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NCE again it is our privilege to wish every
Crosley distributor, dealer and salesman a
most Merry Christmas.

As the year of 1935 draws to a close, we are re-
minded that it has been a year of great accomplish-
ments for everyone who has ridden on the Crosley
bandwagon.

It has been a great Crosley Radio year. The past
October made history-breaking records. That month
showed an increase in production and shipments of
25 percent over the banner month of all previous
times, which was October of 1928. Moreover, this
has been the biggest year in history for the sale of
Crosley Radios. This is convincing testimony to the
outstanding beauty, performance and value of the
line of Crosley Radios.

It has bzen a great Crosley Shelvador year. The
fact that the Shelvador has become the fastest grow-

NO DEALER CAN AFFORD

ing electric refrigerator in public demand in history,
makes it a record breaker, too. This sweeping pop-
ularity is due to the inimitable Shelvador feature,
the extraordinary features and conveniences, the
economical and troublefree operation, and the out-
standing value.

As we look forward to 1936, we pledge our most
eamnest endeavors to making next year an even

greater year in sales and profits for every member
of the Crosley dealer family.

]ugt as we extend our heartiest greetings for the
merriest Christmas ever, so do we wish you the
most prosperous New Year you have ever had.

Rt Mononla, Q.
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The Last Minute Rush . . .

3 I'rom now antil Christmas, only a
o few days of this great yearly selling

season are left.  Bul. as past experi-
» ence will tell you, many people have

postponed buying and will eagerly
search gifts for their loved ones in a
big last minute rush. These shoppers
will welcome any appropriate sug-
gestions.  So continue your aggres-
sive efforts of telling evervone that
the ideal gift is a Crosley Radio or
Shelvador Eleetrie Refrigerator. Yes.
and the Crosley Temperator is a good
suggestion not to be forgotten. Keep
right on promoting Crosley Christ-
mas sales and profits until the last
minute your doors are open Christ-
mas Eve—and it will be a big
Christmas for you.

After Christmas—What? ...

When Santa waves good-bye after
paving his annual visit to all the
homes in your community, you as a
Crosley dealer are given a rich op-
portunity lo immediately continue

vour sales upclimb.
& As you know, many, many persons
are presented at Christmas-time with
gifts of cash. Given to them in the
20 spirit of enabling them to choosé
' their own gifts, these people imme-
' diately convert the cash into mer-

| chandise of their particular liking.
Certainly nothing will bring great-
i er joy nor more complete satisfac-

, tion than a Crosley Radio or Shelva-
dor Electric Refrigerator. Go after
your share of the after-Christmas
money and you will start the New
Year with a continued season of sales
and profits.

PRICES QUOTED HEREIN
STERN PRICES.

ALL
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The Law Of Averages . . .

That it pays to keep plugging
away. consistently working on the
development and sales of prospects.
is a lesson learned by every seasoued
dealer and salesman.  Even though
there may be a number of calls, in
between sales. this factor is not dis-
conraging for the experienced sales-
man, who knows that the law of av-
erages lakes care of him. providing
he is selling the right produet in the
right way.

A chart prepared by George W.
Wilson. Vice-President of the Inter-
national  Correspondence  Schools.
convineingly tells this story of aver-
ages.  Actual results are shown of
102 calls on prospects made by cach
of two experienced salesmen. The
salesmen were in far removed local-
ities—Pittsburgh and Portland. With
the same number of prospect calls,
one salesman sold 24 and the
other 25.

Now any dealer or salesman hand-
ling Crosley radios and Shelvador
refrigerators certainly has merchan-
dise that is made to sell and priced
to sell. Sales records are proof suf-
ficient. Therefore, the moral is that
if any Crosley salesman will plug
away consistently the law of aver-
ages is bound to bring just rewards
in sales and profits.

As we go into the new year, let’s
all resolve as never before to fully
utilize every available opportunity.
The outstanding Crosley merchandis-
ing helps are designed with one dom-
inant purpose—to help you take ad-
vautage of the big Crosley sales and
profit opportunity.  Outstanding

among these is the new Crosley Ra.
dio Direet Mail Campaign. featuring
the  Lowell Thomas  hook  with
answers o questions about foreign
lands and foreign broadeasts. There
are other splendid helps to fit in with
vour promotion program. These. in
addition to  promotions developed
through your own ingenuity, should
carry you far.

Let’s go after Crosley sales as nev-
er before.  Let’s nse every weapon at
our command. Let’s keep our stride
and go still further in making 1936
the greatest Crosley vear in history!

Value Of Testimonials . . .

You know that there is an old =ay-
ing. “Prool of the Pudding is in the

Eating”. How true this is of any
product! The final assurance of the
worthiness and excellence of any

merchandise is the way that it pleas.
es its users.  That's why so many
letters of praise come to Crosley.
Crosley Radios and Shelvador Elee-
tric Refrigerators are noted for the
complete satisfaction they give their
owners. Excerpts from letters, giv-
ing users’ experiences with Crosley
products. are published in the Cros-
ley Broadeaster regularly. These
testimonials are sure-fire selling am-
munition for you.

One of the ways that you can make
the Broadcaster work for vou is to
use these testimonials in your selling
efforts. They will undoubtedly prove
of material assistance in supplement-
ing your local testimonials to help
prove the widespread enthusiasm for
Crosley products.

December 15, 1935
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Eye-Catching Fiver Display By Gimbels . . .

This highly attractive window dis-
play was recently used by Gimbels
Department Store, Milwaukee, Wis-
consin, lo promote the sale of Cros-
ley Fiver radios there. Since the

window is a double type, having an
exposure in both the front and the
back where a corridor leads into the
store, 36 Fivers were used in the dis-

play.
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20 Carloads Of Crosley
Shelvador Electric Refrig-

erators Shipped To Dis-
tributor In South Africa. ..

Once again, a 20-car train of Cros-
ley Shelvador electrie refrigerators
left Cincinnati for New York for
shipment to H. Polliack & Co.. Ltd,,
Crosley distributor in South Africa,
with distributing points at Johannes-
burg, Pretoria. Capetown, Durban,
Maritzburg, Port Elizabeth and Bul-
awayo.

“This is one of several equally
large export shipments of electric
refrigeralors for South Africa this
season,” stated A. J. Lindsay, man-
ager Crosley Foreign  Division.
“Crosley Shelvador electric refriger-
ators have been making as rapid

gains in South Africa as they have
in the United States since their intro-
duction. In Europe, south from Gib-
raltar, Rome, Bucharest and Constan-
tinople, to the northernmost markets
of Sweden and Iccland, Crosley Shel-

vador electric refrigerators are meet-

ing with widespread acceptance.
Crosley  refrigerator exports  are

equally active to Latin America,
Australia, New Zealand, India, China,
Japan, etc., and even to such far
removed territories as the Congos,
Sudan, Senegal , Gold Coast, Sierra
Leone, Somalilands, Togo, Nigeria,
Tanganyika, Ivory Coast, Cameroun,
Madagascar, Reunion, Fiji Islands,
Borneo, New Caledonia, Hebrides,
Papecte, Papua and others. In other
words, Crosley Shelvadors are fam-
ous throughout the world for the

Kiefer-Stewart
Triples Crosley Sales.. ..

The biggest season in rudio is be.
ing enjoyed by the Kiefer-Stewart
Co., Crosley distributor. Indianap-
olis.

“We have ordered and sold three
times as many Crosley radivs o
\ovember 1 as we have in any pre-
vious year,” was the statement made
by H. C. Green of the radio depart-
ment of the Kiefer-Stewart Co.
“Last week we closed a very suc.
cessful week with a little more than
500 Crosley sets sold.

“The demand for battery sets is so
zreat that when we receive battery
set shipments. they don’t get off our
side door platform, but are immedi-
ately marked and sent on to our
dealers. This is proof that farmers
have money and are buying.

“Everywhere we go and show we
always get the remark that ‘this is
the finest line of Crosley radios that
we have ever seen’,

“We put out Crosley Fivers by the
dozen and in 25 and 50 lots. One
dealer in Indianapolis has already
sold 155 of these receivers. There is
no sales effort required at all to sell
a Fiver. There is nothing on the
market to compare with it. We are
predicting that the same thing will
happen to the new Crosley AFM, the
new Fiver with metal tubes for
American and foreign reception, sell-
ing for §29.95.

