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British Acts Setting Sights On U.S.

America Embraces Broad Array Of Music

H BY DOMINIC PRIDE

LONDON—Genre-watchers hoping for
a neatly packaged musical wave from
the U.K. should not hold their breath.

last year, when the fresh pop of Spice
Girls and the belligerent anger of
Prodigy demonstrated the extremes
that this market produces.

However, mainstream pop acts and

MORCHEEBA

Acts from the broad spectrum of

British music are this year trying to
crack the U.S. market in very different
ways (see stories, pages 76 and 77), and
1998 looks to be more bewildering than

HMV Closing
Its U.S. HQ In
‘Consolidation’

H BY ED CHRISTMAN

NEW YORK—In an apparent effort to
reduce overhead
due to a pending
change in its own-
ership structure,
HMV will shut
down its U.S. cor-
porate headquar-
ters and run its 16
retail units out of its Canadian opera-
tion,

(Coutinued on page 73)
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MYERS JIMMY RAY

those that defy categorization are the
ones with the best chance in the U.S.
Labels here say they are pleased that
U.S. record companies are picking up
on British acts much earlier in their
careers than they have in previous
vears: They are no longer waiting for
solid proof of sales before committing

to an artist, as has been the case in re-
cent years.

And despite the speed and ferocity
of the singles charts, the U.K. is build-
ing pop acts with singles that last for

ST. ETIENMNE

months at radio and retail and can fol-
low through with multi-platinum
album sales.

All Saints, Natalie Imbruglia, and
Tex:as are among the acts that have
proved that, and their labels are taking
different approaches to bringing these

(Continuned on page 76)

B BY CRAIG ROSEN

LOS ANGELES—In hopes of keep-
ing the Warner Bros. and Reprise
labels competitive after their three
current top 10

releases run their

course, the labels

have undergone a -
restructuring that

leaves Warner :
Bros. Records '
Inc. president

(U.S.) Phil Quar- QUARTARARO
tararo running the

company’s flagship label.

Says Warner Bros. Records Inc.
chairman/CEQ (U.S.) Russ Thyret,
“In the interim, and possibly longer
than the interim, Phil will act as the

Warner Bros., Reprise
Labels Restructured

president of the label. It will allow
him to get in there and get his arms
around the day-to-day operation of
the business. His primary 1responsi-
bility will continue to be president of
Warner Bros.
Records Inc.”

As part of the
latest change,
Warner Bros.
label president
(U.S.) Steven
Baker stepped
down from his
post. at the label
and is in discussions about moving
into a senior A&R position (Billboard
Bulletin, March 24).

“Steven has expressad a desire to

(Continucd on page 85)

THYRET

Hopes High For
Summer Tours,
But So Are Prices

B BY MELINDA NEWMAN

NEW YORK—As the summer con-
cert seasor begins to take shape,
promoters are looking forward to
months filled with heavy hitters.
However, that excitement is tem- |
pered with the increase of tours
presented by national producers
and the hiked-up price tags many
promoters say these tours bring.
“The biggest thing that is driving
this summer is this overall phe-
nomenon of buying the entire tour,”
says one promoter. “You have
groups that if [a national producer|
didn’t buy the tour, if everyone was
(Continued on page 73)

RIAA Survey Reveals
Rap’s Rise, Record

Stores’ Resurgence
H BY DON JEFFREY

NEW YORK—What’s happening in
the U.S. music business, according to
the latest research?
Rap is rising, rock
is steady, and clas-
sical and jazz are
stumbling. The cas-
sette’s still declin-
ing, but at a slower
rate. Older people
and females are
buying more music.
And record stores are up while record
clubs are down.

(Continued on page 75)
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Musicland Stands To
Gain From Debt Offering
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Reprise’s Barenaked
Ladies ‘Rock’ To The Top
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I'M BACK!
Did you
miss me?

-

ALBUM IN 4 YEARS FROM

FEATURING 11 BRAND NEW ORIGINALS!

Her swooping, breathy vocals and unpredictable melodies
make an adventure out of her fairy-tale folk rock.

— ENTERTAINMENT WEEKLY
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House Passes G’right Term Extension
But Bill’s Restaurant Amendment Decried By Biz

B BY BILL HOLLAND

WASHINGTON, D.C.—House passage of the
Copyright Term Extension Act, which offers
an extra 20 years of protection to U.S. copy-
righted goods, is only a partial victory for the
music industry, as the legislation includes an
amendment that greatly extends royalty-fee
exemptions granted to small restaurants and
taverns (Billboard Bulletin, March 26).

After a five-year struggle, the act was
passed unanimously by the House March 25
and now goes to the Senate, where supporters
anticipate final passage this spring.

In a gesture of sentiment and respect,
House lawmakers voted unanimously to add
the name of late Rep. Sonny Bono, R-Calif.,
to the title of the bill.

The legislation, H.IR. 2589, will raise the
U.S. level of protection from the current term
of life of the author plus 50 vears to the inter-
national standard of life plus 70 years.

The restaurant amendment, sponsored by
Rep. James Sensenbrenner Jr., R-Wis., will
effectively allow all but the largest restau-
rants and taverns, including those owned by
corporations, to play background music with-

Rhino Goes ‘Insane’
With Its Free-CD
Exchange Program

B BY CARRIE BELL

LOS ANGELES—Rhino Records be-
lieves in the quality of its product so whole-
heartedly that it’s willing to give it away
for free in its Insane CD Exchange Pro-
gram.

Through this campaign, customers can
trade a various-artists compilation, great-
est-hits album, or reissue CD from any
label or mail-order house for a single disc
of their choice from the Rhino catalog—
provided they still have the album’s origi-
nal receipt.

“You always hear that legend about the
man who returned a tire to Wal-Mart,
where they have never even sold tires,”
says David Gorman, Rhino’s director of
creative marketing, advertising, and mer-
chandising (U.S.), who first came up with
the idea at a brainstorming session. “So we
were looking for a program that would be

(Continued on page 75)

out paying royalty fees.

Frances Preston, president/CEO of BMI,
says she feels that Sensenbrenner was “try-
ing to protect some of America’s largest cor-
porations, using little clubs to do it with. The
Godfather’s Pizza, the Marriott, the Cracker
Barrels, these are big, national fast-food chain
restaurants. He’s doing it at the expense of lit-
tle songwriters, but he’s making it appear as if
he’s doing it on behalf of small businesses.”

She adds that the bill could open the door
for “all the little stores and electronics shops
in malls” to be exempted from paying fees for
playing music. “It’s going to mean a lot of
money,” she says.

The amendment offers the new fee exemp-
tion for two types of establishments: those
under 3,500 square feet or larger ones in which
“no more than six speakers and/or two televi-
sions” are employed for background music.

It also will allow restaurateurs to bring dis-
putes to arbitration near or in their commu-
nities rather than traveling to New York. It
also eliminates liability of landlords and orga-
nizers of conventions and fairs if a tenant or
exhibitor plays a copyrighted work.

Sensenbrenner told Billboard after the vote
that he expects the Senate to vote on the
copyright term extension bill with the restau-
rant amendment attached. However, music
industry supporters of the term extension say
they will try to convince Senate lawmakers to
strip the bill of what they call “the music in
theft act” amendment when those lawmakers
take up the bill, which is expected on the floor

after spring recess in May.

A spokesman in the office of Sen. Orrin
Hatch, R-Utah, chairman of the Senate Judi-
ciary Committee, says there was not any spe-
cific date yet for floor action or a vote on the
bill. He adds that the leadership “hopes to
deal with it soon.”

Musie industry opponents of the restaurant
amendment warn that passage will result in
the loss of hundreds of millions of dollars both
from depleted domestic general-licensing rev-
enue and retaliation by governments in the
European Union and elsewhere.

While she says she is pleased that the term
extension bill passed, Marilyn Bergman, pres-
ident of ASCAP, adds that through the fee
exemption amendment “the House dealt a
major blow to the protection of private prop-
erty that has been in place for generations.
The U.S. will be the big loser on the domestic
and international fronts. It puts us in a very
uncomfortable position as far as conforming
to trade agreements. I really worry about
retaliation from overseas.”

There are concerns that other nations will
not grant U.S. copyrighted goods full protec-
tion because they view the royalty exemptions
as proof that the U.S. is not enforcing its
trade treaty copyright-protection obligations.
Some already object to the current exemp-
tions for small mom-and-pop establishments
(Billboard, March 28).

Ed Murphy, president of the National
Music Publishers’ Assn., says that the music

(Continued on page 81)
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NARAS’ School Of Music. Deana Carter and Boyz || Men participated in a recent Grammy in the

Schools program held in New York. Designed in a talk-show format, the educational program featured
topics ranging from audio engineering to vocal techniques. Shown standing, from left, are Michael
McCary of Boyz Il Men; Michael Greene, president/CEO of the National Academy of Recording Arts
and Sciences, Ron Sweeney, president of urban music, Epic Records Group; Deric Angelettie, pro-
ducer; Steve Rifkind, founder, Loud Records; Ron Lawrence, producer; Carter; Jaimison Roberts,
entertainment attorney; and Connie Tomaino, music therapist. Shown in front is Shawn Stockman of

Boyz Il Men.

EMI Confirms That Fifield May Depart Early

Staff Morale, Stock Prices Feel Effects Of Ongoing Speculation

H BY MARK SOLOMONS

LONDON—Continuing speculation about
leadership changes at EMI is having “a debil-
itating effect” on staff, says an EMI Group
spokeswoman, who confirms to Billboard that
EMI Music president/CEO Jim Fifield is like-
ly to depart the company before the expira-
tion of his contract March 31, 1999.

“As Jim told Billboard, he doesn’t expect to
stay,” she says, referring to an interview with
the executive in the March 7 issue of the mag-
azine. However, citing widespread U.K. and
U.S. press reports that Fifield had been
offered a 12 million pound ($20 million) pack-
age to exit early, she adds that, as yet, “we
have not come to any arrangement with him.”

In an article in the Los Angeles Times
March 25, Fifield was quoted as saying that
he had been offered a settlement that he
described as “a low-ball offer,” but that he had
not yet formally responded.

The EMI Group issued a statement to the

London Stock Exchange March 23 acknowl-
edging the speculation about the company’s
management and saying that it “wishes to
make it clear that Mr. Fifield’s service con-
tract has not been terminated.” The company
did admit, however, that “discussions are tak-
ing place with Mr. Fifield as to his future man-
agement role.”

The spokeswoman does not rule out the
widely reported possibility that Fifield’s
expected departure would lead to a handover
of control of EMI’s music and publishing oper-
ations to EMI Recorded Music president Ken
Berry and EMI Music Publishing Worldwide
president Martin Bandier, respectively. “It’s a
possibility for Berry and Bandier to move up,
but it’s not a fact,” she says.

Responding to speculation that Fifield’s
office in New York might be closed as a cost-
saving measure, the spokeswoman says,
“Jim’s office performs a useful function. They
analyze the numbers and give us a feel for
what’s happening in the U.S. market. They

don’t just carry Jim’s luggage.”

Meanwhile, the furor, according to the
spokeswoman, is affecting EMI staff morale,
a claim backed up by others close to the com-
pany.

“I was shocked how de-motivated the peo-
ple seem there,” says one London-based
media analyst. “They really do seem to be hav-
ing problems getting out of bed in the morn-
ing.”

