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KHOW keeps traffic moving

Editor's note: Each day millions
of commuters tune in radio
stations across the country to
Jind out what is happening on
the highways. It’s a job usually
taken for granted by the listeners
and too many times by those in
the business not directly asso-
ciated with traffic reporting.
Don Martin is considered the
dean of traffic reporting by
many of his colleagues since he
has been a journalist in the air
since 1959. BW spent a day
with Martin to paint a picture
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of the hazards, hassles and
hectic pace of the reporters in
the sky.

By Jim Craig

DENVER—When Don Mar-
tin is on the air he is in the air.
That’s the way it has been most
of the time since 1959 when the
journalist with a pilot’s license
took to the Mile High sky to do
traffic reporting.
“Good morning Arapahoe
tower, this is Sky Watch One

coming out of the ghetto. . .
Sky Watch One is ready for
takeoff.”

The sun is just above the
horizon as the four-seat Cessna
banks around and heads for the
major traffic arteries of down-
town Denver. Martin is scanning
police and fire frequencies for
his first report at 6:30 a.m. for
KHOW radio. Several thou-
sand commuters will be hang-
ing on Martin’s reliable words

' as they drive in from the sur-

Continued on page 20
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Metromedia splits

NEW YORK—Metromedia Inc.
stock stabilized last week, down
about 14 percent from early
August levels, but the company
didn’'t miss a beat in signing
new deals. Page 13.

CBS Radio trims staff

NEW YORK—CBS Radio plans
minor staff cuts by the end of
this year as part of CBS Inc.’s
program of budget cuts. Mean-
while, Robert VanDerheyden
took on a new CBS Radio posi-
tion. Page 2.

Robinson fills in

NEW YORK—ABC's Max
Robinson will fill in for Peter
Jennings on World News
Tonight, dampening specula-
tion that Robinson is on the
outs with the network. Page 3.

ABC/CBA Page pact

WASHINGTON—ABC Radio
and CBA Page Inc. have reached
agreement for a national paging
service via ABC’s data channel,
uplinks and downlinks. Page 6.

Regional report

KYW-TV examines Philadel-
phia's radio industry; WHIT,
Madison, Wis., is inundated
with birthday wishes; “Crazy”
Dave Otto joins WFAA in Dallas;
and more. Page 13.
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Nets shift
fall starts

NEW YORK-—Two of the three
networks will get a competitive
jump on their rivals by premier-
ing some of their new offerings
in September before Monday,
Sept. 26, the *“official” starting
date of the new fall television
season.

On Friday, Sept. 9, ABC will
premiere Lottery with a special
90-minute show from § to 9:30
p.m.EDT. The show will be
followed that evening by a 90-
minute premiere episode of
Matt Houston.

The following Friday, Sept.
16, ABC will unveil its new
Friday lineup of Benson at 8
p.m., Webster, a new sitcom, at

Continued on page 4

‘Pine Tar’ ball
a sticky issue

By Les Luchter

NEW YORK-—Last Thursday
night’s on-again, off-again
“Pine Tar” baseball game be-
tween the New York Yankees
and Kansas City Royals not
only played havoc with plans of
the teams and their fans, but
with several broadcasters as
well.

Take WDAF-TV in Kansas
City, for instance. When the
resumption of the controversial
July 24 game was first scheduled
a week earlier, Bud Turner,
operations manager, was told it
would be played in the after-
noon. So he ordered satellite
and transponder time.

Then, it was announced that
the game would resume at 6
p.m. New York time. So Turner
canceled the afternoon time.
He reordered it last Wednesday
for the following evening.

On Thursday morning at 11,
however, a State Supreme
Court Justice issued an injunc-
tion stopping the game from
being played. Luckily, Turner
did not cancel the satellite time.

At about 4:30 p.m., another
Justice upheld an appeal by the
American League. The game
would go on as scheduled in
just an hour and a half.

At 4:40 p.m., WUHF-TV, a
Yankee Network affiliate in
Rochester, N.Y., announced
plans to carry the game—the

Continued on page 4

Larry Gershman

Gershman leads
new MGM/UA

television unit
By Adam Buckman

CULVER CITY, Calif —Law-
rence Gershman has been ap-
pointed president of the newly
created MGM/UA Television
Group. He had been president
of MGM/UA’s Television Dis-
tribution Division for the past
21 months.

In his new position, Gersh-
man will supervise the division’s
activities in network production
and sales, domestic and inter-
national distribution and other
areas iu broadcast and pay TV,
according to Frank Yablans,
vice chairman and chief opera-
ting officer of MGM/UA Enter-
tainment Co.

Gershman will move from
New York to MGM/UA cor-
porate headquarters in Culver
City. Before joining MGM in
June 1980 as executive vice
president in charge of world-
wide syndication for MGM
Television, he was vice president
of Viacom’s international sales
unit.

“Under (Gershman’s) direc-
tion, MGM/UA Television
Distribution has become the
strongest, most efficient and
effective sales organization in
the industry today,” Yablans
said. “We are certain that under
his dynamic leadership, the
company’s television operation
will continue to grow and
prosper,” he said.

Gershman started his tele-
vision career at National Tele-
film Associates and moved to
CBS in 1961. He since has
worked at RKO Generaland in
1968 became Eastern sales man-
ager for NBC-TV’s Spot Sales
Department. He later became
sales manager and then station
manager for New York’s
WNBC-TV.

The MGM/UA Television
Group’s new president ison the
board of directors of the Tele-
vision Bureau of Advertising

Gershman speaks out-page 2

Sony takes wraps off

By Les Luchter

NEW YORK-—Quietly, with-
out fanfare, Sony AM stereo
receivers have begun arriving at
radio stations and retail outlets
across the country. The multi-
system sets retail for $89.95 in
stores.

Sony won’t say how many
radios have been ordered, but
one report puts the number at
13,000. Jon Strom, marketing
manager for Sony’s Consumer
Audio Products division, said
only that all units received so
far from Japan have been sold.

AM stereo receivers

Shipping began in late July,
with 30 percent of sales going to
radio stations and the rest to
regular retail outlets. All of the
current inventory will be shipped
by the end of this month, Strom
said.

Stations appear to be waiting
until after Labor Day to make
their big promotional pushes.
One example is KFI, Los Ange-
les, which is scheduled to re-
ceive 1,000 radios—Sony’s
single largest order—early this
week.

Don Dalton, KFI vice presi-

Continued on page 4

Media General refutes
Tanner fraud charges

By Bill Dunlap

RICHMOND, Va.—Media
General Inc. is standing by its
William B. Tanner Co. subsidi-
ary in the absence of formal
charges against Tanner by
federal investigators. The par-
ent company says it will guar-
antee all obligations of the
Tanner Co.

The Tanner Co. headquarters
in Memphis, Tenn., were
searched Aug. 12 by a team of
federal investigators who spent
seven hours going through the
company’s files.

No formal charges had been
filed at press time although the
agents were acting on a search
warrant that cited suspicions of
income tax fraud and conspiracy.
The investigation was the result
of an affidavit signed by two
former employees and a former
client that alleged a number of
questionable practices by the
broadcast barter firm, including

A e A M

that it provided clients with
women, gifts and cash.

Tanner denied all wrongdoing.
“I’m innocent. It’s all—I would
say garbage, but it’s worse than
garbage. They've been here for
a week with auditors, account-
ants and lawyers and have not
been able to find one thing to
substantiate one of the allega-
tions,” Tanner said.

He indicated that the allega-
tions were part of a “hatchet
job” on him. At press time,
there were unconfirmed reports
that one of the three persons
who made the allegations was
prepared to recant them.

Alan Donnahoe, vice chair-
man and chief executive of
Media General, emphasized
the lack of charges. “We have
nothing but allegations by
these three unnamed informants
that were presented to the court
for the purpose of getting the

Continued on page 15
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ABC affiliates opt for ‘Starsearch’

NEW YORK—Four ABC-TV affiliates will pre-empt Ripley’s
Believe It Or Not (7 p.m. Sundays) to air Starsearch thisfall, and also
will participate in the production of the program. The stations
include Gaylord’s WVUE-TV, New Orleans, and Taft’'s WBRZ-TV,
Birmingham, Ala; WTVM-TV, Columbus, Ohio; and WKRC-TV,

Cincinnati.

Piscopo, NBC reported near contract

NEW YORK-—NBC-TV was reported close to signing a contract
with Joe Piscopo, star of Saturday Night Live.

Second indie station to launch teletext
NEW YORK-—A second independent TV station is expected to

Continued on page 4
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Networks rebound
on audience share

NEW YORK—The combined
three-network share of the TV
audience shot up to 71.8 for the
week ending Aug. 14, recovering
from the previous week’s sum-
mer low of 67.1.

The three-network rating
also rebounded, rising from
34.4t0 37.5.

CBS led the week witha 13.3
rating and 25.3 share, followed
by NBC's 12.8/24.6 and ABC’s
11.4/21.9.

Two CBS Sunday night re-
peats led the ratings parade—
Newhart (19.6/33) and Trapper
John, M. D. (19.1/34)—followed
by the NBC Monday Night
Movies repeat of Wair Till
Mother Gets Home (18.5/34).

ABC’s top-rated showwasa 9
to 5 repeat (16.9/30), which
finished in sixth place.

The highest-rated non-repeat
program was ABC’s 20/20

WKKO wants shuttle time

COCOA, Fia.—When Colum-
bia lights up the Florida skies in
its first nighttime launch Aug.
30, Bill Maschmeier, general
manager of WKKO-AM, has
high hopes of being there witha
live broadcast.

No great feat for the net-
works and other broadcasters,
but for this Florida daytimer, it
may not happen. “Here l am in
the shadow of the shuttle and
they (the Federal Communica-
tions Commission) say I can’t
broadcast the launch,” Masch-
meier said.

Maschmeier explained that
each of the other Columbia
launches had been broadcast
live by the station and he had
requested a waiver from the
FCC to carry the nighttime

(14.8/27), at 18th.

CBS’s On the Road with
Charles Kuralt (14.6/29) finished
anotchbehindat 19th, whilethe
network’s OQur Times with Bill
Moyers (14.5/28) came in 2lst.
Bothshows wontheirtimeslots,
benefiting from NBC’s pre-
emption of The A Team for
baseball coverage. The last
episode of ABC's Half Hour
Comedy Hour, on opposite
Kuralt, finished 33rd (12.3/25).

NBC’s Buffalo Bill showed
improvement, moving into the
28th position (13.3/24), while
ABC’s The Hamptons—at the
same hour—continued its de-
mise. The soap came in 60th
(8.9/16).

ABC’s two other current
summer series— Eye on Holly-
wood (10.7/21) and Reggie
(9.5/17)—finished 44th and
55th respectively.

launch. The FCC turned him
down,

“They tell me that I'm
supposed to operate in the
public interest, convenience
and necessity. What could be
more in the public interest than
the shuttle launch?” he said.
“Rules are meant to be followed,
but sometimes exceptions are
needed.”

Maschmeier finds special
irony in that the FCC is in the
process of reviewing the rules
for daytime-only broadcasters,
considering adding two hours
to each end of their day with the
probable goal of bouncing
them up to full-time status.

The FCC reported that his
waiver request is still under
consideration.

