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Go AHEAD--- e
- CALL US .
et “NAME DROPPERS!”

But, we're

pretty proud of
the nice people
we serve. So we're

naming just a few of
the many advertisers
who know from experi-
ence that National Screen
Service is a dependable
producer of quality films for

advertising. They know we fill
all their needs, from idea
consultation to delivery of

B release prints. They seem
to like our work because
they keep coming
back. And, there’s
no recommenda-
tion like satisfied
customers.

NATIONAL SCREEN E "COPION
TELEVISION & INDUSTRIAL FILMS DIVISION

509 MADISON AVENUE, NEW YORK 22, NEW YORK
STUDIOS: NEW YORK ¢ HOLLYWOOD ¢ LONDON
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HARRY WISMER

Programs

GENERAL SPORTS TIME
BETHLEHEM SPORTS TIME

THIS WEEK IN SPORTS

4 STAR SPORTS FINAL

NOTRE DAME FOOTBALL
GREATEST MOMENTS IN SPORTS

Sponsors

General Tire & Rubber Co.
Bethlehem Steel Co.
International News Service
J. B. Williams Co.

Pontiac Motors

U.S. Air Force
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FILM PROBLEMS?
Check with VIDEO first

Take advantage of over 25 years
of superior TV and industrial
film production

CONVENIENT Mid-Manhattan Studios

VIDEO PICTURES, inc.

Oftices: 500 FIFTH AVENUE . NEW YORK 30, N. Y.
Phone Circle 7-2062

2A
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WHAT IS IT?”

To define or describe a business organization that offers no wares
but service necessarily leads to intangibles. The author of the
intangible must conceive an original breed.

Therefore, we say MODERN TELESERVICE, INC. % formed, bred
and nurtured to a fine maturity a truly creative service house . . .
an esscntial component of the advertising agency in all its tele-
vision and radio non-production activity.

And creative service means so rmuch more than just a personal
service!

* PRINT PROCUREMENT % TELEVISION FEATURE
FILM TRAFFICK

% TELEVISION SPOT COM- % STORAGE & DISTRIBU-

MERCIAL FILM TRAFFICK TION OF LIVE TELEVI-
SION PROGRAM PROPS,

* ASSEMBLING TV FILM SLIDES & RADIO ELEC-
PROGRAMS TRICAL TRANSCRIPTIONS

Modern Teleservice, Inc.
219 East 44th Strect
New York 17, N. Y.
OXford 7-2753

Modern Teleservice, Inc. Modern Teleservice, Inc.
237 East Ontario Street 3450 Wilshire Boulevard
Chicago 11, lllinois Los Angeles 5, California
DElaware 7-3761 DUnKkirk 4-2511

wwWw americanradiohietory com
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fseemed hilorious afa story
ence:can fall flof of cirtime.
Fi?n""ﬁﬂ help here—in many iways!
With film, pretesting is easy . ..
~ lowghs canibe measured,
- highlighted—* 'ﬂuﬁs" cut out -
stations. and time lined up mth
far more control. That's why
: comedy show is a better
ccrmady thow on EASTMAN FILM..
Fer complete information write to:
Motion Picture Film Départment
EASTMAN KODAK COMPANY.
Rochester 4, N. Y.

East Coast Division .
342: Madison Ave.
“New York 17, N. Y.
Midwest Division
130 East Randolph Deive™
] Chicago 1, 0. )
Be sure to shoot ‘West CoastDivision:

5 INFCOLOR . . . : ‘6706 Santa Monica Blvd.
YOU?" be glad you did I Hollywood 38, Cahf. :
3 o7 W. J. GERMAN,. Inc.
Agents for the sale and distribution of

Eastman Professional Motion Hduce. Films,
& Fort.Lee, NJ. ;Ch-cage, 0.; Ho"r/aocd , Lalif.
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/ or all your motion picture
film requirements: picture or
sound, black-and-white or color

—negative or positive —

—16 mm or 35 mm—

the W. J. German Organization

is at your service

Agents for the sale and
distribution of —

EASTMAN Professional Motion Picture Film

W. J. GERMAN, INC.

Fort Lee, Chicago, Hollywood

S5A
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the “watchword” for reliable service
4 America’s
' largest selection

PRECISION TIMING [INSTRUMENTS

Models TO5PN—107N
FOR RADIO Fu: :‘i:u'e span with more
TV - FILMS

definition on the minutes!
Single dial reference for both
minutes and seconds retains
the mechanics fomiliar to
Radioc and TV byt this

Scientifically proven

accurate

Official Timers
CBS—NBC_ABC
Networks

Minerva timer is much
easier to read and use
... for spot timing, timing
pragrom segments, etc,
Two models with alternate
methods of  Start-Stop-
Start . . . flyback to
zero . .

'i;'l Sargnt
Electronically tested \\'} 40
A Y recrrvr
Exclusive, Non-breakable, ' Coil ,\'j( 35-/’ 25
Spring'' Mechanism for¥Economy, “\‘ 30 -
Dependability, Unexcelled Accu- < ey BADT
racy. The result of 20 years of engineer- 1
ing research, Minerva "coil'" construction
assures endless timing precision with less
wear or friction . . . without need of costly
adjustments or repoirs . . . under rugged,
continuous usage.

Mode! 222

For ""On the Air"! Red
clial gives "time left to go'"
withcut written or mental
caleulatiens—sweep hond
in seconds, smcll hand in
minutes. Easily set for
any time period up to
one hour, Black dial
for conventional stop-
waotch use with time

out feoture.

Lifetime Guarantee. Coils employed
in Minerva Mechanisms ore unconditionaolly
guaranteed for the life-span of the timer
against breckage or wear. In addition,
should any Minerva timer foil ta give
satisfaction within one year because of
defective material or workmanship, the
timer will be completely repoired or
reploced withaut charge.

|
i
|
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l
|
|
I
I
|
I
I
J
I
|
I
|
I
|
I
|
|
|
I

10-Days Free. Trial. Select
any Minerva timing instrument
and try it under your own
working conditions for o
full ten days. If it daes not
serve your purposes os
well or better than any
other instrument, simply re-
turn it. There will be no
charge, no obligatian.

