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COPYRIGHT NOTICE

All materials and data in this book are copyrighted and may not be
reproduced in any way without permission from Duncan’s American
Radio, Inc. All rights are reserved and all rights are protected.

Various sections or items are copyrighted by others and protected
by their copyright.

Certain figures and projections are used with the permission of
"Sales and Marketing Management”" magazine. That data 1is
copyrighted by S & MM Survey of Buying Power, 1992 and further
reproduction is not permitted.,

Copyright © 1993 by James Duncan, Jr.

This book may not be reproduced in whole or part by mimeograph or
any other means without permission.

PRINTED IN THE UNITED STATES.

If you wish to use some of the data or would like to reproduce
certain sections please contact James Duncan, Jr.

Every effort has been made to make this book as accurate as humanly
possible. However, we are responsible for errors only to the
extent that subscribers will be notified if such action is
Justified.

Please feel free to make any comments or suggestions you have at
any time. I urge you to do so. I can be reached at the following
address:

James H. Duncan, Jr.

DUNCAN’S AMERICAN RADIO, INC,.
P.O. Box 90284

Indianapolis, IN 46290

(317) 844-0988 - Duncan’'s line
(317) 630-2888 - Office line
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HIGHLIGHTS AND_COMMENTS

Radio revenus for the 178 markets covered by this report increased by 2.76% in 1992. These ma-kets account for about 65% of all
radio revenue 1n the nation.

1992 Market Revenue $5,139,000, 000 (+2.76%)

1991 Market Revenue $5,001,300,000 (-3.76%}

1990 Market Revenue $5,196,600,000 (+3.72%)

1989 Market Revenue $5,026,100,000 (+6.34%)

1988 Market Revenue  $4,701,500,000 (+7.99%)

1987 Market Revenue $4,353,400,000

These figures are for spot revenue only and do not include trade. Network compensation for most markets is included but that
accounts for less than 1%.

The 1992 increase was reduced considerably by revenue declines in four major markets. If Los Angeles, San Francisco, San Diego
and New York had merely broken even with 1991 the 1992 increase would have been 3.34%.

1 estimate that total spot radio for the entire nation was up 3.11% fto $8,297,000,000 Basically, we aimost got back to where
we were in 1990.

1992 Total Spot Revenue $8,297,000,000 (+3.11%)

1991 Total Spot Revenue $8,047,000,000 (-3.91%)

1990 Total Spot Revenue $8,375,000,000

If national revenue had just been the same 1n 1992 as 1t was in 1991 then total radio revenue would have been up by about §%.
The different regions of the country fared as follows:

19982 Change 1991 Change 1990_Change

Pacific -0.6% -4.2% +6.6% (CA, HI, AK, OR, WA, MV, AZ)

Mountain +5.1% -3.2% +2.3% (NM, UT, CO, ID, WY, MT)

treat Plains +5.0% Sdla b3 +3.5% (ND, SD, MN, IA, KS, NE, MO)

Midwest +3.9% -1.9% +2.7% (W1, MI, IL, IN, OH)

3outh Central +3.5% -1.7% +3.5% (TX, OK, AR, LA)

3outheast +3.8% -4.5% +1.0% (FL, GA, AL, MS, SC, NC, TN, KY, WV, VA)
Hid Atlantic +1.3% -4.1% +5.4% (MD, DC, DE, PA, NJ, HY}

New England +1.8% ~7.9% -0.1% (CT, RI, MA, VT, NH, ME)

Revenue in the twelve largest markets (those with revenue in excess of $100 million) increased 0.9% during 1992. Midwest markets
stich as Chivcago and Detroit had the strongest increases. Los Angeles, San Fracisco and New York were the weakest performers.

The markets with the highest and lowest 1992 growth rates are as follows:

Highest Growth Rate Largest Revenue_Declines

{. Fayetteville, NC +16.6% 1., Casper -9.5%
2, Fargo +13.2% 2. Burlington, VT -6.8%
3. Charlotte +12.5% 3. Steubenville -6.3%
4. West Palm Beach +11.5% 4. Charleston, WY -5.8%
5. Kugene +10.8% 5. Stockton -5.3%
6. Albany-Schenectady #10.5% 6., Bahersfield ~5.0%
Colorado Springs +10.5% 7. Abilene -4.7%

8. Reno +9.0% 8. Oxnard-Ventura -4,3%
9. Minneapolis-St.Paul +8,8% 9. Santa Barbara -4,1%
10, Pittsburgh +8.6% Phoenix -4.1%

11. Portland, OR +8.4%
OUTLOOK FOR 1993 . . . AND_BEYOND
It is my duty to report that the group CEO's finally (after 4 years) equaled my predictions concerning radio revenue growth. The
CEO's predicted 1992 growth of 2.2% ~nd | predicted 1.0%. Since the actual 1992 growth rate was 3.11% we were both off by about

9/10 of a percentage point,

1 am most confident that 1993 wiil see continuing improvement 1n radio's economic situation. My estimate is an increase i1n radio

revenues of 5.5%.

The Group CEO’s are again somewhat more conservative than I am. This mean increase is 4.0%. Their range of opinions is i% to 6%

A summary of predictions for 1993 radio revenue growth:

GROUP CEO’S: +4.0%
DUNCAN: +5.5%
VERONIS, SUHLER: +6.9%

CEON (McCann-Erickson): +7.3%

1 believe that station values bottomed out in the last gquarter of 1991 and the first quarter of 1992, For the first time in four
years | believe the positives concerning station values outweigh the negatives:

POSITIVES

Gradually improving economy

Increasing radio revenues

Market station consolidation

Low interest rates

Siight increase in available credit

6. Moderation in supply of marginal stations for sale

7. Demand increases from the healthiest radio companies

R S

There remain some serious negatives, however, which must be considered:

NEGATIVES

Financing of stations for average owner is still very difficult if not impossible,
There are still come marginal stations which need to be moved.

Uncertainties regarding the effectiveness of duopolies and LMA's.

Possibility of structural changes in advertising

B

Despite tle negatives 1 feel that, in general, prices for FM stations will rise slightly during 1993 and 1994.
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RADIO GROUP REVENU

The 50 highest billing radio groups billed $2,896,600,000 in 1992. This is 2.4% more than in 1991. These groups have a 34.9%
share of total spot radio revenue.

Revenue for 50 % of total radio
largest groups spot_revenue
1992 $2,896,600,000 34.9%
1991 $2,828,700,000 35.1%
1990 $2,975,800,000 35.5%
1989 $2,818,600,000 34.8%

For the second year in a row CBS is the highest billing radio group. In 1992 CBS increased its margin over second place
Westinghouse from $5,000,000 to over $30,000,000. This was largely due to CBS’s acquistion of WCCO/WLTE-F in Minneapolis-St.
Paul. While Infinity remains in fourth place its revenues jumped by about $45,000,000. In 1993 Infinity could move into
second place once the Cook Inlet stations are accounted for. In fact Infinity could bill over $200,000,000 in 1993.

CBS, Westinghouse, Capital Cities, Infinity and Cox were the only stations billing over $100,000,000 in 1992. Viacom will
probably enter this group in 1993.

Some of the group making impressive gains in the rankings include:

Evergree (#18 to #7)

Jacor (#14 to #10)
Clear Channel (#27 to #16)
Heritage (unranked to #36)

American Media (#49 to #37)
Brdcstg Prtns. (#44 to #37)

Groups new to the ranking of those billing $20,000,000 or more are:

Heritage Paxson
New Market Broadcast Alchemy

ODDS AND ENDS

WGN remains the highest billing station. WGN billed over $40,400,000, down some from 1991 but still almost $10,000,000 more than
second-place KABC. The top ten stations are:

1. WGN $40,400,000 6. KLOS-F $28,100,000
2. KABC 31,000,000 7. WLTW-F 25,400,000
3. KOST-F 30,500,000 8. WCBS-F 25,300,000
4. WINS 30,000,000 9. KGO 25,000,000
5. WFAN 29,000,000 10. KIIS A/F 24,000,000

Capital Cities/ABC and NewCity led the two surveys concerning the most-admired radio companies. Cap Cities/ABC led the poll of
station managers (followed by NewCity, Infinity, Shamrock (Disney) and Clear Channel). Infinity and Clear Channel showed the
greatest increases in the polls.

WGN remains the most admired radio station. It is followed by KMOX, WCCO, KGO and WFAN.
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INDUSTRY WITH
BROKERAGE SERVICES BASED
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202-785-4333
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PRIMARY MARKETS

Akron
Albany-Schenctdy-Troy
Albuquerque
Allentown-Bethlehem
Amarillo

Anchorage
Appleton-Oshkosh
Atlanta

Augusta, GA

Austin

Bakersfield

Baltimore

Baton Rouge
Binghamton

Birmingham

Boise

Boston

Bridgeport
Buffalo-Niagara Falls
Canton

Charleston, SC
Charleston, WV
Charlotte
Chattanooga
Chicago
Cincinnati
Cleveland
Colorado Springs
Columbia, SC
Columbus, OH

SECONDARY MARKETS

Abilene, TX
Altoona
Asheville
Atlantic City
Billings
Bismarck, ND
Bloomington, IL
Burlington, VT
Cape Cod, MA
Casper

INDIVIDUAL MARKET REPORTS IN ALPHABETICAL ORDER

Corpus Christi
Dalias-Fort Worth
Davenport-RI-Moline
Dayton

Denver

Des Moines

Detroit

El Paso

Erie

Eugene

Evansville

Flint

Fort Wayne

Fresno

Grand Rapids
Greensboro-wSs
Greenville-Spartanburg
Harrisburg

Hartford

Honolulu

Houston
Huntington, WV
Huntsville
Indianapolis
Jackson, MS
Jacksonville

Johnson City-Kings-Bristol

Kalamazoo
Kansas City
Knoxville

Cedar Rapids
Charlottesville, VA
Columbus, GA
Duluth

Fargo

Fayetteville, NC
Fort Myers/Naples
Gainesville

Green Ray
Johnstown, PA

Lancaster
Lansing

Las Vegas
Lexington
Lincoln
Little Rock
Los Angeles
Louisville
Lubbock
Macon

Madison

Manchester
McAllen-Brownsvillie
Memphis
Miami-Ft.Lauderdale
Milwaukee
Minneapolis-St.Paul
Mobile

Modesto

Mont.gomery

Nashville

New Haven

New Orleans
New York
Norfolk
Oklahoma City
Omaha

Orlando
Oxnard-Ventura
Pensacola

LaCrosse
Lafayette, IN
Lafayette, LA
Lakeland
Nassau-Suffolk
Odessa-Midland
Palm Springs
Panama City
Pueblo

Santa Barbara

Peoria
Philadelphia
Phoenix
Pittsburgh
Portland, ME
Portland, OR
Portsmth-Dover
Providence
Raleigh

Reno

Richmond
Riverside-SB
Roanoke-Lynch
Rochester
Rockford
Sacramento
Saginaw-Bay City
St. Louis
Salinas-Mont-SC
Salt Lake City

San Antonio

San Diego

San Francisco
San Jose
Sarasota-Bradntn
Savannah
Seattle-Tacoma
Shreveport

South Bend
Spokane

Sioux Falls
Springfield, IL
Steubenville
Stockton

Terre Haute

Waterloo-Cedar Falls

Wilmington, NC

Springfield, MA
Springfield, MO
Syracuse
Tallahassee
Tampa-St.Pete
Toledo

Topeka

Tucson

Tulsa
Utica-Rome

Waco

Washington

West Palm Beach
Wheeling

Wichita

Wilkes Barre-Scrntn
Wilmingten, DE
Worcester

York

Youngstown
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AMERICAS HIGHEST BILLING RADIO GROUPS

This fascinating table estimates the revenue for the leading radio groups in the United States. The listing includes all groups

which I estimate have billings in excess of $10,000,000.

My primary source of data for this table was the group CE0's themselves. I mailed questionnaires to over 120 group CEO's: 82%
responded--a response rate I continue to take pride in. Only four of the top 30 groups did not cooperate. I was able to
research non-responders in other ways.

The revenue figures are 1in gross dollars and do not include trade/barter dollars.

Yes, I think so and every year I get better. I have been doing this for 10 years so I should be
I can not remember anyone complaining for at least two years or so. Generally, I feel I am within

Are the figures accurate?
getting fairly good at it.
2% to 3% of actual.

(1986 (1987 (1988 (1989 (1990 (1991 (1992
RANK)  RANK)  RANK) RANK) RANK) RANK)  RANK) GROUP 1992 REVENUE STATIONS*  REVENUE PER STATION
(2) (2) (2) (2) (2) 1) 1. CBS $232,700,000 20 $11,635,000
(3) (3) (3) (4) (3) (2) 2. Westinghouse 201,200,000 16 12,575,000
1) 1) 1) (1) (1) (3) 3. Cap Cities/ABC 198,400,000 17 11,671,000
(8) (4) (4) (3) (4) (4) 4. Infinity 170,000,000 14 12,143,000
(12) (13) (8) (7) (5) (5) 5. Cox 114,400,000 13 8,800,000
(18) (16) (16)  (14) (9) (7) 6. Viacom 98,400,000 9 10,933,000
(--) (--) (33)  (27)  (25) (18) 7. Evergreen 91,560,000 10 9,150,000
(9) (8) 9) (8) (7) 6) 8. Bonneville 89,100,000 12 7,425,000
11) (11) (10)  (10)  (10) (9 9. Great American 74,100,000 15 4,940,000
(28) (18) 13)  (12) (1) (14) 10. Jacor 70,800,000 10 7,080,000
(&) (6) (7) (6) (8) (10) M. Gannett 69,400,000 11 6,309,000
(17) (15) (14) (9)  (14) 1) 12. Susquehanna 68,100,000 13 5,238,000
(13) (14) (12)  (16)  (15) (13) 13. Greater Media 65,900,000 12 5,492,000
(10) (9) (11)  (13)  (13) (12) 14 Malrite 61,300,000 10 6,130,000
(33) (22) (200 (18)  (17) (18) 15. Shamrock (Disney) 56,800,000 9 6,311,000
(30) (27) (31)  (31)  (28) (27) 16. Clear Channel 55,000,000 18 3,056,000
(19) (12) (5) (5) (6) (8) 17. Emmis 53,100,000 6 8,850,000
(14) (23) (26)  (21) (19 17) 18. Tribune Co. 52,900,000 4 13,225,000
(--) (35) (19)  (15)  (12) (15) 19. Noble 52,500,000 10 5,250,000
(25) (20) (17)  (24)  (24) (21) 20. NewCity 50,700,000 1 4,609,000
(20) (21) (25)  (22) (22) (24) 21. Cook Inlet 49,300,000 7 7,043,000
(44) (39) (35) (200 (19) (22) 22, Beasley 48,700,000 13 3,746,000
(2%) (24) (22) (23  (19) (23) 23. Nationwide 48,200,000 12 4,017,000
(15) (17) (18)  (17)  (16) (16) 24 EZ 46,900,000 8 5,863,000
(--) (--) (21)  (19)  (18) (20) 25. Booth 45,200,000 14 3,229,000
(39) (37%) (30)  (29) (26) (26) 26. Pyramid 43,800,000 8 5,475,000
(29) (19) (23)  (25)  (23) (25) 27. Summi t 42,100,000 10 4,210,000
(2%) (26) (29)  (33) (34) (31) 28. Jefferson-Pilot 38,300,000 7 5,471,000
(--) (--) (--) (=) (34) (30) 29. Tichenor 35,300,000 1 3,209,000
(--) (25) (28)  (28) (29) (29) 10. Sconnix 34,900,000 7 4,986,000
(--) (--) (43)  (40)  (47) (33) 31. Saga 31,800,000 13 2,446,000
(--) (--) (--)  (46)  (41) (32) 32, Ragan Henry 31,200,000 19 1,642,000
(~-) (--) (=~)  (32)  (32) (35) 33. Buckley 31,100,000 13 2,392,000
(--) (--) (-=) (44)  (43) (37) 34, Entercom 30,900,000 8 3,863,000
(--) (--) (--)  (49) (48) (40) 35. Rusk 29,600,000 5 5,920,000
(=) (--) -y (=) (-9 (--) 6. Heritage 29,200,000 10 2,920,000
(--) (--) (49)  (49)  (42) (49) 37. American Media 28,900,000 7 4,129,000
(55) (--) (--) (--) (43) (44) 38. Broadcasting Partners 28,600,000 4 7,150,000
(34) (32) (40)  (46)  (36) (34) 39. Keymarket 27,700,000 8 3,463,000
(43) (40) (34)  (39) (38) (44) 40. Hearst 27,600,000 6 4,600,000
(--) 1) (37)  (52) (48) (46) 41, Park 26,600,000 13 2,046,000
(--) (--) (-=)  (57)  (48) (45) 42, Lotus 26,500,000 13 2,038,000
(45) (49) (35)  (35)  (37) (42) X Brown 26,300,000 7 3,757,000
(- (--) (--)  (42)  (39) (41) 44, Golden West 25,800,000 4 6,450,000
(--) (--) (32)  (30)  (31) (35) 45. Fairmont 25,300,000 7 3,614,000
(--) (--) (=) () () (--) 46 . NewMarket 23,400,000 6 3,900,000
(--) (47) (47)  (48)  (54) (54) 47. Stoner 22,000,000 9 2,464,000
(=) (=) (-=)  (-=) (57 (50) 48. Henry 21,800,000 " 1,982,000
(--) (--) (=) (-=) (=) (--) 49, Paxson 21,700,000 10 2,170,000
(=) (--) (-=)  (==) (55) (52) 50. Barnstable 21,600,000 8 2,700,000
(35) (37) (45)  (38)  (45) (47) 51. Metroplex 21,300,000 4 5,325,000
(--) (=) (-=) (=) (- (=) 52. Broadcast Alchemy 20,700,000 3 6,900,000
(38) (37) (36)  (5i)  (52) (5%) 53. Inner City 20,000,000 4 5,000,000

* In some cases two or more commonly owned stations yn the same market are counted as just one entity for the "stations"
This was most often the case when the AM was simulcasted or programmed the same or similar format, bLut had
LMA or SMA stations usually were allocated to the lead (managing) company.

column.

relatively low ratings.

THE FOLLOWING GROUPS BILLED BETWEEN $10,000,000_AND $20,000,000 DURING 1992:

Adams Citadel Liggett SBS

Amaturo CRB Lincoln Shamrock (Lynett)
Anaheim Diamond Marlin Scripps-Howard
Apollo Dick Merv Griffin Sundance

Ardman Edens Midwest Family Tak

Atlantic Fairbanks Midwest TV TK

Beck-Ross Federated Midcontinent T™MZ

Bedford Fuller-Jeffrey ML/WIN Trumper
Bloomington Granum Pinnacle United

Brill Great Empire Radio Ventures Voyager

Buck Owens Hartstone/Dickstein Renda Westwood One
Capitol (Goodman) Journal Co. Salem Wilks-Schwartz
Capstar Knight Quality Sandusky
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Cap Cities/ABC
NewCity
Infinity
Shamrock (Disney)
Westinghouse
Cox

CBS
Nationwide
Clear Channel
Evergreen
Emmis

Viacom

Saga

Sconnix
Susquehanna
EZ

Gannett
Malrite

NewCity
Infinity

Cox

Shamrock (Disney)
Cap Cities/ABC
Clear Channe!
CBsS

Viacom
Westinghouse
Saga

Evergreen

WGN
KMOX
WCCO
KGO
WFAN
KOST-F
KNIX-F
WLUP
WLW
WCBS-F

KIIS-F
WIVK -F
WIR
WCBS
KVIL-F
KABC
KIRO
KDKA
KSHE -F
WBCN -F

WINS
WWSW-F
KILT-F
WSB
WLUP-F
WHAS
KSCS-F
WMMS -F
WEBN-F

WFBQ-F
WSIX-F
WSM
KRTH-F

LI W LI W W W W

WL D L WD W W W

[SNRPE )

AMERICA’S MOST ADMIRED RADIO GROUPS — AS SELECTED BY STATION MANAGERS
74 19 . Great American 6 Apolb 3
68 Keymarket 6 Granum 3
68 Greater Media 6 Federated 3
47 Tribune 6 Summit 3
41 23. Great Empire N Sundance 3
36 Broadcasting Partners N Beasley 3
36 Brown 5 Barnstatle 3
26 Jacor S American Media 3
2 27 . NewMarket 4 Bloomington 3
20 Stoner 4 Beck—Ross 3
16 Broadcast Alchemy 4 Fuller —Jeffrey 3
14 Heritage 4 Hartstone —Dicksteir 3
13 Jefferson—Pilot 4
13 Edens 4 NOTE: 34 other groups received one or two
13 Bonneville 4 wotes. Based on surveys retumed by about
11 34 . CookInlet 3 600 station managers. Managers could not
11 Drck 3 vote for their own company.
7 Booth 3
AMEBRICA™S MOST ADMIRED RADIO GLIUES — A% SELECTEIXBY GROUDP CLOTS
24 12. Nationwide 5 Gannett 3
20 13. Sconnix 4 Fuller —Jeffrey 3
19 EZ 4 Cook Inlet 3
18 Jacor 4 Trumper 3
15 Great American 4
14 17. Jefferson—Pilot 3 NOTE: 16 other groups received one cr two
10 Brown 3 votes. Based on surveys sent to the CEO’s
9 Stoner 3 of the 100 largest groups. Not all CEQ’s
9 Barnstatle 3 chose to vote.
7 Beck-Ross 3
7 Summit 3
AMERICA’S MOST ADMIRED RADIO STATIONS —  AS SELECTED BY STATION MANAGERS
Chicago 77 34. KYw Philadelphia 6 KTAR Phoenix
St. Louis 62 WBAP Dallas -FW 6 KXXY-F Oklahoma Cit
Minnepolis 52 WCMF-F Rochester 6 KYGO-F Denver
San Francisco 28 WLTW-F New York 6 WMMR -F Philadelphia
New York 25 WOR New York 6 WABC New York
Los Angeles 22 WXRT~F Chicago 6 KFBK Sacramento
Phoenix 21 WZZK -F Birmingham 6 KFMB San Diego
Chicago 21 KBCO Denver 6 KIKK Houston
Cincinnati 20 42 . WBBM Chicago S KIFM-F San Diego
New Yorh 17 WAMZ-F Louisville 5 KHMX -F Houston
Los Angeles 17 WHTZ-F New York 5 KPLX-F Dallas
Knoxville 14 WNCI-F Columbus 5 KOA Denver
Detroit 14 WMZQ-F Washington S KMPS-F Scattle
New York 13 KSSN-F Little Rock 5 KTRH Houston
Dallas 12 KASE -F Austin 5 KYNG-F Dallas
Los Angeles 11 49, KLOS-F Los Angeles 4 WBBQ-F Augusta, GA
Scattle 10 WXRK-F New York 4 WGKX-F Memphis
Pittsburgh 9 WSNY-F Columbus 4 WHAM Rochester
St. Louis 9 WTQR -F Greensboro 4 WKLS-F Atanta
Boston 9 KLOL~-F Houston 4 WPGC -F Washington
New York 9 KROQ-F Los Angeles 4 WRKS-F New York
Pitteburgh 9 55. WDVE-F Pittsburgh 3 WUSN-F Chicago
Houston 9 WBAL Baltimore 3 WYRK-F Buffalc
Atlanta 8 WTMJ Milwaukee 3
Chicago 8 WRMF-F West Palm Be 3 129 Other stations received one or two votes
Lousville 8 WVEE-F Atlanta 3
Dallas 7 KCBS San Francisco 3 NOTE: Based on a survey asking radio station
Cleveland 7 KFRG-F Riverside 3 nianagers to list the stations they most admired
Cincinnati 7 KKAT-F Salt Lake 3 and respected. Managers were not allowed to
vote for their own stations or othersin
Indianapolis 7 KINK-F Portland 3 their company.
Nashville 7 KPWR -F Los Angeles 3
Nashville 7 KMEL-F San Francisco 3
Los Angeles 7 KSON-F San Diego 3
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ESTIMATED RADIO REVENUE BY MARKET: 1987, 1992, 1997

Abilene

Akron
Albany—Schenectady—Troy
Albuquerque

Allentown— Bethlehem
Altoona

Amarillo

Anchorage
Appleton—Oshkosh
Asheville ~

Atlanta
Atlantic City
Augusta, GA
Austin
Bakersfield
Baltimore
Baton Rouge
Billings
Binghamton
Birmingham

Bismarck, ND
Bloomington, IL

Boise

Boston

Bridgeport (Fairfld Cnty)
Buffalo—Niagara Falls
Burlington, VT

Canton

Cape Cod, MA

Casper

Cedar Rapids
Charleston, SC
Charleston, WV
Charlotte
Charlottesville, VA
Chattanooga
Chicago
Cincinnati
Cleweland
Colorado Springs

Columbia, SC

Columbus, GA
Columbus, OH

Corpus Christi

Dallas —Ft. Worth
Davenport—R.1.-Moline
Dayton

Denver

Des Moines

Detroit

Duluth

El Paso

Erie
Eugene-Springfield
Evansville

Fargo

Fayetteville, NC

Flint

Fort Myers —Naples, FL
Fort Wayne

Fresno

Gainesville, FL

Grand Rapids

Green Bay

Greensboro~ Winston Salem
Greenville ~Spartanburg
Harrisburg

Hartford

Honolulu

Houston

Huntington, WV

Huntsville

Indianapolis

Jackson, MS

Jacksonville

John City—Kingsprt-Bristo!
Johnstown, PA

Kalamazoo

Kansas City

Knoxville

1987

4,000,000
12,700,000
18,300,000
16,600,000
13,800,000

4,000,000

6,000,000

8,500,000

6,900,000

4,700,000

97,100,000
6,800,000
8,000,000

23,400,000

12,100,000

59,300,000

11,100,000
3,900,000
6,300,000

22,600,000

2,700,000
4,400,000
6,300,000
104,300,000
21,800,000
25,800,000
6,400,000
7,500,000
9,700,000
2,700,000

6,900,000
10,700,000
8,100,000
27,100,000
3,800,000
11,200,000
192,000,000
45,000,000
44,300,000
10,100,000

11,900,000
6,800,000
34,200,000
7,800,000
116,500,000
7,800,000
21,300,000
59,100,000
11,700,000
96,000,000

5,900,000
11,500,000
5,200,000
6,000,000
9,300,000
6,200,000
6,200,000
9,500,000

10,900,000

16,400,000
4,800,000
22,200,000
7,100,000
19,200,000
17,500,000
11,900,000
37,400,000
16,900,000
100,800,000

6,100,000
8,000,000
43,800,000
9,600,000
19,200,000
9,100,000
4,400,000
7,100,000
38,000,000
14,100,000
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1992

4,100,000
12,900,000
21,000,000
17,300,000
16,900,000

4,100,000

5,300,000
10,300,000

9,000,000

5,400,000

104,000,000
6,800,000
8,800,000
25,400,000
13,200,000
60,000,000
13,100,000

4,500,000

7,000,000
25,100,000

3,500,000
4,800,000
9,300,000
115,600,000
19,400,000
30,000,000
6,900,000
8,000,000
8,700,000
1,900,000

8,000,000
11,700,000
8,100,000
36,800,000
4,600,000
12,700,000
247,900,000
59,900,000
57,400,000
10,500,000

15,100,000
7,300,000
45,300,000
8,000,000
136,900,000
10,000,000
22,000,000
72,800,000
14,300,000
124,400,000

6,300,000
12,600,000
6,000,000
8,200,000
10,000,000
7,700,000
8,400,000
9,700,000
14,700,000
11,300,000

21,000,000
5,600,000
23,200,000
8,300,000
22,800,000
21,200,000
14,500,000
36,900,000
19,700,000
129,500,000

6,300,000
10,200,000
46,400,000
12,700,000
25,600,000
10,000,000

4,800,000

8,500,000
42,000,000
16,300,000

1997

5,400,000
15,900,000
26,500,000
22,500,000
20,800,000

4,800,000

7,100,000
13,400,000
11,800,000

6,600,000

141,000,000
8,600,000
11,600,000
34,900,000
18,600,000
78,000,000
17,000,000
5,800,000
8,700,000
31,000,000

4,800,000
6,400,000
12,700,000
143,100,000
23,400,000
38,500,000
7,900,000
9,900,000
10,800,000
2,300,000

9,900,000
15,300,000
9,700,000
47,700,000
5,700,000
16,300,000
322,900,000
81,200,000
74,500,000
14,100,000

20,000,000
9,200,000
60,900,000
10,500,000
182,400,000
13,000,000
28,500,000
95,800,000
18,600,000
157,700,000

7,800,000
17,400,000

7,400,000
11,000,000
12,900,000
10,100,000
10,900,000
11,800,000
19,900,000
14,600,000

28,500,000
7,500,000
29,700,000
10,500,000
28,900,000
28,000,000
18,200,000
44,400,000
26,400,000
170,200,000

7,800,000
13,300,000
60,400,000
16,700,000
34,600,000
12,600,000

5,900,000
10,400,000
54,700,000
20,900,000
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LaCrosse, W1
Lafayette, IN
Lafayette, LA
Lakeland
Lancaster
Lansing

Las Vegas
Lexington
Lincoln

Little Rock

Los Angeles

Louisville

Lubbock

Macon

Madison

Manchester

McAllen — Brownsville
Mem phis

Miami—Ft. Lauderdle
Milwa ukee

Minnea polis—St. Paul
Mobile

Modesto

Montgomery

Nashville

Nassau—Suffolk (Lng.Isl.)
New Haven

New Orleans

New York

Norfolk

Odessa—Midland, TX
Oklahoma City
Omaha

Orlando

Oxnard— Ventura
Palm Springs, CA
Panama City, FL
Pensacola

Peoria

Philadelphia

Phoenix

Pittsburgh

Portland, ME

Portland, OR
Portsmouth— Dover, NH
Providence

Pueblo

Raleigh

Reno

Richmond

Riverside —San Bernardino
Roanoke—Lynchburg
Rochester

Rock ford

Sacramento

Saginaw— Bay City~Midland
St. Louis

Salinas— Monterey —SantaCruz

Salt LakeCity
San Antonio

San Diego

San Francisco
SanJose

Santa Barbara
Sarasota—Bradenton
Savannah

Seattle —Tacoma
Shreve port

Sioux Falls

South Bend

Spokane

Springfield, IL
Springfield, MA
Springfield, MO
Steubenville

Stockton

Syracuse

Tallahassee
Tampa—St. Petersburg
Terre Haute

117,000,000

65,500,000

9,200,000
24,200,000

14,100,000
11,300,000
23,000,000

6,000,000
42,900,000

9,100,000
60,000,000
11,000,000
25,700,000
36,000,000

66,900,000
146,000,000
26,900,000
6,200,000
5,900,000
7,600,000
67,600,000
9,500,000
5,700,000
8,200,000

1992 191
4,400,000 5,700,000
4,200,000 5,500,000
7,000,000 9,100,000
6,500,000 8,600,000
7,200,000 8,800,000
12,300,000 15,500,000
22,400,000 30,200,000
13,500,000 17,300,000
9,200,000 12,300,000
14,100,000 18,400,000
396,000,000 483,100,000
28,000,000 37,000,000
6,600,000 8,500,000
8,700,000 11,400,000
15,900,000 20,600,000
6,500,000 8,400,000
12,400,000 16,500,000
28,500,000 35,400,000
104,000,000 136,400,000
42,500,000 54,300,000
81,700,000 109,600,000
10,900,000 14,000,000
10,200,000 13,100,000
9,300,000 11,600,000
33,700,000 45,400,000
32,900,000 42,400,000
13,900,000 16,600,000
31,100,000 41,200,000
331,000,000 408,600,000
31,000,000 39,800,000
5,500,000 7,000,000
23,900,000 30,100,000
21,600,000 28,900,000
44,200,000 61,400,000
9,000,000 11,500,000
7,100,000 8,800,000
5,700,000 7,600,000
7,700,000 10,200,000
8,400,000 10,800,000
137,400,000 167,400,000
67,600,000 91,100,000
56,700,000 68,600,000
10,000,000 12,200,000
52,500,000 68,800,000
7,900,000 10,100,000
25,300,000 31,200,000
3,300,000 4,300,000
27,300,000 36,000,000
9,500,000 12,700,000
28,500,000 35,500,000
17,600.000 23,900,000
12,500,000 15,300,000
7,400,000 9,700,000
53,900,000 71,300,000
11,500,000 14,400,000
66,300,000 84,100,000
12,000,000 14,900,000
31,400,000 40,500,000
41,100,000 56,000,000
83,000,000 104,200,000
167,300,000 211,500,000
29,000,000 37,800,000
7,000,000 9,200,000
6,700,000 8,700,000
9,600,000 12,500,000
91,900,000 122,800,000
9,800,000 12,700,000
6,300,000 8,300,000
9,500,000 12,300,000
12,100,000 16,200,000
8,100,000 10,100,000
11,500,000 14,700,000
10,000,000 12,800,000
1,500,000 1,900,000
7,100,000 9,100,000
17,200,000 21,500,000
7,000,000 9,400,000
58,600,000 78,400,000
4,200,000 5,300,000

DUNCAN'S RADIO MARKET GUIDE
Copyright 1993



www.americanradiohistory.com

Toledo

Topeka

Tucson

Tulsa

Utica-Rome

Waco

Washington

Wated oo—Cedar Falls
West Palm Beach
Wheeling

Wichita

Wilkes Barre— Scranton
Wilmington, DE
Wilmington, NC
Worcester

York

Youngstown

1987

14,400,000
5,700,000
16,000,000
17,100,000
5,700,000
5,600,000
127,000,000
3,400,000
18,500,000
5,800,000

12,900,000
13,600,000
9,200,000
3,700,000
11,000,000
11,000,000
9,000,000

13,800,000
6,000,000
17,500,000
21,000,000
6,800,000
5,900,000
145,500,000
4,200,000
26,100,000
5,500,000

16,500,000
16,200,000

9,900,000

4,700,000
10,500,000
12,100,000
11,200,000

18,500,000
7,900,000
23,200,000
27,100,000
8,500,000
7,700,000
179,400,000
5,400,000
36,900,000
6,800,

21,900,000
19,900,000
12,900,000

6,100,000
13,200,000
15,200,000
14,600,000

1987 and 1992 figures are based on estimates made by Jim Duncan. 1997 revenue projections

genenlly based on "Mean Revenue Estimates” which can be found in the Individual

Market Reportsand explained in the Explanations and Comments section.
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12.
13.
14.
15.
16 .

18.
19.
20.

21,
22.
23.
24.
25.
26.
27.

29.

31.
32.
33.

35.

37.

39.
40.

41.
42.
43.
4 .
45.
46 .
47.
48 .
49,
50.

S1.
52.
53.
54.
55.
56 .
57.
S8.
59.

61.
62 .
63.

65 .
67.

69 .
70.

7.
72.
73.
4.
75.
76 .
77.
78 .
79.

OO -1 AW

Los Angeles

New York
Chicago

San Francsco
Washington
Philadelphia
Dallas—Ft. Worth
Boston

Houston

Athnta

Miami— Ft. Lauderdale
Detroit

Seattle— Tacoma

San Diego

Phoenix
Minneapolis—St. Paul
St. Louis

Bakimore

Denver

Tampa—St. Petersburg

Pittsburgh
Cincinnati
Cleveland
Indianapolis
Sacramento
Porthnd, OR
Kansas City
Hartford
Orlando

San Antonio

Milwaukee

Colimbus, OH

Norfolk

Nashville
Nassau—Suffolk (Lng.IsL}
Charlotte

San Jose

Buffalo— Niagara Falls
Salt Lake City

New Orleans

Raleigh

Richmond

Memphis

Providence

Austin

Rodhester

Birmingham

Grand Rapids
Bridgeport (Fairfld Cnty}
Louisvilke

Dayton

Okkhoma City
Greensboro—Winston Szlem
Jacksonville

West Palm Beach
Albany—Sdhenectady—Troy
Las Vegas
Greenville—Spartanburg
Tulsa

Honolulu

Omaha

Albuguerque

Fresno

Tucson

Syracuse

Toledo

Knoxville

Riverside—San Bernardino
New Haven

Allentown —Bethkhem

Wilkes Barre —Saanton
Wichita

Akron

Bakersfield

Lansing

Little Rock

Colimbia, SC
Harrisburg

Madison

Des Moines

293,600,000
275,000,000
192,000,000
146,000,000
127,000,000
117,000,000
116,500,000
104,300,000
100,800,000

97,100,000

96,600,000
96,000,000
67,600,000
66,900,000
65,500,000
63,500,000
60,000,000
59,300,000
59,100,000
51,000,000

46,200,000
45,000,000
44,300,000
43,800,000
42,900,000
38,900,000
38,000,000
37,400,000
37,300,000
36,000,000

34,500,000
34,200,000
30,400,000
30,400,000
28,700,000
27,100,000
26,900,000
25,800,000
25,700,000
25,500,000

25,000,000
24,200,000
24,100,000
23,600,000
23,400,000
23,000,000
22,600,000
22,200,000
21,800,000
21,500,000

21,300,000
20,700,000
19,200,000
19,200,000
18,500,000
18,300,000
17,600,000
17,500,000
17,100,000
16,900,000

16,700,000
16,600,000
16,400,000
16,000,000
15,000,000
14,400,000
14,100,000
14,100,000
14,000,000
13,800,000

13,600,000
12,900,000
12,700,000
12,100,000
12,000,000
12,000,000
11,900,000
11,900,000
11,800,000
11,700,000

MARRET RANE BY EADID UBVENUE BOR INIYIDUAL YEARS
1992
1. Los Angeles 396,000,000
2. New York 331,000,000
3. Chiaago 247,900,000
4. SanFrancsoo 167,300,000
5. Washington 145,500,000
6 . Philadelphia 137,400,000
7. Dallas—Ft. Worth 136,900,000
8. Houston 129,500,000
9. Detroit 124,400,000
10. Boston 115,600,000 1
11. Atbknta 104,000,000
12. Miami-Ft Lauderdale 104,000,000
13. Seattle— Tacoma 91,900,000
14, San Diego 83,000,000
15 . Mmnneapolis—St. Paul 81,700,000
16 . Denver 72,800,000
17. Phoenix 67,600,000
18 . St Louis 66,300,000
19. Bakimore 60,000,000
20 . Chcinnati 59,900,000 20 .
21 . Tampa~St. Petersburg 58,600,000
22. Clveland 57,400,000 22.
23. Pittsburgh 56,700,000 23.
24 . Sacramento 53,900,000 24 .
25. Porthnd, OR 52,500,000 25.
26 . Indianapolis 46,400,000 26 .
27. Colimbus, OH 45,300,000 27.
28. Orlando 44,200,000 28 .
29 . Milwaukee 42,500,000 29 .
30. KansasCity 42,000,000 30 .
31. San Antonio 41,100,000 31.
32. Hartford 36,900,000 32.
33. Charlote 36,800,000 33.
34 . Nashville 33,700,000 34,
35. Nassau—Suffolk (Lng.IsL) 32,900,000
36 . SaltLake City 31,400,000
37. NewOrleans 31,100,000
38. Norfolk 31,000,000
39 . Buffalo—Niagara Falls 30,000,000
40 . San Jose 29,000,000 40 .
41. Richmond 28,500,000 41 .
42. Memphis 28,500,000 42 .
43 . Louisvilk 28,000,000 43 .
44 . Raleigh 27,300,000 44 .
45 . West Palm Beach 26,100,000 45 .
46 . Jacksonville 25,600,000 46 .
47. Austin 25,400,000 47 .
48 . Providence 25,300,000 48 .
49 . Burmingham 25,100,000 49
50 . Okkhoma City 23,900,000 50 .
51. Rochester 23,500,000 51.
52. GrandRapids 23,200,000 52.
53. Greensboro—Wnston Salem 22,800,000 53.
54. Las Vegas 22,400,000 54 .
55 . Dayton 22,000,000 55 .
56 . Omaha 21,600,000 56 .
57. Greenville—Spartanburg 21,200,000 57.
58 . Tulsa 21,000,000
59 . Albany—Schenectady—Troy 21,000,000
60 . Fresno 21,000,000 60 .
61. Homnolulu 19,700,000 61 .
62 . Bridgeport (Fairfld Cnty) 19,400,000 62 .
63 . Riverside—San Bernardino 17,600,000 63 .
64 . Tucson 17,500,000 64 .
65 . Albuquerque 17,300,000 65 .
66 . Syracuse 17,200,000 66 .
67 . Allentown—Bethkhem 16,900,000 67 .
68. Wichita 16,500,000 68 .
69 . Knoxville 16,300,000 69 .
70 . Wilkes Barre—Saanton 16,200,000 70 .
71 . Madison 15,900,000 n.
72. Colimbia, SC 15,100,000 72.
73. FortMyers—Naples, FL 14,700,000 73.
74 . Harrisburg 14,500,000 4.
75 . Des Moines 14,300,000 75 .
76 . LittleRock 14,100,000 76 .
77. New Haven 13,900,000 7.
78 . Toledo 13,800,000 78 .
79 . Lexington 13,500,000 79 .
80 . Bakersfield 13,200,000 80 .

11.
12,
13.
14 .

16 .
17.
18 .
19.

21.

35.

37.
38 .
39.

58 .
59 .

SO ®Td AL EWN =

1997
Los Angeles
New York
Chicago

San Francisco
Dallas—Ft. Worth
Washington
Houston
Philadelphia
Detroit

Boston

Athnta

Miami-Ft Lauderdale
Seattle—Taco ma
Minneapolis—St. Paul
San Diego

Denver

Phoenix

St. Louis

Cincinnati

Tampa—St. Petersburg

Batimore
Cleve land
Sacramento
Porthnd, OR
Pittsburgh
Oriando
Colimbus, OH
Indianapolis
San Antonio
Kansas City

Milwaukee

Charlotte

Nashville

Hartford

Nassau —Suffolk (Lng.Isl)
New Orleans

Salt Lake City

Norfolk

Buffalo— Niagara Falls
San Jose

Louisville

West Palm Beach
Raleigh
Richmond
Memphis

Austin
Jacksonville
Providence
Birmingham

Las Vegas

Okbhoma City

Grand Rapids
Greensboro—Wiston Salem
Omaha

Rochester

Dayton

Fresno
Greenville—Spartanburg
Tulsa
Albany—Schenectady—Troy

Honolulu

Riverside—San Bernardino
Bridgeport (Fairfld Cnty)
Tucson

Albuquerque

Wichita

Syracuse

Knoxville

Allentown —Bethkhem
Madison

Colmbia, SC

Wilkes Barre—Saanton
Fort Myers— Naples, FL
Des Moines
Bakersfield

Toledo

Little Rock

Harrisburg

El Paso

Lexington

483,100,000
408,600,000
322,900,000
211,500,000
182,400,000
179,400,000
170,200,000
167,400,000
157,700,000
143,100,000

141,000,000
136,400,000
122,800,000
109,600,000
104,200,000
95,800,000
91,100,000
84,100,000
81,200,000
78,400,000

78,000,000
74,500,000
71,300,000
68,800,000
68,600,000
61,400,000
60,900,000
60,400,000
56,000,000
54,700,000

54,300,000
47,700,000
45,400,000
44,400,000
42,400,000
41,200,000
40,500,000
39,800,000
38,500,000
37,800,000

37,000,000
36,900,000
36,000,000
35,500,000
35,400,000
34,900,000
34,600,000
31,200,000
31,000,000
30,200,000

30,100,000
29,700,000
28,900,000
28,900,000
28,800,000
28,500,000
28,500,000
28,000,000
27,100,000
26,500,000

26,400,000
23,900,000
23,400,000
23,200,000
22,500,000
21,900,000
21,500,000
20,900,000
20,800,000
20,600,000

20,000,000
19,900,000
19,900,000
18,600,000
18,600,000
18,500,000
18,400,000
18,200,000
17,400,000
17,300,000
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81.
82
83.
84 .
85.

87.
88 .
89 .

91.
92.
93.
94 .
95.

97.
98 .
99 .
100 .

101.
102 .
103 .
104 .
105 .
106 .

148 .
149 .
150.

151.
152.
153 .
154 .
155 .
156 .
157 .
158 .
159 .
160 .

1987

El Paso

Roancke ~Lynchburg
Chattanooga

Baton Rouge

Worcester

York

Porthnd, ME
Salinas—Monterey—SantaCruz
Mobile

Fort Wayne

Springfield, MA
Charleston, SC
Lexington

McAllen— Brownsvilk
Colorado Springs
Cape Cod, MA
Jackson, MS

Spokane

Flint

Shreveport

Evansville

Wilmington, DE

Reno

John City— Kings prt — Bristol
Saginaw—Bay City—Midland
Youngstown

Portsmouth— Dover, NH
Modesto

Springfield, MO

Anchorage

South Bend

Charleston, WV
Montgomery

Huntsville

Augusta, GA

Corpus Christi
Dawenport —R..1.—Moline
Savannah

Canton

Pensacola

Macon

Green Bay
Kalamazoo

LincoIn
Oxnard-Ventura
Mandhester

Peoria

Appkton —Oshlosh
Cedar Rapids
Springfield, IL

Atlanue City
Coumbus, GA
Stockton

Palm Springs, CA
Burlington, VT
Binghamton
Lafayette, LA
Boise

Fargo
Fayetteville, NC

Santa Barbara
Huntington, WV
Eugene—Springfield
Amanlle

Rockford

Duluth

Lakeland

Sarasota —Bradenton
Lubbock

Wheeling

Lancaster

Tallahassee

Sioux Falls
Utica~Rome

Topeka

Waco

Erie
Odessa—Midhnd, TX
Panama City, FL
Gainesville, FL

Copyright 1993

11,500,000
11,300,000
11,200,000
11,100,000
11,000,000
11,000,000
11,000,000
11,000,000
10,900,000
10,900,000

10,800,000
10,700,000
10,700,000
10,500,000
10,100,000
9.700,000
9,600,000
9,500,000
9,500,000
9,500,000

9,300,000
9,200,000
9,200,000
9,100,000
9,100,000
9,000,000
9,000.000
8,900,000
8,500.000
8.500,000

8,200,000
8,100,000
8,000,000
8,000,000
8,000,000
7,800,000
7,800,000
7,600,000
7,500,000
7,400,000

7,100,000
7,100,000
7,100,000
7,000,000
7,000,000
7.000,000
6.900,000
6,900,000
6,900,000
6,800,000

6,800,000
6,800,000
6,700,000
6,400,000
6,400,000
6,300,000
6,300,000
6,300,000
6,200,000
6,200,000

6,200,000
6,100,000
6,000,000
6,000,000
6,000,000
5,900,000
5,900,000
5,900,000
5,800,000
5,800,000

5,800,000
5,800,000
5,700,000
5,700,000
5,700,000
5,600,000
5,200,000
4,800,000
4,800,000
4,800,000

81.
82.
83.
84 .
85.
86 .
87.
88 .
89 .
90 .

91.
92.
93.
94 .
95 .

97.
98 .

100 .

101 .
102 .
103 .
104 .
105 .
106 .
107 .
108 .
109 .
110 .

111.
112.
113
114.
115 .
116 .
117.
118 .
119.
120 .

121.
122.
123.
124 .
125 .
126 .
127.
128 .
129 .
130.

131 .
132.
133.
134 .
135 .
136 .
137.
138 .
139.
140 .

141 .
142 .
143 .
144 .
145 .
146 .
147 .
148 .
149 .
150 .

151.
152 .
153 .
154 .
155,
156 .
157 .
158 .
159 .
160 .

Baton Rouge

Akron

Jackson, MS
Chattanooga

E! Paso

Roanoke —Lynchburg
McAllen — Brownsvil
Lansing

Spokane

York

Salinas—Monterey - SantaCruz
Charleston, SC

Springfield, MA

Saginaw—Bay City —Midland
Fort Wayne

Youngstown

Mobile

Colorado Springs

Worcester

Anchorage

Huntsville

Modesto

Davenport —R.1.—Moline
John City— Kings prt = Bristol
Springfield, MO

Porthnd, ME

Evansville

Wilmington, DE

Shreveport

Flint

Savannah

Reno

Sonth Bend
Montgomery

Boise

Lincoln
Oxnard—~Ventura
Appkton —Oshlosh
Augusta, GA

Cape Cod, MA

Macon

Katamazoo
Fayetteville, NC
Peoria

Green Bay
Eugene—Springfield
Charleston, WV
Springfield, IL
Canton

Cedar Rapids

Corpus Christi
Portsmouth— Dover, NH
Fargo

Pensacola

Rockford

Cokhimbus, GA
Lancaster

Palm Springs, CA
Stockton

Tallahassee

Binghamton
Lafayette, LA

Santa Barbara
Burhngton, VT
Attntic City
Utica-Rome
Sarasota —Bradenton
Lubbock
Mandhester
Laketand

Huntington. WV
Duluth

Sioux Falls

Topeka

Erie

Waco

Panama City, FL
Gainesville, FL
Odessa—Midhnd, TX
Wheeling

13,100,000
12,900,000
12,700,000
12,700,000
12,600,000
12,500,000
12,400,000
12,300,000
12,100,000
12,100,000

12,000,000
11,700,000
11,500,000
11,500,000
11,300,000
11,200,000
10,900,000
10,500,000
10,500,000
10,300,000

10,200,000
10,200,000
10,000,000
10,000,000
10,000,000
10,000,000
10,000,000

9,900,000

9,800,000

9,700,000

9,600,000
9,500,000
9,500,000
9,300,000
9,300,000
9,200,000
9,000,000
9,000,000
8,800,000
8,700,000

8,700,000
8,500.000
8,400,000
8,400,000
8,300,000
8,200,000
8,100,000
8,100,000
8,000,000
8,000,000

8,000,000
7,900,000
7,700,000
7,700,000
7,400,000
7,300,000
7,200,000
7,100,000
7,100,000
7,000,000

7,000,000
7,000,000
7,000,000
6,900,000
6,800,000
6,800,000
6,700,000
6,600,000
6,500,000
6,500,000

6,300,000
6,300,000
6,300,000
6,000,000
6,000,000
5,900,000
5,700,000
5,600,000
5,500,000
5,500,000

81.
82.
83 .

85 .

87.

89 .

91 .
92 .
93 .
94 .
95 .

97.
98 .

100 .

101 .
102 .
103 .
104 .
105 .
106 .
107 .
108 .
109 .
110 .

111 .
112 .
113.
114 .
115 .
116 .
117 .
118 .
119 .
120 .

121 .
122 .
123 .
124 .
125 .
126 .
127 .
128 .
129 .
130 .

131.
132 .
133 .
134 .
135 .
136 .
137 .
138 .
139 .
140 .

141 .
142 .
143 .
144 .
145 .
146 .
147 .
148 .
149 .
150 .

151 .
152 .
153 .
154 .
155 .
156 .
157 .
158 .
159 .
160 .

Baton Rouge
Jackson, MS

New Haven
McAllen— Brownsvilke
Chattanooga

Spokane

Akron

Lansing

Roanoke —Lynchburg
Charleston, SC

York

Salinas—Monterey —SantaQruz
Springfield, MA

Youngstown

Fort Wayne

Saginaw—Bay City—Midland
Coforado Springs

Mobile

Anchorage

Huntsville

Worcester

Modesto

Dawvenport —R.1.—Moline
Wilmington, DE

Evansville

Springfield, MO

Reno

Boise

Shreveport

John City— Kings prt — Bristol

Savannah

South Bend

Lincoln

Porthnd, ME
Appkton —Oshkosh
Flint

Montgomery
Augusta, GA
Oxnar d—Ventura
Macon

Eugene —Springfield
Fayetteville, NC

Peoria

Cape Cod, MA

Corpus Chrsti

Green Bay

Kalamazoo

Pensacla

Portsmouth— Dover, NH
Fargo

Springfield, IL
Cedar Rapids
Canton
Charleston, WV
Rockford
Tallahassee
Santa Barbara
Columbus, GA
Stockton
Lafayette, LA

Palm Springs, CA
Lanaster
Binghamton
Sarasota —Bradenton
Lakeland

Athntic City
Utica—Rome
Lubbock
Manchester

Sioux Falls

Topeka

Burlington, VT
Duluth

Huntington, WV
Waco

Panama City, FL
Gainesville, FL

Erie

Amarillo
Odessa—Midtnd, TX

13,400,000
13,300,000

12,500,000
12,300,000
12,300,000
12,200,000
11,800,000
11,800,000
11,600,000
11,600,000
11,500,000
11,400,000

11,000,000
10,900,000
10,800,000
10,800,000
10,500,000
10,500,000
10,400,000
10,200,000
10,100,000
10,100,000

10,100,000
9,900,000
9,900,000
9,700,000
9,700,000
9,400,000
9,200,000
9,200,000
9,100,000
9,100,000

8,800,000
8,800,000
8,700,000
8,700,000
8,600,000
8,600,000
8,500,000
8,500,000
8,400,000
8,300,000

7,900,000
7,900,000
7,800,000
7,800,000
7.700,000
7,600,000
7,500,000
7,400,000
7,100,000
7,000,000
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161 .
162 .
163 .
164 .
165 .
166 .
167 .
168 .
169 .
170 .

171.
172..
173.
174 .
175.
176 .

177.

Asheville
Johnstown, PA
Bloocmington, IL
Altoona

Abilene

Billings
Charlottesville, VA
Wilmington, NC
Terre Hante
LaCrosse, WI

Waterloo—Cedar Falls
Puebb

Lafayette, IN

Bismarck, ND

Casper

Steubenville

Fort Myers— Naples, FL

4,700,000
4,400,000
4,400,000
4,000,000
4,000,000
3,900,000
3,800,000
3,700,000
3,700,000
3,700,000

3,400,000
3,400,000
3,300,000
2,700,000
2,700,000
2,100,000

161 .
162 .
163 .
164 .
165 .
166 .
167 .
168 .
169 .
170 .

171.
172..
173.
174 .
175 .
176 .
177.

Asheville

Amanlo

Johnstown, PA
Bloomington, IL
Wilmington, NC
Charlottesville, VA
Billings

LaCrosse, W1
Waterloo—Cedar Falls
Terre Haute

Lafayette, IN
Abilene
Altoona
Bismarck, ND
Puebb
Casper
Steubenville

5,400,000
5,300,000
4,800,000
4,800,000
4,700,000
4,600,000
4,500,000
4,400,000
4,200,000
4,200,000

4,200,000
4,100,000
4,100,000
3,500,000
3,300,000
1,900,000
1,500,000

161 .
162 .
163 .
164 .
165 .
166 .
167 .
168 .
169 .
170 .

171 .
172 .
173 .
174 .
175 .
176 .
177 .

