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POWEL CROSLEY, JR. SAYS...

TODAY, as never before, dealers want sensa-
tional values . . . Dealers want visible sales
points . . . features that are convincing and easily
demonstrated . . . readily explained . . . Radios
that clinch the sale by their beauty and obvious
value. YOU GET THEM ALL, abundantly, in every
set in the New 1938 Crosley "All Star” Line,

EACH MODEL AN INDIVIDUAL STAR.

The Super 8 and the Super 11 are most signifi~.

cant examples of the money making possibilities of
the new models. These two new fast-selling Super
values are immediately adjudged the most out-
standing profit makers of the year. And from the
manifest enthusiasm revealed by Crosley Distribu-
tors and Dedlers dlike, it is certainly going to be a
areat radio year for all concerned.

Never before has it been so opportune to TURN
THE CABINET AROUND and show the prospects
‘he visible extra value in the Crosley Super radios.
Most every prospect will judge the value of the set

NO DEALER CAN AFFORD

by the number of the tubes, at the price. It is still
a common yardstick of radio value. Of course,
other features of the new sets are just as persuasive.
The .large.chcxssis of the Super 8 and Super 11 con-
vincingly mpresses everyone. The attractive beauty
9{ the cabinets enhemced by the Mirro-Dials receive
instant approval. The excellent tone reproduction

is i
tivesﬁjr.net}nng that can be demonstrated most effec-
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TO HANDLE CcroOSLEY

The Crosley Broadcaster

THE CROSLEY BROADCASTER, PUBLISHED
BY THE CROSLEY RADIO CORPORATION.
W. FRANCIS LIEBENROOD, EDITOR.
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Setting A New Record ...

Dealers are talking about it all
over the U. S. A. “Beats anything
l ever saw . . . eleven tubes . . . and
retailing at only $69.95; “This Cros-
ley Super 11 is by far the best radio
value I've seen in many a day.”

It is simply amazing the way
these new Crosley Super 11 and Su-
per 8 Radios are taking hold. You
will find them real “speed merch-
ants” when il comes to jumping over
the hurdles of sales resistance.

Yes, and how they can outdis-
tance sales laggards, get away ahead
of competition and win more sales
for Crosley dealers. They are stars
of the first magnitude and truly
representative of the 1938 Crosley
All Star line of dazzling Radio
values. Wherever shown the Cros-
ley Super 8 and Super 11 are meet-
ing with excellent response from
purchasers everywhere. And news
comes from all over America of the
most satisfactory sales. It is safe to
assume that you can do well with
these new Crosley Super Radios.

Every Store Must Have ‘Em

Enthusiastic owners are the best
advertisements. This most valuable
kind of advertising can be bought
only with sound values, lasting ser-
vice, and complete user satisfaction.
You literally build a sales force of
enthusiastic owners with Crosley
Fiver “ALL STAR” Radios.

From time to time unsolicited tes-
limonials are printed in these col-
umns telling of the exceptional ser-
vice and satisfaction enjoyed by

users all over the country. The new

Crosley Fiver is proving a phenom-
enal sales booster that is welcomed
with keen enthusiasm by dealers as
the opportunity to build a good list
of local “man to man, and house-
wife to housewife” advertisements.
Word-of-mouth ads are invaluable.

-
ALL PRICES QUOTED HEREIN ARE
EASTERN PRICES, AND SUBJECT
TO CHANGE WITHOUT NOTICE.
COPYRIGHT, 1937

The housewife deals with the
store which gives her what she
belicves is the very best for her
money. Buyers today are com-
paring values with a new and ac-
curate knowledge of value, style
and quality. The Crosley Super 8
and Super 11 Radios are just
what you need to emphasize the
super values of your store.

The New Mirro-Dial...

The dial is the focal point of
every radio set.  The new Crosley
Mirro-Dial represents the extreme
effort exerted by Crosley designers
and engineers to combine greater
efficiency with genuine attractiveness
and eye appeal. Improved in read-
ability; in addition to making tun-
ing easier and more accurate, it
adds a marvelous touch of distinc-
tive beauty, in full keeping with the
smartly styled, modern cabinets.

The ecasy-to-read calibrations of
the Crosley Mirro-Dial are fused on
the convex glass. They are on to
stay, and will not come off even
when scratched with a sharp knife.
The process used in the making of
this attractive dial is most interest-
ing and incorporates many advan-
tages.  Colored ground glass of
just the right hue selected for the
purpose is placed into position on
flat clear glass. This is followed
by a heating process requiring three
hours. The dial markings are thus
baked-in and united with the glass,
forming one solid piece for the dial
and printing.  This occurs at the
same time the curve is being formed
in the glass by the heating opera-
tion. It is possible, in as little as
five minutes, to have the dial print-
ing burnt-in, however the Crosley
Radio Corporation uses the longer
period in order to properly temper

and anneal the glass to relieve all
strains and toughen it. The glass
is therefore no more subject to
breakage than the glass baking
dishes, and all women are familiar
with this type of glass which is less
breakable than any other.

The process of making the attrac-
tive dial illustrates another example
of the care and attention given
Crosley Radios in making them the
greatest values at the lowest possi-
ble price for the great majority of
the people.

The indirect, edgelighting of
the gold-reflector type Mirro-Dial
produces a three dimensional effect
that is strikingly beautiful.  The
gold-finish, solid metal escutchcons
are highly polished and rich look-
ing.  Taken altogether, the Mirro-
Dial, the cabinet style and finish
merge in complete harmony to form
one of the most irresistible radios
on the market today.

People Are Buying More...

Cash registers of Crusley dealers
are ringing more frequently. They
are chalking up bigger sales at bet-
ter profits. The Crosley Fiver Chair
Side model radio with its broad
appeal and wide usefulness is one
of the foremost sales getters of the
day. They click on every test by
which shrewd buyers test a radio.

No Crosley dealer can deny
that the biggest opportunity in
the history of radio lies ahead, and
the Crosley FIVER Chairside mod-
els will account for a goodly num-
ber of the profitable sales. Its the
set of the year, and you will do well
to feature the three attractive color
combinations in all your displays.

It is true, SUCCESS INSPIRES
CONFIDENCE. It will pay you to
identify your store as the local Cros-
ley headquarters.

July 15, 1937
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Dan Williams Opens Exclusive Store In San Bernardino . ..

One of the most interesting formal
openings featuring Crosley products
was recently observed by Williams
Home Appliance Co., San Bernar-
dino, California.

Dan Williams is the operator of
the new enterprise which will spe-
cialize in Crosley Shelvador refrig-
erators, Crosley radios, Savamaid
Washers and Ironers.

The Associated Wholesale Electric
Company, Los Angeles, Cal., is the
Crosley Distributor supplying this
Exclusive Crosley Dealer, and the

allractive entrance and show win-
dows pictured herewith indicate the
happy combination that should
prove a sure winner.

A most effective method of intro-
ducing Crosley Shelvadors on the
gala opening day, was inaugurated
by Mr. Williams. The renowned
Home Economist, Mrs. Ethel Rog-
ers, demonstrated the use of Crosley
refrigerator in connection with cold
cookery recipes. The practical and
economical preparation of tempting
appetizing salads and desserts was

e,

BY YOUR SIGNS THEY SHALL KNOW YOU

e T

Attract the proper attention and
you make more sales.

Even though a dealer’s store may
be closed for the evening, a lighted
neon Crosley sign on the oulside
of the store, or a part of the win-
dow displays, enables the dealer to
capitalize to the fullest extent on all
the advertising the publicity, the in-
ternational recognition of the name

CROSLEY.

For over fifteen years the Crosley

Radio Corporation has been univer-
sally recognized as the builder of
finer radio receivers for less money
than any other manufacturer. User
satisfaction has been developed to a
high degree. ’

When a Shelvador or a Crosley
radio is about to be purchased, the
prospect will instinctively turn to
the store he knows carries Crosley
products.

This is made possible by the fact
that the Crosley dealer has indelib-
ly impressed on the mind of the
purchaser that his store is the log-
ical place wherein to make the pur-

chases. He has brightly illuminated
signs outside and inside as well as
attractive window displays to con-
stantly remind his prospects. It does
not take much thought on the mat-
ter for the dealer to realize they are
the most valuable and effective
forms of advertising for profit.
Advertising creates reputations.
Have it whispered about that your
store is the headquarters for smart
quality merchandise and the popu:
lar price range. Have them know
your store is alert, servicing, pro-
gressive and she will remember to
come in when she does need some-
thing—VYes, it still Pays to advertise.

New Knobs Smooth Running

We have heard comments from a
great many points on the fact that
the new knobs on the Crosley 1938
models are so smooth-running, and
that easy ‘tuning is more noticeable
'I.‘hxs is a sales feature that empha:
sizes the precision manufacture of

}?:d::.w All Star Line of Crosley

Jemonstrated to the large number of
visitors and the choice recipes of
Mrs. Rogers were distributed wiy),
outl cost to all who attended the
opening of the beautiful show rooms,

The success of the occasion was
assured by a large six column ap.
nouncement in the local newspaper.
and direct by mail letters followed
the opening in a most effective man.
ner.

Mr. Williams secured a testimon.
ial from his first buyer of a Shelva.
dor and used it to mighty good ef-
fect in one of his letters to his lis:
of prospects. He also gave the nane,
address and phone number of a pur.
chaser of a Model 1313 console
radio saying that the man and his
wife paid cash after a thirty minute
demonstration of the set in spile of
the handicap of an inside acrial.

