-
posers, as Wadhams suggests, but in the
enrichment of the repertoire. The means for
exciting the classical aficionado lies ready-to-
hand in the multitude of beautiful and “acces-
sible” works by such relatively unknown com-
posers as (just off the top of my head)
Korngold, Suk, Fuchs, Novak, and Zelenka.

Although such “minor” composers already
are fairly well represented in the Schwann
catalog—mostly by subsidized import

sumer-friendly ability to skip and program
music selections just like CDs—a benefit that
has been lacking in current music video tech-
nology.

According to SounData, more than 65% of
music consumers own personal computers,
and most of those own, or plan to own, CD-
ROM and/or DVD-ROM drives. A recent sur-
vey by the Consumer Electronics Manufac-
turers Assn., moreover, shows that many
consumers are looking for “converged” prod-
ucts that combine TV and computer functions.
Record labels are addressing this consumer

‘The DVD format
mandates a
focused market-
ing message,
such as the
coordinated
efforts put forth
in introducing
the CD’

Sue Simone is president
of Myriad Entertainment,
a custom CD-ROM,
enhanced CD, and DVD
design, production, and
consulting firm.

interest with enhanced CDs that combine a
full album of music, graphics, and videos along
with a direct linking capability to the contin-
uously updateable Internet. DVD players are
the ideal convergence product to expand these
multifunction products.

But to be truly successful in this venture,
this new format also mandates a focused mar-
keting message, such as the coordinated
efforts put forth by the hardware and soft-
ware consortium called the Compact Disc
Group. This organization, of which I had the
pleasure of being a member, successfully
focused on introducing and supporting a sin-
gle universal standard for the distribution of

CD music products. This unparalleled effort
set the stage for the most successful intro-
duction of a consumer electronics product in
history. This kind of joint effort can also pro-
vide the road map for the success of DVD. The
obsequious audio CD format can also help gain
consumer confidence in the DVD format, since
all DVD players and DVD-ROM drives sup-
port standard CDs.

Of course, care must also be taken to avoid
consumer alienation with new media formats
that can supersede recent investments. This
is becoming a standard complaint by comput-
er buyers and early adopters of new audio for-
mats like DCC and MiniDise.

Although the Internet is proving to be an
invaluable resource for the music industry,
even hype about the possible future of “free
music on the Internet” can cause consumer
hesitation with current media purchases.
Therefore, the continued delay by some major
studios to embrace the DVD format, coupled
with the potential confusion being created by
hybrid DVDs, such as the introduction of addi-
tional excellent special sound formats such as
DTS, which is not currently supported by stan-
dard DVD players without purchasing extra
components, may do more harm than good to
the industry at this particular point in time.

History has shown two principles must be
in place to ensure the profitable introduction
of mass-market entertainment produets: 1) a
universal format, embraced by all major con-
tent providers and hardware producers; 2) a
business model that allows for suitable profits
at high-volume sales with reasonably low
prices per unit (instead of low-volume sales at
high prices per unit). Failure to offer con-
sumer software at accessible price points may
therefore cripple the growth of the industry.

By taking advantage of the tremendous
benefits that the DVD format can offer, 1997
can be the year that we actually capitalize on
the lessons of the past, allowing the music
industry to profit and grow. Let’s agree to
unite and successfully chart the course of this
new digital wave into the next millennium and
beyond.

__LETTERS R

cal broadeasters, and Sunday arts supplement
pundits could provide the spark that would
expand the classical universe a hundred-fold.
I collect, as well as sell, classical musie, and
what usually induces me to bring something
home from the shop is not hearing a new per-
formance of a piece I already know, but hear-
ing a work that moves me that I have never
heard before.
Samuel Reifler
Rhinebeck Records
Rhinebeck, N.Y.

ELVIS STILL TOO INSURGENT?

While this year’s inductees into the Coun-
try Music Hall of Fame—Brenda Lee, Har-
lan Howard, and Cindy Walker—are all wor-
thy, it’s sad that on the 20th anniversary of
Elvis Presley’s death, the Country Hall vot-
ing bloc has once again overlooked the King.
Isn’t it enough that Elvis’ image and artifacts
are on display (and for sale) at the Hall Muse-
um? And that his influence continues to reign
in the country music community?

Nashville never understood Elvis. So here’s

ber of the Country Hall. If they still don’t

understand that, yes, Elvis was as much coun-
try as rock’n’roll, then we’ll call it a day.

Thomas C. Lane

Marina, Calif.

WEBB & TAMMY TOO ALTERNATIVE?

Congratulations to Wade Jessen and his
Country Corner column in the July 19 issue of
Billboard! There is no doubt that Webb Pierce
belongs in the Country Music Hall of Fame.
His accomplishments stand far and above
many already enshrined members.

Speaking of injustices, when will Tammy
Wynette be elected? I am a fan of Brenda
Lee, but her country music contributions/
achievements pale in the shadow of Wynette.
I believe it is time for the [Country Music
Assn.] to rethink how it elects members to the
Hall of Fame.

Let’s hope that 1998 sees both Pierce and
Wynette honored with a place in the Country
Music Hall of Fame; without their stellar
careers, country music would have far less
prestige.

N labels—a combined effort by not only the a suggestion for RCA: Send a copy of “The Bill Woodruff
——— —  PRESIDENT: HOWARD LANDER jor Iz formers, classi- ete ions” to each votin s idence
—— | Counsel: Georgina Crallis major labels, but concert per , cla Complete Sun Sess to each g mem North Providence, R.I.
_— Vice Presidents: Karen Oertley, Adam White
gmﬁi:::ﬁ%mgﬂ::;ﬁen Schiager Articles and letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management.
Bhord Musc GrouP ’ Letters should be submitted to the Letters Editor. Commentaries should be submitted to Commentary Editor Marilyn A. Gillen, Billboard, 1515 Broadway, New York, N.Y. 10036
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TCl/Box Merger To Yield 4
New Music Vid Channels

B BY BRETT ATWOOD

LOS ANGELES—TCI Music’s acqui-
sition of the Box Worldwide offers a
glimmer of hope to labels that have been

frustrated by the

'|' (7] E lack of outlets
screening music
videos (Billboard

‘ Bulletin, July 23).
The Box will now be

MUSIC TELEVISION expanded to include

YOUCONTROL four  additional

genre-specific chan-
nels, which will debut this fall as part of
the new service—tentatively called the
Big Box—providing additional avenues
to reach consumers.

Though the new genre-specific for-
mats have not been announced, it is
likely that the additional 24-hour ser-
vices will consist of pop/rock, R&B,

Polish Artists,
Labels Offering
Flood Relief Aid

H BY DOMINIC PRIDE

Polish artists, labels, and media have
reacted quickly to the country’s cata-
strophie floods, organizing a 12-hour
benefit concert and releasing a fund-
raising album and single.

Persistent torrential rain in central
Europe has produced the worst flood-
ing in the region in more than 50 years.
The high waters have claimed more
than 100 lives and have left tens of
thousands homeless. The worst affect-
ed areas are southern and western
Poland and the Czech Republic, while
eastern Germany is bracing itself for
the waters of the river Oder, which
forms the Polish/German border, to
break its banks.

In Poland, where 26 out of 49 of the
nation’s counties have been affected by
the floods and 60 lives have been lost,
Sony Music has assembled an 18-track
compilation, “Wznies Serce” (Raise
Your Heart), featuring gold- and plat-
inum-selling artists from Sony and
local indies Kamilling and Orea, as well
as BMG, EMI, PolyGram, and Warn-
er Musie, all of which have Polish com-
panies. Among the acts taking part are
Manaam, Robert Janson, Irena Santor,
Urszula, and Ryszard Rynkowski.

All artists are donating royalties,
and record companies are forgoing
their licensing fees for tracks used; CD
and cassette manufacturers and print
suppliers delivered materials at cost.

(Continued on page 100)

country, and Latin. The Box is already
offering these customized formats in
some markets that carry its musie
video service.

The Box Worldwide signed a letter
of intent to merge with TCI Music July
22. The multiplex music video service
is expected to debut in the fall on as
many as 90% of Tele-Communications
Ine.’s (TCI) cable systems. TCI, which
is the nation’s largest cable operator,
reaching more than 12 million house-
holds, owns a controlling interest in
TCI Musie.

(Continued on page 92)

PolyGram Reaps Gains From Restructuring

B BY JEFF CLARK-MEADS

LONDON—PolyGram’s resurgence as
a revitalized, slimmed-down record
company is being contrasted by the
company’s management with continu-
ing—though expected—Ilosses at the
sister film company.

A combination of success with estab-
lished and new talent and favorable
currency movement is helping the rec-
ord operation build on the foundations
of its global restructuring, while the
movie arm has yet to break even.

PolyGram’s figures for the first six
months of the year were announced

Classic Eroica. Classic chamber ensemble Eroica Trio recently inked a record-
ing deal with EMI Classics. Pianist Erika Nickrenz, violinist Adela Péna, and cel-
list Sara Sant’Ambrogio recently completed their run on Carnegie Hall's interna-
tional “Distinctive Debut” series. Celebrating the deal, from left, are Steve
Murphy, president, EMI Classics (U.S.); Nickrenz; Péna; Sant’Ambrogio; and
Bernice Mitchell, senior director, EMI Classics (U.S.).

PopKomm Hosts Gov’t Leaders

German Event A Forum For Music Execs

LONDON—The music industry will be
able to press its claims for new copy-
right legislation relevant to the digital
age when executives and politicians
come face to face at the PopKomm
trade fair in Germany in August.
PopKomm organizers say they have
responded to a clamor from the music

POP

THE FAIR FOR
POP MUSIC AND
ENTERTAINMENT

business for access to policy makers by
inviting to the show a number of senior
German figures—including the man
set to challenge for the leadership of
the country—along with representa-
tives of the World Intellectual Proper-
ty Organization (WIPO).

SAVAGE SUIT AGAINST BOWIE DISMISSED

B BY MELINDA NEWMAN

NEW YORK—A New York State
Supreme Court judge has dismissed a
December 1995 breach-of-contract suit
filed by Savage Records against David
Bowie and his management company,
Isolar. However, the judge ruled that
Savage can continue to pursue four of
the seven charges against BMG alleged
in the same suit.

The $100 million suit charged the
artist and BMG with conspiring to put
Savage’s U.S. company out of business
(Billboard, Jan. 13, 1996). Its U.S. oper-
ation went bankrupt in 1993.

In a decision filed July 14, 1997,
Judge Charles Edward Ramos wrote
that “allegations of Bowie’s involve-
ment in an alleged scheme are conclu-
sory and cannot withstand the motion
to dismiss.”

Attorney Paul LiCalsi, who repre-
sented Bowie, says, “Savage’s assertion
of fraud and conspiracy charges
against David was just an abusive
attempt to get marquee value for this
case. We're delighted with the outcome
of this motion.”

However, Steven Shore, Savage’s
attorney, says it's not over yet. “With

(Continued on page 91)

PopKomm takes place Aug. 14-16 in
the Cologne Congress Center and will
be opened by Wolfgang Clement, eco-
nomics and technology minister for the
state of North Rhine-Westphalia, who
will also take part in a discussion panel
the evening of Aug. 14 alongside Ger-
hard Schroeder, senior minister of the
state of Niedersachsen and the man set
to challenge Helmut Kohl for the Ger-
man chancellorship in next year’s elec-
tions.

Other politicians taking part in pan-
els will be member of parliament and
FDP Party General Secretary Guido
Westerwelle and member of parlia-
ment Christian Wulff.

Uli Grossmaas, managing director of
organizer Musik Komm, says this
year’s PopKomm will see “more politi-
cians present than ever before.”

He adds, “The industry here has told
us that they need a better connection
and better communication with the
politicians because new laws have
become so important in the context of
music online. They need to bring their
concerns and fears to politicians, and
they will do that at PopKomm.”

Thomas Stein, chairman of German
record industry association BPW and
president of BMG Entertainment
International in the German-speaking
territories, comments, “It is high time
that politicians in Germany recognized
the importance of pop music culture
and its representatives.”

A link between politicians and pop
culture at PopKomm would not be just
a one-way street, Stein contends.
“Young people have abandoned

(Continued on page 31)

here July 22 (Billboard Bulletin, July
23), and in an accompanying letter,
president/CEO Alain Levy notes that
music sales grew by 9% to $2.03 billion
and argues that “it is important to
examine the music and film activities
separately.”

The film division
had losses up from
$19 million in the
first half of last
year to $47 million
in the first six
months of 1997 on
revenue down from
$351 million to
$303.6  million.
Levy's letter states, though, that the
film company’s release schedule is
heavily skewed toward the second half
of the year.

In music, Levy says, pop sales were
up 10% to $1.54 billion, with the best-

LEVY

Rising Movie Arm Losses Dampen Music Revenue Gains

selling album in the period being U2’s
“Pop,” which topped 5 million units.
Overall, nine albums sold more than
1 million units in the first half, accord-
ing to the company. Levy comments,
“This compares with 15 for the first six
months of 1996, when we released a
greater number of superstar albums.

PolyGram

Total unit sales for the top five albums
in the first half of 1997, however, were
15 million as compared with 13 million

for the same period last year.”
Among the leading albums in the
first half of 1997 were Hanson’s “Mid-
dle Of Nowhere” and Jon Bon Jovi’s
“Destination Anywhere,” which sold 3
(Continued on page 97)

Atlantic, Prodigy Joining
Forces For ECD Promotion

LOS ANGELES—Atlantic Records
and Prodigy Internet are teaming
for an ambitious eross-promotion
involving the distribution of more
than 400,000 free Internet-connected
enhanced CD (ECD) discs through
music and computer software retail
channels.

The co-branded “Fan-demonium”
ECD features new singles from five
emerging Atlantic aects: Edwin
McCain, the Gathering Field, the Bot-
tle Rockets, Treehouse, and Wide
Mouth Mason. Each dise also contains
Prodigy Internet software and one
month’s free access to the online ser-
vice. Participating retailers in the pro-
motion, which begins in early August,
include HMV and Best Data.

Once installed, the software directs
users to the Fan-demonium World
Wide Web site at http:/pages.prodi-
gy.net/fandem. The site contains a con-
test that challenges music fans to cre-
ate their own fan site for the acts
contained on the sampler disec. Web vis-
itors are encouraged to use pre-exist-
ing audio samples, artist graphics, and

other label-created assets that are
housed at the site for use in the cre-
ation of their grass-roots Web sites.

Atlantic’s move to encourage devel-
opment of fan-based Web sites comes
only weeks after the management of
Britpop sensation Oasis cracked down
on unauthorized use of copyrighted
material on fan sites.

“One of the most popular music
activities on the Web is visiting fan-cre-
ated Web sites,” says Sandy Smallens,
Prodigy’s VP of lifestyles, entertain-
ment, and music. “This is emerging as
a significant way for fans to discover
new music.”

The contest, which awards prizes to
the most original and creative fan-cre-
ated Web sites, is an expansion of
Prodigy’s exclusive music feature, also
known as Fan-demonium, which regu-
larly directs Web surfers to the best
fan-created sites on the Internet.

Prodigy is using the promotion to
draw attention to its original music
content, which is accessible only to sub-
seribers of the service. The service’s

(Continued on page 92)

NRA Fee Hearing Inconclusive
House Hopes For Marketplace Solution

H BY BILL HOLLAND

WASHINGTON, D.C.—Demands by
the National Restaurant Assn. (NRA)
to cease paying “background music”
licensing fees to performing right soci-
eties may not be addressed by a leg-
islative fix if comments from members
of the House Intellectual Property
Subcommittee at a July 17 hearing
here are any indication.

At the outset of the morninglong
hearing, the first in this Congress,
Howard Coble, R-N.C., subcommittee
chairman, said he’d prefer to take the
restaurant group and the performing
right societies “to the woodshed and let
’em fight it out.”

Comments by Democratic members,
including Reps. Howard Berman, D-
Calif., and William Delahunt, D-Conn.,
also indicated a resistance to exempt-
ing NRA members from licensing fees.

Coble added that because he and
other subcommittee members have

“friends” on both sides, “I don’t want
to have to deal with this [issuel, but
unfortunately we have to.” Insiders
interpreted the comment as yet anoth-
er signal that Congress wants a mar-
ketplace solution to the longstanding
licensing controversy.

Recently, Sen. Orrin Hatch, R-Utah,
told Billboard that he planned to try to
convince the NRA to take the fight off
Capitol Hill and instead negotiate a pri-
vate compromise agreement. Licens-
ing exemption bills for the NRA and
religious broadeasters are holding up
other pending legislation (Billboard,
June 14). Similar fee-exemption bills
failed to muster enough subcommittee
votes to pass in the last Congress.

Panelists on both sides of the issue
testified at the hearing. Singer/song-
writer Mac Davis said that most mom-
and-pop restaurants would already be
exempt under the recent agreement
between the societies and members of

(Continued on page 100)
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Jamiroguai Leads Vid Award Nominations
Beck, Nine Inch Nails Also Get Multiple Nods From MTV

B BY GINA VAN DER VLIET

LOS ANGELES—Expect British
funk/pop group Jamiroquai to reap
rewards at retail, as the group’s U.S.
breakthrough clip “Virtual Insanity”
danced past several veteran acts to
score 10 nominations for the 1997
MTYV Video Musie
Awards.

The Work Group/
Sony act’s innova-
tive eclip, which
was directed by
Jonathan Glazer,
leads the list of
nominees, with
nods in such cate-
gories as best video,
breakthrough video, best direction, best
choreography, and best special effects.

The song is featured on the band’s
third album, “Traveling Without Mov-
ing,” which is No. 99 this issue on The
Billboard 200 and has sold more than
400,000 copies, according to Sound-
Scan.

Vince Szydlowski, music product
manager at Virgin Megastore U.S.A.,
says the publicity created by the award
show should boost sales of “Traveling.”

“We consider the group to be one of
our heritage acts,” Szydlowski says,
“and we're very happy to see they are

BECK

getting the exposure they deserve.”
Szydlowski points out that the act was
featured in Virgin’s On the Tip cam-
paign, designed for up-and-coming
artists. The chain also featured the
album in listening stations and with
prominent in-store positioning and sale
pricing. “I expect the album to be a
= strong seller
1 through the end of
| the year,” he adds.

Other leading
nominees included
Beck, with nods in
seven categories,
while Nine Inch Nails is up for five
awards. Last year’s big winners, the
Smashing Pumpkins, received four
award nominations, as did the Wall-
flowers and “Men In Black” rapper-
turned-film star Will Smith.

In the best video category, Jamiro-
quai competes with Beck’s “The New
Pollution,” Jewel’s “You Were Meant
For Me,” Nine Inch Nails’ “The Per-
fect Drug,” and No Doubt’s “Don’t
Speak.”

Other multiple award nominees
include Missy “Misdemeanor” Elliott,
Meredith Brooks, eels, Prodigy, Daft
Punk, Marilyn Manson, R. Kelly, Baby-
face, and Erykah Badu.

Interscope Records and its affiliat-
ed labels racked up 18 nominations,

WUSIC TELEVESION"

B BY ELENA OUMANO

If no single tune on reggae DJ
(rapper) Shaggy’s third album leaps
out and screams “yes!”—as did “Oh
Carolina” from his 1993 debut set,
“Pure Pleasure,” or title cut “Boom-
bastic” from 1995’s Grammy-winning
album—that’s because most of the 12
tracks on “Midnite Lover” demon-
strate that level of pop dexterity.

“The songwriting and production
are better,” says Shaggy of “Midnite
Lover,” which is due Aug. 26 on Vir-
gin Records. “I never wrote lyries
until the ‘Boombastic’ album. ‘Pure
Pleasure’ was made up on the spot.
‘Oh Carolina’ was off the top of my
head. It’s better now that I'm con-
centrating and writing properly. And
we’ve all grown. I've said over and
over that ‘Shaggy is not a solo act.’
I'm just the front man.

“A lot of people make this happen,
including the band and [harmony
singers] Brian and Tony Gold. Me,
{producer/manager] Robert [Liv-
ingston), and [producer] Sting [Inter-
national] are partners in business.
Management decisions are made by
all of us and Gemma Corfield, my

Shaggy Shines On 3rd Set

Virgin Artist Aims To Rule Reggae

Legions of gifted reggae perform-
ers have proved inadvertently that
without application of well-thought-
out marketing strategies, even the
greatest talent will not reach his or
her potential audi-
ence. Shaggy Inc.
have the musical
chops and the
business smarts
to have positioned
him as reggae’s
front-runner in
the international
pop market.

“Just from trav-
eling around the world, you really see
who your audience is, who’s actually
buying your records,” he explains.
“Then, you get back your sales statis-
tics. The songs that actually sell me
are the ‘Oh Carolinas,’ the ‘Nice And
Lovelys,’ the ‘Summertimes,” ‘Boom-
bastics'—the songs with a happy pop
feel. When I go to places like Italy or
Israel, my dancehall tunes don’t go
over as well as the pop ones.”

On the other hand, “Midnite” also
provides for the “harder the better”
Jamaican dancehall audience, who tend
to dismiss pop finesse as dilutions of

SHAGGY

while Work/Sony nabbed nine nomina-
tions. Warner Bros. and DGC each
received eight MTV nods.

This year’s nominees were
announced July 22 in New York by
comedian Chris Rock, who will host the
awards show.

Beck, Spice Girls, and U2 are among
the artists sched-
uled to perform
during the show,
which airs live Sept.
4 at 8 p.m. from
Radio City Music
Hall in New York
(the show will be
tape-delayed on the
West Coast).

Following is a
complete list of nominees for the 1997
Video Music Awards:

Video of the year: Beck, “The New
Pollution” (DGC); Jamiroquai, “Virtu-
al Insanity” (Work/Sony); Jewel, “You
Were Meant For Me” (Atlantic); Nine
Inch Nails, “The Perfect Drug” (Noth-
ing/Interscope); No Doubt, “Don’t
Speak” (Trauma/Interscope).

Best male video: Babyface, “Every
Time I Close My Eyes” (Epic); Beck,
“Devil's Haircut” (DGC); R. Kelly, “I
Believe I Can Fly” (Jive/Warner Sun-
set/Atlantie); Will Smith, “Men In

(Continued on page 92)
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B BY MELINDA NEWMAN

NEW YORK—Given the Bottle
Rockets’ collective state of mind
when they went into the studio to
record “24 Hours A Day,” it's amaz-
ing that the Aug. 12 Atlantic release
is the most upbeat the Festus, Mo.-
based quartet has made.

“When we made this record, we
were kind of depressed,” admits lead
singer Brian Henneman. “We’d
changed management, we were com-
ing out of a close-to-bankruptey situ-
ation, we were in a real in-between
time. But what’s good is all we did to
combat the depression was to make
musie. We were just so happy to be
making music.”