‘Lifestyles’ gets bland reception

NEW YORK-—Entertainment
Tonight reporter Robin Leach’s
solo fling into syndicated enter-
tainment programming, Life-
styles Of The Rich And Famous,
earned moderate ratings for
several independent stations
last week, according to over-
nights from Arbitron and Niel-
sen.

The two-hour special, planned
as the first of a series bartered
and distributed by Telerep’s
Television Program Enterprises
division, was broadcast by
WPIX-TV, New York, WDCA-
TV, Washington, and WTAF-
TV, Philadelphia, on different
nights during the week, out in
the same time period: 8-10 p.m.
EDT.

WPIX fared the best of the
trio on Aug. 15, getting an 11.0

rating and 19 share in Arbitron
and 10.4/19 in Nielsen. Life-
styles placed third in the time
period, ahead of ABC’s Mon-
day Night Baseball but just
behind a two-hour Little House
episode on NBC and a combin-
ation of M*A*S*H, Square
Pegs and two comedy pilots on
CBS.

On the same night, WDCA
placed fourth in the time period,
with a 6.2/13 in Arbitron. The
station managed to double its
average rating in that daypart.

Against a schedule that in-
cluded CBS’ encore showing of
The Exorcist, WTAF pulled a
6.3/11 in Arbitronanda 5.5/10
in Nielsen. The show placed
fourth, with more than double
the station average prime-time
rating.

Bob VanDerheyden

VanDerheyden
takes new post
at CBS Radio

NEW YORK—CBS Radio'will
trim its staff by two to five
employees by the end of this
year as part of CBS Inc.’s
ongoing program of budget
cuts, a CBS Radio spokes-
woman confirmed last week.

Downplaying the significance
of the staff cuts, CBS Radio
President Bob Hosking noted
that the division employs more
than 1,000 people. The network
hopes to accomplish the staff
cuts through attrition, the
spokeswoman said.

Meanwhile, CBS Radio has
named Robert VanDerheyden
to the newly created position of
vice president of programming
for both RadioRadio and the
CBS FM stations.

VanDerheyden, who has
been director of program ser-
vices for the network’s FM
stations since 1981, replaces
RadioRadio Program Director
Leslie Corn, who will leave the
company Sept. 1.

Since April, VanDerheyden
has been executive producer of
RadioRadio’s new adult con-
temporary countdown program,
Top 30 USA. That experience,
coupled with his success as one
of the developers of the Hot
Hits and Hitradio formats,

qualified VanDerheyden for
| the top programming spot at
RadioRadio, Hosking said.
Hot Hits and Hitradio are the
current formats on five of the
‘ company’s seven FM stations.
Before joining the CBS FM
Group, VanDerheyden was
program director for New
York’s WCBS-FM. He was
director of information services
for the station from 1976 to
1979.

Schubeck fills KNXT slot

By Eric Taub

LOS ANGELES—KNXT, the
CBS 0&O, has found a re-
placement for Connie Chung,
the local girl who has gone on
to the network bigtime. But
Chung’s replacement, John
Schubeck, moves into the local
evening news surrounded by

controversy over one of the
more unusual reasons for leav-
ing a local news post.

John Schubeck, an !l-year
news veteran on KNBC, will
pick up the 5 p.m. early news
slot Chung filled before her
move to NBC to anchor NBC
News at Sunrise. Schubeck left
the NBC O&O, reportedly,
because NBC management
would not agree to allow himto
develop literary projects for
theatrical and television dis-
tribution while continuing as a
news anchor. In addition, it has
been reported that Schubeck
wanted the station to aid him

WABC unveils

NEW YORK—WABC-TV
announced its new anchor
teams during a lavish 30th
birthday party here last week at
the Grand Hyatt hotel. The
1950s-themed celebration, fea-
turing singer Chubby Checker,
was hosted by former WABC
Radio disc jockey “Cousin™
Bruce Morrow.

Eyewitness Extra, a new 4:30
p-m. newscast premiering Sept.
5, will pair station veterans
Ernie Anastos and Bill Beutel.

Anastos, who now anchors
the 5 p.m. newscast with
Kaity Tong, will be replaced in
that time period by Tom Sny-
der. The 5 p.m. news finished
1.2 rating points behind
WNBC-TV’s Live at Fiveinthe
July Nielsen sweeps, while the

financially in his new endeavors.

KNBC balked at his demands,
at which point Schubeck went
over to KNXT and signed a
“long-term” contract for his
anchor services beginning Sept.
S. His new agreement allows
him to pursue his literary in-
terests, according to a KNXT
spokeswoman, but does not
offer him any financial assis-
tance to do so. “Schubeck can
pursue his (projects) with any
network, any production or-
ganization,” the spokeswoman
said, “as long as the project
doesn’t conflict with his duties.”

Prior to her move to NBC,
Chung co-anchored the news
slot with Ralph Story, a posi-
tion Story will now handle by
himself. After Schubeck’s 5
p-m. slot, well-known KNXT
anchor Jess Marlow will con-
tinue on the 6 p.m. news slot,
with an as yet unannounced co-
anchor.

KNBC has not named a
replacement for Schubeck.

news team

Snyder-Tong team at |11 p.m.
virtually tied with the NBC
0&0.

Snyder, however, will be
replaced at |1 p.m by Anastos.
At 6 p.m., co-anchors Bill
Beutel and Roger Grimsby will
continue their 13-year-old pair-
ing. That newscast was slightly
behind WNBC'’s in July, with
all three network O&Os receiv-
ing identical shares.

Cliff Abromats, WABC news
director, said Snyder’s move to
the feature-oriented 5 p.m.
newscast will enable him to
make more use of his interview-
ing skills.

Ira Joe Fisher, imported
from Cincinnati, will join the
4:30 and 5 p.m. newscast as
weatherman.

RKO expands Olympic coverage

NEW YORK—RKO Radio
Networks announced an ex-
panded lineup of information
and entertainment program-
ming for 1984, including special

coverage of the Winter and
Summer Olympics and the
events leading up to the 1984
presidential elections.

The RKO Olympic Express
will provide short reports from
Sarajevo, Yugoslavia, and Los
Angeles, anchored by John
Madden and Charley Steiner.
Project '84 will report on the

1984 primaries and conventions
leading up to election night
coverage on Nov. 6. Anchors
are Richard Davies and Gil
Gross.

New entertainment shows
include Live from the Record
Plant, a live call-in show fea-
turing music artists, and RKO
Presents Live in Concert, a
series of 90-minute live con-
certs. Captured Live!goes from
bimonthly to weekly and Count-
down America grows to four
hours weekly.

A five-hour live, contempor-
ary music program that is yet to
be named will premiere in
January preceding the nightly
Night Time America series,
creating a 10-hour overnight
music service.

The new shows will be intro-
duced next week at the Radio
Programming Conference in
San Francisco.

Gershman committed to MGM/UA goals

By Adam Buckman

CULVER CITY, Calif.—Larry
Gershman last week began his new
job as president of the newly created
MGM/UA Television Group.
Gershman, who had been president of
the MGM/ UA Television
Distribution Division, moved from
New York to MGM/UA’s corporate
headquarters in this city near Los
Angeles.

Last week, Gershman talked with
Broadcast Week about the changing
marketplace for television programs
in this country and around the world,
as well as the growing number of
opportunities in co-productions. He
also offered some thoughts on the
cancellation and subsequent
reincarnation of MGM/UA’s Fame.

BW: Why was the MGM/UA
Television Group created?
Gershman: The reason why this was

created is that when you’re developing
programs and you’ve got a lot of
money potentially on the table and
you commit the projects, if you're
doing them just for the networks
you're very limited in your approach.
Today, with the changing markets,
I’'m very committed to the increased
number of co-production possibilities.
I love the stuff. This is terrific.
BW: How has your job changed?
Gershman: Well, sure it’s changed
because now I'm going to be more
immediately responsible for and
involved in production as well.
BW: With Fame being cleared in
syndication in about 80 percent of the
markets in the U.S., why do you
suppose NBC-TV canceled it?
Gershman: Why they didn’t move it
from Thursday night against (CBS-
TV’s) Magnum 1 don’t know. I do
know there was discussion about
moving Fame to Sunday at 7, but
NBC decided to put Monitor (now

First Camera) in there.

That was their call. They had to do
what was best for them in their
business judgment. 1 wasn't involved,
of course, but when 1 found out they
were not going to take it, my feeling
was that that show was not ready to
be canceled.

BW: How is production and
promotion going on Thicke of the
Night, the new latenight variety show
being produced by Metromedia and
distributed by MGM/UA?
Gershman: We're in something like 82
or 83 percent of the country right
now. We've been doing run-throughs
and, boy, it really looks good. We're
taping our first show this weekend
(Aug. 20-21). So far, what we've seen
looks really good.

They’ve (Metromedia) put a lot of
work and a lot of money into that-
believe me, a lot of money.

BW: As someone with experience in
international sales of television

programs, to what do you attribute
the popularity of Fame in other
countries? Why is it popular in Israel
and Europe and other places?
Gershman: It’s a very human show.
You're dealing with young people
wanting to win. And the scripts are
particularly well-written and the show
has a quality feel to it.

BW: Any thoughts on the future of
the medium in general?

Gershman: | believe that domestically
the networks will continue to be the
primary source of entertainment. [
think their shares will continue to
climb. I think that pay television as a
medium will continue to increase its
subscribers. Your (viewer) base is
going to get larger as an industry
overall.

In the future, all television entities
will get a bigger slice of a bigger
audience pie. Viewing of television in
some form will continue to grow.



for their annual summer recess,
members of Congress left behind
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bi”S Snagge Listed below are key proposals
in procedure

that the subcommittees, com-
mittees and both houses are
expected to act on this fall.

The House calendar is ex-
pected to be particularly busy
as most of the measures before

Legislation Chief sponsor(s)

WASHINGTON—Heading off them have not been marked up

by the subcommittee. While the
Senate has made considerably
more progress, filibusters have
and continue to be a threat to
the success of some of the
measures.

In addition, broadcasters
can expect fallout from bills
on cable television deregulation,
copyright readjustments, video-
cassette recorder use and the
AT&T divestiture.

Status

S. 55

Broadcast Deregulation
Codify deregulation for radio
and television

Barry Goldwater (R-Ariz.)

S. 880

Daytimers Broadcast Bill
Extend broadcast hours for
daytime only stations

Larry Pressler (R-S.D.)

S. 602

Radio Marti

Protect broadcasters from
Cuban interference

Paula Hawkins (R-Fla.)

S. 999
International Communications
Improve international telecom-
munications exchange and pro-
tection

Barry Goldwater (R-Ariz.)

S. Res. 66

Broadcast coverage of Congress
Allow television/radio coverage
of floor activities

Charles Mathias (R-Md.)

S. 774

Freedom of Information Act
Narrow media and public access
to government information

Orrin Hatch (R-Utah)

Legislation Chief sponsor(s)

Passed by Senate and referred
to House Commerce Committee

Reported by committee and
pending on Senate calendar

Reported by committee, dis-
cussion to resume on Senate
floor

Hearings by committee only

Reported by committee and
pending on Senate calendar

Ordered reported with amend-
ments but not yet reported to
Senate

ﬂ

Status

H.R. 2453

Radio Marti

To protect broadcasters from
Cuban interference

Dante Fascell (D-Fla.)