Another effective bit oi advertis-
ing was used in the form: of a travel-
ing sign fastened above the dealer’s
automobile. By repeatedly making
the people of San Bernardino aware
of the new store has resulted in very
satisfactory sales from the very start.

A Good Sign Of A
Busy Crosley Dedler...

A lot of thrifty women shoppers
are attracted daily to the largest
Piggly Wiggly Store in the world.
It is Johnny Rush’s Piggly Wiggly
Store in Alexandria, Louisiana, and
the very imposing sign you see
on the side of this great store cer-
tainly puts Crosley Shelvadors be-
fore the eyes of Alexandria’s home-
makers in a conspicuous manner.

Johnny Rush’s Radio Center is a
busy place and mainly because he
Is wide awake to every opportunity
to increase the sale and popularity

of Crosley products, knowing full

well thz.at user satisfaction creates
good will and profits. Johnny Rush
15 one of the best and most active
dealer_s of Lee Hardware Co., Cros-
ley distributors, Shreveport, La.

The Crosley Broadcaster
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At the Green Hill Farm near Phil-
adelphia, the entire sales staffs of
three Crosley distributing houses,
from Philadelphia, Newark and Bal-

timore, attended the Preview of .

Crosley 1938 line of “All Star” Ra-
dios.

Among those attending the first
showing were David Slobodien,
president, Fred Goldberg, general
manager, and Harold M. Bergman,
sales manager, of the Apollo Dis-
tributing Co., Newark; C. Howard
Buchwald, president, and Lou Fox,
sales manager, Lincoln Sales Cor-
poration, Baltimore, and Pete Hal-
ley, branch manager of the Wash-
ington office of Lincoln Sales; J. T.
Peirce and W. G. Peirce, Peirce-
Phelps, Inc., Philadelphia, and J. E.
Alexandre, of the Harrisburg branch
of Peirce-Phelps. )

It was a great meeting as one may

easily note from the smiles in the

accompanying photograph. And the
enthusiasm pervading the entire
gathering may be used as a criterion.
Reports from all over America bring
the news, indicating the marvelous
reception accorded the new Crosley

line of radios readily conceded to be
“the great opportunity for 1937.”
And to the overwhelming delight of
Crosley dealers everywhere all indi-
cations point to 1937 as the most
profitable year of them all, under
the leadership of such an assem-
blage of super values.

It isn’t any wonder that distribu-

CROSLEY DISTRIBUTORS VIEW “THE GREAT OPPORTUNITY FOR 1937”

tors and dealers alike are excited
over the wonderful possibilities for
profit this most outstanding line of
radios presents, inasmuch as in-
creased consumer demand also
points to a record year.

These new Radios have “eye ap-
peal”—they have “style appeal” and
“sales appeal.”

Keep Those New Crosley Fivers... 'Round In Front...

The cabinet of the Crosley Fiver
is a thing of beauty and certainly
naust not be passed over lightly. The
beautiful walnut grain in its un-
rivaled variety of figure gives inter-
est and distinction to the simple
lines and flat planes of the Fiver
cabinet. Note, too, how admirably
the highly figured bentwood style,
walnut cabinet harmonizes with
furniture of every conceivable type.

Exceptional sales possibilities
await Crosley dealers who give
adequate attention to the splendid
appearance of the new Crosley
Fivers. There is no doubt about it,
everything is in your favor.

And it is so easy for purchasers
to keep them looking their best for

a long time to come. May we re-
mind you that Crosley Wax Base
Polish is really coming into its own
since these new models have been an-
nounced. Of course, in the first place
it should be used to keep floor mod-
els highly polished and looking
their attractive best. You will notice
that dust does not collect nearly so
fast on radios “proterted” with Cros-
ley Wax Base Polish as when oily
preparations are used.

We have always believed that
“the more calls, the better the
salesman,” but when all is said
and done, it's not the calls, but
the sales that count.

July ¥6, 1937
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01938 'ALL STAR LINE

~ Still greater triumphs in the field of radio manufacturing.

Brilliont stars of the first- magnitude . . . in pe-formance apd
outstanding value. %‘ewest models of distinctive beouty

and design . . . meeting every cabinet style preference at = ¢
sensationally low prices. .
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NEW CROSLEY FIVER WITH FOREIGN RECEPTION

5 Tubes % Superheterodyne receiver tunes Amer-
5 Inch Speaker
Mirro Dial
Handsome Cabinet
2 Watts Output

ican stations, short wave foreign broad-
casts, some police calls, 540 to 1720 Kc.,
and 5800-15,400 Kc., frequency. 5-inch
electro-dynamic speaker; edge illuminat-
ed Mirro-Dial; Pentode output; Automatic
volume control; Power Supply Noise fil-
ter; Beautiful Cabinet highly

figured walnut veneer.
12%2" high, 10%" wide, 6%" .

deep.

l(?rosley Fiver with QUIKTUNE Dial has same
Fiver specifications and cabinet with added
feature of "dial tuning.”

.............................. $23.95  “World's Greatest Radio Value”

CROSLEY FIVER
QUIKTUNE CONSOLE

2 Bands 8 Inch Speaker

CROSLEY FIVER COMPACT

Identical features of the famous

SALES WINNERS

That jump The hurdles

of sales resistance . . .

A fast moving pair
of profit makers . . .
Two New Crosley
“Star Performers”

CROSLEY SUPER 1 1

Three Bands . . . 10 watts output . . .
Receives American, foreign, police,
amateur, aviation and ships-at-sea
broadcasts, 525-22,000 Kc., continuous.
Exceptional bass response from 10"
electro-dynamic speaker with plug-in
cable. Exira large cadmium plated
chassis. Edge illuminated 3 dimension-
al, gold reflector type Mirro-Dial with
graduations fused on the convex glass.
Octdl base tubes . . . Push-pull pentode

output . . . Broad automatic volume
control . . . Continuously variable tone
control. Iris tuning indicator . . . Power

supply noise filter.

Crosley Fiver with foreign reception;
same chassis and tube complement,
laydown type cabinet of pleasing
proportions and beauty. Highly fig-
ured walnut veneer.

8%" high, 95
13 7:16" wide, .

6 13 16" deep.
Same as Crosley Fiver Compact Radio with
added feaiure cf Quiktune Dial. ......... $23.95

QUIKTUNE
DIAL

Huand haminered bronze fini

5 Tubes 2 Watts Output

Receives American stations, short

wave foreign broadcasts, some

volice calls, 540 to 1720 Kc., and

9800 to 15,400 Kc. frequency bands.

\J‘ro.sley Quiktune Dial tunes favorite

siations with ease and speed; Ver-

nier knob control for sharp tuning of 1

dlstcg1t stations. 8-inch electro dy- I

namic  speaker with plug-in type

;Gble; Automatic Volume control;

oower Supply Noise filter; Pentode
utput'. Cabinet top and front pamel

are highly figureq stump walnut

veneer with flyted pilasters.

: sh escuicheon has ten openi Dimensions:
enabling listener to ture favorite stations with simgszxliigi 38" high =%

of dial.  Approimately 700 station i teatt ' 95
S i lon identifications cql} letters 224" - de, =

n three medels shown on 1

his page.

10%" deep.

CROSLEY SUPER 8

8-inch electro dynamic speaker
with tone qualities equal to most
console models. Three bands . . .
Tuning range increased over for-
mer models . . . 525 to 22,000 Xc.,
continuous . . . 5 watts output. Re-
ceives American, foreign, police,
amateur, aviation and ships-at-
sea broadcasts. Mirro-Dial, edge-
lighted, gold reflector type. Con-
tinuously variable tone control...
Automatic volume control . . .
Push-pull pentode output . . . Pow-
er supply noise filter.

Handsome cabinet of
striped walnut having a
beautiful matched over-
lay of wvertical striped
walnut through the cen-
ter . . . The top panel,
ends and half round
pilasters are of highly
figured walnut with two
inlays of prima vera at
the top . . . The entire
cabinet is hand-rubbed
to a brilliant finish.

$69.-95

Dimensions: 40" high,
24Y:" wide, 13" deep.

EIGHT TUBES

Especially beautiful cabinet, bent-
wood style, highly figured quarter-
stripe walnut with stump walnut
and maple inlays. Gold (finish
bars and escuicheon. Hand
rubbed finish.

$39.95

Laydown Type Cabinet Dimensions:
10%" high, 163" wide, 734" deep.




New Crosley Fiver Chairside Model

5 Tubes 5 Inch Speaker
2 Bands 2 Watts Output

WITH FOREIGN
RECEPTION

A real utility piece of furniture housing
an American and foreign Crosley Fiver
radio.  Blends harmoniously into tho dec-
orative scheme of any type room. Handy
to the finger tips, alongside your favorite
chair, it permits easy tuning or change of
stations without moving from your chair.
Receives American stations, short wave
foreign broacasts, some police and ama-
teur calis: Two bands, 540 to 1720 Kec. and
5800 to 15,400 Kc. Edge illuminated, 3
d.mensional Mirro-Dial with calibrations
tused on the convex glass .
put tube ., . .

AKZ%;f§§ﬁ

. . Pentodo out-
Automatic volume control
. . . Power supply noise filter . . . 5 inch
electro-dynamic speaker with full floating
moving coil and Plug-in type cable.

Dimension3: 18%:" high,
124" wide, 10%" deep.

