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Quake jolts
news units
into action
By Ed Harrison

L.OS ANGELES  For the 6,700
residents of the central Cali-
tornia town of Coalinga, radio
became their prime source of
news and information immedi-
ately following the devastating
carthquake that demolished 90
percent of the town and caused
$31 million in damage.

Resrdents of Coalinga, with-
out electricity until recently,
could not garner information
via television. However, nearby
Fresno served as the base for
generating state and nationwide
coverage.

The Fresno network affiliates
dispatched reporters and camera
crews to Coalinga as soon as
mitial reports filed by ham
tatia upsrators and the wire
services determined that Coal-
inga was the hardest hit.

KOLI-AM, a 500-watt day-
timer and the only radio station
licensed to Coalinga, was
knocked off the air at 4:43 p.m.
It regained broadcast transmis-

ABC inserts 8 new shows

NEW YORK--ABC-TV, the
network that wound up in
second place in the 1982-83
prime time ratings, hasinserted
eight new programs into its
1983-84 schedule.

All told, the new programs
account for six hours of pro-
gramming, with four sitcoms
and four hour dramas on tap.

This week, both NBC and
CBS will release their schedules,
with both networks probably
eyeing at least six hours of new
prime-time material.

To open the way for the new
series, ABC cancelled eight
series that appeared on the
network last fall. That figure is
somewhat misleading. since
ABC, as well asCBSand NBC.
ran a number of programs
through the Nielsen ratings
meat grinder during the course
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A Coalinga, Calif.,
home.

sion at | 1:30 p.m. with the help
of an emergency generator.
KOLTI's normal operating ser-
vice was restored at 7 a.m. the
following morning with con-
tinuous reports from the High-
way Putrol, medica: facilities
and other health service and
police officials, according to
News Director Stan Allen.
Allen said that KOLI’s
country/western format was
pre-empted for continuous
news coverage. Duning the time

Lewis Erlicht Dave Potor
of the recently completed season
that saw CBS win its fourth
consecutive ratings victory.
Most notable of the jettisoned
ABC series is the demise of
Laverne & Shirley, a network
staple for the past eight years.
On the other hand, ABC
returned several series whose
chances for continued ratings
life are questionable. They
include: Ripley's Believe It or
Not, Benson and Mat: Houston.
The new ABC sitcoms are
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resident is shocked by the loss of her

the station was off the air,
KOLI maintained contact with
short-wave radio operators.

The station itself survived
with minimal destruction. Re-
cords were knocked »ff the
shelves, a toncarm o1 e of
the turntables broke and the
station’s transmitter was moved
about four or five inches.

The future of KOLI, however,
remains in jeopardy. According
to Allen, the station’s ad revenues

Continued on page 4

Just Our Luck and Yes, But I'm
Married on Tuesday, It's Not
Fasy on Thursday and Webster,
Friday.

The new hours include Horel
on Wednesday, Trauma Center
on Thursday, Lottery on Friday
and Hardcastle and Mc¢Cormick.

Until the other networks
release their new schedules, ad
agency buyers will be hard
pressed to make any definitive
statements about the possible
ratings success of any of the
series. Competition, audience
flow and mynad other factors
will determine the final analysis.

At this point in time, the one
new ABC series that would
seem to have a real shot exhib-
iting staying power is Hotel.
Starring Bette Davisand James
Brolin, the Aaron Spelling
Productions effort will have the
benefit of a Dynasty lead-in as
ABC has moved its top-rated
prime-time soaper to 9 p.m.
EST Wednesday, inserting Horel
behind i1t at 10 p.m. Though
some buyers have tended to
label the hour as nothing more
than *“a grounded /ove Boa:,”
they also see a parallel between
CBS’ success with Falcon Crest
playing off the Dallas lead-in.

As for the other networks,
most of CBS’ problem areasare
centered on Monday, Tuesday
and Wednesday evenings. Sat-
urday may also be an area that
needs fixing should CBS decide
to axe its current movie entry
there. Monday is probably the
key night as CBS struggles to
cope with M*A*S*H's depar-

Continued on page 4

CBS Television Network dis-
appear last Wednesday?

Rumors suggest that a “rub-
ber cement-like substance™ on
the rollers of a tape machine
may have been no accident.

A recent demotion of union
videotape supervisors and intro-
duction of new management
personnel has reportedly upset
some employees at the CBS
Broadcast Center. As a result
there has been a union request
for arbitration.

The full network was off the
air twice Wednesday—at 9:26
p.m. EDT (3 minutes and 44
seconds) and at 9:48 p.m. (3
minutes and 51 seconds). The
blackouts came, interestingly

‘Shining’ ad makes —

|

| CBS goes black;
rumors take wing

NEW YORK— Why did the |

enough, during a Civil War
movie, The Shadow Riders.

“The blackout wascaused by
nothing more than an inadver-
tent snafu in the making of the
dubs of the videotape.” said a
spokesman from the office of
George Shannon, the vice presi-
dent of production, facilities
and engineenng.

“This James Bond report is
news to us.” added a CBS
executive in station clearange

Union sources #feclined to
comment og the episode. How-
ever, CBS Suggested that unien-
management arbitration is an
ongoing process at all the
networks and that there is
nothiig unusual about thes
particular episode

unusual appearance

By Marianne Paskowski

NEW YORK--In the brave
new multichannel world, MTV’s
teenage rockers saw a rare sight
last week.

In a first of this kind of cross-
promotion, MTV carried a 3'4-
day campaign for ABC-TV’s
Friday Night Movie— The Shin-
ing.

But appearances can be de-
ceiving. What appeared to be a
broadcast promotion on a
cable program was instead an
unusual media buy from War-
ner Bros. Television producers
of The Shining.

“We've never done anything
like this before, and we sort of
view ourselves as leaders.”
explained Marsha Greenberg,
manager, advertising and pro-
motion, Warner Bros. Televi-
sion. a division of Warner
Communications, New York.
MTV is a service of Warner
Amex Satellite Entertainment
Co.

Greenberg said the promotion
was done “in full support with
ABC,” which created the 30-
second spot. Greenberg placed
the spots on MTV.

An ABC spokesman said the
network preferred not todiscuss
the unusual arrangement.

“It was a little bit of a
conflict, but it all worked out,”
Greenberg said. In explaining
the thinking behind the buy,
she explained that“ The Shining
is a good film for the teenage
audience” that MTV provides.

“We were very pleased that
we were able to do something
like this, and we were pleased
with the way it all worked out.
It's been effective for us. Ad-
vertising on cable is a nice
thing, you get to reach specifi-
cally whom you want,” she
said.

Greenberg added that while
the unusual cross-promotion
was successful, Warner Bros.
Television at this time has no
plans to try it again.
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Murdoch enters race for DBS service

WASHINGTON —United Satellite Television, which had planned
to beat its competitors by three years with a late-summer DBS
launch, may have a new competitor. Rupert Murdoch’s Inter-
American Satellite Television Inc. announced it has leased five
transponders from Satellite Business Systems for a DBS service that
may start this September. Movies, sports and other programming
will be presented on the five channels.

Reiss promoted to vice president post

NEW YORK-—Les Reiss has been promoted to vice president, TV
account supervisor, Paul Schulman Co. Reiss handles the network
TV research and buying chores for two key accounts, Sun Co. and
Century 21.

Continued on page 4
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programs,” Cookerly said.

—.
209 ABC affiliates
gather for meeting

LOS ANGELES—ABC kicks off the annual network
affiliate meetings on Monday when its 209 affiliates
converge on the Century Plaza Hotel here. )

In addition to presentations by ABC executives on the
network’s fall programming schedule, the affiliates will
address issues on mutual concern.

“There are no burning issues this year,” said Thomas
Cookerly, vice chairman of the affiliate board and president
and general manager of WJLA-TV, Washington, D.C.

A number of affiliates are concerned about what we'll see
in prime time,” he said. “We're proud of what ABC hasdone
this year, but we're concerned about some of the regular
series. Some of them are getting old.

“We know that next year is going to be a good one with
the World Series, the Winter and Summer Olympics. The
question is, how good. We're eager to sce the new

Presentations will be made on ABC news and sports,
daytime, children’s programming, Good Morning America,
prime time, specials and movies and novels for television.
ABC's fall promotional campaign also will be introduced.

FCC extends deadline
for auxiliary comments

WASHINGTON—The Federal
Communications Commission
has extended to May 23 the
comment deadline on the pro-
posal to share auxiliary broad-
cast spectrum with other micro-
wave users such asrailroads, oil
companies and utilities.

The proposed sharing comes
as the result of the FCC’s
earlier action authorizing direct
broadcast satellite service to
operate in the 12GHz range.
That authorization made it
necessary to relocate users from
the 12GHz area.

Broadcast auxiliary bands
are those areas of the spectrum
currently in use for electronic
news gathering, to relay a live
picture from remote locations
studios,

In a policy statement released
in Washington, the National
Association of Broadcasters
said, “The proposed rules could
make existing mobile news van
equipment obsolete. They would
set new antenna standards
requiring that a 4- or 6-

foot dish antenna be mounted
on mobile vans, necessitating
the purchase of new equipment,
as well as causing obvious
difficulties driving down city
streets.”

The NAB estimated the cost
to broadcasters in terms of
equipment and facility changes,
which would be necessitated by
the proposal, could reach as
high as $150 million.

In addition, the association
said that the proposed rules
would create an undue burden
on broadcasters because they
require new frequency coor-
dination procedures including
nonbroadcast interests and the
meeting of other technical
standards such as minimum
path length requirements.

According to Michael Rau,
staff engineer with NAB, broad-
cast news units would be re-
quired to know exactly how far
they are from their studio to
conduct frequency coordination
prior to transmission.

GE'’s teletext fails
to make appearance

NEW YORK—One of the
honored guests-teletext—failed
to show up at last week’s new
product press conference staged
by General Electric’s Video
Products Division at the Plaza
Hotel.

The invitation specifically
promised a teletext presentation,
but the formal, no-hype-barred
multimedia presentation at the
event itself made no mention of
the new technology.

Only in response to a question
from the audience did Jacques
Robinson, the division’s vice
president and general manager,
discuss the subject. And then he
downplayed it, saying only that
“we’re looking at teletext asone
of a number of features we’'ll be

adding over the next few years.”
He added that GE is “technically
capable of introducing it” and
1s “leaning toward NABTS as
the way to go.”

A GE spokesperson, however,
told Broadcast Week that the
company had indeed planned a
teletext presentation at the
press conference—and that the
teletext would have been the
NABTS Extravision signal
supplied by CBS.

But Judy May, the division’s
manager of marketing commu-
nications, insisted that the press
conference had delivered what
was promised—a discussion of
teletext. She said that GE, at this
time, is “just looking at the
systems.”

Polygram closing its doors
after 2 years in business

LOS ANGELES-—Polygram
Television is going out of busi-
ness.

The two-year-old Los Angeles-
based program syndicator isin
the process of sclling off its
properties. “A decal has been
made but not signed,” said
Polygram President Norman
Horowitz. “The programs have
been looked after.”

He said an official announce-
ment will be forthcoming.

Polygram offered several
new shows at NATPE in Las
Vegas in April including The
Carole Shaw Show.

Other Polygram properties
include Other Views, Other
Voices, Eric Sevareid's Chron-
icle and a package of television
movies.

PPV fisticuff events reeling

LOS ANGELES—Have STV
systems become disillusioned
with pay-per-view boxing?

That just might be the case,
considering the relatively small
number of STV signups for two
major upcoming boxing cards.

The two pay-per-view events
originally were scheduled within
a week of each other until an
injury to Ray *“Boom Boom™
Mancini forced the rescheduling
of one. The conflict in schedul-
ing, which would have meant
two $15 PPV eventsin the same
month for subscribers, coupled
with poor penetration levels for
prior boxing matches, is believed
to be the prime reason for the
sluggish signup level.

The May 20th event, billed as
“The Crown Affair,” is the first
promotion by Reserved Seat
Video Productions, an ESPN
ABC Video Enterprises joint
venture with Don King Pro-
ductions. The card features
four championship bouts spear-
headed by WBC heavyweight
champion Larry Holmes and
Tim Witherspoon. The other
bouts feature Michael Dokes
versus Mike Weaver, Greg
Page versus Renaldo Snipes
and Ossie Ocasio versus Randy
Stephens.

Thus far, only four STV
systems have signed on: ON
TV, Miami; Super TV, Wash-
ington, D.C./Baltimore; and

Home Entertainment Network
(Spectrum) in Minneapolis/ St.
Paul and Chicago.

An ESPN spokesperson
opined that the meager STV
signup probably was due to
poor experiences in the past
with boxing on the part of STV
operators. The fact that a
number of STV outlets have
ceased operation in the past
several months is another con-
tributing factor.

Brian Butler of Oak Com-
munications said that ON TV
in Los Angeles, the most suc-
cessful STV operation, declined
the fight because of “internal
reasons. We're in the process of
restructuring our pay-per-view
and how to market it to our
subscribers. The timing was
just bad for us. But we're
looking at other pay-per-view
sporting events later this year.”

The Crown Affair, to be
nationally sponsored by An-
heuser-Busch, also will mark
the first time that STV systems
will be able to sell local adver-
tising time. The beer company
will retain 10 minutes of com-
mercial time, while local systems
will be allotted three minutes.

Cliff Lucas, director of public
relationsat ON TV Miami, said
that ON TV most likely will use
those three minutes to promote
itself. “I don’t think we’ll have
actual commercials,” he said.

The WBA boxing event
Frank Sinatra concert originally
slated for May 27 in Bophu-
thatswana, South Africa, has
been changed to June 24 due to
an injury sustained by Ray
Mangcini. That card also pits
Davey Moore against Roberto
Duran and an added third bout
between Marvin Hagler and
Juan Roldan.

According to Lionel Schaen,
president of SelecTV Program-
ming, which is distributing the
fights to pay TV systems, the
postponement should help bol-
ster subscribers. The original
date, Schaen said, was an
obvious conflict with the RSVP
bout.

“The new date moves us
away from the other event,
which would have split the
audience,” Schaen said. He
noted that many STV systems
are signing up for only one
fight. Close proximity to the
Memorial Day weekend was
another selling problem that’s
been overcome. he said

In addition to SelecTV’s
owned and operated STV sys-
tems in Los Angeles and Mil-
waukee, Home Entertainment
Network, SelecTV of Philadel-
phia, Wometco in Philadelphia
and Golden West Broadcasting
in Dallas will carry the $15
event.

‘Ask the Governor’

WABC Talkradio in New York presented Gov. Mario Cuomo April 28 on a new program,
“Ask the Governor.” The hour-long call-in program, hosted by WABC news director Art
Athens (left) attracted many local calls and some from upstate areas.

KILI decries terrorism charge

i

By Bill Dunlap

WOUNDED KNEE, S.D.
The station manager of an
Indian-run public radio station
on the Pine Ridge Reservation
here has taken issue with a
recent story in the Rocky Moun-
tain News that carried the
headline,* ‘Terrorists’ running
radio station.”

Dale Means, a younger
brother of American Indian
Movement leader Russell
Means, said he plans to invite
the editors of the Rocky Moun-
tain News to spend a day at the
station “to look at the so-called
terrorists.”

The story, credited to Scripps-
Howard News Services, said
KILI-FM was funded by the
government even though it “is
run by a group the government
has denounced as terrorists™
AlM.

Means confirmed that the
station is funded by the govern-
ment and the Corporation for
Public Broadcasting, but said
that there were a number of
conditions the station had to
meet to receive the funding.

“We had to continually prove
ourselves as responsible citi-
zens within the community,”
Means said. “And if, in fact, the
government felt it was funding
terrorists, they had ample
chances to cut it off.

“AlM initiated this radio
station and there are AIM
people who work here,” he
said. “I'm AIM, but that doesn’t
say that I can’t be a responsible
citizen in the community.”

Means went on to say that
the association between terror-
ism and the group in some
pcople’s minds was a reason for
starting the station, “becausc
nobody ever hecars about the

schools that were started by
AIM or the Indian child welfare
programs. Nobody hears that
kind of stuff because it doesn't
sell newspapers.”

KILI-FM went on the air
Feb. 25, on the tenth anniversary
of the Wounded Knee takeover
that put the national spotlight
on AIM.

The station broadcasts from

| 6 a.m. to midnight, offering an

early morning program in the
Lakota language for elders,
local news, Indian music, coun-
try western and rock music for
younger people, talk shows and

| interviews.

“The radio station is not
controlled in any way by AIM,”
Means said. “Not everyone in
the community is AIM. If you
come here, you will see a good
cross-section of the community
involved in the station.”




Concepts stimulate
convention talk

By Angela Burnett

TORONTO-—Attendance was
off sharply from previous years
at the 32nd Annual American
Women in Radio and Tele-
vision convention here last
week.

The convention attracted
some 200 delegates and 500
attendees, but the usualfloor of
exhibits was eliminated to
avoid customs problems.

In the opening general ses-
sion, which focused on “World
Communications Year,” pre-
sentations were made by
government and industry repre-
sentatives from Canada and the
U.S.

The panel raised concepts
that included “nationalism,”
“totalitarianism”™ and “com-
munications pollution™ and
stressed the need for prepara-
tion for new communications
technologies.

“If we don’t direct sufficient
time and atteption to the in-
formation revolution, there
will be a crisis,” noted Virginia
Schlundt, staff director for the
House Foreign Affairs Com-
mittec. John Coleman, vice
president, planning and de-
velopment, CTV Television
Network Ltd. in Canada, added
that “although people say they
want more choice, no.one’s said
that they want more cost.”

Loretta Swit, recipient of
AWRT's 1983 Silver Satellite
Award, accepted the award
during an enthusiastic standing
ovation. In her tear-filled
acceptance she said she felt
“blessed™ to have the opportun-
ity to reach so many people in
so many different ways.

Participation by NBC news

correspondent Jessica Savitch
and singer Anne Murray also
were highlights of the conven-
tion. Murray served as presen-
tor of the Certificates of Com-
mendations “. .. in recognition
of excellence in programming
that presents a positive por-
trayal of women. . .” Murray
was also the surprise recipient
of a special award for her
success in balancing her family
and career.

Certificates were awarded to
each of the networks for pro-
grams that included Women
Sportswriters (ABC Sports-
beat-ABC Sports), Cagneyand
Lacey (CBS) and M.A.D.D.:
Mothers Against Drunk Drivers
(NBC), among others. Al
Waxman, from Cagney and
Lacey, in his acceptance urged
the audience to write CBS in
support of the show if they did
indeed like it. National Public
Radio also received a certifi-
cate for its American Women:
A Political Portrait.

Other winners included en-
trants in cable, regional televi-
sion, local programming and
spot announcements. Eric
Zivian from The Royal Con-
servatory of Music received the
Sid Guber Award and Muriel
Fox, executive vice president,
Carl Byoir & Associates and
chairman of By/Media Inc.,
received the AWRT Achieve-
ment Award. In her acceptance,
Fox noted the progress that
women have made in the indus-
try, but warned there is still a
long way to go.

Each day of the convention
opened with breakfast meet-
ingsthatincluded an opportun-
ity for regional caucusing and
roundtable discussion on any
of nearly 40 topics. Participants
were able to participate in
professional development
workshops.

Jessica Savitch
reveals plans

TORONTO—Speaking before
a rapt audience at the 32nd
annual American Women in
Radio and Television conven-
tion, NBC news correspondent
Jessica Savitch cleared the air
for women professionals and
about herself.

Savitch, recently in the fore-
front of industry gossipas NBC
hired Connie Chung for its
weekend news, pointedly let the
group know that she is prepared
todisclose only a limited part of
her future career plans.

“It has never been my practice
to carry out negotiations pub-
licly,” she said. Explaining that
recent speculation led her to
comment, Savitch verified that
she has turned down a position
on NBC's early Today show.
While she indicated she is
looking forward to a new posi-
tion that “may have included™
weekend anchor, she did not
want to be working dawn to
midnight.