Wheeling

Asheville
Bloomington, IL
Wilmington, NC
Johnstown, PA
Billings

LaCrosse, W1
Charlotresvilk, VA
Lafayette, IN
Waterloo—Cedar Falls

Abilene
Terre Haute
Bismarck, ND
Altoona
Puebb
Casper
Steubenville

1987 and 1992 figures based on Duncan Estimates. 1997 projections are base d on various methodologies. See Exphinations and Comments section for fuil details.

30.

31.
32.

35.

39.

41.

43.
44 .

SOV IN AW

WGN
KABC
KOST-F
WINS
WFAN
KLOS-F
WLTW-F
WCBS-F
KGO
KIIS A/F

WXRK-F
KRTH-F
KNX

Chicago

Los Angeles
Los Angeles
New York
New York
Los Angeles
New York
New York
San Francisco
Los Angeles

New York
Los Angeles
Los Angeles
Los Angeles
New York
Los Angeles
Minneapolis
Los Angeles
Chicago
New York

Los Angeles
Los Angeles
New York
Los Angeles
St. Louis
Detroit
Seattle
Chicago
Dallas
Philadelphia

Houston
Chicago
Cincinnati
Los Angeles
New York
Philadelphia
Los Angeles
Dallas—FW
Dallas—FW
Los Angeles

Houston
Boston

Los Angeles
San Francisco
Chicago

Los Angeles
New York

AMERICA’S HIGHEST BILLING RADIO STATIONS

40,400,000
31,000,000
30,500,000
30,000,000
29,000,000
28,100,000
25,400,000
25,300,000
25,000,000
24,000,000

22,100,000
22,000,000
20,900,000
20,800,000
20,700,000
20,600,000
20,400,000
20,200,000
20,200,000
20,000,000

19,200,000
19,000,000
19,000,000
18,500,000
18,500,000
18,000,000
17,500,000
17,500,000
17,500,000
17,000,000

16,000,000
15,600,000
15,600,000
15,600,000
15,000,000
15,000,000
15,000,000
14,900,000
14,600,000
14,500,000

14,400,000
14,200,000
14,100,000
14,000,000
14,000,000
14,000,000
14,000,000

9

48 .
49
50.

59.

61.

63.

68 .

70.

81.

83.

85.

WMZQ AF
WQHT-F
KNBR

WXKS—F
WOGL A/F
WUSN-F
KoA
WMMR-F
WPGC-F

WVEE-F
KNEW/KSAN
KEEY-F
KLOL-F
WTOP
WBLS-F
KTRH
WUSL-F
WW]

KFI
WKQI-F
WIMK-F
WPCH-F
WRKO
WEFBQ-F
WBZ
WQYK A/F
WSB —F
WPAT A/F
KQRS A/F

KWKW
WABC
‘KNIX A/F
WHTZ-F
KYGO A/F
KFBK
WBAL
WXRT-F

Washington
New York
San Francisco

Boston
Philadelphia
Chicago
Denver
Philadelphia
Washington
Chicago
Dallas
Atlanta

San Francisco

Atlanta

San Francisco
Minneapolis
Houston
Washington
New York
Houston
Philadelphia
Detroit

Los Angeles
Detroit
Chicago
Atlanta
Boston
Indianapolis
Boston
Tampa
Atlanta
New York
Minneapolis

Los Angeles
New York
Phoenix
New York
Denver
Sacramento
Baltimore
Chicago

6,800,000
6,600,000
6,400,000
6,100,000
5,900,000
5,800,000
5,700,000
5,700,000
5,500,000
5,400,000

5,400,000
5,300,000
4,800,000
4,800,000
4,300,000
2,300,000
1,900,000

13,900,000
13,500,000
13,100,000

13,000,000
12,800,000
12,600,000
12,500,000
12,500,000
12,100,000
11,900,000
11,900,000
11,600,000
11,600,000

11,500,000
11,500,000
11,400,000
11,400,000
11,400,000
11,200,000
11,200,000
11,100,000
11,100,000

11,000,000
11,000,000
11,000,000
10,900,000
10,900,000
10,900,000
10,700,000
10,500,000
10,400,000
10,400,000
10,400,000

10,300,000
10,300,000
10,200,000
10,200,000
10,100,000
10,600,000
10,000,000
10,000,000

NOTE: Figures are gross dollars with no trade. Estimates
are based on input from managers in each market and
from group CEO's. In some cases I used various formulas

I have deweloped.
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RADIO MARKET RANKING FORMULA

A MATHEMATICAL MARKET INDEX

The following pages primarily focus on a market rating formula which I
developed in 1985. Markets are graded according to a formula which
examines 10 important factors which affect the viability of a radio
market. These factors are weighted according to the relative
importance of each factor.

1. 1992 Revenue per viable radio station (WEIGHTING: 1.4)
2. Radio revenue growth between 1991 and 1992 (WEIGHTING: 1.3)
3. Estimated radio revenue in 1997 (WEIGHTING: 1.1)
4. Growth of population between 1991 and 1996 (WEIGHTING: 1.1)
5. Growth of retail sales between 1991 and 1996 (WEIGHTING: 1.0)
6. Manager's market rating: 1992 and future (1997) (WEIGHTING: 1.0)
7. Jim Duncan's opinions of each market (WEIGHTING: 1.0)
8. 1992 revenue per available share point (WEIGHTING: 0.8)
9. Amount of radio competition in market -

people per station (WEIGHTING: 0.7)
10. Amount of lost listening - below the line

and listening to non-listed stations (WEIGHTING: 0.6)

It is very important for you to remember that the resulting numbers are
valid for and within the same market-size group. The actual numbers for
major markets are not comparable to the medium market group or to any other
group.

Markets were ranked by comparing their rating against the performance of
other markets in their group. The markets were ranked in order according
to their performance. The major markets are ranked 1 through 40. The
numbers are then reversed and points assigned. The market that ranks first
of 40 markets would receive 40 points. Number two would receive 39 points
and so on. The market ranked number 40 would receive one point.

Once again, please remember that you cannot compare the ratings of one
sized market with those in another group.

You will also find a listing of "Duncan's Market Opinion". This rather
subjective rating is explained in detail in the Explanations and Comments
section.

DUNCAN'S RADIO MARKET GUIDE
Copyright 1993 10
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CLASS I - MAJOR MARKETS

RANKED BY TOTAL POINTS - MATHEMATICAL INDEX

(1989 (1980 (1991 (1992 1993 Total Duncan'’s
RANK) RANK) RANK) RANK) RANK Points Market Opinion
(8) (5) (2) (2) 1 pallas-Ft.Worth 330 Above Average
(13) (15) (13) (8) 2 Minneapolis 322 Above Average
(10) (7 (12) (5) 3 Chicago 308 Above Average
(14) (8) (11) (5) 4 Houston 296 Above Average
(1) (1) (1) (1) 5 Los Angeles 295 Above Average
(2) (3) (4) (7) 6 Atlanta 292 Above Average
(16) (13) (7 (6) 7 Seattle 281 Above Average
(5) (4) (5) (9) 8 Washington 274 Above Average
(23) (31) (21) (17) 9 Portland, OR 264 Above Average

(7) (2) (15) (16) 10 Miami-Ft, Lauderdale 261 Average
(10) (10) (6) (4) 11 New York 258 Above Average
(19) (25) (19) (20) 12 Denver 251 Average
(22) (17) (18) (14) 13 Detroit 247 Average
(6) (14) (8) (13) 14 San Francisco 243 Average
(20) (18) (26) (15) 15 Cincinnati 237 Above Average
(12) (11) (9) (12) 16 Sacramento 230 Above Averagde
(9) 9) (14) (11) 17 Phoenix 228 Average
(3) (6) (3) (10) 18 San Diego 222 Above Average
(17) (16) (10) (19) 19 Philadelphia 216 Average
(34) (29) (23) (24) 20 San Antonio 213 Average
(14) (23) (16) (15) 21 Boston 202 Average
(17) (21) (16) (23) 22 Indianapolis 194 Average
(21) (19) (29) (21) 23 Columbus, OH 189 Average
(38) (27) (32) (30) Cleveland 189 Below Average
(4) (12) (2) (18) 25 Tampa-St. Petersburg 184 Average
(25) (22) (35) (27) 26 Charlotte 183 Average
(27) (26) (27) (26) 27 St. Louis 182 Below Average
(28) (24) (24) (22) 28 Baltimore 175 Average
(37) (37) (28) (35) 29 Pittsburgh 160 Below Average
(26) (36) (37) (31) 30 Kansas City 154 Below Average
(36) (35) (24) (29) 31 Nassau-Suffolk 148 Below Average
(32) (32) (30) (36) 32 San Jose 145 Below Average
(32) (34) (31) (33) 33 Milwaukee 141 Below Average
(30) (30) (35) (28) 43 Norfolk 132 Below Average
(24) (20) (20) (32) 35 Riverside-SB 127 Below Average
(35) t33) (32) (33) 36 Salt Lake City 119 Below Average
(40) 40) (39) (39) 37 Buffalo 118 Below Average
(39) 138) (34) (37) 38 New Orleans 111 Below Average
(29) ©28) (38) (38) 39 Hartford 88 Below Average
(31) (38) (40) (40) 40 Providence 76 Below Average

CLASS II - MEDIUM MARKETS

RANKED BY TOTAL POINTS - MATHEMATICAL INDEX

(1989 (1990 (1991 (1992 1993 Total Duncan’s
RANK)  RANK)  RANK)  RANK)  RANK Points Market Opinion
(3) (4) (2) (5) 1 Hest Palm Beach 380 Above Average
(1) (1) (1) (1) 2 Orlando 345 Above Average
(4) (6) (6) (4) 3 Jacksonville 320 Above Average
(12) (11) (4) (8) Austin 320 Above Average
(2) (3) (10) (3) 5 Nashville 305 Above Average
(15) (17) (9) (12) 6 Louisville 304 Above Average
(5) (7) (3) (6) 7 Raleigh 300 Above Average
(8) (5) (11) (10) 8 Memphis 297 Above Average
(12) (9) (15) (16) 9 Greenville-Spartanburg 276 Above Average
(6) (2) (8) (2) 10 Richmond 267 Above Average
(8) (10) (12) (16) 11 Grand Rapids 260 Above Average

(33) (20) (16) (18) 12 Tulsa 238 Average

(10) (14) (5) (11) Las Vegas 238 Above Average
(7) (16) (13) (9) 14 Birmingham 234 Average

(16) (15) (25) (24) 15 Knoxville 233 Average

(23) (19) (18) (19) 16 Wilmindton, DE 227 Average

(27) (23) (17) (14) 17 Allentown-Bethlehen 225 Average

(21) (24) (18) (27) Albany-Schenectady-Troy 225 Average

(16) (21) (21) (32) 19 Greensboro-wS 224 Below Average

(18) (12) (14) (7) 20 Omaha 222 Above Average

DUNCAN'S RADIO MARKET GUIDE
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RANKED BY TOTAL POINTS - MATHEMATICAL INDEX

(1989
RANK)

(29)
(25)
(34)
(11)
(21)
(20)
(14)
(38)
(41)
(32)

(31)
(24)
(30)
(38)
(18)
(26)
(36)
(39)
(40)
(37)
(35)
(42)

RANKED BY TOTAL POINTS - MATHEMATICAL INDEX

(1990
RANK)

(32)
(30)
(25)
(13)
(22)
(30)

(8)
(29)
(39)
(33)

(32)
(28)
(26)
(35)
(18)
(33)
(41)
(38)
(40)
(35)
(27)
(42)

(1991
RANK)

(29)
(33)
(32)

(7)
(20)
(29)
(22)
(27)
(35)
(28)

(36)
(23)
(26)
37
(24)
(39)
(41)
(42)
(38)
(31)
(34)
(39)

(1992
RANK)

(24)
(22)
(26)
(13)
(14)
(21)
(30)
(23)
(39)
(33)

(37)
(20)
(28)
(31)
(28)
(42)
(38)
(34)
(41)
(36)
(35)
(40)

1993
RANK

(1989
RANK)

(22)
(5)
(11)
(18)
(15)
(3)
(10)
(6)
(8)
(17)

(9)
(11)

(2)
(30)
(26)
(16)

(1)
(24)
(28)
(21)

(20)
(25)

(4)
(32)
(37)
(29)
(35)
(33)
27)

(7)

(30)
(13)
(13)
(18)
(39)
(23)
(26)
(35)

(1990
RANK)

(15)
(1)
(8)

(16)
(2)
(6)

(14)

(12)
(7)

(10)

(11)

(8)
(17)
(31)
(19)

(5)

(3)
(25)
(29)
(30)

(18)
(27)

(4)
(28)
(35)
(25)
(38)
(32)
(23)
(21)

(34)
(24)
(13)
(19)
(37)
(22)
(33)
(38)

(1991
RANK)

(12)
(2)
(8)

(15)
(3)
(4)
(6)

(11)

(13)
(5)

(13)
(24)
(16)
(28)

(9)

(6)
(10)
(22)
(19)
(30)

(23)
(30)

(1)
(25)
(34)
(27)
(35)
(36)

(6)
(29)

(33)
(17)
(21)
(18)
(37)
(20)
(32)
(39)

(1992
RANK)

(4)
(2)
(8)
(5)
(3)
(1)
(6)
(9)
(11)
(7)

(13)
(30)
(20)
(17)
(24)
(12)
(18)
(26)
(28)
(32)

(23)
27)
(10)
(19)
(33)
(21)
(31)
(22)
(14)
(14)

(34)
(25)
(35)
(16)
(36)
(27)
(36)
(38)

DUNCAN'S RADIO MARKET GUIDE
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1993
RANK

QO O-IN B WN -

CLASS IT - MEDIUM MARKETS

Presno
Tucson

McAllen-Brownsville

Rochester
Oklahoma City
Dayton

New Haven
Akron

El Paso
Little Rock

Albuquerque
Honolulu
Bakersfield
Baton Rouge
Bridgeport

Springfield, MA

Toledo
Chattanooga

Wilkes-Barre-Scranton

Syracuse

Salinas-Mont-S.Cruz

Youngstown

Total
Points

Duncan’s
Market Opinion

216
215
214
209
207
205
194
189
182
172

172
170
153
145
144
141
131
131
118
115
101

83

CLASS ITI - SMALL MARKETS

Des Moines
Madison

Port Myers-Naples

Wichita
Lexington
Columbia
York
Harrisburg
Jackson, MS
Huntsville

Lancaster

Colorado Springs

Worcester
Spokane
Lansing
Modesto
Portsmouth, NH
Lakeland

Saginaw-Bay City

Pensacola

Fort Wayne
Mobile
Oxnard-Ventura

Appleton-0Oshkosh

Peoria
Canton
Shreveport

Davenport-Rock Island

Flint
Charleston, SC

Johnson City-Kingsport

Augusta, GA

Sarasota-Bradenton
Roanoke-Lynchburg

Corpus Christi
Stockton
Huntington, WV
Utica-Rome

12

Total
Points

Below Average
Below Average
Average
Above Average
Average
Average
Average
Averagde
Below Average
Below Average

Below Average
Below Average
Below Average
Below Average
Average

Average

Below Average
Below Average
Below Average
Below Average
Averagde

Below Average

Duncan’s
Market Opinion

298
291
288
287
267
264
255
245
236
221

218
214
213
212
208
207
202
202
190
188

184
180
178
177

174
165
163
162
160

156
148
140
137
119
118
110

Above Average
Above Average
Above Average
Average

Above Average
Above Average
Above Average
Above Average
Above Average
Above Averaage

Average
Average
Above Averagde
Average
Average
Above Average
Above Average
Below Average
Average
Below Average

Average
Below Average
Above Average
Averagde
Average
Averagde
Below Average
Below Average
Average
Average

Below Average
Average

Below Average
Below Average
Below Average
Below Average
Below Average
Below Average
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RANKED BY

TOTAL POINTS - MATHEMATICAL INDEX

(1989
RANK)

(24)
(7)
(2)

(19)
(6)

(14)

(20)

(16)
(5)

(36)

(26)
(49)
(43)
(11)

(9)
(21)

(1)
(12)
(12)
(35)

(18)
(40)
(39)

(4)

(2)
(15)
(17)
(26)
(23)
(31

(33)
(41)
(34)
(32)
(37)
(30)
(38)
(25)
(21)
(42)

(52)
(10)
(29)

(8)
(55)
(53)
(58)
(48)
(45)
(46)

(47)
(44)
(54)
(50)
(51)
(57)
(56)

(1990
RANK)

118)
(6)
(3)

(19)

(25)
(4)

(28)

(11)

(13)

(37)

(36)
(42)
(34)
(1)
(9)
(15)
(8)
(7)
(12)
(29)

(16)
(3%)
(40)
(17)

(2)
(14)
(22)
(21)
(26)
(27)

(39)
(41)
(33)
(29)
(48)
(31)
(45)
(32)
(20)
(43)

(54)
(10)
(24)

(5)
(56)
149)
t57)
(38)
(46)
(52)

(47)
(44)
(51)
(50)
(53)
(55)
(58)

(1991
RANK)

(19)
(24)
(1)
(30)
(28)
(3)
(9)
(4)
(13)
(5)

(18)
(28)
(33)

(1)
(11)
(12)
(16)

(8)
(10)
(23)

(21)
(17
(22)
(20)

(5)
(35)
(34)
(14)
(30)
(39)

(40)
(36)
(34)
(32)
41
(26)
(42)
(38)
(37)
(43)

(49)
(15)
(25)

t5)
(55)
(45)
(51)
(50)
(46)
(54)

(48)
(47)
(51)
(53)
(56)
(57)
(58)

(1992
RANK)

(3)
(12)
(9)
(10)
(25)
(13)
(2)
(5)
(7)
(4)

(19)
(20)
(26)

(1)
(16)
(14)
(18)

(8)
(30)
(36)

(6)
(1)
(24)
(36)
(21)
(15)
(35)
(39)
(46)
(23)

(28)
(34)
(45)
(28)
(29)
(17)
(44)
(33)
(32)
(41)

(48)
(31)
(27)
(22)
(53)
(47)
(46)
(48)
(42)
(50)

(43)
(50)
(55)
(52)
(54)
(57)
(56)

1993
RANK

1IN U B W N

CLASS IV - VERY SMALL MARKETS

Boise
Fayetteville, NC
Springfield, MO
Bloomington, IL
Reno

Macon

Lincoln

Green Bay
Kalamazoo
Anchorage

South Bend
Eugene

Fargo
Montgomery
Evansville
Rockford
Manchester, NH
Savannah
Tallahasgsee
Sioux Falls

Springfield, IL
Cedar Rapids
Lafayette, LA
Portland, ME
Santa Barbara
Columbus, GA
Cape Cod

Panama City
Binghamton
Asheville

Lafayette, IN
Lubbock

Erie

Waco

Topeka
Charleston, WV
Wilmington, NC
Gainesville
Atlantic City
Odessa-Midland

Billings

Palm Springs
Charlottesville
Burlington, VT
Pueblo

Bismarck
Waterloo-Cedar Palls
Amarillo

LaCrosse

Terre Haute

Abilene
Wheeling
Johnstown
Duluth
Altoona
Steubenville
Casper

13

Total
Points

Duncan’s
Market Cpinion

394
371
365
363
362
355
354
354
352
350

348
346
346
342
335
325
308
303
284
283

283
282
281
281
278
278
276
273
268
264

262
260
251
251
250
245
243
231
225
214

202
201
200
200
195
189
183
183
180
179

160
149
127
126
108

68

NOT AVAILABLE
FOR THIS

MARKET SIZE

DUNCAN'S RADIO MARKET GUIDE
Copyright 1993
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Atlanta
Baltimore
Boston

Buffalo
Charlotte
Chicago
Cincinnati
Cleveland
Coluabus, OH
Dallas-Ft.¥orth

Denver

Detroit

Hartford

Houston
Indianapolis

Kansas City

los Angeles
Niami-Ft.Lauderdale
Hilwaukee
¥inneapolis-St.Paul

Nassau-Suffolk
New Orleans
New York
Norfolk
Philadelphia
Phoenix
Pittsburgh
Portland, OR
Providence

Riverside-San Bernardino

Sacramento

St. Louis

Salt Lake

San Antonio

San Diego

San Francisco

San Jose

Seattle
Tanpa-St.Petershurg
Washington

HAJOR MARKRTS (40 Markets)

DUNCAN'S RADIO MARKET GUIDE

Copyright 1993

Retail  Mgrs Rev  People
Rev per Revenue Popul 1997  Sales ¥rkt  Duncan  Per  Per Lost NEAN  HEAN  TOTAL
Viable Growth Growth Rev _ Growth  Rtg Rtg Share Station Lstng POINTS  RANK  POINTS
5750 29/16 42 1/38 21200 T/ 338 11724 7124 2211 29.2 i,y 292
15/36  31/13  25/18 21722  34/7 19/22  26/15  17/19 13720 36/3 17.5 23,1 175
1H/42 22125 3972 10/3¢  22/19  32/9  24/17 9726  11/21 30/7 20,2 21,0 202
IYAL12/38 3873 T/4 23/i8 20720 32/9  40/1  35/4 24/10 1.8 29.4 118
29/11 1/52 15729 31/11 26/15  L7/24  22/19  34/6  M4/5  32/% 18,3 4.1 183
3153 12738 28/14 42 /2t 10731 8732 330 4426 6/21 30,8 9.8 308
16/35  14/35  29/13 19/24 1i/30  5/38 12/2% 22/15 30/8  21/12 231 1.9 2T
22/27 §/43 3774 22/21  16/25  30/i1 29/12  23/14 14719 19/13 18,9 22,0 189
0715 20727 26/17 26/17  10/31  10/31  14/27 28710 32/6  27/% 18.9  22.3 189
10743 16/33 6/39 5740 4/37 13/28 2139 8/26  10/22 323 30 1.1 330
20/29 6/46 22/21 16/28  7/34 15/26 19/22 1818  33/% 6/21 25,1 16.2 251
12/4] /44 35/17 9735 31/10  26/15  16/26  10/25 5/25  8/20 247 15,9 u7
28/18  33/10 33/9  32/10 38/3  35/6  3G/5 2T/11 24/12 35/4 8.8 2.1 88
8/46  18/30  23/20 /31 12/29 338 5/386 /21 12/20 20713 29.6 11,5 296
17736 34/9  24/19  27/15 6/35 15/26 17/24  29/10  29/8  17/u4 19.4 21,5 194
UMY LT3 19724 29713 15/26  38/3  3t/4 32T 26/11 20 154 .9 154
2/55  38/4 13/31 1/44  35/6 1740 140 1732 2/21  14/16 29.5 0.8 295
14/38  14/35  19/2¢  [2/32 8/3¢ 21/13 15726 12723 16/18 11718 26.1 14.8 261
SH/LE 23723 32/10 30/12 24717 23/18  28/13  3L/8 3/t 9/19 14,1 26,2 141
9745 2/51  10/34 14730 5/36  3/38  §/35 15/21 6/25 29/17 2.2 9.9 322
/21 21/26  17/e6  3%/9  32/9  33/8 3G/LL 26/12 5725 39/1 4.8 26.2 148
36/17 19/29  31/11 3448 12/29 3972 40/t 36/4 37/3 12/117 1.1 29.6 111
1756 32/12  33/9 243 338 18/} 8/33  2/31 1/28 16/15 25.8 146 258
5/8 25721 9735 36/6  2T/14  23/1T 33/8  35/5 36/d 18/14 1.2 2.1 132
£/52 28711 27/1% 8/36 36/5  38/5 18/23 6/28 /2T 28/8 21,6 19.4 216
23725 40/1 40 17726 3138 12/29 20/21 20/17 2313 13/1n 22,8 116 228
25/22 349 40/1 25/18 3972 27/13 31/10 /14 19715 14/16 16,0 24.7 160
24724 (/48 7737 24719 2739 5736 13/28  25/13  25/11  26/9 26.4 15,5 264
38/4 9742 36/6 3972 4 40/1 3972 39/2 2116 363 7.6 .0 76
39/3 31/ 1/46 40/t 17724 25716 35/6  30/9  15/18  40/1 1.7y 127
21728 35/8 243 2320 9/32 2739 11730 2116 28/9  35/% 23,0 18,5 230
19/31 24722 30/12  18/25  25/16  30/11 34/ 18/20  21/14 1/24 8.2 2.8 182
{0/1 25721 8/36 35/T  18/23 36/5  38/3 38/ 38/ 10/19 i1.9  28.6 119
34/9 9742 5/40  28/14 140 20/20  23/18  33/6  39/1 2/28 U3 9.4 213
13/39 3973 12732 15729 28/13  13/28 7733 l4/22  e2/13 25/10 22,2 18,8 222
6/49 3578 13/31 441 19722 34/1 2120 30 922 /U 24,3 16,7 243
37/6 S/ 21/22 3843 28/12  20/20  27/i4 3773 18/i6  38/2 4.5 27.0 145
18/32  11/42 18/25  13/30  13/28 /3¢ 10/31  13/22  20/15 5/22  28.1 12,8 281
27/20  27/18  18/28  20/23 1427 27/13  25/16 19718 LT/IT  34/4 8.4 22.6 184
T/48 29716 11/33 6/39  30/11 9732 4731 5/29  8/23 3L/6 2.4 4.0 274
14
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KBDIUX NARKBTS {42 arkets)
Retail  Hgrs Rev  People
Rev per Revenue Popul 1997  Sales Nrkt  Duncan Per  Per Lost HEAK  FBAN  TOTAL
Viable Growth Growth Rev  Growth Rtg Rtg Share Station Lstng POINTS  RANE POINTS

Akron 8/49  29/18  36/8 38/6 18725 38/5  27/16  4/32 328 402 18.9 2.1 189
Albany-Schenectady /27 2/8% 28/19 20/25  d2/it 1329 16/27 2316 34/6 23712 225 ALY 225
Albuquerque I3 10743 T/40 25720 20/23  42/1  42/1 3249 4072 11/19 17,2 6.2 172
dllentown-Bethlehen 12/43 29718 16/30 28/17 39/4 /40 15726 21/19 9724 35/ 22.6 20,7 226
Austin 17/36 19738 7/40  8/39  2/41 /35 538 8/28 20/16  30/8 32,0 it.8 320
Bakersfield 39/6 42/1 2/45  30/14 1742 28/15  34/9  38/4  42/1 16/16 15,3 27,2 153
Baton Rouge 29720  31/16 24721 34710 13/30  30/13  35/8  37/5  22/15  27/10 14,8 28,2 148
Birainghaa 14741 20/30 29/15 10436  35/8 18724  21/22 15/22 11/22 20/14 3.4 193 24
Bridgeport §0/4  35/10  41/2 2322 421 13/29  24/19 13724 1/29  36/4 14,4 268 144
Chattanooga IT/8 21/29  d0/t4 T/T O 28715 2/20  30/13 3943 38/ 13/18 131 29,5 131
Dayton 18/35 24725 32/12 17729 12/31 348 26/17 19/19  16/19 26/10  20.5  22.4 205
g1 Paso 3817 /51 931 33/ /39 3478 41j2 3943 28/t 2113 18,2 25.1 182
Fresno B/ 18/35 344 1T/29 835 18/24  38/5  25/14  40/2  15/17  2L.6 21,5 2i6
Grand Rapids 20/32  1T/34 1432 13433 2%/16  11/32  8/35  10/26  21/15  34/5 26,0 17,5 260
Greensboro-¥$ 21/31 5/49  20/24 14732 31/12 25/1T  35/8  16/22 17/18  25/11 2.4 21,0 224
Greenville-Spartanburg 22/29  11/42  18/28  19/26  19/24 [/42 340 18720 19/17  29/% 27.6 15.9 276
Honolulu 30/18  36/9 20725 21/ 9/3¢ 33710 3T/6 0 29/01  2/8 1/25  17.0 24,8 170
Jacksonville 9748 11/42 13733 9/37 5738 10433 10733 14/23  15/20 22/13 2.0 1.8 320
Enoxville 15/39  8/46 22/23 27/18 23720 18/24  18/25 3576 30/9 5723 23,3 20,1 233
Las Vegas /15 312 1746 11735 21/22  13/29 9734 20/18 31/8  12/19 23,8 18,4 238
Littie Rock AT 18433 2322 321t 1429 28/15  32f11 36/6 38/ 423 170 2.6 172
Louisville 7/50  6/48  3T/T 344 15728 16/27 14729 10/26  10/23  7/22  30.3 12,5 304
KcAllen-Brownsville 36710  24/25  6/41  36/8 340 6,30 23200 41/2 211t 9720 2.4 2l.1 24
Henphis 10/46  14/38  19/26 T/40  37/% 6/37 13730 12/25 8725 3ju0 28,7 12.% 297
Nashville §/65 314 12/M /45 10733 22720 11/32  5/30 12/22 10/20 30,5 12,0 305
New Haven 5753 28/20 34710 3579 41/2  25/1T 20/23  3/32 421  4i/1 19.4 238 194
Oklahoma City 16/38 23726 33/10 12734 24/19 4ly2  29/14  22/17  13f2l 2/25 20,7 21,5 207
Onaha 19/3¢  27/21  26/19  14/32 Q1732 25/17 12/31 2316 25/13  14/1% 22,2 19.6 222
Orlando 1/59 387 S/42  1/46  T/36 4739 1/42  1/3¢ 6/26  19/14 35 8.3 345
Raleigh 1341 19/31  10/36 5/42 17726 5738 4739 6/30  29/10  32/7 30,0 14,0 300
Richaond 3/56 395 17/2%  6/41  38/5  16/27 /36 9/27 1420 8/21 26,7 15,7 267
Rochester [1/45  40/¢  3%/4 16730 3974 21/22  6/37 17/21 5/21  18/15 20, 21,2 209
Salinas-Hont-Santa Cruz 41/3 0 3T/8  25/20 39/4  30/13  30/13  19/2¢  33/8 36/ 38/3 0.1 32.8 16l
Springfield, XA 25025 15/36  87/T  40f3 29714 34/8  25/18  31/10 18718  39/2 4.1 29,3 141
Syracuse 26/2¢ 4173 4073 26/19 36/ dafit o duf12 2T/13 0 23/14 28/9 IS 30 115
Toledo 27/22 3313 28/17  3L/U3 16427 3Tf6 36/T 34/ 24/13  33/6 1.1 29.9 131
Tucson 28/21 AT L1/35 2421 22f21  22/20 28/15 29/11 32/8  17/1B a5 22,0 215
Tulsa 23/28  8/46 J0/l4 2223  26/1T  8/3% 17/26 26/1¢ 26/12  5/2% 238 19.1 238
Vest Paln Beach 25T 1/85 443 /43 63T 1742 2/41 /33 7/25 3T/ 8.0 6.6 380
Vilkes Barre-Scranton £2/1 /52 38/9 29715 3310 3974 9 28/12  31/4 3T 1.8 31.8 I8
Wilaington, DR 6/52  26/22 15/31  42/1  34/9 11732 22721 ey 229 421 8.7 20,7 221
Youngstown N8 22011 b2 412 25718 4043 33/10 42/1 35/6 24/l 8.3 3.7 83

DUNCAN'S RADIO MARKET GUIDE
15 Copyright 1993
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Appleton-Oshkosh
Augusta, GA
Canton
Charleston, SC
Colorado Springs
Coluabia

Corpus Christi
Davenport-RI

Des Noines

Flint

Ft. Nyers-Naples
Fort ¥ayne
Harrisburg
Huntington, WV
Huntsville
Jackson, KS

Johnson City-Kingsport

Lakeland
Lancaster

Lansing

Lexington

Kadison

Nobile

Hodesto

Oxnard

Pensacola
Portsmouth, NH
Peoria
Roanoke-Lynchburg

Saginaw-Bay City
Sarasota-Bradenton
Shreveport

Spokane

Stockton
Utica-Rone

¥ichita

¥orcester

York

Abilene
Altoona
Amarillo
Anchorage
Asheville
Atlantic City
Billings
Binghaaton
Bismarck

SHALL NARKETS (38 Markets)

DUNCAN'S RADIO MARKET GUIDE

Copyright 1993

Retail  MNgrs Rev  People
Rev per Revenue Popul 1997  Sales Krkt  Duncan Per  Per fost NEAN  HEAN  TOTAL
Viable Growth Growth Rev  Growth Rtg Rtg  Share Station Lstng POINTS  RANE  POINTS
35/6 (1736 17/2¢ 24417 23/16 3/36 15724 29/8  36/2  25/8 7.7 21.8 {71
UL 21716 22719 26/14  15/24  29/10  16/23  35/3  28/8 5/20 14,8 23.4 148
10741 28/14  31/9 32/8 13726  29/10 22/17 15/19 3125 3/ i7.4 214 174
/T 3/ 10/32  11/31 3574 2%/12  17/22 21/10  18/15 3122 16,0 21.7 166
32/10 (/49 3740 16725  10/29  32/% 18/21 28/9  25/10  l4/15  21.4 i71.9 24
12/38 30/12  26/14 40 132 6733 /3T 1222 15/17 7118 26.4 2.0 264
3674 26/17 28712 29/11 6/33 25/14 31/8 3672 38/1 10/17 1.9 26.5 119
17/31 8/40  38/1 217200 22/17 25/t 2B/iL 36 29/7 13/16 16,3 23.2 163
145 13/3¢ 11731 5/31 1738 12/21 7732 18/17  17/15 2/22 29,8 8.3 298
2/52  36/4 36/3 24717 38/1  22/1T  23/16 9724 8/22  29/6 16,2 22.17 162
24721 19726 142 439 5/34 8/31  10/29 §/28 11720 9/18  28.8 9.5 288
20725 30/12  11/24  f4/28  L1/28 Q7/21  24/16  24/12  31/6 11/13 18.4  20.6 184
6/46  24/20 20/21 6/36  32/7 10/29 9/30  3/29  12/19  26/8 24.5 4.8 245
30/13 14733 32/8  38/0  28/11 20/19 30/9  38/1 /5  23/16 1.0 28.5 110
22/24  16/30 5737 18/23  24/15 11/28 11728 26/10 16/16  22/10 22.1 17.1 221
16732 11/36 21/20  8/34 16/23 17/21 336 19716 34/4 15/14 23.6 6.0 236
23722 16/30  30/10  27/19  25/1¢ 12721 33/6  32/8 35/ 8/19 15.6 23,6 156
1/53  22/22 9/33 3673 8/31 312 29710 1i/22 5724 36/2 20.2 19.4 202
8743 2372 8/34 34/6  34/5 8/31  14/25 527 4/25 3171 21.8 17.5 218
13/36 21/23 29/11 1of32  2i/18 22/17 21/18 16/18 2726 24/9 20,8 17.9 208
9742 14/33  15/26 1735 20/19 6/33 53¢ 17/18 2311 12/16 26.7 12,8 267
5/48  §/48  19/22 /40 29710 2131 1/38  6/26  24/11  19/12 29.1 11,1 291
19/28 742 24417 17724 17722 32/6 32T 25/I1  26/9 16/14 18,0 21.5 180
28715 32/9 /40 20721 11/22 1788 &/35 20/15  33/4 27 20,17 18.4 207
29/14 3113 16/25 27/13  31/8 3736 8/31 6/26 14/18  32/4 17.8 20,3 178
14735 25/18  14/28 30710 2/37 3i/8  35/4 f3/21  1o/20 2817 8.8 20.2 188
11739 29/13 1735 31/9 336 16/23  12/21 8725 9721 BN 20,2 18,9 202
27117 2/48 3476 28/12 14725 14725 25/14 3444 22/12  18/13 17.6 2.8 176
20727 347 35 /30 37/2  24/16  27/12  21/14  27/8 10/117 13,7 24,6 137
18/29  10/38  32/8 15/26  26/13  14/25 26/13 22/ 20/13 21/1l 19.0  20.4 196
26/18  33/8 6/36 35/4 19720 32/6 37/ 14/20 6/23  34/3 14,0 24,2 140
25720 9739 24/17 2318 1221 38/1 KT L KL S AV ] 6/20 16,5  22.5 165
33/8 /46 23/18 9/33  4/35 20/19 20/19 30/7  30/6 {21 1.2 17,1 212
/1 3841 /39 337 9730 36/3  38/1 23/13 7/22  38/1 1.8 26.4 {18
3773 I8T33 dne o 30/9 0 21/12 0 3643 e 20/11 9.2 30.1 92
15/34 6743 12/30 1742 3736 17/21  19/20 9724 19/14 1/23  28.7 0.2 287
350 18/27 27/13 19722 27/12 354 13/26 1/30 1721 3572 21,3 17.9 213
/49 20725 13/29 1329  36/3 5/35  6/33  2/29 13/18  30/% 25.5 4.2 255
VBRY SKALL MARKBTS (57 Markets)
Retail  Kgrs Rev  People
Rev per Revenue Popul 1997  Sales Krkt  Duncan  Per  Per Lost KBAN  KEAN  TOTAL
Viable Growth Growth Rev  Growth Rig Rtg Share Station Lstng POINTS RANK POINTS
83/1  83/T 31723 50/8 15742 13/45 N&  B2/5 48/7  31/16 17.8  39.1 160
52/8 31738 41712 53/ 53/14  51/8 NA 50/6  46/8  37/13 12,0 47.8 108
55/4 19/51 26/35  39/20 31/26 57/1 NA 47/ 51/5 432 20,3 36.6 183
33735 25/43 1/63 1/62  26/31 17739 NA O 10/38 47/8 7131 38.9 18,6 350
1/80 35730 22/40 42717 52/5  44/14 NA 11/38 4/38  54/2 29.3  29.4 265
29741 40/23  12/50 28/32  B5/2  56/2 WA T/4L 15730 5373 25,0 32.8 225
50/12  14/57 49710 46/12  17/40  23/33 N& B5/2 85/ 1734 224 364 202
17/57 16/52 51/8  27/33 516 27/28 N&  26/26 9734 18/24 29.8 26,9 268
44720 9/64 45/14  83/4 12/45  46/12 Ny 56/2 534 18/24 2.0 3.3 189
16
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Bloomington, IL
Boise
Buriington, VT
Cape Cod

Casper

Cedar Rapids
Charleston, ¥V
Charlottesville
Coluabus, GA&
Duluth

Rrie

Bugene
Bvansville

Fargo
Fayetteville, NC
Gainesville
Green Bay
Johngtown
Kalamagoo
LaCrosse
Lafayette, IN

Lafayette, LA
Lincoln
Lubbock

Nacon
Nanchester, NH
Montgomery
Odessa-Nid!and
Pala Springs
Panama City
Portland, ¥R

Pueblo

Reno

Rockford

Santa Barbara
Savannah

Sioux Falls
South Bend
Springfield, IL
Springfield, KO
Steubenville

Tallahassee

Terre Haute

Topeka

¥aco

Waterloo-Cedar Falls
¥heeling

¥ilmington, NC

VBRY SHALL MARKRTS {57 Markets) - Continued

Retail  HKgrs Rev  People
Rev per Revenue Popul 1997 Sales  Wrkt Duncan Per  Per Lost NRAN  WEAN  TOTAL
Viable Growth Growth Rev  Growth  Rtg Rtg Share Station Lstng POINTS RANE  POINTS
2/78 16752  17/45  43/15 364 2756 NA 35/18  2/39  48/6 0,3 18,7 363
32736 T/T5 8/55  4/58  20/37 6/49 NA O 15/33 24724 13/27 438 L&Y 39
19/55  56/3  13/50  32/17 47/10  39/16 WA 32/21 44710 28/18  22.2 4.4 200
18/56  13/59  44/15 13/48  44/13  35/20 NA 2/45  26/15  50/5 0.7 21,2 276
56/3  5T/1 5178 56/1  33j24  57/1 WA 57/1 56/1 11/28 7.6 434 68
9/69 44/18 36/24 19742 11746 35/20 WA 21/30 33/18 0 33/15 0 313 26,8 282
10/67  55/4  43/1T 20/41 36/21  46/12 NA O 27/25 16728 8/30  2T.2  29.0 245
5718 33733 18/43  4T/11 49/8 1/57 NA  33/20  s0/6 514 22,2 36,3 200
25746 42/21  24/37 23731 46/11 6/49 WA 34/19 2325 3/3% 0.9 251 278
£7/15 47714 5672 34/25 3423 44/14 WA B34 4579 24/20 4.0 2.7 126
21752 28739 46/13  38/21  43/13 21/37 NA 39715 7/36 17725 21,9 28,9 25
/48 370 14748 14447 30/27  27/28 NA 23728 14/31 29717 384 19.8 346
6/73  50/10  42/18  2/61 18/39 15/43 NA 5/42  12/32  29/17  37.2 19.9 335
20/8% 273 15747 17/ 1/56  48/10 NA 28724 39713 15726 8.4 20.6 346
§/76 /T8 31729 12750 48/9 6/49 WA 15/33  8/35  32/16 41,2 174 3T
§9/13  31/21  L1/81 3T/22  2/5% 48/10 WA 42/13 11733 46/7 25,7 3.4 201
5/74 20749 38722 15/46  32/25  4/52 NA §/43  B/36 45/8 319.7 18,8 357
7715 3431 8T/1 45/13  B6/1  39/16 NA 36718 22725 417 4.1 42,6 127
311 22041 40720 16745 27/32 3/55 A 346 20/27  49/5 9.1 20,3 352
§6/17 15/56 24737 47/11  39/18  32/26 NA O 48/8 5473 /14 20,0 37.7 180
22/50 32734 28/32  49/9 6/51  15/43 NA  48/8 25723 38/12 291 29.2 262
/43 30736 d4/26 25735 7/50  17/39 WA 21730 dt/12 42710 3.2 27,1 281
28/42 16752 28/32  1/85 10747  5/53 NA 9739 30/20  35/14 9.3 187 354
IL/38 40/23 22740 29731 25/32  23/33 WA 38/16  33/18  9/29 28,9  27.8 260
15/60  5/69 18/43 L1/50 40/17  6/49 Ke 24727 28721 16/19 39.4 18.1 355
/11 49712 3761 30/30  45/12  22/36 N4 1/46  2/39  56/1 .2 259 308
10/67 38726  18/43  10/51 41/16  12/46 WA 15/33 13/32  1t/28 8.0 18,7 342
51/9  20/49 48/11 40/19  24/33  13/45 HAe 46/10  52/4 23 258 3.9 24
£3/21 51710 16/46  26/34  42/15  39/16 NA O 30/22  32/18  27/19 22,3 3.0 200
34/36 23746 /61 36/23  16/41  27/28 WA 41/14 0 534 2lj22 3003 28,2 273
12/64  48/13  28/32  §/53 53/ 17/39 NA 8/40 35716 25/20  3f.2 26,1 281
38/28 26742 31729  58/2 8/49 5573 NA  40/14 21726 55/2 .7 36,6 195
3T/29 470 2/62  4/58 13/44  35/20 WA 15/33  36/15  6/31  40.2 16,9 362
16/59  6/68 41/19 20/41 22/35 35/20 NA o 14/35 0 5731 40/1L 6.1 22,1 325
26/45  52/8 5/58  23/37  14/43  27/28 KA 20/30 29720 43/9 0.9 26,5 278
14/62  46/16 21741 6/56 35722  32/28 WA 13/36 37715 10/29 T .8 303
35/32  10/61 9/54 31730 5752 53/5 NA3T/1T O g2/11 23j2l i 212 283
8/70 24744 39/21 7/56 21736 23/33 NA 5742 10734 36/13 38,7 19,2 348
11/66  44/18  31/29 17/4¢  50/7 6/49 NA 25726 27/22 22/22 1.4 25.9 283
13/63  26/42 7/56  3/59  36/21  27/28 NA 12737 19727 5/32  40.6 164 363
57/t 54/5  50/9  87/1  28/29  BY/H HA 51/6 140 57/1 10.8  45.3 97
40/25 42721 6/57 22/40  4/83 233 WA 31/22  38/14 26/19 3L 25,8 284
§2/22  to/61  83/6  s2/7  22/35  39/1% WA 54/3  49/8 20/23 19.9 3719 17¢
30739 29/38  26/35 32/29  19/39  50/8 WA 28/24  16/28 41710 278 30.1 250
23/49 38726 35/25 35/ 8/49  39/16 WA 15/33  16/28  52/¢ 8.2 29.0 254
39727 10761  85/3  50/9  38/19  32/28 NA  44/11 0 3L/19 448 20,3 381 183
/24 35730 5474 41/19 40/1T  5U/T NA 45710 43711 13/21 16.6 40,3 149
54/6 8/65  9/54 44/15 29728 17/39 NA O 43/12 40713 3911 7.0 3L 243
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EXPLANATIONS AND COMMENTS

IMPORTANT: Please read this section carefully and refer to it often as you use this book. This section will help you
get the wmost of every table. ALL REVENUE FIGURES ARE IN GROSS DOLLARS.

The best way to explain the market report is to take a single report and go through it table by table. Por this
purpose, we will use a mythical market.

1992 ARB Rank: 36 1992 Revenue: $40,000,000 Managers Market Rating (current): 4.2

1992 MSA Rank: 40 Rev. Per Share Point: $437,093 Managers Market Rating (future): 4.4

1992 ADI Rank: 24 Population per Station: 58,018 (17) Duncan’s Market Grade: I above average
FM Base value: $8,000,000 1992 Revenue Change: 6.1% Mathematical Market Grade: 1 above average
Bagse Value % : 22.2 Station Turnover: 31.1%

The 1992 Arbitron market rank for this city is number 36. The universe for this ranking is the 280 markets for which
Arbitron issues a ratings report. The MSA or Metropolitan Statistical Area is the official U.S. government market
designation. The ADI is Arbitron’s TV market designation. Many markets are in "hyphenated" ADI’s or they are not named
in the ADI designation. W¥hen this occurred I did not 1list the rank number, but instead referred the reader to the lead
of major city in the ADI.

The FM Base Value is an adjustment of the stick value/entrance fee. The stick value estimate supposed that a new full-
signaled (B or C) FM were dropped into the market. An estimate was made as to the value of that raw license. The more
I thought about this the more I came to dislike the premise. It is not very likely that a new FM will be dropped into
wost of the markets I cover.

The Base Value is a better estimate in my opinion. It estimates a "worse case'" value for a Class B/Class C PM licensed
to the market. I estimate what the station would be worth if the current owner had not achieved a great deal with the
station. In fact, he had run it into the ground with no ratings, no clear position in the market, and a negative cash
flow.

I did not use any fancy formulas to calculate this figure. Instead, I looked at past sales, revenue growth in the
market, my opinions about the market, and other factors.

The Base Value X is the market’s FM Base Value expressed as a percentage of the market’s total radio revenue. Use it to
make comparisons with similarly-sized warkets.

Remember that the base value applies only to FPM's with signals comparable to other B/C FM’s in the market. The station
must be licensed to the central city or a close-in suburb. The value is as of 1 January 1993. It is valid for that
data only.

The 1992 Revenue comes from the REVENUE HISTORY AND PROJECTIONS section which is explained below.

The Estimated Revenue per Share Point is derived from a series of calculations which can be found o the left-hand side
of the page and about halfway down the page. The methodology used for calculating this figure is discussed below.

The Population Per Station shows the number of persons in the market per metro station (those stations above the line)
which is rated in the market. This market had 17 stations which were listed in the metro in the latest Arbitron. That
figure was divided into the 12+ population for this market’s metro. This is a good figure to use when judging if a
market is "over-radioed".

Station Turnover shows the percentage of each market’s viable stations which have been sold during the last two years
(1991 and 1992).

The Manager's Market Rating (current) for this market is 4.2 This is the result of a questionnaire which was sent to
stations' general managers and sales managers. One of the questions was "On a scale below how would you rate your
market as it stands today".

Awful Radio Market Average Radio Market Super Radio Market
1 2 3 4 5

The managers were asked to circle the number on the scale which approximated their opinion of the market. The responses
were then averaged and the result listed. A rating of 2.5 to 3.5 is basically a neutral response. In this market
response is very positive. It is my opinion that in general the managers tended to overrate their own market slightly.

The future column asked the managers to rate how their market would perform five years into the future - 1997.

As of 1992, I have changed the "Duncan's Market Grade". Prior to 1992 the grades were A,B,D or D, As of 1992 there are
three levels: above average, average and below average. These grades show Jim Duncan’s opinion (objective and
subjective) about each market. Basically, when I have completed most of the work for this book I lock myself in my
office and turn off the phones for a day. I then rank the markets in this book -- each and every one. The more
desirable markets are given an "above average" grade. The less desirable markets are designed as "below average".

The Mathematical Ranking can next be found. It is explained in its own section in the from of the book. It can and
should be compared with Duncan’s Market Grade.

DUNCAN’'S RADIO MARKET GUIDE
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REVENUE HISTORY AND PROJECTIONS: 817 88 89 90 91 92 93 94 95 96 97
Duncan Revenue Estimate: 25.0 27.0 29.3 33.0 38.0 40.3

Yearly Growth Rate (87-92): 10.1% (assigned future growth rate of 8.7X)

Projected Revenue Estimates: 43.8 47.6 51.9 56.3 61.2
Revenue Per Capita: 21.19 22.88 25.08 27.73 31.67 33.31

Yearly Growth Rate (87-92): 9,5% (assigned future growth rate of 7.9%)

Projected Revenue per Capita: 35.94 38.78 41.84 45.45 48.72
Resulting Revenue Estimate: 48.8 47.3 51.5 56.0 60.9
Revenue as ¥ of Retail Sales: .0040 .0041 .0041 .0044 .0045 .0045

Mean % (87-92): .00438% (87-91 only)

Resulting Revenue Estimate: 43.3 47.3 51.2 54.3 57.8

MEAN REVENUE ESTIMATE: 43.6 47.4 51.5 55.5 60.0

This section contains the most important data for each market. It is the guts of the report. It shows the revenue
history, the current revenue picture, and a view of the future revenue. What is unique about this presentation is that
all revenue figures are calculated in three ways: 1) revenue estimates for 1987, 1988, 1989, 1990, 1991, and 1992
combined and projected out to 1997: 2) revenue per capita figures from 1987 to 1992 projected to 1997; 3) revenue as a
percentage of retail sales projected through 1997,

We will explain this table by table. ALL REVENUE FIGURES ARE IN GROSS DOLLARS.

Duncan Media Revenue Estimate: As we all know, the FCC got out of the revenue reporting business after 1980. Thus, the
revenue figures for 1987, 88, 89, 80, 91, and 92 are estimates made by Duncan Media. These estimates were gathered in
three ways. The first and best way is to access reports from accounting services in those markets where revenue data is
gathered and reported -- for about 100 markets I was successful in my efforts to get that data. The second method was
to ask broadcasters in each market to give me their best estimate of their warket's revenue. In perhaps 60 markets I
was able to gather estimates which I felt confident about. However, I am always surprised to learn how many
broadcasters have no idea how many dollars are available in their own market. The third method was, when all else
failed, to make my own estimate using my knowledge of the market, along with past performance figures.

Yearly Growth Rate (1987-1992): The next step was to calculate a percentage which shows the yearly growth rate in
revenue between 1987 and 1992. In many markets this was simply a matter of calculating a compound growth rate. In some
markets I adjusted the percentage according to my own feelings and intuitions. Such a change would severely affect
future projections so I took the liberty of "flattening" the percentages a bit, In some other cases, I did not use each
of the five years to calculate the percentage. They are so marked. The reasons are similar to those stated above.

Projected Fevenue Egtimate: For the years 1993 through 1997 I used the yearly growth rate to project the market'’'s
revenue.

Revenue Per Capita: This represents the radio revenue dollars per person in the market’s metro. It is calculated by
dividing the total population into revenue figures. The resgulting figures are in dollars.

Resulting Pevenue Estimate: The revenue per capita figure is multiplied by the population to derive a total revenue
estimate for each of the years 1993 through 1997. The population estimates are obviously very important to the
accuracy. I used estimates supplied by "Sales and Marketing Management - Survey of Buying Power". Their population
estimates are listed in "POPULATION AND DEMOGRAPHIC ESTIMATES" section. The yearly per capita estimate is multiplied by
the yearly population estimate.

Revenue as X of Retail Saleg: Some radio observers believe this is the most accurate way to project radio revenue., The
percentage is calculated by dividing total radio revenue by total retail sales. The results are based on the radio
revenue for each year (FCC and estimate) and the retail sales for each year as reported in Sales and Market Management.

Mean % 1987-1992: This figure was calculated by finding an average of the "Revenue as a percentage of retail sales for
the years 1987 through 1992, The result is an estimate of radio revenue for those years. The retail sales figures are
listed in the "POPULATION AND DEMOGRAPHIC ESTIMATES" section and they were also supplied by "Sales and Harketing
Hanagement - Survey of Buying Power". S&MM is probably the most reliable '"future' date provider available and I am
fortunate to be able to use their data.

HEAN REVENUE ESTIMATES: These are probably the most important and useful figures in this section. It simply calculates
an average for the three revenue estimates which, as we have discussed, were calculated in three different ways. This
tends to flatten out the figures a bit.

I believe this section provides the most complete and comprehensive revenue estimates available to the radio industry.
The figures must be used with caution, however. They are largely based on past performance and as every mutual fund
prospectus says - past performance does not necessarily guarantee future performance.

So how valuable and reliable are the projections? 1 feel they are most useful when they are used as a beginning point
for further analysis. I suggest you take these figures and factor in your own knowledge of the individual markets and
any other variables you have knowledge of.

I have the most confidence in the revenue projections when all three methods of calculation results in similar figures.
However, in some markets, the estimates vary rather drastically.

DUNCAN'S RADIO MARKET GUIDE
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CONFIDENCE LEVELS

1992 Revenue Estimates: Normal
1993-1997 Revenue Projections: Normal

Confidence levels show you how confident I am about the revenue estimates and projections. There are only two main
levels: Normal or Below Normal. In some cases, I qualified the '"Below Normal" with a "Slightly" or "Much."

Below-The-Line Listening Shares: 0.4%
Unlisted Station Listening: 8.4%
Total Lost Listening: 6.8%
Available Share Points: 92,2
Number of Viable Stations: 12
Mean Share Points per Station 7.68

Median Share Points per Station: 7.6
Revenue per Avail. Share Point: $437,093
Estimated Revenue for Mean Station: $3,356,877

This table contains several calculations which are used in analyzing a radio market:

Below-the-Line Listening Shares: This shows the percentage of listening which goes to stations which are located
outside the market'’s metro. The Spring 91 edition of American Radio describes how this figures was calculated.\

Unlisted Station Listening: This figure shows the percent of all radio listening which goes to stations not listed in
the rating books. These stations are primarily college and other non-commercial stations or commercial stations with
too little listening to be included in the rating books.

Total Lost Listening: This shows the listening shares in the market which are usually not available to the primary
commercial stations in the market.

Available Share Points: These are the listening shares which are available to the primary commercial stations in each
market. This figures varies greatly from market to market, It is the crucial figure when calculating how much revenue
is available per share point. Many broadcastera just divide total revenue figures by 100 and say that is close enough.
The figures shown here are much more accurate.

