
Television 
today and 

tomorrow 

MAY 1980 
$1.50 

PACL 
NEWMAN, 
TV DIRECTOR 

SHOULD YOU 
BUY A 
VIDEO CAMERA. 

PARENTS: 
YOU CAN TAKE 
CONTROL OF 
YOUR TV SET 

GAME SHOWS - 
GAMIER THAN EVER 

RED SMITH -{ 

ON THE 
OLYMPICS 



Warning: The Surgeon General Has Determined 
That Cigarette Smoking Is Dangerous to Your Health. 

Kings: 17 mg "tar;' 1.0 mg nicotine - 
100's:18 mg "tar;' 1.1 mg nicotine ay. per cigarette. FTC Report May'78 



fo' ivQïá_?;.Ç 

Marlboro Red or Longhorn 100's- 
you get a lot to like. 



Jl I, IERINI & BR(X)KS Founded 1749 

In aworld entertained by the 
great and the famous,we've 
starred for almost 100 years. 

86 Proof Blended Scotch Whisky 01979 Paddington Corp., N.Y. 



CONTENTS MAY 1980 VOLUME 1, NUMBER 4 

ARTICLES 

. )U Paul Newman Calls 
the Shots 
Behind the scenes when the 
actor directs a TV -movie 
By Don Shirley 

)() Stealing the Show 
Signal thieves raid the electronic 
orchard 
By PE Kluge 

40 Television Is a 
Member of the Family 
How parents can take control of 
the set 
By Dorothy G. Singer 

43 The *. One Ring 
Is What We Make It 
Taking issue with J.R.R. Tolkien's 
assault on technology 
By Isaac Asimov 

) 4) She Outgrew 
Cinderella's Shoes 
Lesley Ann Warren finds herself 
in a controversial miniseries 
By Doug /as Bauer 

68 "What Do They Want 
of Me ?" 
Tom Snyder waits for his bright 
future to arrive 
By Joan Barthel 

(¡ From Heroes to 
Sandwiches 
A TV -pilot idea goes through the 
creative meat grinder 
By David Handler 

)l) How I Flunked My 
Finkelstein and Found 
De Quervain with a 
Portable 
Videocassette Recorder 
The pleasure and pain of taking 
a video camera on your vacation 
By David Lachenbruch 

61 Television's Thriving 
Theater of Humiliation 
Step right up and watch the 
contestants make fools of 
themselves 
By Peter H. Brown 

66 Restaging the 
Guyana Massacre 
What is proper subject matter for 
docudramas? 
By Bill Davidson 

411411 

"I Entered a Maze 
of Secrecy" 
The death of a princess takes a 
journalist inside the Arab world 
By Antony Thomas 

80 Heavenly Hardware 
Satellites are a marriage of 
celestial and earthly 
technologies 
By Frank Donegan and 
Gary Arlen 

86 So Long, Harry 
Orwell 
A remembrance of David 
Janssen 
By Howard Rodman 

DEPARTMENTS 

4 Letters 

MI 

.) This Month 

11) Perspective 
By Richard Reeves 

1 Q&A: Red Smith 

Videocassettes 
and Discs 
By David Lachenbruch 

ViPanoramic View 

8$ Sports 
By John Schulian 

94 Cable and Pay -N 
By Seth Goldstein 

95 Yesterdays 

96 Rear View 
By Harry Stein 

Cover: Paul Newman, 
photographed by Curt Gunther. 
Other picture credits are on 
page 94. 

PANORAMA MAGAZINE (ISSN 0191 -85911 IS PUBLISHED MONTHLY BY TRIANGLE COM- 
MUNICATIONS INC. 850 THIRD AVENUE, NEW YORK, NEW YORK 10022. PLEASE ADDRESS 
ALL EDITORIAL MAIL TO PANORAMA MAGAZINE. PO BOX 950, WAYNE. PENNSYLVANIA 
19087 ADDRESS ADVERTISING MAIL TO PANORAMA MAGAZINE. 850 THIRD AVENUE. 
NEW YORK. NEW YORK 10022. SUBSCRIPTIONS. UNITED STATES. ONE YEAR $12.00. 
CANADA AND MEXICO. ONE YEAR U S 518.00 ALL OTHER COUNTRIES, U.S. $24.00. 
REMIT BY CHECK OR POSTAL MONEY ORDER. CURRENCY SENT AT SUBSCRIBER'S RISK 
SEND NO STAMPS SUBSCRIPTIONS WILL START WITHIN SIXTY DAYS AFTER RECEIPT 
OF ORDER. SEND SUBSCRIPTION CORRESPONDENCE TO PANORAMA, SUBSCRIPTION 