While the characters in the group’s
songs are frequently lonesome, often
unloved, and sometimes trapped, the
listener is more inclined to tap his
toes and grab another long-neck beer
and sing along rather than feel
morose. And despite their troubles,
the characters on “24 Hours A Day”
are still a mite happier than those on
1994’s “The Brooklyn Side,” the
group’s last album. That project,
which according to SoundSecan has

Atlantic’s Bottle Rockets
See New ‘Day’ On Album

BOTTLE ROCKETS

sold 41,000 units, came out on East
Side Digital and was picked up by
Atlantic imprint TAG in August 1995.
When TAG was folded into
Atlantice, the band members spent
some nail-biting days wondering if
they would be picked up by Atlantic.
Their status was still unclear when
they recorded “24 Hours A Day” last
summer at Echo Park, a Blooming-
ton, Ind., studio owned by John Mel-
lencamp’s guitarist Mike Wanchie.
“We found out we were still on
TAG when we started making the
album, but, at that point, practically
everyone we had worked with was
gone,” says Henneman. “It was just
an odd feeling, making an album, not
really having met the people you're
(Continued on page 101)

Boxed Set Celebrates Vanguard’s History

‘Collector’s Edition’ Takes Listeners On Multi-Genre Journey

B BY CHRIS MORRIS

LOS ANGELES—Vanguard Records
will celebrate its own rich history with
the Sept. 9 release of “Vanguard Col-
lector’s Edition,” a four-CD, 84-track
boxed set compil-
ing nearly 50 years
of the label’s dis-
tinguished folk,
blues, jazz, blue-
grass, rock, and
pop recordings.

The set, which
will be priced below
$50 at retail, was
produced and anno-
tated by Samuel Charters, the noted
musie historian who worked for the cel-
ebrated indie label as a producer and
A&R man between 1966 and 1970 and
again in 1984-85. Jeff Zaraya, who
served as an in-house engineer for
Vanguard for two decades, engineered
the project.

“Vanguard Collector’s Edition”
offers a wide-ranging survey of the
label’s popular repertoire, though Van-
guard has its roots in classical music.

The company was founded in June
1950 in New York by brothers Sey-
mour and Maynard Solomon with a

McDONALD

classical musie, and their label’s motto,
“Recordings For The Connoisseur,”
was established to describe their tech-
nically advanced LP recordings of the
classics, released under the Vanguard
and Bach Guild imprints.

But the Solomons had other inter-
ests that ultimately led them into the
folk music market.

Charters says, “Seymour and May-
nard . .. were both very committed
intellectuals, and they had a courage
that came from the fact that they felt
they were doing the right thing. They
had the background—Maynard’s first
book is a collection of Marxist essays
on the arts—so they had a deep politi-
cal commitment, and they had a deep
knowledge of what they were doing.
Also, if you were into the arts as much
as they were, you realized that all great
artists take chances all of the time.”

In 1956, the Solomons took the
chance of their lives by licensing a tape
of the Weavers’ celebrated 1955
Carnegie Hall concert from the group’s
manager, Harold Leventhal, who had
rented the famous venue to mount the
show. The vocal quartet, after scoring
huge pop-folk hits on Decca, had dis-
banded in 1953 after member Pete
Seeger was blacklisted at the height of

THE WEAVERS

back.

Though the reunion concert had
been an artistic success, the Weavers
were still viewed as suspect perform-
ers in those politically uncertain times.
Several major labels passed on the
Carnegie Hall album before the
Solomons acquired it. The record
became a huge hit and led to an asso-
ciation between the group and Van-
guard that lasted into the '60s.

The Weavers’ Ronnie Gilbert recalls,
“It was an amazingly courageous move
on their part, and I thought to myself,
‘Jesus, this is quite an unusual compa-
ny.’ It was just pleasurable to be with
people who were obviously quite inde-
pendent, in a time when you didn’t hear
very much about that. People were
really scared during that time—I was,
everybody was.”

A&R [rep] at Virgin.” (Continued on page 55) $10,000 loan from their father. The the anti-communist frenzy, and the Vanguard’s success with the
Solomons had an abiding interest in  Carnegie show marked the act’s come- (Continued on page 101)
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@ BY DEBORAH EVANS PRICE

NASHVILLE—One of the best
things an artist in a niche market can
do for his or her music and its genre
is expand the boundaries by bringing
new members to its audience. When
it comes to polka, that’s what Jimmy
Sturr has been doing for years and
what he hopes to continue doing with
the Aug. 5 release of “Living On
Polka Time” on Rounder Records.

Sturr’s new album, his 99th by his
own estimation, includes guest
appearances by country veteran Bill
Anderson on “Loving Arms” and
Texas Tornado Flaco Jiménez on
“Hey Baby.”

“Of course, the one [album] before
this one was with Willie [Nelson] and
we were thrilled with it,” Sturr says
of 1996’s “Polka! All Night Long.” “It
won a Grammy and everything, but I
do it because I'm trying to expand

Rounder Plans To Expand
Polka Base With Sturr Set

the polka. I'm not looking to be a
country band. I'm looking to get
some of these country fans that don’t
realize they enjoy polkas ... What
I'm trying to do is get a greater base
of audience, and
the way I like to
do it is recording
with Willie,
recording with
Bill Anderson and
Flaco.”
Rounder
founder Ken
Irwin calls polka
“one of America’s
great hidden secrets” and commends
Sturr for his efforts in spreading the
word.
“He’s trying to show the music has
a more universal appeal than a lot of
people would feel, who would think of
polka in terms of Lawrence Welk,”
(Continued on page 100)

STURR

Book Explores Black Music’s Golden Age

‘Heart & Soul’ Of Era Documented By Photos, Essays

@ BY J.R. REYNOLDS

LOS ANGELES—Thick with bril-
liantly colored artwork and an engag-
ing narrative, “Heart & Soul: A Cele-
bration Of Black Music Style In
America 1930-1975” offers a fresh and
evocative glimpse into the tremendous
contributions to popular culture made
by African-American music artists.

The 160-page pictorial/essay book,
scheduled to arrive in book and record
store chains in mid-August at a sug-
gested price of $40, is being published
by New York-based Stewart Tabori &
Chang. It was written by Warner Bros.
worldwide corporate communications
senior VP Bob Merlis and Warner
Bros. media information services direc-
tor Davin Seay.

Recording acts—from the Tempta-
tions, the Orioles, and the Mills Broth-
ers to such seminal vocalists as Clara
Ward, Little Richard, James Brown,
and Sister Rosetta Thorpe—are liber-
ally represented with vintage visuals,

Carlos Nuiez Exports Gaita From Spain
BMG Ariola Artist Boosted By Chieftains Connection

@ BY HOWELL LLEWELLYN

MADRID—Celtic music based on the
gaita, or Galician bagpipe, is as deeply
entrenched in the damp northwestern
corner of Spain as flamenco is in its
arid southern expanse. Until recently,
Spain’s Celtic music was the stuff of
academics and old fogeys, but that is
all changing, thanks to Carlos Nuifiez.

Niifiez looks much younger than his
26 years, despite an incipient receding
hairline beneath his long, lank blond
hair. He has been dubbed “the Jimi
Hendrix of the bagpipe,” and Chief-
tains leader Paddy Moloney calls him
“the seventh Chieftain.”

The young gaitero won a Grammy
this year with the Chieftains with “San-
tiago,” the Irish band’s homage to San-
tiago de Compostela, the ancient capi-
tal of Nufiez’s home region of Galicia,

which with neighboring Asturias is
Spain’s Celtic heartland.

“But it’s in Ireland and Scotland
where I'd really like to triumph,” says
Nuiez. It shouldn’t be difficult—he has
played incendiary
concerts with the
Chieftains in both
countries, where,
he says, “I was
treated like a broth-
er.”

Now Niifiez has
launched a reverse
cultural exchange
with the May re-
lease of his debut album, “Brotherhood
Of Stars” (BMG Ariola), in the two cra-
dles of the bagpipe, Ireland and Secot-
land (and the rest of the U.K.).

As a child, Ntfiez remembers seeing
in his hometown a procession of Scot-

NUNEZ

RECORD COMPANIES. Priority Records
in Los Angeles promotes Andrew
Shack to senior VP of A&R and
Howard Sadowsky to executive direc-
tor of business and legal affairs. They
were, respectively, VP of business
affairs and director of business and
legal affairs.

Lisa Margolis is promoted to VP of
business and legal affairs at Warner
Bros. Music in Burbank, Calif. She was
director of business and legal affairs.

Arista Records in New York names
Jennifer Looney associate director of
advertising. She was associate director
of advertising at Atlantic. Arista also
appoints Mark Burdett senior design
director and Ben Alexander director
of accounting. They were, respective-
ly, design director at 550 Music/Crave
Records and international finance
manager at BMG.

Capitol Records in Los Angeles
names Vicky Hamilton independent
A&R consultant. She was A&R coordi-

SADOWSKY

SHACK

nator at Vapor Records.

Rhino Records in Los Angeles pro-
motes Quincy Newell to senior prod-
uct manager. He was product manager.

Verve Records in New York pro-
motes Joan Pace to marketing man-
ager and names Dahlia Ambach inter-
national publicity manager. They were,
respectively, project coordinator and
tour publicist for Wayne Shorter.

Sony Musie International in New
York names Jed Hilly VP of marketing
systems. He was merchandising direc-
tor at Sony Music Distribution. Also,
Sony Music International promotes

tish bagpipers draped in leopard skins
and with their large furry hats. The
image deeply impressed him, but espe-
cially the fact that “although they
spoke English, their music was like
ours.”

Now he desecribes his music as
“Celtic music with Spanish passion, or
with sun.” He explains that “to speak
of bagpipes is to speak of Seotland and
Ireland. We [in Galicia] have not known
how to export our musie. In countries
such as the U.S., when I say I am Span-
ish, they expect to hear flamenco.
That’s why I hope that my album’s re-
lease—especially in Ireland, the U.K.,
and the U.S.—will be a historic step for
Spanish music.”

In Spain, “Brotherhood Of Stars”
was released by BMG Ariola in July of
last year and has sold nearly 95,000

(Continued on page 91)

. '.A.-

LOONEY

MARGOLIS

Steven Storch to assistant controller
of shared accounting services and
Steve Mittman to associate director of
graphic arts production. They were,
respectively, financial analysis director
and manager of point-of-purchase.
Relativity Records in New York
names Michael Todd director of
finance. He was director of finance
planning and analysis at Sony Music.
Rykodise in Salem, Mass., appoints
Chris MacDonald publieity coordina-
tor, Maura Nicholson production
coordinator, and Tom Briggs produc-
tion assistant. They were, respective-

vivid stories, and often-humorous tall
tales that together make a strong case
for the impact they made.

“One of the main contentions of the
book is that black music has had an
incredible influence on American cul-
ture,” says Seay, who describes himself
and Merlis as “amateur musicologists.”

“The years 1930-1975 was a golden
age for black musie, with recording

artists contributing more than just
musie,” he adds. “Their sense of cre-
ative style contributed to trends in
fashion as well as other fabrics of pop-
ular culture.”

Merlis agrees, pointing to the signif-
icant influence the golden age of R&B
has had on American culture. “There’d
be no rock’n’roll without rhythm and
blues,” he says. “Virtually every con-
temporary musie form today in Amer-
iea has its roots in either jazz, gospel,
or R&B.”

Divided into nine themed chapters—
Roots, Teen Types, Soul Men, Red Hot
Mamas, Wild Style, Art & Soul, Goin’
Uptown, Didn’t I Blow Your Mind This
Time, and Soul for Sale—the book fea-
tures more than 400 four-color images.
In addition to artist photographs, the
collection includes theater posters,
album art, record sleeves, publicity
shots, newspaper advertisements, and
magazine covers. The display culmi-
nates in a depiction and celebration of

(Continued on page 89)

@ BY NIGEL WILLIAMSON

ARAD, Israel—Aviv Geffen, Israel’s
biggest-selling pop star, who was
recently forced to seek exile in Lon-
don (Global Music Pulse, Billboard,
June 21), defied the calls of an Israeli
government minister and delighted
his fans last week by returning to
play a controversial one-off concert,
in the country of his birth.

Geffen moved to London in May
after he was targeted by extremist
groups and was stoned off stage at a
concert. The singer, who was playing
to 300,000 people at the peace concert
at which Yitzhak Rabin was assassi-
nated in November 1995 in Tel Aviv,
has angered Jewish fundamentalist
groups with his outspoken support of

Exiled Artist Geffen Returns To
Israel For Controversial Concert

an accommodation between the
Israeli state and the Palestinians. He
has also provoked some government
sources by refusing to do his nation-
al service.
Geffen  has
become an icon
for disaffected
Israeli youth with
his message of
peace and harmo-
ny with Israel’s
Arab neighbors.
All his five albums
on the Hed Harzi
label have been certified platinum
(40,000 units in Israel).
His July 16 appearance at the
Arad Festival on a high plateau in the
(Continued on page 89)

GEFFEN

NEWELL

HAMILTON

ly, associate publicist at Ambrosia
Healy Publicity, graphic designer at
Plymouth Rock Assurance Co., and
marketing assistant at Distribution
North America.

Rykodisc also appoints Jeffrey C.
Grady corporate controller and Ben
Sherman accounting manager. They
were, respectively, division controller
at Coca-Cola Enterprises and account-
ing manager for RED Distribution and
Relativity Recordings at Sony Music.

Narada Media in Milwaukee names
Stefanie Sprester and Brian Tice
regional sales managers, based in Min-

AMBACH

PACE

neapolis. They were, respectively, mar-
keting specialist and chainwide buyer
at Best Buy.

PUBLISHING. EMI Publishing in Aus-
tralia names Ann-Marie deBettencor
local A&R manager and Arif Chowd-
hury print music manager. They
were, respectively, executive produc-
er of operations at Triple J and print
operations manager at Warner/Chap-
pell Music Publishing. EMI Publish-
ing also promotes Maree Hamblion
to international A&R manager. She
was A&R assistant.
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Genesis Returns With New Vocalist

Atlantic Set Features Phil Collins’ Replacement

H BY PAUL SEXTON

LONDON—Genesis fans are about to
find out whether the group’s new line-
up can turn it on again.

“Calling All Stations,” the first
album by the venerable British rock
band since the departure of front man
Phil Collins, will be released Sept. 2
by Atlantic in the U.S. The band is
signed to Virgin Records U.K. The
album, overseen in London by Virgin
president Paul Conroy and GM of
A&R Paul Kinder, gets a British and
international release Aug. 25 through
Virgin.

The album marks the group debut of
new lead singer Ray Wilson. The lead
track, “Congo,” was due at album rock
stations Monday (28).

Far from assuming that the group
will automatically maintain the multi-
platinum status of its last incarnation,
keyboard player Tony Banks says
they’re prepared for any kind of reac-
tion. “It could go any way,” he admits.
“We could have modest success, modest
failure, or great success. Or big failure,
I suppose. All these things are possible.

“But we feel very strongly about this
record. We might have got a little over-
confident when we did ‘We Can’t
Dance’ [the last studio set of the Collins
era, in 1991]. There was always this
feeling at the back of my mind that it
was going to do it, and I don’t think

that’s very healthy.”

Adds guitarist Mike Rutherford,
“You don’t often get the chance, this far
down the line in your career, to have all
these new factors coming in, and when
they do happen that way, you look upon
it as a positive
thing. It gives
you a bit of
edge; you're not
so confident.”

“Calling All
Stations” con-
tains vocals
throughout by
Edinburgh,
Scotland, na-
tive Wilson,
formerly
front man-with the short-lived
rock outfit Stiltskin, which shot to brief
fame in the U.K. in 1994 with the No. 1
hit “Inside” after it was featured in a
TV and cinema jeans commercial.

The album also includes two further
additions to the Genesis team, drum-
mers Nir Zidkyahu and Nick D’Virgilio.
Zidkyahu, born in Israel but based in
New York, will play in the live version of
the new band, which is to play a six-
week arena tour in North America
before Christmas. European dates will
follow in early 1998, and those tickets
have been moving swiftly, according to
longtime manager Tony Smith.

With Collins as the focal point, Gen-

Jackson Takes A Sin-Laden
Excursion On Sony Classical

# BY JIM BESSMAN

NEW YORK—Chameleonic Joe Jack-
son, whose majestic last album, “Night
Musie,” took on a decidedly classical
tinge, has picked up where he left off
with “Heaven And Hell,” his Sept. 2
debut album for Sony Classical.

This project, though, is even more
ambitious than his last. Backed by a
stellar cast, including classical soprano
Dawn Upshaw
and violinist Nadja
Salerno-Sonnen-
berg along with
pop stars Suzanne
Vega, Jane Siber-
ry, Joy Askew, and
Brad Roberts of
Crash Test Dum-
mies, Jackson
takes on the Seven
Deadly Sins, each of which is then
depicted in song.

“I had a pretty fully developed con-
cept when I started,” says Jackson,
“though I hate saying it's a ‘concept’
album because most have been so
appalling. But I'm sure people will eall
it that—and totally alienate all poten-
tial listeners.”

Jackson laughs here, then turns seri-
ous. “I like the idea of making a record
with an overall theme,” he continues,
“so I looked for a theme to give struc-
ture to the work and started from
there. The [album’s] framework goes
through the Seven Deadly Sins in the
traditional order of getting progres-
sively worse, and I was very intrigued
by the way that suggested a musical

JACKSON

structure to me. So it gave me a sort of
framework to hang the musical ideas
on, but it’s also a very intriguing sub-
Ject with timeless appeal that’s still as
relevant as it always was.”

What intrigued Jackson particularly
was the contrast and connection
between “light and dark,” he says, “all
these songs having positive and nega-
tive [elements], being incredibly
destructive or very good. There are
times when ‘anger’ can be righteous and
‘sloth’ can be beneficial because you're
working too hard—so it’s all a question
of awareness: In one way, all the songs
are an existential challenge and inter-
esting to think about.”

Jackson was without a label when he
started recording “Heaven And Hell”
last November, having left Virgin after
two albums, 1991’s “Laughter And
Lust” and 1994’s “Night Music.” “They
had an option and wanted to pick it up,
but not everyone was enthusiastic about
the new demos I'd done,” says Jackson.
“So I didn’t want to re-sign, and they
let me go—which is one of the best
things that could have happened to me:
It was a situation where I think they
were waiting for me to make [1979’s]
‘Look Sharp’ again or something. They
had no real understanding or enthusi-
asm on the whole for the direction I
was going in.”

That direction, as manifested first on
“Night Music” and now on “Heaven And
Hell,” owes more to pianist Jackson’s
training at the Royal Academy of Music
in London than to the new-wave albums
of his earlier years, which were followed

(Continued on page 14)

esis came to be known as much for its
constant flow of hit singles and MTV-
friendly videos as it did for its multi-
platinum albums. “Calling All Stations”
contains such potential hits as “Congo”
and the ballad “Shipwrecked,” but it
also has four seven-minutes-plus
tracks, including the nearly nine-
minute “The Dividing Line.”

“Singles now are so high profile, they
overshadow albums,” says Rutherford.
“The last album had a 10-minute song
on it, ‘Driving The Last Spike’; the one
before had a couple of 10-minute songs.
I just hope this one’s taken more as an
album.”

At press time, Atlantic had not decid-
ed whether to release “Congo” as a
commercial single, but the label is high-

(Continued on page 15)

upcoming Mercury album, “The Wilsons,” with PolyGram president/CEQ Alain
Levy and Carnie and Wendy’s manager, Mickey Shapiro. Shown, from left, are
Wendy Wilson, Brian Wilson, Levy, Carnie Wilson, and Shapiro.

0 NES TO WATCH: Everyone is always yapping,
rightfully so, about how the lifeblood of the industry is
new acts. Certainly that has been proved during the
last few years by breakthroughs from Alanis Moris-
sette, Hootie & the Blowfish, and more recently the
Wallflowers, Hanson, and Meredith Brooks. Here
are three newcomers that deserve some attention:

THE TORIES: If you're a fan of Jellyfish or the
Rembrandts (and what lover of

3 Hot Acts On The Horizon; Garth Gets
His Day On VH1; Dylan Jr. Outsells Dad

the songs don’t have some kind of coherency, some
musical glue that makes them more than just interest-
ing journal entries. Luckily, Crowley comes through
enough of the time to make “Anchorless” well worth the
effort.

The album, which comes out Sept. 2 on Atlantic, is
composed of a remixed indie CD Crowley recorded but
never released and two fresh tracks, “Bottlecap” and

“Eclipse.”

pure pop isn’t?), the Tories are
right up your alley. The road is lit-
tered with the remains of power
pop bands who have been adored
by the press but ignored by the
public over the last few years. Why
should the Tories be any different?
Simply because it’s time for a pop

She’s got a voice that’s raw and
vulnerable, sort of a cross
between Sam Phillips and
Sheryl Crow. In other words,
sometimes she sounds great,
other times, she sounds like she’s
trying way too hard. And lyrics
as precious as those on the some-

band to break through to the
mainstream again, and the Tories
are just as worthy as any of their
successors. “Wonderful Life,”
which comes out Sept. 9 on N2K, is pure pop heaven,
with lush harmonies, simple catchy songs, irresistible
melodies, and just the right amount of whimsy (check
out “Spaceships In The Sky” or “Gladys Kravitz,”
which TV buffs will recall was the name of the nosy
neighbor on “Bewitched”). Instantly accessible and
guaranteed to make you smile, if not break into a rous-
ing rendition of the Pony.

MATTHEW RYAN: It’s entirely possible to listen to
Ryan’s Sept. 23 A&M debut, “Mayday,” and deduce that
he spent his childhood locked into a small, lightless
room with nothing but the music of Dylan and Spring-
steen piped in. While Ryan clearly needs to learn how
to incorporate his influences into his own sound rather
than rely so heavily on them, “Mayday” exhibits an
impressive first effort.

With so many lyrics to choose from (you might want
to watch that wordiness, son, and for God’s sake, take
that dogeared copy of “The Catcher In The Rye” out of
vour back pocket), it would be easy to overlook the
musicality to Ryan’s tunes, which is actually the key
here. The melodies are often bittersweet, with just the
barest arrangements to wrap the lyrics around. The
songs work best when he utilizes equally spare words
as well, such as on “Chrome.”

Either he simply wore me down or the sequencing on
the album could use some work; the latter half is far
more enjoyable and listenable than the first half. By
the time you get to tracks nine, “Railroaded,” and 10,
“Dam,” it’s clear that Ryan is on to something.

KACY CROWLEY: “Anchorless” is the kind of
record that critics drool over—earnest female writes
occasionally confessional lyrics, tons of fodder to delve
into. But the simple fact is it doesn’t mean anything if

by Melinda Newman

what autobiographical “Rebel-
lious Young Women” don’t help
her case.

However, when she stretches
out and sings about general experiences that may be
autobiographical but are not exclusive, she shines,
such as on probable first single “Hand To Mouthville,”
the appropriately named “Melancholy Bridge,” and
roots rocker “Nickel To The Stone.” There’s enough
promise in such tracks that an investment in Crowley
could very well pay off big in the future, as she con-
tinues to find her voice.

THIS AND THAT: A memorial service for Jeff Buck-
ley will be held Friday (1) at St. Ann & the Holy Trin-
ity Church in Brooklyn Heights, N.Y. The 7 p.m. ser-
vice will be open to the public. In lieu of flowers,
Buckley’s family asks that donations be made to the
Memphis Zoological Society, 2000 Galloway, Memphis,
Tenn. 38112, Attn: Thomas O’Malley. Buckley drowned
in May in Memphis . . . Randy Miller, who was execu-
tive VP of marketing/GM at Red Ant Records, has left
that post for a similar position at Sire Records Group
... Garth Brooks will appear on VH1 Aug. 4 in a pro-
gram titled “Garth Brooks: One Night Stand Live.”
Similar to Paul McCartney in his “Town Hall,” Brooks
will take questions via the studio audience and online.
The show will also plug his free Aug. 7 concert in New
York’s Central Park, which will air on HBO.

