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Dream-
Works
Nashville
Kicks Off
With New
Travis Set

PAGE 42

\th wls
Of A
Dream

Frankie

[ ]
Laine
21 Gold Records
and counting

The legend continues
with

Wheels
Of A

Dream

Frankie Laine’s
first all new
studio recording
in over 20 years.

Featuring the single
“Wheels of A Dream”
from the Broadway Smash
Ragtime.

Produced by Werren Schatz

Executive Producer Lisa Schiff
Distributed exclusively by
]/ ter () Touchwood Distribution

'''' www.fouchwood.com

Traders Eye
Camelot After
Wall Purchase

@ BY ED CHRISTMAN
and JEFF CLARK-MEADS

NEW YORK—Following the com-
pletion of its acquisition of the Wall,
Camelot Music is {lying high, with

L N |

its stock unofficially trading at
almost double its book value,
according to Wall Street sources.
The Camelot stock, which is not
listed with the Securities and
(Continued on page 137)

0z Gov’t To
Start Parallel
Campaign

B BY CHRISTIE ELIEZER

SYDNEY—The Australian gov-
ernment is to mount a $750,000 Aus-
tralian ($500,000)
publicity campaign
® to counteract
claims by the music
industry here about
the damaging re-
percussions of re-

laxing parallel-import restrictions.
A secret draft document by the
(Continued on page 145)

RETAIL TRACK

Music Accounts Spur 3rd-Qtr.
Earnings Gains At Handleman

PAGE 114

THE LONG ROAD PAYS OFF
FOR COLUMBIA’S COLVIN

H BY PAUL VERNA

NEW YORK—When Shawn Colvin
accepted Grammy Awards for song of
the year and record of the year Feb. 25,
both for her hit “Sunny
Came Home,” a global
TV audience saw an
upset victory by a dark-
horse contestant. The
recording industry, how-
ever, saw the culmina-
tion of one of the longest
and most arduous artist-
development campaigns
ever undertaken.

Colvin’s new friend
and possible musical col-
laborator Don Henley sums up the con-
trast between the two perspectives,
saying, “Shawn Colvin is one of those
overnight success stories that’s taken
many, many years.”

Inthe nine years since she signed to

COLVIN

Columbia Racords in 1989 as an up-
and-coming star on the modern folk
circuit, and in the prior 21 years she
spent developing her career as a per-
former and songwriter, Colvin has
embodied the kind of
work ethic that man-
agers and label person-
nel wish all their artists
could muster.

“If you look at true
artist development, you
must have an artist that
develops; otherwise all
the good work that we
could do won’: translate
to the public,” says Don
Ienner, chairman of the
Columbia Records Group. “But
Shawn Colvin, [manager] Ron Fier-
stein, and [producer/co-writer] John
Leventhal together have been an amaz-
ing team, because they rode every

(Continued on page 136)

B BY DOUG REECE

LOS ANGELES—The convergence
of the video game and music indus-
tries is taking two siz-

Records.

On Feb. 24, Virgin Records and
software developer Cyan Inc. released
the soundtrack to the popular role-
playing CD-ROM game “Riven.”

Despite a slow start—300 units
were sold its first week, according to
SoundScan—the ambient electronic
soundtrack created by Cyan co-
founder Robyn Miller comes to mar-

Lahels Aim To Score With
Video Game Soundtracks

ket with a promising legacy.
According to Virgin, the soundtrack
to the game’s predecessor, “Myst,”
sold 70,000 units by mail order alone.
That album, also creat-

able steps forward this ——"— % | ed by Miller, will be
year with high-profile % released in stores '
projects on Virgin .| through Cyan and Vir-
Records and Atlantic |ELECTRONIC ARTS gin April 21.

Meanwhile, Atlantic
has announced it will release the
soundtrack to Electronic Arts’ (EA)
“Road Rash 3D” Sony PlayStation
game April 28.

The motorcycle-combat game and
its soundtrack, which will ship in the
spring, will feature complete, exclu-
sive tracks from Atlantic artists such

(Continued on page 135)
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‘Monty’ Sales
Take Off For
U.K. Vid Stores

B BY SAM ANDREWS

LONDON—In its first week of release
on video in the U.K., “The Full Monty”
has taken off explosively at retail.
Released March 2, the home video
has already sold
more than 1 million
copies, according to
distributor 20th
Century Fox Home
Entertainment
(U.K.). This nearly
equals total U.K. sales of another
British-made hit, “Four Weddings And
A Funeral.”
“We always knew this title was a
special movie, but the results so far
Continued on page 1.34)

German Awards
May Boost Local
Hip-Hop Acts

B BY WOLFGANG SPAHR
and DOMINIC PRIDE

stands to gain most

from this year’s

Echo Awards,

artists at the show were Nana and
Sabrina Setlur and Tic Tac Two.

(Continued on page 139)

which took place
TN
S¥4%

HAMBURG—Germany’s burgeoning
March 5 here.
30th Anniversary

hip-hop scene
Among the hip-hop
SEE PAGE 71
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‘FIRE’ & RAIN: HANDEL’S POP HIT

At a fateful point more than two centuries ago when popular culture
triumphed over haughty royal prerogatives, there were fireworks—but
not the sort that anyone had intended.

“There is a cliché,” explains Jeanne Lamon, musical director of the
Tafelmusik early-music ensemble, “that Bach wrote for God, and Han-
del wrote for the people. But as events would prove, the cliché is true.”

Back in the mid-1700s, when the renowned George Frideric Handel
(1685-1759) and his less prominent fellow German contemporary were
making music, composing for the people often meant something quite
different than entertaining the general public. The insular Johann Sebas-
tian Bach (1685-1750) had bounced from positions as a court composer
for dukes and princes to teaching and writing music for official Luther-
an church services, private music societies, and important civic events
in Leipzig. The more ambitious and opportunistic Handel left Germany
to land a state pension in the English royal court. With the rise of Eng-
land’s Hanoverian monarchs—George 1 and George II—Handel was
kept busy pleasing the unpopular German-born British kings with ora-
torios and orchestral pieces commemorating assorted military victories
and regal pastimes. This was how high culture was

representation of peace to Britannia, a huge coat of arms of the Duke
of Montagu (who was helping foot the bill), and the Apollonian sun sym-
bol that would sit atop the temporary edifice, English literary and polit-
ical critic Samuel Johnson penned a letter assailing the project’s extrav-
agance, insisting that the money would be better spent assisting
returning war veterans.

As this heated juncture—as noted in John Brewer’s recent book, “The
Pleasures Of The Imagination: English Culture In The Eighteenth Cen-
tury” (Farrar, Straus and Giroux)—a pre-emptive stroke of entrepre-
neurial inspiration intervened, forever altering the sociocultural for-
tunes of all concerned parties, as well as their descendants.

One Jonathan Tyers, the budding Bill Graham or Ron Delsener of his
day, popped up to suggest that a bare-bones rehearsal of Handel’s “Music
For The Royal Fireworks” be performed at the New Spring Garden
(later known as Vauxhall Gardens), the 12-acre suburban resort park
that happened to feature a statue of Handel at its entrance. Tyers offered
to swap 700 pounds’ worth of lighting equipment and the technical exper-
tise of his staff—who were accustomed to coordinating outdoor concerts

and gala fireworks programs—in exchange for the

largely created and disseminated in European life, and
it remained a province of the cloistered and the privi-
leged. But thanks to the British monarchy’s clumsy
inability to fashion state occasions to enhance its ruling
prestige, all of this was about to change.

The marvelous new period-instrument recording of
Handel’s “Music For The Royal Fireworks” by Tafel-
musik under Lamon’s direction (Sony Classical) cele-
brates the fact that one can sometimes change the world
with a melody—particularly when played in a public
milieu that would prove a forerunner of the well-mount-
ed pop spectacle.

“Basically,” says Lamon, “George I [who ascended to
the throne in 1714] and George 11 [who succeeded his
father in 1727 and ruled until 1760] weren’t very popu-
lar because they were German.” Indeed, George 1 could-
n’t even speak English. His son was more active in gov-
ernment, even being the last British king to personally
lead his troops into battles. After the 1740-48 War of the
Austrian Succession ended with the Treaty of Aix-la-

by Timothy White

rights to the rehearsal performance. A nervous George
IT and Duke of Montagu agreed.

For the public concert’s debut, Tyers more than dou-
bled his usual admission price of one shilling, The show
on April 21, 1749, drew a crowd so huge that the near-
by London Bridge was impassable for three hours.
Twelve thousand spectators watched Handel’s 100 musi-
cians play the grand orchestral piece, its brass and
string interplay a small masterpiece of prideful Baroque
textures. And the press approved of the uncommon sight
of aristocrats intermingling with the hoi polloi.

Unfortunately, the royal performance that followed
the next week didn’t fare as well. The show that had for-
merly been a lovely night of Handel’s peaceable music
was now augmented by the booming of a 101-brass can-
non and a fireworks arsenal that fizzled amid the
evening’s humid drizzle. The nobles in attendance were
discomfited and embarrassed. Throngs of onlookers,
kept at too great a distance to appreciate the music or
perceive the sputtering pyrotechnics, grew unruly. A
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Chapelle, George 11 saw a chance to bolster his previ-
ously aloof kingship by staging an extravagant show of regal power. So
he commissioned Handel—who had previously written the “Water
Music” suites for George I's exclusive 1717 boating frolics—to create an
overture suitable for a pyrotechnic ceremony. The performance was
scheduled for April 27, 1749, in London’s normally tranquil Green Park.
Handel was enthusiastic, but artistic disagreements soon ensued.

“The king only wanted militaristic instruments to celebrate the treaty
of peace,” says Lamon. This meant bombastic brass and kettledrums.
“Handel was trying to please the king, but he had his own ideas, too.
And he wanted strings—which the king didn’t want to have anything
to do with.” After the crown’s courtiers intervened, Handel was over-
ruled, and the orchestra became a bloated regiment that included 24
trumpets, 20 French horns, eight pairs of kettledrums, 12 side drums,
a generous force of fifes and flutes, 16 oboes, and 16 bassoons.

More controversy crept in as the press and assorted civic leaders got
a gander at the scope of the féte and the 100-foot-tall Doric temple—
with flanking wings, pavilions, and a musicians’ gallery—that the cus-
tomarily unsociable George I had ordered constructed in Green Park
for his honored “guests of quality.”

Balking at the decorative plans for “Artificial Flowers, Inscriptions,
Statues, Allegorical Pictures, etc.,” a bas-relief of George II handing a

FAREWELL TO CARL WILSON’S ‘LIGHT’

LETTERS

mortified Duke of Montagu squabbled with Jean-
Nicholas Servandoni, the king’s promoter for the event, who then drew
his sword on Controller of His Majesty’s Fireworks Charles Frederick.

As author Brewer recounts (with barely disguised glee): “Handel may
have intended the ‘Music For The Royal Fireworks’ to celebrate George
1I’s heroic and martial view of kingship . . . But when it was hijacked by
Tyers, performed without the king and without fireworks, it ceased to
be a work of royal triumphalism, and became a general public celebra-
tion of the benefits of peace, another item in the longstanding commer-
cial repertoire of popular music.” Such music, he says, was steadily assist-
ing the historic transformation of Britain’s rich cultural character.

A month onward, Handel revived the suite—using all his intended
strings and deleting the excess wind instruments—for a recital of the
exhilarating work in the chapel of the Foundling Hospital. This arguably
ideal “indoor interpretation” of Handel’s is the indelible version Lamon
performs with Tafelmusik.

“We had a lot of fun,” admits Lamon, who hopes the new album
might equal Tafelmusik’s No. 9 Top Classical Albums chart success
in 1996 with its Sony Classical release of “Water Music.” “You have to
take ‘Royal Fireworks’ on its own terms and not make a big academ-
ic exercise out of it. It sounds like a party—which is what it was sup-
posed to sound like!”

PRESIDENT: HOWARD LANDER

—@ -  Senior VP/General Counsel: Georgina Challis
— & Vice Presidents: Karen Oertley, Adam White
—— Director of Strategic Development: Ken Schlager
. Business Manager: Joellen Sommer
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When I received the news that Carl Wil-
son passed away after a courageous battle
with cancer, I was saddened. He was one of
the co-founders of the Beach Boys, an
American institution, and the music world
has lost one of its true pioneers of rock-
n’roll.

The first time I met Carl, I was a strug-
gling journalist for Pennsylvania State’s
Lion Eye in 1979, and I persuaded a CBS
publicist to score me some tickets to see the
Beach Boys at the Spectrum in Philadel-
phia. After a successful interview with
opener Randy Bachman, I bumped into
Carl Wilson as he was ready to go onstage.
At the time, the Beach Boys were having
some success with their classic ballad “Good
Timin’ ” from the “L.A. (Light Album).”
Carl was very upbeat, and he was very

charged that evening as the band gave the
audience an incredible performance.

Fast forward to 1989: I am working as a
regional promotion manager for MCA Rec-
ords. The Beach Boys were playing at the
Warner Theater in Washington, D.C. The
night before, they did a free show for
[WEGX] Eagle 106 in Philadelphia, and
Carl was happy to sign my Stratocaster. I
told him, “After all these years, I wish I
could play onstage with the Beach Boys.”
The next day, I got a phone call from drum-
mer Mike Kowalski that I will never forget
as long as I live. “Get your rock’n’roll
clothes on,” he said. “Carl said you can sit in
with the band tonight.” I plugged in that
night and played guitar on “Barbara Ann.”
I was a Beach Boy finally!! Even if it was
only for a night.

Later this past year, I got news that Carl

was diagnosed with lung and brain cancer.
But you wouldn’t know it. Like the trooper
Carl was, he toured the entire summer of
1997. I was discussing this with Bruce
Johnston recently, and he said, “You saw the
last shows that Carl did with us.” They were
incredible shows, too; songs like “Good
Vibrations” and “God Only Knows” sound-
ing beautifully crafted in concert as only
Carl knew how. He wanted to keep on play-
ing for the fans and for his love of the music
that he and his brothers, friends, and
cousins created over 30 years ago in
Hawthorne, Calif. Music that has and will
continue to stand the test of time. Carl,
thank you for everything.
Joe Reagoso
Senior Director, Promotion
MCA Records
Philadelphia

Letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management.
Letters should be submitted to the Letters Editor. Billboard, 1515 Broadway, New York, N.Y. 10036.
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Top Of Tue News

6 Blockbuster signs with Ren-
trak to satisfy consumer demand
for more hit titles.

Annists & Music

10 Executive Turntable: Kim
Cooke upped at Warner Music
Canada.

12 Bonnie Raitt gets down and
gritty on “Fundamental,” due April
7.

12 The Beat: Ex-Enclave head
Tom Zutaut in discussions with
Mercury about forming a new
label.

14 Boxscore: Elton John
grosses $1,398,623 in Ingle-
wood, Calif.

16 Soundtracks and Film
Score News: Big names pitch in
to “City Of Angels” soundtrack.

—n
GLADYS KNIGHT. P 32

Reviews & Previews
20 The spotlight is on “Great
Expectations” score and latest al-
bum from Madonna.

26 Songwriters & Publishers:

“A Passion For Music” boxed set
showcases songwriter Diane
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Warren.

28 Popular Uprisings: David
de Laski lets loose an alter ego
on solo project,

32 R&B: Ninth annual Pioneer
Awards honor R&B artists and
exscutives.

40 Dance Trax: 550 Music
finally offers a carce remix of
Cefine Dion’s *My Hecrt Will Go
Oon.”

42 Country: Randy Travis’ “You
And You Alone” launches Dream-
Works Records Nashville.

46 Jazz/Blue Notes: In the
studio with guitarist Russell Mal-
one.

58 Latin Notes: Vicente Fer-
ndndez to be inducted into Bill-
board's Latin Music Hall of Fame.

61 Classical/Keeping Score:
NPR and PBS face copyright con-
carns with ASCAP and BM!.

61 Higher Ground: Re:think
singer/songwriter Sarah Masen
talks about the creative process.
62 In The Spirit: CeCe Winans’
“Everlasting Love” finds gospel
artist coming into her own as a

soloist.

64 Studio Action: Yomaha
unveils the DSP Factory hard-disc
recording/mixing system.

INTERNATIONAL

65 Toiwan's national sales
charts plagued by controversy.
67 Canada: Video company
Black Walk Productions carves
out a growing niche in Canada.
68 Hits Of The World: Celine
Dion’s *My Heart Will Go On” tops
nine out of 14 international sin-
gles charts.

69 Global Music Pulse: Cult
singer Guildo Horn to represent
Germany in the Eurovision Song
Contest.

MERcHANTS & MARKETING

111 SonicNet reinvents its
World Wide Web presence.

114 Retail Track: Handleman
shows a slight earnings increase
in fiscal third quarter.

115 Declarations Of Indepen-
dents: Jac Holzman to keynote
the AFIM Conference, o be held
in May in Denver.

BIG WRECK: P. 12

117 Child’s Play: “Changing
Channels” from Cathy & Marcy
pufs a new spin on the fube.
119 Home Video: Kid vid is
out in force at the American Inter-
national Toy Fair.

120 Shelf Talk: The 20th-
anniversary edition of *Close
Encounters Of The Third Kind”
combines original and “Special
Edition” versions.

PROGRAMMING
127 Country Radio Seminar is
sefting for debate over pay-for-
play.
129 The Modern Age: Big
Wreck's “The Oaf” brings “point-
less” fun fo Modern Rock Tracks
chart.
130 AirWaves: Highlights of
the Country Radio Seminar.
133 Music Video: Do some
stars have the clout fo dictate
what music video networks air?

J

FEATURES
70 Update/Lifelines: Former
Lighthouse singer Bob McBride
dies af 51.
123 Classified
125 Real Estate
139 Hot 100 Singles Spot-
light: Will Smith finally reaches
No. 1 with *Gettin Jiggy Wit It.”
144 Between The Bullets:
Grammy Awards telecast leaves
its mark on sales charts.
145 This Week's Billboard
Online
146 Market Watch
146 Homefront: Gearing up

for Billboard's International Latin
Music Conference.

C’right Term Bill Moves Toward House Passage

@ BY BILL HOLLAND

WASHINGTON, D.C.—The copyright
term extension bill wending its way
through Congress has taken a step closer
to possible House passage, but the legisla-
tion may have a major hurdle to overcome
in the form of a music licensing fee amend-
ment.

The companion copyright term extension
legislation in the Senate, already passed out
of committee, faces a similar uncertain
future.

On March 3, the House Judiciary Com-
mittee passed the bill, which will extend the
length of copyright protection from the cur-
rent life of the author plus 50 years to life
plus 70 years (Billboard Bulletin, March 5).

The bill now goes to the House floor for
a vote.

Previous versions of the bill, H.R. 2589,
have been stuck at the House subconimit-
tee level for several sessions of Congress
due to political wrangling over the separate
issue of music licensing fee exemptions for

restaurateurs.

House judiciary committee proponents
of restaurant music licensing fee exemp-
tions, who have previously held up action on
the term extension bill, allowed the bill to
go forward this session. But if negotiations
with performing right societies are not suc-
cessful, restaurateurs may seek to attach
a music licensing fee amendment to the
copyright term extension bill at a House
vote (Billboard, Nov. 15, 1997).

Supporters of the copyright extension
bill are concerned that the bill could then
stall or be voted down on the House floor.

Negotiations over exemptions focus on
defining the size of restaurants that merit
an exemption and whether rules can be
changed to allow restaurateurs to appeal to
rate courts in their areas of the country.
According to the current law, New York
rate court is the only place where restau-
rateurs from around the country can appeal
performing right society rate decisions.

Ben Palumbo, ASCAP’s government
affairs specialist, says, “We’re very happy

the bill has cleared this hurdle, but there
are more hurdles to go.”

The companion Senate bill on copyright
term extension may stand a better chance
than the House version, observers say,
because supporters of restaurant music
licensing fee exemptions may not have the
votes necessary to attach a piggyback
amendment.

Under the copyright term extension bill,
works for hire such as phonorecords and
movies, which now receive 75 years of pro-
tection from the year of publication, will
now have a copyright term of 95 years.

The legislation will bring the U.S. in
synch with the copyright terms of other
countries, especially those in Europe. Pro-
ponents of the reform say that with such a
standard, the U.S. will not only receive
equal “reciprocal” protection but enjoy
larger revenue from its copyrighted prod-
ucts than it would without the legislation.

Under provisions in the bill, the addi-
tional 20 years of copyright protection will

(Continued on page 137)
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After Uproar, PolyGram’s
Kronfeld Quietly Resigns

NEW YORK—AImost five months af-
ter he made a racially derogatory re-
mark during a court deposition, Eric
Kronfeld, president/COO of Poly-
Gram’s domestic music division, has
quietly left the company. His last day
on the job was Feb. 27 (Billboard Bul-
letin, March 4).

Some sources suggest Kronfeld’s
departure clears the way for Jim
Caparro, president of PolyGram Group
Distribution, to assume an enlarged
role within the company, possibly even
taking a position within the corporate
management structure. PolyGram
declined comment on that speculation.

The company issued a one-sentence
press release March 3, stating that “as
part of the company’s restructuring,
Mr. Kronfeld has been released from
his contract to pursue his own entre-
preneurial activities.” The company
declined further comment.

Last October, while giving a deposi-
tion in a lawsuit against PolyGram’s
Island Black Music division filed by
members of the recording act Dru Hill,
Kronfeld was asked if the company
would hire a man with a criminal
record. He responded, “If every
African-American male in the U.S. was
disqualified from pursuing a livelihood,
in any way, shape, or form, because of
a prior criminal record, then there
would be no, or virtually no, African-
American employees in our society or
in our industry.”

Asian Industry
Conference To
Be Held In May

A one-day conference on challenges,
trends, and issues in the $2 billion
Asian music industry will be jointly
presented May 18 in Hong Kong by
Billboard and MTV Networks Asia.

Business leaders from Asia, the U.S.,
and Europe are being invited to attend
and participate in the Asian Music Con-
ference (AMC). The program of keynote
speakers and panels will emphasize the
region’s creativity and long-term growth
potential; the venue is to be announced.

Among the scheduled topics: new tal-
ent and international artist develop-
ment; synergies between music and
movies; copyright protection and pira-
cy; and the effect of emerging tech-
nologies on music and home entertain-
ment.

Billboard previously hosted a similar
event in Kuala Lumpur, Malaysia. The
AMC takes place the week after the
International Federation of the Phono-
graphic Industry holds its 1998 council
meeting in the Malaysian capital.

Apparently as a result of that
remark, Kronfeld was removed from
off the company’s management board.
In November, the Rev. Jesse Jackson
met with PolyGram president/CEO
Alain Levy to discuss Jackson’s con-
cerns about racial inequities at the
company (Billboard, Nov. 22, 1997).
The next day, Motown chairman
Clarence Avant was appointed to the
company’s management board.

Over the years Kronfeld’s role with-
in PolyGram had been diminished.
Sources say that at the end of his
tenure, he was overseeing two depart-
ments: human resources and legal.

ED CHRISTMAN

Blockbuster Signs On With Rentrak

Revenue-Sharing System Cuts Costs, Ups Volume

H BY EILEEN FITZPATRICK

LOS ANGELES—In alast-ditch effort
to boost its rental business, Block-
buster Videos Inc. has signed up with
pay-per-transaction company Rentrak
Corp. on a nonexclusive basis.

The move will let the chain carry
more copies of hit titles, because tapes
purchased through revenue-sharing
companies such as Rentrak are less
expensive than those obtained from a
studio or distributor.

However, Blockbuster will share the
additional rental revenue with Ren-
trak.

Under the multi-year agreement,
Rentrak will service all of Block-

You Surprised Me. Patty Loveless performed a surprise duet of “You Don’t
Seem To Miss Me” with Jim Lauderdale at New York club Tramps recently. Love-
less covered the Lauderdale-penned track. Lauderdale also performed selec-
tions from his BNA/BMG set “Whisper.” Pictured onstage are Loveless and
Lauderdale. (Photo: Waring Abbott)

Craving A&R Duties, EMI’s
German Head Steps Down

B BY JEFF CLARK-MEADS
and ADAM WHITE

LONDON—The executive who helped
bring “Tubthumping” to the world
wants more of the A&R life.

Helmut Fest, the 30-year EMI vet-
eran who has headed its all-important
German operations since 1987, is step-
ping down from that role to take the
new position of senior VP of artist
acquisition at EMI Music Europe. An
EMI statement says the move is being
made at Fest’s request, effective
March 31.

Fest is relinquishing two roles with-
in EMI: managing director of EMI
Electrola in Cologne, Germany, and
president of EMI in Germany, Switzer-
land, and Austria. The EMI statement

B BY ANITA M. SAMUELS

LOS ANGELES—The arrest of
Saeramento, Calif.-based rapper C-
BO on charges that his song lyrics
violate the terms of his parole sets a
new precedent in the ongoing debate
over potentially offensive lyries.
The rapper, whose real name is
Shawn Thomas, was arrested March
3 and held without bail following the

Rapper’s Lyrics Bring Parole Arrest

release of his album “Til' My Casket
Drops.” The album, released on the
indie AWOL Records through Noo
Trybe/Virgin, debuts this issue at No.
41 on The Billboard 200.

The parole board claims lIyrics in
the song “Deadly Game,” which is
featured on the album, are in direct
violation of Thomas’ probation agree-
ment.

(Continued on page 144)

says Riidiger Fleige, currently execu-
tive VP/deputy managing director at
EMI Electrola, will take charge of the
company until Fest’s replacement is
appointed.

According to the company, in his
new role Fest will be “responsible for
strengthening our European-based
roster by [the] focused signing of inter-
national artists.”

Fest, who has worked for EMI on
both sides of the Atlantie, could not be
reached for comment at press time. In
the statement, he says it is difficult for
him to leave EMI Electrola, a firm he
describes as “my company.” However,
he says the new job will let him be
“even closer to the artist side of our
profession,” the role he enjoys most.

The decision has the support of EMI
Europe president Rupert Perry, who
says he and Fest have been discussing
it for “a couple of months.” He con-
firms that Fest wants his A&R experi-
ence and skills to be applied to the cre-
ative, rather than the corporate, side of
the business. “So we've created an
opportunity for him,” Perry says. “It’s
good for him, and it’s good for us.” Acts
signed by Fest could appear on his own
imprint, Perry adds.

Fest continues to report to Perry.

The most recent manifestation of
Fest’s A&R acumen has been the Eng-
lish act Chumbawamba and its inter-
national breakthrough single, “Tub-

(Continued on page 145)

buster’s 6,000 domestic locations, dou-
bling the number of storefronts Ren-
trak now supplies.

In addition, Rentrak will issue a war-
rant to Blockbuster to purchase up to
1 million shares of Rentrak stock at
$6.59 a share. If Blockbuster exercises
the option, it would own approximate-
ly 10% of the Portland, Ore.-based
company.

“Blockbuster believes that the indus-
try has failed to give consumers a good
deal because of lack of copy depth,”
says Rentrak president Ron Berger.
“You can’t expect to satisfy customers
with a second, third, or fourth choice.”

A Blockbuster spokeswoman con-
curs. “This is just another part of our

desire to step up the amount of prod-
uct we get to stores to meet our mem-
bers’ demand,” she says.

The new Rentrak deal would seem
to put an end to Blockbuster’s pay-per-
transaction plan announced last year.
However, a Blockbuster spokeswoman
says the retailer has not abandoned
that project and has signed up some
suppliers. She would not disclose which
suppliers are participating.

Since 1996’s second quarter, Block-
buster’s rental business has plummet-
ed. According to 1997 earnings re-
leased by its parent company, Viacom
Inc., the chain showed a slight sign of
recovery in the final quarter of ’97,

(Continued on page 134)

EMI, Tommy Boy Prepare
To Launch Gospel Labels

M BY LISA COLLINS

LOS ANGELES—The planned launch
of gospel imprints by EMI Christian
Music Group and Tommy Boy Records,
both expected to be fully operational
within the next month, underscores the
lure of the gospel industry’s expansive
growth and burgeoning commercial
suceess.

With the March 2 announcement of
a new wholly owned gospel label from
EMTI’s Nashville-based Christian Mu-
sic Group (EMI CMG), EMI hopes to
strengthen its already-dominant posi-
tion in Christian music (Billboard Bul-
letin, March 3). No stranger to gospel,
EMI has through its association with
Sparrow experienced success in the
genre with such artists as BeBe &
CeCe Winans, the Clark Sisters, and
Daryl Coley.

“What's exciting about this is that
EMI is committing resources to a label
that is totally focused on gospel,” says
Ken Pennell, newly installed managing
director of the imprint, dubbed EMI
Gospel. “The focus is something that’s
often lacking in our business.”

In the process of staffing up, the

label, which will be distributed through
Chordant/EMI Music Distribution, will
maintain separate quarters to forge its
own presence, with back-office services
provided by EMI, according to Pennell.
The first release, from Lamar Camp-
bell & Spirit Of Praise, is due May 19.
Negotiations for a
second and third
signing are ongo-
ing, but Pennell
says he plans to
keep the roster rel-
atively small, with
four to six releases
slated for 1998.
“We hope to be a
real catalyst in developing new talent,”
Pennell says. “What’s exciting about
gospel is that it’s the only form of Chris-
tian music that is a true art form, from
an artistic standpoint. This is one area
where the church is inspiring the world.
It’s a growing, evolving musical form.
When you combine that with the mes-
sage of Christ, that’s powerful stuff.”
“Our marketing is going to be geared
right to the heart of the church,” adds
Shawn Tate, who vacates his post as
(Continued on page 134)

ME
OSPEL

Gospel’s Gaithers Branch Out
Songwriting Couple Starts Pub. Co.

M BY DEBORAH EVANS PRICE

NASHVILLE—Long known as two
of gospel musie’s most successful
songwriters, Bill and Gloria Gaither
are developing a stronger presence
in the Nashville music community
via their new venture, Gaither Musie
Publishing. Mike Porter, formerly
head of Benson Music Publishing,
has been named president of the new
company.

“The publishing business has
changed so dramatically in the last
10 to 15 years, and Gloria and I knew
that we needed to have a Nashville
office,” says Bill Gaither. “We feel as
though we will be so much more
effective by actually having a physi-
cal presence there.”

The new company will not only
actively work the Gaithers’ extensive
catalog of more than 600 songs; it
will also sign and develop new writ-
ers. “This is a big commitment on
their end, and on my end, to build a
premier catalog that is worthy of the

name Gaither Music Publishing,”
says Porter.

Bill and Gloria Gaither have writ-
ten some of Christian musie’s most
recognized standards, including “Be-
cause He Lives,” “He Touched Me,”
and “The King Is Coming,” com-
monly found in church hymnals
around the world. The Gaithers’
home base is in Alexandria, Ind., and
Bill Gaither says they are often
approached by people who want to
cut their songs. But until now
they’ve never “had a company whose
primary focus was to actively mar-
ket them,” he says.

He is pleased that Porter will be
heading the new venture. “We have
chosen Mike Porter to head our com-
pany because of the wonderful rep-
utation that he has, not only in the
Christian field but in the broader
music field there in Nashville,” Bill
Gaither says. “In Mike we feel as
though we have the very best.”

Porter is equally complimentary.

(Continued on page 134)
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THE MAVERICKS ARE SEEING STARS
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“Trampoline” the new album by The [Maverieks % Available [Tareh) woth

Appearing on the Tonight Show with Jay Leno Tuesday March 10th
AND The Conan O’Brien Show Tuesday March 31st.
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congratulations!

to james taylor, frank fillipetti & jill dell’abate on your two grammy awards for "Hourglass”

from your friends at Yamaha Fro Audio.
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Up From The Japanese Underground
Cornelius, Buffalo Daughter Offer Pop With An Edge

B BY STEVE McCLURE

TOKYO—Two of Japan’s most origi-
nal and engaging acts, Cornelius and
Buffalo Daughter, are hoping to make
inroads into the U.S. and European
markets this spring via releases on
Matador and Grand Royal Records,
respectively.

Translating Japanese success into
global sales has proved a tough road for
Japanese artists such as Seiko Matsu-
da and Toshinobu Kubota, mainstream
pop acts who have achieved less-than-
stellar stateside sales. But with a clutch
of live dates and media appearances
tied to their U.S. and European album
releases, Cornelius and Buffalo Daugh-
ter hope they can endear non-Japan-
ese music fans to their quirky brands
of pop music.

Cornelius and Buffalo Daughter

(BD) are unlike most other Japanese
pop acts that have tried to break out of
their home market. This makes label-
ing their music somewhat difficult, but
it gives them the edge over other
Japanese acts that have failed to break

BUFFALO

CORNELIUS
DAUGHTER

overseas.

MoQOog Yamamoto, who handles
turntables and voeals for Buffalo
Daughter, says the trio has been called
“Japan’s Stereolab,” in comparison to

B BY CHRIS MORRIS

LOS ANGELES—*“Titanic” contin-
ued to float Sony Classical’s boat in
February, as the soundtrack to the
mega-hit James Cameron feature
cruised to sales of 8 million units in cer-
tifications from the Recording Indus-
try Assn. of Ameri-
ca (RIAA).
According to the
RIAA, “Titanic”
reached this sales
level in 14 weeks.
faster than any
other soundtrack
since the establish-
ment of multi-platinum certifications
in 1984. The closest competitor,
Prince’s “Purple Rain,” hit the 8 mil-
lion mark in 18 weeks, while Whitney
Houston’s “The Bodyguard” set
pulled off the feat in 22 weeks.
Celine Dion, whose “My Heart
Will Go On” is a key element of the

DION

‘ﬁtanic’ Sets §oundtrackiecord

“Titanic” album, is clearly a benefi-
ciary of the soundtrack’s hot sales
track. Her Epic album “Let’s Talk
About Love” was certified for sales
of 5 million in February.

Country perennial Alabama
scored another landmark last
month: The RCA Nashville act’s
three multi-platinum album
awards and one gold trophy
brought its aggregate certified
sales to 36 million, the most logged
by any country group.

The late Patsy Cline’s MCA
“Greatest Hits” collection rose to cer-
tified sales of 8 million, cementing its
status as the biggest. hits compilation
by a female artist.

Teen bluesman Jonny Lang
(A&M) and hip-hoppers K-Ci & JoJo
(MCA) celebrated their first RIAA
million-sellers in Fekruary, while gold-
album debutantes included the Dave
Williamson Big Band (Unison), modern

(Continued on page 125)

the U.K.’s groundbreaking sample
proselytizers. But that phrase doesn’t
begin to describe Buffalo Daughter’s
bizarre-but-catchy combination of indie
guitar pop and sampling/synthesizer
strangeness.

Reflecting his magpie-like eclecti-
cism, Cornelius is even harder to pin
down. Indie pop, Burt Bacharach,
Brian Wilson, mondo music, and chan-
son are just some of his stylistic refer-
ence points.

This month, Cornelius—whose real
name is Keigo Oyamada and who takes
his stage name from an orangutan
character in “Planet Of The Apes”—
has his first shows outside Japan, start-
ing with a music industry conference
in Texas. He also has had his first solo
releases outside Japan.

Cornelius first attracted attention as

(Continued on page 144)

LATIN -

CLASSICAL -

JAZZ o

PRO AUDIO

H BY DOUG REECE

LOS ANGELES—Universal Records
singer/songwriter Billie Myers is still
having trouble
coming to terms
with her good for-
tune even as her
debut album,
“Growing, Pains,”
holds steady on
The Billboard 200.

“] was watch-
ing the Grammys
on television with
some pecple from Universal, and it
was so strange to have a connection
to everything,” Myers says. “I had
actually been onstage with Shawn
Colvin earlier in the year. And after-

MYERS

Universal Sees Growth For j
Billie Myers’ Debut Set

wards, we went to some of the par-
ties, and I was totally star-struck. My
Jjaw was on the floor. |
“To me, it’s still that kind of child- |
ish excitement,
but I don’t know
... maybe we’ll
talk next year |
and I'll be like,
‘Yeah, I was out
with Courtney
last night,” ” she
Jjokingly adds.
Rock-star
nightlife may not be even that far
away for the English singer, who
became a Heatseekers Impact artist
in the March 7 issue when the “Grow-
ing, Pains” album cracked the top
(Continued on page 145)

Whitley Strips His Sound Bare On ‘Floor’

Acoustic Album Marks Artist’s Debut On Messenger

B BY BRADLEY BAMBARGER

NEW YORK—His fallen-angel falset-
to paired with a rustic virtuosity on Na-
tional acoustic guitar, Chris Whitley
won fans far and wide with the big-sky
blues of his '91 Work/Sony debut, “Liv-
ing With The Law.” He seemed firmly
on the triple-A contender route, but the
poetic feedback and distressed
imagery of his next efforts, the unsung
“Din Of Ecstasy” and “Terra Incogni-
ta,” were more in tune with the spirits
of Cream and Kurt Cobain.

Newly free from his Sony deal, Whit-
ley has revisited his acoustic roots in
the form of “Dirt Floor,” a stripped-
down recital of folk/blues balladry due
March 17 from New York indie Mes-
senger Records. Recorded in one day
and with one mike in a Vermont barn,
the nine sepia-toned songs of “Dirt
Floor” spotlight the raw immediacy of
Whitley’s singing and songwriting,

with his eloquent guitar and tapping
foot the oniy accompaniments.

“I wanted to creatively ground
myself—write some songs quickly and
record them without deliberating over
the production,” Whitley says. “Plus,
I'm lucky to have a
pretty devoted fan
base, and a lot of
those people got
into me with the
first album and

&8 stayed along for the
: ‘ electric stuff. So, I
thought they might
WHITLEY like to hear an
acoustic  album

from me.”
Producer Craig Street—who

brought Whitley in to play guitar on
new-generation jazz vocalist Cassan-
dra Wilsor’s last two Blue Note al-
bums—was the catalyst for the “Dirt
Floor” sessions. “Beyond the fact that

I think Chris is a genius and I love his
music, we get along on a lot of levels,”
he says. “Most of the pre-production
was just us sitting around talking about
books, films, music.

“As a producer, I'm really interested
in interpretation,” Street continues.
“But most people don’t even begin to
put their own personalities into their
music. Chris, though, has gone all the
way through the blues and out the
other side. He’s really the only guy
around who has that thing that Jimi
Hendrix and Robert Johnson had—the
ability to write evocative songs and get
them across by singing and playing the
guitar with a real individual spirit.”

Street says he knows a lot of people
would like Whitley to make another
“Living With The Law” (which was
produced by Daniel Lanois protégé
Malcolm Burn). But “when someone is
as creative as Chris is, going backward
(Continued on page 135)
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"th album showcases his guests'
emotion-charged vocals as well as
Shear's own gift for honing knowing,
love-worn lyrics”
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McClain Ready For Mighty Comeback

AudioQuest Plans Int’l Push For Soul Singer

B BY CHRIS MORRIS

LOS ANGELES—Three decades ago,
Mighty Sam McClain was a promising
Southern soul/blues singer; 15 years
later, he was homeless in New Orleans,
sleeping on the banks of the Mississip-
pi and eating out of garbage cans.

Today, McClain’s life and career are
triumphantly on the upswing: The
four-time W.C. Handy Award nominee,
who now controls all aspects of his mu-
sical career, is awaiting the March 24
release of the stirring spiritual state-
ment “Journey,” his fourth album for
the San Clemente, Calif.-based inde-
pendent AudioQuest Music.

“There were times when I thought I
wouldn’t be given a chance to express
this,” McClain says. “I've been tryin’ to
say this for a long time, but I couldn’t
get nobody to listen. So when I say,
‘Thank you, Lord,’ I mean it.”

McClain, whose 30 years in and out
of the record business have been tu-
multuous, has been living on a more
even keel in recent years, according to
his co-producer and friend Joe Harley.

“T’'ve been seeing the direction Sam’s
life has been going in, and it is more
spiritual,” Harley says. “Sam stopped
drinking three years ago ... A lot of
things began to happen. One of them
was an increase in his spiritual growth,
and that certainly comes out in his
writing. He knows he should be dead.
He shouldn’t be alive.”

“Journey” contains several power-
fully affecting original songs about
faith and redemption, including “Thank
You,” “Other Side Of The Tracks,”
“Hangin’ On The Cross,” and “Some-
body Help Me,” as well as a potent
cover of Sam Cooke’s “A Change Is
Gonna Come.”

MecClain says that “Thank You”
came to him one morning on his farm
in Epping, N.H.

“The sun was comin’ through the
trees,” he says, “and this song just en-
gulfed me, man, and I come back in the
house and tried singin’ it to my wife,
and I couldn’t, and I just started cryin’.
I was just thankin’ God for just bein’
alive, for how much I have. Just
knowin’ that God is real, I know I got
something I can count on. I don't care

what nobody, what no man say, T got
something I ean cling to.”

The 55-year-old singer has a lot to be
grateful for. The story of his life reads
like a blues lyric.

Schooled in gospel music as a boy,
McClain ran away from Monroe, La.,
at age 13 to escape
his abusive stepfa-
ther. After per-
forming in Florida
with such acts as
Little Melvin
Underwood and the
Dothan Sextet, he
got his first break
in 1966, when, at
songwriter Dan
Penn’s suggestion, he cut a version of
Patsy Cline’s “Sweet Dreams” at a ses-
sion at Alabama’s famed Muscle Shoals
Sound.

McClain recounts a tale that may
typify the woeful trajectory of his early
career: “When we got through cuttin’
it, somebody came in with [an issue of]
Billhoard, and ‘Sweet Dreams’ was al-
ready in the charts, by a guy by the
name of Tommy McLain, out of

McCLAIN

Alexandria, La. I just freaked out! I
just totally freaked out! He'’s a white
boy, too! There go my chances right
there. First time out the gate, and 1
Jjust got nipped in the bud!”

Nonetheless, Bell Records picked up
“Sweet Dreams” and stuck with
McClain for 12 singles. He also record-
ed, unsuccessfully, for Atlantic and
Malaco.

Hoping a change of scene would
improve his fortunes, McClain relocat-
ed to Nashville in the mid-"70s and
began to concentrate on songwriting.
But acceptance eluded him.

“I spent about five grand on show-
cases,” he recalls. “I invited all the big-
wigs from Music Row to come down. I
bought all kinda booze, all kinda food,
and nobody even cane. I couldn’t even
pay somebody to hear me sing. That
was painful and lonely and scary.”

In 1982, he moved to New Orleans.
He says, “I got to New Orleans by get-
tin’ some food stamps and cashin’ ’em
in at one of them little stores down
there that do crooked things. But it
works out for a poor man sometimes. I

(Continued on page 125)

Brentwood’s Harris Makes

B BY DEBORAH EVANS PRICE

NASHVILILE—In an era when much
of Christian music is aimed more at the
charts than the church, Larnelle Har-
ris continues to record music he hopes
will find a home in choir lofts, as with
his Brentwood Records debut, “First
Love,” due Tuaesday (10).

“My heart is really in church music,”
says Harris, a veteran of more than 20
years in Christian music who has won
five Grammys and 11 Dove Awards. “I
want to sing songs that end up in a
choir loft. That’s really where my heart
is. I want to sing lyrics that are direct
in terms of what I believe.”

Lisa Wilson, director of special
projects/music marketing for the
San Luis Obispo, Calif.-based Para-
ble Group, which includes 330 Chris-
tian retailers in North America,
says the project is just what church

RECORD COMPANIES. Warner Music
Canada in Scarborough, Ontario, pro-
motes Kim Cooke to senior VP/man-
aging director, U.S. division, and Doug
Raaflaub to director of national sales
and marketing. They were, respec-
tively, VP of A&R and a sales and mar-
keting rep.

Columbia Records Nashville pro-
motes Ted Wagner to VP of national
country promotion. He was director of
national country promotion.

DreamWorks Records Nashville
names Bruce Shindler head of promo-
tion. He was an independent promotion
consultant.

Bob O’Neill is promoted to VP/gen-
eral counsel at Rhino Records in Los
Angeles. He was general counsel.

T.W.Is.M./A&M Records in Holly-
wood, Calif. names Kevin Black senior
VP of marketing and promotion,
Dwight C. Hayes marketing director,
Adam Favors national director of rap

COOKE WAGNER

promotion, lan Fletcher director of col-
lege radio promotion, Porsche Taylor
record pool director/promotion coordi-
nator, and Monalisa Murray national
director of mix shows. They were, re-
spectively, national director of promo-
tion at Noo Trybe/Virgin Records, an
independent street promoter, mix-show
coordinator at Noo Trybe/Virgin, assis-
tant to the national director of promo-
tion at Noo Trybe/Virgin, assistant to
the national director of promotion at
Noo Trybe/Virgin, and West Coast
regional manager at Wild Pitch Records.

EXECUT

music consumers have been waiting
to hear.

“I grew up on Larnelle. He is at his
most powerful, most impressive and
humble, that I've ever seen him,” Wil-
son says of the new
record. “These are
the songs for the
church that they've
been missing.
There’s really not a
lot out there for
church or good
inspirational music.
There’s a lot of pop,
and Larnelle fills
the gap of what the church is missing.”

Following his switch from Benson to
Brentwood, Harris has reunited with
producer Greg Nelson.

“I've worked with Greg on various
[multi-artist] projects, but this is the
first time we’ve done an album

| V E

HARRIS

O'NEILL

SHINDLER

Edmonds Entertainment Group in
Los Angeles names Debra Baum ex-
ecutive VP/GM. She owned a manage-
ment company.

Elektra Entertainment Group in
New York promotes George Schwab
and Charles Lozow to senior counsel
in the law department. Both were coun-
sel.

DreamWorks Records names Matt
Smith head of alternative promotion in
Los Angeles, Kay McCarthy South-
east regional promotion rep in Atlanta,
Trish Merelo West Coast regional pro-

TURNTABLE

H BY ANITA M. SAMUELS

LOS ANGELES—Erykah Badu’s
dominance of the 12th annual Soul
Train Music Awards, held Feb. 27
at the Shrine Auditorium here, was
an extra dollop
of good fortune
following her
double Grammy
win earlier in
the week, serv-
ing to boost the
artist’s profile
at retail.

Badu took quadruple honors at
the Soul Train Music Awards with
wins for best R&B/soul single
(female) for “On & On”; best R&B/
soul album of the year (female) for
“Baduizm”; best R&B/soul or rap
new artist; and best R&B soul or
rap album of the year for “Badu-
izm.”

Upon accepting her awards,
Badu said the past year had been an

Badu Heads Soul Train
Singer Picks Up 4 Awards

“incredible, incredible” one for her.

Badu nearly shut out Sean “Puff
Daddy” Combs, who won only one
award out of the five nominations
he received. His win was in the best
R&B/soul or rap music video cate-
gory for “I'll Be Missing You” with
Faith Evans and 112, Puff Daddy
was also honored with the 1998
Sammy Davis Jr. Award for en-
tertainer of the vear.

In a moving tribute, Whitney
Houston was serenaded by Kenny
Lattimore, Monica, Ronald Isley,
and Terry Ellis with a medley of
her hits. Houston was honored with
the 1998 Quincy Jones Award for
outstanding career achievements in
the field of entertainment.

The telecast, which ran
approximately two hours, fea-
tured a number of notable, albeit
brief, performances from such
artists as Janet Jackson, Puff
Daddy, Patti LaBelle, Badu, and

(Continued on page 36)

Music For His

together like this in six or seven
years,” Harris says of Nelson, who is
responsible for such Dove Award-
winning hits as “I've Just Seen
Jesus.” “For the kind of project I
wanted to do with Brentwood as our
first project and where everything
was headed musically with me and
Brentwood, we just knew Greg was
the guy to do it.”

Harris is pleased with the result.
“I’'m really thrilled with it,” he says.
“The message of the music, the feel of
it, is all just right.”

Harris says that they listened to
thousands of songs before cutting the
record and that he also wrote or co-
wrote four cuts, including “Back To My
First Love.”

When asked why he decided to leave
Benson to sign with Brentwood (both
labels are under Zomba’s Provident
Music Group umbrella), Harris replies,

‘First Love’

“It was just time. I think most of it was
Jjust the way that [Provident president |
Jim Van Hook and [ Brentwood VP/
GM| Dean Diehl and all the folks over
there felt about me and what I do, and
our commonality in terms of the kinds
of things we want to say in Christian
music, and the direction we wanted to
go together.”

Van Hook and Diehl say they are
thrilled to have Harris as part of the
Brentwood roster, and Diehl says the
record was a true creative partnership
between Harris and the label. “It was
one of those soul-searching times,”
Diehl says, “where we said, ‘You've
reached the point in your career where
you don'’t just need another record, you
need to be creating your legacy now—
timeless records that people look back
and say, ‘That was his finest work’ . ..
We wanted to get exactly what was in

(Continaed on page 125)

BAUM

BLACK

motion rep in Beverly Hills and Bur-
bank, Calif., and Ken Williams Mid-
west regional promotion rep in Chi-
cago. They were, respectively, associate
director of promotion at London Rec-
ords, director of field operations/North-
west regional rep at Universal Records,
a local promotion rep at MCA Records,
and a regional promotion rep at MCA.
Reprise Records in Burbank names
Alex Coronfly director of AAA pro-
motion. He was national director of AC
promotion/national director of AAA
promotion at Geffen Records.

SCHWAB

LOZOW

Sony Music in New York promotes
Rich Appel to director of market re-
search and Marguerite Hisen to asso-
ciate director of marketing services.
They were, respectively, associate
director of market research and East
Coast packaging manager, marketing
services.

RELATED FIELDS. The Karpel Group in
New York names Marc Mannino
director of marketing. He was product
development coordinator at Atlantic
Records.
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C O NGRA ATUL AT I ON S T O

ON THEIR 1998 NARAS TRUSTEES AWARD

CHRIS HUNTER

MCA Music PuBLISHING PRouDLY REPRESENTS THE MANY
OUTSTANDING SONGS FROM THE GoLD FOREVER CATALOG, INCLUDING...

CrRuMBS OFF THE TABLE ¢ GIVE ME JusT A LITTLE MoRrRE TIME ¢ GIRL IT AINT EAsY ¢ BAND OF

GoLD ¢ DEEPER AND DEEPER ¢ PATGHES

BRING THE Borys HOME ¢ STiIcK UP ® WANT ADS * CHAlFiMAN OF THE BOARD ¢ SHE'sS NOT JusT
ANOTHER WOMAN ¢ RIP OFF ¢ YOUVE GoT To CRAWL (BEFORE You WALK) * FINDERS KEEPERS °*

THE DAY | FOUND MYSELF * WE'RE ALMOST THERE ¢ ONE MONKEY DoN'T STorP No SHow, PT.1

FOR LICENSING INFORMATION OR A GoLD FoOREVER PROMOTIONAL SAMPLER PLEASE CONTACT
THE FILM AND TELEVISION LICENSING DEPARTMENT. PHONE 310 235 4721 FAX 310 235 4905
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Raitt Gets Down To ‘Fundamental’
Capitol Set Embodies Leaner; Grittier Sound

Bl BY MELINDA NEWMAN

NEW YORK—When it came time for
Bonnie Raitt to work on her first stu-
dio album since 1994’s “Longing In
Their Hearts,” she knew intuitively
that it was time to try something new.

Therefore, the aptly named “Fun-
damental,” due April 7 on Capitol
Records, features a stripped-down,
grittier Raitt than her more recent
efforts. In part, she attributes the
change to working with Mitchell
Froom and Tchad Blake, with whom
she produced the album.

“[Don Was] and I had just made
four records, and it was time to make
something different. I just felt like
playing with some different people,”
she says. “I think that to repeat
yourself would probably be pretty
stagnating. I don’t know anybody
who’s worth any artistic salt who
doesn’t shake it up a little bit some-
times.”

Of course, Raitt fans need not fear
that she’s now dabbling in electroni-
ca or industrial rock. The change
mainly comes from integrating dif-
ferent recording methods by Froom
and Blake that give the record a
more organic sound.

Two of the album’s most touching

songs are “Meet Me Half Way” and
“I’'m On Your Side,” two bookends
about the frustrations and hopes of
love. Both songs were written or co-

RAITT

written by Raitt. “I hope these songs
hit a nerve,” Raitt says. “I think gen-
erally as long as you stay true to
where your feelings really are,
you're going ta reach the audience
that feels that same way, because a
lot of my fans have grown with me
and are the same age. And I've got a
lot of younger fans who are relating
[to my songs] regardless of whether
they’ve been through as many
decades.”

Raitt isn’t concerned about listen-
ers assuming her lyrics are about
her life with husband Michael

Maverick’s Ebba Forsherg
Bucks Swedish Stereotype

H BY CARRIE BELL

LOS ANGELES—Ebba Forsberg
comes from the land of blond-haired,
blue-eyed chanteuses that has
spawned such acts as Abba, Roxette,
Ace Of Base, the Cardigans, and

FORSBERG

Robyn. But don’t expect her to ride
any of her predecessors’ coattails to
fame with her April 14 Maverick
debut, “Been There.”

