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“time to burn”

Turning countless heads with
electrify'ng guitar playing and
soulful singing, Jake Andrews has
been front: & center on the Austin
scene for more than half of his
19 years. Steeped in the Texas blues
tradition of Johnny Winter and
Stevie Ray Vaughn, “Time to Burn's"’
mix of guitar pyrotechnics, firey
vocals amd powerful new songs
confirms: that Jake Andrews is
already blazing new paths with the
torct he's been passed.

* “Time to Burn' being spun
on over 90 Mainstream Rcck
stations including WNEW NY,
KLOS LA, WDVE Pitt, KQRS
Minn, KDKB Phoenix

* Top 10 playlist at KDKB
Phoenix, KQRS Minneapolis,
KLPX Tucson, WEGR Memphis,
WROV Roanoke, #12@WNEW

* Top 5 phones KLBJ Austin /
WDHA Dover, NJ / WROQ
Greenville, SC
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visit jake's website: www jakeandrews.com
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999 Cello Recordings.
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What’s Behind Soaring Ticket Prices?

BY MELINDA NEWMAN
and LARRY FLICK
NEW YORK—When fans line up to
buy tickets for the summer concert
season, they’ll need to dig a little
deeper into their wallets for those
ducats, which, on average, have dou-
bled in price in the last 10 vears.
Prices for most of the major tours
this season range from $30 to $125.
However, some superstars—estab-
lished and budding—command
much more for prime seats. For
example, while the majority of tick-

Billboard Bows
Web Sales Ghart

In acknowledgement of growing
interest in sales generated by Web
sites, this issue Billboard adds a new
chart to its weekly menu: Top Inter-
net Album Sales.

The chart, based on data from
SoundSecan, will accompany Brett
Atwood’s Sites + Sounds column,
which this issue moves to a weekly
schedule (see page 71).

The Internet chart will also be
posted on Billboard Online.

The panel supplying data for Top
Internet Album Sales includes most
of the big-name E-commerce music
sellers, including CDnow (and Music
Boulevard, which will soon be folded
into CDnow), Total E.com, CD Uni-
verse, and Soundstone intertain-

(Continwed on page 59)
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ets on the Rolling Stones’ No Secu-
rity tour are $39.50, fans who want
to be close enough to see Mick Jag-
ger sweat will have to shell out $300.
Additionally, the top price on Andrea
Bocelli’s limited U.S.
arena tour is a whop-
ping $500. Converse-
ly, Garth Brooks has
always kept his tick-
ets below $20. The
first two rows of
seats at every con-
cert are given away
by the crew to people
with the worst seats
in the venue.

Then there are the add-ons, which
can add up quickly: an average of a
$4 Ticketmaster service charge
(which can go much higher depend-
ing on the event); up to $3.50 for a
facility fee, often charged to con-

KWATINETZ

sumers by amphitheaters; and a few
bucks for parking, which in many
cases is added on to the ticket price
instead of being collected per car.

Nobody likes paying more money
for anything, of
course, and so some
complaints are being
heard.  However,
many promoters,
managers, and venue
operators say top-tier
talent will pull in
audiences nonethe
less.

“As long as vou're
giving the audience what they want
and charging them what they’re will-
ing to pay, everything should be all
good,” says Allen Kovae, CEO of the
Left Bank Organization. Left Bank
manages Blondie, whose tickets this
summer are going for between $25

KOVAC

BY JIM BESSMAN

NEW YORK—Not counting his
| many theatrieal and film projects,
there hasn’t been a
new Randy Newman
album since 1988’s
“Land Of Dreams.”
But the drought ends
June 1, when Dream-
Works releases “Bad
Love,” the singer/song-
writer’s first album for
the label following his
departure from long-
time home Reprise.

“It is a long time between rec-
ords,” Newman says, “though I've

Fans Await Newman’s ‘Love’

OreamWorks Bow Marks Return To Traditional Work

NEWMAN

always considered ‘Faust’ [his star-
studded 1995 music version of the
classic German morality play] to
be ‘a Randy Newman
record,” even though it
had Bonnie Raitt and
Elton John and Don
Henley and Linda
Ronstadt. It was still
a collection of pop
songs.”

Since the two-vear
“Faust” recording pro-
Ject and theatrical pre-
sentation, Newman has busied
himselt with film soundtrack work,

(Continued on page 90)

and $50, and the Cranberries, whose
tickets range from $25 to $35.

Yet many people in the industry
are concerned that loyal fans may
pass on certain high-priced shows—
or, worse, that would-be fans of an
act won’t become converts by having
the irreplaceable experience of see-
ing it perform live.

“Regardless of how or why, prices
are getting dangerously high,” says
a marketing executive at a major la-
bel. “I have an artist going out this

(Continued on page 86)

More Retailers
Join Online Fray

BY EILEEN FITZPATRICK

LOS ANGELES—The online music
retail landscape is changing again,
with three companies offering new—
or improved—=sites with snazzy
features or
bargain

piES Majors Ramp Up
SR SRl O Online Distrib.