Over her five years with
NBC, Savitch noted, she has
worked in 10 different assign-
ments and 1s now interested in
something that will balance her
professional and personal goals.
Yet she stressed that she has not
made a final decision. “When |
have made a career decision, |
will announce it then.” she said
with finality.

Earlierin herspeech, Savitch
spoke of “tokenism™ in the
industry and related it to the
current speculation. She ex-
plained that in many cases
broadcast management is con-
tent to have only one woman
within the ranks. “Just.because
there’s one in doesn’t mean that
when the next one comes, she’s

WJLA public service spots

WASHINGTON--Taking the
best public service campaign
and making ita saleable product
is a mix that would work on
just about any television station.
It certainly works well for
WILA-TV.

The History To Be Proud Of
public service announcements
are offered four times a year
explained Mary Braxton, co-
producer of the series and
community affairs and editorials
manager. In February she pro-
duces black history spots; May
spots are made in conjunction
with the city’s annual Asian-
Pacific Heritage Week celebra-
tion; the Hispanic Festival
serves as the tie-in for the July
spots; and women’s suffrage is
commemorated in the August
spots.

“We want to focus on things

that the general public might
not be aware of,” Braxton said.
“We're trying to educate our
viewers, to raise their awareness.”

Over the years, the segments
have been acclaimed by the
community and industry. Two
years ago the black history
segments reccived a local Emmy.

The magic minutes include a
15-second open and 45-second
body. Braxton explained thata
concerted effort is made to
produce the spots on location.
“We want to get out of the
studio so we can give people a
feel of the places and people
we're talking about.”

Five diffcrent minlutes are
produced for each topic and
generally are aired four times
each day in what normally
would be editorial time slots.
“It’s easier on me that way,”

Braxton explained. “ As editor-
ial director I already have that
time available to me, so it
doesn’t take any special schedul-
ing to get the spots in.” She
added that she can beef up the
rotation of the spots if needed.

For each series the station
hires a freelance researcher
from the community. “It simply
makes sense to hire somebody
that’s plugged into that element
(the highlighted group) of the
segment,” Braxton said. She
has access to the news anchors
as talent for the spots.

“We can use any of our news
anchors, but we're always limited
to who's available. It works out
really nicely because since we
do our shooting at different
times, it makes us rotate the
anchors,” she said.
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Attendance drop fails to dapen sp1r1ts

leaving,” Savitch said. Yet she
noted that most staff tend to
await ““‘the Amazonian fire-
works”™ whenever an additional
woman is brought on board.

Savitch’s speech described
the industry and women’s roles
as being in three phases. In
phase one, which she timed
from the 1960s, she said that the
country was involved in “getting
racial, ethnic and minority
rights.” Describing the elec-
tronic media as a mirror of
those times, she noted that the
technology was just developing
and becoming widely accepted
by society.

“We made great strides for-
ward and they were nothing
short of stunning,” she said of
that period, which included the
first women in general manager,
sportscaster, anchor and broad-
cast management roles.

In phase two women learned
how to integrate home and
career and manage two-career
families. The industry grew to
include live and satellite infor-
mation with local stations gen-
erating their own programming
rather than relying solely on the
networks. Additional competi-
tion came from independent
stations and cable as their
popularity increased, she added.

Describing the second phase
as where many currently find
themselves, she said, “It is no
longer a question of the quantity

‘work’

Once the two-hour shoot is
completed, which usually in-
cludes b-roll, talent introduction
and possibly a bref interview,
the crew returns to edit the final
product. Over the next two
hours, Braxton and co-producer
Waymer Johnson refine the
material into a 60-second seg-
ment.

Traditionally McDonald’s
has sponsored the women’s,
black and Hispanic spots. Al-
though the Asian-Pacific seg-
ment has not been sponsored in
the past, Braxton expressed
confidence that this year will be
different.

History To Be Proud Of not
only stands out as a quality
cultural and educational public
service effort, but it brings in
advertising revenue and pro-
motes the station. It works.

CPB resolution bolsters troubled NPR

By Gary Witt

WASHINGTON- The board
of directors of the Corporation
for Public Broadcasting has
passed a resolution supporting
findncially troubled National
Public Radio. CPB manage-
ment has formulated a “plan
for immediate action™ toevalu-
ate NPR'sfinancialsituation to
determine the exact extent of
the working capital deficit, and
to control and stabilize the
administration of NPR.

A CPB spokesman indicated,
however, that details of the
plan are not being released 1n
order to give officials at NPR a
chance to study the plan and
formulate their own recom-
mendations

In addition, the Government
Accounting Office last week
began its own audit of NPR’s
books. at the request of Rep.
John Dingell (D-Mich.), chair-
man of the House Energy and
Commerce Oversight Subcom-
mittec. A spokesman for Din-
gell’s office said there is con-
siderable doubt at this point as
to exactly how large the deficit
at NPR is and what caused it,
cven though estimates peg the
deficit’s size at approximately
$5.8 million. Dingell’s office
indicated the GAQ investigation
will take approximately six
months to complete.

CPB’s own audit of NPR has
recently expanded, as accoun
tants from the firm of Coopers
& l.ybrand were broughtin at

the direction of the NPR board.
Concern among CPB board
members is that NPR live up to
its contractual obligations.
According to a spokesman for
CPB, all NPR contracts with
CPB so far have been performed
in full, including various pro-
gramming agreements. How-
¢ver, numerous questions exist
as to which activities NPR will
be able to continue and which
the radio network must cease

Last weck NPR laid off an
additional six staff members
after the NPR board decided to
reallocate $500.,000 in atfiliate
dues from representation and
station services to programming
In addition, a hiring frecze was
instituted last week at NPR by
new Chief Operating Officer

|

Ronald Bornstein.

In other action last week the
CPB board authorized its gen-
eral counsel's office to proceed
in defending retention of cable
system must-carry rules before
the Federal Communications
Commission. The rules have
become the subject of a petition
for modification by Turner
Broadcasting. The CPB board
said as many as 10 million
viewers are added to public
television’s audience because of
the rules,

One other item on the agenda
for CPB board members was
the resignation of Doug Bod-
wcll from his post asdirector of
the massive Annenberg project.
Bodwdl w1|l remain at CPB as

ies.

of jobs, but of the quality. It is
no longer a question of overt
discrimination, but of covert
discrimination.”

Savitch noted that while
phase one was marked with
“revolution™ and change, phase
two required “vigilance and
patience” to assure that the
gains made by women weren’t
eroded. She described many of
the female professionals she
knew as having graduated from
tovering the “Three Fs"—
“fashion, feature and fluff” and
being the “Four As”—*“acting,
associate, alternate or assistant”
in an aside that brought laughter
and nods of agreement. “Once a
novelty, the presence of women
is now taken for granted despite
their low numbers,” she added.

Savitch noted that a future
battle women face will be in
their longevity in the industry.
“Do you know what the latest
wrinkle is?” she asked brightly.
“Wrinkles! Women can’t grow
old on television.”

Because women have tradi-
tionally lacked the power base
in the industry, she said, they
have not had an opportunity to
work through long careers.
“The key to establish longevity
in any business, especially our
own, is long exposure over
time,” she said. She noted
candidly that women have not
been “given the ability toinspire
viewer loyalty.”

Savitch noted that women
are now approaching phase
three, managing a “stated and
implied message.” The tech-
nology continues to be a mirror
image with new growths in
cable, satellite and narrowcast-
ing. Reflecting on her personal
history in broadcasting, she
noted that anchors can now be
women or_minorities. She also
pointed to the greater impact
felt from the audience.

The third phase wil] find
women evaluated on their ability,
ascending to deserved manage-
ment positions and surviving
their aging. “How do I know
that we will reach the third
phase?” she quened the group.
“Stay tuned, as they say in this
business, and I rest assured that
indeed and in fact we will.”

NATAS unit
in Washington
looks at past

WASHINGTON — Celebrat-
ing 25 years of involvement in
local programming, the Wash-
ington, D.C., chapter of the
National Academy of Television
Arts and Sciences dusted off
some vintage videotapes and
reunited some of the pioneers
of Washington’s early broadcast
years.

Arch Campbell, critic-at-
large for NBC’s WRC-TV,
Washington, hosted the pre-
sentation, which featured a
screening of clips from the late
'50s and early '60s. Items in-
cluded a 1961 guided tour
through WRC-TV’s newly com-
pleted studio facilities, the
inaugural broadcast of WETA-
TV, scenes from locally pro-
duced children’s programming,
and a Washington, D.C., version
of American Bandstand, com-
plete with a commercial for the
1950s state-of-the-art portable
radio from Motorola.

On hand for the screening,
and to \héer war Stories, were
TV, Bryson Rash, from
WMAIL.-TV and WRC-TV,
LLawrence Laurent, former TV
critic for the Washington Post
Inga Hook. who did /nga’s
4ngle on WRC-TV, and Mac
McCarry. of I1's Academic
fame, from WRC-TV
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‘V’ nips ‘Blood Feud’ in ratings

NEW YORK-—Blood Feud finished behind Vin New York and Los
Angeles May 2, according to overnight ratings. WPIX-TV, New
York, had a 16.3 rating, 23 share from Nielsen, and a 15.8 rating, 23
share from Arbitron for the concluding half of Feud. Running part
one, KCOP-TV, Los Angeles, drew a 13.3 rating, 20 share Nielsen
tally and an 11.6 rating, 18 share figure from Arbitron. ABC and
CBS finished third and fourth respectively in both markets during
Feud. At week’s end, WPIX claimed the miniseries was its highest-
rated Operation Prime Time effort ever. For the second week in a
row, the station earned double-digit shares for a same-week OPT
repeat, pushing the show past A Woman Called Golda in total
ratings. WPIX’s Feud replay May 4 received a 8.6 rating, 14 share
Nielsen overnight, and a 7.6 rating, 13 share from Arbitron.

Metromedia pays $30 million for LDS Inc.

SECAUCUS, N.J.—Metromedia Inc. said it paid $30 million and
will make future contingent payments for Long Distance Service
Inc., a regional long distance telephone services company serving 39
cities in Texas. Metromedia’s contingent payments will be equal to
20 percent of the pro forma after tax net income of the acquired
company for each of the five years after the deal is closed. Long
Distance Services is based in San Antonio, Texas.

Guided tour revival to mark 50th birthday

NEW YOR K—The betting is that NBC will restore one of this city’s
most popular tourist attractions—guided tours of its Rockefeller
Center headquarters—sometime in the fall. Terminated several years
ago, the tour’s return will coincide with an upcoming 50-year
celebration of the “page” system at NBC, long a training ground for
some of the broadcast business’ more important executives.

Unitel Video seeks stock offer clearance

NEW YORK— Unitel Video Inc. said it has filed with the Securities
and Exchange Commission for a public offering of 700,000 common
shares. Unitel said the offering is being made primarily to finance
expansion of its video facilities, including purchase of computerized
editing and other post-production equipment. It is anticipated that
the shares will be offered late this month or early in June through a
group of underwriters led by Bear Stearns & Co. |

ABC, CBS fly with Comsat |

WASHINGTON—ABC and CBS will lease capacity on a Comsat
Atlantic Intelsat satellite for transmission of European programming
to the U.S. The uplink, operated by British Telecommunications

TitCrnanonal; is located-at Goanhilly Downs in Cornwall, England.
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® WNET-TV, public broadcasting’s channel 13 in New York, raised
almost $1.2 million in its on-air auction of art and antiques known as
The Thirteen Collection. The total combines $947,085 bid over the
April 29-May | weekend and $234,645 raised during a one-night
auction last Dec. 1. Some 350 local businesses contributed goods and
services to the event.

® Willie Davis, the former Green Bay Packer who is now president ‘
of KACE-FM., Inglewood. Calif., has been named to the National
Association of Broadcasters’ radio board of directors.

® ABC Sports again will present exclusive same-day coverage of the
Indianapolis 500 Sunday, May 29, from 9 p.m. EDT to midnight.

® The Astoria Motion Picture and Television Foundation in the
Astoria, Queens, section of New York City will present a one-day
seminar for producers, set directors and animators on the uses of
computers in the creation of movie and television imagery.

® The NBC series Mama's Family has returned to production for |
another I3 episodes.

® ABC News will receive a Television Journalism Award from Child
Find Inc. at the Nationa! Missing Children’s Day ceremoniesin New
York May 25. The award is for reports on the problem of missing
children on 20/20 and The Last Word.

@ NBC-TV’'s soap Another World celebrated its 19th anniversary on |
the air May 4.

® Lce Arnold. host of Lee Arnold On a Country Road for Mutual
Broadcasting and mid-day air personality for WHN, New York. has
been named “disc jockey of the vear” by the American Academy of
Country Music.

B G.I. Joe: A Real American Hero, television’s first animated
miniseries, hasbeensyndicated by Claster Television to stations in all
of the top 100 markets.

® The facilities of KVIE-TV, Sacramento, Calif., KQED-TV, San
Francisco and the Maryland Center for Public Broadcasting,
Owings Mills, Md., were used for a videoconferenced police lincup
last Monday, May 2. Witnessses in a Maryland rape/homicide case
viewed a lincup in Sacramento. The video signal was transmitted by
microwave to San Franciscoand uplinked to Westar 1V as part of the
Public Broadcasting Service’'s CONFERSAT service.

® More than 200 stations have already signed up for CBS
RadioRadio’s The Honor Roll of Rock and Roll, a six-hour special

Quake jolts news units into action

Continued from page |

came from downtown Coalinga
merchants, nearly all of whom
sustained total devastation.

“The station is in a deeper
hole,” Allen said. “Most of our
revenues came from downtown
and now downtown doesn’t
exist. There’s no sense for
merchants to advertise if they
don’t have a business to adver-
tise. They are in the process of
tearing down 90 percent of the
buildings. But we’re not con-
cerned with that right now.”

KMIJ-AM, a CBS affiliate
news/talk station in Fresno,
pre-empted its regular pro-
gramming of baseball with
continuous reports until 11
p.m. Monday night. The station
dispatched two reporters to
Coalinga and filed stories from
the hospital and with other
officials.

KMJ supplied CBS with
material and fed the Associated
Press network with their cover-
age, according to Craig Mollison,
news director. Mollison said
that initial reports coming in
“from official channels were
slow,” and prided KMJ for
being “the primary source of
information.”

“Radio served the community
(of Coalinga) more than televi-

sion,” said Mike Sechiist, news

director of KFSN-TV, the
Fresno CBS affiliate. “We
weren't informing Coalinga as
much as calming the fears of
everyone else in the valley in
terms of damage.”

KFSN’s first news bulletin
came |0 minutes after the
quake with a report that Coal-
inga was hardest hit. Contin-
uous updates led into the 5:30
news. Sechiist said that between

Second place not bad

LLOS ANGELES—When the earthquake hit Coalinga, the
race was on among network affiliates to be first on the scene.
NBC beat its competitors to Coalinga, but CBS can take

pride in its second place finish.

“We immediately dispatched a crew by helicopter, but
they requested turning back for emergency medical
supplies,” said Mike Sechiist, news director at Fresno CBS
affiliate KFSN-TV.*“So we got beat by NBC. It delayed usin

getting our final pictures out.”

The NBC affiliate, KSEE-TV, meanwhile, was fortunate
enough to have a live mobile truck in nearby Visalia and
despite detours due to road closures, was first with on-the-

scene video coverage.

KJEO-TV, the ABC affiliate, also encountered some
drawbacks in getting to Coalinga. Its plan to fly its camera
crew into Coalinga went astray when all available
helicopters were needed for emergency paramedic crews.
Instead, KJEO had to rely on commercial aircraft to bring

them into the devasted area.

ming ranging from 30 seconds
to a minute and a half. KFSN
broadcast a live report from
Coalinga at 11 and then a 15-
minute comprehensive special
at 11:30 p.m.

KFSN sent reporters and
camera crews into Coalinga by
helicopter as soon as it was
determined that Coalinga was
the quake’s epicenter. KFSN,
Sechiist said, supplied video
coverage to CNN, CBS and
other network affiliates.

KFSN’s coverage by the
third day focused on the re-
building process and the “emo-
tional aspect,” Sechiist said.

“We're proud of the way our
people responded and reacted,”
said Greg Lefevre, newsdirector
of KSEE-TV, Fresno’s NBC
affiliate. NBC, which was the
first affiliate on the scene in
Coalinga, beat its competitors

celebrating and ranking the 25 greatest rock acts of all time;
broadcast is set for Memorial Day wee¢kend, May 28-31. Rankingsare
based on record sales, musical impact and radio airplay.

due to what Lefevre said was
the advantage of having a

7-11 pm. there were a total of
10 cut-fn8 into regular program-

B ABC Television is reuniting 40 stars from eight series that aired
during the '50s, "60s and "70s. The actors will compete on 10 special
episodes of The Family Feud that will air the weeks of May 2 and May
9. All money won will be donated to charity. Among the series to be
represented are Leave It To Beaver, The Brady Bunch, Petticoat
Junction, Your Hit Parade, Batman, Gilligan's Island, Lost In Space
and Hawaiian Eye.

m Kathleen Struck was the 101st caller to identify KRTH-FM’s
“foursome” and walked away with $101,000 in cash. the largest
amount of money ever given to one person in Southern California
radio history.

B The Wold Satellite Television Network will begin transmission of
full length films for Viacom Enterprises and Paramount Pictures TV
Distribution. Viacom’s “*Special Delivery Package™ will consist of
seven movies, one per month, beginning with Can You Hear The
Laughter last week.

B Bill Sanders has been named director of TV development for
Warner Bros. television. Sanders will help develop variety programs.
dramatic and comedy series as well as pilots.

@ ABC Ncws will receive the New York State Bar Criminal Justice

Section annual award for “outstanding contributions in the ficld of |

public information™ for its Crime in America series.

B The 1983 Merit Award from Northwestern University's Alumni
Association will go to Steve Bell. anchorman for ABC’s World News
This Morning and Good Morning America. The award goes to
alumni for their outstanding achievement in a profession or field of
endeavor.

B The National Association of Broadcasters has announced that
ABC Radio, CBS Radio, Mutual Broadcasting System, NBC Radio,
RKO Radio Network and Sheridan Broadcasting Network have been
elected to serve on the NAB Board of Directors. The representative
firms will serve a two-year term beginning June 14.

® WSIL-TV in Harrisburg, lil.. and its satellite KPOB-TV, Poplar
Bluff, Mo., will be acquired by Mel Wheeler Inc. of Denton, Texas,
subject to Federal Communications Commission approval. Wheeler
also owns KDNT-AM, Denton: WSLC-AM/WSLQ-FM, Roanoke,
Va.; KSRD-FM, Seward, Neb., and KDNG-FM, Gainesville, Texas.

® National Public Radio announced that the Christopher Reynolds
Foundation had purchased a quarter share in NPR’s News and
Information Fund. Funds from the purchase will be used to support
network reports on Southeast Asia carried on A/l Things Considered.

| Morning Edition and NPR Dateline.

bureau in the town of Visala,
which is close to Coalinga.

“We had a live mobile unitin
Visalia preparing for a baseball
game,” he said. “When the
quake hit, we did beat checks.
Within three minutes we estab-
lished our signal there and sent
the truck to Coalinga. We also
sent a crew from here (Fresno)
to rendezvous with the live
truck in Coalinga. We were the
first crew on the scene with
video at 6:10 p.m..” noted
lLefevre.

Once the news crew arrived
in Coalinga, they went imme-
diately to the downtown area to
witness the burning buildings
and conduct interviews with
the sheriff and police chief
standing in the middle of the
street.

“We scurried out of town to
send eight to 12 minutes of
video, which was the best tape
available of the fires still burning.
The crew plugged the camera
into the live truck and fed it
back to the newsroom,” said
Lefevre.