“I've considered dying my hair and
getting a tan just to look different
than the U.S. perception of Sweden’s
women,” the singer says. “If ‘Swedish’
is the most important adjective some-
one uses to describe me, I'd say that
person isn't very interested in find-
ing out those differences or in music,
period.”

On the other hand, Forsberg says
music has been the one constant in
her migratory life, which has includ-
ed stops in the West Indies and
Botswana.

“Be it Bob Dylan, classical, disco,
or traditional African street chants,
music has been the only continuous
thing in my life,” she says. “People
changed, culture changed, language

changed, houses changed, and school
changed, but whenever I was sitting
at the piano, I was the same old me.”

The quest for stability led her back
to Sweden, where she started to
make a name for herself as a session
player in the late '80s. After recently
singing backing vocals on the album
“Himmelska Dagar” by Swedish
group Eldkvarn, Forsberg hooked up
with bass player and prominent pro-
ducer Tony Thoren to begin work on
“Been There.”

The album, released on Sweden’s
MNW Records in March 1997, was a
critical success but caused few com-
mercial ripples. However, the release
garnered Forsberg two Swedish
Grammi nominations for newcomer of
the year and best female pop/rock
album. Thoren won producer of the
year honors for his work on the
album.

“My record is a very intimate look
at things in my lite,” Forsberg says.
“Not that they are particularly spe-
cial, just the kind of events everyone
can understand.”

“Been There™ also brought Fors-
berg closer to her sister and primary
songwriter, Kajsa, who grew up with
other relatives. “When Kajsa moved
away, I missed her very much,” she
says. “It took a long time for us to find
each other again and build a relation-
ship. But when we did, it was power-
ful.”

The twosome’s songwriting strate-
gy included running together, talking,
drinking coffee, and smoking ciga-
rettes. They’d write music and lyrics
separately and then switch to decon-
struct each other’s work. “Sometimes

(Continued on page 18)

O’Keefe. “All the songs are autobio-
graphical in the sense that they have
to mean something to me or I
wouldn’t sing them,” she says, “but
are they specifically about relation-
ships right now? Not necessarily. I
don’t worry about any of that stuff. I
just put it out there and let people
enjoy it and let it resonate in their
world.”

Another beauty on the album is
“Lovers Will,” written by one of
Raitt’s favorite writers and a fellow
artist, John Hiatt. “He gets right to

the meat of the matter, but he does son's manager.

Van’s The Man. Polydor/A&M artist Van Morrison is presented with a number of
awards following his appearance at New York's Theater at Madison Square Gar-
den. Shown, from left, are Denis McNamara, VP of A&R/special projects for Poly-
dor; Morrison; Nick Gatfield, president of Polydor, and Willie Richardson, Morri-

(Continued on page 14)

MERCURY RISING: Ex-Enclave founder/head Tom
Zutaut is in discussions with Mercury Records about
starting a new label. A spokeswoman for Mercury con-
firms that “some initial talks” have taken place. She
adds, “We hope something comes to fruition, but noth-
ing’s [happened] yet.” The Enclave was shuttered last
spring as part of the EMI shutdown. Zutaut could not
be reached by press time.

s UMMERTIME’S CALLING ME: The Grateful
Dead’s Mickey Hart, Bob Weir, and Phil Lesh are
reuniting this summer to front 1998's Further Festival.
The trio, joined by occasional Dead

Zutaut, Mercury Talking About New
Imprint; Surviving Dead To Reunite

the press rooms was enough to keep many artists away.
The MTV Awards are in September, the Grammys are
in February. It's New York. You do the math.

The members of the print press were squeezed into a
long narrow space about the width your average air-
plane, except that there’s a lot more room on an air-
plane. This was more like flying cargo on Air Grammy.
In order for anyone to move out of their seat (remember,
we were in there for more than six hours), everyone else
in the row had to not only get out of their chair but move
into the aisle, which was wide enough for only one per-
son at a time. There was only one TV monitor in the

room to watch the Grammys on,

keyboardist Bruce Hornsby, will
play reinterpretations of Dead
material. Although past Further
Festivals have featured the mem-
bers with their new groups, this
year’s edition will mark the first
time they have joined together to
play Grateful Dead material since

which any journalist more than
halfway back could not see.
Rogers & Cowan, which handled
the press, did 2 very good job of
keeping artists coming back dur-
ing the pre-telecast awards.
Unfortunately, there were more
technical difficulties than there

the death of Jerry Garcia in 1995.
The tour, which begins in late
June, will also feature Rusted
Root and Hot Tuna . . . Bonnie
Raitt has signed on for this summer’s Lilith Fair out-
ing (see story, this page). Among the other artists
appearing on some dates of the Sarah McLachlan-
organized fest will be Missy “Misdemeanor” Elliott,
Sinéad O’Connor, Erykah Badu, Natalie Merchant,
and Indigo Girls . .. Alana Davis has been added to
the H.O.R.D.E. festival lineup (Billboard Bulletin,
March 3). The Elektra artist joins Blues Traveler, Ben
Harper, and Barenaked Ladies.

CH-CH-CHANGES: The future of DGC/Geffen act
Veruca Salt remains uncertain, following the departure
of co-singer/writer Nina Gordon. According to sources,
Gordon unceremoniously announced in late February
that she was splitting. The group had been taking some
time off since coming off the road last November . . . Sax-
ophonist Dave Koz has parted ways with his manager,
Shelly Heber . .. Michael Bolton has switched from
ICM to QBQ Entertainment for bookings.

WILL WRITE FOR FOOD: I propose that just as the
Society for the Prevention of Cruelty to Animals over-
sees treatment of animals on movie shoots, a governing
body should be set up to oversee the handling of jour-
nalists at awards show. Never in my seven years of cov-
ering the Grammys have I seen such a poorly run,
uncomfortable press room as the one that greeted print
journalists at Feb. 25’s Grammy Awards.

For starters, the press was not even allowed in Radio
City Music Hall, as we have been in the past. Instead, we
were sequestered in a bank down the street. While the
publicists maintained that “it worked for the MTV
Awards,” I guarantee that the mere thought of having
to physically leave Radio City and go outside to get to

by Melinda Newman

were at my elementary school
Easter pageant. Microphones from
other press areas bled into the
print room so loudly that artists
often started to answer a question asked from another
press section. Of course, that only happened when the
mikes were actually working.

Once the televised ceremony started, staggeringly
few winners came back: No Beb Dylan, Babyface,
Sarah McLachlan, Paula Cole, or Erykah Badu (girl-
friends, it’s a little too early in your careers to be pulling
that attitude). In fact, during the first two hours of the
broadcast, only three artists managed to find their way
to the press room. Clearly, the National Academy of
Recording Arts and Sciences needs to address this sit-
uation. There are going to be some artists who will not
come back to the press room regardless of where it is,
but we are there for a reason, and to have so few main-
stream winners, presenters, and performers come back
is nothing shart of an embarrassment to the awards.

GIVE THE GUITARIST SOME: Although it gets a
little overshadowed by the Grammys, the Orville H. Gib-
son Awards for top guitarists are always given out the
same week. This year’s winners were Lindsey Buck-
ingham (best male rock guitarist), Sheryl Crow (best
female rock guitarist), Dave Matthews (best male
acoustic guitarist), Shawn Colvin (best female acoustic
guitarist), Luther Allison (best male blues guitarist),
Bonnie Raitt (best female blues guitarist), Mike Stern
(best male jazz guitarist), Leni Stern (best female jazz
guitarist), Lee Roy Parnell (best male country gui-
tarist). Anita Cochran (best female country guitarist),
Soul Coughing’s Sebastian Steinberg (best male
hassist), and Me’Shell Ndegéocello {best female
bassist). The most promising new guitarist award went
to Jonny Lang, while John Fogerty took home the Gib-
son Lifetime Achievement Award.

-
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Jlll American Recordings

Jlll and Johnny Cash
would like to
acknowledge the
Nashville music
establishment and
country radio for
your support.

< Photo: © Jim Marshall
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Brilliant Company. In celebration of nearly 40 years since his major win at the
Tchaikovsky Competition in Moscow, legendary pianist Van Cliburn visited the
New York offices of BMG. Pictured, from left, are Cor Dubois, president of BMG
Classics; Daniel Guss, director of product development at BMG Classics; Debo-
rah Surdi, director of A&R at BMG Classics; Cliburn; David Keuhn, VP of classi-
cal A&R/marketing at BMG Classics; Harry Palmer, senior VP of BMG Classics
U.S ; and Paula Morris, VP of world music and jazz marketing at BMG Classics.

Fly Boy. At a party in honor of his five Grammy nominations, R. Kelly was pre-
sented with a plaque commemorating the fourtimes-platinum status of his seif-
titled album. Shown at the party, from left, are Clive Calder, chairman/CEQ of
Zomba Recording Corp.; Wayne Williams, senior VP of A&R at Jive Records;
Kelly; Barry Hankerson, Kelly's marager; Janet Kleinbaum, VP of artist marketing
at Jive; Barry Weiss, president of Jive; and Tom Carrabba, senior VP/GM of Jive.

A BELOVED FATHER AND A
FRIEND TO EVERYONE HE MET

BuUDD DOLINGER
1925-1998

RAITT GETS DOWN TO ‘FUNDAMENTAL

(Continued from page 12)

it in a very sly and clever way,” says
Raitt, who has covered three Hiatt
tunes. “He often says very profound
things that come at you sideways. 1
just think he’s one of the finest writ-
ers going.”

First single is the wistful, rhyth-
mic “One Belief Away,” written by
Raitt, frequent collaborator Paul
Brady, and Dillon O'Brian. The song
was inspired by the music of Oliver
Mutukudzi. “He’s a national trea-
sure in Zimbabwe,” says Raitt. “My
bass player played this song for me,
‘What’s Going On,’ on the bus that’s
on a soundtrack of a movie that Oliv-
er did some music for called Jit,’
and when 1 was writing ‘One Belief
Away,” somehow the music from that
just grafted its way very organical-
ly into the song idea I was already
coming up with.”

The single goes to triple-A, AC,
and rock radio the third week of
March.

While Raitt may have achieved
household-name status since the
stunning success of 1989’s “Nick Of
Time,” making sure her fans (pri-
marily women 25-44) know she has
a new album is not always easy. “It’s
the hardest audience to reach,” says
Capitol senior VP/GM Lou Mann,
“and also one that doesn’t respond
the quickest. It’s all about multiple
impressions.”

Raitt will be making one of her
biggest impressions immediately
after the album’s release when she
appears on “The Oprah Winfrey
Show” April 14. Given Winfrey's
proven ability to sell records follow-
ing artists’ appearances, Mann
knows that all his sales plans must
be in place.

“The biggest challenge right from
the jump is since we know one week
after the album’s release she’s on
‘Oprah,’ we have got to have the
records in the racks,” Mann says.
Therefore, the album will actually
ship early to mass merchants to
make sure copies are in place for
Raitt’s television appearance.
“We're making provisions for that
because we realize that’s where the
bulk of sales from ‘Oprah’ will hap-
pen,” Mann says.

Other key television appearances
include “The Tonight Show With Jay
Leno” April 16, and “Late Show
With David Letterman” May 13.

Not surprisingly, VH1 also fig-
ures prominently in the mix. Raitt
taped an episode of “Behind The
Music” that will air in April.

Raitt, who has completed a Matt
Mahurin-directed video for “One
Belief Away,” will be VH1’s artist of
the month for June. Highlights for
the month will include the debut of
Raitt’s “Storytellers” segment,
which was taped in Los Angeles this
month,

In addition to her television ap-
pearances, Mann says, the bulk of
the advertising for the album will be
TV spots. “I'll support the radio
play, but this audience reacts better
to TV advertising,” he says.

Raitt should also benefit from the
current love affair consumers are
having with female singer/song-
writers, says John Artale, buyer for
Carnegie, Pa.-based National
Record Mart. “This is certainly a
good time for her to release an
album with all that interest,” he

says, “especially after the Grammys
and Dylan and Shawn Colvin win-
ning. 1 think Bonnie Raitt is a sim-
ilar artist, so that’s the type of
thing people are interested in. She
has the same prestige and history
to her that Dylan has.”

‘She has the same
prestige and
history Dylan has’

Raitt starts a new tour April 18 in
San Diego. After two months of
playing multiple dates in small the-
aters, she’ll join the Lilith Fair fes-
tival in late June for a number of
dates.

“Most of the time since ‘Nick Of
Time,’ I've been playing these sheds
because there’s 15,000 people a
night who want to see [me] luckily,
and that’s great for me. Except, I'm
sure those longtime fans sure get

tired of only getting to sce me in a
big place, and I kind of miss play-
ing those smaller halls, which I
spent most of the first 20 years
playing. We're rehearsing 40 or 50
songs now, and that doesn’t even
count the 20 or so that are cover
tunes I'd like to throw in here and
there.”

Opening for and joining Raitt for
a number of songs will be OKeh/Epic
act Keb’ Mo’.

Raitt, who's been releasing rec-
ords since 1971, still feels like she’s
got one of the best gigs going,
despite all the machinery that sur-
rounds the music. “The music is the
real joy,” she says. “The time when
you're actually getting onstage and
playing makes it all worth it. If you
can have a life where you get to
travel around and control when and
where you work and have that much
fun and make that many people
happy ... I'm not complaining for
one minute.”

i BOXSCORE
D U S i N € § 5Kt
Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s} Capacity Promoter
ELTON JOHN Great Western Forum  Feb. 20-21 $1,398,623 32,5718 Universal Concerts
Inglewood., Calif. $47.50/$27.50 two
seltouts
YANNE Oakland-Alameda Feb. 28 $802,150 12,353 Danny 0'Donovan
County Coliseum $75/$50 sellout Cascade Concerts
Oakland, Calif
YARN! Great Western Forum  Feb, 27 $679,325 12,807 Danny 0'Danavan
Inglewood, Calit $75/$50 13,161 Cascade Concerts
JIMMY BUFFETT & THE Madison Square Feb. 19 $665,047 14,223 Delsener/Slater
CORAL REEFER BAND Garden $53/$43/$38.50/$26  seliout Enterprises
New York
YANNE Arrowhead Pond Feb. 25 $663,850 11,242 Danny 0'Donovan
Anaheim, Calif. $75/$50 sellout Cascade Concerts
AEROSMITH Hifton Coliseum, Feb. 6 $420,990 14,033 Belkin Prods
KENNY WAYNE SHEPHERD lowa State $30 sellout Music Circuit
University, Ames Presentations
Ames, lowa
SANTANA The Joint, Feb. 20-22 $211.880 4,200 Bill Silva Presents
Hard Rock Hotel $75.25/$30.25 three Andrew Hewitt
1as Vegas sellouts
LEANN RIMES Hirsch Memonal Feb. 21 $190,831 1,789 Beaver Prods
BRYAN WHITE Coliseum $24.50 sellout
Shreveport, La
BOB DYLAN Mark Etess Arena,  Jan. 31 $155,200 4,764 Electric Factory
Trump Taj Mahat $35/825 sellout Concerts
Atlantic City, N.).
BOB DYLAN Cincinnat Gardens ~ Feb. 19 $124,352 4,410 Belkin Progs
KENNY WAYNE SHEPHERD Cincinnati $35/$24.50/$19.50 7,310
Copyrighted and compiled by Amusement Business, a publication of Billboard Music Group.
Boxscores should be submitted to: Marie Ratiiff, Nashville. Phone: 615-321-4295,
Fax: 615-321-0878. For research information and pricing, call Marie Ratliff, 615-321-4295.
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Artists & Music

Work Group’s Bern Hatches ‘Fifty Eqgs’

B BY MARILYN A. GILLEN

NEW YORK—Work Group artist
Dan Bern has been pegged as every-
thing from the new Bob Dylan to a
skewed Bruce Springsteen to—the
current favorite—the male Ani Di-
Franco.

While the jury is still out on wheth-
er Bern will eventually rack up album
sales in any proportion to his praise,
his sophomore full-length set, “Fifty
Eggs,” due stateside March 31,
makes a strong case for achieving a
more favorable balance. The debut
single, urgent love song “One Dance,”
is getting mainstream exposure via
its placement over the end credits to
the film “Zero Hour,” and the track is
already picking up scattered pockets
of airplay.

Two other songs—“One Thing
Real” and “Everybody’s Baby”—have
several PDs smiling in anticipation,
and a national tour to be backed up
with indie retail and radio tie-ins will
begin in March, with European dates
penciled in thereafter. Internet pro-
motions pegged to a vibrant online
fan base are on tap, and college press
is being courted.

“Dan is one of those artists we
knew was going to be a long-term sit-
uation going in,” says Jeft Ayeroff, co-
president of the Work Group (U.S.),
who was immediately won over by
Bern's mix of intelligence and clo-
quence, humor and heart. “Did we
think that there would be instant
radio records that would pop right
away? Maybe, if radio was inventive
and we got lucky. Do we know that
Dan will write a song that will be em-
braced by radio and eventually sell a
lot of albums? Absolutely.”

Bern, 32, has spent enough years
living the life of a self-sustaining mu-
sician—logging hundreds of miles on
the road, selling his music off the

stage, all the while writing reams of
material—to simply appreciate the
first buds of his major-label career.
His debut album on Work, 1997's
“Dan Bern,” has sold 15,000 copies,
according to SoundScan, while his
earlier EP, “dog boy van,” picked up

BERN

and released this winter by Work, has
moved 2,300 units.

“I'look at it as, everyone who’s actu-
ally heard my [first Work] album
liked it,” says Bern, laughing.

That. in essence, is the rallying cry
behind “Fifty Eggs” at the Work
Group's marketing department,
which knows that it can sell Bern’s
album if it can only get people to hear
it.

Triple-A radio has been slow in
picking up on “One Dance,” but it is
Bern’s kinetic live shows that are seen
as the real fire-starter.

“A big part of Dan is the awareness
factor, just getting people to see and
hear him,” says Diarmuid Quinn,
senior VP of marketing at the Work
Group (U.8.). “Then the word-of-
mouth factor becomes incredible.”
Crowds at shows had doubled by the
time Bern doubled-back for second
dates in cities last year, Quinn says—
a phenemenon the label will help
along by concentrating intensively on
tour-tnarxet promotions around this
year’s dates. Bern is booked by Ann
Arbor, Mich.-based Fleming & Tam-
ulevich.
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Record sales at venues, which have
been significant, also will continue as
an adjunct to retail. “We've had folk
festival shows where he sold 300 and
400 CDs, which is astonishing
because most developing artists we
have on the road sell 20 to 50 copies,”
Quinn says.

While Bern will tour alone this
year, last year found him paired with
another artist noted for a devoted fol-
lowing and unforgettable live shows,
Ani DiFranco.

“It’s been challenging but excit-
ing,” says Bern of those dates, which
he estimates (happily) to have been
made up of Y0% women. “She’s the
one most of them came to see, but
almost without exception, I felt like
they took to me.”

The connection with the increas-
ingly high-profile DiFranco, who pro-
duced “Fifty Eggs,” should help spur
sales of the album, says Natalie
Waleik, VP of purchasing at Allston,
Mass.-based Newbury Comics. “The
name factor will at least get him in
the door with that fan base,” Waleik
says, “and that’s a significant group
of people.”

Like DiFranco, Bern has a dead-on
knack for mining radio-friendly melo-
dies with lyrical cherry-bombs (“Mis-
sing Link,” “Tiger Woods”), making
for some unlikely concert sing-alongs
(“Fucked the monkey, fucked the
monkey ..."” and “Big balls, big balls
...,  respectively). His personal
observations also seem perfectly
tuned to resonate deeply with indi-
vidual listeners (“Oh Sister”), and he
can turn on a dime from tough to ten-
der—sometimes within a single song.

So it’s no surprise that Bern has
been saddled with the same “folk-
punk” tag DiFranco generally sports
in print. This, of course, on top of the
Dylan/Springsteen/Woody Guthrie
references, keyed as much to his
rough-tenor vocals as his poetic bent.

“We tend to write about things that
hopefully matter, and, feeling that
way, [Ani and I] both [perform] in a
way designed to get your attention,
rather than let you just sit back and
let it wash over vou,” says Bern.

“Fifty Eggs” finds Bern working in
a terrain that, despite the easy com-
parisons, is indeed his own. Incorpo-
rating topical references and popular
icons, Bern bounces off pop culture,
politics, love, and theology, leading the
listener in unexpected directions and
toward unforeseen conclusions. He is
unexpectedly moving, undeniably
angry, impossible to box.

“He covers all the angles,” says
Loren Dixon, music director at pub-
lic station KNBA Anchorage, Alaska,
which has been spinning “One Dance”
heavily following last vear’s minor
success with “Marilyn” and plans to
go deeper into “Fifty Eggs.” “He's
got that folk/intellectual side that our
listeners love, but there’s also a hu-
mor and lightness to his music that is
going to gather other people to him
in time.”

Ayeroff agrees, stressing that the
same factors that may make Bern a
tough road initially at radio are his
biggest long-term strengths. “What
we see constantly in this business is
the sameness, and with Dan Bern,
you don’t see the sameness,” he says.
“You see intelligence, eloquence, and
a sort of panache. And it’s going to
work—there’s no doubt in my mind.”
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ANGELIC CHORUS: Selecting the acts and songs to appear on a
soundtrack is sometimes more about business than an artist’s true con-
nection with the film. So Danny Bramson, senior VP of soundtrack
development at Warner Bros., says it was with sheer delight that he wel-
comed phone calls from a heady group of songwriters who appeared to
be truly impassioned after screening the movie “City Of Angels.” The
film and soundtrack feature new songs by Peter Gabriel, Alanis Moris-
sette, and the Goo Goo Dolls, as well as Sarah McLachlan’s “Angel”
and a remix of a U2 track from “Pop.”

“It is indicative of the quality of the film and the emotions it touches
that you could get artists of this caliber to do the music. Usually it's a
career move or for the check, and these are artists that didn’t need
either that were genuinely touched by the tone and style of the film,”
Bramson says. “The muse struck them, and they chose to get involved.”
Warner Sunset/Reprise will release the album March 31.

Among those inspired by the film was Gao Goo Dolls lead singer/song-
writer Johnny Rzeznik, who says he wrote the song “Iris” in a matter
of hours after he watched the movie. Rzeznik jokes that writing most
songs for the Goos’ studin albums takes him, “oh, about eight or nine
years ... There were some pretty moving parts in it, and it was inter-
esting to get out of my own skin and write from a different perspec-
tive,” he says. “You just try to have some empathy for the character, and
you can say all kinds of things you might not normally say on your own.”
Rzeznik says he was so exhilarated by the experience that he would like
to write the music for an entire film. “Johnny came into my office two
or three days after he saw the film with acoustie guitar in hand and
played the chorus of the song,” Bramson says.

The first single from “City Of Angels” is a strippeid-down remix of
U2's “If God Will Send His Angels,” which Reprise shipped to radio
March 2; a video hit outlets the same day. “When the song is stripped
of the dance/techno sound, it was really so heartfelt and beautiful we
felt that it matched up beautifully with the passion of the movie,” Bram-
son says. The Goo Goo Dolls track will be the second single and video,
and Bramson says there is potential to dig quite deep into the album.
Morissette’s “Uninvited” is the first new commercial song from the
artist since her “Jagged Pill” album; Gabriel’s “I Grieve” is his first new
recording since 1992. Interspersed with the new tracks are older blues
songs from Eric Clapton, Jimi Hendrix, and John Lee Hooker, as well
as key score themes composed by Gabriel Yared, who grabbed the
Oscar last year for “The English Patient.”

GAMES WITHOUT FRONTIERS: Soundtracks to films are nothing
new. TV soundtracks are becoming comnionplace. But a soundtrack to
a computer game? This month, Virgin Records will release the comple-
mentary album to one of the oniy games big enough to warrant the dis-
tinction—"“Myst.” Talk about an electronic music soundtrack! The album
features signature segments from “Myst” eo-director Robyn Miller’s
cascading score, which will ring all kinds of bells with the game’s cult
following and makes an enticing listen for those who may not be hooked
on “Myst.” Virgin released Miller’s soundtrack to “Myst” sequel “Riven”
in late February.

PRODUCTI()N NOTES: Slacker Richard Linklater wanted te keep
the music to his new film “The Newton Boys”—the story of four Texas
brothers who in the '20s became some of the most prolific bank robbers
in the U.S.—as authentic as possible. So he called on celebrated home-
grown Austin, Texas, act the Bad Livers, who whipped up seme really
car-bending interpretations of period jazz pieces. The soundtrack, out
March 17 on Sony Music Soundtrax, includes “Alabama Jubilee,” “That’s
A Plenty,” and “Right Or Wrong.” The album also features guest vocal-
ists Abra Moore, Patti Griffin, Kris McKay, and Guy Forsyth. Mark
Rubin, the band’s upright bassist/tuba player, served as music super-
visor of the film, and banjo player Danny Barnes composed portions of
the score.

With only a few weeks to go until the 70th Academy Awards ceremo-
ny, Turner Classic Movies Music and Rhino Movie Music are tipping their
hat to the Academy with the new collection of Oscar-winning film music
from MGM Films, appropriately titled, “Academy Award-Winning Music
From M-G-M Films.” The compilation features songs and key score seg-
ments from 15 classic movies, including “The Wizard Of Oz,” “Dr. Zhiva-
go,” “Lady Be Good,” “Anchors Aweigh,” “Easter Parade,” “Annie Get
Your Gun,” “Lili,” “On The Town,” “Gigi,” “Seven Brides For Seven Broth-
ers,” and “Ben Hur.” Among the songwriters and composers heard on the
collection are Irving Berlin, Jerome Kern, Johnny Mercer, Alan Lern-
er and Frederick Loewe, George and Ira Gershwin, and Maurice Jarre.
The performers include Judy Garland, Fred Astaire, Frank Sinatra,
Gene Kelly, Ann Sothern, and Louis Jourdan. The compilatior was pro-
duced by George Feltenstein and Bradley Flanagan.
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RCA’s Eve 6 Bounds Past Its Punk Roots

W BY DOUG REECE

LOS ANGELES—For Max Collins
and Jon Siebels, members of punk-pop
act Eve 6, summers that could have
been whiled away flipping burgers
were replaced by practice sessions
and modest stipends from RCA
Records.

Of course, it’s not every high school
band that has a major-label deal or a
Creative Artists Agency booking
agent waiting for it after graduation.
Then again, Eve 6 is already showing
signs of being far different from your
average youthful garage band.

With the La Crescenta, Calif.-based
band’s self-titled album set for an
April 7 release, all pieces are in place
for a strong opening.

The band, managed by Spivak
Entertainment, will perform this sum-
mer on the West Coast dates of the
ESPN X Games tour. Eve 6’s music
has been used in TV programs such as
“Dawson’s Creek” and is being
bandied about for inclusion in film pro-
jects. Meanwhile, prominent modern
rock stations are already reacting pos-
itively to the band’s debut single,
“Inside Out.”

Modern rock WNNX (99X) Atlanta
PD Leslie Fram says the station has
been getting strong listener reaction
from introductory spins.

“It reminded me of the first time I
heard Third Eye Blind’s ‘Semi-
Charmed Life,” ” she says. “It’s that
kind of a great radio record, and after
tracking through the CD, I think the
band is really going to have legs.”

Still, RCA A&R executive Brian
Malouf, who was introduced to Eve 6
in 1995 by Jennifer Herold—former
host of syndicated college radio pro-
gram “Radio Asylum”—says the band
he originally saw was far from a pol-

ished diamond.

“They were very influenced by
Green Day and the Muffs. It was a lit-
tle, noisy punk-rock band,” Malouf
says. “But you don’t write your best,
or your most original, songs at age 15.
I thought if they were given some time
to simmer and mature, they could

EVE 6

write some very timely material in a
couple of years.”

To his and RCA’s credit, Malouf
began plotting a way to let the band
develop over the course of a few years.
In addition to letting the band find its
creative legs, RCA also introduced the
act, albeit on a small scale, to the
workings of the music industry.

RCA-funded Deuce Industries
released two singles and one EP from
the act, which formerly went under the
names Yakoo and Eleventeen.

“They were learning about the
business,” says Malouf. “Not just
writing and rehearsing and playing
clubs. It kept them occupied and kept
their juices flowing while they were
trying to reach the goal they were
shooting for.”

Collins and Malouf agree that the
artistic turning point for Eve 6 hap-
pened when the band replaced its
old drummer with Tony Fagenson,
son of famed producer and musician
Don Was.

“The songs started to change when
we parted ways with our old drum-
mer,” Collins says. “We could tell that
it wasn’t going to work with him, and
part of the reason for that was because
our songs were evolving.

“Our influences changed from the
Northern California pop-punk thing
like Screeching Weasel, old Green Day,
and all the Lookout Records stuff to
Elvis Costello and the Pixies,” he adds.
“Before we were straight punk rock,
and nothing else was cool. But then we
started to experiment with slowing
the tempo down, and it opened up a lot
of things. It had been all about the
energy. Now there’s more concentra-
tion on melodies and grooves.”

The band and its label aren’t the
only ones excited about the act’s new
maturity.

According to RCA marketing and
artist development VP Julie Bruzzone,
early feedback from radio inspired the
label to move up its release date.

“We weren’t planning on going
with this album this early, but radio
reaction was over the top,” Bruzzone
says. “It changed the structure of
our marketing plan slightly. Nor-
mally we would tour the band and
have them build a regional base, but
the radio pool is pretty much lead-
ing us.”

In anticipation of the inevitable air-
play market visits, the band has been
honing its chops at low-profile gigs
around the Los Angeles area.

At retail, the label will target indie
lifestyle accounts and offer the album
at a developing-artist price.

FORSBERG BUCKS SWEDISH STEREOTYPE

(Continued from page 12)

we didn’t change a thing, and other
times major reworking was
required,” says Forsberg, who is man-
aged by Direct Management. “Either
way, all songs ended up with a piece
of each of us in them.” Forsberg’s
songs are published by MNW
Music/EMI Scandinavia/EMI Black-
wood Music.

Guy Oseary, the A&R executive
responsible for signing Alanis Morris-
sette, Candlebox, the Deftones, and
Prodigy to Madonna’s Maverick
Recording Co., received a copy of the
album from Forsberg’s Swedish label.

“I checked it out once, loved it, and
signed her up,” he says. “She belongs
on Maverick because she is a talented
artist with a strong vision. I am moved
by the deep lyries and overall simplic-
ity of the songs.”

Oseary sent Forsberg back into the
studio, this time with producer Mats
Asplen. There, she re-recorded the
songs on the Swedish version of “Been
There” and added some new cuts.

One of the standout tracks is first
single, “Lost Count,” a melodic mem-
ory of failed love, blame, and survival.
The vision of rage and redemption is
complemented by a stark Sophie
Muller-directed video that’s already
been accepted by VH1.

“It’s an honest and innocent song
with a melody that’s light and lyrics
that aren’t,” Forsberg says. “It begins

and ends the same way, like a cycle of
life.”

The single, which shipped to triple-
A and modern rock stations Feb. 17, is
already seducing programmers. A
full-length advance was shipped to col-
lege radio outlets as well.

“We have a weekly programming
meeting where we listen to singles and
rate them,” says Kevin Welch, PD at
triple-A KFXJ Meridian, Idaho. “Usu-
ally it takes new artists a few weeks to
rank high enough to get added. But
Ebba got picked up on the first listen.
Some songs just grab you immediate-
ly. She doesn’t sound like a lot of the
other female singers. I expect big
things from the album.”

As does Maverick. Although he
stresses he doesn’t sign artists with
sales figures in mind, Oseary is posi-
tive Forsberg will break into the big
time. “We love her and will do every-
thing we can to develop her,” he says.
“She definitely has a career in her. It’s
the kind of record someone will buy on
the single’s merit but will get so much
more.”

To convinee consumers to dive into
Forsberg’s tormented world, Maverick
will offer “Been There” at the devel-
oping-artist price ($11.99 CD, $7.99
cassette). It will also be backed by a
merchandising program, including
flats and listening stations.

“The folks from Maverick have been

down to play it for us and show the
video,” says Bob Bell, buyer for the
222-store, Torrance, Calif.-based
Wherehouse Entertainment. “Even if
they weren’t pushing it so hard, radio
and consumers are very open to new
female singer/songwriters these
days.”

Even though many of the buyers
Billboard contacted hadn’t heard of
Forsberg, they took note of her name
as one to look out for based on past
experience with Maverick.

“Maverick is one of the more
aggressive sub-labels and happens to
have a very good track record,” says
Joe Rachoner, a buyer for the Exclu-
sive Co., a 10-store, Madison, Wis.-
based chain. “With new artists, I lis-
ten to the album and look at how hard
the label is pushing it. If the label is
Maverick, I definitely listen a little
harder.”

Talk of sales, popularity, and plans
for her first solo tour makes Fors-
berg’s head spin. “This experience is
exciting and special to me,” she says.
“What am I going to become, and how
will this experience affect me? I'm
waiting for the answers and just hope
along the way others can have their
own beautiful experiences when lis-
tening to mine.”

Assistance in preparing this story was
provided by Kai Lofthus in Norway
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p ERIC CLAPTON

Pilgrim

PRODUCERS: Eric Ciapton & Simon Climie

Reprise 46577

In light of Eric Clapton’s greatness and
his resurgence this decade as one of the
industry’s most gifted and passionate
artists, it's sorely disappointing to listen
to a record as spotty and poorly produced
as “Pilgrim.” Most of its material—though
well-intentioned—falls short of what fans
expect from an artist who has given the
rock world some of its most memorable
original work and some of its most
enlightened interpretations of blues stan-
dards. “Pilgrim” sounds like a demo that
should have been used as a template for
the recording of an album. Few of its
songs would have been missed if scrapped,
and its salvageable tracks—especially
“Circus,” another touching tribute to
Clapton’s late son, Conor—would have
benefited from being recorded by emo-
tionally invested musicians rather than
programmed by studio-savvy craftsmen.
An album that does not live up to Clap-
ton’s giant legacy.

> DESTINY'S CHILD

PRODUCER: Matthew Knowles

Columbia 67728

This female quartet debuts with an album
of commercially viable pop/R&B embell-
ished by remixes from such hitmakers as
Wyclef Jean and Pras of the Fugees, Mas-
ter B and Jermaine Dupri, plus contribu-
tions from the likes of Dwayne Wiggins,
Lee Neal, Preston Crump, and Carl Wash-
ington. The group’s first single, the sultry
ballad “No, No, No,” has exploded on the
Hot R&B Singles and Hot 100 Singles
charts, and the cut “With Me" is equally
viable. (Both are offered in original and
remixed versions.) Other highlights
include the seductive “Show Me The Way,”
“Tell Me,” “Killing Time,” “Iilusion,”
“Birthday,” “Second Nature,” and a pretty
rendition of the Commodores’ “Sail On.”

LATIN

POCHY FAMILIA Y SU COCOBAND

Ponle Sazon!

PRODUCER: Pochy Familia

Fonovisa 6073

Now backed by a prominent label seeking
a firm foothold in the tropical market, this
solid ensemble should hit new sales levels;
this merengue-oriented disc is replete
with familiar, amusing ditties such as “El
Hombre Latino™ and “El Pelotero.” The
title track—a zesty salsa entry—is also a
strong singles prospect, but the album’s
best track is a wry, son montuno tale of
sexual identity titled “Mamito ‘El
Marinero."”

COUNTRY

MELODIE CRITTENDEN

PRODUCERS: Byron Gallimore & Stephony Smith

Asylum 62043

Bringing to mind the young Faith Hill,
Melodie Crittenden is an emerging per-
former/writer with a penchant for big emo-

MADONNA

Ray Of Light

PRODUCERS: Madonna, William Orbit, Patrick
Leonard, Marius de Vries

Maverick/Warner Bros. 46847

Much has already been made of the
pop chameleon’s foray into electroni-
ca, and it deserves every pre-release
accolade it’s gotten—and then some.
Easily her most mature and personal
work to date, “Ray Of Light” finds
Madonna weaving lyrics with the
painstaking intimacy of diary entries
and wrapping them in hymn-like
melodies and instrumentation
swathed in lush, melancholy ambi-
ence—with forays into classic house,
trance, and even guitar pop. Of
course, she balances the set’s serious
tone with chewy pop nuggets that
allow her to flex her immeasurably
widened vocal range to fine effect.
Beyond the smashing premiere single,
“Frozen,” the euphoric title track tin-
gles with radio potential, rising from a
bubbly Euro-disco beat to a collision
course of futuristic keyboards and
assaulting metal riffs. A deliciously
adventurous, ultimately victorious
effort from one of pop music’s most
compelling performers.

tional songs of love and lost love. Her co-
compositions are some of the album’s most

interesting cuts, especially in their outlook.

They present three takes on relationships:
wanting real love, having real love, and
leaving behind what you thought was real
love. Crittenden is also perfectly matched
with her current single, “Broken Road,”
written by Marcus Hummon, Bobby E.
Boyd, and Jeff Hanna. Although occasion-
ally overshadowed by flashy production

SPOTLIGHT

VARIOUS ARTISTS

Great Expectations: The Score—Music Com-
posed By Patrick Doyle

PRODUCERS: Patrick Doyle, Maggie Rodford
Atlantic 83063

Contrary to popular belief, presumed
literary giant Charles Dickens has
often been accused over the last 150
years of mere melodramatic sensation-
alism in such books as “Great Expec-
tations.” Thus, Dickens would likely be
amused by purists’ ire over modern
adaptations of his “classics.” Mean-
time, the success of the new Gwyneth
Paltrow/Ethan Hawke film's alterna-
rock soundtrack should not obscure
the sensual score album composed by
Patrick Doyle. Besides Doyle’s darkly
beautiful orchestrations (“Kissing In
The Rain,” ete.), this record has such
pleasures as Tori Amos’ sexy/spooky
“Finn,” a sublime “Bésame Mucho” by
Cesaria Evora, Cyrus Chestnut’s jazz
(“By The Inch Or By The Hour”), and
Kiri Te Kawana's superb aria, “I Saw
No Shadow Of Another Parting,” con-
ceived by Doyle using Dickens’ words.
The fact is, Dickens knew how to write
great love stories, and Doyle knows
how to write great music for them.

and songs not entirely suited to her, Crit-
tenden has delivered a solid debut.

JAZZ

% LEE KONITZ/CHARLIE HADEN/BRAD MELDAU
Alone Together

PRODUCERS: Lee Konitz & Charlie Haden

Blue Note 7243-8-57150

Recorded live last year in Los Angeles,
“Alore Together” matches the cerebral
perorations of alto sax veteran Lee Konitz

SPOTLIGHT

EVGENY KISSIN:

BEETHOVEN/FRANCK/BRAHMS

PRODUCER: Jay David Saks

RCA Red Seal 68910

The 27-year-old Evgeny Kissin has
grown beyond the shadow of his child-
prodigy vears to become perhaps the
world’s most highly regarded pianist.
His every concert is a major event,
and each new album adds to an
alreacy impressive discography that
includes near-definitive accounts of
Chopin and Prokofiey. Kissin's last
RCA set, a coupling of Schumann’s
“Fantasy” and Liszt’s “Transcendental
Etudes,” was predictably awesome,
and he delights here with an intriguing
program of Beethoven's “Moonlight”
sonata, Franck’s “Prélude, Choral Et
Fugue,” and Brahms' “Paganini Varia-
tions.” From the hushed opening of the
Beethoven to the dynamic close of the
Brahmes, this album is a thrill, with
Kissin’s articulation jaw-dropping and
his tone radiant at even the most
extreme tempi (and they can be ex-
treme). This disc is bound to be one of
Kissin's best sellers and promises
great things for the future. Let’s hope
he continues to broaden his reper-
toire—Scriabin, Busoni, and Messiaen
await his Midas touch.

with the peerless bass poetry of Charlie
Haden and the lyrical virtuosity of up-
and-coming pianist Brad Meldau. The disc
opens with Konitz investigating the title
track solo. Then Meldau and Haden join in
for 14 minutes of ruminative eloquence—
sans sentimentality. The rest of the set is
cast in the same vein: Standards like “The
Song Is You” and “Round Midnight” are
turned over and over like gems reflecting

THE CARTER FAMILY

Gold Watch And Chain: Their Complete Victor
Recordings, 1933-34

PRODUCER: none listed

Rounder 1070

This is the seventh volume in
Rounder’s ambitious and laudatory
nine-volume series of the Carters’
work on Victor spanning the years
1928 to 1935, when the group left for
ARC Records. This set contains work
that was not as influential on genera-
tions of musicians to come, but it's full
of interesting and lesser-known mater-
ial. Some of these songs weren’t issued
on compilation albums until many
years later. (“Will My Mother Know
Me There” came out as a Montgomery
Ward 78.) The title song, of course, has
long been a country and bluegrass

VITAL REISSUES®

standard; it was originally known as
“Is There No Kiss For Me Tonight
Love?”

SHOSTAKOVICH: THE SYMPHONIES

London Symphony Orchestra/National Sympho-
ny Orchesta, Mstislav Rostropovich
PRODUCERS: Martin Fouqué, Michel Garcin

Teldec 17046

Before the great cellist/conductor
Mstislav Rostropovich left the Soviet
Union in 1974, he promised his friend
Dmitri Shostakovich that he would
record all of the composer’s sym-
phonies in the West. Rostropovich has
finally realized his pledge, and Teldec
has released all 15 of Shostakovich’s
symphonies under Rostropovich’s
directian in a midpriced, 12-disc boxed
set. Most of the recordings were made

in the late '80s and early "90s and were
issued separately along the way, such
as the best-selling No. 5. The first
releases here, though, are Nos. 6 and
12, along with No. 14, which Ros-
tropovich recorded in *73 under
Shostakovich’s supervision in Moscow
(not long before the composer’s death).
In the extensive booklet interview,
Rostropovich says, “These symphonies
are our country’s history.”” And this is a
definitive account of these tales, with
performances of real emotional reso-
nance. Rostropovich also describes
Shostakovich as “a hero through his
music.” Yet the conductor himself
deserves credit for a monumental
achievement, as well as for keeping a
promise.

new beauties with every shift of light. And
you thought they didn’t make albuns like
this anymore.

CLASSICAL

% KORNGOLD/MARX: Piano Concertos
Marc-Andre Hamelin, piano; BBC Scottish Sym-
phony, Osmo Vénska

PRODUCER: Martin Compton

Hyperion 66990

Hailed as a new Mozart. the child prodigy
Erich Wolfgang Korngold grew up to be a
world-class opera composer in between-
the-wars Vienna before settling in Holly-
wood to virtually invent film musie. But
after his death, his concert works suffered
from neglect—until just recently. A num-
ber of great recordings are now helping
reassert his reputation. The latest in
Hyperion’s “Romantic Piano Concerto”
series gives us Korngold’s left-hand con-
certo, the first of several famous pieces
written for war-wounded pianist Paul
Wittgenstein. It's an unsung masterpiece,
with heart-melting melodies wrapped in a
glittering, adventurous form. Mega-virtu-
0so Mare-André Hamelin is the ideal solo-
ist. However, in the accompanying piece by
Korngold’s rough contemporary Joseph
Marx, Hamelin doesn’t have much to work
with. The Korngold is wonderful, though.

CONTEMPORARY CHRISTIAN

BRUCE CARROLL

Boomerang

PRODUCER: Monroe Jones

Benson 83061-0304

He has long been one of Christian music’s
most accomplished singer/songwriters, but
those who think they know Bruce Carroll
should listen to this, his eighth album, and
have their eyes and ears reopened to his
talents. With the gifted Monroe Jones
(Chris Rice, Marcus Hummon) handling
production, Carroll has crafted an enjoy-
able album with an earthy, rootsy tone that
sounds like a collision of modern rock, folk,
and blues. Lyrically, Carroll is not afraid to
shine a light in a dark emotional place, as
he does in “The Room.” Substance
abounds on other cuts as well, especially
“Feed My Soul,” penned by Carroll and
Billy Sprague, and “The Unexplained,”
written by Carroll and Bily Simon. Other
standouts include “Pray Hard,” “Audience
Of One,” and “Memory Of The Chains.” In
an earnest voice that makes listeners feel
he’s lived every line, Carroll delivers with
a passion and conviction that should satisfy
longtime fans and earn him new ones.

NEW AGE

CRAIG ARMSTRONG

The Space Between Us

PRODUCERS: Craig Armstrong. Marius De Vries, and
Richard T. Norris

Melankolic/Caroline 9627

Many contemporary artists aspire to
classical grandeur, but most only imi-
tate it. Craig Armstrong, who has per-
formed, composed, and arranged mater-
ial for Massive Attack, Madonna, and
the Scottish group Texas, has an unsen-
timental orchestral strategy that
unfolds in a cinematic landscape. He
sends violins soaring over driving trip-
hop rhythms on “Rise™ and paints an
ambient portrait on “Glasgow.” His
“Balcony Scene” from the “Romeo +
Juliet” soundtrack is poignant, and his
remake of Massive Attack’s “Weather
Storm” is ominous. Two tracks feature
vocals by the Cocteau Twins’ Elizabeth
Fraser and the Blue Nile's Paul
Buchanan.

ALBUMS u SPOTLIGHT: Releases deemed by the review editors to deserve special attention on the basis of musical merit and/or Bitlboard chart potential. VITAL REISSUES: Rereleased albums of special artistic, archival, and commercial interest, and outstanding collec-
u tions of works by one or more artists. PICKS (> ): New releases predicted to hit the top half of the chart in the corresponding format. CRITICS CHOICES (% ): New releases, regardless of chart potential, highly recommended because of their musical

merit. MUSIC TO MY EARS (J2): New releases deemed Picks which were featured in the “Music To My Ears” column as being, among the most significant records of the year. All albums commercially available in the U.S. are eligible. Send review copies to Paul Verna, Billboard, 1515
Broadway, New York, N.Y. 10036. Send country albums to Chet Flippo, Billboard, 49 Music Square W., Nashville, TN 37203.Send Latin albums to John Lannert, 1814 Fern Valley Road, Louisville, KY 40219. Other contributors: Irv Lichtman (Broadway/cabaret/N.Y.); Brad Bam-
barger (classical/N.Y.); Steve Graybow (jazz/N.Y.); Deborah Evans Price (contemporary Christian/Nashville); Gordon Ely (guspel); John Diliberto (new age).

20

BILLBOARD MARCH 14, 1998



A NAME CHANGE
THAT WILL CHANGE
UDIO & VIDEO DISTRIBUTION

Valley Record Distributors and Star Video are

[

now Valley Media, Inc.

C I ANGE IS G O0O0OD retailers one-call. one-order access to the largest ritles in stock. 1 we don't have it

Without it you couldn't purchase a selection of videos, DVDs, CDs and cassettes in chances are you can't get it

oostage stamp. or enjoy that the world. Our automated shipping systems

\  exhilarating rush of Wwe've worked hard to integrate our systems provide same-day orded

L
P

hornhonking and i and we've experienced our share of obstacles processing and nearly 100%

TR

exhaust fumes in the Exact Valley's founder. Barney Cohen, once said.If it's accuracy. InJune of this year,
Change lane on the Jersey too easy. you're probably doing something we'll ship the first order
Furnpike. Daily changing of’ wrong If that's true Barncey, then we're definitely from our new state-ofthe
socks and other doing something right. art facility in Louisville, Kentucky

clothing is This new distribution center, combined with

essential to protecting CHANGING OUR NAME. REDEFINING our existing distribution network, will enable
that harmonious AUDIO & VIDEO DISTRIBUTION 85% of the countrys retailers to receive orders
halance between you From now on, Valley Record Distributors and from Valley Media via UPS Two-Day Ground
and your co-workers, Star Video will be called Valley Media, Inc service.
roont-imates, cell-mates and We are now one company with

elevatror companions one name and one goal: to set A business partnership with Valley

Without change there would be the only standard audioand e Media also gives you access to a few

just one season, no change of video retailers deserve and other things that we consider

pace. no change of plans, no the only standard we can essential to helping vou do

change ot heart, no changing accept - the highest husiness wisely: the industrys best

of the guard. no line changes product database: unparalleled

in hockey and most Valley Media already has over new release information via oul

tmportantly, thered be no change T 250,000 audio and video titles in-stock publications and website: innovative
for the better wWe're adding an average of 2,000 audio titles a imerchandising, marketing and advertising

month and we'll shortly have nearly 40,000 video support. knowledgeable sales representatives
TWO LEADERS BECOME ONE and award-winning customer service

For vears, Valley Record Distributors has

VALLEY RECORD DISTRIBUTORS AND STAR
VIDEO ARE NOW VALLLEY MEDIA, INC.

provided audio retailers with service and

selection fitting of a six-time winner of NARM's

‘One-Stop of the Year award. Likewise, Star In this case, the phrasce ‘'only our name has

Video has consistently served as a benchimark changed’ is certainly not true. Valley Media is

in the video wholesale distribution world changing the shape of entertainment media

111 1997 Valley Record Dist ributors and Star Video distribution. Give us a call, wed enjoy talking

united. The reason? To provide audio and video with you

VALLEY MEDIA, INC. )

Corporate Headquarters
1280 Santa Anita Ct., Woodland, CA 95776
ph. 800.845.8444 fax. 800.999.1794

wiww. valsat.com



Reviews & Previews

NGLES

EDITED BY LARRY FLICK

P SHAWN COLVIN Nothin' On Me (3:39)
PRODUCER: John Leventhal

WRITERS: S. Colvin, J. Leventhal

PUBLISHERS: AGF/Scred Songs/WB, ASCAP

Columbia 3846 (c/o Sony} (cassette single}

There could not be a better time for this
spirited ditty from Colvin’s current set, “A
Few Small Repairs.” After all, the heat of
her much-deserved double Grammy victo-
ry has her name on the lips of every pop
programmer with a brain. With its strum-
ming acoustic framework and toe-tapping
beat, “Nothin’ On Me” has a carefree vibe
that is downright irresistible. Colvin soft-
ens her typically serious vocal delivery to
charming effect, while producer/fellow
tunesmith John Leventhal keeps the
instrumentation crisp and accessible to a
wide-ranging audience. Bearing all the
markings of a smash, this single is further
boosted by its use as the theme to the
NBC sitcom “Suddenly Susan.”

p AALIYAH Journey To The Past (4:03)
PRODUCER: Guy Roche

WRITERS: L. Ahrens, S. Flaherty

PUBLISHER: T.C.F., ASCAP

Atlantic 8380 (cassette single)

Jeep siren Aaliyah’s transformation into a
pop princess is complete with the release
of this Oscar-nominated theme to the film
“Anastasia.” She brings a subtle soul fla-
vor to this lightweight shuffling ballad,
but she’s careful to never taint the kiddie
bend of the tune by overselling the lyrics.
In doing this, Aaliyah displays a vocal
range that is far broader and more
impressive than any past recordings have
indicated. “Journey To The Past” is a sure-
fire hit that should explode within seconds
after the singer performs the song on the
Academy Awards telecast March 23.

% GINA G. Ti Amo (2:52)

PRODUCER: Metro

WRITER: not listed

REMIXER: Metro

Eternal/Warner Bros. 9208 (cassette single)

“Ti Amo” has already scored as a huge hit
in Europe and has been getting active
play there since last summer—playing at
every disco, on every car stereo, and in
every home. It’s been blasting many away
by its exquisite dance beat and Gina G.’s
sweetly tuneful voice. The nostalgic lyrics
magnetically urge many listeners to long
for one more “lazy summer day in the
sun.” The wonderfully rhythmic drums,
melancholic guitars, and background cho-
rus (emphasized by the use of both Italian
and English) make “Ti Amo” a pleasure to
listen to. It’s a single with the potential to
blow away the U.S. market.

KAl Say You'll Stay (3:32)

PRODUCER: Tristan Bishop

WRITER: T. Bishop

PUBLISHERS: Gorgeous/None More Black, BMI

Geffen 19419 (c/o Uni) (cassette single)

This young, talented group delivers a
soothing, melodic ballad, and the act'’s
quiet rhythm and subtle beat make this
single almost angelic—and certainly very
refreshing. Kai is a contemporary group
whose message to young adults is all too
familiar and nonetheless universal, “Say
You'll Stay.” Please, say you'll listen.

PINAY Everything (You'll Be Missing) (4:07)
PRODUCER: J.P. Nebres

WRITERS: J.P. Nebres, A. Abiog, M. Briones, L. Reyes
PUBLISHER: Rhythm Empire, ASCAP

Classified 0305 (cassette single)

From the upcoming album “Inevitable,”
the original version of this single has a
soothing, calm pop beat that is hard to
resist. The remote rhythm and strong
voices of Pinay urge pop and R&B listen-
ers to press the “play” button on their CD
players twice. The only thing missing

from the track is a positive vibe and a less
repetitive manner.

JACQUI CENCI Memories (a:18)

PRODUCER: Michael Angelo

WRITERS: J. Cenci, M. Bona

PUBLISHERS: Rocks/Michael Angelo, ASCAP
REMIXERS: Carlos Berrios, Michael Angelo

Robbins 72022 (c/oc BMG) (cassette single}

The underground remix of “Memories” is
a perfect dance song for a perfect sunny,
breezy summer afternoon. The deep bass
sounds, relentless drums, and occasional
electric piano sounds, all beautifully
orchestrated, make Cenci’s voice stand
out like a pearl. As memories unfold, so
too this single unfolds in our memories,
our ears, and finally in our hearts.