By Year’s End
See Page 5

Entertain-
ment Group
and Buy.com
are the new
players on the scene, while Where-
house Entertainment is retooling its
existing site.

CDnow, meanwhile, will consoli-
date its recently acquired N2K genre
sites—Music Boulevard, Jazz Central

(Continued on page 90)
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tor Millions Of Music Fans It

More Than 10 Million Viewers—Basic Gable's M

“THE SHOW OF A LIFETIME! High-voltage star power! Musically outstanding. A rare
kind of event where each perfarmer actually projects a sense that he or she is honored to be allowed
on stage to pay tribute. Emmylou Harris, Mary Ghapin Garpenter and Sheryl Grow ‘
were terrific—and Grow’s accordion against Marty Stuart’s mandolin was musically outStanding

A night to remember!® 5
—New York Post X

—Hollywood Reporter

“The show isn't to be missed, Peak performances!”
—New York Daily News o ™

i JOHNNY GAS
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Was The Show Of A Lifetime!

5t-Watched Goncert Premiere Night Of The Year!

“"IE show [was) BRILLIANT. Many striking versions of Mr. Gash’s moving songs. June Garter Gash
ook the stage for a high point of the evening.”

~The Mew York Times

“Kris Keistofferson and Trisha Yearwood joined to perfeet effect! Lyle Lovett is Sublime!

Bob Dylan and Bruce Springsteen were touching.”
—Orange County Register

“Wyclef Jean’s ‘Belia’s Gone’ was show-Stopping! Yearwood has a voise that inspires

a combination of jealousy and awe!”
—The Star-ledger
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KEVIN BACON, BROOKS & DUNN, MARY GHAPIN GARPENTER, JORN GARTER GASH,
ARRIS, CHRIS ISAAK, WYGLEF JEAN, KRIS KRISTOFFERSON, LYLE LOVETT,
SPRINGSTEEN, MARTY STUART, U2, JON VOIGHT, TRISHA YEARWOOD,

sthe Gash Family.
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FABULOUS THUNDERBIRDS
THE ROBERT CRAY BAND
KOKO TAYLOR

TRACY NELSON

MARCIA BALL

HUEY LEWIS & THE NEWS
MARTY STUART
RICOCHET

BCOKER T & THE MG’S
THREE DOG NIGHT

BC DIDD_EY

JOHN ANDERSON

JUICE NEWTON

UTTLE ANTHONY &

THE IMPERIALS
LEE ANN WOMACK
JOHN KAY & STEPPENWOLF
SAWYER BROWN
JO DEE MESSINA
JOHNNY RIVERS
FRANKIE VALL &

THE FOUR SEASONS
CHRISTOPHER CROSS
KANSAS
CREEDENCE CLEARWATER REVISITED
NITTY GRITTY DIRT BAND
BILLY DEAN
DICK CLARK
FREDDY CANNON
THE SHIRELLES
THE COASTERS
THE COMMODORES
TIM McGRAW
SHA NA NA

\
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RANDY TRAVIS
DAN SEAL5
TAYLOR DAYNE
PETER NOONE
DAVEY JOMNES
BOBBY SHERMAN
PERCY SLEDGE
AMERICA
CHICAGO
WADE HAYES
NEIL SEDAKA
BRITISH RCCK SYMPHONY
w/ROGER DALTREY
FELIX CAVALIERE’S RASCALS
GEORGE TAOROGOOD
JOSE FELIC ANO
T. GRAHAM BROWN
EDGAR WINTER &
RICK DERRINGER
JULIO IGLESIAS
DAVID GATES OF BREAD
PATTY LOVELESS
JOAN JETT & THE BLACKHEARTS
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STARSHIP FEATURING
MICKEY THOMAS

JOE COCKER

THE SPINNERS

GEORGE BENSON

CLASSIC ROCK ALL STARS

MILA MASON

RAY CHARLES

MARTINA McBRIDE

VINCE GILL

BLACKHAWK

FAITH HILL

MELISSA MANCHESTER

THE FOUR TOPS

CHUCK BERRY

WILSON PICKETT

PAM TILLIS

RIGHTEOUS BROTHERS

RONNIE MILSAP

GREGG ALWMAN & FRIENDS

LOU RAWLS
THE 5th DIMENSION
STEVE WARINER

ra |
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141

THE BEACH BOYS

KENTUCKY HEADHUNTERS

DOUG STONE

OLIVIA NEWTON-JOHN

LEE ROY PARNELL

JAY LENO

TERRI CLARK

JAMES COTTON

ROBERT LOCKWOOD, JR.

LEVON HEWM

BUDDY MILES

BUDDY GUY

ALAN JACKSON

KENNY RCGERS

HANK WILLIAMS, JR.