Observers have even suggested that the
effect of the uncertainty on employee morale
is potentially more damaging than that on the
EMI Group’s share price, which has been
drifting downward since the middle of March.
At press time on March 26, EMI shares were
trading at 513 pence, down 11.5 pence from
the previous day, renewing speculation that a
takeover of the group could be in the cards.

“Every penny drop in the share price makes
it more likely,” says David Chermont, media
analyst at Merrill Lynch in London, which
controls more than 10% of EMI stock.
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Amway Settles Infringement Suit With 12 Cos.

Copyright Case Filed By RIAA; Issue Was Music In Promotional Vids

W BY BILL HOLLAND

WASHINGTON, D.C.—The Amway
Corp. has averted a trial by agreeing to
pay 12 U.S. record companies $9 million
to resolve an infringement lawsuit for
using copyrighted sound recordings on
its sales videotapes, according to a
March 24 announcement of the settle-
ment by the Recording Industry Assn.
of America (RIAA).

The Ada, Mich.-based corporation
sells a range of consumer products
through a network of independent dis-
tributors,

Under the terms ol the agreement,
Amway, its distributors, and its video
producers also promised to refrain from
any future infringing activity, although
they did not admit liability.

In carlier reports, the $9 million set-
tlement was described by industry
insiders as the largest copyright in-
fringement lawsuit ever, although under

the avreemert’s terms, RIAA officials
could not comment on that aspect of the
settlement.

The RIAA filed the suit in February
1996 in U.S. Dissriet Court in Orlando,
Fla., and cited 107 counts of infringe-
ment after a twao-vear investigation
revealed that Amway distributors were
producing videofapes incorporating
original sound recordings by popular
recording acts without permission from
the record comparies.

If the lawsuit had gone to trial—it
was settled in the discovery phase—the
RIAA was prepared to ask for $11 mil-
lion ar even a “much higher” figure in
statutory danages (Billboard, March 2,
1996).

The videos, estimated to number more
than 150,000, were produced as motiva-
tional tools and then sold for $25 each by
Amway distributors at large public
meetings and conventions all over the
country. The RIANA initially character-

ized the unautrorized sound recordings
as being “blatantly exploited to convey
Anvay's ‘rags to riches' theme.”

IFor exampie, many of the videos
depicted Amway's “aiamond” distribu-
tors’ lilestvle —mansions, vachts, and
private planes—ucconpanied by such
recordings as Tina Turner's “The Best”
and Jefferson Starship’s “Nothing’s
Gonna Stop Us Now.”

Amonyg the otker artists whose mu-
sic was incorporated into the videos
were Michael Bolton. Michael Jackson,
Bonnie Raitt. the Beatles, and Paula
Abdul.

The plaintiffs in the case are All
American Music Group, Arista Records
Inc.. BMG Music (RCA Records), Zomba
Recording, Motown Records Co., Poly-
Gram Records, Sony Music¢ Entertain-
ment Inc., Solar Records, EMI Christ-
ian Music Group. MCA Records Inc.,
Capitol Records Ine., and Virgin Rece-
ords America Inc.
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Oscar-Winning Films
Headed For Vid Stores

H BY EILEEN FITZPATRICK

LOS ANGELES—Following the tidal
wave of 11 Oscars for “Titanie,” specu-
lation is running high on when the epic
ship disaster will dock in video stores.

Paramount Home Video has not
firmed up a date for “Titanie,” but
retail sources say the studio is looking
to release the title Qug. 25)at sell-
through pricing.

Meanwhile, Columbia TriStar Home
Video will be the first to capitalize on
Oscar wins for “As Good As It Gets”
stars Helen Hunt and Jack Nicholson
when it releases the title directly to
sell-through May 19.

Paramount spokeswoman Dorrit
Ragosine says that “nothing has been
settled” about the release date of
“Titanic” because of the film’s contin-
ued success at the bhox office.

“There are no rules when it comes to
this movie,” she says. “It’s not follow-
ing the typical six-month window from
theatrical to video.”

“Titanic” won 11 Oscars—it was nom-
inated for 14—at the March 23 ceremo-
ny and has remained No. 1 at the hox
office for 14 consecutive weeks. World-
wide, it has grossed more than $1 billion.

“Titanic” is expected to be released
as a double-cassette and on the Divx for-
mat, unless Paramount decides to come
on board the standard DVD train later.
“For now, ‘Titanic’ is only scheduled for
release on Divx,” says Ragosine.

Columbia will release “As Good As It
Gets” on DVD day-and-date with VHS,
priced at $39.95. Pan-and-scan VHS
and widescreen versions will carry a
$14.95 minimum advertised price.

The two-time Oscar winning film is
another in a string of adult-driven hits
released by Columbia; they include
“My Best Friend’s Wedding” and “Air
Force One.”

“‘As Good As It Gets' is an extraor-
dinarily accessible film that makes peo-
ple think,” says Columbia president
Ben Feingold. “It’s very much a collec-
table, and we have tremendous confi-
dence in its ability to perform at retail.”

The title will carry an extensive mar-
keting campaign that will focus on net-
work TV, cable TV, and national print

pre- and post-street-date advertising
that will generate 600 million consumer
impressions. As with other Columbia
titles, there are no tie-in partners or
rebate offers.

Among the Oscar-winning films,
“Good Will Hunting” will be released
at rental pricing in July from Miramax
Home Video via Buena Vista Home
Entertainment. The film won Academy
Awards for best supporting actor
Robin Williams and best original
screenplay, written by co-stars Matt
Damon and Ben Affleck.

Warner Home Video’s “L.A. Confi-
dential,” which won two Oscars, for
best supporting actress Kim Basinger
and best adapted screenplay by Brian
Helgeland and Curtis Hanson, will be
released at rental April 14.

“The Full Monty,” a winner for orig-
inal score, musical or comedy, was
released to the rental market March 17
by 20th Century Fox Home Entertain-
ment.

.

First ‘South Park’ Album In The Works

Soundtrack Marks American/Columbia Alliance

B BY CATHERINE APPLEFELD OLSON

WASHINGTON, D.C.—The highly
anticipated first soundtrack to Come-
dy Central’s music-infused animated
series “South Park” will serve as one
of the first releases under the new
long-term alliance between Rick
Rubin’s American Recordings and the
Columbia Records Group (Billboard
Bulletin, March 24). The soundtrack is
slated to hit stores this summer.

The project marks yet another entry
in the increasingly hot genre of TV
soundtracks. American/Columbia par-
ent Sony Music recently announced it
will release a soundtrack to “Ally
McBeal” (Billboard, March 28), among
other TV-related albums. “South Park”
also marks the first time a label plans
to release a continuing series of sound-
tracks to complement a TV series.

“Typically soundtracks are from
movies, and they are usually a one-
time event,” says Rubin, who will exec-

Philanthropic Contributions. The Mr. Holland's Opus Foundation recently
awarded instruments to Lakeside Middle School in Norwalk, Conn., at the 1998
National Assn. of Music Merchants Convention. Presenters included musicians
Greg Phillinganes and Jack White, producer Bob Ezrin, screenwriter Patrick
Sheane Duncan, and actress Katey Sagal. Phillinganes, left, is pictured with
Lakeside students.

B BY JEFF CLARK-MEADS

LONDON—A warning from Poly-
Gram that profits for the first quar-
ter of this year are likely to be
“sharply lower” than in the same
period in 1997 is being blamed by
the company on the absence of
superstar product from its current
release schedule.

No major international artists on
the label have had albums issued in
the first three months of 1998. By
contrast, in the first quarter of 1997
PolyGram benefited from U2’s
“Pop,” which, according to the com-
pany, sold 5 million units, along
with million-selling albums from
Warren G, Andrea Bocelli, and the
Bee Gees, as well as a Grammys
compilation that also achieved mil-
lion-selling status.

A PolyGram statement issued
March 26 says, “Although the com-

Explaining ‘Sharply Lower’ 1st-Qtr. Projections,
PolyGram Cites Lack Of Superstar Releases

pany estimates that first-quarter
sales will be in line with last year’s,
profits will be down due to lower
music sales and lower margin on
those sales.”

Those lower margins are a result of
the proportionally higher recording
and marketing costs associated with
local and regional albums. In addition,
the statement says, the company has
“increased provisions for bad debts
and returns in Asia” during the quar-
ter as it responds to “the difficult
trading environment” in the region.

PolyGram president/CEO Alain
Levy stresses in the statement that
the profits warning applies to the
first quarter of the year only and that
“on a full-year basis, we have no indi-
cation that conditions in the music
market should cause us to be pes-
simistic. Our music performance in
the first quarter reflects the impact
of timing in a release-driven, creative

business which reports quarterly.”

PolyGram’s results for the first
three months of 1998 will be an-
nounced April 21 in London.

At the Feb. 11 announcement of
its results for the whole of 1997,
Levy said the company’s fourth-
quarter music performance last
year had been its best ever in a
quarter (Billboard, Feb. 21). Ob-
servers are suggesting that such
was the company’s enthusiasm to
exploit the lucrative pre-Christmas
market that it has been left with a
bare cupboard of superstar releases
for the first quarter of 1998.

The company’s profits warning
caused its share price on the Ams-
terdam stock exchange to fall from
106.8 guilders (52.6 cents) at the
start of business March 26 to 99.5
guilders (49 cents) at the close of
the day, wiping around $750 million
off the company’s share value.

utive-produce the “South Park” al-
bums in close concert with series co-
creators Trey Parker and Matt Stone.
“With ‘Soutk Park’ being an ongoing
show in which music is an important

\ li

Celebrating the American Record-
ings/Columbia pact, from left, are
Michele Anthony. executive VP, Sony
Music Entertainment; Thomas D. Mot-
tola, president/COO, Sony Music En-
tertainment; Tim Devine, senior VP of
A&R, Columbia Records Group; Rick
Rubin, president, American Record-
irgs; and Don ‘enner, chairman, Co-
lumbia Records Group.

part en every episode, there will be
opportunities to do different sound-
tracks as we go.”

Although aets have not yet been cho-
sen for the first album, Rubin says it
will be primarily « pop-music treatment
based on a single upconiing episode of
the show. In the episode. the character
of Chef, voiced by Isaac Hayes, gets
into some financial hot water and is res-
cued by a group of musicians who stage
a concert to raise money, Rubin says.

The soundtrack will be a compilation of
the acts who appear on that show.

Future “South Park” soundtracks
will have entirely different flavors, he
says. “The next one may just be the
‘South Park’ characters singing on the
whole album, although it is not set in
stone,” Rubin says. “There is a lot of
flexibility in what records will be. We
are trying to come up with interesting
and unusual albums.”

American is also in discussions to
release several additional film and TV
soundtracks, he says.

“Our goal was to create a new cre-
ative franchise for ‘South Park’ on
CD,” says Larry Lieberman, VP of
strategic planning and new business
development at Comedy Central. “In
the same way there are new episodes
week in and week out and new seasons,
there is no reason we shouldn’t be able
to do that on the CD.”

Lieberman says Comedy Central
would like to do soundtracks to other
programs as well. “I think expressing
Comedy Central on CD is a natural
right now for us,” he says.

Comedy Central will support the
album with on-air promotions and a
series of videoclips, according to
Lieberman.

