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There are singers. 

He was an artist. 
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There are standards. 

ranscended them. 

There are voices. 

His is eternal. 
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katie 
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'The debut solo affium 
from Katie McMahon. 

the read female 
vocalist of Riverdance. 

A breathtaking mixture of 

traditional Irish, folk, classical, 

and contemporary world music. 

Featuring "Caleno," "Ill The Sun 

Comes Up (Nil Sé'n Là)," 

and a new recording of 

"Heartland" from Riverdance. 

Distributed by A.D.A. 
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S C RC NC records 
Paradigm Records, 67 Irving Place South. 

3rd Floor, New York, NY 10003. 
Paradigm Records is a Paradigm Associated Label 

NASHVILLE 
MUSIC 

PUBLISHING 

16, 1111 1111111M 11, 1111111M 

Kan 1 111 ems 

PAGE 37 

WB's Flecktones 
Stretch Out With 
'Left Of Cool' Set 
BY TERRI HORAK 
NEW YORK—Though Béla 
Fleck & the Flecktones' new 
album is titled "Left Of Cool," 
the scope of the album's mater-
ial, which includes vocals for the 
first time, places it in the cen-
ter of a broad spectrum of mar-
keting opportunities. 
Due June 9 internationally 

from Warner Bros., the wide-
ranging "Left Of Cool" 
achieves a musical balance 
that the label hopes will appeal 
to all segments of the band's 
disparate fan bases—which 
span the alternative rock, jazz, 
and acoustic music scenes—as 
well as draw new listeners into 
the fold. 

(Continued on page 96) 
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Myriad Topics Tackled At 1st 
Billboard/MTV Asian Confab 
See Page 7 

Jennings Breaks Country 
Bounds On New Ark 21 Album 
See Page 15 

P'Gram Accepts Seagram Bid 
World's Largest Record Company To Result From Merger 
BY DON JEFFREY 
NEW YORK—Seagram, owner of 
Universal Music Group, is acquiring 
PolyGram in a deal valued at $10.6 
billion, creating the largest record 
company in the world. 

After the boards of PolyGram and 
its 75%-owner Royal Philips Elec-
tronics approved the offer, Seagram 
said that executives from Universal 
and PolyGram would be meeting 
"immediately to identify the man-
agement team that would lead vari-
ous units of the combined company" 
The fate of PolyGram president/ 

CEO Alain Levy and his team, which 
includes PolyGram Music Group 
president Roger Ames and Poly-
Gram Filmed Entertainment presi-
dent Michael Kuhn, was uncertain. 
Edgar Bronfman Jr., Seagram's 
president/CEO, said at press time 
that he hoped to "keep the best of 
both organizations as we go for-
ward." 

In creating a record company with 
a worldwide market share of 23% 
and revenue of $6.1 billion, Seagram 
will consolidate the distribution and 
label operations and administrative 
functions of PolyGram Music and its 
own Universal Music Group. 
Bronfman said the integration of 

PolyGram with Universal could 
achieve cost savings of $275 million-
$300 million and that the process will 
"probably take two years." 

Sources say the U.S. distributor 
PolyGram Group Distribution, wide-
ly considered one of the best-run in 
the business, is where the first cost-
cutting could take place. 
There is also much speculation 

about the fate of the many labels that 
would be under the same roof in a 
Universal/PolyGram merger. Indi-

eating that consolidation will occur, 
Bronfman said the "managements 
would sit down and figure out the 
best arrangements . . . for these 
labels as we combine them." 

PolyGram 

 I I  
Universal, which doesn't have a 

classical music business, is acquiring 
one the strongest classical opera-
tions in the world in PolyGram's 
Deutsche Grammophon, Decca, and 
Philips labels. Universal does own a 
healthy jazz business with the GRP 
and Impulse! labels, and these may 

find a home with PolyGram's Verve. 
In pop, PolyGram's R&B labels 

Motown and 60%-owned Def Jam 
could fit with Universal's R&B-rich 
MCA Records. (Motown, ironically, 
was previously partly owned by 
MCA.) Def Jam, however, is a wild 
card because, according to reports, 
founder Russell Simmons has been 
unhappy with PolyGram manage-
ment and wants to buy back the 
major's stake. In country music, Uni-
versal operates MCA Nashville, 
while PolyGram owns Mercury 
Nashville. PolyGram's major rock 
labels are Mercury, A&M, and 
Island. Universal's are MCA, Uni-
versal, Geffen, and 50% of Inter-
scope. It's unlikely that any of these 

(Continued on page 99) 

Labels Tap Into Kid Power 
More Young Fans Are Tuning In—And Buying 
BY CRAIG ROSEN 
LOS ANGELES—"Kids rule!" was 
the slogan shouted frequently by the 
host, presenters, and performers at 
Nickelodeon's 11th 
annual Kids' Choice 
Awards, held April 4 
in Los Angeles. While 
kids may not rule the 
music business, teens 
and their younger sib-
lings are having an 
increasingly strong 
effect on the business. 
Consider the 

sales strides made the following 
week by artists who appeared on 
the Kids' Choice Awards, which 
was telecast exclusively on the 

Viacom-owned children's network 
with a target demographic of 6- to 
12-year-olds. 

Following its Kids' Choice perfor-
mance, Hanson, 
which won best song 
and performed on the 
show, saw its major-
label debut, "In The 
Middle Of Nowhere," 
move from No. 63 to 
No. 36 on The Bill-
board 200 in the April 
25 issue. Although 
the trio also per-

formed on "The Tonight Show With 
Jay Leno" during that week, the 
impact of the Nickelodeon awards 

(Continued on page 94) 
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Timeless... 

James Taylor 
"Hourglass" 
The Platinum 1998 Grammy Award-winning Pop Album Of The Year. 
Featuring the new single Jump Up Behind Me. 

"His finest album in two decades... 
and possibly his best ever." 

The New York Times 

• Tune-In for James Taylor Live— 
his PBS Concert Special, May 30. 

• Watch for the new Storytellers II & 
look for an intimate TV Guide interview 
with James later this month! 

James conquers Europe in 1998 
with 35 sold out shows in 10 countries. 

**** "...Taylor's performance sparkles." 

—Q magazine 

• James continues his U.S. "Hourglass" Tour this summer. 

Congratulations, James 
on your 1998 Billboard Century Award. 

Produced & Remixed by Frank Filipetti and James Taylor 

Management: Borman Entertainment 

(:( 11A Columbia' Reg. U.S. Pat. & Tm. Off. Marca Registrada./S) 1998 Sony Music Entertainment Inc. vems.sonymusic.com/Music/ArtistInfonamesTaylor 



Asian Conference Targets Economy, AIR Billboard. 
Editor in Chief: TIMOTHY WHITE 

• EDITORIAL 
Managing Editor: SUSAN NUNZIATA 
Deputy Editor: Iry Lichtman 
News Editor: Marilyn A. Gillen 
Director of Special Issues: Gene Sculatti; Dalet Brady, Associate Director; 
Porter Hall, Special Issues Coordinator 
Bureau Chiefs: Craig Rosen (L.A.), Chet Flippo (Nashville), 
Bill Holland (Washington), John Lannert (Caribbean and Latin America) 
Art Director: Jeff Nisbet; Assistant: Raymond Carlson 
Copy Chief: Bruce Janicke; Assistant: Elizabeth Renaud 
Copy Editors: Lisa Gidley, Carl Rosen 
Senior Editors: Melinda Newman, Talent (N.Y.), Ed Christman, Retail (N.Y.) 
Senior Writers: Chris Morris (L.A.), Bradley Bambarger (N.Y.) 
R&B Music: Anita M. Samuels, Editor (L.A.); Assistant: Shawnee Smith (N.Y.) 
Country Music/Nashville: Deborah Evans Price, Associate Editor 
Dance Music: Larry Flick, Editor (N.Y.) 
Pro Audio/Technology: Paul Verna, Editor (N.Y.) 
Merchants & Marketing: Don Jeffrey, Editor (N.Y.) 
Home Video: Seth Goldstein, Editor (N.Y.), Eileen Fitzpatrick, Associate Ed. (L.A.) 
Radio: Chuck Taylor, Editor (N.Y.) 
Heatseekers Features Editor: Doug Reece (L.A.) 
Music Video: Carla Hay, Editor (N.Y.) 
Editorial Assistant: Carrie Bell (L.A.) 
Administrative/Research Assistant: Dylan Siegler (N.Y.) 
Special Correspondent: Jim Bessman 
Contributors: Catherine Applefeld Olson, Fred Bronson, Lisa Collins, 
Larry LeBlanc, Moira McCormick, David Nathan, Phyllis Stark, 
Steve Traiman, Heidi Waleson 
International Editor in Chief: ADAM WHITE 
International Deputy Editor: Thom Duffy 
International Music Editor: Dominic Pride 
International News Editor: Jeff Clark-Meads 
International Associate Editor: Mark Solomons 
German Bureau Chief: Wolfgang Spahr 
Japan Bureau Chief: Steve McClure 
Far East Bureau Chief: Geoff Burpee 
Contributing Editor: Paul Sexton 

• CHARTS & RESEARCH 
Director of Charts: GEOFF MAYFIELD 
Senior Manager/Retail Charts and Archive Research: Silvio Pietroluongo 
Chart Managers: Anthony Colombo (Mainstream RocWNew Age) 
Ricardo Companioni (Dance, Latin), Datu Faison (Hot R&B Singles/Top R&B 
Albums/Rap/Gospel/Reggae), Steven Graybow (Adult Contemporary/Adult Top 
40/Jazz/Blues/Studio Action), Wade Jessen (Country/Contemporary Christian), 
Mark Marone (Modern Rock), Geoff Mayfield (Billboard 200/Heatseekers/ 
Catalog), Theda Sandiford-Waller (Hot 100 Singles), Marc Zubatkin (Video/ 
Classical/Kid Audio, World Music) 
Chart Production Manager: Michael Cusson 
Assistant Chart Production Manager: Alex Vitoulis 
Administrative Assistants: Joe Berinato (N.Y.), Mary DeCroce (Nashville), 
Keith Caulfield (L.A.) 

• SALES 
Associate Publisher/Worldwide: IRWIN KORNFELD 
Advertising Directors: Pat Jennings (East); Lezle Stein (West) 
National Advertising Manager (Video/New Media): Judy Yzquierdo 
New York: Kara DioGuardi, Adam Waldman 
Nashville: Lee Ann Photoglo 
L.A.: Jill Carrigan 
Advertising Coordinators: Evelyn Aszodi, Erica Bengtson 
Advertising Assistants: Hollie Adams, Candace Gil 
Classified: Jeff Serrette, Tracy Walker 

Associate Publisher/Intl.: GENE SMITH 
U.K./Europe: Christine Chinetti, Ian Remmer 44-171-323-6686 
Asia-Pacific/Australia: Linda Matich 612-9450-0880. Fax: 612-9450-0990 
Japan: Aki Kaneko, 213-650-3171 
Italy: Lidia Bonguardo, 39+(0)362+54.44.24 
France: Francois Millet, 33-1-4549-2933 
Latin America/Miami: Marcia Olival 305-864-7578. Fax: 305-864-3227 
Mexico/West Coast Latin: Daisy Ducret 213-782-6250 
Jamaica: Marcia Frith-Kohler 876-974-1245 

• MARKETING 
Associate Publisher: HOWARD APPELBAUM 
Promotion Director: Peggy Altenpohl 
Marketing Manager: Gayle Lashin 
Promotion Coordinator: Jennifer Cordero 
Senior Designer: Melissa Subatch 
Special Events Director: Michelle Jacangelo Quigley 
Special Events Coordinater: Phyllis Demo 
Circulation Director: JEANNE JAMIN 
Group Sales Manager: Jennifer Schulties 
Circulation Promotion Account Manager: Trish Daly Louw 
Circulation Sales Manager: Michael Sisto 
Circulation Assistant: Andrea Irish 

• PRODUCTION 
Director of Production & Manufacturing: MARIE R. GOMBERT 
Advertising Production Manager: Johny Wallace 
Advertising Manufacturing Manager: Lydia Mikulko 
Advertising Production Coordinator: Paul Page 
Editorial Production Manager: Terrence C. Sanders 
Specials Production Editor: Marcia Repinski 
Associate Specials Production Editor: Marc Giaquinto 
Systemsftechnology Supervisor: Barry Bishin 
Composition Technicians: Susan Chicola, Maria Manliclic, 
Anthony T. Stallings, David Tay 
Directories Production Manager: Len Durham 
Classified Production Assistant: Gene Williams 

• NEW MEDIA 
Editorial Director: KEN SCHLAGER 
Billboard Bulletin: Michael Amicone (Managing Editor), Carolyn Horwitz 
(Associate Ed.), Mark Solomons (International Ed.), Carla Hay (Assistant Ed.) 

Billboard Online: Julie Taraska (News Editor), David Wertheimer (Web Site 
Designer), Sam D. Bell (Sales Manager), Rachel Vilson (Product Manager) 

• ADMINISTRATION 
Distribution Director: Edward Skiba 
Billing: Debbie Liptzer 
Credit: Shawn Norton 
Assistant to the Publisher: Susan Mazo 

PRESIDENT & PUBLISHER: HOWARD LANDER 

• BILLBOARD OFFICES: 
New York 
1515 Broadway 
N.Y., NY 10036 
212-764-7300 
edit fax 212-536-5358 
sales fax 212-536-5055 

Los Angeles 
5055 Wilshire Blvd. 
Los Angeles, CA 90036 
213-525-2300 
fax 213-525-2394/2395 

Washington, D.C. 
733 15th St. N.W. 
Wash., D.C. 20005 
202-783-3282 
fax 202-737-3833 

London 
3rd Floor 
23 Ridgmount St. 
London WC1E 7AH 
44-171-323-6686 
fax 44-171-323-2314/2316 

• BILLBOARD ONLINE: http://www.billboard.com 
212-536-1402, sbell@billboard.com 

Nashville 
49 Music Square W. 
Nashville, TN 37203 
615-321-4290 
fax 615-320-0454 

Tokyo 
10th Floor No. 103 
Sogo-Hirakawacho Bldg., 4-12 
Hirakawacho 1-chome, 
Chiyoda-ku, Tokyo 102, Japan 
3-3262-7246 fax 3-3262-7247 

Billboard Music Group 

PRESIDENT: HOWARD LANDER 
Senior VP/General Counsel: Georgina Challis 
Vice Presidents: Irwin Kornfeld, Karen Oertley, 
Adam White 
Director of Strategic Development: Ken Schlager 
Business Manager: Joellen Sommer 

BY ADAM WHITE 
HONG KONG—Economic and creative 
issues in the hard-pressed Asian music 
business vied for attention during the first 
Asian Music Conference, held May 18 here. 
PolyGram Far East president Norman 

Cheng chose to emphasize the region's 
promising talent scene during his keynote 
speech, while other label executives 
acknowledged that they're cutting artist 
rosters, release schedules, and staff and 
trying to kick the habit of paying huge 
advances to established acts. 

Capturing the prevailing mood inside and 
outside the conference, Rock Records pres-

Canadian labels Assn., 
Mechanical Rights Croup 
Reach Royalty Agreement 
BY LARRY LeBLANC 
TORONTO—After nine months of 
negotiations, the Canadian Musical 
Reproduction Rights Agency Ltd. 
(CMRRA) and the Canadian Record-
ing Industry Assn. (CRIA) have final-
ized a new six-year mechanical licens-
ing agreement. 
Under the agreement reported May 

15—effective Jan. 1 of this year to Dec. 
31, 2003—the new standard royalty 
rate in Canada was upped from 6.6 
cents (Canadian) per song to 7.1 cents 
for songs in which the running time is 
five minutes or less. An additional 1.42 
cents is awarded for each additional 
minute or partial minute of running 
time. Further increases are scheduled 
for the years 2000-2001 (7.4 cents and 
1.48 cents, respectively) and 2002-2003 
(7.7 cents and 1.54 cents, respectively). 
CMRRA, a mechanical licensing and 

collection agency, represents more 
than 23,000 music publishers doing 
business in Canada. CRIA, a trade 
group with 28 members, represents 
labels that collectively own 95% of 
sound recordings manufactured and 
sold in Canada. The majority of 
CMRRies mechanical licenses are 
issued to CRIA members. 
By several accounts, the discussions 

for the new agreement were in marked 
contrast to the acrimonious bargaining 

(Continued on page 91) 

ident Sam Duann said, "I'm getting less 
sleep this year." Moreover, Duann added 
that he was unable to project his company's 
revenue in calendar 1998 due to the eco-
nomic downturn. 
Cheng briefly mentioned economic issues, 

too: "Surely money would be better spent in 
finding new talent [than overspending on 
established names]—not just signing them 
up, but also developing them, nurturing 
them." 
EMI Music Asia senior VP Pheng Beh 

said curbing unrealistic artist advances was 
"one of the good things that's come out of 
the crisis." 
She added, "Everybody's stopped and 

thought about it." Previously, "anybody who 
looked good and could sing a few notes" was 
signed to record companies in the region. 
The Asian Music Conference was jointly 

organized by Billboard and MTV Networks 
Asia. The one-day business program was 
presented at Hong Kong's Regent Hotel 
and attended by approximately 150 dele-
gates from 15 countries. Most of these were 

from Asia, predominantly Hong Kong, but 
also Singapore, Thailand, Malaysia, Taiwan, 
the Philippines, India, and Japan. In addi-
tion, there were attendees from the U.S., 
the U.K., Sweden, Germany, the Nether-
lands, Canada, and Australia. The event's 
closing reception was sponsored by the U.S. 
National Music Publishers' Assn. 
The adversity affecting Asia was further 

recognized by nine established and devel-
oping artists who have made a series of anti-
piracy TV spots for MTV in the region. 
These were premiered at the conference 
and began airing across the channel's vari-
ous services the same week. 
Each spot shows a "disrupted" excerpt 

from an act's videoclip; this is followed by a 
segment in which the act or artist says, 
"Don't buy pirated CDs and cassettes." Fea-
tured performers include Gloria Estefan, 
the Backstreet Boys, the Corrs, Tina Arena, 
and Ricky Martin. MTV Networks Asia 
president Frank Brown pledged to reach as 
wide an audience as possible with the anti-

(Continued on page 91) 

Fan Letters To Cleo. Veteran Boston pop band Letters To Cleo racked up a host of honors in 
the Boston Phoenix's 10th annual Best Music Poll. The group, which recently parted with the 
Revolution label, was voted best local act, and lead singer Kay Hanley came out on top in the 
race for best local female vocalist. Additionally, the act's third full-length album, "Gol," won for 
best local album, and best local song honors went to the group's synth-heavy tune "Anchor." 
Says Hanley of the recognition, "It's really heartwarming; it feels really good. We've been pret-
ty actively involved in the Boston music community for eight years now. And I think just stay-
ing together helps, and playing shows, and trying to stay vital." Letters To Cleo plans to take 
the summer off to write and plan a new album; it will play at New York's Mercury Lounge June 
16 and at several dates on this summer's Lilith Fair tour. Shown before a recent Letters To 
Cleo show at Boston's Paradise Club, in the back row from left, are Boston Phoenix contribut-
ing writer Brett Milano, associate arts editor Jon Garelick, music editor Matt Ashare, and Let-
ters To Cleo's Greg McKenna. In the front row, from left, are Letters To Cleo's Michael Eisen-
stein, Hanley, and Scott Riebling. (Photo: Liz Linder) 

INDIE RETAIL WOES 
Six months ago I opened a small inde-

pendent record store in Salem, Mass., after 
having spent the past 20 years working at 
senior levels for various retailers, including 
specialty, mass merchant, discounters, and 
book chains. Although the volume to date 
has been encouraging and the community 
has been largely supportive, any success 
achieved is no thanks to the labels and dis-
tribution companies. 

Naturally, there are few distributors that 
will sell to you initially in any arrangement 
beyond c.o.d., in spite of any positive finan-
cial backing that may be in place. Thus you 
are compelled to buy the majority of your 
product through a one-stop arrangement. 
This scenario is not necessarily bad, for it 
allows a small store to serve their customer 

LETTERS 

with rapid fulfillment and requests—effec-
tively giving the little guy availability to the 
same assortment as the Towers, HMVs, and 
Borders of the world. Although pricing is 
significantly higher than in a direct 
arrangement, most one-stops have frequent 
line sales and buy-in incentives to help you 
manage your inventory more profitably. 
What has disappointed me greatly is the 

lack of support available through the labels 
and distribution companies. Little to no co-
op advertising funds are offered to the 
small retailer from the labels or passed 
through via the one-stops. This in spite of 
any lip service given by either entity. Also, 
my store offers listening opportunities for 
60 titles to my customer base, as well as a 
series of CD information stations. In 95% 
of all circumstances, I have to open product 

I have purchased to fill the listening sta-
tions. The labels are more than reluctant to 
provide play copies for the store. Also, if you 
get any at all, they are the dregs of releas-
es. Nothing at all to stimulate sales of key 
product. Perhaps an arrangement can be 
made to "borrow" promos for a period of 
time, if the labels cannot see clear to offer 
any! 
My plans include opening two additional 

locations in the fall of 1998. It is my hope 
that the labels and distributors will come to 
my aid, as well as to my fellow independent 
retailers, and help us sell their music! 

Larry Cohen 
VP/GM 

In One Ear Music 
Salem, Mass. 

Letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management. 

Letters should be submitted to the Letters Editor. Billboard, 1515 Broadway, New York, N.Y. 10036. 
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Warner team up on 'Pop Cul-
ture" CD. 
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solo debut, 'Soul Of A Woman.' 
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i GUEST COMMENTARY, 

Tax Court Decision Good News For Musicians 
BY STEPHEN E. SHEPHERD 

Rock'n'roll image aside, even musicians 
have to deal with that most unglamorous 
of topics: taxes. And a recent court rul-
ing offers some potentially good news on 
this subject that is worth taking note of. 

In a recent federal Tax Court case, 
Valerie Jean Geneck vs. Commissioner, a 
self-employed musician was allowed to 
deduct a home office/studio in spite of the 
very difficult standards of an earlier 
Supreme Court ruling. This new ruling, 
issued in March, has broad implications 
for many home-based musicians, sound 
engineers, band managers, and others, 
possibly permitting them to deduct home 
offices and related expenses in 1998 and 
earlier years. 
The musician was a lead singer in a 

jazz band with her bass-guitarist hus-

band, and she also managed the band in 
Hollywood, Fla. She spent an average of 
12 hours per week performing and 30 
hours per week in the home office. Their 
apartment is divided into living quarters 

The issue in question 
was whether a band's 
principal place of busi-
ness is the location 
where they perform, 
their office, or both' 

Stephen E. Shepherd is a certified public 
accountant in Marina del Rey, Calif. 

and an office, which consists of a large 
studio containing recording equipment, 
computers, filing cabinets, etc. There 
also was a smaller room with a desk, 

phone, couch, and kitchenette. 
The musician/manager designed fliers 

promoting the band in the office; booked 
band performances; negotiated con-
tracts; filed lyrics, music books, and 
audio/video demos; and hired other musi-
cians. She also coordinated stage appar-
el and issued paychecks from this office. 
The Tax Court held that, first, the 

office/studio must be used exclusively on a 
regular basis as the principal place of busi-
ness. The court was convinced by her well-
organized testimony and evidence that the 
office was used exclusively and on a regu-
lar basis. However, the court had to address 
the 1993 U.S. Supreme Court holding in 
Commissioner vs. Soliman on the "princi-
pal place of business" requirement. 
The issue in question was whether a 

(Continued on page 84) 
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The Voice Forever. 



Indie Label Buys Station To 
Promote Its Own Format 

BY ED CHRISTMAN 
In a new twist on pay-for-play, a 

start-up independent label is buy-
ing an Omaha, Neb., radio station 
with the intention of changing its 
format to one that plays the type of 
music championed by the imprint. 
On May 8, Gold Circle Enter-

tainment, which started the Sam-
son Music label and has an equity 
interest in the Los Angeles-based 
indie Back Nine Records, com-
pleted its $1 million acquisition of 

the FM side of KOTD Omaha. 
Currently, the station's AM and 
FM operations broadcast the same 
programming: the ABC Radio 
Network's adult standards Star-
dust format. 

Gold Circle was started by mul-
timillionaire Norm Waitt, who 
made his fortune as a co-founder 
of the computer company Gateway 
2000 Inc. Gold Circle's A&R direc-
tion leans toward AC and roots 

(Continued on page 96) 

Delay Expected 
In House Vote 
On WIPO Treaties 
WASHINGTON, D.C.—Lingering 
concerns over online infringement 
and other issues will likely postpone 
House passage of the Digital Mil-
lennium Copyright Act until after 
this month's congressional recess. 
The U.S. bill, which would imple-

ment the international treaties adopt-
ed in 1996 by the World Intellectual 
Property Organization (WIPO), was 
passed by the full Senate May 14 and 
by the House Judiciary Committee, 
which oversees intellectual property 
issues, April 1. 

In addition to concerns over on-
line service provider contributory 
infringement and liability, the chair-
men of several committees want to 
review the bill's library fair-use pro-
visions before sending it to the 
House floor. 

Furthermore, the chairmen of the 
House Commerce Committee, which 
oversees trade issues, and the House 
Ways and Means Committee, which 
has budget authorization authority, 
want to give the bill a once-over 
before sending it to the House floor. 

Because they are not self-execut-
ing, the two WIPO treaties, one cov-
ering the status of sound recordings 
and the other updating copyright 
protection, must be ratified by 30 
countries before they become effec-
tive. Although 50 countries signed 
the treaty agreement in Geneva, 
Switzerland, in December 1996, only 
the Republic of Moldova and Indone-
sia have completed this process. 

(Continued on page 103) 

Bankruptcy Bill Talks Hit A Snag 
RIAA And Musicians' Unions To Continue Negotiations 
BY BILL HOLLAND 
WASHINGTON, D.C.—Negotiations 
between the Recording Industry 
Assn. of America (RIAA) and two 
musicians' unions over a provision to 
the U.S. bankruptcy law have stalled. 
The negotiations were undertaken 

after the RIAA sought to include a 
provision in a new federal bankrupt-
cy bill that would have prevented 
artists from ending recording con-
tracts by using that law (Billboard, 
May 23). The RIAA agreed to nego-
tiate new language for the provision, 

A Musical Life. The Surrey, England-based Genesis Publications has released 
a deluxe edition of "Raga Mala: The Autobiography Of Ravi Shenker," edited by 
Billboard Century Award winner George Harrison. This edition is limited to 2,000 
numbered copies and includes two CDs of rare or previously unreleased music 
by Shenker, a pack of the artist's favorite incense, and the landmark text in a 
custom presentation box. With each copy signed by Shenker, the 352-page 
book features 200 photographs, as well as a foreword by Harrison and an after-
word by renowned classical violinist and longtime Shankar associate Lord Yehu-
di Menuhin. Also included are a glossary of Indian musical and cultural terms 
and a chronology of Shankar's life, with the text bound in silk and hand-finished. 
The "Raga Mala" limited edition is priced at $342, including shipping cost, and is 
available in the U.S. via Govinda Gallery in Washington, D.C. (800-775-1111). 

North Coast Buys itsy bitsy 
Kid Vid Firm Seen As Boost To Handleman 
BY SETH GOLDSTEIN 
NEW YORK—North Coast Enter-
tainment, a wholly owned subsidiary 
of rackjobber Handleman Co., has 
purchased a 75% stake in itsy bitsy 
Entertainment, a new and active 
player in children's TV 
The move comes at a time when 

WMG Acquires Rhino Entertainment Co. 
BY DOUG REECE 
LOS ANGELES—In a deal de-
signed to increase its profits in the 
growing catalog business, Warner 
Music Group (WMG) has acquired 
the 50% of the Rhino Entertainment 
Co. that it did not already own from 
Rhino Records Inc. 
The deal, announced May 19, calls 

for WMG to pay Rhino Records an 
undetermined performance-based 
fee over the next five years. Rhino 
Entertainment consists of the audio 
and video divisions of Rhino Records 
Inc. Rhino's film, book, and retail op-

erations aren't included in the 
arrangement. 
A source close to the deal says 

Rhino is a practical fit for WMG 
labels, which don't always have the 
infrastructure or dedicated staff 
required to properly promote catalog 
reissues and specialty packages. In 
addition, the Rhino purchase made 
sense from a cost perspective. 

"If you're looking at the economics 
of catalog, over a long period of time 
they go up in value," says the source. 
"Would that have caused Rhino to be 

(Continued on page 103) 

Handleman's video revenue has 
shriveled in the face of direct ship-
ments from studios and key inde-
pendents to Wal-Mart, Kmart, and 
other mass merchants. For the quar-
ter that ended Jan. 31, cassette sales 
were $19.6 million, 72% below the 
same period in fiscal 1997. 
Not yet a producer, New York-

based itsy bitsy is the U.S. represen-
tative for three series that have been 
sold to PBS, a springboard for video 
sales. All three are already promised 
to vendors: Warner Home Video has 
"Teletubbies"; PolyGram Video, 
"Noddy"; and North Coast's Anchor 
Bay Entertainment unit, "Tots TV" 

Despite its new owner, itsy bitsy's 
future releases won't necessarily go 
through Anchor Bay or any of North 
Coast's other ventures. "I'm not ob-
ligated to use Handleman," says itsy 
bitsy president Kenn Viselman, who 
retains his position and responsibili-
ty for acquisitions. 
Viselmann acknowledges that "it 

would be more advantageous to me, 
(Continued on page 91) 

but those efforts broke down in meet-
ings held May 19-20, when the Amer-
ican Federation of Television and 
Radio Artists and the American Fed-
eration of Musicians instead de-
manded that the provision be 
removed. 
The bankruptcy bill is not expect-

ed to be passed until after the May 
congressional recess, and further dis-
cussions between the RIAA and the 
unions are planned. 
Meanwhile, on May 15, a U.S. 

Bankruptcy Court judge denied a 
motion by LaFace Productions and 
Arista Records to dismiss a com-
plaint filed against them March 18 by 
Toni Braxton. The singer had filed 
for Chapter 7 protection in January 
and asked the court to rule that her 

contract with Arista and LaFace was 
no longer enforceable. 
Bankruptcy courts can void exist-

ing contracts if they interfere with a 
debtor's ability to recover financial-
ly. The court has yet to rule on that 
issue in the Braxton case (Billboard 
Bulletin, May 19). 
The RIAA sought the special-

interest legislative relief for what its 
officials have said is a "growing prob-
lem" of artists and artists' represen-
tatives either threatening bankrupt-
cy or filing bankruptcy papers to get 
out of their contracts. 

Union officials, who discovered the 
provision shortly before a May 14 
markup session on the bill and 
brought it to public attention, corn-

(Continued on page 95) 

EMI Names Parlophone Head, 
Announces Chrysalis Merger 
BY MARK SOLOMONS 
LONDON—An executive shuffle at 
EMI's labels in the U.K. appears to 
be coming to a close with the merg-
ing of the Chrysalis imprint into the 
EMI Records U.K. & Ireland label 
group and the naming of Keith 
Wozencroft to head its Parlophone 
label group. 

Chrysalis managing director 
Mark Collen was promoted to head 
the new label group, known as EMI/ 
Chrysalis (Billboard Bulletin, May 
19). Collen replaces Neil Ferris at the 
helm of the EMI label; Ferris depart-
ed the company May 18 after less 
than a year in the post. 

"Nobody's in any doubt that the 
market is changing, and if it means 
you have to make tough decisions, 
then you make them," says an EMI 
Records spokeswoman. Ferris was 
appointed last June by former EMI 
Records U.K. president/CEO Jean-
Francois Cecillon, who himself de-

parted the company last month (Bill-
board Bulletin, April 28). 
Meanwhile, EMI has named 

Wozencroft, currently A&R director 
at Parlophone, managing director of 
the Parlophone label group, which 
includes the Parlophone, Food, Capi-
tol, and Rhythm Series imprints 
(Billboard Bulletin, May 21). He suc-
ceeds Tony Wadsworth, who took 
over Cecillon's job on the latter's 
departure. 
Wozencroft, a former musician, 

began at EMI in its sales division in 
1990. He has been closely associated 
with the recent success of Parlo-
phone acts Radiohea.d, Mansun, and 
Supergrass. 

Collen joined Chrysalis as deputy 
managing director in 1996 from the 
Parlophone label group, where he 
reported to Wadsworth. He was ap-
pointed managing director last year. 

Insiders say the Chrysalis/EMI 
(Continued on page 99) 

New Zealand Record Riz Faces 
Unrestricted Parallel Importing 
BY JOHN RUSSELL 
NEW ZEALAND—The record 
industry here is having to come to 
terms with unrestricted parallel 
importing after the removal of 
existing protections by the govern-
ment. 
The move has, though, prompted a 

mixed reaction. The Recording 
Industry Assn. of New Zealand 
(RIANZ) predicts that in the long 
term, less money will be available to 
invest in local musicians, while indie 
labels and major music retailers are 
unmoved, saying the new legislation 
will have little impact on New Zeal-
and's comparatively small music mar-
ket. 
The new moves were announced in 

the government's annual budget 
reading May 14 and were pushed 

through Parliament under urgency 
two days later. 

Special-interest groups, including 
RIANZ, have criticized the govern-
ment for fast-tracking the new legis-
lation without consultation. At press 
time, RIANZ spokesman Terence 
O'Neill-Joyce was unavailable for 
comment. 
However, the organization has 

expressed in a statement its concern 
about the ability of labels to invest in 
domestic talent while having to fend 
off competition from overseas. 
The lifting of import restrictions 

is considered a major victory for 
John Luxton, commerce minister 
and a longtime free enterprise 
champion. 

In 1997, Luxton commissioned the 
(Continued on page 91) 
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For You I Will 
Writer: Diane Warren 
Publishers: REALSONGS 

Warner/Chappell Music, Inc. 
The Freshmen 
Writer: Brian Vander Ark 
Publishers: LNILNO Pop Music 

EMI Music Publishing 

Give Me One Reason 
Writer : Tracy Chaman 
Publishers: Purple Rabbit Music 

EMI Music Publishing 

Hord To Say I'm Sorry 
Writer: Peter Cetera 
Publisher: BMG Songs, Inc. 

Head Over Feet 
Writer: Glen Ballard 
Publishers: Aerastation Corporation 

MCA Music Pulblishing 

How Do I Live 
Writer: Diane Warren 
9ublisher: REALSONGS 

1 Can Love You Like That 
Wrters: Maribeth Derry 

Steve Diamond 
Jennifer Kimball 

Publishers: Diamond Cuts 
Friends And Angels Music 
Full Keel Music Co. 
Second Waw Music 

Finally Found Someone 
Writers: Bryan Adams 

Marvin Hamisch 
Robert ,ohn "Mutt" Lange 
Barbra Streisand 
Badatns Music Ltd. 
Emanual Music 
TSP Music Inc. 
Zomba Enterprises Inc. 

Publishers: 

ASCAP PUBLISHER 
OF THE YEAR 
amer/Chappell Music, Inc. 

ilIN ïcvf,., 
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6th Avenue Heartache 
Writer: Jakob Dylan 
Publishers: Brother Jumbo Music 

Warner/Chappell Music, Inc. 

Always Be My Baby 
Writers: Jermaine Dupri 

Manuel Lonnie Seal 
Publishers Air Corertl Music Inc. 

EMI Music Publishing 
Full Keel Music Co. 
Se So Def Music 

THE ASCAP COLLEGE 
RADIO AWARD 
Trent Reznor & Nine Inch Nails 
The Mighty Mighty Boss:ones 

Because You Loved Me 
Writer: Diane Warren 
Publishers: REALSONGS 

Touchstone Pictures Music 
and Songs Inc. 

Butterfly Kisses 
Writer: Randy Thomas 
Publisher: PolyGram International 

Publishing, Inc. 

Change The World 
Writers: Gordon Kennedy 

Tommy Sims 
Publishers: Bases Loaded Music 

MCA Music Publish mg 
PolyGram Internatiettal 
Publishing, Inc. 

Counting Blue Cars 
Writers Scott Alexander 

Rodney Browning 
Greg Kolanek 
George Pendergast 
J.R. Richards 

Publishers: Bigger Than Peanut Butter 
Music 

EMI Music Publishing 
Mono Rat Music 

Crash Into Me 
Writer: Dave Matthews 
Publisher: CoIden Gre) Ltd. 

The Difference 
Writer: Jakob Dylan 
Publishers: Brother Jumbo Music 

Warner/Chappell Music. Inc. 

Don't Cry For Me Argentina 
Writers: Tim Rice (PRS) 

Andrew Lloyd Webber (PBS) 
Publisher MCA Music Publishing 

Don't Leave Me 
Writers: Bunny DeBarge 

Chauncey Hannibal 
Teddy Riley 

Publisher Chauncey Black Music 
Donril Music 
EMI Music Publishing 
Smokin' Sounds Music Ltd. 
Warner/Clhappell Music, Inc. 
Zomba Enterprises Inc. 

Don't Let Go (Love) 
Writers: Andrea Martin 

Ivan Matias 
Publishers: One 01' Ghetto Ho 

Sailandra Publishing 
Warner/Chaiopell Music, Inc.. 

Don't Speak 
Writers: Eric Stefani 

Gwen Stefani 
Publishers:: Knock Yourself Out Music 

MCA Music Publishing 

Fly Like An Eagle 
Writer: Steve Miller 
Publisher: Sailor Music 

Foolish Games 
Writer: Jewel 
Publishers: Warner/Chappell Music, Inc. 

Wiggly Tooth Music 

I Go Blind 
Writers: Philip Comparelli (SOCAN) 

Bradley Merritt (SOCAN) 
Darryl Neudorf (SOCAN) 
Ned Osborne (SOCAN) 

Publisher: Sony/ATV Tunes LLC 

I Love You Always Forever 
Writer: Donna Lewis 
Publisher: Wanner/Chappell Music, Inc. 

If We Fall In Love Tonight 
Writers: Jimmy Jam 

Terry Lewis 
Publishers: EMI Music Publishing 

Flyte Tyme Tunes 

Just Another Day 
Writer: John Mellencamp 
PuEdsher: Full Keel Music Co. 

Key West Intermezzo 
(I Saw You First) 

Writers: George Green 
John Mellencamp 

Publishers: EMI Music Publishing 
Full Keel Music Co. 
Katsback Music 

Let's Make A Night To 
Remember 

Writers: Bryan Adams 
Robert John "Mutt" Lange 

Publishers: Badams Musk Ltd. 
Zomba Enterprises Inc 

Men In Black 
Writers: Theresa McFaddin 

Patrice RusFien 
Will Smith 

Publishers: Baby Fingers Music 
New Columbia Pictures 
Music 

Tre)ball Music 
Yarrina Music 

MMMEiop 
Writers: I—anson 

Taylor Hanson 
Zachary Hanson 

Publishe:: Jam N' Bread Music 

Mouth 
Writer: Merril Bainbridge (APRA) 
Publishers: MCA Music Publishing 

Mouth Music Pty. Ltd. (APRA) 

4e-



No Diggity 
Writers: Chauncey Hannibal 

Teddy Riley 
Lylise Walters 

Publishers: Chauncey Black Music 
Donril Music 
Funky Mama Music 
Queen Pen Music 
Simkin' Sounds Music Ltd. 
Zomba Enterprises Inc. 

ASCAP SONG OF 
THE YEAR 
"Unbreak My Heart" 
Writer: Diane Warren 
Publisher: REALSONGS 

ASCAP SONGWRITER 
OF THE YEAR 
Diane Warren 

Nobody 
Writer: Keith Sweat 
Publishers: LA Music Inc. 

Keith Sweat Publishing 
WarneriChappell Music, Inc. 

One Headlight 

Writer: Jakob Dylan 
Publishers: Brother Jumbo Music 

\Varner:Chappe;.1 Music, Inc. 

Ooh Aah...just A Little Bit 
Writer: Steve Rodway (PRS) 
Pu i her: Songs Of Peer Ltd. 

Push 
Writer: Matt Serletic 
Publisher: Mriusic Music 

Quit Playing Games 
(With My Heart) 

Writers: Herbert Crichlow (STIM) 
Max Martin (STIM) 

Publisher: Zomba Enterprises Inc. 

Say You'll Be There 
Writer: Victoria Adams (PRS) 

Melanie Brown (PRS) 
Emma Bunton (PRS) 
Melanie Chisholm (pm) 
_ Geri Halliwell (PRS) 

Publisher: Ful Keel Music Co. 

Secret Garden 
Writer: Brace Springsteen 
Publisher: Bruce Springsteeu 

Spiderwebe 
Writers: ony Kanal 

Gwen Stefani 
Publishers: K.no± Yourself Out Music 

MCA Music P'ublishirg 

Standing Outside A Broken 

Phone Booth With Money 
In My Hand 

Writers: Leonard Feather 
Chris O'Connor 
BMG Songs, Inc. 
Fiction Songs Ltd. 
Model Music Co. 
Moonfood 

Congratulations to our 

1998 POP Award 
winners. 

Staring At The Sun 
Writers.. Bono :PRS) 

Adam Clayton (PRS) 
The Edge (PRS) 
Larry Mullen, Jr. (PRS) 

Publisher: PolyGram International 
Publishing, Inc. 

THE ASCAP 
AMERICAN LEGEND 
AWARD 
Berry Gorey 

Sunny Came Home. 
Wrters: Shawn Colvin 

John Leventhal 
Publishers: Lev-A-Tunes 

Scred Songs Ltd. 
Warner/Chappell Music, Inc. 

Twisted 
Writers: Eric McCaine 

Keith Sweat 
Publishers: Deep Sound Music 

E/A Music Inc. 
Keith Sweat Publishing 
Warner/Chappell Music, Inc. 
Zomba Enterprises Inc. 

Unbreak My Heart 
Writer: Diane Warren 
Publisher: REALSONGS 

Wannabe 
VVriters: Victor:a Adams (PRS) 

Melanie Brown (PRS) 
Emma Bunton (PRS) 
Melanie Chisholm (Pits) 
Geri Halliwel (PRS) 

Matthew Rowe (PRS) 
Richard Stannard (PRS) 

Publishers: Full Keel Music Co. 
PolyGcam International 
Publishing. Inc. 

When You Love A Woman 
Writers: Jonathan Cain 

Steve Perry 
Neal Schon 

Pub! shers: Fingers Of Joy Music 
Love Batch Music 
So Much Music 

Where Do You Go 
VVriters: Peter Bischof-Fallenstein 

(GEMA) 

Franz Reuther (GEMA) 
Publisher: BMG Songs, 1 lc. 

You Learn 
Writer: Glen 3allard 
Publishers: Aerostation Corporation 

MCA Music Publishing 

You Were Meant For Me 
Writer: Jewel 
Publishers: Warner/Chappell Music, Inc. 

Wiggly Tooth Music 

AS CAP 
WHERE MUSIC BEGINS. 

AMERICAN SOCIETY OF COMPOSERS, AUTHORS AND PUBLISHERS 

e-mail: info@ascap.com web: http://www.ascap.com 



Sony/ATV Tree Grows Its Catalogs 2 Views On Royalty Issue 
Swedish, French See Collection In EU Differently 

BY JEFF CLARK-MEADS 
LONDON—Two thorny debates 
over how authors' rights should 
be administered in the single 
European market have taken two 
steps forward—but in two direc-
tions. 
While the newly confirmed view 

from Sweden says the European 
Union does nothing to change estab-
lished practices, the French say: 
Sometimes, it just isn't that simple. 
The advent of the single Euro-

pean market means artists, com-
posers, and their managements 
can shop around the 15 EU nations 
for the collecting society that will 
produce the best results for them. 
The issue was put in the spotlight 
by Daft Punk, a French act that 
signed with the U.K.'s Performing 
Right Society (PRS) for perfor-
mance royalty collection (Bill-
board, May 9). Daft Punk's move 

highlights the fact that collecting 
societies no longer enjoy their his-
toric monopolies in their home 
countries. 
But in Sweden, says Gunnar 

Petri, managing director of local 
authors' body STIM, that presents 
no problem. 

Petri says STIM has been 
relaxed about Swedish acts using 
foreign societies since the days of 
Abba. He says there is no truth in 
suggestions that STIM was obliged 
by European free trade law to 
change its rules to allow Swedish 
act the Wannadies to sign with PRS. 
The members of the Wannadies 

sought membership in PRS as 
composers and authors at the end 
of last year. Band manager Geoff 
Wener says the move was logical 
because the band is signed to a 
U.K. record company, RCA, and 

(Continued on page 96) 

BY CHET FLIPPO 

NASHVILLE—Sony/ATV Tree has 
acquired several publishing catalogs 
totaling more than 4,000 copyrights, 
as well as the services of major Nash-
ville writers Bob DiPiero and Tom 
Shapiro. The company has also made 
some internal changes, including 
developing new production relation-
ships. 
The first catalog acquisition, reports 

president/CEO Donna Miley, is that of 
Little Big Town Music and its roster 
of 10 songwriters and catalog of about 
3,500 copyrights. Little Big Town 
Music president Woody Bomar will 
become VP/GM of Sony/ATV Tree and 
will direct the company's creative 
services department. 
Sony/ATV Tree has also brought 

in Little Big Town's DiPiero and his 
American Made Music catalog. 

Further, the company acquired 
Tom Shapiro Music. Shapiro himself 
signed with Sony/ATV Tree in Janu-
ary as a songwriter. He had previ-
ously been on the writing staff of 
Hamstein. 

Gordy Honored At ASCAP Awards 
BY CARRIE BELL 
LOS ANGELES—Berry Gordy, 
songwriter and Motown Records 
founder, received the premiere 
American Legend Award at the 15th 
annual ASCAP Pop Music Awards, 
held May 18 at the Beverly Hilton 
Hotel here. 
Gordy was presented with the tro-

phy by ASCAP president/chairman 
Marilyn Bergman, Dick Clark, and 
Smokey Robinson, who sang a tune 
he wrote to show his appreciation to 
Gordy. Az Yet also performed an a 
cappella version of Gordy's "Lonely 
Teardrops." 
"The award recognizes a music 

personality whose body of work has 
made significant impact on Ameri-
can culture and influenced the way 
we hear music today," Bergman said. 

Diane Warren took home the hon-
ors for songwriter of the year for an 
unprecedented fourth time, with four 
of her tracks ("Un-Break My Heart," 

"For You I Will," "Because You Loved 
Me," and "How Do I Live") taking 
home most performed song prizes. 
David Foster presented the statue 
while )4cape sang its top 10 Warren-
penned single, "The Arms Of The 
One Who Loves You." 
Her ballad "Un-Break My Heart" 

GORDY 

was also celebrated as song of the 
year with a gracious speech by Toni 
Braxton. 

Nic Harcourt, the new host of pub-
lie radio station KCRW Los Angeles' 
"Morning Becomes Eclectic," pre-
sented the Mighty Mighty Bosstones 

RECORD COMPANIES. Capitol Records 
in Hollywood promotes Rick Stew-
art to VP of business affairs and 
names Justin Morris senior VP/ 
CFO. They were, respectively, senior 
director of business affairs and CFO 
for EMI-Capitol Entertainment 
Properties. 
Grace Newman is promoted to VP 

of national field marketing at Wind-
ham Hill Group in Beverly Hills, 
Calif. She was senior director of field 
marketing. 

Restless Records in Los Angeles 
appoints Bruce McDonald VP of 
alternative promotion and Drew 
Murray VP of rock promotion. They 
were, respectively, national alterna-
tive promotion director at Polydor 
and senior director of rock promotion 
at Mercury/ PolyGram. 

Errol Kolosine is promoted to GM 
at Astralwerks Records in New York. 
He was national director of market-

and Trent Reznor and Nine Inch 
Nails with college radio awards. 
Warner/Chappell Music, which 

published 12 of the night's 49 winning 
songs, was named publisher of the 
year. 
Jakob Dylan and Bryan Adams 

proved that three times is a charm 
when each took home most per-
formed song trophies. No Doubt's 
Gwen Stefani, Jewel, Glen Ballard, 
Spice Girls, John Melleneamp, and 
Keith Sweat were double winners. 
A complete list of winners follows: 
ASCAP American Legend Award: 

Berry Gordy. 
Songwriter of the year: Diane Warren. 
Song of the year: "Un-Break My Heart," 

written by Diane Warren and published by 
Realsongs. 

Publisher of the year: Warner/Chappell 
Music Inc. 

College radio awards: The Mighty 
Mighty Bosstones and Trent Reznor and 

(Continued on page 95) 

Within the company, senior VP 
Don Cook is promoted to chief cre-
ative officer. Hilley is also forming 
joint ventures with Bob Montgomery 
and Don Lanier to work the compa-
ny's unrecorded back catalog. Mont-
gomery headed Tree's creative de-
partment in the '80s, and Lanier also 
worked with the company in the past. 

Hilley says these acquisitions will 
increase Sony/ATV Tree's song hold-
ings to more than 100,000. The com-
pany was formed in 1951 as Tree 
International and has become domi-
nant in Music City. 
With DiPiero and Shapiro, Sony/ 

ATV Tree gets two of the more 
durable award-winning writers in 
town. The two collaborated on 
"Wink," the 1995 BMI country song 
of the year. DiPiero's hits include 
"Blue Clear Sky," "Daddy's Money," 
"The Church On Cumberland Road," 
and "They're Playing Our Song." 
Shapiro's compositions include "You 
Really Had Me Going," "Better 
Things To Do," "It's What I Do," and 
"When Boy Meets Girl." 

Songwriters at Little Big Town 
include Randy Bachman, DiPiero, 
John Scott Sherrill, Jon Ima, Dan 
Colehour, Gerald Smith, Jay Knowles, 
Steve Seskin, Tammy Hyler, and 
Tammy Rogers. 
Major hits in the Little Big Town 

catalog include "How Was I To 
Know," "Walking Away A Winner," 
"Take Me As I Am," and "Mirror, 
Mirror." 

Established writers at Sony/ATV 
Tree include Bill Anderson, Ronnie 
Dunn, Bobby Braddock, Gretchen 
Peters, Kix Brooks, Emory Gordy 
Jr., Chris Waters, John Jarvis, Jim 
McBride, Terry McBride, Curly Put-
nam, and James House. 

Notes Hilley, "The addition of so 
many tremendous songs at one time 
literally translates into a gigantic 
transfusion of creative juices for our 
song-plugging team. It's a mega shot 
in the arm for them to know they will 
have an abundance of new material 
to pitch to every producer and every 
label in Nashville." 

Shanachie, Sugar Hill Shine 
At The ABM Indie Awards 

BY CHRIS MORRIS 
DEN VER—Shanachie Records 
and Sugar Hill Records squeaked 
by the rest of a strong field to col-
lect three Indie Awards apiece and 
emerge as the top labels at the 
May 16 ceremony that climaxed 

the Assn. for Independent Music 
(AFIM) convention here. 

Labels collecting two awards 
each included Rounder, Alligator, 
Tommy Boy, Malaco, and Hearts of 
Space. 

Smithsonian Folkways duplicat-

ed its 1998 Grammy Awards tri-
umph, collecting a pair of trophies 
for its reissue of Harry Smith's 
"Anthology Of American Folk 
Music"; the collection was the only 
album to receive multiple awards. 
The Indie Awards, which recog-

SUGAR Hill 

nize excellence in independently 
released music, were established 
in 1978 by the trade organization, 
then known as the National Assn. 
of Independent Record Distribu-
tors. In years past, the awards 

(Continued on page 95) 
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STEWART MORRIS NEWMAN McDONALD MURRAY KOLOSINE MARQUEZ WEAVER 

ing and promotion. 
RCA Records in New York names 

Henry Marquez VP of creative/ 
graphics. He was VP of creative serv-
ices at EMI Records. 
John Weaver is promoted to VP of 

information technology at Elektra 
Entertainment Group in New York. 
He was director of information tech-
nology. 
Red Ant Entertainment in Los 

Angeles names Guy Manganiello 
VP of creative services. He was se-
nior director of creative production 

at Douglas Music. 
Ruben Espinosa is named direc-

tor of sales, Western and North Cen-
tral regions, at Sony Discos in Studio 
City, Calif. He was West Coast sales 
manager at EMI Latin. 
Rhino Records in Los Angeles 

names David Gorman director of 
creative marketing, Patrick Milli-
gan director of A&R, and Robin 
Schwartz manager of music pub-
lishing. They were, respectively, cre-
ative czar of marketing, A&R man-
ager, and coordinator of music 

publishing. 
Mammoth Records in New York 

promotes Keith Hagan to senior na-
tional director of publicity. He was 
national director of publicity. 
Ng Records in New York names 

Tom Smith national director of pro-
motion. He was owner of S.P Unlimited. 

PUBLISHING. EMI Music Publishing 
in Los Angeles names Damon 
Booth director of creative, West 
Coast, and promotes Matt Messer to 
manager of creative, West Coast. 

They were, respectively, senior di-
rector of repertory, West Coast, at 
ASCAP and a scout. 
EMI Music Publishing Nashville 

promotes Jason Houser to creative 
director. He was creative manager. 
MCA Music Publishing in Los 

Angeles promotes Donna Caseine to 
director of creative services. She was 
manager of creative services. 
Kim Cashion is promoted to 

director of finance at Zomba Music 
Publishing in New York. She was 
controller. 
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Jennings' Fire' Burns On Ark 21 Debut 
BY CHET FLIPPO 
NASHVILLE—After 72 albums, 
Waylon Jennings figures he deserves 
some slack when it comes to recording 
what he wants. The country music leg-
end, recovering from illness, is back 
with a distinctive career album—one 
that he says suits him just fine. 

"Closing In On The Fire," due 
June 16 in the U.S. on Ark 21 Rec-
ords, is unlike anything he's record-
ed before. By no stretch could it be 
categorized as a country album, and 
Jennings is happy about that. The 
songs range from 
introspective Jen-
nings originals to 
a Tony Joe White 
swamp blues num-
ber to a Sting 
composition to a Kevin Welch waltz 
to the Rolling Stones' "No Expecta-
tions." Guest artists include both con-
temporary rock and country music 
stalwarts: Sting, Mark Knopfler, and 
Sheryl Crow sound just as at home 
here as do contemporary country 
growler Travis Tritt, country legend 
Carl Smith, and Waylon's honey-
voiced wife, Jessi Colter. 

Country radio will not even be con-
sidered, Jennings says. In many ways 
the album is a career retrospective 
for him, he adds. "I told [Ark 21 
chairman] Miles Copeland, who owns 
the label, 'Look, I don't want nobody 
messin' with me," he says. "What I 
want to do is what I want to do. I want 
to cut things that are fun and not 
worry about radio. I ain't worried 
about them." 

He's on Ark 21, he says, because 
the label execs asked him to be. 
"There've never been boundaries to 
my music," he says, adding that he 
was the first country artist to cover 
the Beatles and the Rolling Stones. 
"Back then, if you advertised me sole-
ly on the country stations," he says, 
"you wouldn't get the crowds. You'd 
get about half what you'd get if you 
advertised me on the MOR and rock 

stations." Jennings, the eternal 
Nashville renegade, has toured with 
the Grateful Dead and was a hit at 
Lollapalooza. 
He says that when he heard that 

Ark 21 was interested in him, "I told 
them, 'Look, I'm really not worried 
about gettin' on the charts,' " he says. 
"It doesn't make me mad that they 
won't play me on those radio stations 
anymore. I don't think it's right, 
though. I don't know what age has to 

'Look, I'm not 
really about gettin' 
on the charts. It 
doesn't make me 
mad that they 

won't play me on 
those radio 

stations anymore' 

do with music. I don't like the songs 
that they're writing now. But if you 
want me to cut an album—I never 
was a singles seller anyway. I had one 
million-selling single, the theme song 
from 'The Dukes Of Hazzard.' But I 
have made bunches of platinum 
albums." His 1976 compilation with 
Colter, Willie Nelson, and Tompall 
Glaser, "Wanted: The Outlaws," was 
Nashville's first platinum album. 

"So, I talked with Miles and said, 
'If you like what I do, let me do it and 
we'll get along fine. I don't want peo-
ple in a record company telling me 
what to do. If I'm wrong, then tell 
me. I don't mind being wrong. But I'll 
tell you what: I've got a good track 
record. I do know what l'in doing.' 
So, we agreed on all of that." 
Copeland says, "It is an honor to 

make an album with him and espe-
cially when it's not just any album. 

Waylon is not only an American leg-
end, he is a continuing American leg-
end. There are personal songs that 
relate to his past and his future, rock-
'n'roll songs he has always wanted to 
cut, a track with Sting and Sheryl 
Crow, a contribution from Mark 
Knopfler, and a duet with Travis 
Tritt." 
Crow says that singing with Jen-

nings was an honor because she 
"grew up listening to country music 
and the music of Waylon Jennings." 
The album also includes a 20-

minute-plus "hidden track" contain-
ing audio liner notes: On the track, 
Jennings reminiscences about the 
songs and what they mean to him. 
Ark 21 GM Michael Roden says 

eventual plans call for international 
exposure for the album. "Miles 
Copeland has a very strong belief 
that there is a market for country 
music outside the U.S.," says Roden. 
Roden adds that promotion plans 

for the time being will focus on roots 
and triple-A radio in the States. 
"Waylon is not exactly a mainstream 
country artist, so our approach is to 
treat him like a legendary American 
musical figure, rather than even try-
ing to present him as a country artist 
against what's currently going on in 
Nashville." 
Roden also sees media as provid-

ing a possible breakthrough. "Press 
and TV [coverage] on his legendary 
status and his history should get us 
some exposure," he says. "And from 
there, I think, the record speaks for 
itself very well and covers a pretty 
broad range of musical styles. You've 
got a track with Sting and Sheryl 
Crow, [with] Mark Knopfler, [and] 
you've got this duet with Travis Tritt, 
so there are a variety of things that 
appeal to different people who are 
adventurous enough to appreciate 
good roots American music, even if 
they aren't Waylon fans." 

Roden says showcases in New York 
and Los Angeles will be part of the 

label's efforts and will be centered on 
planned appearances on "Late Show 
With David Letterman" and "The 
Tonight Show With Jay Leno." "If we 
can get this record going and surpass 
his last couple of efforts, which were 
gold, and give him a higher profile," 
he says, "then we'll look outside the 
U.S. I think there is a market for him 
in England, Australia, and New 
Zealand." 
At retail, he says, "we want visi-

bility with the type of accounts where 
he has sold, accounts that are a little 
more adventurous. We're em-
phasizing Tower Records, Virgin— 
those type of accounts in particular, 
rather than country accounts like 
Wal-Mart." 
Tower Records Nashville GM Jon 

Kerlikowske is familiar with the pro-
ject and is optimistic about its suc-
cess, at least in some areas. "I think 
it will certainly do really well in Nash-
ville," he says. "Nationally, I think he 

JENNINGS 

could tap into that same roots audi-
ence that Johnny Cash is now reach-
ing. He'll have pockets where he'll do 
well: Texas will be OK for him, and 
Oklahoma and probably northern 
California. For the rest of the coun-
try, who knows? If he gets some 
decent print, he may have a shot with 
it. This could be a pop crossover." 
Jennings is managed by Hot 

Schatz Productions and booked by 
the Bobby Roberts Co. His songs are 
published by Waylon Jennings Mu-
sic, administered by Irving Music 
Inc. (BMI). 

Rockin' Symphony. Peter Frampton, Roger Daltrey, and Phoebe Snow take a 
break from rehearsals for the "The British Rock Symphony" concert series. Slat-
ed to kick off July 6, the event will include music from the Beatles, the Rolling 
Stones, the Who, Led Zeppelin, and Pink Floyd. The artists will be accompanied 
by a 60-piece orchestra and a 20-member choir. Pictured, from left, are Framp-
ton, Daltrey, and Snow. (Photo: Chuck Pulin) 

Bobby Stayton The Pit Bull of Comedy 

"Rapid fire, non-stop laughter, over and 
over and over. I laughed 'fil I peed." 
— Bob Rivers, KISW 

"Fans of Pit-Bull comic Bobby Slayton ... will 
"Funniest CD of the decade." 

delight in Raging Bully his first compact disc." 
— Man Cow 

— Chicago Tribune, 4/17/98 

• Exploding at Radio 
• Media Blitz at TV, Print and Radio 

• Continued "Sold Our Tour 

Co-Starring in HBO Movie "Rat Pack" as Joey Bishop! 

June 14 
June 18-21 
June 26-27 
July 9-11 

TOUR DATES 

The Improv 
The Improv 
Comedy Connection 
The Pundiline 

Inine, CA 
Woshington D.C. 
Boston, MA 
Soi Francisco, CA 

MIKAMAK 
COMEDY 

http://www.mi ra ma ru px .com 

For more information or an in-store play copy, call: 

1-800-245-6472 
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Lucinda Williams Gets It Right 
Mercury's ̀ Car Wheels' Set Reflects Artist's Perfectionism 
BY STEVE KNOPPER 
CHICAGO—The making of Lucinda 
Williams' "Car Wheels On A Gravel 
Road," due June 30 from Mercury 
Records, illustrates the vast number 
of things that can go wrong in the 
music industry for an artist trying to 
get something exactly right. 

Nonetheless, after going through 
three sets of producers, including 
Steve Earle and E Street Band 
pianist Roy Bittan, as well as her fair 
share of label woes, Williams says she 
thinks her fifth studio album is her 
best yet. 

"I definitely feel, just in terms of 
growth as a writer and vocally, better 
about this one than in any other time 
before this," she says by phone from 
her Nashville home. "This one was so 
long in the making, it's just a relief to 
get it out there and move ahead." 

WILLIAMS 

Williams, whose songs have been 
covered by Mary Chapin Carpenter, 
Patty Loveless, and Tom Petty, origi-

nally entered the 
studio with her 
longtime friend, 
guitarist, and 
producer, Gurf 
Morlix. However, 
after singing a 
duet on Earle's 
1996 album, "I 
Feel Alright," she 
loved the produc-

tion sound and hired the Twang 
Trust—Earle and producer Ray 
Kennedy—to recut most of the 
tracks. Finally, after a "too many 
cooks in the kitchen, I guess, kind of 
thing," as Williams describes it, she 
hired the laid-back Bitten for the final 
work. 

Columbia's Dag Hones Its 
Funk Fusion On 'Apt. #635' 
BY DOUG REECE 
LOS ANGELES—Columbia Records 
and members of funk outfit Dag are 
hoping that between the time the act 
debuted in 1994 with its album 
"Righteous" and finished recording 
its new set, "Apartment #635," due 
June 30, the public's tastes and atti-
tudes have changed in their favor. 

While some critics warmed to the 
extremely informed and crafty funk/ 
pop laid down by the group on its first 
album, others were left scratching 
their heads about what to do with the 
hard-to-place band. 

"Righteous," which has sold 33,000 
units, according to SoundScan, gar-
nered little airplay. 

".At the time I couldn't really under-
stand it," says guitarist Brian Dennis. 
"In our minds, this was dance music 
influenced by acts like the Jackson 5. 
I mean, when has that ever gone out 
of fashion?" 

In retrospect, however, Dennis says 
the band was still artistically imma-
ture and had the misfortune of being 
miscast as a modern rock act during a 
time when grunge still ruled the air-

(Continued on page 18) 
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Travis Trill THE SOUND OF PROFESSIONALS...WORLDWIDE. 

Unsigned Singer Songwriter 

HANK DEAN 

Listen To Songs From His 

New CD In Their Entirity 

With Real Audio At: 

http://www.mylink.net/—deanprod 

or call: (912) 743-8237 

MAKE MINE A PEPSI, PLEASE: Pepsi and Warn-
er Special Projects have teamed up to produce a "Pop 
Culture" CD, which will be used as a premium item 
during the soft drink's massive Pop Culture summer 
campaign. 

In addition to a plethora of major prizes included in 
the sweepstakes, instant winners can receive the CD 
if their bottle top from a Pepsi, Diet Pepsi, or Mountain 
Dew says "You Win CD" inside. Although the CD car-
ries the Warner Special Projects logo, the album fea-
tures music from Atlantic artists only and was coor-
dinated through Jeff Dandurand, manager of product 
development for Atlantic. Among 
the 10 acts contributing previous-
ly released album tracks to the 
CD are Collective Soul, Duncan 
Sheik, Big Wreck, the Coors, 
and Athenaeum. There are 
100,000 CDs up for grabs. 
"We're always looking for new 

opportunities with different com-
panies to get avenues of exposure, 
and Pepsi was one of the people 
that we approached last fall and 
said we'd like to do something together," says Dan-
durand. 
When the idea for the CD was proposed, Pepsi reps 

expressed their fondness for Collective Soul and Sheik; 
otherwise, Atlantic just tried to make the CD a good 
showcase for its new and established artists. 
"Athenaeum and Big Wreck are two of our promising 
developing bands; to get them more exposure from this 
would be great," Dandurand says. 

Patrons with winning bottle caps can either claim 
their CD at a participating Musicland location or send 
the bottle cap to Pepsi and receive the CD in the mail. 

SMASH THIS: The Smashing Pumpkins filed suit 
May 8 against Westwood One. The suit, filed in Los 
Angeles Superior Court, claims that the radio syndi-
cator breached its oral and implied contract with the 
band by allowing Sound & Media to license a 1991 
interview with the band. The British-based Sound & 
Media subsequently released a "book with CD" prod-
uct in 1996 that contained the interview. The Virgin 
Records band was never consulted about the licensing 
deal, according to the suit. 
The suit comes a month after the band filed a com-

plaint against Sound & Media April 13 in Los Angeles 
Superior Court. 
According to one of the Smashing Pumpkins' attor-

ney, Jill Berliner, the group tried to reach an out-of-
court agreement with Westwood One, but it filed the 
papers after no agreement could be reached. Berlin-
er says the case against Sound & Media is proceeding. 
Westwood One's attorney did not return calls by press 

by Melinda Newman 

Despite the delays and press re-
ports about Williams' perfectionism 
in the studio, Williams says, the studio 
angst was nothing more than business 
as usual. 

"It's really not that big of a melo-
dramatic ordeal that it's been made 
out to be on the Internet and in the 
press. It's really just part of the 
process," she says. "There aren't any 
hard feelings or anything like that. 
Everybody's cool in those terms." 

It's easy to hear why Williams is so 
satisfied with "Car Wheels On A 

(Continued on page 34) 

Scott And Friends. Scott Weiland, second from right, takes a creak after his 
performance on "Late Show with David Letterman" in New York. He played a 
track from his new Atlantic album, "12 Bar Blues." Shown, from left, are Daniel 
Lanois, with whom Weiland collaborated on the new project; Rick Froio, 
Atlantic's VP of sales; Andrea Ganis, Atlartic's executive VP of promotion; Wei-
land; and Ron Shapiro, Atlantic's executive VP/GM. 

Pepsi's Top Culture' CD Prize Features 
Atlantic Acts; Pumpkins File Suit 

time. Sound & Media's attorneys could not be reached 
by press time. The Smashing Pumpkins' new album, 
"Adore," cornes out June 2. 

In other legal matters, MCA and Mattel have ended 
their legal battles over Aqua's song "Barbie Girl." On 
May 8, U.S. District Judge William Matthew Byrne 
Jr. dismissed Mattel's copyright violation lawsuit 
against MCA over the song and video. Also dismissed 
was MCAs countersuit against Mattel accusing the toy 
manufacturer of making defamatory statements about 
the label. 

STUFF: After parting with 
longtime manager John Reid, 
Elton John has set up his own 
management company headed by 
London Records U.K. managing 
director Colin Bell... Dr. John 
has signed a worldwide deal with 
Parlophone. In North America, 
his releases will be distributed 
through Pointblank/ Virgin. His 
first release, "Anutha Zone," will 
come out worldwide July 28 and 

is being produced by John Leckie (Radiohead, the 
Verve). Guests include Paul Weller and members of 
Portishead and Spirtualized. Dr. John's last album 
was "Trippin' Live," released last year by Sure 
Fire/Wind Up ... Bruce Hornsby is hard at work on 
his first album of new material since 1995's "Hot 
House." The collection, named "Spirit Trail," is tar-
geted for a late-summer relee and could be a dou-
ble set if all 18 songs Hornsby has recorded for the 
project remain on it. The album, co-produced by 
Hornsby and Michael Mangini, is being recorded at 
Hornsby's home studio in Virginia. 

ON THE ROAD: A number of acts are taking to the 
mad in mini-festivals this summer. Widespread Panic 
has put together a package that will include G. Love 
& Special Sauce, Gov't Mule, and Galactic on the 
first leg. Playing with the Capricorn band later on the 
tour will be Béla Fleck, Guster, Leftover Salmon, 
Sister 7, and Todd Snider .... The On the Fringe tour, 
which features Columbia's David Poe. Geffen's Kim 
Fox, and Atlantic's Kacy Crowley, kicks off June 3 at 
the Balboa Cafe in Phoenix . . . Leftover Salmon, moe., 
Strangefolk, and the String Cheese Incident have 
formed the Hoodoo Bash, an outdoor tour that starts 
June 3 in Stanhope, N.J. 

In the Off the Road department, the Rolling 
Stones have postponed at least four dates of their 
upcoming European tour after Keith Richards fell 
off a ladder at his Connecticut home, sustaining 
injuries to his ribs and chest. The tour had been slat-
ed to kick off May 22 in Berlin. 
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To The ' ominating Committee 
"They were a team...yes, the were a team." 

Chuck Tillman 
St. Louis, 1996 

Chuck Berry holds the title "First Poet Laureate of Rock & Roll." 
Chuck wrote the words. 

Johnnie Johnson holds the title "Father of Rock & Roll Piano®." 
Johnnie created the music. 

Question: 
"So why hasn't Johnnie been inducted into the Rock & Roll Hall of Fame?" 

Answer: 
"Because he never received the credit he deserves for creating the music." 

Keith Richards sums it up: 
"I mean, you're talking Johnnie Johnson - Chuck Berry, you're talking 

Lennon - McCartney, you're talking Jagger - Richards, you're talking Leiber - 
Stoller. You're talking all those Rock & Roll (writing) teams except that 

Johnnie never got any credit...the songs were obviously collaborations..." 

Please do the right thing. Please place Johnnie's name on the this year's 
ballot. He deserves to be recognized during his lifetime for the monumental 
contributions he made to Rock & Roll. "But without Johnnie giving Chuck 

those riffs -Voila!- no song...just a lot of words on paper." 
He created the music that started it all. 

johnnie.com 
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COLUMBIA'S DAG 
(Continued from page 16) 

waves. 
"I still think there are some great 

songs on ["Righteous"], but we were 
really kicking out our influences," he 
says. "You have to go through this 
process where you purge yourself of 
this stuff that you've listened to for-
ever and develop your own thing. 
"On this record we're starting to 

establish our sound," he adds. "The 
influences are there, but they melt 
together in such a way that it's hard-
er to say, 'That's James Brown,' or 
'That's Prince,' or whatever." 
The act owes part of its revised 

sound to new percussionist Lisimba 
Moyenda and keyboardists Jen Gun-
derman and Kai Russell. 

Dennis believes that the success of 
the similar-sounding Jamiroquai on 
Sony affiliate Work helped Columbia 
understand the potential for the band. 
"What happened [following the suc-

cess of Jamiroquai] was a light bulb 

DAG 

went off in their heads, and it was like, 
'Oh, we have Dag. That's what you do 
with it,' " says Dennis. "We had real-
ly been put off into the alternative pile 
and sort of got lost." 

Chris Nadler, a divisional advertis-
ing coordinator for Minneapolis-based 
Musicland, says retail, too, will bene-
fit from the Jamiroquai warm-up. 

"This go around, timing is on their 
side," says Nadler. "Now we have a hot 
reference point for the average con-
sumer that liked the Jamiroquai 
album. Another helpful thing is that 
alternative and grunge are definitely 
not the dominant genres they were 
when 'Righteous' came out. There are 
opened up ears and tastes now" 

In fact, Columbia is counting on 
open-minded programmers in several 
formats to play the first single, "Our 
Love Would Be Much Better (If I Gave 
A Damn About You)." The song, being 
serviced to modern rock, triple-A, 
crossover, top 40, and modern AC, 
ships in early June. In addition, 
Columbia will send a white-label 12-
inch to mix shows and dance clubs. 
"Our feeling is that this is a credible 

pop record, but it isn't format-specif-
ic," says Tom Corson, senior VP of 
marketing at Columbia (U.S.). "So 
we're more into building a story mar-
ket by market than driving it from a 
format perspective." 
At retail, the label will reacquaint 

stores with the group using a sampler 
that includes tracks from both al-
bums. That compilation, "Guide For 
Groovy Lovin'," shipped May 6. 
While the band didn't make a 

killing at radio or retail on its debut 
effort, it did show promise on the road, 
even when confronted by inhospitable 
audiences. 
"Columbia went way beyond the 

(Continued on page 60) 

BEN SWIFT BAND 

Continental Drift 
UNSIGNED ARTISTS AND REGIONAL NEWS 
IDITF ID BY IVIELINC, A NEWMAN 

MILWAUKEE: Michigan-reared singer/songwriter Colin O'Brien toured 
the Midwest in the early '90s and released an indie LP with the band 
Jugglers & Thieves, but his masterful guitar technique didn't jell 
until after a stint at a Seattle conservatory studying classical guitar. 
O'Brien came to Milwaukee to learn the Leo Kottke-inspired "Amer-
ican finger-style" that the Wisconsin Conservato-
ry of Music specializes in, but he quickly found him-
self immersed in the city's vibrant coffeehouse 
acoustic scene. His self-released album, "Pressure 
In The West"—produced by local hero Willy Porter 
and performed both solo and with O'Brien's band, 
the Headless Chickens—melds Americana and 
classical leanings, spirited Appalachian folk, and 
melancholy musings in the style of Nick Drake. 
O'Brien's songwriting is strong, his obscure covers 
well-chosen, and his rustic vocals convey more years 
than he has lived. "Pressure In The West" has been 
heard on the nationally syndicated "World Cafe" program, as well as 
on public and college stations in Milwaukee and Detroit. O'Brien has 
performed in clubs throughout Wisconsin, as well as in Detroit, Chica-
go, and Minneapolis, performing as a headliner and opening for such 
artists as Patty Larkin and Paul Cebar. Contact O'Brien at 414-372-
8523. 

O'BRIEN 

DAVE LUHRSSON 

BOSTON: This city already has spawned a successful trio with an idio-
syncratic musical approach in Morphine. Another, the Ben Swift 
Band, may be the next in line for success. Led by singer/songwriter/ 
guitarist Swift, the trio also features drummer Scott Kessel and 
trombonist—yes, trombonist—Dan Fox. It makes for a unique and 
compelling dynamic. "It was important for us to figure out a sound 
that would not be a gimmick nor would it be the same recycled rock 
that you hear over and over," Swift says. Swift is an intriguing, intel-
ligent writer with a terrific gift of melody. His songs have dimension, 

as he crosses pop with funk and roots rock 
with inventive arrangements; the songs 
come alive during the trio's vibrant live 
shows. Swift, who was awarded the first 
songwriting scholarship in the history of 
the Berklee College of Music, also has 
recorded a song with producer Danny 
Kortchmar for a compilation titled "Vine-
yard Sounds." The band has developed a 

solid grass-roots following in the Northeast as it has toured through-
out Vermont, New York, and Pennsylvania and played clubs like the 
Paradise, the Middle East, and the Lizard Lounge in Boston. The trio 
has opened for Crash Test Dummies and the Spin Doctors, but this 
year it has moved toward headlining status. "We try to explore as 
many boundaries as possible," Swift says. "We just have to keep the 
songs as fresh as possible and stay true to what we believe in musi-
cally" Contact Swift at 617-524-2171. 

KEN CAPOBIANCO 

LAS VEGAS: Some 172 bands—nearly all of them unsigned—converged 
on Sin City for the first Emerging Artists & Talent in Music (EATM) 
festival, held May 14-16. The event, which was headquartered at the 
Desert Inn and drew more than 1,100 registrants, featured an array 
of acts representing territories from Scotland to San Francisco, as 
well as locals Tim & A Clue, Home Cookin', and 12 Volt Sex. While 
traveling between most performances—which were held at venues on 
and off the Strip—proved to be a logistical nightmare, talked-about 
performances by acts like the Southern California-based Halo 
Friendlies, 11-year-old vocalist Mikaila, and Omaha, Neb.'s Jangle-
pop were encouraging. In conjunction with EATM, the Vans Warped 
Tour kicked off at the Desert Inn parking lot, providing an opportu-
nity for acts like the Huntington Beach, Calif.-based John Wayne 
Transplant to play next to nationals like MxPx. EATM also hosted 
several panels geared toward developing talent. Despite some glaring 
no-shows, mentor sessions and A&R and artist development panels 
were stimulating and helpful. Meanwhile, Sir George Martin deliv-
ered an articulate and reflective keynote speech that criticized the 
consolidation and growth of the industry at the expense of new artists' 
careers. DOUG REECE 
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11)  op music was in dismal shape in the early '50s. Something was brewing that was to sweep aside the Tin Pan Alley notions of 
old. The beat was coming, and record companies tried to cope by man-
dating that their key pop acts try the cheap novelty-song route to the 
charts. Frank Sinatra—whose big-band vocals had done much to 
usher in the Swing Era—was a victim of this quick fix, too. With his 
heart not in it, he was hardly successful. But a pop miracle came in 
the form of a change in labels. from Columbia to Capitol, and sever-
al arrangers, such as Nelson Riddle and Billy May, who, like Sinatra, 
got their creative feet wet in the Swing Era. 

Sinatra's concept albums—a new idea then—propelled him to newly 
gained fame and worldwide appreciation. But there is another cru-
cial, twofold debt of gratitude the world of pop music owes to Sina-
tra: He kept the flame alive for hundreds of superior pop songs that 
might have otherwise been consigned to obscurity without his fresh, 
but highly respectful, treatment of them. He also must have given 
hope to young singers, such as Johnny Mathis and Barbra Streisand, 
that they, too, could succeed ir. a climate of drastic change. 
The wonder of Sinatra is not, thankfully, that of an all-but-forgot-

ten pop master whose death has been documented with meaningful 
discourse. As the most thoroughly documented pop artist of all time, 
Sinatra leaves a bountiful legacy as a performer. There is no arduous 
task ahead for his labels to scramble to the vaults to digitalize his 60-
year career. It's already been done. And it's out there, right now, to 
delight in. IRV LICHTMAN 

From Hoboken To Hollywood, 
An Unforgettable Style 

BY CHRIS MORRIS 
LOS ANGELES—The incomparable 
power of the music of Frank Sinatra, 
who died May 14 here of a heart 
attack at age 82, may have been ana-
lyzed most elegantly by Henry Pleas-
ants in his 1974 book "The Great 
American Popular Singers." 
"The absence of any impression of 

art was imperative to his style," 
Pleasants wrote. "His accomplish-
ment in avoiding it was the most com-
pelling evidence of his stature as an 
artist. He was not presenting himself 
as an artist. He was presenting him-
self as a person... More than most 
singers, he has lived the life he sang 
about." 

Luther Vandross, who recorded 
"The Lady Is A Tramp" with the 
singer for Capitol's 1993 "Duets" 
album, says Sinatra's ability to ex-
press emotion was his strongest suit. 
"What kills me about [Sinatra's clas-
sic "saloon song"] 'One For My Baby' 
is you can feel the guy's anxiety," he 
says. "That's more important than 
any high note you can hit or any suc-
cession of 50 notes. Frank was old 
school. He had passion." 

Sinatra's singing—which elo-
quently defined the mood of mid-
20th-century America and endures as 
a burnished monument of the singer's 
time and ours—may have appeared 
artless, but it was the product of a 
great deal of thought and labor. 

His early idol was Bing Crosby; he 
also name-checked as primary influ-
ences Billie Holiday, whose coolly 
emotive style and legato vocal lines 
prefigured his own approach, and 
Mabel Mercer. Sinatra's light, seem-
ingly effortless delivery—which he 
compared to classical bel canto—was 
derived from his emulation of the 
long-duration techniques of instru-
mentalists like trombonist Tommy 
Dorsey (for whom Sinatra sang in 
1940-42) and violinist Jascha Heifetz. 
Through concentrated work on his 
breath control, Sinatra became the 
past master of vocal phrasing. 
Born Dec. 12, 1915, in Hoboken, 

N.J., the only child of Italian-Ameri-
can parents, Sinatra understood his 
destiny early and was encouraged to 
pursue it by his mother, Dolly. A high 

school dropout, he performed on 
radio and in local roadhouses until in 
1939 he was plucked from the Rustic 
Cabin in Englewood Cliffs, N.J., by 
Harry James. 
After a brief sojourn with James' 

group—which produced Sinatra's 
early signature song "All Or Nothing 
At All"—the bandleader generously 
released the singer so he could join 
Dorsey's band. That two-year collab-
oration brought forth such signature 
Victor recordings as "I'll Never Smile 
Again" and "I'll Be Seeing You." 
A clash with the notoriously parsi-

monious Dorsey over money led Sina-
tra to strike out on his own in late 
1942. His first session for his new 
label, Columbia, was preceded by a 
series of live appearances at the Para-
mount Theater in New York; he was 
greeted by hysterical outbursts from 
near-riotous young female bobby-sox-
ers. The pandemonium that "Swoona-
tra" stirred was unprecedented in 
American pop music history; con-
temporary observers compared the 
frenzy of Sinatra's fans to the 
ecstasies of Holy Rollers and the 
mania of the Children's Crusades of 
the Middle Ages. Thus did Sinatra 

(Continued on page 92) 

Revisiting The Eras 
Of Sinatra's Career 
BY GEORGE SIMON 
In the Nou 20, 1965, bssile, "The Sina-
tra Report" appeared in the pages of 
Billboard, recapping Frank Sinatra's 
career to date—from the 
early days through his 
years at Columbia, Capi-
tol and Reprise. Here, the 
project's author and 
writer of a book of the 
same name, who has been 
writing about music since 
1935, offers his recollec-
tions of those years and 
shares excerpts from the 
"Report." 

Harry James had left 
Benny Goodman's band to 
start his own. He and I The Voice a 
were listening to a radio in age of 3. N 
his New York hotel room tie—ev 

one evening to a little-known band 
(Harold Arden's) when suddenly we 
became aware of an especially sensi-
tive-sounding singer whose identity 

had been previously 
revealed but now was un-
known to us. So we decid-
ed to go over to the club 
the next evening to hear 
him in person. 
The rest is pretty sim-

ple. The guy knocked us 
out, and James invited 
him to come over the next 
day, and before you knew 
it he was auditioning with 
the band and came 
through with flying col-
ors. And so Frank Sina-

tthetender tra's career was 
ote the bow launched! 
en then. (Continued on page 23) 
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he singer who would one 
day become the Chair-
man of the Board was 
merely an employee— 
albeit of the estimable 
Harry James—when he 
quietly entered the 
pages of Billboard in 
1939, briefly mentioned 
as one of the featured 

vocalists in James' band. It would 
prove to be the first of countless 
write-ups about Frank Sinatra in the 
magazine over nearly 60 years—and 
likely the last entrance The Voice 
made quietly. As Sinatra's career 
took flight, he became inextricably 
bound into the saga of the fast-devel-
oping record business, thus becom-
ing an integral part of a story Bill-
board has been chronicling since 
1894. Sinatra's earliest album re-
views, his thoughts on the impact of 
new technology (the LP), his desire 
to switch labels and, later, to start 
his own label—all and more can be 
found in past pages of Billboard. 
Here, with the original headlines, 
are snapshots of Sinatra as 
seen through the prism of time and 
newsprint. 

This first-eve r mention of Frank 
Sinatra in Billboard appeared in the 
issue of Sept. 23, 1939. 

Pertinent Facts On Artists 
Represented In This Section 
HARRY JAMES 
Harry James and his orchestra 

numbers 17 people using instrumen-
tation of seven brass, four sax, and 
four rhythm. Featured vocalists are 
Marie Carroll, Frank Sinatra, and 
Jack Palmer, who doubles on trumpet. 

illboard's Sinatra Chronicles 
Orchestra which is heard on Colum-
bia Red Label records, has been fea-
tured at the Hotel Benjamin Franklin 
in Philadelphia; Roseland Ballroom, 
New York; the World's Fair and cur-
rently at Sherman Hotel in Chicago. 
Band is managed by Music Corpora-
tion of America. 

This mini-profile appeared in the 
March 27, 1943, issue, which featured 
Sinatra on the cover 

Frank Sinatra: This 
Week's Cover Subject 

The best way to describe Frank 
Sinatra and record his amazing 
career is to say that he is the biggest 
threat in years to Bing Crosby's reign 
as King of the Vocalists. The threat, 
of course, started back in 1940, when 
the young man with a baritone joined 
Tommy Dorsey's orchestra and 
brought TD more fans than you'd fmd 
in a Chinese water-color. Established 
as a top man in his field, Sinatra 
stepped out on his own a few months 
ago, and under the guidance of Frank 
Cooper, of General Amusement Cor-
poration, has shaped up as one of the 
outstanding "singles" of the era. 
Only the best jobs come Sinatra's 

way now. Currently featured on the 
CBS "Your Hit Parade" each Satur-
day night, he has a steady "Welcome" 
sign out in front of the Paramount 
Theater, New York, where he has 
show-stopped like few others before 
him. He has signed a contract with 
RKO to make two films a year, pre-
ceding his screen conquests with a 
feature bit in Columbia's "Reveille 
With Beverly" He has been a top disk 
favorite ever since his Dorsey stint, to 
be an even greater wax artist on the 
Columbia label. He has the headwait-
er goofy trying to keep the crowds in 
check at the Riobamba Club, New 
York, where he is currently starred. 
He has all these honors behind him 
and so many more to go that the 
music industry has nominated Sina-
tra as its No. 1 topic of conversation. 
Young, good looking, and heavily 

romantic on the vocal side, Frank 

'Dear grank, 

in 1954 my career really started when you 

first had me on the bill with you at the 

Copacabana You then took me into the Sands 

Hotel in Las Vegas with you and further 

enhanced my career. And you put me in two 

motion pictures—"Ocean's Eleven" and 

"Sergeants Three." establishing me as an actor. 

From that I got my own Television series 

which lasted four years. 

Thanks to you I now owe the government 

$87,000 in back taxes. 

Go to hell, Frank! 

Love, 

Joey Bishop. 

Ad in Billboard 1965 

Ad in Billboard 1973 

Sinatra has given his wife and child a 
bale of reasons to go in for hero wor-
ship. 

An excerpt from a-n article that 
appeared in Billboard's 1944 Music 
Year Book. 

The Air Is Kind To Voices: The 
Secret To Making The Top 15 Is 
"Get That Personality Miked" 
What makes a singer sock on the 

air is a singing personality. Of course 
it must never be forgotten that the 
band that backs 'em is vital, too. And 
then there are the arrangements. 
Sinatra might have to do some wor-
rying if he hadn't Axel Stordahl to 
make certain that every song he sings 
is made for "The Voice." What is true 
of Frankie is true of every pair of 
naine tonsils. However, very few of 
them had their expensive arrangers 
around with them when they started. 
What was needed first was a voice 
that was helped by the microphone. 
Then there was that vital point of 
phrasing, of doing things to the notes 
and the words. 

This article appeared- in the Dec. 31, 
1949, issue of Billboard. 

Sinatra's Pioneering Thoughts 
On LP Pop Tune Production 
NEW YORK, Dec. 24.—The long-

playing record, having gained wide 
consumer acceptance, has opened up 
a vast panorama of possibilities not 
only for the classical artist but also 
for the interpreter of popular songs. 
First of the more noted pop artists to 
give voice to his theories in this direc-
tion is Frank Sinatra, who believes 
that LP calls for new orientation and 
pioneering. S'_natra, it's known, is 
thinking in terms of the 10-inch 15-
minute record, and he. conceives of it 
as a disk making possible the use of 
production techniques and ideas 
which are not now feasible on the con-
ventional 78-r.p.m. record. 
The Le figures Sinatra, calls for an 

entirely new approach to recording— 
from the artist's point of view. Thus 
far, he feels, much of the production 
thought that has gone into LP has 
derived from conventional 78 produc-
tion methods and thinking. With the 

LP market becoming more competi-
tive—as more and more diskeries 
produce LP's—conventional methods, 
according to Sinatra's mind, will not 
be enough. Artists and a. and r. men, 
he believes, will have to pioneer in the 
use of script material in conjunction 
with music, the representation of 
musical sketches, commentary, nar-
rative and mood music. 

In other words, according to Sina-
tra and others who conceive of the LP 
as opening new production vistas in 
recording, the 10 or 12-inch record, 
with 15 or 20 minutes of "time" on 
each side, will call for much more of 
a production package. 

This news story ran on page one in 
the March 21, 1953, issue. 

Sinatra Joins Capitol Fold 
HOLLYWOOD, March 14.—Frank 

Sinatra this week joined the Capitol 
Records artist roster after a decade 
in the Columbia fold. Coast major's 
acquisition of Sinatra marks one of 
the rare times that the label has taken 
on an established name. Its usual pro-
cedure has been in bringing un-
knowns to the fore and building them 
into disk sellers. Its inking of Benny 
Goodman six years ago was the only 
other time that Capitol had inked a 
top name artist who had gained his 
stature on another label. 

Sinatra was signed to a 5 per cent 
pact and will start recording under 
his new contract within the next few 
months. In moving to Capitol, the 
bow-tied balladist joins Axel Stor-

Ad in Billboard 1973 

rim GLAD YOU RE BACK AND PLEASE STAY BACK. 

FM TIRED CARRYING THE LOAD. 

dahl, who has batoned Sinatra's 
accompanying orks thruout the major 
portion of his career as a solo record-
ing artist. Stordahl moved to Capitol 
six months ago. A clause in his exclu-
sive Capitol contract permitted Stor-
dahl to continue to back Sinatra's 
recordings for Columbia. 

Capitol expects to cash in on the 
Sinatra disk sales by tying in closely 
with tune material from his forth-
coming movies. According to Capitol's 
artist-repertoire veepee, Alan Liv-
ingston, this will be one of a number 
of projected plans to be utilized in 
recording Sinatra, in addition to reg-
ular waxing of plug song material. 

In leaving Columbia, Sinatra moves 
from the label where he first started 
climbing the ladder of disk sales. He 
joined Columbia following his break-
ing away from the Tommy Dorsey 
band, which at that time recorded for 
Victor and where Sinatra initially won 
the record buyer's ear. 
The pacting of Sinatra by Capitol 

ends the constant speculation that has 
been going on ever since it was known 
that the singer's pact with Columbia 
Records had ended. At that time 
Columbia indicated that it would be 
willing to continue with the warbler, 

....PAV DAVIS CIVT.11.1MIZIMI 
lip roe". Se irn.g, 

November 20, 1965 

Dear Francis( 

There seems to be something wrong in the 

figure. ... 50th Birthday, and 25 Years na 

a professional entertainer. I would say you 

had been in the business 50 years (I only 

hope I ean approach your stature after being 

in thin business that long), and you are young 

enough in heart to be only 25. 

All of this in only to nay Congratulations; 

It couldn't happen to anyone more worthy of 

the honor. 

P.S. 0111 you still be available for my 
next singing leseon, Monday at 1:00 P.M.? 

Ad in Billboard 1965 

but the fact that a coolness existed 
between Sinatra and Columbia was 
no secret. Capitol Records made a 
pitch for the singer when he let it be 
known that he was looking around. A 
few other diskeries also were inter-
ested in the singer's services. 

This live review by Bob Rolontz of 
Sinatra's March 26 performance ai 
New York's Paramount Theater, 
which appeared under the magazine's 
"Vaudeville" heading, raninthe issue 
of April 5, 1953. 

Eager, Friendly Frankie Gets 
Smash Reception Heading Click 

Para Bill 
A mellow and friendly Frank Sina-

tra is a smash hit here, with the 
singer featured both on the stage and 
in the flick. Perhaps he's not The 
Voice any longer, as time has dimin-
ished the hypnotic effect of the Sina-
tra vocals, but this is more than off-
set by his personality, poise and 
selling ability, plus his genuine desire 
to give out with the songs. There were 
not many teen-agers in the crowded 
house at the show caught, nor any 
squeals as in the old days, but the 
enthusiastic audience, including 
showbiz names, gave the singer a 
tremendous hand. 
From his opener to the closing 

"When You're Smiling," Sinatra 
clicked all the way. He sang, kidded 

(Continued on next page) 
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and chatted, just as on his TV show, 
and he let the crowd have almost as 
many songs as it desired. His best 
were "That Old Black Magic" and "I 
Hear a Rhapsody" his latest record 
click. He also did a cute parody on 
Johnnie Ray which ended with the 
line "When I think of Aya, then I no 
longer cry" At the end of his act Sina-
tra called up Jackie Gleason and Jack 
E. Leonard. All three proceeded to 
fracture the crowd with their antics. 
Dagmar also came up and smothered 
the singer with kisses but Sinatra 
emerged smiling. This audience got 
more than its money's worth. It is a 
show for Sinatra fans, for between the 
stageshow and the movie there are 
over 15 Sinatra vocals. If the singer 
continues to act as warm as he does 
on this bill he could soon win back his 
once great following. 

The launch of the Reprise label, 
which did not yet have its Sinatra-
bestowed moniker was revealed in 
this article in the Dec. .5, 1960, issue. 

Sinatra Label Ready 
For February Debut 

HOLLYWOOD—Frank Sinatra 
will debut his new label in mid-Feb-
ruary, The Billboard learned last 
week. First release will consist of two 
albums, one featuring Sinatra, and 
the other Sammy Davis Jr. Johnny 
Mandell will provide the ork setting 
for Sinatra's initial LP Future releas-
es will be in both album and single 
disk forms. 

VINTAGE RECORD REVIEWS 

This early record review appeared 
in the July 11, 1942, issue. 

TOMMY DORSEY (Victor 27923) 
"Be Careful, It's My Heart"—FT; 
VC 

Tommy is the first to hop on the 
score penned by Irving Berlin for 
Fred Astaire's "Holiday Inn" 
movie. And of the 10 tunes on the 
sound track, takes an early crack 
at a ballad that is a cinch to 
become a heavy favorite. The 
added strings serve in good stead 
in adding musical color to the 
screen's "It's My Heart," and it's 
the maestro's sweet trombone 
sliding and Frank Sinatra's vocal-
ing all the way. Instead of the slow 
and draggy tempo, Dorsey gives 
it a moderate and bright pace to 
excellent returns. The fiddles 
weave the introductory passages 
and carry on for the first chorus 
to bank the tromboning. Sinatra, 
as ever in good voice, sings it out 
for a second chorus. The same 
treatment is applied to the "Take 
Me," the "All Of Me" type of tune 
that has already begun to take on 
the waxes. Strings again flood the 
trombone magic for the first cho-
rus, and Sinatra makes the song 
all the more possessive for the sec-

ond stanza that spins out the side. 

From the issue of Dec. 11, 1965. 

POP SPOTLIGHT 
"A Man And His Music" 
(2-12" LP) 
Frank Sinatra. Reprise 2F 1016 
(M); 2FS 1016 (S) 

Destined to be one of the all-time 
sales winners, this deluxe two-
record package contains not only 
the great songs associated with the 
Sinatra career, but also boasts a 
fascinating Sinatra commentary 
about his life and thoughts. A 
superb set that no music lover 
should be without. 

From the issue of Nov 6, 1993. 

SPOTLIGHT REVIEW 
Frank Sinatra 
"Duets" 
Producers: Phil Ramone, Hank 
Cattaneo 
Capitol 89611 

An event all the way, Sinatra's 
return to the label where he craft-
ed his musical apotheosis is a 
world-class, all-star event that 
pairs him with 13 diverse duet 
partners. Everyone will have his 
or her favorites; immediate 
thrillers include "I've Got A 
Crush On You" with Barbra 
Streisand, "Summer Wind" with 
Julio Iglesias, and medley of 
"Guess I'll Hang My Tears Out To 
Dry" and "In The Wee Small 
Hours Of The Morning" with 
Carly Simon. Presence of inter-
national stars (Iglesias, Charles 
Aznavour) and pop luminaries 
(Luther Vandross, Bono) add 
cross-format sizzle; massive pro-
motion should ring up an instant 
mega-winner. 

Disker's name hasn't been deter-
mined as yet. Sinatra will use his 
Essex Productions as the firm which 
produces the disks, but will market 
them under a new firm name. In the 
meantime, artists currently are at 
work designing several labels using 
those names which are being consid-
ered. Final decision will be made 
after the labels have been completed 
with the choice going to the one which 
carries the greatest sales impact. 

Sinatra plans to work thru indie 
distributors. Deals with distribs will 
be negotiated and concluded in time 
to give the new label maximum expo-
sure in all market areas. 

Sinatra has been building his orga-
nization and has several key people 
set for his fold. Their identity, The 
Billboard was told, must be kept off 
the record since all of them are affil-
iated with other firms and must first 
notify their present employers. He is 
determined to build his label into an 
important factor in the record indus-
try. He plans to sign other artists and 
offer a talent roster which will assure 
him of achieving his goal. 

Sinatra is at present under exclu-
sive contract to Capitol Records. Ac-
cording to terms of the contract, his 
status will change to a non-exclusive 
basis in February, leaving him free to 
record for other labels while still con-
tinuing to issue a pre-determined 
number of new releases under the 
Capitol banner. Capitol's deal is with 
Sinatra's firm, Essex Productions, 
with Capitol issuing Sinatra disks 
produced by Essex. (This past sum-
mer Essex had concluded a distribu-
tion deal with Verve Records to mar-
ket a Sammy Davis Jr. single from 
Sinatra's "Ocean's Eleven" film.) In 
February, when the Sinatra-Capitol 
pact goes to a non-exclusive basis, 
Essex will be free to sell the singer's 
services to other firms, including, of 
course, his own as yet unnamed 
diskery. 

Billboard's rundown of the results of 
its annual popularity poll, which 
appeared in the magazine's Dec. 19, 
1960, issue, found Or Blue Eyes lead-
ing the pack, as determined via asur-
vey of DJs and station librarians 
across the country 

Winners In The Billboard's 
13th Annual Disk Jockey Poll 
Frank Sinatra, Bobby Darin and 

Johnny Mathis are the favorite male 
singers of America's disk jockeys in 
The Billboard's 13th Annual Disk 
Jockey Poll. The fact that Sinatra 
walked away with top honors again 
this year in the favorite category, is 
no surprise, since the singer has fin-
ished rust in this poll for the past four 
years. And both Darin and Mathis, 
too, finished high up in the favorite 
and the most played polls last year. 
Sinatra, tho, still outdistances them 
all, with almost three times the num-
ber of votes in the favorite category, 
and with almost twice the number of 
votes as the most played. Nat Cole 
and Perry Como are two other veter-
ans who still remain disk jockey 
favorites. 
A modified type of rock and roll 

appears to be strong as a program-
ming trend, since almost all of the 
rock and roll artists who showed up 
on the various polls have changed to a 
sweeter style. This includes Elvis 
Presley, whose last record ("It's Now 
Or Never") and his current release 
("Are You Lonely Tonight") are on the 
ballad side. 

This live review by Eliot Tiegelran in 
the Jan 6, 1980, issue. 

Frank Sinatra: 
Caesars Palace, Las Vegas 

The venerable crooner celebrated 
his 40th year in show business by 
reliving his musical past and intro-
ducing his recorded future during his 
stay here. 

For a $35 a person show charge in 
the Circus Maximus room, the Sina-
tra buff got to see the 64-year-old 
charismatic lyric interpreter in fine 
form, enthused with the music he 
sings today and charged up over the 
February release of his first three-
record set on Reprise called "Trilo-
gy" for which he spent a good amount 
of the one-hour set plugging and per-
forming three tunes from the upcom-
ing retrospective project. 
The "Trilogy" works were the most 

interesting of the program, with 
Vinny Falcone leading the 38-piece 
Caesars Palace orchestra in the 
appropriately shaded charts by Gor-
don Jenkins, Billy May and Don 
Costa, three of Sinatra's key orches-
tral arrangers. 

Working with a music stand, Sina-
tra limited his physical movements to 
dig into the lyric of a new Gordon 
Jenkins composition, "I've Been 
There," an excerpt from a 36-minute 
operatta, as Sinatra called it, by Jenk-
ins. 
The second ballad from the Le "It 

Had To Be You," is a tune Sinatra said 
he had never recorded in his career. 
His soft, yet persuasive reading made 
the tune a very personal statement. 

Personal statements were the cor-
nerstone of Sinatra's tunes as his 
smooth phrasing, his control over 
dynamics and his solid sensitivity 
with a lyric's delicate intrusions, all 
melded together. 
"Summer Me, Winter Me," a John-

ny Mathis evergreen, has now 
entered Sinatra's repertoire and he 
should add this tune to such other 
powerhouses he does like "Send In 
The Clowns," since the song's human 
qualities are what enable him to inject 
such pathos. It was the third work 
from the LP and again another tune 
never recorded by Sinatra. 
The tunes that have been recorded 

and have been done for years in-per-
son which were reprieved in the Jan. 
5 show under review included: "I 
Hear Music When I Look At You" 
(the opener), "The Best Is Yet To 
Come" (with a slow, extracting jazzy 
feeling in which he forgot the lyrics, 
commented "where the hell is it," 
regained his position only to fumble a 
second time, but maintained his cool, 
kept a warm smile on his face and 
asserted his positive control over the 
situation, a swagger of his head a 
sway of his shoulders all showing the 
audience he was in command), "Long 
Lost Love," and "The Lady Is A 
Tramp." 

Closing the program were the wel-
come "My Way" "I've Got You Under 
My Skin" and "New York, New York," 
which he had stumbled over several 
nights earlier on his NBC-TV birth-
day special. For this gambling crowd 
he did it perfectly. 

Seeing this show business legend 
perform—as this reviewer had done 
on many occasions—is like being wit-
ness to a personal experience be-
tween artist and public. There is 
much love in the room when Francis 
Albert performs. Happy 40th an-
niversary. 

BILLBOARD MAY 30, 1998 22 



REMEMBERING THE VOICE 
A N K SI N A T R A I V IN G L E G A C Y 

REVISITING THE ERAS OF 
(Continued from page 20) 

Well, James' band was struggling 
hard then and not quite making it. 
And so when Tommy Dorsey heard 
the young singer and offered him a 
job at more than twice what Harry 
had been paying him, James let him 
go with his blessings. 
The rest is Sinatra history. With 

Dorsey's careful musical grooming 
that included warm arrangements by 
Paul Weston and Axel Stordahl and 
later on by Deane Kincaide and Sy 
Oliver, plus Dorsey's especially warm 
phrasing on his trombone, Sinatra 
developed into the most important 
boy vocalist of the era, eventually 
passing even Bing Crosby in popu-
larity. 
With Dorsey's band, Sinatra re-

corded 84 sides, many with the Pied 
Pipers, with whom he learned to 
blend beautifully. He was well on the 
way to becoming a star in his own 
right, and, although Dorsey still had 
him under contract, Sinatra left the 
band to try to establish his own, "sin-
gles" career. 
One of his most important solo 

appearances was in New York's Para-
mount Theater on a bill that starred 
the band of Benny Goodman or, more 
exactly, was supposed to star that 
"King of Swing." But with the audi-
ences, especially the younger mem-
bers, Sinatra was easily the top 

• attraction. That's not what Goodman 
had expected. And so when Good-
man's introduction of Sinatra received 
thunderous cheers, the surprised 
Goodman held up and muttered into 
the mike, "And what the hell was 
that?" 

Sinatra's fans grew in numbers and 
enthusiasm, and soon he was sharing 
the top spotlight with the singer he 
most admired and respected, Crosby, 
who once, during a Sinatra Para-
mount Theater gig, had burst into 
Frank's soulful singing of"Stardust," 
shouting, "Hey, that's my song! I 
introduced it in 1904!" 

It was during that period that Sina-
tra's career almost ended. He had 
been devoting more energy and tal-
ent to another of his loves, Ara Gard-
ner. And when their romance was 
ending, his voice almost went along, 
though he did record then what was 
to me the most emotional side he ever 
made: "I'm A Fool To Want You." 
He lost Aya. But fortunately his 

voice came back, and so did his al-
. most-failing career—in a huge way, 

too—as I noted in a November 1953 
Metronome review of his nightclub 
act, which read in part: "I was com-
pletely convinced that the man I used 

• to watch singing nervously in front of 
the Harry James band in Roseland 
[almost a generation earlier] had 
developed into one of the most know-
ing showmen of all time, a man who 
took over completely from the mo-
ment he stepped on stage." 
And Sinatra himself said in the fol-

lowing quote from the next month's 
issue: "What I did at Bill Miller's con-
vinced me once and for all that you 
can still show good taste and be 
appreciated, you don't have to sing 
loud and raucously and beat them 
over the head all the time. You can use 
a little restraint and try to create a 

SINATRA'S CAREER 

mood that you and they can both feel, 
sort of like being together in a small 
room, and, if you really mean it, and 
show that you mean it, you can regis-
ter all night." 

Perhaps no words reflect Sinatra's 
attitude and convictions better than 
those uttered some years ago by his 
close friend, Sammy Davis Jr. "I won-
der what it must be like to be a leg-
end in your own time. I don't know. 
But I wouldn't want it. I couldn't do 
it. But win, lose or draw, Frank has 
carried it beautifully .... He is a saint 
and a cure-all. And yet he remains a 
man." 
And what's the difference between 

Frank Sinatra now and Frank Sina-
tra before now, I asked Sammy. To 
which he replied, "It's knowing he has 
achieved what he represents. He went 
for something and he achieved it. He 
shot for the moon—and made it—and 
fell down again—and shot for the 
moon again—and made it again ... 
He is a man!" 

The following are excerpts from "The 
Sinatra Report," which appeared in 
Billboard's issue of Non 20, 1965: 

The Early Sinatra 
In the late '30s, the Frank Sinatra 

name had already become semi-famil-
iar to those who may have been lis-
tening to certain sustaining broad-
casts on any one of several 
independent radio stations in the New 
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York area. The young singer from 
Hoboken who, as a member of the 
Hoboken Four, had won a Major 
Bowes Amateur Hour and had toured 
the country in one of the Major's 
numerous troupes, had been making 
every effort to be heard as often and 
in as many places as possible. 
Jimmy Rich, who coached and 

accompanied numerous singers on 
WNEW, recalls Sinatra well. "He was 
only on occasionally," relates Rich, 
who now supplies singers for some of 
the country's top jingles. "We had 
regularly scheduled singers like 
Dinah Shore and Barry Wood and 
Don Richards and before them Helen 
Forrest. But Frank always seemed to 
make himself available whenever 
there'd be an opening. He was a 
pusher, always polite, but he was 
always interested in himself too." 

Stories have been printed that 
Frank and Dinah Shore sang often 
together on the station. That wasn't 
so. However they did have one thing 
in common: both sang for the same 
fee. How much? A flat nothing per 
broadcast! 

"Boy, was that a routine," Sinatra 
later told Leonard Feather while 
reminiscing about his slew of sus-
taining shows. "It sustained every-
body but me. I was on four local sta-
tions and sometimes had it planned so 
I'd be on the air somewhere or other 
every three hours all through the day. 
But the only money I got out of the 
whole thing was 70 cents carfare 
from Jersey to the Mutual studios. On 
top of the 18 sustainers a week, I 
landed a job at the Rustic Cabin and 
earned myself a three-day honey-
moon with Nancy" 

In addition to the sustainers and 
the Rustic Cabin job, Sinatra used to 
come into New York mornings to re-
hearse with Bob Chester's band. He 
never worked with it, just rehearsed 
with it for the experience and possi-
bly the kicks of having a big band, 
rather than just an organ, blowing be-
hind him. That was in May 1939. In 
June 1939, Harry James grabbed 
him, and he began to experience the 
kicks every night. 
There was a time when the group 

was working at Victor Hugo's, a 
rather plush Hollywood restaurant. 
"The owner kept telling us we were 
playing too loud," Harry resits. "And 
so he wouldn't pay us. We were strug-
gling pretty good and nobody had any 
money, so Frank would invite us up to 
his place and Nancy would cook 
spaghetti for everyone." 
Such a warm, personal relationship 

made it easy for James to understand 
what it meant to Sinatra when 
Tommy Dorsey offered him a job. TD 
had had a falling out with Jack 
Leonard, his star singer, who'd 
returned home to Freeport, Long 
Island, for a rest. Meanwhile he'd 
been using Allen DeWitt as a substi-
tute, intending to take Leonard back. 
But when Jack and Tommy couldn't 
get together and Dorsey realized that 
DeWitt wasn't what he wanted, he 
began looking and hearing around. 

According to Jimmy Hilliard, now 
an a&r man with Warner Brothers 
Records, James was playing at the 
Sherman Hotel and Dorsey at the 
Palmer House when Jimmy suggest-
ed to Tommy that "he go listen to that 
skinny kid who's singing with 
Harry's band. Maybe you can take 
him away." Which is exactly what 
Tommy tried and succeeded in doing. 

Obviously the Dorsey band would 
give Sinatra a better showcase, for it 

was as much of a pretty band, thanks 
to Tommy's horn and arrangements 
by Axel Stordahl and Paul Weston, as 
James's was a swinging outfit. Harry 
knew this. He also knew that Nancy 
was pregnant and that the Sinatras 
could stand the extra money and the 
additional security. So when Frank 
came to Harry with Tommy's offer, 
"I just told him to go ahead." 

The Columbia Sinatra 
Sinatra left the Tommy Dorsey 

band in Indianapolis on September 
10, 1942. Nine months later—almost 
to the day—June 7, 1943, to be ex-
act—he recorded his first sides for 
Columbia. 

During his recording pregnancy he 
remained by no means idle. He went 
from Indianapolis directly to the 
West Coast. Some reports say he 
intended to vacation. But Sldtch Hen-
derson, then as well as now a close 
friend of Frank's, reveals that what 
Sinatra really wanted was to become 
the NBC staff singer in Hollywood. 
Frank didn't get the job. However, 

he did land a small part in a pretty 
mediocre movie called "Reveffie With 
Beverly" in which he had auditioned 
years earlier for Major Bowes and 
which he included on the four Blue-
bird sides he had recently cut with 
Axel Stordahl. Henderson, by the 
way, who's probably as familiar with 
Sinatra's musical output as anyone, 
still lists that Bluebird side as his 
favorite of all Frank's recordings. 
Frank had appeared in movies 

twice before—as a member of Dor-
sey's band. The first of these, Para-
mount's "Las Vegas Nights," was de-
scribed at that time as "without a 
doubt the worst this reviewer has 
ever seen (this reviewer was the 
writer) ... Frank Sinatra sings pret-
tily in an unphotogenic manner" The 
second picture, MGM's "Ship Ahoy" 
wasn't much better. 
And yet Sinatra's over-all picture 

brightened considerably during those 
months, thanks to some expert guid-
ance and salesmanship. Much of this 
came from the late Manie Sacks, who 
was to remain a long-time and very 
close confidante. 

Late in December of 1942, Sinatra 
made the first of many extremely 
successful appearances at the New 
York Paramount with Benny Good-
man. 
The papers and the publicists 

would later play up the Sinatra impact 
on females. His spell, they pointed 
out, was now enveloping more than 
just the bobby-soxers. Even the 
mature ones were swooning. 

In a very candid interview with 
Leonard Feather in Metronome at 
that time, Frank deprecated his own 
prowess in the "leave-'em-limp" de-
partment. Said he about one particu-
lar middle-aged woman who had re-
portedly fainted: "She was simply 
overcome by the heat." 

The Capitol Sinatra 
Dave Cavanaugh, now pop album 

chief for Capitol, says: "The big Sina-
tra booster at Capitol was Dex. He 
kept insisting we ought to give him a 
try." 

Dave Dexter Jr., once a jazz writer 
for Downbeat magazine, then a jazz 
producer for Capitol and now a big 
wheel in its international department, 
had good reasons for his persistence. 
"We'd just signed Axel Stordahl and 
he and June (June Hutton, Stordahl's 
wife and a fine singer herself) kept 
telling me 'Frank's singing great 
again' and suggesting we sign him. 
And at every a&r meeting, Alan Liv-
ingston, who was head of the depart-
ment then (Livingston is now presi-
dent of Capitol), would tell us that 
William Morris was submitting 
Frank to us." 
The Morris Agency had taken over 

from MCA by this time. Livingston 
had also been hearing from Dick 
Jones, whose judgment he respected, 
about how well Sinatra was singing. 
Dexter kept repeating what Mr. and 
Mrs. Stordahl had been telling him. 
Six months after Frank had made his 
last Columbia sides he signed a con-
tract with Capitol. 

It then came down to which a&r 
man was going to inherit a singer who 
purportedly was not the easiest in the 
world to deal with. The assignment 
was given to Voyle Gilmore, a relaxed, 
junior producer (now a top man at 
Capitol) and ex-dance band drummer, 
who today admits he wasn't much of a 
Sinatra fan at that time. He'd never 
met Frank and Frank had never met 
him. "At least," they agreed at their 
first meeting, "we're starting off 
fresh." 

Gilmore recalls that Sinatra "was 
kind of floundering in those days. He 
was doing three 15-minute shows a 
week at NBC and he'd come across 
the street to our offices and we'd 
order in sandwiches for lunch and sit 
there and talk. I knew we had to get 
away from the kind of records that 
hadn't been selling, the ones with the 
strings and the out-of-tempo 
singing." 

Sinatra's "Birth of the Blues" rec-
ord, his last one on Columbia, was 
beginning to sell well. It was a 
jumper. This was the direction in 
which Voyle wanted to go. 

"Lean Baby" had originally been 
recorded as an instrumental by its 
composer, Billy May, who at that time 
was touring the country with his 
band. On his own in Hollywood, Roy 
Alfred had written a set of lyrics; 
clever ones, all about a skinny gal. 

(Continued on page 92) 
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FUEL 550 MUSIC 68554/EPIC (7.98 E0/11.98) SUNBURN 

2 2 15 EDWIN MCCAIN LAVA/ATLANTIC 82995/AG (10.98/15.98) MISGUIDED ROSES 

3 3 8 SYLK-E. FYNE GRAND JURY 675511RCA (10.98/16.98) RAW SYLK 

4 5 13 JAGGED EDGE SO SO DEF 68181/COLUMBIA (10.98 EQ/16.98) A JAGGED ERA 

(1) 11 2 MARK WILLS MERCURY (NASHVILLE) 536317 (10.98 EQ(16.98) WISH YOU WERE HERE 

6 7 10 ALL SAINTS LONDON 828997/ISLAND (10.98 EO/16.98) ALL SAINTS 

13D 15 4 ROY D. MERCER CAPITOL NASHVILLE 94301 (7.98/11.98) HOW BIG'A BOY ARE YA? VOLUME 4 

8 10 14 BEENIE MAN SHOCKING VIBES 1513*NP (9.98/14.98) MANY MOODS OF MOSES 

9 8 20 SEVENDUST TVT 5730 (10.98/15.98) SEVEN DUST 

lap 13 34 ALEJANDRO FERNANDEZ • SONY DISCOS 82446 (9.98 E0/14.98) ME ESTOY ENAMORANDO 

11 14 44 MICHAEL PETERSON • REPRISE (NASHVILLE) 46618/WARNER BROS. (NASHVILLE) (10.98/16.981 MICHAEL PETERSON 

12 4 3 FUGAZI DISCHORD 110* (10.98/11.98) END HITS 

(ED 28 13 DAVID KERSH CURB 77905 (10.98/16.98) IF I NEVER STOP LOVING YOU 

NEW Ile, VICTOR MANUELLE SONY DISCOS 82717 (9.98 E0/14.98) IRONIAS 

15 21 7 HARVEY DANGER siasmoicion 556000/1SlAND (10.98 E0/14.98) WHERE HAVE ALL THE MERRYMAKERS GONE? 

16 12 20 AVALON SPARROW 51639 (10.98/15.98) A MAZE OF GRACE 

11 17 12 JOSE LUIS RODRIGUEZ WITH LOS PANCHOS SONY DISCOS 82635 (8.98 EQ/14.98) INOLVIDABLE 

18 18 4 THE URGE IMMORTAL 69152/EPIC (10.98 EO/16.98) MASTER OF STYLES 

19 6 2 ALLFRUMTHA I PRIORITY 50588* (10.98/16.98) ALLFRUMTHA I 

20 24 20 COAL CHAMBER ROADRUNNER 8863 (10.98/15.98) COAL CHAMBER 

21 20 53 LEE ANN WOMACK DECCA 11585/MCA NASHVILLE (10.98/15.98) LEE ANN WOMACK 

22 26 5 RAMMSTEIN MOTOR/SLASH 539901/ISLAND (8.98 EQ/10.98) SEHNSUCHT 

23 16 6 ALEJANDRO SANZ WEA LATINA 20281 (8.98/13.98) MAS 

(EI 41 30 CHARLIE ZAA • SONOLUX 82136/SONY DISCOS (8.98 EQ/14.98) SENTIMIENTOS 

25 30 6 DAVINA LOUD 67536*/RCA (10.98/16.98) BEST OF BOTH WORLDS 

The Heatseekers chart lists the best-selling titles by new and developing artists, defined as those who have never appeared in the 
top 100 of The Billboard 200 chart. When an album reaches this level, the album and the artist's subsequent albums are immedi-
ately ineligible to appear on the Heatseekers chart. All albums are available on cassette and CD. *Asterisk indicates vinyl LP is 
available. (D Albums with the greatest sales gains. 0 1998, Billboard/BPI Communications. 

26 9 5 ELVIS CRESPO SONY DISCOS 82634 (8.98 E0)14.98) SUAVEMENTE 

27 25 6 KEIKO MATSUI COUNTDOWN 17775/ULG (10.98/15.98) FULL MOON AND THE SHRINE 

28 36 9 MORCHEEBA CHINA/SIRE 31020/WARNER BROS. (16.98 CD) BIG CALM 

29 27 5 BLACK LAB DGC 25127/GEFFEN (10.98/16.98) YOUR BODY ABOVE ME 

30 22 34 THE KINLEYS EPIC (NASHVILLE) 67965/SONY (NASHVILLE) (10.98 E0/16.98) JUST BETWEEN YOU AND ME 

31 23 8 GOD LIVES UNDERWATER 1500 54087P/A&M (8.98 EO/12.98) LIFE IN THE SO-CALLED SPACE AGE 

32 31 58 DAFT PUNK SOMA 42609*NIRGIN (10.98/16.98) HOMEWORK 

33 29 10 JIMMY RAY EPIC 69104 (10.98 EQ/16.98) JIMMY RAY 

34 33 8 CLEDUS T. JUDD RAZOR & TIE 82835 (10.98/16.98) DID I SHAVE MY BACK FOR THIS? 

35 34 29 BUENA VISTA SOCIAL CLUB WORLD CIRCUIT/NONESUCH 79478/AG (10.98/17.98) BUENA VISTA SOCIAL CLUB 

(D RE-ENTRY ROY D. MERCER CAPITOL NASHVILLE 21144 (7.98/11.98) HOW BIG'A BOY ARE YA? VOLUME 3 

sCiD RE-ENTRY EVE 6 RCA 67617 (9.98/13.981 EVE 6 

38 32 14 MONO ECHO 536676/MERCURY (8.98 EQ/12.98) FORMICA BLUES 

C..) NEW II> SPARKLE ROCK LAND 90149*/INTERSCOPE (10.98/16.98) SPARKLE 

(D RE-ENTRY ROY D. MERCER CAPITOL NASHVILLE 54781 17.98/11.98) HOW BIG'A BOY ARE YA? VOLUME 1 

n NEW 11> SOUUA SLIM NO LIMIT 53547*/PRIORITY (10.98/16.98) GIVE IT 2 'EM RAW 

42 38 6 THE SUICIDE MACHINES HOLLYWOOD 162060* (8.98 EQ/12.98) BATTLE HYMNS 

43 40 28 KAREN CLARK-SHEARD ISLAND 524397 (10.98 EQ/17.98) FINALLY KAREN 

44 37 4 WITCHDOCTOR ORGANIZED NOIZE 90416*/INTERSCOPE (10.98/16.98) ...A SWAT. HEALIN' RITUAL 

45 39 5 CLUTCH COLUMBIA 69113 (10.98 E0/16.98) THE ELEPHANT RIDERS 

46 50 37 BONEY JAMES WARNER BROS. 46548 (10.98/16.98) SWEET THING 

47 47 6 JOHN SCOFIELD VERVE 539979 (16.98 EQ CD) A GO GO 

cD RE-ENTRY 7 MILE CRAVE 68043/EPIC (10.98 E0/16.98) 7 MILE 

(Di RE-ENTRY BROTHER CANE VIRGIN 45561 (10.98/16.98) WISHPOOL 

50 35 38 DIANA KRALL IMPULSE! 233/GRP (10.98/16.98) LOVE SCENES 
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BILLBC>ARID'S WEEKLY COVERAGE C>F HT PROSPECTS FOR THE HEATSEEKERS CHART • BY DOUG REECE 

G ET THE DRIFT: The 
Uninvited (Continental 
Drift, Billboard, Nov. 4, 1995) 
is gearing up for its debut re-
lease on Igloo Records/At-
lantic. 

See And Be Seen. Luaka 
Bop/Warner Bros. group 
Los Amigos Invisibles is 
being spotted a lot these 
days. The playful, cross-
genre Latin American sex-
tet, whose album "The 
New Sound Of The 
Venezuelan Gozadera" 
bowed in March, plays with 
Cornershop and Plastilina 
Mosh June 15 in Los Ange-
les and June 13 in San 
Francisco. The act, which 
opened for Soul Coughing 
in early May, is also consid-
ering an invitation to rejoin 
the band this fall. 

The release date for the 
self-titled album, which 
takes some material from the 
band's earlier, self-released 
recordings, has been pushed 

back to July 14. The first sin-
gle, "What God Said," ships 
to modern rock radio July 6. 

FIRE STARTER: It's obvi-
ous that Shemekia Cope-
land picked up a thing or 
two about performing from 
the likes of Clarence "Gate-
mouth" Brown and James 
Cotton while tagging along 
to blues festivals with her 
father, the late blues gui-
tarist/voc alist 
Johnny "Clyde" 
Copeland. 
Blessed with a 

warm, powerful 
voice, the 19-year-
old makes a prom-
ising start with 
"Turn The Heat 
Up," her debut al-
bum on Alligator 
Records. 
The singer has 

appeared on CNN's 
"Showbiz Today" 
and will be fea-
tured on the cover 
of Blues Review 
magazine's August 
issue. 

Meanwhile, Copeland will 
play festivals throughout 
June, including the Chicago 
Blues Festival June 6. 

TIME FLIES: Seattle-
based Sweet Mother Record-
ings released "Timestream," 
the lovely new full-length by 
Dragonfly, in April. 

Brand New N'Dea. V2 will 
release the eponymous solo 
project from former Brand New 
Heavies singer N'Dea Daven-
port June 30. She will perform 
June 11 in Los Angeles and 
kicks off a string of Lilith Fair 
dates June 28. Davenport's first 

single, the Dallas Austin-produced "Bring It On," shipped to 
R&B radio early May and is getting spins at WKKV Milwaukee, 
WIVF Cincinnati, and WC10( Columbus, Ohio. 

REGIONAL HEATSEEKERS NO ls 

MOUNTAIN 
Mark Vas, Wish You Were Here 

PACIFIC 
AllFrumTha I, AlFrumTha I 

1 

Included on the collection, 
which features vocalist Om 
Johari, is "Angel Dust," the 
1996 single that caused a 
minor stir in the U.K. big-
beat scene. 
Sweet Mother owner 

Nasir Rasheed says plans 
are under way to launch a 
label tour in the fall that 
would include Dragonfly, as 
well as other acts such as 
TSR and 3XInfinity. 

Meanwhile, one 
album cut, "Another 
Day," is being used NORTHEAST 

Fuel, Sunburn 
 r as part of Puma's 

MIDDLE ATLANTIC 
Fuel, Sunburn 

SOUTH ATLANTIC 
Victor Manuelle, rortios 

SOUTH CENTRAL 
Roy D. Mercer, How Sig'A Soy Are Ya?Vol. 

THE REGIONAL ROUNDUP 

Rotating top 10 lists of best-selling tles by new and developing artists. 

PACIFIC 
1. AllFrumTha I AllFrumTha 
2. Sylk-E. Fyne Raw Sylk 
3. Alejandro Fernandez Me Estoy Enamorando 
4. Charlie Zaa Sentimientos 
5. Harvey Danger Where Have All The Merrymakers Gone? 
6. Fuel Sunburn 
7. Morcheeba Big Calm 
8. Jose Luis Rodriguez With Los Panchos Inolvidable 
9. Sprung Monkey Mr Funny Face 
10. Keiko Matsui Full Moon And The Shrine 

SOUTH CENTRAL 
1. Roy D. Mercer How Big'A Boy Are Ya? Volume 4 
2. Edwin McCain Misguided Roses 
3. Sylk-E. Fyne Raw Sylk 
4. Los Palominos Te Seguire 
5. Roy D. Mercer How Bie Boy Are Ya? Volume 3 
6. Jagged Edge A Jagged Era 
7. Mark Wills Wish You Were Here 
8. Roy D. Mercer How Big'A Boy Are Ya? Volume 1 
9. David Kersh If l Never Stop Loving You 
10. Fuel Sunburn 

advertising cam-
paign for the 1998 
World Cup. 