H.R. 2250

Financial interest/syndication
Impose a five-day moratorium
on any FCC change in FI/S

Henry Waxman (D-Calif.)

rules

H.R. 2382 Thomas Tauke (R-lowa)
W.J. Tauzin (D-La.)

H.R. 2370 Al Swift (D-Wash.)

H.R. 2873 Thomas Luken (D-Ohio)

Broadcast deregulation Michael Oxley (R-Ohio)
Codify deregulation for radio
and television

H.R. 2385 Vin Weber (R-Minn.)
Daytimers’ Broadcast Bill
Extend broadcast hours on

daytime only stations

H.R. 2331

Minority Telecommunications
Ownership Act

Broaden tax credit and extend
tax certificates for sales to
minorities

Mickey Leland (D-Texas)

H.R. 1115 Cardiss Collins (D-111.)
Minority Telecommunications
Development Act

Encourage participation by
women and minorities in tele-

communications

H.R. 1388

Broadcast retransmission
Allow retransmission of broad-
cast programming by non-
cable systems without violating
copyright laws

Barney Frank (D-Mass.)

H.R. 3349 Thomas Luken (D-Ohio)
Limiting government frequency
access—Radio Marti offshoot
Prohibit new AM/FM domestic
spectrum space for U.S. gov-

ernment

Marked up by full committee,
pending action by full House

Hearings by subcommittee, not
marked up for full committee

All three bills are still pending
in subcommittee. Surveys on
issues distributed to broadcast-
ers

Awaiting action by subcom-
mittee

Awaiting action by subcom-
mittee

Awaiting action by subcom-
mittee

Awaiting action by subcom-
mittee

Awaiting action by subcom-
mittee

#
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Robinson named sub;
rumor mill dampened

NEW YORK—ABC’ Max
Robinson will fill in for Peter
Jennings this week on World
News Tonight, dampening
speculation that Robinson is
on the outs with the network.

Formerly Chicago anchor
for the news program, Robin-
son’s contract expired this past

spring. With Jenning’s rise to
the sole anchor position set for
this September, Robinson’s
future role with the network is
still in negotiation.

Jennings, former London
correspondent for the show, is
tying up loose ends overseas
this week.

Martindale returns to radio

By Eric Taub

LOS ANGELES—It’s back to
his roots for Wink Martindale.
The well-known five-year vete-
ran host of Tic, Tac, Dough has
returned to radio this week,
hosting a daily show on Los
Angeles’s KMPC.

KMPC recently has under-
gone some radical programming
changes. It tried to compete
with KABC in its extremely
successful all-talk-radio for-
mat. But after several years, the
station recently switched back
to its middle of the road approach.

Martindale is no stranger at
KMPC. From 1972 to 1979, he
hosted a show much like the
one that he has now reprised. “I
don’t just go on the air and play
records and do commercials,”
Martindale said. “With the
station’s nostalgia format, I'm
able to program a number of
autobiographical pieces about
well-known artists.”

Martindale began the week
with a two-day feature on the
Gershwin brothers, prompted
by brother Ira’s recent death
last week. Each half-hour of his

Wink Martindale

2 p.m.-6 p.m. daily time slot
features eight to nine minutes
of Gershwin material and bio-
graphical information, culled
by Martindale. Other featured
artists have included Rosemary
Clooney and Elvis Presley.

Martindale will continue
hosting Tic, Tac, Dough. His
KMPC contract stipulates that
the station will provide substi-
tutes for him whenever tele-
vision or his private business
interests call.

NAB board promising
an ‘election connection’

By Angela Burnett

WASHINGTON—Requesting
a “master plan” of potential
activities surrounding the 1984
electoral process, the National
Association of Broadcasters’
Executive Committee has pro-
mised to tie the national elec-
tion to its annual convention
and is exploring the possibility
of sponsoring debates between
the presidential candidates.

In conversations with the
League of Women Voters,
sponsor of the 1980 debates,
the NAB has explored logistics
and expenses. Estimates would
place costs for holding the
debates between $300-$400,000.

Shaun Sheehan, senior vice
president for public affairs,
explained that as long as there
is interest and available finan-
cing, hosting the debates could
provide an important link be-
tween the NAB membership
and the electoral process. “It’s
in our mandate. The NABisin
the political process and the
debates would better equip our
membership to deal with that
process. .. since the public is

Prime-time news

slated by KHJ-TV

LOS ANGELES—KHIJ-TV,
the RKO station here, has
joined WOR-TV, its New York
sister station, in plans for a
prime-time news broadcast.

The Nine O’Clock News,
sandwiched between Lou Grant
and Police Woman on KHJ’s
schedule, will premiere Sept.
26. Paul Bloom and Wendy
Gordon will anchor the news-
cast.

WOR has not announced a
title, anchors or premiere date
for its 8 p.m. newscast, but it is
expected to follow Laugh-In
and Benny Hill on the schedule.

already turning to the media
for information about the elec-
tions, it would be a natural
marriage.”

Added NAB President Ed-
ward Fritts, “We’re not trying
to upstage the League of Wom-
en Voters... We just think
it’'s very important that we
participate.”

The NAB has met with the
major candidates, both political
parties, networks and has ap-
proached the Federal Com-
munications Commission on
increasing the possibility that
broadcasters could hold the
debates. President Reagan has
been targeted as a chief partici-
pant in the 1984 convention.

The executive committee
laid out preliminary member-
ship of several committees
including task forces on “must
carry” and the AT&T divesti-
ture. While the must-carry task
force will focus on action in the
courts, at the FCC and in
Congress, the AT&T task force
is expected to explore the
impact of the divestiture.

‘Mudville’ special
set by consortium

WASHINGTON-—The five
station members of the Eight
Decade Consortium have an-
nounced plans for the Septem-
ber broadcast of No Joy in
Mudbville, an hour-long probe
of youth, amateur, collegiate
and professional sports.

Featured will be segments
from WRAL-TV, Raleigh-
Durham, N.C.; WCVB-TV,
Boston; KSTP-TV, St. Paul-
Minneapolis; WJAL-TV,
Washington; and KOMO-TV,
Seattle, Wash. Previous award-
winning programs from the
consortium have focused on
working mothers, crime and
rights of children.
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Sony takes wraps off receivers

Continued from page |
dent/general manager, said
Sony and its retailers are help-
ing the station set up “listener
lines—devices with earphones
at strategic locations at various
shopping centers.” The station
will also give away radios
through on-air promotions.

Since most of the radios
being bought by stations will be
used for promotions and give-
aways, most of the sales are
being handled by Sony’s pre-
mium/incentive division, ex-
plained Strom.

Ellen Kaye, advertising and
promotion manager for New
York’s WNBC, said she was
leaning toward buying the
radios from Sony’s marketing
department rather than incen-
tive division. She explained
that the NBC flagship. station
plans to do a joint promo-
tion with retailers, not a pro-
motional giveaway.

Strom said that AM stereo
radios have been bought by a
major national account with
stores in all 50 states. Local
retailers, he said, include Hud-
son’s in Detroit.

In the fall, Strom promised a
program that will “make it easy
(for retailers) to do joint pro-
motions with radio stations.”
He hinted that stations might
exchange advertising time for
product.

The Consumer Audio Pro-
ducts Division, he added, will
be present at the October NRBA
convention in New Orleans, “as
a kind of matchmaker between
retailers and radio stations.”

Because the demand for AM
stereo radios is greater than the
supply at present, there are no
plans for a major ad campaign
until next year. But Strom said
that Sony is definitely “think-
ing of using radio as a medium.”

Glitches delay Sansui

On the high end of the AM
stereo market, Sansui—the
first and only other manu-
facturer to announce multi-
system receivers—has delayed
their introduction for about a
month. The $410 units are now
targeted for delivery at the end

of October or start of Novem-
ber, according to Gary Elias,
Sansui’s assistant manager of
special sales.

Elias, who said the delays
were necessary “to get rid of
glitches,” reported that a
“couple of hundred” receivers
have been ordered—all by
broadcasters.

“If there’s any left in the

initial shipment,” he added,
“we’ll send them to dealers.”

Elias said after the initial
sales to broadcasters, Sansui
will concentrate on “regular
distribution of merchandise
through our own channels.

“All the radio stations realize
that (getting) hardware to the
general public is the key to their
success.”

‘Pine Tar sticky issue

Continued from page |

only TV station outside of New
York or Kansas City to do so,
despite reports that the game
was so newsworthy that even
the Cable News Network tried
to secure rights. The other 10
stations who normally broad-
cast Yankee games via land
lines passed up the opportunity
to air this one.

“Maybe I'm the only one
who thought aboutit,” quipped
Jerry Carr, the station’s vice
president, general manager and
program director. “It’s a service
we can perform for the com-
munity.”

WUHF went into action
quickly, calling all area radio
stations and other TV stations
and running a promotional
crawl every 15 minutes.

WUHF pre-empted I Love
Lucy, while Yankee originating
station WPIX-TV, New York,
cut off Laverne & Shirley & Co.
WDAF normally runs local
news during the 5 p.m. central
time period.

Turner said that WDAF
didn’t attempt to assemble its
normal Royals network “for
such a short duration. It (the
“Pine Tar” game) is a big deal
for the people in Kansas City,
but as you get away from
Kansas City, the interest drops
off.”

On the radio side, Mary
Anne Murray, a news reporter
for KCMO, Kansas City, de-
scribed the day’s events as “un-
believable.” The station, she
said, was in constant contact
with KCMO producer John
Matthews who took a rare trip
with the team. “It was a matter

Continued from page |

announce this week its plans to launch a commercial World System
Teletext service. Taft Broadcasting’s WKRC-TV in Cincinnati has
been transmitting such a service since June.

Ameritext Inc., U.S. proponent of the British-developed WST, is
also expected to announce that another manufacturer will join
Zenith Radio Corp. as a decoder supplier.

Blaupunkt ARI launch set for Sept. 27

PHILADELPHIA—Blaupunkt will launch its ARI traffic alert
system Sept. 27 over FM radio station subcarriers in Atlantic City,
Trenton, Philadelphia and Wilmington. Station call letters were not
released.

Blaupunkt has also added WRKI-FM, Danbury, Conn., to its
ARI network in the New York metropolitan area. And northern New
Jersey drivers, who have been without ARI since WVNJ-FM left the
airwaves a few weeks ago, were due to get the service again via
Malrite’s new WHTZ-FM. Equipment was scheduled to be instailed
at the station this past weekend.

FCC approves $55 million Blair deal

WASHINGTON-—The FCC approved the transfer of WKAQ-TV,
San Juan, from Telemundo Inc. to John Blair & Co., which said
consummation of the $55 million deal should occur early in the
fourth quarter.

ABC ties CBS in daytime ratings race

NEW YORK—ABC tied CBS in daytime ratings for the week of
Aug. 12. ABC earned a 6.9 rating/23 share to CBS’ 6.9/25. NBC
followed with a 5.5/20. In late night numbers, NBC’s Tonight scored
a 6.6/2]1 to CBS’ 6.1/20 and ABC Nightline's 4.3/ 14.

‘GMA’ continues 80-week lead

NEW YORK—Good Morning America led early morning ratings
for the 80th consecutive week (Aug. 8-12) with a 3.9 rating/23 share.
CBS Morning News earned a 3.4/20 to Today's 2.8/ 16. For the first
seven weeks of the third quarter, GMA led CBS Morning News by
one rating point, and Today by nine-tenths of a rating point.

of rearranging where our people
would be,” said Murray.