Models 106F—106

For Film-making, Filmmeter and Fifth-
Second Timer! This speciolly designed timer
has regular fifth-second scale, plus 90-ft and
36-ft per min. scales to register footage fcr
35mm. ond 16mm. film. Lang hand completes
i H one revolytion in 60 seconds, small hand reg-
Write, wire, phone isters up to 30 minutes, Time out feature.
RIGHT NOW for Peifect flyback guaranteed for life. Mode!

106 has fifth-second scale only. Both available
complete catalog. in regular or large size.

M. DUCOMMUN COMPANY

Specialists in Timing Instruments Since 1858
580 Fifth Avenue, New York 36 + PlLaza 7-2540

OUR 100TH YEAR OF PRECISION TIMING SERVICE

6A
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1958
INTERNATIONAL

TELEVISION
ALMANAC

Editor:

CHARLES S. AARONSON

Associates:

EEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEE

QUIGLEY PUBLICATIONS <+ NEW YORK
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Foreword

THIS THIRD edition of the International Tele-
vision Almanac is intended to supply the biographical, corporate
and statistical reference needs of the expanding television indus-
try. This volume is @ product of the editorial and research staff
of Quigley Publishing Company and is a companion publication
to the International Motion Picture Almanac, which is now in its
30th year. Herein will be found the only comprehensive “Who's
Who" in the entertainment world, plus data on television shows,
their producers, advertising agencies, stations, suppliers of equip-

ment and services and other reference material.
—MARTIN QUIGLEY

1958 INTERNATIONAL
TELEVISION ALMANAC

Contents copyrighted 1957 by Quigley Publishing Company,

ew York. Publications of general circulation may reproduce
material in this volume if proper credit (s given literna-
tionul Television Almanac; reproduction by all other pub
lications withont written permission is expressly forbidden.

PRINTED

IN

THE UNITED STATES OF AMERICA
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STATISTICS

Network and Station Operations

There were 459 commercial stations operating in the United States as of January, 1957 located
in some 300 markets and serving more than 40,000,000 families.

TOTAL REVENUE OF TELEVISION NETWORKS AND STATIONS

Year Revenue Year Revenue
1947 .. .. .. .. . $1,900,000 1952. . . .. ... . 324,200,000
1948. . ... ... . 8,700,000 1953. ... .. ... 432,700,000
1949. ... ... .. 34,300,000 1954. ... .. ... .. 593,000,000
1950. ... .. .. .. 105,900,000 1955 . . .. .. .. 744,700,000
1951 .. ... .. .. 235,700,000 1956. .. ...... ... 896,900,000

BROADCAST REVENUES, EXPENSES, AND INCOME OF TELEVISION
NETWORKS AND STATIONS
(Million dollars)

1956 1955 1954 1953 1952 1951
Revenues. .. .. .. ... ... .. .. $896.9 7447 $3593.0  $432.7  $324.2 82357
Expenses. .. ... . . 707.3 594.5 502.7 364.7 268.7 194.1
Income (before Federal tax). 189.6 150.2 90.3 68.0 55.5 41.6

TOTAL BROADCAST REVENUES OF ALL NETWORKS AND STATIONS:
AM and AM-FM, FM and TV

(Total broadcast revenues are defined as total time sales, less commissions to agencies and
national sales representatives, but plus incidental revenues.)

Year No. of Stations Revenues Year No. of Stations Revenues
1938 660 $111,358,000 1947 1,479 $366,032,000
1939 705 123,882,000 1948 1,874 116,867,000
1940 765 147,147,000 1949 2,119 449,544,000
1941 825 168,785,000 1950 2,336 550,400,000
1942 862 178,894,000 1951 2,374 686,100,000
1943 832 215,428,000 1952 2,502 809,400,000
1944 885 275,550,000 1953 2,813 908,000,000
1945 912 299,715,000 1954 3,008 1,042,500,000
1946 1,035 323,228,000 1955 3,179 1,198,100,000

* TV available only

[The statistics herein have been compiled from varied sources within the Television industry
and the Government, inclusive of the Federal Communications Commission, U. S, Department
of Commerce, Radio-Electronics-Television Manufacturers Association, NBC Research De-
partment, Publishers Information Bureau, Nielsen Tlelevision Index, American Research
Bureau.]
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Up go the rztings when you reacli for the stars!
Greater audiences, increased billings, higher
rate cards — all are attainable when you have
the star-power that is available only in M-G-M
features! Why not reach for the ’phene right
now — and lat the MGM-TV representative tell
you how the big names can mean big business!

MGM=TV

A Service of
Loew’s Incorporated

RICHARD A. HARPER, General Sales Manager
701 7th Ave., New York 36, N. Y., JUdson 2-2000

GRETA GARBO + HEDY LAMARR + JAMES STEWART - W. C. FIELDS + FREDDIE BARTHOLOMEW - MICKEY ROONEY
LEW AYRES - WAILACE BEEKY *» GREER GARSON + WALTER PIDGEON * VAN JOHNSON -+ JUNE ALLYSON + ROBERT TAYLOR

10A
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REACH
FOR THE
STARS!

The s v: ‘nyg
is toward

e
‘'™
Tec! %

e

N

CLARK GABLE + INGRID BERGMAN -+ SPENCER TRACY + LANA TURNER + JOAN CRAWFORD < FRANK SINATRA
GENE KELLY * JUDY GARLAND = JOHN WAYNE « ANN SOTHERN - AVA GARDNER + WILLIAM POWELL + MYRNA LOY

A
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NETWORK TELEVISION BILLINGS

Network 1951
ABC. . . ... $18,585,911
CBS... .. .. 42,470,841
DuMont. . ... 7,761,506
NBC....... .. 59,171,452

Total. ... . $127,989,713

*First seven months.

