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rr he avocation of collecting and appreciating home 
broadcast radios is supported by an industry of 

publications (like Radio Age), events (like Radio-
Activity), organizations (like MAARC), businesses (like 
Antique Electronic Supply and Radio Daze), and 
numerous formal and informal resources and 
relationships. By itself, old radio collecting might not 
have had the high level of interest needed to sustain all 
of these related activities and enterprises. Fortunately, 
however, the closely affiliated collecting interests of 
vintage television, amateur radio, and hi-fi (among 
others) add weight to the mix—enough so that vintage 
electronics collecting has (so far) thrived, grown, and 
matured The following article examines one manu-
facturer of classic consumer hi-fi equipment that had 
significant impact on the world of audio then, and 
whose surviving vintage equipment continues to have 
significant impact on the world of audio now, including 
the collecting of vintage audio components. 

One of the great aspects of collecting vintage electronic 
equipment has to be its continued usability today. 
While this is true for vintage radio, TV, amateur, and 
test equipment, it is especially true for tube audio 
equipment. Increasingly, it is recognized that very rich, 
natural, sound experiences can be created using vintage 

hi-fi/stereo equipment and vintage source material, 
especially vinyl LP records. The resurgence of glass 
audio, and particularly vintage glass audio, has created 
a stampede to find, acquire, restore, and reuse old 
equipment from the golden era of hi-fi, 1946-1967. 

Hermon H. Scott — The Man and His Company 

Hermon Hosmer Scott was born in Massachusetts on 
March 28, 1909. He earned B.S and M.S. degrees from 
MIT in 1930 and '31, and a Ph.D. from Lowell 
Technological Institute in 1969. Everyone's first 

(Contjnued on page 3) 
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MAARC MONTHLY MEETINGS. Unless otherwise 
announced, MAARC monthly meetings are held at the Seventh 
Day Adventist Church in Burtonsville, Maryland. Consult 
"MAARC Your Calendar!" in this issue for dates and times. 
Park in the lot behind the church but do not block the fire line to 
the rear parking lot. Entrance to the meeting is through the 
gymnasium door. 

To 1-695 

Maryland Rt. 198 
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To 1-495 

New Hope Seventh Day Adventist Church 
15121 McKnew Road 

Burtonsville, Maryland 
(McKnew Road is 1.5 miles west of 1-95 

and 3/4 mile east of U.S. 29.) 
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(Continued from page 1) 
question regarding H.H. Scott is his relationship to 
E.H. Scott, the Chicago maker of some of the finest 
AM radios of the prewar era. Hermon Scott was not 
related in any way to E.H. Scott. The later Scott 
certainly would have been aware of the reputation and 
prowess of the E.H. Scott name, and it is possible 
Hermon Scott hoped that by naming his company H.H. 
Scott, some benefit from the former's reputation would 
apply to his efforts as well. It was common, however, 
for postwar high-fidelity equipment manufacturers to 
name their companies after themselves, as did Avery 
Fisher, Frank McIntosh, Saul Marantz, etc. 

Hermon Scott spent almost two decades working for 
other communications industry companies before 
setting out on his own in 1946. From 1929 to 1931, 
Scott worked for Bell Telephone Laboratories on 
advanced broadcast and motion picture systems. From 
1931 to 1946, he worked for General Radio Company 
as a broadcast and audio engineer. 

Scott founded Technology Instrument Corporation of 
Waltham, Massachusetts, in 1946. The company's main 
claim to fame was Scott's invention of Dynaural Noise 
Suppression (DNS), a breakthrough technology that 
broadcasters used to expand their programming from 
78 rpm records. Up until that time, 78s had generally 
been considered too noisy for much use by radio 
stations_hence the predominance of live entertainment 
programming in early broadcasting. Besides 
manufacturing DNS equipment, Scott was able to 
license his patented DNS technology to numerous 
other companies, including EMI, Fisher Radio 
Corporation, and, ironically, E.H. Scott Radio. 

Scott formed H.H. Scott, Inc., in 1947, on the strength 
of his initial successes with Technology Instrument 
Corp. The new company occupied a former shoe 
factory in Cambridge, Massachusetts, and began 
designing and producing consumer audio electronics 
for the postwar market, as well as laboratory-grade 
audio equipment for the broadcast industry. Scott 
moved the company to a modern manufacturing 
facility in Maynard, Massachusetts in 1957. 

The technologically astute Scott held more than 100 
patents relating to his work in the audio and 
broadcasting fields. He was fortunate as well to have 
the services of Daniel von Recklinghausen as his chief 
engineer. Recklinghausen was responsible for many 
audio innovations for Scott. He is perhaps best known 
for promoting listening as an important test procedure 
for audio engineers, and for the statement, "If it 

measures good and sounds bad, it is bad. If it sounds 
good and measures bad, you have measured the wrong 
thing." 

The company had a great run throughout the postwar 
years of the golden era of high-fidelity, often in the 
forefront of innovation, and frequently a step or two 
ahead of the competition. But by the late 1960s, the 
conversion from tube-based technology to 
semiconductor technology was taking hold and 
production of consumer-market audio equipment was 
about to begin migrating off-shore to Japan. Many 
American manufacturers of audio equipment were not 
going to be able to compete in an environment where 
such low wages could be paid in Japan for essentially 
the same work that was being performed in the United 
States. Manufacturers were forced to embrace 
transistor technology, and many needed either to move 
their manufacturing operations off-shore or shut their 
doors completely. It also helped if high standards of 
physical design and materials quality were relaxed. 
Sets lost much of their beauty and physical appeal. For 
the general consumer public, these losses were at least 
partly offset by the longer life of transistors, improving 
capacitor design, and lower prices. 

By 1967, Scott had made its last great tube high-
fidelity component. The company continued to 
manufacture transistorized equipment for a few years. 
But in 1973, H.H. Scott was sold to Electro Audio 
Dynamics, a European company. Emerson Electronics 
bought the H.H. Scott brand name in 1985, and as a 
division of Emerson, today the Scott name appears on 
modern clock radios and digital audio and video 
gizmos. 

Hermon H. Scott died at just 66 years old, on April 13, 
1975. Daniel von Recklinghausen is still living. He sits 
on the review board of the Journal of the Audio 
Engineering Society, and was its editor as recently as 
2004. 
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Figure 1. H.H. Scott Model 99-D monaural amplifier, with its beautifully 
symmetrical layout of controls on refined brushed-gold finished panel. 

