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HIGHL IGHTS AND COMMENTS

RADIQ REVENUE SUMMARY

1996 RADIO REVENUE ESTIMATES
Thanks to a superb fourth quarter radio revenues were up by over 8% in 1996. In the 174 markets which I follow closely, total radio
revenue grew by 8.44%. These markets account for about 65% of all radio revenue in the nation.

Radio revenues for the first three quarters of 1996 were up by about 6.5%. In the fourth quarter revenues were up by well over 10%
and an average year turned into a fairly good year.

1996 Market Revenue: $7,415,200,000 (+ B.44%)
1995 Market Revenue: $6,838,200,000 ¢+ 7.93%)
1994 Market Revenue: $6,335,200,000 (+12.29%)
1993 Market Revenue: $5,641,300,000 (+ 9.71%)
1992 Market Revenue: $5,139,000,000 (+ 2.76%)
1991 Market Revenue: $5,001,300,000 (- 3.76%)
1990 Market Revenue: $5,196,600,000 (+ 3,72%)
1989 Market Revenue: $5,026,100,000 (+ 6.34%)
1988 Market Revenue: $4,701,500,000 ¢+ 7.99%)
1987 Market Revenue: $4,353,400,000

Thesc figures are for spot revenue only and do not include trade. They are gross revenues. Network compensation is generally not
inciuded.

I estimate that total spot revenue for the entire fiation was up 7.97% to $11,405,000,000:

1996 Total Spot Revenue: $11,405,000,000 (+ 7.97%)
1995 Total Spot Revenue: $10,563,000,000 (+ 7.49%)
1994 Total Spot Revenue: $ 9,827,000,000 (+10.28%)
1993 total Spot Revenue: $ 8,911,000,000 ¢+ 7.34%)
1992 Total Spot Revenue: $ 8,297,000,000 (+ 3.11%)
1991 Total Spot Revenue: $ B8,047,000,000 (- 3.91%)
1990 Total Spot Revenue: $ 8,375,000,000

RADIO REVENUE BY REGIONS

1996 1995 1994 1993 1992 1991 1990
Change Change Change Change Change Change Change

Mountain +11.6%  +14.3% +14.9% + 7.1% + 5.1% - 3.2% + 2.3%
(NM, UT, €O, ID, WY, MT)
Southeast +10.6% + B.9% +12.2% + 9.5% + 3.8% - 4.5% + 1.0%

(FL, GA, AL, MS, SC,
NC, TN, KY, WV, VA)

New England + Q2% + 7.8% +14.3% + 4.4% +1.84% - 7.9% - 0.1%
(CT, RI, MA, VT, NH, ME)

Pacific +9.9% ¢+ 6.1% +9.3% +5.84 ¢ 0.6% - 4.2% + 6.6%
(CA, HI, AK, OR, WA, NV, A2)

South Central + B.3% o+ 94K +11.6% +11.8% + 3.5% - 1.7% + 3.5%
(TX, OK, AR, LA)

Great Plains + 7.7% + B.1%  +10.5% + 6.8% + 5.0% - 3.5% + 3.5%
(ND, SD, MN, 1A, KS, HE, MO}

Mid Atlantic + 6.6% + T.A%  +10.9% + 6.94 + 1.3% - 4.1% + 5.4%
(MD, DC, DE, PA, NJ, NY)

Midwest + 6.3% + B.SY  + 9.B% + 7.5% + 3.9% - 1.9% + 2.74

(Wi, EL, MI, IN, OM)

The Mountain states led the nation for the third year in a row, led by Salt Lake City and Denver. The growth rate for this region
did fall 2.7 percentage points for 1995. TYhe largest Florida markets had better years and this helped to push up the growth rate in
the Southeast. Raleigh and Charlotte continued the phenomenal growth rates.

As Boston goes so goes New England. Boston was up by 13.4%. However, Providence was up 13.1% and that helped the region.

Growth in the Pacific states quickened largely because San Francisco had an excellent year (+15.8%), Portland (+18.8%) and Las Vegas
(+1?.7%) also contributed. This was the first year since 1990 the Pacific states grew revenue at a faster rate than the rest of the
nation. However, Los Angeles still lags the national growth rate with a 7.0% increase.

The growth rate in the regions (Great Plains, South Central, Mid Atlantic and Midwest) fell from 1995 levels and failed to keep pace
with radio’s overall 1996 growth rate of 8.4%.

[MEARS BACAD MARKET (LiDE
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The individual markets with the highest and lowest 1996 growth ratio follows:

Highest Growth Rate Lowest Growth Rate
1. Raleigh +23.8% 1. Shreveport - 3.5%
2. Charlotte +21.6% 2. Norfolk + 0.9%
3. Beaumont +18.9% 3. Hashington + 1.0%
4, portland, OR +18.8% 4. Bridgeport + 1.5%
5. Salt Lake +18.6% 5. Grand Rapids + 2.0%
5. Greenville-nB +18.0% 6. Milwaukee + 2.1%
7. Llas Vegas +17.7% 7. Anchorage + 2.46%
8. Tampa-SP +16.0% 8. Honolulu + 2.5%
9. San Francisco +15.8% 9. Long Island + 2.6%
10. Manchester, NH +14.4% Burlington, VT + 2.6%
11, Cincinnati +14.0%
12. Tucson +13.9%
13. Austin +13.4%

Boston +13.46%
15. Providence +13.1%

Charlotte and Las Vegas have been on the "Highest Growth Rate" list for three consecutive years. Salt Lake City (1995's leader at
19.8%), Cincinnati and Raleigh have been on the list for two straight years.

Anchorage and Honolulu have been on the "Lowest Growth Rate" List for two straight years.

A PREDICTION FOR 1997

We were fortunate in 1996. A very average year turned into a fairly good year when it was kissed by a beautiful fourth guarter. |
had predicted about a é% growth rate for 1996 and that prediction was on target until the fourth quarter.

Why do | consider us to be fortunate? ] do not think is is possible for there to be more distractions than there were in 1996. Top
management was focused upon acquisition and financing strategies or, for many, strategies for selling their companies. As many as
4D% of ati viable stations were in the process of being sold or traded during 1996 -- many twice or three times. This turmeil had
to be a negative upon sales management and sales people as well, perhaps, on customers. It is a good sign for our industry that we
posted an 8% revenue gain despite the distractions.

1997 looks like another good year. 1 am looking for a 7.7% revenue gain during the year. This gain is supported by the following:

1. The general economy is still enjoying mederate growth with very low inflation.

2. The uncertainties and turmoil caused by the consolidation process will begin to diminish slightly. Notice I say
"begin." The process of consolidation has about two years until it is completed. However, 1996 was the peak and the pace
will slow,

3. The benefits of consolidation will continue to help the industry’s rate Structure, positioning and status.

RADIO GROUP REVENUE

As expected the revenue share for the fifty largest groups grew dramatically during 1996. Total station revenues for these groups
grew by 324 and the largest groups share of total radio revenue grew from 41.9% to 51.2%. Perhaps no other figures show better the
influence of consolidation upon our industry.

Revenue for 50 % of total radio
largest groups spot revenue

1996 $5,837,500,000 51.2%

1995 $4,425,800,000 41,9%

1994 $3,892, 600,000 39.6%

1993 $3,259,100,000 36.56%

1992 $2,896,600,000 34.9%

1991 $2,828,700,000 35.1%

1990 s2,975,800,000 35.5%

1989 $2,818,600,000 34.8%

This table clearly shows the affect of the relaxation of ownership rules in 1992 and sgain in 1996,

Westinghouse (with CBS and Infinity) crossed the billion dollars mark in revenues in 1996 and is, by far, the largest radio company.
Jacor moved up to second place but will remain there only until the chancellor/Evergreen/Viacom deal is completed in mid-1997. Once
that deal is done the new Chancellor will move into second plate with revenues of about $800,000,000.

SFX, Capstar, Heftel and Entercom joined the £100,000,000 club in 1996. In 1997 Nationwide will certainly join this exclusive
group.

some of the groups making impressive gains in the revenue rankings include:

Jacor (#8 to #2) Capstar (Unranked to #10)
Amer. Radio Syst. (#11 to #4) Paxson (#37 to #20)

SFX (#18 to #7) Patterson (Unranked to #29)
Chancel lor (#22 to #8) Gulfstar (#61 to #31)
Heftel (#24 to #11) Triathlon (#70 to #32)
Entercom (#35 to #15)

Groups new to the 320 million + ranking include:

Capstar Connoisseur
Patterson Dame

DilpsCANTS HARID MARKET GUIRE
Copyright 1997

wwWwW americanradiohistorv com



www.americanradiohistory.com

DDS AND ENDS

WFAN has finally replaced WGH as the highest billing station, In 1996 WFAN also had the highest annual revenue of any station ]'n
history, WGN had been the highest biller in each year back to 1990 when KABC was the leader. Since I began keeping this data in
1984 only four stations have led the nation in revenues:

1984 KI1S-F  $29.1 1991 WM $42.5
1985 KIIs-F  34.0 1992 WGN 40.4
1986 WGN 34.0 1993 WGN 39.6
1987 WGN 31.0 1994 WGN 37
1988 WGN 33.3 1995 WGN 5.8
1989 WGN 37.4 1996 WFAN 45.0
1990 KABC 39.5

Note that 1996 was the first time that a New York station led the nation in revenue. WFAN expects to bill about $50,000,000 in
1997.

1996’s highest billing radio station were as follows:

1. WFAN New York % 45,000,000 6. MLTW-F New York $ 30,300,000
2. WBN Chicago 38,300,000 7. KRTH-F Los Angeles 30,200,000
3. WINS New York 32,100,000 8. XVIL-F Dallas 29,800,000
4. WCBS-F New York 30,700,000 9. XG0 San Francisco 29,100,000
5. WXRK-F MNew York 30,650,000 10. KABC Los Angeles 28,400,000

The nation's highest billing market portfolios (or entities) are as follows:

1. Westing/CBS New York $181,300,000 6. Evergreen chicago $78,100,000
2. Westing/CcBs Los Angeles 151, 900,000 7. MWesting/CBS Philadelphia 77,100,060
3. Westing/CBS chicago 113,500,000 8. Westing/CBS Oetroit 61,000,000
4, Westing/cBs Dal las/FW 83,900,000 9. ABC/Disney Los Angeles 59,700,000
5. Westing/CBS Boston 80,400,000 10. Evergreen Oetroit 56,600,000
The portfolios with the highest market revenue share are:
1, Bloomington Bloomington, IL 83.6% 6. Liggett Lansing 69.1%
2. Gulfstar Waco 78.4% 7. capstar Wheel ing 69,0%
3. Capstar Huntington, Wv 76.9% 8. Chancellor Long Island 63.2%
4. Capstar Asheville 75.46% 9. Citadel Billings 60.0%
S. Ssconnix Daven-RI-Moline 71.1% Midwest Comm. Green Bay 60.0%

I /NCAN'S HADIO MARKED CiLIRL
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Akron
Albany-Schenctdy-Troy
Albuqqgrque
Allentown-Bethlehem
Altoona

Amarillo

Anchorage
Appleton-0shKosh
Ashevitle

Atlanta

Atlantic Cty-Cape May
Augusta GA

Austin

Bakersfield

Baltimore

Baton Rouge
Beaumont-Port Arthur
Billings

Binghamton

Birmingham

Bismarck
Bloomington IL
Boise

Boston
Bridgeport
Buffalo
Burtiington VT
Canton

Cape Cod

Cedar Rapids

Charleston SC
Charleston WV
Charlotte
Charlottesville VA
Chattanooga
Chicago

cincinnati
Cleveland

Colorade Springs
Columbia SC

Columbus GA
Columbus OH
Corpus Christi
Dallas-Fort Worth
Davenport-RI
Dayton

Denver

Des Moines
Detroit

Duluth

El Paso

Erie

Eugene
Evansville
Fargo
Fayetteville NC
Flint

Ft. Myers-Naples
Fort Wayne
Fresno

Gainesville-Ocala
Grand Rapids
Green Bay
Greensboro-ws
Greenville-NB NC
Greenville-SP
Harrisburg
Hartford
Honolulu

Houston

Hungtington wv
Huntsville
Indianapol is
Jackson MS
Jacksonville
Johnson City-Kings.
Johnstown
Kalamazoo

Kansas City
Knoxville
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Markets Ranked by Radio Revenue for Individual Years
Explanations and Comments

INDIVIDUAL MARKET REPORTS

La Crosse HI
Lafayette IN
tafayette LA
Lancaster
Lansing

Las Vegas
Lexington
Lincoln
Little Rock
Los Angeles

Louisville

Lubback

Macon

Madison

Manchester
McAllen-Brownsville
Memphis

Miami-Ft. Lauderdale
Mi lwaukee
Minneapolis-St. Paul

Mobile
Modesto
Montgomery
Nashville
Nassau-Suffolk
New Haven

New Orieans
New York
Norfolk
Odessa-Midland

Oklahoma City
Omaha

orlando
Oxnard-ventura
Panama City
Pensacola
Peoria
Philadelphia
Phoenix

Pittsburgh Tuscon
Portland ME Tulsa
Portland OR Utica-Rome
Portsmouth-Dover Wace
Providence washington DC
Raleigh wWaterloo-CF
Reno West Palm Bch
Richmond wheeling
Riverside-SB Wichita

Roancke-Lynchburg Wilkes Barre-Scranton

Rochester Wilmington DE
Rockford Wilmington NC
Sacramento wWorcester
Saginaw-Bay City York

St. Louis Youngstown

Salinas+<Mont.-SC
salisbury-Ocean City
Salt Lake City

San Antonio

San Diego

san Francisco
San Jose
Santa Barbara
Santa Rosa
Savannah
Seattle
Shreveport
Sioux Falls
South Bend
Spokane

springfield 1L
Springfield MA
Springfield MO
Stockton

Syracuse
Tallahassee
Tampa-St. Petersburg
Terre Haute

Toledo

Topeka
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AMERICA'S HIGHEST BILLING RADIO GROUPS
The Tisting includes all groups which I estimate have billings In excess

This table estimates the total station revenue for the largest radio groups In the United States.
of $10.000.000.

In early 1997 there were a large number of major deals which are sti1] pending. The table below reflects most of those deals on a pro forma basis.
The revenue figures are in gross doliars and do not include trade/barter revenue. LMA and SHA revenues are not included - - only the revenue for owned stations.

Hy primary source for this table s the group CE0's. Less than 10% of the CEO's do not help me with this data. The response rate held steady this year despite some Justice

Department phobia.
(1986 (1987 (1988 (1989 (1990 (1991 (1992 (1993 (1994 (1995 199 STATION REVENUE
RANK) RAMK) RANKY RANK) RANK) RANK) RANK) RANK) RANK) Rank} Rank  GROUP 1996 REVENUE  STATIONS ENTITIES* PER STATION
(3) (3) 3 W 2) () 4y (@ (5) 1. NestinghouselCBS $1.000.190.000 76 70 $14.290.000
(28)  (18) (11 (l2) () (14 (1) Al (& (8) 2. Jacor 415,160.000 112 105 3,950,000
¢y ) B @2n (29 a8 (D (7}  (6) (2) 3. Evergreen 960, 39 36 10,635,000
(<) () (-2 (ee) --) () () (18 (3 () 4. Aver. Radfo Syst. 379,280,000 % 87 4.360,000
0 (7)) GO B (& (@) e 15 (9 (7 3, Clear Channel 291,940,000 102 % 3.041.000
(1) (1 y M (D @) (@) (3)  (3) (4) 5, Disney/ASC 278.100.000 21 20 13.905.000
=) ) ) ) ) () () (28 (28 (18) 7. X 275.910.000 75 73 3.780.000
-) 0 ) ) e G-y k) ) ) (28 (22) 8. Chancellor 267.800.000 48 42 7.519.000
(12)  (13) |8 () (5 (5)  (5) 6)  (5) (6) g. Cox/NewCity 205,050,000 39 38 5,396.000
G ) e ) ) ) ) <) <) 10. Capstar 135.050.000 104 84 1,608.000
G ) G ) G ) ) ) (9 (24 1L Heftel/Tichenor 127.820.000 35 29 4,408. ouo
(18) (16) (16} (&) (9 (7 (6) 8 (N (9 12 Viacom 121,900,000 10 ] 13.540. 01
(19)  (12) (5) (50 (6) ® (17 @n an (42 B Emmis 119.100. 000 il 10 11 910, ooo
(1 (15 ) » 04 an (12> (e (12 (14 M Susquehanna 112,270.000 16 15 7.485,000
(=) £ (0) (8) (@) 0B (34 (33 42 @5 15 Entercom 108.300.000 2 20 5.£15,000
(9) (8) (9 (8 (D (6) (8) 9 (0  an 16 Bonneville 100,000,000 12 9 11.110.000
(23) @) (2 (23 (09 @) (2» a» (@@L 17 Natiorwide 99,760,000 16 16 6,235,000
(1) (14 (12 a6 15 (13 (1 3 (16 (200 18 Greater Hedia 85.900.000 14 12 7.240,000
21)  (26) (29 (33) (34) (31) (28) (2 () (2% 19 Jefferson-Pilot 86.820.000 17 12 7.235.000
Gy Gy G G G ) @8 (3 (38 (31 20 Paxson 84,150,000 39 37 2.278.000
(== (=) (-2} () () (-e) () (38 (3N (o) 2l Spanish 8dest. (SBS) 78.340.000 12 10 7.834.000
(14 (23) (24) (21 (19 (17) (18 (16 () (26} 22. Tribune Company 67.670.000 5 5 13.534,000
@) (9 (3% (20 (9 (22) (220 (2 (3w (32 2. Beasley 65, 360,000 28 26 2.514.000
(=) () (o) (- {e) 0 (ee) (36)  (32) (34 (D 24, Heritage 62.,700.000 23 22 2.850.000
(34)  (32)  (40) (46) (36) (3 (39 (4 (31 (@27 . Sinclair 1.790.000 % 22 2,808.00
(=) (=) (43) (d0) (47 (33) (31 {3 (32) (34) 26. Saga 61,170.000 34 28 2,185,000
(559 TR C00 NN £ TN £ TN 7 TN 643 BN 0% (50) (3% (53 2. Citadel 57,440,000 a5 42 1.368.000
4) (6) M (6 ® (1 (an () (1) (s 28 Gannett 51,130,000 5 4 12.782.0
[0 S SO0 NN €40 S S0 I 25 TN P05 Y ) BENNY 5% NN 255 RENNE 04 | . Patterson 50,300,000 34 30 1.677.000
G2y G G G Gy G ) (e (88 (58 30 Sandusky 43,800,000 10 8 5.475.000
LD SR CEb B O 0 £ TN € TN 55 NENE CF BN P55 BN S NN -7 BN Gul fstar 41.410.000 41 34 1.218.000
() Gy ) ) ey () ) () (-e) (70 32, Triathlon 39,520.000 31 28 1.376,000
43) 40y (34) (39) (38) (&4) (40) {41} (40}  (43)  33. Hearst 36,700,000 6 6 6,116,000
-y Gy )y Gy Y () ) ) (5B) (eD) 34, Radio One 34,250,000 9 8 4,281,000
LS I CEb S O BN T N O TN €55 BENE CF) NN O BENE 9% | 62) 35, Sunbrogk /Fisher 33,900,000 23 22 1.541.000
G G G G Gy ) ) () (-0) (57 36 Journal Co 33,500,000 11 1 3,045,
=y ¢y () ) Gy () (ee) 5D (52) (49 37 Dick 32.850.000 12 11 2.986.000
() (=) () (32) (32) (3 (3% (38 4 (52) 38. Buckley 31.800.000 15 14 2.270.000
Gy Gy Gy Gy Gy () () (S (57) (56) 39 Telemedia 31.250.000 22 20 1,562,000
G-y Gy G ) (88 (82) (s0) (48)  (59)  (B1) 40 Barnstable 27,780.000 13 11 2.525.000
(38) (3N (34 (51) (52) (53) (53) (s4) (54) (59) 41 Incer City 27,160.000 5 4 6.790.000
[0 B CED S CED BN £ BUNY 67 IR €6 BN OFF BENNN S5 TN 075 NN 0% ' 3 Connossseur 25.050,000 24 21 1.153.000
G- ) ey () ) e () (e-) () (6B) 43, 8loomington 23,620,000 17 14 1.687.000
(-3 () ) (M) (48)  {45) (42)  (45) (56)  (SB) 4. Lotus 23,360,000 20 18 1.300,000
G NN G TR €15 TN PE5 JUNY # HRNNE ) BN % TR 00% NRNN 200 BN 000 BN ' Dane 20,760,000 21 18 1,153.000
G Gy G G G e e () (D) (B2)  gb. Great Enpire 20,260,000 13 13 1.558.000

* This ranking rally does not include LMA's and SMA'S. In some cases two or more commonly owned stations in the same market are counted as just ore entity.
This was most often the case when a station was siamulcasted or two stations were similarly programmed but one had negligible ratings.

THE FOLLOAING GROUPS B1LLED SETWEEN $10,000.000 A 520.000.000 DURING 1996:
orev tern—~ Renda

Amatura Towestern
Anerican General Fritz ML/Fairfield Sconnix
Bahakel Fuller-Jeffrey sphere Shamrock
8rill GHB_(8uck) Mt. Wilson Simmons
Bristol Hall Nassau John Sinclair
Colontal Tom Ingstad New South S. Central
Curtis Knight 8uck Qwens Sunburst
EY Dorado Liggett Park Lane Trumper
Embarcadero Max Pilot Way
EXCL Hidwest Communications Pinnacle Wicks
Fairbanks Midwest Family Fress Woodward
Federated Hidwest T¥ Pulitzer 2apis

Zirmer

4
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21.
22.
23.
24.
25.
26.
27.
28.
29.
30,

31.
32.
33.
34.
35.
36.
7.
38.
39.
40,

41,
42.
43,
44 .

46.

Westinghouse/CBS
Jacor

Evergreen

Amer. Radio Syst.
clear Channel
Disney/ABC

SFX

Chancellor
Cox/NewCity
Capstar

Keftel/Tichenor
Viacom

Emmis
Susquehanna
Entercom
Bonneville
Nationwide
Greater Media
Jefferson-Pilot
Paxson

sBS

Tribune Co.
Beasley
Keritage
Sinclair TV
Saga
Citadel
Gannett
Patterson
Sandusky

Gul fstar
Triathlon
Hearst

Radio One
Sunbrook/Fisher
Journal Co.
Dick

Buckley
Telemedia
Barnstable

Inner City
connoisseur
Bloomington
Lotus

Dame

Great Empire

199é % Revenue Change:

Primary Markets:

slash (/) is the gross totals.

SELECTED INFORMATION CONCERNING THE LARGEST GROUPS

1996 %
Revenue Primary
Change Markets
+438% 17/17
+324% 26/21
+40% 11710
+336% 19
+220% 26/24
+4% 9/9
+327% 22/20
+384% 14714
+43% 12
NM 29/17
+81% 1M/1
0% 5/5
+10% 5/5
+7% 8/7
+130% 777
-18% 9/8
+40% 8/8
+11% 4/3
+34% 5/5
+96% 8/7
+55% 4/4
+6% 373
+31% 8/6
+25% 77
+4% 8/7
+30% 1078
+89% 10/7
-49% 3/3
+339% 11/9
+49% 2/2
+100% 13/5
+88% 7/6
-1% 3/3
+32% bLb
+49% 7/3
+26% L/b
+5% 4/4
+4Y 6/5
+12% 8/6
+13% 4/4
+47 3/3
+75% &/6
+16% 5/5
-12% 77
+47% 5/4
-11% (YA

revenue coverage in this book.

Mean Revenue Share:

Mean Revenue Rank:

Average Market Size:

Mean
Revenue
Share

25.9%
30.8%
16.1%
31.9%
27.74
12.8%
30.2%
20.5%
22.4%
39.8%

10.1%

7.5%
12.2%
17.1%
17.6%

5.2%
12.2%
13.9%
14.5%
24.5%

6.4%
8.5%
26.3%
15.3%
21.2%
29.5%
N/A
7.04
29.6%
15.1%

NM
33.74
13.9%

6.1%

NM
19.5%
25.0%
10.3%
19.9%
22.9%

3.2%
34.1%
34.7%

9.2%
29.1%
23.1%

Mean
Revenue
Rank

.82
76
60
.63
.96
55
.15
14
.75
.59

AN S NW S W - —

.18
.42
.40
86
57
.00
.38
.33
80
.42

L R T ]

.00
.33
.50
7
.00
.00

N/A
5.00
2.22
3.50

N W W N W~

Average
Market
size

-~
NN OO NN 20 WO

o
]
cwWwooowowWwnNin

128.0
87.7
25.7
1.3

NA
54.0
49.8
63.6
86.7
58.3

i2.3
122.2
96.2
43.6
111.5
70.0

Percentage change in revenue -- 1996 vs. 1995,

The number of markets the group has established positions.
The figure after the slash is the number of markets in which we offer

The figure before the

The average revenue share of this group’s portfolio in each market.

The average revenue rank of this group’s portfolio in each market.
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AMERICA’S HIGHEST BILLING RADIO STATIONS

1. WFAN New York $ 45,00D0,000% 71. Klol-F San Francisco 15,300,000
2. HGN Chicago 38,300,000 WPCH-F Atlanta 15,300,000
3. WINS New York 32,100,000 73.  WIZLX-F Boston 15,200,000
4. WCBS-F New York 30,700,000 WsB -F Atlanta 15,200,000
5. WXRK-F New York 30,650,000 WHTZ-F New York 15,200,000
6, WLTW-F New York 30,300,000 WWJ Detroit 15,200,000
7.  KRTH-F Los Angeles 30,200,000 77.  WOMC-F Detroit 15,000,000
8. KVIL-F Dallas-FW 29,800,000 KSCS-F Dallas-FW 15,000,000
9. KGO San Francisco 29,100,000 79.  KYGO-AF Denver 14,800,000
10.  KABC Los Angeles 28,400,000 KTRH Houston 14,800,000
11.  KIIS-AF Los Angeles 28,100,000 81.  KFRC-AF San Francisco 14,600,000
12.  WCBS New York 27,400,000 WFBQ-F Indianapolis 14,600,000
13.  KFI Los Angeles 27,300,000 83. WDAS-F Philadelphia 14,400,000
14.  KROQ-F Los Angeles 27,000,000 84,  WNUA-F Chicago 14,200,000
15.  WRKS-F New York 26,900,000 85. KILA-F Los Angeles 14,100,000
16, KYW Philadelphia 26,600,000 86.  KLSX-F Los Angeles 14,000,000
17, KKBT-F Los Angeles 26,500,000 WXRT-F Chicago 14,000,000
18.  KPWR-F Los Angeles 26,000,000 WRQX-F Washington 14,000,000
19. KNX Los Angeles 25,800,000 89.  WKLS-F Atlanta 13,900, 000
20,  KLOS-F Los Angeles 25,000,000 WMMR - F Philadelphia 13,900,000
21.  KLVE-F Los Angeles 24,900,000 91.  WGST-AF Atlanta 13,800,000
22. KTWv-f Los Angeles 24,500,000 92.  KMEL-F San Francisco 13,700, 000
KNBR San Francisco 24,500,000 93.  KOIT-AF San Francisco 13,700,000
24.  WPLJ-F New York 24,300,000 94, WBEB-F Philadelphia 13,600,000
25. KFWB Los Angeles 24,200,000 95.  WOGL-F Philadelphia 13,400,000
26,  KOST-F Los Angeles 24,100,000 WBLS-F New York 13,400,000
27. KBIG-F Los Angeles 24,000,000 KYNG-F Dallas-FW 13,400,000
28. WsB Atlanta 22,600,000 WSTR-F Atlanta 13,400,000
29.  WSKQ-AF New York 22,500,000 WBAL Baltimore 13,400,000
}]:74 Boston 22,500,000 100.  WMJX-F Boston 13,000,000
31, WOHT-F New York 22,400,000 KHKS-F pallas-Fi 13,000,000
32, KYSR-F Los Angeles 21,900,000 WALK-AF Long Island 13,000,000
33.  WABC Hew York 21,200,000 103.  WRCX-F Chicago 12,900,000
34,  WYSP-F Los Angeles 21,000,000 104, WAMR-F Miami 12,700,000
35.  WVEE-F Atlanta 20,600,000 KHMX-F Houston 12,700,000
36, KCBS San Francisco 20,500, 000 WNiC-F Detroit 12,700,000
KMOX St, Louis 20,500,000 107. WBMX-F Boston 12,500,000
38. KOA Denver 20,400,000 108. WTOP Washington 12,400,000
39,  WUSN-F Chicago 20,200,000 wip Philadelphia 12,400,000
WEET Boston 20,200,000 110.  KFOG-FF San Francisco 12,200,000
KCBS-F Los Angeles 20,200,000 KOKA Pittsburgh 12,200,000
KORS -AF Minneapolis 20,200,000 WSIX-F Nashville 12:200’000
43.  WGCI-AF Chicago 20,000,000 KMJQ-F Houston 12,200'000
WKTU-F New York 20,000,000 114.  WASH-F Washington 12 100:000
45, W Cincinnati 19,500, 000 KNIX-F Phocnix 12,100,000
WPGC- AF Washington 19,500,000 WNNX- F Atlanta 12,100,000
47.  WoBZ-F New York 19,200,000 WRYK-F Tampa 12,100, 000
48. KIRO Seattle 19,100,000 118.  KMLE-F Phaenix 12,000,000
49.  ucco Minneapolis 19,000,000 WHAL Washington 12,000,000
50, WBCN-F Boston 18,900,000 120.  KBSG-F Seattle 11,800,000
51,  WIR petroit 18,800,000 WKax-F Chicago 11,800,000
52.  WJIMK-F Chicago 18,200,000 122. KASE-F Austin 11,700,000
S3.  KKBa-AF Houstan 18, 150, 000 UBBM-F Chicago 11,700,000
54.  KODA-F Houston 18,100,000 KLUV-F Dallas-FW 11,700,000
55.  WLUP-F Chicago 17,900,000 WYCD-F Detroit 11,700,000
56. WLIT-F Chicago 17,800,000 WBXX-F Houston 11,700,000
57.  WOR New York 17,600, 000 127.  KLOL-F Hous ton 11,600, 000
58.  WKHX-F Atlanta 17,500,000 KRBE-F Houston 11,600,000
59. WMAQ Chicago 17,400,000 129.  KKDA-AF Dal las-FW 11,500,000
WXKS-F Boston 17,400,000 WOoOS-F Boston 11,500,000
61, wacp-F New York 17,200,000 131, WFOX-F Atlanta 11,400,000
62,  WJLB-F Detroit 17,000,000 132.  KKSF-F San Francisco 11,300:000
wMza-F Washington 17,000,000 WDVE-F Pittsburgh 11,300,000
KLAX-F Los Angeles 17,000,000 134,  KSON-AF San Diego 11,200, 000
65. WBBM Chicago 16,700,000 135.  WQSR-F Baltimore 11,100,000
66.  MIFK-F Washington 16,600,000 WUSL-F Philadelphia 11,100,000
67. KILT-F Houston 16,200,000 137. KYXY-F San Diego 11,000,000
68.  WVAZ-F Chicago 15,800,000 138. WTMX-F chicago 10,900, 000
69. WBAP Oal (as-Fw 15,500,000 139, WHFS-F Washington 10,700,000
WHEW-F New York 15,500,000 140, WTMJ Mi lwaukee 10,400,000

* WFAN’s total includes about $3,000,000 in New York Giant’s revenue which in part ran on WOR even though it was sold by

the WFAN staff. AlL parties involved agree it should be included in WFAN's total.
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AMERICA‘S HIGHEST BILLING RADIO STATIONS (Cont.)

KFBK Sacramento 10,600,000 WEDR-F Miami 10,300,000
WRKO Boston 10,600,000 152.  WFMS-F Indianapolis 10,200,000
143, WRIF-F Detroit 10,500, 000 WIMN-F Boston 10,200,000
WPOC-F Bal timore 10,500,000 154,  WWMX-F Baltimore 10, 100,000
WaJo-F chicago 10,500,000 XRLD Dal lasF4W 10,100,000
KTAR Phoenix 10,500,000 WUBE-F Cincinnati 10,100,000
147, WXTU-F Philadelphia 10,400,000 157, XREX-F Oenver 10,000,000
WXYT Detroit 10,400,000 XPLY-F Oallas-FuW 10,000,000
KITS-F San Francisco 10,400,000 WKQI-F Detroit 10,000,000
150. KLDE-F Houston 10,300,000 160.

NOTE: Revenue totals are gross with no trade. MNetwork compensation is included if known. Combinations are broken up and
stations estimated separately. Estimates are based upon input from managers in each market, surveys sent to group CED’s and my
own judgements and formulas.
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IHE NATION'S HIGHEST BILLING RADIO MARKET PORTFOLIOS

1. Westing/CBS New York  $181,300,000 31. Clear Channel Houston $32,400,000
2. Westing/CBS Los Angeles 151,900,000 32. Westing/CBS Atlanta 32,300,000
3. Westing/CBS Chicago 113,500,000 33. Disney/ABC combo san Fran 31,900,000
4. Westing/CBS Dallas-FW 83,900,000 34. Evergreen Washington 31,700,000
5. Westing/CBS Boston 80,400,000 35. SFX Houston 31,200,000
6. Evergreen Chicago 78,100,000 34. Jacor Tampa-SP 30,900,000
7. Westing/CBS Philadelphia 77,100,000 37. ABC/Disney combo Dallas-FuW 30,500,000
8. Westing/CBS Detroit 61,000,000 38. Viacom Los Angeles 30,100,000
9. ABC/Disney Los Angeles 59,700,000 39. SBS New York 29,200,000
10. Evergreen Petroit 56,600,000 40. Westing/CBS Houston 28,700,000
11. Amer. Radio Syst. Boston 55,700,000 41, chancellor Phoenix 28,500,000
12. Cox Los Angeles 55,100,000 42. Evergreen combo Houston 28,400,000
13. Evergreen San Fran 53,700,000 43. ABC/Disney Minn-SP 28,200,000
14. Entercom Seattie 53,600,000 &44. Jacor combo Los Angeles 28,100,000
15. Westing/CBS Washington 52,300,000 Evergreen Boston 28,100,000
16. Jacor Denver 50,900,000 44, Amer. Radio Syst. Baltimore 27,500,000
17. Hesting/CBS San Fran 50,500,000 47. Westing/CBS combo Minn-SP 27,400,000
18. Evergreen Philadelphia 50,000,000 48, Viacom Washington 27,300,000
19. Emmis Mew York 49,300,000 49. Evergreen: KKBT Los Angeles 26,500,000
20. Jacor San Diego 48,000,000 50, Amer. Radio Syst. Seattle 26,400,000
21. Disney combo New York 45,500,000 51. Heftel Miami 26,300,000
22. Jacor Cincinnati 43,900,000 Amer. Radio Syst. Hartford 26,300,000
23. Jacor Atlanta 43,000,000 53. Amer. Radio Syst. Charlotte 26,200,000
24. Cox Atlanta 42,000,000 54. Emmis: KPWR Los Angeles 26,000,000
25. Chancellor Minn-sp 39,300,000 ABC/Disney combo Washington 26,000,000
26. Viacom New York 39,200,000 56. Amer. Radio Syst. Sacramento 25,600,000
27. Tribune: WGN Chicago 38,300,000 57. Chancellor Sacramento 25,500,000
28. Susquehanna: combo San Fran 36,700,000 58. SBS Miami 25,100,000
29. Heftel Los Angeles 36,100,000
30. Paxson Miami 34,900,000
STATION PORTFOLIOS WITH HIGHEST REVENUE SHARES
1. Bloomington Bloomington IL 83.6% 40. SFX: WPLR-F New Haven New Haven &7.7%
2. Gulfstar Waco 78.4% 41. Knight Manchester 47.5%
3. Capstar Huntington WY  76.9% 42. Clear Channel Oklahoma City 47.2%
4. Capstar Asheville 75.4% 43. Capstar Madison 47.1%
5. Sconnix Daven-RI-Moline 71.1% SFX Jacksonville L7.1%
6. Liggett Lansing 69.1% 45. Pacific NW Boise 46.8%
7. Capstar Wheel ing 69.0% 46. WAKR, WONE-F, waMX-F  Akron &6.5%
8. Chancellor Long Island 63.2% Saga Manchester 46.5%
9. Citadel Billings 60.0% 48. Faircom Flint 46.4%
Midwest Comm. Green Bay 60.0% 49. Ken Johnson Mobile 45,6%
11. SFX Jackson MS 59.5% 50. WHBC-AF Canton 45,5%
12. Beasley Fayetteville NC 58.4% 51. Patterson Savannah 45.2%
13. Clear Channel Louisville 57.3% 52. Triathlon Lincoln 45.0%
14. Otter Trail Fargo 55.8%. 53. Triathlon Spokane 44.8%
15. Citadel Albuquerque 55.5% 54, Amer. Radio Syst. Fresno 44.7%
16. Magic Macon 53.8% 55. Amer. Radio Syst. Dayton 44 6%
17. SFX Green-Spart. 53.46% Conhnoisseur Water-CF 44 .6%
18. Forever Altoona 53.1% WILM, WSTM-F Wilm. DE 44 6%
19. Patterson Honolulu 52.8% 58. WTHI-AF Terre Haute b . 2%
20. Forever Utica 52.4% Jacor Denver 44 2%
21. Federated Fort Wayne 52.3% 60. Bristol Charleston WV 44 .0%
22. Mcbonald Oxnard-ventura 51.6% 61. Dick Knoxvil le 43.4%
23. Amer. Radio Syst. Hartford 51.4% 62. Clear channel Richmond 43.2%
24. Shockley Ouluth 51.2% 63. Cape Fear Wilmington NC 43.1%
Knight vorcester 51.2% 64. Saga springfield IL 42 .9%
26. Susquehanna York 51.0% 65. WKMI, WKFR-F, WRKR-F Kalamazoo 42.T%
27. Saga Portland, ME  50.7% 66. KGEE, KNFM-F et al Odessa-Mid 42.6%
28. Amer. Radio Syst. West Palm 50.3% 67. Jacor Cedar Rapids 42.3%
29. Jacor Lexington 50.1% 68. Capstar Huntsville 41.8%
69. Wicks Charleston SC 41.4%
30. Citadel Modesto 50.0%
31. Capstar Roanoke-Lynch  49.9% Mideontinent $ioux Falls 41.4%
32. Gulfstar Beaumont 49.1% 71. Airplay Rockford 41.3%
Connoisseur Youngstown 49.1% 72. Jacor San Diego 41.2%
34. Jacor Cincinnati 48.7% 73. Amer. Radio Syst. Rochester 41.1%
35. cox Syracuse 48.5% 74. Fairbanks West Palm 40.6%
36. Jacor Toledo 48.2X% 75. Entercom Seattle 40.4%
37. Bahakel Water-CF 48.0% Paxson Panama City 40.4%
38, Capstar Allen-8eth 47.9% 77. Amaturo Santa Rosa 40.3%
39. Connoisseur Rockford 47.8% 78. SFX Raleigh 40.0%
Clear Channel New Haven 40.0%

NOTE: TO BOTH OF THE ABOVE TABLES:

LMA or SMA revenue is not included.

yet

closed.

those, only the markets in which I include individual station estimates are included.

DEMtAR T RADIEG MAEEET SUIDE

Copyright 1997

6

www americanradiohistorv com

The tables include some situations where deals have been announced but not
only the markets I cover in this book are included and, of


www.americanradiohistory.com

ESTIMATED RADIO REVENUE BY MARKET:

1991, 1996, 2001

Akron
Albany-Schenectady-Troy
Albuquerque
Allentown-Bethiehem
Altoona

Amatillo
Anchorage
Appleton-Oshkosh
Asheville

Atlanta

Atlantic City-Cape May
Augusta, GA
Austin

Bakersfield
Baltimore

Baton Rouge
Beaumont-Port Arthur
Billings
Binghamton
Birmingham
Bismarck
Blaomington, IL
Boise

Boston

Bridgeport

Buitalo

Burlngton, VT
Canton

Cape Cod

Cedar Rapids
Chatleston, SC
Charleston, WV
Chariotte
Chariottesville, VA
Chattancoga
Chicago

Cincinnati
Cleveland
Colorado Springs
Columbia, SC
Columbus, GA
Columbus, OH
Corpus Chnsti
Dallas-Fort Worth
Davenport-R.I-Moline
Dayton

Denver

Des Moines
Detroit

Ouluth

El Paso

Erie

Euvgene

Evansville

Fargo

Fayetteville, NC
Flint

Fort Myers-Naples
Fort Wayne
Fresno
Gainesville-Ocala
Grand Rapids
Green Bay
Greensboro-Winston Salem

1991

12,600.000
19,000.000
16,300,000
16,500,000
4,000,000
5,100.000
10,000,000
8.500.000
5.300,000
103,000,000
11,300,000
8,600,000
27,300,000
13,900,000
59.800.000
12,800,000
N/A
4,300,000
6,700,000
24,100,000
3,300,000
4.600.000
8,700.000
113.000.000
19,100,000
28,700,000
7.400,000
7.900.000
8,300.000
7,900,000
12,000,000
8,600,000
32,700,000
4,500,000
12,200,000
238,000,000
§7.500,000
§4,200,000
9,500,000
16,400,000
7,200.000
44,000,000
7.800,000
132,400,000
9,400.000
21,200,000
68,600,000
13,600,000
117,300,000
4.500.000
11,700,000
5,800,000
7.400,000
10,200,000
6,800,000
7,200,000
10,100,000
14,200,000
11,100,000
19,900,000
8,800,000
22,100,000
8,000,000
21,200,000
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1996

17,000,000
28,000.000
30,800,000
21,100,000
5,200,000
6,900,000
13,000,000
12,000.000
6,900,000
182,200,000
14,000,000
11,700,000
48,300,000
16,000.000
87,700,000
20,600,000
11,000,000
5,800,000
8,300,000
35,700,000
4,700.000
6,400,000
14,600.000
184,000.000
27,700.000
42,300,000
8,000.000
8,800.000
11,000,000
11,800,000
16,300.000
10,300,000
70.000.000
6.800.000
12,700,000
337,600,000
90,200,000
80,100,000
16,300,000
21,800,000
9.000.000
63.500,000
10.000.000
218,000,000
12,600,000
29.800.000
115,200,000
22,600,000
180.000,000
5,700,000
17,000,000
7.700.000
10,700.000
14,200,000
9,500,00C
12,600,000
12,500,000
20,300,000
16,500,000
27,500,000
11,300,000
30.600.000
11,000,000
34,500,000

2001

21,600,000
35,200,000
44.200.000
25,500,000
6,600,000
8,700,000
16,200,000
16,300,000
8,900.000
265,100,000
17,000,000
14,900,000
68,600,000
21,200,000
115,800,000
28,600,000
13,900,000
7.600,000
10,000,000
48,400,000
6,200,000
8,400,000
20,500,000
262,000,000
34,500,000
54,800,000
10,100,000
12,300,000
13,800,000
16,300,000
12,100.000
13,100,000
95.300.000
7.800.000
24,400,000
447,200,000
118,600,000
111,300,000
22,700,000
27,100,000
11,700,000
87.800,000
12,900,000
288.500.000
15,500,000
38,500,000
161,200,000
31,100.000
226,900,000
7.100.000
22,800.000
9,800.000
14,400,000
18,600,000
12,800,000
17,900,000
15,400,000
27,800,000
22,400,000
36,300,000
14,600,000
40,800,000
14,500,000
44,800,000

DUNCAN'S RADIO MARKET GUIDE

Copyright 1997


www.americanradiohistory.com

ESTIMATED RADIO REVENUE BY MARKET: 1991, 1996, 2001

Greenville-New Bern, NC
Greenville-Spartanburg
Harrisburg

Hartford

Honolulu

Houston
Huntington. WV
Huntsville
Indianapolis
Jackson, MS
Jacksonville
Johnson City-Kingsport
Johnstown
Kalamazoo

Kansas City
Knoxville

La Crosse
Lafayette, IN
Lafayette, LA
Lancaster

Lansing

Las Vegas
Lexington

Lincoln

Little Rock

Los Angeles
Louisville

Lubbock

Macon

Madison
Manchester
McAllen-Brownsville
Memphis

Miami

Milwaukee
Minneapolis-St. Paul
Mobile

Modesto
Montgomery
Nashville
Nassau-Sutfolk {Long Isle}
New Haven

New Orleans

New York

Norfoik
Odessa-Midland. TX
Oklahoma City
Omaha

Orlando
Oxnard-Ventura
Panama City
Pensacola

Peona

Philadelphia

Phoenix

Pittsburgh

Portland, ME
Portland, OR
Portsmouth-Dover, NH
Providence

Raleigh

Reno

Richmond
Riverside-San Bernardino

BUHCAMS RADL MARKET GLID)

Copyright 1997

1991

NIA
20,000,000
14,100,000
40,300,000
19,400,000

126.000.000
6,000,000
9,800,000

47,000,000
12,000,000
24,200,000
9,600,000
4,700,000
8,200,000
40,800,000
15,300,000
4,200,000
4,100,000
6,800,000
6,900,000
11,900,000
22,000,000
12,900,000
8,800,000
13,500,000
426,400,000
26,000,000
6,500,000
8,100,000
14,700,000
6,600,000
12,000,000
27,000,000
110,100,000
41,600,000
75,000,000
10,200,000
10,200,000
9,100,000
33,000,000
32,100,000
13,500,000
30,200,000
334.000,000
32,500,000
5,300,000
23,100,000
21.000,000
44,100,000
9,400,000
5,500,000
7,500,000
7,700.000
135,900,000
70,500,000
52,000,000
10,100,000
48,300,000
7.800,000
24,000,000
26,300,000
8.700.000
28,700,000
18,000,000

8

1936

17.300.000
28,000,000
21,700,000
§1,200,000
22,000,000
199,000,000
8,000,000
13,200,000
65,600,000
16,200,000
36,500,000
12,800,000
6,000,000
9,000,000
65,000,000
23,500,000
§,400,000
5,700,000
12,500.000
9,300.000
15,700.C00
44,700.C00
18,000,000
11,000.000
18,500,000
§26,000.000
34,600.000
8,500,000
10,700.000
20,400,000
10,100.C00
16,000.C00
43,000.000
174,500,000
58.500.000
112,400.000
14,300,000
16,000.C00
12,200.C00
52,800,000
38,000,000
15,000,000
46,500,000
475,000,000
42,500,000
8,100,000
35,100,000
30,800,000
70,700,000
9.300.000
6,900,000
9,400,000
12,500,000
204,300,000
106,300,000
76,600,000
15,200,000
86,100,000
11.600.000
37,500,000
60,000,000
14,000,000
37,800,000
26,400,000
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2001

23,100,000
37.800.000
27,400,000
62,800,000
27,300,000
271,600,000
10,400,000
17,500,000
87,300.000
20,000,000
49,800.000
16,900.000
7.400,000
11,400,000
86,600.000
31.300.000
7.000,000
7,600,000
16,700,000
11,900.000
20,100,000
66,400,000
24,100,000
13,900,000
25,000.000
627,700,000
46,000,000
10.800.000
13,600.000
27.600.000
12,700,000
21.100.000
56,100.000
226,600,000
77.300.000
162,600,000
19,200,000
20,200,000
15,800,000
73,700,000
45,800,000
17,700,000
60,300,000
614,700,000
54,200,000
10,200,000
45,400,000
41,700,000
94,600,000
11,500,000
8.800.000
12.600.000
16,800.000
260.700.000
142,100.000
97,600,000
18,800,000
116,700.000
14,600,000
48,300,000
70.300.000
19,000,000
47,900,000
33,500,000
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ESTIMATED RADIO REVENUE BY MARKET: 1991. 1996, 2001

Roanoke-Lynchburg
Rochester

Rocktord
Sacramento
Saginaw-Bay City-Midland
St Louis
Salinas-Monterey-Santa Cruz
Salisbury-Ocean City
Salt Lake City

San Antonio

San Diego

San Francisco

San Jose

Santa Barbara

Santa Rosa
Savannah

Seattle

Shraveport

Sioux Falls

South Bend
Spokane

Springfield, IL
Spnngheld, Ma
Seringtield, MO
Stockion

Syracuse
Tallahassee
Tampa-51. Petersburg
Terre Haute

Toledo

Topeka

Tucson

Tulsa

Utica-Rome

Waco

Washington
Waterloo-Cedar Falls
West Palm Beach
Wheeling

Wichita

Wilkes Barre-Scranton
Wilmington, DE
Wilmington, NC
Worcester

York

Youngstown

1991

12,700.000
23,800,000
6.900,000
55,000,000
10,800,000
65.300.000
11,900,000
N/A
31,000,000
39,000,000
86,000,000
170,700,000
27,000,000
7,300,000
N/A
9,500,000
88,100,000
9,200,000
6.000.000
9,200,000
11,200,000
8,000,000
10,900,000
9,700,000
7.500.000
17.600.000
6.900.000
57,900,000
4,000.000
13,500,000
5,800,000
16,400,000
19.700.000
6.300,000
§.800.000
144,000,000
4,000,000
23,400,000
5.400.000
15,400,000
15,000,000
9.800,000
4.400.000
10,100.000
11,700,000
11,700,000

1996
15,900.000
32,100,000

9,200,000
71,400,000
15,200,000
94,800,000
14,000,000
11,000,000
57,800,000
62,000,000

116,400,000
224,700,000
38,700,000

8,700,000

9,000,000
13.400,000

132,500,000
11,000,000

7.6800,000
12,500,000
14,800,000

9,800,000
16.800,000
15,400,000

8,700,000
23,000,000

9,600,000
91,000,000

6,200,000
21,100,000

7.000,000
27,300,000
32,100,000

8,300,000

7,400,000

195,600,000

6,800,000
36,200,000

6.400.000
19.600.000
22,200,000
15,200,000

7.000.000
12,700,000
15,100,000
16,100,000

1891 and 1996 figures are based on estimates made by Jim Duncan. 2001 revenue projections
generally based on "Mean Revenue Estimates™ which can be found in the Indiwidual
Market Reports and explained in the Explanation and Comments Section.
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2001

20.000,000
40,700,000
11,700,000
88,900,000
19,700,000
120,300,000
16,600,000
14,500,000
79,000,000
84,700.000
147,300,000
289,100,000
50,600,000
10,600,000
11,400,000
17,200,000
176,000,000
14,700,000
10,000,000
16,300,000
18,200.000
11,700.000
20,300.000
20,300.000
10,800,000
27.800,000
12,700.000
120,800,000
6,800,000
27,100,000
8,500,000
36,900,000
41,900,000
10,000,000
9,500.000
253,100,000
7.300,000
47,700,000
7.800.000
24,500,000
29.400.000
19,200.000
9,900,000
16,200.000
18,800,000
20,500,000

LANCAN'S EADIC MAREET gLIDE
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MARKET RANX BY REVENUE FOR INDIVIDUAL YEARS

p:Eal 1996 2001
1 Los Angeles 426,400,000 1 Los Angeies 526,000,000 1 Los Angeles 627,700,000
2 New York 334,000,000 2 New York 475,000,000 2 New York 614,700,000
3 Chicago 238,000,000 3 Chicago 337,600,000 3 Chicago 447,200,000
4 San Francisco 170,700,000 4 San Francisco 229,700,000 4 San Francisco 289,100,000
5 Washington 144,000,000 5 Dallas-Fort Worth 218,000,000 5 Dallas-Fort Worth 288,500,000
& Philadelphia 135,900,000 6 Philadelphia 204,300,000 6 Houston 271,600,000
7 Dalias-Fort Worth 132,400,000 7 Houston 198,000,000 7 Atlanta 266,100,000 i
8 Houston 126.000.000 8 Washington 195,600,000 8 Boston 262,000,000 !
9 Detroit 117,300,000 9 Boston 184,000,000 9 Philadelphia 260,700,000 |
10 Boston 113,000,000 10 Atlanta 192,200,000 10 washington 253,100,000
11 Miami 110,100,000 11 Detroit 180,000,000 11 Detroit 226,900,000
12 Atlanta 103.000.000 12 Miami 174,500,000 12 Miami 225,600,000
13 Seattle 88,100,000 13 Seattle 132,500,000 13 Seattle 176,000,000
14 San Diego 86,000,000 14 San Diego 116,400,000 14 Denver 161,200,000
15 Minneapolis-St. Paul 75,000,000 15 Denver 115,200,000 15 Minneapolis-St. Paul 152.600.C00
16 Phoenix 70,500,000 16 Minneapolis-St. Paul 112,400,000 16 San Diege 147,300.000
17 Denver 68,600,000 17 Phoenix 106,300,000 17 Phoenix 142,100,000
18 St. Louis 65,300,000 18 St. Louis 94,800,000 18 Tampa-St. Petersburg 120,800,000 *
19 Baltimere 59,800,000 19 Tampa-St. Petersburg 91,000,000 19 St. Louis 120,300,000 ]
20 Tampa-St. Petersburg 57,900,000 20 Cincinnati 90,200,000 20 Cincinnati 118,600,000 .
21 Cincinnati 57,500,000 21 Baltimore 87,700,000 21 Portland, OR 116,700,000
22 Sacramento 55,000,000 22 Portisnd, OR 86,100,000 22 Bahimore 115,800,000
23 Cleveland 54,200,000 23 Cleveland 80,100,000 23 Cteveland 11,300,000
24 Pittsburgh 62.000,000 24 Pittsburgh 76.600,000 24 Pittsburgh 97.600,000
25 Portland, OR 48,300,000 25 Sacramento 71,400,000 25 Charlotte 95,300,000
26 Indianapolis 47,000,000 26 Orlando 70,700,000 26 Qrlando 94,600,000
27 Orando 44,100,000 27 Charlotte 70,000,000 27 Sacramento 88,900,000
28 Columbus, OH 44,000,000 28 Indianapolis 65,600,000 28 Columbus., OH 87,800,000
29 Milwaukee 41,600,000 29 Kansas City 65,000,000 29 Indianapolis 87,300,000
30 Kansas City 40,800,000 30 Columbus. OH 63,500,000 30 Kansas City 85.600.000
31 Hartford 40,300,000 31 San Antonio §2,000,000 31 San Antonio 84,700,000
32 San Antonio 39,000,000 32 Milwaukee 58,500,000 32 Salt Lake City 79.000.000
33 Nashville 33.000.000 33 Salt Lake City 57.800.000 33 Milwaukee 77,300,000
34 Charlotte 32,700,000 34 Nashville 52,800,000 34 Nashville 73,700,000
35 Norfalk 32,500,000 35 Hartford 51,200,000 35 Raleigh 70,300,000
36 Nassau-Suffolk iLong Isle) 32,100,000 36 Raleigh 50,000,000 36 Austin 68,600,000
37 Salt Lake City 31,000,000 37 Austin 48,300,000 37 Las Vegas 66,400,000
38 New Crleans 30,200,000 38 New Orleans 46,500,000 38 Hartford 62,800,000
39 Buttalo 28,700,000 39 Las Vegas 44,700,000 39 New Orleans 60,300,000
Richmond 28,700,000 40 Memphis 43,000,000 40 Memphis 56,100,000
41 Austin 27,300,000 41 Norfolk 42,500,000 41 Buffalo 54,800,000
42 Memphis 27.000.C00 42 Buftalo 42,300,000 42 Norfolk 54,200,000
San Jose 27.000,000 43 San Jose 38,700,000 43 San Jose 50,600,000
44 Raleigh 26,300,000 44 Nassau-Suffolk {Long Isle) 38,000,000 44 Jacksonville 49,800,000
45 Louisville 26,000,000 45 Providence 37,900,000 45 Birmingham 48,400,000
46 Jacksonville 24,200,000 46 Richmond 37,800,000 46 Providence 48,300,000
47 Birmingham 24,100,000 47 Jacksonville 36.500,000 47 Richmond 47,900,000
48 Providence 24.000.000 48 Birmingham 35,700,000 48 West Palm Beach 47,700,000
49 Rochester 23,800,000 49 West Palm Beach 35,200,000 49 Louisvitle 46,000,000
50 West Palm Beach 23,400,000 50 Oklahoma City 35,100,000 50 Nassau-Suffolk (Long Isle} 45,800,000
51 Qklahoma City 23,100,000 51 Louisville 34,600,000 51 Dklahoma City 45,400,000
52 Grand Rapids 22,100,000 52 Gresnsboro-Winston Salem 34,500,000 52 Greensboro-Winston Salem 44,900,000
53 Las Vegas 22,000,000 53 Rochester 32,100,000 53 Albuquerque 44,200,000
54 Dayton 21.200,000 54 Tuisa 32,100.000 54 Tuisa 41,900,000
Greensboro-Winston Salem 21,200,000 55 Albuquerque 30,800,000 55 Omeha 41,700,000
56 Omaha 21.000.000 Cmaha 30,800,000 56 Grang Rapids 40.900.000
57 Greenville-Spartanburg 20,000,000 57 Grand Rapids 30,600,000 57 Rochester 40,700,000
$8 Fresno 19,900,000 58 Dayton 29,800,000 58 Dayton 38,500.000
59 Tulsa 19,700,000 5@ Albany-Schenectady-Troy 28.000.000 50 Greenville-Spartanburg 37.800.000
60 Honolulu 19,400,000 Greenville-Spartanburg 28,000,000 80 Tucson 36,900,000
61 Bridgeport 19,100,000 61 Bridgeport 27,700,000 61 Fresno 36,300,000
62 Albany-Schenectady-Troy 19,000.000 62 Fresno 27.500,000 62 Albany-Schenectady-Troy 35,200,000
63 Riverside-San Bernargino 18,000,000 63 Tucson 27,300,000 63 Bridgeport 34,500,000
64 Syracuse 17,600,000 64 Riverside-San Bernardino 26,400,000 64 Riverside-San Bernardino 33.500.000
65 Allentown-Bethlehem 16,500,000 65 Knoxville 23,500,000 65 Knoxville 31,300,000
66 Columbia, SC 16,400,000 66 Syracuse 23,000,000 66 Des Moines 31,100,000
Tucson 16,400,000 67 Des Moines 22,600,000 67 Wilkes Batre-Scranton 29,400,000
68 Albuquerque 16,300,000 68 Wilkes Barre-Scranton 22,200,000 68 Baton Rouge 28,800,000
83 Wichita 15,400,000 69 Honolulu 22,000,000 69 Fort Myers-Naples 27.800.000
70 Knoxville 15,300,000 70 Columbia, SC 21,800.000 Syracuse 27,800,000
71 Wilkes Barre-Scranton 15,000,000 71 Harrisburg 21,700,000 71 Madison 27,600,000
72 Madison 14,700,000 72 Allentown-Bethlehem 21,100,000 72 Harrisburg 27,400,000
73 Fort Myers-Naples 14,200,000 Taledo 21,100,000 73 Honolulu 27,300,000
74 Harsisburg 14,100,000 74 Baton Rouge 20,600,000 74 Columbia, SC 27,100,000
75 Bakersfield 13,900,000 75 Madison 20,400,000 Tolédo 27.100.000
76 Des Moines 13,600,000 76 Fort Myers-Naples 20,300,000 76 Allentown-Bethlehem 25,500,000
77 Little Rock 13.500.0C0 77 Wichita 19,600,000 77 Little Rock 25,000,000
New Haven 13,500,000 78 Little Rock 18,500,000 78 Wichita 24,500,000
Toiedo 13,500,000 79 Lexington 18,000,000 79 Chattanooga 24,400.000
|
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80 Lexington

81 Baton Rouge

82 Roanoke-Lynchburg

83 Akron

84 Chattanocoga

85 Charleston, SC
Jackson, MS
McAlien-Brownsville

88 Lansing

89 Salinas-Monterey-Santa Cruz

90 El Paso
York
Youngstown

93 Atlantic City-Cape May

94 Spokane

95 Fort Wayne

96 Springfield, MA

97 Saginaw-Bay City-Midland

98 Evansville

Mobile

Modesto

Flint

Portland. ME

Worcester

104 Anchorage

105 Wilmington, DE

108 Huntsville

107 Springtield, MO

108 Johnsan City-Kingsport

109 Colorado Springs
Savannah

111 Davenport-R.I-Moline
Oxnard-Ventura

113 Shreveport
South Bend

115 Montgomery

118 Gainesville-Ocala
Lincoln

118 Boise
Reno

120 Augusta, GA
Charleston, wWv

122 Appleton-Oshkosh

123 Cape Cod

124 Kalamazoo

125 Macon

126 Green Say
Springfield. IL

128 Canton
Cedar Rapids

130 Corpus Christ
Portsmouth-Dover, NH

132 Peona

133 Pensaccla
Stockton

135 Burlngton, VT
Eugene

137 Santa Barbara

138 Columbus, GA
Fayetteville, NC

140 Lancaster
Rockford
Tallahassee

143 Fargo
Lafavette, LA

145 Binghamton

148 Manchester

147 Lubbock

148 Unca-Rome

149 Hunuington, WV
Sioux Falls

151 Ene
Topeka
Waco

154 Panama City

155 Wheeling

156 Asheville
Cdessa-Midland, TX

158 Amarifto
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12,900,000
12,800,000
12,700,000
12,600,000
12,200,000
12,000,000
12,000,000
12,000.C00
11,900.C00
11,900,000
11,700.000
11,700,000
11,700,000
11,300,000
11,200,000
11,100,000
10,900,000
10,800,000
10,200,000
10,200,000
10,200,000
10,100,000
10,100.000
10,100,000
10,000,000
9,800,000
2,800,000
9,700,000
9,600,000
9,500,000
8,500,000
2,400,000
2,400,000
8,200.000
9,200,000
8,100,000
8,800,000
8,800,000
8,700,000
8.700.000
8.600,000
8.600.000
8,500,000
8.300.000
8.200,000
8,100,000
8,000.000
8,000,000
7,300,000
7,900,000
7.800.000
7,800,000
7.700,000
7,500,000
7.500,000
7,400,000
7.400.000
7,300,000
7,200,000
7.200,000
6,800,000
6,900,000
6,800,000
6,800,000
6,800,000
6,700,000
6,600,000
6.500,000
6,300,000
6,000,000
6,000,000
5,800,000
5.800.000
5,800,000
5,500,000
5,400,000
5,300,000
5,300,000
5,100,000

MARKET RANK BY REVENUE FOR INDIVIDUAL YEARS

1986

80 Chattanooga

81 Greenville-New Bern, NC

82 Akron
El Paso

84 Springfield, MA

85 Fort Wayne

86 Colorado Springs

87 Youngstown

88 Bakersfield
McAllen-Brownsville
Modesto

91 Roanoke-Lynchburg

92 Lansing

93 Springfield, MO

94 Charleston, SC

95 Jackson, MS
Portland, ME
Saginaw-Bay City-Midland
Wilmington, DE

98 York

100 New Haven

101 Spokane

102 Boise

103 Maobile

104 Evensville

105 Atlantic City-Cepe May
Rena
Salinas-Monterey-Santa Cruz

108 Savannah

109 Huntsville

110 Anchorage

111 Johnson City-Kingsport

112 worcester

113 Davenport-R.)-Moline
rayetteville, NC

115 Flint
Lafayette, LA
Peoria
South Bend

119 Montgomery

120 Appleton-Oshkosh

121 Cedar Rapids

122 Augusta, GA

123 Portsmouth-Dover, NH

124 Gainesville-Ocala

125 Beaumont-Port Arthur
Cape Cod
Green Bay
Lincotn
Salisbury-Ocean City
Shreveport

131 Eugene
Macon

133 Charleston, WV

134 Manchester

135 Corpus Christi

136 Canton

137 Springfield, IL

138 Taliahassee

132 Fargo

140 Pensacola

141 Lancaster
Oxnard-Ventura

143 Rockford

144 Columbus, GA
Kalamazoo
Santa Rosa

147 Santa Barbara
Stockton

149 Lubbock

150 Binghamton
Utica-Rome

152 Odessa-Midland, TX

153 Burington, VT
Huntington, WV

155 Erie

156 Sioux Falls

1567 Waco

158 Topeka
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17,700,000
17,300,000
17,000,000
17,000,000
16,800,000
16,500.000
16,300,000
16,100,000
16,000,000
16,000,000
16,000.000
15,900,000
156,700.000
15,400,000
16,300,000
15,200.000
15,200.000
15,200.000
15,200,000
15,100,000
15,000,000
14,800,000
14,600,000
14,300.000
14,200,000
14,000,000
14,000,000
14,000,000
13,400,000
13,200,000
13,000,000
12,900,000
12,700,000
12,600,000
12,600,000
12,500,000
12,500,000
12,500,000
12,500,000
12,200,000
12,000,000
11,800,000
11,700,000
11,600,000
11,300,000
11,000,000
11,000,000
11,000,000
11,000,000
11,000,000
11,000,000
10,700,000
10,700,000
10,300,000
10,100,000
10,000,000

9,800,0C0

9,800,000

9,600,000

9,500,000

9,400,000

9,300,000

9,300,000

9,200,000

9,000,000

9,000,000

9.000,000

8,700,000

8,700,000

8,500,000

8,300,000

8,300,000

8,100,000

8,000,000

8,000,000

7,700,000

7,600,000

7.400,000

7,000,000
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80 Lexington
81 Greenville:-New Bern, NC
82 El Paso
83 Colorado Springs
84 Fort Wayne
85 Akron
86 Bakersfield
87 McAllen-Brawnsville
88 Boise
Youngstown
80 Springfield, MA
Springfield, MO
92 Modesto
93 Lansing
94 Jackson, MS
Roanoke-Lynchbutg
98 Saginaw-Bay City-Midland
97 Mobile
Spokane
Wilmington, DE
100 Charleston, SC
101 Renc
102 Portland, ME
103 York
104 Evansville
105 Fayetteville, NC
106 New Haven
107 Huntsvilie
108 Savannah
109 Atlantic City-Cape May
110 Johnsen City-Kingsport
111 Lafayette, LA
112 Salinas-Monterey-Santa Cruz
113 Appleton-Oshkosh
South Bend
115 Anchorage
116 Peoria
117 Montgomery
118 Davenport-R.I-Moline
119 Flint
120 Cedar Repids
121 Worcester
122 Augusta, GA
123 Shreveport
124 Gainesville-Ocala
Portsmouth-Dover, NH
126 Green Bay
Salisbury-Ocean City
128 Eugene
129 Beaumont-Port Arthur
Cape Cod
Lincoln
132 Macon
133 Charleston. WV
134 Corpus Christi
135 Fargo
136 Manchester
Tallahassee
138 Pensacola
139 Canton
140 Lancaster
141 Columbus. GA
Rockford
Springfield, IL
144 Oxnard-Ventura
145 Kalamazoo
Santa Rosa
147 Lubbock
Stockton
149 Santa Barbara
150 Huntington, WV
151 Odessa-Midland, TX
152 Buringten, VT
153 Binghamton
Sioux Falls
Utica-Rome
156 Wilmingten, NC
157 Erie
158 Waco

DUNCANS
Copyright 1997

24,100,000
23,100,000
22,800,000
22,700,000
22,400,000
21,600.000
21,200,000
21,100,000
20,500,000
20,500,000
20,300.000
20,300.000
20,200,000
20,100,000
20,000,000
20,000.000
19,700,000
19,200,000
18,200,000
19,200.000
19,100.000
18,000.000
18,900.000
18,800,000
18,600,000
17,900.000
17,700,000
17,500.000
17,200.000
17.000.000
16,800,000
16,700.000
16,600.000
16,300,000
16,300,000
16,200,000
15,900,000
15,800,000
15.500.000
15.400.000
15,300.000
15,200,000
14,900.000
14,700,000
14,600,000
14,600.000
14,500.000
14,500,000
14,400,000
13,900,000
13,800.000
13,800.000
13,600,000
13,100,000
12,900,000
12,800,000
12,700.000
12,700,000
12,600,000
12,300,000
11,200,000
11,700,000
11,700,000
11.700.000
11,500,000
11,400.000
11,400,000
10,800,000
10.800.000
10,600,000
10.400.000
10.200.000
10,100.000
10.000.000
10,000,000
10.000.000

2,800,000

9,800,000

9,500,000
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153 Johnstown

160 Bleemington, IL

181 Charlottesville, VA
Duluth

163 Wilmington, NC

184 Billings

165 La Crosse

166 Lafayette, IN

167 Altoona
Terre Haute
Waterloo-Cedar Falls

170 Bismarck

171 Beaumont-Port Arthur
Greenville-New Bern, NC
Salisbury-Ocean City
Santa Resa

4,700,000
4,600,000
4,500,000
4,500,000
4,400,000
4,300,000
4,200,000
4,100,000
4,000,000
4,000,000
4,000,000
3,300,000
N/A
NIA
N/A
N/A

QLHCAR'S Balic MARKET GUILE
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MARKET RANK BY REVENUE FOR INDIVIDUAL YEARS

Wilmingten, NC
160 Amarillo
Ashaville
Panama City
163 Bloomington, IL
Wheeling
165 Johnstown
166 Billings
Charlottesville, VA
168 Duluth
Lafayette, IN
170 Wazrerloo-Cedar Falls
171 La Crosse
172 Alwona
Terre Haute
174 Bismarck

12

1896

7.000,000
6,900.000
6,900,000
6,900,000
6,400,000
6,400,000
6,000,000
5,900,000
5,900,000
5,700,000
5,700,000
5.600.000
5,400.000
5,200,000
5,200,000
4,700,000

www americanradiohistorv com
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159 Asheville
160 Panama City
161 Amarille
182 Topeka
183 Bloomingten, IL
164 Wheeling
165 Billings
Lafayette, IN
167 Charlottesville, VA
168 Johnstown
169 Waterloo-Cedar Falls
170 Duluth
171 La Crosse
172 Terre Haute
173 Altoona
174 Bismarck

8,800,000
8,800,000
8.700,000
8,500,000
8,400,000
7.800,0C0
7,600,000
7,600,000
7,600,000
7.400.000
7,300,000
7,100,000
7.000.000
6,800,000
6.600,000
6,200,000
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EXPLANATTONS AND COMMENTS

IMPORTANT: Please read this section carefully and refer to it often as you use this book. This section will help you get the most
of every table. ALL REVENUE FIGURES ARE IN GROSS DOLLARS.

