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Our Media Philosophy

- o Know the market

» Understand the client's marketing situation

« Relate the client'scommunication objectives
to the market realties

» Develop a thorough forecasting base

» Negotiate from a position of strength
and knowledge

» Execute the most efficient and effective buy
in line with client goals

» Monitor the execution

» Post-analyze

PROCESSED BY KODAK

THIS IS ONE OF THE MOST IMPORTANT SLIDES
IN SWINK'S NEW BUSINESS PRESENTATION.

At Swink we don’t just save our media
philosophy for new business presenta-
tions. With us, it’s a fact of everday life.

We have a detailed system of
procedure and control that works to opti-
mize our clients’ media investments.

The foundation for Swink’s system
is a first-rate marketing and media
management team that has earned wide

Corporate headquarters:

Leonard F. Auerbach

5340 Central Avenue

St. Petersburg, Florida 33707
(843) 347-9708

REGIONAL REPS

cowus

recognition from their industry peers.

We know there is no substitute for
personal contact. To us the broadcast
representative is the information lifeline of
media negotiation and fulfillment.

Within Swink’s geographic sphere of
influence, we look to Regional Reps as a
basic link in assuring that our broadcast
client’s media opportunities are realized.

B i
Howard Swink Advertising (Marion, Ohio), Marketing/
Media Management Team: (left toright) PhilipD. Jursek, Ph.D.,
Vice President/Marketing Services. Chris Clements, Manager of
Media Services. J. H. "Mike” Flynn, Ph.D., Manager/Marketing
Information. Milt Krist, Director/Industrial Media.

Cleveland sales office
Harry D. Parks

Vice President

and Regional Mgr.
1220 Huron Road
Cleveland, Ohio 44115
(216) 781-0035

Cincinnati sales office:
Don O. Hays

Senior Vice President
and Regional Mgr.
Holiday Park Tower
644 Linn Street
Cincinnati, Ohio 45203
(513) 651-1511
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national sales offices of group ownership.
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format to insure the same data appears in each listing in
the same sequence.
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Listings in SRDS’ Spot Radio Are Governed by

Established Criteria 12

Descriptive Terms/Music and Format 13
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Jormat.
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Program 14
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SUMMARY TABULATION SECTION

Radio Stations Regularly Scheduling Farm Programs._.._..... . 16
Alphabetical listings by state, city and call letters of radio
stations who report the total hours per week devoted to
regularly scheduled farm programs.

Radio Stations Regularly Scheduling Negro/black

Programs 19
Alphabetical listings by state, city and call letters of radio
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NEGRO/BLACK POPULATION DATA
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Estimates for all U. S. metros plus county estimates for
nine southern states. (Also see State Sections for individual
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Population 2
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Alp{mbetical listings by state, city and call letters of radio
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regularly scheduled foreign language programs.
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q " b corporate or network ideatification logotypes, boldfsce title
is mailed preceding the date of each Ine:':lings (greup or programming oratm'iduﬁluﬂu)
on or about of issue ... in time month! are paid advertising services.
the to reach you at .
or near the
SPANISH POPULATION DATA Radio Stations in Metro Areas. ...........cooom i 61
spanish Population Data = 23 Stations and their cities of license are grouped alphabeti-
Population of Spanish Heritage as reported by the April 1, cally by call letters under their respective metro areas.’
1970 Census of Population fjor selected metro areas and
counties throughout the entire U. S.
Leading 25 Metro Areas Ranked by Spanish Population........ 24
MARKET DATA SUMMARY SECTION LB LS AL
Explanation of SRDS Consumer Market Data.............cocee.ecec. 27 Coded Contract Regulations...........ooommomeemeccece 66
Definitions, sources, estimating procedures. Standard regulations which are keyeld as numbered para-
. e e graphs referring to code numbers in Paragraph 5 of indi-
U. S. Map of Census Divisions. eemeeeemeeeeesmsesesmmeseemessaniens 29 vidual radio station listings.
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and key cities. Regional and State Networks and Groups Index................... 68
Consumer Market Data Summary for U. §. 30 f;?:iﬁes’c::ﬂ;s !;;gz.u DI LS ST Bt e
Totals of the 17 market data categories by state. Census
divisions of U. S., and total U. S. Regional Radio Network and Groups...... ... ... 69
Metropolitan Statistical Area Definitions 30 ]
Including Standard (Office of Management and Budget), Promotional Dates ... 76
SRDS Additional, and New England County Metropolitan .
Statistical Areas. State SECHONS ... et ae e e 79
States listed alphabetically, including Puerto Kico, fol-
Composite Table of Metro Area Rankings 33 lowed by U. S. possessions. Each state section contains the
Alphabetical list of metros with U. S. ranking in 14 market following information:
data categories. Population, Households, Consumer Spend- Market/Media Map.
able Income, C.S.1. per Household, Total Retail Sales, State, County, Metro Area and City tabulations for Market
Total Retail Sales per Household, Food Store Sales, Drug Data totals.
Store Sales, General Merchandise Store Sales, Apparel Negro Population Data, for Metros and selected counties in
Store Sales, Home Furnishing Store Sales, Automotive Southern States.
Store Sales, Service Station Sales, Passenger Car Registra- State Networks and Groups—iistings appear at the begin-
tions. ning of each state in alphabetical title sequence.
. . Radio Stations—Rates and Data listings arranged alpha-
Metro Demographic Characteristics—Composite of betically by state, city, and call letters.
Population by Age/Sex Breaks 37
Demographic totals relating to age and sex breaks are American Samoa-Guam-Virginislands........................._. 872
detailed by metro areas. Age groups covered: 18-24, Radio Stations—Rates and Data listings arranged alpha-
25-34, 35-49, 50-64 plus totals. Totals also provided for betically by city and call letters.
Children 2-11 years and Teens 12-17.
* Market Data Ranking Tables 40 Call Letter Index, AM Radio Stations....................cc.oooeee 874
Fourteen separate tables ranking all U. S. metros by the In alphabetical call letter sequence.
above market data categories.
Consolidated Area Ranking Tables 55 Call Letter Index, FM Radio Stations.............................. 880
Fourteen separate tables ranking all U. S. consolidated In alphabetical call letter sequence.
areas by the above market data categories.
Index to Service Ads. ... .. . 884
Farm Ranking Tables—400 leading farm counties.................. 56
Farm Population, Gross Farm Income, Number of Farms. Change Bulletin Center Break
Contains new listings and/or media change information
FARM DATA SUMMARY received too late for inclusion in listing pages.
Explanation of SRDS Consumer Market Farm Data................. 59
Definitions, sources, estimating procedures.
farm Data Summary, U. S., Divisional and State Totals......_.... 59 e P e
Farm Population, Farm Households, Gross Farm Income, Mem '"h"t i',"'g""' Ll with listings: N o
Gross Farm Income per Farm, Total Farms, Farms Pro- @ —A;g&osn‘alPhAsrsloc;;tzxozngsog_ggoad:asters, 1771 N St., N_ \W.,, Washington, D, C.
ducing Sales over $2,500 Land Harvested, Total Farm w Thone SEEATn ST
Tractors. Nnga——National Radio Broadcasters Association, 1705 De Sales St., N.\V,, Suite
500, Washington, D. C. 20036. Phone 202-466-2030.
Farm Income by Commodities and Commodity Groups.......... 60

Farm Livestock, Cattle-Calves, Hog, Farm Dairy, Farm
Poultry, Farm Chicken, Farm Crops, Farm Wheat, Farm
Corn, Farm Hay, Farm Cotton, Farm Soybean.

—Radio Advertising Bureau, Inc., 485 Lexington Ave.,, New York, N. Y.
10017. Phone 212-599-6666.

S R A—Station Representatives Association, 230 Park Ave., New York, N. Y. 10017.
Phone 212-689-6084.
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Radio Station Repl’esentatives (including National Sales Offices of Group Ownership)

ABELS, RED

Media Code 4 000 0075 8

Lincoln, Neb, 6!501—]50! 80209
Phone 402-432-6606

A/0 MEOIA SALES
edia Cede 4 080 8078 2.00

San Francisco 94123—3061 Fillmore St
Al Dougherty
Phone 415 931-735
Beverly H 0211—111 N. La
Clenega l!lv
Chuck Dwyer
Phone 213-652-1441

ADMIRAL REPS. o] INC.

Media Code 4 000 008] 8.00

50;! !l‘icn'e. Fla. 33450—725 South
Plione 305-4G4-G746.

ADventures, INC.

Media Code 4 000 00387 3.0

Juplin, Mn 6“01—306 l'.. 32na 8t.
Dare
Phone 4Ia-6"3 3311

ADVERTISING SALES WEST

Media Cede 4 000 01

San Francisco 94123—3061 Fillmore St.
Al Dougherty
Phoue 4]5 931 7350

gevgrly Hllls 90211—111 N. La Cienega

Chuck Dwy:

Phone 213- 652 1441
AGGSTINO CDMPANY. THE
Media Coue 4 000 0
Bclttll 98116—4707 Mlh Ave., 8.W.

ames Agostino
Phun- 206- 932 8290
ARECiBSO ADVERTISING AGENCY
Media Cede 4 000 0242 4.00
Arsclbo, 1. It. 00612—DBox 1652
Carmelo Saniiago
1'hone 873-1458
AYERS, INC. OF CHARLOTTE
Media Code 4 000 0350 5.00
Charlotte 28202—230 S. Tryon St.
Guy Vaughan, Jr.
inton C, Coughenour
Phom 704-375- CHI
BEAVER. C. K., AASSOCIATES ING.
Medis Cede 4 000 0500 5.
Mewphls 38104—2158 lmlon An lldz
George Faulder, Marilyn W
Phone 901-272-7503
Atjanta 30325——Box 20052

W. 0. Jon
Phone 404 355 0777
Dallas 752343001 LBJ Freeway
Jack Riley
Phone 214-247-5707
cnuuo 00606—20 N. Wacker Dr.
Howard Weiss, Mary Friedman
Pbone 312-236-8887
San Francisco 94133—559 Pacific Ave.
8am 1'osner
Phone 415-39]-1984
New York 10036—25 W. 43rd St
Phone 212-575-5020.
BIODICK COMPANY
Media Cede 4 000 0700 1.00
Northridge, Callf 91324—18127 Roscoe
Blvd., \n
Guy B dlek Glann Blddick
Phone 213-349-9326

IB BLAIR RADIO

SRA NAB RAB
Media Cede 4 000 0750 6.00
New York 10022—717 5th Ave.
Thomas C. Harrison, John N, Doden,
Jerry Gibson. Robert Lobdell,
212-752-0400

NRBA

Chicago 60811—845 N, Michigan Ave.
Thomas K. Walton
{’hone 312-787-2300

,‘t-":\'-"' 30308—600 W, Feachtree St.,

‘Willlam T. White
Phone 404-981-1145
Boston 02116—535 Boylston St.
Michael Hory
P’hone 817-538-6230
Dallas 75219—3141 Hood St.,
Frank J. Carer
I'hune 214-522-4100
Detroit 48202—1811 Fisher Bldg.
Daniel = Follis
Phone 313-871-3066
los Angeles 900:6—5570 Wilshire Blvd.
George IR, Wolt:
Ihone 213 937- 46"0
Minneapolis 55402—510 Marquette Ave.,
Suite 617, RBldg., W.
Brian E. Rubinson
Phone 812-339-8Ru4
TWX 910-578-2929
Philadelphia 19102—3 Girard Plaza
John 1. Welford
Phone 215-568-0290
Portland 97201—1501 S.W. Jefferson
T Lesli

om 0
Phone 503-226-5007
TWX 910-464-6150
8t. Louis 63102—10 Broadway
Tom Cingquina
Phone 314-421-5262
San Franelsco 94108—650 Californis 8t.
Raymond J. Mue r
Phone 415-434-327
gelmo 98124—Box 24525. 900 Thomas

Ralph Heyward
Phone 208-223-5224

BLAIR/NORTHWEST RAOIO
REPRESENTATIVES

Maodia Code 4 000 0775 3.00

ge‘ttle 98124—DBox 24525, 900 Thomas

L.
Ralph Heyward
1"houne 206-223-5224
TWX 910-444-1641
Portland 97201—1501 S.W. Jefferson
Tom Leslie
Phone 503-226-5007
TWX 910-464-6150

BOLLES. GENE, COMPANY

Media Code 4 000 0800 9.00

New York—663 Fifth Ave.
Phone 2]12-675-5058

Chicago 60645—3322 W, Pctcnon Ave.
I'hone 312-478-5544. 5545

Beverly Hills—111 N. La Clenega Blvd.
Charles P. Dwyer
Phone 213-852-1441

San Francisco 94131—598 Dellbrook
David Sandeberg, Ward Gienn
I’hone 415-731-3620

JB

Hodll Cede 4 000 0862
Atlanta 30326—3384 Pelchtree Rd.,
N._E.. Buite 417
Jack Bolton, Teri Hanson
Phone 404-237-1577
New York 10036—25 W. 43rd St.
Tom Allen, Loretta Kenney
Phone 212-575-5020

Chicago 60806—20 N. Wacker Dr.

JACK BOLTON
ASSOCIATES

ge 0
Phone 312-236-8887

l';llml Angeles 90028 — 6922 Hollywood
vl
James A. Lucas. Sanford Kahn
Phone 213-462-6655
San Francisco 94131—596 Dellbrook
Jim Lucas
Phone 415-731-3620
Raleigh 27511—Box 695
(Cary. N. C.)
Barry Noll
Phone 919-467-8645

BOURKE. JOHN P.

Media Code 4 006 6971 3.00

Ssusalito, Calif. 94965—3030 Bridgewa)y
Joutin 1. Bourke
Phone 415-332-9070

BOURNSTEIN, AARDN, CO.

Maedia Code 4 080 1018 7.00

Salt Lake City 84111—352 8. 3rd, No. 7
Aaron Bournstein, Jan Bournstein
T'houe 801-322-5595

B8ROADCAST ASSOCIATES
Media Code 4 000 1050 0.00
Chicago 60660—6350 N. Wayne
A. J. Poiley
Phone 312-761-3486

BROADCAST MEDIA SALES

Media Code 4 800 1062 5.00

Los Angeles 90028—6290 Sunset Blvd.
Stan Lothridge
’hone 213-462-7241

San Francisco 94111—500 Sansome St.
Willlam 1’eavey
1'hone 415-986-5371

BRDADCAST NORTHWEST

Media Code 4 000 1073 7.00

Seattle 98199—-3520 27th PlL, W.
Dean Seuto
Phone 208- 283 8484

SAII'?ADCAS;I' REPRESENTATIVES

Media Code 4 860 1116 9.00

Winnipeg, Manitobs R2W 3X2—159
Scotia St. Phone 204-586-7755

BHcDADCAST REPRESENTATIVES,

Media Code 4 000 1100 3.00
Little Rock 72207--2311 Biscayne,
Cantrell Pl., Suite 100

1"at Willcox

Phone 501-227-7564

" Buckley
Radio Sales,nc.
SRA RAB NRBA

Media Code 4 000 §132 6.00
New York 10022-—485 Madison Ave.
Robert V. Coppinger, Mel Trauner,

Joseph M. Bilotta
Ihone 212-832-0404
TWX 710-581-3009

Boston 0"118—115 Newbury St
Ron Wayland
Phone 617 266-9176

g_tl;.mn 30309—1819 Peachtree Rd.,

T. Richard Rawlins
P’hones 404-352-1287, 1288
TWX 810-751-3201
Chleago 60611—520 N, Michligan Ave.
Robert J. Lurito
LI'hone 312-644-4330

Dallas 75205—5327 N. Central Expy.
Ed Robbins
Phone 214-528-1315/1316
Detroit 48202—818 Fisher Bldg.
Den Jacobson
I'none 313-871-1030
TWX 810-221-1230
Los Angeies %0028—6235 Sunset Blvd.
George Ortiz
1"none 213-461-3313
TWX: 910-321-4279
San l"rnnchco 84104—220 Montgomery St.
Lloyd McGovern
I’hone 415-781-0191
TWX: 910-372-6043
8t. Louls c'no'r—lo Broadway
Kay Lavs:
Phone 314 621- CMO/CMI
TWX 010-761-1041
Philadelphia 19102—1420 Walnut 8t
Andy Goldblatt
Phone 215-546-5045

GEEFTT B NN
& ABSSOCIATES

BUNCHEZ, GERT AND ASSDCIATES
Media Code 4 000 1165 6.00
8t. Lonis 63105—7730 Carondelet
Gertrude Lunclez
Phone 314-862-5250
Chicago 60601—1 E. Wacker Dr.
Sid Robel

Phone 312 329-9501
Dallas 75231—Box 31243

Barbara Longuria

Phone 214-368-4942
Atlanta—Enterprise WX5250
New York 10022663 Firth Ave.

Gert Bunchez

1'lione 212-755-1339
Beverly Hills 90211—111I N.
La Cienega Blvd.

Chuck Dwyer

Phone 213-652-1441

BUSBY, FINCH, LATHOM & WIDMAN

NAB
Media Code 4 000 1350 4.00
Atlants 30329—Suite 480, 57 Executive

lark s,
Lanier Finch. James Lathom, Judy
Jeml ro
Phone 404-633-4314
Dullas 75219—3141 Hood 8t.
Ralph Wldman
Phone 214-528-1724

B W BROADCAST SALES
Media Code 4 000 1400 7.0
Hollywood Callf. 90028—6922 Hollywood

Blll Warr
Phone 213 463 3201

Media Cede 4 000 1425 4.00

New York 10017—30 E. 42nd St
Eduardo Caballero
Chartles W. Curran
1’hone 212-972-1019

Chicago doeoe—Sulte 3412, 20 N. Wacker
Howard V
Phone 312 263 3340

Oakland 94606—655 E. 12th St,

ess Carlo
Phone 415-861-1337

& Data Service.

There’s

More usable information about
the particular advertising me-
dium you are considering —
that’s what you get from the
Service-Ad next to the medi.
um’s listing in Standard Rate

Supplementing its listing
with an adjacent Service-Ad

a station or publication will
supply you with additional data
about its market, coveragc, mer-
chandising, programming or
editorial content, availabilities
or linage, listenership or read-
ership — in short, anything to
help make your task easier.
Media Service-Ads in SRDS

specific market and media
information in every SRDS Service-Ad

are conveniently placed near
the advertiser’s listing. You’ll
find the time you invest in read-
ing Service-Ads amply repaid
in time saved from costly file-

digging.

Read—and use—the infor.
mation provided for you in
Service-Ads.

G39D

Spot Radio Rates and Data

Hollywood 90028—6290 Sunset Blvd.
Jeft Freeman
Phone 213-461-3901

At;\nnin 30309—1819 Peachtree Rd.,

y Ochs
l’hune 404-355-6432

CAROLINA SPOT SALES
Media cu. 4 000 1550 9.00
Cary. N. C. 2.511—Bux 695
Blr Nol
l'llune 919 467-864
Atlanta 30326—3384 Pelchtreo Rd.

Jack Bolton
Phone 404-237-1577

Davip ﬁ\g CARPENTER

Il)AV 10 CARPENTER COMPANY,

Media Code 4 000 1650 7.00

Atlanta 30309—1365 eschtres 8t., N.E.
Darid Carpenter. Laney Galr,
Linda Seckinger
1’hone 404-392-3799

Woodland Hills, Calif, 81364, Box 703
Harlan G. Oakes

Phone 213-346-9621

CAVITT, DDN

Media Code 4 000 1700 0.00
Minueapolis 55123—6404 Washburn
Ave., S. Ihone 612-866-7660.

CBS/FM SALES

Media Code 4 000 1750 5.00
New York 10019—17th FL, 51 W. §2nd

8t.
Bob McGroarty, Roy Weinstein
Phone 212-975-4321
Chicaxo 60611 —~630 N. MeClurg Ct.
Joe Schwartz
I"hone 312-944-80
Detrolt 48208—1910 ll‘hher Bldg.
Rotha Maddox
Phone 313-872-5500
S8an Franclsco 94111—One Embarcadere
Center
John Fitzpatrick
1’hone 415-982-7000
Bollywood 90028—6121 Sunset Blvd.
DBruce Braun
Phone 213- 469 1213

CBS RADIO
SPOT SALES *

NASB RA
Media Code 4 000 1800 8.00
New York 10019—51 W, 52nd8 St.
Jeftrey B. Lawenda, Gary
Phone 212-975-4575
Chichgo 60811630 N. McClurg Court
Itichard Feinblatt
Phom 312-944-6000
Phlladelphia 19131—City Line Ave. &
Monument
}h" s"l?.&w 3758
*hone
Atlanta 30326—Suite 1033, 3445 Pesch-
tree Rd., N. E.
Joseph H Sierer
Phone 404-233-8281
Detroll 48202—1910 Fisher Bldg.
;’,l‘:: Jnglll;u.o" 5500
ne -
San Francisco 94111—One Embareadere
Center
Thomas F. Cosgrove
Phone 415-982-7000
Los Angeles 90028—8121 Sunset Blvd.
W. Dean leQGras
Phone 213-469-1212
st. louls 63103—1 Memorial Dr.
Dasld M. Brennsa
I'hone 314-621-2343

ggARI.ESY RIVER BROADCASTING
Media Cede 4 000 1925 3.00
New York 10022—501 Madison Ave.
Juohn Donofrio
Phione 212-759-3395

THE CHRISTAL CO,

CHRISTAL COMPANY. THE
NAB RAB NRBA
Media Code 4 000 1830 1.00
New York 10022—919 Third Ave.
Robert J. Duffy, William 8.
Phone 212-688-4414
(Thia listing centinued on next pagh)
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Christal Company, The—Continued

Chicago 60601—333 N. Miehigan Ave.
David K. Winston, Gerald N,

eichman
leno 312-236-8357
Ban Francisco 94104—Russ Bldg.,
Buite 1408
Bruce Blevins, Ronni L. Brand
Phone 415-982-13%
Dmh 43084—2100 W. Big Beaver.

ch.

John M. Fouts, Craig Wilbraham
Phone 313-649-3230

Boston 02116—9 Newhury St.
John D. Kettell, Kim McFadden
Phone 617-267-1180

Atlants 30326—Suite 1610, 3340

Peachtree Rd.. E.
Tom Dolliff, Lrends Hunter
Phone 404-237-5236

Los Angeles 80010—3807 Wilshire Blvd.
Paddy Ramsay, Robert Gad

Freeman

Jim

Phone 213-388-1271
St. Louls—Toll free Enterprise 42053
Dallas 75240—Suite 122, 13789 Noel

Keith Tsaitt, Julian Kahn IT

Phone 214-388-5300
Philadelphis 19103—Suburban Statlon
Bidg., Suite 1281

Paul C. Anoviek

Phone 215-564-4561

COHEN, EDWIN H.

Media Code 4 000 2050 9.00

Miami 33156—Box 560222
Fdwin H. Cohen

Phone 305-233-3336

COMMUNICATIONS FUND, INC.
Media Code 4 000 2137 4.00

Phone $ii-721-2323

cmbs

concert music broadcast sales, inc.

Media Code 4 003 2193 7.00
New York 10017—50 E. 42nd St.,
RllL 510

Cleary, Peter Besheer
Phone !l! 889 8650.
Walnut Creek. Calif. 94596—1802
Whitecliff Way
Phone 415- 939 5880
Woodland Hills, Calif. 91864—Box 703
Harlan Oakes

Phone 213-346-9621

COOKE, DONALD INC.

Io‘la Cede 4 000 2250 5.00
.!"'L York loosc—ul Fifth Ave., 1Tth

Donald Cooke
Phone 212-682-6844
Chicago 80845—3322 W. Peterson Ave.
Hooper Jones, neau q
. _ Phone 812-478-854
Beverly Hills—111 N La Cienegs Dlvd
Charles P. Dwyer
Phone 213-852-1441
San Franclsco 94131—199 Crestmont Dr.
David Sandeherg. Ward Glenn
Phone 415-731-3620
Bt. Loull 63102—468 Equitable Bidg.,
Bml way.
Geno Tay
Phone su 2381-9151

CORLETT ASSOCIATES

Media Code 4 000 2275 2 00

Dearborn. Mich. 48128—Box 5146
Phone 313-56]1-3823

New York 10036—15 W, 44th 8t
Frederick W, 8mith
Phone 212-867-0295

mrly Hills 90211—111 N. La Cienega
vd.

Chuck Dwyer
Phone 213-652-1441
Dallas 75204—3225 Lemmon Ave.
Jim Lowenberg
Phone 214-528-7260
Chllicno [ ’u 5—3322 W. Peterson Ave,
ones
Phone 312-478-5544
San Francisco 94133—559 Paclfic Ave.
Sam Posner
Phone 415-391-1984

COURTNEY CLIFFORD, INC.
Media Code 4 000 2318 0.00

Minneapolis 55424—Box 24345
Robert C. (Bob) Bouchier
Phone 613-922-3822

COWLING, CHARLES H.

Media Cede 4 000 2362 6.00
glovl;-hﬂdﬂ. Calif. 91324—9565 Reseda

Charles H. Cowling
Phone 213-886-0472

CREED ASSOCIATES. INC,

Media Code 4 000 2450 1.00

Boston 02116—Park Square Bldg.
Richard A. Keating. Richard P.
Luetters, Irene C. Kelloher
Phone 617-482-4845

January i, 1979

CRUPI, SANTO

Media Code 4 000 2500 3.00

Boston 02116—1400 =taller Bldg.
Santo Crupl, Virginia M. Fairweather
Phone 817-342-0478

DAHLSTEN, BILL & ASSOCIATES
Media Code 4 000 2525 0.00
Los Angeles 90028—1680 N. Vine St,
Bill Dahlsten
Phoae 213-464-9263
lsqnn §‘nnclm 94133—559 Pacific Ave.,

Sam Posne:
Phone lh 3 7-4

Seattle 98199—3520 27th PL, W.
Dean Seaton
Phone 206-283-8484

Chicago 60306—20 N. Wacker Drive
Howard Weisa
Phoae 312-236-8887

New York 10036—15 W. 44th St
Frederick W. Smith
Phone 212-867-0295

Dallas 75219—3626 N. Hall
Jack Riley
Phone 214-521-1240

Memphis 38104—2158 Union Ave. Bldg.
George Faulder
Phone 901-272-7503

DAVIS, FOWLER, WEAVER
BROADCASTING
Media Code 4 000 2537 5.00
San Juse, Calif. 95151—Box 21248
Judy Currier
Phone 408-274-1170

DEVNEY
ORGANIZATION

L
?'E(\:!NEV ORGANIZATION,
Media Code 4 000 2550 8.00
New ork 10011—317 Madison Ave.
Ed Dev
Phone 2l° 861-2480
Chicago 80645—3322 W. Peterson Ave.
Hooper Jones
Phone 312-478-5544
Los Angeles—Box 703, 21241 Venturs
Blvd.,, Woodland Hills, Calif, 91364.
Harlan Oakes
Phone 213-3468-0824
San Francisco 94131—3598 Dellbrook
Ward Glenn
Phone 415-731-3620
Boston 02116—100 Boylston 8t.
George Bingham
Phone 617-482-4370
Dallas 75219—3141 Hood St., Suite 333

Phone 214-528-17
Atlanta 80339—1900 ’l‘he Exchange,
Suite 315

Shay Todk

Phone 404 952-4555

TWX 810-766-5993
Detroit—Toll Free. Enterprise 6323

DIRIGO MEDIA

Media Code 4 000 2575 5.00

Portlamil, Me. 04101—638 Congress 8t.
Fred Miller, Stephen Vitl, Nina Van
Brocklin, Fuller Carter-
Phone 207-774-9816

DOME & ASSOCIATES INC.
Media Cods 4 000 2600 )
ll;tlnl:’ldelphll 19108—1617 John Kennedy
v
Robert Dom
Phone 218- 503- 3716
Pittsburgh 15222—1104 Investment Bide.
Stephen J. Rooney
Phone 412-391-8520
TWX 710-664-2190.
Baltimore
Senius Smith
Phone 301-685-3337
Atlanta 80326—3384 Peachtrees Bd., N.E.
Mary O'Shields
Phone 404-266-2133
Raleigh 27609—Box 18008
Penn Watson
Phoae 919-782-0898

DOORLEY & ASSOCIATES

Media Code 4 000 2625 8.00

Los Angeles 90736—119 8. Mansfleld Ave.
Marilyn Doorley
Thone 213-936-3009

DORA-CLAYTON AGENCY, INC.
Media Code 4 000 2650 6.00

Atlanta 30309—Drawer 7308
Daniel A. Rricht
Arlette Q. Haight
Phone 404-881-0220
Beverly Hills 90211—111 N, LaCienega
Charles P, Dyw
Phone 213-652- l“l
West  Coast 94133—559 Pacific Ave.,
8an Francisco
S8am Posner
Phone 415-391-1984
New York 10030—25 W. 43rd St.
Jim Smit
Phone 212 354-8244
gioli‘gzo—nox 1243, Des Plaines, 1L
John F. Murphy
Phone 812-827-7550
Detrolt — Box 5146. Dearborn, Mich.
48128
Tom Corlett
Phone 313-561-3823

Cleveland 21414—850 Leader Bldg.
ary Brandt
Phone 218-771-4224

B S e e

oRE | WALF, on

o ss:cna!es

Media Cede 4 000 2725 6.00

New York 10036—25 W. 43rd 8t
Tom en, Loretta Kenney
Phone 212-575-5020

Chicago 60606—20 N. Wacker Dr.
Howard Weiss, Mary Friedman
Phoue 312-38%- ms

Los Angeles 90036—5(55 Wilshire Blva.
Barhara Forr
Phones 213-937-7247. 7248,

_Boston 02116—100 Boylston St.

George C. Bingham
Phone 617-482-4370

San Francisco 94138—559 Paclfic Ave.
Sam Posner, Bert Chance
Phone 415-391-1984

Dallas 75219—8131 Turtle Creek
Paul Miller
Phone 214- 52 8-2923

Atlanta 30326—3384 Peachtree Rd.

E.

“Jack Bo

Phone 404 237 1577
Detroit—Enterprise 7772
St. Louis—Enterprise 41133
Minneapolis—Zenth 7772

DWYER BROADCAST SALES &
SERVICES

Media Code 4 000 2762 9.00

l'?leverl: Hills 90211-~111 N, LaCienega

Charles . Dwyer.
Phone 213-652-1441
San Fl‘lm‘lsro 941333559 Pacific Ave.
Sam Posn
Phone 415 391 1984
Chicago 60659—3322 W. Peterson Ave.
Hooper Jones, Beneo 1d
Phone 312-478-334
New York 10036—15 W. 44th St.
Fred Sm
Phone 212 867 0295
Detroit 48128—Box 5146, Dearborn,

Mich.
Tom Corlett
Phone 313-561-3823
Dallas 75234—3001 L. B. J. Frwy.
Jack Riley
Phone 214 247-5707
Baleigh, N. C 27609—Box 18006

Penn Watso!
Phona 919- 782-08
St. Louis 63105—7730 “Carondelet
Gert Bun
Phone 314-862-5250

EASTMAN
'RADIO,INC.

SRA RAB NRBA NAB

Media Code 4 000 2800 7.00

New York 10020—One Rockefeller Plaza
Frank Boyle, Blll Burton,
Charlle Colombo, Lee Lahey,
Mike Bellantoni, Jay Keay
’hone 212-381-0800

Chicago 60811—444 N. Michigan Ave.
Dave Recher, Jerry Donovan
Thone 312-644-0670

DetroilL 48202—2990 W. Grand Bivd.
Dave Gneiser
Phone 313-873-2090

San Francucn 94111—517 Washiogton 8t.
Steve Block
Phone ll.'o 391-3937

1os Angeles 90010—4311 Wlllhh‘ Blvd.
Jerry Schubert, Carl B
Phone 213-933- 8530

Dallas 75206—8060 N. Central

Expressway
Gary Andon
Phone 214-691-7984

8t. lnuh—GSlDl——lOl-’o Loeust St.
John H
Phone .(H- ’4 7

Philadelvhia 19103—1700 Walnut 8t.
Dan Hudso!
Phone ‘.'15-7331~0102

Boston 021186—Park 8q. Bldg.
Peter Kadetsky, A\men Smithers
Phone 617-482-04

Atlanta 30309—1447 Peachtres St., N.E.
Dick \Walker
Phone 404-892-2434

Seattle 98101—1411 Founh Ave, Bldg
Mick Tacher, Bob Tacher
Phone 206.624-4191

Portland 97207—1130 8.W. Morrison
Richard Gohlman, Jim Cummings
Phone 503-228-2911

Denver 802112701 Alcott
Charlie Vals, Karen Trenchard
Phone 303-455-4111

Salt Take City 84111--312 E. South

mple
Rennie Willlams, Doug Wildfoerster
Phone 801-353-4641

EASTMAN RADIO, INC./
IRNTERMOUNTAIN NETWORK

AB
Media Code 4 000 2825 4.08
Denver 80211—2701 Alcott
Charlie Vais, Dave Ripley
Phone 303-455-4111
Salt Lake City 84111—812 E. South
Temple
Jack Paige
Phone 801 364-3361

ERA REPRESENTATIVES

Media Code 4 000 2868
Dallas 75205—35327 N Central Expy.
Fd Rohhins
Phone 214-528-1315.

Spot Radio Rates and Data

ESN SPOT SALES

Media cod04 000 2877 5.00

Albany, N. Y. 12201—Box 1
P. c.D Lyan

8. M tacey
Phone 518-869-9400
Thiells. N. Y. 10984—9 Skyline Dr.

rt H. Sandler
Phone 518-429-8918
EWING, PAUL J., COMPANY
Media Code 4 000 2887 4.

7 4.00
Minneapolis 55402—536 Buliders
Exchange

Paul J. Ewing

Phone 612-333-3660
FAMILY ENTERPRISES. INC,
Media Code 4 000
Huntington Belch c.ur. 926£6—
Box 3700, 9611 Bay Meadow Dr.

Tom E. Benvenuti
Phones 714-979-9596, 963-7763

FARMAKIS, J. L., INC.

Media Code 4 000 2806 2.00

New Canaan, Conn. 06840—Box 1004
Jack Farmakis
Phone 203-966-1746

Ceﬁ‘r Raplds, 1a. 52407—Box 4446

Parker
Phone 319- 39 398
Sa;xs.:mo Clkll! 94965—3030 Bridgeway
ohn B
Phone 415-332-8071

FELTIS, HUGH & Assocuru
Media Code 4 000 2925 2
Seattle 98105—3909 5ist An.. N.E

Hugh Feliis
Phone 208-523-1283
FINE MUSIC HI-FI BROADCASTERS
3000 3.

New York office: Mt Vermca N, Y
10550—10 Flske Place

Kenneth C. Schwars

Phone 914-668-3534

FLORIDA MEDIA REPS
Media Code 4 000 3082 |
Daytona Beach 82020—30! 5038
Willlam Hunter
Phone 904-672-2200

FUL(F:ORD. MICHAEL, COMPANY,

Media Cods 4 000 3120 9.00

New York 10017—210 E. 47th St.
Michael Fulford
Phone 212-751-6107

Los Angeles 90028—1680 N. Vine Bt.
BIll Dshiesten
Phone 213-464-9263

GATES. J. C. & COMPANY
Media Cede 4 000 3150 6.00
Hollywood 90028—6922 Hollywcod Blvd.
Suite 708
James C. Gates,
Juanits Haddy Landon,
Phone 213-462-6839

GENTILE. LARRY, ASSOCIATES

Media Code 4 000 3300 7.

