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If you needed maps
yesterday
you should have called
us today

Production schedules are tight. You need accurate strand maps, make-
ready surveys, and as-builts. And you need them fast.

Mapping

D . The experienced mapping and drafting personnel at Jackson Enterprises
93'9" can help you meet those deadlines. Aided by the Cablegrid 2000 System,
' i we generate maps faster and more accurately than manual systems
ConStrUCtlon permit. Maps are stored on floppy discs for quick retrieval and delivery
TOOlS to our customers. No other mapping organization has the technology

and experience we offer to the Cable industry.

Call Jackson Enterprises the next time you need mapping services, and
you need them on time.

Jackson Enterprises

Post O ffice Box 6, Jackson Lane, Clayton, Ohio 45315 (513)836-2641
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can match our
miles of 440 MHZz

... except our own Magna 440 Mobile Training Center

Thousands of miles of Magna 440
MHz are up, and operating ... the
widest bandwidth cable system . ..
proven in the field.

The technical assistance we offer
with our systems is proven too -
thousands of miles are being
logged by our Magna 440 Mobile

system —are integrated for the
same high channel capacity.
And all 58 channels provided are
of the standard frequency assign-
ment, unlike other systems, simply
claiming high channel capacity.
With Magna 440, you can be
confident in leadership through the
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The heart of the MAGNA 440 MHz

Training Center to give systems system. Your mainstation amplifier is 1990s and beyond, and you'll save
engineers and technicians “hands completely modular and upgradable. the expense of replacing systems
on” training. or over-lashing later.

Our technical assistance also
includes complete systems design,
close installation supervision and
continuous field engineering
support

We can back our systems this
well because they all have the
quality and expertise of the estab-

lished Magnavox reputation. = : Mq navox
All the components of the Magna
440 system - including amplifiers, , MTV///
passives subpassives, connectors, g e mromnczssrcontoles N &

Get on the Magna 440 systems
bandwagon now! Write for com-
plete information or call us today at
315-682-9105 or toll free at 800-
448-5171 (except NY State).

converters and our Digital System Madgna 420 maing»'afion_gmg!iffff; A NORTH AMERICAN PHILIPS COMPANY
Sentry® line status monitoring Slalts monfore - wige cigra 100 FAIRGROUNDS DR., MANLIUS, N.Y. 13104
- g

The Leader With Commitment



e (ghyime/mz;/ Shrermo-Plastics

DUFBF<~BOX scpics

Prewire Apartment House Boxes &
Security Enclosures
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*Greater durability than metal.
*Sizes and models for every application.
*Custom designs for special quantity orders.
*Lighter weight than metal.
“Superior “TAMPER-PROOF” protection.
*Permanent impregnated colors.

‘ *Non-corrosive— “last almost forever.”
‘ ’ ®
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SUBSIDIARY OF RMS ELECTRONICS INC.

20 Antin Place, Bronx, N.Y. 10462 ¢ (800) 221-8857 Toll Free (Continental d.S., Puerto Rico, U.S. Virgin Islands)
Tel. (212) 829-1070 Call Collect (N.Y. State Only)
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COMING SOON!
1982 EASTERN SHOW

A comprehensive program of manage-
ment, marketing and technical seminars.
First hand words from the foremost ex-
perts in their fields.

Largest display of cable industry products
and services ever seen east of the Missis-
sippi! All under one roof!

Great Stars! Bob Hope! Art Buchwald!
Golf and Tennis Tournaments! Parties!

Banquets! Major League baseball action
with the Atlanta Braves!

Registration is now underway for the Cable
Industry’s greatest event in the eastern
U.S.A.! Don’t delay — make your reserva-
tions Now!

PRESENTED BY

THE SOUTHERN CABLE TELEVISION ASSOCIATION
SEPTEMBER 9, 10, 11
GEORGIA WORLD CONGRESS CENTER, ATLANTA

FOR INFORMATION, CALL OR WRITE: CONVENTION & SHOW MANAGEMENT CO.
3355 LENOX RD., SUITE 952, ATLANTA, GEORGIA 30326 / 404-237-8228



| Our Agile 24 satellite receiver system
; makes things perfectly clear.