“We are also finding a ready mar-
ket for the higher-priced models and
we expect a big vear on consoles.
The people now have money with
which to buy and there is a marked
increase in the demand for higher
priced models.™ '

Bannon, Hardware
Products Representative,
Visits Factory . . .

Roy Bannon of Morris, Ill., rep-
resentative in Grundy County for the
Hardware Products Co., Crosley dis-
tributor, Sterling, IIl., was a recent
factory visitor. Previous to joining
Hardware Products, Mr. Bannon had
been a Crosley dealer for fourteen
years. That he is thoroughly sold on
Crosley radios and Shelvador electric
refrigerators goes without saying.

o
faultless and efficient service they

g{ve unde.r any, even most extraor-
inary, climatic conditions.”
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Short Story Best
To Sell Fast, Says
Crosley 100 Percenter...

(Through Courtesy of Electrical
Merchandising.)

The short sales story with empha-
sis on “buy now” is the “sell fast”
policy of Jimmie Moore, member of
the Crosley 100 Percenter Club. Jim-
mie is crack salesman for the Elec-
trical Appliance Co., Crosley dealer
at Louisville, Ky. He not only sold
the required volume of Crosley Shel-
vador electric refrigerators to qual-
ify in the 100 Percenters Club, but a
great many more, says J. E. Johnson,
president, Cooper-Louisville Co.,
Crosley distributor in that city.

In the same quick language which
makes him an outstanding salesman,
here is the way Mr. Moore describes
his selling methods, starting in from
the moment he says “hello” to the
customer:

“I call the customer’s attention to
the fine polish and superior finish on
the outside. Next I open the door
and show him the extra space fur-
nished in this refrigerator by the
side door. Then I say to Mr. or Mrs.
Brown, ‘In this Crosley refrigerator
you have everything that you have in
any other make of refrigerator and
in addition you have the extra Shel-
vador space and for much less money
than in other refrigerators. On this
superior box I can give you special
terms. Just step over here and I will
arrange your charge and send the
refrigerator out tomorrow.’

“Believe it or not,” Mr. Moore
emphatically states, “that is the
quick way I sell Crosley Shelvadors.
Every salesman knows the sooner you
ask for the order the sooner you get
it and that is what the salesman
wants, if he wants to make money.
I have found you cannot complete a
sale too soon for sometimes the cus-
tomer is in a hurry, maybe on his
lunch hour and sometimes the cus-
tomer may say, ‘1 just want to look:’
It is up to the salesman to make it
appear the easiest way and the best
way to ‘BUY NOW’ for the customer
may step in some other store when
he has more time. I have found a
good short story is better than a long
one if you say the right thing. A
long story will confuse the customer
and then it is a tough sale. The idea
is SELL FAST.”

Hero is an oxample of the interior of
Sommers Drugs, San Antonio, Texas, dur-

ing the special feature of Crosley Radics
as prizes for daily prize drawings.

Effective Promotion In San Antonio . . .

A promotional stunt that is certain
to build increased public demand for
Crosley Radios in the San Antonio,
Texas, district is a real merchandis-
ing scoop for Graybar Electric Com-
pany, local Crosley distributor. Four-
teen stores of Sommers Drugs of that
city are concentrating on the free
offer of Crosley Radios during a
concentrated drive for business.

A Crosley Buccaneer is being

given away every day for fifty-five
days. Evervone making a fifty cent
purchase is given a ticket which
entitles him to a chance to be the
lucky winner of the daily prize
drawing.

Attractive signs on the exterior of
these fourteen stores, banners on the
interior and displays of actual Cros-
ley Radios comprise the promotional
efforts.

This is the way fourteen stores in San
Antonio, Texas, are featuring and adver-

Governors Of Zakho
And Tel-Afar Buy Crosley
Radio Battery Sets . . .

Maison Najib Sabounji, Crosley
distributor in Mosul, Iraq, reports
that the Governor of the Province of

Zakho and the Governor of Tel-Afar,

tising Crosley Radios as the prizes for an
effective price drawing contest.

and also the Director of the Mosul
custom house, have purchased Cros-
ley receivers. The decision to pur-
chase these Crosley sets was the re-
sult of the satisfactory performance
of Crosley battery radios furnished
them for trial purposes sometime
ago,” the distributor states.

December 15, 1935
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@ The new 1936 Crosley Radios presented on this and the three {cllowing pages
have reached new heights in beauty, parformance and value. Incorperating the
very latest engineering developments, the new Crosley Radios put increased
emphasis on that well-known assurance of quaiity performance—""You're THERE
with a Crosley.”

No matter what the needs or the purse, there is a new Crosley that is exactly right.
Crosley models meet the radio needs of the home, the farm, the camper, the
traveler, the business man, the motorist,—in fact everyone.

Here is radio that invites ANY comparison-— such comparison will prove that here
is the highest possible quality at the most attractive price for everyone.

N

NEW TRAVO

Model 425-0

@ Operates on any 110 volt circuit.

“%gglp%gs i{a; two double purpose tubes. Pilot
ight. Attached antenna. No
DIME”NSIONS: 4 TU B ES . AC_DC re:uired. Attached handle. gmuP:lld
13:12" }‘:rigjh, floating moving coil electro-dynamic
75" doop. SUPERHETERODYNE i
FIVER FIVER
5 TUBES . Two Band  coNeoLe

$19.99

Model 5515-MH

P19 SUPERHETERODYNE $37.50
WITH TUBES ® Standard broadcasts 540-1570 Kc. Polics, COMPLETE
DIMENSIONS: amateur, aviation broadcasts, 1570-4000 Kc. WITH TUBES
11%" high, lNuminated, full vision, airplane type dial. D;lg?l:}SIONS:
10%;' wide, 5 to 1 ratic drive. Tone control. Full float- 211" ‘i:fi}é'
7¥a” deep. ing moving coil electro-dynamic speaker. 11%" deepe.'
$2500 PRIVATEER
CONPLETE Model 545-AD ® Operates on any 110 volt circuit.
TUBES Attached antenna. Full vision, illumin-
D‘I.M"ENSIONS: 5 TU BES ' AC_DC ated airplane type dial. 5 to 1 ratio
}(1)2“ hi ;-:;" drive. Full floating moving coil electro-
wido,
g% wide, SUPERHETERODYNE frmnamic spocker.
A F. M
(Amerlcan) (Forelgn) (Metal Tubes) A F M CONSOLE

Model 335-AG

$29.95

COMPLETE
WITH TUBES

DIMENSIONS:
115" high,
10%2" wide,
7¥2" deep.

5 Metal Tubes . 2 Band
SUPERHETERODYNE

® All metal tubes.
lice broadcasts 540-1710 Kc.

Standard and po-
Foreign

and police broadcasts 2350-7500 Kc.
Nluminated full vision airplane type

dial. Tone control.
control.

Automatic volume
Two double purpose tubes,

Full floating moving ceil electro-dy-

namic speaker.

(Amerlean) (Forelgn) (Metal Tubes)

Aodel 5555--MK

$47.50

COMPLETE
WITH TUBES

DIMENSIONS:
36" high,
21%2" wide,
11%" deep.

PRICES SLIGHTLY HIGHER IN FLORIDA, ROCKY

e

A

MOUNTAIN STATES AND WEST
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CRUISER 6 CRUISER
diodel 615-C
— - TUBES . 3 Band CONSOLE
; $47.50  AC-DC SUPERHETERODYNE $59 50
COMPLETE ® Operates on any 110 volt circuit. Recelves $ O
WITH TUBES standard, forelgn, police, amateur, aviation COMPLETE
DI SIONS: broadcasts. Automatic volume control. Two WITH TUBES
ME“II B double purpose tubes. Tone control. Full DIMENSIONS:
16‘/";" high, vision flluminated airplane typo dial. 25 to 3634" high,
12',/4“ wide, 1 ratio drive. Full floating moving cofl elec: 2034" wide,
834" deep. tro dynamic speaker. 11%" deep.
BUCCANEER
Model 635-C BUCCANEER CONSOLE
$39.95 TUBES . 38Band TR
COMPLETE $ O
WITH TUBES SUPERHETERODYNE COMPLETE WITH TUBES
?&?.NES}T S ©® Recelves standard, foreign, police, %ms}iio;‘s
12%4" wide, amateur, aviation broadcasts. Auto- 20%" nge'
8% deep. matic volume control, Tone control, 11%" deepj
OLYMPIA $4500 Full vision flluminated airplane type Olympia Console $5995
Model 055-C dial. Full floating moving coll elec- Model 655-M

Same as Buccaneer except employs
6 metal tubes.

tro-dynamic speaker.