ROADWORK: Tod 
Ashley, formerly of 
Cop Shoot Cop, is 
back for the second 
time as ringmaster, 
this time with a 
loose collective 
known as Firewa-
ter. Final stops on 
the first leg of the 
band's tour include 
gigs June 11 in 

Washington, D.C.; June 12 
in New York; and June 13 in 
Boston. The act's underap-
preciated 1996 debut, "Get 
Off The Cross, We Need The 
Wood For The Fire," was 
followed by "The Ponzi 
Scheme" May 5. 

In support of its live al-
bum, "The Oath That Sets 

Me Free," Victory act Earth 
Crisis continues its tour, 
playing Wednesday (27) in 
Tempe, Ariz.; Thursday (28) 
in San Diego; and Friday (29) 
in Las Vegas. The act, noted 

1111011fflon-

Wind Storm. Roots artist 
Joe Ely returned May 12 
with "Twistin' In The Wind," 
his new album on MCA 
Nashville. Ely, who is 
opening for Mary Chapin 
Carpenter through July 16, 
also appeared with the 
briefly reunited Flatlanders 
(Ely, Jimmie Dale Gilmore, 
and Butch Hancock) May 
21 on "Late Show With 
David Letterman." The 
group performed its song 
"Soft Wind Of Summer," 
on the "Horse Whisperer" 
soundtrack. 

for its grass-roots develop-
ment and outspoken opinions 
on animal and human rights, 
is working on its next album, 
"Breed The Killers," which 
will be released by Roadrun-
ner this fall. 
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Reviews & Previews 
ARTISTS & MUSIC 

AL-1,VS 
EIDITEE, BY PAUL %/ERNA. 

POP 
II* VARIOUS ARTISTS 
Music Of The World Cup—Allez! Ola! Olé! 
PRODUCERS: various 
Columbia 69344 
For an event that galvanizes billions of 
people across every known boundary of 
nationality, race, religion, and color, the 
quadrennial soccer World Cup has left a 
meager musical legacy. Fewer fans, for 
instance, remember the theme from the 
1974 Cup than they do Dutch ace Johan 
Cruyff's spectacular moves. For this 
year's France '98 event, a motley crew of 
musical spirits has come together to con-
coct a soundtrack as colorful as the tour-
nament itself and with the potential for 
staying power. Highlights include Ricky 
Martin's effervescent "This Cup Of Life," 
Gypsy Kings' "Oh Eh Oh Eh," and 
Daniela Mercury's "Pais Tropical." At the 
very least, "Music Of The World Cup" is a 
compilation that will animate people's 
lives in soccer-loving countries for the bet-
ter part of the summer. 

HANSON 
3 Car Garage: The Indie Recordings '95-'96 
PRODUCERS: Hanson 
Moe/Mercury 314 558 399 
Besides satisfying the yearnings of Han-
son's fans for a new release to follow the 
trio's 1997 breakthrough, "Middle Of 
Nowhere," this collection of pre-Mercury 
recordings should lay to rest any lingering 
doubts about the teenage brothers' song-
writing chops and musicality. Written and 
produced by Hanson, this album—which 
got the group its recording contract— 
shows initiative and passion rare even 
among seasoned artists. Rirthermore, the 
tunes reveal the Hansons' instincts for 
pop hooks that would blossom on "Middle 
Of Nowhere." Besides previously unre-
leased tracks, like the surprisingly mature 
"Soldier," "3 Car Garage" includes the 
original versions of "Thinking Of You" and 
the group's signature hit, "Mmmbop," 
which was originally much slower. 
Whether this compilation is well-timed is 
questionable, as fans would probably pre-
fer new material to archival recordings. 
Nevertheless, "3 Car Garage" is a reveal-
ing document of the band's talents and a 
fascinating case study in successful A&R 
stewardship. 

VONDA SHEPARD 
Songs From Ally Maul Featuring Vonda Shepard 
PRODUCER: Vonda Shepard 
550 Music/Sony Music Soundtrax 69365 
Like the Rembrandts, singer/songwriter 
Vonda Shepard had amassed a respectable 
body of work before her musical contribu-
tion to a hit TV show sent her career sky-
ward. Not only did Shepard write the 
theme from the acclaimed series "Ally 
McBeal," but she serves as the show's 
musical guide, supplying original songs 
and interpretations of '50s and '60s pop 
standards like "Ask The Lonely," "Hooked 
On A Feeling," "Tell Him," "Neighbor-
hood," "It's In His Kiss (The Shoop Shoop 
Song)," and "I Only Want To Be With 
You." Among her own compositions are 
"Searchin' My Soul," "The Wildest Times 
Of The World," "Maryland," and "Will You 
Marry Me?" An album that should help 
Shepard achieve her long-deserved place 
on the pop charts. 

MASSIVE ATTACK 
Mezzanine 
PRODUCERS: Massive Attack, Neil Davidge 
Virgin 45599 
The cream of Bristol returns with an 
album that signals the evolution of its 

SPOTLIGHT 

JEFF BUCKLEY 
Sketches (For My Sweetheart, The Drunk) 
PRODUCER: Tom Verlaine 
Columbia 67228 
Composed of studio recordings Jeff 
Buckley and his band made with pro-
ducer Tom Verlaine and raw, 4-track 
demos that Buckley did by himself 
the double album "Sketches (For My 
Sweetheart, The Drunk)" offers a 
rare glimpse into the artist's creative 
genius. Although it is certainly not the 
record Buckley would have made had 
his life not been tragically cut short a 
year ago, "Sketches" represents. as 
Bucldey's mother put it, the 
"remains" of the late singer/song-
writer: a soul-baring musical docu-
ment. Highlights of the studio ses-
sions include the trenchant "Haven't 
You Heard," the hard-edged "Year Of 
Blonde Girls," the Eastern-sounding 
"New Year's Prayer," and the sparse, 
groove-heavy "Everybody Here 
Wants You." Of Bucldey's intimate 
demos, standouts include the bawdy 
"Your Flesh Is So Nice," the gorgeous 
"Jewel Box," and his searing cover of 
Genesis' surrealistic gem "Back In 
N.Y.C." The collection closes—as 
Buckley's memorial service did—with 
his soulful reading of "Satisfied Mind" 
from a 1992 radio broadcast. An 
album that transcends its inherent 
sadness with some of the most power-
ful, beautiful, and turbulent music 
recorded this decade. 

art—and the trip-hop genre the group 
helped define—into a musical form too 
fluid to pin down. Soulful, entrancing, 
and gothic, "Mezzanine" is a cinematic 
work that draws from sources as varied 
as Isaac Hayes and the Cure. One cut, 
"Risingson," toys with dancehah-
inspired raps, liturgical-sounding 
chants, and futuristic industrial 
sounds. Other highlights include the 
Middle Eastern "Teardrop," with 
vocals by Elizabeth Fraser; "Dissolved 
Girl," featuring Sara Jay; and the title 
track. An album that deserves the 
attention of modern rock program-
mers, club spinners, and other 
tastemakers. 

* THE PRISSTEENS 
Scandal, Controversy & Romance 
PRODUCERS: Richard Gottehrer, Jeffrey Lesser 
Almo Sounds 80019 

New York-based rock band infuses a 
late-'70s post-punk sound with an early-
'60s girl group sensibility, bringing to 
mind a happy collision between the 
Ramones and the Supremes or the B-
52's and the Shirelles. The band mem-
bers—bassist/front woman Lori York-
man, guitarists Leslie Day and Tina 
Canellas, and drummer Joe Vincent— 
show a remarkable affinity for break-
neck tempos and complex harmonies, 
particularly on inspired originals like the 
cheeky "The Hound," the catchy "I Don't 
Cry," the shuffling "Run Back To You," 

SPOTLIGHT 

GARBAGE 
Version 2.0 
PRODUCERS: Garbage 
Almo Sounds 80018 
The title of Garbage's long-awaited 
second album is revealing, given that 
much effort seems to have gone into 
making the record a new-and-
improved version of its predecessor. 
While the sound is unmistakably 
Garbage, the group members have 
succeeded in pushing the envelope as 
writers, performers, and producers. 
On an album deep with multi-format 
singles prospects, highlights include 
the driving opener "Temptation 
Waits"; the edgy rocker"I Think I'm 
Paranoid"; propulsive, dance-oriented 
cuts like "When I Grow Up," "Ham-
mering In My Head," and "Push It"; 
and the catchy "Special," which dis-
solves into a tribute to the Pre-
tenders' "Talk Of The Town." Given 
the group's large and eager fan base, 
and the inherent quality of the 
album's material, there's no reason to 
think "Version 2.0" will be any less 
successful than Garbage's multiplat-
Mum debut. 

and the electrifying "Beat You Up" and 
"Party Girl." Also noteworthy are the 
group's well-chosen covers, especially its 
adaptation of punk avatar Wreekless 
Erie's infectious "(I'd Go The) Whole 
Wide World." An impressive first album 
by a group that deserves a shot at col-
lege, modern rock, triple-A, and pop 
radio. 

* SONIC YOUTH 
A Thousand Leaves 
PRODUCERS: Wharton Tiers, Sonic Youth 
DGC/Geffen 25203 
Since its glorious string of albums from 
1986's "EVOL" to '92's "Dirty," Sonic 
Youth has been one of the most willful 
and wayward of major rock bands, blunt-
ing its experimental epiphanies with 
stretches of enervated indulgence. "A 
Thousand Leaves"—along with the 
recent inspired instrumental EPs that 
preceded it on the group's SYR label— 
goes some distance in reversing any 
regression. The moody blues of the first 
single, "Sunday," and the barbed beauty 
of "Wildflower Soul" are prime Sonic 
Youth, with the slow-burning "Snare, 
Girl" and the epic "Hits Of Sunshine" 
and "Karen Koltrane" nearly as strong. 
Also new via the Revolver-distributed 
SYR: "SYR3," featuring the band in 
improvisations with indie avant-gardist 
Jim O'Rourke. 

* THE JESUS LIZARD 
Blue 
PRODUCER: Andy Gill 
Capitol 7243 8 59266 
The advance word on "Blue" had the 
album representing a softer version of the 
Jesus Lizard, but it's obvious from the 
potent opening cut, "I Can Learn," that 
the band is hardly in need of Viagra. The 
Chicago quartet still boasts one of the 

most bruising sounds around, although it 
has added some low-rent electronics to 
leaven the mix. The rhythm section is as 
relentless as ever—even with new drum-
mer James Kimball—and vocalist David 
Yow is a force of nature. "I Can Learn" 
and "Postcoital Glow" are manna for fans 
from the group's indie days, while the 
Wire-meets-Birthday Party noir of "Euca-
lyptus" and neck-snapping hooks of "A 
Tale Of Two Women" are good bets for 
newcomers. 

DANCE 
ROCKELL 
What Are You Lookin' At? 
PRODUCERS: Adam Morano, Joe Tucci, Bully Boom 
Robbins 75009 
Add this New Yorker's name to the ever-
growing army of perky dance ingénues 
vying for the attention of mall America. 
As evidenced by the super-shiny synth 
sheen that coats nearly every cut, she's 
gunning for rhythm-crossover radio play 
more than turntable action. Fortunately, 
Rockell has the charm to pull it off. 
She's particularly strong on original cuts 
like the freestyle-vibed "Take You High-
er" and "I Fell In Love." Unfortunately, 
she indulges in a few too many retro 
covers. While this may provide the 
instant familiarity needed to draw short-
term attention, it doesn't help the huge-
ly charismatic Rockell establish the 
artistic identity required for a long-term 
career. 

COUNTRY 
RESTLESS HEART 
Greatest Hits: No End To This Road 
PRODUCERS: Scott Hendricks, Tim DuBois 
RCA 07863-67628-2 
For many years, Restless Heart, one of 
the best harmony groups in country 
music, had a remarkable string of hits 
that ended with the group's breakup in 
the early '90s. The reunited lineup fea-
tures Paul Gregg, John Dittrich, Larry 
Stewart, and Greg Jennings. Working 
again with producers Hendricks and 
DuBois, the group has recorded three 
new songs to go with the 13 previous hits 
on this album. Current single "No End To 
This Road" shows the band's tenor har-
monies are as strong as ever. Restless 
Heart has a loyal following that should 
boost this album. 

VARIOUS ARTISTS 
Hope Floats 
PRODUCERS various 
Capitol 7243 4 93402 2 
Despite appearances by the Rolling 
Stones, Bryan Adams, Bob Seger, and 
Sheryl Crow, this soundtrack remains 
overwhelmingly a country album. Book-
ended by Garth Brooks' and Trisha Year-
wood's powerful versions of Bob Dylan's 
"To Make You Feel My Love," the album 
contains stellar performances by the Mav-
ericks, Deana Carter, Lyle Lovett, Jonell 
Mosser, Whiskeytown, Lila McCann, and 
Gillian Welch. Martina McBride's duet 
with Seger on his "Chances Are" converts 
him to the country cause, and Mosser 
makes the Supremes' "Stop! In The Name 
Of Love" into countrified soul. The Rolling 
Stones' cover of Jimmy Reed's chestnut 
"Honest I Do" is also pure country blues. 
Adams' "When You Love Someone" was 
co-written by country ace Gretchen Peters, 
and it shows. The real stunner is Lovett's 
gentle reading of the evergreen "Smile." 

JAll 
* BRIAN BLADE FELLOWSHIP 
PRODUCER: Daniel Lanais 
Blue Note 7243 8 59417 
The debut of the Brian Blade Fellowship 
is a breezy, bucolic set that reflects the 
leader's open-hearted embrace of jazz, 

pop, and folk forms. But the young drum-
mer/composer has assembled a cast of 
like-minded, equally talented friends— 
including hot alto man Myron Walden 
and lucid pianist Jon Cowherd—that 
helps realize his vision with aplomb. And 
in what has to be one of his first "jazz" 
dates, super-producer Daniel Lanois 
lends a distinctive atmosphere, making 
this a far more engaging listening experi-
ence than most jazz albums. If the pro-
ject has a fault, it's the relentlessly san-
guine character of the wilting. But the 
manifest sincerity and loose, highly musi-
cal improvisations make this record a 
pleasure. 

GOSPEL 
VANESSA BELL ARMSTRONG 
Desire Of My Heart—"Live" 
PRODUCERS. Vanessa Bell Armstrong, Dan Cleary 
Verity 01241-43114 
Nine albums and more than a decade 
ago, Armstrong was considered "too 
contemporary" for the genre by many in 
the traditional gospel establishment. 
But a lot has changed in that time, and 
Armstrong has stood her ground, 
emerging with a work that is the perfect 
summation of gospel's rich history and 
its cutting-edge presence in the mix of 
today's R&B music. The title song is an 
anthem in the making for the modern-
day church. "We Sing Glory" rocks with 
hooky, irresistible fervor, while the gor-
geous, reverential, power-packed ballad 
"You Alone Are Worthy" has all the 
markings of an enduring classic. It took 
a while, but the world seems to be catch-
ing up to Armstrong. Sing your song, 
sister. 

CLASSICAL 
* SATIE 
Patrick Cohen, piano 
PRODUCER Carlos Cester 
Glossa 920508 

Elliptical, evocative, and strangely emo-
tional, the miniatures of the eccentric 
French seer Erik Satie (1866-1925) are 
some of the most popular classical music 
of the late 20th century. Although there 
are best-selling collections of Satie's 
pieces from such apt interpreters as Pas-
cal Rogé, Aldo Ciccolini, and Reinbert de 
Leeuw, Patrick Cohen's inspired album 
proves that there's room for a fresh take. 
He emphasizes the oddly archaic charac-
ter of the "Gnossiennes" and "Gymnope-
dies," reinventing these oft-heard 
favorites with a 150-year-old Érard 
piano and a complement of offbeat 
accents. This is a lovely album, the epito-
me of smart accessibility. The Spanish 
Glossa label is distributed in the U.S. by 
Qualiton and in the U.K. by Harmonia 
Mundi. 

NEW AGE 
R. CARLOS NAKAI & NAWANG KHECHOG 
Winds Of Devotion 
PRODUCER. Peter Kater 
EarthSea 1050 
Native American flutist R. Carlos Nakai 
teams up with former Tibetan monk 
Nawang Khechog for an album of cross-
cultural flute and chant meditations. Pro-
ducer Peter Kater, who also plays key-
boards, orchestrates contemplative spaces 
and ambient atmospheres that surround 
Nakai and Kheehog's airy flute melodies. 
A chamber group that includes percus-
sionist Geoffrey Gordon, cellist David 
Darling, and wordless vocal choirs from 
Chris White also joins in for some of the 
chants. Rather than evolve a composition, 
they articulate a space, even on the soar-
ing refrains of "Compassion." Part of 
EarthSea's "Healing Series," this album 
goes beyond the usua; new age meditation 
fare. 

ALBUMS. SPOTLIGHT Releases deemed by the review editors to deserve special attention on the basis of musical merit and/or Billboard chart potential. VITAL REISSUES: Rereleased albums of special artistic, archival, and commercial interest, and outstanding collec-
. tions of works by one or more artists. PICKS (II>): New releases predicted to hit the top half of the chart in the corresponding format. CRITICS CHOICES (*): New releases, regardless of chart potential, highly recommended because of their musical 

merit.MUSIC TO MY EARS (1j): New releases deemed Picks which were featured in the "Music To My Ears" column as being among the most significant records of the year. All albums commercially available in the U.S. are eligible. Send review copies to Paul Verna, Billboard, 1515 
Broadway, New York, N.Y. 10036. Send country albums to Chet Flippo, Billboard, 49 Music Square W., Nashville, TN 37203.Send Latin albums to John Lannert, 1814 Fern Valley Road, Louisville, KY 40219. Other contributors: Iry Lichtman (Broadway/cabaret/N.Y.); Brad Barn-
berger (classicaVN.Y.); Steve Graybow (jazz/N.Y.); Deborah Evans Price (contemporary Christian/Nashville); Gordon Ely (gospel); John Diliberto (new age). 

26 BILLBOARD MAY 30, 1998 



Reviews 8( Previews 

S \GIS 
EIDITEC) BY LARRY FLICK 

POP 
AALIYAH Are You That Somebody? 

PRODUCER: Timbaland 

WRITERS: T. Mosley, S. Garrett 

PUBLISHERS: Virginia Beach/Warner/ChappeIVHerbali-

cious/Black Fountain, ASCAP 

Blackground/Atlantic 8567 (cassette single) 

Aaliyah is on the road to becoming the 
new queen of soundtrack hits. This time, 
she fronts the first single from "Dr. Do-
little," and it's a welcome return to her 
funk/hip-hop roots. "Are You That Some-
body?" sports the kind of skittling beats 
and muscular bassline that will score big 
with jeep kiddies. At the same time, it has 
a smooth melody and clever lyrics that 
will connect with folks who require tradi-
tional structure in their pop music. The 
icing on the cake is a lean yet jiggly guitar 
riff that's prominent throughout the 
arrangement, giving the track the feel-
good vibe of a '70s-era throw-down. 

PURE SUGAR Delicious (no timing listed) 
PRODUCERS: Richard "Humpty" Vission, Pete Lorimer 

WRITER: not listed 

PUBLISHER: not listed 

REMIXERS: Richard "Humpty" Vission, Pete Lorimer, DJ 

lcey, Roger Sanchez 

Geffen 1177 (cassette single) 

Pure Sugar made quite a splash at the club 
level a couple months ago with the roof-
raising "Hands To Heaven." With "De-
licious," the act is poised for a massive pop 
breakthrough. It doesn't get more catchy 
than this. Wildly appealing front woman 

• Jennifer Starr vamps and romps through 
an unabashedly retro disco track that bor-
rows heavily from "Boogie Oogie Oogie" 
by A 'Paste Of Honey. Although the sam-
ples' familiarity ensures an early look by 

▪ top 40 programmers, Starr's performance 
and the song's lip-licking chorus will keep 
'em interested long after the novelty wears 
thin. This is the kind of record pundits 
were referring to when they started tout-
ing the so-called dance music revolution. 

* CECE PENISTON Nobody Else 14:27) 
PRODUCERS: Steve "Silk" Hurley 

WRITERS: C. Peniston, J. Pullin, S. Hurley 

PUBLISHER: Silktone Songs, ASCAP 

REMIXER: Steve "Silk" Hurley 

Silk Entertainment 9802 (cassette single) 

The better who made multi-format noise a 
few years ago with hits like "Finally" and 
"We've Got A Love Thang" returns with a 
jam that revisits those tracks' house-
inflected sound while also exploring raw 
gospel and old-school soul avenues. Pen-
iston tears through this song with fero-
cious energy, while producer Steve "Silk" 
Hurley keeps the groove slick and accessi-
ble to both clubs and crossover radio for-
mats. This single is sure to thrill die-hards 
who have been missing the singer's dis-
tinctive voice. It should also jump-start 
her career again quite nicely. Look for this 
single on Peniston's forthcoming album of 

▪ the same name, as well as on Hurley's own 
imminent multi-artist album, "Voices Of 
Life." Contact: 708-503-5002. 

Ir 

* PATSY MAHARAM & DALE SANDISH Run 

Runner Run (3.09) 
PRODUCER: Patsy Maharam 

WRITER: P Maharam 

PUBLISHER: Wild Chrysanthemum Songs. BMI 

Suzuki/Wild Chrysanthemum 1622 1CD single) 

Maharam and Sandish offer words of 
encouragement to the participants of Suzu-
ki's hotly touted Rock'n'Roll Marathon run 
on June 21 in San Diego. Their lively, oh-
so-giddy performances are set to an insinu-
ating pop/rock arrangement of rousing 
electric guitars and springy pogo beats. It's 
easy to envision morning radio programs 
having a field-day with this cute jam—par-
ticularly given its connection to such a 
high-profile event. Proceeds from the sales 

of "Run Runner Run" will go to the 
Leukemia Society of America and its Team 
in Training program. How can you refuse 
the chance to contribute to such a worthy 
cause? Contact: 212-371-4142. 

R&B 
Iltp. MISS JONES 2 Way Street 13:59) 

PRODUCERS: Mano Winans, Kenny Hickson 

WRITERS: T. Jones, M. Winans, K. Hickson 

PUBLISHERS: Hicko, ASCAP; Miss Jones/All Silver, BMI 

Motown 37463 (cassette single) 

The time has come for Miss Jones to reap 
the rewards of patience and persistence. 
She has been entangled in many a behind-
the-scenes industry drama, and she has 
emerged the strongest, at least creatively 
speaking. The first single from the fine 
album "The Other Woman" is a tell-it-like-
it-is female anthem demanding equality in 
a relationship, sewn into a seductive slow-
funk groove. Jones performs with a no-
nonsense pose—but she never gives in to 
the temptation to begin screaming in order 
to drive her point home. Rather, she aims 
for a more subtle approach that serves the 
lyric extremely well. It's the key element 
in a hit-bound single that raises the stan-
dard for Jones' jeep-diva competitors. 

MECHALIE JAM SON Keep It Real 14:42) 
PRODUCER: T-Smoov 

WRITER: M. Jamison 

PUBLISHERS: T-Smoov, ASCAP; Big Slim Entertainment, 

BMI 

Priority 30262 (cassette single) 

The chorus and production are the kickers 
of this track, as the lyrics leave much to be 
desired. Jamison is a certified crooner who 
delivers well amidst the Timbaland-influ-
enced track but stumbles with the mean-
ingless verses. Expect the film "I Got The 
Hook-Up" to push the single's sales. 

FA SHO The Moocher (3:54) 
PRODUCERS: LI Hutton 

WRITERS: L.T. Hutton, B-Flat, C-Sharp 

PUBLISHERS: Ill Fan/MCA, BMI; Li'l Big/Fleetus, ASCAP 

Universal 1283 (cassette single) 

As if there aren't enough songs decrying 
women as "chickenheads" and only being 
out for the "papen" Fa Sho felt the need to 
recreate the "Minnie The Moocher" oldie. 
Borrowing from Cab Calloway's "Hidey, 
hidey, hidey, hi," chorus, the track is 
embarrassingly sophomoric; the produc-
tion sounds like a pre-programmed Casio-
generated beat while the group croons 
like an untrained local club act. 

COUNTRY 
pp. VINCE GILL If You Ever Have Forever In Mind 

PRODUCER: Tony Brown 

WRITERS: V. Gill, T. Seals 

PUBLISHERS: Benefit/Irving/Baby Dumplin', BMI 

MCA 72055 (CD promo) 

Gill could easily travel the same musical 

path that has yielded him past acclaim and 
still find more success. Instead of resting 
on past laurels, howeven he opts to contin-
ually reinvent himself. On the previous hit 
"High Lonesome Sound," Gill created a 
record that shimmered with bluegrass-y 
energy, and on this first single from his 
forthcoming album, "The Key," he shows 
another side of his musical personality. 
There's a classy vintage sound to this soft 
ballad penned by Gill and veteran writer 
Troy Seals. The delicate piano and whis-
pery percussion underscore Gill's silky 
vocal performance, and it all adds up to a 
delicious record. 

JOHN MICHAEL MONTGOMERY 
Cover You In Kisses (3:561 
PRODUCERS: Csaba Petocz, John Michael Montgomery 

WRITERS: J. Kilgore, B. Jones, J. Brown 

PUBLISHERS: Ensign/Famous/Almo/Twin Creeks/Jess 

Brown, ASCAP 

Atlantic 8574 (CD promo) 

Montgomery delivers a likable perfor-
mance here. His co-production of the 
track with Csaba Petocz has an easy sum-
mertime feel that should serve radio well. 
The only hitch in the proceedings is that 
the song is pretty lightweight. The roman-
tic sentiment is sweet, but a little more 
substance would be nice. 

* MARK NESLER Used To The Pain (3:35) 
PRODUCERS: Jerry Crutchfield, Kyle Lehning 

WRITERS: M. Nesler, T. Martin 

PUBLISHERS: Glitterfish/Music Corp. of America/Hamstein 

Cumberland/Baby Mae, BMI 

Asylum 1120 ico promo) 

What we have here is an incredible new 
talent and a record where song, perfor-
mance, and production mesh into a power-
ful package. There's smoke and grit in 
Nester's voice that makes him totally 
believable as he sings about pain and res-
ignation. The song is a gut-wrenching 
masterpiece of lost-love angst with such 
lines as, "Every day I drive my truck a lit-
tle farther in to work before your memory 
catches up." The new regime at Asylum is 
taking over the reins with a winner com-
ing out of the gate. The format needs 
more talent like Nester's. 

BIG HOUSE Faith 13:46) 
PRODUCERS: Peter Barletta, Monty Byrom, David 

Neuhauser 

WRITERS: M. Byrom, S. Hutchison 

PUBLISHERS: MCA/Shinin' Stone Cold/BMG Songs/Secret 

Pond, ASCAP 

MCA 72052 (CD promo) 

The Big House boys shed their usual 
raucous, soul-shakin' bravado for this 
new single, and the result is a charming 
ballad marked by a gentle, nuanced lead 
vocal performance, understated produc-
tion, and tender lyric. The song is 
strong, and the delivery should be more 
palatable to radio than some of the 
group's previous blues-rockin' efforts. 
This is the first single from the band's 

upcoming album, "Travelin' Kind," and 
though it's a nice change of pace, here's 
hoping the band doesn't lose that mar-
velous edgy identity in looking for radio 
acceptance. 

DANCE 
DEBBIE PENDER Movin' On  

PRODUCER: Blaze 

WRITER: not listed 

PUBLISHER: not listed 

REMIXERS: Blaze, Paramour, Full Intention 

Tommy Boy Silver 002 (c/o Tommy Boy) (12-inch single) 

The second single from Tommy Boy's 
dance-intensive subsidiary is a lush, disco-
inflected anthem about stepping back 
from love gone wrong. Pender performs 
as if she's lived every syllable of the song, 
while Blaze dresses her in silky strings 
and rumbling percussion. The chorus has 
formidable pop appeal, as does Fbll Inten-
tion's wonderfully over-the-top remix. 
Already a turntable favorite throughout 
much of Europe, look for "Movin' On" to 
meet with ardent DJ and consumer 
approval within seconds. 

* ERIN HAMILTON Dream Weaver Inn timing listed) 
PRODUCER: not listed 

WRITER: not listed 

PUBLISHER: not listed 

REMIXERS: Rosabel, Haarsh Reality, Steven Nicholas, Ian 

Rich 

Trax 001 (12-inch single) 
If Hamilton's name rings a bell, it's be-
cause she's Carol Burnett's daughter. 
However, she's not resting on her family 
laurels here. On this house revision of 
Gary Wright's classic rocker, she proves to 
be a better with serious diva potential. 
Her smoky alto range is notably strong 
against an aggressive groove that would 
reduce a lesser talent to dust. A spree of 
stellar remixes increase this single's 
chances of succeeding far beyond the typi-
cal parameters of a dance cover of a famil-
iar tune. In fact, it could go the distance 
into popville. 

* GROOVE CORE FEATURING MONE 
I'm Ready (no timing listed) 
PRODUCERS: Groove Core 

WRITER: not listed 

PUBLISHER: not listed 

REMIXERS: Ji. Flores, Mazi, the Buttah Boys 

Certified 001 (c/o Strictly Rhythm) (12-inch single) 

Mone should continue to build a loyal club 
audience with "I'm Ready," a riotous an-
them that makes good use of her big, 
beautiful voice. She has hooked up with 
the intriguing new producer/remixer team 
Groove Core, and their chemistry is un-
mistakable. They give her a fine song to 
work; it has surprisingly smart lyrics and 
a sing-along chorus that permanently 
sticks to the brain upon impact. With addi-
tional Chicago remixes by J.J. Flores (for-
merly of 20 Fingers) and Mazi, this single 

KELLY PRICE Friend Of Mine (4:16) 
PRODUCERS: Stevie J., J-Dub, Dent 

WRITERS: K. Price, S. Jordan, J. Walker, A. Dent 

PUBLISHERS: Price Is Right/Music Corp. of America, 

BMI; Steven A. Jordan/Sony/ATV/Dub's 

World/HGL/For Chase/Hitco, ASCAP 

Island Black Music 7809 (cassette single) 

Wannabe divas, step aside. Newcomer 
Price is sashaying into the R&B arena 
with a flawless gem that guarantees im-
mediate placement among the genre's 
top-shelf singers. "Friend Of Mine" is 
more than just another jeep-soul cruis-
er. It's a brilliant blend of contemporary 
hip-hop grit with classic blues flavor. 
Kids will dig this sure-fire hit, but so 
will parents who require more in their 
music than a few samples. Price is well 
up to the challenge of such a complex 
composition. Her youth belies the depth 
of her vocal style; every note is soaked 
in subtext and empathetic emotion. This 
woman is serving from the gut. And 

NEW & NO 

when you rind an artist so real and so 
gifted, you'd be wise to follow just about 
anywhere. 

ESPERANZA They Don't Understand Me 
(4.00) 

PRODUCER: RA. 

WRITERS: M. Sinclair, J. Hollins, K. Prather 

PUBLISHERS: Ghetto Street Funk/Hitco South, 

ASCAP 

LaFace 4312 (c/o Arista) (cassette single) 

Ironically, PA. is the production mas-
termind behind this winning release. 
LaFace is under-shooting its potential, 
however, by touting it as the "smash 
teen anthem" of the year. Though 
Esperanza is a charming ingenue who 
will likely be the prototype for many a 
teenage girl's fashion decisions this 
summer, the song has a far wider 
appeal. It has a cute combination of 
classic funk and pure-pop elements— 
with a pinch of occasional rock guitar 

is destined for across-the-board club suc-
cess—and maybe even mix-show activity. 
On a more underground tip, another new 
studio team, the Buttah Boys, give the 
song a hard-hitting deep-house flavor. Not 
to be missed. 

AC 
98 DEGREES 8, STEVIE WONDER 

True To Your Heart pto timing listed) 

PRODUCER: Matthew Wilder 

WRITERS: M. Wilder, D. Zippel 

PUBLISHER: Wall Disney, ASCAP 

Walt Disney 32800 (cassette single) 

How dreary the summer would be with-
out a new Disney animated feature and 
soundtrack. This season, "Mulan" is 
showing signs of being the famed studio's 
best project in years. The soundtrack is 
off to a rousing start with this bubbly 
ditty that features an inspired pairing of 
young darlings 98 Degrees and pop icon 
Wonder. Together, they swap soulful lines 
and harmonize effectively over a chug-
ging backbeat and glossy synths. The 
song's warmly optimistic nature will nur-
ture young minds while uplifting the 
jaded hearts of mature listeners. After a 
solid opening run at AC radio, expect this 
gem to enjoy an active run at the top 40 
level. 

JOE COCKER Tonight 14:33) 
PRODUCERS: Chris Lord-Alge, Roger Davies 

WRITERS: G. Sutton, M. Carl 

PUBLISHER: Rondor, ASCAP 

CMC International 87261 irio BMG) (cassette single) 

The second single from Cocker's current 
disc, "Across From Midnight," is another 
midtempo pop shuffler etched with a mild 
reggae vibe. Although he never really 
cuts loose with the blues intensity that 
marked his greatest recordings, Cocker 
remains in fine, if laid-back voice. Actual-
ly, his chilled demeanor will probably 
increase his chances for wide AC radio 
airplay. 

RAP 
XZIBIT FEATURING RASS KASS & SAAFIR 

3 Card Molly (3 59) 
PRODUCERS: Budda 

WRITERS: S. Anderson, A. Joiner, R. Gibson, J. Austin 

PUBLISHERS: Hennessy For Everyone/Altermath/Knap-

sack/AHMP, ASCAP 

Loud/RCA 65466 (c/o BMG) (cassette single) 

Xzibit ensures himself a hit as he collabo-
rates with two of the most nationally 
underrated, but ridiculously ill, rappers 
from the West—Rass Kass and Saafin 
Grounded in a "Days Of Our Lives"-
meets-"The Godfather" production style, 
"3 Card Molly" serves to crown the trio as 
the next generation of MCs to catch 
wreck. They aren't looking to topple any 
existing MCs; they're just serving notice 
to make way. 

TEWORTHY 

to keep the track raw and aggressive. 
Esperanza plows through the song's 
words of angst with a rebellious punch 
that will suit top 40 programmers— 
and listeners of all ages—quite well. 

KIDNEY THIEVES S+M (A Love Song) (no 
timing listed) 

PRODUCERS: Bruce M. Somers, Kidney Thieves 

WRITERS: Kidney Thieves 

PUBLISHER: Crooked Wood, ASCAP 

Push 90408 (c/o BMG) (cassette single) 

With the enigmatic Free Dominguez at 
the forefront, Kidney Thieves are 
poised for a sizable modern rock radio 
breakthrough. Abrasive as can be, 
"S+M (A Love Song)" playfully 
assaults the senses like a cross 
between Nine Inch Nails and White 
Zombie. Dominguez's witchy perfor-
mance gives the song a dark, almost 
ominous feel. Tucked beneath a thick 
arrangement of industrial beats and 

caustic guitars is a taut pop hook that 
lingers in the mind for hours after the 
song fades. Of equal interest to alter-
native-leaning club DJs, look for this 
spankin' jam to be among the summer 
season's unsinkable sleeper jams. 

RA. Like We Do (4:08) 
PRODUCERS: PA., Chang, Lipari, Organized Noize 

WRITER: not listed 

PUBLISHER: not listed 

DreamWorks 5052 (cassette single) 

The tight production behind "Like We 
Do" is enough to put this single in 
heavy rotation on a variety of stations. 
A hip-hop take on a "Silverado"-style 
western track, coupled with PA.'s 
twangy slang, creates an undeniably 
catchy tune. Filled mostly with brag-
gadocious claims to secure PA.'s spot 
among Southern rap stars, "Like We 
Do" invigorates the market with its 
fresh lyrical and production take. 

SINGLES. PICKS ( >): New releases with the greatest chart potential. CRITICS CHOICE (*): New releases, regardless of potential chart action, which the reviewer highly recommends because of their musical merit. NEW AND NOTEWORTHY: Highlights new and 

. developing acts worthy of attention. Cassette, vinyl or CD singles equally appropriate for more than one format are reviewed in the category with the broadest audience. All releases available to radio and/or retail in the U.S. are eligible for review. Send 

copies to Larry Flick, Billboard, 1515 Broadway, New York, N.Y. 10036. Country singles should be sent to Deborah Evans Price, Billboard, 49 Music Square W., Nashville, Tenn. 37203. Contributors: Doug Reece (L.A.), Shawnee Smith (N.Y.) 
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HOME VIDEO 
BY CATHERINE APPLEFELD OLSON 

THE GARBAGE-PICKING FIELD GOAL-KICKING 
PHILADELPHIA PHENOMENON 
Walt Disney Home Video 
80 minutes, $19.99 
The return of "The Wonderful World Of 
Disney" gives families another good rea-
son to order takeout and gather in the TV 
room on Sunday nights. But if you've 
missed a few in the series, Disney is 
releasing some on home video. Tony 
Danza stars in this touching take on the 
American dream as an "aw-shucks" 
garbage collector and family guy who 
serendipitously gets a chance to become 
the new kicker for football's Philadelphia 
Eagles. His new occupation brings him 
the excitement and pride he has always 
wanted, but, as these stories go, it also 
eventually forces him to make decisions 
between the glamour of sports and his 
wife and son. It's a Disney movie, so 
guessing which one he chooses isn't that 
difficult. 

KETCHUP: CATS WHO COOK 
Just for Kids Home Video 
95 minutes, $19.95 
There's lots of chaos cooking at the Café 
Courgette, where a colorful blend of 
characters and culinary delights collide 
in this animated title. Unlike most of this 
label's children's releases, which are full-
length movies, this video contains a 
series of short sketches with recurring 
characters that can be viewed in one sit-
ting or in bits and pieces. Most of the 
plots revolve around the antics of Chef 
Goulash, his apprentice Pickles, and the 
ever-humorous waiter Pesto, who is con-
tinually trying to whip up new recipes 
and other ways to please discerning cus-
tomers. Sprinkled throughout are real 
recipes for kid-friendly dishes, ranging 
from surfboard-shaped tuna melts to 
chocolate candy to "decorated" baked 
potatoes. The characters do provide spe-
cific instructions, but they're given quick-
ly in the context of the story, so parents 
should have a pen and paper handy to get 
it all down. 

DESTROY ALL RATIONAL THOUGHT 
Video Music Inc. 
45 minutes, $19.95 
Author and beat icon William S. Bur-
roughs spent some of his most drug-influ-
enced and prolific times in Tangiers, 
Morocco. There Burroughs, artist Brion 
Gysin, and local counterculture hero 
Hamri engaged in a world of indulgence 
that attracted the likes of Jack Kerouac 
and Allen Ginsberg. This somewhat-dis-
jointed video chronicles the organization 
of the Here to Go festival, a multifaceted 
event designed to celebrate the lives of 
Burroughs and Gysin. The festival, 
launched by a grass-roots organization in 
Dublin, became a reality in 1992 and 
attracted a kaleidoscope of musicians and 
fans and the occasional celebrity. Viewers 
already in the know about Burroughs' life 
in Tangiers will get the most out of this 
program, which includes his last filmed 
interview and clips of films he made with 
Gysin in the '60s. 

A STAR NAMED AYRTON SENNA 
White Star/Kultur 
112 minutes, $29.95 
Ayrton Senna de Silva had everything 
sports legends are made of, and this 
video examines his short but dynamic life 
as a professional car racer. He died tragi-
cally in a crash in 1994 at age 34. As his 
sister tells it, the Brazilian-born Senna 
had a toy sports car in his hands as far 
back as she can remember, and as he 

grew that passion translated into Go 
Kart races, which led him to a racing 
career. The tape splices footage from two 
Senna biopics, which include clips from 
his first race in 1974 and subsequent 
competitions, press conferences, and lots 
of interviews. In hindsight, some of his 
comments about his love for the sport 
despite the dangers seem almost 
prophetic. 

OF MEN AND CARS 
Acorn Media 
70 minutes, $19.95 
It's no secret that men have a deep con-
nection with cars, and here comedian Red 
Green (Canada's version of Tim Allen) 
tackles this complex and passionate rela-
tionship in a collection of skits primed for 
Father's Day promotions. Most of the fod-
der for Green and his longtime buddies at 
the Possum Lodge is downright silly stuff. 
The men sit down for an impromptu "New-
lywed Game"-type discussion about their 
most romantic encounters, most of which 
involve a Corvette Stingray. Green pro-
vides a series of driving tips for older men, 
which begin with "You know you are start-
ing to drive like your father when ..." He 
also attempts to build a zamboni using only 
a hodgepodge of parts from an old 
Chrysler K car. Contact: 800-474-2277. 

AMERICAN BOUNTY HUNTER 
MVP Home Entertainment 
47 minutes, $14.99 
The TV show of the same name provides 
a jumping-off point for this video, which 
joins MVP's growing slate of reality-
based programming. This tape follows 
the men and women who hunt down bail 
jumpers who have evaded all "by the 
book" recapture attempts. The premise 
will hold a certain fascination for view-
ers who would like to be able to take the 
law into their own hands like these 
bounty hunters. The video follows six 
bounty hunters hot on the trail of vari-
ous perpetrators and chronicles the cat-
and-mouse mental and physical games 
they must endure during the course of 
their job. The program description on 
the back of the box boasts that the cam-
era crew had to wear bulletproof vests 
while shooting the footage. For the most 
part, it delivers on its promise of heavy 
gunfire. 

GUNFIGHTERS OF THE WEST: JESSE JAMES 
WinStar Home Entertainment 
50 minutes, $19.98 
Brian Dennehy narrates this look at the 
life and death of one of the most notori-
ous outlaws of the Old West, which is part 
of a series that also spotlights John Wes-

ley Hardin, Wild Bill Hickok, Billy the 
Kid, and the Earp brothers. As the 
leader of the James Gang, which counted 
his brothers as members, Jesse James 
successfully robbed banks, stagecoaches, 
and trains for more than 20 years. That 
spree came to an end, however, on a fate-
ful day when his plans to raid the North-
field Bank in Minnesota backfired and a 
shootout left only Jesse and brother 
Frank alive. This tape features primarily 
re-enactments of some of the more leg-
endary holdups plus commentary from 
experts that provides social and historical 
perspective. 

ENTER*ACTIVE 
BY DOUG REECE 

INTERNATIONAL LYRICS SERVER 
www.iyncs.ch 

If you have ever gotten peeved by the 
absence of lyrics on liner notes, those 
days of frustration are over, thanks to 
the International Lyrics Server (ILS). 
One of the most comprehensive lyric 
archives on the World Wide Web, this 
site is updated regularly and contains 
lyrics to more than 77,000 songs. A vari-
ety of search options is available, includ-
ing a "partial search," which comes in 

  IN tle PRINT   

SIMON & GARFUNKEL: THE BIOGRAPHY 
By Victoria Kingston 
Fromm International (distributed by Farrar, Straus & 
Giroux) 
$25, 320 pages 

Victoria Kingston explains in 
this straightforward and poignant 
biography that the incredible vocal 
harmonies that Paul Simon and 
Art Garfunkel achieved date back 
to the duo's childhood years in 
Queens, N.Y. Simon says he never 
forgot the school concert when he 
heard his future friend sing Nat 
"King" Cole's "Too Young." Two 
years later, when they were both 
11 years old, they started to 
record their voices on Sunday 
afternoons. 
Through interviews with each 

artist, as well as numerous press 
accounts, Kingston, who was also 
a radio air personality, examines 
Simon & Garfunkel's body of work 
in addition to the duo's long list of 
solo projects. Along the way, 
Kingston covers landmark events 
like the singers' huge reunion con-
cert in New York's Central Park in 
1981 and Simon's gigantic solo 
show in the same park 10 years 
later. 

Rather than explore every nook 
and cranny of Simon & Gar-
funkel's professional and personal 
experiences or get bogged down 
with overly long interviews, 
Kingston addresses key topics 
with passionate understanding 
and brevity. Some of her writing 
centers around the singers' 
romances and family life, as well 
as the conflicts that eventually 
arose between the two artists. 
A big one erupted when Simon 

decided to release his 1983 solo 
album, "Hearts And Bones," after 
he had worked on much of its 

material with Garfunkel. 
"To Artie, it not only seemed 

like a betrayal, it had also been a 
terrible waste of time and energy," 
Kingston concludes. 
Aside from those conflicts, she 

captures the various stages of 
their partnership with warm 
remembrances. One fond recollec-
tion is daily practice sessions in 
Simon's basement while the two 
were students at Parson's Junior 
High School in the Forest Hills 
section of Queens. 
"We'd be sitting nose to nose, 

looking right into each other's 
mouths to copy diction," Gar-
funkel tells Kingston. 
During Simon and Garfunkel's 

school days, the Everly Brothers 
were a major influence. Their 
name alone was a curiosity, since 
many Forest Hills residents were 
named "Steinberg or Schwartz or 
Weinstein." 

Kingston writes that it's signif-
icant that Simon & Garfunkel pre-
sented themselves as being Jew-

ish "without adopting pseudonyms 
to conceal their heritage." On the 
other hand, Kingston contradicts 
herself when she points out that 
Simon & Garfunkel called them-
selves Tom & Jerry early in their 
career in order to sound more like 
a pop group. 
Later they again embraced 

their surnames and the folk move-
ment in New York, performing in 
tiny Greenwich Village clubs. One 
of Simon's biggest contributions to 
the '60s was the song "The Sounds 
Of Silence," which Kingston says 
was written as a reaction to the 
assassination of President 
Kennedy. Appearing on the duo's 
first album, "Wednesday Morning, 
3 A.M.," the song attracted many 
radio listeners. 
Columbia successfully remixed 

"The Sounds Of Silence," adding 
electric guitars and drums, and it 
topped the U.S. charts. "It is 
interesting to speculate on 
whether Simon & Garfunkel 
would ever have come into being 
without this unexpected release," 
she writes. 
Kingston does a good job of 

examining how the two handled 
their success, but nit-picking read-
ers will notice an inconsistency 
regarding Simon's financial aims. 
Simon told New Musical Express 
that he and Garfunkel's income 
"means nothing to us," yet 
Kingston claims that Simon had 
said that if he didn't become "a mil-
lionaire by the time he was 30, he 
would consider himself a failure." 

In spite of its inconsistencies, 
"Simon & Garfunkel: The Biogra-
phy" is a detailed account of the 
musical duo's spectacular career 
that has feeling as well as facts. 

JEFFREY L. PERLAH 

handy when you know only a fragment of 
a song's lyrics and want to find the rest. 
The ILS adds to its database regularly 
by taking lyric submissions via E-mail. 
While the site's design leaves a lot to be 
desired, its function as a resource is 
indispensable. 

WILMA 
www.wilma.com 
No sooner had 911 Entertainment shut-
tered its label operations when one of 
its most popular properties, the concert 
search site Wilma, was relaunched in 
full glory. Changes in design and con-
tent are rich enough to wow fans and 
draw in a new crop of bookmarks. New 
features include more chat activities 
and a free E-mail service that notifies 
users and, if requested, their friends, 
when favorite bands are in their vicini-
ty. A nifty mint green backdrop and 
new page layout add some pep to the 
site. 

NEED FOR SPEED III, HOT PURSUIT 
Electronic Arts 
PlayStatiOn 

Let's face it, most console racing 
games out there are pretty faceless. In 
fact, it seems developers are doing lit-
tle more than tweaking the same old 
games that have been out there since 
"Pole Position." Thankfully, "Need For 
Speed III" offers such innovative 
modes as "hot pursuit," which in true 
"Smokey And The Bandit" fashion 
encourages players to outsmart and 
outrun the police. The game also has 
the standard gizmos, such as race 
modes and vehicle and track selection. 
While it's far from being the best pure 
racing game, for the money, "Need For 
Speed III" delivers the goods with 
variety and creativity. 

AUDIO BOOKS 
BY TRUDI MILLER ROSENBLUM 

THE CLASSIC HUNDRED POEMS 
Edited by William Harmon 
Read by various readers 
HighBridge Co. 
6 hours (unabridged), $29.95 
ISBN 1-56511-249-0 

This is brilliantly executed compilation 
of the top 100 poems of all time, as 
selected through a poll of more than 
1,000 literary experts. The poems are 
presented in chronological order. Each 
poem gets a brief introduction that puts 
the poet's life and career into perspec-
tive and explains why the poem is note-
worthy. Talented narrators then read 
each poem with understanding and 
expression. The collection features a ver-
itable who's who of poets, including 
William Shakespeare, John Milton, 
Percy Bysshe Shelley, John Keats, 
William Butler Yeats, Robert Frost, 
Emily Dickinson, Edgar Allen Poe, T.S. 
Eliot, and many, many others. This is a 
fine collection for students or for anyone 
who ever wanted to learn about poetry 
but didn't know where to begin. 

MARC BROWN'S ARTHUR CHAPTER BOOKS: 
VOLUME 1 
By Marc Brown 
Read by Mark Linn-Baker 
Listening Library 
2 hours (unabridged), $15.95 
ISBN 0-8072-8015-1 

Encompassing the popular children's 
books "Arthur's Mystery Envelope," 
"Arthur And The Scare-Your-Pants-Off 
Club," and "Arthur Makes The Team," 
this audio will pleasantly while away a 
long car trip with 6- to 9-year-olds. Arthur 
worries about an envelope sent home to 
his mother by his teacher, fights with his 
sister, struggles through a season of Little 
League, and—in the best story—orga-
nizes a protest when a parents' group 
bans "Goosebumps"-style books from the 
library. Kids will enjoy these amiable 
adventures, but Mark Linn-Baker reads 
in a brisk, competent, but unmemorable 
style. 

HOME VIDEO: All new titles released at sell-through prices are eligible. Send review copies to Catherine Applefeld Olson, 622 Oakley Place, Alexandria, Va. 22302. ENTER*ACTIVE: Send review copies to Doug Reece, Billboard, 5055 Wilshire Blvd., Los 
Angeles, CA 90036 AUDIOBOOKS: Send review copies to Trudi Miller Rosenblum, 202 Seeley St., Brooklyn, N.Y. 11218 
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Global Possibilities. Record exec Shiro Gutzie recently formed a hip-hop, 
R&B, and pop label, Lavish Recordings. Gutzie's first objective is to employ the 
talent of various producers to find acts for the label. He has already enlisted pro-
ducers Denzil Foster and Thomas Mc:Elroy, E.manual Dean, Michael "Flip" Joyn-
er, Marlon McClain, and Wendell Wellman. The label will be distributed by Sony 
Music Germany. Pictured, from left, are Foster; McElroy; Gutzie, president of 
Lavish; and Jorg Hacker, managing director of Epic Records Germany. 

Kelly Price Puts 'Soul' Into Debut 
T-Neck Artist Makes Transition From Backup Singer 
BY ANITA M. SAMUELS 
LOS ANGELES—With her debut 
album, "Soul Of A Woman," due June 
23 on T-Neck/Island Black Music, 
vocalist Kelly Price is set to join the 
ranks of backup singers who have 
moved on to become solo artists. 
The label expects a simultaneous 

international release of the album in 
the U.K. and other territories. 
The first single, "Friend Of Mine," 

was shipped to radio May 11. Angela 
Thomas, VP of marketing and artist 
development at Island Black Music, 
says the single is 100% "reactionary" 

Dionne Warwick Teams With ROB Artists For 
'World'; Maxwell Cuts New Version Of 'Luxury' 
FOR THE LOVE OF DIONNE: What do you get 
when you cross Dionne Warwick with the likes of 
Coolio, Young Buck, Big Daddy Kane, Royal 
Flush, the 40 Thieves, Mic Geronimo, and Flesh-
N-Bone of Bone Thugs-N-Harmony? You get a hip-
hop-flavored remake of the 1967 Burt Bacharach/ 
Hal David classic "What The World Needs Now Is 
Love" in a "We Are The World"-style setting. 
The recording took place May 15-16 at Studio 56 in 

Los Angeles. The track is being produced by War-
wick's son Damon. 
Warwick also utilized the talents of such R&B art-

ists as Ray J., Horace Brown, Veronica, Bobby 
Brown, Mike City, Tyrese, 
Mechalie Jamison, and 
Tony Grant of Az Yet. 
"What The World Needs 

Now Is Love" will be the 
first single from her new 
album, "Dionne Sings 
Dionne," due in late Sep-
tember on River North/ 
Platinum Records. "The 
concept of 'World' came to 
me in a dream," says War-
wick. "I laid down and 
dreamed about pulling together the rap and hip-hop 
community" 

Ironically. Warwick often speaks out against some 
of rap's raunchier lyrics. Because of the stand she's 
taken, the singer is often seen as a cohort of gansta 
rap nemesis C. DeLores Tucker. 
Warwick says that the single is a testimony to the 

fact that many rappers want to project positive 
images through their music. "I am happy that I 
could have served as a catalyst. and dispel the mis-
conception that I am anti-hip -hop. I am not—I'm 
anti-negativity" 

Additionally, Warwick says the response from rap-
pers when asked to do the song was "Where and 
when?" "It was most incredible, I must say," she adds. 
"I hope it's because they truly believe in the concept." 
Warwick says the new version of her song makes a 

very strong statement. "I think it's unfortunate that 
we even had to do something like this. It was unfor-
tunate that we had to do something like 'We Are The 
World' or 'That's What Friends Are For,' but appar-
ently music seems to be the medium to get the atten-
tion of everyone," she says. "I think the association 
with my 'babies'... I call everyone my babies ... 
they'll be able to reach the peer groups that we need 
to reach. They are basically saying, 'Hey, it's OK to 
like each other now; it's OK to put your arms around 

The  
Rhythm 
and the 
Blues  

by Anita M. Samuels 

each other and say nice things.'" 
The videoclip for "What The World Needs Now Is 

Love" will be very "grass-roots," says Warwick. "It's 
basically showing camaraderie among its participants, 
no big production. It's a gathering of vocalists with a 
like purpose and a like message." She says that the 
clip will be serviced to all video outlets. 
Warwick also expects that the single will be "radio-

friendly" "Radio has no reason not to play it, espe-
cially with a message this strong. It's also a message 
to show that we have unity here, that we love each 
other, that we understand each other," she says. "We 
respect each other, and we all want the same things. 

It isn't like we are reinvent-
ing the wheel." 

THE SWITCHEROO: 
Fans of Maxwell were no 
doubt glued to their TV sets 
watching the artist perform 
the single "Luxury: Coco-
cure" on the Essence Music 
Awards, which aired May 21 
on Fox. 

However, the version he 
performed is actually the 

original version, titled "Luxury: Cococure (Unrecti-
fied)." The singer says that after the show was taped, 
he "heard the song in another way" And so the new 
album, "Embrya," due June 30, will feature a new ver-
sion. The alternate version will feature both lyric and 
melody changes. "Luxury: Cococure" shipped to radio 
May 22. 

GOOD JOB: The National Academy of Recording 
Arts and Sciences Foundation launched its Grammy 
Career Gear program, in which music manufactur-
ers and publishers provide Grammy High School Jazz 
Ensemble members with musical instruments and/or 
gift certificates toward the purchase of them. The 
annual program is a partnership between the 
Recording Academy and music manufacturers 
around the world. So far, 563 members of the ensem-
ble will benefit. 

PEOPLE GET READY: Tyrese Gibson is best-
known for the Coca-Cola TV commercial in which he 
sings out loud while wearing headphones. Since then, 
the 19-year-old Gibson was signed to RCA Records 
and will debut his self-titled album in September. 

Like many of today's upcoming vocalists, Gibson is 
multifaceted: His talents include songwriting, acting, 
and modeling: he is also a musician. 

She adds, "Based on the excitement 
of the song, we are getting a lot of 
requests for interviews for hen" 

Price, who says she's a self-ap-
pointed "spokesperson" for women, 
hopes her album will reflect the 
thoughts of other women through 
songs like "Friend Of Mine." That 
song is a not-so-new "my best friend 
stole my man" tale of betrayal. Other 
tracks on the album, according to the 
singer, address the need for what she 
calls a "healing" process between 
men and women in relationships. 

Price is often compared to Faith 
Evans, another backup singer who 
has gone on to a successful solo ca-
reer. But Price stresses that while she 
and Evans both sing in an "old soul" 
style, her voice is much lower and 
deepen "It's more chesty" she says. 
Tony Brown, PD of WVEE Atlanta, 
says Price has "a truly inspirational 
as well as powerful voice." 

According to Broadcast Data Sys-
tems, "Friend Of Mine" garnered 132 
spins at radio for the week ending 
May 14. 

Stevie J., J Dub, R. Kelly, Darren 
Jones of 112, Alvin West, and Sean 
Smith are among the writers and pro-
ducers with whom Price worked on 
the project. There are also guest 
appearances by Kelly and Ronald 
Isley. Price produced "Take Me To A 
Dream," the gospel cut "Lord Of All," 
and the "Soul Of A Woman" interlude. 
Jones collaborated and co-produced 
"You Complete Me." 
The singer is no stranger to the 

recording industry. "I learned every-
thing I know in a church pew," she 
says. But like others, she quickly 
learned that being a studio singer and 

`Ghetto' Fabulous. R&B newcomer 
Mya and Refugee Camp All-Star Pras 
Michel recently collaborated on 
"Ghetto Supastar," featured on Inter-
scope's "Bulworth" soundtrack. The 
single was produced by fellow 
Fugees member Wyclef Jean and 
also features the Wu-Tang Clan's 01' 
Dirty Bastard. The 20th Century Fox 
movie stars Warren Beatty and Halle 
Berry. Pictured in the studio, from left, 
are Mya and Michel. 

a gospel singer were two separate 
identities. "Gospel singers [when they 
record in a studio] end up learning 
how to bring down some of the harsh 
tones they use in church. The [record-
ing] equipment is very sensitive," she 
says. Making the transition from 
backup to lead vocalist, she says, 
hasn't been easy, but having the sup-
port from Island makes a big differ-
ence. "They have the same ideas as I 
have for myself. Island really believes 
in what I do as an artist," she says. 

In 1992, Price sang backup for 
George Michael 
at his concert at 
Madison Square 
Garden in New 
York. The 25-
year-old says she 
began working 
with Mariah 
Carey when she 

PRICE was just 18. She 
ended up touring 
with the singer 

for four years. In that time she 
learned the small tricks of the trade. 
"Mariah taught me how to be 
'breathy" she says. "Cindy Mizelle, 
another background singer, taught 
me things like positioning my mouth," 
she says. 

Since then, Price has racked up an 
impressive résumé as a backup 
singer, songwriter, and vocal ar-
ranger. Sean "Puffy" Combs, the 
Isley Brothers, the late Notorious 
B.I.G., Brandy, and Brian McKnight 
are among her many clients. More 
recently, she has worked with Aretha 
Franklin and Monica. 

Price was signed two years ago to 
T-Neck Records, which is owned by 
the Isley Brothers. The singer says 
Combs asked her to write the lyrics 
for the remix of the Isleys' "Floatin' 
On Your Love." "At the time, I was en-
joying being a free agent. I had been 
working a lot with Mariah Carey, and 
a few months later, Angela Winbush 
asked me to go on tour with the Isley 
Brothers in August of 1996 as a back-
up singer," she says. 

"Every few years, someone like her 
comes along," says Isley. "When I 
heard her, I knew how special she 
was. She had that 'voice.' In meeting 
Kelly, right away I wanted to sign her. 
It was a gift to have hen" 

In 1969, T-Neck became one of the 
first black-owned record companies 
that owned the masters of its re-
cordings. During that time, the label 
was distributed by CBS Records, 
which later became Sony. By the '80s, 
the label was less active and became 
the medium for reissues on CD of 
early Isley Brothers catalog under 
Columbia Records. In 1996, T-Neck 
was relaunched with the release of 
the Isleys' "Mission To Please" 
album. That year, the label also signed 
a distribution deal with Island Black 
Music. Price is the third act to be 
signed to T-Neck, in addition to Win-
bush, Ronald's wife, who expects to 

(Continued on page 32) 
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H OT Rea SINGLEST. 
TITLE 
PRODUCER (SONGWRITER) 

ARTIST 
IMPRINT 8. NUMBER/PROMOTION LABEL 

** * No. 1 *** 
I GET LONELY 2 weeks at No. 1 • JANET (FEATURING BLACKSTREET) 
J.JAM,TIEWIS,JJACKSON,T.RILEY (J.JACKSON,1 HARRIS III,T.LEWIS,R.ELIZONDO, JR.) (C) (D) (T) (V) (X) VIRGIN 38631 

TOO CLOSE A • NEXT 
KAYGEE,D.LIGHTY (K.GIST,D.UGHTY,R.L.HUGGAR,R.BROWN,R.A.FORD,D.MILLER,J.B.MOORE,K.WALKER) (C) (D) (T) (XI ARISTA 13456 

IT'S ALL ABOUT ME 
D.PEARSON (D.PEARSON,M.ANDREWS,N.DUDLEY,T.HORNJJECIALIK,G.LANGAN,P.MORLEY1  

MY ALL/BREAKDOWN 
M.CAREY,W.AFANASIEFFSTEVIELS.COMBS (M.CAREY,W.AFAHASIEFFAH(NDERSONCSCRUGGS,SJORDAN) 

THE ARMS OF THE ONE WHO LOVES YOU • 
G.ROCHE (D.WARREN) 

LET'S RIDEA • MONTELL JORDAN FEAT. MASTER P & SILKK THE SHOCKER 
T.BISHOP (M.JORDAN,MASTER P,SILKK THE SHOCKER) (CI (D) (T) DEF JAM 568475/MERCURY 

• MYA & SISQO 
(CI (DI UNIVERSITY 97024/INTERSCOPE 

• MARIAH CAREY 
ICI ((RUM (Ilea vo COLUMBIA 78821 

• XSCAPE 
(CI (D) (V) SO SO DEF 78788/COLUMBIA 

* * HOT SHOT DEBUT * * 
THE BOY IS MINE • BRANDY & MONICA 
LIERKINS,D.AUSTIN,BRANDY (R.JERKINS,BRANDY,L.DANIELS,F.JERKINS III,J.TEJEDA) (CI (D) (T) 0,0 (X) ATLANTIC 84089 

THEY DON'T KNOW/ARE U STILL DOWN • 
TIM & BOB,T.SHAKUR (JON B.,TIM & BOB,T.SHAKUR,JOHNNY JI 

ALL MY LIFE 
J.HAILEY,R.BENNETT (J.HAILEY,R.BENNETT) 

A ROSE IS STILL A ROSE • 
L HILL (L.HILL,J.W.BUSH,K.WITHROW,LHOUSER,A.ALY,E.BRICKELL) 

• JON B. 
(C) (D) TAB YUM/550 MUSIC 78793/EPIC 

• K-CI & JOJO 
(C) (D) MCA 55420 

• ARETHA FRANKLIN 
(C) (D) (T) (X) ARISTA 13465 

MONEY, POWER & RESPECT • • THE LOX [FEATURING DMX & LIL' KIM) 
D.ANGELETTIE,R.LAWRENCE (SJACOBSJ.PHIWPS,D.STYLES,E.SIMMONS,D.ANGELETTIE,RJAWRENCE,ISMITH) ICI (DIM 00 BAD BOY 79156/ARISTA 

BODY BUMPIN' YUPPIE-VI-VOA • PUBLIC ANNOUNCEMENT 
E.ROBINSON (F.DAVIS,E.GRAY,M.GRAY) (C) (D) (11 (X) A&M 582444 

CHEERS 2 U 
TIMBALAND (S.GARRETT,T.MOSLEY) 

I GOT THE HOOK UP! 
KLC,SONS OF FUNK (MASTER P,SONS OF FUNK) 

TURN IT UP IREMIX1/FIRE IT UP 
BUSTA RHYMES (T.SMITH,G.LARSON,S.PHILLIPS) 

NO, NO, NO A 
W.JEAN,V.HERBERT,R.FUSARI (V.HERBERT,R.FUSARI,M.BROWN,C.GAINES) (CI (D) (T) (X) COLUMBIA 78618 

SAY IT • VOICES OF THEORY 
S.MORALES (R.BASORA,S.MORALES,G.MCKETNEY) ICI (DI HOLA. 341032/RED ANT 

VICTORY • • PUFF DADDY & THE FAMILY FEAT. THE NOTORIOUS B.I.G. & BUSTA RHYMES 
STEVIE J.,S.COMBS (C.WALLACE,J.PHILLIPS,S.COMBS,S.JORDAN,B.CONTI) (C) (D) (T) (X) BAD BOY 79155/ARISTA 

WHO AM I • BEENIE MAN 
J.HARDING (M.DAVIS,J.HARDING) (C) (T) 00 2 HARD 6160NP 
RAISE THE ROOF • LUKE FEATURING NO GOOD BUT SO GOOD 
L.CAMPBELL (L.CAMPBELL,J.BERRY,D.RUDNICK) (CI (DI (T) LUKE II 572250/ISLAND 

• PLAYA 
(CI (D) DEF JAM 568214/MERCURY 

• MASTER P FEATURING SONS OF FUNK 
(C) (D) (11 NO LIMIT 53311/PRIORITY 

• BUSTA RHYMES 
(CI (DI (T) (X) ELEKTRA 64104/EEG 

• DESTINY'S CHILD 

IMAGINATION • TAMIA 
J.DUPRI (IDUPRI,M.SEAL,B.GORDY,A.MIZELL,F.PERREN,D.RICHARDS) ICI (D) QWEST I7253/WARNER BROS. 

NICE & SLOW A 
J.DUPRI (J.DUPRI,M.SEAL,U.RAYMOND,B.CASEY) 

WHAT YOU WANT • 

• USHER 
(C) (D) (T) (X) LAFACE 24290/ARISTA 

• MASE (FEATURING TOTAL) 
N.MYRICK (M.BETHA,K.SPIVEY,N.MYRICK,S.COMBS,C.MAYFIELD) (C) (D) (II (X) BAD BOY 7914I/ARISTA 

ROMEO AND JULIET • • SYLK-E. FYNE FEATURING CHILL 
G.BAILLERGEAU,V.MERRITT (JOHN,WARNER JR.,WINBUSH,MOORE) (C) (D) (T) GRAND JURY 64973/RCA 

DEJA VU [UPTOWN BABY] • 
KNS (D.FAGEN,W.BECKER) 

DO FOR LOVE e • 2PAC FEATURING ERIC WILLIAMS 
SOULSHOCK,KARLIN (T.SHAKUR,C.SHACK,K.KARLIN,B.CALDWELL,A.KETTNER) (C) (D) (T) AMARU 42516/JIVE 

SECOND ROUND K.O. • CANIBUS 
W.JEAN,J.WONDER (G.WILLIAMS,N.JEAN,J.WONDER) (C) (D) (T) UNIVERSAL 56175 

GET AT ME DOG • DMX (FEATURING SHEEK OF THE LOX) 
PK,GREASE (E.SIMMONS,A.FIELDS,D.BLACKMON,S.TAYLOR) (CI (D) (64) (T) (X) DEF JAM 568862/MERCURY 

DO YOUR THING 
TOI) VER (T.OLIVER,M.C.ROONEY) 

GONE TILL NOVEMBER A 
W.JEAN (N.JEAN,T.KELLY,O.HARVEY,JR.) 

• LORD TARIQ & PETER GUNZ 
(C) (D) (T) (X) CODEINE 78755/COLUMBIA 

• 7 MILE 
(CI (D) CRAVE 78886 

• WYCLEF JEAN 
ICI (D) (MI IT) (XI RUFFHOUSE 78752/COLUMBIA 

SHORTY (YOU KEEP PLAYIN' WITH MY MIND) • IMAJIN FEAT. KEITH MURRAY 
R.LAWRENCE DANGELETTIE (LAWRENCE D.ANGELETTIE KNIGHT N.J.WRIGHT,K.MURRM P.BROWN,R.RANS) (CI (D) (T) JIVE 42525 

CRAZY FOR YOU 
S.HUFF (S.HUFF) 

BEEN AROUND THE WORLDATS ALL MORRIE BOUAMINS A • PUFF DADDY & THE FAMILY (FEAT. THE NOTORIOUS B.I.G.& RASE) 
R.LAWRENCEDAIGELETTIES.CCM8S,STLYE1.18.80WIELSTANSTIELDAIKPRISI.OLYMEY,CWALLACENBEIMS.1008SR LAWRENCE) (CHIFT193 8AD 80Y 79130/AMSTA 

MAKE EM' SAY UHH! • • MASTER P FEAT. FIEND, SILKK THE SHOCKER, MIA X & MYSTIKAL 
KLC (MASTER P,FIEND,SILKK THE SHOCKER,MIA X,MYSTIKAL) (CI (D) (T) NO LIMIT 53302/PRIORITY 

RAIN 
B.A.MORGAN (B.A.MORGAN) 

I DON'T EVER WANT TO SEE YOU AGAIN • 
N.MORRIS (N.MORRIS) 

BRING IT ON 
F.JERKINS III,K.WASHINGTON (F.JERKINS III,K.WASHINGTON,M.NELSON) 

CLOCK STRIKES • TIMBALAND AND MAGOO 
TIMBALAND (T.MOSLEY.M.BARCLIFF.G.LARSON.S.PHILLIPS) (CI (D) (T) (X) 8LACKGROUND 97995/ATLANTIC 

NINETY NINE [FLASH THE MESSAGE • JOHN FORTE 
W.JEAN,PRAS (J.FAHRENKROG-PETERSON,K.KARGES,J.FORTE) (C) (D) (T) (X) RUFFHOUSE 78769/COLUMBIA 

AM I DREAMING • OL SKOOL [FEATURING KEITH SWEAT & XSCAPEI 
K.SWEAT IS.DEES) (C) (D) (T) KEIA 56163/UNIVERSAL 

• EBONI FOSTER 
(CI (D) HENDRIX 55431/MCA 

• SVVV 
(C) (D) RCA 65402 

• UNCLE SAM 
(C) (D) STONECREEK 78689/EPIC 

• KEITH WASHINGTON 
(C) (D) SILAS 55430/MCA 

A SONG FOR MAMA • 
ElABYFACE ( BABYFACE) 

• BOYZ II MEN 
(C) (D) (V) MOTOWN 860720 

* GREATEST GAINER/SALES * * * 
I WANNA GET NEXT TO YOU • CHRISTION 
DAVE G (ROLLS ROYCE,N.WHITFIELD) (C) (D) ROC-A-FELUVDEF JAM 568476/MERCURY 

YOU MAKE ME WANNA... • USHER 
J.DUPRI (J.DUPRI,M.SEAL,U.RAYMOND) (CI (D) (T) (X) LAFACE 24265/ARISTA 

STILL PO' PIMPIN' • DO OR DIE FEATURING JOHNNY P AND TWISTA 
MR. LEE (D.ROUND,D.SMITH,C.MITCHELL.L.WILLIAMS) (C) (01 (V) NEIGHBORHOOD WATCH/RAP-A-LOT 38636NIRGIN 

COME OVER TO MY PLACE 
DAVINA (D.BUSSEY) 

SWING MY WAY • 
MIXZO (M.O.JOHNSON,J.HALL) 

MY BODY A 
DELITE (D.ALLAMBY.L.BROWDER.A.ROBERSON) 

LIL' RED BOAT 
J.JAM,T.LEWIS (J.HARRISIII,TIEWIS,ANGELA GRANT) ICI (D) (T) FLYTE TYME 56176/UNIVERSAL 

• DAVINA 
(CI (D) (T) LOUD 65448 

• K.P. & ENVYI 
(C) (D) (M) (T) (X) EASTWEST 64135/EEG 

• LSG 
ea:» EASTWEST 64132/EEG 

• ANGEL GRANT 
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49 45 43 10 GITTY UP • SALT-N-PEPA 31 
C.ELLIOTT,A.WEST (C.JAMES,R.MOORE,R.JAMES) (CI (D) (T) RED ANT/LONDON 570100/ISLAND 
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WELL, ALRIGHT • CECE WINANS 
K.CROUCH 11.SMITH,K.CROUCH,C.WINANS) (C) (D) PIONEER 97977 

47 

51 41 40 15 
THE PARTY CONTINUES • • JD FEATURING DA BRAT 
J.DUPRI U.DUPRIDA BRAT,LBLACKMON,N.LEFTENANT,C.SINGLETON,TJENKINS) (C) MN (AO (T) (X) SO S3 DEF 78807/COLUMBIA 

14 

52 51 42 16 
OFF THE HOOK • JODY WATLEY 
M.PENDLETON (C.PENDLETON,C.LUCAS,D.FLOYD) (C) (D) (T) WI (X) ATLANTIC 84100 

23 

c), 53 59 II THANK YOU BEBE WINANS 
L.VEGA,K.GONZALEZ (B.WINANS,R.LAWRENCE,T.POTTS) (T) (X) ATLANTIC 84085* 

53 

54 49 45 12 REALITY • ELUSION 
MASS ORDER (E.HANES,K.VENEY,M.VALENTINE,L.HILL) (CI (D) (11 RCA 64933 

34 

55 56 56 9 
LOVE LETTERS • ALI 
THE FAMILY STAND (P.LORD V.J.SMITH A.TENNANT W.HECTOR) (CI (D) (T) ISLAND 571954 

50 

C I 76 87 a 
' 

2 LIVE PARTY • THE 2 LIVE CREW (FEAT. KC OF KC & THE SUNSHINE BAND & FREAKNASTY) 
C.WONG WON,M.ROSS,C.DIXON (M.ROSS,C. WONG WON,H.W.CASEY,R. FINCH) IC) (D) (T) LIL' JOE 897 

56 

(1) 57 60 6 SOUTHSIDE • LIL' KEKE 
DOUBLE D (M.EDWARDS,J.HUTCHINS,L.SMITH) (CI (D) (T) JAM DOWN 482000/BREAKAWAY 

57 

CI NEW PI' 1 WHAT U ON • LATANYA 
THE LEGENDARY TRAXSTER (LHUGHES,C.MITCHELL,S.LINDLEY,R.GREGORY,F.TAYLOR) (CI (T) (X) BLUNT 4402/TVT 

58 

59 46 48 15 STRAWBERRIES • SMOOTH 
LALEXANDERPROF. T. (LALEXANDER,T.ROLBERT,LCARTER,P.RUSHEN,L.DAVIS,F.WASHINGTON) IC) (D) PERSPECTIVE 587596/A&M 

17 

60 54 51 11 JUST RE STRAIGHT WITH ME • SILKK THE SHOCKER FEAT. MASTER P, DESTINY'S CHILD, O'DELL, MO B. DICK 
CRAIG B )SILKK THE SHOCKER,MASTER P,DESTINEYSCHILD,O'DELL,140 B. DIDUNARRISIII,TIEVASI (CI ID IT) NO LIMIT 53305/PRIORITY 

36 

61 60 57 15 ALL I DO • SOMETHIN • FOR THE PEOPLE 
A.MCCLINTON,SOMETHIN' FOR THE PEOPLE (A.MCCLINTON,J.YOLING,R.HOLIDAY) (C) (DI (T) WARNER BROS. 17282 

15 

62 59 58 15 GETTIN' JIGGY WIT IT • WILL SMITH 
POKE & TONE (W.SMITH,S.J.BARNES,B.EDWARDS,N.RODGERS,J.ROBINSON) (C) (DI (VI COLUMBIA 78804 

6 

63 61 66 7 JAM ON IT • CARDAN (FEATURING JERMAINE DUPRI) 
DIGGA (P.JONES,J.DUPRI,D.BRANCH,M.CENOC) (C) (D) (T) PENALTY 7288/TOMMY BOY 

61 

64 63 61 10 THROW YO HOOD UP MR. MONEY LOC FEATURING ABOVE THE LAW 
E.COSTON (MR. MONEY LOC,ABOVE THE LAW) (CI ID) LOC-N-UP 70714 

61 

65 52 55 7 OUT OF SIGHT (YO) • RUFUS BLAQ 
C.ELLIOTT,A.WEST (R.BLAQ,C.ELLIOTT,A.WEST) (C) (D) PERSPECTIVE 587594/A&M 

52 

CD 66 72 5 CHOKE • B.L.H.U.N.T. 
WILDSTYLE (P.A.GRAHAM,R.LEVERSTON) (C) (T) (X) SELECT 25059 

66 

67 69 73 6 THE MOST BEAUTIFUL GIRL • RAHEEM 
RED MONEY (M.RAHEEM,R.LOWE) (CI (D) (T) TIGHT 2 DEF 482001/BREAKAWAY 

67 

CI 68 69 5 COME & GET IT • DARQ AGE 
BLACKCAT (DAR() AGE) 'CI (D) (T) KURUPT 004 

68 

69 62 62 8 MOAN & GROAN • MARK MORRISON 
P.CHILL,M.MORRISON (M.MORRISON,B.MOSS) IC) (D) ATLANTIC 84038 

50 

® NEW P' 1 N.O.R.E. • NOREAGA 
POKE & TONE (V.SANTIAGO,J.OLIVIER,S.BARNES) (T) VIOLATOR/PENALTY 0232'/TOMMY BOY 

70 

71 65 68 7 SHAWTY FREAK A LIL' SUMTIN' • LIL' JON & THE EAST SIDE BOYZ FEAT. JAllE PHA 
D.J. TOOMP,LIL JON (A.DAVIS,J.SMITH,S.NORRIS,W.NEIL) (CI (T) (X) MIRROR IMAGE 479/ICHIBAN 

62 

sO NEW> 1 LOVE FOR FREE • RELL (FEATURING JAY-Z) 
D.BINGHAM (0.BINGHAM,G.GADDIS,S.CARTER,B.NICHOLAS) (CI (D) (T) ROC-A-FELLNDE' JAM 568842/MERCURY 

72 

73 67 67 18 FATHER • LL COOL J 
POKE & TONE (J.T.SMITH,J.C.OLIVIER,S.BARNES,G.MICHAEL,G.OVERBIG) (CI (D) DEF JAM 568332/MERCURY 

12 

CI 74 83 3 RUTHLESS FOR LIFE • MC REN 
LT HUTTON (L.PATTERSON,LT HUTTON) (C) (D) (T) RUTHLESS 78901/EPIC 

74 

75 75 70 5 FULL COOPERATION • DEF SQUAD 
E.SERMON (E.SERMON,R.NOBLE,K.MURRAY,H.OUSLEY) (T) DEF JAM 568779NMERCURY 

70 

0 78 _ 2 CHANGE YOUR WAYS • SEC-N-SOL 
C.STOKES.C.CUENI,T.BAKER (C.STOKES,C.CUENI,T.BAKER,K.BALLI (C) (D) (T) WARNER BROS. 17233 

76 

77 72 77 15 6 A.M. (WE BE ROLLIN') • NADANUF 
MUTTLELHARRIS (LHARRIS,AILITTLE,M.STANDIFER,D.PHILPOTA.GRIFFIN,R.CHIARELLO (C) (D) (T) 00 REPRISE 17278ANARNER BROS. 

55 

(I) NEW > 1 HE GOT GAME • PUBLIC ENEMY (FEATURING STEPHEN STILLS) 
H.SHOCKLEEK SHOCKLEE CHUCK D.LUOUANTLIM LEAP.H.SHOCKLEEX.SHOCKLEE.S.ST(LLS) IT) CEF JAM 568927•MERCURY 

78 

(I) 83 
2 

* * * GREATEST GAINER/AIRPLAY * ** 

WHERE U @? FATMAN SCOOP & CROOK LYN CLAN 
DJ SIZZAHANDZ,DJ RIZ (E.BINI,J.RIZZO) (T) AV8 53' 

79 

® NEW > 1 THE WEEKEND • DAVE HOLLISTER FEAT. ERICK SERMON AND REDMAN 
W.STEWART,T.BLEND (W.STEWART,T.BLEND,R.NOBLE,E.SERMON) (CI (XI TOMMY BOY/DEF SQUAD 59008/DREAMWORKS 

80 

IC) 81 5 DING-A-LING HI-TOWN DJS 
DA JOINT,D.RAHMING,Q•MAQ,R.KEYZ (T.HALLUMS,D.RAHMING) (CI (0) (T) RESTLESS 72961 

81 

82 64 64 R 
' 

STAY ROOM SERVICE 
ALLSTAR (ALLSTAR,A.MARTIN,IMATIAS,A.BURROUGHS,B.BURROUGHS,D.PATTERSON) (CI (CI) (X) EASTWEST 64119/EEG 

63 

63 73 75 15 LOST TO LOVE JONATHAN BUTLER 
P.KLINGBERG,A.HEWITT (J.BUTLER,L.LAURIE,B.LAURIE) (D) N2K ENCODED 10031 

68 

® NEW> 1 SINFUL • COSMIC SLOP SHOP 
R.THOMAS (M.SELMON) (C) (01 (T) MTUME 55426/MCA 

84 

85 80 85 17 FREAK IT • LATHUN FEATURING DA BRAT 
J.SMITH,P.LEWIS (L.GRADY,ISMITH,PLEWIS,T.BUTLER) (CI (D) (T) (X) SO SO DEF 78801/COLUMBIA 

38 

86 79 65 17 IF YOU THINK I'M JIGGY • THE LOX 
D.GREASE (SJACOBS,J.PHILLIPS,D.STYLES,D.BLACKMON,R.STEWART,C.APPICE,D.HITCHINGS) (C) .0) BAD BOY 79)15/ARISTA 

21 

87 77 74 17 ALL MY LOVE • QUEEN PEN FEATURING ERIC WILLIAMS 
T.RILEY (S.CARTER,T.RILEY,L.WALTERS,L.VANDROSS) (C) (D) LIL' MAN 97023/INTERSCOPE 

17 

88 88 90 16 NOTHIN' MOVE BUT THE MONEY • MIC GERONIMO FEAT. DMX & BLACK ROB 
N.MYRICK (M.MCDERMON,N.MYRICK,E.SIMMONS,R.ROSS) (CI (T) (X) BLUNT 4939/TVT 

31 

as so 86 13 D°° D°° DROWN DJ NASTY KNOCK 
M. ST. JUSTE,K.FLEMING (M. ST. JUSTE) (CI (D) STREET STREET 30009 

69 

90 92 95 7 RAIZE DA ROOF • PUSH IT UP (CALL IT WHAT U WANT) • SOUTHSYDE CONN X SHUN FEAT. LA. SNO & STYLI 
DLB,STYLES (B.SUMMERS,K.TONEY,LBATISTE) (C) (D) (T) HURRICANE 482002/BREAKAWAY 88 

91 82 82 14 BODY ROCK • MOS DEF FEATURING Q-TIP & TASH 
S.J.PERIOD (D.SMITH,K.FAREED,R.SMITH,S.JONES) (C) (D) (T) CPEN MIC 157/RAWKUS 

65 

92 84 88 9 STRAIGHT TO THE MOTE' TREY 8 
K-WATT (DIAMOND,K-WATT) IMI (X) ISA BOMB 00401* 

69 

© 93 97 3 HOLD ON TO YOUR DREAMS THE CHI-LITES 
M.THOMPSON (V.BULLOCK,I.J.HUNTER) (C) COPPER SUN 4011/PPI 

93 

94 86 84 10 I CAN FEEL IT • GHETTO MAFIA 
OVERDOSE (F.PILGRIM,R.BARBER,W.MOORE) (CI (T) DOWN SOUTH 4003/FULLY LOADED 

70 

95 89 81 18 SADDLE YOU UP • STRAWBERRI 
M.ROOFE (STRAWBERRI,R.WRIGHT) (C) (D) (T) (X) JHR 2201/EAST POINTE 

59 

96 71 76 9 TAKE YOUR TIME • KOMPOZUR 
aunA.E-so.cuY WES.UNCLE JAW IISTAPLES M ,,1-.. 1, , ..1-..2.‘ " ,7 1 2030.G WiSP..:.: -' : " , ., 

71 

97 91 93 17 SAY YOU'LL STAY KA) 
T.BISHOP,B.SALEMAN (T.BISHOP) (CI (0) (T) (X) TIDAL WAVE 19419/GEFFEN 

58 

98 87 89 17 SEND MY LOVE/SEND ONE YOUR LOVE BORN JAMERICANS 
S.REMI (S.WONDER) (CI (D) DELICIOUS VINYL 71903 

60 

99 70 78 11 BEAUTIFUL BLACK PEOPLE JAMES GREAR & CO. 
R.GEORGE (J.GREAR,R.GEORGE,J.BENNETT,LFERGUSON) (C) BORN AGAIN 777 

59 

100 96 91 5 DISCO LADY 2000 JOHNNIE TAYLOR 
C.R.CASON (D.DAVIS,H.SCALES,A.J.VANCE) (CI (X) MALACO 2333 

91 

0 Records with the greatest airplay and sales gains this week. Greatest Gainer/Sales and Greatest Gainer/Airplay are awarded, respectively, for the largest sales and airplay inc eases among singles below the top 20. •Videoclip availability. •Recording Industry Assn. Of America 
(RIM) certifica ion for sales o 500,000 units. A RIAA certification for sales of 1 million units, with additional million indicated by a numeral following the symbol. Catalog number is for cassette single. *Asterisk indicates catalog number is for cassette maxi-single; regular cassette 
single unavailable. (C) Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability. (T) Vinyl maxi-single availability. (V) Vinyl single availability. (X) CD maxi-single availability. c: 1998, Billboard/BPI Communications and SoundScan, Inc. 
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Compiled from a national sample of airplay supplied by Broadcast Data Systems Radio Track service. 106 R8i13 stations 
are electronically monitored 24 hours a day, 7 days a week. Songs ranked by gross impressions, computed by cross-
referencing exact times of airplay with Arbitron listener data. This data is used in the Hot R&B Singles chart. 

o 

ta TITLE 
ARTIST (IMPRINT/PROMOTION LABEL) 

UD 7 BE CAREFUL 
SPARKLE IROCK LANDIINTERSCOPE) 3 wIcs at No. 1 

5 4 THE BOY IS MINE 
BRANDY & MONICA (ATLANTIC) 

4 19 TOO CLOSE 
NEXT (ARISTA) 

3 

2 

6 

8 

11 

7 

24 

30 

10 

9 

12 

27 

ALL MY LIFE 
K-CI & JOJO (MCA) 

I GET LONELY 
JANET (FEAT. BLACKSTREET( (VIRGIN) 

IT'S ALL ABOUT ME 
MYA & SISQO (UNIVERSITWINTERSCOPE) 

STILL NOT A PLAYER 
BIG PUNISHER FEATURING JOE (LOUD) 

THEY DON'T KNOW 
JON B. (YAB YUM/550 MUSIC/EPIC) 

ANYTIME 
BRIAN MCKNIGHT (MOTOWN) 

10 

(]) 

12 

13 

14 

0 

18 

19 

22 

23 

24 

25 

0 

0 

31 

32 

9 16 LET'S RIDE 
ICIRTELL IRENi FEAT RASTER P SUN 1149COORDEFIBBIEFORP 

14 

10 

12 

15 

23 

5 MY WAY 
USHER (LAFACE/ARISTA) 

16 

18 

28 

5 

A ROSE IS STILL A ROSE 
ARETHA FRANKLIN (ARISTA) 

WE BE CLUBBIN' 
ICE CUBE (HEAVYWEIGHT/A&M) 

NO, NO, NO 
DESTINY'S CHILD (COLUMBIA) 

GHETTO SUPASTAR (THAT IS WHAT YOU ARE) 
ERAS MICHEL FEAT. Or DIRN BASTARD& MYA IINTEFSCOPO 

18 10 THE ARMS OF IHE ONE WHO LOVES YOU 
XSCAPE (SO SO DEE/COLUMBIA) 

20 6 THE ONLY ONE FOR ME 
BRIAN MCKNIGHT (MOTOWN) 

16 

13 

35 

24 

29 

27 

4 

NICE & SLOW 
USHER (LAFACE/ARISTA) 

SEVEN DAYS 
MARY J. BLIGE (MCA) 

MY ALL 
MARIAH CAREY (COLUMBIA) 

13 WHO AM I 
BEENIE MAN (2 HARD/VP) 

17 

22 

19 

21 

26 

18 

18 

13 

WHAT YOU WANT 
MASE (FEAT. TOTAL) (BAD BOY/ARISTA) 

PARTY AIN'T A PARTY 
QUEEN PEN (LIL' MAN/INTERSCOPE) 

BODY BUMPIN' YIPPIE-YI-Y0 
PUBLIC ANNOUNCEMENT (A&M) 

MONEY, POWER & RESPECT 
THE LOX (FEAT. DMX UL' KIM) (BAD BEN/AR)STA) 

27 6 DOOR #1 
LSG (EASTWEST/EEG) 

34 6 I GOT THE HOOK UP! MASTER P FEAT. SONS OF FUNK (NO MIT/PRIORITY) 

28 

36 

32 

26 

25 

7 

19 

7 

43 

15 

CAN'T LET HER GO 
BOYZ II MEN (MOTOWN) 

DO FOR LOVE 
2 PAC FEAT. ERIC WILLIAMS (AMARU/JIVE) 

APPLE TREE 
ERYKAH BADU (KEDAR/UNIVERSAL) 

BEEN AROUND THE WORLD 
PUFF DADDY & THE FAMILY (BAD BOY/ARISTA) 

ROMEO AND JULIET 
SYLK-E. FYNE FEAT. CHILL (GRAND JURY/RCA) 

33 

0 

37 

30 19 AM I DREAMING 
OLSKOOL (FEAT KEITH SWEAT XSCAPEIIKEINUMVERSAU 

42 

43 

67 

38 

9 

28 

2 

29 

NO GUARANTEE 
CHICO DEBARGE (KEDAR/UNIVERSAL) 

I DON'T EVER WANT TO SEE YOU AGAIN 
UNCLE SAM (STONECREEK/EPIC) 

MONEY AIN'T A THANG 
JD FEAT. JAY-Z (SO SO DEF/COLUMBIA) 

DEJA VU [UPTOWN BABY] 
LORD TARIQ & PETER GUNS ICODEINECOLUMBIA) 

o 

5 
TITLE 
ARTIST (IMPRINT/PROMOTION LABEL) 

38 40 46 YOU MAKE ME WANNA... 
USHER (LAFACE/ARISTA) 

39 33 13 TURN IT UP (REMO/FIRE IT UP 
BUSTA RHYMES (ELEKTRA/EEG) 

ao 29 15 IMAGINATION 
TAMIA (QWESTAWARNER BROS.) 

41 31 22 RAIN 
SWV (RCA) 

53 7 ALL THAT I AM 
JOE (JIVE) 

43 41 25 GONE TILL NOVEMBER 
WYCLEF JEAN (RUFFHOUSE/COLUMBIA) 

44 45 8 VICTORY 
PUFF DADDY & THE FAMILY (BAD BOY/ARISTA) 

as 51 12 GOTTA BE 
JAGGED EDGE (SO SO DEF/COLUMBIA) 

as 37 15 BRING IT ON 
KEITH WASHINGTON (SILAS/MCA) 

47 47 8 CHEDDAR 
WC (RED ANT/LONDON/ISLAND) 

as 46 9 MONEY 
CISARU BALTIMORE (UNTERTAINMENUEPIC STREELEPIC) 

FRIEND OF MINE 
KELLY PRICE IT-NECK/ISLAND) 

57 8 CHEERS 2 U 
PLAYA (DEF JAM/MERCURY) 

LOST ONES 
LAURYN HILL (RUFFHOUSE/COLUMBIA) 

52 54 7 SAY IT 
VOICES OF THEORY (HOLA/RED ANT) 

62 3 WITH ME PART 1 
DESTINY'S CHILD (FEAT. JD) (COLUMBIA) 

sa 44 35 MY BODY 
LSG (EASTWEST/EEG) 

55 52 21 SWING MY WAY 
K.P. & ENVYI (EASTINEST/EEG) 

e 68 3 MAKE IT HOT 
NICOLE IFEAT VATOLLIIELOGRAWS) 

59 4 DO YOUR THING 
7 MILE (CRAVE) 

e 61 2 ALL THE TIMES 
LSG (EASTWEST/EEG) 

59 56 23 MAKE EM' SAY UHH! 
MASTER P (NO LIMIT/PRIORITY) 

70 3 WHATCHA GONE DO? LINK (RELATIVITY) 

61 39 32 A SONG FOR MAMA 
BOYZ II MEN (MOTOWN) 

62 60 6 SHORTY (YOU KEEP PlAYIN. WITH MY MIND) 
(MAJIN FEATURING KEITH MURRAY (JIVE) 

63 

sa 
0 

58 

49 

71 

10 

4 

8 

CRAZY FOR YOU 
EBONI FOSTER (HENDRIX/MCA) 

THE RIPPER STRIKES BACK 
LL COOL J (DEF JAM/MERCURY) 

WELL, ALRIGHT 
CECE WINANS (PIONEER) 

75 11 BYE BYE 
RANDY CRAWFORD (BLUEMOON/ATLANTIC) 

67 66 11 THEY DON'T DANCE NO MO' 
GOODIE MOB (LAFACE/ARISTA) 

68 65 3 THANK YOU 
BEBE WINANS (ATLANTIC) 

69 69 5 HIT 'EM WIT DA HEE 
welcome- DIOR RAT.1113MOD« (EASNOIEG` 

73 2 RAISE THE ROOF 
LUKE FEAT. NO GOOD BUT SO GOOD (LUKE INSLAND) 

71 64 12 CLOCK STRIKES 
TIMBALAND AND MAGOO (Et ACKGROUND/ARANTIC) 

DON'T LET GO 
REGINA BELLE (MCA) 

73 50 17 GET AT ME DOG 
OMS (FEAT. SHED( OF THE LOX) (DEFIANVMERCURY) 

2 LIL' RED BOAT 
ANGEL GRANT (FLYTE TYME/UNIVERSAL) 

75 72 2 I LOVE YOU KEITH WASHINGTON (SILAS/MCA) 

C) Records with the greatest airplay gains. (:) 1998 Bi) board/BPI Communications. 

HOT ROB RECURRENT AIRPLAY 
1 1 A 

' 
WHAT ABOUT US 
TOTAL (LAFACE/ARISTA) 

2 2 a 
" 

PUT YOUR HANDS WHERE MY EYES COULD SEE 
BUSTA RHYMES (ELEKTRNEEG) 

3 _ i LUV 2 LUV U 
T1MBALAND AND MAGOO (BLACKGROUND/ATLANTIC) 

4 4 3 5 STEPS 
DRU HILL (ISLAND) 

5 5 ; 
' 

A DREAM 
MARY J. BLIGE (ARISTA) 

6 — 1 WE'RE NOT MAKING LOVE NO MORE 
DRU HILL (LAFACE/ARISTA) 

7 3 ç 
' 

EVERYTHING 
MARY J. BLIGE (MCA) 

8 6 p 
' 

HOLD ON (CHANGE IS COMIN') 
SOUNDS OF BLACKNESS (PERSPECTIVE/A&M) 

9 10 iç 
" 

MO MONEY MO PROBLEMS 
1HE NOTORCUS B I.G OFAT. RIF DM it W60« EITIORISTA) 

10 11 7 
' 

TYRONE 
ERYKAH BADU (KEDAFt/UNIVERSAL) 

11 9 10 MY LOVE IS THE SHHH! 
SWORN FOR Tif PEOPLE FEAT TBNA8, TAWRA (WARNER BRCS} 

12 8 16 I CAN LOVE YOU 
MARY J. BLIGE (MCA) 

13 15 24 EAN WE SWV (JIVE) 

14 7 15 STOMP 
GOD'S PROPERTY (B-RITE/)NTERSCOPE) 

15 12 22 FOR YOU 
KENNY LATTIMORE (COLUMBIA) 

16 20 33 DON'T LEAVE ME 
BLACKSTREET (INTERSCOPE) 

17 _ i 
' 

DANGEROUS 
BUSTA RHYMES (ELEKTRNEEG) 

18 16 10 FEEL SO GOOD 
MASE (BAD BOY/ARISTA) 

19 13 7 
' 

BUTTA LOVE 
NEXT (ARISTA) 

20 19 38 HYPNOTIZE THE NOTORIOUS B.I.G. (BAD BOY/AR)STAI 

21 18 8 I CARE 'BOUT YOU MILESTONE (LAFACE/ARISTA) 

22 14 28 THE SWEETEST THING 
REFUGEE CAMP NJ:STARS FEAT. lAURYN HILL (COLUMBA) 

23 17 16 NEVER MAKE A PROMISE 
DRU HILL (ISLAND) 

24 23 11 SOCK IT 2 ME 
VerM6DEMEANONEWOTT FEAT. DA EIRAT (EAS1WESTflO 

25 21 30 NEXT LIFETIME 
ERYKAH BADU (KEDAFt/UNIVERSAL) 

Recurrents are tit es which have appeared on the Hot R&B Singles 
chart for more than 20 weeks and have dropped below the top 50. 

TITLE (Pubtisher — Licensing Org.) Sheet Music Dist. 

56 2 UVE PARTY (Li)' Joe Wein, BMI/Harrick, BMI/Longitude, 
BMI) 

77 6 A.M. (WE BE ROWN') (Too Slow U Blow, BMVTrue Rap, 
BMVNine-Twenty Four, BM)/Aaron Babyboy, ASCAP/Magic 
Melodee Man, ASCAP/Metro Beat, BM)) 

61 ALL I DO (Bleu Joli, BMVJunkie Funk, BM1) 
9 All MY LIFE (EM) April, ASCAP/Cord Kayla, ASCAP/Hee Bee 

Doinit. ASCAP/2 Big Prod., ASCAP/W13, ASCAP) HL/WBM 
87 ALL MY LOVE (Li) Lu Lu. Menu Blackwood, BMI/Donril, 

ASCAP/Zomba, ASCAP/Queen Pen. ASCAP/Funky Mama, 
ASCAP/EMI April. ASCAP/Unc(e Ronnie's, ASCAP) HLANBM 

40 AM ( DREAMING (Irving. BMI/Lijesrika. BM)) WBM 
5 THE ARMS OF THE ONE WHO LOVES YOU (Realsongs. 

ASCAP) WBM 
99 BEAUTIFUL BLACK PEOPLE (Alva, BMI/Jones & Williams, 

BM VSweet Still Voice, BM)) 
33 BEEN AROUND THE WORLD/WS ALL ABOUT THE BEN-

JAMINS (Jones, ASCAP/RZO, BMVCareers-BMG, BMVBig 
Life. PRS/BMG, PRS/Big Poppa, ASCAP/Justin Combs, 
ASCAP/EMI April, ASCAP) HL 

12 BODY BUMPIN' YIPPIE-Y1-11) (Smelzgood, ASCAP) 
91 BODY ROCK (Medina Sound. BMI/Jazz Merchant. 

ASCAP/Zomba. ASCAP/Alkaholiks, BMV.Iperiod, ASCAP) 
7 THE BOY IS MINE (EM) Blackwood, BM1/Bran-Bran, 

BMVEMI Blackwood. SESAC/Famous, BMVHenclu. 
BMVEMI, BM1) 

37 BRING IT ON (Fred Jerkins I)I, BMVK Shreve. ASCAP/EMI 
April, ASCAP/Personal 21, ASCAP/MCA, ASCAP) HL 

76 CHANGE YOUR WAYS (Bookman, BMI/Hookman, 
ASCA)'/Uncommon Tom, BMI/Musically Mine, BMI) 

13 CHEERS 2 U (Herbilicious, ASCAP/Virginia Beach. 
ASCAP/WB. ASCAP) WBM 

66 CHOKE (B.LH.U.N.T., BMVF)ict, BM)) 
38 CLOCK STRIKES (Virginia Beach, ASCAP/Mag/oo, 

ASCAP/WB. ASCAP/Music Corp. Of America. BM)) HL/WBM 
68 COME & GET IT (GCMM, ASCAP/Big-N-Mage. BM)) 
45 COME OVER TO MY PLACE (Devine. BM)) 
32 CRAZY FOR YOU (MCA) 
25 DEJA VU [UPTOWN BABY) (MCA. BM)) HL 
81 DING-A-LING (Afro-hcan, BM)) 
100 DISCO LADY 2000 (Longitude. BMI) 
26 DO FOR LOVE (June Fever, BMVEMI Blackwood, 

BMI/Soulvang, BMI/Joshua's Dream, BMI/Music Corp. Of 
America. BMI/Lindseyanne, BMI/The Music Force, 
BMI/Longitude. BMI) HL/WBM 

89 DOD DOO BROWN (MS), BM)) 
29 DO YOUR THING (Chocolate Factory. ASCAP/Copyhght 

Control) 
73 FATHER (LL Cool J. ASCAP/Def Jam, ASCAP/Slam U Well. 

ASCAP/Jelly's Jams, ASCAP/Chappell, ASCAP/Morrison 
Leahy, ASCAP/Twelve And Under, BMVJumping Bean. BM)) 
HL 

85 FREAK IT (21 st Century, ASCAP/Smith & Lewis. 
BMI/Whooping Crane, BMVGround Control, BMVEM1 
(Backwood, BM!) 

75 FULL COOPERATION (Erick Sermon, ASCAP/Illiotic, 
ASC,AP/Zomba, ASCAP/Funky Noble, ASCAP/Famous, 
ASCAP/Sheronda, BMI) 

28 GET AT ME DOG (Bonnier X ASCAP/Copyhght 
ControVDamon Blackmon, ASCAP/Frankly, BM)) 

62 GETTIN' JIGGY WIT IT (Treyball. ASCAP/Slam U Well. 
ASCAP/Jelly's Jams, ASCAP/Bernard's Other. BMVSony/ATV 
Songs. BMVGambi, BMVWamer Chappell. ASCAP/Wamer-
Tamehane. BM)) HL/WBM 

49 GM'! UP (PolyGram. ASCAP/Ambush, ASCAP/Jobete, 
ASCAP/EM) April. ASCAP) HL 

30 GONE TILL NOVEMBER (Sony/ATV Tunes. ASCAP/Tete San 
Ko. ASCAP/EMI Aph), ASCAP/Bee Mo Easy. ASCAP/LB Fam, 
ASCAP) HL 

78 HE GOT GAME (Bring The [Mize, BMI/De), BM(/Cotillion, 
BMI/Ten East, BMVSphngalo Touons, BMI/Richie Furay, 
BMI/Copyright Control) 

93 HOLD ON TO YOUR DREAMS (Mafundi, BM)) 
94 I CAN FEEL IT (Dathods BM') 
36 I DONT EVER WANT TO SEE YOU AGAIN (Vanderpool. 

BMVEnsign, BMI) HL 
86 IF YOU THINK I'M JIGGY (Sheek Louchion. 

ASCAP/Ja&wons. ASCAP/Paniro's, ASCAP/Justin Combs, 
ASCAP/EM) April, ASCAP/D. Blackmon, ASCAP/Music Of 
Unicef, ASCAP/Full Keel, ASCAP) HL/WBM 

1 I GET LONELY (Black Ice, BMVEMI April, ASCAP/Flyte Tyme, 
ASCAP) HL/WBM 

14 I GOT THE HOOK UP! (Big P, BMVBurrin Avenue. BMI) 
21 IMAGINATION (So So De) ASCAP/EMI April. ASCAP/Slack 

A.D.. ASCAP/Jobete, ASCAP/EMI, ASCAP/BMG, ASCAP) FIL 
3 ITS ALL ABOUT ME (D Xtmordinary, ASCAP/Warner 

Chappell, ASCAP/Urban Warfare. ASCAP/SPZ. BMVPerfect. 
BMVWB, ASCA)') WBM 

42 I WANNA GET NEXT TO YOU (MCA BMI) 
63 JAM ON IT (Suite 28, ASCAP/Ful) Keel, ASCAP/So So Def. 

ASCAP/EMI. ASCAP) 
60 JUST BE STRAIGHT WITH ME (Big P, BMVBurrin Ave.. 

BMVEM) April, ASCAP/Flyte Tyme, ASCAP) HL/WBM 
6 LET'S RIDE (Hudson Jordan. ASCA)'/Wixen, ASCAP/Mood 

Swing, BMI/Big P. BM)) 
48 UL' RED BOAT (EM) April, ASCAP/Flyte Tyme, 

ASCAP/Minneapolis Guys, ASCAP/Kamiamrak, ASCAP) 
83 LOST TO LOVE (Zomba. ASCAP/Zomba, PRS/Sony/ATV 

Songs. BM)) 
72 LOVE FOR FREE (Dinky S, ASCAP/Rell South, ASCAPA3MD. 

ASCAP/Lil Lu Lu. BMI/Music & Media International, BM)) 
55 LOVE LETTERS (LeoSun, ASCAP/Avernal. ASCAPArving, 

BMVRondor. PRS/EMI April. ASCAP) 
34 MAKE EM' SAY UHH! (Burrin Ave., BMVBig P. BM)) 
69 MOAN & GROAN (GEMA/WS, ASCAP/Playhard. 

ASCAP/Ankine, ASCAP) WBM 
11 MONEY, POWER & RESPECT (Shenk Louchion. 

ASCAP/Jae'wons, ASCAP/Paniro's. ASCAP/Justin Combs. 
ASCAP/EMI April, ASCAP/Boomer X. ASCAP/Mystery 
System, BMVWB, ASCAP) HL/WBM 

67 THE MOST BEAUTIFUL GIRL (Tight 2 De). ASCAP/Red 
Lowe. ASCAP/Hestone. BM') 

4 MY ALL/BREAKDOWN (Sony/A1V. BMVRye. BMI/Sony/ATV 
Tunes, ASCAP/Wallyworld, ASCAP/EMI April, ASCAP/Siet, 
ASCAP/Wish Bone, ASCAP/Steven A. Jordan, ASCAP) 

47 MY BODY (Toni Robi, ASCAP/2000 Watts. ASCAP/WB, 
ASCA)') WBM 

22 NICE & SLOW (So So Def. ASCAP/Slack A.D., ASCAP/BMG. 
ASCA)'/U.R. IV, ASCAP/Them Damn Twins, ASCAP/EMI 
April, ASCAP) HL 

39 NINETY NINE [FLASH THE MESSAGE) (EM), 
ASCAP/Additions Hate, ASCAP/EMI April, ASCAP) 

16 NO, NO, NO (3 Boyz From Newark, ASCAP/Promiscuous. 
ASCAP/WB, ASC.AP/Wamer-Tamedane, BMVSang Melee, 
BMI/Ms. Mary's. BMVMilkman/Nitty & Capone. BM)) WBM 

70 N.O.R.E. (Suite 1202. BM1/Jose Luis Gotcha, BMVSlam U 
Well, ASCAP/Je)ly's Jams, ASCAP/12 & Under. BM)/Jumping 
Bean. BM)) 

88 NOTHIN' MOVE BUT THE MONEY (Panirds, 
ASCAP/Jae'wons. ASCAP) 

52 OFF THE HOOK (Zany. ASCAP/BMG. ASCAP/Warner 
Chappell. ASCAP/Hitquarterz. ASCAP/WB, 
ASCAP/Cassandra Lucas Designee. ASCAP) HL/WBM 

65 OUT OF SIGHT (Y0) (All Bloc. ASCA)'/Back 2 Da Getto. 
ASCAP/Polygram Intl, ASCAP/AI West, BM° HL 

51 THE PARTY CONTINUES (EMI April, ASCAP/So So De). 
ASCAP/Air Control. ASCAP/Throwiri Tantrums, ASCAP/All 
Seeing Eye. ASCAP/Cameo-5, ASCAP/WB. ASCAP/Warner-
Tamedane. BM)) HL/WBM 

35 RAIN (Bam Jams. BM)/MCA. BM)) HL 
20 RAISE THE ROOF (LCM Deep South. BMIMarner-

Tamedane. BMI/Ensign. BM)/Pha-eva-phat, BMI/Warner 
Chappell. BM)) HVYVBM 

90 RAIZE DA ROOF - PUSH rr UP (CALL IT WHAT U WANT) 
(Bilsum. BMIANabastone. ASCAP/Pure Delite, BMI) 

54 REALITY (Hanes, ASCAP/Hill, ASCA)'/Valentine, ASCAP) 
24 ROMEO AND JUUET (Mike's Rap, BMVEM) Virgtn, ASCAP/A 

Hot R&B Singles Sales. 
Compiled from a national sub-sample of POS (point of sale) equipped key R&B retail stores which report number 
of units sold to SoundScan, Inc. This data is used in the Hot R&B Singles chart. 

ISo un dScan® 

o 

TITLE 
ARTIST (IMPRINT/PROMOTION LABEL) 

3 

* * NO. * * 

I GET LONELY 
JANET IFEATLRINGBLAŒSTREET/ (MGM Ms Na. 1 

2 2 4 MY ALL/BREAKDOWN 
MARIAM CAREY (COLUMBIA) 

3 

4 

5 

6 

8 

cID 

10 

11 

12 

13 

5 
4 

3 

6 

8 

7 

5 

16 

12 

11 

10 

5 

THE ARMS OF THE ONE WHO LOVES YOU 
XSCAPE (SO SO DEF/COLUMBIA) 

TOO CLOSE 
NEXT (ARISTA) 

IT'S ALL ABOUT ME 
MYA & SISQO (UNIVERSITY/INTERSCOPE) 

LET'S RIDE 
1011EILJORDNIFEAL ULSTER P &SUB DIE BECLERIEEFANIERCURN 

CHEERS 2 U 
PLAYA (DEF JAM/MERCURY) 

TURN IT UP (REMIX) /FIRE IT UP 
BUSTA RHYMES (ELEKTRNEEG) 

14 9 SAY IT VOICES OF THEORY (H.O.L.A./RED ANT) 

10 

13 

11 

9 

14 18 

9 

10 

11 

15 

8 

MONEY, POWER & RESPECT 
THE LOX (FEAT. DMX & Ulf KIM) (BAD BOY/ARISTA) 

RAISE THE ROOF 
LUKE FEAT. NO GOOD OUT SO GOOD (LUKE INSLAND) 

VICTORY 
PUFF DADDY & THE FAMILY (BAD BOY/ARISTA) 

BODY BUMPIN' YIPPIE-YI-Y0 
PUBLIC ANNOUNCEMENT (A&M) 

I GOT THE HOOK UP! 
MASTER P (NO LIMIT/PRIORITY) 

15 19 18 THEY DON'T KNOW/PRE U STILL DOWN 
JON B. (YAB YUM/550 MUSIC/EPIC) 

16 12 9 SECOND ROUND K.O. 
CANIBUS (UNIVERSAL) 

17 

18 

19 

20 

0 

22 

23 

24 

26 

CD 

e 
29 

30 

31 

16 

17 

22 

15 

15 

12 

11 

12 

GET AT ME DOG 
DMX (FEAT. SHEEK OF THE LOX) (DEF JANINERCURY) 

IMAGINATION 
TAMIA (CMEST/WARNER BROS.) 

WHO AM I 
BEENIE MAN (2 HARDNP) 

A ROSE IS STILL A ROSE 
ARETHA FRANKLIN (ARISTA) 

23 

26 

20 

1 

23 

6 

16 

THE BOY IS MINE 
BRANDY & MONICA (ATLANTIC) 

DEJA VU [UPTOWN BABY] 
LORD TAM& PETER GUN2 (CODEINE/COLUMBIA) 

DO YOUR THING 
7 MILE (CRAVE) 

ROMEO AND JULIET 
SYLK-E. FYNE FEAT. CHILL (GRAND JURY/RCA) 

SHORTY (YOU KEEP PLAIN' WITH MY MIND) 
IMAJIN FEATURING KEITH MURRAY (JIVE) 

21 

59 

37 

27 

32 

24 

27 

3 

5 

18 

18 

6 

NO, NO, NO 
DESTINY'S CHILD (COLUMBIA) 

I WANNA GET NEXT TO YOU 
CHRISTION (ROC-A-FELLA/DEF JAM/MERCURY) 

CRAZY FOR YOU 
EBONI FOSTER (HENDRIX/MCA) 

GONE TILL NOVEMBER 
VVYCLEF JEAN (RUFFHOUSE/COLUMBIA) 

MAKE EM' SAY UHH! 
MASTER P (NO LIMIT/PRIORITY) 

CLOCK STRIKES 
TIMBALAND AND MAGOO (BLACKGROUND/AT)ANTIC) 

32 28 10 GITTY UP 
SALT-N-PEPA (RED ANT/LONDON/ISLAND) 

33 

34 

35 

37 

29 

31 

30 

11 

18 

8 

4 

DO FOR LOVE 
2 PAC FEAT. ERIC WILLIAMS (AMARU/JIVE) 

WHAT YOU WANT 
MASE (FEAT. TOTAL) (BAD 130Y, ARISTA) 

COME OVER TO MY PLACE 
DAVINA (LOUD) 

2 LIVE PARTY 
THE 2 LIVE CREW (LIU JOE) 

35 14 THE PARTY CONTINUES 
JD FEATURING DA BRAT (SO SO DEFXOLUMBIA) 

o 

5 TITLE 
ARTIST (IMPRINT/PROMOTION LABEL) 

aD 43 9 LOVE LETTERS AL) (ISLAND) 

39 39 19 NICE & SLOW 
USHER (LAFACE/AR)STA) 

ao 
41 

42 

43 

25 

41 

34 

38 

25 

16 

15 

10 

A SONG FOR MAMA 
BOYZ II MEN (MOTOWN) 

OFF THE HOOK 
JODY WATLEY (ATLANTIC) 

STRAWBERRIES 
SMOOTH (PERSPECTIVE/A&M) 

RAIN 
SWV (RCA) 

44 
45 

46 

33 

42 

36 

10 

10 

13 

ALL MY LIFE 
K-C) 8i JOJO (MCA) 

THROW YO HOOD UP 
MR. MONEY LOC FEAT. ABOVE THE LAW (LOC-N-UP) 

BRING IT ON 
KEITH WASHINGTON (SILAS/MCA) 

47 49 12 REALITY 
ELUSION (RCA) 

48 

as 
50 

48 

52 

40 

15 

4 

7 

ALL I DO 
SOMETHIN' FOR THE PEOPLE MARNER BROS.) 

CHOKE 
B.L.H.U.N.T. (SELECT) 

OUT OF SIGHT (Y0) 
RUFUS BLAQ (PERSPECTIVE/A&M) 

51 

52 

53 

54 

55 

44 

45 

53 

57 

46 

10 

7 

12 

STILL PO' PIMPIN' 
DOOR DIE (NEIGHBORHOOD WATOiRAPWIDT/vIRGIN) 

JAM ON IT 
CARDAN (FEAT. JERMAINE DUPR1) (PENALtt(TCAIMY BOY) 

THE CITY IS MINE 
JAYZ PEAT. BLACXSTREET)(ROCA-FILLAIXF ILANAERCURII 

4 COME & GET IT DAMAGE (KURUPT) 

7 MOAN & GROAN MARK MORRISON (ATLANTIC) 

56 55 18 FATHER 
LL COOL J (DEF JAM/MERCURY) 

aD WHAT U ON 
LATANYA (BLUNT/TVT) 

e 69 31 I'M NOT A PLAYER 
BIG PUNISHER (LOUD( 

59 47 11 JUST BE STRAIGHT WITH ME 
SILKK THE SHOCKER (NO LIMIT/PRIORITY) 

64 26 BEENAR01.110111EW061DITS011ABOUTDIEBEPUWIIS 
PUFF DADDY & THE FAMILY (BAD BOY/ARISTA) 

61 

62 

62 6 SOUTHSIDE 
LIL' KEKE (JAM DOWN/BREAKAWAY) 

56 25 JUST CLOWNIN' 
WC FROM WESTSIDE CONNECTION (PAYDAY/MU/WO) 

N.O.R.E. 
NOREAGA (VIOLATOR/PENALTY/TOMMY BOY) 

e 70 21 DANGEROUS 
BUSTA RHYMES (ELEKTRNEEG) 

ss 67 5 THE MOST BEAUTIFUL GIRL 
RAHEEM (TIGHT 2 DEF/BREAKAWAY) 

66 

67 

68 

68 

58 

50 

2 

30 

22 

RUTHLESS FOR LIFE 
MC REN (RUTHLESS/EP)C) 

I DON'T EVER WANT TO SEE YOU AGAIN 
UNCLE SAM (STONECREEK/EPIC) 

BURN 
MILITIA (RED ANT) 

69 66 13 WELL, ALRIGHT 
CECE WINANS (PIONEER) 

70 60 24 SO LONG (WELL, WELL, WELL) 
PHAJJA (WARNER BROS.) 

aD SINFUL 
COSMIC SLOP SHOP (ni um nu-A) 

aD 71 6 SHAWTY FREAK A LIL' SUMTIN' 

CD 

74 

75 

72 

65 

51 

14 

4 

6 A.M. (WE BE ROLLIN') 
NADANUF (REPRISE/WARNER BROS.) 

LIU RED BOAT 
ANGEL GRANT (FLYTE TYME/UNIVERSAL) 

STAY 
ROOM SERVICE (EASTWEST/EEG) 

0 Records with the greatest sales gains. © 1998 Billboard/BPI Communications and SoundScan, Inc. 

La Mode, ASCAP) HL 
10 A ROSE IS STILL A ROSE (Sony/ATV Tunes. ASCAP/Obverse 

Creation, ASCAP/MCA. ASCAP/Geffen. ASCAP/Withrow. 
ASCAP/Enlightened Kitty. ASCAP/Strange Mind. ASCAP/Edie 
Brickell, ASCAP) HL 

74 RUTHLESS FOR LIFE (MC Ron, ASCAP/111Fam, BMVMusic 
Corp. Of America, BMI) 

95 SADDLE YOU UP UHR, BMVEast Pointe, BM)) 
17 SAY IT (Stingray Soundz, ASCAP/Jelly's Jams, ASCAP/Million 

Dollar Steve, BMVIumping Bean, BMVGem, ASCA)') 
97 SAY YOU'LL STAY (Gorgeous Clamour, BMI) 
27 SECOND ROUND K.O. (Timber Trace. ASCAP/Wyclef Jean, 

ASCAP/Jerry Wonder, BM)) HL/WBM 
98 SEND MY LOVE/SEND ONE YOUR LOVE (Black Bull. 

ASCAP/Jobete. ASCAP) WBM 
71 SHAWTY FREAK A UL' SUMTIN' (The Lewis & Smith. 