Detrolt 48230—288 Fisher Rd.
Phone 313-885-0252

GILL-PERNA. tNC.

Media Code 4 000 3350 2.00
New York 100‘.'2—(’45 Filth Ave.
Helen Gill, John J. Perna, Jr.
Phone 212-355-0656

Detroit £3226—2915 Book Bulliing
Phone 313-962-702

San Fraucisco 9(181—-199 Crestmont Dr.
David Sandeberg. Ward Glenn
Phone 415-731-3620

GLEN-WARREN BROADCAST
SALES DIVISION
Media Code 4 000 3375 9.00
Toronto, Ontario M4W 8L2—2 Bloor St.,
W.. Suite 300
Blll Cox. Don Ferguson,
Bob Richmond
Phone 416-963-9898
TELEX 06-21
Montreal, Quebec H3A 2R7—1010
Sherbrooke St., W., Suite 1702.
Don Bastien. Jacques Morcau
Phone 514-282-1845
TELEX 055-60507
Vancouver, B. C. V7Y 1C6—Box 10149,

Jan Hall. Don Napler
Phone 604-682-8404
TELEX 04-507559

GLIDEWELL, TROY
Media Code 4 600 3387 4.00
Miami 33]65—9965 8. W. 55th 8t.
Troy G
Phone 805~2Tl-7°66

GRAY, EUGENE F., CO., INC.

Media Code 4 000 3450 0.00

Kansas City 64105—1012 Baltimore Bldg.
Gene Gary, Maria Ollvera, Margarits

Per:
Phon. 816-471-5502
S8t. Louis 63102—468 Equitsble Bldg.,
10 8. Broadway
Marty Mltcheu. Gena Gray
Phone 314-231-91
Denver 80206—280 (‘olumblm 8¢,
Bob HIix, George Matthews
Phoae 303-321-2080

G AGreater Medla Satlon

GREATER MEDIA STATIONQ
Media Code 4 800 3457
E. Brunswi

Philip H. Roherts
Phone 201-247-6161

| REPRESENTATIVES

3
GROSKIN, HERBERY E., & CO.
Media Code 4 000 3500 2.
New York 10017—310 Madison Ave.
Berben Groskin, Dianns Sabis
roskin, Spyri Tomako
Phom 212-986-4366

GROUP ONE RADIO LIMITED
Media Code 4 000 3600
Chicago 60659—3322 W. Peterson Ave.
Hooper Jon
Phone 31"-(78 5544,
New York—10017—22 'E. 420d St
A. Van Mitchell

Phone 212-682-4500
Toronto—400 Jarvis St.

Bev Martin

Phone 416-923-0919
Montreal—1500 Stanley 8t.

Al C. Bazinet

Phone 514-849-1303
Winnipeg—3u5 Bower Blvd.

Harold Olson

Phone 204-889-1242
Vancouver—1033 W, Pender 8L

Jim Stovin

Phone 604-682-8391

BOB HIX CO,, INC.

Media Code 4 000 3750 3.00

Denver 80206—280 Columbine St.
Robert S Hix, George Mathews, Pete
Callawa;
Phone 803 321-2080
TWX 910-931-2581

Kansas City 6(10..—1012 Baltimore Bldg.
Eugene Gra
Phone 816- 471 5502

Bernard Howard
& Co.,inc.

SRA RAB

Media Code 4 000 3950 8.00

New York 10022—800 Third Ave.
Bernard Howard, Jack Davis
Bob Weiss, Carole Barry
Phone 212-421-4900

Chieago 60601—1 E. \Wacker Drive
Ronald Dadetta. John Nankervis
Phone 312-467-1350

Detroit—Parklane Towers East, Dear-

Phone 313-336-34

St. Louis 068102—112 N, 4tk 8t,
Bruce W. Schneider
PPhone 814-231-5143
Atlania $0309—1800 eachtres Rd., N.W.
Richard Gn;er%ehnu Banoni
Phone 404-35:

Los Angeles 90036—5455 Wilshire Bilvd.
Jack Kincaid. den Gottfried
Phone 213-938-0118

San Francisco 94104—332 Pine 8t.

J. Milton Seropan, Julle Judge
Phone 415-981-3676

Dallas 75205—5019 McKinney Ave.,

200.
David C. Milam Dean Cowart
Phone 214-522-3762

SRA
HR/STONE, INC.
NASB RAB

Media Code 4 000 4000 2.00

New York 10023—575 Jexington Ave.
Saul M. Frischling, Cal Larkin,
Inge Jacobson
I'hone 212- ms 2823.

Chlengo sosnl—ﬂo N. Miehigan Ave.
Seymour H. Thomas, Marty Stead
I'hone 8|° 641-5190

gleérolt 48226—3974 City Natl'l Bank

8.
Darid Dorin
Phoae 313-965-4188
Dallas 75219—3511 N. Hall St
Mark Stacey
Phone 214-522-5910
Atlanta 80308—805 Peachtree Bt., N.E.
T, Richard Rawlins
Phone 404-873-2228
Los Angelel 90010—4311 Wilshire Blvd.
Don 1I°. Prop!
Phone 213- 9’40 2040
San Francisco 94104—690 Market St
Michael C, § 1
Phoue 415-986-7880
8t. Louls 83102—408 Olive
Pam Matthews
Phone 311-241-2682
Phlhdelnhll 10102—225 8. 13th 8t

Jean
l'hono 2]5 782-0117



REPRESENTATIVES [

HUNDLEY, BOB., BROADCASTING
IEPIRENTATWE
Media l 000 4023 9.

HURLEY COMPANY, THE

Modia Code 4 000 4050 7.00

Minueapolis 53402—4625 2ud Avenue, S,
Phons 612-333-3348

HYETT/RAMSLAND, INC.

Media Code 4 000 4100 6.08

Minnespoils 554u2—4839 Haker Bidg.
James 8cot 0’Malley

X land,
Phone 612-389-7179
%:EER-AIEMI:AN PUBLICATIONS,

Media Code 4 000 4200 8.00

New York 10017—41 K. 42nd St
Octavio Gonzalez
Phone 212-632-0884

{#;EII:ONTMENTAL SERVICES

Media Code 4 000 4300 0.00
New York 10017—9 E. 46th St
Elsine C. Merzsteln and Jespette
1ieaudoln
Phone 212-986-0820
Los Angeles 90028—6290 Sunset Blvd.
Stan Lothridge
Phions 213-462-2289
8an Francisco 94133559 Paclfic Ave.
8am 1'csner
Phooe 415-391-1984
Santurce, Puerio itico ooou—sm 23
1605 FPonce Je Leon Ave
James Kirwan.
Phone 722-5085

JOHNSON PUBL!BH!NO COMPANY
Media Code 4 000 4375 5.00
New York 1oozo-—mo Avenue
of the Americas
Jerry W. Johnson
I'hone 212-558-2911

JORES, CARTER 8., AGENCY

Wedia Code 4 000 4387 3.

Atlants 30329—1655 Tullle Circle, N.E.,

8uite 101
Carier 8. Jones
Phone 404- 321-32!2

Dallas 75219—SBuite 214-3141 Hood St.
Ralph Widman, Ciyde Melville
Phone 214-528-1724

New York 10036—15 W. 44th St
Al Peterson. Thomas P. White
Phone 212-354-8474

Chicago 60801—1 E. Wacker Dr,
Twbe: La.

1t A. Lazar
Phone 312-329-9500
IONES, HOOPER & Assocurn
Media Code 4 000 4400 4.00

H
Phone 312-478-5544

Media Code 4 000 4425 1.00
Atlanta 30318—1900 Emery St., N. W.,
Buite 301

W. 0. Jones, Shirley Temple

Phone 404-355-0777

Dallas 75"34—»3001 L. B. J. Fruy,
Jack Riley
Phone 214-247-5707

Memphis 38104—"158 Unlon Ave.
George Faulder
Phone 901-272-7503

KADETSKY BnoADI:AST

PROPERTIES,

Media Code 4 m “43 4.00

Boston, Maxs, 02116—Vark_Square Didg.
Peter Kailetaky, Austen Smithers
I’hone 617-482-0440.

KAHN. SANDY
Media Code 4 000 4462 4
Los_ Angeles, \hunllund lllll: 91364—
22450 De Kalb Dr.
Sandy Kahn
Phone 213-347-7998

Katz Radio

SRA NAB RAB
Media Code 4 000 4500 1.00
New York 10017-—One Dag Hammarsk-
jold Plaza
Sal Agovino, Ken Swetz, Geoff Hall,
ggm \iuone. Jerry Cregan, Wil
Phone 212-572-5500
Atlanta 30361—100 Colony Square
Willlam Aaron, Jr.
Thone 4n4-892-3811
Boston—02116—20 Providence St.
Ed Gottwmiann
Phone 617-426-7290
Chicago 00011 —401 N Mltlll‘ln Ave.
John Roberts, Rohert McArthur
1’hone 312-G70-3200
?lllll 75219—8ulte 701, 3626 N. Hall

Willlam Kess
T"hone 214-526.794)1

Detroit 48084—1450 W. Blg Beaver Rd.
Dick Romanick
Thone 313-840-4333

Los Angeles 90036—35000 Wilshire Blvd.
Jo Anne Adams
DPhone 213.937-7470

ll;lmnhll(u 38104—2078 Unlon Ave,

oy Key
Phone 901-274-6974

6

nllld!lohh 19103—8uite 012, Three

Juck )hrlno
Phone 215-567-7958
8t, Louls 63103—10 DProadway
Thomas E. Knlest
Phone 814-231-18588
8an Francisco 94111—8ulte 2323, 1
California Bldg.

Hodges
I'hone 418-362-7534
Seattle 98121—Fourth & Battery Bldg.,
Buite 950

Larry Adams
Phoue 206-682-8131
Portland 97204—620 S.W. Gth Ave.,
Suite 1000
Dennis Manoney
Phone 503-228-3973
KENTUCKY RAO!0 SALES—S0UTH
Media Codo 4 4550 6.00
Loulsviile 40222—102 Tristan Rd.
J. Porter 8mith, Don E. Smith,
Phone 502-426-8118
KETTELL-CART!I. INC,
Media Code 00

000 4850 4.
Boltun ozuo-n Newbury St.
dohn D). Ketteil
Phone 817-263-4760
KIRBY, NONA, CO,, llc.
Media Cede 4 000 4700 7.00
Boston ozuc—lozs Statler Bldg.
Kay Chille
Phone 617-482-8117
KLM MEDIA REPRESENTATIVES
Media Code 4 000 4728 4.
D‘sgc“' Tex. 75319—3511 N. Hall, Suite

K. L. Miller
Phone 214-521-6800

KNIGHT RADIO SALES

Media Code 4 000 4750 2.

Bosion 02215—390 Commonwealth Ave.
N. Beott Knight, Rich Balsbaugh,
Jon Gordon
Phone 817-262-1950

KOEMN, JOMN W coIPANY
Media Code 4 000 4775 9.00
Adrisn. Mich. 49221—149 Main 8t
John Kosehn
Phone 511 263-1039

KOPS-MONAHAN
COMMUNICATIONS. lNC.
Media Cede 4 000 4780 .00
New llaven os.lo—laz Temple 8t.
Danlel W. Kos
Dick Mnnnhln
Phone 203-777-4761

RAER

Meodia Cede 4 000 4815 3.00
Chicsgo 80801—1 . Wacker Dr.,
Suite 1302
Robert A. Lazal
Phone 312- J"D 9.;00
?oesw York 100386—23 W. 43rd St., Suite

Tom Allen
Phone 212-575-50
Atlanta 30329—1655 ‘l‘ullle Circle, N. E.
Suite 101
Carter S. Jones
Phone 404-321-8212
Boston 02118—1400 Statler Bidg.
Santo Crupi
Phone 617-342-0478
Dallas 75219—3141 Hood St.
Ralph Widman
Phone 214-528-1724
Lus Angeles 90036—5455 Wlishire Bilvd,
Barbara Forrest
Phone 213-937-7247
Snu Fruuchco 94133539 Pacifio Ave.

am Posi
Phunl 415 30] 1984

LOTUS REPS
Media Code 4 000 4918 5.00
m Angeles 90038 — 6777 Hollywood

Rick Kraushasr, Lee Langer
Colieen Griffin, Larry Gordon
Phoue 213-466-8119
Chicage 80601—203 N, Wabash
Suite 1308
Gary M. lsaacs
Phone 312-346-8442
Atlanta SOS“D—S\me 101, 1653 Tullie
Circle, N. E.
Carter 8. Jones
Phone 404-321-3212
gsn Francisco 94104—105 Montgomery

John Choate
Phone 415-398-2184
New \l'nrk 10036—15 W. 44th St.

o Lopez
Phone 212-391-8230
Tom White, Al l'etenon
Phane 212.854-847
Dallas 75219—3141 llood St., Suite 214
Ralph Widman
Phone 214-528-1724

LOWRANCE, BONAR &
ASSO_IATES. INC.
Media Code 4 000 4950 8.00
Atlanta 30308—800 1’eachtree 8t., N, W,
Bomar A lowrance
Clyde Clem. Jr. James P. Lavells
Thone 404-881-8975
Datlas 75219—3626 N. 11all, Oakwood
Tower
Tlomar A. Lowrance
James W, Scvehla, Jr,
I'hone 214-521-1942
8t. louls 63102—10 Rroadway
Ttoland  Lawrence Bladon
P'hone 314-241 2451

LUCAS, ). A., & CO., INC./JALCO
Media Code 4 000 5000 1.00
la¢M|ulu 90028—6922

¥4
James A. Lueas, s.m:d L. Kaha
Phone 213-462-6835
San Francisco 94131—598 Dellbroock
Lucas

Hm
Phone 415-731-3620
Dalias 75219—3131 Turtle Cresk Tower
Phone 314.523.2923
ne a b
Chlmo 60606—20 N. Wacker Dr.
M. Friedman
Phone 312-236-888
Atlants 302H384 Pmlxu R4,

Jack Bolto
Phone 404 231 1877
New York 10036—25 W. 43rd St.
Tom Allen, Loretta Kenney
Phone 212-375-5020

MA]JOR MARKET

RADIO, INC.

SRA NAB RAB
Media Code 4 000 5150 4.00
New York 10017—415 Madison Ave,
George Lindman, Warner Rush, Rich
White, Boy Lindau
Phone 212-356-1700
Chicago 60611—400 N. Michigan Ave.
‘Tom Tiernan
Phone 312-321-9850
Los Angeles 950023—5858 Sunset Bivd.
Dick Mahoney
Phone 213-461-3117
Philadeiphia 19130—Park Towne Place,
Suite N103, 2200 Benjamin Franklin
Pkwy.
Laury Baum
Phone 215-567-3800
Detroit 48034—26400 Lahser Bd., Suite
215, Southfleld, Mich.
Ton Yarnick
Phone 313-358-2080
Boawn 02215—390 Commonwealth Ave.
Scott Knight
Phone 617- 286 1300
San Francisco 94108 ~— 601 California
St.. International Bldg.

Dallas 75230 — North Dallas Bank
;ﬁwer. 12900 Preston Itd. at LBJ, Suite

Dick Benzon

8958

Atllnu 30309—1375 Peachtree St.. N.E.

Mike Disney

Phone 404-892-7525
Houston—Enterprise 7525
Pittshurgh—Zenith 8870
Seattle—Zenith 8149
Portland—Commerce 9748

MR * market 4 radio

Media Code 4 000 5225 4.00
New York 10036—25 W, 43rd St., Suite
51

Jim 8mith, Susan Genls, Martin

Harrison

Phones 212-354-8244, 8245, 8294
Chicsgo—Bux 1243, Des Plaines, Il
600i8

Jdohn F. Murphy

Phone 312-827-7550
Dallas 75234—3001 L. B. J. Frwy.

Jack Riley. Bill Knobler

Phone 214-247-5707
Psetnsm — Box §i46. Dearborn, Mich.

Tom Corlett
Phone 313-561-3823
Los Angeles 50028—16880 N. Vine St.
13it1 Dahisten
Phone 213-484-9283
San Francisco 94131—396 Dellbrook
Warid Glenn
Phone 413-731-3620
Atlanta 30309—Drawer 7308
Dan Halght
I’hone 404-881-0220

M. A, SALE3 CO., INC.

Media Cade 4 000 5250 2.00

New York 100196688 KFifth Ave.
Stan Feinbiatt
Charles McCreery
Phone 212-489-1250

Chicagn 80801—75 K. Wacker Dr.
Arnold Taylor, Cynthis Newlin
Prote 312-236-T974

San Francisco 94111—300 Sansome 8t
Willlam Peavey
1'hone 415 986-5372

Los Angeles 90025—£290 Sunset Blvd.
Stan Lothridge. Jim Stevens
I'"hone 213. 4422289

St. Louis 63102—112 N, 4th 8t,
Bruce Schnelder
P’hone 314-231-5143

Deiroit—1610 Book Rldg.
Bernard Pnru Dick Sheppard
T*hone 313.981-424

Dallas—3001 Lm Frw
Jack Riles, Julle Rartholomew
Phone 214-247-7187

ﬁtllnu 30325—1951 Woodland Hilla

William 0. Jones
Phone 404-355-0777
Boston 02118—100 Doylston St.
George C. Bingham
Phone A17.482.1370
Memphis 38104—2158 Unlon Ave. Bldg.
George Foulder
Phone 901-272-7503

Spot Radio Rates and Data

M Jack Masla & Company, inc.

MASLA, JACK, & CO., INC.
A  RAS

NRBA
a Code 4 .00
York 10017—41 E, 42nd Bt.,

J Masis, Stan Feinblatt, Charies
MeCree ., Blll Revy, Rhona
leenberl, Al Splegel

Phone 212-480-3760
cmngodcnsol—w E. Wacker Drive

Jack Riley. Julie Bartholomew
Phone 214-247-7187
Augeles 90028—6208 Bunset Blvd.
David Adams, Lena Kress
Phone 213462-7851
s‘v%ufn"ndm 94111—545 Sansome St.

Phon‘ml l%’e;'v:yu"

" -086-

Memphis 38104—2158 Union Ave. Bldg.
George Foul

B
Phone 314-231-5143
Detroit 48226—1901 Industrial Bldg.
Porme 815081 as3 D'k
hone
Atlanta 30318—1900 Emery 8t,, N. W,
Willlam O. Jones
Phone 404-855-0777
Buton oouo—-noo Boymon Bt
George C.
Phone 617- 48’ 4370

MASLA/YOUNG INC.

Media Code 4 000 5325 2.00

Los Angeles 80028—6390 Sunset Blvdl
Stan Lothridge, Jim Stevens
Phone 213-462-7331

San F 1sco 94111500 8t.
William Peavey
Phone 415-986-5372

MsCLATCHY BEELINE STATIONS

Media Cede 4 000 5350 0.00
8acramento 95813—21st & Q
C. Willlams

Arthur
Phone 916-446- 9624

chEnHOTT. ANDY, BROADCAST
SALES LTD
Media Cede 4 000 5400 8.00
Toronto 5—66 Isabella Bt.

Andy McDermott. W. Wallace,

T. Brock, B. Chieu

1'hone ‘1"4?;;‘ 1477

TWX 810 42
Montreal—1507 ucmm. Peol & Bher-
brooke

George Hellman

Phone 514-849-1131

EOMCAREN GULD

MeGAVREN-GUILD, INC,
SRA NAB NRBA

Madia Code 4 000 5450 8.00

New York 10017—154 E. 46th 8t
Ralph Gulld. Monte Lang. Dick
8harpe, George Pine, Ellen Hulleberg
Phoune 212- 599- 500

Chicago 60601—111 E. Wacker Dr.
Tony Durpetti
Phone 312-644-7150

Detroir 48202—29%0 W. Grand Blvd
Greg Camphell
P'hone 313-872-2250

Philsdelphia 19103--1730 Spruce 8t.
John RBitting
Phone 215-732-3380

gln Francisco 94104—235 Montgomery
t

Jeft Dasher
1I'hone 415- 988 4112

Dallas 75219-—3628 Hall St
Ed Carrell
Phone 214-528-3471

Atlanta 30339—1900 The Exchange,
Suite 300
Anthony Maisano
Phone 404-853-1111

St. Louis 63102—10 8. Broadway
Gary Abrens
Phone 314-231-0000

Los Anpgeles 90018—68420 Wilshire Blva.
Les Goldherg
’hone 213. c.,s 7072

Boston 02116—224 Clarendon St.
James T. Morley
Phione 617-266-0888

MeGUIRE, JOHN L., INC.

Media Coede 4 000 5500 0.00

Denver 80208- 2329 E. 2nd Ave.
John L. McGuire, Del Greenwood
I’hane AN}-32] 2354
TWX 910-931-0338

MeLENOON STATIONS
Media Code 4 000 5525 7.00
Dallas 75201 —1917 Elm 8t.
Bart McLendon, B. R. McLendon,
Gordon 1. dicl.endon
Thone 214-851-1010
TWX 910-861-4467

MEOIA SALES/SOUTH
Media Code 4 000 3825 5.00
Atlanta 30338—1900 The Exchange,
Suite 313
Nick Imhornone, Barbara Taylor
Thone 404-962-4535
TWX 810-768-5993

MELVILLE. CLYDE, COMPANY

Media Code 4 000 6.00 .

Dallas—75219—3141 Hood St.
Phone 214-528-1724

.!“NEI. A 1. & co. LTD.
sdia Code 4 000 8778 L.
Whmluu 3N -INT-—802-228 Notre

st (urray) Messner
Phone 204-943-9674

.

A Metremedia Company
RAB

Media Code 4 000 5300 4.00

New York 10017—485 Laxingtom Ave.
Richard J, 0
Elaize Pappas, Vincent Gardino
Phone 212-682-9100

Chicago :lﬂkl’:!—llo N. Michigan Ave.

Johu
Phone 312-487-5200
t mo—wml Woodward Hia,

ggm ]a‘ﬁ’-m 8168

one g

gmt Francisco 94111—One Embareadste
enter.

Phone 415-362-1943
boo Angeies 90028—5748 Bunset Blvd.
Hollywood

Lynn Anderson
Phone 213-464-9268
Atlants 30341—3301 Buckeye Rd., NE
oy §. Beebs
A .
Phone 404-458-0017
Modia Code 4 000 3830 900,
Detrols 45226 1214 Griswold, Sulte 1303
Eleanore Kﬂl
Phone 313- m-ms

SPOT@SALES

MIDSOUTH SPDT SALES, INC.
Media Code 4 000 5862 4.00
Memphis 38117--Box 17768
Bob Chisholm
Phone 901-761-0920
Raleigh 27609—Box 18008
Penn Watson

usan
Phone 919-782-0898.
tlants 303263384

Fredrick W,

Phnna 212-867-0203
Fr-nal.sco 94131—199 Crestmone Dr.
al

Phone 413-731-3620

MIDWEST RAO10 REPS

Media Code 4 000 5875 8.00

Des Molnes 50308—1000 Grand Ave,
CPil ““'5135""'4!-‘1“‘115

one -244.2

8an Francisco 94131—199 Crestmont Dr.
Dasld Sandeberz. Ward Glenn
Phone 415-731-3620

Wilson, N, C. 27893—Drawer 110
Harry Reverance
Phone 919-237-8828

MILAM & COWART

Media Cede 4 000 5387 1.00

Dallas 73205—3019 Mcl\lnm Ave.
Darid Milam, Dean Cowart
1*hane 214-521-6520

#ll-:.mu 8082¢6—3384 Peachtree R4.,

‘Mary O’Shlelds
Phone 404-266-2138
Memphla 'Slhloll'l—”&o Poplar Ave.

Phono 801-761-0920
Raleigh 27809—3820 Merton Dr.
Prape 913.782-0896
one
New York 1003 6—-15 W. 44th Bt.
Frederick W. Smith

Hi
Phone 312-418 544
};lndAnnlu 90028—6171 Hollywood

Rick Kraushaar
Phone 213-466-8119
Sl;lv Fl:lnnolmr 94131—596 Dellbrook

ard Glenn
Phone 415-731-3820
MILLER, PAUL & COMPANY
Media Code 4 000 .00
Dallas 75219—318) Turtle Creek

Phone 214-528-2923
Chlcuo 63645—3321 W. Peterson Ave.

Pbone 312-478-5544
Los Angeles $0028—6922 Hollywood

Bivd.
James A. Tucas, Sanford L. Kahn
I'hone 'l'& 482- 883

San Franeisco 94131598 Dellbrook
Phone 415 131-3620

New °n:rk 6—25 W. 43rd St
Tom
Phone 212-515-5020
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MINNESOTA STAR RADIO
HETVDIK
Media 4 000 3928 9.00
st Plnl ulu—llll University Ave,
QGarfield Clark, Jack Nugent
Phooe $12-843-27:24.
MOORE, ART, & ASSOC., INC.
Modia Code 4 000 5380 7.00
Seattle “lll-—lkx 19689
Paul Becker, Greg Smith,
Rick Moeller
Pbooe « 206- 632-337'
Portland 97204—520 & W. Yamhill 8t
Darrell Rut!

Exrle Baker,
Yhooe 503-228-T7284

MOORE, HUGH & AS80C.
Media Code 4 000 5978 4.00
8an Dlego 92111-~Hox 11388

Moore
Phu::. 714-233-0809
MOORE, TRACY, ANO ASSOCIATES
Media Codo 4 000 5000 0.00
o asadens 91030—535 Alts Viats
ve.

Tracy Moore, Jerome A. Moore
Phone 213-257-4627

MORTON TIME SALES, ne.
Media Code 4 000 §030 3.00
75240—13601 Preston Rd.

W. Morton
l’ban 214-233-1078

ROUNTAIN MEDIA, INC.
Modia Code 4 000 6075 2.00
num 8021122095 Alcott 8L
Geor Myers, Jon MeNutt
Phocs 308- 4350448

TWX 910-931-0463

II.ILVIHILI.. PAUL LTD.
Modia Code 4 000 6087 7.
To{,onto Mﬁi 1J2-—14 Cariton 8t.

hone 416-595-0080
Montreal H3A 185—1405 Peel 8t.
Phone 514-849-4101

MURPHY, DAVIO E.

Moedia Code 4 000 6093 5.00

Ban i‘nnchm $4104—127 Montgomery
Phone 415-986-85970

MURPHY, WILLIAM
Media Code 4 000 6100 8.00
Bronx 10467—3195 Hull Ave.

NATIONAL TIME SALES

Media Code 4 000 9130 3.00

New York 10016—275 Madison Ave.
Henry E. Franklin, Ed Bernald
Phone 212-889-1200

ch}l’cu- cma—uz: \V. Pstersen Ave,

00

Pho:o 81! ﬂl 5544

8:;. Franclico 94133—589 Pacifie Ave.

Chance
Phone 415-391-19384
Atlants 36309—1819 Peachtree Rd., N.E.

arney Ochs
Phone 404-385-6432
Beattle 98101—500 Wlll 8t.
Jobn Upham
Phone 208-882-85

Beverly Hills, Call! mll—lll N.
IA Clenega Blvd.

C. Dwyer
Phone 213-652-1441
NEIDIGH, lll COMPANY, THE
Media Code 4 000 .00

62
Seattle 981021039 Bﬂlll .
Phone 206-323-474:

NEIL GROUP, THE
Madia Cede 4 000 §225 3.00
Troy, Mich. 48084—Suite 205, 3835
Collidge.
James L. Neil, Mike Xoehler
Phone 313-649-3999
TWX 810-232-4987

- 1V 15,

NEW ENGLAND: :SALES, INC.

A "0
‘) g
ey

"uw'

Madia Code 4 000 6250 (.00
Boston 03116—100 Boyllwn st
QGeo: C. Bi

rge
Yhoue 817-482-4370
NICHTER, MICHAEL. ASSOCIATES,

Media Code 4 000 6273 8.00
New York 10021—660 Madilson Arve.
Phone 212-832-865

NORTNLAND sunont. INC.
Media Cede 4 000 6375
l‘nnnuwlh moa—mx 1/2 logan

S.
Klugsley 1I. Murphy, Jr.
Phone 612-377-6860.

OAKES, HARLAN .. INC.

Media Code 4 000 6450 7.00

los _Angeles—1lox 703, 21241 Ventura

Blvd.. Woodland Hills, Calif. 01384,
Harlan G. Oakes, Costello
Phone 213-348-9621

San Francisco 94131—596 Dellhrook
Darld Samleberg. Ward Glenn
Thone 415-731-3820

Dallas 752103141 Hood S8t

Ralph Widman

Hooper Jones.
annc 312-478-5544
Atla vnu 30809—1365 Peachtres Bt.,

D.vld Carpenter
Phone 404-802-8799
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N.R'd York 10017—347 Madison Ave.
Fhone -661-2460
OCHS, BERNARD J., CO.
Media Code 4 800 6300 9.00
Atlanis 3u3u9—1319 Peachtres BA., N. K.
Barney Ochs, Pat Castleberry
Phone 404-355-8432
O’CONNELL, LEE F., COMPANY
Media Code 4 000
Baverly lllu:.m“’. Calif. 90311—111 N, la
Charies P. Dwyer
Phone 213-853-1441
Ilg. U‘nlncuu 94133—539 Pacifis Ave.
m
Phone 415-391-1984

PACIFIC BROADCAST
REPRESENTATIVES
edia Code 4

6800 7.00
8t M
Allan 8. Thompson
Phone 415-433-6900
Angeles 90084—1680 N. Vine 8t.
Phone 213-464 0’83
Chlmo eo oz—sszz . Peterson Ave.
Phono 312-478-55“
Detroit 48084—2835 dge Ave.
James L. Neil, Dean M

Phone 313-649-399%
PAN AMERICAN BROADCASTING
COMPANY

Gene Herna
Phone 212- 889 1200
Chicago 80845—3322 W. Petersen Ave.
Hooper Jones
I’hone_312-478-554
Bl‘e‘v:erly Hills, Calif. 90211—-111 N.

C. Dwy:
Phone 213-852-1“1
an Francisco 94133—859 Pacifie Ave.
Sam 1’osner
Phone 415-391-1884
Seattle %a?.ms—suo 27th Pl., W.,

Dean ton

Phone 206-283-8484
Tulsa 1410]-1&0: 1384

Beverley Butle

I"hone 918-887- 1491

PEARSE SALES

Media Code 4 000 8700 3.00

Detroit 48226—1901 Industrial Bldg.
Rernard P. Pearse

Dick Sheppard
Phone 313-961-2685

PEMBROOX PINES MASS MEDIA
Media Code 4 080 6300
Hammondsport, N. Y. 14840—Box 167,
18 Vine 8t.

Ernest G. Pel

Phones 607-733- 5021 569-2500

PICKENS, DON R., CO.
Media Cede 4 000 7000 9.00
Walnut Creetk Callf. 94596—Box 4084

Don R. Pie
Phone 415-986-0821
Beverly Hiils—111 N. La Clenegs
Charles P. Dwyer
Thone 213-6852- 1“1

POTTER, JOKN ANDY, CO.

Media Code 4 000 7030

Loa Angeles 90010-—8600 Wiishire Blvd..
Andy Potter, Virginia Blackman
Pllono 213-388-3407

San Francisco 94111—465 California St
Andy Potter
Thone 415-39R-5710

N.'I" York 10036—25 W. 43rd St.

om Allen

Phone 212-575-5020

Chicago 60806—20 N. Wacker Dr.
Howard Weiss, George Caccippio
Phone 312-236-8887

Dearborn, Mich. 48128—Box 5148
Tom Corlett
Thone 813- SM 3823

Dallas 15210—-8141 Hood 8t.
Ralph W
Phnm 2ll 528 1724

Atlants 30320—51 Executive Park 8.
Judy Gen
Phone 404- 638 4314

POWERS, TIM

Media Code 4 000 7052 0.00

Lincoin, Neb. 68503—1726 N. 57th 8t.
Phone 402-466-7422

PRO/MEEKER RADIO
(Ses PRO Radio)

PROMOTORES ASOCIADOS, INC.
Meodia Code 4 000 7075 ).
Santurce, P. it. 00910—Box 8711,
Calle Bollvar No. 602

Jorge Fusaro. Raphael Fusaro
Phone $09-725-0070
Cable PAINC

7
2 AN Al

(formerly PRO/Meeker Badio)

SRA NAB

Media Code 4 000 7087 6.00

New York 10017—441 uxlnm Ave.
Kam Brownstein. Tom Hayes, Ed
Fisher. 'rnny Gaglisrdi
John Welling
Phone 213-687-8380

Haltimore 21203204 E. Biddle Bt.
Heni

us 8
Phone 301-727-6566
:_mnn 803203384 Peachtres Rd..

Mary O’Shields, Anne Benton
Phone lM 266-2133
Bl;lllh Oﬂ—nox 18008

Watsol
Phone 919-783-0!"
Memphls 88104—2158 Union Ave.
George Faulder
Phone 801- 272 7503
cago 60601333 N. mehinn Ave.
Ted Andrews, Chris Ki
Dave Ring, Chris x.lmu
Ylone 312-368-1644
Detroit — 29451 Greenfield, Southfield,
Mich. 48076
Nancy McLean
Phono 313-559-9838
Knnlu City, Mo. 641051012 Baltimore
l-.uunn F. Gray
Phoun 810-471 550
Dallas 9—8uite 2322, Turtle Creek.
Jim C h
Phone 214-522 7272
Denver 80206—2829 E. Second Ave.
G reenwood

028—-“23 Hollywood

Tom Papich, Bill Warren
Phone 2!3 463-32
Sls mncln;ao 94105—681 Market St.
on

Pontius
Phone 415-363-71
Ses::lo ”199—3520 21& PlL.. W.

Beaton
Phone 206-283-84“

RADIO REPRESENTATIVES

Media Code 4 000 7100 7.00
New York 10036—15 W. 44th St.
Al Peterson, Thomas P. White
gnbly. l\gcken. Pauia uﬂnnm
Livingston
Phone 212 354- sm

Chicago 60601—203 N. Wabash Ave,
Thomas Neely
Phone 312- 182 9732
Los  Angeles 90028—8777 Hollywood

Bl
Blck Kraushaar, !40
e 213-468-811
Deunlt 48084—2855 Coolldn Ave.
James L. Neil, Dean Murdock
Phone 313-649-3999
gu::l-l 130309-—1655 Tullle Circle, N.E..