Number of Viable Stations: This is the number of stations which, in my judgment, are active and viable competitors for
advertising dollars in the market. The other stations are generally those with less than a 1.0 share or stations from
small towns far from the metro’s principal city. We have been a bit more selective when it comes to selecting viable
stations. In most markets this figure dropped significantly from previous years. This, in turn, has an influence on
the revenue for mean station. This figure is usually much higher than previous years.

Mean Share Points Per Station: The median share for a viable station is provided as a comparison to the mean.

Revenue Per Available Share Point: This is calculated by dividing the "Available Share Points" into the 1991 total
revenue.

Estimated Revenue for Mean Station: This is derived by multiplying the "Revenue per Available Share Point'" by the "Mean
Share Points per Station".

These figures provide a good starting point for projecting an individual station’s revenue and for estimating what an
average station in the market bills. It tends to underestimate revenue for the top rated stations in the market which
will have an impact on these estimates.

POPULATION AND DEMOGRAPHIC ESTIMATES

87 88 89 g0 81 92 93 94 985 96 97
Total Population (millions) 1.18 1.18 1.18 1.19 1.21 1.21 1.22 1.22 1.23 1.24 1.25
Retail Sales (billions) 6.2 6.6 7.1 7.6 8.9 8.9 9.9 10.8 11.7 12.4 13.2

This table shows total population and retail sales for each year from 1986 through 1996. We now use only *“Sales and
Marketing Management" figures., The figures for 1989 and 1994 are actual figures (or projections) as provided by "Sales

and Marketing Management". The figures for the other years are projections made by Duncan Media.
Ethnic Income Age Education
Breakdowns (X) Breakdowns (X) Breakdowns (X) Levels (X)
Hhite 76.5 -15 23.8 12-34 25,7 Non High School
Black 22.0 15-30 28.0 25-54 55.3 Grad: 33.5
Hispanic 1.1 30-50 26.4 55+ 19.0 High School Grad: 29.6
Other 0.4 50-75 15.8 College 1-3 years: 16.9
75+ College 4+ years: 20.0

The above statistics were provided by Market Statistics.
Household Income: As of 1992 and provided by "Sales and Marketing Management",
Median Age: As of 1992 and provided by S&MM

Median Education: Based on 1990 census updated to 1992

DUNCAN’S RADIO MARKET GUIDE
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Median Home Value: There is an important change in this category. Previously we used a figure based on the median
price of homes sold in the market in the previous year. This new figure is based on the estimated average price of all
homes in the market. Generally, this figure is lower than last year.

Population change 91-96: Gross change in total population based on S&MM projections.

Retail Sales Change 91-96: Gross change in retail sales based on S&fM projections.

Number of B or C PM Stations: Self explanatory except stations must be viable and have competitive signals over the

warket.

Revenue per AQH: 1992 revenue divided by Average Quarter Hour totals for all listed stations in Spring 91 Arbitron.

COMMERCE AND INDUSTRY

These listings show which companies are headquartered in the market being studied.

The Porbes 500 and Fortune 500

companies show the major corporations. The INC 500 is a listing of the fastest growing small, privately-owned

companies,

The rank of each Fortune 500 coapany is shown in parenthesis.

the Forbes 500, although I did not list them twice.

Employment Breakdown

By Industry (SIC):

By Occupation:

1, Business Services 71,212 (7.6%) Manag/Prof. 251,632 (24.6%)
2, Eating and Drinking Places 69,888 (7.4%) Tech/Sales/Admin 356,166 (34.9%)
3., Wholesale Trade-Durable Goods 63,936 (6.8%) Service 116,903 (11.4X%)
4. (The Top 10 SIC’s are listed) Farm/Forest/Fish 9,021 ( 0.9%)
Precision Prod 120,851 (11.8%)

Total HMetro Eeployees: 938,701 Oper/Fabri/Labor 167,162 (16.4%)

Top Ten Total Employees: 426,815 (45.5%)

This data is also provided by HMarket Statistics, The column on the left shows employment by industry/SIC.

SIC’s are listed. The column on the right shows employment by job description or occupation.

occupational classifications and their sub-clasgsifications:

Managerial and Professional Specialty Occupations

Executive, administrator, and managerial
Officiale and adeinistrators, public admin.
Management related occupations

Professionzl specialty occupations
Engineers and natural scientists
Health diagnosing occupations
Health assessment and treating occupations
Teachers, librarians and counselors

Technical, Sales, and Administration Support Occupations

Health technologies and technicians

Technologists and technicians, except health
Supervisors and proprietors, sales occupations
Sales representatives, commodities and finance
Other sales occupations

Administrative support occupations, including clerical
Computer equipment operations
Secretaries, stenographers, and typists
Financial records processing occupations
Mail and message distribution occupations

Service Occupations
Private Household occupations
Protective service occupations
Service occupations, except protective and household

Farming, Forestry and Fishing Occupations
Farm operators and managers
Farm workers and related occupations

Precision Production, Craft, and Repair Occupations
Mechanics and repairs
Construction trades
Precision production occupations

Operators, fabricators, and Laborers
Machinery operators and tenders, except precision
Fabricators, asseamblers, inspectors, and samplers
Transportation occupations
Material moving equipment operators
Handlers, equipment cleaners, helpers and laborers

21

Most companies in the Fortune 500 would also be listed in

The top 10

Below are the six
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PAGE TWO (THE RIGHT-HAND PAGE OF EACH MARKET)

Largest Local Banks: Lists the largest banks in each market along with their assets as of 1992.

Colleges and Uhiversities: The major colleges and universities in each market are listed along with the number of
students enrolled as of 1992. The source for this information was the Education Directory, Colleges and Universities.

Military Bases: If any significant military installations are present in the market, they are listed on this table,
The number of personnel stationed at the base is also listed. This figure does not include dependents.

Unemployment: This figure was researched through several government sources. For some markets, there is not any data
available,

RADIO BUSINESS INFORMATION

Heavy Agency Radio Users: We surveyed local broadcasters and asked them which local advertising agencies are the
heaviest users of local radio. Those agencies listed were chosen by a consensus of the broadcasters.

Largest Local Radio Accounts: We asked broadcasters what were the largest, local accounts in their markets.

Sources of Regional Dollars: Broadcasters were asked which sarkets were important sources for regional dollars.

Highest Billing Stations: This feature is certain to be a fascinating, albeit controversial listing. It shows what
Duncan Media believes to be the highest billing stations in each market and their 1992 revenue. Sources in some markets
helped me to a degree -- primarily in ranking the stations -- but I accept full responsibility, credit, and blame for
what is printed.

I used several formulas for estimating the revenue -- all of them I consider proprietary. I will tell you that the
formulas include revenue per share point potential, the station’s format, and other variables. My goal is to be within
5X of actual. Let me know how I did.

Over The Air Television: No explanation needed

Daily Newspapers: The circulation for these papers are as of 1992. AD means All Day.

Revenue h4 % of Retail Sales
Television $ 94,000,000 39.3 .0129
Radio 32,500,000 13.6 .0044
Newspaper 106,000,000 44.3 .0145
Outdoor 6,900,000 2.9 .0009
$ 239,400,000 .0327

Media Revenue Estimates: this table shows the estimated revenue for each of four major advertising vehicles. The
figures are in gross dollars. My confidence levels for radio revenue are high, medium for television, and low for
newspaper and outdoor. Newspaper estimates include retail space, inserts and what I call "Retail Classified". Retail
Classified would be auto advertising and real estate. I would not include personals, yard and garage sales, and other
lineage which would be placed by an individual rather than a business. Newspaper sales do not include the revenue
derived from the sale of the paper to subscribers and newsstand sales.

As I said, I have a low confidence level with the newspaper and outdoor advertising estimates. In general, I took a
national percentage of retail sales for each medium and applied it to each individual market. Local radio managers and
owners were asked for their estimates. Some of them were helpful, but most broadcasters really don't have any idea what
the newspaper bills. My hope is that people will read these pages and make suggestions about how I can improve the
estimates.

The "“%" figures is a particular medium's share of the total estimated dollars for all four media. As a broad and
general billing ratio I would offer the following:

TV outbills radio 2 or 2 1/2 to 1

Newspaper outbills TV by 30% t 40X

The "X of Retail Sales" shows a medium’s revenue as expressed as a percentage of total 1992 retail sales. Radio’s sales
are the equivalent of $4.40 per $1,000 of retail sales. TV and newspaper are $12.90 and $14.50 per thousand,
respectively. total advertising on the four media is over $30.00 per thousand dollars of retail sales. These
percentages are higher than normal (except for radio and outdoor which are close to normal). TV usually averages around
$0.90 per thousand and newspaper around $1.10 per thousand. The total X of Retail Sales averages anywhere from .0200 to
.0290.

Recent Radio Transactions: This shows radio sales since 1988. In some cases, the sales may never have been closed for
various reasons. They are listed anyway because they still give an indication of station pricing in the market.

Miscellaneous Comments: This section contains various odds and ends including footnotes, quotes about the markets and
weather data.

LMA’S, SMA'S, ETC.: A new listing as of 1993, Shown are LMA's, SMA's and duopolies (pending and completed as of
January 1993).
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1992 ARB Rank: 68
1992 MSA Rank: 79
1992 ADI Rank: Cleveland ADI

1992 Revenue:
Rev per Share Point:
Population per Station: 78,3

AKRON
$12,900,000 Manager's Market Ranking (current): 2.6
$389,729 Manager's Market Ranking (future) : 2.8

FM Base Value: $4,200,000 1992 Revenue Change: +2.4%
Base Yalue % : 32.6% Station Turnover: 0%
REVENUE HISTORY AND PRQJECTIONS

87 88 89 90
Duncan Revenue Est: 12.7 13.1 13.3 13.7

Yearly Growth Rate (87-92):
Projected Revenue Estimates:

Revenue per Capita: 19.56
Yearly Growth Rate (87-92):
Projected Revenue per Capita:
Resulting Revenue Estimate:

Revenue as % of Retail Sales: .0033

Mean % (87-92):
Resulting Revenue Estimate:

POPULATION _AND DEMOGRAPHIC ESTIMATES

Total Population (millions): . 649
Retail Sales (billions): 3.9
Below-the-Line Listening Shares: 55.5%
Unlisted Station Listening: 11.6%
Total Lost Listening: 66.9%

Available Share Points: 33.1
Number of Viable Stations: 5.5

Mean Share Points per Station: 6.0

Median Share Points per Station: 5.9

Rev. per Available Share Point: $389,729
Estimated Rev. for Mean Station: $2,338,000

Household Income: $30,618

Median Age: 33.8 years

Median Education: 12.5 years

Median Home Value: $66,900

Population Change (1991-1996): 1.3%
Retail Sales Change (1991-1996): 39.9%
Number of Class B or C FM's: 2+ 1 =13
Revenue per AQH: $15,449

Cable Penetration: NA

COMMERCE AND INDUSTRY

Important Business_and Industries

20.15  20.34
2.0% - assigned rate

3.9% - assigned rate

20.79

L0033 0032 .0032
.00307% (assigned rate of .0027%)

MEAN
88 89 90
.650 .654 .659
.0 4.2 4.3

Conf

71 (7) Duncan's

Mathematical Market Grade:

12.6 12.9

19.06  19.46

19.85  20.25

Radio Market Grade: II Average

II Average

20.65 21.06 21.49

13.2 13.5 13.8 14.1 14.4

.0027 .0027

13.2 14.5 15.9 17.6 17.8

REVENUE ESTIMATE: 13.

3 146.0 146.7 15.6 15.9

9 92 93 94 95 96 97
.661 .663 .665 .666 .668 .670 .671
4.6 4.7 4.9 5.4 5.9 6.5 6.6

idence Levels

1992 Revenue Estimates: Slightly below normal

1993-1997 Revenue Projections:

COMMENTS

Slightly below normal

Managers predict 0% to 2% revenue increase in 1993...Revenue
figures include several hundred thousand dollars which go to
out-of-market stations...Retail sales projections look tooc high
and I would uses other projections...

Ethnic

Breakdowns (%)
White 90.2
Black 9.3
Hispanic 0.5
Other 0.0

The above information is provided through the courtesy of

Income
Breakdowns (%)

<15 26.3
15-30 28.5
30-50 28.3
50-75 12.8
75+ 4.1

Age Education
Breakdowns (%) Levels

12-24 23.0 Non High School
25-54 50.8 Grad: 30.5

55+ 26.2

High School Grad:
40.0

College 1-3 years:

Market Statistics, a division of Bill Communications. 14.1

Fortune 500 Companies

Forbes 500 Companies

Rubber

Chemicals

Plastics

Trucking

Boilers

Auto Stampings
Aircraft Equipment

INC 500 Companies

Brenlin Group (252)

By Industry (SIC):

Goodyear (41)

B.F. Goodrich (179)
GenCorp (211)

A. Schulman (414)

Employment Breakdowns

First BanCorporation
of Ohie

Ohio Edison

Roadway Services

3 (10.1%)
8  (8.9%)
2 (6.1%)
4 (5.4%)
8  (4.8%)

1. Health Services 22,97
2. Eating and Drinking Places 20,14
3. Special Trade Contractors 13,9
4. Fabricated Metal Products 12,39
5. Business Services 10,93
6. Industrial Machinery & Equipme 10,246 (4.5%)
7. Wholesale Trade-Durable Goods 10,03
8. Rubber & Misc. Plastics 9,26
9. Food Stores 8,47
10. General Merchandise Stores 6,27

Total Metro Employees:

227,484

Top 10 Total Employees: 124,696

DUNCAN'S RADIO MARKET GUIDE
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3 (4.4%)
8  (4.1%)
7 (3.7%)
7 (2.8%)

(54.8%)

College 4+ years:
15.4

Forbes Largest Private Companies

Brenlin Group (272)
Fred W. Albrecht Grocery (373)

By Occupation:

Manag/Prof. 64,516 (22.7%)
Tech/Sales/Admin. 85,810 (30.1%)
Service 37,722 (13.3%)
Farm/Forest/Fish 2,383 { .8%)
Precision Prod. 37,859 (13.3%)
Oper/Fabri/Labor 56,187 (19.8%)
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AKRON
Largest Loca. Banks Colleges and Universities Military Bases Unemployment
Bank One (1.s Bil) University of Akron (28,801) Jun 79: 5.5%
First National Bank (2.1 Bil) Dec 82: 13.7%
National City Bank (1.1 Bil) Sep 83: 10.2%
Sep 84: 9.6%
Aug 85: 8.2%
Aug 86: 7.7%
Total Full-Time Students: 36,660 Aug 87: 7.2%
Aug 88: 5.5%
RADIQ BUSINESS INFORMATION Jul 89: 4.6%
Jul 90: 4.8%
Heavy Agency Largest Local Source of Jul 91: 5.8%
Radig Users Radio Accounts Regional Dollars Highest Billing Stations Jul 92: 6.9%
Loos Edwards 1st National Bank Cleveland 1. WKDD-F (CHR) $2,900,000
Hesselbart Coca Cola Columbus 2. WONE-F (AOR) 2,400,000
McDonalds Pittsburgh 3. WNIR-F (T) 2,200,000
Ohio Edison 4. WAKR (N/FS) 2,000,000
Banner Group (Auto) WOMX-F  (AC) 2,000,000
6. WSLR (c) 500,000
Major Daily YNewspapers AM PM Owner
Akron Beacon-Journal 124,000 223,082 Knight-Ridder
Best Restaurants Best Hotels
Crockers (Steak) Hilton West Firestone
Little Joe's Pub Quaker Square Sharon
COMPETITIVE MEDIA (General) Hilton
Diamond Grill
Major Over the Air Television Tangier
WAKC Akron 23 ABC Summi t
WBNX  Akron 55
WEAO Akron 49 PBS
WEATHER DATA
Others - See Cleveland or Canton
NO WEATHER DATA AVAILABLE
See Cleveland for an approximation
MANAGER'S COMMENTS
Media Revenue Estimates "In Akron you must sound as good as the Cleveland stations on a
% of medium budget and promote without TV.'
Revenue z Retail Sales
Television $25,800,000 30.8 .0055
Radio 12,900,000 15.4 .0027
Newspaper 41,000,000 48.9 .0087
Outdoor 4,100,000 4.9 .0009
$83,800,000 .0178

*See Miscellaneous Comments

NOTE: Use Newspaper and Outdoor estimates with caution.

Major Radio Station Sales Since 1988

1988 WQMX-F (Medina)

Miscellaneous Comments

* Split ADI with Cleveland and Canton. TV revenue is estimate
of Akron's share. Total TV revenue for ADI is estimated at
$159,000,000.

$ 4,600,000

1989 WAKR, WONE-F From Summit to Ragan Henry 13,000,000

NOTE: Some of these sales may not have been consummated.

DUNCAN'S RADIO MARKET GUIDE
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ALBANY-SCHENECTADY-TROY

Manager's Market Ranking (current): 3.0
Manager's Market Ranking (future) : 3.8
Duncan's Radio Market Grade: I1 Average

1992 ARB Rank: 54
1992 MSA Rank: 61
1992 ADI Rank: 51

1992 Revenue: $21,000,000
Rev per Share Point: $257,038
Population per Station: 26,554 (28)

FM Base Value: $3,200,000 1992 Revenue Change: +10.5% Mathematical Market Grade: II Average
Base Value % : 15.2% Station Turnover: 0%
REVENUE HISTORY AND PROJECTIONS

87 88 89 90 N 92 93 94 95 96 97
Duncan Revenue Est: 18.3 20.0 21.2 21.6 19.0 21.0
Yearly Growth Rate (87-92): 3.1% (4.3% assigned)
Projected Revenue Estimates: 22.2 23.0 24.0 25.0 26.1
Revenue per Capita: 21.03 22,917 24.22  24.51% 21.44  23.60
Yearly Growth Rate (87-92): NM - (3.3% assigned)
Projected Revenue per Capita: 24.38 25.18 26.01 26.87 27.76
Resulting Revenue Estimate: 21.8 22.7 23.6 24.5 25.4
Revenue as % of Retail Sales: .0033 .0032  .0030  ,0031% .0027 .0029
Mean % (87-92): .00303%
Resulting Revenue Estimate: 23.0 24,2 25.8 27.0 27.9

MEAN REVENUE ESTIMATE: 22.3 23.3 24.5 25.5 26.5

POPULATION AND DEMOGRAPHIC ESTIMATES

87 88 89 90 21 92 93 94 95 96 9
Total Population (millions): .870 .873 .875 .881 .886 .890 .894 .900 . 906 .913 .916
Retail Sales (billions): 5.7 6.3 7.0 7.0 7.0 7.2 7.6 8.0 8.5 8.9 9.2
Below-the-Line Listening Shares: 1.6% Confidence Levels
Unlisted Station Listening: 16.7%

Total Lost Listening: 18.3% 1992 Revenue Estimates: Normal

Available Share Points: 81.7 Normal
Number of Viable Stations: 14

Mean Share Points per Station: 5.8

Median Share Points per Station: 5.5

Rev. per Available Share Point: $257,038

Estimated Rev. for Mean Station: $1,490,820

1993-1997 Revenue Projections:
COMMENTS

Managers predict 5% to 7% revenue increase in 1993...Market report
to Hungerford...All major stations cooperate...

Household Income: $34,434

Median Age: 34.4 years Ethnic Income Age Education
Median Education: 12.6 years Breakdowns (%) Breakdowns (%) Breakdowns (%) Levels
Median Home Value: $99,500

Population Change (1991-1996): 3.1% White 91.9 <15 23.0 12-24 22.2 Non High School
Retail Sales Change (1991-1996): 27.5% Black 4.3 15-30 27.9 25-54 50.7 Grad: 30.3
Number of Class B or C FM's: 5 Hispanic 1.8 30-50 27.1 55+ 27.1

Revenue per AQH: $20,115 Other 2.0 50-75 16.0 High School Grad:
Cable Penetration: 65.7% 75+ 6.0 36.5

The above information is provided through the courtesy of College 1-3 years:
Market Statistics, a division of Bill Communications. 15.3
COMMERCE AND INDUSTRY College 4+ years:
17.9
Important Business and Industries Fortune 500 Companies

Forbes 500 Companies Forbes Largest Private Companies

Government Albany International (487) Key Corp. Golub (115)

Financial

Food Products

Electrical Equipment

Abrasive Products

Asbestos Products

Turbines

INC 500 Companies Employment Breakdowns

Golub (174) By Industry (SIC): By Occupation:
1. Health Services 32,870 (10.9%) Manag/Prof. 92,130 (25.3%)
2. Eating and Drinking Places 21,542 ( 7.2%) Tech/Sales/Admin. 126,133 (36.7%)
3. Educational Services 14,876 ( 5.0%) Service 49,281 (13.5%)
4. Business Services 14,515 ( 4.8%) Farm/Forest/Fish 5,270 ( 1.5%)
5. Pood Stores 13,027 ( 4.3%) Precision Prod. 38,430 (10.5%)
6. Wholesale Trade-Durable Goods 11,978 ( 4.0%) Oper/Fabri/Labor 52,654 (14.5%)
7. Special Trade Contractors 11,182 ( 3.7%)
8. Miscellaneous Retail 10,268 ( 3.4%)
9. Social Services 10,196  ( 3.4%)
10. Engineering & Mngmnt Svcs. 10,059 ( 3.3%)

Total Metro Employees: 300,371
Top 10 Total Employees: 150,513  (50.1%)

DUNCAN'S RADIO MARKET GUIDE
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Largest Local Banks

Key Bank (4.6 Bil)

Norstar Bank (4.8 Bil)

First American Bank (NA)

Home & City Savings Bank (864 Mil)

ALBANY - SCHENECTADY - TROY

Colleges and Universities

SUNY-Albany (15,218)

Rensselaer Polytech (6,508)
College of St. Rose (3,624)
Russell Sage College (2,227)
Union College (2,240)

U of NY Regents College (13,500)

Total Full-Time Students: 44,640

RADIQ BUSINESS INFORMATION

Largest Local Source of

Radio Accounts

Heavy Agency
Radio Users

Marino Mcbonalds New York
Beckman Prime Shopper Markets
Schurr & Jackson Smith Pontiac
Wolkcas Macy's

Shop N Save
Major Daily Newspapers AM PM SUN
Albany Times-Union 101,000 168,915
Albany Knicterbocker-News 28,927
Troy Times Record 38,000 45,522
Schenectady Gazette 56,000

COMPETITIVE MEDIA

Major Over the Air Television

WNYT Albany 13 NBC Viacom

WRGB Schenectady 6 CBS Freedom Newspapers
WTEN Albany 10 ABC Young

WMHX Schenectady 45 PBS

WXXA Albany 23 Fox Heritage

WMHT Schenectady 17 PBS

Media Revenue Estimates

% of

Revenue 4 Retail Sales
Television $57,200,000 37.6 .0079
Radio 21,000,000 13.8 .0029
Newspaper 68,000,000 44,7 .0094
Outdoor _.5,900,000 3.9 .0008
$152,100,000 .0210

NOTE: Use Hewspaper and Qutdoor estimates with caution.

Major Radio Station Sales Since 1988

1988 WOKO, WGNA-F Sold to Barnstable $6,750,000
1988 WQBK A/F 2,900,000
1988 WCSS iAmsterdam) 900,000
1989 WNJR-T (Rotterdam) 2,900,000
1989 WKAJ, WQQY-F (Saratoga Spsgs) 2,250,000
1989 WKOL 4/F (Amsterdam) Sold by Sage 1,500,000

1990 WABY/WKLI-F From Premiere to Bendat 8,000,000 (k)

NOTE: Some of these sales may not have been consummated.

Military Bases Unemployment
Jun 79 4.6%
Dec 82 7.3%
Sep 83 6.2%
Sep 84 5.4%
Aug 85 5.5%
Aug 86 4.7%
Aug 87 3.5%
Aug 88 3.4%
Jul 89 3.7%
Highest Billing Stations Jul 90: 3.3%
1. WGNA AF (C) $3,700,000 Jul 91: 5.3%
2. WGY (FS) 2,900,000 Jul 92: 6.3%
3. WFLY-F (CHR) 2,800,000
4. WPYX-F (AOR) 2,500,000
5. WKLI-F (AC) 2,300,000
6. WROW AF (SAC) 1,900,000
7. WQBK-F (CL AOR) 1,200,000
8. WQBK (N/T) 800,000
9. WGY -F (0) 700,000
10. WIRY AF (0) 500,000
11. WPTR (T) 450,000
Owner
Hearst
Hearst
Ingersoll

Best Hotels Best Golf Courses

Jacks (Seafood)
LaSerre (French)

Desmond Americana Albany CC
Albany Marriott Saratoga Park
Albany Hilton

WEATHER DATA

Elevation: 275

Annual Precipitation: 36.5 in.
Annual Snowfall: 65.7 in.
Average Windspeed: 8.8 (S)

TOTAL
JAN JUL YEAR
Avg. Max. Temp: 30.4 83.9 58.1
Avg. Min. Temp: 12.5 60.1 37.1
Average Temp: 21.5 72.0 47.6

Radio Revenue Breakdown

Local 74.8% (+10%)
National 23.9% (+7%)
Network 1.3%  (-40%)

Trade equals 22.6% of local - up 28% over 1991.

IMA'S, SMA'S ETC.

WPYX-F/WTRY and WTRY-F

Manager's Comments

"Duopoly will bring significant change to the radio
industry (although) it will be a pumber of years... I see

our industry as a race car downshifting into a high speed
turn.”

DUNCAN’S RADIO MARKET GUIDE
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1992 ARB Rank: 79

1992 MSA Rank: 103

1992 ADI Rank: 52

FM Base Value: $1,200,000
Base Value % : 6.9%

REVENUE HISTORY AND PROJECTIONS

Duncan Revenue Est:
Yearly Growth Rate (87-92):
Projected Revenue Estimates:

Revenue per Capita:

ALBUQUERQUE

1992 Revenue: $17,300,000

Rev per Share Point: $203,529
Population per Station: 20,135 (23)
1992 Revenue Change: +6.1%
Station Turnover: 32.3%

Duncan's Radio Market Grade:
Mathematical Market Grade:

87 88 89 90 9N 92 93 94 95

16.6 17.8 18.6 18.0 16.3 17.3

4.8% - assigned

18.2 19.0 20.0

35.02  36.78  38.11 36.65 32.34 33.86

Yearly Growth Rate (87-92): 2.6% - assigned

Projected Revenue per Capita:

34.74  35.64  36.57

Manager's Market Ranking (current): 2.1
Manager's Market Ranking (future) : 2.5

I1 Below Avg
II Below Avg

20.9 21.9

37.52  38.50

Resulting Revenue Estimate: 18.2 19.2 20.1 21.2 21.8
Revenue as % of Retail Sales: .0053 .0051 .0048 .0046 L0041 L0041
Mean % (87-92): .0041% - assigned
Resulting Revenue Estimate: 18.5 20.1 21.3 23.0 23.8
MEAN REVENUE ESTIMATE: 18.3  19.4 20.5 21.7 22.5
POPULATION AND DEMOGRAPHIC ESTIMATES
87 88 89 90 91 92 93 94 95 96 97
Total Population (millions): 474 L4864 .488 .49 .504 .51 .524 .540 .550 .564 .566
Retail Sales (billions): 3.1 3.5 3.8 3.9 4.0 4.2 4.5 4.9 5.2 5.6 5.8
Below-the-Line Listening Shares: 2.5% Confidence Levels
Unlisted Station Listening: 12.5%
Total Lost Listening: 15.0% 1992 Revenue Estimates: Normal
Available Share Points: 85.0 1993-1997 Revenue Projections: Normal
Number of Viable St~tions: 15.5
Mean Share Points per Statiom: 5.5
Median Share Points per Station: 4.4 COMMENTS - *See Below
Rev. per Available Share Point: $203,529
Estimated Rev. for Mean Station: $1,119,412
Household Income: $27,783
Median Age: 32.5 years Ethnic Income Age Education
Median Education: 12.8 years Breakdowns (% Breakdowns (%) Breakdowns (%) Levels

Median Home Value: $86,500

Population Change (1991-1996): 12.0% white 63.7 <15 29.5 12-24 22.0
Retail Sales Change (1991-1996): 39.7% Black 2.3 15-30 31.0 25-54 55.9
Number of Class Bor C FM's: 9 + 5 = 14 Hispanic 34.0 30-50 241 55+ 22.1
Revenue per AQH: $24,298 Other 0.0 50-75 11.0
Cable Penetration: 47% 75+ 4.4

COMMERCE AND INDUSTRY

Important Business and Industries

Transportation
Tourism
Research
Electronics
Military

The above information is provided through the courtesy of
Market Statistics, a division of Bill Communications.

Forbes 500 Companies

Non High School
Grad: 24.2

High School Grad:
33.9

College 1-3 years:
19.7

College 4+ years:
22.2

Forbes Largest Private Companies

Sunwest Financial Services Furr's Supermarkets (160)

*COMMENTS ©

Retail sales and revenue-per-capita figures are high because some Santa Fe and Los
Alamos stations are included in revenue, but their "home counties' are not included
in retail sales and population base... Managers predict 5% to 7% revenue increase

in 1993...Market reports to Miller, Kaplan...About a half dozen low revenue stations
do not cooperate including KXKS, KDEF, KZRQ and estimates were made...

INC 500 Companies

Employment Breakdowns

Geoscience Consultants
(169)

By Industry (SIC):

By Occupation:

Advanced Sciences (274) 1. Health Services 18,472 (9.7%)
Sunsoft (414) 2. Eating & Drinking Places 17,383 (9.2%) Manag/Prof.
3. Engineering & Mngmnt Svcs. 15,474 (8.2%) Tech/Sales/Admin.
4. Business Services 10,486  (5.5%) Service
5. Wholesale Trade-Durable Goods 8,845 (4.7%) Farm/Forest/Fish
6. Special Trade Contractors 8,712 (4.6%) Precision Prod.
7. Miscellaneous Retail 6,162 (3.3%2) Oper/Fabri/Labor
8. Food Stores 5,639 (3.0%)
9. Automotive Dealers 4,982 (2.6%)
10. Instruments & Related Products 4,918 (2.6%)

Total Metro Employees: 189,471
Top 10 Total Employees: 101,073 (53.3%)

DUNCAN'S RADIOC MARKET GUIDE
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53,630  (27.2%)
68,252  (34.7%)
24,617 (12.6%)

2,117 (1.1%)
24,637 (12.5%)
23,385 (11.9%)
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Largest Local Banks

First Interstate (472 Mil)

First National Bank of
Albuquerque (1.4 Bil)

Sunwest Bank (1.8 Bil)

ALBUQUERQUE

Colleges and Universities

University of New Mexico (24,600)

Total Full-Time Students: 18,705
RADIQO BUSINESS INFORMATION Highest Billing Stations
1. KRST AF (C)  $3,500,000
Heavy Agency Largest Local Source of 2. KOB -F (FS) 2,300,000
Radio Users Radio_Accounts Regional Dollars 3. KZRR AF (AC) 2,000,000
4. KKSS-F (AOR) 1,900,000
Rick Johnson McDonalds Phoenix 5. KLSK-F (CHR) 1,100,000
Group West Rich Ford El Paso 6. KZKL-F (CL AOR) 1,050,000
Woolcott Coca Cola Denver 7. KKJY-F (0) 980,000
West Coast Sound Salt Lake City 8. KOLT-F (SAC) 700,000
Safeway 9. KHFM-F (c) 680,000
10. KHFM-F (CL) 570,000
11. KMGA-F (SAC) 460,000
Major Daily Newspapers AM PM SUN Owner
Albuquerque Journal 85,000 159,362

Albuquerque Tribune

COMPETITIVE MEDIA

Major Over the Air Television

KGGM  Albuguerque 13 CBS

KGSW Albugquerque 14 Fox

KNME  Albuguerque 5 PBS

KOAT  Albuquerque 7 ABC

KoB Albuquerque 4 NBC

KKTU Santa Fe 2

KLUZ  Albuquerque 41

KCHF Santa Fe 11

KNAT Albuquerque 23

Media Revenue Estimates

Revenue

Television $52,200,000

Radio 17,300,000

Newspaper 54,000,000

Outdoor 4,000,000
127,500,000

NOTE:

Use Newspaper and Outdoor estimates with caution.

Military Bases

Kirtland AFB

Unemployment

Jun
Dec
Sep
Sep
Aug
Aug
Aug
Aug
Jul
Jul
Jul
Jul

12. KAMX

12, KASY-
14. KZRQ-

79: 6.3%
82: 8.3%
83: 8.7%
84: 6.4%
85: 6.9%
86: 6.4%
87: 6.3%
88: 6.5%
89: 5.1%
90: 6.6%
91: 5.1%
92: 5.1%
AF (AC) $380,C00
F (C) 370,000
F (AOR) 250,l00

Scripps-Howard

Best Restaurants

Andres
Ranchers Club
Al Monte's

S
s

calo
tephens

Hilton Steak House

Providence Journal

Best Hoteis

Best Golf Courses

Marriott
La Posada
Ramada Classic

Univ. of New Mexico
(South)

Rio Rancho

Cochiti Lake

Arroyo del Os»

Four Hills CC

University of New Mexico WEATHER_DATA
Pulitzer
Hubbard Elevation: 5311
Sunbelt Annual Precipitation: 8.33 in.
Hallmark Annual Snowfall: 10.7 in.
Average Windspeed: 9.0 (SE)
TOTAL
JAN JUL YEAR
Avg. Max. Temp: 46.9 92.2 70.0
Avg. Min. Temp: 23.5 65.2 43.5
% of Average Temp: 35.2 78.7 56.8
% Retail Sales
40.9 L0124 Managers Comments
13.6 L0041
42.3 .0128 "This market is coming back, slowly but surely."
3.1 .0010
L0303 "Due to Ronald Reagan and the Republicans radio is becoming a

dying industry--within 5 years there will be 4 or 5 owners of

Major Radio Stations Sales Since 1988

1988 KZIA/KZKL-F
1988 KZSS, KZRR-F
1988 KNMQ-F (Santa Fe)
1988 KRZY, KRST-F

1989  KLSK-F (Santa Fe)
1989  KKOE A/F

1990 KMIC-F (Espanola)
1990 KQEC/KMGA-F

1990 KQEG/KMGA-F

1990 KZKL A/F

1990 KOLT-F (Santa Fe)

Sold
Sold
Sold
From

From

From

From
From

1991 KDEF ,KMYI-F (Armijo)

1991 KRBL-F (Los Alamos)

1991 KZKL AF
1991 KZRQ/KIVA-F
1991 KID:-F

1992 KBOM-F (Los Alamos)

1992 KALY

1992 KDEF, KUCU-F

1992 KZKL A/F

1992 KIVA, KZRQ-F

1992 KOLT-F (Santa Fe)

From
Sold

Sold
Sold
Sold
Sold

NOTE: Somz of these sales may

to Anchor $1,870,000
to Sun Media 4,400,000
to Sun Media 2,300,000

Wagontrain to Commonwlth 8,100,000

the top 12 to 15 stations in each market.
for deregulation?
broadcasters it is over!"

Was this the season

It's sad but for most professional

Radio Revenue Breakdown

Local

82

National 17

.6%
6%

(+7.2%)
(-1.8%)
Trade equals 15% of local - up 7.8% over 1991.

The top

three combos have 56% of the market total radio revenue.
this is down 65% in 1991.

LMA'S, SMA'S, ETC.

(E) KRST-F and KOLT-F (Duopoly)
KLSK-F and KZRQ-F (Duopoly)

2,000,000
Fairmont to Fritzinger 20,000,000 (cancelled)
Holt to Bill Sims 400,000
Penn to Unistar 1,500,000
Unistar to Spacecom 1,500,000
1,300,000
1,000,000
400,000 (E)
800,000
540,000
Daytona to Carl Como 300,000
to Ray Moran 1,000,000
560,000
470,000
to Ivan Braiker 1,000,000
to John Frankhouser 600,000
to owner of KLSK-F 850,000 (D)
to Commonwealth 1,200,000 (D)

not have been consummated.
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ALLENTOWN-BETHLEHEM

1992 ARB Rank: 64 1992 Revenue: $16,900,000 Manager's Market Ranking (current): 3.9
1992 MSA Rank: 74 Rev per Share Point: $262,422 Manager's Market Ranking (future) : 4.4
1992 ADI Rank: Philadelphia ADI Population per Station: 45,115 (13) Duncan's Radio Market Grade: II Average
FM Base Value: $3,900,000 1992 Revenue Change: +2.4% Mathematical Market Grade: II Average
Base Value % : 23.1% Station Turnover: 0%
REVENUE HISTORY AND PROJECTIONS

87 88 89 90 N 92 93 94 95 96 97
Duncan Revenue Est: 13.8 15.0 15.8 16.5 16.5 16.9
Yearly Growth Rate (87-92): 4,2%
Projected Revenue Estimates: 17.6 18.3 19.1 19.9 20.8
Revenue per Capita: 20.76 22.26 23.09 23.84 23.54 23.97
Yearly Growth Rate (87-92): 2.9%
Projected Revenue per Capita: 24.67 25.138 26.12 26.88 27.66
Resulting Revenue Estimate: 17.6 18.3 19.0 19.9 20.6
Revenue as % of Retail Sales: .0032 .0035 .0033 .0032 .0032 .0032
Mean % (87-92): .00327%
Resulting Revenue Estimate: 18.0 18.6 19.6 20.3 20.9

MEAN REVENUE ESTIMATE: 17.7 18.4 19.2 20.90 20.8

POPULATION AND DEMOGRAPHIC ESTIMATES

87 88 89 90 N 92 93 94 95 96 97
Total Population {(millions): .665 674 .684 .692 .701 .705 .714 721 .729 .742 L7446
Retail Sales (billions): 4.3 4.6 4.8 5.1 5.2 5.3 5.5 5.7 6.0 6.2 6.4
Below-the-Line Listening Shares: 21.4% Confidence Levels
Unlisted Station Listening: 14.2%

Total Lost Listening: 35.6% 1992 Revenue Estimates: Below Normal

Available Share Points: 64.4 1993-1997 Revenue Projections: Below Normal
Number of Viable Stations: 8
Mean Share Points per Station: 8.1 COMMENTS
Median Share Points per Station: 8.3
Rev. per Available Share Point: $262,422 Managers estimate 4% to 6% revenue increase in 1993...

Estimated Rev. for Mean Station: $2,125,621

Household Income: $33,734

Median Age: 35.9 years Ethnic Income Age Education
Median Education: 12.3 years Breakdowns (%) Breakdowns (%) Breakdowns (%) Levels
Median Home Value: $102,700

Population Change (1991-1996): 5.9% White 94.5 <15 22.8 12-24 20.0 Non High School
Retail Sales Change (1991-1996): 23.0% Black 1.7 15-30 27.1 25-54 50.6 Grad: 36.8
Number of Class B or C FM's: 5 Hispanic 3.8 30-50 29.1 55+ 29.4

Revenue per AQH: $19,053 Other 0.0 50-75 15.6 High School Grad:
Cable Penetration: NA 75+ 5.4 39.4

The above information is provided through the courtesy of
Market Statistics, a division of Bill Communications.

College 1-3 years:
1.1

COMMERCE AND_INDUSTRY College 4+ years:

12.7

Important Business and Industries Fortune 500 Companies Forbes 500 Companies Forbes Largest Private Companies

Electronics Bethelehem Steel (115) Pennsylvania Power & Light
Steel Air Products & Chemicals Union Pacific

Textiles (155)

Trucks and Buses

Chemicals

Clothing

INC 500 Companies Employment Breakdowns

By Industry (SIC): By Occupation:

. Health Services 25,325 (10.5%) Manag/Prof. 55,636 {19.4%)
. Eating and Drinking Places 14,424 (6.0%) Tech/Sales/Admin. 77,178 (26.9%)
. Apparel & Other Textiles 12,981 (5.4%) Service 32,595 (11.3%)
. Business Services 11,706 (4.9%) Farm/Forest/Fish 3,560 { 1.3%)
. Food Stores 9,654 (4.0%) Precision Prod. 39,040 (13.6%)
. Special Trade Contractors 8,815 (3.7%) Oper/Fabri/Labor 79,052 (27.5%)

. Wholesale Trade-Durable Goods
. Educational Services

. Miscellaneous Retail

. General Merchandise Stores

8,115  (3.4%)
7,989  (3.3%)
7,144 (3.0%)
7,087  (2.9%)

QOUWOANCUVE WL =

-

Total Metro Employees:
Top 10 Total Employees:

240,920
113,240 (47.0%)

DUNCAN'S RADIO MARKET GUIDE
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Largest Local Banks

ALLENTOWN - BETHLEHEM

Colleges and Universities Military Bases

Unemployment

Meridian Bank (10.0 Bil) Lehigh (6,663) Jun 79: 6.5%
Merchants Bank (2.1 Bil) Allentown College of St. Francis Dec 82: 12.5%
First Valley Bank - de Sales (1,700) Sep 83: 10.6%
Bethlehem (575 Mil) Muhlenbery College (1,638) Sep 84: 9.3%
Lehigh Yalley Bank (575 Mil) Aug 85: 8.3%
Aug 86: 6.2%
Total Full-Time Students: 16,752 Aug 87: 4.9%
Aug 88: 3.5%
RADIQ BUSINESS INFORMATION Highest Billing Stations Jul 89: 4.7%
Jul 90: 5.7%
Heavy Agency Largest Local Source of 1. WLEV-F (AC) $3,900,000 Jul 91: 7.6%
Radio Users Radio_Accounts Regional Dellars 2. WZIZ0-F (AOR) 2,800,000 Jul 92: 8.4%
3. WODE AF (0) 2,400,000
Ackley McDonalds 4, WFMZ-F (SAC) 2,300,000
Lieberman Levitz Furniture 5. WAEB-F (CHR) 2,000,000
Van Scoy Jewelers 6. WAEB (N/T) 1,100,000
7. WXKW  (C) 800,000
8. WEST  (BB) 400,000
9. WKAP  (0) 300,000
Major Daily Newspapers AM M SUN Owner
Allentown Call 121,000 183,325 Times-Mirror
Bethlehem Globe-Times 20,228 Thomson
Best Restaurants Best Hotels Best Golf Courses
Appenino's (Italian) Hamilton Plaza Saucon Valley
Michael Shorts (Steak) Allentown Hilton
COMPETITIVE_MEDIA Hamilton Plaza (Gourmet) Hotel Bethlehem
Major Over the Air Television
See Philadelphia
WEATHER DATA
NO WEATHER DATA AVAILABLE
Media Revenue Estimates
% of
Revenue x Retail Sales
Miscellaneous Comments
Television $26,600,000 28.7 L0050
Radio 16,900,000 18.2 .0032 * Part of Philadelphia ADI. TV revenue is estimate of Allemtown-
Newspaper 45,200,000 48.8 .0085 Bethlehem's contribution to the total TV revenue for ADI.
Qutdoor ___ 4,000,000 4.3 .0008 Total revenue for ADI is estimated at $395,000,000.
$92,700,000 .0175

*See Miscellaneous Comments

NOTE: Use Newspaper and Outdoor estimates with caution.

Major Radio Station Sales Since 1988

1988  WKAP
1988  WEST, WLEV-F

Sold to Holt
Sold by Eastern

1989  WEEX/WQQQ-F

NOTE: Some of these sales may not have been consummated.

LMA'S, SMA'S ETC.

WZZO-F and WXKW

$ 1,100,000
NA

From Wilkes-Schwartz to Roth 10,100,000

DUNCAN'S RADIO MARKET GUIDE
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AMARILLO

1992 ARB Rank: 189 1992 Revenue: $5,300,000 Manager's Market Ranking (current): 1.9
1992 MSA Rank: 218 Rev per Share Point: $59,955 Manager's Market Ranking (future) : 2.4
1992 ADI Rank: 127 Population per Station: 10,087 (16) Duncan's Radio Market Grade: NA
FM Base Value: $700,000 1992 Revenue Change: +3.9% Mathematical Market Grade: IV Below Avg
Base Value % : 13.2% Station Turnover: 25.0%
REVENUE HISTORY AND PROJECTIONS

87 88 89 90 9 92 93 94 95 96 97
Duncan Revenue Est: 6.0 5.4 5.9 5.4 5.1 5.3
Yearly Growth Rate (87-92): Negative: (assigned rate of 4.2%)
Projected Revenue Estimates: 5.5 5.8 6.0 6.3 6.5

Revenue per Capita: 32.09 29.03 31.72
Yearly Growth Rate (87-92): Negative: (assigned rate of 4.6%)
Projected Revenue per Capita:

Resulting Revenue Estimate:

Revenue as % of Retail Sales: .0037 .0033 .0034

Mean & (87-92): .00312% (.0028% - assigned)
Resulting Revenue Estimate:

POPULATION AND DEMOGRAPHIC ESTIMATES

87 88 89
Total Population (millions): .187 .186 .183
Retail Sales (billions): 1.60 1.64 1.75
Below-the-Line Listening Shares: 0.7
Unlisted Station Listening: 10.9%
Total Lost Listening: 11.6%
Available Share Points: 88.4

Number of Viable Stations: 12

28.72  26.84 27.74

5.6 5.9 6. 6.5 6.9
.0029 .0027 .0027
6.1 6.7 7.3 7.6 7.8
MEAN REVENUE ESTIMATE: 5.7 6.1 6.5 6.8 7.1
90 Nn 92 93 94 25 96 91
.188 .190 .191 .193 .195 .196 .197 .198
.87 1.92 2.0 2.2 2.4 2.6 2.7 2.8

Confidence Levels

1992 Revenue Estimates: Below Normal
1993-1997 Revenue Projections: Below Normal

Mean Share Points per Station: 7.4 COMMENTS
Median Share Points per Station: 6.2
Rev. per Available Share Point: $59,955
Estimated Rev. for Mean Station: $443,665
Household Income: $30,603
Median Age: 32.1 years Ethnic Income Age Education
Median Education: 12.6 years Breakdowns (%) Breakdowns (%) Breakdowns (%) Levels
Median Home Value: $53,400
Population Change (1991-1996): 4.0% White 82.8 <15 25.8 12-24 23.0 Non High School
Retail Sales Change (1991-1996): 39.3% Black 4.8 15-30 30.1 25-54 51.9 Grad: 30.6
Number of Class B or C FM's: 7 + 1 = 8 Hispanic 12.4 30-50 26.9 55+ 25.1
Revenue per AQH: $21,633 Other 0.0 50-75 12.0 High School Grad:
Cable Penetration: 66% 75+ 5.2 32.3
The above information is provided through the courtesy of College 1-3 years:
Market Statistics, a division of Bill Communications. 20.9

COMMERCE_AND INDUSTRY

Important Business and Industries Fortune 500 Companies

College 4+ years:
16.2

Forbes 500 Companies Forbes Largest Private Companies

Petrochemicals
Transportation
Agribusiness
Munitions

INC 500 Companies Employment Breakdowns

Enreco (236) By Industry (SIC):

. Health Services

. Bating and Drinking Places

. Food and Kindred Products

. Fabricated Metal Products

. Wholesale Trade-Durable Goods
. Special Trade Contractors

. Wholesale Trade-Nondurable Gds
. General Merchandise Stores

. Business Services

. Automotive Dealers

OW®L WD

-

Total Metro Employees:
Top 10 Total Employees:

DUNCAN'S RADIO MARKET GUIDE
Copyright 1993

Southwestern Public Service

By Occupation:

7,496 (11.5%) Manag/Prof. 17,226 (20.6%)
5,807 (8.9%) Tech/Sales/Admin. 26,764 (32.0%)
3,765 (5.8%) Service 11,031 (13.2%)
3,632 (5.6%) Farm/Forest/Fish 1,552 ( 1.9%)
3,120 (4.8%) Precision Prod. 12,801 (15.3%)

2,516  (3.8%)
2,474 (3.8%)
2,303 (3.5%)
2,247 (3.4%)
2,168  (3.3%)

Oper/Fabri/Labor 14,242 (17.0%)

65,421
35,528 (54.3%)
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AMARILLO
Largest Local Banks Colleges and Universities Military Bases Unemployment
Amarillo National (645 Mil) Dec 82: 5.6%
First National (757 Mil) Sep 83: 4.9%
Texas Commerce (199 Mil) Sep 84: 4.2%
Aug 85: 5.82
Aug 86: 6.6%
Aug 87: 6.4%
Total Full-Time Students: 6,189 Aug 88: 5.4%
Jul 89: 5.9%
RADIQO BUSINESS INFORMATION Jul 90: 5.3%
Jul 91: 5.4%
Heavy Agency Largest Local Source of Jul 92: 5.32
Radio Users Radio_Accounts Regional Dollars Highest Billing Stations
DB & A Boots & Jeans Dallas 1. KMML-F (Cc) $ 920,000
Holland, Merriman Coca Cola Lubbock 2. KGNC {N/T) 700,000
Food Emporium Oklahoma City 3. KLSF-F (AC) 600,000
Albuquerque 4. KBUY-F (c) 560,000
5. KARX-F (AOR) 480,000
Major Daily Newspapers AM M SUN Owner
Amarillo Globe-Times 21,000 Morris
Amarillo News 23,000 Morris
Amarillo News-Globe 73,389 Morris
Best_Restaurants Best Hotels Best Golf Courses
Great Escape Fifth Season Amarillo CC
Plazz Kingston
COMPETITIVE MEDIA Harvey House
Major Over the Air Television
KAMR  Amarillo 4 NBC Cannan Comm
KCIT Amarillo 14 Fox Ralph Wilson
KFDA Amarillo 10 CBS Lawton Cablevision
KVII Amarillo 7 ABC Marsh WEATHER DATA
KACY Amarillo 2 PBS
Elevation: 3604
Annual Precipitation: 20.49 in.
Annual Snowfall: 14.30 in.
Average Windspeed: 13.70
TOTAL
JAN JUL YEAR
Avg. Max. Temp:
Media Revenue Estimates Avg. Min, Temp:
% of Average Temp:
Revenue z Retail Sales
LMA'S, SMA'S ETC.
Television $14,600,000 37.4 L0073
Radio 5,300,000 13.6 L0027 KLSF-F and KPUR A/F (pending duopoly)
Newspaper 17,500,000 44.9 .0088
Outdoor 1,600,000 4.1 .0008
$39,000,000 .0196

NOTE: Use Newspaper and OQutdoor estimates with caution.

Major Radio Station Sales Since 1988

1988 KPUR, KHWK-F (Canyon) Sold to Holder 1,150,000
1988 KAKS A/F (Canyon) 48% Sold 1,450,000
1990 KLSF-F From Bakcor to Adams, Jr. 1,500,000 (E)
1990 KPUR 500,000
1991 KAKS AF (Canyon) 1,145,000
1991 KPUR AF Sold out of Holder Bankruptcy NA

1992 KIXZ, KMML-F 2,390,000
1992 KPUR A/F (never closed) 850,000
1992 KPUR A/F Sold to owners of KLSF-F 245,000 (D)

NOTE: Some of these sales may not have been consummated.

DUNCAN’'S RADIO MARKET GUIDE
Copyright 1993
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1992 ARB Rank: 167
1992 MSA Rank: 192
1992 ADI Rank: NO ADX
FM Base Value: NA
Base value % : NA

REVENUE HISTORY AND PROJECTIONS

Duncan Revenue Est:

ANCHORAGE

1992 Revenue: $10,300,000

Rev per Share Point: $118,800
Population per Station: 11,169 (16)
1992 Revenue Change: +3.2%

Station Turnover: 28.6%
87 88 89 90 N 92
8.5 8.1 8.3 3.6 10.0 10.3

Yearly Growth Rate (87-92): 4.2% (4.9% - assigned)

Projected Revenue Estimates:

Revenue per Capita:

Yearly Growth Rate (87-92): 2.8%
Projected Revenue per Capita:
Resulting Revenue Estimate:

Revenue as % of Retail Sales:
Mean % (87-92): .0038%
Resulting Revenue Estimate:

POPULATION_AND DEMOGRAPHIC ESTIMATES

38.29 36.32 37.72 42.29 43.10  43.64

.0043  .0039  .0036 .0038 .0040 .0037

MEAN REVERUE ESTIMATE:

Manager's Market Ranking (current):
Manager's Market Ranking (future)
Duncan's Radio Market Grade: NA
Mathematical Market Grade:

10.8 1.3 11.9 12.5

44.86  46.11 47.40  48.74
10.8 1.3 11.9 12.6

10.6 11.4 12.2 13.3

10.7 11.3 12.0 12.8

3.2
3.4

IV Above Avg

50.10
13.1

87 88 89 90 N 92 93 94 95 96
Total Population (millions): .222 .223 .220 .227 .232 .236 .240 .264 .250 .259
Retail Sales (billions): 2.0 2.1 2.3 2.5 2.5 2.6 2.8 3.0 3.2 3.5
Below-the-Line Listening Shares: 0.0 Confidence Levels
Unlisted Station Listening: 13.3%
Total Lost Listening: 13.3% 1992 Revenue Estimates: Normal

Available Share Points: 86.7
Number of Viable Stations: 14

1993-1997 Revenue Projections: Normal

.261
3.7

Mean Share Points per Station: 6.2 COMMENTS

Median Share Points per Station: 5.6

Rev. per Available Share Point: $118,800 Market reports to Miller, Kaplan... No consensus among managers
Estimated Rev. for Mean Station: $736,562 as to 1993 revenue change; the range was -4% to + 10%..
Household Income: $42,140

Median Age: 29.8 years Ethnic Income Age Education

Median Education: 13.0 years Breakdowns (%) Breakdowns (%) Breakdowns (%) Levels

Median Home Value: $111,400

Population Change (1991-1996): 11.6% White 83.7 <15 17.3 12-24 23.3 Non High School
Retail Sales Change (1991-1996): 40.7% Black 6.0 15-30 23.0 25-54 65.4 Grad: 11.7
Number of Class B or C FM's: 10 Hispanic 3.8 30-50 26.9 55+ 11.3

Revenue per AQH: $44,017 Other 6.5 50-75 22.5 High School Grad:
Cable Penetration: 84% 75+ 12.3 39.6

COMMERCE AND INDUSTRY

Important Business_and Industries

The above information is provided through the courtesy of
Market Statistics, a division of Bill Communications.

