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Japanese Label Western Music Thrives As Niche Genre
Avex Undergoes Ailternative Retail, Grass-Roots Marketing Spur Sales

Reorganization

B BY STEVE McCLURE

TOKY(O—Auvex, the indie label that in
its 10-year “istory has become one of
Japan'’s top three record companies,
has announced a major reorganization
as it prepares for a series of big re-
leases early next year and gears up for
its fall 1998 stock market debut.

“We need to prevent ‘big-company
disease,’ ” says Avex chairman Tom
Yoda, noting that the Avex group of
companies now employs 500 people.

The biggest change at Avex will have
the company’s existing four-division
structure slimmed to two: ad-
ministration and business operations.

Avex’s international division has
been merged into the business opera-
tions division’s international repertoire

(Continued on page 109)

‘ B BY DEBORAH EVANS PRICE

| NASHVILLE—Mention the term

“western music,” and many
people automatically link it
with country, as in the anti-
quated phrase “country &
western.” Though the two
genres do share rural roots,
today’s western music is a
thriving niche market that is
far removed from its country
cousin.

Michael Martin Murphey,
Riders In The Sky, Red Stea-
gall, Trudy Fair, Don
Edwards, Sons Of The San Joaquin,
Ian Tyson, and other western acts are
finding their music buoyed by alterna-
tive retail outlets, a strong live music
scene, film exposure, and grass-roots
marketing (see story, page 101). Even
up-and-coming acts like R.W. Hamp-
ton, the Hays County Gals, Randy

B BY CRAIG ROSEN

LAS VEGAS—LeAnn Rimes, who
nabbed the most honors at the 1997
Billboard Music Awards, is also like-

ly to be the big

g‘« ?4 winner at retail
’
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this week, thanks
in part to the
exposure she received on the show,
broadeast live Dec. 8 on Fox from the
MGM Grand Garden Arena here.

In addition, other multiple award-

RIMES

Sales Spikes Expected For
Stars Of Billboard Awards

(I%

Music Rurros .

winners—Toni Braxton, Spice Girls,
Elton John, Dru Hill, and Puff
Daddy—and the diverse lineup of
performers are primed to experience
a bump at the register, retailers say.

“LeAnn Rimes
won  multiple

awards, and she
performed,” says
Al Wilson, senior VP of merchandis- ’
ing for the 90-store. Milford, Mass.-
hased Strawberries chain, a division \
(Continued on page 14) ‘

BRAXTON

Huston, Chuck Milner, and the Gillette
Brothers are finding a bright future in
the growing genre, primarily through

AUTRY EDWARDS

self-released product—the traditional
hands-on approach in this brand of

RMM’s Anthony Builds

Base For Int’l Career
B BY JOHN LANNERT

As he prepares to expand his steadi-
ly rising thespian profile via his star-

ANTHONY

ring role in Paul Simon’s upcoming
Broadway musical “The Capeman,”
Marce Anthony also is laying the

(Continaed on page 108)

RETAIL TRACIK

Blockbuster Said To Be
‘Shopping’ Its Music Biz

PAGE 84

music.

Further adding to the interest, on
March 24 MCA Nashville will release
the soundtrack to “The
Horse Whisperer.” which
hits theaters in May. Don
Edwards plays the Robert
Redford character’s sidekick,
Smokey, and will also per-
form in the movie. Scott
O'Malley, co-owner of the
Colorado Springs, Colo.-
based Western Jubilee
Recording Co., for which
Edwards records, says it will
be a boost for both Edwards
and western music in general.

“As far as the big picture, there is no
downside to it,” he says. “You never
know what doors it could open. It will
be great visibility.”

Vickie Mullen, owner of Hitching
Post Supply, a Snohomish, Wash.-

(Continued on page 101)
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New Alliance
CEO To Refocus
On Core Biz

B BY ED CHRISTMAN

NEW YORK—With the comple-
tion of a business plan, Alliance
Entertainment Corp. is aiming to
re-emerge from the Chapter 11
process by the middle of next year.
That’s the word from Eric Weis-
man, the company’s newly named
president/CEO. Weisman, who has
been COO since July, and before
that senior VP of business develop-
ment, replaces Al Teller, who is
stepping down from day-to-day
operations as of Jan. 1 but will
remain as chairman of the compa-
ny’s board of directors (Billboard
Bulletin, Dec. 10).
(Continued on page 105)

Warner, Reprise N'ville Split

Saporiti, Mayne To Head Labels

B BY CHET FLIPPO

NASHVILLE—Citing the inereasing
independence of Warner and Reprise
and the need to give each label its own
focus, Warner/
Reprise Nashville
president Jim Ed
Norman announced
the separation of the two labels Dec. 4.
Norman appointed senior VP/GMs
for the Warner Bros. Nashville and
Reprise Records Nashville labels and
says that each label will now have its
own marketing department.
Separate promotion departments
and artist rosters were established for
each label two vears ago. Reprise con-
tinues its radio promotion partnership
with Giant Records, known as the
Giant/Reprise Promotion Collective.

Bill Mayne, formerly senior VP of

promotion for Warner/Reprise, was

NEWS ANALYSIS

named senior VP/GM of Reprise. For-
mer Warner/Reprise senior VP of mar-
keting Bob Saporiti is now senior VP/
GM of Warner Bros. Both will report
to Norman and to Warner/Reprise
executive VP
Eddie Reeves, who
formerly held
additional duties
as Warner/Reprise Nashville GM. Nor-
man says other executive appoint-
ments are forthcoming (Billboard Bul-
letin, Dec. 5).

(Continued on page 14)
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Like to stay ahead of the pack?

new releases from LARGO Records

GERALD BARRY
THE TRIUMPH or BEAUTY anpo DECEIT

An gpera 1n two acts

Text by Mer:dith Dakes

Pleasure Nicholas Clapton
Truth Denis Lakey
Beauty Richard Sdgar Wilson
Decelt Adrian Clavke
Time Stephen Richardson

ﬁ The Composers Ensemble
conducted by Diego Masson

GERALD BARRY
The Triumph of Beauty and Deceit

Kurt Schwertsik
HOUSE & COURT MUSIC

f Vienna Radio
Symphony Orchestra

conducted by
HK Gruber

KURT SCHWERTSIK
House & Court Music

Alt five Goldschmidt quartets and his complete piano music, recorded in his presence during the last and phenomenally successful years of his long life {1903-96).

P Rt A s N e P TS 41

Beotholtd Goldsehmidt
Last Chapters g

Last Chapters
BERTHOLD GOLDSCHMIDT

Music for active ears in exciting times.

in a fast and furious style that leaves
most Hip Hop standing at the street
corner, the irish composer Gerald Barry
has created a completely modern
picture of Handel's 18th century. His
television opera The Triumph of
Beauty and Deceit is a classic
“sleeper” whose time has now come.

The music of Alexander Krein —
once hailed as Russia’s leading Jewish
composer but then neglected for
half a century — will lift the spirits of
music lovers everywhere.

Available mid-January 1998

Schwertsik's House & Court Music
begins with a marvellously witty and
melodious tribute to the Strauss family
from a descendant of Satie, Stravinsky,
and John Cage. After a haunted and
haunting serenade for Count Dracula
and his unholy court, it explodes into the
household of the Beatles and George
Martin, and the world of Flower Power.

Howard Skempton on Tom Phillips:
“His prose is clear and stylish, his music
vivid and inviting. The scores — works of
art in their own right - coax from players
a sound as richly-colored as his
paintings.”

Available mid-February 1998

re-releases

Available mid-January 1998

Berthaotd Goldschmide
Carly” and “hate”

“Early” and “Late”
BERTHOLD GOLDSCHMIDT

Alexander Krein

"IP YNOPON Anexkcanpp Kpann

A K S ST

...after Scriabin

: Landon Philharmonic Orchestra conducted by Martyn Brabyi
{ Cambridge New Music Players with Neyire Ashworth Carine
Helen Lawrerce rezz o naihan Powell pia

ALEXANDER KREIN
After Scriabin

Tom Phillips

MARY WIEGOLD soprano
THE COMPOSERS ENSEMBLE - JOKN WOOLRICH conductor

h

TOM PHILLIPS
Six of Hearts

Retrospectrum
BERTHOLD GOLDSCHMIDT

http://www.largorecords.com

Distributed in the U.S. by EMD. © 1997 LARGO RECORDS.
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Consortium Investing In Platinum Ent.

NEW YORK—An investment consortium
that includes Bob Morgado’s Maroley
Media Group is paying $20 million to
acquire a significant equity stake in Plat-
inum Entertainment.

According to a proxy statement issued
by the Chicago-based label, Platinum will
issue to the investment group 20,000 con-
vertible preferred shares and warrants to
purchase 3.6 million shares of common
stock. The deal was set to close Dec. 12
(beyond press time). Currently, there are
5.3 million shares outstanding. The stock
closed at 5'/2 Dec. 10.

As part of the deal, two Platinum exec-
utives—Steven Devick, chairman/CEQO of
the company, and Andrew Filipowski, a
director of the company—have agreed to
purchase 2,500 shares of the convertible
preferred stock of the company and war-
rants to purchase 450,000 shares of com-
mon stock for $2.5 million.

In addition to New York-based Maroley
Media, the investment group consists of
Alpine Equity, an investment firm started
by former Time Warner financial execu-
tives whose members include Lisa Hook,
who worked on the deal, and SK-Palladin
Partners L.P., a partnership between Sid-

ney Kimmel, who heads up the Jones
Apparel Group, and the Mark Schwartz-
led Palladin.

Initially, when the investment group
exercises its warrants, it will own 33.8% of
the company’s outstanding shares. The
convertible preferred stocks mature in two
segments, at the two-year and five-year
anniversaries of the deal’s closing date,
and would result in the investment group
owning another 12.1 million shares, which
would bring its ownership stake to nearly
70% of the then-outstanding shares,
according to Maroley executives.

As a result of the stock offering, Plat-
inum’s board of directors will be reconfig-
ured, with current principals and manage-
ment of Platinum controlling five seats,
the investment group controlling four
seats, and two seats occupied by outsiders
independent of the company and the
investment group.

For Maroley, the deal provides content,
in the form of master recordings, that it
hopes to exploit through its interests in
Asia. Last year, in conjunction with Alpine
Equity, Maroley formed China First Music
Co., a record company with operations in
China and other Southeast Asian markets.

For Platinum, a company that special-
izes in niche genres like gospel, blues,

PRESIDENT: HOWARD LANDER

-3 Senior VP/General Counsel: Georgina Challis
@ Vice Presi Karen Oertley, Adam White
—_— Director of Strategic Development: Ken Schlager
X . Business Manager: Joellen Sommer
Bilboard Music Group

Capital’s Bid To Buy Virgin Radio
Lost To U.K. Morning Man Evans

This story was prepared by Mike McGeev-
er, programming editor for Music & Media.

LONDON—Only a few years ago, he was a
presenter on Greater London Radio, one of
the British capital’s least-listened-to radio
stations.

Today, TV and radio presenter Chris
Evans and his Ginger Productions compa-
ny are major media players in the U.K. after
buying Richard Branson’s rock broadcast-
er Virgin Radio Dec. 9 for 85 million pounds
($140.3 million) from under the nose of the
U.K’s biggest radio company, Capital Radio
(Billboard Bulletin, Dec. 9).

Evans, Virgin’s breakfast-show presen-
ter, is regarded as the enfant terrible of
British broadcasting, He will combine Gin-
ger with Virgin Radio to form Ginger Media
Group (GMQG), a media concern with the
clout to add the note of seriousness some
say has been the missing element in his
maverick career.

Earlier this year, Branson tentatively
agreed to sell Virgin Radio, which has a
national AM and a London FM license, to
London market leader Capital Radio for
87.5 million pounds. But the completion of
the deal was delayed by a government
Monopolies and Mergers Commission
(MMC)investigation. The delay gave Evans
time to secure financial backing and mount
a counter bid for the broadcaster for whom
he works. During one of his shows last
month, he announced that he had made an
offer to Branson for Virgin. At the time, his
comments were taken less than seriously by
the radio industry.

Meanwhile, senior management at both
stations were frustrated by the delay of the
MMC report, which is expected to be pub-
lished after Christmas. For Capital, the
frustration grew into concern as it began to
emerge that Evans was putting his money
where his mouth was.

The news that Branson had accepted
Evans’ bid was met with “shock and disap-
pointment” at Capital, according to a state-
ment from its chief executive, David Mans-

field.

Branson says, “Chris Evans appeals to
the maverick in me. He would be a more
sympathetic partner [than Capital].”

The agreement with Branson gives
Evans a 55% stake in GMG. The remaining
equity will be held by Apax Partners (20%),
the venture-capital firm that bankrolled
the deal with French merchant bank
Paribas; Branson (20%); and senior man-
agement (5%).

Evans’ acquisition of Virgin changed the
landscape of U.K. radio overnight and
bucked the current trend of consolidation in
the U.K. market, where more and more sta-
tions are being acquired by a few larger
groups.

“Any new player into the commercial
radio market is good because it is bound to
grow the share,” says Steve Power, pro-
gram controller at Capital-owned top 40 sta-
tion Power FM in southern England. He
adds, “Any audience that new player takes
from [public broadcaster] the BBC has to be
good news for the commerecial radio sector.
Also, it gives us a benchmark.”

It is expected that GMG will create two
distinct services. Currently, the AM and
FM stations simulcast the bulk of their pro-
gramming, except for a few hours a day of
London-specific output.

Evans, who was fired in January from his
breakfast slot on national top 40 network
BBC Radio for refusing to work on Fridays
because of TV commitments, says he is com-
mitted to providing services that will “pro-
mote new music and help break new acts”
and discover new on-air talent.

This is encouraging news for the U.K.
music industry, which in the past has erit-
icized commercial radio programming,
particularly in London, for being bland.

“Chris Evans is unconventional and cre-
ative. We hope that will be reflected in the
programming. This is what radio needs to
move into the next millennium,” says Gary
Farrow, Sony Entertainment U.K.’s VP of
communications. “It is also great to have a
new player in the game.”

Deal Will Alleviate Debt, Raise Int’l Presence

B BY ED CHRISTMAN

country, and budget classical, the deal
gives the company cash, which will be used
to pay down debt. It also provides an
avenue to strengthen its international
presence, as well as providing additional
industry and financial expertise.

Morgado, the former chairman of the
Warner Music Group, says that when he
considers making an investment, he con-
siders three ingredients. “No. 1 is the peo-
ple; No. 2 is the strategic interest; and No.
3, does the company operate in a niche that
gives it an advantage in a marketplace oth-
erwise dominated by big companies? For
our purposes, we concluded a fairly strong
affirmative on all three points,” he says.

Morgado, chairman of Maroley, says
that Platinum’s niche strategy allows the
label to be a strong player in the areas that
it pursues. “They don’t pretend that they
will compete with strong national compa-
nies for contemporary hit music,” he says.
In addition, he says that Platinum has a
strategic relationship with other things
that Maroley is doing.

Devick, Platinum’s chairman, says that
in addition to synergies with Maroley, the
deal will help alleviate debt, which the com-
pany used to grow its business. Rather
than start from the developmental stage
when it enters a niche, Platinum has made
four acquisitions since it was formed in
1991, buying R.E.X. Music Inc., a Christ-
ian label; Double J, a publishing company;
Intersound, which produces music in a
variety of formats, including gospel, coun-
try, classical, and R&B/dance; and a 50%
interest in House of Blues Music Co.

The most recent deal, which closed Jan.
1 of this year, was for Intersound. In that
deal, Platinum paid $24 million in cash and
$5 million in notes and assumed $12 million
in debt. To finance the deal, the company
took out a $25 million term loan, as well as
drawing funds from its $10 million revolv-
ing credit facility.

Currently, the company has lined up a
$30 million revolver with the Bank of Mon-
treal, which is contingent upon the compa-
ny raising $10 million in equity. The Maro-
ley/Alpine/SK-Palladin deal will fulfill that
requirement.

In addition, Devick points out that after
Platinum targets its niches, its last phase
of development is to “grow international-
ly.” When Morgado was with the Warner
Music Group, he considerably strength-
ened that company’s international pres-
ence, he says.

Last year, Platinum reported a net loss
of $9.3 million on net revenue of $24.4 mil-
lion for the 12-month period that ended
May 31. If Intersound sales are included
for the first five months of 1997, net rev-
enue would have been $37.4 million,
according to the proxy statement.

Andrew B. Lipsher, executive VP and
partner at Maroley, projects that Platinum
will have gross revenue of $80 million in its
current fiscal year.

He says that the combination of Maro-
ley/Alpine/SK-Palladin brings industry,
financial, and entertainment expertise
that will help Platinum grow to the next
level.

Richard Esposito, executive VP at
Maroley, notes that in addition to special-
izing in niche genres, Platinum is good at
exploiting brands that others have devel-
oped. The rosters at Platinum’s family of
labels include such established acts as the
Beach Boys, Peter Cetera, the Alan Par-
sons Project, Kansas, Crystal Gayle, the
Ohio Players, Eddie Rabbitt, and the Gap
Band.

He says those types of artists, as well as
the contemporary Christian artists in the
Platinum portfolio and Intersound’s bud-
get classical product, could provide content
for Maroley’s Asian operations.
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fortune to have a career that has allowed
me to sec many of the records with which
I started my career become part of this
legacy and ultimately be deemed viable by
major record companies for reissue.

FFrom the standpoints of both art and
commerce, the importance of reissuing
great music is undeniable. However, my
level of satisfaction regarding the sonic
quality of CD reissues of records original-
ly released on vinyl that T produced has var-

ied greatly. As [ have come to find many of

my colleagues sharing in my ambivalence,
I felt it was more than my place to share
some of my observations with our industry.

‘If planning a reissue of
' a record, why wouldn't

you seek out its pro-

ducer, engineer, and/or

I’ artist for consultation?’

Arif Mardin, a senior VP at Atlantic Records, has
been producing records for more than 30 years.

available for every record the major labels
wanted to reissue on CD, such docu-
mentation would certainly be very useful,

vinyl.

A mastering engineer living exclusively
in the world of vinyl had a myriad of prac-
tical eonsiderations to contend with before
his/her considerable skill and finesse could
be applied to the creative use of equaliza-
tion and compression. These included get-
ting the loudest level possible onto vinyl
dise without the needle jumping the groove
(skipping) by “cheating” with the overall
level, widening the groove, or attenuating
the bass during problem spots lasting for a
split second or compensating for lengthy
album sides in order to prevent the sonie

(Continued on page 34)
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H BY STEVE TRAIMAN

NEW YORK—Immortal/Epie
Soundtrax and New Line Home
Video are teaming up for a cross-
merchandising campaign designed to
benefit both “Spawn—The Album”
and the forthcoming VHS and DVD
home video releases of “Spawn.”
The partnership includes rerelease
of the album with a new, collectible
CD cover and a bonus track; the
inclusion of music videos of two top
album tracks on the VHS and DVD

Immortal/Epic, New Line
Team For “Spawn’ Promo

releases, due Dec. 23 and Jan. 6,
respectively; and a consumer sweep-
stakes.

The Immortal/Epic Soundtrax
album initially shipped to stores just
before the New Line Cinema big-
screen opening of “Spawn” in
August. “It hit The Billboard 200
chart at No. 7 and has stayed on ever
since,” says Al Masocco, the label’s
West Coast marketing VP. The set
stands at No. 184 this issue on The
Billboard 200. According to Sound-

(Continued on page 109)

More Chains May
Pull Prodigy Set If
It’s Not Stickered

B BY DON JEFFREY

NEW YORK—The latest Prodigy
album has been removed from about
4,500 retail stores in the U.S. due to
“objectionable lyries” and could be
taken out of many more if the product
is not stickered.

Discount chains Wal-Mart and
Kmart jettisoned the album “The Fat
Of The Land” because they found the
opening track, “Smack My Bitch Up,”
offensive (Billboard Bulletin, Dec. 9).
One industry executive estimates that
Wal-Mart and Kmart sold 300,000-
400,000 units of the recording before it
was pulled from the stores.

At press time, Target, the other
major discount department store
chain that carries musie, was in talks
with the electronica band’s American
label, Maverick Records, about ship-
ping “parental advisory” stickers to
place on the albums. An executive at
Target indicates that if the stickering
is not logistically feasible, the record-
ings will be taken out of its approxi-
mately 800 stores.

A spokesman for Musicland, the
largest specialty music chain in the
U.S. with 963 stores that sell CDs and
cassettes, says it is also in negotiations
with the label about stickering the
album. The product is still in the stores,
and there has been no decision to
remove it if the talks fail, the
spokesman adds.

Maverick’s GM, Russ Reiger, was
not available for comment at press time.

Other specialty music retailers, such
as Tower and Virgin, are not demand-
ing stickers on the product.

(Continued on page 102)

Web Event Features Amos Vids
Ist Pay-Per-View Venture To Benefit Charity

B BY DOUG REECE

LOS ANGELES—In a charitable
effort aimed at raising funds for the
Washington, D.C.-based Rape, Abuse
and Incest National Network
(RAINN), Atlantic Records artist Tori
Amos will open up her music video cat-
alog to consumers for the first-ever
online pay-per-view charity event.
Beginning Thursday (18), users mak-
ing a one-time minimum $5 donation to
RAINN will have unlimited access to
view via video-streaming technology 14
Amos music videos, including a clip for
“Cornflake Girl” never before shown in
the U.S,, during a four-week period.

Standing The Test Of Time. Singer Judy Collins and producer Arif Mardin cele-
brated the recent Recording Industry Assn. of America platinum certification of
their 1978 collaboration, “Judith,” at the Hard Rock Cafe in New York. The event
also celebrated the release of her upcoming Christmas album and a boxed set,
“Forever: A Judy Collins Anthology.” Pictured at the Hard Rock, from left, are
Phil Ramone, general music supervisor for *Judith” and founder of N2K Encod-
ed Music; Collins; and Mardin.

Amos, who serves as a chairperson
on RAINN’s board, says, “Ever since
RAINN was started I have seen the
incredible help it has given people.
When I was approached to tie the
Internet in with RAINN, I was thrilled,
because I know how valuable the Inter-
net is to people who may not be able to
get information otherwise, and it also
provides them with an avenue to reach
out for the help that they need.”

The charity drive, dubbed Onstage
With RealAid, will be hosted by
Atlantic at www.atlantic-records.com
and Seattle-based RealNetworks at
www.real.com.

The latter company, which special-
izes in online video and audio stream-
ing, initiated the project in part to help
showcase its new RealSystem 5.0 Com-
merce Solution, which is tailored to
make on-demand and live online events
secure and functional.

According to RealNetworks execu-
tive producer of music services Chris
Otto, the pairing with Amos was a nat-
ural extension from previous collabo-
rations with the artist.

Before the commercial release of her
single “Caught A Lite Sneeze,” for
example, Amos allowed RealNetworks
to debut the song on the Internet via
the company’s earlier RealAudio 2.0
technology.

Earlier this year, RealNetworks also
promoted RAINN on WebActive, its
site dedicated to political activism.

Meanwhile, Atlantic head of multi-
media (U.S.) Nikke Slight says that the
project seemed an ideal way of pro-
moting art and activism.

“Tori is immensely popular on the
[World Wide] Web, and we wanted
very much to work with RealNetworks
to bring this great opportunity to
RAINN, which is a cause close to
Atlantic’s heart and Tori’s,” says Slight.

(Continued on page 102)

Braxton Sues Arista, LaFace Over Contract
Cites ‘Seven-Year’ Law In Saying Deal Is Invalid

H BY CHRIS MORRIS

LOS ANGELES—Invoking a 60-year-
old California law limiting the duration
of personal-services contracts, R&B/
pop vocalist Toni Braxton has filed suit
against Arista Records and LaFace
Records, asking a state court to void
her agreements with the labels.

In her action for declaratory relief,
filed Dec. 5 in California Superior
Court here, Braxton maintains that
under Section 2855 of the California
Labor Code—the so-called “seven-year
statute,” which restricts the length of

personal-services pacts to seven
years—her recording agreements with
LaFace and its parent and distributor,
Arista, executed in August 1989, were
invalid as of August of last year (Bill-
board Bulletin, Dec. 8).

The suit also claims that, at the out-
side, the documents will be invalid as
of Nov. 1, 1998, seven years after Brax-
ton commenced her services under the
terms of the contracts.

No monetary damages are sought in
Braxton’s action.

Braxton is only the latest major art-
ist to employ the seven-year statute in

Ritz, Grapevine Deal Links Top Irish Names

B BY NIGEL WILLIAMSON

LONDON—The merger of Ritz Music
Group and Grapevine Records brings
together as corporate siblings some of
the biggest names in Irish music.

The 38 million pound ($4.8 million)
deal, which has been under negotiation
since February, was signed at the
beginning of December and creates a
company with combined annual rev-
enue in excess of 12 million pounds ($19
million).

Grapevine artists include the Irish
performers Mary Black, Christy
Moore, and Sharon Shannon, while the

Ritz stable is headed by the platinum-
selling Daniel O'Donnell. Other Ritz
acts include Foster & Allen and Char-
lie Landsborough, while Grapevine’s
non-Irish artists include Joan Baez and
Emmylou Harris.

Under the deal, Mick Clerkin will
remain chairman of the Ritz Group,
which he established in 1970, but
Paddy Prendergast, one of the
founders of Grapevine, will take over
day-to-day running as CEO.

Steve Fernie, with whom he co-
founded Grapevine in 1991, has been
bought out. The group has purchased
additional office space next door to

Ritz’s Wembley headquarters in north
London, and a full move should be
accomplished by February.

“The merger will allow us to expand
and develop worldwide as well as pro-
vide new opportunities for artists on
both labels. It seems a logical move
from every side,” says Clerkin, who
started in the business managing Irish
show bands.

“This is an exciting deal for us,” says
Prendergast. “It enables us to do
things with our artists which we
couldn’t do otherwise. It’s no secret
that Grapevine had suffered from cash-

(Continued on page 109)

a contract dispute with a label: It has
been used in the past by artists includ-
ing Don Henley and Metallica as a
lever in the renegotiation of existing
agreements. Most of these high-profile
disputes have been settled out of court.

Braxton is among the most success-
ful crossover divas of recent years:
According to SoundScan, her self-titled
1993 LaFace/Arista debut has sold 4.8
million units, while its 1996 follow-up,
“Secrets,” has sold 4.7 million. The lat-
ter release, which climbed to No. 2 on
The Billboard 200, stands at No. 163 on
the chart this issue, in its 77th week.

Her suit goes to great lengths to
establish a California jurisdiction.
Although Arista is headquartered in
New York and LaFace is based in At-
lanta, the action notes that Arista
maintains offices in Beverly Hills,
Calif., while LaFace partner Kenneth
“Babyface” Edmonds, Braxton’s prin-
cipal producer, “furnished recording
facilities for [Braxton’s] recordings at
his home in Beverly Hills.”

To facilitate Braxton’s work in Cali-
fornia, the suit alleges, Arista and
LaFace “paid for Braxton’s moving,
auto, and lodging expenses to relocate
her to California in order to render ser-
vices in California for the convenience
of Edmonds.”

Braxton’s suit apparently represents
a last resort on the part of the singer:

(Continued on page 14)

Labels To Fight
Change To EU
C’right Directive

B BY JEFF CLARK-MEADS

LONDON—An 11th-hour amendment
to Europe’s new Copyright Directive
has produced a major disappointment
for the record industry.

The document, adopted by the Euro-
pean Commission Dec. 10, has a loop-
hole that would allow digital home-
copying from CDs or via electronic
media. Now labels say they will fight
for changes as the directive passes
through the European Union’s politi-
cal process.

The document is officially titled the
Copyright and Related Rights in the
Information Society Directive (Bill-
board, Oct. 18, Oct. 25, Nov. 22) and
was formally adopted by the Commis-
sion—the EU’s executive arm—prior
to being passed to the legislative bodies
of the European Parliament and the

(Continued on page 102)

Supreme CGourt
Hears Case On
Parallel Imports

# BY BILL HOLLAND

WASHINGTON, D.C.—The Supreme
Court heard oral arguments Dec. 8 on
a major copyright-related case that in-
volves the legality of parallel imports
and gray-market goods.

The court’s ruling early next year
will decide which of two sections of the
copyright law takes precedence—one
that prevents unauthorized imports
and another that may allow them (Bill-
board Bulletin, Dec. 9).

Although the copyrighted material
at question in the case, Quality King
Distributors Inc. vs. L’Anza Research
International, are the labels on hair
products, the case has wide-ranging
implications both here and abroad for
all copyrighted produects produced
domestically but sold abroad at a dis-
count, including sound recordings.

(Continued on page 93)

ASCAP Alters
Internet Online
License System

H BY CARLA HAY

LOS ANGELES—Performing right
organization ASCAP has updated its
Internet online license agreement for
those who want to use ASCAP music
on the World Wide Web.

The modified license includes three
rate schedules that allows licensees,
such as Web site operators, to deter-
mine which schedule best fits their
needs.

ASCAP had previously offered a
more generic online licensing agree-
ment without customized features.
Part of the new online ASCAP license
also includes a reduction of its mini-
mum license fee from $500 to $250.

Although all three U.S. performing
right organizations (ASCAP, BM], and
SESAC) have their own Web sites that

(Continued on page 109)
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Miles Breaks New Ground
With ‘23AM’ Set On Arista

H BY LARRY FLICK

NEW YORK—On his second collec-
tion, “23AM,” Italian DJ-turned-com-
poser Robert Miles reveals an ambi-
tious new sound that reaches far
beyond the much-copied dance style
of his 1996 worldwide smash “Chil-
dren.” Given positive initial reaction
to the set, due in U.S. stores via
Arista on Tuesday (16), Miles has
begun a new career path that tran-
scends temporary club trends.

The project was officially launched
stateside Dec. 8, when the label
began soliciting radio airplay for the
first single, “Freedom,” featuring
guest vocals by disco icon Kathy
Sledge. Club DJs were shipped a

ROBERT MILES

two-record set of U.K. remixes of the
track Nov. 24.

Although the soothing, quasi-clas-
sical piano sound that distinguished
“Children” remains prominent,
“Freedom” has a notably more ambi-
ent pop texture and a languid shuffle
groove that renders the track as ac-
cessible to adult radio formats as it is
to youth-driven airwaves and dance-
floors. It’s a musical shift that some
programmers feel was necessary.

“Completely duplicating ‘Children’
would have been a grave mistake,”
says Dave Lalla, GM at WMSC
Montelair, N.J. He says “Freedom”
has gotten “excellent phones” during
its first week on the air, “This new
song has a good sense of familiarity,
but it also has other elements that
makes it fresh and attractive. It’s a
great song.”

Erik Bradley, music director at
WBBM (B-96) Chicago, agrees. “I
was pleasantly surprised by the sin-
gle,” he says. “If it gets the right
amount of promotional energy from
the label, it could be extremely sue-
cessful. There’s certainly a hole at
radio for a record that sounds like
this.”

According to Jay Krugman, senior
VP of marketing (U.S.) at Arista, fill-
ing that gap is pivotal in the labels
strategy. “There’s nothing out there
right now that sounds like this, and
that’s our strongest weapon,” he
says. “ ‘Children’ was a special record
that defined a specific moment in
time. None of the sound-alike records
have been able to capture that magie.
With ‘Freedom’ and ‘23AM,’ Robert
has created something equally
unique that we believe will reach an
audience beyond that which em-
braced the first record.”

In order to reach that wider audi-
ence, Miles will visit the U.S. for an
extensive promotional trek toward
the end of January. In addition to the

requisite radio
ARISTA | ¢ il
L = | stops, he will
likely do
turntable gigs at several clubs.
“Nothing is etched in stone, but peo-
ple are clamoring to have him spin in
their elubs,” Krugman says.

Miles is currently on a promotion-
al jaunt in the U.K. and Europe,
where “23AM” was released Dee. 1
on deConstruction Records. Arista’s
decision to release the album here
before the start of the new year has
proved to be a savvy sales move.

