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Do any of you collect radio ads 

because you want to authenticate a 
favorite radio in your collection? Or, 
perhaps, to use alongside your entry in 
an old equipment contest? I'll bet 
there's another, more subtle reason that 
lures you to them — the attractive 
illustration art. 

A few years back my friend and 
fellow radio buff John England showed 

me his copy of a Maxfield Parrish ad for 
GE's Mazda lamps. That was the start. 
When I saw Parrish's 1923 Mazda ad 
titled The Lampseller of Baghdad at an 
antique shop for $ 15 about a year ago, 
I vaguely remembered England and 
quickly bought it. That was later 
followed by my purchase of a booklet 
recently published by Pomegranate 
Publications containing reprints of eight 
of Parrish's Mazda ads from the 1920s, 

just a small part of his creations for GE 
done from about 1914 to 1932. 

That prompted me to reexamine the 
early radio ads to see whether any were 
signed, and by whom. Sure enough, 
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Figure 1. 1926 Day Fan ad done by Walter Teague, the 

designer of the Sparton Nocturne mirror radio. His initials, 

W.D.T., are at the bottom of the ad, just right of center. 
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ABOUT RADIO AGE: Radio Age became the monthly 
newsletter of the Mid-Atlantic Antique Radio Club effective June 

1994. (Prior to that date, the MAARC Newsletter and Radio Age 
were separate publications.) Subscription to Radio Age begins 

with the next available issue after the membership application and 
dues are received. Dues are $20 in the U.S., Canada, and Mexico, 
and $35 per year elsewhere. (U.S. funds, please.) Two- and three-
year memberships are available as noted on the application and 
renewal forms. Life memberships are also available; contact the 

Membership Chair. All checks should be made payable to 

MAARC and addressed to the Membership Chair. Back issues 
of the MAARC Newsletter from Vol. 1, No. 1 (August 1984) and 
most issues of Radio Age from Vol. 1, No. 1 (Oct. 1975) are 
available for $ 1.75 per issue postpaid from Barry Zimmerman at 
the address in the left column. 

Entire contents of this newsletter copyright C1996, Mid-Atlantic 

Antique Radio Club, unless specifically marked otherwise on each 
article. Generally, all articles in Radio Age may be reprinted by 
other publications provided specific permission is first obtained 
from a Radio Age editor, and full credit is given to Radio Age and 

to the author of the article. 

Submissions to Radio Age are eagerly solicited. Typewritten copy 
is preferred. Articles submitted on 5 1/4" or 3.5" PC-format 
diskettes in ASCII, WordPerfect, or Microsoft Word (DOS or 
Windows) formats are very much appreciated. (Leave off the 

fancy formatting and fonts because we will have to modify them 
anyway.) Photos should be high contrast black and white. Send 

submission to one of the co-editors shown at the left and be sure 
to include your name, address, and phone number. 

MEETINGS: Unless otherwise noted, MAARC monthly 
meetings are held at the Seventh Day Adventist Church in 
Burtonsville, MD. Consult the calendar section for dates and 
times and the map below for directions. There is a traffic signal at 
the intersection of MD 198 and McKnew Road. Park in the lot 
behind the church or on McKnew Rd. Do not block the fireline 

to the rear parking lot. Entrance to the meeting is via the door to 
the gymnasium. 

Editor this issue: Brian Belanger 

North 

Rt. 29 1-95 

MD RT 199 SanslySpring Rdad 

ni Church 

4— McKnew Rd. 

To 1-495 

New Hope Seventh Day Adventist Church 
15121 McKnew Road 
Burtonsville, MD 
McKnew Road is 1.5 miles west of I-95 
and 3/4 mile west of Rt. 29 
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many of them were, but I now wanted to know 
more about them and their careers. Were they 
famous? Were they infamous? My curiosity was 
peaked and the search was on. 

Surprisingly, due to the exhaustive work done 
by avid collector and historian Walt Reed from 
New York City, the little-known field of illustrator 

art has been preserved in his wonderful book, The 
Illustrator in America. I was fascinated that many 
of the cryptic signatures on my radio ads were in 
his book along with a small biographical sketch of 
each artist, and even a sample of each one's work. 
The $45 pricetag (includes shipping) seemed 
expensive, but it was well worth it. 

The hunt for information was both rewarding 

and frustrating. Some artists are obscure and 
untraceable, and some terrific ads either have no 

signatures (sometimes due to the fact that a 
product picture was pasted over it) or have 
unreadable signatures due to the primitive printing 

process. 

A variety of artistic styles were used, reflecting 
the personality and talent of each illustrator: 

Line art drawings by John Flanagan, David 
Hendrickson, Hanson Booth, and Franklin 

Booth 

• Cartoon art by Will Crawford , Wilfred 
Jones, and Earl Hurst 

• Art Deco-based color images by William 
Reinecke and Kathryn Sturgis 

• "Old master" format utilizing gobs of oil 
paint by Saul Tepper 

• Female portraiture by Rolf Armstrong 

Norman Rockwell, famous for his wholesome 
family approach to artistry, is the only "household 
name" that I have been able to find that did an ad, 

not for radio, but for Dumont television. This ad 
features his patented ideal '50s family and includes 
a lad strangely reminiscent of the same boy he used 
in the "Look Ma, no cavities" painting but this time 
without the freckles. Salvador Dali got into the 
act, doing an ad for Farnsworth in 1947. Who 
knows, though, maybe Grandma Moses did some 
ads to raise cash for her retirement. 

You may not believe it but Rockwell did not do 
all of the covers for the Saturday Evening Post. 
Joseph Keman, Andrew Loomis, and Clayton 
Knight's work were also selected for this 
prestigious assignment. 