The best way to explain the market report is to take a single report and go through it table by table. For this purpose, we will
use a mythical market.

1996 ARB Rank: 36 1996 Revenwe: $40,000,000 Managers Market Rating (current): 4.2

1996 MSA Rank: 40 Rev. Per Share Point: $437,093 Managers Market Rating {future): 4.4

1996 DMA Rank: 24 Population per Station: 58,018 (17} Duncan’s Market Grade: 1 above average
1996 Rev Rank: 32 of 174 1996 Revenue Change: 6.1% Consolidation Level: Moderate

Station Turmover: 31.1%

The 1996 Arbitron market rank for this city is number 36. The universe for this ranking is the 261 markets for which Arbitron
issues a ratings report. The MSA or Metropolitan Statistical Area is the official U.S. government market designation. The DMA_ls
Nielson’s TV market designation. Many markets are in "hyphenated" DMA’s or they are not named in the DMA designation. When this
occurred I did not List the rank number, but instead referred the reader to the lead of major city in the DMA.

The 1996 Revenue Rank shows this market’s rank amongst the 174 markets which are covered in_this report.
The 1996 Revenue comes from the REVENUE HISTORY AND PROJECTIONS Section which is explained below.

The Estimated Revenue per Share Point is derived from a series of calculations which can be found o the left-hand side of the page
and about halfway down the page. The methodology used for calculating this figure is discussed below.

The population Per Station shows the number of persons in the market per metro station (those stations above the_line) which l:s
rated in the market. This market had 17 stations which were listed in the metro in the latest Arbitron. That figure was divided
into the 12+ population for this market’s metro. This is a good figure to use when judging if a market is “"over-radioed".

Station Turnover shows the percentage of each market’s viable stations which have been sold during the last year.

The Manager’s Market Rating (current) for this market is 4.2 This is the result of a questionnaire which was sent to stations’
general managers and sales managers. One of the questions was "On a scale below how would you rate your market as it stands today'.

Auful Radio Market Average Radio Market Super Radio Market
1 2 3 & 5

The managers were asked to circle the number on the scale which approximated their opinion of the market. The responses were then
averaged and the result listed. A rating of 2.5 to 3.5 is basically a neutral response. In this market response is very positive.
It is my opinion that in general the managers tended to overrate their own market slightly.

The future column asked the managers to rate how their market would perform five years into the future - 2001.

As of 1992, 1 have changed the "Duncan’s Market Grade". Prior to 1992 the grades were A,8,D or D. As of 1992 there are three
levels: above average, average and below average. These grades show Jim Duncan’s opinion {objective and subjective) about each
market. Basically, when I have completed most of the work for this book 1 lock myself in my office and turn off the phones for a
day. 1 then rank the markets in this book -- each and every one. The more desireble markets are given an "above average" grade.
The less desirable markets are designed as "below average".

The "Consolidation Level" shows my feeling for how consolidated this market has become as of 1 March 1997. The primary descriptions
are "low," "moderate” or high. In some cases | combined the descriptions into “moderate/high" or I amplified the descriptions as in
'very low."

These descriptions are fairly subjective. They are based upon my opinions about the consolidation which has occurred in the market
as reflected by revenue and audience shares and the number of owners. Also considered was my opinion of the tikelihood of further
details in the near future.

REVENUE HISTORY AND PROJECTIONS: 91 92 93 94 95 96 97 98 99 0o o

buncan Revenue Estimate: 25.0 27.0 29.3 33.0 38.0 40.3

Yearly Growth Rate (91-96): 10.1% (assigned future growth rate of B.7%)

Projected Revenue Estimates: 43.8 47.6 51.9 56.3 61.2
Revenue Per Capita: 21.19 22.88 25.08 27.73 31.67 33.31

Yearly Growth Rate (91-96): 9.5% (assigned future growth rate of 7.9%)

Projected Revenue per Capita: 35.94 38.78 41.84 45.45 48.72
Resulting Revenue Estimate: 48.8 47.3 51.5 56.0 60.9
Revenue as % of Retail Sales: L0040 .0047 .0D47 .0044 .0045 .0045

Mean % (91-96): .00438%

Resulting Revenue Estimate: 43.3 47.3 51.2 54.3 57.8

MEAN REVENUE ESTIMATE: 43.6 47.4 51.5 55.5 60.0
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This section contains the most important data for each market. It is the guts of the report. It shows the revenue history, the
current revenue picture, and a view of the future revenue. What is unique about this presentation is that all revenue figures are
calculated in three ways: 1) revenue estimates for 1991, 1992, 1993, 1994, 1995 and 1996 combined and projected out to 2001: 2)
revenue per capita figures from 1991 to 1996 projected to 2001; 3) revenue as a percentage of retail sales projected through 2001.

We Wwill explain this table by table. ALL REVENUE FIGURES ARE IN GROSS DOLLARS.

Duncan Media Revenue Estimate: As we all know, the FCC got out of the revenue reporting business after 1980. Thus, the revenue
figures for 1991, 92, 93, 94, 95 and 96 are estimates made by Duncan Media. These estimates were gathered in three ways. The first
and best way is to access reports from accounting services in those markets where revenue data is gathered and reported -- for about
100 markets ! was successful in my efforts to get that cdata. The second method was to ask broadcasters in each market to give me
their best estimate of their market’s revenue. In perhaps 110 markets ! was able to gather estimates which | felt confident about.
However, 1 am always surprised to learn how many broadcasters have no idea how many dollars are available in their own market. The
third methed was, when all else failed, to make my own estimate using my knowledge of the market, along with past performance
figures.

Yearly Growth Rate (1991-1996): The next step was to calculate a percentage which shows the yearly growth rate in revenue between
1991 and 1996. In many markets this was simply a matter of calculating a compound growth rate, In some markets 1 adjusted the
percentage according to my own feelings and intuitions. Such a change would severely affect future projections so 1 took the
Liberty of "flattening® the percentages a bit. In some other cases, I did not use each of the five vears to calculate the
percentage. They are so marked. The reasons are similar to those stated above.

Projected Revenue Estimate: For the years 1997 through 2001 [ used the yearly growth rate to project the market’s revenue.

Revenue Per Capita: This represents the radio revenue dollars per person in the market’s metro., It is calculated by dividing the
total population into revenue figures. The resulting figures are in dollars.

Resulting Revenue Estimate: The revenue per capita figure is multiplied by the population to derive a total revenue estimate for
each of the years 1997 through 2001. The population estimates are obviously very important to the accuracy. |1 used estimates
supplied by “Sales and Marketing Management - Survey of Buying Power®. Their population estimates are lListed in "POPULATIGN AND
DEMOGRAPHIC ESTIMATES" section. The yearly per capita estimate is multiplied by the yearly population estimate.

Revenue as % of Retail Sales: Some radio observers believe this is the most accurate way to project radio revenue. The percentage
is calculated by dividing total radio revenue by total retail sales. The results are based on the radic revenue for each year (FCC
and estimate) and the retail sales for each year as reported in Sales and Market Management.

Mean % 1991-1996: This figure was calculated by finding an average of the “Revenue as a percentage of retail sales for the years
1991 through 1996. The result is an estimate of radio revenue for those years. The retail sales figures are listed in the
UPOPULATION AND DEMOGRAPHIC ESTIMATES" section and they were also supplied by "Sales and Marketing Management - Survey of Buying
Power™. S&MM is probably the most reliable "future" date provider available and 1 am fortunate to be able to use their data.

MEAN REVENUE ESTIMATES: These are probably the most important and useful figures in this section. It simply calculates an average
for the three revenue estimates which, as we have discussed, were calculated in three different ways. This tends to flatten out the
figures a bit.

I believe this section provides the most complete and comprehensive revenue estimates available to the radio industry. The figures
must be used with caution, however. They are largely based on past performance and as every mutual fund prospectus says - past
performance does not necessarily guarantee future performance.

So how valuable and reliable are the projections? 1 feel they are most useful when they are used as a beginning point for further
analysis. 1 suggest you take these figures and factor in your own knowledge of the individual markets and any other variables you
have knowledge of.

I have the most confidence in the revenue projections when all three methods of calculation results in similar figures. However, in
some markets, the estimates vary rather drastically.
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CONFIDENCE LEVELS

1996 Revenue Estimates: Normal
1997-200% Revenue Projections: Normal

Confidence levels show you how confident | am about the revenue estimates and projections. There are only two main levels: Normal
or Below Normal. In some cases, | qualified the "Below Normal™ with a "Slightly" or "Much.”

Below-The-Line Listening Shares:  0.4%

Unlisted Station Listening: 6. 4%
Total Lost Listening: 6.8%
Available Share Points: 92.2
Number of Viable Stations: 12
Mean Share Points per S$tation 7.68

Median Share Points per Station: 7.6
Revenue per Avail. Share Point: $437,093
Estimated Revenue for Mean Station: $3,356,877

This table contains several calculations which are used in analyzing a radio market:

Below-the-Line Listening Shares: This shows the percentage of listening which goes to stations which are located outside the
market’s metro. The Spring 96 edition of American Radio describes how this figures was calculated.

Unlisted Station Listening: This figure shows the percent of all radio listening which goes to stations not listed in Fhe ratfng
books. These stations ate primorily college and other non-commercial stations or commercial stations with too little listening to
be included in the rating books.

Total Lost Listening: This shows the Listening shares in the market which are usually not available to the primary commercial
stations in the market.

Available Share Points: These are the listening shares which are available to the primary commercial stations in each market. This
figures varies greatly from market to market. It is the c¢rucial figure when calculating how much revenue is available per share
point. Many broadcasters just divide total revenue figures by 100 and say that is close enough. The figures shown here are much
more accurate.

Number of Viable Stations: This is the number of stations which, in my judgment, are active and viable competitors for advertising
dollars in the market. The other stations are gencrally those with less than a 1.0 share or stations from small towns far from the
metro’s principal city. We have been a bit more selective when it comes to selecting viable stations. In most markets this figure
dropped significantly from previous years. This, in turn, has an influence on the reverwe for mean station., This figure is usually
much higher than previous years. As of 1996 you can find a table listing all of the viable stations.

Mean Share Points Per Station: The median share for a viable station is provided as a comparison to the mean.

Revenue Per Available Share Point: This is calculated by dividing the "Available Share Points" into the 1996 total revenue.

Estimated Revenue for Mean Station: This is derived by multiplying the "Revenue per Available Share Point™ by the "Mean Share
Points per Station".

These figures provide a good starting point for projecting an individual station’s revenue and for estimating what an average
station in the market bills. 1t tends to underestimate revenue for the top rated stations in the market which will have an impact
on these cstimates.

POPULATION AND DEMOGRAPHIC ESTIMATES

LAl 92 93 94 95 96 97 93 99 0o gi
Total Poputation (milijons) 1.18 .18  1.18  1.19  f.2% 1.21 .22 1,22 1.23 i.26 1.25
Retail Sales (billions) 6.2 6.6 7.1 7.6 8.9 8.9 9.9 10.8 11.7 2.4 13.2

This table shows total population and retail sales for each year from 1990 through 2000. We now use only "Sales and Marketing
Management” figures. The figures for 1994 and 1999 are actual figures {or projections) as provided by "Sales and Marketing
Management”. The figures for the other years are projections made by Duncan Media.

Ethnic Income Age Education

Breakdowns (%) Breakdowns (%) Breakdowns (%) Levels (%)

white 76.5 =15 23.8 12-34 25.7 Non High School

Black 22.0 15-30 28.0 25-54 55.3 Grad: 33.5

Hispanic 1.1 30-50 26.4 55+ 16.0 High School Grad: 29.6

Other 0.4 50-75 15.8 College 1-3 years: 16.9
75+ College 4+ years: 20.0

The above statistics were provided by Market Statistics.
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Household Income; As of 1996 and provided by "Sales and Marketing Management",

Median Age: As of 1996 and provided by S&MM

Median Education: Based on 1990 census updated to 1995.

Median Home Value; There is an important change in this category. Previously we used a figure based on the median price of homes

sold in the market in the previous year. This new figure is based on the estimated average price of all homes in the market.
Generally, this figure is lower than previous years.

Prpulation chansze 95-00: Gross change in total population based on S8MM projections.

Retail Sales Change 95-D0; Gross change in retail sales based on $&MM projections.

Number of B or C FM Stations: Self explanatory except stations must be viable and have competitive signals over the market.

COMMERCE AND INDUSTRY

These Listings show which companies are headguartered in the market being studied. The Forbes 500 and Fortune 500 companies show
the major corporations. The INC 500 is a listing of the fastest growing small, privately-owned companies.

The rank of each Fortune 500 company is shown in parenthesis. Most companies in the Fortune 500 would also be listed in the Forbes
500, although I did not list them twice.

Eigal oyraent Breakdown

By Industry (SIC): By Occupation;
1, Business Services 71,212 (7.6%) Manag/Prof. 251,632 (24.6%)
2. Eating and Drinking Places 69,888 (7.4%) Tech/Sales/Admin 356,166 (34.9%)
3. Wholesale Trade-Durable Goods 63,936  (6.8%) service 116,903 (11.4%)
4. (The Top 10 SIC’'s are listed) Farm/Forest/Fish 9,021 ¢ 0.9%)
Precision Prod 120,851 (11.8%)
Total Metro Employees: 938,701 Oper/Fabri/Labor 167,162 (16.4%)

Top Ten Total Employees: 426,815  (45.5%)

This data is also provided by Market Statistics. The column on the left shows employment by industry/SIC. Thg top 10 Sl?'§ are
listed. The column on the right shows employment by job description or occupation. Below are the six occupational classifications
and their sub-classifications:

Manacerial and Professional Spicialtw Occrizations
Executive, administrator, and managerial

officials and administrators, public admin.
Management related occupations

Professional specialty occupations
Engineers and natural scientists
Health diagnosing occupations
Health assessment and treating occupations
Teachers, librarians and counselors

Technical , Sales, and Administration Supgi=#t Occigations

Health technologies and technicians

Technologists and technicians, except health
Supervisors and proprietors, sales occupations
Sales representatives, commodities and finance
Other sales occupations

Administrative support occupations, including clerical
Computer equipment operations
Secretaries, stenographers, and typists
Financial records processing occupations
Mail and message distribution occupations

Service Occiypations
Private Household occupations

Protective service occupations
Service occupatiohs, except protective and household

Farming, Forestry and Fishing Occupations
Farm operators and managers
Farm workers and related occupations
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Precision Production, Craft, and Repeir Occupations
Mechanics and repairs
Construction trades
Precision production occupations

Operators, fabricators, and Laborers
Machinery operators and tenders, except precision
Fabricators, assemblers, inspectors, and samplers
Transportation occupations
Material moving equipment operators
Handlers, equipment cleaners, helpers and laborers

PAGE TWO (THE RIGHT-HAND PAGE OF EACH MARKET) - OR PAGE THREE FOR LARGER MARKETS

Largest Local Banks: Lists the largest banks in each market along with their assets as of 1996.

Colleges and Universities: The major colleges and universities in each market are listed along with the number of students enrolled
as of 19956. The source for this information was the Education Directory, Colleges and Universities,

Military Bases: |f any significant military installations are present in the market, they are listed on this table. The number of
personnel stationed at the base is also listed. This figure does not in¢lude dependents,

Unemployment: This figure was researched through several government Sources. For Some markets, there is not any data available.
RADIOC BUSINESS INFORMATION

Heavy Agency Radio Users: We surveyed local broadcasters and asked them which local advertising agencies are the heaviest users of
local radio. Those agencies listed were chosen by a consensus of the broadcasters.

Largest Local Radio Accounts: We asked broadcasters what were the largest, local accounts in their markets.

Sources of Regional Dollars: Broadcasters were asked which markets were important sources for regional dollars.

Highest Billing Stations: This feature is certain to be a fascinating, albeit controversial listing. It shows what Duncan Media
believes to be the highest billing stations in each market and their 1996 revenue. Sources in some markets helped me to a degree --
primarily in ranking the stations -- but | accept full responsibility, credit, and blame for what is printed.

I used several formulas for estimating the revenue -- all of them 1 consider proprietary. 1 will tell you that the formulas include
revenue per share point potential, the station’s formet, and other variables. My goal is to be within 5% of actual. Let me know
how 1 did.

COMPETITIVE MEDIA

Over The Air Television: No explanation needed

Oaily Newspapers: The circulation for these papers are as of 1996. AD means All Day.

Revenue % % of Retail Sales
Television $ 94,000,000 39.3 .0129 NOTE: As of 1995 we added an estimate of Cable TV local
Radio 32,500,000 13.6 . 0044 spot sales. This estimate is based on groundwork laid
Newspaper 106,000,000 44.3 D145 by Harrison, Bond and Pecaro.
outdoor 6,900,000 2.9 .0009
£ 239,400,000 .0327

Media Revenue Estimates: this table shows the estimated revenue for each of four major advertising vehicles. The figures are in
gross dollars. My confidence levels for radio revenue are high, medium for television, and low for newspaper and outdoor.
Newspaper estimates include retail space, inserts and what I call "Retail Classified”. Retail Classified would be auto advertising
and real estate. | would not include personals, yard and garage sales, and other lineage which would be placed by an individual
rather than a business. Newspaper sales do not include the revenue derived from the sale of the paper to subscribers and newsstand
sales.

As | said, I have a low confidence level with the newspaper and outdoor advertising estimates. In general, I took a national
percentage of retail sales for each medium and applied it to each individual market. Local radio managers and owners were asked for
their estimates. Some of them were helpful, but most broadcasters really don’t have any ides what the newspaper bills, My hope is
that people will read these pages and make suggestions about how | can improve the estimates.

The "4" figures is a particular medium’s share of the total estimated dollars for all five media.
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The "% of Retail Sales” shows a medium’s revenue as expressed as a percentage of total 1996 retail sales. Radio’s sales are the
equivalent of $4.40 per $1,000 of retail sales. TV and newspaper are $12.90 and $14.50 per thousand, respectively. total
advertising on the four media is over $30.00 per thousand dollars of retail sales. These percentages are higher than normal {except
for radio and outdoor which are close to normal).

Recent Radio Transactions: This shows radio sales since 1990. In scme cases, the sales may never have been ¢losed for various
reasons. They are listed anyway because they still give an indication of station pricing in the market.

Miscellaneous Comments: This section contains various odds and ends including footnotes, quotes about the markets and weather data.

Highest Billing Radjo Entities: This feature was added in 1995. It shows the radio entities which are the highest billers in each
market. An entity is described as a duopoly, a combo, or a stand alone station. There is also a figure showing the percentage of
revenue in the market which each entity controls. As of 1996 we are expanding this feature to include every viable entity in the
market. In some smaller markets this was not possihle but in almost all of the top one hundred markets we were successful.

1 invite your responses.
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AKRCN

1996 ARB Rank: 67 1996 Revenue: $17,000,000 Manhager’s Market Ranking (current): 3.2
1996 MSA Rank: 77 Rev per Share Point: $576,271 Manager’s Market Ranking (future) : 2.9
1996 DMA Rank: Cleveland DMA (#13) Population per Station: 94,683 (6) Duncan’s Radio Market Grade: 11 Average
1995 Rev Rank: B2 of 174 1996 Revenue Change: +12.3% Consolidation Level: High

Station Turnover: 0.0%
REVENUE HISTORY AND PROJECTIONS

il 92 93 94 %5 2 o7 98 29 20 01
Duncan Revenue Est: 12.6 12.9 13.2 i4.0 14.9 17.0
Yearly Growth Rate (91-96): 6.3% (5.2% - assigned)
Projected Revenue Estimates: 17.9 18.8 19.8 20.8 21.9
Revenue per Capita: 19.06 19.25 19.55 20.62 21.89 24.89
Yearly Growth Rate (91-96): &4.4% - assigned
Projected Revenue per Capita: 25.99 27.13 28.32 29.57 30.87
Resulting Revenue Estimate: 17.9 18.8 19.7 20.8 21.8
Revenue as % of Retail Sales: .0027 .0026 .0024 .0023 .0023 L0026
Mean ¥ (91-96): .00248%
Resulting Revenue Estimate: 17.1 17.9 18.8 20.1 21.1

MEAN REVENUE ESTIMATE: 17.6 18.5 19.4 20.6 21.6

POPULATION AND DEMOGRAPHIC ESTIMATES

i 92 93 i 95 96 o7 98 29 99 0
Total Population (millions): 661 .670 .675 .679 .682 .683 687 .692 697 . 704 706
Retail Sales (billions): 4.6 5.0 5.6 6.1 6.5 6.6 6.8 7.2 7.6 8.1 8.5
Below-the-Line Listening Shares: 57.3% Confidence Levels
Unlisted Station Listening: 13.2%

Total Lost Listening: 70.5% 1996 Revenue Estimates: Normal

Available Share Points: 29.5 1997-2001 Revenue Projections: Normal
Number of Viable Stations: 5.0
Mean Share Points per Station: 5.9 COMMENTS - Market does not report revenue to accountant...
Median Share Points per Station: 4.9 Large revenue increase in 1994 due to local ABC affiliate (#23)
Rev. per Available Share Point: $576,271 being taken over by Paxson and dropping ABC...Managers predict
Estimated Rev. for Mean Station: $3,400,000 5 to 7% revenue increase in 1997...
Household Income: $34,333
Median Age: 34.9 years Ethnic Income Age Education
Median Education: 12.5 years Breakdowns {%) Breakdow % Breakdowns (%) Levels
Median Home Value: $63,600 :
Population Change (1995-2000): 3.1% White 90.2 <15 19.6 12-24 23.0 Non High School
Retafl Sales Change {1995-2000): 23.4% Black 9.3 15-30 23.7 25-54 50.8 Grad: 21.5
Number of Class B or C FM’s: 3 Hispanic 0.5 30-50 27.4 55+ 26.2
Cable Penetration: NA (Time Warner) Other 0.0 50-75 19.0 High School Grad:
Cable Penetration: NA (Time Warner) 75+ 10.3 35.2

COMMERCE AND INDUSTRY

Important Business and Industries

fortune 500 Compnnies

The above information is provided through the courtesy of
Market Statistics, a division of Bill Communications.

Forbes 500 Companies

College 1-3 years:
26.0

College
1

4+ years:

Forbes Larzest Private Componies

Rubber Goodyear (88) First Merit
Chemicals Caliber Systems (482 BF Goodrich
Plastics ohio Edison (493) Roadway Express
Trucking

Boilers

Auto Stampings
Aircraft Eguipment

INC 500 Carpanies

Transamerica Transportation

Services (393) By Industry (SIC):

Erplavrart Breakdowns

By Occupation:

1. Health Services 24,091 (10.6%) Manag/Prof.
2. Eating and Drinking Places 20,564  (9.1%) Tech/Sales/Admin.
3. special Trade Contractors 12,058  (5.3%) service
4. Business Services 11,807 (5.2%) Farm/Forest/Fish
5. Fabricated Metat Products 11,792 (5.2%) Precision Prod.
6. Wholesale Trade-Durable Goods 10,373  (4.6%) Oper/Fabri/Labor
7. Machinery, Except Electrical 9,798 (4.3%)
B. Rubber & Misc. Plastics 9,232  (4.1%)
9. Food Stores 8,401 (3.7H)
10. Miscellaneous Retail 6,136 (2.7%)

Total Metro Employees: 226,532

Top 10 Totat Employees: 124,252 (54.8%)
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78,692
97,778
41,689
2,966
35,746
4B, 740

Fred W. Albrecht Grocery (4&B&) '

(25.74)
(32.0%)
(13.74)
¢ 1.0%)
(11.74)
€15.9%)
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AKRON

Largest Local Banks Colleges and Universities Military Bases Unempl oyment
Bank One (2.4 Bil) University of Akron (28,801) Jun 79:  5.5%
First National Bank of OH (2.2 Bil) ODec 82: 13.7%
Mational City Bank, Northeast (1.4 Bil) Sep 83: 10.2%
Sep 84:  9.6%
Aug B5: B.2%
Aug 86: 7.7%
Total Full-Time Students: 35,585 Aug 87: 7.2%
Aug 88: 5.5%
RADIOQ BUSINESS INFORMATION Jul 89: L. 6%
Jul 90: 4.8%
Heavy Agency Largest Local Source of Jul 91:  5.8%
Radio Users Radio Accounts Regional Dollars Highest Biiling Stations Jul 92:  6.9%
Jul 93: 5.9%
Cleveland 1. WKDD-F (AC/CHR) $4,300,000 (25.3%) Jul 94: 5.1%
Columbus 2. WONE-F (AOR) 3,500,000 (20.4%) Jul 95: 4.4%
Pittsburgh 3. Wamx-F (C) 2,900,000 (17.1%) Jul 96: 4.1%
4. WNIR-F (T) 2,500,000 (14.7%) Viable Radio Stations
5. WAKR  (FS/ST) 1,500,000 ¢ 8.8%)
Revenue for Viable Radio Entities Combined Revenue 6. WHLO  (REL) 600,000 ¢ 3.5%) WONE-F
(Includes duopolies and combos) Revenue Share 7. WTOU  (B) 300,000 ¢ 1.8%) WaMx-F
1. WAKR, WONE-F, WOMX-F $7,500,000  46.5% WNIR-F
2. Barnstable: WTOU, WKDD-F 4,600,000  26.5% WAKR
3. WNIR-F 2,500,000 14.7% WKDD-F
4. WHLO 600, 00D 3.5%
Malor Oailv Newspapsrs AM i} SUN Owner
Akron Beacon-Journal 155,812 224,927 Knight-Ridder
Best Restaurants Best Hotels Best _Golf Courses
Hiltons Firestone
Sharon

COMPETITIVE MEDIA

Major Over the Air Television

WAKC  Akron 23 ABC  value vision
WBNX  Akron 55
WEAO  Akron 49 PBS
WEATHER DATA
Others - See Cleveland or Canton
NO WEATHER DATA AVAILABLE
see Cleveland for an approximation

Media Revenue Estimates

% of
Revenue % Retail Sales

Television $34,400,000 31.7 .0053
Radio 17,000,000 15.7 .0026
Newspaper 49,700,000 45.8 .0076
Outdoor 5,100,000 4.7 .0008
Cable TV 2,200,000 2.0 .0003
$103, 400,000 .0166

*See Miscellaneous Comments

NOTE: Use Newspapeér and Qutdoor estimates with caution. Miscellaneous Comments

* Split DMA with Cleveland and Canton. TV revenue is estimate
of Akron’s share. Total TV revenue for DMA is estimated at
$213,000,000.

Major Radio Statien Sales Since 1990

1993  WAKR, WOME-F From Ragan Henry to owners of WOMX-F $ 9,300,000
1996 WHLO, WTIGF-F From Mortenson to Salem 8,000,000

NOTE: Some of these saies may not have been consummated.
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ALBANY - SCHENECTADY - TRGY

1996 ARB Rank: 57 1996 Revenue: $28,000,000 Manager’s Market Ranking {current): 3.0

1996 MSA Rank: &8 Rev per Share Point: $333,333 Manager’s Market Ranking (future) : 3.2

1996 OMA Rank: 52 Population per Station: 22,303 (33) Duncan’s Radio Market Grade: Il Average

1996 Rev Rank: 59 of 174 1996 Revenue Change: + 7.0% Consolidation Level: Moderate
Station Turnover; 29%

REVENUE HISTORY AND PROJECTIONS

1 2 3 % % s 97 g8 v 0 o

Duncan Revenue Est: 19.0 21.0 21.6 24.5 26.1 28.0

Yearly Growth Rate (91-96): B.1% (5.B8% - assigned)

Projected Revenue Estimates: 29.6 31.3 33.2 35.1 371
- Revenue per Capita: 22.02  24.19 24.74 27.96 29.90 32.1

Yearly Growth Rate (91-96): 4.4% - assigned

Projected Revenue per Capita: 33.52 35.00 36.54 38.15 39.82

Resulting Revenue Estimate: 29.2 30.5 31.8 33.2 34.6

Reverwe as % of Retail Sales: .0027 .0029 .0029 .0031 .0033 .0034

Mean % (91-96): .00345%

Resulting Revenue Estimate: 29.4 30.4 31.5 32.6 34.0

MEAN REVENUE ESTIMATE: 29.4 30.7 32.2 33.6 35.2

POPULATION AND DEMOGRAPHIC ESTIMATES

2 93 w9 T B 9% g 0

Total Population (millions): 863 .868 .873 876 873 872 .B71 .87 .870 .869 .868
Retail Sales (billions): 7.1 7.3 7.5 7.8 8.0 8.2 8.4 8.7 9.0 9.3 9.7
Below-the-Line Listening Shares: 0.7% Confidence Levels
Unlisted Station Listening: 15.3%

Total Lost Listening: 16.0% 1996 Revenue Estimates: Normal
Available Share Points: 84.0 1997-2001 Revenue Projections: Normal
Number of viable Stations: 14.0
Mean Share Peints per Station: 6.0 COMMENTS
Median Share Points per Station: 5.6 Market reports to Hungerford...

Rev. per Available Share Point:  $333,333
Estimated Rev. for Mean Station: $2,000,000

Household Income: $38,308

Median Age: 35.5 years Ethnic Income Age Education
Median Education: 12.6& years Breakdowns (%) Breakdowns (%) Breakdowns (%) Levels
Median Home value: $ 99,000
Population Change (1995-2000): -0.5% Whi te 91.9 <15 15.5 12-24 22.2 Non High School
Retail Sales Change (1995-2000): 16.7% Black 4.3 15-30 22.3 25-54 50.7 Grad: 20.2
Number of Class B or C FM’s: 5 Hispanic 1.8 30-50 27.7 55+ 27.1
Cable Penetration: 65.74 ({Time, Warner, TCI, Other 2.0 50-75 22.1 High School Graa:
NewChannels) 75+ 12.4 31.¢9
The above information is provided through the courtesy of College 1-3 years:
Market Statistics, a division of Bill Communications. 24.3
COMMERCE AND INDUSTRY College 4+ years:
Important Business and Industries Fortune 500 Ceigmnies Forbes 500 Crspmnies Forbes Lararst Private Cnspanies
Government Golub (108)
Financial
Food Products
Electrical Equipment
Abrasive Products
Asbestos Products
Turbines
INC 500 Cuagmnies Emolavrent Breakdowns
Corp. Health Dimensions By Industry (SIC): By Occupation:
(318)
1. Health Services 35,255 (11.7%) Manag/Prof. 92,130  (25.3%)
2, Eating and Drinking Places 21,096 ¢ 7.0%) Tech/sales/admin. 126,133 (34.7%)
3. Business Services 15,584 ( 5.2%) Service 49,281  (13.5%)
4. Educational Services 14,893 ( 5.0%) Farm/Forest/Fish 5,270 ¢ 1.5%
2. Food Stores 12,706 ( 4.2%) Precision Prod. 38,430  (10.5%)
6. Wholesale Trade-Durable Goods 11,826 ( 3.9%) Oper/Fabri/Labor 52,654 (14.5%)
7. social Services 11,653 (¢ 3.9%)
8. Engineering & Mngmnt Svcs. 11,443 { 3.8%)
9. special Trade Contractors 11,861 ( 3.7%)
10. Miscellaneous Retail 10,029 (¢ 3.3%)

Total Metro Employees: 300,719
Top 10 Total Employees: 155,504 (51.7%)
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Largest Local Banks

Albany Savings Bank (2.4 Bil)

Fleet Bank of NY (9.9 Bil)
Key Bank of NY {12.9 Bil)

pioneer Savings Bank (360 Mil)

Troy Savings Bank (574 Mil)

RADIC BUSINESS INFORMATION

Heavy Agency
Radio Users

paul Barry

Marino
Schurre

& Jackson

Ma or Oaily Mewspwpsrs

Albany Times-Union

Schenectady Gazette

Troy Times Record

COMPETITIVE MEDIA

Major Over the Air Television

WREGB
WTEN
WNYT
WMHT
WXXA
WHMHX
WOCD

Schenectady
Albany
Albany
Schenectady
Albany
Schenectady
Amsterdam

6
10
13
17
23
45
55

ALBANY - SCHEMECTADY - TROY

Colleges and Universities Military Bases Unemp| oyment
SUNY-Albany (15,218) Jun 79:  4.6%
Rensselaer Polytech (6,508) Dec B2: 7.3%
college of St. Rose (3,624) Sep B3: 6.2%
Trustco Bank New York (1.9 Bil) Russell Sage College (2,227) Sep B4: 5.4%
Union College (2,240} Aug BS:  5.5%
U of NY Regents College (13,500} Aug B6:  4.7%
Aug B7:  3.5%
Total Full-Time Students: 44,640 Aug BB:  3.4%
Jul 89: 3.7%
Jul 90: 3.3%
Largest Local Source of Jul 91:  5.3%
Radio Accounts Regional Dollars Jul 92: 6.3%
Jul 93:  4.6%
Taft Furniture New York Jul 94  4.9%
Price Chopper Jul 95: 4.B%
0ff Track Betting Jul 96: 4.9
Nina Jewlers
AM PH SUN Owner
101,608 164,815 Hearst
59,141 62,306
31,533 34,621 Journal Register
Best Restaurants Best Hotels Best Golf Courses
Le Serre Desmond Americana Albany CC
Yono's omni Saratoga Park
Ogden’s Albany Marriott
Jack's
Cranberry Bog
CBS  Freedom Newspapers
ABC  Young
NBC  Viacom
PBS
Fox Clear Channel
PBS
Cornerstone
WEATHER DATA
Elevation: 275
Annual Precipitation: 36.5 in.
Annual Snowfall: 65.7
Average Windspeed: B.8 (§)
TOTAL
JAN UL YERR
Avg. Max. Temp: 30.4 B3.9 58.1
Avg. Min. Temp: 12.5 60.1 371
Average Temp: 21.5 72.D 47.6

DUNCAN'S RADIO MARKET GUIDE

Copyright 1997
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ALBANY -SCHENECTADY - TROY

Highest Billing Stations Revenue for Viable Radio Entities Combined
(Includes duopolies and combos} Revenue
1. WGNA-F (C} $4,800,000 (17.1%) 1. SFX: WGNA A/F, WTRY, WPYX-F, WYSR-F $9,250,000
2. WGY (FS) 4,000,000 (14.3%) 2. Dame: WGY, WRVE-F, WHRL-F 6,600,000
3. WELY-F (CHR) 3,500,000 (13.9%) 3. WROW, WFLY-F, WYJB-F 6,550,000
4. WPYX-F (AOR) 3,800,000 (13.6%) 4. Arcara: WaBK A/F, WZRQ-F, WQBJ-F 3,200,000
5. WYJB-F (SAC) 2,400,000 ¢ 8.46%) 5. WABY A/F, WKLI-F 2,060,000
6. WRVE-F (AC/AOR) 2,300,000 { 8.2%) 6. WXLE-F NA
7. WGBK-FF (CL AOR) 2,000,000 ( 7.1%)
8. WKLI-F (AC) 1,700,000 ¢ &.1%)
9. WZRQ-F (AOR-NR) 800,000 ¢ 2.9%)
Media Revenue Estimates
% of
Revenue % Retail Sales
Television $74,400,000 39.3 .00%0
Radio 28,000,000 14.8 .0034
Newspaper 76,500,000 40.5 .0093
Outdcor 7,200,000 3.8 .0009
cable TV 3,000,000 1.6 -0004
$189,100,000 .0230
NOTE: Use Newspaper and Outdoor estimates with caution.

Major Radio Station §

ales Since 1990

1990 WABY/WKLI-F

1993 WROW A/F

1993
1993

WGY A/F
WGNA A/F

1994
1994
1994

WSHQ-F (Coblesk
WCSS, WKOL-F
WIRY, WPYX-F

1995
1995
1995

WPTR
WTRY, WGNA A/F,

1996
1996
1996
1996
1996
1996

WXX0-F

WaBK-AF, WOBJ-F
WYSR-F
WZRQ-F
WHRL-F

NOTE: Some of these

WTRY-F (Rotterdam)

WPTR-F (Vorheesville)

From Premiere to Bendat

From Radio Terrace to owners
of WFLY-F

From Empire to Dame

From Barnstable to Liberty

ill) Sold to WABK A/F owner

Sold to MEG

Sold by Griffin to Liberty

From Griffin to Jarad
sold to Crawford
WPYX-F From Liberty to Midwest
From Jarad to Crawford
sold to Albany

Sold to Arcara

From Jarad to S$FX

Sold to Arcara

Sold to Dame

sales may not have been consummated.

FUNUANTS BACIC MARKET GUIDE

Copyright 1997
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$ 8,000,000
5,000,000

5,500,000
13,500,000

550,000
400, 000

250,000
700,000
32,000,000

820,000

7,500,000
1,000, 000
1,000,000
2,632,000

(E)

Revenue

Share

33.0%
23.6%
23.4%
11.4%
7.4%
NA

Viable Radic Stations

WGNA-AF
WFLY-F
WGY
WYJB-F
WPYX-F
WRVE-F
WKLI-F
WZRQ-F

Wask

WaBK-F

WABY

WHRL-F

WROW (1/2)
WIRY (1/2)
WEQX-F (1/2)
WYSR-F (1/2)
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ALBUQUERQUE

1996 ARB Rank: 71 1996 Revenue: $30,800,000 Manager's Market Ranking (current): 3.3
1996 MSA Rank: 79 Rev per Share Point: $353,211 Manager’s Market Ranking (future) : 3.2
1996 DMA Rank: 48 Population per Station: 17,345 (31) Duncan’s Radio Market Grade: Il Average
1996 Rev Rank: 55 of 174 1996 Revenue Change: + 9.5% Consolidation Level: High
Station Turnover: 62%
REVENUE HISTORY AND PROJECTIONS
99 92 93 %4 9 % 9T % 9 g 0N
Duncan Revenue Est: 16.3 17.3 19.7 24.0 28.1 30.8
Yearly Growth Rate (91-96): 13.7% (assigned rate of 8.2%)
Projected Revenue Estimates: 33.3 36.1 39.0 42.2 45.7
Revenue per Capita: 26.29 27.28 30.40 36.64 42.19 45.49
Yearly Growth Rate (91-96): 11.7% (assigned rate of 7.5%)
Projected Revenue per Capita: 48.90 52.57 56.51 60.75 65.31
Resulting Revenue Estimate: 33.8 36.9 40.2 43.8 47.8
Revenue as % of Retail Sales: L0034 ,0035 ,0035 .DO39 .0042  .0043
Mean % (91-96): .0038% (.0041% - assigned)
Resulting Revenue Estimate: 31.2 33.2 34.9 36.5 39.0
MEAN REVENUE ESTIMATE: 32.8 35.4 38.0 40.8 44,2
POPULATION AND DEMOGRAPHIC ESTIMATES
92 93 94 95 9% 97 %8 29 00 o
Total Population (millions): .620 634 648 .653 666 L7770 6N .702 T2 U722 .732
Retail Sales (billions): 4.8 5.0 5.7 6.2 6.7 7.1 7.6 8.1 8.5 8.9 9.5
Below-the-Line Listening Shares: 2.3% Confidence Levels
Unlisted Station Listening: 10.5%
Total Lost Listening: 12.8% 1996 Revenue Estimates: HNormat
Available Share Points: 87.2 1997-2001 Revenue Projections: Normal
Number of Viable Stations: 19.5
Mean Share Points per Station: 4.5
Median Share Points per Station: 3.7 COMMENTS - *See Below
Rev. per Available share Point:  $353,211
Estimated Rev. for Mean Station: $1,589,450
Household Income: $32,504
Median Age: 33.3 years Ethnic Income Age Education
Median Education: 12.8 years Breakdowns (%) Breakdowns (%) Breakdowns (%) Levels
Median Home Value: $82,400
Population Change (1995-2000): 8.5% White 63.7 <15 20.0 12-24 22.0 Non High School
Retail Sales Change (1995-2000): 33.8% Black 2.3 15-30 26.1 25-54 55.9 Grad: 18.9
Number of Class B or C FM's: 15 Hispanic 34.0 30-50 27.0 55+ 22.1
Cable Penetration: 57% (lones) Other 0.0 50-7% 17.4 High School Grad:
75+ 9.5 28.5
Coltege 1-3 years:
The above information is provided through the courtesy of 27.8

COMMERCE ANO INDUSTRY

Important Business and Industries

College 4+ years:
24.8

Forbes Largest Private Companies

Market Statistics, a division of Bill Communications.

Eortune 500 Companies Forbes 500 Cogpanies

Transportation
Tourism
Research
Electronics
Military

INC 500 Cotpanies

*COMMENTS: Market reports to Miller, Kaplan...KLVO~F, KDNR-F, KALY, KXKS and several
other low rated stations do not cooperate and estimates were made,..Managers predict
6 to 7% revenue gain in 1997...

Ergil ayment Breakdowns

Sougzzast seal & Supply By Industry (SIC): By Occupation:
(344)
TPL (396) 1. Health Services 19,705  (9.7%)
2. Eating & Orinking Places 18,664  (9.2%) Manag/Prof. 81,230 (29.9%)
3. Engineering & Mngmnt Svcs. 15,109  (7.5%) Tech/Sales/Admin. 92,9846  (34.3%)
4. Business Services 13,339 (6.6%) Service 36,966  (13.6%)
5. Wholesale Trade-Ourable Goods 9,140  (4.5%) Farm/Forest/Fish 3,182 (¢ 1.1%)
&. Special Trade Contractors 8,739 (4.3%) Precision Prod. 28,671 (10.6%)
7. Miscellaneous Retail 6,957  (3.4%) Oper/Ffabri/iabor 28,534  (10.5%)
8. Food Stores 5,838 (2.9%)
9. Automotive Dealers 5,462 (2.7%)
10. Electric & Electronic Equip 5,295 (2.6%)
Total Metro Employees: 202,369
Top 10 Total Employees: 108,248 (53,5%)

[HSC AR'S BADID MARKFT GUIDE
Copyright 1997
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Largest Local Banks

Bank of America - NM (850 Mil)

Bank of NM (222 Mii)

ALBUQUERQUE

First Nat. Bank In Atb (1.2 Bil)

Sunwest Bank (1.9 Bil}

United Mew Mexico Bank (949 Mil)

RAD1IO BUSINESS INFORMATION

Heavy Agency
Radio Users

Rick Johnson
Strascina Partners
Group West

Maior Daily News:apers

Albuquerque Journal
Albuquergue Tribune
JOA

COMPETITIVE MEDIA

Colieges and Universitisi Military Bases Unempl oyment
University of New Mexico (24,600) Kirtiand AFB (12,891) Jun 79:  6.3%
Dec 82: 8.3%
Sep 83: &8.7%
Sep B4:  6.4%
Aug 85: 6.9%
Total Full-Time Students: 19,185 Aug 86:  6.4%
Aug 87: 6.3%
Aug 8B: 6.5%
Largest Local Source of Jul 89: 5.1%
Radig Accounts Ruzional fiollare Jul 90: &6.6%
Jul 91: 5.1%
West Coast Sound Phoenix Jul 92:  5,1%
Jewel Osco El Paso Jul 93:  5.1%
Rich Ford Denver Jul 94: 4.4%
Budweiser salt Lake City Jul 958  4.8%
Coca Cola Jul 96: 5.4%
McDonalds
AW BM SUN Owner
114,807 166,075
32,384 scripps-Howard
flest Restaurants Best Hotels Best Golf Courses
Scalo Hyatt Regency Univ. of New Mexico
Stephen’s Marriott (South)
Rancher’s Club La Posada Rio Rancho
Andre’s Ramada Classic Cochiti Lake

Major Over the Air Television

KASA
KOB

KNME
KOAT
KCHF
KRQE
KNAT
KLUZ

Santa Fe

Albuquergue
Albugquerque
Albuguerque
Santa Fe

Albuguerque
Albuquerque
Albuguerque

2
4
5
7
1
13

23
41

Fox
NBS
PBS
ABC

CBs

Hilton’s Steak House

Prov. Journal

Hubbard
Univ., of NM
Pulitzer
Lee

Perenchio

DLHCANDE BEADO MARKET GULDE
Copyright 1997

WEATHER DATA

Elevation: 5311

Annual Precipitation:

Annual Snowfall:
Average Windspeed:

Avg. Max. Temp:
Avg. Min. Temp:
Average Temp:

www.americanradiohistorv.com

10.7 in.
9.0 (SE)

e

AN

8.33 in.

W N B

6.
3.
S

[LURER )

~ O~ Ot=
mmNIC
~N NN

Arroyo del Oso
Four Hills CC
Pinion Hills

TOTAL
YEAR
70.0
43.5
56.8
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(16.2%)
(14.6%)
10.4%)
 7.80
( 7.5%)
( 6.5%)
( 6.2%)
( 4.9%)
( 4.2%)
( 3.6%)
{ 2.8%)
C 2.6%)
( 2.3%
€ 2.2%)
¢ 1.4%)
« 1.3%)
 1.2%)
(1.1%)
(€ 0.9%)
( 0.8%)
( 0.5%)

Highest Billing Stations
1. XKRST-F (C) $5,000,000
2. XKOB (FS) 4,500,000
3. KKOB-F (AC) 3,200,000
4. XMGA-F (SAC) 2,400,000
5. KZRR-F (ADR) 2,300,000
6. KKSS-F (CHR) 2,000,000
7. KZKL-F (D) 1,900,000
8. KIOT-F (AOR-P) 1,500,000
9. KTEG-F (AOR-NR}1,300,000
10. KHFM-F (CL) 1,100,000
11. KLSK-F (CL AOR) 850,000
12. KLVO-F  (SP) 800,000
13. KPEK-F (AOR-P) 700,000
14. KTBL-F (C/0) 670,000
15. KZRQ-F (AC/CHR) 420,000
16. KIVA (sT) 400,000
17. KRZY-F (SP) 370,000
18. KRZN-F (J) 330,000
19. KALY sP) 290,000
20. KXKS (sp) 260,000
21. KDNR-F (B/CHR) 140,000
Media Revenuc Estimates
Revenue
Television $71,500,000
Radio 30,800,000
Newspaper 64,900,000
Outdoor 6,400,000
Cable TV 4,200,000
$177,800,000
NOTE

ALBUQUERQUE

Revenue for Viable Radio Entities

(Includes duopolies and combos) Revenue  Share
1. Citadel: KKOB A/F, KHTL, KNML, $17,100,000 55.5% KRST-F KZRO-F
KMGA-F, KRST-F, KHFM-F, KTBL-F KKOB KLSK-F
2. Trumper: KDZZ, KZSS, KZRR-F, 5,300,000 17.2% KKOB- F KIVA
KLSK-F, KTEG-F, KPEK-F KKSS-F KIOT-F
3. Simmons: KZKL A/F, KIOT-F, KZRO-F 4,150,000 13.5% K2RR-AF KRZY-F
KRZN-F KTEG-F KTBL-F
4. Sungroup: KKSS-F 2,000,000 6.5% KHFM-F KRZN-F
5. Guardian: KARS, KKIM, KLVO-F 900,000 2.9% KMGA-F KLVO-F
6. EXCL: KRZY-AF 440,000 1.4% K2KL-F KALY (1/2)
7. KALY 290,000 0.9% KPEG-F KXKS (1/2)
8. KXKS 260,000 0.8% KDNR-F (1/2)
9. KDNR-F 140,000 0.5%
% of Radio Revenue Breakdowns
Retail Sales
.0101 Local 85% $24,400,000 (+11%)
.0043 National  15% 4,300,000 (+5%)
.0091
L0009 Trade equals 8.2% of local. In 1995 it was 10,3%.
.0006
.0250

:  Use Newspaper ard Qutdoor estimates with caution.

Major Radio Station Sales Since 1990

1990  KMID-F (Espanola) From Holt to Bill Sims 3 400,000
1990 KOEO/KMGA-F From Penn to Unistar 1,500,000
1990  KQEO/KMGA-F From Unistar to Spacecom 1,500,000
1990  KZKL AF 1,300,000
1990 KOLT-F (Santa Fe) 1,000,000
1991  KOEF,KMYI-F (Armijo) 400,000 (E)
1991  KRBL-F {Los Alamos) 800,000
1991 KZKL AF 540,000
1991 KZRQ/KIVA-F From Daytona to Carl Como 300,000
1991  KIDI-F Sold to Ray Moran 1,000,000
1992 KBOM-F (Los Alamos) 560,000
1992  KALY 470,000
1992  KOEF, KUCU-F Sold to Ivan Braiker 1,000,000
1992  K2KL AF Sold by John Frankhouser 600,000
1992  KIVA, KZRQ-F Sold to owner of KLSK-F (Cncld) 850,000
1992  KOLT-F (Santa Fe) Sold to Commonwealth 1,200,000
1993 KZRR AF and KLSK-F Merge 4,600,000 (E)
1993 KNYN-F (Santa Fe) 525,000
1993  KIVA, KZRO (Santa Fe)} Sold to Territorial 880,000
1993 KKOB AF From Fairmont to Citadel 9,000,000
1993 KOEO, KMGA-F From Spacecom to Citadel 1,500,000
1994 XAMX A/F 750,000
1994 XKJY-F Sold to KAMX owner 1,750,000
1994 KARS A/F (Belen) Sold to Guardian 665,000
1994 KDEF, KUCU-F 800,000
1994  XZSS, KZRR-F, KLSK-F 40% sold to River City 3,000,000
1995 KJB0 Sold to XKHFM owner 175,000
1995  KRSY, KRST-F From Commonweatth to Crescent 15,500,000 (E)
1995  KDEF 125,000
1995  XI10T-F (Los Lunas) Sold to Simmons 1,600,000
1995  KOLT-F (Santa Fe) Sold to Crescent },350,000
1996  KASY-F Sold to Citadel 5,000,000
1996  KHFN, KHFM-F Sold to Citadel 5,700,000
1996  KDZZ,KHTZ-F,KTEG-F From Bengal to Trumper 7,400,000
1996  KVIA,KRLL,KZKL-F,KZR0-F From Territorial to Simmons{80%) 5,000,000
1996  XRZY, KRST-F From Crescent to Citadel 20,000,000
1996 KRZY-F From Crescent to Citadel 3,000,000
1996  K2SS, KZRR-F, KLSK-F From River City to Trumper 8,000,000
1996  KRZY-AF From citadel to EXCL 3,000,000
1996  KABQ sold by Gomez 100,000
1996  XRIN-F (101.3) Sold to Simmons 850,000
NOTE: Some of these sales may not have been consummated.

www americanradiohistorvy com

Combined Revenue

Viable Radio Stations

BUNCAN'S RADIO MARKET GUIDE
Copyright 1997
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1996 ARB Rank: 65
1996 MSA Rank: 87

1996 Revenue: $21,100,000
Rev per Share Point: $324,116

ALLENTOWN-BETHLEHEM

Manager’s Market Ranking (current): 3.3
Manager’s Market Ranking (future) : 3.6

1996 DMA Rank: Philadelphia DMA (#4) Population per Station: 39,907 (15) bDuncan’s Radio Market Grade: 11 Average
1996 Rev Rank: 72 of 174 1996 Revenue Change: +6.1% Consolidation Level: Moderate
Station Turnover: 38%
REVENUE HISTORY AND PROJECTIONS
91 2 3 o4 95 %6 74 98 9 00 0

buncan Revenue Est: 16.5
Yearly Growth Rate (91-96): 5.1%
Projected Revenue Estimates:

Revenue per Capita: 27.50

Yearly Growth Rate (91-96): 4.5%
Projected Revenue per Capita:
Resulting Revenue Estimate:

Revenue as % of Retail Sales: .0037

Mean % (91-96): .0040% {95-96 only)
Resulting Revenue Estimate:

POPULATION AND DEMOGRAPHIC ESTIMATES

Total Population (millions): .600
Retail Sales (billions): 4.4
Below-the-Line Listening Shares: 24.4%
Unlisted Station Listening: 10.5%
Total Lost Listening: 346.9%

Available Share points: 65.1
Number of Viable Stations: 8

Mean Share Points per Station: 8.1
Median Share Points per Station: 6.9
Rev. per Available Share Point:

Household 1ncome: $38,501

Median Age: 37.1 years

Median Education: 12.3 years

Median Home Value: $102,400

Population Change (1995-2000): 1.1%

Retail Sales Change (1995-2000): 10.5%

Number of Class B or € FM's: 5

Cable Penetration: NA ({Service Electric,
Sammons )

COMMERCE AND INDUSTRY

Important Business and Industries

27.98 28.74 30.51

$324,116
Estimated Rev, for Mean Station: $2,625,345

Fortune 500 Ciagmnies

16.9 17.5 18.7 19.9 211

22,2 23.3 24.5 25.7 27.1
32.36 34.25

35,79 37.40 39.08 40.B4 42.68
22.1 23.1 24.2 25.3 26,6

.0037  .0037 .0038 .0040 .0040

NM 21.4 21.6 22.0 22.8

MEAN REVENUE ESTIMATE: 22.1 22,6 23.4 24.3 25.5

2 B % % g w0 W 9

.604 .609 .613 614 616 617 618 620 L6271 .623
.6 4.7 4.9 5.0 5.1 5.2 5.3 5.4 5.5 5.7

Confidence Levels

1996 Revenue Estimates: Below Normal
1997-2001 Revenue Projections: Below Normal

COMMENTS - As usual, ! received Little cooperation from
this market so use data with caution...

Ethnic Income Age Education
Breakdowns (%) 8reakdowns (%) Breakdowns (%) Levels
White 94.5 <15 15.2 12-24 20.0 Non High School
Black 1.7 15-30 22.0 25-54 50.6 Grad: 25.9
Hispanic 3.8 30-50 28.5 55+ 29.4
Other 0.0 50-75 22.4 High School Grad:
75+ 11.9 37.6
The above information is provided through the courtesy of College 1-3 years:
Market Statistics, a division of Bill Communications. 18.8
College 4+ years:
17.7

forbes 500 Ceinanies Forbes Largest Private Companies

Etectronics Union Pacific (148)

Steel Bethiehem Steel {272)
Textiles Air Prdcts & Chemicals (319}
Trucks and Buses PPEL Resources (466)
Chemicals

Clothing

IKC 500 Crrpanies

By Industry (SIC):

Emal nyawnt Breakdowns

By Occupation:

1. Health Services 25,349  (50.5%) Manag/Prof. 79,530 (23,9%)
2. Eating and Drinking Places 15,455  (6.4%) Tech/Sales/Admin. 105,266 (31.7%)
3. Business Services 12,678  (5.2%) Service 40,472 (12.2%)
4. Apparel & Other Textiles 12,095  (5.0%) Farm/Forest/Fish 3,949 ( 1.2%)
5. Food Stores 9,495  (3.9%) Precision Prod. 41,469  (12.4%)
6. Wholesale Trade-Durable Goods 8,262 (3.4%) Oper/Fabri/Labor 61,685 (18.6%)
7. special Trade Contractors 8,095 (3.3%)
8. Educational Services 7,868 (3.2%)
9. Miscellaneous Retail 7,564  (3.1%)
10, Printing and Publishing 6,969 (2.9%)

Total Metro Employees:
Top 10 Total Employees:

OLZCARS RaDI0 MARKET GUADE
Copyright 1997

242,354
113,830 (47.0%)

wwWw.americanradiohistorv.com


www.americanradiohistory.com

ALLENTOWN - BETHLEHEM

Largest Local Banks Colleges and Univarsities Military Bases Unemp{ oyment
Jun 79:  6.5%  Jul 89: 4.7X
Meridian Bank ¢12.2 Bil) Lehigh (6,663) Dec B2: 12.5% Jul 90: 5.7%
Merchants Bank (1.7 Bil) Allentown College of S$t. Francis Sep 83: 10.6% Jul 91: 7.6%
First Vatley Bank - de Sales (1,700) Sep B4:  9.3% Jul 92: B.4X
Bethlehem (2.0 Bil) Muhlenberg College (1,638) Aug B5: 8.3% Jul 93: 7.3%
Lehigh Valley Bank (541 Mil) Aug B6: 6.2% Jul 94 7.1%
Aug B7: 4.9% Jul 95: 6.3%
Total Full-Time Students: 16,899 Aug 88: 3.5% Jul 96: 5.4%
RADIO BUSINESS IMFORMATION Highest Billing Stations
Heavy Agency Largest Local Source of 1. WLEV-F (AC) $4,400,000 (20.8%)
Radio Users Radio Accounts Rezional Dollars 2. WAEB-F (CHR) 4,200,000 (19.9%)
3. WZZO-F CAORY 4,100,000 (19.4%)
Ackley Not Available 4. WODE-F (0) 3,800,000 (1B.1%)
5. WEMZ-F (SAC) 2,100,000 (10.0%)
Revenue for Viable Radio Entities Combined Revenue 6. WAEB  (N/T)} 1,800,000 (B.5%) Viable Radio Stations
{Includes duopolies and combos) Revenue Share 7. WKAP  (ST) 300,000 (1.4%) WAEB-F WODE-F
1. Capstar: WAEB A/F, W2Z0-F $10,100,000 47.9% 8. WRNJ-F (C) 260,000 (1.2%) WLEV-F WKAP
2. Telemedia: WEST, WLEV-F 4,555,000 21.6% 9. WEST  (ST) 150,000 €0.7%) Wz220-F WAEB
3. Patterson: WEEX, WODE-F 3,900,000 1B.5% 10. WEEX  (SPRTS) 100,000 (0.5%) WFMZ-F WEST (1/2)
4. Dean: WFM2-F 2,100,000 10.0% WRNJ-F (1/2)
S. WKAP 300,000 1.4%
6. WRNJ-F 260,000 1.2%
Maior Daily Nowspissiers AM PM SUN Owner
Allentown Call 136,645 188,100 Times-Mirror
Easton Express-Times 50,482 49,285 Media News Grp
Best Restaurants Best Hotels Best Golf Courses
Not Available Allentown Hilton Saucon Val ley
Hamilton Plaza
COMPETITIVE MEDIA
Major Qver the Air Television
See Philadelphia
Media Revenue Estimates
% of
Revenue % Retail Sales
Miscellaneous Comments
Television $34,300,000 29.7 .00567
Radio 21,100,000 18.3 .0040 * part of Philadelphia DMA. TV revenue is estimate of Allentown-
Newspaper 51,500,000 44.6 L0101 Bethlehem’s contribution to the total TV revenue for the DMA.
Outdoor 5,300,000 4.6 .0010 Total revenue for DMA is estimated at $510,000,000.
Cable TV 3,400,000 2.9 .0007
$115, 600,000 .0225
*See Miscellaneous Comments
NOTE: Use Newspaper and Outdoor estimates with caution.

Major Radio Station Sales Since 1990

WEATHER DATA

$ 9,375,000 NO WEATHER
10,600,000 (£

¢9,500, 000}

1993 wW2z20-F From Holt to CRB

1994  WIPI, WODE-F  From Roth to Wheeling-Pittsburgh

1995  WFMZ-F Sale to Telemedia was canceled

1995 WIP1, WODE-F  From Wheeling-Pitts. to Patterson 11,400,000 (E)
1996  WAEB-AF,W220-f From Commodore to Capstar

NOTE: Some of these sales may not have been consummated.

www americanradiohictorv com
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ALTOONA

1996 ARB Rank: 234 1996 Revenue: $5,200,000 Manager’s Market Ranking (current): 2.2

1996 MSA Rank: 261 Rev per Share Point: $62,801 Manager’s Market Ranking (future) : 2.4

1996 DMA Rank: 90 Population per Station: 8,515 (13} Duncan‘s Radio Market Grade: NA

1996 Rev Rank: 172 of 174 1996 Revenue Change: +6.1% Consolidation Level: High

Station Turnover: 60%

REVENUE HISTORY AND PROJECTIONS i 92 93 9 95 9 97 98 99 00 01

Duncan Revenue Est: 4.0 4.1 4.4 4.7 4.9 5.2

Yearly Growth Rate (91-96): 5.4%

Projected Revenue Estimates: 5.5 5.8 6.1 6.3 6.6

Revenue per Capita: 30.77 31.30 33.58 35.61 37.12 39.39

Yearly Growth Rate (91-96): 5.1%

Projected Revenue per Capita: £1.40 43.51 45.72 4B8.06 50.57

Resulting Revenue Estimate: 5.5 5.7 6.0 6.3 6.6

Revenue as % of Retail Sales: .0041 .0037 .0038 .0037 .0036 .0037

Mean % (91-96): .00376%

Resulting Revenue Estimate: 5.5 5.8 6.0 6.4 6.5
. MEAN REVENUE ESTIMATE: _5.5 5.7 6.0 6.3 6.6

POPULATION AND DEMOGRAPHIC ESTIMATES 91 92 93 9 95 96 97 98 99 00 01

Total Peopulation (millions): .130 L1531 131 .132 .132 .132 .132 A3 131 131 131

Retail Sales (billions): .97 1.40 1.17 1.26 1.37 1.42 1.47 1.54 1.60 1.7 1.73

Below-the-Line Listening Shares: 6.9% Confidence Levels

Unlisted Station Listening: 10.3%

Total Lost Listening: 17.2% 1996 Revenue Estimates: Below normal

Available Share Points: 82.8 1997-2001 Revenue Projections: Below normal

Number of Viable Stations: 7.5

Mean Share Points per Station: 11.0 COMMENTS

Median Share Points per Statien: 8.7

Rev. per Available Share Poinf: $ 62,801

Estimated Rev. for Mean Station:  $690,821 Ethnic Income Age Education

Breakdowns (%) Breakdowns (%) Breakdowns (%) Levels

Household Income: $27,215

Median Age: 37.9 years white 8.9 <15 30.6 12-24 20.4 Non High School

Median Education: 12.3 years Black 0.8 15-30 32.6 25-54 47.4 Grad: 34.6

Median Home Value: $41,700 Hispanic 0.3 30-50 26.0 55+ 32.2 High School Grad:

Population Change (1995-2000): -0.6% Other 0.0 50-75 8.3 48.2

Retail Sales Change (1995-2000): 25.1% 75+ 2.5

Number of Class B or C FM’s: 3
Cable Penetration: 82% (Time Warner)

The above information is provided through the courtesy of

Market Statistics, a division of Bill Communications.

COMMERCE AND_INDUSTRY

Important Business_and Industries Largest Local Banks

Unempl oyment

college 1-3 years:
9.1

Highest Billing Stations

College &+ years:
8.1

Viable Stns

Candy Altoona Federal Svags (80 Mil)Sep 83: 15.5%
Food Products G & G Savings (83 Mil) Sep 84: 10.6% 1. WFGY-F (C} $2,700,000 (30.8%) WFGY-F
Paper Investment Savings (68 Mil) Aug 85: 10.2% 2. WPRR-F (CHR) 800,000 (15.4%) WPRR-F
Locomotives Mid-State Bank (NA} Aug 86: 6.9% 3. WHPA-F (AC) 650,000 (12.5%) WHPA-F
Clothing Mellon (NA) Aug 87: 6.0% 4. WRTA (T} 500,000 ( 9.6%) WRTA
Reliance Savings (141 Mil)  Aug 88: 5.3% 5. WALY-F {0} 460,000 ¢ 8.8%) WFBG
Major Dailwy Newspzpers AM M SUN Owner Jul 89: 5.9% 6. WAXa-F (AOR) 450,000 ( 8.74) WALY-F
Altoona Mirror 35,959 45,000 Thomson Jul 90: 7.6% 7. WFBG (FS) 300,000 ¢ 5.8%) WBXQ-F
Jul 91: 8.7% B. WVAM {C) 220,000  4.2%) WKMC
Forbes Largest Jul 92: 8.6% 9. WKMC (ST) 210,000 ¢ &.0%) (3¥/2)
COMPETITIVE MEDIA Private Curpsnies Jul 93: 7.2% NOTE: WFGY-F receives about
Maior Over the Air Television Sheet2z (253) Jul 94: 6.5% $1.% million in revenue
See Johnstown Jul 95: 6.3% from the State College mkt.
Jul 96: 5.7%
Media Revenue Estimates Revenue for Viable Radio Entities Combined Revenue
% of {Includes duopolies and entities) Revenue Share
Revenue % Retail Sales 1. Forever: WFBG,WFGY-F,WKMC,WHPA-F $3,860,000 53.1%
Television $9,900,000 36.3 .0070 2. WVAM, WPRR-F 1,020,000 19.6%
Radio 5,200,000 19.0 .0037 3. WRTA 500,000 9.6%
Newspaper 9,600,000 35.2 .0068 4, WALY-F 460,000 8.8%
Outdoor 1,400,000 5.1 .0010 5. (WBXQ-F) 450,000 8.7%
Cable TV 1,200,000 4.4 .0008
$27,300,000 .0193 Miscellaneous Comments:
NOTE: Use Newspaper and Outdoor estimates with caution. * Split DMA between Johnstown and Altoona. TV revenue is Altoona’s
*$ee Miscellaneous Comments share. Total TV revenue for DMA is estimated at $26,400,000.
Major Radio Station Sales Since 1990
1990 WFBG A/F  From Empire to Keymarket $ 2,100,000 NO WEATHER DATA AVAILABLE:
See Pittsburgh for an approximation.
1994  WBRX-F (Patton) Sold to WBXQ-F owner 235,000
1996  WALY-F
199¢  WFBG,WFGY-F,WFGI-F From Logan to Forever
1996  WKMC, WHPA-F Sold to Forever 2,000,000
NOTE: Some of these sales may not have been consummated.

