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MOST ADDED 
Artist/Song/Label Total/Adds 

1 MARIAH CAREY. Always Be My Baby (Columbia/CRG) 

KSYN WSPK KPSI KHKS KQXY WSTR KROC KFFM KPLZ KWMX 

2 TRACY CHAPMAN. Give Me One Reason (Elektra/EEG) 

KHTY KIOC WRQK WSTR KZIO WFLZ WYHY WAKX WSNX WJET 

3 WHITNEY HOUSTON AND CECE WINANS. Count On Me (Arista) 

WSPK WKQI WMTX KFFM KWNZ KKLQ WBWB KKRZ WFHN WYCR 

4 DOG'S EYE VIEW. Everything Falls Apart (Columbia/CRG) 

WKZW WPU KROC WMTX WHYI WKCI WTIC KTMT KISF WKFR 

5 GOO GOO DOLLS. Naked (Metal Blade/WB) 

WVAQ WKBC WGTZ WHTO WYKS WWCK KKRD WSKS WXLK WDDJ 

6 SPACEHOG. In The Meantime (Sire/EEG) 

WAYV WAOA WYCR WGTZ WKMX KHTT KKRD WZOQ WIFC WERZ 

6 BASS IS BASE. I Cry (Island) 

WAYV KFFM WEDJ WAKX WFHN WDJX WFLY KISR WTWR WJJS 

8 CELINE DION. Because You Loved Me (550 Music) 

KHMX WKSS WDJX WKEE WKRZ WKHQ KKRD KBOS WNDU WHOT 

9 MARY J. BLIGE. Not Gon' Cry (Arista) 

WSPK KPSI KQXY WPOW WVAQ WKSE KMGZ KBOS KHFI WHOT 

10 DEL AMTRI. Tell Her This (A&M) 

KHTY WAYV WPST WSNX WRFY WKMX WTWR WDDJ WJMX KSMB 

138/55 

58/48 

61/41 

130/38 

61/23 

93/21 

23/21 

131/17 

86/16 

26/15 

MOST ACCELERATED 
Artist/Song/Label Increased Airplay 

1 ALANIS MORISSETTE. Ironic (Maverick/Reprise) +1382 

KSYN KSLY WSPK WXKS KISX KQXY WBIZ WHYI WBZZ WVAQ 

2 MARIAH CAREY. Always Be My Baby (Columbia/CRG) +1087 

WSPK KGGI KITS WBBM WAYV KYLD WPGC KQXY WSTR KUBE 

3 GIN BLOSSOMS. Follow You Down (A&M) +942 

WAYV KISX KKRZ KDUK WLAN WSTW WXSR WTCF WZOQ WPXY 

4 CELINE DION. Because You Loved Me (550 Music) +879 

KPLZ KKLQ WKTI WWSN WYHY KMGZ KZFM KBFM WKEE WKZL 

5 DOG'S EYE VIEW. Everything Falls Apart (Columbia/CRG) +837 

KSLY WSPK WPU WAYV KISX KQXY WRQK WZJM KDUK KMGZ 

6 SPACEHOG. In The Meantime (Sire/EEG) +695 

KHTY KISX WKBQ WOSC KTMT WAKX WJET KUTQ WVSR WRFY 

7 ACE OF BASE. Lucky Love (Arista) +686 

KSIQ KKXX WKDD WPOW KWNZ KHTN KKLQ KTMT KDUK KZHT 

8 OASIS. Wonderwall (Epic) +665 

KSYN WPST KFFM WVAQ KUTQ WDJX WKEE WGTZ WKRZ WSTW 

9 THE PRESIDENTS OF THE U.S.A. Peaches (Popllama/Columbia/CRG) +609 

KHTY KFFM WKSE WDBR WHTS WPRR KFRX KKMG KBCQ KBIU 

10 THE SMASHING PUMPKINS. 1979 (Virgin) +580 

KSYN KRBE WZJM KROC KFFM KBFM WFHN WDJX WKHQ KBZR 

MOST REQUESTED 
Artist/Sang 

1. Alanis Morissette / Ironic 
2. The Presidents Of The U.S.A. / Peaches 
3. The Tony Rich Project / Nobody Knows 
4. Oasis / Wonderwall 
5. 2Pac f/Dr. Dre / California Love 
6. The Smashing Pumpkins / 1979 
7. Bush / Glycerine 
8. Brandy / Sittin' Up In My Room 
9. Joan Osborne / One Of Us 
10. La Bouche / Be My Lover 

