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Philco's World War II Cartoons 
By John Okolowicz 

product advertising changed radically during the 
WW II era. Instead of crowing about product 

virtues, ads demonstrated what each manufacturer was 
doing to support the war effort, or advocated for the 
public to purchase war bonds. 

Advertising was necessary to keep the company's name 
in front of the public to foster brand loyalty and prepare 
for the buying surge that would resume when hostilities 
ceased. Most ads typically illustrated combat situations 
with guns blazing and soldiers hunkered down in 
foxholes accompanied by a banner headline extolling 
the virtues of some war-related product that the 
company produced, such as a tank, airplane, radar, or 
military radio. However, six months into the war Philco 

Meeting Place Change for April! 

MAARC normally meets at the Sully 
Station Community Center in Northern 

Virginia in April, but because of a 
scheduling conflict, the April 2010 

meeting will be in Davidsonville, 

Maryland, at the usual site. ( See p. 2) 

veered from the norm, and began a unique ad 
campaign that used political cartoons as the basis for 
their ads in an attempt to use levity rather than reality. 

To capture maximum reader attention, Philco's ads 
were, almost without exception, full page in size, and 
placed within the first ten pages of every magazine in 
which they appeared. The cartoon took up one half of 
the page and was accompanied by some variation of 
the following text: 

"This cartoon by [artist's name] is another in the 
series being drawn for Philco by Americas' leading 
editorial cartoonists to interpret the spirit of Philco s 
soldiers of production. It is being posted on bulletin 
boards of the Philco factories as a symbol to the men 
and women of Philco of the purpose and signfficance 
of their work in the united effort for Victory" 

Readers were invited to request a poster-sized 12" x 
(Continued on page 13) 
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ABOUT MAARC and RADIO AGE. Radio Age became the 
monthly newsletter of the Mid-Atlantic Antique Radio Club in 

June 1994. Prior to that date, the MAARC Newsletter and Radio Age 
were separate publications. 

Subscription to Radio Age begins with the next available issue after 
the membership application and dues are received. Dues are $20 per 
year in the US, $30 in Canada, and $50 elsewhere, all payable in 
US dollars. Two-year, three-year, and life memberships are 
available; contact the Membership Chair (see column at left). All 
checks are payable to MAARC and, for new members, must 
accompany the membership application, which is available from the 
Membership Chair or the MAARC website (www.maarc.org). If 
you change your mailing address, email, or phone number, please 
notify the Membership Chair immediately so corrections can be 
made to Radio Ages' mailing list. The Post Office will not forward 
your newsletters. 

Back issues of the MAARC Newsletter from Vol. I, No. 1 (August 
1984) and most issues of Radio Age from Vol. 1, No. 1 (October 
1975) are available for $3.50 each postpaid from the Membership 
Chair. 10 percent discount on orders of 12 or more back issues and 
15 percent on orders of 60 or more back issues. Make checks 
payable to MAARC. 

Submissions to Radio Age are welcomed. Typewritten copy is 
preferred to handwritten. Articles should be submitted in PC format, 
preferably via email or on a CD or flash drive, in MS Word, Word 
Perfect, Wordpad, or RTF format, without fancy formatting, 
because the editors will have to modify it anyway. Photographs, if 
hardcopy, should be high quality black and white or color. Softcopy 
graphics files should be in TIFF or JPEG formats; contact the 
editors for further guidance. Send your submission to either editor 
and include your name, address, phone, and email. 

MAARC MONTHLY MEETINGS. Most months MAARC 
meetings are held at the Davidsonville Family Recreation Center, 
3789 Queen Anne Bridge Rd., Davidsonville, MD (map below). 
From U.S. 50, take MD 424 south for 2.5 miles. Turn right on MD 
214 for 0.6 miles, and angle left on Queen Anne Bridge Road for 
1.1 miles. The entrance will be on your left. April and December 
meetings are usually held at the Sully Station Community Center in 
Northern Virginia. Check the calendar on p. 16 for details. 

Map — Davidsonville Family 
Recreation Center (not to scale) 

page 2 Radio Age • April 2010 Visit MAARC's web site at www.maarc.org 



. . . . In the Axis' Face! 

THE men and women of 
Philco have set their sights 

for the new and greater tasks 
of the coming year. The allied 
offensive of 1943 is already on 
its way in the laboratories and 
production lines of American 
industry. And the electronic equipment produced by 
Philco soldiers of industry will play a vital part in the 
offensive power of our planes, tanks and ships. 

The electronic miracles which have been developed 
in the Philco laboratories and produced in the Philco 
factories have helped to bring the dawn of the Age of 
Electronics to the battlefronts of the world. Yesterday, 
they were scientists' dreams. Today, they are realities. 

W. H. Cranford makes this contribution to the series 
beissgd raw" for Phi ko by America's leadinged itoria 
cartoonists depicting the signewance of America's 
industrial might in the fight for freedom. Posted on 
the bulletin boards cel the Phiko factories, it inter-
prets the spirit of Phike's soldiers of production. 

Copyright tpu—Phlico Corporation 

Tomorrow, their deadly pur-
pose will be turned to the pur-
suits of peace. 
With Victory, the Age of 

Electronics will dawn for all 
humanity. And Philco, the 
quality name in millions of 

American homes, will again bring you thrilling new 
wonders of comfort, convenience and entertainment. 

* * * 

Free Limited Offer. . . While available, a full size 
reproduction of the original drawing by W. H. Craw-
ford will be furnished gladly upon request. Simply 
address Philco Corporation, Philadelphia, Penna., and 
ask for Cartoon Number 44E. 

PHILCO CORPORATION 
"C....Secret Weapon" 
Tune in Friday cor-
ning., over your local 
Columbia &shoo.. 

• 

SUT WAR BONDS 
ANO STAMPS 

14 

America is conserving its resources for Victory. As you save on aU products of 
peacetime consumption, remember too to preserve the things you own. Trained 
service men everywhere are leaving civilian life to serve vital military needs. So be 
careful to maintain the condition and prolong the life of your Philco products. 

RADIOS, PHONOCRAPHS, REFRIGERATORS, AIR CONDITIONERS, RADIO TIMES • * INDUSTRIAL 
STORACE BATTERIES FOR MOTIVE POWER, MORAL SYSTEMS, CONTROL AND AUXILIARY POWER 

The army -Navy Mao 
awaielnd to Phdco plants in 
Pliàndaphit Chicago. Teen-
ton,N.J..nodikodualry.Ohio. 

TIME. February 15, 1943 
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You're Slipping, Doctor Goebbels! 

THE men and women of Philco have 
pooled their knowledge and their skill 

in the great partnership between American 
industry and our armed forces in the field. 
Their peace-time products have won lead-
ership for the Philco name throughout the 
nation. Now, they are doing their part to 
win leadership for our armament, on land, 
at sea and in the air. 