Same as Buccaneer Console
except employs 6 metal tubes

CORSAIR

Model 715-D

$55.00

COMPLETE
WITH TUBES

DIMENSIONS:
17" high,
13%" wride,
9%" deep.

MERRIMAC $65.00
Model 855-D
Same as Corsair except employs
8 metal tubes.

7 TUBES . 3 Band
SUPERHETERODYNE

@ Recelves standard, foreign, police,
amateur, aviation broadcasts. Auto-
matic volume control. Tone control,
Full vision flluminated airplane type
dial. 25 to 1 ratio drive. Full float-
ing moving coll electro-dynamic
speaker.

CORSAIR CONSOLE

Model 715-N

$79.95

COMPLETE WITH TUBES

DIMENSIONS:
36%" high,
21" wide,
11%" deep.

Merrimac Console $89.95

Model 853-N
Same as Corsair Console except
employs 8 metal tubes.

. VIKING

Model 725-F

$65.00

COMPLETE
WITH TUBES

DIMENSIONS:
19%" high,
144" wide.
9Y%" deep.

MONITOR $77.50
Model 865-F

Same as Viking except employs

8 melal tubes.

L

7 TUBES . 5 Band

ALL WAVE PLUS WEATHER BAND
SUPERHETERODYNE

VIKING CONSOLE

Alodel 725-P

$85.00

COMPLETE WITH TUBES

@ Five tuning bands, 150 to 22,000
Kc. Receives standard, foreign, po-
lice, amateur, aviation, weather
broadcasts. Shadow tuning. Auto-
matic volume control. Full vision
airplane type dial. Tone control.
Two double purpose tubes. Dual
ratio tuning control. Full floating
moving coil electro-dynamic speaker.

DIMENSIONS:
38" high,
22%2" wide,
114" deep.

Monitor Console $97.50
Model 865-P
Same as Viking Console except
employs 8 metal tubes

CLIPPER

Model 915-EK

$85.00

COMPLETE
WITH TUBES
DIMENSIONS:
19%" high,
15%4" wide,
10%" deep.

CONSTITUTION $99.95

Model 1055-EK
Same as Clipper except employs
10 metal tubes.

QO TUBES . 5 Band

ALL WAVE PLUS WEATHER BAND
SUPERHETERODYNE

@ Five tuning bands, 150 to 22,000 Kc.
Recelves standard, foreign, police, am-
ateur, aviation, weather broadcasts.
Shadow tuning. Automatic volume con-
trol. Full vision illuminated airplone
type dial. Tone control. Dual ratio tun-
ing control. Full floating moving coil
electro-dynamic speaker.

CLIPPER CONSOLE

Rodel 916-RA

$100.00

COMPLETE WITH TUBES
DIMENSIONS:
41%" high,
25" wide,
12¥2" deep.
Constitution Console
Model 1035-RA

$125.00

Same as Clipper Console except
employs 10 metal tubes.

5 e

PRICES

SLIGHTLY HIGHER IN FLORIDA.

ROCKY MOUNTAIN STATES AND WEST
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$19.99

COMPLETE
LESS BATTERIES
DIMENSIONS:
8" high,
102" vride,
5" deep.

BATTERY FOUR

Model 4135-AA

4TU BES SUPERHETERODYNE

BATTERY RECEIVER

@ Designed for use with 2 volt air cell
“A" battery. Two doubls purpese
tubes. Low battery drain. Pentode
output. Permacment magnet speaker.

BATTERY FIFTY-TWO

Maodel 345-AF

$29.95

I'E COMPLETE
.&| LESS BATTERIES

DIMENSIONS:
112" high,
10%2" wido,
712" deep.

STU BES SUPERHETERODYNE

BATTERY RECEIVER

@ Dasigned for use with 2-volt air-cell "A”
battery. Full vision airplane type dial.
Combinad volume control and on-off switch.
News plugin type battery cable. Permanent
maanet speaker.

BATTERY
FIFTY-TWO
CONSOLE

AModel B533-AF

$49.95

COMPLETE
LESS BATTERIES
DIMENSIONS:
36 " high,
21%2"" wide,
11¥2" deep.

$34.95

COMPLETE
LESS BATTERIES

DIMENSIONS:
21'%" high,
185%" wide,
118" deep.

BATTERY FIFTY-TWO "A"

Madel  535-B11

5 TUBESSUPERHETERODYNE

BATTERY RECEIVER

® Designed for use with 2-volt air<ell
"A" battery. Full vislon airplane type
dial. Combined volume control and
New plug-in typs bat-
tery cable. Permanent magnet speaker.

on-off switch.

Cabinet will accommodate all batteries.

BATTERY SIXTY-TWO

Model 605-CC

$39.95

COMPLETE
LESS BATTERIES

DIMENSIONS:
161" high,
121%" wide,
83%" deep.

6 TUBES . 2 Band

BATTERY RECEIVER

@® Designed for use with 2-volt air<cell “A”
battery. Standard broadcasts 540-1570 Ke.
Police, amateur, aviation broadcasts 1570-
4000 Ke. Automatic volume control. Manual
sensitivity control. Class B power output.
Bank wound Litz R. F. colls. Rubber
mounted three gang tuning condenser. Air-
plane type dial. Now plug-in battery cable.
Permanent magnet speaker.

BATTERY
SIXTY-TWO
CONSOLE

Model 605-MG

$54.50

COMPLETE
LESS BATTERIES

DIMENSIONS:
36%8” high,
203" wide,
11%"” deep.

$42.50

COMPLETE
LESS BATTERIES

(AENSIONS:
Z 1' high,
18%5" wide,
1112 deep.

BATTERY SIXTY-TWO “A”

Model G03-BG

6 TUBES 2 sand

BATTERY RECEIVER

'. Designed for use with 2-volt air-cell
‘A" battery. Standard broadcasts 540-
1570 Kc. Police, amateur, aviation
broadcasts 1570-4000 Kc. Automatic
volume control. Manual sensitivity
control. Class B power output. Bank
wound Litz R. F. coils. Rubber mounted
three gang tuning condenser. Airplane
type dial. New plug-in type battery
cable. Permanent magnet speaker.

BATTERY EIGHT

AModel 815-EC

$59.95

COMPLETE
LESS BATTERIES

DIMENSIONS:
19%"” high,
15%" wide,
10%"” deep.

8 TUBES . American-Foreign

BATTERY RECEIVER

® Dosigned for use with 2-volt air cell "A”
battery. Recelves standard and forelgn
broadcasts. Automatic volume control, Tone
conirol. Afrplane type dial. Moving cofl
permanent magnet dynamic speaker.

BATTERY
EIGHT
CONSOLE

AModel 815-NC

$74.50

COMPLETE
LESS BATTERIES
DIMENSIONS:
36%" high,
21" wide,
11%4" deep.

PRICES SLIGHTLY HIGHER IN FLORIDA. ROCKY MO

o2

UNTAIN STATES AND WEST
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BATTERY FORTY-SIX

Model 486-AF

| $34.50

COMPLETE LESS
8-VOLT BATTERY

DIMENSIONS:
1112 high,
102" wide,
712" deep.

4TUBESSUPERHETERODYNE

6-VOLT BATTERY RECEIVER

@ Orecrates from 6-volt storage battery. No
“B" batteries roquired. Syncronous vibrator.
Mluminated full vision airplane type dial.
Rubber mounted tuning condenser. Hi Q
Litz wound coils. Permanent magnet speaker.