JERRY BLAIR 

MARIAN CAREY 

TERRYANZALDO 

ALANwS MORISSETTE 

(lb 

ANDREA GANIS 

EVERYTHING BUT THE GIRL 

mainstream 
EVERYTHING BUT THE GIRL. Missing (Atlantic/AG) 8917 

THE TONY RICH PROJECT. Nobody Knows (LaFace/Arista) 7656 

3 MARIAH CAREY & BOYZ II MEN. One Sweet Day (Columbia/CRG) 8703 

4 JOAN OSBORNE. One Of Us (Mercury) 7430 

O NATALIE MERCHANT. Wonder (Elektra/EEG) 6229 

8953 9236 

8249 8779 

8031 7508 

7321 7128 

6304 6473 

commercial alternative 2W LW TIN 

THE SMASHING PUMPKINS. 1979 (V1rgr) 

ALANIS MORISSETTE. Ironic (Maverick/Reprise) 

OASIS. Wonderwall (Epic) 

GIN BLOSSOMS. Follow You Down (A&M) 

SPACEHOG. In The Meantime (Sire/EEG) 

1046 

903 

908 

605 

689 

1012 1022 

940 979 

832 861 

677 779 

709 779 

crossover 2W LW TW 

BRANDY. Sittin' Up In My Room (Arista) 

MARY J. BLIGE. Not Gon' Cry (Arista) 

MARIAN CAREY. Always Be My Baby (Columbia/CRG) 

4 THE TONY RICH PROJECT. Nobody Knows (LaFace/Arista) 

O 2PAC F/DR. DRE. California Love (Death Row/Interscope) 

1813 

1373 

1076 

1743 

1398 

1920 1971 

1587 1707 

1338 1640 

1702 1635 

1373 1504 

a/c 2W LW TW 

1 MARIAH CAREY & BOYZ II MEN. One Sweet Day (Columbia/CRG) 4878 

O SEAL. Don't Cry (LI I/WB) 3062 

3 ELTON JOHN. Blessed (Rocket/Island) 3765 

O HOOTIE & THE BLOWFISH. Time (Atlantic/AG) 2742 

5 GEORGE MICHAEL. Jesus To A Child (DreamWorks/Geffen) 3246 

4669 4457 

3210 3454 

3587 3420 

2944 3086 

3237 2997 

country 
GARTH BROOKS. The Beaches Of Cheyenne (Capitol) 

ALAN JACKSON. I'll Try (Arista) 

PATTY LOVELESS. You Can Feel Bad (Ep c) 

GEORGE STRAIT. Know She Still Loves Ve (MCA) 

5 MARTINA MCBRIDE. Wild Angels (RCA) 

7703 

8158 

6725 

7575 

8183 

8282 8897 

8631 8666 

7523 8369 

7916 8325 

8475 8290 

video adds 
Mariah Carey, Always Be My Baby 

Fagees, FU -GEE -LA 

Kiss, Rock And Roll All Nite (Unplugged) 

Jas Of Clay, Flood 

Toadies, Away 

BOR 
anss:nr 

Ace Of Base, Lucky Love ....... 133 

Beatles, Real Love 161 

Mariah Carey, Always Be My Baby (Remix) 178 

Sting, Let Your Soul Be Your Pilot 912 

Terry Ellis, What Did I Do To You? 168 
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Daniel Glass Named President of Universal Records 
Succeeds Doug Morris At New MCA Label 

As expected, Daniel Glass was 

named President of Universal 
Records. He succeeds Doug Morris, 
who left to become Chairman/CEO 
of the parent company, MCA Music 

Entertainment Group. 

Glass moved up from his Exec. 

VP/GM post to assume the helm of 
the company, a wholly owned sub- 
sidiary of MCA INC. Previously, 
Glass was President/CEO of EMI 

Records USA, which included SBK 

Records and Chrysalis Records. While 

there, he was instrumental in the 
breakthrough successes of Wilson 
Phillips, Jesus Jones, Arrested Devel- 

opment, Jon Secada, Technotronic 
and Huey Lewis & The News. 

