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am a fan of Emerson radios of the 1930s. I have 
quite a few in my radio collection and am especially 

fond of those interesting wood cabinets made for 
Emerson by Ingraham. What has always puzzled me is 
how little has appeared about this company in the 
antique radio literature. One can find numerous articles 
about Atwater Kent, Philco, Zenith, RCA, De Forest, 
and even articles about more obscure companies like 
Federal and Grebe. But in spite of the fact that 
Emerson was a major manufacturer from the 
1930s into the 1960s, there has been almost 
nothing written about this company. When 
I set out to write this article, I was 
frustrated by how difficult it was to 
locate information. 

The first of my two principal sources of 
historical information on Emerson is the 
article "The Emerson Phonograph 
Company" by Allan Sutton, published in 
the Winter 1997-98 issue of Victrola and 78 
Journal (page 39). Sutton's article covers the 
early history of the company very well. Those of you 
who are interested in the history of Emerson prior to 
the early 1930s should read it. (Thanks to Barry 
Cheslock for calling my attention to Sutton's article.) 

The second source of information is a book, Small 
Radio, published by Emerson in December 1943 as a 
public relations piece, undoubtedly intended for 

Emerson distributors and sales outlets. It provides a bit 
of company history, but mainly focuses on Emerson's 
contributions to the war efforts during the early 1940s 
and waxes eloquent about the prospects for radio and 
television following the war. (Thanks to Joe Koester, 
MAARC's founding president, who gave me this 
book.) One can find a few snippets of information on 
the Internet, but not much. And, Ludwell Sibley 

helped me track down some additional 
information. Let me tell you what I have 
learned, and I hope that other readers will 
supplement this article with additional 
information. 

Die Sc,' 
Ruaio an 
Television 

Victor Emerson was the recording 
manager for the Columbia Grapho-phone 
Company for about two decades. In 1915 
he decided to leave Columbia and form a 
record company of his own. In May of that 

year, the Emerson Phonograph Company 
was founded. Emerson intended to produce 

inexpensive records for the public, and initially 
focused on 6- and 7-inch records that could be sold 

for about a quarter. 

Initially, Emerson licensed content from the Pathe 
Freres Phonograph Company in Europe, featuring 
name artists such as Caruso, and produced single sided 
discs intended for Pathe and other sapphire-ball 

(Continued on page 3) 



M ID-
ATLANTIC 
ANTIQUE 
RADIO 
CLUB 

MAARC Board of Directors 

Officers 

President 
Geoff Shearer 
14408 Brookmere Drive 
Centreville, VA 20120-4107 
703-818-2686 
gshea90278(i)aol.com 

Vice President 
Willie Sessoms 
2214 Lukewood Drive 
Baltimore, MD 21207-5312 
410-298-8474 

Treasurer 
Rod Matzko 
3 Coloma Court 
Sterling, VA 20164-5507 
703-406-2713 
matzko@erols.com 

Radio Age Co-Editors 
Ed Lyon 
11301 Woodland Way 
Myersville, MD 21773-9133 
301-293-1773 
lyon@fred.net 

Brian Belanger 
5730 Avery Park Drive 
Rockville, MD 20855-1738 
301-258-0708 
bcbelanger@aol.com 

Membership Chair 
Paul R. Farmer 
P.O. Box 352 
Washington, VA 22747-0352 
540-987-8759 
oldradiotime@hotmail.com 

Webmaster, www.maa more 
Fred Newberry 
2405 S. Inge Street 
Arlington, VA 22202-2425 
703-683-2350 
newberry@erols.com 

Directors 

Lynne Bushong 
301-206-5353 
Ibushong13@aol.com 

Ray Donik 
410-243-8400 

Eugene Gardner 
301 384-1098 

Domi Sanchez 
301-681-3979 
radiodome@mindspring.com 

Charles Scarborough 
703-807-1807 
nvscarc@nv.cc.va.us 

Eric Stenberg 
703-780-7391 
cx30Ia@aol.com 

Gordon Winn 
804-739-0754 
vaskyfly@ctsi.net 

Richard Young 
703-897-9182 
rjyoung007@aol.com 

Back issues of Radio Age are 
$1.75 per issue, postpaid. 
Address orders to Membership 
Chair Paul Farmer and make 
checks payable to MAARC. 

Schematic Service data 
packages are $3 each. Address 
orders to President Geoff 
Shearer and make checks 
payable to MAARC. 

The entire contents of this publication are copyright 02002 Mid-Atlantic 
Antique Radio Club, unless specifically marked otherwise on each article. 

Generally, all articles in Radio Age may be reprinted, provided specific 
permission is first obtained from a Radio Age editor (and the copyright 
holder, if not Radio Age) and full credit is given. 

Editor this issue: Brian Belanger 
Design and production: Brian Belanger, Kathy Poush 

ABOUT MAARC and RADIO AGE. Radio Age became 
the monthly newsletter of the Mid-Atlantic Antique Radio 

Club in June 1994. Prior to that date, the MAARC Newsletter and 
Radio Age were separate publications. 

Subscription to Radio Age begins with the next available issue 
after the membership application and dues are received. Dues 
are US $20 per year in the US, Canada, and Mexico, and US $35 
elsewhere, payable in US dollars. Two-year, three-year, and life 
memberships are available; contact the Membership Chair (see 
column at left). All checks are payable to MAARC and, for new 
members, must accompany the membership application, which 
is available from the Membership Chair or the MAARC website 
(www.maarc.org). If you change your mailing address, email, or 
phone number, please notify the Membership Chair immediately 
so corrections can be made to MAARC's membership roster and 
Radio Age mailing lists. The Post Office will not forward your 
newsletters. 

Back issues of the MAARC Newsletter from Vol. I, No. 1 
(August 1984) and most issues of Radio Age from Vol. 1, No. 1 
(October 1975) are available for $ 1.75 each postpaid from the 
Membership Chair. Make checks payable to MAARC. 

Submissions to Radio Age are welcomed. Typewritten copy is 
preferred to handwritten. Articles should be submitted in PC 
format via email or on a 3.5-inch diskette in ASCII (such as 
WordPad), MS Word (Windows), RTF, or Word Perfect format, 
without fancy formatting, because the editors will have to 
modify it anyway. Photographs, if hardcopy, should be high 
quality black and white or color. Softcopy graphics files should 
be in TIFF or JPEG formats; contact the editors for further 
guidance. Send your submission to either editor and include 
your name, address, phone, and email. 

MAARC MONTHLY MEETINGS. Unless otherwise 
announced, MAARC monthly meetings are held at the Seventh 
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Your Calendar!" in this issue for dates and times. Park in the 
lot behind the church but do not block the fire line to the rear 
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(Continued from page I) 
phonographs. The Victor Company apparently put 
pressure on Emerson to desist, because it had licensed 
some of the same artists for U.S. sales and was 
probably threatening copyright infringement lawsuits. 
In 1916 Emerson announced that it would discontinue 
this line and concentrate on universal cut recordings. 

One way Emerson tried to beat the competition was to 
issue new popular tunes much more quickly than its 
competitors. By 1917 Emerson claimed to be making 
more than 1.25 million 7-inch discs per month. Early 
in 1919 Emerson offered 10-inch disks for 75 cents 
each and by later that year, began to issue 12-inch 

records. 