RENE This Time (3:17)

PRODUCER: Frank Lord

WRITER: F. Lord

PUBLISHER: Yahkrizz, BM1

REMIXER: F. Lord

Alabaster 001 (CD single}

Although it has been absent from the
mainstream for a while now, Latin
freestyle is apparently alive and well—if
this percussive ditty is any indication.
Rene flexes his teen-idol charm for all it’s
worth, wrapping his voice around the
song’s simple and repetitive hook as best
he can. Is it enough to push this track over
the commercial top? With the support of
his home base, Miami (where freestyle
still gets a respectable amount of airplay),
it actually could. However, it would be
interesting to see how Rene handles more
challenging material in the future. Con-
tact: 800-464-2271.

RICK JAMES Turn It Out (3:54)

PRODUCER: not listed

WRITER: not listed

PUBLISHER: not listed

Private-1 22 (CD single)

If you have not caught on to the fact that
renegade funkster James is back in seri-
ous action, here’s your chance to play a lit-
tle catch-up. This wholly accessible jam
shows him at his absolute best, spewing a
lip-smacking vocal amid a rush of raunchy
wah-wah guitars and rigid, rump-shaking
beats. This man could teach the kiddies
currently crowding R&B airwaves an
important lesson or two about swagger-
ing. Contact: 818-382-2266.

COUNTRY

P JOHN MICHAEL MONTGOMERY Love Work-
ing On You (3:59)

PRODUCER: Csaba Petocz

WRITERS: C. Wiseman, J. Collins

PUBLISHERS: Aimo/Daddy Rabbitt, ASCAP; EMI-Black-
wood/Jelinda, BMi

Atlantic 8484 (CO promo)

Montgomery introduced this song during
the Super Faces show at Country Radio
Seminar and received positive crowd
response. The song is equally enjoyable in
its studio recording—as it kicks off with a
rootsy guitar intro that gives way to
Montgomery's solid performance. Csaba
Petocz’s production has a raw and earthy
edge that seems to bring out the best in
Montgomery’s vocals. “Love Working On
You” sports an upbeat lyric and a radio-
friendly hook that should find quick accep-
tance among both radio programmers and
listeners.

P KEVIN SHARP Love Is All That Really Matters
(3:43)

PRODUCER: Chris Farren

WRITERS: A. Roboff, A. Roman

PUBLISHERS: Almo/Anwa/R /A ion/WB,
ASCAP

Asylum 1100 (CD promo)

Sharp leads a spirited vocal attack in this
vibrant, uptempo ode to the importance of
love. During the last couple of years,
Chris Farren has distinguished himself as
one of Music Row’s more talented produc-
ers. He infuses this track with all the
appealing bells and whistles that country
radio has come to embrace. The song has
a fun sing-along chorus that will have lis-

teners turning up their radios and joining
in enthusiastically. This track has a great
springtime radio feel that should serve
Sharp well.

% JO-EL SONNIER Broken Hearted Side Of New
Orleans 3:14)

PRODUCERS: Jo-£EI Sonnier, Tony Migliore

WRITERS: S. Clark, B. McGuire

PUBLISHERS: Victoria Kay, ASCAP; Sugar Bend, BMI
Intersound 9296 (CD promo)

Sonnier has always had a gift for blending
Cajun and country sounds into an enticing
musical recipe, and he does it again on this
lost love ballad. His accordion playing and
vocals imbue the song with a world-weary
sadness that makes it memorable. The
lyric teems with vivid bayou imagery, and
Sonnier wrings the emotion out of every
line. The song is from his new 13-track
collection titled “Here To Stay.” As long as
he continues to make music this appeal-
ing, Sonnier should be able to hang
around for as long as he wants.

CHRIS CUMMINGS | Waited (3:18)

PRODUCERS: Rick Scott, Jim Ed Norman

WRITERS: C. Cummings, D. Latiolais

PUBLISHERS: CPL/Ke-Ching, ASCAP; W.B.M./Dyinda
Jam, SESAC

Warner Bros. 9218 (CD promo)

This tune has a surprisingly upbeat
melody for a song with such a sad mes-
sage, about a guy who wanted “to say ‘I
love you’ at the perfect time,” but ends up
waiting too long—and his love leaves him.
It’s a well-crafted tune, even if the music
doesn’t quite complement the lyric. Cum-
mings has a pleasant voice, but he doesn't
seem to fully connect with the emotions in
the lyric. All in all, “I Waited” shows him to
be a promising talent, but he doesn’t quite
hit one out of the park on this outing.

DANCE

DISKO BUMBS Stripteeze (no timing listed)
PRODUCERS: Ray “Roc” Checo, Peter Presta

WRITERS: R. Checo, P. Presta

PUBLISHER: not listed

REMIXERS: R. Checo, Peter Presta

Roc & Presta 001 (12-inch single)

“Stripteeze” is one of several hard-edged
deep-housers featured on “Nuttin’ But
The Dubbz,” an EP that christens a new
indie label run by underground mainstays
Ray “Roc” Checo and Peter Presta. As
with anything the duo has done in the
past, this track strobes with forceful beats.
However, the lads reveal growth as tune-
smiths by embellishing the track with
ample disco sweetness and a melodic hook
that permanently sticks to the brain upon
impact.

% B.B. KING WITH TRACY CHAPMAN The
Thrill Is Gone (3:34)

PRODUCER: not listed

WRITERS: R. Hawkins, R. Darnell

PUBLISHER: not listed

MCA 90117 (c/o Uni) (cassette single)

Who knew that King and Chapman would
prove to be such a kinetic musical couple?
She joins the blues giant on a re-recording
of a gem from his catalog of hits, cutting
loose with a down’n'dirty performance that
stands tall next to King’s—not an easy
feat, to be sure. A highlight from King’s
new duets album, “Deuces Wild,” this sin-
gle demands airplay from any station that
dares to understand and embrace true
R&B. However, the song’s most ardent
format will likely be AC radio, where
memories are long and reverence is not
completely out of the question.

% PHOEBE SNOW Brand New Me (3:48)
PRODUCERS: Joel Moss, Jimmy Vivino

WRITERS: J. Butler, K. Gamble, T. Bell

PUBLISHERS: Ensign/Warner-Tamerlane, BMI

House of Blues/Platinum 4653 (CD promo}

In a world littered with thin-voiced
wannabes collecting most of the pop coins,
Snow remains a cult icon scrambling to
survive by warbling commerecial jingles.
After numerous attempts at playing the
game, she is clearly opting out of the rat
race, as evidenced by her first project in
umpteen years—a rootsy rock toe-tapper
with a rough-hewn blues edge. She rips
through the track as if she’s been liberat-
ed, as producers Joel Moss and Jimmy
Vivino wisely keep the arrangement spare
and focused on twangy acoustic instru-
ments. Although somewhat limited in its
commercial scope, “Brand New Me” could
draw the interest of AC programmers.
However, you'd be wise to simply run out
and buy Snow's gorgeous new full-length
set, “I Can't Complain.”

ROCK TRACKS

P> BOND Nothing Fits (Fictitious Circles) (3:49)
PRODUCER: Matthew Wilder

WRITERS: S. Shields, S. Eusebe, J. Hogarth
PUBLISHERS: Anxious/Songs of PolyGramy/Shieldsongs,
BMI; Orkney Songs, ASCAP

REMIXERS: Mark Plati, Danny Saber

Work 4424 (c/o Sony) (CD promo)

Bond succeeds in blurring several stylistic
lines on this impressive slice of “Bang Out
Of Order.” Listen closely, and you'll detect
elements of electronica, guitar rock, clas-
sic funk, and even disco. All the while,
probing, introspective lyrics are woven,
giving the single formidable weight and

PURE SUGAR Hands To Heaven (6-28)
PRODUCERS: Pete Lorimer, Richard “Humpty" Vis-
sion

WRITERS: P Lorimer, R. Vission, A. Cee
PUBLISHERS: Just Pass Us A Cold One/EMI-April,
ASCAP

REMIXERS: Pete Lorimer, Richard "Humpty" Vission,
Rhythm Masters, DJ Icey, Mijangos

Geffen 1176 (/o Uni) (12-inch single)

Top-shelf remix/production team Pete
Lorimer and Richard “Humpty” Vis-
sion aim to rise to a higher level of
pop visibility with the formation of
Pure Sugar, a promising new act
fronted by newcomer Jennifer Starr.
“Hands To Heaven" provides an
appropriate introduction, as it com-
bines Lorimer and Vission's signature
booming beats with the pop froth
needed to make the grade at radio.
Starr vamps and belts her flexible
voice with palpable confidence, strut-
ting over the track’s shiny-bright
keyboards with the sass and finesse
of a diva. Geffen has wisely assem-
bled a barrel of trend-sensitive
remixes that will build a firm club
base for the act. However, it's easy to
envision an edit of “Hands To Heav-
en” eventually blasting away during

NEW & NOTEWORTHY

top 40 morning shifts. A new act
worth keeping tabs on.

EVE 6 lIaside Out (3:39

PRODUCER: Don Gilmour

WRITERS: M. Collins, Eve 6

PUBLISHER: not listed

RCA 65420 (c/o BMG) (cassette single)

Now that angst-riddled grunge is
passé, rockers with no interest in
climbing aboard the electronica band-
wagon have been scrambling for an
approach that will possibly connect
with the teenage masses. Eve 6 joins
the brigade opting to merge aggres-
sive, gnitar-dominated instrumenta-
tion with pure pop melodies. For all of
its sonic erunch, “Inside Out” is about
as simple and infectious as it gets.
Frontman/bassist Max Collins has a
boyish demeanor that serves the
song’s youthful, stomach-knotted
words of love extremely well, while
partners Tony Fagenson (drums) and
Jon Siebels (guitars) flesh out the
hook to maximum radio effect. Rock
radio listeners will be among the first
to nosh on this tasty treat, though its
ultimate destination will likely be high
atop mainstream pop playlists.

credibility. The interplay between the
band of sharp musicians and adventurous
producer Matthew Wilder is exciting to
witness—with remixers Mark Plati and
Danny Saber adding to the track’s “hip”
potential. Don’t miss the opportunity to be
among the first to embrace this brilliant
future hit.

“ THE SPECIALS It's You (no timing listed)
PRODUCER: Stoker

WRITERS: Staple, Staple, Lowry, Smith, the Specials
PUBLISHER: not listed

Waycool/MCA 4084 (c/o Uni} (cassette single)

With so many eyes focused on the bub-
bling ska revival, it makes perfect sense
that '80s-era genre renegades the Specials
would find their way back into public view.
This first single from “Guilty Until Proven
Innocent” is as happy as it gets, with its
sunny horns and jittery, reggae-splashed
guitars. Needless to say, the chorus is the
stuff that house parties are made of.
Smart programmers will make room for
this bright and shiny musical treat ASAP.

BIGMOUTH These Are The Days (3:57)
PRODUCERS: Neil Dorfsmar, Bigmouth

WRITERS: C.L. Hicken, Bigmouth

PUBLISHER: Damp, BM!

Wild Pitch 98001 (CD promo)

Transplanting itself from its native Lon-
don to New York several years ago has
served this band well. This first single
from Bigmouth’s eponymous debut sparks
with Anglo-pop precision and a raw, often
frenetic execution decidedly reminiscent
of New York’s famed punk scene. It's a
kinetic combination that could add up to a
major rock radio hit. After only a couple
spins, you'll certainly be humming the
song’s hook for hours.

p DJ HONDA FEATURING CUBAN LINK, JUJU,
AX., AL TARiIQ, PROBLEMZ & BLACK ATTACK
On The Mic (3.45

PRODUCER: DJ Honda

WRITER: not listed

PUBLISHER: not listed

Relativity 0728 (cassette single}

DJ Honda has wisely chosen a few label-
mates—members of the Beatnuts and
other friends—to christen the first single
from his sophomore set, “HIL.” His apt
selections of Rick James’ “Mary Jane”
sample to fuel the track and Slick Rick’s
“Lodi Dodi” hook to propel the chorus
ensure that “On The Mic” will grace the
airwaves this spring for his production
alone. However, his uncanny ability to
match an MC with his tracks will boost his
status among the underground and strict
mix-tape crowds, as all the guest MCs
wreak havoc with their lyrical skills and
complementing rhyme harmonies. The
two B-side cuts, “Trouble In The Water”
and “5 Seconds,” show a jazzier side of
Honda, with De La Soul and Black Attack
at the mike, but his ability continues to
shine, as the tracks mesmerize listeners,
not necessarily for their fresh concepts
but for his superb execution. Expect his
album to fly off the shelves when it’s
released this spring.

SHIRO FEATURING MC LYTE | Like (a.18)
PRODUCERS: SoulShock, Karlin, Randy Cohen
WRITERS: SoulShock, Karlin, S. Cook, L. Moorer
PUBLISHERS: Jungle Fever/Soulvang/EMI-Blackwood,
BMi; Brooklyn Based/BMG/Stedigy/1028/ Benton St./Full
Keel, ASCAP

SoulPower/Noo Trybe 7087 (c/o Virgin} (cassette single)
Unfortunately for Shiro, the first act on
producers SoulShock and Karlin’s new
SoulPower Records, MC Lyte dominates
the track with her notoriously infectious
lyries. While Shiro displays ample vocal
ability, her efforts don’t make listeners
stand at attention. Though rap/R&B col-
laborations are the norm these days, con-
sumers will quickly assume that this is an
MC Lyte track until they realize the cho-
rus lasts longer than expected. The initial
reactions will at least give Shiro a second
single opportunity with programmers.
With luck, her label will chose a track that
allows her to shine.

SINGLEs a PICKS ( p»): New releases with the greatest chart potential. CRITICS CHOICE (% ): New releases, regardless of potential chart action, which the reviewer highly recommends because of their musical merit. NEW AND NOTEWORTHY: Highlights new and
» developing acts worthy of attention. Cassette, vinyt or CD singles equally appropriate for more than one format are reviewed in the category with the broadest audience. Al releases available to radio and/or retail in the U.S. are eligitle for review. Send
copies to Larry Flick, Billboard, 1515 Broadway, New York, N.Y. 10036. Country singles should be sent to Deborah Evans Price, Billboard, 49 Music Square W., Nashville, Tenn. 37203. Contributors: Doug Reece (L.A.), Shawnee Smith (N.Y.)
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Reviews & Previews

GENERAL

NELDLA

EDITED BY EILEEN FITZPATRICK

HOME VIDEO

BY CATHERINE APPLEFELD OLSON

K.D. LANG: LIVE IN SYDNEY

Warner/Reprise Video

90 minutes, $19.98

Although this concert was filmed 18
months ago, lang’s first longform video is
still a treat. The artist is downright ebul-
lient as she takes the stage Down Under
to provide what she refers to as a “con-
vention for the unconventional” and a
“cultural exchange program.” Between
her cheerful banter with the audience,
she powers through a wildly diverse set
that includes “Constant Craving,” “Miss
Chatelaine,” and “Sexuality,” as well as
covers of “Rose Garden,” “What’s New
Pussycat?,” and “Three Cigarettes In An
Ashtray.” Some then new material that
some fans still may not be familiar with
is also included. Lang’s love of being cen-
ter stage is obvious, and at one point she
even grabs a video camera from one
front-row fan and does a little shooting
herself. Interspersed with the live
footage are vignettes of the immodest
vocalist tooling around Sydney, hanging
out backstage, and just clearly having a
load of fun.

YOU'RE INVITED TO MARY-KATE & ASHLEY'S
CAMP OUT PARTY

DualStar/Warner Home Video

30 minutes, $12.95

At the beginning of this latest edition to
the twins’ “You're Invited To” video
series, they lament that it’s difficult to
keep coming up with good ideas for new
parties. And judging from this lackluster
moment in their career, they just might
be right. It looks like the ever-popular
siblings may have extended their video
repertoire a little too far to continue to
crank out consistently quality entertain-
ment. The girls are off on another female-
bonding adventure with their friends, this
time by way of a camping expedition.
After carefully loading up their back-
packs with what they deem to be necessi-
ties, they head for the great outdoors.
The visit with nature is fun enough, but
when bugs raid their food and they get
creeped out by some seemingly scary
shadows on the tent, they decide the
indoor life is for them. The story line is
cute enough, but it lacks the creativity
and immediately grabbing songs of most
of their previous offerings. Also new from
the Olsens is “Ballet Party.”

THE CHIPMUNK ADVENTURE

Universal Studios Home Video

75 minutes, $19.98

It’s hard to believe that Alvin and compa-
ny celebrate their 40th birthday this
year, but they do so in style in this fea-
ture-length animated movie that’s loaded
with good humor and catchy songs. The
chipmunks-cum-recording stars are left
home alone when their father figure,
David Seville, takes off for Europe, but it
isn’t long before the mischievous Alvin
has concocted a plan that finds him,
Simon, and Theodore ensconced in a hot-
air balloon race around the world and a
jewel robbery to boot. The video features
eight songs, some previously released
and some new. Among the tunes are
“Wooly Bully” and “Getting Lucky.”
Each video comes packaged with a free
CD-ROM, and MCA Records will release
the soundtrack to “The Chipmunk
Adventure” in mid-March.

THOMAS & HIS FRIENDS GET ALONG

Anchor Bay Entertainment

55 minutes, $12.98

Petty attitudes and practical jokes run
amok in the train yard in this new compi-
lation of Thomas shorts. Ten stories,
which is nearly double the content of

other tapes in this Britt Allcroft series,
strive to teach some valuable lessons in
friendship and co-habitation. In one seg-
ment, a proud engine who believes he is
more beautiful than all the others learns
a lesson in modesty when he has a fender
bender with another train car that is
transporting a load of tar. In another,
Thomas is humbled when his mischie-
vous little tricks backfire and he needs
the help of his friends to get him out of a
bind. Still another story line finds all the
engines ganging up on their supervisor,
Sir Topham Hat, because he asks them
to perform a task they dislike. The com-
mon theme of getting along makes for
compelling and fun subject matter, espe-
cially when it’s in the hands of this con-
sistently clever animated series.

NBA 2000

CBS/Fox Video

50 minutes, $14.98

President Clinton isn’t the only one
building a bridge to the 21st century. A
stronger, more versatile future is also
being carved out on the basketball court
by a class of young guns. This video pro-
vides snapshot looks at some of the
brightest young NBA stars. Among
those deemed worthy of the honor are
Grant Hill, Anfernee “Penny” Hard-
away, Chris Webber, Juwan Howard,
Kevin Garnett, Stephon Marbury, and
some of their other contemporaries who

have stolen the spotlight in recent
years. The tape features lots of hot
court footage—much of it from one
championship game or another—as well
as interviews with the players, their
coaches, and their teammates. Also new
from the NBA and CBS/Fox franchise is
“Shaq ’Round The World,” a solo tribute
to the headline-grabbing player.

SAM KINISON: WHY DID WE LAUGH?

WinStar Entertainment/Fox Lorber Home Video

90 minutes, $19.98

It’s hard to guess whether the acerbic
Kinison would be proud or embarrassed
by this posthumous tribute. The video
paints a complete picture of the comedi-
an from his somewhat troubled child-
hood as the son of an outcast preacher
to his own stint in the ministry to his
glory days onstage. A sampling of Kini-
son’s classic R-rated routines is pep-
pered with praise from such fellow
funny men as Rodney Dangerfield, Jay
Leno, Richard Pryor, and Dennis Miller.
But the real heart and soul of Kinison’s
story comes via some rather candid
interview footage with his brother Bill
Kinison, who fills in the blanks on many
of the questions that many fans may
still have nearly 10 years after Sam’s
death. Viewers will certainly get their
share of laughs, but they also may get a
lump in their throat as they learn the
truth behind some of the fodder that

contributed to Kinison’s scathing rou-
tines.

MONKEES LUNCH BOX

Rhino Home Video

110 minutes; $39.95

Hey, hey, the Monkees are back, and this
time they come in a handy limited-edition
metal lunch box. The enclosed video, “Our
Favorite Episodes,” includes four seg-
ments of the comedy series selected by its
stars: Davy Jones, Peter Tork, Mike
Nesmith, and Mickey Dolenz. Each
episode is full of the antics, songs, and
crude special effects that has made this
show a classic and is preceded by an inter-
view with the respective Monkee explain-
ing why he holds the episode near and
dear to his heart. The tape includes
Dolenz's directing debut and series finale,
“The Frodis Caper” (in which an emotive
Tim Buckley finishes the show with a sad
song), Stan Freberg as the villain in “Mon-
kee Vs. Machine,” and naval mayhem in
“Hitting The High Seas.” But perhaps the
most intriguing episode is the psychedelic
“Fairy Tale,” in which Nesmith dons a
tiara and gown to play a princess, and the
boys deliver a “White Rabbit”-esque ver-
sion of “Daily Nightly.” And to make this
an even groovier gift for fans of the four-
some, Rhino throws in a jigsaw puzzle
packaged in a miniature cereal box con-
taining band facts in place of all the nutri-
tional information.

BLUES LEGACIES AND BLACK FEMINISM:
GERTRUDE “MA” RAINEY, BESSIE SMITH,
AND BILLIE HOLIDAY

by Angela Y. Davis

Pantheon Books

$27.50

As Angela Davis maintains in
this illuminating study, black
women were the first artists to
record the blues. The success of
Mamie Smith’s 1920 rendition of
“Crazy Blues” on Columbia’s OKe-
h label helped open the doors for
many black women artists. One of
them was Bessie Smith, whose
first recording, “Down Hearted
Blues,” sold 780,000 copies in less
than six months and earned her
the title, “Empress of the Blues.”

While the ascendancy of women
black blues singers ended abrupt-
ly when their male counterparts
became popular in the late '20s,
their impact was tremendous.

In “Blues Legacies And Black
Feminism,” Davis explores the
vast feminist implications in the
music of Gertrude “Ma” Rainey;
Smith, who eventually emerged as
the quintessential Harlem blues
woman; and Billie Holiday, whose
jazz vocal style was anchored in
the classic blues tradition.

Davis’ book includes her insight-
ful prose as well as a lengthy sec-
tion of her own transcriptions of
Smith’s and Rainey’s recordings.
She didn’t tackle Holiday’s lyrics
because they're already widely
available.

A university professor and '60s
political activist, Davis has a
scholarly style that can get pedan-
tic at times. But for the most part,
her writing is lucid and com-
pelling.

As Davis shows, the three
artists explored themes related to
sexuality; gender; travel; freedom;

the working class; social, political,
and economic issues; and other
subjects.

The blues, the major post-slav-
ery African-American music,
voiced “a new valuation of individ-
ual emotional needs and desires,”
Davis writes, and Rainey and
Smith often depicted sexuality as
a newfound form of freedom.

Rarely singing about tradition-
al female domesticity, Rainey and
Smith voiced an opposing view to
the male-dominated world, Davis
believes.

Relatively few of Rainey’s songs
show women “so incapacitated by
their lovers’ infidelity, desertion,
or mistreatment that they are
bereft of agency or driven to the
brink of self-destruction,” Davis
writes. “Far more typical are
songs in which women explicitly
celebrate their right to conduct
themselves as expansively and
even as undesirably as men.”

Perhaps the most alarming mat-
ter is that many classic blues

BLUES
LEGACIES
AND

BLACK

FEMINISM

Angela Y. Davis

songs were often vetoed by white
producers. According to music
critic Carmen Moore, Smith sang
a song that included the lyrics “All
my life I've been making it/All my
life white folks have been taking
it.” Davis writes, “If indeed she
sang this song, it may have
remained unrecorded thanks to
the censorship powers of Frank
Walker, who headed Columbia’s
race records division.”

Some of the material dealing
with Holiday centers around her
landmark song “Strange Fruit,”
the singer’s personal protest
against racism. Holiday couldn’t
convince Columbia to permit her to
record the song, which the indie
Commodore Records subsequently
cut. Each time Lady Day sang the
song live, Davis says, she implicit-
ly asked that the audience imagine
a lynching scene and endorse the
song’s anti-lynching message.

Throughout “Blues Legacies
And Black Feminism,” Davis dis-
agrees vehemently with a number
of critics who have written about
female blues singers. Two of them,
Paul Oliver and Samuel Charters,
claim that the blues have rarely
been compatible with social
protest.

Even though the classic blues
era coincided with the Harlem
Renaissance, most intellectuals
from that period didn’t celebrate
black blues because of its working-
class “low-brow” sensibilities.
Langston Hughes was one of the
only Harlem Renaissance writers
to seriously evaluate these female
blues singers.

Meanwhile, others more con-
cerned with sculpture and classi-
cal music missed out on a crucial
cultural legacy.

JEFFREY L. PERLAH

ENTER*ACTIVE
BY DOUG REECE

TOWER RECORDS

www.towerrecords.com

Tower Records’ home on the Internet is a
mixed blessing. On the positive side, the
home page provides users with clearly
distinguished categories on an easy-to-
use menu bar including some hard-to-find
items such as vinyl, MiniDiscs, enhanced
CDs, laserdiscs, and music videos. The
search engine allows users to search by
artist and title, specific song, or even pro-
ducer. However, instead of allowing the
user to search or simply browse, the site
forces customers to wade through hefty
recommendation lists, like the Tower Top
1,000. The site holds its own against the
other big retail music sites, but Tower
doesn’t have an the edge over any of
them.www.rollingstone.com

SKULLMONKEYS

The Neverhood/Dreamworks Interactive/Electronic Arts
Sony PlayStation

Gamers will likely be immediately taken
with the visual charm of this new Clayma-
tion-styled title, but for all its style,
there’s little substance in this disappoint-
ing game. Inspired by the whimsical yet
dark characters and environments found
in films like Tim Burton’s “The Night-
mare Before Christmas,” “Skullmonkeys”
captures players’ imaginations with a bevy
of twisted, sometimes tyrannical charac-
ters. The game also has more than its
share of puerile humor, such as a main
character (Klaymen) who slays enemies
with flatus. But the action is redundant
and tired, with the same sort of linear
movement found on the most primitive
Mario Bros. titles. This won't exactly thrill
the new, more sophisticated generation of
gamers.

AUDIO BOOKS

BY TRUDI MILLER ROSENBLUM

TUESDAYS WITH MORRIE

By Mitch Albom

Read by the author

Nova Audiobooks

4 hours (unabridged), $23.95

ISBN 1-56740-775-7

When sportswriter Mitch Albom attend-
ed Brandeis Univerity, his social psychol-
ogy professor, Morrie Schwartz, had a
profound effect on him. Schwartz’s
friendly, upbeat demeanor and insightful
teachings were a highlight of Albom’s
college days, but after graduation he lost
touch with his former teacher. Years
later, their paths cross again. Schwartz is
suffering from a terminal illness and has
only months left to live. Through his ill-
ness, though, Schwartz retains his posi-
tive outlook, sense of humor, and philo-
sophical view of life. Albom begins
visiting Schwartz every Tuesday and
begins to see the visits as another class,
as the two discuss ethical and moral
questions about the best way to live.
Albom’s affection and admiration for
Schwartz show in every sense of the
words, and his own quest for meaning
has a universal appeal. This loving trib-
ute will resonate with many listeners.

TALKING WALLS

By Margy Burns Knight

Read by the author

Audio Bookshelf

90 minutes (unabridged), $15.95

ISBN 1-8833332-33-8

Aimed at children and young adults, this
is a fascinating and educational look at
cultures around the world as illustrated
by their walls. Knight describes 28 walls,
from the Great Wall of China to the Wail-
ing Wall of Jerusalem, explaining the sig-
nificance that each has to the culture that
built it. Unfortunately, her reading doesn’t
do justice to her words. She reads in a
flat, expressionless voice, much like a stu-
dent reading an essay aloud to a class.
However, the diversity and informative
nature of the text makes this tape worth-
while. Contact: 800-234-1713.

HOME VIDEO: All new titles released at sell-through prices are eligible. Send review copies to Catherine Applefeld Olson, 622 Qakley Place, Alexandria, Va. 22302. ENTER*ACTIVE: Send review copies to Doug Reece, Billboard, 5055 Wilshire Bivd., Los
Angeles, CA 90036 AUDIOBOOKS: Send review copies to Trudi Miller Rosenblum, 202 Seeley St., Brooklyn, N.Y. 11218
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ARTISTS

Warren Showcases Her “Passion’
6-CD Boxed Set Targets Film, TV Industries

l BY PAUL SEXTON

LONDON—As she prepared for two
big industry nights, 1998 Grammy and
Oscar nominee Diane Warren was al-
ready able to look down at a new and
unique monument to her stellar song-
writing career—one measuring 6 inch-
es high and 5% inches wide.

Those are the dimensions of “A Pas-
sion For Music,” a
six-CD boxed set
showcase for the
songwriter, devel-
oped by her Real-
songs company
with its interna-
tional partner,
EMI Music Pub-
lishing. EMI Mu-
sic’s London office
is sharing the task of distributing 1,200
copies of the box (which will not be
commercially available) to existing and
potential Warren “subscribers.”

“It’s kind of cool,” admits Warren.
“I’m always in the future, but every
now and then it’s good to give myself a
minute and look back.”

The impressively mounted collection
includes four CDs titled “The Hits,”
starting with her Hot 100 Singles
debut as a songwriter with “Solitaire”
by Laura Branigan in 1983 and wind-
ing up in late 1997 with the LeAnn
Rimes version of “How Do I Live.” The
box also houses two discs titled “Hid-
den Classics—Original Demos,” fea-

WARREN

At The Viper. ASCAP Presents showcased several acts
recently at the Viper Room in Los Angeles, and the perfor-
mance right group says the event led to a Maverick Records
deal for one of the acts, Wank. Other acts showcased were
Hot Sauce Johnson, Opium, Jurassic 5, and Phoenix Orion.
Shown in the bottom row, from left, are Bobby Amoded
(Wank), ASCAP’s Sean Ricigliano, and Danny (Wank). In

turing Warren’s own choices and per-
formances of lesser-known works, plus
a 60-page booklet with lyrics, chart
information, and her commentary on
the songs.

“A Passion For Music” was execu-
tive-produced by Realsongs president
Doreen Dorion with Caryn Tomlinson,
public relations officer at EMI Music
in London. Dorion, who notes she
began discussing the project with EMI
just over a year ago, says, “We creat-
ed the set to target the film and tele-
vision industry. We're sending it to
about 200 people that we have a very
close relationship with, then we’re
doing extensive research and target-
ing ad agencies as well. That's a new
area for us.”

“I don’t mind using a song for the
right product,” says Warren, adding
with her customary irreverence, “I
always thought ‘I Get Weak’ could be
great for a diet dessert commerecial, or
maybe they could use ‘If I Could Turn
Back Time’ for a plastic surgery ad.”

Maureen Crowe, VP of A&R, sound-
tracks, at Arista Records, was one of
the early recipients of the collection.
“It’s on my desk; I’'m looking at it right
now,” she says. “It’s beautiful, and
when you can see an entire body of
work all together like this, you realize
just what a fantastic writer Diane is.
It’s great for someone like me that
works in soundtracks. You look for
writers that can express a specific
emotion, and she’s always the first per-

son that comes to mind for any situa-
tion.”

Kathy Nelson, president of music at
the Walt Disney Motion Picture Group,
adds, “These sets, no matter who sends
them to you, are extremely useful. I've
gotten boxed sets like this from a whole
company, but I can’t think of any other
single person that has such an exten-
sive catalog of hits. I always consider
her songs, but there may well be some-
thing on here I'd forgotten.”

Peter Reichardt, managing director
of EMI Music Publishing, says that the
set’s production budget, which he
would not reveal, will soon be repaid if
the collection does its job. “We could
get it all back with one sync license on
a song. We wanted to put it out to any-
one and everyone that might use a
Diane Warren song, particularly in
England, where a lot of her American
hits aren’t so well-known. It’s a nice
thing to do for Diane, but it’s also very
much a working box.”

The booklet points up the merits of
songs like “Your Baby Never Looked
Good In Blue” (a U.S. pop hit for
Exposé in 1990 that Warren feels could
be remade for the country market) and
“Give A Little Love,” much covered
internationally by Aswad, Ziggy Mar-
ley, and others but largely unknown in
America.

“It’d be nice for some of these hid-
den songs to get maybe another shot,”
Warren says. “Songs are always just
waiting for their time.”

A

the top row, from left, are Billy Bivens (Wank), Joey

{Opium), Michael Blue (Opium), Kelly Scott (Opium), Troy
Van Leeuwen (Opium), and Danny Walker (Wank).

His Heart’s In It. Songwriter Tom Shapiro has S|gned wnth
Sony/ATV Tree Publishing in Nashville. Shapiro, formerly on
Hamstein Publishing’s songwriting staff, was with Sony/ATV
Tree in the early '80s, when he co-wrote such hits as “I'm
Not Through Loving You Yet” (by Louise Mandrell) and “In A
New York Minute” (Ronnie McDowell). Shapiro also has had
success with recordings by Lorrie Morgan, Trisha Yearwood,
Rhett Akins, Terri Clark, and Neal McCoy. Shown are Donna
Hilley, president/CEO of Sony/ATV Tree, and Shapiro.

Hoping For Rich Harvest. The Farm has been formed as
a co-publishing venture between Jackie Solomon and
Nashville-based Hamstein Publishing. Solomon will super-
vise the signing and development of staff writers as well as
exploiting the firm’s catalog. First signing is writer Jim
Rushing. Shown, from left, are Richard Perna, VP of cre-
ative affairs at Hamstein; Solomon; and Dean Migchelbrink,
VP of business affairs at Hamstein.

The Calt Of EMI Music. LeShawn Daniels, who has co-
authored songs for Immature, No Authority, and the “Booty
Call” soundtrack, has signed a global co-publishing deal
with EMI Music Publishing. He’s in the studio writing for the
new Brandy album, among other projects. Shown, from left,
are Evan Lamberg, senior VP of creative at EMI Music Pub-
lishing East Coast; the Rev. Fred Jerkins Sr., Daniels’ man-
ager; Daniels; Brian Jackson, VP of creative at EMI Music
Publishing East Coast; Rodney Jerkins, a writer/producer
for whom Daniels is a protégé; and Barton J. Weiss, VP of
business affairs at EMI Music Publishing.

Songwriters & Publishers
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THE HOT 100
GETTIN’ JIGGY WIT IT « Will Smith, Samuel J. Barnes, B. Edwards, Nile ROdgers, J. Robinson *
Treyball/ASCAP, Slam U Well/ASCAP, Jelly's Jams/ASCAP, Warner Chappell/ASCAP, Bernard’s
Other/BMI, Sony/ATV Songs/BMI, Gambi/BMI

HOT COUNTRY SINGLES & TRACKS
ROUND ABOUT WAY - Steve Dean, Wil Nance * Tom Collins/BM)|, Still Working For The Man/
BMI. O-Tex/BMI

HOT R&B SINGLES
NICE & SLOW -+ Jermaine Dupri, Manuel Seal, Usher Raymond, Brain Casey * So So Def/ASCAP,
Slack A.D./ASCAP, UR IV/ASCAP, Them Damn Twins/ASCAP

HOT RAP SINGLES
DEJA VU [UPTOWN BABY] - Donald Fagan, Walter Becker - MCA/BMI

HOT LATIN TRACKS
NO SE OLVIDAR  Kike Santander « FIPP/BMI

‘Titanic’ Sheet Music Also A Boon;
Willson Folio Soon Hits The Shelves

£

TITANIC,’ THE PRINT STORY:
With co-financing by Paramount and
20th Century Fox, the megahit film
“Titanic” naturally has some sharing
on its music as well. The soundtrack
has become one of the biggest hits of
all time for the Sony Classical label,
and the print rights have also gotten
caught up in the glory.

In North America, those rights
belong to Hal Leonard Corp., which
has a print deal with Paramount’s sis-
ter publisher, Famous Music. Warner
Bros. Publications controls print rights
in the rest of the world in a relationship
with 20th Century Fox Publishing.

The rights include James Horner’s
score and the film’s huge hit song, “My
Heart Will Go On,” with Horner’s
music and lyrics by Will Jennings. “In
the sheet music business, this [song]is
the Holy Grail,”

Music and Meredith Willson Music,
which are operated by MPL Commu-
nications, are preparing a 24-song Will-
son folio. According to MPL’s Jessica
Bumsted, two selections weren’t pub-
lished through MPL but were includ-
ed at the request of Willson’s widow,
Rosemary Willson. “We worked
closely with Rosemary Willson, col-
laborating on the layout, content, and
overall design of the book, even getting
Shirley Jones [star of the movie ver-
sion of “The Music Man”] to pen the
forward.” The two non-MPL songs are
“Towa” (from EMI Music’s Miller cat-
alog) and “You & I” (from Bourne
Music). The folio, from Hal Leonard
Corp., will retail for $14.95.

Bumsted also informs us that her
company is readying the debut of a
new “Featured Writer” section on its

World Wide

says Keith Mar- Web site (www.
dak, president mplcommuni-
of Hal Leonard cations.com);
Corp. “The tim- Meredith Will-
ing between the I"‘ S (i L ’ . L_ ] son is its first
movie, the sound- 21 v Pl "“ ”" f kot subject.

track, and the

the sheet music Songwriter

is impeccable.

We have two sheet music editions, one
for piano/vocal and one for easy piano,
that have already sold over 200,000
copies and continue to sell at a torrid
pace.

“The three choral editions of the
music . . . have collectively sold over
50,000 units. The band editions for con-
cert band, marching band, jazz ensem-
ble, and orchestra are in the works, and
we expect to sell thousands of units.”

As for the soundtrack folio, Mardak
says it’s awaiting approval and will
soon go to press with an initial print
run of 50,000 copies. He says the com-
pany is also creating a brand-new
product: sheet music accompanied by
a play-along CD for instrumentalists.

The film’s music missed out on
Grammy nominations this year due to
its late release in 1997, but look out for
this month’s Oscars, with the score
and “My Heart” among the 14 nomi-
nations garnered by the film.

THE ‘MUSIC MAN'’: Meredith Will-
son was a well-known radio personali-
ty and songwriter before he hit it big
in 1957 with his classic musical “The
Music Man.” That success was fol-
lowed by “The Unsinkable Molly
Brown” and “Here’s Love.” Now, Frank

Bob Merrill,
who died Feb. 18, was never known to
have a bad temper. However, he could
forcefully make a case for his view-
point. Margaret Styne, widow of Mer-
rill’s frequent songwriting partner
Jule Styne, recalls that no one involved
in the production of 1964’s “Funny
Girl”—with a score co-written by
Merrill and Styne—seemed to like
“People.” Yet Merrill insisted the song
stay in the musical. “If it doesn’t stop
the show, we’ll take it out,” Mrs. Styne
recalls Merrill telling the naysayers. It
stayed in, of course, and become the
score’s biggest success. The single
recording of “People” earned “Funny
Girl” star Barbra Streisand her first
top 10 hit on the Hot 100 Singles chart
and a Grammy for recor: of the year.
And the song is one of the many rea-
sons why Merrill was elected to the
Songwriters’ Hall of Fame.

PRINT ON PRINT: The following

are the best-selling folios from Warn-

er Bros. Publications:

1. LeAnn Rimes, “You Light Up My
Life—Inspirational Songs.”

. “Anatasia,” vocal selections.

. Hanson, “Middle Of Nowhere.”

. Fleetwood Mac, “The Dance.”

. Pantera, “Guitar Anthclogy.”

G W N
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CELEBRATION DINNER

October

1998
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Celebration Dinner Chair - DAVID GEFFEN

The Entertainment, Media & Communications Division @ UJA-FEDERATION OF NEW YORK

For more information please call Ron Brien at 212-836-1126.
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BILLBOARD'S WEEKLY COVERAGE OF HOT PROSPECTS

COMING OUT OF HIS
SHELL: David de Laski, for-
mer partner in dissolved
Moonshine Music act Electric
Skychurch, is using his new
solo project to stretch out
some atrophied creative mus-
cles.

Out Of Body Experience.
New York hipsters Dave's
True Story mix it up with
smoldering lounge
grooves and cheeky beat-
nik lyrics on their sopho-
more effort, “Sex Without
Bodies," due April 14 on
Chesky Records. The duo,
which will perform April 21
at New York club Fez, sold
10,000 copies of its self-
released and self-titled
debut.

De Laski’s album, “Fun For
The Whole Family,” will be
released Tuesday (10) by
Moonshine/Bottom Heavy
under the pseudonym Lord
Runningc¢lam, an alter ego
De Laski describes as “a spir-
itual entity representative of
the primordial ooze that dwells
deep within the souls of all
beings everywhere.”

New tracks like “Flibberty

Jib,” says de Laski, had been
in the making for several years
but never fit in with the edgier
aesthetic developed by Elec-
tric Skychurch. Still, the
melodic, lighthearted, and
sometimes loungey mood of
“Fun For The Whole Family”
could have aged well in a music
landscape that has welcomed
artists like Fatboy Slim.

“I always have tried to
express myself in a positive
way, even as a member of Elec-
tric Skychurch, but what came
out of this project is
interesting,” says de
Laski. “It’s a fun

| David Kers

Perfect Timing. Maire Bren-
nan, lead vocalist for Celtic act
Clannad, takes a spiritual tack
on “Perfect Time,” her first
release for Word/Epic. The
album, which is being released
March 10, will be cross-promot-
ed with Clannad’'s new Atlantic
release, “Landmarks,” which
bowed March 3. Fans can also
look forward to a Brennan solo
tour later this year.

clip for the song, directed by
David Hogan (Sheryl Crow,
Dave Matthews Band), is in
the can.

The band’s self-titled debut
bows March 24.

Meanwhile, Popular Rec-
ords artist Alexia, already a
star in Italy and other parts of
the world, is being championed
here by top 40 WHYT Miami.
The station has been playing

“Number One,” from the

MOUNTAIN

REGIONAL HEATSEEKERS NO. 1s

record and sort of

h, If | Never Stop Loving You
J

goofball, but at the
same time it’s repre-
sentative of this spir-
itual journey that I
was on. My main
goal was to access a
real place internally
and communicate
that as best I could
with music.”
Joining de Laski

| Barenaked Ladies, Rock Spectacle \

artist’s 1996 album “Fun
Club,” in heavy rotation for
several weeks now.

NORTHEAST
Barenaked Ladies, Rock Spectacle ‘ IT’S FOR YOU:

= White Courtesy
Telephone, the act
whose minor travails

|

EAST NORTH CENTRAL

A

WEST NORTH CENTRAL \ |

and triumphs were
described in a hilari-
ous and sometimes

\) 2

[

PACIFIC

Cherry Poppin’ Daddies, Zoot Suit Riot

is NPR word-jazz
artist Ken Nordine,
who offers his bari-
tone voice on cuts
like “Faces In The
Night.”

INTERNATIONAL AIR-
WAVES: Arista’s Norwegian
girl group the Tuesdays are
finding a toehold at main-
stream top 40, where the
band’s first single, “It’s Up To
You,” is getting played at sta-
tions like WYOQY Jackson,
Miss., and KBKS Seattle. A

THE REGIONAL ROUNDUP

MIDDLE ATLANTIC 0 5 )
Queen Pen, My Melody excruciating Details
Dixie Chicks, Wide Open Spaces = I”  magazine piece by
»’I L > > rock critic-cum-front

SOUTH ATLANTIC
Queen Pen, My Melody

man Rob Tannen-
baum, is making its
second stab at star-
dom with a new line-
up and sound.

The act, which

SOUTH CENITRAL
Big Tymers, How U Luv That?

’

self-released its
debut, “Everything
Is Fun,” last year, is pushing a
new single, “Killing Spree.”

Rotating top 10 lists of best-selling titles by new and developing artists.

The song features Tannen-

CENANDWN -

MOUNTAIN

David Kersh If | Never Stop Loving You
. Cherry Poppin’ Daddies Zoot Suit Riot
. Diana Krall Love Scenes

Dixie Chicks Wide Open Spaces
Daft Punk Homework

. The Kinleys Just Between You And Me
. Michael Peterson Michael Peterson
. Barenaked Ladies Rock Spectacle
. Anita Cochran Back To You

10. Gov't Mule Dose

baum’s signature goofy-ghoul-
ish lyrics embedded in a new
industrial sound.

According to Tannenbaum,
the band is hoping to generate
label interest with the song in
order to fund a new album.

“It’s much different than

NORTHEAST
Barenaked Ladies Rock Spectacle
. Diana Krall Love Scenes
. Limp Bizkit Three Dollar Bill, Y'all
. Sevendust Sevendust
Queen Pen My Melody
Beenie Man Many Moods Of Moses
. Cherry Poppin’ Daddies Zoot Suit Riot
Gov't Mule Dose
. Big Wreck In Loving Memory Of.
10. Union Union

CENAMAWN

FOR THE HEATSEEKERS CHART ¢ BY DOUG REECE

what we were doing before,
which was basically a garage
guitar band,” says Tannen-
baum. “I think of it loosely as
being midway between
Garbage and Prodigy,
rock’n’roll in the form of elec-
tronics.”

ROADWORK: Doolittle Rec-
ords act Slobberbone contin-
ues its tour through the South,
stopping in Bryan, Texas,
Thursday (13) and Jackson,

Band In Motion. Para-

digm Records released
English pop act Coax’s
delightful first U.S. full-
length, “Fear Of Standing
Still,” Feb. 24. The act,
which includes former Den-
tists members Mick Mur-
phy and Mark Matthews,
self-produced the album
but brought on mixer
Wharton Tiers (Sonic
Youth, Dinosaur Jr) to help
flesh things out. Paradigm
is working the album at
college radio and modern
rock specialty shows.

Miss., Friday (14). Slobber-
bone’s Doolittle debut is “Bar-
rel Chested.”

28

BILLBOARD MARCH 14, 1998




the windham hill group

WISHES TO CONGRATULATE
OUR WINNERS

Contemporary
Blues Album

Taj Mahal
'Sefior Blues'

R ‘AN
o8 AR .
New Age Album [SBF ~=Si RiF AP
H N :"’u" ¢ » O ".:y\
Michael Hedges |3Zivui i, SNRtE &
'Oracle’ |ESSSOMRI ot

THANKS TO ALL THE ARTISTS, MANAGERS
AND ESPECIALLY NARAS VOTERS THAT
MADE THIS YEAR'S SWEEP A REALITY...

the windham hill group

= [ud

windhamhill]° REcoRrRbDSe Private Music

© 1998 the windham hill group, A Unit of the windham hill group A Unit of BMG Entertainment



R&B

ARTISTS

Bl BY SHAWNEE SMITH

NEW YORK—In a trial by fire, Janis
Hazel, the new executive director of the
Rhythm & Blues Foundation, success-
fully planned the ninth annual Pioneer
Awards in approximately 70 days.

“Not much had been done outside of
the selection of the venue and the selec-
tion of this year’s [honorees],” says
Hazel, who took office in mid-Decem-
ber (Billboard, Feb. 7). “It was a bap-
tism by fire, but I worked with the pro-
ducers [Katea Stitt, Jeff Anthony, and
Myrrh Cauthen], who've worked on the
project before. And we pulled it all
together.”

The event was held Feb. 26 at the
New York Sheraton. The awards hon-
ored 12 pioneering R&B acts, musi-
cians, and executives with plaques and
monetary grants totaling $205,000.
Gladys Knight & the Pips received the
Lifetime Achievement Award, the foun-
dation’s premier honor.

Other honorees included Herb
Abramson, an early president of
Atlantic Records; Faye Adams (“Shake
A Hand”); Bobby Byrd, co-founder and

»

2
3

THE O'JAYS

leader of the early James Brown act the
Famous Flames and singer of two of
hip-hop’s most sampled songs: “I Know
You Got Soul” and “Hot Pants—I'm
Coming, Coming, I'm Coming”; Tyrone
Davis (“Can I Change My Mind,” “This
I Swear,” “In The Mood”); the Five
Satins, whose “In The Still Of The
Night” admittedly inspired many of this
year’s honorees; the Harptones (“A Sun-
day Kind Of Love,” “Life Is But A
Dream”); Sereamin’ Jay Hawkins (“1
Put A Spell On You”); Ernie K-Doe
(“Mother-In-Law”); alto saxophonist
David “Fathead” Newman, who played
with Ray Charles; the O'Jays (“Back
Stabbers,” “Love Train,” “Use Ta Be
My Girl”); and Kim Weston, who per-
formed duets with Motown labelmate
Marvin Gaye on “It Takes Two” and
“What Good Am I Without You.”

The event was hosted by 1997 hon-
oree Smokey Robinson and included
performances by Ruth Brown and each
of the recipient acts. Highlight perfor-
mances included K-Doe, who belied his
years with James Brown-esque moves
displayed during his rendition of “Moth-
er-In-Law”; Hawkins’ voodoo-influ-
enced “I Put A Spell On You”; Byrd,
who performed with the Original
Funky Divas: Lyn Collins, Vicki Ander-
son, Marva Whitney, and Martha High;

& MUSIC

Pioneer Awards Honor Vanguards

Participants Savor ‘Reunion’ At Foundation Show

the O'Jays; and a career-spanning med-
ley by Gladys Knight & the Pips.

Other presenters included Ruth
Brown; Ahmet Ertegun, co-founder of
Atlantic Records; Stevie Wonder; Ash-
ford & Simpson; Bootsy Collins; Dee
Dee Bridgewater; Gerald Levert; Tony
Rich; and Lauryn Hill.

“It was a very enjoyable experience,”
original 0'Jays member Walter Wil-
liams tells Billboard. “Elated doesn’t
explain it. It was the first time in my

GLADYS KNIGHT & THE PIPS

whole career that I had the opportuni-
ty to perform with and mingle with all
the people who inspired me to be in the
business in the first place.”

Emotion ran high this year, as many
of the presenters were personally
attached to the honorees. Abramson’s
award was presented by Ruth Brown,
whom he discovered and signed to
Atlantic. Collins presented an award to
an almost-speechless Byrd, who had
called on Collins and his brother when
James Brown needed a guitar section.
Gerald Levert awarded a plaque to his
father, Eddie Levert of the O'Jays. And
Gladys Knight & the Pips received an
award from foundation chairman Jerry
Butler and Stevie Wonder;, or “Little
Stevie” as Bubba Knight called him.

“You have to excuse the giddiness of
many of the presenters here tonight,”
said Butler during his award presen-
tation. “Many of us have traveled many
a road together [with the honorees]
and haven’t seen each other in this
capacity in a lot of years.”

In addition to the awards program,
the Rhythm & Blues Foundation pro-
vides financial, medical, and other nec-
essary assistance to R&B artists of the
1940s, ’50s, and ’60s. The foundation
also works to preserve the music of
that period. It provides money for vet-
eran acts to perform in schools, spon-
sors other educational programs, and
is developing archival programs with
the Smithsonian Institution, BMI, the
National Endowment for the Arts,
National Public Radio, and Indiana
University. At press time, the founda-
tion hadn’t yet tallied the total funds
raised by the Feb. 26 event, but Hazel
says 87 cents of every dollar raised by
the organization goes to its programs.

“The foundation is needed for all
entertainers,” says Williams. “And
especially black entertainers who have
run the gamut, and their careers are in
their twilight, and they haven't done all
the things to secure themselves . . . [It]
has been able to reach out and help
them.”

In addition to continuing the foun-
dation’s current programs, Hazel says
she wants to obtain more public and
private sponsorship of its programs

and increase global visibility for R&B
music, the foundation, and its awards
ceremony. “I don’t want to hear people
say, ‘I didn’t know vou existed,’ ” she
says.

Hazel says she’s also working to
make the foundation and its programs
more technologically advanced.

This year’s event was taped for an
upcoming pay-per-listen cybercast via
On-Line Entertainment Network’s
SongQuest system at www.oen.com.
The foundation is awaiting clearances
from all the participating artists before
it launches the cybercast.

-

On Her Own. N’'Dea Davenport, former lead singer for the Brand New Heavies,
recently signed a solo contract with V2 Records. Davenport produced most of
the tracks on her upcoming album, with cuts co-produced by Daniel Lanois and
Dallas Austin. Pictured, from left, are Melinda Cody, head of business affairs for
V2; Dan Beck, president of V2; Davenport; Kate Hyman, head of A&R for V2;
Kent Belden, KGB Management; and Richard Sanders, GM of V2.

G REAT XSCAPE: An after-party for the Soul Train
Music Awards show was held Feb. 27 at Los Angeles’
House of Blues, where Xscape marked its return with the
help of Keith Sweat and O1’ Skool on a set that displayed
the female quartet’s wide-ranging vocal talents. Xscape’s
third album, “Traces Of My Lipstick,” a collection that is
mostly ballads, is expected to be released May 12.

Xscape was recently in the studio putting the finishing
touches on the first single, “The Arms Of The One Who
Loves You,” due in early spring. The group’s members—
Tamika Scott, LLaTocha Scott, Tameka Cottle, and
Kandi Burruss—continue to soften their image, which
first began with overalls and pants. Now they lock as
mature as their voices sound.