“Otherwise, [the label] would’'ve
been killed by imports,” says Steve
Bond, manager of DJ Tools, an indie
retail outlet in San Bernardino, Calif.
“We've already sold a lot of the im-
port single. There’s a lot of interest
in the album. People seem to like the
fact that it’s the kind of dance record
you can listen to at home.”

That was precisely Miles’ intention
when he began composing the mate-
rial for “23AM” eight months ago.
“You can do the really busy, uptem-
po dance mixes later,” he says of the
set, which ranges from breakbeat-in-
duced electronica and trance-disco to
traditional pop balladry. “I wanted
this to be a chill-out record that
makes you feel positive.”

He also wanted the album to
reflect the lessons learned from a
year of life on the road. “It had to
be more personal and more spiritu-
al,” he says. “I love the idea of mak-
ing music that truly touches people.
If it makes you move, that’s great.
But if it makes you think or feel
something deep and emotional, then
I've reached my ultimate goal.”

Miles began assembling “23AM”
during the worldwide tour support-
ing his first album, “Dreamland.” He
picked up sound bites and samples
from nearly every city he visited. “I
listen to this album, and it’s like tak-
ing a trip for me,” he says. “The
memories are so precious and inspir-

(Continued on page 108)

At 15, Reggae Report Looks To The Future

Magazine Seeks New Ventures To Grow And Stay Vital

B BY ELENA OUMANO

NEW YORK—Madison Avenue, Hol-
lywood, and other American cultural
venues use reggae’s feel-good beats to
put the erueial subliminal spin on
sales-clinching pitches. Yet through-
out the music’s more than three-
decade history, the mainstream musie
industry has viewed reggae as a niche
market genre.

That this music thrives and contin-
ues to mutate and develop its various
styles is due not only to the inventive
talent of its creators, but to the “roots”
Jjournalism network that gives solidar-
ity to the reggae community by pass-
ing on hard information and offering
behind-the-scenes glimpses into the
often colorful “runnings” surrounding

PEGGY QUATTRO

reggae heroes.

Reggae Report, a Miami-based, full-
color glossy, is among the most vener-
able of those reggae journals. This
year, the monthly magazine and its
founder/publisher, Peggy Quattro, cel-
ebrate their 15th anniversary togeth-
er. Given the challenges of this partic-
ular paper game, it’s a formidable
landmark. And like the musie it cov-
ers, Reggae Report is poised at a turn-
ing point: It must progress to the next
level in order to ensure its future.

In the mid-"70s, Quattro was living
in Nuremberg, Germany, when friends
introduced her to the music of Jimmy
Cliff, she recalls. “[Bob] Marley was
touring at the time, so I was intro-
duced to that musie,” she says. “I liked
the unusual rhythm and the powerful
message for the underdogs and the
oppressed—the message to help peo-
ple feel better about themselves and
have faith.”

When Quattro returned to the
States in 1980, she landed a job in
Miami with manager Don Taylor, who
had handled Marley. “I started the day
that Bob died,” Quattro says. “From
that moment on, I was involved. We
also managed Jimmy Cliff. He came to
Miami the next day to do a concert and

TV taping, and we became close
friends. We still are to this day.”

Quattro left Taylor’s employ in 1981,
then worked for famed producer Joe
Gibbs for six months, where she met
reigning reggae stars of the day Den-
nis Brown, Yellowman, J.C. Lodge,
and others. Armed with those con-
tacts, she decided to tackle concert
promotion, directing a music festival
and promoting a concert by singer
Marecia Griffiths.

“But by 1983, I noticed that there
wasn’t really any good press on reg-
gae,” Quattro says. “People didn’t
know what was going on in the
Miami/South Florida market. There
was no way to get information on the
artists. That’s where the magazine
idea came from—to fill this void. I had
already become acquainted with the
stars—[Brown], Gregory Isaacs, Third
World—so it was easy to ask, ‘Let me
take a picture and do an interview.’
They were always very enthusiastice,
cooperative, and supportive.”

After the first few newsletters dis-
appeared quickly into eager fans’
hands, Quattro took the next step and,
with then-partner Michael Williams
(bass player and leader of Jamaica's
Zap Pow band), upgraded Reggae
Report to a magazine. At Cliff’s sug-
gestion, Quattro put a price on it. “I
used to give it away,” she says, laugh-
ing.

“I wanted it to be the best magazine
for reggae because I felt such a con-
nection to the artists,” Quattro contin-
ues. “I knew where they were coming
from. I could relate to it; we were
friends. I would be able to provide the
latest, best, most personalized report-
ing on the reggae stars. That's why the
interviews were always my thing. We
added show and record reviews and
the international reggae column
because a lot of people in those days
were not convinced that reggae had a
market outside Jamaica.

“It’s become a very popular section,”
she adds. “I credit Bob Marley’s [inter-
national] *70s tours with that. They
were mind-boggling.”

Today, Reggae Report can boast of
introducing countless fans to reggae
and functioning as an important source
of information.

“I eredit Sara Gurgen, executive
editor, for the quality of our editorial,”
says Quattro. “And I thank the read-
ers, some of whom have been there
from the beginning. Our slogans are,
‘We plan the magazine with our read-
ers in mind’ and ‘From the stage to the
page.””

Highlights of the magazine also
include top 10 charts from around the
world. “We get E-mail from every-
where—Italy, Spain, South America,”
says Quattro. “Radio and sound sys-
tem DJs from everywhere submit
their top 10 lists. It’s a great way to
track the musie, because we see that a

song that’s popular in Richmond, Va.,
is also on the chart in Rome, Italy. The
music is getting out there, evenif it has
a long way to go as far as distribution.”

People from 45 countries subseribe
to Reggae Report. “It’s not [a] huge
[market], but they’re there,” Quattro
says. “They’re very supportive. Those
fans have kept me going, because it
certainly hasn’t been the money!”

Among the obstacles faced by Reg-
gae Report and other reggae maga-
zines is lack of advertising dollars from
record companies and sellers of reg-
gae-related produets from Jamaiea,
the U.S., and everywhere else.

“We made it our job to let people
know that those records are there,”
says Quattro. “We made it our job to
review them, and they show up in our

N
5‘

DIANA

charts. But the record companies
should do their part now and promote
and market the records to this audi-
ence that we've established. They
should support us so we can keep
doing that.

“After 15 years,” she adds, “they
should just accept that we’re not a
passing fad and that we need to be
financially supported.”

The other looming obstacle blocking
Reggae Report’s continued growth is
unserupulous distributors. “Many
aren’t honest about their sell-through
numbers, and they take months and
months to pay us,” says Quattro. “Five
years ago, we lost about $60,000 with
one Midwestern distributor, and we
had to downsize. That’s just one exam-
ple. Now I’'m very selective about dis-
tribution offers. I would even consider
giving [the magazine] away for free if
T had the funds to do it and there were
a way to control distribution. We are
nationwide, and shipping costs are
very high; we spend thousands per
issue in shipping alone, so the money
has to come from somewhere.”

And money is what’s currently
uppermost in Quattro’s mind. “Reggae
Report is seeking investors,” she says.

(Continued on page 109)
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Artists & Music

Netherlands’ Anouk Off To Soaring Start With Dino Debut

# BY ROBBERT TILLI

THE HAGUE, Netherlands—With
the blazing arrival of female alterna-
tive rocker Anouk, this city looks set
to reclaim its title of Beat City No. 1,
a moniker the locals once used to dis-
tinguish it from the nation’s capital,
Amsterdam.

With help from the city’s musical
old guard, 22-year-old newcomer
Anouk Teeuwe has put the Hague
back on the map. Unusually in these
times and in this market, the artist
has emerged from the live scene.

In only two weeks, her debut
album, “Together Alone” (Dino
Music), reached the top slot in the
Mega Top 100 Albums chart and went
gold with sales of 50,000 units. With a
pan-European (excluding the U.K.)
and Asian Pacific release through the
BMG imprint under her belt, her
international reputation is growing
daily.

Her second, raw single, “Nobody’s
Wife,” was adopted by public top
40/alternative-formatted Radio 3FM
in September, giving her a flying
start.

In the week beginning Nov. 29,
“Nobody’s Wife” was still holding at
No. 2 in the Mega Top 100 after 11
weeks. The album, released Oct. 27,
dropped back to No. 4 in its fifth
week.

Jean Broeks, buyer at the country’s
largest retail chain, Free Record
Shop, with 140 outlets, reports 9,000
units sold so far. “Weekly, we sell on
average 1,500 copies, which is unbe-
lievable for a debut artist,” Broeks
notes.

Anouk’s strong debut has been
guided by fellow Hague citizens Barry
Hay and George Kooymans, lead
vocalist and guitarist, respectively,
with veteran rock act Golden Earring.

Frits van Swoll, A&R manager at
repertoire owner Dino Musie, still
cherishes the moment that Hay and
Kooymans walked in with a demo
tape of Anouk. “I was totally knocked
off my feet. OK, it wasn’t exactly
Dino’s type of material, as we're best
known for our releases in the populist
genre, but there’s no way around

good musie.”

Dino subsequently offered Anouk a
long-term recording deal on the spot,
while Hay and Kooymans committed
themselves to supplying song mater-
ial and to production along with John
Sonneveld, Golden Earring’s longtime
staff producer.

Anouk was introduced to the Dutch
public by her Hay/Kooymans-penned

”»

debut single, “Mood Indigo,” in

ANOUK

November of last year, but there
was little response. Hay and Kooy-
mans were preoccupied with writing
for their own album, and Anouk
started writing songs with her artis-
tic partner, Bart van Veen. Among
those songs was “Nobody’s Wife,”
the song that broke her instantly
nationwide.

“That song was already a crowd-
pleaser at my live gigs,” says Anouk,
who still has a part-time job as a nurs-
ery school teacher. American song-

RECORD CDMPANIES. Island Black
Music in New York names Beverly
Paige VP of media relations. She was
head of black music publicity at Inter-
scope Records.

TVT Records in New York pro-
motes Patricia Joseph to VP of
soundtracks and A&R. She was direc-
tor of A&R.

Susan Genco is promoted to VP of
business and legal affairs at Arista
Records in New York. She was senior
director of business and legal affairs.

RCA Records in New York names
Valerie Marcus VP of business and
legal affairs. She was senior director
of business affairs at Zomba Record-
ing Corp.

Janet Striemer is appointed VP of
human resources at Capitol Records
in Los Angeles. She was VP of human
resources at Castle Rock Entertain-
ment.

Epic Records in New York pro-
motes Karen Gruning to director of

JOSEPH

PAIGE

international marketing. She was
manager of international press.

Geffen Records in San Francisco
promotes Adrian Moreira to region-
al sales manager. He was Northwest
marketing manager.

Provident Music Group in Nashville
names Doris Bratcher sales coordi-
nator of national accounts and dis-
tributors, Maria Hoyos coordinator
of international marketing, Vickie
Willis human resources director,
Elise Keenan senior accountant, and
Marie Ratzman accounts payable
supervisor. They were, respectively,

EXECUTIVE

writer Frank Carillo (with whom
Kooymans had collaborated before)
provided two more songs—funky
stomper “Pictures On Your Skin” and
bluesy ballad “Time Is A Jailer”—for
the 11-track album. In addition to
“Mood Indigo,” the album contains
one more Hay/Kooymans track,
“Fluid Conduction.” All the rest are
Anouk/van Veen originals, which was
fine with Hay and Kooymans. “We
didn’t want it to become an Earring
project,” says Hay.

‘LIKE RINGING A BELL’

“So anything that came from her,
we could only encourage,” he adds.
“This is Anouk. She’s a natural hard-
core, unpolished gem you don’t meet
every day. We didn’t have to rewrite
anything.”

Hay’s introduction to Anouk near-
ly didn’t happen. “A contractor work-
ing in my house kept on raving about
this girl who could sing ‘like ringing a
bell,” ” he recalls. “I don’t want to
come across blasé, but that’s some-
thing we hear every day.” The con-
tractor took Anouk to a Golden Ear-
ring gig, and Hay recalls on seeing
her, “My first impression in such
cases is always, ‘Please don’t tell me
she can sing!’ ” After a few duets
locally, Hay was convinced and talked
Kooymans into backing her.

That contractor was her ex-hus-
band, Edwin Jansen, who later took
on managerial duties under the ban-
ner of AT Productions. “I’'ve support-
ed her from day one, when she was
only a backup singer in a soul band.
Initially it was nothing more than a
hobby which grew out to be proper
artist management,” recalls Jansen.
“Everything was very low-key and
low budget until the moment Hay and
Kooymans stepped in.”

The typical music-business hassle
he and Anouk encountered before
everything came good is reflected in
the lyrics to “The Other Side Of Me.”
Says the artist, “Nobody believed in
me before. This song is meant to say,
‘Serew all of you losers, here I am.
And this is where I've got to.”” Sev-
enty-five gigs are lined up for her in
the Netherlands until the summer,

GENCO

MARCUS

marketing assistant at Benson Label
Group, international coordinator at
Provident, human resources assistant
at Provident, staff accountant at
Provident, and accounting manager/
office manager at World Class Talent.

Brentwood Records in Nashville
names Joseph Cassell A&R director.
He was A&R director at the Benson
Label Group.

The Benson Label Group in Nash-
ville names Leslie Tayman public
relations manager. She was choral
marketing coordinator at Brentwood-
Benson Music Publishing.

TURNTABLE

after which international tours are
planned.

With Anouk having been discov-
ered onstage, Dino’s van Swoll notes
that “it has been a mighty long time
[since] an artist came out of the live
circuit instead of the marketing
department. Anouk is not a ‘blond
project’ which has been put together
by clever marketers. She’s a genuine
live artist.”

Tune in to any modern Dutch sta-
tion, and you’ll hear “Nobody’s Wife.”
Even after 30 plays a week, Radio
3FM music programmer Ben Houdijk
can’t get enough of it. “It might be
loud on the surface, but skin-deep
there’s a beautiful song,” he says.
“Every other spin reveals a little

‘Anouk is not a

“blond project”

put together by
clever marketers’

more of its inner strength. A rock
song with balls is a gift to radio in
these ballad-flooded times.”

Her video is in high rotation on
MTV Europe’s Northern region. A
special show featuring Anouk pre-
senting her favorite videos has
already been filmed for broadcast on
MTYV Europe at a later date.

At Dutch local music TV station
TMF, her video has been top of the
bill for weeks.

Van Swoll attributes her success to
her talent, delivery, and looks, plus
the all-important factor of timing.

“It’s the first time a ‘girl in rock’ is
a local,” van Swoll says. “Up to now
such female rockers were all Ameri-
can. What's more, she’s a whole deal
younger than the likes of Alanis
[Morissette] and Meredith [Brooks],
which makes her even more appeal-
ing to the kids.”

Yet, says Anouk, “I'm definitely not
the next Alanis, as I'm coming from a
blues background. I used to listen to

my mum’s record collection, which
was mainly comprised of legendary
blues and soul singers like Irma
Thomas, Laura Lee, and Etta James.
That’s the real thing to me.”

The raw sound, reminiscent of Nir-
vana with its quiet verse and wild cho-
rus progressions, was intentional,
says Hay. “Our purpose was that it
shouldn’t sound too produced,” he
says. “Simplicity works best with this
kind of music, which is sort of in-your-
face stuff. We recorded it at George’s
[Kooymans] Lagune Studios in Bel-
gium with sessioneers and more or
less banged it out on tape in one go.
No multilayered overdubs.”

Pure is the way the album will be
released internationally—the set is
due in most European and Asian
Pacific territories in the new year,
with the exception of Scandinavia,
where it launched Dec. 4. “I don’t like
to be repackaged, remixed, and
restyled,” Anouk says.

“As everything happened in no time
in Holland, it could do the same
abroad, we feel. So we leave it pure as
it is,” says Maarten Steinkamp, newly
appointed managing director at BMG
Benelux, Dino’s joint-venture partner
and owner of the international
exploitation rights.

Anouk’s international career will
kick off in Sweden with a live appear-
ance at the Lucia gala this month in
Stockholm.

Although Arista U.S. is reportedly
interested in releasing her album,
Anouk doesn’t see herself stepping
into the footprints of Golden Earring,
which enjoyed a top three single with
“Radar Love” on the Billboard Hot
100 chart in 1973. “No way,” she says.
“The States have too many great
singers of their own. Who's waiting
for me?”

Inthe wake of Anouk’s success, she
is dragging Billy The Kid, another
band from the Hague, with her as a
support act and a potential signing to
Dino. “We feel like one big family in
our town'’s rock scene, and we want to
help each other as much as we can,”
she says. A one-off triple bill with
Golden Earring in their hometown is
currently under discussion.

STRIEMER GRUNING

SubLime Records in Nashville
appoints Robert Pozansk marketing

director. He was VP of operations at

Straight Up Management.

RELATED FIELDS. The Karpel Group
in New York names Craig Karpel
president. He was VP of the music
division at Boneau/Bryan-Brown.

Jeff McClusky & Associates in
Chicago appoints Neela Marnell
director of artist development/prod-
uct management. She was manager of
college marketing at Atlantic
Records.

KARPEL

MOREIRA

Spitz, Friedman, Libien & Gottfried
in New York names Lynn Levy direc-
tor of arts and entertainment client
services group. He was an indepen-
dent consultant.

The MAGNUM Cos. Ltd. in
Atlanta names William C. Segal GM.
He was PD for the victory ceremonies
at the Atlanta Committee for the 1996
Olympie Games.

Metropolitan Entertainment Group
in Montclair, N.J., promotes Lil Ama-
tore to talent buyer of the concert
division. She was assistant talent
buyer.
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Rounder Women Join On ‘Sing it"’
Thomas, Nelson, Ball Hope To Widen Fan Base

B BY CHRIS MORRIS

LOS ANGELES—On. Jan. 13,
Rounder Records will release “Sing
It!,” a vibrant summit meeting fea-
turing a triumvirate of female blues/
R&B stars—Irma Thomas, Traey
Nelson, and Mareia Ball—that the
label plans to cross-market to the
singers’ diverse fan bases.

Rounder GM Duncan Browne
says, “One of the approaches we’re
taking to selling the record is look-
ing at the markets, the audiences,
the stores, ete., that each of their
respective records has gone to in the
past and making sure, as part of our
marketing and sales strategy com-
ing out of the box, that we’re hitting
all of those things.”

The project had its genesis during
the New Orleans Jazz & Heritage
Festival in May 1996, when Thomas,
Nelson, and Ball—all of whom have
recorded solo releases for the Cam-
bridge, Mass.-based Rounder—
appeared together at a benefit show
for publie radio WWOZ New Orleans
at the local club the Maple Leaf and
at an in-store set at Tower Records.

“It was an amazing experience,”
Nelson says of the benefit. “There
was a point when Irma and I were
singing together, and the audience
response was so intense that it was
almost scary. And, of course, the
place was just jammed—we had to
get onstage through a window at the
back end of the stage.

“After the show [Rounder VP of

TRACY NELS_ON, MARCIA BALL,
AND IRMA THOMAS

nztional promotion] Brad [Paul] was
Jjust glowing,” she adcs. “He was so
jazzed, and he said, ‘We've got to do
more of this.” That was really the in-
ception of it.”

“It elicked so well,” adds Thomas.
“I told [producer] Seott Billington,
“You know, since we all basically are
on Rounder, why don’t we do a three-
some album? I think it would be a
fun thing to do.” And, of course, Brad
Paul, evidently a light came on in his
head as well. After Seott told them
that I'd expressed the desire, that it
was a good idea, it clicked, and the
rest is history.”

While the three singers hail from
different parts of the country—
Thomas from New Orleans, Nelson
from Nashville, and Ball from
Austin, Texas—and they all work
different parts of the blues/R&B
spectrum, they shared a common
bond.

“Marcia and I botk have done so

Mark Eitzel Springing A
‘Trap’ On Matador Records

H BY BRADLEY BAMBARGER

NEW YORK—Seldom does a title so
perfectly encapsulate an album’s
contents as does the moniker for
edgy singer/songwriter Mark
Eitzel’s upcoming Matador dise,
“Caught In A
Trap And I
Can’t Back
Out 'Cause I
Love You Too
Much, Baby.”

The album
brims with
songs of bro-
ken hearts
and suspicious
minds, all relayed with the desper-
ate romanticism and sardonic wit
that have made Eitzel one of the
great barroom bards of the past dec-
ade. In stores Jan. 20 worldwide,
“Caught In A Trap” also reflects
Eitzel's productivity, as it is his sec-
ond album in less than a year. His
usual outlet, Warner Bros., counte-
nanced the moonlighting to accom-
modate Eitzel’s prodigious output
and help cultivate his grass-roots
following for the next disc.

As stark and truthful as a mug
shot, “Caught In A Trap” is more
aligned with Eitzel’s work as the
leader of the late, lamented cult
favorite American Musie Club than
his more polished solo efforts on

EITZEL

Warner Bros.: last spring’s “West,”
a low-key collaboration with
R.E.M.’s Peter Buck, and last year’s
ambitious, cabaret-toned “60 Watt
Silver Lining.”

Much of the Matader disc sees
Eitzel exploding singer/songwriter
clichés armed with just his guitar
and aching voice, although he’s abet-
ted on several key cuts by Sonic
Youth drummer Steve Shelley, Yo La
Tengo bassist James MeNew, and
former Bad Seed guitarist Kid
Congo Powers. Eitzel sticks to his
own material throughout despite
“the back-handed homage to the
King” of the album title; character-
istically, the pained kiss-off “Go
Away” is a standout track.

“I hope people don’t say this is a
‘down’ record,” Eitzel says. “It’s a
bitter record, but it’s not a down
record.”

Regardless, grainy evocations of
the more volatile emations aren’t

" exactly fodder for the mainstream, as

Eitzel realizes. “We live in a dispes-
able pop culture, and I'm not inter-
ested in the disposable,” he says.
“Most people don’t like to hear the
truth, and they don’t want to hear
about anything that they might have
to learn to like. Now, I'm all about
pop music, but I hope I write songs
tnat hit you a different way each
time you listen to them.”
(Continued on page 15)

many of Irma’s tunes and just have
listened to her for so long,” Nelson
says.

Thomas says, “Tracy and Marcia
both expressed that they have liter-
ally listened to me for quite a long
time, and they say they do a lot of
the licks that I do. I don’t know
exactly what it is that they do that I
do, but it’s eool with me, and I'm
flattered by it . . . When we went in
the studio, Tracy said, ‘Now how am
I gonna sing when you're here, and
I'm doin’ all of your licks?’ I said,
Just sing it the way you’ve been sin-
gin’it.””

“Sing It!” was produced by Billing-
ton, who has helmed Thomas’ six
other Rounder albums. He brought

in noted New Orleans arrangers ber Angus Young.

Highway To Platinum. The members of AC/DC receive plaques certifying “Ball
Breaker” for sales of more than 1 million units and "AC/DC Live” for sales of more
than 2 miilion units. Shown standing, from left, are Gary Casson, Elektra execu-
tive VP; Greg Thompsen, Elektra senior VP of promotior; Alvin Handwerker,
band manager; Steve Kieinberg, Elektra senior VP of marketing; Alan Voss,
Elektra executive VP/GM, Sylvia Rhone, Elektra chairman; Steve Heldt, Eiektra
senior VP of sales; and band member Brian Johnson. Kneeling is band mem-

(Continued on next page)

LEAD VOCALIST Stephan Jenkins of Elektra act Third
Eye Blind, which won the modern roek track award at this
year’s Billboard Music Awards, said that he was amazed by
the success of the group’s huge hit, “Semi-Charmed Life.”
“I think we four [band members] are the only people who
understand it. It's about snorting speed and defiling women,_
but it’s good fun,” he said. “It’s morally ambiguous. You can’t
tell if the narrator is lamenting or reveling in the song. It’s
also very much a song about things you've lost and can never
get back, and there’s an eroticism to that.”

TON Y BENNETT, who won the top

Backstage At The Billhoard Music
Awards: LeAnn, Garth, Toni & More

that front; I'm not going to rush into it,” the 15-year-old
said. However, that doesn’t mean she hasn’t been thinking
about roles she’d like to play. “I want to do something that
has nothing to do with music. I'd love to do a dramatic rcle,
I loved ‘Beaches,’ or I’é lave to be in a horror movie.”
“Seream 3” perhaps?

M ULTIPLE AWARD WINNERS Spice Girls said
they've had to get used to how American radio works. vs.
in the rest of the world. “It’s surprising how long it takes
for a song to work at radio,” said Geri Halliwell (better

known as Ginger Spice). “The

jazz album award, said that his next
project will be a children’s album, set
to drop late in '98. The vocalist ex-
plained, “For years, I sang for moth-
ers and fathers and grandparents.
Then I sang for the yuppies on MTV.
Now I want to sing for the children.”

SONGWRITER OF THE YEAR

longevity is surprising, because in
England things move so fast.” How-
ever, Melanie Chisholm (Sporty
Spice) thinks the slowness “is health-
ier for the industry. We don’t want a
song to just be in and out.” The quar-
tet will start a world tour in Febru-
ary, with dates in the U.S,, including

winner Diane Warren, whose latest
chart-topper is LeAnn Rimes’ cur-
rent top five hit “How Do I Live,” said
her latest work will be heard on TLEC’s next album. War-
ren said, “It’s not something anybody would expect from
me—in fact, one of them’s pretty naughty!” Warren said
she likes working with rising stars like Monica, Brandy,
and the Backstreet Boys: “I'm always looking for the next
great person. I like taking someone to the next level . . .
where you write the signature song.”

PERFORMERS Aerosmith had to videotape its awards
appearance because of a conflicting Dec. 8 concert date; the
band, a premier concert attraction for 25 years, has been
on the road since May. Lead singer Steven Tyler said the
group keeps touring fresh by mixing up the recipe: “We
switch songs around all the time . . . We always fuck it up.
You can't care; if you care, it turns into [whispering] Las
Vegas.” Aerosmith will return to Vegas for a show on Sun-
day (14) at the MGM Grand Garden Arena.

FEMALE R&B ARTIST OF THE YEAR and AC artist
of the year Toni Braxton, who has just filed suit against
LaFace and Arista to be released from her 1989 recording
contract (see story, page 6), seems confident that she will
prevail against the company but didn’t have much to say
beyond that about the legal action. As for acting, she said,
“I am currently considering the Eartha Kitt story”

ARTIST OF THE YEAR WINNER LeAnn Rimes is
sticking her toe into acting waters. In addition to her Christ-
mas TV movie, “Holiday In Your Heart,” which is slated to
air Dec. 14 on ABC, Rimes is in discussion with Warner
Bros. about a three-picture deal. “There’s nothing new on

by Melinda Newman

a stop at New York’s Madison Square
Garden, beginning in June.

NO ONE WAS MORE surprised
than the members of Metallica to win an award—rock artist
of the year—that included radio play. “Radio ignored us for
so long,” sail drummer Lars Ulrich. “I think radio firally
woke up. Radio has obviously changed in the last 10 years.
We have a little to do with that, as do Guns N’ Roses, Kurt
Cobain, and some cthers. Things started shifting left. Peo-
ple started calling stations and demanding certain songs.
Radio reflects what people wani. to hear, or they are out. of
business.” Ulrich attributes Garth Brooks’ knocking the
band out of the top slot on The Billboard Top 200 not once,
but twice (in’91 with “Ropin’ The Wind” and two weeks ago
with “Sevens”) to “bad timing,” he said with a laugh. “Garth’s
in a league by himself. I have a lot of respect for him.”

SPEAKING OF, artist achievement recipient Garth
Brooks said he has no idea what his greatest artistie
achievement has been. “Are the record sales my achieve-
ment, or is that the achievement of the country audience
showing their size? I guess the letters you get on how the
music has affected somebody, that's the greatest achieve-
ment.” In the big picture, Brooks said his greatest achieve-
ment is undoubtedly his three daughters. He added that his
film production company, Red Strokes Entertainmert, is
talking with Babyface and wife Tracy about producing “The
Lamb,” a movie Braoks is developing. And the hame video of
Brooks’ Aug. 7 free concert in Central Park will come out
Jan. 20 and will include a bonnce-back coupon far “Sevens.”

Assstance tn prepering this columm was provided by Chris
Morvis, Craig Rosen, and Janine Coveney managing editor
of R&B Airplay Monitor.
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ROUNDER’S ‘SING ITY

(Continued from preceding page)

Wardell Quezerque and Victor
Goines to write charts for the ses-
sion. Most of the material is fresh
originals by such writers as Dan
Penn, Steve Cropper, Homer Banks,
Gary Nicholson, Donnie Fritts,
David Egan, and Mike Reid.

Thomas says that the kind of ego-
driven infighting that sometimes
mars such all-star get-togethers was
absent from the session: “We really
didn’t have a problem, where you get
the normal cattiness and bitchiness
among women on shows. I was like
the mother hen, and everybody else
was the little chicklets.”

Like Rounder’s Browne, Thomas
sees “Sing It!” as an opportunity to
draw new listeners for herself and
her two co-stars.

She says, “We honestly do not get
a lot of airplay, and to have three tal-
ented women who have to struggle
the way we struggle to keep gigs, to
keep an audience, to try to get new
audiences to discover us and realize
that we are a talent to be reckoned
with, it’s difficult. This [album]
should, if nothing else, get us intro-
duced to people who would normally
not know of us or have even ever
heard of us before.”

The trio, which so far has per-
formed live dates at the New Orleans
House of Blues and at La Zona Rosa
in Austin, has taped an episode of the
PBS show “Austin City Limits” for
an early "98 airing.

“That’s the linchpin [of the mar-
keting plan], and the timing of it’s
great, because it’s about a month
after the release,” Browne says. “All
of the stations that are going to play
it have to pull it down within the
week of Valentine’s Day. So between
the 14th and the 21st {of February]
is the window on the first run of
‘Austin City Limits’ ... We're work-
ing with PBS to offer underwriting
and premium-type stuff with this
record.”

Rounder is also looking at the pos-
sibility of national TV advertising on
such cable networks as VH1 and
Lifetime.

“On the promotional {ront, we're
working the record to the triple-A
format primarily, also to our blues
and soul |stations],” Browne says.
“Publicity is working it hard and get-
ting good response so far. The record
has a nice hook to it—there’s some-
thing for a writer or press to get their
teeth into, the three {singers] togeth-
er. We feel good about getting a sig-
nificant amount of national press.
We’re going to do some catalog pro-
motions with retail and one-stops.”

Since Ball, who was raised in
Louisiana, and Thomas have both
been frequent attractions at Jazz
Fest, Browne says, “We're going to
try to build some special events
around Mardi Gras and the Jazz &
Heritage Festival. We’ll probably
have a promotion around Mardi Gras
time, and we will send the winners
to the Jazz & Heritage Festival. It
will serve as an incentive to retail to
promote the thing—give the retailer
a trip to Jazz Fest and the consumer
a trip to Jazz Fest and maybe some
radio people.”

Currently, tour plans are uncer-
tain. Says Thomas, “We hope to, if all
of our schedules work . . . Nothing as
of yet has been finalized, but it sure
would be a fun thing to do.”

#PUTTIN’ EVERYWHERE ON DA’ MAP, THEY WITH ME!!

ALSO COMING SOON
ON CAVVYR,
“FATTESTJAMZ VOL. 117
Atriple CD Package
Specially priced at $8.00 each
featuring some top notch rappers
and singers as well as up and
coming artist nationwide. A
guaranteed collectors it2m for
music lovers, worldwide

UP NEXT ON CAVVY R.
IRONIC: “The Real Source”
YOUNG LAY: “Unsolved”
DUBEE: Dengerous Prospect”
CHILL: “Zero Below”
CAVVY R. RIDAHZ Comp
BIG DEE: “WATTS UP”

All New Songs From:

Brotha Lynch Hung, 187 Fac, N2DEEP T
Tha Bigga Figga, Mac Dre, Mac Mal, ron,
Young Lay, Cougnut, DA LOOIES
& Mo
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cavex Offwecores - #EXECUTIVE PRODUCER: DA’ UNDA’ DOGG
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SALES SPIKES EXPECTED FOR STARS OF BILLBOARD MUSIC AWARDS

(Continued from page 1)

of Trans World Entertainment. “Un-
der that scenario, it should ignite [her
album ‘You Light Up My Life—Inspi-
rational Songs’] and the rest of her
catalog.”