H.H. Scott — The Equipment 

From the outset, Scott instituted (and then failed to 
follow with 100 percent consistency) a model number-
ing system based upon the following scheme: 

• 100 Series: Preamplifiers and control centers 

• 200 Series: Power and integrated amplifiers 

• 300 Series: Tuners, tuner/pre-amps, receivers, 
multiplex adaptor 

• 400 Series: Laboratory devices 

• 700 Series: Turntables 

• 4000 Series: Broadcast Monitor Series "dream" 
components 

• L Series: Kits 

• S Series: Speakers 

In 1953, an early Scott integrated amplifier, 
the model 99 (Figures 1 and 2), innovatively 
laid the 6V6GTA (later 6L6GB) output tubes 
nearly on their side, creating a "slim-line" 
cabinet profile that is credited with giving 
audio components a physical design appeal 
and dimensions that moved component hi-fi 
into the living room. It has been reported that 
up to that time women were opposed to large 
amplifiers with ugly, hot, exposed tubes 
occupying space in the modern-décor, living 
areas of the home. Scott himself commented 
publicly on "... the influence of wives in [hi-
fi] equipment selection." The Model 99 was 
promoted at the under $ 100 entry level price 
of $99; hence the model number "99" that 
went against Scott's own model numbering 
system. 

Where models like the 99 were followed 

with -B, -C, and even -D 
versions, today's collectors 
tend to want to implicitly 
assign an "-A" suffix to the 
original version. Although 
there are exceptions, the 
Scott marketing organiza-
tion tended not to use the 
letter "-A" as a suffix in its 
model sequencing, and I see 
no reason to add one now. 
Subsequent versions (99-B, 
etc.) of the Model 99 
employed 6L6GBs vice the 
6V6GTAs of the original 

version. It was not uncommon for later versions of a 
Scott model line to have significantly different features 
(including significantly up-rated power output) than 
the original. Many individual models, in fact, were 
produced in early and late variants with minor changes 
in design or features that were not reflected in model 
number variations at all. This complicates an under-
standing of which specific models the collector has, 
and expands the potential number of collectible Scott 
"models." 

Scott also produced equipment in kit form, at up to 40 
percent price reductions. Because of the extra design 
work and circuit changes required to make home 
assembly less critical, the writing of detailed assembly 

Figure 2. Model 99-D "Slimline." The rectifier and output tubes 
are slanted to save space, for table-top, bookshelf, and stacked 
configurations, or for console build- in. 
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in-struction manuals, more 
com-plex packaging, and 
additional customer service 
requirements, these sets 
actually cost Scott more to 
produce than factory-assembled 
sets. But Scott felt a need to 
compete in this part of the 
market, where Heath, Knight, 
Dynaco, and EICO would 
otherwise dominate. 
Interestingly, Scott kits could be 
bought either unbuilt or factory 
assembled. 

0 0 (1) " 18i;TT 0 .0 

- 

Figure 3. H.H. Scott Model LK-72 stereo amplifier. Another boldly symmetrical 
panel layout. The brown enameled finish was used only for the kit line. 

Scott equipment with brown-
enameled face plates are from the kit line. But many 
Scott kits were produced with the standard, anodized-
aluminum face plates in brushed-gold finish. Some kit 
models were produced both ways, the brown enamel 
variant being earlier. Only the L Series model numbers 
identify the kit designs with certainty. And even then, it 
will not be possible to determine whether the set was 
home built or factory wired, without evaluating 
workmanship under the chassis. 

Scott amplifier circuits relied on the following nine 
families of output tubes: 

6B4 

6BQ5/7189 

6CA7/EL34 

6GW8/ECL86 

6L6/G/GB/GT/1614 

6V6GTA 

6550 

7581/KT66 

7591 

The overwhelming majority of Scott designs 
used just four of these nine families: 6BQ5, 
6CA7, 6L6, and 7591. The powerful, ultra-
linear 7591 predominated as the model lines 
evolved and matured. The Model 299 
integrated stereo amplifier is a good example. 
It began with the 299 and 299-B using a quad 
of the miniature 7189 (an up-rated 6BQ5), but 
continued with the 299-C and 299-D using 
four octal 7591s in the output. The conversion 
of the model line to the larger tube boosted 
output from 17 watts per channel (in the 299) 
to 34 watts per channel, RMS (in the 299-D). 

The 299-C design was actually adapted from the kit 
line Model LK-72 (Figure 3) also employing four 
7591s in the output. 

One of Hermon Scott's great contributions to home 
audio was the perfection and introduction of the wide-
band FM tuner as early as 1954, giving his company a 
significant lead over his competitors. This innovation 
led to greater public acceptance of high-fidelity FM 
radio listening. His almost exclusive use of accurate, 
concentric, reduction tuning knob/dial scales (Figure 
4), vice the more common slide-rule scale tuning dials 
of his competitors, is an immediately recognizable 
Scott feature. Scott's early wide-band circuit tech-
nology, resultant high sound quality, reliability, fine 
craftsmanship, and signature look, make Scott FM-
only tuners, more than any other Scott component, a 
must-have device for hi-fi equipment collectors and 
modern audiophiles. They are also reasonably priced in 

Figure 4. Classic Scott concentric FM tuning dial. 
departure from the usual slide- rule tuning cf the period. 

A nice 
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Figure 5. H.H. Scott Model 310-D broadcast monitor. A very typical Scott wideband FM 
tuner design, both physically and electronically. 

today's marketplace. 

The Scott Model 310-D (Figure 5) is a good example 
of classic Scott FM tuner front-panel design/layout, 
including the concentric tuning dial scale. For contrast, 
the Scott Model 320 AM-FM tuner (Figure 6) is one of 
just a few Scott tube models that employ slide-rule dial 
tuning. A tuning eye, rather than the more common 
meter, was also used. 

In 1955, Scott began marketing simulcast AM-FM 
tuners designed to receive stereo broadcasts where an 
FM radio station would transmit the right channel of a 
stereo source and the radio station's sister AM station 
would transmit the left channel over a time-synchro-
nized AM frequency. The Scott simulcast tuners have 
three AM bandwidths to choose from. Of course band-
width limitations and atmospheric noise meant that no 
simulcast system could achieve the same broadcast 
quality on the AM channel as on the FM channel. 
While simulcast stereo broadcasting lasted just a few 
years and is now obsolete, the tuners can still be used 
for both AM and FM listening, and are a fascinating 
reminder of an early stereo broadcasting practice. The 
Scott Model 330-D AM-FM simulcast stereo tuner 
(Figure 7) is a prime example. 