Michael Mauldin, president
of the black music division at
Columbia Records, says the
label plans to market the group
based on the strength of its
vocals. “Xscape has been a true
artist-development story, and
they are constantly developing,”
he savs. “This album is one of
growth. Several of the girls are
parents now, and they have
matured.” During their first
album, “Hummin’ Comin’ At
'Cha,” they worked extensively with Jermaine Dupri, whe
envisioned them as a “street” version of En Vogue. By the
second album, “Off The Hook,” they had a bit more glam-
our; Mauldin says. The new album was produced by Dupri.
Diane Warren, Daryl Simmons, Babyface, and Joe.

Burruss says their look is definitely more “sexy” and
“polished.” “We've really stepped it up a bit, showing the
sensuous side of the group,” she says. One of the perks to
working with other producers, she notes, is that they make
the most of the group’s talents. Certainly with this third
album their audience will expect much more from them
now, Burruss says. “You just can’t half-step at this point.”

The Soul Train Awards after-party also featured
George Duke performing a memorable set of his most
popular hits.

Chico DeBarge gave a great performance Feb. 25 at
Billboard Live in Los Angeles on the eve of his Soul Train
Music Awards appearance. Vocalist Davina opened
DeBarge’s show with an equally impressive performance.

The
Rhythm
and the

Blues

CONNECTING WITH ‘FAMILY’: The Family Stand is
a live band that continues to be identified with real life and
regular people.

The combination of Jacci McGhee’s vocals, Jeffrey
Smith’s musical talents, and Peter Lord’s lyrical genius
can calm the roughest storm. McGhee replaced Sandra
St. Victor and is best-known for the duet “Make It Last
Forever” with Keith Sweat. Their current single, “You
Don’t Have To Worry,” is from their latest album, “Con-

Xscape Marks Its Return With “Lipstick’;
The Family Stand Gets “Connected’

nected,” and is a fantastic song about the reality of hatred
in society and a father’s reassurance of a mother who has
left a child.

Smith says the difference between this album and the
group’s previous one is that “Connected” is more R&B-
focused. “People had misconceptions of what the band was
about. We wanted to be more accessible, in terms of what
people were listening to,” Smith says. Of course, that
doesn’t mean that they've abandoned their shows, which
offer a mixture of musical genres like rock, R&B, and jazz.
They’ll continue to play sets that offer a variety of musi-
cal sounds. Another song, “What Must I Do Now;” has two
parts and tackles the pressures black men in saciety face.
The second part is a reflection
on the life of Tupac Shakur.

GOOD CAUSE: On March 15,
Wyelef Jean, the Royal
Crown Revue, and the mem-
bers of the first U.S. Olympic
snowboarding team will partic-
ipate in Board AID, which ben-

by Anita M. Samuels

efit LIFEbeat, the music indus-
try AIDS organization. Also
appearing at Bear Mountain
Resort in Big Bear, Calif., will
be reggae band Steel Pulse,
ska band the Specials, and punk band One Hit Wonder.
The mission of Board AID is to raise money for teens liv-
ing with HIV/AIDS to prevent further infection through
education. The goal is for snowboarders, skateboarders,
musicians, and other celebrities to deliver the message
about saving lives, Past Board AID events raised more
than $470,000 for the organization, which gave grants to
teen-oriented AIDS service organizations worldwide. The
sporting event was spearheaded by Fran Richards, GM
of Transworld Media, the California-based publisher of
WARP magazine, a board sport magazine.

For more information, contact Susan Clary at 213-653-
4987 or www.boardaid.com. At LIFEbeat, reach Jody
Miller at 212-431-5227 or jlm_inc@pipeline.com.

MORE CHANGES: As part of the continuing changes
at Motown Records, James Cochran, senior VP of the
label’s R&B promotion department and an 18-year vefer-
an of the company, has stepped down from his position.
Since 1993, Cochran supervised a staff of 22 and directed
field and college staft, daily promnotian activities, national
street marketing, and national video and dance promotion.
In a prepared statement, Cochran said he felt the team
currently in place was “quite capable of maintaining
Motown’s standard for success.”

YO YOS CONTROL: Rapper Yo Yo is working on her
fourth album, “Total Control,” due in late April. First sin-
gle “Iz It Still All Good” will be released later this month.
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Puff Daddy & The Family

Winner of 2 Grammy Awards:
Best Rap Album — No Way Out

and

Best Rap Performance by a Duo or Growp — "I'LL Be Missing You'"

(featuring Faith Evans and 112)

Winner of The Soul Train Award for:
R&B, Soul or Rap Music Video - “I"Ll Be Missing You"
(featuring Faith Evans and 112)
and

Recipient of the Sammy Davis Jr. Award
for Entertainer of the Year

His passion has elevated the state of music to new heights,
and his inspired vision hes allowed us all
to realize his dream.

Our sincerest congratulations to our Lleader on his
putstanding accomplishments...and for never missing a beat.

From your Bad Boy Family

- . We won't stop -
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s [cl I 0 N (CO)ltI )LlLedf)'O?N page 10) ~ | @ g o COLLECTED, COMPILED, AND PROVIDED BY SoundScan®
. . s 4
T God’s Property From Kirk Franklin's | 28| 2 $g|¢=| TmeE il i ARTIST
D Nu Nation. The ceremony was shown E2| 32| 2| 5| IMPRINT & NUMBERDISTRIBUTING LABEL

ESTINATION, UNO: In any normal week, the total points exhibited Feb. 27 in the U.S. on the WB network * % *NO, 1% x %
by Destiny’s Child’s “No, No, No” (Columbia) would warrant a No. 1 and was broadcast in Canada and 1 2 2 12 | DEJAVU [UPTOWN BABY] ® & LORD TARIQ & PETER GUNZ
hit on Hot R&B Singles, but once again the foursome settles for the sil- Japan. {€)D) () (X) CODEINE 7875S/COLUMBIA 2 weokd atio. 1
ver medal, as Usher’s “Nice & Slow” (LaFace/Arista) retains rights to The live show proved to be a little 2 1 1 4 g)E(E)T('V';‘C(;'L'EM%YA%LL'T ¢ WILL SMITH
the gold’. .Bu.t things cot}ld c}}ange in_ the next week or two, since “Nice challenging for US}’I’EI', who had his 3 . 4+ | 13 | SWING MY WAY @ * KP & ENVYI
& Slow” is finally showing signs of faltering. microphone “danced” out to him by a (C) (D) (M) (T) (X) EASTWEST 64135/EEG

“No, No, No” grabs the No. 1 trophy on the Hot R&B Singles Sales presenter, while his “finale”—in which 4 | 4 6 g | WHAT YOU WANT @ # MASE (FEATURING TOTAL)

- . - . I ; . (C) (D} (T) (X) BAD BOY 7914 1/ARISTA

chart, surpassing Usher with an 18% sales hike. On Hot R&B Airplay, he tore off his shirt—lost its emphasis GONE TILL NOVEMBER ® © WYCLEF JEAN
Usher gains ground with a 1% audience hike but falls back on that list, when the singer discovered that his ®)| s 3 7| (0) (D) (W) (T) 6 RUFFHOUSE 78752/COLUMBIA
as “All My Life” by K-Ci & JoJo (MCA) vaults 3-1 after an 8% audience sleeves were still buttoned at the cuffs. 6 6 | 26 | 4 | THE PARTY CONTINUES # JD FEATURING DA BRAT
surge. The latter track also cracks the 50 million-audience barrier. Given Combs, no stranger to fanfare, left 22?:}” &’g’;géo £e 78807&0;”%?\'& (FEAT. SHEEK OF THE LOX)
its current audience, K-Ci & JoJo would need to sell only 17,000 units at the stage in a late-model car. Dru Hill's (D] 8|8 |4 (M) (T) (X) DEF JAM 568523*/MERCURY T
core stores to debut at the apex when the single hits stores March 17. performance, along with Da Brat and % % * GREATEST GAINER * % *

N il s g i _anedi » . H T oY . il L
Could we also have a new contender for the biggest-R&B-audience belt? Jermaine Dupri, was g1 eatly appreci 55 | 15 | 5 | ROMEO AND JULIET © SYLK-E. FYNE FEATURING CHILL
D ated by the audience of more than (C) {D) (T) RCA 64973

OUBLE EXPOSURE: Sales for the week that included the televised 6,000. Also noteworthy was the act’s g 9 9 g | MAKEEM SAYUHH! @ MASTER P FEAT FIEND, SILKK THE SHOCKER. MIAX, & MYSTIKAL
Feb. 25 Grammy Awards and the Feb. 27 Soul Train Music Awards are Asian-inspired stage set, which fea- (€) (D) (T} NO LIMIT 53302/PRIORITY
reflected in this issue’s SoundScan data, which ran Monday through tured a giant gold dragon against a 10| 7 5 8 ('Z’)\?g;'sg 1AM 568332/MERCURY ¢ LLCOOLY
Sunday of the week ending M_al'ch 1. After her exposure on the‘Gram- hrlgh.t red backdrop. with other eye- Tl | 2 | ALLMYLOVE ® QUEEN PEN FEATURING ERIC WILLIAMS
my Awards and as co-host of the Soul Train Music Awards, Erykah catching ornamentation. R (C) (D) LI MAN 97023/INTERSCOPE
Badu’s “Baduizm” (Kedar/Universal) posts a 64% sales spike on Top The video montages accompanying 1210 7|10 E,A(E',?ﬁ'?f,’&sgzm R @ BUSTA RHYMES
R&B Albums, earning Pacesetter honors and jumping 76-55. Badu’s new Combs’ and Houston’s award presen-

R Bt . A A . q A . UNDT TSAL * THE FAFLY EEAT THE KOV il !
“Live” set falls short of bullet criteria on Top R&B Albums, registering tations offered well-rounded overviews BB || Eg" M?ﬂ&'{“&‘ﬁg‘a%y"?‘ﬂlﬁw'ﬁ: ot UL S
only a 1% unit lift at No. 16, although it does bullet on The Billboard of the winners’ achievements. 37 _ | ¢ | THECITY IS MINE @ JAY-Z (FEATURING BLACKSTREET)
200, moving 46-40 with a 6% increase. Her prior set shows an 80% Badu and several other acts experi- gﬁg’;‘" SOCATELLADE AN SEES SMERCURY VG
improvement on that list and springs 173-103. enced sales bumps following the 15 [ 14 | 13 | 11 | o) n aep aNT 119006/MERCURY LT

Puff Daddy & the Family’s “No Way Out” (Bad Boy/Arista) picks up awards. According to George Meyer, 16| 16 | 12 | 14 | JUST CLOWNIN' & WC FROM WESTSIDE CONNECTION
10% at core stores and bullets 23-22. Puff had added visibility via an purchasing executive of the Carteret, (€) (D) {Ti PAYDAYIFFRR 570043/1SLAND,
elaborate performance at the Soul Train Music Awards, where he was N.J.-based chain Nobody Beats the 17|17 14 5 %?{HI&)!&V;T%Q#VETMONEY @ MIC GERONIMO FEAT. DMX & BLACK ROB
also named entertainer of the year. Despite performing on that awards Wiz, Badu’s “Live” saw a T9% increase, 18 | 12 | 10 | 7 | IF YOU THINK I'M JIGGY @ THE LOX
show, Usher’s “My Way” (L.aFace/Arista) No. 5, Janet Jackson’s “The while “Baduizm” jumped 250% over the (C) (D) BAD BOY 79115/ARISTA
Velvet Rope” (Virgin) No. 23, Dru Hill’s “Dru Hill” (Island) No. 36, and | | previous week. 21 | 19 | 3 | ANOTHERRIOT . KINGPIN SKINNY PIMP
Boyz 1l Men’s “Evolution” (Motown) No. 44, showed sales declines. Inci- Meyer says Puff Daddy & the Fami- RRE I'M NOT A PLAYER © BIG PUNISHER
dentally, despite a controversial impromptu speech at the Grammy 1v’s “No Way Out” also showed a 250% 16 | 2 | iomioup6asiomca
Awards by Wu-Tang Clan’s O’ Dirty Bastard, “Wu-Tang Forever” increase in sales over the previous week. 25 | 31 | 3 | 6AM.(WEBEROLLIN) & NADANUF
(Loud/RCA) fails to meet bullet criteria on either the R&B list or the big Dru Hill, which won two trophies, had ggf&g"gﬁ;{?g’g’:‘[‘f“j’*°s THE NOTORIOUS B1G
chart. a 30% sales jump over the previous 22|19 | 17 | 15 | o) o0 BAD BOY 7913 1/ARISTA S
W week, according to Meyer. However, 7nl|l 23l a ¢ | SEND MY LOVE/SEND ONE YOUR LOVE ~ BORN JAMERICANS

ELCOME BACK: The Lauryn Hill-produced Aretha Franklin cut other acts saw no noticeable increase (C) (D) DELICIOUS VINYL 71903

“A Rose Is Still A Rose” (Arista) welcomes the Queen of Soul back to Hot despite wins at the awards, says Meyer. 24 | 20 | 18 | 20 | FEELSOGOODA = ¢ MASE
R&B Singles as the Hot Shot Debut at No. 10. Not only is the entry a He notes that Usher; who took the best %5 | 22 | 22 | 16 | YOU KNOW MY STEEZ © GANG STARR
more youthful uptempo sound for Aretha, causing it to be embraced by R&B/soul single (male), decreased in (C) (D) {T) NOO TRYBE 38624/VIRGIN
both adult and mainstream R&B outlets; it’s also her highest entry on sales at the chain, while sales of “God’s 26 | 27| 21| 30 (%A(g)K(mgBRﬁ?ggg ¢ MACK 10
that list since the. Luther Vandros..%-pen.ne(l “Ever_y Girl Wants My (}u)f" Property” remained flat. ' 27 | 21 | 20 | 13 | ROXANNE ‘97 - PUFF DADDY REMIX STING & THE POLICE
debuted at No. 7 in 1983. Of the 106 monitored stations on the R&B radio Although Nobody Beats the Wiz out- (M) (T) (X) ASM 582449*
panel, 99 are hailing the Queen, with total audience of 20.8 million lis- lets did not offer any advertising cam- 2826|2315 Eﬁg%&&tﬁvﬁ?{g?s M.O.P.
teners. Key supporting stations include WZHT Montgomery, Ala.; paigns geared to the Soul Train Music | — : ;

5 - Sy - N A REAL LADY (SOMETIMES I'M A BIT@H) & D'MEKA
WQUE New Orleans; WIIZ Augusta, Ga.; and WGCI Chicago. Awards, Meyer says that any exposure RE-ENTRY | 2 | (oymuaa ner 2(288 @

Jon B’s “Are U Still Down” (Yab Yum/550 Music/Epic) is now listed is “terrific.” 45 | 24 | g | TWO WRONGS & HEAT
as a two-sided hit on Hot R&B Singles (No. 26) because “They Don’t “For us, Erykah Badu benefited the A0 COLWANERD PRODUCTIONS 72620700 O —
Know” hits Hot R&B Airplay at No. 72. On the former chart, we are most,” he adds. “In the long term, it |GD| NEWW | 1 | [STESTGTHTHEE S0 HE SHOCIE AL MSTER R DT CALD. ODELL OB DcK
only counting airplay points from the more dominant “Down.” will only hope to benefit all qf' them.” 2 | 3| _ | 2 | DOODOOBROWN DJ NASTY KNOCK

Following is the complete list of Soul (C) (D) STREET STREET 30009
Train Music Awards winners: | 8| 25|16 (JCL)J(ST,T(X?E%ﬁR%EOI ¢ SHAQUEEN
_Best R&B/soul single (female): RE.ENTRY | 19 | THE BREAKS & NADANUF FEATURING KURTIS BLOW
Erykah Badu, “On & On” (Kedar/Uni- (C) (D) (T) REPRISE 17310/WARNER BROS.
I“" “&B versal). 35 | 30 I 28 | 19 | MOURN YOU TIL | JOIN YOU © NAUGHTY BY NATURE
Best R&B/soul single (male):
& BEENIE MAN
Usher, “You Make Me Wanna . ..” NEW ) 1| 2 narD 61607
. SINGI_ES (LaFace). 37 | 29 | 29 | 22 | IF1COULD TEACH THE WORLD ® @ BONE THUGS-N-HARMONY
Best R&B/soul single (group (C) (D) RUTHLESS 6344/RELATIVITY
05|z xS ay » BODY ROCK MOS DEF FEATURING Q-TIP & TASH
g3 Blg|s band, or duo): Dru Hill, “In My Bed , B 19 |3 | ©omorenmcismrawis
25 & | TITLE 25 & | TITLE (Island). 39 | 33 | 50 | 23 | IMMAROLLA ¢ MR. MONEY LOC
= | S| = [ ARTIST IMPRINT/PROMOTION LABEL) ~= | S| = | ARTIST (IMPRINT/PROMOTION LABEL) Best R.&B S()ul album (female): (1(-:').'(2 (’:)OL?»N-UP 70310 ST
1165 ?s%n“.@orﬁxz.{? Pu’.riuguL(E& comnunkanota) | | 141316 NS s Pt T % T e Ery k'il)h Badu, “Baduzim” (Kedar/Uni- 4 | 34 | B |16 g {T) (X) BLUNT 4417/TVT
versal).
I PUT THE MONKEY IN THE STONE GARDEN THE PSYCHO REALM
2| 2|3 | WM owervs roaorunnER) 15 2B | T D SOMmARY crOMNY BOY) Best R&B/soul album (male): The 39 136 | B | (0)(0) (1) (X RUFFHOUSE 78773/COLUMEIA
‘ous “Li ‘ter ath” ,3,2,1 @ L COOL J FEAT METHOD MAN, REDMAN, DMX. CANIBUS AND MASTER P
| B P e A s s 16| 21| 3 | MY STEEZ et o S DS I\{;)-tgléousAB...I.C.}., Life After Death 42 | 35 | 3 | 12 | ) 5¢shm 568321 mERCURY
(Bad Boy/Arista). 8| 2| 2 NOT TONIGHT A @ LIL KIN FEAT.DA BRAT, LEFT EYE, MISSY ELLIOTT & ANGIE MARTIN
4 | 4 | 18| PAPI CHULO T 3 S e e e v Best R&B soul album (group, | 3 37| (©)(0) (M) (1) () UNDEAS/TOMMY BOY 98019/AG
band, or duo): Dru Hill, “Dru Hill” 44 | 36 | 30 | 35 | UPJUMPS DA BOOGIE @ © MAGOO AND TIMBALAND
5 | 3 | 23| BEMY PRIVATE DANCER 18 10| COME AND PARTY (C) (D) BLACKGROUND/ATLANTIC 98018/AG
L THE 2 LIVE CREW (LIL JOE) 2GM (MARASCHINO) (Island). IT'S LIKE THAT & RUN-D.M.C. VS. JASON NEVINS
§ | 8 | 17| IT'S RAINING MEN.. THE SEQUEL 18] |13| soHor Best R&B/soul or rap album: RE-ENTRY | 3 | ()(n) o0 SME 9065PROFILE T
SR el L T DUSSSIEATURINGE S ONEETHED) Erykah Badu, “Baduizm” (Kedar/Uni- 46 | 46 | 45 | 4o | 'LLBEMISSING YOUA® & PUFF DADDY & FAITH EVANS (FEAT. 112)
7 | 15| 10| MONEY CAN'T BUY YOU LOVE 20| — | 11| SOMETHING ABOUT YOU versal). (M) (T) (x) BAD BOY 79097*/ARISTA
PR DRCFAL SAONWET S HS CORTERS 03 0D i PREMIERE (ALIENY?) Best R&B/soul or rap new artist: a ol SCHg)V\%DR(E)WN @ E-A-SKI FEATURING MONTELL JORDAN
. (C) (D) (T) RELATIVITY 1643
() 5] (0] o vy el () |5 |2l L e Erykah Badu (Kedar/Universal). 48 | 50 | 39 | g | THEWORST ® ONYX + WU-TANG CLAN
9| 12| 14| DOWN Low 22| — | 18| SERENADE Best R&B/soul or rap music 3&&‘3‘?5&’&4“' LIL JON AND THE EAST SIDE BOYZ
FREAKNASTY (HARD HOOD/POWER/TRIAD) SHADES (MOTOWN) ;-1(]?0; }13111;}; D?(}?%e &I\};‘.alth E\;ms ((Fgaad- RE-ENTRY B | () Ty () MIRROR IMAGE 410/ICHIBAN
. GONG uri b X “y . 9 )
_19»]{»5 e ratm LA 1% GINGLGHTYEARD _23 16)5 r&gg é’:’?ﬂ‘éﬁ?ﬁ Q.Lu"r”e?ﬁ?ug'c B (;y;frista). 1ssing You~ {Ba 50 [ 48 | 40 | 19 g%‘%‘#&sﬂ_ﬁ 78149/ALL AMERICAN ¢ CRAIG MACK
I R - .
1] 1) 3| A e ke | — | 1| G OlMAbs GTREE T LREALL AVERICAN) . ‘Best Jazz 3lbum. Boney James, ) pecors with the greatest sals gains this week. #Videoclip avaiabily. ®Recording Industry Association
Sweet Thing” (Warner Bros.). of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units. Catalog
121 9 | 14 | AZ SIDE 25| 17 | 17 | WHATEVER U WANT 5 : A e B e e
HASTYBOY KLICK FEAT MAND {NASTYBOY GLASSNOTEMERCURY) LIGHTER SHADE OF BROWN (GREENSIDE/THUMP) Best gOSpe] album: God’s PI'Opel‘ty ng. (Izsfor cassette single. ;Aster(n;l; (lzn';ilcates catalo% num:)&r) lé for ctfssette maxi-single; cassett2 s ngle unavailable.
s , ) ot (C) Cassette single availability. single availability. assette maxi-single availability. (T) Vinyl maxi-single
13]19] 12| LET ME SEE vOU SQUIRREL T L e L IO ‘F“(r}':))(riry; gr{gll)(ei;ﬁ r(lll;i{]nfa /II\InlieI;Isdct)IS:)' avalabilty () Viey il avlabilty. () CD max-single avalabilty. @ 1998, Bilboard/BP| Commurictirs
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TOP R&B ALBU

15 | KENNY G A ARISTA 18991 (10.98/17.98) KENNY G GREATEST HITS 15
z VARIOUS ARTISTS @

S 5'& . 5 49 | 42 1 28 | 15 | Lo eoeng: Fasr171o8) IN THA BEGINNING...THERE WAS RAP | 4
28 |28 | 59| €5 | ARTIST TITLE | 54 50 | 45 | 39 | 18 | H-TOWN RELATIVITY 1596 (10.98/15.98) LADIES EDITION | 12
(= IES o< 20 {MPRINT & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD} o a

xrxNC. 1% % & 51 | 46 [ 36 | 17 | KAREN CLARK-SHEARD ISLAND 524397 (10.98/17.98) BB FINALLY KAREN | 28
hallh 52 | 48 | 38 | 22 | LUTHER VANDROSS @ ONE NIGHT WITH YOU — THE BEST OF LOVE VOLUME 2 | 17
1 1 45 3 SILKK THE SHOCKER NOLIMIT 50716*/PRIORITY (10.98/16.98)  2weeksatNo. | CHARGE IT 2 DA GAME 1 LV 68220/EPIC (10.98 EQ/17.983}
3 2 37 | K-Cl & JOJO A MCA 11613* (10.98/16.98) LOVE ALWAYS 2 53 | 49 | 49 | 36 | PATTI LABELLE McA 11642 (10.98/16.98) FLAME | 10
3 2 1 | 23 | BRIAN MCKNIGHT @ MERCURY 536215 (10.98 EQ/15.98) ANYTIME | 1 54 | 38 | — | 2 | VARIOUS ARTISTS MOTOWN 530849 (29.98 CD) MOTOWN 40 FOREVER | 38
* % ¥ HOT SHOT DEBUT % » % * % %« PACESETTER* % %
()| NEWD | 1 | C-BO AwOLNOO TRYBE 45496VIRGIN (10.98/15.98) TIL' MY CASKET DROPS | 4 (55)| 76 | 84 | 55 | ERYKAH BADU A? KEDAR 53027+UNIVERSAL (10.98/15.98) gapuIZM | 1
5 4 I 3 2% USHER A’ LAFACE 26043/ARISTA (10.98/16.98) MY WAY 1 (56) [ 55 48 54 | TRU A? NO LIMIT 50660*/PRIORITY (12.98/18.98) TRU 2 DA GAME 2
(6)| NEWD 1 | SOUNDTRACK NOO TRYBE 45451 VIRGIN (10.98/15.98) CAUGHTUP | 6 NEW) I | SCARFACE Rap-A-LOT 45471/VIRGIN (19.98:22.98) MY HOMIES | 57
7 5 5 | 16 | LSG A EASTWEST 621252EG (10.98 16.98) LEVERT.SWEAT.GILL | 2 58 | 53 | 43 | 15 | MJG SUAVE HOUSE 53105*/UNIVERSAL (10.98/16.98) NO MORE GLORY | 4
8 | 7 | 6 | 8 | THE LOX ® 840 507 73015 ARISTA (1098/15.98) T e Ol L 67 | 73 | 13 | TRICK DADDY DOLLARS 5LIP-N-SLIDE 2790WARLOCK (10 98/15.98) BASED ON A TRUE STORY | 59
9 6 s 6 YOUNG BLEED ALL | HAVE IN THIS WORLD, ARE... MY BALLS AND MY WORD 1 60 | 52 | 5l 19 | SALT-N-PEPA @ RED ANT/LONDON 828959*/ISLAND (10.97/17.98) BRAND NEW [ 16
NO LIMIT 50738*/PRIORITY (10.98/16.98) B
NEWD . T T 0 61 57 61 16 | PEGGY SCOTT-ADAMS MISS BUTCH 4005/MARDI GRAS (9.98/14.98) CONTAGIOUS | 49
KEIA 53104 */UNIVERSAL (10.98/16.98)
d 62 50 50 4 VARIOUS ARTISTS THUMP 9960 (10.98/15.98) OLD SCHOOL FUNK 11 42
11 8 7 19 | MASE A? BAD BOY 73017*/ARISTA (10.98/16.98) HARLEM WORLD 1 63 | 5 | _ 2 PROPHET POSSE PROPHET 4406 (11.98/16.98) BODY PARTS | 54
12 I TS 4? ARV RE TS EFA YHEAFIE CCTDIERIICS] SHAREMYWORLD | § 64 | 56 | 54 | 92 | MASTER P @ NOLMIT 53978"/PRIORITY (10.98/16.98) ICE CREAM MAN | 3
13 10 ) ! ML A B T A OE ) HIEREDCTABHE L 65 47 44 18 | RAKIM @ UNIVERSAL 53113* (10.98/16.98) THE 18TH LETTER 1
/)
; 11 11 16 | TIMBALAND AND MAGOO @ BLACKGROUND/ATLANTIC 92772*/AG (9.98/15.98) WELCOME TO QUR WORLD ? 66 | 51 | 46 | 20 | LL COOL JA DEF JAM 539186 /MERCURY (11.98 EQ/17.98) PHENOMENON 4
is 1(75 1;1 f; MASTER P A’ NO LIMIT 50559*/PRIORITY (10.98/16.98) GHETTO D % 1 7 76 2 IMMATURE wCh 11658 (10.98/16.98) el OURNEY 20
ERYKAH BADU A KEDAR 53109*/UNIVERSAL (10.98'16.98) LIVE 5
= MAKAVELI A® i
17 15 12 14 | WILL SMITH A COLUMBIA 68683" (10.98 EQ/17.98) BIG WILLIE STYLE 9 & & L DEATH ROW 90039*/INTERSCOPE (10.98/16.98) THE DON KILLUMINATI: THE 7 DAY THEORY !
18 13| — 2 SOUNDTRACK TOMMY BOY 1227+ (11.98/17.98) RIDE 13 69 | 62 | 68 18 | BEBE WINANS ATLANTIC 83041/AG (10.98/16.98) B BEBE WINANS | 36
19 14 _ DESTINY'S CHILD COLUMBIA 67728 (10.98 EQ/16.98) DESTINY'S CHILD 14 10 66 63 41 | SOUNDTRACK @ NO LIMIT 50643 PRIORITY 110.98 16.98) I'M BOUT IT 1
20 | 12 | 10 | 24 | SOUNDTRACK A’ LAFACE 26041/ARISTA (10.98,16.98) SOUL FOOD | 1 71 | 59 | 47 | 14 Htizis\g)’:sl%gﬁf(sxo,gs - SONGBOOK VOLUME ONE — THE SONGS OF BABYFACE | 27
21 | 18 | 16 | 24 | MARIAH CAREY A COLUMBIA 67835 (10.98 EQ/17.98) BUTTERFLY | 3 82 | 53 | 15 | 5TH WARD BOYZ RAP-A LOT/NOO TRYBE 45117VIRGIN (10.98/15.98) USUAL SUSPECTS | 26
(22)| 23 | 21 | 33 | PUFF DADDY & THE FAMILY A’ BAD BOY 73012+/ARISTA (10.98/17.98) NOWAYOUT | | NEW ) 1 | % npaos71 s0.98 co CRYSTALBALL | 73
2|2 17 | 21 | JANET A VIRGIN 44762 (11.98/17.98) THE VELVET ROPE 2 14 | & I 55 | 23 3%"353&12@)’2%@ ggglgggpm T e |l e
24 | 2 15 18 | JAY-Z @ ROC-A-FELLADEF JAM 536392*/MERCURY (10.98 EQ/16.98) IN MY LIFETIME, VOL. 1 2 TG A'Rnsrsv 98 B
* % * GREATEST GAINER* % % (05| NEWD IO o ORITY 1070 (5.9812.98) MTV PRESENTS: HIP HOP BACK IN THE DAY | 75
5 | — | 2 | BIG TYMERS CASH MONEY 9617 (11.98/16.98) HOW U LUV THAT? | 25 76 | 60 | 87 | 4 | VARIOUS ARTISTS EASTWEST 62088/€EG (11.98/17.98) PARTY OVER HERE '98 | 60
* % * HEATSEEKER IMPACT % % * 17 | 75 | 59 | 24 | MACK 10 @ PRIORITY 50675 (10.98 16.98) BASED ON A TRUE STORY | §
29 | 29 | 22 | NEXT ARISTA 18973 (10.98/15.98) RATED NEXT | 26 85 | 74 | 36 | TWISTA CREATOR'S WAY ATLANTIC 92757+/AG (10.98/15.98) ADRENALINERUSH | 13
@ A R B R R T T rroenos RE-ENTRY | 58 223252;:(;:/(:6;;\%&; SUNSET/ATLANTIC 82961/AG (11.98/17.98) SPACEJAM | 5
28 | 22 | 20 | 15 | 2PACA‘ AMARU 41630V (19.98:24.98) R U STILL DOWN? [REMEMBER ME] | 1 86 | /0 | 3 | BlurvoonTiaNTIc o275 0 081698  EVERY KIND OF MOOD — RANDY, RANDI, RANDEE | 70 |
29 19 — 2 JAGGED EDGE 50 SO DEF 68181/COLUMBIA (10.98 EQ/16.98) A JAGGED ERA 19 81 71 58 11 ICE CUBE PRIORITY 51037 (10.98/16.98) FEATURING...ICE CUBE 32
30 | 25 | 22 [ 25 | BUSTA RHYMES A ELEKTRA 62064*/EEG (10.98 16.98) WHEN DISASTER STRIKES.. 1 82 | 80 | 80 | 15 | HOT BOYS CASH MONEY 9614 (10.98/17.98) GET IT HOW U LIVEN | 37
31 21 24 11 | QUEEN PEN UL’ MAN 90151 */INTERSCOPE (10.98,16.98) MY MELODY | 22 83 | 70 | 62 19 | BIG BUB KEDAR 53074*/UNIVERSAL (10.98/16.98) TIMELESS 15
32 24 18 15 CHICO DEBARGE KEDAR 53088*/UNIVERSAL (10.98/16.98) LONG TIME NO SEE 14 92 81 85 | KENNY LATTIMORE @ COLUMBIA 67125 (10.98 EQ/16.98) KENNY LATTIMORE 19
3| 8|2 29 | SWV RCA 67525* (10.98/16.98) RELEASE SOME TENSION 5 85 | 65 | 56 16 | LUNIZ NOO TRYBE 44939/VIRGIN (10.98/16.98) LUNITIK MUZIK 8
34 | 26 19 31 | JOE @ Jive 41603* (11 98/16.98) ALL THAT { AM 4 86 | 89 69 & GP WU mcA 11587 {10.98/16.98) DON'T GO AGAINST THE GRAIN 44
35 | 31 25 20 | UNCLE SAM STONECREEK 67731LEPIC (10.98 EQ/16.98) UNCLESAM | 24 87 69 66 | 100 | MAXWELL A COLUMBIA 66434* (10.98 EQ/16.98) MAXWELL'S URBAN HANG SUITE 8
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double albums with a running time that exceeds two hours, the RIAA multiplies shipments by the number of discs and/or tapes. *Asterisk indicates LP is available. Most tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are
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Official ‘Heart’ Remixes Primed To Sink Upstarts

SAILI NG AWAY: We’ve got bad news
for all of those opportunistic little
labels hoping to hitch their wagon onto
Celine Dion’s runaway smash “My
Heart Will Go On.” The folks at 550
Music have finally smartened up and
commissioned uptempo remixes of the
massive theme from “Titanic”—and
not a moment too soon.

At this point, three tepid dance ver-
sions of the song are already success-
fully circulating. Thankfully, all of
these should disappear now that the
real thing is imminent. One can only
wonder why the label waited so long to
remix the track, given the apparent
demand at radio and retail. As it is, a
little momentum has been lost by the
delay. We trust that Sony’s pressing
plant is working around the clock to
rush the new mixes into stores.

In any case, Tony Moran and Soul
Solution partners Bobby Guy and
Ernie Lake took turns reconstructing
“My Heart Will Go On,” both with stel-
lar results.

Guy and Lake’s version rattles with
the hearty, hard-edged percussion that
has become their signature. Replete
with foghorns and other assorted ship-
like sound effects, their interpretation
oozes with the rich melodrama associ-

Pance

by Larry Flick

ated with the soundtrack.

Moran has opted for a more sweep-
ing disco flavor in his interpretation,
wrapping Dion’s voice in well-padded
tribal drums and twinkling keyboards
that effectively complement composer
James Horner’s haunting melody.

Given the notable strength of both
versions, club jocks and radio pro-
grammers should find themselves in a
pleasant quandary in settling on a fave.
They certainly won’t go wrong in
either case.

If there’s anything nagging about
these dance versions of “My Heart Will
Go On,” it’s that they remind us of how
Dion doesn’t visit the dancefloor as
much as she used to. Diehards will
recall her visibility on now-classic cuts
like “Unison” and “Love Can Move
Mountains,” both of which showed her
as a viably youth-driven artist to match
the more mature demeanor exhibited

NEW YORK—Frankie Knuckles
still cannot recall what he said upon
reaching the podium of Radio City
Music Hall as the victor in the Gram-
mys’ first-ever remixer of the year
sweepstakes.

“It was like I was lifted out of my
body,” he says. “It also happened so
fast. I have no memory of the mo-
ment beyond preparing to jump up
and congratulate [fellow nominee)
David Morales right before the win-
ner was announced. I was convinced
that he was going to win.”

While club-
land pundits
were evenly di-
vided between
the titans in
handicapping
the dance-driven
category (which
also included
Armand Van
Helden, Todd
Terry, and Mousse T.), Knuckles
nabbed the trophy after a year that
saw him successfully reconstructing
hits like Mary J. Blige’s “Every-
thing” and Toni Braxton's “I Don’t
Want To” and “Un-Break My Heart.”

“On the whole, I'm feeling the
goodwill of the community,” he says.
“But I know there are people who
believe I didn’t deserve to win—and
that there were a few major names
that were locked out of the category.
I prefer to simply let them feel or
think what they want. At the end of
the day, I'm proud of my work, and
I'm honored to have it recognized.”

The Grammy nod is also a crown-
ing achievement as Knuckles marks
his 25th anniversary of a sterling ca-

KNUCKLES

Knuckles’ Grammy Caps Hit Year

reer as a turntable artist and as a key
architect of the house music move-
ment.

“It has not been an easy road by
any stretch of the imagination,” he
says. “But it’s been a thoroughly ful-
filling one. After all, working on your
own terms is highly unusual in life.
I'm hoping that winning a Grammy
will unlock a few doors that I haven’t
been able to knock down yet—as well
as prove to people in dance music that
all things are possible if you remain
focused and true to yourself.”

Knuckles is in the midst of a
lengthy tour that will put him behind
the turntable decks of clubs all over
the world before the end of the sum-
mer. “I sort of feel like an ambas-
sador for the club side of the music
biz as I travel around,” he says. “As
I've played in places like South Africa
and Greece, I've learned that we’re
all the same at the core. I always see
people on the road who remind me of
a friend back home.”

Between gigs, Knuckles is locked
away in the studio. He has just com-
pleted remixes for Taja Seville’s
imminent single, “A Lot Like You,”
on 550 Music/Epic. He is also writing
with Danny Madden and Lathan
Armor for a forthcoming solo project.
A short-list of potential vocalists is
forming quickly—starting with Thel-
ma Houston, Nona Hendryx, and
Barbara Tucker.

“If you're going to make a record,
why not work with the best?” he says.
“After all of these years, I still get ex-
cited about working with such peo-
ple. They bring out the best in me.
And I hope vice versa is also true.”

LARRY FLICK

on her trademark power ballads. Per-
haps the folks at 550 Music will con-
sider lifting the bubbly “Just A Little
More Love” from her current “Let’s
Talk About Love” collection as a future
single—or at least as a club-focused
flipside for the next ballad waiting in
the wings.

BREAKING OUT: Look for Air—the
French electronic act that anyone with
an allegedly hip bone in their body is
panting over—to experience a beefy
above-ground hit with “Sexy Boy,” a
cute Source/Caroline single that has
been solidly remixed by quirky rocker
Beck. Cassius of Motorbass and Eti-
enne De Crecy of Super Discount
fame also groove perspective to the sin-
gle, which features the previously
unavailable track “Jeanne.”

Air’s enigmatic labelmate, Photek
(aka Rupert Parks), has been keeping
busy lately. In addition to collaborating
with jungle-master Goldie on a future
release, he’s been working on two new
cuts to be included on “Form & Fune-
tion,” a compilation of his impossible-
to-find past material due June 2. Some
of the cuts have been remixed to suit
trendy tastes, with contributions by
Grooverider (“Resolution”), Doc Scott
(“Water Margin”), and Peshay (“Rings
Around Saturn”), among others.

Whilst we have Parks on the brain,
Photek-heads will be delighted to learn
that he’s planning his first-ever DJ
tour of the States in the late spring. We
can hardly contain our excitement.

LINE ’EM UP: With “Ride The Pony”
by Peplab, Virgin Underground con-
tinues to be an invaluable source of
musie that’s not only of superior qual-
ity but also indicative of turntable
trends on the horizon. First heard late
last year on Mr. Cheng’s Quality Tunes
(an Amsterdam-based indie well worth
keeping tabs on), the track is a super-
catchy houser, slathered with aggres-
sive electric guitars and a hook that
demands immediate pop radio play.

Even though the import of “Ride
The Pony” didn’t saturate the States,
the domestic pressing will offer fresh
mixes along with the original versions.
Intriguing New York newcomer Con-
rad Carelli did the honors in sprucing
up this already juicy jam. This lad has
serious star potential. If you're sick of
the same five remixers, perhaps you
should look him up.

By the by, clubland insiders should
get a kick out of the picture sleeve for
“Ride The Pony,” which features a dar-
ling boyhood snapshot of Virgin Under-
ground honcho Rick Squillante. What
a cutie!

Ultra Records trucks on with a cou-
ple of hot items. Future Breeze
returns with “Another Day,” which jig-
gles with rhythmie authority, while the
anthemic “Love Is A Place” by E’Mij
illustrates immeasurable growth by
producer Phillip Damien. His knack
for weaving infectious hooks and force-
ful voeals into eredible grooves can no
longer be denied. In his remixes, Mood
II Swing member Jon Ciafone effi-
ciently breaks the song down into a
deep underground vibe. Don’t you dare
miss either of these winners.

On an Ultra-related note, stateside

label GM Emily Ng continues to estab-
lish a solid career as a producer and DJ
to be reckoned with. In addition to
commanding turntable decks all over
the U.S. and Europe, she’s been in the
studio recently working on tracks for
Yoshitoshi and Grace Jones. A true
diva in the making, wouldn’t you
agree?

The kids at NiteGrooves Records
are kicking it lovely with a couple of
essential releases. “Strings Of Life” is
a classic instrumental that’s been mas-
terfully updated by Chicago maestro
Ralphi Rosario. There are no sur-
prises here . .. just piles of lush key-
boards and rich, insinuating rhythms.
For a more saucy, guttural flavor,
Rosario gets down and dirty on the
flipside jam, “Funk It.”

Wamdue flexes a fairly broad range
of sounds on “Cascades Of Colour,” an
EP cut under the group name the
Ananda Project. Gaelle Adisson pro-
vides an ethereal vocal presence on the
three-track record, which opens with
the dark and moody title cut, cruises
into the urgent and tribalistic “I Think
I’'m Losing You,” and finally closes
with the dreamy “Destination.” DJs
may feel the desire to break this pro-
ject into separate morsels for peak-
hour use, though we’re more inclined
to pop this sucker on and let it run its
course as a full conceptual piece.

It’s actually looking like it will be a
Wamdue-heavy season. The Atlanta
act has a stunning full-length album
coming on Strictly Rhythm Records in
the late spring; it will be previewed by
the single “Where Do We Go.” It’s
absolutely gorgeous material that’s
enhanced by the remix input of
Armand Van Helden.

Strictly Rhythm has several other
sure-fire hits in the making with Ultra
Naté’s long-anticipated new single,
“Found A Cure,” as well as Kimani’s
festive “High On Love” and future diva
J. Cee, whose debut, “What You Do,”
tingles with mass appeal. We’d expect
nothing less than the best from club-
land’s most enduring indie label.
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Breakouts: Titles with future chart potential,
based on ciub play or sales reported this week.

Def Beats. On April 15, David Morales
serves club loyalists with “Needin’ U,”
an invigorating deep-house anthem on
which he samples the Chi-Lites’ soul
chestnut “My First Mistake.” The track
is one of two spankin’ new jams on
Definity Records, a New York indie
label Morales operates with industry
veteran Judy Weinstein. On the same
day, producer Bobby D’Ambrosio
issues “The Day,” a disco-soaked kick-
er that features vocals by Michelle
Weeks. The track follows the pair's
1997 international dancefloor staple
“Moment Of My Life.” D’Ambrosio is
currently working on an album due this
summer. Among the cuts completed is
the forthcoming single “Brighter Days”
featuring guest vocals by Darryl Martin.

THE NEXT LEVEL: It’s always a
pleasure to report a clubland citizen’s
elevation onto a higher plateau. It’s
particularly satisfying when the news
involves a gifted producer/composer
like Brinsley Evans, who has been
diligently toiling away at the under-
ground level for several years now. His
1994 Uncanny Alliance turntable hit
“I'm Beautiful Dammit” has been
tapped for inclusion on Bette Midler’s
next album. Talk about a perfect union
of artist and song! Our snoops tell us
Miss M is having a field day with the
funny and uplifting tune in the studio.
Legendary producer Arif Mardin is at
the helm of the recording.

Also, Chicago-based producer/musi-
cian Tim Gant has scored a coup by
placing his wonderfully soulful tune
“In Case You Forgot” on Aretha
Franklin’s new Arista set, “A Rose Is
Still A Rose.” This man is among the
more shy yet crazy-talented dudes of
our genre. Such high-prefile opportu-
nities are long overdue.

H ERE THEY ARE: There’s no
guessing which acts are going to leave
a lingering impression on punters.
Years after having disappeared from
stateside view, a sizable posse of Army
Of Lovers loyalists continue to bom-
bard us with questions regarding the
Swedish act’s whereabouts. Well, we
finally have some good news. Members
of the act have reconvened under the
name Vacuum and have recently
issued the techno-smart hi-NRG sin-
gle “I Breathe” on Sweder:’s Stockholm
Records. An album is looming in the
not-too-distant future. Time to start
rifling through those import bins!
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CLUB PLAY

MAXI-SINGLES SALES
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@ 10 6 13 | TOGETHER AGAIN (T) (X) VIRGIN 38623 ® JANET

11 8 1 12 | YOU ONLY HAVE TO SAY YOU LOVE ME ARIOLA DANCE 53603/BMG HANNAH JONES 10 8 9 B 100 CLOSE [Ty 00 ARiSTA 1300 ST
@ 20 29 ; TMPTATION ChAVEN 357 STAXX 11 7 — 2 UNTIL THE DAY (T) (X) TWISTED 55424/MCA FUNKY GREEN DOGS

13 | 16 [ 20 6 FLY AWAY (BUTTERFLY REPRISE) COLUMBIA PROMO © MARIAH CAREY

14 12 3 3 DON'T GIVE UP 2vx 8722 M CHEC E e 12 11 20 3 BODY ROCK (T} OPEN MIC 157 RAWKUS MOS DEF FEATURING Q-TiP & TASH
73 1 3 "M LEAVIN' ARISTA PRGMO LISA STANSFIELD NEW ) 1 THE CITY IS MINE (T) ROC-A-FELLA/DEF JAM 568593/MERCURY @ JAY-Z (FEAT. BLACKSTREET)
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@ 13 | 11 | 13 | BENEDICTUS GROOVILICIOUS 039/STRICTLY RHYTHM BRAINBUG 22 | 24 | — | 2 | IWANTYOU BACK () (X) RCA 65373 @ N SYNC
30 | 35 | 4 | REVOLUTION 909 SOMA PROMONVIRGIN @ DAFT PUNK 23 | 14 | 7 | 10 | DANGEROUS (M) (T) (X) ELEKTRA 63892/EEG @ BUSTA RHYMES
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36 | 39 | 4 | PRISONER OF LOVE (LA-DA-DI) COLUMBIA PROMO TANIA EVANS 21 | 20 | 19 | 23 | ONEMORE NIGHT () (X) TOMMY BOY 786 AMBER
38 47 3 MUSIC TAKES YOU JELLYBEAN 2533 PULSE FEATURING ANTOINETTE ROBERSON 28 15 17 12 | ROXANNE '97 - PUFF DADDY REMIX (M) (T) (X) A&M 582449 @ STING & THE POLICE

30 | 38 | 33 6 MEET HER AT THE LOVE PARADE KOSMO IMPORT DA HOOL NEW ) 1 THANK YOU (T) ATLANTIC 84085/AG BEBE WINANS
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anywhere in the top 50. @ Videoclip availability. Catalog number is for vinyl maxi-single, or CD maxi-single if vinyl is unavailable. On Sales chart: (M) Cassette maxi-single availability. (T) Vinyl maxi-single availability. (X) CD maxi-single availability. © 1998,
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Travis Makes DreamWorks Debut

Nashville’s Newest Label Plans Major Push

M BY CHET FLIPPO

NASHVILLE—Randy Travis is back,
and he’s leading the charge for the new
DreamWorks Records Nashville label.
In the new mutual-admiration society
he and DreamWorks have forged, both
Travis and label staffers at all levels say
they’re thrilled at the unusual opportu-
nity to launch a major new country label
with a major established country star.

Travis’ first single from the project,
“Out Of My Bones,” went to country
radio Feb. 16. It debuted last issue at
No. 39 on the Billboard Hot Country
Singles & Tracks chart, and it moves to
No. 30 this issue. The new album, “You
And You Alone,” will be in stores April
21. DreamWorks is formulating an
exhaustive promotion, marketing, and
media campaign that will take the pro-
jeet well into the fall.

The new single, says KEEY Min-
neapolis assistant PD/music director
Travis Moon, is “a breath of fresh air
from someone who’s been around a
while. It’s great to hear a voice like that
back on radio. The consistency hasn’t
been there for him in recent years. But
the new song is one we’ll be playing for
a while.”

Travis was a hit at the recent Coun-
try Radio Seminar, where he performed
a concert at downtown Nashville’s Her-
mitage Hotel. (The label rented the
building for the week, temporarily
renaming it the DreamWorks Hotel.)
“The erowd overflowed the ballroom
where he was playing,” says Dream-
Works Nashville president James
Stroud, “and they filled the lobby and
then spilled out into the street. It was
great.”

Stroud, the former president of Giant
Records Nashville, was tapped last year
by DreamWorks. He says his choice of
Travis to be the fledgling label’s flag-
ship artist was natural.

“When Mo Ostin and Jeffrey Katzen-
berg and [Steven] Spielberg and [David]
Geffen decided to open a Nashville
label,” he says, “one of the things that I
said was, ‘Mo, we've got to open our doors
with the same quality and standard that
you have out here.’ I told him, ‘Randy
Travis is not at Warner Bros. right now.’
And of course Mo ran Warner Bros. back
when Randy had his first hits there. So
Mo said, ‘Do what you feel we need.””

Stroud says he then approached Travis
at last year’s Academy of Country Music
Awards and said they needed to talk.
During the show, Travis and his manag-
er/wife, Lib, went to a restaurant with
Stroud and started working on a deal.

“He’s just one of those few who is a
true stylist,” says Stroud. “When we cut
the first song for this album, “The Hole,’
we had all these great Nashville players
sitting there, running the song down,
getting it right before Randy comes in.
We have all done this for quite a while
here in Nashville,
and they're a little
jaded. So Randy
comes in and sings
it for the first time.
His voice just filled
the room. And
when we stopped,
these great profes-
sional musicians
stood up and gave
him a standing ovation. I have never
seen that done in this town before.
Never.”

Stroud says Travis is “just what we
need for our market right now—great
style with an identifiable voice and a
high artist’s standard.”

Stroud adds that Travis is “the guy
who saved our music before,” referring
to his first hurrah in country in 1985.
That year, Travis lifted a fairly mori-
bund music market and became the
first country performer to have a debut
album go platinum in less than a year.

“Randy hasn’t been on radio for a
while,” says Stroud, “and people may
have forgotten how great he is. But he’s
here, and it’s a great album. It’s great to
have the time and the support to do what
you want to do on something like this.”

Not surprisingly, Travis echoes
Stroud’s thoughts about the start-up
project. “We were able to put in the
time on this record,” he says. “It was
nice having a little time to work on it,
especially having four of us look for
songs-—people who knew what they
were listening for.”

Travis says he, Stroud, co-producer
Byron Gallimore, and longtime Stroud
associate Allison Brown were “listen-
ing constantly” for material. “And Lib,
my wife, and all of us, we sit down and
make the choices together,” he says.

Travis notes that he was also filming
two movies (“The Rainmaker” and
“Black Dog”) while recording this
album, and he says he wants to contin-
ue warking in music and movies simul-
taneously. He now has 20 film credits to
his name, in addition to several TV act-
ing appearances. In fact, he says, his
“Black Dog” co-star Patrick Swayze
also sings on one cut on his new album.

Contrary to some reports, Travis
says he didn’t sign to DreamWorks
solely because the label is such a Hol-

TRAVIS

lywood power player. He adds that he
didn’t leave Warner Bros. because he
felt his film projects were being
squeezed by time constraints.

“QOur deal in signing with Dream-
Works doesn’t even mention film,” he
says, “because we didn’t want that to be
part of it. We want to keep it totally sep-
arate, because you can’t have one hing-
ing on the other. We want to keep a good
relationship and keep this strictly about
the musie.”

Of course, he adds with a laugh, “if
Steven [Spielberg] comes up and says,
‘I want you to do this movie,” I might
become available.”

(Continued on page 44)
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Master Session. Five master Nashville songwriters have pooled their talents for
a video songwriting seminar titled “The Masters.” Shown in the back row, from
left, are video executive producer Don Dortch, Steve Cropper, Mickey Newbury,
Max D. Barnes, and video producer/director Neal James. In the front row, from
left, are Hank Cochran and Harlan Howard.
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Music Row’s

Alternative

THE 29TH COUNTRY RADIO SEMINAR (CRS) was
by all accounts a big hit, with a record number of 2,358
participants (see story, page 127). Although I was flat on
my back with a bug and missed it, colleagues tell me the
first-ever CRS held in downtown Nashville was a nonstop
musical party with revelers flooding the streets. The
biggest hit was Giant Records’ limo shuttle service, which
included a stretch Humvee. Garth Brooks told attendees
that his next recording project—a 26-cut live album—will
be on DVD. Country Radio Broadcasters gave its 1998
Artist Humanitarian Award to Kenny Rogers. Last year’s
winner, Joe Diffie, made the presentation.

the freedom he has to move
Seene
“QOur label’s been open
artist to go out and set up the projects. We looked at the
and productions out there in a really close way,” notes
speak to Jeffrey Katzenberg every morning, and he’s excit-

REVERIES: DreamWorks Records Nashville president
James Stroud tells Nashville Scene that one of the best
things about his new gig is

at a deliberate speed and '

avoid the usual treadmill

pace of a major label. He as VI e
says the label’s first release

(by Randy Travis; see =
story, this page) could have

been long delayed.

since August, but I wanted ™
to give DreamWorks the

opportunity to staff up first

with the right people for

this team,” he says. “Sec-

ondly, I wanted freedom to give our artists enough time to
make the record and then allow both the team and the
whole last half of last year, and I said, ‘Let’s don’t do any-
thing ’til the first of the year.’ It gives us a new year, a new
beginning.”