DEPARTMENT. RADNOR. PENNSYLVANIA 19088. NOTIFY SUBSCRIPTION DEPARTMENT 
OF CHANGE OF ADDRESS AT LEAST SIX WEEKS IN ADVANCE. PLEASE INCLUDE NAME. 
NEW ADDRESS AND MAILING LABEL FROM MOST RECENT ISSUE. SINGLE COPY IN THE 
UNITED STATES AND CANADA 51.50. VOLUME 1. NUMBER 4. ISSUED MONTHLY SECOND 
CLASS PERMIT PENDING AT NEW YORK, NEW YORK AND AT ADDITIONAL MAILING 
OFFICES COPYRIGHT ' 1980 BY TRIANGLE COMMUNICATIONS INC. ALL RIGHTS RE- 

SERVED. NOTHING APPEARING IN PANORAMA MAY BE REPRINTED OR COPIED EITHER 
WHOLLY OR IN PART WITHOUT PERMISSION PRINTED IN THE U.S.A. POSTMASTER 
SEND FORM 3579 TO PANORAMA MAGAZINE, RADNOR. PENNSYLVANIA 19088. 

PANORAMA 3 



Docudrama by Any Other Name 
I hope I'm not the only reader to enjoy 
the counterpoint in your March issue 
between Richard Reeves' article on TV 
docudrama and the pictorial on Shake- 
speare's "Henry IV" and "Henry V" doc- 
udrama'. The political point aside, is it 
fair to ask if Hollywood's docudrama 
scripts will still be alive 400 years in the 
future? 

Richard Tracey 
Redondo Beach, Cal. 

One Vote for Elitism 
Once again, Richard Reeves has hit the 
nail squarely and firmly right on its fat 
head I "Perspective," Marchi. In this 
case, the nails and fat heads belong to 
those who bring us local television 
news. These days it is just as common 
for anchorpersons to be chosen as a re- 
sult of tests performed on viewers' skin 
(which measure involuntary responses 
through sensors connected to the skin) 
as it is for them to be chosen for any 
proven journalistic ability. 

If television news is just a business, 
and the bottom line is to maximize 
profits, not quality, then the losers are 
the public. If the television audience 
doesn't give a damn about Afghani- 
stan, maybe it is "elitist" to believe they 
should, and to force -feed them the sub- 
ject. But the sad facts of life are that if 
they don't get this information through 
television, they may not get it at all, 
since such a large percentage of the 
American public relies exclusively on 
television for news. If television news 
exists to give people what they want to 
see and hear rather than what they 
ought to know, then the conclusion is 
inescapable that such news will turn 
into an electronic version of a super- 
market tabloid. I, for one, would prefer 
a little elitism. 

David C. Byers 
Los Angeles 

Alda Revisited 
We really enjoyed your interview with 
Alan Alda l "Q & A," February]. You 
asked questions that the public might 
ask. Your magazine really brought out a 

broad image of a genius. 
Matt and Kathe Liffreing 
Huntington Beach, Cal. 

I grew to like M *A *S *H several years 
back and still enjoy it in spite of Alan 
Alda rather than because of him. The 
overuse of one -liners and loud- 
mouthed, multidecibel harangues that 
have often resulted in overkill in the last 
few seasons of M *A *S *H serve only to 
dim the effect of those more wistful 
touches in the story when the honest, 
down -to- earth, unforced humor shines 
through. It certainly does seem that 
Alda has been captivated by his own 
image and, in television, just a little bit 
of "cute" and "adorable" goes a long, 
long way. 

William L. Bennett 
Muskegon, Mich. 

Canny Shoppers 
As a "selective television viewer," I find 
your new magazine is proving to be an 
invaluable asset around my home. 
With the aid of the article in your first 
issue concerning VCRs i "Your Com- 
plete Guide to VCRs," Februaryl, I have 
made what I consider an intelligent 
choice in the purchase of one of the 
units and am now enjoying my viewing 
even more. 

Steve White 
Station KKNG 
Oklahoma City 

The article "Your Complete Guide to 
VCRs" gave my husband and me qual- 
ity information with which to shop for a 

VCR. We had been shopping around, 
but before reading your article, we felt 
overwhelmed, and now realize many 
of the salespersons selling VCRs know 
very little about the machines, except 
the price. Keep up the beautiful job of 
creating a much -needed magazine for 
television viewers who have a mind, 
and who are still interested in reading. 
In this day of throwaways, you have 
created a magazine worth keeping and 
rereading. 

Rosemary A. Stanley 
Seymour, Ind. 

Taking Exception 
As president of the National Captioning 
Institute, I wish for the following rea- 
sons to take exception to your recent 
article on closed captioning l "Pano- 
ramic View," Februaryl: 

1. The allegation of Government 
"arm- twisting" of the networks is false. 
ABC has been instrumental in the de- 
velopment of the closed- captioning 
system from its inception, and NBC 
joined us when convinced through its 
own research that captioning was a 

feasible operation. 
2. Teletext has not yet proved to be a 

commercially feasible operation. Even 
assuming it will be, actual implementa- 
tion of the teletext system is likely to be 
some years in the future, while the 
closed- captioning system is ready for 
immediate implementation. 