MOODY BLUES

DELBERT McCLINTON

KENNY WAYNE SHEPHERD

BLOOD, SWEAT & TEARS
w/DAVID CLAYTON THOMAS

GEORGIA SATELUTES

THE STEVE MILLER BAND

TIM CONWAY/HARVEY KORMAN

38 SPECIAL

SANTANA

DIAMCND RIO

KENNY LOGGINS

MICHAEL McDONALD

RINGO STARR

TODD RUNDGREN

JACK BRUCE

GARY BROOKER

SIMON KIRKE

ra |
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In the past year, the Bluesville: Showcase Nightclub in the Horseshoe Casino has been host to the biggest stars the music

industry has to offer. Why2 Because Bluesville boasts a state-of-the-art sound system, theatre-like setting and the greatest fans.

Add to that, star treatment for every perfcrmer who plays here, and it's no wonder the “Who's Who" of music are |ighting up

our stage. So, after reading all of that, the question isn’t why you haven’t booked your act HURS E s H UE l
here. It's when. For more information calk andy Wright, Integrity Events at 615-777-5766. <=>CASINO-HOTEL<~

Tumica, Mississippi (just 12 miles south of Memphis, TN)
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Three Majors Plan Digital Dist. By Year-End

UMG, BMG, And Sony Preparing Their Own Solutions For Rollout

BY BRETT ATWOOD

LOS ANGELES—Digitally delivered
music from Universal Music Group (UMG),
BMG, and Sony Music will be available for
promotion and purchase by the end of the
year, as three of the five major music com-
panies put the final touches on their plans to
roll out their own preferred digital distrib-
ution solutions.

While specific plans for Sony Music and
BMG remain unan-
nounced, UMG will use
digital rights manage-
ment technology from
Sunnyvale, Calif.-based
InterTrust to build new
electronic commerce
systems and data services (Billboard, May
8). UMG will use the technology to offer
digitally downloaded music by the end of
the year, according to Larry Kenswil, who
heads UMG’s new electronic commerce and
technology group.

The UMG announcement is the first sign
that major music companies may be ready
to break their silence on their digital dis-
tribution plans. However, the moves don’t
mean they’ve broken ranks with the for-
malized Secure Digital Music Initiative
(SDMI), which continues to work toward an
industry-approved framework for digital
music distribution. Rather, it’s a signal that
they’re unwilling to sit on the sidelines until
SDMI is complete.

“Waiting won’t work for us,” says
Kenswil. “This is moving so quickly that if
we wait to move forward until after the
SDMI process is completed, we'll miss the
opportunity.”

While UMG has not detailed all of the
specifics of its alliance with InterTrust, the
music company will use InterTrust’s Digi-
Box technology to securely offer its content
to multiple Internet sites, including leading
music retail and information sites, as well
as offering it through its own sites.

In addition to Internet-distributed music,
UMBG will use DigiBox to deliver content
through set-top boxes, portable music
devices, audio CDs, and DVD audio discs,
according to Kenswil. For example, Kenswil
says, UMG plans to place hidden “extra”
tracks on many audio CDs that can only be
unlocked when the consumer either regis-
ters the disc or purchases the tracks via the
Internet.

It is anticipated that InterTrust’s tech-
nology will be integrated into a wider digi-
tal distribution initiative supported by both
UMG and BMG, which are currently part-
nered in the E-commerce venture Get
Music.com. Both music companies may
team with AT&T Corp. and Matsushita
Electrie Industrial Co. for a new digital
delivery platform, code-named “Nigel,”
according to a source.

BMG and UMG collectively control more
than 40% of the music market. The com-
panies are likely to use that muscle to help
establish “Nigel” as a de facto digital-
download music standard.

AT&T Corp. is expected to contribute
some back-end security technology to the
deal, as well as distribution via its large
cable system holdings.

Matsushita, which makes consumer elec-
tronics products under the brand Panason-
ic, would likely serve as a hardware manu-
facturer for portable digital music devices
that are compatible with the new standard.

The expected UMG and BMG alliance
differs from the digital music strategy of
Sony Music, which has been expected to
use Sony Corp.’s own proprietary technol-
ogy, known as SuperMagicGate. While

2l

Sony Music has not officially committed to
using SuperMagicGate, the company is
expected to announce its plans to use a
new protected digital distribution system
in mid-May, according to sources.

Details of Sony’s digital distribution plan
remain unknown, but a source says Sony
Music may ultimately endorse a technolo-
gy other than SuperMagicGate or Inter-
Trust. Sony has already announced its
intentions to offer its own technologies
MagicGate and OpenMG to IBM’s Elec-
tronic Music Management System (EMMS)
(BillboardBulletin, April 19).

All five major music companies continue
to participate in the EMMS trial, commonly
referred to as the Madison Project, which is
now scheduled to begin by June in San Diego.

SOMI AND THE MUSIC INDUSTRY
Some observers say of the latest rash of
announcements that the music companies

are eager to counteract recent technology-
company announcements in support of MP3
but that they also must be careful to rein-
force the message that they are still sup-
porting the SDMI.

UMG’s announced intentions to work
with InterTrust precedes any offieial
SDMI framework, but the timing of the
partnership was necessary to keep pace
with a fast-moving marketplace, according
to UMG’s Kenswil.