FOOD FOR THOUGHT: In June, “Bringing Down The
Horse,” the second album by the Wallflowers, who, of
course, are led by Bob Dylan’s son, Jakob Dylan, was
certified for sales of 3 million units by the Recording
Industry Assn. of America (RIAA). The album, there-
by, surpasses sales of any of Bob Dylan’s records, none
of which have been certified by the RIAA for sales of
more than 2 million.
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Atlantic Talking Up Talk Show’s Debut

Front Man Coutts Completes STP Members’ Sound

B BY TERRI HORAK

NEW YORK—While the future of the
multi-platinum act Stone Temple Pilots
remains open-ended, both lead singer
Scott Weiland and the rest of the
band—Robert and Dean DeLeo and
Eric Kretz—are busy with solo pro-
Jjects.

The first to be released is the self-
titled album from Talk Show; the band
formed by the DeLeo brothers, Kretz,
and former Ten Inch Men front man
Dave Coutts, which is due Sept. 2 on
Atlantic Records (Billboard, June 21).

“The truth is Atlantic is lucky to have
this amazing Talk Show record, a Scott
Weiland solo album in the works, and
we may yet have another STP album, so
we're excited that we're going to get all
this product from such talented musi-
cians,” says Atlantic GM Ron Shapiro.

“Talk Show,” which is a collection of
collaborative material by the band mem-
bers, was actually recorded last year
but held until now so the members could
fulfill various STP commitments.

“It’s kind of been a long time just
waiting and wondering what is happen-
ing with STR We were really just wait~

" ing for the proper time to put our full-
fledged efforts into it, rather than go
along the lines of the dreaded side pro-
ject,” says Robert DeLeo.

Since Weiland wrote the lyries for
STP, this new project gave the other
members of the band a chance to
stretch out. “Scott had a hard time
singing our lyrics, and we really re-
spected that. But it’s amazing how much
more of the song you take on when you
write the entire thing. It’s really like,
“Wow, this is like my little baby here,” as
opposed to just bringing the music and
melody and having someone else’s

TALK SHOW

words,” says Dean DeLeo.

With three-quarters of STP in place,
the band says there is no getting away
from some musical similarities, but
“Talk Show” adds some pop overtones
to the band’s rock edge, and of course
Coutts’ vocals create a whole new
dimension.

“It was really great for us to work
with Dave’s voice, because it opened up
a lot more things to us, and that was a
treat for the three of us,” says Robert.
Dean adds, “I think it is plainly, clearly
[evident] that with Dave’s tonality we
didn’t try to replace anyone or fill any-
body’s shoes. The two voices that we are
now used to working with are a world
apart. We’re looking at this like it’s a
new thing, a new beginning for us.”

With a voice that Robert has de-
seribed as a cross between Freddie
Mercury and John Lennon, Coutts was
actively pursued by his fellow Talk
Show members. “He had a lot of offers,
and he weeded them out with much
pleading on our part,” Dean says.

Though Coutts and Robert have
known each other for years, Coutts says
it was exciting but still fairly intimidat-
ing to come on board. “I've been a big
fan of STE, and I play guitar, but I'm not
near the musician these guys are, so [

know when I hear a good, well-written
song—you know, with choice chords and
so on. If there was a band right now
that T wanted to sing in, it would be this
one,” he says.

Not only is the band walking a fine
line musically between Talk Show and
STE the label also has the task of bal-
ancing the two acts. “We have juggled
Genesis, Phil Collins, and Mike Ruther-
ford with Mike & the Mechanics for
many years with great success, so
Atlantic has been here before and has
a model for a similar situation,” says
Shapiro.

While Atlantic intends to use the
presence of three out of four members
of a band as popular as STP to its
advantage in marketing, the label’s
strategy is to do as much as it canon a
grass-roots level.

“We can’t assume anything, and we
have to do everything that we would do
for all of our baby bands. If the STP
fans gravitate toward this record, then
wonderful, but Talk Show is an entity
in and of itself, and we want to establish
it as a long-term band,” says Atlantic
senior director of product development
Lisa Gray. The lead track off “Talk
Show” is “Hello Hello,” a straightfor-
ward rocker that showcases Coutts’
vocal power and flexibility. The single is
tentatively scheduled to ship Friday (1)
to album rock and alternative stations.

“With the players involved, it’s impor-
tant to take some sort of thread from
STP and draw a line into Talk Show,
and the best way to do that is with an
aggressive track,” Gray says.

As for how STP fans will react, both
label staff and Talk Show members
hope they’ll like the music and appreci-
ate the renewed energy, as well as a

(Continued on mext page)

Word And Sony Keep
Hammond ‘In The House’

B BY LISA COLLINS

LOS ANGELES—As one of gospel’s
top 10 acts and most sought-after and
innovative producers, Fred Hammond
has become one of the genre’s hottest
commodities.

This year alone, he’s been a prime
player in Kirk Franklin’s ground-
breaking Tour of Life; seen sales of
his current album, “The Spirit Of
David,” top 200,000 units; and signed
on to produce a solo project for Dalon
Collins, a featured vocalist with Kirk
Franklin & the Family. All this while
pacting with Verity Records in a
joint-venture label deal for his 7-year-
old Detroit-based production compa-
ny, Face to Face. Now, Hammond is
launching a new choir and album,

- “Shout In The House,” due Sept. 2.

Featuring the Motor City Mass
Choir, the set is the third installment
in Hammond’s “ . . . In The House”
series, a joint collaboration with
Mobile, Ala.-based Integrity Music.
The first release, “Praise In The
House” (with his own touring choir,
Radical For Christ), sold more than
100,000 units, according to the label.
It was followed by “Waorship In The
House,” which was recorded on the
Hosanna! Music label and featured
former Commissioned member Keith
Staten. “Shout In The House” will be
available through Word Distribution
for Christian sales channels and Sony/
Epic for the general marketplace.

The success of the partnership
between Hammond and Integrity has
opened a wide door for gospel at the
label, which had forged worship and

praise music as its niche, while nar-
rowing the margins that divided the
two music styles.

“Shout In The House” is part of the
10-year-old label’s newly launched
Get a Jump on Eternity marketing
campaign—an extensive, two-
pronged consumer advertising plan
that focuses on the role of praise and
worship.

“The overall
thrust is to
bring a national
presence to the
various urban
projects we're
launching,” re-
ports Danny
McGuffey,
senior VP/GM
for the Integrity Label Group. “It
involves more consumer advertising
than we’ve ever done in terms of
print impressions, and we will be
doing a lot of work with gospel radio,
urban radio, and regional retailers.”

Integrity teamed with Sony Music
in January for joint marketing of its
R&B releases, starting off with T.D.
Jakes’ “Woman, Thou Art Loosed!,”
which has sold 200,000 units. The
campaign shifts into high gear with
the release of “Shout In The House”
and is rounded out by Alvin Slaugh-
ter’s “Yes.”

Jimmy Starks, VP of sales for |
Sony’s black music division, sees huge
potential for the project. “I believe
this is going to be a big record for us,”
Starks says. “My goal is to get it
played on urban radio as well as main-

(Continued on page 43)
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JOE JACKSON TAKES A SIN-LADEN EXCURSION ON SONY CLASSICAL

(Continued from page 12)

by excursions into salsa, jump blues,
swing, and sophisticated pop prior to his
“retirement from the pop mainstream”
after “Laughter And Lust.”

“My first couple albums were just a
piece of me—just the piece that seemed
to fit the time,” says Jackson. “Then 10
years of albums like ‘Night And Day’
and ‘Blaze Of Glory’ were a lot more of
me, but I was still playing by the rules
to a certain extent. ‘Night Music’ was
a breakthrough, and I've gone to the
next step with this. Where ‘Night
Music’ was sort of the introverted side
of my more mature style, ‘Heaven And
Hell’ is the more extroverted side—big-
ger and noisier and more ambitious. I
can’t really put a label on it, but I'm
moving into a period of more mature
work and not being bound by pop con-
ventions in writing songs in terms of
singles or having an image in terms of
videos, and I feel like I'm really being
myself at this point—with no apologies
to anyone for anything. I'm in a much
freer place where I'm really totally me
and not playing by the rules.”

Other than being theme-driven,
there was nothing deliberate stylisti-
cally about the making of “Heaven And
Hell,” Jackson stresses, chafing at the
potential for it being taken as a con-
trived pop-classical hybrid.

“What drives me crazy is that every-
thing that one does as an artist is some-
how calculated and planned with an
agenda,” he says. “To me it's a very
intuitive process, and I happen to be a
musician with a very eclectic back-
ground, so if I be myself I'll naturally
make music that’s very eclectic—which
is the way to be going into the 21st cen-
tury, because we live in an eclectic soci-
ety. But I never sit at the piano with an
idea of making some kind of combina-
tion of rock and classical, which if you
put it like that, it’s a terrible idea!”

Still, “Heaven And Hell” is being
released by Sony Classical, to which
Jackson is now signed for at least one

more album. “I figured the most likely
scenario was a small indie or starting
my own label,” says Jackson, who was
surprised when several classical majors
showed interest. “It looks like classical
labels are redefining themselves and
becoming more broad-based, partly out
of need if they want to survive. But
that’s not a bad thing if it prompts the
kind of rethinking that’s not happening
in the pop world. I'm so sick of hearing
the same story from pop labels, the
negative whine, ‘We don’t know what to
do, we can’t get it on radio, where’s the
single? Ironically, classical labels seem
more open-minded, and it’s very liber-
ating to be out of the pop label side.”
Sony Classical president Peter Gelb
says that the label is indeed trying to
“broaden the scope and definition of
classical music” beyond the standard
repertory. “With this record, Joe has
done exactly that—and more than we
ever hoped for,” he adds. “He naturally
crosses the genres of classical and
alternative contemporary intelligent
pop music without a conscious effort to
do so, so for us he’s the ideal modern

composer/artist who could be on either
a pop or classical label.”

At Virgin Retail Group, L.A.-based
music product manager Bobby Hall is
having “Heaven And Hell” both ways.
“We'll put it on the pop side with other
Joe Jackson product, but it will have to
be cross-referenced into classical
because it’s on Sony Classical, and we
need to educate both audiences,” says
Hall, who lauds Jackson’s “adventurous”
effort while anticipating a tough sell.

“It’s definitely a record that will have
to be listened to, and hopefully the clas-
sical and pop departments will play it
in-store,” adds Hall, who prescribes lis-
tening-post play as well. “But even
though it’s a classical-oriented record,
1 definitely hear songs they can take to
triple-A radio.”

Sony Classical, in fact, is taking a
Jackson-edited version of the seven-
minute-plus “Angel (Lust)” to triple-A,
and Gelb plans to use the label’s exper-
tise in promoting to NPR and noncom-
mercial classical stations in furthering
exposure. Though Jackson is notorious-
ly video-unfriendly, Gelb promises

ATLANTIC TALKING UP TALK SHOW’S DEBUT

(Continued from preceding page)

dependability that had been lacking
with STP in recent years due to Wei-
land’s substance abuse problems.

“I'm sure STP fans were leery if we
were ever going to show up when gigs
were scheduled, and that was very dis-
heartening to us, especially [because]
we really had no control over it. Now
there’s a sense of confidence that when
we say we're going to do something, we
really feel like ‘OK, we’re going to fulfill
our commitment,” ” says Dean.

Robert adds, “It’s hard to tell how
STP fans will decipher it. I don’t think
they’ll be disappointed, but on the other
hand it’s something different, and it’s
something solid, and it’s something
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we're happy about. We haven’t had any-
thing good to talk about in a long time.”

Steve Kingston, PD at WXRK New
York, has heard the album, and if his
reaction is any indication, Talk Show
will have no problem being accepted. “I
was favorably impressed. I am like the
quintessential STP fan and probably
one of the few who stayed up till mid-
night to see them perform live on
MTV’s ‘Spring Break.” So being a big
fan, I was prepared to be disappointed
and that they wouldn’t measure up, but
the opposite is true.”

Though Atlantic wants to establish
Talk Show’s hardy rock connection with
STP fans, Gray says the variety of
tracks on the album means it has
crossover potential, which the label will
definitely pursue. “Why not go to triple-
A and VH1 if we can?” she says.

Also foremost on the label’s agenda
is establishing Coutts as front man. The
video for “Hello Hello” will be a key tool,
but Gray adds, “it has to be organic. It
will be nice if people get a sense of who
he is through the video and press, but
we’re not going to force it.”

Atlantic is shipping what it terms “a
very substantial allocation” to stores
and plans pricing and positioning at
every account through the end of the
vear, at least. There will be point-of-pur-
chase material, including posters and
possibly streamers announcing the
album’s arrival, about two weeks prior
to release.

“Once the story is told to retail and
they hear the music and see the guys
better than they’ve ever been with no
one acting jaded and spewing venom
and then they feel Atlantic’s push, I
think they’ll be very excited about the
possibilities,” Shapiro says.

Atlantic is aiming to book the group
on a late-night television show the week
of release, and substantial press cover-
age will play a key role in introducing
the band, Gray says.

Promotion plans will also most likely
include a premiere on a syndicated
radio program, according to Gray.

Atlantic is eager to break the band
worldwide, so the tour schedule will

(Continued on page 43)

“some form of music video” for the fall,
perhaps an animated piece for “Angel,”
as part of a proposed full-length ani-
mated feature inspired by the album.
Sony Classical VP of marketing
Alexander Miller says that the “Angel”
track will appear on sampler CDs,
including one from Cafe Music Net-
work, which promotes to lifestyle
accounts. Advertising will include
Rolling Stone, college newspapers, and
retail co-op, with “Heaven And Hell”
being a “major listening-post priority,”
says Miller. An electronic press kit will
be furnished—with some of that mate-
rial included on the album itself, which
is in the CD Extra interactive format.
Graphics in the CD booklet, which
contains Jackson’s photos of demonic
and angelic medieval church carvings,
will be four-color throughout, which is
unprecedented for the label. The cover
art also features angelic and demonic
elements and will be incorporated into
a perforated 8-by-10-inch sheet of
seven stickers, one for each sin, also
featuring key quotes from each song.

Additionally, a two-sided perforated
1-by-2 point-of-purchase piece has
cover art, booklet graphics, explanato-
ry text, and a Jackson portrait—as
Jackson is not pictured in the cover art.

Forthcoming performance dates so
far are being limited to New York, Los
Angeles, and two or three major Euro-
pean culture centers, to follow a Sep-
tember album presentation on the new
PBS “Sessions At West 54th” music
series. The program will also star the
guest performers, with footage to be
used at select retail accounts.

“All these guests were unplanned and
grew out of the music,” says Jackson,
who will try to re-create the album in
concert with three musicians and tapes:
“The only voice I wrote for specifically
was Suzanne’s, because I had her voice
in mind [for ‘Angel (Lust)’], and no one
sounds like her. Otherwise, I was more
like a casting director in finding the
right voices to play the characters, and
I was just incredibly fortunate to get
everyone I wanted—which doesn’t hap-
pen often in life!”
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SOUNDTRACK & FILM SCORE NEWS

EDITED BY CATHERINE APPLEFELD OLSON

‘

STAR’ TURN: More than a compilation of songs that simply sound nice
together, the soundtrack to Fox Searchlight Pictures film “Star Maps” will
serve as the gateway through which Geffen Records plans to wow U.S. audi-
ences with the hybrid genre known as rock en espaiiol The album, due Tues-
day (29), provides an arc of music from an eclectic mix of artists, many of
whom already are at the top of their field in selected Latin American markets.
The roster includes rappers DJ Strobe and Control Machete, ska prince
King Changé, hip-hop act Molotov, rockers Aterciopelados, classically
trained Rachel’s, and power songstress Lysa Flores. Flores stars in the film,
served as its music director, and contributes the first single on the sound-
track, “Beg, Borrow & Steal,” which has been serviced to triple-A radio.

For Geffen, which tends to shy away from most soundtrack projects, “Star
Maps” stood out as the sound of a different
drum.

“It didn’t fit in with anything we already do,
and that was the beauty of it,” says Geffen
director of A&R Tony Berg. The rock en
espafol movement has been building momen-
tum in selected markets, and although none of
the artists on the soundtrack are currently
signed to the label, that could soon change.
Berg says he has been working closely with the
album’s co-producer, Gustavo Santaolalla, =
whose production credits translate to a star
search throughout the Latino community. Ironically, one of the potential
soundtrack bands that initially piqued Geffen’s interest, Café Tecuba, didn’t
make the final cut.

“Gustavo produces a lot of artists in Latin America, and we want to be in
that business,” Berg says. “It is a huge marketplace that has basically been
ignored by other record companies. There is great music coming from this
area of the world, and it is our job to court it.”

Courtship of the film and soundtrack came a bit more serendipitously for
Flores, who backed into her leading role in the film—the story of young Lati-
no man whose Los Angeles-based family puts food on the table by selling
maps to the stars’ homes—while she was helping a friend audition for a part.
“Star Maps” writer/director Miguel Artetd became enamored with Flores
and immediately signed her on. After diving into her role, Flores took a lis-
ten to the music that had been selected for the soundtrack, which wus heavy
on what she calls “the stereotypical mariachi and Menudo sound. The music
was not up to par,” she says. “I basically ripped out everything that was there
and went to work. I just did it on feeling, because I was already so familiar
with the film.” Flores, who accomplished this task in less than a week, says
that because the movie strives to break down stereotypes about the Latino
community, the soundtrack served as a perfect vehicle to introduce rock en
espafiol and Chicano alternative music to a broader audience.

Flores’ sound check was welcomed by Arteta, who also received some musi-
cal advice from Tony Maxwell of Geffen act That Dog and Joey Waronker
and Smokey Hormel from Beck’s band. Arteta equates the use of rock en
espafiol music in “Star Maps” to the early groundswell of support for rap music,
which was brought to the fore in movies from Spike Lee and others in the mid-
"80s. “Indie filmmakers are using it to their advantage, and more people are
getting a chance to get it and are really taking notice,” he says. Flores and
Arteta are busy propelling the genre into greater public awareness. The two
are in the middle of touting “Star Maps,” the movie and the music, during a tour
of clubs and cafes in markets including New York, Los Angeles, Houston, Dal-
las, Atlanta, Washington, D.C., and Austin, Texas. Additional eross-promotions
are being designed between Geffen and Fox gearchlight, which will introduce
the film via a three-tier release plan. Geffen also has a triple play planned for
radio. Aside from the Flores track, Berg and company are in the process of
selecting a second single they will service to Spanish-language stations. Addi-
tional tracks will be serviced to public radio, which is where Berg anticipates
it will generate the strongest initial support. “Within the month, we will be in
the midst of an aggressive radio campaign,” Berg says.

THI{OUGH THE YEARS: The (ourth volume of “Classic Disney” has
arrived, complete with 25 songs spanning 60 years, from 1937’s “I'm Wish-
ing” from “Snow White And The Seven Dwarfs” to “One Last Hope” from
the recently released “Hercules” . . . Milan Records is saluting another clas-
sic, the 50th anniversary of the Cannes Film Festival, with an anniversary
album featuring music from a diverse marquee, including “La Dolce Vita,”
“Mystery Train,” “Blow Up,” “Taxi Driver,” and “Crash.”

PRODUCTION NOTES: New from Silva Treasury are albums that pay
homage to two distinet silver sereen musical roles. “War!” thunders with
themes from the likes of “Das Boot,” “Battle Ot The Bulge,” “Patton,”
“MacArthur,” and “Where Eagles Dare.” “Hollywood Directors—Music
From The Films Of Steven Spielberg” unfurls with the memorable sounds
of “Schindler’s List,” “Jaws,” “Raiders Of The Lost Ark,” and “Close
Encounters Of The Third Kind.”

GENESIS

(Continued from page 12)

ly optimistic about the album’s poten-
tial. “We’ve had a very positive re-
sponse {rom some really important
album radio stations,” says Atlantic
senior VP Vicky Germaise, adding that
“Congo” will also be worked at triple-
A. “I’'ve spoken to journalists prepar-
ing to do interviews with the band, and
they’re all talking about the longer
tracks.”

Echoing the view that “Calling All
Stations” marks something of a return
to the more progressive style of Peter
Gabriel-era Genesis, Atlantic VP of
product development (U.S.) Michael
Krumper says, “We’re going back to
their roots, to the core album stations
that have always been there for Gene-
sis. This is a really important release
for Atlantic, with one of our seminal
rock bands returning to a sound that
really is their signature sound.”

As the man now charged with the
Genesis vocal sound, Wilson admits
with a smile, “Sometimes you wake up
in the middle of the night and think,
‘What am I going to say in between
“Calling All Stations” and “T Can’t
Dance”? I concluded . . . I'm just going
to go out there and sing it and go for
it.”

Wilson, Banks, and Rutherford are
visiting the U.S. for press and radio
duties, with a “television satellite media
tour” due to start July 24. They will
return to launch the album at the end of
August, announcing some tour details
during radio interviews. Krumper says
Atlantic is planning a live syndicated
radio broadcast with the band in con-
Jjunction with a trade tipsheet.

Germaise also notes that discussions
have been taking place with NASA to
stage an album launch event at Cape
Canaveral, possibly featuring a short
live Genesis performance. and it will be
promoted with a radio contest. Extend-
ing the “Calling All Stations” imagery
further still, the label has submitted the
album to be played as the “wake-up
music” for astronauts on the U.S. space
shuttle.

Jonathan Rees, head of rock and pop
at retail chain HMV in London, says
that the album will have to do well to
sustain itself until the band’s live dates
in the UK. in January and February.
“It you look at their last three albums,
they all had big pop singles on them,
and quite a few of the new songs seem
to be edging away from the pop mar-
ket. But they’re still a band with a mas-
sive name and reputation, and it’s not
as if they haven’t been through a
change of vocalist before.”

Wilson, 28, says that the first Gene-
sis album he was aware of was 1973’s
“Selling England By The Pound,” and
the first he bought was “A Trick Of The
Tail.” “I was a fan, but not a die-hard
fan,” he says, noting that “Tail” was
Collins’ first album as vocalist for the
band.

Wilson landed the gig after some rig-
orous auditioning by Banks and
Rutherford, who had already started
writing material for the album before
choosing a new singer. He has three co-
writing credits on “Stations” and is
published, like his two colleagues, by
Hit & Run Music.