Third, and most important: Since 
motion pictures became "talkies," the 
hearing- impaired community has been 
deprived of full access to the world of 
audio -visual presentations. Indeed, de- 
spite numerous technological ad- 
vances since TV's birth over 30 years 
ago, hearing- impaired Americans have 
continued to be shortchanged in their 
access to this most important enter- 
tainment and information medium. 
Fortunately, this will change signifi- 
cantly with the introduction of the 
closed- captioning service on ABC, NBC 
and PBS. 

John E. D. Ball 
Falls Church, Va. 

Readers' Roundup 
The magazine looks great, beautifully 
designed and exciting. Unfortunately, 
its contents proved most disappoint- 
ing. PANORAMA, while high -class and 
selective, looks like something the in- 
dustry would publish, advertising its 
programs, praising them highly, and 
standing in awe and admiration of 
every so- called technical wonder that 
the industry produces. Where are the 
objective evaluations, the critical judg- 
ments, the suggestions as to how the 
industry might better fulfill its responsi- 
bilities to the viewing public, and the 
suggestions as to what viewers might 
do to improve programming? 

The Rev. Russell C. Block 
Chairman, Radio and Television 
Commission 
New Jersey Council of Churches 
Berkeley Heights, N.J. 
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Sophia Loren Plays Herself... PBS's Split Personality... No Limit on 
Commercials ?... Lord Snowdon's Miniseries...Twilight Baseball for Japanese 
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Don Shirley reporting 
Typecast. Sophia Loren will 
star as herself, and as her 
mother, in a three -hour NBC 
film about her life. Will there 
be problems in the objectivity 
department? Well, executive 
producer Roger Gimbel says 
La Loren does not have script - 
approval rights. However, her 
stepson Alex Ponti is co- 
producing, and it was Ponti 
and his father Carlo, Loren's 
husband, who brought the 
project to Gimbel. "It's not a 

documentary," says Gimbel, 
"but it is an extraordinary suc- 
cess story that will have great 
appeal, particularly to 
women." Gimbel says shoot- 
ing will occur as close as pos- 
sible to the Italian locations 
where Loren grew up. 
Kings in check. Shortly before 
the new Alex Haley /Norman 
Lear series went on the air, the 
title was changed from Kings 
of the Hill to Palmerstown, 
U.S.A. The reason: author A. 
E. Hotchner pointed out that 
he had written a somewhat 
similar book, published as 
"King of the Hill," in 1972. 

Hotchner's novel -like the 
Haley /Lear story -was a fic- 
tionalized memoir of a De- 
pression boyhood. As in the 
Haley /Lear story, two close 
chums are the major charac- 
ters. Hotchner's boys lived in 
St. Louis, just up the river from 
Haley's characters in west 
Tennessee. 

Hotchner did not accuse 
Haley of copying his book or 
stealing his title, but he feared 
that the CBS series could 
dampen the prospects for a 

movie that Paul Newman and 
Joanne Woodward hope to 
make out of it. After Hotchner 
and Lear spoke, Lear agreed 
to change his title. 

"He was very sporting 
about it," says Hotchner, who 
maintains that not only could 
Kings of the Hill confuse film- 
goers, but it could also "ruin 
the game for all the kids in the 
world. The whole point of the 
game is that only one guy gets 
to the top of the hill, so how 
could there be two kings of the 
hill ?" 

Games of love. Erich ( "Love 
Story ") Segal asked that his 
name be removed from the 

credits for "The Golden Mo- 
ment," a four -hour movie that 
NBC expects to broadcast this 
month. The movie is a ro- 
mance between a male Amer- 
ican decathlete and a female 
Soviet gymnast. In Segal's 
original script, the American 
was an urban black, but later 
the character was changed to 
a rural white. 

The movie was conceived 
and produced by Don Ohl - 
meyer, executive producer of 
sports at NBC and the net- 
work's Olympics chief, and 
approximately a third of the 
story is set in Moscow during 
the Olympics. The film went 

i17 L1T's ON 
Some of the noteworthy programs and events that 

are scheduled for television this month. 
(Check local listings for dates and times in your area.) 

Robert De Niro Michael Hordern 
DRAMA AND MOVIES 

The Sting. A repeat showing of 1973's Oscar -winning film about 
a con job in Depression -era Chicago, starring Paul Newman and 
Robert Redford. ABC. 
Death of a Princess. The dramatized account by a British film- 
maker of the execution of an Arab princess and her lover (see 
page 77). PBS. 
Beulah Land. Lesley Ann Warren stars in a three -part miniseries 
that claims to be TV's answer to "Gone with the Wind" (see 
page 50). NBC. 
A Rumor of War. A TV -movie based on Philip Caputo's best 
seller about his tour of duty in Vietnam, with Brad Davis and 
Keith Carradine. CBS. 
The Shakespeare Plays. This season's final offering is "The 
Tempest," with Michael Hordern as Prospero. PBS. 
The Deer Hunter. Robert De Niro, Meryl Streep, John Savage 
and Christopher Walken in Michael Ciminó s Oscar -winning 
1978 Vietnam epic. Showtime (cable). continued 

into production around the 
time that it became unclear 
whether America would par- 
ticipate in the Olympics, but 
no further changes were or- 
dered in the script. "It's a love 
story," says Ohlmeyer. 
"There's nothing political in 
it." 