Kenswil, who emphasizes that UMG is
actively working with the SDMI, says that
he’s confident that the InterTrust technol-
ogy will be compliant with the forthcoming
SDMI framework.

The alliance between UMG and
InterTrust is likely to thrust new industry
attention on InterTrust, which recently
formed partnerships with Microsoft and
Diamond Multimedia.

(Continued on page 87)

BY BRETT ATWOOD

LOS ANGELES—The unprotected
MP3 format, which is already the most
widely searched word on many Internet
search engines (see Sites + Sounds,
page T1), is likely to leap further into the
mainstream, following significant prod-
uct announcements from RealNetworks
and Thomson Multimedia.

RealNetworks has moved aggressive-
ly into the MP3 space with the digital-
download and CD-copying software
RealJukebox, which is being promoted
to 60 million registered users of stream-
ing multimedia software RealPlayer.

Consumer electronies giant Thomson
Multimedia is entering the portable
download music player market with the
LYRA, which will be marketed under the
RCA brand in the U.S. and Canada and
the Thomson brand in Europe.

RealJukebox, which was announced
May 3 at the RealNetworks Conference
in San Francisco, enables consumers to
copy their CDs to either MP3 or Real-
Networks’ G2 digital music format,
which was previously used only for
streaming (Billboard, May 8). While
RealJukebox is not the first CD-copying
software, the wide reach of RealNet-
works is expected to bring CD copying
to a larger audience, including comput-
er users who might not normally copy
their CDs.

RealJukebox copies CDs while users
are listening, but the software is able to
finish copying the entire disc at a speed
three to five times faster than it would
take to hear the entire disec.

The product also allows consumers to
download music via a “Get Music” but-
ton that serves as a portal to legally
downloaded music from participating
labels and artists. Users are able to orga-
nize CD-copied music alongside digital-
ly downloaded music into customized
playlists, which can then be played back
from a computer hard drive or trans-
ferred to a portable music device.

RealNetworks is also integrating full
MP3 compatibility into an upgraded ver-
sion of RealPlayer G2. The software
company’s anticipated move to embrace

RealNetworks, Thomson Products
Dpen Mainstream Door To MP3

VP Phil Barrett.

works’ support of MP3 has become a
“competitive necessity,” following recent
moves by Microsoft and Apple to inte-
grate MP3 compatibility into their music
players.

launch. The situation is similar to the

Jukebox contains a Serial Copyright

limits distribution of the initial music

MP3 was based on strong demand from
users, according to RealNetworks senior

Barrett acknowledges that RealNet-

Still, with the
exception of the
major-affiliated
DreamWorks, no
major music compa-
nies are supporting RealJukebox at its

15«11 b

challenge faced by Mierosoft, which
found major-label opposition to its Win-
dows Media Technologies 4.0. That tech-
nology was shunned because its security
features are optional to end users. In
addition, Microsoft is continuing to sup-
port MP3 in its player, despite concerns
from some in the music industry (Bill-
board, April 17).

To address such concerns, Real-

Management System that is automati-
cally enabled when installed. The feature

recording by limiting playback to the
original hard drive that the software is
installed on. Consumers who choose to
disable the security feature are shown a
pop-up window informing them that they
might violate copyright laws.

In response to RealJukebox, Sony
Music issued the stern statement: “We
do not support any application that
enables music to be distributed in an
unsecured format.”

Some major-label new-media execs
say that they were unaware of the CD-
copying functionality of the RealJukebox
prior to its debut.

“We were shocked by that,” says one
such executive. “They didn’t inform our
label heads about it, which is a sign that
they knew it would be controversial.”

LABEL SUPPORTERS
However, the product also has sup-
(Continued on page 87)
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Entertainment Violence
IS Topic Of Hill Hearing

BY BILL HOLLAND
WASHINGTON, D.C.—Two U.S.
Senate lawmakers say that unless
the video game, movie, and music
industries take steps to better ensure
that violent adult fare is not market-
ed and sold to children and
teenagers, they may ask the Federal
Trade Commission or the Justice
Department to investigate their mar-
keting practices.

Sens. Orrin Hatch, R-Utah, and
Joseph Lieberman, D-Conn., testi-
fied May 4 before the Senate Com-
merce Committee at a hearing on the
“marketing of violence to children.”
They said they have clear evidence
that violent video games, teen-
sploitation/slasher films, and rap and
“shock rock” recordings are created
for and marketed to a teen audience
despite rating systems that are sup-
posed to discourage sales to minors.

Hilary Rosen, president/CEO of
the Recording Industry Assn. of
America, who declined an invitation
to appear at the hearing panel, dis-

aony, Warner
End E-Gommerce
Talks With Rosen

BY ED CHRISTMAN

NEW YORK—Negotiations to bring
Fred Rosen aboard to head up E-
commerce joint-venture initiatives
between Time Warner and Sony
Corp. have ended, according to
sources.