Says Banks, “Without Phil, people
will be slightly more cautious. They’ll
want to hear something before they go
out and buy it. We feel good about what
we've done. We feel it’s true to the spir-
it of Genesis, and we feel we can do no
more [than that].”
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BILLBOARD'S H E AT S E E K E [R S, ALBUM CHART

' COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND RACK SoundScan® The Heatseekers chart lists the best-selling titles by new and developing artists, defined as those who have never appeared in th
zi_ 3. SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY I I I I l“ top 100 of The Billboard 200 chart. When an album reaches this Ievel,gthe album and the artist's subse;uennetvalrbueﬁse are (TS
o | =4l v f AUGUST 2, 1997 ately ineligible to appear on the Heatseekers chart. All aibums are available on cassette and CD. *Asterisk indicates vinyl LP is
TW|2WiXF | ARTIST . TITLE available. () Albums with the greatest sales gains. © 1997, Billboard/BP) Communications.
=3 | 33 | 25| (ABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD)
’ * % % NO.1 * & & 26 |21} 3 GHETTO TWIINZ RAP-A-LOT/NOO TRYBE 44438/VIRGIN (10.98/15.98) IN THAT WATER
1 4 RCA 67477 (10.98/16.98
o RoE ) SEBARL SRR a 22 3 LIL' KEKE JAM DOWN 1005 (10.98/16.98) DON'T MESS WIT TEXAS
NEW DJ POOH DA BOMB/ATLANTIC 52752*/AG (10.98/15.98) BAD NEWZ TRAVELS FAST
28 24 4 ABRA MOORE ARISTA AUSTIN 18839/ARISTA (10.98/16.98) STRANGEST PLACES
3 3 16 K'S CHOICE 550 MUSIC 67720/EPIC (10.98 EQ/16.98) PARADISE IN ME
29 25 23 FREAKNASTY HARD HOOD/POWER 21 11/TRIAD (10.98/15.98) CONTROVERSEE... THAT'S LIFE... AND THAT'S THE WAY IT 1S
(@] 5 | 21 | SNEAKER PIMPS CLEAN UP 42587VIRGIN (10 98/15.98) BECOMING X
3 | 30 8 OUR LADY PEACE COLUMBIA 67940 (10.98 EQ/16.98) CLUMSY
@ 12 5 | LILA MCCANN ASYLUM 62042/EEG (10.98/16.98) LILA -
(31)| NEW D | THECANTON SPIRITUALS vERITY 43021 (10981598)  LIVING THE DREAM: LIVE IN WASHINGTON D.C.
6 2 2 THE COMRADS STREET LIFE 75507*/ALL AMERICAN (10.98/15.98) THE COMRADS ” 213 T
*h FLIP 90124/INTERSCOPE (8.98/12.98) THREE DOLLAR BILL, Y’ALL
(7D 11 | 10 | LEE ANN WOMACK DECCA 11585/MC (10 98/15.98) LEE ANN WOMACK |z B
O MERCY ARISTA 18941 (10.98/15.98
NEW P | MICHAEL PETERSON REPRISE 46618/WARNER BROS. (10.98/16.98) MICHAEL PETERSON A 18941 (10.98/15.98) NO MERCY
- PRIMAL SCREAM L K
@ NEW DAR WILLIAMS RAZOR & TIE 2830 (10.98/16.98) END OF THE SUMMER NEW b CREATION/REPRISE 46559/WARNER BROS. (10.98/16.98) VANISHING POINT
10 6 8 BONEY JAMES WARNER BROS. 46548 (10.98/16.98) SWEET THING @ L2 ’ e e R DB e DA o
7 3 SMASH MOUTH I TERSCOPE 90142 (8 9912 98) FUSH YU MANG 36 | 35 | 23 | LESS THAN JAKE caPITOL 37235 (6.98/9.98) LOSING STREAK
12 1 3 CLAY CROSSE REUNION 10005/VE (10.08/15.981 STAINED GLASS 37 36 | 30 | SOUL COUGHING SLASH 46175~ WARNER BROS. (10.98/15.98) IRRESISTIBLE BLISS
13 | 9 | 29 | BARENAKED LADIES REPRISE 46393/ WARNER BROS. {10.98/16.98) ROCK SPECTACLE 48 | 2 | GHETTO MAFIA DOWN SOUTH 2003/FULLY LOADED (9.98/15.98) STRAIGHT FROM THE DEC
14 | 10 | 15 | DAFT PUNK SoMA 42600 VIRGIN (10.98/16.98) HOMEWORK RE-ENTRY | GRUPO LIMITE POLYGRAM LATINO 533302 (7.98/12.98) PARTIENDOME EL ALMA
15 7 50 | JACI VELASQUEZ MYRRHWORD 67823/EPIC (10.98 EQ/15.98) HEAVENLY PLACE 40 32 l 17 | CAEDMON'S CALL WARNER ALLIANCE 46463/WARNER BROS. (8.98/13.98) CAEDMON'’S CALL
16 | 12 WHIEE| ALLURE TRACK MASTERS/CRAVE 67848 EPIC (10.98 EQ/16.98) ALLURE RE-ENTRY | COLUMN MACOIREACHTAIGH & THE IRISH CEILI BAND RETRO 0090 (2.98/4.98) CELTIC PRIDE
17 8 5 BLINK 182 CARGO 1 1624/MCA (8.98/12 98) DUDE RANCH 42 33 5 RICOCHET CoLUMBIA 67773 (10.98 EQ/15.98) BLINK OF AN EYE
18 | 15 | 7 | THE SUPERTONES BEC 17401 (10.98/15.98) SUPERTONES STRIKE BACK 43 | 20 | 4 | SUGA FREE SHEPPARD LANE/UNFADEABLE 524385/ISLAND (10.98/16.98) STREET GOSPEL
19 | 16 | 12 | COWBOY MOUTH mca 11447 (9.98/12.98) ARE YOU WITH ME? NEW b | GUTTERMOUTH NITRO 15812/CAROLINE (8.98/14.98) MUSICAL MONKEY
20 | 13 | 4 | THE BEATNUTS RELATIVITY 1508 (10.98/15.98) STONE CRAZY NEW b | SHERRIE AUSTIN ARISTA 18843 (10.98/16.98) WORDS
(21)| 2 | 5 | LOS TIGRES DEL NORTE FONOVISA 80711 (13 98/18.98) JEFE DE JEFES 4 | 38 | 45 | LOCAL H ISLAND 524202 (8.98/14.98) AS GOOD AS DEAD
22 23 BUCK-O-NINE TVT 5760 (6.98/9.98) TWENTY-EIGHT TEETH 47 31 4 WEEN ELEKTRA 62013/EEG (10.98/16.98) THE MOLLUSK
(23)| MNEW D | CHARLIE ZAA SONOLUX 82136/SONY (8.98 EQ/14.98) SENTIMIENTOS 48 | M | 7 | SONS OF THE DESERT EPIC 67619 (7.98 EQ/11.98) WHATEVER COMES FIRST
24 18 CHRIS RICE ROCKETOWN 1528/WORD (10.98/15.98) DEEP ENOUGH TO DREAM 49 40 9 HEZEKIAH WALKER & THE LOVE FELLOWSHIP CRUSADE CHOIR VERITY 43023 (10.98/15.98) LIVE [N LONDON AT WEMBLEY
25 19 3 MONACO POLYDOR 537629/A&M {10.98/16.98) MUSIC FOR PLEASURE 50 27 4 JAMES BONAMY EPIC 67878 (10.98 EQ/16.98) ROOTS AND WINGS

POPULAIRUPIRISIN G S.

BILLBOARD’'S WEEKLY COVERAGE OF HOT PROSPECTS FOR THE HEATSEEKERS CHART ¢ BY DOUG REECE

MAD’S MEN: Mad Lion’s
manager Gerard King tells us
that the Weeded/Nervous reg-
gae artist has been invited to
collaborate on two tracks with
modern rock act 311.

King, who admits he was not
familiar with the multi-plat-

All Hail The Queen. The
debut album by Lil
Man/Interscope rapper
Queen Pen, whose real
name is Lynise Walters, will
be released this fail. The
artist, who is already famil-
iar to rap and hip-hop con-
sumers through guest
spots on BLACKstreet's
“No Diggity” and Gerald
Levert's “True Dat,” says
fans can expect a dynami-
cally themed album. “Every
song is a situation,” she
says. “| have my party song
and my hardcore hip-hop
song, but it's all based
around topics that people
can relate to.” The album’s
first single, “Man Behind
The Music,” is being played
on mix shows.

inum band until being ap-
proached by its manager this
summer, says that Mad Lion
was taken with the rough ver-

sions of the songs.

“They sent us the beats with
some notes about what they
wanted from Lion, and he was
really impressed by them,”
says King. “As soon as they get
back from Hawaii, he’s going to
meet them in L.A.”

The windfall comes as Mad
Lion’s third album, “Ghetto
Gold & Platinum Respect,” con-
tinues its run in the Top Reggae
Albums chart with a No. 8
showing this issue. The album
howed June 24.

Meanwhile, “Ghet-
to Gold” is at No. 19
and No. 24 on the
Northeast and Mid-

— e i

| DJ Pooh, Bad Newz Travels Fast

Seeking And Finding. “Pleasure Seek-
er” is Paul Taylor’s follow-up to his
highly successful Countdown/Unity
debut, “On The Horn.” The new album,
which was released May 20, continues
its run on the Top Contemporary Jazz
Aibums chart, placing at No. 9 this
issue on the unpublished chart. The
title track for the album, which was
shipped May 15 to jazz radio, is also
holding strong with heavy play on such
stations as KTWV Los Angeles.

REGIONAL HEATSEEKERS NO.1s

MOUNTAIN

NORTHEAST
Dar Williams, End Of The Summer

hosted by KNRK Portland.

BREAKOUT: Having caught
the eye of Wind-up Records
with its self-released album,
“My Own Prison,” Tallahassee,
Fla.-based rock band Creed is
generating strong word-of-
mouth in its home market.
According to singer/song-
writer Scott Stapp, the band
sold approximately 5,000 units
of the title since March.
Similar to Northern Florida
ave Sister Hazel, the act
began getting no-
- ticed after WXSR
Tallahassee featured
7 the album cut—in

dle Atlantic Regional
Roundup charts,
respectively.

Mad Lion’s next
single, “You Got It
Coming,” featuring
guest vocals by Ger-
ald Levert, ships to
radio in August,
pending clearance of
a sample from the

L

DJ Pooh, Bad Newz Travels Fast

EAST NORTH CENTRAL
| Robyn, Robyn Is Here

A

MIDDLE ATLANTIC

The Beatnuts, Stone Crazy TJ

this case, the title
track—on its local-
artist program. Af-
ter receiving dramat-
| ic phone response,
the song spread to

'WEST NORTH CENTRAL
] Robyn, Robyn Is Here \

-

L5 %

SOUTH ATLANTIC
Charlie Zaq, Senfimienfos

regular rotation on
the station, eventual-
‘ ly ending up at other

) area rockers, such as

" PACIFIC |

v

O’Jays’ “For The
Love Of Money.”

D OING JUST

DANDY: Tim Kerr/

Capitol modern rock act the
Dandy Warhols enter the
Pacific Regional Roundup this
issue at No. 15 with their sec-
ond album, “The Dandy
Warhols Come Down.”

The Portland, Ore.-based
foursome plays KNND Seattle’s
EndFest on Saturday (2), fol-
lowed by an appearance at the
Big Stink 2 Aug. 3. The latter is

\

SOUTH CENTRAL
Lil' Keke, Don’t Mess Wit Texas
e

THE REGIONAL ROUNDUP

Rotating top 10 lists of best-selling titles by new and developing artists.

WEST NORTH CENTRAL
. Robyn Robyn Is Here
- Michael Peterson Michael Peterson
K's Choice Paradise In Me
Lila McCann Lila
Limp Bizkit Three Dollar Bill, Yall
Sneaker Pimps Becoming X
Cowboy Mouth Are You With Me?
Lee Ann Womack Lee Ann Womack
Corey Stevens Road To Zen
. Sherrie Austin Words

MIDDLE ATLANTIC
The Beatnuts Stone Crazy
Dar Williams End Of The Summer
Robyn Robyn Is Here
Allure Allure
Sneaker Pimps Becoming X
. James Hall & Worship And Praise . According To James Hail
K’s Choice Paradise In Me
Linda Eder It's Time
. Soul Coughing Irresistible Bliss
. Barenaked Ladies Rock Spectacie

Chapt

SoENOTAwNE
SweNoUswN =

—
—

WXTB Tampa, Fla.,
and WKRO Daytona,
Fla.
WXSR PD Rick
Schmidt says of the
single, “It’'s very
Pearl Jam-my. It’s a right-
down-the-middle rock song
with a good hook. Much better
than what we have been getting
with this English crap or tech-
no bunk.”

Wind-up, which enlisted the
help of Ron Saint-Germain
(311, Soundgarden) to remix
the album, will reissue “My
Own Prison” Aug. 26.

Though many of the album’s
songs have significant spiritu-
al underpinnings, Stapp says
his choice of themes came from
growing up in an oppressively
religious home.

“When you’re raised in an
environment like that,” he says,
“you start to question your
beliefs because you’re not sure
whether they were your own
decisions o whether you were
just indoctrinated to think a
certain way.”

Mansun Matters. “Wide
Open Space,” the first taste
of England’s Mansun, is
finding a welcome home at
such modern rock radio
stations as KJEE Santa
Barbara, Calif., and KTOZ
Springfieid, Mo. The band’s
Epic debut, "Attack Of The
Grey Lantern,” released
June 24, is a surprisingly
polished gem. Mansun
begins touring with Geffen
act the Seahorses Thurs-
day (31) in Boston.

ROADWORK: Michelle Mal-
one, whose Velvel debut, “Be-
neath The Devil Moon,” was
released July 15, plays five
Lilith Fair dates beginning
Aug. 6 in Antioch, Tenn.
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The Mainstream

The original “roots music” has left the reservation for a prominent place at retail, and its
practitioners are finding a growing audience for the “real thing”—in all of its varieties.

BY RICHARD HENDERSON

™

Bill Miller, a Mohican whose
rock-tinged efforts were re-
leased by Warner Western
and now by Reprise. Tribal
identity is an unshakable part
of his character, yet Miller
describes a musical life be-
tween worlds. “I walk a fine
line,” he says. “I stay in touch
with my culture, but I don’t
want to be stuck in this
‘native’ group. It's no prob-
lem to be in touch with that. 1
grew up on the reservation,
and my stories are real. | had
to stop playing for just my
relatives and go to the bigger
markets.” To-that end, Miller
recently opened for just
Tort Amos on tour. With
the boost from those
gigs, and a more alter-
native-styled repack-
aging of his album
“The Red Road,” ra-
dio began playing his
music, instead of auto
matically filing it away
as “New Age."

A Taos Pueblo native
who has released collab-
orative albums with Miller and is a War-
ner labelmate, Robert Mirabal has
also made the transition from New
Age-friendly flute albums to his
latest solo project, “Mira
bal” (released July 8
on Warner Western),
which alternates be-

tween funky, rock-
ing songs and
stortes-with-
soundscapes, the
latter often unnerv-
ingly detailed. Where
Miller makes the com
parisonaébetweEn Native
American’ ‘and Motown,

citing,

‘ ur music was here
‘ long before any other
music,” insists Tom Bee,

president of Sound Of
America Records, referring to
the Native American music as
yet unrecognized by NARAS for
Grammy balloting. “It’s not
something that was brought to
us by the Europeans. For [Na-
tive Americans] to be the cre-
ators of the totem pole, but to
still be on the bottom, is ludi-
crous. As far as NARAS is con-
cerned, we've paid our dues
and have proved that our music
is music. We're selling records,
the audience is growing, the
major chain stores have created
special Native American sec-
tions, and the albums appear on
their listening posts. The mu-
sic’s on the radio; it's no longer
just on the reservations. It’s
invaded the major urban mar-
kets, and, in turn, Native Amer-
ican artists are p?rforn‘]ing.in SOAR PRESIDENT TOM
urban styles. They’re doing rap ! -
and rock and R&B and Christian |
and alternative.” b
Though Bee’s sentiments are
inspired by the nettlesome issue of non-recognition of
American Indian music by the Grammy Awards, he
provides a solid thumbnail sketch of the recent
progress made by practitioners of America’s real
“roots” music. An increasing number of releas-
es from major and specialist indie imprints
have solidified the presence of Native
American music at retail. It has broken
through to the mainstream. Robbie
Robertson, whose 1994 project,
“Music For The Native Americans,”
is generally considered a milestone
in this, genre’s growinggacceptance,
puts it this way: “The music’s become
more,accessible, irf‘zﬁhat you're able tos,
find it"1t was really 4 big'secret; youtuséd to
go to.a specific reservatioft 1o find th;ir"’”@igﬁc,
then gosa few miles down flicsroad to find Spmeon
else’s musig, It was very 'hnod-oriented.z¥_ __
There’$also alot of talent in this generatibn,
that’s,worthy of attention. There’s Sf%%&‘i’f
et

Bill Miller recently
opened for Tori Amos on
tour. With the boost from

those gigs, and a more

alternative-styled repackaging
of his album “The Red Road,” radio
began playing his music, instead
of automatically filing it
away as “New Age.”

“Berry Gordy’s pre-
o paring black per- [
formers to deal m"

& e . A i
g“: % le] meriii

ground status held for years by Native American music
to gangsta rap, saying, “Mainstream America doesn’t
want to be threatened by who we are as people.” Of his
own shift from traditional sounds to rock, Mirabal says
that, when he was growing up, “Pink Floyd, CCR and
Led Zeppelin were in the atmosphere, as much as cer-
emonial music; there’s no difference in my soul. There
may never be another among my people who gets a
shot with a major label, so I feel that I'm already living
my dream. I was 15 when 1 was listening to ‘American
Fool’; I was fascinated by Kenny Aronoft’s drumming.
The majority of Mellencamp’s band is on this [new]
album. This is American music, these are my stories,
and this is the best that I could hope to give to any-
one—whether they’re Indian, Japanese, black or
white.”

TIES TO THE BLUES

Ellen Bello manages Robert Mirabal,
and she is the founder of NAMA
(Native American Music Associa-
tion). She has handled publicity for
many Nauve American artists and
labels and witnessed the rapid
growth of the music’s audience, cit-
g the concurrent interest in world
music as providing a critical boost
for Native American music. She
notes that some FEuropean labels,
like Germany’s Satva Music, antici-
pated this interest well before the in-
volvement of U.S. majors, much as the
blues and other roots genres previ-
ously received overseas recognition
prior to getting props at home. In
NAMA. she envisions a resource
for arusts, filling the need al-
luded to by Bill Miller, advis-
iIng musicians trying to get
their music off the reserva-
tion and into the office of a
major label’s A&R execu-
tive.

Bello has been a central
figure in the mogleigem to
have American Imdian mu-
si¢ cratified asta Grammy
Lategbry, Havifig, drafted
the most recent petition in
this .effort..In her propos-
al, Bello offered to help
build a cothmittee that

thing in the air, something that led heto thit’ was against could vote on th%ﬂusic and
this place.” L 3 ovE them; Mirabal te help increase NARAS
Prominent among that fiew generation is* likéns the under-’ Continued on page 22
o X s s % B ES ¥ - .
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SELLING THE S oUND

Book, Music Chains Have Replaced Car Trunks
As Retail Venues, But Micro-Marketing Remains
A Big Part Of The Mix.

BY MARIA ARMOUDIAN

orget radio, advertising and mainstream press. Forget hus-

tling at the record stores. It only makes a fraction of an

impact in the marketing of Native American music, particu-
larly when compared to the micro-marketing, guerrilla strategies
used by the specialty labels that make and sell this music.

In the early days, the labels avoided mainstream
channels altogether. The music was sold from car
trunks at pow wows and on reservations to both
Native Americans and tourists who explored the cul-
ture.

Today, record stores and popular media still play a
secondary role to the “alternative” market—book-
stores, trading posts, museums, reservations, galleries
and pow wows—and the alternative methods of
attracting buyers.

It was serendipity that ostensibly launched today’s
more prevalent marketing approach for the genre. In
1983, the owners of a Southwest gift store stcumbled
across Canyon recording artist R. Carlos
Nakai, a Native American flutist, and
played the record in-store as back
ground music, according to Ro-
bert Doyle, Canyon’s president.
Customers inquired about the
record, and word of mouth led
to an unexpected sales phe-
nomenon.

The light bulb came on for
Canyon Records executives, and
a new strategy was born. They
offered samples of Nakai's music
to other retail stores in the same
manner—as background, in-store
music—and allowed owners to order

In 1983, the owners of
a Southwest gift store began
playing Canyon artist R. Carlos
Nakai’s flute-music album in-store:

& customers inquired about the record,
&  and word of mouth led to an unex-
2= pected sales phenomenon. The light
% bulb came on for Canyon executives:

% they started offering samples of
W Nakai’s music to other stores in

& the same manner—as back-
ground, in-store music—
and allowed owners to j&

seums and gift stores have been the best thing for us,”
she says.

And though the posts are “helpful” in chain book-
stores and record shops, the most important are those
on the tourist paths, “while people are on vacation
and learning about the culture, such as the ones in
the Smithsonian [Institute], the Grand Canyon, Yel-
lowstone and Mount Rushmore,” Harms says.

PITCHES & POW WOWS

Grassroots market-by-market campaigns are anoth-
er prime record mover, particularly when an artist is
touring. Like major record labels, the independent

specialty labels follow their artists and pitch

market by market to the local media,

often hiring special promoters to
exclusively work their artists.

But the indie labels work
beyond the media and directly
with the attendees of pow wows
and concerts, handing them
fliers with artist information
and booth locations. “It’s all
very personal, micro-market-
ing,” Darnell says.

Labels hope to create loyalty
and expand their artists’ base one
by one, says Tom Albyn, of Silver-
wave Records.

the record COD when customers order the record Meanwhile, labels created their own
requested it, Doyle says. COD when customer data base using bounce-back
Soon jewelry stores, galleries, book- customers cards within the CDs and cassettes. Most

stores, museums and gift stores carried
the music for sale and on consignment.
In-store play became the primary source
of exposure.

“Our research shows that radio doesn’t
sell Native American records, just pop
music. In this market, you have to get
people to listen to the records, so we work
with owners of the stores to get them to play
the records,” says (Ihad Darnell, president of
Etherean Records. “It’s not like playing a Mariah
Carey record in Best Buy

In fact, in the early '90s, per in-store play, areggord
would Sell eight copiés, Darnell says. “Now; if 1 get it
playedin a trading post, I'll sell three in (gne hour.”

Bdokstores, like Barnes &uNoble have’ & Similar
impact, says Cherie Harns, president of Makoche,
because such jchains reach their dudlence,;gwhuih
tends t6 be mature, educated and. upscale. %

As music became a more impirtant item toa:h ¢
stores, the market evolvedd fiirthier to mcludein Store
listening posts, which became the prime o portunity
for independent labels” toFget their muycﬁf)eard
according-to Harms. The llsgenlng posts w:thm mu-

s
e i

requested

successful is Sound Of America Re-
cordings (SOAR).

The Etherean Record company gets
between 200 and 300 cards each month,
according to Darnell. “We mail a four-
color catalog each year and carefully

audit our customers and their orders,”
Darnell says. “We also send out special
announcements, like a 20%-off sale and

reminder cards around Christmas time.
Sometimes they'll order all five of Dik Darnell’s CDs
at one ume.”

. COLORFUL COVERAGE T

Album cover art is also of utmost importance.to the
genre. Bright colors represent the festivity” of ‘the
Native American events, says Bee, who uses colorful
casséttes in addition to “beautiful arework by Native
Amerlcans in order to attract attention.

“Some” labels—like  Silverwave “Récords and
Etherean—are using “the, World Wide Web .to pro-
mote théiprecords. Etherean has just hired % firm
to ﬁfrther exploit its%Infernet presenceﬁg and

“ gg & w Continyed on, bage 24
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© Labels At Work:

Who’s Who
& What They Do

Of late, larger labels with eclectic A&R policies have
made forays into the Native American market

(Triloka/Mercury with Walela, featuring Rita and
Priscilla Coolidge and Laura Satterfield, and the Little
Wolf Band’s “Dream Song”; Rykodisc’'s “American
Warriors: Songs For Indian Veterans”), in addition to
artist releases from Bill Miller and Robert Mirabal on
Warner Bros. At the heart of the Native American mar-
ket, plucky independent labels have cultivated audi-
ences over the years. The following companies are
noted for their Native American releases:

<l
<}

LABEL: Canyon Records

Robert Doyle, president and owner
LOCATION: Phoenix, Ariz.