DANIEL GLASS 

During his 15 -year career, he also 

oversaw successful releases by Billy 

Idol, Sinead O'Connor, Pat Benatar 

and Queensryche. 

"Daniel is an outstanding leader 

and executive who understands both 

talent and the business," states Doug 

Morris. "We are pleased to recognize 

his abilities with this well -deserved 

promotion." 

"It's a once -in -a -lifetime chance to 

work with visionary record men like 

Doug Morris and Mel Lewinter," 
Glass says. "Any record company is 

only as good as its artists and staff, 

and at Universal, we have the best of 
both worlds." 

Glass is also the co-founder and 

President of LIFEbeat, the music in- 

dustry organization fighting AIDS. 

Corporate Buy. -Outs: The Calm Before The Storm 
ARS Buys Out Rochester, 

With one notable exception, the 
fourth week of corporate radio life after 

de -regulation was relatively uneventful. 

Besides American Radio System's pur- 

chase of Lincoln Group's four Rochester 

stations, industry eyes are centered on 

Infinity's reported massive war chest and 

the imminent spin-off of EMI Music, 

and who its prospective suitors might be. 

In Rochester, ARS coughed up $30.5 

million for heritage Top 40 WPXY-FM, 

WVOR-FM, WHAM -AM and 
WHTK-AM. Combined with the three 

outlets it already owns (WCMF- 
AM/FM and WRMM-FM) and the 

two it has under joint sales agreements 

(Alternative WNVE and "The River"), 

the new entity is now responsible for 

over 60% of the market's revenue. 

Meanwhile, a lot of radio pundits are 

focused on Infinity Broadcasting. Once 

the nation's largest group until it was 

passed by Jacor's recent buying spree, 

CFO Farid Suleman was quoted in a re- 

cent Wall Street Journal piece as estimat- 

ing that the radio group has an acquisi- 

tion budget of upwards of $2 billion. 

Last week, Infinity paid $300 mil- 

lion for the TDI outdoor advertising 

firm. The move enables the company 

to control billboards, bus sides and oth- 

er presence in almost all of the major 

markets where Infinity has stations. 

Infinity Girds Up, Music 
Meanwhile, Thorn EMI announced 

that it was moving up the date it will 

spin off its music division from the rest 

of the conglomerate. That only fuels 

the interest other parties would have in 

acquiring the music division. Although 

EMI heads have publicly denied that 
EMI Music is on the block, that is be- 

ing taken as seriously in some circles as 

the Los Angeles Kings' public an- 
nouncements that it was going to sign 

and keep Wayne Gretzky. 

Industry sources, who for obvious 

reasons prefer to remain anonymous, 

agree that EMI Music will not come 

cheap. Its catalog boasts classic product 

by The Beatles and the Beach Boys as 

well as current hitmakers such as Garth 

Brooks, Janet Jackson, Smashing Pump- 

kins and D'Angelo. Furthermore, if a 

new buyer comes in and wants to clean 

house, it would have to commit consid- 

erable resources to cover severance pay. 

Nevertheless, the following three parties 

seem to be the leading contenders. 

DreamWorks SKG. No record 

company in this industry can rival the 

executive level experience of Dream - 

Works' David Geffen, Mo Ostin, 
Lenny Waronker and Michael Ostin. 

However, DreamWorks lacks the one 

thing that is generally considered to 

be the lifeblood of record business op - 

Groups Eye EMI 
erations: catalog. Sales of The Beatles, 

Beach Boys and Garth Brooks cata- 

logs could do a lot to ease the invest- 

ment costs of this start-up label. 

MCA. Acquiring half of Interscope 

put the Doug Morris machine within 

shouting distance of the record group 

leaders in market share. Acquiring EMI's 

Pop and Rock catalog, a nice comple- 

ment to MCA's exceptional Black music 

catalog, would move MCA considerably 

closer to market share king WEA. 

Viacom. The corporate parent of 
MTV and Paramount, head Sumner 

Redstone has publicly announced his 

intention to get into the record busi- 

ness. EMI Music represents the best and 

most available entity on the market. 