Their special field is the science of elec-
tronics. Laboratories are at work on % ital 
war projects. Production lines are turning 

out intricate communications equipment 
and powerful radios for tanks and air-
planes. Versatile manufacturing facilities 
are producing artillery fuzes, shells and 
storage batteries. 

The incentive and inspiration for their 
war achievements are Victory and the 
survival of America's freedom. When that 

Victory is won, those same achievements 
will be translated into revolutionary ben-
efits and a greater capacity to enjoy the 
freedom they have helped to preserve. 

This cartoon .Sferssell is • nother in the 
series being dram. for Phi/co by America's leading 
editorial cartoonists to interpret the spirit of Phiko's 
soldiers el prod. time It is being posted Orl !nineties 
boards of she Philco factories as a symbol to the I. en 
and 000,eo ol Philco of the porpose and ngse0-
caner of their unork he the mated effort for Victory. 

Free Limited Offer . . . While available 
a full size reproduction of the origins 

drawing by William Maxwell will be fur-
nished gladly upon request. Simply address 
Philco Corporation, Philadelphia, Penna., 
and ask for Cartoon Number 29C. 

PHILCO CORPORATION 
America is conserving its resources for Victory. As you save on sugar, rubber, gasoline 
and all products of peace-time consumption, remember too to preserve the use of the 
things you own. Through its national service organizations, Philco offers, at reason-
able and uniform charges, the means of prolonging the life of Phil, products. 

RADIOS, PHONOGRAPHS. REFRIGERATORS, AIR CONDITIONERS, RADIO TUBES • • INDUSTRIAL 
STORAGE BATTERIES FOR MOTIVE POWER, SIGNAL SYSTEMS, CONTROL AND AUXILIARY POWER 

ten,A, 

'1'•%11.'et 

The Aarny-reaey " E" Flag 
...sided so Philto plants 
an Philadelphia. ( bcap. 

Trenton. N. )..• nd 
Sandusky. Ohio. 
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We're Holding the Cards Now, Axis! 

THE Army-Navy "E" flags that fly above 
the Philco plants at Philadelphia. 

Trenton and Sandusky are citations of 
Excellence in the production of war equip-
ment from our fighting forces to the men 
and women of Philco. They are symbols 
of the vital partnership between our 
soldiers of the front and our soldiers of 
production. 

More than that, they are battle flags for 
America at home, symbols of the devotion 
and sacrifice beyond the line of duty which 
are the price of Victory. For that is the 
spirit in which industrial America. as the 

War Department citation reads, is "accom-
plishing today what yesterday seemed 
impossible." 

The Philco laboratories, machines and 
assembly lines are producing communica-
tions equipment, radios for tanks and 
airplanes, artillery fuzes and shells, electric 
storage batteries for the Army, Navy and 
War Production plants. They are doing 
their share to the end that America's might 
may strike the decisive blow for Victory. 
And that mankind may enjoy in freedom 
the more abundant life which will arise 
from the scientific miracles born of war. 

TIM cartoon by Carl Rose ü another in the series being 
drawn /PP Phi/c. by America's leading editorial 
cartoonists se interpret the spirit qf Ph/k.'. »leers 
el production 1.1 is being posted on Milano beards 
el the Phike fineries del • symbol to the men 
mod semi« el Phi/ce el the purpose and slime-
s-mere q/ their meek in the united effort lee Victory. 

Free Limited Offer . . . While available, 
a full size reproduction of the original 
drawing by Carl Rose will be furnished 
gladly upon request. Simply address Philco 
Corporation, Philadelphia, Penna., and 
ask for Cartoon Number 25C. 

PHILCO CORPORATION 
America is conserving its resources for Victory. As you save on sugar, rubber, gasoline 
and all products of peace-time consumption, remember too to preserve the use of the 
things you own. Through its national service organizations, Philco offers, at reason-
able and uniform charges, the means of prolonging the life of Philco products. 

RADIOS, PHONOGRAPHS, REFRIGERATORS, AIR CONDITIONERS, RADIO TIMES * * INDUSTRIAL 

STORAGE IATTERIES FOR MOTIVE POWER, SIGNAL SYSTEMS, CONTROL AND AUXIUARY POWER 

The Artny.N•sy "E" Flu 
ties • bose the Philco 
plants in Philadelphia. 

Trenton. N. J. • nd 
Naodiasks, Ohio. 
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Rube Goldberg's Latest War Machine! 

WAR WORKER (A) SAWS OFF END OF IRON PIPE (ESL wf-iiCi-t DROPS INTO 
BASKET (C)— WEIGHT OF PIPE «TIPS SEE-SAW (D), CAUSING LIGHTED CANDLE (E) 
To SLIDE Doom UNDER FOOT (F) OF WATCHMAN (G)— WATCHMAN RAISES 
FOOT SUDDENLY, KICKING STUFFED DUCK (14), WHICH LANDS ON STAIRS ( 1) — 
BIRD- DOG (J) WALKS POwN STAIRS AFTER DUCK, PULLING STRING (K), VVHICH 
SETS OFF BIG GUNS (L) AND BLOWS ADOLF, MUSS() AND HIRO SO FAR. THEY'LL 
NEVER "TROUBLE TI-IE CIVILIZED WORLD AGAIN! 

Car/rzght pm—Pluto, Caroni.» 

er HE fascinating story of radar and its 

dramatic role in enemy location and 

detection has recently become public 

knowledge. "Radar helped to save Eng-

land," say the British. "Radar has played 

a vital part in helping first to stem and 

then to turn the tide of Axis conquest," say our Army and Navy. 

Radar is the new science of high frequency radio waves. Fifteen 

years ago, since the early days of their electronic research, Philco 

engineers have pioneered in this field. And when Pearl Harbor 

Rabe Goldberg makes this tontribrtion to the 
series being drawn for Philco Iry America's lead-
ing editorial cartoonists depicting the significance 
of America's prod...tire might. While istailable, 
a Jell size reproditclosa of the original drafting 
still be sent, free, on 'easiest to Phil. Corpora-
tion. Philadelphia, Pa. Ash /or Cartoon Na 560. 

came, their scientific knowledge was turned 

to the design and production of the radar 

devices that stand guard on the planes 

and ships of the United Nations . . . 

"through fog. storms, clouds and darkness." 

The peacetime sequel to the fabulous 
radar developments which have been created in the Philco labo-

ratories will be revealed to you when Victory is won and the 

scientific achievements of Philco leadership will again "contribute 

to the security and comfort of a u-orld at peace." 