BMVCarlos Glover, BM)/leomp Stone, BMI) 
31 SHORTY (YOU KEEP PLAYIN' WITH MY MIND) (Mystery 

System, BMI/Dakoda House. ASCAP/Longitude, BMI/Roydor, 
BMVZomba, ASCAPA)tiotic, ASCAP) 

84 SINFUL (Marvin Selmon, ASCAP/EMI Apnl, ASCAP) 
41 A SONG FOR MAMA (Sony/A1V Songs, BMVECAF, BMVFox 

Film, 13M1) WBM 
57 SOUTHSIDE (Came From Nowhere, BMI/Zomba, ASCAP) 
82 STAY (Al's Street, ASCA)'/Warner Chappell, ASCAP/Almo, 

ASCAP/Salandria. ASCAP/One Ole Ghetto Ho, 
ASCAP/Reezmo. ASCAP/1I-N-1. ASCAP/Now Chapter. 
ASCAP) 

44 STILL PO' PIMPIN' (Still N-The Water, BMI/N-The Water. 
ASCA)') 

92 STRAIGHT TO THE MOTE' (Fifalow. ASCAP) 
59 STRAWBERRIES (New )'erspective. ASCAP/Zomba. 

ASCAP/Fe-Mac, ASCAP/Baby Fingers, ASCAP/Love-Ly-N-
Divine, ASCAP/Freddie Dee, BM)) WBM 

46 SWING MY WAY (Horhble. ASCAP) 
96 TAKE YOUR TIME (Playa 2 Playa, BMI/TRill Hoop*N, 

BMI/Budffa. ASCAP/Aftermath, ASCAP/Warner Chappell. 
ASCAP/Junior, ASCA)'/E-Bo Funk. BMI/Guy Wes, BMI) 

53 THANK YOU (EMI Blackwood, BMVT3enny's Music. 
BMVRhettrhyme, ASCAP/WB, ASCAP/Travon. 
ASC,AP/Motown, ASCAP/Poh/Gram, ASCAP) 

8 THEY DORT KNOW/ARE U STILL DOWN (Sony/ATV Songs, 
BMVYab Tom, BMVVibzelect, BMI/Tyme For Flyte, 
BMI/Music Corp. Of America. BMVJoshua's Dream, 
BMVBMG, ASCA)'/B(ack Hipanic, ASCAP) HL 

64 THROW YO HOOD UP (Kerason, BM)) 
2 TOO CLOSE (Naughty. ASCAP/Do What ) Gotta, ASCAP/Uh, 

Oh, ASCAP/Copyright Control/Neutra) Gray, ASCAP/Pure 
Love, ASCAP/WB. ASCAP) WBM 

15 TURN IT UP IRE/AM/FIRE R UP (T'hah's. BMVMusic 
Corp. Of America. BMI) 

18 VICTORY (Big Poppa. ASCAP/Justin Combs. ASCAP/EMI 
April. ASCAP/Me'wons, ASCA)'/Steven A. Jordan. 
ASCAP/EMI Unart, BM)) HL,/WBM 

80 THE WEEKEND (Sidi. ASCAP/Funky Mama, ASCA)'/Funky 
Noble, ASCAP/Zomba, ASCAP/Erick Sermon, ASCAP) 

50 WELL. ALRIGHT (Dango, ASCAP/Edwardlunkyhandz, 
ASCAP/Little Pooky's, BM?) 

58 WHAT U ON (Creator's Way. ASCAP/Stay High, ASCA)'/Its 
All Good!, ASCAP/LaRae, ASCAP/Chemical Beats. ASCAP) 

23 WHAT YOU WANT (M. Botha. ASCA)'/Total's Thing. 
ASCAP/Justin Combs. ASCAP/EMI April. ASC,AP/Nash Mack, 
ASCAP/Wamer-Tamerlane. BMVCamad. BM)) HL/WBM 

79 WHERE U AT? (AV8. ASCU) 
19 WHO AMI (Deadly. ASCA)'/STB, ASCAP/Shocking Vibes, 

ASCAP) 
43 YOU MAKE ME WANNA... (EMI April. ASCAP/So So Def, 

ASCAP/Slack A.D.. ASCAP/U.R. IV, ASCAP/BMG, ASCAP) HL 
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49 50 49 8 PLAYA DEF JAM 536386NMERCURY (8.98 E0/12.98) CHEERS 2 U 19 
50 40 38 57 MARY J. BLIGE A' MCA 11606* (10.98/16.98) SHARE MY WORLD 1 

ARTIST TITLE 51 42 28 9 CAPPADONNA • RAZOR SHARP/EPIC STREET 67947*/EPIC (11.98 EQ/16.98) THE PILLAGE 1 
IMPRINT a NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) 52  56 55 27 ERYKAH BADU • KEDAR 53109NUNIVERSAL (10.98/16.98) LIVE 1 

* * *No. 1* * * 53 53 56 6 JOHNNIE TAYLOR MALACO 7488 (10.98/14.98) TAYLORED TO PLEASE 44 
1 2 1 4 BIG PUNISHER LOUD 67512NRCA (10.98/16.981 2 weeks at No. 1 CAPITAL PUNISHMENT 1 54 47 41 7 FATAL RELATIVITY 1622' (10.98/15.981 IN THE LINE OF FIRE 10 
2 1 76 3 FIEND NO LIMIT 50715*/PRIORITY (10.98/16.981 THERE'S ONE IN EVERY FAMILY 1 55 60 59 29 JAY-Z • ROC-A-FELLA/DEF JAM 536392W/MERCURY (10.98 E0116.981 IN MY LIFETIME, VOL. 1 2 

* * * HOT SHOT DEBUT* * * 56 55 47 47 WYCLEF JEAN FEAT. REFUGEE ALLSTARS à 
RUFFHOUSE 67974NCOLUMBIA (10.98 E0/16.981 WYCLEF JEAN PRESENTS THE CARNIVAL FEAT REFUGEE ALLSTARS 4 

CI NEW 1 SOUNDTRACK ROC•AFELLA/DEF JAM 558132*/MERCURY (8.98 EQ/12.98) STREETS IS WATCHING 3 57 54 44 27 TIMBALAND AND MAGOG, • BLACKGROUNDIATLANTIC 927721AG (9.98/15.981 WELCOME TO OUR WORLD 9 
(I) 6 5 5 SOUNDTRACK INTERSCODE 90160* (11.98/17.98) BULWORTH - THE SOUNDTRACK 4 58 59 2 VARIOUS ARTISTS LYRICIST LOUNGE VOLUME ONE 58 
5 5 7 35 JON B. • TAB YUM/550 MUSIC 67805/EPIC (10.98 EO/16.98) COOL RELAX 5 OPEN MIC 1129NRAWKUS (13.98/17.98) 

10 NEW 1 XSCAPE SO SO DEF 68042/COLUMBIA EQ/16.98) TRACES OF MY LIPSTICK 6 59 32 - 2 ALLFRUMTHA I PRIORITY 50588* (10 98,16 98) tffli ALLFRUMTHA I 32 
(10.98 

7 4 4 7 SOUNDTRACK NO LIMIT 50745NPRIORITY (11.98/17.98) I GOT THE HOOK-UP! 1 * * * PACESETTER* * * 
8 3 3 9 SOUNDTRACK • HEAVYWEIGHT 540886NA&M (10.98 E0/17.98) THE PLAYERS CLUB 2 0 99 - 2 SOULJA SLIM NO LIMIT 53547'/PRIORITY (10.98/16.98)M GIVE IT 2 'EM RAW 60 

9 8 - 2 SOUNDTRACK UNTERTAINMENT 69364/EPIC (11.98 E0/17.981 WOO 8 CD RE-ENTRY 3 THE 2 LIVE CREW LW JOE 231' (10.98/15.98) THE REAL ONE 61 
10 9 6 6 GOODIE MOB • LAFACE 26047/ARISTA 110.98/16.98) STILL STANDING 2 62 34 50 5 JAMES GREAR & CO. BORN AGAIN 1018/PANDISC (10.98/14.98) DI DON'T GIVE UP 34 
11  7 2 3 WC RED ANT/LONDON 828957/ISLAND (10.98 E0/16.98) THE SHADIEST ONE 2 63 52 60 9 CECE WINANS PIONEER 92793/AG (10.98/16.981 EVERLASTING LOVE 35 
12  12 12 48 K-CI & JOJO A• MCA 11613* (10.98/16.981 LOVE ALWAYS 2 64 61 57 36 BUSTA RHYMES A ELEKTRA 62064NEEG (10.98/16.98) WHEN DISASTER STRIKES... 1 
13  10 11 34 BRIAN MCKNIGHT A MOTOWN 536215110.98 EO/16.98) ANYTIME 1 65 64 62 61 THE NOTORIOUS B.I.G. A' BAD BOY 73011NARISTA 119.98/24.98) LIFE AFTER DEATH 1 
14  14 16 27 LSG • EASTWEST 62125/EEG (10.98/16.98) LEVERT.SWEAT.GILL 2 66 62 53 6 DAVINA LOUD 67536NRCA (10.98/16.98)M BEST OF BOTH WORLDS 34 
15 19 18 aa __ NEXT • ARISTA 18973 (10.98/15.98)0B RATED NEXT 13 67 58 51 17 YOUNG BLEED • ALL I HAVE IN THIS WORLD, ARE MY BALLS AND MY WORD 

NO LIMIT 50738NPRIORITY (10.98/16.981 1 
16 11 8 6 DO OR DIE NEIGHBORHOOD WATCH/RAP-A-LOT 45612/VIRGIN (10.98/16.98) HEADZ OR TAILZ 3 68 49 58 52 GOD'S PROPERTY FROM KIRK FRANKLIN'S NU NATION A'' GOD'S PROPERTY 1 
17 13 9 10 B-RITE 90093/INTERSCOPE (10.98/16.981 

C-MURDER NO LIMIT 50723NPRIORITY 110.98/16.98) n LIFE OR DEATH 1 
C) 74 67 28 KAREN CLARK-SHEARD ISLAND 524397 (10.98 EQ/17.98) IM FINALLY KAREN 28 

* * *GREATEST GAINER * * * 70 65 61 8 SYLK-E. FYNE GRAND JURY 67551NRCA (10.98/16.981M RAW SYLK 47 CI 29 31 5 TAMIA QWEST 46213/WARNER BROS. (10.98/16.98) TAMIA 18 71  69 65 65 TRU e NO LIMIT 50660'/PRIORITY 112.98/18.98) TRU 2 DA GAME 2 
19 16 14 14 SILKK THE SHOCKER A NO LIMIT 507161PRIORITY (10.98/16.981 CHARGE IT 2 DA GAME 1 0  79 - 2 VARIOUS ARTISTS POLYGRAM TV 558299/MERCURY (10.98 E0/17.981 PURE FUNK 72 
20 22 24 26 CHICO DEBARGE KEDAR 53088W/UNIVERSAL (10.98/16.981 LONG TIME NO SEE 14 (1/411)  NEW 1 SPARKLE ROCK LAND 90149NINTERSCOPE (10.98/16.981R SPARKLE 73 
21 17 13 32 JANET A' VIRGIN 44762 111.98/17.98) THE VELVET ROPE 2 74 63 54 12 OL SKOOL KEIA 53104W/UNIVERSAL 110.98/16.98) OL SKOOL 10 
22 15 10 3 PUBLIC ENEMY DEF JAM 558130W/MERCURY (10.98 EQ/16.98) HE GOT GAME (SOUNDTRACK) 10 75 67 63 26 2PAC e AMARU 41630*/JIVE (19.98/24.981 R U STILL DOWN? (REMEMBER ME) 1 
23 18 20 8 ARETHA FRANKLIN ARISTA 18987 (10.98/16.981 A ROSE IS STILL A ROSE 7 76 68 73 35 SOUNDTRACK e LAFACE 26041/ARISTA (10.98/16.981 SOUL FOOD 1 
® NEW 1 CONCENTRATION CAMP DUCK DOWN 53536NPRIORITY (10.98/16.98) DA HOLOCAUST 24 77 73 70 28 THREE 6 MAFIA RELATIVITY 1644 (10.98/15.981 CHPT. 2: WORLD DOMINATION 18 
25 21 17 7 MONTELL JORDAN • DEF JAM 536987W/MERCURY (10.98 EQ/16.98) LET'S RIDE 8 78 66 78 34 BOYZ II MEN à MOTOWN 530819' 11198 EQ/17.98) EVOLUTION 1 
26 23 19 4 MYA UNIVERSITY 90166/INTERSCOPE 110.98/16.98) MYA 19 79 76 79 81 MAKAVELI A' THE DON KILLUMINATI: THE 7 DAY THEORY 1 
27 25 26 35 USHER 

DEATH ROW 90039NINTERSCOPE (10.98/16.98) 
e LAFACE 26043/ARISTA (10.98/16.981 MY WAY 1 80 77 52 4 WITCHDOCTOR 28 20 15 8 GANG STARR ORGANIZED NOIZE 90146*/INTERSCOPE (10.98/16.981M ...A SWAT. HEALIN' RITUAL 37 

• NO0 TRYBE 45585"/VIRGIN (10.98/16.98) MOMENT OF TRUTH 1 
0 31 37 35 MARIAM CAREY A' COLUMBIA 67835 3 81 70 74 42 SOUNDS OF BLACKNESS PERSPECTIVE 549029/A&M (10.98 EQ16.981E1 TIME FOR HEALING 24 

(10.98 E0/17.98) BUTTERFLY 

30 24 22 38 MASTER P À' NO LIMIT 1 
82 75 64 3 7 MILE CRAVE 68043/EPIC (10.98 EQ16.98111E1 7 MILE 64 

50559/PRIORITY (10.98/16.98) GHETTO D 83 72 
31 

68 31 UNCLE SAM • STONECREEK 67731/EPIC 110.98 EQ16.9811118 UNCLE SAM 24 27 25 12 SCARFACE RAP-A-LOT 45471/VIRGIN (19.98/22.981 MY HOMIES 1 84 71 75 26 KENNY G • ARISTA 
32 18991 (10.98/17.981 KENNY G GREATEST HITS 15 30 29 28 MYSTIKAL A BIG BOY/NO LIMIT 41620/JIVE (10.98/16.981M UNPREDICTABLE 1 

0 88 71 29 H RELATIVITY 12 -TOWN 1596 (10.98/15.981 LADIES EDITION 33 28 23 7 AZ NO0 TRYBE 56715*NIRGIN (10.98/16.981 PIECES OF A MAN 5 86 81 69 78 DRU HILL à. ISLAND 524306 00/16981 IMI 5 
DAZ DILLINGER 

(10.98 DRU HILL 
34 26 27 8 RETALIATION, REVENGE AND GET BACK DEATH ROW 53524NPRIORITY 110.98/16.98) 2 CD 92 97 52 SOUNDTRACK • NO LIMIT 50643"/PRIORITY (10.98/16.98) I'M BOUT IT 1 
35 39 40 13 JAGGED EDGE SO SO DEF 68181/COLUMBIA (10.98 EQ/16.981151 A JAGGED ERA 19 88 80 72 12 C-B0 AWOL/NO° TRYBE 45496/VIRGIN (10.98/15.981 TIC MY CASKET DROPS 4 
36 38 34 25 WILL SMITH e COLUMBIA 68683* (10.98 E0/17.981 BIG WILLIE STYLE 9 CI NEW I SOUNDTRACK WOO - THE DJ'S CHOICE FROM THE MOTION PICTURE SOUNDTRACK 89 
37 UNTERTAINMENT 789411EPIC (7.98 EQ LP1 41 33 22 QUEEN PEN LW MAN 90151NINTERSCOPE (10.98/16.98)M MY MELODY 13 90 87 87 35 BONEY JAMES WARNER 46548 49 38 BROS. 110.98/16.981R SWEET THING 35 21 4 SONS OF FUNK NO LIMIT 50725./PRIORITY (10.98/16.981 THE GAME OF FUNK 14 91 84 82 14 39 33 32 19 THE LOX 

PHIL PERRY PEAK/PRIVATE MUSIC 82163ANINDHAM HILL (10.98/16.98) Ell ONE HEART ONE LOVE 67 
• BAD BOY 73015W/ARISTA (10.98/16.98) CM MONEY, POWER & RESPECT 1 92 91 84 8 40 37 36 8 PUBLIC 

LIL' KEKE JAM DOWN/BREAKAWAY 481000/ISLAND (10.98 EQ/16.98)1E1 COMMISSION 37 
ANNOUNCEMENT miki 540882 (10.98 EW16.98) ALL WORK, NO PLAY 14 

R_7D 41 43 39 30 MASE A2 BAD BOY 73017/ARISTA (10.98/16.981 HARLEM WORLD 1 0 94 89 14 c 85/AG (10.98/16.98) EVERY KIND OF MOOD - RANDY, RANDI, RANDEE BRLAuENNDI0Y0NÇARTLAAWNTF19_ 92 70 
42 44 45 42 JOE A JIVE 41603* (11.98/16.98) ALL THAT I AM 4 94 83 77 4 JOHNNY P C-TOWN/RAP-A-LOT 45628NIRGIN110.98/16.98)159 THE NEXT 64 
0 51 46 12 * BEENIE MAN SHOCKING VIBES 1513NP 19.98/14.98) MI MANY MOODS OF MOSES 35  95 85 83 7 TEDDY PENDERGRASS PHILADELPHIA INTERNATIONAL/THE RIGHT STUFF 36994/EMI-CAPITOL19.98/15.98) GREATEST HITS 65 
44 45 35 10 KEITH WASHINGTON SILAS 11744/MCA (10.98/16.98) KW 27 96 86 92 33 LUTHER VANDROSS • 

LV 68220/EPIC 11098 EQ/17.983) ONE NIGHT WITH YOU - THE BEST OF LOVE VOLUME 2 17 
45 36 30 8 COCOA BROVAZ DUCK DOWN 50699W/PRIORITY 110.98/16.98) THE RUDE AWAKENING 3 97 82 86 47 PATTI LABELLE • MCA 11642 110.98/16.98) FLAME 10 
46 48 43 13 DESTINY'S CHILD COLUMBIA 67728' (10.98 E0/16.981 DESTINY'S CHILD 14 0 RE-ENTRY 22 5TH WARD BOYZ RAP-A-LOT/N00 TRYBE 45117/VIRGIN (10.98/15.981 USUAL SUSPECTS 26 
47 46 42 44 PUFF DADDY & THE FAMILY A' BAD Boy 73012W/ARISTA (10.98/17.981 NO WAY OUT 1 0 RE-ENTRY 13 MARVIN SEASE JIVE 41619 (10.98/15.98) THE BITCH GIT IT ALL 64 
0 57 48 27 PEGGY SCOTT-ADAMS MISS BUTCH 4005/MARDI GRAS (9.98/14.98) CONTAGIOUS 48 100 93 l 85 12 BIG TYMERS CASH MONEY 9617 (11.98/16.981M HOW U LUV THAT? 25 
(D Albums with the greatest sales gains this week. •Recording Industry Assn. Of America (RIAA) certification for shipment of 500,000 album units. • RIAA certification for shipment of 1 million units, with multiplatinum titles indicated by a numeral following the symbol. For boxed sets, 
and double albums with a running time that exceeds two hours, the RIM multiplies shipments by the number of discs and/or tapes. "Asterisk inecates LP is available. Most tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked EQ, and all other CD 
prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows albums removed from Heatseekers this week. RI indicates past or present Heatseeker title. © 
1998, Billboard/BPI Communications, and SoundScan, Inc. 

KELLY PRICE PUTS 'SOUL INTO DEBUT 
(Continued from page 29) 

drop a new album in early fall, and 
comedian Steve Harvey. 
Thomas says Price's marketing 

campaign is still in the planning 
phase. "Right now we want to target 
her for R&B first, then crossover, and 
later the pop audience and the young 
hip-hop crowd," Thomas says. "We 
want to nurture her, not just go for 
the high hit." 

Price performed a showcase at 
Impact SuperSummit XII May I in 
Reno, Nev. "We knew she would blow 
up the spot," Thomas says. She also 

performed at Island Black Music's 
Unity in the Community: A Celebra-
tion of Mothers and Motherhood, May 
9 at New York's Tavern on the Green. 

Price served as assistant music 
director for the second leg of the Puff 
Daddy & the Family tour. In addition, 
she performed a solo set and sang 
backup for other acts on the tour. 
Thomas says that while the label 

plans for Price to be a global artist, it 
wants her to be a priority in the U.S. 
first "We want to make sure it comes 
from here in a big way. We want to hit 

everybody hard and then go straight 
up the charts," she says. 

Closer to the album's release, Price 
will go on a branch promotional tour 
to which the label will invite key 
regional tastemakers. A promotional 
tour with a band is still in the works. 
Sonya Askew, urban music buyer 

for Camelot Music in North Canton, 
Ohio, says she was "blown away" by 
Price's voice after seeing her show-
case at the Impact convention. "If 
Island Records works this project 
right, she will be the kind of artist that 

will eventually have catalog down the 
line," she says. Askew adds that while 
there will probably be some healthy 
competition between Price and Evans, 
there is room enough for success for 
everyone. 
A videoclip for "Friend Of Mine" is 

to be shot on location in Los Angeles 
and directed by Billie Woodruff. It 
will be serviced to BET, the Box, 
MTV, and local video outlets. 

According to Thomas, Island plans 
a TV campaign for BET, the Box, and 
local video outlets. 

The Internet will be utilized to pro-
mote the set. Thomas says she'll 
appear on PolyGram's World Wide 
Web site, as well as sites for Island 
Black Music and Web magazine Radio-
Scope. "She'll be part of RadioScope's 
contest for Black Music Month in June 
along with Myron and Ali. The winner 
will go to Miami's South Beach for the 
weekend," she says. 

Price is managed by Jeffrey Rolle 
of Priceless Management. Her songs 
are published by MCA Publishing 
(BMI). 
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE SALES REPORTS 
COLLECTED, COMPILED, AND PROVIDED BY SoundScan 

TITLE 
IMPRINT & NUMBER/DISTRIBUTING LABEL 1  1  1  1 1 11 ARTIST 

1 1 1 5 
* * * No. 1* ** 

TURN IT UP EREMIX1/FIRE IT UP • BUSTA RHYMES 
IC) ID) (T) IX) ELLKTRA 631346.EG 4 weeks at No. I 

2 2 2 9 MONEY, POWER & RESPECT • • THE LOX [FEAT. DMX & LII2 KIM] 
(C) (D) (T) (X) BAD BOY 79156/ARISTA 

3 5 6 10 RAISE THE ROOF • LUKE FEAT. NO GOOD BUT SO GOOD 
(CI (D) (T) LUKE II 572250/ISLAND 

4 3 3 11 VICTORY • • PUFF DADDY & THE FAMILY FEAT. THE NOTORIOUS B.I.G. & BOSTA RHYMES 
(CI (D) (T) (X) BAD BOY 79155/ARISTA 

5 7 8 8 I GOT THE HOOK UP! • MASTER P FEAT. SONS OF FUNK 
(C) (D) IT) NO LIMIT 5331I/PRIORITY 

6 4 5 9 SECOND ROUND K.O. • CANIBUS (c) (D) (T) UNIVERSAL 56175 
7 6 7 15 GET AT ME DOG • DMX (FEATURING SHEEK OF THE LOX) 

(C) (D) (M) (T) (X) DEF JAM 568862/MERCURY 

8 9 10 12 WHO AM I • BEENIE MAN 
(C) (T) (X) 2 HARD 6160NP 

9 10 9 23 ' DEJA VU [UPTOWN BABY] • • LORD TARIQ & PETER GUNZ 
(C) (D) (T) (X) CODEINE 78755/COLUMBIA 

10 8 4 16 ROMEO AND JULIET • • SYLK-E. FYNE FEATURING CHILL (c) (D) (7) GRAND JURY 64973/RCA 
11 12 14 18 GONE TILL NOVEMBER A • WYCLEF JEAN 

(C) (D) (MI (T) (X) RUFFHOUSE 78752/COLUMBIA 

12 16 16 19 MAKE EN' SAY UHH! • • MASTER P FEAT. FIEND, SILKK THE SHOCKER, MIA X & MYSTIKAL 
(C) (D) (T) NO LIMIT 53302/PRIORITY 

13 11 12 6 CLOCK STRIKES • TIMBALAND AND MAGOO 
(CI (D) (T) IX) BLACKGROUND/ATLANTIC 97995/AG 

14 13 13 10 GITTY UP • SALT-N-PEPA 
(C) (D) (T) RED ANT/LONDON 570100/ISLAND 

15 14 11 11 DO FOR LOVE • • 2PAC FEATURING ERIC WILLIAMS 
(C) (D) (T) AMARU 42516/JIVE 

16 15 15 19 WHAT YOU WANT • • MASE (FEATURING TOTAL) 
(C) (D) (T) (X) BAD BOY 79141/ARISTA 

C) 40 48 9 
* * * GREATEST GAINER * * * 

2 LIVE PARTY • 7,1E2 j,'E CREW uEEK KC OF KC & ,-IE SJNSHINE BAND & FREAKUSTY 
(C) (0) (T) LIU JOE 897 

18 17 17 15 
1 THE PARTY CONTINUES • • JD FEATURING DA BRAT 

(C) (D) (M) (T) (X) SO SO DEF 78807/COLUMBIA 

19 19 20 10 THROW YO HOOD UP MR. MONEY LOC FEAT. ABOVE THE LAW 
(G) (D) LOC-N-UP 70714 

20 24 27 4 CHOKE • B.L.H.U.N.T. 
(CI (II (X) SELECT 25059 

21 18 18 7 OUT OF SIGHT (YO) • RUFUS BLAQ 
IC) (D) PERSPECTIVE 587594/A&M 

22 20 19 10 STILL PO' PIMPIN' • DO OR DIE FEAT. JOHNNY P AND TWISTA 
(CI (D) (V) NEIGHBORHOOD WATCH/RAP-A-LOT 38636NIRGIN 

23 21 25 7 JAM ON IT • CARDAN (FEATURING JERMAINE DUPRI) 
(C) (D) IT) PENALTY 7228/TOMMY BOY 

24 25 28 17 THE CITY IS MINE • JAY-Z (FEATURING BLACKSTREET) 
IC) (D) (11 ROC-A-FELLNDEF JAM 568592/MERCURY 

25 28 23 5 COME & GET IT • DARQ AGE 
ICI (D) (T) KURUPT 004 

26 26 22 19 FATHER • LL COOL J 
(CI (D) DEF JAM 568332/MERCURY 

C) 35 26 31 I'M NOT A PLAYER • BIG PUNISHER 
(G) (D) (T) LOUD 64910/RCA 

28 22 21 12 JUST BE STRAIGHT WITH ME • SILKK,-,E O-7.:ER FLIT. ',METER R DESTINY'S CHILD O'DELL. 8,0 E DICK 
(C) (D) (T) NO LIMIT 43305/PRIORITY 

,0  32 32 26 BEER ARDIRIO THE WORLDITS111130UTHIE BDUARRIS A • ,.,, ::: :',:•.:::. E. ; Y.':,E. 
(C) (D) (T) (X) BAD BOY 79130/ARISTA 

30 30 36 6 SOUTHSIDE • LIE KEKE 
(C) (D) JAM DOWN/BREAKAWAY 482000/ISLAND 

31 27 30 25 JUST CLOWNIN' • WC FROM WESTSIDE CONNECTION 
(C) (D) (T) PAYDAY/FFRR 570043/ISLAND 

(1) NEW 1 N.O.R.E. • NOREAGA 
(11 VIOLATOR/PENALTY 0232/TOMMY BOY 

© 36 29 21 DANGEROUS • • BUSTA RHYMES 
(C) (D) (M) (7) (X) ELEKTRA 64131/EEG 

34 33 39 6 THE MOST BEAUTIFUL GIRL • RAHEEM 
(CI (D) CD TIGHT 2 DEF/BREAKAWAY 482001/ISLAND 

35 34 42 3 RUTHLESS FOR LIFE • MC REN 
(C) (D) (T) RUTHLESS 78901/EPIC 

36 23 24 22 BURN • MILITIA 
(C) (D) IT) RED ANT 119006/MERCURY 

C) NEW 1 SINFUL • COSMIC SLOP SHOP 
(Cl (D) (T) MTUME 55426/MCA 

IC, 37 34 6 SHMTY FREAK A LIE SUMTIN' • LIC JON & THE EAST SIDE BOYZ FEATURING JAllE PHA 
(C) (T) (XI MIRROR IMAGE 479/ICHIBAN 

CI 38 44 14 6 A.M. (WE BE ROLLIN') • NADANUF 
(C) (D) (T) (X) REPRISE 17278/WARNER BROS. 

40 31 31 15 GETTIN' JIGGY WIT IT • WILL SMITH 
(CI (D) (V) COLUMBIA 78804 

41 39 47 4 DING-A-LING HI-TOWN DJS 
(C) (D) (T) RESTLESS 72961 

Ci 44 41 32 IMMA ROLLA • MR. MONEY LOC 
(C) (7) (X) LOC-N-UP 70310 

10 46 46 16 NOTHIN' MOVE BUT THE MONEY • MIC GERONIMO FEAT. MAX & BLACK ROB 
(c) (7) (X) BLUNT 4939/TVT 

CI 48 40 13 DOO DOO BROWN DJ NASTY KNOCK 
(C) (D) STREET STREET 30009 

iCD RE-ENTRY 16 IF YOU THINK I'M JIGGY • THE LOX 
(C) (D) BAD BOY 79115/ARISTA 

() NEW 1 RldZE DA ROOF • PUSH R UP ICALL RWHATV WANT) • SOUTHSYDE CONN X SHUN FEAT. LA. SRO& STY12 
(G) (D) IT) HURRICANE/BREAKAWAY 482002/ISLAND 

47 45 38 10 I CAN FEEL IT • GHETTO MAFIA 
(C) (T) DOWN SOUTH 4003/FULLY LOADED 

48 41 43 10 A REAL LADY (SOMETIMES I'M A BITCH) • D'MEKA 
(CI (T) (X) ALL NET 2288 

49 43 45 24 SWING MY WAY • • K.P & ENVYI 
(C) (D) (MI (T) (X) EASTWEST 64135/EEG 

50 49 38 BACKYARD BOOGIE • MACK 10 
(C) (D) IT) PRIORITY 53282 

O Records with the greatest sales gains this week. •Videoclip availability. •Recording Industry Association 
of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units. Catalog 
no. is for cassette single. *Asterisk indicates catalog number is for cassette maxi-single) cassette single unavailable. 
(Cl Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability. (T) Vinyl maxi-single 
availability. (V) Vinyl single availability. (X) CD maxi-single availability. 51998, Billboard/BPI Communications, 
and SoundScan, Inc. 
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Def Squad Album Rooted In 'Delight' 
RAPPERS' DELIGHT: Although 
we've become accustomed to hearing 
the camaraderie of Keith Murray, 
Redman, and Erick Sermon on a 
variety of tracks, doing a collective 
group album as the Def Squad was 
an idea that they never actively 
worked toward. 
"We was always looking to do a 

Def Squad album," says Sermon, 
who produces the solo work by Mur-

ray and Redman, 
as well as his own 
projects. "But we 
was always mad 
busy doing solo 
projects. Besides 
we was on two 
different labels. 
We couldn't just 

REDMAN pick up and say, 
'Hey, Keith, come 
make a tape.' We 

had to go through the label, and wait-
ing for those [label] guys it could 
never happen." Murray is signed to 
Jive; Redman and Sermon, who also 
records with EPMD, are signed to 
Def Jam. 
The opportunity presented itself 

when the trio's remake of the Sug-
arhill Gang's "Rapper's Delight" 
helped Priority Records' classic hip-
hop compilation "In Tha Beginning 
There Was ..." soar at retail. The set 
sold 706,000 units, according to 
SoundScan, and the trio's old-school 
hip-hop-flavored video stayed in 
rotation at BET, the Box, and MTV. 
The success of the single, coupled 

with the postponement of the three's 
solo projects, led them to record "El 
Niño," due June 30 on Def Jam. 
"Russell [Simmons] said, 'Y'all can 
talk and bid all y'all want, but no-
body's going nowhere,' " says Ser-
mon, who finds humor in how the 
project ended up on his and Red-
man's label. 
"We felt like we had to come right 

now to capitalize [from it]," he says 
of the album's quick turnaround. 
"We had to catch the timing." 

Recorded in a month and half, the 
album was titled "El Niño" due to its 
unexpected nature: how it came to be 
and what it is. 
"We didn't even want to do ["Rap-

per's Delight"] at first," says Ser-
mon. "But when we heard Puffy was 
doing [the compilation, as well as] 
Master P, Too $hort, and Snoop 
Dogg, we said, 'This is something to 
be involved in.' We definitely didn't 
expect to do a video behind it or for 
it to sell like it did; Priority was, but 
we weren't." 

"El Niño" will comprise approxi-
mately 12 tracks, including one on 
which the Def Squad tries out new 
rhyme styles, a Do Or Die/Goodie 
Mob-ish "Ain't Ready"; another 
remake, "Rhymin' Wit Biz"; and 
tracks permeated with the wise-
cracking, schoolboy behavior they 
enjoy in one another's company. 
"Def Squad is not Keith Murray, 

Erick Sermon, or Redman," says 
Sermon. "It's one group, so of course 
the album is gonna be different 
because now we just doing what the 
f--- we want to do as a group. But 

when it's time for [us] to make [our 
solo] tape, you gonna hear Redman's 
sh--, you gonna hear Keith Murray's 
sh--, you gonna hear EPMD's sh--. 
Def Squad for some reason makes a 
whole 'nother personality. We was 
like, 'Yo, we just gonna feel it. Do 
what we wanna do. Say what we 
wanna say." 
The first single, "Full Coopera-

tion," featuring Sermon's classic 
funk production, went to radio April 
13; the video was serviced May 12. 
The group is expected to begin tour-
ing in mid-June with DMX and 
Onyx as part of Def Jam's "Survival 

Of The Illest" 
marketing cam-
paign. The three 
will also do radio 
interviews and 
in-stores in New 
York, Washing-
ton, D.C., Phila-
delphia, and a 

SERMON few Midwest 
cities prior to the 
album's release. 

" ̀Rapper's Delight' got a lot of 
exposure on MTV, and it got a con-
siderable amount of spins in the pop 
market, but we are going to try to 
stay in their hip-hop fan-based mar-
kets," says Chonita Floyd, director 
of marketing at Def Jam, of the 
group's touring schedule. 
Each artist's respective solo set is 

due this fall. Redman is also slated 
to record an EP with Method Man. 
That project is slated for an early '99 
release. 

MAKING IT HAPPEN: KRS-One 
took to the radio and TV airwaves to 
promote the first Hip-Hop Appreci-
ation Week, May 18-24. He outlined 
the purpose of the event and an-
swered questions on WQHT-FM 
New York's "Street Soldiers" com-
munity issues program and nation-
ally syndicated morning show, as 
well as on "NBC Nightly News" and 
Fox's "Good Day New York." He also 
appeared nationally on "BET To-
night With Tavis Smiley" 
"What a lot of people don't under-

stand is that Hip-Hop Appreciation 
Week is almost like Kwanzaa or 
Black History Month," says event 

spokeswoman Lisa "Chase" Pat-
terson, CEO of Meridian Entertain-
ment. "It's a time for you to reflect 
on the impact hip-hop has had on 
your life and do things to show 
appreciation for it." 

In addition to reflection, KRS-One 
asks folks to wear a silver (an 
acronym for self, intelligence, love, 
vision, evolution, and revolution) rib-
bon. For those hungry for more 
action, he encourages MCs to pro-
mote hip-hop publicly in rap, DJs to 
increase the play of conscious rap, 

writers to pro-
mote hip-hop 
publicly through 
art, and breakers 
to increase the 
visibility of hip-
hop dance on the 
streets. In addi-
tion, he was to 

MURRAY hold a concert 
May 22 at the 
Tramps night-

club in New York, along with Cocoa 
Brovaz, Heltah Skeltah, Buck-
shot, and Funkmaster Flex. 

CELEBRATION OF FREEDOM: 
Secteur-A, a Sarcelles, France-
based management company, is 
sponsoring a concert to celebrate the 
150th anniversary of the country's 
abolition of slavery. Slated for May 
22-23 at Le Olympia in Paris, the 
concert will feature Secteur-A-man-
aged rappers Doc Gyneco (Virgin), 
Passi (V2), Stomy Bugsy (Colum-
bia/Sony Music), Janik, Arsenik, 
and Hamed Daye (Delabel), and a 
number of groka (a form of Car-
ibbean music) performers like Neg-
Marrons (S.M.A.L.L./Sony). Ac-
cording to Jean-ciser Mouelle, head 
of international design at Secteur-A, 
most of the rap artists (Janik and 
Daye are new artists) have certified 
gold and platinum records in France. 
Tickets are available at Virgin Mega-
store and FNAC. 

THIRD-ROUND K.0.? It seems 
that Wyclef Jean, producer of 
Canibus' single "Second Round 
K.O.," has plans to get into the 
Canibus/LL Cool J battle. Jean 
recently told a Billboard correspon-
dent that he is working on a track 
titled "What's Clef Got To Do With 
It" to get back at LL for mentioning 
him in "The Ripper Strikes Back." 

Assistance in preparing this column 
was provided by Kwaku in London 
and Cécile Tesseyre in Boulogne, 
France. 
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IZIATU FAISONS 

RHYTHII 
SECTION 

INSTANT REPLAY: Two weeks ago in the May 16 issue, Janet 
Jackson's "I Get Lonely" was the Hot Shot Debut at No. 6 on Hot 
R&B Singles based on street-date violations. The following week, 
the single went to No. 1 on that chart after a full week of sales 
were tallied. Now, two weeks later, history seems to be repeating 
itself as Brandy and Monica's "The Boy Is Mine" (Atlantic) 
makes its way to an early Hot R&B Singles debut at No. 7 due to 
the same circumstances. The violations at core R&B stores alone 
accounted for more than 4,000 units, earning the pair a No. 21 
placement on the Hot R&B Singles Sales list. Jackson's violation 
drew some 2,500 units and earned her a No. 37 sales ranking the 
week she entered. Nonetheless, with an audience of 46 million lis-
teners, "The Boy Is Mine" is sure to capture the No. 1 crown on 
Hot R&B Singles next issue, when a full week of sales are factored 
in. 

TWO WOO: Last issue, the soundtrack to "Woo," which happens 
to be the first release through new Epic imprint Untertainment, 
made its debut at No. 8 on Top R&B Albums. Now, a twist devel-
ops, as "Woo—The DJ's Choice From The Motion Picture Sound-
track" enters that list at No. 89. The album was released as a lim-
ited-edition vinyl EP containing five fewer cuts than the original 
soundtrack album and is therefore charted separately. The newer 
"Woo" will probably have a short chart run, as only 16,000 copies 
were shipped to retail. 

RAPTREPRENEURS: When met with opposition, people who 
are determined usually find a way. First Master P produced the 
movie "I'm Bout It" and sold it as a direct-to-video film when he 
was unable to find a distributor. He began his rap career using the 
same do-it-yourself methods to distribute his records. Now rap-
per and Roc-A-Fella CEO Jay-Z follows that same path. His 
"Streets Is Watching" soundtrack (Roc-A-Fella/Def Jam/Mercury) 
nabs the Hot Shot Debut crown on Top R&B Albums at No. 3, while 
the accompanying direct-to-video film enters the Top Music Videos 
list at No. 1. The movie sold 17,500 units in its first week. 
"The movie was done very efficiently, and we felt we wanted to 

paint a picture that reflects our beginnings. And we couldn't do it 
with just an album; we needed a canvas," says Jay-Z. He credits Mas-
ter P with the initial idea and says that because of the movie, his 
company now has film offers in the works. Like Master E Jay-Z made 
a first album that was independently released and funded. 

THEY DO KNOW: Jon B.'s "They Don't Know" (Yab Yum/550) 
cracks the top 10 on Hot R&B Singles, moving 11-8. The song post-
ed a total increase of 25%, or 6.3 million listeners, the second-
largest increase after Brandy and Monica's "The Boy Is Mine," 
which grew by 6.5 million. Even more impressive is that the song 
has been at radio 12 weeks, the point at which most songs peak. 
"Cool Relax" holds at No. 5 on Top R&B Albums. 
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TITLE 
ARTIST (IMPRINT/PROMOTION LABEL) 

1 _ i 
' 

LOVE HURTS 
JUANITA DAILEY (WOO/ICHIBAN) 

2 _ 1 LIKE WE DO 
PA. (DREAM WORKS) 

3 _ i IF YOU WERE MINE 
TAMI HERT (550 MUSIC/EPIC) 

4 _ i NO STOPPIN' 
NEWT ALUSIARSITAT AMA& ZINO ANDIIC VANDAUUND 

5 2 7 DO YOU 
HEATHER B. (FREEZE/REPLAY) 

6 22 7 THE WAY I PARLAY TROOP (WARRIOR/ICHIBAN) 

7 1 7 
' 

LET IT GO 
NICE d SMOOTH (STREET LIFE/DNINE/ALL AMERICAN) 

8 5 4 6° WAYZ VERONICA (HOLA/RED ANT) 

9 4 Ei 
" 

THEY BE JUMPIN 
MIL QUM A>lt & !Mate Tema taie.tou 

10 _ I GOT'S LIKE COME ON THROUGH 
S4STARDI Ur SOUNOTROM 

n _ I 
' 

GET YO ASS IN THE WATER AND SWIM LIKE ME! 
GEORGE CLINTON (DOUGLAS/GRAVITY) 

12 3 8 HERE COMES THE HORNS 
DELINQUENT HABITS (RCA) 

13 10 13 MY STEEZ 
RAW ELEMENTS FEAT MENAI-DOGE WIG PlAY/SOUD DISCS) 

. xv ,,, 
3 
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. ui i., 
3 
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ku TITLE 
ARTIST (IMPRINT/PROMOTION LABEL) 

14 18 34 BE MY PRIVATE DANCER 
THE 2 LIVE CREW (LIU JOE) 

15 7 a 
' 

SABROSURA 
DJ. LAZ (PANDISC) 

16 15 R 
' 

I KNOW YOU WANT ME.. . 
NASTYBOY KLICK FEAT. CECE PENISTON(NASTYBOY) 

17 _ 1 STREET LIFE 
LIGHTER SHADE OF BROWN (GREENSIDE/THUMP) 

18 _ i IF YOU DON'T KNOW 
KILLAH PRIEST (GEFFEN) 

19 8 9 BIG BOOTY GIRLS 
M.C. SHY-D (BENZ) 

20 16 3 IF I LET MYSELF GO 
CHUCK JACKSON & DIONNE WARWICK (WAVE) 

21 _ 1 CRIMINAL MINDED 
BOOGIE DOWN PRODUCTIONS MIL. MULTIMEDIA) 

22 — 22 AZ SIDE 
NASIYBOY (UCK FEAT. MARDI INASTITOGLASSNOILIJUCURY) 

23 _ 1 
' 

BRIDGE IS OVER 
BOOGIE DOWN PRODUCTIONS MIL. MULTIMEDIA) 

24 11 6 PUERTO RICO 
FRANKIE CUTLASS IHOODY/FREEZE/MOONROOF) 

25 13 43 
' 

BLAST FIRST 
PARIS (UNLEASHED/WHIRLING) 

Bubbling Under lists the top 25 singles under No. 100 
which have not yet charted. 

Artists & Music 
LUCINDA WILLIAMS GETS IT RIGHT 
(Continued from page 16) 

Gravel Road," the superb follow-up to 
1992's "Sweet Old World." Beginning 
with a wistful love song, "Right In 
Time," the country/blues album alter-
nates between melancholy (the soft-
spoken ballad "Lake Charles" and the 
closing acoustic-blues "Jackson") and 
rocking ("Drunken Angel," an indict-
ment of a self-destructive rock star 
that recalls Bob Dylan's "Positively 
Fourth Street," and the loud, biting 
"Joy"). 

"I was trying to get that feeling I 
had on the first album," she says, 
referring to her self-titled 1988 al-
bum, which Koch International is 
planning to reissue in mid-June. 
"The problem was going in with a 
bunch of songs cold in the studio 
and trying to get that feel that we 
had before. And you knew it would-
n't be there. Then I would want to 
stop and go out and play the songs 
a whole bunch and kind of get them 
warmed up, then go back and do 
that. I could never settle for less 
than I had on that first album." 
Williams, who recorded two 

albums of folk, blues, and country 
standards for Smithsonian/Folkways 
before putting out "Lucinda Wil-
liams" on the independent label 
Rough Trade, has had notoriously 
bad luck with record companies. 
Rough Trade, which folded a few 
years after putting out "Lucinda 
Williams," couldn't push it effective-
ly. And when Chameleon Records 
subsequently picked up the album, 
which contains the rich classics 
"Passionate Kisses" and "The 
Night's Too Long" and has since 
become a touchstone for the growing 
alternative-country movement, the 
company never gave it much support. 
Most recently, she signed with 

Rick Rubin's American Recordings 
label, which went through major 
structural changes last year before 
inking a new deal with Columbia, 
further delaying the record after 
the songs were finished. 

Williams signed with Mercury in 
late April, after splitting with 
American. She expects more mar-
keting this time, and the label 
agrees that there are now many 
more options for her than before. 
"She really predates a lot of things 
that have been taken for granted in 
terms of marketing an adult 
artist," says Michael Krumper, 
Mercury's senior marketing VP in 
New York. "She really predates the 
rise of triple-A radio; she predates 
the rise of Borders and Barnes & 
Noble and adult-leaning record 
retail. Those are all areas in which 
she really can excel." 
Radio stations, which rarely 

played Williams' songs when they 
first came out, are finally primed 
for her new material, Krumper 
says. In fact, some adult rock and 
country stations have already 
begun airing "Still I Long For Your 
Kiss," her song on the soundtrack 
to Robert Redford's "The Horse 
Whisperer." (A different version 
appears on "Car Wheels.") 

"We're getting a huge reaction to 
the song from the soundtrack," says 
Rita Houston, music director and 

midday air personality at Fordham 
University's WFUV New York. "It's 
a classic Lucinda song, and it's defi-
nitely holding over the Lucinda fans 

'She really pre-
dates a lot of 

things that have 
been taken for 
granted in terms 
of marketing an 

adult artist' 

until the album is out. I think the new 
album is amazing. For a woman who 
takes a few years between records, 
this one is defmitely worth the wait." 

"I really don't believe there's a 

magic potion for breaking an artist 
like this," Krumper says. "I think 
it's persistence and taking care of 
the little stuff." 
Williams is occasionally por-

trayed as a difficult artist who 
alienates people in her quest to get 
things right. She says that's not the 
case. She compliments Mercury, for 
example, which has booked her for 
"Late Show With David Letter-
man" the night of the album's 
release date and for a couple of 
high-profile Lilith Fair tour dates 
this summer. 

"I don't burn bridges if I can help 
it. I've managed to stay friends with 
everybody I've worked with," she 
says. "Gurf and I are having a little 
problem right now sorting things out 
—that goes back to a long friendship 
and a 10-year connection that we had 
with the band and all. I'm sure we'll 
get it sorted out at some point." 

amusement 
ARTIST(S) 

business® 
Venue Date(s) 

BOXSCORE 
TOP 10 CONCERT 

Gross Attendance 
Ticket Price(s) Capacity 

GROSSES 

Promoter 

BOB DYLAN/VAN MORRISOW 
1001 MITCHELL 

Gorge May 16-17 
George, Wash. 

$2,051,873 37,018 
$84/$63/$47.25 39,554, 

two shows 

Universal Concerts 

GEORGE STRAIT 
TIM MCGRAW, JOHN 
MICHAEL MONTGOMERY 
FAITH HILL 
LEE ANN W0fAACK 
LILA MCCANN 
ASLEEP AT THE WHEEL 

Arrowhead Stadium May 16 
Kansas City, Mo. 

$2,018,700 51,838 
$45/520 sellout 

PACE Touring 

BILLY JOEL Hartford Civic Center May 6, 8-9 $1,824,785 47,397 Delsener/Slater 
Hartford, Conn. $38.50 three Enterprises 

sellouts 

GEORGE STRAIT Hubert H. Humphrey May 17 $1,618,915 42,038 PACE Touring 
TIM MCGRAW, JOHN Metrodome $45/520 sellout 
MICHAEL MONTGOMERY Minneapolis 
FAITH HILL 
LEE ANN WOMACK 
LILA MCCANN 
ASLEEP AT THE WHEEL 

GARTH BROOKS Rupp Arena May 15-17 $1,380,368 68,010 Varnell Enterprises 
TRISHA YEARWOOD Lexington, Ky. $20.50 three 

sellouts 

BOB DYLAN/JONI General Motors Place May 14 1800,173 14,879 Universal Concerts 
MITCHELL/VAN MORRISON Vancouver ($1,158,495 15,823 Canada 

Canadian) 
$61.99/$44.72 

ERIC CLAPTON Nashville Arena May 16 $797,579 14,759 Beaver Prods. 
Nashville $61/$41 sellout • 

DAVE MATTHEWS HAND Gorge May 15 $693,000 20,000 Universal Concerts 
TM MAHAL & THE PHAN- George, Wash. $34.65 sellout 
TOM BLUES RAND 

ERIC CLAPTON Pyramid May 17 $673,435 14,654 Beaver Prods. 
Memphis $50/535 sellout 

ERIC CLAPTON Dean E. Smith Center, May 14 $516,348 10,829 C&C Concerts 
University of North $52.50/540 11,711 
Carolina, Chapel Hill 
Chapel Hill, N.C. 

Copyrighted and compiled by Amusement Business, a publication of Billboard Music Group. 
Boxscores should be submitted to: Rob Evans, Los Angeles. Phone: 213-525-2324, 
Fax: 213-936-5282. For research information and pricing, call Rob Evans, 213-525-2324. 
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Virgin Underground's Demise Bad For Music, 11 
HE UNFORGIVING, brutally 

sharp industry ax has swung again— 
and it's claiming yet another dance-
rooted entity. The victim this time? 
Virgin Underground and its visionary 
president, Rick Squillante. 

After three years and a string of 
influential international hits, the club-
focused subsidiary of Virgin Records 
has been shuttered. The official rea-
son for the move is "ongoing corpo-
rate restructuring at the label." 
Although no one at Virgin could be 
reached for further comment at press 
time, it appears that Virgin's recent 
deal with the dance-intensive Astral-
werks has rendered the small but 
rambunctious Virgin Underground 
redundant and disposable. 

Since its formation in 1994, the sin-
gles-driven subsidiary has made con-
siderable noise. Its first release, "I'm 
Ready" by Josh Wink alter ego Size 
9, remains among the most copied 
dance records of the five years, and 
it's still a red-hot European licensing 
item. The label also scored with the 
12-inch pressing of "Spin Spin Sugar" 
by Sneaker Pimps. Under Squil-
lante's A&R guidance and street pro-
motion, it went on to top Billboard's 
Hot Dance Music/Club Play chart. 

Virgin Underground's most recent 
success was with the anthemie 
"Wanna B Like A Man" by Simone 
Jay, which caused a serious dance-
floor commotion and made a re-
spectable dent at crossover radio. 

"I'm proud of the fact that the 
label's music made an impact," says 

by Larry Flick 

Squillante, adding that while he's 
"extremely disappointed" by Virgin 
Underground's demise, he can move 
on "without feeling like the label was 
a failure." 

Squillante will present material by 
VU acts Peplab and Groove Junkies 
to Virgin's A&R staff for possible 
release. From there, he'll begin 
searching for a new gig. Quite 
frankly, we are astonished that Vir-
gin did not reassign him within the 
label. He is among the most effective 
and charismatic figures we've ever 
had the good fortune of encountering 
in this business. We predict Virgin 
will sorely regret letting him slip 
away. However, his availability is good 
news to anyone interested pumping 
up the visibility and creative quotient 
of his or her company. Start dialing 
his number now . . . or call us if you 
need it. 
As we ponder yet another harsh 

blow against clubland, it's hard not 
wonder if the industrywide hype 
about a dance music revolution is 
nothing more than a big fat joke. 

BOOGIE WONDERLAND: Jour-
neyman producer Ralphi Rosario 
has re-teamed with budding diva 

Robertson Shies From Rock 
BY DYLAN SIEGLER 
NEW YORK—Justin Robertson 
has never wanted to be in a rock 
band. The well-known Manchester, 
England, DJ has made a name for 
himself over the last 10 years as a 
club icon and innovator of the elec-
tronic new school, but not as a rock-
er—and he'd like to keep 
it that way. 

Lionrock, the project 
Robertson began with 
friends from Manchester 
as a way to integrate 
more "organic" instru-
mentation into his elec-
tronic music, is the clos-
-est Robertson hopes to 
get to the rock genre. "I don't want 
to play the rock'n'roll game," he 
says. "It's fairly redundant." 
As a result, Lionrock's second al-

bum, "City Delirious," due in the 
U.S. June 2 on Time Bomb/Con-
crete, contains even less material 
that could be construed as rock than 
the collective's 1997 debut, "Instinct 
For Detection." 

Lionrock uses live instrumentals 
as if they were samples, playing a 
riff and then creating a tape loop. 
The band incarnation includes MC 
Buzz B on vocals, Roger Lyons on 
electronics, Mandy Wigby on key-

ROBERTSON 

boards, and Paddy Steer on bass 
and, according to Robertson, was 
primarily created for touring pur-
poses. "It's a studio-based thing 
first and foremost," he says. 
At Lionrock's live shows, says 

Robertson, "we do this reggae-style 
sound system thing, a more club-

based thing. This is not a 
'rock/dance hybrid." 
When pressed to de-

scribe the new album— 
available in the U.K. on 
Concrete/deConstrue-
tion—Robertson says, 
"It's from the contempo-
rary electronic tradition, 
but mining bits of reggae 

and jazz. It's part of a dance culture 
that's gone back, right through to 
blues, soul, funk, disco, and hip-
hop—but it's definitely got a mod-
ern electronic sound." 
Robertson says that while 

recording and touring for "In-
stinct," he began to lose sight of his 
place in dance music. "We were 
going too far down the band route. 
I was following that too much and 
forgetting what I was good at, what 
I liked, and that I was trying to get 
across this funky, descriptive 
music." 

(Continued on next page) 

Erin's Dream. Club ingénue Erin 
Hamilton makes a promising first 
impression with a spirited interpreta-
tion of the Gary Wright chestnut 
'Dream Weaver." Due for release on 
the Los Angeles-based Trax Record-
ings, this Scott Anderson production 
sports solid remixes by Rosabel, 
Haarsh Reality (aka Julian Marsh and 
Keith Haarmeyer), Stephen Nicholas, 
and Ian Rich. With Hamilton's smoky 
alto pipes as the anchor of each ver-
sion, the single is a diverse package 
with appeal to mainstream and under-
ground turntables—as well as 
crossover radio formats. Hamilton will 
spend much of the next six weeks per-
forming in venues around the States in 
promotion of the single. 

Donna Blakely for another sure-fire 
club smash on Strictly Hype Records. 
"Do You Like The Way It Feels" 
comes hot on the heels of the two-
some's turntable staple "Take Me Up 
(Gonna Get Up)"—and it has a simi-
larly sticky hook and a house groove 
that just won't quit. 

Rosario has been honing his skills 
as a tunesmith for several years now, 
and this single shows him at his song-
writing best. He gives Blakely play-
ful words to wrap her sultry voice 
around, as well as a melody that begs 
for radio attention. Of course, before 
an edit is circulated, DJs will be 
served a two-record set of remixes by 
Rosario, Angel Moraes Lego, 
Kevin Halstead, Alex Peace, and DJ 
Attack. Needless to say, there's some-
thing for just about everyone here. So 
find a mix and bang it! 

Here's a spot of good news: After 
a few rough months, New Jersey's 
funky Gossip Records is back in busi-
ness. Label president Greg Bahary 
has inked a distribution deal with 
AV8. Ariola is getting in on the fun by 
supplementing Gossip's club promo-
tion. It's a rare communal arrange-
ment that will be interesting to watch 
unfold. 

Gossip is up and running with a 
delicious cover of Herb Alpert's 
"Rise" by Uptempo, aka Bahary and 
John Garcia. It's been a white-label 
fave among underground DJs for a 
couple months now, and it should 
enjoy a healthy retail run now that it's 
commercially available. 
Just in case you haven't gotten 

enough of disco legend Loleatta Hol-
loway on Fire Island's cover of 
"Shout To The Top," she issues anoth-
er yummy treat in the form of "Lift-
ing Me Up." Available on Sunshine 
State U.K., the track is a stompin' 
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CLUB PLAY 
1. OUTLAW OLIVE RCA 
2. WIZARD OF RHYTHM 

NEW YORK TRIBE CUTTING 
3. I LOVE THE NIGHTLIFE 

INDIA AND NUYORICAN SOUL WORK 
4. KUNG-FU 187 LOCKDOWN KINETIC 
5. MOVE ON UP TRICKSTER PLAYLAND 

MAXI-SINGLES SALES 
1. HE GOT GAME PUBLIC ENEMY 

(FEAT. STEPHEN STILLS) DEF JAM 
2. 2 LIVE PARTY THE 2 LIVE CREW 

UT JOE 

3. IT'S MY LIFE DJ BOBO DANCIN MUSIC 
4. PUSSY LORDS OF ACID ANTLER SUBWAY 
5. THE WEEKEND DAVE HOLLISTER 

TOMMY BOY 

Breakouts: Titles with future chart potential, 
based on club play or sales reported this week. 

houser that makes fine use of Hol-
loway's well-preserved pipes. Added 
pleasure is derived from the fact that 
she is digging into an original tune for 
a change. Wonder if anyone has con-
sidered letting Holloway properly 
work her program on a full-length 
album? T'would be a much-deserved 
opportunity for a singer who has 
never let her club loyalists down. 

IN THE MIX: Chicago club pioneer 
Jesse Saunders continues to stomp 
in support of last year's fab "Chicago 
House Reunion" compilation. The lat-
est single lifted from the Broken 
Records disc—which features classic 
cuts by Tyree Cooper, Vince 
Lawrence, and Screamin' Rachel, 
among numerous others—is DJ 
Pierre's genius garage anthem, "I 
Can't Stand It." Any clubhead worth 
his/her salt should already know and 
worship this jam. If you don't, shame 
on you! It's time for some long-over-
due education. 

Saunders will flex his own formi-
dable turntable skills on the forth-
coming "It's A Hard Life," a beat-mix 
dise due in late June on Switzerland's 
Energetic/Warner Music. The track 
listing is still being confirmed, though 
it will have a broad stylistic blend, 
ranging from techno-spiced house to 
deep-hard garage. The DJ/producer 
is shopping for a U.S. label for the 
project. 

Fellow Chicago jock Roy Davis Jr. 
works his program to maximum 
effect on "DJ Mix," on which he flaw-
lessly weaves thumpin' house ditties 
like "Enlightenment" by Brian 
Harden, "Home" by Mateo & 
Matos, and "Paris" by Jay Juniel. 
Davis also showcases several of his 
own notable compositions, the best of 
which are the imminent single 
"Gabriel" (with smooth vocals by 
Peven Everett) and "Beautiful One." 
Add this project to the ever-growing 
list of stellar multi-act albums circu-
lating on the upstart X-Sight/Cold 
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movin' On Up. Newcomer Debbie 
Pender flashes serious diva potential 
on "Movin' On," her first single on 
Tommy Boy Silver in the U.S. Import 
enthusiasts likely know this swishy 
house anthem from its recent U.K. 
release on AM:PM—by way of the 
independent Azuli Records. Produced 
by Blaze, the track has been remixed 
with a vibrant retro-disco flair by Italy's 
Paramour. Sharp ears will detect an 
intense empathy in Pender's perfor-
mance of the song's tale of love gone 
wrong, since she was experiencing 
her own romantic drama at the time. "I 
was so emotional at the time," she 
says. "I poured everything I had into 
the song. We did it in one take." 

Front/Brooklyn Music Ltd. label con-
gregation. Also worth investigating? 
Frankie Bones' edgy "Computer 
Controlled" opus. 

Speaking of beat-mix collections, 
Junior Vasquez currently has not 
one but two albums illustrating his 
famed turntable skills in the market. 
"Junior Vasquez 2" is a double-CD set 
on his own Pagoda/Drive label, and 
it's an absolute beat-fiend's delight 
with 33 juicy jams, including "The 
Sun Ain't Gonna Shine" by Cher, "To 
The Rhythm" by Pepstar, "Fly Life" 
by Basement Jaxx, and his own col-
laboration with Patrick Mullady, 
"Come Together." 
Vasquez also twiddles with the 

Eightl3all Records catalog on "junior 
Works EightBall," a two-CD retro-
spective of the label's best material. 
Needless to say, supreme diva Joi 
Cardwell is well-represented with 
several fine cuts. Also included are 
Victor Calderone's massive "Beat Me 
Harder" and buried treasures such as 
"Thoughts Intrude My Mind" by 
John Creamer and "Quiet" by Zoel. 
Elsewhere in the compilation 

realm, electronica enthusiasts would 
be wise to grab a copy of "Fallout," a 
collection of hard-to-find jams first 
released on the U.K.'s highly influen-
tial Leaf label. Much of the album's 
tasty material has never been issued 
in the States, including tracks by the 
Sons Of Silence, Ronnie & Clyde, 
and a rare track from Boymerang, 
aka Graham Sutton, formerly of 
Bark Psychosis. It's wonderfully 
atmospheric stuff, with moods rang-
ing from darkly melancholy to down-
right jubilant. 

"Fallout" is a promising first 
release from New York's fledgling 
Derailed Records, which will also 
compile cuts from another pair of oh-
so-hip U.K. indies, Fused and Bruised. 

BILLBOARD MAY 30, 1998 35 



Billboard. 
MAY 30, 1998 HOT II , CE MUSIC.. 

9
 

TH
IS
 

W
E
E
K
 

LA
ST
 

W
E
E
K
 

I
 2
 W
K
S
 

A
G
O
 

WK
S.
 O
N
 

C
H
A
R
T
 

CLUB PLAY 
COMPILED FROM A NATIONAL SAMPLE 

OF DANCE CLUB PLAYLISTS. 
TITLE ARTIST 
IMPRINT & NUMBER/PROMOTION LABEI TH
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MAXI-SINGLES SALES 
COMPILED FROM A NATIONAL SUB-SAMPLE OF POS (POINT OF SALO EQUIPPED KEY DANCE RETAIL 
STORES WHICH REPORT NUMBER OF UNITS SOLD TO SOUNDSCAN, INC. SoundScan® 

TITLE 1111111 ARTIST 
IMPRINT & NUMBER/DISTRIBUTING LABEL 

* * * No. 1* ** 
SHOUT TO THE TOP .100 27520N2 1 week at No. 1 • FIRE ISLAND FEAT LOLEATTA HOLLOWAY (0 2 30 3 

***No. 1* ** 
I GET LONELY (T) (X) VIRGIN 38632 1 week at No.1 (FEATURING BLACKSTREET) 

3 4 7 A ROSE IS STILL A ROSE ARISTA 13484 • ARETHA FRANKLIN 2 1 1 4 MY ALL/FLY AWAY (BUTTERFLY REPRISE) (MI IT) (X) COLUMBI••A 7J88AP212ET • MARIAN CAREY 

3 1 1 8 FOUND A CURE STRICTLY RHYTHM 12534 • ULTRA NATE * * * GREATEST GAINER * * * 
4 5 6 9 DISTORTION SUBLIMINAL 003/STRICTLY RHYTHM PIANOHEADZ CD 6 6 (1 WHO AM I (T) (X) 2 HARD 6160/VP • BEENIE MAN 

CI 13 20 6 SUNCHYME ETERNAL/KINETIC 44517/REPRISE • DARIO G 4 3 3 15 GET AT ME DOG (m) (T) (X) DEF JAM 568523/MERCURY • DMX (FEATURING SHEEK OF THE LOX) 

1E) 12 18 5 MIDNIGHT BIG BEAT 84088/ATLANTIC ROBIN S. 5 4 2 5 TURN IT UP [REMIX1/FIRE IT UP (T) (X) ELEKTRA 63844/EEG • BUSTA RHYMES 

(12) 11 17 7 STRINGS OF LIFE NITEGROOVES I078/KING STREET RALPHI ROSARIO 
6 7 - - 2 HEAVEN'S WHAT I FEEL (1)(X) EPIC 78908 • GLORIA ESTEFAN 

8 9 15 8 HANDS TO HEAVEN GEFFEN 22402 PURE SUGAR 7 5 4 14 TOO CLOSE (T) (X) ARISTA 13457 • NEXT 

9 4 3 9 TWISTED FFRR/LONDON 570111/ISLAND WAYNE G 
8 11 9 10 FROZEN (0 (X) MAVERICK 43993/WARNER BROS. • MADONNA 

cp 27 - 2 RAY OF LIGHT MAVERICK 44523/WARNER BROS. • MADONNA 9 8 10 7 MONEY, POWER & RESPECT (T) (X) BAD BOY 79157/ARISTA • THE LOX FEATURING DMX & LIU KIM] 

11 7 8 8 DO IT AGAIN GROOVILICIOUS 041/STRICTLY RHYTHM RAZOR N' GUIDO 10 13 14 10 FRIGHT TRAIN (T) (X) FORBIDDEN 1234 ROBBIE TRONCO 

12 6 5 11 UNTIL THE DAY TWISTED 55424/MCA FUNKY GREEN DOGS 
* * * HOT SHOT DEBUT* * * 

13 14 13 10 LOVE IS SO NICE KING STREET 1073 URBAN SOUL FEAT. CEYBIL JEFFRIES & TROYETTA KNOX 
a D NEW II> 1 SUNCHYME (1) (X) KINETIC/REPRISE 44517/WARNER BROS. • DARIO G 

(i4) 21 28 5 GET INTO THE RHYTHM CLASSIFIED/TIMBER! 46I/TOMMY BOY JOCELYN ENRIQUE2 
12 3 • TONY MASCOLO 10 7 WHERE DO WE GO FROM HERE? (M) (T) (X) MODERN VOICES 005 

15 17 21 7 SACRE FRANCAIS ATLANTIC 83081 • DIMITRI FROM PARIS 
13 4 • PUFF & THE FAMILY FEAT. THE NOTORIOUS B.I.G. & BUSTA RHYMES 9 5 VICTORY (T)(X) PAD BOY 79164/ARISTA DADDY 

16 25 37 4 BEAUTIFUL DAY TOMMY BOY SILVER 468/TOMMY BOY • HYPERTROPHY 
14 • ULTRA NATE 12 8 7 FOUND A CURE (0 (X) STRICTLY RHYTHM 12534 

17 24 29 5 BUMPIN' AND JUMPIN' NERVOUS 20303 KIM ENGLISH 
15 • ARETHA FRANKLIN 15 13 8 A ROSE IS STILL A ROSE (T) (X) ARISTA 13484 

18 10 9 10 I GOT A MAN SFP 9620 SHAMPALE CARTIER 
• FORTE ICD NEW 1 NINETY NINE [FLASH THE MESSAGE] (T) (X) RUFFHOUSE 78770/COLUMBIA JOHN 

19 8 7 10 FROZEN MAVERICK 43993/WARNER BROS. • MADONNA 
• GUNZ 17 18 17 19 DEJA VU [UPTOWN BABY] (T) (X) CODEINE 78762/COLUMBIA LORD TARIQ & PETER 

20 22 25 7 LIFT UP THE NEEDLE TANTRUM 001 JOHN CREAMER PRESENTS ELLIS D 
18 16 15 10 BODY BUMPIN' YIPPIE-Y140 (T) (X) A&M 582445 • PUBLIC ANNOUNCEMENT 

19 28 31 5 I NEED LOVE GROOVILICIOUS 042/STRICTLY RHYTHM PAUL MAIN PROJECT FEATURING RENEE 19  19 19 27 NO, NO, NO (T) (X) COLUMBIA 78687 • DESTINY'S CHILD 
C) 31 35 4 WHERE DO WE GO STRICTLY RHYTHM 12538 WAMDUE PROJECT 20 14 12 5 CLOCK STRIKES (0 (X) BLACKGROUND/ATLANTIC 95533/AG • TIMBALAND AND MAGOO 
23 19 14 11 THANK YOU ATLANTIC 84085 BEBE WINANS 

• 
Ci 30 35 10 RAISE THE ROOF (T) LUKE II 572251/ISLAND • LUKE FEATURING NO GOOD BUT SO GOOD 

24 16 12 11 THE FUTURES OVERRATED KINETIC 4396I/REPRISE ARKARNA 
• 

• FEAT. MISS SHIRLEY BASSEY 
22 20 16 7 EVERYBODY [BACKSTREET'S BACK] (11 (X) JIVE 42515 BACKSTREET BOYS 

(2U) 33 39 4 HISTORY REPEATING DREAMWORKS)GRAND ROYAL 057/GEFFEN PROPELLERHEADS 
23 24 27 16 HOW Do I LIVE (T) (X) CURB 73047 • LEANN RIMES 

* * * POWER PICK* * * C) 31 25 8 IMMA ROLLA (11 (X) LOC-N-UP 70310 • MR. MONEY LOC 
(2É) 35 41 3 GIVE ME RHYTHM EDEL AMERICA 9163 BLACK CONNECTION 

C;) 1 SHORTY KEEP PLAYIN' WITH MY MIND) 42505 • IMAJIN FEAT. KEITH MURRAY NEW> (YOU (T) JIVE 
C I 30 34 4 HORNEY PEPPERMINT JAM IMPORT MOUSSE T 26  17 11 8 SECOND ROUND K.O. (T) UNIVERSAL 56175 • CANIBUS 

28 29 32 6 SIXTH SENSE OVUM/RUFFHOUSE 78726/COLUMBIA • WINK 
1(1/41)1 RE-ENTRY 

_ 
4 SUPERHERO (T) (X) COLUMBIA 78787 • DAZE 

29 18 10 11 MIRACLE RCA PROMO • OLIVE ()  28 32 17 MAKE EPA' SAY UHH! (T) NO LIMIT 53302/PRIORITY • MASTER P FEAT. FIEND, SILKK THE SHOCKER, MIA X & MYSTIKAL 

30 26 26 6 PROLOGUE JACKPOT 1009/4 PLAY TENTH CHAPTER 29  21 18 21 GET READY TO BOUNCE (T) (X) EDEL AMERICA 3722 • BROOKLYN BOUNCE 

(1) 36 44 3 MY ALL COLUMBIA 78822 • MARIAN CAREY 30  22 21 15 YOU ONLY HAVE TO SAY YOU LOVE ME (T) (X) ARIOLA DANCE 54443/BMG LATIN HANNAH JONES 

32 23 19 10 I GET LONELY VIRGIN 38632 • JANET 
CI  NEW 1 IN MY LIFE (T) SUBLIMINAL 005/STRICTLY RHYTHM JOSE NUNEZ FEATURING OCTAHVIA 

33 20 16 13 HAPPINESS EPIDROME PROMO/EPIC KAMASUTRA FEATURING JOCELYN BROWN 
CI RE-ENTRY 9 LIFTED (T) (X) A&M 571265 • LIGHTHOUSE FAMILY 

C) 45 — 2 THE DAY DEFINITY 003 BOBBY D'AMBROSIO FEATURING MICHELLE WEEKS Cs  NEW> 1 THE BOY IS MINE (T) (X) ATLANTIC 84118/AG • BRANDY & MONICA 
35 15 11 13 NAPPY ELEKTRA PROMO/EEG IOWA TEl 

®  NEW> 1 N.O.R.E. (T) VIOLATOR/PENALTY 0232/TOMMY BOY • NOREAGA 
36 38 40 4 PRIDE UNIVERSAL PROMO • RACHID 35  29 34 18 LOVE IS ALIVE (T) (X) DVS 582349/A&M • 3RD PARTY 

(j7) 46 — 2 THE HORN SONG STRICTLY RHYTHM 12539 THE DON 36  25 28 8 SWEET HONESTY (T) (X) CLASSIFIED 0249 M:G 
C) 42 45 3 A LITTLE BIT OF MY LOVE VELOCITY 61012 SCOTT WOZNIAK FEATURING ALTHEA MCQUEEN 37  26 23 18 GONE TILL NOVEMBER 1M) (TI (X) RUFFHOUSE 78753/COLUMBIA • WYCLEF JEAN 

* * * HOT SHOT DEBUT* * * (1) RE-ENTRY 3 SO IN LOVE WITH YOU (T) (X) 4 PLAY 56168/UNIVERSAL • DUKE 

cD NEW 1 HEAVEN'S WHAT I FEEL EPIC 78908 • GLORIA ESTEFAN I(D RE-ENTRY 6 HANDS TO HEAVEN (T)GEFFEN 22405 PURE SUGAR 

40 37 38 5 DAY FOR NIGHT ECHO PROMO/WARNER BROS. MOLOKO 40 32 38 14 BODY ROCK (T) (X) OPEN MIC 157/RAWKUS • MOS DEF FEATURING Q-TIP & TASH 

(1) 47 — 2 KEEP IT SHINING MOONSHINE 88450 E.K.O. 41 41 — 14 LET'S RIDE (T) DEF JAM 568475/MERCURY • MONTELL JORDAN FEAT. MASTER P & SILKK THE SHOCKER 

42 43 42 3 YOUR LOVE IS TAKING ME OVER DEEPER 0014 KNIGHT BREED 42 40 29 10 DO FOR LOVE (T) AMARU 42504/JIVE • 2PAC FEATURING ERIC WILLIAMS 

(1) 48 46 3 MADAZULU 550 MUSIC 78767/EPIC • DEEP FOREST 43 45 20 14 OFF THE HOOK (T) (X) ATLANTIC 84070/AG • JODY WATLEY 

44 34 23 12 I THOUGHT IT WAS YOU FFRR/LONDON 570085/ISLAND SEX-O-SONIQUE 44 33 26 12 MY HEART WILL GO ON IT) (X) INTERMIT 54020/PRIORITY DEJA VU 

Clà NEW 1 DON'T GO LOSE IT BABY POPULAR PROMO ROZALLA ICI RE-ENTRY 47 FREE (T) (x) STRICTLY RHYTHM 12528 • ULTRA NATE 

CD NEW 1 HEAD INTERSCOPE PROMO TRANSISTER 1E) NEW 1 EVERGREEN (T) (X) BEFORE DAWN 114/TOUCHWOOD TAIKA 

47 49 — 2 YOU WON'T FORGET ME RCA 65427 • LA BOUCHE 47 37 — 2 GET INTO THE RHYTHM (T) (X) CLASSIFIED/TIMBER) 461/TOMMY BOY JOCELYN ENRIQUEZ 

48 32 24 14 MUSIC TAKES YOU JELLYBEAN 2533 PULSE FEATURING ANTOINETTE ROBERSON 48 23 22 13 WHAT YOU WANT (T) (X) BAD BOY 79142/ARISTA • MASE (FEATURING TOTAL) 

CD NEW> 1 REACH OUT PREACHER SAVE THE VINYL 57517/LOGIC TODD TERRY 49 35 48 8 ON THE MIC (T) RELATIVITY 1692 • DJ HONDA FEAT. CUBAN LINK, JU JU, A. L. AND MISSIN' LINX 

50 41 36 9 BUTTERFLY PERFECTO/KINETIC 43892/REPRISE TILT (ST) RE-ENTRY 2 DO YOU WANT MORE? (T) VELOCITY 61015 SUBMISSION 

C) Titles with the greatest sales or club play increases this week. Power Pick on Club Play is awarded for the largest point increase among singles below the op 20. Greatest Gainer on Maxi-Singles Sales is awarded for the largest sales increase among singles 
anywhere in the top 50. •Videoclip availability. Catalog number is for vinyl maxi-single, or CD maxi-single if vinyl is unavailable. On Sales chart: (M) Cassette maxi-single availability. (T) Vinyl maxi-single availability. (X) CD maxi-single availability. 01998, 
Billboard/BPI Communications. 

ROBERTSON SHIES FROM ROCK 
(Continued from preceding page) 

So after the frenzy of the first 
album died down, Robertson says, "I 
started DJ'ing a lot more in the down-
time, and it was like, 'Welcome home!' 
I remembered all the things that I 
liked about club culture—it was like 
a revelation, really" 
That homecoming was just what 

Robertson needed to inspire the sec-
ond album. "City Delirious" draws 
substantial licks from the traditions 
of British ska ("Rude Boy Rock"), 
classic rock, dub ("Wet Roads Glis-

ten"), and even swing and surf rock 
("Zip Gun Rumble"), but stays solid-
ly rooted in the club culture Robert-
son feels part of. 

Robertson's wide musical knowl-
edge, which his U.K. fans will recog-
nize as the force behind the influen-
tial Rebellious Jukebox club night he 
started, informs Lionrock's eclectic 
foundation. "I know so much more 
about music now than I did when I 
started out," says Robertson. "The 
dance scene opened my eyes to loads 

of different things I didn't know 
about." 

Robertson's interest in live, "or-
ganic" instrumental sounds stems 
from his love of many kinds of music 
and does not reflect any criticism of 
the electronic music genre. "Machin-
ery is not rigid. People should stop 
being so scared of it. When you think 
of it, there are people who are still 
whining about Bob Dylan playing an 
electric guitar!" 

Peter Harper, product manager at 

Time Bomb/Concrete, says that in 
marketing Liomlock, the label hopes 
to develop Robertson's dynamic, per-
sonable image by distributing an elec-
tronic press kit including video 
footage and an interview with Rob-
ertson, and a mix tape of Robertson's 
non-Liomrock DJ work. 

For "City Delirious," Harper says, 
"our initial focus was record pools and 
underground DJs, because we want-
ed to build momentum through the 
underground scene and get a little 

story going" before moving on to 
mainstream outlets. 
Through high-profile work with 

the Beastie Boys and the Chemical 
Brothers, Robertson has gained a 
loyal following in dance music circles. 
And for Robertson, making music 
becomes more challenging as his 
fame grows. "I always feel I have to 
work twice as hard," he says, "be-
cause the pressure is always on to 
keep ahead of the pack. But that 
keeps you hungry" 
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so any any songwriter will tell you who has 
just heard one of his songs on the radio 
for the very first time. mere are some 

touching, humorous and unusual_ recollec-

tions from music ROW'S top tunesmiths on 

what it was Like to finaLLy hear a song 

they wrote being broadcast on their LocaL 

radio station. 

EALL Anuon:RSON 
The fust song z ever got recorded was in the fall of 1956. I was 

18 years old. The song was called 'NO Love Have z,' and it was on 
TNT Records by an artist called Arkansas Jimmie. The song wasn't 
very good, and the recording of it was even worse. out it was the 
first time z ever saw ny name on the label of a 45rpm phonograph 
record, and Arkansas Jimmie sounded like Elvis to me. The day my 
box of 25 copies arrived at the general-delivery window of the 
Athens, ea., post office, z picked them up and literally ran all 
the way to the studios of WRFC radio. They had a country show from 

to noon each weekday, and a DJ named Red Healan was at the 
controls. z gave Red a copy of the record but asked him not to play 
it until z could get back to my dorm room at the university of 
Georgia and hear it on the air. so z guess the first time a Gill 
Anderson song was ever played on the radio, z was there to hear it. 
It was a thrill z will never forget. 

Rice c_AF:JVE:S 
The truth is, z don't remember hearing my first song on the 

radio. The first one z can remember hearing is Reba Ncentire singing 
"can't even Get The Glues." z was driving my beat -up old xarmann 
Ghia with a radio that only worked intermittently. The song came on 
while z was battling the brutal Nashville traffic. of course, the 
radio went on the fritz just as Reba came in on the first verse. z 
stopped screaming at the traffic and turned my wrath on the radio, 
banging and kicking the dashboard. somewhere in the middle of the 
first chorus, the sound returned and i was able to have a blissful 
moment of pure egomania. It was the first time z ever thought to 
myself, "Hey, i might be able to afford a car with a heater.' 

—)0 1-4N 
z know it's probably a cliché to say you were driving along; z 

guess everybody is. z was. Johnny Lee came on the radio singing 
"when YOU Fall in Love." I was on west end Avenue, and it was the 
most incredible feeling I've ever had in my life. z was trembling 
and shaking. z think z was on the verge of crying. z was trying to 
pull over so z could hear it better. There was so much traffic, z 
just slowed down to a crawl and cranked the radio up on my old 
oodge pickup. If you cranked it up too high, it would start 
rattling and buzzing, but z didn't care. z just played it as loud 
as that oLd radio would go. 

Continued on page 42 

Promoting In-House 
Producers, 
Developing Writer-
Artists 
And Delivering 
Complete Packages, 
Publishers Still 
Have To Focus On 
Good Songs 

BY DEBIllail EVANS 

e n recent years, Nashville 
music publishers have ldeveloped a reputation for 
not only being home to 
great songwriters, but pro-
lific producers as well. The 

advantages are obvious. As the 
direct conduit to the artists, pro-
ducers with publishing ties have a 
ready-made outlet for getting 
songs cut. However, there are 
some who question the ethics of 
such enterprises and whether the 
temptation to be self-serving in 
fact leads to less-worthy songs get-
ting cut and lowers the quality of 

'tnie've etivveys kept- -free 
Provimeticreid eta Iterot 

Seknerete insicnYy 
Nor vvitit writes vve 
sbn titett vve keurN Iteve 
tite eiraity to- beeffie etti,sts. vve deveto-p titeik\- es 
writ-ers end develop titeen prcrplfrtetixru. 

etre eretuel,ly -relent series fe ítC leéreis." 
—Donna Hilley, Sony/ATV Publishing 

Bob DiPiero 

nurture songwriters and deliver 
hit songs. Obviously, there are 
numerous opinions on these 
issues, and many in the publishing 
community feel that expanding 
their role to include in-house pro-
ducers just deepens their commit-
ment to serving the music indus-
try. 

what makes it on radio. 
There are also some people who 

wonder whether, in their rush to 
develop a strong staff of writer/ 
producers, publishing companies 
are losing their focus and neglect-
ing their original purpose—to 

FINISHED PRODUCT 
"I believe that publishers today 

are really being the A&R depart-
ments when it comes to artist de-
velopment," says Wrensong presi-
dent Ree Guyer Buchanan, whose 
roster includes writer/producer 
Will Rambeaux (co-writer of Faith 
Hill's breakthrough single "Wild 
One" and producer of Arista new-
comer Sherrié Austin). "We're 
being the A&R department be-
cause the labels can't afford to take 
three years to develop someone 
anymore. In the mid '80s, before 
the boom in '89, artists like Kathy 
Mattea and Reba McEntire made a 

couple of albums before they 
broke. So the labels were develop-
ing the artists, but now it's really 
kind of fallen into the publishers' 
hands. The label has to be ready 
with great hit songs and a great 

album to put out right away." 
Atlantic Nashville president 

Rick Blackburn doesn't necessarily 
agree. "Some publishers have sim-
ply said, 'Look, maybe we can 
serve ourselves better if we pro-
vide songs, the artist and the pro-
duction and pitch that as a total 
package,— he says. "I'm not neces-
sarily looking at publishers for 
that function. It's OK if they want 
to do it. That's fine, but 'keep the 
good songs coming to me' is the 
appeal that I'm making." 
Blackburn acknowledges that 

each publisher operates different-
ly, but he expresses concern that 
some publishers trying to be all 
things to all people could affect 
the caliber of songs in Nashville. 
"I don't want to make a general 
statement and say they all do 

Ree Guyer 13whanan 

that," he says. "I just hope it's not 
at the expense of supplying good 
songs. If that happens, then we 
potentially have a problem in 
Nashville, because this is a format 
that's based on songs. The format 
has never been more song-driven 
than it is right now." 

KEEP 'EM SEPARATED 
One way some of Nashville's 

major publishers are trying to 
keep the focus on delivering qual-
ity songs while developing a staff 
of writer/producers is to create a 
separate division. 
"Tree does not dilute the focus 

because we have two separate divi-
sions," says Sony/ATV Publishing's 
Donna Hilley, whose stable of pro-
ducers includes Don Cook, Bobby 
Braddock, Pat McMakin, Chapin 

Continued on page 50 
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Creative Director 

Jennifer Hicks 

NASHVILLE 
I 

FIRST TIME 

Cmdin lied from page 40 

F-Koffle NI'Y'E=K5 
The first time z heard 'you 

nnd I,' my wife Belinda and z 
were driving down west end 
Avenue in Nashville. of course, 
we turned the radio up loud, and 

remember getting a feeling 
that z never had before. z just 
couldn't believe my ears! My 
dream was coming true after 
years of hard work as a guitar 
player. z was on cloud nine and 
stayed there for quite some 
time. It's funny, though; 
never have that exact feeling 
again. Anytime z hear one of my 
songs on the radio--which is 
kind of like watching a child 
grow up--I get a feeling of 
great accomplishment, but, more 
than that, it's still amazing to 
me how a song affects peopLe's 
Lives and emotions and that I've 
been blessed that I'm able to 
touch their lives through the 
power of a song. 

E50r5 DIFIFIR4) 
remember exactly what i was 

doing i was vacuuming the 
carpet in the living room. I was 
much more domesticated back 
then. z was listening to the 
radio, and z heard the announcer 
say, 'up next, miss Reba 
Hcentire.' i knew my single was 
coming out. It was the first 
song i had recorded, caLLed '1 
can see Forever in your eyes.' 
so i turned the vacuum cleaner 
off. i stood in front of the 
radio like z was going to see 
something. i was just watching. 
I remember the song started, and 

remember the whole intro going 
by and her first vocals going by 
before it actually started 
registering that it was my song 
and z had written it. It was 
very dreamlike. NO one was home. 

wasn't with people. z couldn't 
say, 'Hey, that's my song. 
That's me.' z think it must feel 
exactly the same way when 
someone hits a hole in one and 
no one's there to see it. 

MAX T. eAgjmâel; 
r was driving home when 

first heard vern oosdin sing 
"way ()own peep " I can't 
remember where i was driving 
from or what I'd been doing. 
guess all that was forgotten in 
the excitement of the moment. 
nnd y Literally had to pull off 
the road until the song was 
over. It was like winning the 
lottery--not so much from the 
money point of view, but just in 
the awe of having something I'd 
done validated on the radio. 

ISKENT MAHEK 
cruisin' to work one morning, 

radio blasting, and the next 
record that came on was a song 

Continued on page 43 

UP FOR 
Discussion 
Eyes PO-etder Ky P1441(iskie issktes 

t
he trend in country-music 
publishing is to increasingly 
take on roles that record 
labels previously held, ac-
cording to directors of 
Nashville's major publishing 

companies. As country music emer-
ges from a boom-bust-rebound 
cycle into an uncertain immediate 
future, publishers increasingly are 
shaping the face of country music. 
To explore the changing face of 
publishing in Music City today, 
Billboard's Chet Flippo spoke with 
Donna Hilley, president/CEO of 
Sony/ATV Tree Publishing; Gary 
Overton, executive VP and GM of 
EMI Music Publishing; Tim Wip-
perman, executive GM and execu-
tive VP of Warner/Chappell Music; 
and Jody Williams, president of 
MCA Music Publishing, Nashville. 

Donna Hi/lev 

What is the overriding function 
that publishing is assuming from 
record companies today? 

Hilley: Record labels are not 
developing talent the way we are 
today. We have a production com-
pany, and every single act in that 
company has a deal with a record 
company now. Tree was built on 
signing a writer, getting him a 
record deal and making him hap-
pen. So, that's not new with us. 
A&R people at the labels still work 
closely with us. 
Wipperman: Publishers are be-

coming more and more de facto 
A&R departments, as far as artist 
development is concerned. The 
labels don't have the time to devel-
op the artists. So publishers are 
getting into the business and tak-
ing artists to record companies 
with a complete package. We're 
even involved in photography and 
looking into management situ-
ations. In essence, we're becom-
ing production companies for 
labels. Michael Peterson is an artist 
we showed to different labels with 
showcases. That's probably the 
most successful instance last year 
of a writer being signed to us and 
then us working to get him a label 
deal. 

Williams: Because we have a 
production company that develops 
artists, all the record labels want to 
keep their doors wide-open to us. I 
think everyone is still a little ner-
vous about why the tide has not 
turned the other way just yet. But, 
proactively, we became an A&R 
department. We kind of have two 
A&R departments here. One is 
through our production company, 
and one is through our profession-
al staff. The record companies 
know this, and talented singers 
tend to come by way of our talent-
ed songwriters. The more high-
profile your writer is, the more 

lo(4, Williams 

Jim Wippennan 

likely he's apt to be sent someone 
who's really viable. It's working for 
us. We've got this guy, Keith 
Harling, through our production 
company who looks like he has a 
hit with Decca Records right now. 
We have a delivery production sys-
tem with labels, and then we want 
to be out of the picture as far as 
management is concerned. 
Overton: You sign the artist 

only once, but you're always in the 
search for songs. So the A&R func-
tion has gone to finding songs. 
They're hiring more song-finders 
in a lot of A&R positions, as op-
posed to people who are looking 
for talent. We're in a climate now 
where labels are telling us they're 
signing fewer acts and, in fact, 
purging themselves and focusing 
down on the roster. They also 
don't have the budgets anymore 
to commit to development. I think 
they look to us and our produc-
tion departments to find and 
develop acts over a matter of time. 
We are very involved with the 

A&R project. We've had success 
with Billy Dean, Mark Chesnutt 
and David Ball. We have several 
new ones in the process. The 
labels are also looking for new 
producers. So we're a total devel-
opment company. We're also in-
volved with catalog. Hal Ketchum 
just recorded Todd Rundgren's 
old song "I Saw The Light" as a 
country single. 

What's happening with the mat-
ter of putting holds on songs? 

Hilley: That's still a huge issue. 
For example, we had a label that 
held a song for nine months and 
not only assured us that it was 
going on the album but that it 
would be a single. It didn't even 
make the album. But we're not 
holding them that long anymore. 
At Tree, we're not holding songs 
nine to 12 months ever again. 
Wipperman: There are far 

more artists now than there are 
great songs available. That opens 
you to all sorts of difficulties with 
people holding songs strictly for 
defensive purposes. The universe 
of artists has expanded greater 
than the universe of great song-
writers. We now have a two-week 
hold policy on a song. We want 
communication about the status of' 
that song. I have a certain cost 
investment in a per-song basis. 
Having our song inventory held 
up for months just becomes cost-
prohibit i'i after a certain amount 
of time. It's also a problem for the 
writers if their best work is being 
held up when it comes time for 
their yearly options to be picked 
up by the publishing company. 

Garr (h 'citan 

We're now getting good responses 
from the record companies. 
Williams: This is an issue that 

can be talked about forever. The 
fact is that there are some labels 
that are great about communicat-
ing about what's on hold and what 
their intention is about the song 
and making sure that the publish-
ers are comfortable with that. 
Unfortunately, there are some 
labels that don't do a very good job 
of this at all. We're held hostage to 
the point where we have to call up 
and say that if they don't know the 
status of the song, then we're 
declaring it off-hold. That happens 
a lot more than it should have to 
happen. All in all, though, as I was 
thinking the other day, we have no 
major problems. We can walk into 
the label and say, "We have a prob-
lem here." If you don't do that, 
you're not doing the right thing by 
your writers. 
Overton: We try to police it very 

strongly. If we say we're going to 
hold a song, we'll hold a song. Are 
there problems? Yes, there are. 
But we handle it. We don't let peo-
ple get away with these arbitrary 
holds. It's really on a case-by-case 
basis. We like to look at a positive 
move within two weeks. It's not 
only the company's income; it's 
the songwriters who at living and 
dying by their songs. Ill 

42 BILLBOARD SPOTLIGHT BILLBOARD MAY 30. 1998 



FIRST TIME 
Continued from page 42 

I'd written for Ike and Tina 
Turner titled "work on me." 
Hearing her voice come through 
that Little speaker rocked my 
world, to say the least what a 
buzz. 

S-I-EEVE SEE-e.>KIN 
The first song of mine i heard 

was waylon Jennings' "wrong." 
was driving down Highway I in 
northern california when i heard 
it. i just felt Like screaming 
out the window to all the other 
drivers, "Turn to 97.9. They're 
playing my song!" 

KAcE-Y JOAIE 
The first time z heard "1-900-

oubba" on the radio, the debut 
single from my curb album, was 
while driving down the street on 
the way to a costume party. 
was dressed as the devil, when 
my song came on the radio, z got 
so excited, i stopped my red 
van, threw the doors wide open 
so as to have the speakers 
blasting, and started to dance 
around the van. It wasn't Long 
before a cop pulled up. He asked 
me what in the devil z was up 
to. i told him my song was 
playing on the radio, and z just 
felt like raising a Little hell. 
He told me to move my vehicle. 
told him to go to Hades. He told 
me z could go to jail. z moved 
my vehicle. 

M AKK SeLeY 
was driving along in my car 

and z heard the opening to a 
song and thought, "sounds pretty 
interesting, like the way 
would approach something." so 
I'm turning up the radio, and 
realize it something z wrote 
It's Kenny wayne shepherd's 
recording of "oeja voodoo." z 
nearly ran into a billboard. 

ST EV E /401AN1CALEF 
It was at night, and z was 

pulling out of my parents' 
driveway, and sherrié Austin 
came on singing "one solitary 
Tear." I was so excited. z used 
my cellular phone and called 
my parents from their driveway 
and told them, "my song's play-
ing on the radio. Turn on the 
radio!" 

-r-F=F;KIr Mci5Kroe 
was living in Austin, Texas, 

in 1990. The first single for 
mcoride o The Ride was out, a 

• song z co-wrote called "every 
step of The way." my wife and 
were Leaving some friends' house 
one night, headed home, when the 
single came on an Austin radio 
station. My wife and z were so 
excited! we cranked the radio 
up. z definitely wasn't thinking 
about anything else at the 
moment—including the speed 
Limit. The next thing z knew, 
blue Lights were flashing. 
tried to tell the officer that 
had just heard myself on the 
radio for the first time and how 
excited my wife and z were. The 
cop Looked at me and said, "oh 
yeah, I'm Johnny cash, and 
here's your ticket!" 

Here, you'll be spoiled — even if we don't recognize your autograph. Personal service. World class food. Elegant surroundings. 

The lifestyle that some people in this town have worked years to achieve. The 1997 Zagat U.S. Hotel, Resort and Spa Survey 

calls Loews Vanderbilt Plaza the only place to stay in Nashville.» TI7e. offer  valet parking, a fitness center, and many 

conveniences for business travelers. And we're centrally located in the downtown business district, within easy walking distance 
of Vanderbilt  University and Music Row. To make a reservation at Nashville; most acclaimed hotel, call the hotel direct 

at 615-320-1700 or 80023-LOEWS. The only thing we can't provide you with is a fan club. 

V 
LOEWS 

VANDERBILT PLAZA HOTEL 

NASHVILLE 

2100 We“ End A 3 57203 

Annapolis amarr L00 Aneles Miami Brach Nmhaille New Yoti City Orlando Philaddpka S,,0 Dirso Tacma leahiagtoa,D.0 Montréal Q.t.', City Mont, Carlo 
wwur. loeurshotels. corn 
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THERE'S 

THOUSANDS 

OF WAYS 

TO WRITE IT, 

BUT ONLY 

ONE WAY TO SAY IT: 

IT ALL BEGINS 
WITH THE SONGE 

WE EXTEND OUR 

SINCERE 
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PARTNERS & 

FRIENDS 

THE SONGWRITERS 
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LOOKS 
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O O 
There may Not se A "PLood" of "outterfLy 
misses," out pop Pubs Are paying more 

Attention TO christian cataLog 

BY GORDON ELY 

hristian music has always 
had a way, every now and 
t I wn, of slipping a big hit 
into the mainstream. For 
Christian music publish-
ers, however, the occa-

sional "Oh Happy Day" (Edwin 
Hawkins Singers, 1969) or "Put 
Your Hand In The Hand" (Ocean, 
1971) have historically been most-
ly icing on a tasty-but-tiny cup-
cake. 
Then came "Change The World," 

Steve Rice 

"Flood" and "Butterfly Kisses"—all 
smash pop hits in the past two years, 
and all from writers and artists pre-
viously consigned to the compara-
tively tiny Christian corner of the 
industry. 
As major secular conglomerates 

have bought into all facets of the 
Christian industry at a dizzying 
pace in the last several years, 
avenues of exposure for Christian 
songs have broadened, and the 
capital required to support expan-
sion into new markets has in-
creased significantly. 
Jars Of Clay, part of Brentwood/ 

Benson Music Publishing, soared 
on the modern-rock charts and MTV 
with "Flood," which propelled the 
group's 1995 eponymous album 
to almost double-platinum. The 
band landed a coveted guest slot 
in January of this year on "The 
Late Show With David Letter-
man," and its follow-up effort, 
"Much Afraid," is at 800,000 units 

and climbing. 
Bob Carlisle's "Butterfly Kisses" 

was one of 1997's great success sto-
ries, with the single and renamed 
album, "Butterfly Kisses (Shades Of 
Grace)," both selling multi-
platinum and getting significant 
airplay on AC, top 40, contempo-
rary Christian and country formats. 
Add to that, Carlisle and co-writer 
Randy Thomas' recent Grammy 
for "Country Song Of The Year," 
and a Grammy last year for Gordon 
Kennedy, Wayne Kirkpatrick and 
Tommy Simms' "Change The 
World"—a major pop hit for Eric 
Clapton—and it's clear that some-
thing's going on here. 

If it's not a whole new ball game, 
it's certainly a much larger playing 
field. And while mainstream pro-
ducers, artists and labels are still 
not beating down the doors of 
Christian publishers, the heads of 
several of the Christian industry's 
biggest companies unanimously 
agree that their secular counter-
parts are giving them and their 
catalogs a new degree of interest, 
respect and credibility. 

KEEPING AN OPEN MIND 
"The primary change has been 

an open-mindedness in the gener-
al market toward Christian pub-
lishers," says Don Cason, VP and 
general manager of Word Music. 
"If we are committed Christians, 
God is in every part of our lives. 
So Christian songwriters are creat-

Bob Cadisle 
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ing more songs with a broader 
perspective about their walk with 
the Lord in everyday living. That 
makes our message much more 
palatable, and it's struck a nerve in 
the public at large. I think some of 
the resistance that existed in the 
'80s has diminished because so 
many people are identifying now 
with the message." 

"I believe there's a combination 
of factors at work at the moment," 
comments Randy Cox, co-founder 
in 1981 of independent Christian 
publishing powerhouse Meadow-
green Music (now owned by EMI) 
and currently president of Randy 
Cox Music, a joint venture with 

Don Cason 

Sony/ATV Music. "Circumstances, 
events, luck... The record labels 
would like to believe it's a trend, 
but I just don't know yet if that's 
the case. As I go out into the pop 
world and the film world, if they 
know about Christian music at all, 
it's BeBe & CeCe, Kirk Franklin 
and Andrae Crouch, or Jars Of 
Clay and Amy Grant. We have 
absolutely just scratched the very 
surface. At this point, I see no 
groundswell of everybody getting 
into the Christian music business. 
They'd just as soon leave it to the 
people who are already in it." 
Steve Rice, senior VP of EMI 

Christian Music Publishing, reiter-
ates that observation. "[Amy 
Grant's] 'Every Heartbeat' was a 
big pop hit for us a kw years 
back," he notes, "and we've also 
had cuts in the last year by Barbra 
Streisand, Vanessa Williams, 
Martina McBride and on the 
Notorious B.I.G. •Iiibute (certified 
seven-times platinum), but we 
don't really publicize those things. 
"The reason is that our compa-

ny is not trying to be a pop or 
country-music publisher. EMI has 
other divisions that do that very 
well. We simply want to be the best 
publisher of Christian music that 
we can, and if that means a few 
songs cross over to other markets 
each year, that's wonderful." 

Dale Mathews, president of 
Brentwood/Benson Music Pub-
lishing, emphasizes the impor-
tance of traditional channels of 
Christian catalog exploitation, 
while agreeing that the bigger pic-
ture is changing in ways that can't 
be ignored. "A lot of the Christian 
music industry hasn't changed 
much at all and is still quite viable 
and profitable," says Mathews. 
"There have been a handful of 
tremendous crossover successes 
recently, but only a few. But they 

have changed the complexion of 
what we do and have opened a lot 
of doors. Still, we continually 
preach to ourselves not to ever 
forget our core business and what 
we're really all about." 
Randy Thomas, longtime col-

laborator with Bob Carlisle and 
co-writer of "Butterfly Kisses," 
sees Christian crossover as a mat-
ter beyond his creative control. 
"We wrote 'Why'd You Come In 
Here Lookin' Like That,' which 
was a No. 1 country record for 
Dolly Parton in '89," Thomas 
recalls. "We write for Bob. I have a 
new duo called Identical Strang-
ers, which we write for, and Collin 
Raye is getting ready to cut one of 
our songs. So we do put on differ-
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ent hats and try to aim things in 
certain directions. But every time 
I've ever tried to think 'write a 
hit,' or ̀ go for crossover,' it's been 

a total disaster. We just try to write 
great songs, and the best of them 
go where they will." 
Even as deep-pocketed, well-

connected corporate partners give 
Christian music publishers an 
entrance into new and lucrative 
terrain, the importance of main-
stream crossover still remains a 
dichotomous, "yes/no" proposi-
tion. 
"Those blockbuster songs can't 

help but become targets for 
everyone," concludes Cason. 
"Businesses are dtiven to deliver 
home runs, and it's encouraging 
hen you knock one out once in a 

while. But good music publishing 
is still built off a strong, diverse 
base of copyrights. A lot of solid 
singles and doubles—with the 
occasional triple—stacked in there 
add up to more runs than that 
one big homer." • 
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THE FAMOUS M USIC PUBLISHING COMPANIES 
Famous Music Corporation (ASCAP) 65 Music Square East 
Ensign Music Corporation (BMI) Nashville, Tennessee 37203 
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in VJLLI t ie 

çorrettes 
writers Nights Are 

T-4e rite 
washvilLe-Networking Necessity 

F`f VERNELL f-(f\C_ETT-

1/1/ ashville's music community may not have invented writers 
nights, but it certainly has perfected them. 

Any night of the week will find a writer or group of 
writers performing their newest song or their Latest NO. I 

hit to an appreciative audience in almost any of Nashville's clubs. 
while new, unsigned writers in town would Like to think there is a 
publisher or RSA person at every table, reality is that's probably 
not the case. 

publishers, song pluggers, producers and ASO reps go out to writers 
night, but most often it is to see someone they already know. If an 
unknown writer is also on that showcase, then they might meet, a rela-
tionship form, and who knows what might happen on down the Line? 

woody oomar, head of Little eig Town music, says he rarely goes to 
writers nights, and, when he does, it is usually to see one of his 
writers. However....-woody saw me with Kieren Kane, Harry stinson, Kevin 
welch and mike Henderson in nustin, Texas, during the south ey 
southwest music conference, and he came up and asked who had ny pub-
lishing," Tammy Rogers says. "nt the time, z had my own publishing, 
but I went to talk to him and signed with Little eig Town, even though 
i was not in Nashville. That's a prime example of what can happen if 
you get out and play. -

YOU NEVER KNOW 
Peter Cronin, creative director 

at Bug Music, checks them out a 
couple nights a week. "I'll go to 
see my writers and see three or 
four other writers at the same 
time," he says. "And then there are 
nights I'll go out just to see new 
writers." 
What motivates Cronin to inves-

tigate writers nights? "I think you 
can hit on something in this town 
that will blow you away. I remem-
ber the first time I saw Gillian 
Welch; she just blew me away. You 
never know what you're gonna 
see. Maybe you'll hear someone 
who is almost there." 
Karen Conrad, VP of BMG 

Songs/Nashville, thinks writers 
nights are great and goes out two 

or three times a week. "One thing 
that does bug me are so many in-
the-rounds," she says. "It's great if 
you're going out to be enter-
tained, but as a publisher going to 
writers nights as an extension of 
my business, it takes a big chunk 
out of my evening. If I'm there to 
see only one writer, I have to wait 
through everyone else's songs to 
hear that writer's work. 

"It's a great way for new writers 
to get out there and build up their 
confidence and hear other writers' 
songs and to network," adds 
Conrad. 

MAKING CONNECTIONS 
Networking is a key reason for 

new writers to perform at writers 
nights. Songwriter Even Stevens 
describes the move to Nashville as 
being part of the freshman class. 
As you progress, you move up 
with the rest of the class. 

Blake Shelton recently signed a 

writing deal with Gosnell Music 
and a production deal with 
Sony/Tree. He says that some of 
the songs that helped him get 
those deals were songs he wrote 
with people he met at writers 
showcases. "I would absolutely 
recommend that new writers do 
writers nights," he says. "That's 
how I met the person I write the 
most with, Rachel Proctor." 
Ryan Murphey, who has a 

writer/artist development deal 
with Still Working For The Man 
Music, says that, when he first 

Tammy Rogers 

came to Nashville, he did a lot of 
writers nights. He believes it was 
that, more than anything, that 
helped him find a publishing deal. 
"I got involved in a group called 
the Young Riders, which was 
sponsored by American Songwriter 
magazine," he says. "We did a lot 
of writers nights together, and that 
led me to do other writers nights 

A DECADE OF MUSIC FROM THE WRITERS OF 

ZOMBA MUSIC NASHVILLE 
CELEBRATING 10 YEARS ON MUSIC ROW 

GARY BAKER 

FRANK MYERS 

ANDREW GOLD 

WADE KIRBY 

JASON BLUME 

CLINT BULLARD 

LEN DOOLIN 

GEORGE TEREN 

WAYNE PERRY 

RANDY GOODRUM 

J. P. PENNINGTON 

KEITH PERRY 

JACKSON LEAP 

STANLEY T. 

916 19TH AVENUE SOUTH • NASHVILLE, TN 37211 • (615) 321-4850 • FAX (615) 321-0765 

MIKE HOLLANDSWORTH , THAD TARLETON , LYNN GANN , TOM LUTERAN , GINA GAMBLE 
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and meet more people. The more 
people who hear your songs, the 
more people will talk about them 
and talk about you." 
Shelton and Kosser concur on 

one writers-night dilemma. "If 
you have a song with a neat hook, 
you might not want to do it 
because you're afraid that some-
one may pick up on it," Shelton 
points out. 

Kosser agrees, adding, "I think 
writers nights really are a valid 
part of the songwriter market-
place in Nashville, but they do 
entail risks on both sides." 
Songwriter Jim McBride doesn't 

go to many writers nights as either 
a performer or observer, but his 
reason comes from the other side 
of the coin. "It's just so hard for 
me to find great ideas after [writ-

Karen Conrad 

ing] this many years, and I won't 
write an idea that I've heard," he 
says. "I'd rather not eliminate the 
possibility that I may have come 
up with that title [heard at a writ-
ers night], so I just don't go." 

OLD PROS 
Many established writers enjoy 

writers nights, and their reasons 
are diverse. "I think probably the 
biggest reason is to try new 
songs," Rogers says. "Not that it's 
the final judgment, but it's nice to 
gauge reaction and see where you 
are with a song." 

Songwriter Bob DiPiero has a 

Blake Shelton 

list of reasons for doing them. 
"The first is purely selfish," he 
says. "It's a pleasure for me to get 
to play with different musicians. I 
also do it just to keep myself sharp 
as a guitar player and singer. 

"It's a good place to try stuff 
out, and that's still scary for me. 
Recently, I played a new song at 
the Bluebird, and, even though I 
knew it was going to be a single, I 
still had butterflies. You want the 
audience to like it—that's always 

Jim McBride 

the bottom line." 
"I think I do it mostly for the 

fun of it and because I enjoy play-
ing my songs in front of people 
and getting their reaction," says 
songwriter Paul Craft. "As far as 
people hearing my songs—A&R 
people or producers—I don't see 
them at writers nights. I've heard 
of it happening, though." 
Songwriter Susan Longacre 

plans writers nights when she has 
new songs. "I think it's a great 
opportunity to share some of your 
new material and hopefully there 
will be producers or A&R people 
in the audience...there usually 
are," she says. "I also like to go 
because I think writers need to be 
aware of what other writers are 

doing—it can be inspiring." 
So is it good to do writers 

nights? The consensus is a re-
sounding yes. Will they really 
help you get signed to a publish-
ing deal or get a new song cut? 
The consensus is probably not. 
But in Nashville anything could 
happen. 
"They are their own art form," 

concludes Murphey. "If you're a 
new songwriter, going to hear 
someone play all their hits is an 
incredible experience. I don't 
think you can know a song until 
you hear it played by the person 
who wrote it. It's so much more 
intimate, and you really under-
stand where the song is coming 
from." III Peler Cronin 

It's a 
xeco 
ore 
year 

• 

Thanks to our songwriters and the artists who recorded the singles. 

CHECK 
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since January 1st ciliiire S e 

21 couny singles 

MCA Music Publishing 
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Gary Burr 

Charlie Daniels 

Nye Fleming 

Keith Harling 
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Wally Wilson 
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Burnin' Daylight 
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Terri Clark 
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Keith Harling 

Wade Hayes 
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Tim McGraw 

LeAnn Rimes 
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Pam Tillis 

Randy Travis 
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Lee Ann Womack 

Chely Wright (2) 
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Pi-rcessi,o-ii„ Covasts Nies btte NSA 

BY VERNELL HACKETT 

t
he Songwriters Guild of 
America (SGA) opened its 
Nashville office in March of 
1982, the year SGA cele-
brated its 50th anniversary 
as the first association estab-

lished to protect the rights of 
songwriters. 
A voluntary association run by 

and for songwriters, the Guild was 
formed by Billy Rose, George M. 
Meyer and Edgar Leslie. Ori-
ginally known as the Songwriters 
Protective Assn. (SPA), its constitu-

11, 

tion's preamble charged the board 
to take "such lawful actions as will 
advance, promote and benefit the 
profession." 
The reason for the Guild's for-

mation was the realization that 
publishers did not always repre-
sent the songwriters' best interests 
when it came to signing contracts. 
In accordance with that realiza-
tion, one of the first things the 
SGA board did was to issue the 
first Standard Uniform Popular 
Songwriters' Contract. It initiated 

audits of publishers in the 1950s, 
making it possible today for song-
writers to include that right in 
their publishing contracts. 
The SGA also offers a catalog-

administration plan, which pro-
vides complete financial adminis-
tration of the writer's catalog and 
royalty collection from all sources 
covered by the writer's publishing 
contract, both domestic and for-
eign. Other benefits include cata-
log evaluation, copyright renewal 
and termination, legal/legislative 
work and insurance. 

TWO HEADS ARE BETTER 
According to George David 

Weiss, president of SGA, plans for 
a Nashville office didn't come to 
fruition until writers in that city 
urged the Guild to open an office 
there. The Guild didn't want to 
create any friction with the 
Nashville Songwriters Assn. Inter-
national, but songwriters pointed 
out that the two organizations pro-
vided different benefits for their 
members and therefore could 
operate out of the same town. 
Since then, the two organizations 
have indeed worked together on 
various projects to help further 
the rights of songwriters. 
Rundi Ream is the regional 

director of the Nashville office for 
SGA, a position she has held for 
about a year and a half. She directs 
such activities as educational ses-
sions, including Critique Sessions 
With A Publisher, held the first 
Monday of each month, and Peer 
Group Critiques, held every other 
Tuesday. Ask-A-Pro sessions are 
held the third Monday at noon 
and feature professionals dis-
cussing different aspects of song-
writing and publishing. There are 
also Hit Song Analysis sessions on 
the fourth Monday of the month, 
where hit songwriters talk about 
their backgrounds and what it took 
for them to reach their current 
level of success. 
SGNs Nashville office also intro-

duced SongMania to the unsus-
pecting public. This particular 
style of writers night takes place 
once a month, with writers per-
forming their funniest or most 
bizarre songs. There are two win-
ners at SongMania, the one with 
the most bizarre song, as judged by 
the audience, and the writer with 
the best excuse as to why their 
song wasn't the most bizarre, also 
judged by the audience. Strange as 
it may sound, SongMania has 
developed a following over the 
years and is one of Nashville's most 
popular writers nights. 
The Guild in Nashville also 

sponsors a yearly seminar, which 
will move to a late-summer time 
slot next year. "We wanted to 
move it from winter and bad 
weather and make it easier for 
people to travel to it," Ream 
explains. 
Among the Guild's upcoming 

projects is its Web site, being 
established under the guidance of 
songwriter Rick Carnes. A mem-
ber since 1984, Carnes is one of 
two Guild council members from 
the Southeast and is its fourth VP. 
While the Web site is being estab-
lished in Nashville, it will repre-
sent the entire Guild, Ream says. 
When complete, the page will give 
a variety of information about the 
Guild, including educational 
schedules for each office. 
"Having that information on the 

Internet will allow the songwriter 
who is planning to travel to 
Nashville, New York or Los 
Angeles to access the page and see 
what activities are coming up that 
they might want to attend and plan 
the trip around them," Ream 
explains. 

"We also want our members 
who are unable to get to any of 
the Guild offices to be able to par-
ticipate in different activities," 
Carnes said. "They can come to 
the Web site and check out when 
we are having a particular semi-
nar online, then they can sign up 
for that seminar and receive a 
password on the day of the pro-
gram. They will use that to be 
able to get into the chat room to 
be an interactive part of the ses-
sion." 
Anyone can log onto the Web 

site (www.songwriters.org), but 
only members will be able to par-
ticipate in the interactive sessions. 
Others who look up the site can 
find basic information about the 
Guild and what it offers, as well as 
information about each of the 
Guild offices. III 

Faith Hill This Kiss 
Martina McBride Some Say I'm Running Garth Brooks A Friend to Me 

Faith Hill My Wild Frontier Sammy Kershaw Little Did I Know 
Neal McCoy You'll Always Be In My Life Delbert McClinton Monkey Around 

Wynonna A Love Like That Ruby Lovett Your Love Speaks Louder 
Buffalo Club Nothing Less Than Love Tracy Byrd Walkin' The Line 
Jason Sellers You Better Believe It Clint Daniels Long Way Down 

Neal McCoy Love Happens Like That Matt King Destiny 
Delbert McClinton You Were Never Mine 

Randy Travis Out of My Bones 

TWO #1s, ONE WEEK MAVERICKTM 
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FIRST TIME 
Continued from page 43 

NIAKc_ 5E-ESoN 
everything that you spent 

years working for, hoping for 
and dreaming for crystallizes 
in that one moment. It's not 
about the money. It's about the 
feeling that you've accomplished 
something that maybe you didn't 
really believe you couLd ever 
do until right at that moment. 

actually heard it on 
[Nashville's] wsrx. It was 
about ii. o'clock on a sunday 
night, and ï remember switching 
to wsm right when the song was 
over, and that was a doubLe 
kick r don't know any writer 
that wouldn't teLL you that the 
best feeling of all is hearing 
your song on the radio. The 
other best feeling is the 
feeling you get right when you 
finish a song, before it's ever 
recorded and you walk out of 
the room feeling Like think 
I've got one there.' It really 
is the best feeling in the 
world. 

MIKE POKTEK 
guess Lt wouLd have been 

"Tennessee Plates," John Hiatt's 
version It was a thrill 
think r pulled off the road so 
wouldn't get further distracted 
out ï take as nuch pLeasure in 
hearing a song r pitched or a 
writer that ï signed when 
started hearing Harley Allen, 
who ï signed at Ten Ten when he 
had a big hit with Alan Jackson 
recently, that made me feeL just 
as warm inside as something 
wrote 

eoe HALLI4AN JK. 
was in my apartment in 

Queens r guess it was the 
summer of 1983, and WNCW'S scott 
muni, around three o'clock in 
the afternoon, played my song 
"Take These chains" by judas 
priest r had a pretty potent 
stereo, and r turned it up to 
II I howled and screamed and 
Laughed and jumped all over the 
apartment. 

MAKK t SAN-DE-KS 
M y first single was back 

around 1983 or '84 on vince 
Gill, "oh carolina." It was a 
sunday morning, and r was driving 
tours around Nashville for one of 
those companies on tourist row. 
don't know which chart show it 
was on, but r had a van full of 
peopLe and r was listening to 

• the show. ï was driving around 
°oily Parton's house and marty 
Robbins' old house, and they got 
to NO. 34 and pLayed "oh 
carolina." when it came on 

e said, "Hey, r wrote this song." 
They didn't believe me. 

c_HUc_K ASH (THE 
ALTEKED) 

The first time r heard "Low" 
on the radio, r remember 
wondering how many others were 
hearing it for the first time 
and where they were listening 
from r also remember thinking, 
"will anyone remember hearing 
this years from now?" And 
wondered what people who heard 
it wouLd take from it. 

Continued mi page 5 7 

MCA Records 

60 Music Square East 

Nashville TN 37203 

Tel 615 244 8944 

Fax 615 88e 7410 

111SHVILLE 

May 7, 1998 

Dear Publishing Community: 

In case you have not heard, MCA Records was the only country label to achieve 
more an 1,000,000 combined Billboard Data Systems (BDS) spins during Billboard's 
most recent chart year. 

This is an unprecedented accomplishment that simply would not have been 
possible without such great songs. 

Thanks to the greatest songwriting community in the world and a very special 
thanks to the song-pluggers for getting those great songs to us. 

Respectfully, 

TB/LW/ch 

ony own 
resident 

PS. See you on the boat. 

Larry Willoughby 
Vice President of A&R 
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MASH VILLE 
mimic Pilummv 
LABELS' FARM TEAMS 
Continued from page 40 

Hartford, Lonnie Wilson, Larry 
Boone and Paul Nelson. "We were 
the first publisher to start that. 
Buddy Killen started it years ago. 
That's the way he began building 
Tree [the original publishing com-
pany that has since been pur-
chased by Sony}—by having a pro-
duction arm. He started it with 
Roger Miller, Joe Tex and people 
like that. We've always had the 
premise of building from inside 
out, discovering talent with writ-
ers who then become artists. 
We've always kept Tree Pro-
ductions and had someone basi-
cally working with writers we sign 
that we know have the ability to 
become artists. We develop them 
as writers and develop them 
through production. We are actu-
ally talent scouts for the labels." 
EMI Music Nashville also has in-

house producers—Dann Huff, 
Mark Bright and Csaba Petocz. 
"We have a division called EMI 
Productions," says EMI Music 
Nashville president Gary Overton. 
"It's a separate profit center. We 
go out and find artists, and we 
have a fund so we can spend 
money developing them for six 
months, three years or whatever is 
necessary for demos and showcas-
es. Then it's me who goes out and 
pitches them to labels. The labels 
are very receptive to this. Several 
labels call and ask, 'What have you 
been working on? What's coming 
through the farm team over 
there?' We've worked with 90% of 
the labels in town." 
Overton admits some people 

have a problem with the in-house 
producers at publishing compa-
nies, but he's careful to keep the 
situation above board. "The prac-
tice of paying producers to cut 
your songs was actually brought 
up to me by a label head who 
asked, 'Did you know so-and-so 
was doing it?' I said, `No, I don't 
think it's right, but it's none of my 
business. I don't do that.' What we 
do here is we get into relationships 
with producers to have them de-
velop as producers. I have noth-
ing in their contracts saying 'I'm 
going to pay you to do it.' I don't 
have anything in their contract 
saying they have to cut a certain 
number of my songs. What mat-
ters the most in making a record is 

congratulates: 

,Sherrié (Austin -R _EST N EW TI »,4_ENT TAMWORT1-1 MUSIC FESTIVAL (AUSTRALIA'S CMAs); AlREAdy soid OVER 100,000 UNITS 01 1IER ARISTA dEbut Album WoRds 

jelnir Cody - Top 30 COUNTRy SONWITER 01 1 997 - Music Row MaciaziNE's Hir list; "ANgEl IN My EyEs" #1 

iiJitt .Z'cimbenux Calu- "How Was I To KNOW" #1 

7he evinudles S gNE d_  TO MERCURV RECORdS/NY; FIRST siNqlE "DRivE ME HOME" RELEASES JUNE 23Rd, ALL)UM RELEASES July 28th 

Staff Writers: Shenié Austin•Sally Barris•Blair Daly•Dazy Head Mazy•Conni Elhsor•The EvinRudes•Nancy Montgomery•Will Rarnbeaux•Roberta Schiller Catalog Representation: Kent Blazy•Tom Snow 
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having the greatest songs." 
Overton doesn't think the prac-

tice of paying producers is a per-
vasive problem. "I don't believe 
it's widespread," he says. "Can I 
believe it's going on? Yes, I believe 
it, and I just think it's bad for busi-
ness." 

PRODUCING PRODUCERS 
One of the positive aspects 

Overton sees developing from 
publisher/producer liaisons is that 
the publishing companies are dis-

Froto left: Don Cook, Bobby Braddock, Donna Miley 

covering and nurturing talented 
new producers. Mike Porter, pres-
ident of Gaither Music Publishing, 
sees that as a plus in both the 
country and Christian markets. 
"We can help hone their craft," 
he says of new producers, "and 
expose their work to more peo-
ple." 

re 

company." 
Bomar agrees with Blackburn 

that, in the rush to sign producers, 
publishers might be losing sight 
of their purpose—delivering hit 
songs. "I do think that they are 
losing sight of the original pur-
pose," he says. "I do understand 
the thinking that this is a way to 
try to control recording projects, a 
way to gain influence—if not 
major control of recording proj-
ects—which helps you get your 
songs from your publishing cata-

log onto a major record label. 
Obviously, that's the goal for 
doing it, and most of the big com-
panies are putting a major focus 
on that." 

BEGINNING OF THE END 
Bomar notes that this shifting 

focus reflects what has already 

Ow- fo-ebts à n treretiticreted ele of 
vvitick seievelopime sole entelle elfrift 

eleveloyie writers—we- fort/I-sic so- kruiteit on 
errti,sts ¡mite ebey o-r rrxeyr Pe- áe writers newt 
proelkicers mey crr rney etrt- vviiterS. " 

—Woody Bomar, Little Big Town 

However, building a stable ()I 
writer/producers and writer/artists 
takes a level of financial strength 
that makes it tough for small bou-
tique publishing houses to com-
pete. "Overall, a lot of the larger 
companies have the kind of fünd-
ing that allows them to sign a lot of 
artists and producers," says Little 
Big Town's Woody Bomar. "It 
takes pretty major money to be 
able to do those kinds of things. 
Our focus over the 10 years we've 
been here is a more traditional 
style of publishing, which is devel-
oping song catalog and develop-
ing writers—not focusing so much 
on artists who may or may not be 
writers and producers who may or 
may not be writers. I know there's 
a real trend in that direction, and 
most of the large companies are 
almost exclusively signing produc-
er/writers and artist/writers." 
Bomar says Little Big Town 

writer Bob DiPiero is starting to 
do some work as a producer: 
"He's very talented at doing that, 
and we are very supportive of his 
effort, but it didn't have anything 
to do with why we signed him. It's 
a career move he decided to 
make; it's not the thrust of our 

happened in ()titer music centers. 
"The publishing business outside 
of Nashville for quite a few years 
has been very much in that type of 
direction," he says. "There aren't a 
lot of' situations, to my under-
standing, out on the West Coast 
where a person who is exclusively 
a songwriter can get a writing deal 
with a publishing company who 
has songwriters to go out and plug 
their catalog the way publishing 
companies have traditionally 
worked over the last few decades." 
Does Ile think such practices are 

affecting the quality of songs? 
"Most of the producers who are in 
these situations are trying to exer-
cise good judgment in song selec-
tion and trying to do what's best 
for the artist, " Bomar says. "Most 
of them are not doing exclusively 
in-house songs, but we do have to 
compete with the in-house songs. 
I think the producers generally 
are looking for the great songs 
and trying to think long-term on 
the artist's behalf and building a 
career. If they start thinking in the 
short term, I think the quality will 
go down. But I think there are still 
a lot of great songs coming out of 
these situations." • 

MUSIC 

FOR 

THE 

SOUL... 

LYRICS 

FROM 

THE 

HEART. 

OUR SONGWRITING FAMILY 

Defy! Dodd Joe Doyle David Frasier John Hiatt Ed Hill Rick Holt Layton Hogverton 

Marcus Hummel! Bucky Jones Josh Kear Eddie Medlin' Bill Luther Johnny MacRae 

Aimee Mayo John Oates Hugh Prestivood Mike Pide Bob Regan Ryan Reynold, 

Jim Rice Danny Shirley Danny Simpson Wilt Wilkins Tun [Furth 

1`11C. PUBUSHING 

Karen Conrad Sharon Walls Geri Travi, Ron Strive Cbrio Oglesby 
Chip Aung Michelle Berlin Dave Whited Henry Hurl 
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UNSUNG HEROES 
Continued from page 38 

the lyrics were so fresh and it was 
such a positive, romantic message; 
I thought it could be a country 
song." 
So Daane asked Roboff to re-

demo it as a country tune. 
Though extremely skeptical, she 
complied. "I said, 'If you re-demo 
this song country, I'll get Faith Hill 
to cut it,— says Daane, who took 
the tune to Missy Gallimore, pro-
ducer Byron Gallimore's wife. 
"She loved it. Faith loved it. All's 
well that ends well." 
Daane says part of being a plug-

ger is anticipating an artist's new 

an understanding of what they 
want to sing about," he says. "We 
always ask questions like 'Where 
are you from?' If they're from 
Georgia, they're probably not 
going to sing a song called 'I Love 
Texas.' We consider the regional 
aspect of where they're from, 
which kind of tells us the things 
they relate to. So I think it's good 
to find out as much as you can 
about the artist, and who the artist 
feels they are, and what message 
and what image they want to pre-
sent. A good song plugger has the 
ability to put themselves in an 
artist's shoes and then go through 
the catalog and find the songs that 
reflect that." 

fr 

feet lb,ke,kY1rie birert-nettp, elteer-
teetder, ecrnMetett, pycitvrt-rt,st-, ClOSe -fnelfrlei. 
end, persomi inemj'er to every s(,eete crete of 
t-ke vvnters t-Gter vvit-e kere." 

—Whitney Daane, Maverick 

direction. "You have to be able to 
cast songs, and part of that is 
being able to take risks," she says. 
lust because that [song] sounds 
like what Clay Walker did last 
time, you can't assume that's what 
he's going to want to do this time. 
I think you have to be able to 
anticipate where an artist is going 
to want to go next." 
Cooley admits he loves it when 

pluggers surprise him. "The ones 
I like are the ones that don't listen 
to direction," he says with a laugh. 
"If I'm looking for a certain kind 
of song and they throw a surprise 
at me, I love that. All rules were 
made to be broken." 
Woody Bomar does some of the 

plugging for Little Big Town, but 
also relies heavily on VP of cre-
ative Terry Wakefield. "He works 
closely with all the writers and is 
very much on top of all the re-
cording situations and knowing 
who is cutting when and where," 
Bomar says. 

IF THE SHOE FITS 
When asked what he thought 

made a good plugger, Bomar 
responds, "Thick skin, love of 
music, just an insight that helps 
you get into the mind of an artist 
and helps you see things as an 
artist sees them so that you have 

One of the most successful song 
pluggers in town is Caryn Wariner. 
She's married to Capitol artist 
Steve Wariner and began running 
his publishing compan). Steve 
Wariner Music, in 1993. Caryn is 
responsible for pitching and get-
ting numerous cuts on Steve, 
including Garth Brooks' hit single 
"Long Neck Bottle" and Bryan 
White's hit single "One Small 
Miracle," written by Wariner and 
Opry-veteran Bill Anderson. War-
iner also co-wrote the title cut of 
Clint Black's current album, 
"Nothin' But The Taillights." 
"When I heard 'Long Neck 

Bottle' the very first time, I said, 
'That's Garth," says Wariner, who 
adds that she always relies al her 
first instinct as to who to pach to. 
Wariner encourages new plug-

gers to pitch early. She says when 
husband Steve cut his new album 
for Capitol, they got pitches after 
the album was finished. -They 
were so late," she says. "I think 
some people wait too long. If you 
find something you think is really 
good, pitch it." 
She says patience and tenacity 

are also necessities for song plug-
gers. "Garth had 'Long Neck 
Bottle' three years, but we didn't 
care," she says. "We knew it was a 
good song for him." 
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FIRST TIME 
Continued from page 49 

EDDIE c_AlSvVELL 
(NewSonle) 

The first time x heard a song 
z had written on the radio, it 
didn't feel real. NOW, many 
years Later, i am still humbled 
and amazed when i hear a Newsong 
song on the radio. 

4,‘KIr 
when z got my first cut, 

"Love's seen A Little mit Hard 
on me" by juice Newton, I las 
putting burglar alarms in, and 
z was telling all my customers 
that z had this song coming out 
on the radio, and none of them 
believed me. z could never get 
to hear it on the radio. so 
finally called the radio 
station, convinced them 
who z was, and asked them if 
they would play it for me over 
the telephone. so the first 
time z heard my first cut was 
over the telephone, and z was 
hearing it mono. z was so 
excited to hear it. z went 
outside and got into the truck 
where my [co-worker] at the 
time was still sitting, and 
told him, and z don't think he 
believed me. z said, "Honest, 
no kidding. z have a song on the 
radio." just as a joke z said, 
"AS a matter of fact, it's 
playing right now." z punched 
the radio button and it was 
playing on the radio right 
at that second. He looked at 
me as if z was samantha 
stevens on "eewitched." It 
was a very interesting 
day. 

MA KK e;EFFP4E7i4/-
(VVIAITEHEAKT) 

The first time z heard one 
of my songs on the radio-1 
believe it was "He's Returning" 
--the critic in me was so hard 
on myself, z immediately 
thought, "i could have changed 
the chorus" or "was that the 
word z really wanted to choose?" 
The first time z heard something 
z loved on the radio was 
one of those winter nights 
traveling down the highway when 
you can pick up stations from 
practically india. z caught a 
New York city station that was 
playing "Fly eagle Fly" for a 
teen program some really 
wounded people had been 
calling in. z thought, "That 
is exactly why z wrote that 
song, so that eagle could fly 
to people who needed to hear 
it." That is probably my best 
memory of hearing a song of 
mine on the radio. 

f<AN-DY -THOMAS 
(1-DE-ArtIc_At_ 
STKAN4EKS) 

sweet comfort Eland had a song 
called "childish Things" that 
went to NO. II on our local am 
station. Here I am in a 
christian band, and the local 
pop station—which was not 
supposed to play christian 
music—played the single anyway, 
and there were enough people who 
called in and liked it that it 
went to NO. II in our own 
little hometown. That was the 
first tulle • 
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George Winston Inks Longterm Label Deal  
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Songbooks Showcase Ha 
BY CHET FLIPPO 
NASHVILLE—The Country Music 
Hall of Fame is issuing an ambitious 
series of songbooks tied to and 
themed around the 59 members of 
the Country Music Hall of Fame. The 
five books are being published by Hal 
Leonard Corp. of Milwaukee. 

"Hal Leonard approached us and 
wanted to know what we thought of 
such a project," says Country Music 
Foundation (CMF) and Country 
Music Hall of Fame deputy director 
Kyle Young. We couldn't have been 
happier about it. We're happy to be 
associated with Hal Leonard— 
they're really the top of the industry" 

"It's a labor of love for us," says 
Hal Leonard president Keith Mar-
dak. "We issued a first edition of this 
years ago, but there have been many 
inductees since, so we've cleaned up 
the series, dressed it up, and re-
launched it." 
Although the Foundation and the 

Hall of Fame have been involved in 
publishing projects before, says 
Young, previous ventures had been 
limited to standard books, such as the 
Foundation's current co-publishing 
venture with Vanderbilt University 
Press. The CMF also publishes the 
Journal of Country Music, a scholar-
ly quarterly. 
The five books, retailing for $12.95 

apiece, are large, slick-covered, illus-
trated paperbacks that each have 
from 29 to 33 songs arranged for 
piano, guitar, and vocal. Each Hall of 
Fame member is represented by pho-
tographs, a biography, and songs that 
were associated with him or her. 
One of the initial difficulties, says 

Young, was that many of the Hall of 
Fame Inductees are executives rather 
than performers or even producers. 

"So," he says, "we found and 
grouped songs or material around 
them by people that had been associ-
ated with them." 

For example, BMI president/CEO 

Frances Preston is known for being 
a songwriter's champion. So, she's 
represented by songs by her protégés 
Joe South and Kris Kiistofferson. 

Similarly, publishing pioneer Roy 
Horton's section includes Peer-
Southern hits from his days with that 
firm, now known as peermusic. 

Ralph Peer himself, who virtually 
launched the country music industry 
with his field recordings of Jimmie 
Rodgers and the Carter Family, is 
naturally represented by those 
artists' work. 
WSM Nashville radio pioneer 

Grant Turner is represented by Hylo 
Brown's "Grand Ole Opry Song," 
while promoter J.L. Frank's section 
includes songs he wrote with Pee 

Music Attorney Harold Orenstein, 85, Dies 
NEW YORK—Harold Orenstein, a 
pioneering music industry attorney, 
died May 15 in New York at age 85. 
Still active at the time of his death, 
Orenstein, who joined BMI after ser-
vice in World War II, concentrated on 
the songwriting and music publishing 
aspects of the business. 