Less famous Albert Dome, who created ads for 
Westinghouse in the '50s and a slew of ads for 

Wurlitzer's 1015 "bubbler" jukebox in the '40s, 
founded the Famous Artists School, whose catchy 
ads imploring the reader to take the "Famous 
Artists Test" festooned the back pages of every 
magazine in the '50s and '60s (and may still be there 
today). Today, if you ever should surf the ' net for 
this site, you will soon find yourself in the Dilbert 
Zone where Scott Adams, Dilbert's creator, 
playfully shares his creative entry to and subsequent 
rejection letter from this school. 

James Schucker's numerous exciting ads for 
Majestic combined rainbow-like imagery with the 
product slogan "colorful tone" to produce quite an 
eye-catcher. 

For those Walter Dorwin Teague aficionados 
(and who is not familiar with the Sparton blue-
mirrored Nocturne!), it is interesting to observe his 
early work as an advertising illustrationist. 
Interesting, but in fact rather conventional and dull. 
A close look at the highly embellished Art Nouveau 
borders for the Day Fan Company's ads in 1926, 
such as the one in Fig. 1, will disclose his W.D.T. 
logo buried in the rococo trimmings. 

If there was one company that distinguished 
itself by using the best artistic talent available it was 
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THE SATURDAY EVENING POST May 12,19:3 

Radiola Vat a new low price: COMPLETE! 
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Cuba Gets California with a Radiola 
Havana. Cuba 

"You might be Interested to know u has ne are 
gettmg north Radiola V. 
"SereTal of our chenu hate received broadcast 
programs at KH) m Los Angeles. Caltiornea. 
We also receive clearly Pawn, as far as Reno. 
Denver, and Minneapolis. Very truly yourt, 

A. MARTIN-RIVERO" 

RADIO CORPORATION OF AMERICA. Dept. 2080, 211 Broadom, Nees York 
Pleaoo amid o,, vour free Radm Bookie.. 

Name 

Sere« Address 

Can 

State 

DEAL Broadway jazz down on the farm! Music from 
the big orchestras in every big town. Rainy days 

at the beach without an outdoor thing to do—but a con-
cert, of the finest, coming in by radio. Peaceful days for 
tired vacationists— bright with entertainment. Lively 
parties for "the crowd" at far-away places. Church on 
Sunday. And the big league baseball news—right from 
the bleachers. What's summer without a Radiola ? 

Radiola V 
The summer cottage set—to perfection. It operates on 
dry batteries—anywhere—everywhere. Mighty good to 
look at—compact—attractive. Great for use with a 
loud speaker. And for big performance—two stages of 
amplification to bring in every word and note, clear and 
distinct, over big distances. 

'There's a Radlactpr every purse.. 
at the nearest Radio or Electrical Store 

Radio Corporation of America 
Soles Deport..., Datrtet Sale. Olbe. 

211 Bet...dom. Nev. York 12 So. LaSalle St.. Chi...0. III. ell California Sr.. San Francisco. Cal. 

Radiola 
This ad for RCA's Radiola V by Roy Still appeared in The Saturday Evening Post, May 12, 1923. 
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ONLY BRUNSWICK 
HAS IT! 

The year's most sensational 

advance in radio convenience 

—the UM -SELECTOR, singl/ 

control to operate the set, os 
shown below. Takes the place 

of the unsightly, unhandy se. 
ries of knobs on ordinary sets. 

BRUNSWICK'S 
LOWBOY-MODEL15 
Cabinet of rich,corved walnut, 

formed and fitted with all the 
artistry and minute care that 

make Brunswick craftsmanship 

preeminent. $13950 

OR YOU MAY 
PREFER 

the new Highboy, Model //, 

et $170 — the Radio - with-

Panotrope, Model S-35, 

combined rodio end record. 
playing instrument, at Ws— 

or the Automatic Ponotrope-

with•Rodio, Model el, which 

plays 20 records without 

attention; price $ 480. 

All electrically operated, 

with 4 Screen Gad tube,. 

All prices less tubes. 

in homes of tomorrow-
the Brunswick of today 

TUNE in on Tomorrow with the new Brunswick Radio! Get set for years of 

I enjoyment with a set that's years ahead of time in laboratory design! 

In days to come you'll be as proud of your 1931 Brunswick as you are 
of your 1935 interiors . . . For the improvement in performance and 

musical fidelity that you may expect in future models of other sets, 

you will find NOW in Brunswick's Futura models for 1931! 

Maximum ease of operation with the astounding 4- IN-ONE DIAL--

absolute selectivity with the RIGID TUNING-SCALE — shielded from 

interference by the ALL-ARMORED CHASSIS — static reduced to a 

minimum by the TONE CONTROL— pulsing POWER and velvet TONE 

which experts predict will not be bettered for years to come ... 

What more can you expect of the radio of the future? Yet you can 

expect all this in the Brunswick — and only in the Brunswick — today! 

Here at last is a radio that you can "settle down" with ... And you'll be 

surprised how little it will take to "settle up" with your Brunswick dealer! 

BRUNSWICK RADIO CORPORATION —MANUf ACTURERS OF RADIO, PANATROPE AND RECORDS — 

NEW YORK, CHICAGO, TORONTO — SUBSIDIARY OF WARNER BROS. PICTURES, INC. 

THE NEW 1931 • • • 

nriMet 
RADIO FUTURA SERIES 

An ad by Leon Carroll for the 1931 Brunswick line. The artist's name appears in a tiny font in the 
lower right corner of the drawing. The original is extremely colorful, with the machine age look of 

the 1930s. 
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THE SATURDAY EVENING POST 3 

If  •044 • • • WE DON'T •HAVE TO SQUAT 
.• 

NO MORE, NO Mok,... 

W€ DON'T «AVE TO STOOP 

NO " 
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UINT 
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located and spread cre trnicv cerner apart. Fri., urms—hhrral trade-no rIlotratères. 