BATTERY
FORTY-SIX
CONSOLE

Model $35-MF

$49.50

COMPLETE LESS
6.-VOLT BATTERY
DIMENSIONS:
6 " hLigh.
21127 wide,
1113 deap.

BATTERY SIXTY-SIX

Model 6016-D

$59.95

COMPLETE LESS
8.-VOLT BATTERY

6 TUBES . 3 Band

6-VOLT BATTERY RECEIVER

@ Ogcrates from 6-volt storage battery. No
"B" batteries required. Weather broadcasts

BATTERY
SIXTY-SIX
CONSOLE

Model 6615-ND

$75.00

COMPLETE LESS

$47.50

DIMENSIONS: 150-400 Ke. Standard broadcasts 540-1700 Kc. 6-VOLT BATTERY
17 * high Foreign and police broadeasts 2350-7500 Ke. DIMENSIONS:
1334 ’ Automatic volume control. Tone control. 25 36%4" high,
%" wide, to ! ratio drive. llluminated airplane type 21 " wide,
914" deop. dial. Permanent magnet speaker. 114" deep.
32 D. C. SIX 32 D. C. SIX
Model 643-CB CONSOLE
6 TUBES . 2 band

32 VOLT DC RECEIVER

Model 643-M13

$64.50

tiveness.

Superheterodyne automobile re-
ceiver with seven-dube effec-
High gain antenna
system. Hi Q Pre-selector cir-
three-gang tuning
Primary vibrator
with tube rectification. Tone
control. Automatic volume con-
trol.  Single housing.  Full
floating moving coil electro-
dynamic speaker. Femote con- |
trol illuminated airplane type |

$39 95 Comp ete dial. Remote control adapters. | dial. Remote ecorntrol adarters.

cuit with
condenser.

COMPLETE
WITH TUBES ® Designed for use with 32-volt DC supply. COMPLETE
Recelves standard, police, amateur, aviation WITH TUBES
DIMENSIONS: broadcasts. Automatic volume control. Tone DI};’E?"SIONS:
%g:;z,, hiﬁ;" control. Full floating moving coll electro- gg;f" hi?dh
4" wide, i ; 34" wide,
8%" deep. SRS SRR 114" doep.
, P
@ ROAMIO A-156 [ROAMIO A-166 (i3

rectifying vibrator.

tone control.

Six-tube two-unit superhetero-
dyne automobile receciver. High
gain antenna system. Three
gerng tuning condenser.  Seli-
Automatiz 5
volume conirol. 8" moving coil @
clectro-dynamic  speaker with
Rermote control
2rith 1lluminated airplane typ>

$54.50 Complete

For short wave reception, a con-
ventional antenna will give sat-
1sfaztory results if it Is in good
condition and the neighborhood
in which the set is used is quiet
electrically. However, it is es-
pecially important that the best
antenna obtainable be used.

To get the very best performance
psssibls from any shortwave re-

CROSLEY COMPLETELY ASSEMBLED
ALL-WAVE DUPLEX ANTENNA

Model 015

ceiver, the new Crosley all-wave
antenna shculd be used. It is
without doubt, the most =ificient
short wave antenna novs knrowr
for broadcast receiving uses.

Being complolely ascembled and
solder=d. the Crosl=y All-Wave

anteana can be
$5.00

quickly and easi-
ly installed.
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--THE OPEN DOOR
TO BIG PROFITS!

Nowhere else in all the world can anyone find such appealing features as

are a part of the new 1935 Crosley Shelvador Electric Refrigerators. Here

are features that provide housewives with everything they could desire—

that carry with them such an irresistible sales appeal that ‘the Crosley

Shelvador has become the fastest growing line of electric refrigerators in

/C’j\mlerica. And these features—this sales appeal is exclusive with Crosley
ealers.

- “This Much More In A Shelvador” is a phrase that immediately tells everyone here is greatly in-

_creased usable capacity and with this feature things are twice as easy to find. The Shelvador
‘and the other exclusive Crosley features are extra features—in addition to the outstanding
value, dependability, high quality. trouble-free service that characterize every Crosley model—
that bring such tremendous pride and satisfaction to every Crosley Shelvador owner.

FR-20 Tuble Shetvador hax
two  enbie fost NET ¢a-
pacity: 9.2 square foeet
shell spave, Two jee trays:
uses  Rotary  compressor,
Ditensions: ~ 67 high,
w3a wide, 257 devp. $79.50

FR-60 Slwl\'ndnr. 6 en. ft.
NET capavitys 1

B0 =g Mt
e, Dimensions:
a0 wide,

r oAPra-
.......... S154.50

(™
‘.

FR-30 Tuble Shelvuador, 3.1 FA.35 Shelvador. 3.5 cuble FA-40 Shelvudor.  $.00 eu- FAS"J Shelvador, & cu. (1.
cubiec feot NET eppuacity fect  NET  capnelty . 70 hic feet NET eapacity: K6 NET eaparcity: 1L3 square
T osquare fect shelf space, separe feet shelt spaes, One spuarse feet of shelf spaes, feet  shelr spuce, _l_n’«.
s, VUsoes Rotary Jee teny and one donble. One fee teay and ene ddou. mensions: G617 higl, 267,
IMinensions: depth tray.  Dimensions: bleadepth 1ray, Ditnen- wide, 2057 deep. §129.50
A whde, 0537 HT67 Nilgh, 257 wide, sl G207 high, Porceluin  Exterior (I°FA.
............................ $94.50 267 deep..... $39,50 wide, 25147 deep.... §112.50 by (T TR - b X |1}

FR-70 snelvador, 7.08 cu. F-43 Tri-Shelvndor, 4.0 cn, F-85 Tri-Shelvadar, 551 cu, F-70 Tri-Shelvador, 7.08 cu.
f1. NET capaeity: .9 sq. rt. NET capaeity: W15 sq. . NET capacity: 116 sq. 1. NET enpavity: 109 s,
Dimen- £t. <helf spaev. Dimensions: I, shelf space. Dhmenstons 11, shelf space, Dimensions:

7 high, a2 S0 167 high, IV wide ST Nigh, 207 wide, 2570 .-.f:\:: high, 0 wide,

deep. $169.50 217 deep. $139.50 (3 TETL R Sosiy $164.50 2577 deep $189.50

Porcelain Exterior (I'FA. Pareelitin PR 'oreclain - Bxterfor ' Pureclain Exterior (PF
............................... $104.30 TS TR J b1 - I sesmmssssrresssssssnseossnnres $ 187,00 E1Y SR + 3 (11

ALL PRICES INCLUDE DELIVERY, INSTALLATION, ONE YEAR FREE SERVICE @ PRICES SLIGHTLY HIGHER IN FLORIDA, TEXAS, ROCKY MOUNTAIN STATES AND WEST




Highly Attractive Newark Store . . .

This very attractive interior dis-
play of Crosley Radios and Shelvador
Electric Refrigerators is in the store
of 8. Kravet, known as the Globe
Trading Company, Newark, N. ].
According to Apollo Distributing
Company, local Crosley distributor.

“This dealer is an exclusive Apollv
dealer.  He believes it is more profit-
able to do business with one depend-
able and service rendering distribu-
tor.”

Mr. Kravet is standing in the cen-
ter of the group of the three men

Praises Fiver...

Another splendid testimony to the
excellence of the Crosley Fiver is the
recent letter from Clarence R. Manu
of Highland. Kansas. He writes:

I want to tell you how much we
enjoy your radio programs {rom
WLW and what we think of the Cros-
lev Radio. I have a 1936 Crosley
Fiver and my family thinks it is a
wonderful performer.

I could hardly believe one could
zet such a wonderful radio for so
little money. I have heard all slax.ld-
ard makes and the most expensive
types and no other can beat this and
for so little monev. It is satisfac-

tory in every wav. | can well
recommend it to others.
[ ]

in the rear of the store. On cach
side of him are his floor salesmen.

Powertul

MONDAY
A. M.

Flddlers. (Battery Radlos).

(Crosley Radiox).

dius).

ley Radlos).

ley Shelvadorsi.

TUESDAY
A. M.

6:30—Top O° the Morning (Baltery
dios).

{Crosley Radloes),

dors),
P. M.
4:0- -Rundown Varieties,  (Crosley
dios)

ley Radios).

ley Shelvadors).