The famous Emerson treble clef logo first appeared on 
records in 1918. By 1919 Emerson had become a well-
established record company with an effective 
distribution network. It had created a company mag-
azine, The Emersonian. By 1921 its artists included 
Eddie Cantor and Eubie Blake. The company intro-
duced an "International" line of ethnic records— 
Polish, Russian, Hebrew (or perhaps Yiddish), 
Spanish, etc. Emerson maintained its own recording 
studios but subcontracted the actual record pressing to 
the Scranton Button Company, a plastics firm that 
pressed records for several companies. (Check the 

website www.mainspringpress.com/scranton.html for 
a thorough history of the Scranton Button Company 
and its interlocking relationship with Emerson.) The 
articles that I have read indicate that Emerson made 
phonographs during those years, with cabinets built by 
the Udell furniture works in Indianapolis. In 1920 the 
company introduced a new line of phonographs 
utilizing all-spruce horns produced by Music Master. 

In addition to the Emerson label, records were issued 
under the Regal brand name, featuring famous jazz 
ensembles and blues artists of the 1920s. Emerson also 
sold records under the Emerson Talking Book label. 
Its corporate offices in the early 1920s were at 206 
Fifth Avenue in New York City. Apparently there was 
also a Chicago office. 

Emerson ran into serious financial difficulties in 1920, 
probably from rapid over-expansion. On December 
10, 1920, the company went into receivership, but 
after some reorganization, continued in business. 
Again in 1922 the company had financial troubles and 
had to suspend record production. It was at that point 
that a syndicate headed by Benjamin Abrams bought 
out the assets of the company, including the Emerson 
and Regal trademarks, and reorganized the firm. The 

Regal label was soon sold to the Scranton Button 
Company. 

Ben Abrams was born in Rumania in 1893 and 
immigrated to the U.S. when he was 12. He began in 
the phonograph and record business as a salesman. He 
led Emerson until the 1960s and was responsible for 
bringing Emerson into the radio (and later, TV) 
business. 

Abrams had previously been affiliated with the James 
Manoil Company, makers of the Manophone. In 
addition to Abrams, officials of the reorganized 
Emerson included Rudolf Kanarek (formerly of the 
Independent German-American Talking Machine 
Company), who was appointed treasurer, and Charles 
Hasin, who became the recording manager. An 
Internet posting states that Abrams brothers Max and 
Louis Abrams also invested in the new company. 

Abrams quickly moved the company to 105-111 West 
20th Street in New York. The Scranton Button 
Company continued to press records for Emerson. The 
phonograph cabinet business was switched to the 
Wasmuth-Goodrich Company of Peru, Indiana. 
Emerson records during that period generally sold for 
50 to 75 cents each. 

In 1924 Emerson created a new division—the 
Emerson Recording Laboratories, Inc.—to provide 
content to a number of other smaller record companies 
such as Grey Gull Records, Inc. Sometimes the same 
recording would be issued on the Emerson label as 
well as some other minor label. 

By 1924, the company had moved to 307-309 Sixth 
Avenue. Emerson's ads proclaimed that the company 

Tkis Iss-14e 

The Emerson Radio and Phonograph 

Company by Brian Belanger 1 

Tidbits 12 

A Link Between Articles by Two of Our 

Authors by Leighton Greenough 12 

Recapping Transistor Radios by Bob Casey 13 

Classified Ads 15 

MAARC Your Calendar!  16 

Radio Age • February 2002 RadicActivitv 201)2—Coming Soon! page 3 



1,300,000 

1,200,000 

1,100,000 

1,000,000 

900,000 

800,000 

700,000 

600,000 

500,000 

400,000 

300,000 

200,000 

100,000 

EMERSON'S SALES 
OF RADIO SETS 

O 

1933 1934 1935 1936 1937 1938 1939 1940 1941 

Figure 1. Emerson sales figures for 1933-41 (from 
the book Small Radio). 

had sold more than 100 million records. According to 
Sutton, that same year Abrams split the company into 
a record division and a radio division, and the 
company was renamed the Emerson Radio and 
Phonograph Company. Sutton says that Emerson 
chose to become a distributor of records and to sell off 
the record production portion of the company and the 
Emerson Recording Laboratories to the Scranton 
Button Company. 

But, the book Small Radio says "In 1924, when radio 

was in its swaddling clothes, Emerson Radio and 
Phonograph Company was formed by consolidating 
the Emerson Radio Corporation and the Emerson 
Phonograph Company, Inc." What did they mean by 
"consolidating?" The dictionary says consolidation 
means combining into a single entity. Nowhere have I 
seen any indication that there was an Emerson Radio 
Corporation prior to 1924. So, was the newly formed 
Emerson Radio and Phonograph Company a 
consolidation of two existing companies/divisions as 
the book Small Radio suggests, or a splitting into two 
divisions of a single company as Sutton suggests. 
Sutton's version seems more credible to me than the 

company version. 

In 1925 a group of employees of the Emerson 
Recording Laboratories split off to form a new 
company, the Consolidated Recording Corporation, 
and in 1926 Consolidated revived the Emerson label 
including the treble clef logo, presumably with the 
blessing of the Emerson Radio and Phonograph 
Company, which according to the information above 
by then had chosen to focus on distributing rather than 
making records. 

Consolidated never did well, though, and the last 
records with the Emerson label were produced 
sometime in the late 1920s. 

During this era there is a real gap in the Emerson 
story. While it appears that Emerson added the word 
"radio" to its corporate name in 1924, radios with the 
Emerson trademark do not show up until the early 
1930s. The earliest Emersons listed in Slusser's 
Collectors' Guide to Antique Radios, 51/7 Edition, are 
from 1932. Figure 1 is a graph of Emerson radio sales 
prior to World War II (from the book Small Radio). No 
sales figures prior to 1933 are shown. Small Radio 
includes a picture of the Emerson "Enfant" semi-
cathedral (Figure 2), and says it is from 1929. While 
you would think that a company-produced book would 
have correct dates, I think that date may be wrong. 
The radio looks to me like it might have been 
produced a couple of years later. 

To quote from Small Radio: "From 1924 to 1932 the 
company distributed radios bearing the Emerson trade 
name, selling them through many channels, including 
department stores and sporting goods houses. In 1932 
Emerson began to specialize in small receiving sets for 
homes." To me, the key word in that statement is 
"distributed." Note that they did not say "manu-
factured." Perhaps prior to 1932 Emerson purchased 

radios from some other company(s) and put their logo 
on them. In all my years of radio collecting and my 
visits to most of the country's radio museums and 
dozens of private radio collections, I have never seen 
an Emerson radio earlier than the early 1930s. If any 
of you have such radios in your collections, please 
send us a photo. 

The Emerson "Enfant" in Figure 2 would have been 
called a "midget" radio in its day. Here is what 
Abrams' book Small Radio says about the midget 
radio business: (Remember, that circa 1930, "midget" 
meant cathedrals, not the much smaller radios that 
came a couple of years later.) 
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Figure 2. The " Enfant" model (a very early Emer-
son "midget"). 

"Fresh from its triumphs in the west, where 15 to 20 
concerns were in production, small radio worked its 
way eastward. In the spring of 1930 some half dozen 
alert eastern manufacturers introduced their own 
'Midget' models. These manufacturers hoped to build 
volume sales against the passiveness of distributors 
and dealers who at that time regarded the ' Midge' as a 
cash and carry novelty for which no substantial 
continuing or profitable patronage could ever be 
developed..." 

"In general, there were two kinds of dealers in the 
east, as there had been on the west coast, who 
immediately took on the ' Midget.' There were, one: 
the poorly capitalized traders who seized upon it as 
something easy to sell for cash because of its novelty 
and low price; and, two: those who saw in it 
something which might serve as a ` come-on' for the 
sale of higher priced units. There was the further 
consideration that the ' Midget' might offset in part the 
dwindling sale of radio parts to the 'hams' who made 
their own sets. And there was the consideration of 
increased replacement tube sales, which was a highly 
profitable part of the retail business at that time." 