Carter 8. Jones, Carolyn Wells
Phione 404-321-3212

Dallas 75219—8uite 214, 3141 Hood St
Ral idman

wi
Phone 214-528-1724
San Francisco 94104—8ulte 510, 155
Muntzomel"‘y St.

ocher
Phone 415-397-1214
QUALITY lnoADcAl‘l’mG SYSTEM
Media Code 4 000 7125
B‘F il‘lnn oosoo—Bux 9986, Santuree.
Aitrsdo R, dc Arsliano, Jr., Sebastian

Phone 809- 125-4020

QUEEN COMPANY, THE
Media Code 4 080 7162 7.00
Boston 02116—160 Commonwealth Ave.
Willlam_ A, Queen,
Esther F. McQueonsy
Phone 617-263- 1145
Toll free 800-225-7683
New York 10017—60 E. 42nd Bt.
Phone 212-687-6025
R&4R nEPltsENYATIVtS. INC.
Media Code 4 000 7200 5.00
Limestone, Ark. 72646—Box 119
Nererley Rutler
Phone 501-428-5257
RACEY, ERLE. & ASSOCIATES
Media Code 4 000 721
Dallas 15"’96—1’0:!1 Arbarges Circle
Erle Race:
Phone 214 239-2103

e

SRA RAB

Madia Code 4 000 7230 0.00

New York 10016—90 Park Ave.
Michsel Faherty, Jim Aborla.
John Waugaman, Steven So
Phone 213-692-3227

Chlcago 60811625 N. Michigan Ave.
Dan McCarney
Thone 312-454-69%0

35 Greenfield B4.,
Oak Park, Mich. 48237

2030
Los Angeles 90028—8230 Yuccs St.
Terry Saidel
Phone 213-489.2923
San Francisco 94104—44 Montgomery 8t
Fd Gardner
Phone 415-434-2264
gtlan ts 30326—3330 Peachtres Rd.,

Robert Jones
Phone 404-RR5-5880

RAOIO REPRESENTATIVES. INC.
RAB

Media Code 4 000 7242 7.08
Palos vme-. uf. 90374—Box 2352

Norwood J.
Phone 213- Ml 1810

Spot Radio Rotes and Date

RADIO-TELEVISION

REPRESENTATIVES LTD,

Media Code 4 008 7300 3.00

Vaucouver 2, B. C.—1131 Ricl.ards Bt
Frank Jobel

RADIO Tl-l SALES/INTER-
NATION

ucmuunu
l\n York 10016—23 E m Bt
Henry E. Franklin, Ssady

Erauss
th- 213-889-1200
Chicago $Us06—20 N. Wacker Dr.
Howard Welss, Mary Friedman
Phoue 312-238-8387
glcv-Lly Hills Wlll—lll N. La Clenega
vd

Chuck Dwyer

Phone 213-652-1441

8an Francisco 94133559 Pacifie Ave.
Sam Mosner

Phooe 415-391-1984
Detroit 43226—808 Park Ave. Bldg.

Tom thu

Phons 313-061-3822
Se:)t.t.lo 981”—8520 27th PL, W.

Phone 206 283 .. 8484

’hons

Dalias 1!!19—“2! N. Hall
Jack Riley
Phone 214-331-1240

Memphis 38104—2158 Uulon Are,
Mariiyn Watso

Pham 801- 343 7503
glu:lulu 96809—Box 456, T44 Moans

eorge Mansfield
Phom sos 524 0718
RAOIO
Media cm 4 000 7425 8.00
San Francisco 94131--596 Dellbrook
David Sandeberg, Ward Gisnn
Phone 415-731-3620
Seattle 98199—3520 27th Pl., W.
Dean Seaton
Phone 206-283-8484
los Annlu—l!ox 703, 21242 Venturs
Blyd., 'Woodland Hllu Callt. 91364,
l'lmnl- 213-348- 96,
RECHTIN ASSOCIATES
Media Code 4 000 7462 1.80
Paducah, Ky. 42001—Citizens
Bank Bldg.
Rick Litt
Phone 502-“2 9520

REGIONAL REPS

REGIONAL REPS CORP
RAB

Media Cede 4 000 7500 8.00
St. Petersburg 33707—5340 Central Ave.
Leonard F. Auerbach
I*hone 813-347-95708
Ohle Statiens Resresentativee Divisien
(Northorn Ohle, Upstate New
indiana Divisien (Nerthern Indiana)
Cleveland 44115—12"0 Huron Road
Harry D. Par
Phone 218- "l -003!
Ohle Stnﬂa;l' lomahtlnl Divisles

th
CRsE (Seuthorn Indiana)

(Kentucky Divisien)
(_l“:;:flnmtl 45203—Holiday Park Tower

Don Hays. Jill Hrimak, Mary E.
Wagner, Mnrv Ann Terlinden
Phone 513-671
RESORY REPRESENTATIVE
Media Code 4 000 7575 .00
New York 10017—750 Third Ave,
George R. Francis, Jr.
Phone 212-986-1260
RILEY REPREIENYATIVt!
Media Code 4 000 7658 1.00
Dallan 75234—3001 L. B. J. Frwy.
Suite 218, South Bldg.
Jack Riley. Jnlie ﬂnnholomew
Phone 214-247-8707
Memnhis 38104—2158 TU'nlon Ave. Hldz.
George Faulder, 'erﬂm Watson
Phone #01.272-75%0.
Atlanta 30318—1900 Emery &t., N. W.,
Suita !01
Rl J
‘Phnne 4M 355-0777
Chicago 80808—20 N. Warker Dr.
Roh ;lt;mz.srnrv?mdmm
Phone 31
Sm Frll’nrlnco 94133559 Tacific Ave.
Ram
Thone 415-301-1984
Reverly Hills 90211—111 N. LaClenegs
Blvd.,
Charles P. Dwyer
Phone 213-752-1441
New York 10036—25 W. 43rd St.
Tom Allen, Rally Holladay
Phone 212-575-5020

SRA

RXO RADIO SALES, INC,

Media Code 4 000 7700 4.00

New York 10018—1440 Rroadway
Thomas F. Rurchill. Bob Fish
Thone 212-7684-8800

Chicagn GM'&;III E. Wacker Dr.

Plnu Sulte 1564
Konny Mitchell
Phone 415- 111 5722

| REPRESENTATIVES

Los Angeles 80036—5670 Wilshire Blvd.
Bob Grifith
Phone 213-934-6331
Detroit _ (Troy) 48084—3321 W. B®ig
Beaver Rd.

Jack Patterson
Phone 313-643-7655
Atlania 30309-—1800 Peachtres Rd.,

N.
Mike Disn
1’hone «M 451- 0778
Dallas 75219—3626 N. Hall 8t.,

Jim Allen

Phone 214-522-5650
ROBERT'S ASSOCIATES, THE
Media Cede 4 600 K]

Chicago 60601—1 E. Wacker Dr.
Roberts

8id
Phone 312-329-9501
z,esw York 10036—25 W, 43rd St., Suite

Tom Allen
Phone 213-575-5020
Boaton 92116—1400 Statler Bidg.

Santo Crupi
Phone 617-542-0478

Angeles 90036—5455 Wilshire Blvd.
Barbara Forrest
Phone 213-937-7247

Pn‘:xchco 94133350 Pacific Ave.
Sam

Phone 415-391-1984
D?ll!l.u 75219—3141 Hood 8t., Suite 314

lph Widman
Phom 214- 528 1724
Atlants 30309—1810 Peachtree Rd.,

Bernard Ochs

Yhone 404-355-6432
ROLLINS BROADCASTING
Media Code 4 000 7750 9.08

Atlants 30301—Box 647
Paul H. Downs

0
I*hone 404-875-3511
Los Angeles 80026—1700 Alvarado St,

Gary Price
Ihone 213-865-1105

ad

Roslin Radio Salcs
(formerly Marv Roslin, Ine.)

Media Code 4 000 7773 6.00

New York 10022-509 Madisom Ave.
Marv Roalin, L. Mueller,
Stuart Reich, luchnd Farley
Phone 212-488-07.

Chicago §0601—307 N Michigan
Bruce Kaplan, Elizabeth Lieberman
Phone 312-726-5451

Boston 02116—20 Providence St.
Debble Dunlevy
Phone 611-420-0008.

ROUNSAVILLE STATIONS

Media Code 4 000 7800 2.00

Atlanta 30305—3220 Peachtree Nd.,, N.E.
. W. Rounsaville
1’hone 404-261-3000

RTY MANAGEMENT, INC,

Media Code 4 000 7825 9.00

Nw York 10036—-152 W. 42nd St

Ringle
Phone 2]2 947-9275
Tucson 85704—8707 Lady Ln.
Williamt_E. Minette
Phone 602-888-0747

RUSY CRAFT STATIONS

Media Code 4 000 7 .00

New York 10019—880 5th Ave.
Jack N. kman

Phone 212-581-4466

gltulmmh 15219—700 H. K. Porter

1dg.
lhlph E. Becke!
Phoune 412- 388 0920

SAgDEBERG-GLENN COMPANY,

Madia Code 4 000 7900 0.00
San Francisco 941315986 Dellbrook
Davitd Ramdeberg. Ward Glenn
Phone 415- 711-. -0
Jos Angeles, W d Hills 91364—
Box 703, 21"41 Venturs Blvd.
Thone 213-346-9621
Chlecago 60608—20 N. Wacker Dr.
Howard Weiss
Phone 312-236-8R87
N one 12, 001-2460 o AT
one
Dallas 75205 — 35019 McKinney Arve..
Suite 200
Dave Milam, Dean Cowart
Phone 214-521-8520
Seattle 98199—3520 27th PL, W.
Dean Se:
l’hunc 200 283 8484
48128—Dox 5146
'I'om Corlett
Phone 813-561-3823
St. Jouis, Kansas City, Mlnnelpoll!/
StnPnul
Phone 312-418-55«

SAVALLI/GATES, INC.

SRA NAB

Madis Cede 4 000 5000 8.90

New York 10022—515 Madison Ave.
Joseph Ravalll, Carmine

TWX 710-581-5749
Chiraxo 60601—333 North Michigan Ave.
Fmil Lach, Tom Grifin
Phone 312- !7;" ("12(;'(
TWX #10-221
Atlanta 10309—1365 Peachtree St., N.E.
Neal W. Robbins
Phone 404-892-8850
TWX 810-751-3516

(Thia tisting continued on next page)
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REPRESENTATIVES ]

Savalli/Gates, Inc.~~Continued
Dallas 15219—3511 N. Hail St
K. L. Mille

Phone 214- 52] 6800
TWX 910-861-4034
g:l'tm7 les 900286922 Hollywood Blvd.,
e
Jim Gates, Junnltl. Landon
Phone 213-465-3
San li‘nncl.sco o4 181—596 Detllbrook
Ward G
Phone 415-781-8820
Detroit 48226—1214 Griswold, Sulte 1203
Eleanor Krupp, D. Jacobson
Phone 313-961-3353

SCHELLENBERG & KtRWAN, INC.
Media Code 4 000 8050 3.00
San Juan I’. . 00910—Box 8961,
1605 l'once De Leon Ave,

James T. Kirwan

Phone 722-5663

SCHNEIDER, BRUCE & CO.

Media Code 4 000 8075 0.00

8t. Louls 63102—112 N, 4th St.
Phone 314-231-5143

S8CHUTZ & COMPANY

Media Code 4 000 8087 5.00

New York 10017—200 Park Ave.,
Suite 303 E

Biil Schut:

Phone 2]2 988 25135
Chicago 60601—203 N. Wabash Ave.,
Suite 1308

Gary M. Isaacs

Phone 312-346-8442
ﬁﬂx‘?nu 30326—3384 Peachtree Rd.,

Jack Boito!
Phone 404- 231 1577

SCHWARTZ. HAROLO 8..

ASSOCIATES, INC.

Media Code 4 000 8100 6.00

Chicago 80828—6{]5 Sheridan Rd.
Phone 312-764-1502

Ielcom. inc.

SRA NRBA
Media Code 4 000 8175 8.00
New York 10020—1221 Avenue of the
Americas
Lou Faost, Bill McHale, Linda
LaPlant. George Duffy
Phone 212-730-0202
Chicago 60611—400 N. Michigan Ave.
Donn Winther
Phone 312-467-0460
Detroit — 26011 Evergreen Bd.,
Southfleld, Mich. 48076
m Forrer
Phone 313-355-0840
llﬁ:dAn”l" 90028-—6922 Hollywood

1till Smither
Phone 213-462-2371
8an Franci 94111—1 Callfornia St.
Lynn Picadio
Phone 415-781-3990
Dallas 75219—3626 North Hall,
Oakwood Tower, Suite 322
Barbara Crooks
Phone 214-522-3970
Aﬂnnu 30305—3030 Ieachtree Rd..

Johu Wilson
Phone 404-266-9958

8t. Louis—Enterprise 41453
SELEC‘I’ RELIGIDUS BROAOCASTEIIS
edia Code 4 000 8225 1.00

Albany. Ga. 31102—Box 5
Dr. W. R. Cre
Phone 912- 883 4908

BMITH, FREDERICK W.

Moedia Code 4 000 8300 2.00

New York 10036—15 W. #4th 8t
Phone 212-867-0293

Chicago 60659—3322 W. Peterson Ave.
Houper Jones, Renee Gold
Phone 312-478-5544

Beverly Hills 90211—111 N. La Clenega

Chlrles P_ Dwyer
Phone 213-652- l“l

3an Francisco 94131—596 Dellbrook
David Sandeberg. Ward Glenn
Phone 415-731-3620

Dallag 75219—Suite 214, 3141 Hood St
Ralph Wi
Phone 214-328-1724

Raleigh 27609—8820 Merton Dr,
Fenn Watson
I'hone 919-782-0896

Dearborn. Mich, 48128—Box 5146
Thomas Corlett
Phone 313-561-38238

Atiantz 30326—3384 Peachtree Bd.. N. B
Mary U'Shields, Michael Rhod
Phone 404-266-2133

se[n)me 98199—3520 27th PL, W.

ean Seaton
Phone 206-283-8484

SODERLUNO COMPANY

Media Code 4 000 8350 7.00

Omauha 68102—1624 Douglas
Harold A. Soderiund, Ruth Behmid
Phone 402-341-7535

3

SOUTHERN SPOT SALES, Inc.

SUUIHEKN SPOT 8ALES. INC.
Media Code 4 000 8375 4.00
Raleigh 27609—Box 18008
Penn Watson
Susan Seif
Phone 919-782- m
Atlanta 30326—3384 Peachtree Rd., N.E.
Mary O’Shields, Anne Benton
P’none 404-266-2133
Chirago 8080&;20 N. Wacker Dr.

Ho mrd W
I'hone 312-236-8887
};hl‘l’adelphll 19103—1617 John Kennedy

Robert Dome
Phone 215-368-3716

Baltimore 21203—204 E. Biddle St.
Senius smlth
Phone 30]-727-8568

Pltubnrlh 15222—1704 Investment Bldg.
Stephen Rooney
Thone 412- !91 6520

Dallas 75205—5019 McKinney Ave.
Dean Cowart
Phonie 901-521-8520

Memphis 38117—Box 17786
Bob Chisholm
Phone 901-761-0920

New York 10036—15 W. 44th 8t.
Fredrick W. Smith
Thone 212-867-0293
V anciaeo 94131596 Dellbrook
¥

rd G
Phone 415 731-3620
Seattle 98199—3520 27th PL W.
Dean Seaton
Thone 2068-283-8484
Beverly Hlllal Calif. 90211—111 N.

Dwyer
Phone 213-652-1441

SOUTHWEST RAOIO
REPRESENTATIVES
Media Code 4 000 8380 4.00
Dallas 75205—11333 N. Central Esxpy.
Suite 201-A

Phone 214-361-1115.

8/R REPS, INC.

Media Code 4 000 8398 3.08

3eattie 98119—221 1st Ave. W.. SBuite 420
Jack Darvies
Phone 206-285-4293

Portland 97204—620 8.W. bth.

Sull‘t: 907

n Hillbury
Phone 503-221-0330

STARS, INC.
Media Code 4 000 8400 0.00
Vall;iuén. éh 31601—Drawer 1207

I’hone 912-244-1900

STEINMAN RADIO STATIONS
Media Code 4 000 8475 2.60
Lancaster 17604—c/0 WGAL-TV,
ncoln way West
Harold E, "Chlp" Millee, Jr.
I’hone 717-393-5851

S‘I’EPNENS & TOWNDROW CoO.
LIMITED
Media Code 4 000 8500 7.00
Toronto. Ont.. Canads. M5B-1K1 —
Suite 808, 2 Carlton Bt.
James L. Frohlick, Harold F,
Abernethy
l‘hone 416-864-9220
Montreal, Quebec HSA IV4—BSuite 630.
2055 Peel St.
Maurics Daoust
Ihone 514-844-3975
Vancouver, VE IM7 B, C.—Suite 410.

Phone eod 684-6277

SUSQUEHANNA BROADCASTING Co.

Media Code 4 000 85650 0.00
Na\; York 10017—230 Park Ave., Rm.

¢ Bosch
Phune 212-682-5850. -

TACHER COMPANY, THE

Media Code 4 L0U 8678 7.00

Seattle 93101—1411 Fourm Ave, Bldg.
Mick Tacher, Bob T » Frank
Schuiz, Barbars Fu
Phone 206-6:24-1191

Dortland 972051130 8.W. Morrison
Richard Gohlman, Jim Cummings
Phone 303-226-2911

TAFT STATIONS
Media Code 4 000 8700 3.00
Cllgi‘tnnlll 452191906 Highland Ave.

Phone 5]3 421-175¢
Cleveiand 4{115—602 Haons Bldg.
Earl Bechtel

Phone 216- ﬂl 3078

TELE- CAPI‘I’AL/UNICDI LYo.
Media Code 4 000 8750 8.00

Montreai H3B 1E1 Quebee—smu 935,

1010 Ste. (.nherlne

Bernard Brossa:

Phone 514-861- 5481

Telex 05-267580
Toronto M4P 1GS8, Ontario—Suite 600,
55 Eglinton_Ave. East

Bernard Brossard

Phone 416-481- 565{

Telex 06-219759
Vancouver V7Y 1C6-—Box 10149 Pacific

entre
Phone 604-682-8404
Winnipeg, Manitoba
Phone Zenith 06690 (toll free line,
Winnipeg to Toronto)

TELS BRDAOCASTINl LYD.
Media Code 4 000 8775 5.00
Tomuto MA4Y-1N3—66 Isabells St.

rry Nigh
Phona 416-924-4470
Y[:"gMS RADIO-TV ENTERPRISES,

Media Code 4 000 8800 1.00
Ashevilie 28801—75 Sceaic Hwy.
Bichard K. Thoms
Phone 704-234-4663

T-N SPOT SALES
Media Code 4 000 6350 4.00
Raleigh 27602—Box 1988, 130 8.
Salisbury St.
Wally Vol:t. Panl von Hagel,
Allen B. Jone:
Phone 919- 8!’ 3885—Collect
Detrolt 48"26—1901 Industrul Bldg.
Bernard P.
Phone 313-961- 2“5

Iﬂorbet Radio

(formecly Vorbet-Lasker. inc.
TORBET RADIO. INC.
SRA NAB RAB NRBA

Media Cods 4 000 8975 1.00
l}flew York 10017—1 Dag Hammarskjold

228
Alan Torbet, Joe Dorton. Ralph
Conner, Peter Moore, Jerry Gubin,
Ernie Metcalf, Joe , Jack Levins.
Don Young, Michelle Jennings, Lois
Weill, Alan Harrison, Dave Pollei,
Ingrid Morgan, Susan Love, Pat
Winn, John Catlett, Margaret Digan
Phone 212-355-7705
TWX 710-581-3477

Chicago 60611—520 N. Michigan Ave.
Len Sable, John Geary, Bill Smutzer,
Shella O’Connor, Madeline Austin
Phone 812-222-1430
TWX 910-221-0358
Toll Free Exchange:

Minnea polls—st,. Psul—Zenith 4676

8t. Louls 102—330 Mansion House

Center
8am Hall, Nancy Calamia
Phona 314- 2-11 8130
TWX: 910-761-0436

Detmlb—sulte 108. 911 W. Big Beaver

Rd.. Troy Mich. 48084
Bett P Craig R
cmr Snyder

Phone 313 362-140%

TWX 810--232-4104
Atlanta 303¢5—1750 Century Circle,
N. E., Suite 7

Mahacek, Peggy Niemann

Phone 404-325-4500

TWX 810-751-3275
Menngphlu 88111—-Box 17766

Chis|
Thone 901- 181 0921

Spot Rodio Rates ond Dota

gl:‘llu 15231—]1333 N. Centra! Expwy.
te 201-A
Carol Cagle. Judi Carter
Phone 214-361 3080
Denver 80208—280 Columbine St.
Bob Hix, George Mathews.
Peter Callaway
Phone 303-321-2080
TWX: 910-931-2581
Los Anzeles 90036—3900 Wilshire Blvd.
n W 3 r_Lasker, b
Mugiore. George Bmdley. Simonne
Yarosiow
Phoae 213-937-4500
TWX 910-321-4459
Sau Francisco 94111—3 Embarcadero
Center, Suite 1840
Steve Marriott. Rick Holmberg,
Lorraine Thompson
Phone 415-956- 7118
TWX 910-372-6038
Seattle 98111—Box 1969
Paul Becker, Jack Clarke,

Portland 97204—520 S. W. Yamhill 8t.
Earle Baker, Darrell Rutter,
Jack Saling
Phone 503- 228 7284
TWX 910-464-8044
TWR ENTERPRISES LTO.
(Religious only)
Media Code 4 000 5050 2.00
Spokane, Wash. 99210—Box 683, Regal
Professionai Bldg.
Thomas Wlimot Read
Phone 509-624-6694
UBC SALES, tNC.
Media Code 4 000 9100 5.00
Nsevi York 10017—122 E. 42nd St., Suite

330
Robert Wittig

Phone 2]12-682-1833
Chicago 60611—400 N. Michigan Ave
Boom 900

Herbort Scharft
Phoue 312-467-1632
Atlants 30 1900

The Exchange,
Suite 313
Shay Todd
Phone 404-952-4555
TWX 810 -5993

-766
Los Angeles 90211—111 N. La Cienega
Blvd., Suite 108
Chuck Dwyer
Phone 213-652-1441
San Francisco 94133—559 Pacific Ave.
8am Posner
Phone 415-397-4512
Dallas 75219—-3131 Turtle Creek
Paul Miller
Phone 214-528-2923
U. L. C. RADIO & TELEVISIDN REPS
Media Code 4 000
Hollywood 90028—6290 Sunset Rivd.

Jeff Freeman
Thone 213-461-3906

UNITEO LATINS CORP.
Media Code 4 000 9125 7.00
Hollywood 90028—6290 Sunset Blvd,,

Buite 1600
Teddy Fregoso, Jose Molina
Phone 213-461-3901
UNIVERSAL BROADCASTING
CORPORATION
Media Code 4 000 9200 3.00
Mineola, N. Y. 11501—40 Roselle St.
Howard Warshaw
Phone 516-741-1200
gmdenn 91107—3844 E. Foothill Blvd.

lrd.
Dick Marsh
Phone 213-577-1224

WALLACE, HUGH. INC.
Media Code 4 000 9275 5.00
Los Angeles 90028—6922 Hollywood
Blvd., Suite 514
Hugh Wallace
Phone 213-462-6558
New York 1003625 W. 43rd St.
Tom Allen
Phone 212-354-3937
Chicago 80808—20 N. Wacker Dr.
Bob Walto
Phone 312- 238 8887

VIAL‘I’DN BROADCAS‘I’ING SALES

CORPOR

Madia cuo 4 000 9300 |

New York 10036—25 W. 43rd 8t.
Tom Allen. Lnrettn Kenney
Phone 212-575-5020

TELEX 1-2286

Chicago 608n8—20 N. Wacker Dr.
Howard Weiss, ry Friedman
George Caccippio. Ruth Anderson
Phone 312-236-8887
TELEX

25-4069
Ati‘mu 30326—3384 Peachtres Rd.,

Jack Bolto
Phone 404- "31 1577

Dallas 75234—3001 LBJ Frwy.
Jack Riley

Phone 214-247-5707
8an Francisco 94133—559 Pacifio Ave.
Sam l’osner
Phone 413- 39!-
Los Angeles 088—5{55 Wilshire Blva.
Barbara Forres )
Phones 218 937 - 12(1 7248
Boston 02116100 Bo, lxton 8t.
Qeorge C. Bingham
Phune 817-(82-{870
Toll Free Exchange:
Detroit—Enterprise 7772
8t, Louis—Enterprise 41135
Minnespolis—Zenith 7773

WALTON, HAL, CO.

Media Code 4 000 9350 6.00
?b‘l?‘evi York 10017—122 E. 42nd St., Suite

0
Chivure 80010400 N. Michigan A
CagO . e,
Herbert, Scharf?

erbert
Phone 312-467-1632
Los Angeles 90211——111 N. La Cienegs
Blvd., Sul
Chuck D
Phone 213 852 1441
8an Francisco 94133—559 Pacifio Ave.
Sam Posner
Phone 415-397-4513
Dallas 75219—3131 Turtle Creek
Paul Miller
Phone 214- 528 2928
Atlants 30830—1000 The Exchange,
Suite 315
Shay Todd
Phune 404-952-4555
TWX 810-766-5993

WALTON TIME SALES
(See Walton Broadcasting Sales Corp.)

WARO, HARLEY L., INC.

Media Code 4 000 8400 9.00
Chicago 6U801—360 N. Michigan Ave.

H. B. Craig
Phone 312-332-1975
}V“AYNE-EVANS & ASSOCIATES,

Mediz Code 4 000 9450 4.
Minneapolis 55402—905 Fulny Tower

Robert E. Bowden
Phone 812-338-7017
TWX 910-576-3419

WEEOD-WALTON CANAOIAN

REPRESENTATIVES

Medis Code 4 000 9600 4.00

Now York 10036—25 W. 43rd St.
Tom Allen, Loretta Kenney
Phone 212-575-5020
Telex: 1-2286

Chicago 60606—20 N. Wacker Dr.
Ruth Anderson, Howard Weiss
Phone 312-236-8887
Telex: 25-4069

At;‘llll“ts 303263384 Peachtree Rd..

Jack Bolto
Phone 404 231 1577
Bonon 02116—100 Boyhton 8t.
e C. Bingham
Phono 617-482-4370
Detrolt—Enterprise 7772,
Los Angeles 90036—5455 Wilshire Blvd.
Barbara Forrest
Phone 213-937-7247
Minneapolis—Zenith 7772.
8t. Louis—Fnterprise 41135
Dallas 75219—3626 N. Hall 8t.
Jack Riley
Phone 21{ 521-1240

WELLINGTON, GIL
Media Code 4

000 9650 9.00
Seattle 98199—2601 W. Crockett St.
Phone 206-283-3373

gy Sales ompay
SRA
S oot o,
cago
P, J. Zerler
Phone 812-528-2311
5 Madison Ave.
Phone 212-832-0404
TWX 710-581-3009
Chicago 60611500 N. Michigan Ave,
Joseph J. Lutzke (KDAL)

Phone 312-844-5600
TWX 9810-221-09987
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Analysis of Editorial in Spot Radio Rates and Data

SRDS policy requires that all information sup-
plied by the station be clarified and organized
in accordance with these numbered title seg-
ments. Where the numbered title segment is
omitted from the listing, it is to be assumed the
station has failed to provide the necessary
information in accordance with SRDS prescribed
criteria and practice.

Basic editorial service is provided to media who meet
SRDS’ minimal criteria, free of charge.

Numbered titles for various subjects found within
Spot Radio Rates and Data listings have been devised
in order that this important data can be located
easier. These titles, as listed below, form the basis of
the uniform listing format.

1. PERSONNEL
2. REPRESENTATIVES
3. FACILITIES
4. AGENCY COMMISSION
5. GENERAL ADVERTISING
TIME RATES
6. SPOT ANNOUNCEMENTS
7. PACKAGE PLANS
8. PROGRAM TIME RATES
9. PARTICIPATING PROGRAMS
10. SPECIAL FEATURES
The uniform listing format is as follows:
INTRODUCTORY MATERIAL
—call letters
—established date
~media identification code
—licensee
—address of station
—telephone number
—TWX number
—other offices and/or studios
—station's programming description

bo

G

0

PERSONNEL

—names and titles of those executives (limit of
three) who have responsibility and authority
relative to national advertising accounts.

REPRESENTATIVES

—national representatives (name only)

—regional representatives (name only)

—national sales offices of group ownership (name
only)

FACILITIES

—AM Facilities

—power, frequency

—operating schedule

—FM Facilities

—power, frequency

—operating schedule

—antenna height above average terrain/antenna
height above sea level.

—operational status

. AGENCY COMMISSION

—statement of agency commission, discount policy
and billing arrangements.

GENERAL ADVERTISING See coded regulations

—coded regulations
—national network affiliation
—regional and/or state network affiliation
—specialized regulation
multiple product announcements
—combination rates, rate opportunities, reflecting
combination rate statements for two or more
stations, provided a discount is shown.

7

10.

TIME RATES
—status of rates (NATIONAL AND LOCAL
RATES SAME)
—card number
—effective date of rates
—received date

SPCT ANNOUNCEMENTS

—basic rate structure for l-minute, 30-seconds,
20-seconds and 10-second spots

PACKAGE PLANS

—package rates and plans for 1-minute, 30-second,
20-second and 10second spots. (Description..
terminology such as “SATURATION PACK-
AGE,” “WEEKLY PACKAGE PLAN,” etc. has
becn retained to insure continuity in actual
usage particularly in cases where the name of
a specific plan is referrad to in existing con-
tracts).

—for package plans identified with news rates,
weather rates, or other specialized programming
see 10. SPECIAL FEATURES.

PRCGGRAM TIME RATES
—basic program rate structure

. PARTICIPATING PROGRAMS

—listing of qualified participating programs by
name or title, day (s), time and premium rates

SPECIAL FEATURES

—only special features (news, weather, sports,
farm, traffic, etc.) subject to special rates or
special charges are identified.

Jonuary 1, 1979
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rates and data

With SPOT RADIO RATES AND DATA you can

Communicate in Today’s
Planner/Buyer Climate!

The 4 Basic Ways SRDS Communicates:

By Interpreting Rating Figures

Agencies rely heavily on rating data. But, your problem
and the problem of your representative is to make sure the
agencies properly interpret your rating story to your benefit
How many planners can dig out your sales points without
help? How many can understand the fine points in your
rating report? You spend a great deal of time, energy and
money developing your ratings. So protect this investment
with proper exposure and interpretation of your rating
story where purchasers of radio are sure to find it —IN
SRDS.

As An "Extra’ Representative

Representatives are your key in the buying process. They
package your avails. They negotiate. They help sell your
market.

But, they can’t be everywhere at once.

When closet buying takes effect, they are excluded from
the action. When the market list is long, most agencies do
not have time to call each individual representative and
listen to his sales pitch.

If he gets ten or fifteen minutes at the agency to talk
about your station, consider yourself lucky. You know that
he will cover as much as he can, but there is just too much

waterfront for any rep to cover. So insure that your sale,
values are known and presented — call on your extra rep
... SRDS!

As A Direct Mail Alternative

Direct Mail can be an effective way of getting your de-
tailed story and all pertinent facts into the hands of your
customers. But, who in the agency will read more than a
page summary and save it and search for it when he is
buying your market? Also, the fact is that mailing lists
have an unfortunate habit of getting out of date. So, to
keep your sales story alive, up-to-date, and continually
working . . . put it in SRDS.

As An Extension Of Yourself

Who is better qualified to tell your station and market
story than yourself? Nobody! But, generally speaking, you
are less accessible to the planner/buyer influence than
your representative and even less likely to be on the spot
when the planning/buying action takes place. Here again,
it's impossible to cover the waterfront during every plan-
ning/buying action. So, since you can't be there to get
your sales story across, give the job to the one who can
... SRDS.

Standard Rate
& Data Service

SPOT RADIO RATES AND DATA

COMMISSION AND CASH DISCOUNT

15¢ to agencies on dlaplay aidvertising. ecolor and
hleed when payment i3 made within 30 days of In-
volee date: 29 cash discount—I10 days from date of
invalce: net 30 days. Invoiced date af {ssue. No
commission or rash discount 1s allowed on Tisting
Ads.. Listing Weads aor production charges.

6.

Not applicahle to cover positions. Adrertising of
media in comman ownership tay not he combined to
earn continulte discounc.

Per page or

COLOR RATES

fraction Sprud
AAAA Ted, r.o.p., extra............ 205.

Any other standard AAAA color (bluze“men, yellow

4. GENERAL RATE POLICY or orange) each, extra 00,
An SRDS Publication NOTE: Orders are accented subject to change in rates Any matched color, each, ext 350.
unon natlee from the nublisher.  Adrertising will be 7. COVERS 6t 12ti
@ M *ABP hilled at vates prevalling at time of ingertion. 180 COVAT...ooiccn s eeoiee e l;go
ADVERTISING RATES 4 B
Puhlished monthly by Standard Rate & Data Servire Effective January 1, 1079, (Cnrd No. 21.) Rackbone . 610.
Tnc., 5201 Old Orchard Rd.. Skokie, T 6007 Issued Sentember 1. Cover gatefold; 2nd or 3rd cover.. e 2150,
Tanes, (Chicagn) 312.783-1333; (Skokle) 312- 566 Card received July 10 Tors. Rates include standard SRDS cov
500: TWX 910-228- b 5. BLACK/WHITE RATES 1st additional color on covers, extra. 400,
PURLISHER’'S EDITORIAL STATEMENT Change In: 2nd additional color on covers, extr:
STOT RADIO RATES & DATA is edited for the Colus 1t 6 ti 12t *24 ti Black plus 3 colors, extra.
planners and huyers, of spot radio advertising. Fach 40" 1140. 1050. 980. 870. 8. INSERTS
{s=ne contains listings, arranged In genpranhic/alnha- 30" 925, 850. 800. 755, No commission or cash dlscount allowed on tipping-
betiral order. These include full routine listings and 20" 735. 675. 630. 600. tn  bhack-nn or ather nrodnctinn charges.
aqualified amall market listings which contain person- 15" 610. 560. 525. 500. FURNISHED BY ADVERTISER:
nel, representatives, facilities, time rates, particinat- 10" 450. 415, 385 370. Regular black and white page rates apply. Back-up
ing program rates, special feature rates. etc.. ar- 7-1 350, 325. 300, 285. required if I.sided insert: send inserts ready for
rangerd under ten uniform. numbered headings. 5 285. 265. 245, 230. machine binding.

Madifled station listings located in markets of 25 a0n

population or more contain the one time, one minute

rate and representatives. Reference listings are in-
cluderl for stations in markets of less than 25.000
popnlation,

. PERSONNEL

Puhlisher—leonard J. Kudlata,

Business Manazer—NRarbara F. Ross.

Advertising Production—Dorothy Wult.

Adrertising Contracts—Jan Wysocki.

Eitor—Ravmond M. Nelhengen.

REPRESENTATIVES and/or BRANCH NFFICES

New York 10022—For {information: 888 Third Ave.
Thone  272-085.7580. TWX 710 531-5898. W1
;‘:'r"lsgx 125181, RCA INTERNATIONAL TELEX
23289.

Ta: Anceles 90048—Josenh 8. Titch, Suite 1012,
6300 Wilshire Blvd. Phone 213-651-2311.

10

&

Rateholder minimum—5".
1”7 (minimum 6 consecutive insertions)
With agency
No agency dt 55.
(*) 24-time rate applies when one or more media
under the same ownership uses more than 1 posi-
tion for a minimum of 24 insertions during the
rcheduled year.
CONTINTITY DIRCOUNT
A 5% discount will he given at termination of con-
tract year to advertisers who contract fn =advance
and then run advertising of 5 inches ar larger in
every {ssue. The discount is earned only if STDS
receives a firm order in adeance of the annearance
of the first insertlon which starts the contract vear.
The 5% discount is rebated to the advertiser at the
conclusion of the contract sear (not anplicable to
color or bleed charges).