G:30—Top O the Morning, McCormlick
5:00-—Arthur  Chandler. Jr., Organist

8:15—Musice by Divano. (Crosley Shelva-

dors).
10:30—Housewarmers,  1rosley Radios),
P. M. |
4:30—8undown  Varieties,  (Crosley Ra-

4:45-=News and Finaneinl Notes.  (Uros.

11:15—Dazktown Meoting, (Crosley Radios),
12:30—Moon River, Organ & Pocms, (Cros.

8$:00—Arthiur  Chandler, Jr., Organlst

8:15—-Musice by Divano,  (Crosley Shelva-

4340 -News and Pinancial Notes. (Cros.

10:30 —Crosley IFollies,  (Crosley Radios).
12:30- -Moon River, Organ & Pocms, (Cros-

WLW Broadcasts Feature

500,000-watt WLW—the world's|devoted to Crosley radios and| conscious of Crosley products and
most powerful broadcasting sta-|refrigerators, into the homes of|to win prospects and sales for
tion is carrying these programs,|America to keep the nation ever| Crosley dedlers.

(Tune in to 700 Kc.—Eastern Standard Time Listed)

WEDNESDAY
A. M.

H:30—Top O the Morning., (Crosley Ra-
dlos),

N0 -Arthur Chandler. Jr.,
(Crosley ltadios).

§:15—Musie by Divano.  (Crosley Shelva-

Organist

dors),
10380 -Ieusewarmers.,  (Crosley  Radios).
400 -Sundewn Varicties,  (Crosley  Ra-
dlos),

445 -News and  Finaneial Notes. (Cros-
Iey Radfos).

11:5—bos Amiges, Virginio Maruecei and
Iis  South  American  Orchestra,
(Crusley Radies).

12:30--Moon River, Organ & Poems. (Cros. '
1

ley Shelvadors),

THURSDAY
A. M.

G:30—Top O’ the Morning. (Crosley Ra-
dlon).

8:00 -Arthur  Chandler, Jr., Organlst
(Crosley Radlos).

8:15--Music by Divano, (Crosley Shelva-

dors).
10:30—Virginians,  (Crosley Radlos),
P. M.
4:30—Sundown  Varivties,  (Crosley Ra-
divs).

4:45--News and Financiat Notes.  (Cros-
ley Radlos).

THE GREATEST SALES HELP YOU HAVE EVER HAD!

11:15—Salute to the Cities. (Crosley Ra-

12:30-—Moon River, Organ & Poems. (Cros-

FRIDAY
A M.
6:30—§lop O' the Mornlng. (Crosley Ra-
0s),
8:00—Arthur Chandler, Jr., Organist

10:30—Housewarmers. (Crosley Radios),

12:30—Moon River. (Crosley Shelvadors).

many spot announcements boost-
ing Crosley products are broad-
cast each day.

Crosley Products

dios),

ley Shelvadors).

(Crosley Radiom),
:1I5—Music by Divano. (Crosley Shelva-
dours).

o«

P. M.
450 -Sundown  Varieties,
dios).
4:453—News aund Financial Notes. 1Cros-
ley Radios).
:30—Moon River. Organ & Poems, (Cros-

SATURDAY
A. M.

i:30—Top O* the Morning. (Crosley Ra-
dios).

P. M.

1—R. F. D. Hour. (Battery Radlos).

(Crosley Ra-

In addition to these programs,

The Crosley Broadcaster

Crosley Distributor
Stages Unique
Dedaler Sales Contest
A unique dealer sales contest is
being staged by the American Elec.
tric Co.. Crosley distributor, St

Joseph, Mo., to stimulate Christmas
sales of Crosley radios.

Awards are turkeys and geese o
the winners. Says H. Borchardt, Jr.,
sales department. American Electrie,
in his announcement to dealers:

“How would you like to get a
large, luscious, low-mountain turkey
free for your Christmas dinner?

“We'll send you one if you are a
good enough salesmar to sell about
15 or 20 Crosley radios between now
and December 20. Even five or six
sales of the better models, such as
the Constitution, Clipper, Monitor, or
Viking, will get you a free turkey.

“To those dealers not fast enough
to enter the turkey class, we offer as
a consolation prize a fat goose—the
goose being a correspondingly slow-
er speed fowl.”

The awards are made on a point
basis, and dealers who make 4,000
points get a turkey and those who
make less than that number, but 2,000
or more, have to gnaw on goose.

Window Display
Contest Sells Crosley
Products For Apollo...

The Apollo Distributing Company
of Newark, one of the foremost
Crosley distributors. has initiated
another novel merchandising pro-
gram to help their dealers sell Cros-
ley radios and Shelvador electric re-
frigerators. This campaign takes the
form of a window display contest
among Crosley dealers in New Jer-
sey. Winners will receive a total of
$500.00 in prizes, consisting of a
Model 50 Crosley Shelvador as first
prize, a Crosley Constitution Cons_ole
with ten metal tubes as second prize,
and 10 Crosley Fivers as third to
twelfth prizes.

Dealers are offered the assistance
of their respective Apollo represen-
tative. “Our dealers are all pepped
up on the idea,” Fred Goldberg,
general manager for Apollo, reports.
“We feel that this promotion will not
only increase our volume of business,
but the number of our dealers as
well.”

Clever Promotion Stimulates Business . . .

A clever promotion, recently staged
in the window of Albert Lifson and
Sons, Newark, N. ], proved a good
business stimulator for the month of
November.

A demonstrator appeared in the
window to attract the attention of
passers-by to a combination pro-
motion idea which included a Shel-

vador and a gas range. The demon-
strator was a man who was dressed
as a woman and whose amusing an-
tics proved irresistible to the many
people passing the store.

This aggressive dealer in the ter-
ritory of Apello Distributing Com-
pany, local Crosley distributor, also
operates a store in Elizabeth, N. J.

=, - . — —_—
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Shelvador Included In

It is undoubtedly such merchan-
dising accomplishments as this that
have brought to L. Bamberger and
Company, Newark, N. J.. the dis-
tinction of being “One of America’s
Greatest Stores”. Entitled “Kitchen

KITCHEN CENTER

D B

Model Kitchen . . .

T

S

T

Center™, this beautiful and exception-
ally well-arranged model kitchen is
displayed in the store of this aggres-
sive firm. It will be noticed that a
Tri-Shelvador Model F-55 is in the

far right side.

December 15, 1935
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Celebrates Tweltth
Anniversary . . .

Twelve years ago. David Slobodien
was busily engaged in the organiza-
tion of a new company. Today, af-
ter an era of twelve vears of brilliant
accomplishments in the ficld of mer-
chandising radios, electric refrigera-
tors and kindred products, this firm
—the Apollo Distributing Company
of Newark, N. J.—ranks foremost
among the distributing organizations
of the nation.

In celebration of their twelve years
of successful achievements, Apollo
recently held a 12th Anniversary
Dinner at the Hotel Douglas, New-
ark, for their entire organization.

With the slogan, “Apollo for Ser-
vice”, this aggressive disrtibutor has

Installment Selling The
Answer To Present
Buying Needs...

(Part of an address by O. G. H.
Rasch. Secretary-Treasurer, Inter-
state Electric Co., Crosley Distribu-
tor, New Orleans, before recent
meeting of Crosley dealers.)

I can’t conceive of any reasen why
any home or car should be without
the advantages of a modern radio.
In the first place. the cost is only a
fractional part of what it was a few
years ago.

Secondly, the upkeep cost has been
greatly reduced, and on top of this.
there is the club plan factor. The
initial payment is remarkably low,
and in some instances, none is re-
quired. and the  payments are ar-
ranged comveniently so as to make
the outlay scarcely noticeable.

I believe it would be well for me
to bring up at this time our ideas
regarding installment selling.  We
consider our Credit Department pos-

Apollo Distributing Co.

The cntire cr
Newarx, N, 1.

exireme right. o

seen in the pisiure b
3 Tea . 5 o . i
taxen during their 12th Anniversary unnes

Apcllo’'s salzs icree, of which Haoreld Fsrgman,

i

built np a service department that is
second to none.  In charge of the
various branches of their service are
Harry Epstein, Miss Elaine Kennedy
and Dorman McCoy.