PHILCO CORPORATION 
The Baffle Flag el 
Philos S•Idi•rs 1.1 
Pr•decII•n is Ih•ir 
Army- Navy " E" 

with th• Whin. Star 

OUR WAR PRODUCTION PLEDGE 

MORE •   • SOONER 

RADIOS, PHONOGRAPHS, REFRIGERATORS, 

AIR CONDITIONERS, RADIO TUBES AND 

PARTS * * INDUSTRIAL STORAGE BATTERIES 

BUY WAR BONDS AND STAMPS 

LISTEN TO 

"OUR SOCIOS WRAPON" 

Near It.t. Peet   Ault lies and prep.-

sonde eve. y•ar Columbia station 0.01111, 

Friday evening. Conte» yeur latal Rims-

paper ter Nan Red MOEN. Neer We India 

3 
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The Beginning of the End 

Orwe Iv him Arthee Say!. Copyr4h, 9.1 31102 

SEE 

"More!Better!Soonerris the war-cry of Philco's soldiers 

of production. In this cartoon, Arthur Szyk interprets 

the spirit that spurs them on. Posted on the walls of 

the Philco factories, it is one of a series being drawn 

for Philco by America's leading editorial cartoonists 

as an inspiration to the men and women who are 

helping to produce the weapons of victory. 

* * * 

W E HAVE a job to do ... the biggest job that has 

ever faced the minds and muscles of American 

industry. This is the time for our workers to prove that 

we have earned our reputation as the world's masters 

of mass production! This is the time for the genius of 

our industrial scientists and engineers to preserve their 

gift to America, the world's highest standard of living! 

And preserve it they will, gloriously and decisively. 

Production, in the American way, is the key to victory! 

And with that victory another triumph will come. 

Peace, yes! Freedom, yes! But a vastly greater enjoyment 

of both for us all. The new and deadlier swords that 

men fashion with fierce inspiration today will be beaten 

into plowshares of untold happiness for tomorrow. 

Here at Philco, our engineers and scientists are de. 

voting their toil and their genius to the weapons of 

war .... communications equipment, airplane and tank 

PAGE 81 

radios, artillery fuzes and shells. Already in their labo-

ratories and assembly lines, the fruits of their efforts hold 

undreamed-of promise for the future. American industry 

will deliver the implements of victory to our brave and 

valiant forces ... and with them, new and abundant joys 

for the tranquil years of peace! 

Free Limited Offer . . . While available a full size reproduc-

tion of the original drawing by Arthur Szyi will be furnished 

gladly upon request. Simply address Kilt° Corporation, Phila-
delphia, Penna., and ask for Cartoon Number 61I. 

PHILCO 
CORPORATION 

Through its national service organizations, Philco 

offers to its millions of owners throughout the land, 
at uniform and reasonable charges, the means of 

conserving and prolonging the use and enjoyment 
of Philco Products. 

RADIOS, PHONOGRAPHS, REFRIGERATORS 

AIR CONDITIONERS, RADIO TUBES, PARTS 

INDUSTRIAL STORAGE RATTERIES FOR »WYE POWER, 
SIGNAL SYSTEMS., CONTROL AND AUXILIARY POWER 

Radio Age • April 2010 Attend RadioActivity 2010, June 10-12 page 7 



Keep 'Em Frying! 

) e 

#9°D 0 t•I 

_MAINA, FOR 

PHIL CO BY 

SID 

de"‘N the industrial battlefront today. Philco 

is carrying on the fight in the field 

of electronics. The brains and ingenuity of 

its research engineers, which have contrib-

uted so much to the entertainment, comfort 

and convenience of America, are now de-

voted to the task of making America strong . . . and victorious. 

The men and women of its electronic laboratories and assembly 

lines are now creating and producing highly specialized com-

munication devices and intricate radio equipment for tanks and 

airplanes. Its diversified manufacturing facilities are devoted to 

the production of industrial storage batteries, fuzes and shells. 

e d$ 

This isiterprrtatiou bt ti,/ Hi.0 ,. Interiga's 
u ill to win is our of a serirs bring draw., fur 
Phil", by . trurris .1 trading editorial tartuoui.ts. 
hes are &rise push,/ belurr Phil,,,', sols/irrs 

isulusiry 01 an osrpre,siou ul their spirit stud a 
routine/or o/ the glorious purpulr their stud. 

Victory worth 

'IS4111. 

'I be inspiration of Ph ilco's soldiers of 

production is more than victory, more than 

the preservation of our precious freedoms. 

For in their achievements for the uses of 

war, they see the symbol of a new and more 

abundant future . . . a future that makes 

while for a mankind that is free! 

* * * 

Free Limited Offer . . . While available, a full size reproduction of 

the original drawing by Sid Hix will be furnished gladly upon 

request. Simply address Philco Corporation. Philadelphia, Penna.. 

and ask for Cartoon Number 10K. 

PHILCO CORPORATION 
America is consersing its resources for ‘' ictory. As you sase on sugar, rubber, gasoline 

and all products of peace-time consumption, remember too to preserve the use ut the 

things you own. Through its national service organizations. Philco offers, at reason-

able and uniform charge... the means of prolonging the lift of Philto products. 

RADIOS, PHONOGRAPHS, REFRIGERATORS, AIR CONDITIONERS. RADIO TUBES • • INDUSTRIAL 

STORAGE BATTERIES FOR MOTIVE POWER, SIGNAL SYSTEMS. CONTROL AND Al'XILIARY POWER 
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LatlioActivitv 2C10 

Thursday Evening, June 10, Through Saturday, June 12 

RadioActivity, the premier East Coast radio meet, will 
be held once again at the Sheraton Washington North 

Elotel in Beltsville, Maryland—located at Exit 29B (Rt. 212) 
)ff I-95 between Washington and Baltimore. The hotel is on 
:he southwest corner of the interchange. 

Hotel reservations are separate from meet registrations. To 

te 

rve a room, use the hotel reservation card on the last 
of this pull-out, or call the hotel toll-free at (800) 325- 
5 (local number: 301-937-4422). For reservations you 
also go to the special website for this event, given on 

hotel reservation form on the last page of this insert. Be 
sure to specify the Mid-Atlantic Antique Radio Club. Hotel 
reservations must be received by May 18 for the discount 
rate. Book early—last year discounted rooms filled up even 
before the cut-off date! (And, late reservations cost more.) 

The hotel's special conference rate is $99 per night, single or 
double. Washington/Baltimore area hotels are expensive, 
and this is a very attractive rate for a hotel of this caliber. 
Meet registration is required to participate in the auctions, 
Old Equipment Contest, attend seminars, and sell in the flea 
market. Name badges should be worn at all times. There is a 
discount for those who pre-register for the meet, and 
MAARC members get an additional break. Pre-
registrations must be mailed to MAARC on or before 
June 1 for the discounted rate. (The registration fee 
includes your family, but banquet tickets and flea market 
spaces are extra.) 