PHILCO 4XX* (at le. Fur Anicpcan and Foreign receptron.. An Indiined Control 
Panel Model iirtn Philco conea-cntrsc .1utoruanc Tuning. Push-

Pull Phase Inverted Audio circuit Inc.ined Sounding Board. Concert tarand Speaker 
4-Point Tone Control. Phrlda Forergn Tuning St item. r Philco FlIghiErhciency Tube, 
EauV UM" —liberal traiir-tff alloscen,s. 

PHILCO 7XX* (at err:: .1mendan and ForeIgn. Inchned Control Panel. Cone-
Centnd .iatonlatt, Tunnig or ', once vtationi. Tiro Turing Range, 

.) Inclined Sounding Bodrd con,ert Ufa.' Speaker Pentode Audio :I. vtrin Three-
. rune Control Phrievi Fore, ell •t,11 6 Plirldo Fligh-Erricrenci Tube. 

terms—hberal trade,: allerram, 
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PHILCO 
e-- & iiCez/...Àll'Avillezze` étaCt 

SQUINTING passed out of the picture. WO. when Phi co outmoded all earlier radio 
designs with the Inclined Control Panel! But 

Mids.° did more than a face-lifting opera-

l"^ "No 4 1411 • • •\'° Sr°°P • • No Sqintni . 
tuning changed America's %% a," co gec a Gld10 

program from a gynmastic exercise to a ileet-
mg gesture 01 case and grace. 

Back of the Inclined Control Panel, there's 
the speed and accuracy of Philco Automatic 

Tuning. One glance and you see the call 
letters of rhe station you want . .. a dick 
of your lingers there it is.' .‘nd it's tuned 
with the precision that brings out the full 
range of High-Fidelitv reproduction available 
in Philco 116 Double-X. 

The trend of events abroad becomes more 
imporrant day by day . and with Pholcii 

116 Double-X you can sweep across the short-

wave channels . . . gleaning IICWN. iii 

opinions and characteristic entertainment 
from scores of foreign lands. 

Philco makes a complete line of Automatic 
Tuning Models with the Inclined Control 
Panel. Your present radio mav be traded In as 
part payment. or vou can bus' a Double- X 
Philco for as little as S7.95 down and about a 

dollar a week. Ask s,rur Philco dealer about 
this Philco-tommercial Credit Compani cisc 

payment plan. 

Philco has a complete line of compacts, consoles, table and chairside models from $ 22 50 to $600 

Cartoon artist Earl Hurst drew this striking ad for Philco's slant-front 1938 line. It appeared in The 
Saturday Evening Post for March 5, 1938 (p. 3). 
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RCA. Their illustrators literally filled the Who's 
Who directory of that era: Everett Shinn (one of the 
original eight members of New York's famous 

"ashcan school"), Saul Tepper, Kathryn Sturgis, 
William Reinecke, David Hendrickson, Walter K. 
Frame, Myron Perley, Roy Still, and Hanson 
Booth. 

Philco's ads are a real disappointment. Given 
their aggressive sales tactics, they did not appear to 

spend big bucks for their ads — or — their ads just 
looked dull. There were a few exceptions. Rico 
Tomaso, a New York artist, created a colorful ad 
featuring a uniformed band leader in front of his 
charges, and Earl Hurst, an illustrator with a 
humorous bent, did some sketches for their "No 
squat, No stoop, No squint" campaign of 1938 

(facing page). 

Farnsworth Radio & Television (the Capehart 
brand) and Magnavox in the '40s went out of their 
way to salute the arts in their campaigns, which 

featured a series of artworks done by notable artists 
such as Robert Riggs and William Gropper (for 
Farnsworth) and Walter Richards (for Magnavox). 
The Capehart ads usually depicted some obscure 
historic event in European history. They were also 
"offered for sale at a nominal cost from your 
Capehart dealer," presumably in a larger format and 

suitable for framing. Perhaps one of these paintings 
will turn up at some future radio meet, but it will 

not be recognizable because they make no mention 
of radios. One can only speculate as to how 
successful this highbrow ad campaign was. 

Moving the timetable up a bit, we are still able 
to enjoy the work of Walter Richards (he is still 
living) because he has done considerable work for 
the U.S. Postal Service by designing many stamps. 
In 1970 he designed a block of four anti-pollution 

stamps (Save Our Soil, Save Our Cities, Save Our 
Water, and Save Our Air). In 1975 he created the 
Paul Lawrence Dunbar stamp honoring the first 
nationally known black poet in the United States. 
And, in 1982, he designed a 13-stamp series 
honoring the greatest figures of architectural 

history, such as Frank Lloyd Wright, Eero 
Saarinen, Mies van der Rohe, and Walter Gropius. 

In what appears to be a copycat style, RCA's 
1945 ad featured an illustration of two collie dogs. 
(The artist was not mentioned.) In small print it 

mentions that "A sepia reproduction of this 
illustration, suitable for framing, will be sent upon 
receipt of ten cents in coin (to cover postage and 
handling)." The address was RCA Victor, Dept. P, 
Camden, NJ. (No street address or zip code 
required in those days!) What a picture of collie 
dogs has to do with marketing a radio is a puzzle. 
Hmmm! Perhaps good ol' Nipper was on strike. 

Commercial (i.e., illustration) art was never held 
in as high esteem as is the kind of fine art 
associated with the traditional " starving artist" 
(e.g., Van Gogh). There is some feeling that 

illustrators forsook the pursuit of art for money. 
Which is a shame, because when one thinks back, 
many of the old masters' works were bought and 
paid for by the Church, the king, or some other 
omnipotent power. 

Because of the general lack of respect for this 

medium, most of the original artwork was 
destroyed after publication, and hence, original 
material is scarce. Illustration art is only now 
starting to become appreciated by the general 
public. Only Max Parrish and Norman Rockwell 
had the foresight to have contracts written that 
allowed them to reclaim their work after 
publication, hence the easy availability of their 
reprinted art. 