Last month, Rosen was named a
consultant for Total E, an online
retail site launched by Columbia
House, the record club that is jointly
owned by the two majors. At the
time, Columbia House representa-
tives declined to comment on
whether Rosen would be tapped for
a more significant role in the future
(Billboard, April 24).

Since that appointment, the two
companies had been negotiating
with Rosen to take a position
geared to creating strategic E-
commerce opportunities, sources
say. With the growing power of the
Internet, Sony and the Warner
Music Group are looking for ways
to maximize their power base. The
combined U.S. market share of the
two companies totaled 31.5% at
the end of the first quarter,
according to SoundScan, as com-
pared with the 26.7% held by Uni-
versal Music Group, the market
share leader.

“Rosen was going to head up a
big E-commerce push for Sony
and Warner,” says one source
familiar with the negotiations.
“How do you do that? Well, the
plan is to use Columbia House as
the anchor.”

The negotiations are said to have
faltered over contract terms.

Executives at Warner Music, Sony
Music, and Columbia House declined
to comment. Rosen was unavailable
to comment by press time.

misses the allegation. “We don’t do
that,” she says.

Hateh also said he is “considering
an enforcement mechanism for the
current rating system” of musie,
movies, and video games if he cannot
gain voluntary support from indus-
try leaders to upgrade enforcement.

However, Hatch said after his

(Continued on page 97)

Parallel Imports Stir Debate In EU

Sweden Supports Lifting Ban, U.K. Investigates, And Commission Waits

BY JEFF CLARK-MEADS
LONDON-—The European Union is
still trying to decide whether to open
its front door to allow parallel
imports into the EU. While it thinks
about it, the British are trying to find
the keys to the back door—and the
Swedish are trying to burn down
both doors.

At the end of April, politicians in
London and Brussels put the spot-
light back on the issue of parallel

A Piece Of History. At Sotheby’s in London, Sir George Martin stands by his
manuscript score for Elton John’s “Candle In The Wind 1997 and the British
Phonographic industry’s award certifying the single’s 33 million sales worldwide.
Both will be auctioned May 21 in London to raise money for three music-related
charities, including the Nordoff-Robbins Music Therapy Centre and the British
Record industry Trust. Martin called the hand-notated instrumental score “a
piece of English history.” The two items are hoped to raise more than $75,000.

GOnow Eyes Future Efficiencies

NEW YORK—CDnow Ine., which
posted a net loss of $19.1 million, or
96 cents per share, on sales of $22.8
million in its first quarter ending
Marech 31, expects to realize savings
of $20 million-$25 million in operat-
ing efficiencies this year, thanks to
the completion of the integration of
N2K, which it acquired on March 17,
into its operations.

The loss included $1.4 million in
amortization and write-offs due to
costs incurred in the merger. On an
earnings before interest, taxes, depre-
ciation, and amortization basis, the
company posted a loss of $23.1 million.

For the period, the company post-
ed a 128% increase in sales over
1998’s first-quarter revenue. Only
two weeks of sales from N2K are
included in the company’s results. If
the results of the two companies for
the entire first quarter are combined,
CDnow posted a loss of $38.2 million
on sales of $36.3 million.

Despite the continued losses, gross
profit improved dramatically to
21.3% from 14.6% in the same peri-
od last year.

Jon Diamond, chairman of the
company, says reasons for the gross
profit improvement include a de-
crease in the use of free shipments
as a promotional item, a change in
product-pricing strategies, and sup-
ply-side savings.

Jason Olim, president/CEQ, says
he believes an increase in cooperative
advertising funds and advertising
revenues from the company’s content
sites will contribute further to the
gross profit situation. Already, adver-
tising revenues from content sites
make up 5% of revenues.

Moreover, he says, he expects the
company to realize greater savings
as it more efficiently uses suppliers
in product fulfillment.

At the end of the quarter, the com-
pany had about $62 million in cash,
which would be reduced by $24 mil-
lion as the company fulfills acerued
merger costs and other accrued ex-
penses.

But Diamond says the company
shouldn’t have a cash problem this
year, thanks to a reduction in cash
burn as the company realizes cash
savings from the operating efficien-
cies created by the merger.

Also, the company anticipates fur-
ther improvements in gross profit due
to increases in advertising revenue.

Olim adds, “There are a number of
options available for raising cash,”
should it be needed.

Asked if those options included
press reports that Time Warner and
other majors have had talks about
buying the company, Olim declines to
comment.

ED CHRISTMAN

imports with separate hearings on
the matter.

However, action on the European
level is currently bogged down in the
politieal turmoil that continues to
affect the European Commission. In
addition, EU member states appear
unwilling to rush into a decision
without lengthy consideration. In the
meantime, the U.K. Parliament is
conducting its own independent
inquiry.

Though the U.K. isn’t allowed by
European rules to go it alone on this
issue, its investigation adds to the
head of steam being built up by Swe-
den, where minis-

One reason, he notes, is that each
commissioner is currently occupying
his or her post on an interim basis
until a new Commission is put in
place in the coming weeks. Because
of this, the Commission is not adopt-
ing poliey positions at the moment
but is taking a neutral approach to
the presentation of information.