He says the obvious intent was to extend DreamWorks’
original concept of an alternative creative outlet and estab-
lish such a reality in Nashville.

“We're tied in to our label in Los Angeles and our films
Stroud. “They are aware of everything we’re doing. We
communicate on a daily basis. Their input and ideas are
valuable to us, and their follow-through is incredible. I think
that’s what will happen in Nashville in the future. I think
we've been penalized in the past as a town for not thinking
big enough. The labels here are starting to communicate
with the outside world in a positive way. At DreamWorks I
ed about what’s going on here. There’s that close contact
that I think is maybe setting us apart from other labels. I'm
not saying other labels here aren’t good and aren’t doing
that. But there’s a commitment here from these guys that
says, ‘We're available whenever you need us.’ They treat us
as equals and are very proud of us.”
Stroud says the Nashville label is already involved in sev-

by Chet Flippo

First Downtown CRS A Hit With All;
Stroud Relishes Latest Gig’s Freedom

eral of the parent company’s film projeets. “DreamWorks’
first animated major film is the story of the lite of Moses,
called ‘The Prince Of Egypt,’ for which we’re doing the
soundtrack,” Stroud says. “We’re planning a release around
the Christmas release of the film. We’ve been showing the
film individually to the artists we want to perform on the
soundtrack. Jeffrey has personally come to Nashville for
indivicdual sereenings. It'll be a Nashville soundtrack, the
first one for an animated project of this scope and poten-
tial. It’s a nice statement for this community to have a
soundtrack to a film like that, instead of to the latest gang-
war movie or the latest drug-bust movie. We have every-
body from Reba McEntire to Vince Gill to Clint Black to
Martina McBride and Pam Tillis, Wynonna, Tim
[McGraw] and Faith [Hill], Amy Grant, Alison Krauss,
and Randy and our
DreamWorks artists. It'll
show off our artists to the
world.”

Stroud says the label’s
other artists are Jessica
Andrews, Lisa Angelle,
Darrell Worley, and Mac
McAnally, who was the
first signing of Dream-
Works’ David Geffen at
Geffen Records years ago.

For the foreseeable fu-
ture, Stroud says, Dream-
Works is “going to let our
musie drive our time lines and let the music drive the releas-
es. So, when our music is ready, we’ll put a record out. And
until that time, we're not going to force anything. We're not
going to have a huge roster. Those records will be spread
out to allow each artist to have the time to finish and set up,
similar to what Randy did. With Randy, if the music had not
been right, we were going to move all the release dates, even
though we had [CRS] dates planned.

“We were not gonna release that recard 'til it was right.
We’re just blessed and lucky it’s a good record.”

PEOPLE: Ken Mellons has signed with Curb Records. A
first single is expected April 27, followed by a summer
album . .. MCG/Curb artist Jeff Carson signs with Mon-
terey Artists for exclusive booking. He’s recording his third
album with Max T. Barnes producing . . . Songwriter Cal
Sweat signs with Starstruck Writers Group . . . Songwriter
Wayland Holyfield signs an exclusive writing and co-pub-
lishing agreement with Ingram/LeBrun Music. Holyfield,
a member of the Nashville Songwriters Assn. Internation-
al Hall of Fame, has won 35 ASCAP and BMI awards.
Ingram/LeBrun, which opened in September; is a sub-
sidiary of Ingram Entertainment.

Waylon Jennings releases his first children’s album,
“Cowboys, Sisters, Rascals & Dirt,” as parf of Seny Won-
der “Family Artist” series.
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TRAVIS MAKES DREAMWORKS DEBUT
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by Wade Jessen

IN THE AMEN CORNER: With an increase of about 3,000 scans, the sound-
track to Robert Duvall’s film “The Apostle” rises 36-21 and snatches the
Greatest Gainer ribbon on Billboard’s Top Country Albums. “The Apostle”
set lands on The Billboard 200 at No. 173, and Rising Tide sales VP Joel
Hoffner tells Country Corner that a Feb. 24 in-store appearance by Duvall
and Steven Curtis Chapman contributed heavily to the sales spurt. “What
was scheduled to be a two-hour event drew about 2,500 fans to a Blockbuster
Music stare in Dallas,” Hoffner says. “Several local stations were vying for [an
exclusive] promotion, and we ended up with KPLX Dallas for the country
audience and KLTY Dallas to reach the Christian listeners there.”

Hoffner says he expects similar increases over the next several weeks. “As
we get closer to the Oscars, we'll see more big jumps, and our strongest
regional sales are in the South.”

“The Apostle” opened last issue at No. 8 on Top Contemporary Christian
albums and rises to No. 4 with more than 6,000 scans. Leigh Ann Hardie,
VP of artist development at Sparrow, is handling the marketing effort at
Christian retail and says video exposure for Steven Curtis Chapman’s “I Will
Not Go Quietly” has also added some sales muscle. “Our heaviest concentra-
tion of video play is happening at [Clearwater, Fla.-based] Praise TV and on
Trinity Broadcasting Network’s ‘Real Videos’ segments.” Hardie says other
cable outlets, including Z Music and CMT, are also airing Chapman’s clip.
Other acts on “The Apostle” package are Patty Loveless, Johnny Cash, and
the Gaither Vocal Band.

SOMEWHERE UP THERE, LEFTY IS SMILING: With Hot Shot Debut
honors at No. 24, honky-tonk disciple Daryle Singletary opens with more
than 6,000 units on Top Country Albums with “Ain’t It The Truth,” which
also enters our Heatseekers list at No. 13. “This is Daryle’s biggest week ever,
and it proves to us that [the lead single] ‘The Note’ absolutely drove these
sales,” says Connie Baer, senior VP of marketing and artist development at
Giant. Baer says the videoclip for “The Noate,” which dramatically mirrors
the song’s story line, has also compelled viewers to buy “Ain’t It The Truth,”
Singletary’s third album. The clip is airing in medium rotation at CMT.

On Hot Country Singles & Tracks, “The Note” peaked at No. 28 in the Feb.
28 issue and rose to No. 9 on Top Country Singles Sales last issue.

IT’S THE COWBOY WAY: After scoring his 33rd No. 1 on Hot Country Sin-
gles & Tracks last issue, George Strait’s “Round About Way” (MCA
Nashville) increases seven spins to stubbornly dominate that chart for a sec-
ond week, although a 866-spin increase shoves Clint Black’s “Nothin’ But
The Taillights” (RCA) 5-2, and Collin Raye’s “Little Red Rodeo” (Epic) is up
369 plays to rise 6-3. Meanwhile, David Kersh’s “If I Never Stop Loving You”
(Curb) eases up 11-10 but gains 407 spins. His album is up 1,000 scans, ris-
ing 19-13 on Top Country Albums and 155-184 on the big chart.

ON THE TUBE: With a 92% increase, Alison Krauss’ “So Long, So Wrong”
(Rounder) earns Pacesetter honors on Top Country Albums following three
Grammy Awards, including best bluegrass album (Billboard, March 7). That
set scans more than 2,500 units to rise 67-46. During the Feb. 25 broadcast,
Vince Gill, who sang his winning “Pretty Little Adriana” on the 40th annu-
al Grammy telecast, sees his MCA Nashville set “High Lonesome Sound” re-
enter at No. 50.

(Continued from page 42)

Travis is also straightforward as to
his reason for leaving Warner Bros. last
year. “I try not to say bad things, but I
just had trouble with some people at
Warners,” he says. “I still have a lot of
friends over there who will be my
friends for the rest of my life. But I had
trouble with the head of the label and
with the head of promotion. We couldn’t
agree on the way things should be done,
I guess. The contract was up, and then
the DreamWorks thing came up, so it
was really good timing. James goes back
with me for years, because he played
drums on the first couple of albums. He
was the A-team session player then.
And he asked me to be his first act now.
I was glad. We had been talking to three
other labels. I'm honored to be the first.”

Warner Bros. executives declined to
comment.

DreamWorks Nashville’s marketing
and promotion execs agree that working
on a “clean page of paper” is a satisfy-
ing way to start a label and a project.

“Radio welcomed us with open arms
on this,” says senior executive of pro-
motion Scott Borchetta. “This is a new
beginning for all of us. The album is
amazing. You know, we always put these

grandiose plans together, but this one’s
working.”

John Rose, senior executive for sales
and marketing, says, “Radio loves
Randy because he represents a return
to traditional roots, and he’s got that rec-
ognizable voice that they need on the air.
The fans want that name recognition.”

Rose says the label is laying out a
comprehensive plan for the album.
“Luckily, the parent company gave us
time to put our company together to do
it right,” he says. “That’s the buzzword
around here. We've only got one chance
to do it right. So we had a lot of time to
work on this project.

“Again, that name recognition with a
Randy Travis gives us the chance to go
out and do things with major manufac-
turers and sponsorship things and pull
things together, because they know the
value of Randy Travis’ good name.”

Borchetta says timing is a major fac-
tor. “There had been nothing wrong with
Randy Travis,” he says, “but [co-pro-
ducers Stroud, Gallimore, and Travis]
got together and put out a Randy Travis
album for 1998. In a show, those new
songs fit right in with his hits.”

As planned by the label, the first few

months of the Travis campaign began
with the single in February and run
through August, when Travis will
receive a star on the Hollywood Walk of
Fame. In between will be a billboard on
Sunset Boulevard; scores of radio, TV,
and print appearances and interviews;
a performance March 17 at the Nation-
al Assn. of Record Manufacturers con-
ference; a fan-club tie-in with Gibson
guitars; a truck-stop cross-promotion
with the movie “Black Dog” in April and
May; and a NASCAR appearance in
May. In April, he and Swayze will appear
together on Oprah Winfrey’s talk show.

A major account reception will be
held Wednesday (11) in Minneapolis.
Another will happen April 21, the
album’s street date, at Universal head-
quarters in Los Angeles.

Rose says DreamWorks will also
begin a promo CD series called “Com-
pass” that will incorporate clips, cuts,
biography information, photos, and the
like for each label artist; Travis will be
the first featured.

Travis is booked by Creative Artists
Agency. His publishing company is
Sometimes You Win Music, adminis-
tered by Sony/ATV Tree (ASCAP).
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AP

s f’no [cutmsu YU (Smash Vegas, BMYBig Pictre, BMUAY
Dreams Had Wi

66 | DON'T WANT NO PART OF I (Careers-BMG, BMI/Brealer

Maker BMI/1stand Bound, ASCAP/Famous, ASCAP) HL
10 IFl NEVER STOP LOVING YOU (Acuff-Rose, BMI) WBM
26 IMAGI AT (Seventh Son, ASCAP/New Hayes, ASCAP) WBM
kx} FROM THE COUNTRY (Bug, BMI/ngh And Dry, BMi/Them

E h CAP/Stan Webb, SESAC)

62 I [l HTMVEEN Uit LOVINP)VbU {EMI Blackwood, BMI/Sangs Of
7, Bl

43 ISXe HE LIGHIP(SCﬁen Gems-EMI, BMI/Earmark, BMI/Wamer

42 vfgﬁw BE VOU (Irving, BMI/Catter Bay, BM(/Nean Sky,

2 IWANNA FALL IN LovE (M. Spiro, BMI/Hidden Words,
BMI/Ar:uﬁ BM)) WB

15 EEN YOU AND ME (We've Got The Musrc BMI/Sangs
OfPo ram Int’l, BMI/Tazmaraz BMI/For The Music,

ASCA 'yfT ), ASCAP) H
52 JUSTA%%:P/“%MT AROUND TIL SHE'S LEAVIN' (0id Despera-
65 {#ASIT SOME LOVf (EMI Tower Street, BMI/Pugwash, BMI/Balmur,

)
7 IUST T0 SEE YOU SMILE (Music Corp. Of America, BMI/GImer
BM/Hamstein Cumbertand, BMI/Baby Mae, BMI) HL/W
35 LEAVING OCTOBER (Emdar, ASCAP/Texas edge, ASCAP/WO
e Con Conceptions, ASCAP/Full Keel, ASCAP/Sony/Aw Tee, B

3 I.ITTLBEMRVE'? RODEO (EMI Blackwood BMI/Flybridge, BMI/Phil
0
17 (L;%NELV WOW'T LEAVE ME AL%WE (MKD, BMVEnsign, BM/Joe's

BM) HL

36 [ONGNECK aomz (Steve Wariner, BMYP S O Limited,
ASCAPéSo s Of Peer

13 LOVE OF LIFE(EMITowerStreet BMVLmIe Canan,
BM wood ) HL

% Lovzwomucorlvou (Almq,ASCAP bad Rabbit,

ASCAP/EMI Bl
72 MATCHES (EMI Apn ¢, BMI)
28 THE NOTE (Soxteen I/Walter Haynes BMVCMI BMI) HL
2 gaIH‘m”RUT THE TAILLIGHTS (Blackened, BMI/Steve Wariner,

)
b£] one OF THESE DAYS (Careers- BMG BMI/FI dsDream
BMI/Warner-Tamerlane, BMI/When
40 ONE OF THOSE NIGHTS TONIGHT (Sea At ASCAP/Famous
ASCAP/Careers-BMG, BM)/Sontanner, BMIWB, ASCAP) HLAWEM
38 ONE SMALL MIRRCLE (Sony/ATV Tree, BMI/Mr. Bubha
BMI/Steve Wariner, BMI) HL

30  OUT OF MY BONES (MCA, ASCAP/Gary Burr, ASCAP/Sharondipi-
{yASgﬁl’)/F;‘uLckaIesra BMI/Nomad-Noman, BMi/Wamer-Tamer-
ane,

53  PAPA BEAR (Music Corp. Of America, BMI) HL

6 PERFECT LOVE (Starstruck Any eI 3MVM|ssouIa BMI/EMI

Bla i
39 PUTYOUR HEART Iﬁ%o IT?‘! wﬁ' BMU/Bayou Bay, BMI) HL
ROUND ABOUT WAV (Tom Collins, BMI/Still Working For The
Man, BMI/0-Tex, BMI) HL/WBM
3 SAV WHEN (Sony/ATV Tree, BMi/Terilee, BMI/Sony/ATV Cross

5, ASCAI
4 Sl'{E 'S GONNA MAKE IT {Careers-BMG, BMI/A Hard Day’s Write,
BMI/Sany/ATV CrossKeys ASCAP/Kim Williams, ASCAP/Major

Bob, ASCAP/No F CAP; HL/W
34 SHE'S GOT THAT LOOK IN HER EYES (Ma pop, BMI) WBM
70 STEP RIGHT UP(EMI Blackwood, ASCAP/Song Machine,

BMIUnder The Rock, BMI) HL

61 STILL IN LOVE WITH YOU (Fost Oz, B HL

41 TAKINT E COUNTRY BACK (Famous, ASCAP/CumsWn t,

s/\N mer-Tamerlane, BMl/Marty rlg

58 THAT WHY "M HERE (EM) Blackwood MVMark Alan
Sﬂnr;fer BMI) HL

12 WHAT? (Wedgewood Avenue, BMI/AreIes BMI/Longltude
BMVWamer Tameriane, BMVMl'meso an M

23 THISKISS (HJclralesra BMI/Nomad-N
Tamerlane, BMI/Aimo, ASCAP/Anwa CAP/BNC ASCAP) WBH

55 roe:wn HYOU (EMIBIackwcod BMVRu)mL , BMi/Sony/ATV

Almo, ASCAP/Anwa ASCAP/WB,

Tree BMI/Raul Malo, BMI/Taylor Rose, B
24 T0 HAVE YOU BACK AGAI {
ASCAP/Romane: E /Ann CAP) WB
2% L%O GOOD T0 Bl TRUE (Wamer- Tamerlane BMI{/Milene, ASCAP)
64 wo PINA COLADAS (Foreshadow, BMU/CM), BMI/Shawn Camp,
19 VALENTINE (Bnckman Amangement SESAC/Swrmmer
SESAC/EMI A% ASCAP‘/Do e, ASH
59 WAKE P AND SMELL HEWHISKEY(Sony/ATVTree BMI/Lon
&tude BMU/August Wind, BMVCnge oon, Bl
69 ELOSE(Wamer Tameﬂane I/Randy Scmggs BMI/Maypop
(Wamer Tamerlane BMU/Chenawee, BMI) WBM
6/ WHATIF(ReaIson )
AW /L ﬂl{g ;,ﬂ r;cvl:mﬁK ASCAP/Wamer Chappell,
45  WOMAN #BMAN (Sany/ATY Cross Keys, ASCAP/Ki %
ASCAP/Our T%s ith. ASCAP/Wamer-Tameriane, BMI} L/WEM
75 EIP?HD)GDERFUL NIGHT (Eric Palmer Clapton, BM/Unichappel,
32 Y&U LL NEVER Kuow (Mrfhtz Nice, BMI/Wait No More,
20 YOUR LLTHE ONE (Sangs Of PolyGram nt'l, BMI/Loon

Echo, BMI/Zomba, ASCAP)
9 VOU'VE GOT 'I'O TALK T0 ME (Sony/ATV Tree, BMyMagic Knes,
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COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY
BROADCAST DATA SYSTEMS' RADIO TRACK SERVICE. 164 COUNTRY STA-
TIONS ARE ELECTRONICALLY MONITORED 24 HOURS A DAY, 7 DAYS A

&'I'“ Acl(s WEEK. SONGS RANKED BY NUMBER OF DETECTIONS.
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[} 0 D %} o < 7]
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PUT YOUR HEART INTO IT & SHERRIE AUSTIN
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2 weeks at No. 1
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8 12 2 THE DAY THAT SHE LEFT TULSA (IN A CHEVY) & WADE HAYES 5 BROKEN ROAD ¢ MELODIE CRITTENDEN
@ %E?:é"é? LSAO";;’ERS-S-D'AMOND) o Té‘ig‘f{f‘ﬁ:\";‘\‘;\/ﬁgg % | 9 B.GALLIMORE, S.SMITH (M.HUMMON,B.E.BOYD,J). HANNA) asimasumcur | 4
@ 9 13 9 | 7BROWN,T.YEARWOOD (5 RUSS,5.SMITH) V) MCA NASHVILLE 7203¢ | 6 45 | 49 6 ggﬂ”&ﬂggﬁ!%‘,‘% E‘Eé’;T COLUMBS fi(s)uCMHc%E 45
JUST TO SEE YOU SMILE TIM MCGRAW WOMAN'TO WOMAN. & THE LYNN
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I I A B - A okcon s | 2 51| 59 BN § OO WGEAGN i SIEoALL ML wekguRs e ey | %8
IF | NEVER STOP LOVING YOU & DAVID KERSH - . —
—— T iowoongeono R : % | 6 N § R e e
| R X K 11 ALL THAT MATTERS ANYMORE LEE ROY PARNELL
12 L 4 ::ggftE\;}BHC::_’:CEV (KOSTAS,P.B.HAYES) © (2) gﬁ::MENAEEEg 30 50 5 5 L PARNELL THE HOT LINKS {L.R.PARNELL,G.NICHOLSON) (V) ARISTA NASHVILLE 13098 50
? W,
D] 4 | D | B | JIRoUng wAKER RSHARP LVEZNER (©) 0) ) GIANT 17262eEpRISE | 12 52 | 60 JEEEN BAUKIN THE SADDLE ¢ MATRACA BERG | 51
TOVE SR tE © SAMMY KERSHAW ! JR. (M.BERG,S.LYNCH) (V) RISING TIDE 65403
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19 17 15 11 VALENTINE & MARTINA MCBRIDE WITH SPECIAL GUEST ARTIST JIM BRICKMAN 15 THAT'S'WHY '™ HEﬁE ® KENNY CHESNEY
DW* ——————— SRR LR 88 | — 2 B.CANNON,N. WILSON (S.SMITH,M.A SPRINGER) (C) (D) (v) BNA 65399 58
WAKE UP AND SMELL THE WHISKEY DEAN MILLER
YOU'RE STILL THE ONE & SHANIA TWAIN | 59 5 62 4 G.BROWN (D.MILLER,B.JAMES) CAPITOL NASHVILLE ALBUM CUT | O/
B | B | B | g LANGE S TWAINRIINGE) (0) (D) (V) MERCURY 568452 61 | & | 3 | BANGBANG BANG  THE NITTY GRITTY DIRT BAND | g
J.LEQ (A.ANDERSON, C. WISEMAN) RISING TIDE ALBUM CUT
* % * AIRPOWER * * % 61 | 48 | 44 | 17 | STILLIN LOVE WITH YOU TRAVIS TRITT | 53
2% 3] 7 DREAM WALKI{N’ & TOBY KEITH 21 DWAS LTRITTATTRITT) WARNER BROS_ ALBUM CUT
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D.MALLOY (K.RICHEY ANGELO) (C) (D) (V) BNA 65394 @ NEW ) 1 MATCHES & SAMMY KERSHAW | 7,
@ 35 39 8 I'M FROM THE COUNTRY ¢ TRACY BYRD | 33 K.STEGALL (R.SPRINGER,S.EWING) MERCURY ALBUM CUT
T.BROWN (M.BROWN,R.YOUNG,S.WEBB) {C) (D) (V) MCA NASHVILLE 72040 @ NEW » 1 ONE OF THESE DAYS TIM MCGRAW 73
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J.SLATE,D.JOHNSON (D.WOMACK,T.DOUGLAS) EPICALBUM CUT | 7 | @ NEW D ! WONDERFUL TONIGHT DAVID KERSH | 75
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A.REYNOLDS (S.WARINER,R.CARNES) (V) CAPITOL 19851/CAPITOL NASHVILLE |
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* % xNO. 1% % % 16 | 19 | 3 | I'M FROM THE COUNTRY McA NASHVILLE 72040 TRACY BYRD
1 1 1 39 | HOW DO | LIVE A? CuRB 73022 32 weeks at No, 1 LEANN RIMES 15 | 13 | 13 | 27 | YOU LIGHT UP MY LIFE @ CURB 73027 LEANN RIMES
@ 2 2 6 YOU'RE STILL THE ONE MERCURY 568452 SHANIA TWAIN 16 17 17 4 YOU'LL NEVER KNOW BNA 65394 RLG MINDY MCCREADY
3 | 3 | 3 | 15 | WHATIF I SAID warRNER BROS. 17263 ANITA COCHRAN (DUET WITH STEVE WARINER) 17 | 14 | 15| 23 | LOVE GETS ME EVERY TIME @ MERCURY 568062 SHANIA TWAIN
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@ 5 7 7 | THEN WHAT? GIANT 17262/WARNER BROS. CLAY WALKER 19 | 11 | 11 | 16 | SOMETHING THAT WE DO RCA 65336/RLG CLINT BLACK
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"They call me Johnny Guitar, I'm
coming to play in your town."

This is the live album
Johnny has always
wanted to make—
recorded at the
Bottom Line last
April with tracks
chosen by Johnny
and members of his
extensive fan club.

On tour this spring

[m

© 1998 Virgin Records Amenca, Inc.
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Russell Malone Sets An
Enticing ‘Mugshot’ To Tape

IN THE STUDIO: Russell Malone
steps out of the main room at New
York’s Avatar Studios, smiling as well-
wishers shake his hand and slap him on
the back. “Mugshot,” the last number
recorded for his forthcoming Impulse!/
GRP label debut, was completed mo-
ments earlier. “Just scribbling, just
seribbling,” Malone says with a laugh,
as he’s complimented on the tune’s
memorable hook, which he wrote. Rus-
sell is more than slightly modest—the
hook stayed in my head for hours.

Best known as the guitarist in Diana
Krall’s trio, Malone spent the third
week of February recording an album
that is slated for release in October.
Joining him is a
dream team of
players: bassist
Ron Carter, pian-
ist Kenny Barron,
and drummer
Lewis Nash. “I've
been listening to
Ron Carter since 1
was 8 or 9 years
old,” Malone says.
“When I put the headphones on and 1
heard that sound coming through, well,
it took maybe two hours for me to get
my composure back. People talk about
the late-1960s Miles Davis Quintet,
and how much the sound revolved
around Tony Williams. That may have
been true to some extent, but I don’t
think it would have sounded the way it
did without Ron Carter. Whatever sit-
uation you put him in, the band always
seems to revolve around him. But he
always fits in with the music, even as he
stands out.”

Carter’s rhythm section partner on
the recording draws equally high acco-
lades. “Lewis Nash has the ability to fit
into any situation,” says Malone. “But
at the same time he manages to stand
out and do something unique. Many
musicians make the mistake of forcing
their personalities onto other people’s
music. Not Lewis.” As for Barron, Mal-
one says that “there are a lot of piano
players who may play slicker or faster,
but you'd be hard pressed to find a bet-
ter piano player than Kenny Barron.”

Russell says that approximately half
the record is made up of original mate-
rial; the remainder of the album will in-
clude “some standards and one pop tune

gy
BLUE

NOTES

by Steve Graybow

from the '70s.” GRP president Tommy
LiPuma produced the set, sitting be-
side the musicians as they recorded,
rather than behind the console. “Hav-
ing Tommy sitting there with you is in-
spiring,” says Malone. “He’s a legend.
He’s produced some of the greatest rec-
ords ever.”

Russell uses an interesting analogy
to describe his approach to music: “One
of the things that made Franklin Roo-
sevelt such a good president was that
while he was educated—an aristocrat—
he still knew how to talk to the common
man. That principle should apply to
music. Every song doesn’t have to be a
lesson in theory and harmony. A lot of
guys feel a need to
educate the audi-
ence; I'd rather
reach people.”

The music that
day in February
was undeniably
swinging, led by a
guitarist with a
sure, commanding
sound that mixed
youthful exuberance with the kind of
elegant bravado found in seasoned pros.
I recall a conversation I had late last
year, in which four people were throw-
ing around names, locking for someone
to crown “jazz musician who should be
a bigger name than they currently are.”
The one person whom everyone agreed
on was Malone. Come October, it will be
his turn to shine.

REISSITES: Two years ago, Denon
reissued 32 titles from the Savoy catalog
in a limited run of approximately 3,000
per title. Five of these, one each by
Lester Young, Gigi Gryce, Hank
Mobley, Art Blakey, and Duke Jor-
dan, are being made available again.
Additional titles by Dizzy Gillespie,
Donald Byrd, and others will join the
series for the first time in April. The
CDs are recorded from the original
sources, using Denon’s 20-bit Master-
sonic process. They are housed in a
heavyweight paperboard sleeve that
replicates the LP’s original artwork;
this fits into a vinyl slipcover;, which in
turn can be stored in a resealable clear
envelope. Plans are in the works to give
Savoy’s classic Charlie Parker sides
the same meticulous treatment.

TOP BLUES ALBUMS.
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MISS BUTCH 4003/MARDI GRAS
15 | 10| 20 PAINT IT, BLUE - SONGS OF THE ROLLING STONES VARIOUS ARTISTS
HOUSE OF BLUES 13152
TOP REGGAE ALBUMS.
* % NO.1 % %
@ 11 MANY MOODS OF MOSES BEENIE MAN
SHOCKING VIBES 1513*NVP 3 weeks at No, 1
) 2114 INNA HEIGHTS BUJU BANTON
GERMAIN 2068*/VP
@ 4|10 MAVERICK A STRIKE FINLEY QUAYE
550 MUSIC 68506/EPIC ]
@ 3116 STRICTLY THE BEST 19 VARIOUS ARTISTS
VP 1519
5 516 RIGHT ON TIME HEPCAT
HELLCAT 80406*/EPITAPH
6 7 a1 REGGAE GOLD 1997 VARIOUS ARTISTS
VP 1509*
7 6 |11 BEST OF BOB MARLEY BOB MARLEY
MADACY 7420
8 8 |38 YARDCORE BORN JAMERICANS
DELICIOUS VINYL 5018*/RED ANT
9 9 |21 THINK LIKE A GIRL DIANA KING
WORK 67959/EPIC
MIDNIGHT LOVER SHAGGY
10 (10|27 VIRGIN 44487* ]
STRICTLY THE BEST 20 VARIOUS ARTISTS
11 |12 |16 | yp 550
12 (1|2 DREAMS OF FREEDOM — AMBIENT TRANSLATIONS OF BOB MARLEY INDUB  BOB MARLEY
AXIOM 524419*/ISLAND
@ RE-ENTRY FALLEN IS BABYLON ZIGGY MARLEY & THE MELODY MAKERS
ELEKTRA 62032/EEG
14 |13 2 RASTANTHOLOGY STEEL PULSE
a WISE MAN DOCTRINE 3
BALL OF FIRE SKATALITES
RE-ENTRY ISLAND JAMAICA 524420
TOP WORLD MUSIC ALBUMS.
* % NO.1 % %
1 112 THE BOOK OF SECRETS A LOREENA MCKENNITT
QUINLAN ROAD 46719/WARNER BROS 18 waeks al No. 1
2 2 |23 ROMANZA @ ANDREA BOCELLI
[ PHILIPS 539207 —
DEEP FOREST IIl — COMPARSA DEEP FOREST
@ NEW)> 550 MUSIC 68726
@ 3 |24 BUENA VISTA SOCIAL CLUB BUENA VISTA SOCIAL CLUB
. WORLD CIRCUIT/NONESUCH 79478/AG
5 4|15 CELTIC MOODS VARIOUS ARTISTS
| VIRGIN 44951 |
6 517 LONG JOURNEY HOME VARIOUS ARTISTS
UNISPHERE 68963/RCA VICTOR
7 6 |37 RIVERDANCE BILL WHELAN
[ 7| CELTIC HEARTBEAT 53076/UNIVERSAL |
MAMALOSHEN MANDY PATINKIN
NEWD | (onesuch 79459
@ 10 | 30 CELTIC PRIDE COLUMN MACOIREACHTAIGH & THE IRISH CEILI BAND
RETRO 0090 B
10 | 7 |52 MICHAEL FLATLEY’S LORD OF THE DANCE RONAN HARDIMAN
PHILIPS 533757
11 | 8 |28 COMPAS GIPSY KINGS
NONESUCH/ATLANTIC 79466/AG
12 19|12 A TODA CUBA LE GUSTA AFRO-CUBAN ALL STARS
WORLD CIRCUIT/NONESUCH 79476/AG
@ NEWD THE CELTIC HEARTBEAT COLLECTION 2 VARIOUS ARTISTS
\ CELTIC HEARTBEAT 127 1/UNIVERSAL
14 |10 INTRODUCING... RUBEN GONZALEZ RUBEN GONZALEZ
| WORLD CIRCUIT/NONESUCH 79477/AG
IR1ISH BEER DRINKING FAVORITES VARIOUS ARTISTS
NEWD | osspor 16482
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s 1t enters its third
decade, new age
music is exploding
with new labels, fresh
artists and creative
. marketing  strategices.
Genre veterans are going strong
and exploring new ideas.
Founding labels are enjoving con-
tinued success, with several cele-
brating over 20 vears in business,
mcluding Windham Hill Records,
Steven Halpern's Inner Peace
Music and Georgia Kellv's Heru
Records. And the success of this
genre shows no sign of slowing
down. The coming decade may
very well show growth effects simi-
lar to the Hundredth Monkey
Theory: We've reached the cntical
point of audience interest to war-
TANT MAjor Crossover status. ex-
cecding label and industry expec-
tations by far.

Yanni

BIG BUSINESS

The strength of the ncew age
genre has been catching the atten-
tion of the major labels. Perhaps
the most noteworthy of these is
Virgin Records, which began dis-
tributing Higher Octave i early
1997. In September, Virgin sur-
prised the industry with its pur-
chase of the Narada label and
Music Design (perhaps the largest
new age distribution company).
Virgin also signed Yanni and
released his latest recording,
“Tribute.” Other large. cstablished
labels are signing artists or creating
sublabels in this genre.

Showcasing artists  such  as
Mickey Hart and Outhack, Ryko-
disc plans to launch an exclusively
new age imprint, Candescence,
which will ofter primarily ambient
music and is being marketed as
“music for a parallel universe ™ Its
first release, "Breathe”™ by Soul-
food, debuts this month.

.

Rhino also 1s about to splash into
this market with the New Vision
series, a group of utopian collec-
tions spotlighting some of new age,
acoustic and world music’s most
notable musicians plaving their
best-known tunes. The first three
titles of the series are set to hit the
streets April 21

Nettwerk Records jumped into
the genre with its release of
Delernun’s “Karma.” Having estab-
lished itself as one of the most
prominent industrial-music labels
in the early '80s with the release of
Skinny  Puppy. Nettwerk has
expanded into various genres. But
with Delerium as the label's top pri-
ority, Nettwerk will likely maimtain
focus in the new age market.

In addition to the activity of estab-
lished Tabels in the new age arena.
genre superstars are taking divect
control of their own carcers by cre-
ating their own labels. Two that pre-
miered last year were Anagram
Records, created by husband-and-
wife team Nicholas and Cheryl
Gunn, and LEarthSca Records,
founded by Peter Kater. Anagram’s
debut, “Vanity Of Venus™ by Chervl
Gunn, i1s a lush and passionate
recording that beautifully showcases
the Gunns’ talents. Kater's EarthSea
Records debut is also noteworthy.
The album, “"Eco Challenge™ (the
soundtrack from the Discovery
Channecl sertes of the saine name).
clearly reflects Earth-Sea’s mission
of "presenting extraordinary con-
temporary and indigenous music
from around the world while serv-

Delerium’s “Karma”

ing the mtegrity and well-being of
the musician, the global community
and the environment.”

Like Kater's label, the new age
industry as a whole is taking a glob-
al tocus and embracing a multitude
of sounds. It is breaking down old
barriers and continually redefining
itsell. "We are one big umbrella
with a number of sub-divisions
underneath it," says  Gabrielle
Beatrice, owner of Perfect Pitch
Music Marketing. “1 find it fasci-
nating that at a time when new age

Continued on page 48
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THE NEW WAVE
Continued from page 47

music has been accepted by the
mainstream, we are all introducing
new sub-genres of the broad term.
Our job 1s to do this effectively, so
that people can understand what
they hear and begin to feel com-
fortable with it.”

Labels that stay on the cutting
edge of the music are usually
equally creative in their marketing
strategy and in opening new mar-
kets for the genre. Steven Hill,
owner of the Hearts Of Space label,
says, “We've been concentrating on
understanding the taste and aspi-

Walela

Mars Lasar

rations of our audience and devel-
oping a strategy for ‘intelligent
niche navigation'—association with
sub-genres and catering to the lis-
tening habits of an educated,
broadly defined audience that
enjovs diversification.”

THE TUNES

New age music is better and
more diverse than ever. New artists
are bringing a fresh perspective to
the music, and many of these are
finding that perspective rooted in
ancient traditions. In addition, vet-
eran artists are finding a new musi-
cal expression for their already
established trademark sounds.

Musik International, a leading
music marketing and promotion
company, recently polled 3,200
U.S. retailers about consumer buy-
ing patterns. P] Birosik, the com-
pany’s owner, notes two develop-
ing trends: strongly increased sales
of faster-paced, rhythmic music
and moderately increased sales of
therapeutic music.

Birosik clarifies, “More con-

sumers are asking for up-tempo
dances with a mix of ethnic influ-
ences and rhythms, such as the
album ‘Eternal Egypt’ by Phil
Thornton and Hossam Ramzy. In-
creasing sales of therapeutic music
titles is linked to consumers’ rising
interest in alternative health meth-
ods. Consciously created music that
triggers the relaxation response
was the original new age music,
created by pioneers like Steven
Halpern, Kay Gardner, Terry
Oldfield and Medwyn Goodall.
Now buyers are interested in how
technology can create positive
effects in body and surroundings.
Recordings like ‘Healing And

',I.,"i Y e d
B

The Brothers Danna: Mychael & Jeff

Environment’ by Vulcan’s Child

(1rans-Hyperborean Institute of

Science), “Tranquility’ by David
Sun (New World Music), and the
Relaxation Company’s releases use
specific tones and frequencies that
stimulate clinically proven benefits
to the listener.”

CALMING CELTIC CHORALS

Conversations with numerous
established and new labels in the
genre uncovered a few additional
trends warranting attention: the
emerging interest in female vocals,
the continuation of the “Celtic
craze,” and a strong movement
full-circle back to the acoustic,
instrumental, relaxation sounds
that began the whole genre in the
late "70s.

The incredible success of Enya
and l.oreena McKennitt has
opened doors for other talented
female singers. One new artist well
worth attention is Shelley Snow.
On her recent release “Sha-
maneya,” Snow uses “primal

Continued on page 52

n the minds of many, live
performances and new age
music are mutually exclu-
sive concepts. Naysayers
are quick to point out
many performers’ reliance
on studio technology, citing Enya,
the top-selling new age artist, who
eschews live performing entirely
and whose hits—such as “Orinoco

vocal overdubs within a single
song. Though a few acts can work

Kitaro

the larger venues, most performers
of this contemplative instrumental
music support their latest releases
through tours of Borders and
other book chains, reaching out to
their fans on a more cost-efficient
and immediate basis.

Touring has emphasized the pro-
file of star new age keyboardist John
Tesh, as much and more than his
previous stint as co-host of “Enter-
tainment Tonight.” One of his best-
selling releases, “live At Red Rocks”
was culled from a live date, and a
concert version of his “Avalon”
album was broadcast over PBS.

Owing to the proprietary nature
of public-television scheduling,
explains Scott Seomin, publicist for
Tesh’s G1SP label, Tesh’s concert
specials are often broadcast during
station pledge drives. “John will
often co-host his segment of the
fund drive,” Seomin notes, “offer-
ing front row tickets for his next

AC
1OL

While The Contemplative Music Doesn’t Always Lend Itself To
Blockbuster Concerts, Artists Are Sold On Live Performance

Flow”—often contain hundreds of

BY RICHARD HENDERSON

show as a premium, occasionally
upping the ante to include dinner
with John for a larger pledge. We'll
also donate 20 pairs of general
seats, and this helps create an early
buzz that there will be a John Tesh
show upcoming in that city.”

YANNI'S CARAVAN

As Yanni’s personal manager,
Danny (’Donovan oversees the
live-performance component of the
new age sensation’s career. Citing a

David Arkenstone

chart in the Feb. 20 issue of Per-
formance magazine, ()’Donovan
reports that Yanni is currently the
highest-grossing act in the U.S.
This, as the artist is midway
through an 18-month world tour.
“We're going to be playing approx-
imately 200 cities around the
world. Of these, about 100 will be
played in the U.S. or in Canada,”
notes O’Donovan. The tour is in
support of Yanni’s latest Virgin
album and video release, “Tiib-
ute,” which features recordings
from India’s Taj Mahal and the
Forbidden City in Beijing, China.
To further underline the synergy
between Yanni’s concert perfor-
mances and his album output, his
previous album, “Live At The
Acropolis,” was recorded in his
native Greece.

“We started the tour last No-
vember,” (’Donovan explains.
“First, we went to India and China

in March and May of last year to
record everything, then we started
the tour in November. We opened
the world tour in Mexico City with
five sold-out shows at the Auditoria
Nacional. All the musicians will be
touring with him right through this
year into 1999.

“On previous tours, Yanni per-
formed in small theaters, then larg-
er venues, eventually graduating to
sheds. On his last tour, which was
in ’95, he started playing arenas for

Andreas Vollenweider

the first time. He did a few arenas
on that tour, but on the current
tour, every date is an arena—the
10,000- to 20,000-seat venues.
Though Yanni personally prefers
the phrase ‘contemporary instru-
mental music’ over ‘new age,’” as he
doesn’t consider the latter a musi-
cal term, he’s probably the only
artist in that category that’s out
there touring arenas.” The logisti-
cal considerations for a tour of this
scale involve a caravan comprising
nine buses and eight equipment
trucks, with a tour company num-
bering 102 members. “It’s quite a
substantial operation,” (’Donovan
affirms.

NEW AGE CONCERT HALL
Monica Herbert, owner and
president of Hedaco Music Com-
pany, based in New York City, is
currently developing what, in her
Continued on page 54
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BRIAN HUGHES
ONE 2 ONE

45336 (D Only

Hot on the heels of his world beat tinged Higher Octave
Jazz debut, Strraight to You, award winning electric
string sensation Brian Hughes contiaues to redefine the
boundaries of contemporary jazz guitar. One 2 One
blends his inimitable, Pat Metheny-influenced style with
picture perfect pop-flavored melodies for a soulful vet
exotic musical journey.
In stores now!

“Fresh and exotic.” - fazziz

Also available:
Straight to You 77587

YULARA
COSMIC TREE

45338 (D Only

On Cosmic Tree, Yulara's follow-up to their dazzling
debut all is one, the duo is joined by musicians from
around the globe to celebrate the Efe of a single tree--
a metaphor representing the interconnectedness of the
planet. These songs weave spiritual musings, exotic
instruments, soulful voice percussion and the sounds of
nature into ambient grooves that bridge the gap between
the earth's cultures,
In storgs now!

“..weave(s) the charms of world beat, melodic jazz, ard
the spiritual worlds into a seamless mosaic.” - jaznz

Also available:
all is one 77575

JONATHAN CAIN
FOR A LIFETIME

45381 €0 Only

For a Lifetime, by Journey keyboardist
Jonathan Cain, spotlights the romantic side of this
celebrated musician. Elegant grand piano melodies are
surrounded by lush orchestration to create uplifting and
emotional music, including & newly recorded
instrumental version of “Open Arms.”  This timeless
collection is the perfect soundtrack for intimate nights
and cherished celebrations.

In stores now!

Also available:
Piano with a View 77571
Body Language 77596

HiGHER
OCTAVE
-y MUSIC

Page of Life

JON & VANGELIS
PAGE OF LIFE
Omlown 45337 (D Only
Best known, respectively, as the lead singer of the famed
progressive rock group Yes and the Oscar® winning
synthesist/composer of the music for “Chariots of Fire™
and "Blade Runner”, on Anderson and Vangelis together
create an intensely spiritual musical synergy.

In stores now!
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CYBEROCTAVE

Still coming in 1998: Lara & Reyes, Shahin & Sepehr, Douglas Spotted Eagle, and Bryan Savage...

Congratulations Tower Records on your 30th Anniversary!

HIGHER OCTAVE MUSIC 23852 PACIFIC COAST HWY. SUITE 2C, MALIBU, CA 90265 310/589-1515 OR FAX 310/589-1525

YOU CAN HEAR US AT www.higheroctave.com

Also available from Jon Anderson:
Angels Embrace 77572
The Promise Ring 77602

BUCKETHEAD
COLMA

CyberOctave 45380 (D Only
Colma, from trailblazing guitarist, Buckethead, mixes
emotional depth with innovative technique resulting in
his most consistent work to date. A captivating album
of instrumental brilliance.

In stores March 24!
“Top 10 trailblazers.” - Guitar Player
“The future of the guitar.” - Bill Laswell
“Outer space electronic energy.” - Bootsy Collins

“Hloating somewhere between the outer limits
of the Twilight Zone and the inner realms
of the universal subconscious.” - Gavin

VARIOUS ARTISTS
NIGHT + DAY

45508 (D + Cassette

Celebrate the ever-changing rhythms of night and day with
Higher Octave Music’s latest 2-for-1 (D set featuring the
label’s top artists. For romantic after hours tenderness,
the NIGHT disc includes tracks from Craig Chaquico,
3rd Force, Neal Schon, and Jon Anderson. The DAY disc
celebrates the energy of daylight hours with CUSCO,
Shahin & Sepehr, Lara & Reyes, and Brian Hughes among
others.

In stores March 24!

Also Available:
The Higher Octave Collection 77544
Higher Octave Collection 2 77570
As in music, so in life 77578 » Panorama 77585
Guitarisma 77590 ® Keys to the Heart 44860

HIGHER
OCTAVE
-y ] A Z 7

Distributed by Virgin Records America through EMD (U.S. Only) and Higher Octave Music (U.S./Worldwide).
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M"-AN_ltaly has a healthy

niche market for new age and
world music, and much of the
popularity of these genres is due
to a daily evening program,
“Monte Carlo Nights,” which cele-
brates its 10th anniversary this
year on national AC network
Radio Montecarlo (RMC).
Presented on alternate nights by
Scottish-born
Malcolm Charlton
(aka Nick The
Nightfly ) and U.S.
presenter Johnny
Angel, the show
mixes new age and
world music with
acid and new-jazz
sounds. The show
started off with 90%
of the music aired regarded as
pure new age, but now it is a real
mixture that reflects how the
genre is evolving, particularly in
the combination of world music
and ambient sounds, while main-
taining the core elements of posi-
tive karma and natural vibrations.
Charlton says that, as with other
genres, Italians are expert at
adopting and adapting new age
sounds. “Mediterranean melodies
with lush keyboard sounds are the
hallmark of ltalian new age,” he
says. The Naples-based group
Agricantus is a leading exponent
of the particularly Itahan blend of
classicism, Mediterranean melody
and ambient new age by evoking
ancient sounds from past civiliza-
tions that have left their cultural

New Age Takes On A European Flavor In These
Reports From Billboard Correspondents

imprint on southern
Italy. Agricantus’ latest
album, “Tuareg”
(Compagnia Nuove
Indye), 1s named after
and incorporates
sounds from the
ancient nomadic
Saharan desert tribe
whose existence is
threatened by government
oppression, especially in Mali and
Nigeria. Prospecting for Uranium
mines is the latest threat to the
Tuareg’s lands. Tuareg is the
Arabic name given to these
nomadic tribes and means “the
people abandoned by God.”
Agricantus’ album highlights the
phght of these people by combin-
ing authentic words and music of
the Tuareg tribes with the group’s
ambient new (and ancient) age
sound.

—MARK DEZZANI

MADRID—Much of the new

age music in Spain combines the
influence of classical composers
over the last century with the
country’s Mediterranean roots,

and a fine example is the classical-
ly trained wio Desde El Sur De
Europa (From The South Of
Europe), which has just released
its debut album, “Estampas
(Prints),” on the country’s leading
independent new age label,
Lyricon/Sonifolk. Label managing
director Fernando Casas explains
that the group’s leader, pianist
Tomis Bohdérquez, wants “to rein-
terpret old composers like Manuel
de Falla and Isaac Albéniz to pro-
duce something that sounds mod-
ern with Mediterranean roots. In
other words, he wants to compose
for an audience that is not neces-
sarily classical but not new age
freaks.” The group played last
year to audiences in Dublin,
London, Athens, Beirut,
Budapest, Alexandria and Tel
Aviv, all intrigued by Bohérquez’s
piano, the cello of Victor Gil and
Pedro Garbajosa’s clarinet.
“Sonofolk is going big with this
band, and we’re already preparing
the second album,” say Casas.
There is a healthy new age scene
in Spain with two national maga-
zines published in Barcelona in

the north, World Music and Voice, a
fast-growing Asociacién de Nuevas
Musicas del Mundo in Seville in
the south, and a pio-
neer daily radio pro-
gram called “Didlogos
Tres” on public broad-
caster Radio 3. The lat-
ter is presented by
Ramon Trecet, who
many regard as the man
who introduced new
age into Spain in the
early "70s. Casas says his
product reaches 650 record stores
in Spain, or the vast majority, and
adds that he runs a thriving mail-
order service. “And please men-
tion that we introduced Enya to
Spain, where she sells more than
in almost any other European
country, before she moved to
Warner Music Spain,” he notes.
—HOWELL LEWELLYN

AMSTERDAM_From hosting

the “Top Pop” chart program on
Dutch public-broadcast outlet
AVRO in the "70s and ’80s, Ad
Visser has evolved into one of
Holland’s leading new age musi-

Ad Visser

cians, with a deep love for synths
and catchy pop melodies. On his
new album, “Zap Culture
Buddha” on the Hague-based
VAN Records, Visser has put an
interesting philosophy to music.
From Russian Nobel Prize winner
Ilya Prigogyne he adopted the
idea that chaos is a state which
leads to a higher form of order. “I
see the apphcation of this on our
zap culture,” the artist says. “Old
concepts will get new meanings.”
VAN Records exec Henk
Willemsen stresses that
VAN doesn’t exactly put
Visser’s music in a differ-
ent end of the market
than the company’s regu-
lar pop, rock and dance
product. “The presenta-
tion to the media and the
public, however, was very
different, as Visser toured
through Amsterdam on a
tram which he used as a special
musical instrument too,”
Willemsen remarks. Opera singers
Elena, who is featured on the first
single, “Head Over Heals,” and
Astrida, who guests on six album
tracks, are added bonuses to a CD
that is striking enough on its own
strength. This is the radio-friendly
face of new age, which recalls the
appeal of Enigma. The pace of the
tracks is far more upbeat than
most new age repertoire. Given
his musical past, Visser’s rather
poppy approach must have come
to him naturally.

—ROBBERT TILLI

“STEVEN HALPERN is the first — and definitive — New Age
keyboardist, who changed the way we play and listen to music.”

— KEYBOARD magazine

The world’s bestselling music

for Inner Peace —
STEVEN HALPERN delivers “Push-Button Relaxation.
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The Encyclopedia of New Age Music, 1998, edited by Henk Werkhoven
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SOUNDWAVE 2000™ Subliminal recordings are licensed in 8 languages
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— LEE STARKEY, East West Books, Mountain View, CA
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The Heart of Celtic Guitar: 11028 Australia, Beyond the Dreamtime: 11013 Celtic Story: 11002
When your heart if first touched by this glorious album, This dynamic blend of modern rhythms and traditional  The legendary Jon Mark takes you back in time with this brilliant and
lightness and serenity will consume you. The purity of this accom- Australian instruments is, in a word, WOW! spellbinding tale, to a mystical place where legends
plished guitarist is as astounding, as the richness of Move. Dance. Sway. were made. Jons magical keyboards seem to gently lift you up and
his playing. Music such as this doesn't appear often. Let your spirit feel the ancient power carry you on a dreamy doud of mist, as these stories of long ago
Let it speak to you. of this amazing land. unfold to reveal the magic that inspires us still

For Free in-store play copies or to request a catalog call Jeff Payne at 1 310 440-8131
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sounds” to express feelings and
experiences that seemingly lay
beyond words. Her use of elemen-
tal sounds and syllables creates an
immediate and deeply sacred con-
nection among listeners, regardless
of their native languages or cultur-
al backgrounds. “Shamaneya” is
distributed exclusively through
Perfect Pitch Music Marketing.

In the category of female vocals,
Triloka Records continues its
series of great releases
with two fresh re-
cordings of female
singers. One of these,
“Walela,” draws on the
Cherokee heritage of its
incredible female 1rio:
rock icon Rita Coolidge,
Rita’s sister Priscilla, and
Priscilla’s daughter Laura
Coolidge Sauterhicld. The
second recording  fea-
tures Emer Kenny, an ex-
ceptional new talent from
Dublin. Kenny successiul-
lv weaves her ancient
Gaelic tradition with
the technology and
rhvthms of the 21st cen-
tury.

Triloka also continues
to set the stage for world-
ambient-trance music.
With his fourth Trloka
release, "Shiva Station,”
Jai Untal continues to ex-
press his impeccable

ability to merge East Indian classi-
cal and folk tunes with modern
Western musical influences and
technology. The next great treat
from Triloka, to be released this
month, is a new Tulku recording
titled “Season Of Souls,” the brain-
child of producers Jim Wilson and
Mitchell Markus.

The souls of the Celts are being
revered through the wild popular-

ity of Celtic music. The Hearts Of

Space label is makin’ sod while the
rain falls. “Celtic Twilight 4: Celtic
Planet” is Hearts Of Space’s best

Michael Hedges

L R T R

Hapa

compilation vet. although sales of

its first three haven't slowed down.
John Doan’s “Eire: Isle Of The
Saints,” a personal odyssey of one
of the most original and charming
guitarist/storyvteller,orchestrators
around, is also among Hearts Of

Space’s best from last year. This

vear's coming Celtic treasures
include new releases {rom Bill
Douglas, Joanie Madden, and

Mychael and Jett Danna. Hearts Of

Space is also exploring other musi-
cal raditions with the noteworthy

“Sacred Treasures: Choral Master-
works From Russia,” a glorious
collection of music from various
Russian Orthodox choirs.

Real Music added a gem to the
Celtic category with its release of
“Or Mabinogi” by Ceredwen. This
recording is a masterfully crafted,
hauntingly beautiful musical jour-
ney, and it is a fitting tribute to the
Celtic culture (“mabinogi” means
“legend”). Currently, Real Music is
heading in a soft and romantic
musical direction. lts latest release,
“Sapphire Dreams” by genre
superstar Mars Lasar, provides a
powerful compass for this path.
And due out this month, “The
Unforgetting Heart” by Michael
Hoppé continues in this romantic
vein.