Available
in three atiractive
color combinationg

Chairsidz Medel 367 M has rich black
wrinkle finish cabiret, Chinese red bakelie

o o T 7 $24.95

Chairside !Model 587 N has a':ccive browq
wrinkle finish cabinet with o ==&

sazelita
top, brown knobs and blac: :?: A 95
FEOE.  iiiiiiiverr e e srae e araae e R4 N

L
Chairside Model 567 P ha- | sascil
nut grained finish cabinet witl Lakelite

top, brown knobs and black e
feet. b /z g o50

=

——e

Auto Radio Market Presents Grand Opportunity

The Crosley Fiver Roamio is the lowest priced nationally known
car radio. A truly phenomenal value placing radio entertain-
men! within reach of every motorist. Ease of installation makes
a hit with dealers and users alike. Two De Luxe Crosley
Roamio Auto receivers Mod-
els A-267 and A-177 com-

plete the line of the finest opr:égg 9;'#
radios for autos ever built. INSTALL

Steering col-
umn conlrol
or custom
built dash
ranel con-
trol to match
any make

car.

Cresley Roamio Medel A-267 single unit six tube
radio of exceptional clarity of tone, remarkable
selectivity, and sensitivity. 8 inch electro-

dynamic  speaker and other
actable features. ... $39'95

CROSLEY
FIVER
ROAMIO

$19.99

A typical Crosle
mounted in an
to connect,
Necessary.
for car trade

;lr\l real package installation.

Y Value sensation,
Y car regardless of make,
No spark plug

Self contained. Easily

No remote controls
suppressors. No soldering
Easily removed

M 3
odel A.177 Seven tube De Luxe receiver for

superlative
Performance Equi
. quivalent to
larger, home radip,

Choice 9
of speakers arnd controls, . $59'50

9

They Are In A Buying Mood

Economists tell us of income
gains. Home building is on the in-
vrease. [amilies are “undoubling.”
:\Iarriages are on the increase. There
1s a return of interest in beautifying
the home . . . and more radios are
being sold.

Your customers are reading in the
weekly and monthly magazines of
the new 1938 All Star line of Cros-
ley Radios.

The consumer is in a buying
mood. and from practically ~ all
standpoints it looks like a lanner
vear .. . A year when radio will
march past their profits of 1936 1o
a new all time high.

New Sales Records are literally
packed into the fine new Crosley
Battery Fiver Radios. A SURE

BET for extra volume.

It's A Humdinger! ...

M. E. Rueter of the sales depart-
ment of Greusel Distributing  Cor-
poration. Crosley Distributors, Mil-
waukee, Wis,, sends an interesting
letter received from their Crosley
dealer. William L. Beierle of Eagle,
Wisconsin, who says in part: “That
little Crosley Fiver Roamio is a
humdinger.”

Crosley Ba

More Beautiful
Larger Cabinet
Larger Dial

$19.99

5 tube superheterodyne receives Amer-
ican stations in the 5413.1725 frequency
range. The very notable icatures in-
corporated in this r morkable setinclude
6 inch permanent magnot type dynamic
speaker; Automatic volume conirol;
two stages of audio ampvlification;
Penlode Output. Large type dial.

Batteries required: 2 volt “air-cell” or
2 volt storage or 3 volt Dry A, and
three 45-volt “B” batieries.

The gracefully rounded cabinet front
and side panels are highly figured
walnut veneer, hand rubbed finish.
Design of cabinet with attractive speak-
er grille follows latest siyle trends.

Dimensions: 12%2‘" high,
10% wide, 6 13/16” decep.

ttery Fiver

5 Tube Superheterodyne
Low Current Consumption
Automotic Yolume Control
Increased Sensitivity

2 Audio Amplifying Stages
Pentode Output

Powertul

500,000-watt WLW —the world's
most powerful broadcasting sta-
tion is carrying these programs,

(Tune in to
SUNDAY

10:00 A. M.—News Review (Crosley Shelvadors).

6:30 P. M.—The Crosley String Ensemble—
(Crosley Radios).

10:30 P. M.—The Crosley Concert Hour (Crosley
Radios).

MONDAY

6:30 A. M.—Top of the Morning—
(Battery Radios).

8:00 A. M.—Morning News (Crosley Radios).

9:30 A. M.—The Viginians (Croslcy Shelvadors).

3:00 P. M.—The Old Fashioned Girl (Crosley
Shelvadors).

5:15 P. N.—Tommy and Betty (Shelvadors and
Radios).

6:00 P. M.—Eichstadt String Enscmble (Crosley
Radios).

TUESDAY

6:30 A. M.—Top of the Morning—
(Battery Radips). )
7:15 A. M.—Concert in Brass (Crosley Radios).

t

WLW Broadcasts Feature

Crosley Products

devoted to Crosley radios, refrig-|nation ever conscious of Crosley
erators and washers, into the|products and to win prospects
homes of America to keep thel|and sales for Crosley dealers.

700 Kc.—Eastern Standard Time Listed)

8:30 A. M.—Aunt Mary (Crosicy Shelvadors).
NOON —The Three Spades (Crostey Radios).
5:15 P. M.—Tommy and Betly—

(Crosley Shelvadors).
10:30 I>. M.—Lous Amigos (Crosley Shelvadors).

WEDNESDAY

6:30 A. M. —Top of the Morning—

(I3attery Radios).
8:00 A. M.—Morning News (Crosley Radios).
$:30 A. M.—Aunt M:ry (Crosley Shelvadors),
9:30 A. M.—The Virginians (Crosley Radios).
NOON —Allan Werner (Crosley Shelvadors).
5:15 P. M. —~Tommy and Betly—

(Crosley Shelvadors).
7:30 P NL.--Flying Dutchmen (Crosley Radios:.

THURSDAY

6:30 A, M.—Top of the Morning-—

NOON ~—The Three Spades (Crosley Radios',
5:00 P. M.—lane Gerrard (Crosley Shelvadors).
5:15 P. M.—Tommy and Betty (Crosley Radies),

FRIDAY

6:30 A. M.—Top of the Morning
{Battery Radios).
8:00 A. M.—Morning News (Crosley Shelvadors),
9:30 A, M.—The Virginians (Crosicy Radiosy.,
NOON —Frim Sisters (Crosley Shelvadors).
3:00 P. M.—Helen Nugent (Crosley Radios),
5:15 2. M.—Tommy and Betty —
(Crosley Shiclvadors).
65:15 P. M.—Rhythm in Song (Crosley Rachios).
11:30 P. M.— Salute to the Cities (Shelvadors and
Radios).

SATURDAY

A. M. —Top of the Morning -
(Battery Radios.

:15 A, M-=Concert in Brass—

6:3

(=}

(Battery Radios),
7:15 A. M. —Concert in Brass—
(Crosley Shelvadors).
8:30 A. M.—Aunt Mary (Crosley Shelvadorsy,

(Crosley Sheivadors:,
8:30 A. M.—Larry and Sue (Crosley Radics).
| 6:00 P. M.—R F D Hour (Battery Rudios:,

" THE GREATEST SALES HELP YOU HAVE EVER HAD!

July 15, 1937




Chairside Fivers Popular . .

The new Crosley Chairside models
score good sales because they pro-
vide an opportunity to dramatize
radio in a new manner and create
interest in a utility piece of furni-
ture that is generally desired in all
homes. Be sure to display them
alongside comfortable chairs and
watch how your customers will sit
up and buy.

Greater value inspires confidence:
prompts quicker sales with lasting
satisfaction. Years of experience of
the Crosley Radio Corporation in
selling the masses has caused the
basic policy of highest possible
quality at the lowest possible price
to stand in bold relief.

Here is the utmost quality within
the lowest possible price range. By
quality we mean sound materials,
up-to-date styling, smart design,
modern converience and precision
construction. Yes, here is full value
at a lIow price. A Crosley value that
fits right into your newest merchan-
dising ideas.

i

The 50,000th Willys car was dtf-
livered to Powel Crosley, Jr., presi-
dent, Crosley Radio Corporation.
Cincinnati, and of the Cincinnati
Baseball Club, with appropriate
ceremonies at the Transcontinental
airport in Toledo on June 16. Mr.
Crosley flew from Cincinnati in his
Lockheed twin-motor plane for the
occasion. David R. Wilson, presi-

Crosley Radios Create Pleasant Atmosphere In Studio . . .

There are four Crosley radios in
the Sutcliffe Photographic Studios
in Cleveland, O. “For the past eight
years Crosley Radios have been cre-
ating a pleasant, friendly atmo-
sphere in our studios” writes Harvey
R. Sutcliffe.

When the idea of using a radio
in the workroom was suggested, Mr.
Sutcliffe was skeptical, but agreed
to try it out with the understanding
that if it interfered with the work he
would have just one more Crosley
Radio at home.

To his surprise, production did
not fall off but was stimulated and
increased so that Crosley Radios
were put in all departments with
much the same results, not to forget
the pleasant atmosphere they created.

Tﬂc photograph shows the Crosley
radio in their color department.

Switches at the telephones control
the radios so that they may be
turned off when the phones are in
use. Mr. E. J. Rueth of the Fran-
kelite Company, Crosley distributor
in Cleveland, reports that the idea
is also being used by many other
business houses with increasing
satisfaction and success.

I:A Record For Durability .

Reeves Radio shop at Kansas City,
Missouri, writes us in part:

“I thought that you would be in-
terested to know that one of your
Model 52 Radios is still in service
and giving good reception. Crosley
must hold the record for durability
as I believe this set was manufac.
tured in 1922 A. D.”

50,00bth Willys-Overland Goes To Powel Crosley. Jr. . ..

dent of Willy-Overland Inc.. made
the presentation to Mr. Crosley, who
said that he would present the car
to his daughter-in-law, Mrs. Powel
Crosley III, Cincinnati.