Scott anticipated the 1961 FCC 
FM multiplex (stereo) standard 
adoption by readying designs for 
the Type 335 Multiplex Adaptor. 
In order to be the first to market 
a multiplex adapter, his engin-
eers designed four versions, one 
for each of four standards under 
consideration by the FCC. 
Because the four Scott designs 
were worked out with many 

Collecting Scott Equipment 

interchangeable parts, 
the Scott company was 
able to begin produc-
tion ahead of the FCC 
decision. This gave 
Scott another jump on 
the competition, con-
verting Scott monaural 
FM tuners to stereo use 
and extending the 
useful life of monaural 
tuners for Scott 
owners. Scott was also 
the first to market full 
multiplex (stereo) FM 
tuners. 

More than 100 discrete models of tube-based, 
consumer, high-fidelity electronic components were 
produced and sold by H.H. Scott from 1947 to 1967. 
(108 have been documented, not counting speaker 
systems and a turntable.) Each piece of equipment is a 
marvel of technical quality and aesthetic design. As 
such, they are worth restoring and putting into regular 
use in any modem home audio system. 

Physically, H.H. Scott tube equipment is beautiful to 
behold. The classic aluminum front panels of brushed-
gold finish have a well-proportioned, refined look, with 
boldly symmetrical layout of controls. The asymmet-
rical panel layouts for the single-dial tuners are just as 
bold and pleasing. Chassis too were fabricated in 
aluminum, as opposed to the steel used by many Scott 
competitors. Extensive use of aluminum makes Scott 
equipment a bit lighter in weight than expected, and 
today Scott chassis are generally more presentable than 
those of some other manufacturers, due to their far 
greater resistance to corrosion. Over time, optional 

Figure 6. H.H. Scott Model 320 AM-FM tuner. An uncommon Scott use of 
slide- rule dial tuning and eye tube. 
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cabinets were offered in four 
styles: leather faced, faux-leather 
faced (on sheet metal), all metal, 
and walnut veneer. However, 
many sets were sold without 
component cabinets, for console 
or custom installation. Chassis 
were equipped with bottom 
plates. 

H.H. Scott tube-based, hi-fi 
components are highly collect-
ible. Scott made and sold a lot of 
equipment, so many models are 
readily obtainable today, 
surfacing in the attics and estates 
of older high-fidelity fans, at vintage radio events, and 
on the Internet, especially eBay. 

Quality hi-fi equipment was very expensive in the 
1950s and even into the 1960s, however. Not everyone 
was able to afford good equipment, and some Scott 
equipment had a short production run. So some models 
are quite scarce and difficult to find. Much vintage 
equipment suffers from abuse, physical wear, or 
improper storage, further reducing the current stock of 
well-preserved pieces and putting a premium on top-
condition examples. It is always a challenge to acquire 
mint-condition examples, vintage paperwork, original 
boxes in good condition, and especially new-in-box 
unassembled kits. But virtually every Scott product is 
documented in one form or another. So the complete, 
or nearly complete, range of potentially collectible 
models is known. 

So how much is this old equipment worth and how do 
we know what a reasonable amount to pay might be? 
My experience suggests the following criteria should 
be used to assess value: 

1. Amplifiers are worth more than tuners—about 
three times more on average. 

2. Integrated amplifiers are worth more than pre-
amplifiers. 

3. Power amplifiers are worth about as much as, or 
more than, integrated amplifiers. 

4. Stereo equipment is worth more than monaural 
equipment—about two-to-three times more. 

Figure 7. H.H. Scott Model 330-D AM-FM tuner. A simulcast stereo system, 
soon to be made obsolete by stereo multiplex. 

5. Completely original equipment is worth more than 
equipment that has been modified, repaired, or even 
restored. 

6. Properly working equipment is worth more than 
non-operating or poorly operating equipment. 

7. Equipment with good vintage vacuum tubes is 
worth more than equipment with modern replacement 
tubes. 

8. Equipment with good condition bottom plates and 
full dust cabinets is worth more than equipment 
without. 

9. Rare models are worth more than common models. 

10. Mint and near-mint equipment is worth consider-
ably more than equipment with cosmetic issues. This is 
especially true for equipment face plates. Face plates 
are easily scratched or even dented, and silk-screened 
lettering is easily worn away. Cosmetic condition is 
more important than any other single factor, and is 
becoming more important with time. 

Quality vintage hi-fi equipment like that made by H.H. 
Scott, besides being useful in a modern home stereo 
system, could be a good investment for the future. 
More and more music listeners think of themselves as 
audiophiles, and more are turning to vintage audio 
components. New-old-stock audio vacuum tubes are 
becoming quite rare and prices are on the increase. 
Who can say where this will all end? They are not 
making this vintage stuff anymore! Still, it is not too 
late to start a vintage hi-fi collection of your own. 
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Preservation vs. Restoration 

Because of the rarity of some H.H. Scott equipment in 
pristine, unrestored condition, collectors need to con-
sider the question of preservation versus restoration. In 
order to ensure the survival of some examples of each 
model in a state closely approximating the way the 
equipment originally left the factory, it may be a good 
idea not to attempt to electronically restore the very 
finest examples. Once a set is modified by the sub-

stitution of original parts with their more modern 
versions, the set can never be returned to its completely 
original factory presentation. 

This may seem like an over-jealous, purist attitude, but 
if the collector desires a serviceable, playing set, there 
will always be examples available that have already 
had parts substituted or that are less than mint or near-
mint in their cosmetic condition. It may not be safe to 
play every set without some electronic restoration, but 
future generations will have no way of fully appre-
ciating the product the way it was meant to be if we do 

not preserve some examples in their fully original state. 
For sets designated for preservation as a priority, it 
may be best not to attempt to put them into operation. 
Their daily use not only risks catastrophic electronic 
failure, but cosmetic wear and tear as well. 

Resources 

There are very few comprehensive resources com-
monly available on the H.H. Scott company or on 
collecting vintage Scott equipment. I am aware of no 
biography of Hermon Scott. There are no collector 
books devoted to featuring H.H. Scott equipment. The 
Emerson Radio Corporation has a website with limited 
Scott Division information at www.hh-scott.com. 

There is a privately maintained, unofficial Scott 
website at www.hhscott.com. Information for the site 
was apparently assembled primarily from Scott 
company sales literature, vintage advertising, equip-
ment manuals, and collectors. One of the site's best 
features is a descriptive list of Scott models that 
includes dates of manufacture, features, tube line-ups, 
original prices, and even some photographs. 