The young country chanteuse was
named artist of the year and album
artist of the year, as well as top coun-
try artist, top country album artist,
and top country singles sales artist. In
addition, her five-times platinum
debut, “Blue,” earned top country
album honors.

In an interview, Rimes summed up
her appeal. “I try to give people a little
bit of everything,” she said. “I've got
pop, country, and gospel. I think that’s

why I'm reaching people from 2 to 82.”

Rimes, who performed her Top
Country Singles Sales chart-topper
“How Do I Live,” was one of nine acts
that performed during the two-hour-
plus show; others included Spice Girls,
God’s Property Featuring Kirk
Franklin, Aerosmith, Garth Brooks,
Third Eye Blind, Usher, and David
Cassidy.

Performers and multiple award-
winners who had sufficient “face time”
at the podium were likely to benefit
the most at retail from the broadcast,
Wilson says.

The show opened with a rousing
version of “Spice Up Your Life” by

WARNER AND REPRISE NASHVILLE SPLIT

(Continued from page 1)

Warner/Reprise Nashville will con-
tinue to operate as the corporate par-
ent of the two labels. Sales, publicity,
creative services, artist development,
and administrative staff will remain
under the Warner/Reprise umbrella.

“In Bill Mayne
and Bob Saporiti
we have two people
who have worked
together shoulder
to shoulder for
years and have
made incredible
contributions to
this company as a
team,” says Nor-
man. “While they will still have access
to each other, what an exciting and
thrilling opportunity this is for us as a
company to now let both of them begin
to articulate their separate visions and
ideas about how one promotes and
markets art.

SAPORITI

to take Reprise and develop it into the
premier label in Nashville. We can
take what is already here and develop
it into a small but aggressive record
company with all the assets of a major
company. And still maintain the
autonomy of a
small company.”

Mayne says he
plans no immediate
artist roster
changes. Jack Pur-
cell will continue as
national promotion
director of Reprise,
assuming Mayne’s
duties there.

“The great thing now,” says Mayne,
“is that you'll see a different person-
ality emerge with each label. Two
years ago, we split the promotion
staffs. Now the labels will be com-
pletely separate.”

MAYNE

As for Reprise,

They’re both con-
summate profes-
sionals.”

Mayne says he
finds the timing
interesting. “It’s
my 10th anniver-

he says he will
tightly foeus on
current acts.
“We've got Dwight
Yoakam,” he says.
“We've got the
Lynns, Michael

sary with the com-

pany,” he says. “It’s a real challenge
that excites me greatly. I've been
overseeing promotion for three labels
[Warner, Reprise, and the Giant Col-
lective], and you ean only get so deep
doing that. I welcome the opportunity

TONI BRAXTON

(Continued from page 6)

A source confirms that before the ac-
tion was filed, she had held discussions
with her labels about adjusting the
terms of her contract.

The vocalist would not discuss the
suit with reporters backstage at the
Billboard Musie Awards Dec. 8 in Las
Vegas. However, she pointedly did not
thank Arista, LaFace, or Edmonds
during two onstage appearances to col-
lect awards in the R&B and adult con-
temporary categories during the na-
tionally telecast awards ceremony (see
story, page 1).

LaFace COO Mark Shimmel, who
was in Vegas for the awards show, said
he is “optimistic” that the dispute can
be settled but declined further com-
ment.

An Arista spokesman did not re-
spond to a call from Billboard seeking
comment.

Peterson, Paul
Brandt. The focus will be on total
artist support.”

Saporiti, in addition to serving as
senior VP of marketing for Warner/
Reprise, originated and developed the
label’s international department (Bill-
board, Nov. 29).

Saporiti says he plans no immediate
changes in either artist roster or staff.

“My philosophy has always been to
create an environment in which an
artist ean flourish,” he says. “I'm a be-
liever that you have to break tradition
to make tradition, so we’ll do that. I
hope to have some fun here—it is the
record business, after all. It’s not
brain surgery, or I wouldn’t have got-
ten the job. With the staff, I allow peo-
ple to be productive and to go as far as
they can go. But, no, I don’t have a
master plan. It’s all about the artist,
and that won’t change.”

Saporiti says Warner Bros. region-
al promotion manager Brad Howell
will be his head of promotion, and
product manager of new media ser-
vices Rick Henegar will be head of
marketing.

Warner Bros. artists include Faith
Hill, Travis Tritt, David Ball, Chris
Cummings, Jeff Foxworthy, Bill Eng-
vall, Anita Cochran, Brady Seals, and
Crawford/West.

Spice Girls, who were feted with
album of the year for the five-times
platinum “Spice,” as well as awards
for new artist of the year, album group
of the year, and Hot 100 Singles group
of the year.

In an interview, Spice Girls
applauded the fact that the Billboard
Music Awards are determined by
point-of-sale and radio airplay data
supplied by SoundScan and Broadcast
Data Systems (BDS), respectively.
“These awards are [the fans’] choice,”
said Emma Bunton, aka Baby Spice.
“That means so much to us.”

Added Geri Halliwell, aka Ginger
Spice, “We really appreciate this award
so much, because it is based on sales
and airplay, not just judges’ decisions.”

In spite of the celebratory feel of
the program, there were several bit-
tersweet moments.

Toni Braxton was named female
R&B artist of the year and later
picked up trophies for AC artist of the
year, AC single of the year for “Un-
Break My Heart,” and non-televised
awards for dance muste elub play
artist of year and dance music elub
play single (for the remix of “Un-
Break My Heart”). She dedicated her
trophies to her grandmother, who was
recently diagnosed with breast cancer.

Country legend Chet Atkins, the
recipient of the Century Award, Bill-
board’s highest honor for distin-
guished creative achievement, was
unable to attend the show, presenter
Deana Carter revealed, because he is
recovering from surgery.

“I’d like to thank my family for
sticking with me through thick and
thin,” he said in a videotaped message.
“And, I’d like to thank Billboard mag-
azine for this great honor. It’s mighty
nice. I'll treasure it always, and 1
appreciate it very much.”

Atkins joins previous Century
Award honorees George Harrison,
Buddy Guy, Billy Joel, Joni Mitehell,
and Carlos Santana.

Lyricist Bernie Taupin and Elton
John, the latter of whom appeared via
a taped message, acknowledged the
tragedy-inspired success of “Candle
In The Wind 1997” (see story, this
page), which was given a special
award as the all-time best-selling sin-
gle and was named single of the year.
John was also named singles artist of
the year and singles sales artist of the
year.

In another affecting moment, the
surviving members of Sublime—Bud
Gaugh and Erie Wilson—picked up
the group’s award for modern rock
artist of the year with the widow of
the group’s front man, Brad Nowell,
who died of a heroin overdose in May
1996.

Puff Daddy, who was named R&B
singles sales artist of the year and
received the honor for rap track of the
year (with Faith Evans for “I'll Be
Missing You”), dedicated his trophy
for rap artist of the year to his late
cohort the Notorious B.1.G. The artist
went on to present the R&B album of
the year, for the Notorious B.I.G.’s
“Life After Death,” to the slain rap-
per’s mother and daughter.

Breaking up the somber mood was
the presentation of the artist achieve-
ment award to Garth Brooks. Later
Brooks acknowledged the award’s
previous recipients—Madonna, Eric
Clapton, Rod Stewart, and Janet

The following are Bernie Taupin’s
and Elton John's acceptance speech-
es at the Billboard Music Awards
Dec. 8 after recetving multiple hon-
ors for “Candle In The Wind 1997.”

Bernie Taupin:

“The only deseription for this is
very bittersweet. As you can imagine,
I'd sooner not be standing here today
receiving some-
thing that relates
to a tragie
moment in time, a
moment that will
be embedded in
our hearts for a
lifetime.

“On the other
hand, I'm proud of
what the song has
achieved. I only
wish that the ugly head of eynicism
that speaks for the shallow and igno-
rant to take a moment out from its
selfish quest for the negative, to see
that in her tragic death, Diana will
help literally thousands to survive all
manner of physical and mental obsta-
cles.

“So before we let the thin ice of
compassion melt, let’s remember that
out of one terrible tragedy any
amount of miracles can be performed,
courtesy of people who care—people
from every corner of the world, peo-
ple who want to make a difference,
people like yourselves. Speaking of
people who make a difference, cour-
tesy of technology, my old buddy
Elton.”

TAUPIN

Elton John: i

“I'm sorry I couldn’t be there with
you tonight, but I'm here in New
York at the Fashion Institute tribute

Taupin, Elton Recall Diana
In Acceptance Speeches

to Gianni Versace.

“I'm very honored to receive all
these Billboard Musie Awards and
this special award.

“As you all know, this award was
born out of tragic circumstance, but
I wouldn’t be receiving this award;
Bernie, we wouldn’t have rerecorded
the song; and people wouldn’t have
responded to it, if not for the fact that
Diana was not
only our friend,
but a great friend
to the world. And
that is the saving
grace of this
moment.

“The only posi-
tive thing that has
come out of Diana
leaving us is that,
thanks to people
who bought the single, Diana’s work
will continue. In England during the
past 15 years, there was no better
friend to charity. If your cause was
just, Diana was there. She came
through for me and so many others
every time we needed her.

“So, Bernie, as I aceept this honor
in Diana’s name, everybody watching
should know the sales of this record
have already raised millions of dol-
lars for the Diana, Princess of Wales
Memorial Fund—money that will go
directly to help the people and caus-
es that Princess Diana so deeply
cared about.

“I would be remiss if I didn’t thank
both my manager John Reid and Sir
George Martin, who produced the
single. And I’'m sure they join Bernie
and me in thanking Billboard maga-
zine for helping us remember our
beloved friend.”

JOHN

Jackson. “We’re not in the same
class,” he said, “but maybe with your
name in the same class, people will
think you are.” Brooks also per-
formed his new hit, “Do What You
Gotta Do.”

A performance of “Stomp” by the
29-member God’s Property Featuring
Kirk Franklin was so inspired that
upon its completion, host David Spade
quipped, “Right now, somewhere in
the world, Marilyn Manson just
turned to dust.”

Aerosmith turned in an amusing
take of its chart-topping mainstream
rock track “Pink” from the Hard Rock
Hotel & Casino, flanked by a pool full
of synchronized swimmers. Front man
Steven Tyler capped the performance
by diving into the pool and smiling for
the underwater camera.

The evening’s other multiple award
winner was Dru Hill, which scored the
award for R&B single of the year (for
“In My Bed”), as well as R&B artist of
the year, R&B airplay artist, and R&B
singles artist of the year. Dru Hill's
Jaz said that when he received his
awards at the podium, he “felt like he
was in church.”

Other winners who also performed
included Third Eye Blind, whose
“Semi-Charmed Life” was named
modern rock track of the year, and
Metallica, which earned rock act of the

year honors.

In addition, Tony Bennett was pre-
sented the award for jazz artist of the
year by Garth Brooks in a special pre-
sentation Deec. 7 at the Motown Cafe.
Bennett also won the jazz album
award.

With attendance estimated at
10,000, this year’s Billboard Musie
Awards drew the biggest crowd in the
show’s eight-year history. The broad-
cast on Fox scored a 9.8 overnight
rating and a 15 share, winning the 8
p.m.-8:30 p.m. time slot. The final rat-
ing was 8.6, with a 13 share, up from
8.2 with a 13 share in the previous
year.

The complete list of year-end
charts, upon which the Billboard
Musie Awards are based, will appear
in the Dee. 27 issue of Billboard.

Assistance m preparing this story was
provided by Melinda Newman and
Janine Coveney, managing editor of
R&B Awrplay Monitor. .

TO OUR READERS

For a behind-the-scenes look at
the Billboard Awards, see the Beat,
page 12.
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EDITED BY CATHERINE APPLEFELD OLSON

COSTELLO’S ‘BIG’ ADVENTURE: Here are two more reasons to look for-
ward to 1998. Ethan and Joel Coen have a new movie, “The Big Lebowski,”
due out in February. And the Feb. 10 Mercury Records soundtrack to the film
is a happily genre-jarring compilation of tracks featuring a grab bag of artists
ranging from Bob Dylan (“The Man In Me”) to Kenny Rogers with the First
Edition (“Just Dropped In”) to Gipsy Kings (“Hotel California”) to Elvis
Costello, who penned a new song for the film.

Costello’s involvement with the project, and the creation of the quirky “My
Mood Swings,” reads like a piece of Coen brothers fiction in itself. The artist
was in New York in mid-October and had breakfast with pal T Bone Burnett,
who is serving as musical supervisor on “Lebowski” and was in town to pro-
duce an unrelated project. Burnett mentiored his work with the Coens and
invited Costello to join him at a meeting with the filmmakers that afternoon
at the Brill Building, the legendary music industry spot.

“They invited me in, and within a couple of minutes we were talking about
song choices—I was even so bold as to suggest a few pieces,” Costello says.
The conversation quickly wandered to the topic of Costello coniing up with
an original song for the film to accompany a critical bowling scene. “I went
from meeting them to working for them in 20 minutes,” he says.

With the stage set, Costello and his wife moved quickly, whipping off “My
Mood Swings” in just two days before it was time to meet Burnett to record
the track at the designated time of 11 p.m. Despite the wee-hours prearranged
time, Costello says when he arrived at the studio he and his wife had to drive
around the block a few additional times so they could finish the lyric. “When
you hear it, you'll never guess it took two people to write,” he says. “It’s a non-
sense song about things like people peeling off their clothes like a tangerine
and writing horoscopes and all sorts of cheap tricks.” Costello was still serib-
bling down notes on scraps of paper when he wandered through the door.

“We sat down, and I played them the song once. The first time we played
it seriously it was recorded,” he says. “The reason we didn’t go home before
midnight was that we played it another seven times to make sure that first cut
was the right cut.”

At just a little more than two minutes, “My Mood Swings” is one of the
shortest songs Costello has penned in a long time. “It’s just a rock’n’roll song,
not any more or less than that,” he says. “The tall order was the fact that
there was already so much great music in the film that we didn’t want any
new thing written to stick out like a brand-new pin. So it was good that we
went about it without it getting too precious.” Regardless of its length, Mer-
cury and Costello plan to get the song heard by as many fans as possible.
Costello already is booked to play it on “Late Night With David Letterman”
near the time of release date, and other publicity runs are being scheduled.

Costello, for one, is tickled to play a part in a Coen brothers production.
“They don’t make the kind of movies where they cut a lot of scenes together
so they can have a song. Their use of music is pretty soft and subtle; it might
be coming out of a transistor radio or something,” he says. FY1, for the triv-
ia-minded: Costello’s favorite Coen brothers flick is dark horse “The Hud-
sucker Proxy.”

PRODUCTION NOTE: Jimmy Jam and Terry Lewis have signed on to
supervise music for Fox’s upcoming “How Stella Got Her Groove Back” and
to produce the accompanying MCA Records soundtrack. The film, an adap-
tation of the latest novel by “Waiting To Exhale” author Terry McMillan,
stars “Waiting” leading lady Angela Bassett and will be in theaters some
time in 1998; a firm date has not yet been set. If sales of Artiista Records’
star-studded “Exhale” soundtrack—produced by Kenneth “Babyface”
Edmonds and featuring Whitney Houston—are any indication, MCA can
expect a very happy new year for its next R&B-infused soundtrack. “Exhale”
has surpassed sales of 5 million units and finished at No. 4 on the Billboard
Top 200 Albums chart for 1996.

MATADOR’S MOVE: Matador Records is winding down 1997 by jumping
on one of the most popular record-company marketing bandwagons of the
year: the creation of a separate film soundtracks imprint. The label’s early-
December release “Welcome To Sarajeva” (The Reel Thing, Billboard, Dec.
6) marked the first album to be hawked under the Matador Soundtracks
umbrella. Although the label has not yet lined up any soundtracks for next
year, Lyle Hysen, president of Matador’s in-house Docrmat Publishing divi-
sion, says it will be looking to glean selected soundtracks from Capitol
Records’ relationship with Miramax as well as other film projects that fit the
label’s image.

“Capitol just handed us ‘Welcome To Sarajevo’ at the last minute. We'd like
to be involved with projects a little earlier and perhaps find ways to get some
of our bands involved,” Hysen says. In addition to “Sarajevo,” Matador has
released three additional seundtracks—for independent film “Half Cocked,”
“Amateur,” and “Brain Candy.”

FOR THE RECORD: To clarifv an item in the Dec. 6 column, the sound-
track to “Good Will Hunting” and “Boogie Nights 2” are being released by
Capitol.

MARK EITZEL SPRINGING A ‘TRAP’ ON MATADOR RECORDS

(Continued from page 12)

The powers-that-be at Matador
have been “friends and fans” of
Eitzel’s for a long time, according to
co-president Gerard Cosloy, with the
label having issued a 7-inch single of
Eitzel’s “Take Courage” in 1992 as
well as “Son,” an album by the Toil-
ing Midgets featuring Eitzel. “We
always wanted to work with Ameri-
can Music Club,” Cosloy says, “al-
though we were never really in a
position to do so.

“I think the new record is closer
in spirit to some of his earlier work
than the Warner solo stuff,” Cosloy
adds. “I think he really made this
record for himself, but I know a lot
of people loved those AMC albums.”

Formed in 1986 in San Francisco,
American Music Club released a
string of poetic albums haunted by
ghosts of country rock. The quintet’s
discography includes the early gems
“California,” on Frontier, and “Unit-
ed Kingdom,” on Demon; the unsung
“Everclear” on Alias, along with an
EP spotlighting the rocking single
“Rise” and haunting B-side “Chanel
#5”; the grand Reprise bow “Mer-
cury,” featuring a classic song-
writer’s lament in “Johnny Mathis’
Feet”; and the swan song “San Fran-
cisco,” which included a masterful,
minor-key makeover of “California
Dreamin’ ” as a secret track.
Reprise also issued an EP in '94
stressing the wry final single “Hello,
Amsterdam” and several rare
tracks.

Chris Vanderloo, co-owner of
Other Music, an alternative special-
ist shop in New York’s Greenwich
Village, confirms Cosloy’s view that
Eitzel’s following from the Ameri-
can Music Club days persists. The
group’s catalog is a steady seller at
Other Music, as is his solo “Songs Of

Love Live” (Demon, 1991). Last
summer, sales were spurred when
Eitzel played a packed in-store with
Buck. But the recent Congo Norvell
record on Jet Set has been selling,
too, “with a lot of people buying it
just because Mark is on a few
tracks,” Vanderloo says.

Indie rock is down in general at
Other Musie, with such electronica
acts as Roni Size in ascendance. Still,
Vanderloo says, “the main indie rock
labels like Matador and Touch and
Go do a good job with their bands.
With the new Eitzel, it won’t be a
major seller, but I think Matador
might be able to tap into his AMC
audience better than Warner Bros.”

For “Caught In A Trap,” Matador
is following its usual marketing tac-
tics, emphasizing retail promotion,
trying to maximize Eitzel’s profile
as a crities’ favorite, and leaning on
its friends at college radio. Before
Christmas, the full album will be
serviced pervasively to college out-
lets and selectively to community,
triple-A, and modern rock stations.

Cosloy acknowledges that getting
much commercial radio play for
“Caught In A Trap” is unlikely,
something that hurt both Guided By
Voices’ “Mag Earwhig!” and Bettie
Serveert’s “Dust Bunnies”—two
promising Matador releases from
this year that failed to break beyond
the bands’ faithful.

But, Cosloy says, “I believe that a
record of quality can find an audi-

ence even without the support of
commereial radio. Radio would make
things easier, of course, but we won’t
ever leave it at that.”

Touring will help the cause, as
Eitzel is a compelling live performer.
He completed a 20-date solo acoustic
tour of the U.S. in November and
plans to play shows in Europe in
February/March and more in the
U.S. in April. Before going on tour,
the ever-prolific Eitzel will be in Los
Angeles working on a batch of songs
for a film based on the novel “Left-
Handed Woman” by Peter Handke.

“I write so many songs that would
never see light with just an album a
year,” Eitzel says. “So I feel very
fortunate that Warner Bros. allowed
me to do a record with Matador.
There aren'’t a lot of people who sell
as few records as I do that still get
this sort of treatment.”

Eitzel plans to have his next
Warner album out by early ’99, hav-
ing written a dozen more songs with
Buck and a huge batch on his own.
He’ll probably work with his former
American Music Club mate Bruce
Kaphan on the record, which Eitzel
promises will be “full of hit songs.
Every one. Just wait.”

Eitzel is managed by the New
York-based Manage This! His U.S.
tours are arranged by New York’s
Twin Towers; in Europe, he’s
booked by the Agency in London.
His songs are published by I Failed
in Life (BMI).
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We note with sorrow the passing

of Michael Hutchence and convey to his family,

his fellow band members and to his

long standing friends and colleagues,

our deepest condolences.

Robbins Spielman Koenigsberg & Parker, LLP
and
Judd Goldgeier
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CARNE’S COMING: Veter-
an R&B vocalist Jean Carne,
who has contributed to an
amazing array of albums and
songs, including the first two
titles by Earth, Wind &
Fire, Grover Washington
Jr.’s album “Strawberry

Wood Work. Singer Lau-
ren Wood, best known for
her 1979 single “Please
Don't Leave” and for “Fall-
en,” from the “Pretty
Woman” soundtrack,
launched her new indie
Bad Art Records in early
November with the release
of her latest self-titled
album. Wood, whose
unigue résumé includes B-
movie roles and founding
greeting-card company Cat
Tricks, kicks off a tour Jan.
10 at the Women's Expo in
Minneapolis.

Moon,” and the Temptation’s
hit “If You Don’t Know Me By
Now,” is back with “Love

Lessons,” her new album on
Place One/East Pointe Rec-
ords, due the first week of
January.

Carne, who also recorded
two albums for Omni/Atlantic
in the '80s, will make a new
push, appearing at February
listening parties in Philadel-
phia, New York, and Wash-
ington, D.C.

According to director of
marketing Marianne
Stormer, the labels hope to
ship 100,000 units of the
album in the first
quarter based on
positive feedback

Michael Peterson, Michael Peterson

Hit Man. Though Jim Lauderdale’s
BNA debut, “Whisper,” won’t bow
until Feb. 10, the singer has been all
over the country charts, penning
such hits as Mark Chesnutt’s “Gonna
Get A Life” and, more recently, Patty
Loveless’ “You Don’'t Seem To Miss
Me,” which is No. 14 this issue on
the Hot Country Singles & Tracks
chart. “Goodbye Song,” the first cut
from Lauderdale’s new album, ships
to radio in February.

REGIONAL HEATSEEKERS NO.1s

-

MOUNTAIN

from radio and re-
tail.

Though the artist
stands to garner a
fair share of atten-
tion in the R&B
community based
on her history,
Stormer expects
the album to blend

as well.

—_—

\

{ EAST NORTH CENTRAL
Michael Peterson, Michae! Peferson

NORTHEAST

Andrea Bocelll, Romanza
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three years after she record-
ed it.

Still, it’s not as though she
hasn’t been busy in the mean-
time. In fact, as the founder
of online independent-artist
music site Kaleidospace (aka
Kspace), the artist coinciden-
tally established a means of
marketing her new album.

Kspace, located at www.
kspace.com, acts as a forum
for indie acts trying to get a
foot up by selling and promot-
ing their music on the Inter-

net. According to
7 Novak, some mem-
| bers have also devel-

A

WEST NORTH CENTRAL

Michael Peferson, Michae! Peferson
e

f

PACIFIC
Andrea Bocelli, Romanza

into other formats |’]
L

“We haven’t se-
lected a single yet,
but I would say that
this is a real cross-
over album,” says
Stormer. “I'd expect the
CD101s, jazz stations, and
old- and new-school R&B to
react, because its style is so
diverse.”

SPACE AGE: Pianist/entre-
preneur Jeannie Novak is
finally getting around to
releasing her debut album,
“Reign Of Fire,” nearly

l
— I \

NV

" oped radio contacts
through the site.
Novak also took
pre-orders for the
album after distrib-

[ MIDDLE ATLANTIC

| Buju Banton, inna Heights

uting free cassette
samplers through

I the site this sum-
S ¥ e

SOUTH CENTRAL

Roy D. Mercer, How Big' A Boy Are Ya? Volume 3 |
—

THE REGIONAL ROUNDUP

Rotating top 10 lists of best-selling titles by new and developing artists.

WEST NORTH CENTRAL
Michael Peterson Michae! Peterson
The Kinleys Just Between You And Me
Marcy Playground Marcy Playground
Allure Aliure
Lee Ann Womack Lee Ann Womack
Blink 182 Dude Ranch
Our Lady Peace Clumsy
Andrea Bocelli Romanza
Dave Koz December Makes Me Feel This Way
10. Roy D. Mercer How Big'A Boy Are You? Volume 3

EGISICICIESE LS

1.
2,
3.
4.
5.
6.
7.
8.
9.

10.

MIDDLE ATLANTIC
Buju Banten inna Heights
Andrea Bocelli Romanza
Blink 182 Dude Ranch
Allure Allure
Mic Geronimo Vendetta
Our Lady Peace Clumsy
RuPaul Ho Ho Ho
Andre Rieu The Christmas | Love
Marcy Playground Marcy Playground
Michael Peterson Michael Peterson

"
| Mejondo ;%mmﬁ:;gw“m \ “I had everything
T except for the mas-

V tering and the pack-

aging done by early
'94, but I was get-
ting so bombarded
getting everyone
else’s music online
that I just put it on the back
burner,” says Novak.

“It actually took a client
offering to do the mastering
as a barter to get on Kspace
that reminded me about my
music and how important it
was to me,” she adds.

Though Novak began sell-
ing the album strictly over
the Internet in October, it will

be released on newly founded
Kspace Recordings in early
'98, targeting gift and book-
store chains.

Making up for lost time,
Novak also plans to release
her sophomore album next
year and is working on a
compilation of Kspace artists
due out early next year.

ROADWORK: MQ3, whose
Noo Trybe/Virgin album
“Mozaic” is due in March,

Northern Highlights. Fair-
banks, Alaska-based Wild
Frontier has accumulated
airplay on nearly 200 radio
stations for its “Spirit Of
Adventure” album strictly
though DIY promotion. In
addition to play on such
stations as KDHX St. Louis,
the band has picked up
play for its roots/country
stylings in several interna-
tional markets. The album
is distributed by Big Easy
and Miles of Music.

opens for Immature though
mid-January. The band kicks
off the tour Saturday (20) at
the Attic in Myrtle Beach,
S.C.
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Peter Andre’s Got The ‘Time’

Mushroom Set Moves Him From Pop Base To R&B

This article was prepared by Mike
McGeever, programming editor of
Music & Media, and Paul Sexton.

LONDON—International star Peter
Andre is reducing his pecs appeal to
become a soul man.

British-born Andre, who grew up in
Australia, enjoyed great success in
Europe and Asia with his first Mush-
room album, “Natural,” in 1996, build-
ing a large teenage fan base with
catchy pop singles and his open-shirt-
ed, pinup image. That album was never
released in the U.S,, and Andre and his
label and management team have
taken a bold approach to breaking him
there in ’98.

His second album, “Time,” released
across Europe in November, sees
Andre moving from his pop base into
R&B territory with the help of some
influential new friends: The album
includes playing, writing, and produc-
tion assists by such R&B champs as
the Refugee Camp All Stars, Montell
Jordan, Coolio, and Brian McKnight.

Andre is signed worldwide to the
independent Mushroom, which has
offices in its native Australia and the
U.K., and is published by Mushroom
Music. His Australian deal is in affilia-
tion with Melodian, which first signed
Andre on the back of a local talent con-
test. The label operates a licensing deal
with BMG throughout the rest of the
world, with the exception of North
America, in which markets it is con-
sidering various bids for Andre’s sig-
nature.

Mushroom A&R and project man-
ager Dean Stratten says of the album,
“It’s a case of moving on, trying to get
a more mature audience while main-
taining the pop side of things. We’ve
Jjust gone up a step productionwise and
songwise.”

The artist made his name on the
international stage with poppy singles
like “Mysterious Girl” and ballads like
“I Feel You,” as sales of the “Natural”
album climbed to 1.2 million world-
wide, according to his London-based
management and promotions company,

In Good Sbirits. MCA act Immature filmed the video for its latest single, “Give

& MUSIC

Blitz. But Andre did give a taste of the
grooves to come on another of his 1996
best sellers, “Flava.” He says he pur-
sued the R&B muse for artistic rather
than commercial reasons.

“I would never have attempted to go
with this type of music, with an R&B
feel as opposed to pop, unless I worked
with artists who live and breathe that
kind of music,” he says. “If I tried do-
ing the album
myself, [without
having] lived in
the place where
that music origi-
nates, people
might not take it
seriously.

‘Also, there’s a
certain positivity
that I have, know-
ing that the people who worked on the
album wouldn’t put their names to it
unless it would work. This album is an
indication of my direction; it’s a step
closer to where I want to go. It’s not
the ultimate R&B album for me, but I
want it to be seen as a great pop-R&B
album.”

Andre has become a familiar face in
Britain, where he was the celebrity
chosen for the high-level media oppor-
tunity of switching on the Christmas
lights Nov. 7 on London’s Oxford
Street. Following the summer hit “All
About Us,” the ballad “Lonely”—the
second single from “Time” in Europe
and Asia—was released in late Octo-
ber. It became an instant top 10 single
in the U.K.,, his sixth to achieve such
status in just 17 months, but did not
have the longevity of previous releas-
es.

Mushroom will release the single
“All Night, All Right” internationally
Jan. 12; while the album version fea-
tured Coolio, rapping on the single is
provided by Warren G. The song’s
strong disco-era feel is helped by its
quotations from A Taste Of Honey’s
1978 smash “Boogie Oogie Oogie.”

Andre’s co-manager, Sue Harris of
Blitz, hopes that will be the song to
kick-start the “Time” album, espe-

ANDRE

>

E 9

Up The Ghost,” Nov. 10 at various locations in Los Angeles. The video was co-
directed by Immature manager Chris Stokes and Bizzy Bone of Bone Thugs-N-
Harmony, who wrote the track. Pictured on the set, from left, are Madeline Ran-
dolph, senior director of A&R, R&B music, at MCA Records; Stokes; Romeo of
Immature; Bizzy Bone; LDB of Immature; Marilyn Bachelor, national director of
R&B marketing at MCA; Batman of Immature; and Cirri Nottage, director of

music video production at MCA.

cially in the U.K., where early sales
have been slower than expected. BBC
Radio One added the track to its B-list
five weeks before release; another UK.
programmer backing Andre is Paul
Chantler, group PD of the Essex Radio
Group. The artist recently performed
at the launch of that group’s top 40/
rhythm-crossover outlet Vibe FM, cov-
ering the east of England.

“Peter still has that teen appeal, but
he now has a certain cool credibility,”
says Chantler. “The new album puts
him in a different sphere altogether.

(Continued on page 22)

Ready, Set . . . Tour. Virgin Records ingénue Bridgette McWilliams takes a
break from rehearsal before embarking on a European tour as the opening act
for Luther Vandross. Pictured, from left, are Phil Fox, director of product man-
agement at Virgin Records America; Ray Cooper, co-president of Virgin Records
America; McWilliams; Ashley Newton, co-president of Virgin Records America;
Brenda Walker, director of A&R, Virgin Records America; and Peter Holden, VP
of international and commercial marketing, Virgin Records America.

This column was prepared by guest columnist Janine
Coveney, managing editor of R&B Atrplay Monitor.

ROOTS MUSIC: “Everything I do is so different from
the thing I just did before,” says Olu Dara, who has dis-
tinguished himself in the last 30 years or so as a jazz cor-
netist, guitarist, bandleader, composer, singer, dancer, and
actor. “It’s like I'm going to a different world every time I
perform. One day I may go out with the trumpet, next day
I might go out dancing, next day I may do a show with a
band, next day I may do a show with Rita Dove, the poet
laureate. I also get a chance to teach performers. That'’s
what keeps me going—the newness of what I do.”