1952 1953
$18,353,003 $21,110,680
69,058,548 97,466,809
10,140,656 12,374,360
83,242,573 96,658,551
$180,794,780  $227,610,400

1954 1955

**Effective September 15, 1955, DuMont changed from a national network to a local operation.

Receiver Production and Sales

RETAIL TELEVISION SET SALES

Year Total

1949 L. .
1950 6,132,000
1951 5,905,000
1952 0,144,089

Cumulative

Total
3,602,872
0,734,872

15,639,872
21,784,801

*Cumulative Total from 1941,

Year Total
1953 6,370,571
1954 7,317,034
1935 7,421,084
1956 6,804,783

1956 1957*

$34,713,098 $51,393,434 $76,726,129 $16,443,714
146,222,660 189,018,121 223,520,382 135,299,556
13,143,919 3,102,708**
126,074,597 163,384,796 187,921,123 107,735,033
$320,154,274  $406,899,059  $488,167,634 $289,478,303

Cumulative
Total
28,155,432
35,472,466
42,893,550
19,698,333

TELEVISION SET PRODUCTION AND MANUFACTURER’S VALUE

Year Units

1946 0,476
1947 178,571
1948 975,000
1949 3,000,000
1950 7,463,800

TELEVISION RECEIVERS SHIPPED TO DEALERS (Through 1956)

State

Alabama. .. ... .
Arizona. . .

Arkansas. . . ... ..

California . .

Colorado. . ... ... ...
Connecticut. . . ... ..

Delaware. . . . . .

District of Columbia . .

Florida. .. .
Georgia .
Idaho. .. ... .. . ..
Illinois . .

Indiana. .
lowa.. . .
Kansas . .
Kentucky .
Louisiana. . ..
Maine. . . .
Maryland . .
Massachusetts . .
Michigan. . . ..
Minnesota. . . .
Mississippi. .
Missouri . .
Montana. . ..
Nebraska . .
Nevada. .

12A

Manufacturer’s

value
$1,250,000
50,000,000
230,000,000
580,000,000
1,350,000,000

Total
598,822
210,798

333930
4,393°303

S 314282

o ] 855,363

. 144544

476,306
1,050,000
872,910
130,249
.. 3,298,061

. 1,411,874
764,178
185,718
662,824
671,598
270,480
830,000
. 1,800,394
2275924

812,123

282,361
1,280,504

o o2

106,216
13'860

Year Units

1951 5,384,798
1952 6,096,280
1953 7,215,827
1954 7,346,715
1955 7,756,521
1956 7,387,029

State

New Hampshire . . .
New Jersey. ... ..

New Mexico. . ... ..

New York. . .
North Carolina . . .
North Dakota . .
Ohio. ... ..
Oklahoma . . . ..
Oregon
Pennsylvania
Rhode Island . . .
South Carolina. .. ..
South Dakota . .
Tennessee .

Texas. . . .

Utah. ..

Virginia. . .. . ..
Vermont .
Washington . . .
West Virginia
Wisconsin
Wvoming. . ... .

U. S. TOTA
Alaska. .. ... ...
Hawaii . .

GRAND TOTAL

www americanradiohistorv com

Manufacturer’s
value

$956,986,300
1,049,000,000
1,230,294,500
1,028,510,100
1,071,020,000
1,000,000,000

Total
169,593
2,128,585
116,578
6,211,203
899171
111,200

| 3,380.683
609240
359/403
3,880/090
303,803
389,024
107,774

. 741,308
2,132/733
214280
825,504
93,530
728,383
460,661
- 1,026,719
32,559

150,024,743
86029
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Advertisers

THE LEADING NATIONAL ADVERTISERS (1956)

page sl N R e

— et s
W= O

Company

. Procter & Gamble Co. .
. General Motors Corp. . .
. Colgate-Palmolive Co.. . .
. General Foods Corp.. . . .

. Chrysler Corp. . .
. General Electric Co.. . . .

Ford Motor Co... .. .

. American Home Products Corp ......
. General Mills, Inc..
. Gillette Co. . .. ..
. American Tobacco Co. . .
. R. ]J. Reynolds Tobacco Co.
. Lever Brothers Co.
. Bristol-Mvers Co. .
. Campbell Soup Co.. .. ..
. National Dairy Products Corp. . . .

. Westinghouse Electric Corp.. .. .. ..

. American Telephone & Telegraph Co. .
. Liggett & Mvers Tohacco Co.. .

. Pillsbury Mills, Inc.. .
. Distillers Corp.-Seagrams, Ltd..
. Kellogg Co. .

. Radio Corp. of America
. Goodyear Tire & Rubber Co.
. Standard Brands, Inc.. . .

Total Investment

§55477,411
181981'798
29/566.513
27,646,261
26,923.885
25,026,555
21,793,953
18,979,916
17,930,233
17.221804
10,108,798
15,662,104
15,000,143
13,422,347

.. 13,684,134

10,836,340
10,773,591
10,7531125
10,311,277
8871.283
8,188,824
8050547
7,039,230
7,509,807
7,404,552

Network Television

$43,457,339
10,086,616
19,880.282
15,688,789
18,198,264
8,106,204
10,316,421
15,758,019
9,891,113
15,257,871
9,387,708
11,424,121
11,322,643
9132435
4,415,970
5,628.107
8.508.023
2,285,036
7,786,114
1,897 601
635,010
6,101,919
3,353,358
2,281,203
2,899 611

THE LEADING NATIONAL ADVERTISERS (first six months—1957)

I U= Do —

RO

. Procter & Gamble Co. .
. General Motors Corp. .
. Chrysler Corp.. . ... ..

Colgate-Palmolive Co. .
General Foods Corp.
Ford NMotor Co.. ... .

. Lever Brothers Co.
\merican Home Products Cor ])
. Bristol-Myers Co. .

. General Llectric Co..
. General Nills, Inc..
Reynolds Tobacco Co.
. American Tobacco Co
. Gillette Co.. . ..

. Liggett & Myerq Tobacco Co.
. Campbell Soup Co.. . . ..
. National Diarv Products C01]) .

. American Telephone & T(logmph Co.
. Philip Morris, Inc. .