Vintage advertising and seasonal company brochures 
are two very good sources of information. Owners 
manuals and service bulletins are useful as well. 
Several hi-fi magazines of the period, including High 
Fidelity, Audio, and HiFi/Stereo Review provide 

equipment reviews and articles on Scott equipment. 
And of course, the SAMS Modular Hi-Fi (Ml-IF) 
Photofact Series covers the entire period of Scott tube-
based audio products. 

Paul Farmer collects early Japanese and American 
transistor radios, colorful plastic radios of all kinds, 
mint National communications receivers, a few early 
battery sets, consumer hi-fi equipment from the 1950s 
and 60s, and a wide range of rare and obscure radios. 
His definitive article on the development and collecting 
of the worlds' first transistor radio, the Regency TR-1, 
recently appeared as the lead article in AWA Review 
Vol. 17. Paul is also MAARCs' Membership Officer 

and former Vice President. His contact information can 
be found on page 2 of this issue. is 

A Personal Story: 

In high school in 1961, I joined the Electronics 
Club. The physics teacher, Mr. Smith, was the 
faculty sponsor for the club. To earn money for 
the club, we organized several Friday night 
school dances each year. Club members would 
bring in 45 rpm records and Mr. Smith loaned us 
a turntable, speakers, and a Scott model 299-C 
integrated stereo amplifier. That was my first up-
close introduction to Scott equipment. The amp 
was new and Mr. Smith cautioned my best friend 
and me about handling it and the other equip-
ment with care. I have appreciated the beauty 
and sound of Scott equipment ever since. Mr. 
Smith encouraged me to study to become an 
amateur radio operator, which I did, earning the 
call K3YFQ. 

When it came time for me to assemble my first 
hi-fi system, I had to satisfy myself with a small, 
monaural Knight Kit amplifier from the Allied 
Radio catalog for $ 14.95. The accessory tube 
cage was too expensive to own at $4.95. It was a 
great kit assembly experience (I had already 
built a Knight Kit code practice oscillator and 
VOM); it looked great with black enameled 
chassis; and the amp sounded great, even if it 
wasn't a Scott. It would be many more years 
before I owned my first Scott, a model 299-C, in 
the late 1990s. 
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FRIDAY JUNE 9 AND SATURDAY JUNE 10, 2006 

RadioActivity is the premier East Coast radio 
meet. This year's event is at the same hotel as 

last year, the Sheraton College Park in Beltsville, 
Maryland, located at Exit 29B (Rt. 212) off I-95 
between Washington and Baltimore. The hotel is on 
the southwest corner of the interchange. We are trying 
a different schedule this year—a two-day meet rather 
than a three-day meet. 

Hotel reservations are separate from meet registra-
tions. To reserve a room, use the hotel reservation card 
on the last page of this pull-out, or call the hotel toll-
free at (800) 325-3535 (local number: 301-937-4422). 
Be sure to specify the Mid-Atlantic Antique Radio 
Club. Hotel reservations must be received by May 8 
for the discount rate. Book early—last year the 
discount rooms filled up even before the cut-off date! 

Hotels are expensive in the Washington/Baltimore 
area, and so to encourage attendance at RadioActivity 
2006, MAARC is subsidizing the hotel cost for those 
who book earliest. The hotel's special conference rate 
is $99 per night, but if you register for the meet, book 
the hotel early, and are within the first 70 room-
nights booked, MAARC will provide a $ 10 per night 
rebate for Thursday and/or Friday night. (The rebate 
will be handled directly by MAARC, not by the hotel.) 
Those who qualify for the rebate will actually pay 
only $89 per night. That is less by $5 than the cost of 
rooms last year! But this applies ONLY to those who 
book early, and only for the first 70 room-nights 
booked. Late reservations will cost you more. 

There is also a discount for those who pre-register for 
the meet. Pre-registrations must be mailed to 
MAARC on or before May 31 for the discounted 
rate. The registration fee includes your family, but 
banquet tickets must be purchased individually. 

Emerson is the theme for this year's meet, with 
special Emerson contest categories. So, dig out your 
best Emerson and shine it up. Seminars will be 
presented by leading experts, and will include Ed 
Lyon's ever popular Radio Repair Clinic, a seminar by 
Kirk Cline on tube testers, and a seminar on classic hi-
and audio gear by Steve McAllister. 

The registration desk will be open between 7:30 and 9 
p.m. Thursday night for those arriving early, but there 
will be no flea market selling until Friday morning. 
It re-opens at 6 a.m. Friday, June 9, when the Radio 
Trader's Mart (flea market) also opens. Purchase as 
many flea market parking spaces as you like. Spaces 
are taken on a first-come, first-served basis. If you and 
a friend wish to have adjacent spaces, coordinate your 
arrival times. If you vacate your space, someone else 
may take it before you return. Sellers must display the 
flea market registration card in the vehicle window. 

The categories for our splendid Old Equipment 
Contest (OEC) are listed on page 2 of this insert. The 
main auction will be Saturday morning, during which 
there is a minimum bid of $ 15 per item. At the walk-
around auction (which follows the main auction) the 
auctioneer walks through the parking lot auctioning 
items from tailgates. (The walk-around auction will be 
held unless the weather is so bad that we cannot 
handle it.) For the walk-around auction, no commis-
sion will be charged and no paperwork will be kept. 
The buyer pays the seller immediately upon having the 
winning bid. This is the place to get rid of those $ 1 or 
$2 boxes of junk that you do not want to drag home 
and which will NOT be permitted in the main auction. 

Hamburgers, hot dogs, drinks, etc., will be available 
for purchase outside the hotel in the flea market area 
for lunch on Friday, weather permitting, as well as 
breakfast items Friday and Saturday mornings. 

The Friday night buffet banquet will feature some fine 
door prizes, special Emerson displays, and a talk by 
Brian Belanger on the history of Emerson. And here's 
a special treat: We have been in contact with a 
daughter of Benjamin Abrams, the founder of 
Emerson, and we hope that at least one descendent of 
Abrams will be our special guest, and will share 
stories with us about Ben Abrams and Emerson. 

Banquet tickets for the buffet meal are $25 each. The 
buffet will include chicken, beef, and vegetarian 
dishes. A cash bar/social hour will precede the 
banquet. We anticipate that only a few banquet tickets 
will be for sale at the door, so pre-register so you 
won't miss this fun event. 



UadicUtivitY 2IDIDC Schedule 

Location 

Date 

June 8 

(Thursday) 

June 9 

(Friday) 

7.30 to 9 p.m. 

10 June 

(Saturday) 

6 a m 

\10:30 a.m. to 12:30 p.m. 

1 00 p.m. 

1:00 to 2:30 p.m. 