From left to right those in the
picture are: Captain Eddie Nier-
meyer, pilot; Charles Schott, Jr.;
William Meyers, automotive engin-
eer, Detroit office, Crosley Radio
Corp.; J. P. Rogers, vice president,
Crosley Radio Corporation; Clar-
ence Felix, chief automotive devel-
opment engineer, Crosley Radio
Corp.; Sam Kehoe, manager, Auto-
motive Sales Division, Crosley Ra-
dio Corp., Detroit; David R. Wilson,
president, Willys-Overland Motors,
Inc., Toledo; Powel Crosley. Jr.,
president, Crosley Radio Corp., Cin-
cinnati; Charles Schott, Sr., Willys-
Overland  distributor, Cincinnati;
E. G. Davies, president, Willys-
Overland Distributors, Inc., Los
Angeles; J. J. Tolbert, business as-
sociate of Mr. Davies.

Catch The Customer’s Eye

The best background for showing
merchandise is a plain surface.
Elaborate and excessive trimmings
are taboo for they attract from the
point of sale. The simple type of
modern treatment is the most suit-
able, one tl'llz‘altl gives a clean cut ap-
pearance. e Crosley display No.
204 throws into prgmin?ncg’ the
beauty of the Shelvador. The plain
colorful background enhances its
snowy whiteness and the rounded
modern lines of the display are en-
tirely in keeping with the “World’s
Most Beautiful Refrigerator.”

. It is SMARTNESS of design . . .
in the 1937 meaning of the word.
See your distributor about this back-
ground display as well as others

listed in the center spread of this
issue,
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ADVERTISING

perative buying price of the
and various other forms of
these four pages provide a
purchase” advertising at
Your distributor has
s ready to help you

® ® @ The low coo
Crosley neon signs
sales helps listed in
maximum of “point of
the very minimum cost.
all information and stand
sell more Crosley products

The important link in the sales chain is to get
people into the dealer's store, and unless it is

Crosley Shelvador
Tubular Lamp Sign

No. 192
202" wido, 7% high.

inous edging. Black and
chromium f{inish frame. Strik-
ing appearance attracts at-
tention. May be suspended
in window, over counter or
in conjunction with displays
in your showroom.

RSO X

it ORDER CROSLEY
SALES HELPS
: FROM YOUR

. DISTRIBUTOR

B S —

S e ‘

Large Outdoor Neon Sign
All Steel . . . Double Face

No. 185
51 feet wide, 2 feet high, 10%2” deep.
Porcelain enamel faces have yellow letters 8% inches
high on blue background. Flash is red. Long life
red neon tubes plug in like lamp. Cheap to ogerale.
Only 175 walts per hour. Never - needs painting.
Easy to install. Comes completely with erection ma-
terials. Fullv  guaranteed. Underwriters  label.

Weighs but 135 pounds.

‘Black and white lettering. Border

SALES HELPS

prominently and properly identified a great
deal of the Crosley advertising effort is wasted
in the community.

Sales making Crosley national advertising in
the leading magazines as well as broadcasts of
the powerful WLW “Nation’s Station” will not
lose their potent force and appeal if the dealer
properly identifies his store before the pros-
pective buyers in his community.

Crosley Neon Sign

No. 193
27" wide, 7%2” high, 62" deep.
Turned edges of metal front are polished
chromium, background is black. Word
CROSLEY in red neeon with blue flash be-
hind makes striking contrast that attracts the
ayes of passers by. An indoor sign of wide
utility.

Outdoor Combination Sign
No. 194
32" wide, 32" h'gh, 12” deep.
Double faced. Illuminated glass discs with neon
borders. Red and black letters on yellow back-
ground. Imitation bronze finish. Attractive hangers.

=S

L
Edge Light Neon
Shelvador Sign

No. 196 e

22" wide, 13%2" high 5 deep. . o
Escolite Sign

No. 191
13 wide, 6%2" high.
Black and Silver background. Red
lettering in escolite has attractive
glow — resembles neon, — reflecting
sun light or electric light in your
store or window.

of green neon. Glass panel
illuminated in blue. Black base
with chromium bands. Very
economical to operate.
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Feature Poster

No. 184
62 high, 40" wide,
Printed in blue and black. Phantom view of
the features of the Crosley Shelvador cre shown
in a most impressive manner. An excellent
poster thal deserves a prominent place in the
display ol every Crosley Shelvador dealer.

MIRROR SIGN

No. 102
14" wide, 10" high
Eiched lettering. Word SHELVA:
DOR outlined in red on plate
glass mirror. Excellent for windovws
display.

SO
Crosley Box Sign
No. 103
1314 wide, 7' high,
Crosley name in red, other lettters

5" deep.

areen  with silver background.
Chromium finish frame.  Most
desirable for window display or
for showroom.

SHELVADOR DISPLAY — FOLDING CARDBOARD

No. 188
Easel display . .. 3 pieces.
50" high, 22" wide:
33" high, 22" wide:
17" high, 21" wide.

Ecautifully designed in nat-
ural colers. White figure
cuteut with curved red
kackaround set in blue and
silver panel produces at-
tractive  effect  especially
wlhien lighted from above,
as in the case of window
displayvs. Equally effective

for floer showings.

CROSLEY SHELVADOR BACKGROUND DISPLAY  wo. 201

Entire display measures =
hich, 12" deep. Sid> pzne’s
12" deep, desigred :o displzy a.l
cf cliractive green wiih suver

:nches high, 95 wide.
are 60" high, 28"

he

‘eltering and inm.

wide, 9"
arious Shelvador models.

deep.

Top panel is L shaped 56" wide, 152"

Alcove approximately

Ex-ellent color combination
Rounded ends of the display are black.

Alcrnate sign suprplied wwul display permits i's use for radio diselay also.

FINTROD UK PHE IDE
E O XIW FIRSI COSTAYD'S
AECONOMICAL OPERATING
CCOSTTOTHE
INDUSTRY

No. 105
3 pieces 18 ‘inches high.
Rdiustable to size of vwindow.
1 rfe of lacquer in four col-
5— black, red, silver and
qox .ﬁ Dec1dedly attractive

dds a finished effect
10 he display window.

Easel Display
No. 180 left, 181 right.
Set of 2 Cards.

Each 29~ wide, 28"
Th;ee colors, Dark blue,
ligh! blue ang yellovs. A

disPa¥ that is much in favor
and Widely yeeq.

high.

Decalcomania Valance

Folding Cardboard
Shelvador Display

No. 182
67 high, 352" wide.
Printed in natural colors with light blue
and yeliow border lines. Very cffective
lor window display, store or show.

I P——

CROSLEY {

HOME & AUTO RADIOS
SHELVADOR REFRIGERATORS |
SAVAMAD WASHING MACHINES | i}

:

Crosley Metal Road Sign

No. 104
18” high, 30" wide.
Poicelain enameled sign on heavy gauge
metal.  Black letters, yellow background:
red borders.  Large space for dealers
neme and address.

lWEIlYl]llR o 3
CFLECTRIC REFRIGERATOR
| OR ICE BOX

aty 1S (600

%
Yore -

o

v ¥
toa - ——

M|

4 \

WHITK TAKES UP ALL THIS ROOM
IN THE ORAINNRY REFRIGERATAR

Lifesize Cutout Shelvador Dlsplay

No. 185
3 pieces 66 inches high, 22 inches wlde.
Eye compelling fig-
ures in natural col-
ors. Panel has
areen kackground.
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WINDOW STREAMER ,

No. 183 (SET OF 4)
55 wide, 20” high.

Pointers cre 25 wide, 11" high.
Strip measures 8’ wida, 7' high.
Top piece printed in three colors- -red, yellow
and blue.

PARKING
SPACE FOR
FOOD

No. 197

Printed in light green.

Shelvador Electric Refrigerator.
f=r window display or show.

e SN ] Fa &‘. = '»:’«-'i‘r.l.m' s
Crosley Shelvador Flasher Sign
) No. 189 18 wide, 12" high.

Design printed in natural colors.  Photo on left is shown when light is out.

Photo on right appears when light is on.  Operates with flasher. As effec-
tive as a demonstratio» illustrating '“This Much More in a Shelvador.”

e BEAUTY-ECONOMY
CONVENIENCE-VALUE

Shelvédor Window Streamer - -2 Sizes

No. 188 Large Size. 10 feet wide, 3 feet high,
No. 100 Small Size, 42 inches wide, 14 inches high.
Beautifully printed in four colors on durable paper. Red lettering. Dark
blue background. Light blue band, black crest on light blue background
Attention co:npelling serviceable sign of wide utility. )

Crosley Shelvador Window Streamer
No. 187 50" wide, 19" high.

{ Printed in bright natural colors with black background. Yellow pand at top.

One of the most striking window streamers Yvou

have seen in many a day. A

clever way of putting over the idea

of 'This Much More in a Shelvador.

Red and black lettering.

Ice Block Display

21%2" high, 20" wide, 10%2" deep.

Has the appearance of
a huge block of ice. Represents the amount of
ice that can be made each day in a Crosley

Very effective

N

Indoor Neon Sign
No. 138

y 27" wide, 7%" high, 6%" deep.

cllow lettering with red neon on black bac

enhanced by polished strips of bright chl:grl:itr:

S}Jspended in window or in show rooms this neor{

sign attracts favorable attention at low cost.

Shelvador Travel Ad Sign

. No. 101
- 18%2" wide., 6% high, 5l
ounded corner, white, en,
. Wwhite, ameled metal box si
lzzci],( vellow and silver Crosley logotype o)r: Sk:?uné
ground.  Dluminated sales message moves

from right to left H
. ere is an attracti
Puls over a perlinent message. active sign that

deep.