For retailers, the “South Park”
assault will begin May 5, when Warner
Home Video releases three tapes fea-
turing two episodes each, Each video
also contains a “fireside chat” with
Parker and Stone and will be sold indi-
vidually and as part of a boxed set.

The union of American and Colum-

(Continued on page 81)

Braxton Asks Gourt To Label
Her Gontract ‘Unenforceable’

H BY CHRIS MORRIS

LOS ANGELES—Vocalist Toni Brax-
ton has filed 2 complaint with U.S.
Bankruptey Court here, seeking a judi-
cial declaration that her contract with
Arista Records and LaFace Records is
unenforceable.

In December, Braxion filed a civil
suit ir L.A. Superior Court against
Arista and LaFaee, claiming that her
recorcing contract was void under a
section of the California Labor Code
limiting personal-services contracts to
seven years (Billboard, Dec. 20, 1997).

That action, and a breach-of-contract
countersuit against Braxton by LaFace
and Arista filed in January in New York,
were put on hold by Braxton’s Jan. 22
petition for Chapter 7 bankruptey pro-
teetion (Billboard, Feb. 14); she has list-
ed debts in excess of $2 million.

Braxton’s complaint in bankruptey
court, filed March 18, reiterates her
claim that her contract is unenforce-
able under the so-called “seven-year
law.” According to the suit, the singer’s
relationship with Arista began Aug. 10,
1939. On that date, Ernesto Phillips,
who held a contract with Braxton and
her sisters, assigned the contract to the
label. Hence, under the California
statute, her deal would have been up
last August.

Braxton’s new complaint is notewor-
thy for its sharp wording—it refers
repeatedly to the singer’s “betrayal” at
the hands of the labels. It also presents
a litany of heretofore-unstated allega-
tions about the singer’s former busi-

ness advisers—attorney Joel Katz,
business manager Bert Padell, and per-
sonal managers Arnold Stiefel and
Randy Phillips. However, none of the
advisers, who are also all bankruptey
creditors, are named as defendants.

The complaint claims that Arista and
LaFace’s goal was “to make sure Ms.
Braxton would be represented by pro-
fessionals that would not vigorously
negotiate for and protect Ms. Braxton’s
interests.”

According to the complaint, LaFace
partner Antonio “L.A.” Reid recom-
mended Katz to Braxton, though the
lawyer had a conflict of interest
because he represented Reid and oth-
ers associated with Arista and LaFace.
Stiefel and Phillips are described in the
filing as being “allied” with the labels,
while Padell was purportedly recom-
mended because he “would not repre-
sent Ms. Braxton vigorously,” so as not
to jeopardize a “longstanding relation-
ship” with the labels, the filing says.

The action alleges that Katz did not
negotiate the best possible amendment
to Braxton’s 1991 solo contract with
LaFace. It also claims that Katz,
Padell, Stiefel, and Phillips never
sought an audit of the labels’ books;
made no effort to monitor “improper
and excessive costs and expenses”
charged to Braxton; and allowed the
vocalist’s tours to be structured as
“economic disasters.”

An Arista/LaFace spokeswoman
said at press time that the complaint
had just been received and that any
comment would be premature.
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McLachian On Hot Streak

4 Junos Cap Stellar Year For Singer

H BY LARRY LeBLANC

VANCOUVER—Sarah McLachlan’s
clean sweep of the 27th annual Juno
Awards, held March 22 at General
Motors Place here, caps a remarkable
year for the 30-year-old singer
songwriter, who spearheaded last

JU“@ﬂWﬂst

year’s 35-date Lilith Fair tour in
North Ameriea and recently picked
up two Grammy Awards in the U.S.
The latest laurels also promise to
spark yet more sales here for her
award-winning album.

Columbia Records pop alternative
group Our Lady Peace also nabbed big
honors, winning the fan-voted top rock

McLACHLAN

album award for its sophomore set,
“Clumsy,” released Jan. 21 in Canada,
and being named top group.

Scoring in all four of her nominated
categories, Netiwerk Productions
artist McLachlan won in the top female
vocalist and best songwriter categories,
while her “Surfacing” won for top
album and “Building A Mystery” was
named top single.

(Continued on page 77)

B BY PAUL VERNA

NEW YORK—Hauall & Oates, the
highest-charting pop duo of all time,
have quietly returned
from years of silence
and achieved what
amounts to a career
resurgence.

The act’s “Marigold
Sky” album, released
independently on the
BMG-distributed
Push Records Sept.
30, 1997, has sold
128,000 units, according to Sound-
Scan, and generated a sleeper AC hit
in “Promise Ain’t Enough” (Bill-
board, Aug. 30, 1997). Furthermore,

HALL & OATES

Push’s Hall & Oates 1
Reap Resurgence Via AC

the group plans to embark on a sum-
mer co-headlining tour with Chicago
that is likely to push the album’s sales
even further.

“For Daryl and
John, the greatest win
was |that] we went to
the format that we
felt was great to start
with, AC,” says Brian
Doyle, president of
Push and co-presi-
dent of All Access En-
tertainment, which
manages Hall &
Oates. “AC is one of the rare formats
where you could put out a single last

| play Monitor.

| NEW YORK—Fuel guitarist/song-

August and today it could still be in
(Continued on page 75) l

550’s Fuel
Taking Off At
Rock Radio

This story was prepared by Mark
Muwrone, modern rock chart man-
ager for Billboard and Rock Air-

writer Carl Bell grew up in Kenton,
Tenn., a town near the Kentucky
border that is so small there were
only two stoplights in town for its
2,000 inhabitants. “There was noth-

FUEL

ing much to do there. It’s just soy-
beans and cattle, pretty barren.
Some great people, but as far as
activities, you're not going to find
any,” he says.

One trait he took along with him
when he picked up with childhood
friend and bassist Jeff Abercrom-
bie and left in 1995 for Harrisburg,
Pa., was a small-town dedication
to work.

The central Pennsylvania city
proved to be an ideal springboard
to playing gigs in the mid-Atlantic
area, including New York, Wash-
ington, D.C., Pittsburgh, and Bal-
timore. A year and a half later, the
aggressive, melodic grunge band’s
ambition and desire paid off when
it was signed to 550 Music.

The label aims to maximize the
group’s hard-won regional success
with the rollout of Fuel’s debut,

(Continned on page 81)
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Rap Singer, Pop Vocalist
Find Success On Chart

Lil’ Man’s Queen Pen
Raps It Up On ‘Melody’

W BY DOUG REECE

LLOS ANGELES—LIil’ Man/Interscope
rapper Queen Pen, aka Lynise Wal-
ters, has been in demand lately, as her
debut album, “My Melody,” breaks
through at radio and retail.

In recent weeks she has been asked
to work with Wyclef Jean on his next
single and contribute a duet with rap-

QUEEN PEN
per Tracey Lee to the Babyface-
helmed soundtrack to the film “Hav
Plenty.”

For Walters, a single mother who
only a few years ago was struggling to
pravide for her two young children, it’s
all part of karmic evolution.

“You give and take and help people
out and keep it going in a circle,” she
says. “I think people are really starting
to recognize that, especially in the hip-
hop and R&B worlds.”

Queen Pen’s album, which features
contributions from BLACKstreet, Jay-
7, and Me’Shell Ndegéocello, has sold
more than 151,000 units since its Dec.
16, 1997, release, according to Sound-
Scan. Queen Pen became a Heatseek-
er Impact artist when “My Melody”
moved up to No. 100 on The Billboard
200 in the March 28 issue.

The album, which balances party
anthems with tracks dealing with
everything from domestic violence fo
the artist’s bisexuality, moves up to No.
78 with a bullet this issue.

On another level, the album—as the
(Continued on puge 83)

PBS Gives Big Boost To
Brightman’s Angel Set

This story was prepared by Doug
Reece in Los Angeles and Wolfgang
Spaha in Bad Segebery, Germany.

LOS ANGELES—The Public Broad-
casting System (PB3S) can chalk up
another artist-development win with
the success of British vocalist Sarah
Brightman.

Brightman entered the top 100 of

BRIGHTMAN

The Billboard 200 with a splash, and
became a Heatseeker Impact artist in
the process, when her album “Time To
Say Goodbye” moved from No. 147 to
No. 71 in the March 28 issue.

Though Brightman’s album was
released stateside in September, it
wasn’t until PBS began airing “Sarah
Brightman In Concert At The Royal
Albert Hall” in March, as part of its
fund-raising drive, that the artist’s
U.S. label, Nemo Studio/Angel, began
to see substantial chart gains.

The album, credited to Sarah
Brightman & the London Symphony
Orchestra, has sold more than 109,000
units in the U.S., with 46,000 units sold
in March, according to SoundScan.

The scenario is similar to the success
of fellow Heatseeker Impact artist
Andrea Bocelli, who duets with Bright-
man on the title track of her album
(Billboard, Jan. 17). “Time To Say
Goodbye” is also featured on his break-
through album, “Romanza.”

Just how much life can Angel expect
from a single featured in the same ver-

(Continned on puge 84)
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the top 10 rock track
& the new single

www.bigwreck.com

Produced by Matt DeMatteo and Big Wreck

Mixed by Jack Joseph Puig

Management Bernie Breen for The Management Trust Ltd.

www.atlantic-records.com
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B BY BRADLEY BAMBARGER

NEW YORK—The Dirty Three hail
from Melbourne, Australia, but the
group emanates a spirit more in tune
with old-world Gypsy virtuosos; vio-
linist Warren Ellis, guitarist Mick
Turner, and drummer Jim White
place a premium on spontaneity and
catharsis in their bohemian tone
poems, criss-crossing the globe with
a high-wire live show and producing
albums of desperate, disarming
romanticism.

With the new set, “Ocean Songs,”
the Dirty Three have outdone them-
selves by looking inward. The trio has
always had more in common with
raga than rock, but the raucous
dynamics of its previous work have
been supplanted on “Ocean Songs”
by a pensive ebb and flow. The disc is
out Tuesday (31) from Touch and Go
in North America, Bella Union in
Europe, and the Dirty Three’s own
Anchor & Hope imprint in Australia
and New Zealand.

Over the past couple of years, the
Dirty Three worked nonstop in sup-
port of their “Horse Stories” album,
not only touring the world on their
own but opening up for Beck and col-
laborating with fellow Aussie Nick
Cave live and on disc (Billboard, Sept.
7,1996). In addition, Ellis toured with
Cave as a duo and as part of his Bad
Seeds, and Turner released a solo set
on Drag City as well as an EP with
White as the Tren Brothers (Decla-
rations of Independence, Billboard,
March 7). After all the frenetic activ-
ity, the Dirty Three wound down with
the “Ocean Songs” sessions last year
in Chicago with renowned alt-rock
producer Steve Albini.

“Our last round of shows got to
where they would be 2% hours long,
building to this intense—at times hys-
terical—emotional crescendo,” Ellis
explains. “So as we settled down to
work on the new album, we wanted to
explore the more subtle areas of our
sound. And we were definitely more
settled. For the first time, we wrote

Dirty Three Tap A Mellow
Tone On Touch & Go Set

and rehearsed material from seratch
for the sessions. Plus, not having
taken the songs on the road helped
make them more introspective.”

Reflecting on the four days of live
takes for “Ocean Songs,” Albini says,
“The band doesn’t set any stylistic
borders to their musie, yet whatever
they try, it sounds like the Dirty
Three. They have developed unique
voices on their instruments and as a
unit. Even when they're at their most
pastoral or melancholy, there is an
exuberance to what they do that is
almost ecstatic.”