DURNCANS RAINO MARKE] GUIDE
Copyright 1997
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AMARTLLO

1996 ARB Rank: 139 1996 Revenue: $6,900,000 Manager*s Market Ranking (current): 2.8
1996 MSA Rank: 193 Rev per Share Point: $77,441 Manager‘s Market Ranking (future) : 3.2
1996 DMA Rank: 126 Population per Station: 10,319 (16) Duncan’s Radio Market Grade: NA
1996 Rev Rank: 160 of 174 1996 Revenue Change: +4.7% Consolidation Level: Low
Station Turnover: B.0%
REVENUE MISTORY AND PROJECTIONS A 92 93 94 95 96 97 98 92 00 01
Duncan Revenue Est: 5.1 5.3 5.7 6.2 5.6 6.9
Yearly Growth Rate (91-96): 6.2% (5.3% - assigned)
Projected Revenue Estimates: 7.3 7.6 8.0 8.5 8.9
Revenue per Capita: 26.8¢ 27.32 29.08 30.54 31.88 32.86
Yearly Growth Rate (91-96): 4.2%
Projected Revenue per Capita: 34.26  35.68 37.18 38.7¢ 40.37
Resulting Revenue Estimate: 7.3 7.6 8.0 8.4 8.9
Revenue as % of Retail Sales: .0027 .0027 .0027 .0031 .0031 .0031
Mean % (91-96): .0031% (94-96 only)
Resulting Revenue EStimate: 7.1 7.4 7.5 7.8 8.4
MEAN REVENUE ESTIMATE: 7.2 7.5 7.8 8.2 8.7
POPULATION AND DEMOGRAPHIC ESTIMATES
99 %2 93 % %5 9% 9T %8 % 0 o
Total Population (millions): .190 .19 .196 .203 .207 .210  .212 214 .216 .218 .220
Retail Sales {billions): 1.92 2.0 2.1 2.0 2.1 2.2 2.3 2.4 2.4 2.5 2.7
Below-the-Line Listening Shares: 0.0 Confidence Levels
Unlisted Station Listening: 10.9%
Total Lost Listening: 10.9% 1996 Revenue Estimates: Below MNormal
Available Share Points: 89.1 1997-2001 Revenue Projections: Below Mormal
Number of Viable Stations: 13.0
Mean Share Points per Station: 6.9 COMMENTS
Median Share Points per Station: 6.4
Rev. per Available Share Paint: $77,441 Market does not report revenue to any accountant... In 1997
Estimated Rev. for Mean Station: $534,343 they will begin reporting to Miller,.Kaplan...Managers predict
5 to 8% revenue gain in 1997...
Household Income: $28,525
Median Age: 33.1 years Ethnic Income Age Education
Median Education: 12.6 years Breakdowns (%) 8reakdowns (%) Breakdowns (%) Levels
Median Home Value: $59,700
Populaticn Change (1995-2000): 5.2% vhite 82.8 <15 25.8 12-24 23.0 Non High School
Retail Sales Change (1995-2000): 19.2% Black 4.8 15-30 30.1 25-54 51.9 Grad: 30.6
Number of Class B or C FM‘s: 9 Hispanic 12.4 30-50 26.9 55+ 25.1
Unemployment (July 1996): 4.0% Cther 0.0 50-75 12.0 High School Grad:
Cable Penetration: 72% (TCA) 75+ 5.2 32.3
The above information is provided through the courtesy of College 1-3 years:
Market Statistics, a division of Bill Communications. 20.9

COMMERCE_ANO [NDUSTRY

COMPET{TIVE MEDIA

Major Over the Air Television

Important Business and Industries

College 4+ years:
.2

Petrochemicals KACV  Amarillo 2 PBS
Transportation FORBES 500 COMPANIES KAMR  Amarillo & WNBC  Canaan Comm.
Agribusiness Southwestern Public Svc. KvIl Amarillo 7 ABC Marsh
Muni tions KFDA  Amarillo 10 CBS Lawton Cablevision
KCIT Amaritlo 14 Fox Ralph Wilson Viable Radio Stations
Maior Dailv Newspapsrs AM PM SUN Owner
Amarillo Globe-Times 19,584 Morris KGNC Kix2
Amarillo News 41,611 Morris KGNC-F KZRK-F
Amarillo News-Globe 76,766 Morris KMML -F KARX-F
Media_Revenue Estimates % of Highest Billing Stations KBUY-F KoAC-F
Revenue % Retail Sales 1. KGNC-F  (C) $1,400,000 (20.3%)  KQFX-F KAEZ-F
Television $19,700,000 38.6 .0089 2. KGNC (N/T) 1,300,000 (18.8%) KPUR-F KATP-F
Radio 6,900,000 13.5 .0031 3. KMML-F  (AC) 900,000 (13.0%> KalZ2-F
Newspaper 21,100,000 4.6 0096 4. KQIZ-F  (CHR) 750,000 €10.9%)
Qutdoor 2,100,000 4.1 .0009 5. KBUY-F  (C) 600,000 ¢ 8.7%)
Cable TV 1,200,000 2.4 L0005 6. KARX-F  (CL AOR) 570,000 ( 8.3%)
$51,000,000 .0230 7. KPUR-AF (O) 550,000 ¢ 8.0%)
NOTE: Use Newspaper and outdoor estimates with caution. 8. KZRK-F  (AOR) 475,000 ( 6.9%)
Some Recent Station Sales Revenue for Viable Radio Entities Combined Reverue
1992  KIXZ, KMML-F $ 2,390,000 (Includes duopolies and combos) Revenue  Share
1992  KPUR A/F (pever closed) 850,000 1. stauffer: KGNC-AF $2,700,000 39.1%
1992  KPUR A/F sold to owners of KLSF-F 245,000 2. KDJUW, KBUY-F 700,000 10.1%
1993 KATP-F From Woods to Meyer-Baldridge 350,000 3. KARX-F 570,000 8.3%
1993 KLSF-F sold to owners of KIXZ, KMML-F 700,000 4. KPUR-AF 550,000 8.0%
5. KZRK-F 475,000 6.9%
1994  KAKS A/F (Canyon) 2,500,000 KIXZ, KMML-F, KQAC-F
KaFX-F
1996  KATP-F Sold by Ken Meyer 610,000 KAEZ-F
1996  KLLR-F (99.7) 325,000 KATP-F
NOTE: Some of these sales may not have been consummated.
DUNCAN'S RADIO MARKET GUIDE

Copyright 1997
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ANCHORAGE

1996 ARE Rank: 165 1996 Revenue: $13,000,000 Manager’s Market Ranking (current): 3.5
1996 MsSA Rank: 172 Rev per Share Point: $142,700 Manager’s Market Ranking (future) : 2.9
1996 DMA Rank: 156 Population per Station: 12,688 (16} buncan’s Radio Market Grade: NA
1996 Rev Rank: 110 of 174 1996 Revenue Change: + 2.4% Consolidation Level: Low

Station Turnover: 40%
REVENUE HISTORY AND PROJECTIONS

21 92 93 94 9 2 97 98 29 ] 0
Duncan Revenue Est: 10.0 10.3 11.6 13.0 12.7 13.0
Yearly Growth Rate (91-96): 5.4%
Projected Revenue Estimates: 13.7 14.4 15.2 16.0 16.9
Revenue per Capita: 43.10 42.21 46.22 50.98 49.22 50.39
Yearly Growth Rate (91-96): 4.9% - assigned
Projected Revenue per Capita: 52.86 55.45 58.17 61.02 64.00
Resulting Revenue Estimate: 13.6 14.4 15.1 15.8 16.6
Revenue as % of Retail Sales: .0040 ,0038 L0041 .0043  ,00471 .0041
Mean % (91-96): .00407%
Resulting Revenue Estimata: 13.4 13.8 14.2 14.7 15.1

MEAN REVENUE ESTIMATE: 13.6 14.2 14.8 15.5 16.2

POPULATION AND DEMOGRAPHIC ESTIMATES

# .  $3  w  9 % S 8 % o
Total Population {mitlions): .232 L2464 .251 .255 .258 .258 .258 .259 .259 .259 .260
Retail Sales (billions): 2.5 2.7 2.9 3.0 3.1 3.2 33 3.4 3.5 3.6 3.7
Below-the-Line Listening Shares: 0.6 Confidence Levels
Unlisted Station Listening: _8.3%

Total Lost Listening: 8.9% 1996 Revenue Estimates: Normal
Available Share Points: 91.1 1997-2001 Revenue Projections: Normal
Number of Viable Stations: 15
Mean Share Points per Station: 6.1 COMMENTS
Median Share Points per Station: 5.2
Rev. per Available Share Point: $142,700 Market reports revenue to Miller, Kaplan... ALl stations
Estimated Rev. for Mean Station: $B70,471 cooperate except KLEF-F...
Household Income: $50,466
Median Age: 30.7 years Ethnic Income Age Education
Median Education: 13.0 years Breakdowns (%) Breakdowns (%) Breakdowns (%) Levels
Median Home value: $109,700
Population Change (1995-2000): 0.5% White 83.7 <15 9.4 12-24 23.3 Non High School
Retail Sales Change (1995-2000): 14.8% Black 6.0 15-30 16.8 25-54 65.4 Grad: 9.6
Humber of Class B or C FM/s: 11 Hispanic 3.8 30-50 23.3 55+ 11.3
Cable Penetration: 60% (Prime Cable) Other 6.5 50-75 23.5 High School Grad:
75+ 27.0 g

The above information is provided throug

h the courtesy of

Market Statistics, a division of Bitl Communications.

COMMERCE AND JNDUSTRY

Important Business and Industries fortune 500 Carpmnies forbes 500 Corpanies

Government

Tourism

0il and Gas

Fishing

INC 500 Carzanies Emplowment Breakdowns
By Industry (SIC):
1. Health Services 7,223 (B.8%)
2. Eating and Drinking Places 7,131 (8.7%)
3. Business Services 5,179 (6.3%)
4. Transportation by Air 4,198 (5.1%)
5. Engineering & Mngmnt Svcs 4,108 (5.0
6. General Contractors 3,405  (4.1%)
7. 0il and Gas Extraction 3,357 (4.1
8. Wholesale Trade-bDurable Gds 3,348 (4.1%)
9. Food Stores 2,830 (3.4%)
10. Miscellaneous Retail 2,727 (3.3%)

Total Metro Employees: 75,565
Top 10 Total Employees: 38,993 (51.6%)

QLMCAR'S RADIO MARKEL LiUIDE
Copyright 1997
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College 1-3 years:

College 4+ years:

36.8

Forbes Largest Private Companies

By Occupation:

Manag/Prof.
Tech/Sales/Admin.
Service
Farm/Forest/Fish
Precision Prod.
Oper/Fabri/Labor

35,971
39,018
15,398
1,117
10,621
9,117

(32.3%)
(35.1%)
(13.9%)
¢ 1.0%)
{ 9.5%)
( 8.2%)
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Largest Local Banks

ANCHORAGE

Colleges and Unjversities

Military Bases

Unempl oyment

Bank of America, Alaska (182 Mil) University of Alaska-Anchorage(13,048) Eimendorf AFB (11,900) Jun
First National €i.3 Bil) Ataska Pacific Univ. (1,080) Ft. Richardson ¢10,200) Dec
Key Bank of Alaska (779 Mil) Sep
National Bank of AK (2.0 Bil) Sep
Aug
Aug
Total Full-Time Students: 6,924 i Aug
Highest Billing Stations Aug
RADIQ BUSINESS INFORMATION 1. KASH-AF(C) $1,700,000 €13.1%) Jul
2. KWHL-F CAODR) 1,600,000 (12.3%) Jul
Heavy Agency Largest Local Source of 3. KGOT-F (CHR) 1,500,000 (31.5%) Jul
Radio Users Radio Accounts Resional Dollars 4. KYMG-F (AC) 1,000,000 ¢ 7.7%) Jul
5. KENI  (N/T) 980,000 ( 7.5%) Jul
Porcarro Alascom Seattle 6. KEAG-F (O) 950,000 ¢ 7.3%) Jul
Ken Flynn Nerland’s Portland 7. KMXS-F (AC) 820,000 ¢ 6.3%) Jul
Bradley Sadler’s Furnishings Fairbanks 8. KBFX-F (AOR/CL) 780,000 ¢ &.0%) Jul
Frost 9. KBRJ-F (C) 720,000 ¢ 5.5%)
10. KKRO-F (0-707s) 640,000 ¢ &.9%)
11. KLEF-F (CL) 590,000 ¢ 4.5%)
12. KNIK-F (1) 475,000 ¢ 3.7%)
13. KHAR (ST 325,000 ¢ 2.5%)
14. KFap (AC) 300,000 ¢ 2.3%
15. KBYR (T) 250,000 ¢ 1.9%)
Major Dailv Newspugers AM Lt Sun Ouner Revenue for Viable Radio Entities
(Includes duopolies and combos)
Anchorage Daily News 71,549 96,258 McClatehy 1. KHAR,KBRJ-F KWHL-F KFQD,KMXS-F
. Capstar: KASH-AF, KEN!, KBFX-F
3. KYAK, KGOT-F, KYMG-F
4. KEAG-F (?)
5. KBYR, KNIK-F
6. T. Ingstad: KKRO-F
7. KLEF-F
Best Restaurants Best Hotels
Marx Brothers Captain Cook
COMPETITIVE MEDIA Josephines Sheraton
Double Muskie Hilton
Major Over the Air Television Elevation 92 Westmark
KTW  Anchorage 2 NBC
KTBY  Anchorage 4 Fox
KYES  Anchorage H
KAKM  Anchorage 7 PBS
KTVA  Anchorage 11 CBS Northern TV
KIMO  Anchorage 13 ABC
KDMD  Anchorage 33
Media Revenue Estimates " % of
Revenue % Retail Sales
Viable Radio Stns
Television $28,300,000 37.7 .00B8 KWHL-F KENI
Radio 13,000,000 17.3 .004% KGOT-F KYMG-F
Newspaper 30,300,000 40.4 0095 KBRJ-F KNIX-F
Outdoor 1,100,000 1.5 .0003 KLEF-F KKRO-F
Cable TV 2,300,000 31 .0007 KEAG-F KHAR
$75,000,000 .0234 KASH-F KFoD
NOTE: Use Newspaper and Outdoor estimates with caution. WEATHER DATA
Major Radio Station $ales Since 1990 Elevation: 92
1990 KYAX/KGOT-F  From Olympia to Harbor {Cncld) $1,200,000 Annual Precipitation: 14.6 in.
Annual Snowfall: 69.8 in.
1991 KYAX/KGOT-F  Sold out of Olympia‘s bakruptcy 900,000 Average Windspeed: 6.6 (N) TOTAL
JAN JuL YEAR
1992  KHAR, XBRJ-F Sold to Roy Paschal 800,000 Avg. Max. Temp: 20.0 65.6 3.1
1992  KYAX, KGOT-F From receiver to Comm. Pacific 700,000 Avg. Min. Temp: 3.5 50.1 26.9
Average Temp: 1.8 57.9 35.0
1993  KYAK, KGOT-F From Olympia to McCaw 625,000
1993 KBFX-F Sold to Community Pacific 1,300,000
1993 KEAG-F Sold to Tom Ingstad 285,000
1994  KEMI Sold to Community Pacific 800,000
1996  KEAG-F Sold by Tom Ingstad 2,500,000
1996  XKHAR, KBRJ-F Sold to KWHL-F owner 900,000
1996  KENI From Comm. Pacific to Capstar 1,600,000
1996  KASH-AF From Comm. Pacific to Capstar 3,500,000
1996  KBFX-F From Comm. Pacific to Capstar 2,400,000
NOTE: Some of these sales may not have been consummated.
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79: B.6%

82: 10.6%

83: B.2%

B4: 7.3%

85: N/A

86: 9.74

87: 10.0% (state)

88: 7.6% (state)

89:  6.1% (state)

90:  5.3% (state)

91:  6.7% (state)

92: 7.8% (state)

93: 5.5%

S4: 5.5%

95: 4.3%

96: 4.B%
Combined Revenue
Revenue  Share

$3,765,000 29.0%
3,460,000 26.6%
2,600,000 20.0%
950,000 7.3%
725,000 5.6%
640,000 4.9%
590,000 4.5%

Best Golf Courses
Elmenderf AFB Course
Anchorage GC

Moose Run

Eagleglen

DUNCAR'S RALKO MARKI T il IDE
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APPLETON - OSHKOSH

1996 ARB Rank: 138 1996 Revenue: $12,000,000 Manager’s Market Ranking (current): 3.5
1996 MSA Rank: 144 Rev per Share Point: $190,174 Manager’s Market Ranking (future) : 3.9
1996 DMA Rank: 71 (w/ Green Bay) Population per Station: 19,614 (14) puncan’s Radio Market Grade: 111 Above Avg
1996 Rev Rank: 120 of 174 1996 Revenue Change: +6.2% consolidation Level: Moderate
Station Turnover: 42.0%
REVENUE HISTORY AND PROJECTIONS
99 2 B % B % 9w B 9 o
Duncan Revenue Est: 8.5 9.0 10.0 10.6 11.3 12.0
Yearly Growth Rate (91-96): 7.2% (6.4% - assigned)
Projected Revenue Estimates: 12.8 13.6 14.4 15.4 6.4
Revenue per Capita: 26.47 27.61 30.30 31.74 33.43 35.09
Yearly Growth Rate (91-96): 5.8%
Projected Revenue per Capita: 37.12  39.28  41.56 43.97 46.52
Resulting Revenue Estimate: 12.8 13.7 14.7 15.7 1.7
Revenue as % of Retail Sales: .0036 .0032 .0033 .0031 .0031  .0031
Mean % (91-96): _0031% (94-96 only)
Resulting Revenue Estimate: 12.4 13.3 14.3 15.2 15.8

MEAN REVENUE ESTIMATE: 12.7 13.5 14.5 15.4 16.3

POPULATION AND DEMOGRAPHIC ESTIMATES

1 sz 93w % % 97 8 ¥ 00 0
Total Population (millions): 321 326 .330 .334 338 342 346 349 354 358 360
Retail Sales (billions): 2.5 2.8 3.0 3.4 3.6 3.9 4.0 4.3 4.6 4.9 5.1
Below-the-Line Listening shares: 24.5% Confidence Levels
Unlisted Station Listening: 12.4%
Total Lost Listening: 36.9% 1996 Revenue Estimates: Normal
Available Share Points: 63.1 1997-2001 Revenue Projections: Normal
Number of Viable Stations: 12
Mean Share Points per Station: 5.3 COMMENTS
Median Share Points per Station: 5.8 Managers predict 5 to 7% revenue gain in 1997...
Rev. per Available Share Point: $190,174

Estimated Rev, for Mean Station: $1,007,924

Household Income: $37,657

Median Age: 33.3 years Ethnic Income Age Education

Median Education: 12.5 years Breakdowns (%) Breakdowns (%) Breakdowns (%) Levels

Median Home Value: $62,400

Population Change (1995-2000): 5.4% White 98.2 <15 14.0 12-24 23.2 Non High School

Retail Sales Change (1995-2000): 35.2% Black 0.2 15-30 23.4 25-54 52.6 Grad: 19.1

Number of Class B or C FM’s: 5 Hispanic 0.7 30-50 32.1 55+ 26.2

Cable Penetration: 53% (Time Warner) other 0.9 50-75 21.6 High School Grad:
75+ 8.9

The above information is provided through the courtesy of College 1-3 years:
Market Statistics, a division of Bill Commmications. 22.2

COMMERCE AND INDUSTRY College 4+ years:
17.0

Important Business and Industries Fortune 500 Companies Forbes 500 Companies Forbes Largest Private Companies
Paper Aid Assoc. for Lutherans
Farm Machinery (453}
Knitting Mills
Printing '
INC 500 Cerganies Ermloyrent Breakdowns d
Menasha (202} By Industry (SIC): By Occupation:

1. Paper and Allied Products 14,610 €10.2%) Manag/Prof. 34,955  (22.0%)

2. Health Services 12,364  (8.8%) Tech/Sales/Admin. 46,788 (29.4%)

3. Eating and Drinking Places 10,022 (7.1%) Service 20,362  (12.8%)

4, Machinery, except Electrical 8,817 (6.2%) Farm/Forest/Fish 4,751 ¢ 3.0%)

5. Special Trade Contractors 5,679  (4.0%) Precision Prod. 18,902  (11.9%)

6. Business Services 5,555 (3.9%) Oper/Fabri/Labor 33,241 {20.9%)

7. Printing and Publishing 4,716 (3.3%)

8. Food Stores 4,485  (3.2%)

9. Wholesale Trade-Durable Goods 4,397  (3.1%)

10. Food & Kindred Prdcts 4,206  (3.0%)

Total Metro Employees: 141,205
Top 10 Total Employees: 74,649 (52.9%)

DLMCARNS TACLO MARKET GUITH
Copyright 1997
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APPLETON - OSHKOSH

Largest_Local Banks Collsger ard Llniver=itiss Mjljtary Bases Unempt oyment
Bank One, Appleton (452 Mil) University of Wisconsin-Oshkosh (11,093} Dec 82: 11.9% Jul 90: 3.5%
Firstar Bank - Appleton (119 Mil} Lawrence ¢1,235) Sep B3: 8.5% Jul 91: 3.8%
Valley Bank, Appleton (621 Mil) Sep B84: 6.3% Jul 92: 4.7%
Bank One, Oshkosh (109 Mil) Aug B85: 6.4% Jul 93: 3.8%
First Bank Oshkosh (249 Mil) Aug B6:  5.8% Jul 94:  3.5%
Oshkosh Savings Bank (188 Mil) Aug 86: 4.2% Jul 95: 2.6%
valley Bank, Oshkosh (135 Mil) Total Full-Time Students: 11,814 Aug B88: 3.0% Jul 96: 2.5%
Jul B89: 3.8%
RADIO BUSINESS INFORMATION
Highest Billirem Stations Viable Radio Stns
Heavy Agency Largest Local Source of
Radio Users Radio Accounts Rextonal Dollars 1. WAPL-F (ADOR) $2,900,000 (23.8%) WAPL-F  WVBO-F
2. WUSW-F (C) 1,600,000 ¢(13.1%) WUSW-F  WPKR-F
Media Management Bergstrom Auto Group 3. WHBY (F5) 1,200,000 ¢ 9.8%) WHBY WOsHK
Van Sistine Kardee’s WVBO-F (D) 1,200,000 ¢ 9.8%) uWNAM WKFX-F
Burton Korstedt Coca Cola 5. WROE-F (SAC) 1,100,000 ¢ 9.0%) WOZZ-F WNCY-F
W022-F  (AOR/CL)1,100,000 ¢ 9.0%) WROE-F  WRJQ (1/2)
7. WNCY-F (C) 650,000 ¢ 5.3%)
8. WNAM (ST 600,000 ¢ 4.9%)
9. WOSH (M) 560,000 ¢ 4.8%)
10. WPKR-F (C) 550,000 ¢ 4.5%)
1. WKFX-F (0) 400,000 ¢ 3.3%)
12. WOGB-F (0} 200,000 ¢ 1.6%)
13. WRJQ (ST) 120,000 ¢ 1.0%>
NOTE: Several Appleton stations derive a portion
of their revenue from the Green Bay market.
Major Dailwv Newspapers AM PM SUN Ouner Revenue for Viable Radio Entities Combined Revenue
(Includes duopolies and combos) Revenue Share
Appleton Post-Crescent 59,807 75,588 Thomson 1. Midwest Family: WNAM, WOSH, WVBO-F, $4,280,000 35.%%
Oshkosh Northuwestern 24,349 26,785 WOGB-F, WUSW-F, WFDL-F
2. Woodward: WHBY, WAPL-F 4,100,000 33.6%
3. Midwest Comm.: WNCY-F, W02Z-F, WRCE-F 2,850,000 23.4%
(WIXX-F)
4. \PKR-F 550,000 4.5%
5. WKFX-F 400,000 3.3%
6. WRJQ 120,000 1.0%
Best Restaurants Best Hotels Best Golf Courses
Christie’s Paper Valley Hotel Btackwolf Run
Granary Valley Inn {Kohler)
COMPETITIVE MEDIA 8utch’s Anchor Inn
Major Over the Air Television
See Green Bay
Part of Green Bay DMA
Media Revenue Estimates
% of
Revenue 4 Retail Sales
Miscellaneous Comments
Television $21,900,000 35.2 .0056
Radio 12,000,000 19.3 L0034 * Split DMA with Green Bay. TV revenue is estimate of Appleton’s
Newspaper 24,900,000 40.0 . 0064 share. Total TV revenue for DMA is estimated at $46,000,000.
QOutdoor 2,000,000 3.2 0005
Cable TV 1,400,000 2.3 . 0004
$62, 200,000 .016D
* See Miscellaneous Comments
NOTE: Use Newspaper and Outdoor estimates with caution NO WEATHER DATA AVAILABLE
Major Radio Station Sales Since 1990
1990 WLKE $ 325,000
1991 WRJQ 110,000
1991 WYNE From Fox valley to Woodward 965,000
1993 WoZZ-F From Martin to Midwest Comm. 1,400,000 (E)
1993 WQWM 380,000
1994  UNFL, WKFX-F Sold by Wincom to Central States 1,400,000
199  WKFX-F Sold by Central States 1,900,000
1994  WEMI-F (Menasha) Sold to Central States 2,000,000
1996  WOGB-F (103.1, KauKauna) Sold to Midwest Family 500,000
1996  WNAM, WUSW-F Sold to Midwest Family 1,200,000
1996  WNFL,WNCY-F,WROE-F From Central States to Midwestern 10,700,000
NOTE: Some of these sales may not have been consummated.

DUNC ]
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ASHEVILLE
1996 ARB Rank: 176 1996 Revenue: $6,900,000 Manager’s Market Ranking {current): 3.5
1996 MSA Rank: 192 Rev per Share Point: $119,171 Manager's Market Ranking (future) : 3.9
1996 DMA Rank: 35 (w/Green-Spart) Population per Station: 22,125 (8) Duncan’s Radio Market Grade: NA .
1996 Rev Rank: 161 of 174 1996 Revenue Change: +6.2% consolidation Level: Very High
Station Turnover: 44%
REVENUE HISTORY AND PROJECTIONS
9 %2 93 % 95 % 97 9.8 ¥ 0 0
Duncan Revenue Est: 5.3 5.4 5.7 6.1 6.5 6.9
Yearly Growth Rate (91-96): 5.2% - assigned
Projected Revenue Estimates: 7.3 7.6 8.0 8.5 8.9
Revenue per Capita: 27.06 27.417 2B.50 29.75 31.25 32.70
Yearly Growth Rate (91-96): 3.9%
Projected Revenue per Capita: 33.98 35.30 36.67 3B.11 39.59
Resulting Revenue Estimate: 7.3 7.7 8.0 8.5 8.9
Revenue as % of Retail Sales: .0031 .0031 .0031 .0031 .0023 .0028
Mean % (91-96):  .0028% (95-96 only)
Resulting Revenue Estimate: 7.3 7.6 8.1 8.4 9.0
MEAN REVENUE ESTIMATE: 7.3 7.6 8.0 8.5 8.9
POPULATION AND DEMOGRAPHIC ESTIMATES
92 ¢ % % %% 9% 8 % o 0
Total population (millions): 196 197 .200 .205 .208 .21 214 217 .219 .223 .225
Retail Sales (billions): 1.69 1.76 1.86 2.0 2.3 2.5 2.6 2.7 2.9 3.0 3.2
Below-the-Line Listening Shares: 23.1% Confidence Levels
Unlisted Station Listening: 19.0%
Total Lost Listening: 42.1% 1996 Revenue Estimates: Normal
Available Share Points: 57.9 1997-2001 Revenue Projections: Normal
Number of Viable Stations: 4.5
Mean Share Points per Station: 12.9 COMMENTS
Median Share Points per Station: 11.1
Rev. per Available Share Point: $119,171
Estimated Rev. for Mean Station: $1,537,306 Ethnic Income Age Education
Breakdowns (%) Breakdowns (%) Breakdowns (%} Levels
Household Income: $27,693
Median Age: 38.4 years white 92.4 <15 34.3 12-24 19.7 Non High School
Median Education: 12.3 years Black 7.0 15-30 32.2 25-54 49.9 Grad: 42.2
Median Home Value: $66,800 Hispanic 0.6 30-50 23.7 55+ 30.4
Population Change (1995-2000): 7.0% Other B.0 50-75 9.4 High School Grad:
Retail Sales Change (1995-2000): 20.0% 75+ 3.4 29.1
Number of Class 8 or C FM’s: 2 -
Unemployment (July 1996): 2.8% The above information is provided through the courtesy of College 1-3 years: -
Cable Penetration: NA (TCI) Market Statistics, a division of Bill Communications. 14.5
COMMERCE AND INDUSTRY Largest Local Banks College 4+ years:
Important Business and Industries Asheville Federal {328 Mil) 14.2
Textiles First citizens (NA)
Electrical Equipment First Commercial (147 Mil) Mighest Billing Stations
Tobacco Nations Bank (NA} 1. WKSF-F (C) $2,700,000 (39.1%
Wachovia (NA) 2. WWNC  (C/FS) 2,500,000 (36.2%)
Major Dailv Mewspsaers AM PH SUN Owner 3. WZLS-F (AOR) 800,000 (11.6%)
Asheville Citizen-Times 68,454 80,412 Multimedia
{Gannett)
COMPETITIVE MEDIA Revenue for Viable Radio Entities Combined Revenue
Maior Over the Air Television (Included duopolies and combos) Revenue Share
Part of Greenville-Spartanburg DMA 1. Capstar: WWNC, WKSF-F $5,200,000 75.4%
2. WILS-F 800,000 11.6%
Media Revenue Estimates % of 3. WMIT-F NA NA
Revenue % Retail_Sales 4. WISE, WTZ0 NA NA
Television $18,800,000 40.4 0075 5. WSKY NA NA
Radio 6,900,000 14.8 .0028 WEATHER DATA Viable Radio Stations
Newspaper 18,800,000 40.4 0075 Etevation: 2140 HWNC
Outdoor 2,000,000 4.3 .0008 Annual Precipitation: 48.72 in. WKSF-F
Cable TV NA === mem=s Annual Snowfall: 18.8 in. WZLS-F
$46,500,000 0186 Average Windspeed: 7.8 TOTAL Wise (1/2}
*See Miscellaneous Comments JAN JuL YEAR WSKY (1/2) ‘
NOTE: Use Newspaper and Outdoor estimates with caution. Avg. Max. Temp: 48.5 84.3 67.4 |
Avg. Min. Temp: 27.3 62.6 44.0
Some Recent Station Sales Average Temp: 37.9 73.5 55.7

1992 Wi00 Sold by Buck

1994 WHNC, WKSF-F From Heritage Bdcst to Osborn

1996 WSKY

$ 295,000

150,000

1996 WWNC, WKSF-F From Osborn to Capstar

NOTE: Some of these sales may not

ULUMCAR'S Raldn MAaRKET GUIDE
Copyright 1997

have been consummated.

WWW american

12,800,000 (E}

Miscel laneous Comments

* split DMA with Greenville-Spartanburg.
Total TV revenue for DMA is estimated at

of Asheville’s share.
$94,000,000.

radiohistorv com

TV revenye is estimate
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1995 ARB Ramk: 12
1996 MSA Rank: 9
1996 DMA Rank: 10
1996 Rev Rank: 10 of 174

REVENUE HISTORY AND PROJECTIONS

Duncan Revenue Est:
Yearly Growth Rate (91-96):
Projected Revenue Estimates:

Reverwe per Capita:

Yearly Growth Rate (91-96):
Projected Revenue per Capita:
Resulting Revenue Estimate:

0%

Revenue as % of Retail Sales:
Mean % (91-96):  .00453%
Resulting Revenue Estimate:

POPULATION AND DEMOGRAPHIC ESTI

ATLANTA

Total Population {millions):
Retail Sales (billions):

Below-the-Line Listening Shares:

Unlisted Station Listening:
Total Lost Listening:

Available Share Points:

Number of Viable Stations: 16

Mean Share Points per Station:

Median Share Points per Station:

Rev. per Available Share Point:

Estimated Rev. for Mean Station:

Househald Income: $39,849
Median Age: 32.7 years
Median Education: 12.6 years

Median Home Value: $88,800
Population Change (1995-2000):

Retail Sales Chanmge (1995-2000):

Number of Class B or C FM’s: 14
Cable Penetration: 60% (Bass,

COMMERCE AND INOUSTRY

Important Business and Industri

gistribution
Transportation
Textiles
Aircraft

Auto Electronics
Electronics
Glass

INC 500 Cemvpanies
White wolf (45)

Ortega Travel Sves (46)

By

MicroHelp (91} 3.
Compaid Consulting Svecs 2.

17 3.
Manhattan Associates (164) 4.
FormMaker Software (170) 5.
Softsense Computer Prdcts 6.

(197 7.
MA & A Group (199) 8.
Key Temporaries (366) 9.
Choate Construction (402} 10.

Atlanta Legal Corps (459}

1996 Revenue: $192,200,000 Manager’s Market Ramking (current): 4.7
Rev per Share Point: $2,216,840 Manager‘s Market Ramking (future) : 4.2
Population per Station: 123,630 (22) Duncan’s Radio Market Grade: [ Above Avg
1996 Revenue Change: +12.1% Consolidation Level: Low
station Turnover: 22.0%4
9 92 9B % 5 % T 9w 0N w0 0
103.0 105.5 125.3 149.6 170.0 192.2
13.3% (8.0% - assigned)
207.6 224.2 242.1 261.5 282.4
34.33  32.96 37.57 Lb.26 49.27 53.99
7% (6.5% - assigned)
57.49 61.26 65.22 69.45 73.97
209.3 228.4 249.1 272.2 295.8
.0042 0040 .0043 L0047  .0049 .0051
NM NM 200.9 210.2 217.0
MEAN REVENUE ESTIMATE: 208.5 226.3  230.7 248.0 265.1
MATES
%2 93 % 9 % 9 8 9 00 DN
3.00 3.20 3.30 3.38 3.48 3.56 3.64 3.73 3.82 3.92 4.00
24.1 26.2 28.7 32.1 34.9 38.0 0.1 42.0 &b, 1 46.4 47.9
1.0% Confidence Levels
12.3%
13.3 1996 Revenue Estimates: Normal
86.7 1997-2001 Revenue Projections: Below Normal
5.4 COMMENTS - Market reports revenue to Miller,-Kaplan...All viable
5.1 stations except WHTA-F cooperate...Revenue as a percentage of
$2,216,840 retail sales do not confirm the other two indicators...l recommend
$11,970,933 using the mean revenue estimates line...Managers predict & to 7%
revenue gain in 1997...
Ethnic Income Age Education
Breakdowns (%) Breakdowns (%) Breakdowns (% Levels
12.7% White 73.0 <15 14.5 12-24 22.6 Non High School
32.7% Black 26.9 15-30 20.9 25-54 59.5 Grad: 21.3
Hispanic 2.1 30-50 27.9 55+ 17.9
wometco) Other 0.0 50-75 22.5 High School Grad:
75+ 14.2 26.9
College 1-3 years:
The above information is provided through the courtesy of 25.7
Market Statistics, a division of Bill Communicaitons. College 4+ years:
2
es Fortune 500 Companies Forbes 500 Companies Forbes Larzest Private Cesmunies
United Parcel Service (35} Alumax Cox Enterprises (33}
Coca-Cola (48) Cox Communications Riverwood International (114)
Bell South (49) Equifax Watkins Associated Industries (360)
Home Depot (66) Georgia Gulf LaRoche Industries (464)
Georgia-Pacific (75) HBO & Co. National Oistributing (212)
Delta Air Lines (98) Home Depot Printpack (355)

Southern (142)

Coca-Cola Enterprises (196)
Genuine Parts (252)
sunTrust Banks (331)

{And More...)

Ertalovaent Breakdowns

Industry (SIC):

Business Services 110,063
Eating and Drinking Places 105,89
Health Services 87,451

Wholesale Trade-Durable Goods 82,238
special Trade Contractors 48,962
Wholesale Trade-Nondurable Gds 44,563
Engineering & Management Serv 40,280

Food Stores 40,172
Miscel laneous Retail 34,510
General Merchandise Stores 32,5611

Total Metro Employees: 1,293,361
Top 10 Total Employees: 626,744

(8.5%)
(8.2%)
(6.8%)
(6.4%)
(3.8%)
(3.4%)
3.1%)
(3.1%
(2.74)
(2.5%)

(4B.5%)

Turner Broadcasting

www americanradiohistorvy com

RaceTrac Petroleum (168)

Simmons (421}
UPs (3)

By Occupation:

Manag/Prof.
Tech/Sales/Admin.
Service
Farm/Forest/Fish
Precision Prod.
Oper/Fabri/Labor

449,873
563,279
170, 264

17,488
162,881
200,054

(28.8%)
(36.0%)
(10.9%)
1.1%)
€10.4%)
(12.8%)

DUNCAR'S RAHO MAREET {il 10k
Copyright 1997
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ATLANTA

Largest Local Banks Colleges and Universities Military Bases Unempl oyment
Dec 82: 6.5%
Bank South (4.4 Bil) Georgia State (23,386) Atlanta NAS (831) Sep 83: 6.0%
Barnett Bank of Atlanta (491 Mil) Georgia Tech (12,241) Dobbins AFB {66) Sep B4: &.8%
First Union (4.9 Bil} Emory (9,390) Ft. McPherson (11,035) Sep 85: 5.5%
Georgia Federal Bank (4.3 Bil) Clayton State College (4,142) Ft. Gillem {see Ft. Aug 86: 4.8%
Nations Bank of GA (14.2 Bil) Kennesaw State College (10,030) McPherson} Aug 87: 4.4%
Southtrust Bank of GA (1.9 Bil) Southern Tech (4,018) Aug B88: 5.5%
Trust Company Bank (36.6 Bil) spelman Coliege (1,708) Jul 89: 4.7%
Wachovia Bank ¢10.3 Bil) Jul 90: 5.1%
RADIO BUSINESS INFORMAYION Total Full-Time Students: 74,542 Jul 91: 5.1%
Jul 92: 6.8%
Heavy Agency Largest Local source of Jul 93: &.9%
Radio Users Radio Accounts Regional Dollars Jul 9%4: 4.9%
Jul 95: 4.8%
McCann Erikson Kroger Jul 96; 3.8%
Tucker Wayne Coca Cola
Austin Kelly McDonalds
Fitzgerald Rich’s
Bell South
Delta
Malor Daily Newspapers AM M SUN Owner
Atlanta Constitution 309,906 Cox ¢
Atlanta Journal 140,473 Cox
Atlanta Journal-Constitution 714,538 Cox
Best Restaurants Best Hotels Best Golf Courses
Abbey
Chops Nikko Atlanta CC
EZMPET[TIVE MEDLA Pricci Ritz Carlton Eagles Landing
Buckhead Diner Westin Peachtree Peachtree
Major Over the Air Television Bones omni Pine Isle
South City Kitchen Swiss Hotel Standard Club
WAGA  Atlanta S Fox Gillette Pano & Paul’s Atlanta Athtetic
WATL Atlanta 36 Quest (Highlands)
WGNX  Atlanta 46 CBS Tribune Co. Atlanta National
WPBA  Atlanta 30 PBS Golf Club of GA
WSB Atlanta 2 ABC Cox
WTBS Atlanta 17 Turner .
WVEU  Atlanta 69 UPN  Viacom
WXIA  Atlanta 11 NBC  Gannett
WGTV  Athens 8 PBS
WEATHER DATA -
Elevation: 1010
Annual Precipitation: 4B.66 in.
Annual Snowfall: 1.50 in.
Average Windspeed: 9.10 (NW)
TOTAL
JAN L YEAR

Avg. Max. Temp: 51.4 86.5 70.3
Avg. Min., Temp: 33.4 69.4 51.3
Average Temp: 42.4 78.0 60.8

QLMCANS BallO MAREET GUIDE
Copyright 1997
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Highest Billing Stations
1. WSB (FS/T) $22,600,000 ¢
2. WVEE-F (B) 20,600,000 ¢
3. WKHX-F  (C) 17,500,000 ¢
4. WPCH-F  (SAC) 15,300,000 ¢
5. WSB -F (AC) 15,200,000 ¢
6. WKLS-F CAOR} 13,900,000 ¢
7. WGST-AF (T} 13,800,000 ¢
8. WSTR-F {CHR) 13,400,000 ¢
9. WNNX-F  (AOR-NR) 12,100,000 ¢
10. WFOX-F (0} 11,400,000 ¢
11. W2GC-F  {Cl. AOR) 9,400,000 (
12. WALR-F (B/AC) 7,200,000 ¢
13. WYAY-F ([C)} 5,700,000 ¢
14. WIZF-F () 4,200,000 ¢
15. WHTA-F (B) 3,500,000 ¢
16. HWCNN {SPRTS) 2,800,000 ¢
17. WAOK (G) 2,300,000 ¢

11.8%)
10.7%)
9.1%)
8.0%)
7.9%)

ATLANTA

Revenue for Viable Radio Entities

tIncludes duopolies and combos)

1. Jacor: WGST
2. Cox:
3. Westinghouse:
4. Oisney/ABC:
5. Jeff-pPilot:
6. Susquehanna:
7. Chancellor:
8. Midwestern:
9. Radio One:
10. WCNN (SMA to

Media Revenue Estimates

- s WSO
g

% of
Revenue % Retail Sales

Television $340,000,000 39.6 .0089
Radio 192,200,000 21.7 .0051
Newspaper 304,000, 000 3.3 .0080
Outdoor 33,000,000 3.7 .0009
Cable TV 16,600,000 1.9 .0004
$885,800,000 .0233

NOTE: Use Newspaper and Outdoor estimates with caution.

Major Radio Station Sales Since 1990

1990

1992
1992

1993
1993

1994
1994

1995
1695
1995

1996
1996
1696
1996
1996
1996
1996
1996
1996
1996

NOTE

WIGO

WCHN, WALR-F
WZGC-F

WYAY-F
WYAL-F

WADK, WVEE-F
WQUL-F (Griffin}

WFOX- F
WKHX A/F, WYAY-F
WGKA

WKLS-F
WAOK
WVEE-F
WAOK
WVEE -F
W2GC-F
WGKA
WALR

Sold by Brunson

sold to Lew Oickey
From Cook Inlet to Infinity

From NewCity to Cap Cities/ABC
From NewCity to Cox

From Summit to Granum
Sold to Almic (move in)

From Shamrock to Chancellor
From Cap Cities/ABC to Qisney
Sold to Roy Henderson

From Citicasters to Jacor
From Granum to Infinity

From Granum to Infinity

From Infinity to Westinghouse
From Infinity to Westinghouse
From Infinity to Westinghouse

Sold to Midwestern

A/F, WKLS-F, WPCH-F

WSB A/F, WJZF-F

WVEE-F, WAOK, WZGC-F
WKHX AfF, WYAY-F
WOXI, WSTR-F

WNNX-F (WHMA-F)*
WFOX-F
WFOM, WALR-F

WHTA-F

cox}

Combined Revenue iable Radio_Stations
Revenue Share
43,000,000 22.3% WVEE-F WHTA-F
42,000,000 21.1% WKHX-F WKLS-F
32,300,000 16.8% WSB WYAY-F
23,200,000 12.1% WNNX-F WFOX-F
13,400,000 7.0% WPCH-F WZGC-F
12,100,000 6.3% WALR A/F WJZF-F
11,400,000 5.9% WSTR-F WGST -AF
7,400,000 3.9% WSB-F WAOK (1/2)
3,500, 000 1.8% WCNN (1/2)
2,800,000 1.5%

* JHMA-F is Susquehanna’s move-in which is pending.

Radio Revenue Rreakdown

Local
National

$ 2,250,000

6,000,000
45,000,000 (E)
19,000,000
8,000,000
91,300,000 (E)
4,500,000

(E)
(E)

45,000,000
105,000,000
7,050,000

84,600,000
4,000,000
172,000, 000
8,000,000
210,000, 000
105,000,000
2,000,000
586,000

WHMA-AF (Anniston, AL) Sold to Susquehanna for Atl. move in 15,000,000

WFOM (Marietta)

Some of these sales may not have been consummated.

Sold to Midwestern

450,000

www.americanradiohistorv.com

77.0% $145,700,000 (+12.0%)
23.0% 42,500,000 (+18.0%)

DUNCAN"S RADIO MARKET GUIDE
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ATLANTIC C!TY/CAPE MAY

1996 ARB Rank: 136 1996 Revenue: $14,000,000 Manager’s Market Ranking (current): 2.3

1996 MSA Rank: 145 Rev per Share Point: $184,211 Manager’s Market Ranking (future) : 2.8

1996 OMA Rank:  Philadelphia OMA (#4) Population per Station: 12,718 (22) Ouncan’s Radio Market Grade: IIl Below Avg

1996 Rev Rank: 105 of 174 1996 Revenue Change: +4.5% Consolidation Level: Very Low
Station Turnover: 7.0%

REVENUE HISTORY ANO PROJECTIONS 91 92 93 9% 95 96 97 98 99 00 01

Ouncan Revenue Est: 11.3 11.5 12.0 12.7 13.4 14.0

Yearly Growth Rate (91-96): 5.3% (4.7% - assigned)

Projected Revenue Estimates: 14.7 15.3 16.1 16.8 17.6

Revenue per Capita: 34.56 35.06 36.14 38.36 40.36 41.92

Yearly Growth Rate (91-96): 3.9%

Projected Revenue per Capita: 43,55 45.25 47.02 48.85 50.76

Resul ting Revenue Estimate: 14.6 15.3 15.9 16.6 17.3

Revenue as % of Retail Sales: .0036 .0036 .0036 .0037 .0038 .0039

Mean % (91-96): .0038% {94-96 only}

Resulting Revenue Estimate: 14.1 14.4 14.8 15.2 16.0

MEAN REVENUE ESTIMATE: 14.5 15.0 15.6 16.2 17.0

POPULATION ANO OEMOGRAPHIC ESTIMATES

91 92 93 % 95 9% gz 9 9 0 o
Total Population (millions): 327 .328 .332 33 .332 334 335 .337 .339 .340 2301
Retail Sales (billions): 3.1 3.2 3.3 3.5 3.5 3.6 3.7 3.8 3.9 4.0 4.2
Below-the-Line Listening Shares: 15.6% confidence Levels
Unlisted Station Listening: 8.4% 1996 Revenue Estimates: Much Below Normal
Total Lost Listening: 24.0% 1997-2001 Revenue Projections: Much Below Normal
Available Share Points: 76.0
Number of Viable Stations: 14.5 COMMENTS - Managers predict 5 to 7% revenue growth during 1997...
Mean Share Points per Station: 5.2
Median Share Points per Station: 4.0
Rev. per Available Share Point: $184,211
Estimated Rev. for Mean Station: $957,894
Ethnic Income hge Education
Breakdowns (%) Breakdowns (%) Breakdowns (%) Levels
Household Income: $37,773
Median Age: 36.7 years White 77.0 <15 27.3 12-24 20.6 Non High School .
Median Education: 12.3 years Black 16.1 15-30 27.8 25-54 51.4 Grad: 38.6
Median Home Value: $101,400 Hispanic 6.9 30-50 24.6 55+ 28.0 High School Grad: l
Population Change (1995-2000): 2.4% Other 0.0 50-75 13.4 36.2
Retail Sales Change (1995-2000): 14.0% 75+ 6.9 college 1-3 years:
Number of Class B or C FM’s: 6 12.7
Unemployment (July 1996): 7.7% The above information is provided through the courtesy of College 4+ years:
Cable Penetration: NA {Sammons) Market Statistics, a division of Bill Communications. 12.5
COMMERCE AND INOUSTRY
Important Business and Industries INC 500 Ceeganies
Tourism
Clothing Highest Billing Stations Revenue for Viable Radio Entities Combined Revenue
Major 1.WFPG-F (ACY $2,100,000¢15.0%) (Includes duopolies and combos) Revenue Share
Daily Mewspapers AM  PM  SUN Owner 2.WZXL-F (AOR)  1,800,000¢12.9%)1.WOND, WUSS, WTKU-F, WMGM-F $2,410,000 17.2%
3.WAYV-F (AC/CHR)1,700,000¢12.1%)2.5Spring: WFPG A/F 2,300,000 16.4%
Atlantic City 80,194 100,987 4, WMGM-F  (AC) 1,000,000(7.1%) 3.WCMC, WZXL-F 2,000,000 14.3%
Press 5.WKOE-F (C) 920,000¢6.6%) &.MAYV-F 1,700,000 12.1%
6. MTTH-FF (B) 860,000¢6.1%) 5.WHID F/F, WMIO 1,030,000 7.4%
7.WRDR-F (ST} 810,000(5.8%) 6.WKOE-F (LMA to WFPG) 920,000 6.6%
COMPETITIVE MEOIA 8.MTKU-F  (0) 750,000¢5.4%) 7.WTTH F/F 860,000 6.1%
9.WMID-F (AOR/CL} 710,000¢5.1%) 8.WROR-F 810,000 5.8%
Major Over the Air Television 10.WOND (48] 570,000¢3.6%X) 9.Press: WBSS-F 300,000 2.1%
WMGM Wi ldwood 40 NBC Green Group 11.WMID (sT) 320,000€2.3%210.WJSE-F 280,000 2.0%
See Philadelphia 12.WBsS-F  (T) 300,000¢2.1%311 .WFNN-F 260,000 1.9%
13.WJSE-F (AOR-NR) 280,000(2.0%)12.WCZT-F 250,000 1.8%
Media Revenue Estimates % of Viable Radio Stations
Revenue ] Retail Sales HEATHER DATA WTTH-FF WKOE-F  WKTU-F  WJSE-F
Television $20,400,000 30.3 .0057 Elevation: WRDR-F  WMGM-F  WMID WMID-F
Radio 14,000,000 20.8 .0039 Annual Precipitation: &2.0 in. WZXL-F HBSS-F  WAYV-F  WDOX-F
Newspaper 27,800,000 41.3 .0077 Annual Snowfall: 16.1 in,  WONO WFPG-F  WCMC (1/2)
Qutdoor 5,100,000 7.6 .0014 Average Windspeed: 10.7 (8) TOTAL
Cable TV NA .- mmee- JAN JuL YEAR
$67,300,000 .0187 Avg. Max. Temp: 4.4 84.7 63.6
NOTE: Use Newspaper and Qutdoor estimates with caution. Avg. Min, Temp: 24.0 65.4 43.8
* See Miscellaneous Comments Average Temp: 32.7 75.1 53.7
Some Recent Station Sales Miscellaneous Comments
1993 WAYV-F Sold to Osborn $ 3,000,000 * Part of Philadelphia OMA. TV revenue is Atiantic City's
1994 MWFPG A/F From H & D to Connoisseur {(Cncld) 6,500,000 estimated contribution to the total TV revenue for DMA.
1994 WBNJ-F 490,000 Total OMA TV revenue is estimated at $510,000,000.
1995 WKTU-F (Ocean City) Sold to WMGM-F owner 850,000
1995 WFPG A/F Sold by H& to Spring 4,400,000
1996 WAYV-F Sold by Osborn 3,700,000
1996 WUSS (1490) Sold to MMGM-F owner 140,000

MOTE: Some of these sales may not have been consumated.

DUHCAN'S RADIC MAZER L GULIE
Copyright 1997
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AUGUSTA, GA

1996 ARB Rank: 111 1996 Revenue: $11,700,000 Manager‘s Market Ranking (current}: 2.8

1996 MSA Rank: 108 Rev per Share Point: $138,955 Manager’s Market Ranking (future) : 2.9

1996 DMA Rank: 1M1 Population per Station: 16,650 (22) Duncan’s Radio Market Grade: 111 Average

1996 Rev Rank: 122 of 174 1996 Reverue Change: + 4.5% Consolidation Level: Moderate
Station Turnover: 22.0%

REVENUE HISTORY AND PROJECTIONS

9 92 3 % B % 9w %8 K W 0
Duncan Revenue Est: 8.6 8.8 9.2 10.3 1.2 1.7
Yearly Growth Rate (91-96): 6.4% (5.74 - assigned)
Projected Revenue Estimates: 12.4 13.1 13.8 4.6 15.4
Revenue per Capita: 19.59 19.78 20.40 22.83 24.78 25.77
Yearly Growth Rate (91-96): 5.7%
Projected Revenue per Capita: 27.23  28.79 30.43 32,17 34.00
Resulting Revenue Estimate: 12.4 13.2 14.1 15.0 15.9
Revenue as % of Retail Sales: L0030 .0028 L0026 .0027 .0029 .0029
Mean % (91-96): .00282%
Resulting Revenue Estimate: 11.8 12.2 12.7 13.0 13.5

MEAN REVENUE ESTIMATE: 32.2 i2.8 13.5 16.2 14.9

POPULATION AMD DEMOGRAPHIC ESTIMATES

o1 .2 % % % % 9 & 8 0 W0
Total Population (millions): 439 445 451 .451 .452 .654 457 4659 462 465 RYY
Retail Sales (billions): 2.9 3.2 3.5 3.8 3.9 4.1 4.2 4.3 4.5 4.6 4.8
Below-the-Line Listening Shares: 2.6% Confidence Levels
Unlisted Station Listening: 13.2%
Total Lost Listening: 15.8% 1996 Revenue Estimates: Below Normal
Available Share Points: 84.2 1997-2001 Revenue Projections: Below Normal
Rumber of Viable Stations: 13.5
Mean Share Points per Station: 6.2 COMMENTS
Median Share Points per Station: 4.7
Rev. per Available Share Point: $138,955 Managers predict 6 to 7% revenue gain in 1997...Market does not
Estimated Rev. for Mean Station: $861,520 report to any accountant...
Household Income: $31,185
Median Age: 32.6 years Ethnic Income Age Education
Median Education: 12.3 years Breakdowns (%) Breakdowns (%) Breakdowns (%) Levels
Median Home Value: $63,600
Population Change (1995-2000): 2.8% White 68.5 <15 23.0 12-24 24.2 Non High School
Retail Sales Change (1995-2000): 18.3% Black 30.0 15-30 25.2 25-54 53.7 Grad: 28.2
Number of Ciass B or C FM's: § Hispanic 1.3 30-50 27.5 55+ 22.1
Cable Penetration: 65% (Jones) Other 0.2 50-75 17.0 High School Grad:
75+ 7.3
The above information is provided through the courtesy of College 1-3 years:
Market Statistics, a division of Bill Communications. 23.0
COMMERCE AND INDUSTRY College 4+ years:
18.0
Important Business and Industries Fortune 500 Corginies Forbes 500 Corpanies Forbes Larasst Private Corpanies
Textiles Morris Communications (&478B)
Fertilizers
Military
INC 500 Covgminigs Exployment Breakdowns
By Industry (SIC): By Dccupation:
1. Health Services 19,875  (16.0%) Manag/Prof. 45,470 (25.8%)
2. Chemical and Allied Products 11,089 {(7.8%) Tech/Sales/Admin., 51,509  (29.3%)
3. Eating and Drinking Plages 10,987 {7.74) Service 24,641 (13.8%)
4, Business Services 6,807 (4.8%) Farm/Forest/Fish 2,627 ( 1.6%)
5. Engineering & Management Svc. 6,750 (4.8%) Precision Prod. 24,418  (13.9%)
6. Textile Mill Products 5,347 (3.8%) Oper/Fabri/Labor 27,882  (15.8%)
7. Food Stores 5,241 (3.7%)
8. Genera! Merchandise Stores 4,917 (3.5%)
9. Special Trade Contractors 4,644 (3.3%)
10. Miscellaneous Retail 3,283 (2.3%)

Total Metro Employees: 142,018
Top 10 Total Employees: 78,940 (55.6%)

Dumeans RADID MARKET GUIDE
Copyright 1997
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AUGUSTA, GA

Largest Local Banks Colleges and Universities Military Bases Unemployment
Bankers First Svgs Bank (879 Mil) Augusta College (5,202) Ft. Gordon (17,197) Jun 79: N/A
Nations Bank (NA) Medical College of GA (1,974) bec 82: 9.3%
Wachovia (NA) Viable Radio Stations Sep 83: 8.8%
Trust Company Bank - Augusta WKXC-F WAKB-F Sep B4: 6.5%
(377 MiD) WBBQ-AF  WGAC Sep 85: 7.0%
WFXA-F WAEJ-F Sep 86: 6.1%
Totai Full-Time Students: 10,375 WEKL-F WKZK (1/2) Sep 87: 5.3%
WZNY-F WGOR-F Sep 88: 6.0%
RADIC BUSINESS INFORMATION WRXR-F WKBG-F Sep 89: 5.0%
WSLT-F WCHZ-F Jul 90: 5.04
Heavy Agency Largest Local Source of Highest Billing Stations Jul 91: 5.1%
Radio Users Radio Accounts Regional Dollars 1. WBBO-AF(AC/CHR) $2,500,000 (21.4%) Jul 92: 6.5%
2. WKXC-F  {(C) 2,300,000 (19.7%) Jul 93: 6.1%
Southeastern Taylor Toyota 3. WFXA-F  (B) 1,400,000 (12.0%) Jul 9%: 6.2%
Bert Dean Kroger 4. WGAC (N/TY 1,100,000 ¢ 9.4%) Jul 95: 7.1%
Michelson Bell South 5. WINY-F (CHR/AC)1,000,000 ¢ 8.5%) Jul 96: 7.9%
McDonalds 6. WRXR-F  (AOR) 925,000 ( 7.9%)
7. WGOR-F  (0) 600,000 ¢ 5.1%)
8. WAKB-F (B) 420,000 ( 3.6%
9. WAEJ-FF (B) 400,000 ¢ 3.4%)
10. WSLT-F  (SAC) 370,000 ( 3.2%)
11. WEKL-F  (C) 360,000 ¢ 3.1%)
12. WCHZ-F  {AOR-NR) 250,000 ( 2.1%)
13. WTHB {B/G) 195,000 ¢ 1.7%)
14, WKZK {G) 170,000 ¢ 1.5%)
Hajor Oaily Newspapers AM PM SUN Owner
Revenue for Viable Radio Entities Combined Revenue
Augusta Chronicle 75,460 103,171 Morris (includes duopolies and combos) Revenue Share

1. WBBQ A/F, WZNY-F

$3,500,000 29.9%

2. GHB: WKXC-F, WSLT-F 2,670,000 22.B%
3. Beasley: WGAC,WCHZ-F wWAJY-F, 2,050,000 17.5%

WGOR-F .
4. Davis: WTHB, WFXA-F, WAXB-F 2,015,000 17.2% '
5. WRXR-F,WUUS-F,WEKL-F,WGUS 1,290,000 11.0%
6. WKZK 170,000 1.5% !

Best_Golf Course
Augusta National

Best Hotels
Partridge Inn

Best Restaurants
Calverts

COMPETITIVE MEDIA Telfair Inn Sheraton Jones Creek (Evans)
Green Jacket Radisson Patmetto (Aiken)
Major Over the Afr Teievision Michael's Telfair Inn
WJBF Augusta 6 ABC  Spartan
WRDW Augusta 12 CBS  Gray
WCES Wrens 20 PBS
WAGT Augusta 26 NBC  Schurz WEATHER DATA
WEXG Augusta 54 Fox Pezold :
NO WEATHER DATA AVAILABLE:
See Atlanta for an approximation.
Medig Revenue Estimates % of
Revenue % Retail Sales
Television $30,000,000 37.9 .0072
Radio 11,700,000 14.8 .0029
Newspaper 32,900,000 41.6 .0080
Outdoor 3,100,000 3.9 .0008
1,400,000 1.8 .0003
$79,100,000 L0192
NOTE: Use Newspaper and Outdoor estimates with caution.

Major Radio Station Sales Since 1990

1991 WZNY-F from Arrow to Benchmark $ 5,000,000

1991 WRDW AF Sold out of Bankruptcy 150,000

1992  WMTZ-F (Martinez) Sold to Beasley 810,000

1992  WCNA-F Sotd to Buck 750,000

1992 wkXc-F Sold to Buck by Beasley 3,800,000

1992  WAKB-F (Wren) Sold to Davis 1,250,000

1992  WRXR-F 1,500,000 |
1993 WGUS AF From WVS to Benchmark 1,200,000 1
1993  WRXR-F and FM CP (Aiken) Seld to Multimarket 5,000,000

1994 WGUS, WFXG-F Sold by Benchmark 1,400,000

1994 WINY-F From Benchmark to WBBQ owner 3,900,000

1996  WKBG-F, WRXR-F Sold by Multimarket

1996  WFAM (1050) 330,000

1996 WCHZ-F (Hartem) Sold to Beasley 1,200,000

NOTE: Some of these sales may not have been consummated.

DUMCAN'S BADIn MARKET GiADE
Copyright 1997

wwWwW americanradiohistorv com


www.americanradiohistory.com

AUSTIN

1996 ARB Rank: 51 1996 Revenue: $48,300,000 Manager's Market Ranking (current): 4.2
1996 MSA Rank: 55 Rev per Share Point: $601,494 Manager 's Market Ranking (future) : 4.4
1996 DMA Rank: 64 Population per Station: 34,233 (24) Duncan’s Radio Market Grade: 1[I Above Avg
1994 Rev Rank: 37 of 174 1996 Revenue Change: +13.4% Consolidation Level: Moderate
Station Turnover: 0.0%
REVENUE HISTORY AND PROJECTIONS
91 .2 8 % 95 9% 9 s 9% 00 O
Duncan Reverue Est: 7.3 28.7 31.8 36.19 42.5 48.3
Yearly Growth Rate (91-96): 12.9% (7.8% - assigned)
Projected Revenue Estimates: 52.1 56.1 60.5 65,2 70.3
Revenue per Capita: 29.41 30.47 32.78 36.83 42.08 46,44
Yearly Growth Rate (91-96): 9.7% (6.94 - assigned)
Projected Reverue per Capita: 49.64 53.06 56.73 60.65 64.83
Resulting Revenue Estimate: 53.1 58.4 64.1 69.7 76.5
Revenue as % of Retail Sales: .0033 .0034 .0035 .0D38 .0040 .0043
Mean % (91-96): .00372%
Resulting Revenue Estimate: NM NM 53.0 56.0 5¢.1

MEAN REVENUE ESTIMATE: 52.6 57.3 59.2 63.6 68.6

POPULATION AND DEMOGRAPHIC ESTIMATES

27 92 3 94 5 2 97 28 9 00 a
Total Population (millions): .928 .942 .970 .980 1.01 1.06  1.07 1.10 1.13 1.15 $.18
Retail sales (billions): 8.2 8.5 9.0 9.5 10.5 1.3 12.2 13.1 14.1 15.0 15.9
Below-the-Line Listening Shares: 3.0% Confidence Levels
unlisted Station Listening: 16.7%
Total Leost Listening: 19.7% 1996 Revenue Estimates: Normal
Available Share Points: 80.3 1997-2001 Revenue Projections: Below Normal
Number of Viable Stations: 13.5
Mean Share Points per Station: 5.9 COMMENTS - Market finally reparts to Miller, Kaplan (this is the
Median Share Points per Station: 5.1 first year; all but a few low-rated stations cooperate)...Revenue
Rev. per Available Share Point:  $601,494 as % of retail sales does not confirm other indicaters; I recomnend
Estimated Rev. for Mean Station: $3,548,816 you use the '"Mean Revenue Estimate® line...Managers predict 7 to 9%

revenue gain in 1997...
Household Income: $34,564

Median Age: 30,8 years Ethnic Income Age Education
Median Education: 12.9 years Breakdowns (%) Breakdowns (%) Breakdowns (%) Levels
Median Home value: $74,800
Population Change (1995-2000): 13.7% White 72.4 <15 20.0 12-24 27.2 Non High Schootl
Retail Sales Change (1995-2000): 42.9% Black 8.5 15-30 23.6 25-54 56.8 Grad: 18.8
Number of Class 8 or C FM's: 13 Hispanic 19.1 30-50 25.2 55+ 16.0
Cable Penetration: 66% (Time Warner) Other 0.0 50-75 18.3 High school Grad:
75+ 12.9 21.7
The above information is provided through the courtesy of College 1-3 years:
Market Statistics, a division of Bill Communications. 28.8
COMMERCE AND [NDUSTRY College 4+ years:
30.7
Important Business and [ndustries Fortune 500 Companies Forbes 500 Companies Forbes Largest Private Companies
Government Dell Computer (250)
Research
Military
Tourism
Electronics
INC 500 Companies Employment Breakdowns
Evolutionary Technologies By Industry (SIC): By Occupation:
International (17) :
Teamsource (74) 1. Eating and Drinking Places 25,856 {9.1%) Manag/Prof. 140,894  (32.6%)
Austin Innovators (94) 2. Health Services 24,613 (8.7%) Tech/Sales/Admin. 148,960  (34.5%)
Progressive Systems Tech. 3. Business Services 20,216 (7.1%) Service 55,517  (12.8%)
{163) 4. Electric & Electronic Equip 19,402 (6.8%) Farm/Forest/fFish 7,200 (1.7%)
Lone Star Overnight (331) 5. Food Stores 13,722 {4.8%) Precision Prod. 38,840 ( 9.0%)
Hoover’s (361) 6. Engineering & Mngmnt Svcs. 13,009 (4.6%) Oper/Fabri/lLabor 40,594 ( 9.4%)
Encore Orthopedics (398) 7. uWholesale Trade-Durable Goods 10,495 (3.7%)
Intelliguest (426) 8. Membership Organizations 9,041 (3.2%)
9. Miscellaneous Retail 7,907 (2.8%)
10. Insurance Carriers 7,606 (2.7%)

Total Metro Employees: 283,796
Top 10 Total Employees: 151,867 (53.5%)

DUNCAN'S RADIO MARKET GUIDE
Copyright 1997
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AUSTIN

Largest Local Banks Colleges and Universities Military Bases

Bank of America Texas (NA)

Bank One, Texas (NA)

Bank of the West (242 Mil)

First State Bank (198 Wil)
Franklin Federal BanCorp (792 Mil}
Nations Bank of Texas (NA)

Texas Commerce - Austin (824 Mil) Total Full-Time Students:

University of Texas (49,617)
St. Edwards University (3,006)

69,386

RADIO BUSINESS INFORMATION

Source of
Regional Dollars

Heavy Agency
Radio Users

Largest Local
Radio Accounts

GSD & M HEB Grocery Dallas
Me & C Mcbonald’s San Antonio
Lee Tilford Apple Toyota Houston
Danny Reed Texas lLottery
Coca Cola
what-A-Burger
Major Daily Newspagers AM BM SUN Owner
Austin American-Statesman 177,696 235,281 Cox

Best Restaurants

Bergstrom AFB {12,951)

Unemployment

Jun 79:
Dec B2:
Sep 83:
Sep B4:
Aug BS:
Aug 86:
Aug B7:
Aug 88:
Jul 89:
Jul 90:
Jul 971:
Jut 92:
Jul 93:
Jul 94:
Jul 95:
Jul 96:

Best Hotels

Four Seasons
Stouffer
poubletree

omni
Marriott-Capital

Louie B’s
COMPETITIVE MEDIA County Line
Rudson’s
Major over the Air Television McCluskey's
XTBC  Austin 7 Fox New World
KLRU  Austin 18 PBS
KVUE Austin 24 ABC Gannett
KXAN  Austin 36 NBC LIN WEATHER DATA
KBYO Austin 42 CBS Granite
KNVA  Austin 54 WB NO WEATHER DATA AVAILABLE

See San Antonio for an approximation.