Fortune 500 Companies

Forbes 500 Companies

College 1-3 years:
25.1

College 4+ years:

23.6

Forbes Largest Private Companies

Government
Tourism

0il and Gas
Fishing

INC 500 Companies

Employment Breakdowns

By Industry (SIC):

Carr Gottstein Foods (332)

By Occupation:

1. Eating and Drinking Places 7,158 (9.5%) Manag/Prof. 23,697
2. Health Services 7,057 (9.3%) Tech/Sales/Admin. 27,850
3. Business Services 4,203 (5.6%) Service 9,721
4. Transportation by Air 3,899 (5.2%) Farm/Forest/Fish 532
5. Engineering & Mngmnt Svcs 3,270 (4.3%) Precision Prod. 8,650
6. Wholesale Trade-Durable Goods 3,108 (4.1%) Oper/Fabri/Labor 7,304
7. 0il & Gas Extraction 2,696 (3.6%)
8. Food Stores 2,666 (3.5%)
9. General Contractors 2,493 (3.3%)
10. Miscellaneous Retail 2,443 (3.2%)

DUNCAN'S RADIO MARKET GUIDE

Copyright 1993

Total Metro Employees: 75,565
Top 10 Total Employees: 38,993 (51.6%)

(30.5%)
(35.8%)
(12.5%)
( .7%)
(11.1%)
( 9.4%)
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Largest Local Banks

First National Bank of
Anchorage (1.1 Bil)

ANCHORAGE

Colleges and Universities

Key Bank (713 Mil)

Military Bases

University of Alaska-Anchorage(13,048) Ft. Richardson (4,932)
Alaska Pacific Univ. (1,080)

Elmendorf AFB (7,757)

National Bank of AK (2.0 Bil)
Total Full-Time Students: 6,249
Highest Billing Stations
RADIO BUSINESS INFORMATION
1. KASH-F (C) 1,500,000
Heavy Agency Largest Local Source of 2. KBFX-F (CL AOR) 1,400,000
Radio Users Radio _Accounts Regional Dollars 3. KWHL-F (AOR) 1,200,000
4. KYMG-F (AC) 1,100,000
Bradley Coca Cola Seattle 5. KPXR-F (CHR) 900,000
Mystrom Pepsi Portland 6. KENI (T) 770,000
Frost & Frierds Nerlands Fairbanks 7. KEAG-F (0) 650,000
Alascom 8. KGOT-F (CHR) 600,000
Anchorage Nissan
Major Daily hewspapers AM PM SUN Owner
Anchorage News 46,000 74,857 McClatchy
Anchorage Times 29,000 40,730

COMPETITIVE MEDIA

Major_Over the Air Television

KAKM
KIMO
KTBY
KTUU
KTVA
KDMD
KYES

Anchorage 7 PBS

Anchorage 13 ABC Alaska Broadcasting
Anchorage 4  TFox

Anchorage 2 NBC

Anchorage " CBS Northern TV
Anchorage

Anchorage 5

Media Revenue Estimates

% of
Revenue z Retail Sales

Television $23,200,000 36.7 .0116
Radio 10,300,000 16.3 .0037
Newspaper 29,000,000 45.8 .0145
Outdoor 800,000 1.3 .0004
$63,300,000 .0302

NOTE: Use Newspaper and Outdoor estimates with caution.

1989

1990

1991

1992
1992

KENI A/F (83%) $ 1,200,000
KYAK/KGOT-F From Olympia to Harbor 1,200,000
KYAK,KGOT-F Sold out of Olympia's bankruptcy 900,000
KHAR, KBRJ-F Sold to Roy Paschal 800,000
KYAK, KGOT-F From receiver to Comm. Pacific 700,000

Some of these sales may not have been consummated.

Best Restaurants Best Hotels

Josephines Captain Coo
Double Muskie (Seafood) Sheraton
Corsair Hilton
Simon & Seaforts Clarion
F Street Station
WEATHER DATA
Elevation: 92
Annual Precipitation: 14.6 in.
Annual Snowfall: 69.8 in.
Average Windspeed: 6.6 (N)
JAN JUL
Avg. Max. Temp: 20.0 65.6
Avg. Min. Temp: 3.5 50.1
Average Temp: 11.8 57.9

LMA'S, SMA'S ETC.

KPXR-F and KEAG-F
KKSD, KASH-F and KYAK, KGOT-F

{(cancelled)

(E)

(D)

Unemployment

Jun
Dec
Sep
Sep
Aug
Aug
Aug
Aug
Jul
Jul
Jul
Jul

k

TOTAL

79:
82:
83:
84:
85:
86:
87:
88:
89:
90:
91:
92:

YEAR

43.1
26.9
35.0

8.6%
10.6%
8.2%
7.3%
N/A
9.7%

10.0% (state)
7.6% (state)
.1% (state)

.7% (state)

6
5.3% (state)
6
7

.8% (state)

Best Golf

Elmenderf
Anchorage
Moose Run
Eagleglen

Courses

AFB Cour:
GC

DUNCAN'S RADIO MARKET GUIDE
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1992 ARB Rank: 134

1992 MSA Rank: 150

1992 ADI Rank: 67 (w/ Green Bay)
FM Base Value: NA (only 1 FM
Base Value % : NA qualifies)

REVENUE HISTQRY AND PROJECTIONS

Duncan Revenue Est:
Yearly Growth Rate (87-92): 5.4%
Projected Revenue Estimates:

Revenue per Capita:

Yearly Growth Rate (87-92): 4.6%
Projected Revenue per Capita:
Resulting Revenue Estimate:

Revenue as % of Retail Sales:
Mean % (87-92): .00353%
Resulting Revenue Estimate:

APPLETON-OSHKOSH

1992 Revenue: $9,000,000

Rev per Share Point: $128,755
Population per Station: 17,340 (15)
1992 Revenue Change: +5.8%

Station Turnover: 9.1%
87 88 89 50 N
6.9 7.3 7.7 8.1 8.5

22.19  23.25  24.44 25.47 26.47

L0041 .0037 .0033 .0032 .0034

Manager's Market Ranking (current): 3.9
Manager's Market Ranking (future) : 4.1
Duncan's Radio Market Grade: III Average
Mathematical Market Grade: III Average

92 93 94 95 96 97
9.0

9.5 10.0 10.5 11.1 1.7
27.78

29.06 30.39 31.79 33.26 34.78
9.5 10.0 10.6 11.2 11.8

.0035

9.8 10.6 10.9 11.6 12.0

MEAN REVENUE ESTIMATE: 9.6 10.2 10.7 11.3 11.8

POPULATION AND DEMOGRAPHIC ESTIMATES

Total Population (millions):
Retail Sales (billions):

Below~-the-Line Listening Shares:

Unlisted Station Listening:
Total Lost Listening:

Available Share Points:

Number of Viable Stations: 11

Mean Share Points per Station: 6.4
Median Share Points per Station: 6.

Rev. per Available Share Point:

87 88 89 30 9 92 93 94 95 96 97
A 314 2315 .318 321 .324 .327 .330 L334 .338 L340
1.7 2.0 2.3 2.5 2.5 2.6 2.8 3.0 3.1 3.3 3.4
13.92 Confidence Levels
16.2%
30.1% 1992 Revenue Estimates: Normal
69.9 1993-1997 Revenue Projections: Normal
COMMENTS

7 Market reports to local accountant . . WOZZ-F and several low rated
$128,755 stations do not cooperate so estimates were made...Some revenue goes

Estimated Rev. for Mean Station: $824,034 out of the market to WIXX-F in Green Bay but about an equal amount
comes back via WAPL-F...Managers predict 5% to 7% revenue increase

Household Income: $32,913 in 1993...

Median Age: 32.3 years Ethnic Income Age Education

Median Education: 12.5 years Breakdowns (%) Breakdowns (%) Breakdowns (%) Levels

Median Home Value: $65,800

Population Change (1991-1996): 5.2% White 98.2 <15 21.6 12-24 23.2 Non High School

Retail Sales Change (1991-1996): 33.7% Black 0.2 15-30 29.4 25-54 52.6 Grad: 28.4

Number of Class B or C FM's: 2 + 1 = 3 Hispanic 0.7 30-50 32.1 55+ 26.2

Revenue per AQH: $21,687 Other 0.9 50-75 13.0 High School Grad:

Cable Penetration: 43% 75+ 3.9 446.6

COMMERCE AND INDUSTRY

Important Business and Industries

The above information is provided through the courtesy of

College 1-3 years:

Market Statistics, a division of Bill Communications. 13.0

Fortune 500 _Companies

Forbes 500 Companies

College 4+ years:
14.0

Forbes Largest Private Companies

Paper

Farm Machinery
Knitting Mills
Printing

INC 500 Companies

George Banta (463)

Employment Breakdowns

By Industry (SIC):

1. Paper and Allied Products 13,927 (10.4%)
2. Health Services 11,786 (8.8%)
3, Fating and Drinking Places 9,381 (7.0%)
4. Machinery, except Electrical 8,759 (6.5%)
5. Special Trade Contractors 5,390 (4.0%)
6. Business Services 5,175 (3.9%)
7. Printing and Publishing 4,562 (3.4%)
8. Food Stores 4,527 (3.4%)
9. Food and Kindred Products 6,257 (3.2%)
10. Wholesale Trade-Durable Goods 4,072 (3.0%2)

Total Metro Employees: 134,037
Top 10 Total Employees: 71,836 (53.6%)

DUNCAN'S RADIO MARKET GUIDE
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Valley Bancorp

Menasha (292)

By Occupation:

Manag/Prof. 24,545 (18.5%)
Tech/Sales/Admin. 36,050 (27.1%)
Service 18,543 (14.0%)
Farm/Forest/Fish 5,663 ( 6.2%)
Precision Prod. 16,779 (12.6%)

Oper/Fabri/Labor 31,297 (23.6%)
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Il APPLETON - OSHKOSH

Largest Local Banks Colleges and Universities Military Bases Unemployment
Bank One (262 Mil) University of Wisconsin-Oshkosh (11,093) Dec 82: 11.9%
First Wisconsin Bank (113 Mil) Lawrence (1,235) Sep 83: 8.5%
Valley Bank (592 Mil) Sep 84: 6.3%
First WI National - Oshkosh Aug 85: 6.4%
(221 Mil) Aug 86: 5.8%
Valley Bank of Oshkosh (116 Mil) Aug 86: 4.2%
Total Full-Time Students: 11,846 Aug 88: 3.0%
Jul 89: 3.8%
RADIO BUSINESS INFORMATION Jul 90: 3.5%
Jul 91: 3.8%
Heavy Agency Largest Local Source of Jul 92: 4.7%
Radio Users Radio Accounts Regional Dollars Highest Billing Stations
1. WAPL-F (AOR) $2,400,000
Media Management Fox Valley Ford Dealers 2. WROE-F (SAC) 1,400,000
Van Sistine Wisconsin Bell 3. WHBY (FS) 1,200,000
Copps Foods 4. WMGV-F (CHR) 1,100,000
5. WUSW-F (C) 800,000
6. WOZZ-F (AOR) 700,000
7. WOSH (T) 600,000
8. WPKR-F (C) 450,000
9. WNAM (BB) 440,000
10. WKFX-F (0) 400,000
Major Daily Newspapers AM PM SUN Owner
Appleton Post-Crescent 48,000 68,860 Gillett
Oshkosh Northwestern 19,000 27,949
] Best Restaurants Best Hotels Best Golf Courses
Christies (General) Paper Valley Hotel Blackwolf Run
Hobnobbin (French) Valley Inn (Kohler)
COMPETITIVE MEDRIA Hilton
ll Major Over the Air Telev:ision
See Green Bay
Part of Green Bay ADI
Il WEATHER DATA
NO WEATHER DATA AVAILABLE
Il Media Revenue Estimates
% of
Revenue 4 Retail Sales
Miscellaneous Comments
Television $18,200,000 36.7 .0070
Radio 9,000,000 18.1 .0035 * Split ADI with Green Bay. TV revenue is estimate of Appleton's
Newspaper 20,900,000 42.1 . 0080 share. Total TV revenue for ADI 1s estimated at $36,500,000.
Outdoor 1,500,000 3.0 .0006
$49,600,000 L0191
Il * See Miscellaneous Comments Radio Revenue Breakdown LMA'S, SMA'S ETC.
NOTE: Use Newspaper and Outdoor estimates with caution Local 88.7% (+3.0%) WOSH, WMGN-F and WNAM, WUSW-F
National 4.7%  (-20.2%)

(+100%+)

| Network 1.4%
Trade equals 5.6% of local

Major Radio Station Sales Since 1988

Il 1988  WNAM, WUSW-F 1,200,000
1990  WLKE 325,000

1991 WRJQ 110,000

From Fox Valley to Woodward 965,000

ll 1991 WYNE

NOTE: Some of these sales may not have been consummated.

DUNCAN’S RADIO MARKET GUIDE
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ATLANTA

Manager's Market Ranking (current): 3.4
Manager's Market Ranking (future) : 4.5

1992 ARB Rank: 12
1992 MSA Rank: 9

1992 Revenue:
Rev per Share Point:

$104,000,000
$1,196,778

1992 ADI Rank: 9 Population per Station: 116,957 (21) Duncan's Radio Market Grade: I Above Avg
FM Base Value: $20,500,000 1992 Revenue Change: +1.0% Mathematical Market Grade: I Above Avg
Base Value % : 19.7% Station Turnover: 20.0%
REVENUE HISTORY AND PROJECTIONS

87 88 89 90 91 92 93 94 95 96 9
Duncan Revenue Est: 97.1 107.0 112.0 114.0 103.0 104.0
Yearly Growth Rate (87-92): 5.4% - assigned rate
Projected Revenue Estimates: 109.6 115.5 121.8 128.3 135.3
Revenue per Capita: 36.51 38.63 39.71 39.18 34.33 33.99
Yearly Growth Rate (87-92): Negative: (assigned rate of 4.5%)
Projected Revenue per Capita: 35.52 37.12 38.79 40.53 42.36
Resulting Revenue Estimate: 110.8 118.8 127.2 137.4 144.4
Revenue as % of Retail Sales: .0046 .0048 .0048 L0047 .0043 .0042
Mean % (87-92): .00456% (assigned rate of .0043%)
Resulting Revenue Estimate: 114.4 120.8 129.0 139.3 143.2

MEAN REVENUE ESTIMATE: 111.6 118.4 126.0___135.0  141.0

POPULATION AND DEMOGRAPHIC ESTIMATES

87 88 89 90 91 92 93 94 95 96 97
Total Population (millions): 2.66 2.77 2.82 2.91 3.00 3.06 3.12 3.20 3.28 3.39 3.41
Retail Sales (billions): 20.8 22.3 23.1 24.2 24.1 25.0 26.6 28.1 30.0 32.4 33.3
Below-the-Line Listening Shares: 1.1% Confidence Levels
Unlisted Station Listening: 12.0%

Total Lost Listening: 13.1 1992 Revenue Estimates: Normal

Available Share Points: 86.9 1993-1997 Revenue Projections: Normal

Number of Viable Stations: 15
Mean Share Points per Station:

5.8

COMMENTS

Median Share Points per Station: 5.7
Rev. per Available Share Point:
Estimated Rev. for Mean Station:

$1,196,778
$6,941,312

Market reports revenue to Miller, Kaplan...Managers predict 2% to
5% revenue increase in 1993...

Household Income: $36,639
Median Age: 31.8 years Ethnic Income Age Education
Median Education: 12.6 years Breakdowns (%) Breakdowns (%) Breakdowns (% Levels

Median Home Value: $91,800

Population Change (1991-1996): 12.9% White 73.0 <15 20.2 12-24 22.6 Non High School
Retail Sales Change (1991-1996): 34.2% Black 24.9 15-30 24.5 25-54 59.5 Grad: 33.3
Number of Class B or C FM's: 11 + 1 = 12 Hispanic 2.1 30-50 26.7 55+ 17.9

Revenue per AQH: $27,815 Other 0.0 50-75 18.7 High School Grad:
Cable Penetration: 48% 75+ 9.9

The above information is provided through the courtesy of
Market Statistics, a division of Bill Communications.

College 1-3 years:
16.9
COMMERCE AND INDUSTRY College 4+ years:
20.2

Important Business and Industries Fortune 500 Companies Forbes 500 Companies Forbes Largest Private Companies

Distribution Coca Cola Enterprises (37) Bank South Cox Enterprises (47)
Transportation Georgia-Pacific (38) Bell South WB Johnson Properties (321)
Textiles Coca-Cola (116) Delta Airlines National Distributing (375)
Aircraft Nat'l. Service Indust.(254) Equifax Norrell (374)

Auto Electronics Gold Kist (287) First Financial Mngmnt Rock-Tenn (250)

Electronics Georgia Gulf (379) Genuine Parts Trammell Crow Residential (162)
Glass Home Depot United Parcel Service (3)

Southern Company Racetrac Petroleum (211)
SunTrust Banks

Turner Broadcasting System

T2 Medical
INC 500 Companies Employment Breakdowns
Information America (93) By Industry (SIC): By Occupation:
Harris Foods (116)
Communications Int'l (170) 1. Eating and Drinking Places 103,169 (8.5%) Manag/Prof. 250,496 (24.7%)
Donaldson & Co. (196) 2. Business Services 96,630 (7.9%) Tech/Sales/Admin. 354,129 (35.0%)
TransAmerican Energy Assoc. 3. Wholesale Trade-Durable Goods 81,963 (6.7%) Service 116,051 (11.4%)
(203) 4, Health Services 81,935 (6.7%) Farm/Forest/Fish 8,785 ( .9%)
Clinical Medical Equipment 5. Special Trade Contractors 48,914 (4.0%) Precision Prod. 119,504 (11.8%)
(223) 6. Wholesale Trade-Nondurable Gds 40,924 (3.4%) Oper/Fabri/Labor 163,975 (16.2%)
Active Parenting (243) 7. Engineering & Management Serv 38,853 (3.2%)
Interactive Learning 8. Food Stores 35,734 (2.9%)
Systems (421) 9, Trucking & Warehousing 32,958 (2.7%)
PC Warehouse (450) 10. Miscellaneous Retail 32,714 (2.7%)
Gerber Alley (483)
Total Metro Employees: 1,217,973
Top 10 Total Employees: 593,794 (48.8%)
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Largest Local Bamks

ATLANTA

Colleges and Universities

Military Bases Unemployment

Bank South (4.1 Bil) Georgia State (23,386) Ft. McPherson (3,835) Dec 82: 6.5%
Citizens and Southern (NA) Georgia Tech (12,241) Atlanta NAS (600) ? Sep 83: 6.0%
First Atlanta (9.1 Bil) Emory (9,390) Dobbins AFB (825) Sep 84: 4.8%
First Union (4.3 Bil) Clayton State College (4,142) Sep 85: 5.5%
Trust Company Bank (6.8 Bil) Kennesaw State College (10,030) Aug 86: 4.8%
Barnett Bank (657 Mil) Southern Tech (4,018) Aug 87: 4.4%
First American Bank (1.6 Bil) Spelman College (1,708) Aug 88: 5.5%
Jul 89: 4.7%
RADIO BUSINESS INFORMATION Total Full-Time Students: 60,436 Jul 90: 5.1%
Jul 91: 5.1%
Heavy Agency Largest Local Source of Jul 92: 6.8%
Radio Users Radio_Accounts Regional Dollars Highest Billing Stations
1. WSB (FS) $11,600,000
Bozell & Jacobs Coca Cola 2. WYEE-F (B) 11,500,000
McCann-Erikson Delta 3. WPCH-F (SAC) 10,900,000
BBDO/BDA Budweiser 4. WSB -F (AC) 10,400,000
J.W. Thompson Rich's 5. WKLS-F (AOR) 9,000,000
Tucker Wayne Nutri-System 6. WYAY FF (C) 7,300,000
Babbitt 7. WFOX-F (0) 7,200,000
Dixon Pringle 8. WZGC-F (CL AOR) 6,700,000
9. WAPW-F (CHR) 6,400,000
10. WKHX-F (C) 6,000,000
Major Daily Newspapers AM PM SUN Qwner 11. WGST {N/T) 5,600,000
12. WSTR-F (AC) 4,600,000
Atlanta Constitution 258,000 Cox 13. WALR-F (B/AC) 3,500,000
Atlanta Journal 160,000 Cox 14. WAOK (G) 1,800,000
Atlanta Journal-Constitution 688,000 Cox 15. WCNN {N/T) 1,300,000
Best Restaurants Best Hotels Best Golf Courses
103 West (Continental) Ritz Carlton Atlanta CC
COMPETITIVE MEDIA Bones (Steak) Doubletree Eagles Landing
Panos & Pauls Marriott Marquis Peachtree
Major Over the Air Televasion Indigo Waverly Pine Isle
Abby Wyndham Standard Club
WAGA  Atlanta 5 CBS  Gillette Fish Market Peachtree Plaza Atlanta Athletic
WATL Atlant 36 Fox Chase (Highlands)
WGNX Atlanta 46 Tribune Co. Atlanta National
WPBA Atlanta 30 PBS WEATHER DATA
WSB Atlanta 2  ABC Cox
WTBS  Atlanta 17 Turner Elevation: 1010
WVEU Atlanta 69 Harris Annual Precipitation: 48.66 in.
WXIA  Atlanta 11 NBC  Gannett Annual Snowfall: 1.50 in.
WGTV Athens 8 PBS Average Windspeed: 9.10 NW
TOTAL
JAN JUL YEAR
Avg. Max. Temp: 51.4 86.5 70.3
Media Revenue Estimates Avg. Min. Temp: 33.4 69.4 51.3
% of Average Temp: 42.4 78.0 60.8
Revenue z Retail Sales
IMA'S, SMA'S ETC.
Television $236,000,000 39.1 0094
Radio 104,000,000 17.2 0042 WYAI-F and WYAY-F (really the first duopoly)
Newspaper 242,000,000 40.0 0097
Outdoor 21,500,000 3.6 0009
$603, 500,000 .0242

NOTE: Use Newspaper and Outdoor estimates with caution.

Major Radio Station Sales Since 1988

1988 WKLS-aM

1988 WOXI-AM

1988 WAGQ-F (Athens)
1988 WPDB

Sold by Great American
{(Never closed)
{Never closed)
Sold to Jacor

1989 WYAI-F From Zapis to New City

1990 wIGO Sold by Brunson

1992 WCNN, WALR-F Sold to Lew Dickey

1992 WZGC-F From Cook Inlet to Infinity
NOTE: Some of these sales may not have been consummated.

630,000
1,650,000
15,260,000
4,300,000
15,000,000
2,250,000

6,000,000

45,000,000 (E)
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1992 ARB Rank: 113
1992 MSA Rank: 118
1992 ADI Rank: 12

AUGUSTA, GA

1992 Revenue: $8,800,000
Rev per Share Point: $100,571
Population per Station: 20,387 (16)

Manager's Market Ranking (current): 2.8
Manager's Market Ranking (future) : 3.0
Duncan's Radio Market Grade:

III Average

FM Base Value: NA (only 2 stations 1992 Revenue Change: +2.3% Mathematical Market Grade: III Below Avg
Base Value % : NA qualify) Station Turnover: 40.0%
REVENUE HISTORY AND PROJECTIONS
87 88 89 90 9N 92 93 94 95 96 97

Duncan Revenue Est: 8.0 8.7 9.1 9.6 8.6 8.8
Yearly Growth Rate (87-92): 4.4% - assigned
Projected Revenue Estimates: 9.2 9.6 10.0 10.5 10.9
Revenue per Capita: 20.36 22.08 22.98 24.12 21.28 21.67
Yearly Growth Rate (87-92): 4.0% - assigned
Projected Revenue per Capita: 22.54 23.44 24.138 25.35 26.36
Resulting Revenue Estimate: 9.2 9.7 10.2 10.7 11.2
Revenue as % of Retail Sales: .0036 .0038 .0035 .0034 .0030 .0029
Mean % (87-92): .00337% (assigned rate of .0030%)
Resulting Revenue Estimate: 9.6 10.5 11.1 12.0 12.6

MEAN REVENUE ESTIMATE: _9.3 9.9 10.4 11.1 11.6
POPULATION AND DEMOGRAPHIC ESTIMATES

87 88 89 90 9 92 93 9% 95 96 97
Total Population (millions): .393 .394 .396 .398 .404 .406 L4170 L4148 417 421 .423
Retail Sales (billions): 2.2 2.3 2.6 2.8 2.9 3.0 3.2 3.5 3.7 4.0 4.2
Below-the-Line Listening Shares: 0.8% Confidence Levels
Unlisted Station Listening: 11.7%
Total Lost Listening: 12.5% 1992 Revenue Estimates: Below Normal

Available Share Points: 87.5 1993-1997 Revenue Projections: Below Normal
Number of Viable Stations: 10
Mean Share Points per Station: 8.8 COMMENTS
Median Share Points per Station: 5.8
Rev. per Available Share Point: $100,571 Managers predict 3% to 5% revenue growth in 1993..

Estimated Rev. for Mean Station: $885,029

Household Income: $29,543
Median Age: 31.6 years
Median Education: 12.3 years

Median Home Value: $66,700

Population Change (1991-1996): 4.2%

Retail Sales Change (1991-1996): 38
Number of Class B or C FM's: 3 + 1
Revenue per AQH: $16,357

Cable Penetration: 54%

COMMERCE AND INDUSTRY

Important Business and Industries

Breakdowns (%)

Age
Breakdowns (%)

Education
Levels

Ethnic Income
Breakdowns (%)
White 68.5 <15
.2% Black 30.0 15-30
=4 Hispanic 1.3 30-50
Other 0.2 50-75
75+

28.4
28.9
25.1
12.8

4.8

12-24 24.2
25-54 53.7
55+ 22.1

The above information is provided through the courtesy of
Market Statistics, a division of Bill Communications.

Fortune 500 Companies

Textiles
Fertilizers
Military

INC 500 Companies

By Industry (SIC):
1. Health Services 19,533 (14.6%)
2. Chemical and Allied Products 11,076 (8.3%)
3. Eating and Drinking Places 9,826 (7.4%)
4. Business Services 6,009 (4.5%)
5. Textile Mill Products 5,335 (4.0%2)
6. Food Stores 5,059 (3.8%)
7. General Merchandise Stores 4,570 (3.4%)
8. Special Trade Contractors 4,302 (3.2%)
9. Miscellaneous Retail 3,397 (2.5%)
10. Automotive Dealers 3,311 (2.5%)

Total Metro Employees: 133,586

Top 10 Total Employees: 72,418 (54.2%)

DUNCAN'S RADIO MARKET GUIDE
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Forbes 500 Companies

Non High School
Grad: 41.1

High School Grad:
31.2

College 1-3 years:
13.7

College 4+ years:
14.0

Forbes Largest Private Companies

Employment Breakdowns

By Occupation:

Manag/Prof.
Tech/Sales/Admin.
Service
Farm/Forest/Fish
Precision Prod.
Oper/Fabri/Labor

29,662  (21.4%)
39,260  (28.3%)
19,159 (13.8%)

1,853 ( 1.3%)
18,653  (13.5%)
30,130 (21.7%)
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Largest Local FEanks

AUGUSTA, GA

Colleges and Universities

Trust Company Bank (341 Mil)
C & S/Sovran
First Atlanta

Augusta College (5,202)
Medical College of GA (1,974)

Total Full-Time Students:

RADIO BUSINESS INFORMATION

Largest Local
Radig Accounts

Heavy Agency
Radio Users

Source of
Regional Dollars

Kroger
J.B. White
Taylor Toyota

Michaelson

Major Daily Newspapers AM PM SUN
Augusta Chron.cle 57,000
Augusta Herald 12,000
Augusta Chronicle-Herald 92,960
COMPETITIVE MEDIA
Major Over the Air Television
WAGT Augusta 26 NBC Schurz
WIBF Augusta 6 ABC Pegasus
WRDW Augusta 12 CBS TV Partners
WCES Wren 20 PBS
WFXG Augusta 54 Fox
Media Revenue Estimates
% of
Revenue z Retail Sales

Television $21,200,000 35.3 L0071
Radio 8,800,000 14.6 0029
Newspaper 27,700,000 46.1 0092
Outdoor _ 2,400,000 4.0 0008

$60,100,000 .0200
NOTE: Use Mewspaper and Qutdoor estimates with caution.
Major Radio Station Sales Since 1988
1988  WCKJ $ 225,000
1988 WAKN, WKXC-F Sold to Beta 3,000,000
1988  WGUS A/F From Woolfson to HVS 3,100,000
1988  WGAC Sold by Beasley 500,000
1991 WINY-F From Arrow to Benchmark 5,000,000
1991 WRDW AF Sold out of Bankruptcy 150,000
1992 WMTZ-F (Martinez) Sold to Beasley 810,000
1992 WCNA-F Sold to Buck 750,000
1992 WKXC-F Sold to Buck by Beasley 3,800,000
1992 WAKE-F (Wren) Sold to Davis 1,250,000
1992  WRXE-F 1,500,000

NOTE:

Some of these sales may not have been consummated.

8,346

Military Bases Unemployment
Ft. Gordon (16,197) Jun 79: N/A
Dec 82: 9.3%
Sep 83: 8.8%
Sep 84: 6.5%
Sep 85: 7.0%
Sep 86: 6.1%
Sep 87: 5.3%
Sep 88: 6.0%
Sep 89: 5.0%
Jul 90: 5.0%
Jul 91: 5.1%
Highest Billing Stations Jul 92: 6.5%
1. WBBQ AF (CHR) $2,900,000
2. WINY-F  (AC) 1,600,000
3. WKXC-F  (C) 1,500,000
4. WFXA-F  (B) 1,100,000
5. WRXR-F  (AOR) 700,000
Owner
Morris
Morris
Morris

Best Restaurant:

Best Hotels

Green Jacket (Steak) Telfair Inn
Town Tavern

Partridge Inn Wilcox Inn

ol

EATHER_DATA

NO WEATHER DATA AVAILABLE:
See Atlanta for an approximation.

WCNA-F and WKXC-F (Duopoly)
WFXA A/F and WAKB-F (Duopoly)

Courtyard Marriott

Best Golf Ccurses

Augusta National
Jones Creek {Evans
Palmetto (Aiken)

DUNCAN'S RADIO MARKET GUIDE
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1992 ARB Rank: 59
1992 MSA Rank: 66

1992 ADI Rank: 71 Population per Station:

1992 Revenue: $25,400,000
Rev per Share Point: $333,333

AUSTIN

Manager's Market Ranking (current): 3.0
Manager's Market Ranking (future) : 4.3
35,200 (19) Duncan's Radio Market Grade: II Above Avg

FM Base Value: $3,300,000 1992 Revenue Change: +5.8% Mathematical Market Grade: II Above Avg
Base Value % : 13.0% Station Turnover: 15.4%
REVENUE_HISTORY AND PROJECTIONS

87 88 89 90 9 92 93 94 95 96 97
Duncan Revenue Est: 23.4 22.1 23.0 24.0 24.0 25.4

Yearly Growth Rate (87-92): 5.0% - assigned
Projected Revenue Estimates:

Revenue per Capita: 30.71 28.52 29.22
Yearly Growth Rate (87-92): 4.2% - assigned

Projected Revenue per Capita:

Resulting Revenue Estimate:

Revenue as % of Retail Sales: .0049 L0045 .0038
Mean % (87-92): .0036% - assigned
Resulting Revenue Estimate:

87 88 89
Total Population (millions): .762 .775 .787
Retail Sales (billions): 5.6 5.8 6.0
Below-the-Line Listening Shares: 2.2%
Unlisted Station Listening: 21.6%
Total Lost Listening: 23.8%
Available Share Points: 76.2

Number of Viable Stations: 13

Mean Share Points per Station: 5.9

Median Share Points per Station: 4.6

Rev. per Available Share Point: $333,333
Estimated Rev. for Mean Station: $1,966,666

Household Income: $31,525

26.7 28.0 29.4 30.9 32.4
30.08  29.30 30.49

31.77  33.10  34.50 35.94 37.45
26.9 28.5 30.5 33.0 34.4

.0039  .0037 .0037

25.6 28.8 32.4 36.7 37.8

MEAN REVENUE ESTIMATE: 26.4 28.4 30.8 33.5 34.9

90 9N 92 23 94 95 96 97
.798 .819 .833 .846 .861 .884 .918 .920
A 6.5 6.8 7.1 8.0 9.0 10.2 10.5

Confidence Levels

1992 Revenue Estimates: Below Normal
1993-1997 Revenue Projections: Below Normal

COMMENTS
It is hard to believe but Austin still does not report to

an accountant... Managers predict 5% to 7% revenue growth in
1993 although the total range of estimates was very wide...

Median Age: 29.7 years Ethnic Income Age Education

Median Education: 12.9 years Breakdowns (%) Breakdowns (%) Breakdowns (%) Levels

Median Home Value: $81,500

Population Change (1991-1996): 12.0% White 72.4 <15 28.1 12-24 27.2 Non High School
Retail Sales Change (1991-1996): 56.9% Black 8.5 15-30 27.4 25-54 56.8 Grad: 26.9
Number of Class B or C FM's: 6 + 5 = 11 Hispanic 19.1 30-50 24.0 55+ 16.0

Revenue per AQH: $31,475 Other 0.0 50-75 13.8 High School Grad:
Cable Penetration: 59% 75+ 6.7 25.8

The above information is provided through the courtesy of

Market Statistics, a division of Bill Communications. 19.2

Important Business and Industries Fortune 500 Companies

College 4+ years:

28.1

Forbes 500 Companies

College 1-3 years:

Forbes Largest Private Companies

Government Dell Computer (490)
Research

Military

Tourism

Electronics

INC 500 Companies Employment Breakdowns

CompuAdd (104) By Industry (SIC):

. Eating and Drinking Places
. Health Services

. Electric & Electronic Equip
. Business Services

. Food Stores

. Engineering & Mngmnt Svcs.
. Wholesale Trade-Durable Goods
. Membership Organizations
Insurance Carriers

. Depository Institutions

[=RV-N--IEN I T, I VOO N

-

Total Metro Employees:
Top 10 Total Employees:

DUNCAN'S RADIO MARKET GUIDE
Copyright 1993

CompuAdd (337)

By Occupation:

23,930 (9.2%) Manag/Prof. 73,265  (28.2%)
21,513 (8.2%) Tech/Sales/Admin. 90,595  (34.8%)
17,997 (6.9%) Service 34,233 (13.2%)
15,924 (6.1%) Farm/Forest/Fish 4,094 ( 1.5%)
12,700 (4.9%) Precision Prod. 30,160 (11.6%)

12,501 (4.8%)
8,691 (3.3%)
7,624 (2.9%)
7,565 (2.9%)
7,395 (2.8%)

Oper/Fabri/Labor 27,787 (10.7%)

260,953
135,840 (52.1%)
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AUSTIN
Largest Local Banks Colleges and Universities Military Bases Unemployment
Bank One (NA} University of Texas (49,617) Bergstrom AFB (5,793) Jun 79: 3.5%
First City, Texas (674 Mil) St. Edwards University (3,006) Dec 82: 4.4%
Texas Commerce (953 Mil) Sep 83: 3.4%
Bank of the Hills (308 Mil) Sep B84: 3.4%
NCNB (NA) Aug 85: 4.8%
First State Bank (233 Mil) Aug 86: 5.8%
Total Full-Time Students: 68,718 Aug 87: 6.7%
Aug 88: 5.8%
RADIO BUSINESS INFORMATION Jul 89: 6.3%
Highest Billing Stations Jul 90: 4.9%
Heavy Agency Largest Local Source of 1. KASE-F (C) $6,000,000 Jul 91: 5.1%
Radig Users Radio Accounts Regional Dollars 2. KKMJ-F (AC) 2,700,000 Jul 92: 4.9%
3. KLBJ-F (AOR) 2,500,000
Lee Tillford Highland Appliance Dallas 4. KLBJ (N/T) 2,100,000
GSD & M Johnson Ford San Antonio 5. KYET AF (C) 2,000,000
Mervyn's Dept Store Houston 6. KHFI-F (CHR) 1,900,000
HEB Grocery 7 KPEZ-F(CL AOR) 1,800,000
NCNB 8. KGSR-F (AOR) 1,500,000
9. KLTD-F (0) 1,000,000
10. KEYI-F (AC) 850,000
11. KFGI-F (C) 800,000
12. KMXX-F (AC) 750,000
Major Daily Newspapers AM PM SUN Owner
Austin American-Statesman 152,000 {AD) (7) 223,257 Cox

COMPETITIVE MEDIA

Major Over the Air Television

Best Restaurants

Louie B's {Continental)

El Rancho (Mexican)

County Line

Best Hotels

Wyndham

Hyatt Regency
Stephen Austin
Four Seasons

Best Golf Courses

Horseshoe Bay
Hills of Lakeway
Barton Creek
Austin CC

KBVO  Austin 42  Fox
KLRU  Austin 18  PBS
KTBC  Austin 7 CBS Times-Mirror
KXAN  Austin 36 NBC LIN

Cannan/McKinnon

WEATHER DATA

KVYUE Austin 24 ABC  Gannett
NO WEATHER DATA AVAILABLE
See San Antonio for an approximation.
LMA'S, SMA'S ETC.
Media Revenue Estimates KVET, KASE-F and KVET-F
% of KKMJ-F and KFGI-F
Revenue 4 Retail Sales KHFI-F and KMXX-F
KHFI-F and KPEZ-F {pending duopoly)
Television $44,300,000 34.3 . 0065
Radio 25,400,000 19.7 .0037 Manager's Comments
Newspaper 54,600,000 42.3 .0080 "Austin was once one of the best -- then one of the wors:,
Outdoor 4,800,000 3.7 .0007 and soon again one of the best radio markets in the country."
$129,100,000 .0189
NOTE: Use Newspaper and Outdoor estimates with caution.

Major Radio Station Sales Since 1988

1988 KEYI-F Sold to Degree 12,000,000
1990  KQFX-F

1990  KHFI-F

From Capitol (Johnson) te Joyner 3,900,000 (E)
From Encore to Spur Austin 4,800,000

1990  KFON/KKMJ-F From Keymarket toe Tremont 7,000,000
1990 KQFX-F From Joyner to Jay Jones 3,900,000
1991 KMOW/KEYI-F Sold by GE Capital 3,000,000

1992 KHFI-F (Georgetown) From Rusk to Clear Channel 3,500,000 (D)

NOTE: Some of these sales may not have been consummated.

DUNCAN'S RADIO MARKET GUIDE
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1992 ARB Rank: 89
1992 MSA Rank: 91

1992 Revenue:
Rev per Share Point:

BAKERSFIELD

$13,200,000
$157,706

Manager's Market Ranking (current):
Manager's Market Ranking (future) :

2.7
3.5

1992 ADI Rank: 132 Population per Station: 14,178 (27) Duncan's Radio Market Grade: II Below Avg
FM Base Value: $1,700,000 1992 Revenue Change: -5.0% Mathematical Market Grade: II Below Avg
Base value % : 12.9% Station Turnover: 11.5%
REVENUE HISTORY AND PROJECTIONS

87 88 89 90 Nn 92 93 94 95 96 97
Duncan Revenue Est: 12.1 13.0 14.0 14.7 13.9 13.2
Yearly Growth Rate (87-92): 4.8% after 1993
Projected Revenue Estimates: 13.4 14.0 14.7 15.4 16.2
Revenue per Capita: 23.00 24.34 25.45 26.30 23.88 22.22
Yearly Growth Rate (87-92): 3.5% - assigned
Projected Revenue per Capita: 23.00 23.80 24.64 25.50 26.39
Resulting Revenue Estimate: 14.0 15.0 16.0 17.3 18.0
Revenue as % of Retail Sales: 0041 .0043 .0045 .0043 .0040 .0037
Mean % (87-92): .0037% - assigned
Resulting Revenue Estimate: 14.4 16.3 18.1 20.7 21.5

MEAN REVENUE ESTIMATE: 13.9 15.1 16.3 17.8 18.6

POPULATION AND DEMOGRAPHIC ESTIMATES

87 88 89 90 91 92 93 94 95 96 97
Total Population (millions): .526 .534 .550 .559 .582 .594 .610 .631 .650 .678 .683
Retail Sales (billions): 3.0 A 3.1 3.4 3.5 3.6 3.9 4.4 4.9 5.6 5.8
Below-the-Line Listening Shares: 2.2% Confidence Levels
Unlisted Station Listening: 14.1%

Total Lost Listening: 16.3% 1992 Revenue Estimates: Below Normal

Available Share Points: 83.7 1993-1997 Revenue Projections: Below Normal
Number of Viable Stations: 13
Mean Share Points per Station: 6.4 COMMENTS
Median Share Points per Station: 4.1
Rev. per Available Share Point: $157,706 Managers predict 2% to 4% revenue growth in 1993... Market
Estimated Rev. for Mean Station: $1,009,318 does not report revenue to accountant...
Household Income: $34,834
Median Age: 29.8 years Ethnic Income Age Education
Median Education: 12.4 years Breakdowns (%) Breakdowns (%) Breakdowns (%) Levels
Median Home Value: $86,300
Population Change (1991-1996): 16.7% White 66.2 <15 25.6 12-24 24.6 Non High School
Retail Sales Change (1991-1996): 58.5% Black 5.2 15-30 27.5 25-54 54.0 Grad: 37.9
Number of Class B or C FM's: 5 + 1 = 6 Hispanic 28.6 30-50 25.3 55+ 21.4
Revenue per AQH: $24,044 Other 0.0 50-75 14.9 High School Grad:
Cable Penetration: 76% 75+ 6.7 31.4

The above information is provided through the courtesy of
Market Statistics, a division of Bill Communications.

College 1-3 years:
18.9

COMMERCE AND INDUSTRY College 4+ years:

11.8

Important Business and Industries Fortune 500 Companies Forbes 500 Companies Forbes Largest Private Companies

Drilling Equipment
Paint
Food Products

INC 500 Companies Employment Breakdowns

By Industry (SIC): By Occupation:

1. Health Services 10,718 {10.5%) Manag/Prof. 26,307 {19.3%)
2. Eating and Drinking Places 9,540 (9.3%) Tech/Sales/Admin. 38,250 (28.0%)
3. Business Services 6,155 (6.0%) Service 18,063 (13.2%)
4. 0il & Gas Extraction 5,129 {5.0%) Farm/Forest/Fish 14,450 (10.6%)
5. Engineering & Mngmnt Svcs. 4,752 (4.6%) Precision Prod. 20,012 (14.6%)
6. Special Trade Contractors 4,451 (4.3%) Oper /Fabri/Labor 19,482 (14.3%)
7. Food Stores 4,427 (4.3%)
8. Automotive Dealers 4,389 (4.3%)
9. Wholesale Trade~Durable Gds 4,210 (4.1%)
10. Miscellaneous Retail 3,404 (3.3%2)

Total Metro Employees: 102,558

Top 10 Total Employees: 57,175 (55.7%)

DUNCAN'S RADIO MARKET GUIDE
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BAKERSFIELD
Largest Local Banks Colleges and Universities Military Bases Unemployment
Bank of America (NA) Jun 79: N/A
California Republic (538 Mil) Cal. State-Bakersfield (5,452) Dec 82: N/A
Community First (208 Mil) Sep 83: 11.7%
Security Pacific (NA) Sep 84: 10.1%
Aug 85: 9.8%
Aug 86: 11.2%
Total Full-Time Students: 5,668 Aug 87: 8.9%
Aug 88: 10.1%
RADIO BUSINESS INFORMATION Highest Billing Stations Jul 89: 10.1%
Jul 90: 9.9%
Heavy Agency Largest Local Source of 1. KUZZ AF (C) $2,500,000 Jul 91: 11.8%
Radio Users Radio Accounts Regional Dollars 2. KKXX-F (CHR) 1,500,000 Jul 92: 12.8%
3. KWAC (SP) 1,200,000
Medvin & Bailargeon Urners Appliance 4. KERN (N/T) 1,100,000
Dee Olson Nutri-System 5. KLLY-F (AC) 1,000,000
Jadar Pepsi 6. KGFM-F (SAC) 800,000
7. KRAB-F (AOR) 750,000
8. KERN-F (0) 700,000
Major Daily Newspapers AM PM SUN Owner
Bakersfield Californian 79,000 93,165
Best Restaurants Best Hotzls Best Golf Courses
Bistro Red Lion Rio Bravo
COMPETITIVE MEDIA Tam O Shanter Rio Bravo Stockdale CC
Tavern on the Green Sheraton Bakersfield CC
Major Over the Air Television
KBAK Bakersfield 29  ABC Burnham
KERO Bakersfield 23 CBS  McGraw-Hill
KGET Bakersfield 17 NBC Ackerly
KUZZ Bakersfield 45 Buck Owens WEATHER_DATA
NO WEATHER DATA AVAILABLE:
See Fresno for an approximation.
LMA'S, SMA'S ETC.
Media Revenue Estimates
% of KUZZ-F/KCWR and KTIE-F (Duopoly)
Revenue % Retail Sales KWAC and KCHJ
Television $18,500,000 28.0 L0051
Radio 13,200,000 20.0 .0037 Manager's Comments
Newspaper 31,500,000 47.7 .0088 "Too many whistles...LMA's and duopoly will thin the soup."”
Outdoor 2,800,000 4.2 . 0008
$66,000,000 .0184 "Duopolis in markets like this are the only way to prevent
30% of the stations from going off the air."
NOTE: Use Newspaper and Qutdoor estimates with caution.
Major Radio Station Sales Since 1988
1988 KIWI-F (Bakersfield) 340,000
1989 KKBB-F Sold to Kohl 3,300,000
1989 KPMC Sold to Buckley 1,000,000
1991  KGFM-F 1,500,000
1991 KGEO Sold to Atsinger 400,000
1992 KTIE-F Sold to Buck Owens 900,000 (D)

NOTE: Some of these sales may not have been consummated.

DUNCAN'S RADIO MARKET GUIDE
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BALTIMORE

1992 ARB Rank: 19 1992 Revenue: $60,000,000 Manager's Market Ranking (current): 3.0
1992 MSA Rank: 18 Rev per Share Point: $824,176 Manager's Market Ranking (future) : 3.8
1992 ADI Rank: 22 Population per Station: 95,943 (21) Duncan's Radio Market Grade: 1 Average
FM Base Value: $8,400,000 1992 Revenue Change: +0.3% Mathematical Market Grade: 1 Below Average
Base Value % : 14.0% Station Turnover: 14.3%
REVENUE HISTORY AND PROJECTIONS

87 88 89 90 N 92 93 94 95 96 97
Duncan Revenue Est: 59.3 60.2 61.5 62.3 59.8 60.0
Yearly Growth Rate (87-92): 4.4% - assigned
Projected Revenue Estimates: 62.6 65.4 68.3 71.3 74.4
Revenue per Capita: 25.45 25.40 25.84 25.96 24,61 24.59
Yearly Growth Rate (87-92): 4.8% - assigned
Projected Revenue per Capita: 25.77 27.00 28.30 29.66 31.09
Resulting Revenue Estimate: 63.3 67.0 71.0 75.6 79.6
Revenue as % of Retail Sales: .0039 .0038 .0036 .0033 .0034 .0033
Mean % (87-92): .00355%
Resulting Revenue Estimate: 66.0 68.5 73.8 77.7 79.9

MEAN REVENUE ESTIMATE: 64.0 67.0 71.0 74.9 78.0

POPULATION AND DEMOGRAPHIC ESTIMATES

8 88 89 90 91 92 93 94 95 96 97
Total Population (millions): 2.33 2.37 2.38 2.40 2.43 2.44 2.46 2.48 2.51 2.55 2.56
Retail Sales (billions): 15.3 16.0 16.9 17.5 17.5 18.0 18.6 19.3 20.8 21.9 22.5
Below-the-Line Listening Shares: 15.0% Confidence Levels
Unlisted Station Listening: 12.2%
Total Lost Listening: 27.2% 1992 Revenue Estimates: Normal
Available Share Points: 72.8 1993-1997 Revenue Projections: Normal
Number of Viable Stations: 14
Mean Share Points per Station: 5.2 COMMENTS
Median Share Points per Station: 5.0 Market reports to Hungerford... All major stations cooperate but
Rev. per Available Share Point: $824,176 four or five AM's (including WITH and WCBM) do not and estimates
Estimated Rev., for Mean Station: $4,285,714 were made... Managers predict 2% to 4% revenue growth during 1993.

Revenue figures do not include baseball of WBAL...
Household Income: $ 36,013

Median Age: 33.7 years Ethnic Income Age Education
Median Education: 12.4 years Breakdowns (% Breakdowns (% Breakdowns (%) Levels
Median Home Value: $101,400
Population Change (1991-1996): 4.8% White 73.5 <15 19.6 12-24 20.7 Non High School
Retail Sales Change (1991-1996): 25.3% Black 24,7 15-30 23.7 25-54 55.1 Grad: 38.0
Number of Class B or C FM's: 9 + 1 = 10 Hispanic 1.2 30-50 27.6 55+ 24.2
Revenue per AQH: $18,116 Other 0.6 50-75 19.5 High School Grad:
Cable Penetration: 39% 75+ 9.6 31.8
The above information is provided through the courtesy of College 1-3 years:
Market Statistics, a division of Bill Communications. 13.3
COMMERCE AND INDUSTRY College 4+ years:
16.9
Important Business and Industries Fortune 500 Companies Forbes 500 Companies Forbes Largest Private Companies
Steel Black & Decker (109) Baltimore Bancorp JP Foodservice (140)
Transportation Equipment Crown Central Petroleum Baltimore Gas & Electric B Green & Co. (329)
Electrical Machinery (225) Mercantile Bankshares Whiting-Turner Contracting (342)
Appliances McCormick (269) MNC Financial Sunbelt Beverage (383)
Shipping USF & G
Soaps/Detergent
Paper Products
INC 500 Companies Employment Breakdowns
American 0il Change (100) By Industry (SIC): By Occupation:
Group Benefit Services (302)
U-Save Auto Rental of 1. Health Services 95,386 (10.8%) Manag/Prof. 243,225 (24.7%)
America (382) 2. Eating And Drinking Places 62,891 (7.1%) Tech/Sales/Admin. 320,408 (32.6%)
3. Business Services 56,561 (6.4%) Service 132,439 (13.5%)
4. Special Trade Contractors 44,904 (5.1%) Farm/Forest/Fish 9,864 ( 1.0%)
5. Engineering and Mngmnt Svcs. 38,570 (4.4%) Precision Prod. 116,284 (11.8%)
6. Wholesale Trade-Durable Goods 37,561 (4.2%) Oper/Fabri/Labor 160,875 (16.4%)
7. Food Stores 29,293 (3.3%)
8. Miscellaneous Retail 28,171 (3.2%)
9. Educational Services 23,629 (2.7%)
10. Wholesale Trade-Nondurable 22,145 (2.5%)

Total Metro Employees: 885,368
Top 10 Total Employees: 439,111 (49.6%)
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Largest Local Banks

Bank of Baltimore (3.3 Bil)

Chase Bank (1.0 Bil)

First National (7.2 Bil)

Maryland National (1.2 Bil)
Provident (1.4 Bil)

Mercantile Safe Deposit (2.1 Bil)

RADIO BUSINESS INFORMATION

BALTIMORE

Colleges and Universities

Heavy Agency
Radio Users

W.B. Doner

Eal Palmer Brown
Trahan Burden
Needham

Major Daily Newspapers

Baltimore Sun

COMPETITIVE MEDIA

Major Over the Air Television

WBAL  Baltimore
WBFF  Baltimore
Wiz Baltimore
WMAR  Baltinore
WMPB  Baltimore
WNUV  Baltinore
WMPT Annapolis
WHSW  Baltimore

Media Revenue Estimates

Television
Radio
Newspaper
Outdoor

Johns Hopkins (4,335) Dec 82: 9.8%
Towson State (15,034) Sep 83: 7.0%
Morgan State (4,689) Sep 84: 6.2%
Coppin State College (2,578) Sep 85: 5.0%
Loyola College (6,358) Aug 86: 4.8%
U of MD @ Baltimore (4,727) Aug 87: 4.3%
U of MD Baltimore County (10,150) Aug 88: 4.5%
Jul 89: 4.3%
Total Full-Time Students: 60,702 Jul 90: 4.9%
Jul 91: 6.2%
Largest Local Source of Jul 92: 7.4%
Radio Accounts Regional Dollars Highest Billing Stations
Giant Food Washington 1. WBAL (N/T) $10.000,000%
McDonalds Philadelphia 2. WWMX-F (AC) 7,900,000
Coca Cola Richmond 3. WQSR-F (0) 7,200,000
Bedweiser 4. WLIF-F (SAC) 7,100,000
Maryland Lottery 5. WPOC-F (C) 6,700,000
Macy's 6. WIYY-F (AOR) 6,400,000
7. WXYV-F (B) 5,600,000
8. WBSB-F (AC) 3,100,000
9. WWIN-F (B) 2,300,000
10. WERQ AF (CHR) 2,200,000
11. WGRX-F (CL AOR) 1,300,000
NOTE: WBAL's revenue total includes baseball.
AM PM SUN Owner
218,000 162,000 487,000 Times-Mirror
Best Restaurants Best Hotels Best Golf Ccurses
Prime Rib (Steak) Hiyatt Regency Baltimore CC -
Pierce's Plantation Peabody Court Five Farms
(Continental) Harbor Court Pine Ridge
Haussner's Stouffers Turf Valley
Phillip's Crab House
1 CBS Hearst
45 Fox Sinclair
13  ABC Westighouse WEATHER DATA
2 NBC Scripps-Howard
67 PBS Elevation: 148
54 Annual Precipitation: 41.6 in.
22 PBS Annual Snowfall: 21.9 in.
24 Home Shopping Average Windspeed: 9.5 (W)
TOTAL
JAN JUL YEAR
Avg. Max. Temp: 41.9 86.7 65.1
Avg. Min. Temp: 24.9 66.5 44 .8
Z of Average Temp: 33.4 76.6 55.0
Revenue z Retail Sales
Radio Revenue Breakdown
$159,000,000 39.9 .0088
60,000,000 15.1 .0033 Local 74.2%  (+3%)
163,000,000 40.9 L0091 National 26.2%  (-12%)
16,100,000 4.0 .0009 Network 1.6 (-17%)
$398, 100,000 L0221

NOTE:

Major Radio Station Sales Since 1988

1988  WFBR
1988  WCBM
1989  WITH

1989 WFBR, WLIF-F From JAG to Infinity
From United to TA/Shaw
From Ragan Henry to Almic

1989  WYST A/F
1989  WWIN A/F

1990  WEBB
1991 WWIN AF

1992  WITH

Sold to JAG
1988 WBMD, WQSR-F Sold to Sconnix

Sold by Brunson

Sold to Capital Kids Radie

Use Newspaper and Outdoor estimates with caution.

$ 1,900,000
23,000,000
1,775,000

1,740,000
22,000,000
11,000,000

6,900,000

1,400,000
4,700,000

762,500

NOTE: Some of these sales may not have been consummated.

Military Bases

Unemployment

Trade equals 3.7% of local - down 20% from 1991.