Per lnse;tlon

Spot Radio Rates and Data

Inserting charge, extra ...
Charge for tipping-in (if necessary!
Back-up cbarge for 1-page {nserts, extra.
PRINTED BY 8RDS (Ietterpress or Off:
Black/white regular page rates apply, plus {ollowlng
production charges, which are not commissionable,
and subject to change:
1-page, black and standard AAAA red., including
back-up and inserting:
30" unit..... 370. 40”7 unmit......... 415.
2- 'naxe bluck and standard AAAA red, 2 sides and
nsert!
30" umt e 370, 407 unito... ..ol 415.
4-page 3 or 4 columns, printed offset (any
2nd color), or printed letterpress including

red color 775.
Colors other than standard AAAA red. each,
extra 255.
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SRDS
A Proves Selling Tool

Whenever planning/buying actions take
place as the result of ratings, visits by
station personnel and station reps, and/or
as the result of direct mail promotion
. . . the fact is, that SPOT RADIO is the
one and only tool referred to, and in use,
during that planning/buying process.

A July, 1976 SRDS Sales Research Survey
proved, once again, that SRDS is used
effectively and continuously:

92% of the respondents said thot the
agency was responsible for indi-
vidual station selections in radio
advertising compoigns.

of the respondents said that they
USED SPOT RADIO RATES AND DATA
as an important source of informa-
tion for normal activities invelving
rodio plomning, buying and post-
buy analysis. NO OTHER SOURCE OF
INFORMATION MENTIONED IN THE
SURVEY RECEIVED A HIGHER PER-
CENTAGE OF AWARENESS.

of the respondents said that they
USED SPOT RADIO RATES AND DATA

:t the time of making the radie
wy.

of the respondents said that they
USED SPOT RADIO RATES AND DATA
to PLAN rudio buys.

Since 79% of those who responded to the
recent survey said that they USE SRDS
SPOT RADIO RATES AND DATA in their
radio planning activities, that is where
your message ought to be. And it is im-
portant that you register your messo?e
on a consistent monthly basis. After all,
the planning and buying of spot radio is
a day-in, day-out process. Protect your-
self during that ‘initial, crucial action.
You won’t get a second chance.

(Source: SRDS Sales Research, July 1976)

69%

52%

79%

SECTION DIVIDER INSERTS:
2 sides:

1 time........... 1470. 12 times............ 1260,
¢ times............... 135C.
AAAA red free, any other color, extra.— 255,
MULTI-PAGE INSERTS
For regular six time or more advertisers using a
multi-page insert of five pages or more in one issue
regular earned black and white space rates
apply to the first four pages, but there is & 50%
i on all di i pages of the individual
insert. For all others, regular space rates apply. In
order for the discount to apply, the advertiser must
supply inserts complete and ready for binding.
Regular inserting or tipping-in charges apply.
9. BLEED
All advertising units available in bleed sizes.
Per 40" unit or fractional page, extra......... B50.
Per spread of 2 dard or 3 four-col o

pages, extra
No extra charge for spreads that bleed into the
gutter only. A spread 1s defined as 2 facing 30°
units or iarger. No charge on inserts or covers.
10. SPECIAL POSITION

Preferred position request requiring special handling,
20% above the earned black/white space rate or
75.00 minimum charge, whichever is higher.

11, CLASSIFIED AND READING NOTICES
LISTING ADS

Effective May, 1978 lssue.
Rates received December 15, 1977.
Minimum 14 lines, per insertion.. . 36.00
Esch additional line. per Hne....ouocconeee. 2.50

Minimum six consecutive insertions,
or
EDTTORJAL SERVICES
Effective April, 1978 lssue.
ber 15, 1977,

No agency

Rates received Decem
Publication Title (Listing Head). ___________ 12.
Advertising Cross 7.

Editorial Crmas Ref
Call Letter Logo
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Telling and Selling
-+ . the SRDS Way

SPOT RADIO RATES AND DATA is unique,
just as a station is unique, in offering
opportunities you cannot count on with

| other vehicles of communication. No other
i vehicle of communication can guarantee

s

exposure of your sales message at the
critical time of planning and buying. So,
SRDS is your point-of-purchase vehicle.

We suggest that you take advantage of
this guaranteed planner/buyer traffic and
tell your complete sales story in SPOT
RADIO RATES AND DATA, through a Serv-
ice-Ad. A Service-Ad is a vital extension
to your regular SRDS listing. It contains
that information which can sway a plan-
ner/buyer’'s mind when he is comparing
stations in a given market areq.

| Why leave anything to chance? TELL and

SELL through SRDS, the primary source
used by bu‘ers of spot radio as they buy
. . . and, by planners of spot radio as
they plan.

| The
| for these informational elements in SRDS
| service advertisements:

Giving the Planners and
Buyers What They Want!

lanners and buyers of radio look

© Format information

© Pregromming
® Average quorter hour target
avdience delivery

© Signal/coverage
© Operating Schedule
o (PM
@ Reach & Frequency
® Come Audience
© Market position/rank
Any information you want can go into

your service-ad. You can formulate the
ad yourself, or our experts at SRDS can

. create an idea for you . . . free of chargel

Give the planners and buyers of radio
spot time what they want . . . more in-

| formation about your station through

SRDS service advertisements!

SRDS: Top-rated ad medium for radio stations — by any measure

WHERE RADIO STATIONS PLACED THEIR ADVERTISING IN 1977

PUBLICATION ACCOUNTS [INSERTIONS
Spet Radio

Rates and Dota 304 2,508
TV/Radio Age 123 189
Braadcasting 80 110
ANNY/SAM/MAC 78 186
Advertising Age 17 54
Media Decisions 14 22

*Computed & rounded to nearest whole page.

Network Assoclation Logo. 14,
ive Logo 12,
Representative Listing Head..... icninccnes 12,
14. CONTRACTY ANO COPY REGULATIONS
See oor—

Contents page for loca items 1, 2, 3, 4, 6,

7, 8, 9. 10, 14, 12, 13, 14, 15. 186, 17, 18, 19, 20.'21,
22, 23, 24, 25, 26, 18, 29, 30, 3i.

15. MECH. REQUIREMENTS (0-) Offset from lotter-

press plates)

DIMENSIONS
MEDIA LISTING PAGES
Al Dimensiona in inches

STANDARD | BLEED
WIDE X DEEP WIDE X DEEP
40° oo, 9-174 x1 10-7/18 x11-1/:
30" V... 7 x10 -9/16 x11-1/:
3” H... 9-1/4 x 7-1/2 10-7/16 x 8-1/:
20° V... 4-1/3 x1 5-8/16 x11-1/:
20° H.... x 6-5/8 -9/16 x 7-3/
20° H... 91/4 x 10-7/18 x §-83/
V. 4-1/72 x 7-1/2 3-8/16 x 8-1/
15" H ... x -9/16 x 8.3/
15" H... 9-1/4 =x 8-3/4 10-7/16 x 4-1/
107 V... 2-3/16 x1 -13/16 x 11-1/
10° H.... x 8-5/16 -9/18 x 4-1/18
107 -1/2 x -3/16 x /
7-1/2 H x 2-1/3 -9/16 x 8-1/
Vo 2-3/16 x -18/16 x §-3/.
5 H... x 1-8/8 -9/16 x 3-3/
3" 8q.. 4-1/32 x 3-1/2 -8/16 x 3-1/:
40‘"l =_\-mum maxlmmvfhvu width ’Sgﬁgq' gutter
- or
bleed 9-8/4° (oversize bleed)

as . Type and
design matter should be kept o minimum of 8/8°
from bleed plate edges to allow-for trim.

2-page spreads:

Fumnish individusl plates for each page instead of
complete ts,

First cover (bleed—8 sides) plate

Other covers (blesd—4 sides) piste
size

7-1/2 x11-1/4
10-7/16 2 11-1/4

EVERY-ISSUE EXCLUSIVE

PAGES*  ADVERTISERS ADVERTISERS
335 110 232
146 ... 50

7% ... 29
100 1 17

e
n L 1

Source:s SRDS Sales Research.

Bection divider (bleed—gutter. top.
bottom ) 18

plate size /8 x11
Trim size. covers. dividers 10-5/18x 11
Counsumer Market Data Pages

A space d only in horizontal unit:,
Plate widih—9-1/4 in. Bieed plate widtb—10-7/18 in.
Plate Bleed

-1/4

depth plat

40° 10 11-1/4
30° 7-1/2  8-1/4
30° s 5-8/4
15° 3-8/4 4-1/2
10”7 2-1/3 8-1/4

7-1/72° 1-7/8  23-5/%

L 04 1-1/4

BINDING METHOD

Perfeet.

PRINTING SPECIFICATIONS
Halftones for body pages 85-1i

i —

Editorial Policy
and Content

SPOT RADIO RATES AND DATA is edited

exclusively for those individuals charged

with the responsibility of planning and

buying spot radio time . . . on national

and regional levels. No other editorial in-

terest is served. The total product is

geared to this planning/buying interest.

It is those planners and buyers of media

who rely heavily on all of the vital, up-

to-date information SPOT RADIO RATES

AND DATA provides for them each month,

including:

o list of station representatives

o stations regularly scheduling farm, foreign lan-
guege, Negro programs

o coded confract regulations

o consumer marke! data summary: sfates, cemsvs
divsions, U. S.

o composite ranking of all U. S, metres by markat
data categories

o specific rankings of all metres by market date
categories, including the actual data

. ;u':l:' stations in Standard Metrepelitan Statistical

o farm market data ssmmary; states, census &i-
visions, U. S.

o farm income by commodities and commodity

L

groups

© 400 leading farm counties ranked population,
gross lncon’o and number of farms -

© Negre population tetals fer all U. S. metres plvs
counties nine states

© 100 leading metres ranked by Negre popuiation

© Spanish populatien fotals for selected metres and
counties in eight states

o regional radio networks and grovps

AND — in each State section:

* state media/market map

o consumer market data (CSI, TRS, efc.) for state,
all counties, metros and citles

o Negre population data fer metres and selected
counties in nine states

* state networks and greups

SPOT RADIO also serves the planning/

buying actions of your customers and
rospects. Planners and buyers reach for

it because they know that SRDS SPOT

RADIO RATES AND DATA is the focal point

of their media decision process.

i6. 1SSUE ANO CLOSING DATES
Pubdlished monthly: issued ist of publication month.

1978 CLOSING DATES
A B

Iasue C D
bl Dec. 28 Jan. 8 Jan. 8 Jan, 10
e d B, 30 I Feb. 7 Feb. 9
Al loe.Feb. 28 Mar. 8 Mar. 8§ Mar, 12
¥ lo...Mar, 20 Apr. & Apr. 6 l‘llr 10
-Apr. 30 May May 8 y 10
All adveniising other than furnished inserts:
(A) 8et copy. (B) Compiets Plates.

Where advertising material is not received by appee-
priate closing date, right reserved to repeat previoue
ad. Cover schedules can be canceiled only on 9@
days’ motice before closing date.

i8. CIRCULATION
E 1929, Per

s 85-line screen
maximum 100-line screen with highlights deep etched
te 0035 inches and tone contrasts exaggerated. For
covers and inserts—up to 133 screen. Ben Day screers
exceeding 50% density are not recommended.
Reverse: Reverse Dlates sceeptable but fiae line ait
J er type fine line serifs or strokes
not sdvizable for good reproduction.

Original plates produce best results. If electros are

dimensions, including tacking edge er flush mount.
M | ete., and making of
plates cbarged to advertiser. Can use mats, Dbut
from stereotypes not guaranteec.

No charge for BRDS type-
taces on 1§ heduled set-copy
closing date.

Outside composition and late set copy is charged uf

soft plus handling
All plates destreyed 12 months after publlestion un-
leas instructed otherwise.

from 1abl,
by

Spot Redio Rotes and Data

year 88.00.
Summary data—for detall see Puhlisher’s Rtatement.
A.B.C. 8-30-78 (6 mes. aver.—Blue BP Form)
Total Non-Pd Paid (Single) [Assoc}
,614 oo 4,614 71 avoamree
Average Other Distribution (not included above):
Total 346

TERRITORIAL DISTRIBUTION 5/78-—4,619
N.Eng. Mid.Atl, E.N.Cen. W.N.Cen. 8.Atl. E.8.Cen.
188 1,252 321 498 157

W.8.Cen. Mtn.Bt. Pac.St. Cansda !‘mlin
331 149 721 34 81

BUSINESS ANALYSIS OF CIRCULATION
TL Total.
~—Ady, agercles,
~~National advertisers,

—Publishers & publishers’ reps.

—Radio & TV stations & their repa.

~—Gov't, public libraries, education institutions &
other business flrms.

TL 1 2 3
4560 2311 938 47

St 63 00 >

4 s
784 480

n



Listings in SRDS’ SPOT RADIO Are Governed by Established Criteria

TO PROTECT YOU, the user, SRDS has established certain criteria which must be met
by those who are listed in its rates and data editions. In order that yoit would realize the
conditions of eligibility which govern editorial treatment, we present the guidelines fol-
lowed by SRDS for radio station listings in its SPOT RADIO RATES AND DATA.

SRDS’ policy is to list, without charge, com-
mercially-licensed radio stations (AM and FM)
according to the city of license as assigned by the
Federal Communications Commission. These sta-
tions are listed alphabetically and follow this
sequence:

(1) alphabetical by state,

(2) alphabetical by city within state,

(3) alphabetical by call letters.

Because of the continuing evolution of modern
marketing concepts as practiced by the SRDS user,
there llave been certain refinements made in the
conventional listing format by FCC city of license
(alphabetical by city within state). These refine-
ments follow.

(1) Urban Area Designation

Applicable only to licensees in the five (5) ur-
banized areas of metropolitan New York, Los
Angeles, Chicago, Philadelphia and Detroit. The
listing format shall be, first, to identify all stations
licensed to urbanized places from the major city
(e.g. “Stations in Chicago Urban Area”). In both
arrangements, the stations will be identified in
alphabetical sequence of call letters.

All stations within cities whose center of town
is 25 or less miles from the major city’s downtown
area (e.g. the “loop” in Chicago or “midtown”
Manhattan in New York) are eligible for listing
under the Urban Area Designation. For those
stations within cities beyond the 25 mile (direct
measurement), there must be evidence of con-
tiguity—in this sense, an uninterrupted series of
urbanized areas emanating from the major city.

The urban area designations iinmediately follow
the final station listing licensed to the major city.
The name of the city of license appears directly
beneath the station’s call letters. A free cross ref-
erence is provided under the city of license. A
station has the option to have its listing appear
under the Urban Area heading or under its city
of license. A station which has its listing under an
urban area may also qualify for a duplicate listing
under the major city heading provided the station
qualifies under the criteria set forth in section (4)
Duplicate Listings found on this page.

A station that qualifies for a listing under an
urban area may purchase either a paid cross refer-
ence or a duplicate listing under the urban area
with the basic free listing under the city of license.

(2) Combination City Designation

In describing the alternative policies which gov-
ern the Combination Citv Headings—as set forth
below—the classic use of the word “contiguous” (a
series of things in contiguous connection) is in-
tended to convey its application in modern mar-

keting as “an uninterrupted series of urbanized
areas.”

Phase A

1. Where two or more cities of comparable size
are contiguous, and where one of the stations re-
quests a combined heading, the cities are combined
in one heading and the city heading sequence will
be alphabetical.

2. The following paragraph is to be inserted
following the combination city heading and im-
mediately preceding the call letters of the first
listing:

3. “Stations (licensed to cities) located within
the combined city area are consolidated under
multiple city headings. This is not to imply that
all of the stations provide equal coverage of the
entire area or cities involved. It is part of the
time-buying function to determine the extent of
individual station coverage, audience delivered,
etc. within the area.”

Phase B

1. Where the population figures vary widely and
the smallest city’s population is less than 1/3 the
population of the largest, it will be shownas ............
(including ............. ).

2. The following paragraph is to be inserted
following the combined city headings which con-
tain the word “including.” It will immediately
precede the call letters of the first listing.

3. “Stations (licensed to cities) contiguous to
the major city are consolidated under the major
city heading. This is not to imply that all of the
stations provide equal coverage of the entire area
of cities involved. It is part of the time-buying
function to determine the extent of individual
station coverage, audience delivered, etc. within
the area.”

NOTE: A service free cross reference showing
the location of the listings, will be used under the
respective city of license. Paid cross references
and/or paid duplicate listings are not permitted
for stations whose basic listings appear under
combined city headings.

(3) Listing Service

a) A station, regardless of the size of its city of
license, may maintain a full listing in the month-
ly edition of Spot Radio by making an affirma-
tive decision to purchase either display advertis-
ing in the monthly publication, or paid editorial
services in its listing in that publication.
Stations licensed to cities over 25,000 population,
or who are part of a combined city heading

Spot Radio Rates and Data

(TULSA, including Broken Arrow, Sand
Springs), that do not avail themselves of this
opportunity, will have compact listings that
serve minimum user requirements.

b) A station with a city of license under 25,000
that is not part of a combined city, or an urban
area, and regardless of whether it has a full
listing in the monthly edition, will have a com-
plete listing in the Radio Small Markets Edition
published semiannually, May and November.
One line references will be maintained in the
monthly edition directing the user to the Small
Market Edition for each small market station
that does not maintain a full listing in the
monthly edition.

(4) Duplicate Listings

(@) Where an AM station is licensed to one
city, but places a daytime 10 MV/M signal uver.
709, of the corporate area of a second city, we
would grant a paid duplicate listing under the
second city. Engineering contour maps showing
the 10 MV/M signal strength must be forwarded
for measurement purposes.

(b) The requirement for a paid duplicate list-
ing for an FM Station is a daytime 1 MV/M signal
over 709, of the corporate area of the second city.
Engineering contour maps showing the 1 MV/M
signal strength must be forwarded for measure-
ment purposes. .

(c) Whenever a station, AM or FM, re-
ceives a dual city of identification grant from
the FCC, it may purchase a paid duplicate
under the second city named in the dual iden-
tification. No reference is made within either
listing to reflect the dual city of identification
grant,

(8) Cross References

Paid cross references under other than a city of
license may be inserted in any nearby market —
metro or non-metro area.

These will be identified by (a) a designated
outlet for a network system (statement from net-
work is a requirement); (b) a business office and/
or studio in the city other than city of license,
and/or (c) with a reference to the location of the
basic listing.

The paid cross reference would include the fol-
lowing, according to the method under which the
station would qualify.

a. Call letters, address, and telephone number
of office or studio in adjoining city, and a standard
reference referring to the basic listing.

b. Call letters, national network affiliation, and
a standard reference to the basic listing.

c. Call letters and a reference to the location of
the basic listing.
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Descriptive Terms|
Music and Format

A

Acoustic Music

Adult Contemporary

Adult Contemporary and Gold
Adult Rock

Album Oriented Country
Album Oriented Rock

Album Rock

All American Country

AOR

Beautiful Music
Big Band

Black

Bluegrass

Bolero

Bright & Beautiful
Bright MOR
Bubble Gum

C

Caribbean

Classical

Classic Gold

Concert

Contemporary
Contemporary/AOR
Contemporary Black
Contemporary Country/Western
Contemporary Disco
Contemporary Gold
Contemporary Good Music
Contemporary Instrumentals
Contemporary Oldies
Contemporary Plus
Contemporary Popular
Contemporary Rock
Contemporary Soul
Contemporary/Talk
Contemporary Top 30
Cosmopolitan

Country

Country Fresh

Country Gospel

Country Lovin' Gold
Countrypolitan

Country Pop

- Country Rock

Country Sunshine

Country & Western

Country & Westem (Nashville)
Current Hits

Dinner
Disco
Disco Rock
Disco/Soul
Dixieland

Easy Listening
Easy MOR
Easy-Rock

Farm

Fine Music
Folk

Folk Rock
Fun Country

General Popular
Gentle Country
Gold

Golden Oldies

Good Country Music
Good Listening
Good Music

Good N' Country
Gospel

Great Country

Hard Jazz
Hard Rock
Hawaiian
Heavy Rock
Hip Rock
Hit Parade

Inspirational
Instrumental

J

Jazz
Jazz/Blues/Rhythm

Jive

Shown below in alpha order are terms employed to describe
either a station's music or its format.

The terms are in use in the industry. They appear in industry
periodicals, broadcast industry reports, record industry

reports, etc. Knowledgeable people within the industry state
these terms are meaningful and unders:zandable by SRDS users.

The list is not represented as all inclusive. Additional terms
will be added as they are brought to SRDS' attention.

L :e:fgfous/bl "
Latin eligious/blac
Light Classical AT E R
Light Rock Rock N’ Easy
Rock N’ Gold
[, |
Mainstream Jazz S
Mariachi Sacred Music
Mellow Salsa
Mellow Adult Contemporary Semi-Classical
Mellow Rock Show Tunes
Metropolitan Country Smoothed-Out-Contemporary
Mex-Tex Soft MOR
Modern Country Soft Rock
Modern Jazz . Soft Top 40 Rock
Modern Nashville Solid Gold
Modern Tropical Sophisticated Swing
Mood Soul
MOR (Background) Soul Disco
MOR/Beautiful Music Southern Style
MOR Contemporary Spanish
MOR (Mellow) Spiritual
MOR (Personality) Sports
MOR Poputar . Standard Popular
MOR/Progressive Rock Standards
MOR/Talk/News Super Soul
MOR (Uptempo). Swing
; Symphonic
N
Natural Contemporary T
News
News/Beautiful Music ;:::/News
Top 20
P Top 40
. Top Pops
Personality Contemporary Total B'I)ack Experience
Personality Top 40 Town & Country
:”OPU[?' 30's, 40's, 50's Nostalgia
ng R(I)SCC: Traditional Country
Pop Westemn True P e
Progressive
Progressive Black U
Progressive Country
Progressive Rock R
w
Q Western
Quality MOR
Y
R Young Adult Contemporary Top 40
Relaxed Country Westemn Young & Beautiful
Spot Redio- Rates and Data : »




EXPLANATION OF RADIO STATION
PROGRAMMING STATEMENT PROGRAM

CRITERIA GOVERNING ACCEPTANCE

The Station Programming statement must reflect
current activity and may be detailed and/or spe-
cific, as desired.

Stations are requested to use the standard decrip-
tion terms developed for the Programming De-
scription to assure communication between station
and buyer of spot time. See Descriptive Terms/
Music and Format page.

Limit 100 words, excluding percentage. Percent-
ages are not counted in total word count. Standard
abbreviations are permitted.

Promotional language is prohibited. Program
titles and talent identifications are regarded as
promotion.

Descriptions may discuss programming for typical
week, day, week parts and/or day parts.

All percentages reported for target audience, pro-
gram classifications and/or sub-categories should
be against a base of time on the air per typical
broadcast week.

Programming description may not contain refer-
ences to coverage, audience, ratings, power, trans-
mitting equipment, costs, etc.—in fact, any state-
ment which does not actually describe that which
is placed on the air for broadcast purposes.

Each primary program classification may be listed,
detailed and described as to content. Please do not
overlap program description between categories.

For example, music and talk description as sub-
categories for Air Personalities should not appear
again under the primary classification of Music or
Talk. Each primary program classification is ex-
pected to report a self-contained description.

GENERAL PROCEDURES

1. Submission of Programming Description by sta-
tions is voluntary.

2. SRDS will reserve the right to refuse to print
any Programming Description which, in its
opinion, does not meet the above criteria.

3. A permanent ADVISORY COMMITTEE, com-

prised of persons knowledgeable within the

broadcast industry, will arbitrate differences
between SRDS and stations, when such issues
arise. Its primary functions are to make judg-
ments on acceptability of entire Programming

Descriptions and/or definitions for new terms

and phrases submitted by stations.

Stations accept the responsibility for revision of

their statements as changes occur, to assure they

are accurate and current at all times.

5. A Programming statement which no longer re-
flects accurate description of current station
programming will be deleted if not revised by
the station. Summary action by SRDS will be
taken only if compelled by station’s failure to
cooperate in the ensuing inquiry. Stations may
submit a new statement at any time thereafter.

b

STANDARD BROADCAST CLASSIFICATIONS

Music Farm
Sports Religious
Talk Entertainment

Air Personalities Commercial Policy
News Continuity Policy

Program Classification Analysis

Sports
Live play-by-play coverage, tape coverage, news,
interviews, discussion, local regional, network, etc.

Talk

Commentary, analysis, discussion, speeches, inter-
views, editorials, political, documentary, telephone
call-ins, forums, panels, round tables, public affairs,
information, occupations and/or vocational in-
structions, hobby, education, telephone questions
and answers, women'’s, home making, fashion, book
reviews, swap shows, etc.

Air Personalities

Celebrity, interview, entertainment, telephone dis.
cussion, music, telephone requests, guests policy,
syndicated shows, etc.

News

Local, regional, mnational, international, school,

teen, sports, weather, time, live, network, tape,
litical, interpretive, on-the-spot reports, analysis,

E:licoptcr. traffic, business, foreign, stock market,

society, women’s, club, religious, ethnic, special

events, news-gathering facilities, etc.

Farm

News, stock reports, agricultural hints, Farm
Bureau, entertainment, etc.

“

Religious
Music, drama, news, services, sermons, etc.

Entertainment
Variety, comedy, drama, quiz, celebrity, studio

audience participation, interviews, soap opera,
children’s, etc.

Commercial Policy

Lead-ins, use of personalities, conditions not cov-
ered by NAB Code related to programming, on-
the-air promotions policy, product protection, pub-
lic service, number of commercials allowed per
hour or day parts, time allowance between spots,
etc.

Continvity Policy

Studio identification, musical transition, mechan-
ical reproduction, etc.

Target Audience

Is defined as that audience to which the basic sta-
tion programming is directed. Examples are: mass
appeal; ethnic; demographic (description by age,
sex, education groups, etc.); religious denomina.
tions; restricted locality such as state, county, or
region; foreign population.

Program Classification Overlap

If a program contains two or more distinct, identi-
fiable program classifications, identify that program
classification which the station desires to empha-
size and identify others as subordinate sub-cate-
gories. Do not include the sub-category analysis
in the program classification of similar identity.
For example, music and entertainment used as
art of the air personalities classification should
e reported under Air Personality and not re.
peated or duplicated under Music or Entertain-
ment.

Spot Radio Rates and Data

ACCEPTABLE SAMPLE STATEMENTS

Oldies, MOR adult, with musio of 50's 60's & 70’s,
Occasional 30's & 40's big dand. Audience participa-
tion game shows. Agribusiness news and information
30 min each day. Tele/talk show 1 hr each day. Pro
baseball. Local newacasts 4x dally. AP audio. Sun
AM 5 hrs religious programming.
Programmed for general sudience appeal.
News & info; format. Neéws coverage: sume
maries, headlines, fleld reports, actualities. Subur-
ban news buresus. On-going series of enterprise
and/or investigative reports. Network news at :60.
Sports at :12 & :432. He o reports,
weather center & business news in AM & PM drive
time. Dusl-anchor teams 7-9 am & 3-7 pm week-
days. Specisi feature reporta on entertainment, res-
8 d child & travel,

Varlety programming for general interest.
AIR PERSONALITIES on all p
NEWS: 60 min news.weather-sports at 7 am; 30
min at 5 and 10 pm. 12-1/2 min locsl-regional-net-
work news and weather on hour balance of day. Stock
market and business reports. Frequent documentaries
and specials. SPORTS: play-by-play major league

, football & : U football & basketball:
high school sports. Coverage of fishing, hunting, golf.
FARM: 2 farm directors. ENTERTA NT: pro-
grams include varied music (current, standards,
albums) with public service and informational fea-
tures. Alr personalities with humor, skits, parodies
10:30-11 am, T d 11:08

n,

Programmed for black community.

MUSIC: M-Sa 4-6 am spiritual/gospel; 8-4 am soul
featuring chart hits, pop hits & B & B standards.
NEWS: 3 min at :15 & 1 min at :45. Sun: spiritual
gospel music, church services, community affairs
public service programming.

Programmed for general adult interest.
MUSIC: npullr hits & standards presented by AIR
PERSON. IT]ES&J Regular sudience participation

a
3 wk. Sports staff. FARM: 5-5:30 am M-Sat;
livestock & grain market reports with farm director.

MUSIC: adult contemporary with emphasis on cur-
rent & recent soft rock & class MOR hits. COM-
MERICAL POLICY: maximum of 8 stops for news,
AM/PM drive, and/or commercials, 16 units maxi-

mum per hour. Editorials.
{Continved on next page)
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ACCEPTABLE SAMPLE STATEMENTS—(Continued)

Programmed for sdults & young aduits 13-49.
MUSIC 81.5%: current hits & standards. AIR
PERSONALITIES handle all segments. NEWS
12%: 5 reporters. 10 min local at 7. 8 am, noon &
5 & 6 pm. 5 min local st :60. 5 min network at :30.
Stock market reportsa within afterncon local reports.
SPORTS: 5 min at 5:55 pm, highlights at :20 from
3:20 pm. Weather at :15 & :45. TALK: 2.5%:
Editorials daily. Commentary daily, $:30-8:35 am,
12:30-12:45, 6:30-6:35 & 11-11:05 pm. Telephone
call-in 9-10:30 pm Sun. Public affairs programs
10:30 pm-midnight Sun.

Programmed for young adults, 2]1-49.
MUSIC: modern country with standards & current
hits, NEWS: local at :32; network at :30. Local
news dept., UPI, & network wires. SPORTS: score-
board am. Auto racing: local stock car racing
:aulu 6-10 am Thur-M, FARM: markets early am
noon.

" OUTLINE AND GUIDE FOR DEVELOPING
: PROGRAMMING STATEMENTS
"NOTE: It is anticipated each station will appropri-
ate as much detail as is necessary to per-
mit adequate and proper description of
the station’s programming emphasis and
uniqueness within the 100 word limitation.

Target Audience

The target audience is that primary audience to
whom the broadcaster directs his programming
and hopes to attract as listeners. This audience
may be general in nature or specific in terms of
special demographic and/or ethnic groups. For
example, statements might read:

A. General—programmed for general interest;
or mass appeal

B. Demographic—programmed for young, mar-
ried women; or teens; or adults

C. Ethnic—programmied for Negroes; or foreign
rulauons or Spanish speaking individ-

D. Subject interest—programmed for farmers

If there are target audiences (2 or more), station
is requested to identify each and to report, in
percentages, the amount of broadcast time per
typical week devoted to each: Possible example:

A. Negro, 40%,; teens, 40%,; general interest,
209%,

Primary Program Classifications
In its simplest form, primary programming classi-
fications may be identified, first, by generic name
and accompanied by a percentage based on the
total number of hours per broadcast week. Possible
example:
A. News, 209, Air Personalities, 409,; Talk,
40%
B. Music, 509,; Sports, 409,; News, 109,

Sub-categories

Stations may qualify their primary program classi-
fication employing sub-categories to distinguish

January 1. 1979

I'rogrammed for adults & young adulta.
MUSIC 80% : emphasis on instrumentals, showtunes,
film music, atlndnds & some MOR instrumentsls &
vocals. NEWS: 4-1/2 min local & nat’l. weather &
sports at :60: weather at :30. Locally produeed
public sffsirs prog & news y from 0-6
pm daily. Inct kot y M F. Edlu:rlul
once per wk. Iops concerts Sun 7-8 Publlc
affairs Sun 9 pm with U guests & * vely Arts’’

Incally produced, alternate wlu RELIGIOUS music
Sun 10 pm-midnight., COMMERCIAL POLICY: No
more than 8 commercial minutes available per hour.

Programnied for Spanish- spnkinl adults,
MUSIC: Spanish MOR. AIR PERSONALITIES
all aem\enu NEWS: headilnes at :15 & 45,

between various forms of breadcast and to demon-
strate programming emphasis — percentage for
sub-categories should total to primary percentage
total and is also based on total number of hours
broadcast for typical broadcast week. Possible
examples:

A. News, 209, — local and regional, 109,
national and international, 109, .

B. Music, 509, — serious, 15%, rhythm and
blues, 159,; religious, 209,

Primary program classifications have been identi-
fied. Note: If the music glossary fails to provide
for a new category of music broadcasting which the
stations may wish to report, the station is requested
to submit a definition for the term so that it may
be evaluated by the Advisory Committee for ac-
ceptability.

Description of Type and Kind with Primary
Classification and Sub-categories
Stations may further delineate as to type and kind
to distinguish further their unique and different

programming emphasis. Possible example:

A. News, 209, — community news, 3%,; area
news, 49,; local weather time, 29,; school,
1%, analysis of national news, 89%,; inter.
national headlines, 29,

B. Music, 509, — modern chamber ensemble
concerto, 15%,; rhythm-blues vocals and
instrument ensemble, 15%,; religious spiri-
tuals, 89,; religious gospel chorus, 129,

Breakdown for Day and Day Parts Instead of
Broadcast Week

Description may refer to typical day and day parts
rather than broadcast week.
By Day or Day Part

A. Farm 5-6 AM & 12-1 PM

B. Local Area news, daily, 5-min. on half hour
C. Women's show 11-12 Noon

D. Open line phone conversation 7-9 PM

Spot Radio Rates ‘and Data

Devoted to fine arts entertainment and news. MUSIC
80%: 95% serious music, 5% folk music and show-
tunes. 25% of music originatea from llve or t-pod
sources, including concerta of 6 symphon:

and 30 international music festivsls. 'I'ALK 10%

50% interviews, discussions, 50% dramas, .
‘poetry, humor, crltlclsm, documonunes NEWS

10%:
tural news. 10-13 dl"! no?wuu ury in length wlt.h

news
€6-9 am includes frequent time and weather reports.
CO 1AL POLICY average of 4 minutes of
<ommercial advertising per hour.

Programmed for adults sand yomu adults. Six air
personslities emcee entire operation. 5 min. news
every 30 min. MUSIC 90%, 50% slbums, 40%
singles, featuring current selling Genersl Popular
music, shmv tunes, standards. NEWS 10%, locsl,

snd i i 1. Shares group lnumnlonll
buresu nl\n Washington buresu. Two aport shows
weekends. COMMERCIAL POLICY: 16 minutes
meximum permitted between 7-9 AM and 4-7 PM;
all other periods permit 18.

E. Air Personalities 6-10 AM
F. School news 6-6:30 PM
G. Music—rhythm & blues 1-4 PM

By Weck

. Farm 12 hours weekly—1.3 PM

. Local area news, 28 hours weekly

. Women’s show—6 hours weekly—2-3 PM

. Serious Music—14 hours weekly—8.-10 PM
Air Personalities—20 hours weekly—6-10 AM
School News—21/4, hours weekly—6-6:30 PM

. Music — rhythm % blues — 18 hours weekly
1-4 PM

OmmEOUO® >

Additional Acceptable Descriptions for
Programming Statement Related to
What is Broadcast

Reference should be directly related to program-
ming as part of she classification exposition.

A. Size of Staff
1. Six-man local news staff
2. 25-piece staff orchestra
3. Three farm reporters

B. Equipment & Facility
1. Two mobile news units
2. Helicopter traffic reports

3. Studio facility used for live broadcasts
(variety show, audience participation, pan-
el discussion)

4. News gathering facilities
5. Washington news office

C. Origination
I. Network
2. Local
3. Remote for on-the-scene broadcasting

D. Broadcast Form
. Syndication
Live

Tape

. Records

. Transcription
. Wire



Methods and Sources:

Employing a rotation system SRDS statien
questionnaires are being mailed with
greater frequency to insure data reported
is current and accurate.

Stations with Farm Directors who are
voting members of the National Associa-
tion of Farm Broadcasters are identified
by the letters NAFB.

Definition as to what constitutes Farm
Programming is left to the discretion of
the stations,

Each station is advised that failure to re-
turn a completed form will mean deletion
of the station from this tabulation as in-
formation from previous reports is not
carried forward.

Stations not maintaining full monthly list-
ings are unreported since it it not possible
to maintain current information.