FOUNDED: 1951

WEB ADDRESS: http://www.canyonrecords.com
A&R ORIENTATION: “We've always had an
open philosophy, whatever people were
interested in. Some of the earliest releases
were 45s of Native Americans playing coun-
try tunes. Current policy embraces a combi-
nation of traditional materials, contempo-
rary music played by Native Americans or a
fusion of both.”

ARTISTS: First signing was singer Ed Lee
Natay, whose albums still sell years after his
death; R. Carlos Nakai (solo flute; a couple
of his albums are approaching 500,000 sales, according to the label);
Sharon Burch (solo singer of Navaho descent); Joanne Shenandoah &
Robert Tree Cody; Primeaux & Mike (traditional peyote singers);
Burning Sky; the Redhouse Family (jazz); Clan/destine (rock); Without
Reservation (rap).

Canyon founder Ray Boley
(left), with Ed Lee Natay, 1957

LABEL: Earthbeat!
Sheron Sherman, presi-
dent

LOCATION: Redway, Calif.
FOUNDED: 1988

E-MAIL: mlp@igc.apc.org
A&R: Both traditional
and contemporary

stvles.

ARTISTS: Kevin Locke
(“Dreamcatcher,” “Keepers Of The Dream”), Tribal series compilations
(“Tribal Winds,” “Tribal Voices™); Little People imprint.

LABEL: Etherean Music

Chad Darnell, president/managing director
LOCATION: Littleton, Colo.

FOUNDED: 1976

WEB ADDRESS: http://www.etherean.com
A&R: Both imprints, Tatanka Records and <
Native Spirit, produce traditional and w
Native-performed music exclusively. F
ARTISTgJ Buddy Red Bow; Fools Crow; Dik
Darnell (1987’s s “Following The Circle” sold
over 100,000); Denean (199%’s “The Wed¥-

ing’ cemﬁed gold in" Hong Kong). e »\% # :

T &ﬁ{i%g& 4 w
LABEL Indxan House . .° &~ L. Artist Buu_d} Red Bow
Tony Isaacs, president ’ gg\» i -
LOCATiON: Taos, N.M, . ™ I
FOUNDED: 14ii6 o

WEB ADDRESS: hutp: //’?(rww‘tg‘fdlanhouse com/music/ §
A&R: Commltted to respe(;tful high- quahty recordmgs of trgdngonal
g, - 8 5 C z‘ntmued om page 2+

L : & w fw,
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ACCESSING THE MAINSTREAM

Continued from page 18

membership with Native Amer-
ican participants. Of the contin-
ued deliberations, she feels thai
NARAS
our artists to break into the
charts before the Grammy cate-
gory will be created.” There will
be NAMA awards in the mean-
time, however, with the first
ceremonies planned for the
spring of 1998.

“Rhythm Music magazine

“is waiting lor one of

Billboard Spotiights

(which has done three cover
stories on Native American
music) is working with us,” con-
tinues Bello, “by running bal-
lots for the NAMA Awards in
three of its 1ssues this vear,
beginning in November.” Bello
is heartened by what she per-
ceives as an ongoing process
in the dialogue with NARAS.
“They weren’t closed ofl, ut
least,” she notes.

When contacted for this arti-
cle, NARAS president and CEO
Michael Greene declined to

. members, only

comment at length, saying that
he didn’t want to undermine
the process of how categories
are added to the Grammys. He
said that “The trusiees suill
have not decided 1o add

important 1n terms of adding
that «category,” he says. “We
need a bigger membership
base.” Greene did confirm that
he has Cherokec ancestry.

RIENDLY, FUNKY: ROBERT MiRABAL

[Native American] music 4s a
category yet. I have been a
major proponent for the cate-
gorv for quite a while, but, as
in the case of the dance catego-
ry, il took six years to get that
through, finally appearing this
vear. These things take time,
they take a lot of research, and
a lot of people getting together
and joining the organization.”
A stumbling  block in the
process, according 1o Greene,
1s that, out of 13,000 NARAS
a handful are
daily practitioners of Native
American music. “Membership
outreach i1s going to be very

DEFINING THE

INDEFINABLE
“We were all surprised  at
l)eing turned down again this
year,” says James Marienthal,
pxesndem of Boulder, Colo.—
based Silver Wave Records. “It
didn’t seem right. I don’t know
what it takes. There’s enough
activity in the field, both at the
indie labels and the majors.”
Canyon  Records president
Robert Doyle has had an act
from his Phoenix-based label
nominated for a Grammy: "R.
Carlos Nakai With  William
Faton, *Ancestral Voices.” was a
finalist in 1994 in the tradition-

The Largcst Alternative Market Distributor of Traditional and Contem orarg

Natsve Amerlcan Musnc

(.

ASTROMUSIC:
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T gy Mumr For Gt Prngle
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call for our ca’calog at: 800-456-5444

www.fourwinds-trading.com

Lamyng thc most complcfe selection of tl’rlea in Native American music and boolcs
here at Four Winds Tradin

with beautiful Powenfu| and relevant g{le of word and sound.

/N

V]

Boulder, Colorado, USA

By

&{A\'ﬂc I542 54“‘3-14 "w
soundiogs o he Pl

Now Featunng
Arctic Refuge

gL ompant, we are worlcmg,to bndge the ¢ gap between cultures /\ \ Ald-le

VERVWAVE |
SK_W: AVE

TALKING TACO

Head'§

RERRISof SFACE

400

Records

al folk category; unfortunately,
we  were up against the
Chieftains. T don’t know il the
Academy is thinking "What is
Native American music?’ Is it
restricted to only those holding

\ER/PRODUCER
ON. ARTIST KEVIN LOCKE

enrollment cards? How are thev
going to quahify thatr? What if a
non-Native American does a
Native American-styled album?
1 don’t envy their having to set
the criteria, but the recognition
would be nice.”

To this, SOAR’s Tom Bee adds,
“As to the question of how
many years it’s going to take,
well, it should have been deci-
ded long ago. It’s a legitimate
genre; I've been campaigning
since 1990. Canada’s juno
Awards have an aboriginal cate-
gory, and they’ll soon be creating
trad and contemporary categor-
les. Even NAIRD [now AFIM)]
has created a North American
Native category because of my

elforts;
debui of that award.”
Irrespective of official recog-

last vear was the

nition, the sounds of Native
America continue to be heard,
now more clearly than ever
David Swenson, co-owner with
Cherie  Harms of Makoché
Records in Bismarck, N.D., cites
a prophecy made by Sitting
Bull: “He predicted that the sev-
enth generation of children
after Ins generation would rise
again and become ua proud
nation, and these are the people
who are creating vibrant music
in such numbers currently. It’s
impressive to see the sell-pride
that exists in Indian youth

today.” W
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The first name in Native Amerizan msis
CANYON RECORDS

For 46 years Cag)/on Records has specialized in the rezording and
distribution of traditional and contemporary Native American music.

Canyen Trilogy

R. Carwos Nakai presents the
haunting scund <f the Native
American Fute ord its trans-

cendental simpliaity. Over
500,000 s>ld werldwide.

Jazz with a Native American
flair. The Redhocse family
infuses thefr aco sstic contem-
porarv jazz with the spirit of
their Novcjo hentage.

FORTHERD
CRE
SINGEIS

FAB-E0m AN6S

1600 BED PESTF LOWNE

e Cad S

Northem Cree Singers

Reco~dea live in Lummi,
Wasaingon, th2 Northern
Cree Singers os Canada
capture cll the energy of
the pow-wow. A NAIRD
Awa-ds fnalist.

R.CARLOS NAKAI & WELLIAM EATON
fPLacn Looas Sincims

Ancestral Voices

Nakai is joined by harp
guitarist William Eaton and
the Black Lodge Singers. A
1994 Grammy Awards finalist
in Best Traditional Folk Music.

NavaJo SINGER

Natay, Navajo Singer

Canyon'’s first recording,
released in 1951, features the
immortal Ed lee Natay
singing traditional melodies
from the Navajo, Zuni,
Acoma and Kiowa peoples.

OUTHERN SCRATCH

“Erm-werhaejed” - “For AlLOf You”

Waila of 1he Tobonoe O'odham

Southern Scratch

This recording of chicken
scratch - the popular dance
music of the native peoples of
southern Arizona - fiofures
polkas, chotes, mazurkas
and cumbias.

Inside Ccnyon de Chelly

‘Paul Horn and Nakai join
for a musical exploraton

recorded I ve ir the monu-
mental lecces of Canvon

de Chelly.

:h".:‘:: ( 1Aro . ‘-- . ;
Touch the Sweet Barth

Sharon Berch performs
original songs in the seautiful
Navajo lenguage in a cen-
temporary ;glk expression of
traditicnd ways. A NAIRD
Awards winner.

Bird Songs

Journey itc the word of the
Hualaoa people with thz gentle
sound of the human voice and
rattle of the bird song. A NAIRD
Awards Ginalist.

»

'S

Two World Concerto

Native American classical.
Nakai’s cedar flute and the
Black Lodge Singers are
accompanied by the Canyon
Symphony Orchestra.

' WALK IN BEAUTY l

HEALING SONCS OF THI NATIVE AMERICAN CHURCH

LR

PRIMEAUX & MIKEJ

Walk in Beauty

Soothing harmonized chants
from the Native American
Church by Verdell Primeaux
(Sioux) and Johnny Mike
(Navajo). A NAIRD Awards
finalist.

Clan/Destine

Reck, reggae and acoustic
mix with Native American
sounds in this intertribal rock
group’s debut recording.

S

Free CD'

Our latest samrpler, voices Across the Canyon, Volume Two (CR-7052) featuring
R. Carlos Na<ai, Joanne Shenandoah, Robert Tree Cody, Burning Sky and
other fine art sts is available by calling (800) 268-1141. Supplies limited.
Offer exgires 8/30/97. A free 400 title color catalog is also available.

PRODV(TIONS

4143 Morth 16th Street, Suite 6, Phoenix, Arizona 85016
(602) 266-7€35 & (602) 279-9233 {fax|
e-mail: canyon@canyonrecords.com
Visit us at htte://www.canyonrecords.com

Distrabuted in she United States by Navarre, Four Winds Trading Company: Music Design, Drumbeat Indian Arts, White Swan,
New Leaf, Silo. Assaciated, Zango, Jim Bond Traders, Goldenrod, Mill City. Contact us for #urther information on international distribution
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WALELA
Rita Clcs)olidgc
Laura Satterfield
Priscilla Coolidge

WALELA

RiTA COOLIDGE. LAURA SATTERFIELD. PRrsciLia COOLIDSE

Compelling and inspirational, this self-ritled debut features Rita
Coolidge, Laura Satterfield and Priscilla Coolidge.
Produced by Jim Wilson, Walelu eloquently brings to life the
energy and spirit of their Cherokee ancestors.

Listen for Walela on NPR/Mountain Stage, August 3rd.
Also, catch Walela with Robbie Robertson on PBS this fall.

AVAILABLE THROUGH PGD

WORLDLY
TRILOKA i

Available
Now!

For More Info:
1-800-760-9965

“Mirabal gives us what is probably the most important Native release of the
past few years, and one of 97’s best albums, regardless of categorics.”
— J. POET (TOWER PULSE, INDIAN ARTIST)

“Mirabal opens new ground leaving no stone unturned.
It is the perfect fusion of desert rock and tribal chythms. A hit for your
summer Native collection.” — Rityram Music MAGAZINE

“Mirabal is a great radio record.
This album is a programmers dream.”
— KTAO-FM, Taos, NM

Y
7

Az lourn Wends
*‘4_/“} 7&3&@

Billboard Spotlights
; . v 2

SELLING THE SOUND

Conlinued from. page 20

Silverwave’s 20-page Website al-
lows customers to track tour dates,
recad about artists and order
records direcily from the label,
according to Albyn.

NAM AND NPR
As for the media, labels pul
ettorts into a highly locused niche

FILING SYSTEMS

At retail, the records can be
cross-filed, placed in their own
Native American bins as well as in
the world-music, new-age and in-
ternational bins.

In the case of artists like Nakai
and Darnell, label executives tar-
get new-age and world-music pub-
lications, alternative press like Utne
Reader and Triple-A radio stations.

“[Nakai’s] music fits into new-
age genres, because it was soothing
and meditative and because that
genre also looked 10 Native Ameri-
can philosoply,” says Doyle. At the
time, “it was the only market that
accepted Native American music,”
he says.

Bill Miller, who married his
Native American influences to rock
music, toured the college circuit
and festivals and, atter much criti-
cal acclaim, landed crucial tours,
which “legitimized him in the com-
mercial market,” according to
manager Brooks Collier. Tori
Amos invited Miller to open her
shows, and he later played dates
with  Pearl Jam, the Butthole
Surfers and the Bodeans.

His label (Warner/Reprise) seiz-
ed the opportunity 1o work each
market with radio and retail,
where Miller could double up
appearances. “What’s nice about
this set-up is he can do one ap-
pearance at Tower and,

TORES & SOUNDTRACKS: MILAES

in the same market,
appear at an alternative
outlet. They don’t im-
pact each other because
they have different audi-
ences,” explains Jeft Skil-

Real West Productions.

Meanwhile, Miller
played flute on the Va-
nessa - Williams®  song,
“Colors Of The Wind”
from “Pocahontas”. His
publisher, Patrick Joseph
Music, is planning a
Miller performance for
music supervisors and
studio music executives
to further exploit Mil-
ler’s soundtrack compat-
ibility.

‘The Native American

with advertising and  publicity
camp:igns divected to select trade
magazines like Museums & More,
discr-bator catalogs, Southwestern
publ cations such as Native People,
Indian Artist, Cowhoys And Indians
and Native American daily news-
papers. Radio campaigns have
mostly been targeted toward NPR,
world-music shows, some college
radia and the few dozen Native
American radio stations.

In a few cases, when the artist
has broader appeal, the labels take
the next logical step and reach into
an adjacent genre. Most of the
time, these artsts, despite their Na-
tive American heritage, are “Native-
influenced” musicians, not tradition-
alists, who incorporate traditional
melodies, instruments and chants
Inle more contemporary music.
But this opens the door for cross-
promotions.

recording community
is planning a genre push as
well. Together, they're discussing
landing their own Grammy cate-
gory and planning a showcase
with a full-blown pow wow ar
next year's AFEM convention in
Denver. W

len, general manager of

LABELS AT WORK

Continued from page 20

American Indian music.

ARTISTS: Kevin Locke, Tom Ware,

Artist Kevin Locke

Southern Thunder (pow-wow
group from Oklahoma), Yellow-
hammer, Haystack (Montana),
Rose Hill, Indian Nation

LABEL: Makoché Recording
Company

Cherie Harms, president
LOCATION: Bismarck, N.D.
FOUNDED: july 1995

J

Artist Keith Bear

WEB ADDRESS:
hutp://www.makoche.cam

(data stream audio & video
planned)

A&R: A new label inspired by
ancient Native American tradition.
ARTISTS: Kevin Locke, Joseph
Fire Crow, Andrew Vasquez,
Keith Bear, Bryan Akipa

LABEL: Music Of The World
Bob Hadad, president
LOCATION: Chapel Hill, N,C.
FOUNDED: 1989
WEB ADDRESS: hup:/www.music-
oftheworld.com
A&R: Traditional Native American
musi

Confimued on page 26

SOAR RECORDS

CONGRATULATIONS FOR PLAYING A BIG PART IN
KEEPING THE SOUNDS OF NATIVE AMERICANS ALIVE.
YOUR MUSIC AND DESIGNS ARE BEAUTIFUL!

CRT, Custom Products, Inc.
Nashville, TN
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"ﬁom before reccrced history, the chants and
’ melcdies of the original peoples of this continent

have echoed acrcss its vast prairies, deserts and
SY'S that binds us tc

forests. Part of a sacre
Mother Earth, this mi

of tke universe, carr

s from tke origins

> where we are now.

R2-72930 (cd) R4-72930 (cs)

APACHE - Tokeya Inajin (Kavin Locke?

_" AL R. Carlos Naka:
) Sharon Burck

NAVAIG Andrew Vasquez

_ Josepa Fire Crow

OGLALA Joanne Shenandoah
ONEIDA a with Rita Coolidge

ons Women Singers
aux and .chnny Mike
Sissy Goodhouse

Por

R2-72538 (cd) R4-72538 (cs)

i S I X\ ATIONS ' RObE’l’t Tree'COd}'
F . Spirit of Song Singers
va R M S PRIN Tom Mauchahty ~ Ware

ONE Fernardo Cellicion

ol William Gutierrez =
Fawk Hen-ies é ﬁ“’f 7% /- ,6
Jerry Alfred 77// ﬁ/f o
Bryan Akipa TUSIC FROM NATILE AMERICAN FLUTES

Keith Rea-
Quiltman
Ulah

instruments, Mese recordings drew
from the ancestors while living
and kreataing with the power

of the parformancgs *t@

most ecccmplished

Nat.ve Amer.can -
musicians alive today. _'

.

W= LTE - NAVAJD J
PN TCRE - MANDAN  ALGO

42583-2 {cd) 42583-4 (cs)

tradmonal ﬂ:g and contemporary

CCMPAETDISC 31598
_._,'gAS.C. eTT1= $10.98

Our sincere thanksto all the
=rtits, mLsicians, customers
_,/ and aiszabutors who have
mede dur Native American
rec=-ci—gs so successful.

OVER 250,00) HATIV= AMERICAN RECORE JOLD

_ Sy i . - . I:? '. -
A port on cf the proeeeds of our recordings be=fitthe » | - _,'r 0
Comosenensive Cherrical Prevention and Drug Treazmenit L J o | .
Program<f tae Stend ng Rock Sioux Tribe, t1e Scuth Dekcta - //" ™

Arts ccunziland the MFLP Foundation in sLppo-t o the- I (ECQ) 346-4445 -
effcr:so: Nazive Ameirican intertribal orgerizatons. EM ALz p@igc.apc.org

www americanradiohistorv com


www.americanradiohistory.com

LABELS AT WORK

Continued from page 24
E )

ARTISzrs:aTaiking Spirits; Cornel
Pewewardy; Peter Garcia & The
Garcia Brothers

LABEL: Silver, Wave

James Marienthal, president
LOCATION: Boulder, Colo.
FOUNDED: 1986

WEB ADDRESS: hitp:/www.silver-
wave.com

A&R: Native American within a
contemporary context.

ARTISTS: Joanne Shenandoah
(“Matriarch” album won NAIRD
INDIE Award), Peter Kater & R.

Biftboard Spolfights
s ) : i N

LABEL: Sound Of America Records
Tom Bee, president

LOCATION: Albuquerque, N.M.
FOUNDED: 1983

A&R: Within the SOAR Record
Group, there are five labels:
Sound Of America Records (tra-

£
ARTISTS: Alice Gomez (flute;
drawing on Aztec and Mayan
music), Savae (eight-member a
cappela group interpreting songs
tanght to Indians by Spanish mis-
sionaries), Eric Sevillas, Peter
“Wyoming” Bender

ing Company

Catherine “Cat” Brotzman Carey
and Paul Brotzman, owners
LOCATION: Boulder, Colo.
FOUNDED: 1990

DISTRIBUTION POLICY: All Nartive

American books and music, the

‘Jatter accounting for two-thirds

of the firm’s business. All Native
AmeTican artists listed are iden-
tified by tribal affiliation in
catalog.

LABELS: Include Silver Wave,
Talking Taco, Canyon, Red

House, FarthBeat!, Windham
1ll, Laughing Cat, Hearts of
Space, FarthSea, Astromusic.

Carlos Nakai, Joy Harjo & Poetic
Justice

dittonal, pow wow, ceremonial);
Dakotah (children’s and avant-

Various Artists

American Warriors:
Songs For Indian Veterans

This anthology of special powwow songs honors Native
American war veterans and features performances by
members of the Ojibway (Chippewa), Menominee,
Blackfeet, Kiowa, Hochunk (Winnebago), and Lakota
(Sioux) tribes.

Co-produced by Mickey Hart and the
Smithsonian Institution’s Thomas Vennum, Jr.

A portion of the proceeds from the sale of this recording will be donated to a fund

creating a national memorial in the nation's capital
honoring Native American veterans.

©) = s

www.rykodisc.com ©1997 Rykodisc

f 2 e
> Of The World artist
Cornel Pewewardy

Silver Wave artists Joy Harjo &
Poetic Justice

DISTRIBUTOR: Four Winds Trad- (Compiled by Richard Henderson)

B Drumbeat Indian Arts B

Drumbeat Indian Arts,
formerly Canyon Records & Indian Arts
is still

The Largest Single Source
for Native American Music!

Over 1,000 titles on Cassette, CD and Video
Crafts Supplies ® Books
Pendleton Blankets * Indian Arts & Crafts

“Drumbeat Indian Arts offers the same friendly

service and merchandise and will continue to bring

you the finest in American Indian recordings ...”
Bob Nuss, Owner

Drumbeat Indian Arts
4143 North 16th St. * Phoenix, AZ 85016

H (602) 266-4823 H

"...a truly cross-cultural experience

most highly recommended..."

-Improvijazzation Nation

y piaas ey w77
T e A Na s e e -

-
Prosenting American Indian music produced at our

world-class recording facility in the Dakotas, the center for

this Fich’tultur%gxperience the sincerity and talent of our artists

Mal@he

800-637-6863 * makoche@aol.com

Talking Taco icon

garde instrumental); Warrior
(rock, rap, urban styles by Native
artists); Natural Visions (new
age/meditative); Red Sea (con-
temporary Christian, gospel).
ARTISTS: Russell Means; Robby
Bee And The Boyz From The
Rez; Chester Knight & The Wind

LABEL: Talking Taco

Ben King, president v
LOCATION: San Antonio, Texa:
FOUNDED: 1989 A ‘
A&R POLICY: Though the focus is
on contemporary Native Ameri-
¢an sounds and hybrid musics
(such as fusions with rock and
Afro-Caribbean styles), all arusts

CORPORATION

ik ongratulates

ApR

SOAR RECORDS

:;n-‘l' td;\‘i?-]f_; _N.'ltfln_' ;r’ql"i'li.!'?fcﬂﬂ

to the next level.

“NA www.makoche.com ﬁvo.ﬂlﬂ‘l on the label have a Native Ameri-
S a0 T can background.
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Gilbert, and Kina Cosper.

Sitting Cozy. During a recent photo shoot, MJJ president /C
berg, center, took a moment to spend quality time with Brownstone, the label’s
cornerstone act. Pictured, from left, are Brownstone's Maxee Maxwell, Nicci

00 Jerry Green-

H BY J.R. REYNOLDS

LOS ANGELES—Mercury hopes to
mine deep into younger demographics
when it releases “Anytime” by Brian
MecKnight Sept. 23.

By tapping hot voung collahorators
such as producer Sean “Puffy” Combs,
rapper Mase, and songwriter Mary J.
Blige, executives hope consumers will
discover a different side of MeKnight,
an artist best known for his mature,
romantic R&B ballads.

“Brian began his music career at 18,
and because he’s been around for so

Vaz Entertainment, Mercury Link To Form
Label; Real Deal Showcase Scaled Back

MOTOII CITY BLISS: Vaz Entertainment executive
founder/CEO Vassal Benford confirms the formation of
Vaz Motor City Records, part of a new joint venture
between Vaz Entertainment in Los Angeles and Mercury
Records.

The first artist slated for release is Detroit vocalist
Debelah Morgan, whose first single, “Stay,” will have a
fourth-quarter release. The album is scheduled for Jan-
uary.

The deal also includes the city of Detroit, which will
provide funding for Vaz Motor City Records. The label is
based in Detroit and will focus on developing talent from
the Midwest.