(E) (cancelled)
(cancelled)

(E)
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1992 ARB Rank: 81 1992 Revenue:
Rev per Share Point:
Population per Station: 32,600 (13)

1992 MSA Rank: 95
1992 ADI Rank: 94

BATON ROUGE

$13,100,000
$168,597

Manager's Market Ranking (current):
Manager's Market Ranking (future) :
Duncan's Radio Market Grade:

2.6

1.5

II Below Avg

FM Base Value: $2,300,000 1992 Revenue Change: +2.3% Mathematical Market Grade: 11 Below Avg
Base Value X : 17.6% Station Turnover: 0z
REYERUE HISTOAY ASD PROJECTIORS

87 88 89 90 Nn 92 93 94 95 96 14
Duncan Revenue Est: 11.1 11.8 12.8 12.2 12.8 13.1
Yearly Growth Rate (87-92): 31.8% (assigned rate of 4.5%)
Projected Revenue Estimates: 13.6 14.3 14.9 15.6 16.3
Revenue per Capita: 20.56 2z2.n 24.33 23.10 24.02 24 .44
Yearly Growth Rate (87-92): 3.6%
Projected Revenue per Capita: 25.35 26.23 27.18 28.15 29.17
Resulting Revenue Estimate: 13.7 14.3 15.0 15.7 16.3
Revenue as % of Retail Sales: .0034 .0035 .0034 .0030 .0030 .0030
Mean T (87-92): .0030% - (1990-1992 only)
Resulting Revenue Estimate: 13.8 15.0 16.2 17.7 18.3

MEAN REVENUE ESTIMATE: 13.7 14,5 15.4 16,3 1.0

EOFOLATION AN DEMOGRATHIC ESTIMATES

87 88 89 20 Nn 92 2 % 95 96 97
Total Population (millions): . 540 .529 .526 .528 .533 .536 .542 .547 .551 .556 .559
Retail Sales (billions): 1.3 3.4 3.8 4.1 4.2 4.3 4.6 5.0 S.4 5.9 6.1
Below-the-Line Listening Shares: 7.42 Copfidancs Levels
Unlisted Station Listening: 14.9%

Total Lost Listening: 22.3% 1992 Revenue Estimates: Below Normal

Available Share Points: 77.7 1993-1997 Revenue Projections: Below Normal
Number of Viable Stations: 10
Mean Share Points per Station: 7.8
Median Share Points per Station: 5.7 Market reports to Miller, Kaplan although some stations do not
Rev. per Available Share Point: $168,597 participate and estimates were made... Managers predict 2% to
Estimated Rev. for Mean Station: $1,315,058 4% revenue increase during 1993...
Household Income: $28,134
Median Age: 30.1 years Ethnie Income Age Education
Median Education: 12.6 years Breakdowns (%] Ercakdowns (% Breakdowns (%} Levels
Median Home Value: $69,500
Population Change (1991-1996): 4.4% White 70.4 <15 30.3 12-24 26.8 Non High School
Retail Sales Change (1991-1996): 42.5% Black 28.2 15-30 25.4 25-54 $3.4 Grad: 311.8
Number of Class B or C FM's: 6 + 1 = 7 Hispanic 1.4 30-50 26.7 55+ 19.8
Revenue per AQH: $23,351 Other 0.0 50-75 12.9 High School Grad:
Cable Penetration: 62% 75+ 4.7 5

COMMEECE &ND JHDGSTRY

The above information is provided through the courtesy of
Market Statistics, a division of Bill Communications.

Inportant Business and Tndusipies Foriuns 300 Companies

Petrochemicals
Government
Shipping/Port
Rubber Products

ING 500 Cotrpaiiiés

Analytical Medical
Enterprises (75)

. Food Stores

OOV~ LN =

-

Enploynant Breakdowns
By Industry (SIC):

. Health Services

Fating and Drinking Places
. Heavy Construction Contractors 12,260
. Business Services

. Special Trade Contractors

. Wholesale Trade-Durable Goods
. Chemicals and Allied Products

. General Merchandise Stores
. Engineering & Mngmnt Svcs.

Total Metro Employees:
Top 10 Total Employees:

DUNCAN’'S RADIO MARKET GUIDE
Copyright 1993

Forbes 500 Companiss

Premier Bancorp

14,970
13,293

10,233
9,817
7,429
7,223
6,676
6,39
6,011

160,763

87,397

(8.8%)
(7.8%)
(7.2%)
(6.0%)
(5.8%)
(4.4%)
(4.3%)
(3.9%)
(3.8%)
(3.5%)

(54.4%)

By Occupation:

Manag/Prof.
Tech/Sales/Admin.
Service
Farm/Forest/Fish
Precision Prod.
Oper/Fabri/Labor

www americanradiohistorvy com

College 1-3 years:

16.0

College 4+ years:

50,569
66,247
24,779

1,995
34,289
31,367

19.6

Forbes_ Largest Private Companigs

(24.2%)
(31.6%)
(11.9%)
( .9%)
(16.4%)
(15.0%)
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BATON ROUGE

Largest Local 3anks Colleges and Universities Military Bases Unemployment
Baton Rouge Bank (130 Mil) LSU (25,307) Jun 79: 7.2%
City National (679 Mil) Dec 82: 9.6%
Hancock Bank (NA) Sep 83: 10.2%
Premier Bank (3.9 Bil) Sep 84: 8.3%
Sunburst Bank (374 Mil) Aug 85: 10.1%
Aug 86: 10.1%
Total Full-Time Students: 29,085 Aug 87: 8.9%
Aug 88: 9.1%
RADIO BUSINESS INFORMATION Jul 88: 8.8%
Jul 89: %
Heavy Agency Largest Local Source of Jul 90: %
Radio Users Radio Accounts Regional Dollars Highest Billing Stations Jul 91: 7.5%
1. WYNK AF (C) $3,700,000 Jul 92: 7.2%
Root Coca Cola 2. WKJN-F (C) 2,100,000
Garrison Budweiser 3. WFMF-F (CHR) 1,900,000
Sount Investments Toyota Dealers 4. WJIBO (N/T) 1,500,000
Kean McDonalds 5. KQXL-F (B) 1,200,000
6. WGGZ-F (0) 1,000,000
7. WIGE-F (AOR) 900,000
8. WXOK (B) 500,000
9. KRVE-F (AC) 400,000
Major Daily Newspapers AM PM SUN Owner
Baton Rouge State-Times 27,581 Manship
Baton Rouge Advocate 56,000 25,000 133,505 Manship
Best Restaurants Best Hotels Best Golf Courses
Chalet Brandt Embassy Suites CC of Louisiana
COMPETITIVE MEDIA Chris Steak House Hilton Baton Rouge CC
Mike Andersons (Seafood) Bluffs on
Major Over the Air Television Ralph & Cocoo's Thompson Creek
WAFB Baton Rouge 9 CBS American Family
WBRZ Baton Rouge 2 ABC Manship
WLPB Baton Rouge 27 PBS
WRBT Baton Rouge 13 NBC Vetter Comm. WEATHER DATA
WGMB Baton Rouge 44 Fox
NO WEATHER DATA AVAILABLE.
See New Orleans for an approximation.
Media Revenue Estimates
Z of
Revenue z Retail Sales
Television $36,100,000 39.9 .0084
Radio 13,100,000 14.5 .0030
Newspaper 38,000,000 42.0 .0088
Outdoor 3,200,000 3.5 . 0007
$90,400,000 .0209

NOTE: Use Newspaper and Outdoor estimates with caution.

Major Radig Station Sales Since 1988

1988 WTGE A/F From Encore to Vetter $ 5,000,000
1988  WKJN-F (Hammond) Sold by Sterling 6,000,000
1988  WTGE 450,000
1989 WJBO, WFMF-F Sold to Jenne 9,100,000

1990  WTKL
1990  WXOK

Assumption of debt
1,000,000

NOTE: Some of these sales may not have been consummated.
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1992 ARB Rank: 149
1992 MSA Rank: 169

1992 ADI Rank: 133 Population per Station:

1992 Revenue: $7,000,000
Rev per Share Point: $95,759

BINGHAMTON
Manager's Market Ranking (current): 3.0
Manager's Market Ranking (future) : 3.2
21,990 (10) Duncan's Radio Market Grade: NA
Mathematical Market Grade: IV Average

FM Base Value: $1,900,000

1992 Revenue Change: +4.4%

Base Value ¥ : 27.1% Station Turnover: 12.5%
BEYENUE HEGTORY ANT PROJECT[ONS

87 88 89 20 N 92 X ] 2 95 26 97
Duncan Revenue Est: 6.3 6.7 7.1 7.3 6.7 7.0

Yearly Growth Rate (87-92): 4.6% -~ assigned
Projected Revenue Estimates:

Revenue per Capita: 23.60 25.18 26.89
Yearly Growth Rate (87-92): 4.0% -~ assigned

Projected Revenue per Capita:

Resulting Revenue Estimate:

Revenue as % of Retail Sales: .0036 .0036 .0038
Mean X% (87-92): ,00358%
Resulting Revenue Estimate:

POPULATEON AND DEMOGHAIHIC ESTIMATES
81 88 89

Total Population (millions): .267 .266 . 264
Retail Sales (billions): 1.77 1.84 1.88
Below-the-Line Listening Shares: 0.6%
Unlisted Station Listening: 16.3%

Total Lost Listening: 16.9%
Available Share Points: 73.1

Number of Viable Stations: 8

Mean Share Points per Station: 9.1
Median Share Points per Station: 10.6
Rev. per Available Share Point: $95,759
Estimated Rev. for Mean Station: $871,409

Household Income: $33,274

Median Age: 34.3 years Ethnic

Median Education: 12.2 years Breakdowms (%)
Median Home Value: $82,400

Population Change (1991-1996): -1.7% White 97.0
Retail Sales Change (1991-1996): 23.5% Black 1.6
Number of Class B or C FM's: 3 Hispanic 1.0
Revenue per AQH: $23,973 Other 0.4

Cable Penetration: 65%

The above info
Market Statist

COMMERCE AND IRDESTRY

Important Pusiness and [ndustries Foriune 500 Companies
Electrical Equipment

Shoes/Clothing

Photographic Equipment

INC 500 Companies Employnent Draakdawne

By Industry (SIC):

. Electric & Electronic Equip
Health Services

Eating and Drinking Places

. Instruments & Related Pdcts
. Business Services

Food Stores

Wholesale Trade-Durable Gds
. Special Trade Contractors

. Machinery, Except Electrical
Miscellaneous Retail

O OVO~NONSWN

-

Total Metro Employees:
Top 10 Total Employees:

DUNCAN'S RADIO MARKET GUIDE
Copyright 1993

wwWwW ams

7.2 7.6 8.0 8.3 8.7

27.65 25.37  26.62

.003S  .0035  .0035

7.5 7.8 8.2 8.6 9.0

MEAN REVENUE ESTIMATE: 7.3 1.6 8.0 5.1 B.7
20 Nn 92 2 9% 5 % 91
.264 .264 .263 262 .262  .261 .260  .260
1.92 191 2.0 2.1 2.2 2.3 2.4 2.5

Contidence Levels

1992 Revenue Estimates: Slightly Below Normal
1993-1997 Revenue Projections: Slightly Below Normal

COMMENTS

Managers predict 3% to 5% revenue increase in 1993...

Income Age Education

Areakdowns (X Breakdowns (X} Levels

<15 23.1 12-24 21.8 Non High School

15-30 29.2 25-54 50.0 Grad: 30.2

30-50 26.5 55¢ 28.2

50-75 15.6 High School

75+ 5.6 Grad: 139.5
rmation is provided through the courtesy of College 1-3 years:
ics, a division of Bill Communications. 14.9

College 4+ years:

15.4
Fofhes 500 Companics Forbes Largest Private Companies
By Occupation:
16,931 (17.3%) Manag/Prof. 29,635 (25.6%)
10,386 (10.6%) Tech/Sales/Admin. 35,191 (30.4%)
7,005 (7.2%) Service 15,009 (12.9%)
6,858 (7.0%) Farm/Forest/Fish 1,760  ( 1.5%)
3,654 (3.7%) Precision Prod. 12,727 (11.0%)

3,466 (3.5%)
3,085 (3.2%)

Oper/Fabri/Labor 21,514 (18.6%)

2,984 (3.1%)
2,755 (2.8%)
2,638 (2.7%)
97,636

59,762 (61.2%)

ericanradiohistorv com
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Largest Local Banks

Colleges and Universities

Binghamton Savings (954 Mil)
Chase Lincoln (N/A)

Total Full-Time Students:

RADIQ BUSINESS INFORMATION

Largest Local Source of

Radio Accounts

Heavy Agency
Radio Users

Fred Rigor Goca Cola Syracuse
RVSA McDonalds Rochester
Price Chopper New York
Dick's Sporting Goods
Major Daily Newspapers AM PM
Binghamton Press 60,000
Binghamton Sun Bulletin
COMPETITIVE MEDIA
Major Qver the Air Television
WBNG Binghamton 12 CBS Gateway
WICZ Binghamton 40 NBC Stainless
WMGC Binghamton 34 ABC  Citadel
WSKG  Binghanton 46 PBS
Media Revenue Estimates
% of
Revenue z Retail Sales
Television $13,600,000 32.2 .0068
Radio 7,000,000 16.6 .0035
Newspaper 19,800,000 46.9 .0099
Outdoor 1,800,000 4.3 .0009
$42,200,000 0211

NOTE: Use Newspaper and Outdoor estimates with caution.

Major Radio Station Sales Since 1988

1991  WEBO/WQXT-F (Owego) 1,300,000

NOTE: Some of these sales may not have been consummated.

SUNY-Binghamton (12,202)

Regional Dollars

<2
4

92,140

Best_Restaurants
Cortese (Italian)

Number 5 (Steak)
Vestal Steak House

WEATHER DATA

NO WEATHER DATA AVAILABLE

LMA'S, SMA'S ETC.

WAAL-F and WGRG-F

Best Hotels

Hotel D'Ville

Holiday Inn Arena

BINGHAMTON
Military Bases Unemployment
Jun 79: N/A
Dec 82: 8.4%
Sep 83: 6.6%
Sep 84: 5.6%
Aug 85: 6.8%
Aug 86: 5.5%
12,551 Aug 87: 3.4%
Aug 88: 3.3%
Jul 89: 4.3%
Jul 90: 3.8%
Jul 91: 5.6%
Highest Billing Stations Jul 92: 6.8%
1. WHWK-F (C) $1,600,000
2. WAAL-F (CHR) 1,400,000
3. WNBF (FS) 1,000,000
WMXW-F  (SAC) 1,000,000
5. WKGB-F (AOR) 900,000
6. WMRV-F (AC) 600,000
7. WINR (BB) 300,000
Owner
Gannett
Gannett

Best Golf Courses

En Joie
Binghamton CC
Vestal Hills

DUNCAN'S RADIO MARKET GUIDE
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BIRMINGHAM

1992 ARB Rank: 53 1992 Revenue: $25,100,000 Manager's Market Ranking (current): 3.3
1992 MSA Rank: 59 Rev per Share Point: $304,611 Manager's Market Ranking (future) : 3.4
1992 ADI Rank: 50 Population per Station: 42,072 (18) Duncan’'s Radio Market Grade: II Average
FM Base Value: $3,900,000 1992 Revenue Change: +4.1% Mathematical Market Grade: II Above Avg
Base Value % : 15.5% Station Turnover: 0%
REVENUE HISTORY AND PROJECTIONS

87 88 89 90 91 92 93 94 95 96 97
Duncan Revenue Est: 22.6 24.8 24.5 24.7 24.1 25.1

Yearly Growth Rate (87-92): 2.2% (assigned rate of 4.6%)
Projected Revenue Estimates:

Revenue per Capita: 25.11 27.43 27.01
Yearly Growth Rate (87-92): 1.8% (assigned rate of 3.3%)
Projected Revenue per Capita:

Resulting Revenue Estimate:

Revenue as % of Retail Sales: .0039 .0040 .0038
Mean % (87-92): .0036% - assigned
Resulting Revenue Estimate:

POPULATION AND DEMOGRAPHIC ESTIMATES

87 88 89
Total Population (millions): .900 .904 .907
Retail Sales (billions): 5.8 6.2 6.4
Below-the-Line Listening Shares: 7.7%
Unlisted Station Listening: 9.9%
Total Lost Listening: 17.6%
Available Share Points: 82.4

Number of Viable Stations: 12

Mean Share Points per Station: 6.9

Median Share Points per Station: 6.0

Rev. per Available Share Point: $304,611
Estimated Rev. for Mean Station: $2,101,820

Household Income: $27,025

26.3 27.4
27.11 26.28 27.31

28.21 29.14

26.0 27.1
.0037 .0036 .0036

26.3 28.1

MEAN REVENUE ESTIMATE: 26.3 27.5

28.7 30.0 31.4

30.10  31.10 32.12
28.2 29.4 30.4

29.2 30.2 31.3

28.7 29.9 31.0

20 9N 92 93 94
.91 .917 919 .923 .930
6.6 6.7 6.9 7.3 7.8

Confidence Levels

1992 Revenue Estimates: Normal

95 96 97
936 944 947
8.1 8.4 8.7

1993-1997 Revenue Projections: Normal

COMMENTS
Market reports to Miller, Kaplan...
revenue growth in 1993...

Managers predict 3% to 5%

Median Age: 34.1 years

Median Education: 12.4 years

Median Home Value: $61,700

Population Change (1991-1996): 2.9%
Retail Sales Change (1991-1996): 26.9%
Number of Class B or C FM's: 7

Revenue per AQH: $23,134

Cable Penetration: 54%

The above information is provided through the courtesy of

Ethnic Income Age Education

Breakdowns (%) Breakdowns (%) Breakdowns (%) Levels

White 73.9 <15 33.8 12-24 21.6 Non High School

Black 25.7 15-30 28.3 25-54 51.9 Grad: 38.3

Hispanic 0.4 30-50 23.5 55+ 26.5

Other 0.0 50-75 10.6 High School Grad:
75+ 3.8 32.9

College 1-3 years:

Market Statistics, a division of Bill Communications. 14.5

COMMERCE AND INDUSTRY

Important Business and Industries Fortune 500 Companies

Forbes 500 Companies

College 4+ years:
14.3

Forbes Largest Private Companies

Iron and Steel Vulcan Materials (336)
Fabricated Metals

Government

Textiles

Coal Mining

INC 500 Companies Employment Breakdowns

AC3 (416) By Industry (SIC):

. Health Services

. Wholesale Trade-Durable Goods
. Eating and Drinking Places

. Business Services

. Special Trade Contractors

. Electric Services

. General Building Contractors
. Primary Metal Industries

. Insurance Carriers

. Membership Organizations

OOV U W 2

-

Total Metro Employees:
Top 10 Total Employees:

DUNCAN'S RADIO MARKET GUIDE
Copyright 1993

AmSouth Bancorporation

Bruno's

Central Bancshares of the
South

SouthTrust

Sonat

Torchmark

By Occupati

40,081 (11.3%) Manag/Prof.
21,202 (6.0%)

Tech/Sales/Admin. 117,537

BE & K (300)
Harbert (330)

on:

79,281 (21.9%)
(32.4%)

19,903 (5.6%) Service 41,550  (11.4%)
16,914 (4.8%) Farm/Forest/Fish 3,810 { 1.1%)
13,534 (3.8%) Precision Prod. 49,522 (13.6%)

13,370 (3.8%)
12,796 (3.6%)
10,514 (3.0%)
10,239 (2.9%)
10,143 (2.9%)

354,522

168,696 (47.6%)

Oper/Fabri/Labor 71,026 (19.6%)
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BIRMINGHAM

Collepes and Universities

Largest Local Banks

Military Bases

Uremployment

AmSouth (7.6 Bil) University of Alabama-Birm. (16,289) Ft. McClellan (8,488) Dec 82: 15.6%
Central Bank (4.3 Bil) Birmingham Southern (1,623) Sep 83: 11.5%
SouthTrust (3.9 Bil) Samford (4,164) Sep 84: 9.7%
Natl Bank of Comm. (367 Mil) Aug 85: 6.9%
First Commercial (305 Mil) Aug 86: 9.0%
Aug 87: 6.3%
Total Full-Time Students: 23,686 Aug 88: 5.8%
Jul 89: 6.1%
RADIO BUSINESS INFORMATION Jul 90: 5.7%
Jul 91: 5.8%
Heavy Agency Largest Local Source of Jul 92: 6.8%
Radio Users Radio Accounts Regional Dollars Highest Billing Stations
Steiner Bressler Pepsi Atlanta 1. WZZK AF (C) $5,700,000 7. WDJC-F (REL) $650,000
Barry Huey Food World Memphis 2. WMJJ-F (AC) 4,800,000 8. WAPI {BB) 600,000
Gillis, Townsend Nutri-System 3. WZRR-F (AOR) 3,600,000 9. WIKX-F (C) 500,000
4. WENN-F (B) 2,300,000
5. WAPI-F (CHR) 2,300,000
6. WERC (N/T) 1,600,000
’ Major Daily Newspapers AM PM SUN Owner
' Birmingham Post Herald 46,000 Scripps-Howard
Birmingham News 145,000 212,698 Newhouse

JOA

Best Restaurants Best Hotels Best Golf Courses

‘.

CC of Birmingham
Shoal Creek

winstons Wynfrey

COMPETITIVE MEDIA Southpoint (Continental) Hyatt

Rossi's (Italian) Pickwick Pine Tree CC
Major Over the Air Television Jenky's (Steak) Riverchase CC
Floyd's Mountain Brook
WBIQ Birmingham 10 PBS Ollies
WBMG Birmingham 42 CBS Park
WBRC Birmingham 6 ABC Great American
WTTO Birmingham 21 Fox Abry WEATHER DATA
WYTM Birmingham 13 NBC Times-Mirror
WABM Birmingham 68 Elevation: 620
Annual Precipitation: 53.5 in.
Annual Snowfall: 1.2 in.
Average Windspeed: 7.4 (S)
TOTAL
JAN JUL YEAR
Avg. Max. Temp: 564.3 90.3 73.6
Media Revenue Estimates Avg. Min. Tenmp: 34.9 69.5 51.2
% of Average Temp: 44.2 79.9 62.4
Revenue z Retail Sales
Television $64,600,000 39.4 L0094
Radio 25,100,000 15.3 .0036 LMA'S, SMA'S ETC.
Newspaper 68,100,000 41.5 .0099
Outdoor 6,100,000 3.7 -0009 WZZK A/F and WIKX-F
$163,900,000 .0238

NOTE: Use Newspaper and Outdoor estimates with caution.

Major Radio Station Sales Since 1988

1988  WCRT 300,000
1988  WZRR-F, WVOK  Sold to Dick 6,650,000
1988  WATV 400,000
1990  WERC From SunGroup to Ameron 4,200,000
1990 WMJJ-F From Capitol (Johnson) to Ameron 16,500,000
1990 WYDE From Brandon to Guardian 1,000,000

NOTE: Some of these sales may not have been consummated.

DUNCAN'S RADIO MARKET GUIDE
Copyright 1993
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1992 ARB Rank: 141
1992 MSA Rank: 202
1992 ADI Rank: 142
FM Base Value: $1,300,000

1992 Revenue: $9,300,000

Rev per Share Point: $108,899
Population per Station: 16,067 (15)
1992 Revenue Change: +7.0%

BOISE

Mathematical Market Grade:

Base Value % : 14.0% Station Turnover: 15.4%
REVENUE HISTORY AND PROJECTIONS

87 88 89 90 91 92 93 94 95
Duncan Revenue Est: 6.3 7.2 8.0 8.3 8.7 9.3

Yearly Growth Rate (87-92):
Projected Revenue Estimates:

8.2% (assigned rate of 6.1%)

9.8 10.4 1.1

Revenue per Capita: 21.36  24.24 26.84 27.85 28.72 30.49

Yearly Growth Rate (87-92):
Projected Revenue per Capita:
Resulting Revenue Estimate:

7.5% (assigned rate of 5.7%)

32.23  34.06 36.00

Revenue as % of Retail Sales: .0038 L0041 L0043 . 0041 L0041 .0042

Mean % (87-92): .0041%
Resulting Revenue Estimate:

POPULATION AND DEMOGRAPHIC ESTIMATES

Total Population (milliens): .295

Retail Sales (billions): 1.64 1.

Below-the-Line Listening Shares:
Unlisted Station Listening:

Total Lost Listening:
Available Share Points:
Number of Viable Stations: 13
Mean Share Points per Station: 6.6
Median Share Points per Station: 5.9
Rev. per Available Share Point: $108,899
Estimated Rev. for Mean Station: §718,735

0 [
w e O
R A

3R 2R 20

Household Income: $29,101

Median Age: 32.0 years

Median Education: 12.9 years

Median Home Value: $69,600

Population Change (1991-1996): 6.2%
Retail Sales Change (1991-1996): 42.9%
Number of Class B or C FM's: 9 + 1 = 10
Revenue per AQH: $27,761

Cable Penetration: 38%

COMMERCE AND INDUSTRY

Important Business and Industries Fortune

Manager's Market Ranking (current): 3.
Manager 's Market Ranking (future) : 3.
Duncan's Radio Market Grade:

5

8
NA

IV Above Avg

11.8 12.5

38.06 40.23

Confidence Levels

1992 Revenue Estimates: Normal
1993-1997 Revenue Projections: Normal

COMMENTS

9.9  10.7  11.4 123 13.0

9.8  10.7 11,5 12,3 12.7

MEAN REVENUE ESTIMATE: 9,8  10.6  11.3  12.1 12.7

88 89 90 Nn 92 93 94 95 2 97

.297 .298 .298 .303 .305 .308 .313 318,322 .32
7% 1.87 2.0 2.1 2.2 2.4 2.6 2.8 3.0 3.1

Canyon County included in Metro for population and retail sales

projections .

. Market reports to Miller, Kaplan .

low revenue stations do not report so estimates were made...
Managers predict 6% to 8% revenue increase in 1993...

Ethnic
Breakdowns (%)

Income

Age
Breakdowns (%) Breakdowns (%)

Education
Levels

White 94.1 <15 26.2 12-24 23.4
Black 0.4 15-30 32.8 25-54 53.9
Hispanic 5.2 30-50 24.8 55+ 22.7
Other 0.3 50-75 9.1

75+ 3.6

The above information is provided through the courtesy of
Market Statisties, a division of Bill Communications.

500 Companies Forbes 500 Companies

Non High School
Grad: 23.6

High School Grad:
35.2

College 1-3 years:
22.3

College 4+ years:
18.9

Forbes Largest Private Companies

. Several

Lumber

Food Processing
Electronics
Government

Heavy Construction

Boise Cascade (117)

INC 500 Companies

Employment Breakdowns
By Industry (SIC):

. Health Services

. Eating and Drinking Places

. Business Services

. Engineering & Mngmnt Svcs
Food & Kindred Products

. Wholesale Trade-Durable Gds
. Electronic & Electric Equip
. Machinery, Except Electrical
. Special Trade Contractors

QWU WN

-

Total Metro Employees:

Top 10 Total Employees:

DUNCAN'’S RADIO MARKET GUIDE
Copyright 1993

. Wholesale Trade-Nondurable Gds

Albertson's
Morrison Knudsen
West One Bancorp

9,593
8,270
4,775
4,656
4,519
4,483
3,878
3,615
3,469
3,312

102,183

50,562

(9.4%)
(8.1%)
(4.7%)
(4.6%)
(4.4%)
(4.4%)
(3.8%)
(3.5%)
(3.4%)
(3.2%)

(49.5%)

JR Simplet (71)

By Occupation:

Manag/Prof. 28,399
Tech/Sales/Admin. 37,639
Service 14,091
Farm/Forest/Fish 4,885
Precision Prod. 14,288

Oper/Fabri/Labor 15,517

(24.
(32.
(12.
( 4.
(12.
(13.

7%)
8%)
3%)
2%)
5%)
5%)
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BOISE
Largest Local Banks Colleges and Universities Military Bases Unemployment
First Interstate (925 Mil) Boise State (13,378) Mountain Home AFB (4,420) Dec 82: N/A
First Security (2.3 Bil) Sep 83: 6.3%
Key Bank (745 Mil) Sep 84: 4.6%
West One Bank (3.2 Bil) Aug 85: 4.9%
Aug 86: 4.7%
Aug 87: 4.6%
Total Full-Time Students: 9,169 Aug 88: 3.1%
Jul 89: 3.0%
RADIO BUSINESS INFORMATION Jul 90: 3.5%
Jul 91: 3.5%
Heavy Agency Largest Local Source of Jul 92: 3.4%
Radio Users Radio Accounts Regional Dollars Highest Billing Stations
Davis & Roarke Idaho First Bank Seattle 1. KCIX-F (AC) $2,250,000
Elgin, Syfred Alberton's Salt Lake City 2. KQFC-F (C) 1,600,000
Steele, Stultz Peterson Auto Portland 3. KBOI (Fs) 1,000,000
Golden Rule Auto 4. KJOT-F (AOR) 925,000
5. KLTB-F (0) 650,000
6. KFXD-F (CHR) 625,000
7. KIZN-F (C) 525,000
8. KIDO (N/T) 500,000
9. KHEZ-F (SAC) 350,000
Major Daily Newspapers AM M SUN Owner 10. KZMG-F (CHR) 300,000
11. KLCI-F (AOR) 240,000
Boise Idaho-Statesman 49,000 78,061 Gannett 12. KGEM (BB) 125,000
Best Restaurants Best Hotels Best Golf Courses
Murphy's Red Lion Crane Creek
COMPETITIVE MEDIA Angels (Steak & Seafood) (both locations) Hillcrest
Charterhouse (Seafood) Compri Sun Valley
Major Over the Air Television Peter Schott's Owyhee Plaza Elkhorn (Sun Valley)
Renaissance Quail Hollow
KAID Boise 4 PBS
KBCI Boise 2 CBS Eugene TV
KIVI Nampa 6 ABC Evening Post
KTVB Boise 7 NBC Providence Journal WEATHER DATA
KTRV Nampa 12 Fox Toledo Blade
Elevation: 2838
Annual Precipitation: 12.0 in.
Annual Snowfall: 21.7 in.
Average Windspeed: 9.0 (WSW)
TOTAL
JAN JUL YEAR
Avg. Max. Temp: 36.5 90.5 62.6
Media Revenue Estimates Avg. Min. Temp: 21.4 58.5 39.1
% of Average Temp: 29.0 74.5 50.9
Revenue 4 Retail Sales
LMA'S, SMA'S ETC.
Television $20,000,000 37.2 .0091
Radio 9,300,000 17.3 .0042 KIDO, KLTB-F and KHEZ-F
Newspaper 22,600,000 42.1 .0103 KBOI, KQFC-F and KLCI-F
Outdoor 1.800.000 3.4 .0008
$53,700,000 L0244
NOTE: Use Newspaper and Outdoor estimates with caution. Radio Revenue Breakdown
Local 83.7% (+13.8%)
National 16.3% (+11.9%)

Major Radio Station Sales Since 1988

Trade equals 9.0% of local - up 26% from 1991.

1989 KHEZ-F (Caldwell) Sold to John Price 700,000
1989  KIZN A/F From Constant to Pacific Telecom NA
1991 KIZN-F 650,000

1991 KUCL {730)
1991 KHEZ-F

Donated to Boise State
From John Price to Citadel

1,000,000 (E)

Some of these sales may not have been consummated.

DUNCAN'S RADIO MARKET GUIDE:
Copyright 1993
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1992 ARB Rank: 9

1992 MSA Rank: 10

1992 ADI Rank: 6

FM Base Value: $10,900,000

1992 Revenue Change: +2.3%

BOSTON
1992 Revenue: $115,600,000 Manager's
Rev per Share Point: $1,382,775 Manager's
Population per Station: 103,994 (31) Duncan's

Mathemati

Base Value % : 9.4% Station Turnover: 23.8%
REVENUE HISTORY AND PROJECTIONS

87 88 89 90 21 92 9
Duncan Revenue Est: 104.3 194.0 191.8 120.5 113.0 115.6

Yearly Growth Rate (87-92): 2.3% (3.7% assigned)

Projected Revenue Estimates:

Revenue per Capita: 28.04

Yearly Growth Rate (87-92): 3.2% - assigned

Projected Revenue per Capita:
Resulting Revenue Estimate:

Revenue as % of Retail Sales: .0034

Mean % (87-92): .00346%
Resulting Revenue Estimate:

POPULATION AND DEMOGRAPHIC ESTIMATES

87
Total Population (millions): 3.72
Retail Sales (billions): 30.8
Below-the-Line Listening Shares: 2.5%
Unlisted Station Listening: 13.9%
Total Lost Listening: 16.4%
Available Share Points: 83.6

Number of Viable Stations: 21

Mean Share Points per Station: 4.0

Median Share Points per Station: 3.5

Rev. per Available Share Point: $1,382,775
Estimated Rev. for Mean Station: $5,531,100

Household Income: $35,763

Median Age: 33.8 years

Median Education: 12.7 years

Median Home Value: $150,300

Population Change (1991-1996): -1.2%
Retail Sales Change (1991-1996): 34.1%
Number of Class B or C FM's: 13 + 1 = 14
Revenue per AQH: $23,032

Cable Penetration: 64%

COMMERCE AND INDUSTRY

Important Business and Industries

High Tech
Fishing
Financial
Shipping/Port
Clothing
Textiles
Publishing
Printing/Paper
Electronics
Cutlery

INC 500 Companies

Medivision (35)
Progress Software {(38)
Bertucci's (72)
Melannco Int'l. (123)
Cadmus Group {(164)
Rizzo Assoc. (188)

Fortune 500 Companies

Market Ranking (current): 2.6
Market Ranking (future) : 3.4
Radio Market Grade: I Average
cal Market Grade: I Average

119.9 124.3  128.9  133.7 138.6
30.56  29.89 31.79  29.82  30.58
31.56 32.57 33.61 34.69 35.80
119.00  122.5 126.0 129.7 133.5
.0035 .0034 .0037 .0034 .0034
124.5 132.1 142.2 154.3  157.1
MEAN REVENUE ESTIMATE: 121.1 126.3  132.3  139.2 143.1
88 89 90 Al 92 93 94 95 96 97

Confidence Levels

1992 Revenue Estimates: N
1993-1997 Revenue Project

COMMENTS

Market reports to Hungerford.
do not report so estimates we
revenue increase in 1993...

ormal
ions: Normal

.. WCRB,WCGY,WFNX,WILD,WPLM and others
re made... Managers predict 3% to 4%

Ethnic Income Age Education

Breakdowns (% Breakdowns (%) Breakdowns (%) Levels

White 89.13 <15 18.7 12-24 21.7 Non High School

Black 5.4 15-30 21.3 25-54 53.3 Grad: 24.3

Hispanic 4.7 30-50 25.1 55+ 25.0

Other 0.6 50-75 20.3 High School Grad:
75+ 14.6 36.9

The above information is provided through

the courtesy of College 1-3 years:

Market Statistics, a division of Bill Communications. 16.2

Forbes 500 Companies

College 4+ years:
22.6

Forbes Largest Private Companies

Raytheon (51)
Gillette (107)
EG & G (167)
Polaroid (203)
Cabot (256)

DR Holdings of Del. (272} Multibank Financial
Amoskeag (292)

Thermo Electron (385)
Millipore (412)
Analog Devices (385)

. Health Services

. Business Services

. EBating and Drinking Places
. Educational Services

Bank of Boston
BayBanks

Boston Edison
General Cinema
Lotus Development

State Street Boston
Stop & Shop Companies
Stride Rite

TJX Companies

Waban

Employment Breakdowns

By Industry (SIC):

212,237 (11.2%)
138,571 (7.3%)
115,671 (6.1%)
111,120 (5.9%)

Shawmut Design & Constr.
(191)

WTE (199)

Certified Engineering

& Testing (226)

City Sports (270)

Parencorp (327)

Practice Management Systems
(369)

QWO NHF LN

-

. Engineering & Mngmnt Svcs.

. Wholesale Trade-Durable Goods
. Food Stores

. Electric & Electric Equip.

. Machinery, except Electrical
. Special Trade Contractors

96,703 (5.1%)
76,696 (4.0%)
59,487 (3.1%)
58,561 (3.1%)
56,340 (3.0%)
54,847 (2.9%)
Total Metro Employees: 1,830,397
924,479 (50.5%)

Top 10 Total Employees:

DUNCAN'S RADIO MARKET GUIDE

Copyright 1993

Connell Limited Partnership (215)

Continental Cablevision (138)
Faxon (346)

Fidelity Investments {(78)
Global Petroleum (39)

Healthco International (353)
International Data Group (176)
Kendall (222)

Lechmere (243)

By Occupation:

Manag/Prof. 494,743 {28.3%)
Tech/Sales/Admin. 578,343 (33.2%)
Service 229,382 {(13.1%)

Farm/Forest/Fish 19,092 { .7%)
Precision Prod. 185,454 {10.6%)
Oper/Fabri/Labor 246,491 {14.1%)
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Largest Local Banks

Boston Five Cents Svgs
Boston Safe Deposit (1
Bank of Boston (32.5 B
First Mutual of Boston
The MA Company (1.5 Bi
New Bank of MNew Englan
Neworld Bank (1.3 Bil)
Shawmut Bank (8.6 Bil)
State Street Bank (11.

RADIQ BUSINESS INFORMA'

BOSTON

Colleges and Universities

(2.2 Bil)
0.7 Bil) Harvard (15,601)
il) Boston University (24,071)
(1.2 Bil) Northeastern (30,515)
1) Boston College (14,515)
d (15.5 Bil) U of Mass-Boston (11,018)
Babson College (3,040)
Bentley College (7,150)
Lesley College (5,500)
MIT (9,628)

7 Bil)

TION

Heavy Agency
Radio Users
Hill, Holliday
Cabot

Arnold

Pro Media
Houston

Major Daily Newspapers

Boston Globe
Boston Herald

COMPETITIVE MEDIA

Major Over the Air Tel

Total Full-Time Students:
Largest Local Source of
Radio Accounts Regional Dollars

178,971

NE Telephone
Boston Globe
McDonalds

Jordan Marsh
Jordan's Furniture
Stop & Shop

NN W

AM PN UN

418,000
283,000

765,000
227,000

. WBCN-F (AOR) $14,200,000 10. WVBF-F
. WXKS-F (CHR) 13,000,000 11. WBMX-F
. WRKO  (T) 10,900,000 12. WBOS-F
. WBZ (N/T) 10,700,000 13. WHDH
. WODS-F (0) 8,700,000 14. WCRB-F
. WSSH-F (SAC) 8,300,000 15. WEEI
. WZOU-F (CHR) 7,600,000 16. WCDJ-F
. WMJX AF (AC) 7,000,000 17. WFNX-F
. WZLX-F(CL AOR) 6,700,000 16. WXKS
19. WPLM-F
Qwner 20. WILD
Affiliated
Murdoch
Best Restaurants Best Hotels

Best

Jimmies (seafood)
Seasons

Military Bases

Ft. Devens (7,227)
Hanson AFB (1,900) ?

Unemployment

Jun
Dec
Sep
Sep
Aug
Aug
Aug
Aug
Jul
Jul
Jul
Jul

79:
82:
83:
84:
85:
86:
87:
88:
89:
90:
91:
92:
Highest Billing Stations

Legal Seafoods

evision

Armidas (Italian)
Union Oyster House

Four Seasons
Marriott Long

Wharf

Ritz Carlton
Boston Harbor

.0%
7%
2%
3%
.3%
3%
.5%
7%
.9%
6%
2%
.8%

NV WR N WWS Luun

(AC) $5,300,000
(AC) 4,200,000
(AOR) 3,400,000
(T) 3,100,000
(CL) 3,000,000
(SPRT) 2,800,000
(J/NAC)2,500,0C0
(AOR) 1,600,000
(BB) 1,400,000
(BB) 1,200,000
(B) 900,000

The Country Club
Salem CC
Brookline

Stowe Acres
Pleasant Valley

WBZ Boston 4 NBC Westinghouse Anthony's Pier 4 Winchester CC
WCVB  Bosten 5 ABC  Hearst Brae Burn
WFXT Boston 25 Fox Boston Celtics Myopia Hunt Club
WGBH Boston 2 PBS WEATHER DATA Charles River CC
WLVI Cambridge 56 Gannett
WHDH  Boston 7 CBS New England TV Elevation: 15
WQTV Boston 68 Monitor Annual Precipitation: 41.6 in.
WSBK Boston 38 Gillett Annual Snowfall: 41.9 in.
Average Windspeed: 12.6 (SW)
TOTAL
JAN JUL YEAR
Avg. Max. Temp: 35.9 81.4 58.7
Media Revenue Estimates Avg. Min. Temp: 22.5 65.1 43.8
% of Average Temp: 29.2 73.3 51.3
Revenue z Retail Sales
Miscellaneous Comments
Television $304,300,000 37.7 .0088
Radio 115,600,000 14.3 .0034 * Total TV revenue for ADI is estimated at $368,900,000.
Newspaper 352,000,000 43.6 L0102 Allocations were made to Worcester, Cape Cod, Manchester,
Qutdoor 36,000,000 4.5 .0010 and Portsmouth.
$807,900,000 .0234
* See Miscellaneous Comments Radio Revenue_Breakdown
NOTE: Use Newspaper and Outdoor estimates with caution.

Major Radio Station Sa.

Local 68.9% (+9%)
National 29.4% (-12%)
Network 1.7%  (-13%)

les Since 1988

1988 WJIB-F
1988 WRKO, WROR-F
1988 WBOS-F

1989 WDLW (Waltham)
1989  WSSH A/F

1989  WEEI

1989  WHDH

1991 WBOS-F

1992 WRCA (Waltham)
1992 WILX-F

1992  WHDH

1992 WSSH-F

1992 WCDJ-F

NOTE:

Trade equals 8.6% of

69% of revenue goes to FM stations

From NBC to Emmis

From RKO to Atlantic Ventures 28,300,000
From Sconnix to Ackerly 19,300,000

1,150,000
CANCELLED 39,000,000
Sold to Boston Celtics 8,000,000
Sold by Sconnix 14,000,000
From Ackerly to Granum 9,000,000

1,300,000
From Cook Inlet to Infinity 19,000,000
Sold to Atlantic Radio 3,000,000
From Noble to Granum 18,500,000

From Emmis to Greater Media 11,500,000

Some of these sales may not have been consummated.

$16,000,000 (E)

Manager's Comments
"The sales and marketing of IMA's is of great
In looking at examples of
'separate brands' owned by the same company in

concern to me.

other industries,

local - up 9% from 1991

I have serious issues with how

these 'brands' are/could be sold separately and/or

together.
erosion.”

IMA'S, SMA'S ETC,

WZLX-F and WBCN-F (Duopoly)

I see a dangerous potential for brand

(E) (D) WBOS-F and WSSH-F (Pending Duopoly)

(D) WMJX-F and WCDJ-F (Pending Duopoly)
(D) WRKO, WBMX-F and WXKS-F and WHDH (Pending fuopoly)
(D)

DUNCAN’S RADIO MARKET GUIDE
Copyright 1993
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1992 ARB Rank:
1992 MSA Rank: 64 {County)
1992 ADI Rank: New York ADI
FM Base Value: NA
Base Value % : NA

95 (Bridg. only)

REVENUE_HISTORY AND PROJECTIONS

Duncan Revenue Est:
Yearly Growth Rate (87-92): Negat

Projected Revenue Estimates:
Revenue per Capita:

Yearly Growth Rate (87-92): Negat
Projected Revenue per Capita:
Resulting Revenue Estimate:

Revenue as % of Retail Sales:
Mean % (87-92): .0025% - assigne
Resulting Revenue Estimate:

BRIDGEPORT (Fairfield County)

1992 Revenue: $19,400,000
$ NA Manager's Marke
Duncan's Radio Market Grade: II Average

Rev per Share Point:

Population per Station:

1992 Revenue Change:
Station Turnover:

87 88 89
21.8 23.1 23.0

ive - assigned rate of 4.4%

26.29 27.80 27.88
ive - assigned rate of 4,0%

.0030 .0031 .0030
d

POPULATION AND DEMOGRAPHIC ESTIMATES

Total Population {millions):
Retail Sales (billions):

Below-the-Line Listening Shares:

Unlisted Station Listening:
Total Lost Listening:

Available Share Points:

Number of Viable Stations:

Mean Share Points per Station:

Median Share Points per Station:

Rev. per Available Share Point:

Estimated Rev. for Mean Station:

Household Income: $52,365
Median Age: 35.9 years

Median Education: 12.5 years
Median Home Value: $150,400
Population Change (1991-1996):
Retail Sales Change (1991-1996):
Number of Class B or C FM's: 3
Revenue per AQH: $ NA

Cable Penetration: NA

COMMERCE AND INDUSTRY

Important Business_and Industries

87 88 89
.829 .831 .825
7.3 7.5 7.6

Not meaningful
because the ARB
shares do not
reflect the entire

Manager's Marke

51,688 (15)

+1.6% Mathematical Ma
NA
90 9 92 93
21.3 19.1 19.4
20.2
25.75 23.15 23.54
24.48
20.1
.0028  .0025 .0025
19.8

MEAN REVENUE ESTIMATE: 20,0

t Ranking {(current): 3.5
t Ranking (future) : 3.5

rket Grade: II Below Avg

21.1 22.0 23.0 24,0

25.46  26.48  27.54  28.64
20.9 21.6 22.4 23.3

20.5 21.3 21.8 22.8

20.8 21.6 22.4 23.4

90 A | 92 93
.827 .825  .824 .822
7.5 7.6 7.7 7.9 8

Confidence Levels

1992 Revenue Estimates: Normal
1993-1997 Revenue Projections:

COMMENTS

94 95 96 97

.820 .817 .815 .814
.2 8.5 8.7 9.1

Normal

county...
o Figures include all of Fairfield County...Market reports revenue
- to Miller, Kaplan and all major stations cooperate...Managers
expect 2% to 3% revenue increase in 1993...
Ethnic Income Age Education
Breakdowns (%) Breakdowns (%) Breakdowns_(%) Levels
-1.3% White 81.1 <15 15.7 12-24 19.9 Non High School
14.3% Black 8.8 15-30 19.0 25-54 53.3 Grad: 28.3
Hispanic 10.1 30-50 22.9 55+ 26.8
Other 0.0 50-75 21.5 High School Grad:
75+ 20.9 32.4

The above information is provided through the courtesy of

Ceollege 1-3 years:

Market Statistics, a division of Bill Communications. 15.4

Fortune 500 Companies

Forbes 500 Companies

College 4+ years:
23.9

Forbes Largest Private Companies

Metal Products
Clothing

Elect. Products
Ordinance

General Electric (5)
Xerox (22)

Union Carbide {(66)
Champion Int} {105)

Caldor

Citizens Utilities
General Re

GTE

Pitney Bowes (137)
0lin (191)

Northeast Bancorp
Peoples Bank

Deloitte & Touche {(58)
Ethan Allen (240)
Cinterlaken Capital (35)
Lexmark International (57)
Service America {164)
Silgan (237)

Tosco (212) Pittston
General Signal (251) US Surgical
Duracell Intl (260) UST Inc.
Bowater {285)
First Brans (321)
and more .
INC 500 Companies Employment Breakdowns
Diavon Systems (16) By Industry (SIC): By Occupation:
1. Health Services 18,368 {(9.4%) Manag/Prof. 60,724 {29.6%)
2. Business Services 12,783 {6.6%) Tech/Sales/Admin. 64,961 {(31.6%)
3. Eating and Drinking Places 9,690 (5.0%) Service 21,900 (10.7%)
4. Machinery, except Electrical 8,479 (4.4%) Farm/Forest/Fish 1,659  ( .7%)
5. Wholesale Trade-Durable Goods 7,707 {(4.0%) Precision Prod. 23,549 {11.5%)
6. Engineering & Mngmnt Svcs 6,377 {3.3%) Oper/Fabri/Labor 32,737 {15.9%)
7. Food Stores 6,279 (3.2%)
8. Miscellaneous Retail 6,138 (3.2%)
9. Special Trade Contractors 6,087 {(3.1%)
10. Electreonic & Electric Equip 5,886 (3.0%)

Total Metro Employees: 194,85
Top 10 Total Employees: 87,79

DUNCAN’'S RADIO MARKET GUIDE
Copyright 1993
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BRIDGEPORT (Fairfield County)

Largest Local Banks Colleges and Universities Military Bases Unemployment
Mechanics & Farmers Svgs (1.3 Bil) University of Bridgeport (4,278) Jun 79: 6.0%
CityTrust (2.0 Bil) Sacred Heart University (4,500) Dec 82: 7.9%
People's Bank (6.9 Bil) Sep 83: 6.4%
Connecticut Bational (N/A) Sep 84: 5.0%
Aug 85: 6.4%
Aug 86: 4.9%
Total Full-Time Students: 8,420 Aug 87: 3.8%
Aug 88: 3.3%
RADIQ BUSINESS INFORMATION Jul 89: 4.7%
Jul 90: 6.4%
Heavy Agency Largest Local Source of Jul 91: 7.8%
Radio Users Radio Accounts Regional Dollars Highest Billing Stations Jul 92: 8.5%
Davidoff Conn. Lottery Hartford 1. WEZIN-F (SAC) $4,500,000
Shafer SNET Boston 2. WEBE-F (AC) 4,000,000
Jay CBT 3. WNLK/WEFX-F (-) 2,300,000
4., WINE/WRKI-F (-) 2,200,000
5. WLAD/WDAQ-F (-) 1,900,000
6. WICC (Fs) 1,800,000
7. WSTC/WKHL-F (-) 1,700,000
8. WGCH (Fs) 800,000
Major Dailv Newspapers AM PM SUN Owner
Bridgeport Post 65,000 89,838
Best Restaurants Best Hotels Best Golf Courses
Le Chamboard Inn at Mill River Stanwich Club
COMPETITIVE MEDIA Inn at Mill River Westin (Greenwich)
Stamford Sheraton Brooklawn (Frfld)
Major Over the Air Television Wee Burn (Darien)
Richter Park
See New York Woodway (Darien)
WEATHER DATA
See New York for an approximation.
Media Revenue Estimates
% of Average Temp:
Revenue S Retail Sales
Miscellaneous Comments
Television $41,000,000 31.2 .0053
Radio 19,400,000 14.8 .0025 *Bridgeport is part of the New York ADI. TV revenue is an
Newspaper 64,000,000 48.7 .0083 estimate of Bridgeport's share of ADI's total revenue.
Outdoor 7,000,000 5.3 .0009
$131,400,000 .0170 Radio Revenue Breakdown
* See Miscellaneous Comments Local 80.5% (+2.5%)

Naitonal  19.5% (-3.1%)
NOTE: Use Newspaper and Outdoor estimates with caution.

Major Radio Station Sales Since 1988

1989 WICC From Tribune Co. to WIN/ML 6,250,000
1989  WJIBX 550,000
1990  WCUM 37.5% sold 135,000
1990  WINE/WRKI-F Sold by Home News (cancelled) 5,500,000
1991 WCUM (75%) 375,000
1992  WINE, WRKI-F (Danbury) 3,350,000

From Home News to Gary Starr
1992 WSTC, WQQQ-F (Stanford) From Chase to Subotnick 4,150,000
1992 WDJZ 200,000

NOTE: Some of these sales may not have been consummated.

DUNCAN’S RADIO MARKET GUIDE
Copyright 1993
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BUFFALO - NIAGARA FALLS

1992 ARB Rank: 41 1992 Revenue: $30,000,000

1992 MSA Rank: 52 - Buffalo
197 - Ni. Falls
1992 ADI Rank: 38

Rev per Share Point: $346,821
Population per Station: 47,18
1992 Revenue Change: +4.2%

FM Base Value: $3,600,000 Station Turnover: 0%
Base Value %: 12.0%
REVENUE HISTORY AND PROJECTIONS

87 88 89 90
Duncan Revenue Est: 25.8 27.5 28.1 30.3

Yearly Growth Rate (87-92): 3.1% (assigned rate of 4.4%)

Projected Revenue Estimates:

Revenue per Capita: 21.68
Yearly Growth Rate (87-92): 3.4%
Projected Revenue per Capita:

Resulting Revenue Estimate:

Revenue as % of Retail Sales: .0037

Mean % (87-92): .00363%
Resulting Revenue Estimate:

POPULATION AND DEMOGRAPHIC ESTIMATES

87
Total Population (millions): 1.19
Retail Sales (billions): 6.9
Below-the-Line Listening Shares: 3.2%
Unlisted Station Listening: 10.3%
Total Lost Listening: 13.5%
Available Share Points: 86.5

Number of Viable Stations: 13

Mean Share Points per Station: 6.7

Median Share Points per Station: 6.5

Rev. per Available Share Point: $346,821
Estimated Rev. for Mean Station: $2,323,699

Household Income: $ 27,650

Median Age: 35.1 years

Median Education: 12.4 years

Median Home Value: $ 75,900

Population Change (1991-1996): -1.0%
Retail Sales Change {1991-1996): 33.0%
Number of Class B or C FM's: 10 + 1 = 11
Revenue per AQH: $18,715

Cable Penetration: 66%

COMMERCE AND INDUSTRY

23.30  23.61 25.46

.0038  .0036 .0037

MEAN REVENUE ESTIMATE:

1 (21)

26.11

.0035

Manager's Market Ranking (current): 3.0
Manager's Market Ranking (future) : 3.7

30.0

25.42

.0035

Duncan's Radio Market Grade: I Below Avg

Mathematical Market Grade: I Below Avg
93 94 95 96 97
31.3 32.7 34.1 35.6 37.2
26.28 27.18 28.10 29.06 30.04
31.0 32.1 32.9 34.0 35.1
32.3 34.1 37.0 40.3 43.1
31.5 33.0 34.7 36.6 38.5
93 94 95 96 97
1.18 1.18 1.17 1.17  1.17
8. 4 10.2 11.1 11

Confidence Levels

1992 Revenue Estimates:

N

ormal

1993-1997 Revenue Projections: Normal

COMMENTS

Market reports revenue to Hungerford...All major stations report

except WBLK and estimates were made...

revenue increase in 1993...

Ethnic
Breakdowns_ (%)

White 88.
Black 9.
Hispanic 1.
Other 0.

e on

Income

Breakdowns (%)

Age
Breakdowns (%)

Managers predict 2% to 3%

Education
Levels

<15
15-30
30-50
50-75
75+

27.1
27.5
28.1
13.2

4.1

12-24 21.0
25-54 49.3
55+ 29.7

The above information is provided through the courtesy of
Market Statistics, a division of Bill Communications.