If there's a dark horse candidate for 

EMI Music, some would point to 
Disney. While the prospects of Dis- 

ney using its unparalleled marketing 

clout on The Beatles, Garth and 
Beach Boys seem especially enticing, 
the fact that Disney sunk so much in 

the ABC deal makes another major 
acquisition seem unlikely. 

Again, EMI officials have publicly 

stated that they intend to keep the mu- 

sic division as a separate entity. Unfor- 

tunately, their sentiments are not con- 

sidered to be set in stone in a business 

climate where market share is king. 

4 Ki'.%IeMvCA1B 



MCA Appoints Abbey Konowitch Exec. VP 
_Jayne Simon Named Sr. VP Marketing & Sales 

MCA Records President Jay 
Boberg quickly moved to bolster the 

label by bringing in a wealth of expe- 

rience. He appointed Abbey Konow- 

itch Exec. VP and Jayne Simon Sr. 

VP Marketing & Sales. 

ABBEY KONOWITCH 

Most recently GM at Maverick 
Records, Konowitch was instrumental 

in the huge breakthroughs of Alanis 

Morissette, Candlebox and Me'Shell 

N'degeOcell. What's more, he also was 

Sr. VP Programming for MTV, a 

booking agent at ICM and Sr. VP 

Artist Development & Video for Arista 

Records. As Exec. VP, Konowitch will 

he responsible for leading MCA 

records' promotion, sales, marketing, 

publicity and creative services efforts. 

"I'm thrilled to be part of the new 

MCA Records team," Konowitch 
states. "With Jay's leadership and vi- 

sion, MCA is ideally positioned to 

maximize a strong roster of both es- 

tablished and developing artists with a 

new style and approach to marketing 

music for the '90s and beyond." 

Simon comes to MCA from Gef- 

fen/DGC Records, where she ran the 

label's sales department. There, she 

played a key role in developing new 

artists and maximizing the success of 
the more established artists. Prior to 

Geffen, she was Sr. VP/GM for Zoo 

Entertainment, VP Sales for Enigma 

Records and National Sales Director 
for A&M Records. As Sr. VP Market- 

ing & Sales, Simon will be responsible 

for the combined efforts of MCA's 
marketing team and overseeing the re- 

lationships between MCA Records 

and its retail accounts. 

"The decision to leave Geffen for 

MCA was a difficult one," she says. 

"My years there were among the most 

rewarding of my career, and I feel for- 

tunate that Eddie Rosenblatt gave me 

the opportunity to be part of such a 

superb group of professionals. I'm 

Sheltie Hart Named KEDJ PD 
Chris "Curly" Paryk Named MD 

New Century Media brought in a 

new programming team for the 
Phoenix Alternative KEDJ-FM, as 

well as KHOT-FM/KGME-AM. 
Shellie Hart was appointed PD and 
Chris "Curly" Paryk was named MD. 

The company recruited Hart from 

Crossover KUBE Seattle, where her 

10 -year tenure saw her rising to the 

APD/MD posts. KEDJ management 

asserts that The Edge will stay Alter- 

native. "For me, this is a big 'wow' 
move," Hart states. "This is exactly 

the opportunity I've been holding out 

for. I believe Phoenix is a magical 
market with a very fierce Alternative 

scene. 

"It's been one helluva killer ride," 

she says of her KUBE days. "I certain - 

very excited about the unique possi- 

bilities that my new position at MCA 

offers, and I look forward to working 

side by side with Jay, Abbey and the 

entire MCA Records staff." 

JAYNE SIMON 

"I couldn't be more pleased to an- 

nounce the appointments of Abbey and 

Jayne to MCA Records," Boberg de - 

dares. "They form the core of our new 

leadership team, which I believe is sec- 

ond to none in the music industry. 
Abbey and Jayne embody the new spir- 

it of excellence at MCA Records, where 

the artist and music come first, and 

where every member plays a vital role 

in the company's future success." 

ly plan the same for The Edge. It's go- 

ing to be so intoxicating." 

Paryk boasts Alternative experience, 

having programmed KKND Tucson 

before the call from New Century Me- 

dia came. He has also worked as a pro- 

ducer at KRQ and KMXZ Tucson. 
"I'm just so excited about being here, I 

can't wait to get started," he says. "This 

is an excellent opportunity for me." 