In addition, says Krawezyk, “I
don’t think anything special will hap-
pen at the June meeting. A number
of member states will see the need to
have more scrutiny of the issues
involved. Certain aspects need to be
looked at in more depth, such as the

expected impact

ters are eager to
persuade the EU
to lift current
barriers to paral-
lel imports.

The latest
round in the EU’s
deliberations
came in the last
week of April,

‘Certain aspects need
to be looked at in
more depth, such as
the expected impact
on employment’

on employment.”

Sweden,
though, has
already taken a
stance. Minister
of Trade Leif
Pagrotsky has
stated publicly
that he believes
parallel imports

when two meet-
ings were held. In one, the EU com-
mittee looked into the parallels issue;
in the other, the Commission heard
statements from the industries that
would be affected.

One body giving testimony to that
Commission hearing was the Inter-
national Federation of the Phono-
graphic Industry. Stefan Krawczyk,
its Brussels-based senior adviser of
international trade, says the body
explained the music business’s long-
standing arguments against parallels
to the Commission.

Principally, these are that parallels
reduce consumer choice by under-
mining labels’ ability to invest in local
talent, that parallel imports do not
necessarily lead to lower prices for
consumers, and that the internation-
al flow of goods engendered by par-
allel imports often masks the move-
ment of pirate product.

The meetings could influence
politicians and civil servants when
they present their views to the EU’s
Internal Market Council in June
(Billboard, March 13). Krawezyk
feels, however, that the debate will go
well beyond the summer.

USTR Targets

BY BILL HOLLAND

WASHINGTON, D.C.—The U.S.
trade representative (USTR) has
released the latest Special 301 trade
policy list of countries where copy-
right infringe-

will reduce labels’
production costs, will create a more
dynamic market in Europe, and will
put downward pressure on CD prices.

Pagrotsky’s political adviser,
Niklas Johansson, says, “There is a
problem with record companies man-
ufacturing too many copies of their
CDs. By allowing parallel imports,
it’s easier for labels in, for instance,
the U.S. to get rid of their overstock,
instead of scrapping it.”

Such cheap imports would reduce
prices for Swedish consumers,
Johansson suggests.

Pagrotsky’s views were presented
in April and will be made again at the
Internal Market Council meeting.
The strength of those views is evi-
denced by Johansson’s dismissal of
record industry arguments.

He comments, “We're a bit skepti-
cal about statements from record
companies when they say, ‘Please let
us make more money, and we will
spend it on more local productions.’ T
shall make sure that both the Com-
mission and my colleagues in EU
member states are informed of the
results of our analysis. I hope that

(Continued on page 89)

Piracy Spots

most serious piracy problems, in the
view of the Recording Industry Assn.
of America (RIAA), says Neal
Turkewitz, RIAA executive VP,
international. “The Ukraine has
taken the place of

ment and piracy
is a major concern
for U.S. copyright
industries.

The USTR
placed 17 coun-
tries on the top-
level Priority
Watch List re-
leased April 30,

The U.S. is now
able to launch a
WTO trade action
against offending
nations

Bulgaria as the
world’s largest
non-Asian produc-
er of pirate mate-
rials,” he says.
“In Israel,” he
adds, “piracy has
Jjumped from 15%
of the market-
place two years

including two in
which endemic piracy is severely
affecting the interests of U.S. record
companies.

Ukraine and Israel present the

ago to 40%. The

situation there is a real smorgas-
bord-—pirates are producing product
for export; others are importing
(Continued on page 96)
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RIAA Strikes 1st Pact
For Web Radio License

BY IRV LICHTMAN
NEW YORK—The Recording In-
dustry Assn. of America (RIAA) has
reached its first Web site licensing
agreement under terms of the new
Digital Millennium Copyright Act
(DMCA), which mandates perfor-
mance fees for labels and artists for
recordings played by digital radio.
The pace-setting agreement is
with musicmusicmusic.com for its
RadioMoi.com

Records, with its huge catalog of
classical recordings.

According to RadioMoi.com, many
independent labels have signed
“interactivity agreements” with
musicmusicmusic.com, including V2,
Ultra, Moonshine, World Domination,
Epitaph, Tuff Gong, and Del-Fi.

“We are very proud of this historic
agreement, which landmarks the
delivery of music on the Internet,”
says Wolfgang

Internet radio J . Spegg, president
station (Bi!l- The plOneerlng of musiemusiec-
hoardBullels. arrangernent is the B
DMCA, enacted ﬁrs[ Of Seueral says that the ini-
last  October, tial agreement

establishes a
statutory license
that permits Web-

now in the
negotiation stage

carries through
2000, notes that
RadioMoi can

casters and other
digital audio serv-
ices to obtain public performance
licenses. The DMCA does not pertain
to analog radio broadcasts.