Apartments Modernized With Shelvadors . . .

There is a keen sense of satisfac-
tion in a job well done and Electric
Service Company, Crosley dealers
of Ann Arbor, Michigan, derived a
good deal of enjoyment in making
a nice sale of Crosley Shelvadors to
the Rainey Hotel of that city.

It was mainly due to the fact that
the hotel mranagement looked over
practically all the makes of the ma-
jor refrigerators before finally de-
ciding on the Crosley Shelvador for
the modernization of the apartment
division of the hotel. They explain-
ed that the main reason which in-
fluenced their choice was the large
cooling capacity of the Crosley re-
frigerator plus the exclusive Shelva-
dor feature that would furnish their

R e
)

iFeature Auto Radios . . .

D

JeRiE—

3

tenants with not only additional
storage space but greater conven-
ience.

Yes, Shelvador is playing an im-
portant part in the modernization of
apartments and homes throughout
the country.

The Electric Service Company is
an active and energetic Crosley
dealer of the Republic Supply Cor-
poration, Crosley distributors of
Detroit, Michigan.

IRADIDN

REPAIRS o¥ e

= - - PO =

| They're on ‘Must Get’ List

Yes sir, these are important de-
mands on the part of the traveling
public—They want radios in their
cars.

Prudent dealers may well take
cognizance of the fact that a far
greater amount of car radios are
going to be sold this year than last,
and jmmediately strive whole heart-
edly to get a liberal share of this
profitable trade.

Dealers who are wide awake to
this demand are enjoying a highly
profitable business. But you m}xst
take advantage of the situation
NOW. Feature the Crosley Fiver
Roamio Automobile Radios. Here
is a car radio you can depend upon
to produce for you not alone a pro-
fitable volume of sales—but satis:
faction all around. )

By right of their ability to please
each and every purchaser—you can
depend upon Crosley Fiver Roamio
to bring satisfactory sales volume—
a highly pleasing list of profits.

“We Are Going To Town
With New Crosley Line” ...

It is so casy to become enthusi-
astic of the new 1938 Crosley All
Star Line of radios and E. I'. Heider,
proprietor of Heider’s Radio and
Electric Company, Crosley dealers
at Salem, Oregon, writes us as fol-
lows: “We are going to town with
the new Crosley Radios. Keep up
the good work.” )

The busy service station and show
rooms of this energetic Crosley deal-
er are pictured above . . . A force-
ful invitation to street traffic to drive
in for a Crosley Auto or Home ra-
dio. Mr. Heider maintains one of
the most complete radio service es-
tablishments and is doing a highly
satisfactory job of selling Qrosle_y
Auto radios. The Crosley Fiver is
an especially featured seller that is
not only bringing 1n good profits
but adding to the good }vxll and
prestige of his thriving business.

Attendance 100%. ..

All dealers, salesmen and service
men at St. Johnsbury, Vermont, at-
tended a lively sales meeting called
by Mr. Howard Pierce, representa-
tive in the territory for Tarbell
Watters Co., Crosley distributors,
Springfield, Mass. Motion Pictures
*Behind the Scenes at the factory”
and “Road to a Sale” were shown.
ln a lengthy, but highly interesting
discourse on Crosley products, Jack
Zumwalt, Crosley district manager,
propounded the selling features of
the Shelvador line.

Book Matches Advertise
Dealers and Shelvadors...

Book matches are appreciated by
your customers and prospects. Your
name and address on the front cover
will identify your store as the place
to buy a Crosley Shelvador.

The arrow border on the front
cover, shown below, direets the
users’ atlention to the Shelvador ad
on the back. The covers of the paper
matches are printed in attractive red
and green. Order them from your
distributor.

July 15, 1937
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Trailer Helps Sell Carload Of Washers Each Week. ..

Averaging better than a carload
of Crosley Savamaid washers each
week, the Anchor Lite Appliance
Company, Crosley distributor, Pitts-
burgh, Pa., are accomplishing an
enviable record of sales simply by
concentraling on a good merchan-
dising plan for this famous all
white line.

“It is, in the opinion of Mr. Har-
old W. Goldstein, Anchor, Lite Ap-
pliance Co., president, “much easier
than you probably imagine to ac-
complish an excellent record of
sales with the Crosley All White
Line of Savamaid Washers. All you
need is a good sales promotion
plan. some diligent application and
a little hard work to effect the sat-
isfactory results. And what is more,
the profits are certain as servicing

is reduced to a minimum.”

“The merchandise is right, it is
priced right, and there isn’t any
reason why the Crosley washer line
should not be the most ocutstanding
profit makers on the market, says
Mr. Goldstein,

Well he ought to know, for he is
daily proving it by recording a
good list of sales daily. Pictured
above is the small trailer of the
Anchor Lite Appliance Company
which is used to show the Crosley
washer and the Duplex tubs. This
big offer certainly stimulates sales
and has proven most successful. So
it behooves others to try it. When
one offer is worked out to a fine
success start campaigning on anoth-
er if you want to enjoy to the ult-
most the - fruits of your labors.

Every Shelvador Salesman Should Have One . . 8

This vest pocket. slide-rule type
of Feature Indicator enables the
salesman to see at a glance the
model. price. size, dimensions. ca-
pacity. as well as all other feature

of the Crosley Shelvador. simply by

adjusting the scale to the model

desired. 39 items right at your

finger tips. .
Se¢e vour Distributor.

Three Sales Promotions and
New Low Priced Washer
Increases Dealer’s Profits

There is no doubt about the fact
that a quality washer priced under
fifty dollars has a lrer'nendous ap-
peal to thrifty housewives. E\'t{r),'
Crosley dealer knows the low price
has meant a great deal toward
achieving such exceptionally large
sales of Savamaid Washers.

The new Model H710 all white
Savamaid Washer answers this price
demand in a way that will cause
vour electric washer sales to sky-
rocket. It's a most pronounced
value at the price and should prove
a leader in no uncertain manner. It
is all that can be desired of a wash-
er priced with the lowest.

In appearance it is sales-inviting.
which is one of the distinc: advan-
tages of the Crosley Savamaid All
White Line. In serviceabilitv it
makes a hit with dealers as well as
users.  Yes. il's a high quality cf-
ficient washer at the price.  Olni-
ously there is a big opportunity -
fore those who know how to sciz: i1

The complete campaign of three
cracker-jack sales promotivns in
the recent broadside of Savamaid
Washers and ironers is created for
a widely expanding market. Crosley
dealers will “be in the money™ . . .
will meet and beal sales quotas for
the season . . . Now is the time to
spring into action . . . really step
out in earnest.

The Free lamp offer . . . The Free
Rinso deal . . . The Free Duplex
Laundry Tub promotions are tre-
mendous in their power 1o pull
prospects into your store. The Iree
Chair offer is one of the best we
have ever seen 1o increase the sales
of Crosley All White Ironers.

And. vou have such an excellent
campaign mapped out for vou ii is
an easy malter to get the profits vou
desire from your laundry equip-
ment c.lepartmenl. .\'ewspaper mais,
handbills, a post card_ series for fol-
low ups, envelope stuffers, circulars,
In conjunction with window dis.
play material, all £0 to make the
most complete sales promotion cam-
paign in the history of Crosley Sav-
amaid Washers.

Here is a campaign to help deal-
ers do a real job of profitable sell-
mg.—lmps)rmm links in a sales
chain designed and forged to create
prospects and turn customer inter-
est into store profits. Get into the
swing of things with either ORe or

16
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two or all three promotions and
watch vour profits mount.

When you try them you will real.
ize_how much influence advertisine
and promotions of this kind have o;
the sale of washig machines ang
ironers. Anyway they certainly de.
serve a trial and with a litle hard
work plus real honest-to-goodness
concentrated effort to make it a suc.
cess will reward the dealer with in-
creased good will as well as profits.

. RO L BN

Don Crosby Is Manager
Crosiey Radio Division...

The appointment of Don Crosby
lo the newly created position of
Manager of the Radio Division of
the Crosley Radio Corporation was
recently announced by Mr. Thomas
W. Berger, General Sales Manager.
Mr. Crosby was named to this new
assignment, Mr. Berger stated, to
add to the efficiency of the Crosley
markeling organization and to keep
the merchandising program abreast
of the company’s policy of adding
still further to the diversifications of
its line of household appliances.

For eight years Mr. Crosby served
the Crosley Radio Corporation with
outstanding success as district man-
ager in western, mid-western an
eastern territories. Prior to joining
the Crosley organization he was dis-
trict manager for a large radio man-
ufacturer. ]

Mr. Crosby enjoys one of the wxci-
est acquaintances among radio deﬁ-
ers of any one in the business. t;
is a graduate of the University o
Michigan, where he specialized in
business administration _and sales
management. Of course, he has put
on considerable poundage since he
“starred” on the university football
and baseball teams, but now he is
putting all his weight l3:3h1r}d lh?
New 1938 “ALL STAR” line o
Crosley Radios.

Good Salesman Now Exclusive Crosley Deadler . .

Two years ago Jim Rogers of
Spring Lake, Michigan, started in
the radio business with but fifty
dollars. He mounted a Windcharg-
er on the front of his old Hudson
sedan, and with a few Crosley bat-
tery radios from the Ackerman Elec-
trical Supply Company, Crosley dis-
tributors, Grand Rapids, Mich., he
started out on the country roads to
sell the radios to the farmers. Jim
received a good share of their busi-
ness for the farmers were taken up
with his sincerity, his thorough con-
versant knowledge, and after a dem-
onstration of the Crosley Radio and
Windcharger, in their barnyard, he
usually wound up with an order for
a complete outfit. His rapid pro-
gress may largely be atiributed to
three fundamental characteristics of
every successful Crosley salesman:

1. He was sold on Crosley

Radios.