Both KCMOQand the Yankees’
radio station, WABC, normally
have sports talk programs at
the time the game was scheduled.
In WABC's case, host Art Rust
Jr. took his act to Yankee
Stadium for a live remote.
Before the resumption of play,
the station ran a replay of the
disputed July 24 ninth inning.

WDAF also replayed the
original “ending™ and included
an elaborate opening and heavy
music for what the station
dubbed The Pine Tar Playoff.

With the NBC Nightly News
scheduled at 5:30 p.m. CT,
Turner just hoped the game
would be “no longer than a
half-hour.” A WPIX spokes-
woman also hoped for a quick
ending. “Hopefully, we will just
go on with regular program-
ming,” she said.

The Royals, and especially
the Yankees, complied with the
wishes of both TV stations.
After four quick outs in about
15 minutes, the Royals had
retained their 5-4 advantage.
And all the participating TV
and radio stations returned to
their normal schedules.

“This is exciting,” said
WUHF’s Jerry Carr of the
day’s events. “This is what
broadcasting’s all about.”

Nets shift starts

Continued from page |

8:30 p.m., a regular one-hour
episode of Lottery at 9 p.m.,
and a one-hour Matt Houston
at 10 p.m.

At NBC-TV, Fred Silver-
man's We Got It Made will
premiere on Thursday, Sept. 8,
at 9-9:30 p.m. and the season
premiere of Real People will be
broadcast in a special 90-minute
episode from 8 to 9:30 p.m. on
Wednesday, Sept. 14.

The network also will pre-
miere its new magazine show,
First Camera (formerly Mon-
itor), at 7-8 p.m., Sunday, Sept.
18.

A spokesman for CBS-TV
said the network has no plans
to air premieres early this year.
The network also has no special
plans to compete against the
NBC-TV broadcast of the
Emmy Awards on Sept. 25, the
day before the fall season
opens.

CBS will go with its Sunday
lineup of Alice at 8 p.m., One
Day At a Time at 8:30 p.m.,
The Jeffersons at 9 p.m.,
Goodnight, Beantown at 9:30
p-m. and Trapper John M.D.

at 10 p.m. ABC has yet to

schedule a Sunday Night Movie
against the awards program on
NBC.

Craft appeal set

KANSAS CITY, Mo.—Metro-
media Inc. filed for a new ruling
in the Christine Craft case. The
former owner of KMBC-TV
here—found guilty of fraud for
telling Craft she was hired
solely for her journalistic skills
and then firing her because of
her looks—has asked for a
directed verdict based on insuf-
ficient evidence. Metromedia
also wants Craft’s $500,000
award reduced
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8 Group W Radio Sales has launched its 11-station unwired
radio network, which the company has dubbed the Quality
Unwired Radio Environment. According to Roy Shapiro, vice
president and general manager of the rep firm, QURE stations
reach 30 percent of the U.S. population in 10 markets. The
company said the combined audiences of the 11 stations
represents 10 million listeners a week. Group W’s unwired radio
network includes WINS, New York; KFWB, Los Angeles;
WIND, Chicago; KYW, Philadelphia; WBZ, Boston; KOAX,
Dallas/ Fort Worth; KODA, Houston; KDKA and WPNT,
Pittsburgh; KJQY, San Diego; and KOSI, Denver.

8 Columbia Pictures Television has reorganized its executive
management team. Michael Grossman, senior vice president,
business affairs, has been appointed senior vice president,
business affairs and administration, and given additional financial
responsibilities. Stephen Girard, senior vice president, creative
affairs, is now involved in all creative areas.

8 Production began Aug. 15 in Hollywood for the ninth season
of One Day at a Time, for broadcast on the CBS Television
Network.

8 Filming has begun on Memorial Day, a motion picture-for-
television being produced by Charles Fries Productions Inc. for
CBS Entertainment. Mike Farrell stars in the role of a Vietnam
veteran.

8@ KGUN-TV, Tucson, Ariz., announced that the 15-month
experiment of broadcasting CNN Headline News will end Sept.
4. Jack Parris, vice president and general manager, said, “Viewer
and advertiser reaction. . . was imtially positive, but in recent
months, response to the service has been limited.”

@ Diana Muldaur has been elected president of the Academy of
Television Arts & Sciences and will serve a two-year term
beginning in October.

8 NBC sportscaster Dick Enberg was elected to the Academy of
Television Arts & Sciences board of governors, representing the
sports launch. His term is two years.

8 WIJLA-TV, Washington, has announced plans-to launch a 15-
minute weekly football report before each Redskins’ game.
Redskins’ Sunday will feature Sports Director Frank Herzog as
host and will focus on the events and highlights of the current

game.

B Federal Communications Commissioner Henry Rivera,
speaking before the United States Hispanic Chamber of
Commerce, challenged the group to turn their potential into
political and economic clout. “Your participation in the
electronic mass media will be far more than simply an attractive
investment. Media ownership goes to the heart of the political
process and inescapably confers tremendous political clout, given
the media’s formidable capacity to influence public opinion,™
Rivera said.

@ The National Association of Broadcasters has asked the
Federal Communications Commission to reject petitions that
would have the Fairness Doctrine, reasonable access and equal
time provisions applied to teletext transmissions. The NAB
previously asked the FCC to prevent cable systems from
stripping broadcast teletext for retransmission.

@ The Federal Communications Commission has affirmed its
December decision that granted the assignment of WJAN-TV,
Canton, Ohio, from PTL of Heritage Village and Missionary
Fellowship Inc. to David Livingston Missionary Foundation Inc.
(BW, 1/17/83). The FCC will, however, forward information
concerning PTL to the Department of Justice.

B The U.S. Chamber of Commerce hosted a meeting of eight
organizations involved in scrambling satellite television on the
development of television satellite encryption systems.
Participants from the U.S. and Canada worked on “applying an
industrial solution to a regulatory problem,” according to a
spokesman.

B National Captioning Institute has been selected by Public
Broadcasting Service to close-caption several PBS fall programs.
Funding for the captioning, provided by the Corporation for
Public Broadcasting, totals $400,000 in CPB and matching public
television station funds.

@ Comsat, in the midst of a corporate-wide review to reduce
expenses, has announced that reductions in force will be
announced shortly. Although exact numbers have not been
announced, the cost-cutting measures are designed to strengthen
the corporation.

8 WJZ-TV, Baktimore, will delve into mental health problems
with On My Own. The show, which focuses on a 27-year-old
diagnosed as schizophrenic and manic depressive, is an impact
special produced by the station. It will be followed by a half-hour
live discussion with 30 recovering mental patients.

B Anna-Del Broadcasting Co. Inc. has purchased WYRE-
AM/WBEY-FM, Annapolis, Md., from Bay Broadcasting
Corporation/ Atlantic Broadcasting Corporation. The sale,
subject to Federal Communications Commission approval, is for
$1.3 million.

® WCLI-AM, Babylon, N.Y., has been sold to Babylon
Communications Inc. for $400,000. The seller is Greater Long
Island Communications Inc.

| ® Jim Dauphinee has been named director of programs, East

Coast, for the CBS Television Stations Division.
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information they need and want.
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By Angela Burnett

WASHINGTON—ABC Radio
and CBA Page Inc. have
reached agreement for a na-
tional paging service via ABC’s
data channel, uplinks and down-
links. Terms of the contract
were not disclosed.

CBA is one of 16 companies
that have applied with the
Federal Communications Com-
mission to establish nationwide
paging services. It is believed
any final terms hinge on FCC
approval.

“We've looked at paging for
a long time,” explained Bill
Battison, ABC’s vice president
for satellite development and
planning. “This is one of the

NBC affiliates shun ‘First Camera’

NEW YORK-—Affiliate defec-
tions have done little to dampen
network enthusiasm for First
Camera, NBC’s revamped
Monitor program moving from
Saturdays to Sundays at 7 p.m.
in September.

Apparently having little hope
for the show’s survival against
60 Minutes, four top 10 affili-
ates—KYW-TV, Philadelphia;
WBZ-TV, Boston; WDIV-TV,
Detroit; and KRON-TV, San
Francisco—will not air First
Camera, choosing instead The
Muppet Show (KYW and
WBZ), Entertainment This
Week (WDIV) and Fame
(KRON).

At press time, 29 of the 210
NBC affiliates had joined an ad

hoc network of 106 stations
airing new episodes of Fame
this fall. Most are expected to
air the show on Sundays, many
in the 7 p.m. slot.

“The only thing you can do
in a situation like this is count
on the quality of your product,
and in time, people will just
gather around,” said Reuven
Frank, president of NBC News.
“It’s happened before. Some of
the stations that aren’t clearing
First Camera are the stations
that did not clear the Huntley-
Brinkley Repor:, and after a
year, they came around. My
memory is a long one.”

Frank also downplayed the
competition between First
Camera and 60 Minutes.

neatest and cleanest pre-existing
ways to develop this kind of
service in all the markets we
serve.”

George Borsari of Daly,
Joyce & Borsan, attorney for
CBA, explained that when
ABC moved to digitize its radio
network and incorporate satel-
lite transmission, extra channel
space was leased from RCA.
CBA will lease ABC’s data
channel for the paging service,
using ABC’s uplink out of New
York.

ABC, in turn, will encourage
its affiliates to allow their
downlinks to be used as the
backbone of a national paging
system. By tying into an exist-
ing system, CBA hopes to

“60 Minutes has done quite
well, they’re quite successful
and ‘pretty good at it. But we
will carve out our own niche
without respect to whether they
have problems or not.”

An NBC spokeswoman com-
pared First Camera’s reduced
clearance to early affiliate
reactions to the NBC News
Overnight and Early Today
shows. Overnight debuted with
an 88 percent clearance; Early
Today earned an 88 percent
clearance.

“Even though Monitor has
been in the last place, it’s had
typical documentary show rat-
ings, around a 12 share, which
havent gone up or down too
much,” she said.

Arbitron disputes SRI survey results

NEW YORK—A television
ownership survey conducted
recently by SRI “overstates
multiset households and cable
television penetration in the
New York ADI (area of domi-
nant influence),” accordingtoa
review of the study’s results by
Arbitron.

Arbitron presented its evalua-
tion to the New York Tele-
vision Station Research Com-
mittee, which commissioned
the SRI survey and the review
by Arbitron.

“Different procedures, meth-
ods and definitions produce
different results,” Arbitron
said. The ratings company’s
own estimate of multiset house-
holds in the New York area is
53 percent, while SRI’s survey
found 65 percent of the house-
holds in the area with more
than one television set.

SRI also put cable penetra-

Coleman deparis
Weather Channel

ATLANTA —Good Morning
America weatherman John
Coleman terminated his rela-
tionship as chairman and presi-
dent of The Weather Channel
last week. Partnered with Land-
mark Communications in the
all-forecast cable service since
its debut 15 months ago, Cole-
man résigned after an un-
successful é¢ffort to acquire it
from Landmark with a new
financial backer. Coleman was
a 20 percent equity holder in
TWC; Landmark owned 80
percent equity.