Standard Communications' new Agile
24M/S satellite receiver system does
everything a broadcast studio model
does—except cost as much.

, The Agile 24M is a highly cost-effec-
N tive, reliable satellite receiver featuring
! advanced circuitry like a fully synthe-
| sized phase-lock-loop tuning system, a
¢ pre-selector tracking filter, and a PLL
demodulator. Dual conversion design
converts the incoming signal twice for
: better selectivity and image rejection.

The threshold extension circuit reduces
noise by as much as 2 dB on dark
: scenes, delivering a static threshold as
low as 5.5 dB carrier-to-noise. That
means blacker blacks in dark scenes,
with reduced sparkles.
The Agile 24M is a 24-channel,
stand-alone master receiver with suffi-
cient gain to drive as many Agile 24S

st e .

e

slave receivers as required to satisfy any
satellite communicatons system. The
unique Agile 24S slave receivers offer all
the operating features of the Agile 24M
with the exception of the first block down
converter. The active ampilifier loop-
through design of the Agile 24S is cost-
effective, eliminating need for redundant
passive power dividers.

Nearly all critical adjustments and test
functions can be accompiished by ac-
cessing the front or rear panel of Agile
24/S receivers. The multi-function front
panel meter permits zero tuning as well
as carrier-to-noise metering, eliminating
the need for special test equipment.
Channel indicators display both tran-
sponder number and frequency in MHz.

The Agile 24 receiver system carries
Standard's full technical support. System
installation and alignment is facilitated by
enlarged schematic diagrams and an
illustrated technical manual. Standard’s
field engineers offer operator training as
well as on-site repairs. Where factory
service may be required, 48-hour turn-

around and a loan equipment plan are
available to minimize system downtime.

Look to Standard to handle all your
TVRO system needs with a complete
line of LNAs, down converters, earth sta-
tion antennas and microwave interfer-
ence filters.

o)
 Standard
Y. Communications
Standard Communications Corp.
P.O. Box 92151
Los Angeles, California 90009
213/532-5300

In Canada:

COMALCO LIMITED

Unit 6, 6325-12 St. SE

Calgary Albert, Canada T2H3K1
403/259-3101

...the TVRO System people
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Trap more profits while securely trapping out non-subscribers.
PICO's SUPER TRAP is deeper and narrower, making it possible
to receive both upper and lower adjacent channels from
Ch. 2 through Ch. I.

PICO's SUPER TRAP can be tap mounted, strand mounted, or
installed on a structure under the eaves.
And PICO’s SUPER TRAP is com-

patible with systems up to 400 MHZ. péﬂﬁg
So if your game is profit, let —
PICO be your guide. That's a name 1001 Vine Street, Liverpool NY 13088

you can grow with. Telephone: (315) 451-0680



Techscope

Low-Power Exemption

The FCC's rules authorizing low-power television officially
took effect on June 17. The rulings carry a new exemption to
the commission’s ongoing freeze on station applications.
Under the first-phase of several exemptions—this being tier
one—applications will be accepted from areas where the
transmitter site is at least 55 miles outside any of the top 212
television markets.

FCC staff members said they have received nearly 6,000
applications for low-power stations and have given approval
to more than 200 so far. All of those stations are in rural
areas. The commission had voted in favor of the low-power
television plan last March.

Able To Leap Tall Buildings

it's not a bird, a plane or superman, but a new earth station
atop Manhattan Cable’s 23rd Street headquarters. The facility
consists of two spherical antennas that resemble twin sloping
walls. Each antennais 22.5 feet tall and 36 feet wide, and is
constructed with a series of rectangular panels on steel frames
that form a reflector. The sophisticated equipment, designed
and manufactured by United States Tower Company, will enable
Manhattan Cable to receive transmissions from every satellite
which casts a footprint across North America.