"However, despite their brief spectacular popularity in 
the west and this temporary activity in the east, sales 
failed to meet expectations. Manufacturers folded up 
as rapidly as they had started. 

"A few of the major producers of radio consoles 
reluctantly continued their 'Midget' models as price 

and gift items, or to round out their lines. But in 1931, 
so far as research, engineering, and promotion were 
concerned, small radio all but died." 

Actually, Abrams seems to be downplaying the 
popularity of cathedrals at a time when they were very 
popular. He argued that while midget sets were a good 
value compared to expensive consoles, their 
performance was not all that great. The sets still 
weighed about 25 pounds. He wondered whether it 
was possible to push the technology further towards 
still smaller, lighter weight, and cheaper sets. He 
describes how Emerson came up with their well-
known Model 25 (Figure 3): 

"In 1932, when the fortunes of small radio were at 
their lowest ebb, I found what I was looking for and 
what later pointed the way to a successful operation. It 
was a clock, or rather a clock case—handsomely 
styled as style was understood in those days, and only 
ten inches wide, six and a half inches high, and four 
inches deep. The idea of squeezing a radio chassis, 
complete with speaker and tubes into a case of such 
dimensions was, of course, preposterous. And who 
would buy it anyway? How could public confidence 
be inspired and engendered by such a hybrid?" 

"A few attempts had previously been made to produce 
a set smaller than the 'Midget,' but nothing quite so 
small as that clock case. There were no 'standard' 
speakers, condensers, coils, dials, or tube comple-
ments for such a miniature unit and skeptical suppliers 

Figure 3. The Emerson Model 25, circa 1932. This 
was true miniaturization in its day. 
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Figure 4. Ingraham cock designed to look like an 
Emerson radio, complete with Emerson logo. 
(From the Ed Cook collection.) 

showed little enthusiasm about making them. It was a 
pioneering job, and I should pay tribute at this point to 
the engineers who did not reject the idea, but who 
went ahead and helped me turn the trick regardless of 
the discouragements which were thrown in our paths." 

Emerson's push towards miniaturization resulted in 
the Emerson Model 25, a four-tube set with a six-inch 
speaker fastened to the chassis. Introduced late in 
1932, it weighed only six pounds—a fraction of size 
and weight of the cathedrals of the time. It sold for 
only $25. In the 1932-33 season tens of thousands of 
these sets were sold. This success convinced Abrams 
that there was a bright future in making small table 
models. He was right. By 1942, 80 per cent of the 
radios sold were small table models, and Emerson's 
market share continued to climb as they specialized in 
such sets. 

In the next few years, Emerson's TRF sets gave way 
to superheterodynes. Dials were enlarged and 
illuminated. Short-wave bands were added to some 
models. Six-volt and 32-volt farm sets were added to 
the Emerson line. As noted below, during the 1930s 
Emerson made a few consoles, but compared to other 
major manufacturers, there was much more emphasis 
on small table models. 

Most of Emerson's most interesting wood cabinets of 
the 1930s were manufactured for them by the 
E. Ingraham Company, a New England clock-making 
firm. As noted above, Abrams had the idea of trying to 
squeeze a radio into a mantel clock case and the rest is 
history. Ingraham made radio cabinets for a few other 

companies, such as RCA and Firestone, but Emerson 
must have been their best customer. It appears that 
Ingraham did NOT make Emerson's console cabinets 
even though they had styling similar to the table 
models. (See my article "Emerson and Ingraham," 
Radio Age, Dec. 1993, p. 13.) 

Ed Cook, a collector of Ingraham clocks and radios 
with Ingraham cabinets, emailed me to say that 
Ingraham also made clocks that closely resembled 
Emerson radios and had the Emerson Radio and 
Phonograph logo on them. Figure 4 is one such 
example from Ed's collection. Ed speculates that these 
very rare clocks were made for Emerson executives or 
dealers. 

By 1937 Emerson was offering 5-tube radios for as 
little as $9.95. That didn't buy much of a radio, but 
such radios were used as second radios in bedrooms or 
kitchens rather than in living rooms. Distributors and 
dealers were concerned (with some justification, no 
doubt) that there would not be sufficient markup for 
them on such sets. Regarding the Emerson Model 
BA- 199 Abrams commented: 

"The moment this model was announced, doubts were 
expressed in all quarters—by members of Emerson's 
own organization and by manufacturers, distributors, 
dealers, trade publications, and even by business men 
in other fields. Such a policy, they warned, would 
break down the economic structure of the industry. All 
existing stocks would be devalued and never again 
would the public be willing to pay substantially higher 
prices." 

Would that we collectors could buy a new BA- 199 for 
$9.95 today! While distributors and dealers may have 

1 \ 

3 * 1 6 8 9 It , 

Figure 5. The Emerson "Little Miracle," Model 

AX-212. You can almost hold this radio in the palm 
of your hand. 
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worried, the general public was delighted to be able to 
purchase a radio for under ten bucks, and sales soared. 

In 1938 Emerson introduced the "Little Miracle" line 
(Figure 5), which was even more compact than 
previous sets. I 939 saw the launch of the 
"Emersonette" line, with two-tube TRF radios selling 
for the incredibly low price of $6.95. Today these sets 
bring a hefty price at antique radio meets—but 
certainly not for the quality of the chassis! In addition 
to wood and Bakelite cabinets, Emerson made some 
table models in ultra-cheap heavy cardboard cabinets 
with a shiny fabric covering intended to look like 
leather. 

Emerson's line prior to World War II also included a 
few high-end sets that performed very well. Figure 6 
shows a Model 436, which used the DS-series chassis. 
(For more information see Doug Houston's article on 
page 5 of the August 1992 Radio Age.) The Model 436 
is a massive 1941 table model with a 6U5 magic eye 
tube, push-pull 6L6s capable of blasting out about 18 
watts of audio power, and an 8-inch upward-facing 
speaker. It has a tuned RF amplifier and a 10 kHz filter 
in the IF section. Not your typical Emerson! 

Emerson made some interesting novelty sets in the 
1930s. The Model Q-236 (circa 1938) and the Model 
DB-247 (circa 1939) "Snow White and the Seven 
Dwarfs" radios are both rare and command a 
remarkably high price in spite of the rather pedestrian 
chassis inside. The characters are molded into the 
radio cabinet, which is made of a pressed wood 
material described as "Syroco." Other desirable 1930s 
Emerson novelty radios are the Mickey Mouse sets 
and the Three Little Pigs radio. 

Emerson also produced some very attractive Catalin 
and Plaskon radios. (Ed Lyon points out that 
Emerson's cast phenolic cabinets were not made by 
the Catalin company. Instead, Fiberloid, Bakelite, 
Marblette, and Monsanto all made cabinets for 
Emerson; hence it is technically incorrect to refer to 
Emerson cast phenolic radios as "Catalins," just as it is 
not right to call photocopying on a Canon copier 
"Xeroxing." But you all understand what I mean.) 

The Model 400 "Aristocrat" and the red, white, and 
blue "Patriot" are popular Catalins. While I have never 
been able to afford one, I especially like the Model 
AU- 190 and Model BT-245 mini-tombstones. These 
Catalin sets are striking, especially in the less common 
colors such as red, blue, and green. (For details on 

Figure 6. Model 436 with DS chassis. This hi-fi 
model is mucli more upscale than the typical all-
American five Emerson ac-dc chassis. 

Emerson Catalin radio cabinets, see Ed Lyon's 
articles, "The Marblette Corporation and Radio 
Cabinets," Radio Age, July 1999, page 10; "More 
Emerson Catalins," MAARC Newsletter, September 
1990, page 8; and "Tombstone Catalins," MAARC 
Newsletter, July 1989, page 5.) 