After Coleman’s resignation,
Landmark announced that it
will continue operation of the
network indefinitely. Coleman
will continue his Good Morning
America appearances for the
foreseeable future while examin-
ing other business options,
according to a TWC statement.

tion at 34.8 percent, while
Arbitron estimates it at 27.2
percent in the New York area.
“SRI’s estimates may be valid
for certain purposes but they
are inappropriate for establish-
ing a meter panel for measuring
TV viewing,” Arbitron said.
The disparities Arbitron said
it discovered about SRI’s
methodology included the fact
that SR1 didn’t survey non-
telephone households.
Arbitron said that since
multiset penetration is signifi-
cantly lower in these house-
holds, their “omission would
tend to overstate multiset pene-
tration by almost three points.
Non-telephone households
comprise 9.2 percent of the
New York and Newark, N.J.,
SMSAs, according to Arbi-
tron.
Arbitronalsesaid SR1didn’t
use sample balancing to “com-
pensate for sample-to-universe

disparities in important demo-
graphic areas.” In the category
of household size, Arbitron
said SRI’s sample understated
one- and two-person homes
and overstated three- and four-
person homes.

Because smaller homes have
fewer TV sets, multiset esti-
mates “would be overstated,
possibly by as much as two
points,” Arbitron said.

Arbitron also found fault
with SRI’s definition of an
“active” TV set. Under SRI’s
definition, these sets include
ones “not normally available
for use; those in storage, broken
or used as a computer terminal.”

“If SRI’s definition were to
be applied, Arbitron’s estimate
of multiset households would
increase by about four points.
However, this would include a
number of sets which are not
used for television tuning,”
Arbitron said.
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Diehard

100 attended.

Blair Teldvision’s Chicago sales team rode to Wrigley
Field along with media buyers and representatives for
Blair's annual “Cubs Baseball Bus Bust.” More than

avoid a number of pitfalls in
creating a national paging
system.

“What we found is that the
equipment needed to access
ABC (by affiliates) is the same
needed for paging,” Borsari
said. ABC has been involved in
converting to a satellite pro-
gram delivery system since
1982 and currently has nearly
500 of its affiliates hooked up
with satellite downlinks. By
year’s end, 1,200 to ABC’s full
complement of affiliates of
nearly 1,800 are expected to be
connected.

Borsari projected total costs
for the system at $3 million,
which would include hardware,
a computer to handle the paging

operation and instalfation.
“Nobody else can do that,” he
explained of the low cost. “It
depends not only on the fact
that they have the dishes in
place, but that ABC will have
the digitized process.”

“We have one direct data
distribution system already in
place,” Pattison said. “The big
plus is that the downlinks are
already there.” He added that
most markets will have at least
one dish, although some mar-
kets may have five or six.

Borsari predicted that the
system could be up and running
within six months of Federal
Communications Commission
approval of the proposal.

Looking better

Mayor Richard Arrington congratulates Hoyle Broome
Jr., vice president and general manager of WBMG-TV,
Birmingham, Ala., on the launch of the CBS affiliate’s
new tower and fall promotional campaign, “Looking
Better than Ever Brimingham.”

Newslink sets political feeds

NEW YORK-—The Newslink
Convention Service will provide
“live” feeds from both 1984
political conventions, for as
many as 60 television stations,
at total a cost of $13,000.
Using two Westar 1V tran-
sponders, 12 hours each day for
six days, the company will offer
a package of three five-minute
live feeds during scheduled
newscasts and two tape feeds
for pre-recorded material daily.
Newslink’s services will origi-
nate from two sets constructed

side by side in “sky booths” at
both convention sites.

“We’re very pleased with the
response. We’ve gotten calls
from Dayton and Columbus,
Washington, Detroit, Des
Moines and Sacramento, among
others,” said Brad Niemcek,
president, Newslink. “But we're
trying to be absolutely fair
about it, and have told them
that we won’t be taking orders
until the RTNDA.” The service
will be exclusive to each market,
he added.

Extravision on-line again

NEW YORK--Albert Crane,
vice president for CBS Extra-
vision, announced that the
teletext service will resume
regular updating of its contents
on Sept. 6. The updating was
suspended in July due to lack of
decoder availability.

Crane, noting that decoder
penetration is still his “biggest
problem,” said the revived
Extravision service will “have
less people than we used to
have.” There were 14 people on
staff, including four per diems,
when the July cutbacks were
made.

Barbara Watson, general
manager of NBC Teletext, said,
“I’'m delighted that they (CBS)
will be back in live operation.
We need both network’s support
to build the industry.”

Watson said she hopes to be
expanding her staff, but that

“probably CBS and NBC’s
biggest push will be to get the
decoder manufacturers moving.”

In Cincinnati, where Zenith
decoders are available for Taft's
Electra teletext service, dealers
met last Wednesday to plan a
major promotional push. No
figures were released as to how
many decoders have been sold.

‘Cagney & Lacey’
reaps high rating

NEW YORK—A Cagney &
Lacey rerun, cleared by only
194 CBS stations representing
94 percent of the country,
managed to garnera 19.9 rating
and 36 share on Aug. 15.

The canceled series was up
against NBC’s Pumpboys and
Dinettes on Television and
ABC’s Monday Night Baseball.




Blessing overdue

It should come

as no surprise
that station group
owners see the
possible relaxa-
tion or elimina-
tion of the FCC’s
seven-station rule
as a long-awaited
blessing. A ran-
dom sampling of
. large and small
station groups turned up no real
surprises: Executives admitted they
would be interested in buying more
stations, though they didn’t offer
specifics.

Page 8

By Alan Pearce

A major item on the agenda when

the Federal Communications Com-
mission returns from its August recess
will be a comprehensive review of the
so-called seven-station rule.

Senior FCC staff members
currently are preparing a Notice of
Proposed Rulemaking that may result
in the total abolition of the rule
which prohibits any broadcast group
from owning more than seven AM,
seven FM and seven TV stations, of
which no more than five can be VHF.

The rule was adopted in its present
form in the 1953-54 time period,
meaning that this fall’s investigation
will represent the first close scrutiny
of the rule for more than 30 years.
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Live from the fair

Amid the revelry
of the state fair—
candy apples,
sawdust and 4-H
competition — is
probably the last
place to expect a
television station
to generate nearly
40 hours of local
programming, but
for WTTV it’s a
way of life. For this Indiana station,
which has covered the Indiana State
Fair for the last 13 years,.it’s not just 11
days of special programming, but a
production that involves every aspect of
the station.

Page 12

An exercise in history, reform

Any rule-making inquiry that
threatens to change the structure of
the broadcasting industry is bound to
attract a great deal of political—as
well as business—interest. But
Chairman Mark Fowler, who has
headed the FCC for almost 2% years,
is convinced that he’s on the right
track. “The rule simply does not
measure concentration,” Fowler said.
“It measures numbers of stations. As
a guide to limiting concentration it
serves no effective purpose.”

When asked what the commission
might decide after all of the
comments and studies are in, Fowler
is predictably cautious. “The
commussion might conceivably
develop an upper limit in terms of
population,” he said. “Whatever the
commission decides will be more

rational than the arbitrary limit that
currently exists.

“If the number of stations that can
be owned is increased, it could extend
the number of production sources as
well as increase competition for the
three TV networks.”

It appears that the FCC’s
reappraisal of station ownership
limitations will receive the approval
of those Congressional leaders who
keep close tabs on
telecommunications policymaking.
Sen. Bob Packwood (R-Ore.),
chairman of the Senate Commerce
Committee, said, “The ownership
rules are anachronistic. I don’t
approve of regulatory surrogates for
the antitrust laws. Ownership rules
are totally unnecessary. If there is a
problem with concentration of

ownership, then it is an antitrust
question, not something that the FCC
should be looking at.”

Sen. Barry Goldwater (R-Ariz.),
chairman of the Senate
Communications Subcommittee,
agreed. He added, “There is no
justifiable reason for limiting
broadcast group ownership to seven,
seven and seven. The rule is
unnecessary. It represents a barrier to
competition. I am in favor of taking a
new look at it.”

omewhat surprisingly, Rep. Tim
Wirth, (D-Colo.), chairman of the
House Telecommunications Sub-
committee, believes that the seven-
station rule needs to be revised, even
though he has repeatedly warned
Continued on page 8
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Station buys on minds of owners

t should come as no surprise that
\station group owners see the
possible relaxation or elimination of
the FCC’s seven-station rule as a
long-awaited blessing.

A random sampling of large and
small station groups turned up no
real surprises as executives generally
held their cards pretty close to their
Hathaways. Most admitted, though,
that they definitely would be
interested in buying more stations.

Dick Block, executive vice
president of Metromedia Television,
said buying decisions would come
from Chairman and President John
Kluge’s office, but Block thought the
company would be in the market for
more television stations.

*“1 would certainly think
Metromedia would be exceedingly
interested in having more stations,”
Block said. “The more stations we
have, the more we can justify
programming on a national basis,
which is so expensive, and national
news services.

“There are economies of scale that
let you make those investments,” he
said.

Bahakel Communications owns
seven television stations in small and
medium markets and Cy Bahakel,
president, says the group would
immediately jump into the market for
more stations if the rule is changed.

“We would tend to stay within the
top 100 markets,” Bahakel said,
mentioning that the group’s
Charlotte, N.C., outlet is its largest
market station at number 31.

Bahakel is confident that the rule
will be repealed, or at least greatly
relaxed. “The FCC is long overdue in
making this common sense revision
and 1 believe the present people on
the commission are practical minded
people who appreciate the lack of
realism in the rule. I have every
confidence that they will repeal the
rule. It’s not in the public interest to
have an arbitrary limitation,” he said.

Bahakel can see no reason for
skilled broadcasters with
demonstrated records of respect for
FCC rules and for community service
to be kept from acquiring more than
seven stations.

Kenneth Bagwell, executive vice
president of Storer Communications,

said Storer would be interested in
more stations, but that it would not
automatically buy more stations if the
rule falls.

“In theory, the answer is yes,” he
said, “but those decisions can be
made only in light -of economic
conditions and your own corporate
economic condition at that given
moment.”

Bagwell declined to predict the
FCC’s action, but clearly would like
to see a change. “We have always felt
that such an artificial limit has no
place in the business,” he said. *“It
causes turnover because people who
are successful broadcasters want to
upgrade.

“You want to find a better property
and if you have the limit already, you
have to dispose of another one. |
think that’s destructive, not
productive,” he said.

“If you are a successful operator
with seven stations and you find an
eighth station in a smaller market
that is suffering, and you could bring
it better service, why shouldn’t you?
Don’t people in that eighth market
benefit from that?” he asked.

Dick Block

Brian Little, partner in the
investment firm of Forstmann Little
& Co., which, with former CBS
President John Backe, owns Universal
Communications Corp., a fledgling
station group owner, thinks a shift at
the FCC will raise prices.

“I think it is going to increase .
prices as more people come back into
the market,” he said. “That’s a plus if
you are already in and we feel we are
already in, with one station already
done, for all intents and purposes,
and two more in agreement.”

Sevens rule: An exercise in history and reform

Continued from page 7

Chairman Fowler that the FCC is
going too far too fast in pursuing an
“unregulatory” philosophy with the
broadcasting industry,

*“We must encourage competition
and diversity in broadcasting and we
must develop a consensus in order to
do it,” Wirth said. “One place to start
building that consensus may be the 7-
7-7 ownership rule.