QUBE In “Beer City”

Warner Amex's QUBE is coming to “beer city.” City officials
gave the nod to V/arner Amex, allowing it to seek a franchise in
this 252,000-home city. Warner Amex has proposed a 1,165-
mile plant with extensive use of fiber optic technology. The
system will have capacity for 106 channels including the QUBE
two-way interactive service. One hitch remains: the mayor has
veto.

Solid Companies

Both C-COR Electronics and AM Cable TV Industries have
recently received awards from nationally recognized business
magazines. Forbes magazine chose C-COR as one of 27
companies from a field of more than 7,000 publicly traded
securities to be recommended on the basis of earnings growth,
return on equity and other criteria. Likewise, AM Cable was the
recipient of an /nc. magazine award honoring America’s fastest-
growing, publicly held, smaller U.S. corporations. AM ranked
49th out of Inc.’s top one-hundred by posting a sales increase of
$13 million (1080%) during the period 1977-1981. The bottom
line criteria for both of these awards, as expressed by one
observer was, "If a stock can be strong when the market is
slipping, it is likely to do well when the market picks up.”

Hughes Uplink Facility

NEW YORK—The Hughes Corp. has selected a depressed area
of Brooklyn as the site of uplink facilities for its three new
satellites, the first of which is slated for launch late next spring.
The Brooklyn facility—tagged the Galaxy Satellite Station—will

be one of two national satellite communications centers.
Another will be constructed on the West Coast, a company
spokesman said. National Satellite Services Inc., a Hughes
subsidiary, will buy the city-owned property for $1.2 million and
spend $15 million to build the complex. The facility, to consist of
seven antennas and a 45-foot-high microwave antenna tower,
will be used for satellite tracking in addition to uplinking. The
project atso will include a microwave network that will connect
the transponder users' program studios in Manhattan to the
center.

Space Call

If your long distance phone bills haven'’t been big enough
lately, AT&T has found a new long distance service for you to
spend money on. You can now call the space shuttle Columbia.
If you've always wanted to be an astronaut, now’s your chance;
they say it's the next best thing to being there. You won't be able
to actually talk to the astronauts, but you can listen in on their
conversations via the Johnson Space Center in Houston.
Beginning at 10 a.m. the day of the launch just call (900) 410-
6272 and for 50 cents for the first minute and 35 cents for each
additional minute, you can eavesdrop for up to 2%z hours.
Listening for the full 2%z hours comes to a mere $52.65.

Shuttle Rate Launch

Satellite companies planning to put birds in orbit via the space
shuttle may find the method more expensive than they
previously anticipated. The National Aeronautics and Space
Administration recently announced an 85 percent increase in
the launching fees for commercial and foreign customers of the
space shuttle. After introductory rates expire in 1985, it will cost
$71 million (in 1982 dollars) to use the full cargo bay of the
shuttle. However, it is expected that more than one satellite will
be launched from the cargo bay on each flight. The charges do
not include the cost of the payloads themselves or any extra
propulsion systems required to boost the payloads to higher
orbits after they are released from the shuttle. Communications
satellite companies are expected to be among the primary users
of the shuttle. The $71 miliion rate will be in effect from October
1, 1985 to September 30, 1988.

Father Of QUBE Stands Alone

The technical father of QUBE isn't Rubix, but James Fischer
who was, until recently, Warner Amex Cable's senior vice
president and chief scientist. For dreaming up all that
interactivity, along with some other down-to-earth dabbling in
security services, financial planning and corporate
management tools, Fischer stepped forward on the closing night
of the National Cable Television Association Convention to
receive the 1982 Engineering/Operations Achievement Award.
Now he's taking whatever blue-sky ideas he has left-over into
his own consulting firm and swapping ideas with systems and
ancillary data companies. Warner Amex, where Fischer spent
his technology know-how since 1975, can still tap his brain for
advice, or a friendly chat over cubes from that other inventor.
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Addressability isn't
equipment.

It's a marketing
concept.