This year's theme is kit radios and radios bearing a brand 
name other than the company that built the radio, for 
example, Belmont radios bearing Western Auto's Truetone 
brand or Montgomery Wards Airline brand. 

Seminars topics include Phonograph Repair by Donald 
Cochrane, Heathkit Test Equipment by Chuck Penson, A 
History of Tektronix by Dwight Moxness, and Ed Lyon's 
ever-popular Radio Repair Clinic. (No RadioActivity would 
be complete without that session!) 

The registration desk will be open between 7:30 and 9:00 
p.m. Thursday night for those arriving early, but there will 
be no flea market selling until Friday morning. On 
Thursday evening there will be a showing of films about 
early radio. It is conceivable that at the last minute MAARC 
might be asked to run an estate auction on Thursday night as 
has happened once or twice in the past. Should that occur, it 

will be announced on the MAARC website and in future 
issues of Radio Age. 

The registration desk re-opens at 6 a.m. Friday, June 11, 
when the Radio Trader's Mart (flea market) also opens. Each 
space is one standard parking space into which you must fit 
your vehicle plus the items you have for sale. Reserve as 
many spaces as you think you need. Spaces are not marked 
and are taken on a first-come, first-served basis. If you and a 
friend wish to have adjacent spaces, coordinate your arrival 
times. If you vacate your space, someone else may take it 
before you return. Sellers must display the flea market 
registration card where it is visible to buyers. 

We strongly encourage attendees to enter items in the Old 
Equipment Contest (OEC). The contest categories, guide-
lines, and criteria are listed on pages 2 and 3 of this insert. 

The main auction will be Saturday, during which there is a 
minimum opening bid of $ 15 per item. Non-members of 
MAARC will pay a higher auction commission (15 
percent) than members (who pay only 10 percent). This is 
yet another good reason to join if you are not already a 
MAARC member. Check page 3 for a complete explanation 
of auction policies. A no-reserve walk-around auction in the 
flea market parking area is scheduled for 8:30 a.m. Saturday 
morning. This is the place to get rid of those boxes of junk or 
other items that are unlikely to bring $ 15 or more in the main 
auction. The auctioneer walks through the parking lot 
auctioning items from tailgates. No commission will be 
charged during the walk-around auction and no paperwork 
will be kept. The buyer pays the seller immediately upon 
having the winning bid. (The walk-around auction will be 
held unless the weather makes that impossible.) Hamburgers, 
hot dogs, drinks, etc., will be available for purchase outside 
the hotel in the flea market area for lunch on Friday and 
Saturday, weather permitting, as well as breakfast items 
Friday and Saturday mornings. 

The Friday night buffet banquet will feature some fine door 
prizes and a special radio display emphasizing this year's 
themes. Heathkit expert Chuck Penson will present a talk 
about Heathkit's General Products Division. 

Banquet tickets are $30 each. The buffet includes chicken, 
beef, and vegetarian dishes. A cash bar/social hour precedes 
the banquet. We anticipate that only a few banquet tickets 
will be for sale at the door. Pre-register so you won't miss 
this event. 



ILadic/Activíty 21D-11D Schedule 

I Date Time Event Location 
I 

June 10 

(Thursday) 

7:30 to 9 p.m. 
Registration desk open for early arrivers. See page 3 for 
complete list of registration desk hours. Rear of hotel 

7:30 to 9 p.m. Radio video showings, or possible special auction Potomac Room 

June 11 

(Friday) 

6 a.m. Conference registration desk opens, flea market begins. Rear of hotel 

9 a.m. to Noon Old Equipment Contest entry log-in Severn-Lochraven Room 

Noon Seminar: Heathkit Test Equipment by Chuck Penson Potomac Room 

Noon to 2 p.m. Old Equipment Contest judging (contest room closed) Severn-Lochraven Room 

1 30 p.m. Seminar: Tektronix: 60 Years of Technology Development 
for Electronic Communications by Dwight Moxness 

Potomac Room 

3 to 5 p.m. Contest Viewing Severn-Lochraven Room 

3 p.m. Ed Lyon's Radio Repair Clinic Potomac Room 

6 p.m. Social Hour, cash bar Rear of hotel 

7 p.m. Banquet - Speaker: Chuck Penson - Heathkit Products Ballroom 

For 1 hour follow- 
ing the banquet 

Old Equipment Contest Viewing 
Severn-Lochraven Room 

June 12 

(Saturday) 

7 a.m. Registration desk and flea market re-open. Rear of hotel 

7 to 9 a.m. Remove contest entries. Severn-Lochraven Room 

8:30 a.m. Walk-around auction in parking lot Rear parking lot 

8:30 to 11:30 a.m. Auction consignment check-in Registration area 

10 a.m. Seminar: Phonograph Repairs by Donald Cochrane Ballroom 

11:30 p.m. Auction consignment closes. All entries must be logged in. 
I 

Ballrddoim e Noon Main Auction 

Old Equipment Contest Categories for RadioActivity 2010 

Theme: Radios Made by Someone Else 

This includes radios made for such marketers as Sears 
Roebuck, Montgomery-Ward, Allied Radio, Lafayette 
Radio, Goodyear, Goodrich, and many more, plus any 
radio made from a full kit. In this latter case, we must 
EXCLUDE radios made from a basic coil-and-condenser 
kit, but supplemented by the kit builder supplying the rest 
of the needed components. A Heathkit would qualify, while 
a Freshman Masterpiece or Victoreen superhet kit might 
not, depending on how complete the Freshman or 
Victoreen kit had been. 

Theme Categories: 

1. Pre- 1930 Sears Roebuck radio 
2. Post- 1929 Sears Roebuck radio 
3. Montgomery Ward radio 
4. Allied/Lafayette/Radio Shack radio 
5. Other radios made by Colonial/Steward Warner/Wells-

Gardner 
6. Speigel/Gamble-Skogmo radio 
7. Goodyear/Goodrich/Western Auto/Firestone, etc. radio 
8. Heathkit radio receiver 
9. Heathkit transmitter 
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10. Heathkit audio component set (tuner-amplifier-speaker) 

Standard Categories: 

11. Factory-built passive receiver (crystal/coherer, etc.) 
12. Pre- 1930 battery-powered receiver 
13. Golden-Age socket-powered set (tombstone/ 

cathedral/big box) 
14. European radio, table model, mains powered 
15. Asian/Pacific Rim radio, table model, 

mains powered 
16. Canadian radio, table model, socket powered 
17. Loudspeaker (cone, diaphragm, or horn) or 

headphone(s) 
18. Transistor pocket-sized radio 
19. Transistor table model radio 
20. Home-brew radio that looks factory built 
21. Lazarus special (restored from utter junk, 

documented) 

Special Awards 

1. Best of Show. The entry that, in the opinion of the judges, 
best represents the contest criteria. 

2. People's Choice. The OEC entry voted most popular by 
those who view the contest. 

3. Significant Historical Merit. The entry(ies) that, in the 
opinion of the judges, has the most historical significance 
(for example, first of a kind, extreme rarity, influence on the 
industry, milestone event, etc.) 