Joining Benford’s camp is
Motown film and television
senior VP Alonzo Brown,
who will be the company’s
general partner. Brown says
he’ll be looking to develop
soundtrack opportunities for
the label as well as exploring
opportunities in television
production.

The
RAythm
and the
Blues J

s HOWS AND DATES:
Wyclefl Jean Featuring The
Refugee Allstars have joined
the circus. The group will perform a free concert follow-
ing the three-ring performance Saturday (2) by the Rin-
gling Bros. and Barnum & Bailey troupe at the Arrow-
head Pond in Anaheim, Calif. Jean and the gung are
scheduled to participate in the circus performances,
including swinging on the trapeze, walking a low wire,
bungee bouncing, and clown cavorting. In addition, 250
tickets to the circus are being donated on Jean’s behalf to
a Los Angeles children’s charity.

On Friday (1), Sinbad’s Soul Music Festival US Tour
kicks off at Exhibition Stadium in Toronto, featuring
Earth, Wind & Fire, Larry Graham, and Teena Marie.
The tour then spends the rest of the summer performing
in 19 U.S. markets. The tour comes on the heels of Sin-
bad’s Summer Jam 3: ’70s Soul Music Festival, which was
held over Memorial Day weekend in Aruba.

MCA vocalist Mary J. Blige begins her concert tour
Aug. 28 at Midland Arena in Buffalo, N.Y., and continues
with a 31-date jaunt around the country. Artists accom-
panying Blige are Bone Thugs-N-Harmony, Aaliyah,
Dru Hill, and Ginuwine.

The Rhythm & Blues Foundation has joined forces with
U.S. Airways to produce in-flight audio programming in
support of the foundation’s activities. The one-hour pro-
gram is being offered on the airline this month. It was
developed and produced by the foundation and provides
exposure for the Rockport Rhythm and Blues Festival,
slated for July 25-Sunday (27) in Newport, R.1.

The Jamizon tour kicked off July 23 at Veterans Memo-

by J. R. Reynolds

rial Coliseum in Jacksonville, Fla., and featured perfor-
mances by Keith Sweat, SWV, Brownstone, Mark Mor-
rison, and Shades. The tour is slated to hit 25 markets
and was put together by Earvin “Magic” Johnson,
Quincy Jones’ Vibe magazine, and Miller Brewing Co.

Veteran funk band the Bar-Kays received a meritori-
ous achievement award July 25 at the 10th annual Por-
retta Soul Festival, billed as one of the largest celebra-
tions of soul music in Italy. The festival is presented in
honor of the late Stax artist Otis Redding.

Hammond Entertainment packaged an impressive line-
up to perform at the fourth African-African American
Summit’s musical gala, held July 23 in Harare, Zimbab-
we.

Among the heavyweight
R&B vocalists and instrumen-
talists on the bill were saxo-
phonist Najee, Jennifer Holli-
day, and Will Downing. Sup-
porting players included drum-
mer Darnell Spencer Jr., gui-
tarist Greg Dalton, key-
hoardists I:1lis Hall and Nick

Smith, and backing vocalists
Yvette Cason and Della
Miles. Discovery bassist By-
ron Miller served as music
director.

Hammond Entertainment president Bill Hammond
produced the show.

The African-Af{rican American Summit, held July 22-
25, drew an estimated 5,000 delegates from around the
world. Attendees discussed humanitarian topics such as
world health, the AIDS epidemic, and population and
agricultural issues.

CURTAINS DRAWN: After 13 years of producing the
Real Deal Showcase in Los Angeles, Edna Sims-Bruce
has scaled back her monthly new-artist showcase to do
only specialty shows “here and there.” Sims-Bruce cites
a lack of time as the primary reason for calling it quits.

Over the years, the showcase has helped introduce
numerous artists, including Miki Howard and Karyn
White, who performed during the first showecase.

On a more ominous note, Sims-Bruce says her safety
was also a consideration for disbanding her regularly
scheduled showease, which was sponsored by ASCAT,
labels, and other entities.

“I began getting more and more threats from artists
who demanded they be included in the showeases,” Sims-
Bruce says. “When people hegan abusing the privilege of
appearing on the show, I decided that it was just not worth
it to me to keep going.”

Since July 9, Sims-Bruce, who also owns ESF, a public
relations firm, has been producing promotional tours in

(Continued on puge 32)

long, a lot of younger music buyers
don’t see him as being one of them,”
says Mercury marketing and promo-
tion VP Waymon Jones. “Our goal is to
overcome that per-
ception and get
people to see him
for the young re-
cording artist that
heis.”

In 1992, Me-
Knight recorded
his self-titled Mer-
cury debut, which
peaked at No. 17
on the Top R&B Albums chart and sold
766,000 units, according to SoundScan.
Three years later, the artist followed
with “I Remember You,” which peaked
at No. 4 on the Hot R&B Albums chart,
selling 586,000 copies, according to
SoundScan. In all, McKnight has
charted five top 20 singles on the Hot
R&B Singles chart.

“Evervone knows who Brian is
around the industry from his work us a
balladeer, writer, and producer,” savs
McKnight’s Los Angeles-based man-
ager, Herb Trawick. “Now we want
[consumers] to know just how versatile

McKNIGHT

Brian McKnight Branches Out

Balladeer Expands Sound On Mercury Set

he is as an artist.”

To that end, Mercury is releasing
“You Should Be Mine,” featuring Mase,
as the first single. Produced by Combs,
the single will be serviced to R&B and
crossover stations Ang. 18 and to stores
a day later.

Siniultaneously, the label will service
the single to mix shows. “With Mase
rapping on the record, we want to get
across that he’s not just an adult
artist,” says Jones.

Although consumers may not be
aware of it, McKnight has long friend-
ships with numerous mix-show DJs
and rappers. “They’re people that I've
known personally for years, but now
Tl be able to work with them,” he says.

A special remix, without the Mase
rap, will be serviced to R&B adult sta-
tions.

In addition to MeKnight’s own writ-
ing and production work on the album,
collaborators include producer Keith
Thomas, songwriter Diane Warren,
and production team the Trackmasters.

For McKnight, who is used to pro-
ducing all his own material, giving up
the production reins proved challeng-

(Continued on next page)

Diamond D’s Hip-Hop ‘Hiatus’
Ends With ‘Hatred’ On Mercury

B BY HAVELOCK NELSON

NEW YORK—When producer/rapper
Diamond D’s debut set “Stunts, Blunts
& Hip-Hop” was released in 1993, it
met with critical acclaim and was
deemed & hip-hop classic. On one of its
tracks, the artist described himself as
“the best-kept secret.” Today, as Mer-
cury prepares to drop his second solo
set, “Hatred, Passion And Infidelity,”
executives are looking to build buoy-
ancy for and increase the public’s
familiarity with him.

“Hatred, Passion And Infidelity”
ships to retail Sept. 9, preceded by the
single “The Hiatus,” which announces
Diamond’s return to the land of hip-hop
with such lyrics as “Some will say
this/That even aiter a three-year hia-
tus/The kid is still nice with his, tight
with his.”

The set features several guests—
Pete Rock, Phife from A Tribe Called
Quest, Big L, Lord Finesse, AG, Fat
Joe, Kid Capri, Busta Rhymes, Don
Barron from Masters Of Ceremony,
and newcomer John Doe.

Diamond says, “Icverybody on the
album is someone I hang with, that I'm
cool with. I didn’t just grab somebody
‘cause they’re hot or whatever. I don’t
like ridin’ nobody.”

“Hatred, Passion And Infidelity”
covers varied moods over crisp, cine-
matic tracks that build on past ideas
and current trends. “My MO is cre-
ativity,” Diamond says. “I don’t just
loop up somebody else’s instrumental,
which is what’s going on a lot now.”

The performer says he had some-
thing to prove to the world, which is
why he recorded another album. “A
lotta people were saying I couldn’t do it

again,” he complains.

Besides adding textural depth, Dia-
mond also has evolved as a lyricist. He
says his current rhymes are based on
his lifestyle and offers, “From me
being around MCs all the time, I was
able to make my skills sharper.”

Responding to one critic who
denounced him as someone who's
caught a case of
“Big Willie-itis” on
a few songs from
the new collection,
Diamond retorts,
“I guess what he
failed to realize is
that I've been pro-
ducing [hip-hop
hits] for the last
four years, and
I'm not broke. I didn’t just stop
rhyming to become a vagabond.”

With his behind-the-scenes work as
a producer for such acts as the Fugees,
Lord Finesse, Fat Joe, and an all-star
crew of R&B women for a remix of
pendulum diva Joi’s song “Freedom,”
Diamond has forged a lofty reputation
as a multitalented artist.

“He’s definitely proven himself as
one of the best artist/producers in hip-
hop,” says producer/DJ Silva Sir-Fa.

The campaign to promote Diamond’s
latest project began in early spring,
when Mercury included the track “No
Wondah” on its spring sampler of
upcoming product. “That went out in
March and got heads open,” says Mer-
cury senior director of product man-
agement Darryl Lindsey.

Next, to further penetrate the con-
sciousness of DJ culture, Mercury pre-
pared a vinyl compilation set of four

(Continued on page 32)
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BRIAN McKNIGHT BRANCHES OUT

(Continued from preceding page)

ing. “It was a double-edged sword,” he
says. “I found it very different to be
recording and having other people tell
me what they wanted. At the same
time, hearing what they laid down real-
Iy made me step up what I did on my
own.”

Ultimately, the vocalist says, he
found the experience to be instructive.
“Being in the business for 10 years, you
learn that you can’t keep giving [con-
sumers] the same thing over and over
and expect to maintain a career,” he
says. “I learned a lot on this project,
but even though some of the tracks are

more uptempo, I'm not forsaking my
[core demographics].”

In an effort to generate consumer
awareness of McKnight's return, Mer-
cury plans to release the video of “You
Should Be Mine” to shows in late July.
“We want to give the clip time to heat up
before we drop the single to radio,” says
Jones. “His previous sales indicate that
he has an across-the-board appeal, but
we want this project to expand Brian
well beyond his core female fan base.”

A regional promotional tour is
planned to start in late July, and it par-
ticularly targets independent retail

coalitions as well as chains. The label
also plans to take advantage of televi-
sion appearances, especially on such
new late-night talk shows as “Vibe”
and “The Keenen Ivory Wayans Show.”

Executives plan to build a strong
domestic base before sending Me-
Knight on the road internationally. “We
want to make sure things are solid
here and then send him out territory
by territory maybe at the beginning of
the year,” says Jones.

Plans for a fall concert tour are cur-
rently under way, but dates are yet to
be scheduled.

ol
Ain’t It Tha Truth. Priority Records act Tha Truth pauses for a moment with
Wherehouse Entertainment urban music buyer Violet Brown during a Black
Music Month celebration sponsored by the Torrance, Calif.-based retail chain at

the Los Angeles House of Blues. Pictured, from left, are Tha Truth’s Teresa and
Cindy, Wherehouse’s Brown, and Tha Truth’s Jamie.
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R&B SINGLES A-Z

TITLE (Publisher — Licensing Org.) Sheet Music Dist.

2 MUCH BOOTY (IN DA PANTS) (Tango Rose, ASCAP)

5 MILES TO EMPTY (The Night Rainbow, ASCAP/Brown Girl,
ASCAP/Mike's Rap, BMI} HL

BIG DADDY (Dofat, BMI/Wamer-Tamerane, BMI/Soul On
Soul, ASCAP/EMI April, ASCAP/Rigfman, ASCAP) HL/WBM
BLOOD ON THE DANCE FLOOR (Wamer-Tameriane,
BMI/Zomba, ASCAP/Donril, ASCAP) WBM

CALL ME (FROM BOOTY CALL) (Zomba, BMI/Srand,
BMI/Undeas, BMI/Warner Chappell, BMI/Zomba, ASCAP)

WBM

CAN'T LET GO (Sony/ATV Songs, BMI/Yab Yum,
BMI/Browntown Sound, BMI/Mic'L, ASCAP/Sailandra,
ASCAP/Almo, ASCAP/Wamer Chappell, PRS/WB, ASCAP}
HL/WBM

L/W
CAN'T NOBODY HOLD ME DOWN (ustin Combs,
ASCAP/Sugarhill, BMI/EMI Apnl, ASCAP/Amani, ASCAF/July
Six, ASCAP/NASHMACK, ASCAP/M, Betha, ASCAP/Streetwise,

CAN WE (FROM BOOTY CALL) (Mass Corfusion,
ASCAPAVirginia Beach, ASCAP/WB, ASCAP)

CLOSER THAN FRIENDS (Screen Gems-EMI, BMI)
COME ON (B.K. Lawrence, BM|/Wamer Chappell, BMI/2000
Watts, ASCAP) WBM

COME WITH ME (Keith Sweat, ASCAP/WB, ASCAP/E/A,
ASCAP/Scottsville, BMI/EM! Blackwood, BMI) HLAWBM
CRUSH (9 th Town, ASCAP/Naughty, ASCAP/Ya Ya,
ASCAP/DowhatiGottaDo, ASCAP)

CUPID (Am, ASCAP/EMI April, ASCAP/Beane Tribe,
ASCAP/C.Sills, ASCAP/Kevin Wales, ASCAP/Justin Combs,

C U WHEN U GET THERE (FROM NOTHING TO LOSE) (Bao
Daddy, ASCAP/Du It All, BMI/Lek Ratt, ASCAP/Pookie

, ASCAP)
DANCEHALL QUEEN {(Gunsmoke, ASCAP/Polygram Int'l,
ASCAP/Steven Marsden, BMI/Songs Of PolyGram Int'l,
BMI/Tony Kelly, BMIMuziklink, ASCAP}
DON'T KNOW (All Silver, ASCAP/Beane Tribe,
ASCAP/Pebbitone Five-Fifty-Five, BMI/Moonstone, ASCAP)
DON'T WANNA BE A PLAYER (FROM BOOTY CALL) (Zomba,
ASCAP/Kiely, ASCAP/Conversation Tee, ASCAP/EMI
d, BMI/Rodney Jerkins, BMI/Foray, SESAG/1972,

SESAC/Henchmen, BMI) HLAWBM

DO YOU KNOW (WHAT IT TAKES) (Heavy Rotation,
BMI/BMG, ASCAP/Cheiron, ASCAP/Mega, ASCAP) HL

DO YOU LIKE THIS (Mike's Rap, BMI)

EVERYTHING YOU WANT (Keith Crouch. ASCAP/Chrysalis,
ASCAP/Young Legend, ASCAP) WBM

FAR FROM YOURS (Organimz, BMI/BMG, ASCAP/Stll Diggin’,
ASCAP/Relana, ASCAPWamer-Tamerlane, BM\/Kidada,
BMI/EMI Blackwood, BMI/Enc B & Rakim, BMI) WBM
FEMININITY (India B., BMI/Putly Tat, BMI/Kumi Na Tatu, BMI}
FIRE (Steve Harvey, BMI/B. Girl, ASCAP/Watsushi,
ASCAP/Minder, ASCAP)

FIX (Donril, ASCAP/Zomba, ASCAP/Chauncey Black,
ASCAP/Smokin’ Sound, ASCAP/Wu-Tang, BMI/Bar-Kay,
BM\/Wamer-Tameriane, BMI)

FOR YOU j wWiLL (FROM SPACE JAM) (Realsongs,
ASCAP/WB, ASCAP) Wi

FOR YOU (Colour'd, ASCAP/PSO, ASCAP) WBM

{FREAK] AND U KNOW IT (Twa, ASCAP/G-Baby, ASCAP/916,
BMI/Mobbstar, BMI)

A FRIEND {Zomba, ASCAP/BDP, ASCAP/Soul Clap, ASCAP)
FULL OF SMOKE (Poetry In Motion, BMI)

FULTON ST. (DAMASTA, ASCAP/Polygram Int'l, ASCAP/tsetf,
ASCAP/ERMA, ASCAP/Donril, ASCAP/Zornba, ASCAP)

GET IT TOGETHER (Check Man, ASCAP/Ness, Nitty & Capone,
ASCAP/WB, BMI) WBM

GET YOUR GROOVE ON (FROM BAPS) (Plaything,
ASCAP/Smooth As Silk, ASCAP/Zomba, ASCAP/Funk Groove,

GH.ET.T.0U.T. Zomba, BMI/R Kelly, BMI) WBM
GIVE IT TO ME (Sony/ATV Songs, BM\/Ted-On, BMIMr.

ASCAP)
GOTHAM CITY (FROM BATMAN & ROBIN) (Zomba,
BMI/R.Kelly, BMI) WBM
HELP YOURSELF (Tangerine, BM|/Jalew, BMI|/Miss Butch,
BMIWarren Hildebrand, BMI)
HIP HOP DRUNKIES (ESP, BMI/Wamer-Tameriane, BMIWu-
Tang, BMI/Careers-BMG, BMI/Marley Mari, ASCAP/EMI,

HOMEBOYZ (No Way, ASCAP)

HYPNOTIZE (Big Poppa, ASCAP/Justin Combs, ASCAP/EMI
April, ASCAP/Mystery System, BMI/Almo, ASCAP/Badazz,
ASCAP/Danica, BMI/Entertaining, BMI) HL/WBM

1 BELONG TO YOU (EVERY TIME I SEE YOUR FACE) (Mike's

1 CAN LOVE YOU/LOVE IS ALL WE NEED (MCA, ASCAP/Mary
). Blige, ASCAP/EMI Blackwood. BMI/Rodney Jerkins,
BMI/Undeas, BMI/Wamer-Tameriane, BMI/6 th Of July,
BMI/NASHMACK, ASCAP) HLAWBM

ICED DOWN MEDALLIONS (TVT, ASCAP/EZ Eipee.
ASCAP/Suite 1202, ASCAP/Jose Luis Gotcha, ASCAP/Percy
Coles, ASCAP/ALongitude, BMD

IF 1 COULD CHANGE (FROM I'M BOUT IT) (Burrin Avenue,
LLC, ASCAP/tself, ASCAP/Big P, ASCAP/Beats By The Pound,
ASCAP/Bormb Shetter, ASCAP)

IF U STAY READY (Sheppard Lane, BMI/Songs Of PolyGram
Int'l, BMI/Songs Of PolyGram, BMI/G-Ba

ASCAP/Reeinplay ASCAP/Polygram IntI ASCAP/Mobbstar

IF YOU WALK AWAY (Arvermal, ASCAP/EMI April,
ASCAPALeoSun, ASCAP/Dodgy, ASCAP)

1'LL BE MISSING YOU (Magnenc BMI/Blue Turtfe,

BMIAllegal, BMi/September Six, ASCAP/Chyna Baby,
BMi/Janice Combs, BMI/EMI Blackwood, BM1) HL

| LOVE ME SOME HIM/1 DON'T WANT TO (EM|,
BMI/Cesadida, BM{/Sailandra, ASCAP/Atmo, ASCAP/Plaything,
BMI/Too True, ASCAP/R Kelly, BMI/Zomba, BMI) HL/WBM

IN MY BED {Hitco, BMI/Brown Lace, BM|/Longitude,
BMI/Zomba, BMI/Stacegoo, BMI/Wamer-Tameriane,
BMI/Boobie-Loo, BMI) WBM

INVISIBLE MAN (Banana Tunes, BMI/Stephen A. Kipner,
ASCAP/Careers-BMG, BMI/Bubalas, SOCAN/On Board, BMI)

| SAY A LITTLE PRAYER (FROM MY BEST FRIEND'S WED-
Dm) (New Hidden Valley, ASCAP/Casa David, ASCAP)
HL/WBM

| STILL LOVE YOU (FROM SPRUNG) (EZ Duz It, ASCAP/EMI,
ASCAP/Datat, BMI/Wamer-Tamerlane, BMI/Tom Bomb, BMI)
WBM

Bl
IT MUST BE LOVE (Spec-o-lite, ASCAP/Traco, BMI)
I'VE BEEN HAVING AN AFFAIR (Get-Rich, BMI/MaIaco BMI)
JAZZY BELLE {Organized Noize, BMUHitco, BMI/Chrysalis,
ASCAP/Gnat Booty, ASCAP) WBM
JUST ANOTHER CASE (Dunbar, BMI/Green Mountain,
BMI/Unichappell, BMI/Alley, BMI/Trio, BMI/Def Jam,
ASCAP/Rhythm Biuntz, ASCAP/Aerosol, ASCAP) HL
KEEP IT ON THE REAL (Songs Of PolyGram Int'l, ASCAP}
LOOK INTO MY EYES (FROM BATMAN & ROBIN) (Keenu,
BMI/Mo Thug, ASCAP/Ruthless Attack, ASCAP/Dollarz-N-

LOVE Il LOVE (Rondor/MCA) HLAWBM

MAKIN' MOVES (337, ASCAP/T-Smoov, ASCAP/Mass

Confusion, ASCAPAlliotic, ASCAP/Zomba, ASCAP) WBM

MO MONEY MO PROBLEMS (Big Poppa, ASCAP/Justin

Combs, ASCAP/EMI April, ASCAP/Steven A. Jordan,

ASCAP/Bemard's Other, ASCAP/Sony, ASCAP/M. Betha,

ASCAP/Tommy Jymi, BMI)

MY BABY DADDY (Pepper Drive, BMI/Raw Cast, ASCAP/EMI

April, ASCAP/Steel Chest, ASCAP/Hea Harmuny)

MY HEART IS CALLING (FROM THE PREACHER'S WIFE)

(ECAF, BMi/Sony/ATV Songs, BMI) HL

MY LOVE WON'T FADE AWAY (PolyGram, ASCAP/Uncle

Buddles ASCAP/Dream Image DG, BMVConnutanun,
MI/Wamer-Tamerlane, BMI/Zam, AS

ASCAP/WB ASCAP) WBM

NEVER MAKE A PROMISE (Wamer-Tamerlane, BMI/Boobie-

NO ONE BUT YOU (FROM BAPS) (Spanish Ghetto Diamond,
BMI/Black Marhle, BMl/Jumping Bean L L.C., BMI)
NOTHING NO ONE (Success Bound, BMI/Marcus Street,