. Phalnl.lcentlcals Inc.. ..
. Brown & Williamson Tobacco Corp
. Swift & Co. : :
. Westinghouse Electric Corp ........
. Quaker Oats Co.. . :

. Revlon, Inc.. .. ..

$29,595,014
23.286.915
15,980,279
15,550,067
14752468
13,839,985
11,083,087
10,773,296
9,874,700
9,591,750
8.765,360
8.451,819
7.889.091
7.521.876
6,107,940
6.091.347
5,506,416
5364751
5,116,481
1,809,058
4,720,337
1,635,889
1,627,034
4,578,058
1,433,633

$24,144,097
5,707,073
9,056,182
9,460,382
8,348,307
6,386,322
7,046,099
8,786,607
5,713,732
3,046,525
4,723,889
5,911,081
4,122,042
7,100,326
4,131,906
2,373,129
3,208,485
1,550,736
1,226,663
4,369,822

ESTIMATED VOLUME OF ADVERTISING IN U. S. (In Millions of Dollars)

Net

work . . .

1950 1951 1952 1953

85.0 180.8 256.4 319.9
30.8 69.9 93.8 145.5
55.0 81.6 103.7 140.7
170.8 332.3 453.9 606.1

www americanradiohistorv com

1954 1955
422.2 540.2
206.8 260.4
180.2 224.7
809.2 1,025.3



SINCE
1898
THE
AGENCY
OF
THE
SHOW
WORLD

WILLIAM MORRIS AGENCY, .

NEW YORK « CHICAGO « BEVERLY HILLS « LONDON « PARIS « ROME

15A
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Films for Television

The average station uses film 2934 hours weekly ina year; while all stations will use 685,736

hours of hilm in a year.

I'he amount of {ilm made for television since 1949-50 is more than $304,000,000. This invest-
ment covers about 7,600 hours of television-produced film fare available. This does not
include 3,017 hours of feature tilm, 989 hours of \Westerns, 216 hours of motion picture
serials or 11,494 hours of motion picture short subjects available.

TYPE OF TV FILMS USED BY STATIONS (By Weekly Hours)

To 50,000
families 50-150,000 150-500,000 1,000,000 1,000,000 Stations

Feature Film
Morning.
Afternoon.
Evening. .. ..
Total. . .

Syndicated Film
Morning . . .
Afternoon.
Evening .
Total.

Short Subjects
Morning. . .

Afternoon. . .
Evening. . .. .. . ..
Total. . ... .. ..

Film Produced by Station
Morning. . . .. Bood
Afternoon. .
Evening . .
Total. .

Free Film
Morning. . .
Afternoon. ..
Evening. ..
Total.

Total Film Hours
Morning. . . . ..
Afternoon.
Evening.

Total . .

Viewing Habits

! 9 1.8
6.0 5.3 5.7
8.4 7.4 6.5

14.4 13.6 14.0

¥ 2 2

4 1.6 1.6
5.5 74 6.1
5.9 9.2 7.9
1.1 1.9 1.0

7 9 )
1.8 2.8 2.0

1 .. 1
8 4 2
9 ! 3

.1 .2 .6
1.3 1.0 1.3
1.4 1.3 5
2.8 3.1 2.4

.1 1.3 3.1
8.9 104 9.7
16.8 17.4 13.8

25.8 29.1 26.6

500-

W= ~1tn

1.
7.
11.
20.

SIS
[SE=X-c

—_
Sor— =~

>

——
WO D

™o

116
16.9
322

More than 38,600,000 families own television sets—78% of the nation.

There are 95.8%, one-set homes, 1.2, two-set homes as of January, 1956.

More time is spent each dayv watching television than any other activity except sleeping—
2.6 billion person-hours every week, 1.9 billion hours in all economic pursuits.

TELEVISION VIEWING HABITS BY DAY OF WEEK

Monday—Friday
Sign-On to Noon. . .... ..
NoontoOGpm..........
6 p.m. to Sign-Off . . ... ..

Saturday
Sign-On to Noon. .. ... ..
Noon to 6 pm.. .. .. S
6 p.m. to Sign-Off . ..

Sunday
Noon to 6 p.m.. ..
6 p.m. to Sign-Off .

16A

Men

e 15%
. 129,

349,

13%
169,
349,

42%
33%
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Atlanta  Beverly Hills

Boston  Buffalo

hm’lotte Chicago

Cincinnat:  Cleveland

Dallas  Detroit Kansas City

Las Vegas London

Miame  Minneapolis

New Ovrleans New York

Paris  Philadelphia

Pittsburgh  Rome

San Francisco Seattle

St. Louis Toronto
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TELEVISION VIEWING HABITS BY TIME OF DAY (U. S. Homes)

AM 1954 1955 PM 1954 1955
6- 7 33,000 83,000 34 5,437,000 6,939,000
7.8 718,000 996,000 5 0,321,000 8,034,000
g-lg ;312888 %’?‘2?'888 5-6 8,384,000 10,591,000
10-11 3,919,000 1814,000 o (ST 13,081,000
11-12 47499000 57744000 o 13,221,000 16,567,000
i i I3 8- 9 16,864,000 20,650,000
12- 1 5,575,000 7,570,000 9-10 17,361,000 21,248,000
1- 2 5.217.000 6.507.000 10-11 15,346,000 18,426,000
2-3 5.272,000 6.175,000 11-12 9.992,000 10,090,000

Employment Data
RADIO AND TELEVISION EMPLOYEE DATA

Average no. full- Average annual
time & part-time earnings per full-
Year employees time employee
1930 6,000 $2,621
1935 14,000 2,089
1940 25,000 2,554
1945 36,000 3,515
1950 58.000 1698
1952 65,000 5,559
1953 70,000 5,873
1954 76,000 6.087
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The Winnah! = The Pub

ic
by OLIVER TREYZ

ABC Vice-President in Charge of Television

MOST IMPORTANT victory is about to be

scored by American television viewers. For

vast numbers, the triumph will mean a "new
freedom''—the freedom %o choose television pro-
grams.