The Apollo sales foree, of which
[arold Bergman is sales manager, is
noted for its outstanding sales suc-
cess and dealer cooperation.

The two ladies shown in the above
picture with the sales force are the
Misses S. and E. Geller who play an
important part in handling the Lauge
volume of telephone orders.

Executive officers of the firm are
David  Slobodien.  President  and
Founder; and Fred Goldberg. Vice-
President and Treasurer.

®

sibly different from most distribn-
tors. We consider that our Credit
Department is merchandising cred-
its and terms.  While we realize that
credit is nothing other than loaning
money . . . as merchandising costs
money. at the same time, I am quite
sure that not many of you have
realized the great possibilities in in-
stallment selling.

These possibilities have vastly in-
creased due to the past depression.
We feel that the depression is over.
During the last depression the great
masses  of people suffered losses
through savings in banks. savings in
homesteads, in stocks and bonds, de-
preciation of real estate, foreclosures
of mortgages, etc.

There has been. as a result of this,
discouragement of saving. The Gov-
ernment  is  encouraging spending.
“BUY WHAT YOU NEED NOW.”

There has been an elimination of
the desire to save. The Government
and even the President himself, ad-

Left to right:

Fred Goldbera, Vice-
President and Treasurer: Hareld Berge

man, Sales Manager: David Slobadien,

President and Founder; all of Apolo

Distributing Company Newrark, ¥N. [
[

vocates spending.  Many people
saved before, because of fear of the
future.  The Government is doing
much to eliminate this fear in the
minds of the masses by their policy
that they will ““Take care of you
through the CWA™ and other means.

The DPresident assures everyone
that they will not starve. We are
encouraged to spend. People desire
to possess merchandise before they
have the money to pay for the mer-
chandise. We also know that the
majority of people do not have a
great deal of money to spend now,
so the answer to this is . . . “IN-
STALLMENT SELLING.”

If they don’t have a great deal of
money, they will spend part of what
they have to buy the things they de-
sire to possess NOW . . . and will
pay for them when they can, and
fear of the future has been elimin-
ated.

This opens up a wonderful avenue

(Continued on Page 15)
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«Continued from Page 14)

for sales. Tt will increase store traf-
fic. Pcople come back to make pay-
ments. If handled seientifically and
set their payments to fall due on pay-
days. they come back to make pay-
ments when they have other money
to spend, and if you are a good mer-
chandiser, having vour merchandise
well displayed. and a good sales or-
ganization. they will buy additional
merchandise when making payments,

There is a wonderful possil;ility of
development on  installment  sales,
and you can increase vour business
many fold by the proper handling
of it.

bt Yo e b

Noted European Success
Praises Crosley Radio . . .

Hildegarde, an American girl who
has been achieving spectacular suc-
cess on the stage and over the air in
European centers, is quile an en-
thusiast for Crosley Radios. In ap-
preciation for her enjoyment of her
Crosley, she has inscribed on her
photograph the following laudatory
words, “I have had four American
radios in Europe—but the Crosley
has been by far the best.”

“Although going to Europe to fill
a month’s engagement at the Cafe de
Paris, London, this brilliant star has
been so enthusiastically received that
she has remained there for over two
years, working in the most famous
cabarets and theatres in London,
Paris, Brussels and other LEuropean
cities,” states Jacques Maus of La
Distribution Crosley, Crosley distrib-
utors at Brussels. “She is one of the
greatest artists in Europe now and is
the first foreigner ever to get a con-
tract from the British Broadcasting
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Window Display Helps Sell

As a result of this window display
and a sales meeting held the previous
night for 102 salesmen employed by
the Consolidated Gas & Electric Co.,
Baltimore, these salesmen sold 65
Crosley radios in a single day,
Frank J. Hogan. Jr., Crosley district
manager, reports.

ic. 0.

Factory Visitors. ..

William Raup, Crosley dealer at
Urbana, Ill., was a recent visitor at
the Crosley factory in Cincinnati. Mr.
Raup is among the oldest Crosley
dealers with the Advance Appliance
Co., Crosley distributor, Peoria, Il

A. P. Lampley, Crosley dealer,
Benton, Ill., winner of a dealer con-
test conducted by the Harrisburg
Standard Electric Co., Crosley dis-
tributor, Harrisburg, Ill., was given
a trip to the Crosley factory in Cin-
cinnati by the distributor. Accom-
panied by Bruce Adamson, sales
manager for the distributing com-
pany, he spent two days going
through the plant and the studios of
WLW. They also made a trip to
Mason, O., where the 500,000-watt
WLW transmitter is located. Both
reported business the best in a num-
ber of years in their territory.

A. M. Burns, for fourteen years a
Crosley dealer at Palestine, Tex.,
was a recent visitor at the Crosley
factory. He was accompanied by
Mrs. Burns. Mr. Burns is also
owner of the local baseball c¢lub in
Palestine.

[ ]
Corporation.

“Discovered by Gus Edwards, Hil-
degarde played in vaudeville and
toured America four times before
coming to Europe.”

65 Crosley Radios In One Day

°
A Christmas Bouquet
For Crosley Radios...

Sanmuel AL Freed of Wilmington,
Del.. writes:

“l helieve in giving credit where
due - ~consequently this letter to you
prompted by one listening to vour
radio program. .

“Six years ago I purchased a ra-
dio---a Crosley —exactly  one  vear
after T was married. ’

“Christmas night will be our sev-
enth wedding anniversary—also the
sixth anniversary of our radio.

“I'm sure no Christmas card
would please you more than having
me tell you that in the six years
we've had and enjoyed our radio—-
I have bought only five or six
tubes—never paid one cent for re-
pairs—never had an aerial other
than the Crosley Tennaboard—and
have played same radio practically
five nights every week and nearly all
day Sunday. ’

“That T belicve, is real proof of
what you claim for your radios.

“If T ever buy another—it will
only be because T might want to get
the later model with the short wave,
but believe me when I say it will
surely be a Crosley.”

Six Years Of Satisfaction...

Mrs. J. R. Carver of Indianapolis,
Indiana, writes:

“Six years ago we bought a nine-
tube Crosley radio. The tubes have
never been changed and are still
playing, although they are beginning
to get weak. This can be verified
by some of our neighbors.”

December 15, 1935
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Schmelzer “Good Neighbor
The John Schmelzer Furniture
store, Crosley dealer, Saginaw,

Mich., won first prize for its window
display during a two-weeks’ contest,
known as the “Good Neighbor” drive
conducted by the dietetics deparl-
ment of St. Mary’s Hospital of that
city. The Welfare League Commiltee

 Display Wins First Prize . . .

acted as judges. Young ladies gave
demonstrations during the business
hours.

Dietetic charts, a kitchen range, a
Crosley Shelvador electric refrigera-
tor, weighing scales and other kitch-
en devices were cxhibited and dem-
onstrated.

Marvelous Display In Muncie...

Exceptionally attractive is this ef-
fective window display recently ar-
ranged by Banner-Whitehill of Mun-
cie, Indiana, to promote the Crosley

King Boris Of Bulgaria
Owner Of Several
Crosley Radios . . .

That King Boris of Bulgaria is the
owner of two Crosley all-wave radios
was revealed here today by Ing. K.
Jontscheff, of Sophia, Crosley dis-
tributor for Bulgaria.

“When His Majesty the King re-
turned to the capitol in September
from his summer residence in Eus-
kinograd, situated on the shore of the
Black Sea, he heard for the first time
a radio program over one of the

Shelvador.

The large background cards are
reproductions of pages of the Shelva-
dor twenty-page circular.

Crosley sets that had been installed
in the royal palace at his request
during his absence at Euskinograd,”
states Mr. Jontschefl.

“His Majesty was extremely well
satisfied with the performance, and
as a consequence the Crosley repre-
sentative was requested to supply
three additional Crosley receivers.
one of which is intended for His
Majesty’s private railroad carriage,”
Mr. Jontscheff reports.

King Boris was married to Prin-
cess Giovanna of Savoy, daughter of
Victor Emanuel IIT of Italy in 1930.