Heads win. Talk shows rule 
the world of syndicated televi- 
sion. Joining Phil Donahue, 
Mery Griffin, Mike Douglas, 
Dinah Shore and David Suss - 
kind as general- interest talk - 
show hosts this year are John 
Davidson, Toni Tennille, Vidal 
Sassoon and -if enough sta- 
tions are rounded up -Bert 
Convy, Jerry Van Dyke, Steve 
Edwards and Don Lane. 
Chances are slim that all of the 
talkies will survive, but the 
chances are being taken be- 
cause it's felt that some of the 
veterans -particularly Shore 
and Douglas -are losing 
steam. Some of the shows 
may wait until winter to show 
up, hoping that in the mean- 
time the weaker competition 
will be weeded out. 

In an attempt to outdo the 
single -host shows, the new 
Morning Affair will offer three 
talk shows in one, starting this 
fall. Keep -fit salesman Richard 
Simmons, radio psychologist 
Toni Grant and attorney F. Lee 
Bailey will each preside over 
30 minutes of the 90- minute 
package. 

NEW YORK 

Doug Hill reporting 
More encounters. If you were 
intrigued by Richard Drey- 
fuss's "close encounters of 
the third kind" in the 1977 
movie hit, you may be rushing 
to the theaters again this Au- 
gust to see a new "special edi- 
tion" of the film that will show 
what happens to Dreyfuss 
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after he enters the alien 
spaceship. 

Or you could wait until Sep- 
tember 1981, which is when 
ABC will be able to give Drey- 
fuss and friends their network - 
TV premiere. ABC bought 
rights to show the newer ver- 
sion (about 20 minutes' worth 
of additional footage was re- 
cently shot by director Steven 
Spielberg), and will probably 
spread its premiere over two 
or three nights for maximum 
ratings mileage. ABC may 
even include footage left out 
of both theatrical versions. 

Like most films, "Close En- 
counters" will be shown on 
pay -TV before it gets to ABC, 
but Columbia Pictures will 
wait to gauge the public's re- 
action to the second edition 
before deciding which version 
to release on pay. 
Split screen. PBS plans to 
have staff in place next month 
to begin its transition from a 

single national program ser- 
vice to three separate ser- 
vices -one for prime -time 
programming, one for inde- 
pendently produced and re- 
gional programming, and one 
for educational programs. 

M. Peter Downey, the PBS 
senior vice president coordi- 
nating the shift, says "One of 
our operating principles is 
that the audience will be un- 
aware of the change," but 
nonetheless the behind -the- 
scenes differences are likely to 
have a profound impact on 
the types of shows that are 
produced for and shown on 
public television. 

Personnel of the three ser- 
vices will be independently 
seeking funds for their types 
of programs. It will surprise no 
one if staffers of the prime - 
time service pitching popular 
entertainment programs find 
corporate underwriters more 
receptive than will representa- 
tives of the less visible second 
service pitching, say, an inde- 
pendent documentary on a 

controversial topic. This has 
always been a problem for 
PBS, but many believe the 
new setup will tend to institu- 
tionalize the imbalance. "It's 
fair to observe there's a kind 

of Darwinian element to it," 
says Downey. 
Spice of life. America's best - 
known second banana is com- 
ing to pay -TV. Tonight Show 
announcer Ed McMahon will 
be taping a 75- minute variety 
special for pay -cable this 
month in Dallas. 

If the results satisfy McMa- 
hon and his co- producers, the 
Showtime pay -cable network 
and Wescom Productions, the 
special will be expanded to a 

monthly series, probably by 
next fall. 

The special will include 
Phyllis Diller and the Texas 
Cowgirls (among them three 
former Dallas Cowboy Cheer- 
leaders who gained notoriety 
by posing in Playboy) as its 
guests. McMahon says the 
series would be loosely based 
on a specific theme each 
month and, being on pay - 
cable, could take liberties not 
possible on network shows. 

1111 S (A continued 

Vanessa Redgrave John Ritter 

Moviola. Can little -known actresses re- create Marilyn Monroe, 
Greta Garbo and Vivien Leigh? The success of this three -part 
miniseries based on Garson Kanin's Hollywood novel might de- 
pend on the answer. NBC. 
Yanks. Richard Gere and Vanessa Redgrave star in this movie 
about American soldier boys and the British girls they fell in 
love with during World War II. Home Box Office (cable). 
Angel on My Shoulder. Peter Strauss in a TV version of Paul 
Muni's 1946 film about the selling of a candidate. ABC. 
FDR's Last Year. Jason Robards and Eileen Heckart play Franklin 
and Eleanor Roosevelt, and Kim Hunter is Lucy Rutherfurd, in a 

TV -movie based on Jim Bishop's 1974 book. NBC. 
Norma Rae. Sally Field brought recognition to the union move- 
ment and herself in this 1979 film about Southern mill life. 
Showtime (cable). 
Murder Can Kill You. A TV -movie satire of television detectives, 
with Gavin MacLeod and Tony Danza. ABC. 
Haywire. Brooke Hayward's searing best seller becomes a TV- 
movie, with Deborah Raffin as Brooke, and Jason Robards and 
Lee Remick as Leland Hayward and Margaret Sullavan (post- 
poned from last month). CBS. 