He said NBC was alerted
that there was good footage
available and a chartered flight
was made from Fresno to NBC
in Burbank for handling and
distribution to NBC affiliates.

KJEO-TV, the ABC affiliate
in Fresno, was in Coalinga 45
minutes after the quake hit.
“We were going to send a crew
by helicopter but by the time we
got there, all the helicopters
were tied up for emergency
purposes,” said news director
Dick Drilling. “So we went to
the airport and got the first
plane to Coalinga.”

ABC inserts
8 programs

Continued from page 1

ture. One possible solution
would sece some of the more
successful Sunday evening com-
cdies switch to Monday, aided
pcrhaps by the addition of
After M*A*S*H. a CBS series
commitment featuring three
M* A*S* H characters that should
run Monday 9 p.m.

NBC’s problems arc more
widespread over the week. But
at the same time it’s been years
since the third-place network
approached a new season with
more optimism. Sunday, Wed-
nesday and Thursday evenings
figure to undergo rather sweep-
ing changes, with some key
slots also needing attention on
Monday and Saturday. And if
NBC finds the right program to
add to its Tuesday evening
lineup —the best guess is that it
will be For Love and Honor, a
David Gerber production
that evening could fall in the
network’s corner. For years
ABC has had a lock tight grip

on the evening.-s v+ ¢, |
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Peabody Award winner

Late night radio talk show host Larry King, center, celebrated with his staff recently in New
York City. King was presented with the George Foster Peabody Broadcasting Award.
“Larry King Show” producer Tamara Haddad, left, and associate producer Mary Tydings,
right, help celebrate. The show is heard on 275 statlons of the Mutual Broadcasting System.

|

ABC forms special Olympic umts '

NEW YORK--ABC Sports
has formed a Production Unit,
Creative Services Group and
Special Projects Group for its
coverage of the 1984 Olympics.

The Production Unit, headed
by Jeff Ruhe, director of pro-
duction, 1984 Olympics, will
survey athletic venues and
determine the scope of produc-
tion for the various events.

The Creative Services Group,
headed by Roger Goodman,
director, Olympic creative ser-
vices and coordinating director,
will create graphics for the TV
coverage.

The Special Projects Group,
headed by Chet Forte, senior
producer/director, will pro-
duce some 200 “Up Close and
Personal” segments, along with
other historical and techsical
feature pieces.

More than 3,400 ABC per-
sonnel in all will be utilized for
the 252% hours of Olympics
coverage, which includes both

Interamerica
to distribute
TPS shows

ATLANTA—Turner Program
Services, the syndication arm
of Turner Broadcasting System,
announced that Television
Interamerica, Coral Gables,
Fla., will distribute TPS pro-
gramming to Spanish-speaking
countries in Latin Americaand
the Caribbean. Television
Interamerica will direct the
translation of shows into
Spanish and oversee their de-
livery to TV stations.

The TPS senes expected to
be most popular in the Spanish-
speaking regions include Jacques
Cousteau’s Amazon, Motor-
week Illustrated, World
Championship Wrestling, The
Week in Review, CNN Life-
style and Portrait of America.

the Winter Games from
Sarajevo, Yugoslavia, and the
Summer Games from Los
Angeles. Coordinating the en-
tire effort are John Martin, vice
president, programming and
assistant to the president, ABC
Sports; Chuck Howard, vice
president in charge of program
production, ABC Sports; and
Dennis Lewin, vice president,
production coordination,.
Other key personnel named
to the day-to-day Production
Unit include Peter Diamond,
director of Olympic planning;
Jay Moses, associate producer;
Mara Pagano, archivist; and
Tim Rockwood and Maarten

Kooij, researchers.

Staff at the Creative Services
Group includes: Francia Al-
varez, graphics coordinator;
Charles Dozier, Olympic graph-
ics production assistant; and
Maritza Nieves, graphics re-
searcher.

The Special Projects Group
has named ABC Sports staff

producer Brice Weisman co-
ordinating producer; ABC
Sports staffers Bob Rosburg
and Maryann Grabavoy asso-
ciate producers; and Emilie

Deutsch, Jed Simmons, Jamie
Bravo, Joan Ciampi, Miguel
Enciso and Guy Abrahams
production assistants.

CBS wins the ratings war;
NBC’s 'V’ scores victory

NEW YORK CBS won
another prime-time ratings
week for the week ending May
I, but NBC, on the strength of
its modest miniseries effort, V,
attracted most of the attention.

All along, observers have
suspected that if V were a
ratings hit, NBC would bring it
back to the schedule next fall as
a regular series. The odds now
are that that will happen, based
on the 25.4 rating, 40 share the
first two hours earned Sunday
evening and the 27 rating, 40
share part two pulled in the
next night.

NBC’s decision on whetherit
will make the saga of alien
visitors into a fall entry will be
announced to the world Tuesday
at the network’s annual fall
scheduling party. Meanwhile,
NBC has much to celebrate,
having just produced its highest

WASHINGTON-—Ronald Born-.
stein begins his half-time posi-
tion as acting chief operating
officer of National Public Radio
today, May 9. The day-to-day
management duties, which will
end Oct. |, require Bornstein to
take a temporary leave from his
position as director of the
University of Wisconsin-Extension
Telecommunications Division.
Bornstein has been vice presi-
dent for telecommunications at
the Corporation for Public
Broadcasting, 1980-81.
Bornstein will be bringing
three assistants with him when
he comes on board this week.
Jack Mitchell, manager of

Bonneville picks

LOS ANGELES--Bonneville
Broadcasting Systems has ac-
quired Noble Broadcast Con-
sultant’s beautiful music format,
further strengthening its easy
listening /beautiful music base.

It marks Bonneville’s second
acquisition of another syndi-
cator’s program, the first being
Darryl Peter’s “*FM 100" plan.

John Patton, Bonneville's
chairman and chief operating
officer, said, “The acquisitionis.
part of our long range strategy. -

Bornstein begin

rated miniseries in the 1982-83
season.

As for the rest of the ratings
week, programming was domi-
nated by specials, some original
series episodes and a strong
quota of repeats. ABC had the
week’s top rated program, a
Life’s Embarrassing Moments
special. Then came V, followed
by Dallas, 60 Minutes, Magnum
P.I. and Love Boatr originals.

Among the second and third
season series entries, Missis-
sippi, Goodnight Beantown
and A Team continue to post
strong numbers.

Though still early in the May
sweeps, Arbitron places CBS at
the head of the pack, as does
Nielsen. However, only about a
week’s worth of programming
has aired, with three weeks
remaining.

S new duties

public radio station WHA-
AM, Madison, will work in the
areas of programming, engineer-
ing and promotion for NPR.

Steve Symonds, director of
policy and administration at
the Corporation for Public
Broadcasting, will assist in
organizational and fiscal
analysis and new business ven-
tures.

Attorney Henry Goldberg
will assist Bornstein in legal
and organization options.
Goldbergis a partnerinthe law
firm of Verner, Liipfert, Bern-
hard. McPherson and Alexan-
der.

Noble format

We believe that eventually
there will be one easy listening
station in each marketand only
one or two suppliers. We're
looking at opportunities to
increase our stations.”

Patton estimated that Bonne-
ville will eventually service
between 200 and 300 clients
with satellite delivered pro-
gramming.

According to Patton, the
Noble beautiful music format
had about six stations.

WHERE THERE'S SMOKE, THERE'S
A HOT ISSUE.

People feel strongly about smoking. You can spark
a lot of interest by exposing them to both sides of issues

involving cigarettes.

Anne Browder can help. Her |
answers to tough questions about cigarettes. In person
or on the phone.

Get the other side too. And you'll get people involved

CALL TOLL-FREE (800) 424-98
THE TOBACCO INSTITUTE.

ob is giving straight
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FCC releases report on
television use

The Federal Communica-
tions Commission has made
copies of a report on Tele-
vision Channel Utilization
available. The report, show-
ing use through December
1982, focuses on a market
breakdown of all commer-
cial and non-commercial
channels, VHF and UHF.

The report lists channels
licensed, construction per-
mits, applications on file and
vacant frequencies. Also
listed are those UHF stations
that have been assigned for
land mobile use.

The television market de-

‘Dream Lineup’ challenge

signations are those former-
ly used in the FCC industry
marketreports for broadcast
television financial data.
Each market shows the allo-
cations to communities. Mar-
kets numbered 1-212 reflect
the 1978 Arbitron rank by
ADI television households.
Markets 213-634 are listed
alphabetically with Guam,
Puerto Rico and the Virgin
Islands numbered 635-652.

FCC adopts reduced
satellite orbital spacing
The FCC hasreduced from
3 degrees to 2 degrees the
orbital spacing separations
between domestic satellites

Last month Broadcast Week's media columnist Ron Kaatz
challenged readers to find the three flaws in his 1953-83 Dream
Lineup contest. Each of the programs in Kaatz’ Dream Lineup
appear in their original times, with three exceptions. Find the three
mistakes—one on each network—and you'll be justly rewarded.

Here’s your second chance to participate. It’s harder than it looks.

The 1953-1983 Dream Lineup

ABC
Monday  8:00 The Rookies
8:30
9:00 NF1. Monday
Night Football
9:30
10:00

8:00 Happy Days

8:30 Wyatt Earp

9:00 Mike Room for
Duddy

9:30 Soup

Tuesday

10:00 The Fuglise

Wednesday &:00 Bewitched
8:30 Peyton Place
9:00 Ben Casey
9:30
10:00 Charlic's Angels

Thursday  &:00 Donna Reed Show
8:30 Barncy Miller
9:00 Fhe Strects of
San Francisco
9:30
10:00 The Untouchables

Friday 8:00 The Brady Bunch
8:30 The Odd Couple
9:00 77 Sunset Strip
9:30
10:00 Love Amenican
Style
10:30

Saturday 8:00 Newlywed Game
%:30 Leave It to Beaver
9:00 Lawrerte Welk

9:30
10:00 The L.ove Boat
10:30

Sunday 7:00 You Asked For It

7:30 Maverick

8:00 The F.B.1.

8:30

9:00 ABC Sunday
Night Movie

9:30

10:00

10:30

I found the three mistakes:
ABC

I Love Lucey

All in the Family

{ou Qoo

Carol Burnett

Beverly Hillbillies
Dick Van Dyvke

Jackie Gleason

$64.000 Question
What's My Line

CBS NBC
Gunsmoke Rowan & Martin's
Laugh In

Your Hit Parade

Andy Gritfith Goodycar Playhouse
Studio Once Run For Your Life
Arthur Godirey Milton Berle

Red Skelton

M*A*S*H Fireside Theater

That Was |he Week
Fhat Was

Bell Telephone Hour
NBC News Special

Wagon Train
Father Knows Best
Kraft Music Hall

Kojak 1 Spy
| he Waltons You Bet Your Life
Dr. Kildare
t.ux Video Theater
Playhouse 90 Dragnet
Hill Street Blues
Mama Sanford & Son
Hogan's Heroes Star Trek
Dallas
Jack Benny
The Twilight Gillette Cavalcade
Zone of Sports

Person to Person

Perry Como

Mary Iyler Moore Saturday Night

at the Movies

Bobh Newhart
Mission: Impossible

60 Minutes Wonderful World
of Disney

Ed Sullivan Colgate Comedy
Hour

Perry Mason Bonanza

Loretta Young Show
This Is Your Life

CBS

NBC

Name:

Title

Station/ Company

Address

City — State
Phone Number

Zip

Send your picks to:

The 1953-83 Dream Lineup Contest

Broadcast Week
101 Park Avenue
New York, N.Y. 10178

You'll hear all about the winners in Kaatz’ next column.
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in the 12/14 GHz bands. The
FCC also adopted a2 degree
basic, long-term spacing
criteria at 4/6 GHz from the
present 4 degree orbital
separation in that band.
The FCC concluded that
the change for the 12/14
GHz band is affordable and
technically feasible immedi-
ately. However, the costs for
the 4/6 GHz band warranted
a more cautious approach.
The commission, therefore,
provided for a combination
of 3 degrees, 2.5 degrees
and 2 degrees orbital spac-
ing in the 4/6 GHz band.

FCC prepares for 1984-86
WARC

The FCC hasissued a First
Report in a preparatory in-
quiry for the 1984-86 World
Administrative Radio Con-
ference, which will plan the
use for the high frequency
bands (3-30 MHz) allocated
to broadcasting service.

The FCC discussedissues
associated with the HF (short-
wave) broadcasting confer-
ence and made general sug-
gestions on non-technical
issues. As there are foreign
policy concerns involved,
the State Department will
have final choice of action.

The WARC, convened
under the auspices of the
International Telecommuni-
cations Union, will meet in
January 1984 and October
1986. The U.S. holds about
10 percent of the world’s HF
broadcast transmitters opera-
ting in the HF band. The HF
band, above AM radio and
below VHF-TV and FM radio
channels, is used primarily
for Voice of America.
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Reconsideration of ex
parte rules denied

The FCC will not recon-
sider its policies and pro-
cedures regarding ex parte
communications during in-
formal rulemaking proceed-
ings.

In denying petitions filed
by the Media Access Project
and National Telecommuni-
cations and Information
Administration, the FCC said
its rules respond to a need
for a complete record for
cases it covers. The rules
also serve to contain the
paperwork burdens for com-
menters, the commission
said.

FCC offers NPRM on
metro area preferences

Foliowing action on BC
Docket No. 820320, /n the
Matter of The Suburban
Community Policy, the Ber-
wick Doctrine and the De
Facto Reallocation Policy,
(BW, 2/21/83) the FCC found
itself presented with the use
of a broader definition of
“community.”

If a broader definition of
“community” is employed,
the FCC may have to insti-
tute rule-making proceed-
ings to assign and reassign
FM and TV channels to
communities in the commis-
sion’s Tables of Channel
Assignments and applica-
tion proceedings for AM
stations. Applications for
new AM facilities would be
accepted on an as-needed
basis. Conflicts that arose
when the AM applications
were filed would be resolved
in hearings.

While the commission

does not propose to effect
any technical rules or ser-
vice obligations, itis seeking
comments on city size to be
included in its inquiry,
potential service areas of
proposed stations and whe-
ther a broader “community”
should be limited to certain
classes of stations. Com-
ments on the proceeding
can be filed through June 3,
with reply comments due
through June 20.

FCC offers Canadian AM
station changes

The FCC has received the
Canadian Change List No.
417, dated March 21, reflect-
ing changes in AM broad-
cast stations. Copies of the
listing can be obtained from
the FCC'’s private contractor,
Downtown Copy Center,
(202) 289-4140. A copy of
the notification is also avail-
able for inspection in the
commission’s Public Refer-
ence Room in Washington.

FCC gives weight to
diversification

The Federal Communica-
tions Review Board, in af-
firming the decision of an
administrative law judge,
has reiterated its policy to
give greater comparative
weight to diversification
over integration.

The board's action granted
the application of Brown-
field Broadcasting Corp. for
a new FM station in Brown-
field, Texas. The FCC de-
nied the competing applica-
tion of Brownfield Radio
Inc., saying that BBC shouid
be awarded a substantial
preference

MAY

May 9-11: ABC-TV affiliates
annual meeting. Century
Plaza Hotel, Los Angeles.

May 10—Television Bureau
of Advertising regional sales
training seminar. Hilton Air-
port, Detroit.

May 10-12—Jerrold division
of General Instrument Corp.,
technical seminar. Holiday
Inn, Minneapolis.

May 12-24—/nternational
Broadcasters Idea Bank con-
vention, Myrtie Beach Hilton,
Myrtle Beach, S.C.

May 14—Radio-Television
News Directors Association
region 14 meeting with
Florida AP Broadcasters.
Busch Gardens, Tampa, Fla.

May 15-18—NBC-TV affiliates’
annual meeting. Century Plaza
Hotel, Los Angeles.

May 18-20—The International
Radio Festival of New York,
a worldwide awards competi-
tion for radio advertising,
programming and promo-
tion, will hold its second
annual program. Michael
Hauptman, vice president of
ABC Radio Enterprises, will
chairthe panel of judges and
advisors. Entries in all cate-
gories are due March 25 at
the festival offices: 251 West
57th St., New York, N.Y.
10019.

May 18-21—Concert Music
Broadcasters Association
annual meeting. Executive

House, Chicago. Information:
(313) 476-5555.

May 18-21—American Asso-
ciation of Advertising Agen-
cies’ annual meeting. Green-
brier, White Sulphur Springs,
W. Va. Future meetings: March
11-14, 1984, Canyon, Palm
Springs, Calif., and May 15-
18, 1985, Greenbrier, White
Sulphur Springs, W. Va.

May 19—The Midwest Re-
gional MDS Conference
sponsored by NAMSCO-
National Association of MDS
Service Co., Holiday Inn
International Airport, Min-
neapolis.

May 19—Radio Advertising
Bureau “Idearama” for radio
sales people. Registry Hotel,
Minneapolis.

May 19-20—Kentucky Broad-
casters Association spring
convention. Speaker. Edward
Fritts, NAB president. Ram-
ada Inn East, Louisville, Ky.

May 19-22—The International
Conference on Television
Drama at Michigan State Uni-
versity, Kellogg Center on
campus. Speakers will be
the vice presidents for com-
edy development from CBS
and NBC and vice presidents
for dramatic development
from PBS and the Canadian
Broadcasting Corp. Infor-
mation: Frederick Kaplan,
Humanities Department, 503
S. Kedzie, Michigan State
University, East Lansing,
Mich. 48824.

May 21—"Production Light-

ing Techniques” is the sub-
ject of the Spring Tutorial
Seminar organized by the
Hollywood section of the
Society of Motion Picture
and Television Engineers.
Universal Studios, stages 43
and 44. Information: Jack
Spring (213) 464-6131 or
Howard La Zare (213) 462-
3161.

May 22-25—CBS-TV affiliates’
annual meeting. Century Plaza
Hotel, Los Angeles.

May 24—Radio Advertising
Bureau “ldearama’ for radio
sales people. Holiday Inn
Holidome, Sacramento, Calif.

May 24—Radio Advertising
Bureau “ldearama.” Ramada
Inn, Evansville, Ind.

May 26—Radio Advertising
Bureau “Idearama.” John
Marshall Hotel, Richmond,
Va.

May 26—Radio Advertising
Bureau “ldearama.” Ramada
Renaissance, Atlanta.

May 26—Radio Advertising
Bureau “ldearama.” Hyatt-
Airport, Los Angeles.

May 26—Radio Advertising
Bureau ‘“ldearama.” Hyatt
Des Moines-Airport, Des
Moines, lowa.

May 28-June 2—13th Mon-
treux International Television
Symposium and Technical
Exhibition. Montreux, Switz-
erland.
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Participants at AWRT panel
“Lost in Space: A Look at
Global Communications”

included Virglnia Schiundt
(top left), staff director,
House Committee on
Foreign Affairs; John
Coleman (top right), vice
president of planning and
development, CTV
Television Network; Joan
Tobin (far right center),
president of Tobin
Enterprises and board
member of Comsat; and
Mary Meloshe (far right),
directeur, Politiques
sociales et nouveaux
services; Members had the
opportunity to browse at
demonstrations in the
Ontario Science Center
Reception (right and
above).

Photos by Angela Burnett
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David Nuell

David Nuell, news director
for WRC-TV, Washington,
has been appointed station
manager. Nuell, in news at
the station since 1978, re-
places Ann Berk, who was
recently appointed vice presi-
dent, advertising, press and
promotion forthe NBC Tele-
vision Stations Division, New
York. Assuming the role of
news director will be Jim
Van Messel, currently assis-
tant news director and execu-
tive producer of the Channel
4 News. Van Messel has
been with WRC since 1975.

Pat Collins, general assign-
ment reporter at ABC's WLS-
TV in Chicago, will join WJLA-
TV in Washington. Collins, a
D.C. native, worked with
WDVM-TV and print media
before heading to Chicago.