Radio Stations Regularly Scheduling Farm Programs

Hours
per week
3
1
Riverside-
San Bernardine
1
1
1
Sacramento
KFBK (NAFB)........ 7
KGMS .. ™
[]
KFSD (FM) 1
MO o 1

Hours Hours
por woek per weok
ALABAMA Pocohontas
KPOC 13
AI“:-E‘" |hy Santa Maria
WRFS-FM ... . 2 P KSMA. KSMA-FM.. 1
Birmingham KUHL .. -1
. .2 2 Santo Rosa
8 573038 ey 8
% § Sonora
g 2 S'oclmm
CALIFORNIA
Avroyo Grande
vadA.Ad;':. 9 } ubc Cl'y-Mcrylwllo
Huntsville N g 2
WEUE 2 B _COLORADO
M
& 13 Stulons
Calexico e AEEY » &)
Pt *  "kew. KAlQ.... 12
Montgomery = KLOC ... . 2 Brush
WBAM (NAFB) ... Chic KCMP
Talladega KP:Y g Delta
WNUZ ... 2 SIS
Troy C?(vm q Denver
WRES (FM) ... % Dinubo
1
ARIZONA Durango
Douglas 3 {
KAPR (NAFB) Fort Collins
KDAP ... KOWN .....ccmereanscrennn 1 OL
Glenwood Spmngl
} KOLS  coirreaessconns
Grand Junction
7 KSTR .. erereren
1 Greeley
1 KFKA (NAFB)..... 1
9 KFKZ
KYOU
1 Gunnison
7 KGQUC .criirrenieee 1
ARKANSAS KWIN (FM) .o 1 ‘et
Arkansas Radio
Network Los Angoln
(NAFB) ... 16 KF! e semetetismisensisioes] D)
Fayetteville los hnon
KHOG ... KLBS .....comiceen. 8
Merced
KMYT (FM)
KwWIP

xm KHOP (FM) 3

Mojave
Kimy () oo 4 KDOL. KDOL-FM. 1
I - Monterey
Little Rock KMBY ..o 1
Napa
KVON .o 2
Oceanside
Mammoth Sprin KUDE ... 8
Thayer Ll Oroville
ATAT KORV .......... — 4
KAMS (FM) ... Patterson
(D) Duplicate Listing. KOSO (FM) 1(D)
1€

CONNECYICUT
Hanford-Now Britain

ORIV

Mnddlmmn
WONX. oroocrrestesreems 2

DELAWARE
Dover

wWDOV
WDSD (nn
WKEN
W:lminmn

FLORIDA

W

-

Hours
por week

Fort Plouo

Lakeland

(W G () e 2(D)
Leesburg

WHLY (FM)... 6(D)

Naples-Marco lslcnd
WMIB ooooooenneeces

Ocolo

Twin Falls
KEEP
KLIX .
KTLC

ILLINOIS
Belvidere
WYBR ..ot o b
Iloommgton

WBNQ (FM).......
WIBC (NAFB)
WRBA

Corbondale
WCIL, WCIL-FM... 1

Pomu:olo
WCOA .
WNVY .
WPFA .

Plum CI'Y

2(D)
Wur Polm Beach

Wumn Haven
[ 76T o J—

Athens
WNGC (FM) ..o 1

Atlante
WRNG
WSB ..

Augusta
WGAC

Boinbridge

WGSR ...ooooovevrrrrien — 4
Movltrie

WMGA .....coiiinee 24
Rome

WROM, WROM-FM 3
Sandersville

WSNT-FM ...ococerrane 5
Savannah

WZAT ... 1
Soporfon

L2700 " — 5
Sylvonia

A1 7:3'0 -1
Thomson

WTHO, WTHO-FM.. 8
Toccoo

WLET-FM 1

WNEG 1
Vidalia

LA () — e 10
Waycross

WACL .ot - 32

AHO
IMFN 6 suuom
(NAFB) ..ccmviene

Boise

KBOI .. 1

KGEM ... [

KIDO (NAFB) .13
Ionnon Ferry
ldaho Falls

KID (NAFB)...
KID-FM

Pocatello
KSEI ..
KWIK ...

WB
WGN (I\AFB)
Chllhco'ho

WwIVS

Hour;
per week
Quincy
WGEM
WGEM-FM
WTAD (NAFB
Robinson

WTAY, WTAY-FM.. 14

WLAX
Woodstock
1127913 1 I |

INDIANA

Indiana News
Network ......ceeceme 10

WDZQ (NAFB)........ []
WSOY (NAFB)...... 17

DeKalb
WLBK

Dixon
WIXN, WIXN-FM... 7

Foirfield
WFIW, WFIW-FM
(NAFB)

Columbia_Ci

12
Freoport
WFRL,
WFRL-FM
(NAFB) ... - 6
Gclosburg

WFDT (FM) .o 15
Crawfordsville

Elkhart
WCMR (NAFB)........ n

Evansville
WBKR (FM) -

wowo (NAFB)....
Frankfort
WILO. WILO-FM

Mattoon

WLB 2
Mcleanshoro

WMCL .mvrenrnseren 10
Monmouth

WYER-

(NAFB) ... - 13
(N
L2, 73.Y S—— 3
o
WXTA (FM) ... 5
Greenfield
WSMJ (FM) e 3
Greensburg
WTRE, - 9
Hartford City
WWHC (FM).......... 8
Huntington
WHLT, WHLT-FM.. 6
Indianapolis
WIBC (NA
WIRE (NAFB)
SMF (FM) .
Jasper

pe
WITZ, WITZ-FM .. §
Kokomo

Mount Vernon
WMIX, WMIX-FM. 18

Olney

WVLN, WSEI (FM) 7
Ottawa

WCMY .o 9
Peorio

WKZW (FM)
WMBD (NA

WXCL

WZRO (FM)
Peru

WIV%

Plano

WSPY (NAFB)....... 14
Princeton

7702 T 25

Spot Radio Rates and Date

1
2
8
8
L (N
WNON (FM)........ 6
Logonsport
WSAL, WSAL-FM.. 4
Morion
WMRI (FM)............. o 8
Monticello
WVTL (FM) ... -~ 15
Muncie
WLBC cevcaenenecrenns 2

North Vernon
WOCH, WOCH-FM.. 7

Plymouth

Hours
por week
Rochester
WROI (FM) ... 12
Rushville
WRCR (FM)........ 12
Salem
WSLM, WSLM-FM.. 20
Scottsburg
WMPI (FM) ........ 11
Sauth Bend
Tell Cl'y
..................... .1
‘lom Hauu
3
2
8
WPFB (FM) 2
WTHT, WTHI-
AFB) . lg
M,
WWCM-FM _ 11(D)
Wabash
L7 ' — - 2
Washington
WFML (FM) .. §
IOWA
Algona
KIGA. KLGA-FM. 11
Atlantic
KJAN. KJAN-FM .. 12
Boone
KWBG ....coooomnrerrrmern [
Burlington

KBUR (NAFB)
KGRS

Cedar Rapids
WMT (NAFB)......... 17

Charles City
KCHA, KCHA-FM.. 10
Clarion
KRIT (FM) ...
Clinton
LN

—— 10

Davenport-
Rock tsland-Moline

(n.)
KWNT ... =

WNT
WHBF (NAFB).
WOC (NAFB)...

Des Moines

2
7
0

Dubuque
KDTH (NAFB).
KIWI (FM) .
WDBQ ...

Fairfield
KMCD ..

Fort Dodge

KWMT (NAFB).

Independence

KOUR, KOUR-FM 10
lowa City

KCIJ ...
KRNA ..
Maquoketa

KMAQ, KMAQ-FM.. 3

Moson City

2
1

KSMN
Muscatine

KWPC weiie e . 10
Oelwein

KOEL (NAFB)........ 18

KOEL-FM coee..e. et
Ottumwo

KBIZ (NAFB)....... 12
Sheldon

KIWA (NAFA) ... 21
Shenandoch

KMA (NAFB) ... 21
Sioux City

KBCM (NAFB) ... 24
KM 18

KWSL
Washington

KCII (NAFB) ..... 17
Waterloo

KWWL (NAFB) ... 9
KXEL (NAFB) ... 23

KED!

KGNO .....coeeree

KTTL (FM) ..o
Gorden City

KBUF, KBUF-FM.
Great Bend

KvVG

~on

Huyl
Homng;;r
KHOK

W w0 & ™

Hutchinson
K JU——
folo
KIKS, KIOL.......... - 8
Junction City
K. c lg

Liberal
KSCB (NAFB)..... 4
Newton

KMRJ, KSFK ... 18

KOAM (NAFB) .._ 30
Pratt

KWLS, KWLS-FM

(NAFB) e 23

Solina

KFRM (NAFB) ... 26

KSAL (NAFB) ... 10
Scon Cny

8
KULL (FM) .- 10

KEYN 5
KFDI (NAFB) ... 18
KFH (NAFB) ... 15
KICT (FM)

(NAFB) ... 18

KENTUCKY
Barbourville
WYWY ... i
Bowling Green
WKCT 3
VS oo, O
Campbellsville
WTCO.
WTCO-FM ... @
Cove City
WEKVE oo . 3
Corbin
WCTT,
WCTT-FM .o 1
Cynthiona
WCKN,
WCYN-FM e 1
Elizabethtown
WIEL .o 3
Franklin
WFKN 3
Georgetown
WAXU oo 8
Hardinsburg
WHIC,
WHIC-FM ....... 8
Harrodsburg
WHEBN,
WHBN-FM ... 8
Hartford
5 -FM. 3
Hawesville
WKCM ..omiie 3
Henderson
L7700 - (Y |
Hodgenville
WEKMO .. sessessne
_ Hopkinsville

WHOP (NAFB) .. 17
WKOA,
WKOA-FM ... §

Lebanon
WLBN ....coccoormrenmrennes 20
Lexington
WAXU 3(D)
WLAP e 1
K iniecne B
Lovisa
L4279 quu— — 1
Lovisville
. R—

(Centinued sa next page)
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Radio Stations Regularly Scheduling Farm Programs— Continued

Hours
por week

Middlesboro
WMIK .coocanccenee 8
Morehead
WMOR e 2
Murray
WNBS ..

e O

Owensboro

Hours
per week
MASSACHUSETTS
Bostan

WBZ ... 2
WROR (FM) R §
Worcester
| ' X ¢ R 1

MICHIGAN
Paul Bunyan Radio
Network

Ann Arbor
D
WPAO (NAFB) ... §

Bay City
WRDD (NAFB)
WXO0X

Richmond
WEKY 2 Benton Harbor
Semerse? S
wars e & Cadillac

WWAM,

5'%’;:;3 ' WKIF (FM) ... 2
o . Chorlevoix
Williomsburg @Oy o 2

Winchester Chorlotte
WWKY e 1 WCER ..o W {
LOUISIANA sy .
hﬁ‘l:'hm Network, s Dowagiac
Abluvillo 7
3
Akxandno .1
...................... 13 .4
KBYL o 3
Saton Rouge 1
£.2: T |
WYNK-FM . 8 8
Bogaluse 1
7705 S— 3 6
Cvowloy
Denham $ e S Holl d ’
ollan
w cm....P"m 1 WHTC s O
Hammond WIBL o 1
WIFPR 1 ironwood
WHMD 1 WIMS eecnmcee 8 -
Lafoyette Kalamazoee .
KXkw T 8 wkzo (NAFBY ot
take Charles Loneng M — 6o)
KLCL 5 ansing
Marksville WOER "D{
KAPB, - ] ™ ol |
Monroe s Muskegon
[T |
ENoE H Ll
New Iberia poVNIL 1
KDEA (FM) . 1 SV
New Orleans WIML-FM ... 4
WTIX oo = B Port l»'x‘):"m
Shreveport
Kmpt.m.........._...... 1
KWKH (NAFB) ... 6
Thibedaux
KTIB e 8 WNRBS ..o 1
Ville Plotte Three Rivers
KVPL KVPI-FM.. 8 WLKM (NAFB) ... 8
Winnsboro Traverse City

KMAR, KMAR-FM 14

MAINE

Avgusta
WFAU . ... 1
Presque lsle
WAGM e
WEG!

| OO

MARYLAND
Annapolis
WNAV e 1
Boltimore
WBAL  woeeieieme. 1
Frederick
WFMD

Negomewn
WARK

O bt e OO ~

s
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WLDR (FM) ... 7
WTCM., WTCM-FM 1

MINNESOTA
Linder Farm Network
(NAFB) ..ceceeeeee 10
Albany
KASM .....cvomvmunne -~ 42
Albon Lea
.............. - 15
Mexcndnc
KCMT (FM) ... 20
Austin

KAUS (NAFB) ... 18
K U -FM .. 18

lluo Eorﬂl
KBEW ....cercennnn - 8
Cloquet
WKLK

Fergus Folls
KBRF ..

Llong Prairie
KEYL ...

Mankato

(NAF¥B) ..

Hours
por week
Marshall
KMHL ... 21
Minneaoplis-St. Paul
WCCO (NAFB) ..... 20
Montevideo
KDMA . 28
Morris

S S—. |
KKOK (FM) . 18

Radwood Falh
Rochenor
KKEE (NAFB) ..
$t. Cloud

WION (NAFB) ... 15

WWI0 (FM)

(NAFB) cemreem 14

Wadena

KWAD ..vevveee 4
Willmar

KQIC (FM) ... 1

KWLM ... .17
Windom

KDOM, KDOM-FM 33
Winona

KAGE i 8
Worthington

KWOA (NAFB) ... 28

MISSISSIPPY
lolnvillo
N O

l:loxl-Gulfpon

WQID [,
WV

Clorksdale
WIBI

Greenwood
WABG oo 8

Indianola
WNLA, WNLA-FM 12

Jackson
WKXI

Newton
WMYQ, WMYQ-FM 1

Tupelo
WELO

-1

= 8

Hours Hours
per woek por week
Kennett Grand {sland
KBOA (NAFB) ... 18 KMMJ (NAFB) ..
KTMO (FM) KRGT ool 10
(NAFB) ..o B KRGI-FM " 2
Poplar Bluff Hastings
KIEZ (FM) ... 2 73: VX USRI |
RK“WOC o 8 KICS, KICS-FM ... 2
alla
KITR . 1 HOldrege
St. Joseph KUVR-FM .. 9
KFEQ (NAFB) . 20 Kogrney
q KGFW . ... 6
3 Lexington
5 KRVN (NAFE) ..... 40
2 L
Sedalia KECK (NAFB) ... 2
KSIS .o 12 KFOR — lg
St 15 K — 1
CNAFEY McCook
KWTO (NAFB) ... 11 L -

Trenton
KTTN

atnssnamsasmsssssoninncs §

Warrensburg
KOKO ... 4
Warrenton
11
1
MONTANA
TMFN-—11 Stations
(NAFB) ... 33

Northern Brosdcsst-
ing System ...
lolgrodo
e 1)
Inllmgl

Lewiston
K e L)
Livingston
B MISSOURI KPRK . . 3
rownfield Network i
I M :
Ccnl;:ogo Scobey
T 0
KBGK (FM) ol 10 KCGM (FM) ... 8
Chillicothe Shelby
KCHI, xcm FM KSEN .. T
|(:‘:‘Ab g1 0]
Columbie
KFMZ (FM) oo 2 NEBRASKA
KFH:U ................... 2 IMFN—5 Stations
Hannibal (NAFB) oo -
KHMO (NAFB) .. 9 Beortice
Jefferson City 1354 3 S—— 19
) 9 7 | —— 22 Chadron
Joplin 6
Konsas City 371 S 5
KCKN-FM ............. 5 Fremont
WDAF ... - KHUB L. . 8§

Norfolk
WJIAG (NAFB) ... 21
WIAG-FM e 10

Narth Platte
ey 1)

KAHL oo

KODY veireereansen 3
Omaha

KFAR (NAFB) ..... 17

K000, KOOO-FM..

KNEB .. -
KOLT (NAFB) . 11

Seward
KSRD . 2
Valentine
KVSH (NAFB) ... 21
York
KAWL,
KAWL-FM ... 1
NEVADA
IMFN—1 Station
(NAFB) e 8
Elke
KELK ecviimrennene 2
Reno

KOH ....erceereene 1

NEW HAMPSHIRE
Clarement

Concard
L7 @ ¢ PR |
Keens
WKRK  eacvececcrorenn
WK

|
g

NEW JERSEY

Avalon

WWOC (FM) ... 1
Franklin

WSUS oo 3
Newton

NEW MEXICO
Albuquorquo

Hours
per weel

Bayard
KN. e e rawess e

Clovis
KICA

Las Cruces
K@

————

KOBE
Roswell

KBCQ
KRSY

Santa Fe
KAFE

15

Silver City
KNFT uo

Taes

o

NEW YORK
Albany-Schenectady-

Y e

Batavio
WBTA oo 1
Buffolo
WBEN,
WREN-FM ...
WXRL  cmeeme

Corning

T.
WNOZ (FM) ...

Dundee
WFLR, WFLR-FM..

Gouverneur

WIGS,
WLUF (FM) 24
ithaca

Jamestown
WITN riiimsinees

WKSN,
WHUG (FM) ..

Kingston
5 6] : (¢ T R——

Liberty
wYVOS,
WVOS-FM ..

Nlcguro Falls
WHLD

Norwich
WCHN, WCHN-FM

Olean
WEBF ...
WHDL ...

Plattsburgh
WKDR

Ray Kremer
Box 533

Mount Dora, Fl. 32757

(904) 383-7495

DOANE FARM BROADCAST STUDIES tell what stations
farmers tune to, by dayparts, in 112 markets.
Contact NAFB Sales/Marketing Directors below for
information . . .

Charles Might

223 Four Mile Road
Racine, Wi. 53402
(414) 681-1180

NATIONAL ASSOCIATION
OF FARM BROADCASTERS

Spot Rodio Rotes and Dato

Hours
per week

Poughkeepsie
2500 R —
WPDH (FM) ... 2
Rachester
WHAM (NAFB) .. 36
WROC [

Syracuse
WSYR ...
Utica-Rome
WIB(;( (NAFB) ..... }8

— 12

Watertown
147 G = &

NORTH CAROLINA

Southern Farm
Network ..o

Tobacco Radio
Network (NAFB) 3

Asheboro
WCSE (FM) e 1
WGWR 2

Asheville

WWNC ......... - 8
Edenton

WCDJ ... corcvonnene o 83
Fayetteville

AW TN G P - 3
Greensboro

Greenville
WNCT, WNCT-FM
(NAFB) e 2t

Kinstan
WFTC .......

Lexington
WBUY,
WLXN (FM) .. 1
Raleigh-Durham

WDNC

Wl’TF (NAFB)

WTIK

WYNA .
loldwllk

Rocky Mounl
WCEC ....ccovvvencriaresese
Rose Hill
WEGG
Roxbore
Salisbury
WBDX (FM)

we'rx'
Scnfonl

WWGP, WFIA ... 8
Sco’lund Neck

Heurs
per wosk
Bellefontaine
WTOO, -
Bucyrus
WBCO creeeeeres 8
Cantan
WHBC ¥
Celina
WKKI (FM) e &
Chillicothe
WBEX ... ]
WBEX-FM .. B
WCHI ..ooooeeee
Cincinnati .
WLW (NAFB) __ 17
Columbus

WMNI ..o
WRFD (NAFB) ...
WTVN

Eatan
WIAL (FM) .. @
Fastoria
WFOB, WFOB-FM §
Gollupolu
N oo 82

Goorgo’own
WURD

Greenville
A 320) 11 CUN— 1.

Hamilton-

Mlddlﬂown .
lum

WIMA (NAFB) ..

WLSR (FM) ...
Lorain-Elyria

WOBL ......c..... 3(D)
Mamﬁold

WMAN e ¥
Marietta

WBRJ ... ey

WMOA,

WMOA-FM ... 12

New Lexington

WWIM (FM) ... 2
Oberlin

WOBL ..o —
Ottawa

WPNM ...ovee e §

L 1]

WhTW- i T 3
Portsmouth

WPAY .eeee
$t. Marys

WKKI (FM) . (D)
Sandusky

WLEC

Steubenville-
Weirton (W. Va.)
WEIR ......

}
l';i .................. 10 )
Smuﬂlﬁo
W:ihPM ................... - 10 TO‘!:;I:D [
Southport
v:':c';r (rs) ... 2 UBper Sandusky
Tarbore
WODS. oo 15 Y O Wer?
Wnlmmgnn Waverly
2 WPKO ..o 1
2 Wilmington
2 ‘2 WKFI. WKFI-FM.. §
Wooster
NORTH DAKOTA WWET oo &
Xenia
Bismarck-Mandan WBZI (FM) :
ll% OM (NAFB) ........ é Y GIC cercscccsmimmes ¥
LA oungstown
D:um ..................... 1 o am
vils Lake ;
KDLR 15 Z ville
arge WHIZ ..o §
Kowp AFD) - 23 OKLAHOMA
Oklahoms News
Network ............ — &
Altes
KWHW ..o B
Ardmore
KRRO (FM) .o &
Durant .
KSEO S
Volley Ci T
Kove 'y ............ . 3 Enid
KGWA . b
OHIO Guymon
Ag&ltnro;d??‘n;;%) & KGYN .nee — 2
etwor!
Akron "‘,:g&;'
WAKR .coooomemmmivmes ) KSWO
Ashrabule 1 Oklahoma City
- 2 WKY (NAFB) ... ¥
WNAD ... 4
3 (Continued on next page)

”



Mobridge
KOLY, KOLY-FM.

Pierre
KCCR ...
KGFX ...

Rapid City
KIMM
KOTA (NAFB) —
ch[ux Falls

FLO ooeeeee
KIOV (F m) PR
KS00 (
KXRB

AFB) ...

Yankton
KQHU

(]
1

2
17
10
20
22
80

KYNT .. 6
WNAX (NAFB) ... 26

TENNESSEE

Athens
AR N ey

C'IQ"II;I..'C

Clarksville

Heurs Heurs
Por week por week
Pryor Lansdale
KI8T 10 Lonighton !
Tulsa wgns 1
KV00 3 Lewist
EXX0 U WEVA 1
New €
OREGON e e 1
Alban
E ;' — 3 Philadelphia ®
Burns Pittsburgh '
KRNS .. 1 KDEA
Eugens % “n%
:“235 N i Pottsville
el B o ’
L]
Hood River wm’ —e 8
KIHR, KIHR-FM. 2  Scranton-Wilkes-
Klamoth Falls Barre
- . 8 WEJL 1
I.obcnon Sharon
KGAL 1 WPIC 8
Medford Somerset
¢ b % uvyvsc. 3
Ontorio m"m 1
KSRV 2 Willia
Pondloton R
" e} T
Ponlan& WSBA 3
) - 7 (1 I |
EYXI e 1 PUERTO RICO
M
PENNSYLVANIA WORA o
Agri Broadcasting
‘I?etwork ORI § § '% [P
Allentown
Altoona Providence
WFBG .o & ey §)
Barnesboro (F20) 2
IoWNCC 1 SOUTH CAROLINA
yerfown
WBYO (FM) ... 4  Chorleston
Bradford WEZL ( e B
WESB oo — 1 Columbia
Canonsburg A H
c lﬁ° e B L e
:;H'Y; 7 Darlmghn s
R gm;v-r
Dubois pma oC, wr;su"
WDEA (FM) ... 1 Wepy TEsC-TM- 19
Ebensbur;
WIYQ (gu) [ | “umvm....,.__...“- 4
Ephrota
’WGSA T () K'v';%";’“__,m 1
WIOV (FM) ... 80
Erie St. Motthews
WCCK (FM) ... 1 UAZH e
WWGO 1 S
Harrisburg WSS e &
WHP 1 Sumt
Johnstown WG oo 12
WwIYQ (FM) ... 1(D) WSBC ... 10
Lancaste
"wggn r ) SOUTH DAKOTA
srveee 30(D) IMFN-—1 Station
WIOV (m) 30(D) (NAFB) 3
18

Johnson Ci
WICR o

Kingston
WINR  coooeecemeriomens

Kneoxvilte
-FM..

WIVK, WIVK.
W N O X s
Mavy\ulle-Aleou

Mcmphn
WMC (NAFB) ...... o

Noshville
WSM (NAFB) ... =

2
18

-3
1

1

10

Volioa of Valiay
olce
Agricultural Radlo
Network (NAFB) 12
Abilene
KRBC

AR

4

Amarillo

KGNC (NAFB) . 20
Austin

KLBJ, KLBJ-FM .. 2
KNOW e 1

Ballinger
KCWB (FM) ... 1
KRUN . 8
Boy Ci
KYIOX'Y..._..____..... 10
Beaumont
KL

2
1

2
Brownwood s

Iryon-Collm Station
o= 1
WTAW e, 3

Conroe
18 1< S—— -1

Covpu; Christi

—t ]
Dningorﬁold
KEGG

Dallas

WBAP (NAFB) 9(D)
WFAA (NAFB) ._ 3
Edinburg

KESI (NAFB) ... 9
KURV (NAFB) .. 138

Et Paso

KHEY ... I |

K10Z (FM) ..eee. 1

KTSM e 8

Ft. Worth

WBAP (NAFB) .. 9
Gilmer

KHYM ... ey 8
Houston

3

.8

[}

[]

[}

3

Lubbock

KFYO (NAFEB) .. 14

Marlin
KEMT oo 20

Marshall
KMHT

RIO .o 9

Muleshoe
KMUL ..cviimecceneeees 12

Heurs
por woek

Nacogdoches
KEEE oo . 2
KJC8 (FM) e 1
KSFA — 3
Odessa
KKKK
KO0ZA
Orange
KOGT
Paris
KACW (FM) ... 2
KPLT 2

— ]|

10

Plainview
KATX (FM) 4
KKYN (NAFB) .. 12
KVOP (NAFB) ... 9

Rosenberg-Richmond
::':';.n. KFED-¥M 24

San Angelo
KGKL
KTEO (NAFB) — §
Son Antonio

WOAI (NAFB) .
San Sabo
KBAL

-3¢0

Sherman

KDSX ...mececrer 8
Sinton

KIKN .vvveeeeees 8

Ll 171

KWTX oo
WACO (NAFB) ..
Weslaco
KRGV

Wichita Falls
KWFT (NAFB) ... 9

UTAH
IMFN 4 Stations
(NAFB) ..o 12
Cedar Ci
KBRE .. 'Y

RSSO |

Logan

Richfield
KSVC .. 4
St. Goovgo
XU cererrencearsaremn - 1
Sal' I.ako City
KSL (NAFB) ... 12
KSopP 1

Sponish Fork
KONI, KONI-FM... 8

Spot Rodio Rates and Dote

Vernal
KVEL-FM 2
VERMONT
Barre-Montpelier
WSKI
WSNO

Brattieboro
WKVT .o 1
Burlington
WEZF (FM) ... 6
WVMT . 4

%)

Newport
WIKE
Rutland

WHWB ... 2
St. Albans
WW!

covemermneseniems T

$t. Johnsbury
WTWN

[ER—

Woells River
WYKR

VIRGINIA

Agrinet Farm Network
(NAFB)
Bristel

WZAP cooeoeeeeeiene
Cherlomt\ullo
5

Fredericksburg

WFVA, WFVA-FM 2
Harrisonburg

WK

CY wrvereecrrece 8
WSBVA (NAFB) .. 17

Nerfolk-?ommomll

Pohnburg
WPVA, WPVA-FM 10

llehmond

Staunton
WTON

ey tsssaneresre s I 3

Warsow
WNNT, WNNT-FM 14

Winchester

WINC ..

WASHINGTON
Iollmgham

| FARM PROGRAMS

Hours Heurs
Dor week POF woek
Colfax 5 Manitowoc-Two
KCLX Rivers
Moses Lake WCUB e 15
KSEM . ... ¢ gg’ll%f g
Richland-Pasco- —
Kennewick M:vn' "m“w .
KALE 3 eseserme
KONA 8 M 2|
K?K%DR’D = . Wl 'BJC.k WRJC-FM.. 30
- o= Milwoukee
Seattle WEZW 1
KAYO .. 2 WTMJ 7
KIRO 2 Mi q
LS = 8 TwwMH 3
g Naillsville
WCCN ... 82
1 Ponago .
1 WPDB - ?
Poynette
s WIBU (NAFB) ... §
1 Racine
2 WRIN .. 1
River Falls
3 WEVR,
1 WEVR-FM ... 18
Shawano
7 WTCH ......... p——— 1.4
;‘ Slloboygen .
WEST VIRGINIA ";;'c':,‘;v
Iuekl\ennon WCOW-FM ... 35
UC e 1 Stevens Point s
SPT (FM) —coem
Cluvh:ur' w 2 ( ....) 3
WPDX-FM ... s Woupaca
WD

Hunﬁnghn-A'llluml
(Kv )
Oak Nlll

WOAY ..

Weirton
WEIR ..ccreeeeeeee. 1(D)

Wheeling
WOMP

1
4
WISCONSIN

‘Wisconsin Farm
Broadeasting Network
(NAFB) ... 2

Agvplohn
Beloit
WBEL ..oeeeerer e 8

Dodgovdlo
WDMP, WDMP-FM ¢

Eau Claire-Chippewo
Falls

WAXX .oceeseeeesecons 18
WAYY (NAFB) .. ¢
Green Bay
WGEE (NAFB) .. 7
Jackson
WYLO

18

X,
WDUX-FM ... 12

- w9

WYOMING
IMFN—10 stations
(NAFB)
Buffale
KBBS cooeeceemaimeces
Casper
DTG 471 S
Cheyenne
KLEN (FM) o
KVWO oo
Gillette
0 7 VS
Laramie

uuuannhg

Torrington
KERM (FM) ...
KGOS s

Whoctlond

WMIond
KWOR ...

AMERICAN SAMOA

n.gu

Jonuary 1, 1979



Radio Stations Regularly Scheduling Negro[hlack Programs

Hours
por week
ALABAMA
Birmingham
WA e 11
WBUL ..o All
WENN Al
WENN-FM A
WILD A
WVOK e 1
Carroliton
g .\ e peE—— |
Dothan
wDIG ... 21

woor T8
Huntsville
WEUP

ARIZONA
Phoenix
KRD!
Tucson
KTEKT — 8
ARKANSAS

Helena
ECRI (FM) .. 24

Mo,
KA oo 12
Mot Springs
KGQUS (FM) .o 1
Little Rock
AA

Texorkana -
KADO-FM ... —Al

CALIFORNIA
Bakersfield
KAFY

Heurs
por wook
Denver
)€ 1) (o J— | |
CONNECTICUT
Bridge;
WN e B
Hartford-New
Britain

Heurs
por wook
Macon
WDDO —.oooeorerer All
WIBB ... All
Millen
WGasRB ... - 8
Sandersville
WSNT-FM ... 20
Savannah
WBOK ceeremrsaernnne. Al

Fort Lauderdale-

Hollywood
WCKO (FM)
WRBD

XEPRS 56(D)
Los Angeles Urban
Area

KACE

DAY

KILH (FM) ...
Los Banos

KBLS, KBLS-FM... 4
Los Gatos

1

e 1

6

C ovceeeee. 1(D)
Monterey

KESE ercvesresrearn 1
Sacramento

Sen'a lcrbcrc

KIS s, O
Srohon
W (e 1
COLORADO

Colorado Springs

( D) Dupucm mnlnz

January 1, 1979

ILLINOIS

Cairo

WXFM TFM) lS(D)
Chicago Urlum Area
WBMX ( Al

Rockford
WFRL,
WFRL-FM ..
WYFE-FM ..
Wavukegan
WEFA (FM) ........... 2

INDIANA

Tampa-St. Ponnburn
WOSR (FM) ... 2(D)
WQXM 2

WNGS (FM) ...... 8
Winter Garden
WOKB ....ocoooeerrrrernen Al

GEORGIA

Columbus

100 3 All
La Grange

L X S |

WIOB ...
Indionapolis
WTLC (FM) ... Al

Michigan € cny
WMCB-FM ... 2
South Bend

IOWA

Davenport-Rock
Isiond-Moline
KWNT

ICENTUCKY
1
1
Lebanon
WLBN ...ccovemnrinensns 20
Lovisville

nnnol
Paducah
WDXR .ommvrrirriecere 2
WPAD, WPAD-FM.. 5
LOUISIANA
Bogalusa
WBOX e 2
Hammond
WEFPR .ereserecne. 3
Houme
KHOM (FM) ... 3
Loke Cllcrlu .
e 0
Mcvhvnllo
B,

ur'ul

indianala

WNLA 5
Jackson

WHIT ..o 1

WIMI (FM) ... All

WEKXI Al

AL R — 1 {
Meridian

WALT (FM) eeccnee. 5

WQIC oAl

WINK oAl
Newton

WMYQ e 3

MISSOURI

Kansas City

Poplar Bluff
-— .1
SO. I.oni.
: R T —
Shreveport o Pty (L)) et
QU - WESL Al
NEBRASKA
Omaha
KOWH ... All
KOWH-FM _____.
- NEVADA
derson
KVPI. KVPI-FM... 12 "
Winnsbore LR e W
MAINE M8 NEW JERSEY
Ne 5
Portland :rc"‘:m‘:'fk
WDCS (FM) e 1 WMGQ (FM) . 1
WLOB ..o 21 plainfield
WERA oo 4
MARYLAND Princeton
Annapolis WPRB (FM) ... 21
WANN All
WINJ e
Vineland-Millville
WWBZ ...
NEW YORK
Icld\mnw:llo
WDMV ooorrrreseee 3 Malo - === &
MASSACHUSETTS WOLK (FM) .—..All
Boston Elmira
WILD ... ATl . —
WROR (FM) .. 1 WLEZ (FM) . 1
Lowell va
WLLH ..ooooovoecenrerns WECQ w1
New Bedford ithaca
SM ......... WHCU-FM ....._...... 36
Springfield-Holyoke- ing n
PM (FM) woocoee 1
Chicopee ] ] ey H
1 New Rochelle
w. (1 QI
0;‘:‘1!1'!".' N | New York City
WBLS (FM) Al
MICHIGA .
Ann Arbor
WPAG wooooerrve @ WWRL e
Detroit New York Urban
WGPR (FM) ........All Areo
JLB ... TAl
WIzZZ e Al
Detroit U
wcr;n '..." Y )| WWDJ
WPON 24 Niag Falls
Flint WHLD
WAMM oo All
Grand Rapids
Mutkogo; -
........................ 3 KX
Saginaw G
AR comrremerrryrren 1 SP"" v-n.y
MISSISSIPPI WORC e
Batesville “'v':-é'f.?.'.'f.'_____« 1
WWUN 1

Spot Rodio Rates and Data

por weok

WEAL ........coooosecmeee Al
wQMQ (FM) . 17
WRQK (FM) ... 2
Kim'cm
A T p— p—
Lexington

WBUY,
WLXN (FM) ... 4

Methods and Sources:
Employing o rotation system SRDS stotion
qu«hoﬁnolm ore bomg mailed with

quency fo insure data reported
n current and accurate.
A station whose entire schadule is devoted

to Negro/black Programming is identified
by the word, All, under hours per week.
Definition os to what constitutes Negro/
black Programming is left to the discre-
tion of the stations.