SPECIALS 
Return of the King ...A Story of the Hobbits. Animated version 
of the final book of Tolkien's epic trilogy, "The Lord of the Rings," 
with the voices of Orson Bean, Theodore Bike!, William Conrad, 
John Huston and Roddy McDowell (see page 43). ABC. 
The Me Nobody Knows. A restaging for television of the off - 
Broadway musical based on the observations of minority chil- 
dren about New York ghetto life. Showtime (cable). 
The 15th Annual Academy of Country Music Awards. The best 
of the Country and Western industry are honored in a live tele- 
cast from the Good Time Theatre at Knott's Berry Farm in Los 
Angeles. NBC. 

NEWS AND DOCUMENTARIES 
The National Health Quiz. Cheryl Tiegs and Peter Graves are the 
hosts. PBS. 

"We can editorialize here; 
we can be kind of spicy, more 
alive and au courant than on 
restricted television," he said. 

It's no secret that any pay 
company would dearly love to 
sign up McMahon's friena, 
Mr. Carson, so McMahon was 
asked if Carson had shown 
any inclination to enlist. 

"He's never indicated it to 
me," McMahon said. "I think 
that would be down the line 
when he's exhausted all his 
regular broadcasting possibil- 
ities, and they don't seem to 
be exhausting fast. So I don't 
think so, unless he'd buy a 

cable system of his own and 
appear on that." 

WASHINGTON 
Steve Weinberg reporting 

Flood warning. Who makes 
the rules on the number of 
television commercials that 
can be shown in every hour of 
air time? Currently the TV in- 
dustry sets its own limits 
through the code of the Na- 
tional Association of Broad- 
casters, but that code is now 
under attack from the U.S. 
Justice Department. 

To the astonishment and 
horror of consumer groups, 
the Department is claiming 
that any restrictions on the 
number of ads is illegal, and it 
has brought a lawsuit against 
the NAB to get the quotas 
abolished. 

The Department's case is 
that by limiting the number of 
ads, NAB member stations 
(the majority of TV stations) 
are keeping the cost of com- 
mercial air time at an artifi- 
cially high level in the face of 
rising demand, and that this 
constitutes restraint of trade. 
The purpose of the lawsuit is 
to "allow the supply, format 
and price of TV advertising to 
be set by market forces and 
not by private arrangement." 

In an attempt to outflank the 
Justice Department and pre- 
vent a deluge of commercials, 
the National Citizens Commit- 
tee for Broadcasting, a con- 
sumer pressure group, has 
filed a petition with the Fed- 
eral Communications Corn- 
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mission, requesting that the 
FCC impose new limits of its 
own. The NCCB wants to see 
no more than 10 minutes of 
advertising per hour -and 
only five minutes per hour 
during children's shows. 

The auguries are not good 
for the consumer group's peti- 
tion. The TV stations and the 
networks are opposing it be- 
cause they don't want further 
Government regulation, and 
the viewing public has been 
less than lukewarm in sup- 
porting it -six months after 
the NCCB filed the petition, 
the FCC had logged in only 
three letters of support from 
individuals. 
Better late. Night owls have 
never been well served by 
television. Between 2 A.M. 
and 6 A.M. they have usually 
had nothing more than a 

blank screen or a test pattern 
to stare at. But there are in- 
creasing signs of life in the 
wee hours. 

In addition to a few stations 
in the larger cities that operate 
around the clock with regular 
programming, there are now 
a handful of stations that offer 
news, weather, sports and fi- 
nancial information in alpha- 
numeric form with a back- 
ground of music. Since the 
start of 1979, six stations have 
been given permission by the 
FCC to operate after hours in 
this way, and more are likely 
to follow suit in the near fu- 
ture, when the need to obtain 
special FCC approval may be 
dispensed with. 

The Commission wants to 
relax its rules so that the night- 
time desert, where "program 
fare is thinnest or nonexis- 
tent," will begin to bloom. 

All -night digital program- 
ming is still experimental, and 
some stations have decided 
that the experiment has failed. 
KSAT -TV in San Antonio, for 
example, reverted to normal 
hours after a six -month trial. 
General manager James 
Schiavone says, "We con- 
cluded, after the initial splash 
and the excitement in the 
media about a 24 -hour ser- 
vice, that not many people 
gave a damn." 

LONDON 

Richard Gilbert reporting 

Views of Snowdon. Following 
in the footsteps of Dame Mar- 
got Fonteyn, and her success- 
ful miniseries The Magic of 
Dance, comes Lord Snowdon 
(former husband of Princess 
Margaret) and Snowdon on 
Photography. He is writing 
and presenting six BBC pro- 
grams, which will be made 
this year and telecast in 1981. 