"The one-two punch provided by 

Shellie and Chris is going to be just 
the explosion The Edge needs," 
KEDJ/KHOT/KGME VP/GM Reid 

Reker states. "We've been following 

both of their successes for quite some 

time and I am doubly excited about 
watching their individual talents blos- 

som at this station." 

Capitol And EMI Records 

Merge Urban Depts. 
Capitol Records President Gary Gersh 

and EMI Records President Davitt Siger - 

son announced the unification of their Ur- 

ban music departments. The new staff will 

be headquartered in New York as part of 
EMI Records. The lineup of the newly 

merged division has not been specified. 

"This reflects the realities of the music 

industry in the '90s," Gersh and Sigerson 

say in a joint statement. "The ultimate 
result of this re -engineering will be that 

artists benefit by receiving focused A&R, 

marketing and promotion attention 
from a specialized hands-on staff. 

"This move is in keeping with the 
EMI -Capitol Music Group North 
America mandate to develop rosters 
within the major label and to ensure 
that the artists' needs are served." 

IN BRIEF 

RECORDS 

American Recordings pro- 

moted Kenny Di Dia to Nation- 

al Sales Manager. 

PayDay Records appointed 

Tracii McGregor Director of Me- 

dia Relations. PayDay is aligned 

with London Records. 

RED promoted Lou Tatulli 

to National Director of Sales. 

Sony Music promoted Allen 

Weinberg to Design Director, 

Creative Services and Richard 

Bengloff to VP Distribution Op- 

erations for Sony Music Distrib- 

ution. 

The cover photograph of Pri- 

ority Records Sr. VP Blah Blah 

Blah Nancy Levin was taken by 

Paula Pothen. 

RADIO 

WFHN New Bedford part- 

timer Bren St. James was pro- 

moted to Production Director. 

He was also doing weekends at 

WWKX Providence. 

Emmis Broadcasting New 

York named Robin Sloan Direc- 

tor of Sales for both WQHT 

"Hot 97" and WRKS "Kiss FM." 

Former XHRM San Diego 

swingman/morning co -host 

Bruce Pulley was hired to do af- 

ternoons at KCXX San Bernardi- 

no. Also at X103.9, Anton Sousa 

left KGGI Riverside to do nights 

and Mark Randall debuts as Pro- 

motion Manager/weekends. 

WDBR Springfield morn- 

ing co -host Brant Johnson is 

named interim PD/MD. 

WDJB Ft. Wayne after- 

nooner Trip Simmons adds 

MD stripes. 
5 
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Done Deal? 
There have been more rumors floating 

around Steve Perun and MIS Los Angeles 

than professional hockey's Wayne Gretzky 

and the L.A. Kings. Well, the Kings traded 

Gretzky this week and evidently that's 

what KITS was waiting on. Although it's 

not official, inside sources say the deal is all 

but done to bring John Cook from 

Gannett's KHKS Dallas station to 

Hollywood. Steve will continue to assist in 

programming the chain. Whether or not 

that would be in-house or not is yet to be 

determined. Those close to the situation 

say Steve has offers from several stations 

outside of the Gannett group, so don't be 

surprised if he reactivates his consulting 

company with the Gannett stations as his 

star clients. Expect this to happen within 

the next 30 days. 

So, when John Cook moves to Los 

Angeles, who will be the PD at KHKS 

Dallas? Rumor has it the search has 

already begun in earnest and the eventu- 

al PD will come from outside. 

How will these changes affect the MDs at 

both stations: Mr. Ed at KHKS and Tracy 

Austin at MIS? In the short term, don't 

expect any movement. But will the long- 

term plan have Tracy returning to Texas 

and Mr. Ed going Hollywood? Stay tuned. 

By The Time I Get To Phoenix 
Former KUBE Seattle MD Shellie Hart 

has nailed down the PD slot at KEDJ 

Phoenix. Chris Patyk from Tucson 

Alternative KKND is the new MD. See 

the News for more. 

The new PD at KVRY Phoenix is Dan 

Persigehl. Dan was formerly PD at 

WKEE Huntington. 

You Say You 
Want A Revolution? 

KIOC Beaumont has flipped formats 

from Top 40 to "The New Rock 

Revolution." 