It’s time to think about
addressability in terms of how
you market your product.

Your business may be great
today. But subscriber tastes can
quickly change, creating a new
market that’s not satisfied with
yesterday’s programming.

Addressability delivers
more specialized
entertainment.

Your subscribers will want
selections tailored to their
personal needs. They’ll want
a wider assortment of
programming to choose from.
In short, they’ll want
everything only addressability
offers.

It pays you to

go with addressability
There’s almost no limit on the
advanced program packaging
you can sell with an addressable
system. Like college courses,
hobby classes, job enrichment

programs, even business and
personal financial programs.
Plus all the revenue-building
opportunities from pay-per-
view, multi-pay marketing
and tiering.

Make a change for the better.
With addressability, you can
run cost analyses on all your
programs to determine
profitability. You can track
viewing trends to change your
offerings as the audience
changes its tastes.

And when they do, you can
change service levels quickly
and efficiently right from the
office. Only addressability puts
at your fingertips an almost
limitless number of ways
to expand your market
opportunities as well as
your profit potential.

You'll be sold on Oak.

Of all the people selling
addressable systems,

why should you choose Oak
Communications Systems
(formerly Oak Communications
CATYV Division)? Experience.
We've been involved in the
cable industry as hardware/
software designers and builders
for over 15 years. We invented
state-of-the-art addressability
and introduced it in 1977.

Today, over 300,000 cable
subseribers and 600,000 STV
subscribers have Oak
addressable systems.

When you select Oak, you're in
good company.

For more information on how
you can profit from an Oak
addressable system, call our
toll-free phone number:
800/323-6556 (in Illinois
800/942-6345). Let us show you
how Oak addressability can be
the golden egg in your
cable system.

Oak: The first choice
in addressability.

OAK

Oak Communications Systems
PO. Box 517 Crystal Lake, lllinois 60014
Subsidiary of Oak Communications Inc.



At $695, SAM Jr. isn't the
lowest-priced signal level meter
you can buy. But it's the only
low-priced meter that doesn't
ask you to make sacrifices.

You don't have to give up
performance with SAM Jr. The

+.75dB amplitude accuracy

1s lots better than the closest
competitor. And it holds for the
entire -35 dBmV to +60 dBmV
range.

SAM Jr. doesn't ask you to
compromise reliability and
construction, either. The drawn
aluminum case is tightly sealed

and has a lexan-clad
backprinted panel. Everything
about SAM Jr. is built to take all
the banging about a signal
level meter has to expect. And it
weighs less than 6 pounds.
SAM Jr. is available in a VHF
version that covers 10 to 300
MHz in five bands of all-
electronic tuning. (No adapters
or compensators are needed).
A 450 MHz range extension is
optionally available. If you
need to go even higher, we
have a UHF version that covers
the 470 to 830 MHz spectrum.

" SAM Jr. The meter by which low prices

Another thing to remember:
SAM's price includes
rechargeable batteries and
charger—usually offered as
options on other meters.

Sure, you can pay a few
dollars less for a signal level
meter. And pay, and pay, and
pay.

For details, contact Wavetek
Indiana, Inc., 5808 Churchman,
PO. Box 190, Beech Grove,

IN 46107. Phone Toll Free
800-428-4424. In Indiana (317)
787-3332. TWX 810-341-3226.

WAVETEK:

should be measured.

<
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Seminars

July

3: The Ad Hoc Committee to form the National Association of
Radio and Telecommunications Engineers will hold a meeting
at the Red Lion Motor Inn, Portland, Ore. Contact Ray Thrower,
(503) 581-4031.

9: Introduction to Digital Electronics Workshop taught by
Joseph J. Carr, at the Baitimore inner Harbor Hyatt Regency
Hotel.

14-17: The Florida Cable Television Association's annual
convention will be held at the Dutch Inn, Lake Buena Vista,
Florida. For more information contact the FCTA, (813) 688-3787.
14-17: The Mississippi Cable TV Association’'s annual
convention will be held at the Royal D'Iberville Hotel, Biloxi, Miss.
Contact Susan Watts, (601) 266-4189; or Geary Stills, (601)442-
5418.