Singlehandedly the camera was responsible for 
the demise of illustration art. Although it took 
almost 100 years (Matthew Brady was already 
taking photographs during the Civil War), by 1960 
the combination of inexpensive color photography 
and lithography doomed even the esteemed 
Saturday Evening Post's illustrated cover art. 
Sadly, this art form barely exists today other than in 
cartoon format and as a source for computerized 
clip art. 
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THE SATURDAY EVENING POST 

by Public Choice 
This leek—Without cost or obligation 

A trial in your own home . 
Telephone the FREED - EisEmANN dealer today! 

Our dealers are so sure of the performance of theFREED.ElbkAIANN 
that they will gladly install a set in your home without obligation—so 

that you may learn at first hand the joys that ir will give you. 

FE•151A Pew 
Propode re. 

tenor, beidt for 
one milk 

lure, battery 
875 00 

e fen M•41•1 -Sour &trolly AM teem Hew maw, • Radio - Ay Al, 1.01, D. R. Erred 

N R -7 Sm.mibe firmed 
Nestrodyne•rorrirm, 
embodying are interned 

',tribe" of ardio-
fremeenry angleworm, 

moo 

FE•187A ono 
firgmbe dry cell 

spare be batteries 
in rahtnel 
$9000 

NR•45 ;in-tale hemmed Memo-
dr.e. roremer,remari ably violin., 
•leandoom malegany rabinot 

1100.00 
Mahogany Conmletable,iyg e 
wish lend speaker bode in,175.00 

• luensed by Independent Robo Mandinturen. Inc.. under Hazeltine perms. Nos. 14 500/10. 149022R. I 3%88 
Lieensed end manufactured under y droop of blow P.O.,,, 

117 

wiLFRE 
JONES 

EISEMANN  
Wilfred Jones was the artist for this dramatic Freed-Eisemann ad. (This is the right-hand page of 
a two-page spread.) Jones' name is just below the little creature on the right. 

411 
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MAARC Calendar Year 1996 Treasury Report 
by Barry Zimmerman, Treasurer 

We begin this year with a clear and pleasant picture of MAARC's financial status. 
Money management and spending policies instituted over the last several years have 
contributed to our current sound financial status. Note than our income balances our expenses 
remarkably well in 1996. More detailed record keeping during this past year has given us the 
data necessary to formulate a budget and predict our future status. No dues rate increases are 
anticipated in the foreseeable future. In fact, certain that we will be able to fulfill our 
commitments to and serve our members, we can consider contributions to the preservation of 
the technology by offering support to other organizations with goals which we support, 
notably the Radio History Society which MAARC was instrumental in establishing. 

The tabulated treasury data shown here is a summary of the very detailed monthly 
income and spending data, totaled for the year. The monthly data sheets are kept on an accrual 
basis. By paying bilis immediately, the accrual accounting within this database will track the 
checkbook cost accounting. This has been the case for most of the year and is the case for this 
end of the year statement. All bills are current and this report reflects our actual status. A copy 
of the detailed spreadsheets may be obtained from Barry Zimmerman by sending $ 1.00 that 
covers the printing and mailing costs. 

The liquid assets of MAARC currently consist of a checking account, a savings 
account, two investment accounts, and a cash advance. The balance of the checking account is 
maintained at approximately $4000 to cover the approximate operating costs for two months. 
Funds can be shuttled to and from the savings account to maintain this balance. The funds in 
reserve in the savings account (currently about $3000) are immediately available for expenses 
such as the deposit to reserve the space for Radioactivity, printing and mailing of a new index 
for Radio Age and MAARC Newsletter back issues, donations to worthy organizations, etc. 
and other expenses not incurred in a typical month. The majority of the funds in the T. Rowe 
Price and Merrill-Lynch investment accounts represent the membership fees collected from 
MAARC's "life" members and are earning interest that covers the cost of providing the 
newsletters to them. A good portion of the remainder of the funds in the investment accounts 
were transferred there from "Special Projects" funds during a consolidation of assets a few 
years ago. Some consideration is being given to restoring these funds to that type of account 
or to that purpose. Finally, a cash advance is held to cover the cost of the monthly newsletter 
mailing. This mailing advance will be returned and, instead, a cash advance will be set up as 
operating funds for the monthly auction. 

In addition to the liquid assets shown on the table, MAARC possesses other assets with 
significant value which include the tube inventory, library holdings, back issue stock, and 
equipment holdings. The value of the tube inventory is decreasing due to sales without recent 
purchases to replenish the stock, the value of the library holdings may actually be increasing 
due to the demand for such items, the back issue stock is essentially unchanged, and the 
equipment holdings are depreciating as they age. The one significant change in equipment 
assets this year was the acquisition of the copier which had been leased for 3 years. These 
non-cash assets are itemized and their value estimated on the detailed spreadsheets. 

We are looking forward to serving our members and the hobby for many, many more 
years. We are looking at ways to improve the products and services we provide and the events 
we sponsor for our members. Watch for the announcements of or the effects of these changes. 
And finally, thanks to all the members for continuing to support us. 
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1996 MAARC TREASURY REPORT 
covering the period from Jan.1, 1996 to Dec. 31, 1996 

SUMMARY OF INCOMES 
Membership Dues Income 

Cash Donations 
Auction Sales Net (gross sales - consignment payout) 
Monthly Meeting Entrance Fees (except RadioActivity, picnic) 
Picnic Entrance Fees (no cost to attendees) 

RadioActivity Entrance Fees ( registration ,dealer spaces, banquet) 

50/50 Raffles Net 
Tube Sales 
Grill Cloth Sales 
Library Schematic Sales 

Back Issues Sales 
Miscellaneous Income (includes returns of some advances) 

TOTAL 

SUMMARY OF EXPENSES 
Membership Dues Expenses (postage, forms, envelopes) 