Gambill Places
10-Car Order For
Crosley Shelvadors...

Wheless Gambill, of the Gambill
Distributing Co.. Crosley distributor
of Nashville, Tenn., placed an order
for ten carloads of Crosley Shel-
vador electric refrigeraotrs and
Koldrink bottle coolers during his
recent visit at the factory. Mr. Gam-
bill, who is one of the leading elec-
tric refrigerator distributors in the
United States, predicted volume of
sales in this territory during 1936
will double the current vear which is
the largest in his 20 yvears distribut-
ing experience.

Crosley Distributors
Named In St. Louis
And Kansas City, Mo....

The appointment of the Electric
Lamp & Supply Co., 1900 Washing-
ton Ave., St. Louis, as Crosley dis-
tributor in that city, has been an-
nounced by Don Crosby, Crosley dis-
trict manager. Herman Hollander is
president of the company.

At the same time Mr. Crosby
stated that the American Electric Co.,
Crosley distributor St. Joseph, Mo.,
will take over the distribution of
Crosley Shelvador Electric Refrigera-
tors and radios in the Kansas City,
Mo., territory, with headquarters at
1928 Grand Ave., Kansas City. The
branch will be in charge of George

Hayden.

Blind Man Chooses
Crosley For Its Purity
And Clarity Of Tone...

_Certainly no finer test could be
given any radio than that recently
given by a totally blind customer in
the demonstration room of the Guar-
anteed Radio Company of Brooklyn,
N. Y. Here is what this blind man,
William Beute of Brooklyn, has writ-
len in an inleresting letter to the
Crosley Distributing Corporation of
New York.

“The other day I went into a radio
store to purchase a radio and since
I am blind, the manager had me lis-
ten to the Crosley and another well
known make. But he did not tell
me the names of either sets and after
listening for a while I placed my
hand on one of the sets and he told
me it was the Crosley. I chose this
set for it has such a soft mellow tone
and it is very, very clear. I think

this was a very fair test for the Cros-
ley Radio.”
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CROSLEY SERVICE

SUPPLEMENT

MODEL 6615
T
Tube . H UBEPSOCKET SVOLT!\GEGREADINGKS Go o
15 R. F. Amp. 2 150 ——7
. 85 = —_ —
6AT OSC-MOd.‘ 5.8 150 85 _% g -5 to -15 120
6B7 I. F. & Diode 5.8 150 85 3 0
15 A F. Amp. ) 70 15 i 0 — =
38 Output 5.8 145 150 0 12 - _
31 A.V.C. Diode 2. —_ — — — — —
ALL VOLTAGES MEASURED TO CHASSIS WITH A 250 VOLT D.C., 1000 OHMS PER VOLT, METER. POWER

CONSUMPTION 2.5 AMP. AT 6 VOLTS. ALL VOLTAGES PLUS OR MINUS 10%.

POWER OUTPUT APPROXIMATELY .9 WATT.

PARTS LIST—MODEL 6615

Item
No. Part No.
1A G6 —27134
1B G6 —27134
2 MG25—37103
—34903
—34904
W —37231
3 MG7—-37103
4 G10—32977
5 G27—24628
6 G2 —24234
7 G80—32000
G78—32000
G44—32000
G79—32000
G12-—-36031
W —35951
W —36033
G6 —36031
8 G79—32004
9 G78—32001
10 G64—32002
G62—32002
G69—32002
G63—32002
G13—36031
W —35951
W —36033
G11—36031
G6 —34002
11 G57—32001
G55—-32001
G59—32001
G56—32001
G12—36031
W —35951
W —36033
G6 —36031
G1 —34002
G6 —34002
—37590
12 W —36057
13Z
13Y W —31896
13X
14 W —32904
15
16 W —37214
17 W —37190
18 W 37173
19 w —37174
20A G2 —34002
20B G2 —34002
21A —23191A
21B w —231!7%/\
23A W —32379
23B W —32379
23C w 32379
22 1w —25537A
24BZ
24BY (| W —25537A
W —30321A

Figures in first column refer to parts in Diagram on page 18,

X . Descriptlon
Dial Light Bracket Assem.
Dial Light Bracket Assem.
Battery Cable
Battery Clip (+)

Battery Cli‘p (=)
Battery Cable Clamp

Choke, L-F,, “A” Sup. Filter
Choke, H-F., “A” Sup. Filter
Choke, L-F., “B" Sup. Filter
Choke, H-F., **B" Sup. Filter
Ant. Coil Assem. Complete
Ant, Coil only, 150-400 Kc.
Ant. Coil only, 1710-540 Kc.
Ant. Coil only, 2.3 - 7.5 Mc.
Coil Shield

3 Section Trimmer Cond.
Trimmer Cond. Bracket
Support Base

1st. I-F Coil Assem.

2nd. I-F. Coil Assem.

Osc. Coil Assm. Complete
Osc. Coil only, 150-400 Kc.
Osc. Coil only, 1710-540 Ke.
Osc. Coil only, 2.3 - 7.5 Mc.
Coil Shicld

3 Section Trimmer Cond.
Trimmer Cond. Bracket
Support Base

Condenser, 25 Mmf.

R-F. Coil Assm. Complete,
R-F. Coil only, 150-400 Kc.
R-F. Coil only, 1710-540 Kc.
R-F. Coil only, 2.3 - 7.5 Mc.
Coil Shicld_ | .

3 Section Trimmer Cond.
Trimmer BOond. Bracket
Support Base

Oo'l:mnscr. 0.00025 Mfd.
Condenser, 25 Mmf. ,
Resistor, 750,000 Ohms, s W.
Condenser, 40. Mfd., 300 V.
Condenser, 12. Mfd., 250 V.
Condenser, 8. Mfd.. 250 V.
Condenser, 8. Mfd., 25V.
Condenser, 20 Mm{d.

Condenser, 0.001 Mfd., 1000 V.

Condenser, 0.02 Mfd., 160 V.
Condenser, 0.25 Mfd., 300 V.
Condenser, 0.5 M{d., 160 V.
Congcnser. {% Mm;g
Condenser, mid.
Condenser, 0.01 Mfd., 400 V.
Condenser, 0.01 Mfd., 400 V.
Condenser, 0.01 Mfd., 400 V.
Condenser, 0.2 Mfd., 200 \(
Condenser, 0.02 Mfd., 200 V.
Condenser, 0.02 Mfd., 200 V.
Condenser, 0.001 Mfd., 400 V.
Condenser, 0.03 Mfd., 400 V.
Condenser, 0.%1\41\/{1&(1 " 380\'\/
Condenser, 0.03 Mid., 0
Condenser, 1.0 Mfd., 160 V.

Item
Q.
267,
26Y
277
27Y
27X

E3Ab R

Part No.
G29—33006

G33--33002

MG25—37257
C —37439A
37198

MG38—37257
G27—26719
— 36062
G7 —32769
MG19—37257
W —32930A
W —37216
W —37225
W —33312A
—36060
W —3511
—37485
G12—33005
—37472
W —37631
W 37630
MG9—37257
W —a7227
W —37490
—33528
W 33084
D —
W —37340
—37339

. _uncrlplion
Condenser, L., Serics Ose. Trimmer
Condenser, B.C., Series Oue. Trimmer

3 Section Tuning Cond. Gang.

Dial Assm.

Dial FFace

Pointer

Pointer Nut (2)
Fuse Panel

Fuse, 4 Amp.

Fuse Cover

Caver Insulator
Resistor, 750 Ohm, 14 W, Flex.
Resistor, 7,000 Ohm, 1 W,
Resistor, 15,000 Ohm, ! W.
Resistor, 100,00 Ohm, 1{ W,
Resistor, 100,000 Ohm, 1{\W.
Resistor, 100,000 Ohm, 1{W.
Resistor, 150,000 Ohm, 1.
Resistor, 500,000 Ohm, !{W.
Resistor, 500,000 Ohm, i W.
Resistor, 1.0 Megohm, 13\,
Resistor, 1.0 Megohm, 1; W,
Resistor, 2.0 Megohm, 1{W.
Resistor, 3.0 Megohm, W,

Socket, "38

Socket, "VIB"

Sacket, “6AT"

Socket, *'6B7"’

Tube Shield (11alf), (6)
Tube Shield Cap, (3)
Tube Shield Base, (3)
Speaker

Speaker (Console)

Band Change Switch

Terminal Board, Ant. and Grnd.
Tone Control

On-Off Switch

Power Transformer

Power ‘Transformer Can.