According to Steven Marks, the
RIA A’s senior VP/director of business
affairs, the pioneering arrangement
is the first of several now in the nego-
tiation stage. Though he won’t reveal
the monetary statutory rate negotiat-
ed in the RadioMoi agreement, he
says it will provide “a model” for oth-
ers to follow: Marks says that in reach-
ing an agreement, in negotiation since
Deec. 1, 1998, there were “a lot of com-
plex issues to work with.”

Marks notes that in addition to
payment of royalties, musicmusic
music.com will provide “in-depth
performance information on artists
and recordings.”

Since 1995, cable and satellite
radio services have been obligated by
law to pay royalties for digital trans-
missions. Marks says that actual pay-
ments were made last year retroac-
tive to 1995 and that some figures
might be made public in the future.

As for RadioMoi.com, it’s been in
business for 3% years, with adminis-
trative offices in Toronto and its serv-
er located in Buffalo, N.Y.

A spokesman for the company says
it has converted some 15,000 record-
ings to MP3. “Our people have pro-
grammed the best [pop] music of the
last 50 years.” He adds that the com-
pany is looking to make a deal with
Canadian-government-owned CBC

provide tracking
that includes a
demographic breakdown of listeners,
as well as information about a song,
such as the album from which it’s
taken and the country of origin.

He also reports that the company
plans to go public on the Berlin Ex-
change in June. Spegg reports annu-
al revenue “in excess of $2 million.”

Women Dominate ACM Awards

Faith Hill, Dixie Chicks Expected To Pick Up Big Sales Boosts

BY CHET FLIPPO

LOS ANGELES—Although Garth
Brooks was lionized as artist of the
decade and nailed entertainer of the
year honors for the second straight
year, women ruled at the 34th annu-
al Academy of Country Music (ACM)
Awards show, held May 5 at the Uni-
versal Amphitheatre here.

Women won all but two of the
music awards for which they were
eligible (besides Brooks’ entertainer
honor, Steve Wariner won for song of
the year with “Holes In The Floor Of
Heaven”). Faith Hill garnered four
awards from her six nominations,
and Dixie Chicks, with three honors,
cemented their position as country’s
front-runners.

“Women are sounding great, look-
ing great, and have a great attitude,”
noted Shania Twain, who received a
double-diamond award at the show.
“They’re setting a good example.”

“It’s because women have been
focusing on the music the past three
years,” Brooks said backstage after
the show. “If I have a suggestion to
them, it would be to not compete with
each other outside the music. That’s
hurt the men in country music.”

Brooks was making an apparent
reference to subtle jockeying among

5
s B

o

American Song. Hillary Rodham Clinton joined Warner executives recently at
the kickoff event for “Sing America,” an all-star album to benefit the organization
Save America’s Treasures. Shown, from left, are Phil Quartararo, president of
Warner Bros. Records; Vic Faraci, senior VP of sales/special projects at Warner
Bros. Records; David Altschul, vice chairman of Warner Bros. Records; Clinton;
Dave Mount, chairman/CEO of WEA Inc.; and Andy Schuon, executive VP/GM of

Warner Bros. Records.

RECORD COMPANIES. Universal/Mo-
town Records Group appoints Mi-
chael L. Reinert senior VP of busi-
ness and legal affairs in New York.
He was VP of business affairs for
PolyGram Holdings Inc.

Steve Friedman is promoted to VP
of international benefits and Mary
Moriarity is promoted to VP of re-
tirement plans at Sony Music Enter-
tainment in New York. They were,
respectively, benefits counselor/direc-
tor of compensation and director of
retirement plans for Sony Music.

Rhino Records in Los Angeles
promotes Dave Newberg to VP/con-
troller. He was controller.

Bob Anderson is promoted to VP

REINERT

FRIEDMAN

of national sales at Jive Records in
New York. He was senior director of
national sales.

Owen Husney is appointed GM of
K-tel International (USA) Inc. in
Minneapolis. He owned an indepen-
dent consulting company.

Aimee Morris is appointed pub-

TURNT

NEWBERG

MORIARITY

licity director at Gee Street Records
in New York. She was director of
urban publicity at Virgin Records.

Donna Clower is named associate
director of special markets at Arista
Records in New York. She was an
independent consultant for Capitol
Records.

DIXIE CHICKS

male artists in which a great deal of
effort is devoted to to image-build-
ing, at the expense of their music.
Devotion to music is a subject he has
remarked upon before.

“For us,” said Dixie Chick Natalie
Maines after the show, “I think we’ve
succeeded because we're real; we're
not singing or dressing or acting the
way somebody is trying to tell us to.
We're us. This is a good time for little
girls to be influenced by girl groups
and to learn to play instruments.”

“As a country music fan,” said
Hill, “I can tell you there are a num-
ber of great women artists, and they
all sound different. It’s the diversity
that is so appealing.”

The event and its attendant activ-
ities also pointed toward a growing
trend in country music. Apart from
the expected sales bounce after such
a major televised awards show, the
country music industry is in-
creasingly becoming event-oriented,
centering releases, tours, and cam-
paigns around industry events.