Until recently, many viewers were restricted
in television fare to the programming of one
or two channels servicing their area. But with
each passing year, each decision by the FCC,
the number of markets with limited service has
diminished, until now the final victory—freedom
of choice—is within reach of most communities.

The victory for the viewing public means that
now, in 1957-58, ABC Television will be able
to provide its full programming on a virtually
national basis. And that programming itself will
be ''grade A" in quality and quantity-—again,
for the first time in ABC Television's history.

Significance of this newly won freedom is vast.
At least three programs, and frequently three
kinds of programs during network scheduled
periods, will be available to new millions of
television homes. They will have the opportunity
to see, in their proper program times and se-
quence, many of the fine programs that have
been on ABC Television for several seasons:
"Disneyland' and "Rin Tin Tin," Lawrence Welk
and Lawrence Welk (this is not a typographical
error—there are two fine full-hour programs of
Welk music on ABC-TY each week), ""Ozzie and
Harriet," "Voice of Firestone'" and many, many
others.

And most exciting of all to the viewing pub-
lic in many markets is the prospect of being
able to see, because of competitive facilities
available to all three networks, such new pro-
grams as ABC-TV's Frank Sinatra, the fresh
talent of Pat Boone, the new adventure-action
series ''Walter Winchell File,” "Walt Disney's
"Zorro," "Maverick," "0.5.5.." "Colt .45" and
"Sugarfoot,'" not to mention dazzling Patrice
Munsel and kinetic Guy Mitchell.

Staunch allies of the viewing public in making
this victory possible have been the Federal Com-
munications Commission and businessmen and
broadcasters throughout the country who have
worked and persevered to make new and equal
facilities available throughout the country.

Dimensions of the change which has taken

place can be seen by comparing ABC Television
facilities in 1953 against those for this Fall. In
1953, ABC Television could deliver "live' cov-
erage via six affiliates. These, including the five
owned-and-operated stations of ABC—in New
York, Chicago, Detroit, Los Angeles and San
Francisco—plus Washington, accounted for 34
per cent of the total U.S. television homes.

Compare this with the 81 live stations, cover-
ing 85 per cent of all U.S. television homes,
that will carry ABC Television programs this
season. And added delayed station coverage,
which all networks require, ABC Television pro-
grams this coming season will reach 95 per cant
of all U.S. TV homes.

By any standard, the new coverage of ABC
Television is impressive. For example, in the
Nielsen '""Class A" County Size Group, the top
classification among the four covering all tele-
vision markets, ABC Television this season will
be the only network to have "live" full-time
VHF coverage in all cities, "Class A" which
includes "all counties assigned to metropolitan
areas having central cities with populations of
over 500,000" totals 21 major markets. Bringing
about the changed ABC Television status are
new YHF stations this year in St. Louis, Boston,
New Orleans and Pittsburgh.

The outlook for ABC Television is identical in
top retail markets. Boston, Pittsburgh and Miami
will give ABC Television the distinction of being
the only network to have all YHF affiliates in
the top 25 retail markets. These 25 stations cover
some 62 per cent of all U.S. Television homes
alone —a total of more than 25,000,000.

Not for a moment do we believe that the
largest cities are the only important ones. We've
made important gains in many other cities in-
cluding Chattanooga, Indianapolis, Norfolk,
Omaha and Youngstown, and will have almost
certainly added others by the time this is
printed.

As new segments of the American viewing
public are able to receive ABC Television pro-
grams, | believe they will follow the trend al-
ready set in other areas: an equal share of the
nation's viewers for ABC Television programs, as
the viewers exercise their new freedom of choice.
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A1 ED "

’ The
* AMES BROS.
‘ Show on Filmn

,yr

205 STATIONS

205 CITIES

205 REASONS
why the AMES BROS.
have been TOP VIEWING

throughout the nation!

* GENE "

Exclusively RCA VICTOR RECORDS

Personal Management: BILL FICKS
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PRESENTING

THE
INCOMPARABLE

IN

"THE
INTERNATIONAL
SHOW"

A New Television Series

JOSEPH STEINER — Producer

FRANK BORZAGE—Director
LEE GARMES — Cinematographer AS.C.
HARRY REVEL — Com puser

]

READY FALL 1958
¥

THE INTERNATIONAL SHOW
130 EAST 40th ST NEW YORK, N. ¥  MU-3-5840
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“THE
EDDIE FISHER
SHOW? *

NBC-TV IN LIVING COLOR
SPONSORED BY: CIHESTERFIELD,
RCA AND RCA WIHIRLPOOIL,
*ALTERNATING TUESDAYS WITI
“THE GEORGE GOBEL SHOW?
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Looking Great This Fall

by MERLE S. JONES
President, CBS Televison

MERICA has never seen anything quite

like the television it is watching this Fall.

Never before has a new season brought
forth such an array of new stars and new pro-
grams. Never before has there been such an
outstanding schedule of public service programs.
And never before has a new season carried over
such a wealth of distinguished old favorites
from past years.

You don't have to look very far to see the
far-reaching and exciting program changes that
have taken place.

ltem: Collectively, the three nationwide tele-
vision networks have launched more than 40
new regularly scheduled night-time series. Or,
to put it another way, almost one out of every
three night time series had its "premiere per-
formance" this Fall.

Iltem: During every night of the week the
program schedule for each network differs from
its lineup of last season.

Item: During any given half-hour, with only a
few exceptions all week long, at least one net-
work, more often two, and sometimes all three
networks are competing for viewer atention this
season with new program entries.

Item: The retooling at night has been
matched by a similar revolution in daytime pro-
gramming, with long-existing schedules changed
to make room for new shows designed to attract
the housewife audience.

ltem: In addition to these extensive changes
in regular program schedules, the networks this
season are presenting more one-time special
broadcasts than during any previous season . . .
a minimum of two, and an average of three
special one-time shows each week—for a season-
long total of close to 150 special one-time pro-
grams.

Last season the average television family de-
voted more time to television than it ever had
before. Last season too, television's program
fare occupied more of America's leisure time
than all the other entertainment media com-
bined. The far-reaching program changes which
were introduced by the broadcasters this Fall
have been designed to maintain that outstand-
ing record of popularity by making this season's
program schedules even more exciting, more
varied and more entertaining than ever before.