Though he has produced 
several outstanding docu- 
rrentaries for commercial 

television in recent years, 
Snowdon has never before 
had an on- camera role. 

In the new miniseries, he 
will look at the history of 
photography from the days of 
the camera obscura to the 
present; he will interview fel- 
low photographers; and he 
will talk about his own distinc- 
tive oeuvre, which producer 
lain Johnstone says is "char- 
acterized by the use of mini- 
mum equipment and a prefer- 
ence for natural light." 

Snowdon also will have 
something to say about the 
market for top photographic 
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Barry Manilow Kentucky DerbylPreakness 

Consumer Reports Presents: The Medicine Show. Everything 
you always wanted to know about pharmaceuticals. Home Box 
Office (cable). 
Ben Wattenberg's 1980. The neoconservative writer returns in a 

roving, 10 -part series. Among the subjects tackled: the military, 
George Orwell and the upcoming election. PBS. 

COMEDY AND VARIETY 
John Ritter: Being of Sound Mind and Body. Three's Company 
confreres Suzanne Somers and Joyce DeWitt and WKRPt How- 
ard Hesseman join Ritter in his first special. ABC. 
Barry Manilow- One Voice. Two voices, really- Manilow's and 
Dionne Warwick's- combine in this musical special. ABC. 
Righteous Apples. The pilot for public television's first situation - 
comedy series chronicles the adventures of a racially mixed 
teen -age rock group. PBS. 
The First Annual Woman Comics Show. Phyllis Diller is the host 
of a show spotlighting young comediennes taped live in Los An- 
geles. Showtime (cable). 
Hal Linden's New York. Linden forsakes his Barney Miller sta- 
tion house for a musical look at the Big Apple. ABC. 

SPORTS 
The Kentucky Derby and The Preakness. The first two legs of 
horse racing's Triple Crown are covered live on May 3 and May 
17. ABC. 
The Indianapolis 500. Same -day coverage on May 25 of 
America's most famous auto race. ABC. 
NASL Soccer. The season kicks off with a clash between last 
year's title -game participants, the champion Vancouver White- 
caps and the Tampa Bay Rowdies. ABC. 
Children in Sports. The final segment of James Michener's 
Sports in America series looks at the pressures on young ath- 
letes. PBS. 

work and the spiraling auc- 
tion -room prices for classic 
prints, such as those of Ansel 
Adams. 
Think small. EMI, the show -biz 
to body- scanner conglomer- 
ate, has discovered a new way 
of squeezing even more audi- 
ences into its movie houses. 
Not content with subdividing 
its large theaters into three or 
four separate auditoria, the 
company has now found that 
the odd spaces left over in the 
conversion make a perfect 
home for "video cinemas" 

Using videocassette record- 
ers in conjunction with projec- 
tion-TV systems, the video 
cinemas are showing taped 
versions of movies like "The 
Life of Brian" and "The Amity- 
ville Horror" in rooms that 
seat between 80 and 100 peo- 
ple -a fraction of the capacity 
of the smallest conventional 
theaters. 

So far, four video cinemas 
are in operation around Brit- 
ain, and six more are due to 
open soon. 

EMI claims that the video 
quality is almost as good as 
that of a first -run film print, but 
the British film technicians' 
union, the ACTT, disputes this. 
The union has been highly 
critical of video projection, as- 
serting that its quality is closer 
to that found on super -8 film 
than on 35 mm. The union pin- 
points the main defects as in- 
adequate screen brightness 
and lack of contrast. EMI 
promises that the projection 
system will be improved. 
Playing away. New York's pub- 
lic- television station, WNET, 
scored a notable success ear- 
lier this year when the presti- 
gious National Film Theatre in 
London devoted four days to 
screenings of WNET's TV Lab 
productions. 

The TV Lab has been re- 
sponsible for funding many 
imaginative projects, ranging 
from documentaries such as 
the Emmy- winning "The Po- 
lice Tapes" to experimental 
work by video artists. Capac- 
ity audiences at the National 
Film Theatre gave these works 
the kind of critical apprecia- 
tion they normally reserve for 
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the international art movies 
that form the backbone of the 
NFT schedule. 

TV Lab director David Lox - 
ton led a platform discussion 
about the Lab's work, explain- 
ing that its purpose was "to 
produce programs that chal- 
lenge the way people think 
about television." He found a 

sympathetic response among 
independent British TV pro- 
ducers who are hoping that 
the nation's fourth channel, 
due to be opened in 1982, will 
provide an outlet for innova- 
tive and radical program- 

ming. Inspired by the WNET 
season, they have begun lob- 
bying for a British TV founda- 
tion modeled on the TV Lab. 