DUNCAN'E RADIO pARKET C:LUDE
Copyright 1997
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Best Golf Courses

Horseshoe Bay
Hills of Lakeway
Barton Creek
Austin CC
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Highest

Billing Stuticns

AUSTIN

Revenue for Viable Radio Entities

(Includes duopolies and combos)

1. KASE-F (C) $ 11,700,000 (24.2%) 1. XASE, KVET A/F

2. KLBd (M) 5,000,000 (10.4%) 2. KLBJ A/F, XAJZ-F

3. KLBJ=F (AOR) 4,900,000 ¢10.1%) 3. Clear Channel: KPEZ-F, KHFI-F,
&, KKMS-F  (SAD) 4,800,000 ¢ 9.9%) KEYI-F, KFOK
5. KHFI-F (CHR) 4,450,000 ¢ 9.2%4) 4. Amer. Radio: KJCE, KAMX-F, KKMJ-F
&, KVET-F (C) 2,900,000 ¢ 6.0%) 5. Sinclair: KROX-F, KGSR-F

7. KEYI-F (0) 2,800,000 ¢ 5.8%) 6. Shamrock: KUTZ-F

8. KGSR-F (AOR-P) 2,700,000 ¢ 5.6%) 7. KTXZ, KELG, KKLB-F

9. KVET m 1,800,000 ¢ 3.7%)

10. KPEZ-F (CL AOR) 1,700,000 ¢ 3.5%)

11. KROX-F  (AGR-NR) 1,600,000 ¢ 3.3%)

12. KAMX-F (AC/CHR) 1,400,000 ( 2.9%

13. KUTZ-F  (AOR) 1,200,000 ¢ 2.5%

14, KASZ-F (D) 1,000,000 ¢ 2.1%)

15. KKLB-F (SP) 300,000 ( 0.6%

Media Revenue Estimates

% of
Revenue % Retail Sales

Television $85, 100,000 38.6 .0075
Radio 48,300,000 21.9 .0043
Newspaper 77,500,000 35.1 .0069
Outdoor 6,300,000 2.9 .0005
Cabte TV 3,400,000 1.5 .0003

$220,600,000 .0195
NOTE: Use Newspaper and Outdoor estimates with caution.

Major Radio Station Sales Since 1990

1990  XQFX-F From Capitol (Johnson) to Joyner $ 3,900,000 (E>
1990  KHFI-F From Encore to Spur Austin 4,800,000
1990  KFON/KKMJ-F From Keymarket to Tremont 7,000,000
1990  XQFX-F From Joyner to Jay Jones 3,900,000
1991 XMOW/KEY!-F Sold by GE Capital 3,000,000
1992  KHFI-F (Georgetown) From Rusk to Clear Channet 3,500,000
1993 XMXX-F From Genesis to KLBJS AF 2,500,000
1996 XFGI-F (Luling) Sold to Amaturo 2,500,000
1994 XVET-F From Spur Austin to KASE owner 5,030,000
1994 XTXZ (West Lake)Sold to KELG, KKLB owner 250,000
1995  KOKE-F (Giddings) From Beasley to Sinclair 3,100,000
1995  KGSR-F (Bastrop) From Beasley to Sinclaire 5,300,000
1995 KiXL (Devalte) Sold by Oppenheimer 1,400,000
1995  KJCE, KKMJ-F, KPTY-F From Amaturo to Amer. Radio Sys. 28,500,000
1996  KTAE (1260) (Taylor) 400,000
NOTE: Some of these sales may not have been consummated.

Combined
Revenue
$16,400,000
10,900,000
9,000,000

6,300,000
4,300,000
1,200,000

500,000

Radio Revenue Breakdowns

Locatl
National

www americanradiohistorv com

Revenue Viable Radic Statiuns

Share

34.0% KASE-F KGSR-F
22.6% KHFI-F KROX-F
18.6% KVET-F KAMX-F

KKMJ-F KVET

13.0% KLBJ-F KKLB-F
8.9% KEYI-F KAJZ-F
2.5% XPEZ-F KUTZ-F
1.0%

82% $38,800,000 (+12%)

18% 8,500,000 (+20%)

DUHCAN'E BARIC MAREET GUIDE

Copyright 1997
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BAKERSFIELD

1996 ARB Rank: 86 1996 Revenue: $16,000,000 Manager’s Market Ranking (current): 2.7
1996 MSA Rank: 83 Rev per Share Point: $198,511 Manager’s Market Ranking {future) : 3.4
1996 DMA Rank: 132 Population per Station: 16,046 (26) Duncan’s Radio Market Grade: III Below Avg
1996 Rev Rank: BB of 174 1996 Revenue Change: +5,3% Consolidation Level: Low

Station Turnover: 7.0%
REVENUE HISTORY AND PROJECTIONS

9 %2 93 % 9 % T 98 %L 00 0
Duncan Revenue Est: 13.9 13.2 i3.3 14,2 15.2 16.0
Yearly Growth Rate (91-96): 5.8% - assigned
Projected Revenue Estimates: 16.9 17.9 18.9 20.0 21.2
Revenue per Capita: 23.88 21.78 21.B4 22.98 24.20 25.28
Yearly Growth Rate (91-96): &4.3% - assigned
Projected Revenue per Capita: 26.37 27.51 28.68 29.92 31.20
Resulting Revenue Estimate: 16.9 17.9 19.0 20.2 21.2
Revenue as % of Retail Sales: L0040 .0035 .0034 .0036 .0038 .0039
Mean % (91-96): .0037%
Resulting Revenue Estimate: NB NM NM NM WM

MEAN REVENUE ESTIMATE: 16.9 17.9 18.9 20.1 21.2

POPULATION AND DEMOGRAPHIC ESTIMATES

9 %2 93 % 9 s 97 98 %L g W
Total Population (millions): .582 606 ,609 .618 628 633 ,640 .652 661 674 .678
Retail Sales (billions): 3.5 3.8 3.9 3.9 4.0 4.1 4.2 4.3 4.4 4.5 4.7
Below-the-Line Listening Shares: 4.8% Confidence Levels
Unlisted Station Listening: 14.6%
Totat Lost Listening: 19.4% 1996 Revenue Estimates: Below Normal
Available Share Points: 80.6 1997-2001 Revenue Projections: Below Normal
MNumber of Viable Stations: 14
Mean Share Points per Station: 5.8 COMMENTS
Median Share Points per Station: 4.6
Rev. per Available Share Point: $198,511 Market does not report revenue to any accountant...

Estimated Rev. for Mean Station: $1,151,364

Household Income: $32,490

Median Age: 30.8 vears Ethnic income Age Education
Median Education: 12.4 years Breakdowns (%) Breakdowns (%) Breakdowns (%) Levels
Median Home value: $82,800
population Change (1995-2000): 7.4% White 66.2 <15 20.8 12-24 26.6 Non High School
Retail Sales Change (1995-2000): 12.6% Black 5.2 15-30 25.5 25-54 54.0 Grad: 32.4
Number of Class B or C FM's: 6 Hispanic 28.6 30-50 26.7 55+ 21.4
Cable Penetration:  73% (CoxX, Time Warner) Other 0.0 50-75 18.0 High School Grad:
75+ 9.0 25.1
The above information is provided through the courtesy of College 1-3 years:
Market Statistics, a division of Bill Communications. 29.2
COMMERCE _AND INDUSTRY College 4+ years:
13.3
Important Business and Industries Fortune 500 Companies forbes 500 Cespanies Forbes Largest Private Companies
Prilling Equipment
Paint
Food Products
INC 500 Corpanies Emzloyient Breakdowns
By Industry (SIC): By Occupation:
1. Health Services 10,647 (9.9%) Manag/Prof . 41,70 (22.7%)
2. Eating and Drinking Places 9,838 €9.1%) Tech/Sales/Admin., 53,549 (29.1%)
3. Business Services 6,667  (6.2%) Service 24,064 (13.1%)
4. 0il & Gas Extraction 5,851 (5.4%) Farm/Forest/Fish 15,504 ¢ B.5%)
9. Special Trade Contractors 5,155 (4.8%) Precision Prod. 24,512  (13.3%
6. Engineering & Mngmnt Svcs 4,825 (4.5%) Oper/Fabri/Labor 264,437  (13.3%)
7. Food Stores 4,576 (4.2%)
8. Wholesale Trade-Durable Gds 4,481 (4.2%)
9. Automotive Dealers 4,050 (3.8%)
10. Miscellaneous Retait 3,502 (3.2%)

Total Metro Employees: 107,795
Top 10 Total Employees: 59,592  (55.3%)

LUNCAW'S EADO MARKET GLIDE
Copyright 1997
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Largest Local Banks

BAKERSFIELD
Colleges and Universities

Military Bases

n

Bank of America (NA) Jun
California Republic (583 Mil)} Cal. State-Bakersfield {(5,452) Oec
Community First (208 Wil) S
Sep
Aug
Aug
Total Full-Time Students: 6,848 Highest Billing Stations Aug
1. Kuzz-F (€)  $3,500,000 (21.9%) Aug
RADIO BUSINESS [NFORMATION 2. KERN (N/T) 2,100,000 (13.1%) Jul
3. KKXX-F (CHR) 1,950,000 (12.2%) Jul
Heavy Agency Largest Local Source of 4. KRAB-F (ADR) 1,400,000 ( 8.8%) Jul
Radig Users Radio Accounts Regional Dol lars 5. KIWI-F (SP) 1,150,000 ¢ 7-2%) Jul
6. KGFM-F (SAC) 1,130,000 ¢ 7.1%) Jut
Western Int. Pepsi 7. KERN-F (0) 1,100,000 ¢ 6.9%) Jul
Medvin Lucky Stores 8. KLLY-F (AC) 1,050,000 ¢ 6.6%) Jul
McDonalds 9. KKBB-F (CL AOR} 950,000 ¢ 5.9%) Jul
10_ KSUV-F (SP) 650,000 ¢ 4.1%)
Revenue for Viable Radio Entities Combined
{Includes duocpolies and combos) Revenue
Maior Oaily Newspgmnrs AM M SUN Owner 1. Buck Owens: KCWR, KTIE-F, Kuzz-F $3,900,000
2. Mondosphere: KRAB-F KKXX-F KHIS-AF 3,450,000
Bakersfield Californian 75,721 90,358 3. American General: KERN A/F 3,200,000
4. Buckley: KNZR, KLLY-F, KKBB-F 2,300,000
5. KWAC, KCHJ, KIWI-F 1,300,000
6. KGED, KGFM-f 1,200,000
7. 2-spanish: KSUV-AF, KZBA-F 800,000
Best Restaurants Best Hotels
Bistro sheraton
COMPETITIVE MEDIA Tavern on the Green Red Lion
Major Over the Air Television
Viable Radio Stns
KGET Bakersfield 17 NBC Ackerley KUZZ-F KIWI-F KLLY-F KZBA-F (1/2)
KERG Bakersfield 23 ABC  McGraw-Hill KKXX-F KERN-F KWAC (1/2) KCNa-F (1/2)
KBAK  Bakersfield 29 CBS Burnham KRAB-F KGFM-F KKBB-F KCWR (172
Kuzz Bakersfield 45 UPN Buck Dwens KERN KNZR KSUv-f KHIS-F
NO WEATHER DATA AVAILABLE:
See Fresno for an approximation.
Media Revenue Estimates
% of
Revenue E4 Retail Sales
Television $27,000,000  32.0 .0066
Radio 16,000,000 18.9 .0039
Kewspaper 35,700,000 42.2 .0087
Dutdoor 3,600,000 4.3 .0009
Cable TV 2,200,000 2.6 .0005
$84,500, 000 .0206
NOTE: Use Newspaper and Outdoor estimates with caution.
Major Radio Station Sales Since 1990
1991  KGFM-F $1,500,000
1991 KTIE-F Sold to Atsinger 400,000
1992  KTIE-F Sold to Buck Owens 900,000
1993  KCHT-F Sold to Salem 750,000
1993 KMYX AF  (Taft) 322,000
1994  KKBB-F Sold to Caballero 525,000
1994  KCHJ Sold to KWAC, KIWI-F owner 400,000
1994  KOOG-F Sold to Buckley 1,000,000
1994  KSUV A/F, KKBB-F  From Caballero to Zz-Spanish 1,680,000 (E)
1996  KAFY 250,000
1996  KRIS-AF Sold to Mondosphere 2,650,000
NOTE: Some of these sales may not have been consummated.
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79:
82:
83:
84:
85:
86:
87:

89:
90:
91t
92:
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95:
96:
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N/A

N/A
11.7%
10.1%
.8%
11.2%
9%
10.1%
10.1%
9%
11.8%
12.8%
14.5%
13.8%
13.6%
1.7%

Revenue
Share
24.2%

21

6%

20.0%

14

.3%

8.1%
7.5%

5

.0%

Best Golf Courses

Rio Bravo
Stockdale CC
Bakersfield CC
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BALTIMORE
1996 ARB Rank: 19 1996 Revenue: $387,700,000 Manager’s Market Ranking (current): 4.0
1996 MSA Rank: 13 Rev per Share Point: $1,228,291 Manager’s Market Ranking (future) : 4.2
1996 DMA Rank: 23 Population per Station: 82,268 (25) Duncan’s Radio Market Grade: 1 Average
1996 Rev Rank: 21 of 174 1995 Revenue Change: +9.7% Consolidation Level: Moderate
Station Turnover: 37.0%
REVENUE HISTORY AND PROJECTIONS
N L B % 9% 9 %L L 0 0
Duncan Revenue Est: 59.8 60.0 63.5 7.1 79.8 87.7
Yearly Growth Rate (91-96): 8.3% (6.0% - assigned)
Projected Revenue Estimates: 93.0 98.5 104.4 110.7 117.4
Revenue per Capita: 24.61 24.59 25.50 28.38 32.17 35.08
Yearly Growth Rate (91-96): 7.5%
Projected Revenue per Capita: 37.71  40.54 43.58 46.85 50.36
Resulting Revenue Estimate: 9.6 102.6 1111 119.9 129.9
Revenue as % of Retail Sales: .0034 .0033 .0032 .0034 .0037 .0039
Mean % (91-96): .0037% - assigned
Resulting Revenue Estimate: NM 90.0 92.0 94.7 100.0
MEAN REVENUE ESTIMATE: 93.8 97.0 102.5 108.4 115.8
POPULATION AND DEMOGRAPHIC ESTIMATES
pal 92 B 94 95 96 97 98 29 20 01
Total Population (millions): 2.43 2.44 2.49 2.47 2.48 2.50 2.51 2.53 2.55 2.56 2.58
Retail Sales (billions): 17.5 18.4 19.6 20.7 21.7 22.7 23.5 264.2 24.8 25.6 27.0
Below-the-Line Listening Shares: 16.0% Confidence Levels
Unlisted Station Listening: 12.6%
Total Lost Listening: 28.6% 1996 Revenue Estimates: Normal
Available Share Points: 7.4 1997-2001 Revenue Projections: Slightly Below Normal
Number of Viable Stations: 13.5
Mean Share Points per Station: 5.3 COMMENTS - Market reports to Hungerford...All viable stations except
Median Share Points per Station: 4.3 WCBM cooperate; Part of WHFS’s revenue is allocated to Baltimere and
Rev. per Available Share Point: $1,228,291 part to Washington...Managers predict 5 to 7% revenue gain in 1997...
Estimated Rev. for Mean Station: $&,509,943
Household Income: $ 39,643
Median Age: 34.9 years Ethnic Income Age Education
Median Education: 12.4 years Breakdowns (%) Breakdowns (%) Breakdowns (%) Levels
Median Home Value: $101,200
Population Change (1995-2000): 3.3% White 73.5 <15 15.6 12-24 20.7 Non High School
Retail Sales Change (1995-2000): 17.7% Black 24.7 15-30 20.5 25-54 55.1 Grad: 25.3
Number of Class B or C FM’s: 10 Hispanic 1.2 30-50 27.7 55+ 24.2
Cable penetration: 56% (TCI, Comcast) Other 0.6 50-75 22.6 High School Grad:
75+ 13.6 5
The above information is provided through the courtesy of college 1-3 years:
Market Statistics, a division of Bill Communications. 23.1
COMMERCE AND INDUSTRY College &4+ years:
23.1
Important Business and Industries Fortune 500 Companies Forbes 500 Coggaries Forbes Larzest Private Corpanies

Steel
Transportation Equipment
Electrical Machinery

Black & Decker (238)
USF2G (361)
Baltimore Gas & Electr

Mercantile Bankshares

ic

Sunbelt Beverage (294)

Whiting-Turner Contracting (265)

Appliances
Shipping
Soaps/Detergent
Paper Products

Expil snemnist Breakdowns
By Industry (SIC):

INC 500 Corpanies

Credit & Risk Mgmnt Assoc.
(239)

By Occupation:

LCM Associates (456) 1. Health Services 101,072 (11.2%) Manag/Prof. 365,478 (30.7%)
2. Eating Ard Drinking Places 63,931 (7.1%) Tech/Sales/Admin. 403,003 (33.8%)
3. Business Services 58,774 {6.5%) Service 147,536 (12.3%)
4, Special Trade Contractors 45,771 (5.1%) Farm/Forest/Fish 12,461 ¢ 1.1%)
5. Wholesale Trade-Durable Gds 37,957 (4.2%) Precision Prod. 127,127 (10.6%)
&, Engineering & Mngmnt Svcs 36,274 {4.0%) Oper/Fabri/Labor 136,577 (11.5%)
7. Food Stores 30,727 (3.4%)

8. Miscelleneous Retail 29,707 {3.3%)
9. Educational Services 24,619 {2.T%)
10. Wholesale Trade-Nondurable 24,325 {2.7%)
Total Metro Employees: 902,344
Top 10 Total Employees: 453,157 (50.2%)

DLMCAN'S RADIO MARKET GUIDE
Copyright 1997
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BAL T IMORE

Largest Local Banks colleges and Universities Mititary Bases Unempl oyment
Bank of Baltimore (2.4 Bil) Johns Hopkins (4,335) Ft. Meade (19,500 Dec 82: 9.8%
thase Bank of MD (1.0 Bil) Towson State (15,034} Sep B3: 7.0%
First National (6.8 Bil) Morgan State (4,689) Sep 84:  6.2%
Maryland Mational (11.8 Bil} Coppin State College (2,578) Sep 85: 5.0%
Mercantile - Safe Dep. (2.2 Bil) Loyola College (6,358) Aug 863 6.8%
Provident (1.6 Bil) U of MD & Baltimore (4,727) Aug 87: 4.3%
U of MD Baltimore County (10,150) Aug B8: 4.5%
Jul 89: 4.3%
RADIQ BUSINESS [NFORMATION Total Full-Time Students: 65,216 Jul 90: 4.9%
Jul 91: 6.2%
Heavy Agency Largest Local Source of Jul 92: 7.4%
Radio Users Radio Accounts Regional Dollars Jul 93: 7.8%
Jul 94: 6.3%
Trahan Burden Bell Atlantic Washington Jul 95: 5.9%
W.B. Doner Coca Cola Philadelphia Jul 96: 5.5%
Grey, Kirk, van Sant  McDonalds Richmond
Earl Palmer Brown Giant Food
Eisner
Major Dailw Newspapers AN M SUM Owner
Baltimore Sun 248,520 485,210 Times-Mirror
Best Restaurants Best Hotels Best Golf Courses
Prime Rib Harbor Court Bailtimore CC -
COMPETITIVE MEDIA Linwoods Colonnade Five Farms
Palo Grill Hyatt Regency Pine Ridge
Major Over the Air Television Citronelle Turf valley
Phillip’s Crab House
WMAR  Baltimare 2 ABC  Scripps-Howard Haussners
WBAL Baltimore 11 MNBC  Hearst
WJd2 Baltimore 13 CBS CBS/Group W WEATHER DATA
WMPT  Annapolis 22 P8BS
WHSW  Baltimore 24 Home Shopping Elevation: 148
WBFF  Baltimore 45 Fox  Sinclair TV Annual Precipitation: 41.6 in.
WNUV  Baltimore 54 UPN Glencairn Annual Snowfall: 21.9 in.
Average Windspeed: 9.5 (W)
TOTAL
JAN JuL YEAR
Avg. Max. Temp: 41.9 86.7 65.1
Avg. Min. Temp: 24.9 66.5 44.8
Average Temp: 33.4 76.6 55.0
DUNCAN'S RADIO MARKET GUIDE

Copyright 1997
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BALTIMORE

Highest Bitling Stations Revenue for Viable Radjo Entities combined Revenue
(Includes duopolies and combos) Revenue  Share

1. WBAL (N/T) $13,400,000%¢10.5%) 1. Amer. Radio: WaSR-F, WWMX-F, $27,520,000 31.4%
2. WASR-F (0 11,100,000 €12.7%) WOCT-F, WBMD, WBGR
3. WPOC-F (C) 10,500,000 ¢12.0G%) 2. Westhinghouse: WXYV-F, WLIF-F, 17,000,000 19.4%
4. WWMX-F  (AC) 10,106,000 ¢11.5%) WCAD, WJFK
5. WLIF-F (SAC) 9,000,000 €10.3%) 3. Hearst: WBAL, WIYY-F 14,800,000 16.9%
6. WKYV-F (B) 6,400,000 ¢ 7.3%) 4. Radio Dne: WWIN-AF, WOLB, WERQ-F 10,750,000 12.3%
7. WERD-F (B/CHR) 5,800,000 ( 4.6%) S. Nationwide: WPOC-F 10,500,000 12.0%
B. WIYY-F (AQR) 5,600,000 ¢ 6.4%) 6. WCBM 2,600,000 3.0%
9. WOCT-F (¢0-70’s) 5,000,000 ¢ 5.7%) 7. Shamrock: WGRX-F 1,100,000 1.3%
10. WWIN-AF (B/AC) 4,950,000 ¢ 5.6%) B. WWLG < 500,000 <1.0%
11. WCBM (m 2,600,000 ¢ 3.0%)
12. WCAD (G/B) 1,600,000 ¢ 1.8%)
13. WGRX-F (C) 1,100,000 ¢ 1.3%)
14. WBGR (G) 690,000 ¢ 0.8%)
15. WBMD (REL) 630,000 ¢ 0.7%)
* WBAL total includes baseball. Station

would bill around $9.2 million without
baseball. These extra baseball dollars are
not included in the market’s total of
£87.7 mitiion.

NOTE: WJFK-AM and WHFS-F report some of

their revenue to the Baltimore report.
See Washington for their revenue figures.

Media Hevenue Estimates

% of
Revenue % Retail Sales Radio Reveri= Breakdown
Television $200,000,000 39,2 .0088 Local 74
Radio 87,700,000 17.2 .0039 National 26
Newspaper 196,500,000 38.5 .0087
Outdoor 19,100,000 3.7 .0008
Cable TV 6,900,000 1.4 .0003
$510,200,000 .0225
NGTE: Use Newspaper and Qutdoor estimates with caution.

Major Radig Station Sates Since 1989
1989 WITH

$ 1,740,000

1989  WFBR, WLIF-F From JAG to Infinity 22,000,000

1989  WYST A/F From United to TA/Shaw 11,000,000 (E) {(canceled)
1989  WWIN A/F From Ragan Henry to Almic 6,900,000 {canceled)
1990 WEBB Sold by Brunson 1,400,000 (E)

1991 WWIN AF 4,700,000

1992  WITH Sold to capital Kids Radio 762,500 (canceled)
1993 WERQ AF From United to Radio One 9,000,000

1993 WVRT-F From Scripps-Howard to Capital 9,750,000

1993 WFEL (Towson) Sold to Capitol Kids Radio 521,000

1994 WITH Sold to Guardian 850,000

1994  MCAD, WVEE-F From Summit to Granum 16,700,000

1994  WBMO, WaSR-F From Sconnix to Amer. Radio 39,000,000

1996  WJFK From Infinity to Westinghouse 8,000,000

1996  MLIF-F From Infinity to Westinghouse 63,000,000

1996  WCAD From Infinity to Westinghouse 7,000,000

1996  WXYV-F From Infinity to Westinghouse 46,000,000

1996  WBGR From Mortenson to Amer. Radio 2,775,000

1996  WOCT-F From Capitol to Amer. Radio 30,000,000

1996  WWMX-F From Capitol to Amer. Radio 60,000,000

NOTE: Some of these sales may not have been consummated.

DUNCAaRl'S RADIC MARKET {jLIDE
Copyright 1997
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0% $63,400,000 ¢+10%)
21,900,000 (+ 9%)

.0%

Trade equals 2.5% of locat.

WBAL

WPOC-F
WaSR-F
WLIF-F
WWMX - F
WIYY-F
WERQ-F

Vieble Radio Stations

WXYV-F
WHIN-F
WOCT-F

WCBM

Wcao  (1/2)
WHFS-F (1/2)
WK  (1/2)
WLG  (1/2)
WGRX-F (1/2)

In 1995 it was 2.4%.
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BATON ROUGE

1996 ARB Rank: 81 1996 Revenue:  $20,600,000 Manager’s Market Rankl:ng (current): 3.3
1996 MSA Rank: 90 Rev per Share Point: $280,654 Manager‘s Market Ranking (future) : 3.9
1996 DMA Rank: 98 Population per Station: 28,325 (16) Duncan’s Radio Market Grade: 1l Average
1996 Rev Rank: 74 of 174 1996 Revenue Change: +8.3% Consolidation Level: Moderate/High
Station Turnover: 29%
REVENUE KISTORY AND PROJECTIONS
91 2 9 % B 9% % 8 K 0 0
Duncan Revenue Est: 12.8 15.1 16.2 17.5 18.7 20.6
Yearly Growth Rate (91-96): 7.6% (92-96 only)
Projected Revenue Estimates: 22.2 23.8 25.7 27.6 29.7
Revenue per Capita: 26,02 27.76 29.40 31.19 33.03 36.01
Yearly Growth Rate (91-96): 6.7% (92-96 only)
Projected Revenue per Capita: 38.42 41.00 43.76 46.67 49.80
Resulting Revenue Estimate: 22.2 23.9 25.8 27.8 30.0
Revenue as % of Retail Sales: L0030 .0034 .0035 .0034 .0034 0036
Mean % (91-96): .00338%
Resulting Revenue Estimate: 21.14 22.4 23.7 25.0 26.0

MEAN REVENUE ESTIMATE: 21.8 23.4 25.1 26.8 28.6

POPULATION AND DEMOGRAPHIC ESTIMATES

92 93 94 95 % LA 28 29 00 01
Total Population (millions): .533 544 .551 .561 .566 .572 579 _5B4 .589 596 .602
Retail Sales (billions): 4.2 4.4 4.6 5.1 5.5 5.8 6.2 6.6 7.0 7.4 7.7
Below-the-Line Listening Shares: 10.4% Confidence Levels
Unlisted Station Listening: 17.2%
Total Lost Listening: 27.6% 1996 Revenue Estimates: Normal
Available Share Points: 73.4 1997-2001 Revenue Projections: Normal
Number of viable Stations: 10.5
Mean Share Points per Station: 7.0 COMMENTS
Median Share Points per Station: 6.1 Market reports revenue to Miller, Kaplan and all viable stations
Rev. per Available Share Point: $280,654 cooperate...Managers predict 5 to 7% revenue increase in 1997...
Estimated Rev. for Mean Station: $1,964,577
Household Income: $35,076
Median Age: 31.1 years Ethnic Income Age Education
Median Education: 12.6 years Breakdowns (%) Breakdowns (%) Breakdowns (%) Levels
Median Home value: $66,600
Population Change (1995-2000): 5.2% White 70.4 <15 21.9 i2-24 26.8 Non High School
Retail Sales Change (1995-2000): 34.4% Black 28.2 15-30 21.6 25-54 53.4 Grad: 23.2
Number of Class B or C FM‘s: 9 Hispanic 1.4 30-50 23.8 55+ 19.8
Cable Penetration: 72% (TCI) Other 0.0 50-75 19.4 High School Grad:
75+ 13.3 31.5
The above information is provided through the courtesy of College 1-3 years:
Market Statistics, a division of Bill Communications. 22.9
COMMERCE AND INDUSTRY College &4+ years:
22.4
Important Business and Industries Fortune 500 Companies Forbes 500 Crmgmnies Forbes Largest Private Companies
Petrochemicals Turner Industries (422)
Government
Shipping/Port
Rubber Products
1NC 500 Companies Explowiciit Breakdowns
By Industry (SIC): By Occupation:
1. Heavy Construction Contractors 16,086 {8.8%) Manag/pProf. 64,614  (27.7%)
2. Health Services 15,639 (8.6%) Tech/Sales/Admin. 78,339  (33.6%)
3. Eating and Drinking Places 13,030 (7.2%) Service 29,120 (12.5%)
4. Business Services 12,302 {6.8%) Farm/Forest/Fish 2,695  (1.2%)
5. Special Trade Contractors 11,329 (6.2%) Precision Prod. 29,566  (12.7%)
6. Chemicals and Allied Products 7,839 (4.3%) Oper/Fabri/Labor 28,756 (12.3%)
7. Wholesale Trade-Durable Goods 7,714 (4.2%)
8. Food Stores 7,055 {3.9%)
9. Engineering & Mngmnt Svcs. 6,550 {3.6%)
10. General Merchandise Stores 5,838 (3.2%)

Total Metro Employees: 181,918
Top 10 Total Employees: 103,382 (56.8%)

QLo AN'S PADIO MARKET <UL
Copyright 1997
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BATON ROUGE

Largest Local Banks Colleges and Universities Military Bases Unemp loyment
Baton Rouge Bank (131 Mil) LSU (25,307) ’ Jun 79: 7.2%
City National (895 Mil) Dec 82: 9.6%
First National Bankers (101 Mil) Sep 83: 10.2%
Guaranty Bank (169 Mil) Viable Radio Stations Sep B4: 8.3%
Hancock Bank (509 Mil) Aug 85: 10.1%
Kibernia (NA) KQxL-F wack-F Aug B6: 10.1%
Premier (NA) Total Full-Time Students: 30,275 WYNK-F KRVE-F Aug 87: 8.9%
Sunburst (477 Mil) WXOK WGGZ-F Aug 88: 9.1%
RADIO BUSINESS INFORMATION WEMF-F WJBO Jul 88: 8.8%
WIGE-F WKJN-F Jul 89: NA
Heavy Agency Largest Local Source of WYCT-F (1/2) Jul 90: NA
Radio Users Radio Accounts Regional Dollars Highest Billing Stations Jul 91; 7.5%
1. WYNK-AF (C) $4,200,000 (20.4%) Jul 92; 7.2%
Garrison Coca Cola 2. KoXL-F (B) 3,100,000 €15.0%) Jul 93: 6.9%
Root McDonalds 3. WGGZ-F (O) 3,000,000 (14.6%) Jul 9%4; 7.8%
Sonic Restaurants 4. KRVE-F (AC) 2,200,000 €10.72) Jul 95: 6.6%
Lane Chevrolet 5. WJBO (N/T) 2,000,000 ¢ 9.7%) Jul 96: 6.5%
6. WKJN-F (C) 1,700,000 ¢ 8.3%)
7. WTGE-F () 1,100,000 ¢ 5.3%)
WX0K (B) 1,100,000 ¢ 5.3%)
9. WLSS-F (AC/CHR) 1,000,000 ¢ 4.9%)
10. WYCT-F (C) 450,000 ¢ 2.2%)
Major Dailw Newspapars A PM SUN Owner Revenue for Viable Radio Entities Combined Revenue
(Includes duopolies and combos) Revenue  Share
Baton Rouge Advocate 98,792 136,076 Manship 1. Gulfstar: WJBQ, WLSS-F, WYNK-AF $7,200,000 35.0%
2. Citywide: WXOK, KOXL-F, WYCT-F, 6,550,000 31.8%
WIBR, WKJN-F
3. Guaranty: WBBU-F, WGGZ-F, WTGE-F 4,100,000 19.9%
4. KRVE-F 2,200,000 10.7%
S. WaCK-F NA NA
Best Restaurants Best Hotels Best Golf Courses
Ruth Chris Hilton CC of Louisiana
COMPETITIVE MEDIA thalet Brandt Sheraton Baton Rouge CC
Mike Anderson’s Sterling Suites EBluffs on
Major Over the Air Television JuBan's Marriott Thompson Creek

WBRZ  Baton Rouge 2 ABC Manship
WAFB  Baton Rouge 9 CBS AFLAC
WLPB Baton Rouge 27 PBS
WVLA Baton Rouge 33 NBC Vetter Comm. WEATHER DATA
WGMB  Baton Rouge 44 Fox  Galloway
NQ WEATHER DATA AVAILABLE.
See New Orleans for an approximation.

Media Revenue Estimates Radio Revenue Breakdowns

% of Local 86X $17,400,000 (NA)}

Revenue % Retail Sales National  14% 2,700,000 (NA)
Television $44,900,000 38.1 0077
Radio 20,600,000 7.5 .0036
Newspaper 45,900,000 39.0 0079
Outdoor 4,000,000 3.4 .0007
Cable TV 2,300,000 2.0 -0004
$117,700,000 .0203

NOTE: Use Newspaper and Outdoor estimates with caution.

Maior Radio Station Sales Since 1990

1990 WTKL Assumption of debt
1990  WxOK Assumption of debt
1993  WXLT-F (Kentwood) Sold to owners of WXOK, KOXL-F $ 1,900,000
1994 WLUX Sold by Swaggert 450,000
1995 WYNK A/F from Narragansett to Gulfstar 11,500,000
1995  WJBO, WFMF-F From Jenne to Gulfstar 8,500,000
1996  WTGE-F From vetter to Guaranty 5,500,000
1996  WBBU-F (Baker) Sold to Guaranty 1,750,000
1996  WIBR, WKJN-F From Don Nelson to Citywide

1996  Wack-F (Clinton) 2,025,000
NOTE: Some of these sales may not have been consummated. O

DILIHE AN S RADIEI MARKET GUELE
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BEAUMONT-PORT ARTHUR

1996 ARB Rank: 128 1996 Revenue: $11,000,000 Manager's Market Rank!ng Ccurrent): 3.4
1996 MSA Rank: 130 Rev per Share Point: $174,326 Manager's Market Ranking (future) : 4.1
1996 DMA Rank: 137 Population per Station: 27,755 (11) Duncan’s Radio Market Grade: 111 Below Avg
1996 Rev Rank: 125 of 174 1996 Revenue Change: +18.9% Consolidation Level: High

Station Turnover: 0.0%
REVENUE HISTORY AND PROJECTIONS 91 92 93 9% 95 96 97 98 99 a0 01
Duncan Revenue Est: 7.2 8.0 9.2 11.0
Yearly Growth Rate (91-96): 65.8% - assigned
Projected Revenue Estimates: 11.6 12.3 3.0 13.8 14.6
Reverwe per Capita: 19.40 21.33 24.53 29.33
Yearly Growth Rate (91-96): 5.0% - assigned
Projected Revenue per Capita: 30.80 32.34 33.95 35.65 37.43
Resulting Revenue Estimate: 11.6 12.1 12.7 13.4 14.0
Revenue as % of Retail Sales: .0024 .0027 .0028 .0031
Mean % (91-96): .0031% - assigned
Resulting Revenue Estimate: 11.2 11.5 11.9 12.4 13.0

MEAN REVENUE ESTIMATE: 11.5 12.0 2.5 13.2 13.9

POPULATION AND DEMOGRAPHIC ESTIMATES

91 % 93 % B 9% 9z 8 ¥ w0
Total Population (millions): 3N 375 375 375 375 .375 375 375 375
Retail Sales (billions): 3.0 3.0 3.3 3.5 3.6 3.7 3.8 4.0 4.2
Below-the-Line Listening Shares: 2B.6% Confidence Levels
Unlisted Station Listening: 8.3%
Total Lost Listening: 36.9% 1996 Revenue Estimates: Normal
Available Share Points: 63.1 1997-2001 Revenue Projections: MNormal
Number of Viable Stations: 9
Mean Share Points per Station: 7.0 COMMENTS -- Market reports revenug to Miller, Kaplan... All viable stations participate...
Mcdian Share Points per Station: 6.0 Managers predict 8 to 9% revenue gain in 1997...
Rev. per Available Share Point: $174,326
Estimated Rev. for Mean Station: $1,220,285 Ethnic Income Age Education
Breakdowns (%) Breakdowns (%) Breakdowns (%) Levels
Houschold Income: $ NA
Median Age: 34.8 white NA <15 NA 12-24 NA Non High School
Median Education: NA Black NA 15-30 NA 25-54 NA Grad:
Median Home value: $ NA Hispanic NA 30-50 NA 55+ NA NA
Population Change (1995-2000): 0.0% Other NA 50-75 NA High School Grad:
Retail Sales Change (1995-2000): 14.3% 75+ NA NA
Number of Class B or € FM’'s: 6
Unemployment (July 1996): 10.0% College 1-3 years:
Cable Penetration: NA NA
College 4+ years:
COMMERCE _AND INDUSTRY NA
Important Business and [ndustries Viable Radio_Stations
oil KYKR-F Kioc-F
Maor Dailw Newspagsrs AM PN SUN Owner Highest Billing Stations KAYD-F KALO
Beaumont Enterprise 65,491 80,911  Hearst KLVI KKMY-F
Port Arthur News 21,309 23,543 Hollinger 1. XKAYD-F (C) $2,700,000 (24.5%) KOXY-F KTFA-F
2. KYKR-F (C) 2,100,000 (19_1%) KTCX-F
COMPETETIVE MEDIA 3. KLVl (T 1,800,000 (16.4%)
Major Over the Air Television 4. KKMY-F (AC) 1,500,000 €13.6%)
KJAC Port Arthur 4 Price Comm. 5. Kaxy-F (SAC) 1,100,000 ¢10.0%)
KFDM Beaumont 6 Freedom Newspapers 6. K10C-F CAOR-NR)730,000 ¢ 6.6%)
KBMT Beaumont 12 MeK innon 7. XTFA-F (RELY 600,000 ¢ 5.5%)
B. KALO (B) 375,000 (¢ 3.4%)
9. XKOLE (T) 125,000 ¢ 1.1%)
Media Revenue Estimates % of
Revenue % Retail Sales Revenue for viable Radio Entities Combined Revenue
Television $22,700,000 .0045 (Includes duopolies and combos) Revenue  Share
Radio 11,000,000 .0031 1. Gulfstar: KLVI, XKYKR-F, KKMY-F & 5,400,000 49.1%
Newspaper 2. KQXY-F, KAYD-AF 3,800,000 34.5%
Outdoor 3. KIOoC-F 730,000 6.6%
Cable TV 1,100,000 .0003 4. KTFA-F 600,000 5.5%
NOTE: Use Ncwspaper and Outdoor estimates with caution. 5. KALO 375,000 3.4%
6. KTCX-F 0 0
Major Radio Station Sales Since 1990
1994 XALO Sold by Clear Channel $ 450,000
1994 KIOC-F Sold to Bi{l Sherrard 2,050,000 NO WEATHER DATA AVAILABLE
1995  XOLE 80,000
1996 XTCX-FC?)  67% 650,000

NOTE: some of these sales may not have been consummated.

M HCAN'S RADIO M RELT GULNE
Copyright 1997

wwWwW americanradiohistorv com


www.americanradiohistory.com

BILLINGS

1996 ARB Rank: 238 1996 Revenue: $5,900,000 Manager’s Market Ranking (current): 2.8
1996 MSA Rank: 268 Rev per Share Point: $67,275 Manager’s Market Ranking (future) : 2.9
1996 DMA Rank: 170 Population per Station: 8,517 (12) Duncan’s Radio Market Grade: NA
1996 Rev Rank: 166 of 174 1996 Revenue Change: + 7.0% Consolidation Level: High

Station Turnover: 21.0%
REVENUE HISTORY AND PROJECTIONS 91 7] 93 94 95 96 97 98 99 0 ui]
Duncan Revenue Est: 4.3 4.5 4.6 5.1 5.5 5.9
Yearly Growth Rate (91-96): 6.5% (5.6% - assigned)
Projected Revenue Estimates: 6.2 6.6 6.9 7.3 7.7
Revenue per Capita: 38.05 3B.79 3B.65 41.46 43.65 46.09
Yearly Growth Rate (21-96): 4.8% - assigned
Projected Revenue per Capita: 48.30 50.62 53,05 55.60 5B.27
Resulting Revenue Estimate: 6.3 6.7 7.1 7.5 7.9
Revenue as % of Retail Sales: ,0037 .0036  .0035 .0036 .0038 .0039
Mean % (91-96): .0037%
Resulting Revenue Estimate: 6.0 6.3 6.7 7.0 7.4

MEAN REVENUE ESTIMATE: _6.2 6.5 6.9 7.3 7.6

POPULATICON ARD DEMOGRAPHIC ESTIMATES

91 ez 93 94 95 % 9T 98 9% oo O
Total Population (millions): 13 116 119 .123 126 .128 L1300 132 133 134 .136
Retail Sales (billions): 1.15 1.24 1.32 1.42 1.45 1.50 1.6 1.7 1.8 1.9 2.
Below-the-Line Listening Shares: 0.D% Confidence Levels
Unlisted Station Listening: 12.3%

Total Lost Listening: 12.3% 1996 Revenue Estimates: Below normal
Available Share Points: ar.7 1997-2001 Revenue Projections: Below normal
Number of Viable Stations: 9.5
Mean Share Points per Station; 9.2 COMMENTS
Median Share Points per Station: 5.8
Rev. per Available Share Point: $ 67,275
Estimated Rev. for Mean Station: $618,928 Ethnic Income Age Education
Breakdowns (%) Breakdowns (%) Breakdowns (%) Levels

Household Income: $31,932
Median Age: 34,9 years White 96.0 <15 31.0 12-24 22.8 Non High School
Median Education: 12,7 years Black 0.3 15-30 32.4 25-54 85.1 Grad: 23.4
Median Home Value: $65,900 Hispanie 2.5 30-50 25.2 55+ 22.2
Population Change {1995-2000): 6.9% Other 1.2 50-75 B.2 High School Grad:
Retail Sales Change (1995-2000): 28.2% 75+ 3.2 5

Number of Class B or C FM’s: 8

Unemployment (July 1996): 4.9% (State) The above information is provided through the courtesy of College 1-3 years:

Cable Penetration: 62X (TCI) Market Statistics, a division of Bill Communications. 19.8
College &4+ years:
COMMERCE AND INDUSTRY Largest Local Banks 19.9

American Bank ¢138 Mil)

First Bank of Montana (1.3 Bil)
First Interstate (707 Mil)
Montana Bank (322 Mil)

Norwest (228 Mil)

Important Business and Industries

Agribusiness
0i! Refining
Highest Billing Stations

Major Dailw Newspapirg AM PM SUN Owner 1. KCTR-F  (C) $2,400,000 (40.7%)
2. KKBR-F (O 840,000 (14.2%)
Bitlings Gazette 54,693 62,590 Lee 3. KRKX-F  (AOR) 810,000 (13.7%)
4. KYYA-F  (CHR) 700,000 (11.9%)
COMPETITIVE MEDIA
Major Over the Air Television
KTVQ Billings 2 ces Evening Post
KSv1 Billings -] ABC, Fox
KULR Billings 8 NBC Dix
Revenue for Viable Radio Entities Combined Revenue
Media Revenue Estimates % of {included duopolies and combos) Revenue  Share
Revenue % Retail Sales 1. DeShutes: KKER-F, KCTR-F, KBBB-F, $3,540,000 60.0%
Television $12,300,000 36.2 .0082 KMHK-F, KDWG
Radio 5,900,000 17.4 .0039 2. Sunbrook: KBLG, KRKX-F, KYYA-F 1,820,000 30.8%
Newspaper 13,600,000 40.0 .0091 3. KGHL-F, KIDX-F NA NA
Outdoor 1,200,000 3.5 .0008
Cable TV 1,000,000 2.9 .0007
$34,000,000 .0227 WEATHER DATA
NOTE: Use Newspaper and Outdoor estimates with caution. NO WEATHER DATA AVAILABLE

Some Recent Station Sales

1991 KGHL,KIDX-F $1,000, 000 Viable Radio Stations
1992 KYYA-F From Meyer to Sunbrook 415,000 KCTR-F KIDX-F
1993 KZLS-F Sold to Citadel 300,000 KRKX-F KGHL
1993 KDWG-F (Hardin) 450,000 KKER-F KBLG
1994 XDWG, KCTR-F, KKBR-F From Citade! to Deschutes 3,100,000 KYYA-F KMHK-F
1994  KURL Sold by Christian Enterprises 300,000 KBBB-F KDWG (1/2)
1994 KBLG, KRKX-F, KYYA-F From Sunbrook to Fisher 1,600,000 <E>

1996 KBMJ-F (Hardin) Sold to Deshutes 600,000

1996  KBKO-F Traded to Deshutes Bergman stations

NOTE: Some of these sales may not have been consummated.

DAHCANE RADIO )
Copyright 1997

IARKET GUIDE
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BINGHAMTON

1996 ARB Rank: 161
1996 MSA Rank: 171

1996 Revenue: $ 8,300,000
Rev per Share Point:

$107,652

Manager’s Market Ranking (current): 2.5
Manager’s Market Ranking (future) : 3.0

1996 DMA Rank: 151 Population per Station: 19,591 (11) Duncan’s Radio Market Grade: NA
1996 Rev Rank: 150 of 174 1996 Revenue Change: +5.2% Consolidation Level: Moderate

Station Turnover: 10.0%
REVENUE HISTORY AND PROJECTIONS

1 %2 9 % 5 % 9 e 9 W 0
Duncan Revenue Est: 6.7 7.0 7.3 7.7 7.9 8.3
Yearly Growth Rate (91-96):  4.4%
Projected Revenue Estimates: 8.7 9.0 9.4 9.9 10.3
Revenue per Capita: 25.37  26.52 27.65 29.50 30.62 32.42
Yearly Growth Rate (91-96): 4.7%
Projected Revenue per Capita: 33.94 35,54 37.21 38.96 40.79
Resulting Revenue Estimate: 8.6 9.0 9.3 9.7 10.1
Revenue as % of Retail Sales: .0035 .0035 .0037 .0039 .0040 .0040
Mean % (91-96): .00397% (94-96 only)
Resulting Revenue Estimate: 8.4 8.7 8.7 9.1 9.5

MEAN REVENUE ESTIMATE: 8.5 8.9 9.1 9.6 10.0

POPULATION AND DEMOGRAPHIC ESTIMATES

Al 92 93 94 95 96 97 28 29 00 [k}
Total Population (millions}: .265 L2664 264 .261 .258 256  .254  .252  .250 .248  .247
Retail Sales {(billions): 1.9 2.0 2.0 2.0 2.0 2.1 2.1 2.2 2.2 2.3 2.4
Below-the-Line Listening Shares: 2.7% Conf idence Levels
Unlisted Station Listening: 20.2%

Total Lost Listening: 22.9% 1996 Revenue Estimates: Normal

Avaitable Share Points: 77.1 1997-2001 Revenue Projections: Normal
Number of viable Stations: 10
Mean Share Points per Station: 7.7 COMMENTS -- Market reports to Hungerford... All viable
Median Share Points per Station: 6.7 stations except WINR cooperate...
Rev. per Available Share Point: $107,652
Estimated Rev. for Mean Station: $828,922
Household Income: $32,392
Median Age: 35.5 years Ethnic Income Age Education
Median Education: 12.2 years Breakdowns (%) Breakdowns (%) Breakdowns (%) Levels
Median Home value: $82,400
Poputation Change (1995-2000}: -3,8% white 97.0 <15 23.1 12-24 21.8 Non High School
Retail Sales Change (1995-2000): 15.0% Black 1.6 15-30 £9.2 25-54 50.0 Grad: 30.2
Number of Class B or C FM’s: 3 Hispanic 1.0 30-50 26.5 55+ 28.2
Unemployment {(Juty 1996): 4.6% Other 0.4 50-75 15.6 High School
Cable Penetration: 76% (NewChannels) 75+ 5.6 Grad: 39.5

The above information is provided through the courtesy of

Market Statistics, a division of Bill Communications.

COMMERCE AND IMDUSTRY

Important Business and Industries
Etectrical Equipment
Shoes/Clothing

Photographic Equipment

[NC 500 Crspehies
Dine-A-Mate (204)

Highest Billing Stations

College 1-3 years:
14.9

College &4+ years:
15.4

Maior Daily Newspapers AM PM SUN Owner  1.WHWK-F (C) $2,200,000 (26.5%) Viable Radio Stations
Binghamton Press & 69,983 90,758 Gannett 2.WAAL-F (ADR/CL)1,500,000 (18.1%)
Sun Bulletin WMXW-F (SAC) 1,500,000 (18.1%)  WHWK-F WGRG-F
4. WMRV-F (CHR) 650,000 ¢ 7.8%) WAAL-F WINR
COMPETITIVE MEDIA S5.WNBF  (FS/T) 620,000 ¢ 7.5%)  WMXW-F WYOS-F
Major Qver the Air Television 6.HKGB-F (AOR) 580,000 ¢ 7.0%) WNBF WKOP (1/2)
WBNG Binghamton 12 CBS Gateway 7.WGRG-F (AC/CHR) 500,000 ¢ 6.0%) WMRV-F WENE (1/2)
WMGC Binghamton 34 ABC  cCitadel {(Lombardo) 8.WINR  (ST) 290,000 ¢ 3.5%) WKGB-F
WIC2 Binghamton 40 NBC Stainless 9.WENE  (SPRTS) 195,000 ¢ 2.3%)
WSKG Binghamton 46 PBS 10.WwY0s-F (0) 150,000 ¢ 1.8%)
Media Revenue Estimates % of 11.WKOP  (ST) 125,000 ¢ 1.5%)
Revenue % Retail Sales Revenue for Viable Radio Entities Combined Revenue

(Includes duopolies and combos) Revenue  Share
Television $16,800,000 33.1 .0080 1. Wicks: WNBF, WHWK-F, WYOS-F $2,970,000 35.8%
Radio 8,300,000 16.4 .0040 2. Enterprise: WENE, WMRV-F, WMXW-F 2,345,000 28,3%
Newspaper 22,000,000 43.4 L0105 3. Regional: WKOP, WAAL-F 1,625,000 19.6%
Qutdoor 2,000,000 3.9 .0010 4. WKGB-F 580,000 7.0%
Cable TV 1,600,000 3.2 0008 5. WEBD, WGRG-F 500,000  6.0%

$50,700,000 .0243

NOTE: Use Newspaper and Outdoor estimates with caution.

Some Recent Station Sales

1991 WEBO/WOXT-F (Owego) $ 1,300,000
1993 WMXW-F Sold to Enterprise 3,250,000
1993  WMRV A/F  Sold to Enterprise NA
1994 WNBF, WHWK-F From Amer. Radio Syst, to Wicks 4,800,000
1996 WYOS-F (Chenango} Sold to Wicks 550,000
NOTE: Some of these ‘sales may not have been consummated.

DUNCAN'S RADIO MARKET GUIDE

Copyrigln 1997
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BIRMINGHAM

1996 ARB Rank: 55 1996 Revenue:  $35,700,000 Manager’s Market Ranking (current}: 3.6
1996 MSA Rank: 65 Rev per Share Point: $434,835 Manager’s Market Ranking (future} : 3.6
1996 DMA Rank: 51 Population per Station: 35,882 (22) Duncan’s Radio Market Grade: 11 Average
1996 Rev Rank: &B of 174 1996 Revenue Change: + 9.8% Consolidation Level: Low
Station Turnover: 19.0%
REVENUE HISTORY AND PROJECTIQNS 91 92 93 94 95 96 L4 98 29 00 o1
Duncan Revenue Est: 24.1 25.1 27.0 29.9 32. 4 35.7
Yearly Growth Rate (91-96): 8.1% (6.9% - assigned)
Projected Revenue Estimates: 38.2 40.8 43.6 46.6 49.8
Revenue per Capita: 28.06 29.15 31.00 34.05 36.73 40.24
Yearly Growth Rate (91-96): 7.5%
Projected Revenue per Capita: 43,25 46.50 49.99 53.74 57.77
Resulting Revenue Estimate: 39.5 41.6 45.0 48.6 52.5
Revenue as % of Retail Sales: .0038 .0039 .0038 .0037 .0038  .0039
Mean % (91-96): .00382%
Resulting Revenue Estimate: 36.5 37.8 39.3 41.3 43.0
MEAN REVENUE ESTIMATE: 37.7 40.1 42.6 45.5 48.4
POPULATION AND DEMOGRAPHIC ESTIMATES
91 g2 93 9 85 9% 97 9% % 0 0
Total Population (millions): .859 .861 871 .878 .382 .887 .89 .895 900 .904 .90
Retail Sales (billiong): 6.3 6.5 7.4 8.0 8.6 9.1 9.5 2.9 10.3 10.8 1i.2
Below-the-Line Listening Shares: 7.7% Confidence Levels
Unlisted Station Listening: 10.2%
Total Lest Listening: 17.9% 1996 Revenue Estimates: Normal
Available Share Points: 82.1 1997-2001 Revenue Projections: Normal
Number of Viable Stations: 15.5
Mean Share Points per Station: 5.3 COMMENTS
Median Shafe Points per Station: 4.6 Market reports revenue to Miller, Kaplan.,.WATV, WJLD,
Rev. per Available Share Point: $434,835 WDJC-F, WRAX-F and WTUG-F do not cooperate...
Estimated Rev. for Mean Station: $2,304,628
Household Income: $31,869
Median Age: 35.1 years Ethnic Income Age Education
Median Education: 12.4 years Breakdowns (%) Breakdowns (%) Breakdowns (%) Levels
Median Home Value: $59,200
Population Change (1995-2000): 2.5% White 73.9 <15 23.1 12-24 21.6 Non High School
Retail Sales Change (1995-2000): 26.2% Black 25.7 15-30 24.2 25-54 51.9 Grad: 28.3
Number of Class B or C FM’s: 10 Hispanic 0.4 30-50 25.0 55+ 26.5
Cable Penetration: 65% (Time Warner) Other 0.0 50-75 17.2 High School Grad:
75+ 10.5 5

The above information is provided through the courtesy of

College 1-3 years:

Market Statistics, a division of Bill Communications. 24.2

COMMERCE AND INDUSTRY
Important Business and industries

Iron and Steel
Fabricated Metals
Government
Textiles

Coal Mining

Bruno’s (440)

Emaloysert Breakdowns
By Industry (SIC):

INC 500 Carpanies

Maxus Construction (153)
Simply Fashion Stores (298)
. Health Services

. Wholesale Trade-Durable Goods

1
2
3. 8usiness Services

4. Eating and Drinking Places
5. General Contractors

6. Special Trade Contractors
7

8

9

0

. Electric, Gas & Sanitary Svcs.

. Membership Organizations
. Primary Metal Industries
10. lnsurance Carriers

Total Metro Employees:

Top 10 Total Emptoyees:

DLHCAN'S RARI MAZKEL GUIDE
Copyright 1997

Fortune 500 Coyssnies

Forbes 500 Companies

AmSouth Bancorporation

Compass Bancshares
Health South
Protective Life
Regions Financial
Sonat

SouthTrust
Torchmark

Vulcan Materials

39,192 (10.7%)
21,467 (5.9%)
19,769  (5.4%)
19,254  (5.3%)
17,915 (4.9%)
14,092 (3.8
12,165 (3.3%)
10,816  (3.0%
10,401  (2.8%)
10,022 (2.7%)
366,075
175,073 (47.8%)

www americanradiohistorvy com

College 4+ years:

Forbes Largest Private Companies

BE & K (234)

Crummand (268)

Ebsco Industries (203)

Jasper (157)

McWane (410)

Parisian (296)

Coca-Cola Bottling Co. United (483)

By Occupation:

Manag/Prof. 104,029  (25.6%)
Tech/Sales/Admin. 140,598  (34.7%)
Service 47,305  (11.6%)
Farm/Forest/Fish 5,552 ( 1.4%)
Precision Prod. 47,530 (1.7
Oper/Fabri/Labor 60,9017  (15.0%)
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Largest Local Banks

AmSouth (8.4 Bil)

Central Bank (5.1 Bil)
First Alabama (7.0 Bil)
First Commercial (339 Mil)

Nat. Bank of Commerce (368 Mil)

Southirust (4.4 Bil)

RADIO BUSINESS INFORMATION

BIRMINGHAM

Colleges and Universities

University of Alabama-Birm. (16,289)

Birmingham Southern (1,623)

Samford (4,164)

Total Full-Time Students:

Heavy Agency Largest Local Source of
Radio Users Radio_Accounts Regional Dollars
Steiner Bressler Bruno’s Atlanta
Ballard covert Winn Dixie Memphis
Moore & Moore
Perry Harper
Maior Dailv Newspapers AW PM SUN
Birmingham News 159,823
Birmingham Post-Herald 59,581
Birmingham News & Post-Merald 203,784
JOA
COMPETITIVE MEDIA
Major Over the Air Television
WBIa  Birmingham 10 PBS
WBMG Birmingham 42 CBS Park
WBRC  Birmingham 6 Fox Fox
WITe Birmingham 21 Sinclair TV
WTM  Birmingham 13 NBC  New World
WABM Birmingham 68 UPN Glencairn
Media Revenue Estimates
% of
Revenue % Retail Sales

Television $80,700, 000 39.1 .0089
Radio 35,700,000 17.3 .0039
Newspaper 78,900,000 8.2 .0087
Qutdoor 7,300,000 3.5 .0008
Cable TV 3,900,000 1.9 -0004

$206,500,000 .0227
NOTE: Use Newspaper and Outdoor estimates with caution.

Major Radio Station Sales Since 1990

Military Bases Unemployment
Dec 82: 15.6% Jul 90: 5.74
sep 83: 11.5% Jul 91: 5.8%
Sep 84: 9.7%4 Jul 92: 6.8%
Aug 85: 6.9% Jul 93: 6.0%
Aug 86: 9.0% Jul 9%4: 4.2
Aug 87: 6.3% Jut 95:  4.5%
Aug B8: 5.8% Jul 9%6: 3.1%
25,152 Jul 89:  6.1%
Highest Billing Stations
1. WZzX-AF (C) $7,370,000 (20.6%) 10. wdox  (SPRTS} 770,000 (2.2%)
2. WENN-F  (B) 4,800,000 ¢13.4%) 11. WRAX-F (AOR-NR)700,000 (2.0%)
3. WMJJ-F  (AC) 4,100,000 ¢11.5%) 12. WBHK-F (B/AC) 580,000 (1.6%)
&. WZRR-F (AOR) 4,000,000 (11.2%) 13. WATV [(:)) 530,000 (1.5%)
5. WERC (N/T) 3,200,000 ¢ 9.0%) 14. WAGG (G) 461,000 €1.3%)
6. WOOL-F (D) 2,800,000 ( 7.8%) 15. WAPI (D) 380,000 €1.1%)
7. WMXQ-F (CHR/AC)2,000,000*¢ 5.6%) 16. WiLD (B) 300,000 ¢D.8%)
8. WDJC-F (REL)Y 1,400,000 ( 3.9%) 17. WBHC-F (B) 280,000 ¢0.8%)
9. WOWC-F  (C) 1,300,000 ¢ 3.6%) * How Soft AC WYSF-F
Revenye for Vigble Radio Entities Combined Revenue
{Includes duopolies and combos) Revenue  Share
Owner 1. Cox: WZZK-AF, WODL-F $10,170,000 2B.5%
2. WERC, WMJJ-F, WOMWC-F 8,600,000 24.1%
Newshouse 3. Dick: WAPI,WJOX,WMXQ-F WZRR-F 7,150,000 20.0%
Scripps-Howard &. WAGG, WENN-F 5,260,000 14.7%
5. Crawford: WDJC-F 1,400,000 3.9%
6, WBHJ-F, WBHK-F 860,000 2.4%
7. Amer. General: WYDE, WRAX-F 850,000 2.4%
8. WATY 530,000 1.5%
9. WJLD 300,000 0.8%
10. WTUG-F NA NA
Viable Radio Stations
WENN-F HWERC WATV WAGE {(1/2)
WZZK-AF  WODL-F WOMC-F  WAPI (1/2)
WZRR-F WwMXQ-F  WTUG-F  WJLD (1/2)
WMJJ-F WDJC-F WRAX-F  WJdOX
WBHK-F
Bsst Restaurants Best Hotels Best Golf Courses
Cobb Lane Wynfrey CC of Birmingham
La Paz Pickwick Shoal Creek
Winston’s Tutweiler Pine Tree CC
Southpoint Riverchase CC

Radio Reverue Breakdowns

75% $23,900,000
25% 8,150,000

Local
National

Trade equals 5.0% of local.

WEATHER DATA
Elevation: 620

Annual Precipitation: 53.5
1990  WERC From SunGroup to Ameron $ 4,200,000 Annual Snowfall: 1.2
1990 WMJJ-F From Capitol {(Johnson) to Ameron 16,500,000 Average Windspeed: 7.4
1990  WYDE From Brandon to Guardian 1,000,000

JAN

1993 WODL-F From receiver to HewCity 4,400,000 Avg. Max. Temp: 54.3
1993 WAPI A/F From Dittman to Dick 6,300,000 Avg. Min. Temp: 34.1

Average Temp: 44.2
1994 WCEQ Sold to Crawford 145,000
1994  WOMWC-F (Jasper) Sold to WERC, WMJJ-F owner 3,200,000
1995  WWBR-F (Trussville) 50% sold to Amer. General 540,000
1996  WODL-F From NewCity to Cox 9,000,000
1996  W2ZK-AF From NewCity to Cox 35,000,000
1996 WBHK-F(Warrior)Sold to Parmer/Heftel 6,000, 000
NOTE: Some of these sales may not have been consummated.

Mountain Brook
Greystone GC

(+8%)
(+17%)

In 1995 it was 7.0%.

in.
in.
(s)

TOTAL
JuL YEAR
90.3 73.6
9.5 51.2
79.9 62.4

LCANS BaDIO WARKET G

Copyzight 1997
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BISMARCK, ND

1996 ARB Rank: 256 1996 Revenue: $4,700,000 Manager’s Market Ranking (current): 2.1
1996 MSA Rank: 310 Rev per Share Point: $50,701 Manager’s Market Ranking (future) : 2.6
1996 DMA Rank: 153 (w/Minot et al) Population per Station: 8,011 (9) Duncan’s Radio Market Grade: NA
1996 Rev Rank: 174 of 174 1996 Revenue Change: +9.3% Consol idation Level: Moderate
Station Turnover: 0%
REVENUE HISTORY AND PROJECTIONS
N 2 8w 9% % % 9% ¥» 0 0
buncan Revenue Est: 3.3 3.5 3.7 4.0 4.3 4.7
Yearly Growth Rate (91-96): 7.3% (5.6% - assigned)
Projected Revenue Estimates: 5.0 5.2 5.5 5.8 6.2 )
Revenue per Capita: 38.10 39.28 41.67 44.44 L7.77  51.65 '
Yearly Growth Rate (91-96): 5.6% - assigned
Projected Revenue per Capita: 54.54 57.60 60.82 64.23 67.83
Resulting Revenue Estimate: 5.0 5.3 5.7 6.1 6.5
Revenue as % of Retail Sales: L0045 0041 .0039 .0040 .0041  .00&3 ]
Mean % (91-96): .00415% ‘
Resulting Revenue Estimate: 4.9 5.2 5.5 5.9 6.0 !
MEAN REVENUE ESTIMATE: 5.0 5.2 5.6 5.9 6.2 :
POPULATION AND DEMOGRAPHIC ESTIMATES
99 = B % % 9% ¢ 8 B w0 0
Total Population (millions): .084 .085 .086 .089 .090 .09 .092 .092 .093 .095 .096
Retail Saies (billions}: J7h .85 .96 1.01 1.04 1.10 1.18 1.25 1.33 42 1.46
Below-the-Line Listening Shares: 0.9 Confidence Levels
Unlisted Station Listening: 6.46%
Total Lost Listening: 7.3% 1996 Revenue Estimates: Below normal
Available Share Points: 92.7 1997-2001 Revenue Projections: Below normal
Number of Viable Stations: 7.0
Mean Share Points per Station: 13.2 COMMENTS
Median Share Points per Station: 10.9
Rev. per Available Share Point: $ 50,701
Estimated Rev. for Mean Station: $669,254
Household Income: $32,930
Median Age: 33.6 years
Population Change (1995-2000): 5.9%
Retail sales Change {1995-2000): 36.2%
Number of B or C FM Stations: &
Unemployment (July 19%96): 2.1%
Cabie Penetration: NA (Continental)
COMMERCE AND INDUSTRY
Important Business and Industries Largest Local Banks
Bank of ND (1.0 Bil)
Norwest (NA)
Majior Dailw Nehspsipsrs AM PM SUN Owner
Bismarck Tribune 30,827 32,60 Lee
COMPETITIVE MEDIA
Major Over the Air Television
KBME  8ismarck 3 PBS
KFYR  Bismarck 5 NBC  Meyer (KFYR) Highest Billing Stations
KXMB  Bismarck 12 CBS Reitenssat. of KXMC Minot REVENUE ESTIMATES ARE NOT
KBMY  Bismarck 17 ABC Forum AVAILABLE FOR THIS MARKET
Media Revenue Estimates % of Revenue for Viable Radio Entities Combined Revenue
Revenue % Retail Sales (Includes duopolies & combos) Revenue  Share
Television $ 8,300,000 3.7 L0076 1. Meyer: KFYR, KYYY-F NA NA
Radio 4,700,000 19.7 .0043 2. J. Ingstad: KLXK, KBYZ-F, KKCT-F NA NA
Newspaper 9,800,000 41.0 .0089 3. KBMR, KBYZ-F, KKCT-F NA NA
Outdoor 1,100,000 4.6 .0010 Viable Radio Stations
Cable TV NA --- EE=
$ 23,900,000 .0218 KFYR KSSS-F
KBYZ-F KBMR
NOTE: Use Newspaper and Outdoor estimates with caution. KapyY -F
KKCT-F
Some Recent Station Sales KYYY-F

1994 101.5, cP

DUNa»"S AL M ARKET GLIDT
Copyright 1997

Sold to KBMR, KQDY-F owner

$ 250,000

www.americanradiohistorv.com
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BLOOMINGTON, L

1996 ARB Rank: 227 1996 Revenue: $6,400,D00 Manager’s Market Ranking (current): 3.1
1996 MSA Rank: 250 Rev per Share Point: $107,563 Manager’s Market Ranking (future) : 3.3
1996 OMA Rank: Peoria DMA (#109) Population per Station: 29,275 (4) Ouncan’s Radio Market Grade: NA
1996 Rev Rank: 163 of 174 1996 Revenue Change:  +6.7% Consolidation Level: High
Station Turnover: 257
REVENUE HISTORY AND PROJECTIONS
21 22 53 94 25 9 o7 98 29 00 01
Duncan Revenue Est: 4.6 4.8 5.2 5.6 6.0 6.4
Yearly Growth Rate (91-96): 6.8% (5.9% - assigned)
Projected Revenue Estimates: 6.8 7.2 7.6 8.0 8.5
Revenue per Capita: 35.84 35.82 38.23 40.58 42.86 45.08
Yearly Growth Rate (91-96): 6.7%
Projected Reverme per Capita: 47.20 49.42 51,75 54.17 56.71
Resulting Revenue Estimate: 6.8 7.2 7.7 8.1 8.6
Revenuc as % of Retail Sales: L0043 0040 0042 .0042 .0043 0044
Mean % (21-96): .00423%
Resulting Revenue Estimate: 6.6 6.9 7.2 7.7 8.0
MEAN REVENUE ESTIMATE: 6.7 7.1 7.5 7.9 8.4
POPULATION AND DEMOGRAPHIC ESTIMATES
2 95 % % 9% 9 e 99 w0 o
Total Population (millions): .132 134 136 .138 1400 U142 A 46 .148 .149 151
Retail Sales (billions): 1.07 .21 1.24 1.33 1.39 1.46 1.55 1.63 1.71 1.82 1.89
Below-the+Line Listening shares: 23,3% Confidence Levels
Unlisted Station Listening: 17.2%
Total Lost Listening: 40.5% 1996 Revenue Estimates: Normal
Available Share Points: 59.5 1997-2001 Revenue Projections: Normal
Number of Viable Stations: 4
Mean Share Points per Station: 14.9 COMMENTS - Managers predict 3 to 4% revenue gain in 1997..,
Median Share Points per Station: 15.5
Rev. per Available Share Point: $107,563
Estimated Rev. for Mean Station: $1,602,688 Ethnic Income Age Education
Breakdowns (%) Breakdowns (%) Breakdowns (%) Levels

Household Income: $37,924

Median Age: 30.4 years White [ A <15 23.1 12-264 32.3 Non High School
Median Education: 12.7 years Black 3.9 15-30 27.2 25-54 47.0 Grad: 24.D
Median Home Value: $69,000 Hispanic 1.3 30-50 27 .4 55+ 20.7

Population Change (1995-2000): 6.7% Other 0.4 50-7% 16.3 High School Grad:
Retail Sales Change (1995-2000): 31.3% 75+ 6.0 37.0

Number of Class B or C FM’s: 2
Unemployment (July 1996): 3,0%
Cable Penetration: NA (TeleCable)

COMMERCE AND IMDUSTRY

Important Business and Industries
Farm Machinery

Largest Local Banks
Bank One (142 Mil)

(2.3 Bil)

WEATHER OATA
NO WEATHER D

The above information is provided through the courtesy of
Market Statistics, a division of Bill Communications.