The newness of what Dara does is also in the combina-
tion of old sounds he brings to
bear on his first solo record-

Multitalented Dara Defies Categorization On
1st Solo Set; Braxton Battles LaFace, Arista

South African-style guitars. “Harlem Country Girl” is a
three-quarter-time story of urban love. “Zora” is down-
home country blues, marked by Dara’s wailing guitar work.
“Bubber (If Only)” is a seductive love poem read by author
Mayanna Bernard over shuffling cornet-led blues that
recall 1930s-era speak-easy sounds. And “Jungle” is a big-
city lament featuring rapped lyrics by Nas. Some of the
album’s pieces have been heard in other contexts. “It’s
semi-autobiographical. It has songs in it that came from
various theater pieces, songs I'd forgotten I've even writ-
ten. Each song fits a different part of my personality,” he
says.

Dara has no plans to tour in the new year but is prepar-
ing to mount a stage play of poetic vignettes at George

Mason University in Virginia.

ing, “From Natchez To New
York,” on Atlantic Records.
Jazz purists and black theater
aficionados may already know
his name: Dara has played
with jazz greats like Art
Blakey, Henry Threadgill,
and Julius Hemphill; he’s
recorded with Taj Mahal,

The
Rhythm
and the

Bluves

BEATS N’ PIECES: Toni
Braxton’s lawsuit against
LaFace and Arista stating that
her contracts with the labels
are no longer valid is a bold
move (see story, page 9). The
much-lauded singer allegedly
initially signed agreements

Nona Hendryx, and Brian

Eno; he’s composed scores for

several acclaimed theatrical

works, including “The Piano” and “Ma Rainey’s Black Bot-
tom”; and he led two early '80s bands, the Okra Orches-
tra and the Natchezsippi Band.

Producer Yves Beauvais had long been a follower of
Dara’s work and spent seven years trying to bring Dara to
a record label. Commercial R&B music can sometimes
become repetitive and predictable, the efforts of alterna-
tive R&B stylists aside. By comparison, Dara’s blend of
Caribbean, African, blues, jazz, R&B, ragtime, and funk
sounds fresh—equal parts simple roots music and slick
contemporary groove. Dara, who is the father of popular
New York rapper Nas (“If I Ruled The World”), embraces
all kinds of music, even the hip-hop sounds utilized by his
son.

“Contemporary rap is really the ebb of all the musie
we’ve produced in this country. It incorporates all the
rhythms of the world,” says Dara, who says he has never
had any formal arts training. “It’s in their music, and their
poetry is something different . . . rappers say everything
that people say in private. There’s a truth in it. I like
artists who express who they really are; no matter who
likes it,whether it’s good or bad, they have street lan-
guage.”

Do father and son influence each other? “Nas does his
own thing, his concept is his own,” he says. “I'm an old-
school rapper—I talk.”

Dara’s musical brilliance may evolve from his use of tra-
ditional sounds and styles. The album’s opener, “Okra,” is
the simple shout of a market vendor set against lilting,

that have not provided her with
industry-standard remunera-
tion for sales of her albums.
Insiders fear that unless
LaFace settles the matter quickly, a court battle could
prove both costly and embarrassing to the label, the
biggest cost being that the popular Braxton could wind up
wooed and won by another label . . . Industry veteran
Miller London, president of Urban Network magazine,
was honored with a lifetime achievemrent award Wednes-
day (17) by Los Angeles-based Kannike Entertainment.
The gala, co-hosted by comedians Michael Colyar (“Mar-
tin,” “Showtime At The Apollo”) and Ajai Sanders (“Def
Comedy Jam,” “Fresh Prince Of Bel Air”), recognized his
more than 25 years in the recording industry, much of it
spent with Motown Records, where he was senior VP of
sales before moving on to senior VP/GM of black music at
A&M Records, and then VP of product development, sales
and marketing, for RCA in New York. Congratulations to
London.

African-American musicians and artists from the San
Francisco Bay Area will get separate honors Jan. 10, when
One Way Entertainment stages its first Bay Area Music
Awards. The event will be held at the Henry J. Kaiser Con-
vention Center, and proceeds will benetit the Oakland Boys
& Girls Club and the On-Trac Program for exceptional
children. Expected at the event are actors Dorian Gre-
gory, Kenny Blank, Natalie Desselle, and Alison Dean
and recording artists Too $hort, Tony Toni Toné, the
Dramatics, J. Spencer, and Imprompt2. One Way is a col-
lective of music industry professionals committed to pro-
moting and developing talent from the Bay Area. For more
info, call 213-878-2399.
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21 | 2 16 4 | TIMBALAND AND MAGOO BLACKGROUNDATLANTC 42772 4G 99815 98 WELCOME TO OUR WORLD 9 13 | 71 63 | 42 | TRU A’ NO UMIT 50660 PRIORITY (12.9818.98 TRU 2 DA GAME 2
22 | 24 { 21 | 8 | LLCOOL J @ DEF JAM 539186*'MERCURY (11.98 £0'17.98) PHENOMENON | 4 784 | 76 | 68 | 32 | ROME ® GRAND JURY 67441/RCA (10.98/15.98) ROVER |
23 | 5 | 22 | 34 | MARY ). BLIGE A" MCA 11606" 110.98/16.98) SHARE MY WORLD | 1 75 | 68 | 65 | 88 | MAXWELL A COLUMBIA 66434 (1098 EQ/16.98) MAXWELL'S URBAN HANG SUITE | 8
24 | 23 | 15 WUCE] LUNIZ NOO TRYBE 4493WVIRGINJ10.9%16.96) MO s CVPLC B 76 | 72 | 72 | 27 | WU-TANG CLAN A‘ LOUD 66305*/RCA (19.98/24.98) WU-TANG FOREVER | 1
(Z5)] 3¢ | 24 | 10 | SOUNDTRACK A’ DEATHROW 53509° PRIORITY (1298 1998)  GANG RELATED — THE SOUNDTRACK | | (T1)| 8 | 85 | 77 | TONI BRAXTON A LAFACE 26020/ARISTA (10.98/16.98 secreTs | 1
26 | 28 | 29 | 35 | DRUHILL A ISLAND 524306 (10.98/16.98) DRUHILL | 5 81 | 67 | 96 | 2PAC A’ DEATH ROW/INTERSCOPE 524204*/ISLAND (19.98/24.98) : ALLEYEZONME | |
30 | 32 | 1l | BRIAN MCKNIGHT MERCURY 536215 (10.98 EQ16.98) ANYTIME | 10 79 | 78 | 77 | 61 | GINUWINE A 550 MUsIC 67685P(C (10.98 EQ 16.98) GINUWINE... THE BACHELOR | 14 |
32 | 30 |TIFTPR JOE @ Jvedinos- (1).56/16.98) CARESTDECT [ 91 | 84 | 24 | TWISTA CREATOR'S WAY.ATLANTIC 92757°/AG (10.98.15.98) ADRENALINE RUSH | 13
GOD’S PROPERTY FROM KIRK FRANKLIN’S NU NATION A g e
2 29 2 2 B-RITE 90093 INTERSCOPE (10.98/16.98) GOD'S PROPERTY 1 81 83 74 4 LUKE LUKE 524448/1SLAND (10.98/16.98) CHANGIN' THE GAME 65
30 | 26 | 25 | 12 | JON B. YAB YUM 550 MUSIC 67805 EPIC 1098 EQ/16.98) COOL RELAX | 25 99 | 100 | 53 | SOUNDTRACK A" WARNER SUNSET/ATLANTIC 82961/AG (11.98/17.98) SPACE JAM 5
31 | 22 [ 14 | 3 | CHICO DEBARGE KEDAR 53088+/UNIVERSAL (10.98/16.98) LONG TIME NO SEE | 14 83 | 87 | 69 | 7 | OB AUTHORITY oA 1osi68) TOP AUTHORITY UNCUT — THE NEW YEA | 21
32 | 31 | 28 | 6 | H-TOWN RELATVITY 159 (10.98/15.98) LADIES EDITION | 12 84 | 85 | 80 | 31 | ALLURE TRACK MASTERSCRAVE 67848"/EPIC (10.98 EQ/16.98) ALLURE | 23
| 7| - 2 LFT'E%S\Q{)EE'%OPE?(SIOWIG_%) SONGBOOK VOLUME ONE — THE SONGS OF BABYFACE | 27 85 | 73 61 10 | COMMON RELATIVITY 1535* (10.98/15.98) ONE DAY IT'LL ALL MAKE SENSE 12
37 | 33 | 25 | K-Cl &JOJO @ mca 11613° (10.98/16.98) LOVE ALWAYS | 9 86 | 81 | 87 | 20 | VARIOUS ARTISTS 109861698 SO SO DEF BASS ALL-STARS VOL. Il | 26
35 | 33 | — | 2 | BABYFACE PiC68779 (1098 EQ16.98) MTV UNPLUGGED NYC 1997 | 33 87 | 75 | 78 | 21 | MAXWELL COLUMBIA 68515 (7.98 EQ/13.98) MTV UNPLUGGED EP | 15
47 | 73 | 23 | SOUNDTRACK A’ coLUMBIA68169* (10.98 EQ/17.98) MEN IN BLACK—THE ALBUM | 2 NEWD | | | VARIOUS ARTISTS PRIORITY 50681+ (1098/16.98) LUKE'S PEEP SHow | 88
LUTHER VANDROSS )
37 | 36 | 3 10| [ 68220,€PIC (10.98 EQ17.983) ONE NIGHT WITH YOU — THE BEST OF LOVE VOLUME 2 | 17 89 | 92 | 91 10 | SAM SALTER LAFACE 26040/ARISTA (10.98/15.98) R IT'S ON TONIGHT | 41
38 | 38 | 36 | 16 | SOUNDTRACK aRisTA 18975 (10.98/16.98) MONEY TALKS — THE ALBUM | 6 9 | 95 | 9% | 15 | V Fﬁg‘l\ol UHSUAR] iTﬁIESTI isiﬁ‘ ULTIMATE HIP HOP PARTY 1998 | 32
45 | 48 | 5 | KAREN CLARK-SHEARD ISLAND 524397 (10.98/17.98) FINALLY KAREN | 28 91 | 96 | 94 | 67 | AALIYAH A2 BLACKGROUND/ATLANTIC 92715/AG (10.98/16.98) ONE IN A MILLION | 2
40 | 40 | 60 | 19 | SOUNDS OF BLACKNESS PERSPECTIVE 543029/A8M (10.98/16.98) @B TIME FOR HEALING | 24 92 | 98 | 92 | 57 | LIL’ KIMA UNDEAS/ATLANTIC 92733+/AG (10.98/16.98) HARD CORE | 3
41 | 42 | 34 | 22 | MISSY “MISDEMEANOR" ELLIOTT A EASTWEST 62062°/EEG (10.98/16.98)  SUPA DUPA FLY 1 93 | 88 | 8l 78 | KENNY LATTIMORE @ COLUMBIA 67125 (10.98 EQ/16.98) BB KENNY LATTIMORE 19
42 | 35 | 20 | 4 | MC EIHT EPIC STREET 68041*/EPIC (10.98 EQ/16.98) LAST MAN STANDING | 13 94 | 79 | 58 | 4 | DIAMOND MERCURY 534900" (10.98 EQ/16.98) HATRED, PASSION AND INFIDELITY | 40
48 50 38 | THE NOTORIOUS B.I.G. A° BAD BOY 73011*/ARISTA (19.98/24.98) LIFE AFTER DEATH 1 95 | 89 | — 19 | BONEY JAMES WARNER BROS. 46548 (10.98/16.98) SWEET THING 49
44 51 45 19 BONE THUGS-N-HARMONY A° RUTHLESS 6340*/RELATIVITY (19.98/23.98) THE ART OF WAR 1 RE-ENTRY 5 TRICK DADDY DOLLARS SLIP-N-SLIDE 2790/WARLOCK (10.98/15.98) BASED ON A TRUE STORY | 82
45 | 39 | 41 | 24 | PATTI LABELLE MCA 11642 (10.98/16.98) FLAME | 10 97 | 82 [ 75 | 5 | TONY TONI TONE MERCURY 536368 (10.98 EQ/17.98) HITS | 54
46 | 41 | 31 | 12 | EPMD @ DEF JAM 535389 MERCURY (10.98 EQ/16.98) BACK IN BUSINESS | 4 RE-ENTRY | 64 | BLACKSTREET A INTERSCOPE 90071 (10.98/16.98) ANOTHER LEVEL | 1
47 | 50 | 63 10 | NEXT ARISTA 18973 (10.98/15.98) B RATED NEXT | 29 * % « HEATSEEKER IMPACT % % %
WYCLEF JEAN FEAT. REFUGEE ALLSTARS A
48 | 44 | 42 | 2 | R AN P e ros builc og  WYCLEF JAN PRESENTS THE CARNIAL FAT REFUGEE LLSTARS | 4 RE-ENTRY | 6 | ROBYN RcA67477(10.98/16.98) ROBYN IS HERE | 79
49 | 43 | 2 3 5TH WARD BOYZ RAP-A-LOT/NOO TRYBE 45117 VIRGIN (10.98/15.98) USUAL SUSPECTS | 26 100 | 100 | 90 | 25 | MIA X @ NO LIMIT 50705*/PRIORITY (10.98/16.98) UNLADY LIKE 2

(O Albums with the greatest sales gains this week. ®Recording Industry Assn. Of America (RIAA) certification for shipment of 500,000 album units. A RIAA certification for shipment of 1 million units, with multiplatinum titles indicated by a numeral following the symbol. For boxed sets, and
double albums with a running time that exceeds two hours, the RIAA multiplies shipments by the number of discs and/or tapes. *Asterisk indicates LP is available. Most tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are
equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows albums removed from Heatseekers this week. indicates past or present Heatseeker title. ©1997,
Billboard/BP! Communications, and SoundScan, Inc.

p ; —ort 4 Tha Hard Way, the new album featuring the hit single
B S 1 - “MONEY MAKES THE MAN”