Bartley Walsh, vice president
and generai manager of
WKYS-FM in Washington,
has also assumed the duties
of vice president and general
manager of WRC-AM in
Washington. Walsh has been
with WKYS since 1980 and
replaces Jerry Nachman as
WRC general manager. Nach-
man has been appointed
vice president, news, NBC
television stations in New
York.

Justin Horan, president of
the Greater Pittsburgh Cham-
ber of Commerce, has been
named chairman of the U.S.
Chamber’'s BizNet Advisory
Board. Horan’s duties will
include overseeing BizNet's

7

Jim Van Messel

outreach to current and po-
tential subscribers.

The National Association of
Broadcasters has named Dr.,
John Abel, currently chair-
man of the Department of
Telecommunication, Michi-
gan State University, senior
vice president, research and
planning. Abel replaces Lamry
Patrick, who left NAB to join
the research firm of Hiber,
Hart & Patrick.

Federal Communications
Commission Chairman Mark
Fowler has appointed
Thomas Herwitz as his new
legal assistant. Herwitz, a
Washington attorney, was
with the law firm of Hogan &
Hartson.

Mutual Broadcasting Sys-
tem’s Lee Arnold, host of
Lee Arnoid on a Country
Road, has been named “Disc
Jockey of the Year’ by the
American Academy of Coun-
try Music. Arnold, also mid-
day personality on WHN-
AM, New York, is carried
over 350 Mutual affiliated
stations.

Donald Carswell has been
appointed senior vice presi-
dent, financial planning and
analysis, NBC. He formerly
was vice president, finance
and administration, NBC
Television Network.

Jo Moring has been named
general manager, affiliate
news service, NBC News.

Galkin—no stranger to DBS

Richard Galkin, recently named senior vice
president, programming, for Comsat’s Satel-
lite Television Corp., is no stranger to the
company’s DBS plans. As head of Galkin
Associates, his own consulting firm, he has
been involved predominantly with that very
subject since 1978,

STC's service, planned for launch by 1986,
will consist of three channels offering,
according to Galkin, “pretty much what has
worked on pay TV to date—movies, sports,
family programming. . . pay-per-view.”

While the movie channel probably will be
programmed by STC itself, due to cable firms
not having DBS rights, Galkin acknowledged
that “we may decide to pick up all or part ofa
cable channel” for either the movie or sports
programming.

If an advertiser-supported service is
carried, Galkin added, it will be asa “bonus”
to subscribers who pay for the other pro-
gramming.

Galkin feels the major challenge for STC
will be “acquiring a customer base. Once you
have several million subscribers, you have
leverage to buy programming. The tough part
is getting good programming early on.”

But Galkin, noting that Comsatis planning
to invest several million dollars in the effort,
said, “We think we will start off with decent

programming.”

One of Galkin’s first tasks is opening up a
New York City office, which will be staffed by
an unidentified number of people “experienced

in the business.”

She had been vice president,
NBC Radio News, since 1978,
a position now held by James
Fardey. He had been man-
aging director of NBC Radio
News since last year.

Sandra Baron has been ap-
pointed general attorney,
NBC Law Department. Before
joining NBC as a company
attorney in 1979, Baron was
with Educational Broadcast-
ing Corp. in New York.

Judy Price has been appoint-
ed to the newly created posi-
tion of vice president, child-
ren's programs and daytime
specials, CBS Entertainment.
Price comes to CBS Enter-
tainment from ABC Enter-
tainment, where she was
vice president, children’s
programming.

Frank Cody has been ap-
pointed program director of
The Source, NBC Radio’s

Richard Galkin

Young Adult Network. Cody
will be responsible for live
and recorded concert broad-
casts, artists’ profiles, specials
and program development.
Cody has been director,
affiliate relations/program
development, at The Source
for the past year.

Luke Griffin has been pro-
moted to director of sports
operations for Mutual Broad-
casting System. Griffin pre-
viously was manager of
sports operations and has
been with Mutual since 1977.

Ralph Justus, formerly an
electronics engineer with
the Federal Communications
Commission Mass Media
Bureau, has joined the Na-
tional Association of Broad-
casters’ Science and Tech-
nology Department as a staff
engineer. Justus was in-
volved in AM, FM and televi-
sion engineering atthe FCC.

you.
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it's not a slogan.
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Joe Sullivan & Associates, Inc.

Richard Doutre Jones has
been named national sales
manager at KBHK-TV San
Francisco. He comes from
John Blair & Co.'s San Fran-
cisco office where he was
account executive since Jan-
uary 1979.

Robert Coppinger was
named vice president/sales
development, Seltel Inc. He
was executive vice president
of Bernard Howard and Co.

Susan Simons has joined
Columbia Pictures Televi-
sion as vice president, day-
time. Simons was director of
daytime programs at NBC.

Christopher Nance has been
named weekend weather-
man for KPIX—TV San Fran-
cisco. Nance also will be
teature reporting for the
weekday newscasts. He has
been reporting the weather
for KMST-TV, Monterey,
Calif.

Michael McVay, program
director and operations man-
ager for WMJI-FM and
WBBG-AM, and Phillip Le-
vine, general sales manager
at the Cleveland, Ohio, sta-
tions, have been named vice
presidents. WMJl and WBBG
are Robinson Broadcasting
stations.

WRC-AM, Washington an-
nounced that Frank lorio Jr.
will add the station director
of sales title to his current
responsibilities as director
of sales for sister station
WKYS-FM. lorio previously
served as national sales man-
ager for WKYS and also
worked at WIFI-FM, Phila-
delphia, asdirector of national
sales.

Dan Edwards, dean of stu-
dents at Memorial High
School, Evansville, Ind., has
been named regional man-
ager of the National Asso-
ciation of Broadcasters for
Indiana, Michigan and Ohio.
Edwards succeeds John
Dussling, who resigned to
become national sales man-
ager, Kala Music, Kalama-
z00, Mich.



Radio’s digital conversion

Aftiliates of the ABC, CBS and NBC radio networks must order their
digital earth stations soon or face the cutoff of network service by
January. But with more than 3,000 stations involved in the conversion,
there was some concern about Scientific-Atlanta being forced to dish out
too many dishes in too short a time. Phased landline withdrawals may

prove to be the answer to the ticklish predicament.
Page 21
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HARDWARE/TECHNOLOGY

‘General Hospital’
applies technology
to reign over soaps

- —

Ed Harrison

Happy anniversary Dr. Steve Hardy,
Nurse Jesse Brewer, Luke & l.aura,
Drs. Alan and Monica Quartermaine,
Noah Drake and everyone else who has
drifted in and out or still remains in the
fictional harbor town of Port Charles.

For the uninitiated, Port Charles
happens to be the setting of General
Hospital, the ABC-TV daytime soap
opera which is by far the most popular
program on daytime television. This
month, General Hospiial celebrates its
20th anniversary. Attracting some 14
million viewers daily, with an amazing
75 percent of them in the 18-34 age
bracket, General Hospital has become a
bona fide cultural phenomenon.

College kids hover around the TV set
in their dorms; housewives stay glued to
the set while ignoring their dusting and
cleaning; grandmotherly types have
become absorbed by the show’s passion-
filled storylines. There’s never been a
daytime serial as addicting as General
Hospital.

While General Hospital has been
chalking up mega ratings throughout
the years. it also has been compensated
with countless awards. Its list of Emmys
encompasses every aspect of production,
from acting and writing to design and
technical achievement.

During its 20 years, General Hospital
has come a long way both in format and
production techniques. No longer is it
or for that matter, other afternoon
soaps-—confined to a few rudimentary
sets, some schmaltzy organ music and
drab dialog. Daytime soaps have be-
come a kissin’ cousin to prime-time
dramas with state-of-the-art production,
opulent costumes and location shooting.

Although production wasn’t as so-
phisticated in 1963 as it is now, from its
inception General Hospital has been an
innovator in various facets of produc-
tion. From a technical standpoint,
General Hospitals history is as colorful
as its storylines.

First, General Hospital was the first
soap opera to be produced on the West

Continued on page 18
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Continued from page 17

Coast. New York traditionally was the
hotbed of soap opera talent, due
primarily to Broadway and the theater.
General Hospital remains the longest
running daytime serial originating from
the West Coast.

General Hospital also was the first
soap to utilize the wireless RF micro-
phone and it was at the forefront in
experimentation with camera and
lighting work.

“ABC was the first to use the wireless
microphone,” recalls George Hillis,
General Hospital's first technical direc-
tor and now general manager of ABC
network news ENG, remembering back
to 1963 when they were introduced. “No
one wanted to touch them because they
felt they were unreliable, and they were.

“The boom mike was the most
antiquated piece of eyuipment. We
attempted to break through that and
give the characters full freedom and the
chance to talk softly. The lighting
directors had freedom from the boom
shadows and the actors didn’t have to
speak up,” Hillis said.

*“But we used them because Jim
Young (General Hospital's first director
producer) wanted the actors to be free.
They had a range of between 10 and 15
feet. We had to hang antennas over all
the sets.”

Emily McLaughlin, who plays nurse
Jesse Brewer, was the first actress to

“] remember telling Roy Thinnes (an
original cast member) not to wear
clothes with starch because they would
crinkle against the mike,” Hillis said.

“We had a lot of trouble with the
mikes because they were never used
before,” recollected Jim Young, who
produced and directed the soap for 12
years. “The audio men, though, got to
know the ladies very well. Bras were a
problem if they had any metal on them.
Little things like that caused problems,
and there were many.”

Another problem encountered with
the wireless mike, said Hillis, was that
the bedsprings would soak up much of
the transmission. “We would have a
character brought into the hospital
room and then the voice would dis-
appear just as they were laid down on
the bed.”

Hillis said mikes were placed strategi-
cally in such places as the nurses station
or Dr. Hardy’s desk in a way that the
cameras couldn’t pick them up. “The
actors would stop in pre-arranged
places to talk.”

Until 1966, General Hospital was
shot in black and white on 2-inch
videotape, using RCA TKI12 cameras
that Hillis praises as “‘the most sophisti-
cated black and white camera at the
time.”

The TK12s were so huge and heavy
that a crane and three people were
needed just to move them. “In the early

wear an RF wireless mike wrapped in General Hospital producer Gloria Monty is flanked by Tristan Rogers who days the cameras cranked,” said Young.

teflon, Hillis said.

plays Robert Scorpio and Stuart Damon who portrays Dr. Alan Quartermaine. “If you had someone standing, all you
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could do is crank down, which looked
dumb. It was a slow, noisy process. We
also had turrent lenses instead of zoom.
On each camera we’d attach four lenses
which had to be manually flipped ail the
time.”

“In 1963 we had fixed lenses,” said
Hillis. “Zoom lenses were just over the
horizon. Fixed turret lenses were more
difficult for the camera person. If you
weren't on the mark, each shot would be
different. More accuracy was needed.
With zoom lenses you can cheat and
compensate for it.”

Young said that General Hospital
pioneered use of the camera-supported
pedestal, forerunner of pedestals that
are now hydraulically propeliled. The
pedestals back then, Young said, were
supported with counterweights. “If
someone sat, then the cameraman
would lower the camera as the person
sat which made it look more like film.

“But the counterweights tended to
clank. Audiences didn’t mind as long as
it was believeable,” said Young. “We
even had some sets fall down at times,”
he noted, referring to the clumsiness of
the pedestal. “But audiences ignored it.”

In 1966 when General Hospital went
to color, the cameras were upgraded to
the Noreico PC60. Both Hillis and
Young recall no major problems with
color.

“It did create a problem with ward-
robe,” said Young. “White uniforms
had to be dipped in color so they would
look white on camera. Physically the
sets became more important because of
the dimension of color.”

No soap would be worth its weight
without a dramatic musical score to
highlight the tensions, romance and
turning points. General Hospitals
music, under the supervision of George
Wnght, was innovative once more.

“Scoring the show was a major task,”
said Hillis. “George Wright had this
instrument called the Chamberlain,
which resembled a piano. Each key had
an audio loop with a different sound
effect. Wright would mix the sounds as
he played it. He improvised filters,
telephone clicks and other sound effects
because we didn’t have the equipment
then. Today, you can buy it. In those
days you had to build it.

“The audio men would flip a key and
put a filter on. Sounds were created
manually and improvised on the spot.
Now, effects are punched up with
camera numbers and they automatically
switch when the technical director
switches cameras.”

Recalled Young: “The machine looked
like a piano because it had a keyboard.
It had thousands of reels of tape inside.
If you wanted a trumpet sound, you'd
get a recording of a trumpet note, or a
violin or whatever was needed. And it
gave an organ sound. You had to have a
nutty mind to invent something like
that. But it added a dimension that was
quite different then. 1 didn’t want
canned music and | hated the organ. It
was still there when 1 left.”

a
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ABC was the first to use the
wireless microphone. No one
wanted to touch them because they
felt they were unreliable, and they

were

Because production of soap operas
was new to Hollywood, the talent pool
was more limited than in New York. “In
New York you had the Broadway
theater people who could do soaps,”
said Robert Trachinger, ABC vice
president and general manager of
broadcast operations and engineering,
West Coast, a technical innovator in his
own right. Trachinger is responsible for
initiating the concept and experimental
work in slow motion black and white on
tape and for the development of the first
broadcast quality hand-held camera.

“California is a film town,” Young
said. “The star system had to be used in

deal with agents. There were good
people in New York because of the
theater, but physically I thought it was
easier in California.

“The hardest thing was making the
actors understand the show was live
television. Even though it was taped, we
shot as if it was live,” Youngsaid. “If we
had to stop, it broke up the creative flow
and it was unheaithy financially. We
were 10 minutes late on one show
because of the mikes.”

Like most soaps of the time, General
Hospital confined its action to what
went on in one location, in this case the
hospital. Opulent decor and location

the credits while in New York it was

shooting were still years away.
listed alphabetically. 1 seldom had to

General Hospital's sets included the

BROADCAST WEEK/May 9, 1983

|

19

nurses station, Dr. Steve Hardy’s office,
an elevator door and two basic haliways.
If action took place in someone’s house,
some furniture was constructed.

“The number of sets was irrelevent,”
Young said. “That wasn’t of interest.
And besides, we didn’t have the kind of
money then as you do today. The most
important thing were the stories and
second most were the actors.

“It is probably the hardest kind of
acting. Actors would have to learn 30-
35 pages of script and they were on
camera three or four times a week. It
was just too much to go on five times,
although sometimes the situation de-
manded it. When we finished a day’s
shooting, we immediately had to start
on the next one. A lot of actors couldn’t
do it,” Young said.

When General Hospital debuted in
1963, the program’s cast was anchored
by Dr. Steve Hardy, played by John
Beradino, and Nurse Jesse Brewer,
portrayed by Emily McLaughlin, both
of whom still remain with the show
although in diminished capacities, Plots
deait with such medical traumas as
alcoholism, obesity, mental disorders
and the like. By the end of the 60s,
General Hospiral had risen to the top in
daytime dramatic television with such
progressive storylines as Dr. Hardy’s
wife’s secret artificial insemination.

Pretty tame stuff compared to modern

Continued on page 20

$49,500%*

The VPR-80, and its new TBC-80
digital time base corrector, are the key
elements in a full-featured, economy-
priced one-inch type *'C" format VTR
system. The VPR-80/TBC-80 package
assures you highest performance for
under $50,000.

VPR-80 and TBC-80 together offer
you slow motion and still-frame playback
with AST™ Automatic Scan Tracking as a
standard feature. Other high-performance
features include: picture in shuttle up to
300 ips, a built-in editor with keypad for
edit point entry and trim, slow-motion
playback from stop'to 1.5X play speed,
an advanced tape transport for playback
of spot or two-hour reels, and dual-
microprocessor design for comprehen-
sive diagnostics.

The new TBC-80, designed as a
companion to the VPR-80, features the
very latest in video processing technology
to enhance the VPR-80’s playback signal
In addition, TBC-80 includes selectable
heterodyne processing for use with either
%' or3,” VTRs

Compare These Features:

A  Flawless siow motion playback
(stop to 1.5X play)

« Picture in shuttle

* AST™ standard on all machines

« Powerful frame-accurate editing

[ » Comprehensive diagnostics
with test probe

« Dual-microprocessor design

« Many configurations (including
tabletop, rack mount, pedestal,
consolette and full studio
console)

The VPR-80/TBC-80. A per-
fect match. And the price is right.
For more details*about the VPR-80/ {
TBC-80 combination, simply contact your
local Ampex AVSD sales office: Atlanta
404/451-7112 « Chicago 312/593-6000
Dalias 214/960-1162 « Los Angeles S
| 213/240-5000 ¢ New York/New Jersey

201/825-9600 « San Francisco 408/255-4800
Washington, D.C. 301/530-8800

| AMPEX |

| Ampex Corporation « One of The Signal Companies 2

SETTING

' THE FASHION

IN BROADCAST
VIDEO

*List price U.S.A
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THE VPR-80,TBC-80 COMBINATION
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Some of General Hospital's cast of
characters, clockwise from top left;
Tristan Rogers, Kin Shriner, Leslie
Charleson, Robin Mattson, David
Lewis, Stuart Damon, Anna Lee and
Lieux. Gail Rae Carlsonis in center.

Continued from page |9

day tales of rape, infidelity, lust and
passion.

But as the times changed, so did the
scripts. “In the "60s and 70s there was a
lot of social upheaval,” Young said,
“which had ramifications. At one time
we couldn’t say ‘oh Lord.’ Censorshipis
necessary but dramatically there were
certain times when such language was
necessary. | remember talking it out
with broadcast standards because they
didn’t want to offend anyone.

“One time we put a dummy under a
sheet on a gurney. In a hospital you
always see bodies. All you saw was a
sheet. It was hardly grisly and on for
only about four seconds, but it was
objected to. It’s innocent now but it
depends on the times. I don’t remember
any serious problems with scripts.
Broadcast standards always came to
dress rehearsals even though they read
the scripts beforehand,” Young said.

General Hospital expanded its for-
mat from 30 minutes to 45 minutes in
mid-1976, but by the end of 1977 ratings
had taken a nosedive and the show
faced cancellation.

In January 1978, General Hospital
expanded again to 60 minutes. At the
same time, ABC hired a movie-of-the-
week producer by the name of Gloria
Monty to rejuvenate the show’s terminal-
ly ill ratings.

It was Monty who singlehandedly
made massive changes that included
new sets, new wardrobe, new writers,

location shooting, state-of-the-art
production techniques and a quick-cut
pace that brought General Hospital
back to the top.

“When I took over General Hospiial,
I wanted to combine theatre, which was
my background, with film, but with the
immediacy of tape,” said Monty “Just
because we were daytime, we still had
the same audience as nighttime. [ had 1-
inch tape (as of 1979)and I knew how to
edit.”

Monty credits people like Alan
Landsburg, whose specialty was do-
cumentary, for helping her create the
image of film using tape. “I said to him,
‘If we were to do General Hospital on
film how would it be done? So we put
our skills together and used a tape
camera doing it the same way,” Monty
said.

Monty changed General Hospital's
lighting and the entire way the serial was
shot. Instead of three cameras, Monty
went for five. At the time she joined the
show, there was one technical director,
one lighting director, one associate
director and one stage director, David
Smith.

“She made it easy for us technical
people,” said Smith. “Gloria listened.
She was instrumental in getting us the
best equipment because she was in tune
with all the new equipment.”

From a camera standpoint, Monty
went for better angles, more lows and
highs, more drama to accentuate the
performances. “We went for non-

standard shooting,” said Monty. “I
went for cinema verite. We went from
13 scenes to 26 scenes in each show. We
taught the director and the cast to keep
the action moving. We didn’t do dissolves
but hot cuts.