As always with the Dirty Three,
the music on “Ocean Songs” is about

v

THE DIRTY THREE

“the basic human emotions, not fancy
chops or grand themes,” Ellis says.
“But I think we found that there’s a
lot of emotion in fragility, a special
beauty to tranquility.”

The Dirty Three debuted on
record with “Sad And Dangerous,”
which was issued by Torn & Frayed
in Australia and by Poon Village/
Forced Exposure in the U.S. The
Chicago-based Touch and Go picked
up the self-titled next album for
North American release, with “The
Dirty Three” coming out on Big Cat
in Europe.

Touch and Go, along with Big Cat,
also issued “Horse Stories,” although
the band launched Anchor & Hope
for its releases Down Under (with
distribution by Shock). The relation-
ship with Bella Union (the imprint
founded by pioneering British alt-pop
trio the Cocteau Twins) is new, with

(Continued on page 85)

RECORD COMPANIES. David Berman
is named president of Buena Vista
Musie Group, the recorded music
and music publishing arm of the
Walt Disney Co., in Burbank, Calif.
He was a senior executive at Geffen
Records.

Verve Records in New York pro-
motes Michael Lang to senior
VP/GM and names Eric Fuller con-
troller. They were, respectively, VP
of marketing and catalog de-
velopment and director of finance at
PolyGram Classics & Jazz.

Legacy Recordings in New York
appoints Jeff Jones senior VP. He
was VP of marketing and product
development at Sony Music.

Red Ant Entertainment in Bever-
ly Hills, Calif., names Suzan Crane
senior VP of media relations, Mark
L. Walker senior VP of business
affairs, Margaret LoCicero VP of
pop promotion, Philip Mataragas
VP of crossover promotion in New

— EXECUTIVE

BERMAN

LANG

York, Kathi Moore VP of urban
music promotion and marketing in
New York, Janet Smith national
director of urban music marketing
and product management in New
York, Doug LaGambina national
director of alternative promotion,
George Silva East Coast director of
top 40 and hot AC in New York, and
Jim Stein West Coast director of
top 40 and hot AC. They were,
respectively, VP of media relations
at Red Ant, VP of business affairs at
Red Ant, national field director/East
Coast regional at Red Ant, senior

Gang Starr Is Back With “Truth’

5th Set Marks Rap Act’s Noo Trybe Debut

B BY SHAWNEE SMITH

NEW YORK—Expectations are run-
ning high for the minimalist approach
of Brooklyn, N.Y.-based rap group
Gang Starr.,

Fronted by the monotone stylings of
Guru (Gifted Unlimited Rhymes Uni-
versal) and grounded in the scientific
production of DJ Premier, its fifth set,
“Moment Of Truth,” pairs the act with
the marketing and promotion savvy of
its new label, California-based rap
imprint Noo Trybe, an affiliate of Vir-
gin Records America. The set is slated
for a Tuesday (31) release in the U.S.
(with an international launch the same
week) and is Gang Starr’s first album
since 1994,

“In the music business, your record
company is key because it’s the ma-
chine behind the music,” says Guru of
his and Premier’s excitement about
having being picked up by Noo Trybe/
Virgin after their previous label, EMI
Records (U.S.), was folded last year.

The group, which is managed by
Empire Management and booked by
William Morris, was in negotiations
with Noo Trybe prior to the shuttering
but had been caught for a time in the
proverbial red tape.

Their happiness in landing at Noo
Trybe is based on the label’s consistent
success with the Geto Boys, Scarface,
and Big Mike, acts on independent
label Rap-A-Lot, which Noo Trybe dis-
tributes.

An added bonus is that several em-
ployees at Noo Trybe and Virgin are
longtime fans of the group. “We were
so happy to be able to work with peo-
ple who know our music . .. and what
we are about,” says Guru.

“Even though we're used to working
on West Coast-oriented acts, our
approach isn’t any different from an
East Coast label,” says Los Angeles-
based Jasmine Vega, senior director of
publicity (U.S.) at Noo Trybe/Virgin
and a longtime Gang Starr supporter.
“We look at it like we will be opening
Gang Starr up to different markets.”

Gang Starr will work in conjunction
with the label to help plot marketing
and promotion strategies.

JONES

CRANE

director of crossover radio at EMI
Records, national director of urban
music and promotion marketing at
Red Ant, a consultant at Red Ant,
head of alternative promotion at
Revolution Records, national pro-
motion director at Motown Records,
and Southwest regional manager at
Red Ant.

Mammoth Records in Carrboro,
N.C., promotes Dan Gill to VP of
sales and Josh Wittman to national
director of marketing. They were,
respectively, national director of
sales and director of sales and retail

TURNTABLE

“Everything is a conglomeration of
input from management, the label, and
the act,” says Michele Smith, director
of marketing (U.S.) at Virgin and
another strong supporter of the group.
“They are involved in every single move
we make, from the color of the sticker
to the album cover to the posters. We
haven’t walked in their shoes over the
years, so they help us understand their
vision. If they don’t think what we come
up with is being true to their fans, they
will refuse to do it.”

In the game since 1986, Gang Starr
has established itself as one of the pre-
mier groups in the hip-hop industry.

“Hip-hop has its own set of rules on
the underground,” says Guru. “So we

GANG STARR

always stay in touch with that. I hang
out with a lot of cats that’s way younger
than me, and Premier keeps connect-
ed to the newest mix tapes and is on all
the mailing lists to get all the hottest
new underground stuff. He tries to
come at [the music] from the attitude
of someone who’s spinning it.”

In between Gang Starr projects,
Premier has produced tracks for Nas,
KRS-One, Rakim, Jeru, the Lady Of
Rage, Jay-Z, Group Home, and the late
Notorious B.I.G, among others.

As a soloist, Guru has recorded two
“Jazzmatazz” albums, both on
Chrysalis/EMI, which meld jazz and
hip-hop and feature such artists as
Donald Byrd, Ramsey Lewis, N'Dea
Davenport, Chaka Khan, Courtney
Pine, and Ronnie Jordan.

“I did the ‘Jazzmatazz’ projects [as
solo outings] so people would stop call-
ing |Gang Starr] a jazz/hip-hop group,”
says Guru about Premier’s heavily mu-
sical tracks. Premier’s productions

tend to include lots of piano chords,
horns, cleverly selected samples, and
hooks backed by rugged basslines—
somewhat simplistic but thoughtfully
devised and executed.

Guru’s lyrical style, though seeming-
ly monotonous, serves to uplift, enlight-
en, and energize listeners. “I used to be
a counselor at a maximum-security
detention home for boys 14-18 with
charges ranging from murder to purse-
snatching,” he says. “So I had to learn
to relate to them not like a preacher but
more like a big brother or a cool uncle.”

The group’s songs are published by
EMI April Musie, 11l Kid Musie, and
Gifted Pearl Music (ASCAP).

MARKETING MOVES

“QOur goal is to make them gold,”
says Vega of the label's campaign be-
hind the new set. “That would be our
ultimate gift to them. But it’s important
to them to maintain that royalty status
they have in the hip-hop community.”

The group’s 1989 set, “No More Mr.
Nice Guy,” has sold 36,000 units;
1991’s “Step In The Arena,” 241,000
units; 1992’s “A Daily Operation,”
248,000 units; and 1994’s “Hard To
Earn,” 307,000 units, all according to
SoundScan.

Funkmaster Flex, an on-air person-
ality at WQHT (Hot 97) New York and
an area DJ, says that Vega’s goal is
attainable. “I think this is going to be a
gold album for them,” he says matter
of factly.

“They’re veterans of the rap game
who adapt to create their own flavor
every time [they put out an album].
They have originality, and the songs
are clever.”

He is spinning “You Know My
Steez,” serviced to radio Nov. 20,
1997, and “Royalty,” which was serv-
iced Feb. 4 and features R&B stylists
K-Ci & JoJo. The group also has a
track, “Work,” on Noo Tryhe/Virgin’s
“Caught Up” soundtrack.

At independent Brooklyn retailer
Beat Street Records, vinyl buyer DJ
Kulcha says the 12-inch single of “You
Know My Steez” was hard to keep on
the shelves. “We blew out the vinyl,” he

(Continued on page 16)

GILL

LIPMAN

marketing.

Avery Lipman is named GM at
Republic Records in New York. He
was a contract administrator at Sony
Musie.

Edel America Records in New
York names Susan Dodes senior
A&R. She owned SuL.eDo Musie, an
independent A&R consulting firm.

Mercury Records in New York
promotes Amanda Marks to senior
director of business and legal affairs
and names Rob Stevenson director
of A&R. They were, respectively,
director of business and legal affairs

CHOATE

and co-owner of Derailed Records.

PUBLISHING. Warner Bros. Publica-
tions in Miami promotes Fred
Anton to president/COO. He was
COO0.

Terry Choate is named VP of
music publishing at McLachlan-
Scruggs International in Nashville.
He owns Crosswind Music Group.

Famous Music Publishing Co. in
New York appoints Kerry
McCarthy creative director. She
was U.S. creative director at Sony
Music Publishing.
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Tori Amos Isn’t Alone In Her ‘hotel’
Atlantic Album Features Full Band Sound

H BY PAUL VERNA

NEW YORK—Having completed three
albums in which her bold piano playing
took center stage, singer/songwriter
Tori Amos decided it was time for a
change. Her new Atlantic Records pro-
ject, “from the choirgirl hotel” (due May
5), sports an ensemble sound that
ranges from ballads with sparse accom-
paniment to full-blown productions that
could easily rate as club hits.

“The piano’s more integrated into the
sound now;” says Amos. “I wanted to cut
live with a band, and the piano had to
hold up as one of the players in the band.
All the cuts were recorded live with a
drummer, a programmer, and a bass
player.”

“From the choirgir] hotel” was re-
corded and mixed over several months
in Cornwall, England. A 200-year-old
barn on a three-acre property was con-
verted into a state-of-the-art recording
studio for the project, which was pro-
duced by Amos and engineered and
mixed by longtime associates Mark

AMOS

Hawley and Marcel var: Limbeek. Join-
ing Amos on the record were drummer
Matt Chamberlain (of Fiona Apple
fame), programmer Andy Gray,
bassists Justin Meldal-Johnsen and
George Porter Jr.,, and guitarists Steve
Caton and Stewart Boyle.

Amos views her first three full-
length solo albums—-Little Earth-
quakes” (1992), “Urder The Pink”
(1994), and “Boys For Pele” (1996)—as
a “trilogy” that established her as a
piano-driven compaser whose songs

Capitol’s Jesus Lizard Dyes
‘Blue’ With Melodic Colors

I B8Y CATHERINE APPLEFELD OLSON

WASHINGTON, D.C.—Although it is
chameleons that are known for chang-
ing their colors, the Jesus Lizard is
showing a decidedly different stripe on
its new Capitol Records album, “Blue.”
The set, due in stores May 5, features
the intellectually stimulating abrasive-
ness that has won the band a steady cult

JESUS LIZARD

following, but this time the hard edges
are softened with flowing melodies.
Lead singer/songwriter David Yow
says the group did some soul searching
after drummer Mac McNeilly bowed
out last year. “We were all in agreement
that our records in the past had been
oftentimes a step sideways instead of a
step forward, and we wanted to do
something different,” Yow says. “We
made a deliberate effort to make some

changes.”