Look for the video on BET and The Box #137

IN STORES NOW

http://www.virginrecords.com
AOL Keyword: Virgin Records

©1997 Virgin Records America. Inc. T g ‘ Va
g
& N ¥
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] ]
TITLE (Publisher — Licensing Org.} Sheet Music Dist.
19 4 SEASONS OF LONELINESS (EMI April, ASCAP/Fiyte
Tyme, ASCAP) HL
™ 63 AFTER 12, BEFORE 6 (Gimme Some Hot Sauce, ™
ASCAP/Tabulous, ASCAPMit Co. South, ASCAP/Tickle Box, . . E . .
Compiled from a national sample of airplay supplied by Broadcast Data Systems’ Radio Track service. 105 R&B stations ASCAP/E2, ASCAP/A Salt On The Charts, ASCAP/Mo Better Compiled from a national sub-sample of POS {point of sale) equipped key R&B retait stores which report number
are electronically monitored 24 hours a day, 7 days a week. Songs ranked by gross impressions, computed by cross- Grooves, ASCAP/Famous, ASCAP) HL of units sold to SoundScan, Inc. This data is used in the Hot R&B Singles chart.
referencing exact times of airplay with Arbitron listener data. This data is used in the Hot R&B Singles chart 73 AIN'T NO LIMIT (Zomba, ASCAP/Chin Checkin’, ASCAP/Big Soundsiir'm
P, BMI)
90  AIN'T NUTHIN' BUT A JAM Y'ALL (Mac-man,
|5z |5z ASCAP/Brownstar, ASCPA/S&S, ASCAP) 15|z |5z
8 3 B 24 B e 25 ALL CRIED QUT (Careers-BMG, BMI/Mokojumbi, Wy (o4 gy o
21212 mree 1212 Tiree BMI/Zomba, BMI) HL/WBM b o e | = | 5| TiTee
2|5 |8 2lg |8 45 ALL OF MY DAYS (Zomba, BMI/R Kelly, BMI) WBM 2| g |TILE T(g|g
Z | S | £ | ARTIST UMPRINT/PROMOTION LABEL) Z | 2| £ | ARTIST GMPRINT/PROMOTION LABEL) 80 AS WE LAY (Sajo, BMULastrada, BM) = |5 | S | ARTIST IMPRINT/PROMOTION LABEL) & | 2 | = | ARTIST IMPRINT/PROMOTION LABEL)
OTHERSIDE OF THE GAME 79 AVENUES (Intersong, ASCAPWamer Chappell, ASCAP) HL SHOWDOWN
* % NO.1 % * 42 | 18 | ErykaH BADU (KEDAR/UNIVERSAL) 94 BABY, BABY (Olik, BMI/Santron, BMI) * % NO.1 x % 38|36 | 5 | 'ASKI FEAT. MONTELL JORDAN (RELATIVITY
@ s TYRONE SOOD.CIRLS 43  BABY YOU KNOW (Li' Mob, BMVclﬁmaI. BMI/Wamer- 1 g MY BODY
Tameriane, BMI/Meith Sweat, ASCAP) WBM ONEY
BADU (KEDARUNNERSAL) 4 s atNo 1 496 | Beove 48 BACKYARD BOOGIE (WB, ASCAP/Real An Ruff, ASCAP) LSG (EASTWEST/EEG) wksatNo. 1| 39|35 15| Gariak carey coLumein)
WBM
YOU MAKE ME WANNA... IT'S ALL ABOUT THE BENJAMINS A SONG FOR MAMA MAN BEHIND THE MUSIC
2 | 2 | 23| (SHER (AFACE/ARISTA) 40 | 24 | 33 | By 0ADDY & THE FAMILY (BAD BOYARISTA) i f:,;rng“&':l'e‘g E&ﬁ%b”é‘;ﬁé&:eﬁg&yg;%z' (D) 5| 2 | Eovah wew vorowmy 40 | 41| 9 | Qe PEN FEAT, TEDDY RILEY (L NANINTERSCOPE
@ 71914 SONG FOR MAMA 4137113 PHENOMENON Life, PRS/BMG, PRS/Big Poppa, ASCAP/Justin Combs, @ 53| 2 TOGETHER AGAIN 41|38 | g | ALL OF MY DAYS
BOYZ Il MEN (MOTOWN) LL COOL J (DEF JAM/MERCURY) ASCAP/EMI April, ASCAP) HL JANET (VIRGIN) CHANGING FACES (FEAT. JAY-2) (BIG BEATATLANTIC)
57  BIG BAD MAMMA (Slam U Well, ASCAPALil Lu Lu, BMI/Jim
BODY 1 CAN LOVE YOU 4 WE'RE NOT MAKING LOVE NO MORE NOT TONIGHT
D) 8 | 12| X0 esteee (3D) 44 | 31 | LZRY)-BliGe wach) lEJ:?fe[r”gll\/A?I/]Ji Emﬁﬁ'fé’{l‘sg?ﬁmdjﬂﬁ'{lfé‘ (D) 6 | 2 | PR Wit AP ACEARISTAS 42|40 | 25 | [\[" ki (UNDEAS/TOMMY BOY/ATLANTIC)
5) 5 |11 | WE'RE NOT MAKING LOVE NO MORE | |73y 45 | 7 | | GET LONELY ASCAP) HL ) ! 50213 AROUND THE ALL ABOUT THE BENJAMINS 43 | 1] | HEAVEN
DRU HILL (LAFACE/ARISTA) JANET (VIRGIN) 89 BOUNCE BABY BOUNCE (Lindseyanne, BMY/Big Fat, BMI) PUFF DADDY & THE FAMILY (BAD BOY/ARISTA) NU FLAVOR (REPRISEWARNER BROS.)
72 THE BREAKS (Neutral Gray, ASCAP/Originai .B.. 3
o [+ ] marppouos, I B Ko o [« 1] emasens ) O B e i
5 BUTTA LOVE (Honey Jars And Diapers, ASCAP/Uh, Oh, )
PUT YOUR HANDS WHERE MY EYES COULD SEE FATHER ASCAP/Yah Yah. ASCAP/Do What | Gotta, ASCAP/WB. MY LOVE IS THE SHHH! BACKYARD BOOGIE
7| 3 | 19| BUSTA RHYMES (ELEKTRA/EEG) 471 2 | [1'CooL J (DEF JAMMERCURY) ASCAP/EMI Agril, ASCAP) HL/AWBM 1| 3| 17| sovemivror e reoni rear. mnaaweanwe | |49 | 42 | 17 | ¥iack 10 (PRIGRITY)
SOCK IT 2 ME IN HARM'S WAY L Lo il FEEL SO GOOD AFTER 12, BEFORE 6
8 | 6 | 14 | {isr MsOBMEANOR” ELUOTT EAT DA BRAT EASIWESD 35 | 7 | BEBE WINANS (ATLANTIC) * gbgg.z:s{:s:;% ls%(();%kﬁemn'/Fjiﬂf;grtl.l ﬁs%“k?')?h?'ﬁﬂ?’“ 8 1 7 | 8 | Mase @b BovaRISTA) 54 | 18 | Sa SALTER (LAFACE/ARISTA)
NICE & SLOW ROXANNE '97 - PUFF DADDY REMIX ASCAP/House Of Champions, ASCAP) 1 DON'T EVER WANT TO SEE YOU AGAIN NEVER WANNA LET YOU GO
(3 13| 6 | Jhew (LAFACE/ARISTA) 47|34 | 5 | STing & THE POLICE (ABM) 42 DEJA VU [UPTOWN BABYI (MCA, BMD HL (3] 11{ 7 | LRk Sam (STONECREEK/EPIC) A7 | 45 | 11 | ABSOLUTE (DEF JAMIMERCURY)
BUTTA LOVE ALL CRIED OUT 4 2%355/5 Pﬁ"ﬁs‘c‘iﬁh’%"u{‘/ﬁ'ﬁ O (F-Blast THE ONE | GAVE MY HEART TO L-L-LIES
(10 10 | 17 | RET Rrisrhs 48 | 36 | 16 | (1URE FEAT. 112 TRACK MASTERS/CRAVE) 67 DONT SRT(S.;,,,/AW Songs, BMI/Yab Yum, 10 | 8 | 12 | jAliVAH (BLACKGROUND/ATLANTIC) 48|52 5 | GiANA KING (WORKEPIC)
MY LOVE IS THE SHHH! GETTIN' JIGGY WIT IT BMi/Browntown Sound, BMI/MCA, ASCAP/Universal, SOCK IT 2 ME/THE RAIN (SUPA DUPA FLY) SO LONG (WELL, WELL, WELL
119 119 | e PECPLE FEAT TRIVA & TAMARA (WB) 60 | 2 | WiLL SMITH (coLUMBIA) ggﬁ;ﬁ&%ﬁﬁ%ﬁﬂmﬁm The Blue, 1119 |10 | 5 Sasoemmor o rom tararesnesd | (D] — | 1 | Prin (WA(RNER BROS. !
(12) 14 | 8 | 5 STEPS 50139 36 M0 MONEY MO PROBLEMS 29 OON'T STOP THE MUSIC (Virginia Beach, (12)| 14 | 4 | NO, No, NO 50 | 47 | 11 | TOO GONE, TOO LONG
DRU HILL (1SLAND) NOTORIOUS B G. (FEAT. PUFF DADDY & MASE) (BAD BOY) ASCAP/Blazilicious, ASCAPH ASCAP/Cavilici DESTINY’S CHILD (COLUMBIA) EN VOGUE (EASTWEST/EEG)
: ASCAP)
EVERYTHING GOT 'TIL IT'S GONE : YOU MAKE ME WANNA... CLOSER
13| 11| 32| Ry s. gLice ey S1( 29| 15 | T (FEAT. O-TiP AND JONI MITCHELL) (VIRGIN) i6 %Exm;’:&fgmﬂﬁ%m&’ym o (@) 12| 18 | JO R CAPACERRIETAY 51|48 | 8 | CAPONE -N- NOREAGA (PENALTY-TOMMY BOY)
14| 12 | 15 | FEEL S0 GOOD 52|51 | 9 | MONEY TALKS BMI) HL/WBM 14| 13 | 12 | THEY LIKE IT SLow 52 | 55 | 21 | NEVER MAKE A PROMISE
MASE (BAD BOY/ARISTA) LIL' KIM (FEAT. ANDREA MARTIN) (ARISTA} 9 FEEL S0 GOOD (Second Decade, BMI/Warnes-T. H-TOWN (RELATIVITY) DRU HILL (ISLAND)
BMI/Foreign imported, BMI) WBM
| WONDER IF HEAVEN GOT A GHETTO ALL MY LOVE 4 WHAT ABOUT US | LL BE MISSING YOU
(A5 15 | 6 | HPRc tamARUIND) (B3) 66 | 2 | Quren pea i MAN/INTERSCOPE) gg 22'7‘ GOxmgg;%lgcgﬁ%fﬁfmFM 15 110 | 17 | JOTAL WAFACE/ARISTA) 53|50 |28 DADDY & FAITH EVANS (FEAT. 112)(BAD BOY)
@ 18| 7 | ARE U STILL DOWN @ —| 1 | TOGETHER AGAIN ASCAP/Creator’s Way, ASCAI 16 | 15 | 17 | ! CARE 'BOUT YOU 54 | 49 | 17 | DON'T SAY
JON B. (YAB YUM/550 MUSIC/EPIC) JANET (VIRGIN} 5 RSAVEPA LITTLE MERCY (Flyte Tyme. ASCAP/EMI April, MILESTONE (LAFACE/ARISTA) JON B. (YAB YUM/550 MUSIC/EPIC)
H
17[16| 6 | LUV 2 LUV U (35) 68 | 8 | NOTHIN' MOVE BUT THE MONEY 71 HEAVEN (0.0, B 17[16| 8 | IMNOT A PLAYER 55| 59 | 14 | AVENUES
TIMBALAND AND MAGOO (BLACKGROUNDIATLANTIC) MIC GERONIMO (FEAT. PUFF DADDY) (BLUNT/TVT) 36 HONEY (Sony/ATV Songs, BMI/Rye, BMV/Justin Combs, BIG PUNISHER (LOUD) REFUGEE CAMP ALL STARS FEAT PRAS (WITH KY-MAN) (ARSTA)
A DREAM SHOE WAS ON THE OTHER FOOT ASCAP/EMI April, ASCAP/Zomba, ASCAP/Jazz Merchant, SKY'S THE LIMIT GOTHAM CITY
(B 19| 9 MARY J. BLIGE (ARISTA) (58) 59 | 15 PATTI LABELLE (MCA) ﬁsvcvegﬁteven A. Jordan, ASCAP/Bobby Robinson, BMI) 28| 3 | fEnToroUselG (FEAT. 112) (BAD BOY/ARISTA) 56 | 58| 23 | Rkeiey UIVE)
DANGEROUS LAST NIGHT'S LETTER i JUST CLOWNIN' SOMEONE
21| 9 | BUSTA RHYMES (ELEKTRAEEG) 57145116 | 'c'a J0J0 mch) % »’{SCVXIZ/AB?;%P g&#&tﬁﬁgﬁﬁﬁ%&ngmb 19/18)2 RoMEsTae oowNeCTion eavorrFrRrsu) | |G| 68 | 22 | SOV (FEATURING PUFF DADDY) (RCA)
1 DON'T EVER WANT TO SEE YOU AGAIN JUST CLOWNIN' Shelter, ASCAP) DON'T STOP THE MUSIC 1 WONDER IF HEAVEN GOT A GHETTO
35 | 5 | UNCLE SAM (STONECREEK/EPIC) (G — | 2 | S RnswerSE OOMECTON PAYDAYFTRRISAND) 3 Lscexp';a" 1°;'§.‘L°‘L§'c§¢}zw§"izwg"m o 20 20| 3 | pLava (OFF JAMMERCURY) 38|51 | 2 | Zpaciamaruave
ary J. blige, JACKW( 3
21 (17|19 | | CARE ‘BOUT YOU 59 | 57 | 42 | FOR YOU Jerins, BMindegs, BMUWarmer-Tamertans, BMI/NASH. 92| 2 | TUCK ME N 59|56 | 8 | THE BREAKS
MILESTONE (LAFACE/ARISTA) KENNY LATTIMORE (COLUMBIA) MACK. ASCAP/National League, ASCAP) HLWEM KIMBERLY SCOTT (COLUMBIA) NADANUF FEAT. KURTIS BLOW (REPRISEWE)
RAPPER'S DELIGHT ALL MY LIFE 17 1 CARE "BOUT YOU (Sany/ATV Songs, BM/ECAF, BMI/Fox 4 SEASONS OF LONELINESS JUST BECAUSE
(@D} 28 | 4 | Ttk cermon, keminmmavs reowaorormy | (D] — | 1 | RS &V hoss aca T IF':"E-NQ#’"E)VVQS'& e Y 22 | 17 | 13 | 5ovz i MEN (MOTOWN) — | 2 | SHAQUEEN (iGHTY)
A
23 | 20 | 16 | 4 SEASONS OF LONELINESS 61 (58| 6 | JHATGIRL BMV/Ensign. BMi) HL 2)19]8 (8D 67 | 21 | DO YOU LIKE THIS
BOYZ Il MEN (MOTOWNI FEAT. RODNEY ELLIS (SUAVE HOUSEAUNVERSAL) 44 IF 1 COULD TEACH THE WORLD (Ruthless Attack, DAVINA (LOUD) ROME (GRAND JURY/RCA)
" ASCAP/Mo Thug, ASCAP/Keenu, BMI} 8 .
GUESS WHO'S BACK b . IN HARM'S WAY I'M THINKING
241 22| 7 | RaxiM (UNIVERSAD ()72 2 | 320000 9 'eMﬁ;"s?&'ﬁ:ﬁl’éﬂ?‘&?’%@%ﬁf&"&'ﬁy 31| 8 | Bege WINANS (ATLANTIC) 66 | 3 | CaRL HENRY (CIC MUSIC/TOUCHWOOD)
(75) 27| 6 | HOLD ON (CHANGE IS COMIN') —|1]4321 8MUlanice Combs, BMEMI Blackwood, BMi) HL 25 | 25 | 16 | YOU SHOULD BE MINE (DON'T WASTEYOURTIME) | | 63 | 5 | 11 | IMMA ROLLA
SOUNDS OF BLACKNESS (PERSPECTIVE/A&M) 1L O0OL J, M. MAN, REDMAN, DMX, CANELIS & MASTER P (DEF M) 45 | MISS MY HOMIES (Burrin Avenue, BMi/Big P, BRIAN MCKNIGHT FEAT. MASE (MERCURY) MR. MONEY LOC (LOC-N-UP}
BMI/Wamer-Tamerlane, BM() WBM .
26 | 25 | 12 | THEY LIKE IT SLow 73| § | DEJA VU [UPTOWN BABY] 83 IMMA ROLLA (Herason, BMI) 26 | 21 | 12 | LAST NIGHT'S LETTER 64|62 | 4 | THAHOP
H-TOWN (RELATIVITY) LORD TARKQ & PETER GUNZ (CODEINEXCOLUMBIA) 95 PMNOT A FOOL (omba, BMI/Hookman, BMYNaked Soul, K-Cl & JOJO (MCA) KINSU {BLUNT/TVT)
(@) 33 | 10 | BUTTERFLY 65|52 7 | BOYS AND GIRLS ASCAP/Go Speed Go, BMI) WBM 27|23 | 6 | SHOW ME LOVE 65 | 44 | 13 | OFF THE BOOKS
MARIAH CAREY (COLUMBIA) TONY TONI TONE (MERCURY) 24 I'MNOT A PLAYER (Let Me Show, ASCAP/Joe Cartegena, ROBYN (RCA) BEATNUTS FEAT BG PUNSHER & CLBAN LINK (VIOLATOR)
NYTIME GONE TILL NOVEMBER ittt Fen el L RIS AL RISE SWING MY WAY
(@) 43 | 4 | BN MOKNIGHT (MERCURY) 66 63 | 2 | WrcLEF JEAN (RUFFHOUSE/COLUMBIA) a2 m‘fﬂfﬂﬁﬁg{mﬁrws 1L ASCAP/Bocthrus I, SOCAN) 34| 9 | VERONICA (H.0.LASLAND) — | ! | KP.& envyi EasTwESTEEG)
WHAT YOU WANT TUCK ME IN 51 INFATUATION (Bokie, BMY/Sony/ATV, BMI/Yab Yum, EVERYTHING GET IT WET
L) 50 | 3 | R O N 80 Bov/ARISTA) (ED] 71| 8 | B ME N columany ggc@mmmsﬂ:g& %I;AVSony/ATV Tunes, 29| 27 | 13 | Ry J. BLIGE (MCA) 67 [ 63 | 3 | FWisTA (CREATOR'S WAVBIG BEATATLANTIC)
icoielire,
BEEN AROUND THE WORLD I'M NOT A PLAYER X { 's Musi MOURN YOU TIL | JOIN YOU SO FLY
(B0 38 | 20 | R DASDV 4 i ramiLy (sa Boviaristay | | 68 | 65 | 6 | L Pmisrien (LOUD) e g‘MWB'fBSM\%:Jé%Lfﬁgrfsﬂb%;ﬂ;ﬁmgf;s 30| 26 | 7 | NAUGHTY BY NATURE (TOMMY BOY) — | ! | Rvron asanoy
THE ONE | GAVE MY HEART TO IT'S ON TONIGHT Designee, BMI) HL/WBM ) ALL CRIED OUT HOW YA DO DAT
31|26 | 12 | pnlivar (BLACKGROUND/ATLANTIC) — | 1 | sAM SALTER (LAFACE/ARISTA) 31 M}z’fﬁﬂ (g;&c& BMVBrovér':I| Lme. BM|4Lonzmtde. 31| 24| 17 | ATURE FeaT. 112 rrack masTERs/cRAVE) | | 69 ] 70| 19 | fissTen P rear. vounG BLEED AND CLOC 0vo UM
moa, amer- .
3213023 THE LOVE SCENE 70|48 | 19 HONEY BMI/Boobie-Loo, BMI) WBM 32129/ 3 YOU KNOW MY STEEZ 107115 BOUNCE BABY BOUNCE
JOE (JIVE) MARIAH CAREY (COLUMBIA) 85 IT'S ALRIGHT (Chyna Baby, BM/Janice Combs, BMI/EMI GANG STARR (NOO TRYBENIRGIN) FRAZE (BEFORE DAWN/TOUCHWOOD}
NO, NO, NO ALL ABOUT YOU Blackwood, BM|/Baby Big, ASGAP/Buddha Max, IF 1 COULD TEACH THE WORLD WHAT | NEED
33|31 ] 5 | Destinv cHILD (coLuMBIA) — | # | WiLL DOWNING (MERCURY) = ﬁs,g"y%/’l;;'; mwg’:&w&:&"ﬁ%%%ﬁ) 33 | 30 | 10 | goNE THUGS-N-HARMONY (RELATIVITY) 11 {57 | 7 | CRAIG MACK (STREET LIFE/ALL AMERICAN)
(34) 56 | 4 | SEVEN DAYS (T2)| 75| 2 | ONLY WHEN UR LONELY 18 | WONDER IF HEAVEN GOT A GHETTO Uoshua’s Dream, 34 |32 | 23 | UP JUMPS DA BOOGIE 72 | 60 | 21 | INVISIBLE MAN
MARY J. BLIGE (MCA) GINUWINE (550 MUSIC/EPIC) BMI/Music Corp. Of America, BMi/Saja, BM!/Songs Of MAGOO AND TIMBALAND (BLACKGROUNIVATLANTIC) 98 DEGREES (MOTOWN)
Lastrada, BMU/Lawhouse, ASCAP) HL
(35) 40 | 34 | STOMP 73 | 61| 15| WHEN YOU CALLON ME/RABY THAT WHEN | COME RUNMI 81 JUST BECAUSE (Mgt e Right 35 |33 | 15 | | MISS MY HOMIES 73| 72| 19 | HAVE A LITTLE MERCY
PROPERTY (B-RITE/INT
GOD'S PROPERTY (B-RITE/INTERSCOPE) LUTHER VANDROSS (LV/EPIC) 22 UST CLOWNIN' (Base Pipe KSCAPNent Noir MASTER P FEAT. PIVP C AND THE SHOCKER (NO LIMIT) 4.0 (SAVVY/PERSPECTIVE/AGM)
36 | 32 | 29 | NEVER MAKE A PROMISE 74 |67 | 8 | GIVE UP THE GHoST ASCAP/Famous, ASCAP) HL (3| 39 | 7 | INFATUATION _ | 15| NEED YOUR LOVE
DRU HILL (ISLAND) IMMATURE (MCA) 27 LAST NIGHT'S LETTER (EMI April, ASCAP/LBN, LAURNEA (YAB YUM/EPIC) BYG BUB FEAT. QUEEN LATIFAH & HEAVY D KECARUNVERSAL)
37 23 | 19 | YOU SHOULD BE MINE ONT WASTEYOUR THE) | | 75 | g | ¢ | BREAKDOWN A oy L ASCAP/E T 31 37| o | BABY YoU KNOW 15| 73 | 19 | THE waY THAT You TALK
. (MERCURY) MARIAH CAREY (COLUMBIA) 70 L-L-LIES (Dekapa, BMi/Word Of Ay, THE 0'JAYS (GLOBAL SOUL/FREEWORLD) JAGGED EDGE FEAT. DA BRAT & 10 (30 SO CEFOOLUMBA
(O Records with the greatest airplay gains. © 1997 Billboard/BPI Communications. fsc%) ASCAP ASCAP/WB, (O Records with the greatest sales gains. © 1997 Billboard/BP) Communications and SoundScan, Inc.
99 MADAME BUTTAFLY (Young Man Moving, ASCAP)
“uT “&B HEB“H“ENT AI“PI.AY bl e s Xg"oﬂ?&?ﬁ?ﬁﬁ%’?ﬁ’ o 64 RICHTER SCALE (Paricken, ASCAP/WB, ASCAP/Joe's, 23 TUCK ME IN (Philesto, BMI)
Butter, ASCAP/Smokin’ Sounds, ASCAP, /D}natnne ASCAP/Second Decade, BMI/Wamer-Tamertane, BMI) 60 UP & DOWN (Frabensha, ASCAP/B.K L., BMt/Wamer
11117 ?REY)I((IHLLE\EDE ?IA(EDAR/UNIVERSAL) 14112139 gLOAc KS('I;RE;EIE?(FEAT R rrreT BMI/U'nichappeII, BMI) HL/WBN'I ' 38 ARéSCEAF(‘MIChEEI Moody'sPUmverse, BMI/Jumping Bean LLC, Chappelt, BM/Sadiyah’s, BMI/Janice Comps, BMI/EME
93 ME AND MY CRAZY WORLD (LB, ASCAP/EM! April, /3-19-51, ASCAP/Rhythm Queen, ASCAP) Blackwood, BMI/Slam U Well, ASCAP/Jelly's Jams, ASCAP)
AN AR SN OUNTONICHT 15|20 | 12 | SUPID 0 ARy SOl B2 RSCaben, oy oA Tunes, 37 UP JUMPS OA BDOGIE Negina Beach, ASCAP
THE NOTORIOUS B.LG. (FEAT. R KELLY) (BAD BOVARISTA) 112 (BAD BOY/ARISTA) 35 MO MONEY MO PROBLEMS (Big Poppa, ASCAP/Justin xen, . ) GIE (Virginia Beach, /Mag/oo,
Combs, ASCAP/EMI April, ASCAP/Steven A. Jordan 55 SHOW ME LOVE (Heavy Rotation, BMI/Cheiron, ASCAP/Mass Confusion, ASCAP/WB, ASCAP/Redsongs,
3| 2 | 5 | THE SWEETEST THING 16| 11| 8 | RETURN OF THE MACK ASCAP/Bernard's Other, BMI ,Sony ASCAP/Mason Beth, ASCAP/BMG, ASCAP) HL ASCAP/Almo, ASCAP) WBM
REFUGEE CAMP ALL-STARS FEAT. LAURYN HILL (COLUMBIA) MARK MORRISON (ATLANTIC) ASCAP/Tommy Jymi, BM) H 59 SILLY (i:‘osebud. ASCAP) 100 WAIT A WHILE (PLS, ASCAP/AI Rich, ASCAP)
34 SKY'S THE LIMIT (Big Poppa, ASCAP/Justin Combs, 91 THE WAY THAT YOU TALK (So So Def, ASCAP/EMI April,
4(9|2|GHETTOUT 17|17 | 35 | PONY 53 MOURNYOU Tl 1TOIN Y0U (Naughty, ASCAP/WB, ASCAP/EMI April, ASCAP/Clark's True Funk, BMI/Longitude, ASCAP/Fhem Oamn Twins, ASCAP/Air Control
CHANGING FACES (BIG BEAT/ATLANTIC) GINUWINE (550 MUSIC/EPIC) ASCAP/Irving, BMI) WBM w2 i
1 MY BODY (Toni Robi, ASCAP/2000 Watts, ASCAP) BMi/Blue Image, PRO/Zella, BMI/Unidisc) HLUWBM ASCAP/Throwin’ Tantrums, ASCAP) HL .
5|1 |caNwe 1815 | 15 | BIG DADDY 6 MY LOVE IS THE SHHH! (Unichappell, BM/Junkie Funk, 7 SOCKIT 2 ME/THE RAIN (SUPA DUPA FLY) (Mass 78 WE CAN GET DOWN (Alley Gadfly, BMI/M Double, BMYSpin,
SWV (JIVE) HEAVY D (UPTOWN/UNIVERSAL) BMI/Tam-Cat, BMI) HL gﬂmﬁﬁuﬂmﬁw\hmmaﬁmh ASCé\;%ckel Shoe o GISEQQIE)NOT MAKING LOVE NO MORE (Song/A"V S
ONLY YOU T 84 NEED YOUR LOVE (Oavone Ravone, BMI/Tom Bomb, Stk fovngl ] ny/A™N Songs.
6| 4|43 Oy YO o orouseic @osovsry | | 19|22 | 24| SETME HOME IO ot BM/Young Bezgah, BMUBemard's Gther. BMI/Sony/ATV ASCAP/Ai Control, ASCAP/EMI Apri, ASCAP) HL/WBM BMI/ECAF, BMU/Fox Film, BMI) WBM '
Songs, BMi/Warner-Tameriane, BM/Motown, BMYSongs Of 58 SO FLY (M Double, BMI) 8 WHAT ABOUT US (Virginia Beach, ASCAP/Mass Confusion,
116l7 1 BELONG TO YOU (EVERY TIME [ SEE YOUR FACE) 20|12 THINKING OF YOU PolyGram Int, BMI) HUWEM ' 26 SO GOOD (Davina, BMI/MIQ, BMI/Careers-BMG, ASCAP/Wamer Chappell, ASCAP) WBM
ROME (GRAND JURY/RCA) TONY TONI TONE (MERCURY) 88 NEVER HAD A CHANCE (Large Jar, ASCAP/Cermortin BMI/Ramecca, BMI) HL 65  WHAT | NEED (Mackworld, ASCAP)
HYPNOTIZE S INDIo I HCUITTIEE ASCAP/Kaja, ASCAP) ) 61 'S\Socl;‘oyg (WE%CVXE}I;' WEELL) glackkSTclx)P}en, 87  WHAT U GOTTA SAY (All Seeing Eye, ASCAP/Potygram Int'l,
P/Baxter, I, ASCAP, -Five, BM| Of Pol Int,
8 | 5| 15 THE NOTORIOUS B..G. (BAD BOV/ARISTA) 21| 24 | 27 | \iNT CONDITION (PERSPECTIVE/A&M) 2 g;vvg;m'(folo F;':ﬁ)Mv:’SBEM(Wamer-Tamedane 2 A SONG FOR MAMA (SD::/AWS‘)“:S' BMVECAF, BM) BMC;R O/E:ge& 8% /Songs Of PolyGrarr Int’ ‘
9 | 13|11 | DON'T LEAVE ME 22| 23| 25 | DON'T LET GO (LOVE) 66 NEVER WANNA LET YOU GO (HGL, ASCAP) e . ) 77 YERH! YEAH! YEAH! (EM! Blackwood, BMV/Rodrey lerkins,
BLACKSTREET (INTERSCOPE) EN VOGUE (EASTWEST/EEG) 14 NO. NO, NO (3 Boyz From Newark. ASCAP/Promiscuous, 47 SUNSHINE (Lit Lu Lu, BMVEMI Blackwood, BMI/Essential BMI) ) ]
, NO, NO (3 Boy, , ASCAP/Ps uous,
FLL DO ANYTHING/I'M SORRY TOUCH ME TEASE E ASCAP/B, ASCAP/Warner-Tameriane, BM1/Sang Melec, \Thbe, BR"SV”F'% szk_lls,ABSMl/Bobby Robinson, BMI/Fiyte 32 YOU KNOW MY STEEZ (EMI April, ASCAP/II Kid
10| 8 [ 5 | Kh D ANy TGS 23|25]51 D ROTIENDEr UG BMI/Ms, Mary's, BM/Milkman) WBM OB Shinic AL YA ASCAP/Gifted Pearl ASCAPYHL
39 NOT TONIGHT (Second Decade, BMiWarner-Tamerlane, (Horrible, ASCAP) 4 YOU MAKE ME WANNA... (EMI April, ASCAP/So So Def,
| g g 74 THA HOP (OutchMastas, SESAC) ASCAP/Slack A.0., ASCAP/UR IV, ASCAP/BMG Sangs,
11| 10°| 12 | HOPELESS 24|18 | 17 | CAN'T NOBODY HOLD ME DOWN BMU/WB, ASCAP) WBM 15 THEY LIKE IT SLOW Gt Doe, EMVBaby Boy, BM s L
DIONNE FARRIS (COLUMBIA) PUFF DADDY (FEAT. MASE) (BAD BOY/ARISTA) 68 OFF THE BOOKS (inkyju, ASCAP/Let Me Show You, BMI) BMI Ll s by Boy, BMI/G.I., 5 CAP) g&
CRUSH ON YOU SOMEONE eV SN, 10 TOGETHER AGAIN (Biackce, BWVEM) A, ASCAP 2 aCAPBeanie Tibe, ASCAPy ) hrd, ASCAPa Sauce,
12|18 1 22 | (5 rear o cerse unoeass Bearaintio | | 29 | 16| 2| Sy (FEATURING PUFF DADDY) (RCA) BMU/Zomba, BMY) 4 (Black Ice, BMIEMI April, ASCAP/Flyte CAP/Bearie Tribe, ASCAP)
13 THE ONE ) GAVE MY HEART TO (Realsongs, ASCAP) WM yme, ASCAP) 21 YOU SHOULD BE MINE (DON'T WASTE YOUR TIME) (EM!
13| 7 | 42 | ASCENSION (DON'T EVER WONDER) |  Recurrents are titles which have appeared on the Hot R&B Singles 30 PHENOMENON (LL Cool J, ASCAP/Def Jam, ASCAP/Justin g: }gﬂzs‘?NﬁJg&#ONG (Igealéongs, AS(%AP)BWBM g"l' ASACAP/O/BJ]O i b
MAXWELL (COLUMBIA} o s en2Oees o Nore dioeed Eoio iFe Combs, ASCAP/EM April, ASCAP/Ausar, BMIAnterir, BMI) 0 MYSELF (ndia B., BM/Putty Tal, BML/Demontes, SCAP/Ausar, BM/Mason Betha, ASCAP/MCA, BMUThe
< r more than 20 weeks and have dropped below the top 50. HLWBM BM\/Paradise Forever, BMI/Songs Of PolyGram Int'l, BMI) Price Is Right. BMI/Dynatone, BME) HL
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wE| 5|30 $%| TITLE ARTIST | %5 o8| 58| 5g| 22| TITLE ARTIST | %5
£z |32 |2 | 25| PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL | & & T2 |32 |2 |25 | PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL | & &
I’LL BE MISSING YOU A® @ PUFF DADDY & FAITH EVANS (FEATURING 112)
*xx NO. T %% x 43 | 50 | 48 | B | scompssievie .. (STING, T.GAITHER F.EVANS) (M) (T) () BAD 80Y 79097 /ARISTA | |
1 1 1 9 MY BODY @ 5 weeks at No. 1 & LSG 1
DELITE {D.ALLAMBY,L. BROWDER,A.ROBERSON) (C) (D) EASTWEST 64132/EEG * % * HoT SHOT DEBUT * x x
A SONG FOR MAMA & BOYZ Il MEN SWING MY WAY & K.P. & ENVYI
@ 3 e 2 BABYFACE (BABYFACE) {C) (D) MOTOWN 860720 2 NEW) 1 MIXZ0 (M.0.JOHNSON,J. HALL) {C) (D} (T) (X) EASTWEST 64135/EEG 5
@ 2 o ) WE'RE NOT MAKING LOVE NO MORE & DRU HILL ) 51 INFATUATION @ LAURNEA | 37
BABYFACE.D SIMMONS (BABYFACE) (C) (D) LAFACE 24295/ARISTA 4 | 37 8 | 1 ROBINSON (J.J.ROBINSON) (C) (D) (X) YAB YUM 78708 EPIC
YOU MAKE ME WANNA... A & USHER YOUNG, SAD AND BLUE & LYSETTE
4 4 3 18 | | DUPRI (J.DUPRIM.SEAL USHER) (C) (D) (T) (X LAFACE 24265/ARISTA | | @ NEW) 1 D.AUSTIN,K.CZINGER (L.TITI,B.TILLMAN,C.THORNTON) (C) (D) (T) FREEWORLD 34277 52
5 6 4 16 BUTTA LOVE @ & NEXT 4 53 43 33 7 MOURN YOU TIL | JOIN YOU & NAUGHTY BY NATURE 2
KAY GEE,D.LIGHTY,L ALEXANDER PROF. T. (L ALEXANDER.T. TOLBERT,R L HUGGAR.A CLOWERS,D.LIGHTY) (€} (D) (T) (X) ARISTA 13407 NAUGHTY BY NATURE (A.CRISS,K.GIST,V.BROWN) (C) (D) (T) TOMMY BOY 7427
6 5 ) 17 MY LOVE IS THE SHHH! ® @ SOMETHIN' FOR THE PEOPLE FEAT. TRINA & TAMARA ) 54 56 55 12 MAN BEHIND THE MUSIC & QUEEN PEN FEATURING TEDDY RILEY 48
SOMETHIN' FOR THE PEOPLE {J.BAKER,M.LWILSON,). YOUNG,T.POWELL.SAUCE.R.HOLIDAY) () (D) (T) WARNER BROS. 17327 T.RILEY (T.RILEY.L WALTERS,T. GAITHER M.SMITH,J. BROWN.C.BOBBITT.). BROWN,B.BIRD)  (C) (D) (T} LIL' MAN 97020 INTERSCOPE
7 8 5 10 | SOCK IT 2 ME/THE RAIN (SUPA DUPA FLY) @ @ MISSY “MISDEMEANOR” ELLIOTT FEAT. DABRAT | 4 55 { 44 | 44 | g | SHOW ME LOVE ® ROBYN | 44
TIMBALAND (M ELLIOTT,T MOSLEY.# HART,T.BELLS.HARRIS,A PEEBLES B MILLER,D.BRYANT) () (D) (M) (T) (X) EASTWEST 64144/EEG D.POP, M.MARTIN (ROBYN,M.MARTIN) () (D) (T (V) (X) RCA 64970
WHAT ABOUT US ® * TOTAL 56 | 51| 46 | 19 | HOW YA DO DAT & MASTER P FEATURING YOUNG BLEED AND C-LOC | 5g
8 | 7 | 7 | 1T | rivBALANDM ELLIOTT T MOSLEY MELLIOTT) (€) (D) T) (X LAFACE 24272ARISTA | * ;‘:Z’Vé":‘SC::'G“:':AM:STER El X ‘C”‘\‘D’ (2:;’ L'}’:';?;ZS“R’ [’JR’E:'LTZ
FEEL SO GOOD @ ® MASE 57 | 57 | 50 | 20 Al @ FOXY BROWN FEATURING DF 10
9 9 b 8 || e S COVBS . BELLR BELLG BROWN R MICKENS CSMITHD.THOIAS R WESTFELDL DERNER) () 0/ BADBOY T91224RITA | ::;(EF&LTYONE 520:BARNES J.CORIVIERS CARTER. CHAYWOOD)BERTIVIOLATOR/DE R AM 57“‘2 ’mi(R;(U)T\I
TOGETHER AGAIN ® JANET G| 8| — | 2 58
37| = | 2 || AM.TLEWIS,JJACKSON (JJACKSON,JHARRIS IILT.LEWIS.R.ELIZONDO, JR)  (C) (D) (T) (V) (X VIRGIN 38623 10 :IHL'CLKYS'S'BROWN (M.DAVIS} Qo 'SLANDTZZR l}:i
1wl 3 3 BEEN AROUND THE WORLD/IT'S ALL ABOUT THE BENJAMINS @ PUFF DADDY & THE FAMILY (FEAT. THENOTORIOUS BLG. &MASE) | 19 sl 2 E.FERRELL,T.SHIDER (D.WILLIAMS) (C) (D) MOTOWN 860738 o2
R LAWRENCE D ANGELETT S COMBS STEVE J D BOWE L STANSH£.5 ANOPRS | DEVAAEY.C WALLACE M STHAS COVBS RLAWRENGE 0 D ™ X BADBOY T9:30ARSA UP & DOWN  BILLY LAWRENCE | 4
@ 14| 18 7 | DON'T EVER WANT TO SEE YOU AGAIN & UNCLE SAM | | 60 | ¥ | & 5 RSMITH.TONE (K GREENE.BLAWRENCE R SMITH.S BARNES.D ROMANL W GARFIELOM MALAVASI)_(C) (D T) {X) EASTHEST 6¢138EG
N.MORRIS (N.MORRIS) (C) (D) STONECREEK 78689/EPIC » SO LONG (WELL, WELL, WELL) © PHALA
(6D| 70 2 61
13 11 8 12 THE ONE | GAVE MY HEART TO @ @ AALIYAH 8 K.K. JACKSON,LIL' RICK {K.K.JACKSON,R.WHITE,E.ROBERSON} (C) {D) WARNER BROS. 17308
G.ROCHE (D.WARREN) (C) (D) {T) (X) BLACKGROUND 9BOO2/ATLANTIC SHOWDOWN © E-A-SKI FEATURING MONTELL JORDAN
NO, NO, NO & DESTINY'S CHILD 62 | 62 | 54 5 | EASKLCMT (E-A-SKLCMT,M.JORDAN) 0) (0) ) ReLATVIY 1683 | O
7| u 4 | W JEAN.HERBERT R FUSARI (V.HERBERT,R.FUSARL,M.BROWN.C.GAINES) __(C) (D) (T) (X COLUMBIA 78618 i 63 | & | 61 | 18 | AFTER 12, BEFORE 6 ® SAM SALTER | |9
5 | 15 | 12 | 12 | THEY LIKE T sLow ® HTOWN | 9 TRICKY,S.HALL (C.A.STEWART.S.K.HALL, TAB,P.L STEWART,S.SALTER) ___ (C) (D) (T) (X) LAFACE 24253 ARISTA
D.CONNER (D.CONNER,S.CONNER,D.JACKSON) (C) (D) (T) RELATIVITY 1642 6 | 67 | 69 4 | RICHTER SCALE ®EPMD | ¢
TR 9 13 | EVERYTHING © MARY J.BLIGE | s E.SERMON (E.SERMON,P.SMITH STUART,GORRIE, MCLNTRYE,MCLNTOSH,DUNCAN.BALL) __(T) DEF JAM 568057 */MERCURY
J.JAM,T.LEWIS (J.HARRIS Il T.LEWIS R.EI,H.NAKAMURA,T.BELL,L.CREED,J.BROWN F.WESLEY)  (C) (D) (T) {X) MCA 55353 65 63 62 7 WHAT | NEED & CRAIG MACK 55
| CARE ‘BOUT YOU @ © MILESTONE EASY MO BEE (C.MACK) (C) (D) (T) STREET LIFE 78149/ALL AMERICAN
1 12 1l 17 BABYFACE (BABYFACE) (C) (D) (T) (X) LAFACE 24264/ARISTA 10 66 68 51 11 NEVER WANNA LET YOU GO & ABSOLUTE 51
ol — B | WONDER IF HEAVEN GOT A GHETTO ®2PAC | 13 J.WAUfER (C.GREEN,C.WARD,L MAXWELL,B.CASEY, ). WALKER) (C) (D) DEF JAM 574925 MERCURY
(18) SOULSHOCK,KARLIN (T.SHAKUR,L.GOODMAN,M.MCDOWELL,R.TROUTMAN,L. TROUTMAN) __(T) AMARU 42500*JIVE 67 | 65 | 60 | 17 R)S?}OINS@:ELSON T MusncgsJe?yEEc' 34
4 SEASONS OF LONELINESS A & BOYZ Il MEN = = - = —
10 816 [ 10 | RN | 2T s L ARRS I LEWS) (C) (D) (V) MOTOWN 860684 | 2 68 | 60 | 59 | 13 | OFF THE BOOKS THE BEATNUTS FEAT. BIG PUNISHER & CUBAN LINK | 5,
I RARNT S s SEEEEAS THE BEATNUTS (L.FERNANDEZ,J.TINEO.C.RIOS) (C) (T) (X) VIOLATOR 1646/ RELATIVITY
20 23 20 8 R LAWRENCE /B WINANS R LAWRENCE,M.BELL-BYARS) (C) (D) ATLANTIC 84035 2 69 61 49 11 E?O%TE&'S%A;?E% LONG © O EAST&E%Y&%&E 25
21 | 20 | 18 | 16 | YOU SHOULD BE MINE (DON'T WASTE YOUR TIME) ~ @ BRIAN MCKNIGHT FEAT. MASE | 4 L-L-LIES # DIANAKING | 70
S COMBS,R LWRENCE STEVIE | S CONS R LAWRENCE M BETHAK PRICE.L BRONNS JORORNBMCKNIGHT)___(€) (0 (7 MEROURY 574750 72| 72 | 5 | ¥ \ARVEL (D.KING.A MARVEL A ROMAN) (C) (D) (T) (X) WORK 78698/EPIC
* x * GREATEST GAINER/AIRPLAY * % % 71| 73 | 73 | 11 | HEAVEN ® NUFLAVOR | g5
@ JuSTIEIBRNING I VIE FROM WESTEEE CONNECTION G.ST.CLAIR (R.LUNA.F_PANGELINAN,J.CENICEROS) (C) (D) (T) (V) (X) REPRISE 17408/ WARNER 8ROS.
28 — 2 ¥ 22 THE BREAKS & NADANUF FEATURING KURTIS BLOW
X TQONES (A CALHOUR K QLA QDT £ i T2 | 69 | 58 | 9 | giaymon REoMDIR RSMONSBHOORE KWALKERL HTHRSTERLNG AGRFFINM SINDFER) (0101 REPRISE 73I0°WARNER 8035 | 20
TUCK ME IN & KIMBERLY SCOTT ,
@ u| |2 € PHILLIPS (E.PHILLIPS) (©) (O) (T) 00 COLUMBIA 78686 | 2 1371|683 | 6 QLIC"J(JYS'*&HSMAITHE SHOCKER) MNO UMITNPZ{%T_,_L},(,% 63
I'M NOT A PLAYER # BIG PUNISHER THA HOP KINSU
24|19 |18 8 | MINNESOTA (C.RIOS, MRICHARDSON,K GAMBLE, L HUFF) © o m Loup eat0 | 13 74 | 74| 64 4 | DANNY D UMARRS) () (T) (X) BLUNT 4417/TVT 64
25 21 16 17 ALL CRIED OUT ® & ALLURE FEATURING 112 g 15 76 67 19 HAVE A LITTLE MERCY ¢ 40 28
M.CAREY,W.AFANASIEFF,M.ROONEY (FULL FORCE) (C) (D) (T) (X) TRACK MASTERS 78678/CRAVE JLJAM,T LEWIS (J.HARRIS Ill,T.LEWIS) (C) (D) SAVVY.PERSPECTIVE 587580/A%M
% 28 8 SO GOOD & DAVINA 2% 16 75 68 8 CLOSER CAPONE -N- NOREAGA 63
DAVINA (DAVINA,LEWIS) (C) (D) (T) LOUD 65303 S.SNEED (V.SANTIAGO.S ANDERSON,L.VANDROSS,R.WYATT,JR.,C.PERRIN) __(C) (D) (T) PENALTY 7214/TOMMY BOY
27 2 15 12 LAST NIGHT'S LETTER & K-Cl & JOJO 15 7 78 74 16 YEAH! YEAH! YEAH! & SIMONE HINES 38
L.STEWART (K.HAILEY,G.STEWART, L STEWART) (C) {D) (M) (T) (X) MCA 55380 R.JERKINS (R.JERKINS) (C) (D} () {X) EPIC 78627
WE CAN GET DOWN & MYRON
8|5 B B‘_Sﬁ&m’sﬁm&?ow“ ° (€D (T)tsgﬁousggég ! 78 | 77 1 75 | 1 | S5ROWN (M.DAVIS,ACANTRELL,D.ROPER) (C) (D) (T) ISLAND 572064 2
DON'T STOP THE MUSIC * PLAYA 79 | 79 | 65 | 14 | AVENUES @ REFUGEE CAMP ALL STARS FEATURING PRAS (WITH KY-MANI) | g
23 | 29 | 3 | {iuBALAND (T.MOSLEY 8.BUSH.S GARRETT J.PEACOCK.SSTEWART) _ (C) (D) (T DEF JAM 57168OMERCURY | 2 :Z":":IZ;EIL_;E\-(GRAN“ QoM ‘X’AR'S”[;:“A
PHENOMENON & LLCOOLJ 80 87 79 17 N 37
30 | 30 | 21 | B | hims R LAWRENCE (LT SMITH S COMBS.R LAWRENCE 5 MCKENNEY W WITHERS) (1) DEF JaM 568081 MERcuRY | 1 AL MO0y, B ACEE (LIROUTMAR BBECK) D O MG DL AP CE 2022 2R
31 {33 | 3 | 51 | INMYBEDA @ DRUHILL | . | 76| 3 igosLTT gggﬁegssfwusow M.RAPLEY) © n)’(xmfégr%gﬁ 76
D.SIMMONS (R BROWN, R.8.STACY,D.SIMMONS) (C) (D) ISLAND 854854 M THI-NKIN(,;. A e CARL HENRY
(2| 32 | 32 | 3 | YOU KNOW MY STEEZ ® GANG STARR | 39 82 1 70 | 3 | ) VON (CHENRY.JVON) (C) (D) (T) CMC MUSIC 0106/T0UCHWOOD | '
DJ PREMIER (K.ELAM,C.MARTIN) (C) (D) (T) NOO TRYBE 38624/VIRGIN IMMA ROLLA © MR. MONEY LOC
33 | 34 | 24 | 22 | | CAN LOVE YOU/LOVE IS ALL WE NEED . ® MARY J. BLIGE | 83 | 81 | 8L | 11 | FOSToNMGITY (MR MONEY LOC.E.COSTON,MCITY) (© M) (6 LoCN-UP 70310 | O
R.JERKINS,JJAM T LEWIS (M. BLIGE,L BLIGE-DECOSTA.R JERKINS K JONES C.BRDDY,N.MYRICK LIL' KIM.LHARRIS 1) 1C1 /DI T MCA 55362 8¢ | 5 | 78 | 15 | NEED YOUR LOVE o BIG BUB FEATURING QUEEN LATIFAH & HEAVY D | 2
* * * GREATEST GAINER/SALES % % % :;:_EFSFEZSE::?Z :!-:J‘t;(L.DRAKEFORD,T.JEFFERSON.L.SlNGLETARV,B.EDWARDS,N,RODGERS; (c,(olrgzo?;;lzi ::1:/;;5::
45 1 45 | 3 gIéEY’;?‘THE Limit ’JV'EIHEW’;‘SOTOR'OEJ\S‘%-‘-Gh(gAEDAJ}YJ‘;;;“aGIAlmlsﬂ 34 85 | 82 | 77 | 15 | [ \CCiARY. M ALLEN (F.EVANS,DMCCLARYMALLEN K MCCORD G WHITEHEAD) _ (C) (D) (T) TOMMY 80Y 7402 | L
- . GET IT WET & TWISTA
35 31 27 21 MO MONEY MO PROBLEMS A & THE NOTORIQUS B.1.G. (FEAT. PUFF DADDY & MASE) 2 86 88 80 9 THE LEGENDARY TRAXSTER (TWISTA,MS. KANE) (C) (D) (T) CREATOR'S WAY,BIG BEAT 98001 ATLANTIC 62
STEVIE J.,S.COMBS (C.WALLACE S.JORDAN,M.BETHA,B.EDWAFDS,N.RODGERS)  (C) (D} (T) (X) BAD BOY 79100/ARISTA 87 86 90 7 CAN'T STOP NO PLAYER DA ORGANIZATION 83
HONEY A © MARIAH CAREY C.DORSEY (C.LASTER.J.DORSEY.T PETTIGREW,D.WILLIAMS C.DORSEY,  SEALS,DCROFT) (CJ (X) POCKETS OF RAGEWRAP 97452 ICHIBAN
36 | 27 [ 22 ] IS | e the UMAASTONE ) CAREY 4 CAREYS.CONBS K AREEDS ORDINS HACUE BROBNSONRLIRASLARCEL (01D M) 1)) ) COLUWBA 5548 2 91 | _ | 2 | NEVERHAD A CHANCE ® SAISON | g3
37 35 30 23 UP JUMPS DA BOOGIE @ & MAGOO AND TIMBALAND 4 A.ROLLINS (). JORDAN CLINE,R.HAMMON,A.ROLLINS} (C) (D} KAT'S EYE 17770/ULG
TIMBALAND (T.MOSLEY,M.BARCLIFF,M.ELLIOTT,R. TEMPERTON) (C) (D) BLACKGROUND 98018/ATLANTIC 89 | 95 | 84 ¢ | BOUNCE BABYSBOUNCE FRAZE | g4
RISE © VERONICA DISCO RICK (S.JOHNSON,D.MINCEY) (C) BEFORE DAWN 111/TOUCHWOOD
3 39 10 JELLYBEAN,D-MOET (A.MOODY,JOYA,M.THOMPSON) {C) (D} (T) H.0.L.A. 341031 38 90 89 91 12 AIN'T NUTHIN’ BUT A JAM Y'ALL & GEORGE CLINTON WITH THE DAZZ BAND 58
29 | 40 | 42 | 25 | NOTTONIGHTA @ LIL'KIM FEAT. DA BRAT, LEFT EVE, MISSY ELLIOTT & ANGIE MARTINEZ | 3 B.HARRIS (B.HARRIS,M.MCCLAIN.N.PHILLIPS S.MARTIN,G.CLINTON JR } (C) INTERSOUND 9286
RLSMITHACOLON (X JONES M ELLIOTT.L LOPEZ HARRIS AMARTINEL R BELL BROWNM MUHAMMED)  (C)(D) (M) T ) UNDEASTTOMMY BOY 9B019ATLANTIC 91 | 97 | 97 | 19 | THE WAY THAT YOU TALK @ JAGGED EDGE FEATURING DA BRAT & JD | 34
J.DUPRI {J.DUPRI,8.CASEY,B.CASEY,DA BRAT) (C) (D) (T) (X) SO SO DEF 78639/COLUMBIA
40 46 35 39 FOR YOU & KENNY LATTIMORE 3
B.J.EASTMOND (K LERUM) (C) (D) COLUMBIA 78456 NEW ) 1 OOH AHH OOH & WATAZ | gy
C.STOKES.C.CLAUDIO(C.STOKES K.ASKEW.C.CUENI {C) (D) FULLY LOADED 4041
41 48 38 10 DJ KEEP PLAYIN’ (GET YOUR MUSIC ON) & YVETTE MICHELE 36 ME AND MY CR(AZY WORLD : L2 ® LOST BOYZ
:t;;occlj ‘{3;5:8&?2?;3? i TG TARI(E\CZDI)’(E;LEO:?J?; 93 | 8 | 71 | 4 | 1 RONGITKELLYR.BOWSER) © ©) () UNWERSAL 56131 | 2
5% % 10 42 BABY, BABY & KILO ALI
’;N:B‘[;FA‘Z’EN'V::JE(?&R) C) (D} (T) CODEINE 78‘; ZZCOOLﬁl":i'SA 94 | 94 | 83 | 10 | 5)Ta7 {nROGERS,T.MCLNTOSH) (7) ORGANIZED NOIZE 95010 ANTERSCOPE | 7
YOU k s
43 ] A7 | 34 |3 | JUITILE W ULITILE 11K SWEAT.ENICHOLAS) (€) (D) GLOBAL S0UL 34278FREEWORLD | S 9% | 84 | 8 | 15 Ic.sMToTEOs,Ta.ﬁ\SggL'EFm (C.STOKES, 8. JAMES.J.LHARRINGTON) (%) :3’)' M&rs%?eg 19
IF | COULD TEACH THE WORLD @ & BONE THUGS-N-HARMONY | 9 TRUE TO MYSELF & ERIC BENET
M| 412 ] 10 ] ouNeek BONEDID-NEEK (C) (D) RUTHLESS 6344/RELATIVITY % | % | 65 | 13 £.BENET,G.NASH,JR.,DEMONTE (E.BENET,G.NASH JR.) (C) (D) {T) (v) WARNER BROS. 17328 s
45 36 25 16 | MISS MY HOMIES & MASTER P FEATURING PIMP C AND THE SHOCKER 16 97 90 2 WHAT U GOTTA SAY & RODNEY O 90
MO B. DICK KLC,ODELL (MASTER P,PIMP C,THE SHOCKER,J JEFFERSON,CSIMMONS)  (C) (D) {T) NO LIMIT 53290/PRIORITY - RODNEY 0, THE SEKRET SERVICE (L.BLACKMON, T.JERKINS,R.OLIVER) _ (C) (D) (T) NEW QUEST/DPH 54224/LIGHTYEAR
46 38 41 8 ALL OF MY DAYS & CHANGING FACES (FEATURING JAY-Z) 38 98 93 98 1 IT'S YOURZ & WU-TANG CLAN 75
R.KELLY (R-KELLY) (C) (D) (T) BIG BEAT 98000 ATLANTIC THE RZA (WU-TANG CLAN) (T) LOUD 64957°
47 1 43 12 SUNSHINE & JAY-Z FEATURING BABYFACE AND FOXY BROWN 37 99 99 86 3 MADAME BUTTAFLY YOUNG MC 86
PRESTIGE (5.CARTER,D.VANDERPOOL,D.BARKSDALE,M.ROBINSDN,JHARRIS IILT.LEWIS) _ (T) ROC-A-FELLA/DEF JAM 574923'/MERCURY M.YOUNG (M.YOUNG,T.PERLMAN) (C) (D) OVERALL 7002
BACKYARD BOOGIE & MACK 10 WAIT A WHILE & ERICKA YANCEY
48 | 53 | 31 | 17 | 5oacaT(d.ROLISON) (C)D) (T) PRIORITY 53282 | 23 100 | 100 | 93 | 3 | p'soomaricHaRDSON (P SCOTT A RICHARDSON) © (o) Rea sagzz | 33