According to Figure 1, by 1939 Emerson was selling 
more than one million radios per year. By the start of 
World War II, Emerson's share of the radio market had 
increased to 17.5 percent. It appears that during the 
company's first decade of radio production, the firm 
was privately held, but in 1942, 40 percent of the 
company stock was offered to the public and quickly 
snapped up. 

Company public relations pieces nearly always 
exaggerate a company's contributions. We should take 
with a grain of salt, therefore, Small Radio's listing of 
the following Emerson "Firsts:" 

• "First to Produce the Efficient Compact 

• First to Produce the Multi-Band Compact 

• First to Apply 'Full-Vision' Dials to Small Radios 

• First to Apply 'Beam Power Output' to Small 
Radios 

• First to Apply 'Inverse Feed-back' to Small 
Radios 

• First to Produce a Miniature AC-DC Super-
heterodyne 
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• First With ' 3-Way 3-Gang' Portable 

• Developed Sta-Bent' Cabinet Construction 

• Developed 'Miracle Tone Chamber' [Emerson's 
definition of "miracle" is obviously less stringent 
than mine!] 

• Developed the One Dial AC-DC 'FM' Table 
Model 

• Developed the Smallest and Lightest Weight ' Self-
Powered' Pocket Size Radio" 

It is fair to say that Emerson was one of the first 
companies to exploit widely the ac-dc chassis and to 
make compact radios that could be sold to consumers 
at very reasonable prices. (Unfortunately, most of 
them were "hot chassis" designs with one side of the 
line cord connected to the chassis, thereby creating a 
potentially lethal electrocution hazard.) Ludwell 
Sibley points out that their chief engineer, Dorman 
Israel, was made a fellow of the IRE in 1942 for his 
contributions to broadcast receiver engineering, but 
hopefully not for designing hot chassis. 

The company did make a few console radios, but not 
nearly as many as companies such as Philco and 
Zenith. In all my years of radio collecting, I can recall 
having seen only two Emerson consoles. The January 
1999 issue of Antique Radio Classified includes an 
article by Fred Geer (page 8), in which Fred analyzes 
an Emerson Model X183 console from about 1938. 
Like some of the radios made by Midwest, this 
15-tube chassis has more tubes than necessary. Still, 
this console is obviously a high end radio compared to 
the small ac-dc sets that made Emerson famous. It had 
a volume expander and push-pull 6F6s in the output. 
Perhaps to fool unwary consumers, this console has an 
expander ring around its 12-inch speaker to make it 
appear to the casual observer to be a 15-inch speaker. 

During World War II, Emerson, like most radio 
manufacturers, quickly switched over to war 

production. The company made walkie-talkies, radios 
for jeeps and tanks, ordnance devices, submarine 
warfare electronics, direction finders, field test 
equipment, and the Wireless Set No. 48 for lend-lease. 
Figure 7 shows Emerson assembly line workers during 
the early 1940s. No doubt there was plenty of 
overtime for those who wanted it. 

Emerson began dabbling in television prior to the War. 

Figure 7. Emerson's factory assembly line during 
the early 1940s when war production demands 
taxed the company. 

Small Radio (published in 1943) shows an Emerson 
mirror-in-the-lid television set that may be a prototype 
but more likely is a factory produced set made in very 
small quantities (Figure 8). The same radio-TV 
combination set is described in an article by Tim 
Mullen in Antique Radio Classified (January 2000, 
page 13). Tim has one of these sets and says that he 
has heard that the set was advertised in a 1941 
Emerson dealer brochure. The one in Tim's collection 
contains an Emerson table model radio chassis 
converted for transformer operation. The TV portion is 
similar to but not identical to the RCA TRK prewar 
sets. In that era RCA was quite willing to license its 
television technology to companies willing to pay 
their asking price. 

Probably only a handful of these TVs were sold by 
Emerson prior to the War. But after the War, Emerson 
began selling TV sets in earnest. Figure 9 shows a 
1950 Model 628 radio/TV table model, typical of 
those from the period. Figure 10 shows an Emerson 
projection TV Model 609, also from 1950. While 
Emerson never sold as many TV sets as RCA, Zenith, 
or Philco, they do show up at antique radio flea 
markets, especially the small table models from 
around 1950. 

As you can see from Figure 11, Emerson sold tubes 
under its own brand name, but as far as I know, never 
actually manufactured any tubes. (It was common for 
the larger tube makers such as RCA and Sylvania to 
make tubes under contract to other companies and 
brand them with the name of the other company.) You 
rarely see Emerson tubes except as original equipment 
in some Emerson radios. Tube expert Ludwell Sibley 
confirms that both RCA and Sylvania manufactured 
tubes for Emerson, and it is quite possible some other 
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LadioActivitv 2002 

MID-ATLANTIC ANTIQUE RADIO CLUB 

MAY 16-18, 2002 

KEEP THESE DATES OPEN for MAARC's 
RadioActivity 2002—the premier East Coast 

radio meet. The event is at the same hotel as last year, 
the Sheraton College Park in Beltsville, Maryland, 
located at Exit 29B (Rt. 212) off 1-95 between 
Washington and Baltimore. The hotel is on the 
southwest corner of the interchange. 

Hotel reservations are separate from meet 
registrations. Make your hotel reservations directly 
with the hotel using the hotel reservation card on the 
last page of this pull-out or call their toll-free number, 
(800) 325-3535. Be sure to specify the group identifier 
MRR. Hotel reservations must be received by April 
16 for the discount rate. Book early—last year the 
hotel filled up! 

Pre-registrations for the meet must be mailed to 
MAARC on or before May 2 to qualify for the 
discounted rate. The registration fee includes spouse 
or partner and children, but banquet tickets must be 
purchased individually. 

Atwater Kent is the theme for this 
year's meet, with a special AK contest 
category. So, dig out your best AK and 
shine it up. Seminars will be presented 
by leading experts: 1) Radio Repair 
(Ed Lyon), 2) Speaker Repair (Buford 
Chidester) and, 3) Cabinet Restoration 
(Joe Milano). 

The registration desk opens at 
11 a.m. Thursday, May 16, and the 
Radio Trader's Mart (flea market) 
begins at noon that day. Purchase as 
many flea market parking spaces as you like. Spaces 
are taken on a first-come, first-served basis. If you and 
a friend wish to have adjacent spaces, coordinate your 
arrival times. If you vacate your space, someone else 
may take it before you return. However, there are 
plenty of good spaces. Sellers must display the flea 
market registration card in the vehicle window. For 
your convenience, there will be a wandering registrar 
in the flea market area at the start of the meet in 
addition to the inside registration desk. 

the main auction on Saturday morning, a tubes, parts, 
and ephemera auction Thursday evening, and a new 
feature this year—a walk around auction on Saturday 
afternoon. The auctioneer will walk through the 
parking lot from vehicle to vehicle, followed by 
hoards of eager buyers, and will auction off items 
from tailgates. No commission will be charged; no 
paperwork will be kept. The buyer pays the seller 
immediately upon having the winning bid. This is the 
place to get rid of those $1 or $2 boxes of junk that 
you do not want to drag home and which will not be 
permitted in the main Saturday auction, where no 
items likely to sell for less than $ 10 will be accepted 
for consignment. (The walk-around auction will be 
held unless the weather should be so bad that we 
cannot handle it.) Should the main auction on 
Saturday morning finish up earlier than expected, the 
starting time for the walk-around auction may be 
moved up accordingly to avoid people having to wait 
around. An announcement of any change in start time 

will be made during the main auction. 

ATWAT Eli 
KENT 
RADIO 

Hamburgers, hot dogs, drinks, etc., will 
be available for purchase outside the 
hotel in the flea market area for lunch 
on Friday and Saturday, weather 
permitting. 