ATA AVAILABLE:

College 1-3 years:
16.2
College 4+ years:

See Peoria for an approximation.

Insurance First of America -- Champion
Dairy Products First Federal Svgs (143 Mil)
Agricul ture peoples Bank (369 Mil)

Vacuum Cleaners

Highest Billing Stations

Viable Radio Stations

Major Daily Newspapsrs A PM SUN Qwner
1. WIBC  (FS) $ 2,500,000 (39.1%) WJBC
Bloomington Pantagraph 51,147 55,671 SF Chronicle 2. WBWN-F {C) 1,450,000 (22.7%4) WBWN-F
3. WBNG-F (CHR) 1,400,000 (21.9%) WBNQ-F
COMPETITIVE MEDIA 4. WIHN-F (ACR) 800,000 €12.5%) WIHN-F
Major Over the Air Television FORTLNE 500 COMPANIES 5. WIVR-F (0} 100,000 ¢ 1.6%)
State Farm Group (12) Revenue for Viable Radio Entities Combined Revenue
WYzz Bloomington 43 Fox G. Robinson (Includes duopolies and combos) Revenue  Share
Other -- See Peoria 1. Bloomington: WJBC,WBNQ-F,WBWN-F $5,350,000 83.6%
Media Revenue Estimates 2. Kelly: WIHN-F 800,000 12.5%
% of 3. WIVR-F 100,000 1.6%
Revenue % Retail Sales
Television $ 6,700,000 23.9 L0046
Radio 6,400,000 22.9 0064 MISCELLANEOUS COMMENTS:
Newspaper 13,600,000 48.6 .0093 *part of Peoria DMA. TV revenue is estimate of Bloomington’s share
Outdoor 1,300,000 4.6 .0009 of total DMA TV revenue. Total TV revenue for DMA is estimated
Cable TV NA So0 So00 at 29,700,000,
28,000,000 .0192

*See Miscellaneous Comments
NOTE: Use Newspaper and Cutdoor estimates with caution
Major Radic Station Sales Since 1990

1995  HIHN-F Canceled $ 790,000
1995 WIHN-F Sold to Kelly 930,000
1996  WBWN-F From Keister to Bloomington 3,250,000
NOTE: Some of these sales may not have been c¢onsumated.

PUNCAN-5 BADID MaRERT Gk
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BOISE

1996 ARB Rank: 129 1996 Revenue: $14,600,000 Manager’s Market Ranking (current): 4.1
1996 MSA Rank: 132 Rev per Share Point: $169,373 Manager’s Market Ranking (future) : 4.0
1996 DMA Rank: 127 Population per Station: 16,311 (18) Duncan’s Radio Market Grade: NA
1996 Rev Rank: 102 of 174 1996 Revenue Change; +11.0% consolidation Level: High

Station Turnover: 59%
REVENUE HISTORY AND PROJECTIONS

M %2 B % ¥ % 9w 8 0w 0 n
Duncan Revenue Est: 8.7 9.3 9.9 12.0 13.0 14.6
Yearly Growth Rate (91-96): 10.6% (7.4% - assigned)
Projected Revenue Estimates: 15.7 16.8 18.1 19.4 20.9
Revenue per Capita: 28.72 29.15 29.46 34.78 35.42 39.03
Yearly Growth Rate (91-96): 4.7% - assigned
Projected Revenue per Capita: 40.86 42.79 44.B0 46.90 49.11
Resulting Revenue Estimate: 16.0 17.4 18.7 19.9 21.1
Revenue as % of Retail Sales: .0029 .0028 .0032 .0032 .0034 .0036
Mean % (91-96): .0034% (94-96 only)
Resulting Revenue Estimate: 15.0 16.0 17.3 18.7 19.4

MEAN REVENUE ESTIMATE: 13.6 16.7 18.0 19.3 20.5

POPULATION AND DEMOGRAPHIC ESTIMATES

2 93 % % 9% 9w 8 ¥ w0 0
Total Population (millicns): 315 .319 .336 345 367 37 39 406 17 425 4629
Retail Sales (billions): 3.0 3.3 3.5 3.7 3.8 4.1 4.4 4.7 5.1 5.5 5.7
Below-the-Line Listening Shares: 0.0% Confidence Levels
Unlisted Station Listening: 13.8%
Total Lost Listening: 13.8% 1996 Revenue Estimates: Normal
Available Share Points: 86.2 1997-2001 Revenue Projections: Normal
Number of Viable Stations: 13.5
Mean Share Points per Station: 6.4 COMMENTS
Median Share Points per Station: 5.5 Market reports to Miller, Kaplan...All viable stations cooperate...
Rev. per Available Share Point: $169,373 Managers predict & to B% revenue gain in 1997...

Estimated Rev. for Mean Station: $1,083,990

Household Income: $34,540

Median Age: 33.1 years Ethnic Income Age Education
Median Education: 12.9 years Breakdowns (%) Breakdowns (%) Breakdowns (%) Levels
Median Home Value: 366,300
Population Change (1995-2000): 15.8% wWhite 94.1 <15 16.0 12-24 23.4 Non High School
Retail Sales Change (1995-2000): 47.4% Black 0.4 15-30 26.3 25-54 53.9 Grad: 17.6
Number of Class B or C FM’s: 11 Hispanic 5.2 30-50 29.1 55+ 22.7
Cable Penetration: 50% (TCI) Other 0.3 50-75 8.7 High School Grad:
75+ 9.9 27.9
The above information is provided through the courtesy of College 1-3 years:
Market Statistics, a division of Biil Communications. 33.4
COMMERCE AND INDUSTRY College 4+ years:
21.1
Important Business and Industries Fortune 500 Carpanies Forbes 500 Certainidd Forbes Largest Private Companies
Lumber Albertson’s (96) JR Simplot (45)
Food Processing Boise Cascade (265) Waremart (295}
Electronics Micron Technology (419)
Government Morrison Knudsen (484)
Heavy Construction
INC 500 Catgwnies Eimnloyawint Gruakdowns
Respond (257) By Industry (SIC): By Occupation:
1. Health Services 10,309 (9.6%) Manag/Prof. 38,176  (26.6%)
2. Eating and Drinking Places 9,199 (8.5%) Tech/Sales/Admin. 47,274  (32.9%)
3. Business Services 5,586 (5.2%) Service 18,311 (12.8%)
4. Wholesale Trade-Durable Goods 4,728 (&.4%) Farm/Forest/Fish 5,552 ( 3.8%)
5. Food & Kindred Products 4,507 (4.2%) Precision Prod. 15,317 (10.7%)
6. Machinery, Except Electrical 4,504 (4.2%) Oper/Fabri/Labor 18,976  (13.2%)
7. Electronic & Electric Equip 3,950 (3.7%)
8. Special Trade Contractors 3,861 (3.6%)
9. Wholesale Trade-Nondurable Gds 3,818 (3.5%)
10. Food Stores 3,362 (3.1%)

Total Metro Employees: 107,808
Top 10 Total Employees: 53,824 (49.9%)

MIHCAN S RADIG MARKE] {iUIDE
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BOISE

Largest Local Banks Colleges and Universities Military Bases Unempl oyment
First Security (2.8 Bil) Boise State (13,378) Sep 83: 6.3%  Jui 90: 3.5%
First Interstate of Idaho (905 Mil) Sep B4: 4.6% Jul 91: 3.5%
Key Bank of Idaho (1.1 Bil) Aug B85: 4.9% Jul 92: 3.4%
West One Bank (3.6 Bil) Aug 86: 4. 7% Jul 93: 3.3%
Aug 87: 4.6% Jul 94: 3.6%
Aug B88: 3.1% Jul 95; 3.8%
Total Full-Time Students: 10,070 Jul 89: 3.0% Jul 96: 3.5%
RADIO BUSINESS INFORMATION
Heavy Agency Largest Local Source of
Radio Users * Radio Accounts Regional Dollars Highest Billing Stations
Davis & Roarke Golden Rule Auto seattle 1. KQFC-F (C)  $ 2,300,000 (15.8%)
Elgin, Syfred Fred Meyer salt Lake City 2. KCIX-F (AD) 1,500,000 (10.3%)
Steele, Stoltz Albertson’s Portland 3. KARO-F (0-70's) 1,450,000 ¢ 9.9%)
Btacker’s Charthouse 4. KZMG-F  (CHR) 1,425,000 ( 9.8%)
5. KBol (FS) 1,400,000 ¢ 9.6%)
6. KIDO N/T) 1,350,000 ¢ 9.2%)
7. KIZN-F  (C} 1,300,000 ¢ 8.9%)
8. KLTB-F (O 800,000 ¢ 5.5%)
KJOT-F  (C) 800,000 ¢ 5.5%)
Malor Dailv Newspuwgurs AM PM SUN Owner 10. KOXR-F (AOR-NR) 600,000 ¢ &4.1%)
KXLT-F (SAC) 600,000 ( 4.1%)
Boise Icdaho Statesman 64,355 B&,639 Gannett 12. KFXD-AF (AC/T) 440,000 ( 3.0%)
13. KLCI-F (CL AOR) 410,000 ( 2.8%)
14. KGEM (ST 230,000 ( 1.6%)
Revenue for Viable Radio Entities Combined Revenue
(Includes duopolies and combos) Revenue  Share
1. Pacific Northwest: KBOI, KI1ZN-F, $6,830,000 46.8%
KLCI-F, KOFC-F, KZMG-F
2. Jacor: KIDO, KARO-F, KLTB-F 3,600,000 24.7%
COMPETITIVE MEDIA 3. KCIX-F (KXLT-F) 2,100,000 14.4%
4. John Lynch; KGEM, KJOT-F, KOXR-F, 1,630,000 11.2%
Maior Over the Air Television KCID-F
5. KFXD-AF 440,000 3.0%
KBCl  Boise 2 CBS  Northwest TV
KAID Boise 4  PBS
KIVI  Nampa 6 ABC cordillera
KTVB  Boise 7 CBS Prov. Journal
KHDT  Caldwell 9  UPN
KTRV  Nampa 12 Fox Toledo Blade Best_Restaurants Best Hotels Best Golf Courses
Angels Red Lion Crane Creek
Peter Schott’s Owyhee Plaza Hillcrest
Murphy’s Doubletree Sun valley
Charthouse Elkhorn (Sun valley)
Media Revenue Estimates Quail Hollow
% of
Revenue % Retail Sates Viable Radio Stations
Television $27,900,000 37.8 .0068 KQFC-F KXLT-F
Radio 14,600,000 19.8 .0036 KIZN-F KGEM
Hewspaper 27,200,000 36.8 .0066 KZMG-F KBOI
Outdoor 2,800,000 3.8 .0007 KARO-F KJOT-F
Cable TV 1,400,000 1.9 .0003 KCIX-F KLCI-F
$73,900,000 .0180 KIDO KQXR-F
KLTB-F KFXD-F €1/2)
HOTE: Use Newspaper and Outdoor estimates with caution.
Major Radio Station Sales Since 1990 WEATHER DATA
1991 KIi2N-F $ 650,000 Elevation: 2838
1991 KucL <730 Donated to Boise State = = --e---- Annual Precipitation: 12.0 in.
1991 KHE2-F From John Price to Citadel 1,000,000 (E) Annual Snowfall: 21.7 in,
Average Windspeed: 9.0 {HSW) TOTAL
1993 K2MG-F (Mew Plymouth) Sold to owners of KIZN-F 750,000 JAN SUL YEAR
Avg. Max. Temp: 36.5 90.5 62.6
1994  KANR (Nampa) 200,000 Avg. Min. Temp: 21.4 58.5 39.1
1994 KHEZ-F From Citadel to Sundance 550,000 Average Temp: 29.0 74.5 50.9
1995  KOXR-F (Payette) Sold to KGEM, KJOT-F owner 450,000
Radio Revenue Breakdouwns
1996  K1DO From Sundance to Colfax 1,800,000
1996  KARO-F from Sundance to Colfax 2,000,000 Local 85% $12,200,000 (+11%)
1996 KLTB-F From Sundance to Colfax 4,200,000 National 15% 2,150,000 (+16%)
1996  KIZN-F, KZMG-F Sold to Pacific Northwest 5,000,000
1996  KIDO,KLTB-F KARD-F From Colfax to Jacor 11,000,000 Trade equals 6.3% of local. In 1995 it was 7.5%.
1996  XGEM,KJOT-F,KQXR-F Sold to American General 5,100,000
1996  KGEM,KJOT-F,KQXR-F From Amer. General to John Lynch 6,800,000
1996 KCID-F From Amer. General to John Lynch 1,200,000
NOTE: Some of these sales may not have been consumnated.
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BOSTON

1996 ARB Rank: 10 1996 Revenue: $ 194,000,000 Manager's Market Ranking (current): 3.5

1996 MSA Rank: 7 Rev per Share Point: 2,298,578 Manager’s Market Ranking {(future) : 3.7

1996 DMA Rank: & Population per Station: 107,887 (32 Duncan’'s Radio Market Grade: 1 Average

1996 Rev Rank: 9 of 174 1996 Revenue Change: +13.4% Consolidation Level: Moderate/High
Station Turnover: 32.0%

REVENUE HISTORY AND PROJECTIONS 2 92 93 94 95 96 97 98 2 00 o1

Duncan Revenue Est: 113.0 115.6 128.3 158.0 171.0 194.0

Yearly Growth Rate (91-96): 11.6% (6.0%- assigned)

Projected Revenue Estimates:

Revenue per Capita: 29.82

Yearly Growth Rate (91-96): 5.8% - assigned

Projected Revenue per Capita:
Resulting Revenue Estimate:

Revenue as % of Retail Sales: .0038

Mean % (91-96): .00448%
Resulting Revenue Estimate:

POPULATION ANO DEMOGRAPHIC ESTIMATES

Total Population (miltions): 3.79
Retail Sales (billions): 29.5
Below-the-Line Listening Shares: 1.6%
Unlisted Station Listening: 14.0%

Total Lost Listening: 1
Available Share Points: 84.
Number of Viable Stations: 20.5
Mean Share Points per Station: 4.1
Median Share Points per Station: 3.8
Rev. per Available Share Point: $2,298,578
Estimated Rev. for Mean Station: $9,424,170

Household Income: $46,402

Median Age: 34.9 years

Median Education: 12.7 years

Median Home Value: $179,800

Population Change (1995-2000): 2.6%
Retail Sales Change (1995-2000): 9.2%
Number of Class 8 or C FM's: 14

Cabte Penetration: 71% (Cablevision)
Cable Penetration: 71% (Cablevision)

.0

ow

205.6 217.8 2311 244.9  259.6

30.26 33.94 40.47 44.88 50.38

53.30 56.39 59.&66 63.12 6&6.79
206.3 218.8 232.7 24B.1 264.4

039  .0041 .0046  .0050 .0055
NM NM NM NM NM

MEAN REVENUE ESTIMATE: 205.9 218.3  231.9 246,5 262.0

2 3 % 9 9 97 98 9 00 0t
77 3.78 3.80 3.83 3.85 3.87 3.88 3.90 3.93 3.9
.0 31.0 33.2 34.2 34.7 35.5 34.5 37.3 38.3 40.4
Confidence Levels
1996 Revenue Estimates: Normal
1997-2001 Revenue Projections: Below Normal
COMMENTS
Market reports to Hungerford...WILO, WFNX-F and a few low-rated
stations do not participate so estimates were made... Retail sales
projections never work for this market...Managers predict 5 to 64
revenue increase in 1997...
Ethnic Income Age Education
Breakdowns (%) Breakdowns (%} Breakdowns (%) Levels
White 89.3 <15 15.0 12-24 21.7 Non High School
Black 5.4 15-30 16.0 25-54 53.3 Grad: 17.4
Rispanic 4.7 30-50 23.1 55+ 25.0
Other 0.6 50-75 23.9 High School Grad:
75+ 22.0 29.0

The above information is provided through the courtesy of College 1-3 years:

Market Statistics, a division of Bill Communications. 22.8
tollege &4+ years:
COMMERCE AND INDUSTRY 30.8
Important Business and Industries Fortune 500 Crpanies Forbes 500 Ceasrzanies Forbes Largest Private Companies
High Tech Digitat Equipment (77} Analog Devices Bose (277)
Fishing Raytheon (107) BayBanks Herb Chambers Cos. (441)
Financial Liberty Mutual Ins. Group Boston Edison Connell Limited Partnership (130}
Shipping/Port (139 Boston Scientific tontinental Cablevision (102)
Clothing Fleet Financial Group (166)Cabot Fidelity Investments (29)
Textiles Gillette (195) Harcourt General Globel Petroleum (50)
Publishing John Hancock Mutual Life Parametric Technology Gulf 0il (71
Printing/Paper (224) Staples Internationatl Data Group (97)
Electronics Bank of Boston (243} State Street Boston Arthur B, Little (397}
Cutlery TJX (293) Teradyne TAD Resources Int’l (141)
Stop & Shop (308> (And more...) Technical Aid (361)
wWaban (315)
(And more...)
INC 500 Canganies Erpit owment Hreakdowns
Genesis Consolidated Sves. By Industry (SIC): By Occupation:
(33
Trans Natl. Comms. (12) 1. Health Services 216,207  €11.9% Manag/Prof. 681,082 (34.7%4)
Nantucket Allserve (13) 2. Business Services 134,837 (7.4%) Tech/Sales/Admin. 662,259 (33.7%
Marketplace Information 3. Educational Services 112,688 (6.2%) Service 261,001 (12.3%)
Holdings (27) 4. Eating and Drinking Places 110,665 6.1%) Farm/Forest/Fish 13,891 € 0.7%
Crown Construction (56) 5. Engineering & Mngmnt Svcs. 90,957 (5.0%) Precision Prod. 176,531 ( 9.0%)
Cutting Edge (86) 6. Wholesale Trade-Durable Goods 72,450 (4.0%) Oper/Fabri/Labor 188,276 ( 9.6%)
Cynosure (112) 7. Food Stores 59,557 (3.3%
Seek Consulting (115) 8. Electric & Electric Equip. 52,545 (2.9%)
Network Plus (121} 9. Instruments & Related Products 52,458 (2.9%
Judith Nitsch Engineering 10. Miscellaneous Retail 51,926 (2.9%)
(172> Total Metro Employees: 1,813,900
(And many, many more...) Top 10 Total Employees: 954,290 (52.6%)
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BOSTON

Largest Local Banks

Bank of Boston (25.5 Bil)
BayBank Boston (839 Mil}
Boston Fire Cent. (1.7 Bil)
Boston Safe Deposit (8.3 Bil)
Neworid Bank (1.1 Bil)

Shaumut Bank (13.6 Bil)

South Boston Savings (2.0 Bil)
State Street Bank {16.5 Bil)
US Trust (2.0 Bil)

Lesley College (5,500)
M7 (9,628

Colleges and Universities Military Bases unemployment

Jun 79: 5.0% Jul 89: 3.9%
Harvard (15,601) Dec 82: 5.7% Jul 90: 5.6%
Boston University (24,071) Sep 83: 5.2%  Jul 91: 8.2%
Northeastern (30,515) Sep 84: 4.3%  Jul 92: 7.8%
Boston College (14,515) Aug 85: 3.3%  Jul 93: 5.8%
U of Mass-Boston (11,018} Aug 86: 3.3%  Jul 94: 5.3%
Babson College (3,040) Aug 87: 2.5% Jul 95: 5.1%
Bentley College (7,150) Aug 88: 2.7%  Jul 96: 4.0%

Total Full-Time Students: 180,360
RADIO BUSINESS INFORMATION
Heavy Agency Largest Local Source of
Radio Users Radio Accounts Regional Dollars
Hill, Holliday Boston Globe
Arnold Jordan's Furniture
Houston, Effler Mass. Lottery
Blitz Media Budweiser
Pro Media NE Telephone
Major Dailw Newspapers AM PM SUN Owner
8oston Globe 506,545 811,100 NY Times
Boston Herald 309,935 206,711 Murdoch
Best Restaurants Best Hotels Best Golf Courses
Anthony’s Pier
Durgin Park Four Seasons The Country Club
COMPETITIVE MEDIA Legal Seafood Ritz Carlton Salem CC
Four Seasons Boston Harbor Brookline
Major Over the Air Television Jimmies Copley Stowe Acres
Jaspers Pleasant Valley
WGBH  Boston 2 PBS Olives winchester CC
WBZ Boston 4 CBS CBS/Grp. W Row’s Wharf Bar Brae Burn
WCVB  Boston 5 ABC  Hearst (45 single Malts) Myopia Hunt Club
WHDH  Boston 7 N8C  Sunbeam Charles River CC
WFXT  Boston 25  Fox  Fox
WSBK  Boston 38 UPN  New World
WLV]  Cambridge 56 WB Tribune

WEATHER DATA

Elevation: 15

Annual Precipitation: 41.6 in.
" Annual Snowfall: 41.9 in.
Average Windspeed: 12.6 (5w)
TOTAL
JAN Ju YEAR
Avg. Max. Temp: 35.9 8i.4 58.7
Avg. Min. Temp: 22.5 65.1 43.8
Average Temp: 29.2 73.3 51.3
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BOSTON

Highest Billiay Stations Revenue for Viable Radio Entities Combined Revenue Viable Radio Stations
(Includes duopolies and combos) Revenue Share
1. WBZ () $ 22,500,000 (11.6%) 1. Westinghouse: WBZ, WBCN-F, WZLX-F, $B0,400,000 &41.4% * WBZ WBMX- £
2. WEEL (SPRTS) 20,200,000 (10.4%) WODS-F, WADZ-F, WBOS-F WRKO WSSH-F
3. WBCN-F (AOR) 18,900,000 ¢ 9.7%) 2. Amer. Radio: WEEl, WRKO, WBMX-F, 55,700,000 2B.7% WXKS-F WEGQ-F
4. WKS-F (CHR) 17,400,000 ¢ 9.0%) WAAF-F, WEGO-F WJIMN-F WAAF-F
5. WZLX-F (CL AOR) 15,200,000 ¢ 7.8%) 3. Evergreen: WXKS-AF, WJMN-F 28,100,000 14.5% WBCN-F  WBOS-F
6. WMJX-AF (SAC/AC) 13,000,000 ¢ &6.74) 4. Greater Media: WMEX, WMJX-F, 20,000,000 10.3% ** WoDS-F WKLB-F
7. WBMX-F (AC) 12,500,000 ¢ &6.4%) WKLB-F, WROR-F WHJX-F WAKS
8. WODS-F (D) 11,500,000 ¢ 5.9%) 5. WCRB-F 4,700,000 2.4% WEE] WROR-F
9. WRKOD M 10,600,000 ¢ 5.5%) &. WENX-F 2,200,000 1.1% WZLX-F WENX-F
10. WIMN-F  {(CHR) 10,200,000 ¢ 5.3%) 7. Salem: WBNW 1,600,000 0.8% WCRB-F wILD
11. WBOS-F (AOR-P) 7,900,000 ¢ 4.1%) WILD 1,600,000 0.8% WBNW (1/2)

. WEGQ-F (0-70's) 5,900,000 ¢ 3.0%) * $68.1 mil and 35.1% after Greater Media deal.
. WCRB-F  (CL} 4,700,000 ¢ 2.4%)
15. WKLB-F (C) 4,600,000 ¢ 2.4%) ** $32.3 mil and 16.6% after Westinghouse deal.
16. WOAZ-F  (J) 4,400,000 ¢ 2.3%)
17. WROR-F (AC) 2,400,000 ¢ 1.2%)
18. WFNX-F (AOR-NR) 2,200,000 ¢ 1.1%)
19, WBNW (BUS.N) 1,600,000 ¢ 0.8%)
WILD (B} 1,600,000 ¢ 0.8%)
21. WXKS (ST} 500,000 ¢ 0.3%)

ey
£

(
(
(
(
(
(
(
(
12. WAAF-F  (AOR-NR} 6,500,000 ( 3.4%)
(
(
(
(
(
(
(
(
(

Media Revenue Estimates Radio Revenue Breakdown
% of
Revenue % Retail Sales Local 71.0% $134,200,000 (+11%)
Television $472,200,000 38.4 .0119 National  29.0% 54,600,000 ¢(+1B8%)
Radio 194,000,000 18.1 .0055
Newspaper 409,000,000 38.1 0197 Trode equals 5.7% of local. In 1995 it was 6.6%.
Outdoor 40,000,000 3.7 .0011
Cable TV 18,300,000 1.7 0005
$1,073,500,000 .0307
* See Miscellaneous Comments Miscellaneous Comments
NOTE: Use Newspaper and Qutdoor estimates with caution. * Total TV revenue for DMA is estimated at $500,000,000.

Allocations were made to radio markets which surround Boston.

Major Radio Station Sales Since 1990

1991  WBOS-F From Ackerly to Granum $ 9,000,000
1992  WRCA (Mal tham) 1,300,000
1992  MZLX-F From Cook Inlet to Infinity 19,000,000 ¢E}
1992  WHDH Sold to Atlantic Radio 3,000,000
1992  WSSH-F From Noble to Granum 18,500,000
1992  wWCbdJ-F From Emmis to Greater Media 11,500,000
1993 WJMN-F From Ardman to Pyramid 22,000,000
1994 MEEI sold by Boston Celtics 4,000,000 (E)
1994  WSSH From Noble to Communicom 1,500,000
1994 WCGY-~F From Curt Gowdy to Amer Radio Syst. 12,500,000
1995  WUMN-F From Pyramid to Evergreen 35,000,000
1995  WXKS A/F From Pyramid to Evergreen 79,000,000
1995  WODS-F From CBS to Westinghouse 49,000,000 (E>
1995  WKLB-F From Fairbanks to Evergreen 34,000,000 (E>
1996  WBOS-F From Granum to Infinity 41,000,000
1996  WOAZ-F From Granum to Infinity 36,000,000
1996  WKLB-F Traded from Evergreen to Greater Media WGAY-F in Wash.DC
1996  WBCN-F From Infinity to Westinghouse 199,000,000
1996  WBOS-F From Infinity to Westinghouse 64,000,000
1996  WOAZ-F From Infinity to Westinghouse 50,000,000
1996  WZLX-F From Infinity to Westinghouse 135,000,000
1996  WAAF-F (Worcester) From Zapis to Amer. Radio 24,800,000
1996  WBNW From Back Bay to Salem 6,000,000

NOTE: Some of these sales may not have been consummated.
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BRIOGEPORT (Fairfield County)

1996 ARB Rank: 112 (Bridgeport only) 1996 Revenue: $27,700,000 Manager's Market Ranking (current): 3.7

1996 MSA Rank: 69 (Fairfield County) Rev per Share Point: $ NA Manager’s Market Ranking (future) : 3.6

1996 DMA Rank: New York DMA (#1) Population per Station: NA buncan’s Radio Market Grade: Il Average

1996 Rev Rank: 61 of 174 1996 Revenue Change: + 1.5% Consolidation Level: Moderate
Station Turnover: NA

REVENUE HISTORY AND PROJECTIONS 91 92 93 9% 95 9 97 98 99 0o 01

buncan Revenue Est: 19.1 19.4 21.3 24.5 27.3 7.7

Yearly Growth Rate (91-96): 7.9% (5.3% - assigned)

Projected Revenue Estimates: 29.2 30.7 32.3 341 35.9

Reverwe per Capita: 23.15 23.80 26.10 29.52 32.81  33.29

Yearly Growth Rate (91-96): 4.9% - assigned

Projected Revenue per Capita: 34.92  36.64 3B.43 40.31  42.29

Resulting Revenue Estimate: 29.1 30.4 31.9 33.5 35.1

Revenue as % of Retail Sales: .0021  .0020 .0021 .0024 .0026 .DO25

Mean % (91-96): .0025% (94-96 only)

Resulting Revenue Estimate: 28.5 29.3 30.3 31.3 32.5

MEAN REVEMUE ESTIMATE: 28.9 30.1 31.5 33.0 34.5

POPULATION AND DEMOGRAPHIC ESTIMATES

91 %2 93 9% 95 9% 9T 98 9% L0 01
Total Population (millions): .825 .815 .816 . 830 .832 .832  .832 .831 .831 .831 .831
Retail Sales (billions): 9.3 9.7 10.0 10.3 10.5 1.0 1.4 1.7 12.1 12.5 13.0
Below-the-Line Listening Shares: Confidence Levels
Unlisted Station Listening: NOT MEANINGFUL
Total Lost Listening: BECAUSE THE 1996 Revenue Estimates: Normal
Available Share Points: ARBITRON SHARES 1997-2001 Revenue Projections: Normal
Number of viable Stations: DO NOT REFLECT
Mean Share Points per Station: THE ENTIRE COUNTY. COMMENTS
Median Share Points per Station:
Rev. per Available Share Point: Market reports revenue to Miller, Kaplan... Managers predict 3%
Estimated Rev. for Mean Station: revenue gaih in 1997...
Household Income: $52,759
Median Age: 37.2 years Ethnic Income Age Education
Median Education: 12.5 years Breakdowns (%) Breakdowns (%) Breakdowns (%) Levels
Median Home Value: $225,100
Population Change (1995-2000): -0.1% White 81.1 <15 1.7 12-24 19.9 Non High School
Retail Sales Change (1995-2000): 20.9% Black 8.8 15-30 14.5 25-54 53.3 Grad: 19.8
Number of Class B or C FM’s: 3 Hispanic  10.1 30-50 21.0 55+ 26.8
Cable Penetration: MNA (Cablevision, ather 0.0 50-75 23.0 High School Grad:
comcast ) 75+ 29.8 27.2
The above information is provided through the courtesy of College 1-3 years:
Market Statistics, a division of Bill Communications. 21.3
COMMERCE AND INDUSTRY College 4+ years:
3.7
Important Business and Industries Fortune 590 Companies * forbes 500 Cerpmnies Forbes Larcest Private Cuaigmnies
Metal Products General Electric (7) WR Berkley Delpitte Touche Tohmatsu Int*l (17)
Clothing GTE (38) Caldor Howmet (210)
Elect. Products Xerox (41) citizens Utilities silgan (153)
Ordinance * only co. Tenneco (150) CUC International
actually Tosco (176) buracell International
located in  General Re (181) olin
greater Champion Int’l (188) oxford Health Plans
Bridgeport. American Brands (221) Pan Am Sat
Union Carbide (223} People’s Bank
Oun & Bradstreet (242) Pitney Bowes
(And More...) (And many more...)
INC 500 Comgunies Esployrent Breakcowns
Modern Media (311} By Industry (SIC): By Occupation:
Programmed Solutions (437)
1. Health Services 19,300 (10.2%) Manag/Prof. 77,154 (34.5%)
2. Business Services 13,023 (6.9%) Tech/Sales/Admin. 74,252 (33.2%)
3. Eating and Drinking Places 9,544 (5.0%) Service 26,136  (10.8%)
4. Machinery, except Electrical 7,943 (4.2%) Farm/Forest/Fish 2,298  ( 1.9%)
S. Wholesale Trade-Durable Goods 6,740 (3.5%) Precision Prod. 22,562 (10.1%)
6. Food Stores 6,653 (3.5%) Oper/Fabri/Labor 23,311 (10.4%)
7. Engineering & Management Svc, 6,444 (3.4%)
8. Transportation Equipment 6,046 (3.2%)
9. Miscellaneous Retail 5,989 (3.2%)
10. Wholesale Trade-Nondurabie Gds 5,517 (2.9%)

Total Metro Employees: 194,854
Top 10 Total Employees: 87,794 (45.1%)

DUNCAN'S RADIQ MARKET GUIDE
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Largest Local Banks

Chase Manhattan - CT (2.3 Bil)
People’s Bank (5.7 Bil)
Shawmut Conneticut (NA)

Fleet Bank (NA)

RADIO BUSINESS INFORMATION

Heavy Agency
Radio Users

Largest Local
Radio Accounts

BRIDGEPORT (Fairfield County)

Colleges and Universities

University of Bridgeport (4,278)
Sacred Heart University (4,500)

Total Full-Time Students: 7,962

Source of

Military Bases Unemployment
Jun 79:  6.0%  Jul
bec B2: 7.9% Jul
Sep 83: 6.4%  Jul
Sep 84: 5.0% Jul
Aug 85:  6.4%  Jul
Aug 86: 4.9% Jul
Aug B7: 3.8% Jul
Aug B8: 3.3% Jul

Regional Dollars

Highest Billing Stations

89:
90:
91:
92:
93:
P
95:
96:

»

[« - LN N
[o- W NV, RV, .. B3
RNNNRN;

6.24

* (For Bridgeport-Milford,

not entire county.)

Viable Radio Stations

Jay Assoc. Shawmut Bank Hartford 1. WEBE-F (AC) $6,90D,000024.9%) NOT AVAILABLE FOR THIS MARKET
Makaris SNET Boston 2. WEZN-F (SAC) 5,900,000¢21.3%)
Cronin The Wiz 3. WSTC,WKHL-F ¢-) 3,300,000¢11.9%)
Marquart Sound Playground 4. WLAD,WDAQ-F (-) 3,200,000¢11.6%)
5. WNLK,WEFX-f (-) 2,800,000¢10.1%)
6. WINE,WRKI-F (-} 2,750,000¢ 9.9%)
7. WicC (FS) 2,700,000¢ 9.7%)
Revenue for Viable Radio Entities Combined Revenue
Major Daily Newspapers AM PM SUN Owner (Includes duopolies and combos) Revenue  Share
1. Fairfield/ML: WICC, WEBE-F $9,600,000 34.7%
Conneticut Post 74,589 90,961 Thomson 2. Capstar: WSTC,WKHL-F,WINE,WNLK, 9,000,000 32.5%
Danbury News-Times 37,296 44,641 Dttaway WRKI-F, WEFX-F
3. Cox: WE2N-F 5,900,000 21.3%
4, WLAD, WDAG-F 3,200,000 11.6%

Best Restaurants

Best Motels

Best Golf Courses

Spazzis Stamford Marriott  Stanwich Club
COMPETITIVE MEDIA Pasta Nostra Danbury Hilton (Greenwich)
Ridgefield Inn Greenwich Hyatt Brooklawn (Frfld)
Major Over the Air Television Wee Burn (Qarien)
Richter Park
See New York WEATHER DATA Woodway (Darien)
See New York for an approximation.
Media Revenue Estimates
% of
Revenue % Retail Sales
Miscellaneous Comments
Television $46,700,000 30.9 0042
Radio 27,700,000 18.4 .0025 *Bridgeport is part of New York DMA. TV revenue is an
Newspaper 68,000,000 45.1 .0062 estimate of Bridgeport’s share of DMA’s total revenue.
Outdoor 8,500,000 5.6 .0008
Cable Tv NA D00 o=
$150,900,000 L0137
* See Miscellaneous Comments
NOTE: Use Newspaper and Outdoor estimates with caution.
Major Radio Station Sales Since 1990
1990  WCUM 37.5% sold $ 135,000
1990  WINE/WRKI-F Sold by Home News (cancelled) 5,500,000
1991 WCUM  (75%) 375,000
1992 WINE, WRKI-F (Oanbury) From Home News to Gary Starr 3,350,000
1992 WSTC, WaoQ-F (Stanford) Frem Chase to Subotnick 4,150,000
1992 WhJZ 200,000
1993 WAOS 450,000
1994 WINE, WRKI-F From Gary Starr to Commodore 4,000,000
1996 WEIN-F From NewCity to Cox 25,000,000
1996 WINE, WRKI-F From Commodore to Capstar

HOTE:

Some of these

sales may not have been consummated.

DUNCARS RaDIs MARKET GUIDE
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BUFFALO - NIAGARA FALLS

1996 ARB Rank: 40 1996 Revenue: $ 42,300,000 Manager’s Market Ranking (current): 3.3
1996 MSA Rank: 46 Rev per Share Point: $ 483,428 Manager’s Market Ranking (future) : 3.8
1996 DMA Rank: 39 Population per Station: 45,073 (22) puncan’s Radio Market Grade: [ Below Avg
1996 Rev Rank: 42 out of 174 1996 Revenue Change: + 6.1% Consolidation Level: High
Station Turnover: 52.0%
REVENUE HISTORY AND PROJECTIONS 9 g2 B % B 9% oy 9w ¥ 0 0
Duncan Revenue Est: 28.7 30.0 31.8 35.3 39.8 42.3
Yearly Growth Rate (91-96): B.1% (5.7% - assigned)
Projected Revenue Estimates: 44 .7 47.3 49.9 52.8 55.8
Revenue per Capita: 24.11  25.217 26,72 29.66 33.72 35.84
Yearly Growth Rate (91-96): B.3%
Projected Revenue per Capita: 3B.B1 42.03 45.53 49,30 53.40
Resulting Revenue Estimate: 45,4 48.8 52.3 56.7 61.4
Revenue as % of Retail Sales: .0035 .D034  .0036 0036 .0040  .0040
Mean % (91-96): .0039% - assigned
Resulting Revenue Estimate: 42.7 43.0 44.1 45.2 47.2
MEAN REVENUE ESTIMATE: 44.3 46.4 48.8 51.6 56.8

POPULATION AND OEMOGRAPHIC ESTIMATES

“ 92 93 9 95 % 9 9\ 9 00 0
Total Population (millions): 1.19 1.19 1.19 1.19 1.18 1.18  1.17 1.16 1.15 1.15 1.15
Retail Sales (bitlions): 8.3 B.7 8.8 9.9 10.0 10.5 10.7  11.0 1.3 11.6 12.
Below-the-Line Listening Shares: 1.2% Confidence Levels
Unlisted Station Listening: 11.3%

Total Lost Listening: 12.5% 1996 Revenue Estimates: Normal

Available Share Points: 87.5 1997-2001 Revenue Projections: Normal
Number of Viable Stations: 13.5
Mean Share Points per Station: 6.5 COMMENTS - Market reports revenue to Hungerford..,WUFO and
Median Share Points per Station: 6.4 WNUC-F do not participate so estimates Were made.,.Managers
Rev. per Available Share Point: $483,428 predict 4 to 5% revenue gain in 1997...
Estimated Rev. for Mean Station: $3,142,285
Household Inceme: $ 32,534
Median Age: 36.4 years Ethnic Income Age Education
Median Education: 12.4 years Breakdowns (%) Breakdowns (%) Breakdowns (%) Levels
Median Home Value: $ 71,900
Population Change (1995-2000): -2.3% White 88.5 <15 21.9 12-24 21.0 Non High Schoot
Retail Sales Change (1995-20003: 15.3% Black 9.6 15-30 24.3 25-54 49.3 Grad: 23.7
Number of Class B or C FM's: 1] Hispanic 1.9 30-50 27.1 55+ 29.7
Revenue per AQH:  $23,596 Other 0.0 50-75 18.4 High School Grad:
Cable Penetration: 72% (TCI, Adelphia) 75+ 8.3 32.7

The above infol
Market Statist

COMMERCE AND [NDUSTRY

Important Business and Industries Fortune %00 Compunics

College 1-3 years:
24.8

rmation is provided through the courtesy of
ics, a division of Bill Communications.

College 4+ years:
18.8

Forbes 500 Cpspanies Forbizs Larasct Private Comounnies

Iron and Steel

Chemicals

Fabricated Metals

Food Products

Optical Instruments
Carbon/Graphite Products

INC 500 Canginies Emplovment Breakdowns
UCAEL (160) By Industry (SiC):
voice Technologies Group (401)
Oneida Sales & Svcs. (4BB) 1.
2.
3.
4.
5.
6.

Health Services

Eating and Drinking Places
Business Services

Food Stores

Machinery, Except Electric
Wholesale Trade-Durable Goods
7. Miscellaneous Retail

B. Special Trade Contractors

9. Engineering & Mngmnt Svc¢s.
10. social Services

Total Metro Employees:
Top 10 Total Employees:

WWW american

First Empire State Delaware Horth Companies (256)

Varity Rich Products (159)
By Occupation:

58,796 (12.8%) Manag/Prof. 140,290 (25.9%)
33,968 (7.4%) Tech/sales/Admin. 177,509 (32.7%)
23,384 (5.1%) Service 79,625 (14.6%)
19,807 (4.3%) Farm/Forest/Fish 5,019 (¢ 1.0%)
19,641 (4.3%) Precision Prod. 59,470 (10.9%)
17,426 (3.8%) Oper/Fabri/Labor 80,773 (14.9%)
13,905 (3.0%

13,415 (2.9%)

12,663 (2.8%)

12,474 (2.7%)
457,984
225,479 (49.2%)

Copyright 1997
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BUFFALD - NIAGARA FALLS

Largest Local Banks Colleges and Universities Military Bases
Fleet Bank (NA) SUNY-Buffalo (24,678}

Key Bank (NA) Canisuis (4,693

M & T Bank (8.0 Bil) Daemen College (1,962)

Marine Midland (16.1 Bil) Medaille College (1,105

Niagara uUniv. (3,065)
SUNY College @ Buffalo (12,142}

Total Full-Time Students: 50,735
RADIO BUSINESS INFORMAYION

Heavy Agency Largest Local Source of

Radio Users Radio Accounts Rezional Dollars

Schutter & Co. New York Lottery

C.E.A. Tops Supermarkets

Promotional Edge Valu Home Centers

Dixon, Schwable Kaufmann’s

Major Daily Newspupers AN PH SUN Quner

Buffalo News 296,820 (AD) 369,727 Berkshire Hathaway
Best Restaurants
Rue Franklin

COMPETITIVE MEDIA Chef
Salvatores

Major Over the Air Television Harber River Cafe

WGRZ Buffalo 2 NBC  Argyle
WIVB  Buffalo 4 CBS LIN
WKBW  Buffalo 7 ABC  Granite
WNED  Buffalo 17 PBS

WNEQ@ Buffalo 23 PBS

WUtV Buffalo 29 Fox  Act 111
WNYB  Buffalo 49

WEATHER DATA

Elevation:

Annual Precipitation:
Annual Snowfall:
Average Windspeed:

Unemployment

Dec 82: 12.9% Jul 90: 4.7%
sep 83:  10.4%  Jul 91: 6.3%
Sep 84: 9.8% Jul 92: 7.9%
Aug 85: 6.7%  Jul 93: 7.0%
Aug 86: 7.0%  Jul 94: 6.3%
Aug 87: 5.2% Jul 95: 5.5%
Aug 88: 4.8%  Jul 96: 5.7%
Jul 89: 5.8%

Best Hotels

Avg. Max. Temp: 29.8
Avg. Min. Temp: 17.6

Average Temp:

[HHCAR"E RARID MARKET GUIDE
Copyright 1997
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Hyatt
Marriott
Radisson
Hilton
705
35.2 in.
88.6 in.
12.3 (W
JaNuL
79.5
60.7
23.7 70.1

Best Golf Courses

Sheridan Park
Buffalo CC
trag Burn
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BUFFALD - MIAGARA FALLS

Hizhest Billire Stations Revenue for Viable Radio Entities Combined Revenue Viable Radio Stations
(Includes duopolies and combos) Revenue  Share
1. WBEN (T/FS) $ 6,700,000 ¢15.8%) 1. Sinclair Tv: WWKB, WMJQ-F, WKSE-F, $14,400,000 34.0% WYRK-F wMJQ-F
2. WYRK-F (C) 4,700,000 (11.1%) WBEN WBEN WBLK-F
3. WGRF-F (ADR/CL)Y 4,300,000 (10.2%) 2. Amer. Radio: WECK, WBLK-F, WJYE-f, 12,840,000 30.4% WKSE- F WECK
4. WHTT-AF (0} 4,200,000 ( 9.9%) WSJ4Z-F, WYRK-F HGRF-F WGR
5. WJYE-F ({S5AC) 4,100,000 ¢ 9.7%) 3. Mercury: WHTT-AF, WGRF-F, WECG-F 11,500,000 27.2% WHTT-F WSJZ-F
6. WKSE-F (CHR) 4,000,000 { 9.5%) 4. WGR, WWWS (SMA to Sinclair) 1,900,000 4.5% WEDG-F WWKB
7. WMJQ-F  (AC) 3,700,000 ¢ B.7%) 5. WNUC-F 800,000 1.9% WIYE-F WNUC-F (1/2)
8. WEOG-F (ADR-NR) 3,000,000 ¢ 7.1%)
9. WBLK-F (B} 2,200,000 ¢ 5.2%)
10. WGR (1) 1,970,000 { 4.7%)
1. WS42-F (4 1,460,000 ¢ 3.5%)
12. WNUC-F (C) 800,000 ¢ 1.9%)
13. WECK (ST) 380,000 ¢ 0.9%)
14. WUFO (B) 250,000 ¢ 0.6%)
Hedia Revenue Estimates Radio Revenue Breakdowns
% of
Revenue % Retail Sales Local 83%  $34,100,000 (+8%)
National 17% 7,000,000 ¢-6%)

Television $111,300,000 42.2 .0106
Radio 42,300,000 16.1 L0040 Trade equals 9.2% of local. In 1995 it was 8.8%.
Newspaper 95,000,000 36.1 .0090
Outdoor 9,100,000 3.5 -0009
Cable TV 5,800,000 2.2 .0006

$263,500,000 .0251

NOTE: Use Newspaper and Dutdoor estimates with caution.

Major Radio Station Sales Since 1990

1990  WECK/WJYE-F Sold to Ralph Guild $ MMM
1993 WXBX, WUFX-F From Metroplex to Clear Chamnel 6,000,000 (E)
1993 WBEN, WMJO-F From Algonquin to Keymarket 10,000,000
1993 WBUF-F From Lincoln to Pyramid 4,000,000
1993  WWKB, WKSE-F fFrom Price to Keymarket 5,000,000
1994 WWWS, WUFX-F From Metroplex to Rich 4,700,000
1994  WECK, WJYE-F From EBE to Amer. Radio Syst. 9,900,000
1995  WGRF-F, WUFX-F From Rick to Mercury 12,450,000
1995  WBEN, WWKB,

WHJO-F, WKSE-F From Keymarket to River City 24,000,000 ¢E)
1995 WHTT A/F From Pyramid to Evergreen 15,000,000 (E)
1995 WSJZ-F From Pyramid to Evergreen 8,000,000 (E)
1995  WBLK-F Sold to Amer. Radio Sys. 8,000,000 (E}
1996 WHTT A/F From Evergreen to Mercury 19,500,000
1996 WBLK-F Sold to Amer. Radio 8,000,000
1996  HWSJZ-F From Evergreen to Amer. Radio 12,500,000

1996  WBEN ,WWKB, WMJQ-F, WKSE-F  From River City to Sinclair TV

NOTE: Some of these sales may not have been consummated.

DUNCAN'S Bale pARKET GUIDE
Copyright 1997
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BURLINGTON, VT

1996 ARB Rank: 220 1996 Revenue: $8,000,000 Manager’s Market Ranking (current): 2.1
1996 MSA Rank: 205 Rev per Share Point: $100,756 Manager’s Market Ranking (future) : 3.0
1996 DMA Rank: 92 (w/Plattsburgh) Population per Station: 10,133 (12) Duncan’s Radio Market Grade: NA
1996 Rev Rank: 153 out of 174 1996 Revenue Change: +2.6% Cconsolidation Level: Low

Station Turnover: 0%
REVENUE HISTORY AND PROJECTIONS

) 92 93 9% 95 % 9 98 99 90 0i
Duncan Revenue Est: 7.4 6.9 7.0 7.4 7.8 8.0
Yearly Growth Rate (91-96): 5.1% - assigned
Projected Revenue Estimates: 8.4 8.8 9.3 9.8 10.3
Revenue per Capita: 40.88 37.70 38.04 39.57 40.84 41.23
Yearly Growth Rate (91-96): 4.1% - assigned
Projected Revenue per Capita: 42.92 44,68 46.51 4B8.42 50.40
Resulting Revenue Estimate: 8.4 8.8 9.3 9.8 10.3
Revenue as % of Retail Sales: 0046  .00417 .0041 L0040 .0043 .0043
Mean % (91-96): .00428%
Resulting Revenue Estimate: 8.3 8.5 9.0 9.0 9.8

MEAN REVENUE ESTIMATE: _8.3 8.7 9.2 9.5 10.1

POPULATION AMD DEMOGRAPHIC ESTIMATES !
9

%2 93 % % 9% 97 s8 ¥ W 0
Total Population (millions): .181 .183 184 .187 191 194 .196 .198 .200 .203 .205 i
Retail Sales (billions): 1.60 1.68 1.70 1.85 1.83 1.88 1.94 1.99 2.1 2.1 2.3 i
Below-the-Line Listening Shares: 1.0% Confidence Levels
Unlisted Station Listening: 19.6%

Total Lost Listening: 20.6% 1996 Revenue Estimates: Much below normal

Available Share Points: 79.4 1997-2001 Revenue Projections: Much below normal
Number of Viable Stations: 8.5 .
Mean Share Points per Station: 9.3 COMMENTS
Median share Points per Station: 6.7
Rev. per Available Share Point: $ 100,756 5

Estimated Rev. for Mean Station: $ 937,027

Household Income: $37,247

Median Age: 32.1 years

Population Change (1995-2000): 6.3%
Retail Sales Change (1995-2000): 12.7%
Number of B or C FM Stations: 4
Unemployment (July 1996): 2.8%

Cable Penetration: 61% (Adelphia)

COMMERCE AND_INDUSTRY
Important Business and Industries

Viable Radio Stations
WIZN-F WKOL-F
WEZF-F WVMT
Maior Daily Newsoapsrs AM PM SUN Ouner WXXX~-F WKDR
Burtington Free Press 54,911 69,731 Gannett WCPV-F wioY (1/2)
COMPETITIVE MEDIA HOKO-F
Major Over the Air Television
WCAX Burlington 3 CBs
WPTZ Plattsburgh 5 NBC Heritage
WYNY Burlington 22 ABC Citadel {(Lombardo)
WETK Burlington 33 PBS

Media Revenue Estimates % of Highest Billing Stations
Revenue % Retail Sales

Television 1. WIZN-F (AOR) $1,900,000 (23.8%)

Radio $8,000,000 . 0043 2. WEZF-F (SAC) 1,800,000 (22.5%}

Newspaper .

Outdoar Revenue for Viable Radio Entities Combined Revenue

Cable TV : (Includes duopolies and combos) Revenue  Share
1. Knight: WEZF-F

Some Recent Station Sales 2. Deer River: WIZN-F
3. Hall: WJOY, WKOL-F, WOKG-F

1990  WXXXF From Atlantic Ventures to Goldman $ 3,950,000 4. Goldman: WVMT, WXXX-F
5. WKDR

1992  WDOT A/F 643,000 6. WCPV-F

1993  WDOT  Sold to owners of WKDR 300,000

NOTE: Some of these sales may not have been consummated.

DUHCAN'S RADIO M AREET GLULIDE
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1996 ARB Rank: 120 1996 Revenue: $9,900,000 Manager's Market Ranking (current): 2.8
1996 MSA Rank: 122 Rev per Share Point: $237,410 Manager's Market Ranking (future) : 3.0
1996 DMA Rank: Cleveland DMA Population per Station: 33,600 (10} Duncan’s Radio Market Grade: [II Average
1996 Rev Rank: 136 of 174 1996 Revenue Change: +5.3% Consolidation Leve!: Low
Station Turnover: 0.0%
REVENUE HISTORY AND PROJECTIONS 91 92 93 9 95 96 97 98 9 00 01
Duncan Revenue Est: 7.9 8.0 8.2 8.8 9.4 9.9
Yearly Growth Rate (91-96): &4.6%4
Projected Revenue Estimates: 10.4 10.8 11.3 1.9 12.4
Revenue per Capita: 20.00 20.05 20.40 21.84 23.21 24.32
Yearly Growth Rate (91-96): &4.0%
Projected Revenue per Capita: 25.29 26.30 27.36 28.45 29.59
Resulting Revenue Estimate: 10.3 10.8 1.2 1.7 12.2
Revenue as % of Retail Sales: .0028 .0027  .0024 .0023 .0022 .0023
Mean % (91-96): .0023% (93-96 only)
Resul ting Revenue Estimate: 10.4 10.6 11.0 11.5 12.2
MEAN REVENUE ESTIMATE: 10.4 10.7 11.2 1.7 12.3
POPULATION AND OEMOGRAPHIC ESTIMATES
91 92 &8 o 95 9% 97 e 99 00 01
Total Population (millions): .399 .399 .402 .403 .405 407 408 410 RN 412 AT
Retail Sales (billions): 2.8 3.0 3.4 3.9 4.2 4.4 4.5 4.6 4.8 5.0 5.3
Below-the-Line Listening Shares: 46.0% NOTE: WOXK-F is Confidence Levels
Unlisted Station Listening: 12.3% treated as an
Total Lost Listening: 58.3% M“above-the-line" 1996 Revenue Estimates: Normal
Available share Points: 41.7 stations for these 1997-2001 Revenue Projections: Normal
Number of Viable Stations: § calculations.
Mean Share Points per Station: 8.3 COMMENTS -- Managers predict 4 to 5% revenue gain in 1997...
Median Share Points per Station: 8.5
Rev. per Available Share Point: $237,410
Estimated Rev. for Mean Station: $1,970,503
Household Income: $30,382
Median Age: 36.6 years Ethnic Encome Age Education
Median €ducation: 12.4 years Breakdowns (%) Breakdowns (%) Breakdowns (%) Levels
Median Home Value: $47,100
Population Change (1995-2000}: 1.7% White 3.4 <15 27.3 12-24 20.9 Non High School
Retail Sales Change (1995-2000): 21.5% Black 5.9 15-30 30.0 25-54 50.6 Grad: 32.9
Number of Class B or C FM's: 4 Hispanic 0.7 30-50 29.8 55+ 28.5 High School Grad:
Unemployment {July 1996): 5.0% Other 0.0 50-75 10.1 45.0
Cable Penetration: NA (Time Warner) 75+ 2.8 College 1-3 years:
The above information is provided through the courtesy of 1.1
Market Statistics, a division of Bill Communications. Ccollege &4+ years:
COMMERCE ANO [NDUSTRY 1.0
Important Business and Industries Highest Billing Statjons
Steel 1. WHBC (FS) $2,400,000 (24.2%)
Appliances 2. WHBC-F (AC) 2,100,000 (21.2%) NOTE: WOXK-F takes over
Engines 3. WZKL-F (0) 1,750,000 (17.7%) $1,000,000 out of canton.
Ball and Roller Bearings 4. WROK-F  (AQR) 1,350,000 (13.6%) See Youngstown for that
Ceramic Tiles 5. WTIOF-F (REL) 740,000 ( 7.5%) station’s listing.
6. WPGY (sT) 100,000 ¢ 1.D%)
Ma or Dailwv Newspapers AM PM SUN Ouner
Canton Repository 61,842 80,346 Thomson
COMPETITIVE MEDIA Revenue for Viable Radio Entities Combined Revenue
Major Qver the Air Television (Includes duopolies and combos) Revenue  Share
1. WHBC-AF $ 4,500,000 45.5%
WOLI Canton 17 Trinity 2. WOPN, WZKL-F 1,850,000 18.7%
WOAC  canton &7 Whitehead 3. Sabrecom: WRQK-F 1,350,000 13.6%
Others - See Cleveland & Akron 4. WOXK-F NA NA
Viable Radio Stations
Media Revenue Estimates % of WHBC WROK-F
Revenue % Retail Sales WOXK-F WZKL-F
WHBC-F
Television $20,700,000 33.0 L0047 Miscellaneous Comments
Radio 9,900,000 15.8 .0023 * Split DMA with Cleveland and Akron. TV revenue is estimate of
Newspaper 29,000,000 46.2 0066 Canton’s share. Total TV revenue for DMA is estimated at
outdoor 3,200,000 5.1 .0007 $213,000,000.
Cable TV NA -e- “ee-
462,800,000 L0143
* See Miscellaneous Comments
NOTE: Use Newspaper and Outdoor estimates with caution.

Some Recent Station Sales

CANTON

1995  WINW, WROK-F Sold to Sabrecom $5,000,000
1996  WPGY (1520) Sold by Sabrecom 75,000
NOTE: Some of these sales may not have been consummated.

DUNCAN'S RADIO MARKET GUIDE

Copyright 1997
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CAPE COD, MA

1996 ARB Rank: 182 1996 Revenue: $11,000,000 Manager's Market Ranking (current): 2.5
1995 MSA Rank: NA Rev per Share Point: $147,453 Manager'’s Market Ranking (future) : 3.0
1996 DMA Rank: Boston DMA (#6) Population per Station: 14,250 (12) Duncan’s Radio Market Grade: NA
1996 Rev Rank: 126 of 174 1996 Revenue Change: +4.8% Consolidation Level: Low
Station Turnover: 21.0%
REVENUE HISTORY AND PROJECTIONS 91 92 93 9% 95 % 97 % 29 it} il
Duncan Revenue Est: 8.3 8.7 9.1 9.9 10.5 1.0
Yearly Growth Rate (91-96): 5.8%
Projected Revenue Estimates: 11.6 12.3 13.0 13.8 14.6
Revenue per Capita: 39.71  41.43  43.13 46,70 4B.B3  50.46
Yearly Growth Rate (91-96): 4.9%
Projected Revenue per Capita: 52.93 55.53 58.25 61.10 64.10
Resulting Revenue Estimate: 1.7 12.4 13.2 14,2 15.0
Revenue as % of Retail Sales: L0031 ,0031 L0032 .0032 ,0033  ,0033
Mean % (91-96): .0032%
Resulting Revenue Estimate: NM 11.3 11.5 11.8 12.7
MEAN REVENUE ESTIMATE: 11.6 2.0 12.6 13.3 13.9
POPULATION AND DEMOGRAPHIC ESTIMATES
91 g2 93 % 95 9% 9T %8 % 0 0
Total Population (millions}: .209 .210 21 212 .215 .218 .221 223 .227 .232 .234
Retail Sales (billions): 2.7 2.8 3.0 3.1 3.2 3.3 3.4 3.5 3.6 3.7 3.8
Below-the-Line Listening Shares: 15.6% Confidence Levels
Unlisted Station Listening: 9.8%
Total Lost Listening: 25.4% 1996 Revenue Estimates: Below Normal
Available Share Points: 74.6 1997-2001 Revenue Projections: Below Normal
Number of Viable Stations: 9.5
Mean Share Points per Station: 7.9 COMMENTS
Median Share Points per Station: 7.8
Rev. per Available Share Point: $147,453
Estimated Rev. for Mean Station: $1,164,879
Household Income: $35,567
Median Age: 40.8 years
Population Change (1995-2000): 8.0%
Retail Sales Change (1995-2000): 15.0%
Number of B or C FM Stations: 7
unemployment (July 1996): N/A
COMMERCE AND INDUSTRY Viable Radio Stations Highest Billing Stations
Important Business and Industries INC 500 COMPANIES 1. WQRC-F (SAC) $2,000,000 (18.2%)
EXCEL (190) WaRC-F WRZE-F
Major Dailv Newspapwers AM PM SUN Owner WPXC-F WKPE-F
Cape Cod Times 50,994 62,493 Ottaway Wcob-F WCIB-F
WFCC-F WOCN-F
COMPETITIVE MEDIA WXTK-F WMVY-F (1/2)
Major Over the Air Television
See Boston
Media Revenue E:i1gmies % of
Revenue % Retail Sales
Revenue for Viable Radio Entities Combined Revenue
Television $15,600,000 .0047 (Includes duopolies and combos) Revenue  Share
Radio 11,000,000 .0033 1. WCIB-F, WPXC-F, WRZE-F
Newspaper 2. Sandab: WQRC-F
Qutdoor 3. HWCOD-F, WXTK-F
Cable TV 4, WCRB in Boston: WFCC-F
*See Miscellaneous Comments 5. Comm. Prop.: WMVY-F
6. Roth: WKPE A/F
7. WOCN-F

Some Recent Station Sales

1990  wWCIB-F From Justice to Ardman $2,500,000
1990 WOCB A/F Sold to US Media 2,470,000
1991  WOCB AF  Sold out of Bankruptcy 902,000
1991 WORC-F Sold to Steve Seymour 2,600,000 (E}
1991 WFAL-F 425,000
1992 WNTX-F sold out of receivership 500,000 (A
owners of WPCX-F

1992  WFcC-F 579,000
1993 WFXR-F sold to Taylor 440,000
1996  WFCC-F 1,190,000
1996  WUNX-F, WUNZ-F, Wcop-F 3,100,000
NOTE: Some of these sales may not have been consummated.

CLHCAR'S RADIC MAREZT GUIDE
Copyright 1997

Miscellaneous Comments

+This market is part of Boston DMA. TV revenue is estimate of

Cape Cod’s share. Total TV revenue for DMA is estimated at

$500,000,000_

www.americanradiohistorv.com
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CEDAR RAPIDS

1996 ARB Rank: 197 1996 Revenue: $11,800,000 Manager!s Market Ranking (current): 3.5
1996 MsA Rank: 211 Rev per Share Point: $149,367 Manager’s Market Ranking (future)} : 4.0
1996 DMA Rank: 87 (W/Waterloo & Population per Station: 14,860 (10) Duncan’s Radio Market Grade: NA
1996 Rev Rank: 121 of 174 Dubuque) 1996 Revenue Change: +12.1% Consol idation Level: Righ

Station Turnover: 25.0%
REVENUE HISTORY AND PROJECTIONS

1 ez 93 % 95 9% T %8 & 0 O
Duncan Revenue Est: 7.9 8.0 8.5 9.3 i0.5 11.8
Yearly Growth Rate (91-96): 5.6% - assigned
Projected Revenue Estimates: 12.5 3.1 13.9 14.7 15.5
Revenue per Capita: 46.20 46.20 48.57 52.25 58.33 64.83
Yearly Growth Rate (91-96): 5.0% - assigned
Projected Revenuc per Capita: 68.07 71.47 75.04 78.80 B2.74
Resulting Revenue Estimate: 12.5 13.2 14.0 14.9 15.8
Revenue as % of Retail sales: L0053  .0048 .DO46  .0047  .0050  .0054
Mean % (91-96):  ,0050%
Resulting Revenue Estimate: NM 12.5 13.0 13.5 14.5

MEAN REVENUE ESTIMATE: 12.5 12.9 13.5 14.4 15.3

POPULATION AND DEMOGRAPHIC ESTIMATES

N 92 5B %4 95 9 97 98 99 00 o
Total Population (millions): 7 173 AT5 .178 .1B0 .182  .184 .185 .187 .189 91
Retail Sales (billions): 1.50 1.66 1.86 2.0 2.1 2.2 2.3 2.5 2.6 2.7 2.9
Belou-the-Line Listening Shares:  11.8% Confidence Levels
Unlisted Station Listening: 9.2%

Total Lost Listening: 21.0% 1996 Revenue Estimates: Normal
Available Share Points: 79.0 1997-2001 Revenue Projections: Normal
Number of Viable Stations: 8
Mean Share Points per Station: 9.9 COMMENTS - Managers predict 5 to 74 revenue growth in 1997...
Median Share Points per Station: 9.6
Rev. per Available Share Point: §$ 149,367
Estimated Rev. for Mean $tation: $1,478,733 Ethnic Income Age Education
Breakdowns (%) Breakdowns (%) Breakdowns (%) Levels

Household Income: $37,637
Median Age: 34.7 years White 97.3 <15 22.4 12-24 22.5 Non High School
Median Education: 12.6 years Black 1.7 15-30 29.2 25-54 52.8 Grad: 22.4
Median Home Value: $73,400 Hispanic 0.9 30-50 31.9 55+ 24,7
Population Change (1995-2000): 5.1% Other 0.1 50-75 12.9 High School Grad:
Retail Sales Change (1995-2000): 26.0% 75+ 3.6

Number of Class B or C FM’s: 6
Unemployment (July 1996): 2.3%
Cable Penetration: 59% (Cox)

COMMERCE AND [NDUSTRY

Important Business and Industries
Food products

Radio Elect.

Agribusiness

INC 500 Companies

Major Dailw Newspapers AM PH SUN Owner
Cedar Rapids Gazette 70,893 84,707
COMPETITIVE MEDIA
Malor Over the Air Television
KGAN Cedar Rapids 2 CBS Guy Gannett
KWL Waterloo 7 NBC AFLAC
KCRG Cedar Rapids 9 ABC C.R. Gazette
KIIN lowa City 12 PBS
KFXA Cedar Rapids 28 Fox
KRIN Waterloo 32 PBS
KFXB Dubugque 40 Fox
Media Reverwe Estimates % of

Revenue % Retail Sales
Television $15,600,000 34.4 .0071
Radio 11,800,000 26.0 0054
Newspaper 16,200,000 35.8 .0074
outdoor 1,700,000 3.8 .0008
Cable TV NA --- me=e--

$45,300,000 .0207

*se¢ Miscellaneous Comments

NOTE: Use Newspaper and Qutdoor estimates with caution.
Some Recent Station Sales
1994  KQCR-F Sold to KRNA-F owner $2,000,000
1994 KIOF-F sold to KHAK owner 345,000
1995  WMT A/F  Sold to Palmer 14,000,000
1996 WNT From Palmer to Jacor 12,000,000
1996  WMT-F From Palmer to Jacor 7,000,000
WOTE: $ome of these sales may not have been consumated.

The above information is provided through the courtesy of
Market Statistics, a division of Bill Communications.