2. He knew what he was

selling.

3. He was eager and alert.

Being an especially good.radio
service man he had fortified himself
with a thorough knowledge of the
Crosley Battery sets and in so doing
became completely sold on their
exceplional values. )

One must know what one is sell-
ing in order to inspire confidence.
for people today want to know the
facts about the merchandise they
buy. A hundred and one questions
may be fired at the aggressive sales-
man today. He should be conver-
sant with “all the answers. and

like all salesmen who are sold on
the fine points of Crosley radios
push their sale eagerly. That is just
what happened to Jim Rogers. Now
he has a fine salesroom and handles
Crosley products exclusively.

The accompanying photograph
shows Jim Rogers standing in the
display room where he enjoys a nice
business in both AC and DC Cros-
ley Radios as well as Shelvadors,
Savamaid Washers and Ironers.

Newspapers Are Read ...

The Home News is a type of
nzwspaper advertising that makes
women receptive to the Shelvador
selling features. It highlights the
exclusive advantages of Crosley
Shelvador in a most interesting man-
ner.

Here are four very important
reasons why you should order the
“Home News” from your distribu-
tor for door to door distribution in
vour neighborhood:

It invites interest.

People READ newspapers.

It incites sales.

It is low cost advertising with
large space for your imprint.

Are more people coming into
your store than last month—last
year? Have your windows . .. your
displays eye appeal? Is your ad-
vertising interesting? PUT
YOURSELF in the place of the
customer. It may open your eyes
to a lot of things.

July 15, 1937
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Crosley Display Center Of Attention In One O

The Largest Shows Ever Put On In The South...

Harry L. Roper, Manager of the
Alamo Distributing Co., San An-
tonio, Texas, sends us this fine pho-
tograph of their booth in the Home
Modernization Exposition recently
held in the huge city auditorium and
ten distributors participated as well
as ' many of the building trade. "Fan.
appliance and air conditioning
equipment were displayed on an-
other floor of the exhibit.

The tremendous crowds that al-
tended the show required the con-
stant attention of four to six men in
the Crosley booth. Cash awards for
attendance were given away every
day to induce the crowds to attend
the show, along with stage show and
entertainment afternoon and eve-
ning. As the result of wide public-
ity it was one of the largest and
most successful shows drawing rec-
ord crowds for an entire week.

The display of the Alamo Distrib-

uting Company was the point of in-

New Crosley Factory
Started At Richmond, Ind.

Using a chromiumn-plated shovel,
presented to him by the Better Rich-
mond Bureau, Powel Crosley, Jr.,
president of the Crosley Radio Cor-
poration, dug the first shovelful of
dirt Tuesday, June 22, in the cere-
monies of breaking ground for the
new million-dollar Crosley factory
to be constructed at Richmond, Ind.

Accompaniecd by his brother,
Lewis M. Crosley, vice president and
general manager of the Crosley Ra-
dio Corporation, Mr. Crosley flew
to Richmond where he was met by
a committee of 60 prominent citi-
zens and escorted to the factory site
where a large group of people had
gathered to  witness the ceremony.

terest being noted for atlracting the
most people. More interested pros-
pects stopped to view the Crosley
booth than any other in the show.
Some sales were made and results
on the whole were very gratifying.

The Musical Shelvador with the
built-in radio was one of the high
lights of the exposition.

Crosley Names New

District Managers. ..

The appointment of Erle T. )iqr-
ford and Herbert K. Sadler as dis-
trict managers for the Crosley Radio
Corporation is announced by Thom-
as W. Berger, general sales manager.

Mr. Morford will be in charge of
the Pitisburgh and Cleveland ter-
ritory, with headquarters at Cleve-
land. Mr. Morford has had many
years experience in radio and refrig-
eration, as district manager for two
leading  manufacturers, covering
eastern, mid-western and wesiern
states. He takes over the territory
formerly handled by Don Crosby
who has just heen made manager of
the Radio Division of the Crosley
Radio Corporation.

Mr. Sadler will cover New York
State and make his headquarters at
Rochester. For a number of years
he traveled this territory for one of
the leading makers of household ap-
pliances.

Kresge Department Store Uses Thermometers
In Striking Display Of Crosley Shelvadors. ..

“This is one of the neatest win-
dow displays ever observed,” writes
Fred Goldberg, general manager of
Apollo Distributing Company, New-
ark, N. ], enclosing the above pho-
tograph of the Crosley Shelvador
window as displayed by Kresge De-
partment Store.

A novel and highly effective idea
featured this striking display. The
round card at the left had a ther-
mometer showing the temperature of

the window and another connected
to the inside of the Shelvador which
indicated the low temperature of the
food compartment of the closed
Crosley refrigerator.

A visual demonstration of the
constant cold maintained at low
cost by the Shelvador was an effec.
tive way of emphasizing this im-
portant feature. The display at-
tracted a great deal of attention
and much favorable comment.
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Apartments In Bombay
India Shelvador Equipped

In Bombay, India this new and
modern apartment building is equip-
ped with space saving Crosley Shelv-
adors. Messrs. Ahmed A. Fazelbhoy,
the Crosley distributor of that city,
is responsible for many such instal-
lations of Crosley Shelvadors in the
city of Bombay “The galeway to
India.”

President Of Guatemala
Buys Croslev Shelvador...

General D. Jorge Ubico, Presi-
deut  of Guatemala recently pur-
chased a Crosley Shelvador electric
refrigerator for use in the Casa
Presidencial. This was revealed by
Adolpho Castillo, service manager
for C. Ubico & Co., Crosley distribu-
tor in Guatemala, on a visit to the
Crosley factory in  Cincinnati re-
cently. J

Mr. Castillo has just completed a
full month with the Crosley Distrib-
uting Corporation of New York,
where he familiarized himself thqrv
oughly with every phase of servic-
ing of Shelvadors, Crosley Radios
and other products made by the
Crosley Radio Corporation.

His father, D. Rafael Castillo,
and D. Carlos Ubico are the owners
of C. Ubico & Co., which is one ‘of
the most prominent mercz.mtlle in-
stitutions in Central America.

If you are in the mood to make
money, progressive wide-awake
dealers will find the Crosley
Dealers franchise the most valu-
able in Radio. A]n ideal .:gt-uap
articipating in the sensation
grosle)l') Allg Star Line of Super
Values. A radio line your cus
tomers will want to buy - - - @
line you will actively sell with
increased enthusia;ml. Y;f; /Il)l;‘l;e
the types and models raato Oujy”
ers zzgnt. And EACH ONE is a

star in its own right.

CmSIGY Fiver Roamio Automobile Radios Now In Demand

When a motorist trades in his
ear, ‘he usually has to leave his ra-
;110 1fn his c;{:' and get whatever he
an lor 1t. Not so with the Crosley
FIVER ROAMIO. He can remove
this great litle set and replace it in
the newly purchased car with no
trouble at all. This is just one of
the many sales features of the Cros-
l?y Fiver Roamio automobile radio
There are many, many more.

The editor of the Crosley Broad.
caster is interested to know of the
dealers reactions to this set, and if
you have been particularly succesa-
ful in explaining a feature or ad-
vanlage of this set that makes peo-
ple buy it, write us and we will be
only too glad 10 publish it in order

& .

that others may alsa secure increased
sales of auto radios.

And boy. oh boy, is this set per-
forming in the field. We are get-
ting a lot of letters in praise of the
performance of the Crosley Fiver
Roamio and we want a lot more. If
a customer tells you he is exception-
ally well pleased with the set ask
him to write us, and if the space will
allow we will try and inclnde it in
the Broadcaster. We are certainly
enthused over this set becanse new
sales records are being made in all
parts of the country.

Are you getling vour share of these
profits? Inercased sales should spur
vou on lo even greater efforts.

Keep everlastingly at it

Five Reasons For The Fine Sales Of Shelvador In Florida

The gentleman on the left, lean-
ing nonchalantly against his deliv-
ery car, is Mr. D. Lazzara, the old-
est Crosley dealer in Tampa, Flor-
ida, (in point of service, of course).
Mr. Lazzara has been actively sell-
ing Crosley products since 1925 and
is now an exclusive Crosley dealer
enthusiastically ~featuring  Shelva-
dors, Crosley Radios and Savamaid
Washers. And he is the aggressive
type that really steps out and gets
the business. You can be sure he
overlooks no bets. The Johnson
Distributing Company, Cro§1e): dis-
tributor, Tampa, Florida, is justly
proud of the fine record achieved by
this dealer. ]

The next two young men are W.
F. Harris and L. L. Barnes. They
back up the sales department of t.he
Johnson Distributing Company with
a brand of service second to none in
the country. Naturally enou{;h3 they
are well liked by the de_alcrs in the
Florida West Coast territory.

With one foot on the running

board, and about to enter his Pack-
ard, W. C. Dollard of the Palmetto
Electric Company, is shown as he
stopped long enough for the candid
cameraman to get a good likeness.
Mr. Pollard has the distinction of
being the oldest Crosley dealer on
the west coast of Florida—and he’s
still going strong. Just to give you
an idea of his fine record of Shelv-
ador sales, the last six months of
1936 Mr. DPollard showed an in-
crease of 233% over the first six
months of the year, and in 1937 ex-
pects to really show his speed.