The Friday night buffet banquet will 
feature some fine door prizes and a talk 
by Ray Thompson on the history of 
Atwater Kent. There will be a display 
of AK radios at the banquet, too. 
Banquet tickets for the buffet meal are 
$20 each. Buffet entrees will include 
chicken cordon bleu, beef burgundy, 

and vegetarian lasagna primavera. A cash bar/social 
hour will precede the banquet. We anticipate only a 
few banquet tickets for sale at the door, so pre-register 
if you wish to attend this fun event. 

The Radio History Society's Radio-Television 
Museum in Bowie, Maryland will be open for visitors 
Saturday and Sunday afternoons from 1 to 4 p.m. 
Maps and directions will be provided. Plan to stop 
there on your way home. 

There will be a splendid Old Equipment Contest Don't miss this event. 
(OEC) on Friday, and three auctions during the meet: certainly be memorable!• 

RadioActivity 2002 will 



LatlioActivitv 2002 

Schedule 
Date Time Event Location 

16 May 
(Thursday) 

11 a.m. 

Noon 

Conference registration desk opens Rear of hotel 

Flea MAARC-et opens Parking lot (rear of hotel) 

4 p.m. Seminar Cabinet Restoration (Joe Milano) Potomac Room 

5:30 to 7 p.m. Tubes, parts, ephemera auction consignment Potomac Room 

7:30 p.m. Tubes, parts. ephemera auction Ballroom 

17 May 
(Friday) 

6 a.m. Flea MAARC-et re-opens Parking lot 

7 am Conference registration desk re-opens Rear of hotel 

7:30 a.m. Free coffee and donuts for attendees Parking lot 

9 a.m to noon Old Equipment Contest check-in 

..._. 

Severn-Loch raven Room 

10 a.m. Seminar: Radio Repair (Ed Lyon) Potomac Room 

1 p.m. Seminar: Speaker Repair (Buford Chidester) Potomac Room 

2 to 5 p.m. Old Equipment Contest viewing/voting Severn-Lochraven Room 

6 p.m Social hour, cash bar Corridor outside Ballroom 

7-9 p.m. Banquet (talk on Atwater Kent radio) Ballroom 

After banquet Old Equipment Contest viewing Severn-Lochraven Room 

18 May 
(Saturday) 

7 a.m. Flea MAARC-et re-opens Parking lot 

7 a.m. 
Conference registration desk re-opens Rear of hotel 

7 to 8:30 a.m. Main auction consignment Potomac Room 

8 to 9 a.m. Old Equipment Contest final clear-out Severn-Lochraven Room 

9 a.m. to noon Main auction Ballroom 

1:30 p.m. Walk-around auction begins Parking lot 

Old Equipment Contest Categories 

1. Atwater Kent. Theme category. 

2. Blue radios. Must have been primarily blue when 
it left the factory, not painted later. 

3. Early battery sets. Through the 1930s. 

4. Sound reproducers/transducers. Earphones, 
speakers, microphones. 

5. Transistor radios. 1954-1964. 

6. 1930s wood sets with vertical orientation. Must 
be taller than they are wide (cathedrals, tombstones, 
even consoles). 

7. Advertising. Any item with radio or parts 
manufacturer's name on it (signs, clocks, paper, tube 
caddies, parts cabinets, ash trays, etc.). 

8. Phonographs and audio equipment. Hi-fi gear, 
studio amps, etc. 

9. Best restoration. Before and after photos essential, 
explanation of procedures. 



10. Foreign radios. Pre- 1965 Japanese transistor sets 
belong in category 5. 

11. "Machine Age" cabinet designs. Streamlined 
radios. 

12. Multi-band radios. Professional, communications 
receivers, etc. 

13. Crystal sets. And other non-tube detector sets, for 
example, coherers, magnetic detectors, etc. 

14. Television. Includes pocket TVs and portable, 
table, or floor model sets. You haul it in and out. 

Only one entry per person per category permitted, 
but you may submit an entry for each category if you 
wish. 

Special Awards 

1. Best of Show. The entry that, in the opinion of the 
judges, best represents the contest criteria. 

Z. People's Choice. The OEC entry voted most 
popular by those who view the OEC. 

3. Significant Historical Merit. The entry(ies) that, in 
.he opinion of the judges, has the most historical 
;ignificance (for example, first of a kind, extreme 
-arity, influence on the industry, milestone event, etc.) 

t. Preservation Award. Given to the entry(ies) that 
pest emphasizes keeping the item original— no 
riodern replacement part, refinishing, etc. Special 
'wards 3 and 4 will not be given if the judges feel that 
Po entry meets the criteria. 

Contest Guidelines 

['he OEC judges use the following scoring weights. 
3uring the viewing period, people can vote for their 
'avorite display (the "People's Choice"). 

t. [0-10 pts] General Appearance. Is item restored, 
cleaned, and generally presentable, or just "as-found?" 

B. [0-10 pts] Item Rarity. Not as important as 
tuthenticity, but it counts for the item to be relatively 
lard to find. 

:2. [0-20 pts] Authenticity. How much of the item is 
lemonstrably authentic and not modified? Docu-
nentation may be crucial. 

[0-40 pts] Documentation. Critical to winning blue 

ribbon; impossible without it. Ads, journal articles, 
books, schematics, news clips, description of historical 
significance of the item all help. 

E. [0-10 pts] Entrant Effort. How much was done by 
entrant, based on item appearance and documentation? 

F. [0-10 pts] Qualitative Bonus. The bonus is based 
on judges' judgment and experience. 

Entries (except as noted below for advertising devices 
and consoles) must be able to fit on a table and take up 
no more than 3' x 5' of table space. Advertising 
(category 7) may be tabletop-mounted or floor 
standing, but for floor-standing entries, the entrant 
must supply an easel or stand, because no mountings 
are permitted to be fastened to the walls. 

Should the contest room fill to overcrowding, the 
contest officials reserve the right to limit the items 
submitted. 

MAARC's Auction and Flea Market Policies 

MAARC's auction commission is 10 percent of the 
selling price with a minimum of $1 and an upper limit 
of $25. So if you sell a $5,000 radio, you pay a 
commission of only $25. There is a minimum bid of 
$10 per item for the main auction on Saturday. You 
will need to batch inexpensive items so that each lot 
will bring more than $ 10. Sell your boxes of junk 
during the walk-around auction Saturday afternoon, 
where there is no commission. Items that (in the 
judgment of the auction officials) are not likely to sell 
for more that $ 10 during the main auction will be 
diverted to the walk-around auction Saturday 
afternoon. 

We permit sellers to specify a minimum selling price. 
But, lest we inhibit initial bids, we do not announce 
the minimum price, mentioning it only in cases where 
the last bid is nearly at the minimum amount, in which 
case we give the highest bidder an opportunity to up 
the bid (or let the seller drop the minimum selling 
price). 

MAARC reserves the right to terminate consignment 
early if the number of items becomes too large to 
handle in the time available. Consignment cut-off 
times will be half an hour before the start of the 
Thursday and Saturday morning auctions. 

If you are the seller, do NOT leave the auction before 
all of your items are sold! If you consign an item that 
does not sell, and you leave before the end of the 
auction, the item will be placed in the dumpster!• 



Please note that this insert will be provided in both the February and March issues of Radio Age. When you detach 
the return form below, the information on the back of this form will be available from the other issue. 
Copies of the OEC categories and rules and the meeting schedule will also be available at registration. 

On or prior to May 2, 2002, mail the upper part of this form, with your check payable to MAARC, to: 

Lynne Bushong, PO Box 274, Fulton, MD 20759 

phone (301) 206-5353, email LBushong13@aol.com 

If after May 2, please complete this form and bring it to the registration desk at the conference. 
(Spouses/children do not need to register.) 