19-21: The annual convention of the Cable Television
Administration and Marketing Society, “CTAM '82: The Winds
of Change,” will be held at the Hyatt Regency in Chicago. Contact
CTAM, (202) 296-4219.

21: The summer conference of the New England Cable
Television Association will be held at the Sheraton-Tara in
Nashua, N.H. Contact Gary Cain, (603) 224-3373.

22-23: Telestrategies Inc. is sponsoring a seminar on
“Interactive Two-Way Cable TV Technologies and Opportunities”
at the Hyatt Regency O'Hare in Chicago. For more information
call (703) 734-7050.

August

2-4: A Community Antenna Television Association basic
technical seminar will be held in Boise, Idaho. Contact the CATA
Engineering Oftice, (305) 562-7847.

4-6: Magnavox CATV Systems will be conducting a field
training seminar with its Mobile Training Center in Syracuse, N.Y.
Contact Larry Richards, (315) 682-9105.

5-7: The first annual SPACE convention and exhibition will be
held in Omaha, Neb. Contact Carole Sutter, (202) 887-0605.
8-9: Magnavox CATV Systems will be conducting a field traiing
seminar with its Mobile Training Center in Syracuse, N.Y. Contact
Larry Richards, (315) 682-9105.

18-20: The 1982 convention of the Rocky Mountain Cable
Television Association will be held at the Hilton Inn,
Albuquerque, N.J. Contact Oscar Davis, (505) 538-3701; or Ray
Polvadore, (505) 867-4444,

22-24: The summer conference of the Michigan Cable
Television Association will be held at the Hilton Hotel in
Traverse City. Contact Sandra Applegate, (313) 235-6112.
30—September 3: A Community Antenna Television
Association advanced technical seminar will be held in Phoenix,
Arizona. Contact the CATA Engineering Office, (305) 562-7847.

September

1, 2, 3: A Blonder-Tongue MATV/CATV/Earth Station
Technical Seminar will be held in New Orleans, La. in conjunction
with Spivey-LeBoeuf Associates. Contact Glenn Stawicki or
Gloria Rothfuss (201) 679-4000.

9-11: The annual convention of the Southern Cable Television
Association, the Eastern Show, will be held at the Georgia World
Congress Center in Atlanta. Contact Nancy Horne, (404) 237-
8228.

9-11: The S.B.E. central states convention will be held at

|

Stouffer's Riverfront Towers in St. Louis. Contact Andy Butler,
(314) 644-1380.

13-15: The annua! fall convention of the Wisconsin Cable
Communications Association will be held at the Concourse
Hotel, Madison, Wis. Contact Tim Hanson or Lynne Walrath,
(608)256-5299.

14: The second annual dinner meeting of the Southern
California Cable Club, with Turner Broadcasting President Ted
Turner as speaker, is scheduled. Contact (213) 655-4150.
15-16: A Blonder-Tongue "Satellite TVRO Earth Station”
seminar will be held in Lincroft, N.J. Contact George Chingery,
(201) 679-4000.

15-17: Magnavox CATV Systems will be conducting a field
training seminar with its Mobile Training Center in Boston.
Contact Larry Richards, (315) 682-9105.

15-17: The sixth international fiber optics and communications
exposition, FOC ’82, will be held at the Los Angeles Marriott
Hotel. Contact information Gatekeepers, (671) 739-2022.
19-22: The Pacific Northwest Cable Communication
Association annual convention will be held at the Sea-Tac Red
Lion Inn, Seattle. Contact Douglas Rice, (406) 245-3051.
20-21: A seminar entitled “Satellite Communications,” sponsored
by Telestrategies Inc., will be heid at the Key Bridge Marriot in
Washington, D.C. For more information contact Telestrategies
Inc., (703) 734-7050.