“The first thing 1 did was.get rid of
any dissolves even in flashbacks. We
decided to go for hot cuts and I knew
where the edit points were.”

Monty also credits the creativity of
her engineering staff. “One cameraman
is good for a love scene, another for an
exciting action scene. The engineering
staff is as creative as the actors.
Unfortunately, they have been ignored
in television.”

The next major upheaval was the
music. “l did a whole switch on the
music,” she said. “l loathed the organ
and strings. To me, the music was most
important. I wanted a completely new
sound so I used electronic music and the
music of today. I haveanearand I know
when it’s right. Music and drama are the
same today.”

Ask any avid General Hospital fan
about the music and chances are that
Herb Alpert’s “Rise™ would immediately
come to mind as they recall Luke
Spencer’s (Tony Geary) now famed
rape of Laura Baldwin (Genie Francis)
on Luke’s deserted disco floor.

Monty also brought a sense of
repertory to the General Hospital cast.
She introduced younger characters,
who succeeded in attracting younger
viewers. Monty had the sets redesigned,

giving the hospital a more modernized
interior.

“The number of sets was really the
number of scenes,” Smith said. With
three sets, if we kept the action going
back and forth quickly, it looked like a
hundred. Gloria’s success was in how to
make a scene transition. She created a
swift transition with movement, move-
ment, movement. Each edit point was
like a story.”

Monty also dressed the actors in
more contemporary clothing, often
listening to their opinions and advice on
the latest trends in clothes. And she
brought General Hospital out of the
confines of its fixed soundstage set to

different on-location cities and places.

General Hospital has been averaging
a minimum of four remotes a year to
such places as Catalina Island, London,
Utah and British Columbia.

Said Monty, “We do a lot of location
shooting but only when it’s required. |
don’t do it for beauty’s sake, only if it
can’t be done in the studio.”

Since Monty’s arrival, General Hos-
pital has remained at the top of the
daytime ratings heap.

Looking back at General Hospital's
early days, George Hillis said, “We were
trying to learn everything by ourselves.
Today’s cameramen and engineers have
someone to teach them. We learned as
we went along. We stayed up and
burned the midnight oil to make
| everything look normal.”
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Radio nels
bringing in
the dishes

By Les Luchter

Affiliates of the ABC, CBS and NBC
radio networks must order their digital
carth stations soon or face the cutoff of
network service by January.

That's the word from top executives
of the networks, who stressed there will
be no turning back from their tight
timetables for switching from landlines
to satellite delivery.

But with more than 3,000 stations
involved in the conversion, there was
some concern about Scientific-Atlanta
being forced to dish out too many dishes
in too short a time.

That sort of predicament should be
avoided thanks to ABC and CBS’
phased landline withdrawals, which
they have set up to ensure antenna
installation before local freezing condi-
tions.

ABC, which has 1 800 affiliatesfor its
six networks, will begin by cutting off
landlines to most Mountain time zone
stations by Aug. 29. The withdrawal
will then proceed monthly, region by
region, moving roughly north to south.

CBS. with 530 affiliates on its main
network and RadioRadio, will discon-
tinue landline service to 160 “northern
tier™ stations on Oct. |, with sites and
dates of further cutoffs still to be
announced.

NBC, however, with 550 stations on
its main network and The Source, plans
to take downall its landlines on Dec. 185.
Mike Eskridge. president, NBC Radio
Division, said this decision was made
“to provide a maximum amount of time
for stations to order dishes.™ Another
130 NBC Tatknet affiliates will be
switching from analog to digital satellite
distribution.

RKO Radio Networks, which is
giving 300 free carth stations to RKO
One and RKO Two affiliates in the top
150 markets. expects to have all equip-
ment installed by October. The first
downlink was put in recently at O&O
WAXY-FM, Fort Lauderdale, Fla.
RKO’s remaining 100 affiliates must
buy their own earth stations in a similar
manner to all the ABC, CBS and NBC
affiliates.

Avoiding a logjam
*As you know, the affiliates of ABC,
NBC and RKO are also clients of
Scientific-Atlanta and, like you, involved
in this conversion,” CBS Radio Net-
works Senior Vice President Richard
Brescia recently wrote to his affiliates.
“This has the potential of creating an
enormous logjam during the last half of
this year if too many affiliates wait too

long to take action.™
The correspondence pointed out that
stations must submit their down pay-
ments at least four weeks before the
Continued on page 22

Walter Sabo
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Stations have to remember that we

program what they tell us they

need. Right now, we’re physically

limited

really new at NAB

ANDREW debuts six products

Andrew Corporation has long been
an industry feader and innovator
of antennas and transmission lines
for telecommunications. The
company's reputation rests on
extensive research and develop-
ment, and quality assurance for
peak performance and customer
satisfaction.

ESC-200 Earth Station Controller
Using advanced microprocessor
technology, the ESC-200's fail-safe
design minimizes operator training
and reduces possible errors.
Coupled with Andrew’s high per-
formance two-speed motor drive
system, ESC-200 accurately posi-
tions the antenna at any given
satellite coordinates, in the

range of travel, within sixty
seconds. Forty such posi-

tions can be prepro-

grammed and 200 evants

can be executed automatically. it
also controls uplink and downlink
ground communications equipment
and monitors the on-line system

9.3 Metre Earth Station Antenna
New size from Andrew. For tele-
vision broadcasters and other
system ooerators who demand 4
uncompromised antenna
performance and fiexibility.
Andrew's exclusive Gregorian dual
reflector system plus extremely
accurate reflector panels produce
a unigue performance combination.
Exceptional gain and closely con-
trolled patterns—2° compliance

at 4 and 8 GH, —without sacrificing
efficiency.

Long Life Broadcast Transmission
Line—6%" Diameter

Another premium product from
Andrew. Exclusive inner con-
ductor design eliminates
mechanical movement and
wear caused by differential
expansion. The inner conduc-
tor is supported by state-of-
the-art Teflon* disc insulators.
Another feature: heavy duty
EIA welded flanges.

UHF-TV Circular Waveguides
Three new sizes of high power
circular waveguide (13.5, 15
and 17.5 inch) employ the,
latest design techniques for
unequalted performance.
New high power mode and
axial ratio filters greatly re-
duce ghosting, unwanted
reflections and picture smear.
Also an exclusive 90° bend
allows a continuous run of
circular waveguide from the
transmitter to the antenna.

VR

S
TV

1

New LPTV Transmitting Antenna
Andrew's years of manufatturing
experience in UHF-TV
broadcasting antennas
has led to the first truly
affordable high perfor-
mance LPTV antenna.
Low-windload. Light-
weight and easy to erect.
Field selectionofazimuth
patterns allows inter-
ference problems to be
dealt with directly. Avaii-
able for under $5,000.

High Performance
Receive-Only 3 Metre
Earth Station

The traditional quality
and performance of an
Andrew earth station
antenna with a size and
price ideal for LPTV,
small community and
private user applications. Seg-
mented all-metal reflector for low
shipping cost, easy installation and
dependable service. Assembly can
be completed in a matter of hours.

Other Andrew Products on display
at NAB '83: High power TRASAR™
UHF-TV transmitting and standby
antennas ¢ HELIAX® coaxial cables
and elliptical waveguides 4.5
metre mobile earth station
antennas. Contact your Andrew
Sales Engineer for more informa-
tion. Andrew Corporation,

10500 West 153rd Street,

Orland Park, |IL 60462. Telephone
(312) 349-3300. Telex: 25-3897.

> ANDREW

Our concern is communications

Circle number 3 on Reader Service card
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“—

. . .vastly improved audio quality,
simultaneous transmission and

stereo music, $10,000 is not an y
inordinately high price to pay

Michael Eskridge
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equipment is shipped, and that the
entire process—purchase order. down
payment and shipping— can take from
three to five months.

“Neither CBS nor Scientific-Atlanta
will be able to help you onshort notice.™
Brescia pointed out. “Digital audio
equipment is not mass-produced and
warchoused. Each order 1s engineered
for your specific location and needs.
The site selection and verification
process is equally precise. Because over
a thousand stationsalready have started
this process, engineers and technicians
may not be available to assist you on
short notice.™

In a recent interview, Brescia stressed
a “possible problem™ if affiliates delay
ordering too long. “No matter what
network you're affiliated with, it’s
important to bring into focus that this
isn’t something you can wait for the last
minute for.” Brescia said.

“Everybody coming in Sept. | and
saying, ‘We want you to send me
something in three weeks,” would create
an impossible task for Scientific-
Atlanta.”

Mike Kelly. manager. digital audio
marketing for Scientific-Atlanta’s Satel-
lite Communications Division, con
firmed that stations who “order right
now” will get shipping dates in August
or September.

That’s why Walter Sabo. vice presi-
dent, ABC Radio Networks, said that
affiliates must submit letters of intent
“now™ to “put them in line to get the
dish.” He acknowledged that 80 percent
of the Mountain time zone stations had
sent in their letters of intent by press
time.

It’s been more than a year. Sabo
explained, since ABC first beganasking
stations to order the equipment. He
added that ABC is switching to satellite
transmission primarily because of the
request of those very affiliates. Because
of poor audio quality. he said, “they
asked to get off the telephone lines.

“Stations have to remember that we
program what they tell us they need.”
Sabo said. “Right now, we're physically
limited.”

ABC'’s six radio networks now share
one telephone line. The Talkradio
service has been on satellite since its
launch. but the 62 affiliates are now in
the midst of switching from analog to
digital delivery. The two systems will
operate concurrently until sometime in
1984. “There 1sn’t five minutes of dead
air on our network line all day,” claimed
Sabo. “We can't service stations any
more.”

Currently. if ABC wants to present
long-form news coverage it must pte-
empt regular programming on all its
networks. With satellite multicasting.
however, one channel will be set aside
just for special events.

The satellite, Sabo said. willallow for
more play-by-play sports and tor such
possibilities as overnight call-in shows
and a morning drive news block. The
bird is a necessity for ABC's extensive
Olympics coverage next year. including
exclusive play-by-play and on-site. post-
event interviews from the Summer

Games
By the end of April, about 175 ABC




stations reportedly had installed their
receiving equipment. That leaves about
1.625 ABC stations to get “on-line”
during the next cight months-or
roughly 200 per month. Because of
college affiliates and other special
situations, Sabo said some 2,000 stations
actually are affected by ABC’s move,
and he admitted that some landlines will
have to stay put until February.

Mike Kelly anticipates Scientific-
Atlanta will produce and shipa minimum
of 200 earth stations per month to
affiliates of all the networks. He said 75
orders were received at the National
Association of Broadcasters convention,
with an additional 300 purchase orders
“going home to be signed by general
managers.”

Paying for the future

While Scientific-Atlanta is the only
supplier of digital receiving equipment,
stations can obtain the dishes themselves
from other firms, use ¢xisting but
modified dishes or share dishes with
other stations/satellite users.

The carth station hardware, plus
installation, should cost affiliates
between $10,000 and $15.000, according
to the network executives, who—except
for RKO, of course—were emphatic
about the stations’ responsibilities to
pick up the tab.

For *vastly improved audio quality,
simultancous transmission and stereo
music,” said NBC's Eskridge, “$10,000
is not aninordinately high price to pay.™
He added that stations “couldn’t get
anything but NBC on landlines,”™ while
the satellite downlink will enable them
to pick up other networks and syndicated
offerings. Mutual and National Public
Radio, however, will be unavailable;
they will remain analog on Westar |11
while the other webs go digital on
Satcom {R.

CBS’ Brescia, acknowledging that
there is an expense involved, said,
“Some stations will probably not
continue the affiliation.” but “when
they start to program without network
service, they’ll drift back.™ But, he
added, “If a station left CBS, we’d have
to look for other affiliates in that
market.

“We believe this is an important
investment for a radio station.” Brescia
said. He explained that CBS has itself
made a heavy investment in this and it
won't be amortized for some time.
“Initially, it will cost us more (than
landlines) for decoding, multiplexing
equipment, transmission, uplinks and
transponder.™

ABC’s Sabo said affiliates should
compare the cost of the receiving
equipment “to the price of the general
manager’s new car.”

While ABC will save $1 million
annually from the cost of landlines and
pressing discs for long-form shows,
Sabo pointed out, “We're spending $38
million to do this.” That includes the
price of transmission, plus “we have to
rebuild every studio, every physical
plant, in every originating city.”

Howard Miller, RKO’ technical
operations manager, said the network’s
smaller market affiliates would like to
get their earth stations free just like

Continued on page 24
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Richard Brescia

“—
Some stations will probably not
continue the affiliation. . . when
they start to program without
network service, they’ll drift back
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ADM HAS YOUR ANTENNA!

AND YOUR TVRO SYSTEM.
Rapid delivery on ADM's super-
efficient 11-foot polar-mount
antenna (includes remote con-
trolled polarization rotation sys-
tem as well!), plus, packages are
available for complete systems
including LNA, 24-channel
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Manufacturing, inc.

ntenna Development

Arnd Manufacturing. Inc

A SUPER TVRO ANTENNA
SYSTEM. High-quality panel-
ized aluminum 11-foot dish and
steel polar mount. Dish weighs
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mount 265 pounds. Precision
designed, easy installation, zinc
chromate base primed and heavy-
duty ‘white top finish. The rotat-
ing feed is standard! Easily
shipped and installed. Choice
openings for dealers and dis-
tributors.
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Scientific-Atlanta expects to be
able to deliver some 200 2.8-meter
earth stations per month to
affiliates of all networks.

Continued from page 23

RKO’s big affiliates. But. he explained,
“RKO can't make that much of a
commitment.”

RKO has been using analog satellite
transmission from Westar 111 since
1980. so the network has no landlinesto
cut off. And itsaffiliatesalready are well
aware of theintricacies— and benefits
of downlinking.

But Miller cautioned that stations
must order their equipment from
Scientific-Atlanta by June | “to guaran-
tee delivery™ by Sept. I, when RKO's
digital transmission will start. Just to
play it safe, RKO also plans to continue
its analog transmission until the start of
October.

NBC expects to startdigital transmis-
sion during May and CBS on Juiv 1
ABC has been transmitting digitally

since the start of the year.
- But multicasting and expanded
‘ schedules can't begin until every affiliate
. has satellite capability. Network execu-

tives expect that a “tew™ stations wili
choose not to go satellite, or will order
their equipment too late. But, for the
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Wayne Baughman
Wrestling

Cynthia Potter
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Sheila Young Ochowicz
Speed Skating
)‘#‘* 3 Y

Muriel Davis Grossfeld
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Mutual gets a head start on the 1984
Olympic Games with Pre-Olympic Re-
ports. Our team of gold medal Olympic
experts will host these unique 5-minute
broadcasts daily during afternoon and
evening drive starting July 4, 1983. Now
sports fans will hear the inside story of
America’s top Olym?ic athletes in train-
ing. E Don Miller of the United States
Olympic Committee calls Mutual’s Pre-
Olympic Reports, “The single finest
shot in the arm that the amateur athletic
movement in this country has ever
received.”

Next, Mutual moves to the Winter
Olympics in Sarajevo, Yugoslavia, with
blanket coverage. Over 350 live broad-
casts — via satellite February 6-19, 1984.

Herh Brooks
Ice Hockev
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t())’m

Bob Mathias
Athletics

Mike Moran
All Topics

i
Bruce Fumniss
Swimming

Carol Heiss Jenkins &
_ Figure Skating

Jim Moriarity
~ Luge

iSTi?

Then on to Los Angeles where Mutual
will cover the action of the Summer
Olympics, July 28 - August 12/
Mutual, the one full-servicg
network, leads the way for fan
advertisers and programme
with more sports covera
of all kinds than anyo&v
else. And Mutual’s sate
lite multicasting brmg
you more live actiog
than ever before./
For Olympic coy,
erage that gets
the jump op’
therest,t
answerg
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Rockefeller Center wooing Outlet Co.

By Bill Dunlap

NEW YORK —If the world of
finance were instead the world
of romance, the deal pending
between Outlet Co. and Rocke-
feller Center Inc. would be the
lovelorn plain Jane hooking
the rich land baron on the
rebound from his expensive
fling with a glamorous starlet.

Outlet, the Providence-based
station group owner, has been
looking to merge with a larger
company since a deal with
Columbia Pictures fell through
early last year. Rockefeller
Center Inc., the family-owned
real estate and energy concern,
is still looking to diversify into
the entertainment business
despite stubbing its toe as co-

Metromedia
inks pact for
station swap

SECAUCUS, N.J. Metro-
media Inc. said it signed defini-
tive agreements to sell its Cin-
cinnati UHF outlet and to buy
a UHF television station in
Dallas.

WXIX-TV, channel 19 serv-
ing Cincinatti and Newport,
Ky., will be sold to Malrite
Communications Group Inc.
for $45 million. KNBN-TV,
channel 33 in Dallas, will be
acquired from National Busi-
ness Network Inc. for about
$14.9 million. Both are inde-
pendents.

The transactions are subject
to certain adjustments, Metro-
media said, and to Federal
Communications Commission
approval. The purchase of
KNBN is subject to the sale of
Metromedia’s Dallas radio
station, KRLD, which CBS
agreed to purchase last month
as part of a $27 million deal.

The sale of KRLD and a
television station had to pre-
cede purchase of KNBN in
order for Metromedia to comply
with FCC rules that preclude a
license transfer that will result
in a radio and television com-
bination in the same market.

ABC acquires
computer book

NEW YORK--ABC Inc. said
it acquired Compute Publica-
tions Inc. in exchange for

327,000 newly issued shares of
ABC common. Compute Pub-
lications, formerly Small Sys-
tem Services Inc. of Greensboro,
N.C., is a specialty publisher in
the personal computer field.

Blair
to buy
stations

owner of the defunct Enter-
tainment Channel.

Although spokespeople on
both sides of the acquisition
said nothing has been signed
yet, the proposed deal calls for
Rockefeller Center to pay $68 a
share for Outlet’s 3.6 million
fully diluted shares, before the
recently announced three-for-
two split.

The offer is valued at about
$332.1 million, which includes
assumption of $87.3 million in
outstanding debt.

The offer, as described in
Outlet’s announcement, con-
templates that a new subsidiary
of Rockefeller Center will be
created to make the purchase
and that Bruce Sundlun will be
chairman and chief executive

of the subsidiary and David
Henderson will be president
and chief operating officer.

Sundlun is president and
chief executive of Outlet and
Henderson is executive vice
president of the broadcasting
division. Joseph Sinclair, Outlet
chairman and grandson of the
founder, will become a consul-
tant.

Outlet shares rose $11.75 to
$62.50 on the New York Stock
Exchange Tuesday when the
announcement was made.

Outlet owns five VHF televi-
sion stations and five radio
stations, all in top-50 markets.

The television stations are
WIAR-TV, Providence; WCPX-
TV, Orlando, Fla.; WCMH-
TV, Columbus, Ohio; KSAT-

|

TV, San Antonio, Texas; and
KOVR-TV, Stockton-Sacra-
mento, Calif.

Radio properties include
WTOP, Washington; WIOQ-
FM, Philadelphia; WQRS-
FM, Detroit; and KIQQ-FM,
Los Angeles. Outlet’s applica-
tion to buy WHFS-FM, Be-
thesda, Md., is awaiting Federal
Communications Comission
approval. WSNE-FM, Taunton-
Providence, R.1., will be sold
separately because of FCC
concentration of media regula-
tions.

Outlet, which started in 1894
as a bargain clothing store,
has in recent years sold off
its retail properties. Outlet
reported earnings of $18 million
on $87 million in revenues in

First dish

The first of 300 earth stations, provided at no cost to affiliates of the RKO Radio
Networks, was installed on April 27 at WAXY Radio, the RKO owned-and-operated FM
station in Fort Lauderdale, Fla. On hand for the ceremonies were: (left to right) Mike
Kelly, manager of marketing for Scientific-Atlanta; Joe Maguire, vice president and
director of engineering for RKO; Thomas Burchill, president, RKO Radio Networks; Jack
Kelly, executive vice president, Scientific-Atlanta; and Doug Donoho, vice president and

general manager of WAXY.