Here's A Good One 
Jacor Broadcasting has announced a cor- 

porate meeting in mid -March in San 

Diego. Could the long -rumored Easy 

Listening station flip to Top 40 occur 

after these discussions? 

Packer Backers 
What's up in Green Bay? In addition 

to long-time leader WIXX, there are 

now two other Top 40s in 

town...WKSZ and WQLH. 

Napoleonic Complex? 
Jamie Philips gets the nod as interim PD 

at KOKZ Waterloo. 

How Far 
Will Sam Go? 

Sam Elliot is the new PD at Y94 (WI )All 
Fargo. 

April Fool? 
Is KQKS Denver about to flip to satellite 

programming? Is the official date April 1st? 

On The Fly? 
Look for night jock Ellen Rockwell to 

snap up the afternoon shift at WFLY 

Albany. PD Mike Morgan will promote 

from within to cover nights. The MD 
position will remain unfilled for the 

time being. 

Former WFLY Albany MD/afternoon-dri- 

ver Sean "Hollywood" Scott lands at 

crosstown WKLI doing the same shift. 

Show Me Something 
Rik Blades is the new MD at WDBR 

Springfield. 

Gottagettagig? 
WSKS Utica is looking for a high-energy 

night jock. T&Rs to PD Becky Myers. 

Going Up 
Congratulations to Lisa Rodman and all at 

WZJM Cleveland on an impressive 12+ 

Accuratings trend. 

If You Can Make 
It There, You'll Make 

It Anywhere 
Names on the list to fill the open jock 

slots at WKTU New York include 
KKFR Phoenix legend Supersnake, as 

well as Bill Lee, Hollywood Hamilton 

and Magic Matt. The question is: 

Who'll wind up doing mornings? 

Far be it from us to answer our own 

question, but by the time you read 

this, there will be a live personality 

on the air at WKTU... Hollywood 

Hamilton. 

Music Television 
Who Will 
Control? 

Frankie Blue's return to the 

Big Apple leaves an opening 

programming slot at The 

BOX. Who wants to go to 

Miami Beach and hang with 

Les Garland? Has Les alré4dy inter- 
viewed another radio programmer for 

the job? 

Rap -A -Lot Longer 
The Virgin Music Group has extended 

the alliance between Virgin's Noo Try 

and Houston's Rap -A -Lot Records. Just 

thought you'd like io know. 

This Damn Dinner! 
This week's Page 6 photo might need a 

little explanation. Network 40's Radio 

Editor John Kilgo was invited to have 

dinner with Columbia's Charlie Walk. 

Several others were scheduled to attend, 

including Rick "Big Dog" Hayes. 

Charlie called Kilgo, pretending to be 

"Big Dog," and asked about that 

upcoming evening. Kilgo responded 

that he had to go to "...this damn din- 

ner." Charlie didn't let on until the 

"damn" dinner at The Palm and made 

Kilgo pick up the check for 15 people. 

Moral: Be careful who you're talking to 

and what you say. 

Happy Birthday... 
This IsA Hold Up! 

It was a bad week for Network 40s staff. 

After leaving her surprise birthday party 

last Saturday night, 

Managing 
Editor Kristen 

Guarino was 

robbed at gun- 

point. If you 

sent her a pre- 

sent...send it 

again. 

-By The Chrome Lizard 

Definites And Maybes 
The definite is Dan Hoffman, the new 

PD at KLRZ New Orleans. The maybe 

is veteran programmer Duff Lindsay, 

whose name is cropping up again in the 

speculation over who'll finally fill the 

WPOW Miami PD vacancy. 

Where Are Our 
Damn Presents? 

Unless you're wondering what label has the 

band "6" that's featured on our cover, 

you've probably realized that this issue 

marks our sixth year in business. Instead of 

getting an arm cramp from patting our- 

selves on the back, we've decided to illus- 

trate what a long, strange trip it has been 

for all of us in our special 1990 Flashback 

feature. Oh, and what was The Chrome 

LirArd doing six years ago? Alas, I was just 

a yolk in my mother's egg. 