(O Records with the greatest airplay and sales gains this week. Greatest Gainer/Sales and Greatest Gainer/Airplay are awarded, respectively, for the largest sales and airplay increases among singles below the top 20. @ Videoclip availability. @ Recording Industry Assn. Of America
(RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units, with additional million indicated by a numeral following the symbol. Catalog number is for cassette single. *Asterisk indicates catalog number is for cassette maxi-single; regular cassette
single unavailable. (C) Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability. (T) Vinyl maxi-single availability. (V) Vinyl single availability. (X) CD maxi-single availability. © 1997, Billboard/BPI Communications and SoundScan, Inc.
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DATU FAISON'S PETER ANDRE
Conti d > COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE SALES REPORTS
(Continued from page 18) o| «|@ |[Bi| COLLECTED, COMPILED, AND PROVIOED BY  SoyndScan®
Also, he’s an extremely hard worker | 2E| %8| 23| €| TITLE BRIl arTisT
and has a great attitude. The album == | 32| < | =G| IMPRINT & NUMBER/DISTRIBUTING LABEL
hasn’t done quite as well as expected * % * NO. 1% % x
here, but ‘All Night, All Right’ will be 1 1 2 3 | IT'SALLABOUT THE BENJAMINSBEEN AROUND THE WORLD @ PUFF DADDY & THE FAMILY
a massive singles hit.” {C) (D) (T) 0X) BAD BOY 79130/ARISTA 2 weeks at No. 1
™ Jonathan Rees, head of rock and pop 202118 ('Z)E(E)I)'es;\ooegggll)z;msm ® MASE
s ] o ) at retail chain HMV, says, * “Time’ isn’t | 3 | 3 | 8 | ™MNoTAPLAYER  BIG PUNISHER
QUEEZE PLAY: As noted here last issue, the hair-thin margin doing brilliantly in the U.K., but there (C) (D) (T) LOUD 64910/RCA
that sat kgetweep Boyz II Men’s “A Song Foyz: Mama” (Motown) and are hopes that the single in January * % * GREATEST GAINER * * *
Dru H‘lll s “We're Not Makmg Love No More” (LaFace/Arista) cogld yv111 be @he key one that’s going to push @ 6 12 | 3 | skrs THE umiT & THE NOTORIOUS B.1.G. (FEAT. 112)
result in either song ending up atop the other. Indeed, “Mama,” which it back into the very top reaches of the {C) (D) () 1) BAD BOY 79131/ARISTA
trailed last issue by about 100 points, now leads “Love” by more than chart. The expectations of how good, [(5)| 4 | — | 2 (Jcl)J%T gl;gmw% 570043 IS.LAY‘IY)C FROM WESTSIDE CONNECTION
900 points. Although Dru Hill falls to third place, its song continues or how big, a single from Peter Andre Mc()l;:?N YOU/TIL T JOIN/ You © NAUGHTY BY NATURE
to show strong sales and airplay growth, maintaining its bullet. The should be are considerably more than 6 5 4 7| () @ Tomwmy BOY 7427
Boyz’s key factor was a strong week at the R&B core panel, where a they were a year ago. Perhaps there’s 7 7 5 4 Pg)(lol) 5FOXITI¥YIBYE§;6EZEI€ - # GANG STARR
50% hike moved them 5-2 on Hot R&B Singles Sales; Dru Hill too much expectation.” NO .
increased by 20% at that panel and springs 6-4. The tables have also Harris, asked if any of the names on 8 (8 |6 |10 (Ig !52&5&!525’1,;}*&.‘0{%”“ B B0 TIGSHCARNONY
turned on the radio side: Dru holds at No. 5 on Hot R&B Airplay with Andre’s R&B wish list came back with 9 9 8 | 23 | UPJUMPS DA BOOGIE ® & MAGOO AND TIMBALAND
an 11% listener increase but is overtaken by Boyz, who capture a 15% a “Peter who?,” says, “If we had intro- {C) (D) BLACKGROUND/ATLANTIC 98018/AC
listener improvement, jumping 7-3 on that list. duced it as ‘You should know about 10| 10| 7 |16 ('Cm)s)%mgﬂarf2%390,P;0m¢$TER PIREFN PN AN NI GCKER
him,” we’d have been laying ourselves
. . ) . SHOWDOWN @ E-A-SKI FEATURING MONTELL JORDAN
STILL NASTY: After debuting a week early on Hot R&B Singles open. It was more a case of saying, njujs 5 | ©om recawITY 1643
due to street-date violations at the core panel, Janet’s “Together ‘There’s an artist who'’s very popular | 3| w010 mv)u) gﬁllug‘wé%%g&m © QUEEN PEN FEAT. TEDDY RILEY
Again” (Virgin) bolts 37-10 on Hot R&B Singles as a full week of in Europe and Asia we think you NOTTONIGHT A LI KIM FEAT OA BRAT LEFT EYE. WISSY ELLIOTT & ANGE MARTINGZ
sales kick in. Although the radio audience is only at 7.4 million, rank- should hear.”” 13 112 )13 )25 | ip)mm o unDEASTOMMY BOY SB019/AG
ing at No. 54 on Hot R&B Airplay, sales of more than 13,000 core- Andre is well aware of the contrast- 14 | 14 | 11 | 18 | BACKYARD BOOGIE & MACK 10
store units are enough to secure a top 10 position on the overall chart. ing requirements of marketing depart- g.(c[)))s(:z); RIORTY 53262 e
Janet’s sales gain was 1,663% after the violation; she skates 53-3 on ments on two sides of the Atlantic. 15 | 16 | 16 [ 8 | & ip)m PenacTy 7214/ oMMy BoY
Hot R&B Singles Sales. “The marketing plan in the UK. was 6] 17 23/ x !'LL BE MISSING ;’9°g7‘3 @ PUFF DADDY & FAITH EVANS (FEAT. 112)
the whole ‘body’ image,” he says. “It M) (T) (0 BAD BOV 79097/ARISTA
FLIP—FLOPPERS: When two songs are receiving airplay from the was something no one else had really 21 | 15 | 14 QYFD'%E(SX, AR'S?ARIEE?FEE CANPALL SENEFER], PRESTNTHABEND
same commercial sir)gle and both rank ir! the top 75 of the compo- done. Bl{t in America, it’s more of a 18 | 18| — | 2 | 'WONDER IF HEAVEN GOT A GHETTO & 2PAC
nent airplay chart, Billboard’s policy is to list both tunes on the chart. vocal thing, rather than an image (T) AMARU 42500/JIVE
Although both tracks are listed, only the song that is receiving the thing, that gets them interested. Some- | 19 | 19 | 14 | 9 | THEBREAKS e NADANUF FEATURING KURTIS BLOW
greater amount of airplay will be factored into the Hot R&B Singles thing new has to be created. For exam- 2 | 20 | 4 | JUST BECAUSE ® SHAQUEEN
standings. Such is the case with Puff Daddy & the Family’s “Been ple, when Montell [Jordan] came out (C) (T) MIGHTY 0001
Around The World” (Bad Boy/Arista), which loses points and gets with ‘This Is How We Do It,’ it was a 21| 2| 2| 11| 'MMAROLLA ¢ MR. MONEY LOC
pushed back 10-11, following Janet’s 37-10 move with “Together new sound for its time.” ﬁﬂ\)ggﬁc-w-uwoaw ]
Again.” However, last issue the lead track listed was “It’s All About Andre says he is happy to encourage 2 (23|17 | 4| onmswna1zmv
The Benjamins.” A look at Hot R&B Airplay will show that “The Ben- input on his career path in the U.S. 23 | 15 | 18 | 14 | OFF THE BOOKS THE BEATNUTS
jamins” slips 24-40, after losing 23% in audience, while “Been Around While “Time” features a remake with ‘Cwl LX) RELATIVITY 1646
The World” jumps 38-30 with a 15% gain, thus the reason for the title the Refugee Camp All Stars of Smokey NEW) | | (SC) (o)’fg (M!Amgg G41350EES KRS BN
reversal th}S issue. ) Bobmson’s “The Tracks Of My Tears,” 25 | 20 | 19 | 9 | GETITWET & TWISTA
To take it one step further, another Bad Boy tune, the Notorious it also addresses Andre’s more tradi- (C) (D) (T) CREATOR'S WAY/BIG BEAT 9800 L/ATLANTIC
B.1.G.’s “Sky’s The Limit,” which wins the Greatest Gainer/Sales on tional pop market by including “Let- 21 | | 6 | BOUNCEBABY BOUNCE FRAZE
Hot I}&B Singles, was listed on last issue’s cha}rt as “Going Back TS ting You Go,” co—yvrittx,:‘n by Diane War- 21 | 20 | 27 | 7 | WHATINEED * CRAIG MACK
Cali.” Both songs enjoyed airplay from B.I.G.’s “Life After Death ren with MeKnight. “It offers many (C) (D) {T) STREET LIFE 78149/ALL AMERICAN
album and at one time had charted in the top 75 of Hot R&B Airplay different styles within pop and R&B,” 28| 2|2 | 21 ("Cl?('g?m;f%:g%%kfygl:wm&wf NOTORIOUS B.LG. (FEAT PUFF DAODY & MASE)
based on that airplay. Now that the song is available commercially, he says. “I want to put it to the heads PHENOMENON e LLCOoOLd
neither tune ranks in the top 75 of that list. Therefore, the only track of the record companies and say, 23 | 31 | 8 | (1)Der Jam 56B0B1MERCURY
that gets listed on Hot R&B Singles is the one with the most airplay, ‘Which direction should I take, what 30 | 36 | 2 'I;AKDE IJ'I;O Tl'\I”E S'gREEI'S Y RAEMPAGE FEAT. BILLY LAWRENCE
a situation that seems to change from week to week. As of this week, will work here?’ I'm leaving it open to . );: L e
“Going Back To Cali” had 1 million listener impressions vs. 1.6 mil- feedback.” L Y 31 | 25| 28| 7 (\g(o).(rnlrjqE(\;N%Hé\ngﬁsazza/ucHWEAR SIRCOIEYG
lion for “Sky’s The Limit.” Chant.ler is optimistic about Andre’s G| n | — | 2 | mzsiE NASTYBOY KLICK
chances in Fhe R&B mzjlrketplace: “"Ijhe (BC:-(:)Z(IT"‘:‘;A;TLB_?Y/GMSSNOTE 568248/MERCURY SRR
collaborations give him a credibility 33 | 31 | 32 | M | (G)(0)m) STREET LIFE/DIVINE 78143/ALL AMERICAN
that should transfer across the At- 1 | 42 | 10 | BE MY PRIVATE DANCER THE 2 LIVE CREW
lantic,” he says. “He’s a great artist for (C) (D) (T) LIL' JOE 895
i0.” SUNSHINE @ JAY-Z FEAT. BABYFACE AND FOXY BROWN
““T R&B radio. 3 3 36 12 (T} ROC-A-FELLA/DEF JAM 574923*/MERCURY
36 | 37 | a3 | 20 | DOWN FOR YOURS @ NASTYBOY KLICK FEAT. ROGER TROUTMAN
SI N G lE s (C) (D) {T) NASTYBOY/GLASSNOTE 574748/MERCURY
COME AND PARTY 2GM
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===z R IT'S YOURZ @ WU-TANG CLAN
1% g% 38 | 36 ] 40 | U | & loun6a0s7rea ’
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1]—]1 ﬁﬁf (lj'-'T%owll{/rw!IZCO) #|—|3 ?SEA Pli(l]g-E“B’gJS (BUCHANAN/WARLOCK) RE-ENTRY 4 M)‘(‘[B‘(‘)\%EAEL;E;AFLY YOUNG MC
2| 4 | 10| HOLIDAY 15| 2 | 5 | SOHOT 41 38 38 5 PAPI CHULO @ FUNKDOOBIEST FEAT. DAZ DILLINGER AND CCBRA RED
WITCHDOCTOR {ORGANIZED NOIZE/INTERSCOPE) DJ S&S FEATURING B.B.0. (LETHAL) (C} (D} (T} BUZZ TONE 65317/RCA
3| 1|5 | TEAR DACLUB UP ‘97 16| | 1 | THE FRESHEST 42 25 37 16 REMINDING ME (OF SEF) & COMMON FEAT. CHANTAY SAVAGE
THREE & MAFIA (RELATIVITY) REDFO & DRE KROON FEAT EVIDENCE, PROVS AND 0.2, EVOLUTION (BUBONC) (C} (D) (T) RELATIVITY 1627
COAST TO COAST D'MEKA
4137 | RO hANER SRy 17 {13 10 | FQAMAZN Swent (ss0 musiciepic “Blae)n|s (C)E (T) () ALL NET 2286 T
4 P | — 14 | MENOF STEEL & SHAQUILLE O'NEAL ICE CUBE, B REAL, PETER GUNZ & KRS-ONE
519 | 2| N&boruck avsrovusssworemeroury | | 18 [ 20 | 4 | HMREIo i vt casomn o e "‘;gixn ;vélfg;owéﬂ;?g%;ﬂ:ﬁk TS T
6 | 5| 2 | THE STONE GARDEN 1919 9 | UMBAH NEWD | | | (45 oo nas sa2easr
THE PSYCHO REALM (RUFFHOUSE/COLUMBIA) AREAL (THATZ ENTERTAINMENT/COPPER SUN) C U WHEN U GET THERE @ & COOLIO FEAT, 40 THEVZ
7 | 12| 2 | SADDLE You uP 20 | 18 | 11 | PARTY PEOPLE % | %) 48 | % | & omootommysor 7785
STRAWBERR! (JHR/EAST POINTE) GP WU (MCA) 4 a“ 16 | GOT DAT FEELIN’ DJ KOOL
8 | 6 | 11 | BE MY PRIVATE DANCER 21125 | 9 | WON ON woN e — (C) (D) (M} (T) CLR/AMERICAN 17320/WARNER BROS
THE 2 LIVE CREW (LIL' JOE) COCOA BROVAZ (LOUD) ) 48 | 3| 30 3 RICHTER SCALE ¢ EPMD
IT'S RAINING MEN.. THE SEQUEL COME ON IN £ LT DEF JAM 568057/ MERCURY
9 | 11| 5 | yaRriia wasH FEATURING RUPAUL (LOGIC) 2|23 BO-SHED (WARNER BROS.) ‘ 49 o 59 ff;?}'.{,?ﬂ,mﬁ'g II/CA(E%&I‘E&%(?P\QEBQ‘;GSZ/I S.LA %{F:)AC (FEAT. KC AND JOJO)
4 e EATH R
10(15] 2 | GOMRARREIND 23| 23| 15 | DA AR vy on) Teen Spirit. Teen artists Usher and NEWD | 1 [ THEFRESHEST  REDFOO&ORE AROONFEA EADENCE PROMISAND 0. REVOLTION
1| 14] 6 | WHATEVER U wanT 24| 16| 11 | A SMILE LIKE YoURs Brandy smile for the camera at the S
UGHTER SHADE F ROV FEAL DNAINE WGSAS) GREENSRETHARY RATALIEICOCENELEKTRAEEG) premiere party for the movie “Soul (O Records with the greatest sales gains this week. ® Videoclip availability. ® Recording Industry Association
PAPI CHULO . | CAN FEEL IT e of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units. Catalog
12176 FUNKDOOBIEST FEAT. DAZ DILLINGER AND COBRA RED (BUZZ TONERCA) % 1 GHETTO MAFIA (DOWN SOUTH/FULLY LOADED) FO(:)d Usher perfo;‘med at the event, no. is for cassette single. *Asterisk indicates catalog number is for cassette maxi-single; cassette single unavailable.
PUFF IN... GOT TO GIVE IT UP which was held at the House of Blues (C) Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability. (T) Vinyl maxi-single
1310 5 | Ruscoua fEaT BUZ (ROME/ALEXIAIICHIBAN) | Bubbling Under lists the top 25 singles under No. 100 in Los Angeles. availability. (V) Vinyl single availability. (X) CD maxi-single availability. © 1997, Billboard/BPI Communications,
which have not yet charted. and SoundScan, Inc.
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Cardwell Proves To Be A Diva To Die For On ‘Joi

JOI CARDWELL has it all sorted
out. That’s never been more apparent
than the split second when the primal
tribal disco heat of “Soul To Bare”
gives way to the seductive jazz/funk
romance of “Crying Eyes” on her
eponymous new album on EightBall
Records. The woman has found a way
to simultaneously pay the rent and
nourish her creative spirit—and nei-
ther act compromises the other.

On 1995’s “The World Is Full Of
Trouble,” Cardwell effectively eman-
cipated herself from a slew of svengali-
like figures who threatened to render
her just another elubland puppet with
a big voice and fierce hair. However,
unless you consumed the album, you
might never have gotten that point.
Each single—though masterfully
assembled to suit underground
trends—rarely resembled Cardwell’s
original compositions. And there were
a few occasions in which the irony of
her lyries and the nuances of her voice
were lost in the mix.

During that time, the concert stage
became Cardwell’s best friend, allow-
ing her to merge the booming beats
that DJs required with the substance
that she refused to relinquish. Evenin
that context, she battled to not get lost
in the sauce, winning the right to
dump her DAT tapes and perform
with a band four nights out of five.
Nearly three years later, the idea of
Cardwell taking the stage with only a
tape and a mike seems utterly beneath
her.

Her next challenge was to duplicate
that unique energy in the studio. Not
easy. But she nails it on ‘Joi Cardwell.”
On the surface, the swishy, hands-in-
da-air anthems “Power,” “Found
Love,” and “Turn Back Time” have a
mild if-ya-can’t-beat-’em vibe. Go
beyond the percussive frenzy of each
track, and you'll risk drowning in lyri-
cal twists and subtext.

While she’s devised a method of
serving house music that is both time-
ly and intelligent, Cardwell clearly
refuses to toe the company line of
clubland—as evident during the R&B
revisions of “Power” and the current
single “Run To You,” as well as on the
smoldering, Madonna-esque “Wet.”
In fact, it is during these numbers that
Cardwell pays off on the soul diva
potential she’s long promised in her
live gigs. Placed within arrangements
that combine elements of classic soul,
lean funk, and traditional jazz, her
graceful confidence is palpable. With-
out falling into a trap of derivation or
cliché, Cardwell makes a convineing
case to be snagged by a major and
molded into the female equivalent to
D’Angelo and Maxwell that everyone
seems to be in search of.

And that’s what brings her to the
enviable point of virtually having it all.
In a world where too many dance al-
bums comprise three singles and
seven filler cuts, “Joi Cardwell” is a tri-
umph. We can only imagine where this
gifted woman will take us next.

GET LIFTED: With Faithless all
the rage throughout much of the world,
it’s no surprise that folks are clamor-
ing for more material from Cheeky
Records, the musical camp over which
studio wunderkind Rollo presides.

by Larry Flick

To that end, his sister Dido (a
mighty fine singer/tunesmith in her
own right) has just signed on with
Arista to release her first album dur-
ing the first quarter of '98. “No
Angel,” which will be issued in the
U.K. and much of Europe on Cheeky/
Champion Records, was produced by
Rollo, and it has a distinctive alterna-
dance vibe that may trigger initial
comparisons to Olive and Annie
Lennox.

For a sneak preview of Dido’s strik-
ing charisma and creamy alto range,
look for her in the touring lineup of
Faithless. She’s been on the road with
the band for nearly a year now and has
blossomed into a formidable stage
presence. It was clearly good training
for what we predict will be a vigorous,
prosperous new year under the center-
stage spotlight.

While we have the folks at Cheeky
and Champion on our mind, we want
to alert you to the fact that Rollo’s
impossible-to-find “Love, Love, Love,”
issued several years ago under the
moniker Rollo Goes Mystic, will be
rereleased in January. The 12-inch sin-
gle will include his original trance-
disco versions, as well as spankin’ new
mixes by the Experts and Mr. Pink.

Also on the label’s January agenda
is “Temptation,” a new single by dor-
mant house-NRG act Staxx. Melissa
Bell has taken over lead vocals, and
she shows signs of being quite the bel-
ter.

Although Kristine W. is immersed
in writing songs for her next Champi-
on/RCA collection (which we hear will
be thrilling her legion of loyalists by
the start of the summer season), her
now-classic debut dise, “Land Of The
Living,” will spawn yet one more sin-
gle in the U.K. The electronic-leaning
“Sweet Mercy Me” has been drasti-
cally reinvented by a handful of pro-
ducers, including Junior Vasquez,
Paul Andrews, and Eddie Baez. Also,
Rob D. is in the process of assembling
a 20-piece orchestra for a version that
will have a symphonic pop feel. How-
ever, the label has yet to confirm which
mixes will make the final cut, though
we’re optimistie that Champion’s pen-
chant for doing double- and triple-
record sets will allow almost every ver-
sion to eventually see the light of day.

Astralwerks continues to be the
stateside home of choice for U.K. elec-
tronica celebutants. The Caroline-dis-
tributed indie has just secured a deal
with drum’n’bass upstart Adam F.,
who has made many a heart flutter in
the past with underground goodies
like “Metropolis” and “Circles” (which
is still getting active play all over the
world two years after its European
single release). Both have been re-
mixed for inclusion on his full-length
debut, “Colours,” which will be issued
here March 10. The super-hot Roni
Size has reconstructed “Circles,”
while Doc Scott did the honors on

“Metropolis.”

“Colours” will benefit from several
high-profile guest appearances, most
notably Everything But The Girl
chanteuse Tracey Thorn, who lends
her torchy pipes to the single “The
Tree Knows Everything.” Plans are
already under way for a spring U.S.
tour with Adam F. supported by a full
band. The idea of hearing his music
fleshed out in a live setting makes us
all tingly with anticipation.

After nearly a decade mostly per-
forming other writers’ material, Sybil
has finally grabbed the chance to fully
express herself as an artist. She’s
penned every cut on “Still A Thrill,”
her first album for Coalition Records
U.K., and the results are just smash-
ing. With the input of producers Gary
Miller and Craig & Nobby, she deft-
ly dabbles in credible funk, old-school
R&B, and plush house music—bring-
ing solid pop sensibility to every track.

Clubheads are already familiar with
the title track and “Why,” both of
which have been enjoying successful
turntable stints. They’re a fitting pre-
lude to a set that includes the rousing
disco-spiced twirler “If We Love Each
Other” (which demands single release)

The Time Of Their Lives. The Emotions have reunited after a 15-year hiatus to
perform in “Bigger Than Bubble Gum,” a theatrical production that chronicles their
rise to fame and inciudes hits like the pop/disco evergreen “Best Of My Love.”
With the members of the sibling act playing themselves, the show runs through
January at Alice Tully Hall at New York’s Lincoln Center. “Bigger Than Bubble
Gum” was recently nominated for several 1997 National Assn. for the Advance-
ment of Colored People Theatre Awards and will begin a road tour in February.
Pictured, from left, are group members Sheila, Wanda, and Jeanette Hutchinson.

and the sleek, jeep-friendly cruiser
“Ready For Love.” All along, Sybil
performs with deceptive ease, never

seeming to break a sweat whether
she’s scaling to the upper regions of
her range or getting down'n’gritty.

Wash Puts It Together On ‘Collection’

B BY SHAWNEE SMITH

NEW YORK—The opportunity to in-
crease her profile as a band-oriented
live performer is fueling club legend
Martha Wash’s enthusiasm for “The
Collection,” a greatest-hits package
due Jan. 27 on Logic/BMG Records.
“I'm trying to get out of perform-
ing in clubs,” says Wash. “In clubs,
you're just performing to tracks. But
with live shows, you do what you
want. The staging is different. I can
perform any type of music I want.”
Wash’s forthcoming shows are cer-
tain to include classics like her
Weather Girls-era hit “It’s Raining
Men,” her Black Box smash “Strike
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It Up,” and her solo anthem “Give It
To You,” but the vocalist hints that
audiences may also witness a few
gospel and R&B ballad selections—
genres she personally enjoys.

“I'll probably do a little gospel,”
she says of the music she listens to
the most. “For the die-hard fans
though, there will be a lot of the old
[dance] material, as well as some of
the new stuff. But I’'m not going to
tell you everything. You'll just have
to come see.”

According to Thom Sforr, national
director of sales and marketing at
Logic, Wash will be accompanied by
a six-piece band and three back-
ground singers while on tour. She is
scheduled to hit the road in early
February. The opening gig will be in
New York, and the event will double
as a release celebration for “The Col-
lection.”

“Martha’s music is strongest in
New York; Washington, D.C.;
Philadelphia; Baltimore; Miami;
Chicago; Detroit; Los Angeles; and
San Francisco, so we're really tar-
geting the urban and gay populations
in those cities to make sure she gets
off 1o a good start,” he says, noting
that the label is looking to book Wash
in midsized venues across the U.S.