NEW YORK-—John Blair &
Co. announced at its annual
meeting of shareholders here
last week that it had signed a
letter of intent to acquire four
radio stations in Dallas and
Indianapolis owned by Fair-
banks Broadcasting Co.

Blair put a price tag of $50
million on the purchase of
KVIL AM/FM, Dallas, and
WIBC and WNAP-FM, Indian-
apolis.

Jack Fritz, president and
chief executive of Blair, made
the announcement in his address
to shareholders and said that
James Hilliard, executive vice
president and general manager

of Fairbanks Broadcasting,
will join Blair as president of its
owned radio stations division.

Completion of the transaction
is subject to execution of a
definitive agreement, satisfac-
tion of various conditions and
Federal Communications Com-
mission approval.

In his remarks, Fritz reiterated
Blair’s interest in acquiring
additional television and radio
stations and said that it was in
good position financially to do
so.

“We have positioned John
Blair & Co. asa growth-oriented
company willing to leverage its
balance sheet on a reasonable

basis in order to grow.” Fritz
said.

The previous week, Blair
announced record first quarter
earnings of $3.9 million, a gain
of 14 percent over the first
quarter of 1982,

“Blair Television continues
to show growth.” Fritz said.
“and we expect to benefit from
rising advertising volume and
higher rates as business activity
nationally picks up steam,

“Blair Radio, like the radio
industry as a whole, has been
adversely affected by flat sales
of national spot time. A stronger
economy should bring some
improvement,” he said.

+

the fiscal year ended Jan. 31
after incurring a loss the pre-
vious year.

Rockefeller Center is a pri-
vately held company that holds
about two-thirds of the Rocke-
feller family’s $3 billion to $4
billion in assets, including the
mid-Manhattan office complex
of the same name.

In 1981, the company joined
with RCA Corp. to form the
Entertainment Channel, a pay
cable venture that was closed
down last March after losing
$34 million.

Outlet Co., which wasdoing
most of .the talking about the
proposed acquisition, said the
offer is subject to the drafting
of a definitive agreement.

TV Guide’
lists healthy
first quarter

RADNOR, Pa.— TV Guide
reported a healthy first quarter
for both advertising and cir-
culation according to its pub-
lisher, Eric Larson.

Gross advertising revenue, as
reported to Publishers Infor-
mation Bureau, showed a 13
percent gain to $70,106,299.
That was an increase of
$8.,003,648 over the $62,102,651
reported for the same period
last year.

Advertising pages for the
quarter increased 31 pages to
1,003.70, up 3 percent over year
ago figures.

Larsonalso reported that TV
Guide’s circulation for the 13
issues of the first quarter aver-
aged an estimated 17,461,000
copies, ahead of the magazine’s
circulation rate base of 17
million.

Bradshaw sees
bigger earnings
at RCA Corp.

BURBANK, Calif.—At the
RCA Corp. annual meeting
here, Chairman Thornton
Bradshaw predicted higher
1983 earnings for RCA if the
economy continues a general
upturn, and said NBC doubled
its profits last year and is
expected to “continue that
upward profit path in 1983.”

In response to questions,
Bradshaw said that neither
NBC nor the company’s CIT
Financial Corp. unit s for sale.
Sale of the Hertz Corp.. which
has been on the block for more
than a year, is notimminent, he
said.

Jack Fritz
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TvB membership

hits record high

NEW YORK-The Television
Bureau of Advertising added
eight new station members last
week, bringing total member-
ship to a record high.

According to Joseph Gavin,
bureau vice president and di-
rector of membership, the TvB
now counts 528 stations and 48
satellites, 16 station representa-
tives, the three networks and
nine producer/syndicators
among its members.

Roger Rice, president of
TvB, said first quarter results of
the bureau’s time sales survey
showed local television sales up
14 percent and national spot
sales up 10 percent.

Despite those improvements,
Rice cited wide differences
between stations and markets
as evidence that stations needed
more sales materials and train-
ing.

New bureau members include
KATV, Little Rock, Ark.,
where general sales manager
Cal Dring said the station
joined on the recommendation
of its parent company Allbritton

Communications and its rep
firm, Petry.

The only service of the TvB
that Dring was familiar with
before joining was its account
service representative who pro-
vides stations with information
and background to assist it in
sales pitches to certain com-
panies and businesses.

“It gives us an idea of what
some other commercial stations
are doing in the way of com-
mercial copy and content and
we think it’s advantageous,™ he
said.

Tom Pears, general manager
of KLFY-TV, Lafayette, La.,
said he too was just becoming
familiar with the bureau’s ser-
vices.

“We felt they had good re-
search and information per-
taining to the strengths of
television and we wanted to
share in it,” he said.

Other new members include
KPVI-TV, Pocatello, ldaho;
KSNT-TV, Topeka, Kan.;
KSNW-TV, Wichita, Kan.;
WSVB-TV, West Point, Miss.,
and KSNF-TV, Joplin, Mo.

Showtime acquisition
trims Viacom profits

NEW YORK-—Viacom Inter-
national Inc. reported record
first quarter revenues and
operating earnings, but said net
profits were adversely affected
by interest expense associated
with last year's acquisition of
the balance of Showtime, which
the company had co-owned
with Group W.

Net income was off to
$3.681,000, or 28 cents a share,
fully diluted, from $4,755,000,
or 38 cents a share, in the first
1982 quarter. Revenues im-
proved to $77,495,000 from
$61,762,000.

Pretax operating earnings in
the quarter were $9,418,000, up
from $7,683,000 in the year-
earlier period. Interest expense,
much of which is related to the

consolidation of Showtime last
November for $75 million, was
$4.510.,000, almost three times
the year-earlier figure.

That interest cost will be
incurred until consummation
of the merger of Showtime and
The Movie Channel, which will
result in a cash payment to
Viacom of at least $75 million.

Ralph Baruch, chairman and
chief executive, said Viacom's
businesses are enjoying “un-
precedented success” and that
1983 operating profits will
show an improvement from
1982.

Viacom also increased its
annual dividend to 35 cents a
share from 30 cents. The next
dividend will be declared after
the regular June board meeting.

Metromedia sells $20 million
at MIP-TV meetin France

BOSTON-—-Metromedia Pro-
ducers Corp. said it made sales
of more than $20 million at the
latest MIP-TV Convention in
Cannes, France, including re-
cord contracts for Dynasty
renewals and new starts in
virtually every country in the
world.

Other shows sold at the
international programming
market included Famasy Island,

Charlie’s Angels, Starsky &
Huitch, two miniseries, Little
Gloria. . . Happy at Last and
Sara Dane, and a large portfolio
of movies.

Countries in which sales
were made included Italy, Japan,
Ireland, Canada, Belgium, Fin-
land, Norway, Sweden, Den-
mark, Jordan, Greece and
Lebanon.

Jefferson figures near same

CHARLOTTE, N.C.—Jeffer-
son Pilot Broadcasting Co.
reported slightly higher net
income in the first quarter
while operating profits were
virtually unchanged from the
corresponding 1982 quarter.
Operating net was $20,936,000.

General Cinema
completes swap

BOSTON —GeneralCinema
Corp. announced completion
of the swap of its WCIX-TV,
Miami, for Taft Broadcasting’s
WGR-TV in Buffalo, N.Y.

In addition to the Buffalo
station, General Cinema re-
ceived $65 million incashand a

Vi aRcReeclram e i feicce

compared with $20,958,000 a
year earlier.

Capital gains in the latest
quarter of $5,607,000 raised net
profitto$26,543,000,0r $1.24a
share.

LIN ends talks

about purchase

NEW YORK-—LIN Broadcast-
ing said it has ended negotia-
tions for the purchase of an
interest in TL Enterprises, a
publisher of specialty maga-
zines and books.

In January, Richard Rouse,
president of TL Enterprises,
said the Rouse family was con-
sidering selling its 85 percent
interest in TL Enterprises for
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COMPANY

ABC

ADAMS-RUSSELL

AEL (AM. ELEC. LAB.)
AFFILIATED PUBS.
A.H. BELO

AMERICAN EXPRESS
AMERICAN FAMILY
ARVIN INDUSTRIES
BARRIS IND.

BBDO INTL.

JOHN BLAIR

BURNUP & SIMS

CABLE TV INDUSTRIES
CAPITAL CITIES COMM.
CBS

C-COR ELECTRONICS
CETEC

CHARTER CO.
CHRIS-CRAFT
CHYRON

COCA-COLA

COHU

COMCAST A

COMPACT VIDEO
CONRAC

COX COMMUN.

WALT DISNEY PROD.

DOW JONES & CO.

DOYLE DANE BERNBACH
DUN & BRADSTREET
EASTMAN KODAC

ELEC. MISSLES & COMM.
FAIRCHILD IND.

FOOTE, CONE & BELDING
GANNETT CO.

GENERAL ELECTRIC
GENERAL INSTRUMENT
GENERAL TIRE

GETTY OIL CORP.
GRAPHIC SCANNING

GREY ADVERTISING
GROSS TELECASTING
GULF UNITED

GULF & WESTERN
HARRIS CORP.

HARTE-HANKS
HERITAGE COMM,
INSILCO CORP.
INTERPUBLIC GROUP
JEFFERSON-PILOT

JOSEPHSON INTL.
JWT GROUP
KNIGHT-RIDDER
E ENTERPRISES
BERTY

LIN BROADCASTING
MACOM

MCGRAW HILL

MCA

MCI COMMUNICATIONS

MEDIA GENERAL
MEREDITH
METROMEDIA

MGM/UA

MICRODYNE

3M

MOTOROLA

MOVIELAB
MULTIMEDIA

NEW YORK TIMES CO.

A.C. NIELSEN A

N. AMERICAN PHILLIPS
OAK INDUSTRIES
OGILVY & MATHER
ORION

ORROX CORP.

OUTLET CO.

POST CORP.

PRIVATE SCREENINGS
RCA

REEVES COMMUNICATIONS
ROCKWELL INTL.
ROLLINS

RSC INDUSTRIES

SCHERING-PLOUGH
SCIENTIFIC-ATLANTA
SCRIPPS HOWARD
SIGNAL COS.

SONY CORP.

STORER COMMUNICATION
TAFT BROADCASTING
TECH OPERATIONS
TEKTRONIX

TELEMATION

TELEMET(GEOTEL INC.)
TELEPICTURES
TEXSCAN

TIME INC.

TIMES MIRROR

TOCOM

TURNER BROADCASTING
UNITED TELEVISION
UNITEL VIDEO

VARIAN ASSOCIATES
VIACOM

VIDEO CORP. OF AMER.
WARNER COMMUN.

WASHINGTON POST CO.
WESTERN UNION
WESTINGHOUSE
WOMETCO

WRATHER
ZENITH
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Provided by Steven G. Hammer, A.E. Richey, Frankel & Co., Boulder, Colo., (303) 443-6830. The
information and statistics contained herein have been obtained from sources we believe reliable but are not
guaranteed by us to be all-inclusive or complete. This information is not to be construed as an offer or the
solicitation of an offer to buy or sell the securities herein mentioned. This firm and/ or its individual brokers
and/or members of their families may have a position in the securities mentioned and may make purchases
and/or sales of these securities from time to time in the open market or otherwise.
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‘Festival’ radio coverage
slated by Westwood One

LOS ANGELES—Westwood
One will send live satellite
reports on the 1983 US Festi-
val™ at California’s Glen Helen
Regional Park to a network of
radio stations across the U.S.
Two hour-long blocks will be
transmitted daily from a port-
able uplink.

Westwood also will record
the entire concert from its
mobile recording studio and
produce a 10- to 12-hour radio
special for distribution this
summer.

The producer/distributor
obtained exclusive worldwide
radio rights to the festival from
the UNUSON. Corp., which
expects an on-site attendance
of 300,000 people daily. The 25-
act concert is scheduled to
include Van Halen, the Clash,
Stevie Nicks, Judas Priest,
Men At Work, John Cougar,
Ozzy Osbourne, A Flock of
Seagulls, David Bowie, Missing
Persons, the Stray Catsand the
Pretenders.

Vanishing Forest, a segment
on ABC’s World News Tonight,
captured the media-television
category in the National Arbor
Day Awards competition spon-
sored by the National Arbor
Day Foundation.

WPIX-TV, New York, and
Essence magazine are co-
producing a weekly half-hour
Essence TV show, which pre-
miered Thursday morning at
10:30 a.m. After its first 13
weeks on WPIX, the program
will be syndicated to other
markets. Susan Taylor, Essence
magazine editor-in-chief, hosts
the show.

Barbara Mandrell and the
Mandrell Sisters, which first
ran on NBC-TV for two seasons,
is being offered to stations fora
prime-time summer run. More
than 60 stations already have
signed to carry the series,
according to Leonard Kock,
president of Syndicast Services,
which is distributing the show
in association with Alfred
Haber Inc.

Another Syndicast offering,
the 1983 Mrs. America Pageant,
is set for airing this month.

SOFTWARE

Richard Dawson and Vikki
Carr host the proceedings, with
a musical assist from Bobby
Vinton.

Al Michaels will be ABC-
TV’s principal play-by-play
broadcaster on this year’s Major
League Baseballtelecasts, which
begin Monday night, June 6.
On the college football side, the
network announced its first
telecast will be Georgia vs.
UCLA on Saturday night,
Sept. 3. Other national telecasts
next fall will include Army vs.
Navy, Texas vs. Texas A&M
and Alabama vs. Auburn.

Marvel Productions Ltd.
announced it is seeking an
international co-production
partner for The New Adventures
of Alice in Wonderland, a
series of 26 animated half-
hours. The latest version of
Lewis Carroll’s classic features
Alice in jeans, the White Rabbit
on a moped and other modern
elements.

o -3
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Betacam in spotlight

At a recent meeting of the Society of Broadcast Engineers at WPVI-TV, Philadelphia,
Betacam took center stage. Featured on the station’s “AM Philadelphia” set were (from
left) the BVW-10 playback unit, BVP-3 and BVP-1 cameras with BVV-1 VTRs attached.
Sony Broadcast Product Manager Larry See (far left) detailed Betacam’s “star qualities”
for the more than 50 engineers assembled, highlighting the Compressed Time Division

Multiplex component format unique to the Betacam system.

NEC introduces compact disc player

ELK GROVE VILLAGE,Ill.
Right on the heels of Sony
Corp. (BW, 4/11/83), NEC
America Inc. has introduced a
professional broadcast model
compact disc player, featuring
random access, accurate cueing,
time displays and program-
mable memory for up to 99
selections on a disc.

Both the dynamic range and
S:N ratio of NEC's CD-803P
system exceed 90dB, with
channel separation better than
70dB across an audio band of
5SHz to 20kHz.

Specific tracks on a disc can
be located in an average of
three seconds. For simplified
cueing, the unit automatically
goes into a pause mode one
second before the beginning of
each required selection.

Pushing the unit’s “time”
button displays the following
information; elapsed time from

HARDWARE

the start of the selection cur-
rently being played; accumu-
lated elapsed time from the
start of the disc; remaining time
of the selection currently being
played; and total remaining
playing time to the end of the
disc.

Tandberg of America’s new
TES telephone line cnhance-
ment system uses two ordinary
phone lines to expand frequency
response to 100to 6100 Hz. The
machine can gang three linesto
increase the response to 9000
Hz.

Tandberg’s TD 20A-SE reel-
to-reel tape recorder, with an
80 dB S:N ratio, features the
Dyneq headroom extension
system that automatically ad-
justs the high frequency ampli-
fication to avoid overloading

the tape. The unit also uses
Tandberg’s Actilinear recording
system, which allows headroom
expansion for the record circuit
electronics.

A 20A-1. logging tape re-
corder provides radio stations
with more than 25 hours of
uninterrupted recording. It
features autostart capability,
which allows the unit to start a
sccond logger when the machine
ends. With Tandberg’s multi-
logger system, up to 10 units
can be connected for 255 hours
of continuous logging.

The Dyneq and Actilinear
systems are also used in Tand-
berg’s TCS 910 professional
audio cassette recorder, which
features manual control of
recording bias, microprocessor
control and a four-motor tran-
sport system.

Processing Plus Inc., Allen-
town, Pa., will introduce the

MARKETING TOOL..
PRODUCT AWARENESS.
CONMPANY VISIBILITY.

The key is Reprints from articles found in BROADCAST WEEK, the most innovative
voice in broadcast publications.

Spread the word with Reprints.

For information call or write:
Donna Briggs, Customer Service
Titsch Communications Inc.
2500 Curtis St.
Denver, CO 80205 (303) 295-0900

SMA-35 sterco monitor ampli-
fier with lockable output con-
trols, mono summing capabili-
ties, short-circuit-proof outputs,
fused power supply and driver
amplifiers, 35 watts RMS out-
put per channel and a separate
isolated headphone amplifier.

Anginieux has added a built-
in range extender to its 12X
f/1.5 High Performance lens,
available for both l-inch and
1Y4-inch broadcast cameras.

Anginicux’s 42X Studio Lens,
redesigned for higher perfor-
mance level, has been selected
for use at August’s Pan-American
Games.

Other new Anginieux pro-
ducts include a servo focus
mechanism for its 15x9 EFP
lens, a 15x9 lens with diascope
for automatic cameras and a
15x7 lens for 4-inch camera/
recorders.
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EQUIPMENT FOR SALE STATIONS FOR SALE ~ HELP WANTED
AMPEX VPR - 20 CLASS C FM, FULL TIME AM SOUND TECHNICIAN CALL BY
Fast Charge Batteries .......... $375.00 Medium Texas market Digital analog sound technician, 2 years

$3,000,000—terms. musical sound recording experience.

Chriztie Chargers (includes hard (: ggtoo Repair/maintenance knowledge required WE DN Es D Y
schematics .................. 895. . ) ) A —
1401169 Heads $ 75.00 DAYTIME AM Must submit demonstration tape. Salary

"""""""" $1,708 to $2,055 per month. Apply to:

Send large SASE 'for our flyer. Single market—Texas -
D s $200,000 including real estate. Cal State Long Beach
735 Loma Verde Terms (213) 498-4031

Palo Alto, CA 94303 Norman Fischer & Associates, Inc. BERLS WILL SIS ]
(415) 493-5930 P.O. Box 5308 -

Austin, TX 78763

(512) 476-9457 TELEVISION SALES Looking for personnel in the broadcast field?
FOR SALE Gte;efa: Sales Manager opportunity QUICK TURNAROUND IS OUR SPECIALTY!
. at Pacific northwest independent.if Call your ad in, dictate it to me over the phone b
M tin Model No. BA 2.5 KW, AM . - . Y
":nh:ranr":er' One and one half years old. you have considerable station sales Wednesday and your help wanted ad will be seen by
Presently in use. Reason for selling— 500 Watt Daytlmer i,;?:sr';nai\eagg12?\??25(:0:2?:"':::: 26,500 broadcast professionals the following Monday.
power mcreaseu.r;y. Bmmswooo (firm). with PSA immediately send resume to: YOU NEED HELP NOW. YOU CAN'T AFFORD TO WAIT.
. YOU'RE A BUSY EXECUTIVE AND YOU NEED
WKLB Central Oklahoma Box:BW 0502-1
. B QUALIFIED PEOPLE NOW! Put BROADCAST WEEK to
M::"ﬁh::;:'sgsv 2'249552 Less than two times billing. O 3 work for you. Call Suzanne Sparrow today at (303) 295-
all (606) 598- Call owner: RATES. i 0900 and find the right person in days instead of weeks.
(404) 262-4248 m
: e We'll even help you write it! Use our basic format.
Classified o gllisa
4TH OF JULY RADIO Il Description of job including duties.
CELEBRATION Ads Qualifications needed for the job.
. . . Geographic location of the position.
3"(::% ;iege:\'e?:rgfnti:g;"?sro:':?'} JOB LEADS (_CI?':'"':" hs:: perc.o'fm'_'_ '"ih Name and address of where to respond.
claration o b ; ;
T e £ CRETLC (Gl NEWSLETTER. . . wanted, services wanted, etc.) Phone number optional. Salary range optional.
ublished weekly, all cate- NOT ONLY ARE WE A FAST AND EFFICIENT
First come, first served. $165.00. Send pub Zexly Display Classified $45 per column inch RESPONSE VEHICLE, The cost is only $25 per inch.
for a demo tape. Include $3.00 to cover gories. . . radio, t.v., cable. . . . . .
postage and handling. $15.00, for 15 weeks, 5 So. Frec:uency 26x 51x Blind box.s.erwce is available for
Tony Visk Creative Buckhout St., irvington, NY Beginch $40 $36 an additional $5.00 per ad.
Broadcasting Service 10533. . . Simply mail in your ad or call it
3802 Greenrock Court in over the phone. GET RESULTS, CALL IT IN NOW!
A 30340
Attanta, GA 3034 Suzanne Sparrow at (303) 295-0900 CLASSIFIEDS WORK FOR YOU!