Registration desk open for early arrivers 

Conference registration desk opens, flea market begins. 
(See page 3 of insert for registration desk hours) 

Old Equipment Contest entry log-in 

2:15 p.m. 

3 to 5 p m 

Seminar: Collecting Vintage Hi-Fi Equipment 

by Steve McAllister 
--

Old Equipment Contest judging (contest room closed) 

3:30 p.m. 

6 p.m. 

7 p.m. 

Seminar: Tube Testers and Kellogg Tubes, by Kirk Cline 

Contest Viewing 

For 1 hour follow-
ing the banquet 

6 a.m. 

7 to 9 a.m. 

7 to 10 a.m. 

10:30 a.m. 

15 minutes after 
auction ends 

1. Pre- 1936 Emerson radios. 

2. 1936 and later Emerson radios. 

3. Catalin, Plaskon, Beetle, & other high-end 

Emerson plastic radios. 

4. Emerson transistor radios. 

5. Other Emerson items (advertising, clocks, etc.) 

6. Black radios. 
7. Radio/phonograph combinations (consoles or 

table models). 

Ed Lyon's Radio Repair Clinic (Signal Chasing with 
Oscilloscope and Meter) 

Social Hour, cash bar 

Banquet: Speaker - Brian Belanger (History of Emerson) 

Old Equipment Contest Viewing 

Flea market re-opens 

Remove contest entries 

Auction consignment check-in 

Auction 

Walk-around auction in parking lot 

Old Equipment Contest Categories 

8. Novelty radios. 

9. Cathedral radios 

10. Battery radios, excluding transistor sets. 

11. Speakers. 

12. Tube audio gear. 

13. Best/most interesting find with complete 
story. (In this category, the radio is less importan 
than the fascinating story about how you 

acquired it or restored it.) 

14. Clock radios. 

Rear of hotel 

Rear of hotel 

Severn-Lochraven Room 

Potomac Room 

Potomac Room 

Potomac Room 

Severn-Lochraven Room 

Potomac Room 

Rear of hotel 

Ballroom 

Severn-Lochraven Room 

Rear of hotel 

Sevem-Lochraven Room 

Registration area 

Ballroom 

Parking lot 



Special Awards 

1. Best of Show. The entry that, in the opinion of the 
judges, best represents the contest criteria. 

2. People's Choice. The OEC entry voted most 
popular by those who view the contest. 

3. Significant Historical Merit. The entry(ies) that, in 
the opinion of the judges, has the most historical 
significance (for example, first of a kind, extreme 
rarity, influence on the industry, milestone event, etc.) 

4. Preservation Award. Given to the entry(ies) that 
best emphasizes keeping the item original—no 
modern replacement parts, refinishing, etc. 

Special awards 3 and 4 will not be given if the judges 
feel that no entry meets the criteria. 

Contest Guidelines 

The OEC judges use the following scoring weights. 

A. [0-10 pts] General Appearance. Is item restored, 
cleaned, and generally presentable, or just "as-found"? 

B. [0-10 pts] Item Rarity. Not as important as 
authenticity, but it counts for the item to be relatively 
hard to find. 

C. [0-20 pts] Authenticity. How much of the item is 
demonstrably authentic and not modified? Docu-
mentation may be crucial. 

D. [0-40 pts] Documentation. Critical to winning blue 
ribbon; impossible without it. Ads, journal articles, 
books, schematics, news clips, description of historical 
significance of the item all help. 

E. [0-10 pts] Entrant Effort. How much was done by 
entrant, based on item appearance and documentation? 

F. [0-10 pts] Qualitative Bonus. The bonus is based 
on judges' judgment and experience. 

Entries (except consoles) must be able to fit on a table 
and take up no more than 3' x 5' of table space. If your 
entry requires a display stand, you need to provide it 
yourself. No mountings may be fastened to the walls. 

Should the contest room fill to overcrowding, the 
contest officials reserve the right to limit the items 
submitted. 

MAARC's Auction and Flea Market Policies 

For the main auction at RadioActivity 2006, there is a 
minimum bid of $ 15 per item. Please batch inexpen-
sive items into box lots so that each lot will bring more 
than $ 15. Sell boxes of junk or low value items during 
the walk-around auction Saturday afternoon, where 
there is no commission. Items that (in the judgment of 
the auction officials) are not likely to sell for more 
than $ 15 during the main auction will not be accepted. 
Auctions at monthly MAARC meetings do not have a 
minimum bid, so that is a better place to sell inexpen-
sive items. NOTE: You may not participate in the 
auction unless you are registered for the meet! 

MAARC's auction commission is 10 percent of t 
selling price with a minimum of $ 1.50 and an upper 
limit of $25. So if you sell a $5,000 radio, you pay a 
commission of only $25. Sellers may specify a 
minimum selling price. But, lest we inhibit bidding, 
we do not announce the minimum, mentioning it only 
in cases where the last bid has nearly reached the 
minimum, in which case we give the highest bidder an 
opportunity to up the bid (or let the seller drop the 
minimum selling price). 

MAARC reserves the right to terminate consig 
early if the number of items becomes too large to 
handle in the time available. Consignment cut-off 
times will be half an hour before the start of the 
auctions. MAARC also reserves the right to limit the 
number of items consigned by one individual if the 
total number of items consigned is too large to handl 

If you are the seller, do NOT leave the auction before 
all of your items are sold! If you consign an item that 
does not sell, and you leave before the end of the 
auction, the item will be placed in the dumpster! 

Because of the shortened schedule this year, MAARC 
is not offering a bus trip to the Radio & Television 
Museum in Bowie, MD. However, the museum will be 
open for visitors Friday from 10 to 5 and Saturday and 
Sunday from 1 to 5, if you would like to visit on your 
own. Brochures with a map will be available at the 
registration desk. • 

Registration Desk Hours:  

Thursday ( 8th): 7:30 p.m. to 9 p.m. 

Friday (9th) : 6 a.m. to 2 p.m., 5:30 to 6 p.m. 

Saturday 10th: 7 to 10:30 a.m. 



On or prior to May 31, 2006, mail the upper part of this form, with your check payable to MAARC, to: 

Steve Hansman, 855 Arundel Drive, Arnold, MD 21012 

phone (410) 974-0561, email shans01A@comcast.net 

(You will NOT receive a registration confirmation in the mail.) After May 31, complete this form, using 
the "at the meet" prices, and bring it to the registration desk at the conference. 

(Spouses/children do not need to register.) Use a separate form for each registrant. 