4. Preservation Award. Given to the entry(ies) that best 
emphasizes keeping the item original—no modern 
replacement parts, refinishing, etc. 

Special awards 3 and 4 will not be given if the judges feel 
that no entry meets the criteria. 

Contest Guidelines. The OEC judges use the following 
scoring weights: 

A. [0-20 pts] General Appearance. Is item restored, cleaned, 
and generally presentable, or just "as-found"? 
B. [0-10 pts] Item Rarity. Not as important as authenticity, 
but it counts for the item to be relatively hard to find. 
C. [0-20 pts] Authenticity. How much of the item is 
demonstrably authentic and not modified? Documentation 
may be crucial. 
D. [0-20 pts] Documentation. Ads, journal articles, books, 
schematics, news clips, description of historical significance 
of the item all help. 

E. [0-20 pts] Entrant Effort. How much was done by entran 
based on item appearance and documentation? 
F. [0-10 pts] Qualitative Bonus. The bonus is based on 
judges' judgment and experience. 

Entries (except consoles) must be able to fit on a table and 
take up no more than 3' x 5' of table space. If your entry 
requires a display stand, you need to provide it yourself. No 
mountings may be fastened to the walls. Should the contest 
room fill to overcrowding, the contest officials reserve the 
right to limit the items submitted. 

MAARC's Auction and Flea Market Policies 

You may not participate in the auction as a buyer or sell 
unless you are registered for the meet. For the main auction 
there is a minimum opening bid of $ 15 per item. Bat 
inexpensive items in box lots so that each lot will bring more 
than $ 15. Sell boxes of junk during the walk-around auctio 
Saturday morning. Items that (in the judgment of th 
auction officials) are unlikely to sell for at least $15 
during the main auction will not be accepted. Please limit 
consignments to antique radio/TV/audio items--no outboar 
motors! At the main auction, MAARC's commission 
members is 10 percent of the selling price, with a minimum 
of $1 and an upper limit of $25. For non-members the 
commission is 15 percent, with a minimum of $2 and no 
upper limit. Any item that does not reach its reserve (a 
minimum selling price) or any item that does not receive the 
$15 opening bid will incur a no-sale fee of $1 for MAARC 
members or $2 for non-members. While sellers may specify 
a reserve price, lest we inhibit bidding, we do not announce 
the reserve price, mentioning it only in cases where the last 
bid has nearly reached the reserve, in which case we give t 
highest bidder an opportunity to up the bid (or let the sell 
drop the reserve selling price). 

MAARC reserves the right to terminate consignment early 
the number of items becomes too large to handle in the tim 
and space available. Otherwise, consignment cut-off will 
one-half hour before the start of the auction, at which time 
all paperwork must be turned in and all items tagged and in 
the pre-auction room. MAARC also reserves the right t 
limit the number of items consigned by one individual if 
total number of items consigned is becoming too large. 

If you are the seller, do NOT leave the auction before all o 
your items are sold! If you consign an item that does not sell, 
and you leave before the end of the auction, the item 
becomes the property of MAARC and may be sold at a 
future auction, with the proceeds going to MAARC, o 
disposed of, as MAARC sees fit. • 

The Radio & Television Museum 

This year, MAARC is not offering a bus trip to the Radio 
& Television Museum in Bowie, MD, but the museum will 
be open Friday ( 10 to 5) and Saturday and Sunday (1 to 5), 
if you would like to visit on your own. Brochures with a 
map will be available at the registration desk. 

Registration Desk Hours: 

Thursday ( 10th): 7:30 to 9 p.m. 

Friday ( 11th): 6 a.m. to 2 p.m., 5:30 to 6 p.m. 

Saturday ( 12th): 7 to 10:30 a.m. 
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On or prior to June 1, 2010, mail the upper part of this preregistration form, with your check payable to MAARC, to: 

Steve Hansman, 855 Arundel Drive, Arnold, MD 21012 

phone (410) 974-0561, email shans01A@comcast.net 

(You will NOT receive a registration confirmation in the mail.) After June 1 just register at 
the conference. (But you will pay a higher price at the meet.) 

Spouses/children do not need to register. Use a separate form for each registrant. 

Item Fee Amount Enclosed 

MAARC member family registration mailed on or before June 1 
(MAARC mernDer registration at the meet will be $20) 

$15 

Non-member family registration mailed on or before June 1 
(Non-member registration at the meet will be $30) 

$20 

Banquet tickets: Number of ticketsf 1(Tickets may $30 
or may not be available at the meet.) 

Flea market spaces (no assigned spaces) 
Number of spaces wanted [ ] 

$15 first space, $ 10 per 
each additional space 

Total enclosed. Make check payable to MAARC. 

Name 

Names of other family members attending 

Address 

City   State   Zip  Phone (  

Hotel where you will stay for RadioActivity 2010   

Send the upper part of this sheet to Steve Hansman, address above. 

 Detach Here  

Return this lower part of the form (hotel registration form) to: (Hotel reservation cutoff date: May 18) 

Sheraton Washington North—Group Reservations 
4095 Powder Mill Road, Beltsville, MD 20705 
(800) 325-3535 or (301) 937-4422 

Early booking rates: Single or double: $99, plus 10% tax. Group: Mid-Atlantic Antique Radio Club, 
Special website: http://www.starwoodmeeting.com/StarGroupsWebires?id=1002101912&key=90FA3 

Name   Phone (  

Address 

City   State  Zip  

Arrival Date   Total # Rooms   # Nights   # People 

2-double-bed rooms   1-king-bed rooms   Smoking   Non-smoking 

Credit Card #   Expiration Date   

Cardholder Name 

Email Address 

Reservations require credit card number or one nights' deposit. 
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"Greasing the Skids" 

Pr HE men and women of Philco have 

set their sights for the new and greater 

tasks of the coming year. The allied offen-

sive of 1943 is already on its way in 
the laboratories and production lines of 

American industry. And the electronic 

equipment produced by Philco soldiers of 

industry will play a vital part in the offen-

sive power of our planes, tanks and ships. 

The electronic miracles which have been 

developed in the Philco laboratories and 

produced in the Philco factories have 

helped to bring the dawn of the Age of 

Electronics to the battlefronts of the world. 

Yesterday, they were scientists' dreams. 

Today, they are realities. Tomorrow, their 

deadly purpose will be turned to the 

pursuits of peace. 

