Miami, 1980...

David Ross, VP-general manager of WHTT(AM)
(formerly WwoK)-WHYI(FM) Miami-Fort
Lauderdale, Fla., named group VP for licensee,
Metroplex Communications, radio group based
in Cleveland. Matt Mills, general sales man-
ager, WHYI, named general manager. Dave
Qleason, VP-general manager of WQIi(AM)-
WZNT(FM) San Juan, Puerto Rico, named
general manager, WHTT.
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The arrival of Radio Hit was
met with a full-page article in
the Miami Herald’s Spanish
edition.

erald

Rifain) pod 4EOETN 0 T

“HIT SHEET”

The Radio Hit Double Play
I g

L ]
f e i ol |
e e i L

Cygunes Gondans.
= Beorn Gri The Waler

v s 5
I i | £} ) O N S
| R e e e
el B L S AT
e Pl s v v e
L

s e
-y iels T VB L )

'-'-'Hrr I".-'Ihﬁ.l'u'll

Ochober..more HITS than the World Series '
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Radin Hit, ¢] nomibre de la radioomisara hispas
na que [nickd gus transmisiones en Miami e castro
de apoato, simboliza éxito. ¥ 298 empresarics
quleren lograrlo ponfendo énfasis en la objetivi-
did moticiasa, la emisidn de misica hispana mo-
derna v la difusian del trabajo musical de artistas
die puesira comunidad.

La emisora WHTT 1260 (Rodin Hil) — sustita-
ta de |a estacida de misica cempesing sstadouni-
dense, WIWOK — estd apersda por la empresa Me-
troplex {dueda tambéén de ba estacion de misica
popalar juvenil Y100 v ofrecerd 24 boras de pro-
gramacion mussical ¥ noticiosa en espafiod,

“El propésite es ofrecer una combinacitn de
hile musicales ¥ noticieras cortos w conclsos, sin
combinar |a opinide con la moticia®, explics en
castellano & Gerénte Geoeral, Dovid Glegsoe.
“¥ieme & llenar un vack entne JaS emisoras netas
mefle musicales o juveniles ¥ lag que, par cdro
lado, son completaments noticiosis o Ltienen una
programacidn habisda™. -

Crrimngdn de Ohio, Glesson cuenta con 18 sfios
de axperiencia en Latinosmérica. Estuve a cargo
o8 um grupo de oueve estaciones e ] Ecuadar v
durante los Gliimos diez ados ha mh.n]min €N
plastas de Puerto Kico.,

WHTT in Miami, published the "Hit
Sheet" to familiarize clients with the sta-
tion's promotional and programming activ-

— “RIEGALD"™ —| itics in the Hispanic community.




Miami, Lima, Panama and more... 1981

Following the firebombing of WHTT and ownership’s loss
of interest in Spanish radio, a syndication company was
founded. Musica en Flor was the first attempt ever to syndi-
cate radio formats to Latin America.
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This advertisement was published by Miisica en
Flor client station Stereo Presidente in Chitré,
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REORA W o (PR | Panamd. From Chlle t(? Mexllco, the.re were as

PR 1 - many as 70 stations using this syndicated easy
listening format.

The Muisica en Flor
syndicated product
included on-site con-
sulting and resulted in
nearly 1,000,000 miles
of travel in 5 years.
Here is Jorge Velando,
GM of Radio Omega
AMSFM at a meeting
in Lima, Perti.

A new product, based on U.S. and European
pop hits, was launched in 1985... just as infla-
tion and currency controls destroyed the
potential market for syndica-
tion in Latin America.

In addition to syndication, many stations
requested custom consulting. XERH in
Meéxico City was an example.




Miami, México and others... 1983

Musica en Flor advertised in the magazines of
each Latin American nation’s broadcasters asso-
ciations. This ad is reproduced from “Antena”
published by the Mexican Chamber of the
Radio and Television Industry (CIRT).

Muisica en Flor was broadcast on
Y 'ﬂfmluh some of the first independent FM sta-
ABgy; .. MAro tions in Latin America. Cities where it
g was heard include:

La Paz, Sucre and Potosi,
Bolivia
Tarapoto, Ica and Lima,

Perui
Iquique, Coquimbo,
'i! Punta Arenas, and
i Puerto Montt, Chile
L Quito, Cuenca, and
d Guayaquil, Ecuador

Duitama, Bogotd, and
Bucaramanga, Colombia

Caracas and Punto Fijo,

- q Venezuela
: . .
| Chitré, David and
Panamad, Panamad
Damos la mds cordial bienvenida a la gran | . .
familia de “Mdsica en Flor” al Sr. Jaime f San ]056’ Costa Rica
Valdovinos Lépez de la estacion XHPZ . °
Ty ‘“‘Radio Sensacion’’, en Ciudad Guzmdn, ] Teguagalpa, and San
Jalisco. | Pedro Sula, Honduras
s Asi se une México con dos emisoras a ! San Salvador, El Salvador
- ) : .
;2; f:nfl?.ltaorce paises que mtegran esta :I Guatemala Clty and
g F Quetzaltenango, Guate-
e . . mala
This ad welcomed new subscriber XHPZ I
. : . . . . / Monclova, Nogales, and
I in Ciudad Guzmdn, Jalisco, México, to F Cd. Guzmdn, México
; the growing list of format syndication sub- Sto. Domingo, Domini-
; scribers. u can Republic
] The date was February,, 1982 Jl San Juan, Puerto Rico
[ [



San Juan, 198S5...

In 1985, Salsoul was a rapidly declining #6 in the market.
A mini-auditoreum test was conducted and the playlist
drastically shortened.

The SalSoul Network, made up of two simulcast FM facili-
ties, jumped to #1 in 90 days. It remaind there from 1986
till today! In the important age groups, the network often
doubled the audience of the number two station in this
market of 115 stations and 3.5 million persons.

Cadena Salsoul. . SE 1‘ COBERTURA
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Rates were increased 8 times in 6 years, going from less than
$25 to over $100 for drive time 60 second spots.




San Juan, 1991...

The WPRM and WIVA network made up the first instance
in the U.S. of using two FM signals to cover all of a large
market. WPRM covered San Juan and Ponce; WIVA covered
Mayaguez and Arecibo. Together, they covered the “consoli-
dated” market favored by advertising agencies. Through use
of parallel clustering, spots could be sold locally on either
signal for smaller retail accounts.
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With each ratings period (Puerto Rico was measured 4 times a year), a complete set of computer
generated rankers was prepared for advertising agencies and clients. SalSoul was the only broad-
caster to provide this service. Over 60 mailings a year were made to buyers and decision makers.

We frequently heard that Salsoul had remained on a buy because the A/E had seen our mailing and
could defend a buy under fire from the client who did not know our station well.
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Puerto Rico Consolidado
6AM - TPM Enero-Marzo, 1991
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P
_COUNTRY,

Although a market leader
in ratings, WINT had never
been profitable. Aggressive
promotion, new manage-
ment and improved sales
promotion turned the sta-
tion profitable in just a few
months.

WNLS, the sister AM sta-
tion, was repositioned as an
all news and sports station.

WINT-IAL WRES-AM

135 iy K Read, St 318
Tallabsier, FL 100G
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ARSO was unable to grow further in Puerto Rico due to duopoly over-
lap rules. Stations were bought in Tallahassee and Lake City, Florida to
continue gwowing the company (but were sold as soon as duopoly rules
changed to permit more acquisitions in Puerto Rico).

Florida, 1991...

SEMINGLES SEEN 13TH
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WTNT and all the ARSO stations

pared in-house in San Juan.

published monthly newsletters for cli-
ents and prospects. These were all pre-