Deadline: Every Wednesday noon.

CLASSIFIEDS MADE EASY
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’ Put in your own spot. Simply fill out this coupon and return it to Suzanne Sparrow,

un Titsch Communications, Inc., P.O. Box 5727 T.A., Denver, CO 80217-9929. We will call
you with the details

‘: Ad Copy:
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Ordered by
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n ’. Classified ad rates are $25 per inch. Minimum order 1 inch.
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It’s that time

Beginning this week in Los
Angeles, the three TV networks
will stage those annual love-ins
known asthe affiliate meetings.

First ABC, then NBC and
finally CBS will all turn the
Century Plaza Hotel into tem-
porary network headquarters,
assembling all the stars, decision-
makers and industry giants for
a series of fun times with the
management of their affiliated
stations.

What's striking about the
upcoming meetings is the dearth
of truly exciting and burning
issues for the TV executives to
get excited about. No life-and-
death struggles over the expan-
sion of network news, only
faint concern about expanding
commercial time and network

letters

erosion and only occasional
gripes about the prime-time
schedules (though NBC still
must explain how it can make
some ratings headway in day-
time) will detract from what
should otherwise be a few
enjoyable days during one of
Southern California’s loveliest
times of the year.

In part we suspect thisaffable
atmosphere exists because free,
over-the-air TV remains the
dominant force in communi-
cations. A few yearsago, nearly
every network TV executive
that addressed the affiliates
incorporated an attack on the
new technologiesinto his or her
speech. But once the networks
understood the rather limited
dimensions of the alternatives
and decided to carve out their

own piece of the action, they
began to believe their own
rhetoric.

Give it some air

For some time now BW has
waged a subdued but persistent
campaign to save St. Elsewhere.

It's a gem of a TV series.
Witty, thought provoking, in-
«telligently plumbing the depths
of human emotions as all too
few TV programs today seem
capable of, Si. Elsewhere has
more than lived up to its ad-
vance billing of last year, when
NBC liked to refer to it as Hill
Street Blues in a hospital.

But St. Elsewhere has a
problem, one small flaw that
could well lead to the axe: It
can’t find an audience. NBC
will announce its 1983-84 prime-

time schedule this week, so in
effect we're writing the pro-
gram’s obituary somewhat in
advance of an official declara-
tion of death.

If in its infinite wisdom NBC
decides that St1. Elsewhere
deserves the same break ex-
tended to such hit programs as
Hill Street Blues, Simon &
Simon or All in the Family,
then we’ll happily eat crow for
this premature elegy.

Afterall, the above mentioned
series were ratings disasters
in their initial season on the air.
But there was a special internal
quality about these programs
that led their respective net-
works to keep them on the air;
St. Elsewhere deserves the
same consideration. In light of
some of the low rated series

Call your lawyer

Re: Daytime Broadcasters
Stumble into Hot Opposition,
BW, Apri} 18, 1983.

If Russell Eagan’s statement
is true. . . that the law firm
representing the Daytime AM
Radio Broadcasters has not
documented the 46 million
people/600 communities (the
basis of their case), I suggest the
daytimers group find themselves
a law firm that is capable of

other

volces

producing the necessary docu-

mentation in order to get the
ball rolling.

Jeff Pilnick

PW Radio Represeniatives,

New York, N.Y.

By any other name

You're putting out a very fine
magazine, one that I'm certain
will be well accepted in the
broadcast industry. We certainly
look forward to receiving it

every week here at AP Radio.

However, all of us here at
APR were disappointed to read
the April 25 edition and see you
refer to American Public Radio,
a small newcomer to the network
business, as APR.

As you may know, APR has
been used by the Associated
Press since 1974 to refer to AP
Radio, the nation’s largest
single radio network.

APR serves more than 1,100

stations in the United States
with news sports and informa-
tion programming. Please do
not confuse us with American
Public Radio in the future. And
please help us protect our
service mark. Thank you very
much for your cooperation.

James Hood

Deputy Director

AP Broadcast Services
Washington, D.C.

that NBC is returning next fall,
it’s hard to fault the network
for lacking the fortitude in
sticking with programs that
“feel” right but need a chance to
grow.

But just how many of those
programs can a network afford
to keep?

The few of us that watched
St. Elsewhere’s last episode of
the season last week were treated
to a particular moment that to
us, at least, sounded suspiciously
like a comment from MTM
producers and writers on the
vagaries of life in network TV.

We'd like to reflect on a
snippet of dialogue from the
program since it embodies so
many of the program’s special
qualities.

Wild-eyed Dr. Fiscus, visiting
the hospital’s morgue, presided
over by dreamy-eyed, lustful
female pathologist:

“I'm here for the autopsy
report on Mr. Nielsen. He’s the

.guy that died watching TV.”

“We just don’t know yet,”
responds Dr. Kathy Martin as
she initiates a successful seduc-
tion of the good doctor among
the resident stiffs.

Sex, TV, Nielsens. . . we think
there’s a message in there, and
it’s one we just don’t want to
hear.

Say what?

*“Just once before I die, |
would like to hear someone on
network television news say,
‘We will now hear from our
correspondent in the Middle
West.” ~

Peter Macdonald, chairman,

Harris Enterprises, a news-

paper chain based in Kansas,

on the scarcity of newsgath-
ering west of the Hudson

River

Quality time

“So, with increasing costs
and decreasing share of total
audience, why does demand for
network time remain so high? It
is simply because the raw num-
ber of network viewers has
barely declined, because more

Americans are spending more
time watching television than
ever before. The typical televi-
sion set is now in use almost
seven hours a day and thereare
more people and more sets in
our country each year. This is
the only thing that is saving the
networks from a sharp decline
in demand.”
Paul Harper Jr., chairman
and chief executive officer,
Needham, Harper & Steers
Inc., from remarks before
the Association of Accredit-
ed Advertising Agencies of
New Zealand Inc.

Corporate
taste

“Every company develops its
own character, its own stan-
dards, which become part of its

nothing

corporate personality. I think
that here at CBS we have good
judgment, accompanied by
taste. That's very important.
It’s also important to remember
that having judgment and taste
is not the same thing as being
highbrow. When people com-
plain about the quality of
broadcasting, | sometimes say,
suppose the New York Times,
which isa very good newspaper,
suddenly had to cater to 200
million people instead of a
million and a half? It would not
be the same newspaper, it
couldn’t be. Todo so, we need a
very large and expensive organ-
ization, not to mention expen-
sive equipment. Having fun,
having a laugh and enjoying
life, we shouldn’t look down
our noses at that.”

CBS Chairman William

Paley in a conversation with

the CBS house organ “Col-
umbine” upon his leaving
day-to-day managemen! for
the company he created

Like it is

“Howard Cosell could make
it on the New York Times or at
CBS News because he’s a good
reporter.”

Dan Rather on celebrity
Jjournalism

Up close,
personal

“I will very rarely go on a
television show where I can’t be
live. I sometimes wonder why
anyone would go on.”

Barbara Waliers on the prob-

lems of taped and edited

interviews

personal

Upscaling the bids

Has WQXR (New York)
expanded the known range
of amplitude-modulated
transmissions? No, it was
some engineering work by
its printer. The upscale gift
catalog being distributed for
the classical station's sixth
annual “Radiothon” to raise
money for the New York
Philharmonic listed the AM
station's dial position as
‘1650 instead of “1560" no
less than a dozen times

But listeners may not have
th W=3'4 ~ Offe
$75,000, the entire New York
Phitharmonic will perform a

concert for vour at a “miuitiialiv

agreeable time and place”;
$500 gets you 100 ounces of
“George Washington's favorite”
toilet water; $300 earns a
three-to five-minute original
musical composition com-
posed for and dedicated to a
player of any instrument
except piano; a $150 dona-
tion will buy a one-hour
office visit with Howard
Weiner, M.D., a psychiatrist;
for $100, you can have coffee
and donuts with orchestra
manager Joe Kiuger as the
Philharmonic outdoor stage
|

|r“‘”f: '-n $15 dﬁnnﬁfinn /ou

C
bread baked by a member of

the New York Phitharmonic
~tff

We had hoped for a free
rendition of the “1812 Over-
ture.”

On the run

Giving a friendly warning
that he won't have time to
return phone cails for the
next year or so, ABC's Roone
Arledge may be the busiest
man in network television
these days. Speaking at
ABC's new schedule pre
sentation last week, Arledge
pointed outthat the network'’s
Summer Olympics coverage
vill call for 124 studio came-

m s
not to mention taking over

several hotels for ABC staff-
ers and hosting 460 affiliate

reps and 1,600 foreign broad-
casters.

Looking as determined as
a long-distance runner, Ar-
ledge also noted that the
network will trudge off to
Dallas right after the Olym-
pics to cover the Republican
National Convention in
August. While television is
sometimes criticized for
staging news events, you
can be sure that ABC had
nothing to do with the choice
of the ovenlike city.

“Any administration that
wants to buy Times Beach,
Mo. (a toxic waste site) and
sell the national parks would
probably have a convention
in Dallas in August,” Arledge

expiaimnea.
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Abilene, Texas
KTXS-TV (channel 12)
P.O. Box 2997 (79604)
(915) 677-2281

Ada, Okla.

KTEN-TV (channel 10)
P.O. Box 10 (74820)
(405) 332-3311

Adams, Mass.
WCDC-TV (channel 19)

Akron, Ohio
WAKR-TV (channel 23)
853 Copley Rd.

P.O. Box 1590 (44309)
(216) 535-7831

Albany, N.Y.

WTEN-TV (channel 10)
342 Northern Blvd. (12204)
(518) 436-4822

Albion, Neb.
KCNA-TV (channel 8)

Albuquerque, N.M.
KOAT-TV (channel 7)

3801 Carlisle St., N.E. (87125)
(505) 884-7777

Altoona, Pa.
WOPC-TV (channel 38)
P.O. Box 609 (16603)
(814) 943-2607

Amarillo, Texas
KVII-TV (channel 7)
P.O. Box 13000 (79101)
(806) 373-1787

Ames, lowa

WOI-TV (channel §)
WOI Building (50011)
(515) 294-5555

Anchorage, Alaska
KIMO-TV (channel 13)
2700 E. Tudor Rd. (99507)
(907) 276-1313

Asheville, N.C.
WLOS-TV (channel 13)
P.O. Box 2150 (28802)
(704) 255-0013

Atlanta, Ga.

WSB-TV (channel 2)

1601 W. Peachtree St.. N.E. (30309)
(404) 897-7000

Augusta, Ga.
WJBE-TV (channcl 6)
P.0. Box 1404 (30903)
(404) 722-6664

Austin, Minn.
KAAL-TV (channel 6)
P.O. Box 577 (55912)
(507) 433-8836

Austin, Texas
KVUE-TV (channel 24)
P.O. Box 9927 (78766)
(512) 459-6521

Bakersfield, Calif.
KBAK-TV (channel 29)

19 & Westwind Dr. (93303)
(80S5) 327-7955

Baltimore, Md.
WIJZ-TV (channel 13)
Televiston Hill (21211)
(301) 466-0013

Bangor, Maine
WVII-TV (channel 7)
41 Farm Rd. (04401)
(207) 945-6457

Baton Rouge, La.
WBRZ-TV (channel 2)
P.O. Box 2906 (70821)
(504) 387-2222

Battle Creek, Mich.
WUHQ-TV (channc! 41)
P.O. Box l6l6 (49016)
(616) 968-9341

Beaumont, Texas
KBMT-TV (channel 12)

525 Interstate 10 So. (7770 1)
(713) 833-7512

Billings, Mont.
KULR-TV (channel 8)
P.O. Box 2512 (59103)
(406) 252-4676

Biloxi, Miss.

WLOX-TV (channel 13)
P.O. Drawer 4596 (39531)
(601) 896-1313

Binghamton, N.Y.
WMGC-TV (channel 34)
P.O. Box 813 (13902)
(607) 723-7464

Birmingham, Ala.
WBRC-TV (channel 6)
Atop Red Mountain (35201)
(205) 591-1296

Boise, Idaho
KIVI-TV (channcl 6)
1866 E. Chisholm Dr.
Nampa, Idaho 83651
(208) 336-0500

Boston, Mass.
WCVB-TV (channel §)
5 TV Place

Needham Branch
Needham. Mass. 02192
(617) 449-0400

Bowling Green, Ky.
WBKO-TV (channel 13)
P.O. Box 1198 (42101)
(502) 781-1313

Bryan, Texas
KBTX-TV (channel 3)
P.O. Box 3730 (77801)
(713)846-7777

Buffalo, N.Y.

WKBW-TV (channel 7)

7 Broadcast Plaza (14202)
(716) 845-6100

Burlington, Vt.

WVNY-TV (channel 22)
100 Market Square.(05401)
(802) 658-8022

Butte, Mont.
KXLF-TV (channel 4)
P.O. Box 3500 (59701)
(406) 782-0444

Carlsbad, N.M.
KAVE-TV (channel 6)
P.O. Box 1092 (88220)
(505) 887-5000

Casper, Wyo.
KTWO-TV (channel 2)
P.O. Box 2720 (82602)
(307) 237-3711

Cedar Rapids, lowa
KCRG-TV (channel 9)

Second Ave. at Fifth St. (52401)

(319) 398-8422

Charfeston, S.C.
WCBD-TV (channel 2)
P.O. Box 879 (29202)
(803) 884-4141

Charlotte, N.C.
WSOC-TV (channel 9)
P.O. Box 34665 (28234)
(704) 335-4999

Chattanooga, Tenn.
WTVC-TV (channel 9)
P.O. Box 1150 (37401)
(615) 756-5500

Chicago, Il

WLS-TV (channel 7)
190 N. State St. (60601)
(312) 263-0800

Cincinnati, Ohio
WKRC-TV (channel 12)
1906 Highland Ave. (42519)
(513) 651-1200

Cleveland, Ohio
WEWS-TV (channel 5)
3001 Euclid Ave. (44115)
(216) 431-5555

Clovis, N.M.
KMCC-TV (channe! 12)

Colorado Springs, Colo.
KRDO-TV (channel 13)
399 S. Eighth St. (80901)
(303) 632-1515

Columbia, Mo.
KOMU-TV (channel 8)
Hwy. 63 South (65201)
(314) 442-1122

Columbia, S.C.
WOL.O-TV (channel 25)
P.Q). Box 4217 (29240)
(RO3) 754-7525

Columbus, Ga.
WTVM-TV (channel 9)
P.O. Box 1848

1909 Wynnton Rd. (31902)
(404) 324-6471

Columbus, Ohio
WTVN-TV (channel 6)
1261 Dublin Rd

P.O. Box 718 (43216)
(614) 481-6666

Corpus Christi, Texas
KII-TV (channcl 3)
P.O. Box 6669 (78411)
(512) 854-4733

Dallas, Texas
WFAA-TV (channel 8)
Communications Center
(214) 748-9631

Dayton, Ohio

WDTN-TV (channel 2)
4595 S. Dixic Ave. (45401)
(513) 293-2101

Decatur, 11l.
WAND-TV (channel 17)
P.O. Box 631

South Side Dr. (62525)
(217) 424-2500

Devil’s Lake-Grand Forks, N.D.

WDAZ-TV (channel 8)

Denver, Colo.

KBTV-TV (channel 9)
1089 Bannock St. (80217)
(303) 825-5288

Detroit, Mich.
WXYZ-TV (channel 7)
P.QO). Box 789

Southfield, Mich. 48037
(313) 444-1111

Dothan, Ala.
WDHN-TV (channe! 18)
P.0. Box 6237 (36302)
(205) 793-1818

Dubugque, lowa
KDUB-TV (channel 40)
Dubuque Bldg.

#1 Dubuque Plaza (52001)
(319) 556-4040

Duluth, Minn.

WDIO-TYV (channel 10)

Ten Observation Rd. (55811)
(218) 727-6864

Eau Claire, Wis.
WQOW-TV (channel 18)
2881 S. Hastings Way
P.O. Box 5018 (54701)
(715) 835-188!

El Centro, Calif.
KECY-TV (channel 9)
646 Main St. (92243)
(714) 353-9990

El Paso, Texas
KVIA-TV (channel 7)
P.O. Box 12277 (79912)
(915) 532-1431

Elkhart, Ind.
WSIV-TV (channel 28)
P.O. Box 1646 (46515)
(219) 674-5106

Elmira, N.Y.
WENY-TV (channel 36)
P.O. Box 208 (14902)
(607) 739-3636

Erie, Pa.

WIET-TV (channel 24)
8700 Waterford Pike (16509)
(814) 864-4902

Escanaba, Mich.
WJIMN-TYV (channel 3)

Eugene, Ore.
KEZI-TV (channel 9)
P.O. Box 7009 (97401)
(503) 485-5611

Eureka, Calif.
KVIQ-TV (channel 6)
1800 Broadway (95501)
(707) 443-3061

Evansville, Ind.
WTVW-TV (channel 7)
477 Carpenter St. (47708)
(812) 422-1121

Fargo, N.D.

KTHI-TV (channel I1)

1350 21Ist Ave. South (58103)
(701) 237-5211

Fargo, N.D.
WDAY-TV (channel 6)

Fayetteville, Ark.
KTVP-TV (channel 29)
P.O. Box 1029 (72701)
Flint, Mich.