Item Fee Amount Enclosed 

Registration mailed on or before May 2 $5 

Registration at desk $10 

Banquet tickets number wanted [  $20 each 

Flea MAARC-et spaces ( no assigned spaces) 
Number of spaces wanted [   

Total enclosed. Make check payable to MAARC. 

\ ame   

Address   

City   State   Zip 

Hotel where you will stay for RadioActivity 2002   

$10 each 

Email Address 

Send the upper part of this sheet to Lynne Bushong, address above. 
(You will NOT receive a registration confirmation in the mail.) 

Detach Here  

Return this hotel registration form to: 

Sheraton College Park—Group Reservations 
4095 Powder Mill Road, Beltsville, MD 20705 

(800) 325-3535 or (301) 937-4422 

***Hotel reservation cutoff date: April 16, 2002*** 

Rates: Single: S89 Double: $89 Plus 10% tax 
Group: Mid-Atlantic Antique Radio Club 

Group Number: MRR 

Name   Phone (  

Address   

City   State   Zip 

Arrival Date   Total # Rooms  # Nights   # People   

2-double bed rooms   1-king bed rooms   Smoking   Non-smoking 

Credit Card #   Expiration Date 

Cardholder Name 

Note: Reservations require credit card number or one nights' deposit. 



Figure 8. Emerson prewar television set/radio 
combination. The TV portion is similar to RCA's 
TRK series. 

companies did as well. 

There was an obscure tube circa 1927 called the 
Emerson Multi-valve, a triple triode, but that tube was 
not made by the Emerson Radio and Phonograph 
Company, but rather by a different firm, the Emerson 
Radval Corp This strange tube was used in a radio 
made by Clapp Eastham called the Baby Emerson, 
again no relation to the Emerson Radio and 
Phonograph Company. 

To learn more about the Baby Emerson and the 
Emerson Multi-Valve as well as other radios 
employing this rare tube, check out Ray Bintliff's fine 
article in the April 1997 Antique Radio Classified 
(page 4). Ludwell Sibley, in his book Tube Lore, says 
the Emerson multi-valve is traceable to Cleartron, and 
this is confirmed by Bintliff. 

In the 1950s, Emerson, like some other manufacturers, 
made a number of tube-transistor hybrid sets, using 
transistors for the audio section and tubes for the RF 

portions. The Models 843 and 856 are good examples. 
Soon they were replaced by all-transistor sets. The 
Model 888 in its multiple variations with its space age 
names like Vanguard and Pioneer must be the most 
popular Emerson transistor radio. 

The final section of the book Small Radio is filled with 
numerous testimonial letters from Emerson dealers 
and distributors around the country. (It states that prior 
to the war there were approximately 100 wholesale 
distributors of Emerson products and about 20,000 
retail stores that carried Emersons.) These letters all 
say wonderful things about how popular the Emerson 
line is with their customers and how profitable it is to 
sell Emerson radios. The book concludes by saying 
that Emerson will continue to emphasize small radios 
after the war. It mentions that they intend to use 
industrial designer Raymond Loewy for many of their 
new postwar cabinet designs. 

For much of its existence, Emerson's official corporate 
mailing address was Ill Eighth Avenue, New York 
City. But during its heyday, its main factory, shown in 
Figure 12, was located at 14th and Coles in Jersey 
City, New Jersey. 

Surprisingly, Emerson was inconsistent in using its 
brand name in its logo. Emerson Radio and 
Phonograph Company appears to be the official 
company name, and that is what is generally written 

Figure 9. Emerson 10-inch television Model 628, 
with AM and FM radios. It sold for $299.50 in 1950. 
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Figure 10. Emerson Model 609 projection TV from 
1950. Its price was $599.50. 

on radio dials, yet I have an Emerson television set 
and several Emerson radios that have the familiar 
Emerson clef sign logo on the cabinet but underneath 
the clef sign it says, "Emerson Radio and 
Television" (like the logo on page 1 of this article). To 
further confuse things, Emerson's book Small Radio 
uses "Emerson Radio and Electronics" on the logo. Go 
figure. 

Emerson bought out the consumer electronics portion 
of DuMont, including their television assembly plants, 
around 1958-59. Following that purchase, DuMont 

tube cartons had "E.R.P." on them. An Internet posting 
states that in 1965, Emerson owned twenty 
subsidiaries and manufactured more than 100 
products, including radios, TVs, hi-fi's, air 
conditioners, and tape recorders. The posting states 
that in 1966 Ben Abrams retired as Board Chairman 
and his brother Max stepped down as President. 
Apparently at that time the Abrams dynasty sold their 
interest in the company. Another Internet posting 
states that in 1985, Emerson Radio purchased the 
H.H. Scott Company, a well-known maker of hi-fi 
gear, "and turned H.H. Scott into an upscale consumer 
electronics company offering both audio and video 
equipment." 

Today you still find consumer electronics equipment 
bearing the Emerson trademark. Until recently, I 
thought that an Asian company had bought out the 
rights to the name Emerson, but apparently I was 
wrong. While it is true that Emerson products are 
currently made offshore by Asian firms, and that 
Emerson has reverted to a distribution company as 
opposed to a manufacturer, it is still U.S.-based. The 
Emerson Radio Corporation, with corporate offices at 
9 Entlin Road in Parsippany, NJ, trades on the AMEX 
as MSN. The company is apparently the direct 
descendent of the old Emerson Radio and Phonograph 
Company. According to business information on the 
Internet, today's Emerson has a Hong Kong subsidiary 

(Continued on page 11, bottom) 

GUARANTEED 

A Quality 
RADIO 
TUBE 
by 

g/010 PAC400 ,,, 
tOMIUMait Ulf 10.. 

Emer son Quality Tubes 
The New High Standard Tubes 

for Superlative Performance 

(Glam. Metal. G. "GT.- Laktall 

Figure 11. Ad for Emerson tubes. There were also 
Emerson miniature tubes. 
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More for the December Record Please Notify... 

Please notify our Vice President Willie 
Sessoms if you learn of instances of 
sickness or death of a MAARC member 
or the immediate family of a MAARC 
member (spouse, child, parent, sibling). 
Our officers need to be aware of such 
situations. 

More on the Henry Kloss Model One 

Barry Cheslock wrote regarding Ted Hannah's article 
about the Kloss Model One radio (Radio Age, 
December 2001, page 1). He says: "I also own one. 
It's a fine radio considering its small size, however, 
there's one thing I am not too happy with. The radio 
is never off. It's on "standby" when you turn it off. 
You can hear it buzzing if you put your ear to it. So 
many things are made this way now. They waste 
electricity and can be a potential fire hazard. This 
radio has no clock built in, so there's no need for a 
standby mode. I suggest using a plug strip or surge 
protector to turn it on and off. The radio is also 
available at a higher cost as a stereo unit with a 
matching speaker..." 

In the December Radio Age, Ed Lyon provided a brief 
"For the Record" with the key numbers, but Ed missed 
the December meeting, so let me add more details. 
Willie Sessoms' "show and tell" session as usual 
produced a number of interesting and unusual items. 
Gerry Schneider treated us to a video tape of a 1950s 
TV show, "The Twilight Zone." What made this show 
so interesting to all of us was a plot in which a senior 
citizen listened to his old Radiola and was able to hear 
radio programs from an earlier era. — Brian Belanger 

RadloActivitv 21Dti Auction Change 

The December Radio Age said there would be a silent 
auction at RadioActivity 2002, but instead we will 
have a walk-around auction on Saturday afternoon. 
(See insert for details.) 

Don't Forget! 