20-22: Magnavox CATV Systems will be conducting a field
training seminar with its Mobile Training Center in Boston.
Contact Larry Richards, (315) 682-9105.

20-23: The annual convention of the New England Cable
Television Association will be held at Dunfey-Hyannis Hotel in
Hyannis, Mass. Contact Gary Cain, (603) 224-3373.

20-24: The International Symposium on Subscriber Loops
and Services will be held at the Toronto Hilton Harbour Castle
Convention Centre, Toronto, Ontario. For more information
contact Douglas Peck at (416) 599-684(.

23-25: Magnavox CATV Systems will be conducting a field
training seminar with its Mobile Training Center in Boston.
Contact Larry Richards, (315) 682-9105.

26-28: The fall convention of the Kentucky CATV Association
will be held at the Marriott Resort in Lexington. Contact Patsy
Judd, (502) 864-5352.

27-29: The annual convention of the Minnesota Cable
Communications Association wi!' be held at the Radisson
South Hotel in Bloomington. Contact Mike Martin, (612) 861-
1166.

Looking ahead

October 10-12; SCTE Fall Engineering Conference, Don
Caesar Beach Resort Hotel, St. Petersburg, Florida.

October 19-21: Mid-America Cable TV Association Convention,
Excelsior Hotel, Tulsa, Oklahoma.

October 22-24: National Association of MDS Service Companies
(NAMSCO) Convention, Sheraton Hotel, Washington, D.C.
October 26-28: Atlantic Cable Show, Bally Park Place, Del
Webb's Claridge and Brighton Hotels, Atlantic City, New Jersey.
November 7-9: Subscription Television Association convention,
Los Angeles Airport Hyatt Hotel.

November 17-19: Western Cable Show, Anaheim Convention
Center, Anaheim, California.

1983

February 2-4;: Texas Show, San Antonio Convention Center.
June 12-15: National Cable Television Association convention,
Houston.
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How many 440 MHz
amplifiers do you need
- 10 go 30 miles?

How many indeed? At two
regular cable amplifiers per mile
you'd need 60 of them. But you
know a cascade that long won't
work. All you'd get is noise and
interference.

The AML altemative. If you use
Hughes AML the answer fo the
headline question is “one” From
ourtransmitterinputto ourreceiver
output 30 miles away, the com-
posite fripie beat and synchronous
cross modulation is equivalent to
just one cable amplifier.

But that’s not all. Hughes AML
now offers 60 channel capacity
so you can deliver all the latest
services. One-way and two-way
transmission of video or data

©1981

means you can offer local origi-
nation, institutional and subscriber
interactive services. And AML
handles the latest multiple tier
and addressable converter
scrambling systems.

Our latest but not our last
model. We've never been sat-
isfied. So every improvement we
make is designed to be appli-
cable to all previous models. We
started with 12 channel capacity
and worked our way up to 60. But
even that first unit could be easily
upgraded to match today’s

[l Dl 4
HUGHES AIRCRAFT COMPANY

capacity and capabilities.

Count your customers.Then
count the number of households
within a 30 mile radius of your
head end.Then send for more
information on the amplifier with
the 30-mile range: Hughes AML.
For more information on
Hughes AML systems, write or call:

Hughes MICROWAVE ™
(ommunitaTions
PRODULTS

P.O.Box 2999, Torance, CA 90509,
(213) 517-6233. After hours
emergency service (213) 534-2170.
In Canada: Micro-Sat
Communications, Ltd., 975 Brock
Road South, Pickering, Ontario
Canada L1W3A4,(416) 839-5182,




Editorial

Local Origination And
Community Access: A
Renaissance?

The franchising process in many
communities across the country has
committed multiple system operators and
independents to providing local origination
studios and equipment both for their own
commercial use and the use by community
groups through access channels. This
issue of CED magazine features several
articles that will be of interest to system
operators currently operating, or soon to
be operating, local origination services.
The article by Richard Cerny of Artel
Corporation offers technical information
on the use of fiber optical equipment in
remote ENG production with all the
advantages of freedom from EM! and RFl
that fiber optics bring. Tom Garofalo's
article presents a good breakdown of the
equipment required for local origination
and their costs for the operator planning
to offer LO facilities. The Product Profile
this month features a list of two-camera
remote mobile production vans including
all the equipment specified by the various
design and sales companies along with a
single package price.