Although he netes there still is “a fair
amount of the Jesus Lizard punch-in-
the-face kind of stuff,” Yow says the
new album is a more mellow experience
by design. “There are several songs
that are far more chorusy than any-
thing I've ever done before, and it is a
little more melodic. I wanted the whole
record to be a little mondier.” Becom-
ing a homeowner in a small town sev-
eral hours away from the Lizard
stomping grounds of Chicago and “hav-
ing virtually no social life whatsoever”
have rendered him pretty domestic
these days, he adds. “Maybe I'm just a
little bit less juvenile than I was on pre-
vious records. A couple weeks ago |
realized there is not a cuss word on the
whole album.”

The Jesus Lizard’s new musical
spectrum presents a new marketing
opportunity for Capital. which signed
the group a number of years ago from
independent label Touch and Go Ree-
ords and released “Shot” in 1996. That
album has sold 20,000 copies, accord-
ing to SoundScan.

“What I hope will happen with this
record is for peaple to stop thinking of
them as the quintessential indie band,”

(Continued on page 26)
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shone more for their stark beauty than
for their arrangements. For “choirgirl,”
however, Amos wanted to move to new
sonic territory.

“I’d taken the ‘girl and the piano’
thing as far as I could, and I really
wanted to be a player with other play-
ers,” says Amos. “It was very important
for my growth as a musician to play
with other musicians instead of having
them play around me.”

The ensemble approach is illustrated
by the first single, “Spark,” a slow; shuf-
fling tune with a catehy, repetitive cho-

(Continued on page 11)

Polfitically Correct. The extremely politically correct Robbie Robertson con-
cludes a taping of ABC's “Politically Incorrect,” hosted by Bill Maher. Robertson
was promoting his new Capitol abum, “Contact From The Underworld Of Red-
boy.” Shown, from lett, are author Ken Hamblin, actress Teri Garr, Maher, actor
Tom Arnold, and Robertson.

BAY CITY HOOTIE? “We can either be the next Bay
City Rollers or the next R.E.M., based on this record,”
suggests Rusty Harmon, manager of Hootie & the
Blowfish, as the Columbia, S.C.-based band prepares to
go into the studio to record its all-important third album
for Atlantic Records.

In preparation for returning to the studio, the band is
performing at six Northeast clubs they played on the
road to fame, including Toads in New Haven, Conn.; the
Stone Pony in Asbury Park, N.J.; and the Graffiti in
Pittsburgh. The “guerrilla tour,” as the band has dubbed
it, will run from Thursday (2) until April 8. Tickets will
be $15. During the shows, the

Hootie Hits The Highway To Hone
Material For Third Atlantic Set

Angeles’ House of Blues and San Franciseo's Warwick,
will immediately follow. Hootie & the Blowfish also plan
a media blitz with appearances an virtually every talk
show that will have them. There are also plars for a Euro-
pean tour in Octaober, followed by a USO tour in Novem-
ber and South African dates in December.

SOMEONE HAD TO DO IT, BUT WHY? BMG Special
Praducts, which usually puts out classy packages, has
just released “The President’s Greatest Hits,” a collec-
tion of songs like Tommy James & the Shondells’ “I
Think We're Alone Now,” Gary Puckett & the Union

Gap’s “Young Girl,” Starland

Blowfish will road-test up to 10
new songs as well as a number of
covers they've worked up and older
material.

Following Hootie’s fourth annual
Monday After the Masters charity
golf tournament, slated for April 13
in South Carolina, the band heads

Vocal Band’s “Afternoon Delight”
... you get the idea. We've snick-
ered at our share of Clinton jokes,
but this really seems to be beyond
the pale in terms of profiteering
from someone else’s troubles. We’d
expect this from Howard Stern,
but not BMG.

into a Los Angeles studio April 22
with Don Gehman, producer of the
15-times-platinum 1994 release
“Cracked Rear View” and 1996’s
double-platinum “Fairweather Johnson.” Although the
guys toyed with the idea of working with a different pro-
ducer and held discussions with Steve Lillywhite and
Jerry Harrison, they eventually chose to reunite with
Gehman.

The band has been writing material since last October,
when the members rented houses in Jackson Hole, Wyo.,
and then Phoenix to collaborate on songs they had writ-
ten individually. Then in February, they started working
on new songs together, says Harmon. The pop and alter-
native-country-flavored tunes, he continues, have more
in common with those of “Cracked Rear View” than the
tracks on “Fairweather Johnson.”

The album is tentatively slated for worldwide release
in mid-September; with the first single going to radio Aug.
3.

The promotion schedule for the currently untitled
album will vary drastically from that of “Fairweather
Johnson,” which was minimal at best. After that album
came out, the band recorded an episode of MTV'’s
“Unplugged,” played David Letterman’s show, and then
left the U.S. for a six-week European tour.

“We were the biggest band in the country, and every-
one was fucking sick and tired of Hootie & the Blowfish,”
says Harmon, who admits the band was also on “autopi-
lot,” expecting radio play to propel the album. Although
radio did quickly jump on the first single, “Old Man &
Me,” stations just as quickly fell off the track and the
album.

This time, it will be hard to miss the band. Tentative
plans surrounding the album’s release include a live show
at the Virgin Megastore in Times Square the day of its
release, followed by shows Sept. 14-15 at New York’s Bea-
con Theater. Shows in similar-sized venues, such as Los

by Melinda Newman

Shame on everyone who makes
a dollar off this one. Even though it
doesn’t say sc on the CD, maybe,
just maybe, BMG is donating all
proceeds to charity. Somehow we doubt it.

COMING UP: Look for Natalie Merchant's second solo
album, “Ophelia.” to come out May 19 on Elektra . ..
Reprise will release a B-52’s greatest-hits collection in
June. Titled “Time Capsule: Songs For A Future Gener-
ation,” the release will include two new tracks: “Debbie.”
an homage to Deborah Harry, and “Hallucinating Pluto.”
The band hits the road with the Pretenders this summer.

S",‘UFF: Aerosmith, Sean “Puffy” Combs, and Han-
son will perform at Nickelodeon’s 11th annual Kids’
Choice Awards. The Saturday (4) event will be hosted by
Rosie O’'Deonnell in Los Angeles. Spacehog has been
named the opener for Aerosmith’s tour, which kicks off
April 18,

Lamont Dozier, one-third of the legendary songwrit-
ing team of Holland Dozier Holland, tells Billboard that
he and his writing partners are working on a musical tar-
geted for Broadway called “Motor City Music Story.” The
show, which will feature all new musie, will tell the team's
story, including the events of its Motown years.

WHOOPS Last week we reported that Wyclef Jean is
co-producing the new Earth,Wind & Fire album, which
he is. However, we erroneously stated that the first sin-
gle would be a remake of “Shining Star.” It turns out that
Jean is remaking that song, but it’s for the new seli-titled
Sunz Of Man album, which wi!l come out. on Red Ant
June 9. EW&F znd Ol" Dirty Bastard both appear on
the track, which goes to radio on May 19.

At the Granmmys, members of BLACKstreet said the
group would be apening for Janet Jackson. It turns out
the warm-up act for that tour will be Usher.
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Ireland’s Corrs Looking To Put U.S. In Their ‘Corners’ With 143 Set

Bl BY PAUL SEXTON

LONDON—It could almost be an
artist development story from yes-
teryear: two albums, 3 million units,
and a broad international sales base,
all achieved without major hit sin-
gles. Now, 143/Lava/Atlantic are
optimistie that, like much of the rest
of the world, the U.S. market will
signal its devotion to the Corrs.

The sibling quartet from Dundalk,
Ireland, emerged late in 1995 with
its debut album, “Forgiven, Not For-
gotten,” which, according to label
estimates, has sold 2 million copies
worldwide. U.S. sales are at 248,000,
according to SoundScan. On the
international front, the act is already
five months into a highly successful
campaign behind its sequel, “Talk On
Corners,” which was released in
most markets last October and,
according to Atlantie, has sales of
more than 1 million units.

The set, to be released May 5 in
the U.S., again showcases the group’s

winning combination of traditional
Celtic and contemporary pop influ-
ences. It has already gone double-
platinum in Australia (140,000 copies
sold) and Spain (200,000); platinum
in New Zealand (15,000) and Den-
mark (50,000); gold in the U.K.
(100,000), Japan (100,000), and Swe-
den (100,000); and six-times platinum
in its home country (90,000).

The North American edition of
“Talk On Corners” will feature an
extra track not on the internation-
al version, which Atlantic hopes
will take the Corrs to the next
sales plateau: their version of
“Dreams,” the first U.S. single
from the Lava/Atlantic album
“Legacy: A Tribute To Fleetwood
Mac’s ‘Rumours.” ”

“Dreams” was produced by Oliver
Leiber, one of seven helmsmen
credited on “Talk On Corners”
along with David Foster, who signed
the group to 143. Lead singer
Andrea Corr positively purrs with
praise for Leiber’s work on the Mac

PASSPORT & VISAS

United States
of America

»Rush Service
LGN 4N Passport Photos |
»Birth Certificates
PEarn Airline Miles!

I

NEW YORK CITY I
1-212-286-8500 i
!

NATIONWIDE SERVICE

1-888-MRVISA1

We Get It Done Fastest !

AUDIENCE.

ONE LOOK AT OUR RATES
TeLLs You WE KNow
How To DELIGHT AN

At The Mayflower Hotel on Central Park

West, guests are strolling distance from

Lincoln Center, The Metropolitan Opera

House, Carnegie Hall, the theater district, and many famous muse-
ums and art galleries. Other features you'll applaud include guest
rooms with serving pantries, suites with spectacular views of the
park, a fully equipped exercise facility and reasonable rates. Please
call us for reservations: 1-800-223-4164 or 212-265-0060. Mention
Code AF: Travel Agent Access Code GD.

135 - #1145

Single:
Standard/%ark View

ENTERTAINMENT RATES*

$150 - ¥160

Double:
Standard/Park View

$175-%185
Suite: Single/Double
Standard/Park View

L
THE MaAy
ON THE PARK ¢ NEW YORK
15 Central Park West at 61st Street, New York, N.Y 10023-7709. Fax: 212-265-0227

*Per night. Subject to availability. Not applicable to groups.
Taxes and gratuities not included. Advance reservations are suggested.

LOWER HOTEL

THE CORRS

song. “What Oliver went away and
did with that was perfection,” she
says. Adds her sister, violinist
Sharon. “It wasn’t easy, because
‘Rumours’ is the album of all time,
apart from a Beatles album or what-
ever. But ‘Dreams’ would have been
the one we’d have chosen to do, and
we were just lucky enough that it
was available.”

Atlantic took “Dreams” to top 40
and AC formats March 6, and
Atlantie senior VP Vicky Germaise
hopes the label can build on the
response at radio last time out,
notably at top 40 outlets in New
York, Boston, Detroit, Atlanta, and
other primary markets.

“But we’re trying not to approach
this record in a radio-dependent
frame of mind,” says Germaise.
“We’re trying to follow the direction
our international companies have
had, where they’ve done very well
without really having had a big hit
single.