Item Fee Amount Enclosed 

MAARC member registration mailed on or before May 31 $15 

MAARC member registration at the meet $20 

Banquet tickets: number of tickets [ ] (May or may not be $25 each 
available at the meet.) 

Non-member registration mailed on or before May 31 
$20 * 

Non-member registration at the meet $30 * 

Flea market spaces (no assigned spaces) 
Number of spaces wanted [ ] 

$15 first space, 
$10 each additional 

Total enclosed. Make check payable to MAARC. 

* Non-member registration fee includes 3-month MAARC membership 

Name 

Address 

Email Address 

City   State   Zip  

Hotel where you will stay for RadioActivity 2006 

t Send the upper part of this sheet to Steve Hansman, address above. 

 Detach Here  

Phone (  

Return this lower part of the form (hotel registration form) to: (Hotel reservation cutoff date: May 8) 

Sheraton College Park—Group Reservations 
4095 Powder Mill Road, Beltsville, MD 20705 
(800) 325-3535 or (301) 937-4422 

Early booking rates: Single: $99 Double: $99 Plus 10% tax 
Group: Mid-Atlantic Antique Radio Club 

Name   Phone ( )  

Address   

City   State  Zip  

Arrival Date   Total # Rooms   # Nights   # People   

2-double bed rooms   1-king bed rooms   Smoking   Non-smoking   

Credit Card #   Expiration Date   

Cardholder Name 
nve»e1;0 anlorsnAns• eme nierlet'r elennesnit 



A.H. Grebe & Company, Inc. - Pad 3 
BY DON PATTERSON 

[For Parts 1 and 2 of this multi-part article, see Radio Age for April 2005 09. 7) and June 
2005 (p. 6). A few of the illustrations in the original article did not reproduce well and so 
were omitted here.] 

Grebe's Success Continues 

Mrs. Grebe remembers that after the new plant opened, 
Alfred was tireless. Often he would take her down to 
the plant at night to listen through the earphones while 
he tinkered. "Did you get that?" She said, "Yes, who is 
it?" He replied, "It's China." 

Alfred was very modest and didn't like to have his 
picture taken, and he didn't allow anyone to take 
pictures of his family. However, he did allow someone 
to take a few pictures of him and his staff. At lunch he 
and some of his employees would relax and enjoy a 
game of tennis on the court which he built in front of 
the factory. Grebe always wore a coat and tie. He even 

-f 

I &A. PhOtO 

EVEN "THE SHEIK" IS A RADIO FAN 

Rudolph Valentino, a favorite with thousands of movie fans 
he never sees, is himself one of the great invisible audience 
which listens nightly to radio programs. He started by making 
a crystal set and has worked his way up to the most compli-
cated hookups. Here he is shown with Alfred Grebe, the radio 
engineer, testing a new 5-tube set designed by the inventor for 
Valentino.  

Grebe gave radios to celebrities like actor Rudolph 
Valentino. The resulting publicity presumably helped 
the company's sales. 

wore one when fishing from his boat, but his fishing 
friends did too. 

Grebe always took advantage of promoting his product 
by generous gifts to prominent people. One such gift 
was to Rudolph Valentino. Others were given to the 
Presidents of the United States. 

1923 Grebe Models 

Now that the new production facilities were opened 
and operating, Grebe introduced the CR-12 in June 
1923, more than a year since the last models. It was a 
departure from previous Grebe products for it was the 
first time walnut was used in the cabinetry. Essentially 
it was a broadcast receiver tuning the ether from 200 to 
600 meters. The advertising boasted that it required no 
outdoor antenna or loop, only a silk-covered wire 
twenty feet long, concealed behind a picture molding 
or run along the baseboard of a room. 

Radio frequency amplification, coupled to a regen-
erative detector, eliminated all of the unpleasant noises, 
according to the literature. It was also more selective, 
and priced at $ 175. 

Following the CR-12 came the CR-13, which was 
developed from the former to cover the short wave-

The Grebe CR-12, introduced in 1923. 
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The CR-13, a popular receiver for hams of the 1920s. 

lengths of 80 to 300 meters. This set most naturally 
was a great favorite among operators of amateur radio 
stations. 

October 1923 saw the introduction of still another 
broadcast receiver. The CR-14 covered a wavelength 
range of 200 to 600 meters, and was designed for use 
with thy-cell tubes and an outdoor antenna. It did not 
contain an RF stage like its predecessor the CR-12. It 
contained a regenerative detector and two-stage audio 
frequency amplifier employing C-299 and UV- 199 
tubes. It, too, was housed in a walnut cabinet, and was 
priced at $ 110. 

1924 Grebe Models 

As the days went by, new technology continuously 
appeared, making state-of-the-art radios obsolete 
overnight. In order to boost sales of regenerative 
receivers, extend their life, and eliminate radiation 
emanating from these sets, Grebe introduced the 
RORQ clarifier, in April 1924. This unit had a tuned 
grid and untuned plate, and could be used with almost 
any set. Its cabinet was quarter-sawed oak, so it would 
match earlier sets in the CR series. However, another 

The Grebe CR-14. When it was introduced In 1923 it 
sold for $ 110. 

The Grebe Model RORQ "Clarifier." Among other 
things, when coupled with a regenerative set, it 
provided isolation to help prevent radiation. 

model was introduced shortly which had a walnut 
cabinet to match the CR-12 and CR-14 style cabinets. 

From April 1924 to September 1924 Grebe ads stressed 
the tangent veneer dial and other technical innovations. 
However the CR-15 escaped notice and is somewhat a 

of the RORQ A different version 
larger cabinet. 

"Clarifier," with a 

The Grebe CR-16, irtroduced in August 1924, 
included a built-in loudspeaker. 
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mystery today. In August 1924 the CR-16 appeared. It 
was built into a special cabinet of solid walnut and 
housed the necessary dry-cell batteries and a Grebe 
loudspeaker. It was advertised as the first complete 
tuned radio frequency receiver unit offered to the 
public. 

Grebe Establishes Broadcast Station WAHG 

According to Mrs. Grebe, Al wasn't too crazy about 
broadcasting itself, but he was urged by others to enter 
the field. In September 1924 station WAHG began 
broadcasting. The studio was located in Steinway Hall 
on 57ffi Street in New York City. Grebe asked Stephanie 
to furnish it no matter what it cost. Today she recalls 
that the furnishings were all silk, and the rugs were 
richly appointed Orientals. When the station ceased 
broadcasting, the set in the studio was kept in her 
living room for years. 

The transmitter and its control room were located on 
Rockaway Boulevard, out by the water. Transmission 
was on 316 meters. Its initial bow to the great radio 
audience occurred the night of the opening of the first 
Radio World's Fair. MacMillan, the Arctic explorer, 
gave his first talk on his return from the frozen North 
on WAHG. 