The development of the seven-
station rule has a long and somewhat
convoluted history.

In June, 1940, the FCC unilaterally
decided that no single broadcasting
firm could own more than six FM
stations. The decision was released
quite suddenly and without any
lengthy explanation as to why this
course of action was taken. In its
annual report for 1940, the FCC said
that the six FM station order was
adopted “to obviate possible
monopoly and to encourage local
initiative.” In the same year, the
commission also decided no single
owner could operate more than
three “experimental™ TV stations.

By the following year—1941—the
FCC had established television as a
commercial broadcasting service and
kept the three-station limitation.

NBC petitioned the FCC to raise to
seven the number of TV stations any
single owner could operate. The
commission’s response—in 1944 —was
to raise the limit to five.

By 1946, the commission decided to
set the ownership limit for AM
stations at seven. This was in
response to a plan by CBS to
purchase an eighth AM radio station.
The FCC said no, and the seven AM
station limit was adopted as the de
JSacto rule.

Congress got into the act for the
first time in 1947 when hearings were
held at the suggestion of Sen. Wallace
White, chairman of the Senate
Commerce Committee, who proposed
what he called “a 25 percent rule.”
White’s “rule” would set no limit on
the number of stations so long as no
more than 25 percent of the total
U.S. population could be reached by
any one group owner.

The FCC vociferously opposed the
proposed legislation, which was not
even reported out of committee. The
broadcasting industry also was
opposed, saying that no ownership
limitations should be adopted by
either the Congress or the FCC.

August 1948 marked the launching
of what ultimately became the seven-
station rule. The FCC actually
proposed, in its Notice of
Rulemaking, that the existing
standards be adopted as a rule,
namely seven AM stations, six FM

stations and five TV stations. The
commission also suggested that two
minority non-controlling interests be
substituted for one sole ownership,
which would have resulted, if
adopted, in one broadcaster being
able to have minority non-controlling
interests in 14 AM, 12 FM and 10 TV
stations.

he seven-station rule inquiry

lasted more than five years. In
November 1953, the FCC finally
came up with its Report and Order
adopting the seven-station limit for
both AM and FM, but keeping the
five-station limit for TV.

Historical developments and the
close interrelationship between AM
and FM radio, the commission said,
were the reasons behind increasing
the six FM station limit to seven. TV
station ownership was limited to five
on the basis that the FCC saw

concentration of ownership problems
arising from unlimited multiple
ownership. The adoption of the rule
caused almost no divestiture
problems. Only two licensees were
over the limit.

One of them was CBS, which had
to sell its interests in three minority-
owned stations and was given three
years to do so. In putting forward the
rule, the FCC decided that a minority
interest was to be judged in the same
way as having control of a station.

Just one month later—on
December 24, 1953—the commission
adopted a Notice proposing that the
TV limit be raised to seven, with no
more than five being VHFs. Three
petitions were filed during the course
of the rulemaking. NBC suggested
that no limit be placed on the number
of UHF stations any one group could
own. Dumont suggested that the limit
be increased to eight, of which no

Stock market watchers
anticipating little impact

he financial community is

expecting the Federal Communi-
cations Commission to make
substantial changes in the seven
station rule, but it doesn’t expect any
quick effect on stock prices.

Alan Gottesman, broadcast analyst
for L.F. Rothschild, Unterberg,
Towbin, thinks the rule should be
dropped completely and he believes
such a decision will raise the value of
stations, especially those in the larger
markets.

“The price for major market
stations is going to go up, at least for
a while,” he said. “If there were a
rush for stations, it wouldn’t surprise
me.”

Gottesman sees no particular
winners and losers on Wall Street if
the rule goes. “It’s going to help
whoever sells a station in a major
market. It’s going to create new
buyers of stations,” he said.

Susan Watson, analyst for E.F.
Hutton, said a change in the rule
would be a benefit for group owners
in general, but that if audience
penetration were limited, the
networks would have the least to
gain.

Watson sees some kind of FCC
restriction after the seven-station rule
is dropped. “The networks and
Metromedia all hit more than 20
percent of the audierice with the
television stations they now own,” she

said. “So if they made the rule 25
percent or so audience penetration,
it’s not much of an increase for them.
*“But companies like Capital Cities,
which with its six stations hits only 7
or 10 percent of the audience, would
be able to benefit much more,” she

said.

Gottesman believes the rule should
be dropped completely because all the
evils it is designed to protect the
public from are also covered by other
laws.

“For instance, if you own so many
stations that you have significant
influence over the price of advertising,
that’s a monopolistic trade action
leilich is illegal already. The same for
ibel.

“The rule doesn’t cover a lot of new
ground. There is nothing, in and of
itself, that is bad about owning eight
stations,” Gottesman said.

He wouldn’t call it a prediction, but
Gottesman said a surprise that might
come out of an open market for
television stations could be that the
networks would sell some of their
stations.

“The networks may consider selling
0&O0Os. They make less money, pound
for pound, than group owned
stations, so buyers may be willing to
pay higher prices than normally called
for because they believe they can raise
profit margins,” he said.

_

more than five should be Vs. ABC
proposed the seven-station limit, with
no more than five being Vs.

Clearly, ABC won the day. On
September 17, 1954, the FCC adopted
the present seven TV station limit and
this—along with the seven-station
limit for both AM and FM stations—
has remained intact ever since.

Throughout 1956 and 1957 the
FCC considered various forms of
multiple ownership, but the 7-7-7
restriction stuck and no serious
attempt has been made to overturn it
until the inquiry that is about to
begin in earnest this fall.

hat options are being considered
by the FCC?

Strangely enough, some of them
closely resemble those that have been
considered in the past, particularly
regarding potential access to 25
percent of the nation’s TV
households, or allowing the
ownership of UHF stations to greatly
exceed the current limit of seven.

The most popular option, however,
appears to be total abolition of the
rule with tough FCC language
suggesting that, to the extent that
concentration of ownership problems
arise, they will be dealt with by the
Department of Justice prosecuting the
“broadcasting conglomerates™ under
antitrust law.

Commissioner Mimi Dawson,
however, favors the development of
some concentration measure that
would be adjudicated by the FCC.
Consequently she wants FCC staff to
take a close look at regional
concentration, cross-ownership and
other issues as the comments come
rolling in this fall.

Some commissioners, along with
some senior staff, are known to favor
the maintenance of severe ownership
restrictions on the three networks,
while loosening them substantially for
other group owners. Other
suggestions include treating radio and
TV differently and treating VHF
ownership differently from UHF
ownership.

Whatever happens, it seems that
the 7-7-7 limitations are finally going
to collapse and be replaced by
something not quite completely
different—and certainly not new.

Alan Pearce is the President of
Information Age Economics, a
Washington, D.C.-based research and
consulting firm. He was formerly
chief economist at the FCC for two
chairmen, Dean Burch and Dick
Wiley, and chief economist of the
House of Representatives
Subcommittee on
Telecommunications.
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planning tool developed by Katz Marketing
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The Indiana
Televislon Station

...or, 40 hours of down-home coverage

By Angela Burnett

Amid the revelry of the state fair—
the candy apples, sawdust and 4-H
competitions—is probably the last
place to expect a television station to
generate nearly 40 hours of local
progmmmlng from Aug. 17-28, but at
WTTV-TV it’s become a way of life.

For WTTYV, an independent serving
Bloomington and Indianapolis, it’s not
just 11 days of special programming,
but also includes a unique sales effort,
special production facilities and
involves every aspect of the station.
Over 13 years that the station has
covered the Indiana State Fair,
coverage has expanded from using
one camera to produce two children’s
shows to 10 different programs, six of
which air daily.

“We're the only people who are
equipped to do it and who want to do
it,” explained Program Director Mike
Davis. Davis added that the station
has a history of carrying
programming that could not be
carried anywhere else—like 110
basketball games.

*“l dont know of any network
affiliate that could keep their
affiliation very long pre-empting
programming for 110 basketball
games. But as an independent, we can
do this sort of thing,” Davis said.

Elmer Snow, general manager,
added, “We turn all out for it (the
fair). . . moving a lot of our
programs out there. It’s not a big
money-maker, but it’s good for the
station and the community.”

WTTV’s participation is a coopera-
tive effort between it and the Indiana
State Fair Board. Over the course of
the 11 days, WTTYV has full access to
the Lincoln Theatre, a 400-seat
facility that is used for the production
of four shows. The station also makes
extensive use of minicams and other
remote equipment.

In addition to being the home base
for WTTYV during the fair, Lincoln
Theatre is the site of continuous live
entertainment provided by the fair
and is used by the station for its
productions during inclement
weather. The theater alse is used as a
showcase for the statioa, its sponsors
and advertisers.

“Its a good shoma for our A
siation and our people,” Smew noted.
“it's & good pr on effort amd
gives us & chance (o merchueidise the
station and sponsors directly. . . R's
good public relations and soumhmg
thiut we can do for the community.

Part of the promotion includes a
series of monitogs in the theater that
preview the station’s fail
programming, list daily programming
and sports, chronicle past Indiana
State Fair Queen winners, show off
the news team and station
personalities, and billboards station

sponsors of the fair activities.
Shopping bags, emblazoned with -
sponsors and station logos and
containing discount coupons, are also
distributed to the nearly one million
people that pass through Lincoln
Theatre.

The station also uses the fair to
launch cooperative efforts with local
radio, sharing personalities and
tidbits. The coordinated promotional
effort involves WOWO-AM, Fort
Wayne, and WIRE-AM, WNAP-FM,
WIBC-AM and WTLC-FM—all of
Indianapolis.

Let's watch the state fair

Just in case you happen to be in
Indianapolis and miss the fair, but are
near a television, tune into the Jim
Gerard Show. Gerard’s daily talk
show will originate at the fair and will
feature interviews with people closely
related to the fair.

Want livelier action? Today at the
Fair with Rich Green and Joanie
Kinzler, live each weekday from the
fairgrounds, brings WTTV’s regular
broadcast of Your Show to the fair and
is what Today is all about.

For those who miss a day at the
fair or want a recap of events, Your
State Fair will provide an evening
wrap-up of the day’s activities.
Additionally, agricultural buffs can
tune in for RFD 4, hosted by Bob
Cook, for a live perspective of the
farm market.

Of course, WTTYV has not forgotten
its younger viewers and will produce
Cowboy Bob and Janie from the fair.
The two programs, mixing cartoons
with favorite hosts, will involve activi-
ties geared particularly to the younger
viewing audience.

The station also will generate
additional programs based on specific

events at the fair. The Indiana State
Fair Spotlight Sale will focus on
winners of the 4-H livestock competi-
tion sale auction. The most
prestigious and coveted non-betting
one-mile harness race for 2-year-olds
will set the stage for the Indiana State
Fair Fox Stake.

The station will produce the
Indiana State Fair Band Day
featuring more than 30 high school
bands and the Miss Indiana State
Fair Queen Pageant. All in all,
WTTYV will have nearly 40 hours,
averaging four hours each day, of
programming directly related to the
Indiana State Fair.

Bob Caldwell, production director,
explained that the station will use 75
different people to pull it off, and as
many as 30 each day. The remote
facilities set up at the Lincoln Theatre
will include four cameras, an audio
set-up and three tape machines just to
keep up the four shows produced
each day from there. But things are
not that simple.