Bleeped? 
It's 5:30, Wednesday afternoon. As The 

Chrome lizard finishes this weekly pearl 

of journalism, the Grammy Awards are 

going on in L.A., so it can be broadcast live 

to the rest of the country. Things to 

remember in the days after: How much 

did CBS bleep from the telecast-just the 

"F -word" in Alanis Morissette's "You 

Oughta Know?"...the reference to a partic- 

ular carnal movie thrill in the same 

song?...or the reference to God being a 

"slob like one of us" in Joan Osborne's 

"One Of Us," which has ticked off the 

Catholic Church? Remember, you heard it 

here first...or, maybe not! 

Buzz 
Bill Lee... Jay Thomas... 

MC Scrappy... Michael 

Steele...Bub Weil 
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GRAivirviYrI CAL 
Commentary by 
Gerry Cagle 

like to dress up and have a 

good time. 

Is that line from a song? 

Or is it just a state of mind 

during Grammy week in 

Los Angeles? 

With all due respect to 

New York, there's no busi- 

ness like show business in Los Angeles. 

Besides, we're feeling pretty good about our- 
selves right now. Magic is back, the Lakers are 

making a run and it's Showtime again at the 
Forum. The Dodgers are talking the talk as they 

prepare to win their division. Disney bought the 

Angels, so they're bound to improve. We don't 
have a professional football franchise, so we're 
able to see the best games on television. We 

haven't had a really good mud slide in over a year, 

no fires to speak of and not a measurable earth- 

quake (that's anything over a 4.0 for those of us 

who live here) since 1994. Housing prices are 

moving up and O.J. hasn't called a local radio sta- 

tion in over a week. 

It's paradise. 

And it's Grammy week. 

I love L.A. 

And I especially love L.A. during Grammy 
week. It's the one time of year in this entertain- 
ment town that the record and radio businesses 

gets to pretend we're more important than the 

motion picture industry. In the long run, we fail, 

of course, but for one brief moment in time we 

can ask the question: "Did you do it for love...did 

you do it for money...did you do it for spite...or 
did you have to, honey?" (That's an oblique refer- 

ence to The Eagles, for those of you who are a lit- 

tle slow.) And just in case you're wondering, I 

always do it for spite. 

Those of you who live in New York don't 
quite understand us out here on the West Coast. 

See, we don't dress up a lot. You people will 

squeze into a tuxedo or evening dress at the drop 

of an invitation. Not so us. It's got to be special. 

And the Grammys are special. 

It's not just the Grammy presentation. It's the 

total experience. Like going to a state fair, it's fun 

to see the main tent, but the sideshows supply the 

real action. 

And a state fair doesn't hold a candle to Los 

Angeles during Grammy week. You think you've 

seen the world's fattest man, the tattooed lady, 

the piercing Queen, the transvestites, the sword 

swallowers, the fire-eaters, the freaks, the jugglers 

and clowns that all did tricks for you? Honey, 
come on down to Hollywood. You ain't seen 

nothing yet! 

The action begins long before Grammy week. 

Things begin to get tense when the invitations are 

sent out. God forbid if you aren't invited to one 

of the parties. It's a social faux pas worse than 
brown shoes with a tux. It starts when one of 
your colleagues asks if you've gotten an invitation 

to a certain party. If you haven't, the politicking 

begins in earnest. You start by calling everyone 

you know at the company, wondering why you 

haven't received your invitation. They, of course, 

lie and say they're sure you're on the list. The 
invitation must be the mail. 

You, of course, don't believe them for a sec- 

ond. So you begin asking others with more juice 

"God forbid ifyou 

aren't invited to one 

of the parties. It's a 

social faux pas 

worse than brown 

shoes with a tux." 

to help you out. They, of course, lie and tell you 

they'll get right on it. You're left out in the cold. 

But, if you're smart, you can scam your way 

in. Just find out others who are invited to the par- 

ties you want to attend. Leave the awards early 

and stop by the party. Use their name. The peo- 

ple checking the lists are not heavy enough to gar- 

ner an invite themselves, hence, they have no idea 

what the real person looks like. You're never 
asked for an I.D. And no one is really hurt. When 

the "real" people get there, they can prove who 

they are by showing an I.D. They'll get in (after a 

hassle) and you'll already be drinking champagne 

at the bar. 

Next to arrive are your actual Grammy tick- 

ets. You quickly break open the envelope and 

check your seating. The tickets probably suck. 