With Victory, the Age of Electronics will 

dawn for all humanity. And Philco, the 

quality name in millions of American 

homes, will again bring you thrilling 

new wonders of comfort, convenience 

and entertainment. 

Sammy McKim, the 16-year-old boy cartoonist of 
Hollywood, Calif., makes this contribution to the 

Petro series depicting the productive might of 
industrial America. He is one ej the Fire McKim 
Kids of the screen colony, aged 9 to 18, who "him*" 
the whimsical "weakly," McKintskinss. 

Free Limited Offer . . . While available, 

a full size reproduction of the original 

drawing by Sammy McKim will be fur-

nished gladly upon request. Simply address 

Philco Corporation, Philadelphia, Penna., 

and ask for Cartoon Number 41C. 

PHILCO CORPORATION 
-OrrSerrrifFrapon." 
Tune in Friday en, 
nine. ere, year local 

Colarnbia Station. 

BUY WAR BONDS 
AND STAMPS 

America is conserving its resources for Victory. As you save on all products of 
peacetime consumption, remember too to preserve the things you own. Trained 
service men everywhere are leaving civilian life to serve vital military needs. So be 
careful to maintain the condition and prolong the life of your Philco products. 

RADIOS, PHONOGRAPHS, REFRIGERATORS, AIR CONDITIONERS, RADIO TUBES * * INDUSTRIAL 
STORAGE BATTERIES FOR MOTIVE POWER, SIGNAL SYSTEMS, CONTROL AND AUXILIARY POWER 

11, Annv-N.7 Flu 
vranlel w Phdro plan s• to 

Phdadripbia, Ibmago. Tres. 
J and Send tmky, Ohio 
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Miss America, 1943 

HEN PHILCO speaks of the future 

and the rich legacy which war research 

will leave to the peacetime world, they do 

not forget that without victory there can 

be no peace and no future for free men. 

So the one thing that the men and women 

of Philco are thinking of today is the only thing that matters for 

us all . . . winning the war. Their total effort is devoted to the 

making of weapons for our fighting men—radio and communi-
cations equipment, ordnance and storage batteries. 

But all this research and production for war creates new 

hint .,1.,vree II makes it,, rontrtbetion so the sr",,, 
being drawn for Patios by 4,ne-rfce's leading 
editorial cartoonists, depicting the tepee-ante of 
:interred, productif,' might. Whii. available, 
a lull sise reproduction oj the original defining 
us/I br lent. free, on request to Phil. Corpora-
tion, Philadelphia. Pa. Aa for Cartoon NO. 67A. 

Copyntht let — Prnlco 

knowledge, new ideas, new skills. Men of 

science see their dreams spring to reality. 

And no matter how much the product of 

their brains and labor may be destroyed in 
battle, their ideas live! When victory is won 

and peace made secure, those ideas will 

survive for the happiness and good of all mankind. 

This is the basis of Philco's post-war planning. In this, the 
picturt grows clearer each day of the peacetime miracles which 

will appear under the famous Philco name... in rad:o, television, 

refrigeration, air conditioning and industrial electronics. 

PHILCO CORPORATION 

In time of iTrar 

BUY BONDS 

FOR VICTORY dritrile rrrr end d•clers or• doing Moir utrnott 

wor tondireons to so.. c• your PFalco Beale, Phonograph. 

Remprolor, Air Condaleori... or Induorie. Storog• Battery. 

In time of Peace 

BUY PHILCO 

FOR QUALITY 
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THE SATURDAY EVENING POST 

Schicklgruber's Funeral March 

FOR us at home, the Age of Electronics 
is a promise for the future. For our men 

at the front, the Age of Electronics is here, 
today! Their planes, tanks, ships and 

weapons are equipped with miracles of 

electronic science which, when Victory 

is won, will bring to a world in freedom 

thrilling new wonders of comfort, con-

venience and entertainment. 

The scientists and engineers of Philco 

Corporation, whose achievements have 

won leadership for Philco in the field of 

radio, have been charged with an important 

share of these developments. In their labo-

ratories, they have accomplished years of 

progress in electronic research in a few 

short months. And today, Philco waits only 

for Victory to convert their war achieve-

ments into peacetime products of new and 

undreamed-of benefit for all humanity. 

For the men and women of Philco, this 

vision of the future gives added incentive 

and inspiration to their war production 

pledge . . . "More-Better-Sooner." 

3 

• DRAWN e.4)e VIM° 
BY MERGEN 

Capenghe taG—PlakoCalaarotica 

TM carters by Arne Merger is another in the series 
being limier for Pbiles by Americas leading 
editorial cartoonists to interpret tbe spirit of Pbileses 
soldiers of production, It is being posted OR ¿alioli,, 
boards qf tire Pbiko factories asa Meal ie tbe wen 
and scooter ts1 Pbika of the purpose end sign* 
C48111Ce of their 14,4 is the malted dory for Victory. 

Free Limited Offer . . . While available, 

a full size reproduction of the original 

drawing by Anne Mergers will be fur-

nished gladly upon request. Simply address 

Philco Corporation, Philadelphia, Penna., 

and ask for Cartoon Number 38A. 

PHILCO CORPORATION 
..0nrSerref Irene." 

Two. in &join" enr-
nine, aver year lernl 
Cobtoraia Stdlion. 

BUY WAR BONDS 

AND STAMPS 

America is conserving its resources for Victory. As you save on all products of 
peacetime consumption. remember too to preserve the things you own. Trained 
service men everywhere are leaving civilian life to serve vital military needs. So be 
careful to maintain the condition and prolong the life of your Philco products. 

RADIOS, PHONOGRAPHS, REFRIGERATORS, AIR CONDITIONERS, RADIO TUBES * * INDUSTRIAL 
STORAGE BATTERIES FOR MOTIVE POWER, SIGNAL SYSTEMS, CONTROL AND AUXIUARY POWER 

The Army•Nary ilag 
awarded lo Pharo plaaa la 
Pheladh Iploe Chaoç.. Tee. 
boNi badasod.aey,Caoa. 
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Time is Short, Adolf! 

Cssyright spit—Phi en Cap°. 

E men and women of Philco have 
pooled their knowledge and their skill 

in the great partnership between American 
industry and our armed forces in the field. 
Their peace-time products have won lead-
ership for the Philco name throughout the 
nation. Now, they are doing their part to 
win leadership for our armament, on land, 
at sea and in the air. 

Their special field is the science of elec-
tronics. Laboratories are at work on vital 
war projects. Production lines are turning 

out intricate communications equipment 
and powerful radios for tanks and air-
planes. Versatile manufacturing facilities 
are producing artillery fuzes, shells and 
storage batteries. 

The incentive and inspiration for their 
war achievements are Victory and the 
survival of America's freedom. When that 
Victory is won, those same achievements 
will be translated into revolutionary ben-
efits and a greater capacity to enjoy the 
freedom they have helped to preserve. 