The spotlight sale will have to be
shot at the coliseum, a second remote
truck is to be brought in for band day
and a microwave link will be set up
for coverage of the hamess race.
During the band day, every band that
enters will be recorded in its entirety
as well as the 16 finalists in their
evening performance. The 18-hour
day will then be edited for a two-hour
program.

Caldwell added that there will also
be three minicam units roving the
fairgrounds as support for the live
and daily shows. Their shoots will be
used for same-day or next-day
broadcasts. “You don't just see a
small area of the fair,” he said.

He explained that over the years
the station has expanded its fair
coverage, adding and combining
events and programs to cover the full
scope of the event. This year, Your
State Fair represents one such
change.

By using minicams at the fair and
doing some editing there, WTTV gets
a head start on the final production
of the show. It then brings the tape to
the station for final edit and roll-

together with the studio hosts. “What
we're doing with the show is taking a
lot of special events and putting them
into the magazine format,” Caldwell
said.

He added that this volume of local
production is nothing new for the
station. In the past it has carried the
Mayflower Golf Tournament for the
LPGA, using fiberoptics to hook up
the remote; three or as many as four
sporting events for broadcast on one
day; and of course these 13 years of
state fairs.

“The producer/directors that are on
staff here are some of the best in the
country,” Caldwell said. “They’re used
to doing a variety of events all in the
same day. We have people who love
their work and the harder they work,
the happier they are.”

Making the fair pay

“This is a very expensive event,”
noted General Manager Snow. “We
get through by the skin of our teeth.
But it’s a very big event in the middle
of Indiana.”

Selling programming of a state fair
is probably not the easiest job
imagined, but WTTYV appears to have
found a mix of promotions and
commercials for its advertisers that
works. Through a sponsor board,
commercials on the monitor at
Lincoln Theatre, shopping bags with
coupons and on-air commercials,
WTTYV has prepared a package that
many advertisers cannot pass up.

Bernie Souers, general sales
manager, explained that the package
offered advertisers, which would
include the promotions and spots in
most of the fair-related programs,
runs about $11,000. While individual
spots are available, usually from
$350-$650 for an event like band day,
most advertisers go for the package.

“We're 80-90 percent sold out,”
Souers said a week before the fair,
“and still going.” He added that
interest by advertisers appears to be
holding steady, with the majority of
buyers being local or regional.

“We can do a lot for the local or
regional advertiser because of the
merchandising,” Souers said. He
added that MCI has been signed on
as a national sponsor and will offer
free phone calls along its network. -

But Davis noted that the state fair
is a winming institution for the
station. “It’s exciting, it’s chalenging,
it’s fun and it's a lot of work—stall, 1
really couldn imagine it any other
way.

“What we’re doing this year is
based on a critique of what we did
last year—we evaluate sales,
production, promotion, programming
and everything else—because, we
want to make it just a little better
each year.”
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Sealed with a kiss

Easter Seal Child Danielle Berube seals a contract with
New York's WNBC deejay Howard Stern (left) and
Yankee pitcher Goose Gossage. Gossage is honorary
chalrman and Stern is radio chairman of The 1983 An-
nual Easter Seal Softball Benefit In New York and New

KYW-TV examines
Philly’s radio race

PHILADELPHIA—KYW-TV
examined this city’s radio
industry earlier this month with
a half-hour prime time special
called Radio: Red Hot and
Right Now.

KYW’s weekend news an-
chor, Dave Stanley, hosted the
special, which delved into the
competitive race for ratings
and some of the changes that
have occurred recently among
the city’s radio outlets.

The half-hour show, which
wasdrawn from a 20-part series
put together for Channel 3’s
Eyewuness News last May,
featured interviews with radio
station general managers, pro-
gram directors and air per-
sonalities that included KIP’s
Ken Garland, WPEN’s Grady
& Hurst, WCAU-FMs Paul
Barsky Butterball from WDAS-
FM and others.

In what could be a first for
television, Philadelphia’s
WWSH-FM switched music
formats live on TV. The station,
which hopes to change its call
letters later this year, switched
from adult contemporary to
top 40. Radio: Red Hot and
Right Now also profiled two
Philadelphia legends of the air:
Hy Lit of WSNI-FMand Terry
%/[l&tormouth Young of WCAU-

In Albany, N.Y., a new satel-
lite earth station has been
installed and is operating at the
facilities of WTEN-TYV, channel
10/WCDC-TV, channel 19.
Ron Pulera, president and
general manager of the two
stations, said the new equip-
ment is the largest and most
extensive in the area.

With its new dish, the station
combo will receive various
news sources and sporting
events from around the world
as well as syndicated shows
such as PM Magazine and The
Richard Simmons Show.

WTEN’s new Harris satellite
antenna measures 2914 feet in
diameter and can be positioned
by remote control from the
WTEN studios.

Howard Stern, afternoon
drive personality on New York’s
WNBC radio, and New York
Yankee relief pitcher Rich
“Goose” Gossage will be hon-

EAST

orary chairmen of the annual
Easter Seals Softball Benefit,
to be held the weekend of Aug.
20-21 at various locations
around the metropolitan area.

The benefit, which is open to
male, female and co-ed teams,
raises funds for disabled chil-
dren and adults. Stern wasa co-
host of the Annual Easter Seal
Telethon last March on WNBC-
TV and Gossage is a member of
the National Easter Seals Sports
Council.

Last week, the WNBC radio
Grand Slammers softball team
played the New York Islanders
in a softball game to benefit the
New York Special Olympics.
WNBC’s teams consists of
station staffers as well as dee-
jays Johnny Dark, Frank Reed
and Allan Beebe.

WDSB-FM, Big Country
Stereo 95 in Dover, Del., will
broadcast two hours a day
from the year's Deejay Con-
vention Oct. 10-15 at Nashville,
Tenn., Opryland Hotel.

The live broadcasts, which
will be heard in Delaware each
day from 2 to 4 p.m., will
feature interviews with a num-
ber of country music artists.

Last year’s broadcasts on the
station featured interviews—
both live and taped —with
Charley Pride, David Frizzell,
Shelly West, Sylvia, George
Lindsay (the actor who played
Goober on The Andy Griffith
Show), Jone Sun and Margo
Smith.

The week beginning Sept. 19
has been designated Health
Alert Week by WTEN-TV,
Albany, N.Y., which will use
the occasion to present pro-
gramming on TVI0 Action
Newsand PM Magazinefocus-
ing on health issues. The week
is being planned in cooperation
with 16 hospitals in the station’s
viewing area.

Channel 10’s Health Alert
Week will culminate on Satur-
day, Sept. 24, with a Health
Fair at Albany’s Philip Living-
ston Middle School. On Sun-
day, Sept. 25, WTEN will co-
sponsor Run for the Health of
It with the Hudson-Mohawk
Runners Club.
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WFAA to rock age

DALLAS—WFAA, the AM
station that changed formats
from news/talk to “Good Time
Rock ’'n’ Roll” almost two
months ago, has hired veteran
air personality “Crazy” Dave
Otto for morning drive.

Otto comes to WFAA from
KZZP, Phoenix, where he also
held down morning drive. In
his more than 14 years in radio,
Otto has also worked at KSRR-
FM, Houston, KOPA-FM,
Phoenix, and WGCL, Cleve-
land.

With the addition of Crazy
Dave Otto in the morning,
WFAA'’s new schedule of air
personalities is all set. The
lineup includes Rex Glen from
10 a.m. to 3 p.m., Dennis
Anderson from 3 p.m. to 8
p.m., Paula Scott from 8 p.m.
to 1 a.m. and Chuck Roberts
from | a.m. to 6 a.m.

KBDI-TV, Broomfield, Colo.,
has inaugurated a low-power
television transmitter to broad-
cast channel 12’s programming
on channel 11 in Boulder.

The transmitter, designated
K-11-QJ, has been built on top
of the Williams Village Towers
in Boulder and has begun
sending a 10-watt signal to an
area of approximately 25 miles
around the city. Viewers in
central Boulder and subscribers

to Boulder Cable TV now are
receiving a clear KBDI signal.

KBDI Chief Engineer Paul
Crook says the transmitter is
one of several steps in a plan
aimed at providing the entire
Boulder area with a clear KBDI
signal. He said additional equip-
ment will be added in the area
to “fill in the gaps.”

Dallas’ KZEW-FM 98—“The
Home of Rock 'n’ Roll"—will
celebrate its 10th birthday Aug.
20 with a concert featuring
Eddie Money, The Fixx and
Mitch Ryder. Tickets for the
Turn it Loose, Dallas/ Fort
Worth concert, which is spon-
sored in part by Coors Light,
went on sale July 30 at $1.98
each.

KZEW Vice President and
General Manager Jay Hoker
says 12,000 tickets have been
sold for the concert, which is
being held at the 18,000-seat
Reunion Areha. Commemora-
tive KZEW T-shirts will be
available at the concert for
$3.50 and a ticket stub.

Ten winners and three alter-
nates have been chosen to
substitute for vacationing
weatherman Joel Bartlett on
San Francisco’s KPIX-TV.
Five of the winners filled in for
Bartlett last week with the
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other five set to go this week.

The contestants, who come
from all walks of life, audi-
tioned for their TV debuts as
part of the recent Third Annual
Summer Weather Screen Test,
sponsored by the station.

The first night’s weather
report Aug. 15 featured the
Dotes Sisters from San Fran-
cisco singing the forecast. On
Tuesday, Bartlett’s substitute
was Oakland secretary Charles
Williams, who first started
watching Bartlett after he heard
about the contest.

Other winners include Tony
Gibiliscio, a San Jose native
who auditioned all three years
fora coveted appearance on the
KPIX news, and Rhoda Gross-
man, described as a “nice Jew-
ish mother” from El Cerrito,
who had the contest’s judges in
hysterics with her guilt-ridden
version of the weather.

Finishing up last week’s
forecasts was Berkeley actress
Margie McCoy. Kicking off the
second week tonight is self-
proclaimed comedian Greg
Bedford of Mountain View
followed by another Mountain
View resident, cheerleader Beth
Marcus.

Birthday wishes mundate WHIT

‘MADISON, Wis.—WHIT radio,
1550 AM, celebrated its first
birthday Aug. 2 by giving away
prizes worth more than $7,500
to listeners during a day-long
on-air celebration.

“It’s our birthday, but the
gifts are on us” was the theme of
the birthday party, which was
promoted on the stationfortwo
weeks prior to the anniversary.
Listeners were asked to send a
birthday card to the station to
qualify for a drawing for 14
prnizes during the event.

WHIT currently programs
pop hits of the 1950s, *60s and
*70s. Mike Ryan is the station’s
program director and Andy
Haynes is the station’s popular
morning man.

Cleveland’s WMJI-FM—
Majic 105.7—gave away 15
pairs of lawn tickets to a con-
cert by George Benson at the
Blossom Music Center Aug.
11. The winners *“called in to
win” Aug. 2 through Aug. 9 as
part of Majic’s Summer Con-
cert Series Giveaway.

The station also will give
away 12 pairs of lawn tickets to
a Sheena Easton concert Aug.
24 and 25 pairs of lawn tickets
to the Cleveland Orchestra’s
performance on Aug. 26 at
Blossom.