In earlier years, system operators who
had local origination capabilities often lost
money on them and many eventually shut
them down. Due to franchise requirements,
local access channels continued to be
available but little interest was shown in
them by the operators. But over the past
couple of years, new interest and support
is evident, due in part to new franchise
requirements. Greater potential exists for
local advertising on LO channels, as well
as increased availability of programming
sources, including teletext. System opera-
tors seem to have a greater awareness of
the public relations potential for their
system in the community they serve and
are providing increased support for
community access and use of their
facilities. Local origination is no longer an
afterthought.

And rightly so. A random telephone
survey of cable television subscribers in
the East Lansing, Mich., area in 1979
revealed some interesting numbers. Of
the subscribers contacted, 75 percent
were aware of community access chan-
nels and 53 percent watched regularly.
Cable systems elsewhere are experienc-
ing similar viewership.

Many system operators will say they

are required to provide community access
channels and equipment but that they are
seldom used. While one hears this
complaint much less often, one wonders
whether it is true or just a cop-out
because operators would rather not be
required to offer community access.

An example of community use of the
access equipment in a typical local
system that seems to refute that complaint
is the experience of Austin, Texas,
Community Television. Operated by
volunteers on a shoe-string basis, the
logs of equipment checked out by com-
munity groups showed that in 1981, 1,295
entries were made. The editing equipment
was in use for 5,414 hours in that year.
Such high volume of use is indicative of
the communty's interest in having the
equipment available to them. With greater
support from system operators, use
should increase.

According to Sue Buske, executive
director of the National Federation of
Local Cable Programmers (an organiza-
tion now numbering over 3,000), local
access programming not only raises the
cable system's image within the commu-
nity by presenting programming that is
community oriented, it also gives the sys-
tem more visibility in a tangible way. With
community groups and their leaders
actually going to the system’s studios for
access productions, the image of the
system piaying a real part in community
activities is impressed on all participants.
Also, Buske points out that if community
groups are creating their own productions,
there is a greater likelihood that those
same groups will watch the productions
on access channels.

Whether a renaissance is occuring in
local origination and community access
programming or not may be debatable. Is
it strictly franchise requirement-driven or
does the community demand it? System
operators will not know the answer unless
they give their full cooperation to commu-
nity groups. Part of this support must
come from the corporate offices of the
MSOs in the form of employment of local
origination specialists who can assist the
system operators with community relations
efforts and coordinate the access and

use of the facilities.
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international News

Baby Bell Off To
A Crawling Start

NEW YORK—American Bell, better known
as "Baby Bell" the new AT&T subsidiary
created for operation in non-regulated
telecommunications markets, announced
at a press conference here June 15, that it
will be capacity-limited for the first year as
it works out the bugs.

The Advanced Information Systems/
Net 1, the company's first technical
offering, is a communications processing
service that provides data storage and
transmission, data programming capability
and the management of data communi-
cations networks. Connection is through
a common carrier, possibly including
cable TV, which will provide an access
line to one of 17 proposed service points
nationwide. At the service point the
necessary translations of various protocols
used by data processing devices takes
place and access to processing and

A Hughes Aircraft Company engineer
adjusts one of 24 traveling wave tube
amplifiers during a test of the commu-
nication equipment of the Westar V
satellite. The layered “heart” of the
communication satellite includes the
electronics shelf (lower portion), the
thermal barrier and the antenna reflec-
tor, which is shown in its folded
position. Westar V, which was launched
June 8, was built by Hughes Space and
Communications group, El Segundo,
California.
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storage are provided. A common carrier
packet network is used to transport data
among service points.