New entertainment shows by themselves, how-
ever, are not enough to do the job. Broadcasters
have an obligation to be responsive to the pub-
lic's ever-growing thirst for information of all
kinds—political, social, economic, scientific and
cultural. Traditionally, this obligation has been
fulfilled through the presentation of so-called

"public-service" programming. Today there has
been a vast change in the techniques and con-
cepts of such programming. No longer is a
sharp line drawn between information and en-
tertainment. No longer is entertainment in
public service programming considered merely
an extra bonus. Today the broadcaster's goal is
to interest the public while broadcasting in the
"public interest."”

CBS Television has always been a pioneer
in this area of public service programming. We
believe that our schedule this Fall continues to
take great strides in this direction through the
presentation of a number of major program
series which combine the best elements of pub-
lic service and outstanding entertainment. With-
in this category are not only such distinguished
old series as "Face the Nation" and "See It
Now," but such promising new public service
entries as 'Twentieth Century,” "Conquest,"”
"High Adventure with Lowell Thomas' and “The
Seven Lively Arts."

While most of the headlines this Fall have
been about the new entertainment and informa-
tion series, a gratifying number of the biggest
shows on the new season's schedule are the great
favorites from the past—those outstanding shows
which already have won a preeminent place in
the lives of millions of Americans. Two-thirds of
the current network program series fall into this
category, a gratifying figure because it demon-
strates the ever-growing programming skill and
creative talent of the industry. Among these
programs are such long-time top ten CBS Tele-
vision favorites as "The Ed Sullivan Show," "'Jack
Benny," ''Talent Scouts,' "The $64,000 Ques-
tion," "U.S. Steel Hour," "l've Got A Secret,"
"Climax!", "Playhouse 90," "The Lineup,' "Per-
son to Person' and ""Gunsmoke.” Also in this
category are such daytime personalities as
Arthur Godfrey, Garry Moore and Art Link-
letter, as well as popular daytime dramatic
shows such as "Guiding Light,” "Search for To-
morrow'' and ""Edge of Night."”

It is around such anchor shows, which through
the years have gathered large, loyal and respon-
sive audiences, that broadcasters have intro-
duced this season's new programs in order to
add new excitement and interest to the sched-
ules. And CBS Television, with more of the
long-time program favorites than any other
network, with the medium's outstanding sched-
ule of public service programming and with an
exciting array of brand-new programs and
personalities, is in the most favored position this
season to maintain its place as America's pace-
setting network.
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Capitol Records MCA
The Ford Show NBC-TV Personal Mgr.: Cliffie Stone
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What’s Ahead in Television

by MANIE SACKS

Vice-President, NBC TV Network Talent and Programing

ITH THE 1957-58 television season in

full swing, | would like to review some

of the reasons why NBC Television view-
ers have the most exciting year of programming
in store for them.

In order to provide an ever-better blend of
entertainment and service, plus ever greater
value to advertisers, NBC has built its pro-
gramming for the year on a base of live tele-
vision, a record number of "specials" covering
a tremendous range of subjects, plenty of color
and a wide variety of new regularly-scheduled
shows in addition to the established programs.

The entire television schedule will be marked
by fresh creativity of the kind that produced
such trail-blazing series as "Wide Wide World,"
"Project 20," "Elder Wise Men'" and "NBC
Opera" which have enriched television in past
seasons and will continue to do so this year.
New "specials” that will spark NBC's program-
ming in future months include anniversary pro-
grams; musical versions of "The Pied Piper of
Hamelin" and "Pinocchio’ and other fairy tales;
documentaries like "Assignment:  Southeast
Asia"; the Bell Telephone science programs and
"Omnibus." These programs will provide a
broader range of viewer appeal than ever be-
fore so that there will be hardly an adult or
child in America who won't find something
of interest in NBC's reqular or special schedule.

Convinced that television is essentially a live
medium, more than 80 per cent of all our net-
work programming this Fall is live. In the peak
evening hours alone, more than two-thirds of our
schedule will be live. Naturally, there are cer-
tain things that are better done on film and we
won't hesitate to use it when necessary.

The 1957-58 network schedule calls for at least
100 "specials"— those sparkling high spots in
the week's viewing. These programs will take
in the whole field of entertainment and all
aspects of public service including drama, com-
edy, opera, science, literature, interviews with
leading statesmen of the day and in-depth
treatment of outstanding news and sports events.
They will cover a wider area of viewer interest
than in any previous year, moving from Shakes-
peare to Picasso to Shirley Temple to Bob Hope
to Vannevar Bush.

Furthermore, no longer are we confining our-

selves to a strict one-out-of-four scheduling at
specified times of the week and displacing the
same programs time after time. Instead, we're
placing these attractions all over the schedule
so that no regular program will be displaced
more than twice during the year. Also, more
than ever before, we'll try to pick the best
possible time for each type of show, presenting
children's classics in the early evening and
adult "specials" later.

Among the upcoming special productions are
"Annie Get Your Gun'"—one of the all-time
great Broadway hits—starring Mary Martin;
Shakespeare's ""Twelfth Night'" and the modern
thriller, "Dial ‘M' for Murder," both starring
Maurice Evans, as well as other distinguished
dramatic attractions on the "Hallmark Hall of
Fame' series; the Standard Oil and General
Motors star-studded anniversary programs; the
Texaco specials and the Bell Telephone System
science series. There also will be six Bob Hope
and six Jerry Lewis comedy-variety programs and
two "specials' built around Dean Martin. There
will be a series of the world's favorite fairy
tales linked by Shirley Temple as hostess and
occasional star. There will be the "Omnibus,"
"Wide Wide World," "Project 20" "Wisdom"
and NBC Opera series. And there will be the
Emmy and Oscar awards, the Las Vegas pro-
grams, sports specials and documentary specials.

In building our Fall schedule, however, we
also turned our attention to the formats that
have always been the backbone of the sched-
ule: drama, situation comedy, Western adven-
ture, audience participation, variety and mys-
tery. Our regular Fall schedule includes 21 new
night time shows, about 25 per cent of our
entire evening lineup, in these categories.