Mid- 1920s view of station WAHG's studio in Steinway Hall in New York City. 

WAHG might be designated unusual for many reasons, 
as instanced by the following: The first "Cross Word 
Puzzle in the Air Contest" originated here, and was an 
unbounded success. The Radio Santa Claus, with a gift 
pack of thousands of presents for lucky letter writers, 
was another original WAHG success. The Radio Saint 
Valentine originated at WAHG. A long list of prizes for 
the best Valentine verses brought over 50,000 con-
testants. The Hon. Charles G Dawes, Vice President of 
the United States of America, addressed the radio 
audience through WAHG's microphone. 

The Hon. Curtis D. Wilbur, Secretary of the Navy, also 
spoke from this station. The carrying power of the 
station was indicated on this occasion by reports of 
perfect reception from Seattle, Washington, an 
overland distance of 3,000 miles. During the 1924 
presidential campaign WAHG was the official radio 
station of the Speakers Bureau of the Republican 
National Committee, with a remote control at the 
Republican National Headquarters, New York. 

The first Radio Question Box, where definite 
information for fans might be had via the air route, was 
established by WAHG. 
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The control room at station VVAHG. 

I 

VVAHG's transmitter. 

Grebe's Other Broadcasting Ventures 

WBOQ was another station built by Grebe. 

In December 1925 the first marine broadcasting 
station, WRMU, was illustrated in 
Radio Guide. It was to be used to 
broadcast yacht races and other 
marine events from equipment 
installed on the MU1, Douglas 
Rigney's yacht. WRMU's trans-
mitter had two oscillator tubes, two 
modulator tubes, and a power of 
100 watts. For relay work to 
WAHG, a wavelength of 68 meters 
was used, but for broadcasting 
direct to listeners, a wavelength of 
236 meters was used. 

Rear view of the VVAHG transmitter. 

These motor-generator sets provided DC current for 
the VVAHG transmitter. 

Outstanding aquatic events such as Douglas Rigney's yacht, the MU 1. Marine station VVRMU was installed 
on this ship, and from it, boat races were reported live. the Yale-Harvard Boat Race and the 
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American Power Boat 
Association Gold Cup Regatta 
were covered by WRMU. 

What was claimed to be the first 
mobile transmitter, WGMU, with 
a power of 100 watts, was instal-
led in a car late in 1925. It was 
used to broadcast horse races and 
it was also used for other remote 
pickups. WGMU broadcast 
interscholastic track meets and 
Pulitzer Trophy aircraft races at 
Mitchell Flying Field, Long 
Island. 

According to Radio Digest, on 
Jan. 1, 1927, WAHG and WBOQ 
were sold to Atlantic 
Broadcasting. WAHG's call 
letters were changed to WABC, 
and its power increased to 5,000 
watts. • 

[Story to be continued] 

Illustrations on this page: 

Top right: Douglas Rigney at the 
control panel of the transmitter on 
board the yacht MU 1. 

Bottom right: \NRMU transmitter 
panel. 

Doug Rigney at controls 

Bottom left: Mobile station WGMU installed in an 
automobile made possible remote broadcasts from 
sporting events. 
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Stolen Radios Recovered by Alert Police Officer Replacing a Tune-A-Lite 
(or Tonebeam or Flash-O-Graph) 

Before there were Magic Eye tubes for 
tuning indicators, other devices were 
used to indicate when a radio was 
accurately tuned to the station. The 
Duovac Radio Tube Corp. produced a 
device called the "Tune-A-Lite," a neon 

tube that was connected to the AVC line and lighted 
progressively along its length as the station was tuned 
to the center of the carrier. The Tune-A-Lite was 
usually installed vertically below or above the dial, 
such that between stations, little or none of the vertical 
column would be lighted. When a strong local station 
was tuned in, the glow would spread all the way up the 
tube as the tuning approached the maximum signal. 

The Tune-A-Lite was used between 1932-34, but when 
RCA's Magic Eye (invented by DuMont) was intro-
duced circa 1935, it quickly took the Tune-A Lite's 
place. 

Atwater Kent called it the "Tonebeam." Fada called it 
the "Flash-O-Graph." Other companies, e.g., Sparton 
and Kolster, also used the Tune-A-Lite in some of their 
high-end radios. The problem was that the devices 
tended to burn out quickly, and replacements were hard 
to come by. Very few Tune-A-Lite-equipped radios still 
have functioning Tune-A-Lites today, and when NOS 
ones appear on eBay, they tend to go for very high 
prices. 

Milt Margolis called our attention to a wonderful 
article in the November 2003 issue of Popular 
Communications (p. 24). Author Ed Engelken 
describes how to replace a Tune-A-Lite with modem 
components. His clever replacement involves a vertical 
array of discrete neon bulbs and a circuit to drive them 
progressively as the AVC voltage increases. Engelken 
does not suggest this, but it appears to me that if you 
covered the string of bulbs with a frosted piece of 
plastic sheet, the result would resemble the original 
device's appearance even more. 

If you cannot locate the article at your library, let me 
know and I can provide a copy. 

- Brian Belanger 

Published in the May 2005 issue of Radio Age under 
the heading of "Caveat Emptor - Hot Radios" was a 
notice of a burglary of antique radios from a member's 
house. This is to let you know of the recovery of the 
stolen radios by the Fairfax County [VA] Police 
Department. 

The theft took place almost a year ago, and at that time 
the member copied photographs, in color, of most of 
the missing radios, obtained from various collector 
catalogs, and gave these photos to the investigating 
detective. One picture, shown below, was of the little 
Japanese owl radio. It has a light yellow plastic body 
with gold colored metal wings, legs and claw feet. 

Recently the detective called the member and told him 
he had good news. He said he had obtained a warrant 
and performed a search of a house just full of antiques. 
As he was looking at some shelves holding antique 
radios, he recalled the picture of the golden owl. He 
knew that if he saw that radio in the display, he would 
have a solid connection. He saw the owl and he made 
the connection. 

Needless to say, the member is extremely happy to 
recover his prized possessions. He plans now to add 
these returned radios to his collection inventory by 
model and serial number, photograph them, file digit-
ally on a DVD, have them appraised for current values, 
and itemize them on his insurance policy. 