"For about 10 years starting in the 
early '50s, Harold—commuting from 
New York—was the only lawyer rep-

I Of Earners 
Wee King. 
"We gave it a lot of thought," says 

Mardak. "We found songs that real-
ly related to the careen" 
"You won't find a collection like 

this anywhere else," notes Young, 
adding that "the loyal country con-
sumer can now find on retail shelves 
all of the great songs associated with 
the many greats in the Hall of 
Fame." 
Mardak says the series automati-

cally goes to dealers that subscribe 
to Hal Leonard's New Issues pro-
gram. "Beyond that," he notes, 
"they'll be featured in our monthly 
sales bulletin, the Hal Herald." The 
books are also for sale at the Coun-
try Music Hall of Fame. 

resenting clients in Nashville," says 
music attorney Ed Cramer, a longtime 
friend. For many years, Orenstein was 
in partnership with Allen Arrow In 
addition, Orenstein represented com-
poser Philip Glass and the late Frank 
Loesser, among others. With David 
Grinn, Orenstein was the co-author of 
"Entertainment Law And Business." 
His widow, Indira, and a daughter, 
Donna, survive. 11W L1CHTMAN 

"TAKE ME OUT TO THE 
BALL GAME" 

Written by Albert Von Tilzer 
and Jack Norworth 

Public domain 

Since baseball is the great Ameri-
can pastime, it should be no sur-
prise that songs about the sport 
also find great favor with the 
American public. Perhaps the 
most famous ode to the boys of 
summer is the 1908 copyright 

"Take Me Out To The Ball Game." 
It's been recorded many times by 
various artists and no doubt sung 
on countless ball fields across the 
country. It's most recent incarna-
tion takes place in instrumental 

PUTAGENIY. SQ1NY 
form on Sam Bush's new album, 
"Nowlin' At The Moon," and on 

"Diamond Cuts," an album of base-
ball songs that Bush contributed 
to along with Bruce Spring-
steen, John Fogerty, and 
other artists. (Proceeds 

from "Diamond Cuts" bene-
fit Hungry for Music.) 

Sam Bush had more than 
one reason for deciding to in-
clude "Take Me Out To The Ball 
Game" on his album. He and his 
wife are huge baseball fans, and 
the song holds a great deal of sen-
timental value for him, as it was the 
last song he recorded with his 
friend Roy Huskey Jr., an ac-
claimed bass player who died last 

September. "When we recorded 
the song, I wanted to re-create the 
mood of the '30s when there was 

such a thing as mandolin 
orchestras," says Bush. "I 
asked Roy to play bass and 
had Darrell Scott on guitar. 
I love that cut. It was the 
last session I played with 
Roy" 
"Howlin' At The Moon" 

also includes "Song For Roy" 
which Bush co-wrote with Jon 

Randall Stewart. (The cut features 
a guest appearance by Emmylou 
Harris.) "After 'Song For Roy,' we 
thought we should end the album 
with 'Take Me Out To The Ball 
Game,' " says Bush. "We wanted to 
end on a joyful note." 

um ics _ -§ 
TITLE • WRITER • PUBLISHER 

THE HOT 100 
TOO CLOSE • K. Gist, Darren Lighty, R.L. Hugger, R. Brown, R.A. Ford, D. Miller, J.B. Moore, 

K. Walker • Naughty/ASCAP, Do What I Gotta/ASCAP, Uh, Oh/ASCAP, Copyright Control, Neutral 
Gray/ASCAP, Pure Love/ASCAP, WB/ASCAP 

HOT COUNTRY SINGLES & TRACKS 
THIS KISS • Robin Lerner, Annie Roboff, Beth Neilsen Chapman • Puckalesla/BMI, 
Nomad-Noman/BMI, Warner-Tamerlane/BMI, Almo/ASCAP, Anwa/ASCAP, BNC/ASCAP 

HOT R&B SINGLES 
I GET LONELY • Janet Jackson, James Harris Ill, Terry Lewis, Rene Elizondo, Jr. • Black Ice/BMI, 

EMI April/ASCAP, Flyte Tyme/ASCAP 

HOT RAP SINGLES 
TURN IT UP [REMIX]/FIRE IT UP • T. Smith, Glen Larson, Stu Phillips • T'Ziah's, BMI/Music Corp. 

Of America, BMI 

HOT LATIN TRACKS 
SUAVEMENTE • Elvis Crespo • Sony/ATV/BMI 

Sony/ATV Makes Hendrix Deal 
BMG Gets Dave Matthews Band 

SUB PUB ON HENDRIX: 
Sony/ATV Music Publishing has 
acquired worldwide subpublishing 
rights, the U.S. excepted, to more 
than 100 musical works of Jimi 
Hendrix. The company made the 
deal with Experience Hendrix 
L.L.C. president/CEO Janie Hen-
drix, sister of the rock star, who 
died in 1970. In the U.S., the Hen-
drix catalog is administered by 
Seattle-based Experience Hen-
drix L.L.C. 
Hendrix, a legendary per-

former and writer, has had his 
music covered by such performers 
as Sting, Chris-
sic Hynde, 
Seal, Jeff 
Beck, P.M. 
Dawn, Eric 
Clapton, Spin 
Doctors, and 
Stevie Ray 
Vaughan, 
among many 
others. 

M ATTHEWS BAND/BMG 
TIES: Hotter-than-hot rock group 
the Dave Matthews Band has 
moved from individual foreign-
licensing deals to a single admin-
istration arrangement with BMG 
Music Publishing. The deal ex-
cludes the U.S., Canada, South 
Africa, and Australia, where the 
group maintains its own arrange-
ments. 
A BMG Music spokeswoman says 

the company would have first option 
to make deals in those territories 
should the band choose to give up 
administration control. The group's 
recently released third album, 
"Before These Crowded Streets," 
on BMG Music sister label RCA 
Records, has the distinction of hav-
ing replaced the "Titanic" sound-
track as the No. 1 selling album 
after a run of 16 weeks. 

PEER SETS BOGOTA OF-
FICE: Peermusic has established 
in Bogota, Colombia, its 27th inter-
national office. In that country, 
Rosa Gaviria, manager of royal-
ties and copyrights, and Marlena 
Duarte, manager of administra-
tion, will operate the office on a 
day-to-day basis, reporting to New 

York-based Jorge Barriga, direc-
tor of Latin America operations. 

A SCAP'S TOP FOREIGN 
TAKE: A new verification system 
helped ASCAP boost its 1997 for-
eign distributions to a record 
$132.2 million, a 6.7% increase 
over the year before. Credit for 
the increase goes to the society's 
International Monitoring Unit, 
which checks the "thoroughness 
and correctness" of TV perfor-
mance statements received from 
affiliated societies in eight coun-
tries, according to ASCAP CEO 

John LoFru-
mento. As pre-
viously report-
ed, overall 
ASCAP distri-
butions were a 
record $416.6 
million last 
year, an in-
crease of 5% 

Words & Musiç 
zzz 

by Iry Lichtman 

over 1996. 

LINCOFF EXITS ASCAP: Ben-
nett Lincoff, one of the architects 
of ASCAP's department of new 
media and World Wide Web site 
license agreement, has left the 
performance right group. ASCAP 
says that Lincoff's departure, 
effective May 8, was by mutual 
agreement and that it was related 
to pending restructuring of the 
new media section. Lincoff says 
his plans will involve being at "the 
intersection" of copyright and the 
Internet. 

MINDER MUSIC DEAL: Lon-
don-based Minder Music Ltd. has 
acquired rights to the Neil Mel 
Music catalog in various global 
markets. Songs include "Denis" by 
Blondie. 

PRINT ON PRINT: The follow-
ing are the best-selling folios from 
Cherry Lane Music: 
1. Metallica, "Re-Load." 
2. "Titanic—The Musical," vocal 

selections. 
3. John Denver, 'All Aboard." 
4. "Jekyll & Hyde," vocal 

selections. 
5.Dave Matthews Band, 

"Crash." 
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Newsmakers 

Sneak Attack At Brownies. Elektra recording group Spoon recently performed 
tracks from its album "A Series Of Sneaks" at New York nightclub Brownies. The 
band is touring until July. Pictured at the event, from left, are Frank Gironda, 
band manager; Bill Pfordresher, VP of promotion at Elektra Entertainment 
Group {EEG); Alan Voss, executive VP/GM at EEG; Gary Casson, executive VP 
at EEG; Spoon members Jim Eno and Joshua Zarbo; Ron Laffitte, senior 
VP/GM, West Coast, at EEG; Spoon member Britt Daniel; and Sy'via Rhone, 
chairman/CEO of EEG. Kneeling, from left, are Dane Venable, senior director of 
marketing at EEG; Steve Kleinberg, senior VP of marketing at EEG; and Greg 
Thompson, senior VP of promotion at EEG. 

Heartfelt. Olivia Newton-John recently celebrated the release of ner MCA 
Nashville set "Back With A Heart" with MCA and Universal execs at the Trace 
Restaurart in Nashville. Attending the event, from left, are Mel Lewinter, co-
chairman/COO, Universal Music Group; Bruce Hinton, chairman, MCA 
Nashville; Newton-John; Doug Morris, chairman/CEO, Universal Music Group; 
and Mark Hartley, co-manager, Fitzgerald-Hartley. 

All-4-Kids. All-4-One recently performed at the Wilshire-Ebell Theatre in Los 
Angeles to support the Grammy Concert Series for Children. Attendees at the 
event included 1,800 Los Angeles-area elementary schoo children. Pictured, 
from left, are All-4-One members Delious Kennedy and Tony Borowiak; Diane 
Mataraza, executive director of the NARAS Foundation; John Hall. trustee of 
Music Performance Trust Funds; Bobby Rodriguez, director of the Hispanic 
Musicians Assn. Orchestra; and All-4-One's Alfred Nevarez and Jamie Jones. 

Soul Provider. Godfather of Soul 
James Brown recently performed at 
the House of Blues in Los Angeles in 
support of his upcoming set, "Sack 
Again," on Private I/Mercury Records. 
Pictured at the event, from left. are 
Goldie Hawn, Brown, and Hawn's 
daughter, Kate Hudson. 

A Roast Amongst Friends. Radio veteran Brian Philips was the recent recipient 
of a roast at the Motown Cafe in New York. Planned by Kid Leo, VP of promotion 
at Columbia Records, the event benefited the T.J. Martell Foundation For 
Leukemia, Cancer, and AIDS Research. Pictured in front of the venue, from left, 
are Tony Martell, chairman of the T.J. Martell Foundation; Philips, who is director of 
programming, Atlanta and Dallas, for the Susquehanna Radio Corp.; and Kid Leo. 

Gaia-ety In Hollywood. EMI Music Distribution (EMD), Virgin Records, and 
Domo Records recently celebrated Kitaro's latest Domo release, "Gaia," at the 
Palms restaurant in Hollywood. Joining the celebration, from left, are Monica 
Calderon, field marketing rep, Orange County, at EMD; Charles Estrada, sales 
rep, Los Angeles, at EMD; Natalie Chavez, sales rep, Los Angeles, at EMD; 
Kitaro; Christine Notaro, field marketing rep, Hollywood, at EMD; Tommi Diaz, 
marketing project manager at EMD; Ron Feddor, sales rep, Los Angeles, at Vir-
gin Records; and Eddie Gilreath, managing director at Domo Records. 

Ii 

On The Road To Stardom. RCA Victor and BMG executives recently celebrat-
ed the gold certification of "Star Wars (A New Hope) Special Edition." Pictured, 
from left, are Joe Mozian, VP of marketing at RCA Victor; Harry Palmer, consul-
tant; Rudy Gassner, president/CEO, BMG Entertainment International; Pete 
Jones, president, BMG Distribution; Cor Dubois, president, BMG Classics; and 
Bill Rosenfield, VP of A&R, soundtracks, at RCA Victor. 
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Producer Geza X Moves From Punk To Pop Mainstream 
BY JEFFREY L. PERLAH 

It's been more than 20 years since 
Geza X produced the Germs' first EE 
"Lexicon Devil"—a raw, blistering 
affair that put West Coast punk rock, 
as well as Slash Records, on the map. 
Although Geza has added new 

wave, R&B, rap, and mainstream 
rock to his palette of production work 
(last year he produced Meredith 
Brooks' breakthrough single, 
"Bitch"), he's still firmly grounded in 
the punk scene he helped pioneer. 
Currently, Geza is producing the 
soundtrack to the upcoming film 
"Rage: 20 Years Of Punk Rock West 
Coast Style" (Classified Films) and 

co-producing the 
movie's score with 
director Michael 
Bishop. 
Following his 

work with the 
Germs, Geza pro-
duced and mixed 
material by the 
Dead Kennedys, 
Black Flag, Redd 
Kross, the Av-
engers, the Weird-

os, and other punk groundbreakers 
and played guitar in a number of 
bands, including the Bags (who wore 
bags on their heads), the Deadbeats 
(whose claim to fame was the Dan-
gerhouse single "Kill The Hippies"), 
and the Mommymen (which he 
formed). 

In "Rage," Geza is also among the 
charismatic cast of interviewees, 
along with Dead Kennedys front man 
Jello Biafra, Circle Jerks vocalist 
Keith Morris, TSOL front man Jack 
Grisham, and others. 

"Right from the beginning, I iden-
tified very strongly with punk's sen-
sibilities, in the sense of everything 
being taken to the max," Geza ex-
plains. "It was extra loud, extra alien-
ated, kind of even counter to the coun-
terculture in that it poked humor at 
its own roots. I appreciated its inver-
sion of everything that was decent 
about society" 

Before becoming a producer, the 
young Geza could be found sleeping 
on the floor of Artists Recording Stu-
dio in Los Angeles in exchange for 
repairing its audio equipment. "Of 
course, what typically happens in 
those situations is one day the engi-
neer doesn't show up and they need 
someone to do a session," says Geza. 
"Bands would come up from Mexico, 
and we'd get a ease ofJ&B and record 
a mariachi album." 
Soon after, Geza talked the owner 

of the Masque club, across the street, 
into letting him sleep on its floor in 
exchange for being the sound man. 
(The recent Year 1 Records compila-
tion "Live From The Masque" fea-
tures tracks mixed by Geza.) It was 
there that he met the late Germs 
front man Darby Crash, who walked 
up to him and said, "You're a produc-
er? So produce us," Geza recalls. 

It was 1977, and punk was erupt-
ing in the U.S. and the U.K. Geza re-
ally wanted to cut his teeth on some 

PRO 
FILE 

GEZA X 

"very hard rock," which is exactly 
what "Lexicon Devil" became. 
He remembers the challenges of 

recording guitarist Pat Smear (now of 
Foo Fighters). "We didn't have an 

amp, so we ended 
up putting the 
guitar through a 
chain of pedals, 
and that's what 
gave it that sort of 
very odd crunch-
played-through-a-
big-metal-pipe 
sort of sound," he 
notes. 
"They were 

very interested in trying new things 
because they were practically kids at 
the time. I was amazed and appalled 
and delighted simultaneously." 
As the Germs sprouted, so did the 

do-it-yourself ethic associated with 
late-'70s punk. "There was a very 
good reason for this," Geza says. 
"There was some very serious sup-
pression from the record companies 
... that eliminated the possibility for 
new sounds and new social move-
ments to break out." 
At the time, Geza was obsessed 

with extreme distortion. "You hear 10 
punk records from that era, and they 
all had certain things very much in 
common: that scrunchy sort of sound 
and a whole bunch of ambient noises," 
he notes. "I knew I was showing all 
the flaws, all the warts." 
Geza produced, mostly with Thom 

Wilson, a number of Dead Kennedys 
records, including the "Holiday In 
Cambodia"/"Police Truck" single, the 
"Too Drunk To Fuck" EE and the 
"Fresh Fruit For Rotting Vegetables" 
and "Plastic Surgery Disasters" 
albums. 
With each subversive outing, Geza 

grew increasingly amazed by the gui-
tar work of the Dead Kennedys' East 
Bay Ray, whom he calls "a really qual-
ified musician in many styles." 

Following the maxim "If it's big, 
let's make it bigger," Geza dragged 
Ray's amp into an echo chamber, 
against the guitarist's initial objec-
tions. "In the spirit of 'let's try it,' I 
took [the amp] into this chamber and 
turned it way up, and we got the 
colossal sound on 'Holiday in Cambo-
dia,' " explains Geza. 
Geza also produced, along with 

Spot, some of Black Flag's early 
material, including several singles 
and an early unreleased version of the 
"Damaged" album. What floored him 
most about this raging, gnarly band 
was Greg Ginn's twisted guitar work. 
"It was so obtuse," says Geza, "and I 
had come from a very similar school 
of thought: do atonality in a way that 
somehow fell between the cracks but 
became music. I made it a point of 
honor to capture it as loud and brazen 
and naked as it truly was." 
With early '80s releases by the 

Dead Kennedys and Black Flag came 
the ultra-incendiary punk form 
known as hardcore. "Bands from the 
south [of Los Angeles] like Hunting-
ton Beach started coming up to Hol-

lywood and doing shows," Geza says. 
of a sudden, you get these rad 

skateboarders rearming there's a way 
to express rage. And in a way, it was 
pretty violent." 
Even before the punk rock bug bit 

him, Geza was living an off-kilter 
lifestyle. In the late '70s, he had given 
himself a shocking haircut and 
appeared on TV's "The Gong Show" 
From 1988 to 1990, Geza was a staff 
engineer at Paramount Recording 

Studios, working with R&B and rap 
artists including Ice-T, Charlie Wil-
son, Club Nouveau, Lighter Shade Of 
Brown, Uzi Brothers, and Keith 
Washington. Geza is now on the board 
of the recently established Music Pro-
ducers Guild of the Americas. 
He owns a 24-track recording stu-

dio called City Lab Sound Design 
with songwriter Josey Cotton. 
Among the records he's produced 
there are Butt Trumpet's Chrysalis/ 

EMI debut, for $700. Geza says it's 
the cheapest major-label record ever 
made. 

Geza's other production credits 
include 1000 Mona Lisas, Face To 
Face, Magnapop, and Rimitti—a 
band that features King Crimson gui-
tarist Robert Fripp, Red Hot Chili 
Peppers bassist Flea, East Bay Ray, 
and a number of other musicians play-
ing rai, a funk/rock genre rooted in 
Algeria. 

PRODUCTION CREDITS 
BILLBOARD'S NO. 1 SINGLES (MAY 23, 1998) 

CATEGORY HOT 100 R&B COUNTRY CLUB PLAY MODERN ROCK 
TITLE 
Artist/ 
Producer 
(Label) 

MY ALL 
Mariah Carey 
M. Carey, W. Afanasieff 
(Columbia) 

I GET LONELY 
Janet (Feat. Blackstreet) 
J. Jam, T. Lewis, 
J. Jackson, T. Riley 
(Virgin) 

THIS KISS 
Faith Hill/ 
B. Gallimore 
(Warner Bros.) 

FOUND A CURE 
Ultra Nate/ 
Mood ll Swing 
(Strictly Rhythm) 

THE WAY 
Fastball/ 
Julian Raymond 
(Hollywood) 

RECORDING 
STUDIO(S) 
Engineer(s) 

HIT FACTORY 
(New York) 
Dana Jon Chappelle 
Mike Scott 

FLYTE TYME 
(Edina, MN) 
Steve Hodge 

LOUD 
(Nashville) 
Julian King 
Marty Williams 

GROOVE ON 
(New York) 
Phil Pagano 
Doug DeAngelis 

A&M STUDIOS 
(Los Angeles) 
Joe Baresi 

RECORDING 
CONSOLE(S) 

SSL 8000 Harrison Series 10 SSL 4000G Yamaha 02R/ 
Mackie 32.8 Bus 

Custom Neve 4972 
w/ Flying Faders 

RECORDER(S) Sony 3348 Otan i MTR 100 
dolby SR 

Mitsubishi X-850 Tascam DA 88 Mitsubishi X-850 

MASTER TAPE Amepx 467 Ampex 499 Ampex 467 Tascam DA88 BASF 900 

MIX DOWN 
STUDIO(S) 
Engineer(s) 

CRAVE 
(New York) 
Mick Guzauski 

FLYTE TYME 
(Edina, MN) 
Steve Hodge 

IMAGE 
(Hollywood, CA) 
Chris Lord-Alge 

M.A.W. 
(New York) 
Steve Barkan 
Doug DeAngelis 

IMAGE RECORDING 
(Los Angeles) 
Chris Lord-Alge 

CONSOLE(S) SSL 4000G Plus Harrison MTR 100 
dolby SR 

SSL 4056E SSL 4000G SSL 4056E/G 

RECORDER(S) Sony 3348 Sonic Solutons Sony 3348 Sony APR 24 Sonny 3348 

MASTER TAPE Ampex 467 Hard disc Ampex 467 Ampex 499 Quantegy 499 

MASTERING 
Engineer 

GATEWAY 
Bob Ludwig 

BERNIE GRUNDMAN 
Brian Gardner 

THE MASTERING LAB 
Doug Sax 

POWERS HOUSE 
OF SOUND 
Herb Powers Jr. 

BERNIE GRUNDMAN 
Brian Gardner 

CD/CASSETTE 
MANUFACTURER 

Sony EMI-LTD WEA Europadisk EMI-LTD 

(0 1998, Billboard/BPI Communications, Hot 100, R&B & Country appea in this feature each time; Mainstream Rock, Modern Rock, Rap, Adult 
Contemporary, Club Play, and Dance Sales rotate weekly. 
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Emily Bros. Legacy Hits The Stage 
BY CHET FLIPPO 
NASHVILLE—For Jeff Boyet and 
Matt Newton, the supreme moment 
came after the May 14 opening of 
"Bye Bye Love: The Everly Brothers 
Musical." The two singers, who por-
tray the Everly Brothers in the pro-
duction, were met backstage at the 
Ryman Auditorium by Margaret 
Everly, the Everly 
Brothers' mother. She 
had watched the show 
from the front row. 
"She said," says 

Boyet, "that there were 
times during the show 
that she was sure we 
were lip-synching to 
her sons' records." 

"That's the highest praise we could 
have gotten," agrees Newton. "Don 
and Phil [Everly] are coming to the 
show later, when they go off tour. But 
to hear Mother Everly say that was 
just amazing." 

Interestingly, the opening came 
just two weeks after the Everly 
Brothers themselves played the Ry-
man. Memories were fresh in onlook-

EVERLY BROTHERS 

ers' minds, and comparisons were 
inevitable. 

"Bye Bye Love" runs through Oct. 
24 at the Ryman; a cast album will be 
released in the future. The musical is 
the loosely told story of the lives and 
career of Don and Phil Everly. It 
roughly spans the years from their 
childhood—when they sang on live 

radio shows with their 
parents, Ike and Mar-
garet—to their 1957 
debut at the Grand Ole 
Opry, their meteoric 
rock'n'roll career, and 
their 1986 induction 
into the Rock and Roll 
Hall of Fame. 
While the musical's 

story line is somewhat sketchy, the 
production hinges on the ability of 
Newton and Boyet to re-create, or at 
least approximate, the Everlys' 
almost-otherworldly harmony 
singing. They succeed far more than 
one would expect from two singers 
who met only three months ago after 
auditions for the show were held in 
several cities. 

Murphey Rides Again lin West fest 
BY DEBORAH EVANS PRICE 
NASHVILLE—With his first album 
on his West Fest Records, Michael 
Martin Murphey says he's enjoying 
the artistic freedom that comes from 
having his own company (Billboard, 
Feb. 7). Distributed by Valley En-
tertainment, "Cowboy Songs Fbur" 
will hit the streets July 7, but Mur-
phey fans who attend his WestFest 
western art and music festival, held 
July 4th weekend in Silver Creek, 
Colo., will get first crack at buying 
the new project. 

"It feels like I am freer than I have 
ever been before. I feel like I'm in 
control of my art," 
says Murphey of his 
22nd album. "I have 
artistic freedom like 
I never dreamed, and 
I don't have to worry 
about what state-
ments I make. I felt 
much freer. If I 
wanted a song to be 
six minutes long, I could do it. If I 
wanted to do an old cowboy song sim-
ple and folky, I could do it. If I want-
ed to do something that went in the 
direction of the more hot country 
sound, I could do it. I could move in 
any direction." 
Murphey made the move to freer 

pastures earlier this year when he 
left Warner Bros., where he was the 
flagship artist for its Warner West-
ern imprint. Murphey says there are 
no hard feelings. In fact, West Fest 
and Warner will partner at retail to 
create displays that will house his 
new project alongside his previous 
three volumes of "Cowboy Songs," 
which were released on Warner Bros. 
Produced by Joey Miskulin and 

Ryan Murphey, "Cowboy Songs 

MURPHEY 

Four" includes 15 songs and a late-
1800s poem, "Old Horse." The songs 
are a mix of traditional cowboy songs, 
such as "Little Joe The Wrangler" 
and "Utah Carrol," and new self-
penned tunes, such as "Summer 
Ranges" and "Born To Buck Bad 
Luck." He also covers Lyle Lovett's 
"Farther Down The Line," with 
Lovett joining Murphey to duet on 
the song. (Lovett cut Murphey's 
"West Texas Highway" for his forth-
coming album.) Murphey also re-
corded "Easy On The Pain" and 
"Run Toward The Light," which he 
co-wrote with son Ryan Murphey, 
who co-produced the album. The pro-
ject includes a medley of cowboy trail 
songs from the 1930s and '40s. 
"'Cowboy Songs Four' is about 

hanging tough with a lifestyle you be-
lieve in," Murphey says. "It attempts 
to preserve what the general public 
admires about the cowboy mentality, 
which is strong individualism, close-
ness to nature, love of the land, and 
above all a tenacious belief in living 
the way you want to live, freely. This 
album is a statement about liberty 
that I think anyone can understand, 
whether they are cowboy music afi-
cionados or not. Cowboy music 
speaks to a certain spirit in people, 
and that's what we tried to get to on 
this album." 
Murphey says the recording pro-

cess went smoothly. "We had all the 
music and all the arrangements, 
knew what musicians we wanted, and 
what we wanted them to play. We just 
went in and did it. The approach was 
very much the approach of having a 
band in the studio rather than over-
dubbing a thousand things." 
The lyrical content on the album 

(Continued on page 58) 

"Matt and I clicked the first time 
we sang together, which was at the 
last audition," says Boyet. "This is a 
hard sound to copy, but we had the 
closest to the Everly sound the pro-
ducers had heard. We're not copying 
them, but the sound is close to what 
they had. We even look a bit like 
brothers. I was raised on Everly 
Brothers music; my mom and dad 
were huge fans. 'Bird Dog' was the 
first song I learned to play on guitar." 

Boyet, 27, is an Arnold, Mo., native 
with theater experience; he moved 
here 21/2 years ago to pursue a musi-
cal career. 

Similarly, Newton, 24, moved here 
(Continued on page 58) 

Honoring Kenny. RCA Label Group (RLG) celebrated BNA artist Kenny Ches-
ney's Academy of Country Music win as best new male artist with a party at the 
Pinot Bistro in Los Angeles. Shown in the first row, from left, are Mindy 
McCready, RLG chairman Joe Galante, RLG senior VP/GM Butch Waugh, Ches-
ney, and BNA VP of promotion Tom Baldrica. Pictured in the second row are 
RLG senior director of A&R Sam Ramage, RLG VP Ron Howie, RCA VP of pro-
motion Mike Wilson, Sara Evans, and Clint Black. 

Reba McEntire Gets Enhanced Treatment; 
Judge Grants Injunction In McGraw Suit 

ON THE RECORD: Reba McEntire's latest album 
is her first enhanced CD. "If You See Him," due June 
2, features a Microsoft-customized "Reba Browser" for 
the Internet and Microsoft's NetShow streaming tech-
nology, as well as an interview, interactive music video, 
and tour footage with 360-degree views. 
Her album, which features "If You See Him/If You 

See Her," a duet with Brooks & Dunn that is also on 
their June 2 album "If You See Her," will be part of 
an integrated McEntire/Brooks & Dunn marketing 
effort for the launch of the new online music site Coun-
try Music Boulevard the week of May 18. The co-
branded sales site, a 
joint effort by N2K's 
MusicBlvd.com and CBS 
Cable's country.com, is 
offering a special pack-
age deal on both albums. 
Online shoppers can 
order both CDs now for 
delivery on release day. 
The first 5,000 people 

who order will also re-
ceive a collector's edition 
four-track CD with two 
previously unreleased 
tracks each from McEntire and Brooks & Dunn. This 
three-CD set is priced at $24.95. 

Both country.com and MusicBlvd.com are featuring 
an integrated package of advertising placements and 
promo spots directing people to the Internet sites. The 
offer is also being highlighted on such TNN programs 
as "Crook & Chase," "Prime Time Country," and 
"Today's Country" TNN's Wild Wild Web Week cam-
paign will seek to educate viewers on World Wide Web 
usage. The package is receiving similar treatment on 
CMT. 

IN COURT: A federal judge has granted a preliminary 
injunction in favor of 27 country artists who are suing 
a Los Angeles man over the rights to their Internet 
domain names (Billboard, April 25). The "cybersquat-
ter" lawsuit, McGraw vs. Salmon, was filed April 6 in 
U.S. District Court in L.A. by Tim McGraw and 26 
other artists against Jim Salmon. The injunction 
freezes the domain names until the case goes to trial in 
July in L.A. 

MORE RECORDS: Doug Stone's "Gone Out Of My 
Mind" is the lead-off single for Sony Music Nashville's 
forthcoming "Tribute To Tradition" project. Legendary 
producer Jerry Kennedy co-produced Stone's song with 

Nashville 

by Chet Flippo 

John Guess. The album, set for a September release, 
will also feature Vince Gill's production of Patty Love-
less singing Loretta Lynn's "Wine Women And Song" 
(Nashville Scene, Billboard, March 21). Chet Atkins is 
producing Mary Chapin Carpenter singing "Oh Lone-
some Me." Marty Stuart is producing Gill performing 
"Same Old Train." Trace Adkins will record "I Don't 
Go Around Mirrors" for the project. 

AND MORE RECORDS: At least two Tammy Wy-
nette tribute albums are in the works. One is at Asy-
lum Records, where new president Evelyn Shriver was 

the late singer's publi-
cist. Wynette's hus-
band, George Richey, 
will be executive pro-
ducer for the project. 
RCA Nashville has also 
lined up several artists 
for its own Wynette 
package. 

Billy Joe Shaver is 
recording here in the 
Billboard building with 
Ray Kennedy produc-
ing. Record broker Jay 

Bell is placing the project with New West Records, dis-
tributed by RED. 

ON THE ROW: Fledgling Nashville label Blue Hat 
Records (Billboard, April 5, 1997) has formed a part-
nership with Navarre Corp. for distribution. The com-
pany is to release the Charlie Daniels Band's "Blues 
Hat" album June 16. 
Another start-up label here, Intravenous/I.V. Rec-

ords, has signed its first artist to Warner Bros. in Los 
Angeles. Wes Cunningham's Warner album is due in 
August. Intravenous/I.V. is the label arm of Whistler's 
Music Nashville, a production, management, and pub-
lishing firm. 
The annual Belmont University award for country 

music book of the year will go to "The Devil's Box: Mas-
ters Of Southern Fiddling" by Charles K. Wolfe (Van-
derbilt University Press/Country Music Foundation). 
The award, which carries a $1,000 stipend, will be pre-
sented at the 15th annual International Country Music 
Conference June 4-6 at Belmont. 

Runner-up books are "In The Country Of Country: 
People And Places In American Music" by Nicholas 
Dawidoff (Pantheon) and "Ramblin' Rose: The Life 
And Career Of Rose Maddox" by Jonny Whiteside 
(Vanderbilt/Country Music Foundation). 
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* * * No. 1* * * 37 34 28 53 LEE ANN WOMACK • DECCA 11585/MCA NASHVILLE (10.98/15.98)R LEE ANN WOMACK 9 
1 1 - 2 GARTH BROOKS CAPITOL 94572/CAPITOL NASHVILLE (44.98 CD) 2 weeks at No. 1 THE LIMITED SERIES 1 38 36 33 81 ALAN JACKSON A ARISTA NASHVILLE 18813 (10.98/16.98) EVERYTHING I LOVE 1 
2 2 2 LEANN RIMES CURB 77901 (10.98/17.98) SITTIN' ON TOP OF THE WORLD 2 39 37 38 66 LEANN RIMES A' UNCHAINED MELODY/THE EARLY YEARS 

CURB 1 77856 (10.98/15.981 

* * * GREATEST GAINER* * * 40 40 37 30 TRACE ADKINS • CAPITOL NASHVILLE 55856 (10.98/16.98) BIG TIME 7 
Ci) 3 I 4 GEORGE STRAIT mca NASHVILLE 70020 (10.98/16.981 ONE STEP AT A TIME 1 41 35 29 34 THE KINLEYS EPIC 67965/SONY (10.98 E0/16.98) ISZI JUST BETWEEN YOU AND ME 22 
(T) 4 3 28 SHANIA TWAIN•' MERCURY 536003 (10.98 E0/16.98) COME ON OVER 1 42 43 34 8 CLEDUS T. JUDD 
C 5 2 4 FAITH HILL WARNER BROS. 46790 (10.98/16.981 FAITH 2 RAZOR & TIE 82835 (10.98/16.98) Ma DID I SHAVE MY BACK FOR THIS? 16 

6 6 4 25 GARTH BROOKS e CAPITOL 56599/CAPITOL NASHVILLE (10.98/16.981 SEVENS 1 
43 41 41 6 GEORGE JONES 

IT DON'T GET ANY BETTER THAN THIS MCA NASHVILLE 70005 (10.98/16.98) 37 
('f) 7 5 50 TIM MCGRAW A• CURB 77886 110.98(16.981 EVERYWHERE 1 (44) 49 39 30 CRAVTODL.NAMSHEVRILCLEE2R1144 (7.98/11.981u HOW BIG'A BOY ARE YA? VOLUME 3 31 

* * * HOT SHOT DEBUT* * * 45 42 40 86 CLINT BLACK• RCA 66671/REG (10.98/16.981 THE GREATEST HITS 2 
(9 NEW 1 TRACY BYRD MCA NASHVILLE 70016 (10.98116.981 I'M FROM THE COUNTRY 8 46 39 31 33 PATTY LOVELESS EPIC 67997/SONY (10.98 80/16.98) LONG STRETCH OF LONESOME 9 
9 ) NEW 1 OLIVIA NEWTON-JOHN MCA NASH,: LLL 10030 (10.98 16.98 BACK WITH A HEART 9 47 44 36 28 M I N DY MCCREADY BNA 67504/REG (10.98/16.98) IF ( DON'T STAY THE NIGHT 12 
10 9 6 , STEVE WARINER ...P.' '• NASHVILLE '.:1,' .10.98/16.98, BURNIN' THE ROADHOUSE DOWN 6 48 51 42 54 ROY D. MERCER 

HOW BIG'A BOY ARE YA? VOLUME 1 39 
LEANN RIMESA.' 

CAPITOL NASHVILLE 54781 (7.98/11.98) gm 
11 8 8 36 YOU LIGHT UP MY LIFE — INSPIRATIONAL SONGS CURB 77885 (10.98/16.981 1 49 52 49 91 ALABAMA RCA 66848/REG (4.98/9.98) SUPER HITS 46 
12 13 12 16 DIXIE CHICKS MONUMENT 68195/SONY (10.98 E0/16.981 RN WIDE OPEN SPACES 8 50 47 43 99 TRACE ADKINS A CAPITOL NASHVILLE 37222(10.9a/15.981M DREAMIN' OUT LOUD 6 
13 10 9 38 TRISHA YEARWOOD A' (SONGBOOK) A COLLECTION OF HITS 

MCA NASHVILLE 70011110.98/16.981 1 51 48 44 34 BRYAN WHITE • ASYLUM 62047/EEG (10.98/16.98) THE RIGHT PLACE 7 
14 12 11 35 BROOKS & DUNN A' THE GREATEST HITS COLLECTION 

ARISTA NASHVILLE 18852 (10.98/16.981 
2 52 53 50 50 ROY D. MERCER 

HOW BIG'A BOY ARE YA? VOLUME 2 CAPITOL NASHVILLE 54782 (7.98/11.98) ma 43 
15 14 10 38 MARTINA MCBRIDE • RCA 67516/RLG (10.98/16.98) EVOLUTION 4 53 60 55 7 LORRIE MORGAN BNA 67632/RLG (4.98/9.98) SUPER HITS 53 
16 11 7 4 RANDY TRAVIS DREAMWORKS 50034/GEFFEN (10.98/16.98) YOU AND YOU ALONE 7 54 45 45 8 JOHN DENVER RCA 67604 (11.98/16.981 GREATEST COUNTRY HITS 36 
11 15 — 2 JOHN MICHAEL MONTGOMERY ATLANTIC 83104/AG (10.98/16.98) LEAVE A MARK 15 CD NEW > 1 JOE ELY MCA NASHVILLE 70031 (10.98/16.98) TWISTIN' IN THE WIND 55 

(Tri) 19 16 44 KENNY CHESNEY BNA /:7498ALG (10.98716.98) I WILL STAND 10 56 56 54 49 NEAL MCCOY • ATLANTIC 83011/AG (10.98/16.98) GREATEST HITS 5 

* * * PACESETTER * * * 57 50 48 30 WYNONNA • CURB 5306I/UNIVERSAL (10.98/16.98) THE OTHER SIDE 5 
CM 22 25 6 SOUNDTRACK MCA NASHVILLE 70025110.98n 7.98) THE HORSE WHISPERER 19 58 57 51 44 DIAMOND RIO ARISTA NASHVILLE 18844 (10.98/16.981 GREATEST HITS 8 
i 20 17 28 SAMMY KERSHAW • MERCURY 536318 (10.98 E0/16.98) LABOR OF LOVE 5 59 54 52 50 PAM TILLIS • ARISTA NASHVILLE 18836110.98/16.98) GREATEST HITS 6 

21 17 13 56 GEORGE STRAIT • r.10,-, NASHVILLE 11584 (10.98/16.98) CARRYING YOUR LOVE WITH ME 1 80 58 53 16 WADE HAYES 
COLUMBIA 68037/SONY (10.98 E0/16.98) WHEN THE WRONG ONE LOVES YOU RIGHT 9 

22 18 15 9 JO DEE MESSINA CURB 77904 (10.98/16.98) I'M ALRIGHT 6 61 59 57 36 CHELY WRIGHT MCA NASHVILLE 70003 (10.98/16.98)M LET ME IN 25 
23 16 14 42 CLINT BLACK • RCA 67515/RLG (10.98/16.98) NOTHIN' BUT THE TAILLIGHTS 4 62 55 46 12 DARYLE SINGLETARY GIANT 24696/WARNER BROS. 110.98/16.98) ala AIN'T IT THE TRUTH 18 

C ..) 25 — 2 MARK WILLS MERCURY 536317 (10.98 EQ/16.98) Ma WISH YOU WERE HERE 24 63 67 58 8 KEITH WHITLEY RCA 66850/REG (4.98/9.98) SUPER HITS 51 
25 21 24 97 LEANN RIMES A' CURB 77821 110.98115.981 BLUE 1 64 65 59 6 ALABAMA RCA 67631/REG (4.98/9.98/ SUPER HITS II 59 
26 23 18 58 CLAY WALKER A GIANT 24674/WARNER BROS. (10.98/16.981 RUMOR HAS IT 4 65 46 47 13 SOUNDTRACK DECCA 53058/MCA NASHVILLE (10.98/16.98) THE APOSTLE 21 

(1)I 31 19 4 CRAOP IYT ODL «N AMS HEVRI LCL EE9R430117.98/11.98 1 MI HOW BIG'A BOY ARE YA? VOLUME 4 19 66 63 56 43 SHERRIE AUSTIN ARISTA NASHVILLE 18843 (10.98/16.981MB WORDS 41 
28 26 23 31 JOHN MICHAEL MONTGOMERY • ATLANTIC 83060/AG (10.98/16.98) GREATEST HITS 5 67 64 64 29 NEAL MCCOY ATLANTIC 83057/AG (10.98/16.98) BE GOOD AT IT 23 
29 24 20 38 COLLIN RAYE • THE BEST OF COLLIN RAYE — DIRECT HITS EPIC 67893/SONY 110.98 E0/16.98) 4 68 62 67 26 JOHN DENVER A CELEBRATION OF LIFE/THE LAST RECORDINGS RIVER NORTH 161360 (10.98/16.98) 16 
30 28 21 48 LILA MCCANN • ASYLUM 62042/EEG (10.98/16.98)M LILA 8 69 61 62 32 VARIOUS ARTISTS 

SPARROW 51583 (10.98/15.98) AMAZING GRACE 2 — A COUNTRY SALUTE TO GOSPEL 40 
31 27 22 89 DEANA CARTER A' DID I SHAVE MY LEGS FOR THIS? 

CAPITOL NASHVILLE 37514110.98715.98) fffil 2 70 68 60 32 DELBERT MCCLINTON ONE OF THE FORTUNATE FEW 
CURB 53042/RISING TIDE (10.98/16.98) 15 

32 30 27 44 MICHAEL PETERSON • REPRISE 46618/WARNER BROS. (10.98/16.981MM MICHAEL PETERSON 17 71 69 61 58 ALABAMA • RCA 67426/REG (10.98/16.981 DANCIN' ON THE BOULEVARD 5 
33 29 26 47 TOBY KEITH • MERCURY 534836 (10.98 E0/16.98) DREAM WALKIN' 8 C .) NEW 1 JOHN ANDERSON BNA 67629/RLG (4.98/9.98) SUPER HITS 72 
34 32 30 3 SOUNDTRACK DECCA 70027/MCA NASHVILLE (10.98/17.98) BLACK DOG 30 73 66 68 41 JOHN DENVER LEGACY 65183/SONY (9.98 ECV13.98) THE BEST OF JOHN DENVER LIVE 8 

(13) 38 35 13 DAVID KERSH CURB 77905 (10.98/16.981M IF I NEVER STOP LOVING YOU 13 (7,) RE-ENTRY 2 AARON TIPPIN RCA 67630/RLG (4.98/9.98) SUPER HITS 72 
36 33 32 10 THE MAVERICKS MCA NASHVILLE 70018 (10.98/16.98) TRAMPOLINE 9 75 72 I 65 48 LONESTAR BNA 67422/RLG (10.98/16.98) CRAZY NIGHTS 16 

C) Albums with the greatest sales gains this week. • Recording Industry Assn. Of America (RIM) certification for sales of 500,000 units. A R AA certificaton for sales of 1 million units, with multimillion sellers indicated by a numeral following the symbol. For boxed sets, and double albums 
with a running ime that exceeds two hours, the RIM multiplies shipments by the number of discs and/or tapes. *Asterisk indicates LP is available. Most tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent 
prices, which a e projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows albums removed from Heatseekers this week. Pg indicates past or present Heatseeker title. © 1998, Billboard/BPI 
Communications, and SoundScan, Inc. 
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1 SHANIA TWAIN A' MERCURY 522886 (10.98 EO/16.98) 29 weeks at No. 1 THE WOMAN IN ME 171 
2 2 ALAN JACKSON A' ARISTA NASHVILLE 18801 (10.98/16.981 THE GREATEST HITS COLLECTION 134 
3 4 WILLIE NELSON • COLUMBIA 64184/SONY (5.98 EQ/9.981 SUPER HITS 197 
4 3 CHARLIE DANIELS • EPIC 64182/SONY (5.98 EQ/9.98) SUPER HITS 178 
5 8 GEORGE STRAIT 41' MCA NASHVILLE 11263 (39.98/49.981 STRAIT OUT OF THE BOX 122 
6 7 TIM MCGRAW A' CURB 77659 (9.98/15.981 NOT A MOMENT TOO SOON 217 
7 6 GARTH BROOKS A" CAPITOL NASHVILLE 93866/EMI-CAPITOL (9.98/13.98) NO FENCES 372 
8 9 HANK WILLIAMS, JR. • CURB 77638 (6.98/9.981 GREATEST HITS, VOL. 1 207 
9 11 GEORGE JONES • EPIC 40776/SONY (5.98 E0/9.98) SUPER HITS 365 
10 10 GEORGE STRAIT A MCA NASHVILLE 10651 (10.98/15.981 PURE COUNTRY (SOUNDTRACK) 295 
11 5 PATSY CLINE A' MCA NASHVILLE 12 (7.98/12.981 12 GREATEST HITS 582 
12 12 THE CHARLIE DANIELS BAND A' EPIC 38795/SONY (7.98 EQ/11.98) A DECADE OF HITS 440 

cnu.1 

1- 3 

I— L.., 

Lj 
ARTIST 
IMPRINT & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) 

TITLE 
3 

14 14 JOHNNY CASH COLUMBIA 66773/SONY (5.98 EQ/9.98) SUPER HITS 60 
15 20 GEORGE STRAITA' MCA NASHVILLE 42035)7.98/12.98) GREATEST HITS VOLUME 2 533 
16 22 GEORGE STRAITA1 MCA NASHVILLE 5567 (7.98/12.98) GREATEST HITS 611 
17 17 ROY ORBISON COLUMBIA 67297/SONY (5.98 EQ/9.98) SUPER HITS 37 
18 18 TRAVIS TRITT A WARNER BROS. 46001 (10.98/16.981 GREATEST HITS — FROM THE BEGINNING 135 
19 16 GARTH BROOKS •' CAPITOL NASHVILLE 90897/EMI-CAPITOL (9.98/13.98) GARTH BROOKS 372 
20 21 VINCE GILL •' MCA NASHVILLE 11047)10.9835.981 WHEN LOVE FINDS YOU 202 
21 15 PATSY CLINE• MCA NASHVILLE 4038 (7.98/12.98) THE PATSY CLINE STORY 183 
22 DAVID ALLAN COE COLUMBIA 5331I/SONY 15.98 EO/9.98) SUPER HITS 

23 GEORGE STRAIT A MCA NASHVILLE 10450 (9.98/15.981 TEN STRAIT HITS 103 
24 TIM MCGRAW A. CURB 77800 (10.98/16.98) ALL I WANT 114 

13 13 TAMMY WYNETTE EPIC 67539/SONY (5.98 E0/9.981 SUPER HITS 4 25 FAITH HILL A' WARNER BROS. 45872 (10.98/16.98) IT MATTERS TO ME 108 
Catalog albums are 2-yeai.old titles that have fallen below No. 100 on The Billboard 200 or reissues of older albums. Total Chart Weeks column reflects combined weeks title has appeared on Top Country Albums and Top Country Catalog. • Recording Industry Assn. Of America (RIM) certification for sales of 50_0,D00 units. • R1AA certification for sales of I mil-
ion units, with mal imillion sellers indicated by a numeral following the symbol. 'Asterisk indicates vinyl LP is available. Most tape prices, and CD prices Ion BéAG and WEA labels a e suggested lists. Tape pnces marked ED, and all other D prices. are equivalent prices, which are projected from wholesale prices. 1.1 indicates past Heatseeker title. 
o 1998. Billboard/BPI Communications and SoundScan, Inc. 
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by Wade Jessen 

MOVE IT ON OVER: Missing the all-time singles record for coun-
try chart longevity set in 1948, when Eddy Arnold's "Bouquet Of 
Roses" spent 54 weeks on Billboard's country singles chart, Tim 
McGraw's "Just To See You Smile" (Curb) is removed from Hot Coun-
try Singles & Tracks after 42 weeks there—as are all titles that fall 
below the top 30 after more than 20 weeks. McGraw surpasses a tie for 
10th place with Kitty Wells & Red Foley's "One By One" and Hank 
Snow's "I Don't Hurt Anymore," each of which logged 41 weeks in 
1954. 

"Just To See You Smile," which entered our airplay chart with unso-
licited album play in the Aug. 9, 1997, issue, becomes the only title 
since Hank Williams' 1949 mega-hit "Lovesick Blues" to notch 42 
weeks. During the post-war years, when those classic songs rose to 
popularity, Billboard's country singles charts included tabulations for 
jukebox, sales, and airplay activity. 

In the Broadcast Data Systems era, which began in 1990, McGraw 
shatters the 2-year-old record set by Garth Brooks when "It's Mid-
night Cinderella" was removed after 32 weeks. 

REAL COUNTRY THRIVES: With 20,000 units, Tracy Byrd enters 
Top Country Albums with Hot Shot Debut honors at No. 8 with "I'm 
From The Country" (MCA Nashville). That set is Byrd's fifth chart-
ed title and his third top 10 debut. He first appeared on the country 
album chart in May 1993 with a self-titled package, and "Love 
Lessons" opened with 23,000 units in the Aug. 5, 1995, issue, his 
biggest opening week so far. That title peaked on the country list 
where it entered, at No. 6. "I'm From The Country" sets up shop at No. 
58 on The Billboard 200. 

Meanwhile, with more than 45 million audience impressions, the 
title track from Byrd's new project rises 4-3 on Hot Country Singles 
& Tracks, up 43 plays. 

LET ME BE THERE: Olivia Newton-John, who has been absent 
from Billboard's country album chart for nearly 20 years, returns with 
"Back With A Heart," which enters at No. 9 with more than 20,000 
scans. MCA Nashville's promotion staff is working an updated version 
of "I Honestly Love You" at country stations, and the videoclip has 
made waves at CMT, where program manager Margie Taylor says "I 
Honestly Love You" is attracting measurable viewer response. "Dur-
ing our request show, we highlight videos that receive an unusually 
active response in a short amount of time. We call them our 'Video Vol-
cano,' and this [clip] was huge from the beginning." During the track-
ing week, "I Honestly Love You" ran 32 times on CMT, compared with 
eight plays the prior week. 

FAITH ON HIGH: Faith Hill's "This Kiss" holds at No. 1 for a third 
week on the radio chart, while the single is up 41% on Top Country 
Singles Sales. On Top Country Albums, "Faith" (Warner Bros.) bullets 
at No. 5, gaining about 3,500 units, a 6% hike. 

EVERLY BROS. LEGACY HITS THE STAGE 
(Continued from page 56) 

a year ago for the same reason. The 
Washington, Ind., native formerly 
worked in the "Dick Clark's Ameri-
can Bandstand Classics" show at the 
now-closed Opryland USA. 

"It's going to be nerve-wracking to 
be judged by the original guys," New-
ton says. "I met Don when they 
played here, and he was very cordial 
and very supportive of the show" 
Newton says he and Boyet studied 

Everly films and videos, mostly to 
learn the brothers' stage manner-
isms. "We wanted to hold the guitars 
the way they did," he says. "And we're 

also talking a little bit more nasally, 
which is how they sounded back then. 
We're working very hard to get into 
these parts." 

"Bye Bye Love" is the third musi-
cal legacy show to be presented by 
the Ryman. The first two—"Always 
... Patsy Cline" and "Lost Highway: 
The Music And Legend Of Hank 
Williams"—were existing produc-
tions that were brought into the the-
ater. "Bye Bye Love," however, was 
commissioned by Ryman GM Steve 
Buchanan. After coming up with the 
concept of a musical centering on the 

Everlys, Buchanan approached Ted 
Swindley, who had written and dir-
ected the previous productions. 
Buchanan says the show fell into 

place after doing some research. "I 
felt better and better about it the 
more I learned about their story" he 
says. "It's an incredible pair of lives 
that aren't over yet." 
Buchanan says that although the 

Everly Brothers haven't yet seen the 
show, they have read the script and 
have been very supportive. 

"They're looking forward to seeing 
it this summer," he says. 

MURPHEY RIDES AGAIN ON WEST FEST 
(Continued front page 56) 

runs a wide range of topics, from 
"Rangeland Rebel," which pointed-
ly discusses controversial ranching 
issues, to "Summer Ranges," which 
Murphey says was inspired by his 
daughter growing up and the in-
evitable changes in life. 
Murphey says heading West Fest 

Records has not put a drain on his 
creativity, since he has a great team 
handling business. "Barney Cohen 
[president of Santa Fe, N.M.-based 
Valley Entertainment] takes care of 
the business end of it and lets the 
artist take care of the creative end 
of it, so you have total artistic free-
dom," Murphey says. "So that means 
the pressure is off." 
"Murphey has built a strong fol-

lowing," says Cohen. "It's not often 
an artist of Michael's caliber has his 
own label and his own festival to pro-
mote it ... He also sells a lot outside 
traditional channels. A lot of people 
buy his product at western stores 
and other locations." 
Cohen says the label plans to take 

a yet-to-be-determined single to 
country radio and is hiring a Nash-
ville independent to work it at the 
format. The album will be distrib-
uted in Canada via Koch Interna-
tional, and a promotion around the 
Calgary (Alberta) Stampede is in 
the works. 
According to Cohen, Murphey's 

catalog still sells well, so the compa-
ny plans not on orchestrating a big 
push just around street date, but on 

spreading its marketing efforts over 
a long period of time. "We don't feel 
like we have to do everything the 
first week," he says, adding that one 
key component of the plan is Mur-
phey doing in-store appearances 
when his schedule permits. 

Jeff Stoltz, senior buyer for the 
Torrance, Calif.-based Wherehouse 
chain, says he hasn't yet heard the 

new release but expects it to fare 
well. "For us, he's always been a 
strong artist," Stoltz says. "He's got 
a good base out here because of the 
WestFests. He's been the leader of 
traditional cowboy music." 
Murphey is managed by Susan 

Masri at Wildfire Productions and 
booked by Nashville-based Art 
Fegan Entertainment. 

Murphey's Western Festival Moues To Larger Site 
NASHVILLE—Lyle Lovett, Deana 
Carter, Dan Fogelberg, Baxter 
Black, Junior Brown, Riders In The 
Sky, the Nitty Gritty Dirt Band, 
Sons Of The San Joaquin, and Mark 
Chesnutt are among the artists to 
be featured at Michael Martin Mur-
phey's upcoming WestFest, to be 
held July 3-5 at Colorado's Silver 
Creek Resort. 

In the years since the event was 
launched at Colorado's Copper 
Mountain Resort in 1986, Murphey 
has held WestFests in various loca-
tions, including Park City, Utah; 
Amarillo, Texas; Red River, N.M.; 
and Mammoth Ski Resort in Cali-
fornia. This is the first time since 
its inception that he isn't holding a 
WestFest at Copper Mountain 
Resort, which has always been con-
sidered the granddaddy of all 
WestFests. "We will not be at Cop-
per Mountain this year because we 

ran out of space," says Murphey. 
"Our contractual agreement with 
Copper Mountain was at its end, 
and when we evaluated what we 
needed to do to make the festival 
grow, we felt we needed a site that 
offered more space. We were just 
too cramped." 

In Murphey's absence, Copper 
Mountain will hold its own western 
festival on Labor Day weekend. 
The July WestFest will also be 

recorded for a radio special to be 
produced and distributed by Nash-
ville-based Huntsman Entertain-
ment. "WestFest—The Radio Spe-
cial" will air Labor Day weekend 
and will also feature segments with 
Robert Duvall, Tommy Lee Jones, 
and Randy Travis. 

Murphey's next WestFest is Oct. 
9-12 at Glen Helen Blockbuster 
Pavilion in San Bernardino, Calif. 

DEBORAH EVANS PRICE 

COUNTRY SINGLES A-Z 
PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC 

TITLE tPublishei - Licensing Org.) Sheet Music Dist 

45 ALWAYS WILL (Sony/ATV Tree, BMI/John Had(ey, BM!) 
HL 

36 BAD DAY TO LET YOU GO (Seventh Son. 
ASCAP/Behind The Beat, ASCAP/Self Reliance, 
ASCAP/Little Big Town, BMVAmerican Made, BMI) 
WBM 

41 BIG TIME (Sony/AN Tree, BMI/Terilee, BMI/Sony/ATV 
Cross Keys. ASCAP/Grand Musique. ASCAP) HUWBM 

32 BUCKAROO (Starstruck Writers Group, ASCAP/Mark D.. 
ASCAP/New Haven. BMI/Music Hill. BMI) HL 

13 BYE BYE (EMI April, ASCAP/Phil Vassar, ASCAP/Rory 
Bourke, BMI) HL/WBM 

9 COMMITMENT (Rick Hall, ASCAP/Monkids, SESAC/Rio 
Bravo. BMI/Congregation, SESAC) WBM 

68 COVER YOU IN KISSES (Ensign, ASCAP/Famous. 
ASCAP/Twin Creeks, ASCAP/Jess Brown, ASCAP) 

53 DANCE IN THE BOAT (We've Got The Music, BMI/Ash-
woods, BMI/Songs Of PolyGram 13MI/Almo, 
ASCAP) HUWBM 

54 DOUBLE WIDE PARADISE (Bugle. BMI/Yo Man, 
BMI/Illegal, BMI/Fame, BM') 

17 DREAM WALKIN' (Songs 01 PolyGram BMI/Toke-
co Tunes, BMI/Wacissa River, BMI/CMI. BMI) HL 

62 DRIVIN' MY LIFE AWAY (Screen Gems, ASCAP/EMI, 
ASCAP) HL 

74 FAITH (MCA. ASCAP/Shinin' Stone Cold, ASCAP/BMG. 
ASCAP/Secret Pond. ASCAP) HL 

75 FAMOUS FIRST WORDS (MCA, ASCAP/Brother Bad. 
ASCAP/Sold For A Song, SOCAN/EMI Tower Street, BMI) 
HL 

31 FROM THIS MOMENT ON (Songs Of PolyGram 
BMI/Loon Echo, BMI/Zomba, ASCAP) WBM 

34 HAPPY GIRL (Almo, ASCAP/Anwa. ASCAP/BNC, 
ASCAP) WBM 

73 HOLDING HER AND LOVING YOU (Rick Hall, ASCAP) 
WBM 

2 HOLES IN THE FLOOR OF HEAVEN (Steve Wanner, 
BMI/Red Brazos. BMI/Kidlulie, BMI) WBM 

66 HOW DO I LET GO (W.B.M.. SESAC/Good, SESAC/W13, 
ASCAP) WBM 

39 I ALREADY DO (MCA, ASCAP/Gary Burr, ASCAP/Songs 
Of PolyGram BMI/Hen-Wright, BMI) HL 

24 I CAN STILL FEEL YOU (Willdawn, ASCAP/Balmur. 
ASCAP/Brian's Dream. ASCAP/Sony/A1V Cross Keys, 
ASCAP) HL/WBM 

7 I DO [CHERISH YOUJ (Smash Vegas, BMI/Big Picture. 
BMI/If Dreams Had Wings. ASCAP) WBM 

61 IF YOU EVER HAVE FOREVER IN MIND (Benefit, 
BMI/Irving. BMI/Baby Dumplin', BMI) 

8 IF YOU SEE HIM/IF YOU SEE HER (Still Working For 
The Man, BMI/Songs Of PolyGram BMI/EMI 
Blackwood, BMI/Garden Angel, BMI/Warner-Tamerlane, 
BMI/Constant Pressure, BMI) HL/WBM 

4 I JUST WANT TO DANCE WITH YOU (Big Ears, 
ASCAP/Bruised Oranges, ASCAP/Bug. BMI/Screen 
Gems, BMI/EMI, BMI) HI_ 

51 I'M ALRIGHT (EMI April. ASCAP/Phil Vassar, ASCAP) 
HL 

3 I'M FROM THE COUNTRY (Bug. BMI/High And Dry. 
RAI/Them Young Boys. ASCAP/Stan Webb. SESAC) 

HUWBM 
20 I MIGHT EVEN QUIT LO VIN' YOU (EMI Blackwood, 

BMI/Songs Of Jasper. BMVEMI April. ASCAP) HL 
40 I SAID A PRAYER (EMI Blackwood. BMI/Song Island. 

BMI) 
37 I SAW THE LIGHT (Screen Gems-EMI. BMI/Earmark, 

BMI/Warner Chappell, BMI) WBM 
14 IT WOULD BE YOU (Irving. BMI/Colter Bay, BMI/Neon 

Sky. ASCAP) WBM 
64 I WANNA REMEMBER THIS (EMI Blackwood. 

BMI/Garden Angel, BMI/Almo, ASCAP/Anwa, ASCAP) 
HL/WBM 

55 JUST TO HEAR YOU SAY THAT YOU LOVE ME (Real-
songs. ASCAP) 

47 LONELY WON'T LEAVE ME ALONE (MKD. BMI/Ensign, 
BMI/Joe's Cafe. BMI) HL 

35 LOVE WORKING ON YOU (Almo. ASCAP/Daddy Rabbit, 
ASCAP/EMI Blackwood, BMI/Jelinda, BMI) HL/WBM 

21 A MAN HOLDIN' ON (Sixteen Stars, BMI/Dixie Stars. 
ASCAP) HL 

22 MATCHES ([MI April. ASCAP/Acuff-Rose, BMI) 
HL/WBM 

48 NO END TO THIS ROAD (Rio Bravo, BMI/Michael-
house, BMI/Ensign, BMI/1 Want To Hold Your Songs. 
BMI/Reysong, 8M1) HL/WBM 

29 NOTHIN' BUT THE TAILLIGHTS (Blackened. BMI/Steve 
Warmer, BMI) WBM 

19 NOW THAT I FOUND YOU (WB, ASCAP/Lillywilly, 
ASCAP/MCA, ASCAP/Vanessa Corish, ASCAP) HL/WBM 

69 ONE HEART AT A TIME (VIS. ASCAP) 
5 ONE OF THESE DAYS (Careers-BMG. BMI/Floyd's 

Dream, BMI/Warner-Tamerlane, BMI/When It Raines, 
BMI) HLAVBM 

46 ORDINARY PEOPLE (Almo. ASCAP/Daddy Rabbit, 
ASCAP/Careers-BMG, BMI/Music Hill. BMI) HL/WBM 

6 OUT OF MY BONES (MCA. ASCAP/Gary Burr, 

ASCAP/Sharondipity, ASCAP/Puckalesia. BMI/Nomad-
Noman, BMI/Warner-Tamerlane, BMI) HUWBM 

63 OVER MY SHOULDER (Careers-BMG. BMI/Floyd's 
Dream, BMI/Tom Collins, BMI/Murrah, BMI) HUWBM 

27 PAPA BEAR (Music Corp. Of America, BMI) HL 
30 PERFECT LOVE (Starstruck Angel. BMI/Missoula, 

BMI/EMI Blackwood. BMI/Singles Only, BMI) HL 
15 SAY WHEN (Sony/AN Tree, BMI/Terilee, BMI/Sony/ATV 

Cross Keys, ASCAP) FIL 
59 SHE'S GOT THAT LOOK IN HER EYES (Maypop. BMI) 

WBM 
12 THE SHOES YOU'RE WEARING (Blackened. BMI) 

WBM 
43 SOMEBODY TO LOVE (Lil' Isabelle, ASCAP/Lazy Kato. 

BMI/Longitude. BMI/Wedgewood Avenue, BMI/Great 
Broad, BMI) WBM 

44 STEPPING STONE (LaSongs, ASCAP/Almo, 
ASCAP/Daddy Rabbit. ASCAP/Irving, BMI) WBM 

60 THE STRONG ONE (Patty's Head, SOCAN/Balmur. 
SOCAN/MCA, ASCAP/Brother Bart, ASCAP/Sold For A 
Song, ASCAP) HL/WBM 

23 TEXAS SIZE HEARTACHE (Sony/ATV Tree, 
BMI/Sony/ATV Cross Keys. ASCAP) HL 

49 THAT'S WHERE YOU'RE WRONG (Pugwash. BMI/Bal-
mur. BMI/Honest To Goodness, BMI) WBM 

11 THAT'S WHY I'M HERE ([Ml Blackwood. BMI/Mark 
Alan Springer. BMI) HL 

26 THEN WHAT? (Wedgewood Avenue, BMVAreles, 
BMI/Longitude, BMI/Warner-Tamerlane. BMI/Minnesota 
Man, BMI) WBM 

28 THERE GOES MY BABY (Almo. ASCAP/Anwa, 
ASCAP/Romanesque, ASCAP/Annotation, ASCAP/WB, 
ASCAP) WBM 

25 THERE'S YOUR TROUBLE (Tom Collins, BMI/Magna-
song, BMI) WBM 

42 THINGS CHANGE (Coal Dust West, BMI/Warner-Tamer-

lane, BM') WBM 
1 THIS KISS (Puckalesia. BMI/Nomad-Noman, 

BMI/Warner-Tamerlane, BMI/Almo, ASCAP/Anwa, 
ASCAP/BNC. ASCAP) WBM 

58 THIS SMALL DIVIDE (Starstruck Writers Group, 
ASCAP/Aubrie Lee, ASCAP/MCA, ASCAP/Gary Burr, 
ASCAP) HL 

38 TO HAVE YOU BACK AGAIN (Almo, ASCAP/Anwa. 
ASCAP/WE. ASCAP/Romanesque, ASCAP/Annotation, 
ASCAP) WBM 

33 TO MAKE YOU FEEL MY LOVE (Special Rider. SESAC) 
16 TOO GOOD TO BE TRUE (Warner-Tamerlane. 

BMI/Milene. ASCAP) WBM 
72 TOTALLY COMMITTED (Max Laffs. BMI/James Holli-

han, ASCAP) 
10 TWO PINA COLADAS (Foreshadow, BMI/CMI, 

BMI/Shawn Camp, BMI/Good. ASCAP) 
71 WHAT IF I'M RIGHT ([Ml Blackwood. BMI/Dos Vacas, 

BMI) HL 
67 WHEN THE BARTENDER CRIES (Warner-Tamerlane, 

BMI/Boat Money. ASCANSong Matters. 
ASCAP/Famous, ASCAP) 

50 WHEN THE WRONG ONE LOVES YOU RIGHT ([MI 
Blackwood, BMI/Song Island, BMI) HL 

57 WHY'D YOU START LOOKIN' SO GOOD (Paul And 
Jonathan, BMI/Web IV, BMI) WBM 

70 A WOMAN'S TEARS (Rocking K. ASCAP/Warner Chap-
pell, ASCAP/Logrhythm, BM) WBM 

52 WONDERFUL TONIGHT (Eric Palmer Clapton, 
BMI/Unichappell. BMI) HL 

56 YOU'LL NEVER KNOW (Mighty Nice, BMI/Wait No 
More, BMI/Polygram ASCAP) HL 

65 YOU'RE GONE (Warner-Tamerlane, BMI/Minnesota, 
BMI/W13, ASCAP/Hillabeans, ASCAP) 

18 YOU'RE STILL THE ONE (Songs Of PolyGram 
BMI/Loon Echo, BMI/Zomba. ASCAP) WBM 
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H OT COUNT 
TITLE ARTIST 
PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL 

* * * No. 1 * * * 
THIS KISS 3 weeks at No. 1 • FAITH HILL 
B.GALLIMORE,F.HILL OTLERNER,A.ROBOFF,B N.CHAPMAN) (C) (D) (V1 WARNER BROS. 17247 

1 

o 

3 5 13 HOLES IN THE FLOOR OF HEAVEN • STEVE WARINER 
s WARINER (S.WARINER,B.KIRSCH) CAPITOL NASHVILLE ALBUM CUT 

I'M FROM THE COUNTRY • TRACY BYRD 
T.BROWN (M.BROWN,R.YOUNG,S.WEBB) ICI (D) (V) MCA NASHVILLE 72040 

I JUST WANT TO DANCE WITH YOU • GEORGE STRAIT 
T.BROWN,G.STRAIT (R.COOK,J.PRINE) (C) (D) (V) MCA NASHVILLE 72046 

ONE OF THESE DAYS • TIM MCGRAW 
B GALLIMORE,ISTROUD,T.MCGRAW (K.RAINES,M.POWELL,M.HUMMON) (C) (D) (V) CURB 73056 

OUT OF MY BONES • RANDY TRAVIS 
J.STROUD,B.GALLIMORE,R.TRAVIS (G.BURR,S.VAUGHN,R.LERNER) (C) (D) (V) DREAMWORKS 59007 

I DO [CHERISH YOU] 
C.CHAMBERLAIN (K.STEGALL,D.HILL) 

IF YOU SEE HIM/IF YOU SEE HER • REBA/BROOKS & DUNN 
T.BROWN,T.DUBOIS (T.L.JAMES,J.KIMBALL,T.MCBRIDE) (V) MCA NASHVILLE/ARISTA NASHVILLE 72051 

COMMITMENT 
W.C.RIMES (T.COLTON,T.MARTY,B.WOOD) 

TWO PINA COLADAS 
A.REYNOLDS (S.CAMP,B.H)LL,S.MASON) 

THAT'S WHY I'M HERE • KENNY CHESNEY 
B CANNON,N.WILSON (S.SMITH,M.A.SPRINGER) (C) (D) (V) BNA 65399 

THE SHOES YOU'RE WEARING • CLINT BLACK 
C.BLACK,J.STROUD (C.BLACK,H.NICHOLAS) (C) (D) (V) RCA 65454 

BYE BYE 
B.GALLIMORE,T.MCGRAW (P.VASSAR,R.M.BOURKE) 

IT WOULD BE YOU 
M.WRIGHT,B.HILL (K.ROBBINS,D.OGLESBY) 

SAY WHEN 
D.COOK,W.WILSON (P.NELSON,L.BOONE,J.RICH) 

TOO GOOD TO BE TRUE 
R.E.ORRALL,J.LE0 (M.PETERSON,G.PISTILLI) 

DREAM WALKIN' 
J.STROUD,T.KEITH (T.KEITH,C.CANNON) 

YOU'RE STILL THE ONE 
R.J.LANGE (S.TWAIN,R.J.LANGE) 

NOW THAT I FOUND YOU • TERRI CLARK 
K.STEGALL (J.D.MARTIN,P.BEGAUD,V.CORISH) (C) (D) (V) MERCURY 568746 

I MIGHT EVEN QUIT LOVIN' YOU 
M.WRIGHT (M.CHESNUTT,R.SPRINGER,S.MORRISSETTE) 

A MAN HOLDIN' ON 
B.GALLIMORE (J.RAMEY,B.TAYLOR,G.DOBBINS) 

MATCHES 
K.STEGALL (R.SPRINGER,S.EWING) 

TEXAS SIZE HEARTACHE 
D.COOK (Z.TURNER,L.WILSON) 

I CAN STILL FEEL YOU 
C.RAYE.P.WORLEY,B.J.WALKER,JR. (K.TRIBBLE,T.HYLER) 

THERE'S YOUR TROUBLE 
P.WORLEY,B.CHANCEY (T.SILLERS,M.SELBY) 

THEN WHAT? • CLAY WALKER 
1.STROUD,C.WALKER (R.SHARP,J.VEZNER) (C) (01(V) GIANT 17262/REPRISE 

PAPA BEAR 
W.WILSON (K.HARLING) 

THERE GOES MY BABY 
T.BROWN,T.YEARWOOD (A.ROBOFF,A.ROMAN) 

NOTHIN' BUT THE TAILLIGHTS CLINT BLACK 
J.STROUD,C.BLACK (C.BLACK,S.WARINER) (C) (D) (V) RCA 65350 

PERFECT LOVE • TRISHA YEARWOOD 
T.BROWN,T.YEARWOOD (S.RUSS,S.SMITH) (V) MCA NASHVILLE 72034 

FROM THIS MOMENT ON 
R.J.LANGE (S.TWAIN.R.J.LANGE) 

BUCKAROO 
M.WRIGHT (M.D. SANDERS,E.HILL) 

TO MAKE YOU FEEL MY LOVE • GARTH BROOKS 
A.REYNOLDS (B.DYLAN) CAPITOL ALBUM CUT/CAPITOL NASHVILLE 

HAPPY GIRL 
M.MCBRIDE,P.WORLEY (A.ROBOFF,B.N.CHAPMAN) 

LOVE WORKING ON YOU • JOHN MICHAEL MONTGOMERY 
C.PETOCZ (C.WISEMAN,JIM COLLINS) (CI (D) (V) ATLANTIC 84103 

BAD DAY TO LET YOU GO 
B.J.WALKER,JR.,K.LEHNING (B.WHITE,D.GEORGE,B.DIPIERO) 

I SAW THE LIGHT 
C.HOWARD (T.RUNDGREN) 

TO HAVE YOU BACK AGAIN 
E.GORDY,JR. (A.ROBOFF,A.ROMAN) 

I ALREADY DO 
T.BROWN (G.BURR,C.WRIGHT) 

2 

4 4 17 3 

5 7 4 

7 11 12 5 

6 2 3 13 2 

9 12 14 • MARK WILLS 
(C) (D) (V) MERCURY 568602 

7 

10 13 5 8 

14 14 10 • LEANN RIMES 
(C) (DI (V) CURB 73055/MCG 

9 

10 6 2 24 GARTH BROOKS 
CAPITOL ALBUM CUT/CAPITOL NASHVILLE 

1 

,CD 18 17 13 11 

UD 15 18 8 12 

13 11 10 20 • JO DEE MESSINA 
(CI (D) (V) CURB 73034 

1 

UD 16 20 16 • GARY ALLAN 
(C) (D) (V) DECCA 72039 

14 

UD 19 22 18 LONESTAR 
(C) (D) (V) BNA 65395 

15 

16 8 9 18 • MICHAEL PETERSON 
REPRISE ALBUM CUT 

8 

17 12 6 18 • TOBY KEITH 
(V) MERCURY 574950 

5 

18 13 8 19 • SHANIA TWAIN 
(C) (D) (V) MERCURY 568452 

1 

UD 25 29 9 19 

UD 21 24 12 MARK CHESNUTT 
(V) DECCA 72031 

20 

UD 23 27 10 • TY HERNDON 
(CI ID) EPIC 78904 

21 

UD 24 26 12 • SAMMY KERSHAW 
(D) (V) MERCURY 568524 

22 

UD 28 32 9 • JOE DIFFIE 
EPIC ALBUM CUT 

23 

(2-) 35 38 6 • COLLIN RAYE 
EPIC ALBUM CUT 

24 

UD 29 33 8 • DIXIE CHICKS 
(C) (D) MONUMENT 78899 

25 

26 20 21 24 2 

UD 32 34 13 • KEITH MARLING 
(CI (D) (V) MCA NASHVILLE 72042 

• TRISHA YEARWOOD 
(C) (D) (V) MCA NASHVILLE 72048 

27 

UD 37 40 4 28 

29 26 25 29 1 

30 22 19 20 1 

UD 38 45 20 SHANIA TWAIN (W)TH BRYAN WHITE) 
MERCURY ALBUM CUT 31 

UD 33 35 9 • LEE ANN WOMACK 
(V) DECCA 72041 

32 

UD 41 51 3 33 

UD 39 42 6 MARTINA MCBRIDE 
(C) (D) (V) RCA 65456 34 

35 17 16 12 14 

36 34 30 8 BRYAN WHITE 
ASYLUM ALBUM CUT 

30 

37 36 36 14 • HAL KETCHUM 
(CI (D) (V) CURB 73051/MCG 36 

38 31 15 18 PATTY LOVELESS 
EPIC ALBUM CUT 

12 

UD 42 44 10 • CHELY WRIGHT 
(V) MCA NASHVILLE 72044 

39 

YTN1 SINGLES 
&TRACKS 

w uu 
0 1— 

ce 
e 8 ki"ez 

5 U 

CD 48 63 

COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY 
BROADCAST DATA SYSTEMS' RADIO TRACK SERVICE. 162 COUNTRY STA-
TIONS ARE ELECTRONICALLY MONITORED 24 HOURS A DAY, 7 DAYS A 
WEEK. SONGS RANKED BY NUMBER OF DETECTIONS. 

TITLE 
PRODUCER (SONGWRITER) 

ARTIST 
IMPRINT 8 NUMBER/PROMOTION LABEL 

3 I SAID A PRAYER 
B.J.WALKER,JR.,P.TILLIS (L.SATCHER) 

o 
àe E 
n 

PAM TILLIS 40 
ARISTA NASHVILLE ALBUM CUT 

UD 43 49 4 BIG TIME 
S.HENDRICKS (P.NELSON,L.BOONE,K.BEARD) 

THINGS CHANGE 
P.ANDERSON (D.YOAKAM) 

SOMEBODY TO LOVE SUZY BOGGUSS 
D.CRIDER,S.BOGGUSS (S.BOGGUSS,D.CRIDER,M.BERG) (C) (D) (V) CAPITOL NASHVILLE 58699 

STEPPING STONE 
D.HUFF (L.WHITE,C.WISEMAN,D.KENT) 

ALWAYS WILL WYNONNA 
B.MAHER (H.STINSON,J.HADLEY) CURB ALBUM CUT/UNIVERSAL 

ORDINARY PEOPLE CLAY WALKER 
J.STROUD,C.WALKER (C.WISEMAN,E.HILL) (C) (D) (V) GIANT 17210/REPRISE 

LONELY WON'T LEAVE ME ALONE 
S.HENDRICKS (M.DANNA,J.A.SWEET) 

NO END TO THIS ROAD 
S.HENDRICKS,T.DUBOIS (N.THRASHER,M.DULANEY,K.BLAZY) 

THAT'S WHERE YOU'RE WRONG 
D.JOHNSON,J HOBBS U.CROSSAN) 

WHEN THE WRONG ONE LOVES YOU RIGHT 
D.COOK (L.SATCHER) 

TRACE ADKINS 
CAPITOL NASHVILLE ALBUM CUT 

41 

UD 54 55 5 • DWIGHT YOAKAM 
REPRISE ALBUM CUT 

42 

UD 
UD 

44 

53 

46 

62 

8 

3 LARI WHITE 
LYRIC STREET ALBUM CUT 

43 

44 

UD 46 47 6 45 

UD 
41 

49 

45 

53 

41 

5 

20 • TRACE ADKINS 
(c) (D) (V) CAPITOL NASHVILLE 58697 

46 

11 

UD 
49 

56 

52 

59 

52 

3 

9 

RESTLESS HEART 
RCA ALBUM CUT 

DARYLE SINGLETARY 
GIANT ALBUM CUT/REPRISE 

48 

49 

50 51 50 8 WADE HAYES 
COLUMBIA ALBUM CUT 

50 

UD 59 2 I'M ALRIGHT 
B.GALLIMORE,T.MCGRAW (P.VASSAR) 

WONDERFUL TONIGHT 
P.MCMAKIN (E.CLAPTON) 

DANCE IN THE BOAT 
R.ZAVITSON,T.HASELDEN,P.GREENE (T.HASELDEN,C.BICKHARDT) 

DOUBLE WIDE PARADISE 
iSTROUD,T.KEITH (P.THORN,B.MADDOX) 

** * HOT SHOT DEBUT * * * 
JUST TO HEAR YOU SAY THAT YOU LOVE ME FAITH HILL (WITH TIM MCGRAW) 
D.HUFF,F.HILL (D.WARREN) WARNER BROS. ALBUM CUT 

• JO DEE MESSINA 
(D) (D) (V) CURB 73034 

51 

UD 55 60 11 • DAVID KERSH 
CURB ALBUM CUT 

52 

UD 
UD 

o 

57 

70 

66 

NEW> 

5 

2 

1 

THE KINLEYS 
EPIC ALBUM CUT 

TOBY KEITH 
(y) MERCURY 568928 

53 

54 

55 

56 

UD 
50 

61 

43 

68 

20 

3 

YOU'LL NEVER KNOW 
OMALLOY (K.R)CHEY,ANGELO)  

WHY'D YOU START LOOKIN' SO GOOD 
P.DAVIS,E.SEAY (P.DAVIS) 

THIS SMALL DIVIDE • JASON SELLERS FEATURING MARTINA MCBRIDE 
C.FARREN (J.SELLERS,G.BURR) BNA ALBUM CUT 

SHE'S GOT THAT LOOK IN HER EYES 
D.COOK,A).ABAMA (R.OWEN,T.GENTRY, 

THE STRONG ONE 
B MEVIS (C.RAWSON.B.HILU 

• MINDY MCCREADY 
(C) (D) (V) BNA 65394 

• MONTY HOLMES 
BANG II ALBUM CUT 

19 

57 

UD 
59 

64 

47 

64 

31 

4 

16 • ALABAMA 
(CI (D) (V) RCA 65409 

58 

21 

UD 66 2 • MILA MASON 
(D) (D) (V) ATLANTIC 84)16 

60 

UD NEW 1 IF YOU EVER HAVE FOREVER IN MIND 
T.BROWN (V.GILL,T SEALS) 

DRIVIN' MY LIFE AWAY 
F.LIDDELL,G.DROMAN (E.RABBITT,D.MALLOY,E.STEVENS) 

OVER MY SHOULDER • JOHN BERRY 
C.HOWARD (M.HUMMON,R.MURRAH) CAPITOL NASHVILLE ALBUM CUT 

I WANNA REMEMBER THIS 
W.WILSON (J.KIMBALL,A.ROBOFF) 

YOU'RE GONE DIAMOND RIO 
M.D.CLUTE,DIAMOND RIO LI.VEZNER,P.WILLIAMS) ARISTA NASHVILLE ALBUM CUT 

HOW DO I LET GO 
P.WORLEY,D.HUFF (K.GOOD,L.BROKOP) 

WHEN THE BARTENDER CRIES 
R.E.ORRALL,J.LE0 (M.PETERSON,H.DAVIS) 

COVER YOU IN KISSES 
C.PETOCZ,J.M.MONTGOMERY (J.KILGORE,B.JONES,J.BROWN) 

ONE HEART ATA TIME 
C.DOWNS,D.PACK (V.SHAW) 

A WOMAN'S TEARS 
G MORRIS (M KING,J.HARGROVE,M CHRISTIAN) 

VINCE GILL 
MCA NASHVILLE ALBUM CUT 

61 

62 60 58 7 • RHETT AKINS 
(V) DECCA 72049 

56 

UD 
UD 

62 

72 

67 

74 

5 

3 • LINDA DAVIS 
DREAM WORKS ALBUM CUT 

62 

64 

UD NEW> 1 65 

c), 73 2 • LISA BROKOP 
COLUMBIA ALBUM CUT 

66 

UD NEW> 1 MICHAEL PETERSON 
REPRISE ALBUM CUT 

67 

UD NEW> 1 JOHN MICHAEL MONTGOMERY 
ATLANTIC ALBUM CUT 

68 

UD NEW 1 • VARIOUS ARTISTS 
(C) (D) ATLANTIC 84117 

69 

70 67 56 14 • MATT KING 
ATLANTIC ALBUM CUT 

46 

71 58 54 10 WHAT IF I'M RIGHT 
M.WRIGHT (S.STOCKTON) 

TOTALLY COMMITTED 
J.HOLLIHAN, JR.,D.GRAU (J.FOXWORTHY,LHOLLIHAN, JR.) 

HOLDING HER AND LOVING YOU CLAY WALKER 
NOT LISTED (W.ALDRIDGE,T.BRASFIELD) ABC RADIO NETWORKS (LIVE TRACK) 

FAITH 

• SHANE STOCKTON 
(C) (D) (V) DECCA 72043 

• JEFF FOX WORTHY 
WARNER BROS. ALBUM CUT 

54 

1CD 
UD 

75 71 

RE-ENTRY 

5 

5 

70 

72 

74 

75 

69 

74 73 

2 

3 

• BIG HOUSE 
P.BUNETTA,M.BYROM,D.NEUHAUSER (M.BYROM,S.HUTCHISON) (C) (D) (V) MCA NASHVILLE 72052 

FAMOUS FIRST WORDS 
B.HILL (B.HILL,J.B.RUDD) 

• GIL GRAND 
MONUMENT ALBUM CUT 

69 

73 

0 Records showing an increase in detections over the previous week, regardless of chart movement. Airpower awarded to those records which 
attain 3000 detections for the first time. Titles below the top 30 are removed from the chart after 20 weeks. •Videoclip availability. Catalog num-
ber is for cassette single, or vinyl if cassette is unavailable. (C) Cassette single availability. (D) CD single availability. (M) Cassette maxi-single avail-
ability. (T) Vinyl maxi-single availability. (V) Vinyl single availability. (X) CD maxi-single availability. 5 1998, Billboard/BPI Communications. 

Billboard Top Country Singles Sales. 
COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND 
RACK SALES REPORTS COLLECTED, COMPILED, AND PROVIDED By SoundScan 
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4 

11 

50 

12 

6 

14 

5 5 5 

6 

8 

6 

8 

11 13 5 

9 7 7 

10 11 8 

14 12 13 

TITLE IMPRINT & NUMBER/DISTRIBUTING LABEL ARTIST 

***No. 1* ** 
YOU'RE STILL THE ONE h, MERCURY 568452 11 weeks at No. 1 

COMMITMENT • CURB 73055 LEANN RI MES 

THIS KISS WARNER BROS. 17247 FAITH HILL 

HOW DO I LIVE A' CURB 73022 LEANN RIMES 

BYE BYE/I'M ALRIGHT CURB 73034 JO DEE MESSINA 

I JUST WANT TO DANCE WITH YOU MCA NASHVILLE 72046 GEORGE STRAIT 

I'M FROM THE COUNTRY MCA NASHVILLE 72040 TRACY BYRD 

THERE'S YOUR TROUBLE MONUMENT 78899/SONY DIXIE CHICKS 

OUT OF MY BONES DREAMWORKS 59007/GEFFEN RANDY TRAVIS 

I DO [CHERISH YOU] MERCURY 568602 MARK WILLS 

THAT'S WHY I'M HERE BNA 65399/RLG KENNY CHESNEY 

cn 
(,) 

1-(À 8i 30 gPx 
53 (..) 3 E.) 

14 9 10 5 

NEW 1 

15 17 4 

17 16 14 17 

17 18 13 

NEW> 1 

20 24 3 

21 19 16 15 

22 21 19 11 

23 18 20 29 

24 23 23 4 

25 22 21 55 

TITLE IMPRINT 8. NUMBER/DISTRIBUTING LABEL ARTIST 

ONE OF THESE DAYS/JUST TO SEE YOU SMILE CURB 73056 TIM MCGRAW 

ONE HEART AT A TIME ATLANTIC 84117/AG VARIOUS ARTISTS 

A MAN HOLDIN' ON EPIC 78904/SONY TY HERNDON 

IF I NEVER STOP LOVING YOU CURB 73045 DAVID KERSH 

IT WOULD BE YOU DECCA 72039/MCA NASHVILLE GARY ALLAN 

I HONESTLY LOVE YOU MCA NASHVILLE 72053 OLIVIA NEWTON-JOHN 

THERE GOES MY BABY mca NASHVILLE 72048 TRISHA YEARWOOD 

YOU'LL NEVER KNOW BNA 65394/RLG MINDY MCCREADY 

PUT YOUR HEART INTO IT ARISTA NASHVILLE 13122 SHERRIE AUSTIN 

LOVE OF MY LIFE MERCURY 568140 SAMMY KERSHAW 

I SAW THE LIGHT CURB 73051 HAL KETCHUM 

IT'S YOUR LOVE A CURB 73019 TIM MCGRAW (WITH FAITH HILL) 

12 12 9 18 THEN WHAT? GIANT 17262/WARNER BROS. 

13 13 15 4 NOW THAT I FOUND YOU MERCURY 568746 

CLAY WALKER 

TERRI CLARK 
0 Records with the greatest sales gains this week. *Recording Industry Assn. of America certification for sales of 500,000 units. • RIAA 
certification for sales of 1 million units, with multimillion titles indicated by a numeral following the symbol. © 1998, Billboard/BPI 
Communications and SoundScan, Inc. 
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TOP CLASSICAL ALBUMS TM 

B 
3 
oz 

B 

MI 
2 2 26 

3 3 17 

4 5 13 

Compiled from a national sample of retail store and rack sales 
reports collected, compiled, and provided by 

ARTIST 
IMPRINT & NUMBER (SUGGESTED LIST PRICE OR EQUIVALENT' 

MOW 

TITLE 

* * NO. 1 * * 
ANDREA BOCELLI ARIA — THE OPERA ALBUM 
PHILIPS 46203 (10.98 E0117.98) 6 weeks at No. 1 

ANDREA BOCELLI 
PHILIPS 533123 (17.98 EQ) 

VIAGGIO ITALIANO 

MICHAEL BOLTON 
SONY CLASSICAL 63077 (10.98 E0/16.981 

MY SECRET PASSION — THE ARIAS 

5 4 9 

6 6 4 

7 27 

(1) NEW 
9 8 70 

10 10 86 

11 11 14 

12 9 33 

13 12 18 

14 

RE-ENTRY 

YO-Y0 MA 
SONY CLASSICAL 63203 (31.98 EQ) 

BACH: THE CELLO SUITES 

ANDRE RIEU 
PHILIPS 534266 (10.98 10/16.981 

IN CONCERT 

COPLAND/BERNSTEIN HE GOT 
SONY CLASSICAL 60593 (10.98 EQ/16.98) 

GAME: THE MUSIC OF AARON COPLAND 

YO-Y0 MA 
SONY CLASSICAL 63122 (10.98 EO/16.98) 

PIAllOLLA: THE SOUL OF THE TANGO 

LUCIANO PAVAROTTI 
LONDON 460325 (17.98 EQ) 

NOTTE D'AMORE 

ANDRE RIEU 
PHILIPS 528786110.98 EQ/16.98) 

THE VIENNA I LOVE 

MA/MEYER/O'CONNOR 
SONY CLASSICAL 68460 (10.98 ECV16.98) 

APPALACHIA WALTZ 

RENEE FLEMING 
LONDON 458858(16.98 10) 

THE BEAUTIFUL VOICE 

LUCIANO PAVAROTTI PAVAROTTI'S G 
LONDON 4588000 (21.98 10/34.98) 

REATEST HITS-THE ULTIMATE COLLECTION 

DON CAMPBELL 
CHILDREN'S GROUP 84291 (8.98/15.98) 

THE MOZART EFFECT-VOLUME 1 

CECILIA BARTOLI/ANDREA BOCELLI 
DG 457355 (16.98 Ea) 

A HYMN FOR THE WORLD 

ANDRE RIEU 
KOCH CLASSICS 4096 (10 

STRAUSS GALA 

TOP CLASSICAL CROSSOVER Tm 
34 

2 

* * No. 1 * * 
SARAH BRIGHTMAN & THE LONDON SYMPHONY ORCHESTRA TIME TO SAY GOODBYE 
NEMO STUDIO/ANGEL 56511 (9.98/16.98) Elg 21 weeks at No. 1 

VARIOUS ARTISTS 4 VARESE SARABANDE 59262 (16.98) 

3 3 14 

4 30 

6 

8 

9 

10 

11 

13 

(1)1 
15 

6 29 

5 3 

10 21 

7 18 

8 37 

12 7 

15 4 

11 77 

13 42 

RE-ENTRY 

9 3 

TITANIC: THE ULTIMATE COLLECTION 

BOSTON POPS ORCHESTRA (LOCKHART) 
RCA VICTOR 68901 (10.98/16.98) 

THE CELTIC ALBUM 

LONDON PHILHARMONIC (SCHOLES) KASHMIR: SYMPHONIC LED ZEPPELIN 
POINT MUSIC 454145 (10.98 EO/17.98) 

ARIA 
ASTOR PLACE 14009 (16.98) 

ARIA 

MARK O'CONNOR 
SONY CLASSICAL 62862 (10.98 E0/16.98) 

MIDNIGHT ON THE WATER 

SOUNDTRACK 
NONESUCH 79460 (17.98) 

KUNDUN (PHILIP GLASS) 

JAMES GALWAY 
RCA VICTOR 63110(10.98/16.98) 

GREATEST HITS-VOLUME 3 

OTTMAR LIEBERT 
SONY CLASSICAL 63105 (16.98 EQ) 

LEANING INTO THE NIGHT 

CINCINNATI POPS (KUNZEL) 
TELARC 80468 (10.98/15.98) 

PLAY BALL! 

CITY OF PRAGUE PHILHARMONIC 
SILVA CLASSICS 6018 (10.98/16.98) 

CINEMA'S CLASSIC ROMANCES 

SOUNDTRACK 
PHILIPS 454710 (10.98 EQ/17.98) 

SHINE 

JOHN WILLIAMS/ITZHAK PERLMAN 
SONY CLASSICAL 63005 (10.98 EQ/16.98) 

CINEMA SERENADE 

THE TALIESIN ORCHESTRA (SAYRE) 
INTERSOUND 3566 (15.98) 

ORINOCO FLOW: THE MUSIC OF ENYA 

ANDREW WEIL 
UPAYA 1224 (20.98/24.98) 

SOUND BODY, SOUND MIND 

O Albums with the greatest sales gains this week. • Recording Industry Assn. Of America (RIAA) certifi-
cation for sales of 500,000 units; • RIAA certification for sales of 1 million units with each additional mil-
lion indicated by a numeral following the symbol. For boxed sets, and double albums with a running time that 
exceeds two hours, the RIM multiplies shipments by the number of discs and/or tapes. *Asterisk indicates 
vinyl available. Na indicates past or present Heatseeker title. Classical Midline compact discs have a whole-
sale cost between $8.98 and $12.97. CDs with a wholesale price lower than $8.98 appear on Classical 
Budget. e 1998 Billboard/BPI Communications and SoundScan, Inc. 

TOP CLASSICAL MIDLINE TOP CLASSICAL BUDGET 

1 VARIOUS THE SPIRIT OF THE TITANIC 
ST.CLAR 

2 VARIOUS MOZART IN THE MORNING PHILIPS 
3 VARIOUS MOZART FOR YOUR MIND PHILIPS 
4 VARIOUS PACHELBEL CANON RCA VICTOR 
5 VARIOUS THE GREATEST OPERA SHOW ON 
EARTH LONDON 

6 VARIOUS ONLY CLASSICAL CD YOU NEED 
RCA VICTOR 

7 VARIOUS TUNE YOUR BRAIN WITH 
MOZART: FOCUS DG 

8 VARIOUS MOZART FOR MEDITATION PHILIPS 
9 VARIOUS MOZART-GREATEST HITS SONY 

CLASSICAL 

10 VARIOUS CLASSICAL WEDDING ALBUM: 
VOL.2 CHASE MUSIC GROUP 

11 BOSTON POPS (FIEDLER) STARS & STRIPES 
RCA 

12 BOSTON POPS (FIEDLER) FIEDLER-GREAT-
EST HITS RCA 

13 VARIOUS BEETHOVEN-GREATEST HITS SONO 
CLASSICAL 

14 VARIOUS BRIDE'S GUIDE TO WEDDING 
MUSIC ANGEL 

15 ANNE-SOPHIE MUTTER FACE TO FACE 
WITH BEETHOVEN oc 

1 VARIOUS ROMANCE AND ROSES • 

SOUND 

2 VARIOUS IDIOT'S GUIDE TO CLASSICAL 
MUSIC RCA VICTOR 

3 VARIOUS PIANO CLASSICS-3 CD SET MADACY 

4 VARIOUS PIANO GREATEST HITS INTERSOUND 

5 VARIOUS MOZART-GREATEST HITS REFER-

ENCE GOLD 

6 VARIOUS BEETHOVEN: GREATEST HITS REF-

ERENCE GOLD 

7 VARIOUS TEN YEARS OF SUCCESS NAXOS 

8 VARIOUS CLASSICAL RELAXATION: VOL. 2 

PLATINUM DISK 

9 VARIOUS 20 CLASSICAL FAVORITES MADACY 

10 JOHN BAYLESS BEATLES'S GREATEST HITS 

INTERSOUND 

11 VARIOUS PIANO INSTRUMENTALS: VOL. 7 

LASERLIGHT 

12 VARIOUS CLASSICAL MASTERPIECES MADACY 

13 VARIOUS THE BEST OF MOZART LASERLIGHT 

14 VARIOUS THE TOP 10 OF CLASSICAL MUSIC 

LASERLIGHT 

15 VARIOUS GERSHWIN: AN AMERICAN IN 

PARIS MADACY 

e 
KEEPING 
SCORE.] 

by Bradley Bambarger 

O UT OF RUSSIA: In the great harvest of historic 
reissues over the past few years, some of the most con-
sistently fascinating releases have come courtesy of 
BMG Classics' Melodiya series. Melodiya—the former 
Soviet state record label—has a unique trove of trea-
sures in its vault, most of which have never been avail-
able in the West or have only seen erratic (and inferior) 
release. Some of the best music has never been issued 

anywhere, in fact, since 
Soviet authorities sup-
pressed the work of 
many composers and 
performers on political 

or bogus aesthetic grounds. If some of the vintage 
Melodiya recordings are sonically coarse (even with dili-
gent restoration and remastering), the charged atmos-
phere and larger-than-life artistry offer considerable 
compensation. In an age when so much seems pored 
over to the point of ennui, the Melodiya discs possess 
the allure of mystery. 

Since 1994, BMG—with Munich-based product devel-
opment manager Niels Hoirup leading the way—has 
mined the Melodiya archives to produce sizable editions 
covering such Russian titans as pianists Sviatoslav 
Richter and Emil Gilels, violinist David Oistrakh, 
conductor Yevgeny Mravinsky, and composer Rodion 
Shchedrin. The 11-disc "Russian Piano School" boxed 
set from '95 is one of Hoirup's most amazing yields, as 
it compiles classic performances by Richter and Gilels 
alongside those of legendary precursors like Vladimir 
Sofronitsky and Maria Yudina and such latter-day 
virtuosos as Mikhail Pletnev and Evgeny Kissin. Just 
as significant has been Hemp's unearthing of a string 
of prime Russian operas performed by Moscow's Bol-
shoi Theatre company, including a raw but riveting take 
on Mussorgsky's "Boris Godunov" from 1962. The past 
couple of months have seen the debut of the "Inter-
national Tchaikovsky Competition" series, with the first 
volume showcasing the famous draw between pianists 
Vladimir Ashkenazy and John Ogdon in '62 and a 
second disc featuring highlights from Pletnev ('78), 
Misha Dichter ('66), and Barry Douglas (136). 

According to Hoirup, the Melodiya reissues so far 
have only touched upon a vast corpus of material, with 
the remaining cache of tapes offering further insight 
into a distinctive yet underdocumented chapter in this 
century's musical history. "These performances are not 
only at an incredibly high artistic level; they have an 
individual character," Hoirup says. "Take the Russian 
piano school, for instance. Perhaps due to their isola-
tion from the West, these musicians developed a truly 
unique aesthetic across the generations. And, of course, 
no one plays Russian music like the Russians." 

EA0A1,151 
mELOIDIYA • THE RUSSIAN LABEL 

BMG's Melodiya deal runs to 2012, with several 
promising releases in the works. Let's hope that they 
receive a better birthing than one of the latest and most 
important Melodiya projects: the "Musica Non Grata" 
series dedicated to composers banned by the Soviet gov-
ernment, a Russian analog to Decca/London's vaunted 
"Entartete Musik" edition (which surveys composers 
proscribed by the Nazis). The first discs in the "Musi-
ca Non Grata" series came out with very little fanfare 
late last year, which is sad since they include a set of 
rare material by composers from the 1920s (such as 
futurist Nikolai Roslavets) along with four great col-
lections recorded in the '70s and '80s spotlighting key 
works by dissident composers Sofia Gubaidulina, 
Giya Kancheli, Valentin Silvestrov, and Galina 
Ustvolskaya. The emotionally fraught Gubaidulina and 
Kancheli discs are self-recommending, but it is the Sil-
vestrov and Ustvolskaya albums that are particularly 
apt introductions to these composers. Silvestrov's String 
Quartet No. 1 and shimmering Symphony No. 5 are 
gems of postserialist neo-Romanticism, while the 78-
year-old Ustvolskaya's formative Piano Concerto is the 
epitome of raging beauty. 
The "Musica Non Grata" series wasn't a "priority" 

according to BMG's New York office, which explains 
why neither of the classical buyers at the Lincoln Cen-
ter and Greenwich Village Tower Records has heard of 
it (although once they had, they were interested). As 
far as Melodiya's historical titles go, though, Ray Ed-
wards, Tower's national classical manager and a devo-
tee of classic piano recordings, says he has a personal 
interest in making sure his stores have a good selec-
tion. "There are people who are intensely interested in 
this stuff, although unless it's something like Maria 
Callas, there's a real sales ceiling, of course," he says. 
"These records are for the sophisticated customer, and 
no one seems to be cultivating many more of those." A 
fan of such reissue specialist labels as Testament, Bid-
dulph, Pearl, and Marston, Edwards says Gramophone 
magazine's new quarterly niche publications devoted to 
historic, piano, and opera recordings have provided a 
vital avenue for spreading the word. 
The Richter edition has been one of the best-selling 

Melodiya issues to date, with more than 10,000 10-disc 
sets sold worldwide since '95, according to Hoirup. 
Another potential draw is the upcoming Melodiya "two-
fers" series covering popular Russian repertoire, and 
on the way is an edition devoted to great conductors in 
the Melodiya catalog (such as Valery Gergiev and 
Kyrill Kondrashin). More Russian opera sets are also 
promised, including Shostakovich's "The Gamblers" 
and "The Nose." 

In the fall look for a milestone Melodiya release: the 
previously unissued '63 recording of soprano Galina 
Vishnevskaya performing Mussorgsky's "Songs And 
Dances Of Death" in an orchestration by Shostakovich, 
with the Gorki State Philharmonic led by Vishnev-
skaya's husband, Mstislav Rostropovich. The two are 
elated that the music is finally coming out, according to 
Hoirup, who traveled to St. Petersburg to go over the 
tapes with the artists. "This means a lot to both of them," 
he says. "They haven't heard this music since that night, 
and you can tell it was really a night to remember" 

COLUMBIA'S DAG HONES ITS FUNK FUSION ON 'APARTMENT #635' 
(Continued from page 18) 

call of duty to let us tour for two years, 
but we were always being put on bills 
that just weren't correct," says Den-
nis. "It's tough going out with an alter-
native or rock-leaning band and still 
win over a large number of people. 
That was really, really awkward." 
Corson says the act, which is 

booked by the Creative Artists 
Agency and managed by Chris Jones 
Management in Los Angeles, will hit 
the road late this month for showcase 
dates with labelmates the Getaway 
People. On May 31, the group plays a 
concert for top 40 WDCG in its home-

town of Raleigh, N.C. 
The band will also focus on anoth-

er bastion of support—oddly enough, 
France—where its last album, re-
leased by Sony Music's French sub-
label Squatt, sold 40,000 units. 

In spite of strong support from hip 
independent radio station Radio Nova, 
which played the "Lovely Jane" and 
"Righteous" singles heavily, none of 
the networks supported the act, and 
there was no radio or TV advertising. 

"Apartment #635" will be released 
in France June 3 on S.M.A.L.L./Sony 
Music with the first single being "You 

Make Me Feel." 
"Our strategy with this album is to 

get what we did not have on the first 
one—i.e., network airplay," says 
Stéphane "Théo" Théodoridès, head 
of promotion for S.M.A.L.L. 
A TV and radio advertising cam-

paign will start shortly before the al-
bum's release, and the band is booked 
for at least 10 dates on a French tour 
beginning in September. 

Assistance in preparing this story was 
provided by Cécile Tesseyre in 
Paris. 
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UNPLUGGED 
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CONT ACT 1 NO 

A rare opportunity to feast on 
dance music's greatest talent 
in an intimate club with a live 
acoustic band, 

Can't get that industry honcho to 
hear your demo? Here's your big 
chance. Top executives at labels, 
management companies, and 
publishing firms from all over the 
world will gather to evaluate your 
music and offer tips for industry 
survival and elevation. 

For discounted airfare on American Airlines, to Chicago, 
please call Pepp Travel at 1-800-877-9770. 

Please identify yourself as a 
Billboard Dance Music Summit attendee. 

HOTEL ACCO»ODATJ ()Ns! 
Chicago Marriott Downtown, 

540 North Michigan Avenue, Chicago IL, 60611 
For reservations call 1800 228-9290 or 312-836-0100 
Special Dance Music Summit Room Rate: $139. 

Call Phyllis Demo at 212-536-5299 
to inquire about cost, quantity and shipping details. 

BILLBOARD'S NEW ARTIST DISCOVERIES OF 1998 
WIN a chance to perform in Billboard's exclusive, 
invitation-only artist showcases, Here's your chance 

to strut your stuff along-side clubland's biggest stars. 

TO ENTER: Submit one song, biographical information, 
and a picture with a check for $35 to: 

Michele Quigley, Billboard, 1515 Broadway, New York, NY 10036. 
(Please make sure tapes are clearly labeled). 

All entries will be judged by Billboard Dance Music Editor Larry Flick. Performance 
slots are on Thursday, July 9 and Friday, July 10 at venues in Chicago 

to be announced. Billboard is not responsible for artist travel & lodging. 

Michele Quigley f  Larry Flick 
Special Events Director Dance Music Editor 

212.536.5002 ph —  212.536.5050 ph 
212.536.1400 fx 212.536.5358 fx 

• • • 

REGISTRATION FEES 

11 Early bird - payment received by May 29 

Pre-registration - payment received between May 29th and June 19 
Ei Full registration - after June 19th and Walk up 

REGULAR 

$ 275 

$ 325 

$ 375 

BILLBOARD DJs & RECORD POOL DIRECTORS 

$ 199 

$ 229 

$ 249 

Fill out form and mail with payment to: Billboard Dance Music Summit, Michele Quigley, 1515 Broadway, 14th Floor, NY, NY 10036 or FAX to (212) 536-1400. 
Make all payments to Billboard Magazine. Please allow 10 business days for confirmation of receipt. This form may be duplicated. Please type or print clearly. 

First Name:  Last Name:  

Company: Address:   City:   State:   Zip:   

Phone:   Fax:  

I'm Paying By: Ti Check TI Visa/MC EJ Amex Money Order 

Credit Card # Expiration Date:  Cardholder's Signature:   

(credit cards are not valid without signature and expiration date.) 

Cancellation Policy: All cancellations must be submitted in writing. ALL REFUNDS WILL BE PROCESSED AFTER THE CONFERENCE. Cancellations received on or before May 29th are subject to 
a S75.00 administrative fee. Cancellations received between Moy 29 and June 19th are subject to o S175 administrative fee. No refunds will be issued after June 19th. 
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORES AND RACK 
SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY SoundScan® 

ARTIST 1 1111 11 TITLE 
IMPRINT & NUMBER/DISTRIBUTING LABEL 

1 1 3 

* * * No. 1* * * 
WYNTON MARSALIS 3 weeks at No I 
COLUMBIA 68921 THE MIDNIGHT BLUES — STANDARD TIME VOLUME 5 

2 3 6 JOHN SCOFIELD VERVE 539979 ME 
AGO GO 

3 2 38 
DIANA KRALL IMPULSE! 233/GRP El 

LOVE SCENES 

4 5 27 
HARRY CONNICK, JR. COLUMBIA 68787 

TO SEE YOU 

C I NEW 8,, MICHAEL BRECKER QUARTET 
IMPULSE! 260/GRP TWO BLOCKS FROM THE EDGE 

6 4 3 VARIOUS ARTISTS 
RCA VICTOR 63119 THE FABULOUS BIG BAND COLLECTION 

7 6 3 MILES DAVIS/BILL LASWELL 
COLUMBIA 67909 PANTHALASSA: THE MUSIC OF MILES DAVIS 1969-1974 

8 7 7 ELLA FITZGERALD POLYGRAM TV 539206NERVE 
PURE ELLA 

CI RE-ENTRY FRANK SINATRA WITH THE RED NORVO QUINTET 
BLUE NOTE 37513/CAPITOL LIVE IN AUSTRALIA, 1959 

lo 8 88 
ROYAL CROWN REVUE WARNER BROS. 46125 

MUGZY'S MOVE 

11 9 8 
DIANA KRALL 
IMPULSE! 9825/GRP STEPPIN' OUT - THE EARLY RECORDINGS 

12 10 26 SOUNDTRACK 
MALPASO 46829/VVARNER BROS. MIDNIGHT IN THE GARDEN OF GOOD AND EVIL 

CD 22 2 
TOOTS THIELEMANS PRIVATE MUSIC 82160/WINDHAM HILL 

CHEZ TOOTS 

CI RE-ENTRY ERIC REED IMPULSE! 244/GRP 
PURE IMAGINATION 

15 15 6 
VARIOUS ARTISTS RCA VICTOR 68987 

FABULOUS SWING COLLECTION 

16 12 12 
VARIOUS ARTISTS VERVE 539976 

ULTIMATE JAZZ 

CI 20 10 
CHARLIE HUNTER & POUND FOR POUND 
BLUE NOTE 23108/CAPITOL RETURN OF THE CANDYMAN 

18 19 64 
CHARLIE HADEN & PAT METHENY 
VERVE 537130 BEYOND THE MISSOURI SKY (SHORT STORIES) 

19 17 10 CHARLIE HADEN/KENNY BARRON VERVE 539961 
NIGHT AND THE CITY 

20 16 2 
LOSTON HARRIS N2K ENCODED 10012 

COMES LOVE 

21 23 45 
LOUIS ARMSTRONG GRP 9872 

PRICELESS JAll 

22 18 31 
ROYAL CROWN REVUE SURFDOG 44003/ULG 

CAUGHT IN THE ACT - LIVE! 

CI NEW  
RAVI COLTRANE RCA VICTOR 55887 

MOVING PICTURES 

® RE-ENTRY VARIOUS ARTISTS GRP 9881 
PRICELESS JAll SAMPLER 

25 13 1 9 
VARIOUS ARTISTS COLUMBIA RIVER 1089 

JAll HITS 

TOP CONTEMPORARY JAll ALBUMS,. 

1 1 26 

* * * No. 1 * * * 
KENNY G A ARISTA 18991 26 weeks at No. 1 

KENNY G GREATEST HITS 

2 2 6 
KEIKO MAT.SI_I1 COUNTDOWN 177/5/ULG nj 

FULL MOON AND THE SHRINE 

3 3 51 BONEY JAMES WARNER BROS. 46548118 
SWEET THING 

Ci 4 15 DOWN TO THE BONE Nu GROOVE 3004 
FROM MANHATTAN TO STATEN 

5 6 15 RANDY CRAWFORD 
BLUEMOON/ATLANTIC 92785/AG EVERY KIND OF MOOD — RANDY, RANDI, RANDEE 

6 5 14 
PHIL PERRY PEAK/PRIVATE MUSIC 82163/WINDHAM HILL 

ONE HEART ONE LOVE 

CI 8 8 
PAMELA WILLIAMS HEADS UP 3043 

EIGHT DAYS OF ECSTACY 

8 7 36 
JONATHAN BUTLER N2K ENCODED 10005 

DO YOU LOVE ME? 

9 9 8 SPYRO GYRA GRP 9903 
ROAD SCHOLARS 

10 11 8 KIM WATERS SHANACHIE 5042 
LOVE'S MELODY 

11 12 29 
CANDY DU LFER N2K ENCODED 10014 

FOR THE LOVE OF YOU 

12 10 85 
KENNY G e  ARISTA 18935 

THE MOMENT 

10 NEW' MICHAEL FRANKS 
WARNER BROS. 46855 THE BEST OF MICHAEL FRANKS — BAKWARD GLANCE 

14 13 13 CHUCK LOEB 
SHANACHIE 5038 THE MOON, THE STARS AND THE SETTING SUN 

CI 20 7 GREGG KARUKAS I.E. MUSIC 539887NERVE 
BLUE TOUCH 

16 14 35 
THE RIPPINGTONS FEATURING RUSS FREEMAN 
PEAK/WINDHAM HILL JAll 11271/WINDHAM HILL BLACK DIAMOND 

17 17 32 
PAT METHENY GROUP WARNER BROS. 46791 

IMAGINARY DAY 

18 21 16 
GEORGE HOWARD GRP 9902 

MIDNIGHT MOOD 

19 15 56 GATO BARBIERI COLUMBIA 67855 
QUE PASA 

20 16 8 
ART PORTER VERVE FORECAST 557060NERVE 

FOR ART'S SAKE 

21 18 26 
RICHARD ELLIOT BLUE NOTE 38251/CAPITOL 

JUMPIN' OFF 

22 19 10 
MARCUS MILLER PRA 9908/GRP 

LIVE & MORE 

23 22 46 
FOURPLAY WARNER BROS. 46661 

THE BEST OF FOURPLAY 

24 23 63 
AL JARREAU WARNER BROS. 46454 

BEST OF AL JARREAU 

CD RE-ENTRY THE RIPPINGTONS GRP 9891 
THE BEST OF THE RIPPINGTONS 

(D Albums with the greatest sales gains this week. • Recording Industry Assn. Of America (RIM) certification for sales 
of 500,000 units. • RIM certification for sales of 1 million units with each additional million indicated by a numeral 
following the symbol. For boxed sets, and double albums with a running time that exceeds two hours, the RIM multi-
plies shipments by the number of discs and/or tapes. All albums available on cassette and CD. *Asterisk indicates vinyl 
available. Elindicates past or present Heatseeker title. ©1998, Billboard/BPI Communications, and SoundScan, Inc. 

PAYTON 

Payton Expands His Sense Ilf Musical 
This week's column was prepared by 
guest columnist Philip Booth. 

NEW WORLD NICHOLAS: 
Nicholas Payton stretches beyond 
his usual post-bop environs on "Pay-
ton's Place," the New Orleans na-
tive's third and most ambitious al-
bum as a leader, due June 9 from 
Verve. He effectively toasts Crescent 
City funk with the opening "Ziga-

boogaloo," inspired 
by original Meters 
drummer Zigaboo 
Modeliste; explores 
the inside-and-out-
side terrain of 
Wayne Shorter's 
"Paraphernalia"; and 
offers a tangy rehar-
monization of the 

Stylistics' "People Make The World 
Go Round." Call it a portrait of the 
24-year-old musician as a fully mod-
ern artist, rooted to tradition but 
actively responding to the eclectic 
sounds that stoke his passion. 

"That's what ̀Payton's Place' is re-
ally all about," says Nate Herr, VP 
of Verve Records, U.S. "This is 
where he's at this moment. It's not 
just one influence. It's not just Louis 
Armstrong. It's a little bit of Miles 
Davis maybe. It's his first step into 
the areas of groove and avant-garde 
as well. There's obviously New Or-
leans influences in there, because 
that's his home base, but there's so 
much more to it than that." 
The disc, the follow-up to 1996's 

"Gumbo Nouveau," is a showcase for 
Payton's full-blooded tone, heady im-
provisations, and strengthening com-
positional chops. Nine of the 12 
tracks are originals, including "The 
Three Trumpeteers," with mentor 
Wynton Marsalis and Roy Har-
grove; "A Touch Of Silver," with 
Joshua Redman; the bluesy "L'il 
Duke's Strut"; and "Brownie À La 
Mode," a tribute to hero Clifford 
Brown, also featuring Marsalis. Har-
grove also lends his horn on a stan-
dard, "With A Song In My Heart." 

"Payton's Place" thrives on Pay-
ton's interplay with regular band-
mates tenor saxophonist Tim War-
field, pianist Anthony Wonsey, 
bassist Reuben Rogers, and drum-
mer Adonis Rose. The same group 
will accompany the trumpeter to the 
Playboy Jazz Festival June 13 in Los 
Angeles, the Iridium June 16-21 in 
New York, and—with guitarist 
Mark Whitfield—several European 
festival dates. 
"We've been together for two 

years," Payton says. "It's definitely 
been a collective effort. At this point 
in my career, I'm trying to maintain 
my band. There's something to be 
said for playing with the same musi-
cians night after night. Things just 
happen telepathically. It's a really 
beautiful thing. That's something 
you can't get just from playing with 
pickup bands. 

Payton, who began playing trum-
pet at age 4, studied with Ellis 
Marsalis at the University of New 
Orleans and honed his talents with 
Marcus Roberts, Elvin Jones, Joe 
Henderson, the Lincoln Center 

Jazz Orchestra, and Jazz Futures 
II. He made his solo debut on 1995's 
"From This Moment," teamed with 
organ master Jimmy Smith on the 
same year's "Damn!," appeared on 
the soundtrack to Robert Altman's 
"Kansas City," as well as in the 1996 
film itself, and joined Doc 
Cheatham for a Grammy-winning 
1997 collaboration released a month 
before the death of the nonagenarian 

tun(  
BLUE 
NOTES 

trumpeter. Last year's "Finger-
painting: The Music Of Herbie Han-
cock" had Payton working with 
Whitfield and bassist Christian 
McBride, and he turns in sterling 
work on guitarist Mark Elf's new 
"Trickynometry." 
Verve plans to heighten awareness 

of "Payton's Place" with a sampler— 
including "Zigaboogaloo" and "The 
Three Trumpeteers"—to be distrib-
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Compiled from a national sample of retail store and rack sales 
reports collected, compiled, and provided by SoundScan. 

TITLE 11111 11 
IMPRINT & NUMBER/DISTRIBUTING LABEL ARTIST 

1 1 27 

* * NO. 1 * * 

PAINT THE SKY WITH STARS — THE BEST OF ENYA A ENYA 
REPRISE 46835/WARNER BROS. 11 weeks at No. 1  

2 2 28 
TRIBUTE • YANNI 
VIRGIN 44981 

3 3 8 ALL THE SEASONS OF GEORGE WINSTON — PIANO SOLOS GEORGE WINSTON 
WINDHAM HILL 11266 

4 4 16 
GRAND PASSION JOHN TESH 
GTSP 539804 

5 5 38 DEVOTION: THE BEST OF YANNI YANNI 
PRIVATE MUSIC 82153/WINDHAM HILL 

6 7 12 INSTRUMENTAL MOODS VIRGIN 45397 VARIOUS ARTISTS 

(1) NEw8p, PERFECT TIME MAIRE BRENNAN 
WORD 69143/EPIC 

8 6 68 PICTURE THIS • JIM BRICKMAN 
WINDHAM HILL 11211 

9 8 7 
' 

KARMA DELERIUM 
NETTWERK 30113 

10 9 55 PORT OF MYSTERY YANNI 
WINDHAM HILL 11241 

11 12 57 IN THE MIRROR • PRIVATE MUSIC 82150/WINDHAM HILL YANNI 

12 13 16 
SOUNDS OF WOOD & STEEL VARIOUS ARTISTS 
WINDHAM HILL 11290 

13 15 6 NARADA GUITAR NARADA 45636 VARIOUS ARTISTS 

14 14 63 
AVALON JOHN TESH 
GTSP 537112 

15 16 14 
THE CELTIC BOOK OF DAYS DAVID ARKENSTONE 
WINDHAM HILL 11246 RE 

16 18 57 WHITE STONES SECRET GARDEN 
PHILIPS 534605 

17 17 2 SOLAS P RONAN HARDIMAN 
PHILIPS 539438 

18 21 40 NIGHTBIRD BMG SPECIAL PRODUCTS 44579 YANNI 

19 25 33 THE GIFT • JIM BRICKMAN 
WINDHAM HILL 11242 

20 20 26 
CONVERSATIONS WITH GOD - A WINDHAM HILL COLLECTION VARIOUS ARTISTS 
WINDHAM HILL 11304 

21 23 38 ONCE IN A BLUE UNIVERSE CHAQUICO 
HIGHER OCTAVE 44638/VIRGIN 

(—) RE-ENTRY 
A SALUTE TO THE MUSIC OF YANNI ANDY STREET 
BRENTWOOD 60401 

23 22 36 
APURIMAC III-NATURE SPIRIT PRIDE cusco 
HIGHER OCTAVE 44639NIRGIN 

,CD RE-ENTRY 
,viteileAltileff21iiifeCIS - A WINDHAM HILL COLLECTION VARIOUS ARTISTS 

25 24 81 
LINUS & LUCY - THE MUSIC OF VINCE GUARALDI • GEORGE WINSTON 
DANCING CAT 11184/WINDHAM HILL 

'Place' 
uted at cafes, restaurants, salons, 
and bookstores throughout the 
Northeast, Midwest, and West 
Coast. "We'll also make them avail-
able at those festivals where Nicho-
las is not performing, where the 
audience has not been exposed to 
him already but is demonstrating an 
interest in jazz," Herr says. "He's a 
complete package. You have an in-
credible trumpet player, an amazing 
composer, and an accomplished 
bandleader." 

AND: Wynton Marsalis, George 
Duke, Jack DeJohnette, Wallace 
Roney, Bob Berg, Dave Liebman, 
Randy Brecker, George Coleman, 
Buster Williams, Mino Cinelu, 
Gary Peacock, and Jimmy Cobb 
will be on hand Tuesday (26) at New 
York's Birdland for N2K's launch of 
the Miles Davis World Wide Web 
site (www.milesdavis.com). The trib-
ute concert, to be held on what would 
have been Miles' 72nd birthday, will 
be cybercast on Jazz Central Station 
and broadcast live on WBGO New 
York. An album documenting the 
event will be released in September. 

MAY 30, 1998 

OAlbums wth the greatest sales gains this week • Recording Industry Assn. Of Anvnvn IRIM) certilicat on for sales of '.100,00011IIIIS, 
À  IRMA certification for sales of 1 million units with each additional million indicated by a numeral following the symbol. For boxed sets, 
and double albums with a running time that exceeds two haws. the RIM multiplies shipments by the number of discs and/or tapes. All 
albums available on cassette and CD. 'Asterisk indicates vinyl available.", indicates past and present Heatseekefs titles c 1998, Bill-
board/BPI Communications and SandScan, Inc. 
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WORLD & CELTIC MUSIC 
A global review highlighting the Celtic craze, Themed releases and the biggest 

Scottish-Celtic artists. We'll cover the diversity of world music, budding world 

producers, complete year-to-date charts and more! Take advantage today! 

CONTACT: Lezle Stein 213.525.2329 
Ian Remmer 44.171.323.6686 

A report on Italy's new 
mainstream acts, a recap 
of last year's hottest Italian 
business developments and 
a must read graphic guide 
of who's who among Italy's 
biggest players. Connect 
with this powerhouse 

Mediterranean marketplace 
today! 

ISSUE DATE: JUNE 20 

AD CLOSE: MAY 26 

ISSUE DATE: JUNE 20 
AD CLOSE: MAY 26 

JAZZ 

Lidia Bonguardo 
39+(0)362+54-44-24 j 

A complete report 
highlighting the state of 

retail sales, what's happening 
on this summer's European 

concert circuit and a 
celebration of Thelonius 
Monk's 80th birthday. 
Catch this opportunity 

today! 

ISSUE DATE: JUNE 27 
AD CLOSE: JUNE 2 

Pat Rod Jennings 
212.536.5136 

PRE-VSDA 

Billboard is pleased to 
announce the 1998 Video 

Person of the Year: 
Ron Cunningham, Video 

Buyer for KMART. This special 
pre-VSDA tribute will highlight 
Mr. Cunningham's career and 
feature his views on the video 
industry. Call today to share 

in the celebration. 

ISSUE DATE: JULY 4 

AD CLOSE: JUNE 9 

Judy Yzquierdo 
213.525.2304 

FUTURE SPECIALS 
AMSTERDAM - Issue Date: JULY4 • Ad Close: JUNE 9 PLUG-IN '98 - Issue Date: JULY 18 • Ad Close: JUNE 23 

VSDA - Issue Date: JULY 11 • Ad Close: JUNE 16 NATIVE AMERICAN MUSIC - Issue Date: JULY 25 • Ad Close: JUNE 30 

REGGAE - Issue Date: JULY 11 • Ad Close: JUNE 16 REGIONAL MEXICO - Issue Date: JULY 25 • Ad Close: JUNE 30 

New York Los Angeles Nashville 
212.536.5004 213.525.2307 615.321.4294 

London 
44.171.323.6686 
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an outdoor concert in Miami Beach. Lemvo will then 
continue on a solo swing through the U.S. and Cana-
da that concludes Aug. 16, when he is slated to appear 
at Central Summerstage with salsa great Willie 
Colón. 

VC JAZZ, LATINO STYLE: Ever since the debut of 
the JVC Jazz Festival—New York in 1972, Latino 
sounds have always been on prominent display. This 
year's installment promises to offer an even higher 
profile for Latino jazz artists. 

Kicking off the Latino-rooted shows June 21 at 
Carnegie Hall are Rubén Blades Y Son Del Solar 
and Poncho Sánchez. On June 26, Los Van Van and 
Jesus Alemaity's iCubanismo! are booked to play the 
Hammerstein Ballroom. 

Slated to play at the Latin Jazz Jam June 27 at 
Carnegie Hall are Celia Cruz with Tito Puente & 
His Concert Orchestra and Arturo Sandoval's Hot 
House Big Band. 
New to the festival this year is "Música Latina," an 

all-day free event June 27 at Bryant Park featuring 
Carlos Kanno & Tropical Jazz Big Band, Ralph 
Irizarry & Timbalaye, and Johnny Ray & Salsa Con 
Clase. 

STATESIDE BRIEFS: To commemorate the 35th 
anniversary of the career of its star crooner José José, 
BMG is releasing 33 albums from his discography. The 
discs are being put out in six packages containing five 
CDs each and one set containing three CDs. José José, 
who was inducted into Billboard's Latin Music Hall of 
Fame in 1997, is producing the PolyGram Latino label 
debut of his son, Joel Sosa. 

(Continued on next page) 

Artists 8( Music 

by John Lannert 

LEMVO, MANGWANA ON TOUR: Congolese rum-
be ros Ricardo Lemvo and Sam Mangwana kick off 
their Afro-Latino tour Thursday (28) in San Diego in 
support of their pair of releases on Pntumayo's new 
imprint, Putumayo Artists. 
On "Mambo Yo Yo," the Los Angeles-based Lemvo 

sings in Spanish. His backing band, Makina Loca, 
which comprises African, Latino, and U.S. musicians, 
delivers an infectious, good-time blend of the bleating 
African guitars of Congo (formerly Zaire) and the 
clave rhythm of the Cuban son. 
Mangwana is a veteran of the decade-old, Cuban-

influenced "rumba congolese" movement known wide-
ly as sou/cous. His album, "Galo Negro," sublimely 
fuses lyrical, Pan-African melodies and swinging Lati-
no beats, with lyrics in the Congolese language Lin-
gala and Portuguese. 