Narada’s world-inusic catalog
has also grown rapidly. To cele-
brate this, it has released “Narada
World,” embracing 15 years of the
finest works of its world-music
repertoire. Narada is also taking a
strong stance in the Celtic arena,
with all of its lebruary rcleases
having a Celtic bend. 1n “Leahy,”
four brothers and five sisters have

joined together in a whirlwind of

Celtic music and dance. Leahy is
already a musical sensation in
Canada and sure to be an mdustry
favorite with this LU.S. debut. On
“Flirting With The Edge,” re-
nowned accordion performer
John Whelan has pushed the
boundaries of Celtc tradition by
teaming up with such world-class

Continued on page 54
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THE NEW WAVE
Continued from page 52

musicians as Ugandan music star
Samite and Latin guitar master
Oscar Lopez. The best of the Irish,
including Seamus FEgan and
Connie Dover, also join him on
this Celtic/world music tour de
force.

Windham Hill, one of new age’s
founding labels, has come [ull-
circle with its release of “Oracle”
by the late Michael 1ledges. On
“Oracle,”
being reunited with his beloved
guitar. Lost for 15 years, this spe-
cial guitar was the instrument
Hedges used on his first record-
ings, “Aerial Boundaries” and
“Breakfast In The Fields.” He con-
sidered its return an omen and
created “Oracle”
and return to these earlier musical
endeavors. Following in Hedges
footsteps, Windham 11ill’s other

Hedges tells the story of

as a reflection of

upconting releases return to the
genre’s roots. There will be a new
recording from founder Will

Ackerman, as well as a reissue of

Ackerman’s first recording, “In
Search Of The Turtle’s Naval.” An
enhanced CD, providing images,
music and narration from Ack-
erman on the history of Windham
11ill, will accompany the recording.
Other longtime artists releasing
new titles this year are Liz Story
and Ray Lynch.

Domo Records, home of many
prominent artists, including Ki-
taro, also seems to be going full cir-
cle. Kitaro’s new recording, “Gaia,”
scheduled for a May "98 release, is
expected to be a more traditional
Kitaro album, similar t his first
recording, “Oasis,” released in
1976. Domo has also caught the
world-beat ambient wave with the
release of “Spirit House” by
Celestial. This fascinating Hong
Kong group blends Chinese,

Vietnamese and Napalese folk
melodies with the Asian orchestra-
tion and rhythms of metropolitan
dance floors. Spirit House elo-
quently reflects the multicultural
world we live in.

An exotic cultural mix is also the
hallmark of Hapa’s “In The Name
Of Love” on Coconut Grove
Records. Hapa’s Barry Flanagan,
an Irish American, and Hawalian
Keli’i Kaneali’l combined their
backgrounds and talents to evoke
rich, lush instrumentation and
sweet, romantic vocals luring you
to the beauty of the Hawaiian
islands and beyond.

So from ancient to modern, from
sea to sea, New Age artists are melt-
ing musical boundaries and
redefining the genre. Says Perfect
Pitch’s Beatrice, “This genre has
had to reinvent itself many times,
and yet that has made it a healthy
area for artists who are doing new
and creative things.” W

Tl
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words, is “an upbeat new-age per-
formance music show, a variety
show to bring new age into the
concert hall, where it's supposed to
be, and take it out of the book
stores; that’s the goal of the tour.”

Herbert will be taking a group of

artists out on the road to 30 major
markets in the next year, starting
June 18 at Carnegie Hall. The tour
package includes the Audio
Alternatives artist Bob Dawson,
along with Bradley Sowash and
Jon Jarvis. “1t’s all solo material,”
she says, “but it’s all music by per-
formers who can really keep an
audience enraptured and really
move them along with zest and wit.
The stage presentation of the artist
should be visually arresting. While
the contemplative style of new age
music is good, it doesn’t have that
visual anchor within the audience’s
minds; it doesi’t have that recall
value.”

PRESENTING...NEW AGE
Hebert has been putting ont A4
New Age For Presenting! newsletters
to the concert presenters and talent
buyers around the country for
eight years, in response to what she
sees as the dwindling audience
attendance for formal new age con-
certs. In addition, she is n the
process of building the New Age
Alliance, which is patterned after
the Folk Alliance. Says Herbert,
“We can start bringing together the

radio pro’s, the record pro’s, the
distributors, promoters such as
myself, publicists and the talent, to
start building a community where
we help each other out and help
this genre grow, so that it’s not a
stepchild of the industry, but a
force within the industry. We're
looking for A New Age for Presenting!
to be an anchor magazine for that.”

TRUE TOURING TALENT

Darryl Pitt manages Andreas
Vollenweider, the Swiss harpist who
built much of his considerable artis-
tic reputation on the basis of strong
live performances. Making the dis-
tinction between synth-enhanced
new age players and those who
thrive on the concert stage, Pitt
says, “lascinating soundscapes do
not necessarily translate into live
performances.” lle notes that
Vollenweider’s consummate musi-
cianship and the sheer physicality
of a musician embracing a harp
were key elements in establishing
the reputation of Pitt’s client with
diverse audiences, drawn from jazz,
classical and new age camps.
Currently, Vollenweider is prepar-
ing for a Fall *98 tour in support of
his latest release, “Kryptos,” due
this May on Sony Classical.

Few artists are identified as close-
ly or as positively with new age as
the Japanese composer/performer
Kitaro. Eddie Gilreath, managing
director for the past five years of
Kitaro’s label, Domo Records, has
worked with Kitaro since the

Continued on page 56

At last, an

Age music—
plus a free
CD sampler!

" HENK N.

BillsoerdBooks

Get the most complete critical listing available
of the vast and varied musical styles collectively
known as New Age music, and listen to over

aulhor“alwe 60 minutes of the music referenced in the book.
and enlenaining The International Guide offers a thorough
assessment of New Age performers and
'd l N composers worldwide, including musical and
glll e 0 BW biographical details, as well as a complete
discography of their recordings; an inventory of
record fabels, distributors, organizations, and
periodicals; a listing of current radio programming;
and a brief bibliography. Introduction by Steven
Halpern. 248 pages. 150 b&w illus. $24.95, paper.

Available wherever books on music are sold,
or call 1-800-278-8477

WERKHO vy

An imprint of Watson-Guptill Publications = 1515 Broadway, New York, NY 10036

BILLBOARD SPOTLIGHT




)

The platinum album and double-platinum home video. Nine new compositions. )
His first new music since Live At The Acropolis. :
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artist’s tenure at the Geffen label in
the ’80s. He cites Kitaro’s devoted
following as providing a ready live
audience. Taking Kitaro’s studio
creations to the concert hall “wasn’t
that difficult, since the music was so
strong,” Gilreath says. “We were
able to achieve visibility at retail
and over Public Broadcasting and
other such venues. The seats would
always be filled when he came to
town. Kitaro played at [L.As
Universal] Amphitheatre a few
times, close to capacity.” Eiichi
Naito, chairman of Domo Records,
describes the preparations for
Kitaro’s fourth worldwide tour, his
first of this scale since 1994, in sup-
port of his new album, “Gaia,” due
out in May: “The average capacity
on this tour is ranging between
2,000 and 10,000 seats, depending
on the country. In the United
States, the average hall will seat
2,500 people, and he'll be doing
between 20 and 30 shows here. In
China, he will play in four cities,
with more than 20,000 seats at each
date. We're targeting some 85
shows minimum, worldwide.”

HIGH-CONCEPT PACKAGES
Correct packaging of touring
new age artists is also of paramount
importance to
Ron McCarrell,
VP of marketing
at Windham Hill
Group. “We do
very well with our
compilation sam-
plers, high-con-
cept pieces such as
the Winter Sol-
stice,” he says. “As
such, we've begun
to roll out tour
packages that are
tied to or closely
aligned with the
concepts  govern-
ing our samplers,
i.e. Windham
Hill's Winter Solstice Tour. Last
year, the tour played 14 cities in 20
days during the first three weeks of
December, with Tuck & Patti, Liz
Storey, David Arkenstone and Lisa
Lynn. I'm just now planning a
Windham Hill Winter Solstice tour
this year, but even more expansive
than last year’s tour. There will be a
Windham Hill Celtic Christmas
tour, and we've got ideas for a cou-
ple of more tours, including our
partnering with an agency called
APA and Sug Egrund, for the
soundtrack to a tour that they've
promoted for the past few years,
The Colors Of Christmas. All of
these will be directed toward the
performing-arts circuit,” McCarrell
adds, “which is where Windham
Hill and this kind of adult instru-
mental music belongs.”
Summarizing the difficulties ex-
perienced by some new age artists
i concert, McCarrell concludes,
“As with the mainstream touring
circuit, new age touring is artist-
driven. If it’s not the high concept
of a Winter Solstice or something
that’s familiar to consumers, in
being something that they have
bought and appreciated in the
past, then in the consumer’s mind,
it’s artist-driven. They're buying a

Windham Hill’s Ron McCarrell

ticket to see Tuck & Patti, or Liz
Storey, whoever the artist might be.
That will dictate the level of accep-
tance and, ultimately, the success
that these artists will have when
touring.”

An artist on Windham Hill for
the entirety of his performing
career who has been touring con-
sistently for the past four years, Jim
Brickman doesn’t believe so nich
in touring to support a specific
record as much as to build a con-
nection with his audiences. He
says, “I'm trying to ‘connect the
dots’ around the country, playing
unlikely locations. Some of the
sinallest markets you can think of
are some of the biggest places [in
terms of support] for me, such as
Tyler, Texas; Lake Charles, La.; Far-
go, N.D.; Joplin, Mo.; or Wilkes-
Barre, Pa. Easily in the 1,000- to
2,000-seat range. Old restored the-
aters, Broadway-show houses,
these are the kind of places that 1
usually play. Depending on the size
of the market, usually the hall will
hold 1,000 at the smallest and
3,000 or 4,000 at the largest.

“I do a lot of in-store appear-
ances,” he adds, “though these are
generally restricted to signings on
the day of a scheduled show.”
Usually, if there’s in-store playing
scheduled, Brickman does this to
support coming back to a hard tick-
et sale. It’s impor-
tant to support the
retailers who are
supporting you.

“At the begin-
ning of my career,”
says Brickman, “I
decided to over-
spend in a given
market and really
push the envelope
all the way [in
terms of advertis-
ing] to the extent
that half the audi-
ence didn’t know
who 1 was or why
thev were there.
Rather than wait-
ing to see if you’re going to be a big
star, it’s better to go and act like you
can draw an audience. It becomes a
self-fulfilling prophecy that way.”

Brickman details other cross-
promotional strategies that have
helped build a core audience for his
appearances: “Radio stations sup-
porting my shows, giving tickets to
piano stores or sheet-music ven-
dors; it was a way to get kids who
were interested in playing the piano
to come and see me, as well as peo-
ple out on a romantic date,” he says.
“It helps give the impression that
they were coming to have an expe-
rience, not simply coming to see a
guy who has a new record out.”
Indeed, you may not need to own
his records or know what he has out
in order to enjoy the evening.

Confronting an issue that contin-
ues to intimidate potential concert-
goers, perhaps Windham Hill’s
Brickman has the healthiest atti-
tude regarding the occasionally
troublesome new age designation:
“If you interviewed every person
who came out of one of my con-
certs, and asked them how they
would classify my music, 1 don’t
think any of them would say ‘new
age.” But, then, I don't think they’d
know what to say.” B
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board’s Latin Mu-  (Ariola/BMG), Elvis Crespo and MDO  non-Tejano Mexican artists. YMARRUFO (R MONTANER)
sic Hall of Fame could not be more  (Sony Discos/Sony), Fiel A La Vega BMG’s Los Fabulosos Cadillacs tri- w7 | 8 VAV%AEJI}II:I?RO SANZ e %OMFE\AAZR%wINASPﬁFSz:\rhll?
richly deserved. A former Latin Music  (CDT), Lisette Meléndez (WEA Lati- umphed in the inaugural Latin rock/ MARC ANTHONY A oML S| T(E' VAS)
' PN - o . . . 15 11 18 6

Award honoree, Fernandez has record-  na), Patricia Loaiza (Caimén), and  alternative category, thanks in part to RMM A.PENA.M.ANTHONY (PFERNANDEZ)
ed 53 albums, including his latest, Leo Vanelli (Sonolux/Sony). Arista formidable ink secured in the general- 6] 6 | 19 éo'fqeu%léggslo% ®A PAEGSA%RRIE?E\Z?B%%S)
“Estatua De Marfil,” which‘ containsthe  Latin/BMG also will be shewcasing an  market print media. ) 7o lo bl ™ ARCO ANTONIO SOLIS ME VAS A HACER LLORAR
smash single “Nos Estorb6 La Ropa.”  as-yet-unnamed new signee. Not all crossover artists fared so FONOVIS M.A.SOLIS (M.A.SOLIS)

Besides being famous in his native For more information on the confer-  well, however. Julio Iglesias, fresh off 1812|1414 valEJEAmEUEL T TN
Mexico and in the U.S., Fernandez is  ence, contact Michele Quigley at 212-  an American Music Award triumph in 9| 9 | 10| 27 | CRISTIAN : ® LO MEJOR DE MI
also hugely popular in Latin American  536-5088. For press credentials, contact  January, failed to garner a Grammy; he ARIOLA/BMG R.PEREZ (R PEREZ)

countries such as Colombia, Ecuador,
and Bolivia. A riveting performer with
a muscular, rangy baritone, Ferniandez
bonds strongly with his audiences.
His career has been a rags-to-riches
tale that has let Fernandez retain stur-

by Jolm Lanmnert

Phyllis Demo at 212-536-5299.

THE GRAMMY PATTERN: The
Grammy Awards’ Latino-related cate-
gories may still have imperfections in
its category selections and its nomina-

Consider Ry Cooder and Roy Har-
grove. Both snared Grammys in Lati-

lost in the Latin pop category to WEA
Latina superstar Luis Miguel, known
as Luismi. It was Luismi’s fourth
Grammy overall and his third trophy in
the past five years.

G RAMMYS’ CUBAN FLAVOR: The

FONOVISA

AANGEL ALBA (A.ANGEL ALBA)

ALEJANDRO FERNANDEZ

4 S| TU SUPIERAS

SECRCRCRNE

FONOVISA

ENRIQUE IGLESIAS

AL DESPERTAR
R.PEREZ-BOTIJA (E.IGLESIAS. R.MORALES)

LOS TIGRES DEL NORTE
12 |88 LO3

CON QUE DERECHO
E.HERNANDEZ L0S TIGRES DEL NORTE (D.VITE)

GRUPO MANIA

26 28 4 SONY DISCOS/SONY

QUE LOCO
O.SERRANO.B.SERRANO (R.LOPEZ)

CSEEE

25 | 5 | 15 | SoNy DISCOSSONY

ALEJANDRO FERNANDEZ FEAT. GLORIA ESTEFAN

@ EN EL JARDIN
LESTEFAN JR. (K.SANTANDER)

dy ties to his fans even as he rules the  tion process, but the results make a lot 24 [ 21 | 15 [SGE |93 JUCANES DE TLIUANA HACE'E’!&%R%HQ&%’E&Q
roost as the top ranchero artist. more sense these days than in the aforementioned Ry Cooder and Roy @ 33 | — | 2 | CHICHIPERALTA + SON FAMILIA SOL DE VERANO
c 1980s, when the awards were dominat- (Continued on page 60) ng C.PERAITA ‘C-PERALTA}'?"'-P%‘:‘LTA3
OhNFEREbI:CE UPDA'I;IEI The finai‘ id by artists farfr}ﬂ}ilarl\tio the nllfiiﬂ)(’i non- % | 23| 6 TROPIX/'S‘(QEA E.REYES (DAYANARA,E.REYEJSFM.D(';LURD%Q
touches are being put on the quartet o atino voters of the National Academy 29 3 | EROS RAMAZZOTTI FEAT. TINA TURNER COSAS DE LA VIDA
: 0 q 5 — DDD/BMG PCASSANO,E.RAMAZZOTTI.C.VALLI {(E.RAMAZZOTTI.A.COGLIATI)
= S -

industry panels to be featured at Bill- of Recording Arts and Sciences LATIN TRACKS A Z % | 22 [ 23 | & | DOMINGG GUINONES S| PUDIERA VOLVER A VERTE
TITLE (Publisher — Licensing Org) Sheet Music Dist. RMM C.50TO.D.QUINONES (R MONCLOVA)
16 APESAR DE TODOS (Sony Discas, ASCAP) 29| 2|25 (Rigf/gséLE FEAT. SERGIO VARGAS & PERDOEUC\xEEMOUL\éL%lR\kS

31 ACABO DE ENTERARME (Mar Y Sol, BMY) - :
20 AL DESPERTAR (Fonomusic, SESAC/MCA, ASCAP) 30 | 27 | 29 | 2 | LUISMIGUEL B e e

7 ASI FUE (BMG Sangs, ASCAP)
40 AVIENTAME (Unimusica, ASCAP)
9 COMO DUELES EN LOS LABIOS (Yelapa Songs,
ASCAP/EMI April, ASCAP)

L.MIGUEL (A.MANZANERO)

FONQVI

DINASTIA NORTENA

ACABO DE ENTERARME
J.R.ESPARZA (M.RUIZ)

1 | o SUGAR KID
CoT

MENUDO MIX
NOT LISTED (NOT LISTED)

®8B)|=

21 CON QUE DERECHO (TN Ediciones, BMY Il CRISTIAN S TR
18 CONTIGO (ESTAR CONTIGO) (P'S O Limited, 5 | — | 4 | MELINA LEON VIAJE AL CIELO

ASCAP/EMI April, ASCAP) TROPIX/SONY E.REYES A.MONTALBAN {E.REYES A.MONTALBAN,M.D'LURDES}
14 CORAZON PARTIO (Capyright Control) 35 | 28 | 27 | 21 | SRUPO LIMITE T e

27 COSAS DE LA VIDA(CAN'T STOP THINKING OF YOU)

N NEW ) 1 TONY VEGA S| TU SUPIERAS
(BMG Sangs, ASCAP) RMM H.RAMIREZ LINFANTE (K.SANTANDER)

10 EL AGUILA (Copyright Contral) 31 | 17 | 7 | GRUPO LIMITE SENTIMIENTOS

6 EL FRIO DE TU ADIOS (Casa Editora Yaicelice, POLYGRAM LATINO J.CARRILLO (A VILLAREAL)

SWAR E:Hous-E

ASCAP)

BANDA ARKANGEL R-15

VOY A PINTAR MI RAYA

e |
o | ~
w
N
—
w
—
o

LUNA/FONOVISA A.DE LUNA (J.NAVARRO)
23 ENELJARDIN (FIPF, BMI) 40 | — | 14 | LA MAKINA NADIE SE MUERE
| e— 12 ESA PARTE DE MI (PERDONA) (PMC, ASCAP) JEN/SONY 0.SANTANA (0.SANTANA)

H L DISTRIBUTORS

6940 S.w. 12th Street » Miami, Florida 33144

;Distribuidora Latina con Toda Clase de Musica!

Nuevos Lanzamientos
y ademas el catalogo
mas Profundo de
Musica Latina

iDistribuidora Completa

con alto porcentaje
de cumplimiento
en ordenes!

24 HACEMOS BONITA PAREJA (Mas Flamingo, BMI)
35 HASTA MANANA (W.B.M. Music, SESAC)
26 JERIGONZA (Heartbeat, ASCAP)
19 LO MEJOR DE MI JKMC)
17 ME VAS A HACER LLORAR {Crisma, SESAC)
32 MENUDO MIX (Copyright Control)
11 M MAYOR VENGANZA (Lidasocapi, ASCAP)
2 MY HEART WILL GO ON (Famous, ASCAP/Blue Sky
Rider Songs, BMI)
39 NADIE SE MUERE (J&N, ASCAP)
1 NO SE OLVIDAR (FIPP, BMI)
8 PARA LLORAR (EM! April, ASCAP)
29 PERDONAME, OLVIDALO (BMG Songs, ASCAP)
30 POR DEBAJO DE LA MESA (Tillandsia, ASCAP)
4 POR QUE TE CONOCI (Editora Anna Musical, SESAC)

40 | 38 | 35 | 4

FONOVISA
POP ROP

25 STATIONS

BANDA LA COSTENA

23 STATIONS

AVIENTAME
BANDA LA COSTENA (C.LEOS

70 STATIONS

1 CELINE DION 550
MUSIC/EPIC/SONY MY HEART...

2 RICKY MARTIN SONY DiS-
COS/SONY VUELVE

3 ALEJANDRO FERNANDEZ
SONY DISCOS/SONY NO SE..

4 MANA WEA LATINA
COMO DUELES EN LOS

5 ALEJANDRO FERNANDEZ
SONY DISCOS/SONY  SI TU..

6 ALEJANDRO SANZ WEA LATI-
NA CORAZON PARTIO

7 RICARDO MONTANER WEA
LATINA  PARA LLORAR

8 CRISTIAN ARIOLA/BMG

SI TE VAS

1 OLGA TANON WEA LATINA
EL FRIO DE TU AD{OS

2 VICTOR MANUELLE SONY
DISCOS/SONY EL AGUILA

3 CELINE DION 550
MUSIC/EPIC/SONY MY HEART

4 INDIA RMM
M! MAYOR VENGANZA

5 GILBERTO SANTA ROSA
SONY DISCOS/SONY

6 SERVANDO Y FLORENTINO
WEA LATINA UNA FAN...

7 MARC ANTHONY RMM

8 GRUPO MANIA SONY Dis-

1 LOS TEMERARIOS FONOVISA
POR QUE TE CONOCI

2 LOS TIGRES DEL NORTE
FONOVISA  CON QUE...

3 MARCO ANTONIO SOLIS
FONOVISA ME VAS A HACER..

4 LOS TUCANES DE TIJUANA
EMI LATIN HACEMOS...

5 JUAN GABRIEL ARIOLA/BMG

ESA. ASI FUE

6 DINASTIA NORTENA PLATI-
NO/FONOVISA  ACABO DE.

7 ANA GABRIEL SONY
DISCOS/SONY A PESAR DE.

8 GRUPO LIMITE POLYGRAM

22 QUE LOCO (Right Melody, ASCAP) LO MEJOR DE MI COYSONY QUE LOCO LATINO  HASTA MANANA
. 37 SENTIMIENTOS (Copyright Control) 9 LUIS MIGUEL WEA LATINA 9 RICKY MARTIN SONY DiS- 9 GRUPO LIMITE POLYGRAM
e Discos compactos ° Con su primera 28 I PUDIERA VOLVER A VERTE (PMC La Editora CONTIGO COS/SONY  VUELVE LATINO  SENTIMIENTOS
: 10 DAYANARA TROPIX/SONY 10 ALEJANDRO FERNANDEZ | 10 BANDA ARKANGEL R-15
e Videos Laser "‘,* orden le ASCAP/Samalea Songs, ASCAP) JERIGONZA 1y 2N DISCOSSONY 'NO SE. 1y LUNAFONOVISA VOV A...
i ; : 11 VICTOR MANUELLE SONY HICHI PERALTA + SON ANDA LA COSTENA FONO-
* VHS & DVD's ’8yroRS mandaremos Cratis RISt LSy LG DISCOSSONYEL AGUILA FAMILIA CAMAN SOL DE .. VISA AVIENTAME

o ¥y mucho mas

nuestro amplio catalogo

Llamenos Hoy 0 Mandenos Un Fax y descubre por usted mismo!

33 S1 TU ME AMARAS (Rubet)
S SITU SUPIERAS (FIPP, BMI)
36 S| TU SUPIERAS (FIPP, BMI)
25 SOL DE VERANO (Copyright Control)
13 UNA FAN ENAMORADA (EMI April, ASCAP)

12 EROS RAMAZZOTTI FEAT. TINA
TURNER DD0/BMG  COSAS DE..

13 LUIS MIGUEL WEA LATINA
POR DEBAJO DE LA MESA

14 ENRIQUE IGLESIAS FONO-
VISA AL DESPERTAR

12 DOMINGO QUINONES RMM
SI PUDIERA VOLVER A,

13 GISSELLE FEAT. SERGIO VAR-
GAS RCABMG  PERDONAME,

14 MANA WEA LATINA COMO
DUELES EN LOS LABIOS

12 BOBBY PULIDO EMi LATIN
LE PEDIRE

13 INTOCABLE £M) LATIN
ERES M| DROGA

14 VICENTE FERNANDEZ SONY
DISCOS/SONY  COMO DICE ..

15 DJ SUGAR KID coT 15 TIRANOS DEL NORTE SONY
MENUDO MIX DISCOS/SONY ME HA
(O Records showing an increase in audience over the previous week, regardless of chart movement, A record which has been on the chart for
more than 20 weeks will not receive a bullet, even if it r us\ers an increase in detections. Greatest Gainer indicates song with largest audience
rowth. If two records are tied in audience size, the record being played on more stations is placed first. Records below the top 20 are removed
rom the chart after 26 weeks. © 1998 Billboard/BPI Communications, Inc

U.S.: 1-800-227-7711 « Int'l: (305) 262-7711
Fax: (305) 261-6143

15 JUAN GABRIEL ARIOLA/BMG
34 VIAJE AL CIELO (Erami, ASCAP) ® f\s W

38 VOY A PINTAR MI RAYA (De Luna, BMI}
3 VUELVE (Sony Discos, ASCAP)
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Artists & Music

NOTAS

(Continued from page 58)

Hargrove—two highly regarded musi-
cians well-known to NARAS voters
wrapped themselves inside Cuban
musical ensembles and came up with
Grammy kudos in the tropical and
Latin jazz fields, respectively.

There’s little doubt that the Grammy
name-recognition game ensured Cood-
er and Hargrove their Grammy tro-
phies. But their mainstream familiari-
ty has given a mighty jump-start to the
latest popularity spurt of Cuban sounds
among non-Latino music aficionados.

Fact is, NARAS voters have been in
love with many things musically Cuban
ever since 1993, when Linda Ron-
stadt’s retro-Cuban disc “Frenesi”
(Elektra) won the tropical category. In
four of the last five years, at least one
Cuban-derived album has won a Gram-
my. In 1995, as in this year, Cuban-
based albums won Grammys for
Cachao and Arturo Sandoval.

The Cuban winners have been
inspired in large part by Cuba’s musi-
cal past, not its present or future. Thus,
the commercial success of Cuban music
generally hasn’t matched its Grammy
record. Except for Gloria Estefan’s
“Mi Tierra,” which went platinum, and
“Frenesi,” another strong seller, no
other Grammy-winning Cuban music
disc has made a long-term impact on
the general market.

The self-titled World Circuit album
by Cooder’s Cuban-roots project
Buena Vista Social Club appears on
its way to becoming a bona fide hit on
the Billboard Latin 50 and Top World
Music Albums charts. The album has
stayed in the upper rungs of those
charts for the past four months. The
album also has topped the Billboard
Latin 50’s tropical/salsa genre chart.

Hargrove and his backing band,
Crisol, have been less successful. The
group reached No. 5 on Billboard’s Top
Jazz Albums chart with “Habana”
(Verve). But “Habana” stayed on the
chart for only 4% months.

Despite Cooder’s mainstream pros-
perity, the Buena Vista Social Club
album, along with most Cuban music,
has made little commercial headway in
the U.S. Latino market. For example,
the album hasn’t yielded any hit singles
in the stateside Hispanic sector. For
most youths hooked into the Latino
music scene, Cooder’s album is quaint.

Dozens of other discs by Cuban
artists—many of which are superb but
too archival in nature—have made little
noise among Latino or non-Latino
music fans.

(‘KY H_AOK]

A Romantic Affair. WEA Latina recording artist Luis Miguel addresses the audi-
ence during a reception Feb. 5 at the Biltmore Hotel in Coral Gables, Fla. At the
reception, the Mexican idol was presented with gold and platinum awards from
various Latin American countries and Spain. Looking on is Warner Music Latin
America president André Midani, who organized the event.

Apparently, the lone route to success
for Cuban artists in the U.S. Hispanic
arena is cutting salsa-flavored music
that will sell in New York and Puerto
Rico. It’s no accident that in the past
five years, the only Cuban artist to have
achieved consistent success in the U.S.
Latin market is Rey Ruiz.

When he lett Cuba in the early 1990s
and signed to Sony Discos, Ruiz moved
to Puerto Rico and established himself
as a top-notch interpreter of salsa
music—not of what was happening
musically in Cuba. Other Cuban
singers like Isaac Delgado and Ley
Alejandro would do well to follow suit.

Cuban artists can achieve notice in
the U.S. on their own musical terms,
but only with the support of non-Lati-
no audiences. Perhaps next year, a new
Grammy could be handed out for an
album that featured the best music of
contemporary Cuba.

CHART NOTES, RETAIL: After last
issue’s post-Valentine’s Day weekend
plunge, the U.S. Latino market slipped
another 8% this issue with sales com-
ing in at 93,500 pieces. However, that
tally is 22% more than the same issue
last year, when sales reached only
76,500 units.

The precipitous drop-off in sales of
Ricky Martin’s chart-topping title
“Vuelve” (Sony Discos/Sony) continues
this issue, as the album tanks 34% to
7,000 units. Although the album boasts
a No. 1 single on the Hot Latin Tracks
chart, sales of “Vuelve” have mystify-
ingly cratered by more than 75% since
its release two weeks ago. “Vuelve”
retains its top slot on the pop genre

THE

Alabina Assists Aoki. Astor Place recording act Alabina recently appeared at
the Rocky H. Aoki Foundation office to announce a concert to benefit the foun-
dation, established by Aoki, a well-known restaurateur/philanthropist. Proceeds
from the performance will also benefit the G&P Charitable Foundation for
Leukemia Research. Alabina’s show and after-show party are slated for Saturday

chart for the third week and swoons
118-166 on The Billboard 200.

The sales decline of “Vuelve” was
nearly offset by strong debuts from
Tony Vega’s “Hoy Quiero Cantarte”
(RMM) and “Tour 98” by EMI Latin’s
David Lee Garza Y Los Musicales.

Buena Vista Social Club’s epony-
mous debut leaped 6-2—courtesy of its
Grammy triumph—and soured 34% ta
6,000 pieces. The World Circuit/None-
such/AG disc helmed by Ry Cooder
also bowed at No. 184 on The Billboard
200. The album remains atep the trap-
ical/salsa genre chart for the second
successive week.

Los Temerarios stay perched at No.
1 on the regional/Mexican chart for the
fourth straight week with “Como Te
Recuerdo” (Fonovisa).

With the exception of Buena Vista
Social Club, the Grammy Awards pro-
vided no significant sales pop to Lati-
no winners. In fact, sales of Luis
Miguel’s Grammy-winning “Romances”
actually dipped 6% to 5,500 units.

Alejandro Fernandez’s gold disc
“Me Estoy Enamorando” falls off The
Billboard 200 this issue after logging 22
weeks in a row—a record stint. cn that
chart by a non-crossover Latino arfist.

CHART NOTES, RADIO: Sony Dis-
cos/Sony star Alejandro Fernindez
remains on a roll at radio with two hits
in the top five of Hot Latin Tracks this
issue. “No Sé Olvidar” reaches the top
of the chart, becoming Fernindez’s
third consecutive chart-topper. while
his enduring smash “Si Tt Supieras”
eases up 7-5 in its 26th week on the
chart. Fernindez helps Sony claim four
of the top five slots this issue.

“Si T Supieras” also enters the
chart at No. 36 in a salsa version
recorded by RMM’s Tony Vega.

Celine Dion’s “My Heart Will Go
On” (550 Music/Epic/Sony), Na. 2 on
Hot Latin Tracks for three straight
weeks, recaptures the top slot on the
pop genre chart.

QOlga Taifién stays atop the tropi-
cal/salsa chart for the second straight
week with “El Frio De Tu Adios”
(WEA Latina).

Los Temerarios’ “Por Que Te
Conoci” (Fonovisa) once again reaches
No. 1 on the regional Mexican chart.
The song re-enters the regional/ Mex-
ican ehart and Hot Latin Tracks this
issue after a three-week disqualifica-
tion for invalid plays.

MARu:.
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Compiled from a nationat sample of retail store and rack sales reports collected, compiled, and provided by

i g < h‘ g% ARTIST iMPRINT & NUMBER/DISTRIBUTING LABEL TITLE
* % % No.1 % % %
1 1 3 RICKY MARTIN SONY. DISCOS 82653/SONY 3 weeks at No. 1 VUELVE
* % *x GREATEST GAINER * & *
(2| 6 | 23 | BUENAVISTASOCIAL CLUB oo cRoummonesucs 7oa7aacE  BUENA VISTASOCIAL CLUB
I_S. 2 23 | ALEJANDRO FERNANDEZ @ SONY DISCOS 82446/SONY ME ESTOY ENAMORANDO
4 3 30 LUIS MIGUEL @ WEA LATINA 19798 ROMANCES
5 4 13 JOSE LUIS RODRIGUEZ WITH LOS PANCHOS SONY DISCOS 82635/S0NY INOLVIDABLE
6 5 4 LOS TEMERARIOS FONDVISA 0515 COMO TE RECUERDO
1 7 17 MARC ANTHONY RMM 82156 CONTRA LA CORRIENTE
8 3 21 MANA WEA LATINA 20430 SUENOS LIQUIDOS
9 11 18 CRISTIAN UNIVERSAL LATINO 40092 MIS MEJORES MOMENTOS
10 9 37 CHARLIE ZAA @ SONOLUX 82136/SDNY SENTIMIENTOS
18 | 25 | INDIA RuM 82157 SOBRE EL FUEGO
12 14 9 BANDA ARKANGEL R-15 LUNA 7049/FONOVISA LA 4 X4
13 16 5 JUAN GABRIEL ARIOLA 53172/BMG CELEBRANDO 25 ANOS DE...
14 12 11 LOS TIGRES DEL NORTE FONOVISA 6072 ASI COMO TU
15 10 22 CRISTIAN ARIOLA 52205/BMG LO MEJOR DE MI
16 15 14 LOS TUCANES DE TIJUANA EMi LATIN 23461 DE FIESTA CON
17 13 19 GRUPO LIMITE POLYGRAM LATINO 539331 SENTIMIENTOS
22 | 17 | EROS RAMAZZOTTI 000 53047/8M6 EROS
* % * HOT SHOT DEBUT * * %
NEWD | TONY VEGA rum 82220 HOY QUIERO CANTARTE
21 29 GIPSY KINGS NONESUCH/ATLANTIC 79466/AG COMPAS
21 17 18 | ANA GABRIEL SONY DISCOS 82563/SONY CON UN MISMO CORAZON
22 20 57 ENRIQUE IGLESIAS A FONOVISA 0001 VIVIR
@ 26 13 AFRO-CUBAN ALL STARS WORLD CIRCUIT/NONESUCH 7947646 A TODA CUBA LE GUSTA
NEWD | DAVID LEE GARZA Y LOS MUSICALES Emi LATIN 52973 TOUR 98
@ 23 36 INTOCABLE EMI LATIN 56694 v
26 19 16 PEDRO FERNANDEZ POLYGRAM LATINO 539222 CANTA A JOSE ALFREDO JIMENEZ
@ 32 12 RUBEN GONZALEZ WORLD CIRCUIT/NONESUCH 79477iaG - INTRODUCING...RUBEN GONZALEZ
31 | 13 | ALEJANDRO SANZ wea LaTINA 20281 MAS
29 | 28 28 DLG SONY DISCOS 82340/SONY SWING ON
30 | 25 5 LOS ACOSTA DISA 93228/EMI LATIN HASTA LA ETERNIDAD
@ NEW) LOS HURACANES DEL NORTE FONOVISA 6074 AIRES DE MI NORTE
2|7 67 | JULIO IGLESIAS @ COLUMBIA 67899/SONY TANGO
33 | 24 | 72 | GRUPO LIMITE POLYGRAM LATINO 533302 PARTIENDOME EL ALMA
34 | 35 | 39 | VICTOR MANUELLE SONY DISCOS 82334/SONY A PESAR DE TODO
35 | 30 21 LAURA FLORES UNIVERSAL LATINO 40004 ME QUEDE VACIA
36 39 14 VARIOUS ARTISTS J&N 82379/SONY MERENHITS ‘98
31 29 17 GRUPO MANIA SONY DISCOS 82438/SONY ALTO HONOR
38 33 4 BANDA EL RECODO FONOVISA 80726 EN VIVO
39 34 21 MARCO ANTONIO SOLIS FONOVISA 0514 MARCO
40 | 38 35 | THALIA Emi LATIN 57977 AMOR A LA MEXICANA
41 | 40 | 45 | LOS TUCANES DE TIJUANA EMI LATIN 56921 TUCANES DE ORO
42 36 14 SHAKIRA SONY DISCOS 82512/SONY THE REMIXES
45 44 OLGA TANON WEA LATINA 18733 LLEVAME CONTIGO
4 | 37 | 23 | BOBBY PULIDO em LATIN 57522 LLEGASTE A MI VIDA
45 41 11 GILBERTO SANTA ROSA SONY DISCOS 82566/SONY DE CORAZON
NEW) TIRANOS DEL NORTE SONY DISCOS 82463/SONY SOL
4 43 12 EDDIE GONZALEZ SONY DISCOS 82430/SONY Mt CHARCHINA
48 44 3 TITO ROJAS M.P 6226 PUEBLO
49 47 37 LOS TIGRES DEL NORTE @ FONOVISA 80711 JEFE DE JEFES

(50)] NEWD | E
POP

1 RICKY MARTIN SONY OIS~
COS/SONY VUELVE

2 ALEJANDRO FERNANDEZ
SONY OISCOS/SONY
ME ESTOY ENAMORANDO

3 LUIS MIGUEL WEA LATINA
ROMANCES

4 JOSE LUIS RODRIGUEZ
WITH LOS PANCHOS SONY
DISCOS/SONY INOLVIDABLE

5 MANA WEA LATINA
SUENOS LIQUIDOS

6 CRISTIAN UNIVERSAL LATINO
MIS MEJORES MOMENTOS

7 JUAN GABRIEL ARIOLA/BMG
CELEBRANDO 25 ANOS DE...

8 CRISTIAN ARIOLA/BMG
LO MEJOR DE MI

9 EROS RAMAZZOTTI
DDOD/BMG EROS

10 GIPSY KINGS NONESUCHATLANTI/AG

M|
11 ENRIQUE IGLESIAS Fonovisa VIVIR
12 ALEJANDRO SANZ WEA LATINA MAS
13 JULIO IGLESIAS COLUMBIASONY

Al
14 LAURA FLORES UNIVERSAL
LATINO ME QUEDE VACIA
15 MARCO ANTONIO SOLIS
FONOVISA MARCO

L MORRO FONOVISA 5533

TROPICAL/SALSA

1 BUENA VISTA SOCIAL CLUB
WORLD CIRCU(T/NONESUCH/AG
BUENA VISTA SOCIAL CLUB

2 MARC ANTHONY RMM
CONTRA LA CORRIENTE

3 CHARLIE ZAA SONOLUX/SONY
SENTIMIENTOS

4 INDIA RMM SOBRE EL FUEGO

5 TONY VEGA RMM
HOY QUIERO CANTARTE

6 AFRO-CUBAN ALL STARS
WORLO CIRCUIT/NONESUCH/AG
A TODA CUBA LE GUSTA

7 RUBEN GONZALEZ WORLD
CIRCUIT/NONESUCH/AG INTRO-
DUCING...RUBEN GONZALEZ

8 DLG SONY DISCOS/SONY SWING ON

9 VICTOR MANUELLE SONY DIS-
COS/SONY A PESAR DE TODO

10 VARIOUS ARTISTS J&N/SONY
MERENHITS ‘98

11 GRUPO MANIA SONY 01S-
COS/SONY ALTO HONOR

12 OLGA TANON WEA LATINA
LLEVAME CONTIGO

13 GILBERTO SANTA ROSA SONY
DISCOYSONY DE CORAZON

14 TITO ROJAS M. PUEBLO

15 VARIOUS ARTISTS WEACARIBEWEA
LATINA SALSAMANIA 2:AYER Y HOY

PREFIERO EL FUTBOL
REGIONAL MEXICAN

1 LOS TEMERARIOS FONOVISA
COMO TE RECUERDO
2 BANDA ARKANGEL R-15
LUNA/FONOVISA LA 4 X4
3 LOS TIGRES DEL NORTE
FONOVISA ASI COMO TU
4 LOS TUCANES DE TIJUANA
EM! LATIN DE FIESTA CON
5 GRUPO LIMITE POLYGRAM
LATINO SENTIMIENTOS
6 ANA GABRIEL SONY DISCOS/SONY
CON UN MISMO CORAZON
7 DAVID LEE GARZA Y LOS
MUSICALES EMi LATIN TOUR 98
8 INTOCABLE EM LATIN IV
9 PEDRO FERNANDEZ POLY-
GRAM LATINO CANTA A JOSE
ALFREDO JIMENEZ
10 LOS ACOSTA DISAVEMI LATIN
HASTA LA ETERNIDAD
11 LOS HURACANES DEL NORTE
FONOVISA AIRES DE MI NORTE
12 GRUPOQ LIMITE POLYGRAM LATI-
NO PARTIENDOME EL ALMA
13 BANDA EL RECODO FONO-
VISA EN VIVO
14 LOS TUCANES DE TIJUANA
EM! LATIN TUCANES DE ORO
15 BOBBY PULIDO EM LATIN
LLEGASTE A MI VIDA

(14) at the Hammerstein Ballroom in New York. For more information, call 212-
317-2654. Shown, from left, are band members Ramoén, Coco, and Ishtar; Aoki;
and band members Santiago and Antonio.

O Albums with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) certification for sales of
500,000 units. A RIAA certification for sales of 1 million units, with multimillion sellers indicated by a numeral following the
symbol. For boxed sets, and double albums with a running time that exceeds two hours, the RIAA multiplies shipments by the
number of discs and/or tapes. Greatest Gainer shows chart’s largest unit increase. -md;cales past and present Heatseeker
titles. € 1998, Billboard/BP) Communications and SoundScan, Inc.

Assistance in preparing this column
was provided by Marcelo Ferndndez
Bitar in Buenos Aires.
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by Deborah Evans Price

MASEN’S SOPHOMORE EFFORT is a winner! The
only thing more enjoyable than listening to Sarah
Masen'’s musie is having the privilege of talking to the
talented singer/songwriter about the creative process.
Her 1995 self-titled debwut on
re:think introduced both main-
stream and Christian consurmers to
her vulnerable, evocative voice
and stunnirg songwriting. The
poignancy of that project didn’t go
unnoticed; last year Masen gar-
nered Dove Award nominations
from the Gospel Music Assn. for
new artist and pep contemporary
album. She also intrigued main-
stream music fans at industry con-
ventions and during a bookstore tour.

Such accolades might have made another artist ner-
vous when recording a follow-up, but not Masen. “I
wasn't really aware of the first album’s success,” she
says. “I was aware that people liked it .. . I didn’t
really realize, and still don’t, all that people are
expecting or what their take was on the first album.
Of course, it’s important to be iistening to that. It
doesn’t mean I don’t care, but you just do what you
do. It’s what comes out of you, and if they like it,
great.”

MASEN

Apparently people are liking what they’ve heard.
“Carry Us Through” is released Tuesday (10) on
re:think, which label founder Charlie Peacock sold
to EMI last year. The first single, “Wrap My Arms
Around Your Name,” is gaining attention on Christ-
ian radio, and it’s just one of many great songs on the
album. Masen’s lyrics are brilliant: deep but acces-
sible, personal but universally poignant. Producer
Peacock has placed her songs in a framework that
shows them in a warm, wonderful light.

The songs on “Carry Us Through” cover a wide
emotional landscape. “I think the album is really about
fear and belief,” Masen says, “those two things being
the opposite of each other, being at both ends of the
spectrum. It's all over the place for me right now. I
want to be older and wiser now, but I'm not, and
maybe I never will be. Maybe that’s the part of wis-
dom I need to get the hang of. It doesn’t stop like that.
But God is really so kind to us. We are getting believed
in even when we’re not believing in the value of our-
selves.”

This year is shaping up to be busy for Masen. “I've
got my hands in a lot of things right now, but it’s all
stuff I really, really enjoy,” she says. Besides working
on a college degree in English, Masen is embarking
on one of the spring’s hottest tours with Sparrow band
the Waiting and Squint act Sixpence None The Rich-
er. She’s also planning a June wedding to David Dark,
former director of the Arthouse and now an English
teacher at Christ Presbyterian Academy.

Masen appreciates her blessings. “It doesn’t mat-
ter if I'm doing music on this kind of level or not, just
that I'm creating,” she says. “I’ve got to keep doing
that, just living creatively. We all have to do that—to
work out stuff in relationships, friendships, and work
and play, and letting all those things merge together
to equal some sort of joy.”

(Continued on next page)

| Qlassicat

KEEPING
SCORE

by Bradley Bambarger

IN THE AIR: The sound of classical music on pub-
lic broadcasting was under heated debate at the 36th
Assn. of Music Personnel in Public Radio Confer-
ence, held last month in Los Angeles. In one panel
discussion, “Should Classical Stations Go ‘Light’ To
Survive?,” Martin Goldsmith, host of NPR’s “Per-
formance Today,” cautioned
against public stations echoing the
lowest-commen-denominator con-
cerns of commercial outiets.
Describing classical music as
“food for the soul,” he stressed
that public radio must present
itself as an alternative, with the
same depth and substance in its
music programming as in its
much-loved news shows.

In his admonitions, Goldsmith
was alluding to developments in Washington, D.C.,
that recently came to a head. ASCAP and BMI have
asked NPR and PBS to pay higher music-use fees,
and a year’s worth of fruitless negotiating has
brought the issue to a copyright arbitration royalty
panel convened at the Library of Congress. Vincent
Candilora, ASCAP’s senior VP of licensing, declines
to offer any justification for increasing fees for pub-
lic broadcasters over the last rate-setting two decades
ago, except to tell Keeping Score, “A lot has changed
since 1978.”

Higher fees to ASCAP and BM.I would add further
strain to publie broadcasting budgets, which have
grown ever-tighter as government support for the arts

GOLDSMITH

has waned in the wake of a Republican-controlled Con-
gress. In an interview with Keeping Score, Goldsmith
reiterates his lucid plea from the conference that pub-
lic radio deserves government funding as long as it
provides its audience with the kind of communal cul-
tural experience unavailable via the commercial air-
waves. Goldsmith says he understands the plight of
individual stations yet sees the solution in the reaf-
firmation of the traditional mandate of public broad-
casting, not its abandonment.

“It’s a sad state of affairs when you can’t turn on
the radio in a major American city, be it San Francis-
co or Detroit or Los Angeles, and hear Bach’s I3 Minor
Mass or Mahler’s ‘Das Lied Von Der Erde,” ” Gold-
smith says. “That sort of musical offering should be
a feature of a city the same as having a library or an
art museum.”

Goldsmith warns that the dumbing-down of pro-
gramming in search of a broader audience—such as
the de facto banning of all vocal music or any con-
temporary compositions—risks casting aside the qual-
ities that attract public radio’s core audience, the very
people most likely to give come fund-drive time. Par-
ticularly dangerous, he adds, is the overzealous use of
market research in radio: “Asking someone to tell you
whether or not they like a half-hour piece of music by
playing them a few seconds at the mall or over the
telephone is like asking someone to judge a novel by
reading them two sentences of it.”

It’'s become axiomatic that such NPR news pro-
grams as “Morning Edition” and “All Things Con-
sidered” thrive because listeners appreciate the
range and color of the features and are ready and
willing to go along for the ride—even if it's a 10-
minute report on some obscure topic from the other
side of the world. Goldsmith is convinced that public
radio’s music programming can appeal with the same
sense of adventure. “I think we can depend on the
curiosity and open-mindedness of the public radio
audience,” he says. “And I don’t think our listeners

(Continued on next page)
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2 | 2|2 |armisT TITLE
T 1 = | £ | IMPRINT & NUMBER/DISTRIBUTING LABEL
* % NO.1 x %
1 (1|2 5@99‘73‘&&%5 ?_gweeus atho i YOU LIGHT UP MY LIFE — INSPIRATIONAL SONGS |
2 R ;?R’:(;\«(l) gzseléigrl)!iﬁTT Se WOW-1998: THE YEAR'S 30 TOP CHRISTIAN ARTISTS AND SONGS
3 | 2|5 | CARMAN  SPARROW 1640/CHORDANT MISSION 3:16
@ 8 | 2 | SOUNDTRACK  SPARROW 53059/RISING TIDE THE APOSTLE
5 5 | 18 | BEBE WINANS  ATLANTIC/SPARROW 1621/CHORDANT BEBE WINANS
6 4 | 25| AMY GRANT @  MYRRH 7008/WORD BEHIND THE EYES
1 6 | 19 [ STEVEN CURTIS CHAPMAN  SPARROW 1630/CHORDANT GREATEST HITS
8 7 | 88 | BOB CARLISLE A® DIADEM 1139/PROVIDENT SHADES OF GRACE
9 9 | 24 | JARS OF CLAY @  ESSENTIAL 7001 7/PROVIDENT MUCH AFRAID
10 | 10| 9 | AVALON  SPARROW 1639/CHORDANT A MAZE OF GRACE
11 | 11| 2 | MICHAEL CRAWFORD  ATLANTIC 83076/WCD ON EAGLE'S WINGS
12 | 13| 93 | JACI VELASQUEZ  MYRRH 6995WORD B HEAVENLY PLACE
13 | 12| 77 | POINT OF GRACE ® WORD 9694 LIFE LOVE & OTHER MYSTERIES
NEWPD | GREG LONG  MYRRH 7030/WORD JESUS SAVES
15 | 14 | 63 | VARIOUS ARTISTS  HOSANNAY/INTEGRITY 8952/ WORD SHOUT TO THE LORD
NEWD | O e aerdirmeh o oERs SONGS FROM THE ALTAR
191 3 | BILL & GLORIA GAITHER  SPRING HOUSE 0801/CHORDANT DOWN BY THE TABERNACLE
18 | 15| 15 | AUDIO ADRENALINE  FOREFRONT 5182/CHORDANT SOME KIND OF ZOMBIE
19 | 18 | 53 | DONNIE MCCLURKIN  WARNER ALLIANCE 46297WCD (B DONNIE MCCLURKIN
25| 72 | CRYSTAL LEWIS  MYRRH 5039/WORD BEAUTY FOR ASHES
21 | 21|55 | RICH MULLINS  REUNION 0116/PROVIDENT SONGS
22 | 16 | 18 | VARIOUS ARTISTS  FOREFRONT 5183/CHORDANT WWID
23 i7—-7 STEVE GREEN  SPARROW 1638/CHORDANT N THE FAITHFUL
24 | 20 | 27 | B P 1aacuonoent LIVE IN CONCERT — WELCOME TO THE FREAK SHOW
25 | 26 | 21 | YARIONT88T'STS \MAZING GRACE 2 — A COUNTRY SALUTE TO GOSPEL
26 | 22| 9 | JENNIFER KNAPP  GOTEE 3832/WORD KANSAS
27 | 23| 3 | SIERRA  STAR SONG O166/CHORDANT STORY OF LIFE
28 | 24 | 39 | THE SUPERTONES  BEC 7401/CHORDANT SUPERTONES STRIKE BACK
NEWD | MICHELLE TUMES  SPARROW 1546/CHORDANT LISTEN—
NEWD | DELIRIOUS  SPARROW 1622/CHORDANT o XTTED(?
@ 32 | 18 | RON KENOLY  HOSANNA! 12032/WORD HIGH PLACES: THE BEST OF RON KENOLY
32 | 29| 19 | SANDI PATTY WORD 9911 ARTIST OF MY SOUL
33 | 27 | 90 | KIRK FRANKLIN AND THE FAMILY A GOSPO CENTRIC 2127/CHORDANT WHATCHA LOOKIN' 4
ALl R B G LOVIN' GOD & LOVIN' EACH OTHER
35 | 34| 35| CLAY CROSSE  REUNION 10005/PROVIDENT @B STAINED GLASS
36 | 35| 48 | CARMAN  SPARROW 1565/CHORDANT | SURRENDER ALL—30 CLASSIC HYMNS
37 | 37| 70 | Samon reortrombint © & WOW-1997. THE YEAR'S 30 TOP CHRISTIAN ARTISTS AND SONGS

RE-ENTRY| AARON JEOFFREY  STAR SONG/SPARROW D168/CHORDANT

THE CLIMB

HOSANNAYINTEGRITY 11412/WORD
— —_—

RE-ENTRY| CAEDMON'S CALL  WARNER ALLIANCE 46463/WCD CAEDMON'S CALL
RE-ENTRY| THE MOTOR CITY MASS CHOIR
SHOUT IN THE HOUSE WITH THE MOTOR CITY MASS CHOIR

O Records with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification
for sales of 500,000 units; A RIAA certification for sales of 1 million units with each additional million indicated
by a numeral following the symboal. For boxed sets, and double albums with a running time that exceeds two hours,
the RIAA muiltiplies shipments by the number of discs and/or tapes. All albums available on cassette and CD. *Aster-
isk indicates vinyl available. indicates past or present Heatseeker title. © 1998, Billboard/BPI Communications.
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children praising God on
“When God’s Children Get
Together” the newest
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heavenly voices of

" Wississipgi
Chiidrgn's Choir

release from the
Mississippi Children’s Choir

and Malaco records

RECORDS
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e
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tening. They’re willing to invest a
little more time and attention with
something like the late Beethoven
string quartets, say, or a contempo-
rary composer like Lou Harrison,
because the reward is so obviously
there.”