Newsletter Printing (excluding radioActivity insert) 
Newsletter Mailing (postage only) 

Newsletter Miscellaneous ( photo prep, editor expenses, labels) 
General Administration and Overhead (fees, permits, insurance, bank items) 
Auction Expenses (forms) 
Hall Rental (except RadioActivity and picnic) 
Picnic Site Costs (space usage, toilets) 
RadioActivity Site Costs (space useage fees, banquet costs) 
Advertising for RadioActivity (papers, ARC, newsletter insert, ) 
Tubes Sales Expenses (supplies) 
Grill Cloth Sales Expenses (material purchase cost) 

Library Schematic Sales Expenses (postage, supplies) 
Back Issues Sales Expenses (postage) 

Copier Expenses (lease Jan-Apr, service contract, supplies) 

Trailer Expenses (license fee) 

Miscellaneous Expenses (advances, forms, old bills) 
Liquid Assets Purchase (transfer to savings account) 

Equipment Assets Purchase (copier) 

LIQUID ASSETS 

Bank Checking Account 
Bank Savings Account 

Merrill-Lynch Investments 
T. Rowe Price Reserve Funds 

Newsletter Mailing Advance (held by Barry Zimmerman) 

TOTAL 

TOTAL 

$15,625.00 

$5.37 

$2,736.25 
$747.00 

$0.00 

$3,806.00 
$140.50 

$990.00 
$64.00 

$280.83 
$248.25 
$411.21  

$25,054.41 

$655.70 

$10,441.49 

$3,056.29 

$198.56 
$1,023.01 

$71.00 
$809.20 
$329.75 

$1,979.54 
$859.15 
$84.12 

$164.10 

$81.46 

$39.22 

$840.95 
$13.50 

$765.14 

$3,000.00 
$630.00 

$25,042.18 

$4,289.93 

$3,020.89 
$9,616.00 
$7,719.22 

$275.00 
$24,921.04 

NOTE: The incomes and expenses shown above are those which occurred during this calendar year. Our cash 

flow accounting shows the additional disbursements to settle accounts for expenses incurred in 1995. As of 

the date of this statement, all our accounts are fully paid. 
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NETWORK BROADCASTING 
by Ed Lyon 

With today's satellite links, fiber-optic strands, and coaxial cables, broadcasting stations link together 
as necessary to access sources of news, weather information, and entertainment. The notion of networking 
of stations in early broadcasting, though, was dependent on the telephone company for its city-to-city 
gridwork of wires. 

The formation of the Radio Corporation of 
America in 1920, primarily a strategy of the 

General Electric Company, started a strange 
coalition of several would-be competitors. These 
were GE, Westinghouse, and AT&T. The primary 
reason for tying these three companies together for 
radio purposes was the pooling of patents. 
Westinghouse, brought in a little later than the 
original RCA formation, owned the valuable patents 
on radio receiving circuits devised by Major Edwin 
Armstrong, while AT&T had become respected for 
the transmitters they designed. Other smaller 
companies were also absorbed in the coalition for 
the specific circuits or components they were 
perceived to own. 

This "radio group," as the coalition was called, 
agreed to cooperate in the design and production of 
RCA radio sets for the public. During the first 
several years Westinghouse and GE dutifully 
produced radios for RCA to sell, on a 40/60 
percentage basis, respectively, but AT&T seemed 
oblivious to the agreements, continuing to produce 
broadcast transmitters on their own 

But it required more than just transmitter 
equipment to attract would-be broadcasters. They 
also wondered what to broadcast. True, radio 
performers were plentiful, and at no cost, so far, but 
they, too, were beginning to wonder where the 
payoff was in this new art. The better artists were 
in demand by listeners, but they wanted pay, while 
the low-talent "free" artists made poor listening, and 
the postcards received by the stations showed it. 
AT&T engineers then came up with a station 
economy measure which looked attractive enough 

to permit diversion of money to good performers. 

This new idea was the tying of two stations 
together, insofar as program material was 
concerned. In January 1923, they linked WEAF in 
New York with WNAC in Boston, using AT&T 
telephone lines. By late summer, this link was 
expanded to include WCAP in Washington. 

By the autumn of 1924, this AT&T network 
embraced 23 stations, from coast to coast, 
completed in time to carry an address to the nation 
by President Coolidge, the very first such broadcast. 
Meanwhile, RCA was becoming exasperated with 
this so-called partner. Their vice-president, David 
Sarnoff, had conceived the idea of a popular "music 
box" radio set in every home, and here was AT&T 
marching ahead with a plan to outfit the nation with 
the music for the boxes. When RCA tried to 
emulate what AT&T had done, the same telephone 
company wouldn't cooperate by allowing RCA 
radio program material on AT&T lines. At the 
presidential inauguration of 1925, the inaugural 
speech was carried by 22 transcontinental AT&T 
stations, but only four RCA stations clustered near 
New York. 

By threatening AT&T with complaints to 
Congress of serious restraint of trade, monopolistic 
practice, and other related business crimes, RCA 
was able to work a deal with AT&T. In this 
arrangement, RCA would buy WEAF outright, and 
the other AT&T stations would be bought by GE 

and Westinghouse, and in return, AT&T would 
lease lines to the "radio group" for their new 
stations. It appeared as though AT&T simply 
bowed out of network broadcasting for some cash. 
In retrospect, it is doubtful that RCA would have 
pressed Congress for action against AT&T's 
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monopoly in networking, but it may be that AT&T 
saw a congressional anti-trust frown developing. In 
any case, RCA suddenly found themselves, in 1926, 
the owners of a network of radio stations, and they 
scrambled to learn how to manage the system. In 
September, they formed the National Broadcasting 
Company. By November the network was receiving 
regular programs for nation-wide broadcast, and the 
network began to grow. In some cities, second 
stations wanted to join the network, and this 
attracted the attention of congressional anti-trust 
staffers, who were keeping an eye on RCA in 
response to numerous complaints from other radio 
manufacturers regarding RCA's refusal to allow 
licensing of critical radio circuits to them. To quell 
Congress, RCA formed a second network, calling 
the first (ex-AT&T network) the Red Network, and 
the new one the Blue Network. 