Celebrating its fifth anniversary, Putumayo World 
Music has successfully sold compilations at non-music 
retail outlets and restaurants, using bright-colored 
cover art and countertop displays to attract neophyte 
world music listeners. The Putumayo Artists label will 
release original product by new and established world 
and Latino performers. 
Lemvo and Mangwana's trek wraps up June 14 at 

ikEYES ECORDS INC. 

LA SONORA DEL XXI 

CD.'S - CASSETTES - DVD'S & MUSICAL VIDEOS 
140 N.W. 22 Avenue, Miami, Florida 33125 • Tel.: (305) 541-6686 / Fax: (305) 642-2785 
E-MAIL reyesrecords@worldnet.attnet 
TODO EN MUSICA • EVERYTHING YOU NEED IN MUSIC • FULLY COMPUTERIZED 
MAJOR CREDIT CARDS ACCEPTED 

Hot Latin Tracks Tm Broadcast Data Systems 
MOO 

COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY BROADCAST 
z DATA SYSTEMS RADIO TRACK SERVICE. 97 LATIN MUSIC STATIONS ARE ELEC-

vi 0  I— IRONICALLY MONITORED 6 AM TO 12 MIDNIGHT, 7 DAYS A WEEK 

ARTIST TITLE 
C) IMPRINT/PROMOTION LABE( ,(ODUCER (SONGWRITER) 

* * * No. 1* * * 
1 1 6 ELVIS CRESPO SONY DISCOS 3 weeks at No. 1 R.CORA,E.CRESPO• SUAVEMENTE ,L.A CRUZ (E.CRESPO) 

ci 3 13 4 MARC ANTHONY NO ME CONOCES 
RMM A.CUCCO PENA.M.ANTHONULUGO (FARMS) 

IQ 14 20 4 
* * * GREATEST GAINER*** 

MANNY MANUEL • COMO DUELE 
MERENGAZO/RMM R.ORLANDO,R.VAZQUEZXDRULLARD (R.VAZOLIEZ) 

4 2 4 10 RICKY MARTIN • LA COPA DE LA VIDA 
SONY DISCOS R.ROSA,D.CHILD.K.C.PORTER (D.CHILD,R.ROSA,L.GOMEZ ESCOLAR) 

C) 8 11 4 MYRIAM HERNANDEZ • HUELE A PELIGRO 
SONY DISCOS H.GATICA (A.MANZANERO) 

6 4 2 15 ALEJANDRO FERNANDEZ • NO SE OLVIDAR 
SONY DISCOS E.ESTEFAN JR.,K SANTANDER (K.SANTANDER) 

C I 9 9 5 ALEJANDRO SANZ • AMIGA MIA 
WEA LATINA E.RUFFINENGO,M.A.ARENAS (A.SANZ) 

8 5 8 14 
LOS TEMERARIOS • POR QUE TE CONOCI 
FONOVISA A.ANGEL ALBA (A.ANGEL ALBA) 

9 6 3 19 JUAN GABRIEL ASI FUE 
ARIOLA/BMG LATIN J.GABRIEL U.GABRIEL) 

10 7 7 37 ALEJANDRO FERNANDEZ • SI TU SUPIERAS 
SONY DISCOS E.ESTEFAN JR.,K SANTANDER (K.SANTANDER) 

CI 15 17 8 CRISTIAN 
ARIOUVBMG LATIN LLORAN LAS ROSAS R.PEREZ (A.MATHEUS) 

12 11 6 30 ANA GABRIEL • A PESAR DE TODOS 
SONY DISCOS A.GABRIEL (A.GABRIEL) 

13 10 12 6 
YURI Y TU COMO ESTAS 
RODVEN/POLYGRAM LATINO A.ZEPEDA (C.BAGLIONI) 

CI 16 15 6 ALVARO TORRES EMI LATIN EL ULTIMO ROMANTICO 
A.TORRES (A.TORRES) 

15 12 10 16 RICKY MARTIN • VUELVE 
SONY DISCOS R.ROSA,K.C.PORTER (EDE VITA) 

(j NEW 1 VICTOR MANUELLE SONY DISCOS • SE ME ROMPE EL ALMA R.SANCHEZ.V.MANUELLE (G.FRANCISCO) 

17 13 16 7 PEPE AGUILAR POR MUJERES COMO TU 
MUSART/BALBOA P.AGUILAR (FATO) 

0 17 22 11 INTOCABLE ERES MI DROGA 
EMI LATIN J.L.AYALA (M.MENDOZA) 

CI 19 5 13 SERVANDO Y FLORENTINO WEA LATINA • UNA FAN ENAMORADA 
S.GEORGE (R.MONTANER) 

CD 22 19 10 JOSE GUADALUPE ESPARZA • DEJA QUE TE QUIERA 
FONOVISA J.GUADALUPE ESPARZA U.GUADALUPE ESPARZA) 

IC) 29 _ 2 GLORIA ESTEFAN • CORAZON PROHIBIDO 
EPIC/SONY DISCOS E.ESTEFAN JR.,T.MORAN (K.SANTANDER,G.ESTEFAN) 

CD 23 33 4 
ANA BARBARA FONOVISA • COMO ME HACES FALTA 

M.A.SOLIS (M.A.SOLIS) 

CD 32 37 3 LOS TIGRES DEL NORTE QUIERO VOLAR CONTIGO 
FONOVISA LOS TIGRES DEL NORTE U.ARMENTA) 

0 NEW 1 
KARIS BANDOLERA 
EMD E.MONTANER,R.CORA (E.CRESPO) 

(I) 26 27 10 
LOS ANGELES AZULES A/EMI LATIN ME HACES FALTA TU 
DIS D.CHAVEZ MORENO (J.MEJIA AVANTE) 

26 25 - 2 SON BY FOUR NO HAY RAZON 
RJO 0.ALFANNO (0.ALFANNO) 

10 RE-ENTRY 4 
GISSELLE RC/VBMG LATIN LO QUIERO OLVIDAR 

B.CEPEDA (B.CEPEDA.B.CRUZ) 

28 20 14 12 TONY VEGA SI TU SUPIERAS 
RMM H.RAM)REZ,LINFANTE (K.SANTANDER) 

29 24 18 18 GRUPO LIMITE SENTIMIENTOS 
RODVEN/POLYGRAM LATINO J.CARRILLO (A.VILLAREAL) 

30 18 _ 9 
' 

MANA • EN EL MUELLE DE SAN BLAS 
WEA LATINA FHER & ALEX (FHER & ALEX) 

0 NEW 1 LUIS MIGUEL SABOR A MI 
WEA LATINA L.MIGUEL,B.SILVETTI (A.CARRILLO) 

IC) 36 _ g 
" 

DAZE • SUPERHERO 
COLUMBIA/SONY DISCOS J.JAM,DELGADO (J.JAM,DELGADO,SIEBER,J.TANNOV) 

© 39 _ 2 LOS PALOMINOS • TE SEGUIRE 
SONY DISCOS M.LICHTENBERGER JR. (E.R.RAMIREZ) 

34 27 30 17 LOS TUCANES DE TIJUANA HACEMOS BONITA PAREJA 
EMI LATIN G.FELIX (M.OUINTERO LARA) 

ID RE-ENTRY 2 EZEQUIEL PENA QUE CHULADA DE MUJER 
FONOVISA E.PENA (M.ALCARAZ,P.MARTINEZ,J.GUIZAR) 

36 35 21 17 MARC ANTHONY SI TE VAS 
RMM A.CUCCO PENA,M.ANTHONY,H.RAMIREZ (P.FERNANCIEZ) 

37 33 28 26 BANDA ARKANGEL R-15 VOY A PINTAR MI RAYA 
LUNA/FONOVISA A.DE LUNA U.NAVARRO) 

39 21 31 1 
' 

NEK • LAURA NO ESTA 
WEA LATINA R.D'ANGELI,M.VARINI (NEK,R.DIAZ,N.DIAZ,M.VARINI,A.DE SANCTIS) 

19 RE-ENTRY 4 MARCO ANTONIO SOLIS FONOVISA YA APRENDARAS 
M.A.SOLIS (M.A.SOLIS) 

40 37 25 8 JOSE LUIS RODRIGUEZ FEAT. LOS PANCHOS RAYITO DE LUNA 
SONY DISCOS H.MASELLI.J.NAVARRO (J.NAVARRO) 

POP TROPICAL/SALSA REGIONAL MEXICAN 
18 STATIONS 15 STATIONS 69 STATIONS 

1 MYRIAM HERNANDEZ SONY 1 ELVIS CRESPO SONY DISCOS 1 INTOCABLE EMI LATIN 
DISCOS HUELE A PELIGRO SUAVEMENTE ERES MI DROGA 

2 ALEJANDRO SANZ WEA LATI. 2 MARC ANTHONY RMM 2 JOSE GUADALUPE 
NA AMIGA MIA NO ME CONOCES ESPARZA FONOVISA DEJA... 

3 YURI RODVEN/POLYGRAM LATI- 3 MANNY MANUEL MERENGA- 3 LOS TEMERARIOS FONOVISA 
NO Y TU COMO ESTAS ZO/RMM COMO DUELE POR QUE TE CONOCI 

4 CRISTIAN ARIOUVBMG LATIN 4 RICKY MARTIN SONY DISCOS 4 LOS TIGRES DEL NORTE 
LLORAN LAS ROSAS LA COPA DE LA VIDA FONOVISA QUIERO VOLAR... 

5 ALVARO TORRES EMI LATIN 5 VICTOR MANUELLE SONY 5 LOS ANGELES AZULES 
EL ULTIMO ROMANTICO DISCOS SE ME ROMPE EL... DISA/EMI LATIN ME HACES... 

6 ELVIS CRESPO SONY DISCOS 6 YURI RODVEN/POLYGRAM LATI- 6 GRUPO LIMITE RODVEN/POLY-
SUAVEMENTE NO Y TU COMO ESTAS GRAM LATINO SENTIMIENTOS 

7 RICKY MARTIN SONY DISCOS 7 SERVANDO Y FLORENTINO 7 LOS PALOMINOS SONY DIS. 
VUELVE WEA LATINA UNA FAN... COS TE SEGUIRE 

8 MANNY MANUEL MERENGA- 8 KARIS EMD 8 LOS TUCANES DE TIJUANA 
ZO/RMM COMO DUELE BANDOLERA EMI _Ann HACEMOS BONITA... 

9 ALEJANDRO FERNANDEZ 9 SON BY FOUR RJO 9 EZEQUIEL PENA FONOVISA 
SONY DISCOS NO SE OLVIDAR NO HAY RAZON QUE CHULADA DE MUJER 

10 RICKY MARTIN SONY DISCOS 10 GISSELLE RCNBMG LATIN 10 BANDA ARKANGELR-15 
LA COPA DE LA VIDA LO QUIERO OLVIDAR LUNA/FONOVISA VOY A... 

11 MARC ANTHONY RMM 11 TONY VEGA RMM 11 MARCO ANTONIO SOLIS 
NO ME CONOCES SI TU SUPIERAS FONOVISA YA APRENDERAS 

12 ALEJANDRO FERNANDEZ 12 ALEJANDRO SANZ WEA LATI- 12 PEPE AGUILAR MUSART/BAL. 
SONY DISCOS SI TU SUPIERAS NA AMIGA MIA BOA POR MUJERES COMO TU 

13 GLORIA ESTEFAN EPIC/SONY 13 DAZE COLUMBIA/SONY DISCOS 13 JUAN GABRIEL ARIOLNBMG 
DISCOS CORAZON... SUPERHERO LATIN ASI FUE 

14 CRISTIAN ARIOUVBMG LATIN 14 MARC ANTHONY RMM 14 BANDA LA COSTENA FONO. 
LO MEJOR DE MI SI TE VAS VISA AVIENTAME 

15 DAZE COLUMBIA/SONY DISCOS 15 ALVARO TORRES EMI LATIN 15 GRUPO LIMITE RODVEN/POLY. 
SUPERHERO EL ULTIMO ROMANTICO GRAM LATINO HASTA... 

O Records showing an Increase in audience over the previous week, regardless of chart movement. A record which has been on the chart for 
more than 20 weeks will not receive a bullet, even d d registers an increase in detections. Greatest Gainer indicates song with largest audience 
growth. If two records are tied in audience size, the record being played on more stations is placed first. Records below the top 20 are removed 
from the chart after 26 weeks. e.) 1998 Billboard/BPI Communications. Inc. 
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Artists & Music 
NOTAS 
(Continued from preceding page) 

Universal Latino songstress 
Lucero has cut the Spanish covers 
for the soundtrack to the upcoming 
Disney film "Mulan." 
Due June 2 on Balboa is Joan 

Sebastian's latest disc, "Gracias Por 
Tanto Amor," which contains "Gra-
cias Raúl," a tribute song to longtime 
Televisa MC Raul Velasco. Sebast-
ian, a veteran hitmaker in the 
regional Mexican arena both as a 
songwriter and a recording artist, is 
slated to start a 17-date, stateside 
tour Sunday (24) in San Jose, Calif. 
Sony Discos Tejano act Fama is 

holding auditions for guitarists and 
bassists June 3 at Tejano Texas in 
San Antonio. Résumés can be sent 
to FAMA Enterprises Inc., 3515 
Manitou, Houston, Texas 77013. 
Fama's phone number is 713-674-
9774. 
Grammy winner Buena Vista 

Social Club is slated to make its 
only U.S. appearance July 1 at 
Carnegie Hall. Its eponymous disc 
on World Circuit/Nonesuch/AG was 
a recent chart-topping title on The 
Billboard Latin 50. 

Chicago Mayor Richard M. Daley 
will declare Aug. 30 Los Tigres Del 
Norte Day in honor of Fonovisa's 
famed norteño group. A street in 
Chicago will be named after the 
band as well. Los Tigres are head-
lining Festival Viva Chicago! Aug. 
29-30 as part of an extensive state-
side tour that began earlier this year. 

CHART NOTES, RADIO: For the 
first time in the history of Hot Latin 
Tracks, the first three positions of 
the chart are occupied by tropical 
acts. Elvis Crespo's merengue 
smash "Suavemente" (Sony Discos) 
remains atop Hot Latin Tracks for 
the third week in a row, followed by 
Marc Anthony's climactic bolero 
"No Me Concoces" (RMM) and 
Manny Manuel's merengue entry 
"Como Duele" (Merengazo/RMM). 

Credit the recent rise in tropical 
product in part to the traditional 
late-spring uptick in rotations of 
tropical acts by stations in cume-rich 
Puerto Rico. Tropical artists also 

should fare well in the summer 
months when the island's stations 
crank out even more salsa and 
merengue tunes. 
On the genre charts, "Suave-

mente" tops the tropical/salsa chart 
for the third week running. Myriam 
Hernández's stays at No. 1 on the 
pop chart for the second straight 
week with "Huele A Peligro," and 
Intocable's "Eres Mi Droga" (EMI 
Latin) assumes the top slot on the 
regional Mexican chart, ending the 
10-week run of Los Temerarios' hit 
"Por Que Te Conocí" (Fonovisa). 

CHART NOTES, RETAIL: De-
spite sliding in sales for the fourth 
time in five weeks, Selena's "Anthol-
ogy" (EMI Latin) holds firmly to No. 
1 on The Billboard Latin 50, which is 
unpublished this issue. 

Sales of "Anthology" dropped 11% 
to 7,500 units. However, the Tejano 
idol's three-CD retrospective stays 
atop the regional Mexican chart for 
the sixth consecutive week. Fur-
thermore, "Anthology" remains at 
No. 151 on The Billboard 200 for the 
second week running. 
After a one-week stint at No. 3 on 

The Billboard Latin 50, Ricky Mar-
tin's "Vuelve" (Sony Discos) moves 
back into a familiar spot at No. 2 
behind Selena, where it was parked 
for four straight weeks before being 
dislodged last issue by Elvis Cre-
spo's "Suavemente" (Sony Discos). 

"Vuelve" barely hangs on to The 
Billboard 200 this issue, falling 192-
200 in its 13th week on that chart. 
But the number 13 is luckier for 
Martin on the Latin pop genre chart, 
as "Vuelve" rules the roost for the 
13th successive week. Sales of 
"Vuelve" decreased 13% to 6,000 
units this issue. 
Meanwhile, Crespo's hit mer-

engue album abruptly craters this 
issue 2-8 on The Billboard Latin 50, 
with a 50% plummet in sales to 3,500 
pieces. "Suavemente" also cedes the 
No. 1 rung on the tropical/salsa chart 
to Crespo's salsero labelmate Victor 
Manuelle and his latest Sony effort, 
"Ironías," up robustly 25-4. 

ttp://wwwebillboardscom 
FOR SOUND SAMPLES 
Hear free musical samples 
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"Ironías," whose sales rocket from 
1,300 units to 4,800 units, is this 
issue's Greatest Gainer. Though he 
has garnered only intermittent 
press attention during his career, the 
underrated Manuelle has quietly 
become the second best-selling salsa 
act behind RMM's star Marc 
Anthony. 

Manuelle's leap underscores 
Sony's expanding presence in the 
upper echelons of The Billboard 
Latin 50. Indeed, Sony matches its 
recent chart hegemony on Hot Latin 
Tracks this issue with a similar 
dominance on The Billboard Latin 
50. Four of the five top titles on the 
latter chart are by Sony acts, and 
five of the top eight albums on the 
chart are from Sony. 
On the heels of Mother's Day 

weekend, sales of titles appearing on 
The Billboard Latin 50 this issue 
predictably went south, from 107,000 
units to 98,000 pieces. Still, as has 
been the case for most of the year, 
sales are higher this year than in 
1997. Sales for the comparable week 
in 1997 were 87,500 units. 
One reason overall sales are on the 

rise this year over 1997 is the con-
tinued resurgence of tropical prod-
uct at retail. Sales this issue of titles 

LATIN TRACKS A-Z 
TITLE (Publisher — Licensing Org.) Sheet Music Dist. 

12 A PESAR DE TODOS (Sony Discos, ASCAP) 

7 AMIGA MIA (Copyright Control) 

9 ASI FUE (BMG, ASCAP) 

24 BANDOLERA (EMD, ASCAP) 

3 COMO DUELE (Caribbean Waves, ASCAP/Viorli, 

ASCAP) 

22 COMO ME HACES FALTA (Crisma, SESAC) 

21 CORAZON PROHIBIDO (FIPP. BMI) 

20 DEJA QUE TE QUIERA (Edimusa, ASCAP/Vander. 

ASCAP) 

14 EL ULTIMO ROMANTIC° (A.T. Music, BMI) 

30 EN EL MUELLE DE SAN BLAS (Yelapa Songs, ASCAP) 

18 ERES MI DROGA (Copyright Contro() 

34 HACEMOS BONITA PAREJA (Mas Flamingo, BM)) 

5 HUELE A PELIGRO (Manzamusic. SACM) 

4 LA COPA DE LA VIDA (Truco Cornelius, BMI/DESMO-

PHOBIA. ASCAP/Musicacalaca, SGAE) 

38 LAURA NO ESTA (Copyright Control) 

11 LLORAN LAS ROSAS (Rubet. ASCAP) 

27 LO QUIERO OLVIDAR (B&C, ASCAP) 

25 ME HACES FALTA TU (Edimonsa. ASCAP) 

26 NO HAY RAZOR (New Edition EMOA, SESAC) 

2 NO ME CONOCES (Unimusica, ASCAP/Sony Music, 

ASCAP) 

6 NO SE OLVIDAR (FIPP, BMI) 

17 POR MUJERES COMO TU (Vander. ASCAP) 

8 POR QUE TE CONOCI (Editora Anna Musical, SESAC) 

35 QUE CHULADA DE MUJER (SACEM) 

23 QUIERO VOLAR CONTIGO (TN Ediciones, BMI) 

40 RAYITO DE LUNA (Larry Spier, ASCAP) 

31 SABOR A MI (Peer Intl. BM)) 

16 SE ME ROMPE EL ALMA (Gilfran, BMVNelia, BM)) 

29 SENTIMIENTOS (Copyright Control) 

36 SI TE VAS (Songs Of PolyGram BMI) 

10 SI TU SUPIERAS (FIPP. BMI) 

28 SI TU SUPIERAS (FIPP, BMI) 

1 SUAVEMENTE (Sony/ATV, BM(( 

32 SUPERHERO (WB Music Corp., ASCAP) 

33 TE SEGUIRE (Mafiola, ASCAP) 

19 UNA FAN ENAMORADA (EM) April, ASCAP) 

37 VOY A PINTAR MI RAYA (De Luna, BMI) 

15 VUELVE (Sony Discos. ASCAP) 

13 Y TU COMO ESTAS I E TU COME STAI I (Copyright 

Control) 

39 YA APRENDARAS (Crisma, SESAC) 

Weacaribe Inks Sin Fronteras. Weacaribe/WEA Latina recently signed 
merengue group Sin Fronteras to a record deal. The label released their self-titled 
debut in April. Shown in front, from left, are José Hidalgo, manager of Sin Fron-
teras, and George Zamora, VP/GM of WEA Latina. Shown in the back row, from 
left, are Sin Fronteras band members Eddy Manuel, Miguel, Horys, and Yassel. 

appearing on the tropical/salsa chart 
are 29,000 units, up from 15,500 
pieces for the comparable week last 
year But sales of regional Mexican 
discs have been heading southward 
lately. Sales this issue are 29,000 
units, down from 35,500 units sold 
for the comparable week last year. 

Pop product this issue moved 35,500 
pieces, up from 30,000 units sold dur-
ing 1997's comparable week. 

Assistance in preparing this column 
was provided by Teresa Aguilera in 
Mexico City and Judy Cantor in 
Miami 
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THE LATEST NEWS AND VIEWS FROM AROUND THE WORLD 

Latin America's Music Market Rises 
Brazil, Argentina, Mexico Lead As Domestic Economies Improve 
BY JOHN LANNERT "If we are capable of developing 1998. Abaroa also notes that 
The gloomy global record market better promotion and distribution FLAPF's anti-piracy campaigns 

is getting a ray of Latin sunshine, systems to reach all consumers, helped the region's sales uptick last 
Latin America, propelled by ex- year by confining more sales to 

plosive growth in Argentina and   legitimate markets. 
solid gains in Mexico and Brazil, Roberto Piay, executive director 
continues to flex its muscle as a sales will take off to even higher of the Argentinian trade association 
record market on the rise, levels," says Abaroa, who is fore- CAPIF, says Argentina's dramatic 
According to the International casting a 15%-20% growth rate in (Continued on page 84) 

Federation of the Phonographic 
Industry, album sales in the Latin 
American region in 1997 expanded 
by 11%, the fastest worldwide 
growth rate for the third year in a 
row. And according to the people 
who work in the region, this isn't 

'Blockbuster 
albums in Spanish 
sell much better' 

going to be the end of the story. 
Last year, Latin American record 

companies shipped 247 million units 
worth nearly $2.6 billion at retail 
prices (Billboard, May 9). Music 
sales in Argentina, Latin America's 
third-largest market, soared 37% to 
27.4 million units. The value of those 
sales at retail came in at $386 mil-
lion, a 35% spike. 

Unit sales in Mexico, the region's 
second-largest territory, rose 10% 
to 68.5 million; the value of those 
sales kited 31% to $472 million. 

Sales in Brazil, Latin America's 
top market, were up 8% in units to 
108 million and 4% in value to $1.2 
million. Last year's sales in Brazil, 
which remains the world's sixth-
biggest market, accounted for 46% 
of total sales in Latin America. 
Even though sales in Latin Amer-

ica generally were buoyant in 1997, 
Gabriel Abaroa, executive president 
of the Latin American trade associ-
ation FLAPF, says there's much 
more room for expansion. 

NEWS ANALYSIS 

Tower To Launch First Philippines Outlet 
BY GEOFF BURPEE the Guess? Jeans franchise in the 
HONG KONG—Tower Records has Philippines to include more than 60 
announced an August launch for its outlets, making the franchise the 
first outlet in the Philippines, making brand's third-largest presence in the 
it the first international chain to open world, says Tower's Far East manag-
in the country. ing director Keith 
The chain's presence in the market   Cahoon. 

will be via a franchise deal with Mani- Despite operat-
la-based entrepreneur Victor Siasat; ing in a regional 
it will be Tower's seventh such ven- climate badly hit 
ture in the Asia-Pacific market.   by economic woes, 
Tower also operates franchises in Cahoon is opti-
markets such as Malaysia and Thai- mistic that what he views as the cur-
land—where, like the Philippines, rent dearth of developed retail in the 
laws forbid retail ownership for for- country—together with the Philip-
eign companies—as well as in Hong pines' passion for music—will make a 
Kong, Singapore, and South Korea. winning combination. 
The chain's 41 outlets in the Japan "I don't know any other market 
market are 100% Tower-owned. where so many articles appear in the 

Siasat was responsible for growing local newspapers talking about how 

lett185•Y011•11MAS 

Elle! Shuffles Umbrella Co.'s Managing Execs 
HAMBURG—The management of Optimal. 
the edel company music AG operat- Haentjes has also announced that 
ing companies has been revamped. Jens Geisemeyer 
CEO Michael Haentjes and CFO   has been appoint-
Jorn Meyer are withdrawing from ed managing di-
the management of edel records, rector at edel 
edel Media & Entertainment (EME), records alongside 
and Optimal Media Produktion, leav-   Georgi. All edel 
ing Chris Georgi as the sole manag- Group managing 
ing director of EME and Jorg Hahn directors will continue to report to 
as the sole managing director of the AG company's management 

e.deJ 

Veteran Artist Manager 
Peter Gormley, 18, Dies 
BY GLENN A. BAKER Richard, Olivia Newton-John, the 

Artists and business partners have Shadows, and Frank Ifield. 
paid tribute to artist manager Peter Although proudly Australian, 
Gormley, who died May 8 in London. Gormley kept a low public profile, his 
The Sydney-born entrepreneur colorful and often wry personality 

was a key figure in London from the known only to those with whom he 
1950s to the early '90s and had a great worked closely. 
influence on the careers of Cliff One of them, Rupert Perry, presi-

dent of EMI Europe and one-time 
chief of EMI U.K., says, "Peter had 
really been part of EMI as manager 
of all the acts he was involved with." 
Perry describes him as "an excep-
tional person, someone who was not 

lousy the record stores are," says concerned with fuss and bother. He 
Cahoon. He says the proposed 7,000- knew what he wanted out of a record 
square-foot outlet, to be located in the deal, but he was never confrontation-
Makati business district underneath al. I'm very pleased that I knew him." 
the city's popular Hard Rock Cafe, is In 1957 in Sydney, he offered to 
currently under construction. manage an unknown singer. "He had 
Boom Dayupay, frontman for the same ideas as me," recalls Ifield. 

Manila-based dance trio Kulay, says "One of the first things he said to me 
Tower's arrival will be a positive thing was 'You must be prepared to go to 
for Manila music buyers: "At stores England.' From the start, I liked his 
here, I'm looking for Tricky or other honesty and straightforwardness. He 
more heavy stuff, but usually they didn't sing his own praises, which 
don't have it. You ask for jungle, and appealed to me." 
they say, 'What? Bungle?' The trend The Shadows came to him in 1960 
is that people are getting more a.dven- as their first hit, "Apache," was climb-
turous. Any kind of quality will affect ing the charts and were followed soon 
the other stores and make them step after by Richard, with whom Gorm-
up. I think it will probably be good, ley established one of the most extra-
because nobody here's seen that kind ordinary artist/manager relation-
of concept of such a big store." ships in music history. Richard was 

present at the funeral, May 15 in Lon-
don, as were Brian Bennett and 
Bruce Welch of the Shadows. 
When Gormley stepped down from 

managing Richard after more than 30 
board. The AG board represents the years, he was replaced by a team of 
interests of shareholders in the pub- three managers. 
licly traded company. Bill Latham, one of the manage-

Edel-Contraire will continue to be ment partners at the Cliff Richard Or-
managed by Rolf Baehnk, who in ganisation, describes Gormley as "a 
turn will report directly to Haent- man who was more concerned about 
jes. The administrative units of the the artists' well-being than his own 
edel Group will report to the respec- interests. That produced a tremendous 
tive managing directors, as well as amount of loyalty and respect." 
Meyer. As before, the other man- Richard was unable to comment 

(Continued on page 85) (Continued on next page) 
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International 

newsline 
BMG FRANCE PRESIDENT Hervé Lasseigne left the company May 13. It 
has not 'hurled a replacement, and BMG U.K. & Ireland chairman/exec-

utive VP of Central Europe Richard Griffiths has 
assumed day-to-day duties at the company Lasseigne, 
43, joined BMG in January 1995 from the food indus-
try. Although under his tenure the company scored 
successes with such acts as Carrapicho and Khadja 

Nin in 1996, BMG France's market share was 6.7% in 1997, according to 
SNEP statistics, compared with more than 10% in the early 1990s. 
EMMANUEL LEGRAND 

131%'‘Gr 

THE TRADE VALUE OF U.K. RECORD SALES rose by 7.8% in the first three 
months of this yeat; to 232 million pounds ($376 million), according to the 
British Phonographic Industry (BPI). CD singles-sales values were 14.5% 
higher at 22.3 million pounds ($36 million), while albums registered a 6.9% 
rise to 202 million pounds ($327 million). According to the BPI, the average 
trade price of albums fell during the period, while that of singles went up. 

GRAMOPHONE COMPANY OF INDIA (GRAMCO) owner RPG Group has lodged 
a formal complaint against EMI's application to India's Foreign Invest-
ment Promotion Board (FIPB) to set up a wholly owned subsidiary in the 
territory. EMI is understood to be in talks with RPG, but the latter's move 
has already led to a deferral of the FIPB's decision on granting EMI a 
license. RPG's action follows a similar, informal complaint from southern 
Indian indie label Master Records earlier this year (Billboard, Feb. 7). 
EMI has operated in India through a licensing and distribution deal with 
Milestone Entertainment since its licensing deal with Gramco expired 
at the end of last year. Currently, Sony Music has the only 100% foreign-
owned subsidiary in the territory. Local industry sources believe that 
EMI may now make a fresh application to the FIPB through Virgin 
Records. NYAY BHUSHAN 

ARCADE-OWNED CNR MUSIC INTERNATIONAL is looking for a bridgehead in 
the U.K. "It won't be a full-service office," CNR Music International VP 
Derek Jolink tells Billboard. "But we're in the middle of negotiating an 
interesting deal with a British partner." CNR Music has offices in the 
Netherlands, Norway, Sweden, Denmark, France, Belgium, Germany, 
Austria, Switzerland, and Spain. In the mid-1990s, CNR Music Interna-
tional handled U.K. dance act N-Trance, among others. Through a licens-
ing deal with Red Ant Entertainment, it already has a U.S. repertoire 
source, spearheaded by such acts as rock group Naked and rap act Sunz 
Of Men. ROBBERT TILLI 

FORMER MERCURY RECORDS FRANCE product manager Ivan Sellier has 
been named VP of regional marketing (international pop) at PolyGram 
Far East, based in Hong Kong. The appointment is effective immediate-
ly. Sellier replaces Robbie Dennis, who 
recently relocated to London at Poly-
Gram headquarters, as VP of catalog 
marketing (Billboard Bulletin, April 18). 
Sellier is the second Frenchman to move 
to a senior Asian post in the past year. He follows Pierre-Yves Bimont-
Capocci, who moved to Hong Kong last June to become regional VP at 
BMG Asia/Pacific. ADAM WHITE 

PolyGram 

WARNER/CHAPPELL MUSIC FRANCE president Jean Davoust is said to be 
departing the company. A French music-publishing veteran, Davoust has 
been at Warner/Chappell since the late 1980s. Current MCA Caravelle 
managing director Tom Arena is tipped as his successor. Although neither 
side would confirm it, the change is expected to take place in coming 
weeks. Davoust is said to have already received proposals to join other 
publishing companies or to enter into joint ventures with them. 

RÉMI BOUTON 

THE MANAGER OF COLUMBIA'S DANCEPOOL label in Germany, Markus Wen-
zel, and A&R executive Peter Alexander departed the company May 15 
to launch their own dance label. They are looking for office space in 
Frankfurt and plan to release the first single on their as-yet-unnamed 
imprint by August. Wenzel expects to reveal details of a marketing and 
distribution deal with a major label in the coming weeks. 

CHRISTIAN LORENZ 

WARNER MUSIC BENELUX (BELGIUM) has appointed Eric Vink, currently 
marketing director at Polydor (Netherlands), to the new post of GM. Vink, 
who takes up the role Sept. 1, will report to Warner Music Benelux man-
aging director Albert Slendebroek. "We have reorganized the sales and 
administrative setup and installed an A&R department. It was time to 
strengthen our marketing operations," says Slendebroek. 

MIKE McGEEVER 

VETERAN ARTIST MANAGER PETER GORMLEY, 78, DIES 
(Conlin itecifroin preceding page) 

because of recording commitments, 
yet Latham says, "It was very tough, 
as Peter had been a father figure for 
him." 

In the mid '60s, Gormley formed a 
professional association with Eddie 
Jarrett of Australia's Grade Organisa-
tion and assisted him in breaking the 
Seekers in Britain, teaming them with 
Tom Springfield (Dusty's brother) and 
resulting in a string of No. l's for them. 
Other artists he guided to success 
included Maori singer John Rowles, 
Labi Siffre, and Trisha Noble. 

"His loyalty was unparalleled, and 
he was quite tireless," recalls Peter 
Hebbes, who was recruited from the 
BBC into Gormley Management in 
the early '70s and is now managing 
director of MCA Music Publishing in 
Australia. "He had a quite authorita-

tive voice, and he could take command 
of situations. I traveled around the 
world with him, and although he was 
never a difficult man, he did proclaim 
it was possible to have an argument 
with Pan Am every 10 minutes." 
Gormley had been in retirement 

for some five years when he died of 
colon cancer at the age of 78, two 
years after the passing of his wife, 
Audrey. He is survived by a daughter, 
Robyn, and by nieces Miriam and 
Claire Gormley, both of whom are ris-
ing swiftly as young international 
opera singers. 
Australian tour promoter Paul 

Dainty, managing director of Dainty 
Consolidated Entertainment, knew 
Gormley for almost 25 years. "He was 
a fabulous person, a genuine human 
being, which is rare in our business," 

says Dainty. "I feel warm and good 
when I think of him." 

Dainty promoted two Richard 
tours, the most recent being the 
singer's 40th-anniversary tour in 
February. Says Dainty of Gormley, 
"He never complained about his 
health; he was always thinking of 
other people." 
"He knew what he wanted to do, 

and he did it all," says Hebbes, "which 
must have been a great satisfaction to 
him." 
A memorial service for Gormley is 

being arranged for September or 
October in London. 

Assistance in preparing this story 
was provided by Christie Eliezer in 
Melbourne, Australia, and Dominic 
Pride in London?, 
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HITS OF THE WORLD 
JAPAN (Dempa Publications Inc.) 05/25/98 GERMANY (Media Control) 05/19/98 U.K. (Chart-Track) 05/18/98 FRANCE (SNEP/IFOP/Tite-Live) 05/16/98 
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SINGLES 
PINK SPIDER HIDE WITH SPREAD BEAVER UNIVER- 

SAL VICTOR 

YUUWAKU GLAY PLATINUM 
DESTINY MY LITTLE LOVER TOY'S FACTORY 

SOUL LOVE GLAY PLATINUM 
TAISETSU SMAP VICTOR 
TIMING BLACK BISCUITS BMG JAPAN 
SUMMER SUNSET RYOKO HIROSUE WARNER MUSIC 
JAPAN 

ROCKET DIVE HIDE WITH SPREAD BEAVER um- 
VERSAL VICTOR 

MAKE LOVE PENICILLIN EASTWEST JAPAN 

NOSTALGIA NANASE AIKAWA curneo EDGE 
JET COASTER ROMANCE KINKI KIDS JOHNNY'S 
ENTERTAINMENT 

GLACIAL LOVE SIAM SHADE SONY 
HEART/YOU MASAHARU FUKUYAMA Elmo JAPAN 
NAGAI AIDA KIRORO VICTOR 
THERE WILL BE LOVE THERE THE BRILLIANT 
GREEN sow 
STORM LUNA SEA UNIVERSAL VICTOR 
GET DOWN YAEN AVEU TRAX 
TAMEIKI SYARAN Q BMG JAPAN 
RAINY MERRY-GO-ROUND FANATIC CRISIS FOR LIFE 
WING RINA CHINEN sour 

ALBUMS 
COCCO KUMUIUTA 'ACTOR 
SPEED RISE Tors FACTORY 
EVERY LITTLE THING TIME TO DESTINATION AVES 
TRAS 

NORIYUKI MAKIHARA SMILING Ill—THE BEST OF 
NORIYUKI MAKIHARA WARNER MUSIC JAPAN 
MAYO OKAMOTO HELLO TOKUMA JAPAN 
SOUNDTRACK GODZILLA EPIC/SONY 

SOUNDTRACK TITANIC SONY CLASSICAL 
U A AMETORA VICTOR 
GLOBE LOVE AGAIN AMTRAK 
LENNY KRAVITZ 5 TOSHIBA-EMI 
THE HIGH LOWS LOBSTER KITTY 

SEIKO MATSUDA FOREVER MERCURY MUSIC 
PUFFY JET CD EPIC/SONY 

BLIND GUARDIAN NIGHT FALL IN MIDDLE EARTH 
VICTOR 

TOMOYASU HOTEI SUPERSONIC GENERATION 
TOSHIBA-EMI 

SOUNDTRACK MORE BMG JAPAN 
BONNIE PINK EVIL AND FLOWERS PONY CANYON 
GLAY REVIEW—THE BEST OF GLAY PLATINUM 
X JAPAN BALLAD COLLECTION POLYDOR 

HIDE PSYENCE UNIVERSAL VICTOR 
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SINGLES 
EIN SCHWEIN NAMENS MAENNER DIE AERZTE 
MOTOR MUSIC 

STAND BY ME 4 THE CAUSE RCA 
OUT OF THE DARK FALCO EMI 

MY HEART WILL GO ON CELINE DION COLUMBIA 
YOU'RE MY HEART, YOU'RE MY SOUL MODERN 
TALKING ARIOLA 
HIGH THE LIGHTHOUSE FAMILY POLYDOR 
WANNABE YOUR LOVER YOUNG DEENAY WEA 
SUPER SONIC MUSIC INSTRUCTOR EASTWEST 
GUILDO HAT EUCH LIEB! GUILDO HORN & DIE 
ORTHOPAEDISCHEN STRUEMPFE EMI 
REMEMBER THE TIME NANA MOTOR MUSIC 
ALL MY LIFE K-CI & JOJO UNIVERSAL 
WITHOUT YOU SQEEZER EMI 

TABULA RASA MELLOWBAG & FREUNDESKREIS 
DOWNBEATMEA 

TRULY MADLY DEEPLY SAVAGE GARDEN COLUMBIA 

ALANE WES EPIC 

TURN IT UP BUSTA RHYMES EASTWEST 
LAURA NON CE NEK WEA 
COSE DELLA VITNCAN'T STOP THINKING ABOUT 
YOU EROS RAMAllOTTI & TINA TURNER ARIOLA 

WHEN THE RAIN BEGINS TO FALL PAPPA BEAR 
UNIVERSAL 

LIFE IS A FLOWER ACE OF BASE POLYGRAM 

ALBUMS 
MODERN TALKING BACK FOR GOOD ARIOLA 
HERBERT GRONEMEYER BLEIBT ALLES ANDERS 
EMI 

GUILDO HORN & DIE ORTHOPAEDISCHEN 

STRUEMPFE DANKE! EMI 
GARBAGE VERSION 2.0 RCA 
FALCO OUT OF THE DARK (INTO THE LIGHT) EMI 
DJ. BOBO MAGIC DAMS 
MADONNA RAY OF LIGHT MAVERICK/WEA 
EROS RAMAZZOTTI EROS ARIOLA 
LENNY KRAVITZ 5 VIRGIN 
MASSIVE ATTACK MEZZANINE VIRGIN 

SOUNDTRACK TITANIC SONY CLASSICAL 
THE LIGHTHOUSE FAMILY POSTCARDS FROM 
HEAVEN POLYDOR 
ROSENSTOLZ ALLES GUTE POLYDOR 
CELINE DION LET'S TALK ABOUT LOVE COLUMBIA 
TORI AMOS FROM THE CHOIRGIRL HOTEL EAST. 

WEST 

GUANO APES PROUD LIKE A GOD ARIOLA 
SAVAGE GARDEN SAVAGE GARDEN coLumem 
THE MOFFATTS CHAPTER 1: A NEW BEGINNING 
EMI 

NEK LEI, GLI AMICI E TUTTO IL RESTO WEA 
SOUNDTRACK JACKIE BROWN MAVERICK/WEA 
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SINGLES 
FEEL IT THE TAMPERER FEATURING MAYA PEPPER 
TURN BACK TIME AQUA UNIVERSAL 
UNDER THE BRIDGE ALL SAINTS LONDON 
GONE TILL NOVEMBER WYCLEF JEAN RUFF 
HOUSE/COLUMBIA 

LAST THING ON MY MIND STEPS JIVE 

LIFE AIN'T EASY CLEOPATRA WEA 
STRANDED LUTRICIA MCNEAL WILDSTAR 
DREAMS THE CORRS LAVNATLANTIC 
DANCE THE NIGHT AWAY MAVERICKS MCA 
SAY YOU LOVE ME SIMPLY RED EASTWEST 
RAY OF LIGHT MADONNA MAVERICKAYEA 
TRULY MADLY DEEPLY SAVAGE GARDEN COLUMBIA 
KUNG FU FIGHTING BUS STOP FEATURING CARL 
DOUGLAS ALL AROUND THE WORLD 
IT'S LIKE THAT RUN-D.M.C. VS. JASON NEVINS 
SMILE COMMUNICATIONS 

ALL THAT I NEED BOYZONE POLYDOR 
HOT STUFF ARSENAL FOOTBALL CLUB GRAPEVINE 
WHERE ARE YOU? IMAANI EMI 

MY HEART WILL GO ON CELINE DION EPIC 

DEEPER LOVE RUFF DRIVERZ INFERNO 
HOW DO I LIVE LEANN RIMES cueemsr LABEL 

ALBUMS 
GARBAGE VERSION 2.0 MUSHROOM 
CATATONIA INTERNATIONAL VELVET BLANCO y 
NEGRO 

VARIOUS ARTISTS NOW THAT'S WHAT I CALL 
MUSIC! 39 EMINIRGIN/POLYGRAM 

MADONNA RAY OF LIGHT MAVERICFVWEA 
MASSIVE ATTACK MEZZANINE oKuvweir! 

ALL SAINTS ALL SAINTS LONDON 
ROBBIE WILLIAMS LIFE THRU A LENS CHRYSALIS 
JEFF BUCKLEY SKETCHES (FOR MY SWEETHEART, 
THE DRUNK) COLUMBIA 
VARIOUS ARTISTS TOP OF THE POPS SUMMER 
'98 POLYGRAM Tv 

THE CORRS TALK ON CORNERS LAVA/ATLANTIC 
SIMPLY RED BLUE EASTWEST 

THE VERVE URBAN HYMNS HUTNIRGIN 
VARIOUS ARTISTS FANTAZIA—BRITISH ANTHEMS 
SUMMERTIME FANTASIA 

VARIOUS ARTISTS THE BEST CLUB ANTHEMS... 
EVER! 3 VIRGIN/EMI 
ASIAN DUB FOUNDATION RAFI'S REVENGE LON- 

DON 

VARIOUS ARTISTS KISS GARAGE '98 POLYGRAM Tv 
NICK CAVE & THE BAD SEEDS THE BEST OF MUTE 
THE MAVERICKS TRAMPOLINE UNIVERSAL 
JAMES THE BEST OF FONTANA/MERCURY 
CELINE DION LET'S TALK ABOUT LOVE EPIC 
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SINGLES 
RICKY MARTIN LA COPA DE LA VIDA TRISTAR/SONY 
LA TRIBU DE DANA MANAU POLYDOR 
MY HEART WILL GO ON/THE REASON CELINE 
DION COLUMBIA 
NEVER EVER ALL SAINTS BARCLAY/POLYGRAM 
MON PAPA A MOI EST UN GANGSTER STOMY 
BUGSY COLUMBIA 
EVERYTHING'S GONNA BE ALRIGHT SWEET BOX 
RCA 

DIABLO 666 PANIC RECORDS/POLYGRAM 
LA FIESTA PATRICK SEBASTIEN POLYDOR 
PATA PATA GAWLO COUMBA RCNBKIG 
ANGELS ROBBIE WILLIAMS Elm 
FROZEN MADONNA MAVERICK/WEA 
YOYO TIME STRETCHER SONY 
TOGETHER AGAIN JANET JACKSON VIRGIN 

VIVO PER LEI ANDREA BOCELLI & HELENE 
SEGARA POLYDOR 
FEEL IT THE TAMPERER FEATURING MAYA SCOR-

PIO/POLYGRAM 
EMMENE MOI ALLAN THEO EMI 

STOP SPICE GIRLS VIRGIN 

TON INVITATION LOUISE ATTAQUE 
ATMOSPHERIOUE/SONY 

TELLEMENT N' BRICK FAUDEL MERCURY 
HUMANA LARA FABIAN POLYDOR 

ALBUMS 
GARBAGE VERSION 2.0 emo 
PASCAL OBISPO LIVE 98 EPIC 

ZAZIE MADE IN LOVE MERCURY 
SUPREME NTM SUPREME NTM EPIC 

LOUISE ATTAQUE LOUISE ATTAQUE ATMOS-
PHERICIUMONY 

JEFF BUCKLEY SKETCHES (FOR MY SWEETHEART, 
THE DRUNK) COLUMBIA 
LARA FABIAN PURE POLYDOR 
SOUNDTRACK TITANIC SONY CLASSICAL 
LENNY KRAVITZ 5 DELABELNIRGIN 
MASSIVE ATTACK MEZZANINE DELABELNIRGIN 
CELINE DION LETS TALK ABOUT LOVE COLUMBIA 
FLORENT PAGNY SAVOIR AIMER MERCURY 
SOUNDTRACK TAXI SMALUSOny 

VARIOUS ARTISTS COUPE DU MONDE: L'ALBUM 
OFFICIEL VERSAILLES/SONY 
MADONNA RAY OF LIGHT MAvERICKMEA 
MANU CHAO CLANDESTINO VIRGIN 
SOUNDTRACK JACKIE BROWN MAVERICK/wEA 
I MUVRINI LEIA EMI 

ERA ERA MERCURY 
2 BE 3 ALBUM 98 EMI 

CANADA (SoundScan) 05/30/98 NETHERLANDS (Stichting Mega Top 100) 05/23/98 AUSTRALIA (ARIA) 05/24/98 ITALY (Musica e Dischi/FIMI) 05/18/98 
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SINGLES 
CANDLE IN THE WIND 1997/SOMETHING ABOUT 
THE WAY YOU LOOK TONIGHT ELTON JOHN MER 
CURY 

YOU'RE STILL THE ONE SHANIA TWAIN MERCURY 
TOO CLOSE NEXT ARISTA 
BANG ON PROPELLERHEADS DREAMwORKS 
I'LL BE THERE FOR YOU THE MOFFATTS MERCURY 
FROZEN MADONNA WARNER BROS. 
WISHLIST PEARL JAM EPIC 

ALL I HAVE TO GIVE BACKSTREET BOYS RYE/ZOMBA 
IT'S LIKE THAT RUN-D.M.C. VS. JASON NEVINS 
SMILE 

BROKEN BONES LOVE INC. emo 
GONE TILL NOVEMBER VVYCLEF JEAN COLUMBIA 
I WANT YOU BACK 'N SYNC RCA 
SECOND ROUND K.O. CANIBUS UNIVERSAL 
HOOKED ON A FEELING (00GA-CHAKA) BABY 
TALK PETER PAN 

ROMEO AND JULIET SYLK-E. FYNE RCA 
TURN IT UP/FIRE IT UP BUSTA RHYMES 
ELEKTRA/EEG 

ANYTIME BRIAN MCKNIGHT MOTOWN 
IF I COULD JOEE POPULAR 
DEJA VU (UPTOWN BABY) LORD TARIQ & PETER 
GUNZ COLUMBIA 
BEEN AROUND THE WORLD PUFF DADDY & THE 
FAMILY ARISTA 
ALBUMS 

VARIOUS ARTISTS NOW! 3 NOW 
GARBAGE VERSION 2.0 ALMO SOUNDSANTERSCOPE 
VARIOUS ARTISTS HIT ZONE 4 PEE 
SOUNDTRACK TITANIC Sony CLASSICAL 
SOUNDTRACK CITY OF ANGELS WARNER 
HANSON 3 CAR GARAGE: THE INDIE RECORDINGS 
'95-'96 MOE/MERCURY 
SOUNDTRACK BULWORTH INTERSCOPE 
SPICE GIRLS SPICEWORLD VIRGIN 
VONDA SHEPARD SONG FROM ALLY MCBEAL EPIC 

CELINE DION LET'S TALK ABOUT LOVE EPIC 

SAVAGE GARDEN SAVAGE GARDEN COLUMBIA 
FRANK SINATRA MY WAY—THE BEST OF... wcu 
SHANIA TWAIN COME ON OVER MERCURY 
DAVE MATTHEWS BAND BEFORE THESE CROWD-
ED STREETS rtcA 
LEANN RIMES SITTIN' ON TOP OF THE WORLD 
CURB 

NATALIE IMBRUGLIA LEFT OF THE MIDDLE RCA 
MADONNA RAY OF LIGHT WARNER BROS. 
AQUA AQUARIUM UNIVERSAL 

ALL SAINTS ALL SAINTS LONDON/ISLAND 

VARIOUS ARTISTS BIG SHINY TUNES 2 WCU/WARN• 
ER 
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SINGLES 
ALL MY LIFE K-CI & JOJO uelvEnsAL 
MY HEART WILL GO ON CELINE DION COLUMBIA 
TURN IT UP/FIRE IT UP BUSTA RHYMES WARNER 
MoMC 

FOLLOW THE LEADER THE SOCA BOYS RED BULLET 
COMING HOME ROMEO DURECO 
AFSCHEID VOLUMIA) emo 
FORMULA DJ VISAGE EMI 

SAY WHAT YOU WANT TEXAS FEATURING WU- 
TANG CLAN MERCURY 
I'LL SAY GOODBYE TOTAL TOUCH BMG 
TRULY MADLY DEEPLY SAVAGE GARDEN COLUMBIA 
FEEL IT THE TAMPERER FEATURING MAYA 

ZOMBA/ROUGH TRADE 

HIGH THE LIGHTHOUSE FAMILY POLYDOR 
ULTIMATE KAOS CASSANOVA MERCURY 
UP AND DOWN VENGABOYS ZOMBNROUGH TRADE 
HEMEL & AARDE EDSILIA DINO MUSIC 
YOU'RE STILL THE ONE SHANIA TWAIN MERCURY 
HET LAND VAN MIN DROMEN JANTJE SMIT MER- 
CORY 

UNDER THE BRIDGE ALL SAINTS ALL SAINTS 
NO, NO, NO DESTINY'S CHILD COLUMBIA 
FROZEN MADONNA MAVERICK/WARNER 

ALBUMS 
CELINE DION LET'S TALK ABOUT LOVE COLUMBIA 

EROS RAMAWTTI EROS Bmo 
MADONNA RAY OF LIGHT MAVERICK/WARNER 
EMMA SHAPPLIN CARMINE MEO EMI 
FRANS BAUER WAT IK JE ZEGGEN WIL KOCH 
SOUNDTRACK TITANIC SONY CLASSICAL 
ANOUK TOGETHER ALONE DING MUSIC 

DE KAST NOORDERZON CNR MUSIC 
CLIFF RICHARD 40 YEARS OF HITS IN HOLLAND 
EMI 

WIBI SOERJADI PLAYS CHOPIN PHILIPS 
ERA ERA MERCURY 
ANDREA BOCELLI ROMANZA POLYDOR 
BUENA VISTA SOCIAL CLUB BUENA VISTA SOCIAL 
CLUB MUNICH 
SOLID HARMONIE SOLID HARMONIE ZOMBNROuGH 
TRADE 

CLOSE II YOU CLOSER EPIC 

GOLDEN EARRING THE COMPLETE NAKED TRUTH 
SONY MUSIC 

K'S CHOICE COCOON CRASH DOUBLE T/SONY 
LENNY KRAVITZ 5 VIRGIN 
VOLUMIA! VOLUMIA! BKIG 

SPICE GIRLS SPICEWORLD VIRGIN 
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SINGLES 
YOU'RE STILL THE ONE SHANIA TWAIN 
MERCURY/POLYGRAM 

5,6,7,8 STEPS JIVE)MUSHROOM/SONY 
ALL MY LIFE K-Cl & JOJO UNIVERSAL 
SECOND SOLUTION/PRISONER OF SOCIETY THE 
LIVING END mos 
NEVER EVER ALL SAINTS LONDON/POLYGRAM 
RAY OF LIGHT MADONNA WENWARNFR 
MY HEART WILL GO ON (CLUB MIXES) CELINE 
DION EPIC/SOW 

STOP SPICE GIRLS VIRGIN 
BIG MISTAKE NATALIE IMBRUGLIA Brno 
YOU MAKE ME WANNA ... USHER emo 
IT'S LIKE THAT RUN-D.M.C. VS. JASON NEVINS 
MDS 

ALL I HAVE TO GIVE BACKSTREET BOYS JIVE/MUSH- 
ROOM/SONY 

GOTTA BE ... MOVIN' ON UP RM. DAWN FEA- 
TURING KY-MANI V2/SONY 

NOW I CAN DANCE TINA ARENA COLUMBIA/SONY 
THE IMPRESSION THAT I GET THE MIGHTY 
MIGHTY BOSSTONES MERCURY/POLYGRAM 

MARIA RICKY MARTIN COLUMBIA/SONY 
THINKING OF YOU HANSON MERCURY/POLYGRAM 
LOLLIPOP AQUA UNIVERSAL 
CHERISH PAPPA BEAR FEATURING VAN DER 
TOORN UNIVERSAL 

SEX AND CANDY MARCY PLAYGROUND EMI 

ALBUMS 
MATCHBOX 20 YOURSELF OR SOMEONE LIKE YOU 
EASTWEST/WARNER 

SOUNDTRACK THE WEDDING SINGER WENWARNER 
HANSON 3 CAR GARAGE: THE INDIE RECORDINGS 
'95296 MERCURY/POLYGRAM 
JEFF BUCKLEY SKETCHES (FOR MY SWEETHEART, 
THE DRUNK ) court-am/sow 
GARBAGE VERSION 2.0 MUSHROOM/WHITE/SONY 
SOUNDTRACK TITANIC SONY CLASSICAL 
BACKSTREET BOYS BACKSTREET'S BACK 
JIVE/MUSHROOM/SONY 

TORI AMOS FROM THE CHOIRGIRL HOTEL EAST-
WEST/WARNER 

SOUNDTRACK GREASE POLYDOR/POLYGRAM 
MASSIVE ATTACK MEZZANINE VIRGIN 

SHANIA TWAIN COME ON OVER MERCURY/POLYGRAM 
SPICE GIRLS SPICEWORLD VIRGIN 

MADONNA RAY OF LIGHT MAVERICIVWEA/WARNER 
AQUA AQUARIUM UNIVERSAL 

ALL SAINTS ALL SAINTS LONDON/POLYGRAM 
THE VERVE URBAN HYMNS HUT/VIRGIN 
NATALIE IMBRUGLIA LEFT OF THE MIDDLE BMG 
CELINE DION LET'S TALK ABOUT LOVE EPIC/SONY 

MICHAEL CRAWFORD ON EAGLE'S WINGS EAST- 

WEST/WARNER 

AMMONIA ELEVENTH AVENUE MURMUR/SONY 
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SINGLES 
RESTLESS NEJA NEW MUSIC/LOP 
HORNY '98 MOUSSE T EDEUCLUBTOOLS 
GIMME LOVE ALEXIA DANCE P001/SONY 
LA COPA DE LA VIDA RICKY MARTIN COLUMBIA 
RAY OF LIGHT MADONNA MAVERICK/IA/EA 
NO TENGO DINERO LOS UMBRELLOS VIRGIN/TIME 

HIGH THE LIGHTHOUSE FAMILY POLYDOR 
ACIDA PROZAC+ EMI 

MY HEART WILL GO ON CELINE DION COLUMBIA 
TRULY MADLY DEEPLY SAVAGE GARDEN COLUMBIA 
BANDOLERO PARADISIO DO IT YOURSELF 
IT'S LOVE GAYA 1+0/GLOBAL NET 
LARARARI ... (CANZONE FEUCE) SANTOS & 
SABINO EXPANDED/MANTRA 
WHERE YOU ARE RAHSAAN PATTERSON UNIVER-

SAL/MCA 

FEEL IT THE TAMPERER FEATURING MAYA TIME 
LUV-THANG SIMONE JAY EMI/SELF 

GIVE ME LOVE DJ DADO FEATURING MICHELLE 

WEEKS TIME 
SAY YOU LOVE ME SIMPLY RED COD/EASTWEST 
FOUND A CURE ULTRA NATÉ LEVEL ONE 
MY OH MY AQUA UNIVERSAL/MCA 

ALBUMS 
VASCO ROSSI CANZONI PER ME EMI 

PINO DANIELE YES I KNOW MY WAY COD/EASTWEST 
LUCA CARBONI CAROVANA R ITALIANA CA 

RENATO ZERO AMORE DOPO AMORE FONOPOU/SONY 
PATTY PRAV NOTTI, GUAI E LIBERTA PENSIERE STU-
PENDO/SONY 

LENNY KRAVITZ 5 EMI 
MASSIVE ATTACK MEZZANINE VIRGIN 
SAVAGE GARDEN SAVAGE GARDEN COLUMBIA 
CELINE DION LET'S TALK ABOUT LOVE COLUMBIA 
RICKY MARTIN VUELVE COLUMBIA 
AQUA AQUARIUM UNIVERSAL 
THE LIGHTHOUSE FAMILY POSTCARDS FROM 
HEAVEN POLYDOR 

MADONNA RAY OF LIGHT MAVERICK/WARNER 
BROS/WEA 

JEFF BUCKLEY SKETCHES (FOR MY SWEETHEART 
THE DRUNK) COLUMBIA 
MORCHEEBA BIG CALM CHINA RECORDS/WARNER 
BACKSTREET BOYS BACKSTREET'S BACK JIVE/SIR-

GIN 

ERIC CLAPTON PILGRIM DUCKwARNER BROS. 
SOUNDTRACK TITANIC SONY CLASSICAL 
ANOUK TOGETHER ALONE BK13 ENTERTAINMENT 

GARBAGE VERSION 2.0 MUSHROOM 

NEW = New Entry RE = e- n ry Hits Of The World is compiled at Billboard/London by Dominic Pride and Alison Smith. Contact 44-171-323-6686, fax 44-171-323-2314/2316. 
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SINGLES 
MY HEART WILL GO ON CELINE DION EPIC/COLUM- 

BIA 

FEEL IT THE TAMPERER FEATURING MAYA TIME 
LA COPA DE LA VIDA RICKY MARTIN TR1STAR/COLUM-

BIA 

TRULY MADLY DEEPLY SAVAGE GARDEN COLUMBIA 
EIN SCHWEIN NAMENS MAENNER DIE AERTZE 
HOT ACTION/MOTOR 

UNDER THE BRIDGE/LADY MARMALADE ALL 
SAINTS LONDON 
FROZEN MADONNA MAVERICK/SIRE/WARNER 
NEVER EVER ALL SAINTS LONDON 
RAY OF LIGHT MADONNA MAVERICK/SIRE 
HIGH THE LIGHTHOUSE FAMILY POLYDOR/WILDCARD 

ALBUMS 
GARBAGE VERSION 2.0 MUSHROOM 
MADONNA RAY OF LIGHT MAVERICK/SIRE/WARNER 

MASSIVE ATTACK MEZZANINE CIRCA/VIRGIN 

SOUNDTRACK TITANIC SONY CLASSICAL 
CELINE DION LET'S TALK ABOUT LOVE EPIC CCLUM- 

RIA 

LENNY KRAVITZ 5 VIRGIN 
MODERN TALKING BACK FOR GOOD HANSA/BMG 
SAVAGE GARDEN SAVAGE GARDEN COLUMBIA 
HERBERT GRONEMEYER BLEIBT ALLES ANDERS 
ELECTROLA 

ALL SAINTS ALL SAINTS LONDON 
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SINGLES 
RAY OF LIGHT MADONNA MAVERICKMENGINGER 
MY HEART WILL GO ON CELINE DION COLUMBIA 
EL CLUB DE LOS HUMILDES MECANO ARIOLA 
LA COPA DE LA VIDA RICKY MARTIN COLUMBINGIN-
GER 

PUSH IT GARBAGE RCA 
DR. JONES AQUA UNIVERSAL 
BIG MISTAKE NATALIE IMBRUGLIA RCA 
FROZEN MADONNA MAVERICK/WARNER 
WALKIN' ON THE SUN SMASH MOUTH UNIVERSAL 
PAJAROS DE BARRO MANOLO GARCIA ARIOLA 

ALBUMS 
MANOLO GARCIA ARENA EN LOS BOLSILLOS ARIO-
[ A 

LUIS MIGUEL ROMANCES WARNER MUSIC 
MECANO ANA, JOSE, NACHO ARIOLA 

LUIS MIGUEL TODOS LOS ROMANCES WARNER 
MUSIC 

RICKY MARTIN VUELVE COLUMBIA 
ALEJANDRO SANZ MAS WARNER MUSIC 
SOUNDTRACK TITANIC SONY CLASSICAL 
CELINE DION LET'S TALK ABOUT LOVE mum» 
AQUA AQUARIUM UNIVERSAL 

MONICA NARANJO PALABRA DE MUJER EPIC 

MALAYSIA (RIM) 05/19/98 PORTUGAL (Portugal/AFP) 05/19/98 

illiS 

MX 

1 

2 

3 

4 

5 

6 

7 

8 

9 

10 

LAST 

VdEB( 

1 

4 

2 

5 

9 

NEW 

10 

3 

6 

NEW 

ALBUMS 

VARIOUS ARTISTS NOW 4 Lmi 

VARIOUS ARTISTS GERGASI WARNER MUSIC 

THE CORRS TALK ON CORNERS WARNER music 

VARIOUS ARTISTS MAX 3 WARNER mum 

SPOON SPOON LIFE RECORDS 

VARIOUS ARTISTS TITANIC DANCE MUSIC STREET 

ZIANA ZAIN BEST OF ZIANA ZAIN BMG MUSIC 
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THE LATEST MUSIC NEWS FROM AROUND THE PLANET 

EDITED BY DOMINIC PRIDE 

SPAIN: Manolo Garcia's solo debut album, "Arena En Los Bolsillos" (Sand In Your Pock-
ets), has entered Spain's album chart at No. 1. According to his new label, 

BMG/Perro, it sold 127,000 units in its first week. Garcia was one half of 

El Ultimo De La Fila. That band's blend of pop, flamenco, southern Span-
ish song styles, and North African percussion characterized the decade 

between 1985-95, pointing to a healthy non-Anglo-European future for 

Spanish pop. Many thought the group's breakup last year ended that era. 

Garcia's album, however, sounds close to the seven that El Ultimo record-

ed, with more poetic lyrics and more languid arrangements. Many, though, 

will feel it is a long way from El Ultimo's 1986 classic, "Enemigos De Lo 

Ajeno" (Enemies Of The Other). Garcia's album is set to remain high in the 

charts for a while, and his 17-city tour of Spain, stretching from May 14 to June 27, was sold 

out days before it began. HOWELL LLEWELLYN 

U.K.: Queen guitarist Brian May is to pay a personal tribute to British drummer Cozy 
Powell with the Monday (25) release of the specially remixed single "The Business" (Rock 

on Cozy Mix) on Parlophone U.K. The track has been remixed to highlight Powell's drum-

ming and is the first single from May's forthcoming album, "Another World," scheduled for 

international release June 1. A donation from sales of "The Business" will be made to the 

World Society for the Protection of Animals, a charity the late Powell endorsed. Powell, 51, 

a longtime musical companion on May's solo career path, was killed in a car accident in 

April (Billboard, April 25). CHRISTIAN LORENZ 

NEW ZEALAND: Members of the Auckland pop/rock band Dead Flowers are confident that 
their third album—"Dead Flowers," released Thursday (28) on the inde-

pendent Wildside label through BMG—can put them back into the lime-

light. It's been four years since the band's last album, "Sweetfish." Yet, 

notes singer/songwriter Bryan Bell, "even if you've been out of the pub-
lic eye for a time, as soon as you come up with a decent-sounding single, 

you can be the latest thing all over again." The quartet is now more focused 

on its goals, Bell says. "We understand the dynamic of the band a lot bet-

ter, and we know that we're not just doing it for the free beer at the end. 

DEAD FLOWERS We want to put out a good album that is a commercial success so we can 

keep putting out albums." Dead Flowers, which embarks on a nationwide 

tour in July, played four gigs in London during April. JOHN RUSSELL 

NETHERLANDS: New and established acts rubbed shoulders at a May 18 gala at Amsterdam's 
Carré venue when Conamus presented its Gold and Silver Harps. A Gold Award acknowl-

edges sales or artistic achievements by a Dutch artist. This year's winners included political 

cabaret act Freek de Jonge (EMI), chanteuses Mathilde Santing and Liesbeth List (both 
on Columbia), and producers Fluitsma and Van Thijn, who wrote "Hemel En Aarde" (Heav-
en And Earth) for Dutch Eurovision entry Edsilia Rombley. "I feel honored to be awarded, 

especially since I hardly perform material written by Dutch composers," said Santing. Silver 

Harps are given to new talents; this year's recipients included dance/rock crossover Junkie 
XL (Roadrunner), Caesar (Excelsior Recordings), and the cabaret act Acda & De Munnik 
(S.M.A.R.T/Columbia). The Export Prize winner was announced at MIDEM in January; it was 

won by violinist André Rieu (Mercury Holland/Polydor Germany), who has achieved world-
wide sales of 4.5 million of his albums of Strauss interpretations. ROBBERT TILLI 

COLOMBIA: As PolyGram Latino works her latest Spanish album, "Torre De Marfil," in the 
U.S., Colombian-born singer/songwriter Soraya is eyeing Europe, where 
her second English set, "Wall Of Smiles," is out in June. The lead single, "So 

Far Away," is garnering airplay in Germany, Soraya's biggest European 

market, while Island France is working with a French-language cover of 

the single, "J'aimerais Tant." A 40-date world tour is being planned with 

14 shows—including three German festivals—slated for Germany, Switzer-

land, and Austria. Itzel Diaz, PolyGram's director of marketing Latin 
artists, says Soraya's foray into Europe will help establish a foundation for 

her campaign later this year in North America, where "Wall" ships this 

fall. Soraya is also contributing "Todo Lo Que El Hace," a bilingual remake 

of the Police's 1981 classic "Every Little Thing She Does Is Magic" to 
"Outlandos D'Américas," a Spanish-language tribute album to the Police. JOHN LAIÇNERT 

U.K./BRAZIL: Virgin Retail's Oxford Street Megastore in London was besieged by more than 
500 fans May 18 when ex-Sepultura front man Max Cavalera and his new act, Soulfly, 
turned up for a signing session. While many lining up were European tourists, the signing 

is bound to swell sales of Soulfly's self-titled Roadrunner album. According to the label, it 

has already sold 21,500 units, almost matching U.S. sales of 24,000. The uncompromising 

album features collaborations with Eric Bobo from Cypress Hill, Chico Moreno from 
Deftones, and members of Limp Bizkit. With strong fan bases in Germany and France— 
where "Soulfly" has sold 42,000 copies each—the album debuted at No. 26 in Music & 

Media's European Top 100 Album chart May 9. The label has also shipped 24,000 copies in 

Japan and 30,000 in Cavalera's homeland of Brazil. DOMINIC PRIDE 
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Louise Attaque Is Dark Horse 
Winner With Its Debut Album 
BY CÉCILE TESSEYRE 
PARIS—Rock group Louise At-
taque's half-million sales of its self-
titled debut album are impressive 
enough, yet even more so given its ini-
tial lack of media exposure. 

Sales of "Louise Attaque," released 
on independent label Atmosphériques 
and distributed via Tréma and Sony 
Music, are close to 
500,000 units, accord-
ing to the label, an 
exceptional figure in a 
market thought to be 
friendly to only rap, 
dance, and main-
stream music. 
The group's suc-

cess, says Atmosphér-
iques managing direc-
tor Marc Thonon, lies in the fact that 
"the band's music speaks for itself. 
The lyrics are subtle, and the tunes 
raw and catchy." 
The group put in intensive club 

touring before being signed, 
encouraged by its publisher, Dela-
bel, which sent local promoters a 
four-track CD demo to boost book-
ings. Efficient groundwork and 
word-of-mouth paid off, says front 
man Glietan Roussel. "We had good 
feedback from our club perfor-
mances but never expected to fill up 
[large clubs]. In [the French city of] 
Lille, we were booked in a 300-
capacity venue and finally played in 
front of a crowd of 2,000." 
Although the album had been 

ready for some months before re-
lease, the street date was pushed 
back two months to maintain antici-
pation. That led to a positive reponse 
from retailers, who were being made 
aware of the album by public demand. 
On the release date—April 21, 1997— 

LOUISE ATTAQUE 

some 3,500 units were in shops. 
"A very good figure," says Thonon, 

"and within one week, half were sold." 
Another factor in Louise Attaque's 

success was national music chain 
FNAC putting the four-piece group 
on its listening posts, then inviting the 
band to play showcases that coincided 
with its performances in town. 

At no point did At-
mosphériques buy TV 
or radio ads, consid-
ered a vital element of 
breaking an act into 
the mainstream. 
"One of the band's 

wishes was to keep the 
record to a very low 
price," says Thonon, 
"and until February it 

was sold under 100 francs [$16]." 
(New releases usually are priced at 
approximately 150 francs [$25].) 

Louise Attaque's mass success was 
achieved without support from radio, 
with the exception of independent 
local stations and specialized pro-
grams. 
"CHR stations claimed that Louise 

Attaque's songs did not fit their for-
mat," recalls Thonon. Yet public pres-
sure worked, and listeners of top 40 
Fun Radio requested the group's 
music, forcing its songs onto the 
playlist. 
Today Louise Attaque no longer 

has to push for media exposure and 
even has turned down big offers, such 
as appearing at the nationally tele-
vised Victoires Awards, refusing to 
cancel a longstanding commitment at 
a 400-capacity gig. "We are not inter-
ested in media recognition," says 
Roussel. "The best satisfaction comes 
from people enjoying our music and 
coming to our shows." 

Ace Of Base Sprouts 'Flowers 
Swedish Act's Set Aims For Greater Pop Sound 
BY CHARLES FERRO 
and KAI R. LOFTHUS 
COPENHAGEN—Swedish four-
some Ace Of Base is back after 
three years' silence, and as its third 
album, "Flowers," shows, it has rein-
vented itself with a 
whole new sound. 

Broadcasters in Scan-
dinavia have welcomed 
the first single, "Life Is 
A Flower," but retailers 
are unsure whether the 
audience that warmed to 
"All That She Wants" 
half a decade ago has 
outgrown the band. 
Ace Of Base deliber-

ately avoided the media 
spotlight to concentrate on record-
ing "Flowers," slated for a June 15 
release worldwide through Danish 
indie Mega and its licensees, which 
include PolyGram in Europe and 
Asia and Arista in the U.S. 
"We had to find a middle ground 

where everybody was pleased. It's 
not just that we're in a band and 

ACE OF BASE 

3 

have different tastes," says key-
board player Ulf Ekberg, who, along 
with programmer Jonas Berggren 
and singers Jenny Berggren and 
Malin Berggren, takes on compos-
ing and production duties. 

Notes Jonas Berggren, 
"We're working with so 
many different record 
companies, so trying to 
please everybody takes 
ages. It's kind of impos-
sible anyway. We had 
enough material for two 
albums; maybe that's 
why it has taken us so 
long." 

"Life Is A Flower" 
was released March 23 

in Europe. Ace Of Base's first 
album, "Happy Nation," sold 21 mil-
lion units worldwide, according to 
Mega, while the follow-up, 1995's 
"The Bridge," moved 5 million. 
The pop/reggae rhythms on pre-

vious hits, such as the 1992-93 world-
wide smash "All That She Wants" 

(Continued on page 85) 
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Canadian Mktg. Is 'Whole New Game' 
More Aggressive Retail, Media Choices Help Raise Costs 
BY LARRY LeBLANC 
TORONTO—As Canada's music re-
tail sector increasingly jockeys to play 
a more aggressive role in the mar-
keting of music, record labels are 
finding that marketing expenditures 
are skyrocketing. 
Marketing costs associated with 

co-op advertising, in-store position-
ing, and supporting individual chains' 
marketing strategies have doubled 
since 1990, according to label sources. 
Production and marketing invest-
ment required by a multinational 
record company to launch a Canadi-
an act domestically today is $400,000-
$600,000 Canadian, industry sources 
estimate, up from approximately 
$250,000 Canadian in 1990. 

"Marketing costs have more than 
doubled since 1990 on a per-unit ba-
sis, specifically with Canadian reper-
toire," says Randy Lennox, senior 
VP/GM of Universal Music Canada. 

"Retail marketing is more expen-
sive because we're increasingly faced 
with paying for our positioning in 
stores," says John Reid, chairman of 
PolyGram Group Canada. "As mar-
gins get tighter, retailers are looking 
to find a buck. I have no problem with 
marketing through retail as long as 
we're marketing records and not the 
retailer. That's the fine line we tread." 
Adds Alexander Mair, president of 

independent record company Attic 
Music Group, "[Retailers] are now 
much more sophisticated marketers, 
but we're paying for it." 

Rick Camilleri, president of Sony 
Music Entertainment (Canada), says 
Canadian retailers are being cautious 
with initial buys, following a period of 
several years when their rates of 
product returns to labels were climb-
ing. "You have to work hard to make 
them understand that a record, 
whether it's domestic or internation-
al, will stand out," he says. "You con-
vince them by spending on retail cam-
paigns, on TV marketing, and on such 
traditional [marketing] as national 
radio campaigns and touring. But it's 
expensive doing all that." 
Peter Luckhurst, president of 

HMV Canada, says that the 96-store 
national chain depends on "hard facts 
and good judgment" in determining 
its buys. "There's always going to be 
the album that surprises, like 'Titan-
ic,' but they don't happen as often as 
they used to," he notes. "There's also 
[been] big disappointments with U2, 
Pearl Jam, and Elton John. A big 
name doesn't always mean a lot in the 
market. Sometimes we get it wrong. 
With Sarah McLachlan's 'Surfacing,' 
EMI was more aggressive than we 
wanted to be. EMI was right." 
McLachlan's label, Nettwerk, is dis-
tributed by EMI in Canada. 
A decade ago, a marketing strate-

gy for a major album in Canada pri-
marily relied on radio airplay, limited 
co-op print advertising, limited in-
store merchandising, and touring. 
Many of today's leading artists are 
seen as no longer immune to disap-
pointing sales. While few reliable 
studies are available, industry 

sources say that other forms of en-
tertainment are increasingly com-
peting for consumer dollars. Mean-
while, they are finding that 
consumers' musical tastes are becom-
ing increasingly fragmented, while 
the volume of product flow is increas-
ing. Labels are finding that they must 
utilize a combination of marketing 
strategies to try to ensure that their 
albums sell. 

"It's a whole new game," says 
Leonard Kennedy, president of 
Toronto-based Saturn Distributing. 
"Preparation can't be done across a 
lunch counter today" 
"A decade ago, it was pretty much 

the same game plan for [all retail-
ers]," says Stewart Duncan, director 
of music at the Indigo Books Music & 
Café chain. "Your co-op allowance 
was 3% of your net purchases. That's 
virtually disappeared now. [Your 
allowance is now] at the discretion of 
the record companies." 
Many music industry figures pin-

point the rise of HMV Canada as the 
country's market leader in the past 
decade as having spurred change. 
Says Universal's Lennox, "The arrival 
of a more sophisticated retailer like 
HMV Canada was coincidental with 
the need [by labels] to assert more 
marketing dollars because of Much-
Music beginning to develop a niche 
[youth] market, the change of radio 
formats [AM to FM], and the rise of 
[oldies] formatting at radio." 
"HMV challenged traditional sys-

tems," adds Duncan. 
Says HMV's Luckhurst, "If we try 

to break a rule or a tradition with a 
marketing plan today, it's now much 
easier. There's now trust [with] the 
labels that we can add value to the 
marketing process. But what [mar-
keting] vehicle do you use? There's 
radio, newsprint, magazines, the 
Internet, satellite cable. Even in small 

markets, it's not easy [to pick]." 
According to industry sources, air-

play on radio and CHUM Ltd.-owned 
music video channel MuchMusic and 
its Quebec-based, French-language 
counterpart, MusiquePlus, is still the 
primary mode of selling significant 
numbers of albums in Canada. How-
ever, they say, also laying the ground-
work for big-selling albums are films; 
TV and print advertising; street mar-
keting; bulletin board systems and 
World Wide Web sites on the Inter-
net; and promotional tie-ins with non-
music retailers. 

"Today, it's TV, movies, and radio 
which move a lot of titles," says Vito 
Ierullo, president of R.O.W. Enter-
tainment, a one-stop that also oper-
ates the 20-store Records on Wheels 
chain. "Radio does not have [the im-
pact] it used to." 

Major-label executives contend 
there is greater pressure put on them 
to support international acts and 
more scrutiny of the marketplace 
here, because Canada is widely rec-
ognized as a market that can build 
acts poised for a U.S. breakthrough. 
"This country is capable of selling 
500,000 or 1 million units of an inter-
national release," says Camilleri. 
"However, with international acts, 
you're usually dealing with time con-
straints. You've got these acts [in 
Canada] for a finite period of time. 
You've got eight days [of promotion], 
and you have a million things you 
want to do." 
Adds Lennox, "Even in 1990, all 

that I was asked by managers of in-
ternational acts was, 'How are we 
doing at radio?' Today, many man-
agers from the international commu-
nity are more retail-oriented. They 
still ask about radio, but they also ask 
about SoundScan [figures] and very 
specific questions on retail and Much-
Music." 

Int'l Launch For Canadian 
Acts Is High-Risk Venture 
TORONTO—With rising marketing 
and production costs, the financial 
risks of launching a domestic act 
have grown in recent years. Most 
Canadian labels are looking to devel-
op artists for the international mar-
ket to improve their chances for a 
return on investment. 
The consolidation of music labels 

worldwide, coupled with the growth 
of foreign markets, has also made 
artist development in Canada more 
globally directed. 

However, launching a Canadian 
act internationally is a high-stakes 
risk. "You're looking at a $1 million 
[investment] with a two-year hori-
zon," says Rick Camilleri, president 
of Sony Music Entertainment (Cana-
da). "That's probably four videos, 
two national [Canadian] promotion 
tours, and costs associated with [co-
producing] TV specials, radio broad-

casts, online activities, and touring. 
With any international [interest], the 
ante can go up considerably" 

If the risks of development have 
become high for major companies, 
for many independent labels they 
are becoming out of reach. Sources 
estimate that domestic marketing 
alone can run to $250,000 Canadian 
for an indie act. "If [an independent 
doesn't] have deep enough pockets 
to put out at least 20 albums, 
chances are they'll run out of 
money," says Alexander Mair, pres-
ident of independent record compa-
ny Attic Music Group. "If they're 
releasing only Canadian product, 
they need at least 10 Canadian acts 
to give it a proper shot. Anybody 
who thinks they are going to [be suc-
cessful] in the first two or three 
albums is dreaming." 

LARRY LeBLANC 
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Mount Leads WEA ¡bru Upgrades 
New Technology To Speed Fulfillment, Reduce Costs 
BY ED CHRISTMAN 
NEW YORK—WEA is in the pro-
cess of upgrading its technological 
and informational systems to bet-
ter respond to increasing account 
demand for immediate inventory 
replenishment. 
"With retail-

ers looking to 
order more fre-
quently, it puts a 
burden on us to 
be able to re-
spond to the 
increased de-
mand" for more 
services, notes Dave Mount, chair-
man/CEO of WEA Inc., which con-
sists of WEA Corp., the distribu-
tion company; WEA Manufactur-

MOUNT 

ing; Ivy Hill, the packaging compa-
ny; and Warner Media Services, a 
design and printing company. Con-
sequently, WEA is developing and 
installing a new warehouse man-
agement system and testing an 
Intranet site that supplies compre-
hensive information necessary in 
marketing the 
many titles dis-
tributed by the 
company. 
"We are con-

stantly updating 
our technology to be the best and 
to take the costs out of distribu-
tion," states Mount. "For the last 
year, with the aid of consultants, 
we have been developing the new 
warehouse system. We plan to roll 

WEel 

Sports, Movies Dominate 
Leisure Time For Music Fans 
THIS COLUMN has been deal-
ing lately with what people do 
with their time and money. Now it 
takes a look at consumer activities 
and retail choices. 
The study will suggest some 

answers to such questions as 
"Where do couch potatoes shop?" 
and "Where do Internet surfers 
buy their records?" 

Strategic Record Research 
asked 8,609 people in random 
phone calls nationwide if they 
spent more, less, or the 
same amount of time on 
certain activities than 
they did last year. 

For the industry, the 
most important leisure 
pursuit of consumers is, 
of course, listening to 
albums. 
Not surprisingly, the 

retailers with the most 
people who have in-
creased album listening 
are the two biggest mu-
sic merchants: Mu-
sicland and Wal-Mart. 
But there are subtleties 
in the statistics. 
Of those who say they listen to 

albums more, 10.4% buy record-
ings at Musicland. That's not a 
huge stretch, since 9.6% of all 
respondents say a Musicland chain 
(Sam Goody, On Cue, Media Play) 
is their preferred music-buying 
source. 
And 10.7% of those who've in-

creased their album listening buy 

by Don Jeffrey 

records at Wal-Mart, but the chain 
gets 12.6% of music shoppers. 
That could mean that the average 
Wal-Mart record buyer is less 
committed to music—more likely 
an impulse buyer of music—than 
someone who goes into a record 
store. 
What leisure activities are re-

lated to which chains? Here are 
some results. 

For those who play more sports 
in their spare time, Musicland is 

the top choice, at 
11.6%. This squares 
with the chain's young 
demographics—people 
more likely to be out-
side than at home on a 
couch. 
Among the people 

who are renting more 
movies on video or 
watching more pay-
per-view TV, 14.1% say 
Wal-Mart is their top 
choice for music. That 
is significant since only 
12.6% of record buyers 
shop there. 

Listening to music on the radio 
is another key pastime for the 
business. Although Wal-Mart cus-
tomers may not be playing more 
albums, they have increased radio-
listening-13.1% of those who say 
they tune in more. One possible 
reason: The chain is popular with 
country music lovers, who tend to 
be big radio listeners. 

(Continued on page 76) 

it out to the Los Angeles facility 
first, this summer," and if all goes 
smoothly, it will move into the other 
warehouses over the next six 
months. The whole process should 
be complete by next spring, Mount 
says. 
Since the rollout will occur in 

one facility at a time and will 
undergo a lot of testing, Mount 
says he doesn't expect accounts to 
be affected if there is a problem 
because the other four warehouses 
will be able to pick up any slack. 
He describes the installation of the 
new warehouse management sys-
tem as "a huge undertaking." 
The Intranet site will make new-

release information, including buy-
in deals, touring information, and 
artwork, available to chain head-
quarters, store managers, and the 
general public, depending on the 
visitor's security clearance, Mount 
reports. 

For example, the system, known 
as WEA Business-to-Business, will 
allow a Camelot store manager to 
get information on tours coming to 
the market where his or her store 
is located, while at Camelot head-
quarters, in addition to that infor-
mation, the purchasing team can 
get deal information and digitally 
download album "minis." Also, 
point-of-purchase materials can be 
ordered through the system. Con-
sumers will be able to access new-
release information and touring 
dates, Mount adds. 
Mount has a long history with 

WEA, having first joined the com-
pany in 1977 and rising to the mar-
keting manager position for the 
distributor's West Coast branch 
before joining the national staff in 
1981 to head up sales for the then 
nascent video business. In 1984, 
the video sales function was reas-
signed from WEA to Warner Home 
Video, and Mount went along for 
the ride as head of sales. In 1988, 
he joined LIVE in a senior capaci-
ty, and after that company's CEO, 
Jose Menendez, was murdered by 
his sons, Mount took over leader-
ship of the company. 
At the end of 1993, Mount joined 

WEA as president and a year later 
was promoted to chairman, taking 
on responsibility for WEA Manu-
facturing, Ivy Hill, and Warner 
Media Services. Today, the com-
bined operation has 4,500 employ-
ees, with seven manufacturing 
plants, of which five are printing 
plants and two are replication cen-
ters for CD and vinyl. WEA Corp. 
has five distribution centers, as 
well as 13 sales offices. WEA 

(Continued on page 73) 

During the National Assn. of Recording Merchandisers Convention earlier this 
year in San Francisco, WEA hosted a party for retailers and other attendees on 
Alcatraz Island. Many artists from Warner Music labels were present. Shown in 
the top row, from left, are Ray Milanese, WEA regional VP, Philadelphia branch; 
Tyler Stewart and Steven Page of Reprise's Barenaked Ladies; Warner Bros. 
artist Michael Peterson; Atlantic artist Linda Eder; Barenaked Ladies' Jim Creeg-
gan; Joe Dean and Ray Artis of Elektra's Dakota Moon; Qwest artist Tamia; Giant 
artist Daryle Singletary; Pete Stocke, WEA regional VP, New York branch; and 
Dave Mount, WEA chairman/CEO. In the third row, from left, are Barenaked 
Ladies' Ed Robertsor; Pioneer artist CeCe Winans; Elektra artist Rebekah; All 
American artist Treana; and Dakota Moon's Malloy and Ty Taylor. In the second 
row, from left, are Randy Patrick, WEA regional VP, Atlanta branch: Lightyear 
artists the Olson twins; and Warner Bros. artist Stevie Nicks. In the first row, from 
left, are Bob Emmer. senior VP of Warner Music Group; Denny Schone, WEA 
regional VP, Chicago branch; Elektra artist Kevin Sharp; Reprise artist Chris 
Isaak; and Tony Niemczyk, WEA regional VP, Los Angeles branch. 

As Online Streaming Apps 
Improve, Debate Heats Up 
BY DOUG REECE 
LOS ANGELES--As RealNetworks 
introduces its improved and expand-
ed audio and video streaming prod-
uct, RealSystem G2, the debate over 
limiting streamed content continues 
in the music industry. 

In addition to several new fea-
tures—such as simultaneous text, 
video, and audio streaming—the new 
RealSystem delivers greater video 
and audio quality on all modem 
speeds. It supports various Internet, 
intranet, and commerce applications, 
and for the first time it allows the 
streaming of a variety of sound files, 
such as those in the MPEG format. 
Sound is most noticeably improved 

on 28.8 Kbps modems. According to 
RealNetworks, such modems are 
used by 70% of consumers down-
loading the company's live audio and 
video application, RealPlayer, which 
uses Rea/Audio technology. RealSys-
tem G2 incorporates RealPlayer G2, 
an updated version of RealPlayer. 
A beta version of RealSystem 

G2—the "G2" stands for Generation 
2—is scheduled to be available in 
May. RealNetworks president/C00 
Bruce Jacobsen says the new system 
will drastically reduce the stalling 
and crackling experienced in early 

versions of the RealAudio technology 
by using a new compression/decom-
pression "codee" that reduces the 
amount of bandwidth needed to 
stream images and sound. 

RealPlayer G2 also sports new 
options. The player lets users preset 
stations to favorite content providers 
and includes a 10-band graphic 
equalizer and contrast, brightness, 
and color controls far video. 

RealPlayer G2 is also RealNet-
works' first audio and video player 
that will allow the company to 
update the system automatically. 

Labels have already been re-
sponding well to the new system. 
Sony Music is showcasing RealSys-
tems G2 with a new video area. 
Mark Ghuneim, online/emerging 

technologies VP at Columbia 
Records (U.S.), says an increase in 
online sound and picture quality, as 
well as new system functions, is let-
ting labels maximize their reach. 

"I'm most excited about the abili-
ty to synchronize multimedia with 
integrated video and extensive 
images and graphics while, most 
importantly, offering links," says 
Ghuneim. "It's allowing us to explore 
more creative ways of delivering eon-

(Continued on page 76) 
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newslinew 
K-TEL INTERNATIONAL says it has formed a marketing agreement with 
@Home Network, which makes available high-speed Internet ser-
vices via cable. @Home will provide World Wide Web site services in 
a marketing campaign that includes audioclips and videoclips. 
The company also announces that its top two officers, chairman 

Philip Kives and president David Weiner, have agreed to provide the 
company with a line of credit up to $8 million for its new Internet 
music-selling service. The line will serve as bridge financing until 
K-tel secures permanent financing. 

PLATINUM ENTERTAINMENT, an independent music company, reports 
cash flow of $763,000 in the first quarter, which ended March 31, 
compared with a loss of $526,000 in the same period last year. Rev-
enue climbed to $14 million from $13.4 million. The net loss narrowed 
to $857,000 from $3.3 million a year ago. Platinum's labels include 
CGI Records, Intersound, River North Records, and House of Blues 
Records. The company recently announced it will sell music over the 
Internet. 

VIACOM, owner of MTV Networks, 
Paramount, and Blockbuster, has sold 
its educational, professional, and ref-
erence book publishing businesses to 
Pearson plc for $4.6 billion in order to 
reduce debt. Viacom will keep its trade publishing unit, Simon & 
Schuster. 

VIACOM 

CD WAREHOUSE, a franchisor and operator of stores that specialize in 
selling used CDs, reports that its net income soared to $160,800 in 
the first fiscal quarter from $37,100 a year ago. Company revenue 
more than doubled to $3.26 million from $1.54 million. Systemwide 
sales—which take into account franchised as well as company-owned 
stores—rose 59% to $11.9 million from $7.45 million. The company 
says sales from stores open at least a year were up 21% from last 
year. 
Oklahoma-based CD Warehouse also says it has completed a pri-

vate placement of 1.4 million shares at $10 each, raising $14 million 
for acquisitions of stores. 

PARADISE MUSIC & ENTERTAINMENT, an independent music company, 
reports that the net loss in the third quarter widened to $1.5 million 
from $400,000 in the same period last year. Revenue more than 
tripled to $1.97 million from $577,381. The rise in revenue was most-
ly due to the production of a Garth Brooks TV special for HBO and 
the new album by Hall & Oates, "Marigold Sky" on Push Records. 

RENTRAK, the revenue-sharing home video distributor, says a major 
film studio, which it declines to identify, has selected it to process 
and audit all rental and sales data related to the studio's revenue-
sharing agreement with Blockbuster Video. 

SONY MUSIC ONLINE has launched the Independent Retail Directory, 
a database of hundreds of indie record shops. The World Wide Web 
site (www.the-ird.com or www.sonymusic.com) includes directions 
to and descriptions of the stores and spotlights an artist each month. 

MOVIE GALLERY, a video rental chain of 849 stores, reports that its net 
profit slipped to $1.88 million in the first quarter from $1.99 million 
a year ago. Revenue rose 7.35% to $70.5 million from $65.6 million. 
The Dothan, Ala.-based chain says its cash flow increased 69% to 
$11.4 million. Sales from stores open more than a year rose 7.3% in 
the quarter over last year. 

LIFT® 
Systems with future. 

Visit our website at: 
www.LIFTonline.com 
email us at: 
usa@LIFTonline.com 
or call us at: 
1-800-543-8269 
for free color brochures. 

...the ultimate in 
Listening Systems. 

...the ultimate 
in Multimedia 
Merchandising. 

...the ultimate 
in Homesystems. 

U.S. Bluesman Trout Hopes To Match Euro Success 
Platinum/PolyGram Lays Plans To Distribute Rut Album To Widest Possible Audience 
BY FRANK DiCONSTANZO 
NEW YORK—Can an American 
blues artist with a successful Euro-
pean career, impressive overseas 
sales, and a fiery guitar hand make it 
in his own country? 
Walter Trout is about to find out. 
To introduce Trout to U.S. retail-

ers and wholesalers, PolyGram Dis-
tribution Group showcased a perfor-
mance by him at the PGD Zone, an 
ad-hoc nightclub set up during the 
National Assn. of Recording Mer-
chandisers (NARM) Convention in 
San Francisco in March. The ac-
counts were impressed. 

According to Ira Leslie, president 
of Ruf Records/USA, the label that 
has produced Trout's latest album, two 
tracks from the videotaped perfor-
mance will be available on CD and 
given to consumers via the Coalition of 
Independent Music Stores, a Bir-
mingham, Ala.-based coalition of 66 
independent music stores nationwide. 

"We'll also be servicing 2,000 
videos of the entire show to all the 
reps that are connected with the sale 
and distribution of the album in order 
to ensure that everyone gets to see 
that performance," Leslie says. The 
video will also be available through 
Tower Records and PolyGram's 
World Wide Web site. 

Also in line with that performance, 
the label has prepared a targeted 
postcard mailing with quotes from 
buyers who saw the live show. The 
cards will be sent to all major retail 
stores and their buyers. 
With the recent release of the 

album "Walter Trout," the 47-year-
old, New Jersey-born singer/gui-
tarist—the former lead player for 
Canned Heat and John Mayall's Blues 
Breakers—is determined to bring his 
success as a solo artist stateside. 

Trout's latest recording, his sev-
enth, is distributed in the U.S. by 
Platinum/PolyGram. The album, 
recorded in Memphis, is produced by 
Jim Gaines, whose credits include 
Eric Clapton, Blues Traveler, San-
tana, Stevie Ray Vaughan, and Steve 
Miller. Among the record's 16 tracks 

TROUT 

are "Tender Heart" and "Got A Bro-
ken Heart" (released as a limited-
edition heart-shaped CD single). 
The album was recorded with 

bassist Jimmy Trapp, keyboardist 
Martin Gerschwitz, and drummer 
Charles "Rick" Elliott. 
To date, the album has registered 

SoundScan sales in excess of 4,100 
units. Leslie says approximately 
15,000-17,000 units were shipped. 

Paralleling the U.S. release, the 
album is available in Europe on the 
independent Dutch label Provogue 
Music under the title "Positively 
Beale Street." The record, which is a 
tribute to Memphis and its musical 
legacy, was repackaged and licensed 

to Ruf Records for 
the U.S. market. 
"America is not 

only home to me 
and my family," 
Trout says. "It's 
also where the 
blues began—and 
an audience I want 
to reach out to." 

He adds, "We felt most of the peo-
ple in the States were pretty much 
aware of Memphis' musical heritage, 
so we created two covers and two 
titles. But it's the same album." 
Along with a heavy schedule of 

club performances, which began in 
January in-store appearances and lis-
tening-post exposure will continue to 
play a key role in the album's promo-
tion at retail, Leslie explains. Leslie 
adds that Trout drew more than 300 
people at a Valentine's Day signing at 
the Virgin Megastore in Costa Mesa, 
Calif., despite a bad storm. As a pro-
motional tie-in, anyone purchasing 
the new album received one of the 
heart-shaped CD singles. 

Kevin Stander, president of the 
nine-store, Baltimore-based Record 
& Tape Traders, says he was so 
impressed by Trout's NARM perfor-
mance that he offered to feature his 
music on his listening posts for free. 

"Customers definitely liked it, and 
we did start selling copies," says Stan-
den noting that the album is being sold 

EXECUTIVE TURNTABLE 

NEW MEDIA. Disney Interactive in 
Burbank, Calif., appoints Tim Zuck-
ert VP of sales and marketing and 
Pam Weisberg VP of business and 
legal affairs. They were, respective-
ly, VP of marketing at the Palace Inc. 
and senior VP of business and legal 
affairs at FIX Networks. 
Buena Vista Internet Group in 

New York names Steve Silverman 
director of business affairs. He was 
deputy assistant to President Clin-
ton and deputy cabinet secretary. 
Custom Revolutions in Stamford, 

Conn., names Rich Kudola senior 
VP of music sales and marketing. He 
was senior VP of sales at EMI. 

HOME VIDEO. New Line Home Video 
in Los Angeles names Marshall 
Carr VP of operations and promotes 
Michael Mul‘ ihill to director of 

ZUCKERT CARA 

operations, Lynne Braggs to oper-
ations manager, and Joe Yamamoto 
to operations coordinator. They 
were, respectively, senior manager 
of new release operations at Buena 
Vista Home Entertainment, opera-
tions manager, operations coordina-
tor, and customer service assistant. 
Ron Sanders is promoted to 

managing director, United Kingdom 
and Ireland, at Warner Home Video 
in London. He was VP of sell-
through. 

for $12.99 and was mentioned in the 
chain's in-store newspaper. 
With Trout's European sales of his 

seven albums reportedly topping 
400,000 units, Ken Alterwitz, sales/ 
marketing VP for the Woodland, 
Calif.-based Valley Media, empha-
sizes that Trout's proven track record 
should translate into U.S. sales, given 
the right exposure. 

"Discovering artists like Walter 
Trout is the reason I go to NARM," 
says Alterwitz, adding that Trout is 
among the finest blues players he's 
seen. "Certainly, U.S. album sales of 
4,100 units is not a bad start." 

"Walter Trout is a major star in 
Europe, and what hurts us is that he's 
treated like a developing artist in his 

Pt 
PLATINO 

own country" says Leslie. 
Despite intensive lobbying for radio 

play, Leslie concedes Plat it's been dif-
ficult. "We're targeting Walter's 
music strictly to rock stations, but the 
lack of airplay has been very frus-
trating," he says, noting that radio's 
reluctance contrasts sharply with the 
explosive growth blues clubs have 
experienced in recent years. 

"These clubs are drawing the 25-
to 50-year-old demographic, and, 
unfortunately, radio is just not deliv-
ering new music to this market." 

Further, he adds, "Tender Heart" 
and "Got A Broken Heart"—which 
was serviced to radio replete with 
SoundScan data and released two 
weeks prior to the album—received 
very little airplay despite an initially 
good response. 

Still, Leslie notes, the album has 
been supported in its early phases by 
venues on the West Coast, including 
San Francisco's Fillmore Auditorium, 
the Roxy in Los Angeles (where 
Trout opened for Gregg Allman), Bill-
board Live, and others. 
Along with in-store appearances, 

the retail promotion included print 
and radio ads and a national listening-
post program in April with tie-ins to 
more than 60 SoundScan-reporting 
independent stores. 
"Walter will also be one of the 

headliners at the Fasy Rider Festival 
in Sturgis, N.D., in August along with 
Lynyrd Skynyrd, Steppenwolf, Black 
Oak Arkansas, Nazareth, and oth-
ers," says Leslie. 
"The motorcycle rally is a week-

long event that last year drew over 
220,000 spectators and riders from 
around the world," he notes. 
Trout and his band will also per-

form at the Doheny Blues Festival in 
Dana Point, Calif., where they will 
sign autographs at the Virgin Mega-
store's on-site booth. Meanwhile, 
Trout will embark on a six-week 
European tour before continuing a 
U.S. stint throughout the summer. 

"If it takes two years to break this 
record in the States," Leslie says, 
"we'll be there plugging." 
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MOUNT LEADS WEA THRU UPGRADES 
(Continued from page 71) 

sales total about $3 billion, accord-
ing to Mount, who declines to break 
out sales for WEA Corp. 
WEA issues approximately 1,100 

new releases a year, of which 600 
are front-line releases and the 
remainder are classical or reissues. 
In total, there are about 14,000 
active titles. Of WENs five distri-
bution centers, four are stocking 
branches, carrying the company's 
top 4,000-5,000 titles, while one 
central facility, in Olyphant, Pa., 
also functions as a return center 
and carries the balance of the 
Warner Music Group catalog. The 
company drop-ships about 7,200 
stores every week. 

In moving to a quick-response 
system, WEA has an advantage in 
that distribution, manufacturing, 
and printing are all under one 
umbrella, says Mount. "It short-
ens the window to get the record 

'Although the 
customer is 

becoming nation-
al, the music is 

still local in terms 
of promotion 
and retail' 

made and onto the shelf," he says. 
"We are all tied together: The 
printer knows what the music 
manufacturer needs. We don't 
need to have big lead time, which 
allows us to reduce inventory dra-
matically yet still provide better 
fill rates, all of which gives us a 
big cost savings." 

Moreover, WEA has been ramp-
ing up to take on some of the func-
tions performed at account distri-
bution centers, including the option 
of having product priced with an 
account's respective price sticker 
at the price it wants to charge. 

In addition to upgrading systems 
to fulfill customer needs, the 
"biggest change facing distribution 
companies is the consolidation of 
the account base," says Mount. 
"The top 10 accounts now comprise 
about 70% of the business, and the 
strong regional chains are disap-
pearing and merging. 
"That has changed the nature of 

our business," he notes. Despite 
that shift, WEA still believes in 
keeping its sales office lineup the 
same. Of the six majors, WEA has 
the most sales offices in the U.S., 
13, and the largest field sales staff, 
220 employees. WEA believes in 
having sales offices "where the 
decision making for the buying is 
being done," Mount says. "But 
although the customer is becoming 
national, the music is still local, in 
terms of promotion and retail. We 
still need to call on local stores 
because music breaks regionally 
first." 
That is also why WEA has a re-

newed commitment to working 

with independent retailers. Two 
years ago, when he attended the 
Impact SuperSummit for the first 
time, it turned out to be "a real 
eye-opener," Mount says. "Some-
times you sit in an office and think 
things are being done the way they 
should be, and then you to talk to 
the customer and find out differ-
ently" 

Now, the company spends a lot of 
time talking to independent retail-
ers and working with the coali-
tions, he reports. "We have 
received positive feedback, so we 
are gratified our efforts are going 
in the right direction. [The inde-
pendents] are a very enthusiastic 
group of retailers, and they really 
are on the cutting edge of breaking 
music." 

In addition to working with cus-
tomers, WEA also strives to be 
service-oriented for its labels, 
Mount reports. "We have a very 
open system," he says. "Some of 
our competitors work differently, 
but we prefer our labels to have full 
access to our people." 
He adds, "We try to work with 

them and establish what our com-
mon goals are so we can go out and 
work on them together." 

Looking ahead, Mount says, the 
company is "taking a hard look at 
how we market catalog and how our 
customers buy it. Traditionally, we 
have promoted catalog three times 
a year, but we are looking at develo-
ping more consistent ways of mar-
keting it." 

In addition, Mount says, he 
wants to make electronic article 
surveillance (EAS) a reality. He 
says, "Source-tagging is a necessi-
ty; it is important for us, as well as 
the retailer. We would like to use it 
in our warehouse; it is important 
to take the cost out of the busi-
ness." 
Mount reports that during a re-

cent tour of a customer's automat-
ed warehouse, he noticed that when 
product hits the section where it is 
put in a plastic keeper, the process 
"hits a bottleneck; the whole thing 
grinds to a halt." 
He says the industry will solve 

the EAS problem. 
In the meantime, WEA is con-

centrating on reclaiming from 
Sony Music the top spot in market 
share among the majors. In the 
first quarter, Sony led the indus-
try in total album share, with 
19.5% vs. WEA's 17.8%. But in 
April, WEA took the lead with a 
17.6% share. 
"Sony had a great first quarter; 

they did a terrific job marketing 
their big records," Mount states. 
"Since WEA was formed in 1971, 
there was only one year when it 
wasn't the market-share leader-
1983, the year of Michael Jackson's 
'Thriller' album. By the end of the 
year, we expect to regain the No. 1 
spot for the full year," notwith-
standing all the merger talk going 
on between some of the company's 
competitors, he notes. "In fact, this 
year should be an all-time sales 
record for us." 
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ARTIST 111111 I TITLE 
IMPRINT & NUMBER/DISTRIBUTING LABEL ISUG. LIST PRICE) — — 

á x ‘_> c„ 

2 

1 1 

* * NO. 1 * * 
SOUNDTRACK• GREASE 
POLYDOR 825095/A&M (10.98 E0117.981 41 weeks at No 1 260 

2 - 
FRANK SINATRA • SINATRA REPRISE — THE VERY GOOD YEARS 
REPRISE 26501/WARNER BROS. (13.98/18.981 28 

3 2 
METALLICA An METALLICA 
ELEKTRA 61113'/EEG (10.98/16.981 353 

4 — 
CELINE DION Am FALLING INTO YOU 
550 MUSIC 67541/EPIC (10.98 E0/17.98) 114 

5 3 
BOB MARLEY AND THE WAILERS A' LEGEND 
TUFF GONG 846210*/ISLAND (10.98 E0117.981 465 

6 — 
FRANK SINATRA A FRANK SINATRA'S GREATEST HITS! 
REPRISE 2274/WARNER BROS. (7.98/11.98) 26 

7 4 
DAVE MATTHEWS BANDA' CRASH 
RCA 66904 (10.98/16.98) 107 

8 — 
FRANK SINATRA THE CAPITOL COLLECTORS SERIES 
CAPITOL 92160 (7.98/11.98/ 1 

9 7 
BEASTIE BOYS A' LICENSED TO ILL 
DEF JAM 527351/MERCURY (7.98 EO/11.98) 346 

10 5 
JEWEL À 8 PIECES OF YOU 
ATLANTIC 82700*/AG (10.98/15.98) El 118 

11 6 
PINK FLOYD A" DARK SIDE OF THE MOON 
CAPITOL 46001*/EMI-CAPITOL (9.98/15.981 1104 

12 9 
BOB SEGER & THE SILVER BULLET BANDA' GREATEST HITS 
CAPITOL 30334./EMI-CAPITOL (10.98/15.98) 186 

13 8 
JIMMY BUFFETT A' SONGS YOU KNOW BY HEART 
MCA 5633* (7.98/11.98) 378 

14 17 
PINK FLOYD An THE WALL 
COLUMBIA 36183* (15.98 E0/31.98) 476 

15 13 
GUNS N' ROSES A" APPETITE FOR DESTRUCTION 
GEFFEN 24148 (6.98/11.981 364 

16 10 
METALLICA •5 ...AND JUSTICE FOR ALL 
ELEKTRA 60812/EEG (10.98/16.98) 424 

17 15 
JIMI HENDRIX A' THE ULTIMATE EXPERIENCE 
MCA 10829 (10.98/17.981 227 

18 16 
ALANIS MORISSETTE A" JAGGED LITTLE PILL 
MAVERICK 45901/WARNER BROS. (10.98/16.98) RS 151 

19 12 
FLEETWOOD MAC A' GREATEST HITS 
WARNER BROS. 25801 (9.98/16.981 301 

20 14 
JAMES TAYLOR A" GREATEST HITS 
WARNER BROS. 3113* (7.98/11.98) 395 

21 — 
FRANK SINATRA A' DUETS 
CAPITOL 89611 (10.98/16.981 39 

22 18 
SHANIA TWAIN Am THE WOMAN IN ME 
MERCURY (NASHVILLE) 522886 (10.98 E0/16.981 168 

23 21 
2PAC •' ALL EYEZ ON ME 
DEATH ROW/INTERSCOPE 524204'/ISLAND (19.98 E0/24.98) 114 

24 20 
LYNYRD SKYNYRD A SKYNYRD'S INNYRDS/THEIR GREATEST HITS 
MCA 42293 (7.98/12.981 161 

25 — 
FRANK SINATRA THE BEST OF THE CAPITOL YEARS 
CAPITOL 99225 (10.98/15.981 1 

26 19 
SARAH MCLACHLAN A' FUMBLING TOWARDS ECSTASY 
NETTWERK 18725/ARISTA (10.98/15.98)M 190 

27 25 
VARIOUS ARTISTS A' JOCK JAMS VOL. 1 
TOMMY BOY 1137 (10.98/15.98) 147 

28 24 
STEVE MILLER BANDA' GREATEST HITS 1974-78 
CAPITOL 46101/EMI-CAPITOL (7.98/11.98) 349 

29 23 
VAN MORRISON A' THE BEST OF VAN MORRISON 
POLYDOR 841970/A&M (10.98 E0/17.981 384 

30 11 
SELENA A' DREAMING OF YOU 
EMI LATIN 34123/EMI-CAPITOL (10.98/16.98) 52 

31 26 
TOM PETTY AND THE HEARTBREAKERS A' GREATEST HITS 
MCA 10813 (10.98/17.981 221 

32 29 
DEF LEPPARD• VAULT —  GREATEST HITS 1980-1995 
MERCURY 528718 (10.98 E0/16.98) 86 

33 38 
AC/DC •" BACK IN BLACK 
ATLANTIC 92418/AG (10.98/16.981 217 

34 27 
DAVE MATTHEWS BANDA' UNDER THE TABLE AND DREAMING 
RCA 66449 (10.98/15.98) 162 

35 33 
SUBLIME • 40 OZ. TO FREEDOM 
GASOLINE ALLEY 11474/MCA (7.98/12.98)R 78 

36 28 
ALAN JACKSON A' THE GREATEST HITS COLLECTION 
ARISTA NASHVILLE 18801 (10.98/16.981 134 

37 31 
ERIC CLAPTON • THE CREAM OF ERIC CLAPTON 
POLYDOR 527116/A&M (10.98 E0117.98) 59 

38 37 
METALLICA A' MASTER OF PUPPETS 
ELEKTRA 60439/EEG (10.98/16.981 393 

39 32 
EAGLES A' HELL FREEZES OVER 
GEFFEN 24725 (12.98/17.98) 181 

40 35 
METALLICA A' RIDE THE LIGHTNING 
MEGAFORCE/ELEKTRA 60396/EEG (10.98/16.981 376 

41 — 
FRANK SINATRA SINATRA 80TH —  LIVE IN CONCERT 
CAPITOL 31723 (11.98/17.98) 10 

42 22 
AL GREEN A GREATEST HITS 
THE RIGHT STUFF 26530/EMI-CAPITOL (10.98/15.98) 39 

43 36 
MASTER P • ICE CREAM MAN 
NO LIMIT 53978/PRIORITY (10.98/16.98) 62 

44 44 
CREEDENCE CLEARWATER REVIVAL A' CHRONICLE VOL. 1 
FANTASY 2* (12.98/17.98) 252 

45 41 
JOURNEY A' JOURNEY'S GREATEST HITS 
COLUMBIA 44493 (9.98 E0/15.98) 448 

46 30 
ELTON JOHN A' GREATEST HITS 
ROCKET 512532/A&M (7.98 E0/11.98) 426 

47 48 
STEVIE RAY VAUGHAN AND DOUBLE TROUBLE A GREATEST HITS 
EPIC 66217* (10.98 EO/17.98) 50 

48 — 
WILLIE NELSON • SUPER HITS 
COLUMBIA 64184 (5.98 E0/9.98) 11 

49 42 
FLEETWOOD MACA" RUMOURS 
WARNER BROS. 3010 (7.98/15.98) 176 

50 — 
AEROSMITH A" BIG ONES 
GEFFEN 24716 (12.98/17.98) 91 

Catalog albums are 2-year-old titles that have fallen below No. 100 on The Billboard 200 or reissues of 
older albums. Total Chart Weeks column reflects combined weeks title has appeared on The Billboard 
200 and Top Pop Catalog Albums. • Recording Industry Assn. Of America (RIAA) certification for sales 
of 500,000 units. • RIAA certification for sales of 1 million units, with multimillion sellers indicated by 

a numeral following the symbol. *Asterisk indicates vinyl LP is available. Most tape prices, and CD prices 
for BMG and WEA, labels are suggested lists. Tape prices marked EQ, and all other CD prices, are equiva-
lent prices, which are projected from wholesale prices. MR indicates past or present Heatseeker title. 
e:'1998, Billboard/BPI Communications, and SoundScan, Inc. 
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RCA Takes To TV To Push lmbruglia; 
'Monsters Of Rock' Goes To Retail 
TUBE NEWS: Retail Track notices 
that RCA has jumped on the TV 
marketing bandwagon. For Natalie 
Imbruglia, who has exploded at 
retail for the label, RCA has begun a 
TV advertising campaign. The ads 
for her album feature a toll-free 
number so viewers can order it dir-
ectly. RCA sales senior VP Dave 
Fitch declines to comment except to 
note that such TV campaigns also 
result in incremental sales for retail-
ers, as the ads 
tend to drive 
customers look-
ing for the fea-
tured album into 
stores. A look at 
SoundScan 
backs that up; 
the album's not-
traditional sales total about 3,376 
units, compared with a total count of 
731,348. Retail Track also hears that 
RCA has also used direct TV cam-
paigns for Sylk-E. Fyne, Robyn, 
and SWV. 

Interestingly enough, while RCA 
gets its toes wet testing the TV mar-
keting arena, Razor & Tie, a leading 
TV marketing company, is duplicat-
ing a strategy begun by some of the 
Johnny-come-latelies to the game. 
For the first time, Razor & Tie is 
making one of its TV compilations 
available to traditional retail. Razor 
& Tie has edited down its "Monsters 
Of Rock" double CD; it's issuing the 
new version to retail June 2, reports 
Craig Balsam, Razor & Tie co-pres-
ident. 
He says the package has been 

available through TV for about six 
months and so far has moved about 
75,000 units. He expects the TV com-
ponent to reach 200,000 units by the 
end of June, but he expects a whole 
other sales boost from the stores. 
The album includes tracks from 

Quiet Riot, Alice Cooper, Ratt, 
Warrant, Whitesnake, Poison, 
Winger, and Twisted Sister, among 
others. The tagline on the TV com-
mercials invites viewers to buy the 

album, which 
contains music 
"from the 
bands with the 
biggest hair, 
the loudest 
guitars, and 

RETAIL 
11111,ACK 
by Ed Christman 

the coolest 
videos." Bal-

sam is unwilling to predict how the 
modified package will fare at retail, 
other than to say that it will have a 
strong sell-through. "It's a really 
strong package, and if we can posi-
tion it properly, it will be very suc-
cessful," he says. 
He says he doesn't expect there to 

be any confusion among consumers, 
even though the TV version is a dou-
ble album and the retail version is 
contained on a single CD. "The sin-
gle disc has all the songs highlight-
ed in the commercial," he says. 

IFFERENT CHANNEL: In 
another area of nontraditional music 
distribution, BMG Special Products 
has signed an agreement with Net-
work Music that lets the latter tap 

(Continued on page 76) 
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AFIM '98 Proves Surprisingly Laid-Back 
DAZED IN DENVER: Maybe it 
was just the thin air in the Rockies, 
but the 1998 Assn. for Independent 
Music (AFIM) Convention, held May 
13-17 in the Mile High City, was a 
relatively low-key affair. 
The absence of urgency may sim-

ply have been illusory, given the 
highly frenetic tone of last year's 
AFIM confab in New Orleans, when 
the indie trade organization was still 
known as the National Assn. of Inde-
pendent Record Distributors and 
Manufacturers. 
At the Crescent City sit-down last 

May, labels and distributors held ner-
vous wall-to-wall meetings. The 
bankruptcy of Alliance Entertain-
ment Corp. was looming (the compa-
ny finally filed for Chapter 11 pro-
tection in July), and the future of 
Alliance's huge distribution compa-
ny—Independent National Distribu-
tion Inc. (INDI)—looked dim. 

This year, with INDI shuttered 
and its top-line labels installed in 
new distribution homes, the vibe at 
AFIM lacked the supercharged un-
dercurrent one felt in 1997. Many in 
attendance appeared to be waiting 
for other shoes to drop, as a couple 
of big deals involving key members 
of the trade group—Rounder Rec-
ords' distribution pact with Mercury, 
the proposed merger of Chris 
Blackwell's Palm Pictures with Ry-
kodisc—continued to hang fire. 
Attendance at the convention was 

visibly down this year; more on that 
subject later. But neophyte labels 
continued to flock to the conference: 
Declarations of Independents ad-
dressed a full house of more than 100 
new companies at a May 13 "crash 
course" panel for newcomers. 

If a conference's panel topics 
reflect hot-button issues, new tech-
nologies—particularly the Inter-
net—were Topic A at AFIM '98. 
Keynote speaker Jac Holzman, 

founder of Elektra Records and Dis-
covery Records, called the Internet 
"the single most important techno-
logical opportunity" in the music 
business. "Used properly," he added, 
"the Net can change your business." 
Maybe, but the executives on an 

otherwise uneventful "advanced dis-
tribution" panel—all of whom have 
established World Wide Web pages 
—maintained that the Internet still 
has a long way to develop before it 
translates into record sales. 

Alligator Records marketing and 
sales director Kerry Peace may have 
summed up the panel's views best: 
Assuming a mock-Confucian voice, 
he said, "[The Internet is] like a lotus 
blossoming in slow motion. It's not 
giving us much happiness at all." 

VALLEY VENTURE? The hottest 
and most frequently dropped rumor 
at AFIM was that Valley Media in 
Woodland, Calif., would soon launch 
an initial public offering (IPO), per-
haps as early as July. Valley controls 
the nation's leading one-stop distrib-
utor—Distribution North America 
(DNA)—and the Santa Fe, N.M.-
based label Valley Entertainment. 
At the National Assn. of Record-

by Chris Morris 

ing Merchandisers midyear confer-
ence last fall, Valley chairman Bar-
ney Cohen told Billboard that the 
company had hired investment 
banker J.P Morgan to explore vari-
ous equity-raising options, including 
an IPO (Billboard, Sept. 27, 1997). 
With talk of a stock offering heat-

ing up in Denver, we called Cohen to 
get the latest. He replied, "No com-
ment." 
Bearing in mind that companies 

going public must maintain a quiet 
period before their IPO hits, you 
may take Cohen's remark for what 
it's worth. 

MUTUAL COMINGS & GOINGS: 
Mutual Music, the distribution al-
liance between San Rafael, Calif.-
based City Hall Records and Twin-
brook Music in New York, is 
dissolving. But Paulstarr Distribut-
ing in Chanhasset, Minn., and Rock 
Bottom Distribution in Norcross, 
Ga.—founding partners in Mutual 
who left the alliance in April 1997 
(Billboard, April 15, 1997)—are step-
ping in to represent Twinbrook in 
the West and Southeast. 

City Hall president/CEO Robin 
Cohn says he is positioning the com-
pany as a national firm. He will hire 
three reps to handle the Northeast 
territory formerly covered by Twin-
brook and will move City Hall to 
larger quarters sometime this year. 
Twinbrook president Jay Baney 

could not be reached for comment at 
press time. However, a source says 
that Paulstarr, which established a 
Western office with the purchase of 
Startup Marketing last year (Bill-
board, Oct. 11, 1997), will rep Twin-
brook's labels in the West, while 
Rock Bottom will rep its product in 
the Southeast. 

RE-ENTRY: A frequent topic of 
bar-side discussion at AFIM this 
year was the constricted U.S. distri-
bution landscape. With INDI's 
demise, national options are few The 
big firms are handling full plates and 
mainly seeking established, high-vol-
ume labels, while a handful of re-
gionals warily sort out a plethora of 
developing imprints. Most observers 
feel there's a huge void in the mar-
ketplace to be filled by strong and 
adept new distributors. 
That said, we were tantalized by 

the materialization of Toby Knobel 
at the convention. Knobel, you may 
recall, ran Passport Music (formerly 
Encore Distributors, which was pur-
chased from Knobel by Alliance and 
merged with Sound Solutions U.S.A. 
in 1995 to form Passport). After he 
made an unsuccessful bid to buy 
Passport from Alliance, the compa-
ny was folded last year. 

When we last heard about Knobel, 
he was working on opening a vine-
yard in California's Napa Valley. We 
sensed that his presence at AFIM 
involved something besides grapes, 
and we asked him about it. Knobel, 
who was frequently seen in the com-
pany of staffers from Ryko Distrib-
ution Partners (now headed by GM 
and Passport alumnus Jim Cuomo), 
replied that he was "exploring new 
opportunities." 
Other longtime AFIM attendees 

noted the well-respected Knobel's 
presence with curiosity. Though his 
plans remain cloudy, we sense that 
he's a guy who bears watching. 

PLANNING FOR '99: With AFIM 
(Continued on next page) 
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RETAIL TRACK 
(Continued from page 74) 

BMG's catalog to create and cus-
tomize packages to be used as pre-
miums by corporate clients. Network 
will create and customize packages 
for clients ordering in quantities as 
low as 500 units, according to a BMG 
Entertainment press release. In a 
statement, Mike Mjehovich, VP of 
sales at BMG Special Products, said 
the agreement between the two com-
panies provides a service that sim-
ply wasn't available before. 

"Corporate clients who occasion-
ally have a need for lower quantities 
of popular-artist compilations now 
have the opportunity to use original 
artist material and will really bene-
fit from the kind of concentrated 
attention Network Music will be able 
to provide," he said. 

CASHING IN: Cerberus Partners, 
the financial firm that is a majority 
owner in Wherehouse Entertain-

ment, has sold its stake in National 
Record Mart, according to a source 
close to the financial firm. A few 
weeks ago, Retail Track reported 
that a Cerberus 13-F filing disclosed 
that in December 1997, Cerberus 
bought 134,000 shares of NRM, or a 
2.7% stake (Billboard, May 9). NRM 
stock began the year trading at 
$3.625 and closed May 19 at $11.688. 

UP THE LADDER: Gary Arnold 

ONLINE STREAMING APPS IMPROVE, DEBATE HEATS UP 
(Continued from page 71) 

tent to our consumers." 
While there's little debate that the 

online sound experience is improv-
ing, most major labels have already 
begun to pull in the reins on how 
much of their content is made avail-
able on the Internet. 
Warner Music Group (WMG), for 

example, issued a memo in March that 
called for all affiliate label sites to dis-
continue any streamed video or audio 
content that exceeds 30 seconds, with 
the exception of live cybercasts. Simi-
lar polices have long been in place at 
Sony and other major labels. 
Though sources say WMG's deci-

sion caused strife in some labels' mul-
timedia departments, a WMG source 
defends the memo, saying it came at 
the behest of several label heads and 
was based on copyright concerns. 

"I think the increase in sound 
quality and the advancements in this 
technology make any copy of a full 
song—whether it's in analog or dig-
ital form—a potential replacement 
for a retail sale, particularly if it's 
offered on an on-demand basis," says 
the source. "As a result, we are con-
tinuously revisiting our policies to 

determine the best ways to explore 
the incredible promotional potential 
of this technology while continuing 
to protect our copyrights." 
The source also expressed con-

cern over pirates who are recording 
streamed music. 

Still, Jacobsen is dismayed by 
Warner's 30-second mandate and 
says labels need to let their record-
ings be exposed on the Internet. He 
even advocates the idea of a "celes-
tial jukebox" that would make all 
songs available on demand. 

"It's inertia," says Jacobsen of 
Warner's mandate. "There's a lot of 
money going into this space, but 
most of the [content] is still locked 
up in record companies' vaults." 

Noting the Internet's global capac-
ity, Jill Alofs, president of Mill Val-
ley, Calif-based Total Clearance, says 
labels are rightly exercising their 
copyright control. Her company spe-
cializes in negotiating clearances for 
online sound and audio samples. 

"It's a tricky issue," says Alofs. 
"Companies are saying, 'We appre-
ciate your love of our artists, but we 
want to have control.' People spend 

vast amounts of money to implement 
a marketing plan. But on the Inter-
net, you lose some control because 
it's a worldwide medium." 
The medium's international 

aspects also create tricky licensing 
and royalties issues. 
While conscientious of industry 

concerns, TCI Music announced in 
April that it will use RealNetworks' 
technology to bring its on-demand 
music video channel, the Box, and its 
cable audio service, DMX, to the 
Internet. 
Sharon Brown, Tel's executive 

VP of programming/strategic mar-
keting, backs Jacobsen's statement; 
the company is exploring sever-
al opportunities for fee-based 
streamed music channels. 
"We think consumers are looking 

for these types of [subscription-
based] services, but TCI is very 
respectful of all the various steps 
that need to be taken before you can 
develop a product like that," says 
Brown. "We may disagree with the 
RIAA at times, but we're totally 
committed to protecting intellectual 
property rights." 

has been promoted to senior VP of 
merchandising at Best Buy, oversee-
ing the company's $2 billion enter-
tainment software business. He pre-
viously was VP overseeing that 
department. 
Joe Pagano, previously merchan-

dise manager for video and music, 

has been promoted to VP of music 
and movies at the company, oversee-
ing the chain's $1 billion business in 
that area, while Jill Hamburger, 
previously merchandise manager of 
interactive software, has been 
named VP of that area, which 
accounts for $1 billion in volume. 