This cartoon by Sherman Cooke is another in the 
series being drain for Kilns by Americas leading 
editorial cartoonists to interpreribe spirite/ Mice's 
soldiers of prodactian. It is being posted on brilletin 
boards of the Phik-o factories as a symbol to the men 
and women of Phi/co of the purpose and signifi-
cance of their work irt the united effort/or Victory. 

Free Limited Offer . . . While available, 
a full size reproduction of the original 
drawing by Sherman Cooke will be fur-
nished gladly upon request. Simply address 
Philco Corporation, Philadelphia, Penna., 
and ask for Cartoon Number 31A. 

PHILCO CORPORATION 
America is conserving its resources for Victory. As you save on sugar, rubber, gasoline 
and all products of peace-time consumption, remember too to preserve the use of the 
things you own. Through its national service organizations, Philco offers, at reason-
able and uniform charges, the means of prolonging the life of Philco products. 

RADIOS, PHONOGRAPHS, REFRIGERATORS, AIR CONDITIONERS, RADIO TUBES * * INDUSTRIAL 

STORAGE BATTERIES FOR MOTIVE POWER, SIGNAL SYSTEMS, CONTROL AND AUXILIARY POWER 

The Arrne.Na,v ' T.- gag 
e. arded Phil,. plants 
in Phi ladel phis. ( hongo, 

Trenton. N. J.. and 
Sandusky. Ohio. 
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Let Us Spray! 

18" reprint which could be displayed on a wall, but 
the poster paper was of such poor quality that most 
were likely stashed away in the attic or thrown away. 
A few do turn up from time to time on ebaY, of 
course. 

The ads were numbered sequentially and lettered with 
a code representing the magazine where the ad 
appeared. For example, the letter "A" equated to the 
Saturday Evening Post, "B" was for American 
Magazine, "C" was for Colliers', "D" for Le, etc. 
This coding scheme cleverly enabled Philco to 
monitor which magazines were serving most effect-
ively. Ads printed in more than one magazine brand 
were numbered the same but coded to match where 
they were published. 

After sixty years the only artist who still may have 
resonance with today's radio aficionados is Rube 
Goldberg ( 1883-1970). As a cartoonist, he was in a 
class by himself. In some ways Rube may have been 
a one-trick pony, but he was very successful with that 
one trick. His detailed drawings, always displayed 
some extremely (and bizarrely) complicated device 
that would invariably trigger the most mundane 
activity. The term "Rube" lives on today to describe 
devices of this nature. I would not be surprised if 
some Apple computer engineers referred to the 
Windows operating system in that jargon. One of 

Rube's devices was pictured 
in a Philco cartoon #56, Rube 
GoldbePgs' Latest War 
Machine (p. 6 in this issue). 

The Beginning of the End, 
cartoon #6 (see p. 7) was 
drawn by Arthur Szyk (1894-
1951), who was the editorial 
cartoonist for the New York 
Post. An immigrant of Jewish 
descent, his biting anti-Axis 
artwork, which was published 
in just about every popular 
magazine of the day, won him 
considerable worldwide fame. 
Some of his art can be found 
today in some of America's 
major museums. 

William Crawford's cartoon 
#44, In the Axis' Face (p. 3) 
was most probably a subtle 
take-off on Spike Jones' 
popular hit song of the day 

titled In Der Fuehrers' Face. While Philco pictured 
U.S. war production spitting in the face of Hitler-Tojo 
-Mussolini, Spike Jones' song was, as some of us still 
recall, all about flatulence. 

Greasing the Skids (p. 9), is one of two cartoons that 
were done by "Sammy McKim, the 16 year old boy 
cartoonist of Hollywood, Calif." It turns out that Sam 
McKim (1924-2004) later became a "Disney Legend" 
according to Disney's own web site. Canadian-born, 
his family moved to Los Angeles where he became a 
child actor, doodling caricatures of movie stars in his 
spare time. He served in both WW II and Korea 
before settling in with the Disney organization. There 
he rose to the top of the organization but is best 
known for the Disneyland souvenir maps issued 
between 1958-1964. "Even today, his intricate and 
fascinating maps remain among the most sought-after 
pieces of Disney memorabilia," according to the 
Disney site. 

In summary, Philco's complete series employed a total 
of 35 different artists and ran from mid- 1942 to 
January 1944. The series went up to #69, although 
cartoon #62 remains a mystery. It may appear in some 
yet undiscovered magazine, or it may have been 
assigned to a cartoon that never was actually pub-
lished. [An additional Philco cartoon in this series 
will appear in the June Radio Age. - Editor] 
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Classified Ads 
Ads are free of charge to club members. Please, one ad per member per month, 
limited to 100 words. All ads are subject to editing. Ads will not be repeated 
unless resubmitted. Send ads to editors, whose addresses are on page 2. The 
usual deadline for receipt of ads is the 1st of the month preceding publication. 
No phone-in ads, please, but email is welcomed. 

Radio Repair Guidance: Young 
member seeks mentor in his first 
restoration projects, a Philco 42-380 
and Zenith 5-R-135. A professional 
engineer largely self-taught in vintage 
radios, I'm completing cabinet 
restoration and would welcome 
friendly guidance in repairing the 
chassis. Please invest in the future of 
the hobby by passing your knowledge 
onto the next generation. Lee Edgar, 
(703) 971-2190, ledgar@qac.org. 

Services: Time Out of Mind Radio 
operates the leading vintage radio 
appraisal service in the East. We are 
experienced, professional radio 

appraisers. References available. We 
will evaluate, document, and 
photograph your collection or estate 
and provide you with spread sheets 
and a comprehensive written report. 
Our product satisfies all insurance and 
IRS requirements and includes all IRS 
forms. Protect your collection. 
Document your charitable gift. Define 
the value of an estate. Free, discrete, 
no-obligation consultation on request. 
Ask to see a copy of our qualifications 
statement. Our reputation is 
everything. Satisfaction and privacy 
always guaranteed. Time Out of Mind 
Radio Appraisers. Paul Farmer, PO 
Box 352, Washington, VA 22747-

0352; 540-987-8759; 
oldradiotime@hotmail.com 

Wanted: In restorable condition. A 
Philco 70-, 80-, or 90-series console 
with doors, and grille cloth showing a 
stream and trees. Barry Zimmerman, 
301-676-6863, barryradio@aol.com. 

Antique Radio Repair: 30 years of 
experience in repair of antique radios 
and tube equipment. Reasonable rates. 
Jay Forbes, 21128 Stonecrop Pl., 
Ashburn, VA 20147, (703) 729-9432, 
email: JFRADI0@aol.com. 

(Paid Advertisement v) 

HI-FI EQUIPMENT, TUBES, SPEAKERS WANTED! 