]
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Compiled from a national sample of airplay supplied by Broadcast Data Systems' Radio Track service. 95 R&B stations
90
are electronically monitored 24 hours a day, 7 days a week. Songs ranked by gross impressions, computed by cross-
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T | 5| | ARTIST (LABEL/PROMOTION LABEL) £ | S| | ARTIST (LABEL/PROMOTION LABEL) .
T £ HOT LIKE FIRE
\\\g * * NO. 1 * * §' = 63| 2 | AALIVAH (BLACKGROUND/ATLANTIC) e
GHETT.OLUT. “‘ 1
2 | 17| CiaGing FACES (BiG BEAT: 7wksaiNo 1] | 39|29 25| RETURN OF THE MACK,, i
STOMP AS WE LAY i
2 | 1|14 Zop's PROPERTY (B-RITE/INTERSCOPE) 40| 36 | 8 | [ANAHARRIS (TONY MERCEDESLAFACEIARISTA) 67
’LL BE MISSING YOU EVERYTHING 65
31 3 | 10| b DADDY & PATH EvANS (FEAT. 112) BADBOY 82 | 12 | Wiagy 1. BLIGE (Mca)
@ 7116 MO MONEY MO PROBLEMS 4213320 THINKING OF YOU &
THE NOTORIOUS B.1.G. (FEAT. MASE & PUFF DADDY) {BAD BOY) TONY TONI TDNE (MERCURY) 19
5418 THE SWEETEST THING 43128119 DON'T WANNA BE A PLAYER
REFUGEE CAMP ALL-STARS FEAT. LAURYN HILL (OOLUMBIA} JOE (JIVE) ASCAP) HL
36
| CAN LOVE YOU TAKE IT TO THE STREETS
(&) 6|11 MARY J. BLIGE (MCA) ST| 7' | RAMPAGE FEAT BILLY LAWRENCE (MOLATORELEKTRA)
. 9|8 THE RAIN (SUPA DUPA FLY) 45| 47|23 HYPNOTIZE 69
MISSY “MISDEMEANOR” ELLIOTT (EASTWEST/EEG) THE NOTORIOUS B,L.G. (BAD BOY/ARISTA)
gl51019 NEXT LIFETIME 46| 4133 FOR YOU | WILL 59
ERYKAH BADU (KEDAR/UNIVERSAL) MONICA (ROWDY/WARNER SUNSET/ATLANTIC)
@ 1318 NOT TONIGHT 47143 6 WHAT'S STOPPING YOU e
LIL' KIM (UNDEAS/TOMMY BOY/ATLANTIC) THE 0'JAYS (GLOBAL SOUL/VOLCANO) o
MEN IN BLACK DO YOU LIKE THIS
12| 7| WcL stk (COLUMBIA} SL| 4 | ROME (GRAND JURY/RCA) 39
1 BELONG T0 YOU (EVERY TIMEI SEE YOUR FACE} KEEP IT COMIN
11110| 21| RowE (GRAND JURYRCA) 49148 | 9 | {Eavy b (UPTOWN/UNIVERSAL) g
IN MY BED CAN'T LET GO
121 8 | 33| DRy HILL (SLAND) 58 | 4 | [AURNEA (YAB YUM/EPIC) 75
NEVER MAKE A PROMISE THINGS JUST AIN'T THE SAME
13 /11| 9 | BRU FiLL USLAND) 55 | 5 | DERORAH COX (ARISTA) 50
IT’S ALL ABOUT THE BENJAMINS GET IT TOGETHER &
19 | 13| puet DADDY & THE FAMILY (BAD BOYARISTA) (5)| 53 | 27 702 (BIV 1O/MOTOWN) 5
BIG BAD MAMMA ON & ON
2413 | FoxY BROVN FEAT. DRU HILL (DEF JAMMERCURY 93| 52| 32 | ERyKAH BADU (KEDAR/UNIVERSAL)
161416 SOMEON 54145/ 8 HOW COME, HOW LONG e
SWV (FEATURING PUFF DADDY) (RCA) BABYFACE (EPIC) 2
FOR YOU WHAT’S ON TONIGHT 32
17 [16 | 22 | keNNY LATTIMORE (COLUMBIA) 95 | 54 | 26 | VioNTELL JORDAN (DEF JAMIMERCURY) %
WHEN YOU TALK ABOUT LOVE AFTER 12, BEFORE 6
18117 | 10 | phT¥y CagELLE (McA) 591 3 | S SALTER (LAFACE/ARISTA) %
WHATEVER CRUSH
19| 15| 10 | gnVogUe easTwesTEES) 57| 46 | 13| ZUANE (LLTOWNMOTOWN) m HL/WBM
DON'T LEAVE ME NEVER SEEN BEFORE
20| 18| 34 | B ACKSTREET (INTERSCOPE) 70| 2 | Epmp (DEF JAWMERCURY) 84
SMILE WHO YOU WIT
20| 23 | 14 | Saprac rear. 2pac s onnay P epomioo e | | 99 56|15 | javz (QWEST/WARNER BROS.) 4 ASCAF) WBM
CUPID MISSING YOU 87
22| 21| 24| 113 (Ba BOVIARISTA) 66| 5 | Mary J. BLIGE tMCA) Jimmy's,
14
FIX LOVE IS ALL WE NEED
@)37] 5 BLACKSTREET (INTERSCOPE) 61|49 | 20 | yagy J. BLIGE (Mch) 97
UP JUMPS DA BOOGIE WE'LL ALWAYS LOVE BIG POPPA
391 3 | Wrcoo b TveaLanp @LaCKsrounorLawtic) | | 82| 60| 6 THE Lox (BAD BOVARISTAY 56
YOU MAKE ME WANNA.,. NEED YOUR LOVE ASCAP) HL/WBM
(@) 4] 3 USHER (LAFACE/ARISTA) 65| 4 BIG BUB FEAT. QUEEN LATIFAH & HEAVY D (KEDAR) | 61 L
k'
WE TRYING TO STAY ALIVE WE CAN GET DOWN
26 | 11| G e AN reAT REFUGEE ALLSTARS —| 1| MyRON (SUAND)
I'LL DO ANYTHING/I'M SORRY FEMININITY 7
30| 5 | GINUWINE (550 MUSIG/EPIC) 85 | 62 | 15 | £Ric BENET (wARNER BROS.) Rap, BMI)
3
5 MILES TO EMPTY THE PARTY DON'T STOP
28|22 | 16 | BROWNSTONE (MJUWORKEPIC) | 1| MiaXFEAT MASTER P & FOXY BROWN (NO UMD
YOU BRING ME UP fFREAK] AND U KNOW IT
29120 12| ¢y J0io (MCA) 71| 4 | ADINA HOWARD (MECCA DONEASTWEST/EEG) 63
GOTHAM CITY I'VE BEEN HAVING AN AFFAIR
3| 7| R KkeLLy uve) 68169 | 2 | ToNvA (-TOWNMALACO) 22
THE LOVE SCENE SOMETIMES
(3D 0] 3 JOE (UIVE) 691 64 | 13 | ¢ BRAND NEW HEAVIES (DELICOUS VINYLRED ANT) 4
CAN WE LET ME BE THE ONE
32127 8 | swy UIVE} —| 1 | MINT CONDITION (PERSPECTIVE/AGM)
ASCAP) H
BiG DADDY EVERYTHING YOU WANT
3|25 B Feawd (UPTOWN/UNIVERSAL) TL{ 78] 5 | Ray) (EASTWEST/EEG) EL
HOPELESS SHOW ME 1
341 31| 18 | 01ONNE FARRIS (COLUMBIA) —| ! | BiCLy PoRTER (ova/aaM)
3535 | 7 | LOVIN' YOU TONIGHT _ | 37 | CAN'T NOBODY HOLD ME DOWN %
THE NOTORIOUS BLLG. (FEAT. R. KELLY) (BAD BOY) PUFF DADDY (FEAT. MASE) (BAD BOY/ARISTA)
| LOVE' ME SOME HIM NOTORIOUS THUGS
36 | 32| 44 | 30N BRAXTON (LAFACE/ARISTA) — | 12| THE NOTORIOUS B.1.G. (BAD BOY/ARISTA} 16
37 '/54 10 LOOK INTO MY EYES 75 — | 1 IF U STAY READY
BONE THUGS-N-HARMONY (RUTHLESS/RELATIVITY) SUGA FREE (SHEPPARD LANE/UNFADEABLE/SLAND) 70
(O Records with the greatest airplay gains, © 1997 Billboard/BPI Communications. 83
HOT R&B REGURRENT AIRPLAY "
1| 1| 7 | WHAT KIND OF MAN WOULD | BE 14| 9119 YOU'RE MAKIN' ME HIGH
MINT CONDITION (PERSPECTIVE/AZM) TONI BRAXTON (LAFACE/ARISTA) 85
43
NO DIGGITY TWISTED
2| 3 | 19| giackstreer (reat. or. pre) anterscore) | | 19 ] 16 | 26 | keite swiat eLexTRakEG) L
31719 ONE IN A MILLION 16125 SUMTHIN’ SUMTHIN’ 40
AALIYAH (BLACKGROUND/ATLANTIC) MAXWELL (COLUMBIA)
463 EVERY TIME | CLOSE MY EYES 17015] 13 NOBODY 93
BABYFACE (EPIC) KEITH SWEAT FEAT. ATHENA CAGE (ELEKTRAEEG) 15
PONY I'LL BE
315 | 15| GinuwiNg (550 MUSICEPIC) 18 117 | 5| oKy BROWN FEAT. JAY-Z (VIOLATOR/DEF JAM) o Sense, BMD
61838 DON'T LET GO (LOVE) 191191 36 TOUCH ME TEASE ME 99
EN VOGUE (EASTWEST/EEG) CASE FEAT. FOXXY BROWN (SPOILED ROTTEN/DEF JAM)
71212 CRUSH ON YOU 202316 GET ME HOME e
LIL’ KIM FEAT. LIL' CEASE {UNDEAS/BIG BEAT/ATLANTIC) FOXY BROWN FEAT. BLACKSTREET (VIOLATORDEF JAM)
ONLY YOU LAST NIGHT
8 | 101 23| T12ren. e noTorous 816 @pBoversT | | 21 | 18 20 | 27 YET (LAFACE/ARISTA) 60
9l—1114 PAGE LETTER 2(—|11]} BELIEVE IN YOU AND ME 62
AALIYAH (BLACKGROUND/ATLANTIC) WHITNEY HOUSTON (ARISTA)
96
TEARS KILLING ME SOFTLY
10 13| 11| 75g sEy BROTHERS (T-NECK/ISLAND) 23|25 | 38| FUGEES (RUFFHOUSE/ICOLUMBIA)
| CAN MAKE IT BETTER MY BOO
1] 141 13} | f71ER VANDROSS (LV/EFIC) 24120} 31| GliosT TowN DU (SO SO DEF/COLUMBIA) 9
12| 4 | 22| ASCENSION (DON'T EVER WONOER) | | 75| _ | ¢ | HAIL MARY -
MAXWELL (COLUMBIA) MAKAVELI (DEATH ROW/INTERSCOPE)
. .
13(11] 2 1 BELIEVE | CAN FLY Recurrents are tities which have appeared on the Hot R&B Singles
R. KELLY (WARNER SUNSET/ATLANTICUVE) [ cpart for more than 20 weeks and have dropped below the top 50. . BMI/Tonk,

MI)
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1 [ "'-'- HE MISSING YOU © FOR YOU | WILL
| ; | 8 | meiuioes vives o ta sisator | (39|36 22 MONICA (ROWDY/WARNER SUNSET/ATLANTIC)
1 1 — -
(7 1 MO MONEY MO PROBLEMS 4037 19 THAT’S RIGHT
£ THE NOTORIOUS B .G, {FEAT. PUFF DADDY & MASE! (BAD BOY) DJ TAZ FEAT RAHEEM THE DREAM (BREAKAWA)
4|2 SOMEONE 41135 |28 CAN'T NOBODY HOLD ME DOWN
2 SWV (FEATURING PUFF DADDY) (RCA! PUFF DADDY (FEAT. MASE) {BAD BOY/ARISTA)
4|2 2 ICAN LOVE YOU/LOVE IS ALL WE NEED a7 42 13| IF U STAY READY
MARY J. BLIGE (MCA) 1L SUGA FREE (SHEPPARD LANE/UNFADEABLE/ISLAND)
B NOT TONIGHT HARD TO SAY I'M SORRY
LL 5 |5 | (iU KiM (UNDEAS/TOMMY BOWATLANTIC) 4339 |28 47 VET FEAT. PETER CETERA (LAFACE/ARISTA) |
613 14 G.H.ET.T.O.U.T. 44138115 HYPNOTIZE
CHANGING FACES (BIG BEAT/ATLANTIC) | THE NOTORIOUS B 1.G. (BAD BOY/ARISTA)
11717 LOOK INTO MY EYES 3By — | 1 INVISIBLE MAN
BONE THL 74+~ AFHATHY (RUTHLESSRELATMITY) | - ot 98 DEGREES (MOTOWN)
g 203 UP JUMPS DA BOOGIE (55‘\ 545 RELAX & PARTY
-2 MAGOO AND TIMBALAND {BLACKGROUND/ATLANTIC) ! IVORY (LOUD}
9(10!3 TAKE IT TO THE STREETS | 47 43|12 NO ONE BUT YOU
RAMPAGE FEAT BILLY LAWRENCE (VOLAT VERONICA (FEAT. CRAIG MACK) (H O.L A/ISLAND)
SMILE (38 ICED DOWN MEDALLIONS
106 | 7 | somecirn 2PAC & JOHNNY P (RAP-ALOTNOO TRYBE) | -45'5 60 | 2 | ROYAL FLUSH (BLONT/TVT)
117, WHATEVER k DANCEHALL QUEEN
1L 13 | 3 | ENVOGUE (EASTWEST/EE®) 148 55 | 4 BEENIE MAN FEAT. CHEVELLE FRANKLYN SLAND JAMAICA}
GOTHAM CITY | I'VE BEEN HAVING AN AFFAIR
12112 3 | gedly uve) —I 0|45 [ 4 | TonvA (-TOWN/MALACO)
131819 | YOU BRING ME UP | 51 46|37 LET ME CLEAR MY THROAT
K-Cl & JOJO (MCA) D.J KOOL (CLR/AMERICAN/WARNER BROS )
THINGS JUST AIN'T THE SAME DON'T KNOW
14116 [ 7 | 5epoRAM COX (ARISTAY | 52 | 491 6 | \aRI0 WINANS (MOTOWN)
15| 11| 22 | 1BELONGTovou (veRYTME ke vouR FaGE) | (53 [ cp [ 17 | GOME on
ROME (GRAND JURY/RCA [ BILLY LAWRENCE FEAT. MC LYTE (EASTWESTAEG) |
169 |12 5 MILES TO EMPTY 5451116 MY BABY DADDY
BROWNSTONE (MJJ/WORK/EPIC) | | B-ROCK & THE 81ZZ (TONY MERCEDES/LAFACE)
RETURN OF THE MACK % IN MY BED
17/ 15 | 23 | [14RK MORRISON (ATLANTIC) | —5! 61 31 | BRU'HILL sLAND) |
WHAT'S STOPPING YOU 3 | SAY A LITTLE PRAYER
18 | 171 7 | THE 0'JAYS (GLOBAL SOULNOLCANO) (5_6_,I 70 | 2 | pian KING (WORKEPIC)
fg{ — | 1 DO YOU LIKE THIS | |57]44| 6| mvHEART IS cALLING
= ROME (GRAND JURY/RCA) | | WHITNEY HOUSTON (ARISTA)
WIiN C U WHEN U GET THERE | BELIEVE | CAN FLY
24255 | COOLIO {TOMMY BOY) | 38 | 53 1 34 | R°KELLY (WARKER SUNSET/ATLANTIC/IVE!
WHEN YOU TALK ABOUT LOVE CRUSH
21 18 [ 3 | pATT LABELLE (MCA) | 39 | 7|9 | ZHaNE aLLTownMoTOWN)
T T
FULL OF SMOKE [ FULTON ST.
2|u|2 | CHRISTION (ROC-A-FELLA/DEF JAMMERCURY) 60 64111 LESCHEA (WARNER BROS.)
EVERYTHING YOU WANT FOR YOU
3|23]5 ! RAY J (EASTWEST/EEG) 6148 [ 19| KENNY LATTIMORE (COLUMBIA)
Iy | [FREAK] AND U KNOW IT I'LL BE
[ZA1 80 | 2 | ADINA HOWARD {MECCA DONEASTWEST/EEG) JEZY 71| 25 | ory srown FEAT, v VIOLATORIDEF JAMMERCURY
|
DO YOU KNOW (WHAT IT TAKES) ¥ FIX
Bl2)9 ROBYN (RCA) & —|! | BLACKSTREET (INTERSCOPE}
DON'T WANNA BE A PLAYER COME WITH ME
2619 | 14 | Jog {yve) | 64 | 56 | 8 | KEITH SWEAT (FEAT. RONALD ISUEY) (ELEKTRAEEG) |
27| 24 | 13 | THINKING OF YOULET'S GET DOWN | go [4) | 5 | 1 STILL LOVE YOU [
TONY TONI TONE (MERCURY) | | MONIFAH (QWEST/WARNER BROS.)
CUPID FEMININITY
28 | 21| B 113 (BAp BOV/ARISTA) | 86 | 62 | 13 | ERIC BENET (WARNER BROS )
1 T
T NEVER MAKE A PROMISE ONE MORE DAY
(391 — | 1| DRO RiLL (SLAND) 67150 | 9 | New epmion (MCA)_
f CAN'T LET GO | 15 | EMOTIONS
1300 34 | 7 | FAURNEA (YAB YUM/EPIC) | 68 | 47 | 15 | TiSTA (CREATOR'S WAV/BIG BEAT/ATLANTIC)
| 31 26| 7 | SMOKIN' ME OUT 69 ' 66 | 13 | BLOOD ON THE DANCE FLOOR |
WARREN G FEAT, RONALD ISLEY (G- FUNK/DEF JaM) | | | MICHAEL JACKSON (EPIC)
1 1
i{F | COULD CHANGE GET YOUR GROOVE ON
32 |31 13 | MASTERP FEAT. STEADY MOBEN (NOUMTPRIORITY) |70 6713 | GYRL (sicasmea)
331287 HIP HOP DRUNKIES :”1'- 11 CLOSER THAN FRIENDS
“HA ALKAHOLIKS FEAT. OU DIRTY BASTARD(LOUD) | 121 MS LYDIA FEAT. SURFACE (ALEXIVNEW IMAGEACHIBAN)
34 133]12 JUST ANOTHER CASE 72158 7 TALKIN' BOUT' BANK
CRU FEAT. SLCK RICK (VIOLATOR/DEF JAMMERCURY) THE WHORIDAS (SOUTHPAW/DELICIOUS VINYL)
| 35/30(19 | LOVE ME SOME HIMA DON'T WANT TO | 73|59 | 4 LOVE Il LOVE
TONI BRAXTON (LAFACE/ARISTA) DAMAGE (BIG LIFE/CRITIQUE)
36 (271 8 WE TRYING TO STAY ALIVE "4' | 16 | AZZY BELLE
WYCLEF JEAN FEAT. REFUGEE ALLSTARS (RUFFHOUSE) OUTKAST (LAFACE/ARISTA)
37129 6 WHAT ARE YOU WAITING FOR? B — | 1 oW ME
| PHALJA (WARNER BROS. | BILLY PORTER (DV8/A&M) oo

(O Records with the greatest sales gains. © 1997 Billboard/BPI Communications and SoundScan, Inc.

BMI/Wamer-Tamesiane, BMIWB, ASCAP) WBM

&8

ONE MORE DAY (Flyte Tyme, ASCAP/EMI Apni, ASCAP) HL
ON & ON (Divine Pimp, ASCAP/Tribes Of Kedar, ASCAP/BMG,

ASCAP/McNooter, ASCAP/MCA/Music Corporation Of America,
BMi/McNooter, BMI) HL

ASCAP)

RELAX & PARTY (Stephen Grey, ASCAP/Funkmaster Flex.

RETURN OF THE MACK (Perfect, BMISPZ, BMI/GEMA}
SHOW ME LOVE (Olik, BMI/Prophets Of Rage, BMI/Tee Girl,

BMI/Shakin’ Baker, BMI)

SHOW ME {(Little Tanya, ASCAP/Music Corporation Of

America, ASCAP)

SMILE (N-The Water, ASCAP/Still N-The Water, BMI/Joshua’s

Dream, BM/rterscope Pearl, BMI/Wamer-Tamertane,
BMIMusic Corporation Of America, BMI) H/WBM

SMOKIN' ME OUT (Bovina, ASCAP/EMI April, ASCAP/Warren

G, ASCAP) HLAVBM

6  SOMEONE (Justin Combs, ASCAP/EMI April, ASCAP/Dub’s
World, ASCAP/HGL, ASCAP/Harve Pierre, BMI/Rhythm Blunt,
ASCAP/Price Is Right, ASCAP/MCA, ASCAP) HL

ASCAP,

Beat, BM)

SOMETIMES (Sony/ATV Tunes LLC, ASCAP/Black Chick.
/Sengs Of PolyGram Int'l, BMI/London, BMI ) HL
SO REAL, SO RIGHT {Music Corp. Of America, BMI/Bayjun

SORRY IS (Divided, BMI/Zomba, BM{/Ramal, BMI/Wamer-

Tamerlane, BMI) WBM

SPIRIT (EMI April, ASCAP/New Perspective, ASCAP/Michael

 ASCAP/For Ya Ear, ASCAP/WB, ASCAP) WBM

Anthony,
STEP INTO A WORLD (RAPTURE'S DELIGHT) (Zomba,

ASCAP/BDP, ASCAP/Chrysalis, ASCAP/Embassy, BMI) WBM

BMIMa

SUMMER JAM (QuadraSound, BMI/Wamer-Tamertane, BMi)
SUMMERTIME SUMMERTIME (Washinwear, BM|/Tonk,

, BMU/Zomba, ASCAP) WBM

oy
TAKE IT TO THE STREETS (Ramp, BM/BKL., BMI/WB,

BMI/Sadiyah's, BM)/Armacien, BM!/Blue Image, PRO/Keep
On, CAPAC/Unidisc) WBM

28

10

51

24
13

57
1£]
52

12
n

TALKIN' BOUT BANK (Not Listed)

THINGS JUST AIN'T THE SAME (FROM MONEY TALKS)
{Mass Ave., ASCAP/Motown Tunes, ASCAP/Polygram Intl,
ASCAP/Wamer-Tamertane, BMI) HL/AWBM

THINKING OF YOU/LET'S GET DOWN (Polygram Int'l,
ASCAP/Tony Toni Tone, ASCAP/Way 2 Quik, ASCAP/316, BMI)
HL

UP JUMPS DA BOOGIE (Virginia Beach, ASCAP/Mag/oo,
ASCAP/Mass Confusion, ASCAP)

WE TRYING TO STAY ALIVE (Gibb Brothers, BMU/Careers-
BMG, BMI/Songs Of PotyGram Int'l, BMI/Music Corp. Of
America, BMI/First Priority, BMI/Sony/ATV Tunes LLC,
ASCAP/Tete San Ko, ASCAP/Copyright Control) HL

WHAT ARE YOU WAITING FOR? (EMI Blackwood, BMI/EMI
Casadida, BMI/EMI Denmark, BMI/Music Corporation Of
Amenca, BM|/0'Hara, BM

WHATEVER (Sony/ATV Songs, BMI/ECAF, BMI/No Intro,
ASCAP/E2, ASCAP/EMI April, ASCAP/Keiande, ASCAP) HL
WHAT'S ON TONIGHT (Chrysalis, ASCAP/Mo’ Swang,
ASCAP/Swing Mob, ASCAP/EMI April, ASCAP/Bay,
ASCAP/DeSwing Mob, ASCAP) HL/WBM

WHAT'S STOPPING YOU (Divided, BMI/Zomba, BMI) WBM
WHEN YOU TALK ABOUT LOVE (Fiyte Tyme, ASCAP/New
Perspective, ASCAPArving, BMI/EMI April, ASCAP) HLAWBM
WHERE YOU ARE (Chrysalis, ASCAP/Ecstasoul, ASCAP/Full
Keel, ASCAP/Jamey Jaz, ASCAP)

WHO U WIT (Carlos Glover, BMI/Lewrs And Smith, BMI)
WHO YOU WIT (FROM SPRUNG) (Uil Luly, BMl/Blgle
BM|/Motown, BMI/PolyGram, BMI/EMI Blackwood, BMI) HL
VARDCOR)E (Shing And Cris, BMI/Swinga Singa, BM/MVD
Slide, BMI

YOU BRING ME UP (EMI Apnil, ASCAP/LBN. ASCAP/Cord
Kayla, ASCAP/Mike's Rap, BMI) HL

YOU DON'T HAVE TO HURT NO MORE (Mint Factory,
ASCAP/EMI April, ASCAP) HL
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ARTISTS & MUSIC

Charting The Dance Summit’s Peaks And Valleys

SUMMIT DIARY: Capturing all
that goes on behind the scenes at an
event like the fourth annual Billboard
Dance Music Summit is a daunting
task—especially if you're the crazed
lad organizing the whole shebang.
Sometimes the best method is to sim-
ply keep a diary . ..