BUYING TRENDS 
(Continued from page 71) 

It's noteworthy that only 3.8% of 
Tower's customers have boosted 
their radio listening, while 4.3% of 
those surveyed shop there. The 
younger, more affluent Tower cus-
tomer apparently has other ways 
than radio to discover new music. 
New-media activities are also part 

of the survey. 
Of consumers who play more CD-

ROMs, 10.9% buy music at Best Buy, 
although the retailer accounts for 
only 7.3% of all purchases. That 
makes sense because the electronics 
chain is a major seller of computers. 
Wal-Mart, on the other hand, whose 
average customer has lower income 
and education, attracts only 8.3% of 
those who use CD-ROMs more. 
As for those using the Internet 

and online services more, Best Buy 
again shows strong results-10.5% 
of bigger Net fans. So does Tower— 
with 7.8%. And electronics chain 
Circuit City, with 1.6% of music buy-
ers, has 3.2% of those with increased 
online activity. 
Of people playing more video 

games, 3.3% shop at Trans World 
stores (Coconuts, Record Town), al-
though those chains capture only 
2.3% of music consumers. Wal-Mart 
leads the video contingent with 
12.6%, but that's the same percent-
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age as its overall music shoppers. 
People were also asked whether 

they spent a "lot more time" or "a lot 
less time" on various pursuits. Re-
plies correlated with the places they 
shop. 
About 12.4% of the respondents 

said they listen to "a lot more" music 
than they used to. But a relatively 
high 17.6% of those who buy music 
at Blockbuster are among those who 
have increased their album listening 
the most. 
At the other end of the spectrum, 

5% said they listen to albums a lot 
less than before. And the chain with 
the highest percentage of those con-
sumers is Kmart, at 8.6%. This re-
sult conforms with the earlier find-
ing on rival chain Wal-Mart, 
suggesting that family-oriented, 
time-conscious discount shoppers 
are less committed to music. 
As for listening to music on the 

radio, 10.8% say they do that a lot 
more than they used to. The big 
winner is Trans World, 15.1% of 
whose shoppers say they tune in 
more than they did last year. On the 
other side on the coin, 2% say their 
radio listening has declined a lot. 
And the chain that beats that per-
centage is, again, Trans World, at 
3.1%. So go figure. 

INDEPENDENTS 
(Continued from preceding page) 

attendance down this year and rep-
resentation from the rock and R&B 
spheres noticeably small, the trade 
group's board is already laboring to 
see that next year's convention 
draws a broader spectrum of dis-
tributors and labels. 

In Denver, members of the AFIM 
board held preliminary huddles with 
Alternative Distribution Alliance 
(ADA) president Andy Allen about 
the possibility of running Alices con-
vention concurrently with the '99 
AFIM get-together, scheduled for 
May 19-23 at the Marriott Marquis 
in Atlanta. Both sides sounded up-
beat about the idea, which would 
draw more of the indie-rock sector 
into the AFIM slipstream. Such 
AFIM attendees as RED Distribu-
tion and Koch International also said 
they would try to get their companies 
and labels more involved next year. 

Additionally, AFIM's presence in 
Atlanta opens the door to a greater 
presence for R&B companies, given 
the city's vibrant homegrown music 
community and the proximity to the 
booming Miami market. Sounds like 
AFIM '99 could be a big step for-
ward for the trade organization—if 
it takes the bull by the horns. 
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Home Video 

LEAPIN' LIZARD: You've got to hand it to Sony. 
No project is too big or too small for the entertain-

ment behemoth, much of it in the cause of home video. 
On May 18, Sony's Columbia Pictures TriStar Home 
Video participated in what the studio billed as the big-
gest theatrical premiere even "Godzilla" was screened 
before 11,000 viewers in New York City's Madison 
Square Garden, the home of the New York Knicks and, 
not incidentally, the site of much of the on-camera 
action. 
Then, on Saturday 

(30), Sony Electronics 
and Sony Music Enter-
tainment will host a spe-
cial concert featuring 
James Taylor (who just 
won Billboard's 1998 
Century Award) at New 
York's Beacon Theater. 
The performance, to be 
broadcast live on more 
than 100 PBS outlets, will 
be recorded in D1 com-
ponent video and Dolby Digital multichannel sound for 
DVD release. It's a Sony first. 

"Godzilla," of course, will have a DVD release, prob-
ably 200,000-plus units if the movie rampages through 
theaters as expected. VHS, though, remains the high-
volume format and the big moneymaker. In our esti-
mate, nothing can stop a direct-to-sell-through release 
of 9 million to 10 million cassettes in September or Octo-
ber, when "Godzilla" will join the fall sales parade that 
could include "Deep Impact," "The Truman Show" 
(starring Jim Carrey), "Armageddon," "Saving Private 
Ryan" (starring Tom Hanks), "Zorro" (Antonio Ban-
deras, Anthony Hopkins), and, not least, "Titanic," 
worth 20 million units by itself. 

"I think you're looking at a real flood of the stuff," 
says an observen "Sell-through may not set the pulse 
racing, but it's not quite as dull as the rental business. 
That still has deep problems." 

Columbia TriStar played host to 600 to 700 video retail 
executives invited to Manhattan for "Godzilla." Guests 
were treated to air fare, a few days of room and board, 
and, according to one store owner, a $100 per diem. 
Everyone was put up at the Waldorf-Astoria. They also 
got to see "Zorro," pronounced a winner by a retail mar-
keting VP In return, the studio commandeered the 
execs' time for meetings on topics like Columbia Tri-
Star's acquisition of rights to the Jim Henson library 
(Billboard, May 23). Sightseeing wasn't on the agenda. 
Does "Godzilla" warrant a sell-through ticket? 

Indeed. This "Jurassic Park" wannabe scares (a little) 

ITHE 
THiS 

by Seth Goldstein 
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A Noble Calling. 20th Century Fox Home Entertainment enlisted the aid of a 
town crier to announce the national 'Anastasia" nobility promotion awarding the 
winner an authentic, 900-year-old title of Lord or Lady of Whinnymoor in Notting-
hamshire, England. Fox held the event April 28 outside studio offices in Los 
Angeles' Century City to celebrate the sell-through release of its first feature-
length cartoon, which made a respectable showing in theaters last year. 

Used-Tape Business Flourishes 
Demand Is High For VHS And Just Starting For DVD 
BY EARL PAIGE 
LOS ANGELES—The used-tape 
business is nowhere more com-
petitive than in Los Angeles (Bill-
board, May 23). Southern Cali-
fornia has become home to 20 
active subdistributors fighting for 
shelf space. In fact, activity in 
second-hand goods has erupted 
into a street-date violation issue 
that has gained national atten-
tion. 

In a race to retail, subdistribu-
tors, including used-tape brokers, 

Lizards, Fire, And Rain: Sony Gives Strong 
Pushes To 'Godzilla' And James Taylor 

but doesn't shock, shows no blood despite a high body 
count, talks clean, avoids sex, and should gross $100 mil-
lion-plus in its first week—the family entertainment 
ideal. The one piece of the picture likely to be excised 
from the video is a Blockbuster plug in the Madison 
Square Garden climax. Columbia is sure to snip the 
footage rather than antagonize other retailers. 
The "Godzilla" fade-out guarantees a sequel bent on 

staging the destruction of the rest of Manhattan. On 
second thought, the nine-foot lizard born near the 

Knicks' locker room 
might he better engaged 
as a replacement for 
center Patrick Ewing. 

SHOW BOAT: What 
studio will feature which 
passenger ship-vs.-ice-
berg confrontation in a 
suitably large display on 
the Video Software 
Dealers Assn. (VSDA) 
show floor in July? Don't 

even think of asking Paramount, which has said it has 
absolutely no idea when "Titanic" will berth at retail. 
The exhibit plan is the latest rumor making the 

rounds. It's consistent with the earlier talk of a mam-
moth rearranging-the deck-chairs party during the 
July 8-11 convention in Las Vegas. 

VIDBITS: Toshiba video marketing VP Steve Nick-
erson, shepherding a line of DVD players, has the most 
common-sensical response to Divx. If Divx is offered 
as a DVD feature, it will enhance retail prospects for 
the so-called "open" system. If it's touted as a new for-
mat, however, it's bound to cause consumer confusion. A 
properly marketed Divx, in his view, "won't have a nega-
tive impact." Toshiba is offering buyers of its DVD play-
ers three free disc rentals from Internet-based Net-
flix.com through April 1999. 
Among Columbia's "Godzilla" guests was VSDA pres-

ident Jeffrey Eves, also in town for the annual Vision 
Fund dinner and dance, which raised $380,000 for the 
Lighthouse. Eves said he was off to Tokyo for the unveil-
ing of a Japanese trade association patterned after 
VSDA. It already represents 90% of the retail commu-
nity, he said. Meanwhile, VSDA has committed itself to 
the American Film Institute's (AFI) "100 Years... 100 
Movies" campaign after all. When the AFI announced 
its program (Billboard, March 21), VSDA was nowhere 
in sight. Now the organizations have joined in an in-
store sweepstakes, including a DVD player prize, that 
begins in June. 

ship product on Friday that's not 
supposed to reach stores until the 
following Tuesday. Dealers who 
stick to the normal schedule com-
plain bitterly about missing out 
on the first weekend of sales and 
rentals—a trend the studios want 
to stamp out locally before it 
spreads. 
So far, though, the volatility of 

the VHS business has not shifted 
over to DVD, says Craig LaRowe 
of Movies 2 Sell in San Diego. 
"We have buyers for used DVD 
who are standing in line. It's just 
now developing. There are lists 
circulating, although it's only a 
trickle. 
"A lot of times it's a store liqui-

dating, and you have the VHS 
inventory, some video games, the 
laserdises, and then you see a 
DVD list, too. Used DVDs are 
selling from $10 to $15," LaRowe 
says. 

Retail demand is developing, 
but it may be unrequited. "I will 
take all the used DVDs I can get 
my hands on," says Dan Crider, 
president of Dallas-based Stage 2 
Video. However, Crider doubts 
demand will develop quickly. 
"Why should a dealer sell off his 
used DVDs to me when he can get 
$10 from his own customers?" he 
asks. 
Nevertheless, Crider notes, 

"we are seeing some activity in 
used, a lot of it where a store has 
bought multiple copies and finds 
it has to unload them." 
While the used business is 

flourishing, as evidenced by the 
steady increase in the number of 
classified ads in specialty maga-
zines, used-goods providers "have 
to stay fresh," says Joe Mazon, 
president of Video Distributors of 
Florida. 
Current releases are the way. 

"I have been at this 18 years, 
Mazon adds, "and that is why I 
got into the new business through 
Xenon. That is where my highest 
priority is right now." Xenon 
Entertainment is a veteran B-
movie vendor, an endangered 
species as the studios try to 
crowd more A-features into 
retail. 
Mazon acknowledges that his 

earlier effort at establishing a 
new-release label, the erotic "Cal-
ifornia Catfights," is "on the back 
burner." 
World Wide Web site marketing 

is part of the diversification. 
"Almost all of them are at least 
dabbling in a Web site, but it is 
very expensive," says LaRowe. 
"You have to think about fulfill-
ment and everything. It's not 
easy, and it doesn't just happen 
once you have a Web site up and 
going. 
"You have to market it, main-

tain it, and keep fresh offers 

steadily available. Lots are 
putting their whole list on the 
site. That's how we are filling 
orders and buying inventories 
now," he adds. 
Pioneers often get to experi-

ence the woes of setting an exam-
ple. They also get the choice of 
names, especially important in 
creating a Web site identity. "By 
getting in relatively late, we lost 
the name we wanted," Crider 
acknowledges. "Believe it or not, 
there is another Stage Two, and 
this company is in the business, 
too. So we had to go with the fig-
ure rather than the word 'two.' 
We've only been up two months. 
We're still working out the 
kinks." 
Crider's venture handles ful-

fillment from its own inventory. 
The consumer pays the freight. 
"We're averaging $8," he says, 
close to retail prices. His Web 
site's advantage is selection. "Our 
best titles are the moratorium 
titles, things you won't see other-
wise, the Disney titles," Crider 
adds. 
Like other brokers, Stage 2 

maintains its core business and 
continues its affiliation with 
Houston-based wholesaler ETD, 
which offers its retail customers 
a buyback service. ETD's guar-
antee to repurchase an excess of 
hit releases has accelerated in 
recent months, as studios 
launched free-goods campaigns in 
an effort to assure consumers 
that stores have sufficient quan-
tities of rental titles. 
Major Video Concepts was the 

first distributor to buy back cas-
settes by acquiring a Minneapo-
lis broker several years ago. It 
has gone a step further. At the 
recent National Assn. of Video 
Distributors (NAVD) conference 
in Indian Wells, Calif., Major 
announced a program where buy-
back goods will be recycled to 
keep product from flooding the 
used sector. 
Underlying the NAVD meeting 

were concerns that the free-goods 
programs might not be the bene-
fit Hollywood has advertised. "I 
think the little dealer will be hurt 
more than the big ones," says 
Gene Gross of broker Video 
Group in Clearwater, Fla. "They 
often can't meet the quota on cer-
tain titles. They have to unload 
them if they are to go on partici-
pating. It's upsetting the market 
to that extent." 
DVD is the wild card that's 

about to be played. "I have only 
seen two titles, 'Wes Craven's 
Wishmaster' and 'Critical Care,' 
that were both probably bought in 
oversupply," Gross says. "It 
stands to reason that we're going 
to see a DVD market developing 
in used." 
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Platinum Bows DVD Music Label; 
Uniting Against 'Black Box' Piracy 
TAKING DVD FOR A SPIN: The 
lack of music video in the DVD for-
mat has prompted Platinum Enter-
tainment to form Concert «i 
Home, a new label specializing in 
tuneful DVDs. The Chicago-based 
audio label, which is the home to 
Phoebe Snow, Taylor Dane, and 
various gospel acts, will release six 
titles in June, each priced at $19.95. 
Making their debuts are "Nash-

ville Sounds"; "A Celebration Of 
Pete Townshend"; "Live From The 
House Of Blues At The Atlanta 
Olympics," with George 
Clinton & the l'-Funk 
Allstars; "Live In Par-
adise," featuring the late 
Luther Allison; "Live 
And Kickin'," featuring 
blues guitarist Walter 
Trout; and "Essential 
Gospel," highlighting 
live performances by 
Calvin B. Rhone and 
the Christianaires at 
the New Orleans House 
of Blues. 

"Music video has not 
been showcased on DVD 
because the studios are busy 
putting their film libraries on 
DVD," says Platinum president 
Steve Devick. All of the company's 
releases feature six-channel sur-
round sound to fully take advan-
tage of the format's superior sound 
quality. 

Devick says Platinum will also 
release shows from the PBS 
"Soundstage" series, a forerunner 
of MTV's "Unplugged." The first 

selection will be "The Book Of 
Chapin." Platinum is also working 
on two original programs from 
Stone & Dane, which should be 
ready for the holidays. 
The titles are distributed by 

Intersound Distribution, a subsid-
iary of Platinum. 

BIPARTISAN EFFORT: Even 
though they're at odds over pay-
per-view windows, the cable indus-
try and the Video Software Deal-
ers Assn. (VSDA) are joining 

forces to prevent cable-
signal theft. 
As part of the joint 

effort, VSDA and the 
Anti-Theft Cable Task 
Force will develop effec-
tive ways to combat pay-
per-view piracy and edu-
cate the trade and public 
about the illegal use of 
so-called "black boxes." 
Primary initiatives 

outlined by the two 
groups include lobbying 
the Motion Picture Assn. 
of America (MPAA) to 

concentrate more resources on 
stopping cable theft; organizing a 
letter-writing campaign to cable 
and video publications to urge 
them not to accept black-box adver-
tising; publishing a list of consumer 
publications that accept those ads 
in the VSDA monthly newsletter; 
and providing video dealers with 
four anti-theft spots to run on in-
store monitors. 

(Continued on page 81) 

SHELF 
TALK 

by Eileen 
Fitzpatrick 

Other size options available. 

ntroducing 

multiple disc 

[ Safety-stern • 

Holds up to 8 discs in the same space 

as VSDA suggests for one. 

Space for graphic booklets. 

Clearly identifies DVD title. 

Uses Safety-sleeve' protection. 

Options for automated disc insertion. 

Contact us for more information. 

UNIVENTURE 
CD Packaging & Systems 

P.O.Box 28398 Columbus, Ohio 43228-0398 USA 
PH: (614) 529-2100 FAX: (614) 529-2110 
TOLL-FREE: (800) 992-8262 
email: sales@univenture.com 
web: http://www.univenture.com 
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE SALES REPORTS. 

Label Principal 
TITLE Distributing Label, Catalog Number Performers 

"6 %'' 

e e g .  J.,.3 

1 2 3 ANASTASIA 

* * * NO. 1 * * * 
FoxVideo Animated I 1997 G 26.98 

2 1 4 FLUBBER 
Walt Disney Home Video 
Buena Vista Home Entertainment 1468 

Robin Williams 1997 PG 22.99 

3 3 11 AUSTIN POWERS 
New Line Home Video 
Warner Home Video N4577 

Michael Meyers 
Elizabeth Hurley 

1997 PG-I3 14.98 

4 4 105 
THE LITTLE MERMAID: THE 
SPECIAL EDITION 

Walt Disney Home Video 
Buena Vista Home Entertainment 12731 

Animated 1989 G 26.99 

5 22 2 MOUSE HUNT Universal Studios Home Video 83585 
Nathan Lane 
Lee Evans 

1997 PG 2298 

6 12 2 SOUTH PARK 
Rhino Home Video 
Warner Home Video 36449 

Animated 1998 NR 39.98 

7 5 4 ELMOPALOOZA! Sony Wonder The Muppets 1998 NR 1298 

8 6 2 THE FIFTH ELEMENT Columbia Tr Home Video 82403 
Bruce WillisiStar 
Gary Oldman 

1997 R 14.95 

9 7 7 THE ENGLISH PATIENT 
Miramas Home Entertainment 
Buena Vista Home Entertainment 8730 

Ralph Fiennes 
Juliette Binoche 

1996 R 19.95 

10 NEW> SOUTH PARK: VOLUME 1 
Rhino Home Video 
Warner Home Video 36417 

Animated 1998 NR 14.95 

11 NEW > SOUTH PARK: VOLUME 2 
Rhino Home Video 
Warner Home Video 36418 

Animated 1998 NR 14.95 

12 9 5 PLAYBOY'S NATURALS 
Playboy Home Video 
Universal Music Video Dist. PBV0828 

Various Artists 1998 NR 19.98 

13 11 5 PLAYBOY: NIGHT CALLS 
Playboy Home Video 
Universal Music Video Dist. PBV0829 

Juli Ashton 
Doria 

1998 NR 19.98 

14 NEW> SOUTH PARK: VOLUME 3 
Rhino Home Video 
Warner Home Video 36419 

Animated 1998 NR 14.95 

15 13 11 EVIL DEAD 2: DEAD BY DAWN Anchor Bay Entertainment SV10320 
Bruce Campbell 
Sarah Berry 

1987 NR 14.98 

16 NEW SPAWN 
New Line Home Video 
Warner Home Video N4610 

Martin Sheen 
Michael Jai White 

1996 R 19.98 

17 25 3 TORI AMOS: LIVE FROM NEW YORK MVD Video 80732 Tori Amos 1998 NR 29.95 

18 8 15 HERCULES 
Walt Disney Home Video 
Buena Vista Home Entertainment 9123 

Animated 1997 G 26.99 

19 14 7 SELENA Warner Home Video 14909 Jennifer Lopez 1996 PG 19.98 

20 15 14 AIR FORCE ONE Columbia TriStar Home Video 71883 Harrison Ford 1991 R 14.95 

21 10 83 
PETER PAN: 45TH ANNIVERSARY 
EDITION 

Walt Disney Home Video 
Buena Vista Home Entertainment 12730 

Animated 1953 G 2699 

22 NEW > PLAYBOY'S BABES OF BAYWATCH 
Playboy Home Video 
Universal Music Video Dist. PBV0817 

Traci Bingham 1998 NR 19.98 

23 17 20 
ANDREA BOCELLI: TIME FOR 
ROMANZA 

 PolyGram Video 4400553973 Andrea Bocelli 1997 NR 24.95 

24 16 2 GROSSE POINT BLANK 
Hollywood Pictures Home Video 
Buena Vista Home Entertainment 10040 

John Cusack 
Minnie Driver 

1996 R 19.99 

25 18 9 
PLAYBOY'S WOMEN 
BEHAVING BADLY 

Playboy Home Video 
Universal Music Video Dist. PBV0825 

Various Artists 1998 NR 19.98 

26 NEW > GAMERA: GUARDIAN OF THE 
UNIVERSE 

A.D.V. Films 003 
Tsuyoshi lhara 
Akira Onodera 

1995 NR 19.98 

27 34 28 THE PRINCESS BRIDE 
MGM/UA Home Video 
Warner Home Video 7709 

Cary Elwes 
Robin Wright 

1987 PG 14.95 

28 NEW > THE X-FILES BOX SET. VOL. 6 FoxVideo 
David Duchovny 
Gillian Anderson 

1998 NR 39.98 

29 32 3 STOMP OUT LOUD 
HBO Home Video 
Warner Home Video 91484 

Various Artists 1998 NR 1998 

30 27 7 LOST HIGHWAY PolyGram Video 4400549893 
Bill Pullman 
Patricia Arquette 

1996 R 19.95 

31 21 15 
SPICE GIRLS: GIRL POWER!-LIVE 
IN ISTANBUL 

 Virgin Music Video 92111 Spice Girls 1998 NR 19.98 

32 33 21 MY BEST FRIEND'S WEDDING Columbia TriStar Home Video 82723 
Julia Roberts 
Dermot Mulroney 

1997 PG-I3 14.95 

33 19 8 BATMAN & MR. FREEZE: SUBZERO 
Warner Family Entertainment 
Warner Home Video 149963 

Animated 1998 NR 19.96 

34 20 5 BLUE VELVET 
MGM/UA Home Video 
Warner Home Video 206863 

Kyle MacLachlan 
Isabella Rossellini 

1986 R 1495 

35 28 25 MEN IN BLACK Columbia TriStar Home Video 82453 
Tommy Lee Jones 
Will Smith 

1997 PG-13 22.95 

36 23 18 SOUL FOOD FoxVideo 4493 
Vanessa Williams 
Vivica Fox 

1997 R 1998 

37 31 105 GREASE A • Paramount Home Video 1 108 
John Travolta 
Olivia Newton-John 

1978 PG 14.95 

38 36 24 RAGE AGAINST THE MACHINE 
Epic Music Video 
Sony Music Video 19V50160-3 

Rage Against 
The Machine 

1997 NR 19.98 

39 24 13 
MARILYN MANSON: DEAD TO 
THE WORLD 

lnterscope Video 
Universal Music  Video Dist. 90150 

Marilyn Manson 1998 NR 16.95 

40 40 2 GODZILLA-KING OF THE MONSTERS Similar Ent. Inc. 4909 Raymond Burr 1956 NR 12.95 

• RIAA gold cert. for sales of 50,000 units or $1 million in sales at suggested retail. A RIAA platinum cert. for sales of 100,000 units or $2 million in sales at suggested 
retail. • ITA gold certification for a minimum of 125,000 units or a dollar volume of $9 million at retail for theatrically released programs, or of at least 25,000 units and $1 
million at suggested retail for nontheatrical titles. • ITA platinum certification for a minimum sale of 250,000 units or a dollar volume of $18 million at retail for theatrically 
released programs, and of at least, 50,000 units and $2 million at suggested retail for nontheatrical titles. .1998, Billboard/BPI Communications, 
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Add this kind of energy to your sales.: The Discovery 
Channel & TLC are your customers' "#1 Preferred" 
Choice* in Entertainment! They deliver the 
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BMG Video is proud' to announce a new distribution 
agreement with the Discovery Channel and TLC. Call 
your distributor about our exciting May/June 1998 
releases and make sales history today! 
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MERCHANTS & MARKETING 

Veggie SprentS In Main St r e a 11111 

VEGGIE-MATIC: Every step of the 
way, the creators of the 5-year-old 
computer-animated series "Veggie 
'Pales" have defied conventional wis-
dom regarding what works and what 
doesn't. 
The fruits of their labors are im-

pressive. The hilariously funny, Bible-
based "Veggie Tales," which estab-
lished itself in the Christian 
bookstore arena before its mass-mar-
ket launch March 31 via Lyrick Stu-
dios, has sold more than 3 million 
units, according to Phil Vischer, cre-
ator and president of "Veggie Tales" 
producer Big Idea Productions. 
The series' first two titles, 

"Where's God When I'm Scared?" 
and "Are You My Neighbor?," were 

Billboare, 

Top Kid Video,. 
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COMPILED FROM A NATIONAL SAMPLE OF 
RETAIL STORE SALES REPORTS. 
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1 1 133 

* * * No.1*** 
THE LITTLE MERMAID: THE SPECIAL EDITION 
Walt Disney Home Video/Buena Vista Home Entertainment 12731 

1989 26.99 

2 16 3 
ANASTASIA 
FoxVideo 

1997 26.98 

3 4 3 ELMOPALOOZA! 
Sony Wonder 

1998 12.98 

4 2 13 
HERCULES 
Walt Disney Home Video/Buena Vista Home Entertainment 9123 

1997 26.99 

5 5 7 BATMAN & MR. FREEZE: SUBZERO 
Warner Family Entertainment/Warner Home Video 149963 

1998 19.96 

6 3 129 PETER PAN: 45TH ANNIVERSARY LIMITED EDITION 
Walt Disney Home Video/Buena Vista Home Entertainment 12730 

1953 26.99 

7 6 7 FERNGULLY 2: THE MAGICAL RESCUE 
FoxVideo 6107 

1998 19.98 

8 8 194 SLEEPING BEAUTY • 
Walt Disney Home Video/Buena Vista Home Entertainment 951 1 

1959 26.99 

9 13 13 
THE SIMPSONS—WAVE II 
FoxVideo 4103959 

1998 24.98 

10 9 63 
THE HUNCHBACK OF NOTRE DAME 
Walt Disney Home Video/Buena Vista Home Entertainment 7955 

1996 26.99 

11 
, 

10 5 
FLINTSTONES: I YABBA DABBA DO! 
Warner Family Entertainment/Warner Home Video 

1998 14.95 

12 7 13 
THE CHIPMUNK ADVENTURE 
Universal Studios Home Video 83313 

1987 19.98 

13 11 39 
POOH'S GRAND ADVENTURE 
Walt Disney Home Video/Buena Vista Home Entertainment 16030 

1997 24.99 

14 17 5 
RUGRATS: MOMMY MANIA 
Nickelodeon Video/Paramount Home Video 838773 

1998 12.95 

15 15 163 
THE JUNGLE BOOK: 30TH ANNIVERSARY 
Walt Disney Home Video/Buena Vista Home Entertainment 0602 

1967 26.99 

16 14 11 
MARY-KATE & ASHLEY'S BALLET PARTY 
Dualstar Video/VVarnerVision Entertainment 53378 

1998 12.95 

17 12 11 
MARY-KATE & ASHLEY'S CAMPOUT PARTY 
Dualstar Video/WarnerVision Entertainment 53379 

1998 1295 

18 25 143 
THE LION KING 
Walt Disney Home Video/Buena Vista Home Entertainment 2977 

1994 26.99 

19 20 37 
CATS DON'T DANCE 
Warner Home Video 96473 

1997 19.98 

20 18 35 
SWAN PRINCESS: ESCAPE FROM CASTLE MOUNTAIN 
Warner Family Entertainment/Warner Home Video 98033 

1997 19.96 

21 NEW > 
SHIRLEY TEMPLE-SING & DANCE ALONG 
FoxVideo 6364 

1998 14.98 

22 NEW' 
BANJO THE WOODPILE CAT 
FoxVideo 6238 

1998 9.98 

23 21 5 
ARTHUR MAKES THE TEAM 
Random House Home Video/Sony Wonder 49431 

1998 1298 

24 23 5 
ARTHUR'S FIRST SLEEPOVER 
Random House Home Video/Sony Wonder 49432 

1998 1298 

25 19 17 
BELLE'S MAGICAL WORLD 
Walt Disney Home Video/Buena Vista Home Entertainment 12546 

1997 22.99 

• 

by Moira McCormick 
released to major retailers, including 
Wal-Mart, Kmart, Target, Musieland, 
Eckerd Drugs, Kroger, and Publix. 
The next two titles, "Rack, Shack & 
Benny" and "Dave And The Giant 
Pickle," will hit mainstream retail in 
August, followed by "The Toy That 
Saved Christmas" in October. 
A brand-new title, "Madame Blue-

berry," comes to Christian bookstores 

MAY 30, 1998 

• ITA gold certification for a minimum of 125,000 units or a dollar volume of $9 mil ion at etail 
for theatrically released programs, or of at least 25,000 units and $1 million at suggested retail for 
nontheatrical titles. 0 ITA platinum certification for a minimum sale of 250,000 units or a dollar 
volume of $18 million at retail for theatrically released programs, and of at least, 50,000 units and 
$2 million at suggested retail for nontheatrical titles. © 1998, Billboard/BPI Communications. 

in July, 18 months before its mass-
market debut. The most likely next 
step for Big Idea is developing a 
direct-to-video "Veggie Tales" fea-
ture. 

Vischer says the series moved 1.7 
million units in 1997, when all sales 
came from Christian bookstores. 
That itself was a major accomplish-
ment. Indeed, when he and partner 
Mike Nawrocki first planted the 
idea, Vischer recalls, "A lot of people 
told us, 'Religious vegetables? Too 
bizarre—you'll never sell that.'" 

However, the series grew (with Vis-
cher and Nawrocki voicing two of the 
main characters), and word-of-mouth 
prompted inquiries from major sup-
pliers interested in taking the line 
mainstream. But there was a hitch. 
Vendors wanted religious references 
excised, according to Vischer, al-
though some grudgingly agreed to 
keeping the word "God." 
"Then they'd say, 'But the Bible 

verse has to go,' " he adds. 
Vischer held out for his goal of 

enhancing "the moral and spiritual 
fabric of our society through creative 
media." He notes, "I think spiritual 
and life lessons go together. It's im-
portant to point out that values come 
from a higher authority" Besides, he 
says, "how can you edit God from Bi-
ble stories?" 

Lyrick, producer of "Barney & 
Friends" and "Wishbone," agreed 
that "Veggie Tales" should not dilute 
its message. Both parties figured it 
would require more work to sell the 
series to mass merchants, Vischer 
says. But when Vischer trekked to 
Plano, Texas, a year ago to do a "Veg-
gie Tales" presentation to Wal-Mart 
buyers, many began spontaneously 
singing the "Veggie Tales" theme 
song. 
Wal-Mart wasn't the only mass 

merchant already primed for the 
series, according to Vischer. "Kmart 
was calling Lyrick even before the 
street date was announced," he says. 
"And so was Eckerd Drugs. The 
series had found fans." Vischer says 
that the few that had turned down 
"Veggie Tales" due to content "found 
that they were getting so many calls 
from consumers after we hit the mar-
ket, they changed their minds and 
decided to carry us." 
What has garnered the series such 

an enthusiastic following is its left-
field, cutting-edge humor, which Vis-
cher gleefully acknowledges shocks 
the dickens out of viewers who expect 
religious children's programming to 
be trite and treacly. "It shakes up 
people's preconceived notions that if 
something's good for you, it's going to 
be dorky," he says. "I love the chal-
lenge of having to be so aboveboard, 
because you're selling a religious 
product—but putting a twist in it that 
will make it acceptable to the [nonre-
ligious] crowd." 
He and Nawrocki had plenty of 

training. They met in 1984 as mem-
bers of St. Paul Bible College's pup-
pet ministry team. Working on those 
scripts forged the creative collabora-
tion that came to fruition with "Veg-

(Continued on next page) 
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE RENTAL REPORTS. 

Label Principal 
TITLE (Rating) Distributing Label, Catalog Number Performers 

1 1 4 

* * * No.1*** 

L.A. CONFIDENTIAL Ut':. Warner Home Video 14913 Kevin SpaceyRussell Crowe 

2 2 4 
Miramax Home Entertainment Sylvester Stallone 

COPLAND 00 Buena Vista Home Entertainment 13527 Robert De Niro 

3 3 6 
New Line Home Video Mark Wahlberg 

BOOGIE NIGHTS (R) Warner Home Video N4624 Burt Reynolds 

4 4 5 KISS THE GIRLS (R) Paramount Home Video 331883 Morgan FreemanAshley Judd 

5 5 3 
Universal Studios Home Video Bruce Willis 

THE JACKAL (R) 83267 Richard Cero 

6 7 9 THE FULL MONTY (R) FoxVideo 4806 Robert CarlyleMark Addy 

7 6 8 I KNOW WHAT YOU Columbia TriStar Home Video Jennifer Love Hewitt 
DID LAST SUMMER (R) 23923 Sarah Michelle Cellar 

8 8 4 
Walt Disney Home Video 

FLUBBER (PG) Robin Williams Buena Vista Home Entertainment 1468 

9 9 10 IN & OUT (PG-131 Paramount Home Video 329873 Kevin KlineJoan Cusack 

10 28 2 MOUSE HUNT (PG) Universal Studios Home Video Nathan Lane 
82585 Lee Evans 

11 34 2 ALIEN RESURRECTION (R) FoxVideo 0325 Sigourney Winona WeaverRyder 

12 10 6 
MGM/UA Home Video Richard Gere 

RED CORNER (R) Warner Home Video M906832 Bai Ling 

13 12 13 THE DEVIL'S ADVOCATE (R) Warner Home Video Keanu Reeves 
Al Pacino 

14 NEW> GATTACA (PG-13) Columbia TriStar Home Video Ethan Hawke 
82643 Uma Thurman 

15 11 6 SEVEN YEARS IN TIBET (PG-I3) Columbia TriStar Home Video Brad Pitt 
21813 

16 14 3 ANASTASIA (G) FoxVideo Animated 

17 33 2 FOR RICHER OR POORER (PG-13) 8U3n3ivzel Studios Home Video Tim Allen 
Kirstie Alley 

18 16 5 THE ICE STORM (R) FoxVideo 2751 Kevin SigoumKeliyn eWeaver 

19 15 7 
Columbia TriStar Home Video Sean Penn 

U-TURN (R) 32523 Jennifer Lopez 

20 19 10 
THE PEACEMAKER (R) Universal Studios Home Video George Clooney 

83485 Nicole Kidman 

21 17 8 
Orion Home Video Peter Fonda 

ULEE'S GOLD (R) MGM/UA Home Video 2110003 Patricia Richardson 

22 13 12 THE EDGE (R) FoxVideo 2750 Anthony Hopkins 
Alec Baldwin 

23 18 3 
Miramax Home Entertainment Judi Dench 

MRS. BROWN (PG) Buena Vista Home Entertainment 13525 Billy Connolly 

24 22 7 BEAN (PG-13) PolyGram Video 4400469133 Rowan Atkinson 
Peter MacNicol 

25 20 9 
Dimension Home Video Mira Sorvino 

MIMIC (R) Buena Vista Home Entertainment 13137 Jeremy Northam 

26 21 17 THE GAME (R) PolyGram Video 4400478353 Michael Douglas 
Sean Penn 

27 24 11 
THE MAN WHO KNEW 

Warner Home Video 15626 Bill Murray 
TOO LITTLE (PG) 

28 23 4 THE HOUSE OF YES (R) Miramax Home Entertainment Parker Posey 
Buena Vista Home Entertainment 13526 Tori Spelling 

29 35 8 IN THE COMPANY OF MEN (R) Columbia TriStar Home Video Aaron Eckhart 
26013 Matt Malloy 

30 29 7 A THOUSAND ACRES :R,Touchstone Home Video Jessica Lange 
Buena Vista Honte Entertainment 12979 Michelle Pfeiffer 

31 26 11 EVE'S BAYOU (R) Trimark Home Video VM6437 Samuel L. Jackson 
Lynn Whitfield 

32 RE-ENTRY 
New Line Home Video Martin Sheen 

SPAWN (R) Warner Home Video N4610 Michael Jai White 

33 40 19 CONSPIRACY THEORY (R) Warner Home Video 15091 Mel Gibson 
Julia Roberts 

34 30 7 
New Line Home Video Wesley Snipes 

ONE NIGHT STAND (ff) Warner Home Video 4312 Nastassia Kinski 

35 36 2 KISS OR KILL (R) Universal Studios Home Video 83491 Francis O'Connor 
Matt Day 

36 NEW TELLING LIES IN AMERICA (PG-13) BMG Independents 80400-3 Kevin Bacon 
Brad Renfro 

37 NEW TOMORROW NEVER DIES (PG -I3) MGM/UA Home Video M906834 Pierce Brosnan 
Michelle Yeoh 

38 NEW TWISTED (NR) Plaza Entertainment, Inc. 7773 Geoffrey Rush 
Rachel Ward 

39 25 2 BODY COUNT (R) PolyGram Video 4400550473 David Caruso 
Linda Fiorentino 

40 37 9 SHE'S SO LOVELY It  Miramas Home Entertainment Sean Penn 
Buena Vista Home Entertainment 13472 John Travolta 

• ITA gold certification for a minimum of 125,000 units or a dollar volume of $9 million at retail 
or theatrically released programs, or of at least 25,000 units and $1 million at suggested retail for 
nontheatrical titles. 0 ITA platinum certification for a minimum sale of 250,000 units or a dollar 
volume of $18 million at retail for theatrically released programs, and of at least, 50,000 units and 
$2 million at suggested retail for nontheatrical titles. ©1998, Billboard/BPI Communications. 
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CHILD'S PLAY 
(Continued from preceding page) 

gie Tales." "We spent a couple of 
years driving around [the hinter-
lands], scaring Baptists with our 
scripts," Vischer says with a grin. 
The literate-screwball approach of 

"Veggie Tales" is reminiscent of 
Monty Python, an influence the cre-
ators readily acknowledge and occa-
sionally pay tribute to. In "Dave And 
The Giant Pickle"—the "Veggie 
Tales" version of David and Goliath— 
the Philistines are insult-spewing 
garden peas with French accents, a 
homage to "Monty Python And The 
Holy Grail." 

"I see kids' programming as a con-
tinuum between 'Mister Rogers' 
Neighborhood' and ̀ Ren And Stim-
py,' " says Vischer. "'Veggie Tales' is 
parked exactly between them." 

Vischer believes the humor is only 
part of the appeal of "Veggie Tales." 
"Statistics say that 8% of people ac-
tively pursue religious products, and 
8% actively avoid them, leaving a 
huge crowd in between—people who 
want their kids to learn values, which 
they don't get from most mass 
media," he says. 

Having Wal-Mart as a mainstream 
outlet is "a good fit, demographical-
ly" since its largely middle-America 
presence coincides with that of Chris-
tian bookstores, Vischer notes. Urban 
penetration now consists of Tower 
Video and the Musicland Group. 
Meanwhile, Christian bookstore sales 
haven't fallen off. 
So far, marketing has been mini-

mal, with one print ad campaign at 
launch and another ready to go. 
"Word-of-mouth can be an amazing-
ly powerful marketing tool," says Vis-
cher. "You don't need to cross-pro-
mote with McDonald's if parents are 
drauging each other into stores." 

SHELF TALK 
(Continued from page 78) 

The task force, headed by Request 
Television CEO/president Hugh 
Panero, was formed in 1997. To date, 
it has succeeded in curtailing black-
box ads in publications including Pre-
miere, Men's Journal, Sport, the Fam-
ily Handyman, The Chicago 
Sun-Times, Popular Communications, 
and Penthouse. 

It has also run anti-theft ads with 
several cable operators and on World 
Championship Wrestling and World 
Wrestling Federation pay-per-view 
shows that have reached more than 
50 million households. 
The cable industry estimates it 

loses more than $5 billion annually 
through the use of black boxes. The 
video industry estimates its losses at 
$1 billion a year. 

In other VSDA news, the group has 
booked motivational speaker Dan 
Clark for its July 8-11 convention in 
Las Vegas. Clark is the author of 
"Getting High: How To Really Do It" 
and is a contributing editor for 
"Chicken Soup For The Soul." He will 
speak during the July 9 keynote ses-
sion featuring Dan Rather. 
The convention will feature nine 

"chat rooms" covering specific indus-
try issues. The sessions will have a 
format similar to previous round-
table sessions featuring retailers and 
suppliers and will cover topics such 
as adult video, licensed merchandise, 
distribution, and in-store promo-
tions. 

BEflUTIRIL OK. SOPU 
11 VOKI 

Sarah Bretman Live In Concert nth Special Guests! 

110[U fiVf11[1113[{1 
A selection of timeless classics with the English National Orchestra at 
London's Royal Albert Hall where Sarah Brightman filmed her first solo 
release on video in 1997. 

Sarah Brightman stars with special guests Andrea Bocelli and Andrew Lloyd Webber.' 
Includes the international hit duet "Time To Say Goodbye" with Andrea Bocelli, "Don't Cry 
For Me Argentina" from Evita, "Summertime" from Porgy and Bess, "The Music of the 
Night" from The Phantom of the Opera and more 

A short version of this program aired on PBS during the March 1998 pledge drive and will 
air again in the June, August and December pledge drives 

The broadcast of this program contributed to the success of Sarah Brighman's album "Time 
To Say Goodbye," which has sold over 6 million copies worldwide. 

Glenn Ballard's (producer of Alarm Monsette) remix of "Time To Say Goodbye" will begin 
radio airplay in mid-May. 

AT&T will use the music of "Time To Say Goodbye" in their radio and TV campaign for one 
year . The first spot will air in May during the last episode of "Seinfeld," which is expected 
to reach 60 million viewers. 

VHS# 02105 

DIRECTED BY DAVID MALLET 
PRODUCED BY ROCKY OLDHAM FOR SERPENT FILMS LTD. 

PHOTOGRAPHY: SIMON FOWLER 
GANCIREW LLOYD WEBBER" IS A REGISTERED TRADEMARK OWNED BY ANDREW LLOYD WEBBER 

01997 PETERSON/BRIGHTMAN PACKAGING ©1997 WEA INTERNATIONAL INC A WARNER MUSIC GROUP COMPANY 

ANDREA BOCELLI APPEARS COURTESY OF INSIEME S.R.L F. POLYGRAM RECORDS 

Approx. 75 min. 11111111110=1111I11111 COLOR 

COLUMBIA TRISTAR 

011998 Layoul and DesIgn Columba m Wl  TnSlar Hoe eo. All Rues Reserved. ;.• . ' _ _ 
HOME VIDEO 
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Get more reach. More impact. 
More results. 

Now, you can reach 200,000 key music business 

decision makers across the country and around the 
world by telling them about your product and 

service in the industry's leading news magazine. 

All Major  Credit Cards Accepted  

SERVICES 

o 
MIN DICITIL 

CD 
REPLICATION 

BY APD 

THE BEST DISC 
IS ALWAYS AN 

APD DISC 

CALL TODAY 

1-800 APD DISC (273-3472) 
FOR YOUR FREE CATALOG 

info@apd-disc.com 
www.apd-disc.com 9
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CO el CASSETTE 
MANUFACTURING 

Serving the country with 
over 25 years of experience. 

The Southwest's premiere 
full-service manufacturing facility! 

PRINTING • GRAPHIC DESIGN • BLANK CASSETTES 
DIGITAL MASTERING& EDITING • ONE-OFF CD-RS 

RETAIL READY PACKAGES! CALL FOR FREE CATALOG! 

CRYSTAL CLEAR SOUND 
1-800-880-0073 

mc/visa accepted www.crystalclearsound.com 

FREE!! 
GUIDE TO 
MASTER TAPE 
PREPARATION 
Find oui lion to plepair 
your audio master Is, 
free manufacturing A nuis; 
tor recording artists and 
studio engineers. 

t'.95- I/C42me 
Th DISC MAKERS 
1-800-460-9353 • http://www.discrnakers.com 

/ • Compact Disc Pressing 
CD Audio Er CD ROM 

• Pre-Mastering / Short-Run 
• Cassette Duplication 
• Vinyl Pressing 

• Design/Film/Printing 
COMPLETE PACKAGES. READY-M.601 

We may bE the experts, 
but when it comes to 

your project, you're the bossl 

0MaxDisk 
Free catalogue/custom quote! 

‘I 800 681 0708, 

FAX BILLBOARD AT 212-536-8864 

i=t,m1/4—r 
• SERVICE & RESOURCES: $150 per inch/per week, 4 weeks minimum 

• MUSIC INDUSTRY HELP WANTED : $150 per inch/per week 
• RADIO HELP WANTED: $95 per inch/per week 

• BOX REPLY SERVICE: $30 
Classified ads are commissionable when an agency represents an outside client. 

SERVICES 

Factory Direct 
CD REPLICATION 

Pre — Mastering 
Mastering 
e. Replication 

6 Color Printing 
)› Packaging 

Fulfillment 

Good Service — Great Rates — Quick Turnaround 

LJ_S_ MEDIA DISC, 

Tel: 1-888-USM-DISC ; (310)574-9888 

Why deal with brokers when you can work directly with our factory? 

Best Service... Best Price... Period. 

We Anticipate Your Every Need 

N1111111140— 
CD REPLICATION 

Cassette Duplication 
Graphic Design & Printing 
Digital Editing & Mastering 

MEZZOMAN 
PRODUCTIONS INC. 

1000 132.4 
2 color CD print, 4 panel booklet (4/1) 

Full color tray card, assembled & shrunk. 

MEZZOMAN PRODUCTIONS IS PROUDLY OWNED BY 
OUR OWN FACTORY SO WE CAN OFFER YOU DUALITY, 

SPEED AND AN UNBEATABLE PRICE! 

100 GRO. Sr W,,,CESTER, MA 01605 

CALL US TOLL FREE 
888-231-9927 

1-800-527-9225 
(716) 691-7631 • Fax (716) 691-7732 

PHONIEI e)327-9 1 14 

œ1 I-81/0-21 1-4689 MEDIAWORKS' 
'1;1;,,rie'rEfrd'A,':„Zru:-,;10'` 
Nashville, TN 37203 
FAX: (615)327 
www. gpg.com 

1,000 CDs 
$ 1,825.00 
(Comm. Package) 

Full Color 

Call Billboard Classified Today! 
From Eastern & Central Time Zones:) 

Jeff Serrette 1-800-223-7524 • iserrefie@billboard.com 

(From Mountain & Pacific Time Zones:) 

Tracy Walker 1-800-390-1489 • twalker@billboard.com 

FAX ALL ADS TO: 212-536-8864 

DEADLINE: FRIDAY AT 3:30PM EASTERN  

SERVICES 

Media One Comido oe 
QUALITY HIGH SPEED CASSETTE DUPLICATION 
COMPACT DISC PRODUCTION 
REAL TIME VIDEO DUPLICATION 

1000 CD'S - $899.00 
CDR MASTER REQUIRED 

1000 CASS - $499.00 
HIGH QUALITY MUSIC GRADE FERRIC 

500 CD'S - $699.00 
CDR MASTER REQUIRED 

500 CASS - $295.00 
HIGH QUALITY MUSIC GRADE FERRIC 

CO'S & CASSETTE PRICES REFLECT NORELCO, SHRINK WRAP & INSERTION OF YOUR INSERTS 

CDR TRANSFERS (so= SOLUTIONS) 
1 -$15.99 2-10 - $9.99 11-100 --$6.99 

100 VIDEOS T-120 — $179.00 DUPLICATED BULK PRICE 

Attn Indy Labels: 
Rates too Low to mention 

1 (800)586-9733, IN LA (626)358-2556 
FAX (626) 358-2826 

Looking For Affordable 
Cassettes and CDs? 

Why search the world over... 
when you can get them here? 
We offer top quality cassette and 
CD packages which can be customized 
to fit your individual needs. 

Audio Cassette... CD Audio... 
CD Rom.., Mastering.., Digital Editing7:'. 
Graphic Layout.., Film Output... 
Printing.., you'll find it all here!!! 

Call Today for your 
,ef OUPQ 

PUcl CI> 
)? 

FREE catalog... SAS Industries, Inc. 

INDU*RIES NÁIRC. 

1-800-955-7271 
New York Sales Office: 1-800-727-7181 

DELIVERY AND SATISFACTION GUARANTEED 
Manufacturing Facility Centrally Located In St. Louis, MO 

UD feei AUteeeMrie 
1,000 for 62c each 

Ferric Music Grade Tape, Up to 45 Clear or Color Shell 
Norelco Box, Scandia Wrap 

Customer Supplies, Print & Label Film, Master. Call For Quote. 
CALL TODAY! 

CUSTOM DUPLICATION MIRROR IMAGE Ph. 1-800-486-6782 

P.O. Box 7647 C=II:= Fax: 1-803-548-3335 
Charlotte, NC 28241 vietou myeE VISA Accepted 

COMPACT DISCS 

1 000 FOR .98 EACH 
ASSEMBLED IN JEWEL CASE, SHRINKWRAPPED 

YOU SUPPLY PRINT. LABEL FILM, MASTER 

CUSTOM SERVICE 

1015 W. Isabel Street 

Burbank, CA 91506 

(800) 423-2936 
FAX (818) 569-3718 
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SERVICES STORE 
FOR SALE 

PROFESSIONAL 
SERVICES 

INVESTORS WANTED 

500 1-COLOR CHROME CASSETTES $595 REORDER:.5385,tas 
INCLUDES: 1000 1-COLOR INSERTS (500 extra for reorder) 8 COMPOSITE NEGS 
FROM YOUR CAMERA-READY ART • NORELCO BOX • UP TO 22 MINUTES PER SIDE 

1000 4-COLOR CHROME CASSETTES $899 REORDER: $750 
INCLUDES: 2000 4-COLOR INSERTS (1000 extra for reorder) FROM YOUR 
PRINT-READY FILM (in Rainbo's specs) • NORELCO BOX • UP TO 22 MINUTES PER SIDE 

500 4-COLOR CHROME CASSETTE SINGLES $529 REORDER: $275" 
1000 4-COLOR CHROME CASSETTE SINGLES $779 REORDER: $soo• 

INCLUDES: 1000 4-COLOR 0-CARDS FROM YOUR PRINT-READY FILM (in Rainbo's specs) • 
UP TO 8 MINUTES PER SIDE 'Using extra 0-cords from stock 

(ALL PACKAGES INCLUDE: CASSETTE RUNNING MASTER • TEST CASSETTE • APEX PRINTING ON CASSETTE • SHRINK-WRAP) 

IN-HOUSE CD, VINYL & CASSETTE REPLICATING & PACKAGING — ASK FOR OUR FREE BROCHURE! 
pal( on he 

Rainbo Records and Cassettes 
1738 Berkeley Street, Santa Monica, CA 90404 • 3101 829-3476 • fax 13101 828-8765 • www.rainborec.com 

COMPACT DISCS • 75‹ EACH-
ITS A BETTER DEAL! 
"ADD IT UP" 

1,000 CDs 750.00 
1,000 Jewel/Wrap 300.00 
1,000 2-Pg Book/Tray 240.00 

S 1,290.00 

From your CD-Ready Master 
Print-Ready Film 

Complete CD & Cassette Packages! I 

CALL FOR QUOTE 
Di ai Moving Sy:terns • Clgital Aucio Duplication • Compute Graphic 

NATIONAL TAP»/yDISC 
1-800-874-4174 

1110-48th Avenue North • Nashville, TN 37209 

SERVICES 

rest- irra rimnrc 
FSlg, gg,. • tie Ls. 

21 2 - 2 5 2 - 9 3 0 0 
www.digitalforce.com 

TOTAL CD, 
CD-ROM, E-CD, 

& CASSETTE PRODUCTION 

Feel the "Power of Excellence" 
call for POWER PLAY the 
DIGITAL FORCE Sampler & 

Studio Reference Disc 

149 MADISON AVENUE NY, NY 10016 

1000 Bulk CD's $690.00 
500 Bulk CD's $425.00 

3 Color Disc 
From your Master & Films 

C D S 01\11C 
I-888-CD SONIC (237-66421 
email: cdsonicrom(a aoleen: 

CUSTOM COMPACT DISCS 
Affordable single copy CDs, starting at S15. 

$5.00 OFF WIT! I THIS AD 

46 PRODUCTIONS 
42W557 I lawk Circle, St. Charles, III. 60175 
Tel (800) 850-5423 Fax (800) 203-1725 

Contact Us On The Internet at infoqt46p.com 
Visit our Web Page at tutp://wvAv.46p.com 

JAVVVV MUSIC 
Can you bite off this? 4 Demo cuts - 5500.00! 

Full Pre-Production 

for 4 Cuts - $750.00! 

Call John Adams at (212) 663-4540 

Member: N.A.R.A.S./BMI 

à Inn 

I PI IS IONS ill, OC 
Includes front insert card 
& disc label with your logo 

DB Plus DIgITA1 SERVICES 
iTell 212-397-41199 il,si 212-397-2207 

CALL BILLBOARD AT 212-536-5174 

SERVICES 

çrvatiuv Diyv 
& Web Services: 

Phone (615-356-49061 www.Creativedisc.corn. 
Fat (615-353-1948) EMail Cds@home 
CD RERSCArION CAssE77E 
FRINIee Cae RIM .513,ARA 
ER4 te_46N 
MQ MCFÇ 

ballistic.com 
TOUR LANK TO All 
COMPACT INSC, 

CO-HON 
CASSETTE MANUFACTURING. 

S99900 woo CD'S 
2 COIOI on disc insertion of your printed material 
standard jewel boo & polyn lap 11A1111faCtURFO IT 

1.800.401.8273= 
NAMIC.C11111 congiatec testae, band Wan I/manna! chant" 

STORE 
SUPPLIES 

DIVIDER CARDS 
BUY DIRECT FROM MANUFACTURER 

ALL SIZES AVAILABLE 
A-1 BEST PRODUCTS 

1(800)-359-5038 
755 Wythe Ave. 

Brooklyn, N.Y. 11211 
THE DISTRIBUTOR SUPPLIER 

VIDEO 

VIDEO RIGHTS 
Top Ten Video Distributor seeks dom/ 
int'l rights to films/video's. RUSH sam-
ples w/distb. start and exp. dates to: 

Mr. McCorber 
PO Box 9388 

Canoga Park, CA 91309 

INDIE STORE FOR SALE 
Est. in 1985, Poindexter Records is the pre-
mier independent music store in NoRh 
Carolina's triangle area. Adjacent to Duke 
University, convenient to Chapel Hill and 
Raleigh, Poindexter is an integral part of 
one of the fastest growing, most diverse 
music scenes in the U.S. Located in 
Durham on Ninth St., a charming shop-
ping district with built-in foot traffic, Poin-
dexter is a solid earner with a proven 
track record against the competition. 
Owner's move is forcing this sale. Write 
or fax inquires to: Poindexter Records, 
718 Ninth St., Durham, NC 27705, Fax: 
919-286-4258 or email to: 

burvls@mlndsprIng.com 

FOR SALE 

SPANISH CUTOUTS 
Large Selection of Cassettes & CD's 

Custom Prepacks Available 
TARGET MUSIC DISTRIBUTORS 

7925 NW 66th Str. Dept. S 
Miami, Florida 33166 

Ph: 305-591-2188 * Fax: 305-591-7210 
DEALERS ONLY 

Any Case $29.0 
ALBUMS, CD's & 45's CASES 

(800) 343-1433 
Call Now 

ISLAND CASES 

(In NY) 

(516) 563-0633 
Fax: (516) 563-1390 

BUY DIRECT AND SAVE! 
While other people are raising their prices, we 
are slashing ours. Major label CD's, cassettes 
and LP's as low as 50(. Your choice from the 
most extensive listings available. For free 
catalog call (609) 890-6000. 

Fax (609) 890-0247 or write 
Scorpio Music, Inc. 

P.O.Box A Trenton, N.J. 08691-0020 

BIG BUCKS! 
T-SHIRTS • CANDLES • JEWELRY 

KEY RINGS • LIPSTICK • NAIL POLISH 
HAIR DYE • POST CARDS 

LICENSED GOODS 
1-800-368-1235 (dept. 7) 

• Psychedelic • Heavy Metal • Punk • Jan • Blues • R8i3 • 

., . Latham, NY 12110 
(518) 783-6698 Exnom ...„, 

• (518) 783-6753 FAX I, .• 
.FO' For a (biol. Blend of Independent and en 

.Z. Major Label Closeouts and Overetorke 

l—  • ICIIISFIPIll • PA93 • ee00au . 58095813 • esueo . 

Campus Records 
Wholesale Distributor of 
"Deletions/Overstocks" 
874 Albany Shaker Road 

PROFESSIONAL 
SERVICES 

:35 ycars plochwilig hi, h quality lithograph , 

FREE 
Catalog 8. Samples 

B&W 
8x10's 
500 - '80 
1000 - '108 
B&W 

POSTCARDS 
500 - 65.00 

olhor •lore 6 Color arrolloOlo 

'eoleeerTIT:=1, 

P T R E S 
1867 E. Ronda Sr., Suite BB 
SprIngfield, MO 65803 

(417) 869-3456 Fax (417) 869-9185 
www.abcorctures.com 

SECRETS OF SINGING.. 
YOUR PLACE AND MINE 

Power * Confidence * High Notes 
Jeffery Allen Virtual Voice Studio® 
PC to PC- Worldwide Private Vocal Instruction 
For Vocal Success® Products/Services into call: 

1-800-644-4707 
web site: vevew.vocalsuccess.com 

e-mail: helpUsing@aol.com 

MUSIC TRANSCRIBER 

WITH EXPERIENCE! 

CALL 330-793-5337 

FOR DETAILS 

TALENT 

TALENT WANTED 
Established management/promotions com-
pany with major East & West Coast film & re-
cord company contacts seeks all new talent: 
Song writers, Script writers, Producers, 
Musicians, Entertainers, Rap Artists, Male 
& Female Vocalists, etc. PLEASE SEND ALL 
DEMOS/SCRIPTS/PRESS KITS/BIOS/ 
REPLIES TO (serious inquires only): 

BIVIE, Inc. 
Box 1002, Billboard Classified 

1515 Broadway, New York, NY 10036 
Attn: Leon Bowen 

WANTED TO BUY 

ORIGINAL LYRIC SHEETS 
WANTED 

Collector seeks to purchase original handwrit-
ten lyrics to well-known songs. related notes. 
letters, etc. Highest prices paid - Privacy 
assured. Please fax detailed information to: 

"R.F."at (212) 840-3923 

"We are cash buyers of un-
wanted LP's, Cassettes or 
CD's." No quantity is too 
large or small. We pay the 
freight. Call: 

(609) 890-6000. 

MUSIC MEMORABILIA 
WANTED 

Posters, record awards, promo 
tchotschkies like shirts, pens, press re-
leases etc Dealer prices paid. Call Sam: 

(773) 296-2248 or 
e-mail: sam433@mes.eom 

INVESTORS WANTED 
Indepndt modern rock/pop label w/4 yrs. 
revenue growth, recent Top 30 pop/alt 
single & maj label deal now ready for the 
next step. Let's get together to make it 
happen! Send inquires to: 

Box 8439 Billboard Classified 
1515 Broadway New York, NM, 10036 

COLLECTIBLES 

UNBELIEVABLE VINYL 
ALBUM COLLECTION 

FOR SALE 
1,850 L.P.'s of R&R, R&B, POP, Funk, 
Jazz, Blues, Gospel & Dance + NC. 
Span's 50's thru 90's...95% in "MINT" 
Condition. Some are Collectables. 
ONLY SERIOUS RECORD COL-
LECTORS or RADIO STATIONS 
PLEASE!! Call for catalog, ask for: 

Jerry Lopc...(201) 767-8811 

COMPUTERS 

-71641,:zocete Complete POS/ Inventory 
Control for ALL your 

record store needs! 
Available in Spanish too! 

1 888'222'4P05 1,,o rmt 
Fax 919 828-448$ 
e-mail-sales@idcsoft.com 
www.idcsoft.com  

YOUNG SYSTEMS LIMITED 

COMPUTER SYSTEMS FOR 
TIE MUSIC & VIDEO INDUSTRY 

7 7 0 - 4 4 9 • 0 3 3 8 

HOR[ THAN 30 YEARS Of EXPERIENCE 
7 7 0 • 8 4 0 • 9 7 2 3 FAX 

DJ SERVICES 

DJ's & COLLECTORS 

BROUHAHA MUSIC MARKETING 

2168 S. Atlantic Blvd. #260 
Monterey Park, CA. 91754 

For CD Singles (special Irks, 
mixes, CD's, collectables etc) 

(213) 721-4003 Fax (213) 728-4373 
http://www.brouhahamuslcmarketIng.com 

MUSIC MERCHANDISE 

THE D.J. AND MUSIC SOURCE SINCE 1975 WWW.rockandsoul.com 

ROCK AND SOUL 
462 7th Ave., New York, N.Y. 10018 (212) 695-3953/ Fax (212) 564-5358 

MUSIC DEPT.: D.J.'s HEAVEN - THE LARGEST SELECTION OF 12" VINYL L.P.'s, 
CD's and CASSETTES • DISCOUNT PRICES! 

PRO D.J. DEPT.: MIXERS • AMPS • SAMPLERS • TURNTABLES • CARTRIDGES 
Ed's • DRUM MACHINES • SPEAKERS • CASES • MULTI-TRACKS 
DUPLICATORS • MICS • HEADPHONES • CLUB AND D.J. LIGHTING 

ZNIACHARS, INC. 
MUSIC MERCHANDISE One stop distributor for 
posters, t-shirts, stickers, hats, keyrings, but-
tons, incense, lights, jewelry, sunglasses, 
tapestries, and much more... We are a service 
based company with all of the latest merchan-
dise available. Get it all with just one call... 
NO MINIMUM/SAME DAY SHIPPING, dealers only 
call for into:1-800-248-2238 lax: 305-888-1924 

www.zmachars@aolcom 

THE CHOICE IS 
CLEAR... 

THE REACH IS VAST! 
Call 

Billboard Classified 
1-800-223-7524 
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• BROWSER® DISPLAY SYSTEMS • HELP WANTED LATIN AMERICA'S MUSIC MARKET RISES 

FIXTURES 

DISPLAY SYSTEMS 
CHICAGO ONE STOP, INC. 
401 West Superior • Chicago, IL 60610 
Phone: 312422/0822 • TollIree: 800422/4410 

Mffie, 

IMPACT UNITS 
Designed for impact display 

of more Titles than Browsers 

DVD's • Videos • CD's 

Jewelbox • Nintendo 

FACTORY DIRECT PRICES 
• DVD & Laser Displayers 

• Modular Browsers 

• Island Merchandisers 

• Storage Cabinets 

• Security Systems 

• Custom Counters 

• Category Signs 

JD Store Equipment 
1977-1997 

2 Year "Unconditional Guarantee" 
on all JD Products and Services. 
• Free In-Store planning service 

• Se Habla Espanôl 

• Ships from Baltimore or Los Angeles  

For a Free Color Catalo• Call (800) 433-3543 
Fax Us at (310) 937-2070 or E-mail: JDStoreeix.netcom.com 

EQUIPMENT FOR SALE 

1994 - SSL 4000 G PLUS 100 Inputs 
U, TR, Remote Patchbay, Curved Frame, W 1 7'5"; D 57". 

Concerts to straight-frame 84-Input. 

$379,000 

Call: (212) 944-5770 ext. 11 

ANNOUNCEMENTS 

California - New Orleans - New York - 
Atlanta - Kansas City 

JAFF RECORD LABELS 
Presents 

The R&B smooth Jazz BMI Singer/ 
Songwriter Vocalist and Independent 
Recording Artist 

JOSEPH ALAN FEARS 
AKA "LITTLE JOE" 
Featuring the 1998 

Smooth Jazz Solo Release that's 
Destined to Climb the Charts 

"URBAN TRAFFIC JAZZ" 
(JF-00SR-9) 

Available: On JAFF CD's & 
Cassette Tapes 

Call: (785) 826-9137 or (785) 825-0055 
For booking info: Write to: 

J's Entertainment Productions 
P.O. Box 3301 

Salina, Kansas 67402-3301 
Distributed by "H.O.S.A.S." Radio P.R.'s 

Call (785) 825-0055 

HELP WANTED 

ARTIST/MAC-for music mfg. 
Must be tech., creative, fully versed in 

PrePress & Film Output. 

Hackensack, NJ. Fax resume to: 
(201) 525-2938 

HELP WANTED 

mOSIC BORÊVARD 
M J siteb/n.Cohi 

NETWORK 

MERCHANDISING 
SPECIALIST 

Music Boulevard, The World's #1 Online 
Music Store, seeks a product knowledge 
hotshot to join our online music retail revo-
lution as a Merchandising Specialist. Are 
you a kick-ass music buyer who knows 
many genres inside and out? Do you know 
what it takes to generate explosive retail 
sales? Do you have a creative mind and the 
skills to create dynamic merchandising cam-
paigns? Are you organized, comfortable 
with numbers, computers and the Internet? 
And do you believe that the future of music 
retail is online? Then we want to talk to you! 

Substantial experience in the music indus-
try, preferably in the retail enviornment, is 
required. You'll have to be a team player 
who also can take the ball and run with it. 
You must be willing to work hard. In-
terested? Send resume, salary history & 
cover letter to: 

Music Boulevard Network 
55 Broad Street, 10th fl. 
New York, N.Y. 10004 

Attn: Human Resources or 
E-mail: Jobs@n2k.com 

EOE M/F/HIV 

E-mail your Classified 
Advertising to Tracy Walker at 

twalker@billboard.com 

DIRECTOR OF 
MARKETING 

A leading independent record company 

with its own proprietary distribution 

network is currently seeking a Director 

of Marketing and promotional plans. Re-

sponsibilities encompass the devel-

opment and implementation of creative, 

profitable and consumer oriented 

marketing plans at a national and re-

gional level. Individual will work closely 

with sales in tracking the effectiveness 

of marketing plans. 

Qualified candidates should have a min-

imum of 5 years of marketing and 

supervisor experience in the music in-

dustry, be a self-starter, have a college 

degree and excellent written and oral 

communication skills. We offer a com-

petitive salary and benefits package. In-

terested parties should send their re-

sume and salary history to: 

Box 8444 

Billboard Classified 
1515 Broadway 

New York, N.Y. 10036 

EJCP'AINI I I niG 
RECORD LABEL 

in West Hollywood distributed by a major 
seeking skilled record industry pro-
fessionals: Legal/Business Affairs (min. 
7yrs exp.), Label Mgr (min 10yr exp.), CD 
Manufacturing/Pre Press Mgr. (min 
7yrs), Promotion/Pubilcity (min 6yrs), 
Asst. to Label Mgr (min 6yrs), Special 
Markets Business Affairs (7yrs - compila-
tions, licensing), Accounting Mgr (min 10 
yrs), Retail Promoter (min 5yrs), 
Mallorder Coordinator (min 5yrs - A to Z, 
from taking orders to final shipping). Fax 
resume ATTN: (position desired) to: 
213-650-4058. 

PRODUCER/PROMOTER NEEDED 
Young talented and professional RAP 
artist looking for a producer/promoter 
to assist with the recording and dis-
tributing of his original material. Ready 
to make it BIG! Please call Marvin Jr. 
@ 702-459-4214. 

BUSINESS 
OPPORTUNITIES 

RECORDING CONTRACT 
OPPORTUNITY 

MINERVA ENTERTAINMENT, INC. has 
negotiated a recording contract opportuni-
ty with Wally Roker, internationally known 
music industry veteran. FINANCIALLY 
BACKED musicians and vocalists have an 
opportunity to train under Wally Roker. 
This opportunity represents a direct in 
road to all major labels in Los Angeles and 
New York. 
Must be compatible, professional, 
talented, available to train. Acceptance is 
subject to sole discretion of Minerva Enter-
tainment and Wally Roker. Serious finan-
cial backing required!!!! 
Contact: 

MINERVA ENTERTAINMENT, INC. 
P.O. Box 50447 

Bellevue, Washington 98015 
425-646-6471 

WANTED TO BUY 

Going Out of Business? 
Dropping Your Used Product? 

Selling your Collection? 

CASH for CDs-DVDs-Videos 
Laserdiscs-Software-Audio Books 

Scott Henderson, 520-881-1744, x110 
e-mail: scotth@bookmans.com 

(Continued from, page 66) 

sales upswing was due to a robust 
domestic economy and a rise in sales 
of Spanish-language product led by 
hit discs by Mexican superstar Luis 
Miguel and hot Argentinian neo-folk 
newcomer Soledad. 
"When there are blockbuster al-

bums in Spanish, they sell much bet-
ter than blockbuster albums in Eng-
lish," says Nay. He adds that the 
normal 50/50 split of product sold in 
Spanish and English shifted in 1997 to 
65% in Spanish and 35% in English. 
Piay figures the Argentinian market 
will expand by 15% to 20% in 1998. 

Piay says Miguel's Warner smash 
"Romances" was the top-selling CD 
last year in Argentina with sales of 
781,000 units. Combined sales of 
Soledad's two Sony albums—"Poncho 
Al Viento" (472,000 units) and "La 
Sole" (305,000 units)—were 777,000 
pieces in 1997. Rounding out the top 
five sellers in Argentina were Enrique 
Iglesias' Fonovisa album "Vivir" 
(294,000 units) and the BMG sound-
track to the TV soap opera "Chiquiti-
tas Vol. 3" (261,000 units). 
As in Argentina, "Romances" 

helped Mexico with its ongoing re-
covery to reach sales plateaus realized 
before that country devalued its cur-
rency in 1994. Before its devaluation, 
Mexico was the eighth-largest market 
in the world. 

"Romances" sold 1.1 million pieces, 
followed by Grupo Límite's PolyGram 
hit "Perdóname El Alma" (890,000 
units), Juan Gabriel and Rocío Dúr-
cal's BMG album "Juntos Otra Vez" 
(757,000 units), Alejandro Fernandez's 
Sony disc "Me Estoy Enamorando" 
(752,000 units), and Bronco's BMG CD 
"20 Éxitos De Bronco" (662,000 units). 
Abaroa notes that a new director of 

the Mexican recording association 
Amprofon is expected to be hired 
within the next two weeks. He says 
that blockbuster titles paved the way 
for increased sales despite Mexico's 
"real slow economy" 

Brazil's 1997 performance came in 
line with industry expectations, ac-
cording to Manuel Camero, president 
of APBD, Brazil's recording trade 
group. Camero is expecting Brazil's 
business to purr along with a 5%-7% 
sales gain in 1998. 
BMG's massively popular romantic 

samba group Só Fra Contrariar led all 
other discs in Brazilian sales last year, 
with 3 million sales of its self-titled 
disc. BMG also came in second with 
the soundtrack to the Portuguese-lan-
guage version of "Chiquititas," which 
sold 2 million. 
Tying for third place—each with 

1.5 million units sold in 1997—were 
"Ao Vivo" by PolyGram's star Bahian 
band Banda Eva and the eponymous 
album by Sony's famed sert aneja duo 
Zezé di Camargo & Luciano. The rah-
best-selling album last year in Brazil 
was the self-titled disc by another big-
name sertaneja duo, Chitázinho & 
Xororó. 

However, not all Latin American 
countries enjoyed healthy sales 
upturns in 1997. 
Colombia is the region's fourth-

largest market; its sales had vaulted 
34% in units in 1996. In 1997, it slipped 
7% to 19 million units. The value of the 
Colombian market, however, rose 13% 
to $233 million. Colombia's record 
industry insiders often cite economic 
instability caused by uncertainty over 
this year's presidential elections as the 
culprit for the recent slowdown in 
music sales. 

COMMENTARY 
(Coat i lied fiffla page 8) 

band's "principal place of business" is 
the location where they perform, since 
this is where they earn the money, or 
their office—or can it be considered 
both places? The Supreme Court case 
required two primary considerations 
to determine the "principal place of 
business": (1) the relative importance 
of the activities performed at each 
location and (2) the time spent at each 
location. 

In Soliman, the Supreme Court 
denied a home office deduction to a self-
employed anesthesiologist since he per-
formed only administrative functions, 
including billing patients, at home; 
but his professional services were 
performed at a hospital. 

In the recent ease, the Tax Court 
held: (a) that the importance of the 
home office activities supports the 
deduction and (b) that the 30 hours 
per week of office services met the 
time standard as well. Obviously, this 
was a very active band, and the band 
manager was so well organized and 
documented her case so well that the 
Tax Court found her testimony high-
ly credible—surmounting even the 
Supreme Court case obstacle. 

Home-based musicians, managers, 
sound engineers, and others should 
consider whether their own home 
offices/studios are sufficiently simi-
lar to this case to permit a tax deduc-
tion. If so, amended returns claim-
ing the deduction can still be filed for 
1995, 1996, and 1997 to obtain tax 

refunds. Also, the home office deduc-
tion may be claimed under this case 
in 1998. 
Some notes of caution: 
1. The Tax Court implied that the 

home office deduction was allowed 
solely for a musician's role as band 
manager; her role as lead singer 
would not by itself have entitled her 
to a deduction. However, many musi-
cians do many more business activi-
ties than simply perform. 

2. This was a Tax Court memo-
randum decision, which has less 
precedential authority than a regu-
lar, full Tax Court decision. 

3. The government has until June 
16 to appeal this case. 

For 1999 and later years, the home 
office deduction was considerably 
liberalized by Congress, and the Soli-
man case was legislated out in the 
Taxpayer Relief Act of 1997. Accord-
ingly, even if someone performs sub-
stantial services away from a home 
office (performing, auditioning, etc.), 
he or she may still be entitled to a 
home office deduction. The home 
office may be used simply for man-
agement of administrative matters if 
no other fixed location exists, so long 
as it is used on a regular and exclu-
sive basis. 

Beginning in 1999, the new rules 
will restore the home office deduc-
tion to many small-business owners 
who perform significant business 
functions outside their home offices. 
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ACE OF BASE SPROUTS 'FLOWERS' 
(Continued from page 70) 

(which Mega says sold 3.7 million 
units) and 1995's "The Sign" (2.7 
million), have been replaced with 
more mainstream pop songs and a 
broader variety of musical influ-
ences. 
"You can still recognize our 

pop/reggae sound on some tracks, 
but there are some Motown influ-
ences, some old disco gold, some 
slow songs," says Berggren. "It's a 
more pop record—less Spanish gui-
tars and more pop guitars." 
The publisher of Danish music 

magazine Zoo, Anders Haarder, who 
has followed the band since its 
beginning, says, "A lot of bands have 
faced this problem [of musical limi-
tation I've heard only the new sin-
gle, and I think they've succeeded in 
redefining themselves. If that sound 
is representative of the album, I 
think they'll have some degree of 
success. 

"It's difficult to achieve the same 
kind of success they did with the 
first album, but they're obviously 
aiming at a new audience," he adds. 

Like the debut album, "Happy 
Nation," the new album will come in 
two flavors. "For the U.S. audience, 
it will have a bit more R&B produc-
tion elements, while it will be more 
of a Euro-pop record for European 
audiences," says Bob Morrison, head 
of production at Mega Scandinavia. 
While Mega takes care of distribu-

tion in Denmark, license partners in 
the rest of the world include Poly-
Gram (Europe, Southeast Asia) and 
Arista (the Americas and Japan). 
Several independent companies 
retain the rights in other territories. 
Mega Scandinavia has recently 

undergone a major restructuring 
period (Billboard, Dec. 20, 1997), 
closing the label's offices in Oslo and 
Stockholm and terminating distribu-
tion agreements with Warner Music 
there. 

EDEL 
(Continued from page 66) 

agers of edel records and EME will 
be Hans-Martin Gutsch (business 
affairs) and Michael Bartels (distri-
bution). 

Says Haentjes, "With nine domes-
tic and 12 international companies, 
we have turned into a small group, 
posting external revenues of over 200 
million deutsche marks last year and 
continuing to display strong growth 
potential. 
"Under the new structure, Jorn 

Meyer and I will be concentrating on 
overall group management. The op-
erating companies will be managed 
by experienced executives who have 
proved over many years that they 
can act responsibly in the group's in-
terests." 

Haentjes says he is pleased that 
edel is able to find and nurture man-
agement talent from within. Noting 
edel's status as arguably the most 
significant indie label in Germany, 
Haentjes comments, "I am con-
vinced that the German edel compa-
nies will continue to prosper under 
Chris Georgi, Jens Geisemeyer, and 
Jorg Hahn and achieve outstanding 
results as partners to artists, cus-
tomers, media, and employees." 

WOLFGANG SPAHR 

At the same time, Mega's senior 
VP, Cai Leitner, was hired by 
Netherlands-based Arcade Music to 
set up Arcade's Danish office. Con-
sequently, Mega appointed local 
product managers with offices at 
PolyGram, the label's new distribu-
tor in Norway and Sweden. 
Lasse Karlsson, head of Basie 

Management and Ace Of Base's per-
sonal manager, says he remains calm 
about changes at the company. 
"Mega has always taken good care of 
the Danish market for us, and out-
side Denmark there have always 
been PolyGram and Arista. I'm not 
as worried as I used to be." 
Mika Lepistü, PolyGram Sweden 

label manager for Polydor and Lon-
don, has added Mega's roster to his 
responsibilities. He predicts that the 
album will "head off like a train." 
Hâkan Morland, music director of 

the Swedish top 40 radio network 
NRJ, which had an exclusive pre-
miere for "Life Is A Flower" and a 
two-day exclusive airplay period, 
says, "We got to hear ["Life Is A 
Flower"] at an early stage, and we 
liked it instantly. Not just because it's 
Ace Of Base, but it has a great pro-
duction and a good melody" 

SALES POTENTIAL 
Kent Kordt Rüder, PD at Radio 

Viborg, the largest private broad-
caster in Denmark, shares the 
excitement. "It will be interesting to 
see if they can achieve a new audi-
ence. The single is mainstream, and 
if the rest of the album is like it, 
there's good sales potential," he says. 
Most retailers contacted by Bill-

board predict the album will be a big 
hit, yet they are taking a reserved 
stand. "Judging by how the single is 
going, I'd say our expectations are 
somewhere in the middle—I don't 
have great expectations, says Hen-
rik Siigren, buying manager for 
Denmark's largest music chain, 
Fona, which has an estimated 30% of 
the market. "When I hear the whole 
album, this may change. There is 
interest for them, but not so high, 
and I think airplay will be limited." 
He said that Fona's order will be 
smaller than it was for "The Bridge." 
Johnny Jergander, managing 

director of Mega Skivakademien in 
Stockholm and the Swedish arm of 
Norway's Hysj! Hysj! chain, says, "I 
believe it's a record that will go 
straight to No. 1 on the charts. 
There's no doubt about that, but I'm 
not sure how long they will stay 
there. There has been uncertainty 
around Ace Of Base and the quality 
of their music. We will probably be a 
little shy when we place our orders." 
Unlike the first two albums, 

which clearly appealed to teens, this 
set is being aimed by Mega at a 15-
35 age demo. Birgitte Ulrich Lau-
ridsen, Mega Scandinavia interna-
tional promotions manager, says that 
"they still have a lot of fans out 
there, but there's a new potential 
audience. This is music for grown-
ups as well. It's a new style." 

"Life Is A Flower" currently 
stands at No. 30 on Music & Media's 
Eurochart Hot 100 singles chart, on 
the basis of a No. 5 placing in Swe-
den, No. 27 in Norway, and No. 6 in 
Denmark. The track is receiving air-
play across a range of formats in the 
Nordic region. 

date 
LIFELINES 

BIRTHS 
Boy, Nicolas Neil, to Karen and Neil 
Jacobsen, March 27 in Paoli, Pa. 
Father is talent and marketing coor-
dinator for Electric Factory Concerts. 

Girl, Jessica Lily, to Dana-Joy and 
David Cremin, May 5 in Los Ange-
les. Father is a manager at the Left 
Bank Organization. 

Twin boys, Adam Sullivan and Dylan 
Zachary, to Susan and Rod Granger, 
May 6 in New York. Father is director 
of corporate communications at VH1. 

Girl, Samantha Lynn, to Sue and 
John Schrader, May 14 in Milwau-
kee. Mother is media relations man-
ager at Narada Productions Inc. 
Father is an engineer at the Audio 
Source. 

Girl, Sarah Elizabeth, to Sheryl and 
Paul Northrop, May 12 in Los Ange-
les. Mother is a partner in the Baker/ 
Northrop Media Group public rela-
tions and Internet marketing firm. 

Girl, Marissa Kelly Thomas, to Greg 
and Andrea Thompson, May 18 in 
New York. Father is senior VP of pro-
motion for Elektra Records. 

DEATHS 
Gloria Marie White, 81, of heart 
failure, May 20 in Neptune, N.J. 
White was the mother of Timothy 
White, editor in chief of Billboard. 
She is survived by her siblings Ruth 
McGinnis and Robert Thomas; chil-
dren Timothy White, Douglas White, 
Denis White, Jack White, Gloria Gal-
lager, Amy Reese, and David White; 
and a number of grandchildren. In 
lieu of flowers, donations can be 
made to Amnesty International. 

Christopher A. Marks, 51, of undis-
closed causes, May 6 in San Jose, 
Calif. He co-founded the Spanish-
language radio group EXCL Com-
munications with his wife, Athena 
Sofios Marks. He was also chairman 
of Latin Communications Group's 
Broadcast Management Committee. 
He is survived by his wife; his son, 
Christopher; his mother, Beatrice; 
and his brother, John. The family 
requests donations be made to the 
Juvenile Diabetes Foundation in lieu 
of flowers. 

Michael Lucero, 34, in a ear accident, 
May 8 outside Wells, Nev. Lucero was 
a music video director and owner of 
the San Francisco-based music video 
production company ?UC Is ?UGet. 
His directorial work included clips for 
Busts Rhymes, Jonny Lang, and Gin-
uwine. Surviving family members 
include his sister, Angela; brother, 
Marc; mother, Janet Clark; and fathei; 
Manuel Lucero. 

Burnetta "Bunny" Jones, 81, of 
undisclosed causes, May 10 in Los 
Angeles. Jones opened nine beauty 
salons in New York in the '50s and 
'60s before being drawn to the music 
business. After developing friend-
ships with the likes of Sugar Ray 
Robinson, Jackie Robinson, Roxie 
Roker, Jimi Hendrix, and Eddie O'Jay 
she became the first black woman to 
own a 24-track recording studio, 
Astral Sound. She collaborated with 
Stevie Wonder on "Isn't She Lovely" 
Jones is survived by her son, Chris 
Jonz, an executive at Warner Bros. 
Records. 

Lamar Gamblin, 76, of natural caus-
es, May 12, in Philadelphia, Miss. He 
was father of Marty Gamblin, VP of 

CALENDAR 
MAY 

May 23, Miracle In The Desert '98, benefiting 
the Musicians' Assistance Program, Mission 
Springs Park, Desert Hot Springs, Calif. 760-836-
1844. 

May 27-30, Electronic Entertainment Expo, 
Georgia World Congress Center, Atlanta. 800-315-
1133, www.e3expo.com. 

May 28, Leadership In Music Symposium: 
Music Makes Kids Smarter, sponsored by the Na-
tional Music Council, Supper Club, New York. 973-
655-7974. 

May 28-31, Frank Sinatra Las Vegas Celebri-
ty Classic Golf Tournament, Stallion Mountain 
Country Club, Las Vegas. 310-360-6065. 

May 29, Audio Publishers Assn. Conference, 
Chicago. 212-877-6398, fasspr@aol.com. 

May 30, Art Around The Park, with live music, 
spoken word, fashion, and art, Tompkins Square 
Park, New York. 212-685-3001. 

May 30, Third Annual Audie Awards, McCor-
mick Center, Chicago. 212-877-6398, fasspr@ 
aol.com. 

May 30, MTV Movie Awards, Barker Hanger, 
Santa Monica, Calif. 212-258-8000. 

JUNE 
June 2 ASCAP Songwriters' Workshop. Fez, 

New York. 212-621-6485. 
June 2-4, Replitech North America, Moscone 

Center, San Francisco. 800-800-5474. 
June 8, Tiger Jam I, sponsored by the Tiger 

Woods Foundation, Universal Amphitheatre, Uni-
versal City, Calif. 818-622-4440. 

June 8, Elaine Kaufman Cultural Center Hon-
ors, Pierre, New York. 212-501-3350. 

June 9, Loud & Clear—Music's Messages In 
Today's Society, panel with Sean "Puffy" Combs, 
Vernon Brown, Sylvia Rhone, Doug Morris, Jann S. 
Wenner, Ron Sweeney, and Danny Goldberg, Pierre, 
New York. 212-754-6750. 

June 10, Songwriters' Hall Of Fame Dinner, 
Sheraton Hotel and Towers, New York. 212-957-
9230. 

June 10-Aug. 22, Texas Stage Show, Pioneer 
Amphitheater, Palo Duro Canyon State Park, Amar-
illo, Texas. 806-655-2181. 

June 11, What You See Ain't Necessarily What 
You Get: Music Video In The Cyberage, New York 
chapter of the National Academy of Recording Arts 
and Sciences, New York. 212-245-5440. 

June 11-12, Digital Media Content For Children 
And Teens Conference, Airport Hilton and Towers, 
Los Angeles. 202-482-7002. http://whis.ec2.edu. 

June 12-14, Reggae Riddums, City Park's Mar-
coni Meadows, New Orleans. 504-367-1313. 

Glen Campbell Enterprises and co-
manager of Asylum recording artist 
Bryan White and MCG/Curb singer 
Ruby Lovett. In lieu of flowers, dona-
tions can be made to the American 
Lung Assn. or St. Jude's Children's 
Research Hospital. 

GOOD WORKS 

GOODWILL GOLF: The third 
annual Mix L.A. Open, a golf tour-
nament for audio professionals, will 
be held June 15 at the Brookside golf 
course in Pasadena, Calif. Sponsored 
by Mix magazine and the Mix Foun-
dation for Excellence in Audio, the 
competition will benefit Hearing is 
Priceless, a hearing conservation 
program operated by the House Ear 
Institute of Los Angeles, and schol-
arship programs for students study-
ing audio arts and sciences. Other 
sponsors include Alesis, Audio-Tech-
nica, BASF, Sony Pro Audio, TSI, 
Fairlight, Record Plant, Keith 
Hatschek & Associates, Euphonix, 
Quantegy, and Group One. Contact: 
Terry Lowe at 310-207-8222. 

BENEVOLENT BACKSTREET 
BOY: Brian Littrell of the Back-
street Boys has undergone heart 
surgery and come through the 
operation unscathed. In lieu of gifts 
and cards, he wishes fans and 
friends to send donations to the 
Brian Littrell Fund for Pediatric 
Cardiology. The address is St. 
Joseph's Hospital Foundation, P.O. 
Box 8490, Lexington, Ky. 40533. Con-
tact Jive Records at 212-727-0016. 

CARING CONCERT: Southern 
California's Wank performed a free 
concert May 12 at the University of 
California, Los Angeles to promote 
the Pedro Zamora Foundation, 
named after the late cast member of 
MTV's "The Real World" and 
formed to raise AIDS awareness. 
Contact: Kristine Ashton at 818-
380-0400. 

FOR THE RECORD 
Heath Kudler is named asso-

ciate director, business and 
legal affairs, at Mercury 
Records in New York. His name 
was incorrectly spelled in Execu-
tive Turntable in the May 23 
issue of Billboard. 

Daniel Savage was named 
senior VP of marketing at 
Island Records in New York. 
Ross Zapin was promoted to 
head of modern rock promotion 
at Geffen Records in Los Ange-
les. Their titles were incorrect-
ly reported in Executive 
Turntable (Billboard, May 23). 
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Radio En Español Makes Strides In U.S. 
BY STEVE KNOPPER 
CHICAGO—Spanish-language radio 
stations, thanks to sustained success 
in major markets like New York, Los 
Angeles, and Miami, have proven to 
be no fluke in U.S. radio. In many 
cities, given tough-to-ignore popula-
tion booms, advertisers are realizing 
they have to buy both Spanish and 
English stations to cover the market. 

"Spanish stations, in a way, have 
become more general-market sta-
tions," says Claudia Puig, GM of four 
Spanish-language stations in Miami. 

"We're all playing in the same arena." 
Two of Puig's stations, Heftel 

Broadcasting Corp.-owned light AC 
WAMR and news/talk WAQI, held on 
to top 10 12-plus ratings in the win-
ter 1998 Arbitron book. They hit Nos. 
5 and 7, respectively. Another Span-
ish AC station, WRMA, was No. 6. 

In Los Angeles, regional Mexican 
KSCA, after switching formats a year 
ago from English alternative rock, 
jumped from a 4.9 to a 5.3 share, drop-
ping Spanish AC mainstay KLVE to 
second place. And in New York, trop-

newslinew 
PAY-FOR-SAY HITS TOP 40. Following CBS Radio's unveiling of five ini-
tiatives to increase label revenue at its country stations (Billboard, 
May 9), the first report of a similar experiment comes from a CBS-
owned top 40 (Billboard Bulletin, May 20). According to station 
sources, WBBM-FM (B96) Chicago will take part in what it calls a 
"comprehensive artist marketing program" for La Bouche's "You Won't 
Forget Me" over the next few weeks. The package, which was still tak-
ing shape at press time, will feature guaranteed front-sells that iden-
tify the song as new music sponsored by RCA Records. It won't fea-
ture paid plays; the station says that the actual number of spins will 
be determined by the song's performance. 

KATZ APOLOGIES FOR SALES PIECE. A week after the leak of a racially 
charged sales memo, Katz Radio president Stu Olds apologized on 
ABC's syndicated Tom Joyner morning show. The memo was written 
for the Katz-owned Amcast and encouraged advertisers to minimize 
or eliminate advertising with black- and Hispanic-targeted radio sta-
tions, saying, "When it comes to delivering prospects, not suspects, 
the urbans deliver the largest amount of listeners who turn out to be 
the least likely to purchase." Buying advertising on ethnic stations 
would mean "losing the more important white segment of the popu-
lation," the memo said. In response, the National Assn. of Black 
Owned Broadcasters called for the Federal Communications Com-
mission (FCC) and the U.S. Justice Department to investigate the 
reports. 

After hearing of the story, Joyner encouraged listeners to call Katz 
and voice their displeasure. On May 15, after Katz had originally tried 
to minimize the intent of the memo, Olds apologized on the Joyner 
program and outlined a five-point plan to better improve Katz's rela-
tionships with minorities. The plan calls for a "diversity training pro-
gram for managers [and will] expand recruitment efforts to diversi-
fy its work force and seek stronger partnerships with industry groups 
to further ethnic marketing." 

Meanwhile, FCC Chairman Bill Kennard announced at a recent 
NAACP meeting in Baltimore that the FCC will appeal the recent U.S. 
appeals court decision striking down FCC policy. The rules were 
thrown out by a three-judge D.C. Circuit Court of Appeals panel; the 
FCC will now try its luck with the full 11-person panel. 

KELLY FALLOUT. Part-timer Steve Kelly, who got modern adult KKPN 
(the Planet) Houston a lot of unwelcome attention when he announced 
during his final shift that several members of Spice Girls had died in 
a plane crash, had been headed to nights at similarly formatted 
KAMX (Mix 94.7) Austin, Texas. That station has rescinded its offer 
as a result of the stunt, although Kelly is reportedly entertaining other 
offers. 

KERR RETURNS TO NYC. Veteran New York morning man Jim Kerr, 
whose career has included stints at New York's WYNY, WPLJ, and 
WMXV, joins WWXY (Y107) New York for mornings on Tuesday (26). 

ical WSKQ returned to No. 2. 
In smaller markets with large His-

panic populations, such as Monterey, 
Calif., and Tucson, Ariz., Spanish-lan-
guage stations also posted strong 
showings. 
While Spanish-language stations 

still face problems with racism, nega-
tive perceptions, and, as Puig calls it, 
advertisers' "fear of the unknown," 
they're starting to achieve long-term 
success on their own terms. A 
favorite saying of programmers is, 
"Spanish isn't a format; it's a lan-
guage." Even Arbitron has acknowl-
edged this reality. Late last year, the 
influential ratings company allowed 
stations to classify themselves ac-
cording to sound-specific formats, 
such as Tejano or Regional Mexican, 
rather than the catch-all "Spanish." 
Some say it's an important distinc-

tion. "just as people classify Hispan-
ics all in one umbrella statement, 
they're very different," says Mario 
Paez, GM of Chicago regional Mexi-
can WLEY. "It's sort of like when you 
say ̀ Jewish'—there are Polish Jews, 
there are Russian Jews, there are 
Israeli Jews." 
With Spanish-language program-

ming, Paez says, there are similar 
subdivisions. "Mexican is dominant, 
but there are Dominicans, Salvado-
rans, Puerto Ricans," he says. "It 
gives people something to hang their 
hat on. Not only listeners, but adver-
tisers, also." 
Cary Davis, VP/GM at New York's 

WSKQ, says more specific classifica-
tions are "helping our marketing. We 
can go to general-market advertisers, 
and they know they're buying a trop-
ical format, so it's primarily a Domini-
can and Puerto Rican audience. When 
they go into Spanish AC audience, 
they know they're not just skewing 
toward females but also Central and 
South Americans. But is that helping 
our ratings? I don't think so." 

Radio's standard operating proce-
dures have slowly adapted to Span-
ish-language stations' needs. In late 
1995, for example, Arbitron hired 
bilingual interviewers to poll listen-
ers in major Hispanic markets. This 
led to more accurate counts of Span-
ish-speaking listeners. KLVE then 
surged to No. 1 in Los Angeles— 
arousing the ire of English-language 
broadcasters, who protested vehe-
mently to Arbitron. But the change 
stuck, and KLVE—and, lately, rival 
KSCA—has continued to be a major 
ratings player. 

Spanish programmers, however, 
insist the landmark 1995 Arbitron 
change was just a technicality. The 
real story, they say, is that the His-
panic population has boomed across 
the country and Spanish-language 
stations have become more sophisti-
cated and powerful in recent years. 

We Do. Lisa Loeb, with buddy Dweezil Zappa in tow, recently stopped by the 
studios of KHMX Houston prior to a Private Performance Series gig hosted by 
the station at a local club. More than 300 listeners heard the 45-minute acoustic 
performance, which included Loeb's recent top 20 hit, "I Do." Pictured, from left, 
are PD Lorrin Palagi, Loeb, Zappa, and music director Rich Anhorn. 

"We're the fastest-growing minori-
ty in the country" says Paez. His sta-
tion, Chicago's VVLEY, blipped to a 2.5 
in the previous Arbitron ratings but 
dropped two points (15-19) in the last 
book. "Arbitron finally realized, 'Hey, 
there's a big group that hasn't been 
measured sufficiently' So yes, they 
have done a better job." 

Spanish-language stations have a 
few advantages over their English 
counterparts. For one, whenever a 
Latin country has social upheaval, 
Miami's Puig says, more Latinos relo-
cate to the U.S., creating a larger lis-
tener pool. So unlike English sta-
tions—which rely on gradual 
population increases for listeners— 

'Spanish radio 
stations, in a way, 
have become 
more general-
market stations' 

some Spanish stations can make 
unexpected ratings jumps. Also, 
Spanish-language stations have an 
"acclimation edge." Hearing Spanish 
on the radio can help make people 
new to the U.S. feel more at home. 

Davis of New York's Spanish 
Broadcasting System-owned WSKQ 
says the major changes in Spanish-
language radio have little to do with 
general-market changes. They've 
come from the stations themselves. 
"The fact of the matter is, not that 

many years ago, [Spanish-language] 
stations were not programmed very 
well," Davis says. "They were trying 
to be all things to all people. They were 
playing whatever DJs wanted to 
play—loose rules, and everybody was 
doing OK. All of a sudden, everybody 
started doing the right thing, hiring 
the right people, focusing on certain 
groups—and Ix )Œn! They got ratings." 

Thus, some companies—like Dal-
las-based Heftel, which owns 36 sta-
tions, and the Spanish Broadcasting 
System, which owns 10—have come 
to dominate the market by employing 
modern programming, marketing, 
and promotion techniques. 
The stations have yet to achieve full 

U.S. market dominance, though. In 
many heavily Hispanic-populated 
markets, such as Chicago and Dallas, 
stations haven't developed into quite 
the ratings powerhouses that their 
counterparts in Los Angeles and New 
York have become. Also, in general, 
stations face fears and misconcep-
tions among potential advertisers. 
"We want to be treated equally. 

When somebody's coming in to buy 
the market, it can't be, 'Oh, you're 
Spanish—we're not buying Span-
ish,' " says Miami's Puig. "[Advertis-
ers] who have never bought Spanish 
before have a level of fear of the 
unknown. It can get even into touchy 
issues like immigration-1f we buy, 
it's going to encourage it and grow 
even more.' Some of it I find wry dif-
ficult to deal with." 

Davis says Spanish-language sta-
tions frequently run into blatantly 
racist company policies. "I am now 
fighting with a paper-tissue compa-
ny and an ice-cream company that 
currently have no-Hispanic dictates," 
Davis says. "They don't want His-
panics coming into their stores. We 
have to work with the community in 
addressing major problems. It's an 
education process. It's a big issue." 

In general, Davis says, Spanish-lan-
guage stations have come to parallel 
the business levels of their Anglo coun-
terparts—except for one significant 
disparity. "If we're No. 2 in the 25-54 
[listener demo], we should be No. 2 in 
revenue in the market," Davis says. 
"We're not. We're closing the gap. I 
want to be able to take those numbers 
to the bank. Our stations now are [in 
the] top 10 in revenue in New York. 
But there's still a long way to go." 
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TITLE ARTIST 
IMPRINT & NUMBER/PROMOTION LABEL 

CD 1 1 20 

* * * No.1*** 
TRULY MADLY DEEPLY • SAVAGE GARDEN 
COLUMBIA 78723 8 weeks at No. 1 

2 2 2 14 MY FATHER'S EYES • ERIC CLAPTON 
REPRISE ALBUM CUT 

10 3 3 16 YOU'RE STILL THE ONE • SHANIA TWAIN 
MERCURY 568452 

4 4 4 19 AS LONG AS YOU LOVE ME • BACKSTREET BOYS 
JIVE ALBUM CUT 

5 6 7 14 RECOVER YOUR SOUL • ELTON JOHN 
ROCKET 568762/ISLAND 

6 5 6 18 GIVE ME FOREVER (I DO) JOHN TESH FEAT. JAMES INGRAM 
GTSP ALBUM CUT/MERCURY 

7 7 5 25 MY HEART WILL GO ON • CELINE DION 
550 MUSIC 78825 

8 9 9 35 I DON'T WANT TO WAIT • PAULA COLE 
IMAGO 17318/WARNER BROS. 

9 8 8 12 FROZEN • MADONNA 
MAVERICK 17244/WARNER BROS. 

10 10 10 14 A PROMISE I MAKE • DAKOTA MOON 
ELEKTRA 64116/EEG 

11 11 11 39 SOMETHING ABOUT THE WAY YOU LOOK TONIGHT • ELTON JOHN 
ROCKET 568108,A&M 

0 12 14 11 LIKE I LOVE YOU AMY GRANT 
A&M ALBUM CUT 

0 15 16 8 TORN • NATALIE IMBRUGLIA 
RCA ALBUM CUT 

14 13 12 46 HOW DO I LIVE • LEANN RIMES 
CURB 73022 

15 14 15 32 AT THE BEGINNING • RICHARD MARX & DONNA LEWIS 
ATLANTIC 84037 

(ii) 20 21 5 HEAVEN'S WHAT I FEEL • GLORIA ESTEFAN 
EPIC 78875 

CI 16 22 6 LOOKING THROUGH YOUR EYES • LEANN RIMES 
CURB 73055/ATLANTIC 

CD 21 20 6 ADIA • SARAH MCLACHLAN 
ARISTA 13497 

(I) 18 19 10 SAFE PLACE FROM THE STORM MICHAEL BOLTON 
COLUMBIA ALBUM CUT 

20 17 17 44 QUIT PLAYING GAMES (WITH MY HEART) • BACKSTREET BOYS 
JIVE 42453 

21 19 13 16 LANDSLIDE • FLEETWOOD MAC 
REPRISE ALBUM CUT 

10 22 24 5 MY ALL • MARIAH CAREY 
COLUMBIA 78821 

Os 26 - 2 TO LOVE YOU MORE • CELINE DION 
550 MUSIC ALBUM CUT  

® 24 25 3 SEARCHIN' MY SOUL • VONDA SHEPARD 
550 MUSIC ALBUM CUT  

0 25 27 4 ONE BELIEF AWAY • BONNIE RAITT 
CAPITOL ALBUM CUT 

Adult Top 40 
CI 1 1 16 

***No.1*** 
TORN • NATALIE IMBRUGLIA 
RCA ALBUM CUT 6 weeks at No. 1 

2 2 2 30 3 AM • MATCHBOX 20 
LAVA ALBUM CUT/ATLANTIC 

3 3 3 27 TRULY MADLY DEEPLY • SAVAGE GARDEN 
COLUMBIA 78723 

10 4 7 12 THE WAY • FASTBALL 
HOLLYWOOD ALBUM CUT 

ICD 6 10 9 UNINVITED ALANIS MORISSETTE 
WARNER SUNSET ALBUM CUT/REPRISE 

(1) 7 6 1R 
' 

I'LL BE • EDWIN MCCAIN 
LAVA ALBUM CUT/ATLANTIC 

7 5 4 16 SEX AND CANDY • MARCY PLAYGROUN D 
CAPITOL 58695 

8 8 5 38 WALKIN' ON THE SUN • SMASH MOUTH 
INTERSCOPE ALBUM CUT 

8 9 9 29 HOW'S IT GOING TO BE • THIRD EYE BLIND 
ELEKTRA 64130/EEG 

0 16 24 5 
, 

IRIS • GOO GOO DOLLS 
WARNER SUNSET ALBUM CUT/REPRISE 

11 10 8 14 MY FATHER'S EYES • ERIC CLAPTON 
REPRISE ALBUM CUT 

CI 21 26 3 KIND & GENEROUS • NATALIE MERCHANT 
ELEKTRA ALBUM CUT/EEG 

CI 11 19 10 ADIA • SARAH MC LACH LAN 
ARISTA 13497 

19 17 22 6 SEARCHIN' MY SOUL • VONDA SHEPARD 
550 MUSIC ALBUM CUT 

0 18 23 8 REAL WORLD • MATCHBOX 20 
LAVA ALBUM CUT/ATLANTIC 

16 15 13 57 ALL FOR YOU • SISTER HAZEL 
UNIVERSAL 56135 

17 12 12 45 I DON'T WANT TO WAIT • PAULA COLE 
IMAGO 17318/WARNER BROS 

18 14 14 48 IF YOU COULD ONLY SEE • TONIC 
POLYDOR ALBUM CUT/MM 

19 13 11 13 FROZEN • MADONNA 
MAVERICK 17244/WARNER BROS. 

20 19 17 16 ME • PAULA COLE 
IMAGO ALBUM CUT/WARNER BROS 

10 26 25 7 YOU'RE STILL THE ONE • SHANIA TWAIN 
MERCURY 568452 

22 20 15 19 AS LONG AS YOU LOVE ME • BACKSTREET BOYS 
JIVE ALBUM CUT 

23 22 16 24 THE MUMMERS' DANCE • LOREENA MCKENNITT 
QUINLAN ROAD 17241/WARNER BROS. 

(I) 25 32 4 HEROES • THE WALLFLOWERS 
EPIC ALBUM CUT 

0 27 31 5 ZOOT SUIT RIOT • CHERRY POPPIN' DADDIES 
M010 ALBUM CUT/UNIVERSAL 

ouppliec Dy aloaacast Uatanado track service 58 adu t contemporary stations and 73 adult top 40 
stations are electronically monitored 24 noun a day. 7 days a week. Songs ranked by number of detectwes O Tracks showing an ondease in detections over 
the prewou week, regardless of hart movement Alrpower awarded to songs which attain 400 adult contemporary detections or 700 adult top 40 detections 
for the first time. .1998, Billboard/BPI Communications, 
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Call 
W Sp Su Fa W 

Format '97 '97 '97 '97 '98 Call 

KLUC 
IUUL 
KSNE 
KMXB 
KFMS 
KMZQ 
KWNR 
KITE 
KBGO 
KKU 
KOMP 
KLSCI 
KQOL 
10(NT 
IC(PT 
KEDG 
KDOX 
KDWN 
KVBC 

WSIX 
WQQK 
WSM-FM 
WLAC-FM 
W1XA 
WGF7( 
WRVW 
WKDF 
WRMX 
WLAC-AM 
«TN 
WSM-AM 
wJzC 
WVOL 
WQZQ 
WMDB 
WZPC 

WHRK 
IUMS 
WDIA 
WRVR 
WMC-FM 
WLOK 
10(HT 
WEGR 
WGI0( 
WOGY 
WSRR-FM 
WKSL 
WMC-AM 
WREC 
WMFS 
WPLX 
W10E 
KWAM 
WCRV 
WRX11 
WHI10 

LAS VEGAS-(43) 
top 40/rhythm 8.2 7.9 93 

adult std 8.0 8.8 8.6 
AC 6.2 7.9 6.1 
AC 5.6 5.7 6.4 
country 5.1 3.9 4.1 
AC 6.1 
country 5.7 
modem 4.6 
oldies 3.1 
cls rock 5.0 
album 3.2 
Spanish 3.4 
oldies 4.8 
NIT 2.9 
cls rock 2.5 
modern 3.6 
Spanish .9 
NIT 1.9 
N/T 1.6 

5.3 
6.0 
5.1 
3.5 
5.5 
3.2 
2.9 
3.4 
4.5 
2.4 
4.1 
.7 

1.4 
1.4 

6.1 
6.3 
5.2 
3.6 
5.0 
3.2 
3.1 
3.5 
3.0 
2.4 
3.4 
.8 

1.5 
1.1 

NASHVILLE-(44) 
country 15.6 13.8 12.5 

R&B 8.4 7.2 10.1 
country 9.2 6.1 7.1 
cls rock 3.7 4.0 2.8 

AC 4.6 4.6 3.7 
cls rock 4.6 7.6 8.0 
top 40 4.9 7.6 6.0 
modern 4.8 5.0 6.7 
oldies 4.5 4.3 5.6 
NIT 3.9 3.8 3.1 

NA" 4.2 3.7 3.8 

country 3.7 2.8 4.1 
jazz 3.9 3.9 2.3 
R&B oldies 2.0 1.7 1.6 
top 40 2.0 2.7 2.3 
R&B .4 .8 1.1 
country .8 1.0 1.0 

MEMPHIS-(45) 
R&B 

R&B adult 

R&B adult 

AC 

AC 

religious 

R&B 

album 

country 

country 

cls rock 
top 40 
Ng 
N/T 
album 
adult std 
R&B oldies 
religious 
religious 
modern 
sports 

12.8 
8.7 
5.7 
7.9 
7.8 
6.6 

.5 

5.8 

6.1 

4.8 

2.8 

3.2 

1.4 

2.0 

2.3 

1.6 

.7 

1.9 

2.2 
.7 

11.8 9.7 
6.8 7.4 
8.8 6.9 
8.4 7.0 
6.0 6.0 
5.9 
4.2 
5.1 
5.5 
4.2 
3.8 

3.1 

1.3 

2.4 

2.7 

1.6 

.6 

1.7 

1.9 

5 

6.3 

6.9 

6.4 

5.2 

4.4 

5.2 

2.3 

1.9 

1.8 

2.4 

1.6 

1.1 

1.4 

2.3 

5 

9.5 

8.8 
7.2 
6.5 
3.3 
5.1 
4.7 
5.5 
3.7 
4.7 
3.4 
3.9 
3.4 
4.3 
1.7 
3.2 

2.1 
1.5 

10.2 
8.9 
7.6 
5.9 
5.8 
5.1 
4.9 
4.9 
4.1 
4.1 
3.8 

3.1 

3.1 

3.1 

3.0 

2.4 

1.7 

1.6 

1.3 

13.7 11.6 

8.8 10.7 

7.8 8.1 

3.4 7.4 

4.3 6.3 

5.7 5.9 

5.1 5.1 

5.9 4.6 
5.9 4.3 
3.5 3.4 
3.5 3.4 
4.0 3.2 
4.0 2.7 
1.5 2.6 
1.8 1.9 
1.5 1.4 
1.9 1.1 

8.9 

6.2 

6.7 

7.2 

7.0 

5.8 

4.7 

5.0 

5.4 

3.8 

4.7 

2.1 

2.6 

2.7 

2.5 

2.4 

1.3 

1.2 

1.5 

2.2 

1.3 

ROCHESTER, N.Y.-(47) 
WHAM Ng 10.2 10.7 
WBEE country 9.7 12.0 
WRMM-FM AC 8.4 7.4 
WPXY top 40 8.2 7.9 
WCMF-FM album 7.0 6.5 
WVOR AC 5.5 4.5 
WDM R&B 5.8 5.0 
WNVE modem 5.2 5.1 
WZNE AC - 3.2 
WKLX oldies 5.5 4.2 
WBBF adult std 2.4 3.1 
WQRV cls rock 3.1 2.9 
WYSEAVISY AC 3.3 2.4 
WHTK NIT .9 .8 
W1ZR jazz 1.1 .9 

11.0 11.9 
10.5 11.5 
6.8 7.6 
8.9 6.6 
5.8 6.5 
4.9 4.5 
5.7 4.5 
5.5 6.5 
4.7 4.8 
4.3 4.6 
3.0 3.3 
1.9 2.3 
2.5 2.9 
1.1 1.2 
.9 1.1 

RALEIGH, N.C.-(48) 
WDCG top 40 8.6 7.8 8.4 

WQOK R&B 9.3 9.4 7.6 
WPTF NIT 6.3 6.3 6.6 
WRAL AC 7.4 6.3 6.3 
WRDU album 6.9 7.1 6.0 
WFXCAVFXK R&B adult 5.8 4.7 7.1 
WTRG oldies 5.5 6.3 5.3 
WQDR country 6.0 5.7 4.8 
WKIXAVIO(U country 2.0 2.5 2.4 
WNNLAVDUR religious 2.8 2.2 2.2 
WBBB-FM album 5.6 5.3 5.5 
WRSN AC 3.8 4.2 4.4 
W1MH R&B 1.8 2.9 2.5 
WRBZ Ng 1.2 1.1 .5 

7.3 
9.2 
5.6 
6.6 
5.3 
4.8 
5.0 
5.5 
2.4 
3.9 
5.2 
4.3 
2.4 
.7 

8.3 
7.4 

7.3 

6.7 

6.5 

6.3 

5.1 

5.1 

5.1 

4.1 

3.3 

3.0 

2.9 

2.7 

2.6 

2.2 

1.9 

1.6 

1.5 

1.5 

1.2 

10.8 

10.4 

7.2 

7.0 

5.8 

5.8 

5.4 

5.4 

4.6 

4.6 

2.3 

2.3 

1.8 

1.5 

1.4 

7.7 

7.7 

6.7 

6.3 

6.0 

5.4 

5.4 

4.8 

4.7 

4.3 

4.0 

3.7 

2.4 

1.5 

WEST PALM BEACH, FLA.-(49) 
WEAT-FM AC 8.5 7.8 8.0 9.2 8.6 

WRMF AC 5.8 6.9 6.5 6.5 6.6 

W Sp Su Fa W 
Format '97 '97 '97 '97 '98 

W1BW 
WIRK 
W1NO/W1NX 
WEDR 
WMBX 
WPBZ 
WRLX 
WTM I 
WKGR 
WBZT 
WLVE 
WPOW 
WDBF 
WRIT 
WBGG 
WHY! 
W1NA 
WKIS 
WM)(1 
WZZR 
WLYF 
WOLL 
W)(FG 
WQAM 
WAMR 
WPLL 
WRMA 
WZTA 

KASE 
KHFI 
KAMX 
KAMI 
KVET-FM 
KLB1-FM 
KLB1-AM 
KEY' 
KROX 
KPEZ 
KAJZ 
KGSR 
K1FK 
KAHK 
IUCE 
KVET-AM 
KKLB 

adult std 
country 
Ng 
R&B 
AC 
modern 
AC 
classical 
cls rock 
Ng 3.2 
jazz 1.9 
top 40/rhythm 2.3 
adult std 1.5 
R&B adult 
cls rock 
top 40 
adult std 
country 
oldies 
album 
AC 
'70s oldies 
country 
sports 
Spanish 
AC 
Spanish 
album 

3.6 
7.0 
4.0 
2.7 
1.1 
4.3 
6.7 
1.8 
4.4 

2.5 
1.1 
1.4 
2.6 
1.1 
1.8 
1.8 
1.1 
2.3 
1.7 
.8 

1.0 
1.0 
1.1 
1.8 

4.7 
5.7 
4.0 
3.7 
3.2 
4.4 
3.9 
2.0 
3.2 
3.5 
2.0 
2.9 
1.0 
2.0 
2.0 
1.1 
2.0 
1.2 
2.2 
1.2 
1.4 
2.3 
2.0 
1.2 
.5 
.9 

1.0 
1.2 

4.9 

7.0 

3.9 

2.6 

3.0 
4.1 
3.5 
2.4 
3.5 
2.9 
2.5 
2.8 
1.2 
1.8 
1.5 
1.3 
2.2 
1.4 
1.8 
1.3 
1.2 
3.1 
1.4 
.9 

1.0 
1.1 
1.4 
1.2 

5.6 

6.8 

4.4 

4.4 

2.8 

3.8 

2.4 

1.9 

2.6 

3.3 

1.7 
2.0 
1.4 
1.9 
1.9 
1.2 
1.7 
1.2 
1.5 
2.2 
13 
2.0 
1.9 
1.2 
.6 
.8 
.8 

1.6 

AUSTIN, TEXAS-(50) 
country 12.2 11.1 10.2 9.9 

top 40 9.5 8.8 9.8 9.9 

AC 3.8 4.8 5.2 5.2 
AC 8.5 6.2 6.3 6.4 
country 5.7 5.7 5.8 7.2 
album 5.1 6.3 6.4 6.7 
Ng 4.8 4.7 4.6 4.9 
oldies 4.4 5.3 4.5 4.2 
modern 4.2 3.4 4.6 4.2 
cls rock 5.0 5.3 5.1 3.9 
jazz 2.5 2.4 2.5 2.6 
triple-A 3.8 3.9 2.9 3.6 
Ng 1.1 1.3 1.9 1.7 
cls rock .5 .1 .2 - 
R&B adult 1.5 2.0 1.6 1.7 
Ng 2.1 2.2 1.4 1.8 
Spanish 1.8 1.6 1.8 .9 

JACKSONVILLE, FLA.-(51) 
WAPE top 40 WRALFM album 8.2 8.1 7.8 7.7 

7.9 8.6 8.7 9.4 

WOIK country 9.4 8.6 9.2 7.2 

WER AC 7.0 7.3 6.8 5.9 
WiSBOTL-FM R&B adult . . 4.9 6.1 

w  R&B 5.8 6.4 5.7 5.3 

WKOL oldies 5.3 6.2 6.0 6.4 

WROO country 7.0 6.9 5.5 5.8 

WOKV Ng 4.0 3.5 4.2 3.9 
WPLA WFSI modem 4.1 5.2 4.5 3.8 

jazz 2.6 3.5 3.6 2.6 

WMX(1 AC 3.7 3.6 3.5 3.5 

WZAZ-AM religious 2.7 1.9 3.1 2.4 

WINO cls rock 2.3 2.5 2.7 2.3 

W8WL sports .7 .7 1.1 1.7 

WSVE religious .7 1.2 .6 1.4 

WCGL religious 1.5 1.6 1.0 .7 

W8G8 cls rock .5 .6 1.3 

WAMZ 
WHAS 
W1)17( 
WVEZ 
WGZB 
WLRS 
WQMF 
WSFR 
WRM 
WTF)( 
WK1K 
WHKW 
WLKY 
WS1W 
WM1M 
WLOU 
WRVI 
WWKY 

5.7 
5.3 
3.7 
3.5 
3.5 
3.3 
3.3 
3.2 
3.0 
2.3 
2.3 
2.3 
2.1 
2.1 
1.9 
1.9 
1.8 
1.5 
1.7 
1.7 
1.6 
1.6 
1.6 
1.4 
1.3 
1.2 
1.1 
1.1 

10.3 
9.4 
6.9 
6.5 
6.2 
5.5 
4.6 
4.5 
4.3 
4.0 
3.2 
3.2 
2.1 
1.7 
1.5 
1.5 
1.1 

8.3 

8.3 

8.2 

7.1 

6.8 

5.9 

5.8 

5.5 

4.2 

4.1 

3.5 

3.1 

3.0 

1.6 

1.2 

1.2 

1.0 

1.0 

LOUISVILLE, KY.-(52) 
country 15.4 13.9 13.9 14.1 13.7 
NIT 14.4 12.1 11.6 12.2 12.2 
top 40 7.4 7.5 6.5 6.9 8.0 
AC 5.4 6.0 6.4 6.8 6.5 
R&B 8.0 8.1 7.0 7.6 .5.6 
modern 2.1 2.3 4.4 3.2 4.5 
album 3.2 4.7 4.1 4.8 4.4 
cls rock 4.1 4.4 4.0 4.1 4.4 
oldies 3.7 4.9 4.7 5.3 3.8 
album 5.4 5.8 5.0 3.1 3.6 
adult std 1.2 .4 1.9 2.0 3.1 
country 2.8 2.4 2.9 3.4 2.5 
NIT .5 .9 2.2 
jazz 3.1 2.9 2.8 2.2 1.8 
R&B adult 1.4 2.4 2.3 1.9 1.5 
religious .8 .9 1.6 1.8 1.3 
cls rock .9 1.1 .9 1.2 1.1 
Ng 1.8 1.3 1.8 1.3 1.1 

OKLAHOMA CITY-(53) 
KJYO top 40 9.4 9.2 10.2 10.3 
ICC(Y-FM country 15.0 12.7 13.6 11.1 
KATT album 6.2 8.4 6.5 7.2 
KTOK NIT 5.9 7.1 6.9 5.6 
KYIS AC 3.0 4.7 4.1 5.0 
KMGL AC 5.9 7.8 6.3 7.1 
61ST country 7.1 6.8 8.1 8.5 
KRXO cls rock 6.0 4.8 5.0 7.2 

KOMA-AM-FM oldies 11.3 9.9 10.6 9.9 

KVSP R&B 5.3 5.3 4.4 3.8 

WMYI AC 

10.8 WTPT album 

9.1 WYRDAVORD N/T 

8.2 WOLIAVOLT oldies 

7.5 WMUU-FM easy 

6.6 WPIM religious 
6.0 WPEG R&B 
6.0 WPEK NIT 
5.9 WRIX-AM religious 
5.8 WRIX-FM country 
4.9 WSPA-AM EWE 

W Sp Su Fa W 
Format 97 S7 97 97 98 

KQSR AC 4.0 4.0 3.8 3.7 
KENT jazz 3.2 3.4 3.2 2.7 
KEBC sports .6 1.0 1.1 1.4 
WI•VLS sports 1.7 1.3 1.4 1.9 
KQCV religious 1.1 1.0 1.1 .5 
KNTL sports .5 .6 .7 .6 

DAYTON, OHIO-(54) 
WHKO country 11.3 12.8 13.2 13.6 

WMMX AC 8.6 9.1 8.9 8.7 
WTUE album 6.3 7.0 7.0 6.5 
WGTZ top 40 4.5 5.6 5.2 4.6 
WLQT AC 6.7 7.0 5.9 6.3 
WROU R&B 7.6 5.0 5.1 6.5 
WING-FM cls rock 4.2 4.7 4.3 3.9 
MEG modern 3.5 3.9 3.3 4.5 
WHIO NIT 6.3 5.8 5.3 5.3 
WLW NIT 3.8 4.2 4.5 3.3 
WONE adult std 3.5 3.3 4.0 4.5 
WCLRAVILR oldies 2.9 4.0 4.0 3.0 
WBET R8•13 4.2 3.4 3.3 3.2 
WDAO R&B adult 1.7 1.2 1.8 2.6 
WKSW country 1.7 1.3 1.7 1.1 
WFC1 religious 1.6 2.1 1.7 1.2 
WPFB-FM country 1.3 1.5 1.8 1.8 
WVAE jazz 1.3 1.1 .9 .8 
WLSN easy .9 1.1 .7 1.5 

BIRMINGHAM, ALA.-(55) 
WZZK-FM country 11.6 11.9 12.3 10.2 

WBH1 R&B 7.7 8.5 8.3 6.2 
WRAX modem 5.4 6.1 5.5 6.0 
WBHK R&B adult 6.3 7.1 5.5 5.1 
WZRR cls rock 7.1 6.1 5.4 6.3 
WERC NIT 5.7 4.9 5.4 5.6 
WW1 AC 6.9 8.2 5.1 7.6 
WOOL oldies 5.7 3.8 6.5 5.0 
WYSF AC 6.1 4.7 6.0 5.0 
WATV R&B oldies 3.1 2.9 2.5 2.3 
WOWC country 3.5 3.8 2.7 1.8 
WAGG religious 3.4 4.4 3.9 5.1 
WD1C-FM religious 3.1 2.7 3.0 3.5 
WEZN adult stud .6 .5 1.0 3.2 
W1OX sports 2.2 1.7 2.0 3.4 
WENN R&D 3.9 4.5 3.5 4.2 
WILD religious 1.4 1.0 1.8 1.2 
WQEN AC 1.0 .9 1.7 .9 
WFMH country .8 1.4 1.8 1.4 
WRSA easy .5 1.2 1.0 - 

RICHMOND, VA.-(56) 
WKHK country 10.4 12.9 10.8 10.3 

WCDX R&D 9.9 10.7 11.0 9.8 
WTVR-FM AC 9.7 8.0 9.7 9.4 
WRVA Ng 9.4 7.6 7.6 8.3 
WRVIl top 40 6.2 5.7 6.7 6.0 
WPLZ R&D 4.8 4.7 5.0 6.4 
WSM1 jazz 5.3 3.8 4.2 4.6 
WMXB AC 6.0 6.2 5.4 4.0 
WRXL album 5.2 4.9 4.3 3.9 
WKLR-FM cls rock 2.7 3.2 2.9 3.6 
WBZU modem 3.8 3.3 3.1 4.4 
WK1S RN adult 2.9 3.7 3.2 3.3 
WS01 R&B 2.7 2.8 3.5 3.4 
WEVIE-AM adult std 1.8 1.9 1.9 1.4 
WREI religious .8 .9 .8 2.1 
WXGI country 2.4 1.3 1.5 1.4 
WFTH religious 1.3 1.3 1.5 .6 
WDYL religious .7 .8 .3 .5 

ALBANY, N.Y.-(57) 
WFLY top 40 9.5 9.3 9.2 

WGY NIT 8.8 9.3 8.7 
WGNA-AM-FM country 11.2 10.5 10.5 
WY18 AC 10.3 7.8 8.5 

WADY-AM-FM adult std 5.8 6.0 6.6 

WQ81/W(111K-Fil modem 7.0 7.1 7.8 

WPYX album 7.2 7.0 5.9 

WIRY-AM-FM oldies 3.6 4.4 4.3 

WRVE cls rock 5.8 5.3 4.7 

WKBEAVKLI AC 2.1 3.1 2.7 
WHRL jazz 1.4 1.8 2.5 
WROW Ng 1.3 1.4 1.4 
WXCR ds rock 2.0 2.1 2.5 
WILE triple-A .8 1.2 2.5 
WPTR-FM country 1.7 15 1.4 

8.7 

9.5 

11.6 

7.6 

5.2 

7.5 

4.3 

4.8 

5.5 

3.4 

3.4 

1.7 

2.4 

1.9 

14 

4.8 

3.3 

2.3 

1.3 

1.2 

1.1 

12.2 
9.4 

6.5 

6.4 

5.5 

5.3 

4.7 

4.7 

4.6 

3.9 

3.5 

3.4 

2.9 

2.5 

2.0 

1.9 

1.3 

1.2 

1.0 

11.2 

8.3 

8.3 

8.0 

6.2 

5.6 

5.4 

5.4 

3.9 

3.1 

3.1 

2.8 

2.4 

2.4 

2.3 

2.0 

1.8 

1.3 

1.2 

1.0 

10.6 

10.1 

10.0 

8.9 

7.0 

5.6 

5.5 

4.9 

4.0 

3.6 

3.2 

3.1 

1.6 

1.8 

1.5 

1.4 

1.1 

1.0 

10.0 
9.9 
9.8 
9.0 
7.3 
6.1 
5.6 
4.6 
4.3 
2.8 
2.5 
2.5 
2.4 
1.9 
1.4 

GREENVILLE, S.C.-(58) 
WSSL country 12.1 11.0 10.9 10.2 10.7 
WFBC-FM top 40 5.5 6.5 8.1 9.0 9.2 
WESC-FM country 9.2 8.4 8.2 7.9 9.0 
WHAZ R&B 9.2 12.5 9.9 9.0 9.0 
WSPA-FM AC 8.0 4.9 6.6 7.2 6.4 
WROQ album 8.4 8.8 8.2 8.0 5.8 

7.4 7.2 5.9 6.5 5.7 
4.5 5.1 5.1 4.2 5.2 
3.2 3.2 3.1 4.1 5.1 
2.4 2.7 3.9 2.3 3.4 
2.3 2.5 2.8 2.8 2.8 
1.9 1.1 2.0 1.6 2.4 
1.2 1.1 1.9 1.4 1.9 
1.1 1.4 1.3 1.4 1.5 
.7 .5 1.1 .9 1.0 

1.3 1.3 1.0 1.7 1.0 
1.5 1.3 1.0 1.1 1.0 
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A Refreshed Olivia Newton-John Courts 
AC, Country Radio With Updated 'Honestly' 
MAGIC: An hour is all the free time 
Olivia Newton-John has set aside 
today, part of which she is sacrificing 
for this interview. 
This evening, after a series of 

rehearsals, she is appearing on "The 
Tonight Show with Jay Leno," then 
flying cross-country tomorrow for an 
appearance the next day on ABC's 
"The View" In the past week, she's 
also appeared on "Oprah," "The 
Rosie O'Donnell Show" and "Dateline 
NBC." 