College 1-3 years:
17.4
College 4+ years:
16.7

Buffalo, Cody & Assoc. (26)

Highest Billing Stations Viable Radio Stations

1. WMT (FS)  $3,230,000 (27.1%)  KHAK-F KKRQ-F
2. KHAK-F (C) 2,900,000 (24.4%)  WMT KXMY-F
3. WMT -F (AC) 1,800,000 €15.1%) WMT-F KMRY (1/2)
4. KRNA-F CAOR) 1,300,000 (10.9%)  KRNA-F KCRG (1/2)
5. KDAT-F (AC) 800,000 ¢ 6.7%) KDAT-F
KKRa-F (CL AOR} 800,000 { 6.72)
7. KXMX-F (C) 450,000 ¢ 3.8%)
8. KCRG  (T) 250,000 ¢ 2.1%)
9. KMRY  (S5T) 220,000 ¢ 1.8%)
10. KTOF  (REL) 150,000 ¢ 1.3%)
Revenue for Viable Radio Entities Combined Reverue
(Includes duopolies and combos) Revenue Share
1, Jacor: WMT A/F $ 5,030,000 42.3%
2. KHAK-F, KDAT-F, KTOF 3,850,000 32.4%
3. KRNA-F, KXMX-F 1,750,000 14.7%
4, T, Ingstad: KKRQ-F 800,000 6.7%
5. KCRG 250,000 2.1%
6. KMRY 220,000 1.8%

Migcellaneous Comments

*Split DMA with Waterloo and Dubuque. TV revenue is estimate of
Cedar Rapids’ share. Total TV revenue for OMA is estimated
at $39,000,000.

NO WEATHER DATA AVAILABLE
See Des Moines for an approximation.

1D

LHANCAR 'S RAIFO MARKET (i
Copyright 1997
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CHARLESTON, sC

1996 ARB Rank: 91 19956 Revenwue: $15,300,000 Manager’s Market Ranking (current): 2.2
1996 MSA Renk: 98 Rev per Share Point: $170,379 Manager's Market Ranking (future) : 3.2
1996 DMA Rank: 108 Population per Station: 17,238 (24) Duncan’s Radio Market Grade: 111 Below Avg
1996 Rev Rank: 94 of 174 1996 Revenue Change: +6.3% Consol idation Level: Low/Moderate
Station Turnover: 47.0%
REVENUE HISTORY AND PROJECTIONS
IR S SRR TR S N N R, S ' A i
Duncan Revenue Est: 12.0 1.7 12.3 13.4 14.4 15.3
Yearly Growth Rate (91-95): 5.3% - assigned
Projected Revenue Estimates: 16.1 17.0 7.9 18.8 19.8
Revenue per Capita: 22.90 21.99 22.74 25.72 27.69 29.75
Yearly Growth Rate (91-96): 5.4% - assigned
Projected Revenue per Capita: 31.36 33.05 34.83 36.72 38.70
Resulting Revenue Estimate: 16.0 16.8 17.7 18.6 19.7
Revenue as % of Retail Sales: .0033 ,0032 .0030 .0031 ,0033 .0033
Mean % (91-96): .0032%
Resulting Revenue Estimate: 15.5 16.0 16.6 17.3 17.9

MEAN REVENUE ESTIMATE: 15.9 16.6 17.4 18.2 19.1

POPULATION AND DEMOGRAPHIC ESTIMATES

| 92 93 2 2% 26 97 98 29 a o
Total Population (millions): 524 .532 .541 .521 .515 .513  .511 .509 .508 .507 .508
Retail Sales (billions): 3.6 3.7 4.1 4.3 4.5 4.6 4.8 5.0 5.2 5.4 5.6
Below-the-Line Listening Shares: 1.0% confidince Levalo
Unlisted Station Listening: 9.2%
Total Lost Listening: 10.2% 1996 Revenue Estimates: Below Normal
Available Share Points: 89.8% 1997-2001 Revenue Projections: Below Normal
Number of Viable Stations: 15.0
Mean Share Points per Station: 6.0 COMMENTS - Charleston does not report revenue to any accountant...
Median Share Points per Station: 4.5 Managers predict 5 to &% revenue increase in 1997...

Rev. per Availabte Share Point: $170,379
Estimated Rev. for Mean Station: $1,022,271

Household Income: $ 32,346

Median Age: 31.0 years Ethnic Income Age Education
Median Education: 12.4 years Breakdowns (%} Breakdowns_{%) Breakdowns (%} Levels
Median Home Value: $72,200
Population Change (1995-2000): -1.5% White 70.0 <15 20.1 12-24 25.8 Nen High School
Retail Sales Change (1995-2000): 19.8% Black 28.4 15-30 26.0 25-54 55.1 Grad: 24.3
Number of Class B or C FM/s: 11 Hispanic 1.4 30-50 28.8 55+ 19.1
Cable Penetration: &1% (Storer) Other 0.2 50-75 17.8 High School Grad:
75+ 7.3 29.5
The above information is provided through the courtesy of College 1-3 years:
Market Statistics, a division of Bill Communicaticns. 27.3
COMMERCE AMD TNDUSTRY College 4+ years:
18.9
Important Business and Industries Fortune 500 Carpanies Forbes 500 Companies Forbes Largest Private Companies
Textiles
Machinery
Military
Gum and Wood Chemicals
INC 500 Companies Erpl avaent Breakdowns
By Industry (SIC): By Occupation:
1. Eating and Drinking Places 16,315  (10.6%) Manag/Prof. 54,235 (24.5%)
2. Health Services 15,975  (10.4%) Tech/Sales/Admin. 67,910 (30.8%)
3. Business Services 8,121 (5.3%) Service 31,009 (14.0%)
4. special Trade Contractors 8,035 (5.2%) Farm/Forest/Fish 3,162 ( 1.5%)
5. Food Stores 6,770 (4. 4%) Precision Prod. 33,41 (15.1%)
6. Automotive Dealers 4,932 (3.2%) Oper/Fabri/Labor 31,192 (14.1%)
7. wholesale Trade-Durable Goods 4,664 (3.0%)
8. General Merchandise Stores 4,475 (2.9%)
9. Miscel laneous Retail 4,404 (2.9%)
10. General Contractors 4,141 2.7%)

Total Metro Employees: 153,953
Top 10 Total Employees: 77,832 (50.6%)

PANCAN'S BADIO MAREET GLNDE
Copyright 1997
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CHARLESTON, SC

Largest Local Banks Colleges and Universities Military Bases Unempl oyment
First Federal Svgs (950 Mil) The Citadel (3,670) charleston AFB (10,506 Jun 79: 5.9% Jul 89:
Nations Bank (RA) Charleston Southern Univ. (1,999) Charlstn Coast Guard Base (?) Dec 82: 8.1% Jul 90:
South Carolina National (6.4 Bil) Medical University of SC (2,219) charleston Naval Station Sep 83: 8.4% Jul 91:
SouthTrust of Charleston (243 Mil)Charlest. So. Univ. (2,158} (57,000 . Aug 84: 12.0% Jul 92:
College of Charleston (7,726} charleston Naval Shipyard Aug 85: 4.4% Jul 93:
Trident College (9,500) (11,903) Aug 86: 4.7% Jul 94:
Charleston Weapon Station (?) Aug 87: 3.6%4 Jul 95:
RADIO BUSINESS INFORMATION Total Full-Time Students: 15,591 Aug 88: 4.1% Jul 96:
Heavy Agency Largest Local Source of Highest Billing Stations
Radio Users Radio Accounts Regional Dollars . WEZL-F {C) $ 2,800,000 (18.3%) Viable Radio Stations
. WAVF-F (ADR) 2,000,000 (13.1%) WWWZ - F WSSX-F
Atlanta . WWWZ-F (B) 1,900,000 (12.4%) WEZL-F WMGL-F
Charlotte . WTMA-AA(N/T) 1,600,000 (10.5%) WAVF-F WPAL-AF
Columbia WBUB-F ¢(c) 1,400,000 ¢ 9.2%) WTMA WXTC-F

8.5%) WYBB-F WRFO-F
6.5%) WBUE-F WWBZ-F
6.0%) WXLY-F

. WSSX-F {CHR} 1,300,000 (
. WSUY-F {SAC) 1,000,000 ¢
. WALY-F {0) 920,000 ¢
. WYBB-F (CL AOR)550,000 ¢ 3.6%)
10. WMGL-F (B/AC) 540,000 ¢ 3.5%)
11. WPAL-AF(B) 500,000 ¢ 3.3%)
<
¢
(
¢

O 0o~ Oy =

12. WIZK-F (J) 350,000 ¢ 2.3%)

13. WSSP-F (ST) 325,000 ¢ 2.1%)

14. WWBZ-FF(B) 200,000 ( 1.3%)

15. WRFQ-F (0) 100,000 ¢ 0.7%)
Major Daily Newspapers A PM SUN Owner

Charleston Post & Courier 111,219 126,928 Eve. Post Publ.
Revenue for Viable Radio Entities Combined Revenue
COMPETITIVE MEDIA (Includes duopolies and combos) Revenue  Share
Major Over the Air Television 1. Wicks: WTMA, WTMZ, WWWZ-F, $6,340,000 40.9%
WCBD  Charleston 2 ABC Media General WSUY-F, WMGL-F, WSSX-F
WCIV  Charleston 4  NBC Allbritton 2. Jacor: WEZL-F, WXLY-F 3,720,000 24.0%
WCSC  Charleston 5 BS Jetf-Pilot 3. Sconnix (Dudley): WBUB-F, WJZK-F, 2,100,000 13.5%
WITV  Charleston 7 pBS WXTC, WSSP-F
WTAT  Charleston 24  Fox, UPN act 111 4. WAVF-F 2,000,000 12.9%
WCTP  Charleston 36 B 5. L.M.: WYBB-F 550,000 3.5%
6. WPAL-AF 500,000 3.2%
Media Reverwie Estimates % of 7. WWBZ-FF 200,000 1.3%
Revenue % Retail Sales 8. WRFQ-F 100,000 0.6%
Television $36,400,000 39.8 .0079
Radio 15,300,000 16.7 .0033 Best Restaurants Best Hotels Best Golf Courses
Newspaper 34,400,000 37.6 . 0075 Omni-Charleston Wild Dunes (Links)
Outdoor 3,500,000 3.8 .0008 Place Seabrook
Cable TV 1,800,000 2.0 . 0004 Vendue Inn Kiawah Island
$91,400,000 0199 Mills House {Ocean Course)
NOTE: Use Newspaper and Cutdoor estimates with caution. Lodge Alley
Middletown Inn
Major Radio Station Sales Since 1990 Planters Inn
1990  wolZ/WKaB-F (St. George) Sold to Buddy Barton $ 1,500,000
1990  WKCN/WDX2-F Sold by caravelle . 2,000,000 WEATHER DATA
1990 WSUY-F 51% sold 500,000 Elevation: 40
1990  WEZL-F From John Price to Apofllo 8,100,000 Annual Precipitation: 48.8 in.
Annual Snowfall: 0.3 in,
1991 wiYo-f {CARCELLED) 830,000 Average Windspeed: 8.8 (MNE) TOTAL
1991 4alZ,WKOB-F 1,200,000 JAN JUL YEAR
1991 WMGL-F 400,000 Avg. Max. Temp: 59.8 89.1 75.4
Avg. Min. Temp: 37.3 71.2 54.0
1992  WMGL-F  {Ravenal) 400,000 Average Temp: 48,6 80.2 64.7
1992 WWO, WDX2-F Sold out of receivership 900,000
1992 WoXz-F Sold to owners of WTMA/WSUY-F 900,000
1993 WSSX-F + WDXZ-F Frequencies swapped between 400,000 to Faircom
Faircom and Dudley
1993 WDXZ-F Then sold to Buddy Barton 850,000
1996 WIMA,WTMZ,WSUY-F,WSSX-F From Dudley to Wicks 5,750,000
1994 WWWZ-F Sold to Dudley 2,005,000
1994 WOKE 100,000
1996 WXLY-F From Bloomington to Apolle 2,250,000
1994  WSSP-F (Goose Crk) From Jones Eastern to EBE 450,000
1995  WEZL-F From Apollo to Regent 11,100,000 (E)
1995  WXLY-F From Apollo to Regent 2,500,000 ¢E)
1995 WJUK-F (Mt. Pleasant) Sold to Dudley 900,000
1995  WMGL-F, WWWZ-F From Dudley to Mayo 4,000,000
1996 WXTC-F, WSSP-F From EBE to Dudley/Sconnix 2,700,000
1996  WMGL-F, WWWZ-F From Mayo to Wicks 7,500,000
1996  WBUB-F Sold to Dudley/Sconnix 2,550,000
1996 WEZL-F From Regent to Jacor 14,000,000
1996 WXLY-F From Regent to Jacor 5,000,000

NOTE: Some of these sales may not have been consummated.

DUNCAN'S
Copyright 1997
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CHARLESTON, WV

1996 ARB Rank: 156 1996 Revenue: $10,300,000 Manager’s Market Ranking (current): 2.4
1996 MSA Rank: 173 Rev per Share Point: $116,516 Manager's Market Ranking (future) : 2.9
1996 DMA Rank: 57 (W/Huntington) Population per Station: 15,450 (i4) Ouncan’s Radio Market Grade: NA
1996 Rev Rank: 133 of 174 1996 Revenue Change: +8.4% Consolidation Levei: High
Station Turnover: 22.0%
REVENUE HISTORY AND PROJECTIONS
AR 7 R % 95 % 97 %8 9 o o
Duncan Revenue Est: 8.6 8.1 8.2 8.9 9.5 10.3
Yearly Growth Rate (91-96): 5.1% - assigned
Projected Revenue Estimates: 10.8 1.4 12.0 2.6 13.2
Revenue per Capita: 34.40 32.02 32.15 34.90 37.10 40.07
Yearly Growth Rate (91-96): 4.7% - assigned
Projected Revenue per Capita: 41.95 43.93 45.99 48.15 50.41
Resulting Revenue Estimate: 10.8 11.3 11.9 i2.5 13.2
Revenue as % of Retail Sales: .0043 .0039  .0036 .0036 .0035 .0036
Mean % (91-96): .00358% (93-96 only)
Resulting Revenue Estimate: 10.7 1.1 11.8 12.5 12.9

MEAN REVENUE ESTIMATE: 10.8 11.3 11.9 12.5 13.1

POPULATION AND DEMOGRAPHIC ESTIMATES

2 93 % % 9% 9z %8 % 0 0
Total Population (miilions): .250 .253 .255 .255 .256 .257 257 .258 .259 .260 .261
Retail Sales (billions): 2.0 2.1 2.3 2.5 2.7 2.9 3.0 3.1 3.3 3.5 3.6
Below-the-Line Listening Shares: 1.8% Confidence Levels
Unlisted Station Listening: 8.8%
Total Lost Listening: 11.6% 1996 Revenue Estimates: Below normal
Available Share Points: a88.4 1997-2001 Revenue Projections: Below normal
Number of Viable Stations: ¢
Mean Share Points per Station: 9.8 COMMENTS
Median Share Points per Station: 7.3
Rev. per Available Share point: $116,516
Estimated Rev. for Mean Station: $1,141,85
Household Income: $29,753
Median Age: 37.8 years Ethnic Income Age Education
Median Education: 12.4 years Breakdowns (%) Breakdowns (¥%) Breakdowns (%) Levels
Median Home Values: $57,400
Population Change (1995-2000): 1.3% white 94.2 <15 23.7 12-24 19.7 Non High Schoeol
Retail Sales Change (1995-2000): 29.4% Black 5.3 15-30 26.7 25-54 50.8 Grad: 27.3
Number of Class B or C FM’s: 7 Hispanic 0.3 30-50 25.0 55+ 29.5
Cable Penetration: 74% (Time Warner) other 0.2 50-75 16.5 High School Grad:
75+ 8.1 35.9
The above information is provided through the courtesy of College 1-3 years:
Market Statistics, a division of Bill Communications. 19.9
COMMERCE AND INOUSTRY Col lege &+ years:
16.9
[7gortant Busirsiss and Industries Fortune 500 Cawsanies Forbes 500 Curpmnies Forbes Largest Private Companies
Coal, Dil One Valley Bancorp of W  McJunkin (293)
Chemicals
Government
Mining Equipment
1L 500 coisamnies Erplowrent Breakdowns
By Industry (SIC): By Occupation:
1. Health Services 12,086  {(13.9%) Manag/Prof. 27,421 (26.0%)
2. Eating and Orinking Places 6,417 (7.4%) Tech/Sales/Admin. 38,699  (36.6%)
3. Wholesale Trade-Durable Goods 5,200 (6.0%) Service 13,180 (12.5%)
4. Chemicals and Allied Products 4,805 (5.5%) Farm/Forest/Fish 899 ( 0.9%)
5. Business Services 3,917 (4.5%) Precision Prod. 12,262  (11.6%)
6. Food Stores 3,855 (4.4%) Oper/Fabri/Labor 13,108 (i2.4%)
7. Electric services 3,413 (3.9%)
8. Generz{ Merchandise Stores 3,232 (3.7%)
9. Heavy Construction 2,650 (3.0%)
10. Membership Organizations 2,525 (2.9%)

Total Metro Employees: 87,150
Top 10 Total Employees: 48,100 (55.2%)

RURCANS RADE) MARKET GUIDE
Cepyright 1997
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CHARLESTON, WV

Largest Local Banks Colleges and Universities Military Bases Unempl oyment
Charleston Mational (479 Mil) University of Charleston (1,448) Jun 79 5.7%
City Natiomal (163 Mil} pec 82 11.5%
Commerce Bank (506 Mil} Sep 83: 13.46%
First Empire Federal (279 Mil) Sep 84:  4.9%
bne valley (1.5 Bil} Aug 85: 9.7%
Aug 86: 9.3%
Total Full-Time Students: 4,138 Aug 87: 8.2%4
Aug 88: 8§.2%
RADIO BUSINESS INFORMATION Aug 89: 4.9%
Jul 90:  5.1%
Heavy Agency Largest Local Source of Jul 91: 7.6%
Radio Users Radio Accounts Regional Dollars Jul 92: 8.7%
Jul 93 7.6%
Fahlgren & Martin Kroger Columbus Jul 94:  6.0%
Mcbonalds Cincinnati Jul 95;:  5.5%4
Coca Cola Pittsburgh Jul 96:  4.4%
Highest Billing Radio Stations
1. WABE-F (O $3,600,000 (42.9%)
NO OTHER RELIABLE
ESTIMATES ARE AVAILABLE
Major Daily Newspipirs AM idi} SUN Owner viable Radie Stations
WQBE-F WKAZ-F
Ccharleston Gazette 53,271 WKWS-F WCHS
Charleston Mail 46,281 Thomson WVSR-F WRVZ-F
Charleston Gazette-Mail 104,893 WVAF-F WBES-F (1/2)
JOA WKLC-F WCAW (1/2)
Revenue for Viable Radio Entities Combined Revenue
{Includes duopol ies and combos) Revenye_ Share
1. Bristol: WOBE-AF,WBES-F,WVSR-F  $3,700,000 44.0%
2. West VA: WCAW, WCHS, WKWS-F, WVAF-F NA NA
COMPETITIVE MEDIA 3. L.M.: WCODZ, WKLC-F NA NA
4. WKAZ-F NA NA
Major Over the Air Television 5. WRVZ-F NA NA
WSAZ  Huntington 3  NBC Lee
WCHS  Charleston 8 ABC Reritage Best Restaurants Best Hotels Best Golf Courses
WVAH  Charleston 11 Fox, UPN Act IIi
HWOWK  Huntington 13  CBS Gateway Wellington’s Marriott
Tidewater Grill Charleston House
Laury‘’s
Media Revenue Estimates
% of
Revenue % Retail Sales
Miscellaneous Comments
Television $25,700,000 411 . 0089
Radio 10,300,000 16.5 L0036 * gplit DMA with Huntington. This figure represents Charleston’s
Newspaper 24,500,000 39.2 . 0084 share. Total revernue for the DMA js estimated at $48,800,000.
Outdoor 2,000,000 3.2 .0007
Cable Tv NA --- ==
$62,500,000 .0216
* See Miscellaneous Comments
NOTE: Use Newspaper and Outdoor estimates with caution.

Maior Radio Station Sales Since 1990

4,000,000 {cancelled)

WEATHER DATA

Elevation: 40

Avg. Max. Temp:
Avg. Min. Temp:
Average Temp:

1990 \WBES-F  {(Dunbar) $ 1,100,000
1990  WvsR A/F sold by Ardman

1992  MCHS, WVNS-F sold to WV Radio 1,750,000
1992  WCAW, WVAF-F From Capitol to Franklin 1,400,000 (E)
1992  WCAW, WWAF-F from Franklin to W Radio 1,600,000
1993 WBES-F (Dunbar) Sold to Ardman 1,000,000
1996  WVSR-AF, WBES-F From Ardman to Bristol 2,800,000
1996  WXKv (1080, Hurricane) Sold to vernon Baker 20,000
NOTE: Some of these sales may not have been consumated.

www americanradiohictorv com

Annhual Precipitation:
Annual Snowfall:
Average Windspeed:

48.8 in.
0.3 in.
8.8 (NE)
TOTAL
A Ju XEAR
43.6 85.6 66.0
25.3 &4 .6 [N A
34.5 75.0 55.2

PURTAN S BADIC MARKET GLADE
Copytight 1997
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CHARLOTTE

1996 ARB Rank: 37 1996 Revenue: $70,000,000 Manager’s Market Ranking (current): 4.3
1996 MSA Rank: 43 Rev per Share Point: $868,486 Manager’s Market Ranking (future) : 4.5
1996 DMA Rank: 28 Population per Station: 43,096 (25) Duncan’s Radio Market Grade: 1 Above Avg
1996 Rev Rank: 27 of 174 1996 Revenue Change: +21.6% Consol idation Level: Moderate/High
Station Turnover: 46.0%
REVENUE HISTORY AND PROJECTIONS
il 92 83 9% ) 2 97 98 29 00 o
Duncan Revenue Est: 32.7 36.8 40.7 47.9 57.6 70.0
Yearly Growth Rate (91-96): 16.5% (8.4% - assigned)
Projected Revenue Estimates: 75.9 82.3 89.2 9.7 104.7
Revenue per Capita: 27.25 29.92 32.30 37.72 44.30 52.24
Yearly Growth Rate (91-96): 5.7% - assigned
Projected Revenue per Capita: 55.22 58.37 61.69 65.21 68.93
Resulting Revenue Estimate: 75.1 80.6 86.4 93.3 99.9
Revenue as % of Retail Sales: L0036 .0039 .0042 .0042 .0048  .0055
Mean % (91-96): .0048% - assigned
Resulting Revenue Estimate: NM NM NM 76.8 81.1
MEAN REVENUE ESTIMATE: 75.5 81.4 87.8 88.9 95.3
POPULATION AND DEMOGRAPHIC ESTIMATES
2 93 % 95 9 ST %8 % 0 O
Jotal Population (millions): 1.20 1.23 1.26 1.7 1.30 1.34 1.36 1.38  1.40 1.43 1.45
Retail Sales (billions): 8.8 9.4 10.2 1.3 12.1 12.8 13,7 143 15.1  16.0 16.9
Below-the-Line Listening Shares: 5.2% Confidence_Levels
Unlisted Station Listening: 14.2%
Total Lost Listening: 19.4% 1996 Revenue Estimates: Normal
Available Share Points: 80.6 1997-2001 Revenue Projections: Slightly Below Normal
Number of viable Stations: 13
Mean Share Points per Station: 6.2 COMMENTS -- Market reports to Miller, Kaplan and all viable
Median Share Points per Station: 5.9 stations cooperate...Managers predict 10 to 12% revenue increase
Rev. per Avafilable Share Point: $868,486 in 1997...
Estimated Rev. for Mean Station: $5,384,615
Household Income: $35,767
Median Age: 34.3 years Ethnic Income Age Education
Median Education: 12.4 years Breakdowns (%) Breakdowns (%) Breakdowns (%) Levels
Median Home value: $72,300
Population Change (1995-2000): 10.1% White 80.2 <15 16.9 12-24 22.4 Non High School
Retail Sales Change (1995-2000): 32.2% Black 18.7 15-30 26.1 25-54 54.7 Grad: 27.6
Number of Class B or C FM’s: 13 Hispanic 0.9 30-50 28.4 55+ 22.9
Cable Penetration: &6% (Time Warner) Other 0.2 50-75 20.1 High School Grad:
75+ 10.5 26.6
The above information is provided through the courtesy of College 1-3 years:
Market Statistics, a division of Bill communications. 26.2
COMMERCE AND INDUSTRY College &4+ years:
19.6
Important Business and Industries Fortune 500 Carsanies Eorbes 500 Companies forbes Lardest Private Companies

Textiles
Financial
Food Products

NationsBank Corp. (59}
First Union Corp. (119}
Duke Power (280)

Baker & Taylor (254)
Belk Stores Services (83)
GS Industries (178)

Machinery

INC 500 Cavipanies

SouthStar Steel (84)
Software Express (325)
Edifice (451)

CLUHCAN S RADIC MAREEL GU
Copyright 1997

Nucor (359)

Ergslowmiint Breakdowns

Hendrick Automotive Group (53)

By Industry (SIC): 8y Occupation:
1. Textile Mill Products 43,223 (7.7%) Manag/Prof.
2. Health Services 33,001 (5.9%) Tech/Sales/Admin.
3. Eating & Drinking Places 32,495 (5.8%) Service
4. Business Services 30,221 (5.4%) Farm/Forest/Fish
5. Wholesale Trade-Durable ads .29,803 (5.3%) Precision Prod.
6. Special Trade Contractors 23,538 4.2%) Oper/Fabri/Labor
7. Food Stores 16,981 (3.0%)
8. Trucking and Warehousing 16,874 (3.0%)
9. Wholesale Trade-Nondurable Gds 16,851 (3.0%)
10. Machinery, except Electrical 13,688 (2.4%)

Total Metro Employees: 559,809

Top 10 Total Employees: 256,675  (45.9%)

LF

www.americanradiohistorv.com

144,613 (23.6%)
196,669  (32.0%)
65,805  (10.7%)

7,945  ( 1.3%)
78,154  (12.7%)
120,705  (19.7%)
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CHARLOTTE

Largest Local Banks Colleges and Universities
BB & T (NA) UNC-Charlotte (14,323)
Central Carolina (NA) Queen’s College (1,623)

First Citizens (5.4 Bil}

First Union, Charlotte (17.9 Bil}

Nations Bank of NC (21.9 Bil)

uUnited Carolina (NA)

Wachovia (NA) Total Full-Time Students: 31,023

RADIQO BUSINESS |NFORMATION

Heavy Agenhcy Largest Local Source of

Radio Users Radio Accounts Regional Dollars

Specialized Media Hardee’s Raleigh

Media Buying Service  WBTV/WCCE Greensboro-Ws-HP
Coca Cola Greenville, SC
Goody's

Town & Country Ford

Major Daily Newspapers AM PM SUN
Charlotte Observer 236,579 305,858

COMPETITIVE MEDIA

Major Over the Air Television

WBTV  Charlotte 3 cBS Jeff-pilot

WSOC Charlotte 9 ABC Cox

MCCB  Charlotte 18 Fox  Bahakel

WCNC  Charlotte 36 NBC Prov. Journal
WIVI Charlotte 42 P8BS

WZY Charlotte 46 UPN  Capitol (Goocmon)

Military Bases Unemplo
Jun 79:
bec 82:
Sep 83:
Sep 84:
Aug 85:
Aug 86:
Aug 87:
Aug 88:
Jul 89:
Jul 90:
Jul 91:
dJul 92:
Jul 93:
Jul 94:
Jul 95:
Jul 96:
Quner
Knight-Ridder
Best Restaurants Best Hotels
Lampl ighter Park Hotel
Bistro 100 Hyatt
Providence Cafe omni
Dunhill

WEATHER DATA

NO WEATHER DATA AVAILABLE.
See Raleigh for approximation

wwWw.americanradiohistorv.com

nt

3.2%
N/A
N/A

4.9%

5.6%

4.5%

3.6%

2. 7%

3.1%

3.9%

5.3%

6.0%

4.7%

4.2%

3.7%

3.9%

Best Golf Courses

Charlotte CC
Courses at Pinehurst

(70 miles east)
Piper Glenn - TPC
carmel CC

Quail Hollow
vade Hampton

(Cashiers)
DRUNCAN'S RADIO MARKET GUID):

Copyright 1997
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Highest Billing Stations

CHARLOTTE

Revenue for Viable Radio Entities

Combined Revenue

Viable Radio Stations

{Includes duopolies and combos) Revenue  Share
t. WRFX-F (AOR) $9,750,000 (13.9%) 1. Amer. Radio: WBAV-AF, WFNZ, $26,200,000 37.4% Wsoc-F WLYT-F
2. WSOC-F (C) 9,700,000 (13.9%} WPEG-F ,WSOC- F,WNKS-F,W555-F WPEG-F WEDJ-F
3. WBT -AF (F5) 7,150,000 €10.2%) 2. Jeff-Pilot: WBT-AF, WWSN-F 12,850,000 18.4% WRFX-F WBAV-F
4. WPEG-F (B) 7,000,000 ¢10.0%> 3. SFX: WTDR-F, MLYT-F 10,400,000 14.9% WBT WSSS-F
5. WWSN-F {AC} 5,700,000 ¢ B.1%) 4, WRFX-F 9,750,000 13.9% WTOR-F WEND-F
6. WIDR-F (C) 5,300,000 ¢ 7.6%) 5. Dalton: WEND-F, WWMG-F 6,800,000 9.7% WWMG- F WXRC-F (1/2)
7. WLYT-F (SAC) 5,100,000 ( 7.3%) 6. WXRC-F 1,400,000 2.0% WWSN-F WMMX-AF (§/2)
8. WWMG-F (0} 4,500,000 (¢ 6.4%) 7. Davis: WCCJ-F 1,200,000 1.7%
9. WS§S-F (0-70°s)3,900,000 ¢ 5.6%) 8. WUNMX-F 500,000 0.7%
10. WNKS-F (CHR)Y 2,900,000 ¢ 4.1%)
11. WEND-F (AOR-NR)2,300,000 ¢ 3.3%)
12. WBAV-AF (BfAC) 1,900,000 { 2.7%)
13. WXRC-F C(AOR) 1,400,000 ¢ 2.0%)
4. WCCJ-F  (Jd} 1,200,000 ¢ 1.7%)
15. WFN2 (SPRTS) 800,000 ¢ 1.1%)
16. WNMX-AF (5T} 500,000 ¢ 0.7%)
Media Revenue Estimates % of Radio Revenue Breakdowns
Revenue % Retail Sales
Local 81.0% $56,000,000 (+26%)

Television $143,600,000 40.0 .0112 National  19.0% 13,200,000 { +6%)
Radio 70,000,000 19.3 .0055
Newspaper 127,300,000 35.2 .0099 Trade equals 3.6% of local.
Outdoor 11,300,000 3.1 .0009 It was 4.6% in 1995.
Cable TV 9.900, 000 2.7 .0008

$342,100,000 .0283
NOTE: Use Newspaper and putdoor estimates with caution.

Major Radio Station Sales Since 1990

1992 wsoc-F Traded by Cox to E2 $ WHQT in Miami
1992  WCNT Sold by Pat Robertson 300,000
1992 4sSoC Sold by Cox 475,000
1993 WEZC-F From Keymarket to Trumper 6,000,000
1993 WWMG-F From Voyager to Dalton 4,500,000
1993 vcK2Z-F From receivership to Bdcstg Partners 3,000,000
1993 WAES, WARQ-F From Adams receivership to Pyramid 4,000,000
1994 WXRC-F (Hickory) 3,050,000
1995 WBAV A/F From Bdcst. Prtns to Evergreen 5,000,000 <E)
1995 WPEG-F From Bdcst. Prtns to Evergreen 26,000,000 (E)
1995 WSTP, WROX-F (Salisbury) Sold to balton 3,000,000
1995 MBZK-F (Chester) sold to Jefferson-Pilot 1,500, 000
1995 MWTDR-F, WEZC-F From Trumper to SFX 23,500,000

1995 JEDJ-F From Pyramid to Evergreen 9,000,000 (E>

1995 WRFX A/F From Pyramid to Evergreen 29,000,000 (E)

1996 WSIC/WFMX-F (Statesville) From Adventure to Benchmark 9,600,000

1996 WSSS-F From E2 to Amer. Radio Syst. 16,000,000

1996 WsO0C-F From EZ to Amer. Radio $yst. 50,000,000

1996 Evergreen’s Charlotte stations traded to Amer. Radio Syst. WIOQ,WUSL-F in Phila. + $1D.0 mil.

1996
1996

WIDR-F + $65.0 mil
13,100,000

WNKS-F, WRFX-F, WSSS-F Trade from ARS to SFX (CANCELED)
WSIC/WFMX-F (Statesville) From Benchmark to Capstar

NOTE: Some of these sales may not have been consummated.

DR A S RADIO BIAREET U
Copyright 1997
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CHARLOTTESVILLE, VA

1996 ARB Rank:
1996 MSA Rank:
1996 DMA Rank:
1996 Rev Rank:

221
243
198
167 of 174

Rev per Share Point:

1996 Revenue Change:
Station Turnover:

REVENUE HISTORY AND PROJECTIONS

91 2w

4.5 4.6 4.8

6.5% (5.3% - assigned)

Duncan Revenue Est:
Yearly Growth Rate (91-96):
Projected Revenue Estimates:

33.58 34.78

&.4% - assigned

Revenue per Capita: 33.58
Yearly Growth Rate {(91-96):
Projected Revenue per Capita:
Resulting Revenue Estimate:
Revenue as % of Retail Sales: .0037 .0037 .0035
Mean % (91-96): .00367%

Resulting Revenue Estimate:

POPULATION AND DEMOGRAPHIC ESTIMATES

91 93

92

134
1.23

137
1.26

.138
1.36

Total Population (millions):
Retail Sales (billions):

11.2%
25.9%
37.1%
62.9

Below-the-Line Listening Shares:
Unlisted Station Listening:
Total Lost Listening:
Available Share Points:
Number of Viable Stations: 7
Mean Share Points per Station:
Median Share Points per Station:
Rev. per Available Share Point:
Estimated Rev. for Mean Station:

9.0
10.0
$ 96,800
$844, 196

Household Income: $32,893

Median Age: 32.5 years

Population Change (1995-2000): &.5%
Retail Sales Change (1995-2000): 25.7%
Number of B or C FM Stations: 2
Unemployment (July 1996): 2.5%

Cable Penctration: 73% (Adelphia)

COMMERCE AND INDUSTRY
Important Business and Industries

Maor Dailv Newspapers AM
Charlottesville Progress 30,252

COMPETITIVE MEOIA
Major Over the Air Television

PM SUN Owner

33,232 Morrell

WVIR Charlottesville 29 NBC Waterman

WHTJ Charlottesville 41 PBS

Media Revenue Estimates % of
Revenue % Retail Sales

Television

Radio $5,900,000 .0038

Newspaper

Outdoor

Cable TV

Some Recent Station Sales

1992 WKAV 120,000

1993  WKAV Sold to owners of WINA, woMZ-F 120,000

1993 WCYK A/F (Crozet) Sold to Clark 1,150,000 (E)

1996 WUMX-F 1,100,000

MOTE: Some of these sales may not have been consummated.

population per Station:

1996 Revenue: $5,900,000

$93,800
12,130 (10)
+7.3%
14.0%

9%
5.1

35.92

.0036

MEAN

94

L1462
1.43

Conf

Manager’s Market Ranking (current):
Manager’s Market Ranking (future) :
Duncan’s Radio Market Grade: NA

Consolidation Level: Low/Moderate

3.4
3.6

%

5.5 5.9

6.2 6.5 6.9 7.3 7.6

38.19  40.41

.0037  .0038

6.0 6.8

REVENUE ESTIMATE: _6.1 7.1

[+

B % 00
.148 .153
.61 1.86

149
1.69

.151
1.77

. 146
1.56 1

11
1.48

Confidence Levels

1996
1997

Revenue Estimates: Below normat
-2001 Revenue Projections: Below normal

COMMENTS

Market reports revenue to Miller, Kaplan...

Managers predict 6 to

7% revenue gain in 1997...

[N

Highest Billing Stations
1. WCHV, WHWV-F (---} $9,600,000 (27.1%}

Combined Revenue
Revenue Share

Rewenue for Viable Radio Entities
(Includes duopolies and combos)

. Eure: WCHV, WWWWV-F $1,600,000 27.1%
. Clark: WCYK-F, WVAG-F (WVSY-F)
. WINA, WKAV, WOMZ-F
. WUMX-F
. WUVA-F
viable Radio Stations
WaMZ-F WINA
WWV-F WVAD-F
WCYK-F WUVA-F (1/2)
WUMX - F WKAV (1/2)

DUNCAN'S RADIOG MARKET GUIDE
Copyright 1997
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CHATTANOOGA

1996 ARB Rank: 100 1996 Revenue: $17,700,000 Manager’s Market Ranking (current): 3.2
1996 MSA Rank: 112 Rev per Share Point: $207,018 Manager’s Market Ranking (future) : 3.1
1996 DMA Rank: 82 Population per Station: 16,548 (22) Duncan‘s Radio Market Grade: 11 Below Avg
1996 Rev Rank: 80 of 174 1996 Revenue Change: +10.6% Consolidation Level: Low
Station Turnover: 21.0%
REVENUE HISTORY AND PROJECTIONS
Nn 4 93 2 25 9% LI 28 29 020 [oi |
Duncan Revenue Est: 2.2 12.7 13.5 15.6 16.0 17.7
Yearly Growth Rate (91-96): 7.B% (6.3% - assigned)
Projected Revenue EStimates: 18.8 20.0 2i.3 22.6 24.0
Revenue per Capita: 27.8B5 29.40 30.82 35.37 36.04 39.51
Yearly Growth Rate (91-96): 7.3%
Projected Revenue per Capita: 42,39 45.48 48,81 52.37 56.20
Resulting Revenue Estimate: 19.2 20.7 22.5 244 26.2
Revenue as % of Retail Sales: .0039  .0037 .0036 .0037 .0036 .0037
Mean % (91-96): .0037%
Resulting Revenue Estimate: 18.5 19.6 20.4 21.5 22.9
MEAN REVENUE ESTIMAYE: 18.8 20.1 21.4 22.8 24 .4
POPULATION AND DEMOGRAPHIC ESTIMATES
92 93 24 95 9% 97 28 29 020 a
Total Population (millions): 434 432 438 N5 445 448 452 456 461 465 468
Retail Sales (billions): 3.1 3.4 3.8 4.2 4.5 4.8 5.0 5.3 5.5 5.8 6.2
Below-the-Line Listening Shares: 0.0 Confidence Levels
Unlisted Station Listening: 14.5%
Total Lost Listening: 14.5% 1996 Revenue Estimates: Normal
Available Share Points: B5.5 1997-2001 Revenue Projections: MNormal
Number of Viable Stations: 14.5
Mean Share Points per Station: 5.9 COMMENTS - Market reports revenue to Hungerford...WDOD A/F, WKXJ-F
Median Share Points per Station: 3.7 and a few low-rated stations are not accounted for and estimates were
Rev. per Available share Point: $207,018 made. . .Managers predict 5 to 74 revenue gain in 1997...
Estimated Rev. for Mean Station: $1,221,406
Household Income: $29,638
Median Age: 36.2 years Ethnic Income Age Education
Median Education: 12.3 years Breakdowns (%) Breakdowns (%) Breakdowns (%) Levels
Median Home Value: $57,000
Population Change (1995-2000): 4.4% White 87.0 <15 24.1 12-24 21.9 Non High School
Retail Sales Change (1995-2000): 29.3% Black 12.5 15-30 26.5 25-54 51.7 Grad: 32.3
Number of Class B or C FM’s: [ Hispanic 0.5 30-50 26.0 55+ 26.4
Cable Penetration: 65% (Scripps Howard) Other 0.0 50-75 15.5 High School Grad:
75+ 7.9 29.3

The above information is provided through the courtesy of
Market Statistics, a division of Bill Communications.

COMMERCE AMD INDUSTRY

Important Business and industries

Food Products

Fabricated Metals

Clothing

Explosives

Porcelain Electrical Supplies

Provident Cos. (4B81)

INC 500 Cinuzanies Erplovaent Breakdowns

By Industry (SIC):

1. Heatlh Services

2. Textile Mill Products

3. Eating & Drinking Places

4. Business Services

5. Wholesale Trade-Durable Gds
6. Food and Kindred Prdcts

7. Special Trade Contractors
8. Insurance Carriers

9. Food Stores

Fortune 500 Companies

Forbes 500 Carsanies

11,483
11,077
10,824
7,972
7.627
7,567
6,471
6,014
5,395

10. wholesale Trade-Nondurable Gds 4,487

Total Metro Employees:
Top 10 Total Employees:

DU AR 5 RADLG MARKET (il IDE
Copyrighi 1997

162,525
78,917

(7.1%)
(6.8%)
(6.7%)
(4.9%)
(4.7%)
(4.7%)
{4.0%)
(3.7%)
(3.3%)
(2.8%)

(48.6%)

www americanradiohistorv com

tollege 1-3 years:
22.7

Col lege 4+ vyears:
15.7

Forbes Largest Private Companies

Clan Mills (323)

By Occupation:

Manag/Prof.
Tech/Sales/Admin.
Service
Farm/Forest/Fish
Precision Prod.
Oper/Fabri/Labor

46,001 (22.8%)
62,798 (31.2%0)
26,632 (12.2%)

2,556 ( 1.3%)
26,356  (12.0%)
41,226 (20.5%)
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Largest Local Banks

American National (1.2 Bil)
AmSouth (NA)

First Tennessee (NA)
Pioneer Bank (451 Mil)
Nations Bank (NA)

RADIO BUSINESS INFORMATION

Heavy Agency
Radio Users

Logan Agency
Miller Reid
Don Flanders

Major Dailw Newspugwrs

Chattanooga Times
Chattanooga News-Free Press

CHATTANDOGA

JOA

OMPETITIVE MEDIA

Major Over the Air Television

Colleges and Universities Military Bases Unemployment
Univeristy of Tennessee-Chatt. (7,725) Jun 79: 6.0%
Tennessee Temple Univ (1,071) Dec 82: N/A
Highest Billing Stations Sep 83: 8.8%
1. WUSY-F (O $5,425,000 (30.5%) Sep 84: 7.4%
2. WSKZ-F {AOR/CL) 2,940,000 (16.5%) Aug 85: 6.9%
3. WDEF-F (SAC) 2,500,000 (14.1%) Aug 86: 6.3%
Total Full-Time Students: 13,169 4. WJTT-F (B) 1,400,000 ( 7.94) Aug 87: 5.7%
5. WLMX-F {AC) 1,300,000 ¢ 7.3%) Aug 88: 5.6%
6. WOGT-F (0) 770,000 ( 4.3%) Jul 89: 4.5%
7. WZST-F (CHR) 640,000 ¢ 3.6%> Jul 90: 4. 7%
Largest Local Source of §. WOOD-F (C> 600,000 ¢ 3.4%) Jul 91: 6.0%
Radio Accounts Regional Dollars WGOW-AF(T) 600,000 ¢ 3.4%) Jul 92: 6.1%
10. WKXJ-F (CHR) 430,000 ¢ 2.4%) Jul 93: 4._8%
Jernigan’s Furniture Nashville 11. WNOO/WBDX-F (B/G) 410,000 ( 2.3%) Jul 94: 4.3%
Long Pontiac Atlanta 12. WSGC-F (C) 290,000 ¢ 1.6%) Jul 95: 4.9%
Coca Cola Knoxville 13. WDOD  (5T) 250,000 ¢ 1.4%) Jul 96: 4.5%
Newton Auto Charlotte 14, WDEF  (T) 200,000 ¢ 1.1%)
15. WMPZ-F (B/AC) 180,000 ¢ 1.0%)
Revenue for Viable Radio Entities Combined Revenue
(Includes duopolies and combos) Revenue Share
1. Colonial: WUSY-F $5,6425,000 30.4%
2. Bloomington: WGOW-AF,WSKZ-F,WOGT-F 4,310,000 24.2%
3. Bahakel: WDEF-AF, WDOD-AF 3,550,000 19.9%
4. Wicks: WCVT, WLMX-F, WZST-F 2,000,000 11.2%
5. WJTT-F, WMPZ-F 1,580,000 8.9%
6, WKXJ-F 430,000 2.6%
7. WNDD, WBDX-F 410,000 2.3%
AM PM SUN Owner
41,117
42,112 114,61
Best Restaurants Best Hotels Best Golf Courses
Loft Read House The Honors Course
212 Market Holiday Inn Choo Choo
Perry’s Marriott
Grady’s

WRCB  Chattanooga 3 NBC Sarkes Tarzian
WTVC  Chattanooga 6 ABC Freedom Newspapers
WDEF  Chattanooga 12 CBS Tomlin/Knapp (Park)
WICI  Chattanooga 45  PBS WEATHER _DATA Viable Radio Stations
WFLE  Cleveland 53 UPN Benns
WDSI Chattanooga 61 Fox  Pegasus NO WEATHER DATA AVAILABLE WUSY-F  WDOD-F WKXJ-F WSGC-F
See Knoxville for an approximation WDEF-F  WGOW WLMX-F  WFX5-F
WSKZ-F WZST-F WNOO WDOD (1/2)
i WITT-F  MWOGT-F WMPZ-F
Media Revenue Estimates Radio Revenue Breakdowns
4 of
Revenue % Retail sales Local 88% $14,700,000 (+10%)
National 12% 2,100,000 (+11%)

Television $40,400,000 38.6 .0084
Radio 17,700,000 16.9 .0037 Trade equals 5.6% of local. In 1995 it was the same.
Newspaper 39,500,000 37.7 0082
Outdoor 3,700,000 3.5 .0008
Cable TV 3,400,000 3.2 .0007

$104,700,000 .D218
NOTE: Use Newspaper and Outdoor estimates with caution.

Major Radio Station Sales Since 1990

1991 wDxe $ 75,000
1992 WLMX A/F From Baum to MAK 3,600,000 (E>
1993  wMOC 307,000
1993 WJRX-F Sold to Bloomington 1,300,000
1993 WITT-F 1,689,000
1993 WNCO, WFXS-F 1,500,000
1994 wJoc (1490) 125,000
1994 FM CP Sold to Wicks 440,000
1994  WDEF A/F From Park to Tomlin/Knapp 3,300,000 ¢E)
1996 WDEF A/F From Tomlin (Park} to Bahakel 7,700,00

www.americanradiohistorv.com
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CHICAGOD

1996 ARB Rank: 3 1996 Revenue: $337,600,000 Manager’s Market Ranking {current): &.4
1996 MSA Rank: 3 Rev per Share Point: $3,772,067 Manager’s Market Ranking {(future) : 4.6
1996 DMA Rank: 3 Populaticn per Station: 172,392 (402 Duncan’s Radio Market Grade: 1 Above Avg
1996 Rev Rank: 3 of 174 1996 Revenue Change: +5.6% Consolidation Level: Moderate/Low
Station Turnover: 29.0%
REVENUE HISTORY AND PROJECTIONS 921 92 93 94 %5 96 97 98 99 Qo0 01
Duncan Revenue Est: 238.0 247.9 266.8 296.0 319.0 337.6
Yearly Growth Rate (91-96): 7.2% (6.4% - assigned)
Projected Revenue Estimates: 350.2 382.2 4D6.7 432.6 460.4
Revenue per Capita: 28.61 29.33 31.50 34.54 37.05 38.89
Yearly Growth Rate (91-96): &6.4%
Projected Revenue per Capita: 41.38 44.02 46.84 49.846 53,03
Resulting Revenue Estimate: 361.2 387.4 414.5 444.1  475.7
Revenue as % of Retail Sales: .0036 .0037 .0037 .003%9 .0040 .0041
Mean % (91-96): ,0040% - assigned
Resulting Revenue Estimate: 344.0 357.2 370.8 388.0 405.6
MEAN REVENUE ESTIMATE: 354.8 375.6 397.3 421.6 447.2
POPULATION AND DEMOGRAPHIC ESTIMATES
91 9 93 9% 9% 9% 97 9 g 0
Total Population (mitlions): 8.32 8.45 8.52 8.57 8.62 8.68 8.73 8.80 8.8 8.9 8.97
Retail Sales (billions): 66.5 68.0 7.7 75.8 79.3 82.1 85.0 89.3 92.7 97.0 101.4
Below-the-Line Listening Shares: 0.0 Confidence Levels
Unlisted Station Listening: 10.5%
Total Lost Listening: 10.5% 1996 Revenue Estimates: Normal
Available share Points: 89.5 1997-2001 Revenue Projections: Normal
Number of Viable Stations: 28.0
Mean Share Points per Station: 3.2 COMMENTS - Market reports revenue to Hungerford...WNIB-F, WFMT-F,
Median Share Points per Station: 2.8 WAIT, WON and a few lower-rated AM’s do not participate so ] made
Rev. per Available Share Point: $3,772,067 estimates...Managers predict 3 to 5% revenue increase in 1997...
Estimated Rev. for Mean Station: $12,070,614
Household Income: $43,426
Median Age: 33.8 years Ethnic Income Age Education
Median Education: 12.5 years Breakdowns (%) Breakdowns (%) Breakdowns (%) Levels
Median Home value: $103,100
Population Change (1995-2000): 3.3% White 71.5 <15 14.8 12-24 22.2 Mon High School
Retail Sales Change (1995-2000): 22.4% Black 18.0 15-30 18.1 25-54 54.1 Grad: 23.5
Number of Class B or C FM’s: 19 Hispanic  10.5 30-50 25.0 55+ 23.7
Cable Penetration: 55% (TC!, Prime) Other 0.0 50-75 23.3 High School Grad:
75+ 18.8 27.6

OMMERCE AND INDUSTRY
Important Business and Industries

College 1-3 years:
25.4

The above information is provided through the courtesy of
Market Statistics, a division of Bill Communications.

College 4+ years:
23.5

Fortune 500 Cappanies Forbes Largest Private Companies

Iron and Steel
Finance
Communications
Electronics

Meat Products
Nuclear Research
Food Processing
Printing/Publishing
Transportation

INC 500 Careanies

Forbes 500 Canpanies

Sears Roebuck (15) Abbott Labs Amsted Industries (145)

Amoco (23) Aon Alliant Food Service (300

Motorola (24) Baxter Int’l Baker & McKenzie (302)

Allstate (31> Brunswick Budget Rent A Car (149)

Sara Lee (50) Caremark Int’l Leoc Burnett {(235)

VAL (70) comdisco Chemcentral {(224)

Ameritech (84) Dean Foods Coca-Cola Bottling Co. of Chicago (24)
WMX Technologies (115) RR Donnelley & Sons Comark (365)

First Chicago MBD Corp FMC Duchossois Industries (126}

118
Walgreen (123)
(And many, many more...)

Eby-Brown (96)
(And many, many more...

Fruit of the Loom

(And many, many more...) )

Emalowsent Breakdowns

Int’l Profit Assoc. (8) By Industry {(SIC): By Occupation:
Design Toscano (58)
Penpod (69) 1. Health Services 310,293 (9.2%) Manag/Prof. 1,096,525 (28.1%)
IndUSA Technical (103) 2. Business Services 239,669  (7.1%) Tech/Sales/Admin. 1,343,586 (34.5%)
pPreferred Payment Syst {155)3. Eating and Drinking Places 214,364 (6.3%) Service 457,016 C11.74)
Prototype EXpress (189) 4. Wholesale Trade-Durable Gds 178,284  (5.3%) Farm/Forest/Fish 26,954 ( 0.7%)
Quantum Foods (207) 5. Special Trade Contractors 121,253 (3.6%) Precision Prod. 408,575 (10.5%)
campbell Software (211) 6. Engineering & Mngmnt Sves. 114,212 (3.4%) Oper/Fabri/Labor 564,274 (14.5%)
Radio Spirits (278) 7. Food Stores 97,126 (2.9%)
Staffing Consultants (296) 8. Wholesale Trade-Nondurable Gds 97,085 (2.9%)
(And many more...) 9. Miscel laneous Retail 90,636 {(2.7H)
10. Depository Institutions 89,630 (2.6%)

Total Metro Employees: 3,390,640

Top 10 Total Employees: 1,552,552 (45.8%)
DUNCAN'S RADIO MARKET GUIDE
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Largest Local Banks

American National (4.7 Bil)
Bell Federal (1.9 Bil)

Cole Taylor Bank (1.3 Bil)
Continental (22.1 Bil}
First National (31.8 Bil)
Harris Trust (9.6 Bil}
LaSalle National (7.0 Bil)
Lasalle Talman (5.2 Bil}
Northern Trust (1.9 Bil)
St. Paul Federal (3.4 Bil)

RACIO BUSINESS INFORMATION

Heavy Agency
Radio Users

CHICAGO

Colieges and Universities
Roosevelt Univ (6,374)
Northwestern (14,684)

U of 1llinois-Chicage (25,182}

U of Chicago (11,063)

bePaul (15,718}

Loyola (14,780)

Chicago State Univ (7,152)
Governors State Univ (5,595)
IL Institute of Tech (6,504)
National Louis Univ (5,282)

Military Bases

ft. Sheridan (3,050}

(7
Glenview NAS

(Glenview NAS is on base

Grt Lakes Navy Base (26,500)
Chicago Coast Guard Air Stn

(3,500)

closure list.)

Total Full-Time Students: 205,709

Largest Local
Radio Accounts

Bayer Bess Dominick’s
Leo Burnette Jewel/Osco
BBDO Chicago Tribune
CPM Budweiser
Western Int. McDonalds
Kelly, Scott Ameritech
Major Daily Newsmmpers AM PM SUN Ouner:
Chicago Sun-Times 518,094 497,526 Hol linger
Chicago Tribune 678,081 1,089,862 Tribune Co.
Best Restaurants
Le Francais
COMPETITIVE MEDIA Scoozi
Ruth Chris
Major Over the Air Television Palm
Mortons
WBBM  Chicago 2 CBS CBS/Grp. W Shaw's Crab House
WMAQ  Chicago 4 NBC NBC Pump Room
WLS Chicago 7 ABC  ABC Gene & Georgetti’s
WGN Chicago 9 uB Tribune Co. Avanzare
WITW  Cchicago 11 PBS carlucci’s
WCIU chicage 26 Weigel Buckinghams
WFLD Chicago 32 Fox Fox €134 single malts)
WSNS Chicago 44 Telemundo
WPWR  Gary, IN 50 UPN Metrowest
WGBO  Joilet &6 Perenchio

wwWwW americanradiohistorv com

Dec B2:
Sep 83:
Sep Bé:
Aug 85:
Aug Bé:
Aug B7:
Aug BB:
Jul 89:

Best Hotels

Four Seasons
Ritz Carlton
Nikko

Park Hyatt
Whitehall
Ambassador East
Mayfair Regent

Unemployment

11.2%  Jul 90:
9.9%  Jul 91:
8.1% Jul 92:
8.2% Jul 93:
7.4%  Jul 94:
6.3%  Jul 95:
6.2%  Jul 96
4.9%

[SE RV ¥ SEY. .
i 5o

QWO oM

L 3 LT -

Best Golf Courses

Medinah (#3)
Butler
Chicago G.C.
Olympia Fields
(North}
Kemper Lakes
Cog Hill (#4)
Wynstone
Catigny
Skokic CC
Conway Farms

WEATHER DATA

Elevation: 607
Annual Precipitation: 33.5 in.
Annuat Snowfall: 40.7 in.
Average Windspeed: 10.3 (W)
TOTAL
JAN JuL YEAR
Avg. Max. Temp: 3.5 B4_ 4 59.4
Avg. Min. Temp: 17.0 65.0 41.8
Average Temp: 24.2 Th.4 50.6
LI NCANTS RADIC MAREST Gl IDE
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CHICAGO

Combined Revenue
Revenue  Share

Highest Billing Stations Revenue for Viable Radio Entities Viable Radio Stations

(Includes duopolies and combos)

1. WGN (FS/T) $ 38,300,000 (11.3%) 1. Westinghouse: WBBM-AF,WCKG-F, $113,500,000 33.6% HGCI-F LS
2. WUSN-F  (C) 20,200,000 ( 6.0%) WSCR, WMAQ, WIMK-F ,WUSN-F ,WXRT-F WGN WKXK-F
3. WGCI-AF (B) 20,000,000 ( 5.9%) 2. Evergreen: WMVP,HWLUP-F,WNUA-F, 78,100,000 23.1% WBBM-F WCKG-F
4. WIMK-F  (0) 18,200,000 ¢ 5.4%) WRCX-F,WVAZ-F ,WPNT-F WUSN-F WAIT
5. WLUP-F (T/NR) 17,900,000 ¢ 5.3%) 3. Tribune: WGN 38,300,000 11.3% WVAZ-F WTMX-F
6. WLIT-F (SAC) 17,800,000 ¢ 5.3%) 4. Gannett: WGCI-AF 20,000,000 5.9% WNUA-F WEJM-F
7. wMAQ (N 17,400,000 ¢ 5.2%) 5. Viacom: WLIT-F 17,800,000 5.3% WRCX-F WPNT-F
8. WBBM N> 16,700,000 ¢ 4.9%) 6. Heftel: WIND, WOJO-F 15,600,000 &4.6% WBBM WLUP-F
9. WWAZ-F (B) 15,800,000 ¢ 4.7%) 7. Emmis: WKQX-F 11,800,000 3.5% HLIT-F WYSY-F
10. WNUA-F  (J) 14,200,000 ¢ &.2%) 8. Bonneville: WIMX-F 19,900,000 3.2% WKax-F WNIB-F
11. WXRT-F  (AOR-P) 14,000,000 ¢ 4.1%) 9. Disney/ABC: WLS, WKXK-F 9,200,000 2.7% WIHK-F WFMT-F
12. WRCX-F (AOR) 12,900,000 ¢ 3.8%) 10. SBS: HWYSY-F 4,500,000 1.3% WOJO-F WIND
13. WKOX-F (AOR-NR) 11,800,000 ¢ 3.5%) 11. WNIB-F 3,900,000 1.2% WiAQ WSCR
14. WBBM-F (CHR) 11,700,000 ¢ 3.5%) 12. WFMT-F 3,700,000 1.1% WXRT-F WMVP
15. WIMX-F  (AC) 10,900,000 ¢ 3.2%) 13. Trust: WEJM-AF 2,600,000 0.8%
16. WOJO-F (SP) 10,500,000 ¢ 3.1%) 14. WAIT 2,500,000 0.7%
17. WMVP (T/SPRTS) 9,000,000 ¢ 2.7%)
18. WPNT-F (AC/CHR) 8,700,000 ¢ 2.6%}
19. WCKG-F (CL AOR) 8,000,000 ¢ 2.4%)
20. WSCR (SPRTS)Y 7,300,000 ¢ 2.2%)
21. WLS (4p] 6,200,000 ¢ 1.8%)
22. WINp  (SP) 5,100,000 ¢ 1.5%)
23. WYsY-F (0-707s) 4,500,000 ¢ 1.3%)
24. WIB-F (CL) 3,900,000 ¢ 1.2%)
25. WFMT-F  (CL) 3,700,000 ¢ 1.1%)
26. WKXK-F (C) 3,000,000 ¢ 0.9%)
27. WEJM-AF (8) 2,600,000 ¢ 0.8%)
28. WAIT (sT) 2,500,000 ¢ 0.7%)
29. WJJD (ST 2,000,000 ¢ 0.6%)
30. WWON (B) 1,500,000 ¢ 0.4%)
Media Revenue Estimates % of Radio Revenue Breakdown
Revenue % Retail sales Local 75.0% $242,000,000 (+6%)
National 25.0% 83,100,000 (+4&%)

Television $825,100,000 40.4 .0100
Radio 337,600,000 156.5 L0041 Trade equals 4.1% of local. In 1995 it was &£.0%.
Newspaper 769,500,000 37.7 .009
Outdoor 74,800,000 3.7 .0009
Cabte 1V 34,800,000 1.7 -0004

$2,041,800,000 0248
NOTE: Use Newspaper and Outdoor estimates with caution.

Major Radio Station Sales Since 1990

1990  WYLL-F (Des Plaines) Sold to Salem $ 8,000,000
1990  WOPA 6,400,000
1991 WPNT From Century to Diamond 650,000
1691 WWB2-F From Summit to Major 19,000,000
1992 WUSN-F From Cook Inlet to Infinity 36,000,000 (E)
1992 WNDZ, WVVX-F From Universal to Douglas 5,700,000
1993 WYSY-F (Aurora) From Beasley to Cox 9,000,000
1994 WJIPC A/F From Johnson Publishing to Bdest Prtns 8,000,000
1995  WEJM A/F From Bdest Prins. to Evergreen 9,000,000 (E)
1995  WVAZ-F From Bdcst Prtns. to Evergreen 48,000,000 (E)
1995  WSCR, WXRT-F From Diamend to Westinghouse 77,000,000
1995  WOPA Sold to Heftel 4,500,000
1995 WNUA-F From Pyramid to Evergreen 59,000,000 (E)
1995  WLS A/F From Cap Cities/ABC to Disney 47,000,000 (E)
1995  WBBM A/F From CBS to Westinghouse 95,000,000 (E)
1996 WCRW (12403 Sold to Diamond 564,000
1996  WCKG-F From Cox to Infinity 42,000,000
1996  WYSY-F From Cox to Infinity 22,000,000
1996 WJJD From Infinity to Westinghouse 13,000,000
1996  WJMK-F From Infinity to Westinghouse 130,000,000
1996 WUSN-F From Infinity to Westinghouse 225,000,000
1996 WCKG-F From Infinity to Westinghouse 73,000,000
1996  wysy-F From Infinity to Westinghouse 29,000,000
1996  WIND, WOJO-F From Tichenor to Heftel

1996  WPNT-F From Century to Evergreen 68,000,000
1996 wWSCR (820) From Westinghouse to Douglas 7,500,000
1996  WYSY-F From Infinity to sBS 29,000,000
1996  WAUR (Aurora) Sold to Children’s Radio 3,900,000
1996  WEMG-F (Crete, IL) sold to George Flinn 2,500,000

NOTE: Some of these sales may

DiINCAN'S REaDiD rati ol GUIDE
Copyright 1997

not have been consummated.

www americanradiohistorvy com



www.americanradiohistory.com

CINCINNATI

1996 ARB Rank: 25 1996 Revenue: $90,200,000 Manager’s Market Ranking (current}: 4.0

1996 MSA Rank: 31 Rev per share Point: $1,085,439 Manager’s Market Ranking {future) : 4.1

1996 DMA Rank: 29 Population per Station: 77,815 (20} Duncan’s Radio Market Grade: 1 Above Avg

1996 Rev Rank: 20 of 174 1996 Revenue Change: +14,0% Consolidation Level: Moderate/High
Station Turnover: 21.0%

EVENUE HISTORY AND PRCJECTIONS 91 92 93 94 95 96 97 98 99 00 01

Duncan Revenue Est: 57.5 59.9 64 .4 69.0 79.2 90.2

Yearly Growth Rate (91-96): 9.5% (6.8% - assigned)

Projected Revenue Estimates: 96.3 102.8 109.8 1i17.3  125.3

Revenue per Capita: 32.67 32,20 34.07 36.32 41.47 46,74

Yearly Growth Rate (91-96): 7.6% (5.7% - assigned)

Projected Revenue per Capita: 49.40 52,22 55.20 58.34 61.67

Resulting Revenue Estimate: 95.8 102.4 108.7 115.5 123.3

Revenue as % of Retail Sales: L0045  .0040 0040  ,0041 0044 0047

Mean % {91-96): ,00421% (.0045% - assigned)

Resulting Revenue Estimate: NM 93.6 96.3 101.7 107.1

MEAN REVENUE ESTIMATE: 96.0 99.6 106.9 111.5 118.6

POPULATION AND DEMOGRAPHIC ESTIMATES

91 92 93 94 95 26 97 98 29 60 01
Total Population {millions): 1.76 1.86 1.89 1.90 1.9 1.93 1.96 1.96 1,97 1.98 2.00
Retail Sales (billions): 14.0 15.1 16.0 16.9 17.9 19.0 20.0 20.8 21.4 22.6 23.8
Below-the-Line Listening Shares: 5.1% Confidence Levels
Unlisted Station Listening: 11.8%
Total Lost Listening: 16.9% 1996 Revenue EStimates: MNormal
Available Share Points: 83.1 1997-2001 Revenue Projections: Normal
Number of Viable Stations: 14.5
Mean Share Points per Station: 5.7 COMMENTS - Market reports to Miller, Kaplan,..all but WCIN
Median Share Points per Station: 5.4 cooperate...Managers predict 4 to 5% revenue increase in 1997...
Rev. per Available Share Point: $1,085,439
Estimated Rev. for Mean Station: $6,187,034
Household Income: $36&,838
Median Age: 33.7 years Ethnic Income Age Education
Median Education: 12.4 vears Breakdowns (%) Breakdowns (%) Breakdowns (%) Levels
Median Home Value: 70,800
Population Change (1995-2000): 3.5% White 87.0 <15 18.2 12-24 22.3 Non High School
Retail Sales Change (1995-2000): 26.1% Black 12.4 15-30 22.1 25-54 52.7 Grad: 25.4
Number of Class B or C FM’s: 10 Hispanic 0.5 30-50 26.6 55+ 25.0
Cable Penetration: 57% (Time Warner) Other 0.1 50-75 20.7 High School Grad:
75+ i2.4 3.7
The above information {s provided through the courtesy of College 1-3 years:
Market Statistics, a division of Bill Communications. 23.2
COMMERCE AND [NDUSTRY College 4+ years:
19.7
important Business and Industries Fortune 500 Cirpianies Forbes 500 Cprganies Forbes Largest Private Companies
Machine Tools proctor & Gamble (17) Cincinnati Financial
Detergents Kroger (27) Fifth Third Bancorp
Automot ive Federated Dept. Stores {69) Provident Bancorp
Engines Chigquita Brands Int’l (312} EW Scripps
Chemicals Amer. Financial Group (344) Star Banc
Aircraft Engines Cinergy (411)
INC 500 Commanies Ergalayimnt Breakdowns
Sultivan Advertising (179} By Industry {(SIC): By Occupation:
Core Resources (218)
Paycor (260) 1. Health Services 78,445  (10.8%) Manag/Prof. 232,080 {(27.0%)
K.C. Oswald (383) 2. Eating and Drinking Places 58,280 (8.0%) Tech/Sales/Admin. 285,276 (33.1%)
3. Business Services 44,398 (6.1%) Service 108,567 (12.7%)
4, Wholesale Trade-Durable Goods 32,702 (4.5%) Farm/Forest/Fish 9,944 ( 1.1%)
5. Special Trade Contractors 28,764 (4.0%) Precision Prod. 93,918 (10.9%)
6. Food Stores 27,461 (3.8%) Oper/Fabri/Labor 130,533  (15.2%)
7. Wholesale Trade-Nondurable Gds 25,335 (3.5%)
8. Machinery, except Electrical 20,535 (2.8%)
9. General Merchandise Stores 18,147 (2.5%)
10. Engineering & Mngmnt Sves. 18,097 {2.5%)

Total Metro Employees: 726,110
Top 10 Total Employees: 352,164 (4B8.5%)

DA S BATHD) MARELET GULIE
Copyrigin 1997
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Largest Local Banks

Bank One (NA)

Fifth Third (5.7 Bil)
Huntington (NA)

PNC Chio (3.6 Bil)
Provident (3.7 Bil)}
Society (MA)

Star Bank (5.2 Bil)

RADIO BUSINESS I[NFORMATION

Heavy Agency Largest

CINCINNATI

Colleges and Universities Military Bases Unemployment
University of Cincinnati (18,676) Dec 82: N/A  Jul 90: 3.9%
Xavier (18,676} Sep 83: 9.1%  Jul 91: 5.1%
Northern Kentucky Univ (Highland Sep B4: 8.3% Jul 92: 5.6%4
Heights KY) (11,254) Aug 85: 7.2% Jul 93: 5.4%
Aug 86: 6.3%  Jul 94: &.8%
Aug B7: 5.2%4 Jul 95: &.2%
Total Full-Time Students: 55,771 Aug 88: 0% Jul 96: &, 1%

Local

Radio Users Radio Accounts
Sive Bank Gne
Fahlaren Kroger

Media That Works Star Bank
Freedman Budweiser

Major Daily Newspmoers AM

Cincinnati Enquirer
Cincinhati Post
JOA

203,118

COMPETITIVE MEDIA

Major Over the Air Television

WLWT  Cincinnati 5 NBC
WCPO  Cincinnati 9 ABC
WKRC Cincinnati 12  CBS
WXIX  Newport, KY 19 Fox
WCET  Cincinnati 48  PBS
WSTR  Cincinnati &4 UPN

DLC AN S AT MARKET GUIDE
Copyright 1997

of
Jul 89: 4.2%

Source of

Regional Dollars

Dayton
Columbus
Cleveiland
Indianapolis

P SUN Owner
349,774 Gannett
85,643 Scripps-Howard
Best Restaurants Best Hotels Best Golf Course
Maisonette Cincinnatian Coldstream CC
Mortons Hyatt King’'s Island
Waterfront omni BEue Ash
Precinct HWestin Vineyard
Montgomery Inn Comargo
Argyle
Scripps-Howard
Jacor
Malrite
ABRY
WEATHER DATA
Elevation: 761
Annual Precipitation: 39.6 in.
Annual Snowfall: 18.9 in.
Average Windspeed: 7.1 (SW)
TOTAL
JAN Jut YEAR
Avg. Max. Temp: 39.8 86.6 64.6
Avg. Min, Temp: 24.3 £5.8 45.1
Average Temp: 32.1 76.2 54.9
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Highest Billing Stations

CINCINNATI

Revenue for Viable Radio Entities

Combined Revenue

{Includes duopolies and combos) Revenue  Share
1. WLW (FS/T) $19,500,000 ¢21.6%) 1. Jacor: WLW,HCKY WEBN-F, WOFX-F,  $43,900,000 648.7%
2. WUBE-F (C) 10,100,000 ¢11.2%) WWNK - F
3. WEBN-F (AOR) 9,800,000 (10.9%) 2. Amer_ Radio: WKRQ-F, WGRR-F 13,900,000 15.4%
4. WXRQ-F (CHR) 7,400,000 ( 8.2%) 3. Chancellor: WXYN, WUBE-F, WYGY-F 13,700,000 15.2%
5. WGRR-F (D) 6,500,000 ¢ 7.2%) 4. Susquehanna: WRRM-F, WVAE-F 9,100,000 10.1%
6. HCKY (T) 5,100,000 ¢ 6.8%) 5. Blue Chip: WIZF-F 4,600,000 5.1%
7. WRRM-F (SAC) 5,800,000 ( 6.4%) 6. WSAL, WAZU, WAQZ-F (SMA to Jacor) 4,300,000 4.8%
B. WWHK-F (AC) 4,700,000 ( 5.2%) 7. WCIN 500,000 0.6%
9. WI2F-F (B) 4,600,000 ¢ 5.1%)
10. WOFX-F (CL AOR) 3,800,000 ( 4.2%)
1. WYGY-F (C) 3,300,000 ¢ 3.7%)
WVAE-F (4) 3,300,000 ¢ 3.7%)
13 WSAT  (ST) 2,800,000 ¢ 3.17%)
14. WYAQ2-F CAOR-NR) 1,400,000 ¢ 1.6%)
15. WCIN (B> 500,000 ¢ 0.6%)
16. WKYN-AA(SPRTS) 300,000 ¢ 0.3%)
Media Revenue Estimates
% of
Revenue % Retail Sales
Television $145,000,000 356.2 .0076
Radie 90,200,000 22.5 L0047
Newspaper 145,800,000 36.4 L0077
Outdoor 13,600,000 3.6 .0007
Cable TV 6,000,000 1.5 . 0003
$400,000,000 .0210
NOTE: Use Newspaper and Outdoor estimates with caution.