SATURDAY, JULY 12: Remember
those dark circles under my eyes [
complained about having several
weeks ago? Well, they were quite
lovely compared to the nervous twitch
and acid stomach attacks that have
replaced them as I inch closer to the
Summit’s opening date of July 16 at
the Marriott on Michigan in Chicago.

Even after four years at the helm
of this gathering of dance music pro-
fessionals, I’m never at a loss of
amazement or enlightening moments
as we toil through its preparation
process. Sadly, I've been trapped in
the dark, unsavory regions of the club
community during these final days of
preparation—witnessing a mad and
often ruthless scramble for a piece of
the proverbial pie that a large event
like this can provide. Suddenly, rarely
encountered “friends” in frantic need
of a career break are rushing out of
the woodwork, while folks who have
already earned a modicum of success
and power are pompously claiming
their divine right for—as one exec so
charmingly put it—“proper position
above the dregs.” So much for my ide-
alistic vision of the community com-
ing together in celebration of what
has been a great year for the dance
genre. At this moment, all I can see
is the class system of clubland inten-
sifying faster than the rate at which
the sales and mainstream prestige for
the music is increasing.

But just as depression and disgust
trigger irrational fantasies of simply
not boarding the plane to Chicago, 1
pop in a cassette of the cathartic “Let
It Rain” by Carolyn Harding (one of
the artists slated to be showcased),
and I'm briefly reminded of my ulti-
mate goal with the Summit: to illu-
minate the music that keeps us com-
ing to work every day and applaud the
artists and producers who work so
hard to be heard by a world that
doesn’t always want to listen. Indus-
try politics and the antics of status-
starved wannabes can muck up one’s
focus and truly hurt the spirit. As the
song winds down, the dark clouds in
my mind give way to clarity—and I'm
able to find the positive energy need-
ed to press on.

TUESDAY, JULY 15: One of the
hardest tasks for an unwavering con-
trol freak like me is to delegate
responsibility and trust others to get
their jobs done. I've often argued that
my tendency to maintain a death grip
on nearly every aspect of the Summit
is rooted in past experiences during
which some of my worst nightmares
were realized. However, I may be
ready to seriously rethink my position
after visiting today’s rehearsal for
Clubland Unplugged—the opening-
night event wherein a handful of the
dance world’s better singers get the
chance to strut their stuff in an inti-

daunce ™
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mate setting with a six-piece band.
This is, by far, the most popular
showease of the Summit, for obvious
reasons. After all, who wouldn’t kill
to see someone like Byron Stingily
toss the DAT tape used during his
regular track gigs over his shoulder
and throw down with live players?
But you also get to see what an artist
is truly made of when he or she is
thrust into a scenario that includes
brand-new musical arrangements
with a band that has never played
together before. It was no wonder
that Pamela Williams from Funky
Green Dogs (one of the headlining
singers of the show) was pacing
around the rehearsal studio with a
minor case of ragged nerves when 1
walked through the door. Once Tim
Gant, the show’s enviably cool and
gifted band leader, began to lead
everyone through a James Brown-
styled version of “The Way,” Williams
was the picture of soulful confidence.
In a flash, this previous source of ten-
sion became a delicious respite from
mayhem. By the time Williams—with
ample diva enhancement by backing
singer/future star Mauree—started
ripping through an equally funky ren-
dition of her hit “Fired Up,” I was
nearly ready to jump onstage and
start twitching and twirling around
her. This is going to be one hot show.

THURSDAY, JULY 17: You can’t
manufacture magic—a fact never
more evident until you are in a
moment that completely sweeps you
off your feet. That’s precisely what
happened last night during the Club-
land Unplugged show at the gorgeous
Green Dolphin Street nightelub.

Fortunately, the audience could not
hear my knees knock as I blindly dove
into the task of MC’ing the show in
place of a flu-stricken France Joli—
who actually replaced the eight-
months-pregnant original host, Kris-
tine W. (a bit of exciting news that
met with a chorus of “ooohs” and
“awwws” during her videotaped
announcement of her maternal state).
As I stepped in front of the venue’s
sea of atmospheric candles and smil-
ing faces, I wished I had thought to
pack something a little flashier to
wear ... or at least borrowed a few of
Kristine’s feathers.

Local gal Dajae was a joy as she
strolled through her hit “Day By
Day.” It was hard, however, to pull my
eyes away from her parents, who
were pridefully perched at a ringside
table, capturing her performance
with a video camera. When Dajae
cruised into a saucy reading of Wom-
ack & Womack’s “Baby I'm Scared
Of You,” she proved that she was lorg
overdue for a new album. The bom-
bastic voice she displayed on that 3-
year-old recording has given way to
softer, more sophisticated tones and

comfortably conversational phrasing.

Byron Stingily took the stage
looking like he'd stepped off the
pages of a fashion magazine. The lad
looked clear in his sleek designed suit
and Michael Jordan-esque shaved
head. His natural humility onstage
sharply contrasted with his iconic
dance music status, as he shyly
grinned at the audience’s lavish show
of love. Like Dajae, he revealed re-
markable growth and maturity as a
performer, peppering his signature
falsetto rants with dance steps that
were reminiscent of classic moves
made famous by the Jackson 5 and
the Temptations. More than a few
folks were spotted gaggin’ with glee
when he launched into a reverent ver-
sion of the late Sylvester’s “You Make
Me Feel (Mighty Real).”

Another of the pleasures of presid-
ing over an event like this is having
the freedom of creative indulgence. 1
took full advantage of that liberty
when 1 placed two complete un-
knowns, Carmen Jones and Yolanda
(Dance Trax, Billboard, July 19),
among the evening’s array of heavy-
hitters. Bravely rising to the chal-
lenge of playing to a jaded industry
crowd, they actually made me look
like the smartest boy on the block,
with performances that will go down
as being among the strongest and
most affecting of the entire Summit.
Clearly, I wasn’t alone in this as-
sessment, given the steady flow of
major-label execs flocking around
both singers that night.

The evening peaked when Martha
Wash stormed through the anthemic
“Ready For A New Day,” which she
can also be heard belting on Todd
Terry’s new Logic Records collection
of the same name. Just when there
appeared to be no higher point to
reach, she served the gospel-spiked
ballad “God Bless The Road That
Leads Me Home” backed hy a church
choir. It has been a long time since
I’'ve seen Wash so completely pos-
sessed by a song. Years of continual-
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CLUB PLAY

. GET UP, STAND UP
PHUNKY PHANTOM crooviLicious
. SHOW ME URBAN SOUL KING STREET
. FLYING HIGH BYRON STINGILY
NERVOUS
. IT'S LIKE THAT
RUN DMC VS. JASON NEVINS smaE
. SAFE JIMMY SOMERVILLE spv iMPORT

MAXI-SINGLES SALES

. CUWHEN U GET THERE
COOLIO FEAT. 40 THEVZ Tommy BOY

1
2. HOODLUM

MOBB DEEP FEAT. BIG NOYD & RAKIM Loup
3. ALL BY MYSELF SO EMOTIONAL zvx
4
5

o b WN =

. ALL BY MYSELF LINDA IMPERIAL INTERHIT

. TO THE MOON AND BACK
SAVAGE GARDEN cotumsia

Breakouts: Titles with future chart potential,
based on ctub play or sales reported this week

Networkin’ Up A Storm. Jellybean artist Karel, left, bonded with rising produc-
er/writer Paul Andrews, center, and journalist Michael Paoletta during the Fourth
Annual Billboard Dance Music Summit. Karel hosted the conference’s closing
night event at the Convent nightclub, during which he performed his current sin-
gle, “l Am.” Meanwhile, Andrews collected props for his remix of “Peace Train”
by Dolly Parton, as well as for his recently completed interpretation of “Rhythm
Of Love” by DJ Company.

ly ceranking out “Everybody Every-
body” and “Strike It Up” onstage
would burn out even the most stellar
performer. Watching her explore the
boundaries of her voice and reach for
a few new heights was a firm re-
minder of her immense vocal gifts.
But it also reminded me of how utter-
ly unfair this business has been to her
in recent years. Why she isn’t work-
ing alongside the likes of Aretha
Franklin and Gladys Knight is
beyond puzzling. She deserves so
much more attention than she’s got-
ten. Those are among the last
thoughts cireling my brain as I drift-
ed off to sleep later that night.

FRIDAY, JULY 18: Goodness, but it
feels like we’ve been in Chicago for
weeks already. The pace has been in-
tense, and the energy of Summit
attendees has been largely encourag-
ing and heartwarming. Yeah, there
have been no-shows by a few key par-
ticipants who apparently write their
commitments in water. And, of course,
many of those tired wannabes who
were dogging my brain last week still
had a few tricks up their sleeves. But
it’s all wiped away by emotional gen-
erosity of a keynote speaker like Erik
Bradley, music director at WBBM
(B96) Chicago, or by the good vibes
displayed during the Chicago House
Reunion discussion group.

With Steve “Silk” Hurley, Wayne
Williams, Jesse Saunders, Maurice
Joshua, Mike Dunn, and Jamie
Principle featured on that panel, the
stories of the house genre’s salad days
were funny and inspiring. These are
some of the hardest-working people
I've ever encountered. They didn’t sit
on their collective butt and wait for a
major label to give them a career, un-
like all too many youngsters current-
ly hankering for dance stardom. They
were industrious, imaginative, and
unbendingly focused. It's in tribute to
their professional example that I
wanted to host this event in Chicago
in the first place. I left that room
proud to be in the same industry.

That good feeling spread into the
evening as the Summit invaded
Fusion nightelub for a showcase that

featured the considerable talents of
newcomers like Kellee, Natalie
Hagan, 3rd Party, and DJ Compa-
ny, among numerous others.

1 should’ve known that it was going
to be a mighty emotional night when
Carolyn Harding stepped offstage
and literally fell into my arms in
tears. Midway through singing “Let
It Rain,” she saw a mental image of
her late brother, who inspired her to
give up a potential career in opera for
a life in clubland. As she told me of
his love of dance music and her devo-
tion to beating the odds and making
it “for him,” it was as if we were ele-
vated above the noise of the room and
the beats of the next act. In the
future, whenever I tire of writing this
column or grow weary of putting up
with the drama of the people in this
business, I'll try to remember looking
into her eyes and seeing her spiritu-
al purity and determination. I get
chills just thinking about it.

I got chills of another kind when
Ultra Naté took the stage. Once again,
T got to hear my knees knock as she
dragged me onstage and sang the first
half of her classic anthem “It’s Over
Now” to me. And once again, I saw an
uncanny truth in the eyes of a per-
former. Her passion for her craft came
shining through—as did an immea-
surable increase of confidence as she
whipped the crowd into a sing-along
frenzy with her Strictly Rhythm/
AM:PM worldwide smash “Free.”
Having had the good fortune to watch
Ultra evolve and experiment from the
birth of her career, I was amazed to
watch her diminutive figure seem to
grow to larger-than-life proportions.
The woman has truly arrived.

This was also a night for the veter-
ans to show how much fire they have
left in ’em. First, Linda Clifford
(who randomly popped up at the
Clubland Unplugged show and gra-
ciously agreed to a last-minute per-
formance) poured herself into a vinyl
pantsuit and provided ample diva sass
with “Runaway Love.” This lady still
looks and and sounds hot. Having
spied her swap business cards with
Maurice Joshua, I'm sure we'll be get-

(Continued on next page)
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(Continued from preceding page)

ting a taste of something new soon.
Also showing that her best work
may very well be ahead of her was
Vicki Sue Robinson, who stomped
through the requisite “Turn The Beat
Around” into her new Pagoda single,
“House Of Joy.” She was downright
yummy-—as was Suzanne Palmer,
who wrecked the room by unleashing
a Chaka Khan-like wail from her
tiny blonde frame. To say she has star
power would not properly capture
what she infused into “Twisted,” the
title cut from Club 69’s forthcoming

Twisted America album. Listen to
the jam yourself, and then search her
out in a live setting.

SATURDAY, JULY 19: What can [
say? [ can finally feel the muscles in
my face relax. It’s over. Despite the
snoozing presence of bunking pals,
my hotel room feels unusually empty.
The congregated masses have begun
to disperse—carrying, it is hoped, a
little bit of the energy of last night’s
show, which crackled with the wicked
humor of co-hosts Karel and B96 air

personality Brian Middleton.
Watching artists like Sandy B.
(who gets my vote for being among
the most accessible and gracious
artists at the Summit—along with pal
Joi Cardwell), Deborah Cooper,
Shay Jones, Kevin Aviance, Kim
English, and Thea Austin pour their
hearts onto the stage of the Convent
nightelub triggered yet more feelings
of pride in being a part of a commu-
nity that may always have to fight and
work a little harder, but we’ll always
persevere and come out of it better.

For added proof, all you needed was
to see Crystal Waters take the stage.
She was greeted like a conquering
heroine. As she glided through a 40-
minute romp that squeezed in three
set changes and six costume changes,
the crowd whooped and air-punched
their fists in vietory. Her smooth per-
formance was miles away from the
self-conscious young girl who tripped
through early shows promoting her
breakthrough hit, “Gypsy Woman.” It
showed that all things are possible.
You can rise from the underground

and win. In faet, you can have plat-
inum records and never sell off a
piece of your soul. Well-received new
songs like “Spin Me” and “Momma
Told Me” pounded with equal parts of
contagious pop gloss and house
authority. The girl has not gone R&B,
hip-hop, or pop/AC to please her label.
Quite the contrary, actually. And her
relaxed smile backstage after the
show framed the face of a woman
making it on her own terms.

And isn’t that a dream we all
share?
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manager, Mark Hartley.

15 And Climbing. RCA artist Clint Black was surprised at Fan Fair when his
label presented him with a plaque commemorating album sales of 15 million
units. Shown, from left, are RCA Label Group {RLG) senior VP/GM Butch Waugh;
Black; his wife, Lisa Hartman Black; RLG chairman Joe Galante; and Black’s

B BY CHET FLIPPO

NASHVILLE—When it became
apparent that the wheels were com-
ing off A&M Nashville and that her
career on that label was in jeopardy,
Chely Wright decided to take con-
trol of her own destiny. And she
didn’t start at the bottom. What did
she do? Invite MCA Nashville pres-
ident Tony Brown to lunch, that’s
what.

The result? Just over a year later,
Wright’s Brown-produced debut
album on MCA Nashville, “Let Me
In,” will be released Sept. 9, and
Brown and Wright couldn’t be hap-

HAPPY BIRTHDAY to Rebel Records, which is finally
getting around to observing its 35th anniversary, which
technically occurred two years ago. The Roanoke, Va.-based
bluegrass label has spent the last couple of years compiling
a massive four-CD boxed set, “35 Years Of The Best In Blue-
grass: 1960-1995,” now out, which includes 105 cuts, some
previously unreleased, spanning the label’s rich history.

In a sense, the 35-year mark can be celebrated this year,
for the label’s first four singles were country issues (by Pete
Pike), and its first bluegrass single was not released until
1962. That was by Earl Taylor & the Stoney Mountain
Boys, the first bluegrass group to play Carnegie Hall. Since
then, the label has been home to a stellar roster that includes
Ralph Stanley, Richard Greene, the Seldom Scene,
Country Gentlemen,

Keith Whitley, Ricky
Skaggs, Del McCoury,
J.D. Crowe, Ronnie Bow-
man, Rhonda Vincent,
Tony Rice, Larry Sparks,
I1Ird Tyme Out, David
Parmley, Lonesome River

Nashville
Band, and Blue Highway. Sw\g
The boxed set has many - -

photographs and liner notes ™

by the late Bill Vernon.

Rebel owner David
Freeman, who bought the
label in 1979 from founder
Dick Freeland, had already started old-time music label
County Records as well as County Sales, which has become
the world’s largest bluegrass/old-time music mail-order
operation. Rebel was formed, Freeman says, primarily to
serve the Washington, D.C./Baltimore area, and although
the label achieved a global reach, he says D.C. and environs
still provide staunch support for bluegrass and Rebel.

“Station WAMU [Washington] and the D.C. clubs and
Tower and Blockbuster there love bluegrass,” Freeman tells
Nashville Scene. “Tower has five stores in the D.C. area,
and they’re all active with bluegrass.”

Bluegrass is healthy in general, he says. Domestically, he
adds, growth is steady. In addition to the traditionally strong
Japanese market, he’s getting mail orders from throughout
Europe and, increasingly, from Eastern Europe. “France,
England, and Belgium have always been good,” he says, “but
now we do a lot in Holland, Italy, southern Spain, Portugal.
[The Czech Republic and Slovakia have] become a big mar-
ket now. It wasn’t 10 years ago. I hear there’s something
like 60 or 70 bluegrass groups [there] now.”

Freeman says that listings on the World Wide Web are
second only to ads in the magazine Bluegrass Unlimited in
drawing mail orders. Rebel is distributed by Distribution
North America and through its own company, Record
Depot, in the Southeast. Also, he says, catalog sales via other
companies’ mail-order catalogs are up. “Especially with the

by Chet Flippo

35 Years Of Bluegrass From Rebel;
Ritter Gets Fitting Memorial At Last

County [Record] catalog,” he says, “we're selling to four or
five catalogs, to Playboy’s catalog sales out of Illinois, and
to Wireless magazine. We can sell Flatt & Scruggs or Doc
Watson or Gid Tanner easily in general catalogs.”

Catalog product provides steady sales, he says. “We're
finally also getting into some chains, like Hastings and Bor-
ders, that we hadn’t had before. Camelot is back for us, after
they didn’t carry bluegrass for a while. It turns out that
SoundScan has helped us a lot. Even though the numbers
are not huge, they are there, and they're growing, and it
shows people we can sell. It's slow growth, but I feel a lot
more comfortable with that than with fad hits.”

Freeman says that good initial sales for a bluegrass act
remain modest: 20,000 albums is a success. “But,” he says,
“catalog is what keeps it
going. Some of the older
albums are in six digits
now. But they’ve been in
the market 25 years. I can
remember when Bill
Monroe would have 20
different albums in the
stores at once, and that
adds up after several
years. We have the first
seven Seldom Scene
albums, and they're sell-
ing as well now as they did
10 years ago.”

ON THE ROW: The Country Music Assn. (CMA) is up-
ping the ante in pledges to the capital campaign fund for a
new Country Music Hall of Fame downtown. Mike Curb
recently gave $1 million to the fund. The CMA is now giv-
ing $2 million . . . Joe Diffie, who has left Image Manage-
ment, has formed Third Rock Entertainment to manage
his career. Mark LeMaster, Rusty Koelle, and Georgia
Mabry are staffing . . . BR5-49 joins Jerry Lee Lewis and
Steve Wariner on “Monday Night Concerts With Ricky
Skaggs” at 9 p.m. CST Monday (28) .. . At RCA Label
Group, Greg McCarn and Debbie Schwartz are both pro-
moted to associate director of artist development, and Mar-
ion Williams is upped to associate director of media rela-
tions and artist development.

Country Music Hall of Fame member Tex Ritter finally
has a suitable memorial in Nashville. On July 18, the Grand
Ole Opry Museum at Opryland opened an exhibit to this
former member of the Grand Ole Opry. The exhibit includes
his Gibson J-200 and Fender Kingman guitars, Billboard
charts, Ritter’s 1952 recording of “High Noon” from the
movie of the same name, his cowboy outfits, movie posters,
and other memorabilia. Ritter became the first country
artist on Capitol Records when he signed with the label in
1942. He was the fifth member elected to the Country Music
Hall of Fame in 1964. Ritter died in 1974.

pier with their collaboration.

“I had written Tony’s name on a
wish list and then tucked it away,”
says Wright. “Then, things were not
going well at A&M, and I pulled
that list out and called Tony and
took him to lunch and I said, ‘I need
you.” We talked and began a rela-
tionship, and then A&M went un-
der.”

Brown says, “She called me for
lunch, and I was thinking, ‘She must
be unhappy the way things are
going.’ Sure enough, she said, ‘Would
you be interested in me if I get free?
You know, you look around town at
every label and you sort of have your
wish list of peo-
ple who might
become available.
Nine times out of
10, it’s not the big
headliners. But
then you come to
an artist who has
been around for a
couple of albums
and is not quite
established, but you know they’re
just waiting for that break.”

Brown says his history caused
him to seriously consider Wright.
“This has happened to me several
times before,” he says. “It happened
with Steve Earle, from CBS. With
Marty Stuart, from CBS. With
Vince Gill, from RCA. If you grab
them at the right time, you can real-
ly slam a home run. You can’t just
go pluck them, because an artist at
her level would ordinarily have a
seven-album deal. So when an
opportunity like this comes along,
it'’s a golden opportunity.”

“This an album I'm really, really
proud of,” says Wright. She co-
wrote three songs on the album,
drawing inspiration from such
Nashville writers as Gary Burr,
Kostas, Ed Hill, and Mark D.
Sanders. Other songs come from the
likes of Bob MeDill and Matraca
Berg.

“I had some preconceived notions
about Tony,” says Wright. “I was

WRIGHT

® = NMGCA Nashville Does Wright Thing

Artist Makes Label Debut With ‘Let Me In’

under the assumption that he was
super-fast and everything got done
quick and that he knew exactly what
he wanted to do when he went in.
Now, he is prepared, but his ap-
proach is that each song is a differ-
ent animal and should be treated as
such.”

“It’s pretty minimalistic produc-
tion,” says Brown. “Her voice is so
incredible, I just wanted to stick it
out there. There’s room for that
artist that is right down the middle,
like Reba [McEntire| and Faith
[Hill], when they came along and
that has integrity and has music
that radio loves.”

MCA Nashville chairman Bruce
Hinton says that Wright’s secret
weapon may be what he calls her
“likability factor.”

“I first noticed that at Fan Fair,”
says Hinton, adding that it’s cer-
tainly not unusual for fans to like
their artists. But in her case, he
says, her demographic appeal is
across the board.

“It’s remarkable to see how peo-
ple react to her, whether it’s young
kids or adults or whatever. She
seems to have a persona to which
everyone reacts positively. Maybe
it’s the likability factor, but every-
one likes her.”

In essence, Hinton says, she’s
practically a new artist, since she had
two albums with negligible impact on
Polydor Nashville in the mid-"90s and
then a fallow time at A&M.

“I find it unique that here’s an
artist who'’s had a couple of albums
out,” says Hinton, “and those aren’t
held as strikes against her.”

“What's fascinating to me,” Hin-
ton continues, “is the degree of
belief in Chely already at the radio
and account level, even though she’s
never had any success that would
signify that kind of belief. In this
case, they already believe. So in
your typical artist development
plan, that factor already puts us a
huge step ahead. Retail and records
are there for her; they’re just wait-

(Continued on page 37)

b i
Asylum Choir. Asylum Records artists and staff turned out in fo

=k
rce for the Asy-

lum Fan Fair show. Pictured, from left, are Greg Holland, Royal Wade Kimes, Lila
McCann, Melodie Crittenden, Kevin Sharp, Bryan White, and Asylum co-presi-

dent Kyle Lehning.
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