The actual program suitable for direct
communication betweeen the user's
device and the service point is stored by
Net 1 and is user-programmable. The
translation for interconnect compatibility
is performed by Net 1. According to Sal
Barbera, Chief Executive Officer for
AmBell, Net 1 will do for data communica-
tions what the switchboard did for tele-
phone.

AT&T Chairman Charles Brown, in his
introductory remarks said, "At the risk of
sounding overly dramatic, this is a major
moment in our long history. It is the end of
a long road towards establishing the Bell
System on an equal footing with its
competitors.” Equal footing or not, the foot
itself seems rather big. But, at least with
this first offering, cable television does not
appear to be targeted as one of the
competitors. In fact, company officials
stressed that if anything, CATV may be a
likely customer for the service.

It seems AT&T's strategy for the future,
with Net 1 as the cornerstone of their new
enhanced services, is to seek control of
the market for managing database access,
storage, translation and transmission for
the medium-to-small network user. But in
this first year of operation, American Bell
will be capacity-limited and is seeking use
of the system by many users. AT&T
officials said, "We are seeking feedback
from users.”

Westar V Joins
The Cable Flock

CAPE KENNEDY—With the successful
launch of Westar V last month, Western
Union—the only domestic satellite carrier
to have five orbiting birds—is on the way
to becoming a major carrier of cable
signals.

Put in orbit June 8, it is the third cable-
carrying satellite to launch in six months.
Satcom IV came before it in January, and
Westar IV went up in February.

Weighing in at 422,700 pounds, the bird
will travel at 6,876 miles per hour for 10
years. Without expendable parts and fuel,
the satellite is slightly over 21 feet long
and weighs 1,287 pounds. Stationary for
the month of June for testing puposes, it
will soon drift to its permanent slot, 123
degrees west longitude. Transmission is
expected to begin this month.

Longest Glass Link

BALTIMORE, MARYLAND—A contract
has been signed by Times Fiber Commu-
nications Inc. to supply Caltec Cablevision
of Baltimore County, Maryland with the
world’s longest cable televison optical
fiber system. The system, with approxi-
mately 32% miles of optical fiber, will
include four headends, three of which will
be linked by the glass fiber cable. Each
headend will have a 30-channel capacity.

For the entire 32 miles only 13 repeaters
will be required as opposed to an estimate
of 47 cable amplifiers. According to
James Wright, vice president of engineer-
ing at Caltec Cablevision, fewer active
electronics means, “"a far more reliable
system.” The estimated cost of the
system: $750,000.

STV Deregulation

WASHINGTON, D.C.—The deregulatory
mood is going strong in Washington. In
line with efforts to promote competition
within the new technologies and tele-
vision in general, the Federal Commu-
nications Commission has voted to
eliminate certain regulations governing
subscription operation. The commissioners
unanimously approved the deletion of:
= Restrictions limiting STV operations to
communities within the grade A signal
contour of at least four commercial TV
stations (known as the "complement-of-
four ruie”).
= The requirement that an STV station
broadcast at least 28 hours of conven-
tional programming per week.
s The requirement stating that STV
decoders must be leased and not sold to
subscribers.
= The requirement that STV applicants
ascertain the community’'s needs and
interests regarding STV programming.
Justification for the relaxation of the
rules was to foster further growth by STV,
primarily so that it could get "an equal
footing with conventional television,”
according to the commission. The FCC
also concluded that elimination of the 28-
hour requirement was reasonable be-
cause the non-pay programming offered
by the STV operator provided no “con-
comitant public-interest benefit.” As a
result, it is expected that many operators
will put an end to their non-pay pro-
gramming, opting to expand the number
of hours for the subscription service.
Whatever the reactions from the STV
industry, the cable industry must realize
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that it can now expect further competition
from that medium. Presently, there are 27
STV stations operating in 18 different
markets, serving over 1.3 million cus-
tomers. With 503 vacant TV channels, the
majority of which are UHF, the rush to
secure one for an STV service may well
increase paperwork for the commission
and worries from the cable ind