With NBC color programs now available to
96 per cent of all the nation's television homes,
color television plays an important role in our
programming schedule. Many of our top pro-
grams will be done in color, with emphasis on
periods when there are most viewers—evenings
and weekends.

In view of all these factors, we have high
hopes that this will be the most successful season
in our history in terms of ratings, earnings and
service to our audience and clients.
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HERBERT B. LEONARD

Producer

“The Adventures of Rin Tin Tin™

{BC-TV

“(ircus Boy”

ABC-T

“The 77th Bengal Lancers™

IN SYNDICATION

“Cheers for Miss Amy”

IN PREPARATION

*

1




GOMALCO PRODUCTIONS

404 North Roxbury Drive
Beverly Hills, California

CRestview 5-6131

“The George Gobel Show’’—4th Year— NBC-TV
Every Other TUESDAY 8-9 p.m.

‘“Leave It To Beaver”’ CBS-TV
FRIDAYS 7:30-8 p.m.
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JEANNIE

|
i

THE No. 1 NEW SHOW OF 1957+

"HEY, JEANNIE!

STARRING

CARSON

NOW A4 BBC FAVORITE TOO

|

|
|

IN PREPARATION

“THE JEANNIE CARSON SHOW”

CREATED AND PRODUCED BY

CuarLes Isaacs

&

TARTAN PRODUCTIONY, INC.

* NILLSEN SURVEY, SPRING, 1957

36A

www americanradiohistorv co




HAL ROACH

HOLLYW®O®OO0OD

HOLLYWOOD - NEW YORK - CHICAGO
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Gisele NMackenzie

“The Gisele Mackenzie Show”’

NBC-TV
Sponsored by

Scott Paper Co.
and Personal Manager

Schick BOB SHUTTLEWORTH
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THE STAR AND THE STORY

1855 -79
eas FOUR STAR PLAYHOUSE

THE STAR AND THE STORY
CAVALCADE
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AP ALEALE 227
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1957-159
DICK POWELL'S ZANE GREY THEATRE. (29)

(Four Star-Zane Grey) With 29 guest stars

RICHARD DIAMOND, PRIVATE DETECTIVE.. (13)
(Four Star Films, Inc.) Starring David Janssen

ALCOA-GOODYEAR THEATRE ... B (39)
(FIRST ANTHOLOGY, Inc. Production) starring David
Niven, Charles Boyer, Robert Ryan, Jane Powell,
Jack Lemmon and several guest stars.

TRACKDOWN . (39)

(Four Star Films, Inc.) Starring Robert Culp ’
MR. ADAMS AND EVE. . (39)

(A Bridget Production for CBS) Starring Ida Lupino *’

and Howard Duff

\d
.
&
FOUR STAR FILMS, INC. i FOUR STAR @2
OWNED BY ” ’.

DICK POWELL
CHARLES BOYER .' &‘
DAVID NIVEN g 'y
WILLIAM CRUIKSHANK
EXECUTIVE OFFICES:
14l ¥l Camino Drive, Beverly Hills, California
CRESTVIEW 4-6253
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““LES PAUL & MARY FORD AT HOME”

s
g

GAC

Personal Management
GRAY GORDON-MEL SHAUER
TBmpleton 8-2746

Gibson Guitars

37 WEST 57th STREET
NEW YORK 19, N. Y.
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ALPHABETICAL INDEX OF SUBJECTS

A & F Film Corp.
A.AP., Inc.
ABC Television Ltd.
ABC-TV Film Syndication, Inc......... ...
A.K. Films Ltd.

ASCAP (see American Society of Compos-
ers, Authors _ond Publishers) A
ATV Film Productions, Inc.
Academy Film Productions, Inc.
Academy Pictures, Inc.
Academy of Television Arts and Sciences

Awards, 1956 ...
Actors Equity Association (AAAA-AFL)
Acus Pictures Corporation
Adelphi Company
Admiral Corp.
Advertiser, The (publication)
Advertisers’ Television Program Service, Inc.
Advertising Age (publication)
Advertising Agencies

Canada . ........ . ... .. .
Great Britain ....... ... ... .. . ...,
U. S
Advertising Agency Commercial Television
Circle ... ... ... ... ..

Advertising Association, The ...... ... . ..
Advertising Council, The

Advertising Features, Ltd. . ... ...
Advertising Federation of America .

Advertising Practitioners’ Television Group,

Ld, ...
Advertising Research Foundation .. ... .. ..
Advision Ltd. ... ... oL

Affiliated Artists Representatives
Affiliated Program Service, Inc. .. ..
Agencies
Advertising
Canada
Great Britain
u. s. ..
Talent and Literary .............. ... .
Agents’ Association Ltd. . ...... ... ... . ..
Alabama Broadcasters Association

Aladdin Television Productions, lnc. ... ...
Alaska

Channel Allocations . ... ...

Stations

Alexander, Alton, Productions, Inc.
Alexander Film Co. ..........
Alexander, M. & A., Productions, Inc.
All-Canada Television Div., All-Canada
Radio Facilities, Ltd.
Allegro Pictures, Inc. ... .......
Allen & Allen Productions . ..
Allend’or Productions, Inc.
Alley, Paul, Productions
Alliance Film Studios Ltd.
Alliance of Television Film Producers, Inc.
Allied Artists Pictures Corp.
Feature Releases, 1944-57
Feature Releases, 1956-57
Interstate Television Corp.
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680
616
689
474
690

641
474
474
474
638
590
638
474
474
616
735
474
735

672
702
594

710
710
638
690
639

710
639
690
474
474

672
702
594
560
710
639
474

470
460
474
474
474

680

474
474
474
690
639

312
388
501

Allied Artists Productions (see Interstate

Television Corp.) .................... 501
All-Scope Pictures, Inc. ... ... ... . 474
Alpha Television Productions, Inc. 476, 691
Altec Companies, Inc. ... ....... ... .. 616
Amenic Television ................. 476
American Association of Advertising

Agencies . ...... . ... .. L 639
American Broadcasting Company .......... -]
American Broadcasting-Paramount Theatres,

Inc. ... 617
American Cinema Editors ............... 639
American Cinematographer, The (Publica-

tion) ... 735
American Communications Association . .. 639
American Federation of Musicians {AFL) 639

AFM Local 10 (Chicago) ........... 640

AFM Local 47 (Los Angeles) ... ... .. 640

AFM Local 802 (new York) ...... 640
American Federation of Television and

Radio Artists (AAAA-AFL) ........... 640
American Film Company .............. .. 476
American Film Producers ... ... ... .. .. .. 476
American Guild of Musical Artists, Inc.