Major Radio Station Sales Since 1989

1989
1990

1992
1992
1992
1992

1993
1993
1993

1994
1994
1994
1994
1994

1996
1996
1996
1996
1996
1996

NOTE:

WBVE-F (Hamilton) From Reams to Entercom (cancelled)
WBVE-F (Hamilton) Sold by Reams
WZR2-F (Hamilton) From Reams to American Media
WCIN Sold by receiver
WOFX-F From Hooker to Heritage
WHMLX (Florence) Sold by Hoker
WKRC From Great American to Jacor
WSAL Sold by Booth
WAQZ-F (Milford)
WWHK -F From Secret to Citicasters
WPPT-F From Federated to Jacor
WCKY (15300 From Federated to WSAI, WAQZ owner
WUBE A/F, WYGY-F From American to Chancellor

WIZF-F

WKRQ-F
WHNK - F
HKYN (11602
WGRR-F
WGRR-F
WKRQ-F

Sold out of receivership

From
From
Sol4d
From
From

Citicaster to Jacor
Citicaster to Jacor

to Chancel lor

Dalton to Tsunami (CANCELED)
Dalton to Amer. Radio Syst.

Traded from Jacor to Amer. Radio Syst.

Some of these sales may not have been consummated.

$ 5,850,000
3,200,000

3,200,000
425,000
3,000,000
175,000

(E)

1,600,000
300,000
2,000,000

{Denver) + $3.8 mil
9,500,000
1,000,000
27,000,000
4,000,000

KBPI

(E)

28,900,000
16,600,000
1,300,000
31,000,000
30,000,000
Rochester stns + $16.0 mil.

www.americanradiohistorv.com

Viable Radio Stations

wLw WCKY
WUBE-F WHNK-F
WEBN-F WYGY-F
WIZF-F WOFX-F
WKRQ-F WAQZ-F
WRRM-F WVAE-F
WGRR-F WCIN (1/2)
WSAL

LUNCAN'S RADID MARKXT GUIDLE
Copyright 1997
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CLEVELAND

1996 ARB Rank: 22 1996 Revenue: $80,100,000 Manager’s Market Ranking {(current): 3.5
1996 MSA Rank: 21 Rev per Share Point: $929,234 Manager’s Market Ranking {future) : 3.6
1996 DMA Rank: 13 Population per Station: 79,968 (22) Duncan’s Radio Market Grade: | Average
1996 Rev Rank: 23 of 174 1996 Revenue Change: + 2.8% Consol idation Level: Low
Station Turnover: 19.0%
REVENUE HISTORY AND PROJECTIONS 91 92 93 94 95 96 97 98 9 00 01
Duncan Revenue Est: 54.2 57.9 62.3 68.6 78.0 80.1
Yearly Growth Rate (91-95): B8.3% (6.3% - assigned)
Projected Revenue Estimates: 85.1 90.5 96.3 102.3 108.7
Revenue per Capita: 24.52 26.08 27.94 30.90 35.14 36.08
Yearly Growth Rate (91-96): 7.3%
Projected Revenue per Capita: 38.71 41.54 44.57 47.83 51.32
Resulting Revenue Estimate: 85.9 92.2 98.9 106.2 113.9
Revenue as % of Retail Sales: .0031 .0032 L0033 ,0035 .0039 .0038
Mean % (91-96): .00346%
Resulting Revenue Estimate: NM NM NM NM NM
MEAN REVENUE ESTIMATE: _85.5 91.3 97.6  104.3 111.3
PGPULATION AND DEMOGRAPHIC ESTIMATES
A 92 93 94 95 2 97 98 hia' 00 o1
Total Population (millions): 2.21 2.22 2.23 2.22 2.22 2.22 2.22 2.22 2.22 2.22 2.22
Retail Sales (billions): 17.6 18.1 18.7 19.3 20.2 21.3 22.0 22.5 23.1 23.9 25.0
Beleow-the-Line Listening Shares: 2.8% Confidence Levels
Unlisted Station Listening: 11,0%
Total Lost Listening: 13.8 1996 Revenue Estimates: Normal
Available Share Points: B6.2 1997-2001 Revenue Projections: Normal
Number of Viable Stations: 16.0
Mean Share Points per Station: 5.4 COMMENTS - Market reports to Miller, Kaplan and everyone
Median Share Points per Station: 5.5 cooperates...Cleveland radio does not report sports play-by-play
Rev. per Available Share Point:  $929,234 revenue to Miller, Kaplan; this would add another $4 to $5
Estimated Rev. for Mean Station: $5,017,865 million to the figures above...Managers predict 3 to 5% revenue
increase in 1997...
Household income: 835,282
Median Age: 36.0 years Ethnic Income Age Education
Median Education: 12.5 years Breakdowns (%) Breakdowns (%) Breakdowns (%) Levels
Median Home Value: $73,100
Population Change (1995-2000): 0.0% White 80.5 <15 19.6 12-24 20.5 Non High School
Retail Sales Change (1995-2000): 18.5% Black 17.1 15-30 22.7 25-54 51.3 Grad: 24.3
Number of Class B or € FM/s: 12 Hispanic 2.2 30-50 271 55+ 28.2
Cable Penetration: 62% {Cablevision} Other 0.2 50-75 19,5 High School Grad:
75+ 1.1 32.8

COMMERCE AND [MDUSTRY

Important Business and Industries

Fortune 500 Companies

The above information is provided through the courtesy of
Market Statistics, a division of Bill Communications.

College 1-3 years:
23.9

College 4+ years:
19.0

Forbes 500 Compantes Forbes Largest Private Companies

shipping/Port TRW {126} Charter One Financial Apcoa {454)

Steel Eaton (191} Lubrizol Crawford Fitting (176)
Auto KeyCorp (216) Premier Industrial MTD Products (305}
Chemicals LTV (299} Nesco (181)

Machine Tools
Pottery Products
Parker

National City Corp. (362)
Sherwin-Williams (382)

Sealy (300}
Reltec (398)

Hannifin (386) IMG (180)

Progressive (413)

office
Center

wront Rronkd

Industry (SIC}

INC 500 Cuzpwnies
New Media (222}

Engineered Endeavors (233}

Max (483)
ior Energy (486)

By Occupation:

Vital Resources (275) 1. Health Services 92,784  (10.7%) Manag/Prof. 257,701 (26.8%)
Media Metrix Group (313} 2, Eating and Drinking Places 58,247 (6.7%) Tech/Sales/Admin. 320,810 (33.4%)
Mid-America Consulting Grp 3. Business Services 52,049 (6.0%) Service 120,092 (12.5%)
(464) 4. Wholesale Trade-Durable Goods 47,715 (5.5%} Farm/Forest/Fish 8,770 ( 0.9%)
5. Fabricated Metal Products 43,402 (5.0%) Precision Prod. 106,585 (11.1%)
6. Machinery, Except Electrical 32,157 (3.7%) Oper/Fabri/Labor 147,424 (15.3%)

7. Special Trade Contractors 27,801 (3.2%)

8. Food Stores 25,637 (2.9%)

9. Engineering & Mngmnt Svcs. 23,522 (2.7%)

10. wholesale Trade-Nondurable Gds 22,668 (2.6%)

Total Metro Employees: 869,105
Top 10 Total Employees: 425,982 (49.0%)

[ HCAN'S RADI MARKET GUIDE
Copyright 1997
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Largest Local Banks

Bank One (2.3 Bil)
Charter One (4.2 Bil)
Fifth Third (NA)
Huntington (10.7 Bil)}
National City (8.2 Bil)
Ohio Savings (1.9 Bil)
Star Bank (MNA)

Society National (8.2 B

il

RADIO BUSINESS INFORMAT

Heavy Agency
Radio Users

Stern

Wyse

Marcus
Liggett-Stashower
Fine

Mitls Hall

Major Daily NewSpapsrs

Cleveland Plain Oealer

COMPETITIVE MEDIA

10N

Largest L
Radio Acc

CLEVELAND

Colleges and Universities

Cleveland State (19,220}
Case Western (8,557)
John Carroll {4,551)

Baldwin-Wallace College (4,863)

Total Ful{-Time Students: 42,349

ocal Source of

ounts

McDonalds
Stop N Sh
Budweiser
Sterling
Cleveland

Deater

AM

394, 69

Hajor Over the Air Television

WKYC Cleveland 3
WEWS Cleveland S
wiw Cleveland 8
W0i0  Shaker Hts 19
WY1z Cleveland 25
WUAB  Lorain 43
WOHS Cleveland 61

NBC
ABC
Fox
cBs
pBs
UPH , WB

Columbus

op Cincinnati
Pittsburgh

Jewlers
Plain

eu SUN
2 543,979

Gannett/NBC
Scripps-Howard
New World
Malrite

Cannell
Home Shopping

Regional Dollars

Owner

Newhouse

Military Bases

Dec 82:
Sep 83:
Sep 84:
Aug 85:
Aug B6:
Aug 87:
Aug 88:
Jul 89:

Best Restaurants

Unemployment

12.4% Jul 90:  4.3%
10.3% Jul 91 5.3%
9.0% Jul 92:  6.5%
8.4% Jul 93:  6.2%
7.7% Jul 9%:  5.8%
6.3% Jul 95:  5.0%
5.1% Jul 96:  5.2%
4.3%

Best Hotels

Best Golf Courses

Ritz Carlton Canterbury
Stouffers Arcacia
Marriott Shaker Heights CC
Lakewood CC
Kirtland
(Willoughby)
ta
777
cipitation: 34.2 in.
wfall: 51.5 in.
ndspeed: 10.8 (S5)
TOTAL
JAN JUL YEAR
Temp: 3.4 81.6 58.5
Temp: 2D.3 61.2 4D.8
mp: 26.9 1.4 49.7

Sammy’ s

Giovanni’s

Hyde Park Grill

Morton's

Tavern Richfield
Weather Data
Elevation:
Annual Pre
Annual Sno
Average Wi
Avg. Max.
Avg. Min.
Average Te

www americanradiohictorv com
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CLEVELAND

Highest Billing Stations

Revenue for Viable Radio Entities

Combined Revenue

(Includes duopolies and combos) Revenue  Share
1. WMJI-F (D) $ 9,425,000 (11.8%) 1. Nationwide: WGAR-F,WMJI-F,WMMS-F $22,850,000 28.5%
2. HWZAK-F (B 9,150,000 €11.4%> 2. Zapis: WJNMO, WZAK- F WZJIM-F 12,630,000 15.8%
3. WGAR-F (C) 7,750,000 ¢ 9.7%) 3. Secret: WTAM, WLTF-F 10,710,000 13.4%
4. WNCX-F {(CL AOR) 7,650,000 ¢ 9.6%) 4, Clear Channel; WERE,WENZ-F,WNCx-F 10,230,000 12.8%
5. WDOK-F (SAC) 7,600,000 ¢ 9.5%) 5. WRMR, WDOK-F 9,700,000 12.1%
6. WLTF-F (AC) 7,150,000 ¢ 8.9%) 6, ML/Fairfield: WOAL-F 5,950,000 7.4%
7. WOAL-F (AC) 5,950,000 ¢ 7.4%) 7. WKNR 2,900,000 3.6%
8. WMMS-F  (AOR) 5,680,000 ¢ 7.1%) 8. WNWV-F 2,570,000 3.2%
9. UTAM (FS/T) 3,560,000 ¢ 4.4%) 9. WCLV-F 2,175,000 2.7%
10. WKNR (SPRTS) 2,900,000 ( 3.6%)
11. WZJM-F  (CHR) 2,600,000 ¢ 3.2%)
12. WNWV-F  (J) 2,570,000 ¢ 3.2%)
13. WCLV-F  (cCL) 2,175,000 ¢ 2.7%)
14. WRMR (sT) 2,100,000 ¢ 2.6%)
15. WENZ-F (AOR-NR) 2,025,000 ¢ 2.5%)
16. WIMOD (B/0) 875,000 ¢ 1.1%)
17. WERE (N/T 555,000 ¢ 0.7%)
18, WHK m 465,000 ¢ 0.6%)

NOTE: Revenue figures do not include Sports

revenue of about $3,000,000.

Media Revenue Estimates

% of
Revenue % Retail Sales
Television $152,500,000 36.5 .0072
Radio 80,100,000 19.2 .0038
Newspaper 159,300,000 38.1 .0075
Outdoor 15,300,000 3.7 .0007
Cable TV 10,700,000 2.6 .0005
$417,900,000 L0197
* See Miscellaneous Comments
NOTE: Use Newspaper and Outdoor estimates with caution.

Maior Radio Station Sales Since 1989

Radio Revenue Breakdowns

Local 76%
National  24%

$60,500,000 (+2%)
19,200,000 (+11%)

Miscellsneous Comments

* Split DMA with Akron and Canton.
markets.

1989 WMo, uWRQC-F From United to TA/Shaw (cnclled) $ 7,000,000 (E>
1989  WHWE Sold to Booth 10,000,000 + WRMR
1990  WMJI-F From Jacor to Legacy 20,000,000 (<E>
1990  WGAR-AM Sold to Douglas 500,000
1992 WJIMO A/F From United to Zapis 4,450,000
1993 WHK, WMMS-F From Malrite to Shamrock 18,000,000
1993 WMJIL-F From Legacy to CmniAmerica 14,000,000
1993  WERE, WNCX-F From Metroplex to Clear Channe! 13,000,000 ¢E»
1993 WHK, WMMS-F From Shamrock to OmnhiAmerica 12,000,000
1994  wWRDZ Sold by Hal Gore 1,500,000
1995  WHK, WMJL-F, WMMS-F From OmniAmerica to citicasters 74,000,000 (E)
(CANCELED)
1996  WENZ-F From Ardman to Clear Channel 6,000,000
1996  WMJI-F, WMMS-F From OmniAmerica to Nationwide 87,000,000
1996  WHK From OmniAmerica to Salem 6,500,000
1996 WTAM From Secret to SFX (CANCELED) 14,000,000
1996  MLTF-F From Secret to SFX (CANCELEQ) 38,000,000
NOTE: Some of these sales may not have been consummated.

CUNCAM'S BATID MAZKET GUL

Copyright 1997

SUINE

www americanradiohistorv com

Viable Radio Stations

WMJ1 -F
WZAK-F
WGAR-F
WDOK - F
WNCX-F
WRHR

WMHS -F
WOAL-F
WKNR

WLTE-F

WNWV-F
WTAM
WZIM-F
WENZ-F
WCLV-F
WaMo (1/2)
WERE (1/2)

Allocations were made to those
Total TV revenue for DMA is estimated at $213,000,000.
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COLORADO SPRINGS

1996 ARB Rank: 95 1996 Revenue: $16,300,000 Manager’s Market Renking (current): 2.9
1996 MSA Rank: 104 Rev per Share Point: $217,914 Manager’s Market Ranking (future) : 3.2
1996 DMA Rank: 97 (w/Pueblo) Population per Station: 22,494 (17) Puncan’s Radio Market Grade: [Il Average
1996 Rev Rank: 86 of 174 1996 Revenue Change: + 9.0% consolidation Level: Moderate
Station Turnover: 17.0%
REVEMUE HISTORY AND PROJECTIONMS
9 .2 95 % % 9% s % » W o
Duncan Revenue Est: 9.5 10.5 11.6 13.3 Y.h 16.3
Yearly Growth Rate (91-96):  11.4% (7.5% - assigned)
Projected Revenue Estimates: 17.5 18.8 20.2 21.8 23.4
Revenue per Capita: 22.89 24.19 25.95 28.85 31.71% 33.47
Yearly Growth Rate (91-96): 7.9% (5.4% - assigned)
Projected Revenue per Capita: 35.28 37.18 39.19 41.31  43.54
Resulting Revenue Estimate: 17.6 19.3 20.9 22.6 24.2
Revenue as % of Retail sales: .0033  .0031 .0031 .0031  _0033  .0035
Mean % (91-96): .00323%
Resulting Revenue Estimate: 16.6 17.2 18.1 19.1 20.4

MEAN REVENUE ESTIMATE: 17.2 18.4 19.7 21.2 22.7

POPULATION AND DEMOGRAPHIC ESTIMATES

2 9B 9% %5 96 o9z 98 9% @ O

Total Population (millions): 415 430 R1Y4 461 4T3 487 499 519 534 .547  .555
Retail Sales (billions): 3.0 3.4 3.8 4.4 4.5 4.7 5.0 5.3 5.6 5.9 6.3
Below-the-Line Listening Shares: 10.7% Confidence Levels
Unlisted Station Listening: 14.5% 1996 Revenue Estimates: Slightly Below Normal

Total Lost Listening: 25.2% 1997-2001 Revenue Projections: Slightly Below Normal
Available share Points: 74.8
Number of Viable Stations: 12.0 COMMENTS
Mean Share Points per Station: 6.2 Market reports to Miller, Kaplan... Managers predict 5 to 7%
Median Share Points per Station: 5.6 revenue increase in 1997...

Rev. per Available share Point: $217,914
Estimated Rev. for Mean Station: $1,351,069

Household Income: $ 33,512

Median Age: 31.5 years Ethnic Income Age Education
Median Education: 12.9 years Breakdowns (%) Breakdowns (%) Breakdowns (%) Levels
Median Home Value: $81,700
Population Change (1995-2000): 15.4% white 85.4 <15 16.3 12-24 24.8 Non High School
Retail Sales Change (1995-2000): 31.7% Black 6.5 15-30 27.8 25-54 56.7 Grad: 11.7
Number of Class B or C FM‘s: 10 Hispanic 8.1 30-50 29.1 55+ 18.5
Cable Penetration: 64% (Time Warner, Century) Other 0.0 50-75 18.0 High School Grad:
75+ 8.8 25.7
The above information is provided through the courtesy of College 1-3 years:
Market Statistics, a division of Bill Communications. 36.8
COMMERCE AND INDUSTRY College 4+ years:
25.8
Important Business and Industries Fortune 500 Caipanies Forbes 500 Cripanies Forbes Largest Private Cripsnies
Military Phil Long Dealerships (453)
High Tech
Construction
Electronics
fui 500 Compenies Employment Breskdowns
System Technology Assoc. By Industry (SIC): By Occupation:
(68)
1. Eating and Drinking Places 11,342 (9.2%) Manag/Prof. 52,372  (30.4%)
2. Health Services 10,934 (8.8%) Tech/Sales/Admin. 57,498  (33.3%)
3, Business Services 7,786 (6.3%) Service 25,529  (14.8%)
4. Membership Organizations 6,010 (4.9%) Farm/Forest/Fish 1,905  ( 1.1%)
5. Electric & Electronic Equip 5,028 4.1%) Precision Prod. 17,202 (10.0%)
6. Miscellaneous Retail 4,561 (3.7%) Oper/Fabri/Labor 18,026  (10.4%)
7. Engineering & Mngmnt Sves. 4,487 (3.6%)
8. Communications 4,408 (3.6%)
9. Printing and Publishing 4,181 (3.4%)
10. Special Trade Contractors 3,959 3.2%)

Total Metro Employees: 123,760
Top 10 Total Employees: 62,676 (50.6%)

DUMCARTS RANK WARKET GUIDE
Copyright 1997

www.americanradiohistorv.com
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Largest Local Banks
Bank One (521 Mil)
Colorado National (304 Mil)

Norwest Colo. Spgs (295 Mil)
Western National (107 Mil)

RADIC BUSIMESS TNFORMATLION

Heavy Agency
Radio Users

Major Daily Newinswrs

AM
Colorado Springs Gazette-Telegraph 101,535

COMPETITIVE_MEDIA
Major Over the Air Television

Largest Local
Radio Accounts

COLORADG SPR[HGS

Colleges and Universities
tolorado Tech College (1,246)

Military Bases

Cheyenne Mtn AFB (1,100}

University of Colorado-Col.Spr.(4,901) Ft. Carson (25,765}

US Air Force Academy {4,443)

Peterson AFB (8,792)
USAF Academy (10,048)
Falcon AFB (2,000)

Total Full-Time Students: 13,891

Source of
Regionat Dotlars

Jun
Dec
Sep
Sep
Aug
Aug
Aug
Aug

Unempl oyment
79: 4.5% Jul 89: WN/A
82: N/A Jul 90:  N/A
83: N/A Jul 91: N/A
84: 4.9% Jul 92: N/A
85: N/A Jul 93: N/A
86: 6.5%  Jul 94 N/A
87: N/A Jul 95:  N/A
88: N/A Jul 96: &.7%

Revenue for Viable Radio Entities Combined Revenue

(Includes duopolies and combos) Revenue  Share
penver 1. Citadel: KKFM-F, KKLI<F, KKMG-F $5,400,000 33.1%
Puebto 2. Triathlon: KTWK, KVOR, KSPZ-F, 3,950,000 24.2%
KVUU-F
3. Walton: KKCS-F 3,600,000 22.0%
4. Bahakel: KILO-F 1,150,000 7.1%
5. KRDO-AF 800,000 4.9%
6. KCCY-F 550,000 3.4%
7. KHII-F 310,000 1.9%
8. KCMN, KCBR 250,000 1.5%
9. Salem: XBIQ-F, KGFT-F, KPRZ-F NA NA
(Religion)
Highest Billing Stations Viable Radio Stns
1. KKCS-AF (C) $3,600,000 (22.1%) 8. KVUU-F (AC) N/T)$1,050,000 (6.4%) KKCS-AF KCCY-F
2. KKFM-F  (AOR/CL)>2,500,000 (15.3%) 9. KRDO-F (SAC) 650,000 (4.0%) KKFM-F KVUU-F
3. KKMG-F  (CHR) 1,800,000 (11.0%) 10. KCYY-F (C) 550,000 (3.4%>  KKMG-F KRDO-F
4. XSPZ-F (O) 1,600,000 ( 9.8%) 11. KHII-F (C} 310,000 €1.9% KILO-F KHI[-F
5. KVOR (N/TY 1,200,000 ¢ 7.4%) 12. KCMN (ST} 220,000 (1.3%) KVOR KCMH ¢1/2)
6. XILO-F (AOR) 1,150,000 ¢ 7.1%) 13. KRDO  (T/SPRTS)> 150,000 (0.9% KSPZ-F XBla-F €172
7. KKLI-F (SACY 1,100,000 ( 6.7%) 14. KTWK  ((T) 100,000 €0.6%) KKLI-F
PH SUN Owner
121,841 Freedom
Best Restaurants Best Hotels Best Golf Courses
Broadmoor Broadmoor
Cheyenne Mountain Air Force Academy
Inn (Blue)
Marriott
NBC Evening Post
PBS
CBS  Ackerley
ABC WEATHER DATA
Fox,UPN
Elevation: 6145
Annual Precipitation:i4.7 in.
Annual Snowfall: 39.4 in.
Average Windspeed:10.4 (NNE)
TOTAL
% of JAN JuL YEAR
% Retail Sales
Avg. Max. Temp: 41.0 B4 .4 61.4
35.0 .0059 Avg. Min. Temp: 16.1 57.0 35.4
20.8 .0035 Average Temp: 28.6 70.7 4B.&
39.9 .0067
4.3 .0007 Miscellaneous Comments
.0168 * Split DMA with Pueblo. TV revenue is estimate of Colorado

* See Miscellaneous Comments

XCAA  Pueblo 5
KTSC  Pueblo 8
XKTV  Cotorado Springs 11
KRDO Colorado Springs 13
KXRM  Colorado Springs 21
Media Revenue Estimates
Revenue

Television $27,500,000
Radio 16,300,000
Newspaper 31,300,000
Outdoor 3,400,000
Cable TV NA

$78,500, 000
NOTE:

Use Newspaper and Outdoor estimates with caution.

Major Radio Station Sales Since 1990

1990 KVOR/KSPZ-F From Penn
1991 KCMN

1992 KS$S, KVUU-F Sotd
1992  KATM-F (Pueblo) From
1992 KS$S$S, KVUU-F

1994 KKMG-F (Pueblo)  Sold
1995  KTWK, KVOR-F, KSPZ-F
1996  KIKX-F Sold
1996  KKLI-F From
NOTE:

to Terry Robinson

to Dick
Surrey to Salem

From Dick to Terry Robinson

to Citadel
From Pourtales to Triathalon

to Salem
Tippie to Citadel

Some of these sales may not have been consummated.

[MINCAR'S RaDIO MARKEL Sl IDE

Copyright 1997

Springs’ share.
$35,200,000.

$ 2,500,000 (E>

450,000
1,210,000
950,000
1,476,000
913,000
9,700,000 (E}

2,825,000
3,800,000

www americanradiohictorv com

Total TV revenue for DMA is estimated at
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COLUMBIA, SC

1996 ARB Rank: 88 1996 Revenue: $21,800,000 Manager’s Market Ranking (current): 3.4
1996 MSA Rank: 101 Rev per Share Point: $250,287 Manager‘s Market Ranking (future) : 3.9
1996 DMA Rank: 89 population per Station: 25,769 (16) Duncan‘s Radio Market Grade: 111 Average
1996 Rev Rank: 70 of 174 1996 Revenue Change: +12.2% Consolidation Level: Moderate
Station Turnover: 50.0%
REVEMUE HISTORY AND PROJECTIONS
71 92 23 % 95 2 97 98 9 00 g1
Duncan Revenue Est: 16.4 16.8 17.2 18.8 19.4 21.8
Yearly Grouth Rate (91-96): 5.9%
projected Revenue Estimates: 23.1 24.4 25.9 27.4 29.0
Revenue per Capita: 35.50 36.05 36.29 38.37 39.27 43.60
Yearly Growth Rate (91-96): 4.2%
projected Revenue per Capita: 45.43  47.34  49.33 51.40 53.56
Resul ting Revenue Estimate: 23.0 24.3 25.7 27.1 28.4
Revenue as % of Retail Sales: L0046  .0044 0041 .0044  .0044  .0047
Mean % (91-96): .00443%
Resulting Revenue Estimate: NM HM 22.5 23.3 24.0
MEAN REVENUE ESTIMATE: 23.0 24.3 24.7 25.9 27.1
POPULATION AND DEMOGRAPHIC ESTIMATES
%2 938 % 95 9 92 9 %9 0 0
Total Population (millions): 462 466 Ry 490 494 .500 .507 .513 520 .527 .531
Retail Sales (billions): 3.6 3.8 4.2 4.3 4.4 4.6 4.7 4.8 5.0 5.2 5.4
Below-the-Line Listening Shares: 0.8% Confidence Levels
Unlisted Station Listening: 12.1%
Total Lost Listening: 12.9% 1996 Revenue Estimates: Normal
Available sShare points: 87.1 1997-2001 Revenue Projections: Normal
Number of Viable Stations: 12.0
Mean Share Points per Station: 7.3 COMMENTS - Market reports revenue to Miller, Kaplan...WFMV:F,
Median Share Points per Station: 5.5 WSCA-F and WLXC-F do not cooperate so estimates Were made...
Rev. per Available Share point: $250,287
Estimated Rev. for Mean Station: $1,759,517
Household Income: $34,799
Median Age: 32.6 years Ethnic I ncome Age Education
Median Education: 12.6 years Breakdowns (%) Breakdowns (%) Breakdowns (%) Levels
Median Home value: $72,600
Population Change (1995-2000): &.8% White 69.9 <15 17.4 12-24 25.3 Non High School
Retail Sales Change (1995-2000): 18.6% Black 28.9 15-30 24.7 25-54 54.9 Grad: 21.4
Number of Class B or C FM‘s: 4 Hispanic 1.2 30-50 29.0 55+ 19.8
Cable Penetration: 58% (Cablevision, Star) Other 0.0 50-75 19.5 High School Grad:
75+ 9.4 26.2

college 1-3 years:
27.1

The above information is provided through the courtesy of
Market Statistics, a division of Bill Communications.

COMMERCE AND INOUSTRY College 4+ years:

Important Business and Industries Fortune 500 Carpanies Forbes 500 Carmanies Forbes Largest Private Companies

Government Scana
Military
Textiles
Agribusiness
INC 500 Companies Emal oyesint Breakdowns
By Industry (SIC): By Occupation:
1. Business Services 16,281 (9.0%) Manag/Prof. 66,835  (29.5%)
2. Health Services 15,937 (B.8%) Tech/Sales/Admin. 77,647  (34.2%)
3. Eating & Drinking Places 14,185 (7.8%) Service 29,245  (12.9%)
4. special Trade Contractors 8,107 (4.5%) Farm/Forest/Fish 3,001 ( 1.4%)
5. Wholesale Trade-Durable Goods 7,981 (4.4%) Precision Prod. 23,474  (10.3%)
6. Food Stores 5,816 (3.2%) Oper/Fabri/Labor 26,453 (11.74)
7. General Merchandise Stores 5,310 (2.9%)
8. Insurance Carriers 5,113 (2.8%)
9. Wholesale Trade-Nondurable Gds 4,940 (2.7%)
10. Miscellaneous Retail &, 744 (2.6%)
Total Metro Employees: 181,394
Top 10 Total Employees: 88,414 (48.7%)

www americanradiohistorv com

DUNIAN'S BADIO MARKIT (L IDE

Copyrigin 1997


www.americanradiohistory.com

COLUMBIA, SC

Largest Local Banks Colleges and Universities Military Bases Unempl oyment
First Citizens ¢1.4 Bil) University of SC (25,613) Ft. Jackson (70,050) Jun 79: 4.4%  Jul 89: 3.2%
Nations Bank (B.4 Bil) Benedict College (1,515) Dec 82: 6.8%  Jul 90: 3.8%
South Carolina Natural (6.4 Bil) Columbia College ¢1,190) Sep B3: 6.2% Jul 91: 4.2%
Southern National (597 Mil) Sep 84: 4.3%  Jul 92: &.9%
Viable Radio Stns Aug 85: 3.3%  Jul 93: 5.4%
WWOM-F  WFMV-F Aug B6: 3.8% Jul 94: 4,3%
Total Full-Time Students: 26,000 WCOS-F  WMFX-F Aug B7: 3.6% Jul 95: 3.7%
WNOK-F  WOMG-F Aug 88: 3.2% Jul 96: 3.7%
WARQ-F wWvOC
RADIO BUSINESS INFORMATION WICE-F WHKZ-F
WSCO-F WISW ¢1/2)
Heavy Agency Largest Local Source of wLxc-F €1/2)
Radio Users Radio Accounts Regional Dollars Highest Billing Stations
Newman, Saylor Love Chevrolet Atlanta 1. WWDM-F (B) $4,200,000 (19.3%) 9. Wsco-F {SAC> 825,000 (3.8%)
Leslie Coca Cola Charlotte 2. WCOs-F (C) 3,800,000 (17.4%) 10. WHKZ-F (C) 800,000 ¢3.7%)
Bi Lo Raleigh 3. WTCB-F (AC) 3,200,000 ¢14.7%) 11, WFMV-F (G} 600,000 (2.8%)
4. WNOK-F (CHR) 2,100,000 ¢ 9.6%) 12. Wolc «(O) 160,000 (0.7%)
5. WMFX-F (AOR/CL)1,800,000 ¢ 8.3%) 13. WLXC-F (B) 150,000 ¢0.7%)
6. WoC  (N/T) 1,600,000 ¢ 7.3%) 14. WCOS  (SPRTS) 120,000 (0.5%)
7. WOMG-F (D) 950,000 ¢ 4.4%) 15, Wisw (N} 110,000 ¢0.5%)
8. WARD-F C(AOR) 850,000 ¢ 3.9%) 16. WTGH (G/B)Y 100,000 ¢0.5%)
Major Daily Newspag=rs AN ] SUN Owner Revenue for Viable Radio Entities Combined Revenue
(Includes duopolies and combos) Revenue  Share
Columbia State 130,649 168,478 Knight-Ridder 1. Capstar: WCOS-AF, WHKZ-F, WSCO-F,$7,250,000 33.3%
wvoC
2. Clear Channel: WARQ-F, WWDM-F 5,050,000 23.2%
3. Bloomington: WISW, WOMG-F, WTCB-F 4,260,000 149.5%
4. WOIC, WMFX-F, WNOK-F 4,060,000 1B.6%
5. WFMV-F &00,000 2.8%
6. WLXC-F 150,000 0.7%
Best Restaurants Best Hotels Best Golf Courses
Harpers Marriott Timberlake
COMPETITIVE MEDIA Richards sheraton
Major Qver the Air Television Garibaldi’s
Wis Columbia 10 NBC Cosmos
WLTX Columbia 19 cBs Lewis
WOLO Columbia 25 ABC Bahakel
WRLK Columbia 35 PBS
WACH Columbia 57 Fox Ellis
NO WEATHER OATA AVAILABLE
Media Revenue Estimates
% of
Revenue % Retail Sales Radio Revenue Breakdowns
Television $37,200,000 34.6 .0081 Local 84% $17,200,000 (+9%)
Radio 21,800,000 20.3 .0047 National 16% 3,350,000 (+32%)
Newspaper 42,300,000 39.3 .0092
Outdoor 3,800,000 3.5 .0008 Trade equals 1.5% of local. 1In 1995 it was the same.
Cable TV 2,400,000 2.2 .0005
$107,500,000 .0225-
NOTE: Use Newspaper and Outdoor estimates with caution.

Major Radio Station Sales Since 1990

1990  WTGH sold to Willis

1990  WVOC/WCEZ-F Sold to Bunyard/D
1992 WMFX-F From Baum to MAX
1993 WCos A/F from Ragan Henry
1993 WHKZ-F sold to Benchmark
1993 WMFX-F Taken over by Pit
1993 WOIC, WNOK-F From Voyager to H
1994  WOIC, WNOK-F Sold to WMFX-F ow
1994 wWvoc Sold to Benchmark
1994 WOMG A/F From John Price t
1996  WARQ-F From Radio Equity
1996  WWOM-F From Radio Equity
1996  WsCa-F Sold to Benchmark
1996  WCOS-AF From Benchmark to
1996  WHKZ-F From Benchmark to
1996  wvoc From Benchmark to
1996  WsSCO-F From Benchmark to
NOTE: Some of these sales may not have been

DUNCAN'S RADID MARKET GULDE
Copyright 1997

$ 500,000

ames 2,550,000
{Cancelled) 4,100,000 ¢E)

to Benchmark 9,600,000

2,700,000

t.Nat./Haehnie 4,500,000

icks, Muse, Weber 4,800,000
5,000,000
2,500,000
3,000,000

ner
o Bloomington

to Clear Channel 3,000,000
to Clear Channel 17,500,000

4,100,000
Capstar 14,000,000
Capstar 3,500,000
Capstar 3,800,000
Capstar 4,500,000
consummated.
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COLUMBUS, GA

1996 ARB Rank: 164 1996 Revenue: 59,000,000 Manager’s Market Ranking (current): 3.4
1996 MSA Rank: 167 Rev per Share Point: $101,351 Manager’s Market Ranking (future} : 3.7
1996 DMA Rank: 125 Population per Station: 14,936 (14) Duncan’s Radio Market Grade: NA
1996 Rev Rank: 144 of 174 1996 Revenue Change: +5.9% consolidation Level: Moderate
Station Turnover: 11.0%
REVENUE HISTORY AND PROJECTIONS
N 92 93 2 95 96 97 28 22 00 ol
Duncan Revenue Est: 7.2 7.3 7.7 8.0 8.5 9.0
Yearly Growth Rate (91-96): 4.6%
Projected Revenue Estimates: 9.4 9.8 10.3 10.8 11.3
Revenue per Capita: 26.87 26.96 28.00 29.34 30.69 32.26
Yearly Growth Rate (91-96): 4.9% - assigned
Projected Revenue per Capita: 33.86 35.50 37.24 39.06 40.98
Resulting Revenue Estimate: 9.5 10.0 10.5 11.1 11.8
Reverue as % of Retail Sales: L0043  .0040 ,003% ,0037 .0035 .0036
Mean % (91-96): .00383%
Resulting Revenue Estimate: 10,0 10.3 10.7 1.4 11.9
MEAN REVENUE ESTIMATE: 9.6 10.0 10.5 11.0 11.7
PCPULATION AND DEMOGRAPHIC ESTIMATES
22 93 94 95 9% o7 28 9 00 01
Total Population (millions): .268 .27 .275 276 277 .279 .280 .282 .283 .285 .287
Retail Sales (billions): 1.7 1.8 2.0 2.2 2.4 2.5 2.6 2.7 2.8 2.9 3.9
Below-the-Line Listening Shares: 1.5% tonfidence Levels
Unlisted Station Listening: 9.7%
Total Lost Listening: 11.2% 1996 Revenue Estimates: Mormal
Available share Points; 88.8 1997-2001 Revenue Projections: Normal
Number of Viable Stations: 9
Mean Share Points per Station: 9.9 COMMENTS
Median Share Points per Station: 8.3
Rev, per Available Share Point: $101,351
Estimated Rev. for Mean Station: $1,003,378 Ethnic Income Age Education
Breakdowns (%) Breakdowns (%) Breakdowns (%) Levels
Household [ncome: $25,204
Median Age: 31.8 years White 60.8 <15 33.8 12-24 26.4 Non High School
Median Education: 12.3 years Black 36.0 i5-30 31.2 25-54 50.7 Grad: 41.7
Median Home Value: $58,400 Hispanic 3.0 30-50 33.0 55+ 22.9 High School Grad:
Population Change (1995-2000): 2.9% Other 0.2 50-75 9.5 32.4
Retail Sales Change (1995-2000): 19.8% 75+ 3.6 College 1-3 years:
Number of Class B or C FM’s: & 14.1
Revenue per AQH:  $27,181 The above information is provided through the courtesy of College &+ years:
Unemployment (July 1996): 5.2% Market Statistics, a division of Bill Communications. 11.8

Cable Penetration: 71X (TeleCable)
COMMERCE AND INDUSTRY

Irgertant Business and lndustries
Textiles

Food Products

Fortune 50D Crepunies
AFLAC (182}

=

Forbes 500 Companies

Vs —

OO ~NWV W -

Forbes Largest Priva

te Companies

HO WEATHER DATA AVAILABLE

Military
Machinery
Major Daily Newspapwrs AM PH SUN Owner
Columbus Ledger-Enquirer 52,854 67,005 Knight-Ridder
COMPET]TIVE MEDIA
Major Over the Air Television
WRBL  Columbus 3 CBS Spartan
WTvM  Columbus 9 ABC AFLAC
WJISP  Warm Springs 28 PBS
WLTZ Columbus 38 NBC Lewis
WXTX  Columbus 54 Fox Pezold
Media Revenue Estimates
% of
Revenue % Retail Sales

Television $2¢2,600,000 39.1 .0090
Radio 9,000,000 15.6 .0036
Newspaper 22,400,000 38.8 .0090
Outdoor 2,000,000 3.5 .0008
Cable TV 1,800,000 3. .0007

$57,800,000 .0231
NOTE: Use Newspaper and Outdoor estimates with caution.

Some Recent Station Sales
1996 WGSY-F From Woodfin to WPNX, WVRK
NOTE= .

owner

$2,000,000
Some of these sales may not have been consumated.

Synovus Financial Georgia Crown Distributing (299)
Bill Heard Enterprises (179}

Revenue for Viable Radio Entities Combined Revenue
(Includes duopolies and combos) Revenue Sahre

. McClure: WRCG, WKCN-F, WCGe-F  $2,600,000 28.9%

. WPNX, WVRK-F, WGSY-F 2,590,000 28.8%
Oavis: MWOKS, WFXE-F 1,800,000 20.0%

. WAGH-F 1,000,000 11.1%

. WOAK, WSTH-F 850,000 9.4%
Highest Billing Stations Viable Radio Stations

. WFXE-F (0} $1,500,000 (16.7%) WFXE-F WRCG

. WVRK-F (AOR) 1,400,000 (15.5%) WVRK-F WSTH-F

. WKCN-F (C} 1,250,000 (13.9%) WKCN-F WCGQ-F

. WGSY-F (AC) 1,150,000 (12.8%) WAGH-F WOKS

. WAGH-F (BysAC) 1,000,000 (11.1%) WGSY-F

. WCGQ-F (CHR/AC) 800,000 ¢ 8.9%)

. WSTH-F (C) 750,000 ¢ 8.3%)

. WRCG  (T) 550,000 ¢ 6.1%)

. WOKS  (B/O) 300,000 ¢ 3.3%)

. WEAN (B 150,000 ( 1.7%)

DUNCAN'S RALI MARKET (UIDE

Copyright 1997
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COLUMBUS, OH

1996 ARB Rank: 32 1996 Revenue:  $63,500,000 Manager’s Market Ranking (current): 4.2
1996 MSA Rank: 38 Rev per share Point: $743,559 Manager’s Market Ranking (future) : 4.2
1996 DMA Rank: 34 Population per Station: 47,073 (26} buncan’s Radio Market Grade: 1 Average
1996 Rev Rank: 30 of 174 1996 Revenue Change: +5.7% Consolidation Level: Moderate/Low
Statien Turnover: 39.0%
REVENUE HISTORY AND PROJECTIONS
N 92 93 24 95 96 97 98 9 ot} o
Duncan Revenue Est: 44.0 45.3 50.3 55.5 60.1 63.5
Yearly Growth Rate (91-96): 7.5% (6.8% - assigned) "
Projected Revenue Estimates: &7.8 72.4 77.4 82.6 88.2
Revenue per Capita: 31.21  32.36 36.64 38.81 41.38 43.49
Yearly Growth Rate (91-96): 6.9%
Projected Revenue per Capita: 46.49 49.70 53.13 56.79 &0.71
Resulting Revenue Estimate: 68.3 741 80.2 86.3 93.5
Revenue as % of Retail Sales: .0035 0035 .0037 .0035 .0036 .0035
Mean % (91-96): .00355%
Resulting Revenue Estimate: 68.8 71.0 74.6 78.1 81.7
MEAN REVENUE ESTIMATE: 68.3 72.5 77.4 82.3 87.8
POPULATION AND DEMOGRAPHIC ESTIMATES
2 93 % 95 % 9 98 % 0 0
Total Population (millions): 1.414 .40 1.42 1.43 1.45 1.46  1.47  1.49 1.51 .52 1.54
Retail Sales (bitlions): 12.4 13.0 4.0 15.7 17.0 18.1 19.4 20.0 21.0 22.0 23.0
Below-the-Line Listening Shares: 1.2% Confidence Levels
Unlisted Station Listening: 13.4%
Total Lost Listening: 14.6% 1996 Revenue Estimates: Normal
Available Share Points: 85.4 1997-2001 Revenue Projections: HNormal
Number of Viable Stations: 18
Mean share Points per Station: 4.7 COMMENTS - Market reports to Hungerford.._WJZA-F, WCEZ-F, and WCLT-F do
Median Share Points per Station: 3.4 not cooperate so estimates were made...Managers predict 5 to 6% revenue
Rev. per Available Share Point:  $743,559 gain in 1997...
Estimated Rev. for Mean Station: $3,494,730
Household Income: $36,788
Median Age: 32.8 years Ethnic Income Age Education
Median Education: 12.5 years Breakdowns (%) Breakdowns (%) Breakdowns (%) Levels
Median Home Value: $72,200
Poputation Change (1995-2000): 5.2% Hhite 87.2 <15 16.7 12-24 24.0 Non High School
Retail Sales Change (1995-2000): 29.5% Black 1.4 15-30 23.1 25-54 54.4 Grad: 20.3
Rumber of Clags B or C FM’s: 8 Hispanic 0.8 30-50 27.8 55+ 21.6
Cable Penetration: 59% (Time Warner, Coaxial) Other 0.6 50-75 20.6 High School Grad:
75+ 11.8 32.6

COMMERCE AND INDUSTRY

Important Business and Industries

Government
Insurance
Financial
Aircraft
Auto
Etectronics
Appliance
Fabrics

INC 500 Cerpmnies

Sophisticated Systems (113)
Univenture (223}
Three-C Body Shop (498)

By Industry (SIC):

. Food Stores

Total Metro Employees:
Top 10 Total Employees: 280,930

DUHCARN'S BADNC MARELT GLIGE
Copyright 1997

fertune 500 Companies

Nationwide Ins. Enterprises
108

Banc One Corp (145)

Limited {167)

Cardinal Health (158)

Amer. Electric Power (231)

. Health Services

. Eating and Drinking Places

. Business Services

. Wholesale Trade-Durable Goods 24,392

. Insurance Carriers

. Miscellaneous Retail

. Engineering & Mngmnt Svcs.

. Special Trade Contractors
Wholesale Trade-Nondurable Gds 17,076

The above information is provided through the courtesy of

Market Statistics, a division of Bill Communications.

Forbes 500 Compenies

Huntington Bancshares

Emalayrent Breakdowns

By Occupation:

58,132 (9.8%) Manag/Prof.
45,157 (7.9%) Tech/Sales/Admin.
43,344 (7.6%) Service
(4.3%) Farm/Forest/Fish
21,417 (3.8%) Precision Prod.
19,239 (3.4%) Oper/Fabri/Labor
19,019 (3.3%)
18,815 (3.3%
(3.0%)
16,339 (2.9%)
570,012
(49.3%

www americanradiohistorvy com

College 1-3 years:
24.1

College 4+ years:
23.0

Forbes Largest Private Companies

Battelle Memorial Institute (190
Micro Electronics (28D)

Borden (22)
Ricart Automotive (343)
Schottenstein Stores (129

195,949
243,567
83,524

9,181
63,720
9%, 264

(28.4%)
(35,3%)
(12.1%)
¢ 1.3%
¢ 9.2%
(13.7%)
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Largest Local Banks

Bank One (5.8 Bil)

Fifth Third (5630 Mil}
Huntingten National ¢10.7 Bil}
National City (5.7 Bil)

NBD (847 Mil)

Society National (NA)

State Savings (1.6 Bil)

RADIQ BUSiNESS INFORMATION

Heavy Agency

Colleges and Universities

Chio State (54,094)
Capital University (3,235}

COLUMBUS , OH

Franklin University (4,005}
Ohio Dominion College (4,365)

Total Full-Time Students: 65,505

Largest Local

Source of

Military Bases

Rickenbacker Air National
Guard Base (10)

Unemp| oyment

Jun 79:
Dec 82:
Sep 83:
Sep 84:
Aug 85:
Aug B6:
Aug 87:
Aug 88:
Jul 89:
Jul 90:
Jul 91:
Jul 92:
Jul 93:
Jul 94:
Jul 95:
Jul 96:

NW UL WO =

Q02w
N}QRRNQNL‘NNNNNXNN

WWHImASRHSENONNoW

Radio Users Radio Accounts Regional Dollars
Hamerof § Meijer Dept. Cleveland
Ron Foth Kroger Cincinnati
Lord Sullivan Big Bear Markets Dayton
AmeriTech
Major Daily Newspupers AM PM SUN Owner
Columbus Dispatch 260,355 399,815 Wolfe
Best Restaurants Best Hotels Best Golf Courses
Hyde Park Grill Hyatt Muirfield village
COMPETITIVE MEDIA Lindy's Radisson Scioto
Hunan Lion Guest Quarters The Golf Club
Major Over the Air Television Refectory Stouffers Ohio State
Top Steak House (Scarlet}
WCMH Columbus 4 NBC outlet Double Eagle
WSYX Columbus 6 ABC Sinclair TV
WBHS Columbus 10 CBs Wolfe
WITE Columbus 28 Fox
wosuy Columbus 34 PBS

WEATHER DATA

Elevation: 812
Annual Precipitation: 37.0 in.
Annual Snowfall: 27.7 in,
Average Windspeed: 8.7 (sW)
TOTAL

JAN  JUL YEAR
Avg. Max, Temp: 36.4 84.4 62.1
Avg. Min. Temp: 20.4 62.4 40.9
Average Temp: 28.4 73.6 51.5

www americanradiohistorv com
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COLUMBUS, OH

Highest Billing Stations Revenue for Viabie Radio Entities Combined Revenue Viable Radio Stations
{Includes duopolies and combos) Revenue  Share__
1. WSHY-F (AC) $ 9,100,000 (14.2%) 1. Jacor: WTVN,WLVO-F,HLOH,WHOK-F, $21,900,000 34.1% WNCI-F WCEZ-F
2. WNCI-F (CHR) 9,050,000 <{14.1%) WHOK -F, WA2U-F ,WZAZ-F WTVN WCLT-F
3. WLvQ-F (ADR/CL) 9,000,000 {14.0%) 2. Nationwide: WCOL A/F, WNCI-F 17,350,000 27.0% WBZX-F WWCO-F
4, WTVN {FS) 8,300,000 (12,9%) 3. saga: WVKO, WSNY-F 9,850,000 15.3% WCOL-F HLLD-F
5. WCOL-F ({C) 7,900,000 (12.3%) 4. WMNI, WB2X-F 5,400,000 B.4% WLVQ-F HVKD
6. WBZX-F (AOR) 5,100,000 ¢ 7.9%) Colum. Dispatch: WBNS A/F 5,400,000 8.4% WSHY-F WMNT (1/2)
7. WBNS-F () 4,400,000 ¢ 6.9%4) 6. Blue Chip: WCKX-F 1,100,000 1.7%4 WBNS-F WBNS (1/2)
8. WHOK-F (C) 2,500,000 ( 3.9%) WWCD-F 1,100,000 1.7% WHOK-F WeoL (1/2)
®. WZAZ-F (AOR-P)Y 1,100,000* ( 1.7%) 8. WCEZ-F 800,000 1.2% WCKX~-F WAHC-F
WWCD-F  (AOR-NR) 1,100,000 ( 1.7%) WCLT-F 800,000 1.2% WAKS-F WJZA-F (1/2)
WCKX-F  (B) 1,100,000 ( 1.7%4) 10. WJIZA-F 300,000 0.5%
12. WAZU-F/WHQGK-F(NA)1,000,000**C 1.6%) 11, WZJZ-F 200,000 0.3%
WBNS {SPRTS) 1,000,000 { 1.6%)
14. WCEZ-F (SAC) 800,000 ¢( 1.2%)
WCLT-F {C) 800,000 ¢ 1.2%)
16. WVKO {B) 750,000 < 1.2%)
17. WCOL {1} 400,000 < 0.6%)
* Was Country WLLD-F
** Was Oldies-70’s WAHC-F/WAKS-F
Media Revenue Estimates
% of
Revenue % Retajil Sales
Television $142,300,000 38.9 .0079
Radio 63,500,000 17.4 .0035
Newspaper 142,800,000 39.1 .0079
Outdoor 11,100,000 3.0 .0006
Cable TV 5,800,000 1.8 .0003
$365,500,000 .0202

NOTE: Use Newspaper and Outdoor estimates with caution.

Major Radio Station Sales Since 1990

1991  WWCD-F $ 2,000,000
1991 WXMX-F 2,500,000
1993 wcoL A/F From Great Trails to Nationwide 15,000,000
1993 WLOH, WHOK-F (Lancaster) Sold to OmniAmerica 10,000,000
1993  WRVF-F (V.Arlington} sold to OmniAmerica 7,000,000
1995  WLOH, WHOK-F, WLLD-F From OmniAmerica to Citicasters 24,000,000
1995 WTIY-F (Johnstown} sold by Salem 1,500,000
1996  WTVN From Citicasters to Jacor 33,900,000
1996  WLvo-F From Citicasters to Jacor 38,400,000
1996  WLOH,WLLD-F,WHOK-F From Citicasters to Jacor 24,000,000
1996  WCEZ-F (Delaware) sold to Associated 1,950,000
1996  WCKX-F (London) Sold to Blue Chip 3,300,000
1996  WAHC-F, WAKS-F Ssold to Jacor 9,000,000

NOTE: Some of these sales may not have been consummated.

MO AN'E RaDi0 BARKET CGLIDE
Copyright 1997
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CORPUS CHRISTI

1996 ARB Rank: 126 1996 Revenue: $10,000,000 Manager’s Market Ranking (current): 2.5
1996 MSA Rank: 126 Rev per Share Point: $117,233 Manager’s Market Ranking (future) : 3.0
1996 DMA Rank: 128 Population per Station: 13,832 (22) Duncan’s Radio Market Grade: 111 Below Avg
1996 Rev Rank: 135 of 174 1996 Revenue Change: +6.4% Consol idation Level: Moderate
Station Turnover: 33.0%
REVENUE HISTORY AND PROJECTIONS
99 92 9 e 95 9% 9 8 % 0 0
Duncan Revenue Est: 7.8 8.0 8.5 9.2 9.4 10.0
Yearly Growth Rate (91-96): 5.1%
pProjected Revenue Estimates: 10.5 11.0 11.6 12.2 12.8
Revenue per Capita; 22.10 22.28 23.22 24.33 24.42 25.44
Yearly Growth Rate (91-96): 3.8%
Projected Revenue per Capita: 26.41  27.41  28.45 29.53  30.66
Resulting Revenue Estimate: 10.5 11.1 11.6 12.2 12.8
Revenue as % of Retail Sales: .0033 .0031 .0031 .0032 .0029 .0029
Mean % (91-96): .00308%
Resulting Revenue Estimate: 1.1 11.4 12.0 12.6 13.2
MEAN REVENUE ESTIMATE: 10.7 11.2 n.7 12.3 12.9
POPULATION AND DEMOGRAPHIC ESTIMATES
1 92 95 94 95 2% 97 28 29 00 01
Total Population (mitlions): .353 .359 .366 378 L3385 L3930 L399 404 L409 L4130 L4817
Retail Sales (billions): 2.4 2.6 2.7 2.9 3.2 3.4 3.6 3.7 3.9 4.1 4.3
Below-the-Line Listening Shares: 0.0 confidence Levels
Unlisted Station Listening: 16.7%
Total Lost Listening: 14.74 1996 Revenue Estimates: Normal
Available Share Points: 85.3 1997-2001 Revenue Projections: Normal
Number of viable Stations: 13.5
Mean Share Points per Station: 6.3 COMMENTS
Median Share Points per Station: 4.6
Rev. per Available Share Point: $117,233
Estimated Rev. for Mean Station: $738,569
Household Income: $30,579
Median Age: 31.7 years Ethnic Income Age Education
Median Education: 12.3 years Breakdowns (%) Breakdouwns (%) Breakdowns (%) Levels
Median Home Value: 353,600
Population Change (1995-2000): 7.4% wWhite 46.1 <15 24.6 12-24 24.8 Non High School
Retail Sales Change (1995-2000): 31.2% Black 3.6 15-30 24.6 25-54 52.5  Grad: 32.4
Number of Class B or C FM’s: 9 Hispanic 50.3 30-50 24.9 55+ 22.7
Cabte Penetration: 70% (TCI) other 0.0 50-75 16.7 High School Grad:
75+ 9.2 24.8

The above information is provided through the courtesy of

Coltege 1-3 years:

Market Statistics, a division of Bilt Communications. 26.8

COMMERCE AND INDUSTRY

Important Business and Industries
Petrochemicals

Fishing

Agribusiness

INC 500 Ceszanies Erploymrent Breakdowns

TRT Holdings (183) By Industry (SIC):

Fortune 500 Carzanies

Col lege 4+ years:
16.0

Forbes 560 Cusgmnies Forbes Largest Private Companies

By Occupation:

1. Health Services 12,07 (11.9%) Manag/Prof. 33,466 (23.2%)
2. Eating and Drinking Places 2,801 (8.7%) Yech/sales/Admin. 44,486  (30.9%)
3. Business Services 8,370 (8.2%) service 23,592  (16.3%)
4. Food Stores 5,202 (5.1%) Farm/Forest/Fish 3,286 ( 2.3%)
5. Wholesale Trade-Durable Goods 4,159 (4.1%) Precision Prod. 21,523 (14.9%)
&, Heavy construction 4,149 €4.1%) Oper/Fabri/Labor 17,825  (12.4%)
7. Special Trade Contractors 3,969 (3.9%)
8. General Merchandise Stores 3,040 (3.0%)
9. Automotive Dealers 2,932 (2.9%)
10. Petroleum & Coal Products 2,729 (2.7%)

Total Metro Employees: 101,697

Top 10 Total Employees: 55,422 (54.5%)

[AHCAN'S RADIG WMANLKET GUIDE
Copyright 1997
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CORPUS CHRISTI

Largest Local Banks Colleges and Universities Military Bases Unemp! oyment
American National (178 Mil) Corpus Christi State (3,815) corpus Christi Army Depot (?) Jun 79: 5.9%
citizens Bank (146 Mil) Corpus Christi Coast Guard pec 82: 8.3%
Corpus Christi National (4675 Mil) Air station (7) Sep 83: 11.0%
First commerce (112 Mil) Corpus christi NAS (6,500) Sep 84: 7.8%
Pacific Southwest (595 Mil) Aug 85: 8.9%
Texas Commerce (177 Mil) . Aug 86: 12.2%
Total Full-Time Students: 5,206 Aug 87: 11.2%
Aug 88: 8.5%
RADIO BUSINESS INFORMATION Jul 89: 9.0%
Jul 90: 7.1%
Heavy Agency Largest Local Source of Jul 91: 8.2%
Radio Users Radio Accounts Regional Dollars Highest Billing Stations Jul 92: 9.5%
Jul 93: 8.6%
6 West Texas Lottery 1. KRYS-AF (C) $1,800,000 (18.0%) Jui 94: 9.7%
Pettus Miller Beer 2. KOUL-F (C) 1,400,000 (14.0%) Jul 95: 8.9%
Wingfield smith Coca Cola 3. K2FM-F (CHR) 1,250,000 (12.5%) Jul 96: 9.1%
4. KSAB-F (SP) 1,000,000 ¢10.0%)
5. KMXR-F (AC) 920,000 ( 9.2%)
6. KNCN-F  (AOR) 900,000 ¢ 9.0%)
7. KLTG-F  (0) 600,000 ¢ 6.0%)
8. KUNO (SP) 450,000 ( &.5%)
9. KEYS (N/T) 440,000 ( &4.4%)
10. KRAD-F (AOR)Y 400,000 ¢ &4.0%)
11, KBSO-F (SP) 380,000 ¢ 3.8%)
Revenue for Viable Radio Entities Combined Revenue
Major Daily Newspagers AM PM SUN Quner (Includes duopolies and combos) Revenue Share
1. Gulfstar: KRYS$-AF, KNCN-F,KMXR-F  $3,620,000 36.2%
Corpus Christi Caller-Times 66,318 95,339 Harte-Hanks 2. KDAE,KCTA,KOUL-F,KRAD-F, KLTG-F 2,550,000 25.5%
3. KEYS, K2FM-F, KFTX-F 1,790,000 17.9%
4. KUNO, KSAB-F 1,450,000 14.5%
5, KCCT, KBSO-F, KFLZ-F 500,000 5.0%
6. KKBA-F NA NA
7. KLHB-F NA NA
8. KMCC-F NA NA
Best Restaurants Best Hotels Best Golf Courses
La Pesca Marriott King’s Crossing CC
COMPETITIVE MEDIA Waterfront Oyster Sheraton
HMajor Over the Air Television Viable Radio Stations
KITI Corpus Christi 3 ABC McKinnnon KRYS-F KRAD-F
KRIS Corpus Christi 6 NBC McKinnon K2FM-F KNCN-F
KZTV Corpus Christi 10 CBS KQUL-F KBSO-F (1/2)
KEDT Corpus Christi 16 PBS KSAB-F Kxcc-F (172>
KORD Corpus Christi 28 WEATHER DATA KUNO KEYS
KMXR-F KFTX-F
NO WYEATHER DATA AVAILABLE KLTG-F KLBH-F (1/2)
KKBA-F
Media Revenue Estimates %4 of
Revenue % Retail Sales
Television $25,600,000 36,9 .0075
Radio 10,000,000 14.4 .0029
Newspaper 29,900,000 43.1 .0088
Outdoor 2,700,000 3.9 .0008
cabte TV 1,200,000 1.7 . 0004
$69, 400,000 .0204
NOTE: Use Newspaper and Outdoor estimates with caution.
Major Radio Station Sales Since 1990
1990 KDAE/KLTG-F $ 1,900,000
1992 KMXR-F 693,000
1993 KRYS A/F 3,100,000
1993 KNGV-F (Kingsville) Sold to owners of KEYS, K2FM-F 175,000
1994  KMXR-F Sold to KRYS A/F owner 1,100,000
1994  KRAD-F Sold to KOUL-F owner 360,000
1995 KkBIC-F (Alice) 650,000
1996  KRYS-AF, KMXR-F Sold to Gulfstar 6,000,000
1996  KFLZ-F Sold to KCCT/KBSO-F owner 550,000
1996  KNCN-F From Tippie to Gulfstar 2,100,000
1996  KDAE, KLTG-F sold to KCTA, KOUL-F, KRAD-F owner 1,600,000
NOTE: Some of these sales may not have been consummated.
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DALLAS - FORT RT

1996 ARB Rank: 7 1996 Revenue: $218,000,000 Manager’s Market Ranking (current): 4.3
1996 MSA Rank: 11-Dal, 33-Ft Worth Rev per Share Point: $2,377,300 Manager’s Market Ranking (future) : 4.1
1996 DMA Rank: 8 Population per Station: 105,000 (34) Duncan’s Radio Market Grade: 1 Above Avg
1996 Rev Rark: 5 of 174 1996 Revenue Change: + 6.3% tonsolidation Level: Low

Station Turnover: 53.0%
REVENUE HISTORY AND PROJECTIONS

¢ %2 B o % % s % 9w W 0
buncan Revenue Est: 132.4 136.9 160.6 180.0 204.6 21B.0
Yearly Growth Rate (91-96): 10.6% (6.7% - assigned)
Projected Revenue Estimates: 232.6 248.2 264.8 2B2.6 301.5
Revenue per Capita: 32.61 31.76  36.50 40.66 45.26 47.49
Yearly Growth Rate (91-96): 9.0% (5.3% - assigned)
Projected Revenue per Capita: 50.00 52.66 55.45 58.39 61.48
Resulting Revenue Estimate: 232.5 269.6 266.2 282.0 298.8
Revenue as % of Retail Sales: .0035 L0035 0040 .0044 .0046  .0047
Mean % (91-96): .00457% (94-96 only)
Resulting Revenue Estimate: 221.0  233.1 263.6 255.1 265.1

MEAN REVENUE ESTIMATE: 228.7 243.6 258.2 273.2 288.5

POPULATION AND DEMOGRAPHIC ESTIMATES

¢ L B 94 % 9% g7 98 %9 00 0
Total Population {(millions}: 4.10 4.31 4 .40 4.45 4.52 4.59 4.65 4.76 4,80 4.8B3 4.86
Retail Sales (billions): 38.3 39.0 40.0 41.0 66.3 46.0 4B.4 51.0 53.3 55.8 58.0
Below-the-Line Listening Shares: 0.0 Confidence_Levels
Unlisted Station Listening: 8.3%

Total Lost Listening: 8.3% 1996 Revenue Estimates: Normal
Available Share Points: 91.7 1997-2001 Revenue Projections: Normal
Number of Viable stations: 22.5
Mean Share Points per Station: 4.1 COMMENT S
Median Share Points per Station: 3.6
Rev. per Available Share Point: $2,377,300 Market reports to Miller, Kaplan and all major stations
Estimated Rev. for Mean Station: $9,688,800 cooperate...Managers predict 6 to 74 increase in 1997...
Household Income: $40,301
Median Age: 31.9 years Ethnic Income Age Education
Median Education: 12.7 years Breakdowns (%) Breakdowns (%} Breakdowns (%) Leveis
Median Home Value: $78,400
Population Change (1995-2000}: 6.7% White 74.3 <15 16.5 12-24 23.1 Non High School
Retail Sales Change (1995-2000): 26.1% Black 13.2 15-30 21.1 25-54 58.6 Grad: 21.1
Number of Class B or C FM’s: 19 Hispanic  12.5 30-50 26.2 55+ 18.3
Cable Penetration:  48% (TCI, Telecable, Cther 0.0 50-75 21.2 High School Grad:
Sammons ) 75+ 17.0
The above infarmation is provided through the courtesy of

Market Statis
COMMERCE AND INDUSTRY

Important Business and Industries Fortune 500 Companies

Financial Exxon (3)
Kigh Tech JC Penney (34)
Energy AMR (53)

Food Processing
Agribusiness

Kimberly-Clark (78)
Texax Instruments (89

Aircraft Burlington N. Santa F
Munitions Tandy (225)
Clothing Texas Utilities (233)

Electronics Dresser Industries (2

College 1-3 years:
tics, a division of Bill Communications. 28.9

College &4+ years:

Forbes 500 Cespsnies Forbes Largest Private Companies

Centex Austin Industries (328)
Commercial Metals chief Auto Parts (455)
ComplSA club Corp. Int’l (264}
Fina County Seat Stores (324)
) First USA Glazer’s Wholesale Distributers (340}

Home Interiors & Gifts (425)
Hunt Consolidated/Hunt 0il (336)
Ben E. Keith (349)

Lennox International (81}

e (210)Fox Meyer Health
Onyx Energy
Southland

34) Southwest Airlines

Central & South West (332)

INC 500 Carpanies

Hartex Property Group (15)
Expo Group (28)

Excel Communications (80)
Acrobotics Industries (83)
Open Systems Group (127)
Consulting Partners (142)
Multimedia Learning (154)
HCFS (159}

Nuclear Logistics ¢(175)
vektron International (227)
(And more...)}

pary

(And more...)