Each station is advised that failure to re-
turn a completed form will mean deletion
of the station from this tabulation as in-

l%‘gl}:—bwbcm formation is not carried forward.
WLLE Stations not maintaining full monthly lise
stnc e Al | ings are unreported since it is not possible
Reidsville to maintain current information.
7 1
Rose Hill
WEGQ .ooorvoeeer oo 19 Heurs
Roxboro . por weok
I\l
WBAT e WDAS-FM Al
Scotland Neck WHAT oroeoeerrcmmann Al
WYAL 10 Philadelphia Urban
Statesville
w000

OHIO
R RHODE ISLAND
WAKR e », d
WOUS oo 9 l;:w'ucko'
) " WBRU (FM) 5
WGNG ... 1
WICE .. 8
SOUTH CAROLINA
Charleston

lounbom&uchmnd
KFRD, KFRD-FM..
San Antonio

S NP e Al
Smoofwchr .
L0 S0P R e
WDAO (FM) ........./All
Hamilton-Middletown  Greenville- Tol!‘t:lr)l(x;;; .
 WPBF (FM) o Spananbwg n Tyler e
L s WhYZ 5 - KEEY .o Al
Martsvil o
I.omm-ﬂy'f”“ 2Dy 52 10— — 4 4 UTAH
Monsfield Rock Hill Og x.u.)n L
WMAN ... — WRHI l.. .............. . 8 Salt lc';:Ei;; ........
i St .Motthews
oa.,(:g: Y WAKT oeeeeeceeeenes 86 KPRQ .crereccercee. 8
Portsmouth Seneca
pryo.m e 11 sWSNW “ ............. = Cbg' VIR'GVI::A
ummerville lottesvil
knd“k!_ ,,,,,,,,,,,,,, .8 LA A — 73 errerere s
Sumter n Covmgion
WWDM (FM) ......A WKEY,
432 Bkt — (0 WIQO (FM) ... 1
Xenia TENNESSEE Danville
WBZI (FM) ... 8 WBTL'I ................... - 30
Youngstown Fredericksburg
(e} J— ) WFVA, WFVA-FM 1
Momvmnllo 1
OKLAHOMA Norfolk-Portsmouth
Lowton . AlL
K8WO ....cviiviennee 1
OREGON
Portland
KLIQ 1 WTOY ..ooorcorernererren AN
Warsaw
PENNSYLVANIA 2.7 J— 3
Ccnomburg
WEST VIRGINIA
Oak Hill
WOAY coooreecerrriecrmscrens 1
- 2 WISCONSIN
Harrisburg R
WFEC ociovrneiecessisonn = 8 Beloit
WHP 1 WBEL ..ooooovnenrrrcerirres 2
New Castle KJET All ilwauk:
WKST .. 1 KPAC I26(D) WAWA ..
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State,
(Slu'l),
oped exel

andard Motrepelites smul ! Anu
and city = evel-
cly by Market Data llvhlon of SRDS

Divisien dev

METHODS AND SOURCES:

Each year SRDS Conowmer Market Date
elops @ special pepulatien
prejection of the Negro/black population
for all the metre areas, and county data
for several sevthern states. This tabula-
tion wos developed frem materlal in the
Official 1970 Census of Population.

ALABAMA
STATE TOTAL.... 821,659
METRO AREAS

Total Counties.. 568,951

ALASKA
STATE TOTAL.... 10,983
METRO AREAS
Anchorage 7,204
Total Metros 7,204
ARIZONA
STATE TOTAL.... 65,331
METRO AREAS

ARKANSAS
STATE TOTAL.... 304,532
METRO AREAS
e iadale 660
pri —
Fort Smith ... 5,930
Hot Springs ... ,
Little Rock-North
Little Rock.... 63,383
Pine Bluff ....... 30,301
Texarkana ........ 22,810
Total Metros ... 128,388
COUNTIES
Crittenden ........ 15,532
wefferson ... 30,301
Mississippi ... 1330
Phillips ... 7971
Pulaski . 62,856
Unlon .. 12,108
Total Counties.. 152 067
CALIFORNIA
STATE TOTAL ...1,876,433
METRO AREAS
Anaheim-Santa
Ana-Garden

Ange
Long leach .1,034,459
Los Angeles-
Bea

Modesto ....... - 3110
Oxnard-

Simi Valley.

Ventura ...... . 7,630
Riverside-San

Bernardino-

Ontario ...... 65194

mento ... 56,
Salinas- Seaside~
16,046

San Oiego ... 88,726
San Francisco.

Oakland ........ 430,081
San Francisco-

Oakland -San

Jose (Con-

solidated) ... 480,645
San Jose .......... ,
Santa Barbara-

Santa Marla.

Lompoc ...... 9,296

S )y

3,425
Tml Metros_ 1,854,587

COLORADO
STATE TOTAL.... 94,906
METRO AREAS
Colorado Springs 17,627
Denm-!wrd'er?_ ,084
Fort Collins ... 556
Grand Junctlon. 43

CONNECTICUT
STATE TOTAL.... 252,335
METRO AREAS
Brldﬁbﬂb
Stamford -
Dinirt
(County r‘uls).. 75,739
Hartford-

New Britain-

Bristol
(County Basis) 82,156
New Haven-

(County Basis).. 82,428
New London-

Norwich
(County Basls).. 10,003
Total Metros

(County Basis).. 250,326

DELAWARE

STATE TO;AL ...... 90,375

Wl'mlngtlm ...... 67,829
Total Metros.... 67,829

DISTRICT OF
COLUMBIA

DISTRICT TOTAL.. 674,678
METRO AREAS

Washington ...... 878,139
Total Metros... 873 139

FLORIDA

STATE TOTAL...1,210,395
METRO AREAS

Bradenton ........ 12,2
Daytona Beach.. 27 237

Negro /black Population Data

Fort Lauderdale-
Hol - 99,692
Fort Myers ... 17,161

Fort Pierce ... 21,675

e 8,870
Galnesvllle e 22,713
Key West ... 2,88
Jacksonville ... 142,898
Lakeland -Winter

Haven ... 46,350
. 18,260

230,027

.. 329,719

20,260

79 430

Panama Cuty - 10 102
Pensacola 44,392

Petersburg ... 140,404
Vh;t Palm Beacho69

oca Ratos.... ,668
Total Metros....1,051,764

27,237
Total Counlles B Y 059 175

GEORGIA
STATE TOTAL......1,193,466
METRO AREAS

Afbany ..
Athens ... 11,670
Atlanta . 398,079
Augusta . 67,219
Columbus 169

. 12,697
Total Counties.. 700 059

HAWAII
STATE TOTAL ... 7,319
METRO AREAS
394
6,848
Total Metros . 7,242
IDAHO
STATE TOTAL ... 3,102
METRO AREAS
Boise City ........ 305
Idaho Falls ...... 123

January 1, 1978
Pocatello ........ - 518
Total M‘:tros oo 946

ILLINOIS
STATE TOTAL ...1,811,748
METRO AREAS

solldlud) e 1 705 001
g:nvl e . 7,229

venport-
Rock Island+
Moline ........ 17,979
15 145
3
22,300
1,608

g

ngfield
Total Metres... 1,697,771

INDIANA
STATE TOTAL ... 430,887
METRO AREAS

Foﬂ. Wayne o 25,872
Hammond -

Zst Chicago.. 138,085
lMlanapolls 162 ,756
L:fayeue"wgtm ’

Lafayette ... 1,306
Marion

IOWA

STATE TOTAL ... 39,828
METRO AREAS

Ames
Burlington .
Eedar Rapids

Cedar Falls... 8,680
Total Metros .... 46918

KANSAS
STATE TOTAL ... 131,702
METRO AREAS

KENTUCKY

STATE TOTAL ...

233,819
METRO AREAS
Bowling Green.. 4,767
Clarksviiles
Hopkinsville .. 26,811
Huntington.

Ashland ........ 6,317
Lexington-

Fayette ........ 25,497
Louisviile .. 110,883
Owens 3,281
Paducah . 5,781
Total Metros ... 183,337

Spot Radio Rates and Data

LOUISIANA
STATE TOTAL...1,111,815
METRO AREAS
Alexandria ..

lebster w10,
Total Parishes.... 887,847

MAINE
STATE TOTAL . 1,943
METRO AREAS
Bangor .. 134

Lewiston-. m
(County Basis) .. 112
Portiand

(Countﬁ Basls).. 765
Total Metros
(County Basis).. 1,011

MARYLAND

STATE TOTAL ... 818,132
METRO AREAS
Baltimore
Cumberland
Frederick ..
Hagerstown
Total Metros .... 582, 536

MASSACHUSETTS

STATE TOTAL ... 279,49
METRO AREAS

Barnstable ........ 2,741
Boston-Lowell-
Brockton-Law-
rence-Haverhill
(County Basis).. 222,498
Boston-Lawrence -
Lowell, Mass.+
N. H. (Con-
solidated) ...
New Bedford-
Fall River
(County Basis).. 5,478
Pittsfield
(County Basis).. 2,437
Springfield-
Chicopee-

Ho'yoke
(County Basis).. 36,831
Worcester-

Fitchburg-

Leominster
(County Basis).. 9,544
Total Metros
(County Basis).. 279,529

. 177,872

MICHIGAN
STATE TOTAL ...1,127,872
METRO AREAS
Ann Arbor ........ 21,833
Battle Creek ... 14,529
Bay City ............ 813
Detroit ............ 822,731

Detrolt-Ann Arbor,
Mich. (Con-

34,6.
Total Metros 1,082, 054

MINNESOTA

STATE TOTAL ... 45,485
METRO AREAS

STATE TOTAL ...

735,387
METRO AREAS

Biloxi- Gulfporl. 31,039

G n 38,652

Pascagoula-
Moss Point.... 15,546
Tupelo .............. 8

18,075
23,809
21,702

11,868
12,815
26,877

Yaz 11,61
Total Counties... 452 608
MISSOURI
STATE TOTAL ... 542,336
METRO AREAS
Columbia 4,463
Joplin .. 871
Kansas City 185.219
St. Joseph 2,453
St. Louis . 431,239
Springfield ........ 2 2
Total Metros ... 626 627
MONTANA
STATE TOTAL ... 2,661
METRO AREAS
8illings ...........
Great Falls........
Missoula 0
Total Metros .... 2,091
NEBRASKA
STATE TOTAL ... 51,360
METRO AREAS
Grand Island .... 90
Lincoln ... . 2,293
Omaha ... . 48,357
Total Metros .... 50,740

NEVADA

STATE TOTAL ... 39,012
METRO AREAS
35,405

2,280
37,685

NEW HAMPSHIRE

STATE TOTAL ... 3,031
METRO AREAS

9%

(County Basis).. 865
Total Metros
(County Basis).. 963

NEW JERSEY
STATE TOTAL ....1,029,449
METRO AREAS
Mlantlé Clity ... gz,gg
Jersey City ........ %
Long Branch-
Asbury Park .. 37,350
Newark

New Brunswick-
Perth Amboy-
Sayreville ... 30,146

Paterson-Clifton-

Passaic 73,031
Treaton ........... ,184
Vineland-

Millvilfe-

Bridgeton ... 20,890
Total Metros .... 847,147

NEW MEXICO

STATE TOTAL ... 24,779
METRO AREAS

9,354

NEW YORK

STATE TOTAL ...2,779,689

METRO AREAS

Albany-
Schenectady-
Troy ..

4,418
Nassau- Suffoik 153854
New York ....n2,270,
ew York-
Nmrko
Jersey Clty
N.Y.-N. J..

Conn (COn-
solidated) ....3,183,685

Poughkeepsie ... 17,626
Rochester ...... 87,070
cuse 36,418
Utica-Rome 11,353
Watertown 217
Total Metros....2,756,447
NORTH CAROLINA
STATE TOTAL ...1,104,174

METRO AREAS
Asheville ......... 9,951
Burlington ........ 18,407
Charlotte-

Gastonia ...... 116,362
Fayetteville ...... 52,950
Goldsboro ........ 25,696
Greensboro

Wlnston

Salem

ngh Polnt .. 137,026
Hickory ............ 8,271
Raleigh-

Durham ....... 108,723
(North Carelina
continued on next page)
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Nerth Carolina—ocontinued Greenville- RM Seattle-Everett.. 48,620
Rocky Mount ... 42,625 OHIO o Sk m'r.lbursu-- %.63‘1350 YERMONT Sea“t,tleh-T(accoma, !
Wilmington ... 24,952 STATE TOTAL ....1,085,775 oc w18, - STATE TOTAL ... 827 ash. (Con-

Total Metros T 544'963 S AT mc‘:um - 332,348 Total Metros . 563,075 solidated) ... 73,418
COUNTIES Akron ... Aiken 20,495 Y -
Canton = : IRGINIA

Alamance ... 18,407 Anderson 19,239 TEXAS
Anson . gg;g;:;;:;, PENNSYLVANIA Beaufort 16,176 STATE TOTAL ... 852,682
Beaufort o Berkeley 10,414 STATE TOTAL ...1,551,479 e TRCIATE
gf"'dle . Otto-Ky. - Ind STATE TOTAL ...1,197,085 gharleslon 67, METRO AREAS Charlottesvilt 10476

aden . iated) METRO AREAS Abilene 7,839 WD o L
(Consolidated) 173,180 ;
o Cleveland ...... 384,425 Allentown- e Amarillo 7,762 Gamville ... 29768 WEST VIRGINIA
e Cleveland- Akron- Bethlehem- Austin . 41,861 on City-

Columbus - ) Oarfington ... 16,251 Beatme Kingsport - STATE TOTAL ... 46,768

E,',‘,,‘,';L‘,,;;;a (Consolidated) 465,133 Altoona 831 ) s Port Arthur- Lym;m ........ 5490 METRO AREAS
Columbus ......... Erie ... 11,631 e Orange ......... 74,684 Newport News- . Beckley . 5
Durham """ Oayton Harrisburg ,808 Florence - 25921 Brownsville- e::& mnews . 8219 Charleston 12,161
Edgecombe Findiay Johnstown 3,978 Georgetown . 17°409 Harlingen- Norfolk-VI g b Huntington-
Edgecon Hamilto Lancaster 7,558 Gl == 42173 San Benito... 428 Beach. T2 Ashland ....... 6317
Corsath) L Middietown .. 11,784 New Castle 2 (Bl e S Bryn-Colese ™ R e Parkersburg-
................ 0 as - d g ’ Marietta ......

Saston Lorain: Eipria . 19,52 Pennsylvania... 4,870 oy o Corpus Christi .. 12,644 Petersburg- Steubemiilte- 1238
Sl Mansfield .......... Philadelphia ...1,027,383 Dallas-Fort glona Weirton .. 6,399
p e zlarlorl J— 2327 inelrm- El“'gamh wvreeenne 377,979 Wheeling ".I 3,103

ewark .. 1 mington- S0 .. ¥
u:;tn:ud Pariarsbirg- g T lﬁ’ L Calveston- Totat Melros 33 814
Tredell D e Houston ool 439,998

ndusky ouston ............ ,

iohnslon Springfield Houston- COUNTIES

Meencolzlr = Steubenville- Galveston, Tex. Accomack WISCONSIN
SIS Welrton (Consofidated) 523,952 AR s
2 prerpreems Toledo wlll T Kilieen-Temple.. 31,306 P STATE TOTAL ... 209,688
Northampton ... 11,345 Youngstawn- Total Counties .. 623,262 '["'“ . 546 peal METRO AREAS
Onslow 540 Warren ongview 23,496 Appleton-
i T 100 i R - Bhw s
otal Metros.... 868 en-Pharr- - Duluth. Supef or 1,699
Edinburg ..... 278 Halifax .. Ea A
Hampton u Clalre 297
RHODE IStAND  SOUTH DAKOTA  mwidend .. zoly LR 2y
STATE TOTAL ... 2,248 San Angeio . 2910 Henry ......... ﬁ:?sﬂ" Beott 3303
oKLA“oMA STATE TOTAL ... 32,044 METRO AREAS San Antonio ... 69,031 Meckienburg ... 10,475 La Crosse %0
METRO AREAS Rapid City ... 39 pedeat e el Madison .. 4,517
STATE TOTAL ... 187,954 il Soux City ... 169 Pittsylvani Milwaukee _.__ 176,899
METRO AREAS Pamcc:u Total Metros .... 565 Portsmouth i Milwaukee -
B pheoo g GEED. aw e Lg e o
Total Counties.. 832168 Oklahoma 64/168 (County " Basis).. 28,909 n7 Suffolk ... 20,552 =t oL
L TENNESSEE Total Metros ..1,316,337 ¥Lg‘|“"c°'l’,;al§:‘s s 152 19
otal Metros ... 129,212 STATE TOTAL ... 622,328 Total Metros .... 207,873
METRO AREAS
NORTH DAKOTA SOUTH CAROLINA Clattanoga .. 46713 UTAH WASHINGTON
STATE TOTAL ... 4,848 STATE TOTAL ... 745,784 Clarksville- WYOMING
METRO AREAS OREGON METRO AREAS c|g$'gdm"'° - 22’2}}, STATE TOTAL ... 9,068 STATE TOTAL ... 87,336

Bismarck .......... 19 STATE TOTAL 35,246 Anderson .......... 19,239 Jackson ... 19,766 METRO AREAS METRO AREAS SULIE UMLL, oo 27
Fargo- Moorhead 29 e G Charfeston-North Johnson City- rovo-Orem ...... 4“ Bellingham ... 402 METRO AREAS
Grand Forks ... 1,864 Charleston ... 89,536 Kingsport- Sall Lal(e City- Longview .......... 106 Casper ... o 194
Minot ... 2,354 Eugene- Columbia ....... 89 641 Bristol ....... 8490 = Ogden ... 8,847 Richland- Cheyen .. 2443
Total Metros .... 4,533 Springfield .. 1,125 Florence .......... 27,927 Knoxville .......... 27,419 Total Metros 8,891 Kennewick ... 2,311 Total Metros ... 2, 1637
State, Standard Metrepelitan Statistical Areas 4 »

(SMSA’s), county and city estimates are devel-
oped exclusively by Market Date division of SRDS.

RANK RANK RANK RANK
1 New York 2,270,880 27 Jacksomille, Fld. oo 142,898 52 Newport News-Hampton, Va. ............... 82,290 77 Tula 48,492
2 Chicago 1,566,916 28 Va. 142598 53 Flint 81,615 78 Omaha 48,357
3 Los Angefes-Long Beach .................. 1,034,459 29 Tampa St. Petersburg .. s 140,404 54 Orlando 79,430 79 Chatta 46,713
4 Philadelphia 1,027,383 30 Gary-Hammond-East ChIcAg0 ... 138,085 55 Montgomery 76,429 80 Lalwland Winter Haven ..................... .. 46,350
5 Washington, 0. C. .......ovcevccnieiiunnenn 878,139 31 Buffalo 137,988 56 Bridgeport-Stamford - Norwalk- 81 44,392
6 Detroit ,731 32 Greensboro-Winston-Salem- Danbury 75,739 82 Rocky Mount 42,625
7 Baltimore 270,421;2 High PoInt ......ocoeeeemreereernnnerrernvnnnene 137,026 57 Beaumont-Port Arthur-Orange . 4,084 83 Austin 41,861
8 Nmrk N. o ceemsecessnesnvenssrennecee 499, 4 33 Mobile 124,239 58 Paterson-Clifton- Passalc a 84 Petersburg-Colonial Heights-Hopeweil .. 41,339
9 9 59 Denver-Boulder ...... 85 Phoenix 40,835

%‘1’ g:. Lr ouls A g},'gg‘l’ 35 60 Toledo 86 Minneapolis-St. Paul .................. o 40,797

12 m"amaﬂm sco- N X T g ghhrlom-castonla s 2 West Palm Beach-Boca Raton................ 69,268 87 Wichita

4 Macon Greenvill
}3 ﬁlmlgn:! ,425 38 Louisville 63 San Antonio 231 gg Lo':;m'araev'\cl:‘ IAsssbury Park, N. J.’
B B 32 39 Raleigh-Durham ... 64 Columbus, Ga. ... %
R 21 40 Dayton, Obio .. 65 Wilmington, Del. 91 Springfield-Ch
D faaD Iaasy | 41 Jackson, Miss. 66 Avgusta, Ga. ... 92 ngrkemgﬂrle‘s:, fii o
18 Boston-Lowell Brockton- Lawrence - ’ 42 Baton Rouge 67 Trenton 93 Las Vi
Have 222,498 :‘3‘ Eolrt bL‘a‘udesm‘l:e Hollywood . 99,22; 23 gms":-&n Bernardino-Ontario ........ 3’::; 94 Narrlshurg, [ S

olumbia, S. C. .............. H vanna 95 Sagi

3 Q‘ﬂ',:,‘{:";;!,’,"“" Beach-Portsmouth - 200535 | 45 Charieston-North Chariesion, 5. € 53 | 70 Oklahoma City 1168 | 96 Ccatveston-Tes Gity I

21 Kansas City 185,219 46 San Oiego 88,726 71 Little Rock- Nortll Little Rock. 63,383 97 Albany, Ga.

2 Milwaul 179,899 g gregnvllleosuparvunm, SR C Np—— g;,ggg ;g Atron - 98

Pittsburgh 173,569 , N Y. S o —

24 ¢ i 161,39 49 Jersey City 86,222 74 Fayetteville, N. C. ... Attantic City 33,048

25 Indianapoti 60,756 50 New Naven-Waurbury-Ilerl‘en ....... 84,428 75 Youngstown-Warren —

26  Nassau-Suffolk ..................or. 153,854 51 Hartford-New Britain-Bristol .. 1156 76 Seattie-Everett . Total 100 Leading Metro Areas..........19,067,696

NON METRO AREA COUNTIES WITH 25 000 OR MORE NEGRO/ Bl.ACK POPUI.ATION (1-1-78)
1 Orangeburg, S. C. oo 38,178 3 Sumter, S. C. 29,575
2 st Landry, La. e o 31,773 4 Berrien, Mich, 25,595
U. S. TOTAL NEGRO/BLACK POPULATION 1-1-78—25,624,560
Jonuory | 1979 Spot Radio Rates and Data 28



Radio Statmns Regularly Schedulmg Foreign Language Programs

ALABAMA
Meobile
W(I}J'll (FM)— 0
AMERICAN SAMOA
Leone
WVYUV—Samoan ... 84
ARIZONA

Devwglos
KAPB—Spanish ... 1
KDAP—Spanish ... 30

Hogstaft
KCLS—Navajo,

Spanleh ... 28

Phoonix
KI1F, \—Snlnhh ..... _All
KPHX—8panish ... 84
KQXE—DPolish ....... 1
KRDS—Spanish __ 63

KHIL—Spanish ... 2
ARKANSAS
Hot Springs

KGUS (FM)—
Berbian, Greek... 2

CALIFORNIA

Bokersfield
KPrMC—Spanish ... 13
KWAC—S8panish .....159

Brawley
KROP—Spenish ...... 10

Calexico

panish ... 10

Ceres

lbOC—Portucu.o.
Spanish ... 4

Cerona _

KWRM—Spanish,
Lortuguese,
Hungarian

Dinuba
KLTA (FM)—

sh

Spani:
KnDU—ﬂmnhh
Japaness,
Armenian ... 13
El Centro
XEMRBC—Spanish. Al
Escondido
KOWN—Spanish ... 2
Eureka
KRED—Portuguese 2

o
KGST—Spanish ... 77
KXEX-Spanish ... 98

Gilray
KFAT (FM)—
Spanish
Manford
KNGS—8panish,
Portuguese ......... 6
Indio
KRCQ—Spanish ......
loncmhr-?clmdalo
KUXX—Spanish
i

Los Angeles

XEPRS—
Spanish ......112(D)
Los Angeles Urban
Area

KALI—Spanish .

KNSE—Spanish ......
KORJ (FM)—
German ..

9 ................ 33
los Gﬂ’es
KRVE (FM)—
anu:uese
Italian, Greek,
German, French,
Indian, Japanese,
§punhh
McForland
KXEM—Spanish ..... Al
Merced
KWIP—Spanish ... 6
KYOS—Portuguese,. 2

Spanish, Aswyrian,
Hindustani, Greek 89
KLOC—TPortuguese,
Spanish . 44 (D)
(D) Duplieate

ting.
2

ur week

KTRB—ortuguese,

Spanish ... 47
a

K%N—Splnlsh e B
Oceanside
KUDE—Spanish ... 2
Oroville
KORV—Spanish ... 2
Oxnard-Ventura

KACY-FM Germa
KGAB—Sypanish

Red Biuvff
KBLF—Spanish ...... 1

Riverside-

San Bernardino
KCAL—Spanish ... All

Sacramento

KVYN—Spanish ...... -1

Salinas
KCTV —S8panish ... All
KRAY—Spanish —_All

XEPRS—Spanish .
XEXX —Spanish ......All

San Froncisco-

Oakland
KBRG—Spanish
KFAX-—Greek,

Russian, Italian,
Croatian, Indo-
nesian, Tagale 8
KOFY—Spanish .....All

San Jose

All

1
KNTA—Spanish ... Al

Santa Barbare
KACY-FM—
German
KKIO—I1ta
KTMS—Spanish
Sante Maria
KSMA. KSMA-FM
Spanish...........
Klll)ﬂb—ﬂmnlsh
orti
KZON—Spanish
Santo Rosa
KPLS—Spanish ... 3
Stockton
KRTN—SplnL!h.
Portuguese
KWG—Filipino .
Turlock
KCEY—Portuguese,
Spanish
Ukiah
KUKI—Spanish ... 4
Vista
KMILO—Spunish ... 2
Watsonville
KOMY—Spanish,
Portuguese-
Yugoslav ... 46
Woodland
xsru (FM)—

Yl;(b}: Cl'y-Morylvmo
Sml;h Punhbl 25

COLORADO

Alamosa
KGIW—Spanish ... 5§

Brush

KCMP—Spanish ... 4
Colorada Springs
KRDO—Spanish ... 2
Delta

KDTA—Spanish .. 7

Denver
KBNO—Spanish
KFML—S8psanish

Fort Callins
KCOL—Spanish ... 1
KIIX—S8panish ...... 1

Grand Junction
KREX—Spanish ... 8
KSTR—Spanish ... 1

Greele'

nrnol
Longmont
KLIIO—BDlnhh.
Czech .........cvveeeeee 8
Montrose
KUBC—Spanish ... 1
CONNECTICUT
Bridgeport
ngAg:SDlnhh 8
Danbury

Gmmmh

Lithuanian ...
WTIC—Spaunish

Middletown
WCNX—Polish,
Italian ...

New Hoven
WOMN—Spanish ... 3

New London-Groton
WNLC—Italian ... 1

Nerwalk

Italian, Germsn... 7
Waterbury
WIOF—German,
Polish ... ... - &
Willimantic
WILI—Polish,
Spanish, French... 4

DELAWARE
Wilmington

WTUX—Polish,
Jewish, Italian... ¢

DISTRICY OF

COLUMBIA

Washington
WABS—Korean .

FLORIDA

Fort Lauderdale-
Hollywood
WAXY (FM)—
Spanish ... -
Fort Myers
WINK WINK FM— a
Kiulmmo
WFIV—Spanish,
German

WMJIK—Spanish.. All

Miomi-Miami Beach

WCMQ—Splnllh - All
WC Q-FM—

panish
o
WRHC—Spanish.... All

Naples—Marco lslond

WMIB—Spanish ...
Orlando
WFIV—S8panish,
German ....... 3(D)
Pine Castle-Sky Lake
WHHL—German,
Spanish ...
Sarasota-Bradenton
WSPB—Spanish ...... 1
Tampa-St, Petersburg
—Greek ... 2

WEAT—Finnish ... 1

Hilo
KPUA—Japanese,
Fillpino .. -

Hoeurs
por week

Heneluly
KAHU—Flipino,
Samoan

Kahulvi
KNUI—Filipino ...... 12

IDAHO

Boise
KBOI—Basque ...
KFXD—Spenish

Idaho Falls
KID—Spanish ........ 1

Na
KFXD—Spanish .. 2

Pocatella
KISU—Spanish ... 3
KSi{H—Spanlsh,

Indian .eeeee. 3

Twin Falls
KEEP—Spanish ... 1]
KTLC—Spanish ... 1

ILLINOIS

Belvidere
WYBR—Spanish ... 2

Chicage
WOJ

Ukrainlan,

Arabic, Hindl..... All
WXFM (FM)—

German ... 15(D)

Chicage Urban Areo
WEAW—Spsnish,
A-yrlln. 1talisn,
Indian, Rumanian,

0l o
Spanish, Italian.123
—Spanish,
Italian,

German ...

Chillicothe

WCLL—Spanish ... 1
Danville

WDAN—S8panish ... 1
Galesburg

WAAG—Spanish ... 4
Geneva

WIVQ—Polish,
Slavie ... 3(D)

rY
WIVQ—Polllh
Slavie .o

Sterling
WSDB—Spanish ... 7
Wavukegan
WEE‘A (FM)—Spanish,

Tman,
Yugoslavian ... 14
INDIANA

Fort Wayne
WGL—S8panish ...... 3

Gary

WLTH—Potlsh,

Spanis!
WNDU—Hungarian,
Pnlllh Spanish.... 8
WSBT—Polish,

3

Spanish ... 3

IOWA

Davenport-Rock
llland-Molino m.)

Muscatine
KWPC—Spanish ... 2

KANSAS

Dodge Ci
xr:'n.n—s”p.nuh o 8

Garden Ci
KBUF, KB
Spanish e, 2
Hutchinson
KWHK-—S8panish ... 1

LOUVISIANA
Abbeville
KRO¥—French ... 6
Baten Rowge
-FM

WYNK. WYNK
Cajun, French.... 2
Crowley
, KAJN-FM—
Cajun, French ... 2
Houma
KCIL (F’M)—C‘llm

nch SE -
KHO)I (FM)—
French .o

KI1C
Marksville

KAPB—French ... 2
New lberia

KDEA (FM)—
Thibodewx

KHOM (FM)—

French D)
KTIB—French ... 3

Ville Platte

KYPL,
KvPri-rM—
French 16

Heurs
per woek
MICHIGAN

Ann Arber
WAAM—
Czechoslavakisn,

Benton Harbor
WHFB-FM—
German

Detroit
WMZK (FM)—
Arsbic, Armenisn,
Bulnrhn. Croatian,
German, Greek,

Hungarian, Indian,
Italian, Jewish,
Korean, Lithusnisn,
Maltese, Norwegian,
Polish, Romsnian,
Russian, Siovak,
Spanish, Swedish,
Ukrainian,
Yugoslavian,
Macedonian,
Pakistani, English,
Swahili, Native
American

Grand Ropids
panish ... 1

Ul
WJBL—8
Dutch ..
{ronwood
WIMS—Finnish ... 1
Jackson

Lansing
WILS, WILS-
FM—Spanish ... 1
WIIM—Spanish ... 1
Muskegon
WKRZ—Spanish ... 1
P

MAINE

Augusta
WFAU—French ... 1

MARYLAND

Baltimore
WITH-FM—
German,
Lithuanian ... .. 2

Spanish. Greek,
Portuguese,

Rumanian ... 8
Fall River
WALE—Portuguese,

French, Polish ... 8
Lawrence
WCCM—Spanish ... 1
Lowel!
WLLH—Spanish ... 1
Marlboro
WSRO—Portuguess,

Greek .. 4
New Bedford
WBSM—S8panish ... 1
Pittsfield

WBEC—Ttalian ... 1
BRK,
WBRK-FM—
Polish

VvKNx"-SD-nllh - 1
WSGW—Spanish..... 2
MINNESOTA

Albaony
KASM—German ...... 1

MISSOURI

Kansas City
KBEA—Spanish ...
WDAF—Spanish ...

NEBRASKA
Chadron
KCSR...Sioux ... 1
Hostings
KHAS—Spanish ... 1
Scottsbluff
KEYR—Spanish .. 2

NEVADA

-

Elko
KELK—Basque,
Henderson
KvOov—
Spanish ... 10
Las Vegas
KLAV—French,
Spanish, Italian,
Greek. German..... §

NEW HAMPSHIRE

Claremont
WTSYV,
WECM (FM)—
French, I'olish ... 2

Kesne
WKNE—Polish ... 1

NEW JERSEY

Elizabeth
WJDMT;'l‘lunnrhn.
Portuguese, Pollxh
Italian ... 10
Franklin
WSUS—Polish ... 2
New lwmwnck

(1]

WCTC—S8pa: P §
W)(OQ (F“)—

Spanish . oo 1
Plainfield

WERA—Spenish ... 1

Springfield-Holyoke-
Chicopee
WACE—Polish,
Portuguese .......... 6

Taunton

Worcester
W,

NER—Swedish,
P G
Iolhh.l rﬂ.-—

Spot Radio ‘Rates and Data

Vineland-Millvi o
WWBZ—Italian,
Polish, Ylddish .. 4

NEW MEXICO

Albuquerque
KAMX—Spanish ...All
KKIM—Spanish

Navajo g

R |

carried forward.

Methods and Sewrces:

Employing o retation system SRDS stetien
questionnaires are being mailed with
greater frequency to insure data reperted
is current and accurate,

A stotion whose entire schedule is deveted
to a Foreign Longuage is identified by the
word, All, under howrs per week.
Definition as to what constitutes Foreign
Llanguage Programming is left to the dis-
cretion of the stations,

Each station is advised that failure to re-
turn o completed form will mean deletion
of the station from this tabulation as in-
formation from previous reports is not

Stations not maintaining full monthly list-
ings are unreported since it is not possible
to maintain current information.

Heurs
per week
Espanola
KDCE—Spanish ... 8¢
Farmington

KENN—Narvajo........ §
Gallup
KOAK—N-uJo.

Heurs
ser wesk

Sprmg Vclloy
WGRC—litalian,

49 Hebrew. Hasitian. $

Las Crucu Utica-Rome
KOBE—Spaalsh ... 18 WIBX—Polish,

Taos WRAT e poh T
KKIT Spanish, — WTLB-FM_Ttaiisn 2
l()lug{—smnlsh NORTH DAKOTA

ndian Bismark-Mandan
KN Dn—Amerle-n
Indian ... w0

Albany ou.o

WQBK,
qulf;x.m_ Ashtabula
German, Itallan, WFUN—I!-Ilnn ...... 2
Polish 4 C

Attica WNYN—Greek 1

WBTF (FM)— WTIG—Yugoslay ... 1
Italian ~e 4 Cleveland
Ialdwnmvullo s W]lu(LYV—Hung-rlln.
ot eveetaetauoasinersas all

lmgllam'en Croatian 2

WKOP—Eastern
European, s
Italian, Greek,
Ukranian ... 6

Buffala
WXRL—Italian, Czech,

Polish, Spanish, Greek. Hindl,
German ... 13 llltl::linm';'l n

Cartland Polish " Seri:

h, Se N
WKRT, WNOZ (FM) slnv’enhn.r o
Italian ... = Spanish ... ...150

Fulton WZZI'—Armenian,
WOSC—Polish ... 1 2:::.!:::. anechnhn

G:;I;Eg_lu“ ! ;ren;h. German,

an .. Sreel

Jamestown Hungarian,
WITN—Italian, HUIT 1l

Spanish, Swedish 3 fhnnanian
WKSN ilan,
WHUG (FM)— g«:lhlh. Romanlan,
iasian,
Swedish .. - 1 Scandinavian,

Kingnon :‘erhhr. Slovak,

: ovenian,
i S

German, Italian... 3 Uknlnlln .............. 160
. Fostoria

Middletown WFOR. WFOR-FM—
WALL—Pollsh ... 13 Spanish 5

Manticello Homilton-Middletewn
WSUL—Spanish ... 1 WCNW—German ... 3

New Rochelle
WYOX—German,
Italian, Polish,
West Indian,
Irish, Spanish,
Latin

]
Spanish, Italian... 99
wial

Spanlah ... ____All
New York Urban
Area

WNYG—Italian, Irish,
h, 10

WPrRF (FM)-—
German ...