Non High School
Grad: 34.6

High School Grad:
36.3

College 1-3 years:
14.6

College 4+ years:

14.5
Important Business and Industries Fortune_ 500 Companies Forbes 500 Companies Forbes Largest Private Companies
Iron and Steel Mark IV Industries (349) First Emprie State Delaware North Companies
Chemicals Goldome Peter J. Schmitt (165)
Fabricated Metals Rich Products (361)
Food Products
Optical Instruments
Carbon/Graphite Products
INC 500 Companies Employment Breakdowns
D.D.F Transportation By Industry (SIC): By Occupation:
(174)
HazMat Environment Group 1. Health Services 56,029 {12.6%) Manag/Prof. 112,175 (21.7%)
(339) 2. Eating and Drinking Places 31,963 (7.2%) Tech/Sales/Admin. 158,366 (30.7%)
3. Business Services 20,703 (4.6%) Service 72,054  (14.90%)
4. Machinery, except Electrical 19,981 {4.5%) Farm/Forest/Fish 4,697 ( 0.9%)
5. Food Stores 18,426 {4.1%) Precision Prod. 64,465 (12.4%)
6. Wholesale Trade-Non Durable 16,854 {3.8%) Oper/Fabri/Labor 104,588 (20.3%)
7. Special Trade Contractors 13,151 {3.0%)
8. Miscellaneous Retail 12,863 (2.9%)
9. Social Services 11,587 (2.6%)
10. Engineering & Mngmnt Svcs. 11,442 {(2.6%)
Total Metro Employees: 445,619
Top 10 Total Employees: 212,999 {47.8%)

DUNCAN'S RADIO MARKET GUIDE
Copyright 1993
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Largest Local Banks

Key Bank (1.3 Bil)

BUFFALO - NTAGARA FALLS

Colleges and Universities

SUNY-Buffalo (24,678)

Military Bases

Unemployment

Dec 82: 12.9%

Manufacturers and Traders Canusuis (4,693) Sep 83: 10.4%
(4.1 Bil) Daemen College (1,962) Sep 84: 9.8%
Marine Midland (16.3 Bil) Medaille College (1,105) Aug 85: 6.72
Niagara Univ. (3,065) Aug 86: 7.0%

SUNY College @ Buffalo (12,142) Aug 87: 5.2%

Aug 88: 4.8%

Total Full-Time Students: 48,091 Jul 89: 5.8%

RADIO BUSINESS INFORMATION Jul 90: 4.7%
Jul 91: 6.3%

Heavy Agency Largest Local Source of Jul 92: 7.%

Radio Accounts Regional Dollars

Radio Users

Highest Billing Stations

Healy, Schutte Tops Supermarkets

Levy, King Hills Dept. Stores 1. WGEF, WUFX, $4,600,000
Ellis Singer Pepsi WXBX (AOR)

McDonalds 2. WYRK-F (C) 3,600,008

vValu Home Centers 3. WKSE-F (CHR) 3,500,008

4. WBEN (FS) 3,100,008

5. WHTT-F (0) 3,000,008

6. WIYE-F (SAC) 2,500,000

7. WMIQ-F (AC) 2,300,006

Major Daily Newspapers AM PM SUN Quner 8. WGE (N/T) 2,100,000

9. WBUF-F (AC) 1,700,000

Buffalo News 289,000 (AD) 383,000 Berkshire Hathaway 10. WBLK-F (B) 1,500,000

11. WECK (BB) 500,000

Best Restaurants Best Hotels Best Golf Courses

Chef (Italian) Hyatt Sheridan Park
COMPETITIVE MEDIA Rue Franklin (French) Marriott Buffalo CC

Olivers (French) Crag Burn
Major Over the Air Television Manny's

Fanny's

WGRZ Buffalo 2 NBC Tak

WIVB  Buffalo 4 CBS  King World
WKBW  Buffalo 7 ABC  Queen City
WNED Buffalo 17 PBS

WUTV Buffalo 29 Fox Act TII
WNEQ Buffalo 23 PBS

WEATHER DATA

Elevation: 705

Annual Precipitation: 35.2 in.
Annual Snowfall: 88.6 in.
Average Windspeed: 12.3 (W)

TOTAL
JAN JUL YEAR
Avg. Max. Temp: 29.8 79.5 55.0
Media Revenue Estimates Avg. Min. Temp: 17.6 60.7 39.1
% of Average Temp: 23.7 70.1 47.1
Revenue z Retail Sales
Television $89,000,000 40.7 .0105
Radio 30,000,000 13.7 .0035 Radio Revenue Breakdown
Newspaper 92,000,000 42.0 .0108
Outdoor 7,800,000 3.6 0009 Local 77.4%  (+4%)
$218,800,000 .0257 National 20.8% (+0%)

Network 1.8% (+14%)
NOTE: Use Newspaper and Outdoor estimates with caution. Trade equals 11.2% of local - up 1% in 1992.
LMA'S, SMA'S ETC.

WGRF-F/WUFX-F/WXBX

Major Radio Station Sales Since 1988 (call the "Rock network')

1988 WBMW-F (Wethersfield) Sold to Casciani 1,265,000

1989  WJYE-T Sold to Williams 6,000,000
1989  WECK 600,000
1989 WGKT, WPHD-F Sold to Metroplex 6,400,000

79292999

1990  WECK/WJYE-F Sold to Ralph Guild

NOTE: Some of these sales may not have been consummated.

DUNCAK'S RADIO MARKET GUIDE
Copyright 1993
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CANTON
1992 ARB Rank: 114 1992 Revenue: $8,000,000 Manager's Market Ranking (current): 2.5
1992 MSA Rank: 125 Rev per Share Point: $166,667 Manager's Market Ranking (future) : 3.3
1992 ADI Rank: Cleveland ADI Population per Station: 54,500 (6) Duncan's Radio Market Grade: III Average
FM Base Value: $1,900,000 1992 Revenue Change: +1.4% Mathematical Market Grade: III Average
Base VYalue % : 23.8% Station Turnover: 0%
REVENUE HISTORY AND PROJECTIONS
87 88 89 90 N 92 93 94 95 96 97
Duncan Revenue Est: 7.5 7.7 7.9 8.2 7.9 8.0
Yearly Growth Rate (87-92): 4.0% - assigned
Projected Revenue Estimates: 8.3 8.6 9.0 9.4 9.7
Revenue per Capita: 18.52 19.06  19.41 20.81 20.00 20.20
Yearly Growth Rate (87-92): 2.6% - assigned
Projected Revenue per Capita: 20.73 21.26 21.82 22.38 22.97
Resulting Revenue Estimate: 8.2 8.4 8.7 8.9 9.1
Revenue as % of Retail Sales: .0031 .0032 .0033 .0031 .0028 .0027
Mean ¥ (87-92): .00303% (.0027% - assigned)
Resulting Revenue Estimate: 8.4 8.9 9.7 10.5 10.8
MEAN REVENUE ESTIMATE: 8.3 8.6 9.1 9.6 9.9
POPULATION AND DEMOGRAPHIC ESTIMATES
88 89 90 N 92 93 94 95 96 97
Total Population (millions): .405 .404 407 .394 .395 .396 .396 .397 .397 .398 .398
Retail Sales (billions): 2.4 2.4 2.4 2.6 2.8 2.9 3.1 3.3 3.6 3.9 4.0
Below-the-Line Listening Shares: 37.1% NOTE: WQXK-F is Confidence Levels
Unlisted Station Listening: 14.9% treated as an
Total Lost Listening: 52.0% "above-the-line" 1992 Revenue Estimates: Below Normal
Available Share Points: 48.0 stations for these 1993-1997 Revenue Projections: Below Normal
Number of Viable Stations: 6 calculations.
Mean Share Points per Station: 8.0 COMMENTS
Median Share Points per Station: 8.9
Rev. per Available Share Point: $166,667 Market does not report revenue... Managers predict 3% to 4%
Estimated Rev. for Mean Station: $1,333,333 revenue increase in 1993...
Household Income: $28,884
Median Age: 35.5 years Ethnic Income Age Education
Median Education: 12.4 years Breakdowns (%) Breakdowns (%) Breakdowns (%) Levels
Median Home Value: $58,900
Population Change (1991-1996): 0.6% White 93.4 <15 27.3 12-24 20.9 Non High School
Retail Sales Change (1991-1996): 139.4% Black 5.9 15-30 30.0 25-54 50.6 Grad: 32.9
Number of Class B or C FM's: 4 Hispanic 0.7 30-50 29.8 55+ 28.5
Revenue per AQH: $15,310 Other 0.0 50-75 10.1 High School Grad:
Cable Penetration: NA 75+ 2.8 45.0

COMMERCE AND INDUSTRY

The above information is provided through the courtesy of
Market Statistics, a division of Bill Communications.

College 1-3 years:
11.1

College 4+ years:

11.0
Important Business and Industries Fortune 500 Companies Forbes 500 Companies Forbes Largest Private Companies
Steel Timken (242) Republic Engineered Steels (302)
Appliances
Engines

Ball and Roller Bearings
Ceramic Tiles

INC 500 Companies

Formu-3 International
(14)

Power Resources Operating
(158)

-

Employment Breakdowns

By Industry (SIC): By Occupation:

1. Health Services 15,701 (10.8%) Manag/Prof.

2. Primary Metal Ind. 11,297 (7.8%) Tech/Sales/Admin.
3. Eating and Drinking Places 10,991 (7.6%) Service

4. Food Stores 6,584 (4.5%) Farm/Forest/Fish
5. Machinery, Except Electrical 5,739 (4.0%) Precision Prod.
6. Business Services 5,595 (3.9%) Oper/Fabri/Labor
7. Wholesale Trade-Durable Gds 5,434 (3.8%)

8. Fabricated Metal Prdcts 5,248 (3.6%)

9. Rubber & Misc. Plastics 4,552 (3.1%)

0. Special Trade Contractors 4,214 (2.9%)

Total Metro Employees: 144,836
Top 10 Total Employees: 75,355 (52.0%)

DUNCAN'S RADIO MARKET GUIDE

Copyright 1993

33,920 (20.0%)
45,771 (26.9%)
20,684  (12.2%)
1,803  ( 1.1%)
22,853  (13.4%)
44,822 (26.4%)
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Largest Local Banks

CANTON

Colleges and Universities

Military Bases

Unemployment

Central Trust (1.0 Bil) Walsh College (1,458) Jun 79: 5.5%
Ameritrust (NA) Malone College (1,563) Dec 82: 13.7%
Society Bank (NA) Sep 83: 12.3%
United National (388 Mil) Sep 84: 9.8%
National City Bank (NA) Aug 85: 10.0%
Aug 86: 9.3%
Total Full-Time Students: 5,475 Aug 87: 7.8%
Aug 88: 6.0%
RADIO BUSINESS INFORMATION Jul 89: 5.8%
Jul 90: 5.4%
Heavy Agency Largest Local Source of Jul 91: 7.2%
Radio Users Radio_Accounts Regional Dollars Highest Billing Stations Jul 92: 7.5%
Crowl Citizen's Savings Cleveland 1. WHBC (FS) $2,000,000
Wern, Rausch Miller Beer Akron 2. WHBC-F (SAC) 1,600,000
SBA Peoples Drugs Columbus 3. WRQK-F (AOR) 1,500,000
First American Bank 4. WZKL-F (0) 1,300,000
WQXK-F - See Youngstown
Major Daily Newspapers AM PM SUN Qwner
Canton Repository 59,000 75,669 Thomson
Best Restaurants Best Hotels Best Golf Courses
Benders (seafood) Sheraton Bzlden
COMPETITIVE MEDIA Kurt's Inn Parke
Newmarket Hilton
Major Over thz Air Television
WDLI Canton 17 Trinity
WOAC Canton 67 Media Central
WEATHER DATA
Others - See Cleveland
NO WEATHER DATA AVAILABLE
Media Revenue Estimates
% of
Revenue b4 Retail Sales
Miscellaneous Comments
Television $15,500,000 30.4 .0053
Radio 8,000,000 15.7 L0027 * Split ADI with Cleveland and Akron. TV revenue is estimate of
Newspaper 25,000,000 49.0 .0086 Canton's share. Total TV revenue for ADI is estimated at
OQutdoor 2,500,000 4.9 .0009 $159,000,000.
$51,000,000 L0175
* See Miscellaneous Comments
NOTE: Use Newspaper and Outdoor estimates with caution.

Major Radio Station Sales Since 1988

1989  WINW, WRQK-F 3,600,000

NOTE: Some of these sales may not have been consummated.

DUNCAN'S RADIO MARKET GUIDE
Copyright 1993
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1992 ARB Rank: 85

1992 MSA Rank: 98

1992 ADI Rank: 105

FM Base Value: $1,600,000
Base Value % : 13.3%

REVENUE HISTORY AND PROJECTIONS

Duncan Revenue Est:
Yearly Growth Rate (87-92):
Projected Revenue Estimates:

Revenue per Capita:

Yearly Growth Rate (87-92):
Projected Revenue per Capita:
Resulting Revenue Estimate:

Revenue as % of Retail Sales:

Mean % (87-92): .00325% (89-92 only)

Resulting Revenue Estimate:

POPULATION AND DEMOGRAPHIC ESTIMATES

Total Population (millions):
Retail Sales (billions):

Below-the-Line Listening Shares: 1.6% Confidence Levels
Unlisted Station Listening: 9.6%

Total Lost Listening: 11.2% 1992 Revenue FEstimates:
Available Share Points: 88.8

Number of Viable Stations: 14
Mean Share Points per Station: 6.3

Median Share Points per Station: 5.3
$131,756
Estimated Rev. for Mean Station: $830,068

Rev. per Available Share Point:

Household Income: $ 27,801
Median Age: 29.9 years
Median Education: 12.4 years
Median Home VYalue: $76,500

Population Change (1991-1996): 7.5% 70.
Retail Sales Change (1991-1996): 25.2% Black 28.
Number of Class B or C FM's: 7 + 1 = 1.

0.

Revenue per AQH: $19,180
Cable Penetration: 52%

COMMERCE AND INDUSTRY

Important Business and Industries

CHARLESTON, SC

1992 Revenue: $11,700,000

Rev per Share Point: $131,756
Population per Station: 23,406 (18)
1992 Revenue Change: -2.5%

Station Turnover: 28.5%

Manager's Market Ranking {current): 2.5

Manager's Market Ranking (future) : 3.5

Duncan's Radio Market Grade:
Mathematical Market Grade:

87 88 89 90 N 92

10.7 11.3 11.0 11.4 12.0 11.
4.8% - assigned

21.44 22,76  21.40 22.09 22.90 22.20

4.,7% - assigned

.0037 .0038 .0033 L0032 .0033  .0032

MEAN REVENUE ESTIMATE:

88 89 90 N 92
.499 .514 .514 .516 .524 .527
2.9 3.1 3.3 3.6 3.6 3.7

12.

I11 Average
I11 Below Avg

23,24  24.34 25,48 26.68 27.93
12.4 13.2 14.0 15.0 15.8

7 13.3 14.0 14.6 15.3

12.5 13.1 13.8 14.6 15.3

3.9

9 94 95 %
.534 . 541 .550 . 564 . 565
4.1 4.3 4.5 4.7

Below Normal
1993-1997 Revenue Projections: Below Normal

COMMENTS - Market reports to Miller, Kaplan...A very difficult
market to figure out...nothing seems to add up correctly...some

increase in 1993,

managers figure total revenue is closer to $13,500,000 or so...
use these figures with caution...

Ethnic Income Age Educatien
Breakdowns (%) Breakdowns (%) Breakdowns (%) Levels
White 0 <15 30.3 12-24 25.8 Non High School
4 15-30 31.5 25-54 55.1 Grad: 36.7
8 Hispanic 4 30-50 35.0 55+ 19.1
Other 2 50-75 10.4 High Schoel Grad:
75+ 2.9 32.2

The above information is provided through the courtesy of

College 1-3 years:

Market Statistics, a division of Bill Communications. 16.0

Fortune 500 Companies

Forbes 500 Companies

College 4+ years:
15.1

Forbes Largest Private Companies

Managers predict 4% to 6% revenu

Textiles

Machinery

Military

Gum and Wood Chemicals

NC 500 Companies

Employment Breakdowns

By Industry (SIC):

1. Eating and Drinking Places 14,972 {10.4%)
2. Health Services 14,666 (10.2%)
3. Special Trade Contractors 6,776 (4.7%)
4. Food Stores 6,620 (4.6%)
5. Business Services 6,540 (4.6%)
6. Automotive Dealers 4,930 (3.4%)
7. Wholesale Trade-Durable Goods 4,375 {3.1%)
8. General Merchandise Stores 4,265 (3.0%)
9. Transportation Equipment 4,214 (2.9%2)
10. Miscellaneous Retail 4,209 (2.9%2)

DUNCAN'S RADIO MARKET GUIDE

Copyright 1993

Total Metro Employees: 143,368

Top 10 Total Employees: 71,567 (49.9%)

By Occupation:

Manag/Prof. 36,257 (22.0%)
Tech/Sales/Admin. 49,310 {30.0%)
Service 22,587 (13.7%)
Farm/Forest/Fish 2,714 { 1.6%)
Precision Prod. 25,443 {15.5%)
Oper/Fabri/Labor 28,389 (17.2%)
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Largest Local Banks

CHARLESTON, SC

Colleges and Universities

Military Bases

Unemployment

Nations Bank The Citadel (3,670) Charleston AFB (5,376) Jun 79: 5.9%
South Carolira National (6.9 Bil) Charleston Southern Univ. (1,999) Charleston Naval (18,806) Dec 82: 8.1%
Medical University of SC (2,219) Beaufort MCAS (4,838) Sep 83: 8.4%
Charlest. So. Univ. (2,158) Aug 84: 12.0%
College of Charleston (7,726) Aug 85: 4.4%
Trident College (9,500) Aug 86: 4.7%
Aug 87: 3.6%
Total Full-Time Students: 12,699 Aug 88: 4.1%
RADIO BUSINESS INFORMATION Jul 89: 3.8%
Jul 90: 3.5%
Heavy Agency Largest Local Source of Jul 91: 4.5%
Radio Users Radio_Accounts Regional Dollars Highest Billing Stations Jul 92: 6.0%
Brandham, Hanilton Budweiser Atlanta 1. WEZL-F (C) $2,400,000 10. WYBB-F (CL.AOR) $473,000
Ad South Reed Toyota/Chevy Charlotte 2. WAVF-F (AOR) 1,700,000 11. WDXZ-F (B) 323,000
Pro Media Southern Bell Columbia 3. WSSX-F (CHR) 1,450,000
4. WXTC-F (AC) 1,300,000
5. WWWZ-F (B) 1,200,000
6. WBUB-F (C) 1,100,000
7. WTMA  (N/T) 1,000,000
8. WXLY-F (AC) 700,000
9. WSUY-F (AC) 600,000
Major Daily Mewspapers AM PM SUN Owner
Charleston Post & Courier 72,000 35,000 136,000
Best Restaurants Best Hotels Best Golf Courses
RB's (seafood) Omni-Charleston Wild Dunes
COMPETITIVE MEDIA Phillipe Million (French) Place Seabrook
Bakers Cafe Vendue Inn Kiawah Island
Major Over tne Air Television Garibaldi (French) Mills House (Ocean Course)
Carolina's Lodge Alley
WCBD Charleston 2 ABC Media General Magnolias Middletown Inn
WCIV  Charleston 4 NBC Allbritton Planters Inn
WCSC Charleston 5 CBS GE Capital WEATHER DATA
WTAT Charleston 24 Fox Act III
WITV  Charleston 7 PBS Elevation: 40
WCTP Charleston 36 Annual Precipitation: 48.8 in.
Annual Snowfall: 0.3 in.
Average Windspeed: 8.8 (NNE)
TOTAL
JAN JUL YEAR
Avg. Max. Temp: 59.8 89.1 75.4
Media Revenue Estimates Avg. Min. Temp: 37.3 71.2 54.0
% of Average Temp: 48.6 80.2 64.7
Revenue z Retaijl Sales
Manager's Comments
Television $27,900,000 39.1 .0075
Radio 11,700,000 16.4 .0032 "Duopoly will provide the opportunity to consolidate ownership
Newspaper 29,300,000 41.0 .0079 and formats in Charleston. When it occurs, Charleston will
Outdoor 2,500,000 3.5 .0007 develop as a very good radio market. It will have growth,
$71,400,000 .0193 industry cooperation, and the pleasure of the low country."
NOTE: Use Newspaper and Outdoor estimates with caution.

Major Radio Station Sales Since 1988

1989
1989
1989

1990
1990
1990
1990

1991
1991
1991

1992
1992

Local 83.8%7 (+5.3%)
National 16.2% (-2.3%)

WSSX-F and WSSP-F (formally WUIM-F)

WTMA/WSUY-F and WDXZ-F (Duopoly)

1988 WYBB-F (Folly Beach) Sold to Lynn Martin $2,000,000
WTMA Sold to Faircom 575,000 IMA'S, SMA'S ETC.
WQIZ, WKQB-F (St. George) (cancelled) 2,450,000
WMGL-F (Ravenal) 2,400,000
WEZL-F and WXLY-F
WQIZ/WKQB-F (St. George) Sold to Buddy Barton 1,500,000
WKCN/WDXZ-F Sold by Caravelle 2,000,000
WSUY-F 51% sold 500,000
WEZL-F From John Price to Apollo 8,100,000
WJIYQ-F (CANCELLED) 830,000
WQIZ WKQB-F 1,200,000
WMGL-F 400,000
WMGL-F (Ravenal) 400,000
WVVO, WDXZ-F Sold out of receivership 900,000
WDXZ-F Sold to owners of WTMA/WSUY-F 900,000

1992

NOTE:

Some of these sales may not have been consummated.

DUNCAN’S RADIO MARKET GUIDE
Copyright 1993
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1992 ARB Rank: 153
1992 MSA Rank: 177
1992 ADI Rank:
FM Base Value:
Base Value % :

$1,300,000
16.0%

REVENUE HISTORY AND PROJECTIONS

55 (W/Huntington)

CHARLESTON, WV

Duncan Revenue Est:
Yearly Growth Rate (87-92):

Projected Revenue Estimates:

Revenue per Capita:
Yearly Growth Rate (87-92):

Projected Revenue per Capita:

Resulting Revenue Estimate:

Revenue as % of Retail Sales:

Mean % (87-92):
Resulting Revenue Estimate:

.0043% - assigned

POPULATION AND DEMOGRAPHIC ESTIMATES

Total Population (millions):

Retail Sales (billions):

Below-the-Line Listening Shares:

Unlisted Station Listening:
Total Lost Listening:

Available Share Points:

Number of Viable Stations:

Mean Share Points per Station:

8

Median Share Points per Station: 7.4

Rev. per Available Share Point:

$ 93,750

Estimated Rev. for Mean Station: $1,012,500

Household Income: $26,764
Median Age: 36.7 years
Median Education: 12.4 years

Median Home Value: $60,000

Population Change (1991-1996):
Retail Sales Change (1991-1996):

Number of Class B or C FM's:

Revenue per AQH: $27,458
Cable Penetration: 68%

COMMERCE AND INDUSTRY

Important Business and Industries

Market does not report revenue...

revenue increase in 1993...

Ethnic Income
Breakdowns (%) Breakdowns (%)
1.1% White 94.2 <15 31.4
36.8% Black 5.3 15-30 30.5
5+1=6 Hispanic 0.3 30-50 25.7
Other 0.2 50-75 9.4
75+ 3.0

Age
Breakdowns (%)

Education

Levels

12-24 19.7
25-54 50.8
55+ 29.5

The above information is provided through the courtesy of
Market Statistics, a division of Bill Communications.

Fortune 500 Companies

Forbes 500 Companies

Forbes Largest Private Companies

1992 Revenue: $8,100,000 Manager's Market Ranking (current): 2.4
Rev per Share Point: $93,750 Manager's Market Ranking (future) : 3.0
Population per Station: 17,433 (12) Duncan's Radio Market Grade: NA
1992 Revenue Change: -5.8% Mathematical Market Grade: IV Average
Station Turnover: 37.5%
87 88 89 90 91 92 93 94 95 96 97
8.1 8.4 8.6 8.9 8.6 8.1
4.2% (after 1993)
.7 8.0 8.4 8.7 9.1
31.76  33.07 34.40 35.74  34.40 32.27
3.3% (after 1993)
30.68 31.69  32.74  33.82  34.93
7 8 8.3 8.6 8.8
.0046 .0046 .0046 .0048 .0047 .0043
g5 9.0 9.9 10.8 1.2
MEAN REVENUE ESTIMATE: 8.0 8.3 8.9 9.4 9.7
87 88 89 90 91 92 93 94 95 96 97
.255 .254 .250 .249 .250 .251 .251 .252 .252 .253 .253
1.75 1.82 1.89 1.85 1.83 1.90 .98 2.1 2.3 2.5 2.6
0.6% Confidence Levels
13.0%
13.6% 1992 Revenue Estimates: Below normal
86.4 1993-1997 Revenue Projections: Below normal
10.8 COMMENTS

Managers predict 3% to 4%

Non High School

Grad:

High School Grad:
37.4

College 1-3 years:
12.6

College 4+ years:
14.7

35.3

Coal, 0il
Chemicals
Government
Mining Equipment

INC 500 Companies

-

Employment Breakdowns

By Industry (SIC):

[=JRVo T B I R P R

. Health Services

. Eating and Drinking Places

. Wholesale Trade-Durable Goods
. Chemicals and Allied Products
. Business Services

. Food Stores

. Electric Services

. General Merchandise Stores

. Heavy Construction

. Automotive Dealers

Total Metro Employees:
Top 10 Total Employees:

DUNCAN'S RADIO MARKET GUIDE

Copyright 1993

11,044
6,475
5,123
4,290
4,062
3,564
3,267
3,046
2,836
2,497

82,971
46,204

(13.3%)
(7.8%)
(6.2%)
(5.2%)
(4.9%)
(4.3%)
(3.9%)
(3.7%)
(3.4%)
(3.0%)

(55.7%)

McJunkin (334)

By Occupation:

Manag/Prof.
Tech/Sales/Admin.
Service
Farm/Forest/Fish
Precision Prod.
Oper/Fabri/Labor

25,596
37,927
12,548

575
17,583
17,505

(22.
(34.
(11.

(15.
(15.

9%)
0%)
2%)

.5%)

7%)
7%)
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CHARLESTON, WV

Largest Local Banks Colleges and Universities Military Bases Unemployment
Nat. Bank of Commerce (448 Mil) University of Charleston (1,448) Jun 79: 5.7%
One Valley (1.0 Bil) Dec 82: 11.5%
Charleston National (455 Mil) Sep 83: 13.6%
Sep 84: 4.9%
Aug 85: 9.7%
Aug 86: 9.3%
Total Full-Time Students: 3,856 Aug 87: 8.2%
Aug 88: 8.2%
RADIO BUSINESS INFORMATION Aug 89: 4.9%
Jul 90: 5.1%
Heavy Agency Largest Local Source of Jul 91: 7.6%
Radio Users Radio_Accounts Regional Dollars Highest Billing Stations  Jul 92: 8.7%
Willard & Agee McDonalds Columbus 1. WQBE AF (C) $2,000,000
Falgren Hills Dept. Stores Cincinnati 2. WVAF-F (AC) 1,200,000
Go Mart Pittsburgh 3. WKLC-F (AOR) 1,100,000
Super Chevy WVSR-F  (CHR) 1,100,000
5. WCHS (FS) 750,000
6. WLZT-F (0) 600,000
7. WVNS-F (0) 500,000
8. WBES-F (SAC) 300,000
Major Daily Newspapers AM PM SUN Qwner
Charleston Gazette 34,000
Charleston Mail 39,000 Thomson
Charleston Gazette-Mail 105,126
JoA
Best Restaurants Best Hotels Best Golf Courses
Chilton House (French) Charleston House
COMPETITIVE MEDIA Tarragon Room Marriott
(continental)
Major Over the Air Television Tidewater
Wellington's
WCHS Charleston 8 ABC Heritage
WVAH  Charleston 1 Fox Act III
WOWK Huntington 13 CBS Gateway WEATHER DATA
WSAZ  Huntington 3 NBC Lee
WTSF Ashland, KY 61 Elevation: 939
Annual Precipitation: 43.7 in.
Annual Snowfall: 28.8 in.
Average Windspeed: 6.5 (W)
TOTAL
JAN JUL YEAR
Avg. Max. Temp: 43.6 85.6 66.0
Media Revenu= Estimates Avg. Min. Temp: 25.3 64.6 44 . 4
% of Average Temp: 34.5 75.0 55.2
Revenue 4 Retail Sales
Miscellaneous Comments
Television $21,000,000 40.6 .0110
Radio 8,100,000 15.7 L0043 * Split ADI with Huntington. This figure represents Charleston's
Newspaper 21,000,000 40.6 .0110 share. Total revenue for the ADI is estimated at $40,100,000.
Outdoor 1,600,000 3.1 . 0008
$51,700,000 L0271
LMA'S, SMA'S ETC.
* See Miscellaneous Comments
WQBE-F and WLZT-F
NOTE: Use Newspaper and Outdoor estimates with caution. WCHS, WVNS-F and WCAW, WVAF-F (Pending Duopoly)
Major Radio Station Sales Since 1988
1990  WBES-F (Dunbar) $ 1,100,000
1990 WVSR A/F Sold by Ardman 4,000,000 (cancelled)
1992 WCHS, WVNS-F Sold to WV Radic 1,750,000
1992 WCAW, WVAF-F From Capitol to Franklin 1,400,000 (E)
1992 WCAW, WVAF-F From Franklin to WV Radio 1,600,000 (D)

NOTE: Some of these sales may not have been consummated.

DUNCAN’'S RADIO MARKET GUIDE
Copyright 1993
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CHARLOTTE

1992 ARB Rank: 39 1992 Revenue: $36,800,000 Manager's Market Ranking (current): 3.3
1992 MSA Rank: 43 Rev per Share Point: $449,328 Manager's Market Ranking (future) : 3.8
1992 ADI Rank: 31 Population per Station: 47,543 (21) Duncan's Radio Market Grade: I Average
FM Base Value: $5,700,000 1992 Revenue Change: +12.5% Mathematical Market Grade: I Average
Base Value % : 15.5% Station Turnover: 8.3%
REVENUE HISTORY_AND PROJECTIONS

87 88 89 90 N 92 93 94 95 96 97
Duncan Revenue Est: 27.1 30.4 32.9 33.2 32.7 36.8
Yearly Growth Rate (87-92): 6.5% (5.7% - assigned)
Projected Revenue Estimates: 38.8 41.1 43,5 45.9 48.6
Revenue per Capita: 24,86 27.39 29.12 28.14 27.25 30.64
Yearly Growth Rate (87-92): 4.5%
Projected Revenue per Capita: 32.02 33.46 34,97 36.54 38.18
Resulting Revenue Estimate: 39.7 42.1 44.8 47.1 49.6
Revenue as % of Retail Sales: .0036 .0037 .0039 .0038 .0036 .0040
Mean % (87-92): .00377%
Resulting Revenue Estimate: 36.9 38.5 41.1 43.4 44.9

MEAN REVENUE ESTIMATE: 38.5 40.6 43.1 45.5 47.7

POPULATION AND DEMOGRAPHIC ESTIMATES

87 88 89 90 91 92 93 94 95 96 97
Total Population (millions): 1.09 1.1 1.13 1.18 1.20 1.22 1.24 1.26 1.28 1.29 1.30
Retail Sales (billions): 7.4 8.1 N 8 9 9 10.2 10.9 11.5 11.9
Below-the-Line Listening Shares: 5.1% Confidence Levels
Unlisted Station Listening: 13.0%

Total Lost Listening: 18.1% 1992 Revenue Estimates: Normal

Available Share Points: 81.9 1993-1997 Revenue Projections: Normal
Number of Viable Stations: 12
Mean Share Points per Station: 6.8 COMMENTS
Median Share Points per Station: 5.9
Rev. per Available Share Point: $449,328 Market reports to Miller, Kaplan... Managers predict 5% to 8%
Estimated Rev. for Mean Station: $3,055,433 revenue increase in 1993,..
Household Income: $31,722
Median Age: 33.1 years Ethnic Income Age Education
Median Education: 12.4 years Breakdowns (%) Breakdowns (%) Breakdowns (%) Levels
Median Home Value: $76,800
Population Change (1991-1996): 7.6% White 80.2 <15 23.8 12-24 22.4 Non High School
Retail Sales Change (1991-1996): 31.8% Black 18.7 15-30 30.2 25-54 54.7 Grad: 42.4
Number of Class B or C FM's: 10 + 2 = 12 Hispanic 0.9 30-50 27.8 55+ 22.9
Revenue per AQH: $25,861 Other 0.2 50-75 13.4 High School Grad:
Cable Penetration: 52% 75+ 4.8 26.8

The above info
Market Statist

COMMERCE AND INDUSTRY

Important Business and Industries Fortune 500 Companies
Textiles Nucor (265)

Financial

Food Products

Machinery

INC 500 Companies Employment Breakdowns

Cogentix (1) By Industry (SIC):

Wesson, Taylor, Wells &

Associates (130) . Textile Mill Products
Network Controls Int'l . Eating and Drinking Places
(255) . Health Services
Consolidated Planning . Wholesale Trade-Durable
(357) . Business Services

Classic Graphics (479) . Special Trade Contractors
. Trucking and Warehousing

. Food Stores

. Wholesale Trade-Nondurable

. Machinery, except Electrical

COURUAWV S W

-

Total Metro Employees:
Top 10 Total Employees:

DUNCAN’S RADIO MARKET GUIDE
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rmation is provided through the courtesy of
ics, a division of Bill Communications.

College 1-3 years:

16.2

College 4+ years:

14.6

Forbes_ 500 _Companies Forbes Largest Private Companies

Duke Power Belk Stores Services (66)

First Union Hendrick Management (234)

Nations Bank

By Occupation:

45,603 (8.5%) Manag/Prof. 94,338  (19.6%)
31,823 (6.0%) Tech/Sales/Admin. 137,361 (28.7%)
31,808 (6.0%) Service 49,586  (10.3%)
30,005 (5.6%) Farm/Forest/Fish 5,639  ( 1.2%)
24,251 (4.5%) Precision Prod. 65,970  (13.7%)
22,870 (4.3%) Oper/Fabri/Labor 127,212 (26.5%)

16,211 (3.0%)
16,066 (3.0%)
15,235 (2.9%)
14,188 (2.7%)

533,897
248,060  (46.5%)
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CHARLOTTE
Largest Local Banks Colleges and Universities Military Bases Unemployment
First Citizens (4.8 Bil) UNC-Charlotte (14,323) Jun 79: 3.2%
First Union Nacional (18.7 Bil) Queen's College (1,623) Dec 82: N/A
NCNB (65 Bil) Sep 83: N/A
United Carolina Bank (NA) Sep B4: 4.9%
Wachovia (16.8 Bil) Aug 85: 5.6%
Aug 86: 4.5%
Total Full-Time Students: 28,373 Aug 87: 3.6%
Aug 88: 2.7%
RADIO BUSINESS INFORMATION Jul 89: 3.1%
Highest Billing Stations Jul 90: 3.9%
Heavy Agency Largest Local Source of 1. WSOC-F (C) $6,100,000 Jul 91: 5.3%
Radio Users Radio Accounts Regional Dollars 2. WRFX-F (AOR) 5,400,000 Jul 92: 6.0%
3. WGIV/WPEG-F (B) 4,400,000
Long Haynes Hardee's Raleigh 4. WBT (FS) 3,500,000
Castleberry Nutri-Systems Greensboro-wS-HP 5. WMXZ-F (AC) 3,300,000
Specialized Media Harris Teeter Greenville, SC 6. WIDR-F (C) 2,800,000
Garner 7. WWMG-F (0) 2,700,000
8. WEZC-F (SAac) 2,600,000
9. WBT -F (AC) 2,100,000
10. WCKZ-F (B/CHR) 1,900,000
Major Daily Newspapers AM PM SUN Owner
Charlotte Observer 172,000 296,000 Knight-Ridder
Best Restaurants Best Hotels Best Golf Coursas
Reflections (French) Marriott Charlotte CC
COMPETITIVE MEDIA Fish Market (seafood) Adams Mark Courses at Pinehurst
Town House Park Hotel (70 miles east)
Major Over the Air Television Manzetti's Hyatt Piper Glenn - TPC
Guest Quarters Carmel CC
WBTV Charlotte 3 CBS Jeff-Pilot Quail Hollow
WCCB Charlotte 18  Fox Bahakel Wade Hampton
WCNC Charlotte 36 NBC Providence Journal (Cashiers)
wsocC Charlotte 9 ABC Cox WEATHER DATA
WTVI Charlotte 42 PBS
WHKY Hickory 14 NO WEATHER DATA AVAILABLE.
WJZY Belmont 46 Capitol (Goodman) See Raleigh for approximation

LMA'S, SMA'S ETC.

Media_Revenue Estimates

WMXZ-F and WSOC-F (Duopoly)

% of
Revenue 2 Retail Sales
Television $94,000,000 39.4 .0104
Radio 36,800,000 15.4 .0040
Newspaper 100,000,000 41.9 L0111
Outdoor 8,000,000 3.4 .0009
$238,800,000 .0264

NOTE: Use Newspaper and Outdoor estimates with caution.

Major Radio Station Sales Since 1988

1989  WLVK-F Sold by Capito (Johnson) to Trumper $8,000,000
1989 WSIC, WFMX-F (Statesville) Sold to Adventure 3,750,000
1989  WBIG Sold by Beasley 125,000
1989 WAME From Swaggert to CBN 725,000
1992 WSOC-F Traded by Cox to EZ WHQt in Miami (D)
1992 WCNT Sold by Pat Robertson 300,000
1992 WSOC Sold by Cox 475,000

NOTE: Some of these sales may not have been consummated.

DUNCAN'S RADIO MARKET GUIDE
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1992 ARB Rank: 95

1992 MSA Rank: 109

1992 ADI Rank: 81

FM Base Value: $2,800,000
Base Value % : 22.0%

REVENUE _HISTORY AND PROJECTIONS

1992 Revenue:
Rev per Share Point:
Population per Station:
1992 Revenue Change:
Station Turnover:

CHATTANOOGA
$12,700,000 Manager's Market Ranking {current):
$150,118 Manager's Market Ranking (future) :

87 88 89
Duncan Revenue Est: 11.2 11.9 12.4
Yearly Growth Rate (87-92): 2.6%Z (4.4% assigned)
Projected Revenue Estimates:
Revenue per Capita: 25.80 27.23 28.05
Yearly Growth Rate (87-92): 2.3% (4.0Z assigned)
Projected Revenue per Capita:
Resulting Revenue Estimate:
Revenue as % of Retail Sales: .0040 .0041 .0044
Mean % (87-92): .00406%
Resulting Revenue Estimate:
POPULATION AND DEMOGRAPHIC ESTIMATES

87 88 89
Total Population (millions): L4634 L437 442
Retail Sales (billions): 2.8 2.9 2.8
Below-the-Line Listening Shares: 0.0
Unlisted Station Listening: 15.4%

Total Lost Listening: 15.4%

Available Share Points: 84.6
Number of Viable Stations: 12
Mean Share Points per Station: 7.1
Median Share Points per Station: 5.7
Rev. per Available Share Point: $150,118
Estimated Rev. for Mean Station: $1,065,839
Household Income: $27,424
Median Age: 35.0 years Ethnic
Median Education: 12.3 years Breakdowns
Median Home Value: $59,300
Population Change (1991-1996): 2.8% White
Retail Sales Change (1991-1996): 34.0% Black
Number of Class B or C FM's: 4 + 2 = 6 Hispanic
Revenue per AQH: $24,805 Other

Cable Penetration: 55%

%

87.
5

7
2
0.
0

+4.0% Mathematical Market Grade: II Below Avg
8.3%
90 N 92 93 94 95 96 9
12.1 12.2 12.7
13.3 13.8 14.4 15.1 15.8
27.82 27.85 28.86
30.01 31.21 32.46  33.76  35.11
13.3 13.9 14.5 15.2 15.8
.0040 .0039 .0040
13.8 15.0 15.8 17.0 17.4
MEAN REVENUE ESTIMATE: 13.5 14.2 14.9 15.8 16.3
20 91 %2 93 % 95 % 97
.435 .438 440 L6443 L445 447 .450 L4571
3.0 3.1 3.2 3.4 3.7 3.9 4.2 4.3
Confidence Levels
1992 Revenue Estimates: Normal
1993-1997 Revenue Projections: Normal
COMMENTS
Market reports revenue to Hungerford...Several stations do not
cooperate including WDOD A/F, WIRX-F and WKXJ-F...Managers predict
3% to 5% revenue increase in 1993...
Income Age Education
Breakdowns (% Breakdowns (% Levels
o] <15 30.9 12-24 21.9 Non High School
ot 15-30 29.4 25-54 51.7 Grad: 41.7
5 30-50 24.6 55+ 26.4
.0 50-75 11.0 High School Grad:
75+ 4.1 32.3

20,339 (18) Duncan's Radio Market Grade:

3.0
3.5

II Below Avg

The above information is provided through the courtesy of
Market Statistics, a division of Bill Communications.

COMMERCE AND INDUSTRY

Important Business and Industries

Fortune 500 Companies

Forbes 500_Companies

College 1-3 years:

College 4+ years:

13.4

12.6

Forbes Largest Private Companies

Food Products

Fabricated Metals

Clothing

Explosives

Porcelain Electrical Supplies

INC 500 Companies Employment Breakdowns

Greenleaf Health
Systems (289)

By Industry (SIC):

. Health Services

. Business Services
. Insurance Carriers

. Food Stores

(=R RN I Rl

-

Constar Intl.

. Textile Mill Products
. Wholesale Trade-Durable Goods
. Food and Kindred Products

(489)

. Eating & Drinking Places

. Special Trade Contractors

. Wholesale Trade-Nondurable

Total Metro Employees:
Top 10 Total Employees:

DUNCAN'S RADIO MARKET GUIDE
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1

Provident Life & Accident

By Occupation:

11,194 {6.9%) Manag/Prof.
11,192 {6.9%) Tech/Sales/Admin.
9,990 (6.2%2) Service

7,89 {4.9%) Farm/Forest/Fish
7,888 (4.9%) Precision Prod.
7,365 {(4.5%) Oper /Fabri/Labor

6,623 (4.1%)
6,420 (4.0%)
5,683 (3.5%)
4,730 (2.9%)

62,014

78,979 (48.7%)

36,927
52,199
21,624

1,634
24,654
43,967

(20.
(28.
(12.

(13.
(24.

4%)
8%)
0%)

.9%)

6%)
3%)
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CHATTANOOGA
Largest Local Banks Colleges and Universities Military Bases Unempl oyment
First Tennessee Bank (NA) Univeristy of Tennessee-Chatt. (7,725) Jun 79: 6.0%
American Natiomal (1.1 Bil) Tennessee Temple Univ (1,071) Dec 82: N/A
Pioneer Bank (410 Mil) Sep 83: 8.8%
C & S/Sovran (NA) Sep 84: 7.4%
Aug 85: 6.9%
Aug 86: 6.3%
Total Full-Time Students: 12,138 Aug 87: 5.7%
Aug 88: 5.6%
RADIO BUSINESS INFORMATION Jul 89: 4.5%
Jul 90: 4.7%
Heavy Agency Largest Local Source of Jul 91: 6.0%
Radio Users Radio Accounts Regional Dollars Highest Billing Stations Jul 92: 6.1%
1. WUSY-F (C) $3,400,000
Croxall Jernigan's Furniture Nashville 2. WSKZ-F (CHR) 1,900,000
Arnold Romedy Coca Cola Atlanta 3, WLIMX-F (AC) 1,700,000
Miller Reid Knoxville 4. WDEF AF (SAC) 1,600,000
Charlotte 5. WITT-F (B) 1,000,000
6. WFXS-F (AOR) 600,000
7. WDOD-F (C) 500,000
8. WSGC-F (0) 400,000
9. WGOW (T) 380,000
10. WBDX-F (SAC) 290,000
Major Daily Newspapers AM PM SUN Owner
Chattanooga Times 46,627
Chattancoga News-Free Press 35,000 41,000 107,869
Best Restaurants Best Hotels Best Golf Courses
Loft Road House The Honors Course
COMPETITIVE MEDIA Narrow Bridge Choo Choo
Perry's
Major Over the Air Television
WDEF Chattanooga 12 CBS Park
WDSI Chattanooga 61 Fox
WRCB  Chattamooga 3 NBC  Sarkes-Tarzian
WTCI Chattanooga 45 PBS WEATHER DATA
WIVC  Chattanooga 9 ABC Freedom
WCLP Chatswoarth 18 PBS NO WEATHER DATA AVAILABLE
WFLI Cleveland 53 Benns See Knoxville for an approximation
Media Revenue Estimates
% of
Revenue z Retail Sales Radio Revenue Breakdown
Television $31,000,000 39.0 .0097 Local 87.1% (+4.0%)
Radio 12,700,000 16.0 .0040 National 10.8% (+6.0%)
Newspaper 32,800,000 41.3 .0102 Network 2.1% (-1.0%)
Outdoor 2,900,000 3.7 . 0009
$79,400,000 .0248 Trade equals 8.7% of local - up 4% over 1992
NOTE: Use Newspaper and Outdoor estimates with caution.
Major Radio Station Sales Since 1988
1989  WNOO, WYVY-F 2,000,000
1989  WLMX A/F (Rossville) Sold to Baum by 6,800,000
Media Capital
1991  WDXB 75,000
1992 WLMX A/F From Baum to MAK 3,600,000 (E)

NOTE: Some of these sales may not have been consummated.

DUNCAN'S RADIO MARKET GUIDE
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1992 ARB Rank: 3
1992 MSA Rank: 3
1992 ADI Rank: 3
FM Base Value:
Base Value % :

$20,000,000
8.1%

CHICAGO
1992 Revenue: $247,900,000
Rev per Share Point: $2,733,186

REVENUE HISTORY AND PROJECTIONS

Duncan Revenue Est:
Yearly Growth Rate (87-92):
Projected Revenue Estimates

Revenue per Capita:
Yearly Growth Rate (87-92):

Projected Revenue per Capita:

Resulting Revenue Estimate:

Revenue as % of Retail Sales:

Mean % (87-92): .0038%
Resulting Revenue Estimate:

POPULATION AND DEMOGRAPHIC ESTIMATES

Total Population {(millions)
Retail Sales (billions):

Below-the-Line Listening Shares: 0.0
9.3

Unlisted Station Listening:
Total Lost Listening:

Available Share Points:

Number of Viable Stations:

Mean Share Points per Station: 3.5
Median Share Points per Station: 3.0

Manager's Market Ranking (current): 3.7
Manager's Market Ranking (future) : 3.9

Population per Station: 162,221 (41) Duncan's Radio Market Grade: I Above Avg
1992 Revenue Change: +4.2% Mathematical Market Grade: I Above Avg
Station Turnover: 7.7&%
87 88 89 90 91 92 93 94 95 96 97
192.0  207.5 228.0 232.9 238.0 247.9
5.3%
261.0  274.9 289.4 304.8 320.9
24,00  25.81 28.25 28.79 29.20 30.35
4.8%
31.81 33.33  34.93  36.61 38.37
260.8 275.3  291.3 307.9 323.4
.0037 .0037 .0039  .0038 .0038 .0039
253.1 274.0  297.5 318.4  324.5
MEAN REVENUE ESTIMATE: 258.3 274.7 292.3 310.4 1322.9
88 89 90 91 92 93 94 95 96 97
8.00 8.04 8.07 8.09 8.15 8.17 8.20 8.26 8.34 8.41 8.43
52.4 55.3 58.4 61.4 62.1 63.3 66.6 72.1 78.3 83.8 85.4

26
COMMENTS

Confidence Levels

% 1992 Revenue Estimates:
1993-1997 Revenue Projections:

Market reports to Hungerford..

Normal
Normal

. Only WNIB, WJPC, WSCR and some

Rev. per Available Share Point: $2,733,186 low-revenue AM's do not cooperate so estimates were made...
Estimated Rev. for Mean Station: $9,566,152 Managers expect 4% to 6% revenue increases in 1993...
Household Income: $33,675

Median Age: 32.7 years Ethnic Income Age Education
Median Education: 12.5 years Breakdowns (% Breakdowns (%) Breakdowns (%) Levels

Median Home Value: $103,500

Population Change (1991-1996): 3.2% White 71.5 <15 21.6 12-24 22.2 Non High School
Retail Sales Change (1991-1996): 35.0% Black 18.0 15-30 23.2 25-54 54.1 Grad: 32.7
Number of Class B or C FM's: 18 Hispanic 10.5 30-50 27.6 55+ 23.7

Revenue per AQH: $22,091 Other 0.0 50-75 18.7 High School Grad:
Cable Penetration: 41% 75+ 8.9 33.4

COMMERCE_AND INDUSTRY

Important Business and Industries

The above information is provided through the courtesy of
Market Statistics, a division of Bill Communications.

Fortune 500 Companies

Forbes 500 Companies

College 1-3 years:
16.1

College 4+ years:

Forbes Largest Private Companies

Iron and Steel
Finance
Communications
Electronics

Meat Products
Nuclear Research
Food Processing
Printing/Publishing
Transportation

INC_500 Companies

CEBCOR (3)

Sampler Publishing (27)

Internet Systems (80)

Burnham Brdcst. {(82)

HealthStaffers (98)

Nat'l Investigative Ser.
{125)

Ambitech Design Services
(128)

Cowan (144)

Buccine & Assoc. (147)

Eaglebrook Plastics {178)

Allservice Foods (308)

Public Interest Affliates

(311)

-

Amoce (14)
Sara Lee (33) Aon
Motorola {(39)

Baxter International (58)
Abbott Labs (74)

Quaker Oats (89)

Stone Container (98)

FMC (119)

RR Donnelly & Sons (121)
Navistar Intl. (136)
Inlan Steel Ind. (139)
{And many more . )

Centel

Employment Breakdowns

By Industry (SIC):

Total Metro Employees: 3,304,190
Top 10 Total Employees: 1,482,145

DUNCAN'S RADIO MARKET GUIDE

Copyright 1993

Comdisco
Commenwealth Edison
Continental Bank
Dean Foods

First Chicago
{And many more .

1. Health Services 301,615 (9.
2. Business Services 217,693 (6.
3. Eating and Drinking Places 211,754 (6.
4. Wholesale Trade-Durable Gds 170,825 s.
5. Special Trade Contractors 116,212 (3.
6. Engineering & Mngmnt Sves. 101,726 (3.
7. Food Stores 94,320 (2.
8. Wholesale Trade-Nondurable 91,476 (2.
9. Machinery, except Electrical 88,293 (2.
0. Miscellaneous Retail 88,231 (2.

Ameritech

1%)
6%)
4%)
2%)
5%)
1%)
9%)
8%)
7%)
%)

(45.9%)

Bally Manufacturing
Brunswick
CBI Industries

Amstead Industries (181)

Baker & McKenzie (347)

Bell & Howell (268)

Borg-Warner (45)

Budget Rent-a-Car (129)

Leo Burnett (291)

CC Industries (351)

Chemcentral (290)

Coca Cola Bottling of Chicago (198)

Dominick's Finer Foods (55)

Duchossois Industries (207)
o) {And many more . )

By Occupation:

Manag/Prof. 847,381 (23.6%)
Tech/Sales/Admin. 1,192,454 (33.2%)
Service 422,285 (11.8%)
Farm/Forest/Fish 20,998 ( .6%)
Precision Prod. 427,436 (11.9%)
Oper/Fabri/Labor 678,994 (18.9%)
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Colleges and Universities
Roosevelt Univ (6,374)
Northwestern (14,684)

U of Illinois-Chicago (25
U of Chicago (11,063)
DePaul (15,718)

Loyola (14,780)

Chicago State Univ (7,152
Governors State Univ (5,5
IL Institute of Tech (6,5
National Louis Univ (5,28
Total Fuli-Time Students:

Largest Local Banks

American National (4.7 Bil)
Continental (26 Bil)

Cole Taylor Bank (1.2 Bil)
Harris Bank (9.7 Bil)

Northern Trust (9.3 Bil)
LaSalle Natl Bank (4.9 Bil)
1st Nat'l of Chicago (8.6 Bil)

RADIO BUSINESS INFORMATION

Source of
Regional Dollars

Largest Local
Radio_Accounts

Heavy Agency
Radio Users

Eisaman Johns Budweiser

Bozell & Jacobs Jewel Food Stores
Grey-Chicago McDonalds

Western Int. United Airlines
Foote Cone Amoco

Miller Beer

Major Daily Newspapers AM PM SUN
Chicago Tribune 645,000 1,108,000
Chicago Sun Times 523,000 537,000

COMPETITIVE MZDIA

Major Over the Air Television

WBBM  Chicago 2 CBS CBS

WCIU Chicago 26 Weigel

WFLD Chicago 32 Fox Fox

WGN Chicagn 9 Tribune Co.
WLS Chicago 7 ABC Cap Cities/ABC

WMAQ Chicago 5 NBC NBC/GE
WTTW Chicagn 11 PBS
WPWR Gary 50 Metrowest
WGBO Joilet 66 Combined
Media Revenue Estimates
% of
Revenue F4 Retail Sales

Television $645,000,000 40.3 .0102
Radio 247,900,000 15.5 .0039
Newspaper 649,000,000 40.6 .0103
Outdoor 58,000,000 3.6 .0009

$1, 599,900,000 .0253

NOTE: Use Newspaper and Outdoor estimates with caution.

Major Radio Station Sales Since 1988

1988 WKQX-F From NBC to Emmis

1988  WVAZ-F From Dorton to Bdcst. Partner
1988 WFYR-F From RKO to Summit

1989 WYLL-F (Des Plaines) Sold to Salem

1989  wJjpC From Johnson to Douglas
1990  WYLL-F (Des Plaines) Sold to Salem

1990 WOPA

1991 WPNT From Century to Diamond
1991 WWBZ-F From Summit to Major

1992 WUSN-F From Cook Inlet to Infinity
1992 WNDZ, WVVX-F From Universal to Douglas

NOTE: Some of these sales may not have been consummated.