Like Wash’s shows, “The Collec-
tion” is a mixture of past and present
material. There are three brand-new
songs on the set. “Catch The Light”
is a signature Wash house anthem,
while “Come” is an African-influ-
enced dance track written by drag
superstar RuPaul with veteran pop
tunesmiths Denise Rich and Sammy
McKinney. Finally, “God Bless The
Road” is an inspirational R&B/gospel
ballad that will be tested at radio in
early January.

“This CD is not necessarily my
greatest hits, but a look back on my

MARTHA WASH

recordings with Sylvester, Two Tons
Of Fun, and what I've done the last
couple of years,” the singer says. “A
lot of it was not on any one album, so
there was talk about putting all the
songs on one CD, since a lot of the
older material was very hard to
find—particularly the Two Tons Of
Fun stuff.”

The first single release from “The
Collection” is “It’s Raining Men . ..
The Sequel,” featuring RuPaul.

“[The idea tc update the song] was
suggested by the label, and it was
just erazy enough to do,” says Wash.
“RuPaul gave it a slight twist and
made it fun.”

The track was released Nov. 4 to
club DJs on 12-inch vinyl and to
retail on CD maxi-single. It debuted
at No. 1 on Billboard’s Hot Dance
Music/Maxi-Singles Sales chart the
week of Nov. 22. It holds the No. 6
spot on the chart this issue.

(Continued on next page)
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WASH PUTS IT TOGETHER ON ‘COLLECTION’

(Continued from preceding page)

Logic will not begin soliciting air-
play for “It’s Raining Men . .. The
Sequel” until January.

“With the holidays coming up,
most of the stations go to special pro-
gramming, and we don’t want to get
lost in the shuffle,” says Storr.
“We're going to attack them once the
programming is back [to normal] in
the new year.”

The set also includes the C+C
Music Factory pop hit “Gonna Make
You Sweat (Everybody Dance Now)”;

L)

“Keep On Jumpin’,” a duet between

Wash and fellow club icon Jocelyn
Brown; and a rerecorded version of
“Strike It Up.” The Black Box song
was recut because RCA refused to
release the original recording for the
Logic set.

“The surprising part [of the com-
pilation] was realizing that I had done
as much work as I have,” says Wash.
“And I still have enough for a volume
two.”

But Wash has no plans to assemble
such an album in the immediate
future. She is still looking forward to

completing several more projects,
though she’s not setting any dates.

“I may have run out of ideas, but
the people around me have not,” she
says, citing Tony Bennett’s recent
resurgence among the youth as one
of her inspirations. “I don’t intend on
doing dance music all my life.”

A totally gospel- or ballad-driven
set and a few Broadway musicals top
her list of possible directions.

In the meantime, Logic is planning
an “Are You Martha Wash’s Biggest
Fan? Prove It!” contest. Contestants

will fill out a multiple-choice quiz
concerning key facts about Wash’s
musical history. Entry forms will be
available at independent and chain
stores and via a print ad in the Janu-
ary issue of Dance Music Authority
magazine. Wash will personally
select a winner from the correct
entries, who will be flown to New
York for her album release/tour kick-
off performance.

At radio, stations will play several
songs from “The Collection,” and lis-
teners who correctly identify will win

a chance to attend the same launch
party/tour kickoff event in New York.

“We are looking to create main-
stream awareness, because we want
her to become more associated with
women who are powerful voices, like
Aretha Franklin and Chaka Khan,”
says Shana Mathur of Shakti Media,
the indie marketing company han-
dling the project. “When you say the
name Martha Wash, people know her
voice, but it takes people a minute to
know who she is. We want to estab-
lish immediate recognition.”
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Making A Point. Anita Cochran and Steve Wariner give each other direction
while filming a video for their duet on the song “What If | Said.” The cut is on

Cochran’s debut Warner Bros. album, “Back To You.”

B BY CHET FLIPPO

NASHVILLE—Wade Hayes originally
wanted to call his forthcoming DKC/
Columbia album “Tore Up From The
Floor Up” after the song of the same
name, which represents the raucous,
straight-ahead brand of traditional
country music he champions.
However, other interests prevailed,
and the album, due Jan. 27, is titled
“When The Wrong One Loves You
Right.” The album is also missing his
version of the classic Glen Campbell
song “Wichita Lineman,” which did not
do particularly well as a single earlier
this year, so it was dropped from the

Garth Brooks’ Formula For Success;
Country Consumers At Home On The Net

ON THE ROW: Garth Brooks tells Naslwille Scene that
he was surprised by first-week sales of his album “Sev-
ens.” “I would have taken anything we got,” he says. “Four
hundred [thousand | would have been a nice number; seven
would have been nice. We were trying to get rid of that
limited edition [of 777,777] in the first two weeks, so get-
ting rid of the first edition in the first week was nice.”
Brooks says that if the sales figures are sending any
message, it is this: “This is about country music and not
about Garth Brooks. Here in our own town, here in our own
industry, statements have been made to the effect that our
‘fairweather fans’ of ’91 and "92 are gone. That’s bullshit.
They're here; we just haven’t done anything to touch them,
and that’s including myself. I'm not saying we are right
now, but they’re out there.”

the Fruit of the Loom CountryFest *97 as well as the Fruit
of the Loom Country Comfort Music Series . . . Coming in
January: Billboard contributor Dan Daley’s book
“Nashville’s Unwritten Rules: Inside The Business Of
Country Musie,” from Overlook Press.

ON THE TUBE: CMT reports that its new “CMT Re-
quest Line” program has yielded a major surprise. The
weekly show (airing Mondays at 7 p.m. EST) debuted Sept.
15, and, a3 CMT VP/GM Paul Hastaba tells Nashville
Scene, the show’s producers expected requests would by
and large be made on the show’s 900 phone lines. “But,” says
Hastaba, “after country.com [www.country.com, CMT’s and
TNN’s Internet site] came online, we thought it would be a
natural, but we weren’t

Regarding the fact that
many were surprised by
some of the songs he
picked for his set, Brooks
says, “When your album
comes, you make the 10
best songs you can find

Nashville
that fits that format. That S ;w‘g
doesn’t mean it’s the 10

greatest songs, but what ™
fits that format or that
piece that you're working
on. So, never cut anything
for any other reason than
the fact that you love the song."”

PEOPLE: Rockabilly legend Carl Perkins has suffered
two strokes in past weeks. The 65-year-old singer is recov-
ering at home in Jackson, Tenn., after being treated at
Baptist Hospital in Memphis. Perkins, who has been main-
taining an active tour schedule, canceled a “Priine Time
Country” taping but plans to play a Feb. 28 benefit show
with Billy Ray Cyrus in Jackson.

Olivia Newton-John is in the studio here with a differ-
ent producer each day. Producing her in different sessions
are Don Cook, Tony Brown, Gary Burr, Chris Farren,
and John Farrar. Her MCA Nashville album is scheduled
for a July 1998 release . .. Warner Bros. group Little
Texas, citing dwindling radio play and record sales, pians
to disband at the end of the year ... John Berry signs an
exclusive management contract with Firststars Manage-
ment and will be co-inanaged by Miles Copeland and
Anastasia Pruitt ... Bob Dylan has recorded a duet of
the song “Lonesome Highway” with bluegrass great
Ralph Stanley for the latter’s upcoming album of duets,
due in April from Rebel Records.

ON THE ROW: Nashville sponsorship marketing agency
Warner/Avalon will represent the 1998 Robert Plant/
Jimmy Page North American tour. Warner/Avalon werked

by Chet Flippo

sure how many country
fans have computers. So,
besides the 900 number,
we had a site on coun-
try.com.”

The surprise? “Since
the debut,” Hastaba says,
“we’ve had 100,000 re-
quests and dedications.
Ninety-three percent of
those have come over the
Internet. So, I think we
can safely say that the
core country consumer is

Internet-friendly.”

CHRISTMAS CHEER: “A Hill Country Christmas” by
Willie Nelson with Bobbie Nelson is a warm, intimate,
acoustic, and unconventional approach to Christmas stan-
dards and Nelson songs. Bobbie Nelson’s church piano
stylings work especially well. Gene Autry joins in on
“Here Comes Santa Claus.” The one new Nelson original
on the album, “El Nifio,” is a lovely Spanish-flavored song
and is obviously not about the weather phenomenon of the
same name. The set is on Finer Arts Records of Denver.

ROY AGAIN: Barbara Orbison tells Nashville Scene
she’ll be releasing commemorative pieces over the next year
leading up to the 10th anniversary next December of the
death of her husband, Roy. In addition to a Celtic album of
his songs (Nashville Scene, Nov. 8), she has a Jan. 13 date
set for a CD and video of a show Roy did in 1965 in Hol-
land. “It was bootlegged in Europe for years,” she says of
the video. Titled “Combo Concert,” it features Roy and his
band the Candymen at the height of his popularity. The
CD has five added tracks from Roy’s only French show, at
Paris’ Olympia Theatre, also from 1965. “They introduced
him as Elvis Presley,” she says. Now Nashville-based,
Orbison says she’ll release Roy product on her Orbison
Records and new product on her Orby Records.

album.

The album’s unconventional first sin-
gle, however, “The Day That She Left
Tulsa (In A Chevy),” is attracting

attention and air-
play and is at No.
38 on this issue’s
Hot Country Sin-
gles & Tracks

chart.
\ - KYGO Denver
music director

Jennifer Page says
that the single
showed immediate
impact after she added it to the station’s
playlist Dec. 1. “In our first test-out,”
she says, “74% were familiar with it. Of
those, roughly 33% liked it a lot, 19%
liked it some, and 23% felt it was so-so.
But when we run the average, the song
is testing out sixth most popular out of
the 30 songs that we play.”

Page says that Hayes’ detour with
“Wichita Lineman” didn’t hurt him
with the listening public. “People like
him,” she says. “He’s traditional with-

HAYES

Changes Strengthen Hayes’ “Wrong’
Columbia Set Gets 2nd Start In ‘The Day’

out being overly twangy. And ‘The Day
That She Left Tulsa’ really makes you
think—there’s a pregnancy involved,
and the child doesn’t belong to the nar-
rator. Wade came to the station and
played it acoustically for us and ex-
plained the story to us. Everyone’s real
positive about it. It represents a coun-
try song in all its aspects.”

Sony Music Nashville senior VP of
sales/marketing Mike Kraski says that
the label is “enthused about the reac-
tion radio’s had to ‘The Day That She
Left Tulsa.” That’s not the kind of rec-
ord that’s a given these days in radio—
a lot of substance, very challenging.
[Columbia national promotion director]
Ted Wagner and the promotion staff
went out there with this mind-set,
‘We’re coming in with one piece of
music, and we want you to hear it and
appreciate it,’ and the reaction has been
nothing short of astounding.”

Kraski says the label’s primary goal
is to alert Hayes fans to the existence of
the new album. “Wade truly does have

(Continued on page 27)

RCA’s Thompson Brothers
Have Drive To Score At Radio

Bl BY DEBORAH EVANS PRICE

NASHVILLE—Different music de-
mands a different approach, and that’s
what RCA is doing with the Thompson
Brothers Band. After having whetted
public appetite with a 1996 EF, “Cows
On Mainstreet,” the trio’s debut disc,
“Blame It On The Dog,” will be re-
leased Jan. 27.

The label’s goal has been to get the
group as much exposure as possible
before the release of the album. To
accomplish that, RCA staffers have had
the trio on an extensive radio tour and
had it opening for other acts as well as
headlining club gigs across the coun-
try. The label also sponsored three
showeases in Denver, Boston, and New
Orleans.

The group has also recorded an
“Always, Coca-Cola” jingle that will air
nationally on country radio stations for
six weeks prior to the release of the
album.

“We wanted to make sure people
saw them live. We have kept these guys
on the road,” says RCA Label Group
senior VP/GM Butch Waugh. “We've
kept them playing everywhere. They
have a van. They travel. They never
sleep. I was on the road with them for
three days, and I never saw them actu-
ally sleep. They just keep going. They
are working like crazy. They enjoy
playing in front of radio stations and
anybody they can.”

The EP was a key tool in spreading
the word about the trio. “We got great
response to it,” notes Waugh. “We've
also used that EP all around at retail
and radio as an awareness piece. Then
there was the ‘Cool Dise,” a clear disc
that had four songs on it. It was an
advance that had a little information
about them and four or five songs. We
sent that out to radio, just as an aware-
ness piece also. We started getting air-

play on that on WUSY [Chattanooga,
Tenn.]. They got top 10 phones and top
five phones for a few weeks before the
single even came out.” (The first sin-
gle is “Drive Me Crazy.”)

The band’s sound is solid country
flavored with a rock edge reminiscent
of Steve Earle. That sound has been a
blessing and a curse. “To hit radio, it
might take us a little longer than nor-
mal because |the music] is different,”
says guitarist/vocalist Andy Thomp-

THE THOMPSON BROTHERS BAND

son. “It seems like we’re getting a pret-
ty decent response from radio people.
There are some people who might not
get it at first, but the people who do get
it and are into it seem to be passionate
about it.”

WYAY Atlanta PD Johnny Gray is
one of the people who get it. “I think
the Thompson Brothers are one of the
freshest-sounding groups we have out
there,” he says. “[With] this particular
song, the hook is like the song [title]. It
will drive you crazy. It just has a real-
ly strong hook . .. They are different
than anything you hear on the radio,
and that’s why we’re playing it—be-
cause it’s a good song, and it is differ-
ent.”

The trio comprises brothers Andy
and Matt Thompson, on vocals/drums,

(Continued on page 27)
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Country

CHANGES STRENGTHEN HAYES’ ‘WRONG ONE’

GOUNTRY
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by Wade Jessen

FROM EAR TO EAR: With the largest airplay increase on Billboard’s Hot
Country Singles & Tracks, Tim McGraw's “Just To See You Smile” swoops
in to snatch Airpower status with a gain of 774 spins. That track stacked 3,540
spins during the tracking week to rise 21-12 and accumulated 13 of its 20
weeks on the chart from unsolicited album playw. “Dan Pearman [PD at KYNG
Dallas] told us he’s played it nearly 1,000 times since he got the album, and it’s
still not showing signs of burn with his audience,” says Eva Wood, director
of national promotion at Curb. According to information supplied by Broad-
cast Data Systems, that station has aired “Just To See You Smile” 368 times
to date and, during the tracking week, aired “For A Little While,” another
cut from McGraw’s “Everywhere” set, 54 times. “Tim’s tour with Martina
MeBride and Sons Of The Desert has certainly made an impact, and fans are
seeing a more mature artist with a more impressive presentation this vear, and
that’s largely due to the vision of Tim and his management team,” says Wood.

“Just To Sce You Smile” is airing on 160 monitored stations, with heavy
airplay (more than 35 plays) detected at KKCS Colorado Springs, Colo.;
KPLX Dallas; WAMZ Louisville, Ky.; WBCT Grand Rapids, Mich.; and
WROO Jacksonville, Fla.

WHO SAYS IT’S LONELY AT THE TOP: Michael Peterson’s “From Here
To Eternity” (Reprise) reigned last issue on Hot Country Singles & Tracks
and remains stubborn this issue despite being pushed back to No. 2 by Garth
Brooks’ “Long Neck Bottle” (Capitol), which rises 2-1 with an increase of
456 plays. Peterson’s ballad gains 120 spins for a total of 5,300, and he may
have a tougher fight with the No. 3 title than with Brooks’ No. 1 song for a
return engagement at the top. Martina McBride’s “A Broken Wing” (RCA)
isup499 spins to move 7-3, a bigger increase than “Long Neck Bottle,” which
gained 456 spins. Of the top three titles, only Brooks has airplay at each of our
161 monitored stations—Peterson and McBride have 160, making any pre-
dictions for who might be at No. 1 next issue flimsy at best.

“Long Neck Bottle” is Brooks’ 16th No. 1 title on our airplay chart, his first
since “The Beaches Of Cheyenne” peaked there in the March 16, 1996, Bill-
board.

NOT JUST SHAMELESS COMMERCIALISM: Our percentage-based
Pacesetter award on Top Country Albums is handed with congratulations to
“Country Cares For Kids: A Holiday Album To Benefit St. Jude Children’s
Research Hospital,” a various-artists collection with proceeds directed to St.
Jude Children’s Hospital & Research Center in Memphis. That project
increases 60% and was coordinated by Debbie Schwartz, associate director
of artist development at Nashville’s RCA Label Group. Schwartz says the
sales hike is especially gratifying because of the benefactor. “The entire St.
Jude organization worked with us for more than a year to make this a reali-
ty, and our hope is that the music will touch the buyer the same way it moved
those involved. Several of the children whose photos appear in the package
are no longer with us.” Schwartz says most of the album’s manufacturing,
marketing, and distribution costs were waived for charity.

Meanwhile, our Greatest Gainer on Top Country Albums is “You Light Up
My Life—Inspirational Songs,” by LeAnn Rimes (Curb), which gains more
than 29,000 units to bullet at No. 2. That set also rises 6-4 on The Billboard
200 (see Between the Bullets, page 108) following a Dec. 4 appearance on
“The Tonight Show With Jay Leno.”

COUNTRY SINGLES A-Z
PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE (Publisher — Licensing Org.) Sheet Music Oist.
9 ANGEL IN MY EYES (Reynsong, BMI/Knob Twister, ASCAP)
HL/WBM

62  BELLEAU WOOD (Cool Hand, ASCAP/Major Bob,

BMi/Loon Echo. BMI/Zomba, ASCAP) WBM
3MG, SESAC/Brickman Arrangement, SESAC) HL/WBM

ASCAP/No Fences, ASCAP) WBM 60  HAND OF FATE (WB, ASCAP/Lunn, ASCAP/Wamer-Tamer-
4  BETWEEN THE DEVIL AND ME (Cobum, BMI/Ten Ten, lane, BMI/Under The Bridge, BMI) WBM
BMI/Songs Of PolyGram int 1, BMI/Colt-N-Twins, BMI) 10  HE'S GOT YOU (Sony/ATV Tree, BMI/Showbilly, BMi/Wamer-
HUWBM Tamerlane, BMJ/Constant Pressure, BMI) HL/WBM
3 ABROKEN WING (Sony/ATV Tree, BMI/Sam's Jammn', 36 HONKY TONK TRUTH (Sony/ATV Tree, BMI/Showbilly,

BMI/Suffer In Silence, BMI) HL
28 A CHANCE (Acuff-Rose, BMY/Sany/ATV Cross Keys, ASCAP)
HLWBM 41
51  CLOSER TO HEAVEN (Careers-BMG. BMI) HL

8MI/Sony/ATV Cross Keys, ASCAP/Kim Williams,
ASCAP/Zomba, ASCAP) HL/WBM

1 CAN LOVE YOU BETTER (Songs Of PolyGram Int'l.
3MI/Polygram Int'l, ASCAP) HL

47 COME SOME RAINY DAY (Red Brazos, BMY/Kidbilly, 50 IF ) NEVER STOP LOVIN' YOU (Acuff-Rose, BMI) WBM
BMU/Salzillo, BMI/Millermoo, BMI/Wanted Woman, BMI) 3t IF YOU CAN'T BE GOOD (BE GOOD AT IT) (Irving.
WBM BMI/Baby Oumplin’, BMI/Wamer-Tamerlane, BMI/Songs
38 THE DAY THAT SHE LEFT TULSA (IN A CHEVY} (Starstruck Sung Blue, BMI) WBM
Writers Group, ASCAP/Mark 0., ASCAP/Diamond Three. 18 1 HAVE TO SURRENDER (Pat Price, BMI/Sydney Erin, BMI)
BMI/Seven Summits, BMI) HL 16  IMAGINE THAT (Seventh Son, ASCAP/New Hayes, ASCAP)
25 DID | SHAVE MY LEGS FOR THIS? (Polygram Int'l, WBM

ASCAP/Door Number Two, ASCAP/Millermoo, BMI) HL 8 I'M SO HAPPY | CAN'T STOP CRYING (Magnetic,
20 DON'T BE STUPID (YOU KNOW I LOVE YOU) (Songs Of BMI/Reggatta, BMi/llegal, BM!) HL

PolyGram Intt, BMi/Loon Echo, BMI/Zomba, ASCAP) WBM 34 IN ANOTHER'S EYES (Major Bob, ASCAP/No Fences.
56 DRIVE ME CRAZY (Sony/ATV Cross Keys, ASCAP/Sleepover ASCAP/Rio Bravo, BMI/Cat s Eye, BMI) WBM

Boy. ASCAP/Cogent. BMI/Hobo Arms, BMI) HL 44 |T"S NOT OVER (Songs Of PolyGram Int i, BM!) HL
29  EVERYWHERE (Aimo, ASCAP/Daddy Rabbit, ASCAP/Brio 22 | WANNA FALL IN LOVE (M. Spiro, BMI/Hidden Words.
Blues, ASCAP) WBM BMI/Acuff-Rose, BMI) WBM

2 FROM HERE TO ETERNITY (Wamer-Tamertane, BMI/EMI 49 JUST ANOTHER HEARTACHE (New Haven, BMI/Music Hill,

BMI/Starstruck Writers Group, ASCAP/Mark O,

April, ASCAP/JKids, ASCAP) HL/WBM
ASCAP/MCA, ASCAP) HL/WBM

71 FROM THIS MOMENT ON (Songs Of PotyGram Int’l.

61 THE GIFT (Sony/ATV Tree, BMI/Multisongs, SESAC/Careers.

(Continued from page 25)

a pretty impressive pre-existing fan
base for an artist at his level. He had a
gold album off one single last time. And
he was voted New Male Star of Tomor-
row in the TNN Awards, and that’s fans
voting. So, we’re going out in a very
aggressive manner. The video goes to
CMT [the week of Dec. 1]. At retail,
we're going aggressively for position-
ing and pricing out of the box with vir-
tually every account in the market-
place. We're going to treat Wade like
the superstar we know him to be.”

Kraski says the label plans an active
Internet campaign. “We’ll have con-
tests that are being developed,” he says.
“We’ll have the normal win-it-before-
you-can-buy-it contests all the way
down to tertiary markets. We'll have
contests with all the video outlets,
regional as well as local, We'll have a
direct-mail campaign to his fan base.
We'll have syndicated radio and satel-
lite radio. There're a lot of Wade Hayes
fans out there just waiting for the right
music, and we feel Wade and |produe-
er| Don Cook have delivered the musie.
So, we won't leave any options untest-
ed.”

Kraski says that the “Wichita Line-
man” episode hasn’t affected Hayes’
popularity, and Wagner agrees that it’s
not an issue. “He’s still doing it in con-
certs, and the fans love it,” he says.
“Wade is a stylist.”

“We're taking the grass-roots
approach to this album project,” Wag-
ner adds. “These days, radio sees an
artist on the first album campaign and
not at all after that. We're getting back
to that. We're going into his top 20 sales
markets with him and a couple of side-
men and do in-station events, intimate
events.”

Hayes says that overall the album is
a bit of a departure for him, “but you
can tell it’s still our kind of music. I
think the big difference is that this al-
bum is a little more mature, especially
with a song like ‘The Day That She
Left Tulsa.’ It's about a mature subject
without being exploitative. I think it's a
very well-written song [it was written
by Mark D. Sanders and Steve Dia-
mond] and is one of the very best I've
ever heard. I write a lot of songs, and I
can’t imagine writing that one, being
able to tell that story like that. I was
lucky with that one—I was the first
guy to hear that song after it was fin-
ishedl. It was hot off the press. I'm not
nearly as shy now as I used to be, but I
was scared of that song when I first

heard it. It gave me goosebumps. That
was my first choice for a first single all
along. When they released ‘Wichita
Lineman’ as a single, I was begging
them to release ‘The Day That She Left
Tulsa.’ That kind of set us back a little.”

Hayes says that he wishes “Wichita
Lineman” were on the album. “1 usual-
ly do one old song on each album,” he
says, “so this is the first one that
doesn’t have one.”

Hayes says the toughest part of his
job these days is finding the right

songs, which he notes is not all that
easy for a so-called new traditionalist.
“It’s getting tougher and tougher to
find traditional songs,” he says. He and
songwriting partner Chick Rains con-
tributed two such tunes to the album.

“I know people have been saying
this,” he says, “but I think audiences
are going buck to the traditional stuft.”

Hayes is managed by Mike Robert-
son Management and is booked by the
William Morris Agency. His publishing
is through Sony/ATV Tree (BMI).

RCA'S THOMPSON BROTHERS HAVE DRIVE TO SCORE

(Continued from page 25)

and friend Mike Whitty, on vocals/
bass, who began forging that unique
sound in the Boston suburb of Norwell
when they were just 13. The young-
sters honed their chops with opening
gigs for British group Badfinger and
doing a couple of dates backing Bobby
“Boris” Pickett as the Crypt Kickers
during Halloween performances of his
novelty hit “The Monster Mash.” The
latter gig came when they met Pickett
at a family reunion. (He was a distant
relative on their mother’s side of the
family.)

After high school, the young men
relocated to Nashville, where they
attended Belmont University on track
scholarships. However, much of their
education in Music City came from
working on demos in recording studios
and from relentless club work that
taught them valuable lessons about
being entertainers and not just
singers.

They landed their record deal when
RCA executives were preparing for a
listening party for one of their acts at
a Music Row studio. When the sound
system was being tested, a friend of
the Thompsons who worked at the stu-
dio began playing their tape. One of
the executives was so impressed he
asked where he could buy a copy and
was told they were an unsigned band
looking for a deal.

In early 1996, they inked their deal
with RCA. The trio says that one of the
reasons it signed with RCA was be-
cause the label let it make the kind of
record it wanted to make. “We didn’t
budge at all on recording the record,”
says Matt Thompson. “We wanted to
play on the record. It seems wrong to
me to be a band and not play on the
record. RCA was cool enough to say,
‘OK, let’s do it.””

Each member is signed to Sony Mu-
sic Publishing in Nashville, and the trio
contributed eight of the 11 songs on the
album. “Their harmonies are amazing,
and they’re great songwriters,” Waugh
says. “They are constantly writing and
coming up with new song ideas.”

Earle makes a guest appearance on
the song “Pick Up The Tempo.” Anoth-
er of the band members’ musical
heroes, Bill Lloyd of Foster & Lloyd
fame, produced the Thompson project,
even lending to the sessions one of his
guitars that appeared on Foster &
Lloyd’s “Faster & Llouder” album
cover.

Lloyd helped the group capture the
energy of their live shows on the al-
bum. “They have a lot of energy,”
Waugh says, “and they have great
songs. Great songs will always find the
right ears. We haven’t done a perfor-
mance with them yet where people
didn’t want them back.”

Managed by Jay Barron of Barron
Entertainment and booked by the
William Morris Agency, the group is
looking for an opening spot next year
and is anxious to continue its roadwork,
Andy Thompson says.

On the retail side, Waugh says, the
label is securing listening posts and in-
store play. The label also plans to ex-
plore opportunities to promote the
group to the college market. Another
aspect of the Thompson Brothers pro-

ject is that RCA is letting the band take

the album on the road to sell at shows.
“We just want to get the music in peo-
ple’s hands,” Waugh says.

After 11 years together, the Thomp-
sons are happy to be getting their mu-
sic out to the masses. “Ever since we
were just three guys making music in
a basement,” says Whitty, “this is what
we always thought we'd do.”

72 JUST BETWEEN YOU AND ME (We've Got The Music,
BMI/Songs Of PolyGram Int’l, BM|/Tazmaraz, BMI/For The
Music, ASCAP/Polygram Int'l, ASCAP)

45 JUST DON'T WAIT AROUND TIL SHE'S LEAVIN' (Otd Des-
perados, ASCAP/N2 0, ASCAP)

12 JUST TO SEE YOU SMILE (Music Corp. Of America,
BMI/Glitterfish, BMI/Hamstein Cumberland, BMI/Baby
Mae, BMI) HUWBM

69 THE KIND OF HEART THAT BREAKS (CPL, ASCAP/Ke-
Ching, ASCAP/BMG Songs, ASCAP/Mickey Hiter,
ASASUCA;/Brian's Oream, ASCAP/Willdawn, ASCAP/Balmur,

)
5  LAND OF THE LIVING (MCA, ASCAP/Delta Kappa Twang,

ASCAP/Tom Callins, BMI) HL/WBM

75 LEROY THE REDNECK REINDEER (Wilmil, BMI/Difftunes,
BM/Affiliated, BMI/Modar, BMI/Songwriters Ink,
BMI/Sony/ATV Tree, BMI/Texas Wedge, ASCAP/Emdar,
ASCAP) HL/WBM

57 LETIT SNOW, LET IT SNOW, LET IT SNOW (Cahn,
ASCAP/WB, ASCAP/Producers, ASCAP/Wamer Chappell,
ASCAP) HL/WBM

64  LITTLE BLUE DOT (Sea Acre, ASCAP/Famous,
ASCAP/BMG, BMI) HL

70 A LITTLE IN LOVE (Wamer-Tamerlane, BMI/Hellmaymen,
BMI/Starstruck Angel, BMI/Dead Solid Perfect, BMI)
H M

LWB
46  LITTLE RED RODEO (EMI Blackwood, BMI/Flybridge,
BMI/Phil This, BMI/Rory Bourke, BMI) HL
1 LONGNECK BOTTLE (Steve Wariner, BMI/P S O Limited,
ASCAP/Songs Of Peer, ASCAP) HL
7 LOVE GETS ME EVERY TIME (Songs Of PuIyGram Int’l,
BMI/Loon Echo, BMI/Zomba, ASCAP) WB|
15 LOVE OF MY LIFE (EMI Tower Street, BMI/Lmie Cayman,
BMI/EMI Blackwood, BMI/tf Oreams Had Wings, ASCAP) HL
42 MORE THAN EVERYTHING (Wamer-Tameriane, BMI/Goid
en Wheat, BMI/New Haven, BMI) HL/WBM

THE NEXT STEP (Careers BMG, BMI/Floyd's Oream,
BMI/BMG, ASCAP) H
NIGHTS LIKE THESE {Sony/ATV Cross Keys, ASCAP/King
Coal, ASCAP/Our Songsmith, ASCAP) HL

40 EHE)NOTE (Sixteen Stars, BMI/Walter Haynes. BMI/CMI,

MI) HL

73  NOTHIN' BUT THE TAILLIGHTS (Blackened, BMI/Steve
Wariner, BMI) WBM

23 OF COURSE I'M ALRIGHT (Sony/ATV Tree, BM/Salzillo,
BMI/Kidbilly, BMI) HL

32 ONE OF THOSE NIGHTS TONIGHT (Sea Acre,
ASCAP/Famous, ASCAP/Careers-BMG, BMI/Hamstein
Cumbgdand. BMIMike Curb, BMI/Diamond Struck, BMI)

HUWBM

35 ONE SMALL MIRACLE (Sony/ATV Songs, BMI/Mr. Bubba.
BMI/Steve Wariner, BMI) HL

63  ONE SOLITARY TEAR (Reynsong. BMi/Magnatune, SESAC)
HL

17 ON THE SIDE OF ANGELS (Red Brazos, BMI/Housenotes,
BMV/Gary Burr, ASCAP/MCA, ASCAP) HL/WBM

24  PLEASE (We've Got The Music, BMY/Ashwords, BMI/Songs
Of PolyGram Int"l, BMI) HL

37 POSTMARKED BIRMINGHAM (EMi April, ASCAP/Phil Vas-
sar, ASCAP/Milene, ASCAP/EMI Blackwood. BMI/Phil This,
BMI) HUWBM

6 THE REST OF MINE (WB, ASCAP/Sawng Cumpny,

ASCAP/Milene, ASCAP/Loggy Bayou, ASCAP) WBM
SOMEBODY WILL (Rlck Hall, ASCAP/Watertown.
ASCAP/BMG, ASCAP) HL

19 gorgng’wc THAT WE DO (Blackened. BMI/Acuff-Rose,

MI) Wi

33 STILL IN LOVE WITH YOU (Post Oak, BMI) HL

30 THANK GOD FOR BELIEVERS (EMI Blackwood, BMI/Mark
Alan Springer, BMI/Big Giant. BMI) HL

59  THAT DOES IT (Starstruck Writers Group, ASCAP/Aubne
Lee, ASCAP/Famous, ASCAP/Song Matters, ASCAP) HL

74 THEN WHAT (Wedgewood Avenue, BMI/Areles, BMi/Longi-
tude, BMI/Wamer-Tamerane, BMI/Minnesota Man, BMI)

54 THERE'S ONLY YOU (Acuff-Rose, BMI) WBM

11 TODAY MY WORLD SLIPPED AWAY (Songs Of PolyGram
int'l, BMI/Hookem, BMI/Polygram Int ‘I, ASCAP) HL

55 TWO PINA COLADAS (Foreshadow, BMI/CMI, BMI/Shawn
Camp, BMI/Good, ASCAP)

67 WALKIN' THE COUNTRY (Cobum, BMIAR.S.. BMI/Bugle.

ASCAP)

26 WATCH THIS (Notewrite, BMI/Words To Music, BMI/O-Tex,
BMI/Blind Sparrow, BMI/Sony/ATV Cross Keys, ASCAP/Kim
Williams, ASCAP) HL

52  WHAT A WOMAN KNOWS (Atlantic, BMI/Paint & Primer,
BMI/EMI Aprit, ASCAP/Desniabite, ASCAP/Gary Burr,
ASCAP/MCA, ASCAP) HL

53  WHAT IF 1 DO (Starstruck Angel, BMi/Malloy's Toys,
BMI/New Haven, BMI/Starstruck Writers Group,
ASCAP/Mark 0., ASCAP) HL/WBM

21 m{:ﬂ IF 1 SAID (Wamer-Tamerlane, BMI/Chenowee, BMI)

M

43 WHAT IF IT'S YOU (Sony/ATV Cross Keys. ASCAP/AIl

Around Town, ASCAP/EMI April, ASCAP/JKids, ASCAP)

HUWBM

WHAT IF (Realsongs, ASCAP) WBM

WHEN LOVE STARTS TALKIN® (Sony/ATV Songs.