Lorain-Elyria

WEOI~—~Snanish ... 1
WZLE—Spanish .. 2

Mansfield
WMAN—German ... 1

Steubenville-

Weirtan (W. Va.)
WETR—Italian,

Greek
WLIT—Italian,
Pol S 4
WSTV—Italian o 2
Toleda

WIOT (FM)—
Qerman, Polish..... 2

]
WNYn—Ihllln R |

Y
WQF Hk—smhh

WYFM (FM)
Hungarian

OKLAHOMA
Altus
KWHW—Spanish .. 8
Lawton
KCCO—Spanish ... 1
Oklahoma Cil
KOCY—S8panish ..... 2
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Radio Stations Regularly Scheduling Foreign Language Programs — Gontinued

Heurs
por woek
OREGON
Portland
KLIQ—Spanish

— 1

lem
KBZY—Spanish ... 3

PENNSYLVANIA

Barnesboro
WNCC—Polish ... 6

Boyertown
WBYO (FM)—
Pennsylvania
Dutch

Spanish ............. =
WIOV (FM)—Spanish,
German 3

Erie
WWGO—Polish ....... 2

WDDL—Spanish ... 2
WGBA—German,

U 104))]

WIOV (FM)—
8panish,
German 2(D)

The Spanish Population data presented below, are
sourced to the April 1, 1970 Census of Population.
The Bureau of the Census identified those of Span-
ish Heritage in different ways, dependent upon
geographic location:

1. In 45 states and the District of Columbia,
opulation is identified as “Persons of Spanish
anguage.” This includes all persons who claimed
Spanish as their mother tongue and all other
persons in families in which the head or wife
reported Spanish as his or her mother tongue,

ARIZONA
STATE TOTAL..... 333,349
METRO AREAS
Phoenix .......... 140,607
Tucson .......... - 82,916
Total Metros ... 223,523
COUNTIES
Apache .......... 2,379
Cochise ......... . 20,594
Coconino
(1] Jpe———— ) U
Graham 3,95
Greenlee ... 5,17
Maricopa ......... 140,607

Januery 1, 1979

Hours Hours
por wook por vook
New Costle RHODE ISLAND
WKST—Polish,
talian PSR | Ngvmn
N;ivl_a‘olphio Portuguese — 2
PEL—Epanish, Providence
L’olhh. German, wm;‘i l::m (FM)
—Polish,
thuantas, Portuguese,
Slovak. Armenian, Syrian 4
Hungarian ... 58 Woonsocket
Philadelphia Urban WWON—French ... 3
Area TEXAS
WIQ'I‘%;—“PoIhh. s Spanish Information
T Service Network. 3
Pittshurgh Abilene
WBVP—Croatian ... 1 KRBC—Spanish ... 2
Pottaville Alpine
WPPA--Polish ... 2 "VLF——anllh e 8
Ballinger
Shoron . KRUN—Spanish .. 4
Hungsrian ... 1 Bay City
KIOX—S8panish ... 7
PUERTO RICO Brownwood
nish is primary KOXE (FM)—
nguage spoken. Spanish .. 1
San Juan Bryan-College
WBMJI—Spanish ...AR Station
KAGC—Spanish ...

gsn—-smnlsh e ALl
'NO—Spanish ..AN

KTAM—Spanish ...

Hours
per week
Canyon
KHBJ—S8panish ..... 1
Cor&n;: Christi
K '—Spanish .....All
KUNO—Spanish ....All
El Pase
KASMA. KAMA-FH——"
KELP—Spanish .. 1
KIS0—S8panish ... 2
XEWG—Spanish ..All
Fort Stockton
KFST—Spanish ... 12
Fort Worth
KESSB (FM)
T 1T S— 163
Havli;gon
KGBT--Spanish .....131
Houston
KBUK—Spanish ... 1
Laredo
KLAR—S8panish ... 84
KVOZ—S8panish ... 15
XEFE—Spanish ....All
McAllen
KGBT—

Spanish ... 131(D)
KIRT—Spanish _...All
KQXX (FM)—

Spanish ...