ACM president and personal man-
ager Scott Siman—whose artist Tim
MecGraw won male vocalist of the year
honors and shared the top vocal event
award with his wife, Hill, for the song
“Just To Hear You Say That You Love
Me"—says, “The ACM Awards show
is like the hub of a wheel. We're for-
tunate in country to have two major
awards shows, and the year revolves
around those and other events.
Besides the traditional holidays,
Valentine’s Day and Easter are now
big seasons for country music sales,
especially for younger artists.”

In McGraw’s case, Siman says,
“We timed his new album to be re-
leased the day before the show, and
we had the single charting in time.

ANDERSON

HUSNEY

Sam Thompson is named VP of
business affairs at 143 Records in
Santa Monica, Calif. He was a trial
Jjudge.

PUBLISHERS. Dennis Lord is pro-
moted to executive VP of business
affairs at SESAC in Nashville. He

HILL

He’s out on the road touring now and
is on TNN and is CMT artist of the
month.

“This week also marks the 100th
week that his album ‘Everywhere’
has charted [on Top Country Al-
bums], so we planned an eight-week
campaign around that and the album
and tour, with the ACM show as the
peg.”

The fast-paced awards show again
relied on its no-host format, with
more than 100 artists making it to
the stage. “We actually prefer to call
it a ‘multi-host format,” ” notes
Siman. “We want to see as many art-
ists as possible on that stage, and we
want to feature as many new artists
as we can, in addition to paying trib-
ute to veteran artists.”

The show is heavily related to re-
tail, Siman says, with such accounts
as Sam Goody, Wherehouse, Wal-
Mart, and Musicland setting up dis-
plays relating to the show. “We have
point-of-purchase materials and
highly visible displays,” says Siman.

According to Paul Bailey, country
music buyer for Tower Records in
Brea, Calif., Tower is closely tied to
the awards show. “It especially helps
newer artists. And, as we expected,
even before the show, the Dixie
Chicks are benefiting from our end-
caps. And we know they’ll win at least
one award,” he said before the show.

Dixie Chicks won for album of the
year, as well as the group and new
group trophies. Jo Dee Messina was
named new female vocalist; Mark
Wills took the male award. Hill won
for video and single, both for “This
Kiss,” as well as female vocalist and
vocal event. Glen Campbell received
the Pioneer Award.

MORRIS CLOWER

was VP of business affairs and
writer/publisher relations.

RELATED FIELDS. Bruce Friend is
named senior VP of international re-
search and planning for MTV Net-
works in Santa Monica. He was VP of
research and planning at Nickelodeon.
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The World's Leading

International Songwriting
Competition

Songwriting

GRAND PRIZE US$20,000 IN CASH
AND MERCHANDISE!

REFERENCE # BILL03

WINNERS WILL BE DETERMINED BY
TOP MUSIC INDUSTRY PROFESSIONALS!

ompetition

Name:

Address: City/State/Zip/Country:

Phone: E-mail (if any):

Song Title:

Check One: O Lyrics included O Instrumental Composition

Check one (if paying by credit card): O VISA O Mastercard
Card number: Expiration:

Signature:

Make your check or money order for US$20.00 payable to: USA Songwriting Competition

Check One Category Only

OPop O Rock/Alternative O Country O R&B O Gospel/inspirational O Folk O Latin O Instrumental
O Jazz O Hip-Hop/Rap O Children O World O Dance O Novelty/Comedy O Lyrics Only

Collaborators (if any):

I certify that | have read, understood and accept the rules and regulations of the USA Songwriting Competition.

Signature: Date:

Mail all entries to: USA Songwriting Competition, Dept. AW 98, Box 15711, Boston, MA 02215 USA

If the entrant is under 18 years old, signature of parent or guardian is required:

Rules & Regulations:
1. Each entry must include: (a) Completed entry form (or photocopy). All
signatures must be original. {b) Audio Cassette(s) containing 1 song only,

5 minutes or less in length. Lyrics Only category do not require audio cassette.

(¢) Lyric sheet (please include English translation if applicable). Lyrics are
not required for instrumental category. (d) Check or money order for US
$20.00 (US currency only). If paying by credit card, US $20.00 will be
charged to your account. All entries must be postmarked by May 31, 1999.
2. All songs submitted must be original.

3. Contestants may enter as many songs in as many categories as desired
but each entry requires a separate cassette, entry form, lyric sheet and
entry fee. One check for multiple entries/categories is permitted. Entry fee
is non-refundable. USA Songwriting Competition is not responsible for late,
lost or damaged, misdirected, postage due, stolen or misappropriated entries.

For more information visit:
www.songwriting.net

4. This competition is open to all amateur and professional songwriters
and anyone regardless of nationality or origin. Employees of USA
Songwriting Competition, their families, subsidiaries and affiliates are
not eligible. Cassettes and lyrics will not be returned.

5. Winners will be chosen by a Blue Ribbon Judging Committee comprised
of music industry professionals including A&R managers from record
labels, publishers a<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>