The photograph at the right shows
Mr. Geo. L. Ehringer. the genial
secretary and treasurer of the John-
son Distributing Co., of Tampa,
Fla. Mr. Ehringer has the happy
faculty of being particularly cour-
teous and prompt lo every one of
their dealers in all matters pertain-
ing to sales promotion and adver-
tising. A special aptitude that has
won him many {riends.

Yes, there’s a Reason!
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At the Home Builders Show held
recently at Atchison, Kansas, the at-
tractive booth of Terry’s Radio Shop
proved even more successful than
anticipaied.  Nearly ten thousand
people attended the show, and Mr.
Terry obtained a lot of good, live
prospects.  One of them he sold
immediately, and three later sales
were made.

A public: wedding featured the
Atchison Home Builders Show pro-
viding a thrill that never fails 1o
assure full attendance. A slage
show every night increased interest,
and door prizes were given away to
further stimulate attendance.

Mr. Terry made his investment
pay. Notice the two TS Electrosaver
units mounted on a special display
stand to form a most interesting fea-
ture of the exhibit. The large neon
sign attracted attention and indel-
ibly identified the booth and the
products. But a successful exhibit
1s no easy job. It means careful
planning, eflicient handling, followed
through with close application and
hard work. It costs no more to
make a good display producing sat-
isfaciory results. than one treated
indifferently. It is just a maltler of
seeing the opportunity and taking
advantage of it to the fullest extent.

In the average Home Appliance
Show. dealers talk to the RIGHT
PEOPLE; men and women who are
actively concerned with improving
the appearance of their homes—
wamen eager for things {o improve
the efficiency of their homes. Those
are the ones that largely attend the
electrical appliance expositions, the

Here Is Proof That A Good Crosley Display Pays For Itself

people who buy Shelvador refriger-
ators. Crosley radios. and Savamaid
washers and ironers.

Mr. Terry is ably assisted by his
wife as an active business partner.
and together they have done and
are doing an exceptionally fine job
of promotion during the years they
have handled the Crosley line.

The Terry Radio shop is excellent-
ly equipped for servicing refrigera-
tors and radios. Especially attractive
displays are maintained in the win-
dows and show rooms, and mighty
good use is made of the beautiful
Shelvador display backgrounds se-
cured through American Electric
Company, their Crosley distributor,
St. Joseph, Mo.

11937 Will Be The Largest|
| Crosley Year in the Southﬁ

-
. o

On a visit to the Crosley factory
in  Cincinnali  recently, Percival
Stern, Interstate Electric Co., Cros-
ley distributor, New Orleans, stated
that business in Louisiana and Mis-
sissippi is at record levels in many
lines of industry in those states.

Head of one of the largest dis-
tributors of home appliances in the
South, Mr. Stern said, “Our radio
business is nearly three times as
large as it was last year. Dealers
in these stales are recognizing the
value of the new Crosley radio line
and we have almost three and one-
half times as many dealers as we
had last year. 1937 will be the
largest Crosley year in the South.”

Subslantial opportunities for profit
in the ALL STAR line.

Circularize Your
Washer Prospects. ..

Of course. every salesman knows
that when all is said and done. it’s
not the calls. but the sales that count.
And while we are on the subject of
sales lel us remind you that now is
the time to make good use of the
Crosley Savamaid Washer circular
“Keep Clothes New Looking.” Here
is an informative envelope stuffer
that is a very real help in making
every one Uf ._\'Uur (';1“5 COL‘\’I‘-

Customers and prospecis are fav-
irably impressed by this atiractive
circular and buying action is hur-
ried. They create desire and build
confidence that leads o the sale
Use this circular on every vecasion
vou might have in contacting the
purchaser. either through the mail.
home calls or store visits. Increased
sales will recompense vour every
cffort. Order thru vour distributor.
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Sail, Ho! ...

Mr. J. E. Alexandre, manager of
Harrisburg Branch of Peirce-Phelps,
wholesale distributors of Crosley
products, Harrisburg, Pa., and Mr.
Frank Hogan, Crosley district man-
ager, do not forget Crosley Shelva-
dors even while vacationing. The
above photograph is offered as
proof. Mr. and Mrs. Alexandre are
shown with “Miss Maryland” of
former beauty contest famé, and Mr.
Frank Hogan. at the Alexandre’s
summer cotlage at Charlestown, Md.

There is no overlooking the fact
that the Crosley Shelvador is espe-
cially welcome in the summer home,
and in advertising that fact many
dealers have made extra sales. By
suggesting that the small Shelvador
table top model be used in the kit-
chenetles in the summer it also
makes a very convenient addition to
the rathskeller in the home during
the balance of the vear. The sum.
mer cotlage easily becomes the sum-
mer home when there is a Shelvador
in the kitchenette,

- o B
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CONITENITS PART NO
ONE FINT 81427

| CROSEY

i WAX BASE

POLISH

=3 :

L Te. CLEANING, WAXING
+,4-PRESERVING

CnOSIEY. REFRIGERATOR
<27 RADIO CABINETS

Tel TIDSLLY RADIO CORPORATION

llave You Tried It?

Brighten np your chances for
increased sales and profits with
this new greaseless polish. It will
make floor models look their
best, and your displays looking
attractive. Shining displays re-
flect careful attention to quality
merchandise.

Crosley Wax Base Polish can
be sold with every radio or re-
frigerator. It is an extra profit
item that gives complete satis-
faction.

10 REASONS

for using and selling Crosley Wax
Base Polish in preference
to any other:

ATTRACTIVE DISPLAY—Mecrchandise
well displayed is half sold.
PROTECTION—Protects surfaces from
fruit stains, grease, salt air, moisture, cook-
ing fumes, etc. Prevents gathering of dust
and prevents finger printing and smudging
of floor models. .
PRESERVATIVE—Retains original ml9r
and brilliancy of Lhe finish of paint. glass,
or polished metal surfaces. .
GREASELESS—It contains no_injurious
oil, acid or paraffin. It is non-inflammable
and non-explosive. Never use an oil polish
or harsh abrasives on the finish of refrig-
erators. Crosley Wax Base Polish is abso-
lutely safe. .
LASTING—In one quick, easy operation
produces a hard lasting finish. .
REPEAT BUSINESS—Every 55-\16 Zl‘:ef
satisfaction bringing enthusiastic repea
business. More sales, more proﬁlls. .
ADDITIONAL PROSPECTS —Its extr:
business that develops extra prospects for
the larger products. .
8 WIDE USAGE—This Wax Base Pohls_.h 1?
widely used for radios, refrigerators, U":'
iture, automobiles, glassware and s_llvelrwflrd-
The finest yet developed for quick yn:rrlm
easily cleaning, waxing and polishing 1
operation. .
GOOD WILL — Cleaning and poh'shgzz
Shelvadors after installation makes a Dig
hit and creates invaluable g > will.
10 QUALITY—Unequalled quality deserving
the Crosley name.
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CROSLEY SHELVADORS ORDERED BY THE CARLOAD

New Jersey’s largest dealers of
electric refrigerators, the General
Supply Company, Hackensack, N.
J., have set a goal at seven hundred
and fifty Crosley Shelvadors for
1937. Merely to say that they have
been going great guns, is putling it
mildly for they recently placed an
order for a solid carload of Shelva-
dor refrigerators with the Apollo
Distributing Company, Crosley dis-
tributor, Newark, N. J.

The proprietors, with their sales
manager, form an aggressive group
of up-to-the-minute mcrchandlsers,;,
regular “modern four horsemen
who know how to ride sales quotas
to their very limit. They are shown
in the accompanying photograph:
(left to right) Mr. Harry Brody;

Sidney Block: H. Ferguson (sales
manager) ; and Lou Block. In addi-
tion to the spacious showrooms in
Hackensack, a branch store is oper-
ated in Paterson, N. J.  The photo-
graph below shows their new ware-
house. Note how the windows of
the warehouse are used to advertise
Crosley Shelvadors in an interesting
and colorful manner.

The General Supply Company has
won the confidence and patronage of
thousands of New Jersey home mak-
ers by constantly featuring the ex-
clusive “This Much More in a
Shelvador.” Their excellent success
is mainly due to their ability of
formulating new merchandising
ideas and making a customer out of
a prospect in quick time.

e )
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GENUINE CROSLEY REPLACEMENT PARTS

If you are unable to secure the parts from | and of small accounts, that we ask our customers

your distributor send cash with order direct to
the factory for immediate shipment. It is not be-
cause we think you are unworthy of credit, but
to avoid the expense and loss of opening thous-

ELECTROLYTIC

Single Section Units
ROUND METAL CAN TYPE

to send money with orders.

Prices shown are list, F. O. B., Cincinnati,

Ohio, and subject to regular discounts.

Prices are subject to change without notice.