“Performance Today” reaches 1.6
million listeners on 220 stations
each week with live performances
from around the country, discus-
sions of recordings and musical ter-
minology, and features on com-
posers and performers. But as of
last month, the program is no
longer heard in Los Angeles; KUSC
dropped the show, as the station’s
new GM, Brenda Pennell, is a pro-
ponent of a brand of classical
Muzak known as “modal music.”

ership as well. “We should help
open up the world to our audience,”

% Compiled from a national sample of retail store and rack sales Soundscan® ’44, m
= |=|3 reports collected, compiled, and provided by [ 1L
g 1¥|3 a lot of times we will to do good but do wrong. Vocal-
2 | & |g [ARTIST IEE ly, I stretched myself more stylewise.”
Z | 2 | Z | IMPRINT & NUMBER/DISTRIBUTING LABEL ) e : i ;
And she is just a little bit nervous about the recep-
* % NO.1 * % tion she is likely to receive. Credit that to recollec-
114 EQEESQSO%ORETEFI;VC&EOM K":'g fgé’:m}"l's NU NA“Oa‘OAD’.S PROPERTY tions of the scorn that came from many in gospel when
. she and her brother BeBe first launched their own
2 |2|5 VVE‘,%T%IPUS ARTISTS : contemporary brand of gospel more than a decade ago.
3109 WOW GOSPEL 1998 — THE YEAR'S 30 TOP GOSPEL ARTISTS AND SONGS ™ And degpite tyhe fact, tha% s}}:e’s Signed to a solo recm%d
3 | 3 | 18 | BEBE WINANS  ATLANTIC B3041/AG BEBE WINANS by Lisa Collins ing pact with Pioneer Music Group, CeCe says it’s far
4 | 4 |17 | KAREN CLARK-SHEARD  ISLAND 524397 FINALLY KAREN w from over for her and BeBe.
THE NEW LIFE COMMUNITY CHOIR FEAT. JOHN P KEE ELL ALL RIGHT: It was with a step out on faith “Trust me, my favorite place is singing with BeBe,”
9 | 5 | 19| new uIFE 43108VERTY BB STRENGTH that Priscilla “CeCe” Winans released in 1996 her says Winans, “but I'm also at a point where I'm enjoy-
(®)| 6 |66 | SOUNDTRACK A?  aRisTA 18951 THE PREACHER'S WIFE first-ever solo recording, “Alone In His Presence.” “I  ing being a solo artist.”
didn’t know how the public that was used to hearing Fact is, solo work has brought a great deal more
(3| 8 |36 | vickiE WINANS  cai161279 LIVE IN DETROIT me with BeBe and doing more contemporary music  opportunity. There’s a forthcoming line of children’s
9 | 70 | DONNIE MCCLURKIN  WARNER ALLIANCE 46297 DONNIE MCCLURKIN gould.sccept it,” ‘tNinains iays.of thg slburrll% vglicglshe booktS; moret soyltgwritir:ig, pr}:)ducltion, and mana}gf-
escribes as a natural extension of herself. Needless ment opportunities; and an hourlong music variety
9 (77 %R'f!}‘,%oo'z‘f”” ENEW GENERAT'BQ‘,E%WS&EBE&E'OJﬁg&'gAGA|N to say, she was more than pleased with the release, show, “CeCe’s Place,” on the Odyssey Network. It
NEWD | OLANDA DRAPER & THE ASSOCIATES  WARNER ALLANCE 46845 CEFLECTIONS w‘hlch was recently certified gold and brought her an laun.ched last year and }}as feature‘d a stella'r lineup of
eighth Grammy. musical guests, including Amy Grant, Michael W.
11 (11|22 UE%TE{%%ZLKER & THE LOVE FELLOV\II_IS\}'igll’NCBéﬁSgE /C\1U8\5§MBLEY But if “Alone In His Presence” was a natural exten- Smith, and Donnie McClurkin.
sion, her latest release, “Everlasting Love,” due “I believe I've grown as an individual,” CeCe
12 | 10|33 ISRET\,C,“\;:);?SPIRITUALL?V,NG THE DREAM: LIVE IN WASHINGTON D.C. March 17, is by her own admission quite a stretch. The  observes, “and that’s a good thing for both BeBe and
single, “Well Alright,” went to R&B radio Jan. 26. 1.
14 | 44 | SHIRLEY CAESAR  WORD 6BO03/EPIC (H A MIRACLE IN HARLEM “This was probably the hardest album I've ever done
NEWD | BEVERLY CRAWFORD  WARNER ALLIANCE 46580 NOW THAT I'M HERE because of where I want it to go,” says Winans. “This SALUTING LIVING LEGENDS: Central Gospel
FRED HAMMOND & RADICAL FOR CHRIST is an album I want to reach the world. It's more evan- Productions, a division of Nashville-based Central
15 |12 lgz VERITY 43046 [ THE SPIRIT OF DAVID gelistic, so while the messages are full of substance, South Music Sales, will launch its first TV venture
NEW) | COLORADO MASS CHOIR FEATURING JOE PACE it’s packaged in music that will reach the mainstream  with “Living Legends Of Gospel,” a four-hour concert
;TP;TIYO‘S:;RTISTS SO GOOD! and bring people in. You’ll hear pop, R&B, and special exploring the rich heritage of guartet music.
17 | 16|52 ) gospel.” Lou Rawls, who got his start singing with the Pil-
oo oo JODA S oS RE MIICAUEATION The set was recorded in Nashville, Los Angeles, grim Travellers, will host the show, which will be
18 | 13 | 97 | KIRK FRANKLIN AND THE FAMILY A  60sP0 CENTRIC 72127 WHATCHA LOOKIN' 4 New York, and Atlanta. Winans worked with a hand- taped March 10 from the Cafe Milano in Nashville.
18 | 41 | THE WILLIAMS BROTHERS  BLACKBERRY 1618/MALACO STILL STANDING ful of producers, including Keith Crouch and the Performers include the Mighty Clouds Of Joy, the
THE MOTOR CITY MASS CHOIR Fugees’ Lauryn Hill, and co-wrote six of the tunes. Swanee Quintet, the Williams Brothers, Luther
20 | 20 | 21 | \yrecrmymoro ea14ERic SHOUT IN THE HOUSE WITH THE MOTOR CITY MASS CHOIR “All the songs speak to different areas, but yet it'sa Barnes, Slim & the Supreme Angels, Willis
91 | 15 | 22 | ANGIE AND DEBBIE _ ATF 5760/DIAMANTE BOLD consistency in the album,” she says. “I did a song Pittman & the Burden Lifters, and the Grammy-
called “Come On Back,” directed to people who were winning Fairfield Four.
22 |17 | 70 | BEBE & CECE WINANS  SPARROW 37048/EMI GREATEST HITS once in the fold and have gone astray. There’s anoth- The project is also being packaged for a May 19
T.D. JAKES er tune called ‘The Wind,’ and it just talks about how release on home video.
23 | 23| 55 | ireguiwomn e7o3yEpic T, JAKES PRESENTS MUSIC FROM WOMAN, THOU ART LOOSED!
28 | 34 | DOTTIE PEOPLES  ATLANTA INTL 10233 TESTIFY
@ 27 | 96 RICHARD SMALLWOOD WITH VISION
VERITY 43015 ADORATION: LIVE IN ATLANTA
26 | 21 | 42 | MARVIN SAPP  woro eBos9rEPic arace ano Merey | KEEPING SCORE
27 | 22|37 | OLETA ADAMS  HarmoNY 1601 COMEWALK wiTh M | (Continued from preceding page)
98 | 19 | 55 | CARLTON PEARSON check those sensibilities at the door She spoke on the same panel as  she said. Goldsmith picks up that
WARNER ALLIANCE 46354 (B LIVE AT AZUSA 2 PRECIOUS MEMORIES when it comes to music. I believe Goldsmith, ardently defending her thread, telling Keeping Score, “We
31 | 50 | KURT CARR SINGERS  GOSPO CENTRIC 72138 NO ONE ELSE they want to be exposed to the full musical integrity as she proposed have to offer more than people can
range of human emotions in music the efficacy of risk-averse pro- get from other sources, including
30 | 26 | 42 | VIRTUE _veRITY 43020 VIRTEE just as they want to be exposed to gramming. The irreverent Mar- CDs—we have to give them context,
31 | 25| 20 | WILLIAM BECTON & FRIENDS cci161318  HEART OF A LOVE SONG the full range of the day’s news. garet Howard of Britain’s Classic fresh ideas, the sound of people
And that means playing more than FM was more in tune with Gold- making music beyond some record-
32 | 24| 86 | YOLANDA ADAMS  VERITY 43027 YOLANDA LIVE IN WASHINGTON just pleasant Baroque trumpet con-  smith and the tenor of the room as  ing studio in Berlin or New York.
33 | 29 | 27 | VARIOUS ARTISTS ) certos or the slow movements of she lamented not only the recent “With the American people in
ELATINUMIGHT T61304/Cal GOSPELS GREATEST HITS VOLUME I Mozart symphonies. watering-down of her commercial search of the sacred in so many
34 (33| n I&Eoﬁm‘!‘{ag%szﬁsgﬁgg&gcERS GUILD RADIQ AN LD KNOW “America has really changed in  station but the tendency of the BBC  areas of life, I really believe that we
the past few decades in the way to step down from its traditional have an opportunity for a new gold-
35 |30 | 57 | WANDA NERO BUTLER  S0UND OF GosPEL 223 ALL TO THE GLORY OF GOD people view quality-of-life issues,” “high road” in an attempt to com- en age not just in radio but in the
BEN TANKARD & TRIBE OF BENJAMIN Goldsmith continues. “Eating right  pete with Classic FM’s more pop- arts in general,” Goldsmith says.
36 39129 | vemry as0os GITROIEREVZEION used to be seen as ‘eat your vegeta- ulist approach. pop “I’m optimistic because whate\?’er
37 358 ',;PLINTE",‘N?J?'}&ES & THE RED BUDD GOSPEL CHOIR GOD'S PROMISE bles,’ but now people cheerfully eat Like Goldsmith, Howard decried the challenges are, I know we got
MISSISSIPPI MASS CHOIR healthy food and exercise. They the near-religious dependence on the goods. The B Minor Mass, a
38 | 36 | 89 | wacaco s022 BB I'LL SEE YOU IN THE RAPTURE want to take care of themselves so  focus-group research to determine Bruckner symphony—this music
RE-ENTRY| NANCEY JACKSON  HARMONY 1615 FREE (YES I'M FREE) they can live better. With music, programming; she stressed that really does tell you so much about
too, I think more people are willing  broadcasters should not only be re- who we are and how we relate to
40 | 34 l 70 | ANOINTED _ WORD 67B04/EPIC UNDER THE INFLUENCE to engage in an active form of lis- sponsive to listeners but offer lead- each other as human beings. And

it’s our jobs to let people know that
we have what they’re looking for.”

HIGHER GROUND

(Continued from preceding page)

N EWS NOTES: The word on the
street is that McSpadden-Smith, a
Nashville-based publishing/man-
agement/marketing firm, is being
bought out by Golden Books, which
already owns partial interest in the
company. McSpadden-Smith’s
Shawn McSpadden started a new
gig at Word Publishing March 2 as
VP/GM of Word/Idea Entertain-
ment. McSpadden-Smith’s Ron
Smith declined to comment on

whether the company was being
sold. “We're looking at a lot of dif-
ferent things,” he says. “We're def-
initely going through some
changes.” . .. Freedom act Change
is in Jamaica working on a new pro-
ject with Christian reggae artist
Gail Moore . .. Vertical Records
artists Kevin Prosch and Darrell
Evans will be spokesmen for World
Vision’s 30 Hour Famine campaign
in 1999.
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Yamaha Debuts New “Factory’

Hard-Disc System Offers Recording, Mixing

Bl BY PAUL VERNA

In an effort to capitalize on its suc-
cess in the digital mixing arena, Yama-
ha Corp. of America has unveiled the
DSP Factory, a comprehensive hard-
disc recording and mixing system that
incorporates the digital signal pro-
cessing technology inherent in its
ProMix01, 02R, and 03D mixers.

The key product in the DSP Factory
is the DS24186, a digital mixing card
that can be installed into a personal
computer’s PCI slot, effectively turn-
ing it into an 02R-caliber digital mixer
and 16-track hard-disc recorder with
up to 32-bit resolution.

Among its features are a 24-chan-
nel, 32-bit digital mixer; 10 bus out-
puts and six auxiliary sends; 104
bands of parametric EQ; 26 dynamics
processors; two effects processors
equal in quality to Yamaha's REV500;
channel delay on 20 channels; compre-
hensive metering; digital cross-patch-
ing for channel inputs and outputs;
two-channel, 20-bit analog-to-digital
and digital-to-analog converters;
stereo coaxial digital input and output;
and simultaneous availability of all of

the above features.

“The card allows people who are
used to mixing with mixers and tape
to supplement that with nonlinear
audio and [lets] people who are work-
ing with MIDI [use] cut-and-paste dig-
ital audio,” says Yamaha product man-
ager Peter Chaikin. “It’s like digital
Lego.”

: s et

YAMAHA DSP FACTORY

Chaikin notes that the DS2416 “is
the equivalent of 24 inputs of an 02R,
with the same EQ and the same
dynamics.” The automation is supplied
by the software. Because of the card’s

32-bit architecture, it can help the com-
puter’s central processing unit (CPU)
in performing audio streaming.

Chaikin says the “key point” about
the DSP Factory, compared with sim-
ilar products on the market that do
recording, is that the other products
don’t do mixing. “And if they do,” he
says, “it’s CPU-dependent. With DSP
Factory, you can run it on any comput-
er that can handle the software. We’re
running it on a 133-megahertz proces-
sor, and it works fine.”

The DSP Factory’s optional AX-44
analog input/output card fits in the
CD-ROM drive bay of the host com-
puter. Each $300 AX-44 comprises four
analog inputs—two of which can han-
dle microphone signals—four outputs,
and a headphone jack. With two AX-44
cards, the system can handle eight
analog inputs.

Among the DSP Factory’s optional
digital input/output cards will be an
Adat interface, also priced at roughly
$300, that will support 16 channels of
audio in the popular format.

Yamaha's decision to follow three
popular mixers with a software-based
product reflects the industry’s orien-
tation toward computer audio plat-
forms.

“Everybody expects us to go to

(Continued on page 70)

Producer Of The Year Grammy
Goes To Bahyface For 3rd Year

For the third consecutive year, the
National Academy of Recording Arts
and Sciences honored Kenneth
“Babyface” Edmonds as producer of
the year, rewarding the popular pro-
ducer/songwriter/musician with its
highest accolade for his album pro-
ductions for Az Yet, the all-star “Soul
Food” soundtrack, and his own work
and for tracks he produced for artists
including Boyz II Men and himself.

Other producers, engineers, com-
pilation producers, and remixers hon-
ored by the academy included John
Leventhal; Steven Epstein; Frank
Filipetti; Rick Rubin; Daniel Lanois;
Giorgio Moroder; Sean “Puffy”
Combs and Stevie J.; David Corlew
and Peter York; John Denver, Roger
Nichols, and Kris O’Connor; John
McElroy; John Fogerty; Frankie
Knuckles; Jeff Place and Pete
Reiniger; Michael Bishop and Jack
Renner; Michael Woolcock; and
David Glasser and Charlie Pilzer.

In the classical realm, Epstein
took home the producer of the year
award for the following recordings:
“Premieres—Cello  Concertos
(Works Of Danielpour, Kirchner,
Rouse),” featuring Yo-Yo Ma on vio-
loncello (also the winner for classical
album of the year); André Previn’s
“From Ordinary Things—Sonatas
For Cello And Piano,” featuring

Previn on piano, Ma on cello, and
soprano Sylvia McNair; “Respighi:
Pini Di Roma; Feste Romane;
Fontane Di Roma,” with Lorin
Maazel conducting; “Schubert/Boc-
cherini: Quintets”; and “Tan Dun:
Symphony 1997—Heaven Earth
Mankind,” with Tan Dun conducting.

Asked about his preferred record-
ing methods, Epstein said, “I much
prefer using minimal mike technique
because it allows the natural balance
of the ensemble to come through as
intended by the ensemble, whether
it’s a string quartet or a symphony
orchestra, and many recordings that
I do use only two microphones. You
have to tailor your setup to the given
surroundings.”

Leventhal won a production award
for record of the year for Shawn Col-
vin’s “Sunny Came Home,” which
Leventhal co-wrote and produced;
Lanois scored a producer’s Grammy
for album of the year for Bob Dylan’s
“Time Out Of Mind”; and Fogerty
won a production award for his self-
produced “Blue Moon Swamp,” which
was voted best rock album.

In the new category of best dance
recording, disco pioneer Moroder
won for “Carry On,” a collaboration
with Donna Summer from the “NRG
Unlimited 1” compilation. In one of

(Continued on page 70)
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BILLBOARD’S NO. 1 SINGLES (MARCH 7, 1998)
CATEGORY HOT 100 | R&B COUNTRY MODERN ROCK | DANCE CLUB PLAY

TITLE MY HEART WILL GO ON| NICE & SLOW ROUND ABOUT WAY SEX AND CANDY OFF THE HOOK
Artist/ Celine Dion/ Usher/ George Strait Marcy Playground/ Jody Watley/
Producer Walter Afanasieff, James| Jermaine Dupri T. Brown, G. Strait Jared Kotler, Soul Solution, MAW
(Label) Horner (LaFace/Arista) (MCA Nashville) John Wozniak (Atiantic)

(550 Music) (Capitol)
RECORDING THE HIT FACTORY KROSSWIRE STUDIO | EMERALD SABELLA RECORDING | MAW/REEL TYME
STUDIO(S) (New York, NY) (Atlanta, GA) (Nashville, TN) STUDIOS (New York, NY)
Engineer(s) Humberto Gatica, Phil Tan Steve Marcantonio (Roslyn, NY) Dave Darlington,

David Gleeson Jim Sabella, Ken Gioia | Ernie Lake
RECORDING Neve VRSP 72 DDA AMR 12 SSL 4068E/G Neve 8068 MKIII SSL 4000, Soundtracks
CONSOLE(S) Quartz
RECORDER(S) Sony 3348 Sony APR 24 Sony 3348 Studer A80 Sony APR 24/

Sony MCI JH24

MASTER TAPE Quantegy 467 Quantegy 499 Quantegy 467 Quantegy 456 Quantegy 499
MIX DOWN THE HIT FACTORY STUDIO LA CO CO MASTERFONICS SABELLA RECORDING | MAW/REEL TYME
STUDIO(S) (New York, NY) (Atlanta, GA) (Nashville, TN) STUDIOS (New York, NY)
Engineer(s) Humberto Gatica, David | Phil Tan, Jermaine Dupri| Chuck Ainley {Roslyn, NY) Dave Darlington, Emie

Gleeson Ken Gioia, Jim Sabella | Lake, Bobby Guy
CONSOLE(S) SSL 9096) SSL 4000E/G SSL 4064E/G Neve 8068 MKIII gil. 4000/Soundtracks

artz
RECORDER(S) Sony 3348 Studer A827 Studer D827 Studer A80 Sony APR 24/
Sony MCI JH24
MASTER TAPE Quantegy 467 Quantegy 499 Quantegy 467 Quantegy 456 Quantegy 499
MASTERING SONY MUSIC POWERS HOUSE OF GEORGETOWN MASTERDISK STERLING SOUND
Engineer Viado Meller SOUND MASTERS Greg Calbi Tom Coyne
Herb Powers Denny Purcell :

CD/CASSETTE Sony BMG UNI EMI-LTD WEA
MANUFACTURER

© 1998, Billboard/BPI Communications, Hot 100, R&B & Country appear in this feature each time; Mainstream Rock, Modern Rock, Rap, Adult
Contemporary, Club Play, and Dance Sales rotate weekly.
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Taiwan Chart Avoids Shutdown
Local IFPI Arm Debates Suspension

B BY GEOFF BURPEE

HONG KONG—Taiwan’s national sales
charts continue to be plagued by con-
troversy, 18 months after their launch
by the labels group there. Local indus-
try efforts to overhaul the listings came
to a head in February at the organiza-
tion’s monthly board meeting, where a
motion to halt publication was defeated
by the narrowest of margins.

The $350 million Taiwanese music
market is one of Asia’s most important
sources of Chinese repertoire, which is
marketed by labels throughout the

Filipino Biz
Challenged By
Music One

M BY DAVID GONZALES

CAVITE CITY, Philippines—Musie
One, this country’s only music mega-
store, is helping to overturn estab-
lished ways of doing business here.

It is not just the store’s size that is
having an impact. More significantly,
its owners are moving from the estab-
lished consignment system of stock-
ing to the Western praectice of pur-
chasing stock from labels.

Under the consignment system,
retailers do not buy product for sale
but accept titles and quantities deter-
mined by record companies. Music
One is making a concerted effort to
move to the practice of buying prod-
uct in quantities it determines.

Music One opened here in August
in the popular Glorietta mall in Makati
City, the country’s financial center
close to the Ma-
nila metropolis.

The store of-
fers approxi-
mately 20,000

=’ titles in a stock
consisting of
- about 80% CDs.
v t.‘ In competing
: t stores, about
TEE 5,000-7,000 titles
are typically

available, dominated by eassettes.

Music One also differs from its
competitors in the floor space it occu-
pies. Most stores here are less than
150 square meters on one level, where-
as Music One has 670 square meters
on two floors.

However, Music One’s strongest
distinguishing feature is its antipathy
to the consignment system. Though
the consignments allow music retail-
ers to return unsold produet at no
risk, there is still much potential for

(Continued on page 67)

region. The charts are funded by mem-
ber companies of the Taipei-based na-
tional affiliate of the International Fed-
eration of the Phonographic Industry
(IFPD).

“At our last meeting,” says Robin
Lee, secretary general of the group,

‘For the time being,
it’s the best chart
we have’

“some members tried to stop the chart
indefinitely.” Although a majority of the
members voted for suspension, Lee says
that since the chart venture was
approved in 1996 with a two-thirds
majority, the same majority would be
required for a shutdown. The motion to
suspend was deseribed by industry
sources as a joint effort to speed reform
of the charts; many members are said
to believe that the rankings are based
on a less-than-representative sampling
and ill-defined data compilation.

The IFPI Weekly Chart debuted in
August 1996, offering three lists: top 20
local albums, top 10 international al-
bums, and top 10 singles. The listings
are constructed from an old-fashioned
system of weekly store reports from
150-200 retailers, rather than on data
gathered through electronic point-of-
sale (EPOS) equipment.

Retailers submit to IFPI Taiwan by
fax or telephone a ranking of their top-
selling titles, covering a Monday-
through-Sunday sales week. The orga-
nization uses data from a random
sample of approximately 60 of the re-
porting outlets to compile the charts,
then publishes and distributes these to
retailers and record companies. The
media are free to use the charts as they
wish. More than 40 programs on cable
TV and radio do so, making these the
most popular charts in the country.

Almost from the start, senior label
executives voiced dissatisfaction with
the methodology—and less than a year
later, Taiwan newspapers reported on
claims that chart manipulation efforts
were undermining established business
practices and industry profitability.

The dissatisfaction continues, since
the February motion fell only one vote
short of the two-thirds majority re-
quired to implement a shutdown.
Sources indicate that Sony, Warner,
BMG, EMI, Universal, and Rock
Records, Taiwan’s major independent,
all voted to carry the motion, as did
BMG affiliates Elite Music and Music
Impact, and independents Kolin-Denon
and DJ. Dissenting voices came in the
form of PolyGram and its affiliates
Decca and What's Music, as well as
Lucky Star and another sizable inde-
pendent, Forward Musie.

The 16th (and deciding) seat, origi-
nally allocated to the local arm of

Japan’s Pony Canyon, was assigned to
alternate PolyGram when Pony Canyon
resigned from IFPI in January. Due to
the resulting makeup of the board, Poly-
Gram is the only entity with two votes.
However, sources indicate that Poly-
Gram’s role as alternate was set in
stone by the board in November, and the
company’s second vote was therefore
entirely fortuitous.

PolyGram Taiwan chairman Michael
Hwang declines to comment on the
chart or any matters relating to the
local IFPI affiliate, issuing a faxed
statement: “Being one member of IFPI
Taiwan, I am not suitable to deliver any
message solely.” However, the executive
continues, “We, PolyGram, of course,
hope that the IFPI chart will be getting
better.”

Forward Music finance manager
Eric Chang says the chart may not be
100% accurate, “but for the time being,
it’s the best chart we have.” Forward
wants to see the chart maintained for
another six months, he continues, “and
to try to improve it. At that time, if we
are still unhappy, we may decide to ter-
minate it.”

Sony Music Taiwan managing direc-
tor Roger Lee, who resigned Feb. 18

(Continued on next page)
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Japan’s CD Singles Market
Hurt By MiniDisc, Rentals

B BY STEVE McCLURE

TOKYO—CD rental and recordable
MiniDises together are starting to
chip away at Japan’s huge CD sin-
gles market, according to industry
sources here.

“I suspect that many people are
buying blank MiniDise¢ software and
making copies from rented CD sin-
gles,” says Avex chairman Tom
Yoda.

Supporting that theory is the fact
that the number of million-selling
singles in Japan in 1997 dropped to
17 from 1996’s 23, which was also
the total in 1995. Million-selling CD
albums in Japan in 1997 totaled 27,
compared with the 1996 tally of 17.

Sales of MD hardware and blank
media, meanwhile, have steadily
increased in Japan, the only major
market where the format has
gained a firm foothold.

In 1996, MD hardware and blank
disc sales in Japan totaled 2.02 mil-
lion and 28 million, respectively. In
1997, 3.5 million hardware units and
50 million blank dises were sold.
Portable Walkman-type units ac-
counted for about half of hardware
sales.

“We think one of the reasons for
the decline in million-sellers is in-
creasing MD penetration,” says a
Recording Industry Assn. of Japan
spokesman.

Domestic product accounts for
about 99% of CD single sales in
Japan, while in 1997 CD singles
were, in value terms, 18% of Japan’s
prerecorded music market, which
last year was worth 588 billion yen
($4.66 billion) on a wholesale basis.
CD shipments on a value basis in
1997 were unchanged from 1996, at
108 billion yen ($821.6 million).

A typical Japanese CD single
retails for between 800 and 1,000
yen ($6.38-$7.97). Renting the same
single for a day costs about 150 yen
($1.20). A blank 60-minute MiniDise
can sell for as little as 390 yen
($3.11). So if 10 friends with MD
players/recorders each rent a CD,
they can take turns recording the
singles and put together personal-
ized compilations for a fraction of
the cost of buying the singles.

Depending on which day of the
week they are released, domestic
CD singles can be rented either on
the day of release or three days

(Continued on page 67)

Spanish Biz Reaps Record Year In ’97

Rise In Local Artists Partly Credited For Gains

Bl BY HOWELL LLEWELLYN

MADRID—Spain’s music industry
enjoyed a record year in 1997, with total
unit sales up 15% compared with 1996’s
total to register 60.3 million units with
a value of 89.6 billion pesetas ($586 mil-
lion), an increase of 21% on the '96
record of 74.1 billion pesetas ($484 mil-
lion).

Figures released Feb. 27 by Interna-
tional Federation of the Phonographic
Industry major-labels body AFYVE
brought a smile to the face of its direc-
tor, Carlos Grande, and its president,
Claudio Condé, who is also president of
Sony Music Entertainment Spain. “The
boom is down to a general economic
recovery with an important artistic
recuperation, especially in Spanish
product,” says Grande.

The previous best sales year was
1994, when 57.3 million units were
shipped.

But last year’s growth was such that
LP vinyl sales rose for the first time
since 1989, from 79,000 in 1996 to
201,000. “Some AFYVE labels that
have limited vinyl trade had not report-
ed their figures until now, such as the
Spanish arms of edel and Arcade,”
Condé explains.

But once again it was the climb in CD
sales that made the difference, with 42.8
million units compared with 35.4 million

in 1996. Spain has a very small singles
market, but sales of all singles formats
doubled from 920,000 in 1996 to 1.9 mil-
lion.

The only black mark was a continu-
ing decline in cassette sales—they fell
by 6% from 15 million to 14.1 million.

Further good news for Spain was
that the share of
domestic reper-
toire rose for the
second year in a
row to 41.7%. This
was up 5.3% over
its 36.4% share in
1996, which was
itself a healthy
climb over the 1995
share of 31.9%.
The international
share has fallen in the last two years,
from 59.6% in 1995 to 55.8% in 1996 and
51.6% last year.

The Spanish artists’ share would be
much higher if all Spanish-language
music were included, as many Latino
artists sold well last year, including
Ricky Martin, Luis Miguel, Julio Igle-
sias, and his son, Enrique.

Grande said last year’s inauguration
of two music award ceremonies was
crucial—the Premios de la Mdsica in
April, which is for Spanish produet only
and is organized by the authors’ and
publishers’ society SGAE and the

SANZ

artists’ association AIE, and AFYVE’s
own Premios Amigo in November,
which is noted for creating a separate
category for Latino product (Billboard,
March 7).

“Forgive me for saying this, but I
think the Premios Amigo was more sig-
nificant if only for its timing,” adds
Grande. “It goes without saying that
late November and December is the
main sound carrier purchasing period.
The Premios Amigo received unprece-
dented media coverage, and the tele-
vised show [shown three days after the
ceremony] had a healthy 21% audience
share.”

The facts seem to bear him out.
Spanish singer Alejandro Sanz himself
rewrote the record books by selling 1
million units of his album “M4s” in
Spain alone—in just four months, from
Sept. 1 to Dec. 31 (Billboard, Feb. 28).

Other big domestic sellers in 1997
were Catalonian singer Ménica Naran-
Jjo, with 670,000 units of her second al-
bum, “Palabra De Mujer”; Jarabe De
Palo, with 450,000 of its debut album,
“La Flaca”; indie group Dover, with
360,000 units of “Devil Came To Me”;
and Los Rodriguez, with 300,000 units
of “Hasta Luego.”

Condé says '97 was a better year than
AFYVE had expected. “This is the
definitive recovery of a flat market, and

(Continued on page 67)

BILLBOARD MARCH 14, 1998

65



International

Indonesian Industry Strives For Rehound
With Other Diversions Too Costly, Will Fans Buy More CDs?

In the second of a three-part series,
Billboard’s Asian correspondents look
at the practical effects on the music
industry of the region’s economic crt-
sis.

H BY WILLIAM WOODRUFF

JAKARTA, Indonesia—When the
going gets tough, will the tough buy
CDs? As Asia’s economic crisis contin-
ues, many in the Indonesian music busi-
ness hope so.

It’s anticipated that Indonesian con-
sumers, unable to afford more expen-
sive diversions, will now spend their dis-
posable income on home entertainment.
In Indonesia’s case, however, that’s only
been partly true.

CD sales of international artists are
increasing here, yet those of Indonesian
acts are on a downhill slide. As in the
general economy, there’s much uncer-
tainty in the music market. Music stores
are raising their prices, and studios are
only banking on proven sellers.

Measured in Indonesian currency,
cassette and CD prices have doubled
since December. Over the past two
months, music stores have frequently
had to pull everything off the shelves
and replace price tags. And because of
these higher prices, some shops have
experienced a 25% sales drop since the
crisis began last July.

Stocking a full range of titles has also
become difficult. Whereas in the past a
retailer could bring back a suitcase of

Hole Named To VP
Post At Universal

LONDON—Max Hole, currently
managing director of EastWest
U.K., has been appointed senior VP
of marketing and A&R at Universal
Music International’s London head-
quarters.

A statement from Universal says
Hole will oversee the company’s
“global artist marketing activities
outside the U.S.—including priority
setting, international touring, and
promotion—and domestic A&R pro-
grams.” Hole takes up the new post
effective May 1.

Hole has been with Warner Music
U.K. for 16 years and rose from
A&R manager to managing direc-
tor of WEA U.K. In 1990, he became
founding managing director of East-
West here.

Simultaneous with Hole’s appoint-
ment at Universal, the company is
adding the role of GM of business
development to Tim Bowen'’s respon-
sibilities; this is in addition to his post
as senior VP of business affairs.

Bowen’s expanded role means he
will now oversee Universal Interna-
tional’s strategy in regard to new
technology and electronic distribu-
tion, The international marketing
responsibilities Bowen has had since
1995 will now be handed to Hole.

Universal Music International
president Jorgen Larsen says in a
statement, “Having more than dou-
bled in size in the last four years, we
are now simply too big for Tim to
wear several hats at once.”

JEFF CLARK-MEADS

CDs from Singapore, that method is
now very costly using Indonesian cur-
rency.

Those shops with the most strategic
locations have done better than their
competitors. Those close to tourist des-
tinations have fared the best, as the
average price of a CD in Indonesia—
approximately $8.00—is still far lower
than what a tourist would pay at home.

The current financial crisis is even
more trying for the music studios,
which are faced with skyrocketing costs
for tape, packaging, tape covers, and
printing. “Business is slowing down,”

says Yoki Agustian,
promotion manager
for Warner Music
Indonesia (WMI).
“We released the
albums of a few
artists in January, but we've had to be
very selective. Only big-name bands will
get a chance to release their music.”

WMI seems to be relying on the lead-
ing actors and actresses of hit TV shows
to help boost sales. In January, WMI
released a solo album from Kris Dayan-
ti, star of an Indonesian TV series.
According to the company, the aloum has
been “quite successful,” with 25,000
copies sold in the first four weeks. In
addition, WMI will soon release the latest
album from Desi Fitri, another TV star.

WMI also has a commitment with its
worldwide network to release interna-
tional albums according to schedule.
Madonna’s new album, for example, will
hit Indonesian stands in March.

Being more selective and cutting
back on promotional budgets is part of
the near-term survival strategy for
Sony Music Indonesia (SMI). The label
is sticking to basic marketing rules,
such as releasing a second video clip of

a given Indonesian act only if it reach-
es a certain sales level. Last year’s best-
seller for SMI topped 150,000 copies. By
contrast, an international name such as
Mariah Carey might sell around 60,000.
SMI released two Indonesian titles last
December, but sales so far haven’t been
good.

SMI has more flexibility in selecting
and scheduling the releases of its inter-
national acts. “We have several world-
wide-priority artists, according to our
Asia Release Schedule,” says SMI’s
local label manager, Kunto Handoyo.
Those on the current release schedule,
he says, include Celine Dion, Michael

NEWS ANALYSIS

Bolton, Pearl Jam, and Oasis.

“If we look closely at CDs featuring
international artists, sales are actually
up,” says Arnel Affandi, GM of the
Indonesian Recording Industry Assn.
“This may be because foreign tourists
are buying them up. However, overall
sales are way down and could reach
60% below last year’s figures.”

According to Affandi, there are two
key problems in the Indonesian indus-
try: higher raw-material prices and
decreased cash flow. Producers must
pay many costs upfront, from buying
blank tapes to paying the acts. By con-
trast, 90% of retailers receive their
goods on credit.

When asked what effect the current
market is having on new acts’ chances
of success, Affandi says, “It certainly
makes it much harder for newcomers to
break through, although the door is not
closed. The current situation is very bad
for everyone. We'll just have to wait it
out.”

TAIWAN CHART AVOIDS SHUTDOWN

(Continued from preceding page)

from his post as chairman of the
IFPI group, disputes any connec-
tion between his exit and the chart
situation and declines further com-
ment. However, echoing sentiments
voiced by other regional record
company heads, Michael Smellie,
IFPI regional chairman (and BMG
senior VP based in Hong Kong),
says, “I have spoken to Roger, and I
am disappointed that he is resign-
ing. I have urged him to reconsider,
because I think he should seek
regional support on the issue.”

Rock president Sam Duann con-
tends that more than half the record
companies on the IFPI Taiwan
board believe that “something is
wrong with the chart.” His compa-
ny’s position is that either the prob-
lems should be addressed and recti-
fied immediately or the chart should
be stopped “until we find a better
way to represent the market.”

IFPI's Lee says that while mem-
bers voted ultimately to continue
the chart, all recognized the need to
introduce new regulations. Landow
Lee, BMG’s VP for pan-China, adds,
“It’s very important that IFPI
works hard to improve the accuracy
of the chart. If it is accurate, it will
encourage [record companies] to
make the industry more transpar-
ent.”

Rock’s Duann asserts that the

chart is “a valuable tool” in the Tai-
wan market and that it provides
useful market information. Howev-
er, he says, the data-tabulation
process has imperfections. “The
sample size is not representative of
the market. We would like to sug-
gest the sample size be increased.”

Duann also calls for greater
accountability in the choice of which
store reports are used for the rank-
ings. “[Robin Lee] says how many
votes will be counted, but members
don’t know how many that is. The
secretary may feel that certain
votes are not valid. But it should not
be based on the secretary’s decision
alone.”

In the long term, says Lee, re-
forms include “trying to set up an
electronic point-of-sale system,”
such as that used by the Recording
Industry of Malaysia for its nation-
al charts, which are generally con-
sidered to be a blueprint for credi-
ble music charts in Asia.

However, Lee says, EPOS-based
charts will require a larger budget
than local IFPI members can afford
currently. Efforts to find ways of
underwriting the costs—said to be
in the region of $600,000 a year—
have not yet been successful, com-
pounded by Taiwan’s difficult eco-
nomic climate. “We need to find
some sponsor,” Lee concludes.

newsline...

NINE MUSIC FANS were killed and more than 40 injured when a truck on
which leading Haitian band Ram was performing veered out of control
during the annual Carnival in Port-au-Prince Feb. 23. Among those killed
was Ram’s head of security, who had been walking in front of the vehicle.
None of the band’s members was hurt. The driver ran off but was later
arrested. Interviewed on Haitian TV, he claimed that the accelerator
pedal had stuck. “All I want to do at this stage is to express condolences
to the bereaved for this terrible tragedy,” said Ram’s Haitian-American
leader, Richard Morse. At last year’s Carnival, the Ram float was
destroyed by fire the night before celebrations began.

NIGEL WILLIAMSON

NIPPON COLUMBIA, Japan’s oldest record label and the maker of Denon
audio equipment, has drastically lowered its earnings estimates for the
fiscal year ending March 31. The Tokyo-based company said Feb. 27
that it expects to report an after-tax loss of 5.8 billion yen ($45.3 million),
in contrast to the previous estimate of a 300-million-yen ($2.3 million)
profit. It also lowered its revenue estimate from 81 billion yen ($632.8
million) to 77.9 billion yen ($608.6 million). Nippon Columbia blames
losses on Southeast Asia’s currency crisis and the declining value of its
securities holdings, special payments to employees taking early retire-
ment, slow audio-equipment sales, and a lack of hit software titles.
STEVE McCLURE

SENIOR RUSSIAN GOVERNMENT officials visited Brussels and Geneva,
Switzerland, Feb. 24-28 for discussions on copyright and anti-piracy efforts
with the World Trade Organization, the World Intellectual Property Orga-
nization, and the World Customs Organization. The dele-
gation, which included representatives of the Russian
ifpi
authors’ body GESAC, audiovisual authors’ association
AAIDA, and the International Federation of the Phono-
graphic Industry.

president’s office as well as the country’s foreign min-
istry and law enforcement agencies, was the first of its
kind. The visit took place under the auspices of European

SONY MUSIC HOLLAND has appointed Wally van Mid-
dendorp GM of its Columbia label. Van Middendorp, 39,
was previously managing director of Dutch indie Play It
Again Sam. He will report to Sony Music Holland managing director
Patrick Decam.

SONY

U.K. GROUP EMAP RADIO is buying London adult standards/soft AC sta-
tion Melody 105.4 FM from industrial conglomerate Hanson ple for 25
million pounds ($40.3 million). The deal needs approval by the regulat-
ing Radio Authority and could also come under the scrutiny of the gov-
ernment’s Monopolies and Mergers Commission. Ownership restrictions
mean that EMAP must now sell its Cardiff-based top 40 station Red
Dragon and gold/AC service Touch Radio AM. Melody posted an oper-
ating profit of 400,000 pounds ($656,000) on revenue of 3.6 million
pounds ($5.9 million) for the year ending Sept. 30, 1997.

MIKE McGEEVER

ALL SAINTS’ self-titled debut album on PolyGram’s London imprint was
among those receiving Platinum
Europe Awards from the Inter-
national Federation of the
Phonographic Industry in Feb-
ruary for sales of more than 1
million units across the Conti-
nent. BMG scored four awards,
for Elvis Presley (“The Essen-
tial Collection”), Helmut Lotti
(“Helmut Lotti Goes Classic”),
Natalie Imbruglia (“Left Of The
Middle”), and Peter Maffay (“Tabaluga Und Lilli”). Other first-time plat-
inum winners were Lighthouse Family’s “Postcards From Heaven” (Poly-
Gram) and Wham!’s “If You Were There—The Best Of Wham!” (Sony
Music Europe).

ALL SAINTS

DUNCAN WONG, currently deputy managing director of EMI's affiliate
in Hong Kong, is set to become GM of PolyGram Hong Kong. He joined
EMI last year after a spell as GM at PolyGram’s Go East! label unit in the
territory. In his new post, Wong succeeds Kenny Lau, who has left the
company. GEOFF BURPEE

LONDON MUSIC WEEK ’98, which was to have taken place April 25-May 1,
has been “postponed due to insufficient support,” according to the Business
Design Centre (BDC), the organizer and venue. The show is understood to
have attracted greater support internationally than last year’s inaugural
event, but it could not achieve target participation from domestic exhibitors.
The BDC says that it will make an announcement in September about the
1999 London Music Week “following a detailed review.” MARK SOLOMONS
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FILIPINO BIZ CHALLENGED BY MUSIC ONE

(Continued from page 65)

losing money. Says Merwin Tee, VP of
operations for Music One, “Recording
companies may not have a feel for the
market the way we do and might over-
stock a store with a title that won't sell
and ends up taking valuable shelf space,
or they might give a store too little of a
big-seller. Either way, we lose. Invento-
ry control is the main advantage of cash
purchases.”

According to Tee, also a VP for the
Radio City chain of music stores, Music
One maintains a purchasing relation-
ship with three local recording compa-
nies—Warner Music Philippines, Sony
Music Entertainment Philippines, and
PolyGram Records Philippines—out of
the approximately 21 record companies
with which it deals.

Tee notes that approximately 40% of
Musie One’s inventory is now obtained
through purchasing, adding that the fig-
ure would increase to 60% if BMG
Records (Pilipinas) switches over. “We
believe it’s only a matter of time before
all the major recording companies,
including BMG Records [Pilipinas] and
OctoArts/EMI, go on a [purchasing]
basis,” he says.

Tee also believes Filipino music buy-
ers will change their habits and begin
buying more CDs in a market long dom-
inated by cassette sales. He says the CD
market is largely “untapped.” The deci-
sion to build Music One in Makati City
was largely due to the potential for CD
sales there, he says.

“People are more inclined to buy CDs
in Makati,” Tee says. “Nationwide, peo-
ple buy about 70% cassettes and 30%
CDs, but the percentage of CD buyers
is growing and is much higher in
Makati. Music One wouldn’t do as well
in Manila, where people buy more cas-
settes.”

Aside from changing ways of doing
business, Music One is also keen on
widening the listening habits of music
lovers in the Philippines. For example,
the music from the DJ booth is played
not only to entertain customers but also
to educate them.

Says Tee, “Many Filipinos are not
very knowledgeable or sophisticated

SPANISH BIZ

(Continued from page 65)

it is very encouraging to see Spanish
repertoire doing so well, and the
increased penetration of Latino artists,”
says Condé, who also serves as presi-
dent of the Premios Amigo organizing
committee.

Condé adds that other significant fac-
tors were the increasing maturity of
Spain’s distribution network, along with
the expansion in the country of French
chain FNAC, now with three stores
here, and “the opening of more musie
sections by the country’s largest chain
of department stores, El Corte Inglés.”

Another sign of the robust health of
the Spanish music industry was the rec-
ord number of gold (50,000 units) and
platinum (100,000) discs—132 gold and
154 platinum, compared with 113 and
133 in 1996.

Grande comments, “1997 has given
us great hope for 1998, and already this
year the signs are that the growth is
continuing.” A fresh boost should come
later this month when Spain’s best-sell-
ing group, Mecano (13 million units), is
to break a six-year silence with a new
album, which is likely to sell more than
1 million copies in Spain.

about music and like mostly current,
easy listening pop music. We play the
music we like, not just what is new. The
[in-store] D.J might play techno, acid
jazz, and other kinds not widely known
here, introducing this music to the cus-
tomers. Once they hear it and learn
about it, they might like it.”

Tee also believes the Makati market
is more open to a wider range of music.
Besides offering more adventurous
music than commonly found here,
Music One also stocks much back cata-
log. This differs greatly from what con-
sumers expect in music stores here,
which concentrate on new releases.
Music One also has a much greater
range of jazz and classical titles than its
competitors.

The most overt innovation is that if a
customer needs assistance, he or she
can ask an employee of Music One—a
unique service in the Philippines mar-
ket.

Says Tee, “Because of the consign-
ment system, record companies hire
promo girls to maintain and sell their
stock in music stores, while music
stores hire only a few personnel.

“These promo girls only know the
albums for the record companies that
hire them, which is hard on a customer,
who normally won’t know an album’s
label and just wants to buy the album.
We hire all the employees, who answer
questions and provide service if need-
ed. They won’t approach customers
unless asked, unlike promo girls, who
are supposed to steer customers
toward their albums. Qur system is
service-oriented rather than selling.”

Tee’s reference to promo girls under-
scores the fact that there are no promo
boys here.

If the promo girl system isn’t con-
fusing enough for a customer, also mak-
ing things a bit chaotie is that the vari-
ous sections for each label aren’t
highlighted in music stores here. In
addition, albums are not arranged
alphabetically, which often makes buy-
ing music an act of faith. Music One,
however, arranges its stock alphabeti-
cally, another major breakthrough.

Music One’s move to purchasing over
accepting consignments is receiving
support from other areas of the busi-
ness. Says Richard Calderon, label
manager for PolyGram Records Philip-
pines, “Cash is a lot better, and there
are mutual benefits. We get cash, and
they give a lot of space and attention to
our albums, with things like promo-
tional displays and CD bins. Music One
has priority status for us, and we give
them what is available and when they
need it, if they buy it.”

CD SINGLES MARKET

(Continued from page 65)

later.

The above scenario comes as
something of a surprise to many in
the industry here, since the number
of CD rental stores continues to de-
cline. While two years ago there
were 5,000 rental stores in Japan,
today that number has dropped to
4,500.

But industry sources point out
that despite there being fewer ren-
tal outlets, orders from the rental
industry for CD singles are stable.
A single by a major artist can rack
up sales of 200,000 copies to rental
stores.

Canada

Black Walk Picks Up The Pace

Video Firm Builds High Profile On TV Outlets

M BY LARRY LeBLANC

TORONTO—With a formidable track
record and the ability to attract superb
film talent, Black Walk Productions
has carved out a substantial niche in
Canada as an all-inclusive, one-stop
video company.

Co-founded in 1992 by executive pro-
ducer Mihkel Harilaid, director
Stephen Scott, and producer David
Fowler, the Toronto-based Black Walk
is on a hot streak. The company’s
Seott-directed video of Creed’s “My
Own Prison” is in stress rotation on
MTYV, and its Ulf-directed clip of Big
Wreck’s “The Oaf” is in regular rota-
tion on the network. Black Walk-pro-
duced clips by Canadian acts Michie
Mee, Wild Strawberries, Transistor
Sound & Lighting Co., and Zuckerba-
by are in rotation at MuchMusic, as are
the Creed and Big Wreck videos.

“Black Walk is spectacular,” says
Denise Donlon, VP/GM of MuchMusic.
“Four years ago, I'd never heard of
them. Then, in 1994, they did 11 videos,
and 10 of them went into rotation here.
We wondered, ‘Who is this little com-
pany?’ Since then, they’ve been con-
sistently stronger each year.”

VISUAL ADVENTURE

Adds Catherine McRae, manager of
creative services at Sony Music Enter-
tainment (Canada), “Mihkel has in-
fused life into the Canadian video pro-
duction scene. He’s good at picking
young directors and ecinematographers
and developing them. A lot of other
production companies are leery about
[working] with untried people, but
Mihkel goes for people who are quite
adventurous visually.”

Kim Cooke, senior VP of Warner
Music Canada, identifies “a certain
punk rock aesthetic” in Black Walk’s
operation. “Certainly, it’s found in
Mihkel Harilaid, and you see it in the
company. They are very young and
very committed.”

The company represents its share of
veteran directors worldwide: Scott,
Lisa Mann (Holly McNarland, Blue
Rodeo, the Odds, Mudgirl), Bruce
LaBruce (Rusty, Glueleg), Warren P
Sonoda (Carlos Morgan, Stephen Fear-
ling, Terry Kelly), UIf (Big Wreck, I
Mother Earth, Great Big Sea), and Ray
Dumas (Moxy Friivous).

Black Walk also represents highly
acclaimed neophyte directors James
Parker (Cool Blue Halo), James Coop-
er (Legion Of Green Men, Booming
Airplanes), Shannon Du Hasky (Bone-
house), Samir Rehem (Matthew Good
Band, hHead), and David Cropper
(Michie Mee). The company also rep-
resents director of photography Luc
Montpellier (Legion Of Green Men,
Morgan).

“Working with 11 directors on our
roster, we do 60 videos a year,” says the
30-year-old Harilaid. “We are the only
[major film production] company in
Canada that does only videos. We don’t
do commerecials. When a client walks
in for a music video, they know that’s
what they’re getting. That’s our focus.
Walk into another company, and no
matter who you are or how big your
video is, a small toy company with 30
spots is worth more money by 10 times
[to that company] than your musie

video is.

“I have directors who walk out on [a
video] that isn’t [a budget of] $75,000-
$100,000, and I have directors who'd
kill [to do] a $12,000 clip that is cool.
There’s certainly a [budget] range
now between what’s getting played
and what isn’t. With videos that are
getting added, the price has gone up.”

Despite many industry figures crit-
icizing escalating video budgets, par-
ticularly when budgets for multiple
videos from an album outstrip the
original recording budget, Harilaid
argues that video costs should be con-
sidered as part of an overall project
expenditure.

“The amount
you spend to sell
something doesn’t
necessarily have
anything to do
with the cost you
spend to make
it,” he says. “The
overall cost of the
project, that’s a
different issue.
I'm in the business of trying to get an
act a good video that’s on time, that’s
going to be played. Whether that play
translates into record sales is up to
[the label]. I don’t pick singles. What
does a label want to do with their
band? What branding do they have
for the band? My directors then write
a treatment for [a video] that’s cool
and will be played. Our success rate
is extremely high.”

Several label executives in Canada
hail Black Walk’s flexibility as rea-
sons for its success. “Mihkel works

HARILAID

well within fairly restrictive bud-
gets,” says McRae. “You can say to
him that you only have $35,000-
$40,000, and he’ll make something
happen.”

Harilaid credits such musical trail-
blazers as Daft Punk and the Chemi-
cal Brothers, as well as the recent
wave of U.K.-based industrial/techno
acts, for greatly revitalizing video-
making. “People now realize you can
do things in clips that [viewers] want
to connect with,” he says. “[A video is]
not just a bunch of pretty pictures.”

TUNING IN

Harilaid says he’s continually try-
ing to figure out how to keep viewers
tuning to video channels. While cog-
nizant that Black Walk must first
appease its clients—artists and their
labels—he points out that the com-
pany’s productions not only are com-
peting with other videos for air time
but must also compete for the atten-
tion of fickle viewers.

“We try to think of what does
MuchMusic and MTV want,” says
Harilaid. “What they want is people
staying [on their channel] and not
flashing through. One reason our
videos get played is that the videos we
do [are the type] people want to see
more than once. And they want to see
the entire elip. Danya Manning’s ‘My
Addiction’ [directed by Scott] is a
good example where you want to
watch a video from beginning to end
and see it again. Lisa Mann’s clip of
the Odds’ ‘Eat My Brain’ had no
[band] performance in it, but the
video had what people wanted to see.”

TORONTO-—The origins of Black
Walk Productions came in 1991 while
its executive producer, Mihkel Hari-
laid was working as a doorman at
Lee’s Palace, the renowned punk/
grunge club here.

It was at Lee’s Palace that Harilaid
met budding filmmaker Stephen
Scott. After producing “Nietzsche’s
Cello” by Earth Baby, directed by
Michael DeCarlo with Seott as the cin-
ematographer, and featuring future
Black Walk partner David Fowler,
Harilaid decided to become a film pro-
ducer. Harilaid, Scott, and Fowler
formed Black Walk the following year.