By 1929, another independent network had been 
put together by William Paley, who had a clear view 
of commercially sponsored programing. Until that 
year, the notion of how to pay for radio 
broadcasting, even with networked stations, was 
uncertain. Commercial sponsorship of the salaries 
and other costs of producing programs was a slow-

to-catch-on idea.' By starting immediately with 
sponsored programs, Paley could afford to air 
popular shows at low network costs. 

Paley's was the Columbia Broadcasting System, 
and it never approached the two NBC nets in size or 
popularity until the Second World War was 
imminent, and CBS's initiation of a relatively 
objective world news broadcast schedule became 
intensely popular with a war-wary country . NBC 
tried to catch up in that department, too, but only 
their Lowell Thomas newscasts commanded the 
listenership enjoyed by CBS's Ed Murrow, William 

' The First Annual Radio Conference of 1922 resolved that the 

airwaves would NOT be filled with advertising messages. 
WEAF's advertising revenue for 1922 was about $5000, 
whereas by 1930 it was over $700 per air hour. 
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Shirer, Eric Severeid, Charles Burdette, and 
Howard K. Smith. During the war, NBC again 
came under federal pressure to reduce their apparent 
dominance of the network airwaves, and so the Blue 
Network was sold off It was renamed the 
American Broadcasting Company, and for several 
years the "big three" in radio were NBC, CBS, and 
ABC. 

FOR THE RECORD 

Our featured speaker for January was Steve 
Smolian, who made a fascinating presentation on 
early recording. He demonstrated vividly how the 
quality of sound improved as technology improved 
during the period 1910-1925. The audience loved 
the question and answer session, where Steve was 

able to shed light on a wide variety of questions. 

The auction netted $ 119 for MAARC, entrance 
fees came to $89, tube and grille cloth sales brought 
in $87, and the 50/50 drawing netted $ 15 for 
MAARC. 

Genuine Tungar Bulbs 
D 

Used in battery chargers, "A" eliminators, etc. 
They can be used in place of Rectigun bulbs of 
equal rating. Tested. 
Stock No. Type Rating Your Cost 
W21900 A .6 ampere } Each 
W21901 B 2 amps. new 62 .90 
W21902 C 2 amps. old 
W21903 D 6 amperes  $5.14 
W21911 D 16 amperes.  $9.55 

TUNGAR-TYPE BULBS 
W21905-0.6 amp. bulb for trickle chargers. 
Shpg. wt. 1 lb. 
Your Cost Each 
W21906-2-amp. bulb with tip. 
Your Cost Each  
W21907-2-amp. bulb without tips/ .89 
Your Cost Each  
W21905-6-ampere bulb. 
Your Cost Each '3.75 

 $1.89 
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MAARC YOUR CALENDAR 

Sun., Feb. 23 

Sun., Mar 16 

Sat., Mar. 29 

Sun., Apr. 20 

Sun., May 18 

June 12-14 

Sun., Jul 20 

Sun., Aug. 17 

Sept. 3-6 

MAARC meeting at the Seventh Day Adventist Church, Burtonsville, MD, 2 p.m. 

MAARC meeting at the Seventh Day Adventist Church, Burtonsville, MD, 2 p.m. 

Spring Fever meet, Washington, PA, 7 a.m. - 9 p.m. 

MAARC meeting at the Seventh Day Adventist Church, Burtonsville, MD, 2 p.m. 

MAARC meeting at the Seventh Day Adventist Church, Burtonsville, MD, 2 p.m. 

Radioactivity 97, at the Best Western Maryland Inn, Laurel, MD, (at MD 198 West exit off 
I-95, between Baltimore and Washington). 

MAARC meeting at the Seventh Day Adventist Church, Burtonsville, MD, 2 p.m. 

MAARC meeting at the Seventh Day Adventist Church, Burtonsville, MD, 2 p.m. 

AWA National Convention, Rochester, NY. 

Sun., Sept. 21 MAARC meeting at the Seventh Day Adventist Church, Burtonsville, MD, 2 p.m. 

Ads free of charge to club members. Please, one ad per member 
per month, limited to 100 words. All ads subject to editing. Ads 

will not be repeated unless resubmitted. Send ads to editors. 
Usual deadline for receipt of ads is the 10th of the preceding month. 

FOR SALE 

For Sale: Federal 1540-T Oriental-style 

radio pictured in Evolution of the Radio, 
Vol. 2, p. 93. Elsewhere $450-500. 
Only $350 here. Hums, but otherwise 
good condx. Auditon 8-xstr wood 
crank-style wall telephone radio, nice, 
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works!, $50. Wanted: 1930s Grebe 
table radio with Dr. Mu on escutcheon. 
Will consider set with missing escut-
cheon if otherwise in good condx. Gerald 
Schneider, 3101 Blueford Road, 
Kensington, MD 20895-2726, (301) 
929-8593. 

For Sale: Nice tan Crosley "Bullseye." 
Looks great, small hairline, $95. Older 
Bogen tube amplifier (component), excl., 

works, $50. Several old Rider radio 
manuals. Gorgeous Zenith console, 
$125, you pick up. Also, tube testers, 
tube radios, xstr radios. SASE for lists. 
Wanted: Late 1940s QSL-type post-

cards from experimental TV stations with 
show listings (somebody must have 
some!). Older US and Japanese xstr 
radios. Don M. Maurer, 29S. 4th Street, 
Lebanon, PA 17042, (717) 272-2481. 
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For Sale: Tubes, schematics, service 
notes, Riders, Sams Photofact folders and 
transistor books, etc. for early radios. 
LSASE for price list. Sam Faust, PO 
Box 94, Changewater, NJ 07831. 