One grand prize winner of
the Summer Concert Giveaway
will win a dinner at Blossom, a
pair of seats in the pavilion for
the Cleveland Orchestra concert
and a season pass for two to the
orchestra’s 1984 concert series
at Blossom.,

In Chicago, WIND radio
and WFLD-TV simulcasted a
public forum featuring Mayor
Harold Washington on Aug. 8.
The hour-long program—
Mayor Harold Washington;
The First 100 Days—included
questions from the studio
audience and viewers and
listeners at home.

WIND Talkradio personality

,};‘;

Norman Mark moderated the
forum. Most questions focused
on the mayor’s impressions of
his first 100 days in office.

Chicago’s new public TV
station—WYCC-TV, channel
20—will preview its fall semester
during the week that begins
Aug. 22. The station, which is
operated by the City Colleges
of Chicago, is offering a series
of telecourses. The preview
week will give Chicagoans a
chance to.see some of the
telecourses in action before
registering.

WYCC'’s telecourses include
lessons in conversational Spanish
and German as well as sign
language. 4 Wok Thru China
instructs viewers on the won-
ders of Chinese cuisine.

AV

WHIT's Andy Hayne, morning man (left), and Mike Ryan, pro-
gram director, look over thousands of cards sent to the station
on Its first birthday. Card senders qualified for a chance to win
one of 14 birthday presents worth more than $7,500.
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Blair Radio has been chosen
as the national sales representa-
tive for KSOO/KPAT-FM,
Sioux Falls, S.D. KSOO broad-
casts at 10,000 watts during the
day and 5,000 watts at night.
The adult contemporary sta-
tion also offers regional news,
weather and sports.

KPAT is also an adult con-
temporary station. Blair touts
the combo as the strongest in
South Dakota radio.

Radio rep Hillier, Newmark,
Wechsler and Howard has
assumed the national sales
representation of WUSY-FM
in Chattanooga, Tenn. The
station, which used to be adult
contemporary WQLS-FM, now
features a modern country
format and calls itself “U.S.
101.”
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‘Moneyline’
syndicated
nationwide

ATLANTA —Meredith Radio
Syndication has begun national
distribution of Richard Warner's
Moneyline after two years of
test-marketing the feature in
Georgia.

The feature, which is avail-
able to stations on a market-
exclusive basis with 10 new
one-minute segments per week,
has been sold to WGST, Atlanta;
WWL, New Orleans; KCNN,
San Diego; WIW, Cleveland;
and more than a dozen stations
in smaller markets.

Richard Warner’s Moneyline
features business and marketing

news of interest to the consumer.
The show has won numerous
awards including the Associated
Press’s 1983 Outstanding Radio
Feature Award for Georgia.
The series is heard on 106
stations comprising the Georgia
Radio News Service, a statewide
radio network operated by
Meredith Broadcasting, Atlanta.

The Wine Cellar, a daily
radio feature heard for the last
nine months on New York’s
WVNJ (now WHTZ), now is
being syndicated to stations on

a barter basis. The feature is
being produced and distributed
by Garden State Radio News,
Whippany, N.J.

Each day, program host Bob
Schoolsky reports on the latest
wine news and interviews wine
makers. The host of the 214~
minute feature has written
about wine for Newsday, Wine
and Spirits Buying Guide and
France’s Vinetec Presse.

Rock music specials on NBC
Radio’s The Source this month
include Asia the weekend of
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Aug. 26-28 and Culture Club,
Wednesday, Aug. 31. The Cul-
ture Club concert, which will be
broadcast live from Philadel-
phia’s Tower Theatre, will be
produced by Starfleet Blair,
which also will handle satellite
transmission of the concert.

The Asia special will feature
interviews with band members
Steve Howe, Carl Palmer, °*
John Wetton and Geoff Downes
as well as selections: from the
group’s two albums—Asig and
Alpha. The Asia program is
produced by Denny Somach
Productions.

Reach pager approved for subcarrier use

WASHINGTON—The FCC
has approved the first pager for
use with subcarrier channels of
FM radio stations. The tone
and voice pager—TVC-1—is
distributed by Reach Inc.,
Lincoln, Neb.

The TVC-1 can be used with
local paging systems or with the
nationwide Reachcast System.
Reach has more than 70 stations
connected to its national net-
work from Hawaii to Portland,
Maine.

The new pager has an audio
output of 150 MW and can be
operated for a year on the same
battery. Options include a
vibrator operated independent
of the voice signal to permit
group calls. An on/ off switch is
also available.

The Broadcast Equipment
Division of NEC America Inc.,
Elk Grove Village, Ill., has
unveiled its new three-chip
CCD color camera. The SP-3
interfaces directly with %-inch
Beta and M tape formats as
well as with 3%-inch U-matic
tape formats.

The 7.3-pound camera fea-
tures three charge coupled
devices, image sensors designed
for use in solid-state broadcast
quality cameras. There are two
such image sensors for the
Green channel and one for the
combined Red/Blue channel.

The SP-3 also features an
optional l4-inch VTR, a low-
pass filter to reduce “ghosting™
and a signal-to-noise ratio of 54
dB. The camera costs $19,000.

The Canadian Broadcasting
Corp. has purchased 29 Beta-
cam three-tube camera/ VTR
systems for ENG and- EFP
assignments. The equipment is
scheduled to be delivered this
fall.

Other Canadian broadcasters
which have selected the Beta-
cam equipment include the
Global Television.Network,
CFYO-TV and CJOH-TV and
a number of independent broad-
cast TV stations.

Sony Corp.says it has devel-
oped a digital color television
system that displays a superior
quality picture. The system’s
digital processing completely
separates luminance and color
signals as it receives them,
something conventional systems
cannot do.

The video circuitry uses
semiconductors and digital
processing components and
incorporates a non-interface
scanning system that doubles
the number of scanning lines
and yields higher density pic-
ture elements, according to
Sony.

The company also said the
digital circuitry promises to
reduce the number of compon-
ents and thus the adjustment
steps during production as well
as production costs.

Modular keyboard assem-
blies available with four, six or
eight positions for rapid inter-
connection are now being mar-
keted by Belden/CPD, Geneva,
1. .

The assemblies use 26 AWG
tinned copper conductors and
polypropylene insulation to
provide a 30-volt rating. The
plugs carry 0.5 amps of power.
The units are available in un-
shielded and Bendfoil shielded
versions.

Belden’s new keyboard as-
semblies can be ordered with
either a 15-inch retractile cord
or a standard 18-inch straight
cord.

Ross Video Ltd., Iroquois,
Ontario, has introduced the
model RVS 517 video produc-
tion switcher for use in studios,
mobile units and post-produc-
tion facilities.

The RVS 517 is available
with either 12 or 20 inputs and
features two independent multi-
level effects units. Each unit
can control up to four video
sources in combination with
the Ross Transition Preview
system.

The switcher isalsoavailable

with interfaces for all major
computerized editing machines,
digital effects systems, analog
key borders, rotary spin and
matrix wipes and the Ross
Scene Store memory system.

News-Press and Gazette Co.,
St. Joseph, Mo., has purchased
JVC VCRs, cameras and
monitors valued at nearly
$170,000 for its three TV
stations.

WJTV-TV, Jackson, Miss.,
is upgrading its editing suites
with three CR-6650U 3%-inch
players and three C-2082UM
19-inch color monitors. The
station has also added four CR-
4700U portable recordersand a
KY-310 color camera.

The company’s KAAL-TV,
Austin, Minn., has ordered
eight CP-5550U 3-inch video-
cassette players, a VE-90A
editor with CR-6650U and CR-
8250U VCRs and two CR-
4700U portable VCRs. The

Reach TVC-1 tone and voice
pager.

NEC’s SP-3 CCD color
camera, shown with %2-inch
Betacam recorder.

station also ordered a KM-
2000U special effects generator
for its production van.

In Savannah, Ga., WSAV-
TV will soon be equipped with
three KY-310U cameras, three
CR-4700U portable recorders
and a KM-2000U special
effects generator.

Micro-Phonics Ltd. of Mesa,
Ariz., has come out with a
portable FM receiver that can
be worn behind the ear. The
company’s Earadio is expected
to be on store shelves soon.

The half-ounce Earadio,
available in red, beige, blue and
saddle-tan, comes with a minia-
ture speaker that is placed
directly into the ear with the
receiver tucked behind the ear.
The radio uses an A-76 battery.
A dual speaker design is avail-
able for stereo sound.

Texscan Corp., Phoenix,
Ariz., is calling itself *“the

world’s largest manufacturer of
character generators™ in the
wake of its recent acquisition of
Computer Video Systems, Salt
Lake City.

The acquisition, paid for
with Texscan stock early this
month, will bring “new pro-
ducts in the areas of teletext
and commercial insertion to
the Texscan product line,”
according to Texscan Chairman
Carl Pehlke.

Mirage, described by manu-
facturer MCI/Quantel, Palo
Alto, Calif., as “the ultimate
illusion,” has been installed at
Trans America Video, Holly-
wood. The facility is the first
West Coast production house
to install the digital picture
manipulation system.

MCI1/Quantel says Mirage is
actually an optical house in the
TV studio, a picture animator
“able to achieve virtually any
effect the creative person can
conceive, in real time and with
real video.”

The system’s special effects

include page turns, globes,
cylinders, flag waves, cubes,
cones, spirals and explosions.

50 years of Miss Americas to highlight ‘83 pageant

NEW YORK—One of the high-
lights of this year’s Miss
America Pageant, scheduled to
be televised live on NBC-TV
Sept. 17 from 10 p.m.-midnight,
will be a reunion of Miss Amer-
ica titleholders encompassing
the last 50 years.

The pageant, which is held
each year at Atlantic City’s
Convention Hall, is the 30th
consecutive pageant to be tele-
vised live. Former Miss Ameri-
cas returning for the reunion
range from Marian Bergeron,
Miss America 1933, to Elizabeth
Ward, Miss America 1982. The
pageant’s host is Gary Collins.

NBC-TV’'s We Got It Made
will be the first of the network’s
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new shows to premiere this fall
when it begins its run on Thurs-
day, Sept. 8, at 9-9:30 p.m.
EDT.

The new comedy series de-
picts the zany mixups that
occur when two New York
bachelors with steady girlfriends
hire a beautiful, blonde live-in
maid. Bachelors Jay and David
are played by Tom Villard and
Matt McCoy, respectively. The
harried girlfriends—Claudia
and Beth—are played by Steph-
anie Kramer and Bonnie Ur-
seth.

We Got It Made is produced
by Intermedia Entertainment
and the Farr Organization in

association with MGM. The
sitcom’s executive producer is
Fred Silverman.

Country music stars will
headline a fall TV special,
Country Gold, slotted for
September/October. Hosted
by Robert Urich, the show will
feature T.G. Sheppard, B.J.
Thomas, Tammy Wynette,
Tanya Tucker, Waylon Jen-
nings, Jerry Reed, Sylvia, Ricky
Skaggs and other notables.
Multimedia Program Produc-
tions taped the program at the
Tennessee Performing Arts
Center, Nashville.

Jariie Fricke: You Ought To
Be In Pictures recreates great
moments in Hollywood musi-
cals with the country music

female vocalist of the year.
Fricke will be joined by Ala-
bama, Ronnie Milsap, George
Jones and others. The special
will be produced by Jim Owens
Entertainment and Multimedia
Program Productions.
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a two-hour<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>