The March MAARC meeting mr ill he held in 
Northern Virginia at the Sully Station Community 
Center—not Burtonsville, MD. Check page 16 for 
directions.• 

(Continued from page 10) 

and has license agreements with Daewoo. Hoover's 
on-line profile for Emerson states: 

"Emerson Radio caters to a crowd that thinks a new 
stereo shouldn't cost an arm and a leg. The company 
designs and distributes a wide range of consumer 
electronics made by third parties and sold primarily at 
discount stores. (Wal-Mart and Target account for 
about 55% of sales.) Emerson's products include CD 
stereo, DVD, and home theater systems; microwave 
ovens; TVs, VCRs; and videocasette players. Sales of 
the company's SmartSet clock radios and Hello Kitty 
brand electronics continue to boost sales. The 
company also owns just over 50% of Sport Supply 
Group, a direct marketer of sporting goods." 

So, while you may no longer be able to purchase an 
all-American Five radio from Emerson, you can still 
buy an Emerson radio as long as you don't demand 
that it be in an Ingraham or cast phenolic cabinet.3 

0001111MUlinieinaigill 

y'r gnu ji 

st . 
\-\ 

- 
Figure 12. This decaying building was once 
Emerson's main factory in Jersey City, New Jersey 
(photo taken a few years ago). You can just barely 
make out the Emerson name on the smokestack at 
the left edge of the photo. 

Radio Age • February 2002 RadloActivitv 21DID2—Coming Soon! page 11 



A Link Between Articles by Two of Our Authors 
BY LEIGHTON GREENOUGH 

[Its' fun to see how an article in Radio Age can trig-
ger memories of related items among our members. 
Leighton Greenough comments here on some recent 
newsletter items. —Editor] 

Here's a sequel to the earlier mention of my fam-
ily's RCA connection (Radio Age, August 2001, 

page 11), which had been inspired by Brian 
Belanger's article on David Sarnoff in the February 
2001 issue. In my August article, I referred to doing a 
small project for Dr. Zworykin before leaving the 
company. Now comes another "small-world" part. Ed 
Lyon's article on the VT fuse program spoke of Merle 
Tuve and the Department of Terrestrial Magnetism. 
My project for Zworykin was under Tuve's sponsor-
ship. However, the intended service was probably for 
something other than the work on fuzes for rotating 
missiles that Ed Lyon discussed. 

The idea was to explore the capabilities of something 
called the "tilt tube". This was a device from long ago 
whose purpose was to provide an electrical output of 
its tilt from vertical. In its original form the device 
consisted of two filaments in a "V" orientation inside 
a gas-filled glass bulb. The filaments were made of a 
metal whose resistance varies greatly with tempera-
ture. An electrical current through the filaments 
heated the gas, creating internal convection currents. 
This upward flow of heated gas was necessarily ori-
ented to the earth's gravity. Tilting the bulb then pro-
duced a temperature difference in the filament wires 
with consequent electrical resistance changes. These 
changes were detected by a simple bridge circuit. 

I built a copy of the original design shown in an old 
book. It functioned but was rather unstable to work 
with. I made some refinements, eventually producing 
a three-wire design where the heating was from a 
separate filament underneath the two temperature-
sensing resistance wires. This configuration was 
much more sensitive and stable. I made several proto-
type units for delivery to Merle Tuve. These were 
mounted on octal metal tube bases. The trickiest part 
was welding the very fine tungsten wires. The models 
were then sent to the RCA tube plant in Harrison, 
New Jersey, where they were attached to 6H6-type 
envelopes and filled with gas. While there are jokes 
about RCA tubes being filled with "Harrison Marsh 
Gas," in this case methane was actually the preferred 

material on account of its good heat transfer. 

As to the outcome of the project, I never did find out, 
leaving for the Navy soon afterwards. As mentioned 
earlier, it seems unlikely that the intended use was in 
connection with artillery shells and the fuze program. 
But I was reminded of the work and couldn't resist 
bringing it up after reading Brian's and Ed's articles. 

And yet another RCA anecdote: Alan Douglas' men-
tion of George Brown at RCA, (Radio Age for May 
2001, page 13) brings to mind a story related to the 
company's move of its research facilities to Princeton 
in 1942. Brown was their chief antenna man, so the 
account is associated with him. The specifications to 
the contractor called for two masts. To indicate the 
required mast strength, the specifications showed a 
link between the masts with a downward force of 75 
pounds at the center. Sure enough, when the engineers 
got there, they found a wire and a 75-pound weight 
hanging from it! As a matter of fact it was a bit of a 
chore getting the rig down.a 

Restoring Plastic Dial Covers 

Ted Hannah called our attention to a brief item 
in the November 2001 QST magazine. Mike 

Grimes says he uses a product called "Cook Top" 
made by Maytag to clean haze, light abrasions, 
and discoloration from plastic dial covers on old 
radio equipment. Mike says, "It is a cleaning 
cream for ranges with smooth cooking tops. It 
contains silica, alcohol, and a detergent. Apply it 
with a cotton ball or soft cloth using a circular 
motion and keep rubbing until the surface be-
comes almost dry. Two or three applications are 
usually sufficient to do a good job. To finish, wipe 
the surface well several times with a damp paper 
towel or cloth to remove any of the leftover cream. 
It works well on plastic windows and polycarbon-
ate materials. In addition, I have used it on un-
painted plastic radio cabinets to bring back a 
clean, vibrant fmish. While this method does not 
remove deep scratches, it does a great job quickly 
to make the display window clear and like new." 
Mike says the product is available from appliance 
stores that sell glass-ceramic cook tops.M1 
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Recapping Transistor Radios 
BY BOB CASEY 

Older transistor radios can have 
capacitor trouble. Those little 

electrolytic capacitors in Japanese-
made transistor sets can and do go 
bad, usually open. 

In the York radio pictured here, all the 
electrolytics had dropped in value to 
the nanofarad range. Symptoms can be 
low audio volume, squeals in radio 
stations, and such. Audio coupling 
and/or bypass capacitors that drop too 
low in value can cause low volume 
and tinny sound. AVC filter caps that 
decrease in value can cause 
oscillations in the RF and IF sections 
of the radio as can bad bypass 
electrolytics. If the defective caps are 
in fact almost open, one can check 
them by touching across them a good 
electrolytic cap and listening for 
improvement. 

York TRI 03. 

If you find one bad electrolytic, it is likely that all the others, being 
the same age and manufacturer, have also deteriorated. Might as well 
replace them all while you have the set apart. Replace one at a time, 
and pay attention to which side the positive terminal goes. As these 
old caps had a wide tolerance in value when made, a replacement can 
be within +/- 50 percent of the capacitance and work fine. Higher 
voltage rating is also fine as long as the capacitor will physically fit. 
(That shouldn't be a problem; modem caps are smaller anyway.) Be 
careful soldering on those Japanese circuit boards, as the glue that 
holds the copper traces down isn't too good in those old sets. It 
doesn't take much to lift a trace.• 

miss out!!! 

o 
o 

ol 

Bad transistor electrolytic 
caps. 

York TR103 circuitry. 

The main Saturday auction on May 18 at RadioActivity 
2002 is going to include a number of high-end sets that 
have already been pledged for the event. An example is the 
GE Model L570 Catalin pictured here. 

This is a difficult set for Catalin collectors to find. The 
present example has the maroon case and yellow trim 
pieces. All insert-grill Catalins such as this are highly 
desirable. This one has a nearly perfect case with no chips, 
cracks, or hairlines. The set will be sold without reserve.'" 
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• 
Antique 
Tracker. 

Antique & Collectible 
Inventory Software 

Organize 
Your 

Antiques & 
Collectibles 

CD 
Version 

Antique Tracker is an easy-to-use program that allows you to 
organize and keep track of important information about your 
antiques and collectibles. 