“The number of albums we
scanned [on “Forgiven, Not. Forgot-
ten”] is, frankly, quite respectable
for a debut album with no hit sin-
gle,” Germaise continues. “At cer-
tain key stations, [the single] ‘Run-
away’ did perform very well; they
did a lot of radio shows and really
won people over. So there is an
expectation this time. We always
knew we wanted to come with
‘Dreams’ first, thereby launching
them in a larger frame of reference.
The ‘Rumours’ tribute is shipping
lots of copies, and it puts them in
superstar company.”

The “Legacy” set also features
Elton John, Jewel, and the Cran-
berries.

The Corrs are doing extensive
international touring and promo-
tion, including a March 12-24 itin-
erary in the U.K. that featured an
acclaimed, sold-out performance
March 17 at London’s Raoyal Albert
Hall. That show, which boasted a
guest appearance by Mick Fleet-
wood, was televised the same night
by BBC-1 and twice in the U.S. by
the Odyssey Network, the national
cable outlet. There are plans for
further sereenings.

Germaise says that Odyssey has
been airing some 30 promotional
spots per week for the band and
that the show may air on other out-
lets, noting that Atlantic is in dis-
cussions with PBS, Bravo, and A&E.
A “Rumours” special, in which the

Corrs would be featured, is in devel-
opment with VH1. The Corrs are
due in the U.S. for promotional and
live work at the end of May, with
commitments including the Guin-
ness Fleadh festival in June, and
they may return in August or Sep-
tember after playing European fes-
tivals.

Adrian Rondeau, owner of the
U.K.’s largest independent record
store, Adrian’s in Wickford, Essex,
says immediate customer response
to the TV show has been very good.
“The album had done reasonably
well but died off. But my staff say
that it’s been going really well in the
couple of days since the screening,
so it seems to have worked. And it’s
usually an indication that a band is
pretty good if they can build an
audience without hit singles.”

A sell-through video of the Albert
Hall event is planned by Warner-
Vision for early summer; a docu-
mentary about the group was

sereened March 17 in Ireland on
RTE and is available for interna-
tional licensing. The current inter-
national single from “Talk On Cor-
ners” is “What Can I Do,” which is
already receiving airplay in the
Germany/Switzerland/Austria ter-
ritories and in the U.K.

Sharon and Andrea Corr agree
that the lack of a signature single
has, perversely, been a positive,
allowing the group to build its audi-
ence steadily through live work and
promotion. “That’s something I like
about it,” says Sharon. “Very often
you'll hear this amazing single, buy
the album, and there’s nothing on a
par with it, but our albums have sold
on the strength of the album.”

Andrea concurs, saying, “It leaves
us very grounded, because we
haven’t gotten anything easy. I have
nothing to compare it to, but I'm
happy with the way things have
gone. It makes you feel you've
worked for it.”

i BOXSCORE
D U S i N € § SKEamg i
Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
GEORGE STRAIT Sun Devil Stadium March 14 $2,331,040 63147 PACE Touring
TIM MCGRAW, JOHN Arizona State $45/320 sellout
MICHAEL MONTGOMERY, University Tempe
FAITH HILL, LEE ANN Tempe, Ariz.
WOMACK, LILA MCCANN,
ASLEEP AT THE WHEEL
YANNI Amenca West Arena  March 20 $646.548 12,066 Danny 0'Oonovan
Phoenix $65/$29.59 seliout Cascade Concerts
-
LUIS MIGUEL San Jose Arena March 7 $557,545 11,301 Bilh Graham
San Jose, Calif $100/$30 sellout Presents
Alvarez & Garner
Univision 14
KBRG
LUIS MIGUEL America West Arena  March | $330,031 612 Evening Star Prods
Phoenix $107/$69.50/ 12447 Elias Entertainment
$42.50/826.75
YANKI Lawlor Events Cen-  March 22 $320,500 5489 Danny 0'Donovan
ter, $75/350 6,166 Cascade Concerts
University of Neva-
da. Reno
Reno, Nev
EROS RAMAZZOTTI Radio City Music Hall March 6 $281,980 5848 Radio City Prods
New York $60/$50/$40/830  sellout Entertainment Group
Fund inc
YANNI Tucson Convention ~ March 19 $261,780 6,233 Danny 0’Oonovan
Center Arena $50/$35 seflout Cascade Concerts
Tucson, Ariz
HARRY CONNICK JR. Avery Fisher Hall, March 9- $206,395 5,232 Metropolitan
Lincoln Center 10 $45/$39.50/$29.50 two Entertainment Group
New York sellouts
SARAH MCLACHLAN Event Center Arena,  March 9 $153,635 4718 Bill Graham
LISA LOEB San Jose State Uni- $32.50 seilout Presents
versity
San Jose, Calif
GAITHER HOMECOMING Convocation Center, ~ March 13 $135,045 10,885 Premier Prods
BILL & GLORIA GAITHER, Arkansas State Uni- $21/$15/812 sellout
GAITHER VOCAL BAND, versity
MARK LOWERY, Jonesboro, Ark
HOWARD & VESTAL GOOD-
MAN, AND OTHERS
Copyrighted and compiled by Amusement Business, a publication of Billboard Music Group.
Boxscores should be submitted to: Marie Ratliff, Nashville. Phone: 615-321-4295,
Fax: 615-321-0878. For research information and pricing, call Marie Ratliff, 615-321-4295.
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A Breakout For Stanford Prison Experiment
With Aggressively Melodlc Mlx, L.A. Band Readies Island Bow

B BY CARRIE BORZILLO

LOS ANGELES—With comments like
“We can bust this wide open” and “This
is a very important record for this
band” coming from Stanford Prison
Experiment’s A&R executive, Joe
Bosso, one might assume the L.A.-
based rock band is riddled with perfor-
mance anxiety over its major-label
debut, “Wrecreation,” due May 5 on
Island.

But that’s not the case. “What hap-
pens to us commercially is a matter of
timing and a bunch of other factors that
are out of our control,” says guitarist
Mike Starkey. “In our band, we had this
idea that either we'll become popular
because of our thing that makes us
unique, or we won't.”

Island does have high expectations
for the band. “I think we have a big-time
rock band on our hands,” says Bosso,
the VP of A&R at Island who signed the
band to the label. SPE has two earlier
full-length albums out on World Domi-
nation: 1994’s eponymous debut and
1995’s “The Gato Hunch.”

“There’s a big return to bands that
can rock,” continues Bosso. “The kids
want to rock, and I think these guys can
really deliver. I had seen them before,
and they were terrifie, but I saw them
after they had been off the road for 18

STANFORD PRISON EXPERIMENT

months, and I was like, ‘You guys got
great!”

Each album is one notch better than
the last as well. “Wreereation” has more
variety than “Stanford Prison Experi-
ment” and “The Gato Hunch,” as well
as more of the smart socially and polit-
ically conscious lyries the band has
become known for.

“The first one was a little more rock
and also melodic and maybe more in the
spirit of punk,” says Starkey. “The sec-
ond one was a little heavier and defi-
nitely less melodic; [singer] Mario
[Jimenez] was working on phrasing and
the rhythm of his voice as opposed to
the melody. And the new one puts those
things together. So, it’s not quite as
heavy, but it’s more aggressive, a little
more high-end, and it’s definitely got
more variety.”

Bryan Millard, product manager at
Blockbuster Music in Corona, Calif.,

agrees. “I love the first two albums, but
this one totally outshines them both in
songwriting,” he says. “They’ve really
matured. It’s a far-better-recorded
album, too, and great throughout. And
I've been going to their shows for years,
and their [fan base is] consistently
growing.”

The album was written mostly in the
summer of 1996 and completed by May
1997, but its release was delayed due to
changes in management, booking
agents, and record labels. “There was
definitely an element of frustration, but
it wasn’t anyone’s fault,” says Starkey
of waiting for the album’s release. “We
had this record that we really think is
great, and it was just sitting there. But
now our batteries are fully charged, and
we're ready.”

The band, now managed by Dan
DeVita of Los Angeles-based Abba-
Tude Entertainment, left World Domi-
nation in 1996 and hooked up with
Island through the label’s association
with producer Ted Nicely (Fugaz, Girls
Against Boys, Shudder To Think), who
produced “The Gato Hunch” and
“Wrecreation.” At the time, Nicely had
a consultant deal with Island and
turned Bosso on to the group.

“I fell in love with the record,” says
Bosso of “The Gato Hunch,” “and went

(Continued on page 25)

TORI AMOS ISN’T ALONE IN HER ‘HOTEL

(Continued from page 9)

rus that stands to break new ground for
Amos at radio. The track will be serv-
iced to alternative and triple-A outlets
April 6, according to Atlantic Records
Group co-chairman/co-CEO Val Azzoli,
who says the new album happens to be
more radio-friendly than Amos’ earlier
records, though not by design.

“Nothing she’s doing has been geared
towards radio, but because it’s more
accessible, we hope to get more airplay,”
says Azzoli. “Also, radio is more acces-
sible to Tori than they were in the past.
Our philosophy with Tori has always
been to get her music played in every
city, whatever format will play her. I
don’t care if it’s college, alternative,
triple-A, or pop. We want to make sure
every city in America hears it.”

Craig Kallman, Atlantic Records
Group’s executive VP of the office of the
chairman, says, “Alternative, pop,
triple-A, modern AC—every format
possible can play this record and look
like they are moving the musical bound-
aries forward.”

In working the album, Atlantic will
focus on Amos’ existing fan base while
at the same time attempting to increase
her audience, according to Atlantie
executive VP/GM Ron Shapiro.

“It’s clearly our hope, our desire, and
our intent to expand Tori’s audience,”
he says. “We've come to see over the
course of her albums with us that Tori’s
an incredibly gifted musician who has
an enormous amount to say to a fan
base of 1 million people in America and
another 1 million outside of the States.”

Amos will preview the release of
“choirgir]” with a full-band club tour—
dubbed Tori Amos Sneak Preview *98
‘plugged’—that starts April 18 in Fort
Lauderdale, Fla., and ends May 6 in Los
Angeles, hitting other major markets
like New York, Atlanta, Boston,
Philadelphia, Detroit, Chicago, Seattle,

San Franeisco, and Washington, D.C.

The album will also be set up by a
media blitz that will include TV appear-
ances on “Late Show With David Let-
terman” (April 10) and “The Tonight
Show With Jay Leno” (May 12), as well
as cover stories in Rolling Stone (May
5) and Musician (July), according to
Shapiro. Album Network will broadeast
a syndicated radio program based on
Amos’ April 30 show at Park West in
Chicago.

A clip for “Spark” was shot March
21-24 in the U.K. by video director
James Brown, according to Shapiro.

The Internet, a strong promotional
vehicle for “Boys For Pele,” will be used
again to full effect, Shapiro says. Amos
will be the first artist to participate in
a promotion by Tower Records and
AT&T whereby customers who pur-
chase albums at the chain’s stores or
World Wide Web site will be able to
download, free of charge, bonus tracks
exclusive to the promotion (Billboard
Bulletin, March 17). In Amos’ case, the
non-album track “Merman” will be
available to Tower customers April 7.

Additionally, tickets to the sneak pre-
view shows will be available only
through the Internet or radio station
giveaways. As Amos puts it, the preview
tour “will be for the kids that stand in
line, not for the schmooze erowd.”

Amos says she is particularly excited
by the club tour, which will present her
in a new light to fans who are accus-
tomed to seeing her in more stripped-
down settings. “I’m ready to bring all
the records together live and play some
of the old music too, now live, in this
way,” says Amos, whose songs are pub-
lished by Sword and Stone (ASCAP).