For Sale: Clearing out tube inventory. 
New old stock tubes, 300 for $ 125 plus 
shipping. No choice — as they come off 
shelves. B&K Model 667 (solid-state) 
tube tester w/books, $65. Solid-state 
B&K Model E200D signal generator, 
quality unit, w/book, $ 145. NRI (Conar) 
signal tracer, like new, $85. RCA 
WV980 Voltolunyst Sr. VTVM, $60. 
Leader Model LAG-54 audio generator, 
$50. Small microfiche reader, $45. 
Military Model I-177 tube tester, 
w/charts, $ 100. Many other tube testers 
for antique 4- and 5-pin tubes. Maurer 
TV, 29 S. 4th Street, Lebanon, PA 
17042, (717) 272-2481. 

Services Offered: Professional restora-
tions for all antique table radios, 
consoles, cathedrals, tombstones, battery 
sets, communication receivers, ampli-
fiers, and automobile radios. Complete 
overhauls, lacquer sprayed hand-rubbed 
cabinet refinishing. Reasonable rates. 
Free estimates. UPS/USPS/FEDEX 
shipments accepted. All work guaran-
teed. We also buy/trade/sell and find. 
Bob Eslinger, Antique Radio Restoration 
and Repair, 20 Gary School Road, 
Pomfret Center, CT 06259. Telephone/ 
fax (860) 928-2628. ( 10 a.m. - 7 p.m., 
Tues. - Sat.) Email: radiodoc@ 
neca.com. Visit us in CT or on the 
World Wide Web at 
http ://www.neca. cone-- radiodoc. 

For Sale/Trade: Victor RE 75 in very 
good shape. Guild rolltop desk hi-fi. 
Both, best offer. Signal Corps BC-605-
D interphone amplifier, works, $20. 

NOS military axial caps, .05@ 1500 
VDC, 5 for $ 1. Rider TV manuals, Vols. 
5, 16, 17, all $ 12. RCA TV sweep 
Chanalyst, $30. NOS 100-µA round 
meters, $4, have a few. Wanted: Parts 
needed for Aircraft Radio RU-16/GF-11, 
or sell B/O. Radio chassis for Little 
Giant cathedral. Crystal detector. 
Headphones. Current squared meter for 
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Kolster type 'D' decremeter wavemeter. 
Chassis and back for Magnavox AM-60 
transistor. Speaker for Philco 70 grand-
father clock. Any help would be greatly 
appreciated! Michael Crain, 3 Hillside 
Ave., Harveys Lake, PA 18618-9782, 
(717) 639-2794, email: 
mcrain1952@aol.com 

For Sale: Pre-amp, gain 1000, 12AU7, 
chrome pltd., 4x4" chassis, phono or 
tape, $ 15 ppd. Len Gardner, 458 Two 
Mile Creek Road, Tonawanda, NY 
14150. 

For Sale: Pair of walkie-talkies in 
original box, $20. RCA AG814 loop 
reproduction with Litz wire, $65. 
Silvertone Bakelite farm set, $30. de 
Forest 503-A tube, tests good, brass 
base, $40. Two RCA 5881 tubes, NIB, 
$20 each Two Mullard KT66, NIB, $40 
each. Two Mullard 5AR4, NIB, $ 10 
each. All plus S&H. Send LSASE for 
large list. Wally Worth, 2 West Elm 
Ave., Wollaston, MA 02170, (617) 479-
4512 (please call before 9 p.m.). 

For Sale: Philco 38-7, no ship, $95. 
Philco 38-89, no ship, $85. Philco 48-
482, $55. 5" tape RR, $25. Challenger 
CH30, 2 splcrs., mike, carrying case, no 
ship, $ 100. Detrola 2742, radio/phono, 
needs cartridge, $75. Garrard "Synchro 
Lab 95," $35. 78 rpm wind-up portable, 
$45. Metz 404 WF, $75. All working, 
shipping extra. Robert Rossi, 10936 
Melbourne Street, Allen Park, MI 48101, 
(313) 386-8321. 

For Sale: The latest AWA Review, Vot 
10, (1996), $ 12 ppd. Ken Greenberg, 
4858 Lee, Skokie, IL 60077, (847) 679-
8641. 

For Sale: Many of your favorite old time 
radio shows are available on tape 
cassettes. You select the shows you want 
and purchase them by the hour. Fast, 
friendly service. Send for our catalog 
listing over 5,400 shows arranged by 
category and title. Only $2 (P&H). 
Erstwhile Radio, PO Box 2284, Peabody, 
MA 01960. 

For Sale: B&K Model 465 CRT tester, 
VGC, w/manual, $30. Sencore Model 
CR-143 CRT checker, w/manual, $25. 
Antique tubes: Western Electric 249-B, 
Taylor 249-B, $50 each. Sylvania CHS-
4C35, $50. National Power NL-710L, 
$25. Electronics, Inc. 6CF, $25. (Fila-
ments good on all tubes.) Heathlcit 
Model SG-8 RF signal generator 
(untested), no leads or manual, $20. 
Superior Instr. Model TV-50A 
"Genometer," NIB (six generators in one 
unit--a versatile piece of test equipment), 
$45. RCA Model WR-39C TV calibra-
tor, leads, no manual, untested, $30. 
Hallicrafters Model TW-2000 "World-
wide" radio, $90. All items plus UPS. 
Stephen L. Bonin°, 107 Georgetown Rd., 
Glassboro, NJ 08028, (609) 881-0244. 

Announcement: If you collect radio 
antenna insulators or related gear, you 
will want to check out Old Familiar 
Strains. OFS is a bi-monthly newsletter 
dedicated to the exchange of information 
about collecting antenna insulators, 
lightning arrestors, and the like. For a 
sample copy, please send your name and 
address and $2 to Old Familiar Strains, 
c,/o Dan Howard, Editor, 2940 SE 118th 
Avenue, Portland, OR 97266-1602. 