Benefits and Features 

• Easy to use 

• Eliminates need for paper records 

• Keeps your collection information organized 
and easily accessible 

• Print reports by Category, Dealer, and Manufacturer 

• Search for items in your collection 

• Store pictures of your collectibles 

• Item description and comments 

• Item condition 

• Model and serial numbers 

• Year made 

• Current value 

• Purchase price and date purchased 

• Sale price and date sold 

• Category information 

• Dealer information 

• Manufacturer's information 

To order, visit us at http://www.antiquetrackercom 
or send a check or money order for $20.90 = $ 16.95 price + $3.95 s&h to: 

Greystone and York, Inc. 
Attn. Dept. R 

PMB 103, 1360 Regent Street 
Madison, WI 53715 
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Ads are free of charge to club members. Please, one ad per member per month, 
limited to 100 words. All ads are subject to editing. Ads will not be repeated 
unless resubmitted. Send ads to editors, whose addresses are on page 2. The 
usual deadline for receipt of ads is the 1st of the month preceding publication. 
No phone-in ads, please, but email is welcomed. 

For Sale: Pilot lamps available for 
Fischer '50s FM tuners. Fuse type 
lamps 6.3 V at 250 ma., the FL-6. Five 
lamps for $4 including postage. Paul 
Hyman, 709 Franklin St. # 101, 
Johnstown, PA 15901-2853, email: 
phyman@charter.net. 

For Sale by Non-member: Sparton 
Model 301 "Equasonne" a.c. console 
radio, with very elaborate carved wood 
cabinet. Best offer. James Schepf, 8119 
Buttercup Lane E., Pasadena, MD 
21122, Home: (401) 255-8713, Work: 
(401) 260-5319. 

For Sale: Boonton Type 190A Q-
meter, 20-260 MHz, excellent condx., 
with manual, $ 150 plus S&H. 
L. Gardner, 458 Two Mile Creek Road, 
Tonawanda, NY 14150, email: 
radiolen@ancom. 

For Sale: Many of your favorite old 
time radio shows are available on tape 
cassettes. You select the shows you 
want and purchase them by the hour. 
Fast, friendly service. Send for our 
catalog listing over 5,700 shows 
arranged by category and title. Only $2 
(P&H). Erstwhile Radio, PO Box 
2284, Peabody, MA 01960. 

SERVICES: Professional restorations 
for all antique table radios, consoles, 
cathedrals, tombstones, battery sets, 
and communication receivers. 
Complete overhauls. Lacquer-sprayed, 
hand-rubbed cabinet refinishing.. 
Reasonable rates. Free estimates. UPS/ 
USPS/FedEx shipments accepted. All 
work guaranteed. Bob Eslinger/KR1U, 
Antique Radio Restoration & Repair, 
20 Gary School Road, Pomfret Center, 
CT 06259. Hours: 9am-5pm Eastern 
time, Tuesday through Saturday. 
Telephone/fax: (860) 928-2628, Email: 
bob@oldradiodoc.com. Please come 

visit us in Connecticut or on the web at 
http://www.oldradiodoc.com  

Radios still available: 1 have some 
more free console radios to give away 
to good homes as well as some nice 
table models to sell at reasonable 
prices. Call me for descriptions and to 
make an appointment to see what I 
have. Rodger Nye, (401) 312-6960. 

For Sale: Knobs & pushbuttons and 
1941 & 1942 Philco escutcheon 
reproductions now available. Contact 
us for specific model numbers on 
escutcheons. Old Time Replications, 
5744 Tobias Ave., Van Nuys, CA 
91411, ( 818) 786-2500, http:// 
www.antiqueradioknobs.com  

Wanted: RCA catacomb unit like the 
one used in the Radiola 28, AR-812 
Second Harmonic Superhet and 
similar models, or a junker chassis 
from one of these sets that has an 
intact catacomb. Harley Perkins, 625 
S. Hanover Street, Baltimore, MD 
21230, (410) 685-6206, email: 
handhbalt@aol.com 

Wanted: RCA Victor Service Data 
(Red Book), Vol. III, 1943-1946. Mark 
Hewitt, 6659 Tipperary Trail, Roscoe, 
IL 61073, (815) 623-8729, email: 
mhewitt@inwave.com 

AUTOCALI,The Official Journal 
of the Foundation for Amateur Radio, 
is a monthly publication covering the 
activities of nearly 50 amateur radio 
organizations in the Capital area. To 
know what is happening with respect 
to ham club activities, subscribe to 
Auto-Call. Only $ 10 per year for 12 
issues. Write Auto-Call, PO Box 7612, 
Falls Church, VA 22040-7612. (Make 
check payable to "Foundation for 
Amateur Radio.") 

For Sale: Buying and selling the 
world's greatest colorful plastic radios. 
Catalin, plaskon, Lucite, polystyrene. 
Deco sets of the 30s & 40s. Retro sets 
of the 50s. Transistor sets of the 50s & 
60s. Addison, Detrola, Emerson, Fada, 
Motorola, Realtone, Regency, Sony, 
etc. Best prices paid for your 
exceptional quality sets. Any Detrola 
Pee Wee or Super Pee Wee wanted, 
regardless of condition. Many great 
sets available at RadioActivity 2002 
Flea Market. Look for the VW van, 
stop by and say "hi." We aggressively 
service want lists. We place auction 
bids on commission. We liquidate 
estates and collections. Our reputation 
is everything. Satisfaction always 
guaranteed. Time Out of Mind Radio. 
Paul Farmer, PO Box 352, 
Washington, VA 22747-0352; 540-
987-8759; oldradiotime@hotmail.com 

Radio Age 
Bonus Offer! 

One Month FREE 
for Early Renewal! 

If you renew your MAARC 

membership before the 

month shown on your 

mailing label 

(your expiration month), you 

will receive an extra month 

of Radio Age! 

13 issues for the price of 12, 

26 issues for the price of 25, 

etc. 

Check your mailing label 

and renew early—don't miss 

out! (Renewal notices are 

mailed 30 days before your 

renewal month.)3 
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Sun., Feb. 10 

Sun., Feb. 17 

Sun., Mar. 3 

Sun., Mar. 17 

Frostfest (indoor) Hamfest at 3000 Mechanicsville Pike 
(Rt. 360), Richmond, VA, 8:30 a.m. See www.frostfest.com  

MAARC meeting at the Seventh Day Adventist Church, 
Burtonsville, MD, 2 p.m. 

Vienna Winterfest, NV Community College, Annandale, VA. 

MAARC meeting at the Sully Station Community Center in 
Northern Virginia, where previous meetings have been held. 

stor,ser e 

seqUoia Pa 
Road 

X 
Sully Station 

Community Center 

Rt. 50 

NNesttields 

Rt. 28 

(Sully Road) 

[map not to scale) 

Sat.-Sun., Apr. 6-7 Greater Baltimore Hamboree and Computerfest, Timonium, 
MD fairgrounds. For information, dial (410) HAM-FEST. 

Sun., Apr. 21 MAARC meeting at the Seventh Day Adventist Church, 
Burtonsville, MD, 2 p.m. 

Thurs.-Sat., May 16-18 RatlicActivitv )11)1U1. Sheraton College Park, 4095 Powder 
Mill Road, Beltsville, MD 20705. Theme: Atwater Kent. 

Sun., Jun. 23 MAARC meeting at the Seventh Day Adventist Church, 
Burtonsville, MD, 2 p.m. 

Mid-Atlantic Antique Radio Club 
c/o Paul R. Farmer 
P.O. Box 352 
Washington, VA 22747-0352 
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2004-03 
Bruce Shetrone 
969 Shore Acres Rd 
Arnold, MD 21012-1724 
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