CONDENSERS

Multiple Section Units

ROUND METAL CAN TYPE (Dry)

Capacity Opr. , i List || Capacity : Opr. Voltages Part List
(Mfds.) | Voltage Type | Part Number ' Each (Mfds.) | (In Same Order) Number Each
7 . 440 Wet | W-23701B $1.00 | 4-8 450-450 B-30017 $1.85
7 500 Wet | W-25462 1.25 || 6-8 450-450 | W-36719 1.70
8 250 Dry | W-34899 1.00 || 8-8 300-20 W-30419A 1.80
8 300 Dry | W-34898 1.10 || 8-8 200-200 W-33990 1.80
*8 300 Dry | W-32258 1.20 || 8-8 450-450 B-30018 , 2.00
18 300 Dry | W-32759 1.50 || 214-12 80-40 W-290012A | 1.80
8 440 Wet | W-24342 1.10 || 6-12 25-200 | W-31198B | 2.50
12 25 Dry | W-41195 .70 || 8-12 350-475 ,w W-28468C 2.50
12 40 Dry | W-31403A 1.25 i} 12-12 25-25 I W-37778 .90
12 150 Dry | W-28978B 1.35 || 12-25 25-25 W-37632 1.00
12 200 Dry | W-29308A 1.20 || 16-16 125-100 | W-29806A 1.70
12 250 Dry | W-29808A 1.85 || 4-4-8 250-350-450 | W-36056 | 2.25
12 300 Dry | W-31631B 1.95 | 6-8-8 300-475-475 | W-34596 3.25
12 300 Wet | W-41080 .70 || 8-8-8 250-250-25 W-30568A 2.50
12 440 Wet | W-23705B 1.20 || 8-8-8 450-450-250 W-29097D | 3.00
12 475 Wet | W-26194B 1.25 ||*8-8-8 450-450-250 W-30059C 3.00
16 200 Wet | W-43450 .60 || 6-8-12 450-450-25 W-35750 2.10
*16 200 Wet | W-44013 .65 || 6-8-12 450-450-25 W-29150C 2.60
16 250 Wet | W-41081 .65 || 8-8-12 25-250-250 W-34896 2.25
*16 250 Wet | W-44012 .65 || 8-8-12 350-350-25 W-38427 2.25
25 150 Wet | W-43280 .70 || 16-16-8 125-100-20 W-29264A 2.60
30 150 Wet | W-42439 .90 || 16-16-8 125-100-125 W-30124 2.75
30 200 Dry | W-37628 1.65 || 8-16-25 125-125-100 W-29804A 3.25
30 350 Wet | W-44054 .90 || 8-25-25 125-125-100 W-31940 3.30
35 400 Wet | W-36055 1.00 || 8-25-16-10 | 125-125-100-25 | W-31992 3.50
40 300 Wet | W-36057 1.00 || *Has special connections.
50 25 Wet | W-41598 .65 . z -
50 150 Wet | W-40325 1.15 Multiple Section Units
100 2 Dry | W-34897 1.50 CARDBOARD CASE TYPE (Dry)
*Small size units. Capacity Opr. Voltages | Part Li
e Rnecishilomul and 593 Receivers (N}l)fds.)y (lnpSz;me Orgder) Number Eal:;
Single Section Units ii :1358:%%8 %—27676 $0.95
CARDBOARD CASE - 90- -50160 .90
SE TYPE (Dry) 45 400-400 W-37020 | 1.65
Capacity List 4-8 300-150 W-26119B 1.50
(Mfds.) | Opr. Voltage Part Number Each {| 6-6 350-350 W-50045 1.00
o =— 6-6 350-350 W-50194 1.10
5 45 W-25303B $0.60 || 6-8 400-25 W-27488A 1.40
6 25_3 W-26870A .65 || 6-8 400-400 W-23801 2.25
8 lga W-27789 1.25 || 8-8 25-25 W-27677A 1.00
8 150 W-24779 .90 || 8-8 200-25 W-25857B 1.00
8 200 W-28976 1.25 || 8-8 250-20 W-29809 1.20
12 12 W-28406A .90 || 12-6 300-25 W-26896 1.85
12_ 200 ‘W-28068 1.25 || 20-8 150-25 W-28822 1.45
16 110 W-30963 1.25 || 25-8 125-125 W-30962 2.00
20 45 W-24282 1.00 || 8-8-12 350-350-25 W-50076 1.35

Keep this Page on File for Reference.

Watch for Future Listings in Crosley Broadcaster.
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CROSLEY SAVAMAID

The New 1937 White

18 Gallon Model H-711

Lovell wringer, rust o

frame, cadmium plcte%, oé?gm;lsg
bronze lacquered; quick acting end
lever release; handmade, soft bal-
loor.x olls, 12" x 21", Automatic
drain board. Smooth, white, porce-
lain enameled tub, three coats in.
side and out, 13" deep, 22" diam-
eter, cushioned in rubber, Improved
agitator with automobile type con.
trol lever. Long-life, SEALED mech.
anism in special lubricant which lasts
life of washer. Sturdy, embossed
steel base and legs welded Into
one solid unit. Pivot ball beariny
on every moving shaft. Positive-
action patented clutch.  Rubber
mounted, heavy duty % h. p. motor,
never requires olling. Easy rolling
casters.

DELUXE MODEL H-713

Lovell full chromium plated wringer, the
latest improved pressure cleanser, rust
proofed steel frame. Visor type, push bar
safety release extends full length both
sides of wringer; automatic roll stop;
handmade, soft balloon rolls, 12" x 2%";
Automatic collector type drain flume.
Beautifully streamlined, white porcelcin
enameled tub; three coats inside and out;
142" deep, 23" diameter, cushioned in
rubber to eliminate strain; Curved lid gal-
vannealed steel with rubber protector
edge ring. Exclusive INVERTIBLE agita-
tor; 3 high wings cast aluminum, remov- ]

CROSLEY SAVAMAID GAS ENGINE WASHERS

20 Gallon Size, Model H-714. Lovell wring-
er, cadmium plated steel frame; end lever
safety release; automatic drain; balloon
rolls; streamlined white porcelain enam-
eled tub cushioned in rubber; curved lid;
improved agitator rugged construction
SEALED mechanism. Powered b}r Briggs
and Stratton ¥2 h. p. 4 cycle air cooled

gasoline motor.

CROSLEY
Savamaid

IRONER

MODEL H-718

Self aligning, chromium plated ironing shoe, 145 sa. in.,.lronei::
surface; 6" x 26" rust proof steel roll; Pressure 290 lbs.; sp 5
n ends; fingertip and knee control;
hanism. No oiling required;
af extension adds 14"

12 . a minute. Two ope
lully qutomatic. Simplified drive mec

Line Washers - lroners
20 Gallon Model H-712

Lovell adjustable pressure wringer,
rust proofed steel frame, cadmium
plated, aluminum bronze lacquered;
quick acting pushbar safoty releaso;
handmade, soft balloon rolls, 12“ x
2%"; chrominum plated high side
hand rests; automatic collector drain
flume; Streamlined, white porcelain
enameled tub, three coats inside
and out, 14'2" deep, 22" diameter,
cushioned in rubber. Improved agl-
lator with automobile type control
lever. Long-life, SEALED mechan-
ism in special lubricant which lasts
life of washer. Sturdy, embossed
steel base and legs welded into
one solid unit. Pivot ball bearing on
every moving shaft. Positive-action
patented clutch. Rubber mounted,
heavy duty % h. p. motor.

25 GALLON SIZE

able; combines all the advontages of BOTH
top and bottom washing methods. Thor-
ough, efficient, easy on clothes. Automo-
bile type control lever. Long-life, SEALED
mechanism in special lubricant which
lasts life of washer. Patented ball bear-
ing drive. World's quietest running wash-
er transmission. Steel base and legs
welded into one solid unit.  Pivot ball
bearing on every moving shaft. Positive-
action patented clutch. Rubber mounted,
splash proof heavy duty % h. p. motor
completely insulated, never requires oil-
ing. Easy rolling casters; locking device.

25 Gallon Size, Model H-715. Lovell stream-
lined wringer, chromium plated high side
hand rests, push bar safoty release, soft
balloon rolls; automatic roll stop, Automat-
ic drain flume; streamlined tub whita

porcelain enameled cushioned in rubber.
Invertible agitator, exclusive type com-
bines top and bottom washing methods.
SEALED mechanism. Powered by Briggs
and Stratton Y2 h. p. gasoline motor.

CROSLEY
Savamaid

IRONER

MODEL H-719

Self aligning, chromium plated ironing shoe; 6“ x 26" rust proof
steel roll, two open ends; 145 square inches ironing surface;
pressure 290 lbs., speed 12 fi. a minute. Two thermostatic con-
trols, each with variable heat control lever and heat Indicator.
Finger tip and knee control adjustable for right or left. Drawn
steel table top, 2 drop leaf extensions add 20'%2" to length.
Chromium plated legs and cross braces. 2" hood casters with

strong table welded in one plece; droP l;d l8s" wide, 36%"  locking device. Hoight 36"—space required 1912" wide, 37}2"
:o table length; height 37". SPGC;":q“ long. Shipping weight 151 lbs., crated.
ong. Shipping weight 142 lbs. cratec.
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THIS WASHER WILL SELL

Dealers Who Know
Tell Us ‘With Orders’

The New Model H710
All White Savamaid
Washer is the Low
Priced Sales Leader
that will increase
Your Sales, and, Now
is the time to use the
merchandising plans
outlined in the recent

broadside.
O
o N"6 See Your

*&" 1‘)\\0 Distrib-
' utor.
, \ MODEL H710
: 0 .

‘2" 2 e Lavell wringer with .end lever safety release. 12" x 2" rolls.
1Y . S Wai=honan  @ieulor l&:gollon, rubber cushioned tub, 13” deep ond 22” in diameter, all
'.‘ 'L J & W5 Sipottant' Bnk in white, porcelain enamcled, inside and aut.  Galvannealed stee! lid
N 'ch(:npsgh Hpe| omotio b ond rubber dg ring.  Thrce wing, oluminum agitator is removable.

| = el Dp |ch 0 tside contral lcve Sealed mechanism.  Permanently lubricated.
{ madels, and the ironers, Potented ball bearing drive. Rubber maunted, heavy duty mator.
\ o!

WASHERS ¢« IRONERS