Power Transformer Can. Cover
Vibrator

Vibrator Cover, (Shield)
Vihrator Sleeve, (Rubber)
Volume Control

Speaker Cable

Resistor, 15,000 Ohm, W,
Condenser, 11-F., Series Osc.
Resistor, 50,00 Ohm, }*\V.
Resistor, 32,0 Ohm, 2+ W, Flex.
Resistor, 21.0 Ohm, 2:W, Flex.
Syncronode Partition Assem,
Syncronode Cover
Transformer Shield

Escutcheon

Escutcheon Gasket

Escutcheon Screws (4)

Knob (Band Change)

Knob (3)
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This 100 Percenter
Claims 5% Of Credit...

Giving 70 per cent of the credit
to the merchandise he sells, 25 per
cent to the dealer for whom he works,
Dock Irvin, member of the Crosley
100 Percenters Club, with the Nelson
Electric Co., Crosley dealer, Corpus
Christi, Tex., modestly reserves only
5 per cent of the credit for himself.

Mr. Irvin probably would deny
the fact that he is modest and assert
that it is just a matter of analysis.
He says, I will frankly analyze my
success in the following manner:

“First 70 per cent of my success.
1 grant to the Crosley Radio Cor-
poration which manufactures the
high class merchandise that I am
selling; viz,, Crosley Shelvador elec-
tric refrigerators and Crosley radios.

“I think that a salesman should

gro farmer relative to people moving
around trying to find something
whereby they could accumulate
wealth, so | made the remark that 1
had always heard that a rolling stone
gathers no moss. The old darkey

said, ‘That’s right, boss, dat’s what
dey says, but you nevah sees a set-
ting hen dat gets fat.

19

not try to sell a line of merchandise Leading National

tk o 3 unless he is thoroughly versed and League Pitcher Presented
2 (o 0000 L“ | sol‘fl on the prOflucls he sells, . Clipper Console . . .
' ale ’ (HO000T » " Stodl, U i Gy denley Gl A major portion of the royal wel-
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The Crosley Broadcaster

wonderful reputation of long stand-
ing. He is Jack C. Nelson, owner of
the Nelson Electric Co. He has
built his reputation by doing good
work and making his word good, and
always being willing to step over
the 100-yard line to make an ad-
justment. I do not mean by that

that I ride on my dealer’s reputation

for a few months to fatten my own
pocketbook. I think that a salesman
who will do that is lower down than
a lounger.

“I think that all fair thinking
salesmen realize that their own suc-
cess depends largely upon the finan-
cial backing and reputation of their
dealer.

“Third, I give myself credit for 5
per cent of my success, in this way:
first 1 keep my dealer’s interest at
heart at all times, being fair, open
and above-board in all my dealings
with my dealer, prospects and cus-
tomers and keep hitting the ball for
tomorrow never comes.

“These are policies that I think
a salesman should follow to success-
fully work for one dealer in a given
territory where he intends to work
up a successful business for the fu-
ture.

“I will never forget a conversation
that I had one time with an old ne-

Above is pictured the Crosley Ra-
dio bowling team sponsored by
Erskine-Healy, Crosley Distributors,
Rochester, N. Y. The team is a
strong contender in the Commercial
Bowling League, and confidently ex-
pects to win the pennant.

The insignia shown in the picture,
which reads Crosley Radios and de-
picts a Crosley model, is a replica
of the design which appears on the
back of the shirts worn by the bowl-
ing team members. Those appear-
ing in the picture are from left to
right: Cliff Lovenheim, Lou Gordon,
Sam Guggenheim, Milton Lazeroff,
Frank Eckert.

Captain Samuel Guggenheim.
Treasurer of Garson & Wood Furni-
ture Company, Crosley Dealers, is
shown telling the boys how to col-
lect those strikes and spares.

Guggenheim, it will be remem-
bered, is author of “How To Collect
Installment Accounts” which was re-
viewed in a recent Crosley Broad-
caster.

This book is now in its second
edition and the publishers, The Cred-
it Press, 901 Harvard Street, Ro-
chester, N. Y., are making a special
offer this month. Fifteen collection
forms will be sent free with each
order for the book.

was the presentation of a Crosley
Clipper Console radio. In this pic-
ture is seen Mr. Lee being presented
with the radio by Bill Erude, Mayor
of this town—Plaquemine, La. The
microphone seen is part of the am-
plifying facilities of the local Cros-
ley dealer—Standard Radio Service,
who incidentally supplied the Clip-
per Console.

According to Samuel G. Daigre,
proprietor of this firm, “The occa-
sion of the presentation was Bill’s
Home Coming Day—a day of civic
celebration. In the afternoon a large
crowd gathered at the community
hall to welcome Bill and listen to
several addresses by local citizens
and by some of Bill’'s present and
former associates. Following this,
the entire crowd participated in a
frce barbecue and beer.

“The local theatre manager took
motion pictures of the presentation
and it is now showing on the screen
with the Clipper given a fine show-
ing. The affair, especially the show-
ing of it on the local screen, has
helped tremendously in making
Plaquemine Crosley-conscious.”

This dealer, who is in the territory
of Interstate Electric Company, New
Orleans, La., will undoubtedly de-
rive substantial benefit as a result
of this outstanding event.

December 15, 1935
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THE 71936 CROSLEY RAD10S
Have Boaclied %u}é?%m PUBLIC DEMAND |

The sweeping public acceptance that has been accorded the now 1936 Crosley Radios has krcught unpre-

cedented sales and profits to Crosley dealers everywhere.

The exceptional features, distinctive beauty.

matchless performance and outsianding value of each now Crosley model make each a world leader for
ils particular price class. Typical examples of the Crosley sales-winning radios are shown below,

CROSLEY

. F. N

(‘\nAwr.) (¥or.) (Melm Tuben)
5 METAL TUBES—2 BANDS
Standard and police broad-
casts  H0-1710 Keo;  Torelgn
and police broaxdeasts  2350-
7300 Ise, Mumlnated full vis.
ion airplane type dinl, Tone

?¢ontrol.  Automatie
o ot $29.95

CROSLEY FIVER
5 TUBES—=2 BANDS
Standard breadeasts 340-13570
Ke.; police, amatenr, aviation
brondeasts 15704000 Ke.  11-
fuminated, fnll visfon, air-
pMane " type dial, 3 to 1 ratio

drive.  Toue control.  New |

685 triple-twin output tibe,
Fall  tloating  moving  coil

CROSLEY MERRIMAC
8 METAL TUBES—3 BANDSN
Recelves Anerlean, forelgn, po-
live, amateur, avintion broad.
casts, Antowatie volume cone-
ll_'«»‘l. "ll‘l““"‘ vnullrnl. rall
Vision, pllaminated
airplane type dial, $65'00
CORSALIR —Nane features and
cabinet  as  Merrimiae  exeept
has s ven glass fubes, $33.00

CROSLEY CLIPPER CONSOLE
9 TUBES—FIVE-BAND ALL-WAVE
Recelves Awerican, Toreign, police. am-
aienr, aviation and weather hroadeasts.
Nhadow  tuning, Automatie  volume

control, Full vision, illuminated
airplane type dial.  ‘Lone

cantrol. $] 00-00
CONSTITUTION (CONSOLE — Same

retures and cabinet as Clipper Con-
sole exeept has ten metal tubes, $125.00

electro-dynamie $'| 9 99

speaker,

CROSLEY BUCCANEER

6 TUBES—3 BANDS
Receives Aerican, foreign po-
lice, amateur, iation broad-
casis, Antomatic volume cou-
trol, fall vision, illumiin-

ated airplane type
dial. $39-95
OLYMPIA — Suawme features

and cabiust s Buecaneer ex-
ot has SiX metal tnbes, $45.00

PRICES SLIGHTLY HIGHER IN FLORIDA, ROCKY MOUNTAIN STATES AND WEST