TOKYO 

John Fujii reporting 

Extra innings. The energy 
crunch has produced an unex- 
pected bonus for TV baseball 
fans in Tokyo. Until recently, 
live baseball telecasts begin- 
ning at 7 PM., after the start of 
the game, and ending at 8:50, 
would sign off before the final 

innings of play, leaving audi- 
ences in a state of suspended 
hysteria that could be relieved 
only by turning on the radio. 
Now, however, Tokyo's popu- 
lar Yomiuri Giants team has 
decided to begin its games 20 
minutes earlier -at 6 -to save 
on lighting costs, and this 
means that the fans at home 
are less apt to be cheated of 
their climactic moments. 

Actually, the trend toward 
earlier games has been under 
way ever since 1974, when the 
oil crisis first made itself felt. 
At that time, baseball games 

began at 7 P.M. But 6 P.M. must 
be the final concession to 
OPEC; any further advance 
would empty Tokyo's offices 
and factories in midafter- 
noon. 
Next best thing? With its mas- 
sive investment in VCR pro- 
duction, Japan is not exactly 
gung -ho for the videodisc 
concept, but if the disc does 
pose a real threat to tape, the 
Japanese will be ready. 

Matsushita and its subsid- 
iary, the Japan Victor Corpora- 
tion, are developing the VHD 

continued on page89 

TIM RATINGS RACE 
THE KEY TO DAYTIME RATINGS: VIEWER LOYALTY 

By MICHAEL DANN 

When it comes to the network 
ratings race, the American 
press and public always think 
in terms of the prime -time 
schedule, the evening hours. 
But there is another numbers 
race that takes place in the 
daytime, between the hours 
of 10 in the morning and 4:30 
in the afternoon, that is also 
vital to advertisers and net- 
work stockholders. 

With well over a billion dol- 
lars in advertising revenues at 
stake, a half -point difference 
between networks in the 
average daily ratings can 
mean more in terms of profits 
in the daytime than it does in 
the nighttime -since there are 
fewer daytime viewers, the 
ratings base is smaller, thus 
magnifying ratings variances. 
There are five -and -a -half to six 
hours of daytime program- 
ming on each of the three net- 
works every weekday, while 
prime time lasts only three 
hours (except Sunday, when 
there are four hours). 

Daytime prices for the ad- 
vertiser are about one third of 
the nighttime prices. Spon 
sors consider daytime ads ex- 
tremely effective because 
they reach an audience con- 
sisting mostly of women, who 
are the predominant buyers of 
supermarket items. 

The most extraordinary 
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thing about daytime audi- 
ences is their intense loyalty 
to their favorite shows. In my 
two decades as a program 
director with the networks, the 
most irate letters I ever re- 
ceived were from viewers 
who objected to the preemp- 
tion of daytime shows for any 
reason. 

I can remember some years 
ago when the commercial 
networks canceled all regu- 
larly scheduled programming 
from the time John F. Kennedy 
was assassinated until he was 

buried: four days in all. The 
networks received more let- 
ters of complaint from 
viewers who were concerned 
about what was happening 
during that time to their favor- 
ite soap -opera personalities 
than from those concerned 
about the tragedy that had be- 
fallen our country. That cer- 
tainly wasn't true of most 
viewers, but it was interesting 
that we got very few com- 
plaints about cancellation of 
our nighttime programs dur- 
ing that same period. 

LONGEST -RUNNING CURRENT DAYTIME SHOWS 

YEARS 
PROGRAM ON AIR 

1 SEARCH FOR TOMORROW (CBS) 28 

2 THE GUIDING LIGHT (CBS) 27 

3 AS THE WORLD TURNS (CBS) 23 

4 THE DOCTORS (NBC) 17 

4 GENERAL HOSPITAL (ABC) 17 

6 ANOTHER WORLD (NBC) 16 

7 DAYS OF OUR LIVES (NBC) 14 

8 HOLLYWOOD SQUARES (NBC) 13 

9 ONE LIFE TO LIVE (ABC) 11 

10 ALL MY CHILDREN (ABC) 10 

It takes at least two years to 
develop a large, loyal audi- 
ence for a soap opera, corn - 
pared with as little as two 
weeks to build a large audi- 
ence for a nighttime drama. 
Game -show audiences in the 
daytime take approximately 
six months to build, which is 
shorter than the soap -opera 
gestation period, but still a 

long time when you consider 
that The $64,000 Question be- 
came the number -one night- 
time show in a matter of 
weeks in 1955. 

In short, ratings in the day- 
time change as slowly as train 
schedules. Any tampering 
with the daytime schedule by 
network executives becomes 
a terrifying gamble. The ac- 
companying table demon- 
strates the astonishing lon- 
gevity of successful daytime 
series. The most interesting 
daytime trend is that over the 
past decade, the soap operas 
have expanded from 15 min- 
utes to a half hour to one hour 
to 90 minutes in length. 

ABC has won the daytime 
ratings race in recent years, 
replacing CBS as the peren- 
nial daytime leader. Here's 
how the three networks have 
performed since Sept. 1, 1979 
(average audience per pro- 
gram): ABC, 8.0 (6 million 
homes); CBS, 7.0 (5.3 million 
homes); NBC, 5.7 (4.3 million 
homes). 



i útil this year 
there was no way 
to appreciate TDK's 
six -hour picture. 