2%
9%
1%
2%
4%
3%
2%
9%
1%
2%
9%

1

NOE O D DO =

(SaC) $9,300,000
(J/NAC) 9,002,000
(AOR) 7,004,000
(AC) 6,500,000
(AC) 6,000,000
(AC) 5,800,000
(BB) 5,000,000
(sP) 4,600,000

CHICAGO
Military Bases Unemployment
Ft. Sheridan (3,062) Dec 82:
,182) Glenview NAS (1,011) Sep 83:
Great Lakes Navy Base (26,617)Sep 84:
Aug 85:
Aug 86:
) Aug 87:
95) Aug 88:
04) Jul 89:
2) Jul 90:
194,178 Jul 91:
Jul 92:
Highest Billing Stations
1. WGN (T/FS) $40,400,000 13. WLIT-F
2. WMAQ (N) 20,200,000 14. WNUA-F
3. WLUP-F (AOR) 17,500,000 15. WWBZ-F
4. WBBM  (N) 15,600,000  16. WIMX-F
5. WGCI-F (B) 14,000,000 17. WKQX-F
6. WUSN-F (C) 12,600,000 18. WPNT-F
7. WVAZ-F (B/AC) 12,000,000 19. WJJD
8. WCKG-F(CL AOR) 11,900,000 20. WOJO-F
9. WIMK-F (0) 11,000,000 21. WIND

10. WXRT-F (AOR)
11. WLUP-F (T)
Owner 12. WBBM-F (CHR)

Tribune Co.

Best Restaurants

Pump Room (continental)

Le Francais (French)

Gene & Georgetti's (steak)
Shaw's Crabhouse (seafood)
Arnie's

Chez Paul

Splaggia

Lawry's

WEATHER DATA

Elevation: 607

10,000,000 22. WLS A/
9,700,000  23. WFMT-F
9,600,000 24. WNIB-F

25. WSCR

Best Hotels

Park Hyatt
Ambassador East
Mayfair Regent
Whitehall

Ritz Carlton
Four Seasons
Nikko

21 East

Annual Precipitation: 33.5 in.

Annual Snowfall: 40.7 in.

Average Windspeed: 10.3 (W)

JAN
Avg. Max. Temp: 31.5
Avg. Min. Temp: 17.0
Average Temp: 24.3

Manager's Comments

TOTAL
JUL YEAR
84.4 59
65.0 41.8
74.4 50.6

(sP) 3,904,000
F (T) 3,800,000
(cL) 3,600,000
(cL) 3,400,000
(SPRTS) 1,900,000

Best Golf Copurses
Medinah

Butler

Chicago G.C.
Olympia Fields
Kemper Lakes

Cog Hill
Wynstone

Catigny

"It is just a shame how our GM's and GSM's have allowed
media buyers to take over how we sell our stations. The
loss of sales talent is a sad comment on our business."

LMA'S, SMA'S ETC.

WJJD, WIMK-F and WUSN-F (Duopoly)

$19,000,000 (E)
s 27,000,000 (E)
21,000,000

9,250,000 (never closed)
6,000,000

8,000,000
6,400,000

650,000
19,000,000

36,000,000 (E) (D)
5,700,000

DUNCAN’S RADI

O MARKET GUIDE
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1992 ARB Rank: 32

1992 MSA Rank: 32

1992 ADI Rank: 30

FM Base Value: $6,000,000
Base Value ¥ : 10.0%

REVENUE HISTORY AND PROJECTIONS

Duncan Revenue Est:
Yearly Growth Rate (87-92): 5.9%
Projected Revenue Estimates:

Revenue per Capita:

Yearly Growth Rate (87-92): 5.1%
Projected Revenue per Capita:
Resulting Revenue Estimate:

Revenue as % of Retail Sales:

Mean % (87-92): .00437%
Resulting Revenue Estimate:

POPULATION AND DEMOGRAPHIC ESTIMATES

Total Population (millions):
Retail Sales (billions):

Below-the-Line Listening Shares: 3.2%

Unlisted Station Listening: 9.8%
Total Lost Listening: 13.0% 1992 Revenue Estimates:
Available Share Points: 87.

Number of Viable Stations: 14
Mean Share Points per Station: 6.2

Median Share Points per Station: 5.8
Rev. per Available Share Point:

Household Income: $32,910
Median Age: 32.7 years
Median Education: 12.4 years

Median Home Value: $75,200
Population Change (1991-1996): 3.0%

Retail Sales Change (1991-1996): 42.

Number of Class B or C FM's: 8 + 1
Revenue per AQH: $34,927
Cable Penetration: 51%

COMMERCE AND INDUSTRY

Important Business and Industries

$688,506
Estimated Rev. for Mean Station: $4,268,736

CINCINNATI
1992 Revenue: $59,900,000
Rev per Share Point: $688,506

Population per Station: 54,032 (23)
1992 Revenue Change: +4.0%
Station Turnover: 14.3%
87 88 89 90 21

45.0 49.2 55.0 55.0 57.5

26.47 28.60 31.79 31.42  32.67

.0042  .0043 .0045 .0044 .0044

MEAN REVENUE ESTIMATE:

1993-1997 Revenue Projections:

COMMENTS

1

Manager's Market Ranking (current): 4.0

Manager's Market Ranking (future) : 4.0
Duncan's Radio Market Grade: I Above Avg
Mathematical Market Grade: I Average
92 93 94 95 96 97
59.9

63.4 67.2 71.1 75.3 79.8
33.84

35.57 37.38 39.29  41.29 43.40

63.3 66.9 71.1 75.1 79.4
.0044

1.77
3.6

Confidence Levels

Breakdowns (%)

65.6 69.5 75.2 81.3 84.3

64.1 67.9 72.5 77.2 81.2

Normal
Normal

Market reports to Miller, Kaplan...Managers predict 3% to
5% revenue increase in 1993...

Age Education
Breakdowns (%) Levels

Ethnic Income
Breakdowns (%)
White 87.0 <15
9% Black 12.4 15-30
=9 Hispanic 0.5 30-50
Other 0.1 50-75
75+

The above information is provided through the courtesy of

24.9
26.8
27.4
14.9

6.0

12-24 22.3 Non High School
25-54 52.7 Grad: 36.7
55+ 25.0

High School Grad:
34.5

College 1-3 years:

Market Statistics, a division of Bill Communications. 12.9

Fortune 500 Companies

Forbes 500 Companies

College 4+ years:
15.9

Forbes Largest Private Companies

Machine Tools
Detergents
Automotive
Engines
Chemicals
Aircraft Engines

INC 500 Companies

Addtemps/JM Peters (287)
Renaissance Investment

Management (423)
Future Now (476)

[==JRV- TN B Y R S

-
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Proctor & Gamble (13)
Chiquita Brands Intl (110)
Cincinnati Milacron (403)
Eagle-Picher Ind. (469)
Kroger

Cincinnati Financial
Cincinnati Gas & Elec.
Federated Dept Stores
Fifth Third Bancorp

Penn Central

EW Scripps

Star Ba
US Shoe

Employment Breakdowns

By Industry (SIC):

nc

. Health Services 55,813 (10.3%)
. Eating and Drinking Places 45,126 (7.8%)
. Business Services 34,586 (6.3%)
. Wholesale Trade-Durable Goods 27,480 (4.6%)
. Wholesale Trade-Non Durable 21,833 (3.7%)
. Special Trade Contractors 21,444 (3.6%)
. Food Stores 20,714 (3.5%)
. Machinery, except Electrical 18,349 (2.9%)
. Engineering & Mngmnt Svcs. 16,465 (2.7%)
. General Merchandise Stores 15,387 (2.5%)

Total Metro Employees: 612,350

Top 10 Total Employees: 293,342 (47.9%)

American Financial (15)

By Occupation:

Manag/Prof. 137,234  (22.7%)
Tech/Sales/Admin. 191,745 (31.8%)
Service 78,692 (13.0%)

Farm/Forest/Fish 5,257 ( .9%)
Precision Prod. 76,134 (12.6%)
Oper/Fabri/Labor 114,765 (19.0%)
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CINCINNATI

Largest Local Banks Colleges and Universities

Central Trust (3.6 Bil)
Fifth Third (4.5 Bil)
Provident (2.2 Bil)
Society (1.9 Bil)
Ameritrust (NA)

Star Bank (3.3 Bil)

Xavier (18,676)

Heights KY) (11,254)

Military Bases

University of Cincinnati (18,676)

Northern Kentucky Univ (Highland

Total Full-Time Students: 38,122

RADIO BUSINESS INFORMATION

Source of
Regional Deollars

Largest Local
Radig Accounts

Heavy Agency
Radio Users

Sive Krogers Dayton
Fahlgren & Swink Lazarus Dept.Stores Columbus
Freedman McDonalds Cleveland
Swallens Indianapolis
Major Daily Newspapers AM PM SUN
Cincinnati Enquirer 168,000 344,313

Cincinnati Pest 95,000

JOA

COMPETITIVE MEDIA

Major Over the Air Television

WCET Cincimnati 48  PBS

WCPO Cincinnati 9 CBS Scripps-Howard
WSTR Cincinnati 64 Abry

WKRC  Cincinnati 12 ABC  Great American
WLWT  Cincinnati 5 NBC Multimedia

WXIX Newport, KY 19 Fox Malrite
Media Revenus Estimates
% of
Revenue z Retail Sales

Television $109,000,000 36.3 .0080
Radio 59,900,000 19.9 .0044
Newspaper 121,000,000 40.3 .0089
Qutdoor 10,000,000 3.3 .0007

$299,900,000 .0220
NOTE: Use Newspaper and Outdoor estimates with caution.

Major Radio Station Sales Since 1988

1988 WBLZ-F (Hamilton) From Panache to Dalton
1988 WMLX (Florence) Sold to Hoker

1989 WBVE-F (Hamilton)  From Reams to Entercom (cancelled)
1990 WBVE-F (Hamilton) Sold by Reams

1992 WZRZ-F (Hamilton) From Reams to American Media

1992 WCIN Sold by receiver
1992 WOFX-F From Hooker to Heritage
1992 WMLX (Florence) Sold by Hoker

NOTE: Some of these sales may not have been consummated.

e AL

Highest Billing S

Unemployment

Dec 82: N/A
Sep 83: 9.1%
Sep 84: 8.3%
Aug 85: 7.2%
Aug 86: 6.3%
Aug 87: 5.2%
Aug 88: 5.0%
Jul 89: 4.2%
Jul 90: 3.9%
Jul 91: 5.1%
tations Jul 92: 5.6%

. WLW (FS/T) $15,600,000

. WEBN-F (AOR) 7,200,000
. WUBE-F (C) 5,400,000
. WKRQ-F (CHR) 4,800,000
. WWNK-F (AC) 4,700,000
. WGRR-F (0) 4,100,000
. WRRM-F (AC) 3,200,000
Owner

Scripps-Howard
Gannett

Best Restaurants

Best Hotels

8. WOFX-F (CL AOR) $3,000,000

9. WKRC (FS) 2,800,00C
10. WIMJ-F (SAC) 2,700,00C
11. WCKY  (N/T) 2,600,000
12. WIZF-F (B) 1,600,000
13. WZRZ~F (AOR) 600,000
14. WMLX  (BB) 400,000
15. WAQZ-F (AOR) 300,000

Maisonette (French) Westin Coldstream CC
Jay's (seafood) Vernon Manor King's Island
Montgomery Inn Cincinnatian Blue Ash
Newport Beach Omni Netherland Vineyard
Precinct Comargo

WEATHER DATA

Elevation: 761

Annual Precipitation: 39.6
Annual Snowfall: 18.9 in.
Average Windspeed: 7.1 (SW)

JAN
Avg. Max. Temp: 39.8
Avg. Min. Temp: 24.3
Average Temp: 32.1

LMA'S, SMA'S ETC.

WLW and WKRC
WEBN-F and WAQZ-F
WUBE-F and WZRZ-F (Duopoly)

Manager's Comments

"Cincinnati is a good, solid market

in.

TOTAL
JUL YEAR
86.6 64.6
65.8 45.1
76.2 54.9

Jacor is a good

competitor and keeps you honest."

$ 7,800,000
350,000

5,850,000

3,200,000

3,200,000 (D)
425,000

3,000,000 (E)
175,000

DUNCAN'S RADIO MARKET GUIDE

Best Golf Courses
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CLEVELAND

1992 ARB Rank: 23 1992 Revenue: $57,400,000 Manager's Market Ranking (current): 3.0
1992 MSA Rank: 25 Rev per Share Point: $653,015 Manager's Market Ranking (future) : 3.2
1992 ADI Rank: 11 Population per Station: 87,619 (21) Duncan's Radio Market Grade: I Below Avg
FM Base Value: $4,900,000 1992 Revenue Change: +5,9% Mathematical Market Grade: I Average
Base Value % : 8.5% Station Turnover: 6.3%
REVENUE HISTORY AND PROJECTIONS

87 88 89 90 91 92 93 94 95 96 97
Duncan Revenue Est: 44.3 46.0 54.0 55.5 54.2 57.4
Yearly Growth Rate (87-92): 5.5%
Projected Revenue Estimates: 60.0 63.3 66.8 70.5 74.4
Revenue per Capita: 24.08 24,86 29.35 30.33 29.62 31.34
Yearly Growth Rate (87-92): 5.6%
Projected Revenue per Capita: 33,10  34.95 36.91 38.97  41.15
Resulting Revenue Estimate: 60.2 63.6 67.2 70.9 74.9
Revenue as % of Retail Sales: .0035 .0035 .0039 L0042 .0040 .0042
Mean % (87-92): .0039%
Resulting Revenue Estimate: NM 60.8 66.7 71.7 74.1

MEAN REVENUE ESTIMATE: _60.1 62.6 66.9 71.0 74.5

POPULATION AND DEMOGRAPHIC ESTIMATES

87 88 89 90 91 92 93 94 95 96 97
Total Population (millions): 1.84 1.85 1.84 1.83 1.83 1.83 1.82 1.82 1.82 1.82 1.82
Retail Sales (billions): 12.5 12.7 12.8 13.1 13.4 13.7 14.4 15.6 17.1 18.4 19.0
Below-the-Line Listening Shares: 2.5% Confidence Levels
Unlisted Station Listening: 9.6%
Total Lost Listening: 12.1 1992 Revenue Estimates: Normal
Available Share Points: 87.9 1993-1997 Revenue Projections: Normal
Number of Viable Stations: 16
Mean Share Points per Station: 5.5 COMMENTS
Median Share Points per Station: 5.5
Rev. per Available Share Point: $653,015 Market reports revenue to Miller, Kaplan... All major/viable
Estimated Rev. for Mean Station: $3,591,581 stations cooperate...Managers predict 4% to 6% revenue increase
in 1993...
Household Income: $29,425
Median Age: 35.1 years Ethnic Income Age Education
Median Education: 12.5 years Breakdowns (%) Breakdowns (%) Breakdowns (%) Levels
Median Home Value: $77,500
Population Change (1991-1996): -0.4% White 80.5 <15 24,7 12-24 20.5 Non High School
Retail Sales Change (1991-1996): 37.6% Black 17.1 15-30 25.6 25-54 51.3 Grad: 31.8
Number of Class B or C FM's: 11 + 1 = 12 Hispanic 2.2 30-50 28.1 55+ 28.2
Revenue per AQH: $20,737 Other 0.2 50-75 15.7 High School Grad:
Cable Penetration: 50% 75+ 5.9 38.8
The above information is provided through the courtesy of College 1-3 years:
Market Statistics, a division of Bill Communications. 14.2
COMMERCE AND INDUSTRY College 4+ years:
15.2
Important Business and Industries Fortune 500 Companies Forbes 500 Companies Forbes Largest Private Companies
Shipping/Port TRW (62) Centerior Energy Crawford Fittings (282)
Steel Eaton (128) National City Leaseway Transportation (199)
Auto Sherwin-Williams (174) Premier Industrial MTD Products (370)
Chemicals Parker Hannafin (182) Progressive Sealy (270)
Machine Tools Reliance Electric (261) Society
Pottery Products Lubrizol (264)
American Greetings (268)
Nacco Industries (276)
Figgie International (293)
M.A. Hanna (309)
Ferro (324)
(And more...)
INC 500 Companies Employment Breakdowns
Venture Lighting Int'l By Industry (SIC): By Occupation:
(63)
JasTech (114) 1. Health Services 90,221 (10.6%) Manag/Prof. 216,438 (22.7%)
Meridian Travel (175) 2. Eating and Drinking Places 57,228 (6.7%) Tech/Sales/Admin. 299,850 (31.4%)
Skoda, Minotta, Reeves 3. Business Services 50,154 (5.9%) Service 117,408 (12.2%)
(358) 4. Wholesale Trade-Durable Goods 44,961 (5.3%) Farm/Forest/Fish 7,065 ( .8%)
SYME (399) 5. Fabricated Metal Products 43,153 (5.1%) Precision Prod. 123,068 (12.9%)
Original Copy Centers 6. Machinery, Except Electrical 34,282 (4.0%) Oper /Fabri/Labor 191,369 (20.0%)
(401) 7. Food Stores 26,122 (3.1%)
Best Cuts (453) 8. Special Trade Contractors 24,966 (2.9%)
9. Primary Metal Industries 24,007 (2.8%)
10. Engineering & Mngmnt Svcs. 23,211 (2.7%)

Total Metro Employees: 852,163
Top 10 Total Employees: 418,305 (49.1%)

DUNCAN'S RADIO MARKET GUIDE
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CLEVELAND

Largest Local Banks Colleges and Universities Military Bases Unemployment
Bank One (1.8 Bil) Cleveland State (19,220) Dec 82: 12.4%
Ameritrust (N/A) Case Western (8,557) Sep 83: 10.3%
Huntington (8.8 Bil) John Carroll (4,551) Sep 84: 9.0%
National City Bank (8.0 Bil) Baldwin-Wallace College {4,863) Aug 85: 8.4%
Society Bank (8.1 Bil) Aug 86: 7.7%
Aug 87: 6.3%
Total Full-Time Students: 39,168 Aug 88: 5.1%
Jul 89: 4.3%
RADIO BUSINESS INFORMATION Jul 90: 4.3%
Jul 91: 5.3%
Heavy Agencv Largest Local Source of Jul 92: 6.5%

Radio Users Radio Accounts

Regional Dollars

Highest Billimg Stations

Wyse Ohio Lottery Columbus 1. WLTF-F (AC) $ 7,600,000 10. WENZ-F (CHR) $1,70D0,000
Marcus McDonalds Cincinnati 2. WMMS-F (AOR) 6,900,000 11. WCLV-F (CL) 1,550,000
Stern Cleveland Plain Pittsburgh 3. WMJI-F (0) 6,800,000 12. WRMR (BB) 1,430,000
Liggett-Stashower Dealer 4. WDOK-F (SAC) 5,400,000 13. WERE (T) 1,300,000
Lowe-marschalk Stop Ameritrust Bank 5. WZAK-F (B) 5,100,000 14. WIMO-F (B) 1,100,000
% Shop Fretter Appliance 6. WNCX-F(CL AOR)4,600,000 WNWV-F(J/NAC) 1,100,000
7. WGAR-F (C) 4,500,000 16. WKNR (SPRTS) 1,000,000
8. WQAL-F (AC) 3,400,000 17. WHK (N/T) 700,000
9. WWWE  (N/T) 3,000,000 18. WJIMO (B/0) 500,000
Major Daily Newspapers AM PM SUN Owner
Cleveland Plain Dealer 381,000 544,000 Newhouse
Best Restaurants Best Hotels Best _Golf Courses
Getty's Stouffers Canterbury
COMPETITIVE MEDIA Giovanni's (Italian) Marriott Arcacia
Sammy's (continental) Bond Court Shaker Heights CC
Major Over the Air Television Watermark (continental) Lakewood CC

Top of the Town Kirtland
WEWS Cleveland 5 ABC Scripps—Howard Hyde Park Grill (Willoughby)
WIW Cleveland 8 CBS Gillett
WKYC Cleveland 3 NBC Multimedia/NBC WEATHER DATA
W0I0  Shaker Hts 19 Fox Malrite

WVIZ Cleveland 25 PBS

WQHS Cleveland 61 Home Shopping

Elevation: 777
Annual Precipit

ation: 34.2 in.

Annual Snowfall: 51.5 in.
Average Windspeed: 10.8 (S)
TOTAL
JAN JUL YEAR
Avg. Max. Temp: 33.4 81.¢ 58.5
Media Revenue Estimates Avg. Min. Temp: 20.3 61.¢ 40.8
% of Average Temp: 26.9 71.4 49.7
Revenue z Retail Sales
Television $119,000,000 36.8 .0087
Radio 57,400,000 17.7 .0042
Newspaper 134,000,000 41 4 .0098 LMA'S, SMA'S ETC.
Outdoor 13,000,000 4.0 - 0009 WMMS-F/WHK and WMJI-F
$323,400,000 .0236 WZAK-F and WJIMO A/F (Duopoly)

* See Miscellaneous Comments

NOTE: Use Newspaper and Outdoor estimates with caution.
% Split ADI with Akron and Canton. Allecations were made to those
markets. Total TV revenue for ADI is estimated at $159,000,000.

Radio_Revenue Breakdown

Local 72.6% (+7.8%)

Major Radio Station Sales Since 1988 National  27.4% (-1.7%)

85% of revenue go2s to FM stations.
Sports revenue not included in these figures.

1988 WMJIT-A From Jacor to Gore $ 845,000

1988 WERE, WNCX-F From Metropolis to Metroplex 11,600,000

1988 WQAL-F From WIN to ML Partners 15,000,000

1989 WJIMO, WRQC-F From United to TA/Shaw (cnclled) 7,000,000 (E)
1989 WWWE Sold to Booth 10,000,000 + WRMR
1990  WMJI-F From Jacor to Legacy 20,000,000 (E)
1990 WGAR-AM Sold to Douglas 500,000

1992  WJMO A/F From United to Zapis 4,450,000 (D)

NOTE: Some of these sales may not have been consummated.

DUNCAN'S RADIO MARKET_GUIDE
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COLORADO SPRINGS

1992 ARB Rank: 110 1992 Revenue: $10,500,000 Manager's Market Ranking (current): 2.2
1992 MSA Rank: 117 Rev per Share Point: $130,115 Manager's Market Ranking (future) : 3.4
1992 ADI Rank: 99 (w/Pueblo) Population per Station: 20,818 (16) Duncan's Radio Market Grade: III Average
FM Base Value: $1,600,000 1992 Revenue Change: +10.5% Mathematical Market Grade: III Average
Base Value % : 17.9% Station Turnover: 25.0%
REVENUE HISTORY AND PROJECTIONS

87 88 89 90 N 22 93 9 95 96 97
Duncan Revenue Est: 10.1 10.8 11.4 10.4 9.5 10.5
Yearly Growth Rate (87-92): 4.7% - assigned
Projected Revenue Estimates: 10.9 1.4 12.0 12.5 13.1
Revenue per Capita: 26.05 27.00 28.43 25.67 22.89 25.00
Yearly Growth Rate (87-92): 5.0% - assigned
Projected Revenue per Capita: 26.23 27.54 28.91 30.36 31.88
Resulting Revenue Estimate: 11.3 12.1 13.1 14.1 14.9
Revenue as % of Retail Sales: L0042 .0042 .0041 .0037 .0033 .0035
Mean % (87-92): .0034% - assigned
Resulting Revenue Estimate: 10.9 11.9 12.9 13.9 14.3

MEAN REVENUE ESTIMATE: 11.0 11.8 12.7 13.5 14.1

POPULATION AND DEMOGRAPHIC ESTIMATES

87 88 89 90 N 22 93 %4 95 96 97
Total Population {millions): .388 .400 401 .405 415 L4620 430 L4641 452 A 468
Retail Sales (billions): 2.4 2.6 2.7 2.8 2.9 3.0 3.2 3.5 3.8 4.1 4.2
Below-the-Line Listening Shares: 4.3% Confidence Levels
Unlisted Station Listening: 15.0% 1992 Revenue Estimates: Below Normal

Total Lost Listening: 19.3% 1993-1997 Revenue Projections: Below Normal

Available Share Points: 80.7
Number of Viable Stations: 12 COMMENTS
Mean Share Points per Station: 6.7 Market reports to Miller, Kaplan... Managers predict 3% to 5%
Median Share Points per Station: 5.7 revenue change in 1992...

Rev. per Available Share Point: $130,115
Estimated Rev. for Mean Station: $871,747

Household Income: $29,615

Median Age: 30.5 years Ethnic Income Age Education
Median Education: 12.9 years Breakdowns (%) Breakdowns (%) Breakdowns (%) Levels
Median Home Value: $85,300
Population Change (1991-1996): 11.9% White 85.4 <15 25.1 12-24 24.8 Non High School
Retail Sales Change (1991-1996): 43.8% Black 6.5 15-30 22.2 25-54 56.7 Grad: 17.3
Number of Class B or C FM's: 7 + 3 = 10 Hispanic 8.1 30-50 25.8 55+ 8.5
Revenue per AQH: $22,245 Other 0.0 50-75 12.1 High School Grad:
Cable Penetration: 57% 75+ 4.8
The above information is provided through the courtesy of College 1-3 years:
Market Statistics, a division of Bill Communications. 23.4
COMMERCE AND INDUSTRY College 4+ years:
20.9
Important Business and Industries Fortune 500 Companies Forbes 500 Companies Forbes Largest Private Companies
Military
High Tech
Construction
Electronics
INC 500 Companies Employment Breakdowns
By Industry (SIC): By Occupation:
1. Eating and Drinking Places 11,320 {9.3%) Manag/Prof. 30,853 {25.6%)
2. Health Services 11,014 {9.0%) Tech/Sales/Admin. 39,225 {32.6%)
3. Business Services 7,692 (6.1%) Service 17,510  (14.6%)
4. Electric & Electronic Equip. 6,205 (5.1%) Farm/Forest/Fish 1,299 { 1.0%)
5. Membership Organizations 5,742 (4.7%) Precision Prod. 16,563 {13.8%)
6. Miscellaneous Retail 4,312 (3.5%) Oper/Fabri/Labor 14,935 (12.4%)
7. Engineering & Mngmnt Svcs. 3,909 (3.2%)
8. Printing & Publishing 3,825 (3.1%)
9. Special Trade Contractors 3,761 {3.1%)
10. Instruments & Related Products 3,615 {(3.0%)

Total Metro Employees: 122,203
Top 10 Total Employees: 61,195 (50.1%)

DUNCAN'S RADIO MARKET GUIDE
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COLORADO SPRINGS

Largest Local Banks Colleges and Universities Military Bases Unemployment
Colorado Nat:onal (341 Mil) Colorado Tech College (1,246) Ft. Carson (23,000) Jun 79: 4.5%
First National (454 Mil) University of Colorado-Col.Spr.{(4,901) Peterson AFB (2,577) Dec 82: N/A
United Bank (359 Mil) US Air Force Academy {(4,443) Air Force Academy {4,443) Sep 83: N/A
Cheyenne Mountain {NORAD) Sep B84: 4,9%
(N/A) Aug 85: N/A
Aug 86: 6.5%
Total Full-Time Students: 10,230 Aug 87: N/A
Aug 88: N/A
RADIO BUSINESS INFORMATION Jul 89: N/A
Jul 90: N/A
Heavy Agency Largest Local Source of Jul 91: N/A
Radio Users Radio Accounts Regional Dollars Highest Billing Stations Jul 92: N/A
Praco Long Ford Denver 1. KKCS AF (C) $2,200,000
Bulloch McDonalds Pueblo 2. KKFM-F {(CL AOR) 1,500,000
Hanson Safeway 3. KSPZ-F (0) 900,000
Heisley Long Ford 4. KVUU-F (AC) 800,000
Major Daily Newspapers AM PM SUN QOwner
Colorado Springs Gazette-Telegraph 97,000 117,743 Freedom
Best Restaurants Best Hotels Best Golf Courses
Peppertree Broadmoor Broadmoor
COMPETITIVE MEDIA Briarhurst Cheyenne Mountain Air Force Academy
Mayfields Inn {Blue)
Major Over the Air Television Marriott

KKTV Colorado Springs 11 CBS Ackerly

KOAA Pueblo 5 NBC Evening Post
KRDO Colorado Springs 13 ABC
KXRM Colorado Springs 21 Fox WEATHER DATA
KTSC Pueblo 8 PBS
Elevation: 6145
Annual Precipitation:14.7 in.
Annual Snowfall: 39.4 in.
Average Windspeed:10.4 (NNE)
TOTAL
JAN JUL YEAR
Avg. Max. Temp: 41.0 84.4 61.4
Media Revenue Estimates Avg. Min. Temp: 16.1 57.0 35.4
% of Average Temp: 28.6 70.7 48.4
Revenue 2 Retail Sales
Miscellaneous Comments
Television $19,000,000 32.4 .0063
Radio 10, 500,000 17.9 .0035 * Split ADI with Pueblo. TV revenue is estimate of Colorado
Newspaper 26,800,000 45.7 .0089 Springs' share. Total TV revenue for ADI is estimated at
Qutdoor 2,300,000 3.9 .0008 $23,800,000.
$58,600,000 L0195
* See Miscellaneous Comments LMA'S, SMA'S ETC.
NOTE: Use Newspaper and Outdoor estimates with caution. KKCS A/F and KIKX-F

KKFM-F and KKMG-F
KVOR, KSPZ-F and KVUU-F, KSSS (pending duopoly)

Major Radio Station Sales Since 1988

1988 KVOR, KSPZ-F Sold by Penn {cancelled) 7,200,000
1989  KWTD-F  (Security) 1,060,000
1990  KVOR/KSPZ-F Frem Penn to Unistar 2,500,000 (E)
1991 KCMN 450,000
1992 KS8Ss, KvUU-F Sold to Dick 1,210,000
1992  KATM-F (Pueblo) From Surrey to Salem 950,000
1992  KSSS, KVUU-F From Dick to Terry Robinson 1,476,000 (D)

NOTE: Some of these sales may not have been consummated.
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COLUMBIA, SC

Manager's Market Ranking (current): 3.5
Manager's Market Ranking (future) : 4.2
Duncan's Radio Market Grade: III Above Avg

1992 ARB Rank: 92
1992 MSA Rank: 106
1992 ADI Rank: 87

1992 Revenue: $15,100,000
Rev per Share Point: $177,438
Population per Station: 24,112 (16)

FM Base Value: $4,000,000 1992 Revenue Change: +1.0% Mathematical Market Grade: III Above Avg
Base Value % : 26.5% Station Turnover: 8.3%
REVENUE HISTORY AND PROJECTIONS
87 88 89 90 91 92 93 94 95 96 97

Duncan Revenue Est: 1.9 12.7 13.3 14.1 14.9 15.1
Yearly Growth Rate (87-92): 4.9%
Projected Revenue Estimates: 15.8 16.6 17.4 18.3 19.1
Revenue per Capita: 26.44  27.61 28.85 30.79  32.25 32.54
Yearly Growth Rate (87-92): 4.2%
Projected Revenue per Capita: 33.91 35.33 36.81 38.36 39.97
Resulting Revenue Estimate: 15.8 16.6 17.5 18.4 19.2
Revenue as % of Retail Sales: .0044 .0044 .0040 .0040 .0041 .0039
Mean % (87-92): .0040% (89-92 only)
Resulting Revenue Estimate: 16.0 17.6 19.2 20.8 21.6

MEAN REVENUE ESTIMATE: 15.9 16.9 18.0 19.2 20.0
POPULATION AND DEMOGRAPHIC ESTIMATES

87 88 89 90 91 92 93 94 95 96 97
Total Population (millions): 450 .460 L4614 458 462 464 467 471 L475 .479 .480
Retail Sales (billions): 2.7 2.9 3.3 3.5 3.6 3.8 4.0 4.4 4.8 5.2 5.4
Below-the-Line Listening Shares: 0.0% Confidence Levels
Unlisted Station Listening: 14.9%
Total Lost Listening: 14.9% 1992 Revenue Estimates: Normal

Available Share Points: 85.1 1993-1997 Revenue Projections: Normal
Number of Viable Stations: 12
Mean Share Points per Station: 7.1 COMMENTS
Median Share Points per Station: 6.0
Rev. per Available Share Point: $177,438 Market reports to Miller, Kaplan . . Managers predict 3% to 4%
Estimated Rev. for Mean Station: $1,259,812 revenue increase in 1993,..
Household Income: $32,602
Median Age: 31.6 years Ethnic Income Age Education
Median Education: 12.6 years Breakdowns (%) Breakdowns (%) Breakdowns (%) Levels

Median Home Value: $77,000

Population Change (1991-1996): 13.6% white 69.9 <15 24.5 12-24 25.3 Non High School
Retail Sales Change (1991-1996): 45.8% Black 28.9 15-30 29.5 25-54 54.9 Grad: 33.7
Number of Class B or C FM's: 4 Hispanic 1.2 30-50 26.6 55+ 19.8

Revenue per AQH: $27,911 Other 0.0 50-75 14,2 High School Grad:
Cable Penetration: 50% 75+ 5.2 27.1

College 1-3 years:
18.2

The above information is provided through the courtesy of
Market Statistics, a division of Bill Communications.

College 4+ years:
21.0

COMMERCE AND INDUSTRY

Important Business and Industries

Fortune 500 Companies

Forbes 500 Companies

Forbes Largest Private Companies

Government
Military
Textiles
Agribusiness

INC 500 Companies

RPR & Assoc. (342)

-

Scana

Policy Mngmnt Systems

Employment Breakdowns

By Industry (SIC):

By Occupation:

1. Health Services 15,130 (8.6%) Manag/Prof . 48,232 (26.1%)
2. Business Services 13,802 (7.9%) Tech/Sales/Admin. 64,352 (34.8%)
3. Eating & Drinking Places 13,773 (7.9%) Service 22,300 (12.0%)
4. Special Trade Contractors 7,943 (4.5%) Farm/Forest/Fish 2,209 (1.2%)
5. Wholesale Trade-Durable Goods 7,818 (4.5%) Precision Prod. 20,614 (11.1%)
6. Insurance Carriers 6,160 (3.5%) Oper/Fabri/Labor 27,303 (14.8%)
7. Food Stores 5,375 (3.1%)
8. Depository Institutions 4,722 (2.7%)
9. General Merchandise Stores 4,610 (2.6%)
0. Automotive Dealers & Sves. 4,499 (2.6%)

Total Metro Employees: 175,303

Top 10 Total Employees: 83,832 (47.8%)
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OLUMBIA, SC
Largest Local Banks Colleges and Universities Military Bases Unemployment
C & S/Sovran (4.0 Bil) University of SC (25,613) Ft. Jackson (13,534) Jun 79: 4.4%
First Citizens (1.0 Bil) Benedict College (1,515) Shaw AFB (6,797) Dec 82: 6.8%
NCNB (NA) Columbia College (1,190) Sep 83: 6.2%
Southern National Bank (463 Mil) Sep 84: 4.3%
South Carolina National (Na) Aug 85: 3.3%
Aug 86: 3.8%
Total Full-Time Students: 23,904 Aug 87: 3.6%
Aug 88: 3.2%
RADIO BUSINESS INFORMATION Jul 89: 3.2%
Jul 90: 3.8%
Heavy Agency Largest Local Source of Jul 91: 4.2%
Radio Users Radio Accounts Regional Dollars Highest Billing Stations Jul 92: 4.9%
Gillis Coca Cola Atlanta 1. WCOS AF (C) $2,800,000 8. WHKZ-F (C) $800,000
Newman, Saylor Love Chevy Charlotte 2. WWDM-F (B) 2,600,000 9. WARQ-F (-) 450,000
Raleigh 3. WMFX-F (AOR) 2,100,000 10, WSCQ-F (AC) 440,000
4. WNOK-F (CHR) 1,900,000 11. WOIC  (B) 220,000
5. WTCB-F (AC) 1,400,000
6. WOMG-F (0) 1,100,000
WvoCc  (N/T) 1,100,000
Major Daily Newspapers AM PM SUN Owner
Columbia State/Sun News 97,000 210,163 Knight-Ridder
Best Restaurants Best Hotels Best Golf Courses
Bones Marriott Timberlake
COMPETITIVE MEDIA Choppin Block (steak) Sheraton
Collaro's
Major Over the Air Television Al's Upstairs
WACH Columbia 57 Fox FCV Comm
WIS Columbia 10 NBC Cosmos
WLTX Columbia 19 CcBs Lewis WEATHER DATA
WOLO Columbia 25 ABC Bahakel
WRLK Cclumbia 35 PBS NO WEATHER DATA AVAILABLE
Media Revenue Estimates
2 of
Revenue % Retail Sales Radio Revenue Breakdown
Television $29,000,000 34.9 .0076 Local 84.3% (+0.3%)
Radio 15,100,000 18.1 .0039 National 15.7%2 (+0.6%)
Newspaper 36,100,000 43.4 .0095
Outdoor 3,000,000 3.6 .0008
$83,200,000 .0218
NOTE: Use Newspaper and Qutdoor estimates with caution.
Major Radio Station Sales Since 1988
1988 WOIC, WOMG-F Sold to John Price 2,750,000
1989 WTCB-F From Keymarket to Bloomington 5,500,000
1989  WWDM-F, WFIG (Sumter) (35%) 3,700,000
1989  WQXL 136,000
1989  WCOS A/F From GHB to Ragan Henry 12,500,000
1989  WMFX-F (St.Andrews) From Signature to Baum 5,000,000
1989 WOIC, WNOK-F From Audubon to Voyager 7,500,000
1990 WTGH Sold to Willis 500,000
1990 WVOC/WCEZ-F Sold to Bunyard/Dames 2,550,000
1992  WMFX-F From Baum to MAK 4,100,000 (E)

NOTE: Some of these sales may not

have been consummated.
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1992 ARB Rank: 34 1
1992 MSA Rank: 35 R
1992 ADI Rank: 34 P
FM Base Value: $7,300,000 1
Base Value % : 16.1% S

REVENUE HISTORY AND PROJECTIONS

Duncan Revenue Est: 3
Yearly Growth Rate (87-92): 5.7%
Projected Revenue Estimates:

Revenue per Capita: 2
Yearly Growth Rate (87-92): 4.2%
Projected Revenue per Capita:

Resulting Revenue Estimate:

Revenue as % of Retail Sales: .

Mean % (87-92): .00398%
Resulting Revenue Estimate:

POPULATION AND DEMOGRAPHIC ESTIMATES

COLUMBUS, OH

992 Revenue: $45,300,000 Manager's Market Ranking (current): 3.8

ev per Share Point: $527,357 Manager's Market Ranking (future) : 3.8
opulation per Station: 50,322 (23) Duncan's Radio Market Grade: I Average
992 Revenue Change: +2.5% Mathematical Market Grade: I Average
tation Turnover: 12.5%

87 88 89 90 91 92 93 94 95 96 97

4.2 38.5 42.0 42.0 44.0 45.3
47.9 50.6 53.4 56.5 59.8
6.11 28.95  31.11 30.22  31.21% 31.90

33.24 34.64  36.09 37.61 39.19
47.9 50.6 52.7 55.3 58.0

0038 .0041 .0041 .0040 .0040 .0039

49.4 52.9 57.3 62.5 64.9

MEAN REVENUE ESTIMATE: 48.4 51.3 54.5 58.1 60.9

87 88 89 90 91 92 93 94 95 96 97
Total Population (millions): 1.3 1.33 1.35 1.39 1.461 1.42 1.44 1.46 1.46 1.47 1.48
Retail Sales (billions): 9.0 9.2 10.3 10.6 11.0 11.5 12.4 13.3 14.4 15.7 16.3

Below-the-Line Listening Shares: 1.8%

Confidence Levels

Unlisted Station Listening: 12.3%
Total Lost Listening: 14.1% 1992 Revenue Estimates: Normal
Available Share Points: 85.9 1993-1997 Revenue Projections: Normal

Number of Viable Stations: 16

Mean Share Points per Station: 5.4
Median Share Points per Station: 4.3
Rev. per Available Share Point: $527,
Estimated Rev. for Mean Station: $2,84

Household Income: $27,661

Median Age: 31.9 years

Median Education: 12.5 years

Median Home Value: $76,600

Population Change (1991-1996): 4.7%
Retail Sales Change (1991-1996): 43.2%
Number of Class B or C FM's: 7 + 1 = 8
Revenue per AQH: $28,242

Cable Penetration: 53%

COMMERCE AND INDUSTRY

Important Business and Industries

COMMENTS - Market reports to Hungerford... WBNS A/F, WRZR-F, WCLT-F and
WCKX-F do not cooperate; Hungerford estimates WBNS and I made estimates
357 for the others...Managers predict 2% to 3% revenue increase in 1993... The
7,730 Hungerford shows the market up less than 1% during 1992 but I feel the
market did better than that as some non-reporting stations (particularly
WCLT-F) took revenue away from reporting stations...

Ethnic Income Age Education

Breakdowns (%) Breakdowns (%) Breakdowns (% Levels

White 87.2 <15 26.4 12-24 24.0 Non High School

Black 11.4 15-30 29.5 25-54 54.4 Grad: 28.6

Hispanic 0.8 30-50 27.0 55+ 21.6

Other 0.6 50-75 12.9 High School Grad:
75+ 4.2 38.7

The above information is provided through the courtesy of College 1-3 years:

Market Statistics, a division of Bill Communications. 14.4

College 4+ years:
18.3
Fortune 500 Companies

Forbes 500 Companies Forbes Largest Private Companies

Government
Insurance
Financial
Aircraft
Auto
Electronics
Appliance
Fabrics

INC 500 Companies

By Industry (SIC):

. Health §
. Eating a
. Business
. Wholesal
Insuranc
. Special

. Miscella
. Engineer
. Wholesal
. Food Sto

OV R~V W =

-

To
To
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Worthington Industries (366) American Electric Power Battelle Memorial Institute (203)
Banc One Schottenstein Stores (111)
Huntington Bancshares
Limited

Employment Breakdowns

By Occupation:

ervices 54,103 (9.8%) Manag/Prof. 137,979 (24.3%)
nd Drinking Places 42,715 (7.7%) Tech/Sales/Admin. 188,740 (33.2%)
Services 40,727 (7.4%) Service 71,343 (12.6%)
e Trade-Durable Goods 24,100 (4.3%) Farm/Forest/Fish 8,055 ( 1.5%)
e Carriers 21,110 (3.8%) Precision Prod. 65,055 (11.5%)

Trade Contractors 18,691 (3.4%) Oper/Fabri/Labor 96,227 (16.9%)

neous Retail 17,615 (3.2%)

ing & Mngmnt Svcs. 17,225 (3.1%)

e Trade-Nondurable 16,636 (3.0%)

res 15,747 (2.8%)

tal Metro Employees: 554,100

p 10 Total Employees: 268,669 (48.5%)
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COLUMBUS, OH

Largest Local Banks Colleges_and Universities

Ohio State (54,094)

Capital University (3,235)
Franklin University (4,005)
Ohio Dominion College (1,365)

Banc Ohio (5.6 Bil)
Bank One (5.0 Bil)
Huntington (NA)
Society Bank (NA)

Total Full-Time Students: 62,479

RADIQ BUSINESS INFORMATION

Source of
Regional Dollars

Largest Local
Radio Accounts

Heavy Agency
Radio Users

Hameroff McDonalds Cleveland
Lord Sullivan Kroger Cincinnati
Ron Foth Big Bear Markets Dayton
Bank One
Major Daily Newspapers AM PM SUN
Columbus Dispatch 234,000 394,000
COMPETITIVE MEDIA
Major Over the Air Television
WBNS Columbus 10 CBS Columbus Dispatch
WCMH Columbus 4 NBC Outlet
WOSU Columbus 34 PBS
WITE Columbus 28 Fox Sinclair
WSYX Columbus 6 ABC Anchor

Media Revenue Estimates

% of

Military Bases

Unemployment

. WSNY-F
. WNCI-F
. WIVN

. WLVQ-F
. WHOK-F
. WBZX-F
. WCOL AF
. WBNS-F
. WRVF-F
. WVKO

. WWHT-F
. WWCD-F
. WBNS

. WRZR-F

-
QOO W =

N
W -

Owner

Jun 79:

Dec 82:

Sep 83:

Sep 84:

Aug 85:

Aug 86:

Aug 87:

Aug 88:

Jul 89:

Jul 90:

Jul 91:

Highest Billing Stations Jul 92:
(AC) $8,300,000
(CHR) 7,500,000
(Fs) 6,800,000
(AOR) 6,600,000
(c) 3,500,000
(AOR) 3,000,000
(0) 2,600,000
(0) 1,400,000
(C) 1,300,000
(B) 950,000
(CHR) 900,000
(AOR) 875,000
(BB) 500,000
(AOR) 400,000

Best Hotel

Best Restaurants

Refectory (Americ
Claremont (steak)
Hunan Lion

Hyde Park

Kihiki

WEATHER DATA

Elevation: 812
Annual Precipitat
Annual Snowfall:

an)

Hyatt (Regency
and Capital Sq.)
Pickett Suites
Stouffers

ion: 37.0 in.

27.7 in.

Average Windspeed:8.7 (SW)

Avg. Max. Temp:
Avg. Min. Temp:
Average Temp:

Managers Comments

our medium on a CPP basis.

buying criteria.
Arbitron."

JAN

36.4
20.4
28.4

TOTAL
JUL YEAR
84.4 62.1
62.4 40.9
73.6 51.5

1%
2%
0%
2%
.3%
1%
3%
.5%
3%
.2%
7%
.3%

[ Y R N N -RV-N V)

Best Golf Courses

Muirfield Village
Scioto

The Golf Club

Ohio State (Scarle

"Our industry has hurt itself by allowing agencies to buy
We all need to reject this

The only one that benefits from this :s

"Alternative and Modern Rock should not and do not want to
This format has gone to the point

Revenue z Retail Sales
Television $111,000,000 38.8 .0097
Radio 45,300,000 15.8 .0039
Newspaper 121,000,000 42.3 .0105
Outdoor 9,000,000 3.1 .0008
$286,300,000 L0249
NOTE: Use Newspaper and OQutdoor estimates with caution.

Major Radio Station Sales Since 1988

1988 WXLE-F (Johnstown) Sold to Ragan Henry $ 1,850,000
1991 WWCD-F 2,000,000
1991 WXMX-F 2,500,000

Some of these sales may not have been consummated.

be classified und

where it can stand on its own.

er AOR.

Should publications acknowledge

its existence, group owners will take more notice and develop
the format to become the major force of the 1990's.”

Radio Revenue Breakdown

Local 80.9% (+0%)
National 18.6% (+2%)
Network 0.5% (-28%)

Trade equals 4% of local - up 24% in 1992.
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1992 ARB Rank: 132
1992 MSA Rank: 139
1992 ADI Rank: 125
FM Base Value: $800,000

1992 Revenue: $8,000,000

Rev per Share Point: $96,502
Population per Station: 16,329 (17)
1992 Revenue Change: +2.6%

CORPUS CHRISTI

Manager's Market Ranking (current): 2.4
Manager's Market Ranking (future) : 3.7
Duncan's Radio Market Grade:
Mathematical Market Grade:

I1I Below Avg
II1 Below Avg

Base Value % : 10.0% Station Turnover: 9.1%
REVENUE HISTORY AND PROJECTIONS

87 88 89 90 9N 92 93 94 95 96 97
Duncan Revenue Est: 7.8 7.5 8.0 8.3 7.8 8.0
Yearly Growth Rate (87-92): 4.6% - assigned
Projected Revenue Estimates: 8.3 8.7 9.2 9.6 10.0
Revenue per Capita: 21.79 21.37 22.86 23.65 22.10 22.60
Yearly Growth Rate (87-92): 4.0% - assigned
Projected Revenue per Capita: 23.50 24.44 25.42 26.44 27.50
Resulting Revenue Estimate: 8.3 8.7 9.2 9.6 10.0
Revenue as % of Retail Sales: .0039 .0036 .0036 .0036 .0033 .0032
Mean % (87-92): .00353%Z (.0032% - assigned)
Resulting Revenue Estimate: 8.6 9.3 10.2 11.2 11.5

MEAN REVENUE ESTIMATE: 8.4 8.9 9.5 10.1 10.5

POPULATION AND DEMOGRAPHIC ESTIMATES

87 88 89 90 A 92 93 94 95 96 97
Total Population (millions): .358 .351 L350 .351 .353 .354 .355 .358 .362 .364 365
Retail Sales (billions): 2.0 2.1 2.2 2.3 2.4 2.5 2.7 2.9 3.2 3.5 3.6
Below-the-Line Listening Shares: 0.6 Confidence Levels
Unlisted Station Listening: 16.5%

Total Lost Listening: 17.1% 1992 Revenue Estimates: Below Normal

Available Share Points: 82.9 1993-1997 Revenue Projections: Below Normal
Number of Viable Stations: 11
Mean Share Points per Station: 7.5 COMMENTS
Median Share Points per Station: 6.3
Rev. per Available Share Point: $96,502 Market does not report revenue... Managers predict 5% to 6%
Estimated Rev. for Mean Station: $723,763 revenue increase in 1993...
Household Income: $27,776
Median Age: 30.8 years Ethnic Income Age Education
Median Education: 12.3 years Breakdowns (%) Breakdowns (%) Breakdowns (%) Levels
Median Home Value: $54,600
Population Change (1991-1996): 3.2% White 46.1 <15 31.4 12-24 24.8 Non High School
Retail Sales Change (1991-1996): 46.2% Black 3.6 15-30 28.7 25-54 52.5 Grad: 42.3
Number of Class B or C FM's: 6 + 2 = 8 Hispanic 50.3 30-50 25.4 55+ 22.7
Revenue per AQH: $20,253 Other 0.0 50-75 10.0 High School Grad:
Cable Penetration: 63% 75+ 4.5 27.3

COMMERCE AND INDUSTRY

Important Business and Tndustries Fortune

The above information is provided through the courtesy of

Market Statistics, a division of Bill Communications.

500 Companies Forbes 500 Companies

Petrochemicals
Fishing
Agribusiness

INC 500 Companies

By Industry (SIC):

College 1-3 years:
16.5

College &4+ years:
13.9

Forbes Largest Private Companies

Employment Breakdowns

By Occupation:

1. Health Services 11,283 (11.9%) Manag/Prof .
2. Eating and Drinking Places 8,617 (9.1%) Tech/Sales/Admin.
3. Business Services 6,668 (7.0%) Service
4. Food Stores 5,190 (5.5%) Farm/Forest/Fish
5. Wholesale Trade-Durable Goods 4,044 (4.3%) Precision Prod.
6. Heavy Construction 3,234 (3.4%) Oper/Fabri/Labor
7. General Merchandise Stores 2,990 (3.1%)
8. Special Trade Contractors 2,940 (3.1%)
9. 0il & Gas Extraction 2,917 (3.1%)
10. Automotive Dealers 2,887 (3.0%)

Total Metro Employees: 95,086

Top 10 Total Employees: 50,770

DUNCAN'S RADIO MARKET GUIDE
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(53.4%)

28,780  (21.0%)
40,140 (29.3%)
18,056  (13.2%)

3,690  ( 2.5%)
23,536 (17.2%)
22,969  (16.8%)
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Largest Local Banks Colleges and Universities Military Bases Unemployment
Corpus Christi National (569 Mil) Corpus Christi State (3,815) Chase Field NAS (1,700) 7 Jun 79: 5.9%
First City Texas (656 Mil) Corpus Christi NAS (2,800) ? Dec 82: 8.3%
Citizens Bank {144 Mil) Sep 83: 11.0%
Texas Commerce (274 Mil) Sep 84: 7.8%
First Commerce (109 Mil) Aug 85: 8.9%
Aug 86: 12.2%
Total Full-Time Students: 4,982 Aug 87: 11.2%
Aug 88: 8.5%
RADIO BUSINESS INFORMATION Jul 89: 9.0%
Jul 90: 7.1%
Heavy Agency Largest Local Source of Jul 91: 8.2%
Radio Users Radio Accounts Regional Dollars Highest Billing Stations Jul 92: 9.5%
Moorehead Dotts Coca Cola 1. KOUL-F (C) $1,350,000
Miller Beer 2. KRYS AF (C) 1,300,000
Morris Clubs 3. KZFM-F (CHR) 1,100,000
4. KNCN-F (AOR) 900,000
5. KUNI AF (SP) 850,000
6. KLTG-F (0) 725,000
7. KMXR-F (AC) 450,000
Major Daily Newspapers AM M SUN Owner
Corpus Christ1 Caller-Times 55,000 90,204 Harte-Hanks
Best Restaurants Best Hotels Best Golf Courses
Lighthouse (seafood) Marriott King's Crossing CC
COMPETITIVE MEDIA Water Street Oyster Bar Sheraton Marina
Paesano's Wyndham

Major Over th= Air Television

KEDT Corpus Christi 16 PBS

KIil Corpus Christi 3 ABC

KORO Corpus Christi 28

KRIS Corpus Christi 6 NBC WEATHER DATA
KZTV Corpus Christi 10 CBs

NO WEATHER DATA AVAILABLE

Media Revenue Estimates

% of

Revenue % Retail Sales
Television $20,600,000 37.1 .0082
Radio 8,000,000 14.4 .0032
Newspaper 24,600,000 44.3 .0098
Outdoor 2,300,000 4.1 .0009
$55,500,000 .0221

NOTE: Use Newspaper and Outdoor estimates with caution.

Major Radio Station Sales Since 1988

1988  KMXR-F 2,300,000
1989  KJKC-F (Portland) 525,000
1990  KDAE/XLTG-F 1,900,000
1992 KMXR-F 693,000

OTE: Some of these sales may not have been consummated.

DUNCAN'S RADIO MARKET GUIDE
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1992 ARB Rank: 8
1992 MSA Rank: 13-Dal, 36-Ft Wort
7

DALLAS - FORT WORTH

1992 Revenue: $136,900,0

h Rev per Share Point: $1,484,815

00

Manager's Market Ranking (current): 3.2

Manager's Market Ranking (future) : 4.1

1992 ADI Rank: Population per Station: 107,097 (31) Duncan's Radio Market Grade: 1 Above Avg
FM Base Value: $12,000,000 1992 Revenue Change: +3.3% Mathematical Market Grade: I Above Avg
Base Value % : 8.8% Station Turnover: 12.5%
REVENUE HISTORY AND PROJECTIONS

87 88 89 90 91 92 93 94 95 96 97
Duncan Revenue Est: 116.5 121.2 129.7 135.0 132.4 136.9
Yearly Growth Rate (87-92): 3.3% (assigned rate of 4.9%)
Projected Revenue Estimates: 142.4 149.4 156.7 164.3 172.4
Revenue per Capita: 30.74 31.48 33.34 34.09 32.61 33.39
Yearly Growth Rate (87-92): 1.7% (2.8% - assigned)
Projected Revenue per Capita: 34.32 35.29 36.27 37.29 38.33
Resulting Revenue Estimate: 143.1 150.3 159.6 168.2 173.6
Revenue as % of Retail Sales: L0042 .0040 .0039 .0039 .0037 .0036
Mean % (87-92): .0036% - assigned
Resulting Revenue Estimate: 144.0 159.8 173.9 196.6 201.2

MEAN REVENUE ESTIMATE: 143.2  153.2  163.4 176.4 182.4

POPULATION AND DEMOGRAPHIC ESTIMATES

87 88 89 90 91 92 93 94 95 96 97
Total Population (millions): 3.79 3.85 3.89 3.96 4.06 4.10 4.17 4.26 4,40 4,51 4.53
Retail Sales (billions): 27.7 30.4 33.0 34.2 35.9 37.6 40.0 44 .4 48.3 54.6 55.9
Below-the-Line Listening Shares: 0.0 Confidence Levels
Unlisted Station Listening: 7.8%

Total Lost Listening: 7.8% 1992 Revenue Estimates: Normal
Available Share Points: 92.2 1993-1997 Revenue Projections: Normal
Number of Viable Stations: 24
Mean Share Points per Station: 3.8 COMMENTS
Median Share Points per Station: 3.1
Rev. per Available Share Point: $1,484,815 Market reports to Miller, Kaplan and all major stations
Estimated Rev. for Mean Station: $5,642,299 cooperate...Managers predict 2% to 3% revenue increase
in 1993...