BMI/Sony/ATV Tree, BMI/Magic Knee, BMI/Sony/AW Tunes,

ASCAP/EMI April, ASCAP/Gary Nicholson, ASCAP) HL

68 THEWISH (Sony/AW Tunes, ASCAP/Sony/AW Cross Keys.
ASCAP/Sony/ATV Songs, BMI/Sany/ATV Tree, BMi/Katy's
Rainbow, BMI/Suffer To Silence, BMI) HL

14 YOU DON'T SEEM TO MISS ME (Mighty Nice, BMI/Lauder-
songs., BMI/Blue Water, BM1) HL

21 YOU'VE GOT TO TALK TO ME (Sony/ATV Tree, BMi/Magic
Knee, BMI) HL

13 YOU WALKED IN (Zomba, ASCAP/Badams,
ASCAP/Sony/ATV Tunes, ASCAP) HL/WBM
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16 16 16 58 | ALAN JACKSON A ARISTA NASHVILLE 18813 (10.98/16.98) EVERYTHING | LOVE 1 CAPITOL NASHVILLE 54781 (9.98/15.98)
ROY D. MERCER , .
17 14 10 7 WYNONNA CURB 53061/UNIVERSAL (10.98/16.98) THE OTHER SIDE 5 56 | 56 58 | 27 CAPITOL NASHVILLE 54782 (9.98/15.98) HOW BIG'A BOY ARE YA? VOLUME 2 54
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20 | 18 | 10 | PATTY LOVELESS EPIC 67997/SONY (10.98 EQ/16.98) LONG STRETCH OF LONESOME | 9 58 | 58 | 59 | 20 | SHERRIE AUSTIN ARISTA NASHVILLE 18843 (10.98/16.98) WORDS | 41
20 | 18 | 17 | 19 | CLINT BLACK @ RCA 67515/RLG (10.98/16.98) NOTHIN' BUT THE TAILLIGHTS | 4 61 | 64 | 85 | GEORGE STRAIT A? MCA NASHVILLE 1428 (10.98/16.98) BLUE CLEAR SKY | 1
@ 24 | 30 | 3 %8&%&5—#}’6‘;:?60 (10.98/16.98) A CELEBRATION OF LIFE/THE LAST RECORDINGS | 21 60 | 60 | 63 | 60 | KEVIN SHARP ® 143/ASYLUM 61930/EEG (10.98/15.98) MEASURE OF AMAN | 4
22 | 22 | 23 | 11 | BRYAN WHITE @ ASYLUM 62047/EEG (10.98/16.98) THE RIGHT PLACE | 7 63 | 67 | 89 | BRYAN WHITE A ASYLUM 618BO/EEG (10.98/15.98) BETWEEN NOW AND FOREVER | 7
23 | 21 19 | 21 | MICHAEL PETERSON REPRISE 46618WARNER BROS. (10.98/16.98) MICHAEL PETERSON 17 62 | 59 | 55 | 80 | VINCE GILL A MCA NASHVILLE 11422 (10.98/16.98) HIGH LONESOME SOUND 3
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26 25 6 NEAL MCCOY ATLANTIC 83057/AG (10.98/16.98) BEGOODATIT | 23
2 69 | 62 | 64 | YARIOUS ARTISTS 160 THE BEST OF COUNTRY SING THE BEST OF DISNEY | 17
21 | 27 | 22 | 18 | JOHN DENVER LEGACY 65183/SONY (9.98 EQ/13.98) THE BEST OF JOHN DENVER LIVE 8 JEFF Foxw EHSI0:
ORTHY @
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38 | 48 | 5 | RO AR Sy COUNTRY CARES FOR KIDS: A HOLDAY ALBUM TO BENEFT ST UDE CHLOREN' RESEARCH HOSPTAL | 28 * % * HOT SHOT DEBUT % % %
oL WILLIE NELSON WITH BOBBIE NELSON
29 | 28 | 27 | 25 | LICA MCCANN ASYLUM G2042/EEG UlA | 8 NEWD | 1 | o Lton0 (o Seta oty HILL COUNTRY CHRISTMAS | 67
30 | 29 | 26 11 | THE KINLEYS EPIC 67965/SONY (10.98 EC/16.98) BR JUST BETWEEN YOU AND ME | 22 68 | 6 I 60 | 35 | WYNONNA CURB 11583/M0A NASHVILLE (10.98/16.98) COLLECTION 9
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82 | 31 | 2 | 9 | CURB53042/RISING TIOE (10.98/16.98) ONE OF THE FORTUNATE FEW | 13 —
70 | 68 | 66 | 37 | ALISON KRAUSS & UNION STATION SO LONG SO WRONG | 4
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34 32 31 24 | TOBY K.EITH MERCURY 534836 (10.98 EQ/16.98) DREAM WALKIN' 8 71 72 7 19 | JOHN ANDERSON MERCURY 536004 {10.98 EQ/16.98) TAKIN’ THE COUNTRY BACK 19
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36 34 34 30 | LEE ANN WOMACK OECCA 11585/MCA NASHVILLE (10.98/15.98) LEE ANN WOMACK 9 13 | 67 65 38 | TRACY LAWRENCE @ ATLANTIC 82983/AG (10.98/16.98) THE COAST IS CLEAR 4
37 | 35 | 33 | 76 | TRACE ADKINS A CAPITOL NASHVILLE 37222 (10.98/15.98) DREAMIN' OUT LOUD | 6 NEW ) 1 | ANITA COCHRAN wARNER BROS. 46395 (10.98/16.98) BACKTOYOU | 74
47 | 57 | 3 | DWIGHT YOAKAM REPRISE 46683/WARNER BROS. (10.98/16.98) COME ON CHRISTMAS | 38 NEW ) 1 | SOUNDTRACK RISING TIOE 53051 (10.98/16.98) ANNABELLE'S WISH | 75

(O Albums with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units, with multimiliion sellers indicated by a numeral following the symbol. For boxed sets, and double albums
with a running time that exceeds two hours, the RIAA multipties shipments by the number of discs and/or tapes. *Asterisk indicates LP is available. Most tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent
prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows albums removed from Heatseekers this week. indicates past or present Heatseeker title. © 1997, Billboard/BPI
Communications, and SoundScan, Inc.
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1 3 KENNY ROGERS MAGNATONE 108 (10.98/16.98) 1 week at No. 1 THE GIFT 15 14 13 JOHN DENVER LASERLIGHT 12762 (3.98/6.98) CHRISTMAS LIKE A LULLABY 3

2 1 JOHN DENVER & THE MUPPETS A LASERLIGHT 12761 (3.98/5.98) A CHRISTMAS TOGETHER 15 15 — ALAN JACKSON @ ARISTA NASHVILLE 18736 (10.98/15.98) HONKY TONK CHRISTMAS 43

3 5 VINCE GILL A MCA NASHVILLE 10877 (10.98/15.98) LET THERE BE PEACE ON EARTH | 57 16 | 16 | PATSY CLINE A7 MCA NASHVILLE 12* (7.98/12.98) 12 GREATEST HITS | 559

4 2 ALAN JACKSON A° ARISTA NASHVILLE 18801 (10.98/16.98) THE GREATEST HITS COLLECTION | 111 17 | — | JOHN DENVER rea 11201 (7.9811.98) ROCKY MOUNTAIN CHRISTMAS 2
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6 4 SHANIA TWAIN A "° MERCURY 522886 (10.98 EC/16.98) THE WOMAN IN ME | 148
19 18 TIM MCGRAW A°® CURB 77659 (9.98/15.98) NOT A MOMENT TOO SOON | 194
1 6 REBA MCENTIRE A MCA NASHVILLE 42031 (2.98/5.98) MERRY CHRISTMAS TO YOU 44
20 14 JOHN DENVER A RCA 12195 (10.98/16.98) JOHN DENVER'S GREATEST HITS, VOLUME 2 25
8 8 JOHN DENVER @ RCA 10374 (10.98/16.98) JOHN DENVER'S GREATEST HITS 8
— 2

9 9 GARTH BROOKS A" CAPITOL NASHVILLE 93866/EMI-CAPITOL (9.98/13.98) NO FENCES | 349 2 el L e T e -

10 | 10 | GEORGE STRAIT A? MCA NASHVILLE 5800 (2.98/7.98) MERRY CHRISTMAS STRAIT TO YOU | 45 22 | 20 | ANNE MURRAY SBKEMI 31145/EMLCAPITOL (5.98/11.98) BEST OF THE SEASON | 3

11 | 15 | JOHN BERRY CAPITOL NASHVILLE 32663/EMI-CAPITOL (7.98/11.98) 0 HOLY NIGHT | 19 23 | 12 | GARTH BROOKS A* CAPITOL NASHVILLE 32080/EMI-CAPITOL (10.98/15.98) FRESH HORSES | 107

12 11 COLLIN RAYE EPIC 67751/SONY (10.98 EQ/16.98) CHRISTMAS THE GIFT 12 24 22 GARTH BROOKS A’ CAPITOL NASHVILLE 90897/EMI-CAPITOL (9.98/13.98) GARTH BROOKS | 349

13 | 21 | ALABAMA RCA 66927/RLG (10.98/15.98) CHRISTMAS VOLUME Il | 12 25 | 17 | GARTH BROOKS A® CAPITOL NASHVILLE 29689/EMI-CAPITOL (10.98/15.98) THE HITS | 156

Catalog albums are 2-year-ofd itles that have fallen below No. 100 on The Billboard 200 or reissues of older albums. Total Chart Weeks column reflects combined weeks title has appeared on Top Country Albums and Top Country Catalog. @ Recording Industry Assn. Of America (RIAA) certification for sales of 500.000 units. A RIAA certification for sales of } mil-
lior{ ggi;s,awi\h muléigil(l;ign sellers indicated bs%a mgrg:ral following the symbol. *Asterisk indicates vinyl LP 15 available. Most tape prices, and CD prices for BMG and WEA labels are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. i indicates past Heatseeker title,
@ , Billboard/BPI Communications and SoundScan, Inc.
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TIS THE SEASON: The holidays wouldn’t be complete
without Christmas music, and fans can get in a festive mood
with alittle help this year from a variety of Christmas tours.
One of the most successful outings is Amy Grant’s Christ-
mas tour: Her Nashville shows have been sold-out success-
es in her hometown for the past five years. This year, for
the first time, she has taken her Christmas show on the
road, visiting 19 cities between Nov. 21 and Dec. 21.

Grant performed Dec. 3-4 in Nashville, with proeeeds
benefiting local charities. As always, she and her special
guests created wonderful holiday magic. Michael W.
Smith, Gary Chapman, Vince Gill, the Katinas, Faith
Hill, and the Nashville Symphony joined Grant at the
Nashville Arena for an evening of music that ranged from
playful selections like Chapman’s “Rudolph The Red-Nosed
Reindeer” to Grant’s beautiful rendition of “Breath Of
Heaven (Mary’s Song),” a song about Mary’s feelings as she
anticipated Jesus’ birth. The whole evening was one mem-
orable moment after another. Grant made each person in
the arena feel like they were sitting around her living room
watching friends singing their favorite Christmas songs.

On Dec. 5, I attended another wonderful Christmas con-
cert when the Bishops performed their annual Christmas
show at the Smyrna (Tenn.) Town Center. The event capped
a busy day for Kenneth, Mark, and Kenny Bishop and
fourth member Junior Williams. They began the day by
treating Billboard staffers to breakfast and a few songs in
the conference room. Then Homeland Entertainment held

a release party for the group’s new album, “Reach The
World,” at the label’s Franklin, Tenn., offices.

The act’s Friday-night concert featured favorite Christ-
mas tunes as well as selections from its new album, includ-
ing the rousing “What I Have,” the Caribbean-tinged
“Something New Under The Son,” and the a cappella “He’s
Got The Whole World In His Hands.” Of course, the night
wouldn’t have been complete without the group’s big hit,
“You Can’t Ask Too Much Of My God.” I just love this song,
If there were one song I could recommend that everyone in
the world listen to, this would be it. The truth it contains is
powerful, and I never get tired of hearing the Bishops’ mov-
ing performance, It was a terrific evening of musie and fun,
with Kenneth’s jubilant sense of humor adding immensely
to the audience’s enjoyment.

Those two concerts, along with Collin Raye’s perfor-
mance with the Nashville Symphony (his “What If Jesus
Came Back Like That” had the erowd cheering), have been
among the best Christmas shows I've seen this season, but
for fans across the country, there have been many to choose
from, including the Young Messiah tour, featuring Carman,
Margaret Becker, Greg Long, and other artists. A long-
time holiday favorite, the Young Messiah hit the road again
this year after being temporarily retired for a season. The
multi-artist Emmanuel tour featured Bob Carlisle, Twila
Paris, and Cindy Morgan. Rebecca St. James, Sandi
Patty, 4HIM, Point Of Grace, Jim Bullard, Glad, Bruce
Carroll, and Bryan Duncan have also been touring with
their own Christmas concerts.

St. Louis-based Contemporary Productions executive
director Paul Emery, who co-produces both the Young Mes-
siah and Emmanuel tours, says it’s been a busy season and
a rather unusual one. “Some are selling very well, and some
are not,” Emery says. “It’s not as consistent across the
board. Usually patterns are set, and you can tell how every
date is going to go. This is more like a roller coaster this
year. And I don’t know what to attribute it to other than
we’re playing a lot of markets we’ve never played before.”

Jagy
BLUE
NOTES

by Jim Macnie

BEGIN AGAIN: Classic Records, known for its incredibly
vivid audiophile LPs, has begun a new CD division called
Prevue. Much of its output will be jazz-related, although
Michael Grantham, the label’'s GM, says that roots music
will also figure into the catalog. “I’m noping to get titles by
Chet Atkins, Ike Turner, Percy Mayfield, and others,” he
explains. “But our initial offerings are all juzz.”

The first dises to hit the racks are Jimmy Heath's “Pic-
ture Of Heath,” Kenny Barron’s “At The Piano,” J.R. Mon-
trose’s “The Message,” and Red Rodney’s “1957.” Each is
frrom the Xanadu label. “We've been digging under rocks,”
says Grantham with a chuckle, “going to individual owners
of little catalogs. We lucked out when we got Don Schlitten
to open up what he had from the Xanaeu catalog, as well as
titles from some of the other labels he worked for as a pro-
ducer: 've been trying to persuade Classic to diversify a
bit."”

The Prevue dises aren’t audiophile. but Grantham
believes that they sound great. They were mastered by
Krieg Wunderlich, “who did all the great Mobile Fidelity
transfers onto gold CD,” he explains. “Krieg’s a master, so
we're psyched. We actually could have put these titles on
gold, especially the Red Rodney [albuin], which is a fabu-
lous Rudy Van Gelder recording Don produced for Signal
back in the '50s. But I wanted to make thie dises more acces-
sible to people.” The Prevue titles will list for $13.99. They
street Tuesday (16).

HOLY PILGRIMAGE: A decade ago, Dave Brubeck went
to Russia, performing his jazz for an enthralled audience.
On Dec. 2, the pianist and his cnsemble celebrated that
show’s 10th anniversary by returning for another concert at
the Bolshoi Zal, a celebrated hall in the Moscow Conserva-

tory. The program featured new arrangements of Brubeck
staples, such as “Take Five” and “Blue Rondo A La Turk.”
But a bigger hoopla was made over the Russian premiere
of “To Hope! A Celebration,” Brubeck’s musical interpre-
tation of the Roman Catholic mass, For the piece, the pianist
and his combo collaborated with the Russian National
Orchestra. The next day, Brubeck had a birthday celebra-
tion at the U.S. Embassy (his actual birthday is Dec. 6). He
is 77. “To Hope! A Celebration,” was released in 1996 by
Telare.

DATA: Someone’s doing something right. Arkadia Jazz
Records has been up and running for less than a year;, and
four of its initial releases were slotted 36 times on the
National Academy of Recording Arts and Sciences entry
list for the 40th annual Grammy Awards. Both Billy Tay-
lor’s “Music Keeps Us Young” and David Liebman’s “New
Vista” made the first cut for album of the year honors. Also
receiving notice were Benny Golson’s “Up Jumped Benny,”
and Nova Bossa Nova’s ‘Jazz Influence.” In addition, Arka-
dia’s Bob Karcy was listed in the producer of the year cat-
egory for his work on the Taylor and Liebman discs, as well
as the Moscow Sax Quintet’s “Jaszznost Tour.” The nom-
inations for the Grammys will be announced Jan. 6; the cer-
emony is Feb. 25.

On Nov. 17, keyboardist/composer Keiko Matsui taped
a concert at San Francisco’s Palace of Fine Arts that’s slat-
ed to be broadeast in the spring on public TV. “Keiko Mat-
sui: Light Above The Trees” is an hourlong piece directed
by Ralph Ziman. Some footage, to be interspersed with
the concert action, was filmed in Japan, at an 800-year-old
shrine. The broadcast will coincide with the release of Mat-
sui’s 1998 record for the Countdown label, “Full Moon And
The Shrine.” On Oct. 21, GRP released an overview of Mat-
sui’s work for it, “The Keiko Matsui Collection.” Matsui’s
latest disc is “Dream Walk,” which was on the Top Con-
temporary Jazz Albums chart for more than a year.

The race is on: The first three Christmas discs to show
up on the charts are Dave Koz’s “December Makes Me Feel
This Way” (Capitol); Grover Washington Jr.'s “Breath Of
Heaven” (Columbia); and “Jazz Christmas Party” (Warner
Bros.), which opens with a snappy “Santa Claus Is Coming
To Town” by Joshua Redman.
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@ 1113 LEANN RIMES A®
{CURB 77885WCD 13 weeks at No. 1 YOU LIGHT UP MY LIFE — INSPIRATIONAL SONGS
2 205 VARIOUS ARTISTS
SPARROW 1629/CHORDANT WOW-1998: THE YEAR'S 30 TOP CHRISTIAN ARTISTS AND SONGS
(3)| 4 | 13| AMY GRANT @  MYRRH 7008/WORD BEHIND THE EYES
4 3 | 12 | JARS OF CLAY @  ESSENTIAL 70017/PROVIDENT MUCH AFRAID
5 5 [ 7 | STEVEN CURTIS CHAPMAN  SPARROW 1630/CHORDANT GREATEST HITS
(6)| 7 | 76 | BOB CARLISLE A’  DIADEM 1139/PROVIDENT SHADES OF GRACE
1 6 | 3 | AUDIO ADRENALINE FOREFRONT 5182/CHORDANT SOME KIND OF ZOMBIE
8 8 | 7 | RAY BOLTZ WORD 9957 A CHRISTMAS ALBUM
9 1nl1s DC TALK
FOREFRONT 5184/CHORDANT LIVE IN CONCERT — WELCOME TO THE FREAK SHOW
17 | 5 | VARIOUS ARTISTS
SPARROW 16421CHORDANT  GOD WITH US A CELEBRATION OF CHRISTMAS CAROLS & CLASSICS
11 [ 12| 7 | SANDI PATTY  woRD 9911 ARTIST OF MY SOUL
12 | 10| 6 | BEBE WINANS  ATLANTIC/SPARROW 1621/CHORDANT BEBE WINANS
13 | 9 | 6 | VARIOUS ARTISTS  FOREFRONT 5183/CHORDANT WwJD
16 | 5 | REBECCA ST. JAMES  FOREFRONT 5176/CHORDANT CHRISTMAS
15 | 14 | 65 | POINT OF GRACE ® WORO 9694 LIFE LOVE & OTHER MYSTERIES
24 | 4 | GARY CHAPMAN  REUNION 10013/PROVIOENT THIS GIFT
17 | 13|81 | JACI VELASQUEZ  MYRRH 6995/WORO HEAVENLY PLACE
25| 3 | SAWYER BROWN  CURB 77852/WCO HALLELUJAH HE IS BORN
19 | 15| 3 | CARMAN  SPARROW 1625/CHOROANT MISSION 3:16 (EP)
20 | 221 9 VARIOUS ARTISTS
SPARROW 1583 AMAZING GRACE 2 — A COUNTRY SALUTE TO GOSPEL
21 | 3|13 THE GAITHER VOCAL BAND
SPRING HILL 5407/CHOROANT LOVIN' GOD & LOVIN' EACH OTHER
22 |19 | 27 | THE SUPERTONES  BEC 7401/CHORDANT SUPERTONES STRIKE BACK
(Z3)| 31| 3 | VARIOUS ARTISTS  INTEGRITY 1170MWORD FAIRHOPE — SONGS OF CHRISTMAS
24 |18 | 15| THIRD DAY  REUNION 10006/PROVIOENT CONSPIRACY NO. 5
25 | 28 | 75 | REBECCA ST. JAMES  FOREFRONT 5141/CHOROANT GOD
Wl 2 VARIOUS ARTISTS
HOSANNAYINTEGRITY 1227/WORD AMERICA'S 25 BEST CHRISTMAS SONGS
27 | 21|43 | RICH MULLINS REUNION 0116/PROVIOENT SONGS
28 | 29 | 58 VARIOUS ARTISTS A
i SPARROW 1562/CHORDANT WOW-1997: THE YEAR'S 30 TOP CHRISTIAN ARTISTS AND SONGS
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31 | 39| 4 | THE MARTINS  SPRING HILL 5422/CHORDANT LIGHT OF THE WORLD
32 [ 32|66 | STEVEN CURTIS CHAPMAN @  SPARROW 1554/CHORDANT SIGNS OF LIFE
@ RE-ENTRY| NEWSBOYS @  STAR SONG/SPARROW 0075/CHORDANT TAKE ME TO YOUR LEADER
34 |27 5 | PLANKEYE TOOTH & NAIL 1097/DIAMANTE THE ONE AND ONLY
35 | 30| 25 | CHRIS RICE  ROCKETOWN 1528/ WORO GH DEEP ENQUGH TO DREAM
36 | 38|23 | CLAY CROSSE  REUNION 10005/PROVIDENT STAINED GLASS
NEWD | VARIOUS ARTISTS  MARANATHAYCORINITHIAN 6360WORD  LONG PLAY CHRISTMAS VOL. 2
38 | 34 | 51 | VARIOUS ARTISTS  HOSANNAYINTEGRITY 8952/WORD SHOUT TO THE LORD
RE-ENTRY| FERNANDO ORTEGA  MYRRH 7027/WORO THIS BRIGHT HOUR
40 | 33 l 7 | RON KENOLY  HOSANNA! 12032WWORD HIGH PLACES: THE BEST OF RON KENOLY

(O Records with the greatest sales gains this week. ® Recording Industry Assn. Qf America (RIAA) certification
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http://www.billboard.com
./§ FOR SOUND SAMPLES ,/\

Hear free musical samples from the hottest
titles on the major Billboard albums charts

/Sprovided by the Music Previews Network in

* Real Audio » WAV « MPEG

BILLBOARD DECEMBER 20, 1997

29



Artists & Music

[ The

S IRIT

™

by Lisa Collins

Kirk Franklin after his headfirst fall into a stadium orches-
tra pit, to Ron Winans’ 14-hour life-threatening heart
surgery, to the platinum suecess of (zod’s Property in a feat
never accomplished by a debut gospel act, 1997 was a year
of miracles. It was a year of affirmation even to gospel insid-

shouting about.

While labels like Holy Roller and First-Lite Records
struggled for airplay and shelf space with acts iike Doc
McKenzie and the Los Angeles Voices Of Watts, the year
was marked by the domination of gospel's major labels,
which churned out hit after hit in what is being termed by
some as the urbanization of gospel. It’s a trend that contin-
ues to spiral upward to a greater level of commereial suc-
cess, propelled by a cadre of image-conscious and highly
stylized gospel acts who've carved out a niche for themselves

choice for one’s grandmother.

With Zomba Music Group’s acquisition of Bensan in Feb-
ruary, New York-based Verity Records (Zomba's gospel
arm) had become gospel’s largest major. Traditional, pio-
neering labels like Tyscot got creative in order to stay com-
petitive in their launching of specialty projects like the “We
Sing . .. Gospel’s Greatest Hymns” series.

Bishop T.D. Jakes—the most-requested evangelist on
the nation’s African-American religious front—forged new

A YEAR OF MIRACLES: From the miracle recovery of

ers that what they were singing about was just as worthy of

while dispelling the age-old notion of gospel as the musie of

ground with the February release of “Woman, Thou Art
Loosed!,” which has since sold upward of 500,000 copics.
Following suit was Dr. Beverly “BAM” Crawford, whose
Harmony Records debut, “The King Is Coming Any Day!,”
reccived a warm reception.

Not surprisingly, gospel became more multimedia in its
reach. There were inroads on Broadway with “This Is My
Song,” which starred Tramaine Hawkins, Cissy Houston,
and Shirley Caesar and enjoyed an impressive limited run.
And Al Wash’s Tour of Life, which became the most com-
mereially suceessful tour in gospel history.

BeBe Winans stepped behind the camera into the role
of TV producer with the recent taping of his hourlong TV
special, “Bringin’ In The Holidays With BeBe Winans &
Friends,” while Universal Television snagged Franklin to
produce and star in a comecy series that will bow next year:

B-Rite Records came from out of the blue to score plat-
inum with God’s Property, which slammed onto The Bill-
board 200 at No. 3 with 119,000 units in sales. This was cou-
pled with a high retail profile and premium MTV rotation
its first week out, while also opening doors on high-visibil-
ity TV shows. With a whopping 11,050 in sales the first week
out, John P. Kee proved he was still a major contender with
his latest release, “Strength.” A 20% increase in sales across
the board from artists like Kee, Franklin, Haimmond, and
Cacsar is fast making believers out of the industry at large
as well as Christian mainstream retail.

The rules of creative expression have been rewritten. No
longer are labels afraid to put the full weight of their mar-
keting behind a record that has “Jesus” in it. Today’s gospel
artists enjoy greater ereative bounds and as a direct result
have become bolder, more open, and less restrictive in their
expressions of faith. That is the biggest growth of all: An
industry that has found its force in the collected strength of
greater numbers across the board finds its true measure
of success is more than a confirmation of market share. It’s
also a matter of spirit grounded in the manifestation of the
miracles that have made gospel’s message all too real.

Olarsical
KEEPING
SCORE

by Heidr Waleson

H()LIDAY LISTS: If you're as behind with holiday shop-
ping as I invariably am, here’s help: a few recert releases
that could do the trick, provided you've got your recipients’
categories straight.

FANS OF DEAD CONDUCTORS: The obvious choice is
Teldec’s new video, “The Art Of Conducting: Legendary
Jonductors Of A Golden Era,” a companion volume to the
label's earlier “Great Conducting Of The Past.” This ver-
sion looks in more depth than the first video did at six con-
ductors: Sergiu Celibidache, Wilhelm Furtwiingler,
Erich Kleiber, Willem Mengelberg, Evgeny Mravinsky,
and Charles Munch, using longer clips and commentary
from such musical personalities as Bernard Haitink and
Yehudi Menuhin.

FAMOUS SOLOISTS, FAMOUS ORCHESTRAS: The
major labels haven't really given up on famous soloeists doing
standard repertoire with famous orchestras, despite all
their protestations to the contrary. We can still enjoy such
treats as Murray Perahia, Claudio Abbado, and the
Berlin Philharmonic performing Schumann’s complete
works for piano and orchestra (Sony Classical). For a slight-
ly more modern twist on the genre, check out GGidon Kre-
mer playing the Brahms Violin Concerto with Nikolaus
Harnoncourt and the Royal Concertgebouw Orchestra
(Teldec)—it’s all pure tone and sinew, without a hint of
schmaltz.

FRIEN DS OF FRENCH OPERA: Erato’s new “Werther”
makes Kent Nagano’s departure from the Opera Nation-
al De Lyon all the more regrettable. The conductor has a
firm grasp of this sometimes elusive materizl, and his
soloists—Jerry Hadley, Anne Sofie von Otter, and Dawn

Upshaw—are first-rate.

FRIENDS OF ITALIAN OPERA: Philips Classics has a
new Covent Garden “Don Carlo,” led by Bernard Haitink,
that is especially strong in the guy department: Roberto
Scandiuzzi is an unusually anguished and expressive Phillip
11, and Dmitri Hvorostovsky (Rodrigo) and Richard Mar-
gison (Carlo) are a match for him. The only disappointment
is the hooting of Galina Gorchakova (Elisabeth).

FRIENDS OF KURT WEILL: You can’t get much more
authentic than Lotte Lenya singing Kurt Weill, and Sony
(Masterworks Heritage) has a lovingly rendered dise of
Lenya doing “The Seven Deadly Sins” and the “Berlin The-
ater Songs,” recorded in Hamburg in 1956 and 1957. Joel
Cohen of the Boston Camerata, better known for Shakers,
angels, and Americana, has transformed his group into the
Otaré Pit Band for “Music For Johnny Johnson’ ” (Erato),
based on a new performing edition of Weill’s first (and
almost forgotten) Broadway show.

EARLY—MU SIC FANS: Frans Briiggen and the Orches-
tra Of The Eighteenth Century have ventured success-
fully into the 19th century with Mendelssohn’s music for
“A Midsummer Night's Dream,” as well as into self-pro-
duction with their own label, the Grand Tour, distributed
by Glossa (Qualiton in the U.S.). Astrée has an eloquent dise
of Jean-Marie Leclair’s sonatas for violin and continuo,
performed by Francois Fernandez, violin; Pierre Hantai,
harpsichord; and Philippe Pierlot, viola da gamba. And
don’t forget “Palestrina” and “The Tudor Collection,” those
two midprice Tallis Scholars boxes from Philips Classics.

KIDS: “Nuteracker” tickets too priccy? The Minnesota
Orchestra has produced a 50-minute version of the tale,
“Nuteracker: The Untold Story,” which uses dance, com-
puter-animated drawings by Maurice Sendak, and the
Minnesota Orchestra under Eije Que playing the
Tchaikovsky score (abbreviated) to tell the original E.T.A.
Hoffmann story, “The Hard Nut.” Keith Jochim, doubling
as the narrator and Drosselmeier, is a bit over the top, as is
Pamela Hill Nettleton’s verse narration, but it’s certainly
kid-friendly, and there’s an interesting behind-the-scenes
bit at the end.
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