Ercloyment Breakdowns
By Industry (SIC):

. Business Services
. Health Services
. Eating & Drinking Places
. Wholesale Trade-purable Goods
. Transportation Equipment
. Feod Stores
. Engineering & Mngmnt Svcs.
. Special Trade cContractors
Wholesale Trade-Nondurable
. Real Estate
Total Metro Employees:
Top 10 Total Employees:

OOV SN —

www.americanradiohistorv.com

Lincoln Praoperty (148}

¢(And many more...)

gy Occupation:

138,346  (8.4%) Manag/Prof. 580,009 (28.5%)
121,026  (7.3%) Tech/sales/Admin. 724,003 (35.8%)
117,718 (7.1%) Service 239,756 (11.8%)
91,398 (5.5%) Farm/Forest/Fish 24,327 ( 1.2%)
64,269  (3.9%) Precision Prod. 213,435 (10.5%)
50,422 (3.1%) Oper /Fabri/Labor 255,060 (12.5%)
49,166  (3.0%)

48,997 (3.04)

45,139 2.7%)

42,872  (2.6%)

1,649,660
769,351 (46.6%)

Mikak S RADIO MARKET [1UI0E
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DALLAS - FORT WORTH

Larqest Locat Banks Colleges and Universities Military Bases Unemployment

Dec 82: 5.2% Jul 90: 5.3%
American Federal (1.7 Bil)} University of Texas-Arlington (24,783) Carswell AFB (6,389) Sep 83: 4.9%  Jul 91; 6.5%
Bank of America (NA) Southern Methodist (8,798) Dallas MAS (2,000) Sep 84: 3.5% Jul 92: 6.8%
Bank One {NA) Texas Christian {(6,458) Aug 85: 4.8% Jul 93; 6.4%
Bank United of TX (NA) University of Dallas (3,012) Aug 86: 6.7% Jul 9%4: 5.7%
Comerica (1,3 Bil) Texas Wesleyan Univ (1,429) Aug 87: 6.6% Jul 95: 5.D%
Guaranty Federal (7.6 Bii} Univ of Texas Dallas (8,685) Aug 88: 5,5% Jul 94: 4.2%
Nations Bank (35.1 Bil) Total Full-Time Students: 92,648 Jul 89: 6.0%

Texas Commerce (3.0 Bil)

RADIO BUSINESS INFORMATION

Heavy Agency Largest Local Source of
Radio Users Radio Accounts Reaional Dollars
Richards Group Coca Cola Houston
Bozell Kroger Austin
Tracy Locke American Airlines San Antonio
Ward Dr. Pepper
GOS & M Budweiser
Coors
Major
Daily Newspapers AM PM SUN Owner
Dallas Morning News 491,480 797,206 Belo
Fort Worth Star-
Telegram . 237,031 (AD) 343,483 Cap Cities/ABC
CGMPETITIVE MEDIA Best Restaurants Best Hotels Best Golf Courses
Four Seasons
Major Cver the Air Television Mansion at Turtle Creek Mansion at Colonial (Fort
KDFW Dallas 4 Fox New World Del Friscos Turtle Creek Worth)
KXAS Ft. Worth 5 NBE LIN Ruth Chris Loew’s Anatole Hyatt Bear Creek
WFAA Dallas 8 ABC Belo Mi Piaci Adolphus Preston Trail
KTvT Ft. Worth 1 €Bs  Gaylord Chamberlains Sheraton Park Brook Hollow
KERA Dallas 13 PBS Kosta's Crescent Court Las Colinas TPC
KTXA Arlington 21 UPN  Viacom Riveria Westin Galleria
KDAF Dallas 33 WB Renaissance Cattlemans St. Germain
KXTX pallas 39 ‘
Media Revenue Estimates Radio Revenue Breakdown
% of
Revenue % Retail Sales Local 80.0% % 174,000,000 {(+3%)
Television $4864,000,000 37.2 .0105 National 20.0% 44,500,000 (+17%)
Radio 218,000,000 16.8 .0047
Newspaper 394,000,000 30.3 .0086 Trade equals 3.3% of local. In 1995 it was 2.7%.
Outdoor 44,000,000 3.4 .0010
Cable TV 16,100,000 1.2 .0004
$1,301,000,000 .0252

NGTE: Use Newspaper and Outdoor estimates with caution

WEATHER DATA

Elevation: 551

Annual Precipitation: 32.1 in.
Annual Windspeed: 2.7 in.
Average Windspeed: 11.1 (S}

TOTAL

AN JuL YEAR

Avg. Max. Temp: 55.7 95.5 76.5
Avg. Min. Temp: 33.9 74.0 54.4
Average Temp: 44 .8 84.8 65.9
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Highuat Billing Stations

DALLAS - FORT WORTH

Revenue for Viable Radio Entities

Combined Revenue Viable Radio Stations

{Includes duopolies and combos) Revenue  Share
1. KVIL-F (AC) $29,800,000 (13.7%) 1. Westinghouse: KVIL-F, KLUV-F, % 83,900,000 38.5% KKDA-F KDGE-F
2. WBAP (FS/T) 15,500,000 ¢ 7.1%) KOAI-F,KRBV-F,KYNG-F ,KRLD, KHVN KSCS-F KOMX-F
3. KSCS-F (0 15,000,000 ( 6.9%) 2. Disney/ABC: WBAP, KSCS-F 30,500,000 14.0% KVIL-F KTXQ-F
4. KYNG-F (0 13,400,000 ¢ 6.1%) 3. Susquehanna: KLIF,KPLX-F,FM CP, 21,400,000 9.8% KHKS-F KLTY-F
5. KHKS-F  (CHR) 13,000,000 ¢ 6.0%) KTCK KYNG-F WRR -F
6. KLUV-F (D) 11,700,000 ¢ 5.4%) 4. Nationwide: KDMX-F, KEGL-F 15,300,000 7.0% WBAP KZPS-F
7. KKDA-AF (B) 11,500,000 ¢ 5.3%) 5. Gannett: KHKS-F 13,000,000  6.0% KLUV-F KRRU-F
B, KRLD  (N) 10,100,000 ¢ &4.6%) 6, Bonneville: KZPS-F, KDGE-F 12,300,000 5.6% KEGL-F KLIF
9. KPLX-F  (C) 10,000,000 C 4.6%) 7. KKDA A/F, KRNB-F 11,700,000 5.4% KORI-F  KESS/KICI/KHCK
10, KCAI-F (J) 9,600,000 ¢ 4.4%) B, SFX: KTXo-F, KRRW-F 11,600,000 5.3% KPLX-F KTCK
11. KRBV-AF (B/AC) 9,300,000 ¢ 4.3%) 9. Heftel: KESS,KMRT-AF, KHCK-F,KICI-F 9,550,000 4.4% KRLD KDKA (1/2)
12. KLIF (M 8,700,000 ¢ 4.0%) 10. KDMM, KLTY-F 4,100,000 1.9% KRBV-F
13. KEGL-F (AOR) 8,300,000 ¢ 3.8%) 11, WRR -F 2,500,000 1.1%
14. KDMX-F (AC) 7,000,000 ¢ 3.2%) 12. SBS: KEWS-F 1,800,000 0.8%
15, KDGE-F (AOR-NR) 6,900,000 ¢ 3.2%) 13, Z-Spanish: KRVA-AF NA NA
16. KTXQ-F (ADR} 6,500,000 ¢ 3.0%)
17. KZPS-F (CL AQR) 5,400,000 ( 2.5%)
18. KRRW-F (CL AOR) 5,100,000 ¢ 2.3%)
19. KESS/KMRT-F (SP) 4,800,000 ¢ 2.2%)
20, KHCK-FF (SP} 4,750,000 ¢ 2.2%)
21. KLTY-F (REL} 4,100,000 ¢ 1.9%)
22. KTCK {SPRTS) 2,700,000 ¢ 1.2%)
23. WRR -F (CL) 2,500,000 ¢ 1.1%)
24. KEWS-F (N} 1,800,000 ¢ 0.9%)
Major Radioc Station Sales Since 1990
1990  KMGC-F From Shamrock to Cook Inlet (encld) 22,000,000
1990  KKWM-AM From Anchor to Susquehanna 4,200,000
1990  KMGC-F From shamrock to Alliance (cncld) 17,500,000
1990  KMGC-F From Shamrock to Nationwide 15,000,000 (E)
1990 KKuM-F From Anchor to Cox 13,100,000
1991  KDBN,KMEZ-F From Gilmore to Granum 9,400,000
1991 KDGE-F (Gainesville)} cancelled 8,300,000
1991  KDGE-F (Gainesville) 2,200,000
1991  KRSR-F From Westinghouse to Alliance 13,000,000
1993  KSNN-F From Evergreen to Alliance 11,000,000
1993  KLRX-F From Cox to CBS WYNF-F in Tampa + $6,000,000
1993 KGGR Sold by Mortenson 602,000
1993 KAAM Sold by Bonneville 3,000,000
1993  KDNT (Qenton) Sold to Rodriguez, owner of KESS, KLTY-F 560,000
1993  KAND-F (Corsicana) Sold to Rodriguez, owner of KESS, KLTY-F 900,000
1993  KDNT, KESS, KAND-F, KESS-F Sold by Rodriguez to Heftel 20,500,000 (E}
1994  KHVN, KJMZ-F From Summit to Granum 22,000,000 ¢E)
1994 KMRT From Granum to Heftel 1,500,000
1994  KLUV-F From TK to Infinity 51,000,000
1994  KDGE-F (Gainsvlle) Sold to Bonneville 11,000,000
1994  KDZR-F {Denton) Sold to Heftel 5,000,000
1995  KSKY From Bdcst. Prtns to Evergreen 3,000,000 ¢E)
1995  KTCK Sold to SFX 10,560,000
1995  KGBS Sold to Salem 4,850,000
1995  uBAP, KSCS-F From Cap Cities/ABC to Disney 120,000,000 (E)
1995  KRRW-F, KTXQ-F From CBS to Westinghouse 58,000,000 (E}
1995  KSNN-F From Alliance to Infinity 33,000,000 <E)
1995  KYNG-F From Alliance to Infinity 74,000,000 (E)
1996  KMIA-F (Jasper) sold to Tichenor 3,500,000
1996 KGGR Sold to Mortenson 1,150,000
1996  KHUN From Granum to Infinity 3,000,000
1996  KOAI-F From Granum to Infinity 58,000,000
1996  KRBV-F from Granum to Infinity 38,000,000
1996  KRLD Trade from SFX to Westinghouse KKRW-F in Houston
1996  KTCK From SFX to Susquehanna 14,000,000
1996  KVIL-F From Infinity to Westinghouse 253,000,000
1996 KDMM From Infinity to Westinghouse 3,000,000
1996  KLUV-F From Infinity to Westinghouse 92,000,000
1996  KEWS-F From Infinity to Westinghouse 47,000,000
1996  KHWN From Infinity to Westinghouse 5,000,000
1996  KYNG-F From Infinity to Westinghouse 82,000,000
1996  KOAL-F fFrom Infinity to Westinghouse 84,000,000
1996  KRBV-F From Infinity to Westinghouse 72,000,000
1995  KTXO-F, KRRW-F Trade from Westinghouse to SFX WHFS-F in Washington
1996  KEWS-F From Infinity to Salem 35,000,000 + KDFX
1996  KDMM Sold to KLTY-F owner 675,000
1996  KNBR-F (CP-Halton) 49% sold to Susquehanna 13,700,000
1997  KEGL*F Traded by Sandusky to Nationwide KSLX-AF in Phoenix
NOTE: Some of these sales may not have been consummated.
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DAVENPORT - ROCK ISLAND - MOLINE I

$12,600,000
158,093
18,325 (16)

Manager’s Market Ranking (current): 2.9
Manager’s Market Ranking (future)} : 3.2
Duncan’s Radio Market Grade: 111 Average

1996 ARB Rank: 132
1996 MSA Rank: 137
1996 pDMA Rank: 88

1996 Revenue:
Rev per Share Point:
Population per Station:

1996 Rev Rank: 113 of 174 1996 Revenue Change: + 7.7% Consolidation Level: Very High
station Turnover: 10.0%
REVENUE HISTORY AND PROJECTIONS
pal 92 23 94 95 9 97 98 29 00 o1
Duncan Revenue Est: 9.4 10.0 10.1 11.2 1.7 12.6 LI
Yearly Growth Rate (91-96): 6.1% (5.0% - assigned)
Projected Revenue Estimates: 13.2 13.9 14.6 15.3 16.1
Revenue per Capita: 27.08  28.49 28.61 31.28 32.59 35.10 1
Yearly Growth Rate (91-96): 5.4% {
Projected Revenue per Capita: 37.00 3B.99 41.10 43.32 45.66
Resulting Revenue Estimate: 13.3 14.0 14.8 1.6 16.5
Revenue as % of Retail Sales: L0034 .0032 .,0030 .0032 .0033 ,0034 P!
Mean % (91-96):  .00325%
Resulting Revenue Estimate: NM 12.7 13.0 13.3 14.0
MEAN REVENUE ESTIMATE: 13.2 13.5 14.1 14.7 15.5 i '
POPULATION AND_DEMOGRAPHIC ESTIMATES
2 B % B % 92 9w 9w w0 0

Total Population (millions): .347 .351 .353 .358 .359 359,359,360 .360 .360 361 |
Retail sales (billions): 2.9 3.2 3.4 3.5 3.5 3.7 3.8 3.9 4.0 4.1 4.3 1
Below-the-Line Listening Shares: 6.3% Confidence Levels
Unlisted Statien Listening: 14.0%

Total Lost Listening: 20.3% 1996 Revenue Estimates: Normal '
Available Share Points: 79.7 1997-2001 Revenue Projections: Normal \

Number of Viable Stations: 10.0
Mean Share Points per Station: 8.0
Median Share Points per Station: 7.1

COMMENT S

Rev. per Available Share Point: $158,093 Market reports revenue to Hungerford and all viable stations

Estimated Rev, for Mean Station: $1,264,700 coooperate...

Household Income: $33,146

Median Age: 35.5 years Ethnic Income Age Education

Median Education: 12.5 years Breakdowns (% Breakdowns (%) Breakdowns (%) Levels i

Median Home value: $49,800

Population Change (1995-2000): 0.3% white 91.8 <15 20.0 12-24 21.7  Non High School

Retail Sales Change (1995-2000): 16.6% Black 4.9 15-30 25.2 25-54 50.8 Grad: 20.9

Number of Class B or C FM’s: 7 Hispanic 3.3 30-50 27.3 55+ 27.5

Ccable Penetration: &64% (TCl, Cox) Other 0.0 50-75 19.1 High School Grad:
75+ 8.4 35.0

The above information is provided through the courtesy of College 1-3 years:
Market Statistics, a division of Bill Communications. 26.7

College 4+ years:
17.4

COMMERCE AND INDUSTRY

Important Business and Industries forbes 500 Cormunies Forbes Larpest Private Comasnies

St b L UTRCN T

Fortune 500 Companies

Farm Machinery Deere (124)
Food Products

Alumium Preducts

INC 500 Carganies Emplavrent Breakdowns

By Industry (SIC):

By Occupation:

1. Health Services 12,757 (9.8%) Manag/Prof. 38,395 (23.7%)

2. Eating and Drinking Places 11,443 (8.8%) Tech/Sales/Admin. 50,861 (31.4%)

3. Machinery, Except Electrical 10,232 (7.8%) Service 23,385  (14.4%) ‘I

4. wholesale Trade-Durable Goods 6,310 (4.8%) Farm/Forest/Fish 3,740 2.4 !

5. Business Services 5,906 (4.5%) Precision Prod. 18,367  (11.3%)

6. Food and Kindred Products 5,030 (3.8%) Oper/Fabri/Labor 27,227  (16.8%)

7. Food Stores 4,876 3.7%)

8. Primary Metal Industries 4,730 (3.6%)

9. Special Trade Contractors 4,109 3.1%)

10. Educational Services 4,085  (3.1%) !
Total Metro Employees: 130,675
Top 10 Total Employees: 69,478 (53.2%)
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DAVENPORT - ROCK ISLAND - MOL

Largest Local Banks Colleges and Universities

Davenport Bank (1.4 Bil)

First Midwest - Moline (345 Mil)

First National - Moline (199 Mil)

First of America - Quad Cities
{331 Mil)y

Rock Isie Bank (254 Mil)

Palmer College (1,680)
St. Ambrose Univ (2,300)
Teikyo Marycrest Univ (1,969)

Total Full-Time Students: 12,195

RADIO BUSINESS INFORMATION

Heavy Agency
Radio Users

Largest Local

Radio Accounts

Source of
Regional Dollars

Ad Group Lujack Auto Cedar Rapids
Alliance Adv. Eagle Foods Des Moines

Hardees chicago

{owa Lottery
Major Dailw Newspapers AM M SUN
Quad Cities Times 53,662 83,370
Moline Dispatch 28,312 35,363
Rock Island Argus 13,698 16,570

COMPETITIVE MEDIA

Military Bases Unempl oyment

Rock Island Arsenal (22) Jun 79:  3.6% Jul 90: 5.7%
Dec 82: N/AX Jul 91: 5.8%
Sep 83; 13.3% Jul 92: 6.7%
Sep 84: 9.3% Jul 93: 5.6%
Aug 85: N/JAYX  Jul 94: 4.2%
Aug 86: 10.0% Jul 95: 4.2%
Aug 87: 7.2% Jul 96: 4&4,0%
Aug 88: 7.6%
Jul 89: 5.9%

Revenue for Viable Radio Entities
(Includes duopolies and combos)
1. Sconnix: WLLR-AF, WOC,WKBF,WHTS-F,
KCOQ-F, KMXG-F, KUUL-F
2. Connoisseur: WGEN-AF,WXLP-F,XJOC,
KBOB-F, KORB-F

Highest Billing Stations

combined Revenue
Revenue  Share

$8,960,000 71.1%

3,550,000 28.2%

1. WLLR-AF (0> $3,000,000 (23.8%)
2. Kcoo-F  (0-70's)2,150,000 (17.1%)
Owner 3. WXLP-F (AOR) 1,700,000 (13.5%)
Lee 4. KUUL-F (D) 1,370,000 ¢10.9%)
Smal i 5. KBOB-F (C) 1,000,000 ¢ 7.9%)
Smai | 6. WoC (N/T) 950,000 ( 7.5%)
7. KMXG-F (AC) 940,000 ¢ 7.5%)
8. KORB-F (AOR-NR) 650,000 { 5.2%)
9. WHTS-F  (CHR) 550,000 ( &4.4%)

Best Restaurants

Best Hotels

Gourmet House
Dock
charles Michelle

Blackhawk
Jumer’s
Steeplegate Inn

Major Over the Air Television

WHEF Rock Island 4 CBS Citadel (Lombardo)
KwWec Davenport [ NBC Broad Street
WOAD Moline 8 ABC NY Times
KLJB Davenport 18 Fox
WaPT Mol ine 24 PBS
Media Revenue Estimates
% of
Revenue & Retail Sales
Television $39,200,000 42.1 .0106
Radio 12,600,000 135 .0034
Newspaper 35,900,000 38.6 .0097
Outdoor 3,100,000 3.3 .0008
Cable TV 2,300,000 2.5 .0006
$93,100,000 .0251
NOTE: Use Newspaper and Outdoor estimates with caution.

Major Radio Station Sales Since 1990

1992 KMJC-F (Clinton) $ 1,256,000
From Receiver to owners of WOC/KUUL-F
1993  KRVR-F  From Community Radio to Dudley 1,600,000
1993  KMJC-F  From receiver to owners of WOC, 1,300,000
KUUL-F

1993 KJOC, WXLP-F From Goodrich to Connoisseur 2,925,000
1993  KFMH-F (Muscatine) Sold to Connoisseur 1,700,000
1994 WKBF, WPXR-F From Roth to Wheeling-Pitts. 2,600,000 (E)
1995 WOC, KUUL-F, KMXG-F Sold to Sconnix 11,000,000
1995 KFaC Sold to Sconnix 45,000
1996 KORB-F (Bittendorf} Sold to Connoisseur 633,000
1996 WGEN-AF (Geneseo IL) Sold to Connoisseur 850,000
NOTE: Some of these sales may not have been consummated.

Duck City Deli

WEATHER DATA Via
Elevation: 561 WLLR-AF
Annual Precipitation: 32.1 in. WXLP-F
Annual Snowfall: 2.7 in. Woc
Average Windspeed: 11.1 (s)
TOTAL
JAN duL YEAR
Avg. Max. Temp: 55.7 95.5 76.5
Avg. Min. Temp: 33.¢9 74.0 54.4
Average Temp: 44.8 84.8 65.5

Best Golf Courses
Crown valley

ble Radio Stations
WPXR-F KRVR-F
KUUL -F KMXG-F
KBOB-F KFQC (1/2)

[N 5% % RADLG KIaRKET GUIDY

Copyright 1997
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DAYTON

1996 ARB Rank: 5& 1996 Revenue: $ 29,800,000 Manager's Market Ranking (current): 2.9

1996 MSA Rank: 61 Rev per Share Point: $ 335,570 Manager’s Market Ranking (future) : 3.2

1996 DMA Rank: 53 Population per Station: 41,200 (20} Duncan’s Radio Market Grade: 11 Average

1996 Rev Rank: 58 of 174 1996 Revenue Change: + 2.8% consol idation Level: High
Station Turnover: 32.0%

REVENUE HISTORY AND PROJECTIONS

9 2 B % 9 % s 8 ¥ 0 o

Duncan Revenue Est: 21.2 22.0 23.6 27.2 29.0 29.8
Yearly Growth Rate (91-96): 7.2% (5.2% - assigned)
Projected Revenue Estimates: 31.3 33.0 34.7 36.5 38.4
Revenue per Capita: 22.55 23.16 24.764 28.33 30.06 31.27
Yearly Growth Rate (91-96): 6.8%
Projected Revenue per Capita: 33,39 35.66 38.09 40.68B 43.45
Resulting Revenue Estimate: 31.8 33.8 36.0 38.4 40.9
Revenue as % of Retail Sales: 0027 .0027 .0027 .0032 .0032 .0031
Mean % (91-96): .00317% (94-96 only)
Resulting Revenue Estimate: 31.7 32.7 33.6 34.9 36.1

MEAN REVENUE ESTIMATE: 31.6 33.2 34.8 36.6 38.5
POPULATION AND DEMOGRAPHIC ESTIMATES

91 ¢ 93 % 9% 9% 97 8w 2 0 0o
Total Population (milliong}: .940 .950 .954 .960 .956 .953 .951  .94B 946 (943 942
Retail Sales (billions): 7.8 8.2 8.6 8.6 9.2 9.7 10.0 10.3  10.6 11.0 11.4 .
Below-the-Line Listening Shares: 7.3% confidence_Levels
Unlisted Station Listening: 11.1%
Total Lost Listening: 18.4% 1996 Revenue Estimates: Normal

Available share Points: 81.6 1997-2001 Revenue Projections: Normat
Number of Viable Stations: 12.5
Mean Share Points per Station: 6.5 COMMENYS - Market reports to Hungerford...WCLR-F, WKSW-F, WLSN-F and
Median Share Points per Station: 5.3 a few others do not cooperate so estimates were made...Managers
Rev. per Available Share Point:  $335,570 predict 4 to 5% revenue gain in 1997...

Estimated Rev. for Mean Station: &2,181,205

Household Income: $35,441

Median Age: 35.0 years Ethnic Income Age Education
Median Education: 12.5 years Breakdowns (%) Breakdowns (%) Breakdowns (%) Levels
Median Home Value: $64,400
Population Change (1995-2000): -1.4% White 86.9 <15 18.3 12-24 22.3 Non High School
Retail Sales Change (1995-2000): 20.0% Black 12.1 15-30 23.4 25-54 51.9  Grad: 22.6
Number of Class B or C FM’s: 9 Hispanic 0.7 30-50 28.3 55+ 25.8
Cable Penetration: 66% (Viacom} Other 0.3 50-75 20.1 High School Grad:
75+ 9.9 33.6
The above information is provided through the courtesy of College 1-3 years:
Market Statistics, a division of Bill Communications. 25,2
COMMERCE AND INDUSTRY Coliege &+ years:
- 18.6 1
1
Important Business and Industries Fortune 500 Cangwnies Forbes 500 Curiwinies Forbes Largest Private Companies .
Business Equipment Mead (256} DPL Etder-Beerman Stores (384)
Aircraft Parts Tams (459}
Chemical & Plastics
Refrigeration & Heating Equipment
Motor Vvehicle Parts
INC 500 Camnanies ErployTent Breakdowns .
Process Development (334) By Industry (SIC): By Occupation:
1. Health Services 42,505 (11.7%) Manag/Prof. 125,296 (27.4%4)
2. Eating and Drinking Places 29,976 (8.3% Tech/Sates/Admin. 142,980  (31.3%) .
3. Machinery, except Electrical 24,373 6.7%) Service 58,636 (12.9%)
4. Business Services 21,616 (6.0%4) Farm/Forest/Fish 5,748 ( 1.2%) I
5. Transportation Equipment 18,389 5.1%) Precision Prod. 50,177  (11.0%)
6. wholesale Trade-Durable Goods 13,623  (3.8%) Oper/Fabri/Labor 73,959  (16,2%)
7. Food Stores 12,291 (3.4%)
8. Special Trade Contractors 10,819 (3.0%>
9. General Merchandise Stores 10,597 (2.9%) I
10. Engineering & Mngmnt Svcs. 2,914 (2.7%)

Total Metro Employees: 362,980
Top 10 Tota! Employees: 194,103 (53.5%)

DI SCAN'S RADIC MARKET <l IDE
Copyright 1997
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Largest Local Banks

Bank One (2.9 Bil)

Citizens Federal (1.7 Bil)

Fifth Third (NA)

National City (1.9 Bil)

NBD (NA)

PNC (MA)
Provident (NA)
Saciety (NA)

RADIO BUSINESS INFORMATION
Heavy Agency
Radig Users
Willis Case
Penny/0hlman
Eastpointe

AYTON
Colleges and Universities

University aof Dayton (10,092)
Wright State (17,380}

Tatal Full-Time Students: 37,226

Largest Local Source of

Radio Accounts Regional Dollars
Bank One Cleveland
Ameritech Cincinnati
Kroger Columbus

Meijer‘s Dept. Store

Ma of Dailwv Newspagers AM PH SUN
Dayton Daily News 162,039 218,830
Springfield News-Sun 37,51 44,195
COMPETITIVE MEDIA
Major Over the Air Television
WDTN Dayton 2 ABC Hearst
WHIO Dayton 7 CBS Cox
WPTD Dayton 14 PBS
WKEF Dayton 22 NBC Max TV
WRGT bayton 45 Fox,UPN Act III
Media Revenue Estimates
% of
Revenue % Retail Sales

Television $78,100,000 40.0 .0081
Radio 29,800,000 15.1 .0031
Newspaper 77,700,000 39.4 .0080
Outdoor 7,200,000 3.6 .0007
Cable TV 4,600,000 2.3 .0005

$197,400,000 .0204
NOTE: Use Newspaper and Outdoor estimates with caution.
Major Radio Station Sales Since 1990
1991 WONE ,WTUE-F cancelled %9
1992 WvUD-F From Univ. of Dayton to Liggett 3
1992 WONE, WTUE-F From Summit to Stoner 7
1993 WDJK-F (Xenia) Sold by Vernon Baker
1994  WLQT-F From Liggett to Regent Comm. 5
1994  WDOL-F {Englewood) Sold to Regent 4
1995 WTRJ-F (Troy} Sold to WROU-F owner 1
1996  MLGT-F, WDOL-F From Regent to Amer. Radig 12
1996  WING-F From Osborn to Capstar
1996 WLSN-F {106.5, Greenville) Sald to WROU-F owner 2
1996  WXEG-F Sold to Amer. Radio Syst. 3
NOTE: Some of these sales May not have been consummated.

WWW.americanradi

Military Bases Unempl oyment
Wright-Paterson AFB (11,000} Jun 79: 6.8% Jul 89: 4.6%
Gentile AFB (200> pec 82: 12.1% Jul 90: 4.6%
Sep 83:  9.4%  Jul 91 5.6%
Sep 84: 7.6% Jul 92: 4.3%
Aug 85: 6.8% Jul 93: 5.4%
Aug B6: 4.6% Jul %4:  5.1%
Aug 87: 5.8% Jul 95: 4.6%
Aug 88: 5.1%  Jul 946 4.6%
Revenue for Viable Radio Entities Combined Revenue
(Includes duopolies and combos) Revenue  Share
1. Amer, Radio; WONE WTUE-F,WMMX-F,$13,290,000 44.6%
WLQT-F,WBTT -F,WXEG-F
2. Cox: WHIO, WHKO-F 7,750,000 26.0%
3. Great Trails: WING, WGTZ-F 4,280,000 14.4%
(WING-F via LMA)
4, WROU-F, WRNB-F, WLSN-F 2,380,000 8.0%
5. WDAD 365,000 1.2%
6. WCLR F/F (SMA to ARS) 360,000 1.2%
7. WPFB-F NA NA
Owner Highest Billing Stations
Cox 1. WMMX-F ¢AC) $ 4,500,000 ¢15.1%)
Cox 2. WTUE-F (AOR} 4,000,000 (13,4%)
3. WHKO-F (C) 3,900,000 €13.1%)
&, WHIO  (N/T) 3,850,000 (12.9%)
5. WLAT+F (SAC) 2,500,000 ¢ 8.4%)
6. WGTZ-F (CHR) 2,470,000 ¢ 8.3%)
7. WROU-F (B) 2,200,000 ¢ 7.4%)
B. WING-F (0-70's) 1,460,000 ¢ 4.9%)
9. WXEG-F (AOR-NR) 1,300,000 ¢ 4.4%)
10. WONE  (ST) 540,000 ¢ 1.9%)
11. WBTT-F (CHR/B) - 430,000 ( 1.4%)
2. WDAD (B} 365,000 ¢ 1.2%)
13. WCLR-FF(D) 360,000 ¢ 1.2%
14. WIHG (N} 350,000 ¢ 1.2%)
15. WLSN-F (J) 180,000 ¢ 0.6%)
Best Restaurants Best Hotels Best Golf Courses
Pine Club Stauffers NCR CC {South)
Paragon Marriott Sycamare
L. ‘Auberge Weatherwax
(Middletown)
Shaker Run
(Middletown)

NO WEATHER DATA AVAILABLE

See Cincinnati for an approximation WHKD-F
WTUE-F
WMMX - F
WROU-F
WGTZ-F
WHIO
WLaT-F

Radig Revenue Breakdowns

Local

National 14% 3,900,000 (-1

Trade equals 5.1% of local.
,250,000

,500, 000
, 700,000

800,000

,500,000
,150,000

,100,000

,000,000

,350,000

,350, 000

WONE

WXEG-F
WBTT-F

Viable Radio Stations
WING-F

WDAD (1/2)
WPFB-F (1/2)
WCLR-FF(1/2)

84% 524,200,000 (+2%)

%y

In 1995 it was 4.6%.

LA NCAN'S RADIC MARKET GLIRE
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DENVER

1996 ARB Rank: 23

1996 MSA Rank: 26

1996 DMA Rank: 18

1996 Rev Rank: 15 of 174
Station Turnover:

REVENUE HISTORY AND PROJECTIONS 91 92 93

Duncan Revenue Est: 68.6 72.8 80.4

Yearly Growth Rate (91-96): 10.8% (7.5% - assigned)

Projected Revenue Estimates:

Revenue per Capita: 32.98 34.67 37.05
Yearly Growth Rate (91-96): B.8% (7.0% - assigned)
Projected Revenue per Capita:

Resulting Revenue Estimate:

Revenue as % of Retail Sales: .0038 .0039 .0038

Mean X (91+96): .0D475% (95-96 only)
Resulting Revenue Estimate:

POPULATION AND DEMOGRAPHIC ESTIMATES

2 93 % ¥ % 9 e 9 00 M
Total Population (millions): 2.08 2.10 2.17 2.22 2.26 2.30 2.33 2.38  2.42 2.46 2.50
Retail Sales (billions): 17.9 18.6 21.0 22.0 22.5 24.0 25.0 @26.2 27.3 28.6 30.0
Below-the-Line Listening Shares: 0.0 Confidece Levels
Unlisted Station Listening: 11.7%
Total Lost Listening: 1.7% 1996 Revenue Estimates: Normal
Available Share Points: 88.3 1997-2001 Revenue Projections: Normal
Number of Viable Stations: 20.0
Mean Share Points per Station: 4.4 COMMENTS
Median Share Points per Station; 3.8 Market reports to Miller, Kaplan and all but a few very low rated
Rev. per Available Share Point: $1,304,643 AM’s cooperate...Managers predict 6 to 7% revenue increase in 1997...
Estimated Rev. for Mean Station: $5,740,400
Household Income: $38,874
Median Age: 33.7 years Ethnic Income Age Education
Median Education: 12.9 years Breakdowns (%) Breakdowns (%) Breakdowns (%) Levels
Median Home value: $89,300
Population Change (1995-2000): 8.7% white 83.7 <15 15.2 12-24 20.7 Non High School
Retail Sales Change (1995-2000): 29.2% Black 4.9 15-30 22.0 25-54 59.2 Grad: 13.8
Number of Class B or C FM’s: 16 Hispanic 11.4 30-50 26.9 55+ 20.1
Cable Penetration: 58% (TC!, Time Warner) Other 0.0 50-75 21.7 High School Grad:
75+ 14.2 24.6

The above information is provided through the courtesy of

1996 Revenue: $115,200,000

Rev per Share Point: $1,304,6643
Population per Station:
1996 Revenue Change: + 9.1%

Manager’s Market Ranking {(current): 4.3
Manager’s Market Ranking (future) : 4.1
Duncan’s Radio Market Grade: 1 Average
Consolidation Level: High

59,776 (29)
35,0%
% 95 % 9z %8 9 00 0
92.4 105.5 115.2
123.8 133 .1 143.1 153.8 165.4
40.63 46.68 50.08

53.59 57.34 61.35 65.65 70.24
126.9 136.5 148.5 161.5 175.%

0041 .0047 .0048
118.9 124,64 129.9 135.9 1425

MEAN REVENUE ESTIMATE:122.5 131.3 140.5 150.4 161.2

College 1-3 years:

Market Statistics, a division of Bill Communications. 314

COMMERCE _AND TNDUSTRY

Important Business and Industries Fortune 500 Cotpanies
Energy
Electronics
Research
Tourism

Food Processing
Government
Military
Aerospace

us West (106)

Manville (457)

Ermlovment Breakdowns
By Industry (SIC):

INC 500 Cusgmniss

Laser Storm (251)
Computer Access (268)
Dataworks (302)
Evolving Systems (315)
Tele Tech (363)
Unidata (435)

Source Mgmnt (448)

. Health Services

. Eating & Drinking Places

. Business Services

. Wholesale Trade-Durable Goods
. Engineering & Mngmnt Svcs.

. special Trade Contractors

. Food Stores

. Communication

. Miscel laneous Retail

. Transportation By Air

OVB~NONWVNE WA=

iy

Total Metro Employees:
Top 10 Total Employees:

DUNCAM'E RADIC MARKET GUIDE
Copyright 1997

Tele-Communications (190)
Cyprus Amax Minerals (387) Public Service Co. of Colo.Leprino Foods (158)

col lege 4+ years:
30.5

Forbes 500 companies Forbes Largest Private Companies

Burt Automotive Network (350)
CH2M Hill Companies Ltd. (237}

Life Partners Group
Newmont Mining

Tct Media News Group (378)
NW Transport Service (393)

By Occupation:

73,134 (9.2%) Manag/Prof. 314,663 (32.2%)
61,321 (7.7T4) Tech/Sales/Admin. 345,263 (35.4%)
58,908 (7.4%4) Service 119,015 (12.2%

39,782 (5.0%) Farm/Forest/Fish 9,393 ( 1.0%)

29,51 (3.74) Precision Prod. 86,710 ( 8.9%)
25,905 (3.3%) Oper/Fabri/Labor 100,773 ¢10.3%
22,698 (2.9%)

22,404 (2.8%)

21,925 (2.8%)

21,507 (2.7%)

795,685

377,097 {47 .4%)

www.americanradiohistorv.com
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Largest Local Banks

Bank One (1.1 Bil)
Bank Western (2.4 Bil)
Centra (2.2 Bil)

Colorado Mational (2.3 Bil)
1st Interstate, Denver (1.4 Bil)
Norwest, Denver (1.8 Bil)

RADIO BUSINESS INFORMATION

DENVER

Colleges and Universities

University of Denver (7,609)

Military Bases

Dec 82:

Buckley Air Ntl Guard (3,600) Sep 83:

University of Colorado-Den. (9,137} Fitzsimmons Army Med. Ctr. Sep B4:
Regis College of Regis Univ (6,252) (4,600) Aug 85:
College School of (2,446) Lowry AFB (15,783} Aug 86:
Metropolitan State (13,997} Aug 87:

Aug B8:
Total Full-Time Students: 62,686 Jul 89:

Unempl oyment

7.3% Jul
5.2%4 Jul
4.1%  Jul
4.7% Jul
6.0%  Jul
6.0% Jul
5.2% Jul
6.7%

90:
91:
92
93:
9
95:
961

P
W

0o R
NNNNﬁNN

WSS

Heavy Agency
Radio Users

Largest Local
Radio Accounts

Source of
Regional Dollars

Best Golf Courses

Barnhart Safeway Kansas City
Karsh - Hagan Albertson’s Salt Lake City
Reich Colorado Lottery Phoenix
Thomas & Perkins Tom Shane

US West

Rocky Mountain News
Ma or Dailwy Newapmpers AM PH SUN OWNER
Denver Post 287,213 436,025 Media News Grp.
Rocky Mtn News 344,585 446,866  Scripps-Howard
COMPETITIVE MEDIA
Major Over the Air Television

Best Restaurants Best Hotels

KWGN Denver 2 Tribune Palace Arms
XCNC Denver 4 CBS CBS/Grp. W Strings Brown Palace
KRMA Denver & PBS Cliff Young Loew’s Georgio
KMGH Denver 7 ABC McGraw-Hill Mor tons Westin
KUSA Denver 9 NBC Gannett The Fort Hyatt Downtown
KBD 1 Broomfield 12 PBS Broker
KTVD Denver 20  UPN Metrowest
KDVR Denver 31 Fox Fox

WEATHER DATA

Elevation: 5283
Annual Precipitation: 14.6 in.
Annual Snowfall: 60.1 in.

Average Windspeed: 9.0 (5) JAN Jul
Avg. Max. Temp: 43.5 87.4
Avg. Min. Temp: 16.2 58.6
Average Temp: 29.9 73.0

Castle Pines
(Castle Rock)

cherry Hills

Arrowhead

CC of Rockies

Denver CC

GC of Castle Pines

Bear Creek

Rivrdle (Brighton}

TOTAL
YEAR
64.0
36.2
50.1

DUNCAN'S RADIO MARKET GUIDE
Copyright 1997
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DENVER

Highest Billing Staticns Revenue for Viable Radio Entities Combined Revenue Viable Radio Stations
(Includes duopolies and combos) Revenue Share

1. KDA (T/FS) $20,400,000 (17.7%) 1. Jacor: KOA, KHOW, KTLK, KBCD-AF, $50,900,000 44&.2% KYGO A/F KHHT-F
2. KYGO-AF (C) 14,800,000 (12.8%) KBPI-F, KRFX-F, KHIN-F KOA KTLK
3. KRFX-F (CL AOR)10,000,000 ¢ 8_7%) 2. Chancellor: KXKL-AF,KALC-F,KvoD-F,20,800,000 18.1% KXKL A/F KBCO-F
4. KOSI-F  (SAD) 8,800,000 ( 7.8%) KIMN-F KRFX-F KHIK-F
5. KXKL-AF (0} 7,700,000 ¢ &6.7%) 3. Jeff-Pilot: KKFN,KYGO-AF,KakS-F, 20,350,000 17.7% Kas1-F KVOO - F
6. KBCO-AF (AOR-P) 6,100,000 ¢ 5.3%) KHHT-F KXPK-F KKHK-F
7. KALC-F (AC/CHR) 5,600,000 ¢ &4.9%) 4. Tribune Co: KE2ZW, KOSI-F, KKHK-F 12,170,000 10.6% KBPI-F KEZW

KBPI-F (AOR-NR) 5,600,000 ¢ 4.9%) 5. KXPK-F 5,200,000 &.5% KIMN-F KHOW
9. KIMN-F (0-70°s) 5,400,000 ¢ 4.7%) 6. KTCL-F (SMA to Jacor) 1,600,000 1.4% KALC-F KIMN-F
10. KXPK-F (ADR-P) 5,200,000 ¢ 4.5%) 7. EXCL: KMXA, KJMN-F 1,480,000 1,3% KQKS-F KTCL-F
1. KHIH-F (&) 3,800,000 ¢ 3.3%) 8. crawford: KLTT, KLZ NA NA
12. KHOW (T) 3,700,000 ¢ 3.2%)
13. KQKS-F (CHR) 3,200,000 ¢ 2.8%)
14. KKHK-F (CL AOR) 2,400,000 ( 2.1%)
15. KVOD-F (CL) 2,100,000 ¢ 1.8%)
16. KHHT-F (AC/CHR) 1,800,000 ¢ 1.6%)
17. KTCL-F (AOR-NR) 1,600,000 ( 1.4%)
18. KTLK (T} 1,300,000 ¢ 1.1%)
19, KJMN-F (CHR) 1,140,000 ¢ 1.0%)
20. KEZW (sT) 970,000 ¢ 0.3%)
21. KKFN {SPRTS) 550,000 ¢ 0.5%) ,
22. KMXA {sP) 340,000 ¢ 0.3%)
Media Revenue Estimates Radio Revenue Breakdowns

X of Local 75%  $85,300,000 (+9%)
Revenue % Retail Sales National 25% 28,600,000 (+9%)
Television $231,800,000 39.6 .0097 Trade equals 3.2% of local. In 1995 it was 4.2%.
Radio 115,200,000 19.7 .0048
Newspaper 210,400,000 35.9 .0088 H
Outdoor 17,100,000 2.9 .0007
Cable TV 11,000,000 1.9 .0005
$585,500,000 .0245

NOTE: Use Newspaper and Outdoor estimate with caution.

Major Radio Station Sales Since 1990

1990  KDEN $ 575,000
1990  KBNO 250,000 !
1991 KNUS 900,000
1991 KRKS 23.5% 260,000
1992  KEZW, KOSI-F Sold to Tribune Co. 19,900,000
1992 KLZ From Summit to Crawford 1,500,000
1992 KRXY A/F From CapCities/ABC to 6,080,000
Jefferson-Pilot
1992 KAZY-F From Summit to Zell/Jacor 5,500,000
1992  KHIH-F From Adams to Chrysler Capital 5,500,000 (E) 1
1992  KOHT-F (Greeley) From ALl Pro to Premier 3,550,000
1992 KHOW A/F Traded from Viacom to Noble  KNDD-F in Seattle L
1993  KDEN Sold to Kids Airwaves 800,000
1993 KHIH-F {(Boulder) From Crysler Capital to Salem 5,000,000
1993 KRKS Sold to salem 500,000
1993 KLTT From Mortenson to Crawford 660,000
1993 KR2M From Booth to Jacor 1,600,000
1994  KBPI-F From Citicasters to Secret WWNK-F in Cinci. less $3.8 mil (E)
1994  KZDG-F (Greeley) From Premiere to Shamrock 5,500,000
1994 KKYD (1340) Sold to Children’s Broadcasting 850,000
1995  KXKL A/F, KZDG-F From Shamrock to Chancellor 20,000,000
1995 KVOD-F From Henry to Tribune Co. $3.5 mil + KCTC, KYMX-Ff (Sacramento)
1995  KNUS sold to Salem 1,200,000
1996  K8CO-AF From Nobie to Jacor 27,100,000 .
1996  KHOW From Noble to Jacor 4,800,000
1996  KHIH-F From Noble to Jacor 15,800,000
1996  KYBG/KNRX-F From Century to EXCL 7,700,000 .
1996  KALC-F, KIMN-F Trade from Secret to Chancellor KY82-F in Houston + $5.4 mil
1996  Kcuv (1150) 700,000 )
1996 KQKS-F (Longmont)  Sold to Jefferson-Pilot 16,000,000

NOTE: Scme of these sales may not have been consummated.

DU AR5 RADID WMARKET GLjfi
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DES MOINES

1996 ARB Rank: 88 1996 Revenue: $ 22,600,000 Manager’s Market Ranking (current): 3.7

1996 MSA Rank: 118 Rev per Share Point: $ 258,581 Manager’s Market Ranking (future) : 3.7

1996 DMA Rank: 72 Population per Station: 22,800 (18} Duncan's Radio Market Grade: 111 Average

1996 Rev Rank: 67 of 174 1996 Revenue Change: + B8,7% Consolidation Level: High/Moderate
Station Turnover: 68.0%

REVENUE HISTORY AND PROJECTIONS

s 92 93 9% %5 % % 8 % 0w 0
Duncan Revenue Est: 13.6 14.3 15.7 19.0 20.8 22.6
Yearly Growth Rate (91-96):  10.8% (6.2% - assigned)
Projected Revenue Estimates: 24.0 25.5 27.14 28.7 30.5
Revenue per Capita: 33.92 34.96 37.83 45.35 49.05 52.92
Yearly Growth Rate (91-96): 9.5% (7.0% - assigned)
Projected Revenue per Capita: 56.62 60.59 64.82 69.37 T4.22
Resulting Revenue Estimate: 26.5 26.5 28.7 31 33.5
Revenue as % of Retail Sales: .0038 .0035 .0034 .0040 0039 .0040
Mean % (91-96): ,00397% (94-96 only)
Resulting Revenue Estimate: 23.8 25.0 26.6 28.2 29.4

MEAN REVENUE ESTIMATE: 24.1 25.7 27.5 29.3 31.1

POPULATION AND DEMOGRAPHIC ESTIMATES

92 Al L) 95 96 97 98 99 00 01
Total Population {(millions): _401 409 4615 419 424 427 433 438 L4463 448 451
Retail Sales (billions): 3.6 [ 4.6 4.8 5.3 5.7 6.0 6.3 6.7 7.1 7.4
Below-the-Line Listening Shares: 1.1% Confidence Levels
Unlisted Station Listening: 11.5%
Total Lost Listening: 12.6% 1996 Revenue Estimates: Normal
Available Share Points: 87.4 1997-200% Revenue Projections: Normal

Number of viable Stations: 11.0

Mean Share Points per Station: 7.9 COMMENTS -- Market reports to Hungerford and all but KEZT-f
Median Share Points per Station: 6.7 cooperate, , .Managers predict 6 to 7% revenue 9ain in 1997...

Rev. per Available Shere Point: 258,581
Estimated Rev. for Mean Station: $2,042,790

Household [ncome: $39,077

Median Age: 34.0 years Ethnic Income Age Education
Median Education: 12.6 years Breakdowns (%) Breakdowns (%) Breakdowns (%) Levels
Median Home Value: $59,100
Population Change (1995-2000): 5.7% White 94.3 <15 14,2 12-24 21.9 Non High School
Retail Sales Change (1995-2000): 33.0% Black 3.5 15-30 22.0 25-54 54.1 Grad: 14.6
Number of Class B or C fM's: 9 Hispanic 1.6 30-50 28.8 55+ 24.0
Cable Penetration: 5% (TCl) Other 0.6 50-75 22.3 High School Grad:
Cable Pemetration: 56% (TCI) 75+ 12.7 34.3
The above information is provided through the courtesy of College 1-3 years:
Market Statisti¢s, a division of Bill Communications. 28,5
COMMERCE AND INDUSTRY College 4+ years:
22.6
Important Business and_Industries Fortune 500 Companies Forbes 500 Crypanies Forbes Largest Private Companies
Agribusiness Principal Mutual Life Mid American Energy Hy-vee Food Stores (39)
Insurance Insurance (120) Pioneer Hi-Bred Int’l
Food Processing Equitable of Iowa
Appliances
Tires and Inner Tubes
INC 500 Cemasnies Erplovsnnt Breakdowns
By Industry (SIC): By Occupation:
1. Insurance Carriers 18,797 {9.5%) Manag/Prof, 56,140 (26.7%)
2, Health Services 14,547 (7.3%) Tech/Sales/Admin. 80,667 (38.3%)
3. Eating and Drinking Places 13,042 (6.6%) Service 26,972  (12.8%)
4. Business Services 10,393 (5.2%) Farm/Forest/Fish 3,566 (1.7
5. Wholesale Trade-Durable Goods 9,062 {4,6%) Precision Prod. 18,031 ( 8.6%)
6. Printing and Publishing 8,039 {4.1%) Oper/Fabri/Labor 25,130  (11,9%)
7. Trucking & Warehousing 8,019 (4.0%)
8. Food Stores 7,567 (3.8%)
9. Wholesale Trade-Nondurable Gds 6,363 {3.2%)
10. Special Trade Contractors 5,854 (3.0%)

Total Metro Employees: 198,102
Top 10 Total Employees: 101,683 (51.3%)

DUMNC 'S RADUT MAREET (LAD)
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DES MOINES

Lardest Local Banks Colleges and Universities Military Bases Unemployment
Bankers Trust Co. (532 Mil) Drake (&,028) Jun 79:  3.2%
Boatman’s National (422 Mil) Grand View College (1,420) Dec 82: 7.6%
Brenton Bank (318 Mil) Sep 83:  6.4%
Firstar (417 Wil) Sep B4:  4.B%
Hawkeye Bank (205 Mil) Aug B5: 5.9%
Midland Savings (B74 Mil) Aug B86: 5.6%
Norwest Bank - Towa (4.2 Bil) Total Full-Time Students: 13,716 Aug 87: 4.6%
Union Federal (364 Mit)} Aug BB: 3.7%
RADID BUSINESS INFORMATION Jul 89: 3.3%
Jul 90:  3.1%
Heavy Agency Largest Local Source of Jul 91: 3.4%
Radio Users Radio Accounts Regional Dollars Hichest Billirg Stations Jul 92:  3.6%
1. WHO (FS) $7,200,000 (31.6%) Jul 93:  5.0% i
CMF & 2 US West Minneapol is 2. KWY-F (C) 3,200,000 ¢14.0%) Jul 94:  2.1%
Flynn/Wright lowa Lottery Chicago 3. KGGD-F (AOR) 3,000,000 ¢13.2%) Jul 95: 2.2%
Love, Scott Coca Cola Kansas City 4. KIDA-AF (D) 2,100,000 ¢ 9.2%) Jul 96:  1.9%
Porter Fox 17 5. KLYF-F (AC) 1,900,000 ¢ 8.3%)
&. KSTZ-F (AC/CHR)1,800,000 ¢ 7.9%) i
7. KKDM-F  (ADR-NR)1,000,000 ( 4.4%) !
B. KRKG-F (CL AOR) 530,000 ¢ 2.3%) !
9. KHKI-F (C) 510,000 ¢ 2.2%)
0. KAZR-F (CHR) 500,000 ( 2.2%)
17. KRNT (sT 470,000 ¢ 2.1%)
2. KMXD-F (SAC) 400,000 ¢ 1.8%
13. KDMI (REL) 380,000 ¢ 1.7%)
Major Dailw Newspasmars AM PM SUN Owner Revenue for Viable Radio Entitieg Combined Revenue
Des Moines Register 184,591 317,377 Gannett {Includes duopolies and combos) Revenue  Share
1. Jacor: WHD, KLYF-F $9,100,000 39.9%
2. Saga: KIDA-AF,KRNT,KSTZ-F, 5,070,000 22.2%
KAZR-F, KEZT-F
3. Capstar: KDMI, KGGO-F, KHKi-F 3,890,000 17.1%
4. Barnstable: KKSO, KKJY-F, KRKQ-F 3,730,000 16.5%
5. KKDM-F 1,000,000 &4.4%
Best Restaurants Best Hotels Best Golf Courses
Greenbriar Marriott Wakonda Club
COMPETITIVE MEDIA Winfield’'s Savory Des Moines CC
Major Over the Air Television The Metz University Place
wol Ames 5 ABC Citadel (Lombardo)
Kcel Des Moines 8 c8s Pulitzer
KDIN Des Moines n Pas WEATHER DATA Viable Radio Stations
WHO Des Moines 13 NBC NY Times
KDSM Des Moines 17 Fox Sinclair TV Elevation: 938 KGGO-F KIDA-AF KAZR-F
Annual Precipitation: 31.5 in. WHO KLYF-F  KRKQ-F
Annua! Snowfall: 33.2 in. KJJY-F KRNT KEZT-F
Average Windspeed: 11.1 (NW) KSTZ-F KHKI-F 1/2)
TOTAL KMXD-F (1/2)
JAN JuL YEAR
Avg. Max. Temp: 27.5 84.9 58.3
Media Revenue Estimates Avg. Min. Temp: 11.3 65.3 39.7
% of Average Temp: 19.4 75.1 49.0
Revenue % Retail Sales
Television $45,600,000 38.1 .0080 Radio Revenue Breakdowns
Radio 22,600,000 18.9 .0040
Newspaper 44,900,000 37.5 0079 Local $17,500,000 {+8%)
outdoor 4,200,000 3.5 .0007 National 4,500,000 (+9%)
cable TV 2,500,000 2.1 .0004
$119,800,000 .0210 Trade equals 6.1% of local. In 1995 it was 7.6%.

NOTE: Use Newspaper and Outdoor estimates with caution.

Major Radio Station Sales Since 1990

1992 XDMI-F Sold to Stoner $ 1,350,000
1993  KIDA A/F From Midwest Comm. to Saga 2,700,000
1994  KDMI,KGGO-F,KKHI-F From Amer. Radio Syst. to 11,000, 000

Community Pacific

1996  KKSO, KWJY-F  Traded from Full-Jeff to Barnstable WCSO-F, WHOM-F &
WLPZ in Portland, ME

1996  KRKQ-F From R. ingstad to Barnstable 2,350,000
1996  WHO From Palmer to Jacor 22,500,000
1996 KLYF-F From Palmer to Jacor 11,000,000
1996  KFMG-F Sold to Saga 2,700,000
1996 KEZT-F (Ames) Sold to Saga 3,200,000
1996  KDMI From Comm. Pacific to Capstar 70p,000
1996  KGGO-F From Comm, Pacific to Capstar 14,000,000
1996  KHKI-F From Comm. Pacific to Capstar 3,200,000

NOTE: Some of these sales may not have been consummated.

DUNCAN'S Rardo MARKEL SGLIDE
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BETROIT

1996 ARB Rank: & 1996 Revenue: $180, 000,000 Manager’s Market Ranking (current): 3.5
1996 MSA Rank: 6 Rev per Share point: $1,002,000 Manager’s Market Ramking (future) : 3.6
1996 DMA Rank: 9 Population per Station: 121,737 (30) Duncan’s Radio Market Grade: | Average
1996 Rev Rank: 11 of 174 1996 Revenue Change: + 5.5% Consolidation Level: High
Station Turnover: 38.0%
REVENUE HISTORY AND PROJECTIONS
N 2 % 9% 5 9 97 98 2 00 01
Duncan Reverwe Est: 117.3  124.4 137.4 153.0 167.8 180.0
Yearly Growth Rate (91-96): 8.2% (6.0% - assigned)
Projected Revenue Estimates: 186.6 197.8 209.6 222.2 235.5
Revenue per Capita: 25.01  25.91  28.45 31.68 34.39 36.14
Yearly Growth Rate (91-96): 7.2% (5.3% - assigned)
Projected Revenue per Capita: 38.74 40.80 42.96 45.23 47.63
Resulting Revenue Estimate: 189.0 199.5 210.9 223.0 235.8
Revenue as % of Retail Sales: .0033  ,0033 L0033 .0033 ,0035 .0G36
Mean % (91-96): .00355%
Resulting Reverue Estimate: 181.7 186.4 195.3 202.0 209.5
MEAN REVENUE ESTIMATE: 185.8 194.5 205.3 215.7 226.9
POPULATION AND OEMOGRAPHIC ESTIMATES
91 92 %3 % o % 9 98 ¥ o 0
Total Population (millions): 4.69 4.80 4.83 4.83 4.85 4.87 4.88 4.89 4.9 4.93 4.95
Retail Sales (billions): 35.5 38.0 41.6 46.0 47.9 49.3 50.9 52.5 55.0 56.9 59.0
Below-the-Linc Listening Shares: 0.0% Confidence Levels
Unlisted Station Listening: 10.1%
Total Lost Listening: 10.1% 1996 Revenue Estimates: Normal
Available Share Points: 89.9 1997-2001 Revenue Projections: Normal
Number of viable Stations: 21
Mean Share Points per Station: 4.3 COMMENT S
Median Share Points per Station: 3.7 Retail Sales and population figures include Ann Arbor... Market
Rev. per Available Share Point:  $2,002,000 reports revenue to Hungerford... Some viable stations including
Estimated Rev. for Mean Station: $8,609,500 WCHB A/F do not cooperate... Managers predict & to 6% revenue
increase in 1997. .,
Househald Income: $39,718
Median Age: 34.6 years Ethnic Income Age Education
Mcdian Education: 12.5 years Breakdowns (%) Breakdowns (%) Breakdowns (%) Levels
Median Home Value: $68,300
Population Change (1995-2000): 1.6% White 77.1 <15 18.5 12-24 22.0 Non High School
Retail Sales Change (1995-2000): 18.8% Black 20.8 15-30 19.1 25-54 53.3 Grad: 33.0
Number of Class B or C FM's: 18 Hispanic 1.8 30-50 24.8 55+ 24.7
Cable Penetration: 61% (Barden, Cablevision, Other 0.3 50-75 22.2 High School Grad:
Booth, TCI) 75+ 15.4 37.0

The above info
Market Statist

COMMERCE ANO INDUSTRY

Important Business and Industries Fortune 500 Cerpwnies

Automobile General Motors (1)
Machinery Ford Motor (2}
Steel Chrysler ¢9)
Machine Tools K-Mart (16)
Chemicals Masco (276)

Gas Transmission and bistribution Lear Seating (278)
CMS Energy (320)
OTE Energy (343)
Comerica (395)

Kelly Services (463)

INC 500 Companies

Oickson Interim Sves. (85)

Saturn Electronics &
Engincering (392)

Erplowient Breakdowns
By Industry (SIC):

1. Health Services

2. Eating and Drinking Places

3. Business Services

4. Transportation Equipment

5. Wholesale Trade-Durable Goods
6. Machinery, escept Electrical
7. Fabricated Metal Prdcts

8. Engineering & Mngmngt Sves.
9. General Merchandise Stores
10. Food Stores

Total Metro Employees:
Top 10 Total Employees:

1,

WWW america

College 1-3 years:
16.0

rmation is provided through the courtesy of
ies, a3 division of Bill Communications.

College &4+ years:
14.0

Forbes Larcest Private Comainies
American Axle & Manuf. (64)
Barton Malow (292)

CMI Int*L (325)

Copper & Brass Sales (444)

Flint Ink (215}

Suardian Industries (78)

Little Caesar Enterprises {171}
Don Massey Cadillac (247)

Penske (47)

Progressive Tool & Indust. (436)
(And more...)

Forbes 500 Companies
Standard Federal Bancorp

By Occupation:

174,542 (11.0%) Manag/Prof. 515,199 (26.1%)
123,805 (7.8%) Tech/Sales/Admin. 644,039 (32.74
105,970 (6.74) Service 255,222 (12.9%)
98,650 (6.2%) Farmy/Forest/Fish 14,894 ( 0.7%)
74,217 (4. T4 Precision Prod. 235,570 (12.0%
60,951 (3.9%) Oper/Fabri/Labor 308,144 (15.6%)
59,172 (3.7%)

52,199 (3.3%)

46,888 (3.0%)

45,892 (2.9%)

581,390
842,286 (53.3%)

DUNCAN'S RADIO MARKET GUIDE
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.DETROIT

Largest Local Banks Cotleges and Universities Military Bases Unemptoyment
Comerica (22.3 Bil-entire state) University of Oetroit (5,B820) Detroit Arsenal (400) Dec B2: 17.8%
First Federal (9.1 Bil) Wayne State (29,070} pPetroit Coast Guard Air Stn Sep 83: 13.8%
First of America - SE (3.8 Bil) Detroit College of Business (3,318) (73 Sep B4: 11.4%
Michigan Nationat (9.2 Bil- Lawrence Institute of Tech (6,121) petroit Coast Guard Base Aug BS: 9.5%
entire state) oOakland (11,935) selfridge Army Garrison Aug B&: 7.6%
NBD (24.2 Bil - entire state) (3,000) Aug B7: B.5%

Total Full-Time Students: 61,990 selfridge Air Ntl Guard Base Aug 8B: 7.6%
Jul 89: 7.5%
Jut 90:  8.2%

Jul 91:  8.9%
RADIO BUSINESS INFORMATION Jul 92: 10.4%
Jul 93: 8.3%
Heavy Agency Largest Local Source of Jul 94: 6.8%
Radio Users Radio_Accounts Reaional Dollars Jul 95:  6.3%
Jul 96: 5.5%
Bertine McDonatds Cleveland
Yaffe Art Van Furniture Chicago
Kolon, 8itker Mei jer Dept. Store New York
Ross Roy Budweiser
McCann Erickson Ameritech
Major Farmer Jack
Major
Daily Newspabers AM P4 SUN OWNER
Detroit Free Press 544,606 Knight-Ridder
Detroit News 355,970 Gannett
JOA News/Free Press 1,136,440
COMPETETIVE MEDIA Best Restaurants Best Hotels Best Golf Courses
Major Over the Air Television Whitney Ritz Carlton CC of Oetroit
Golden Mushroom Townsend Inn Dakland Hitls
W.JBK Petroit 2 Fox New World Opus One Radisson petroit GC
Wplv Detroit 4 NBC Post-Newsweek Beverly Hills Gritl Barclay Inn Indi anwood
WxY2 Detroit 7 ABC Scripps-Howard Joe Muers TPC of Michigan
WXON petroit r-{] wB
WKEBD petroit 5D UPN Paramount (Viacom)
WTVS Detroit 56 PBS
WWJ Detroit 62 1] €BS/Grp. W

WEATHER DATA

Elevation: 619
Annual Precipitation: 31.5 in.

Annual Snowfali: 31.7 in.
Average Windspeed: 10.2 (SW)
TOTAL
JAN Jut YEAR
Avg. Max. Temp: 31.7 B3.1 58.3
Avg. Min. Temp: 19.2 63.4 41,4
Average Temp: 25.5 3.3 49.9

LUCAR S RADI MARKET Gl
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Highest Billing Stations

DETROIT

Revenue for Viable Radio Entities Combined Revenue

(Includes duopoties and combos) Revenye

1. WIR (FS)  $18,800,000 (10
2. WILB-F (B) 17,000,000 ( 9.4%) HYCD-F ,WVMV-F WOMC-F
3. Wy N 15,200,000 ¢ 8.4%) 2. Evergreen: WDOZ, WMXD-F,WJLB-F, 56,600,000
4. WOMC-F (0) 15,000,000 ( 8.3%) WNIC-F,WKQI-F (WDFN,WWWW-F
5. UNIC-F  (AD) 12,700,000 ( 7.1%) pending?
6. WYCD-F (O} 11,700,000 ( &.5%) 3. Disney/ABC: WJR, WHYT-F 23,900,000
7. WRIF-F (AOR) 10,500,000 ( 5.8%) 4. Greater Media: WLLZ, WRIF-F 20,700,000
8. WXYT m 10,400,000 ( 5.8%> WORS-F, WCSX-F
9. WKal-F (AC/CHR)10,000,000 ( 5.6%) 5. Viacom: WDRQ-F 7,600,000
10. WWWW-F  {(C) 8,200,000 ( 4.6%) 6. Bell: WVCHB A/F 4,800,000
11. WCSX-F  (CL AOR) 7,700,000 ( 4.3%) 7. CKWM, CIMX-F, et at 3,200,000
12. WDRQ-F ({AC/CHR) 7,600,000 { 4.2%) 8. SynCom: WDZR-F 2,700,000
13. WMXD-F (B/AC) 7,400,000 ¢ 4.1%) 9. WGPR-F NA
4. WHYT-F (CHR) 5,100,000 ( 2.8%)
15. WYST-F (0-70’s) 4,800,000 ¢ 2.7%)
16. WMV-F  (J) 3,900,000 ¢ 2.2%)
17. WCHB-F (B) 3,800,000 ¢ 2.1%)
18. WDZR-F (AOR) 2,700,000 ¢ 1.5%)
19. WORS-F  (CL} 2,500,000 ¢ 1.4%)
20. WDFN {SPRTS) 1,100,000 ¢ 0.6%)
21. WCHB {B/G) 1,000,000 ¢ 0.6%)
MNOTE: Canadian stations take
about 33,200,000 out of the market.
Media Revepue Estimates
% of
Revenue % Retail Sales
Television $325,100,000 36.9 .0066
Radio 180,000, 000 20.5 .0036
Newspaper 310,000,000  35.2 . 0063
Cutdoor 50,300,000 5.7 .0010
Cable TV 14,500,000 1.6 .0003
$879,900,000 .0178

NOTE: Use newspaper and Outdoor estimates with caution.

Major Radio Station

Sales Since 1990

1990
1990

1992

1993
1993
1993

1994
1994

1995
1995
1995
1995
1995