But it's hard to bitch. They're supplied by a 

record company. (Does anybody other than 
record companies actually pay for these things?) If 
you were at a major market last year, and this year 

you're in a smaller city, look for your tickets to be 

further from the stage. If you're in radio and you 

get your tickets early, you've got a chance at mov- 

ing closer. It depends on the records you add. 

Hold out for the prime locations. 

The first party is the biggest record company 

party of the year. It's Clive's party at the Beverly 

Hills Hotel. You haven't truly arrived until you're 

invited to Clive's party. And trying to get an invi- 

tation is almost impossible. You've got a better 
shot at front -row Grammy tickets than getting on 

Clive's list. 

Clive's party happens the night before the 
Grammys. Appropriate. Most believe it's more 
important. And it's Black Tie. Now the Gram- 
mys are Black Tie as well, but Black Tie in L.A. 

means anything from a tux to spangled denim 
jackets with cowboy boots and spurs. Not so 

with Clive's invitation. Better have the tux or be 

ready to get embarrassed. 

Then we finally get to the Grammys. The 
most important part of the Grammys is your 
arrival. You must, of course, have a limo. Any- 

thing less is of the lowest order...or either ultra- 

cool. You have to be pretty confident of yourself 

to pull up in your own car. Since almost nobody 

in our business has that confidence, the only peo- 

ple who drive their own cars are those who can't 
afford a limo. Take out a loan. In this town, the 

bank will understand. 
After you get inside the Shrine Auditorium, 

you must locate your seat. This is very important 
because you must determine who has better seats 

than you. That's the only real reason for going to 

the awards. You must be able to silently gloat 
about having better seats than your rivals or smil- 

ingly seethe over seating you deem inappropriate. 

You'll do both. There are enough people over you 

and under you to have you completely confused. 

Veteran Grammy -goers leave their seats right 

after the opening ceremony. The lobby provides 

the perfect setting for the ultimate schmooze-fest. 

There you can brush against the titans of our 
industry and they can pretend they think you're 
important...if only until someone more impor- 

tant enters their peripheral. 

And don't forget to leave the ceremonies 
early. You have to clear out before the people 
you're impersonating later. It's the only way 

you'll get into the parties. r 
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What were you doing six years ago? 
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KITS Los Angeles PD 
PD, WBSB Balitmore 

KRQQ Tucson PD 
OM, Pirate Radio, L.A. 

Anh Shane 
WHTZ New York MD 

MD/nights at WIKZ Chambersburgh 
PT/weekends at Q107 Washington, D.C. 
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RADIO RAITT'S (er...um) THE GRAMMYS 
Chris Shebel 

WDJX, Louisville 
"Too many soft drink commercials. Are 
there any artists NOT under contract to 

soda, beer and athletic shoe companies? 
Do you think Paul McCartney actually 
paid for his tickets with his VISA?" 

Steve Perun 

WBSB, Baltimore 
"Guess we'll be adding Bonnie Raitt this 

week...it was a good evening." 

Cat Thomas 

WPHR, Cleveland 
"I was on the air, thank goodness, so I 

missed the show. However, I've already 
put in my request for the night off next 

year so I can watch Milli Vanilli walk off 
with four awards." 

Dan Kieley 

KDWZ, Des Moines 
"Personally, I was disappointed that Guns 

'N' Roses didn't accept awards on behalf 

of the artists who weren't present." 

KPWR Los Angeles MD 

KTBZ Houston MD 
Hosting "Exposure" on KLOL Houston 

WGLU Johnstown APD 
Overnights at WGLU 

KRQQ Tucson, "The #1 night 
jock in town." 

Terry Blair 
Columbia Records 
Sr. VP Promotion 

Columbia's Director of National 
Singles Sales, New York 

Island Records 
Sr. VP Promotion 

Polydor Records Local, Boston 
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STEVE SMITH BECOMES 

KKFR VP/PROGRAMMING 

VP/GM, Network 40 
GM, KWOD Sacramento, "inventing 

Altaggressive format" 

WNW) Pittsburgh MD 
Working at WOMP FM Wheeling WV 

ri Anderson 
A&M Records VP Promotion 

"Having a baby, Evan!" 
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