All the while, in each city along the 
way, she's making countless radio sta-
tion stops, talking freely with the 
press, and committing to a number of 
station concerts through the sum-
mer—all in an effort to support her 
latest single, a freshened version of 
her 1974 Grammy-winning "I Hon-
estly Love You," and her first album 
of all-new material in four years, 
"Back With A Heart" on MCA Nash-
ville, released May 12. It debuts on 
this issue's Billboard 200 at No. 59. 

Then, of course, there's her hands-
on involvement in the resurrection of 
"Grease," co-starring Newton-John 
and John Travolta. The movie was 
rereleased in April; this issue, its 
soundtrack is locked in at No. 1 on 
Billboard's Pop Catalog album chart 
for a 41st week. 

Boy, it seems like old times, huh? 
Well, actually, no. Since the hit-

making swirl through the 1970s and 
'80s that made Newton-John one of 
the era's few female icons—bringing 
her four Grammys, numerous Coun-
try Music Assn. and American Music 
Awards trophies, 15 top 10 singles, 
and 20 charted albums—she has 
endured a multitude of trials. These 
include a well-publicized battle with 
breast cancer, receiving her diagno-
sis the day her father died, a divorce 
from actor Matt Lattanzi, and the 
bankruptcy of her retail clothing 
business, Koala Blue. 

"This really is a new phase in my 
life. I've come through a lot of things, 
and it feels like a new beginning, def-
initely" says Newton-John, nearly 50, 
who was just named one of People 
magazine's 50 most beautiful people. 
The flavor of her new project is a 

return to country roots, no more evi-
dent than in her choice of producers, 
including MCA Nashville president 
Tony Brown, Gary Burr, Don Cook, 
and Chris Farren. She also worked 
on two of the album's 11 cuts with 
longtime writer/producer John Far-
rar, the man behind her five No. 1 Hot 
100 singles: "Have You Never Been 
Mellow," "You're The One That I 
Want," "Magic," "Physical," and the 
original "I Honestly Love You." 

"John is such a brilliant writer and 
producer," she says. "I would never 
want to do a project that he didn't 
contribute to in some way. He always 
seems to come up with a little some-
thing different that suits my voice." 
The remake of "Honestly," written 

by Peter Allen and Jeff Barry, is 
produced by David Foster, who also 

produced the top 5 "Twist Of Fate" 
in 1983. "I called him and asked if 
he'd please do it," says Newton-John. 
"He came up with a completely new 
kind of sound that still maintains 
some of the piano licks that it was 
known for. 

by Chuck Taylor 

"It was my idea to do that song 
again, because I've been in love with 
it forever," she explains. "I feel very 
possessive toward it. And since every-
body is redoing so much '70s stuff, 
every time an album would come out, 
I'd be really nervous that somebody 
else would record it." 
The album version, which has been 

released to AC radio, is lush and 
appropriately sweeping, with a rap-
turously emotive vocal from Newton-
John. And on background vocals is 
none other than Kenny "Babyface" 
Edmonds. 

"David ran into him at a party. He 
agreed to do it, and then actually 
showed up and proved he meant it," 
Newton-John says. "I was just so 
thrilled. I think they gave it a won-

NEWTON-JOHN 

derful new feel and a fresh sound." 
MCA Nashville originally intended 

to release the ballad "Precious Love" 
as the first single to country radio; 
however, the buzz was so hot for 
"Honestly" that Brown instead 
remixed a twanged-up country-spun 
version of that song. 

So far, country radio has been re-
luctant to bite—the song is No. 107 on 
this issue's unpublished rankings of 
Hot Country Singles & Tracks. On 
this issue's Adult Contemporary 
chart, however, it debuts at No. 30 
with airplay at 14 monitored stations. 
The track isn't being worked to top 40. 
As for where Newton-John would 

most like to see it hit, she says she 
doesn't really view things along radio 
format lines. "Wherever it gets 
played is important," she says, "but I 

don't really zero in on the different 
formats, as long as it gets played 
somewhere." 
Her decision to color the album 

country simply came from where her 
own tastes lie these days. "When I 
decided I was going to do another 
album, I felt that the music coming 
out of country today was where I 
belonged," she says. "It sounded right 
to me, being about the singer and the 
song. And since I wanted to write, my 
instinct was to go to Nashville." 
Newton-John wrote or co-wrote 

seven songs on "Back With A Heart," 
which she says was core to the 
process of returning to the studio: "It 
was such a great experience. I went 
to Nashville regularly and was made 
to feel so welcome. It really became 
like a second home for me." 

While she admits her radio prefer-
ences lean toward talk over much in 
the way of hit music radio, Newton-
John considers herself plugged into 
the popular scene. She praises the 
predominance of female talent in 
today's musical landscape. "It ap-
pears to be a time for women. There 
are so many interesting and good 
women singers out there now. It cer-
tainly wasn't like that in"—she 
laughs—"my day. 

"I love Sarah McLachlan. She's 
very different and so talented. And 
Celine [Dion] and Mariah [Carey]; 
they obviously have incredible voic-
es," she says. 

In fact, when Carey came through 
the Australian city where Newton-
John has a farm (she also has a home 
in Malibu, Calif.), Carey called upon 
her to appear onstage for a duet of 
"Hopelessly Devoted To You." 

"It was quite a thrill, really," says 
Newton-John. "She's a sweetie. And 
what a voice she has." 

Carey was just the latest in a long 
and diverse roster of duet partners 
for Newton-John. Among them: 
Andy Gibb, Gene Kelly, Cliff 
Richard, and, of course, Travolta. 
Among those now on her wish list are 
opera tenor Andrea Bocelli ("such a 
gorgeous, gorgeous voice"), George 
Strait ("because he's never done a 
duet; that would be great fun"), Vince 
Gill, Elton John (who sang back-
ground on her 1988 single "The 
Rumour"), and McLachlan. 

For the future, "I'd love to do more 
writing, maybe a voice for an animat-
ed film," she says. There may also be 
a tour this fall. But foremost in New-
ton-John's life are caring for her 12-
year-old daughter, Chloe, and con-
tinually spreading hope for other 
victims of cancer. 

"In the strangest way, the experi-
ence enriched my life in that I value 
every day," she says. "Going through 
something like that and coming out 
the other side gives you inner 
strength. I don't mean to sound flip-
pant for people who are going 
through it, but in some ways, it can be 
a gift, because it teaches so much 
about ourselves and life." 

Tisa Helps Introduce New 
Modern Adult Outlet To Philly 
GIVEN THE PAUCITY of 
brand-new frequencies in major 
markets, it's rare that a new sta-
tion has to sign on with no pre-
existing cume whatsoever. 

But that's what happened to PD 
Chuck Tisa, GM Dennis Begley, 
and consultant Alex DeMers near-
ly eight months ago, when Greater 
Media flipped classical WFLN 
Philadelphia to modern adult 
WXXM (Max 95.7). 
The nature of 

that change guar-
anteed that most of 
the awareness of 
the new station 
would be among 
disgruntled classi-
cal fans, almost 
none of whom could 
be expected to stick 
around, rather than 
the 18-49 females in 
the station's target 
audience. 

Gradually, how-
ever, an audience is 
finding the new sta-
tion. In the winter 
'98 Arbitrons, 
WXXM was up 1.6-
2.2 12-plus. It was 
also up 3.6-4.2 18-34 and 2.3-3.1 
18-49. Among 12-plus and 18-34 
listeners, it's in a dead heat with 
Tisa's former employer, Philly's 
WPLY (Y100), a station that Tisa 
says was not his main target but 
that nevertheless was first to 
stake out what would now be rec-
ognized as the adult modern turf 
in the mid-'90s. 

Tisa, who was PD of Y100 until 
January '97 and is a veteran of 
now-defunct Philly top 40 WEGX 
(Eagle 106), got a call in July from 
DeMers and Greater Media CEO 
Tom Milewski, who first tapped 
him as an in-house consultant. (He 
became PD officially in January.) 
By that time, the outline of the 

station was already in place. 
WXXM had a personalized posi-
tioner along the lines of much-loved 
modern adult heroine "Alice," but 
"Max" was chosen because it was 
potentially unisex and because of 
its usage in a number of current 
product-marketing campaigns. 
Besides, Tisa asks, "do you know 
anybody named Alice?" 

Like the Alice stations, WXXM 
cultivates an "anti-radio" feel. Its 
only positionen shown on TV dur-
ing the fall (and again in the 
spring) and on billboards, is "Max 
knows music." 
When listeners describe the sta-

tion to Tisa, he says, they usually 
mention the station's variety. "If 
people had to classify us as some-
thing, they'd probably think of us 
as a softer modern rock station, 
because there's just so much of the 
matchbox 20, Sarah McLachlan, 
Natalie Merchant, and Tori Amos 
[type of music] on the station, all 

CHUCK BSA 
Program Director 
WXXM Philadelphia 

of which are modern rock acts but 
on the softer side." 

Notably, Tisa tends to see Max 
more as an adult-leaning modern 
(along the lines of former Y100 PD 
Garett Michaels' WHYT Detroit) 
than as a hot AC, meaning that the 
station avoids Savage Garden, 
Madonna, Celine Dion, and the 
other non-modern-image artists 
now heard on some other modern 

adult outlets. It also 
means that WXXM 
tends to rock hard-
er than some of its 
compatriots. Ever-
clear's "Everything 
To Everyone," 
which only a few 
modern ACs 
embraced, remains 
a top 10 call-out 
record. 
WXXM signed 

on with a lot of late-
'70s/early-'80s gold 
at a time when 
many first-genera-
tion modern ACs 
had already phased 
it out. There are 
still about two or 
three '80s cuts an 

hour on the station, although some 
of the more novelty-oriented titles 
(i.e., "Relax") are gone. Because 
WXXM needed to build cume, it 
signed on playing its powers 70 
times a week. That's now down to 
64-65 spins, but only because 
weekend public-affairs program-
ming has been added. 

Here's a midday monitor of 
WXXM: Everclear, "Everything 
To Everyone"; Barenaked Ladies, 
"Brian Wilson"; Rebekah, "Sin So 
Well"; Toad The Wet Sprocket, 
"Walk On The Ocean"; Naked, 
"Raining On The Sky"; matchbox 
20, "Real World"; Peter Gabriel, 
"Solsbury Hill"; Alanis Morissette, 
"Uninvited"; Better Than Ezra, 
"Good"; Sarah McLachlan, "Adia"; 
and the Mighty Mighty Bosstones, 
"The Impression That I Get." 

Promotionally, Max has stayed 
away from cash giveaways, which 
Tisa regards as "ldnda radio-ish," 
in favor of concert flyaway week-
ends called "On Tour With ... ," in 
which a listener gets to see the 
Dave Matthews Band and match-
box 20 and the Lilith Fair tour, each 
at a separate location. The station 
has also given away a trip to Ire-
land for the last St. Patrick's Day of 
the century (for which the winner 
gets a year to prepare) and is now 
on the street with four vehicles. 
Max's morning show pairs 

KLYY (Y107) Los Angeles' Chuck 
Dowd and WARQ Columbia, S.C.'s 
Jenny Lane, who hadn't previous-
ly worked together. Their program, 
Tisa says, is primarily music-inten-
sive but still works as a morning 
show on the strength of the per-
sonalities involved. SEAN ROSS 
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Gmoo Goo Dolls vocalist John Rzeznik was so oved by a screening of the über-schmaltzy 
film "City Of Angels" that he headed straight 

back to his hotel and poured out "Iris," this issue's 
No. 3 on Modern Rock Tracks, in only an hour. 
"The movie focuses on such a nice idea, that this 

man was willing to give up immortality for love," 
the hopeless romantic says. "I was so moved by 
the scene when Nicolas Cage takes the fall, liter-
ally and figuratively. It got me thinking, 'I'm ready 
to jump.' And who wouldn't for Meg Ryan?" 

"Iris" isn't the Dolls' first foray in film music; 
the band also contributed songs to "Batman For-
ever" and "Nightmare On Elm Street 6." Rzeznik 
enjoys writing songs for soundtracks, as the pro-

Billboard. 

cess lets him describe an alternate existence. "You 
can step out of yourself and write from the per-
spective of a character who might be totally dif-
ferent than you," he says. "It's like being an actor." 

'You can step out 
of yourself and 
write from the per-
spective of a char-
acter who might be 
totally different 
than you, 

—John Rzeznik, Goo Goo Dolls 

He adds that songwriting is easier when it's 
paired with a memorable moment of cinema. "I 
could really relate to ̀ City Of Angels.' The song 
just came to me and didn't stop coming until it was 

MAY 30, 1998 Billboard 

Mainstream Rock Tracks,. lu: ilu vi 
ec, 

TRACK TITLE ARTIST 
ALBUM TITLE (IF ANY) IMPRINT/PROMOTION LABEL 

1 1 2 19 
* * * No. 1* * * 

BLUE ON BLACK 5 weeks at No. 1 . KENNY WAYNE SHEPHERD BAND 
TROUBLE IS... REVOLUTION 

2 2 1 7 MOST HIGH • JIMMY PAGE & ROBERT PLANT 
WALKING INTO CLARKSDALE ATLANTIC 

10 3 3 10 I LIE IN THE BED I MAKE BROTHER CANE 
WISHPOOL VIRGIN 

0 4 4 15 TORN CREED 
MY OWN PRISON WIND-UP 

0 8 12 4 HEROES • THE WALLFLOWERS 
GODZILLA THE ALBUM EPIC 

CI 6 11 5 FIRE IN THE HOLE VAN HALEN 
VAN HALEN 3 WARNER BROS. 

7 9 9 6 WISHLIST PEARL JAM 
YIELD EPIC 

8 5 5 22 SHELF IN THE ROOM • DAYS OF THE NEW 
DAYS OF THE NEW OUTPOST/GEFFEN 

9 11 10 15 FUEL • METALLICA 
RELOAD ELEKTRA/EEG 

10 7 6 14 CUT YOU IN • JERRY CANTRELL 
BOGGY DEPOT COLUMBIA 

11 10 7 24 SEX AND CANDY • MARCY PLAYGROUND 
MARCY PLAYGROUND CAPITOL 

(ii) 16 16 11 SAVE YOURSELF • STABBING WESTWARD 
DARKEST DAYS COLUMBIA 

lE) 14 18 6 SLAM DUNK DLR BAND 
DLR BAND WAWAZAT1! 

0 20 2 

* * * AIRPOWER * * * 
AVA ADORE THE SMASHING PUMPKINS 
ADORE VIRGIN 

15 13 14 11 CLOSING TIME • SEMISONIC 
FEELING STRANGELY FINE MCA 

16 12 8 18 MY HERO • FOO FIGHTERS 
THE COLOUR AND THE SHAPE ROSWELUCAPITOL 

17 15 13 40 
MY OWN PRISON • CREED 
MY OWN PRISON WIND-UP 

15 18 17 45 TOUCH, PEEL AND STAND • DAYS OF THE NEW 
DAYS OF THE NEW OUTPOST/GEFFEN 

19 17 19 8 REAL WORLD • MATCHBOX 20 
YOURSELF OR SOMEONE LIKE YOU LAVA ATLANTIC 

CI 23 22 7 

* * * AIRPOWER * * * 
DON'T DRINK THE WATER • DAVE MATTHEWS BAND 
BEFORE THESE CROWDED STREETS RCA 

21 19 15 26 THE UNFORGIVEN II • METALLICA 
RELOAD ELEKTRA/EEG 

CI 22 21 9 SHE'S GONE ERIC CLAPTON 
PILGRIM REPRISE 

0 24 23 5 I WILL STILL BE LAUGHING • SOUL ASYLUM 
CANDY FROM A STRANGER COLUMBIA 

CI 25 24 5 IRIS • GOO GOO DOLLS 
"CITY OF ANGELS" SOUNDTRACK WARNER SUNSET/REPRISE 

25 21 20 15 USE THE MAN MEGADETH 
CRYPTIC WRITINGS CAPITOL 

(9 34 2 CIGARETTES AND ALCOHOL ROD STEWART 
WHEN WE WERE THE NEW BOYS WARNER BROS. 

0 26 25 8 SHIMMER • FUEL 
SUNBURN 550 MUSIC 

0 NEW 1 I DON'T WANT TO MISS A THING • AEROSMITH 
ARMMAGEDDON: THE ALBUM COLUMBIA 

29 27 26 6 TIME AGO • BLACK LAB 
YOUR BODY ABOVE ME DGC/GEFFEN 

()l) NEW 1 SPACE LORD MONSTER MAGNET 
POWERTRIP A&M 

10 28 32 4 THE WAY • FASTBALL 
ALL THE PAIN MONEY CAN BUY HOLLYWOOD 

CI NEW> 1 MY SONG JERRY CANTRELL 
BOGGY DEPOT COLUMBIA 

33 29 33 4 BE QUIET AND DRIVE (FAR AWAY) • DEFTONES 
AROUND THE FUR MAVERICK/WARNER BROS. 

CD 33 2 THAT SONG • BIG WRECK 
IN LOVING MEMORY OF... ATLANTIC 

35 31 29 8 BOOM BOOM BIG HEAD TODD & THE MONSTERS WITH JOHN LEE HOOKER 
BEAUTIFUL WORLD REVOLUTION 

0 36 — 2 MONSTERSIDE • ADDICT 
STONES BIG CATN2 

C I 38 ___ 2 LUCY CARAMEL 
CARAMEL 41/GEFFEN 

38 30 28 22 GIVEN TO FLY PEARL JAM 
YIELD EPIC 

(U) 37 40 3 AT THE WATER STEGOSAURUS 
STEGOSAURUS REPRISE 

CI NEW 1 SHINING IN THE LIGHT JIMMY PAGE & ROBERT PLANT 
WALKING INTO CLARKSDALE ATLANTIC 

Compiled from a national sample of airril y supplied by Broadcast Data Systems' Radio Track service. 109 Mainstream rock stations and 81 modem rcck s 

Track showing an Increase in detections over the previous week, regardless of chart movement. Airpower awarded to those records which attain 800 delectIons (Mainstream Rock) or 1,100 detections (Modem Rock) for the first time. • Videoclip availability. ©1998, Billboard/BPI Communications. 

finished. Usually they have to be coaxed out of me 
like a shy animal you try to lure out of the bushes 
with a peanut." 
The trio from Buffalo, N.Y., welcomes the fan 

interest in "Iris," named after a random ad in L.A. 
Weekly; the song's success buys the band time to 
work out the kinks on its forthcoming album. 
Rzeznik says, "We're working with great people 
like Rob Cavallo and are excited to be in the stu-
dio, but it's scary. IA Boy Named] Goo' was a big 
hit, and it cast a long shadow. It's hard to recover. 
You get afraid to go back in the ring. It's thrilling 
to think 'Iris' affects people personally, and the 
radio interest holds the label at bay, giving us some 
more time to perfect the new" 

MAY 30, 1998 

Modern Rock Tracks TM 
c' e 

_'4n 
ez TRACK TITLE ARTIST 

ALBUM TITLE (IF ANY) IMPRINT/PROMOTIONG LABEL 

0 2 2 12 

* * * No. 1* ** 
CLOSING TIME 1 week at No 1 • SEMISONIC 
FEELING STRANGELY FINE MCA 

2 1 1 15 THE WAY • FAST BA L L 
ALL THE PAIN MONEY CAN BUY HOLLYWOOD 

O i 3 6 8 IRIS • GOO GOO DOLLS 
"CITY OF ANGELS" SOUNDTRACK WARNER SUNSET/REPRISE 

C I 4 4 8 DON'T DRINK THE WATER • DAVE MATTHEWS BAND 
BEFORE THESE CROWDED STREETS RCA 

5 5 5 8 PUSH IT • GARBAGE 
GARBAGE VERSION 2.0 ALMO SOUNDS/INTERSCOPE 

C i 9 2 AVA ADORE THE SMASHING PUMPKINS 
ADORE VIRGIN 

0 8 8 12 SHIMMER • FUEL 
SUNBURN  550 MUSIC 

8 7 7 14 WISHLIST 
YIELD PEARL JAM 

EPIC 

9 6 3 17 I WILL BUY YOU A NEW LIFE • EVERCLEAR 
SO MUCH FOR THE AFTERGLOW CAPITOL 

CI 10 10 4 HEROES • THE WALLFLOWERS 
GODZILLA THE ALBUM EPIC 

10 11 11 8 FLAGPOLE SITTA HARVEY DANGER 
WHERE HAVE ALL THE MERRYMAKERS GONE? SLASH/LONDON/ISLAND 

CI 15 19 8 JUMP RIGHT IN • THE URGE 
MASTER OF STYLES IMMORTAUEPIC 

13 12 9 31 SEX AND CANDY • MARCY PLAYGROUND 
MARCY PLAYGROUND CAPITOL 

14 13 15 9 REAL WORLD • MATCHBOX 20 
YOURSELF OR SOMEONE LIKE YOU LAVA/ATLANTIC 

0 1 14 17 6 SPARK • TORI AMOS 
FROM THE CHOIRGIRL HOTEL ATLANTIC 

16 18 16 13 ZOOT SUIT RIOT • CHERRY POPPIN' DADDIES 
ZOOT SUIT RIOT MOJO/UNIVERSAL 

CI 22 21 6 REDUNDANT NIMROD. • GREEN DAY 
REPRISE 

18 16 13 27 MY OWN PRISON • CREED 
MY OWN PRISON  WIND-UP 

19 17 12 20 MY HERO • FOO FIGHTERS 
THE COLOUR AND THE SHAPE ROSWELUCAPITOL 

('2-6) 27 31 5 
, 

* * * AIR P OW ER * * * 
INSIDE OUT • EVE 6 
EVE 6  RCA 

21 19 14 11 LOSING A WHOLE YEAR • THIRD EYE BLIND 
THIRD EYE BLIND ELEKTRNEEG 

22 20 20 12 FROM YOUR MOUTH • GOD LIVES UNDERWATER 
LIFE IN THE SO-CALLED SPACE AGE 1500/A&M 

CI 25 26 6 WHAT I DIDN'T KNOW ATHENAEUM 
I RADIANCEI ATLANTIC 

CI 24 25 5 LUCKY MAN • THE VERVE 
URBAN HYMNS VC/HUTNIRGIN 

25 21 18 16 TORN • NATALIE IMBRUGLIA 
LEFT OF THE MIDDLE RCA 

® 26 27 5 I WILL STILL BE LAUGHING • SOUL ASYLUM 
CANDY FROM A STRANGER COLUMBIA 

CI 31 33 4 SAINT JOE ON THE SCHOOL BUS MARCY PLAYGROUND 
MARCY PLAYGROUND CAPITOL 

® 32 34 4 SONG FOR THE DUMPED BEN FOLDS FIVE 
WHATEVER AND EVER AMEN 550 MUSIC 

CI 28 28 10 SAVE YOURSELF • STABBING WESTWARD 
DARKEST DAYS COLUMBIA 

0 33 32 6 TIME AGO • BLACK LAB 
YOUR BODY ABOVE ME DGC/GEFFEN 

31 29 24 14 SHELF IN THE ROOM • DAYS OF THE NEW 
DAYS OF THE NEW OUTPOST/GEFFEN 

32 34 30 9 UNINVITED ALANIS MORISSETTE 
"CITY OF ANGELS" SOUNDTRACK WARNER SUNSET/REPRISE 

19 35 37 3 KIND & GENEROUS • NATALIE MERCHANT 
OPHELIA ELEKTRA/EEG 

34 30 23 13 CUT YOU IN • JERRY CANTRELL 
BOGGY DEPOT COLUMBIA 

35 36 29 26 CLUMSY • OUR LADY PEACE 
CLUMSY COLUMBIA 

36 37 36 22 GIVEN TO FLY 
YIELD PEARL JAM 

EPIC 

(I) NEW 1 DEBBIE THE B-52'S 
TIME CAPSULE: SONGS FOR A FUTURE GENERATION REPRISE 

® NEW 1 GET 'EM OUTTA HERE SPRUNG MONKEY 
MR. FUNNY FACE SURFDOG/HOLLYWOOD 

0 40 —  2 4 AM OUR LADY PEACE 
CLUMSY COLUMBIA 

19 39 40 3 IF YOU CAN'T SAY NO 5 • LENNY KRAVITZ 
VIRGIN 

HITS! 
IN 

TOKIO 
Week of May3, 1998 

10 My Heart Will Go On / Celine Dion 

.2, Everything's Gonna Be Alright/ Sweetbox 

(1. Falling For You / Tamia 

0 My Fathers Eyes / Eric Clapton 

IS Frozen / Madonna 

IS Not Alone / Bernard Butler 

(1) Lay Me Down / Meja 

0 Black Velveteen / Lenny Kravitz 

IS Ain't That Just The Way / Lutricia McNeal 
(3 Rewind / Celetia 

0 Brimful Of Asha / Cornershop 

(3 Toro / UA 

Of Dreams / The Corrs 

0 Brighter Days / Sybil 

,C) Forget Me Not / Bonnie Pink 

0 Found A Cure / Ultra Nate 

O Tsutsumikomuyouni... / Misia 

0 Push It / Garbage 

(3 Stop / Spice Girls 

IS Real Love / Speech 

83 You're Still The One / Shania Twain 

IS All 'Bout The Money/ Meja 

O No, No, No / Destiny's Child 

IS Picture Of You / Boyzone 

IS Royalty / Gang Starr Featuring K-Ci & Jojo 

IS Torn / Natalie Imbroglio 

0 A Rose Is Still A Rose / Aretha Franklin 

IS Ainoshirushi / Puffy 

IS All My Life / K-Ci And Jojo 

Lizard / The Mopeds 

IS Rock Your Baby/ Lisa Maxwell 

IS Kiss The Rain / Billie Myers 

IS Tsumetai Hoho / Spitz 

IS The Continental / Eliane Elias 

IS Why Can't We Be Friends? / Smash Mouth 

IS Lovely Daze 1Jazzy Jeff And Fresh Prince 

IS Off The Hook /Jody Watley 

Walking On The Sun / Smash Mouth 

IS The Cup Of Life / Ricky Martin 

IS Kokomo / Baha Men 

0 Sweet Summer Day / Chris Rea 

IS I Want You Back '98 / Jackson 5 Featuring 

Black Rob 

(4) Just A Memory / 7 Mile 

The Arms Of The One Who Loves You / 

Xscape 

(3 Rewind / London Electricity 

(3 Are You Jimmy Ray? / Jimmy Ray 

IS I Will Still Be Laughing / Soul Asylum 

(3 Heaven / Lai% 

(3 Ray Of Light / Madonna 

Every Time /Janet Jackson 

Selections can be heard on 

"Sapporo Beer Tokio Hot 100" 

every Sunday 1 PM-5 PM on 

J-WAVE / 81.3 FM in TOKYO 

81.3 Fill J-WAUE 
Station information available at 
http://www.j-wave.co.jp 
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Music Video 
PROGRAMMING 

FOR WEEK ENDING MAY 17, 1998 

Billboard Video Monitor. 

Canada's MuchMoreMusic Aims 
To Establish A Unique Identity 

M UCHMOREMUSIC: Much-
Music's AC-style spinoff chan-
nel—MuchMoreMusic, slated to 
launch in Canada in Septem-
ber—has started to establish a 
separate identity by generating 
original programming. The first 
fare is an exclusive TV concert 
with Bruce Hornsby, which was 
taped May 19 in Montreal. 
The new channel, which will 

be geared to the 25-54 demo-
graphic (Billboard, April 25), is 
still working on cable distribu-
tion in Canada, according to 
MuchMusic parent CHUM Tele-
vision. The Hornsby concert was 
taped in a style simi-
lar to that of Much-
Music's "Intimate & 
Interactive" series, in 
which artists perform 
in an intimate setting 
and answer questions 
from the studio audi-
ence as well as those 
sent by phone, fax, 
and E-mail. 
Although the con-

cert won't be shown 
until September or 
October, CHUM Tele-
vision VP/GM Mark 
Rubinstein says the 
show's taping was 
scheduled to coincide 
with the recent Cana-
dian Cable Television Assn. Con-
vention. 

"A large number of our poten-
tial affiliates attended the con-
vention, and [the concert] is their 
first entree into what Much-
MoreMusic is about," he says. 
MuchMoreMusic's French-lan-

guage sister channel, MusiMax, 
will also televise the concert. 
"The difference between Much-
MoreMusic and MusiMax," says 
Rubinstein, "is that MusiMax 
has more expansive music con-
tent that would include country 
and classical music not covered 
by MuchMoreMusic." 

Despite parent CHUM Televi-
sion's ambitious plans for Much-
MoreMusic, there are no imme-
diate plans for more MuchMusic 
spinoff channels. Rubinstein 
says, "In Canada, digital cable 
technology has been delayed, 
and there's a channel-capacity 
issue." He adds that there are no 
plans to distribute MuchMore-

Music in the U.S., unlike Much-
Music, which launched a U.S. 
version in 1994. 

Rubinstein says most of Much-
MoreMusic's programming will 
consist of videoclips. "But we 
want to go beyond just showing 
videos," he says. "We want a do 
a lot of background and docu-
mentary-style programming on 
the artists. For example, if some-
one like Robbie Robertson or 
Joni Mitchell comes out with a 
new album, we wouldn't just 
show their latest videos. We'd 
also have a program that traces 
the development of these 

artists." 

M ICHAEL LU-
CERO REMEM-
BERED: The untime-
ly death of director 
Michael Lucero, the 
owner of the produc-
tion company ?UC Is 
?UGet (see Lifelines, 
page 85) has shocked 
and saddened the mu-
sic video industry. 
"Michael had that 

rare quality of being 
very talented and 
spiritually sound," 
says A&M Records 
senior director of 
video production 

(U.S.) Randy Sosin, who worked 
with Lucero. "I can't help but 
think of the saying 'only the good 
die young' when I think of 
Michael [passing away]." 
?UC Is ?UGet represents 

directors Chris Robinson, Carl 
Verna, Pierre Verna, and 
Lance Mercer. At press time, 
the company's fate was still 
undecided. An update will be 
reported in this column as 
details develop. 

THIS & THAT: The Box has 
partnered with Liberty Spanish 
Group to launch two new Latin-
music channels on selected TCI 
Cable systems this June. One 
channel will focus on Tejano 
music, while the other will fea-
ture mainstream Latin music. 
The Wallflowers and Natalie 

Imbruglia will perform at the 
seventh annual MTV Movie 
Awards, which will premiere 
June 4 on MTV. 

THE 
E E 

by Carla 
Hay 

PRODUCTION NOTES 
LOS ANGELES 

Chris Rogers directed LeAnn 
Rimes' "Commitment" video. 
The Goo Goo Dolls' "Iris" clip 

was directed by Nancy Bardaw-

Director Lara M. Schwartz 
lensed Amari's "Callin' " video. 

NEW YORK 
Ringo Starr shot "La De Da" with 

director Nancy Brewer. 
Fat Cat Kareem's "Fugazi" was 

directed by Carl Verna, Pierre 
Verna, and Chris Robinson. 
Cam'ron shot his "3 5 7" video 

with director Lance "Un" Rivera. 

THE MOST-PLAYED CLIPS AS MONITORED BY BROADCAST DATA SYSTEMS 
"NEW ONS" ARE REPORTED BY THE NETWORKS (NOT BY BDS) FOR THE WEEK AHEAD 

51..1-73 
14 hours daily 
1899 9th Street NE, 
Washington, D.C. 20018 

1 Public Enemy, He Got Game 
2 Xscape, The Arms Of The One Who... 
3 Brandy & Monica, The Boy Is Mine 
4 Boyz II Men, Can't Let Her Go 
5 Janet, I Get Lonely 
6 Mya & Sisqo, It's All About Me 
7 The Lox, Money, Power & Respect 
8 Big Punisher, Still Not A Player 
9 Beenie Man, Who Am I 
10 Busta Rhymes, Turn It Up 
11 Sparkle, Be Careful 
12 Chico Debarge, No Guarantee 
13 Usher, My Way 
14 Charli Baltimore, Money 
15 Pras Michel, Ghetto Supastar 
16 Montell Jordan W/Master P, Let's Ride 
17 7 Mile, Do Your Thing 
18 Next, Too Close 
19 Christion, I Wanna Get Next To You 
20 Babyface & Des'ree, Fire 
21 Jon B., They Don't Know 
22 Queen Pen, Party Ain't A Party 
23 Mariah Carey, My All 
24 LSG, Door #1 
25 Eightball, Pure Uncut 
26 Playa, Cheers 2 U 
27 Public Announcement, Body Bumpin'... 
28 Uncle Sam, Baby You Are 
29 Imajin, Shorty You Keep Playin' With My Mind) 
30 Voices Of Theory, Say It 

** NEW ONS** 

Will Smith, Just The Two Of Us 
Missy Elliott, Hit 'Em Wit Da Neo 
Brian McKnight, The Only One For Me 
Youssou N'Dour, How Come 
Mo Thugs, All Good 
Nicole, Make It Hot 
Miss Jones, Two Way Street 
Will Downing, If She Knew 
She Moves, It's Your Love 
Pressha, Splackavellie 
Nik-Tash-Ta, I Like The Way 
Mase, 24 Hours To Live 

Continuous programming 
2806 Opryland Dr., 
Nashville, TN 37214 

1 Shania Twain, You're Still The One 
2 Steve Warner, Holes In The Floor Of Heaven 
3 Clint Black, The Shoes You're Wearing 

4 LeAnn Rimes, Commitment 
5 Michael Peterson, Too Good To Be True 
6 Faith Hill, This Kiss 
7 Randy Travis, Out Of My Bones 
8 Toby Keith, Dream Walkin' 
9 Tracy Byrd, I'm From The Country 

10 Tim McGraw, One Of These Days 
11 John Michael Montgomery, Love Working On You 
12 Garth Brooks, To Make You Feel My Love 
13 Clay Walker, Then What 
14 Mark Wills, I Do 
15 Reba/Brooks &Dunn, If You See Him/If You See Her 
16 Olivia Newton-John, I Honestly Love You 
17 Dwight Yoakam, Things Change * 
18 Dixie Chicks, There's Your Trouble * 
19 Thompson Brothers Band, Back On The Farm • 
20 Collin Raye, I Can Still Feel You * 
21 Big House, Faith * 
22 David Kersh, Wonderful Tonight • 
23 Jeff Fcenvorthy, Totally Committed 
24 Trisha Yeanvood, There Goes My Baby * 
25 Various Artists, One Heart At A Time 
26 Jason Sellers, This Small Divide • 
27 Joe Diffie, Texas Size Heartache * 
28 Rhett Akins, Drivin' My Life Away * 
29 Sherrie Austin, Put Your Heart Into It 
30 Gary Allan, It Would Be You 
31 John Berry, Over My Shoulder 
32 Kenny Chesney, That's Why I'm Here 
33 The Kinleys, Just Between You And Me 
34 Neal McCoy, Party On 
35 Chely Wright, I Already Do 
36 Sammy Kershaw, Matches 
37 Keith Marling, Papa Bear 
38 Shane Stockton, What If I'm Right 
39 Hal Ketchum, I Saw The Light 
40 Ty Herndon, A Man Holdin' On 
41 Cledus T Judd, Wives Do It All The Time 
42 Deryl Dodd, Time On My Hands 
43 Lisa Brokop, How Do I Let Go 
44 George Jones, Wild Irish Rose 
45 Monty Holmes, Why'd You Stan Lookin' So Good 
46 Derailers, Just One More Time 
47 Lee Ann Womack, Buckaroo 
48 Chris Knight, Framed 
49 Mindy McCready, You'll Never Know 
50 The Mavericks, Dance The Night Away 

• Indicates Hot Shots 

** NEW ONS** 

Clint Daniels, A Fool's Paradise 
Jo Dee Messina, I'm Alright 
LeAnn Rimes, Looking Through Your Eyes 
Mile Mason, The Strong One 
Shana Petrone, Heaven Bound 
Vince Gill, If You Ever Have Forever In Mind 

Continuous programming 
1515 Broadway, NY, NY 10036 

1 Janet, I Get Lonely 
2 Brandy & Monica, The Boy Is Mine 
3 Brian McKnight, Anytime 
4 Mariah Carey, My All 
5 Puff Daddy & The Family, Victory 
6 Natalie Imbruglia, Torn 
7 Next, Too Close 
8 Dave Matthews Band, bel Drink The Water 
9 The Wallflowers, Heroes 
10 Ice Cube, We Be Clubbin' 
11 Fastball, The Way 
12 Goo Goo Dolls, Iris ** 
13 Sparkle, Be Careful 
14 K-Ci & JoJo, All My Life 
15 Semisonic, Closing Time 
16 Destiny's Child, No, No, No 
17 Matchbox 20, Real World 
18 Madonna, Ray Of Light 
19 Backstreet Boys, Everybody 
20 Lenny Kravitz, If You Can't Say No 
21 Master P, Make Em' Say Uhh! 
22 Will Smith, Gettin Jiggy Wit It 
23 Mya & Sisqo, It's All About Me 
24 Pras Michel, Ghetto Supastar 
25 Everclear, I Will Buy You A New Life 
26 Cherry Poppin' Daddies, Zoot Suit Riot 
27 Shania Twain, You're Still The One 
28 Montell Jordan W/Master P, Let's Ride 
29 Garbage, Push It 
30 Green Day, Time Of Your Life 
31 Marcy Playground, Sex And Candy 
32 Matchbox 20, 3 AM 
33 Tori Amos, Spark 
34 Janet, Together Again 
35 Green Day, Redundant 
36 Third Eye Blind, Losing A Whole Year 
37 Beck, Loser 
38 Lord Tariq & Peter Gunz, Deja Vu 
39 The Notorious B.I.G., Hypnotize 
40 R. Kelly, I Believe I Can Fly 
41 Missy "Misdemeanor" Elliott, The Rain 
42 Sarah McLachlan, Adia 
43 Public Announcement, Body Bumpin'... 
44 Savage Garden, Truly Madly Deeply 
45 Mase, What You Want 
46 Mase, Feel So Good 
47 Usher, Nice & Slow 
48 Hanson, Weird 
49 Matchbox 20, Push 
50 The Notorious BIG., Mo Money Mo Problems 

** Indicates MN Exclusive 

** NEW ONS** 

Aerosmith, I Don't Want To Miss A Thing 
Harvey Danger, Flagpole Sitta 
The Urge, Jump Right In 

Continuous programming 
1515 Broadway, NY, NY 10036 

1 Natalie Imbruglia, Torn 
2 Marcy Playground, Sex And Candy 
3 Savage Garden, Truly Madly Deeply 
4 Fastball, The Way 
5 Matchbox 20, 3 AM 
6 Shania Twain, You're Still The One 
7 Vonda Shepard, Searchin' My Soul 
8 Dave Matthews Band, boni Drink The Water 
9 The Wallflowers, Heroes 

10 Celine Dion, To Love You More 
11 Madonna, Ray Of Light 
12 Smash Mouth, Walkin' On The Sun 
13 Mariah Carey, My All 
14 Sarah McLachlan, Adia 
15 Madonna, Frozen 
16 Aretha Franklin, A Rose Is Still A Rose 
17 Matchbox 20, Push 
18 Sister Hazel, All For You 
19 Third Eye Blind, Semi-Charmed Life 
20 Sugar Ray, Fly 
21 The Wallflowers, One Headlight 
22 Paula Cole, Me 
23 Ben Folds Five, Brick 
24 Celine Dion, My Heart Will Go On 
25 Jewel, Foolish Games 
26 Chumbawamba, Tubthumping 
27 Matchbox 20, Real World 
28 Paula Cole, I Don't Want To Wait 
29 Bonnie Raitt, One Belief Away 
30 Fleetwood Mac, Landslide 
31 Janet, I Get Lonely 
32 Gloria Estefan, Heaven's What I Feel 
33 Babyface & Des'ree, Fire 
34 Billie Myers, Kiss The Rain 
35 Edwin McCain, I'll Be 
36 Ebba Forsberg, Lost Count 
37 Melissa Etheridge, Come To My Window 
38 Gloria Estefan, Turn The Beat Around 
39 Alanis Morissette, Hand In My Pocket 
40 Shawn Colvin, Nothin' On Me 
41 Black Lab, Time Ago 
42 Frank Sinatra Mono, I've Got You Under... 
43 13-52s, Love Shack 
44 Michael Penn, No Myth 
45 Phil Collins, In The Air Tonight 
46 Bruce Springsteen, Tunnel Of Love 
47 Bananarama, Cruel Summer 
48 Doue-Lite, Groove Is In The Heart 
49 Chris Isaak, Wicked Game 
50 Billy Joel, Uptown Girl 

* * NEW ONS* * 

Garth Brooks, To Make You Feel My Love 
John Fogerty, Premonition 
Bob Seger & Martina McBride, Chances Are 
Olivia Newton-John, I Honestly Love You 

THE CLIP LIST. A SAMPLING OF PLAYLISTS SUBMITTED BY 
NATIONAL & LOCAL MUSIC VIDEO OUTLETS FOR 
THE WEEK ENDING MAY 30, 1998, 

music network 

Continuous programming 
1221 Collins Ave 
Miami Beach, FL 33139 

AMERICA'S NO. 1 VIDEO 

Eightball, Pure Uncut 

BOX TOPS 

Five, When The Lights Go Out 
Sparkle, Be Careful 
Pras, Ghetto Supastar 
Cam'ron, 357 (Magnum Pl.) 
Usher, My Way 
Tori Amos, Spark 
Big Punisher, Still Not A Player 
Master P, I Got The Hook-Up 
Sarah McLachlan, Adia 
LSG, Door #1 
Mya, It's All About Me 
Cleopatra, Cleopatra's Theme 
Youssou N' Dour & Canibus, How Come 
Chico Debarge, No Guarantee (Remix) 
WC, Cheddar 
Treana, Naked On You 
Backstreet Boys, Everybody 
Unwritten Law, Teenage Suicide 
Xscape, The Arms Of The One Who Loves You 
Charli Baltimore, Money 
Scarface, Sex Faces 
Uncle Sam, Baby You Are 
The Urge, Jump Right In 
'N Sync, I Want You Back 

NEW 

2 Skinnee J's, Riot Nrrrd 
Addict, Monster Side 
Big Bad Voodoo Daddy, You & Me &The Bottle... 
Blackstreet, I Can't Get You Out... 
Brian McKnight, The Only One For Me 
Chopper One, A Punk Named Josh 
Earj-E, BNK 
Harvey Danger, Flagpole Sitta 
Mase, 24 Hours To Live 
Missy Elliott, Hit 'Em Wit Da Hou 
Mo Thugs Family, It's All Good 
Natalie Merchant, Kind & Generous 
Tricky, Broken Homes 

Continuous programming 
1515 Broadway 
New York, NY 10036 

NEW 

Ben Folds Five, Song For The Dumped 
MXPX, I'm OK, You're OK 
Nicole, Make It Hot 
Save Ferris, The World Is New 
Harvey Danger, Flagpole Sitta 
Blink 182, Josie 
Komeda, It's Alright Baby 
The Skoidats, Last Night 
Junkster, The Only One 
Drugstore, El President 
Addict, Monster Side 
Massive Attack, Teardrop 
Cold, Go Away 
Black Eye Pears, Fallin' Up 
Sunz Of Man, Shining Star 

Continuous programming 
299 Queen St West 
Toronto, Ontario M5V225 

Detones, Be Quiet And Drive (new) 
Ultra Nate, Found A Cure (new) 
Madonna, Ray Of Light 
Sarah McLachlan, Adia 
The Tea Party, Release 
Fastball, The Way 
Spice Girls, Stop 
The Rascalz, Northern Touch 
Matthew Good Band, Indestructible 
The Verve, Lucky Man 
Next, Too Close 
Big Wreck, That Song 
Natalie Imbruglia. Torn 
Robyn, Do You Really Want Me 
The Watchmen, Stereo 
Montell Jordan, Let's Ride 
Love Inc., Broken Bones 
Brian McKnight, Anytime 
Aqua, My Oh My 
Savage Garden, Break Me Shake Me 

I 1 nk 

EUROPEI 

Continuous programming 
Hawley Crescent 
London NW18TT 

Madonna, Ray Of Light 
Destiny's Child, No, No, No 
Janet, Go Deep 
All Saints, Under The Bridge 
Savage Garden, Truly, Madly, Deeply 
Busta Rhymes, Turn It Up 
Boyzone, All That I Need 
Janet, I Get Lonely 
Catatonia, Road Rage 
Mase, What You Want 
Eagle Eye Cherry, Save Tonight 
K-Ci & JoJo, All My Life 
Anouk, It's So Hard 
Destiny's Child, With Me 
Ace Of Base, Life Is A Flower 
Simply Red, Say You Love Me 
Mellowbag & Fruendeskreis, Tabula Rasa 
Pino Daniele, Amore Senza Fine 
Articolo 31, La Fidanzata 
Luca Carboni, Le Regazze 

* COLLEGE 

, TELEVISION 

NETWORK 

10 hours daily 
909 Third Avenue 
New York, NY 10022 

Big Wreck, That Song 
Changing Faces, Same Tempo 
Eboni Foster, Crazy For You 
Edwin McCain, I'll Be 
Los Amigos Invisibles, Sexy 
Radiohead, No Surprises 
Save Ferris, The World Is New 
She Moves, It's Your Love 
Shim f/MC Lyte, I Like 
Soul Asylum, I Will Still Be Laughing 
Sunz Of Man, Shining Star 
The Thompson Brothers Band, Back On The Farm 
The Urge, Jump Right In 
Wink, Sixth Sense 
Xscape, The Arms Of The One Who Loves You 

JBS 
Three hours weekly 
216 W Ohio 
Chicago, IL 60610 

Garbage, Push It 
Oxido, To All 
Deftones, Be Quiet And Drive 
Eve 6, Inside Out 
Tori Amos, Spark 
Bernard Butler, Stay 
Soul Asylum, I Will Still Be Laughing 
Plasticing Mosh, Mr. P Mosh 
Hum, Green To Me 
The Verve, Lucky Man 
Mother God Moviestar, Subway 
Stabbing Westward, Save Yourself 
Junkster, The Only One 

R44E 
TV FOR U-NOT THEM "P4 

1/2-hour weekly 
46 Gifford St 
Brockton, MA 02401 

Pure, Chocolate Bar 
Fuel, Shimmer 
Sister Soleil, Torch 
Stabbing Westward, Save Yourself 
Big Wreck, That Song 
Dave Matthews Band, Don't Drink The Water 
Garbage, Push It 
Eve 6, Inside Out 
Propellerheads, History Repeating 
Jimmie's Chicken Shack, Dropping Anchor 
Soul Asylum, I Will Still Be Laughing 
Save Ferris, The New World 
Tori Amos, Talula 
Ton Amos, Hey Jupiter 
Tori Amos, God 
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NEW ZEALAND RECORD BIZ FACES PARALLEL IMPORTING 
(Continued from page 10) 

New Zealand Institute of Economic 
Research to prepare an analysis of 
the effects of the ban on parallel 
imports under the 1994 Copyright 
Act. The report, released in Febru-
ary this year, focused on three prod-
uct groups that could be drastically 
affected by parallel importing— 
motor vehicles, books, and CDs—and 
concluded that the overall impact of 
removing parallel import restric-
tions was "likely to be positive." 
Luxton expects the new reforms 

will lead to "families and business 
being able to buy imported goods at 
world-best prices." 
While consumer savings are 

expected particularly in the motor 
industry, local music retailers are not 
predicting a bonanza for record buy-
ers, who currently pay up to $34.95 
New Zealand ($18.72) for front-line 
releases. 

Terry Anderson, music buyer for 
the Warehouse, the country's biggest 
nationwide retail chain, says the 

floundering New Zealand dollar 
means it is business as usual. 
"Because of the dramatic drop in the 
New Zealand exchange rate, it's not 
going to make a hell of a lot of dif-
ference in pricing structure; we can't 
buy any cheaper in the world any-
way." 

Chris Hart, owner of Real Groovy 
Records, Auckland's largest inde-
pendent record store, says that the 
lifting of import restrictions will 
affect his business "hardly at all" and 
that he will continue to work with the 
local affiliates of the major record 
companies. "There's no point in us 
looking elsewhere; there's no price 
advantage to us with albums that are 
available on simultaneous worldwide 
release." Hart adds that the retail 
price of all imports will drop when 
the New Zealand dollar gets 
stronger, as the new importation law 
has ensured that "there isn't the 
mechanism whereby prices can be 
artificially fixed." 

No Aussie Alarm Over N.1. Action 
MELBOURNE, Australia—Across 
the Tasman Sea, the Australian 
music industry is watching events 
in New Zealand unfold with inter-
est. In the last 18 months, the indus-
try has been fighting off plans by 
the Australian government to relax 
parallel import restrictions as a 
way to bring down CD prices. 

But Emmanuel Candi, executive 
director of the Australian Record 
Industry Assn., says there is no 
alarm over a possible a spillover. 
"What's happening in New 

Zealand does not give our govern-
ment any sort of legitimacy in the 
parallel import issue," says Candi. 
"The New Zealand government 
went ahead without any consulta-
tion; research; or regard for jobs, 
investment, and the consumer's 
ultimate welfare." 

Candi believes the music indus-

try might have won the issue. A 
Senate inquiry in March into the 
repercussions of changing copy-
right laws saw opposition rise 
against the government's plans 
(Billboard, March 14). A Senate 
vote on the legislation was post-
poned from last December to late 
March and now looks like it won't 
occur until August. 
With the current low value of 

the Australian dollar, a CD 
imported from the U.S. costs $35 
Australian ($22), $4 Australian 
more than a full-price CD here. 
Talk of an election being called this 
year has led the government to 
back off the issue. 
"The feedback I'm getting from 

some members of the government 
is that they don't want any contro-
versial issues dogging them," says 
Candi. CHRISTIE ELIEZER 

The introduction of parallel 
importing is a positive move for the 
major record companies as it will 
encourage the labels to improve their 
performance in the New Zealand 
market, says Anderson. "I think it's 
just going to keep the record compa-
nies on their toes to keep releases 
right up to date. They'll have to re-
lease the same day as England and 
America. If they don't, an entrepre-
neur will beat them to it." 
Murray Cammick, owner of Auck-

land independent label Wildside, has 
been involved in the local music 
industry for 21 years and believes 
that size does matter when it comes 
to the new importation laws. 

In New Zealand, record stores and 
major labels are required to maintain 
a mutually beneficial relationship and 
are unlikely to be affected by the 
reforms, he says. "In a small market, 
wholesalers and retailers work close-
ly together to successfully market 
music—they are in bed together—so 
the change of legislation will have 
limited impact." 
The record industry's suggestion 

that decreased revenues at major 
record labels due to parallel import-
ing will lead to less monetary in-
vestment in the careers of local 
musicians is not necessarily valid, 
says Cammick. "The new legislation 
will not necessarily lead to less 
funds being invested in New 
Zealand recording artists, as in the 
long term the viability of a major 
label's strong presence on the 
ground in the New Zealand market 
may be proportional to the compa-
ny's success with their own local 
recording artists." 
While similar changes to importa-

tion laws in Australia have prompted 
heated debate on the issue (Billboard, 
March 14), the reforms in New 
Zealand are of no major conse-
quence, says the Warehouse's Ander-
son. "Any sort of scare-mongering is 
absolute nonsense. The record com-
panies are still going to make a prof-
it, and they're still going to support 
local artists." 

ASIAN CONFERENCE TARGETS ECONOMY, A&R 
(Continued from page 7) 

piracy campaign and said he 
planned to extend it to include 
Asian artists. 

For his part, PolyGram's Cheng 
said the current climate shouldn't 
be an excuse to avoid "calculated 
risks" in developing artists. 
"Instead of trying to create Asia's 
answer to the Spice Girls or Han-
son, why not simply try to create 
music that has its origins right 
here?" 
Cheng also said, "Looking ahead, 

it's estimated that by the year 
2005, 50% of the population of 
Asia—and our primary target 
market—will be under age 25. It is 
a market that has grown up, musi-
cally, almost overnight." He added, 
"It is also a market and age group 
searching for its own identity, for 
its own voice. So how do we give 
Asia its musical voice?" 
The PolyGram chief aired video-

clip excerpts by such Asian acts as 
Dadawa and Zheng Jung from 
China, Dewa 19 and ¡Rif from 
Indonesia, Elite and KRIT from 

Malaysia, Ah-Mei and Wu Bai from 
Taiwan, the Hungry Young Poets 
and Eraserheads from the Philip-
pines, and Junior Vay and Tata 
Young from Thailand, among oth-
ers. 
"Norman picked a good cross sec-

tion," said EMI Music Asia presi-
dent Matthew Allison, who added 
his weight to the call for "more 
risky but calculated" artist signings 
in the region. Allison pointed to Tai-
wan, where musical changes are 
evident. "There's been a huge A&R 
shift there," he said. "Half of 
today's top-selling acts would not 
have been successful 18 months ago. 
In Taiwanese terms, it is radical." 

However, other conference pan-
elists pointed out that because most 
Asians are experiencing economic 
woes for the first time, they're like-
ly to be more risk-averse, not less. 
"The severity of the downturn has 
been remarkable," said Warner 
South East Asia senior VP Lachlan 
Rutherford. 
Rock Records' Duann acknowl-

edged that it was a new experience 
to cut his roster as sharply as has 
proved necessary. Tom Yoda, chair-
man/CEO of leading Japanese inde-
pendent label Avex, added, "The 
speed [of the crisis's impact] was 
more than we expected." 
The conference business day 

closed with an audiovisual offering 
by N2K chairman/CEO Larry Ros-
en, outlining the extent to which 
online music retailing is making an 
impact in the U.S. and detailing the 
company's Music Boulevard site. It 
stirred considerable interest from 
the audience. 
That was followed by the presen-

tation of the first MTV/Billboard 
Pioneer Award to Cheng for signif-
icant contributions to the music 
industry in Asia. He received the 
award from top Chinese recording 
star Jacky Cheung. During the pre-
sentation, Cheng's son, Ronald, also 
a popular artist, joined him onstage. 

Assistance in preparing this story 
was provided by Geoff Buipee. 

Platinum Plaques. Radiohead's 1997 Capitol Records release "OK Computer" 
was recently certified platinum by the Recording Industry Assn. of America. The 
group, which just wrapped its U.S. tour for "OK Computer," also has an EP avail-
able in the U.S., titled "Airbag/How Am I Driving?" The EP includes "Airbag" from 
"OK Computer" and six other tracks previously available as B-sides and import 
singles. Pictured, from left, are Joe McFadden, senior VP of sales at Capitol; Roy 
Lott, deputy president at EMI Recorded Music North America; Perry Watts-Rus-
sell, senior VP of A&R at Capitol; Colin Greenwood, Radiohead member; Bryce 
Edge, band co-manager, of Courtyard Management; Radiohead members 
Jonny Greenwood, Thom Yorke, and Ed O'Brien; Gary Gersh, president of Capi-
tol; Chris Hufford, band co-manager. of Courtyard Management; Phil Selway, 
Radiohead member; Rob Gordon, VP of marketing at Capitol; Keith Wozencroft, 
recently named managing director of Parlophone Records (see story, page 10); 
and Brian MacDonald, VP of alternative promotion at Capitol. 

CANADIAN ROYALTY AGREEMENT 
(Contolued.from page 7) 

that took place between CRIA and 
CMRRA while reaching the 1990 
agreement, which the new accord 
replaces. The 1990 agreement—in 
which the royalty rate was upped 
from 5.25 cents to 5.90 cents, to be 
followed by biannual rate increas-
es—addressed such contentious 
issues as returns, deletions, bud-
get and midline products, promo-
tional copies, reserves, auditing, 
and licensing procedures. 

"I don't think anything could 
have been as bad as the 1990 nego-
tiations," says Stan Kuhn, chair-
man of Warner Music Canada. 
"Warner made it very clear this 
time we were negotiating on the 
[labels] side, and that [Columbia 
House] could not use us as an ax to 
get their own agreement]." 

Negotiations for a new mechani-
cal licensing agreement between 
the CMRRA and the two Canadi-

an-operated record clubs that are 
non-CRIA members—Columbia 
House and BMG Direct—are still 
under way. 
While CRIA president Brian 

Robertson refuses to discuss fur-
ther details of the agreement, he 
says the pact is significant because 
it details a wide range of account-
ing and administrative provisions 
governing the relationship be-
tween CMRRA and record compa-
nies. 
However, EMI Music Canada 

president Michael McCarty feels 
the new agreement falls short. "It's 
the best deal [publishers and song-
writers could get right now," he 
says. "We're still the lowest-paid 
songwriters and publishers in the 
developed world." 
CMRRA president David Basskin 

could not be reached for a comment 
on the agreement. 

NORTH COAST BUYS ITSY BITSY 
(Continued from page 10) 

the way the deal is structured," to 
employ North Coast. But, at the 
same time, he questions North 
Coast's abilities in kid vid. "I know 
them pretty well, and they're not 
particularly good at marketing to 
children," Viselman maintains. 
"They've not mastered that 
domain." 
What North Coast does have is 

access to the resources of a parent 
with annual sales of $1 billion. 
Viselman says his success has 
toughened the competition. "Sud-
denly, I can't afford to be a little 
guy in this arena anymore. Any 
time I do anything, someone's 
there," he says. 
At least in the beginning, North 

Coast will bankroll Viselman's 
acquisitions and collect royalties on 
merchandise ranging from tapes to 
toys. "We're not in the program-
ming end of the business per se," 
notes North Coast president 

Stephen Nadelberg. "The whole 
point of our getting involved is to 
allow them to grow their business 
and take it to a new level." 
The revenue stream could help 

replace some of what Handleman 
has lost to direct delivery of videos. 
"It's something I'm very conscious 
of," Viselman says. "It makes my 
company more appealing, and I 
think it means my needs will be 
met." That could cost Anchor Bay 
"Tots TV," with just two episodes in 
limited distribution. 
Viselman says he may use the 

itsy bitsy home video label that 
North Coast has agreed to estab-
lish to shift "Tots TV" elsewhere. 
"It's a possibility," he adds. North 
Coast could be the outlet for the 
direct-to-video programs that 
Viselman hopes to make from 
among the 1,200 projects he has 
rejected since launching the com-
pany three years ago. 
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REMEMBERING THE VOICE 
FRANK SIN A T R A IV ING LEGACY 

REVISITING THE ERAS OF 
(Continued from page 23) 

"That's not what I had in mind at all," 
Billy said. "It was supposed to be 
Lean, Baby—you know, lean back or 
lean forward, baby!" 

Either way, with or without the 
comma, "Lean Baby" and "I'm Walk-
ing Behind You," both recorded on 
April 2, 1953, made up Sinatra's first 
Capitol hit, totaling, according to Gil-
more, 175,000 copies. 

The Reprise Sinatra 
Reprise is the company that Frank 

formed in December 1960 and which, 
on Sept. 3, 1963, became a part of 
Warner Bros. Records which, in turn, 
of course, is a part of Warner Bros., 
which, in turn, Sinatra is a very 
important part of. Sinatra has a one-
third interest in Warner Bros. 
Records financially, but an even 
stronger one emotionally. 

"Music," points out Mo Ostin, gen-
eral manager of Reprise, "has always 
been Frank's roots. For years he had 
wanted his own record company. As 
you know, he was having his difficul-
ties at Capitol and he began looking 
around." 
When Sinatra began looking 

directly at MGM's Verve label, he was 
also looking in Ostin's direction for 
Mo was secretary and controller of 
the outfit. While there he had re-
mined a bright lawyer named Mickey 
Rudin. Sinatra was represented by 
Rudin, who advised him on numerous 
matters in the formation of Frank's 
own company, Reprise. One bit of 
advice: "Hire Mo Ostin." 

Said Ostin: "Frank talked to me at 
great length on the Columbia set 
where he was making 'The Devil at 4 
o'Clock.' He told me how important 
he felt it was to have a record compa-
ny that reflected the artists' as well 
as the businessmen's point of view. He 
wanted to encourage other artists to 
join him in what he felt would be a 
freer, more creative atmosphere. 
"He had had a semi-independent 

record deal at Capitol, and he want-
ed to build a better economic mouse 
trap for artists having ownership in 
a record company so that they'd have 
not only idealistic but business moti-
vations as well." 

Sinatra's Reprise was formed. 
Ostin became vice-president and gen-
eral manager. 
An early 1961 Billboard advertise-

ment, heralding Sinatra's appearance 

SINATRA'S CAREER 

on Reprise (and obviously meant as a 
dig at Capitol), reflected the feeling 
of freedom which he hoped would 
attract other artists. It read: "A new, 
happier, emancipated Sinatra... 
untrammeled, unfettered, uncon-
fined." 

Frank Sinatra's much-heralded sud-
den retirement—and subsequent 
"unretirement"—was the subject of 
a 1973 Billboard article. Here, ex-
cerpts from Laura Deni's Nov 24, 
1973, piece. 

Retirement Isn't The Life For 
Francis Albert 

Frank Sinatra was abruptly retir-
ing after a tumultuous 32-year career. 
The "Swoon Kid" was hanging it all 
up. As a singer he was "The King," 
"Chairman of the Board," "Mr. 
Class." And as a man the archetype 
of every man's fantasies. 

Producer Gregory Peck announces 
a black tie benefit concert months 
before Sinatra announces his retire-
ment. Then Frank makes that reve-
lation, and the evening becomes Sina-
tra's farewell. 
The show is at the Ahmanson and 

Pavillion in downtown Los Angeles, 
June 13, 1971. The smaller theater is 
jammed with Sinatra's relatives and 
special friends. Sinatra has played 
golf that day. He sits backstage drink-
ing vodka and kidding with Jack 
Benny and [Don] Rickles. 

Rosalind Russell, glamorous in 
white crepe, cries at both theaters as 
she introduces Sinatra, her buddy. 

Sinatra comes on waving a finger 
before his face and cautions, "Don't 
you cry" The audience stands in rev-
erence to "The Leaden" 

Sinatra sings. Memories, plateaus 
in his life. Lush, green days, flat on 
your back times, loves of now and 
then. Lyrics that made sense. The 
crowd listened and remembered. 

"Here's the way it started," Sina-
tra tells the crowd as he begins "All 
or Nothing at All." 
Barely able to control the tears, 

Sinatra sings "Nancy With the 
Laughing Face," the song which 
immortalized his first born's baby-
hood. "I'll Never Smile Again" brings 
tears not only to Sinatra's eyes but to 
the audience. Written by Ruth Lowe 
after her husband died and recorded 
by Sinatra May 23, 1941. It is his first 
big record. Then the ring-a-ding 
swinger uptempos it with "Fly Me to 
the Moon." 
He has always given more than the 

best of himself. Power, no excuses, 
proud, never turn back. The emotion-
al "My Way" and the crowd stands up 
for another ovation. He will end his 
farewell appearance his way. 

"I've built my careen" he says soft-
ly, "on saloon songs" and he slips into 
'Angel Eyes." Lonely words and lone-
ly notes. Darkness, a pinpoint spot. 
Sinatra in silhouette. Sinatra and 
loneliness. Sinatra with perspective, 
which could well be the real man. He 
comes to the last line of the song, 
"Excuse me while I ... disappear." 
And he is gone. 

Sinatra is serious about retirement. 
He wants to "read Plato and grow 

petunias." "Hell, I just quit, that's all. 
I don't want to put on anymore make-
up. I don't want to perform anymore. 
I'm tired," he explains. 

Sinatra in Palm Springs relaxing. 
No, his mind didn't wander. The 
whiskey was good and the golf game 
got better. Winter became spring. 
Green winds and April thoughts. The 
newness of retirement wears off. 
"Sometimes he is bored . . . very 
bored," says Frank Jr. 
He begins to make brief token 

appearances. February 19, 1972 he 
produces and stars in his annual Palm 
Springs Police Show. 
On May 19, 1972 Sinatra comes out 

of a 14-month retirement to sing at a 
fund raising extravaganza in Balti-
more. "I feel like I haven't worked in 
years," Sinatra says. 
On April 17, 1973 Sinatra has the 

world on a string just like one of the 
songs that he sang. The address was 
1600 Pennsylvania Ave. 

Sinatra entertains at President 
Nixon's state dinner for Italian Prime 
Minister Guiulio Andreotti. As 
tumultuous applause meets his final 
number, Sinatra ducks behind the 
bandstand and momentarily weeps. 
On his way out, President Nixon 
chats with the singer and invites 
him upstairs to the Nixons' private 

quarters. 
With the comeback and release of 

"01' Blue Eyes," Sinatra is happy. 
Sinatra is back. "01' Blue Eyes," the 
TV special: The Paramount sound-
stage is filled with 400 VIPS. 
Attired in a tuxedo, Sinatra opens 
with "You Will Be My Music" and is 
greeted by young people on two 
revolving turntables on the sound-
stage. 

"That's it, folks," Sinatra says, 
laughing after the first number. 
Halfway through the taping, Sinatra 
walks off the stage for a break, de-
claring, "It's some kind of hot in 
here." Wiping his sweat drenched 

face, he says, "Boy, if you want to go 
on a diet, work here." 

Fast and sure, Sinatra makes only 
two flubs in taping the one-hour spe-
cial. In the first one, he misses the 
lyrics on "Winter In Manhattan," 
during a medley of songs in a saloon 
scene. The second flub comes later 
in the medley. 

Frank and the orchestra are sharp-
ing and Sinatra stops. "We're up 
there. Sorry, sorry" he apologizes to 
the audience. "I keep thinking of 
Chasen's bar all the time." 

Following the taping Frank talks 
about his return to the stage. "Since 
those two events [retirement and 
comeback] came so close, you must 
wonder why I gave it all up." 

"Well, it seemed like a good idea... 
to loaf and play golf. After several 
years, I have a 17 handicap. And the 
other day I made an overseas call and 
the operator asked me how to spell 
my name. I told her. ... and she asked 
my first name, Then she said: 
'Junior'? 

"I didn't find retirement all that I 
expected it to be. I was under con-
stant pressure to return to work." 
He mentions that he has a new 

album coming out and adds, "I'm re-
turning to show business on my own 
terms." 

FROM HOBOKEN TO HOLLYWOOD, AN UNFORGETTABLE STYLE 
(Continued from page 20) 

become the first truly modern pop 
star—not merely a musician but an 
incendiary presence. 
Throughout his career, Sinatra 

thoroughly understood the value of 
his nearly erotic relationship with his 
listeners. He told Playboy in 1963, 
"An audience is like a broad—if you're 
indifferent, Endsville!" 

Sinatra exploited the sensitivity of 
the microphone to create a height-
ened sensation of warmth and inti-
macy in both his concerts and in his 
Columbia recordings. In the decade 
he spent with the label, he mined the 
repertoires of such brilliant Amer-
ican songsmiths as the Gershwins, 
Irving Berlin, Rodgers and Hart, 
Cole Porter, Harold Arlen, and 
Jerome Kern as no other singer had 
before; only Ella Fitzgerald's more 
self-conscious "Songbook" series of 
the '50s had a greater role in re-estab-
lishing the import of these works in 
the country's consciousness. 

Given his appreciation for a good 
song, it's no surprise that in the '40s 
Sinatra became a partner in the 
music publishing company Barton 
Music with Ben Barton, who ran the 
company day-to-day, and Hank Saul-
cola, a publisher who later became 
Sinatra's manager. Its catalog in-
cludes songs penned by Sammy Cahn 
and Jimmy Van Heusen that Sinatra 
introduced in films, such as "High 
Hopes," "All The Way," "Tender 
Trap," and "Come Blow Your Horn." 
Sinatra himself co-wrote two songs 
he recorded: "This Love Of Mine" 
(1941) and "I'm A Fool To Want You" 
(1951). Barton Music is today operat-
ed by Sanicola's son, Henry Sa.nicola, 
and its print is handled by Warner 

Bros. Publications. At his death, Sina-
tra was chairman of the Songwriters' 
Hall of Fame. 

After a period of amazing popular-
ity as a recording artist, movie star, 
and radio singer through the '40s, 
Sinatra's career began to crash as the 
decade turned. His voice—once "The 
Voice"—was blown out by overuse, 
and he wrangled with Columbia about 
sub-par material like "Mama Will 
Bark," a hideous duet with Dagmar 
complete with barking. (Sinatra told 
Time magazine: "The only good it did 
me was with the dogs.") 

"Sinatra had hit bottom, and I 
mean bottom," Capitol Records A&R 
man Alan Livingston recalled in 
writer Will Friedwald's 1995 book 
"Sinatra! The Song Is You." None-
theless, Livingston took a chance and 
signed the broken singer in 1953. 
That deal—and Sinatra's Oscar-win-
ning screen role the same year as the 
ill-fated serviceman Maggio in "From 
Here To Eternity"—restored his for-
tunes forever. 

Sinatra's '50s Capitol recordings— 
perhaps the most celebrated body of 
albums by an American artist—is 
notable on several accounts. Here 
Sinatra offered his mature style. His 
baritone had grown richer, deeper, 
more profound and voluptuous. 
Arrangers developed new dimensions 
to accommodate that style: In place 
of Axel Stordahl's cushiony string-
laden settings, Nelson Riddle, Gordon 
Jenkins, and Billy May fashioned 
charts that could soar and roar as well 
as swell romantically. 

Sinatra took advantage of the LP 
format at Capitol to present his ma-
terial thematically resulting in such 

conceptual releases as the love-
wracked "In The Wee Small Hours" 
(1955) and "Sings For Only The Lone-
ly" (1958), the robust "Songs For 
Swingin' Lovers!" (1956), and the 
brash "Come Fly With Me" (1958). 
As current Capitol Records presi-

dent/CEO Gary Gersh simply says, 
"Frank Sinatra was a cornerstone of 
Capitol Records ... He is part of the 
fabric of America and will always be 
the musical icon to the world." 

During these Capitol years, Sina-
tra also forged his durable perform-
ing persona. Gone was the rail-thin, 
mike-hugging "Frank-eee" of the 
'40s. In his place—in keeping with 
the mixture of vulnerability and hard-
boiled experience in his music—stood 
a new figure, at once pop and hip, 
sporting a snap-brim fedora, an unfil-
tered cigarette dangling from his fm-
gers, a topcoat slung insouciantly over 
one shoulder. 

In 1960, Sinatra sought new worlds 
to conquer and formed his own label, 
Reprise Records, with former Verve 
Records executive Mo Ostin as VP/ 
GM. Employing such arrangers as 
Don Costa, Johnny Mandel, Neal 
Hefti, and Quincy Jones, his music 
grew even more tough and hard-
swinging as the decade progressed; 
he also placed himself in more 
straight-up jazz contexts on albums 
with Duke Ellington and Count Basie 
and dabbled with Brazilian rhythms 
with bossa nova innovator Antonio 
Carlos Jobim. 

It was during this time that pro-
ducer Jimmy Bowen, then an A&R 
exec at Reprise, worked with Sinatra. 
He remembers one night in the stu-

(Continued on next page) 
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REMEMBERING THE VOICE 
FRANK SIN A T R A S I V INS L E G A C Y 

Around The World, Retail Demand Is High For Sinatra's 
A Billboard global staff report. 

In the aftermath of Frank Sinat ra's 
death May 14, fans have been pay-
ing their respects with their wallets. 
The following is a roundup of label 
and retail activity in key territories 
around the globe. 

UNITED STATES 
At retail stores across the coun-

try, Sinatra recordings moved 
briskly. Lew Garrett, VP of pur-
chasing and merchandising at 
Camelot Music in North Canton, 
Ohio, says, "We sold every piece we 
had available at retail on Friday. We 
scrambled to get product into stores 
for the weekend, turning to one-
stops and buying direct." 
While sales have since slowed, 

Garrett says Sinatra titles, especial-
ly the Capitol and Reprise greatest-
hits packages, are still selling well. 
John Grandoni, VP of purchasing 

at National Record Mart in 
Carnegie, Pa., adds, "Sales have 
obviously increased dramatically 
but not to what we experienced 
after Lennon or Elvis died ... The 
difference is that we are dealing 
with a much older demo, and his 
death wasn't a shock as it was with 
the prior two." 
Sales were high enough to land 

six Sinatra titles onto Billboard's 
Top Pop Catalog Albums chart, 
including three in the top 10 (see 
Between the Bullets, page 103). 

However, the best could be yet to 
come. In the week following his 
death, WEA Distribution, EMI 
Music Distribution, and Sony Music 
Distribution shipped more than 1.5 
million units of Sinatra albums to 
stores. 
That tally does not include the 

eight titles already slated for re-
release Tuesday (26) by Reprise and 
Capitol Records (through its EMI-

Capitol Entertainment Properties 
division). The two labels have com-
bined marketing forces to reissue 18 
prime Sinatra titles as part of their 
Entertainer of the Century pro-
gram. A second round of titles will 
follow in the fall. 
According to an E-Prop repre-

sentative, the Entertainer of the 
Century designation was supposed 
te be bestowed upon Sinatra by the 
White House, but he died before a 
presentation date could be secured. 
Additionally, according to Capitol 
Hill sources, Sinatra is expected to 
receive a congressional medal, the 
highest given to a civilian, posthu-
mously. 
Columbia will continue to reissue 

its Sinatra material through its 
Legacy division. Coming first will be 
"The Best Of The Columbia Years," 
originally released in 1995, on June 
16, followed by 1994's "The V Discs 
Collection" on July 7. Both have been 
reconfigured into cube-box sets. 

In terms of previously unreleased 
material, Columbia Legacy will put 
out "Frank Sinatra: The Radio 
Years" on Sept. 8. The double-disc 
set will include rare radio perfor-
mances by Sinatra gleaned from the 
'40s and early '50s. 

JAPAN 
A staffer at the foreign-music sec-

tion at Tower Records' flagship 
Shibuya, Tokyo, store says Sinatra 
product sold out in one hour after his 
death was announced. The store has 
set up special displays for Sinatra's 
Columbia, Capitol, and Reprise eras, 
as well as Sinatra listening posts. 
A spokesman at Toshiba-EMI's 

strategic marketing department 
says the label, which had already re-
released the Capitol album "Come 
Fly With Me," will rerelease four 
more Capitol albums in August. 
Definitive Sony Music Entertain-

ment and Warner Music plans were 
not known by press time. 

GERMANY 
A Sinatra "revival" was under 

way here even before the singer's 
death was announced. According to 
Bernd Dopp, managing director of 
WEA Records in Hamburg, a com-
pilation released last year, "My 
Way—The Best Of Frank Sinatra" 
(put out in both a double- and sin-
gle-disc configuration), has sold 
more than 1 million units. 
At indie store Pressecentrum 

Luebeck, located in the northern 
town of Luebeck, demand for Sina-
tra product has been growing by the 
day. Says manager Mark Phillips, 
"The 'Best Of' albums such as 'My 
Way' and 'New York, New York' are 
the top performers. However, other 
albums are also attracting greater 
demand. We're selling approxi-
mately 25 CDs each day" 

UNITED KINGDOM 
EMI's Parlophone label has taken 

out press ads paying tribute and 
making the public aware of the 
Capitol product on the market, par-
ticularly the boxed set "The Frank 

Sinatra Collection" and the compi-
lation "The Capitol Singles Collec-
tion." However, a Parlophone 
spokeswoman says, "retail is 
demanding every single title." 

British national retailer HMV, 
with 105 stores, says Sinatra cata-
log is selling in the hundreds of 
units, and WERs compilation, "My 
Way—The Best Of Frank Sinatra," 
is in line to be No. 2 on the chain's 
album chart this week, behind Sim-
ply Red's "Blue." 

FRANCE 
"Ever since the news of his death, 

retailers have been asking for a lot 
of Sinatra," says Hugues de Portz-
amparc, WEA catalog label manag-
er, who will ship some 50,000 units 
of the double-CD "My Way—The 
Best Of Frank Sinatra." The compi-
lation was originally released by 
WEA France last year. "We still 
have all the material [posters, dis-
plays], so they'll soon be in record 
stores." 

AUSTRALIA 
Warner Music's director of mar-

keting, Shaun James, reports 10,000 
copies of Sinatra's 80 Reprise titles 
sold immediately after his death. As 
a result, Warner began advertising 
the hits compilation "My Way—The 
Best Of Frank Sinatra" on TV. It 
was released last September in a 
single- and double-CD format, and 
Warner expects both to enter the 
top 20 this week. Warner released 
the title track as a single for the 
first time here. 
EMI Music went to TV advertis-

ing with the Capitol releases 
"Frank Sinatra Through The 
Years-20 Golden Hits," "Duets Vol. 
1," and "Duets Vol. 2." 
"The campaign is primarily 

aimed at older fans," reports strate-
gic marketing manager Josh Hou-

Recordings 
bert. "But given the media exposure 
after his death, we expect that to 
spill over to new fans." 

LATIN AMERICA 
In the Latin region, Sinatra was 

seldom a strong-selling artist, but 
he was still respected by fans and 
artists alike, particularly in Brazil, 
where he drew the second-largest 
crowd ever to a concert in 1980, with 
140,000 fans attending his Rio de 
Janeiro's Maracafia Stadium per-
formance. 
According to Fernando Cabral, 

marketing manager/international 
repertoire at Warner Music Latin 
America, Sinatra has sold 1 million 
units in the region since 1976, when 
Warner created its Latin American 
division. 

In 1967, Sinatra recorded "Fran-
cis Albert Sinatra & Antonio Carlos 
Jobim," a bossa nova set cut with 
Brazil's legendary composer. This 
CD will be included as part of Warn-
er Music Latin America's market-
ing project, "The Frank Sinatra 
Collection." 

In addition, says Cabral, a single 
featuring a studio version and a live 
rendition of "My Way" will be re-
leased throughout most of Latin 
America within one month. 

NORDIC REGION 
According to Warner Music Swe-

den, Sinatra's compilation "My Way 
—The Best Of Frank Sinatra" was 
on the Swedish album chart for 26 
weeks until this February, reaching 
platinum status (80,000 copies sold). 

Since Sinatra's death, says John-
ny Jergander, managing director at 
Hysj! Hysj! Sweden/Mega Skivaka-
demien in Stockholm, "demand has 
been enormous, and like everyone 
else we were taken by surprise, 
which means we are now sold out of 
Frank Sinatra's CDs." 

FROM HOBOKEN TO HOLLYWOOD, AN UNFORGETTABLE STYLE 
(Coln i )1 ued front preceding page) 

dio when Sinatra was cutting "That's 
Life." Bowen had the task of telling 
Sinatra his vocals weren't up to par. 

"I gotta tell you, those steely blue 
eyes did look clear through me for 
about 10 seconds," recalls Bowen. "It 
felt like 20 minutes. I knew if it was 
done right, it was a hit." He'd made 
Sinatra just mad enough that the 
singer changed his whole method. 
"He went back [into the studio], and 
he was pissed off, and he bit the song 
instead of singing it smooth. He 
totally changed his approach to it. I 
told the rhythm section ... 'Make 
this sucker cook, it's way too hip the 
way you're doing it.' When they 
started into it, combined with his 
being pissed, it just worked great, 
great." 
During this epoch, Sinatra's 

friends Dean Martin and Sammy 
Davis Jr. also recorded for Reprise; 
joined by actor Peter Lawford and 
comic Joey Bishop, the "Rat Pack" 
played high-spirited, high-profile, 
sold-out shows at Las Vegas' Sands 

Hotel. These performances immea-
surably raised the desert city's pro-
file as an entertainment haven. 
Producer Phil Ramone, who 

worked with Sinatra in the late '60s 
and again on the "Duets" projects, 
remembers Sinatra's live presence 
during a series of Sands shows that 
were captured on 1966's "Sinatra At 
The Sands." 

"I'd seen him with Quincy Jones 
[who arranged and conducted the 
Count Basie Orchestra for the set] at 
the Sands Hotel for his 50th birth-
day" Ramone recalls. "It was amaz-
ing for me. I saw this very happy, 
crazy, spirited love affair between 
the Basie band and him and Quincy 
... When things swing, he was just 
the happiest man in the world." 

Sinatra may have reached the 
peak of his eminence in 1965, when, 
as he turned 50, his album "Septem-
ber Of My Years," with its autumnal 
single "It Was A Very Good Year," 
won a Grammy as album of the year. 
Also that year, his retrospective TV 

recital, "A Man And His Music," won 
Emmy and Peabody awards; its two-
LP album companion won the album 
of the year Grammy in 1966. 
Although Sinatra continued to 

record prolifically through the '60s, 
essaying songs by such contempo-
rary pop acts as the Beatles and Rod 
McKuen, Sinatra's image and style 
(and his increasingly conservative 
politics) fell out of step with the era's 
rock-skewed tastes. In 1971, he 
announced his retirement from per-
forming. He told a Life reporter, 
"I've had enough. Maybe the public's 
had enough, too." 
Yet a man as fiercely alive in the 

spotlight as Sinatra couldn't sit in 
the wings for too long, and he 
returned in 1973 with an album and 
TV special; both were titled "01' Blue 
Eyes Is Back." From that point on, 
his work in the studio became more 
sporadic. In 1980, he supplied an 
overview of his career with the am-
bitious, sometimes eccentric three-
LP set "Trilogy: Past, Present, 

Future." 
Through the '80s and into the '90s, 

Sinatra toured when the spirit 
moved him; his pipes were severely 
frayed, but the sheer force of his 
charisma could still sell a song as 
demanding as Rodgers and Ham-
merstein's eight-minute oratorio 
"Soliloquy" to a packed house. 
A round of encomia and CD boxed 

sets greeted his 75th birthday in 
1990. In 1993, producer Ramone 
lured him into the studio for the first 
of two "Duets" albums, which elec-
tronically paired the master with 
vocalists ranging from Tony Bennett 
and Barbra Streisand to Bono and 
Chrissie Hynde. "Duets" and its '94 
sequel—triple-platinum and plat-
inum, respectively—were the last 
new studio recordings Sinatra would 
release. Former EMI Records North 
America head Charles Koppelman 
was their executive producer. 
"The aspect that stands in my 

mind was how totally professional he 
was when approaching his craft, 

even at that point," recalls Koppel-
man. "The first show that I went to 
when we were thinking about doing 
'Duets' was a show on Long Island, 
and he almost looked a little nervous 
before the show. But when he 
stepped onstage, he was the ultimate 
professional. People over the years 
would think he was somewhat casu-
al and that it came easy. But the real-
ity was, it just looked that way. He 
knew every little thing that was 
going to go on." 
The complexities of Frank Sina-

tra's character and art may never be 
adequately weighed by a single 
observer. His measure as an Ameri-
can cultural figure and musical co-
lossus is economically summarized 
by the legend on a lapel button still 
sported by some of his fans: "It's 
Sinatra's World—We Just Live In 
It." 

Assistance in preparing this story 
was provided by Melinda Newman 
and Iry Licht man in New York. 
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LABELS TAP INTO KID POWER 
(Coittin nett from jyc 5) 

show can't be discounted; Aerosmith, 
which also appeared on the awards 
show, saw its album "Nine Lives" 
move from No. 110 to No. 97 on The 
Billboard 200, up 26% from the pre-
vious week. 
These facts fly in the face of con-

cerns often voiced at industry con-
ventions about the music industry's 
future. It's often assumed that with 
video games, the Internet, movies, 
and other forms of entertainment to 
choose from, children today have lit-
tle interest in pop music. 
While pop music is indeed vying 

for children's attention along with 
other entertainment choices, the suc-
cess of such kid-oriented acts as 
Spice Girls, the Backstreet Boys, and 
Hanson suggests that preteens 
indeed love pop music—if they are 
exposed to it. 
As Mercury Records (U.S.) senior 

VP of marketing/artist development 
Marty Maidenberg explains, 

"There's really no age limit in terms 
of Hanson's appeal. I know people 
who are 3 years old that ask for CDs 
and [concert] tickets." 
The surprise, however, is that few 

labels seem to be taking advantage of 
marketing pop product to this age 
group, which will make up tomor-
row's adult music consumers. 
Radio Disney—the ABC Radio 

Networks' syndicated 24-hour-a-
day children's radio network that 
broadcasts on the AM band in 22 
markets, including Los Angeles, 
San Francisco, Boston, and 
Atlanta—does receive service from 
record labels, but label representa-
tives don't actively promote records 
to the network. 
Broadcast Data Systems (BDS) 

doesn't monitor Radio Disney, but 
a BDS spokeswoman says the com-
pany is looking into the feasibility 
of monitoring the network, follow-
ing interest from a record distrib-
utor. 
Those unfamiliar with Radio Dis-

ney's programming may be sur-
prised to learn that in addition to 
music from Disney soundtracks, the 
network regularly programs such hit 
acts as Will Smith, the Backstreet 
Boys, Hanson, Spice Girls, Celine 
Dion, and Moby (see sample hour, 
this page). 
At least one major-label marketing 

executive who works closely with one 
of today's most successful kid-ori-
ented acts was completely unaware 
of the network's existence. 
Some, however, have taken note of 

the impact of outlets like Nickelo-
deon and Radio Disney, including 
Maverick Recording Co. co-founder/ 
co-CEO Madonna, who scored a coup 
by introducing the label's new U.K. 
teen sensation, Cleopatra, to nation-
wide TV audiences on this year's 
Kids' Choice Awards. 
As Madonna explains, "Everybody 

at Maverick thought that Nickelo-
deon's Kids' Choice Awards was the 
show for [Cleopatra] to have their 
U.S. performing debut on. So I just 

put on my record company hat and 
made my pitch." 

Kids' Choice host Rosie O'Donnell, 
a Madonna pal, insisted the singer 
appear on the show to introduce the 
act. "I said yes immediately, and I 
was completely knocked out at the 

BACKSTREET BOYS 

response they got at the show," 
Madonna says. 

Another contemporary artist with 
noted kid power is Aerosmith singer 
Steven Tyler, who also performed on 
the Kids' Choice Awards. Tyler also 
sings "I Love Trash" on Sony Won-
der's "Elmopalooza!," an album that 
features the Muppets performing 
with Gloria Estefan, En Vogue, the 
Mighty Mighty Bosstones, O'Don-
nell, the Fugees, Shawn Colvin, 
Jimmy Buffett, Dion, and Kenny 
Loggins. 
While "Elmopalooza!"—which 

recently reigned at No. 1 on the Top 
Kid Audio chart for nine weeks—is 
geared specifically toward the chil-
dren's audience, many who have 
experience in programming for chil-
dren note that the music that today's 
kids like doesn't necessarily have to 
be tied into "Sesame Street." 

"Kids are a little bit more mature 
at a younger age today," says Nick-
elodeon VP of talent relations Paula 
Kaplan. "And parents are also be-
coming more involved in what their 
kids are doing. I think parents and 
kids alike listen to [Hanson, Spice 
Girls, and the Backstreet Boys]." 
Mark Mothersbaugh, a member of 

the pioneering '70s new wave act 
Devo—whose 1980 hit "Whip It" 
occasionally receives airplay on 
Radio Disney—now spends most of 
his time at his West Hollywood-
based Mutato Muzika scoring the 
popular Nickelodeon animated show 
"Rugrats," which has spawned a 
successful live stage show and a 
forthcoming film. 

"Kids today are very sophisticat-
ed," Mothersbaugh says, "a lot more 
than I was when I was 6 or 12 or any-
where in between." 
A problem, as Mothersbaugh sees 

it, is that record companies general-
ly don't know how to reach the chil-
dren's audience. "I think record com-
panies, for the most part, have little 
idea how to market to kids, and part 
of the reason is that they see them as 
aliens," he says. "The truth of the 
matter is, once a kid turns 4 or 5, 
they're exposed to everything in the 
world ... They know about every-
thing, and they really don't like to be 
talked down to. There's an age when 
you need Barney, but a 4-year-old is 
curious about what's happening. 
They're little humans." 
Mothersbaugh has kept that in 

mind while composing music for the 
"Rugrats" series, live show, and 
movie. "When we did the album for 
the live show [released by Inter-

scope] and the music for the live show, 
I really tried hard to come up with a 
way to make music that kids could 
get into that would have the voices of 
their heroes, but wouldn't be corny, 
silly, or uncool," he says. "I tried to 
make music that sounds like the 
music that their big brother or big 
sister listens to." 
That will also be true of the sound-

track to "The Rugrats Movie," due on 
Interscope in the fall. The album will 
feature Jakob Dylan, Beck, Lisa 
Loeb, Busta Rhymes, Iggy Pop, Patti 
Smith, Lenny Kravitz, Lou Rawls, 
Cypress Hill's B-Real, and En 
Vogue's Dawn Robinson. 
The appearance of such credible 

talent on the soundtrack to a chil-
dren's movie has to be viewed as a 
victory for those attempting to lure 
top contemporary talent to children's 
programming. 

IMAGE CONCERNS? 
Says Nickelodeon's Kaplan, "One 

of the biggest obstacles that we had 
in the past when we tried to book 
bands was that people would say, 'It's 
not good for our image. We don't 
want to be perceived as a kiddie band 
or bubblegum thing." 

That's never been a problem for 
Nick Carter, a member of the hit Jive 

NICKELODEON 

Records act the Backstreet Boys. 
"We realize a large part of our audi-
ence is preteens, and that's not bad 
at all," he says. "We enjoy all audi-
ences, whether it's adults, teenagers, 
or preteens or grandmas or 
grandpas." 
That philosophy seems to mirror 

the feelings Nickelodeon executives 
have about kids. "We have known that 
kids like what adults like," says 
Kaplan. "They like good music, and 
they will buy good music or influence 
their parents to buy good music. And 
they are true to the bands that they 
love. They're the ones that will go to 
a concert five times." 
Kaplan reports that Nick-

elodeon's long quest to bring musi-
cal talent to the network is paying 
off. "In the past five to six years, we 
have tried to focus a little more on 
using music as a way to talk to 
kids," she says. 

Initially, the network was able to 
score cameos by pop stars like 
Michael Stipe and Pop in the live-
action "Pete And Pete Show" 
Three years ago, Nickelodeon 

launched "All That," a youth-ori-
ented variety show that happened 
to debut around the same time that 
Arsenio Hall's late-night show 
went off the air. "That was the only 
place for record companies to go 
with rap and R&B artists," Kaplan 
notes. 

"All That," which features a 
theme performed by TLC, has since 
telecast performances by Mary J. 
Blige, Spice Girls, Wyclef Jean, 
Brandy, Kirk Franklin, Sugar Ray, 
the Backstreet Boys, Usher, and 
Boyz II Men. 

Radio Disney's Playlist Goes 
Beyond Standard Kids' Fare 
Following is a sample hour of 

Radio Disney programming. 

Will Smith, "Men In Black" 
James Brown, "I Got You (I 

Feel Good)" 
Steven Tyler, "I Love Trash" 
Moby, "James Bond Theme" 
The Backstreet Boys, "As Long 

As You Love Me" 
LL Cool J, "Who's Afraid Of 

The Big Bad Wolf" 
David Lee Roth, "Slam Dunk" 
Steam, "Na Na Hey Hey Kiss 

Him Goodbye" 
Spice Girls, "Spice Up Your 

Life" 
The Wonders, "That Thing You 

Do!" 
Republica, "Ready To Go" 
Celine Dion, "My Heart Will Go 

On" 
Mighty Mighty Bosst,ones, "Zig 

Zag Dance" 
The Tuesdays, "It's Up To You" 
The Ramones, "Surfin' Bird" 
Presidents Of The United 

States Of America, "Bug City" 

"It's still not easy," Kaplan says of 
booking musical talent, "but it's got-
ten a lot better. People are starting 
to understand the influence kids 
have and how much disposable 
income their parents have. And we 
have really made a concerted effort 
to strike up relationships with rec-
ord companies." 
The 1998 Kids' Choice Awards 

wasn't the first time the network was 
able to score top talent. Last year's 
show featured Jewel, Immature, and 
Savage Garden in its first U.S. TV 
appearance. 

TARGETING YOUNG EARS 
While Nickelodeon has made in-

roads, Radio Disney, which signed on 
Nov. 18, 1996, is still a relatively new 
frontier. 

Robin Jones, Radio Disney's oper-
ations director, says the music indus-

try has been 
slow in its sup-
port of the for-
mat. "Until 
recently, it has 
been a little dif-
ficult to get ser-
vice from record 

MADONNA people," she 
says. "They are 

just now starting to accept us, but 
they're not sure that 6- to 12-year-
olds are driving purchases." 

Like Nickelodeon on TV, Radio 
Disney has a target audience in that 
demographic, but its primary demo 
are children between 2 and 12. This, 
of course, is at odds with the radio 
industry, as the most widely used 
demo by Arbitron to measure listen-
ing habits is 12-plus. 

However, children as young as 4 
years old request to listen to the net-
work on a regular basis once they're 
exposed to it. The network frequent-
ly asks its listeners to call in with 
requests and logs 30,000 calls a week, 
according to Jones. 

Radio Disney's programming con-
sists of a mix of 50% pop, 20% novel-
ty oldies, 20% movie or TV music, 
and 10% children's music. 
The fact that the network pro-

grams music specifically for children, 
of course, has its limitations. The net-
work couldn't play Spice Girls' first 
hit, "Wannabe," because of its sexu-
ally suggestive lyrics. "We don't play 
anything about sex, that's lyrically 
sensitive, or has bad language," Jones 
says. "I would love to play ̀ Gettin' 

Jiggy Wit It,' but we have draw the 
line sometimes." 
However, even if the network 

can't play one song, it will often 
program another track from the 
same act. For example, it's now 
playing the Spice Girls' "Spice Up 
Your Life," as well as Chum-
bawamba's "Amnesia"; it had to 
pass on "Tubthumping" due to the 
song's references to liquor. 

It's difficult to gauge the net-
work's impact on record sales, since 
many songs on its playlist are also 
played on traditional top 40 sta-
tions. However, the tale of a 13-
year-old song by pop-culture paro-
dist "Weird Al" Yankovic offers 
some insight. 

"Yoda," Yankovic's reworking of 
the 1970 Kinks hit "Lola," is one of 
the most-requested songs on Radio 
Disney, and it can be heard as many 
as three times a day. The parody of 
Ray Davies' tune about a transves-
tite, turned into a homage to the 
"Star Wars" character, was original-
ly included on "Dare To Be Stupid," 
a 1985 album that continues to sell 
between 600 and 800 copies a week, 
according to SoundScan. 
Chuck Gullo, president of the All 

American Music Group, which con-
trols Yankovic's catalog, won't credit 
Radio Disney alone for the sales, but 
he does admit it's a factor. "There are 
a lot of kids finding out about him for 
the very first time," Gullo says. "All 
of his catalog has been selling phe-
nomenally, considering he hasn't had 
a new album for a while." 

Yankovic's manager, Jay Levy, also 
acknowledges Radio Disney's impact. 
On his Saturday-morning CBS TV 
show, Yankovic regularly has youth-
oriented musical acts make guest 
spots, including Hanson, A11-4-One, 
Radish, and Barenaked Ladies. In 
Yankovic's one and only in-studio 
musical performance on the program, 
he chose to perform "Yoda" due to its 
exposure on Radio Disney. 
Yankovic has also joined forces 

with Radio Disney in the "Weird Al 
Is My Pal" promotion, in which a lis-
tener will win a trip to Disneyland 
and hang out with Yankovic. 
Levy and Yankovic clearly appre-

ciate the support. "That means a lot 
to us," Levy says. "We always try to 
keep all of our avenues open. Radio 
Disney is very important for the 
younger audience." 
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SHANACHIE, SUGAR HILL SHINE AT THE AFIM INDIE AWARDS 
(Continued from page 14) 

were presented to association mem-
bers only; this year, the field was open 
to all indie labels for the first time. 
The awards were handed out dur-

ing AFIM's closing-night banquet in 
the ballroom of the Adam's Mark 
Hotel. In marked contrast to the logy 
pace of some past Indies testimonials, 
the ceremony—co-hosted by Rounder 
GM Duncan Browne and Watermelon 
Records artist Webb Wilder—moved 
at blazing speed. Awards in 45 cate-
gories were dispensed in just 21/2 
hours, even with the incorporation of 
performances by Wilder, Sugar Hill 
artist Mollie O'Brien, Samson 
Records singer McKinley, and R&B 
unit Sister Sledge, now with Fahren-
heit Records. 
The late blues harmonica ace 

Junior Wells and Chess Records' 
Phil, Leonard, and Marshall Chess 
were inducted into AFIM's Indepen-
dent Music Hall of Fame during the 
ceremony. 
Documentary filmmaker Peter 

Carlson accepted Wells' award; Mar-
shall Chess appeared to a standing 
ovation and saluted the indie "record 
men" of the '50s who—like his late 
father, Leonard, and his uncle Phil— 
helped grow the blues, R&B, and 
rock'n'roll music of the era. 
A complete list of AFIM Indie 

Award winners follows. For more 
news from the convention, see Dec-
larations of Independents on page 75. 

Aggressive Alternative: "Progres-
sion Through Unlearning," Snapcase, 
Victory Records. 

Alternative Rock: "Interpreter," 
Julian Cope, Cooking Vinyl. 
Americana: "It Had To Happen," 

James McMurtry, Sugar Hill. 
Bluegrass: "Longview," Longview, 

Rounder. 
Blues, Acoustic: "Fish Ain't 

Bitin'," Corey Harris, Alligator. 
Blues, Electric: "Reckless," 

Luther Allison, Alligator. 
Cajun/Zydeco: "Friday At Last," 

Steve Riley & the Mamou Playboys, 
Flat Town. 

Celtic/British Isles: "Sunny Spells 
And Scattered Showers," Solas, 
Shanachie. 

Children's Music: "My World," 
Trout Fishing In America, Trout. 

Children's Storytelling: "The Hid-
den Grail: Sir Percival & The Fisher 
King," Odds Bodkin, R,ivertree. 

Classical, Ensemble: "String 
Quartet No. 3," Lee Ornstein, New 
World. 

Classical, Orchestral: "Raut-
avaara: YLN Cto./Isle Of Bliss," the 
Helsinki Philharmonic, Ondine. 

Classical, Solo: "By The Still 
Waters," Joanne Polk, Arabesque. 
Contemporary Christian: "Come 

Walk With Me," Oleta Adams, Har-
mony. 

Country: "Way Out West," Wylie & 
the Wild West, Rounder. 

Dance: "Jocelyn Emiquez," Jocelyn 
Enriquez, Tommy Boy/Timber. 

Folk, Contemporary: "Reunion 
Hill," Richard Shindell, Shanachie. 

Folk, Traditional: "Saddle Songs," 
Don Edwards, Shanachie. 
Gospel: "Hattie B's Daughter," 

Dorothy Norwood, Malaco. 
Gospel, Southern & Bluegrass: 

"Kept & Protected," Doyle Lawson & 
Quicksilver, Sugar Hill. 

Historical: "Anthology Of Ameri-
can Folk Music, Edited By Harry 
Smith," various artists, Smithsonian 

Folkways. 
Instrumental, Acoustic: "Cool And 

Unusual," Martin Simpson, Red 
House. 

Instrumental, Electronic/Ambi-
ent: "On This Planet," Steve Roach, 
Fathom. 

Jazz, Big Band: "iQue Viva Min-
gus!," Mingus Big Band, Dreyfus. 

Jazz, Contemporary: "Northwest 
Passage," Oregon, Intuition Music. 

Jazz, Mainstream: "Sea Changes," 
Tommy Flanagan Trio, Evidence 
Music. 

Jazz, Vocal: "Seasons Of Love," 
Ranee Lee, Justin Time. 

Latin: "Malembe," iCubanismo! 
Starring Jesús Alemariy, Hannibal. 
New Age: "Bridge," Oystein Sevrig, 

Hearts of Space. 
North American Native Music: 

"Circle Dance Songs Of The Paiute 
And Shoshone," Judy Trejo with Del-
gadina Gonzalez & Christina Gonza-
lez, Canyon. 
Pop: "Mirmama," Eddi Reader, 

Compass. 
R&B: "The Soul Of A Woman," 

Shirley Brown, Malaco. 
Rap Album: "One Day This Will All 

Make Sense," Common, Relativity. 
Reggae: "Trust Me," Culture, RAS. 

Rock: "The Last Rock'N'Roll 
Tour," Graham Parker & the Figgs, 
Razor & Tie. 
Seasonal Music: "Holiday Guitar," 

Dan Crary, Sugar Hill. 
Single: "C U When U Get There," 

Coolio, Tommy Boy. 
Soundtrack/Cast Recording: 

"The Boys From Syracuse," the 1997 
New York Cast, DRG. 
Spoken Word: "Jacob Marley's 

Christmas Carol," Tom Mula, Wood-
side Avenue. 

World, Contemporary: "Son Egal," 
Tarika, Xenophile. 

World, Traditional: "The Music Of 

Islam Sampler," various artists, Celes-
tial Harmonies. 
Cover Design: "Voices," various 

artists, Alula, design by Akira Satake. 
Packaging: "Cuba: I Am Time," 

various artists, Blue Jackel Enter-
tainment, design by Red Herring 
Design. 

Liner Notes: "Anthology Of Amer-
ican Folk Music," various artists, 
Smithsonian Folkways, notes by Greil 
Marcus, Jon Pankake, Luts Kemnitz-
er, Neil V. Rosenberg, and Jeff Place. 
Shortform Video: "In Or Out," Ani 

DiFranco, Righteous Babe, directed 
by Ani DiFranco. 

BERRY GORDY HONORED AT ASCAP POP MUSIC AWARDS 
(Continued from page 10 

Nine Inch Nails. 
Most performed songs: "6th Avenue 

Heartache," Jakob Dylan, Brother Jumbo 
Music, Warner/Chappell Music Inc.; 
"Always Be My Baby," Jermaine Dupri, 
Manuel Lonnie Seal, Air Control Music Inc., 
EMI Music Publishing, Full Keel Music Co., 
So So Def Music; "Butterfly Kisses," Randy 
Thomas, PolyGram International Publish-
ing Inc.; "Change The World," Gordon 
Kennedy, Tommy Sims, Bases Loaded 
Music, MCA Music Publishing, PolyGram 
International Publishing Inc.; "Counting 
Blue Cars," Scott Alexander, Rodney 
Browning, Greg Kolanek, George Pender-
gast, J.R. Richards, Bigger Than Peanut 
Butter Music, EMI Music Publishing, Mono 
Rat Music. 

Also, "Crash Into Me," Dave Matthews, 
Colden Grey Ltd.; "The Difference," Jakob 
Dylan, Brother Jumbo Music, Warner/ 
Chappell Music Inc.; "Don't Cry For Me 
Argentina," Tim Rice (PRS), Andrew 
Lloyd Webber (PRS), MCA Music Publish-
ing; "Don't Leave Me," Bunny DeBarge, 
Chauncey Hannibal, Teddy Riley, 
Chauncey Black Music, Donril Music, 
Jobete Music Co. Inc., Smokin' Sounds 
Music Ltd., Warner/Chappell Music Inc., 
Zomba Enterprises Inc. 

Also, "Don't Speak," Eric Stefani, Gwen 
Stefani, Knock Yourself Out Music, MCA 
Music Publishing; "Don't Let Go (Love)," 
Andrea Martin, Ivan Matias, Almo Music 
Corp., One 01' Ghetto Hoe, Sailandra Pub-
lishing, Warner/Chappell Music Inc.; "Fly 
Like An Eagle," Steve Miller, Sailor Music; 
"Foolish Games," Jewel, Warner/Chappell 
Music Inc., Wiggly Tooth Music; "For You I 
Will," Diane Warren, Realsongs, 
Warner/Chappell Music Inc.; "The Fresh-
men," Brian Vander Ark, EMI Music Pub-
lishing, LMNO Pop Music. 

Also, "Give Me One Reason," Tracy 
Chapman, EMI Music Publishing, Purple 
Rabbit Music; "Hard To Say I'm Sorry," 
Peter Cetera, BMG Songs Inc.; "Head Over 
Feet," Glen Ballard, Aerostation Corp., 
MCA Music Publishing; "How Do I Live," 
Diane Warren, Realsongs; "I Can Love You 
Like That," Maribeth Derry, Steve Dia-
mond, Jennifer Kimball, Criteron Music Co., 
Diamond Cuts, Friends and Angels Music, 
Full Keel Music Co., Second Wave Music; "I 
Finally Found Someone," Bryan Adams, 
Marvin Hamlisch, Robert John "Mutt" 
Lange, Barbra Streisand, Badams Music 
Ltd., Emanual Music, TSP Music Inc., 
Zomba Enterprises Inc. 

Also, "I Go Blind," Philip Comparelli 
(SOCAN), Bradley Merritt (SOCAN), Dar-
ryl Neudorf (SOCAN), Neil Osborne 
(SOCAN), Sony/ATV Tunes LLC; "I Love 
You Always Forever," Donna Lewis, Warn-
er/Chappell Music Inc.; "If We Fall In Love 
Tonight," Jimmy Jam, Terry Lewis, EMI 
Music Publishing, Flyte Tyme Tunes; "Just 
Another Day," John Mellencamp, Full Keel 
Music Co.; "Key West Intermezzo (I Saw 
You First)," John Mellencamp, George 
Green, EMI Music Publishing, Full Keel 
Music Co., Katsback Music; "Let's Make A 
Night To Remember," Bryan Adams, 
Robert John "Mutt" Lange, Badams Music 

Ltd., Zomba Enterprises Inc. 
Also, "Men In Black," Theresa 

McFaddin, Patrice Rushen, Will Smith, 
Baby Fingers Music, New Columbia Pic-
tures Music, Treyball Music, Yamina Music; 
"Mmmbop," Isaac Hanson, Taylor Hanson, 
Zachary Hanson, Jam N' Bread Music; 
"Mouth," Merril Bainbridge (APRA), MCA 
Music Publishing, Mouth Music Pty. Ltd. 
(APRA); "No Diggity," Chauncey Hannibal, 
Teddy Riley, Lynise Walters, Chauncey 
Black Music, Donril Music, Funky Mama 
Music, Queen Pen Music, Smokin' Sounds 
Ltd., Zomba Enterprises, Inc.; "Nobody," 
Keith Sweat, E/A Music Inc., Keith Sweat 
Publishing, Warner/Chappell Music Inc.; 
"One Headlight," Jakob Dylan, Brother 
Jumbo Music, Warner/Chappell Music Inc. 

Also, "Ooh Ash ... Just A Little Bit," 
Steve Rodway (PRS), Songs of Peer Ltd.; 

"Push," Matt Serletic, Melusic Music; "Quit 
Playing Games (With My Heart)," Herbert 
Crichlow (STIM), Max Martin (STIM), 
Zomba Enterprises Inc.; "Say You'll Be 
There," Victoria Adams (PRS), Melanie 
Brown (PRS), Emma Bunton (PRS), 
Melanie Chisholm (PRS), Geri Halliwell 
(PRS), Full Keel Music Co.; "Secret Gar-
den," Bruce Springsteen; "Spiderwebs," 
Gwen Stefani, Tony Kanal, Knock Yourself 
Out Music, MCA Music Publishing. 

Also, "Standing Outside A Broken Phone 
Booth With Money In My Hand," Leonard 
Feather, C'hris O'Conner, BMG Songs, Fic-
tion Songs Ltd., Model Music Co., Moonfood; 
"Staring At The Sun," Bono (PRS), Adam 
Clayton (PRS), the Edge (PRS), Larry 
Mullen Jr. (PRS), PolyGram International 
Publishing Inc.; "Sunny Came Home," 
Shawn Colvin, John Leventhal, Lev-A-

Tunes, Scred Songs Ltd., Warner/Chappell 
Music Inc.; "Twisted," Eric McCaine, Keith 
Sweat, Deep Sound Music, E/A Music Inc., 
Keith Sweat Publishing, Warner/Chappell 
Music Inc., Zomba Enterprises Inc.; "Un-
Break My Heart," Diane Warren, Real-
songs; "Wannabe," Victoria Adams (PRS), 
Melanie Brown (PRS), Emma Bunton 
(PRS), Melanie Chisholm (PRS), Geri Hal-
liwell (PRS), Full Keel Music Co., PolyGram 
International Publishing Inc.; "When You 
Love A Woman," Jonathan Cain, Steve 
Perry, Neal Schon, Fingers of Joy Music, 
Love Batch Music, So Much Music; "Where 
Do You Go," Peter Cischof-Fallenstein 
(GEMA), Franz Reuther (GEMA), BMG 
Songs Inc.; "You Learn," Glen Ballard, 
Aerostation Corp., MCA Music Publishing; 
"You Were Meant For Me," Jewel, Warner/ 
Chappell Music Inc., Wiggly Tooth Music. 

BANKRUPTCY BILL TALKS HIT SNAG 
(Continued from page 10) 

plained that recording artists have 
been unfairly singled out in the mea-
sure. The provision was inserted 
without benefit of debate at the sub-
committee and committee level. In 
response, the RIAA redrafted the 
language of the provision to narrow 
its scope to artists who abuse the 
bankruptcy code. That redrafted 
version was rejected by the unions. 

Several Democratic lawmakers on 
the Judiciary Committee also came 
out in opposition to the provision at 
the markup session, although they 
and other members voted the bank-
ruptcy reform measure to the House 
floor May 14. The committee leader-
ship stipulated that the controversial 
provision be discussed and modified 
by the groups before a final vote on 
the whole bill. 

Referring to the examples of sev-
eral black artists embroiled in bank-
ruptcy filings following contract dis-
putes with record companies, Rep. 
Sheila Jackson Lee, D-Texas, says 
the provision should be modified be-
fore a vote by the House because "one 
should recognize that when dealing 
with long-term, personal service con-
tracts, there should be no suggestion 
of slave labor." 
Many artists' managers and repre-

sentatives contacted by Billboard also 
say they opposed the RIAA provision 
in the House bill in its original form. 
"We said we would discuss the 

matter, and we have," says Cary 
Sherman, senior VP/general counsel 
of the RIAA. "We offered a propos-
al that substantially narrows who 
would be affected—not all recording 
artists, but only those who abuse the 
bankruptcy code." 

Although the practice of using 
bankruptcy law in an effort to void 
recording contracts could conceivably 
grow more widespread, the number 
of artists who have thus far attempt-
ed to do so is extremely small. For 
example, a list given to lawmakers 
contains the names of 12 recording 
artists who have declared bankrupt-
cy over the last 20 years—amounting 
to fewer than two artists a year. That 
figure represents approximately 
.05% of the estimated 3,150 artists 
who were under contract or signed to 
labels owned or distributed by the six 
major U.S. record companies in 1997. 

"There are more," says Sherman. 
"This was just a list of some artists; 
these things aren't made public, and it 
would be hard to track all of them 
down unless we searched through the 
records of all the bankruptcy courts." 
While many of the 3,150 perform-

ers and groups signed to labels may 
not be involved in multi-album deals 
in long-term contracts—the type of 
performers that the RIAA has point-
ed to as the ones causing concern— 
artists' managers and representatives 
still estimate that the percentage of 
those performers under long-term 
contracts filing bankruptcy claims is 
still relatively insignificant. 

Representatives of the six major 
record companies decline to reveal 
the names or numbers of artists they 
have under long-term contracts. 

Approximately 3,500 artists were 
under contract to independent U.S. 
record companies in 1997. 
Even the RIARs Sherman admits 

that the number of artists even 
threatening bankruptcy to renegoti-
ate contracts is "still small." 

He adds, "It's not just those who 
have declared bankruptcy, but a 
growing problem with a handful of 
lawyers who more and more are using 
the threat of bankruptcy in contract 
negotiations. And it's spreading." 
At a separate May 19 press brief-

ing called to discuss a number of con-
troversial sections of the bankruptcy 
reform bill, co-sponsor Rep. Bill 
McCollum, R-Fla., who also intro-
duced the recording artist provision, 
ducked questions about why it was 
inserted into the bill after subcom-
mittee and committee hearings. A 
spokesperson from his office told 
Billboard that McCollum inserted the 
provision late because "he didn't 
think it would be controversial." 

Responding to questions, McCol-
lum said that he had been advised by 
industry officials in Nashville recent-
ly that bankruptcy threats are be-
coming a "big threat" to the record-
ing industry and that he'd been 
"handed a long list of examples" of 
artists or groups by industry lobby-
ists, later saying the list only men-
tioned 12 performers. 
A spokesman in McCollum's office 

also says that the RIAA had for-
warded a summary of 15 examples of 
conflicting case law on bankruptcy 
cases, some dating back to 1982. The 
cases involved individuals engaged in 
so-called noncompeting contracts 
such as recording contracts, long-
term "personal service" contracts, 
and instances in which bankruptcy 
cases were dismissed as "bad faith" 
filings. Only six of the 15 cases 
involved recording artists, and only 
two had rulings that favored artists 
over record companies. 
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INDIE LABEL BUYS STATION TO PROMOTE ITS OWN FORMAT 
(Continued from page 10) 

music. 
When asked about the impetus to 

buy a radio station, Gold Circle 
president Mike Delich, who previ-
ously spent 11 years as head of sales 
at American Gramaphone, jokes: 
"Well, there is the pay-for-play thing 
going on, and nobody explained to us 
how it works. We thought we were 
supposed to buy radio stations. And 
after we did, they told us, 'That's not 
exactly the way it works.'" 
On a serious note, he says, the 

label is purchasing the station be-
cause it "wanted a test tube or a lab-
oratory, if you will, to develop a for-
mat that plays the kind of music we 
are in." He says that, if the Omaha 
venture is successful, he can foresee 
the company purchasing another 12-
15 radio stations over the next three 
years. 
The ownership of a radio station 

by a label is considered unusual, 
particularly in an instance where 
the label expects to exert influence 
over what is played. In the '60s and 
'70s, some record labels—i.e., ABC 
Records and the CBS labels—were 
owned by the same companies as 
radio stations, although there were 
walls of separation. 

Delich says there are no govern-
ment regulations prohibiting a label 
from owning and programming ra-
dio stations. In fact, he says, "I am 
shocked that the majors haven't 
gone out and bought up a bunch of 
radio stations." 

Delich says he plans to hire a 
radio professional to help design the 
station's format. "The closest thing 
to what we want to sound like is the 
triple-A format," he says, "but that's 
not it exactly" 

Waitt, chairman of the label, says 
that at the very least, radio stations 
owned by the company will back-
announce songs and have a larger 
playlist than most radio stations. 

Steve Warga, who had been sta-
tion manager for both the AM and 
FM components of the station, will 
join the new owner at the FM side 
of the station as GM. Warga says the 
new owners have "great ideas." For 
instance, he points out that the 
Omaha market doesn't have a sta-
tion in the triple-A format. More-
over, he adds, "Radio is to the point 
where there will be more and more 
innovations. There is room to branch 
out." 

Delich recognizes that Gold Cir-

TWO VIEWS ON ROYALTY 
(Continued from page 14) 

most of its income is generated 
from a U.K. base. On that basis, 
PRS administers all royalties 
worldwide except in Sweden, where 
the Wannadies remain members of 
STIM. 

It has been suggested in the U.K. 
that STIM had tried to resist this 
arrangement and had been obliged 
to accept it only when threatened 
with action under European law. 
Petri says this is nonsense. "Our 
general policy is that we want to 
represent all composers and song-
writers within our territory" says 
Petri. "People who are active in one 
particular country and have their 
creative base in that country should 
normally adhere to the society in 
that country. 

"But, if they have their main mar-
ket in country B or C, we find it 
very natural that he or she should 
go with the society in country B or 
C. It's never been a matter of prin-
ciple for us." 

Petri adds that the success of 
Swedish acts abroad has meant that 
STIM has worked on this basis for a 
number of years and that this prac-
tice was well-established by the 
time Sweden joined the EU in 1996. 

"It's a sensible and reasonable 
policy" he says. "We did not have to 
change our rules because of Sweden 
joining the EU or because of the 
Wannadies." 

In France, though, things are not 
yet that straightforward. The two 
musician/composers who make up 
Daft Punk—Thomas Bangalter and 
Guy-Manuel de Homem Christo— 
joined PRS for the world (except 
France) and asked Paris-based 
Sacem to handle French perfor-
mance royalties. 
Sacem, in effect, declined to do 

this. When asked by Billboard why, 
a spokeswoman said it was because 
the society had a policy of signing 
members "for the world or not at 

ISSUE 

all" (Billboard, May 9). 
However, organization president 

Jean-Loup Tournier, reacting to Bill-
board's story on the issue, says the 
real reason goes deeper than this. 
Tournier says Sacem amended 

its constitution in 1974 in consulta-
tion with the European Commis-
sion to accommodate the free trade 
provisions of the European common 
market. 

"Since that date, our members 
can join Sacem partially or totally, 
for different right categories or ter-
ritories," says Tournier. "But when 
they do, they have to prove that they 
are members of other collecting 
right societies for the rights or ter-
ritories not ascribed to Sacem. This 
is not the case with Daft Punk, 
which wants to keep some digital 
and audiovisual rights without giv-
ing them to any collecting society. 
Because of this, Sacem can't accept 
them." 

Tournier says it is entirely untrue 
that his society is simply annoyed 
that Daft Punk has signed with the 
British society rather than with 
Sacem. In contrast with the state-
ments of the society's spokes-
woman, he reiterates that Sacem 
has an established tradition of 
accepting composers for French 
membership only. 
Sacem has also been accused by 

Daft Punk's copyright adviser, 
Daniel Bangelter, of withholding 
French performance royalties be-
longing to the band. 
Says Tournier, "It is true that 

Sacem holds around 1.5 million 
francs [$250,0001 in the name of 
Daft Punk, but we can't pay them 
because they are not members. But 
Sacem has paid the publisher's 
right to [Daft Punk co-publisher] 
Delabel, which is a Sacem member. 
This is an embarrassing situation, 
but we can't do otherwise; we are 
only respecting our constitution." 

ele might become the object of 
ridicule among radio purists for 
making this gambit. "I'll be the first 
one to admit that maybe we are 
naive, and maybe we will eventually 
have to bring in a bunch of consul-
tants to tell us what to do," he says. 
"We will try to be innovators. And 
when you do that, sometimes you 
take it on the chin, and sometimes 
you hit a home run." 

It will be a while, however, before 
Delich gets up to bat, because he 
doesn't plan to make any changes at 
the station for at least six to eight 
months. That's because the station's 
broadcast power is currently 6,000 
watts; he wants to upgrade to 25,000 
watts. Delich says it makes sense to 
simultaneously debut the format 

change with the upgrade, which still 
has to clear regulatory issues. The 
upgrade is also dependent on new 
equipment being installed. 
The move into radio comes two 

years after the creation of Gold Cir-
cle, which was formed to target the 
adult demographic of 25- to 50-year-
olds, which Waitt and Delich term 
an "underserved audience." To 
reach that audience, Delich says, the 
label must complement traditional 
distribution channels with direct-
response TV ads and other direct 
marketing vehicles. 

Also, he says, the company will 
"attempt to use the Internet to 
establish relationships with a core 
base of consumers who buy into 
what we are doing philosophically 

and musically" 
As for the musical component, the 

company's label, which is distrib-
uted through RED Distribution, has 
released albums from three artists: 
McKinley, Douglas September, and 
the Day I Fell Down. The company 
has also just signed CPR, or Cros-
by, Peever & Raymond; the Crosby 
is David Crosby of Crosby, Stills & 
Nash fame. In addition, the label 
plans to issue albums by Happy 
Rhodes and the Seattle band Billy 
Moon. 
The label has also just completed 

a deal with Vangelos Management 
Co., which represents music super-
visors and composers in TV, to do a 
joint venture for a soundtrack label. 

WB's FLECKTONES STRETCH 0 
(Continued from page 5) 

The band's first studio release in 
five years, "Left Of Cool" features 
newcomer Jeff Coffin, who has been 
playing sax, clarinet, and flute for 
the last year at the band's shows. 
The lyrics were mainly written by 
multi-instrumentalist Fleck and 
sung by the band's percussionist, 
Future Man. Bassist Victor 
Lemonte Wooten shores up the 
rhythm section. 
Though the band's members have 

been busy on the road and with solo 
projects, Fleck says the break gave 
them the chance to "save up a lot of 
ideas, develop as musicians, and 
regenerate a little bit." 

Chris Palmer, VP of progressive 
for Warner Bros. Nashville, says, 
"Jeff makes a great contribution 
melodically, and his attitude adds 
another spark to the band. But the 
album's diversity and vocal tracks 
open up a lot of possibilities that 
we've never had before." 
On "Left Of Cool," which is the 

Flecktones' sixth album, the band 
members jettisoned their self-
imposed mandate to record only 
what could be duplicated on live 
instruments and gave themselves the 
freedom to open up their arrange-
ments and stretch in a new way. 
"We wanted to have a different 

approach because we felt that we 
had pretty much documented the 
way the band sounded when we fol-
lowed that rule," Fleck says. "So on 
this record we threw away those 
restrictions, and the rules were, 
'Any instrument that the four of us 
could come up with to play, we 
could do.' " 
The songs were recorded live and 

then edited and mixed at Fleck's 
home studio using a Pro-Tools sys-
tem, which was "really fun," Fleck 
says. "I've been accused of not hav-
ing enough hobbies and just being so 
musically oriented all the time. It's 
a different thing, but it's creative, 
and I like doing it a lot." 

"Left Of Cool" also features har-
mony vocals by Dave Matthews on a 
few cuts, including one of the focus 
tracks, "Communication." Amy 
Grant sings harmony on the track 
"Step Quiet." 
Known for their nonstop touring 

and dynamic live shows, the Fleck-
tones released their last album, 
"Live Art," a two-disc live set, a year 
and a half ago. It garnered them 

UT WITH 'LEFT OF COOL SET 

their first Grammy for the track 
"Sinister Minister," one of their sig-
nature tunes. 
The Flecktones' loyal following 

has been growing steadily as a 
result of their musical associations 
and shared bills. Since the band was 
formed in 1989, it has drawn from 
fans of the Grateful Dead and, more 
recently, from fans of groups like 
Phish, Blues Traveler, and the Dave 
Matthews Band. 

Fleck's connection with Matthews 
in particular has been a boon lately, 
exposing the Flecktones to the for-
mer's vast audience. Since the 
Flecktones opened some dates for 
the Dave Matthews Band last sum-
mer, Fleck has been sitting in on 
some of the latter band's shows and 
appears on several tracks on its new 
album, "Before These Crowded 
Streets," including the first single, 
"Don't Drink The Water." That song 
is No. 4 this issue on the Modern 
Rock Tracks chart. 
The timing is certainly conve-

nient, but their arrangement is laid-
back, Fleck says. "We decided to ask 
him to sing some harmony with 
Future Man, and he agreed and 
asked me to play on their new 
album, so we got a nice swap-thing 
going, which is neat." 

Fleck performed "Don't Drink 
the Water" with the Dave Matthews 
Band on the latter's May 19 
"Tonight Show With Jay Leno" 
appearance, and he will be a guest 
at a number of the band's upcoming 
arena dates. 
At radio, Warner Bros. has the 

opportunity with "Left Of Cool" to 
work the Flecktones at multiple for-
mats for the first time. "The band 
has made a lot of friends at radio, 
but some have found it tough to pro-
gram them. This album opens up a 
whole new world," Palmer says. 
The atmospheric instrumental 

ballad "Sb o Walker" shipped May 19 
to jazz/AC stations, and a special 
remixed version of the track "Com-
munication" ships June 23 to triple-
A outlets. The album will also be 
worked at all noncommercial and 
college stations. 
Judy Adams, PD and morning 

music show host at Detroit public 
triple-A station WDET, has been 
playing Fleck's music for more than 
a decade. "He's a sophisticated yet 
down-to-earth musician, and he ere-

ates substantive yet accessible 
music. Our audience loves him," 
Adams says. 

In addition to radio, Warner 
Bros. will try to reach potential 
fans via the jazz department's pro-
motion with Harvey's Bristol 
Cream. A track off the new album 
is included with those from acts on 
the sampler "Harvey's Interludes." 
The disc will be distributed free in 
four states at stores that stock the 
liquor, according to Marylou 
Badeaux, Warner Bros. VP of prod-
uct development, jazz. 
The promotion also includes an 

advertising campaign in upscale 
lifestyle magazines such as 
Gourmet and Condé Nast Traveler. 
The Harvey's Bristol Cream ad 
includes a mail-in coupon good for 
the free sampler. The sampler disc 
includes a $2 discount coupon 
redeemable for the full album at 
Sam Goody/Musicland. 
Badeaux adds that several "Left 

Of Cool" tracks will be featured this 
summer on Warner Bros.' jazz chan-
nel on American Airlines. The pro-
gram has a tie-in with Borders 
Books & Music, which receives a 
mention and logo placement in the 
the in-flight magazine listing. 
At retail, Warner Bros. has sup-

ported past Flecktones releases 
with a market-by-market ad cam-
paign that followed the tour. For 
"Left Of Cool," however, the label 
has scheduled an ad campaign with 
all of the major chains upon the 
album's release, Palmer says. 
Warner Bros. is providing addi-

tional retail support via a price and 
positioning program, listening sta-
tions, and merchandising materials. 
The label will pay particular 

attention to stores in the tour mar-
kets, and Palmer says an intensive 
effort is planned for Colorado, one 
of the band's strongest markets. 