Following the club engagements,
Amos will begin a two-year world tour
in the U.K. that will hit various points
in Europe throughout the spring. Then

she will play the U.S. during the sum-
mer shed season. In the UK. and Eu-
rope, Amos is booked by ITB; outside
those territories, her ageney is the Cre-
ative Artists Agency.

In Europe—where Amos is signed to
EastWest—"“Spark” will be released
April 20 in various territories, including
the UK., according to Lee-Ellen New-
man, EastWest’s U.K. director of press.
The album will be released in Europe
May 4, in keeping with the continent’s
Monday release cycle.

In the UK., “Spark” comes 15 months
after Amos’ first No. 1 single, the
Armand Van Helden remix of “Profes-
sional Widow (It’s Got To Be Big),”
which also charted for 14 weeks on
Music & Media’s Eurochart Top 100 and
established Amos as a credible dance
musie artist. Prior to the Van Helden
remix, she scored a top 20 U.K. hit in
August 1996 with the double-sided sin-
gle “Hey Jupiter”/Professional Widow.”

U.S. retailers are excited about the
prospect of tapping into Amos’ fervent
following. Musicland divisional adver-
tising coordinator Chris Nadler, based
at the chain’s Sam Goody store in New
York’s Greenwich Village, says, “Few
artists connect with their audience on
as personal a level as Tori does.”

He notes that Sam Goody saw brisk
activity on Amos’ catalog early this year,
when her music was featured on the
“Great Expectations” soundtrack, and
a couple of years ago, when—following
the artist’s concert to benefit her Rape,
Abuse & Incest National Network—
Atlantic reserviced her 1992 single
“Silent All These Years.” Regarding
“choirgirl,” Nadler says it is Amos’
“most commereial album yet, but still
on her own terms.”

Assistance in preparing this story was
provided by Paul Sexton in London.

Gontimental Drift
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NASHVILLE: While Nashville has always been known for country musie, a
number of regional bands have helped foster a vibrant, street-level pop/
rock scene. The communion between the bands and their growing fan
bases has created an excitement that has
become international in scope. Overseas
labels have been quicker than their stateside
counterparts to pick up on the activity here.
Labels in Japan alone have signed a half-
dozen local groups, one of which, Swan Dive,
scored two national top 10 hits there last
year. To help broadcast the vibraney of this
scene, Nashville-based promoters and pop/
rock aficionados Lee Swartz and John Bru-
ton (founders of PO.P. Un Ltd.) have assem-
bled a four-day event called Monsters of Pop.
The showcase, to be held June 11-14, will feature Nashville’s finest
pop/rock talent, including Bill Lloyd, Will Owsley, Swan Dive, Who Hit
John, Millard Powers, Doug Powell, and Luxury Liners, as well as some
artists from the East. “It is the goal of PO.P Un Ltd. to get the word out
about the great pop music that is happening in the Nashville area,” says
Swartz. “Every week new acts emerge to reinforce the sense that some-
thing truly special is going on in Musie City . . . And it isn’t country.” More
information about the event can be found at the PO.P. Un Ltd. World Wide
Web site (www.geocities.com/~pop_ltd/) or by calling 615-726-8481.
RICK CLARK

SWAN DIVE

ATLANTA: Of all the hidden treasures in the South, Atlantis is about to be
discovered by the music industry. To be held Aug. 5-8, Atlanta’s inaugural
Atlantis Music Conference will focus attention on the booming Southern
music industry. The confab will be the first of its kind in Atlanta since the
demise of the New South Music Showease in 1991. Organizers hope to set
the event apart from other national conferences by putting a different spin
on the typical formula of showeases and panels. Mark Willis, one of
Atlantis’ founders, says the emphasis will be on a concentration of unsigned
artists, mostly from the Southeast. “We don’t want five minutes ago. We
want tomorrow,” he says. Showeases will be limited to 165 bands. “We want
to select people who are ready to be in front of the industry. By limiting
the number of bands, we better their chances of exposure.” Some nation-
al acts will be thrown into the mix, but organizers say they will be chosen
primarily to complement unsigned talent. Artists will perform at venues
within close proximity of one another in the Little Five Points and Vir-
ginia Highlands districts, promising attendees easy access to a variety of
shows every night. Organizers are also putting a new spin on the confer-
ence’s panels, which will be ranked from beginner to advanced, by using
a “Crossfire”/“Politically Incorrect” approach to discussions between
industry professionals and moderators. There is also a “mentor program”
in which industry experts will hold brief roundtable discussions with small
groups. Organizers are also keeping registration prices reasonable, charg-
ing $100 in advance for a full conference pass or $25 for a pass to all the
shows. The conference kicks off with a golf tournament at the Chateau
Elan. The deadline for band submissions is May 15. Contact 770-499-8600
or check out the event’s Web site, www.atlantismusic.com.

BRUCE BUCKLEY

BOSTON: Three years after its original release, Kevin McCluskey’s “This
Distant Light” is getting a renewed life via a rerelease that is drawing
national attention. The 12-track set is a good introduction to the keenly
observed, intelligently crafted songwriting of the 20-year veteran of the
Boston music scene. MeCluskey is a published poet,
and his felicity with words and images allows him
to bring an original lyrical take on some tried-and-
true subjects familiar to introspective singer/song-
writers. “This Distant Light” was nominated for a
Boston Music Award, and since its rerelease in Jan-
uary, it has been picked up by more than 100 non-
commerecial stations across the country. Among the
guests who appear on the record are Catie Curtis.
“The songs come out of my life, and that probably
is the reason for the emotional urgency,” McCluskey
says. “I may be feeling something, and I'm able to go to the piano or gui-
tar and capture it and keep it true to its source.” McCluskey, who has writ-
ten more than 200 songs, is searching for a publishing deal. The song-
writer, who also werks as an assistant professor at the Berklee College of
Music, has opened for the likes of Patty Larkin, Livingston Taylor, Ellis
Paul, and Vance Gilbert. Contact McCluskey at 800-354-M USIC.

KEN CAPOBIANCO

MCCLUSKEY
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THE KEYS TO LARGO:
Former Hooters member Rob
Hyman and Rick Chertoff
(Joan Osborne, Cyndi Lau-
per) have assembled a crack
team of artists to participate
in an interesting sort of musi-
cal archaeology.

Tempting You With Gold.
“The Devil You Know,”
Econoline Crush's new
Restless album, is already
certified gold in the band's
Canadian homeland. In the
U.S., mainstream rock sta-
tions like KNJY Spokane,
Wash., and WAAF Worces-
ter, Mass., are nibbling at
the group's first single,
“Home." The act, whose
album was released March
24, plays radio festivals
from May through June.

The duo, which co-produced
the project called Largo,
enlisted the help of musicians
such as the Chieftains, Taj
Mahal, Carole King, Willie
Nile, Levon Helm, and Eric
Bazilian, as well as Chertoff
partners in crime Osborne and
Lauper.

Hyman, who acts as band-
leader on the project that bows

April 28 on Blue Gorilla/Mer-
cury, leads the team through a
collection of rustic folk cuts
that make up a conceptualized
history of Czech composer
Antonin Dvorik.

Dvorak, whose “From The
New World” symphony was
the prime inspiration for
Largo, was a staunch support-
er of American folk music in
the late 1800s and early 1900s,
praising its integrity and cul-
tural significance.

From the Gaelic melody of
“Gimme A Stone”
to the bluesy groove 1
of “Disorient Ex- ’A‘

Dixie Chicks, Wide Open Spaces

Found In The Mix. Alan
Edmunds, a remixer who has
worked with such artists as Bjork
and Utah Saints, partnered with
vocalist Laura Campbell to cre-
ate Mulu. The act's “Smiles Like
A Shark” album was released by
Dedicated in Decemboer. its first
single, “Pussycat,” is getting
play at stations like KCRW Los
Angeles and KITS (Live 105) San
Francisco.

“ MOUNTAIN

press,” Hyman
takes pleasure
walking the listener
through modern
songs derived from
early American
soundscapes while
at the same time
introducing them to
historical figures
encountered by

\J { EAST NORTH CENTRAL
Mancow, One Eyed Man Is King

REGIONAL HEATSEEKERS NO.1s
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Barenaked Ladies, Rock Spectacie
et Fese =33 §
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capitalize on Joan because she
hasn't had an album out for a
while and her last one was so
successful.”

The label will also focus on
Philadelphia, where Hyman
enjoyed the support of radio,
retail, and the press as a mem-
ber of the Hooters.

Meanwhile, Mercury
shipped advance copies of the
album to triple-A radio
March 23 and is hoping to
organize a launch party per-
formance in New York. Pub-
lic TV is also being
approached with the
project.

A

~ WEST NORTH CENTRAL
Jimmy Ray, Jimmy Ray

==

PACIFIC -

Fastball, Al The Pain Money Can Buy

Dvoidk. L
According to
Mercury director of

marketing Made-

lyn Scarpulla, the

label has already

informed Osborne’s fans of the
album with a mailer but will
stop short of approaching each
contributor’s core.

“We could go after the fans
of all the different people on
the album, but that’s not real-
ly what this record is about,”
says Scarpulla. “Not to deval-
ue anyone else on the album,
but we felt it would be best to

T

MIDDLE ATLANTIC

Beenie Man, Many Moods Of Moses

S ONIC BOOM:
Word is spreading
quickly on the won-
derful new album
“Feeling Strangely
Fine” from MCA act

7 = =

SOUTH ATLANTIC

Barenaked Ladies, Rock Spectacle
° sakiiaadioin W)

Semisonic (Bill-
] board, Feb. 21).
The impossibly

N\ V

SOUTH CENTRAL
Dixie Chicks, Wide Open Spaces

1

THE REGIONAL ROUNDUP

Rotating top 10 lists of best-selling titles by new and developing artists.

PACIFIC
. Fastball All The Pain Money Can Buy
Mono Formica Blues
Morcheeba Big Caim
. Buena Vista Social Club Buena Vista Social Club
. Diana Krall Love Scenes
. Alejandro Fernandez Me Estoy Enomorando
. Jimmy Ray Jimmy Ray
Steve Poltz One Left Shoe
Air Moon Safari
10. Dixie Chicks Wide Open Spaces

CENOUMBWN -

ScwENpUmAWNE

. Dixie Chicks Wide Open Spaces

. Big Tymers How U Luv That?

. Prophet Posse Body Parts
. David Kersh If | Never Stop Loving You
. Roy D. Mercer How Big'A Boy Are Ya? Volume 2

SOUTH CENTRAL
Roy D. Mercer How Big'A Boy Are Ya? Volume 3

Jagged Edge A Jagged Era

Jimmy Ray Jimmy Ray

DJ Squeeky Presents: Tom Skeemask 2 Wikd For The World
Roy D. Mercer How Big'A Boy Are Ya? Volume 1

hooky first single
from the album,
“Closing Time,” is
No. 5 on the Modern
Rock Tracks chart
this issue thanks to
heavy-rotation sup-
port of stations such as
KNDD Seattle and WHF'S
Washington, D.C. This should
contribute a strong out-of-
the-box showing when “Feel-
ing Strangely Fine,” which
bowed March 24, debuts next
issue.