Household Income: $34,930
Median Age: 30.9 years Ethnic Income Age Education
Median Education: 12.7 years Breakdowns (%) Breakdowns (%) Breakdowns (%) Levels
Median Home Value: $82,700
Population Change (1991-1996): 11.1% White 74.3 <15 22.4 12-24 23.1 Non High School
Retail Sales Change (1991-1996): 52.3% Black 13.2 15-30 26.8 25-54 58.6 Grad: 30.0
Number of Class B or C FM's: 17 + 1 = 18 Hispanic 12.5 30-50 26.5 55+ 18.3
Revenue per AQH: $25,142 Other 0.0 50-75 16.1 High School Grad:
Cable Penetration: 43% 75+ 8.2

COMMERCE AND INDUSTRY

Important Business and Industries

The above information is provided through the courtesy of

College 1-3 years:

Market Statistics, a division of Bill Communications. 19.5

Fortune 500 Companies

Forbes 500 Companies

College 4+ years:
20.2

American Medical Holding

Financial Exxon (2)

High Tech Kimberly-Clark (76)
Energy Texas Instruments (77)
Food Processing LTV (87)

Agribusiness Dresser Industries (102)
Aircraft Fina (141)

Munitions E-Systems (210)

Clothing ERYX Energy (258)
Electronics Trinity Industries (288)

INC 500 Companies

NAC (19)
Software Spectrum (56) By
Advanced Entry Systems (142)
Microsolutions (182)
Wellness & Lifestyle (187)
SIR Group (200)
H & M Food Systems (233)
Microdynamics (282)
Leather Center (290)
First Intercontinental

(347)
Micrografx (430)

SO R N W =

-

Maxus Energy (401)
valhi (408)
(And more . . . )

Employment Breakdowns

Industry (SIC):

. Business Services 1
Health Services 1
. Eating & Drinking Places 1

Wholesale Trade-Durable Goods

. Transportation Equipment

. Engineering & Mngmnt Svcs.
. Food Stores

. Special Trade Contractors

. Wholesale Trade-Nondurable

. Real Estate
Total Metro Employees: 1,5
Top 10 Total Employees: 7

DUNCAN'S RADIO MARKET GUIDE
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AMR

Burlington Northern

Cen

dex

Central & South West

Ens
Hal

Medical Care Intl.
National Interquep

JCP

Southwest Airlines

(An

17,253
15,838
11,580
87,396
60,670
48,494
47,424
46,173
43,081
41,737

79,049
19,646

erch
liburton

enney

d more...)

(7.4%)
(7.3%)
(7.1%)
(5.5%)
(3.8%)
(3.1%)
(3.0%)
(2.9%)
(2.7%)
(2.6%)

(45.6%)

By Occu

Manag/P
Tech/Sa
Service
Farm/Fo
Precisi
Oper/Fal

Forbes Largest Private Companies

AFG Industries (335)
AmeriServ (219)

Austin Industries (273)
ClubCorp Int'l (206)

Dr. Pepper/Seven Up Cos. (280)
Epic Healthcare Group (152)
Home Interiors & Gifts (596)
Ben E. Keith (397)

Lennox International (136)
Lincoln Property (97)

Mary Kay Cosmetics (333)
(And more...)

pation:

rof. 349,671 (23.5%)

les/Admin. 518,019 (34.8%)
159,756 (10.7%)

rest/Fish 15,060 ( 1.0%)

on Prod. 201,906 (13.6%)

bri/Labor 244,529 (16.4%)
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DALLAS - FORT WORTH

Largest Local Banks Colieges and Universities Military Bases Unemployment
Bank One (14.4 Bil) University of Texas-Arlington (24,783) Carswell AFB (5,930) Dec 82: 5.2%
NCNB Texas National (35.6 Bil) Southern Methodist (8,798) Dallas NAV (1,300) Sep 83: 4.9%
First City (2.2 Bil) Texas Christian (6,458) Sep 84: 3.5%
Comerica Bank (765 Mil) University of Dallas (3,012) Aug 85: 4.8%
Hibernia National (1.0 Bil) Texas Wesleyan Univ (1,429) Aug 86: 6.7%
North Park Natl Bank (749 Mil) Univ of Texas Dallas (8,685) Aug 87: 6.6%
Texas Commerce (2.2 Bil) Total Full-Time Students: 86,569 Aug 88: 5.5%
Texas Commerce - ft. Worth (462 Mil) Jul 89: 6.0%
RADIO BUSINESS INFORMATION Jul 90: 5.3%
Jul 91: 6.5%
Heavy Agency Largest Local Source of Jul 92: 6.8%

Radio Users

Radio Accounts

Regional Dollars

Highest Billing Stations

Bozell & Jacobs Budweiser Houston 1. KVIL AF (AC) $17,500,000 13. KZPS-F (CL AOR) $4,200,000

Tracy Locke McDonalds Austin 2, KSCS-F (C) 14,900,000 14 . KEGL-F (CHR) 4,100,000

Richards Coca Cola San Antonio 3, WBAP (FS) 14,600,000 15. KYNG-F (C) 3,900,800

Bloom American Airlines 4, KPLX-F (C) 11,900,000 16. KOAI-F (J/NAC) 3,200,800

Highland Appliance 5. KRLD (N/T) 9,400,000 17. KODZ-F (0) 2,700,800

Coors 6. KTXQ-F (AOR) 8,100,000 18. KLTY-F (REL) 2,400,000

7. KKDA AF (B) 8,000,000 19. KCDU-F (CL AOR) 2,350,000

8. KLIF (T) 5,500,000 20. KESS  (SP) 1,600,000

Major 9. KMZ-F (B) 4,900,000 21. WRR -F (CL) 1,450,000

Daily Newspapers AM PM SUN OQwner 10. KLRX-F (SAC) 4,700,000 22. KDGE-F (AOR) 1,400,000

11. KLUV-F (0) 4,600,000 23, KHVN (G) 815,000

Daily Morning News 319,000 618,000 Belo 12. KDMX-F (AC) 4,300,000 24, KAAM  (BB) 800,200
Fort Worth Star-

Telegram 150,000 337,000 Cap Cities/ABC

COMPETITIVE MEDIA

Major Over the Air Television

Best Restaurants

Ruth Chris (steak)

Best Hotels

Best Golf Courses

Loew's Anatcle

Colonial (Fort

KDTN Donton 2 PBS Lombardis (Italian) Westin Galleria Worth)
KDAF Dallas 33 Fox Fox 0ld Warsaw (continental) Adolphus Hyatt Bear Creek
KDFI Dallas 27 Warburg Pincus Routh St. Cafe Mansion Preston Trail
KDFW Dallas 4 CBS  Times-Mirror Mansion at Turtle Creek Four Seasons Brook Hollow
KUVN Garland 23 Hallmark Cattleman's Steak Las Colinas TPC
KERA Dallas 13 PBS
KXTX Dallas 39 Christian
WFAA Dallas 8 ABC Belo WEATHER DATA
KTVT Fort Worth 11 Gaylord Elevation: 551
KTXA Fort Worth 21 Paramount Annual Precipitation: 32.1 in.
KXAS Fort Worth 5 NBC LIN Annual Snowfall: 2.7 in.
Average Windspeed: 11.1 (S)

Media Revenue Estimates % of TOTAL

Revenue z Retail Sales JAN JUL YEAR
Television $352,000,000 41.4 .0094 Avg. Max. Temp: 55.7 95.5 76.5
Radio 136,900,000 16.1 .0036 Avg. Min., Temp: 33.9 74.0 54 .4
Newspaper 329,000,000 38.7 .0088 Average Temp: 44.8 84.8 65.5
Outdoor 32,000,000 3.8 .0009

$849,900,000 .0227
LMA'S, SMA'S ETC.

NOTE: Use Newspaper and Outdoor estimates with caution KYNG-F and KSNN-F (formerly KODZ-F)

Radio Revenue Breakdown

77.4%
22.6%

Local
National

Major Radio Station_ Sales Since 1988

1988 KRLD From Metropolitan to Sillerman 41,000,000 (E)
1988 KRLD From Sillerman ¢ Command 42,000,000 (E)
1988  KSKY From Dorton to Bdcst. Partners 3,500,000 (E)
1988 KMEZ A/F From Earl Graves to Gilmore 14,000,000

1989  AM frequencies 970 and 1480 swapped by Gilmore and Summit

1989  KJZY-F (Denton) Sold to Broadcast House 5,800,000
1989  KZRK-F (Denton) 3,300,000
1989 KRLD From Command To Evergreen 48,000,000 (E) (cancelled)

1990 KMGC-F From Shamrock to Cook Inlet (cncld) 22,000,000

1990 KKWM-AM From Anchor to Susquehanna 4,200,000
1990 KMGC-F From Shamrock to Alliance (cncld) 17,500,000
1990 KMGC-F From Shamrock to Nationwide 15,000,000 (E)
1990 KKWM-F From Anchor to Cox 13,100,000
1991 KDBN,KMEZ-F From Gilmore to Granum 9,400,000
1991 KDGE-F (Gainesville) cancelled 8,300,000
1991 KDGE-F (Gainesville) 2,200,000
1991 KRSR-F From Westinghouse to Alliance 13,000,000

NOTE: Some of these sales may not have been consummated.

DUNCAN'S RADIO MARKET GUIDE
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DAVENPORT - ROCK ISLAND - MOLINE

1992 ARB Rank: 130 1992 Revenue: $10,000,000 Manager's Market Ranking (current): 2.9
1992 MSA Rank: 141 Rev per Share Point: $122,399 Manager's Market Ranking (future) : 3.2
1992 ADI Rank: 83 Population per Station: 20,200 (14) Duncan's Radio Market Grade: III Below Avg
FM Base Value: $1,300,000 1992 Revenue Change: +6.1% Mathematical Market Grade: III Below Avg
Base Value % : 13.0% Station Turnover: 11.1%
REVENUE HISTORY AND PROJECTIONS

87 88 89 90 N 92 93 94 95 96 97
Duncan Revenue Est: 7.8 8.5 9.3 3.6 9.4 10.0
Yearly Growth Rate (87-92): 5.0%
Projected Revenue Estimates: 10.5 11.0 11.6 12.2 12.8
Revenue per Capita: 21.91 24 .14 26.57 27.59 27.08 28.99
Yearly Growth Rate (87-92): 5.8%
Projected Revenue per Capita: 30.67 32.45 34.33 36.32 38.43
Resulting Revenue Estimate: 10.5 11.0 11.6 12.2 12.9
Revenue as % of Retail Sales: .0034 .0034 .0037 .0035 .0034 .0034
Mean % (87-92): .0034%
Resulting Revenue Estimate: 10.5 11.2 11.9 12.9 13.3

MEAN REVENUE ESTIMATE: 10.5 11.1 11.7 12.4 13.0

POPULATION AND DEMOGRAPHIC ESTIMATES

87 88 89 20 N 92 93 % 95 96 97
Total Population (millions): .356 .352 .350 .348 347 .345 341 .339 .337 . 335 .335
Retail Sales (billions): 2.3 2.5 2.5 2.7 2.8 2.9 3.1 3.3 3.5 3.8 3.9
Below-the-Line Listening Shares: 3.4% Confidence Levels
Unlisted Station Listening: 14.9%

Total Lost Listening: 18.3% 1992 Revenue Estimates: Normal
Available Share Points: 81.7 1993-1997 Revenue Projections: Normal
Number of Viable Stations: 9
Mean Share Points per Station: 9.1 COMMENTS
Median Share Points per Station: 8.6
Rev. per Available Share Point: §122,399 Market reports revenue to Hungerford and all stations except
Estimated Rev. for Mean Statiomn: $1,113,831 KFMH-F cooperate...Managers predict 5% to 6% revenue increase
in 1993...

Household Income: $31,040
Median Age: 34.3 years Ethnic Income Age Education
Median Education: 12.5 years Breakdowns (%) Breakdowns (%) Breakdowns (%) Levels
Median Home Value: $49,800
Population Change (1991-1996): -3.2% White 1.8 <15 23.4 12-24 21.7 Non High School
Retail Sales Change {1991-1996): 35.0% Black 4.9 15-30 26.8 25-54 50.8 Grad: 28.7
Number of Class B or C FM's: 6 + 1 = 7 Hispanic 3.3 30-50 30.5 55+ 27.5
Revenue per AQH: $26,455 Other 0.0 50-75 14.7 High School Grad:
Cable Penetration: 61% 75+ 4.6 41.4

The above information is provided through the courtesy of

College 1-3 years:

Market Statistics, a division of Bill Communications. 15.4

COMMERCE AND INDUSTRY

Important Business and Industries

Fortune 500 Companies

Forbes 500 Companies

College &4+ years:
14.5

Forbes Largest Private Companies

Farm Machinery
Food Products
Alumium Products

Deere (72)

INC 500 Companies Employment Breakdowns
Ressell Construction (338) By Industry (SIC):

. Health Services

Business Services

. Food Stores
. Educational Services
. Miscellaneous Retail

D WVONA LD WN =

-

Total Metro Employees:
Top 10 Total Employees:

DUNCAN'S RADIO MARKET GUIDE
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. Eating and Drinking Places
. Machinery, Except Electrical
. Wholesale Trade-Durable Goods

. Food and Kindred Products
. Primary Metal Industries

12,170
11,079
10,349
6,449
5,195
5,024
4,819
4,446
3,971
3,849

126,431
67,351

(9.6%)
(8.8%)
(8.2%)
(5.1%)
(4.1%)
(4.0%)
(3.8%)
(3.5%)
(3.1%)
(3.0%)

(53.3%)

By Occupation:

Manag/Prof . 35,651 (20.6%)
Tech/Sales/Admin. 50,803 (29.3%)
Service 22,814 (13.1%)

Farm/Forest/Fish 4,219 ( 2.5%)
Precision Prod. 23,081 (13.3%)
Oper/Fabri/Labor 36,821 (21.2%)
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DAVENPORT - ROCK ISLAND -~ MOLINE

Largest Local Banks Colleges and Universities

Davenport Bank (°.7 Bil) Palmer College (1,680)
First of America RI (350 Mil) St. Ambrose Univ (2,300)
First Midwest Bnk-Moline (352 Mil) Teikyo Marycrest Univ (1,969)

Military Bases Unemployment

Jun 79: 3.6%
Dec 82: N/A%
Sep 83: 13.3%
Sep 84: 9.3%
Aug 85: N/A%
Aug 86: 10.0%
Aug 87: 7.2%

Aug 88: 7.6%
Jul 89: 5.9%
Jul 90: 5.7%
Total Full-Time Students: 10,612 Jul 91: 5.8%
Jul 92: 6.7%

RADIO BUSINESS INFORMATION

Largest Local Source of
Radio Accounts Regional Dgllars

Heavy Agency
Radio Users

ACI Hardees Cedar Rapids
Comm. Networks Keady-Dawson Auto Des Moines
Watt Lujack Chevy Chicago

Towa Lottery

Major Daily Newspapers AM PM SUN
Quad Cities Times 43,000 (AD) 82,513
Moline Dispatch & 29,000 54,247
Rock Island Argus 12,000

COMPETITIVE MEDIA

Major Qver the Air Television

KLJB Davenport 18 Davenport Comm
KwQC Davenport 6 NBC Broad Street
WHBF Rock Island 4 CBS Citadel
WQAD Moline 8 ABC New York Times
Media Revenue Estimates
% of
Revenue % Retail Sales
Television $32,000,000 42.4 .0110
Radio 10,000,000 13.2 .0034
Newspaper 31,000,000 41.1 L0106
Outdoor 2,500,000 3.3 .0009
$75,500,000 .025%9

NOTE: Use Newspaper and Outdoor estimates with caution.

Major Radio Station Sales Since 1988

1989  KTSS $ 70,000

1992 KMJC-F (Clinton) 1,256,000 (D)
From Receiver to owners of WOC/KUUL-F

NOTE: Some of these sales may not have been consummated.

Highest Billing Stations

1. WLLR AF (C) $2,600,90D
2. WXLP-F (AOR) 1,700,009
3. KUUL-F (0) 1,400,002
4. WPXR-F (CHR) 1,300,000
5. KRVR-F (SAC) 950,000
6. WOC (N/T) 900,000
7. KMJC-F (AC) 700,000
8. WKBF (c) 300,000
9. KFMH-F (AOR) 250,000
Quner
Lee
Small

Best Restaurants Best Hotels Best Golf Courses
W.L. Velies Blackhawk

Apple River City Jumer's

Rusty Pelican Steeplegate Inn
Charles Michele

Lunardi's

Crown Valle

WEATHER DATA

Elevation: 561

Annual Precipitation: 32.1 in.
Annual Smowfall: 2.7 in.
Average Windspeed: 11.1 (S)

TOTAL
JAN JUL YEAR
Avg. Max. Temp: 55.7 95.5 76.5
Avg. Min. Temp: 33.9 74.0 54.4
Average Temp: 44 .8 84.8 65.5

LMA'S, SMA'S ETC.

WLLR-F and KRVR-F
WOC/KUUL-F and WMJC-F (Duopoly)

Manager's Comments
"Good times are coming...sooner or later.”

Radio Revenue Breakdown

Local 85.2% (+8%)
National 11.2% (-8%)
Network 3.7%  (-7%)
The network above probably refers to wired network.

Trade equals 11.1% of local - down 5% in 1992.

DUNCAN’'S RADIO MARKET GUIDE
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1992 ARB Rank: 47
1992 MSA Rank: 54
1992 ADI Rank: 52
FM Base Value: $3,800,000

Population per Station:
1992 Revenue Change: +3

Base Value % : 17.3% Station Turnover: 25
REVENUE HISTORY AND PROJECTIONS

87 88 89
Duncan Revenue Est: 21.3 22.7 21.5

Yearly Growth Rate (87-92): 4.3% - assigned
Projected Revenue Estimates:

Revenue per Capita: 22.54 23.89 22.51
Yearly Growth Rate (87-92): Negative - 3.8% assigned
Projected Revenue per Capita:

Resulting Revenue Estimate:

Revenue as % of Retail Sales: .0036 .0038 .0033

Mean % (87-92): .00335% (.0030% assigned)
Resulting Revenue Estimate:

POPULATION AND DEMOGRAPHIC ESTIMATES

87 88 89
Total Population (millions): .945 .950 .955
Retail Sales (billions): 5.9 6.0 6.6
Below-the-Line Listening Shares: 11.4%
Unlisted Station Listening: 9.3%
Total Lost Listening: 20.7%
Available Share Points: 79.3

Number of Viable Stations: 12

Mean Share Points per Station: 6.6

Median Share Points per Station: 5.8

Rev. per Available Share Point: $277,428
Estimated Rev. for Mean Station: $1,831,021

Household Income: $31,515

Median Age: 33.9 years Ethnic

Median Education: 12.5 years Breakdowns (%)
Median Home Value: $68,000

Population Change (1991-1996): 2.7% White 86.
Retail Sales Change (1991-1996): 42.6% Black 12.
Number of Class B or C FM's: 6 + 3 = 9 Hispanic 0.
Revenue per AQH: $18,018 Other 0.

Cable Penetration: 62%

The above info
Market Statist

COMMERCE AND INDUSTRY

Important Business and Industries Fortune 500 Companies

1992 Revenue: $22,000,000
Rev per Share Point: $277,428

DAYTON

Manager's Market Ranking (current): 2.6
Manager's Market Ranking (future) : 3.0

37,613 (22) Duncan's Radio Market Grade: II Average

.3% Mathematical Market Grade: II Average
.0%

90 91 92 93 94 95 96 97
22.9 21.2 22.0

22.9 23.9 25.0 26.0 27.2
24,00 22.08 22.85

23,72  24.62 25.55 26.53 27.53
22.9 23.9 25.0 26.2 27.

[N

.0034 .0030 .0033

23.7 25.2 27.6 30.0 31.2

MEAN REVENUE ESTIMATE: 23.2 24.3 25.8 27.4 28.5

20 9 92 93 94 95 6 97
.954 .960 .963 .967 .972 .979 .986 .988
6.8 7.1 7.4 7.9 8.4 9.2 10.0 10.4

Confidence Levels

1992 Revenue Estimates: Normal
1993-1997 Revenue Projections: Normal

COMMENTS
Market reports to Hungerford and all major stations cooperate

except WROU-F...Managers predict 1% to 2% revenue growth in 1993...

Income Age Education
Breakdowns (%) Breakdowns (%) Levels

9 <15 25.3 12-24 22.3 Non High School

1 15-30 28.3 25-54 51.9 Grad: 30.8

7 30-50 27.6 55+ 25.8

3 50-75 14.2 High School Grad:
75+ 4.6 40.1

rmation is provided through the courtesy of College 1-3 years:
ics, a division of Bill Communications. 14.1

College 4+ years:
15.0

Forbes 500 Companies Forbes Largest Private Companies

Mead (112)
Standard Register (4
Reynolds & Reynolds

Business Equipment

Aircraft Parts

Chemical & Plastics

Refrigeration & Heating Equipment
Motor Vehicle Parts

INC 500 Companies Employment Breakdowns

Hazco Services (40) By Industry (SIC):

Modern Technologies (53)

. Health Services

. Eating and Drinking Places

. Machinery, except Electrical
. Transportation Equipment

. Business Services

. Wholesale Trade-Durable Goods
. Food Stores

. Special Trade Contractors

. Fabricated Metal Products

. Educational Services

[= V- N RN T R VO N

-

Total Metro Employees:
Top 10 Total Employees:

DUNCAN'S RADIO MARKET GUIDE
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DPL Elder-Beerman Stores (246)
32) Super Food Services
(467)

By Occupation:

41,297 (11.4%) Manag/Prof. 96,465 (23.5%)
29,530 (8.1%) Tech/Sales/Admin. 124,994 (30.5%)
24,710 (6.8%) Service 53,034 (12.9%)
23,375 (6.4%) Farm/Forest/Fish 5,922 ( 1.5%)
20,273 (5.6%) Precision Prod. 50,866 (12.4%)

13,423 (3.7%)
12,876 (3.6%)
10,760 (3.0%)
10,247 (2.8%)
9,565 (2.6%)

Oper/Fabri/Labor 78,793 (19.2%)

362,520
196,056 (54.1%)


www.americanradiohistory.com

DAYTON
Largest Local Banks Colleges and Universities Military Bases Unemployment
Bank One (2.7 Bil) University of Dayton (10,092) Wright-Paterson AFB (28,521) Jun 79: 6.8%
First National (1.0 Bil) Wright State (17,380) Dec 82: 12.1%
Central Trust (NA) Sep 83: 9.4%
NBD Bank (NA) Sep 84: 7.6%
Society Bank (3.0 Bil) Aug 85: 6.8%
Aug 86: 6.6%
Aug 87: 5.8%
Total Full-Time Students: 34,403 Aug 88: 5.1%
Jul 89: 4.6%
RADIO BUSINESS INFORMATION Jul 90: 4.6%
Jul 91: 5.6%
Heavy Agency Largest Local Source of Jul 92: 6.3%
Radio Users Radio Accounts Regional Dollars Highest Billing Stations
Penny/Ohlman McDonalds Cleveland 1. WHIO (N/T) $3,200,000
Forest Grove Kroger Cincinnati 2. WTUE-F (AOR) 3,150,000
Eastpint Meijers Columbus 3. WWSN-F (AC) 3,000,000
Willis Case 4. WHKO-F (C) 2,800,000
5. WGTZ-F (CHR) 2,500,000
6. WYMJ-F (0) 1,400,000
7. WLQT-F (SAC) 1,250,000
8. WAZU-F (AOR) 1,200,000
9. WONE  (C) 1,000,000
10. WROU-F (B) 700,000
Major Daily Newspapers AM PM SUN Owner
Dayton News/Sun 169,000 277,282 Cox
Best Restaurants Best Hotels Best Golf Courses
Jay's (seafood) Marriott NCR CC (South)
COMPETITIVE MEDIA Pine Club (steak) Stouffers Sycamore
Paragon Weatherwax
Major Over the Air Television (Middletown)
Shaker Run
WDTN Dayton 2 ABC hearst (Middletown)
WHIO Dayton 7 CBS Cox
WKEF Dayton 22 NBC K-T Comm.
WRGT Dayton 45 Fox Act II1I NO WEATHER DATA AVAILABLE
WPTD Kettering 16 PBS

See Cincinnati for an approximation

IMA'S, SMA'S ETC.
WWSN-F and WONE, WTUE-F (Pending Duopoly)
Media Revenue Estimates

% of
Revenue 4 Retail Sales Radio Revenue Breakdown
Television $63,000,000 40.4 .0085 Local 82.1% (-2%)
Radio 22,000,000 14.1 .0030 National 16.3%  (+3%)
Newspaper 65,000,000 41.7 .0088 Network 1.7%  (+43%)
Outdoor 6,000,000 3.8 .0008
$156,000,000 L0211 Trade equals 6.3% of local - up 25% over 1991.

NOTE: Use Newspaper and Qutdoor estimates with caution.

Major Radio 3tation Sales Since 1988

1988 WAZU-F (Springfield) Sold to Osborn 3,700,000
1989  WYMJ-F (3eavercreek) 3,000,000
1991 WONE ,4TUZ-F cancelled 9,250,000
1992 WVUD-F From Univ. of Dayton to Liggett 3,500,000
1992 WONE, WTUE-F From Summit to Stoner 7,700,000

NOTE: Some of these sales may not have been consummated.

DUNCAN'S RADIO MARKET GUIDE
Copyright 1993
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DENVER

1992 ARB Rank: 24 1992 Revenue: $72,800,000 Manager's Market Ranking (current): 3.4
1992 MSA Rank: 27 Rev per Share Point: $802,646 Manager's Market Ranking (future) : 3.8
1992 ADI Rank: 21 Population per Station: 49,510 (31) Duncan's Radio Market Grade: I Average
FM Base Value: $6,400,000 1992 Revenue Change: +6.1% Mathematical Market Grade: I Above Avg
Base Value % : 8.8% Station Turnover: 42.1%
REVENUE HISTORY AND PROJECTIONS

87 88 89 90 N 92 93 94 95 96 97
Duncan Revenue Est: 59.1 63.8 67.0 70.0 68.6 72.8
Yearly Growth Rate (87-92): 4.3% (assigned rate of 5.0%)
Projected Revenue Estimates: 76.4 80.3 84.3 88.5 92.9
Revenue per Capita: 32.30 33.76 36.41 38.71 36.49 38.32
Yearly Growth Rate (87-92): 13.6%
Projected Revenue per Capita: 39.70 41.13 42.61 44 14 45,73
Resulting Revenue Estimate: 76.2 79.8 83.5 87.4 91.5
Revenue as % of Retail Sales: .0044 .0047 .0048 .0047 .0045 L0045
Mean % (87-92): .0046% (.0044% assigned)
Resulting Revenue Estimate: 75.6 81.4 88.9 99.4 102.9

MEAN REVENUE ESTIMATE: 76.1 80.5 85.6 91.8 95.8

POPULATION AND DEMOGRAPHIC ESTIMATES

87 88 89 90 91 92 93 94 95 96 97
Total Population (millions): 1.83 1.84 1.84 1.86 1.88 1.90 1.92 1.94 1.96 1.98 2.00
Retail Sales (billions): 13.5 13.4 13.9 14.9 15.4 16.0 17.2 18.5 20.2 22.6 23.4
Below-the-Line Listening Shares: 0.3 Confidence Levels
Unlisted Station Listening: 9.0%
Total Lost Listening: 9.3% 1992 Revenue Estimates: Normal
Available Share Points: 90.7 1993-1997 Revenue Projections: Normal
Number of Viable Stations: 19
Mean Share Points per Station: 4.8 COMMENTS
Median Share Points per Station: 4.2
Rev. per Available Share Point: $802,646 Market reports to Miller, Kaplan and all viable stations
Estimated Rev. for Mean Station: $3,852,701 cooperate... Managers predict 4% to 6% revenue increase in
1993...
Household Income: $33,625
Median Age: 32.9 years Ethnic Income Age Education
Median Education: 12.9 years Breakdowns (%) Breakdowns_(%) Breakdowns (%) Levels
Median Home Value: $91,500
Population Change (1991-1996): 5.4% White 83.7 <15 19.7 12-24 20.7 Non High School
Retail Sales Change (1991-1996): 46.8% Black 4.9 15-30 26.4 25-54 59.2 Grad: 18.7
Number of Class B or C FM's: 13 + 1 = 14 Hispanic 11.4 30-50 28.8 55+ 20.1
Revenue per AQH: $29,618 Other 0.0 50-75 17.5 High School Grad:
Cable Penetration: 51% 75+ 7.6 33.6
The above information is provided through the courtesy of College 1-3 years:
Market Statistics, a division of Bill Communications. 21.8
COMMERCE AND INDUSTRY College 4+ years:
25.9
Important Business and Industries Fortune 500 Companies Forbes_500 Companies Forbes Largest Private Companies
Energy Total Petroleum (176) Affiliated Bankshares Anschutz (31)
Electronics Manville (202) of Colorado Cham Hill Cos. (328)
Research Adolph Coors (220) Colorado Ntl Bankshares Gates (214)
Tourism Cyprus Minerals (238) Public Service
Food Processing Storage Technology (239) of Colorado
Government Newmont Mining (434) Tele-Communications
Military US West
Aerospace
INC 500 Companies Employment Breakdowns
Progressive Peripherals By Industry (SIC): By Occupation:
& Software (88)
StarPak (90) 1. Health Services 68,232 (9.0%) Manag/Prof. 228,466 (27.9%)
Carts of Colorado (431) 2. Eating & Drinking Places 59,763 (7.9%) Tech/Sales/Admin. 280,756 (34.3%)
3. Business Services 55,336 (7.32) Service 99,195 (12.1%)
4. Wholesale Trade-Durable Goods 38,187 (5.0%) Farm/Forest/Fish 7,851 ( 1.0%)
5. Engineering & Mngmnt Sves. 26,182 (3.4%) Precision Prod. 99,135 (12.1%)
6. Special Trade Contractors 23,349 (3.1%) Oper /Fabri/Labor 103,158 (12.6%)
7. Food Stores 21,437 (2.8%)
8. Miscellaneous Retail 20,730 (2.7%)
9. Communication 20,339 (2.7%)
10. Wholesale Trade-Nondurable 19,068 (2.5%)

Total Metro Employees: 759,557
Top 10 Total Employees: 352,623 (46.4%)

DUNCAN'S RADIO MARKET GUIDE
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Largest Local Banks

Central Bank (1.1 Bil)
Colorado National (1.5 Bil)
First Interstate (1.8 Bil)

United (3.0 Bil)

RADIO BUSINESS INFORMATION

Heavy Agency
Radio Users

Barnhart
Karsh & Hagan
Reich

DDB Needham

Largest Local

DENVER

Colleges and Universities Military Bases Unemployment
University of Denver (7,609) Rocky Mountain Arsenal (252) Dec 82: 7.3%
University of Colorado-Den. (9,137) Lowry AFB (10,850) Sep 83: 5.2%
Regis College of Regis Univ (6,252) Fitzsimmons Hosp. (1,700) ? Sep 84: 4.1%
College School of (2,446) Aug 85: 4.7%
Metropolitan State (13,997) Aug 86: 6.0%
Aug 87: 6.0%
Total Full-Time Students: 60,509 Aug 88: 5.2%
Jul 89: 4.7%
Jul 90: 4.5%
Jul 91: 4.3%
Source of Jul 92: 5.9%

Major Daily Newspapers AM

Rocky Mountcin News

Denver Post

KRFX~F(CL AOR)
KAZY-F (AOR)
KYBG AF(SPRTS)
KQKS-F (CHR)
KHIH-F (J/NAC)
KvOD-F (CL)
KRXY-F (CHR)
(BB)

Radio Accounts Regional Dollars Highest Billing Stations
Safeway Kansas City 1. KOA {N/T) $12,500,000 9.
Shane Salt Lake City 2. KYGO AF (C) 10,100,000
King Soopers Phoenix 3. KBCO AF (AOR) 7,500,000 11,
McDonalds 4. KXKL AF (0) 7,000,000 12.

5. KOSI-F (SAC) 5,500,000 13

AM PM SUN OWNER 6. KBPI-F (AOR) 4,500,000 #.

7. KHOW AF (SAC) 4,000,000 15.
309,000 425,000 Scripps-Howard 8. KMJI-F (AC) 3,500,000 T16. KEZW
204,000 448,000 Media News Group

Best Restaurants
Palace Arms

Best Hotels

$3,3200,000
3,200,000
2,400,000
2,300,000
2,000,000
1,700,000
1,200,000
1,600,000

Best_Golf Eourses

Strings Loew's Georgio Castle Pines
COMPETITIVE MEDIA Cii1ff Young Brown Falace (Castle Rock)
Cafe Giuvanni Westin Cherry Hilts
Major Over the Air Television Rattlesnake Club Oxford Arrowhead
Broker Hyatt Downtown CC of Rockies
KCNC Denver 4 NBC NBC/GE WEATER _DATA Denver CC
KDVR Denver 31 Fox Chase GC of Castie Pines
KMGH Denver 7 CBS McGraw-Hill Elevation: 5283 Bear Creek
KRMA Denver 6 PBS Annual Precipitation: 14.6 in.
KUSA Denver 9 ABC Gannett Annual Snowfall: 60.1 in. TOTAL
KWGN Denver 2 Tribune Co. Average Windspeed: 9.0 (S) J&N JUL YEAR
KTVD Denver 20 Twenver Avg. Max. Temp: 43.5 87.4 64.0
KBDI Broomflid 12 PBS Avg. Min. Temp: 16.2 58.6 36.2
Average Temp: 29 9 73.0 50.1
Media Revenue Estimates
% of
Revenue 4 Retail Sales
Manager's Comments:
Television $174,800,000 39.7 0109
Radio 72,800,000 16.6 0045 "The LMA's and duopolies of our industry will hurt it more than
Newspaper 178,000,000 40.7 L0111 help it over the long haul."
Outdoor 13,000,000 3.0 .0008
$437,800,000 .0273
LMA'S, SMA'S ETC.
KYBG A/F and KDHT-F and KQKS-F
NOTE: Use Newspaper and Qutdoor estimate with caution. KYGO-F and XRXY A/F (Duopoly)

Major Radio Station Sales Since 1988

KOA, KREX-F and KAZY-F (Pending Dmopoly)

1988 KLTT (Brighton) Sold by Interstate to Mortenson 500,000

1988 KHOW, KSYY-F From Legacy to Command 18,000,000 (E)

1988  KDKO, KHIH-F (Bldr) From SRO to Adams 6,000,000

1988 KEZW, KOSI-F Soild by Westinghouse 15,500,000

1988 KDKO Sold by Adams 900,000

1989 KBPI Sold by Sandusky 2,000,000

1989 KRZN/KJIM Genesis swapped KRZN for KJIM plus paid about $1,500,000

1989 KBPI-F From Sandusky to Great American 13,500,000

1989 KHOW, KSYY-F From Command to Viacom 15,500,000

1990  KDEN 575,000

1990  KBNO 250,000

1991 KNUS 900,000

1991 KRKS 23.5% 260,000

1992  KEZW, KOSI-F Sold to Tribune Co. 19,900,000

1992 KLZ From Summit to Crawford 1,500,000

1992  KRXY A/F From CapCities/ABC to 6,080,000 (D)
Jefferson-Pilot

1992 KAZY-F From Summit to Zell/Jacor 5,500,000 (D)

1992 KHIH-F From Adams to Chrysler Capital 5,500,000 (E)

1992 KDHT-F (Greeley) From All Pro to Premier 3,550,000

1992 KHOW A/F Traded from Viacom to Noble KNDD-F in Seattle (D)

NOTE: Some of these sales may not have been consummated

KBCO-F and KHOW A/F (Duopoly)

DUNCAN'S RAPIO MARKET GUIDE
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DES MOINES

1992 ARB Rank: 112
1992 MSA Rank: 123
1992 ADI Rank: 66
FM Base Value: $2,500,000

Population per Station:

1992 Revenue: $14,300,000
Rev per Share Point: $159,066

1992 Revenue Change: +5.

Manager's Market Ranking (current): 3.2

Manager's Market Ranking (future) : 3.9
23,400 (14) Duncan's Radio Market Grade: II1 Above Avg
1% Mathematical Market Grade: III Above Avg

Base Value % : 17.5% Station Turnover: 0%
REVENUE HISTORY AND PROJECTIONS

87 88 89 90 91 92 93 94 95 96 97
Duncan Revenue Est: 1.7 12.0 12.9 13.5 13.6 14.3

Yearly Growth Rate (87-92): 4.1% (assigned rate of 4.9%)
Projected Revenue Estimates:

Revenue per Capita: 30.39 30.85 32.58
Yearly Growth Rate (87-92): 3.1%

Projected Revenue per Capita:

Resulting Revenue Estimate:

Revenue as % of Retail Sales: L0043 .0042 .0039
Mean % (87-92): .00398% (.0035% - assigned)
Resulting Revenue Estimate:

POPULATION AND DEMOGRAPHIC ESTIMATES

87 88 89
Total Population (millions): .385 .389 .396
Retail Sales (billions): 2.7 2.8 3.3
Below-the-Line Listening Shares: 0.0
Unlisted Station Listening: 10.1%
Total Lost Listening: 10.1%
Available Share Points: 89.9

Number of Viable Stations: 10

Mean Share Points per Station: 9.0

Median Share Points per Station: 5.9

Rev. per Available Share Point: $159,066
Estimated Rev. for Mean Station: $1,431,590

Household Income: $31,632
Median Age: 33.0 years Ethnic

34.09  33.92  35.31

36.40 37.53 38.70 39.90  41.13
14.9 15.6 16.3 17.0 17.6

.0039  .0038 .0038

14.4 15.8 17.5 19.3 20.0

MEAN REVENUE ESTIMATE: 14.8 15.7 16.8 17.9 18.6

90 91 92 93 94 95 96 97

.396 401 .405 .409 416 .420 L425 L427
0o) 3.6 3.8 4.1 4.5 5.0 5.5 5.7

Confidence Levels

1992 Revenue Estimates: Normal
1993-1997 Revenue Projections: Normal

COMMENTS
Market reports to Hungerford...All viable stations report except
KMXD and KEZT which are low-revenue FM's...Managers expect 3%

to 5% revenue increase in 1993, ..

Income Age Education

Median Education: 12.6 years Breakdowns (%) Breakdowns (%) Breakdowns (%) Levels
Median Home Value: $61,900
Population Change (1991-1996): 6.0% White 94.3 <15 25.5 12-24 21.9 Non High School
Retail Sales Change (1991-1996): 52.6% Black 3.5 15-30 29.6 25-54 54.1 Grad: 21.5
Number of Class B or C FM's: 6 + 1 = 7 Hispanic 1.6 30-50 28.9 55+ 24.0
Revenue per AQH: $29,851% Other 0.6 50-75 12.0 High School Grad:
Cable Penetration: 52% 75+ 4.0 43.2
The above information is provided through the courtesy of College 1-3 years:
Market Statistics, a division of Bill Communications. 17.1
COMMERCE AND_INDUSTRY College 4+ years:
18.2
Important Business_and Industries Fortune 500 Companies Forbes 500 Companies Forbes Largest Private Companies

Agribusiness
Insurance

Food Processing
Appliances

Tires and Inner Tubes

Meredith (411)

INC 500 Companies

Employment Breakdowns

Hansen (260) By Industry (SIC):

Insurance Carriers

. Health Services

. Fating and Drinking Places
Business Services

. Wholesale Trade-Durable Goods
. Printing and Publishing

. Food Stores

. Trucking & Warehousing

. Wholesale Trade-Nondurable Gds
. Educational Services

QW NN B WN

Total Metro Employees:
Top 10 Total Employees:

DUNCAN'S RADIO MARKET GUIDE
Copyright 1993

Equitable of Iowa
Midwest Resources
Pioneer Hi-Bred Intl.

By Occupation:

19,088 (9.8%) Manag/Prof. 44,489 (24.5%)
15,350 (7.9%) Tech/Sales/Admin. 65,775 (36.1%)
12,823 (6.6%) Service 23,151 (12.8%)
11,120 (5.7%) Farm/Forest/Fish 3,484 ( 1.9%)
8,928 (4.6%) Precision Prod. 19,297 (10.6%)

7,802 (4.0%)
7,347 (3.8%)
7,153 (3.7%)
6,094 (3.1%)
5,067 (2.6%)

Oper /Fabri/Labor 25,637 (14.1%)

194,238
100,772 (51.9%)
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DES MOINES
Largest Local Banks Colleges and Universities Military Bases Unemployment
Bankers Trust Co. (604 Mil) Drake (8,028) Ft. Des Moines (180) Jun 79: 3.2%
First Inters:zate (458 Mil) Grand View College (1,420) Dec 82: 7.6%
Norwest (3.4 Bil) Sep 83: 6.4%
Valley National (460 Mil) Sep 84: 4.8%
Aug 85: 5.9%
Aug 86: 5.6%
Total Full-Time Students: 13,164 Aug 87: 4.6%
Aug 88: 3.72
RADIO BUSINE3S INFQORMATION Jul 89: 3.3%
Jul 90: 3.1%
Heavy Agency Largest Local Source of Jul 91: 3.4%
Radio Users Radio Accounts Regional Dollars Highest Billing Stations Jul 92: 3.6%
1. WHO (FS) $3,000,000
CMF & 2 Pidgeons Furniture Minneapolis 2. KJJY-F (C) 2,700,000
Flynn/Wright Coke & Pepsi Chicago KGGO AF (AOR) 2,700,000
Kraggie Nowell Tires Plus Kansas City 4. KRNQ-F (CHR) 1,800,000
5. KLYF-F (AC) 1,600,000
6. KIOA AF (0) 1,200,000
7. KFMG-F (AOR) 500,000
8. KRNT (BB) 400,000
9. KMXD-F (SAC) 300,000
10. KEZT-F (EZ) 150,000
Major Daily Newspapers AM PM SUN Owner
Des Moines Register 85,000 349,164 Gannett
Best Restaurants Best Hotels Best Golf Courses
Guidos (Italian) Marriott Wakonda Club
COMPETITIVE MEDIA Christopher's Hilton Des Moines CC (Red)
Drake Diner
Major Over the Air Television Noah's
KCCI Des Moines 8 CBS Young
KDIN Des Moines 11 PBS
KDSM Des Moines 17 Fox River City WEATHER DATA
WHO Des Moines 13 NBC Palmer
WOl Ames 5 ABC Iowa State University Elevation: 938
Annual Precipitation: 31.5 in.
Annual Snowfall: 33.2 in.
Average Windspeed: 11.1 (NW)
TOTAL
JAN JUL YEAR
Avg. Max. Temp: 27.5 84.9 58.3
Media Revenue Estimates Avg. Min. Temp: 11.3 65.3 39.7
% of Average Temp: 19.4 75.1 49.0
Revenue z Retail Sales
LMA'S, SMA'S ETC.
Television $35,000,000 38.6 .0092
Radio 14,300,000 15.8 .0038 KGGO A/F and KDMI-F (Pending Duopcly)
Newspaper 38,000,000 41.9 .0100
Outdoor 3,400,000 3.7 .0009 Radio Revenue Breakdown
$90,700,000 .0239
Local 78.7% (+3%)
NOTE: (ise Newspaper and Qutdoor estimates with caution. National 19.7%  (+13%)
Network 1.6% (-23%)
Trade equals 9.7% of local - 5% less than in 1991.
Major Radio Station Sales Since 1988
1988 KRNT, KRNQ-F From Stauffer to Saga $ 3,200,000

1989  KDMG-F (Pella) From Beta to Valley (cancelled) 2,750,000

1992 KDMI-F Sold to Stoner 1,350,000 (D)

NOTE: Some of these sales may not have been consummated.

DUNCAN'S RADIO MARKET GUIDE
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1992 ARB Rank: 6
1992 MSA Rank: 5
1992 ADI Rank: 5
FM Base Value: §$7,500,000

Base Value % : 6.0%

REVENUE _HISTORY AND PROJECTIONS

Duncan Revenue Est:
Yearly Growth Rate (87-92): 5.4%
Projected Revenue Estimates:

Revenue per Capita:

Yearly Growth Rate (87-92): 5.1%
Projected Revenue per Capita:
Resulting Revenue Estimate:

Revenue as % of Retail Sales:

Mean % (87-92): .00325%
Resulting Revenue Estimate:

POPULATION AND DEMOGRAPHIC ESTIMATES

Total Population (millions):
Retail Sales (billions):

Below-the-Line Listening Shares: 0.0% Confidence Levels
Unlisted Station Listening: 9.6%

Total Lost Listening: 9.6% 1992 Revenue Estimates:
Available Share Points: 90.4

Number of Viable Stations: 23
Mean Share Points per Station: 3.9
Median Share Points per Station: 3.7
Rev. per Available Share Point:
Estimated Rev. for Mean Station:

Household Income: $34,932
Median Age: 33.1 years
Median Education: 12.5 years
Median Home Value: $71,600

$1,376,106
$5,366,814

DETROIT
1992 Revenue:
Rev per Share Point: $1,376,106
Population per Station: 124,534 (29)
1992 Revenue Change: +6.0%

$124,400,000

Station Turnover: 4.3%

87 88 89 90 91
96.0 105.0 113.3  118.4  117.3
20.73  22.06  24.31 25.35 25.01
.0031 .0031 .0033  .0033  .0033

MEAN REVENUE ESTIMATE:

1993-1997 Revenue Projections:

COMMENTS

Market reports to Hungerford...
cooperate include WJZZ-F, WGPR-F and WQRS-F plus a few low
revenue AM stations...Managers predict 2% to 4% revenue

Manager's Market Ranking (current): 3.1

Manager's Market Ranking (future) : 3.3
Duncan's Radio Market Grade: I Average
Mathematical Market Grade: I Above Avg
92 93 94 95 96 97
124.4

130.0  137.7  145.1 152.9 161.2
26.47

27.82  29.24 30.73  132.30 33.9

131.0 138.6 146.0 153.7 161.9
.0034

increase in 1993...

Ethnic Income

Breakdowns_ (%)

Breakdowns (%)

126.1 132.3

129.0  136.2

138.1 146.6 149.9

143.1 151.1 157.7

Normal
Normal

The stations which do not

Age Education
Breakdowns (%) Levels

Population Change (1991-1996): 1.5% White 77.1 <15
Retail Sales Change (1991-1996): 27.1% Black 20.8 15-30
Number of Class B or C FM's: 18 + 2 = 20 Hispanic 1.8 30-50
Revenue per AQH: $20,675 Other 0.3 50~75
Cable Penetration: 49% 75+

COMMERCE AND INDUSTRY

Important Business and Industries

The above information is provided through the courtesy of

23.5
23.7
28.1
17.7

7.0

12-24 22.0 Non High School
25-54 53.3 Grad: 33.0
55+ 24.7

High School Grad:
37.0

College 1-3 years:

Market Statistics, a division of Bill Communications. 16.0

Fortune 500 Companies

Forbes 500 Companies

Automobile

Machinery

Steel

Machine Tools

Chemicals

Gas Transmission and Distribution

INC 500 Companies

Metro Computing (34)
PPOM (76)

C. G. Enterprises (131)
Bulk International (171)
Rockton (197)

Pearl's Kitchen (220)
Sardo (406)

Midwest Publishing (438)
0/E Automation (477)
Chafari Assoc. (485)

[SRV-N-- IOV NV, IV NN

-

CMS Ener
Comerica

General Motors (1)

Ford Motor (3)

Chrysler (11)

Masco (148)

Masco Industries (262)
Federal-Mogul (290)

LSS Holdings (319)

Thorn Apple Valley (390)

K Mart

PHM Corp

Standard Federal Bank
Employment Breakdowns

By Industry (SIC):

gy

Detroit Edison
First Federal of Mich.

Manufacturers National
Michigan National
NBD Bancorp

. Health Services 165,889 (10.6%)
. BEating and Drinking Places 120,001 (7.6%)
. Transportation Equipment 104,652 (6.7%)
. Business Services 100,035 (6.4%)
. Wholesale Trade-Durable Goods 71,636 (4.6%)
. Fabricated Metal Products 66,154 (4.2%)
. Machinery, except Electrical 64,013 (4.1%)
. Engineering & Mngmngt Svcs. 50,252 (3.2%)
. Special Trade Contractors 46,957 (3.0%)
. Food Stores 44,556 (2.8%)

Total Metro Employees: 1,571,048

Top 10 Total Employees: 834,145 (53.1%)
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College 4+ years:
14.0

Forbes Largest Private Companies
Barton Malow (220)

Flint Ink (340)

Guardian Industries (134)

Lear Seating (82)

Little Caeser Enterprises (232)
Penske (37)

Stroh Brewery (118)

Taubman (400)

Walbridge, Aldinger (314)

By Occupation:

Manag/Prof. 406,723  (22.3%)
Tech/Sales/Admin. 563,168 (30.9%)
Service 249,402 (13.6%)
Farm/Forest/Fish 11,072 ( .6%)
Precision Prod. 238,650 (13.1%)
Oper/Fabri/Labor 355,740 (19.5%)
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Largest Local Banks

DETE

Colleges and Universities

University of Detroit (
Wayne State (29,070)

First of America (2.7 Bil)
Comerica (13.3 Bil)
Manufaturers National (9.9 Bil)

5,820)

!0
=
3

Detroit College of Business (3,318)

National Bank of Detroit (21.8 B) Lawrence Institute of Tech (6,121)

Michigan National (11.6 Bil) Oakland (11,935)

Total Full-Time Students: 60,

RADIO BUSINESS INFORMATION

Largest Local Source of

Radio Accounts

Heavy Agency

Regional Dollars

Radio Users

WB Doner Highland Appliance Cleveland
Ross Roy McDonalds Chicago
Campbell-Ewald Budweiser New York
Bozell-Jacobs Pepsi

Art Van Furniture
Major Meijer Thrifty Acres
Daily Newspapers AM PM SUN OWNER
Detroit News 465,000 427,000 Gannett

Detroit Free Press 598,000
Detroit News & Free Press
JOA

1,203,000

COMPETETIVE MEDIA

Major Over the Air Television

WDIV Detroit 4 NBC Post-Newsweek

WGPR Detroit 62

WJIBK Detroit 2 CBS Gillett

WKDB Detroit 50 Fox Cox

WTVS Detroit 56 PBS

WXON Detroit 20

wXYZ Detroit 7 ABC Scripps-Howard

WADL Mt. Clemons 38

Media Revenue Estimates % of

Revenue z Retail Sales

Television $263,000,000 37.4 .0071

Radio 124,400,000 17.7 .0034

Newspaper 274,000,000 39.0 .0074

Outdoor 41,000,000 5.8 .0011
$702,400,000 .0190

NOTE: Use newspaper and Outdoor estimates with caution.

Major Radio_Station Sales Since 1988

1988 WOMC-F From Metropolitan to Infinity 23,
1988 WDFX-F From Metropolis to Hoker 11,
1988 WLTI-F From Keymarket to Viacom for WRVR in
1988 WCZY-F From Dorton to Bdcst. Partners 23,
1988 WWJ/WJIOI-F From Federal to CBS 58,
1989 WCHB (Inkster)

1989  WLLZ-F From Sillerman to Westinghouse 32,
1990  WKSG-F Sold by US Radio 8,
1990 WDFX-F From Hoker to Sherman 10,
1992 WDFX-F From Hoker to Alliance 4,

NOTE: Some of these sales may not have been consummated.

Knight-Ridder

00@¢,000
800,000
Memphis
000,000
00@¢,000

550,000
000,000

650,000
900,000

550,000

Military Bases UnempJjoyment
Selfridge ANGB (1,302} Dec 82: 17.8%

Sep 83: 13.8%
Sep 84: 11.4%
Aug 85: 9.6%

Aug 86: 7.6%
Aug 87: 8.5%
306 Aug 88: 7.6%
Jul 89: 7.5%
Jul 90: 8.2%
Jul 91: 8.9%
Jul 92: 10.4%
Highest Billing Stations
1. WJR (Fs) $18,000,000 1. WXYT  (T) $5,%00,000
2. WWJ (N/T) 11,100,000 12. WHYT-F (CHR) 4,200,000
3. WKQI-F (AC) 11,000,000 WJOI-F (SAC) 4,900,000
4. WILB-F (B) 9,200,000 14. WRIF-F (AOR) 4,600,000
5. WWWW AF (C) 9,100,000 15. WJZZ-F (J) 4,100,000
6. WOMC-F (0) 8,100,000 16. WMXD-F (B/AC) 4,C00,000
7. WCSX AF (CL AOR) 7,400,000 17. WQRS-F (CL)  2,%00,000
8. WLLZ-F (AOR) 7,200,000
9. WLTI-F (SAC) 6,800,000
10. WNIC-F (AC) 6,000,000

Best Restaurants Best Hotels

Best Golf Courses

Omni Internmational CC of Detroit
Oakland Hills

Whitney
London Chop House (steak) St. Regis

Joe Muir's (seafood) Hilton (Navi & Detroit GC
Golden Mushroom Northfield) Indianwood
vdan Dyke Place Townsend
WEATHER DATA
Elevation: 619
Annual Precipitation: 31.5 in.
Annual Snowfall: 31.7 in.
Average Windspeed: 10.2 (SW)
TOTAL
JAN JUL YEAR
Avg. Max. Temp: 31.7 83.1 58.3
Avg. Min. Temp: 19.2 63.4 41.4
Average Temp: 25.5 73.3 49.9

Radio Revenue Breakdown

Local 72.6% (+3%)
National 26.7%  (+5%)
Network 2.7%  (-9%)

Trade equals 5.8% of local - down 1% from 1991.

(E)
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1992 ARB Rank: 77
1992 MSA Rank: 86
1992 ADI Rank: 100

1992 Revenue: $12,600,000
Rev per Share Point: $149,822
Population per Station: 30,075 (16)

EL _PASO
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