Polite, fair, respectful, avid collector/hobbyist/restorer wants to buy and trade vintage tube 
Hi-Fi equipment ( 1930 to 1970). Not a buyer/reseller-restoring for my own collection. 
Interested in speakers, amplifiers, preamps, tubes, receivers, movie theater sound systems, Altec 
Voice of the Theater and JBL Hartsfield folded horn speakers and enclosures. Brands wanted: 
McIntosh, Marantz, Eico, Craftsman, Dynaco, Harmon Kardon, Ampex, Pilot, Heathkit, 
Fairchild, Fisher, Realistic, Lafayette, Allen organ amps, etc. Also interested in literature: 
catalogs, brochures, and items for a future Hi-Fi museum. Call me last for best possible 
pricing and to discuss what you have. 

Tubes wanted: KT88, KT66, WE 300B, 6550, EL-34, EL-37, EL-84, 6CA7, 7027, 8417, 7591, 
2A3, 211, 45, others. Tubes for trade include WE 274B, 350B, 417A, etc. 

Speakers and speaker parts wanted: Altec, Quad, KLH Model 9 electrostatics, Electrovoice, 
JBL-375 and 2440, 2441 drivers, also horns, and lenses, JBL Hartsfields, JBL-150-4, 150-4C, 
etc. Also electrolytic can and other capacitors, resistors, other parts. Sencore LC-102 or LC-103 
capacitor checker. Tube testers also wanted. Speakers for trade include Tannoy dual concentric 
15-inch coaxial, JBL LE8T, Altec 604E dual coaxials, Mastering Lab crossovers, JBL 130A & 
130B and compression drivers, etc. Also can trade output transformers (Marantz 9, UTC LS-55 
output transformers, etc.). 

lei4t,/ Alan Feinstein, Cell: 240-478-1100, Home: 410-740-5222 w 
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Nametag Policy 

Ti,ai bits 

The club provides free nametags to 
those who attend monthly meetings. 
To encourage members to bring and 
wear their nametags, MAARC's board 
recently decided that anyone who 
requests a bid card for a monthly 
auction and is not wearing a badge 

will be charged a dollar. So, be sure to bring your 
nametag when you come to meetings. If you don't 
have a badge, just ask Domi Sanchez or John Rach at 
the auction table and they will make you one. 

MAARC Website 

This past December we had to cancel the monthly 
meeting in the last minute because of the big snow-
storm. There was some uncertainty about whether the 
February meeting could be held because of the 
snowstorms. And, the meeting place for the April 
meeting had to be changed. It is a good idea to check 
the MAARC website (www.maarc.org) before 
coming to a meeting just in case there has been a last-
minute circumstance resulting in a change in plans. 

New Director 

The MAARC Board recently named John Begg to fill 
a vacant position on the board. Welcome John! John 
has already volunteered to help with a number of 
tasks. That's what we like to see in a director. 
Thanks, John! 

A Review of MAARC's Finances for 2009 

In 2009, MAARC's financial position remained 
strong in spite of posting about $4,000 in losses (on 
paper) for the year. Income totals for the year were 
$23,356 against expenses of $27,434. A couple of 
items contributed to the $4,000 loss: the year saw a 
reduction of $2,300 in membership receipts posted as 
compared to 2008 (this is, in part, a paper loss 
because a month's worth of 2009 membership 
receipts were not posted until 2010). In addition, give 
-aways at MAARC's Silver Anniversary 
RadioActivity 2009 reduced the club's income from 
this event by about $2,100 (more details on this event 
are given in an article entitled "A Financial 

Perspective on MAARC's RadioActivity 2009," on 
page 8 of the July 2009 issue of Radio Age). 

The majority of the club's income for 2009 came from 
membership receipts ($ 11,565), auction income 
($4,311- both commissions and donations), and 
RadioActivity fees ($5,721). Major costs were 
newsletter printing ($ 10,634), newsletter mailing 
($5,209), hall rental ($7,305- including $6,530 in 
RadioActivity hotel expenses), and miscellaneous 
operating expenses ($ 1,536). Income from the club's 
money market fund reflected the Wall Street crisis and 
was down significantly ($65 earned in 2009, compared 
to $853 in 2008 and $ 1,340 in 2007), but at least we 
didn't lose money. 

We anticipate better returns in 2010 for both 
membership and RadioActivity receipts. The club 
recently increased dues for overseas members to help 
offset increased mailing costs, though renewals in the 
U.S. remain a bargain at $20 per year. Hotel expenses 
will increase at RadioActivity 2010, but should be 
offset by additional income from the sale of flea 
market spaces (absent at RA09) and strong RA auction 
returns. 

All of this points to the need for the club to maintain 
realistic membership and RadioActivity cost structures 
to cover the continuously increasing expenses of 
producing the club's newsletter and hosting 
RadioActivity, while still providing membership 
benefits at a very reasonable cost. 

- Rod Matzko, MAARC Treasurer 

BUILD YOUR AMATEUR TRANSMITTER 
from these easy-to-build kits! 

ADVENTURER — 50 watts CW in-
put rugged 807 transmitting tube, 
instant bandswitching 80 thru 10 
meters. Crystal or VFO control, 
wide range pi-network output. 
RANGER II — 75 watts CW, 65 
AM. Also serves as RF audio ex-
citer. Self-contained bandswitching 
160 thru 6! VFO or crystal control. 
Timed sequence keying, mide range 
pi-network output. 

Write today — FREE catalog! 

fe E. F. JOHNSON ED. 
2419 10th S.W.,Waseca, Minn. 
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MAARC yot.tr C Leccr1 
Sun, April 18 

Sun., May 1 

Fri./Sat., May 7-8 

Sun., May 16 

MAARC meeting at the Davidsonville Family Recreation Center. 
See p. 2 for map and directions. Tailgating at 11:30, meeting at 
1:30. This is a change from previous announcements. 
Program: MAARC's annual "town meeting." 

Hagerstown Hamfest, Washington Cty. Ag Center. 

Kutztown antique radio meet (http://renningers/kutztownradio.htm) 

MAARC meeting at the Davidsonville Family Recreation Center. 
See p. 2 for map and directions. Tailgating at 11:30, meeting at 
1:30. Program: Steve McAllister, speaking about vintage audio 
equipment. 

June 10 - 12 RadioActivity 2010 at the Sheraton Washington North. See blue 
insert for details. 

Sun., June 13 Manassas, VA, Hamfest, Prince William Cty. Fairgrounds. 

Sun., July 18 MAARC meeting at the Davidsonville Family Recreation Center. 
See p. 2 for map and directions. Tailgating at 11:30, meeting at 
1:30. 

(To check on upcoming hamfests, go to www.arrl.org and click on 
hamfests.) 