Like the act’s last album,
“Great Divide,” the band’s lat-
est effort is peppered with

ingenious pop melodies and
warm, evocative lyrics.

R OADWORK: Ignition
Records act Samiam, whose
latest album, “You Are Freak-
ing Me Out,” bowed March 24,
opens for Creed beginning

Doing Fyne. Look for a
strong debut from Grand
Jury/RCA rap artist Sylk-E.
Fyne, whose album “Raw
Sylk” bowed March 24. The
artist's first single, “Romeo
And Juliet,” featuring guest
rapper Chill, was No. 3 on
R&B Airplay Monitor’'s Rap
Airplay chart in the March
20 issue. The song will be
shipped to top 40 radio the
first week of April. Mean-
while, a clip for the song is
getting heavy play on BET
and the Box.

Tuesday (31) in Birmingham,
Ala. The band’s first single,
“She Found You,” is off to an
impressive start at mainstream
rock radio, gathering airplay at
stations such as WAAF Boston
and KRXQ Sacramento, Calif.
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dance winner; and Connie Alexander, gospel co-winner.

Celebrated Songwriters. Wyclef Jean of Ruffhouse/Columbia Records group
the Fugees preserted $5,000 in Yamaha Project Studio equioment and $2,000 to
the grand-prize winners of the John Lennon Songwriting Contest. The event was
held in February at Sam Ash Music in Manhattan. Pictured, from left, are Jean;
Raleigh S. Hall, gospel ca-winner; Chris Coogan, jazz winner; Monica Hope,,

B BY SHAWNEE SMITH

NEW YORK—“We were funky when
the word ‘funk’ couldn’t even be dis-
cussed,” says Lyn Collins about the type
of music she and others produced with
the legendary James Brown in the stu-
dio and on his traveling revues.

Collins and other women served as
background vocalists, songwriters, and
intermission and opening acts for the
Godfather of Soul when he began tour-
ing extensively in the ’60s. Singers like
her are among the originators of the
feisty, back-talking “dish it and take like
aman can” attitudes that exist in much
music made by women today.

DAKOTA’S MOON: Dakota Moon’s performance March
17 at the Viper Reom in Los Angeles was nothing short of
a pleasure.

The band’s self-titled debut album on Elektra is due
April 14. The album’s first single, “A Promise I Make,”
was dropped Jan. 26.

The quartet’s members—Ty Taylor, Ray Artis, Joe
Dean, and Malloy—say their sound is what they consid-
er to be acoustic rock and soul. “It’s between the Eagles
and Bill Withers,” says Taylor. He notes that their style
is “unique” in that they all have different musical back-
grounds. They all sing, but Artis brings a rock influence
to the band, while Malloy adds R&B, Dean offers pop and
jazz, and Taylor balances

L.A.’s Dakota Moon Rocks With Soul:
Songwriting Bug Bites Ex-Essence Editor

of time in the studios at night after leaving his day job.

As aresult, Chambers says that he’s been able to expand
the scope of his songwriting. “Now my songs are better
created and more meaningful,” he says.

In the last year, Chambers has had more than 32 songs
published by Hitco Music, which is owned by L.A. Reid
and Windswept Pacific.

Chambers says his most recent honor was having David
Foster produce “One Voice,” which he co-wrote with Phil
Galdston (“Sweetest Days,” Save The Best For Last”) for
Brandy’s upeoming “Never Say Never” album.

In continuing to diversify his writing, Chambers col-
laborated with Bad Boy Entertainment’s Stevie J. on Deb-

orah Cox’s “September,” a sin-

everything out with classic .
folk.

Their influences run the
gamut, including such acts as
the Black Crowes, Fishbone,
Miles Davis, Journey, and Sly
& the Family Stone.

“Our style is a gumbo of all
of them put together,” says
Dean, who adds that all of
those acts possess strong
musicians and vocalists. “We
strive to be the kighest combi-
nation of the two.”

Songs like “Another Day Goes By” and “Call On Me,”
which were written by producers Andrew Logan and
Mike More, are infectiously rousing. The ballad “A
Promise I Make"” was co-written with Gordon Kennedy,
Wayne Kirkpatrick, and Tommy Sims, the Grammy-win-
ning trio who wrote Eric Clapton’s “Change The World.”

Dean says that a lot of the band’s songs are inspired by
positive subjects. “It’s important for us to show the world
to appreciate what they have, as opposed to things they
don’t,” he says. Lyrically, Dean adds, the group tries not to
have boundaries.

Dakota Moon’s members—two of whom are from New
York—teamed to become one of the most popular bands
in L.A. The band was signed on the spot to the label by
Elektra Entertainment Grou)p chairman/CEO Sylvia
Rhone after performing a private acoustic set at the end
of 1996. In 1977, the hand opened for the legendary Tina
Turner on her Wildest Dreams tour long before it even
had a single out.

In April, the band will shoot a videoclip for “Another
Day Goes By” in the Mojave Desert. The band appears on
“The Rosie O'Dennell Show” later this month.

Blues

GORDON’S MUSE: About six months ago, Gordon
Chambers left Essence magazine as music editor to pur-
sue songwriting as a full-time gig. He says he spent a lot

gle from her forthcoming
album. He even went to
Nashville to write his first
country song for Kevin Sharp,
who is signed to Foster’s label,
143 Records. “They had a great
respect for what I do,” Cham-
bers says.

by Anita M. Samuels

The songwriter has also
been writing for the R&B com-
munity in the U.K. He has writ-
ten the first singles from four
London-based artists, Jay Ray,
Keley Le Roc, Damage, and Eternal. “They have
embraced me with open arms,” he says.

Chambers says that a lot of songwriters from New York
don’t go to Europe but could probably get a lot of work if
they did. “The wonderful thing is that I have really been
able to exploit the international aspect of musie,” he says.

Songwriting, Chambers says, is not by design. Per-
forming, he notes, is his first love. “To be an artist is long
overdue,” he says. “I want to be a singer in the tradition of
Stevie Wonder, Donny Hathaway, and Elton John.”

Until Chambers is signed as an artist, he will continue
as a songwriter. He has just started to collaborate with
producer Barry Eastmond on some songs for Anita
Baker’s new album.

CARL’S THINKIN’: Carl Henry says he’s trying to
bring romance back to R&B musie. “Not bump and grind,
but ‘makirg love’ songs, with the mood of love—from leav-
ing someone to being left, but you can still bounce to it,”
says the Canadian-based singer. He says that his songs
offer a variety of elements and that his ballads are soft,
simple, and eloquent.

His first single, “I'm Thinking,” from his forthcom-
ing album “RNB,” is due in mid-April on CMC Music and
has spent 18 weeks on the Hot R&B Singles chart. The
album is siated for release in the U.S. and Canada in late
spring.

They are also the subject of Poly-
dor/Chronicles’ latest funk compilation,
“James Brown’s Original Funky Divas.”
The project includes tracks such as
Collins’ “Think,” Vicki Anderson’s “The
Message From The Soul Sisters,” Marva
Whitney’s “Things Got To Get Better
(Get Together),” and Yvonne Fair’s

The Divas Behind The Godfather

Polydor Compiles Women Of James Brown’s Revues

mixed by Salaam Remy; it includes
vocals from separate sessions cut with
Whitney, Lyn Collins, and Brown that
converge at the ending chorus.

“We learned how to perform every
aspect of musie, every way,” says Whit-
ney of Brown’s training methods.

“You had to be ready to walk in the

“Straighten Up.”
The two-dise, 46-
track set is slated
for release April 21.

“There are so
many great songs
by the women who
sang with James
Brown,” says Harry
Weinger, director of
A&R, catalog devel-
opment, at the Poly-
Media division of
PolyGram. “Many

studio and sing at
any key,” Anderson
adds.

“[Brown] kind of
gave you the feeling
that you better do it
now while you got
the chance,” says
Collins, who penned
about 14 tracks
under Brown’s tute-
lage. “He never said
it, but you kind of
got that feeling.”

of the [women] like

Lyn Collins and Vieki Anderson have
become icons and the foundation of so
many great hip-hop tracks. I mean, the
whole persona of them being strong
women, strong personalities—on record,
in the studio, and onstage with James
Brown—influenced a whole two, three
generations of female performers. The
question has always been, ‘Where did
they get their funk from? And here it is.”

Other women who were educated by
way of Brown’s revue include Tammi
Terrell (née Montgomery), Elsie Mae,
Sugar Pie DeSanto, and Martha High,
who left Brown’s revue in January.

In addition to their appearance on the
compilation, four of the divas—Ander-
son, Collins, High, and Whitney—
recently formed a group called the
Kings’ Queens and are working with

Shown, from left, are King's Queens
members Vicki Anderson, Marva Whit-
ney, Martha High, and Lyn Collins.

fellow Brown alums Bobby Byrd
(Anderson’s husband), Fred Wesley, and
Bootsy Collins to record an album. The
quartet made its first appearance at the
Rhythm & Blues Foundation’s ninth
annual Pioneer Awards last month,
backing Byrd during his performance
(Billboard, March 14). The group is
looking for a label for the project; the
first track is titled “Pure D Pleasure.”

REVAMPED VERSIONS

Many of the songs on the “Funky
Divas” album never originally made it
to the airwaves or vinyl because the
subject matter was considered too
risqué. Others are covers of tracks
Brown previously recorded. All, how-
ever, were performed by one or more of
the singers on tour.

The compilation’s version of Whitney’s
“Things Got To Get Better (Get Togeth-
er),” for example, is a revamped version

Because not all
the singers were in the revue at the
same time, the set is divided by decade
into the '60s and the "70s.

“[The album] is important because it
has all the ladies who used to perform
on the James Brown show on one com-
pilation,” says Collins. “But on the same
token, it shows that the JB sound has
been consistent throughout the years.”

Collins also says she appreciates the
fact that the songs on the compilation
are presented at their original lengths.

“A lot of the musie people were never
able to hear the full-length song because
some of [the songs] never got to the
radio,” she says. “If it did, you were lim-
ited to like 3 ¥ minutes, when the stu-
dio [version] may have been 15.”

Whitney adds, “It also shows the
longevity in this type of musie. You can
still groove to it, and the lyries are still
healthy today. The music had the one-
two-three basic [beat], so you can listen
to it now and say, ‘Oh, that song has a
hip-hop beat.””

FUNKY WOMEN

According to Weinger, the label will
advertise the set in consumer music
magazines like Rolling Stone, Vibe, and
the Source and mainstream publications
like Ebony. The aim is to attract music
connoisseurs who know of Brown and
the ladies’ musical history, as well as
younger hip-hop listeners who may not.

“I think [the set] would be an asset to
the younger people to find out that
there’s a part of funky musie besides
just the males,” says High. “I mean,
there are people like Aretha Franklin
out there and different people with the
Motown sound, but the funk side [for
women] still hasn’t been heard.”

Anderson is particularly hopeful that
young female songwriters and singers
will note the tracks’ “wholesome” lyrics.

“We didn’t have to be vulgar and use
profanity to get our message across,”
she says. “I could say, ‘Girl, don’t throw
your love in the garbage can. Give it to
someone who will appreciate it,” and
people know what I mean. I'm not down
on [today’s] musie, because people like
Lil' Kim give us a rebirth. But they have
to understand what we went through.
Nothing was paved for us to get our
music played. And I don’t want to see
them take it and abuse it the way we
didn’t intend.”
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