TDK Super Avilyn videotape revo- 
lutionized the home video cassette 
market by being the first to deliver 
high quality four -hour pictures. The 
performance was so outstanding, 
deck manufacturers knew they 
could proceed with the develop- 
ment of six -hour play. 

When the decks were ready, 
TDK videotape, always improving, 
was there waiting. Six hours are the 
critical test. The tape moves at one 
third the original VHS speed. So 
slow, the slightest inconsistency will 

brilliantly. At six -hour speed it de- 
livers color pictures of startling reso- 
lution and quality. And the beauty 
of it is: the degree of consistency. 
Because of its ultra -high particle 
density, Super Avilyn provides an 
excellent signal -to -noise ratio and 
virtually no drop outs. A difference 
you can appreciate. 

TDK Super Avilyn offers another 
benefit. It acts against oxide shed- 
ding and videodeck head wear. If 
videotape is not reliable, repeated 
use at the longer playing speed can 

be magnified. TDK passes the test cause damage to the delicate parts 

Ai 
Supplier to the U.S. Olympic Team a.°.¡v`- 

of your videodeck. Super Avilyn has 
a strong binder which holds onto its 
cobalt -adsorbed gamma ferric 
oxide crystals. You get thousands of 
trouble -free playing hours. 

You may not be able to see the 
difference between six -hour 
videotapes right away. But you'll 
see it eventually. 

4TDK. 
High fidelity for the eyes 

` 1980 TDK Electronics Corp. Garden City. New York 11530 



RELEOLDIECTEWS 111 
By RICHARD REEVES 

Which Is More Real - 
Walter Cronkite or 
Alan Alda? 

r 1 here were 41 television cameras 
in the high -school auditorium in 
Nashua, N.H., where Ronald Rea- 

gan and George Bush debated three 
days before the state's Presidential pri- 
mary election. The crews were from all 
over New England, all over the United 
States, all over the world, including 
cameramen and correspondents from 
China. 

It was a media event of the first rank, 
made more dramatic when the initial 
sponsor of the Reagan -Bush confronta- 
tion, a local newspaper, barred four 
other Republican candidates - Howard 
Baker, John Anderson, Philip Crane 
and Robert Dole -from the stage. Rea- 
gan, who had picked up the tab for the 
debate, seized the microphone -and 
worldwide attention -and argued that 
the other opponents should be allowed 
to speak. 

Three days later, Reagan clobbered 
Bush in the New Hampshire voting. 
That was a hell of a surprise to the 
press -print and electronic -which 
had been quoting polls predicting a 

Bush victory. What had happened? The 
easy explanation was that Reagan's 
video heroics had turned the election 
around. Possible -at least as possible 
as the chance that the press and polls 
had just been wrong all along. 

Blame television. The tube, after all, 
is now the arena of politics. The weight 
of a political event is obviously different 
if it is televised -only a few hundred 
people were actually there to see Rea- 
gan play the hero. Everyone else saw it 
on television -and the little scene was 
played and replayed for three days on 
network and local news. Far away in 
Minneapolis, the Bush Minnesota cam- 
paign manager was complaining that 
network emphasis on the New Hamp- 
shire primary would cause potential 
voters at Minnesota precinct caucuses 
the same day to stay away from their 
own delegate -selection meetings to 
watch the New Hampshire results on 
television. Boy, he said, things would 
be different if Walter Cronkite came out 
here. 

The Bush campaign manager -his 

name is Thomas Tripp -was probably 
right. His candidate and Reagan fin- 
ished practically even in the Minnesota 
caucuses -whose representatives will 
eventually send 34 delegates to the Re- 
publican National Convention (com- 
pared with New Hampshire's 22) -but 
Reagan was far and away the day's 
winner, because primaries are more 
dramatic than caucuses and television 
was broadcasting the primary to the 
Nation. 

Television obviously affects elec- 
tions-or the perception of elec- 

tions. Edward Kennedy's press secre- 
tary had complained two weeks before 
that CBS's projection of President 
Carter as an almost 2 -to-1 winner in the 
Maine Democratic caucuses had cost 
Kennedy a victory. The CBS estimate 
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was made at 4:37 PM. on the day of the 
caucuses -in a brief announcement 
during a tennis match between Bjorn 
Borg and Vitas Gerulaitis. 

The projection, based on vote sam- 
plings in key precincts, was broad - 
cast-if anyone noticed it- before one 
third of the Maine caucuses had even 
begun. Kennedy eventually lost by only 
four percentage points in the vote 
count, and his people claimed that the 
projection caused some of their sup- 
porters to stay home rather than brave 
the wintry night to vote for their candi- 
date. Maybe. But it's also possible that 
if the projection did have an effect, it 
was to convince Carter supporters they 
should stay indoors rather than freeze 
their feet to get to an election their man 
had already won easily. 

Who knows? Television is still too 
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