The detective was 
extremely sympa-
thetic, informa-
tive (with follow-
up visits/phone 
calls), and consid-
erate throughout 
the disturbing 
aftermath of the 
robbery. Kudos, 
hats off, and 
many thanks to 
the Fairfax 
County Police 
Department! 
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Ads are free of charge to club members. Please, ore ad per member per month, 
limited to 100 words. All ads are subject to editing. Ads will not be repeated 
unless resubmitted. Send ads to editors, whose addresses are on page 2. The 
usual deadline for receipt of ads is the 1st of the month preceding publication. 
No phone-in ads, please, but email is welcomed. 

For Sale: High-end early radios, 
including deForest, Marconi, Zenith, 
Fada, Sparton, and Addison. Available 
for viewing in DC area. Mike 
Freedman, email: mfr@gwu.edu. 

For Sale: 1941 and 1942 Philco 
escutcheons, knobs, and pushbutton 
reproductions now available. Other 
various knobs and pushbuttons also 
available. Contact us for specific 
model numbers on escutcheons. Old 
Time Replications, 5744 Tobias 
Avenue, Van Nuys, CA 91411, (818) 
786-2500, 
http://www.antiqueradioknobs.com, 
email: oldtimerep@aol.com. 

For Sale - Book: Dr Mahlon Loomis 
experimented with and demonstrated 
wireless in 1864 in northern Virginia 
by sending radio signals 18 miles 
using 400-foot vertical wire antennas, 
and keying the antenna to ground 
using the natural electric field of the 
earth. Loomis received a U.S. patent in 
1872 and a corporation charter by the 
U.S. Congress in 1873. The book, 
Mahlon Loomis, Inventor of Radio, by 
Thomas Appleby (copyright 1967, 188 
pages) describes his work and the file 
at the Library of Congress. Available 
for $25 plus $5 S&H in the U.S. or $ 10 
S&H foreign. Svanholm Research 
Laboratories (Loomis Scientific 
Research Foundation), P.O. Box 81, 
Washington, DC 20044. Read http:// 
n3rf.home.netcom.com. Contact me 
at N3RF@earthlink.net or call 202-
352-5252. 

Wanted: H.H. Scott literature—original 
manuals, brochures, catalogs, 
advertising, articles, ephemera. Mint 
H.H. Scott tube equipment. Excellent 
or better EICO tube audio. Red 

Regency TR-1, $400; pearlescent 
Regency TR-1, $2500+; clear case 
Regency TR-1, your price; Cyarts 
Deluxe Model B, $ 1500+; Sony TR-
55, $ 10,000. All prices are for near-
mint condition examples. Any 
condition wanted. Other early Sony, 
Regency, Hoffman transistor sets 
wanted. All early, quality U.S. and 
Japanese transistor radios wanted. 
Have quality Catalins to trade for 
quality transistors, tube audio, Globe 
Electric battery sets, early plaskon, 
mint National communications 
receivers, NIB unbuilt kits. Best prices 
anywhere paid for your exceptional 
quality sets. Paul Farmer, Time Out of 
Mind Radio, Time Out of Mind Radio 
Books, and Time Out of Mind Radio 
Appraisers, PO Box 352, Washington, 
VA 22747-0352. (540) 987-8759. 
oldradiotime@hotmail.com 

Wanted: 1920s Magnavox vacuum 
tubes, tube boxes, related advertising, 
etc. Randy Liebermann, 1309 
Gatesmeadow Way, Reston, VA 
20194-1426, (703) 481-6033, email: 
apergy@aol.com. 

Wanted: Photocopy of manual for 
Precision Model 612 tube tester. 
Please help! Bill Miedema, (847) 526-
6131, email: mrsloman@webtv.net. 

Service Data Available 

The Radio & Television Museum 
Library contains a huge collection of 
service data. Photocopy packages are 
available for most radio and TV sets 
prior to the 1960s, and some later 
ones. Photocopies of manuals for 
many models of test equipment and 
other gear (Heathkit, EICO, RCA, etc.) 
can also be had, as well as copies of 

articles from magazines such as QST, 
Radio News, Popular Electronics, and 
many others. It is best to phone or 
email inquiries to museum librarian 
Brian Belanger (see page 2), who will 
check the availability of the data for 
your set(s) before you order. 

Radio service data: $3 for the first 
model and $2 for each subsequent 
model in same order. TV service data: 
depends on number of pages. 
Maryland residents add 5% sales 
tax to total. Make checks payable to 
"Radio History Society." Order 
from: 

Librarian 
Radio-Television Museum 
2608 Mitchellville Road 
Bowie, MD 20716 

And now, you can pay via Paypal! 
Instructions provided via email. 

MAARC's May Auction to be 
Larger than Usual 

MAARC's May meeting will feature 
an unusually large monthly auction. 
The Radio & Television Museum will 
be bringing a truckload of surplus 
property to the auction, including 
radios, test equipment, ham gear, and 
more. Don't miss it. Bring a truck so 
you can bring home large items. 

Because of the large auction, there 
will be no presentation at the May 
meeting. 

MAARC meetings will start a 
half-hour earlier beginning in 
July. See page 16 for times. 
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Sun, May 7 

May 12-13 

Sun., May 21 

Sun., May 28 

Sun., June 4 

June 9-10 

Sun., June 18 

Sun., July 16 

Sun., Jul. 23 

Sun., Aug. 6 

Hagerstown Hamfest, Washington Cty. Ag. Center, Info at 
www.w3cwc.org 

Antique radio flea market at Renninger's, Kutztown, PA. 
Info at www.renningers.com/radio_meet/radiohome.html 

MAARC meeting at the Seventh Day Adventist Church, 
Burtonsville, MD, tailgating at noon, meeting at 2 p.m. 
Special large auction_see notice p. 15 

MD FM Assoc. Hamfest at the Howard Cty. Fairgrounds, 
Info at www.marylandfm.org 

Manassas Hamfest, Prince William Cty. Fairgrounds. Info 
at www.w4ovh.com 

RadioActivity 2006, at the Sheraton College Park Hotel, 
Beltsville, MD. (See blue insert for details.) 

Frederick Hamfest, Frederick Fairgrounds, Info at 
www.qsl.net/k3erm/hamfest.htm 

MAARC meeting at the Seventh Day Adventist Church, 
Burtonsville, MD, tailgating at 11:30, meeting at 1:30 p.m. 

BRATS Hamfest, Howard County Fairgrounds, Info at 
www.bratsatv.org 

Berryville Hamfest, Clarke County Ruritan Fairgrounds, 
Berryville, VA, Info at www.svarc.us/hamfest/index.html 

Mid-Atlantic Antique Radio Club 

c/o Paul R. Farmer 

P.O. Box 352 

Washington, VA 22747-0352 
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