"Béla Fleck does really well in 
this neighborhood," says Matt 
Ewton, a buyer at Tower Records in 
Denver. "The album will do well out 
of the box, but the thing about his 
stuff is that it will still be a strong 
seller a year from now" 
The band, which is managed by 

David Bendett at Firstars Manage-
ment, is booked by the Agency for 
the Performing Arts. Fleck's pub-
lishing is handled by Bug Music in 
the U.S. and Rondor elsewhere. 
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o 

TITLE 
ARTIST (IMPRINT/PROMOTION LABEL) 

0 I 16 

* * NO. 1 * * 
TORN 
NATALIE IMBRUGLIA (RCA) 3 whs at No. 1 

2 2 29 TRULY MADLY DEEPLY 
SAVAGE GARDEN (COLUMBIA) 

3 3 

4 4 

CD 9 

CI 6 

24 

29 

12 

17 

ALL MY LIFE 
K.CI & JOJO (MCA) 

SEX AND CANDY 
MARCY PLAYGROUND (CAPITOL) 

YOU'RE STILL THE ONE 
SHANIA TWAIN (MERCURY) 

ANYTIME 
BRIAN MCKNIGHT (MOTOWN) 

7 5 32 3 AM 
MATCHBOX 20 (LAVA/ATLANTIC) 

8 7 13 THE WAY 
FASTBALL (HOLLYWOOD) 

(E! 12 10 UNINVITED 
ALAN'S MOMSSETTE (WARNER SUNSET/REPRISE) 

10 8 

11 10 

C) 19 

13 11 

14 15 

31 

15 

7 

26 

29 

AS LONG AS YOU LOVE ME 
BACKSTREET BOYS (JIVE) 

TOO CLOSE 
NEXT (ARISTA) 

IRIS 
GOO GOO DOLLS (WARNER SUNSET)REPRISE) 

GETTIN' JIGGY WIT IT 
WILL SMITH (COLUMBIA) 

HOW'S IT GOING TO BE 
THIRD EYE BLIND (ELEKTRA/EEG) 

15 13 31 TOGETHER AGAIN 
JANET (V)RGIN) 

16 16 

17 17 

18 18 

19 14 

14 

44 

45 

24 

FROZEN 
MADONNA (MAVERICK/WARNER BROS.) 

I DON'T WANT TO WAIT 
PAULA COLE (IMAGO/WARNER BROS.) 

WALKIN' ON THE SUN 
SMASH MOUTH (INTERSCOPE) 

MY HEART WILL GO ON 
CELINE DION (550 MUS(C) 

26 3 THE BOY IS MINE 
BRANDY & MONICA (ATLANTIC) 

22 

22 21 

23 20 

24 23 

7 

6 

17 

MY ALL 
MARIAH CAREY (COLUMBIA) 

SEARCHIN' MY SOUL 
VONDA SHEPARD (550 MUSIC) 
I WANT YOU BACK 
Iv SYNC (RCA) 

15 MY FATHER'S EYES 
ERIC CLAPTON (REPRISE) 

25 24 19 NO, NO, NO 
DESTINY'S CHILD (COLUMBIA) 

CI 32 

27 25 

28 27 

29 28 

8 

10 

5 

REAL WORLD 
MATCHBOX 20 (LAVA/ATLANTIC) 
I GET LONELY 
JANET (FEAT. BLACKSTREET) (VIRGIN) 

HEROES 
THE WALLFLOWERS (EPIC) 

10 EVERYBODY [BACKSTREET'S BACK) 
BACKSTREET BOYS (JIVE) 

36 4 KIND & GENEROUS 
NATALIE MERCHANT (ELEKTRA/EEG) 

31 29 14 I'LL BE 
EDWIN MCCAIN (LAVA/ATLANTIC) 

38 

33 31 

e 37 
35 33 

C) 42 

37 34 

11 

40 

7 

48 

4 

CLOSING TIME 
SEMISONIC (MCA) 

YOU MAKE ME WANNA... 
USHER (LAFACE/ARISTA) 

ADIA 
SARAH MCLACHLAN (ARISTA) 

FLY 
SUGAR RAY (LAVA/ATLANTIC) 

BE CAREFUL 
SPARKLE (ROCK LAND/INTERSCOPE) 

24 KISS THE RAIN 
BILLIE MYERS (UNIVERSAL) 

o 

17, 
5 

TITLE 
ARTIST (IMPRINT/PROMOTION LABEL) 

47 3 RAY OF LIGHT 
MADONNA (MAVERICK/WARNER BROS.) 

39 35 56 IF YOU COULD ONLY SEE 
TONIC (POLYDOR/A&M) 

40 30 24 NICE & SLOW 
USHER (LAFACE/ARISTA) 

43 8 ZOOT SUIT RIOT 
CHERRY POPPIN' DADDIES (MOJO/UNIVERSAL) 

42 40 13 ME 
PAULA COLE (IMAGO/WARNER BROS.) 

e 44 14 I WILL BUY YOU A NEW LIFE 
EVERCLEAR (CAPITOL) 

44 41 44 HOW DO I LIVE 
LEANN RIMES (CURB) 

46 5 STILL NOT A PLAYER 
BIG PUNISHER FEAT. JOE (LOUD/RCA) 

46 39 18 WHAT YOU WANT 
MASE (FEAT. TOTAL) (BAD BOY/ARISTA) 

55 3 GHETTO SUPASTAR (THAT IS WHAT YOU ARE) 
PRAS MICHEt FEAT OU DIRTY BASTARD & MTA IINIERSCOPEI 

52 8 BODY BUMPIN' YUPPIE-1'140 
PUBLIC ANNOUNCEMENT (A&M) 

49 49 12 LANDSLIDE 
FLEETWOOD MAC (REPRISE) 

50 45 52 PUSH 
MATCHBOX 20 (LAVA/ATLANTIC) 

51 48 

56 

59 

39 

2 

3 

SOMETHING ABOUT THE WAY YOU LOOK TONIGHT 
ELTON JOHN (ROCKET/MM) 

AVA ADORE 
THE SMASHING PUMPKINS (VIRGIN) 

MY WAY 
USHER (LAFACE/ARISTA) 

62 8 DON'T DRINK THE WATER 
DAVE MATTHEWS BAND (RCA) 

55 50 31 BITTER SWEET SYMPHONY 
THE VERVE (VC/HUT/VIRGIN) 

56 57 9 WISHLIST 
PEARL JAM (EPIC) 

TO LOVE YOU MORE 
CELINE DION (550 MUSIC) 

58 53 11 ROMEO AND JULIET 
SYLK-E. FYNE FEAT. CHILL (GRAND JURY/RCA) 

59 58 4 IT'S ALL ABOUT ME 
MYA & SISOO (UNIVERSITY/INTERSCOPE) 

e 60 8 PUSH IT 
GARBAGE (ALMO SOUNDS/INTERSCOPE) 

61 54 14 DEJA VU [UPTOWN BABY] 
LORD TARN) d PETER GUNZ (CODEINE/COLUMBIA) 

65 4 HEAVEN'S WHAT I FEEL 
GLORIA ESTEFAN (EPIC) 

66 7 SHIMMER 
FUEL (550 MUSIC) 

64 63 2 SAY IT 
VOICES OF THEORY (H.O.L.A./RED ANT) 

69 3 FLAGPOLE SITTA 
HARVEY DANGER (SLASH/LONDON/ISLAND) 

66 61 12 LET'S RIDE 
MONTELL JORDAN (DEF JAM/MERCURY) 

67 51 12 DO YOU REALLY WANT ME 
ROBYN (RCA) 

68 68 3 IMAGINATION 
TAMIA (QWEST/WARNER BROS.) 

69 64 24 THE MUMMERS' DANCE 
LOREENA MONENNITT (QUINLAN ROAD,WARNER BROS 

74 15 WE BE CLUBBIN' 
ICE CUBE (HEAVYWEIGHT/MM) 

71 

72 

70 

73 

8 

2 

5 

RECOVER YOUR SOUL 
ELTON JOHN (ROCKET/ISLAND) 

SPARK 
TORI AMOS (ATLANTIC) 

MONEY, POWER & RESPECT 
THE LOX (BAD BOY/ARISTA) 

74 71 8 GIVE ME FOREVER (I DO) 
JOHN TESH FEAT. JAMES INGRAM (GTSPiMERCURY) 

4 THE ARMS OF THE ONE WHO LOVES YOU 
XSCAPE ISO SO DEF/COLUMBIA) 

() Records with the greatest airplay gains. (4.) 1998 Bi) board/BPI Communications. 

HOT 100 RECURRENT AIRPLAY 
1 1 ç 

" 
SEMI-CHARMED LIFE 
THIRD EYE BLIND (ELEKTRA/EEG) 

2 3 5 SHOW ME LOVE 
ROBYN (RCA) 

3 2 A 
' 

ALL FOR YOU 
SISTER HAZEL (UNIVERSAL) 

4 4 6 QUIT PLAYING GAMES (WITH MY HEART) 
BACKSTREET BOYS (JIVE) 

5 10 1 
" 

TIME OF YOUR LIFE (GOOD RIDDANCE) 
GREEN DAY (REPRISE) 

6 7 iç 
" 

SUNNY CAME HOME 
SHAWN COL VIN (COLUMBIA) 

7 8 2 I DON'T EVER WANT TO SEE YOU AGAIN 
UNCLE SAM (STONECREEK/EPIC) 

8 9 A 
' 

ONE HEADLIGHT 
THE WALLFLOWERS (INTERSCOPE) 

9 6 7 
' 

TUBTHUMPING 
CHUMBAWAMBA (REPUBLIC/UNIVERSAL) 

10 11 14 MO MONEY MO PROBLEMS --í %7CIRIOIJSB , G FEAT PUFF DAD LEASE SAD BOY'ARISTA 
11 5 13 ONE MORE NIGHT 

AMBER (TOMMY BOY) 

12 13 22 DON'T SPEAK 
NO DOUBT (TRAUMA/INTERSCOPE) 

13 15 24 BARELY BREATHING 
DUNCAN SHEIK (ATLANTIC) 

14 14 7 HOW BIZARRE 
OMC (HUHIJMERCURY) 

15 12 IA 
'-' 

YOU WERE MEANT FOR ME 
JEWEL (ATLANTIC) 

16 16 3 SWING MY WAY 
K.P. 8, ENVYI (EASTWEST/EEG) 

17 17 14 FOOLISH GAMES 
JEWEL (ATLANTIC) 

18 — 1 LUV 2 LUV U 
TIMBAUWD AND MAGOO (BLACKGROUND/ATLANT)C) 

19 21 92 MISSING 
EVERYTHING BUT THE GIRL (ATLANTIC) 

20 18 28 BITCH 
MEREDITH BROOKS (CAPITOL) 

21 22 29 LOVEFOOL 
THE CARDIGANS (TRAMPOLENESTOCKHOLMMERCURY) 

22 19 61 I LOVE YOU ALWAYS FOREVER 
DONNA LEWIS (ATLANTIC) 

23 20 3 BRICK 
BEN FOLDS FIVE (550 MUSIC) 

24 23 22 CRASH INTO ME 
DAVE MATTHEWS BAND (RCA) 

25 25 18 I'LL BE MISSING YOU 
PUFF DADDY & FAITH EVANS (FEAT 112i BAD BOY ARISTA, 

Recurrents are titles which have appeared on the Hot 100 chart 
for more than 20 weeks and have dropped below the top 50. 

TITLE (Publisher — Licensing Org.) Sheet Music Dist. 

28 AMA (Sony/ATV, BMI/Tyde, BM)/Studio Nomade, SOCAN) 
9 ALL MY LIFE (EMI April. ASCAP/Cord Kayla, ASCAP/Hee Bee 

Donut. ASCAP/2 Big Prod., ASCAP/WB, ASCAP) Ill/WBM 
66 ARE YOU JIMMY RAY? (MCA, ASCAP/Universal, 

ASCAP/Songs Of PolyGram BMI) HL 
7 THE ARMS OF THE ONE WHO LOVES YOU 

(Realsongs, ASCAP) WBM 
52 BITTER SWEET SYMPHONY (ABKCO, BM)) 
Si BLUE ON BLACK (Music Corp. Of America, BMI/Only 

Hit. BMI/Bro 'N Sis, BMI/0/13/0 Itself And Estes Park, 
BMI/Moraine, BMI/1 Know Jack, BMI/Ensign, BMI) HL 

10 BODY BUMPIN' YIPPIE-YI-Y0 (Sme(zgood, ASCAP) 
23 THE BOY IS MINE (EMI Blackwood. BMI/Bran-Bran, BM(/EMI 

Blackwood. SESAC/Famous, BMI/Henchr, BMI/EM), BMI) 
99 BRING IT ON (Fred Jerkins III, BMI/K-Shreve, ASCAP/EMI 

April, ASCAP/Personal 21, ASCAP/MCA, ASCAP) HL 
57 BYE BYE (EMI April, ASCAP/Phil Vassar, ASCAP/Rory 

Bourke, BMI) HUWBM 
43 CHEERS 2 U (Herbilicious. ASCAP/Virginia Beach, 

ASCAP/WB, ASCAP) WBM 
77 THE CITY IS MINE (Lil Lu Lu, BMI/EMI Blackwood, 

BMI/Warner-Tamerlane, BMI/Donril, ASCAP/Zomba, 
ASCAP/Red Cloud, BMI/Night River. ASCAP) HUVIBM 

49 CLOCK STRIKES (Virginia Beach, ASCAP/Magloo, 
ASCAP/WB, ASCAP/Music Corp. Of America, BMI) HL/WBM 

90 COME OVER TO MY PLACE (Davina, BM» 
38 DEJA VU [UPTOWN DWI (MCA, BMI) HL 
83 DING-A-LING (Afro-rican, BMI) 
53 DO FOR LOVE (Jungle Fever, BMI/EMI Blackwood. BM)/Soulvang. 

BMI/Joshua's Dream, BMI/Music Corp. Of America, BMVLindseyanne, 
BMI/The KU Force. BM/Longitude, BMI) HL/WBM 

65 DO YOUR THING (Chocolate Factory, ASCAP/Copyright 
Control) 

5 EVERYBODY [BACKSTREET'S BACK) (Zomba. 
ASCAP/Grantsville, ASCAP) WBM 

15 FROZEN (WB. ASCAP/Webo Girl, ASCAP/No Tomato. 
ASCAP) WBM 

46 GET AT ME DOG (Boomer X, ASCAP/Copyright 
ControVDamon Blackmon, ASCAP/Frankly, BM» 

17 GETTIN' JIGGY WIT IT (Treyball, ASCAP/Slam U Well. 
ASCAP/Jelly's Jams, ASCAP/Warner Chappell, 
ASCAP/Bernard's Other, BMI/Sony/API Songs, 
BMI/Gambi, BMI/Warner-Tamerlane, BMI) HL/WBM 

60 GITTY UP (PolyGram. ASCAP/Ambush, ASCAP/Jobete. 
ASCAP/EMI April, ASCAP) HL 

39 GONE TILL NOVEMBER (Sony/ATV Tunes, 
ASCAP/Tete San Ko, ASCAP/EMI April. ASCAP/Bee Mo 
Easy. ASCAP/LB Fam, ASCAP) HL 

92 HAVE FUN, GO MAD (BMG, ASCAP/BMG. PRS) HL 
29 HEAVEN'S WHAT I FEEL (Foreign Imported. BMI) WBM 
85 HOOKED ON A FEELING (00GA-CHAKA) (Screen 

Gems, BMI/EMI, BMI) 
27 HOW DO I LIVE (Realsongs, ASCAP) WBM 
25 HOW'S IT GOING TO BE (3EB, BMI/Cappagh, 

BMI/EMI Blackwood, BMI) HL 
75 I DO [CHERISH YOU1 (Smash Vegas, BMI/Big Picture, 

BMI/If Dreams Had Wings, ASCAP) WBM 
32 I DON'T WANT TO WAIT (Hingface, BMI/Ensign, BMI) HL 
98 IF I NEVER STOP LOVING YOU (Acuff -Rose. BMI) WBM 
4 I GET LONELY (Black Ice, BMVEMI April, ASCAP/Flyte 

Tyme, ASCAP) HUWBM 
20 I GOT THE HOOK UP! (Big P, BM)/Burrin Avenue, BM)) 
71 I HONESTLY LOVE YOU (Irving, BMI/Jeff Barry 

International, BMI/Woo)nough, BMI) 
61 I JUST WANT TO DANCE WITH YOU (Big Ears. ASCAP/Bruised 

Oranges. ASCAP/Bug, BMI/Screen Gems, BM (JEME BMI) HL 
97 I KNOW WHERE IT'S AT (MCA. ASCAP/SPZ, BMI/EMI 

Blackwood, BMI) HL 
41 IMAGINATION (So So Def. ASCAP/EMI April, ASCAP/Slack 

ASCAP/Jobete, ASCAP/EMI, ASCAP/BMG, ASCAP) HL 
63 I'M FROM THE COUNTRY (Bug. BMI/High And Dry, BMI/Them 

Young Boys. ASCAP/Stan Webb, SESAC) HL/WBM 
73 IN A DREAM (Rocks. ASCAP) 
6 IT'S ALL ABOUT ME (D Xtraordinary. ASCAP/Warner 

Chappell, ASCAP/Urban Warfare, ASCAP/SPZ. 
BMI/Perfect Songs, BMI/WB. ASCAP) WBM 

95 IT'S YOUR LOVE (EMI Blackwood, BMI) HL 
13 I WANT YOU BACK (Cheiron, ASCAP/BMG, ASCAP) HL 
67 JUST BE STRAIGHT WITH ME (Big P. BMI/Burrin Ave., 

BMI/EMI April. ASCAP/Flyte Tyme, ASCAP) HL/WBM 
45 KISS THE RAIN AMI Blackwood, BMI/DESMOPHOBIA. ASCAP/)'olygram 

ASCAP/Human Boy. ASCAP/V113.ASCAP) NAM 
88 KNOW WHAT YOU MEAN (Warner-Tamerlane, 

BMI/Good Box. BMVSmoking All Day. BMI) 
84 LET'S FORGET ABOUT IT (Juan Patino, BMI/Furious 

Rose. BMI/Music Corp. Of America. BM)) HL 
12 LET'S RIDE (Hudson Jordan, ASCAP/Wixen, 

ASCAP/Mood Swing, BMI/Big P, BMI) 
91 LIGHT IN YOUR EYES (EMI April, ASCAP/Tosha, ASCAP/Bases 

Loaded, ASCAP/MCA. ASCAP/EMI Christian, ASCAP) HL 
18 LOOKING THROUGH YOUR EYES (Warner-Tamerlane, 

BMI) WBM 
62 LOVE YOU DOWN (MCA, ASCAP/Moonwalk. 

ASCAP/Ready Ready. ASCAP/Unicity, ASCAP) HL 
16 MAKE EM' SAY UHH! (Barrio Ave.. BMI/Big P, BMI) 
94 MOAN & GROAN (GEMA/WB. ASCAP/Playhard, 

ASCAP/Ankine, ASCAP) WBM 
19 MONEY, POWER & RESPECT (Sheek Louchion. 

ASCAP/Jae'wons. ASCAP/Paniro's. ASCAP/Justin 
Combs, ASCAP/EMI April, ASCAP/Boomer X. 
ASCAP/Mystery Man, BMI/WB. ASCAP) HU1VBM 

55 THE MUMMERS' DANCE (Quinlan Road, SOCAN/Quinlan 
Road, BMI/Warner-Tamerlane. BMI) WBM 

2 MY ALL (Sony/ATV, BMI/Rye, BMI/Sony/ATV Tunes. 
ASCAP/Wallyworld. ASCAP) HL 

33 MY HEART WILL GO ON (Famous, ASCAP/Irving. BMI/Blue 
Sky Rider, BMI/Ensign, BMVICF. ASCAP/Fox Film. BMI) HL 

69 MY HEART WILL GO ON (Famous, ASCAP/Irving, 
BMI/Blue Sky Rider. BMI/Ensign, BMVITC, ASCAP) HL 

36 NICE & SLOW (So So Def, ASCAP/Slack A.D., 
ASCAP/BMG, ASCAP/U.R. (V, ASCAP/Them Damn 
Twins, ASCAP/EMI April, ASCAP) HL 

74 NINETY NINE (FLASH THE MESSAGEI (EM). 
ASCAP/Additions Hate, ASCAP/EMI April, ASCAP) 

21 NO, NO, NO (3 Boyz From Newark. 
ASCAP/Promiscuous, ASCAP/WB, ASCAP/Warner-
Tamerlane, BMI/Sang Melee, BMI/Ms. Mary's. 
BMVMilkman/Nitly & Capone, BMI) WBM 

86 NOW THAT I FOUND YOU (NB. ASCAP/Lillywilly. 
ASCAP/MCA, ASCAP/Vanessa Corish, ASCAP) HL/WBM 

93 ONE HEART AT A TIME (VIS, ASCAP) 
89 ONE OF THESE DAYS (Careers-BMG, BMVFloyd's Dream. 

BMI/Warner-Tamerlane. BMI/When It Raines, DM)) HL/WBM 
70 OUT OF MY BONES (MCA. ASCAP/Gary Burr, 

ASCAP/Sharondipity, ASCAP/Puckalesia, BMI/Nomad-
Noman, BIM/Warner-Tamerlane, BMI) HL/WBM 

58 THE PARTY CONTINUES (EMI April, ASCAP/So So Del, 
ASCAP/Air Control. ASCAPehrowin' Tantrums. 
ASCAP/All Seeing Eye, ASCAP/Cameo-5, ASCAP/WB, 
ASCAP/Warner-Tamerlane. BM» HL/WBM 

80 A PROMISE I MAKE (PolyGram, ASCAP/Sondancelod. 
ASCAP/Warner-Tamerlane, SW/Sell The Cow. BMI/Bases loaded. 
ASCAP/MCA. ASCAP/Sunlull, BMI/Slick Boyz. ASCAP) HI/WBM 

54 PUSH IT (Vibecrusher. BMI/Irving. BMI/Deadarm. 
ASCAP/Almo, ASCAP/Careers-BMG, BMVWB, ASCAP) HI/WBM 

76 RAIN (Dam Jams. BMI/MCA. BMI) HL 
26 RAISE THE ROOF (LCM Deep South, BMI/Warner-

Tamerlane, BMVEnsign, BMI/Pha-eva-phat, 
BMI/Warner Chappell, BMI) HL/WBM 

59 RECOVER YOUR SOUL (William A. Bong, PRS/Warner-
Tamerlane, BMI/Wretched, ASCAP/WB, ASCAP) HL/WBM 

Hot 100 Singles Sales 
Compiled from a national sample of POS (point of sale) equipped retail stores and rack outlets which report 
number of units sold to SoundScan, Inc. This data is used in the Hot 100 Singles chart. SoundScang 

o 

TITLE 
ARTIST (IMPRINT/PROMOTION LABEL) 

3 16 

* * No. 1 * * 
TOO CLOSE 
NEXT (ARISTA) 4 who at No. I 

2 4 MY ALL 
MARIAH CAREY (COLUMB)A) 

3 2 2 I GET LONELY 
JANET (FEAT. BLACKSTREET) (V)RGIN) 

4 4 16 YOU'RE STILL THE ONE 
SHANIA TWAIN (MERCURY (NASHVILLE)) 

5 5 5 THE ARMS OF THE ONE WHO LOVES YOU 
XSCAPE ISO SO DEF/COLUMBIA) 

cD 7 7 EVERYBODY [BACKSTREET'S BACK] 
BACKSTREET BOYS (J)VE) 

6 12 IT'S ALL ABOUT ME 
MYA & SISQ0 (UNIVERSITY/INTERSCOPE) 

8 8 15 BODY BUMPIN' YIPPIE-YI-Y0 
PUBLIC ANNOUNCEMENT (MM) 

9 9 10 LET'S RIDE 
5151111)CANY EV4 AVE? P 5ILAA MSKOEP ,AVVíR. 

10 10 4 TURN IT UP [REMO/FIRE IT UP 
BUSTA RHYMES (ELEKTRA/EEG) 

16 18 MAKE EM' SAY UHH! 
MASTER P (NO LIMIT/PRIORITY) 

13 8 I GOT THE HOOK UP! MASTER P (NO LIMIT/PRIORITY) 

a 17 7 LOOKING THROUGH YOUR EYES 
LEANN RIMES (CURB) 

15 10 RAISE THE ROOF 
LUKE FEAT. NO GOOD BUT SOME) (LUKE )I/ISLAND) 

15 11 11 VICTORY 
PUFF DADDY & THE FAMILY (BAD BOY/ARISTA) 

16 12 9 MONEY, POWER & RESPECT 
THE LOA [FEAT. DM)) & LIU KIMI (BAD BOY/ARISTA) 

21 10 THIS KISS 
FAITH HILL (WARNER BROS. (NASHV(LLE)) 

18 19 13 I WANT YOU BACK 
'N SYNC (RCA) 

29 7 SAY IT 
VOICES OF THEORY (H.O.L.A./RED ANT) 

20 22 10 CHEERS 2 U 
PLAYA IDEE JAM/MERCURY) 

21 18 8 SECOND ROUND K.O. 
CANIBUS (UNIVERSAL) 

33 2 HEAVEN'S WHAT I FEEL 
GLORIA ESTEFAN (EPIC) 

23 23 18 THEY DON'T KNOW 
JON B. (YAB YUM/550 MUSIC) 

24 26 17 GONE TILL NOVEMBER 
WYCLEF JEAN (RUFFHOUSE/COLUMBIA) 

25 14 16 ROMEO AND JULIET 
SYLK.E. FYNE FEAT. CHILL (GRAND JURY/RCA) 

26 32 50 HOW DO I LIVE 
LEANN RIMES (CURB) 

27 20 11 FROZEN 
MADONNA (MAVERICK/WARNER BROS.) 

28 30 14 GET AT ME DOG 
DOA (FEAT. SHEEN OF THE LOXI (DEF JAM/MERCURY) 

29 28 12 A ROSE IS STILL A ROSE 
ARETHA FRANKLIN (ARISTA) 

30 27 5 CLOCK STRIKES 
TIMBALAND AND MAGOO(BLAD(GROUNDATLANTIC) 

31 25 19 DEJA VU [UPTOWN BABY] 
LORD TAM & PETER GUNZ (CODEINE/COLUMBIA) 

32 24 27 NO, NO, NO 
DESTINY'S CHILD (COLUMBIA) 

33 37 8 WHO AM I 
BEENIE MAN (2 HARDNP) 

34 34 11 IMAGINATION 
TAMIA (OWEST/WARNER BROS.) 

35 39 12 BYE BYE 
JO DEE MESSINA (CURB) 

36 31 18 WHAT YOU WANT 
MASE (FEAT. TOTAL) (BAD BOY/ARISTA) 

37 38 13 THE PARTY CONTINUES 
JD FEAT. DA BRAT (SO SO DEF/COLUMBIA) 

o  

e, TITLE 
ARTIST (IMPRINT/PROMOTION LABEL) 

38 36 11 DO FOR LOVE 
2PAC FEAT, ERIC WILLIAMS (AMARU/JIVE) 

ADIA 
SARAH MCLACHLAN (ARISTA) 

40 40 19 NICE & SLOW 
USHER (LAFACE/ARISTA) 

SHORTY (YOU KEEP PLMIN' WITH MY MIND) 
IMAJIN FEATURING KEITH MURRAY (JIVE) 

42 41 10 GITTY UP 
SALT.N.PEPA (RED ANT/LONDON/ISLAND) 

48 6 I JUST WANT TO DANCE WITH YOU GEORGE STRAIT (MCA NASHVILLE) 

e 53 9 I'M FROM THE COUNTRY 
TRACY BYRD (MCA NASHVILLE) 

65 3 THERE'S YOUR TROUBLE 
DIXIE CHICKS (MONUMENT) 

46 44 11 JUST BE STRAIGHT WITH ME 
SILKK THE SHOCKER (NO LIMIT/PRIORITY) 

47 46 12 MY HEART WILL GO ON 
DEJA VU (INTERHIT/PRIORITY) 

51 5 DO YOUR THING 
7 MILE (CRAVE) 

49 50 7 OUT OF MY BONES 
RANDY TRAVIS (DREAMWORKS (NASHVILLE)) 

50 47 2 WISHLIST 
PEARL JAM (EPIC) 

51 54 4 THIS IS HOW WE PARTY 
SOAP. (CRAVE) 

62 4 I DO (CHERISH YOU) 
MARK WILLS (MERCURY (NASHVILLE)) 

53 42 16 TOO MUCH 
SPICE GIRLS (VIRGIN) 

54 56 12 THE CITY IS MINE 
JAY-11( EAT BLACKSTREET) IROCAFELLADEF JAM1AERCURT) 

55 55 10 STILL PO' PIMPIN' 
DO OR DIE (NEIGHBORHOOD WATCH/RAP.ALOTNIRGINI 

56 49 9 THE UNFORGIVEN II 
METALLICA (ELEKTRA/EEG) 

2 THAT'S WHY I'M HERE 
KENNY CHESNEY (DNA/RIG) 

NINETY NINE [FLASH THE MESSAGEI 
JOHN FORTE (RUFFHOUSE/COLUMBIA) 

59 52 15 ARE YOU JIMMY RAY? 
JIMMY RAY (EPIC) 

e 66 15 THEN WHAT? 
CIAO WALKER (GIANT INASHVILLUREPRISE (NASHVILLE» 

61 43 15 STRAWBERRIES 
SMOOTH (PERSPECTIVE/A&M) 

62 45 10 RAIN 
SWV (RCA) 

THE BOY IS MINE 
BRANDY & MONICA (ATLANTIC) 

64 35 25 A SONG FOR MAMA BOYZ II MEN (MOTOWN) 

HOOKED ON A FEELING (00GA•CHAKA) 
BABY TALK (PETER PAN/PPI) 

69 2 NOW THAT I FOUND YOU 
TERRI CLARK (MERCURY (NASHVILLE)) 

67 57 5 ONE OF THESE DAYS 
TIM MCGRAW (CURB) 

68 61 7 COME OVER TO MY PLACE 
DA VINA (LOUD/RCA) 

69 58 34 SOMETHING ABOUT THE WAY—CANDLE IN NE WIND 1997 
ELTON JOHN (ROCKET/A&M) 

ONE HEART AT A TIME 
VARIOUS ARTISTS (ATLANTIC (NASHVILLE)) 

a A MAN HOLDIN' ON 
ri HERNDON (EPIC (NASHVILLE)) 

72 59 7 MOAN & GROAN 
MARK MORRISON (ATLANTIC) 

73 63 26 BEEN AROUND THE WORLD 
PUFF DADDY & THE FAMILY (BAD BOY/ARISTA) 

74 68 4 BLUE ON BLACK 
KENNY WAYNE SHEPHERD BAND (REVOLUTION) 

I WANNA GET NEXT TO YOU 
CHRISTION (ROC-A-FELLNDEF JAM/MERCURY) 

0 Records with the greatest sales gains. 0 1998, Billboard/BPI Communications and SoundScan. Inc. 

34 ROMEO AND JULIET (Mike's Rap, BMI/EMI Virgin, 
ASCAP/A La Mode, ASCA)') HL 

50 A ROSE IS STILL A ROSE (Sony/ATV Tunes. 
ASCAP/Obverse Creation, ASCAP/MCA, ASCAP/Geffen, 
ASCAP/Withrow, ASCAP/Enlightened Kitty, 
ASCAP/Strange Mind, ASCAP/Edie Bricked, ASCAP) HL 

30 SAY IT (Stingray Soundz. ASCAP/Jelly's Jams. ASCAP/Million 
Dollar Steve, BMI/)umping Bean, HMI/Gem, ASCAP) 

42 SECOND ROUND K.O. (Timber Trace, ASCAP/EMI April, 
ASCAP/Wyclef Jean, ASCAP/Jerry Wonder, BMI) HUVIBM 

11 SEX AND CANDY (Wozniak, ASCAP/WB, ASCAP) WBM 
56 SHORTY (YOU KEEP PLMIN' WITH MY MIND) (Mystery 

System, BMI/Dakoda House. ASCAP/Longitude, 
BMI/Roydor. BMI/Zomba, ASCAP/Illiotic, ASCAP) 

48 SOMETHING ABOUT THE WAY YOU LOOK TONIGHT/CAN-
DLE IN THE WIND 1997 (William A. Bong, PRS/Warner-
Tamerlane, BMI/Wretched, ASCAP/WB. ASCAP/Songs Of 
PolyGram Int'), BMI) HL/WBM 

78 STILL PO' PIMPIN' (Still N-The Water, BMI/N-The 
Water, ASCA)') 

82 STRAWBERRIES (New Perspective. ASCAP/Zomba, 
ASCAP/Fe-Mac. ASCAP/Baby Fingers, ASCAP/Love-
Ly-N-Divine, ASCAP/Freddie Dee, BMI) WBM 

96 SUPERHERO (L & G, KODA/Warner Chappell 
Denmark, KODA/WEl. ASCAP) WBM 

100 SWEET HONESTY (Rhythm Vision. BM)) 
79 THAT'S WHY I'M HERE (EMI Blackwood, BMI/Mark 

Alan Springer, BMI) HL 
81 THEN WHAT? (Wedgewood Avenue, BMI/Areles. 

BMI/Longitude. BMI/Warner-Tamer(ane, 
BMI/Minnesota Man, BMI) WBM 

64 THERE'S YOUR TROUBLE (Tom Col(ins. 
BMI/Magnasong, BM)) WBM 

37 THEY DON'T KNOW (Sony/ATV Songs, BMI/Yab Yam. 
BM)Nibzelect, BMI/Tyme For Flyte, BMI) HL 

51 THIS IS HOW WE PARTY (Copyright Control) 
31 THIS KISS (Puckalesia, BMI/Nomad-Noman. 

BMI/Warner-Tamerlane. BMI/Almo, ASCAP/Anwa, 
ASCAP/BNC, ASCAP) WBM 

24 TOGETHER AGAIN (Black Ice. BMI/EMI April. 
ASCAP/Flyte Tyme, ASCAP) HUWBM 

1 TOO CLOSE (Naughty. ASCAP/Do What I Gotta, 
ASCAP/)Jh, Oh, ASCAP/Copyright Control/Neutral Gray, 
ASCAP/Pure Love. ASCAP/WB, ASCAP) WBM 

72 TOO MUCH (Full Keel, ASCA)'/Windswept Pacific, 
ASCAP/19 Music, PRS/BMG, ASCAP) Ht/WBM 

8 TRULY MADLY DEEPLY (Rough Cut/EMI Australia, 
APRA/EM) Blackwood, BMI) HL 

14 TURN IT UP [REMIX1/FIRE IT UP (T'Ziah's, 
BMI/Music Corp. Of America. BMI) HL 

68 THE UNFORGIVEN II (Creeping Death, ASCA)') 
22 VICTORY (Big Poppa, ASCAP/Justin Combs, 

ASCAP/EMI April. ASCA)'/Jae'wons, ASCAP/Steven A. 
Jordan, ASCAP/EMI Unart, BMI) HL/WBM 

35 WHAT YOU WANT (M. Betha. ASCAP/Total's Thing. 
ASCAP/Justin Combs, ASCAP/EMI April, ASCAP/Nash Mack. 
ASCAP/Warner-Tamerlane. BMI/Camad. BMI) HL/WBM 

40 WHO AM I (Deadly. ASCAP/STD. ASCAP/Shocking 
Vibes. ASCAP) 

47 WISHLIST (Innocent Bystander, ASCAP) 
44 YOU MAKE ME WANNA... (EMI April. ASCAP/So So 

Del, ASCAP/Slack A.D., ASCAP/U.R. IV, ASCAP/BMG, 
ASCA)') HL 

3 YOU'RE STILL THE ONE (Songs Of PolyGram 
BMI/Loon Echo, BMI/Zomba, ASCA)') WBM 
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TITLE ARTIST 
PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL 

Z 
0 

L., o 

1 16 

* * * No. 1 * * * 
TOO CLOSE • 5 weeks at No. 1 • NEXT 
KAYGEE.D.LIGHTY (K.GIST.D.LIGHTY.R.L.HUGGAR,RSROWN,R.A.FORD,D.MILLER.1.8.MOORE,K.WALKER) (C) (D) (T) (X) ARISTA 13456 

i 

2 1 2 
4 MY ALL • MARIAN CAREY 

M.CAREY,W.AFANASIEFF (M.CAREY,W.AFANAS(EFF) (C) (D) (M) (T) (V) (X) COLUMBIA 78821 

1 

0 4 3 16 YOU'RE STILL THE ONE • • SHANIA TWAIN 
R.J.LANGE (S.TWA)N,R.J.LANGE) (C) (D) (V) MERCURY (NASHVILLE) 568452 

2 

4 3 2 
I GET LONELY • JANET (FEATURING BLACKSTREET) 
J.JAM,T.LEWIS,J.JACKSON,T.RILEY (1.JACKSON,LHARRIS III,TIEWIS,R.ELIZONDO, JR.) (C) (D) (1.1 (V) (X) VIRGIN 38631 

3 

5 5 4 
7 EVERYBODY [BACKSTREET'S BACK] • • BACKSTREET BOYS 

D.POP,M.MART(N (D.POP,M.MARTIN) (C) (D) (T) (V) (XI JIVE 42510 

4 

6 6 6 12 IT'S ALL ABOUT ME • MYA & SISQO 
D.PEARSON (DPEARSON,M.ANDREWS.N.DUDLEY,T.HORN,J,JECZALIK.G.LANGAN,P,MORLEYi IC ID) UNIVERSITY 97024 INTERSCOPE 

6 

0 8 8 
5 THE ARMS OF THE ONE WHO LOVES YOU • 

G.ROCHE ID WARREN) • XSCAPE (C) (D) (V) SO SO DEF 78788 COLUMBIA 
7 

8 7 7 26 
TRULY MADLY DEEPLY • • SAVAGE GARDEN 
C.FISHER (D.HAYES,D.JONES) (C) (D) (V) COLUMBIA 78723 

1 

9 9 
9 10 ALL MY LIFE • K-CI & JOJO 

J.HAILEY,R.BENNETT U.HAILEY.R.BENNETT) (C) (D) MCA 55420 
1 

10 10 5 15 
BODY BUMPIN' YIPPIE-Y1-YO• • PUBLIC ANNOUNCEMENT 
E.ROBINSON (F.DAV)S,E.GRAY,M.GRAY) (C) (D) (T) (X) A&M 582444 

5 

11 12 14 8 SEX AND CANDY • MARCY PLAYGROUND 
J.WOZNIAK (IWOZN(AK) (C) (D) (V) CAPITOL 58695 

8 

12 11 10 13 
LET'S RIDE& • MONTELL JORDAN FEAT. MASTER P & SILKK THE SHOCKER 
T.B(SHOP (M.JORDAN,MASTER P,SILKK THE SHOCKER) ICI (D) IT) DEF JAM 568475 MERCURY 

2 

13 15 13 13 
I WANT YOU BACK • • 'N SYNC 
D.POP,M.MARTIN (D.POP,M.MART(N) (C) (D) (T) (V) (X) RCA 65348 

13 

14 13 12 
4 TURN IT UP [REMI)(1/FIRE IT UP • BUSTA RHYMES 

BUSTA RHYMES (T.SMITH.G.LARSON,S.PHILLIPS) (C) (D) (T) (X) ELEKTRA 641041EG 
10 

15 14 11 11 
FROZEN • • MADONNA 
MADONNA,W.ORB(T,P.LEONARD (MADONNA.P.LEONARD) (C) (D) (T) (V) (X) MAVERICK 17244 WARNER BROS. 

2 

0 25 16 18 
MAKE EM' SAY UHH!• • MASTER P FEAT. FIEND, SILKK THE SHOCKER, MIA X & MYSTIKAL 
KLC (MASTER P,F)END,SILKK THE SHOCKER.MIA X,MYSTIKAL) ICI (D) (T) NO LIMIT 53302/PRIORITY 

16 

17 17 19 14 
GETTIN' JIGGY WIT IT • WILL SMITH 
POKE 8. TONE (W.SM(TH,S.J.BARNES.B.EDWARDS,N.RODGERS,J.ROBINSON) (C) (D) (V) COLUMBIA 78804 

i 

0 27 27 7 
LOOKING THROUGH YOUR EYES • • LEANN RIMES 
W.C.RIMES (C.SAGER,D.FOSTER) (C) (D) (V) CURB 73055 

18 

19 19 17 9 
MONEY, POWER & RESPECT • • THE LOX [FEATURING DMX & Lit' KIM] 
D.ANGELETTIE,RIAWRENGEISJACOBS,J.PHILUPS,D.STYLESESMONS.D.ANGELETTIE.R.LAWRENCE,i 5(A116) (C1BX LT( )6 BAD 80879156ARISTA 17 

CI 28 29 
8 I GOT THE HOOK UP! • MASTER P FEATURING SONS OF FUNK 

KLC,SONS OF FUNK (MASTER P,SONS OF FUNK) (C) (D) (T) NO LIMIT 53311/PR(OR(TY 
20 

21 16 18 27 
NO, NO, NO • • DESTINY'S CHILD 
W.JEAN,V.HERBERT,R.FUSARI (V.HERBERT,R.FUSARI,M.BROWN,C.GAINES) IC) (D) (T) (X) COLUMBIA 78618 

3 

22 21 20 11 
VICTORY • • PUFF DADDY & THE FAMILY FEAT. THE NOTORIOUS B.I.G. & BUSTA RHYMES 
STEV(E J.,S.COMBS (C.WALLACE,J.PHILLIPS,S.COMBS,S.JORDAN,B.CONT() (C) (D) (T) (X) BAD BOY 79155/ARISTA 

19 

2 NEW  
i 

* * * HOT SHOT DEBUT *** 
THE BOY IS MINE • BRANDY & MONICA 
RJERKINS,D.AUSTIN,BRANDY (RJERKINS,BRANDY,L.DANIELS,F.JERKINS (II,J.TEJEDA) (C) (D) (T) (V) (X) ATLANTIC 84089 

23 

24 20 22 24 
TOGETHER AGAIN • • JANET 
JJAM,TIEWIS,JJACKSON U.JACKSON.J.HARRIS III,T.LEWIS.R.ELIZONDO, JR.) (C) (D) (T) (V) (X) VIRGIN 38623 

1 

25 22 25 26 
HOW'S IT GOING TO BE • THIRD EYE BLIND 
SJENKINS,E.VALENTINE,R.KLYCE (S.JENKINS.K.CADOGAN) (C) (D) ELEKTRA 64130;EEG 

9 

(, 30 30 10 
RAISE THE ROOF • LUKE FEATURING NO GOOD BUT SO GOOD 
L.CAMPBELL (LCAMPBELL,IBERRY,D.RUDNICK) (CI (D) (T) LUKE II 572250/ISLAND 

26 

27 31 31 50 
HOW DO I LIVE A' • LEANN RIMES 
C.HOWARD,W.CRIMES.M.CURB (D.WARREN) (C) (D) (T) (V) (X) CURB 73022 

2 

28 NEW> 1 
ADIA • SARAH MCLACHLAN 
P.MARCHAND (S.MCLACHLAN,P.MARCHAND) (C) (DI ARISTA 13497 

28 

29 34 
_ 2 HEAVEN'S WHAT I FEEL • GLORIA ESTEFAN 

E.ESTEFAN JR.,T.MORAN (K.SANTANDER) (C) (D) (T) (V) (X) EPIC 78875 

29 

C 33 42 9 
SAY IT • VOICES OF THEORY 
S.MORALES (R.BASORA.S.MORALES,G.MCKETNEY) (C) (D) KOLA. 341032/RED ANT 

30 

31 45 35 11 

* * * GREATEST GAINER/SALES * * * 
THIS KISS • FAITH HILL 
B.GALLIMORE,F.HILL (R.LERNER,A.ROBOFF,B.N.CHAPMAN) (CI (D) (V) WARNER BROS. (NASHV(LLE) 17247 

31 

2 32 32 31 I DON'T WANT TO WAIT • PAULA COLE 
P.COLE (P.COLE) (C) (D) (V) IMAGO 17318/WARNER BROS. 

11 

33 24 24 14 
MY HEART WILL GOONS • CELINE DION 
W.AFANASIEFF,J.HORNER (J.HORNER,W.JENNINGS) (CI (D) 550 MUSIC 78825 

i 

34 18 15 16 
ROMEO AND JULIET • • SYLK-E. FYNE FEATURING CHILL 
G.BA)LLERGEAU,V.MERRITT (JOHN,WARNER JR.,WINBUSH,MOORE) IC) (D) (T) GRAND JURY 64973/RCA 

6 

35 23 23 18 
WHAT YOU WANT • • MASE (FEATURING TOTAL) 
N.MYR(CK (M.BETHA,K.SP(VEY,N.MYRICK,S.COMBS,C.MAYFIELD) (C) (D) (T) (X) BAD BOY 7914 PARISTA 

6 

36 26 21 19 
NICE & SLOW A • USHER 
J.DUPR( (J.DUPR(,M.SEAL,U.RAYMOND,B.CASEY) (C) (D) (T) (X) LAFACE 24290/ARISTA 

1 

0 38 49 18 
THEY DON'T KNOW • • JON B. 
TIM & BOB (JON B.,T(M 8. BOB) (C) (D) YAB YIJM 78793/550 MUSIC 

29 

38 29 28 25 
DEJA VU [UPTOWN BABY] • • LORD TARIQ & PETER GUNZ 
KNS (D.FAGEN,W.BECKER) (C) (D) (T) (X) CODEINE 78755/COLUMBIA 

9 

39 36 26 17 GONE TILL NOVEMBER • • WYCLEF JEAN 
WJEAN (N.JEAN,T.KELLY.O.HARVEY,JR.) (GI (D) (MI (T) (X) RUFFHOUSE 78752 COLUMBIA 

7 

CI 40 44 12 
WHO AMI • BEENIE MAN 
J.HARDING (M.DAV(S,J.HARDING) (C) (T) (X) 2 HARD 6(6X)VP 

40 

37 38 11 
IMAGINATION • TAMIA 
J.DUPRI (,.DUPR(,M.SEAL,B.GORDY,A.MIZELLF.PERREN.D.RICHARDS) ICI (D) QWEST 17253/WARNER BROS. 

37 

35 33 8 SECOND ROUND K.O. • CAN IBUS 
W.JEAN,J.WONDER (GM(LLIAMS,N.JEAN,J.WONDER) (C) (D) (T) UNIVERSAL 56175 

28 

0 43 43 10 
CHEERS 2 U • PLAYA 
TIMBALAND (S.GARRETT,T.MOSLEY) (C) (D) DEF JAM 568214/MERCURY 

43 

44 44 37 41 
YOU MAKE ME WANNA... A • USHER 
J.DUPRI (J.DUPRI,M.SEAL.U.RAYMOND) (C) (D) (T) (X) LAFACE 24265 ARISTA 

2 

45 41 36 30 KISS THE RAIN • BILLIE MYERS 
D.CHILD (B.MYERS,E.BAZILIAN,D.CHILD) IC) (D) UNIVERSAL 56140 

15 

39 41 14 GET AT ME DOG • DMX (FEATURING SHEEK OF THE LOX) 
PK,GREASE (E.SIMMONS,A.FIELDS.D.BLACKMON,S.TAYLOR) (C) (D) (M) (T) (X) DEF JAM 568862/MERCURY 

39 

47 48 — 
2 WISHLIST PEARL JAM 

B.O'BRIEN,PEARL JAM (E.VEDDER) (D) (V) EPIC 788967 
47 

48 47 48 34 
SOMETHING ABOUT THE WAY YOU LOOK TONIGHT/CANDLE IN THE WIND 1997 A" • ELTON JOHN 
C.THOMAS,GNARTIN (E.JOHN,B.TAUP)N) (C) (D) (V) ROCKET 568108/A&M 

1 

49 42 39 5 
CLOCK STRIKES • TIMBALAND AND MAGOO 
TIMBALAND (T.MOSLEY,M.BARCLIFF,G.LARSON,S,PHILLIPS) (C) (D) (T) (X) BLACKGROUND 97995/ATLANTIC 

37 

G COMPILED 
FROM A NATIONAL SAMPLE OF TOP 40 RADIO AIR-

PLAY MONITORED BY BROADCAST DATA SYSTEMS, TOP 
RADIO PLAYLISTS, AND RETAIL AND RACK SINGLES SALES COL-

, ,.,. LECTED, COMPILED, AND PROVIDED BY loiridïfiri . 
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TITLE ARTIST 
PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL 

z 

12  
.r 5 
ix.i o 

50 46 34 12 AROSE IS STILL A ROSE • • ARETHA FRANKLIN 
L.HILL (L.HILL,J.W.BUSH,K.WITHROW,J.HOUSER,A.ALY,E.BRICKELL) (C) (D) (T) (X) ARISTA 13465 

26 

0 51 51 7 THIS IS HOW WE PARTY SOAP. 
REMEE,HOLGER (REMEE,HOLGER) (C) (DI CRAVE 78876 

51 

52 49 40 10 
BITTER SWEET SYMPHONY • THE VERVE 
YOUTH,THE VERVE (M.JAGGER,K.RICHARDS,R.ASHCROFT) (C) (D) VC/HUT 38634NIRGIN 

12 

53 50 45 11 
DO FOR LOVE • • 2PAC FEATURING ERIC WILLIAMS 
SOULSHOCK,KARLIN (T.SHAKUR,C.SHACK.K.KARLIN,B.CALDWELL,A.KETTNER) (CI (D) (T) AMARU 42516/JIVE 

21 

54 53 53 4 
PUSH IT • GARBAGE 
GARBAGE (GARBAGE,B.W(LSON,R.CHRISTIAN,H.AZOR) (D) ALMO SOUNDS 8901e/INTERSCOPE 

52 

55 54 52 13 THE MUMMERS' DANCE • LOREENA MCKENNITT 
L.MCKENNITT (L.MCKENN(TT) (C) (D) (V) QUINLAN ROAD 17241/WARNER BROS. 

18 

CI NEW 1 
SHORTY (YOU KEEP PLAYIN' WITH MY MIND) • IMAJIN FEAT. KEITH MURRAY 
RIAWRENCE,D.ANGELETTIE (R.LAWRENCE.D.ANGELETTIE,IKNIGHT,N.J.WRIGHT,X.MURRAY,P.BROWN,R.RANS) (C) (MD.) JIVE 42525 

56 

57 56 50 12 
BYE BYE • JO DEE MESSINA 
B.GALLIMORE.T.MCGRAW (P.VASSAR,R.M.BOURKE) (G) (D) (V) CURB 73034 

43 

58 52 47 13 
THE PARTY CONTINUES • • JD FEATURING DA BRAT 
J.DUPRI (J.DUPRI.DA BRAT.LBLACKMON,N.LEFTENANT.C.SINGLETON.T.JENKINS) (C) ID) (M) (T) (X) SO SO DEF 78807COLUMBIA 

29 

59 55 55 7 RECOVER YOUR SOUL • ELTON JOHN 
C.THOMAS (EJOHN,B.TAUPIN) (G) (D) ROCKET 568762/ISLAND 

55 

80 58 54 10 GITTY UP • SALT-N-PEPA 
C.ELLIOTT,A.WEST (CJAMES,R.MOORE,RJAMES) (C) (D) (T) RED ANT/LONDON 570100/ISLAND 

50 

10 67 62 6 I JUST WANT TO DANCE WITH YOU • GEORGE STRAIT 
T.BROWN,G.STRAIT (R.COOK,I.PR(NE) (C) (D) (V) MCA NASHVILLE 72046 

61 

62 57 56 17 
LOVE YOU DOWN • INOJ 
C.ROANE (M.RILEY) (Cl (D) (T) (X) SO SO DEF 78801(COLUMB(A 

25 

0 72 66 9 
I'M FROM THE COUNTRY • TRACY BYRD 
T.BROWN (M.BROWN,R.YOUNG,S.WEBB) (C) (D) (V) MCA NASHVILLE 72040 

63 

0 82 85 3 
THERE'S YOUR TROUBLE • DIXIE CHICKS 
P.WORLEY,B.CHANCEY (T.SILLERS,M,SELBY) (C) (D) MONUMENT 78899 

64 

0 66 71 6 
DO YOUR THING • 7 MILE 
T.OLIVER (T.OLIVER,M.C.ROONEY) (C) (D) CRAVE 78886 

65 

66 62 57 15 
ARE YOU JIMMY RAY? • • JIMMY RAY 
C.FITZPATR(CK (J.RAY.C.FITZPATRICK) (C) (D) (T) (X) EPIC 78816 

13 

67 63 63 11 
JUST BE STRAIGHT WITH ME • SILKK THE SHOCKER FEAT. MASTER P, DESTINY'S CHILD, O'DELL, MO B. DICK 
CRAIG B (SILKK THE SHOGKERMASTER P.DESTIMUS CHILDO'DELL.M0 B. DICK.) HARRIS iiLT.LEWIS) (C) (I)) IT) NO LIMIT 53305/PRIORITY 

57 

68 64 65 9 
THE UNFORGIVEN II • METALLICA 
B.ROCK,J.HETFIELD,LULRICH (J.HETFIELD,L.ULRICH,K.HAMMETT) (C) (D) ELEKTRA 64(14/EEG 

59 

69 65 61 12 
MY HEART WILL GO ON DEJA VU 
ALMIGHTY ASSOCIATES (J.HORNER,W.JENNINGS) (CI (T) (X) INTERHIT 54020/PRIORITY 

58 

70 68 64 6 
OUT OF MY BONES • RANDY TRAVIS 
J.STROUD,B.GALLIMORE,R.TRAVIS (G.BURR,S.VAUGHN,R.LERNER) (C) (D) (V) DREAMWORKS (NASHVILLE) 59007 

64 

(j NEW> 
1 I HONESTLY LOVE YOU • OLIVIA NEWTON-JOHN 

D.FOSTER,T.BROWN (P.ALLEN,J.BARRY) (C) (D) (V) MCA NASHVILLE 72053 
71 

72 59 59 16 
TOO MUCH • SPICE GIRLS 
ABSOLUTE (SPICE GIRLS,WATKINS,W(LSON) (C) (D) VIRGIN 38630 

9 

CD 77 86 19 

* * * GREATEST GAINER/AIRPLAY * * * 
IN A DREAM ROCKELL 
J.TUCCI,B.BROWN (R.TAYLOR-WEBER) (C) (T) (X) ROBBINS 72012 

73 

® NEW 1 
NINETY NINE [FLASH THE MESSAGE] • JOHN FORTE 
W.JEAN,PRASLI.FAHRENKROG-PETERSON.K.KARGES,IFORTE) (C) (D) (T) (X) RUFFHOUSE 78769/COLUMBIA 

74 

® 80 80 4 I DO [CHERISH YOU) • MARK WILLS 
C.CHAMBERLAIN (K.STEGALL,D.HILL) (C) (D) (V) MERCURY (NASHVILLE) 568602 

75 

76 60 58 10 RAIN • SWV 
B.A.MORGAN (B.A.MORGAN) IC) (D) RCA 65402 

25 

77 73 69 1R 
' 

THE CITY IS MINE • JAY-Z (FEATURING BLACKSTREET) 
T.RILEY (S.CARTER,T.RILEY,K.GAMBLE.L.HUFF,G.FREY.J.TEMPCHINI ICI V IT) ROC-A-FELLNDEF JAM 5685X2 MERCURY 

52 

78 69 70 10 
STILL PO' PIMPIN' • DO OR DIE FEATURING JOHNNY P AND TWISTA 
MR. LEE (D.ROUND,D.SMITH,C.MITCHELLL.WILLIAMS) (C) ID) (V) NEIGHBORHOOD WATCH/RAP-A-LOT 38636NIRGIN 

62 

CI 93 84 4 
THAT'S WHY I'M HERE • KENNY CHESNEY 
B.CANNON,N.W(LSON (S.SMITH,M.A.SPRINGER) (C) (D) (VI BNA 65399/RLG 

79 

80 70 73 11 
A PROMISE I MAKE • DAKOTA MOON 
M.MORE,A.LOGAN (G.KENNEDY,W.KIRKPATRICK,T.SIMS,A.LOGAN.M.MORE) (C) (D) ELEKTRA 64I16/EEG 

69 

(J 83 67 17 
THEN WHAT? • CLAY WALKER 
J.STROUD,C.WALKER (R.SHARP,J.VEZNER) (C) (D) (V) GIANT (NASHVILLE) (7262/REPRISE (NASHVILLE) 

65 

82 61 60 15 STRAWBERRIES • SMOOTH 
LALEXANDER/PROF. T. (LALEXANDER,T.ROLBERTICARTER,P.RUSHEN.1 DAVIS,FWASHINGTONI (C) (DI PERSPECTIVE 587596/A&M 

49 

CI 85 90 5 
DING-A-LING HI-TOWN DJS 
DA JOINT,D.RAHMING,Q-MAQ,R.KEYZ (-.HALLUMS,D.RAHMING) (C) (D) (T) RESTLESS 72961 

83 

84 71 79 5 
LET'S FORGET ABOUT IT • LISA LOEB 
J.PATINO,L.LOEB (J.PATINO,L.LOEB) (C) (D) GEFFEN 19424 

71 

0 NEW 1 HOOKED ON A FEELING (00GA-CHAKA) BABY TALK 
D.KASEN (M.JAMES) (X) PETER PAN 4409./PPI 

85 

(, 89 _ 2 NOW THAT I FOUND YOU • TERRI CLARK 
K.STEGALL (J.D.MARTIN,P.BEGAUD,V.CORISH) (C) (DI NI MERCURY (NASHVILLE) 568746 

86 

87 78 78 5 
BLUE ON BLACK • KENNY WAYNE SHEPHERD BAND 
J.HARRISON (K.W.SHEPHERD,M.SELBY,T.SILLERS) (C) (D) (V) REVOLUTION 17222 

78 

0 NEW 1 KNOW WHAT YOU MEAN • SISTER 7 
D.KORTCHMAR (P.PIKE,W.SUTTON,S.BARRON) (CI (D) ARISTA AUSTIN 13095/ARISTA 

88 

89 74 77 5 
ONE OF THESE DAYS • TIM MCGRAW 
B.GALLIMOREJ.STROUD,T.MCGRAW (K.RAINES.M.POWELL.M.HUMMON) (C) (D) (V) CURB 73056 

74 

90 81 83 7 
COME OVER TO MY PLACE • DAVINA 
DAVINA (D.BUSSEY) (C) (D) (T) LOUD 65448/RCA 

81 

91 79 81 16 
LIGHT IN YOUR EYES BLESSID UNION OF SOULS 
EMOSIA (E.SLOAN,T.S)MS) (C) (D) (V) CAPITOL 58670 

48 

92 86 — 
2 HAVE FUN, GO MAD • BLAIR 

M.MAGUIRE (B.MACK(CHAN,P.TAYLOR) (C) (D) JERSEY 55444/MCA 

86 

(I) NEW' 1 ONE HEART AT A TIME • VARIOUS ARTISTS 
C.DOWNS,D.PACK (V.SHAW) (C) (DI ATLANTIC (NASHVILLE) 84117 

93 

94 76 76 7 
MOAN & GROAN • MARK MORRISON 
P.CHILL,M.MORRISON (M.MORRISON.B.MOSS) (C) (D) ATLANTIC 84038 

76 

95 75 74 11 
IT'S YOUR LOVE • SHE MOVES 
THE BERMAN BROTHERS (S.SMITH) IC) (D) GEFFEN 19421 

67 

96 88 — 
2 SUPERHERO • DAZE 

J.JAM,DELGADO U.TONNOV,SIEBER) (C) (D) (T) (X) COLUMBIA 78867 
88 

97 87 82 18 
I KNOW WHERE IT'S AT • ALL SAINTS 
K.GORDON,C.MCVEY,M.FIENES (K.GORDON,S.LEWIS,W,BECKER,D.FAGEN) (CI (01(V) LONDON 570112/ISLAND 

36 

98 97 87 16 IF I NEVER STOP LOVING YOU • DAVID KERSH 
P.MCMAKIN (D.KEES,S.EWING) (C) (D) (V) CURB 73045 

67 

99 84 75 13 
BRING IT ON • KEITH WASHINGTON 
F.JERKINS III,K.WASHINGTON (F.JERKINS III,K.WASHINGTON,M.NELSON) (C) (D) SILAS 55430/MCA 

63 

100 91 91 5 
SWEET HONESTY M:G 
G.GUT)ERREZ (G.GUTIERREZ) (C) (T) (X) CLASSIFIED 7249 

91 

Records with the greatest airplay and sales gains this week. Greatest Gainer/Sales and Greatest Gainer/Airplay are awarded, respectively, for the largest sales and airplay increases among singles below the top 20. •Videoclip availability. •Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 
units. • R IAA certification for sales of 1 million units, with additional million indicated by a numeral following the symbol. Catalog number is for cassette single. *Asterisk indicates catalog number is for cassette maxi-single; regular cassette single unavailable. (C) Cassette single availabili(y. (D) CD single availabili(y. (M) Cassette 

maxi-single availability. (T) Vinyl maxi-single availability. (V) Vinyl single availability. (X) CD maxi-single availability. 0 1998, Billboard/BPI Communications and SoundScan, Inc. 
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à 
3' 3'  
l' 17, ,'-' TITLE 
, 3 * ARTIST (IMPRINT/PROMOTION LABEL) 

1 2 4 A MAN HOLDIN' ON 
TY HERNDON (EPIC (NASHVILLE)) 

2 1 5 CRAZY FOR YOU 
EBONI FOSTER (HENDRIX/MCA) 

3 19 2 I WANNA GET NEXT TO YOU 
CHRISTION (ROA-FELUVDEF JAM/MERCURY) 

4 12 10 IT WOULD BE YOU 
GARY ALLAN (DECCA/MCA NASHVILLE) 

5 _ 1 HE GOT GAME 
PUBLIC ENEMY (FEAT STEPHEN STILLS) IDEE JAAWERCURY) 

6 14 9 2 LIVE PARTY 
THE 2 LIVE CREW (LIL JOE) 

7 9 6 THE MOST BEAUTIFUL GIRL 
RAHEEM (TIGHT 2 DEF/BREAKAWAY) 

9 _ i SUNCHYME 
DARIO G (ETERNAL/KINETIC/REPRISE) 

9 5 1 i SO IN LOVE WITH YOU 
DUKE (4 PLAY/UNIVERSAL) 

10 16 2 THERE GOES MY BABY 
TRISHA YEARWOOD (MCA NASHVILLE) 

11 6 7 YOU ONLY HAVE TO SAY YOU LOVE ME 
HANNAH JONES (ARIOLA DANCE/BMG LATIN) 

12 13 15 YOU'LL NEVER KNOW 
MINDY MCCREADY (BNA/RLG) 

13 7 6 SOUTHSIDE 
LIL' ITERE (JAM DOWN/BREAKAWAY) 

by Theda Sandiford-Waller 

No. 1 AGAIN: Next's "Too Close" (Arista) lost fewer Hot 100 chart 
points than the other singles in the chart's top five, so the single returns 
to the pole position for a second run. The last time a single returned to 
No. 1 after a previous run there was in 1994. After two weeks at No. 1, 
Boyz II Men's "On Bended Knee" (Motown) was bumped down by ¡ni 
Kamoze's "Here Comes The Hotst,epper" (Columbia) for two weeks. "On 
Bended Knee" returned to No. 1 for four more weeks. 

TOO SOON: Brandy and Monica's "The Boy Is Mine" (Atlantic) bows 
at No. 23 on the Hot 100 a week early due to street-date violations. The 
single scanned more than 7,000 units to land at No. 63 on Hot 100 Singles 
Sales. Billboard policy states that if enough retail accounts break street 
date to place a single in the top 75 of Hot 100 Singles Sales, that title 
enters the Hot 100. In April, K-Ci &JoJo's "All My Life" (MCA) endured 
a similar fate when the single scanned 8,500 units, landing at No. 61 on 
Hot 100 Singles Sales and at No. 15 on the Hot 100. After a full week of 
sales, "The Boy Is Mine" should make a run for the top of the Hot 100. 

COULDA SHOULDA: Topping Hot 100 Airplay with 101 million audience 
impressions, Natalie Imbruglia's "Torn" (RCA) has reached the 100 mil-
lion audience impressions milestone. Only three other songs have achieved 
this feat in the Broadcast Data Systems era: Celine Dion's "My Heart Will 
Go On," Savage Garden's "Truly Madly Deeply," and Donna Lewis' "I 
Love You Always Forever." Attention RCA brass: With airplay alone, "Torn" 
would be top 10 on the Hot 100; if the song sold only 78,000 pieces in its 
first week out, the single would bow at No. 1 on the Hot 100. How about it? 

ANIMATED RELEASES: That dancing baby single, "Hooked On A 
Feeling (Ooga-Chaka)" by Baby Talk (Peter Pan/PPI), which Hot 100 
Singles Spotlight told you about last issue, has scanned more than 7,000 
units, landing at No. 65 on Hot 100 Singles Sales and bowing on the Hot 
100 at No. 85. Baby Cha Cha isn't the only animated entity with a single 
out, as there are also two "South Park" 12-inches out. Brooklyn South 
Records has released "South Park Bounce" featuring a photo of Kenny 
on the label. The dance track samples Brooklyn Bounce's "Get Ready 
To Bounce" (Edel America) and features audio of "South Park's" foul-
mouthed third-graders. There is also a Mr. Hanky bootleg called "Howdy 
Ho." The dance track features audio from the show's Christmas special, 
which first introduced the Christmas poo. We hope that "South Park" 
creators Matt Stone and Trey Parker read Billboard and will be inspired 
to release the real "Howdy Ho" during the Christmas holiday. Given the 
TV show's success, the single's chances of charting are assured. After 
all, Insane Clown Posse's "Santa's A Big Fat Bitch" (Island) was the only 
holiday title to bow on the Hot 100 last year. 

Theda Sandiford-Waller can be reached via E-mail at theda@bill-
board.com. 

BUBBLING UNDER   
o 

e 
TITLE 
ARTIST (IMPRINT/PROMOTION LABEL) 

14 8 4 (SEX U UP) THE WAY YOU LIKE IT 
L.F.O. (LYTE FUNKY ONES) (LOG(C) 

15 4 4 LIL' RED BOAT 
ANGEL GRANT (FLYTE TYME/UNIVERSAL) 

16 11 10 PUT YOUR HEART INTO IT 
SHERRIE AUSTIN (ARISTA NASHVILLE) 

17 10 7 RAIZE DA ROOF • PUSH IT UP (CALL IT WHAT U WANT) 
SOUTHSYDE CONN X SHUN (HURRICANE1BREAKAWAY) 

18 18 7 LOVE LETTERS 
AL) (ISLAND) 

19 11 7 JAM ON IT 
CAROM (FEAT JERIAAINE DUMB (KTIALTEIOXIMY BOY) 

20 15 3 RUTHLESS FOR LIFE 
MC REN (RUTHLESS/EPIC) 

21 WHAT U ON 
LATANYA (BLUNT/TVT) 

22 24 2 ALL MY LIFE 
KRAZI & JUDO (UNDER THE COVER) 

23 I'LL BE THERE FOR YOU 
SOLID HARMONIE (JIVE) 

24 21 3 I SAW THE LIGHT HAL KETCHUM (CURB) 

25 TORN 
NATALIE BROWNE (INTERHIT/PRIORITY) 

Bubbling Under lists the top 25 singles under No. 100 
which have not yet charted. 

POLYGRAM ACCEPTS SEAGRAM BID 
(C'oat aed front page 

would be shut down, but some could 
be placed under new label groups. 

"It depends how Doug Morris 
[chairman/CEO of Universal Music 
Group] feels about the creative heads 
of these entities," says an informed 
source. 

PolyGram's artists include Elton 
John, Hanson, Boyz II Men, Sting, 
U2, Shania Twain, Public Enemy, 
and Andrea Bocelli. Some of Univer-
sal's acts are George Strait, Mary J. 
Blige, Trisha Yearwood, Erykah 
Badu, the Wallflowers, Guns N' 
Roses, and B.B. King. 
Seagram also said it is "exploring 

the possible sale" of PolyGram's film 
unit, which has not been profitable 
yet. Although it owns a 1,500-film 
library that has value for movie com-
panies like Seagram's Universal Pic-
tures, Bronfman said the assets 
were "duplicative ... and may be of 
more value to an outside buyer." 

Meanwhile, Universal Home Video 
is poised to become a larger player 
if it absorbs PolyGram Video. The 
combined 1997 market share of the 
two video firms is 11.3% with $955 
million in revenue. 
Another benefit of the acquisition 

would be the merger of PolyGram 
Music Publishing with Universal's 
MCA Music Publishing, creating the 
third-largest publishing company in 
the world after EMI Music Publish-
ing and Warner/Chappell Music. 
The deal is valued at 117 Dutch 

guilders ($59) a PolyGram share, 
which may be taken all in cash or as 
a combination of 80% cash and 20% 
Seagram stock, valued at $41.75 a 
share. Seagram said it would issue 
up to 47.9 million shares of common 
stock to make the purchase. To 
finance it, Seagram announced it 
would sell to the public its Tropicana 
orange juice subsidiary, which has an 
estimated value of $3.5 billion-$4 bil-
lion. Seagram also owns Time Warn-
er stock valued at nearly $1 billion 
that it could eventually sell to help 
pay for the buyout. Bronfman said 
the PolyGram purchase would add 
about $6 billion in debt for Seagram 
for a total of .5 billion-$9 billion. 
Seagram's bid is for the 25% of 

PolyGram owned by public share-
holders as well as for the 75% stake 
Philips owns. Netherlands-based 
Philips could acquire up to $2 billion 

EMI/CHRYSALIS 
(Coati a fled ) roar page 10) 

move has been in the pipeline for 
some time and that it predates both 
Wadsworth's appointment and the 
appointments of EMI Recorded 
Music president Ken Berry and EMI 
Music Publishing Worldwide presi-
dent Marty Bandier to seats on the 
EMI Group board. According to the 
company spokeswoman, there are no 
implications for the Chrysalis 
imprint in Ireland, Spain, or France, 
the other European territories in 
which it operates. 
EMI bought the Chrysalis label 

from owner Chris Wright in two 
50% blocks in 1989 and 1991. Its ros-
ter now includes Robbie Williams, 
Catherine Wheel, Feline, World 
Party, and Philadelphia Bluntz. It 
also issues product from the Fun 
Lovin' Criminals, an act signed to 
EMI's Capitol label in the U.S. 

in Seagram stock as a result of this 
transaction, giving it a 12% stake in 
the company. Its president/CEO 
Cor Boonstra will join Seagram's 
board. 

Including PolyGram, Seagram is 
a $17.4 billion company, with about 
two-thirds of its revenue from enter-
tainment. Seagram's other busi-
ness—after divesting Tropicana—is 
wine and spirits. 
Two other potential bidders ap-

parently dropped out after looking 
over PolyGram's books, deciding that 
the company did not meet their 
investment criteria. 
Who will run the merged music 

company remains a question. Bronf-
man hired Morris to head Universal 
Music, which had been last in market 
share, and by all measures he has 
done a good job in boosting its for-
tunes. Morris had previously headed 
Warner Music's U.S. operations. 

It was the need to expand the 
international music business that 
led Bronfman to seek this takeover. 
He noted that two-thirds of Univer-
sal's revenue comes from North 
America, while three-fourths of 
PolyGram's comes from outside 
North America. 

Universal (formerly MCA Music 
Entertainment Group) has been the 
weakest of all six major music com-
panies in its overseas operations. At 
a press conference earlier this year 
in New York, Bronfman told in-
vestors and media executives that 
international growth was a high pri-
ority for Seagram. He noted that 
Universal had increased the number 
of foreign music offices from four 
when Seagram acquired MCA from 
Matsushita Electric Industrial in 
1995 to 30 now. 
Many industry observers were 

convinced last month that EMI 
Music was the prize that Bronfman 
sought. While EMI would not con-
firm its negotiations with Seagram, 
the company stated earlier this 
month that it had been in negotia-
tions with another company but 
called off talks because it had not 
received a firm bid. However, most 
sources say Seagram did in fact offer 
$7.7 billion for EMI, although it may 
not have been a formal bid. 
EMI declared it was no longer in 

talks about a buyout. But most indus-
try observers believe the company is 
still in play and that it is just a mat-
ter of time before it is acquired. 

Panel OKs Mich. Concert-Attendance Bill 
A Michigan bill that would regu-

late concert attendance by children 
under the age of 18 passed the state's 
Senate Committee on Families, Men-
tal Health, and Human Services May 
21. The bill, which would empower 
local city councils to decide whether 
specific concerts are harmful to 
minors, is slated for full Senate vote 
Wednesday (27) or Thursday (28). 

Democratic Sen. Gary Peters, the 
only committee member to oppose 
the legislation, says the bill has seri-
ous constitutional and censorship 
issues. "This would have a chilling 
effect on artists" considering Michi-
gan as a tour stop, he says. 
The language of the original bill 

was modified in committee to 
include a provision allowing venues 
to challenge a city council's ruling 

and take the issue to arbitration. 
In a letter dated May 20, the 

Recording Industry Assn. of Amer-
ica said the bill would act as "prior 
restraint" on expression and would 
prohibit future shows based on prior 
performances. 
Despite opposition to the bill, 

Pearl Jam plans to play its sold-out 
Aug. 18 date in East Lansing, Mich., 
as well as an Aug. 23 Detroit show 
for which tickets went on sale May 
21. "I think we'd be better off going 
and trying to offend as many people 
as we can," says Kelly Curtis, the 
band's manager. "I'm sure the band 
will have something to say about [the 
bill], because it's certainly a bad 
thing." The bill was introduced May 
5 (Billboard, May 16). 
SUSAN NUNZIATA and MELINDA NEVVMAN 

Fifield Exits Music Biz To Helm North Face 
BY IRV LICHTMAN 
NEW YORK—Jim Fifield, who 
recently left his 10-year associa-
tion with EMI Music, is moving 
west into a non-music industry to 
which he says he might, nonethe-
less, draw in music-related pro-
jects. 

Fifield is taking over the reins 
as president/CEO of the San 
Leandro, Calif.-based the North 
Face Inc., a designer and dis-
tributor of luxury outerwear, 
after serving on the company's 
board for the last two years (Bill-
board Bulletin, May 20). He re-
places William N. Simon, who 
has shifted to vice chairman 
"while he pursues new inter-
ests," an announcement said. 

Fifield's stake in the North 
Face is further deepened by his 
purchase from the company of 
about $14 million worth of newly 
issued common stock at open-

market prices, representing 
5.9% of the total shares out-
standing; the stock is traded on 
the Nasdaq exchange. 

Fifield, considered a market-
ing expert, sees tie-in possibili-
ties between his new relationship 
and the music industry. "In fact, 
we did a vest, complete with logo, 
for VH1 meetings in Colorado," 
he notes. "As a director of the 
company, I was always looking 
for special marketed tie-ins," 
adds Fifield, who says his music 
industry experience will be an 
important business tool. 
Before Fifield's 13-year asso-

ciation with music and video (he 
joined EMI Music after running 
CBS/Fox Video 1985-88), he was 
with General Mills for two 
decades, including as group 
executive VP of all consumer 
non-food operations. 
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IMPRINT & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) 
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1 1 - 2 GARTH BROOKS CAPITOL (NASHVILLE) 94572/CAPITOL NASHVILLE /44.98 CD) 2 weeks at No 1 THE LIMITED SERIES 1 

2 3 2 7 SOUNDTRACK WARNER SUNSET/REPRISE 468671WARNER BROS. (10.98/17.981 CITY OF ANGELS 2 

3 4 - 2 LEANN RIMES CURB 77901 (10.98/17.981 SITTIN' ON TOP OF THE WORLD 3 
4 2 1 3 DAVE MATTHEWS 660(10.98/16.98)BAND BEFORE THESE CROWDED STREETS 

RCA 67*  
1 

5 h 3 23 SOUNDTRACK e° SONY CLASSICAL 63213 (10.98 EO/17.98) TITANIC 1 

( 6) NEW > 1 
* * * HOT SHOT DEBUT* * * 

HANSON MERCURY 558399 (10.98 E0/17.98) 3 CAR GARAGE: THE (NOIE RECORDINGS 95-96 6 

7 7 2 VONDA SHEPARD 550 MUSIC 69365/EPIC (11.98 E0/17.98) SONGS FROM ALLY MCBEAL (TV SOUNDTRACK) 7 

le1/4=,1 10 7 40 BACKSTREET BOYS • ' JIVE 41589 (10.98/16.981 BACKSTREET BOYS 4 

( 9 ) 13 4 4 
* * * GREATEST GAINER* * * 

GEOPC,E STRAIT MCA NASHVILLE 70020 (10.98/16.98) ONE STEP AT A TIME 2 

10 9 6 26 CELINE DION A' 550 MUSIC 68861/EPIC (10.98 EQ/17.981 LET'S TALK ABOUT LOVE 1 

(n)   14 14 10 28 SHAN IA TWAIN • . mERcuRy (NASHVILLE) 536003 Do.98 Eon6.98) COME ON OVER 2 
ICI:) 12 8 57 SAVAGE GARDEN e COLUMBIA 67954 (10.98 E0/16.981 SAVAGE GARDEN 3 

(I) NEW > 1 GARBAGE ALMO SOUNDS 80018/INTERSCOPE110.98/16.98) VERSION 2.0 13 
14 11 5 3 BIG PUNISHER LOUD 67512'/RCA (10.98/16.981 CAPITAL PUNISHMENT 5 

15 15 11 48 K-CI & JOJO £2 MCA 11613'(10.98/16.981 LOVE ALWAYS 6 
16 8 - 2 FIEND NO LIMIT 50715'/PRIORITY (10.98/16.98) THERE'S ONE IN EVERY FAMILY 8 

Or 17 9 4 FAITH HILL WARNER BROS. (NASHVILLE) 46790 (10.98/16.98) FAITH 7 

18 5 - 2 TORI AMOS ATLANTIC 830951AG (10.98/16.98) FROM THE CHOIRGIRL HOTEL 5 
19 16 12 10 NATALIE IMBRUGLIA A RCA 67634 (10.98/16.98) LEFT OF THE MIDDLE 10 
IE) 24 27 4 SOUNDTRACK INTERSCOPE 90160* (11.98/17.98) BULWORTH - THE SOUNDTRACK 20 

(ID 20 20 25 GARTH BROOKS A CAPITOL (NASHVILLE) 56599/CAPITOL NASHVILLE (10.98/16.98) SEVENS 1 
CI) 21 16 63 MATCHBOX 20 A' LAVA/ATLANTIC 92721/AG (10.98/1S981IM YOURSELF OR SOMEONE LIKE YOU 5 

23 18 14 11 MADONNA A' MAVERICK 46847/WARNER BROS. (10.98/17.981 RAY OF LIGHT 2 

(ii) 23 17 25 WILL SMITH A' COLUMBIA 68683* (10.98 E0/17.981 BIG WILLIE STYLE 10 

(1) 26 22 35 USHER A' LAFACE 26043/ARISTA (10.98/16.98) MY WAY 4 
26 19 13 6 SOUNDTRACK NO LIMIT 50745NPRIORITY (11.98/17.981 I GOT THE HOOK-UP! 3 

(27)   NEW > NEW > 1 SOUNDTRACK ROC-A-FELLNDEF JAM 558132NMERCURY (8.98 E0/12.981 STREETS IS WATCHING 27 
( 28 ) NEW > 1 XSCAPE so SO DEF 68042/COLUMBIA 110.98 E0/16.98) TRACES OF MY LIPSTICK 28 
29 22 21 10 ERIC CLAPTON à DUCK/REPRISE 46577/WARNER BROS. (10.98/17.981 PILGRIM 4 

(ff") 34 28 33 CREED A WIND-UP 13049 (10.98/16.98)El MY OWN PRISON 22 

31 25 18 9 SOUNDTRACK • HEAVYWEIGHT 540886NA&M (10.98 E0/17.98) THE PLAYERS CLUB 10 
35 30 26 MARCY PLAYGROUND A CAPITOL 53569110.98/15.98) MI MARCY PLAYGROUND 21 

Caa) 41 39 34 JON B. • TAB YUW550 MUSIC 67805/EPIC (10.98 E0/16.98) COOL RELAX 33 

34 36 42 10 FASTBALL HOLLYWOOD 162130 (10.98 Hi/16.981R ALL THE PAIN MONEY CAN BUY 34 
35 38 41 14 CHERRY POPPIN' DADDIES MOJO 53081/UNIVERSAL 110.98/16.98) INI ZOOT SUIT RIOT 35 

(36) NEW I LENNY KRAVITZ VIRGIN 45605 (10.98/16.98) 5 36 

37 30 31 34 BRIAN MCKNIGHT A MOTOWN 536215 (10.98 E0/16.98) ANYTIME 13 

38 32 34 44 SARAH MCLACHLAN A' ARISTA 18970 (10.9W16.98) SURFACING 2 

Of) 46 29 50 TIM MCGRAW A' CURB 77886 (10.98/16.98/ EVERYWHERE 2 

40 28 26 3 PUBLIC ENEMY DEF JAM 558130*/MERCURY (1098 E0/16.98) HE GOT GAME (SOUNDTRACK) 26 

41 31 25 4 JIMMY PAGE & ROBERT PLANT • WALKING INTO CLARKSDALE 
ATLANTIC 83092*/AG (10.98/16.981 

8 

42 39 37 38 MASTER P A2 NO LIMIT 50659'/PRIORITY (10.98/16.981 GHETTO D 1 

43 44 38 28 SPICE GIRLS à' VIRGIN 45111 (11.98/17.981 SPICEWORLD 3 
(44) 54 49 22 NEXT • ARISTA 18973110.98/15.98) MI RATED NEXT 44 

(45) 53 45 43 PUFF DADDY & THE FAMILY A^ BAD BOY 73012NARISTA (10.98/17.98) NO WAY OUT 1 

46 40 33 32 JANET A' VIRGIN 44762111.98/17.98) THE VELVET ROPE 1 

47 47 44 58 THIRD EYE BLINDA' ELEKTRA 62012NEEG 110.98/16.98) C611 THIRD EYE BLIND 25 

48 50 46 35 MARIAH CAREY A' COLUMBIA 67835 (10.98 E0/17.981 BUTTERFLY 1 

49 29 24 3 VARIOUS ARTISTS ARISTA 19007 (19.98/24.98) LILITH FAIR: A CELEBRATION OF WOMEN IN MUSIC 24 

50 33 35 6 BONNIE RAITT • CAPITOL 56397 (10.98/16.981 FUNDAMENTAL 17 

51 43 32 6 GOODIE MOB • LAFACE 26047NARISTA (10.98/16.98) STILL STANDING 6 

52 37 19 3 WC RED ANT/LONDON 828957/ISLAND (10.98 E0/16.981 THE SHADIEST ONE 19 

53 52 - 2 SOUNDTRACK UNTERTAINMENT 69364/EPIC 111.98 EO/17.98) WOO 52 

THE TOP-SELLING ALBUMS COMPILED FROM A NATIONAL 

SAMPLE OF RETAIL STORE AND RACK SALES REPORTS 
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54 27 15 3 JIMMY BUFFETT MARGARITAVILLE 524485/ISLAND110.98 E0116.981 DON'T STOP THE CARNIVAL 15 
55 49 40 13 SILKK THE SHOCKER A NO LIMIT 50716*/PRIORIM10.98/16.98) CHARGE IT 2 DA GAME 3 
56 42 36 6 DO OR DIE NEIGHBORHOOD WATCH/RAP-A-LOT 45612/VIRGIN 110.98/16.98) HEADZ OR TAILZ 13 
57 55 47 7 MONTELL JORDAN • DEF JAM 536987/MERCURY 110.98 E0/16.98) LET'S RIDE 20 

C) NEW > 1 TRACY BYRD MCA NASHVILLE 70016 (10.98/16.98) I'M FROM THE COUNTRY 58 
(1) NEW > 1 OLIVIA NEWTON-JOHN MCA NASHVILLE 70030110.98/16.98) BACK WITH A HEART 59 
(fin NEW I> 1 MASSIVE ATTACK CIRCA 45599*NIRGIN (10.98/16.98) MEZZANINE 60 

61 64 54 26 METALLICA A' ELEKTRA 62126'/EEG (10.98116.981 RELOAD 1 

62 61 48 4 STEVE WARINER CAPITOL NASHVILLE 94482 (10.98/16.981 BURNIN' THE ROADHOUSE DOWN 41 
63 56 63 36 LEANN RIMES•6 YOU LIGHT UP MY LIFE - INSPIRATIONAL SONGS 

CURB 77885 (10.98/16.98) 
1 

64 51 43 9 C-MURDER NO LIMIT 50723*/PRIORITY 110.98/16.98) RP LIFE OR DEATH 3 
65 65 53 29 MASE A' BAD BOY 73017'/ARISTA (10.98/16.981 HARLEM WORLD I 

66 62 60 39 FLEETWOOD MAC à' REPRISE 46702/WARNER BROS. (10.98/17.98) THE DANCE 1 
67 63 50 47 WYRuFCFHL0EuFsJEEA67N97F4 EA./cTo.wRmEBFIUAGIE0E.98ALEL0ISIT6A98RS) A KLEE JEAN PRESENTS THE CARNIVAL FEAT. REFUGEE ALLSTARS 16 

68 69 62 27 LSG • EASTWEST 62125/EEG (10.98/16.98) LEVERT.SWEAT.GI LL 4 
69 57 58 33 LOREENA MCKENNITT A QUINLAN ROAD 46719/WARNER BROS. (10.98/16.981 THE BOOK OF SECRETS 17 
70 60 52 15 SOUNDTRACK A MAVERICK 46840/WARNER BROS. (11.98/17.981 THE WEDDING SINGER 5 

71 71 66 32 EVERCLEAR • CAPITOL 36503* (10.98/15.98) SO MUCH FOR THE AFTERGLOW 33 
72 45 56 24 ANDREA BOCELLI • PHILIPS 539207 (10.98 EQ/17.9811E3 ROMANZA 37 

73 58 59 8 ARETHA FRANKLIN ARISTA 18987 (10.98/16.98) • A ROSE IS STILL A ROSE 30 

74 70 78 8 SEMISONIC mcA 11733 (8.98/12.98/ ME FEELING STRANGELY FINE 70 
75 48 23 3 MICHAEL W. SMITH REUNION 10007/JIVE (10.98/16.981 LIVE THE LIFE 23 
76 73 64 67 SPICE GIRLS •6 VIRGIN 42174* (10.98/16.98) SPICE 1 
77 67 61 15 PEARL JAM à EPIC 68164* (10.98 E0116.98) YIELD 2 
C)i 98 95 31 GREEN DAY • REPRISE 46794/WARNER BROS. (10.98/16.98) NIMROD. 10 

79 66 74 67 PAULA COLEA IMAGO 46424/WARNER BROS. (10.98/15.98/ UM THIS FIRE 20 
(1) 84 80 16 DIXIE CHICKS MONUMENT 68195/SONY (NASHVILLE) (10.98 E0/16.98) PI WIDE OPEN SPACES 80 

81 82 72 4 MYA UNIVERSITY 90166/INTERSCOPE (10.98/16.981 MYA 72 

82 72 65 8 'N SYNC RCA 67613 (10.98/16.98/ 'N SYNC 63 
83 79 81 32 KENNY WAYNE SHEPHERD BAND REVOLUTION 24689/WARNER BROS. (10.98/16.981 TROUBLE IS... 74 
( 84 ) NEW 11> 1 CONCENTRATION CAMP DUCK DOWN 53536'/PRIORITY (10.98/16.981 DA HOLOCAUST 84 
( 85) NEW 1 SONIC YOUTH DGC 25203*/GEFFEN (16.98 CD) A THOUSAND LEAVES 85 

(86) 123 - 2 
* * * PACESETTER * * * 

VARIOUS ARTISTS POLYGRAM TV 558299/MERCURY (10.98 EO/17.98) PURE FUNK 86 

87 74 68 33 THE VERVE A VC/HUT 44913/VIRGIN (10.98/16.98) URBAN HYMNS 23 
88 59 67 6 ANDREA BOCELLI PHILIPS 462033110.98 EQ/17.98) ARIA - THE OPERA ALBUM 59 

89 75 73 38 TRISHA YEARWOOD A' (SONGBOOK) A COLLECTION OF HITS 
MCA NASHVILLE 70011 (1D98/16.98) 

4 
60 81 77 35 BROOKS & DUNN à' THE GREATEST HITS COLLECTION 

ARISTA NASHVILLE 18852 (10.98/16.981 
4 

91 80 71 47 ROBYN A RCA 67477 (10.98/16.98)MM ROBYN IS HERE 57 

92 68 51 3 rialy:14H3ro(Mu09N8/D17,98)RADICAL FOR CHRIST (PAGES OF LIFE) CHAPTERS I & II 51 

93 93 86 13 DESTINY'S CHILD COLUMBIA 67728* (10.98 EO/16.98) DESTINY'S CHILD 67 

94 86 131 22 SOUNDTRACK • ATLANTIC 83053/AG (10.98/17.981 ANASTASIA 41 

95 90 82 12 BIG BAD VOODOO DADDY COOLS VILLE 93338/EMI-CAPITOL (10.98/1&981 BIG BAD VOODOO DADDY 64 
96 77 57 7 GANG STARR • NOD TRYBE 45585NVIRGIN (10.98/16.98) MOMENT OF TRUTH 6 

97 83 70 27 TIMBALAND AND MAGOO A 13LACKGROUND/ATIMITIC 92772NAG (9.98/15.98) WELCOME TO OUR WORLD 33 

98 87 76 34 CHUMBA WAMBA A' REPUBLIC 53099/UNIVERSAL (10.98/16.98) TUBTHUMPER 3 

99 110 109 21 CHICO DEBARGE KEDAR 53088NUNIVERSAL 110.98/16.98) LONG TIME NO SEE 86 

100 94 96 52 FOO FIGHTERS • ROSWELL 55832*/CAPITOL (10.98/16.98) THE COLOUR AND THE SHAPE 10 

101 88 75 38 MARTINA MCBRIDE A RCA (NASHVILLE) 67516/RLG (10.98/16.98) EVOLUTION 24 

102 76 55 4 RANDY TRAVIS DREAMWORKS (NASHVILLE) 50034/GEFFEN (10.98/16.981 YOU AND YOU ALONE 49 
(01) 116 83 36 AQUA A' MCA 11705 (10.98/16.981 AQUARIUM 7 

104 104 117 7 FUEL 550 MUSIC 68554*/EPIC (7.98 EO/11.98) en SUNBURN 104 

105 95 - 2 JOHN MICHAEL MONTGOMERY ATLANTIC (NASHVILLE) 83I04/AG (10.98/16.981 LEAVE A MARK 95 

106 92 125 34 BOYZ II MEN A' MOTOWN 530819* (11.98 E0/17.98) EVOLUTION 1 

107 99 84 22 VARIOUS ARTISTS • THE SOURCE PRESENTS HIP HOP HITS - VOLUME 1 
POLYGRAM TV 536204110.98 EO/17.98) 

38 

108 97 91 54 HANSON A^ MERCURY 534615111.98 EO/17.98) MIDDLE OF NOWHERE 

O Albums wi h the greatest sales gains this week. • Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 album units. • RIAA certification for shipment of 1 million units, with multiplatinum titles indicated by a numeral following th•e symbol. For 
boxed sets, and double albums with a running time that exceeds two hours, the RIAA multiplies shipments by the number of discs and/or tapes *As erisk indicates LP is available. Most tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices 
marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows albums removed from Heatsee kers this week. 
EE indicates past or present Heatseeker title. x 1998, Billboard/BPI Communications, and SoundScan, Inc. 
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109 115 103 30 BARENAKED LADIES • REPRISE 46393/WARNER BROS. (10.98/16.98)IM ROCK SPECTACLE 86 
157 171 154 36  VARIOUS ARTISTS • ESPN PRESENTS: JOCK JAMS VOLUME 3 

TOMMY BOY 1214 (12.98/17.98) 
23 

110 91 114 53 SOUNDTRACK • EMI LATIN 55535 (10.98/16.98) SELENA 7 

158 138 150 35 SOUNDTRACK •2 LAFACE 26041/ARISTA (10.98/16.98) SOUL FOOD 4 

111 85 98 26 KENNY G • ARISTA 18991 (10.98/17.98) KENNY G GREATEST HITS 19 
159 150 128 8 PUBLIC ANNOUNCEMENT MM 540882 (10.98 E0/16.98) ALL WORK, NO PLAY 81 

112 113 110 94 SUBLIME A' GASOLINE ALLEY 11413/MCA (10.98/16.98) SUBLIME 13 

160 145 145 5 VARIOUS ARTISTS THE ONE AND ONLY LOVE ALBUM 
POLYGRAM TV/POLYDOR 555610/A&M (15.98 E0/19.98) 

145 

113 109 105 35 BUSTA RHYMES • ELEKTRA 62064/EEG (10.98/16.98) WHEN DISASTER STRIKES... 3 

161 159 196 97 LEANN R IMES •5 CURB 77821 (10.98/15.98) BLUE 3 
114 119 107 61 THE NOTORIOUS B.I.G. A' BAD BOY 73011*/ARISTA (19.98/24.98) LIFE AFTER DEATH 1 

115 100 99 27 MYSTIKAL • BIG BOY/NO LIMIT 41620/JIVE (10.9W16.98) Mil UNPREDICTABLE 3 162 156 155 38 INSANE CLOWN POSSE • ISLAND 524442 (10.98 E0/16.98) THE GREAT MILENKO 63 

116 108 90 35 BEN FOLDS FIVE • CAROLINE/550 MUSIC 67762*/EPIC110.98 E0/16.981 WHATEVER AND EVER AMEN 42 163 172 166 7 ALL SAINTS LONDON 828997/ISLAND (10.98 EQ/16.98)111 ALL SAINTS 113 

117 107 101 6 STABBING WESTWARD COLUMBIA 69329 (10.98 E0/16.98) DARKEST DAYS 52 164 135 100 6 AZ NO0 TRYBE 56715*NIRG)N (10.98/16.98) PIECES OF A MAN 22 

118 120 112 28 VARIOUS ARTISTS POLYGRAM TV/POLYDOR 555120/A&M (10.98 EO/17.98) PURE DISCO 2 71 165 170 144 61 AEROSMITH • COLUMBIA 67547 (10.98 E0/16.98) NINE LIVES 1 

119 105 92 9 VAN HALEN WARNER BROS. 46662 (10.98/17.981 VAN HALEN 3 4 166 183 151 8 PLAYA DEF JAM 536386*/MERCURY (8.98 EO/12.98) -CHEERS 2 U 86 

120 102 87 6 JERRY CANTRELL COLUMBIA 68147* (10.98 E0/16.981 BOGGY DEPOT 28 167 78 - 2 BAD RELIGION ATLANTIC 83094*/AG (10.98/16.98) NO SUBSTANCE 78 

1101 NEW >, 1 SOUL ASYLUM COLUMBIA 67618* (10.98 EO/16.98) CANDY FROM A STRANGER 121 168 127 156 28 YANNI • VIRGIN 44981 (11.98/17.98) TRIBUTE 21 

122 124 III 44 SMASH MOUTH • INTERSCOPE 90142 (10.98/16.98) Mil FUSH YU MANG 19 169 176 152 46 CLAY WAL...... KFR  • GIANT (NASHVILLE)24674/WARNER BROS. (NASHVILLE) (10.98/16.98) RUMOR HAS IT 32 

123 132 132 7 EDWIN MCCAIN LAVA/ATLANTIC 82995/AG (10.98/15.98)M MISGUIDED ROSES 123 170 147 140 8 PROPELLERHEADS DREAMWORKS 500311GEFFEN (8.98/12.98) DECKSANDRUMSANDROCKANDROLL 100 

124 Ill 89 11 SCARFACE • RAP-A-LOT 45471/VIRGIN (19.98/22.98) MY HOMIES 4 
171 169 137 20 UNCLE SAM • STONECREEK 67731/EPIC (10.98 EQ/16.98) Ciià UNCLE SAM 68 

125 103 69 4 SONS OF FUNK NO LIMIT 50725*/PRIORITY (10.98/16.98) THE GAME OF FUNK 44 
172 128 120 9 CECE WINANS PIONEER 92793/AG (10.98/16.981 EVERLASTING LOVE 107 

ED 146 118 16 KENNY CHESNEY BNA 67498/RLG (10.98/16.98) I WILL STAND 95 
173 175 169 85 TOOL • FREEWORLD 31087* (10.98/16.98) AENIMA 2 

127 114 106 7 THE CARPENTERS MM 540838 (10.98 EQ/17.981 LOVE SONGS 106 

174 162 119 29 DAVE MATTHEWS BAND • LIVE AT RED ROCKS 8.15.95 
BAMA RAGS 67587/RCA (19.98 CD) 

3 

(128) 174 200 3 SOUNDTRACK MCA NASHVILLE 70025110.98/17.98) THE HORSE WHISPERER 128 

175 167 - 2 VARIOUS ARTISTS LYRICIST LOUNGE VOLUME ONE 
OPEN MIC 1129*/RAWKUS (13.98/17.98) 

167 
129 122 102 38 DAYS OF THE NEW 0 OUTPOST 30004/GEFFEN (10.98/16.98) IIII1 DAYS OF THE NEW 54 

130 117 115 48 SOUNDTRACK • WORK 68166/EPIC (10.98 EO/17.98) MY BEST FRIEND'S WEDDING 14 176 144 142 51  GOD'S PROPERTY FROM KIRK FRANKLIN'S NU NATION A' GOD'S PROPERTY 
B-RITE 90093/INTERSCOPE (10.98/16.98) 

3 

(ii) 142 124 5 TAMIA ()WEST 46213/WARNER BROS. (10.98/16.98) TAM IA 67 
43» RE-ENTRY 3 ROY D. MERCER HOW BIG'A BOY ARE YA VOLUME 4 

CAPITOL NASHVILLE 94301 (7.98/11.981m 
160 

132 118 97 46 RADIOHEAD A CAPITOL 55229 (10.98/15.98) OK COMPUTER 21 

178 182 135 7 COCOA BROVAZ DUCK DOWN 50699*/PRIORITY (10.98/16.981 THE RUDE AW AKENING 21 

133 106 88 7 DAZ DILLINGER RETALIATION, REVENGE AND GET BACK 
DEATH ROW 535241PRIORITY (10.98/16.98) 

8 

179 178 147 34 OUR LADY PEACE • COLUMBIA 67940 (10.98 EO/16.98) OM CLUMSY 76 

134 101 79 8 CAPPADONNA • RAZOR SHARP/EPIC STREET 67947./EPIC (11.98 E0/16.98) THE PILLAGE 3 
180 177 127 20 QUEEN PEN LIL' MAN 9015P/INTERSCOPE (10.98/16.98)IM MY MELODY 78 

135 125 108 18 THE LOX • BAD BOY 73015*/ARISTA (10.98/16.98) MI MONEY, POWER & RESPECT 3 

181 193 168 11 BEENIE MAN SHOCKING VIBES 1513*NP (9.98/14.98)M MANY MOODS OF MOSES 151 

136 148 123 28 SAMMY KERSHAW • MERCURY (NASHVILLE) 536318 (10.98 EQ/16.98) LABOR OF LOVE 49 

182 126 186 11 MICHAEL CRAWFORD ATLANTIC 83076/AG (10.98/16.98) ON EAGLE'S WINGS 57 

137 133 104 56 GEORGE STRAIT A' MCA NASHVILLE 11584 (10.98/16.98) CARRYING YOUR LOVE WITH ME 1 

183 185 185 10 SEVENDUST wr 5730 (10.98/15.98) glei SEVENDUST 165 

138 139 121 8 SYLK-E. FYNE GRAND JURY 675511RCA (10.98/16.98)M RAW SYLK 121 

184 158 141 18 BILLIE MYERS UNIVERSAL 53100 (10.98/16.98)M GROWING, PAINS 91 
EE) NEW > 1 SOUNDTRACK CURB)WARNER SUNSET 83097/AG 110.98/17.98) QUEST FOR CAMELOT 139 

185 180 161 23 THREE 6 MAFIA RELATIVITY 1644 (10.98/15.98) CHPT. 2: WORLD DOMINATION 40 
140 121 122 27 ENYA • PAINT THE SKY WITH STARS - THE BEST OF ENYA 

REPRISE 46835,WARNER BROS. (11.98/17.981 
30 

186 155 139 56 MARY J. BLIGE A' MCA 11606* (10.98/16.98) SHARE MY WORLD 1 

141 137 116 9 JO DEE MESSINA CURB 77904 (10.98/16.981 I'M ALRIGHT 61 
187 153 158 16 VARIOUS ARTISTS • WOW GOSPEL 1998 - THE YEAR'S 30 TOP GOSPEL ARTISTS AND SONGS 

VERITY 43109117.98/19.98) 
100 

142 134 130 14 SOUNDTRACK RCA VICTOR 68904 (10.98/17.98) THE FULL MONTY 99 

188 173 165 88 FIONA APPLE A' CLEAN SLATE/WORK 67439/EPIC (10.98 EQ/16.98)1811 TIDAL 15 

143 130 113 39 CLINT BLACK • RCA1NASHVILLE) 67515/RLG (10.98/16.98) NOTHIN' BUT THE TAILLIGHTS 43 

(ii) RE-ENTRY 25 THE CRYSTAL METHOD on OF ANGELS/OUTPOST 30003*/GEFFEN (8.98/12.98) VEGAS 92 
144 136 129 26 ERYKAH BADU • KEDAR 53109*/UNIVERSAL (10.98/16.981 LIVE 4 

145 96 148 27 BARBRA STREISAND A' COLUMBIA 66181 (10.98 EO/17.98) HIGHER GROUND 1 190 141 164 8 GEORGE WINSTON ALL THE SEASONS OF GEORGE WINSTON - PIANO SOLOS 
WINDHAM HILL 11266 (10.98/17.981 

137 

146 163 170 28 B.B. KING • MCA 11711 (10.98/17.98) DEUCES WILD 73 
191 179 163 25 , _PAC A° AMARU 41630*/JIVE (19.98/24.981 R U STILL DOWN? [REMEMBER ME] 2 

147 157 149 13 JAGGED EDGE SO SO DEF 68181/COLUMBIA (10.98 EO/16.98189 A JAGGED ERA 123 
192 191 172 36 BLINK 182 • CARGO 11624*/MCA (10.98/16.98) ilE DUDE RANCH 67 

148 112 126 12 SARAH BRIGHTMAN & THE LONDON SYMPHONY ORCHESTRA TIME TO SAY GOODBYE 
NEMO STUDIO 56511/ANGEL19.98/16.9811111 

71 
193 198 174 29 VARIOUS ARTISTS • ARISTA 18988 (10.98/16.98) ULTIMATE DANCE PARTY 1998 38 

149 152 143 7 SANTANA COLUMBIA 65561 (10.98 EO/16.98) THE BEST OF SANTANA 107 
194 181 175 26 JOHN MELLENCAMP • THE BEST THAT I COULD DO 1978 - 1988 

MERCURY 536738 (11.98 E0/17.981 
33 

150 140 134 9 LIMP BIZKIT FLIP 90124/INTERSCOPE (10.98/16.98) IIN THREE DOLLAR BILL, Y'ALL 100 

195 200 182 12 VARIOUS ARTISTS WWF WORLD WRESTLING FEDERATION THE MUSIC VOL. 2 
KOCH 8709 (10.98/16.98) 

165 

151 151 133 6 SELENA EMI LATIN 94110 (19.98/30.98) ANTHOLOGY 131 

196 149 188 15 JOHN TESH GTSP 539804 (10.98 E0/17.98) GRAND PASSION 45 

€E9 NEW > 1 MARK WILLS MERCURY (NASHVILLE) 536317 (10.98 EO/16.98) Mi WISH YOU WERE HERE 152 

197 161 171 28 VARIOUS ARTISTS A WOW-1998: THE YEAR'S 30 TOP CHRISTIAN ARTISTS AND SONGS 
SPARROW 51629(15.98/17.981 

52 
153 160 l 146 27 OZZY OSBOURNE • EPIC 67980 (10.98 EO/17.98) THE OZZMAN COMETH 13 

(i5-4) NEW > 1 CHICAGO THE HEART OF CHICAGO 1967-1998 VOLUME II 
REPRISE 46911/WARNER BROS. (10.98/16.981 

154 CYO RE-ENTRY 53 VARIOUS ARTISTS • POLYDOR 535877/A&M (10.98 EQ/16.98) PURE DISCO 83 

155 164 162 42 JOE A JIVE 41603* (11.98/16.981 ALL THAT I AM 13 199 186 189 98 THE WALLFLOWERS A° INTERSCOPE 90055 (10.98/16.98) Iffl BRINGING DOWN THE HORSE 4 

200 192 191 13 RICKY MARTIN SONY DIscos 82653 (9.98 E0/14.98) VUELVE 81 
(L5..§.) 194 181 46 PRODIGY A' XL MUTE/MAVERICK 46606/WARNER BROS. (10.98/16.981 THE FAT OF THE LAND 1 

TOP ALBUMS Al (LISTED BY ARTISTS) 
2Pac 191 

Aerosmith 165 
All Saints 163 
Tori Amos 18 
Fiona Apple 188 
Aqua 103 
AZ 164 

Jon B. 33 
Backstreet Boys 8 
Bad Religion 167 
Erykah Badu 144 
Barenaked Ladies 109 
Beenie Man 181 
Big Bad Voodoo Daddy 95 
Big Punisher 14 
Clint Black 143 
Mary J. Blige 186 
Blink 182 192 
Andrea Bocelli 72, 88 
Boyz II Men 106 
Sarah Brightman & The London 
Symphony Orchestra 148 
Brooks & Dunn 90 
Garth Brooks 1, 21 
Jimmy Buffett 54 
Bosta Rhymes 113 

Tracy Byrd 58 

Jerry Cantrell 120 
Cappadonna 134 
Mariah Carey 48 
The Carpenters 127 
Cherry Poppin' Daddies 35 
Kenny Chesney 126 
Chicago 154 
Chumbawamba 98 
Eric Clapton 29 
C-Murder 64 
Cocoa Brovaz 178 
Paula Cole 79 
Concentration Camp 84 
Michael Crawford 182 
Creed 30 
The Crystal Method 189 

Days Of The New 129 
Chico DeBarge 99 
Destiny's Child 93 
Daz Dillinger 133 
Celine Dion 10 
Dixie Chicks 80 
Do Or Die 56 

Enya 140 
Everclear 71 

Fastbal) 34 
Fiend 16 
Fleetwood Mac 66 
Ben Folds Five 116 
Foo Fighters 100 
Aretha Franklin 73 
Fuel 104 

Kenny G Ill 
Gang Starr 96 
Garbage 13 
God's Property From Kirk Franklin's 
Nu Nation 176 
Goodie Mob 51 
Green Day 78 

Fred Hammond 8. Radical For Christ 
92 
Hanson 6, 108 
Faith Hill 17 

Natalie Imbruglia 19 
Insane Clown Posse 162 

Jagged Edge 147 
Janet 46 
Wyclef Jean Featuring Refugee 
Allstars 67 
Joe 155 

Montell Jordan 57 

K-Ci &Jojo 15 
Sammy Kershaw 136 
B.B. King 146 
Lenny Kravitz 36 

Limp Bizkit 150 
The Lox 135 
LSG 68 

Madonna 23 
Marcy Playground 32 
Ricky Martin 200 
Mase 65 
Massive Attack 60 
Master P 42 
Matchbox 20 22 
Dave Matthews Band 4, 174 
Martina McBride 101 
Edwin McCain 123 
Tim McGraw 39 
Loreena McKennitt 69 
Brian McKnight 37 
Sarah McLachlan 38 
John Mellencamp 194 
Roy D. Mercer 177 
Jo Dee Messina 141 
Metallica 61 

John Michael Montgomery 105 
Mya 81 
Billie Myers 184 
Mystikal 115 

Olivia Newton-John 59 
Next 44 
The Notorious B.I.G. 114 
'N Sync 82 

Ozzy Osbourne 153 
Our Lady Peace 179 

Jimmy Page & Robert Plant 41 
Pearl Jam 77 
Playa 166 
Prodigy 156 
Propellerheads 170 
Public Announcement 159 
Public Enemy 40 
Puff Daddy & The Family 45 

Queen Pen 180 

Radiohead 132 
Bonnie Raitt 50 
LeAnn Rimes 3, 63, 161 
Robyn 91 

Santana 149 

Savage Garden 12 
Scarface 124 
Selena 151 
Semisonic 74 
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by Geoff Mayfield 

THE MAN AND HIS MUSIC: Like vultures circling potential prey, 
reporters from the consumer and business press had been phoning 
me since late last year, asking how many dollars the music industry 
would realize by sales that following the passing of Frank Sinatra. 
Other than noting that news of a musician's death is almost always a 
catalyst for sales bumps, my answer was that it is impossible to pre-
dict the impact of a multi-generational icon's exit. 

In the wake of Sinatra's death May 14 (see tribute, beginning on 
page 20), the answer begins to unfold on this issue's Top Pop Catalog 
Albums, where six of the legend's titles make first-time appearances, 
including three in the top 10. Two of those six never reached The Bill-
board 200. 
Leading 01' Blue Eyes' pack is the 1990 title "Sinatra Reprise— 

The Very Good Years," a distillation of his four-CD Reprise box, which 
enters the catalog list at No. 2 with 18,000 units. If it were eligible 
for the big chart, the two-CD anthology would rank No. 73. Bubbling 
under The Billboard 200 is a 1997 Reprise compilation, "The Very 
Best Of Frank Sinatra." The combined sales of just the seven afore-
mentioned titles represent more than 60,000 units—impressive when 
you consider there were only three shopping days from the time Sina-
tra's death made the news until the close of the chart week (which 
ended at midnight, May 17). 

Sinatra could loom even larger on next issue's charts. In the first 
five days following his death, WEA Distribution, EMI Music Distri-
bution, and Sony Music Distribution shipped more than 1.5 million 
units of Sinatra albums to stores. 

ROUND TWO: Last week, Garth Brooks' "The Limited Series" be-
came the first boxed set to reach No. 1 in the SoundScan era, so it 
now becomes the only box in that era to rank No. 1 for two weeks. 
With a second-week decline of 49%, it sells a still-mighty 190,000 units 
for the week, 13.5% more than the runner-up "City Of Angels" sound-
track (167,500 units). 
With the Brooks box, 10 multi-disc albums have topped The Bill-

board 200 since May 1991, when the chart picked up SoundScan data 
(the nine others were all doubles). Of those other nine, only three man-
aged to experience smaller percentage declines in the second week: 
Michael Jackson's "HIStory: Past, Present And Future—Book 1" 
(-32.7%), the Beatles' "Anthology 1" (-47%), and the Smashing 
Pumpkins' "Mellon Collie And The Infinite Sadness" (-48%). 

Capitol Nashville president Pat Quigley estimates that about 50% 
of stores were out of stock on the Brooks box for at least part of the 
tracking week, which makes the second-week sum even more impres-
sive. 

0 N DECK: Garth Brooks' reign will likely end next issue, as Def 
Jam camp rapper DMX is a threat to make a chart-topping debut. 
"It's Dark And Hell Is Hot" shipped more than 700,000 units; dis-
tributing label Mercury estimates the title moved about 100,000 units 
in its first day. Another rapper, Universal's Eightball, who shipped 
about 600,000 units, will make big chart noise, as will R&B rookie 
Sparkle, who ships through Interscope. 

CATALOG LOG: Celine Dion's "Falling Into You" becomes the third 
multi-platinum album to move to Top Pop Catalog Albums in the last 
four weeks. It ranks at No. 4, while Dave Matthews Band's "Crash" 
ranks No. 7 and Jewel's "Pieces Of You" ranks No. 10. Master P's 
gold-certified "Ice Cream Man" has also shifted to the catalog list 
(No. 43). 
Albums are deemed catalog when they are 2 years old and rank 

below No. 100 on The Billboard 200, criteria that also removed George 
Strait's "Blue Clear Sky" and Mindy McCready's "Ten Thousand 
Angels" from Top Country Albums within the last five weeks. Other 
titles that have moved to catalog status during that time (the Bill-
board charts on which they last appeared): Secret Garden's "Songs 
From A Secret Garden" (Top New Age Albums), Louis Armstrong's 
"Greatest Hits" (Top Jazz Albums), and Richard Smallwood's "Ado-
ration: Live In Atlanta" (Top Gospel Albums). 

SEE: TV was a big plank in the launch of the new Hanson album, 
\\ hich snags the Hot Shot Debut at No. 6 with more than 116,000 units. 
On May 8, four days before "3 Car Garage" hit stores, the teens 
primed the pump with an episode of "Live From The 10 Spot." Dur-
ing the album's first week, Hanson also played "Late Show With David 
Letterman" and "The Rosie O'Donnell Show." 
Also pulling a Letterman/O'Donnell double play during the same 

May 11-15 broadcast week was Faith Hill, who parlays the exposure 
into a 4,000-unit gain, good for bullets at No. 5 on Top Country Albums 
and No. 17 on The Billboard 200. 

DELAY EXPECTED IN HOUSE VOTE ON WIPO THEATIES 
(CoHtii, Hed from page 10) 

In the U.S., parties affected by the 
WIPO treaties have been wrestling 
for leverage in negotiations for near-
ly three years. U.S. ratification will 
have a great influence on the actions 
of other nations, according to Dar-
rell Pantheire, the International 
Federation of the Phonographic 
Industry's legal executive oversee-
ing the WIPO treaties matter. 

In the European Union, a Copy-
right Directive now passing through 
the political arena states that all EU 
nations plus the EU itself must rati-
fy the WIPO treaties simultaneous-
ly—a slow process (Billboard, Nov. 
22, 1997). Furthermore, nations on 
the EU's eastern border have stated 
that they will not ratify until the EU 
has done so. 

In other Washington music indus-
try news, several original members 

of classic rock'n'roll and soul music 
groups were to appear at a hearing 
May 21 to request new legislation 
that would protect artists against 
imposter "knockoff" groups. 
Mary Wilson of the Supremes, 

Sam Moore of Sam & Dave, Bill Cun-
ningham of the Box Tops, Herb Reed 
of the Platters, Charlie Thomas of 
the Drifters, and Joe Terry of Danny 
& the Juniors are among the artists 
expected to appear. The artists will 
ask lawmakers to modify outmoded 
provisions in the Lanham Act of 1947 
that allow bogus groups to represent 
the original hitmakers. Legislation 
is expected to be introduced after 
the May recess. 

This article was prepared by Bill Hol-
land in Washington, D.C., with assis-
tance by Jeff Clark-Meads in London. 

WMG ACQUIRES RHINO ENTERTAINMENT CO. 
(Continued from page 10) 

worth a lot more five or 10 years 
down the road? Probably" 
Meanwhile, Rhino founders 

Richard Foos and Harold Bronson 
will retain their respective positions 
of president and managing director 
at Rhino Entertainment as part of 
their new five-year employment con-
tracts with WMG. No operational or 
management changes will occur. 
Under the agreement's terms, 

Rhino will be charged with catalog 
for all WMG affiliate labels except in 
the case of certain acts. Elektra, for 
example, will retain control over 
marketing the Doors catalog. 
"The idea is that some of this stuff 

markets itself, and in those cases, 
the labels and Rhino feel there is lit-
tle that can be done to add to it," says 
a source. "Looking at acts like Led 
Zeppelin or the Doors, the things 
that sell in and of themselves, they 
don't need the push and marketing 
focus Rhino brings to the table." 
According to the source, there is 

already a list of projects that Rhino 
has signed on to market along with 
the respective labels. Artists or their 
estates will be consulted when ap-
propriate. 

Rhino will share profits with the 
labels based upon how much revenue 
it can generate above what the labels 
estimate they could make working 
the projects themselves. 
The source says that while there 

was no contract rider in Rhino's orig-
inal joint venture with Atlantic that 
led to the recent buyout, the deal has 
long been expected. 
"The understanding when the 

Atlantic joint venture was being put 
together was that if it proved to 
be a successful experiment—if 

Rhino was great at marketing cata-
log and unreleased product from 
Atlantic—then they would look seri-
ously at expanding their role within 
the music group." 

In a statement issued to Billboard 
May 20, WMG co-chairman/co-CEO 
Bob Daly says, "I've gotten to know 
Harold and Richard over the last two 
years and have come to appreciate 
their remarkable creative and mar-
keting skills. I'm very excited that 
they are now full members of the 
Warner family and will be working 
to help us realize the potential of our 
extraordinary catalog." 

eh Sit 
When you make CDs, 
cassettes, or 12" vinyl 
records with Disc Makers. 

Disc Makers wants to put your 
music on the Internet Underground 
Music Archive (IUMA). 

IUMA is the hottest promotion 
and distribution Web site for indie 
music. Over 20,000 people visit 
IUMA every day. 

Call Disc Makers today 
for a complete brochure: 

1-800-468-9353 
www.discmakers.com/iuma 

DISC MAKER 
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Recording Academy In 
Canada Names Kuhn 
Chairman, Falle Prez 
TORONTO—Stan Kuhn, chairman 
of Warner Music Canada, has been 
elected as the first-ever chairman of 
the Canadian Academy of Recording 
Arts and Sciences (CARAS), co-pro-
ducer of the annual Juno Awards. 

Daisy Falle has been named pres-
ident of CARAS, replacing Lee Sil-
versides, who resigned last month 
after four years in the post. Both 
appointments are effective immedi-
ately. 
Kuhn is retiring June 30 as chair-

man of Warner Music Canada. Prior 
to joining Warner Music Canada in 
1982 as senior VP of marketing, 
sales and distribution, he had been 
senior VP at Sony Records of Cana-
da. Falle has been with CARAS 
since its inception in 1974, most 
recently as executive director. 

"This position keeps me involved 
in an industry I love," says Kuhn, 
who is relocating from Toronto to 
Calgary, Alberta. "Daisy will be 
doing all the day-to-day work, and I 
will be providing advice. [CARAS] 
has been going through some rough 
times. It has been unfairly criticized 
by a lot of people from the sidelines. 
Hopefully, I can draw these people 
into [supporting the Junos]." 

LARRY LeBLANC 

Exclusive Concert Reviews 

Loseling Institute Benefit Featuring 
Path Smith, Sheryl Crow, Joan 

Osborne, and Philip Glass 
Center Stage, Atlanta 

Savoy-Doucet Cajun Band 
Tramps, N.Y. 

Exclusive Album Reviews 

Michael Brecker Quartet 
"Two Blocks From The Edge" 

(Impulse!) 

Joe Ely 
'Twistin' In The Wind' 
(MCA Nashville) 

Corey Glover 
'Hymns' 
(LaFace) 

Pernice Brothers 
'Overcome By Happiness 

(Sub Pop) 

News Updates Twice Daily 

Hot Product Previews 
Every Monday 

A new Billboard Challenge begins 
every Thursday. 

This week's champ is Dave Bernstein 
of Phoenix. 

News contact: Julie Taraska 
jtaraska@billboard.com 
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AN UPDATE ON BBNIG 

White's 
Published 

During May, Billboard 
publishing "The Entertainers," 
book that encapsulates 
Century in show business 
ments a bygone era in 
nalism. Billboard Editor 
Timothy White chronicles, 
mate, one-to-one basis, 
leading figures in the 
Whether entering 

realms of James Cagney 
Carson, being allowed 
Muhammad Ali's soli- 
tude in the days before 
battling boxing champ 
George Foreman, or dis- 
cussing the dark side 
stardom with Julie An- 
drews, Bette Midler, 

Travolta, Andy John m 
Kaufman, Goldie Hawn, 
Susan Sarandon, and 
the cast of "Star Wars," 
White spent weeks 
months with each in the 
course of assembling 
some of the most famous 
profiles ever published 
Stone, The New York 
sine, Crawdaddy and 
publications. Those profiles 
collected for the first 
Entertainers," each 
ing additional interview 
included in the original 
as new forewords written 
for this remarkable 
anthology. Among "The 
ers" many highlights: 
• A previously unpublished 

logue with the late James 
his Duchess County 
wrapped his starring 
feature film, "Ragtime." 
refuted with wit and 
wealth of assumptions 
career, besides disclosing 
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early stints as a female 
and a dance instructoi. 

and extensive in-
television legend John-
including his earliest 
comedy writing, as well 
unseen excerpts from 

radio script, penned 

Ali's unprecedent-
in recalling everything 

girlfriend to the pain 
of his exile from boxing 
when he refused to fight 
in the Vietnam-era U.S. 
Army. Ali's only public 
recitation of the electri-
fyingly prophetic "I Am 
The Master Of My Des-
tiny" testament he corn-
posed privately prior to 
one of the most amazing 
comebacks in sports his-
tory. 
• The untold saga of 

the Blues Bar the der-
elict tavern in lower 
that "Saturday Night 
John Belushi and Dan 

once rented and ran as a 
speakeasy, that 

the inspiration for the 
Blues chain. 

look at the lives 
experiences of Walter 

and Dan Rather, revealed 
in-depth interviews. The 

presented in book form for 
as "The CBS Evening 

its 50th anniver-
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Linda Silver has joined 
play Monitor in the 
atad position of national 
manager 
As national chart 

Silver will be responsible 
the chart content of 
Monitors. She will work 
ly with Monitor's data 
Broadcast Data Systems, 
tor's existing chart 
directors to make sure 
charts remain the most 

Air- 
newly cre- 

chart 

(II 
manager, -i; 

for Abe, 
all four 

close- SILVER 

provider, 
and Moni- 
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that Monitor 
accurate in 

f 

WX 
WHTZ 
was 
original 

the industry. 
A 20-year radio veteran, Sil-

ver was most recently APD at 
adult top 40 WBIX New York a  
in its previous tenures as 
WMXV, WDBZ, and WNSR. 
Her programming background 
also includes stints at WRQX 
(Mix 107.3) Washington, D.C., 
LK (K92) Roanoke, Va., and 

(Z100) New York, where she 
part of the legendary top 40's 

on-air lineup. 
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'Mica' Can And 'Honestly' Does 
TWO NO. 1 HITS from 1974 are back on the Hot 100, 
albeit in amended versions. In April of that year, Blue 
Swede became the first Swedish group to top the Hot 
100 when "Hooked On A Feeling" assumed pole posi-
tion. The song, composed by Mark James, originally 
charted in 1968, when it was a top five hit for B.J. 
Thomas. It was adapted in 1971 by the U.K.'s 
Jonathan King, who added the 
"ooga-chaka" chant. The music 
industry icon had a No. 23 U.K. hit 
with his version, which was heard 
by Bengt Palmers, an A&R exec 
for EMI in Sweden. Palmers sug-
gested the song to Blue Swede, who 
recorded it just for Scandinavia. 
But the song was such a big hit that 
it earned a U.S. release and was 
the first No. 1 on EMI in the U.S. 
Some 24 years later, the Blue Swede recording gained 

new notoriety when the producers of TV's 'Ally McBee 
used the song as music behind the famed computer-gen-
erated dancing baby. That inspired the latest version of 
"Hooked On A Feeling," which now has "Ooga-Chaka" 
parenthetically attached. The single by Baby Talk on 
the Peter Pan label enters the Hot 100 at No. 85. As 
King's version didn't chart in the U.S., the Baby Talk 
single is the third "Hooked" to reach Billboard's pop sin-
gles list. Another new version of "Hooked" appears on 
Vonda Shepard's "Songs From Ally McBeal," which 
holds at No. 7 on The Billboard 200. 
The other No. 1 from 1974 to reappear this issue is "I 

Honestly Love You," the first chart-topper for Olivia 
Newton-John. The song, written by Jeff Barry and 
Peter Allen (who intended to record it himself until it 
ended up with Newton-John), has been updated by 
Olivia with backing vocals by Babyface. By debuting 

.3HEART 
by Fred Bronson 

at No. 71, the single is already Newton-John's most suc-
cessful chart entry since "The Rumour" went to No. 62 
in September 1988. It's the artist's biggest title of the 
decade, as her only other Hot 100 appearance in the '90s 
was "I Need Love," which stopped at No. 96 in 1992. 
That single appeared on Geffen, but Newton-John is 
back on MCA, the label that released all of her major 

hits (aside from "Grease"). 
The newfound success of"I Hon-

estly Love You" extends Newton-
John's chart span to 27 years; she 
made her first appearance the 
week of May 29, 1971, with the 
debut of "If Not For You." But the 
single really extends Barry's chart 
span; he now has hits stretching 
back almost 38 years to Ray Peter-
son's "Tell Laura I Love Her." 

The new "I Honestly Love You" hails from Newton-
John's "Back With A Heart" album, which enters The 
Billboard 200 at No. 59. That makes it her highest-
charting set since "Soul Kiss" peaked at No. 29 in 1985. 

MINING A HIT: You can count the number of hit one-
off female duets on one hand, even when you add this 
issue's Hot Shot Debut on the Hot 100, "The Boy Is 
Mine" by Brandy and Monica (Atlantic). To become the 
most successful one-time team-up of two female solo 
stars, Brandy and Monica would have to hit No. 1 and 
stay there for at least three weeks. That would beat the 
two-week reign of"No More Tears (Enough Is Enough)" 
by Barbra Streisand and Donna Summer (and would 
give both Brandy and Monica their first No. 1 pop hits). 
The Brandy/Monica pairing teams two young artists; 

their combined age is 35. By comparison, the ages of the 
Streisand/Summer duo produced a grand total of 67. 
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These were very good years. 

Our Chairman of the Board was the original. 

There was only one Francis Albert 
and there will never be another like him. 

We will miss you Frank. 

SONOVVRITERS 

DOLLIeiRME 
Bobby Weinstein and the Board of Directors of 

The Songwriters' Hall of Fame 



Brandy returns to her 

first loye,music, 

with the follow-up to her 

four million-selling debut. 

The New Album 

NEVER 

S-A -Y 

NEVER 

In Stores 
June 9th 
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