(AAAA-AFL) .o 640
American Guild of Variety Artists

(AAAA-AFL) oo 640
American International Pictures

Feature Releases 1944.57 .. ... ... ... .. 312

Feature Releases, 1956-57 .. ... ........ 388
American Marketing Association .. ....... . 640
American Radio Relay League, Inc. ....... 641
American Society of Cinematographers, Inc. 641
American Society of Composers, Authors and

Publishers (ASCAP?) . ............ 641
American TV Enterprises .. .. ..... .... . 476
American Women in Radio and Television,

Ine. 641
Anderson, Clyde, Productions .......... 476
Anderson, leonard (producer) ........... 476
Anglo-Scottish Pictures Ltd. ... ... ... .. 691
Anglo-Scottish Production Facilities Ltd. 691
Anguish, Toby, Motion Picture Productions 476
Animated Film Producers of America (AFPA) 476
Animated Productions, Inc. . ... ... ... . . 476
Animation . ... oL 534
Animation Films ... ... ... ... ... .. 679
Animation, Inc. ........ ... ... ... ... 476
Animation Productions ... ... .. ... ... . 679
Anton, Evan J., Productions, Ltd. .. .... .. 476
Anvil Films Ltd. ... .. ... .. L 691
Apollo Prods. .......... . ... ... ... .. ... 680
Arbee Enterprises ............. .. 680
Ardee Films, Inc. ... ... ... .. ...... ... 393
Argentina

Films in U. S, ... ... .. ... . ... .. .. 400

General Industry Statistics ... ......... 716
Argyle Television Films, Inc. ........ .. .. 476
Arizona Broadcasters Association ... ... .. 641
Arkansas Broadcasters Associafion .. ... ... 641
Arlan Pictures ........... ... ... ... .. 393
Arlington TV and Radio Prods. Ltd. . .. 691
Armstrong, J., & Co. ... ...... ... ... ... 476
Arnell, Peter, Productions ... .. ... ... .. . 476
Arrow Film Distributors Ltd. . ... . . ... .. 691
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Arrow Productions, Inc.
Arrowhead Productions
Artex Film Productions, Inc.
Artists’ Managers Guild
Artist's Representatives Association, Inc. . ..
Artkino Pictures, Inc. . ....... ... ... .. ...
Artray Ltd. Film Productions
Ashley and Crippen, Ltd.
Associated Actors and Artistes of America
(AAAA-AFL)
Associated  Artists
A.A.P, Inc)
Associated British Picture Corp. Ltd. .
Associated British-Pathe, Ltd.
Associated Broadcast Advertising Co.
Associated Enterprises
Associated Music Publishers, Inc.
Associated Press, The
Associated Rediffusion Ltd.
Associated Screen News, Ltd. .. ... ... . ...
Associated Television Ltd.
Association Films, Inc. . ... ... ... .. .. ..
Association of Broadcasting Staff
Association of Canadian Advertisers, Inc. ..
Association of Cinematograph, Television
and Allied Technicians
Association of Motion Picture Producers and
Laboratories of Canada
Association of National Advertisers, Inc. . . .
Association of Radio News Analysts
Association of Specialised Film Producers ..
Association of TV Film Distributors
Associations
British
Canada
Atcher, Bob, Films, Inc.
Astor Pictures Corp. .
Atlantic Film & Electronics Ltd.
Atlantic Television Corp.
Atlas Film Corp.
Atlas Television Corp. ..
Audience Tested Productions
Audio (publication)
Audio Productions, Inc.
Aurora Film Distributors
Austin  Productions, Inc.
Australia
Films in U. S.
General Industry Statistics
Australian Broadcasting Commission
Austria
Films in U. S, ... ... .. ... .. ..
General Industry Statistics
Authors’ Guild of Author’s League of Amer-
ica, Ime. ...
Avuthors’ League of America, Inc. .
Autocue (Great Britain) Lid.
Award and Poll Winners
Award Television Corp. ... ... S
Azteca Films, Inc. ... ... .. ... ... . .. ..

Productions, Inc.

B.B. Productions
BMI Canada Limited

B & R Enterprises, Inc.
Bagnall, George, and Associates
Bahati Incorporated
Bailey Films, Inc.
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476
476
476
642

393
679
679

642

474
691

691

476
476
642
476
689
679
690
476
710
675

710

675
642
642
710
642

710
675
476
393
679
476
476
619
478
735
478
478
478

400

691

400
717

643
643
691
589
478
394

478
675
478
619
478
478

(Great Britain)

Baim, Harold Productions
Ltd.
Baker, Sam, Associates
Baldwin Qrganization, Inc.,
Balsam, Jerome, Films, Inc.
Barbre, Thos. J., Productions
Barry & Enright Productions, Inc. .
Bartlett, Hall, Television Productions ...
Basch Radio & TV Productions
Basic Films Ltd.
Bateman Motion Picture Specialists . .
Battison, John H., Enterprises
Baum, Mannie, Enterprise Corp. ..
Baym, Zach, Films
Bzacon Television Features, Inc.
Beauchamp, Anthony (lLondon) Ltd.
Beck, Alexander, Films, tnc. .. .... ...
Becker, V. S., Productions . ... . ..
Belgium: General Industry Statistics
Bell Pictures Corp. .. ...............
Bemiller Productions
Bangal Pictures
Bennett and Were Film Productions
Benoit, Real, Film Pr