WANTED 

Wanted: Philco Model 507L or 503L 
radio-phonograph console (p. 58 of 
Philco Radio). Preferably complete, not 
necessarily in working condx. Willing to 
buy chassis, cabinet, etc. individually if 
you don't have complete unit. Especially 
want cabinet. Prefer good condx., but 
will consider otherwise. Tom Hudson, 
505 Howard Avenue, Fair Haven, MD 
20754, Home: (301) 855-7276, or 
Work: (301) 261-2400. 

Wanted: Original back cover for 
Canadian Marconi Model 289 ac/dc 5-
tube. RCA Red Books RT-III and RT-
IV. Must be in good condx. and reason-
ably priced. Table phonograph with 
external horn that plays disk-type records 
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(not cylinder). Wkg condx not priority, 
but must be complete and reasonably 
priced. Pre- 1948 Hudson car radios or 
other Hudson items. Also, phonograph 
parts, tone arms, reproducers, spring-
wound motors, external horns, metal 
needle boxes, phono. literature, etc. 
Ernest D. M. Yeaw, RR#3, 
Tatamagouche, Nova Scotia, Canada, 

BOK 1VO, (902) 657-2554. 

Wanted: Speaker for Philco Model 20. 

Art Mavrode, 1105 Cyndi Lane, San 
Angelo, TX 76903, (915) 651-7416. 

AUTOCALL--The Official Journal of 

the Foundation for Amateur Radio, is a 
monthly publication covering the 

TIDBITS 

• The February 1997 issue of Smithsonian 
magazine featured an article about Dr. Ralph 
Muchow's fabulous antique radio collection (p. 
108). Dr. Muchow's collection of more than 3000 
radios fills a good-sized building and is generally 
thought to be the world's largest and best 
collection. Like many such articles in the popular 
press, this one mentions radios worth many 
thousands of dollars, and so the general public 
tends to get the mistaken impression that most old 
radios are worth a lot of money. 

• Charles Rhodes reported at our last MAARC 
meeting that he has located a company that can 
rebuild radio parts with rubber drive surfaces. He 

showed examples of vernier tuning assemblies from 
1930s Atwater Kent radios. This part has a wheel 
covered with a rubber surface. The rubber on the 
original parts had deteriorated badly. While the 

cost was not cheap, the company restored the item 
to like-new condition. For more information or 
quotations on this service, contact: 

Precision Parts Plus 
PO Box 28 
Whitewater, WI 53190-0028 

• MAARC member Ernest Yeaw of 
Tatamagouche, Nova Scotia, who operates the 
Bayhead Radio Museum, was designated a 

"Canadian Achiever," and was interviewed on a 
radio show heard on radio stations across Canada. 
Congratulations, Ernest! 
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activities of nearly 50 amateur radio 
organizations in the Capital area. To 
know what is happening with respect to 
ham club activities, subscribe to Auto-
Call. Only $8 per year for 12 issues. 
Write Auto-Call, PO Box 7612, Falls 
Church, VA 22040-7612. (Make check 
payable to "Foundation for Amateur 
Radio.") 

• Steve Snyderman reports finding a person who 
can repair damaged grilles from the Pilot 3" TV. 
Steve had one with missing louvers and advertised 
in Antique Radio Classified for someone who 
could repair this grille. Roger Dryfoos responded. 
Roger is a dental technician and after quite a bit of 
trial and error, figured out a method involving 

dental plastics. According to Steve, the repair is 
invisible. Roger charged Steve $20 plus shipping 

for the repair. If you, too, have a need to have one 
of these grilles repaired, you can contact Roger at: 

Roger Dryfoos 
1085 Kaski Lane 
Concord, CA 94518 
(510) 687-8202 
email: roger@value.net 

Since Roger is not in business to do these repairs, 
and may not be able to accommodate everyone 
who has a similar problem, please contact him 
before sending a grille to him to determine whether 
he is willing to help you, and what it will cost. 

Effective with the March meeting, the prices 
of some of the tubes we sell at our meetings 

will increase. Take advantage of today's 

lower prices by stocking up at the February 

meeting. 
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SO YOU THINK RADIO COLLECTING IS STRANGE! 
by Brian Belanger 

Now and then I mention to a new aquaintance 
the fact that I collect antique radios. A common 
reaction is, "Gosh, what an strange thing to 
collect!" But believe, me folks, there are a lot of 

still stranger collectables! 

It does not come as a surprise to most people 
that there are national collectors' clubs for people 
who collect Barbie dolls, watches and clocks, beer 
cans, fishing lures, McDonald's collectables, license 
plates, fountain pens, and slide rules. But I recently 
came across a publication called America's Most 
Wanted Collectables, which features ads from 
people seeking all of the items above, plus lots of 
even more obscure ones. Would you believe there 
are people out there who collect antique: 

• Pencil sharpeners 
• Barber poles 
• Ceramic laundry sprinklers 
• Plumb bobs 

• Poison bottles 
• Pie crust crimpers 
• Tennis ball cans 
• Fountain syringes and urinals 
• Nuts and bolts 

A friend of mine collects streetcars. (He has 
only two of them at present, and had to buy a place 
in the country so he could lay a mile loop of track 
on which to run them.) Tell that story to your 
spouse who frets about how much space your 
radios take up — it could be a lot worse! 

So the next time someone accuses you of being 
weird for collecting old radios, you can cite 
examples of still stranger collections. The moral of 
the story is, if almost any item is sufficiently old, 
there is almost certainly someone in the country 
who would want it for a collection. Don't throw 

anything away! 

Mid Atlantic Antique Radio Club 
Jay Kiessling, Membership Chair 
P. O. Box 67 
Upperco, MD 21155 
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