WIRT-TV (channel 12)
2302 Lapeer Rd. (48503)
(313) 233-3130

Florence, S.C.
WPDE-TV (channel 15)
P.O. Box F15(29501)
(803) 665-1515

Fort Smith, Ark.
KFPW-TV (channel 40)
2415 N. Albert Pike (72904)
(501) 783-4105

Fort Wayne, Ind.
WPTA-TV (channel 21)
3401 Butler Rd. (46808)
(219) 483-0584

Fresno, Calif.
KJFO-TV (channel 47)
P.O. Box 5455 (93755)
(209) 222-2411

Gainesville, Fla.
WCIB-TV (channel 12)
P.O. Box 13414 (32604)
(904) 372-3543

Garden City, Kan.
KUPK-TV (channel 13)

Grand Junction, Colo.
KJCT-TV (channel 8)
P.O. Box 3788 (81502)
(303) 245-8880

Grand Rapids, Mich.
WZZM-TV (channel [3)
P.O. Box Z (49501)
(616) 784-4200

Great Falls, Mont.
KFBB-TV (channel 5)
P.0O. Box 1139 (59401)
(406) 453-4377

Green Bay, Wis.
WILUK-TV (channel 11)
P.O. Box 7711 (54303)
(414) 494-8711

Green Bay, Wis.
WFRV-TV (channel 5)
Mason & Roosevelt Sty
(414) 437-5411

~
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ABC affiliates provided

Greenwood, Miss.
WABG-TV (channel 6)
P.0O. Box 720

2001 Gerrard Ave. (38930)
(601) 453-4001

Hamilton, Bermuda
ZFB-TV (channel 8)
P.O. Box 652
(809) 292-4444

Harrisburg, 11l
WSIL-TV (channel 3)
21 Poplar St. (62946)
(618) 252-7447

Harrisburg, Pa.
WHTM-TV (channel 27)
P.O. Box 2775 (17105)
(717) 236-2727

Harrisonburg, Va.
WHSV-TV (channel 3)
P.O. Box TV 3(22801)
(703) 433-9191

Hayes Center, Neb.
KWNB-TV (channel 6)
County Road

(308) 286-3300

Hibbing, Minn.
WIRT-TV (channel 13)

High Point, N.C.
WGHP-TV (channel 8)
P.O. Box 2688 (27261)
(919) 883-7131

Hilo, Hawaii
KHVO-TV (channel 13)
Naniloa Hotel (96720)
3289, Hilo

Honolulu, Hawaii
KITV-TV (channel 4)

1290 Ala Moana Blvd. (96814)

(808) 537-3991

Houston, Texas
KTRK-TV (channel 13)
3310 Bissonet St. (77005)
(713) 666-0713

Huntington, W.Va.
WOWK-TV (channel 13)
625 Fourth Ave. (25701)
(304) 525-7661

Huntsville, Ala.
WAAY-TV (channel 31)

1000 Monte Sano Bivd. (35801)

(205) 533-3131

Indianapolis, Ind.
WRTV-TV (channel 6)

1330 N. Meridian St. (46202)
(317) 635-9788

Jackson, Miss.
WAPT-TV (channel 16)
P.O. Box 10297 (39209)
(601) 922-1607

Jackson, Tenn.
WBBJ-TV (channel 7)
P.O. Box 2387 (38301)
(901) 424-4515

Jacksonville, Fla.
WTLV-TV (channel 12)
P.O. Box TV 12 (32231)
(904) 354-1212

Jonesboro, Ark.
KAIT-TV (channel 8)
P.O. Box 790

Hwy. 141 North (72401)
(501) 932-4288

Joplin, Mo.

KODE-TV (channel 12)
P.O. Box 46 (64801)
(417) 623-7260

Kansas City, Mo.
KMBC-TV (channel 9)
I1th & Central (64105)
(816) 421-2650

Kearney, Neb.
KHGI-TV (channe! 13)
NTV Network

P.QO). Box 220 (68847)
(308) 743-2494

Kennewick, Wash.
KVFW-TV (channel 42)

Kingsport, Tenn.
WKPT-TV (channel 19)
222 Commerce St. (37660)
(615) 246-9578

Kirksville, Mo.
KTVO-TV (channel 3)
P.0O. Box 945 (63501)
(816) 665-7781

Klamath Falls, Ore.
KOTI-TV (channel 2)
P.O. Box 2K
Medford, Ore. (97601)
(503) 884-8131

Knoxville, Tenn.
WATE-TV (channel 6)
P.O. Box 2349 (37901)
(615) 637-9666

l.a Crosse, Wis.
WXOW-TV (channel 19)
P.O. Box 128 (54601)
(507) 895-4433

Lafayette, la.
KATC-TV (channel 3)
P.O. Box 3347 (70502)
(318) 232-6111

Las Vegas, Nev.
KTNV-TV (channcl 13)

3355 Valley View Blvd. (89102)
(702) 876-1313

l.awton, Okla.
KSWO-TV (channel 7)
P.O. Box 708 (73502)
(405) 355-7000

Lead, S.D.
KIVV-TV (channel 5)

Lexington, Ky.
WTVQ-TV (channel 36)
P.O. Box 5590 (40555)
(606) 299-6262

Little Rock, Ark.
KATV-TV (channel 7)
401 Main St. (72203)
(501) 372-7777

L.os Angeles, Calif.
KABC-TV (channel 7)
ABC Television Center
(213) 663-3311

Louisville, Ky.
WLKY-TV (channel 32)
1918 Mellwood Ave.
P.O. Box 6205 (40206)
(502) 893-3671

L.ubbock, Texas
KAMC-TV (channel 28)
P.O. Box 2805 (79408)
(806) 745-2828

Lufkin, Texas
KTRE-TV (channel 9)
P.O. Box 729 (75901)
(713) 634-7711

Lynchburg, Va.
WSET-TV (channel 13)
P.O. Box 11588 (24506)
(804) 528-1313

Macon, Ga.

WGXA-TV (channel 24)
599 Broadway

P.O. Box 340 (31297)
(912) 745-2424

Madison, Wis.
WKOW-TV (channel 27)
P.O. Box 100

5727 Tokay Blvd. (53719)
(608) 274-1234

Manchester, N.H.
WMUR-TV (channel 9)
1819 Elm St. (03104)
(603) 623-8061

Medford, Ore.
KOBI-TV (channel 12)
P.O. Box 5M (97501)
(503) 779-5555

Memphis, Tenn.
WHBQ-TV (channel 13)

-~ P.O. Box 11407

485 S. Highland (38111)
(501) 320-1313

Meridian, Miss.
WTOK-TV (channel 11)
P.O. Box 2988 (39301)
(601) 693-1441

Miami, Fla.

WPLG-TV (channel 10)
3900 Biscayne Bivd. (33137)
(305) 576-1010

Midland, Texas

KMID-TV-TV (channel 2)
Midland-Odessa Air Terminal (79701)
(915) 563-2222

Milwaukee, Wis.
WISN-TV (channel 12)
P.0. Box 402 (53201)
(414) 342-8812

Minneapolis-St. Paul, Minn.
KSTP-TV (channel 5)

3415 University Ave.

St. Paul, Minn. 55114

(612) 646-5555

Missoula, Mont.
KPAX-TV (channel ¥)
P.O. Box 4827

2204 Regent St. (59806)

Mitchell, S.D.
KDLT-TV (channel §)
P.O. Box 1049 (57301)
(605) 996-7501

Mobile, Ala.
WEAR-TV (channel 3)
(See Pensacola, Fla.)

Moline, Ill.

WQAD-TV (channel 8)
3003 Park 16 St. (61265)
(309) 764-9694

Montgomery, Ala.
WKAB-TV (channel 32)
P.O. Box 3236

3251 Harrison Rd. (36193)
(205) 272-5331

Mt. Washington, N.H.
WMTW-TV (channel 8)
(See Portiand, Maine)

Naples, Fla.
WEVU-TV (channel 26)
P.O. Box 6277
Ft. Meyers. Fla. 33901
(813) 332-0076
Nashville, Tenn.
WNGE-TV (channel 2)
441 Murfreesboro Rd. (37217)
(615) 259-2200
Continued on page 16
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New Bern, N.C.
WCTI-TV (channel 12)
P.O. Box 2325 (28560)
(919) 637-2111

New Haven, Conn.
WTNH-TV (channel 8)
135 College St. (06510)
(203) 777-3611

New Orleans, La.
WVUE-TV (channel 8)
1025 S. Jefferson Pkwy.
P.O. Box 13847 (70185)
(504) 486-6161

New York, N.Y.
WABC-TV (channel 7)
7 Lincoln Sq. (10023)
(212) 887-7777

Norfolk, Va.
WVEC-TYV (channel 13)
1930 E. Pembroke Ave.
Hampton, Va. 23663
(804) 722-6331

,Oak Hill, W.va.
WOAT-TV (channcl 4)
P.O. Box 251 (25901)
(304) 469-3361

Oklahoma City, Okla.

KOCO-TV (channel 5)

P.O. Box 14555 (73113)
(405) 478-3000

Omaha, Neb.

KETV-TV (channci 7)

27 & Douglay Sts. (68131)
(402) 345-7777

Orlando, Fla.
WEFTV-1TV (channcl 9)
P.O. Box 999 (32802)
(305) 841-9000

Palm Springs, Calif.
KESQ-TV (channel 42)
P.O. Box 4200 (92263)
(714) 328-8881

Panama City, Fla.
WMBB-TV (channel 13)
P.O. Box 1340 (32401)
(904) 769-2313

Pensacola, Fla.
WEAR-TV (channel 3)
P.O. Box 12278 (32506)
(904) 455-7311

Peoria, Ll

WRAU-TV (channel 19)
500 N. Stewart Ave.
Creve Coeur, Ill. 61611
(309) 698-1919

Philadelphia, Pa.
WPVI-TV (channel 6)

4100 City Line Ave. (19131)
(215) 878-9700

Phoenix, Ariz,
KTVK-TV (channel 3)
P.O. Box 5068

3435 N. 16th St. (85016)
(602) 266-5691

Pittsburgh, Pa.

WTAE-TV (channcl 4)
400 Ardmore Blvd. (15230)
(412) 242-4300

Pocatello, Idaho
KPVI-TV (channel 6)
425 East Center (83201)
(208) 233-6667

Poplar Bluff, Mo.
K POB-TV (channel 15)

Portland, Maine (Mt. Washington,
N.H.))

(Poland Spring, Maine)

WMTW-TV (channei 8)

Lafayette Town House

P.O. Box 4075-Station A (04101)
(207) 773-5664

Portland, Ore.
KATU-TV (channel 2)
P.0O. Box 2 (97207)
(503) 231-4222

Providence, R.IL.

WPRI-TV (channel 12)

25 Catamore Blvd.

Fast Providence, R.1. 02914
(40 1) 438-7200

Raleigh, N.C.

WRAL-TV (channel §)
2619 Western Blvd. (27605)
(919) 821-8555

Rapid City, S.D.
KEVN-TV (channel 7)
P.O. Box 677 (57701)
(605) 394-7777

Redding, Calif.
KRCR-TV (channel 7)
2770 Pioncer Dr. (96601)
(916) 243-7777

Reno, Nev.

KOLO-TV (channel §)
P.0O. Box 10,000 (89510)
(702) 786-8880

Richmond, Va.
WXEX-TV (channel 8)
21 Buford Rd. (23219)

Rochester, N.Y.
WOKR-TV (channe! 13)
4225 W. Henrietta Rd.

P.O. Box 1. (14623)
(716) 334-8700

Rockford, IlI.

WREX-TV (channel 13)

W. Auburn at Winncbago (61103)
(815) 968-1813

Sacramento, Calif.
KOVR-TV (channel 13)
1216 Arden Way (95815)
(916) 927-1313

Sacramento, Calif.
KOVR-TV (channel 13)
1216 Arden Way (95815)
(916) 927-1313

St. Joseph, Mo.
KQTV-TV (channel 2)
P.0O. Box 247 (64506)
(816) 364-2371

St. Louis, Mo.

KTVI-TV (channel 2)

5915 Berthold Ave. (63110)
(314) 647-2222

St. Petersburg, Fla.
WTSP-TV (channel 10)

P.0O. Box 10000

11450 Gandy Blvd. N. (33733)
(813) 577-1010

Salisbury, Md.
WMDT-TV (channel 47)
P.O. Box 321 (21801)
(301) 742-4747

Salt Lake City, Utah
KTVX-TV (channcel 4)
1760 Fremont Dr. (84104)
(801) 972-1776

San Antonio, Texas
KSAT-TV (channel 12)
P.O. Box 2478 (79298)
(512) 226-7611

San Diego, Calif.
KGTV-TV (channel 10)
P.O. Box 81047 (92138)
(619) 237-1010

San Francisco, Calif.
KGO-TV (channel 7)

277 Golden Gate Ave. (94102)
(415) 863-0077

San Jose, Calif.
KNTV-TV (channel |1)
645 Park Ave. (95110)
(408) 2861111

Santa Barbara, Calif.
KEYT-TV (channel 3)

P.O. Box Drawer X (93102)
(80S) 965-8533

Sarasota, Fla.
WXLT-TV (channel 40)
5725 lLawton Dr. (33583)
(813) 922-0778

Sault St. Marie, Mich.
WGTQ-TV (channel 8)

Savannah, Ga.
WSAV-TV (channel 3)
P.O. Box 2429 (31402)
(912) 236-0303

Sayre, Okla.
KVLI-TV (channel 8)

Scranton, Pa.

(Sce Wilkes-Barre, Pa.)
Seattle, Wash.

KOMO-TV (channel 4)

100 Fourth Ave. North (98109)
(206) 223-4000

Shreveport, La.
KTBS-TV (channel 3)
P.O. Box 44227 (71104)
(318) 868-3644

Sioux City, lowa
KCAU-TV (channel 9)

7th & Douglas Sts. (51101)
(712) 277-2345

Sioux Falls, S.D.
KDL.T-TV (channel )
Courthouse Plaza #5
6th & Dakota (57102)
(605) 996-7501

Spokane, Wash.
KXLY-TV (channcl 4)

W. 500 Boone Ave. (99201)
(508) 328-9084

Springfield, Mass.
WGGB-TV (channel 40)
1300 Liberty St. (01101)
(413) 785-1911

Springfield, Mo.
KMTC-TV (channel 27)
3000 Cherry St. (65804)
(417) 862-2727

Superior, Neb.
KSNB-TV (channel 4)

Syracuse, N.Y.

WIXT-TV (channel 9)
P.O. Box 9
Shoppingtown, N.Y. 13214
(315) 446-4780

Tallahassee, Fla.
WECA-TV (channel 27)
P.O. Box 13327 (32308)
(904) 893-3127

Columbus, Miss.
WCBI-TV (channel 4)
P.O. Box 271 (39701)
(601) 328-5631

Dickinson, N.D.

KDIX-TV (channel 2)

119 Second Ave. West (58601)
(701) 225-5133

Dickinson, N.D.
KQCD-TV (channel 7)
P.0O. Box 15770 (58601)

Fairbanks, Alaska
KTVFE-TV (channel I1)
3rd & Lacey St. (99707)
(907) 452-5121

Fairbanks, Alaska
KTTU-TV (channel 2)
P.O. Box 74730 (99707)
(907) 452-2125

Goodland, Kan.
KL.OE-TV (channel 10)

Hays, Kan.
KAYS-TV (channel 7)
P.O. Box 817 (67601)
(913) 625-2578

Juneau, Alaska

KINY-TV (channcl 8)

1107 Eighth St., Suite 2 (99801)
(907) 586- 1800

l.aredo, Texas

KGNS-TV (channe! 8)

102 W. Delmar Bhhvd. (78041)
(512) 727-8888

Minot, N.D.
KXMC-TV (ctannel 13)
P.0. Box 1686 (58701)
(701) 832-2104

Minot, N.D.
KMOT-TV (channel 10)
Southdale (58701)

(701) 223-0900

Pago Pago, American Samoa_
KVZK-TV (channel §)
P.0O. Box 2567 (96799)

Presque Isle, Maine
WAGM-TV (channel 8)
P.O. Box 1149 (04769)
(207) 764-4461

Rapid City, S.D.
KOTA-TV (channel 3)
P.O. Box 1760 (57701)
(605) 342-2000

Scottsbluff, Neb.
KSTRTYV (channel 10)

Sitka, Alaska
KIFW-TV (channel 13)
611 Lake St. (99835)
(907) 747-6626

Sterling, Colo.
KTVS-TV (channel 3)

Steubenville, Ohio
WTOV-TV (channel 9)
P.O. Box 9999

Altamont Heights (43952)
(614) 282-0911

Temple, Texas
KCEN-TV (channcl 6)
P.O. Box i8%

17 Third St. (76501)
(817) 773-6868

Quincy, Il

WGEM-TV (channel 10)
Hotel Quincy (62301)
(217) 222-6840

Topeka, Kan.
WIBW-TV (channe! 13)
P.O. Box 119 (66601)
(913) 272-3456

Topeka, Kan.
KSNT-TV (channel 27)
P.O. Box 2700 (66601)
(913) 582-4000

Tupelo, Miss.
WTVA-TV (channel 9)
P.O. Box 350 (38801)
(601) 842-7620

Watertown, N.Y.
WWNY-TV (channel 7)
120 Arcade St. (13601)
(315) 788-3800

Wheeling, W.Va.
WTRF-TV (channel 7)
96 16th St. .
P.0. Box 6667 (26003)
(304) 232-7777

Walmer, Minn.
KNMT-TV (channel 12)

Weston, W.Va,
WDTV-TV (channel §)
P.O. Box 480
Bridgeport, W.Va. 26330
(304) 842-3558

Williston, N.D.
KUMV-TV (channcl §)
P.O. Box 1287 (58801)

Williston, N.D.
KXMD-TV (channcel 11)
P.O. Box 790 (58801)
(701) 875-4411

Terre Haute, Ind. N\
WBAK-TV (channel 38)

Second at Poplar (47808)

(812) 238-151S

Toledo, Ohio
WDHO-TV (channel 24)
300 S. Byrne Rd. (43615)
(419) 535-0024

Traverse City, Mich.
WGTU-TV (channel 29)
201 E. Front St. (49684)
(616) 946-2900

Tucson, Ariz.
KGUN-TV (channel 9)
P.O. Box 5707 (85703)
(602) 792-9933

Tulsa, Okla.
KTUL-TV (channel 8)
P.0O. Box 8 (74101)
(918) 446-3351

Tyler, Texas
KLTV-TV (channcl 7)
P.0O. Box 957 (75710)
(214) 592-3871

Utica, N.Y.

WUTR-TV (channel 20)
P.O. Box 20 (13503)
(315) 797-5220

Valdosta, Ga.
WVGA-TV (channce] 44)
275 Norman Dr.

P.O. Box 1588 (31601)
(912) 242-4444

Victoria, Texas
KXIX-TV {channel 19)
P.O. Box 1879 (79901)
(512) 576-5131

Waco, Texas
KWTX-TV (channcl 10)
P.O. Box 7528 (76710)
(817) 776-1330

Wailuku, Hawaii
KMAU-TV (channe! 12)

Washington, D.C.

WILA-TV (channel 7)

4461 Connecticut Ave., N.W. (20008)
(202) 686-3000

Wausau, Wis.
WAOW-TV (channei 9)
1908 Grand Ave. (54401)
(715) 842-2251

Weslaco, Texas
KRGV-TV (channel 5)
P.O. Box 5 (78596)
(512) 968-5555

West Monroe, La.
KARD-TV (channel 14)
701 Parkwood Dr. (71291)
(318) 388-0114

West Palm Beach, Fla.
WPEC-TV (channel 12)
12 Fairfield Dr. (33407)
(305) 844-1212

Wichita, Kan.
KAKE-TV (channel 10)
P.O. Box 10 (67201)
(316) 943-4221

Wilkes-Barre, Pa.

WNEP-TV (channcl 16)
Wilkes-Barre-Scranton Airport
Avoca, Pa. 18641

(717) 346-7474

Wilmington, N.C.
WWAY-TV (channel 3)
P.O. Box 2068

615 N. Front St. (28401)
(919) 762-8581

Yakima, Wash.
KAPP-TV (channel 35)
1610 S. 24 Ave. (98902)
(509) 453-0351

Youngstown, Ohio
WYTV-TV (channe! 33)
3800 Shady Run Rd. (44502)
(216) 783-2930

Secondary affiliates

Agana, Guam
KUAM-TV (channel 6)
P.O. Box 368 (96910)
(000) 777-9861

Alexandria, Minn.
KCMT-TV (channel 7)
KCMT Building

Eighth & Hawthorne (56308)
(612) 763-5166

Bismarck, N.D.
KXMB-TV (channel 12)
Highway 83 North (58501)
(701) 2239197

Bismarck, N.D.

KFYR-TV (channel 5)
Broadway and Fourth (58501)
(70 1) 223-0900

Cheyenne, Wyo.

KYCU-TV (channcl §)
2923 E. Lincolnway (82001)
(307) 643-7755

Clarksburg, W.Va.
WBOY-TV (channel 12)
912 W. Pike St. (26301)
(304) 623-3311
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