“I had a career doing real estate,
but I had turned 25, and I realized I
don’t want to be doing that at 35,” says
Harilaid. “Then Stephen got a Video-
FACT grant for the Waltons’ ‘Colder
Than You,” which I produced, and I
said ‘Let’s focus on Black Walk.” That
was in very end of 1992.”

Established in 1984 by MuchMusie
to stimulate the production of Cana-
dian videos, VideoFACT provides 50%
co-financing, to a maximum of
$15,000, for any Canadian act affiliat-
ed with a Canadian record company.

“Mihkel convinced me I should be
a director and not a businessman,”

Company Found Helping
Hand In VideoFACT Grant

says Scott. “I came from {York Uni-
versity’s] film school and had been
working in the film industry on fea-
tures, but I felt I wasn't getting any-
where. I wanted to direct my own
things no matter how small it was. I
folded up my company and came in.
We all had this notion we wanted to do
films—and that’s still our ultimate
goal—but then none of us knew how
to go about it. We didn’t even know
how to get started [making videos].”

Inits early days, Black Walk great-
ly benefited from VideoFACT fund-
ing. “We built Black Walk on Video-
FACT,” says Scott.

In 1993-94, Black Walk slowly grew
by producing music clips on shoe-
string budgets. In 95, the company
produced 68 videos.

According to Harilaid, 1996 was a
pivotal year for Black Walk, with
widespread airplay of Barney Ben-
tall’s “Do Ya,” directed by Scott, and
the Odds’ “Eat My Brain,” directed by
Mann.

“‘Eat My Brain’ by Lisa Mann was
a fantastic video that broke that band
and really put Black Walk on the map
as a company,” says Kim Cooke,
senior VP of Warner Music Canada.

LARRY LeBLANC
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11998, BHboarc/BPl Comm:

1S OF THE

WORLD

jAPAN (Dempa Publications Inc.) 09/03/98

GERMANY {Media Control) 03/03/98

U-K- (Chart-Track) 02/03/98

FRANCE (SNEP/IFOP/Tite-Live) 02/28/98

THIS |LAST THIS |LAST THIS |LAST THIS |LAST
WEEK|WEEK| SINGLES WEEK|WEEK| SINGLES WEEK WEEK| SINGLES WEEK WEEK| SINGLES
1 1 MY GRADUATION SPEED TOV'S FACTORY 1 1 MY HEART WILL GO ON CELINE DION coLumeia 1 1 MY HEART WILL GO ON CELINE DION epic 1 1 MY HEART WILL GO ON/THE REASON CELINE
2 2 TIME GOES BY EVERY LITTLE THING AVEX TRAX 2 2 FROZEN MADONNA wEA 2 5 FROZEN MADONNA MAVERICK/WEA DION cowumsia
3 | 2 | BRIMFUL OF ASHA CORNERSHOP winA 2 | 2 | TOGETHER AGAIN JANET JACKSON viRGIN
3 |NEW| AOlHEKIREKI T.M. REVOLUTION ANTINOS RECOROS 3 | 3 | ALANE WES epic
4 3 | NISHIE HIGASHIE MR. CHILDREN TOY'S FACTORY 4 5 | IT'S LIKE THAT RUN-D.M.C.VS. JASON NEVINS 4 [NEW| THE BALLAD OF TOM JONES SPACE cur 3 3 | VIVO PER LE! ANDREA BOCELLI & HELENE
. EPIC 5 3 DOCTOR JONES AQUA UNIVERSAL SEGARA POLYOOR
5 | 7 | LOVE AFFAIR SOUTHERN ALL STARS vicTOR s | 4 | TORN NATALE IMBRUGLIA Rca 6 | 6 | TRULY MADLY DEEPLY SAVAGE GARDEN cowmsia | 4 | 5 | TORN NATALIE IMBRUGLIA Rca
6 | 4 | YOZORA NO MUKOU SMAP vicror 6 | 7 | WALK ON BY YOUNG DEENAY wea 7 | 9 | YOU'RE STILL THE ONE SHANIA TWAIN Mercury | 6 | 6 | FROZEN MADONNA wea
7 | 9 | NAGAI AIDA KIRORO vicTor 7 | & | TOGETHER AGAIN JANET JACKSON virgi 8 | 20 | UNFORGIVEN Il METALLICA verTIGO 6 | 7 | ALARMA 666 PANIC RECORDS/POLYGRAM
8 5 SANPO MICHI JUDY & MARY EPIC SONY 8 9 COSE DELLA VITA/CAN'T STOP THIS EROS 9 8 ANGELS ROBBIE WILLIAMS cHRysauis 7 4 MON PAPA A MO! EST UN GANGSTER STOMY
9 |NEW| NE!-ONNA, JYONETSU MAKI OHGURO B-GRAM RAMAZZOTT! & TINA TURNER ARIOLA 10 | NEW| HOW DO | LIVE LEANN RIMES CURBMIT LABEL BUGSY COLUMBIA
10 [NEW| BRAVE LOVE THE ALFEE TosHiBA-tMI 11 |NEW| SHOW ME LOVE ROBYN Rca 8 | 9 | JETAIME LARA FABIAN POLYOOR
9 | 8 | ALLIHAVE TOGIVE BACKSTREET BOYS JvEROUGH
11 | 6 | WINTER FALL UARC-EN-CIEL Kioonsony TRADE 12 |NEW| YOUR LOVE GETS SWEETER FINLEY QUAYE cPc | g | 19 | MYOH MY AQUA universaL
12 | 8 | ASHITA GA KIKOERU J-FRIENDS JOHNNYSENTER: 10 | 11 | WHEN SUSANNAH CRIES ESPEN LIND unwersa. | 22 | 14 :;:EALONE NO MORE ANOTHER LEVEL NoRTHWEST- icli NIE(\)N Zﬁ}'.%'.'é /élln;ERA gbc/iRENT PAGNY MERCURY
UNIVERSAL
THNMENT S|P LIS 3 GleTh TR 14 | 4 | LETME SHOW YOU CAMISRA vCRECORDINGS 12 | 8 | CASANOVA ULTIMATE KAOS oance Poo
13 13 HERON TATSURO YAMASHITA WARNER MUSIC JAPAN 12 18 OPEN YOUR EYES GUANO APES arioLA -
15 |NEW| NAKED AND SACRED MARIA NAYLER OECONSTRUC. | 13 | 14 | BANG BANG BLACK ATTACK BMe
14 |NEW| DAIJYOBU DAYO MAYO OKAMOTO TOKUMA JAPAN 13 |NEW| I'M GONNA MISS YOU FOREVER AARON CARTER - 12 | 12 | EMMENE MOI ALLAN THEO ton
S| red | LT L LIE S (AR e L B o Lo TR AN A R STy DR E DR ioabon 15 | 15 | IT'S LIKE THAT RUN-DM.C.VS. JASON NEVINS
16 |NEW| GEKKA NO YASOUKYOKU MALICE MIZER cowumeisn | 14 | 17 | BREATHE MIDGE URE aRioLA 17 | 7 | NEVER EVER ALL SAINTS LONOON s R
17 | 14 | KYUKON THE YELLOW MONKEY FuN HOUSE 15 | 12 | DIE KARAWANE ZIEHT WEITER ... HOEHNER 18 | 12 | WHEN I NEED YOU WILL MELLOR unity 16 | 11 | MEET HER AT THE LOVE PARADE DA HOOL oance
18 | 10 | TOKAI NO MELODY SYARAN Q BMG JAPAN 5 ;‘:J'SHE AGAIN DIE TOTEN HOSE 19 | 11 | CLEOPATRA'S THEME CLEOPATRA wea ool
19 | 16 | BAD LUCK ON LOVE TOHKO. rony canvon ig }4 AMENOD AGAIN DIE T N HOSEN EASTWEST 20 | 19 | GETTIN' JIGGY WIT IT WILL SMITH coumsiA o |5 AT A TS T e
20 [NEW| MILK TEA UA vicTor . ALBUMS 18 |NEW| COSE DELLA VITA/CAN'T STOP THIS EROS
18 |NEW | OPEN UP YOUR MIND R'N'NG MOTOR MUSIC
ALBUMS 19 | 16 | IN MY BED DRU HILL weRcuRY 1 1 | SOUNDTRACK TITANIC SONYCLASSICAL RAMAZZOTTI & TINA TURNER BMG
, 20 | 15 | ANGELS ROBBIE WILLIAMS 2 |NEW| MADONNA RAY OF LIGHT MAVERICKWEA 19 | 16 | HASTA SIEMPRE NATHALIE CARDGNE coLumsia
1 |NEW| LARC-EN-CIEL HEART K/0ONSONY M 3 | 4 | CELINEDION LET'S TALK ABOUT LOVE epic 20 |NEW| YOU MAKE ME WANNA ... USHER ARSTA
2 | NEW| BOOWY THIS BOOWY TosHIBA eMI ALBUMS 4 | 2 | THE VERVE URBAN HYMNS HUTVIRGIN ALBUMS
3 |NEW/| YUKO HARA LOVING YOU vicTor 1 1 SOUNDTRACK TITANIC SONY CLASSICAL 5 |NEW| VARIOUS ARTISTS FANTASTIC 80'S SONY MuSIC TV o ; SOUNDTRACK TITANIC, sonv GLASSICA
4 | 1 | TOKO FURUUCHI TOKO—BEST SELECTION sony T’ 6 | 14 | VARIOUS ARTISTS FANTAZIA PRESENTS BRITISH —
2 | 2 | CELINEDION LET'S TALK ABOUT LOVE coLumeia > |NEw!| MADONNA RAY OF LIGHT wea
5 | 3 | SOUNDTRACK TITANIC sonvciassicaL 3 | 3 | PUR MAECHTIG VIEL THEATER INTERCORD GNTHEMCREAnTAZIS 3 | 5 | LARAFABIAN PURE rowoor
6 | 8 | MADONNA RAY OF LIGHT weA apan 4 | 4 | NATALIE IMBRUGLIA LEFT OF THE MIDDLE Rca 7 | 7 | ROBBIEWILLIAMS LIFE THRUALENS curvsaus | 0 [ o | Bone e paeny SAVOIR AIMER WERCURY
7 | 2 | NAMIE AMURO 181920 avex rax 5 | 5 | EROSRAMAZZOTTI EROS ARioLA 8 | 5 | AQUA AQUARIUM unvERSAL .
9 | 8 | FINLEY QUAYE MAVERICK A STRIKE pic 5 | 2 | VERONIQUE SANSON NOUVEL ALBUM wes
8 |NEW| MITSUHIRO OIKAWA USO TO ROMAN Tosusaemi | 6 | 9 | AQUA AQUARIUM UNNERSAL 6 | 7 | JANET JACKSON THE VELVET ROPE virain
10 | 19 | THE CHARLATANS MELTING POT BEGGARS BANQUET
9 | 5 | MEJA SEVEN SISTERS EpiC SONY 7 | 6 | ERA ERA MeRcURY 7 | 3 | ANDREA BOCELLI ROMANZA PCLYBOR
11 |NEW | VARIOUS ARTISTS SPEED GARAGE ANTHEMS 2
10 | 6 | T.M.REVOLUTION TRIPLE JOKER anmnosrecoros | 8 | 8 | BELLBOOK & CANDLE READ MY SIGN arioLa e 8 | 9 | CELINEDION LET'S TALK ABOUT LOVE coLumsia
11 | 4 | FAVORITE BLUE MISSING PLACE Avex TRAX 9 | 10 | PEARLJAM YIELD tpic 12 | 3 | LIONEL RICHIE TRULY. THE LOVE SONGS 9 | 6 | JOHNNY HALLYDAY CE QUE JE SAIS MERCURY
12 |NEW| SOUNDTRACK GLAY SONG BOOK PLATINUM 10 | 7 | SOUNDTRACK COMEDIAN HARMONISTS emi O 10 | 10 | PASCAL OBISPO SUPERFLU epic
13 | 9 | GLAY REVIEW BEST OF GLAY pLATINUM 11 | 13 | WOLFGANG PETRY ALLES amoLs 13 | 6 | ALLSAINTS ALL SAINTS LoNDON 11 | 13 | LOUISE ATTAQUE LOUISE ATTAGUE ATMos
14 |NEW| MARIKO KOUDA MY BEST FRIEND KinG 12 | 12 | JANET JACKSON THE VELVET ROPE viRGIN 14 | 9 | LIGHTHOUSE FAMILY POSTCARDS FROM HEAVEN PHERIQUE/SONY
15 | 13 | SHANZA GOLD SUN AND SILVER MOON ORDINARY | 13 | 18 | GUANOAPES PROUD LIKE A GOD unversa WILO CARDIPOLYOOR 12 | 8 | ANDRERIEU VALSES PHILIPSPOLYGRAM
EDITION MG npAn 14 | 14 | WOLFGANG PETRY NIE GENUG AioLa 15 | 18 | VARIOUS ARTISTS KISS SMOOTH GROOVES '98 13 | 12 | ERA ERA MIRCURY
16 | 11 | COMPLEX COMPLEX BEST 15 | 15 | THE CORRS TALK ON CORNERS eastwest POLYGRAM TV 14 | 16 | NATALIE IMBRUGLIA LEFT OF THE MIDDLE Rca
LIS 16 | 17 | WES WELENGA epic 16 |NEW| STEREOPHONICS WORD GETS AROUND vz 15 |NEW| AQUA AQUARIUM UNIERSAL
17 | NEW| KEIZO NAKAN'SH" STAY GOLD PionEER LOC 17 | 11 | RUEDIGER HOFFMANN ASIEN, ASIEN AriOLA 17 | 16 | VARIOUS ARTISTS DROP DEAD GORGEOUS ciosaL | 16 |NEW | EROS RAMAZZOTTI EROS UNIVERSAL
18 | 10 | CELINEDION LET'S TALK ABOUT LOVE Eepicisony 18 [NEW | JAZZKANTINE GEHEIMREZEPT Rca w 17 | 14 | WILL SMITH BIG WILLIE STYLE caiumsia
19 [ 12 | ENYA PAINT THE SKY WITH STARS--THE BESTOF | 19 | NEw| SPICE GIRLS SPICEWORLD virGIN 18 | 11 | TEXAS WHITE ON BLONDE MERCURY 18 | 17 | ALAIN BASHUNG FANTAISIE MILITAIRE 8ARCLAY
ENYA weA JAPAN 20 | 20 | THE ROLLING STONES BRIDGES TO BABYLON vir- | 19 |NEW| VARIOUS ARTISTS CLUBLIFE TeLsTAR 19 | 18 | EMMA SHAPPLIN CARMINE MEQ em
20 | 7 | V6 SUPER HEROES AvEx TR N 20 | 12 | WILL SMITH BIG WILLIE STYLE coLumia 20 | 15 | BJORK HOMOGENIC BARCLAY
CANADA (SoundScan) 03/14/98 NETHERI.ANDS (Stichting Mega Top 100) 03/07/98 AUSTRAI.IA (ARIA) 03/08/98 ITAI.Y (Musica e Dischi/FIMI) 03/02/98
THIS |LAST THS [LAST THIS | LAST THIS | LAST
WEEK WEEK| SINGLES WEEK|WEEK| SINGLES WEEK/WEEK| SINGLES WEEK|/WEEK| SINGLES
1 1 CANDLE IN THE WIND 1997/SOMETHING ABOUT 1 1 MY HEART WILL GO ON CELINE DION coLumBiA 1 1 MY HEART WILL GO ON CELINE DION epic/sony 1 6 | GIVE ME LOVE DJ DADO FEATURING MICHELLE
C
THE WAY YOU LOOK TONIGHT ELTON JOHN Mer 2 5 FROZEN MADONNA WARNER 2 4 IT'S LIKE THAT RUN-D.M.C. VS. JASON NEVINS WEEKS TIME/SELF
CURY 2 | 8 | FROZEN MADONNA weA
3 2 TOGETHER AGAIN JANET JACKSON viRGi MDS
2 | 3 | BEENAROUND THEWORLD PUFFDADDY&THE | 7 | 7 | o oo St oF ;X‘S'T" - 2 | TORN NATALIE IMBRUGLIA BMG 3 | 4 | FEELIT THE TAMPERER FEATURING MAYA
FAMILY (FEAT. THE NOTORIOUS B.1.G. & MASE) 3 | AS LONG AS YOU LOVE ME BACKSTREET BOYS TMESELF
ARISTA MUSIC LIBERATION/SONY 4 3 PEACE BLACKWOOD A&O/MOVIMENT)
3 |NEW| FROZEN MADONNA waRNER BROS. 5 | 3 | TORN NATALIE IMBRUGLIA 8Mc 6 | & | TOGETHER AGAIN JANET JACKSON vinc s | 1 | MYHEART WILL GO ON CELINE DION
4 | 4 [ TOGETHER AGAIN JANET JACKSON viRGiN 6 | 6 | NEVEREVER ALL SAINTS MERCURY 6 | 20 | NEVEREVER ALLSAINTS LONDONPOLYGRAM COLUMBIASONY
5 | 2 | IKNOW WHERE IT'S AT ALL SAINTS LONDON/SLANO | 7 | 4 | COSE DELLA VITA EROS RAMAZZOTTI & TINA 7 | 7 | YOU SEXY THING T SHIRT WEAWARNER 6 | 5 | TORN NATALIE IMBRUGLIA MG RicOROI
g NEW K'A'SE%SE% OUESgBRLE:;‘;WT"S'E‘:‘ OTORIOUS TURNER 8Ma 8 |NEW| LOLLIPOP AQUA umiersal 7 | 2 | TAKEME UP RALPHI ROSARIO TMESELF
B.1.G. (FEAT PUFF DADDY & MASE) ARISTA 8 | 10 | CHERISH PAPPA BEAR FEATURING VAN DER 9 | 5 | FROZEN MADONNA WEAWARNER 8 | 16 | GOTTALOT OF LOVE CHASE ap
8 | 5 | ASLONG AS YOU LOVE ME BACKSTREET BOYS TOORN UNIVERSAL 10 | 8 | DOCTOR JONES AQUA UNIVERSAL 9 | 7 | COMEINTO MY LIFE GALA 00T YOURSELF/BMG RIC
SIVE/ZOMBA 9 | 9 | ALLIHAVE TO GIVE BACKSTREET BOYS zomBa 11 | 11 | GETTIN' JIGGY WIT IT WILL SMITH COLUMBIASONY coron
9 | 6 | IWILLCOMETO YOU HANSON MERCURY 10 | 12 | WHEN SUSANNAH CRIES ESPEN LIND umversa | 12 | 9 | TOO MUCH SPICE GIRLS virGin i‘l’ 191 ‘g:“:gg‘o(g: Teﬁn?s%% sm:snanoum UNIVERSAL
10 | 7 | NO,NO,NO DESTINY'S CHILD sony 11 | 19 | GETTIN' JIGGY WIT IT WILL SMITH coLumsia 13 | 10 | PASH KATE CEBERANO MUSHROOMSONY 0 ORY REPEATING pé'SFJE’L'LE‘R EADS FE
11 | 14 | DEJA VU [UPTOWN BABY] LORD TARIQ & PETER 14 | 12 | ALLCRIED OUT ALLURE EPIC/SONY 12 11 HISTOR IN HEADS FEATUR-
12 |NEW | WAT IK JE ZEGGEN WIL FRANS BAUER KocH ING SHIRLEY BASSEY VIRGINWALL OF SOUN
GUNZ coLumsia 13 | 8 | IT'S LIKE THAT RUN-D.M.C. VS. JASON NEVINS 15 |NEW | ALL I HAVE TO GIVE BACKSTREET BOYS Musk- s
12 | 11 | GONE TILL NOVEMBER WYCLEF JEAN cOLUMBIA e ST ROOM/SONY 13 | 12 | CLOSE THE DOOR REGINA 0011 YOURSELF
13 | 10 | SPICE UP YOUR LiFE SPICE GIRLS virGin " | 16 | 15 | HOW DO | LIVE TRISHA YEARWOOD wcaunversa | 14 | 13 | HABLAME LUNA BASIC CONNECTION Fmano col
13 | 9 | TOOMUCH SPICE GIRLS v 14 | 11 | AIN'T GOT NO/I GOT LIFE NINA SIMONE smc 17 | 16 | TUBTHUMPING CHUMBAWAMBA e oRs
15 12 MY LOVE IS THE SHHH! SOMETHIN’ FOR THE 15 | 18 | ANGELS ROBBIE WILLIAMS emi 18 | 14 DA YA THINK I'M SEXY? N-TRANCE FEATURING 15 | 14 SOMEBODY TO LOVE GATE »zc
PEOPLE WARNER BROS 16 | 13 | BABY DON'T GO CLOSE Il YOU tpic ROD STEWART FESTIVAL 16 [ 19 | SINGIN'iN MY MIND BOYS R US 24 RECOROS/OIGIT
16 | 16 | QUIT PLAYING GAMES (WITH MY HEART) BACK- | 17 | 20 | NEXT 2 ME CHARLY LOWNOISE & MENTALTHEO | 19 | 18 | | WANNA BE THE ONLY ONE ETERNAL emi 17 | NEW| DEEPER SERIOUS DANGER LeveL One
STREET BOYS avezomsa POLYDOR 20 13 WALKIN' ON THE SUN SMASH MOUTH INTER 18 | NEW| GETTIN' JIGGY WIT IT WILL SMITH coLumsia
17 |NEW| ALL | HAVE TO GIVE BACKSTREET BOYS uvezoMeA | 1g | 14 | My LOVE IS THE SHHH! SOMETHIN' FOR THE SCOPE/UNIVERSAL 19 | NEW| DOCTOR JONES AQUA UNWERSALLZVEL ONE
18 |NEW| MDFMK KMFDM a9z PEOPLE : 20 |NEW| ALL I HAVE TO GIVE BACKSTREE™ BOYS JWENMRGIN
19 | 15 | HOW DO I LIVE LEANN RIMES cure 19 Inew | TyRonE "E':::;:H BADU ALBUMS ALBUMS
20 | 20 | FEEL SO GOOD MASE ARisiA UNIVERSAL
20 |NEW | THE UNFORGIVEN I METALLICA MERCURY 1 . oL G S TLGH D AV T 1 1 CELINE DION LET'S TALK ABOUT LOVE coiumsia
ALBUMS 2 | 3 | PEARLJAM YIELD epicssony a e |
’ DTRACK TITANIC SONY CLASSICAL
1 1 | SOUNDTRACK TITANIC sony ciassicat ALBUMS 3 | 5 | CELINEDION LET'S TALK ABOUT LOVE rPic/sony 3 | 12 | PRoZAC+ ACIDOACIDA £
2 | 3 | CELINEDION LET'S TALK ABOUT LOVE tric 1 | 1 | EROSRAMAZZOTTI EROS smc 4|4 :’lﬁ:\f{’:?g:‘kfok YOURSELF OR SOMEONE LIKE YOU | 4 | NEw | LITFIBA CROCE E DELIZIA i
3 2 VARIOUS ARTISTS BIG SHINY TUNES 2 wcumwaRN 2 2 SOUNDTRACK TITANIC SONY CLASSICAL el . 5 3 NATALIE IMBRUGLIA LEFT OF THE MIDDLE Rrca
) A ::]UA AQUARIUM 3 3 CELINE DION LET'S TALK ABOUT LOVE coLuMBiA 5 6 _B'g‘C:iTREET BOYS BACKSTREET'S BACK Listra 6 10 BACKSTREET BOYS BACKSTREET'S BACK svemvir
UNIVERSAL TION/ NY
\ 4 | 4 | NATALIE IMBRUGLIA LEFT OF THE MIDDLE smc GIN
5 5 SPICE GIRLS SPICEWORLD wvirGIN 5 5 JANET JACKSON THE VELVET ROPE virG 6 2 THE SUPERJESUS SUMO EASTWEST/WARNER 7 11 AQUA AQUARIUM UNIVERSAL
6 | 6 | SAVAGE GARDEN SAVAGE GARDEN cOLUMBIA RGIN 7 |NEW| LEE KERNAGHAN HAT TOWN agciem 8 | 5 | PEARLJAM YIELD tpic
7 | 14 | VARIOUS ARTISTS GRAMMY NOMINEES '98 mcA 6 |NEW | DE KAST NOORDERZON cneMusic 8 | 7 | SPICEGIRLS SPICEWORLD virGIN 9 | 9 | THEVERVE URBAN HYMNS virain
8 | 10 | BACKSTREET BOYS BACKSTREET'S BACK 7 | 6 | ANDREA BOCELLI ROMANZA POLYDOR 9 | 9 | AQUA AQUARIUM UNIVERSAL 10 | 2 | POOH THE BEST OF POOH cat
JIVE/ZOMBA 8 8 ERA ERA MERCURY 10 | 8 THE CORRS TALK ON CORNERS EASTWEST/WARNER 11 7 MICHELE ZARRILLO U'AMORE VUOLE 'AMORE RrTi
9 | 11 | VARIOUS ARTISTS MUCH DANCE 1997 powvaraM | 9 | 9 | PAUL DELEEUW LIEF tpic 11 | 10 | SAVAGE GARDEN SAVAGE GARDEN ROADSHOW 12 | 19 | ALMAMEGRETTA LINGO rch
10 | 9 | VARIOUS ARTISTS WOMEN & SONG wea 10 | 10 | ANOUK TOGETHER ALONE omo music WARNER 13 |NEW | ALLSAINTS ALL SAINTS MLecuRY
| AR N GELD A G G N 11 | 13 | LIVE ERYKAH BADU universat 12 | 11 | REGURGITATOR UNIT (ASTWESTMWARNER 14 | 6 | EROSRAMAZZOTTI EROS 6MG RICORDI
13 | 12 | BRYAN AADAMS bN;EﬁGGED A 12 | 11 | RENE FROGER HOME AGAIN DINO MuSIC 13 | 13 | SPICEGIRLS SPICE vircin 15 | 14 | ELISA PIPES & FLOWERS SUGARUNIVERSAL
. 14 | 14 | MIDNIGHT OIL 20,000 WATT RSL—-THE MID- 16 | 17 | LIGHTHOUSE FAMILY POSTCARDS FROM HEAVEN
14 | 13 | SHANIA TWAIN COME ON OVER MERCURY 13 | 7 | PEARLJAM YIELD tpu NIGHT OIL COLLECTION COLUMBIA/SONY
15 | 15 | SOUNDTRACK THE WEDDING SINGER 14 | 12 | ALL SAINTS ALL SAINTS MERCURY POLYOOR
15 12 JEWEL PIECES OF YOU fASIWEST/WARNE kR 17 8 ENYA PAINT THE SKY WITH STARS- -THE BEST OF
MAVERICK/WARNER BROS 15 | 15 | BUENA VISTA SOCIAL CLUB FEATURING RY COOD-
16 | 20 SARAH MCLACHLAN SURFACING 16 15 KYLIE MINOGUE IMPOSSIBLE PRINCESS MusH- ENYA wea
NETTWERK ER BUENA VISTA SOCIAL CLUB MuNicH OOMeONY
17 | 17 | WILL SMITH BIG WILLIE STYLE coLumaia 18 | 15 | ANTONELLO VENDITT! ANTONELLO NEL PAESE
18 | 16 | VARIOUS ARTISTS MASSIVE DANCE HITS 3 16 | 16 | DEKAST NIETS TE VERLIEZEN cNk Music 17 | 17 | RADIOHEAD OK COMPUTER emi DELLE MERAVIGLIE 8MG
POPMWEA 17 | 14 | GUUS MEEUWIS & VAGANT SCHILDERI) wismusic | 18 | 16 | THE WHITLAMS ETERNAL NIGHTCAP mps 19 | 13 | JANET JACKSON THE VELVET R0PE VIRGIN MUSIC
19 |NEW | ALL SAINTS ALL SAINTS LONDONISLANO 18 | 17 | JEWEL PIECES OF YOU waRNER 19 | 18 | JANET JACKSON THE VELVET ROPE ViRGIN MG
20 | 18 | MATCHBOX 20 YOURSELF OR SOMEONE LIKE YOU | 19 |NEW | NINA SIMONE | GOT LIFE 8MG 20 | 19 | PROPELLERHEADS DECKSANDDRUMSAND- 20 | 18 | GIANLUCA GRIGNANI CAMPI DI POPCORN weR
LAVAVATLANTIC 20 18 GOLDEN EARRING NAKED Il cnr Music ROCKANDROLL ™ps CURY

Hits Of The World is compiled at Biliboard/London by Dominic Pride and Alison Smith. Contact 44-171-323-6686, fax 44-171-323-2314/2316.
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HITS OF THE WORLD

< <O N

MUSIC
EUROCHART 30708 ameoin | SPAIN  arvvessier ms) 0272508
THIS | LAST THIS |LAST
WEEK|WEEK| SINGLES WEEK \WEEK| SINGLES
1 1 MY HEART WILL GO ON CELINE DION epic/colum 1 3 FROZEN MADONNA wia
BIA 2 | 2 | ALLIHAVE TO GIVE SACKSTREET BOYS VIRGIN
2 | NEW | FROZEN MADONNA MAVERICK/SIRE 3 1 TORN NATALIE IMBRUGLIA rca
i ; :ggzﬂ’::;“:(‘;mBE‘LGELT“ZA'(‘:C':SON o 4 | 7 | RESCUEME BELL BOOK & CANDLE AwioLa
Vi
5 | 5 | WALKIN' ON THE SUN SMASH MOUTH uNiERsaL
5 | 4 | IT'S LIKE THAT RUN-D.M.C. VS. JASON NEVINS
PROMIE 6 | 4 | EVERYTHING'S GONNA BE ALRIGHT SWEETBOX
6 5 | DOCTOR JONES AQUA UNIVERSAL LU
7 6 | NEVER EVER ALL SAINTS Lonpon 7 | 6 | MYOHMY AQUA umveRsaL
8 8 | ALL | HAVE TO GIVE BACKSTREET BOYS e 8 8 | BREATHE MIDGE URE aRiotA
9 9 ALANE WES SAINT GEORGE/COLUMBIA 9 9 REMIX & REPENT MARILYN MANSON  UNIVERSAL
10 7 ANGELS ROBBIE WILLIAMS cHRysALIS 10 |NEW | MY HEART WILL GO ON CELINE DION cotumeia
ALBUMS ALBUMS
1 1 SOUNDTRACK TITANIC Sony CLASSICAL 1 1 SOUNDTRACK TITANIC SONY CLASSICAL
2 | 2 | CELINEDION LET'S TALKABOUT LOVE frccowM | 2 | o | ALEJANDRO SANZ MAS wen
- MIDDLE 3 | 3 | CELINEDION LET'S TALK ABOUT LOVE cotumsia
3 | 4 | NATALIE IMBRUGLIA LEFTOF THEMIDDLE "ea | |, | moNICA NARANJO PALABRA DE MUJER tric
4 6 AQUA AQUARIUM UNIVERSAL 5 7 AQUA  AQUARIUM N
5 | 7 | EROS RAMAZZOTTI EROS oo UNIVERSAL
6 | 3 | PEARLJAM YIELD tri 6 | 6 | ETERNAL THE BESTOF em
7 | 5 | THE VERVE URBAN HYMNS HUTAIRG N 7 | 10 | OBK SINGLES 91-98 iuspavox
8 8 | JANET JACKSON THE VELVET ROPE VIRGIN 8 5 | PEARLJAM YIELD tpic
9 9 ERA ERA MERCURY 9 9 JARABE DE PALO LA FLACA viRGIN
10 |NEW | ANDREA BOCELLI ROMANZA SUGARPOLYDOR 10 [ NEW | JANETJACKSON THE VELVET ROPE virGiN
MALAYSIA ) 030308 HONG KONG (¢ 1100 kong Group) 02/22/98
THIS |LAST THIS |LAST
'WEEK ALBUMS IWEEK ALBUMS
1 1 | LESLIE CHEUNG THOSE YEARS Rock

e

SOUNDTRACK TITANIC soONY CLASSICAL
2 | NEW | ANDY HUI CAN FLY coEast

CELINE DION LET'S TALK ABOUT LOVE sonvmusic | 3|5 | \iva MUt GREATEST LOVE SONGS BY ANITA MUI
VARIOUS ARTISTS MAX 3 WARNER MUSIC CAPITAL ARTISTS

ZIANA ZAIN BEST OF ZIANA ZAIN ems 4 [NEW | ANDY HUI ‘MAN 30" -30 GREATEST HITS BY ANDY
VARIOUS ARTISTS ROMANCE: VOL. 2 emi HUI caPITAL ARTISTS

MICHAEL & VICTOR SAN RENG XING Rock RECORDS | 9 2 \é:m%lfs:?ﬁ: BTEZET ZE%T v?; BEST wARNER
AWIE SATU 8MG MUSiC 6 Lo

SPICE GIRLS SPICEWORLD ent 7 | 8 :EN XIAN QI WEI LE Al ER XIN TAt RUAN REN XIAN

O oo NOOMAEWN =
WO NWwWAdON
w

NEW | SITI NURHALIZA CINDAI SuwAH ENTERPRISE 8 5 EDMOND LEUNG EDMOND 002 CAPITAL ARTISTS
10 10 VARIOUS ARTISTS MTV MOST WANTED BOYS 9 4 SOUNDTRACK YOUNG AND DANGEROUS 5 smc
POLYGRAM 10 | RE DANIEL CHAN HEART TO HEART POLYGRAM
IRELAND (rvachantiac 02719708 BELGIUM omuiy 02127198
THIS |LAST THES | LAST
WEEKWEEK| SINGLES WEEK WEEK| SINGLES
1 1 MY HEART WILL GO ON CELINE DION epic 1 2 MY HEART WILL GO ON CELINE DION coLumsia
2 2 DOCTOR JONES AQUA UNIVERSAL 2 1 TORN NATALIE IMBRUGLIA Rrca
3 3 ANGELS ROBSIE WILLIAMS CHRYSALIS 3 3 TO.GETHER AGAIN JANET JACKSON VIRGIN
4 4 HIGH LIGHTHOUSE FAMILY w0 CARO/POLYDOR & 2 :OSH:':/':::HAT RUN-D.M.C. VS. JASON NEVINS
5 5 NEVER EVER ALL SAINTS (onDoN 5 7 5,6,7,8 STEPS ave
6 7 ALL | HAVE TO GIVE BACKSTREET BOYS ve 6 8 NEVER EVER ALL SAINTS (ONDON
7 6 TOGETHER AGAIN JANET JACKSON VIRGIN 7 4 VIVO PER LEI ANDREA BOCELLI & HELENE
8 8 GETTIN' JIGGY WIT IT WILL SMITH coLumBia SEGARA POLYDOR
9 10 YOU MAKE ME WANNA . . . USHER (AFACE/ARISTA 8 9 EVERYTHING'S GONNA BE ALRIGHT SWEETBOX
10 |NEW | ALL CRIED OUT ALLURE PosiTivA RCA
9 10 | NOBODY'S WIFE ANOUK oino
. g ?Cl)-lﬁdllj)r:CK T 10 6 DOCTOR JONES AQUA UNIVERSAL
SONY CLASSICAL
2 3 THE VERVE URBAN HYMNS HutmRGIN ALBUMS
3 | 2 | LIGHTHOUSE FAMILY POSTCARDS FROM HEAVEN ; ; ggﬂ:‘;':m" LTEITT'I;NTII(\:L;O:;f)LJ:'S'LCS\l/E o
pL0 CARGROUDOR 3| 5 | EMMASHAPPLIN CARMINE MEO owr
: ; 5/5\::';3:;?’:';5; SL;’\‘/LEK :ii‘:IMLgVE ene 4 | 3 | NATALIE IMBRUGLIA LEFT OF THE MIDDLE Rca
5 7 EROS RAMAZZOTTI EROS ooosMG
6 5 | ALLSAINTS ALL SAINTS conpon 6 8 | MAMA'S JASIE HOMMAGES PLAY THAT BEATAVIRGIN
7 [NEW| TRACY CHAPMAN TRACY CHAPMAN E(exTRA 7 8 JOHNNY HALLYDAY CE QUE JE SAIS MERCURY
8 6 AQUA AQUARIUM UNIVERSAL 8 4 PEARL JAM YIELD eric
9 8 RADIOHEAD OK COMPUTER PARLOPHONE 9 10 ANDREA BOCELLI ROMANZA PoLYDOR
10 |NEW | ROBBIE WILLIAMS LIFE THRU A LENS cHRysaus 10 9 AQUA AQUARIUM UNIVERSAL

AUSTR'A (Austrian IFPI/Austria Top 40) 02/24/98 SWITZERLAND (Media Control Switzerland) 03/01/98

THIS LAST THS |LAST
WEEK WEEK| SINGLES WEEKWEEK| SINGLES
1 | 1 | MYHEART WILL GO ON CELINE DION sony 1 | 1 | MYHEART WILL GOON CELINE DION son
2 |NEW| FROZEN MADONNA waRNER 2 | 2 | IT'SLIKE THAT RUN-D.M.C. VS. JASON NEVINS
3 3 ALANE WES sony SONY
4 2 BREATHE MIDGE URE eMmG 3 3 TORN NATALIE IMBRUGLIA 8MG
5 | 4 | IT'SLIKE THAT RUN-D.M.C.VS. JASON NEVINS 4 | 6 | NEVEREVER ALL SAINTS poLvGrAM
sony 5 | 5 | TOGETHER AGAIN JANET JACKSON virGiN
6 | 5 | TORN NATALIE IMBRUGLIA smc 6 | 9 | ALANE WES sonv
7 |NEW| HERMANN MAIER MINI BYDLINSKI emc Y ‘7‘ CVN‘;%SSU‘;(;iﬂE}:Vé:LZ‘MSES‘:EN LD
8 | 6 | TOGETHER AGAIN JANET JACKSON wiRGiN 8 H e SLILAET
SRR e 9 |NEW| FROZEN MADONNA wARNER
10 | 10 | COSE DELLA VITA/CAN'T STOP THINKING OF YOU

10 8 DOCTOR JONES AQUA UNIVERSAL EROS RAMAZZOTT! & TINA TURNER 6MG

o ALBUMS

1 1 SOUNDTRACK TITANIC SONY CLASSICAL 1 1 SOUNDTRACK TITANIC SONYCLASSICAL

2 | 2 | CELINEDION LETS TALK ABOUT LOVE sonv 2 | 2 | CELINEDION LET'S TALK ABOUT LOVE sonv

3 [NEW | FALCO GREATEST HITS VOL. 1 &wmc 3 [NEW| ALL SAINTS ALL SAINTS poLvGRAM

4 4 | AQUA AQUARIUM uNIVERSAL 4 | 3 | NATALIE IMBRUGLIA LEFT OF THE MIDDLE emc
5 3 AL BANO CARRISI CONCERTO CLASSICO WARNER 5 6 AQUA AQUARIUM UNIVERSAL

6 | 6 | PEARLJAM YIELD sonv 6 | 4 | PUR MAECHTIG VIEL THEATER em

7 | 5 | SOUNDTRACK COMEDIAN HARMONISTS emt 7 | 5 | EROS RAMAZZOTTI EROS eumc

8 | 5 | HELMUT LOTTI LOTTI GOES CLASSIC &M 8 | 8 | JANETJACKSON THE VELVET ROPE VIRGIN

9 | 9 | SPICEGIRLS SPICEWORLD ViRGIN 9 | 7 | BELLBOOK & CANDLE READ MY SIGN bMc

10 | 8 | EROS RAMAZZOTTI EROS eMc 10 | 9 | PEARLJAM YIELD sony

MUSIC PULSE

THE LATEST MUSIC NEWS FROM AROUND THE PLANET

EDITED BY DOMINIC PRIDE

GERMANY: EMI artist Guildo Horn will be representing Germany in the Eurovision song
contest, to be held May 9 in Birmingham, U.K. Horn won the national phone-in competition Feb.
26, gaining 62% of the votes cast by more than 300,000 viewers of TV station ARD, which says
more than 8 million people tuned in to the competition. Horn’s song, “Guildo Hat Euch Lieb”
(“Guildo Loves You”), was written by Stefan Raab, a presenter on Germany’s music-TV chan-
nel Viva. The balding, unkempt cult singer normally performs with his band Die Orthopaedis-
chen Strumpfe (The Orthopedic Stockings), and his live performances and records incor-
porate humor, sleaze, and elements of cabaret. WOLFGANG SPAIIR

JAPAN: Glam is alive and well here, if the overnight success of rock trio Shazna is anything
to go by. The four singles the group has released for BMG Japan since last August have so far
sold a total of .25 million copies, according to the label, while its debut album, “Gold Sun And
Silver Moon,” has moved 1.35 million units. Shazna lead vocalist Izam, with his heavy make-
up, elaborate, fluorescent-shaded wigs, and permanent pout, has become the fashion template
for young Japanese girls. Shazna’s CD releases feature elaborate, over-the-top packaging.
“Gold Sun And Silver Moon” even comes in two different editions, earning it an unprecedented
two separate entries on Japan’s album chart. STEVE MCCLURE

DENMARK: Two dance acts developed by Sony/Pladecompagniet have become fixtures on the
Danish charts and are set for international
launches. S.0.A.P. has worked up a lather with
its single “This is How We Party,” which has
had a 10-week run in the top five. The duo’s )
publie face is the Sorensen sisters Heidi and 7
Line, while rapper/songwriter Remee and /\
producer Holger work behind the scenes. The N
act’s debut album, “Not Like Other Girls,” DAZE
: bows March 18 in Denmark. Mariah Carey’s

S.0AP. Crave will release the album May 5 in the U.S., and Sony affiliates will

handle a European launch at about the same time. Daze has earned dou-

ble-platinum for its debut album, “Super Heroes,” with sales exceeding 100,000 units on the
strength of hit singles “Superhero,” “Tamagotchi,” and “Toy Boy.” The album has been in the
domestic top 20 for 16 weeks and has been released in Norway and Finland, where the singles
became smashes, as they did in Sweden. The trio, Trine Bix, Sieber, and J.T., bear inevitable
comparisons to Aqua, delivering a zany brand of what they call “turbo-pop.” Columbia has
tentative plans to release the album in late May in the U.S., while Epic will be responsible for
non-Nordic European and world territories this spring. CHARLES FERRO

AUSTRIA: With its German-language love songs and Alpine outfits, Kastelruther Spatzen
remains one of the most popular schlager acts in Ger-
many, Switzerland, and Austria (GSA). Its most recent
CD, “Herzschlag Fuer Herzschlag” (Heartbeat For
Heartbeat), has sold more than 300,000 copies since its
October release, according to the act’s label, Koch
International. The seven-member band from the north-
ern Italian region known as South Tyrol—long a part
of Austrian territory—gained fame with its win at the
1990 Grand Prix of Folk Music. Since then, the act has
SPATZEN sold more than 8 million albums in the GSA area and

has 20 gold albums (25,000 units sold), 14 platinum, six

double-platinum, and one triple-platinum to its credit in Austria. Trying to explain the band’s
success, lead singer Norbert Rier says, “Maybe people like us because we’ve always tried to
stay simple and because we try to express what’s in our hearts.” SUSAN L. SCHUHMAYER

SCOTLAND: Born and raised in the Orkney Isles off northeast Scotland, Jennifer and Hazel
Wrigley are being hailed as the brightest young hopes in Scottish music in years. The 22-
year-old twins last summer toured folk festivals in Canada and the U.S. after winning the
BBC’s Young Tradition Award, the most prestigious music prize for young roots performers
in Britain. “Huldreland” (Greentrax) is their third album, showcasing Jennifer’s vibrant fid-
dle playing and Hazel’s skillful accompaniment on guitar and piano. Says Jennifer, “Orcadi-
an music has a lovely rolling feel with not just a Gaelic tradition but a strong Norse influence.”
The album title refers to the mythical land in Norse mythology that lies on the horizon where
the sea meets the sky. Most of the tunes sound traditional but are, in fact, the sisters’ own
compositions. “We write tunes based on tradition but full of our own personality,” says Jen-
nifer. NIGEL WILLIAMSON

U.K.: While Rastafarianism has traditionally carried reggae’s righteous torch, there’s a small
but growing enclave here using reggae music to spread Christian gospel. In addition to Chris-
tian reggae rappers like the Watchman and Asher Senator, there’s the vocal collective Pure
Silk. It’s led by noted reggae producer/artist Anthony Blightly, a born-again Christian who’s
pulled in featured artists that include lovers rock (a blend of soulful reggae) diva Winsome,
the Ruach Gospel Choir, and the London Community Gospel Choir for Pure Silk’s album
“The Journey (The Mission Is Possible),” released March 9 on Sir George. Blightly’s “gospel
lovers” coinage is appropriate for songs like “Potter’s House” and “God Is,” whereas “Sit Down
(Beside My Jesus)” is pure dancehall reggae, and “Children Of Today” has R&B sensibilities.

KWAKU
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Preserving History. Gibson Musical Instruments honored songwriters Jerry
Leiber and Mike Stolier with a Key to the Highway Award for saving the olcest
blues club in Los Angeles. The :wo financed the soon-to-be-shutterec Babe's
and Rieky’s inn and convinced its owner, Laura Mae Gross, to relocate tne ¢ ub
to a high visioility area. Picturec standing a: the award ceremony, from left, are
musician Billy Vera and Stoller. Shown sitting are Leiber and Gross.

YAMAHA

(Comtinued from page 64)

these shows and announce the big one,
but instead we’re getting smaller and
smaller,” says Chaikin, who unveiled
the DSP Factory at the recent Nation-
al Assn. of Musi¢ Merchants trade
show in Los Angeles. “Using our |dig-
ital signal processing| advantage, we
can offer yet another way for our cus-
tomers to have a Yamaha digital
mixer.”

Yamaha marketing manager Wayne
Hrabak adds, “The DSP FFactory is a
natural extensior. of Yamaha's digital
mixer business. The 02R and 03D have
taxen the recording market by storm.
For the customer currently using a
computer to create audio, we believe it
will be exeiting to have the equivalent
of a Yamaha digital mixer right inside
the computer, processing and mixing
his or her audio tracks. IFurthermore,
the recording quality is unparalleled,
with up to 32-bit resolution.”

Chaikin says Yamaha will initially
offer the DSP Factory in the Windows
platform instead of Macintosh.

“From a market point of view, the

BABYFACE WINS PRODUCER OF THE YEAR GRAMMY

(Continucd from. page 6})

tke year’s other new categories,
Knuckles won remixer of the year
honors for his treatment of tracks
by Rosie Gaines, Mary .J. Blige, Toni
Braxton, Lisa Stansfield, and
Chaka Khan featuring Me’Shell
Ndegéoeello.

Filipetti took home honors for
best engineered album, non-classi-
cal, and best pop album of the year
for James Taylor's “Hourglass,”
recorded in a rented house on a
Yamaha 02R digital mixer and Tas-
cam DA-88 modular digital multi-
track recorders. The album was fin-
ished and mixed at various
professional facilities, predomi-
nantly Right Track Studios in New
York.

Noting that his engineering
Grammy further validated the
home-recording concept, Filipetti
predicted that the quality of home-

cost of Windows-based computers has
come down drastically,” he explains.
“When this product was conceived,
that wasn't the case in Mac area. We
hear that 80% of our customers in L.A.
and New York are using Mac plat-
forms, whereas in the interior of the
eountry it’s more equally weighted.
When you total it up in potential busi-
ness for Yamaha, the PC prooably
offers mare potential business than
the Mae, but we krow we need to not
ignore either market.”

Targeted at “the composing musi-
cian and producer, the sound design-
er, ard the artist working at home,”
Chaikin says the DSP Factory will be
supported by various third-party
developers, including Steinberg,
Canam Computers. Cakewalk,
SEK’D, Innovative Quality Software,
Emagic, Cybermexx, Musicator, and
Sonic Foundry.

“This could be a replacement for a
mixer-and-Adat combination,” he says,
“or it could supplement a mixer and
Adat.”

and project-studio-based gear was
“only going to get better.”

In the classical field, Bishop and
Renner won the the Grammy for
best engineered album for “Cop-
land: The Music (f Americz (Fan-
fare For The Common Man; Rodeo,
Ete.).”

Among other producer Grammy
recipients, Rubin won the best coun-
try album statue for Johnny Cash’s
“Unchained”; ubiquitous hip-hop
entrepreneur Combs scored the
best rap album award for “No Way
Out,” which he co-produced with
Stevie J.; Woolcock won for best
opera recording for “Wagner: Die
Meistersinger Von Niirnberg,” with
the late Sir Georg Solti eonducting;
and Jay David Saks won for best
musical show album for “Chicago
The Musical.”

PAUL VERNA

LIFELINES _

BIRTHS
yirl, Taylor Nicole, to Diana and
Keith Blake, Feb. 2 in Burbank, Calif.
Mother is VP of marketing for Sound
Storm. Father is director of engi-
neering for Warner Bros. Records.

Twins, Henry and Alex, to Deb
Bernardini and Alan Brown, Feb. 5
in New York. Mother is VP of publici-
ty for Warner Bros. Father is VP of
artist relations for Warner Bros.

Boy, Kory Scott, to Ruth Anne and
Tom Taylor, Feb. 16 in Pasadena,
Calif. Mother is associate general
council for Warner Bros.

Girl, Tyler Reese, to Travis and
Theresa Tritt, Feb. 18 in Marietta,
Ga. Father is a Warner Bros. Nash-
ville recording artist.

Triplets, Joseph Mark, Jack Alexan-
der, and Patrick Oliver, to Fiona
Thompson and John Pinder, Feb. 18
in London. Mother is a TV producer.
Father is managing director of U.K.

Boy, Moses Jordan, to Charlie and
Tracy Springer, Feb. 18 in Pasadena,
Calif. Father is VD of sales at Warner
Bros.

Girl, Agnes Emory Kigo, to Jimmy
and Pam Eigo, Feb. 20 in Brooklyn,
N.Y. Father is U.S. marketing and
sales label representative for Dreyfus
Records in France.

MARRIAGES
Dalet Brady to Maximiliano Bulwa,
Feb. 14 in Santa Moniea, Calif. Bride
is associate director of special issues
at Billboard. Groom is a DVD film
subtitler at Gelula & Co.

DEATHS
Ned “Ebn” Liben, 44, of a heart
attack, Feb. 18 in New York. Liben re-
corded albums with two bands, Riff
Raff and EBN/OZN. EBN/OZN was
best-known for its early MTV video
hit “AEIOU And Sometimes Y,” re-
leased on Elektra Records. Liben was
also a producer/engineer who owned
and operated Sound Over SoHo stu-
dio with his partner Thomas Skinnar.

He also built Sundragon, a New York
studio, in the '80s, which hosted ses-
sions for acts like Ravi Shankar, Taik-
ing Heads, and the Ramones. He is
survived by his wife, Sallie, and his
son, Max.

Bob McBride, 51, due to ill health,
Feb. 20 in Toronto. MeBride was for-
mer lead singer of Canadian jazz/
rock group Lighthouse. In addition
to singing such top 10 Canadian hits
as Lighthouse’s “One Fine Morning”
(1971) and “Hats Off To A Stranger”
(1972), MeBride released solo al-
bums on Capitol Records of Canada
and MCA Records of Canada in the
1970s. Prior to Lighthouse, McBride
worked extensively with Arkansas
rockabilly singer Ronnie Hawkins.
After leaving Lighthouse, he worked
as a jingle singer. While he was with
Lighthouse, the group received
Canadian Juno Awards for out-
standing performance of the year
(1971), vocal/instrumental group of
the year (1972), and group of the
year (1973).

CALENDAR

research firm ChartTrack.
MARCH

March 7-11, Winter Music Conference '98,
Fontainebleau Hilton Resort & Towers, Fort Laud-
erdale, Fla. 954-563-4444.

March 8, 10th Annual Tamika Awards, Avery
Fisher Hall, Lincoln Center, New York. 718-978-
7494,

March 9, Second Gay/Lesbian American Mu-
sic Awards, Manhattan Center, New York. 212-592-
4455.

March 12, 14th Annual Communications

| GOOD WORKS

F()RE A GOOD CAUSE: Barbara
Sinatra and Wayne Newton are plan-
ning the first Frank Sinatra Las Vegas
Celebrity Classic, May 28-31. The tour-
nament will be held at Stallion Moun-
tain Country Club and will benefit the
Barbara Sinatra Children’s Center for
abused children and Las Vegas’ Oppor-
tunity Village. The festivities will also
include theme parties, a black-tie gala
produced by Quincy Jones, and a
celebrity shootout. It will be filmed for
an ESPN TV special. Contact: Melissa
Schwamm at 520-296-6725 or Susan
Reynolds at 310-360-6065.

M AY YOUR CUP NEVER BE
EMPTY: The Video Software Dealers
Assn.’s (VSDA) 1997 Fast Forward to
End Hunger campaign raised more
than $2.2 million through the help of
more than 8,700 retailers, video dis-
tributors, VSDA regional chapters,
venders, and studio manufacturers.
One hundred percent of in-store con-
tributions were given directly to food
banks in the communities where the
money was raised. The 1998 camp<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>