Midland
KMND—Spsnish ... 6

Hours
Por week

Monchans
KVKM—Spanish ... 4

Muleshoe
... 18

Odessa
KKKK—Spanish ... 15
KOZA—Spanish ... 2

Orange
KOGT—French ... 3

Plainview

Ralls
KCLR--8panish ... 42

Rosenberg-Richmond
KFRD,

. KFRD-FM
—Czech, Spanish.. §0

San Angelo
KPEP-—Spanish ... 3
KTEO—Spanish ... 4

KEDA—Spanish ___All

KUKA—Spanish .. 84
San Sabe

KBAL—Spanish ..... 1

Hours Heurs
por work per weok
Sweetwater Richland-Pasco-
KXOX—8panish .. 5  Kennewick
Tulio KALE—Spanish ... 8
KTUE—Spanish ... 14 KORD, KORD-FM
Waco Se ’S'liunuh ...... -
attle
KHOO (FM)— s KEA Scontioarian,
UTAH Tacoma
Ogden lul%orun. '
KLO—Mexican ...... 1 o~ ﬁnm;lm“..._.._....... 2
Salt Lake City QoA 0
KPRQ—Spanish...— 1 KO somman" 2 1
VERMONT wV.I:OST VIRGINIA
Brottieboro Gl
WKVT—Polish . 1 Ve a2 >y
Burlington Wheeling {Bellaire,
WEZF (FM)— Oh.)
~~~~~~ 4 3
WOMP—Csech,
Rutland Pol e
onan ok, 2 WISCONSIN
WSYB—Polish ... 1  Jackson
WYLO—German,
Polish, Spanish... 25
.WASHINGTON Marshfield
Bellingham WDLB—German ... 1
KBFW~Spantsh .. 3 Milwaukes
Moses Lake

KSEM-—S8panish ..... 4

WYLO—German,
Polish, 8panish 25(D)

EXPLANATION OF SRDS SPANISH POPULATION DATA

2. In the five Southwestern States, as “Persons of
Spanish language or Spanish surname.” This
adds to those of Spanish language, all persons
identified by means of a list of over 8,000 Span-
ish surnames originally compiled by the Immi-
gration and Naturalization Service (and updated
by the Bureau of the Census).

SRDS has employed, after careful review of the
data available, the following criteria in reporting
population of Spanish Heritage for areas of signifi-
cant concentration:

Spanish Population Data

April 1,1970

Houre
por woek

Racine
WRJN—Spanish ... 1
Sheboygan
WHEL—German,
Spanish ...
Stevens Point
WXYQ—Polish ....... 1
WYOMING

Buffale
KBBS—Basque ... 1

Green River
KUGR—Spanish ... 2

Laramie
KOJ

Rawlins

KRA — 3
Torrington
KGOS—S8panish ... 1

AMERICAN SAMOA
Leone
WVUV—Samoan ... 35
GUAM

Agano

KUAM-—Chamorro,
Tagalog, Japanese 13

1. For a'l official SMSA’s, SRDS Additional Metros,
and counties reported by
Census for the five Southwestern States.

2. For *he remaining states, all metro areas of
10,000 or more Spanish population.

NOTE: Table 130 of Census reports, General

the Bureau of the

Social and Economic Characteristics, employed

119 of same reports.

{"r;snx Gt 104,177 Sagt:mnarbamv-la- Colusa weeee. 2,133
ngeles- rid=
Long _Beach. 1,289,311 Lompoe - 45,856 o A e
Modesto ........ 24,569 gm Cnz .. 14,648 El do ... 1,933
nard- nta Rosa ... 15,200 £ Dorado ...... 108177
Yavapal oo _4) Siml Valley- Stockton ....... 52,280 Gr"“’ 1859
Yuma ........... 16,250 Ventura ... 73,684 Val’!e{:ﬁ- n H::!LI_&W 4019
Yotal Countles.. 333,349 mg?lder; ls“ "aame";_- 24,353 llmwiil F ;’%
rnardino. nyo
CALIFORNIA Ontario ... 188,883 Visalla ... 49,2% Kern 55,310 58,082
Sacramento ... 80,597 Total Metros... 2,955,654 Kings - 16,336 8,185
STATE TOTAL....3,101,589 Salinas-Seaside- Lake .o 87
METRO AREAS Monterey ... 52,715 COUNTIES 1,302 San Diego ... 174,209
Anaheim-Santa San Diego....... 174,209 Alameda . _....... 135,029 Los Angeles....1,289,311 San Francisco.. 101,901
Ana-Garden San Francisco- Amador ......... 8% Madera ....... 9,955 San Joaquin ... 52,280
Grove ... 160,168 Oakland ...... 363,893 Butte . 5,164 Marin ....ccoeeeee. 12,021 San Luis
Bakersfield ... 55,310 San Jose ...... 186,525 Calaveras ... 768 Mendocino ... 2,564 0bispo ....... 11,736

Spot Radio Rates and Dota

minimura for reporting county Spanish language or
surname population at 400 or more persons. Popu-
lation ccunts below this level are available on Table

San Mateo ... 63,039
Santa Barbara. 45,856
Santa Clara...... 186,525
Santa Cruz ... 14,648
e
YU comreee
Solano 18,399
Sonoma ......... ,200
Stanislaus ... 24,569
Sutter ... 3,838
Tehama ... 1,726
Tulare ... 49,296
Tuolumne ....... 1,545
Ventura ... 73,684
Yolo 15,313
Yuba oo ,327

Total Counties 3,100,876

a



Spanish Population Data— Continued

COLORADO
STATE TOTAL.... 286,467
METRO AREAS
Celcndo Springs 20,203

ow
SR8
~huwun

R T

NNNNE N

sN:‘NNF‘

.

4,176

STATE TOTAL..... 73,357
METRO AREAS

Bridgeport
(S.MS.A) ... 17,207
Hartford

(S.MSA) ... 15666
Total Metros..... 32,873

- DISTRICT OF
COLUMBIA

DISTRICT TOTAL. 15,671
: METRO AREAS
Washingtos ... 71,180

FLORIDA

STATE TOTAL...... 451,382
METRO AREAS

Pmrsburg .. 59,175
West Palm Beach-

Boca Raton... 13,793
Total Metros...... 387,596

GEORGIA
STATE TOTAL...... 29,824
METRO AREAS
Atlanta ......... - 14,279
HAWAI

STATE TOTAL ... 23,276
METRO AR
Honoho ... 19,724
ILLINOIS
STATE TOTAL..... 364,397

METRO
Chicago .......... .. 327,168
INDIANA
STATE TOTAL...... 67,188
METRO AREAS

Gary-Hammond -
Chicago.. 36,671

LOUISIANA

STATE TOTAL...... 69,678
METRO
New Orleans..... 44,430

MARYLAND
STATE TOTAL...... 52,974
METRO
Baltimore ...... - 18,966
MASSACHUSETTS
STATE TOTAL...... 64,860
METRO AREAS
(S.M.S.A) ... 36841
Springfield.
Chl:om-

(S.M. ?h) e 10,350
Total Metros...... 47,191

MICHIGA_N
STATE TOTAL...... 120,687
METRO AREAS
t . 58,872
MINNESOTA
STATE TOTAL...... 23,198
METRO AREAS
Minneapolis«
St. Paul ... 17,070

MISSOURI
STATE TOTAL.... 40,640
METRO AREAS
Kansas City ..... 25,225
St. Louis ....... . 21,667
Total Metros...... 46,892
NEVADA
STATE TOTAL...... 27,142
METRO AREAS
s Vegas ... 15,147
NEW JERSEY
STATE TOTAL ... 310,476
HET&O AREAS"'s”
Jm 13 20
ey Park. 10,170
Newark ... 90,559
New Brunswick-

Perth
Sayreville .. 21,529

31,408
Total Metros...... 243,221

NEW MEXICO

STATE TOTAL.... 407,286

NEW YORK

STATE TOTAL...1,453,941
METRO AREAS

Buffalo ... 14,549
Nassau-Suffolk 77,352
New York ._.....1,335,507
Rochester ...

Total Metros....1, “0 140

OHIO
STATE TOTAL. 95,128
METRO AREAS

Cleveland . - 21,312
Lorain-Elyr 10,391
Toledo ..... 14,
Total Metros..... 46,701

OKLAHOMA

STATE TOTAL...... 36,007
METRO
Oklahoma City .. 11,521

OREGON
STATE TOTAL...... 34,577
METRO AREAS :
Portland .......... 13,907
PENNSYLVANIA
STATE TOTAL . X
Phl'l‘adelphla ::7
Pitf h ... 11,308
Total Metros... 94,793
TI:’ITIIFLRTO RICQ
METRD AREAS
Caguas ... 141,105
Mayam wemes 116,100
Ponce ............ 213,984
San Juan ...... 936,693
TEXAS
STATE TOTAL..... 2,059,671
METRO AREAS
Abllene 11,257
Amarillo ........ 8,985
Austin ... 54,286
Beaumont -
Port -
Orange - 13,632
Brownsville-
Harlingen-
San Benite....: 107,000
Bryan- Colleoe

Station ....... 6,270
Corpus Christi.. 126,774
Dallas-Fort

Worth ... 145495
El Paso ... 204,349
Galveston-

Texas City.. 20,372
Houston

212,939
Klllm-Templc ‘1’2',314

380
mg:xk S n]nz’?

McAllen-Pharr-
Edinburg

143,611
38

A0 e
Wichita Falls. 7,247
Total Metros....1,611,219

COUNTIES
Anderson ... 571
Andrews .. 716
Angelima .......... 1
Aransas ....... 2,372
Atascosa .......... ,
Bailey ......... 2,
Bandera .. 439
Bastrop .......... 2,438
Bee ... 8,892

Coleman ... 755
Sl 12
w———— 1,803

Comal ... 7,018
Comanche ........ 882
Conche ... 626
Coryell 2 333
R 463
Crosby %’rbg
Culbersom ... 1,719
Dallam ... 1,051
Dallas ... 88,652
- 5,242

Deaf Smith.... 6,596
.. 2,973

De Witt ... 4,047
Dickens ... 447
Dimenit ..._...... 7,381
—vsreeeee 9,905
U 784

Ector ... 12,980
J— 922

Ellis .. 4,080
El e 204,349
Falis 1,587
Fayette 530
sher 1,070
,569

San Patriclo.... 23,231
San Saba ........ 889
gghlelcher 751

vala ... 9,275
Total Counties 2,047,524
UTAH
STATE TOTAL...... 43,550
METRO A
Sait Lake City.. 35,459

WASHINGTON

STATE TOTAL.... 70,734
METRO AREAS
Seattle.Everett 24 178
ma ... 14556
38,734

WISCONSIN

STATE TOTAL.... 41,402
METRO AREAS
Wliwaukee ...... 21,907

LEADING 25 METRO AREAS RANKED IN SPANISH POPULATION

NOU!&\»Nr-;
4
a
£

Miami

RANK RANK
1,335,507 8 Ponce 213,984 14  Anaheim-Santa Ama-Garden Grove ...
..1,289,311 9 Houston 212,939 15 Dallas-Fort Worth .
936,693 10 El Paso 204,349 16 McAllea-Pharr-Edinburg
392,144 11 lesue-Su hmﬂu Ontarie ........ 188,863 17 Caguas
363,893 12 San Jose 186,525 18 Phoenix
327,168 13 San Diego 174,209 19 Denver-Boulder .. otsastasessiosn

RANI:"m 134,973
uerque )

21 Corpus Christ 26 774
22 Mayaguer 6,100
23 Brownsville-Harlingea-San Benito ........ 107,000
24 Fresno 104 177
25 Newark 90559

24
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Spot Radio Rétes and Data:

Radio’s
top-rated

advertising
medium
y any measure.

WHERE RADIO STATIONS ADVERTISED IN 1977

Publication Accounts Insertions Pages* E‘és?r.tlissseg: A?féft?i‘é?s
Spot Radio

Rates and Data 304 2,508 335 110 232
TV/Radio Age 123 189 146 .. 50
Broadcasting 80 110 Y £: 2 29
ANNY/SAM/MAC 78 186 100 1 17
Advertising Age 17 54 8 .
Media Decisions 14 22 mn 1

*Computed & rounded to nearest whole page.

Source: SRDS Sales Research.

Planners and buyers of national/regional spot radio
also give SRDS top rating — as a source of information.
They use it more often than they read any other adver-
tising/marketing publication.

Fact is, SRDS is their market place . .. And your
prospects never enter it unless they have money to

invest, and are looking for a place to invest it . . .
which may be at any time — for media buying is a
never-ending process.

That’s why leading radio stations recognize the un-
matched timeliness and point-of-purchase impact of Spot
Radio. They use Spot Radio as their basic selling tool.

In @ YOU ARE THERE — selling by helping others buy.

Spot Radio Rates and Data®

Standard Rate and Data Service, Inc.
5201 Otd Orchard Road, Skokie, Winois 60077

Sales Offices: Skokie 312-966-8500 / New York 212-935-7580 / Los Angeles 213-651-2311

Spot. Radio Rates and Data
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Buy time more effectively with

¢

Radio

mall Markets

For the radio buyers and planners who
have told us, “we need full data on smaller
market radio stations,” STANDARD RATE
& DATA SERVICE is publishing the new
SPOT RADIO SMALL MARKETS EDI-
TION.

SMALL MARKETS lists about 3,000
radio stations licensed to communities of less
than 25,000 population . . . not including sub-

i SMALL MARKETS will reduce your

|| phone calls to radio stations and lessen time

| spent on the phone searching for contacts.

| It'll save time and money. Rural buys will be

| easier. Program format and network affiliation

|| information makes buying by those criteria
more efficient.

Syndicators and preoduction companies

will find SMALL MARKETS an essential

urban towns within metro markets. The new =
publication is a semiannual companion to the monthly
SPOT RADIO RATES AND DATA and is issued each
November and May.

SMALL MARKETS is a boon to buyers of spot
radio time. It has the information that buyers and planners
have told us they need, as a minimum, to schedule and buy
small market radio time. Each station proﬁle has:

Call Letters by City of License

Address

Phone Number

Personnel (1 name)

Sales Representative

Prorramming Format (1 line)

Facilities

Network or Group Affiliation

Time classification and spot rate schedule

' % tool. Indeed, anyone who needs accurate data
on U S. radio stations in small markets will find this new
publication a must.

SMALL MARKETS is the only publication where
you will find data for all stations in communities of less
than 25,000.

Why a special SPOT RADIO SMALL MARKETS
EDITION?

Because you asked for it. In publishing SMALL
MARKETS, SRDS hopes to fill your needs. We do not
anticipate a profit from its sale . . . rather we hope to
cover our cost for compiling, editing, printing and mailing.
Please note: All stations eligible for SMALL, MARKETS who have
elected to meet SRDS criteria will continue to be listed in the monthly
SPOT RADIO RATES AND DATA in full. Those stations who elected
not to meet these criteria will have their listings modified in the monthly
edition to include just their city of license. call letters and a cross refer-

ence to their listing in SMALL MARKETS. All stations in communities
of less than 25,000 will be shown in SMALL MARKETS

26 Spot Radio Rates and Data

Order your subscription now ... Make sure you have
enough copies of SPOT RADIO SMALL MARKETS EDITION
for everyone in your organization.

‘ \-.’:"r"-:;------------------------------------------u--'—m-------q
. Circulation Department

STANDARD RATE & DATA SERVICE
N7 5201 01d Orchard Rd., Skokie, Til. 60077

Please order one-year subscription(s) for SPOT RADIO SMALL MARKETS
Edition ($28.00, including postage) for the following members of our staff:

Name Title
Name Title
Name Title
Company Name Type of Busi
4 Address
‘ : City State. Zip
5 Your signature : Title Date
L
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Explanation of SRDS Consumer Market Data

SRDS Consumer Market Data reflect the socio-
ecunomic status for all states, metropolitan areas,
counties, and cities of at least 40,000 inhabitants. Pop-
ulation and households are estimated as of January 1,
1978 Consumer Spendable Income and Retail Sales.
in total and by store types, are for the year ending
December 31, 1977. Farm population data are as of
January 1, 1978 and Gross Farm Income estimates are
for the calendar year 1977.

Market data may be reproduced without charge
or written permission, but must carry the customary
credit line: “Source: SRDS Consumer Market Data,
January 1, 1978.”

DEFINITIONS, ESTIMATING PROCEDURES
AND SOURCES

Population

All population estimates are as of January 1, 1978
and include all population (civilian, institutional,
and military) in the United States. This is the
definition used in the 1970 Census of Population.
Population figures are shown in thousands, with one
decimal. In other words, where SRDS population esti-
mate is 60.1, the figure is actually 60,100.

The sources of data used to prepare the SRDS
population estimates include the 1970 Census of
Population.

Households

The SRDS definition of a household is identical
with that used by the Bureau of the Census; namely,
that a household is synonymous with an occupied
dwelling unit. It consists of one or a number of per-
sons living together under the same roof.

The January 1, 1978 houschold estimates were
obtained using procedures similar to the population
procedures keyed to the official 1970 government hous-
ing reports. Population data were also a basic part
of the estimating procedures. These figures are ex-

ressed in thousands with two decimals. Where the
ousehold estimate is 10.33, for example, the figure
is actually 10,330.

Consumer Spendable Income

The total or aggregate Consumer Spendable In.
come for each region, state, metropolitan statistical
area, county, and city is similar to the Department of
Commerce term “disposable personal income,” which
is income remaining to persons after deduction of per-

sonal tax and non-tax payments to the federal and’

state governments. (For the complete and very de-
tailed statement regarding this definition, see the
Statistical Supplement, Survey of Current Business.)

Each major component of state income was sep-
arately estimated and added to obtain projections of
total income. Wages and salaries, for example, were
estimated by using rates of change in “covered’ wages
as indicators. The other components were estimated

- using similar procedures.

The sources of data used to prepare the SRDS
Consumer Spendable Income estimates include the
1970 Census of Population.

Consumer Spendable Income Per Household

This is an arithmetic average obtained by divid-
ing Consumer Spendable Income in the specified unit
by the number of Households.

Family Income Distribution

The Family Income Distribution series is an
expression of the distribution of families by percent-
ages within each of five income classes. Each family’s

Januory 1, 1979

income is defined as the combined Consumer Spend-
able Income of all members of the family.

A family is defined as a group whose members
are related by blood, marriage, or adoption, residing
in the same household. Consequently, a household
may contain one or more families.

Statistics of Family Income Distribution from the
1970 Census of Population were used as the base for
these estimates. Adjustments for conceptual difter-
ences were made with information provided by the
Department of Commerce and with tax payment sta-
tistics. Updating was accomplished in much the same
manner as the updating of our Consumer Spendable
Income.

NOTE: Family Income Distribution figures are not
included in this current edition. This information

will be inserted at a later date.

Retail Sales

SRDS’ definition of the term “retail sales” is the

same as that used by the U. S. Department of Com-
merce. It represents all sales and receipts of all retail
establishments. Retail establishments are primarily en-
gaged in selling merchandise for personal, household,
or farm consumption. Sales include total receipts from
customers after deductions or refunds or allowances
for merchandise returned by the customer.

The Department of Commerce monthly estimates
of total retail sales, individual state sales-tax data,
bank debits, and population; and the 1972 Census of
Retail Trade served as the basic data for computing
the retail sales estimates.

Many states now report sales-tax data. Much care
is exercised in using these taxes because of differences
and changes in rates, variety of types of store and
merchandise items taxed, and the difference between
states in providing data at county and place levels.
Monthly and quarterly sales-tax data are used as in-
dices of change. Twelve-month totals are computed
and the ratio of each total to the previous year's total
is used as the basis for updating the figures. In other
states, bank debits and other data are used as the
indices of change.

A dagger (f) placed after a county name signifies
that the county contains a military installation. Data
referring to total retail sales and sales by store type in
these areas do not include sales made by commissaries,
exchanges and eating places operated for military

ersonnel by the U. S. Department of Defense.
(SOURCE: 1972 Census of Business-Retail Trade.)

Retail Sales Per "Household

This is a derived figure; Total Retail Sales were
divided by the estimated households for the specified
unit. It should be noted that a relatively high level of
retail sales per household does not necessarily imply
high consumption per household. I the city, metro
area-and/or county attracts trade from a wide area,
the retail sales per household would be relatively high
due to shopping habits of people living outside the
city, metro area and/or county.
Store Types

The sales of seven major store types are reported
for all regions. states. counties. cities, Standard Metro-
politan Statistical Areas, and Additional Metropolitan
Areas as designated by SRDS. It is important to note
that both SRDS and the Bureau of the Census report
sales by store type, not by commodity type. For ex-
ample, foodstore sales consist of all sales made in food
stores. They include food sales and also the sales of
non-food items. Other stores may sell food items, too,
but these sales are reported in their store type — Gen-

Spot Rodio Rates and Dota

eral Merchandise, Drug, etc. SRDS provides estimates
for all places for the following store types:

Food Stores: This group includes those retail estab-
lishments which are primarily engaged in selling food
for home preparation and consumption.

Drug Stores: These stores are classified on the basis
of their usual trade designation rather than the mer-
chandise lines carried. )

General Merchandise Stores: This group includes de-
partment stores, variety stores, and general stores.
NOTE: The U. S. Department of Commerce changed
the definition of general merchandise sales in Octo-
ber, 1977. Our figures reflect these changes.

Apparel Stores: Included in this group are stores pri.
marily engaged in selling clothing, shoes, hats, under-

-wear, and related articles for personal wear and

adornment.

Home Furnishing Stores: This is comparable to the
“furniture, furnishing and appliance group” classifi-
cation of the Census and includes stores selling goods
used for furnishing the home.

Automolive Stores: Store types covered are motor ve-
hicle dealers, tire, battery and accessory dealers,
motorcycle dealers, aircraft dealers (for private use
only), boat dealers, passenger automobile trailer deal-
ers, and related automobile product dealers.

Service Stations: Establishments primarily selling gaso-
line and other automotive petroleum products.

The sum of the sales of the seven major store
groups will not add to the total retail sales for any
particular area, because other store classifications are
not shown.

Passenger Cars

Passenger Car data were collected from the vari-
ous State Departments of Motor Vehicles. The reports
specify passenger car registrations as of a specific date.
All passenger car estimates are as of January 1, 1978.
The majority of states reported County breakdowns.
However, where only total State data were available,
the county figures were pro-rated with statistical
formulae. N

An additional source was the U. S. Department
of Transportation 1976 Bureau of Public Roads esti-
mates.

Farm Data

The Newspaper, Spot Radio and Spot Television
editions provide county, state, regional and U. S. esti-
mates of Firm Population (January 1, 1978) and
Gross Farm Income for 1977. SRDS Consumer Maga-
zine and Farm Publication Rates and Data and Spot
Radio Rates and Data carry additional farm market
data—Farm Population, Farm Households, Gross Farm
Income, Gross Income per Farm, Farm Livestock
Income, Farm Poultry Income, Farm Crops Income,
Total Farms, Farm Income by Select Commodity
Groups, Total Commercial Farms Producing Sales

-over $2,500 (1974). Land Crop Harvested (1974),

Total Farm Tractors (1974).

These data are the latest available from the
Department of Agriculture. Farm mergers, consolida-
tions and changes in ownership make it impractical
to up-date the figures on a yearly basis. These data
therefore are included in SRDS tabulations as a
matter of convenience or reference for buyers of
media. More detailed data are available from the
U. S. Department of Agriculture.

Farm Population: Estimates are as of January 1, 1978
and include all persons residing on farms.

The 1-1.78 farm population data has the 1970
Census of Population as its base of projection. In
both the 1960 and 1970 Censuses, the farm popula-
tion consists of persons living in rural territory on

{Continved on next page)
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Explanation an SRDS Consumer Market Data— Continued

places of 10 or more acres from which sales of farm
products amounted to $50 or more or on places of
less than 10 acres from which sales of farm products
amounted to $250 or more.
Gross Farm Income: This includes all cash receipts
from farm marketings, income in kind (value of items
grown and consumed on the farm) and government
ayments. Expenses and taxes have not been deducted
rom the gross figures.

MARKET AREAS INCLUDED
Cities '

All places reported (cities, villages, boroughs) are
estimated as of January 1, 1978. Cities which cross
county lines are listed in the county that has the
larger share of the city's population, and other coun-
ties where population is substantial.

Cities which are shown as multiple or combined
city markets are listed with the first city in the com-
bination. When these cities are in more than one
county the combination is listed in each of the ap-
plicable counties.

Counties

Included are all of the 3,081 counties, parishes,
and/or their equivalents (independent cities, Census
Divisions) as reported by the 1970 Census.

In order that users may compile state summaries
by adding all counties within the state, data for inde-
pendent cities (those which are not included in any
county) have been added to their adjoining counties.
Baltimore and St. Louis are independent cities and
their data are added to their respective counties. The
state of Virginia has 41 cities in this category.

Standard Metropolitan Statistical Areas

SRDS reports all Standard Metropolitan Statis-
tical Areas as determined by the Office ot Management
and Budget. SRDS Consumer Market staff has also
designated Additional Metropolitan Areas based upon
*“Metropolitan in Character” criteria.

Standard Metropolitan Statistical Areas are listed
in the State-County-City section. Each follows the cor-
porate city data.

The definitions and titles of standard metropoli-
tan statistical areas are established by the Office of
Management and Budget with the advice of the Fed-
eral Comnmittee on Standard Metropolitan Statistical
Areas. This Committee is composed of representatives
of the major statistical agencies of the Federal
Government.

CRITERIA FOLLOWED IN ESTABLISHING
STANDARD METROPOLITAN
STATISTICAL AREAS
(Revised November 4, 1971)

A standard metropolitan statistical area always
includes a city (cities) of specified population which
constitutes the central city and the county (counties)
in which it is located. A standard metropolitan
statistical area also includes contiguous counties when
the economic and social relationships between the
central and contiguous counties meet specified criteria
of metrorolitan character and integration. A standard
metropolitan statistical area may cross State lines. In
New England, standard metropolitan statistical areas
are composed of cities and towns instead of counties.

Basic Criteria
1. Each standard metropolitan statistical area
must include at least:
(a) One city with 50,000 or more inhabitants,
or
(b) A city having a population of at least
25,000 which, with the addition of the population
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of contiguous places, incorporated or unincorpo-
rated, which have a population density of at least
1,000 persons per square mile, and which together
constitute for general economic and social pur-
poses, a single community with a combined popu-
lation of at least 50.000, provided that the countv
or counties in which the citv and contiguous
places are located has a total population of at
least 75,000.

2. A contiguous countv will be included in a
standard metropolitan statistical area if

(a) At least 759, of the resident labor force
in the county is in the nonagricultural labor force,
and

(b) At least 309, of the emploved workers
living in the county work in the central county or
counties of the area.

3. A contiguous county which does not meet the
requirements of Criterion 2 will be included in a
standard metropolitan statistical area if at least 759,
of the resident labor force is in the nonagricultural
labor force and it meets two of the following addi-
tional criteria of metropolitan character and one of
the following criteria of integration.

(a) Criteria of metropolitan character.

(1) At least 259, of the population is
urban.

(2) The county had an increase of at
least 159, in total population during the
‘period covered by the two most recent
Censuses of Population.

(3) The county has a population density
of at least 50 persons per square mile.

(b) Criteria of integration

(1) At least 159, of the employed work-
ers living in the county work in the central
county or counties of the area, or

(2) The number of people working in
the countv who live in the central county or
counties of the area is equal at least to 159,
of the employed workers living in the county,
or

-

(3) The sum of the number of workers
commuting to and from the central county
or counties is equal to 209, of the employed
workers living in the county.

NOTE: The following presents in abbreviated form
the remaining qualifying criteria. To obtain the fully
outlined criteria, contact: Office of Statistical Policy,
Office of Management and Budget, Executive Office
Building, Washington, D. C. 20503.

Area Titles )

The title of an SMSA always includes the state
or states included in the area, the name of the largest
city, and may include additional cities, so that there
may be up to three city names in a title.

The addition of a city or cities depends on mini-
mum and relative population sizes to the central
city or cities. .

Special Provisions: New England

In New England, the city and town are admin-
istrativelv more important than the county, and data
are compiled locallv for such minor civil divisions.
Here. towns and cities are the units used in defining
standard metropolitan statistical areas. In New Eng-
land. because smaller units are used, and more
restricted areas result, a population density criterion
of at least 100 persons per square mile is used as the
measure of metropolitan character.

Spat Radia Rates and Data

Qualifying Cities in Adjacent Counties

If two or more adjacent counties each have a
city qualifving under Criteria 1(a) or 1(b) and the
cities are within 20 miles of each other (city limits to
citv limits), thev will be included in the same area
unless there is definite evidence that the two cities are
not economically and socially integrated.

If two or more adjacent counties each have a
city qualifying under Criterion 1(a) or 1(b) and the
cities are more than 20 miles from each other (cit
limits to city limits), they will not be included in the
same area unless there is definite evidence that the
two cities are economically and socially integrated.

New England Metros: Official and Whole County

In the regular ranking tables the New England
Standard Metropolitan Statistical Areas are ranked
on town and not county definitions. However, since
users have indicated a preference for New England
Metropolitan Areas built along county lines, SRDS
had designated 19 New England Metropolitan Areas
on a county basis. In 1976 the Office of Management
and Budget recognized the need and defined thirteen
New England Metropolitan Areas on a county basis.
They were developed as a convenience to the user
but they do not replace the New England SMSA’s
which remain the standard set of areas. Therefore,
the New England Metropolitan Areas are réported
in the state sections both on the official Office of
Management and Budget’s definition and the new
county concept.

SRDS Additional Metropolitan Areas

Because of the rigid structure of the government’s
requirements for SMSA designation, many markets,
which are, in fact, “Metropolitan in Character” do
not qualify under the government’s criteria. There
are many factors other than central city population
size (the main Government requirement) which re-
flect the urbanization of a market:

l. Total Retail Sales of the central city
2. Total Retail Sales of the home county

3. Degree of economic integration between cen-
tral city and home county—the “drawing
power” of a.central city on the remaining por-
tion of the county expressed in percentage of
the county’s Total Retail Sales which the cen-
tral city captures.

Therefore, SRDS designates “Additional Metros”
which, in our opinion, are “Metropolitan in Char-
acter.” Primarily, these are markets which possess
social and economic attributes representative of attrac-
tive marketing centers.

To qualify for SRDS *“Additional Metro” status,
one of the following three criteria must be met:

I. The central city must have 45,000 or more

inhabitants, .
or

2. The central city, with a minimum of 25,000
inhabitants must have at least 509, of its home
county’s Total Retail Sales volume, with either:

(a) A central city TRS of $185 million or more.

or
(b) A home county TRS of $240 million or
more,
or

3. The central city, with a minimum of 25,000
inhabitants must have a minimum of $195
million TRS, irrespective of its ratio to the
county TRS.

(Continued on next page)

January 1, 1979



Explanation of SRDS Consumer Market Data— Continued

The actual volume of Total Retail Sales and the
degree of central city/home county integration ex-
pressed as a percentage, is a “‘moving requirement.”
Utilization ot the effective wage and salaries, U. S.
Retail Sales Growth, and benchmark figures repre-
sentative of smaller-sized but official SMSA’s may ne-
cessitate appropriate revision from year to year.

Ranking Tables
Both Standard Metropolitan Statistical Areas and

Additional Metropolitan Areas are integrated in the
ranking tables and state tables.

The ranking tables enable buyers to measure,
compare and/or combine the marketing data of Met-

ropolitan Areas.
To show the relationship of each of these areas,
ranking tables have been provided on the following:

1. Population

2. Households

3. Consumer Spendable Income

4. Consumer Spendable Income per Household

5. Total Retail Sales
Retail Sales per Household
Food Store Sales
. Drug Store Sales
. General Merchandise Store Sales
. Apparcl Store Sales
Home Furnishing Store Sales
. Automotive Store Sales
. Service Station Sales
Number of Passenger Cars
. Consolidated Area Rankings

Territories
Estimates for population, households, retail sales

(including the seven major store tvpes) and passenger
cars were supplied by the Economic Development
Administration, Commonwealth of Puerto Rico.

STATE MEDIA MAPS

At the beginning of each state section, a state
media map shows state, county, and metro area
boundaries and daily media cities. The cities have

j To1AL Us.

symbols indicating their SRDS population estimates
as well as indications for daily newspaper, operating
commercial radio station andjor TV station. Media
symbols are kept current on either the map or in a

special listing with the appropriate state tables. If
space is available, the listing will be adjacent to the
map, othe-wise it will follow the Consumer Market

data.

These maps have been made especially for the
SRDS books and are copyrighted by Standard Rate &
Data Service, Inc., and Rand McNally & Co. Written
permission to reproduce any of the maps must be
secured from SRDS.

All maps have been updated to reflect the latest
information available on media locations, metro area

identifications, and city population sizes.

U. S. MAPS

A map showing U. S. Census Regions, States, and
Key Cities is provided at the beginning of the U. S.

Summary section.
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State, Standard Meiropelitan Statistical Areas
(SMSA’s), county and city estimates are devel-
oped nciuinly by Market Data division of SRDS.

SRDS Consumer Market Data Summary

United States, Divisional, State Totals

Estimates for: C: Spendah! 1 Retail Sales—i977 Passon- Farm Gross
UNITED % Dhtrllmtlon Iﬂ Flmllln—Tﬂll Retall Sales— d Store Typ: gor "~ Farm
STATES Population Households Per woo 8000 10000 15000 Per General’ Home Auto- Service Cars latien Income
DIVISIONS 1/1/78  1/1/78 Household toe to to to and Houuhold Food Drug Mdse. Apparel Furn. motive Station 1/1/78 t/1/78 2
States (000) (000) ($000) ($) 4999 7999 9999 14999 over  ($000) $) ($000) (3000) ° ($000) ($000) ($000) ($000) ($000) (000) (080) (se00)
gNITED STATES 217,656.7 75,616.62 1,294,138,261 17,114 ... ... . e ... 710,568,114 9,397 155,626,868 22,313,557 87,743,094 33,055,175 34,399,255 144,606,528 57,062,554 111,281.25 7,829.4 104,461,011
Area Totals -.-168,131.8 58,265.57 1,047,306,931 17,975 ...... cceeee s ceer e 573,528,054 9,843 121,600,251 17,854,107 77,096,613 28,016,987 28,615,435 114,245,876 42,197,498 86,247.49 e et
NEW ENGLAND... 12,352.3 4,246.47 76,043,653 17,907 ... ... .oeo e o 39,527,502 9,308 9,289,513 1,083,114 4,461,002 2,075,914 1,758,661 6,594,972 2,987,362 6,191.68 87.2 1,396,476
3,1344 1,074.06 21,679,077 . 9,573,098 8,913 2,426,053 298,053 1,104,590 566,460 460, 1,639,294 799,529 ,648.05 4.7 244,383
372.27 5,487,176 3,083,574 8,283 784,187 78,817 325,615 117,399 100,231 619,803 266,542 513.90 264 X
2,025.97 36,064,904 8,884,205 9,321 4,323,191 525,158 2,256,333 1, 056 471 919,042 3,036,212 1,338,374 2,836.43 8.0 228,823
289.19 4,797,188 3,655,781 12 64 731,2 54,129 279,004 114 ,858 4,851 529,324 221,981 421.62 6.8 108,338
32220 5,551,574 2,736,758 8.4 633,928 92,602 358,495 163,128 127,644 469,940 212,333 512.31 7 31,197
162.78 2,463,734 1,593,986 9,792 90,866 34,355 , 57 578 56,887 300,399 148,603 259.37 40.6 300,109
37,272.1 13,146.63 239,968,331 112,905,684 8,588 27,786,859 3,214,553 14,050,752 7,184,927 5,507,029 18,282,642 8,227,418 16,957.57 3505 4,377,706
7,345.1 2,540.88 50,374,092 23,812,354 9,372 5,674,003 600,97 2,879,598 1,455,694 1,110,490 ,842,349 1,806,267  3,910.55 11.9 404,
08l.2 6,482.78 117,581,416 50,913,178 7,854 13,013,689 1,518,704 6,402,885 3,710,459 2,546,405 7,226,135 3,155,288 6,771.22 169.2 1,922,814
845.8 4,122.97 ,012,823 38,180,152 9,260 9,099,167 1,094,870 4,768,269 2,018,774 1,850,134 7,214,158 3,265,863 6,275.80 169.4 2, 050 13
41,222.1 14,151.02 259,041,217 9,733 26,979,407 3,812,785 17,482,704 5,778,377 6,240,409 28,343, 882 10,729,154 22,175.93 1,587.8 18,392,287
. 11,2105 3,903.74 77,610,877 10,188 7,259,216 1,191,441 4,706,001 2,029,820 1,832,822 7, 246 1323 2,834,009 5,764.27 400.1 6,595,102
5,308.7 1,851.39 31,456,100 9,847 3,511,805 544,919 2,270,423 660,7 810,817 4,083,236 1,637,235 2,729.82 3266 3,560,823
. 92212 310227 469,134 9,457 5944433 850,613 3,391,428 1,281,371 1,316,870 6,420,355 2,201,360 5,090. 190.2 1,856,654
. 10,716.2 3,693.21 64,166,921 9,530 7,182,452 865,911 5 229,270 1, 254,758 1,580,070 7,453,717 2,825,229 6,485.35 278.6 3,026,020
Wisconsin, 4,765.5 1,600.41 26,338 185 9,492 ,081,501 359,901 1 885,582 '551,717 9,830 3,140,251 1,231,321 2,10640 3923 3,353,688
WEST NORTH
CENTRAL....... 16,882.2 5,997.63 96,820,258 11,178,900 1,598,217 7,113,298 2,429,498 2,683,550 13,093,538 5,873,789 8,938.73 2,116.3 26,753,092
I 2,879.3 1,044.14 17,019,571 ,146,373 294,636 1,199,926 439,008 478,838 ,345,156 1,167,783 1,619.8 525.6 7,554,182
2,307.9 839.55 14,006,666 1,737,626 223,665 1,051667 378,79 » 2,248936 925,200 17326.79 237.7 3,827,856
4,002.0 1,365.21 23,379,583 2,356,404 328,892 1,692,200 521,064 582,097 2,578,490 1,196,590 2,189.31 450.1 4,328,160
4,771.0 1,72443 26,939,315 3,033,835 432,450 2,019,455 627,689 687,256 3,572,935 1,435,805 2,282.75 3335 2,899,320
1,581.2 567.56 8,783,713 1,021,139 159,366 ,847 243,536 301,999 1,207,404 605,960 836.0 242.1 4,181,677
652.4 217.16 3,411,201 430,791 74,117 244,379 117,306 111,588 624,847 261,315 334.59 158.5 1,893,460
688.4 239.58 3,280,209 452,722 85,091 220,824 102,00 106,306 515,770 281,136 32947 1688 2, 068 437
UTH
ATLANTIC....... 34,987.9 11,998.53 190,535,996 15,880 ... ... oo e e 111,130,345 9,262 24,355,511 4,149,569 13,874,437 4,532,486 5,701,327 23,447,435 9,115,406 18,027.37 875.7 11,831,773
g:l:v:a{e.i ............ 5922  200.72 3,667,526 b 1,897,520 9,454 400,180 63,178 275,081 ,066 98,855 305,616 133,752 4.59 7.6 313,005
strict o
Columbia.. 700.6 27241 5,317,086 2,111,872 7,753 388,946 127,534 259,263 153,130 124,203 233,986 134,747 247.34 ... _—
Florida.. . .40 47,983,116 . 32,320,359 9,647 6,771,747 1,218,467 4,074,819 1,229,898 1,747,339 7,078,003 2,439,435 4,821.40 332 3,107,319
Georgla.. b E 25,959,655 . 16,174,297 9,640 3,435,186 534,748 1,939,011 669,142 23,963 3,653,924 1,506,813 2,558.61 145.2 2,431,833
Maryland... X i 26,365,826 14,388,106 10,326 3,211,206 600,551 2,018,505 606,074 689,389 2,725,738 1,134,017 2,138.62 437 775, 33
North Carolina 5,589.6 1,844.2 28,733,826 16,710,2 9,061 3,718,494 586,974 1,840,268 722,165 865,761 3,775,8 1,373,150  2,927.59 3442
South Carolina. 2,920.5 .13 13,912,640 7,281,430 7,871 1,690,952 225,652 786,0 296,979 356,261 1,547,181 628,836 1,487.58 82.1 905 029
X . 29,360,599 14,827,822 8,764 3,361,576 608 202 1,957,695 559,682 693,205 3,058,769 1,262,908 2,744.33 181.9 099 334
59 9,235,722 5418577 8432 1,377,224 184,263 723,731 225350 292,251 1,068,383 491,748  787.31  37.8 201,169
67,163,661 41,495,645 8,886 9,725,300 1,4°5463 5,037,869 1,738,845 1,909,287 9,522,873 3,635,988 6,931.95 1,069.5 6,842,785
17,789,026 11,082,598 9,067 2,559,453 368,140 1,360,438 519,219 544,224 2,688,265 903,654 1,548.72 126.3 1,807,409
17,694,971 10,124,660 8,466 2,445,870 398,840 1,221,440 363,352 443,983 2,118,055 989,906 1,724.79 4050 1,839,069
10,168,950 . 6745629 8,865 1,689,191 221,536 713,806 323,635 200,035 1,590,954 580,610 1,151.92 209.8 1,772,441
21,510,714 13,542,758 9,085 2,990,786 446,947 1, 742 185 532 639 621,045 3,125,559 1,161,818 2,106.52 318.4 1,423,866
7,434.17 117,528,536 71,920,481 9,674 16,596,702 2,309,157 8,912,452 3,395,552 3,780,776 16,748,148 6,208,747 10,514.20 828.7 12,770,884
764.30 9,867,262 . 6,218,431 8,136 /473,644 207,267 645,096 280,546 285,099 1,559,672 600,61 938.85 161.2 2,483,235
1,269.28 19,753,752 11,047,929 8,704 2,807,770 287,054 1,331,055 525,440 486,303 2,263,357 842,85 1,718.73 83.6 1,323,512
1,059.47 14,895,667 8,729,284 8,239 ,959,731 260,744 981,389 434,702 417,959 2,118,234 767,321  1,491. 20 193.6 2,135,354
4,341.12 73 011 855 45,924,837 10,579 10,355,557 1,454,092 5,954,912 2,154,864 2,191,415 10, 806 1885 3, 997 958 ,365 390. 6,828,78
MOUNTAIN 10,215.7 3,491.01 55,757,597 24,450,234 9,868 6,949,312 1,1°5,558 3,838,598 1,298,318 1,762,454 7,327,554 2,823,986 5,581.62 386.8 8,066,046
- 2,383.9 80940 12,626,324 9,951 1,713,534 253,681 1,078,881 268, 429,250 1,662,172 605,288 1,069.6 8.8 1,506,
2,651.1 94299 15,648,921 9,615 1,722,237 7, 1,110,269 348,519 490,254 1,886,051 624,047 1,601.17 87.4 2,112,183
868.6 297.84 4,659,122 8,579 597,258 127,321 1,543 €0,453 145,638 701,642 244,479 598.29 102.2 1,385,
770.9 269.73 ,062,153 10,337 522,982 74,184 180,235 107,871 103,151 546,408 237,470 475.07 92.4 1,135,526
6644 231.22 4,224,494 12,056 612,125 83,004 272,462 135,117 122,514 524,309 250,554 402.78 7.4 75,154
1,208.3 398.56 5,804,590 9,723 796,229 114,007 435,574 59,264 194,286 880,030 390,589 617.24 313 ,892
1,268.5 398.50 ,299,418 10,060 751,894 205,736 405,602 123,996 226,367 871,919 307,84 608.58 245 433,202
400.0 142.77 2, 432 ,575 ,203 233 053 40,16 114 032 54,512 ,994 255,023 153,717 208.82 328 452 551
. 29,107.1 10,481.29 191,279,012 9,846 22, 765 364 3,575,141 12,971,982 4,621,258 5,455,762 20,677,793 7,460,704 15,962.20 526.9 14,029,962
401.3 116.31 ,564,318 15,786 8,202 45,64 164,560 41,173 41, 66 253 6,283 16449 ... ...
21,761.3 7,924.58 145,860,844 9,768 16, 732 577 2,676,333 9,858,546 3,586,635 4,211,682 15 496,141 5499,470 11,925.29 237.5 11,022, 438
Hawaii... ‘9155 '279.36 ,605,945 11,812 626,486 122,154 466,853 145,746 140,911 426,844 166,400 485.21 ..o e
Oregon... 2,382.1 872.61 13,781,583 9,276 1,971,873 248,276 830,496 309,840 422,023 1,904 240 650,950 1,393.47 136.1 1,219,291
Washington... 3,646.9 1,288. 43‘ 22,466,322 9,745 3,146,226 482,730 1,651,527 537,864 639,,973 2,684,315 1,057,601 1,993.74 153.3 1,788,233
S'[dl'dM'[ Iitan Statistical A
As Defined by the Office of Management and Budget
Abilene, Tex. — Callahan, Jones, and Taylor doval Counties, New Mexico. Orange County, California. Atlanta, Ga. — Butts, Cherokee, Clayton, Cobb,
Counties, Texas. Alexandria, La.—Grant and Rapides Parishes, Anchorage, Alaska — Anchorage Census Divi- DeKalb, Douglas, Fayette, Forsyth, Fulton,

Akron, Ohio — Portage and Summit Counties,
Ohio.
Albany, Ga.
Georgia.
Albany.Schenectady-Troy, N. Y.—Albany, Mont-
gomery, Rensselaer, Saratoga, and Schenectady
Counties, New York.

Albuquerque, N. Mexr. — Bernalillo, and San.

— Dougherty and Lee Counties,

30

Louisiana.

Allentoun-Bethlehem-Easton, Pa..N. J. — Car-.
bon, Lehigh, and Nonhampton Counties, Penn.
sylvania; Warren County, New Jersey.
Altoona, Pa. — Blair County, Pennsylvania.
Amarillo, Tex. — Potter and Randall Counties,

Texas.
Anaheim-Santa Ana-Garden Grove, Calif. —

sion, Alaska.

Anderson, Ind. — Madison County, Indiana.

Ann Arbor, Mich. — Washtenaw County, Mich.

Annutan, Ala. — Calhoun County, Alabama.
(fletan -Oshkosh, Wis. — Calumet, Outagamie

and Winnebago Counues, Wisconsin.

Asheville, N. C. — Buncombe and Madison

Counties, North Carolina.

Spot Rodio Rotes ond Doto

Cwnnnett. Henry, Newton, Paulding, Rockdale,
and Walton Counties, Georgia.
Atlantic City, N. J. — Atlantic County, New
Jersey.
Augusta, Ga.-S. C. — Columbia and Richmond
lCounues, Georgia; Aiken County, South Caro-
ina

(Continued on next page)
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Standard Metropolitan Statistical Areas— Continued

Austin, Ter.—Hays, Travis and Williamson
Counties, Texas. i K
Bakersfield, Calif. — Kern County, California.
Baltimore, Md.—Baltimore City; Anne Arundel,
Baltimore, Carroll, Harford, and Howard Coun-
ties, Maryland. i

Baton Rouge, La. — Ascension, East Baton
Rouge, Livingston, and West Baton Rouge
Parishes, Loutsiana.

Battle Creek, Mich.—Barry and Calhoun Coun-
ties, Michigan. L. .
Bay City, Mich. — Bay County, Michigan.
Beaumont-Port Arthur-Orange, Tex. — Hardin,
Jefferson and Orange Counties, Texas.
Billings, Mont.—Yellowstone dounty, Montana,
Bilon-dulfpoﬂ, Miss.—Hancock, Harrison and
Stone Counties, Mississippi. X
Binghamton, N. Y.-Pa. — BRroome and_ Tioga
Counties, New York; Susquehanna County,
Pennsylvania. .
Birmingham, Ala.—Jefferson, St. Clair, Shelby,
and Walker Counties, Alabama. X
Bloomington, Ind.—Monroe County, Indiana.
Bloomington-Normal, Ill. — McLean County,
Illinois. .
Boise City, 1daho—Ada Count{é Idaho.

Boston, Mass. — Cambridge, Everett, Malden,
Medford, Melrose, Newton, Somerville, Wal.
tham and Woburn cities in Suffolk County,
Massachusetts; Acton, Arlington, Ashland, Bed-
ford, Belmont, Boxborough, Burlington, Car-
lisle, Concord, Framingham, Holliston, Lexing-
ton, Lincaln, Natick, North Reading, Reading,
Sherborn, Stonecham, Sudbury, Wakefield, Wa-
tertown, Wayland, Weston, Wilmington, and
Winchester towns in Middlesex County, Massa-
chusetts; Bevcrli'). Boxford, Lynn, Peabody, and
Salem cities; anvers, Hamilton, L, nnfield
Manchester, Marblehead, Middleton, Nahant,
Saugus, Swampscott, Topsfield, and Wenham
towns_in Essex County, Massachusetts; Quincy
city; s Bellingham, Braintree, Brookline, Canton,
Cohasset, Dedham, Dover, Foxborough, Frank-
lin, Holbrook, Medfield, Medway, Millis, Milton,
Needham, Norfolk, Norwood, Randolph, Sharon,

Stoughton, Walpole, Wellesley, Westwood,
Weymouth, and Wrentham towns in_Norfolk
County, Massachusetts; Abington, Duxbury,

Hanover, Hanson, Hingham, Hull, Kingston
Marshfield, Norwell, Pembroke, Rockland, an
Scituate towns in Plymouth County, Massa-
chusetts.

Boston-Lawrence-Lowell, Mass..-N. H. Standard
Consolidated Statistical Area — The Standard
Metropolitan _Statistical Areas of Boston and
Brockton, Mass.; Lawrence - Haverhill, and
Lowell, Mass.-N. H.
Bradenton, Fla.—Manatee County, Florida.
Bridgeport, Conn. — Bridgeport and Shelton
cities; Easton, Fairfield, Monroe, Stratford, and
Trumbull towns in Fairfield County, Connec-
ticut; Derby City; Milford town in New Haven
County, Connecticut, N .

Bristol, Conn. — Bristol city; Burlington town
in Hartford County, Connecticut; Plymouth
town in Litchfield County, Connecticut.
Brockton, Mass.—Brockton City; Bridgewater,
East Bridgewater, Halifax, West Bridgewazter,
and Whitman towns in Plymouth County, Mas-
sachusetts; Avon town in Norfolk County,
Massachusetts; Easton town in Bristol County,
Masssachusetts.

Brownsville-Harlingen-San Benito, Tex. — Cam-
eron County, Texas.

Bryan-College Station, Tex. — Brazos County,
Texas.

Buffalo, N. Y. — Erie and Niagara Counties,
New York.

Burlington, N. C. — Alamance County, North
Carolina.

Caguas, Puerto Rico—Caguas, Gurabo, and San
Lorenzo Municipalities, Puerto Rico.

Canton, Ohio—Carroll and Stark Counties, Ohio.
Cedar Rapids, Jowa—Linn County, Iowa.
Champaign-Urbana-Rantoul, 1ll. — Champaign
County, Illinois.

Charleston, S. C. — DBerkeley, Charleston, and
Dorchester Counties, South Carolina.
Charleston, W. Va.— Kanawha, and Putnam
Counties, West Virginia.

Charlotte—Gastonia, N. C.— Gaston, Mecklen-
burg, and Union Counties, North Carolina.
Chattanoogs, Tenn.-Ga. — Hamilton, Marion,
and Sequatchie Counties, Tennessee; Catoosa,
Dade and Walker Counties, Georgia.

Chicago, Ill. — Cook, Du Page, Kane, Lake,
McHenry, and Will Counties, Illinois.
Chicago-Gary, Ill.-Ind. Standard Consolidated
Statistical Area — The Standard Metropolitan
Statistical Areas of Chicago, IlIl.,, and Gary-
Hammond-East Chicago, Ind.

Cincinnati, Ohio-Ky.-Ind.—Clermont, Hamilton,
and Warren Counties, Ohio; Boone, Campbell,
and Kenton Counties, Kentucky; Dearborn

County, Indiana.
Cincinnati-Hamilton, Ohio-Ky.-Ind. Standard

Consolidated Statistical Area — The Standard
Metropolitan Statistical Areas of Cincinnati,
Ohio-Ky.-Ind., and Hamilton-Middletown, Ohio.
Clarksville-Hopkinsville, Tenn..Ky. — Mont-
gome~y ‘'County, Tennessee; and Christian
County, Kentucky.
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Cleveland, Ohio—Cuyahoga, Geauga, Lake, and
Medina Counties, Ohio.
Cleveland-Akron-Lorain, Ohio Standard Con-

solidated Statistical Area—The Standard Metro- .

politan Statistical Areas of Cleveland, Akron,
and Lorain-Elyria, Ohio.
Colorado Springs, Colo. — El Paso and Teller
Counties, Colorado. i .
Columbia, Mo.—Boone County, Missouri,
Columbia, S. C. — Lexington and Richland
Counties, South Carolina.
Columbus, Ga.-Alg.—Chattahoochee and Musco-
%ee Counties, Georgia; Russell County, Ala-
ama.
Columbus, Ohio—Delaware, Fairfield, Franklin,
Madison, and Pickaway Counties, Ohio. .
Corpus Christi, Tex.—Nueces and San Patricio
Counties, Texas.
Dallas-Fort Worth, Tex.—Collin, Dallas, Den-
ton, Ellis, Hood, Johnson, Kaufman, Parker,
Rockwall, Tarrant, and Wise Counties, Texas.
Danbuﬁy, Conn.—Danbury city; Bethel, Brook-
field, New Fairfield, Newtown, and Redding
towns in Fairfield County, Connecticut; New
Milford town in Litchfield County, Connecticut.
Davenport-Rock Island-Moline, Iowa-Ill.—Scott
County, Iowa; Henry and Rock Island Coun-
ties, Illinois. i
Dayton, Ohio — Greene, Miami, Montgomery,
and Preble Counties, Ohio.
Daytona Beach, Fla.—Volusia County, Florida.
Decatur, 111.—Macon County, Illinois.
Denver-Boulder, Colo.—Adams, Arapahoe, Boul-
der, Denver, Douglas, Gilpin, and Jefferson
Counties, Colorado.
lDe." Moines, Iowa—Polk and Warren Counties,
owa.
Detroit, Mich. — Lapeer, Livingston, Macomb,
Oakland, St. Clair, and Waync Counties, Mich-
igan.
Detroit-Ann Arbor, Mich. Standard Consolidated
Statistical Area — The Standard Metropolitan
§It?tli15tical Areas of Detroit and Ann Arbor,
ich.
Dubugue, Jowa—Dubuque County, Iowa.
Duluth-Superior, Minn.-Wis.—St. Louis County,
Minnesota; Douglas County, Wisconsin.
Eau Claire, Wis.— Eau Claire and Chippewa
Counties, Wisconsin.
Elmira, N. Y.—Chemung County, New York.
El Paso, Tex.—El Paso County, Texas.
Erie, Pa.—Erie County, Pennsylvania.
Eugene-Springfield, Ore.—Lane County, Oregon.
Evansville, Ind.-X: . — Gibson, Posey, Vander-
burgh and Warrick Counties, Indiana; Hender-
son County, Kentucky.
Fall River, Mass.-R. 1.-—~Fall River city; Digh-
ton, Somerset, Swansea, and Westport towns
in Bristol County, Massachusetts; Little Comp-
ton, Portsmouth, and Tiverton towns in New-
port County, Rhode Island.
Fargo-Moorhead, N. D.-Minn. — Cass County,
North Dakota; Clay County, Minnesota.
Fayetteville, N. C.—Cumberland County, North
Carolina.
Fayetteville-Springdale, Ark. — Benton and
Washington Counties, Arkansas.
Fitchburg - Leominster, Mass. — Fitchburg and
Leominster cities; Lunenburg and Westminster
towns in Worcester County, Massachusetts;
Shirley and Townsend towns in Middlesex
County, Massachusetts.
Flint, Mich.—Genesee and Shiawassee Counties,
Michigan.
Florence, Ala.—Lauderdale and Colbert Coun-
ties, Alabama.
Fort Collins, Colo.—Larimer County, Colorado.
Fort Lauderdale - Hollywood, Fla. — Broward
County, Fla,
Fort Myers, Fla. — Lee County, Florida.
Fort Smith, Ark.-Okla. — Crawford and Sebas-
tian Counties, Arkansas; LeFlore and Sequoyah
Counties, Oklahoma.
Fort Wayne, Ind.—Adams, Allen, DeKalb and
Wells Counties, Indiana.
Fresno, Calif. — Fresno County, California.
Gadsden, Ala.—~Etowah County, Alabama.
Gainesville, Fla.—Alachua County, Florida.
Galveston-Texas City, Tex.—Galveston County,
Texas.
Gary-Hammond-East Chicago, Ind. — Lake and
Porter Counties, Indiana.
Grand Forks, N. D.-Minn.—Grand Forks Coun-
t(’y, North Dakota; Polk County, Minnesota.
rand Rapids, Mich.—Kent and Ottawa Coun-

- ties, Michigan.

Great Falls, Mont.—Cascade County, Montana.
Greeley, Colo.—Weld County, Colorado.
Green Bay, Wis.—Brown County, Wisconsin.
Greensboro-Winston-Salem-High ;’oint, N. C—
Davidson, Forsyth, Guilford, Randolph, Stokes,
and Yadkin Counties, North Carolina.
Greenville-Spartanburg, S. C.—Greenville, Pick-
ens, and Spartanburg Counties, South Carolina.
Hlt:_mdton - Middletown, Ohio — Butler County,
io.
Harrisburg, Pa. — Cumberland, Dauphin, and
Perry Counties, Pennsylvania.
Hartford, Conn.—Hartford city; Avon, Bloom-
field, Canton, East Granby, East Hartford, East
Windsor, Enfield, Farmington, Glastonbury,
Granby, Manchester, Marlborough, Newington,

Rocky Hill, Simsbury, South Windsor, Suffield
West Hartford, Wethersfeld, Windsor an
Windsor Locks towns in Hartford Count{
Connecticut; New Hartford town in Litchfield
County, Connecticut; Cromwell, East Hampton,
and Portland towns in Middlesex County, Con-
necticut; Colchester town in New ndon
County, Connecticut; Andover, Bolton, Colum-
bia, Coventry, Ellington, Hebron, Stafford,
Tolland, Vernon and Willington towns in Tol-
land County, Connecticut. R B
Honolulu, Hawaii — Honolulu County, Hawaii.
Houston, Tex.—Harris, Brazoria, Fort Bend,
l’fiberty, Montgomery, and Waller Counties,
exas.
Houston-Galveston, Tex. Standard Consolidated
Statistical Area — The Standard Metropolitan
Statistical Areas of Houston, and Galveston-
Texas City, Texas. A
Huntington-Ashland, W. Va.-Ky.-Ohio—Cabell
and V\yayne Counties, West Virginia; Boyd
and Greenup Counties, Kentucky, Lawrence
County, Ohio. X
Huntsville, Ala. -—— Limestone, Madison, and
Marshall Counties, Alabama.
Indianapolis, Ind.—Boone, Hamilton, Hancock,
Hendricks, Johnson, Marion, Morgan, and
Shelby Counties, Indiana. .
Jackson, Mich.—Jackson County, Michigan.
Jackson, Miss. — Hinds and Rankin Counties,
Mississippi.
Jacksonville, Fla.—Baker, Clay, Duval, Nassau
and St. Johns Counties, Fiorida.
Jersey City, N.J.—Hudson County, New Jersey.
Johnson City-Kingsport-Bristol, Tenn.-Virg. —
Carter, Hawkins, Sullivan, Unicoi, and Wash-
ington Counties, Tennessee; Bristol City, Scott
and Washington Counties, Virginia.
Johnstown, Pa.—Cambria and Somerset Coun-
ties, Pennsylvania.
Kalamazgoo-Portage, Mich.—Kalamazoo and Van
Buren Counties, Michigan.
Kankakee, 11l.—Kankakee County, Illinois.
Kansas City, Mo.-Kans.—Cass, (flay, Jackson,
Platte, and Ray Counties, Missouri; Johnson
and Wyandotte Counties, Kansas.
Kenosha, Wis.—Kenosha County, Wisconsin.
I_(slleen-femple, Tex.—Bell and Coryell Coun-
ties, Texas.
Knozville, Tenn. — Anderson, Blount, Knox,
and Union Counties, Tennessee.
Kokomo, Ind. — Howard and Tipton Counties,
Indiana. .
LaCrosse, Wis. — LaCrosse County, Wisconsin.
Lafayette, La. — Lafayette Parish, Louisiana.
Lafayette-West Lafayette, Ind. — Tippecanoe
County, Indiana.
Lake Charles, La.—Calcasieu Parish, Louisiana.
Lakeland-Winter Haven, Fla. — Polk County,
Florida.
Lancaster, Pa, — Lancaster County, Pennsyl-
vania.
Lansing-East Lansing, Mich.—Clinton, Eaton,
Ingham, and Ionia Counties, Michigan.
ILaredo, Tex,—Webb County, Texas.
Las Vegas, Nev.—Clark County, Nevada.
Lawrence, Kans,—Douglas County, Kansas.
Lawrence-Haverhill, Mass.-N. H. — Lawrence
and Haverhill cities; Amesbury, Andover,
Georgetown, Groverland, Merrimac, Methuen,
North Andover, Salisbury, and West Newbury
towns in Esssx County, Massachusetts; Atkin-
son, Hampstead, Kingston, Newton, Plaistow,
Salem, and Windham towns in Rockingham
County, New Hampshire.
Lawton, Okla. — Comanche County, Oklahoma,
Lewiston-Auburn, Maine—Auburn City, Lewis-
ton city, and Lisbon town in Androscoggin
County, Maine.
Lexington-Fayette, Ky.—Bourbon, Clark, Fay-
ette, Jesamine, Scott, and Woodford Counties,
Kentucky.
Lima, Ohio—Allen, Auglaize, Putnam, and Van
Wert Counties, Ohio.
Lincoln, Neb. — Lancaster County, Nebraska.
Little Rock-North Little Rock, Ark. — Pulaski,
and Saline Counties, Arkansas.
Long Branch, Asbury Park, N. J.—Monmouth
County, New Jersey.
Longview, Tex.—Gregg and Harrison Counties,
Texas. .
Lorain-Elyria, Ohio—Lorain County, Ohio.
Los Angeles-Long Beach, Calif. — Los Angeles
County California. .
Los Angeles-Long Beach-Anaheim, Calif. Stand-
ard Consolidated Statistical Area—The Standard
Metropolitan Statistical Areas of Los Angeles-
Long Beach, Anaheim-Santa Ana.Garden Grove,
Oxnard-Simi Valley-Ventura, and Riverside-San
Bernardino-Ontario, Calif.
Louisville, Ky.-Ind.—Bullitt, Jefferson, and Old-
ham Counties, Kentucky; Clark and Floyd
Counties, Indiana.
Lowell, Mass.-N. H. — Lowell City; Billerica,
Chelmsford, Dracut, Tewksbury, Tyngsborough,
and Westford towns in Middlesex County,
Massachusetts: Pelham town in Hillsborough
County, New Hampshire. .
Lubbock, Tex.—Lubbock County, Texas.
Lynchburg, Va.—Lynchburg city; Amherst, Ap-
pomattox, and Campbell Counties, Virginia.
McAllen - Phary - Edinburg, Tex. — Hidalgo
County, Texas.

Spot Rodio Rates and Dote

Macon, Ga.—Bibb, Houston, Jones and Twigg
Counties, Georgia. . .
Madison, Wis. — Dape County, Wisconsin,
Manchester, N. H. — Manchester city; Bedford
and Goffstown towns in Hillsborough County,
N. H.; Allenstown, Hooksett and Pembroke
towns in Merrimack County, N. H.; Derry and
Londonderry towns in Rockingham County,
New Hampshire. )
Mansfield, Ohio — Richland County, Ohio.
Mayaguez, Piierto Rico—Anasco, Hormigueros,
and Mayaguez Municipalities, Puerto Rico.
Melbourne - Titusville - Cocoa, Fla. — Brevard
County, Florida. . .
Memphss, Tenn.-Ark. Miss.—Shelby and Tipton
Counties, Tennessee; Crittenden County, Ar-
kansas; DeSoto County, Mississippi.
Meriden, Conn. — Meriden city in New Haven
County, Connecticut. .
Miami, Fla. — Dade County, Florida. .
Miami-Fort Lauderdale, Fla. Standard Consoli-
dated Statistical Area—The Standard Metropoli-
tan Statistical Areas of Miami and Fort Lauder-
dale-Hollywood, Florida.
Midland, Tex. — Midland County, Texas.
Milwaukee, Wis.—Milwaukee, Ozaukee, Wash-
ington, and Waukesha Counties, Wisconsin.
Milwaukee-Racine, Wis. Standard Consolidated
Statistical Area — The Standard Mctrolgoll'tan
%\t]gtistical Areas of Milwaukee and Racine,
is.
Minneapolis-St. Paul, Minn..-Wis. — Anoka,
Carver, Chisago, Dakota, Hennepin, Ramsey,
Scott, Washington, and Wright Counties, Min-
nesota; St. Croix County, Wisconsin. X
Mobile, Ala. — Baldwin and Mobile Counties,
Alabama, A )
Modesto, Calif.—Stanislaus Counti", California.
Monroe, La. — Ouachita Parish, Louisiana.
Montgomery, Ala.——Autauga, Elmore and Mont-
gomery Counties, Alabama.
Muncie, Ind. — Delaware County, Indiana.
Muskegon - Norton Shores - Muskegon Heights,
Mich.—Muskegon and Oceana Counties, Mich-
igan.
Nashua, N. H.—Nashua city; Amherst, Hudson,
Merrimack and Milford towns in Hillsborough
County, New Hampshire.
Nashuville-Davidson, Tenn. — Cheatham, David-
son, Dickson, Robertson, Rutherford, Sumner,
Williamson, and Wilson Counties, Tennessee.
Na.rmu-Sugolk, N. Y. — Nassau and Suffolk
Counties, New York.
Newark, J.—Essex, Morris, Somerset, and
Union Counties, New Jersey.
Newport News-Hampton, Va.—Hampton, New-
port News, Poquoson, and Williamsburg cities;
Gloucester, James City, and York Counties,
Virginia.
New Bedford, Mass.—New Bedfard city; Acush-
net, Dartmouth, Fairhaven, and Freetown towns
in Bristol County, Massachusetts; Lakeville,
Marion and Mattapoisett towns in Plymouth
County, Massachusetts.
New Britain, Conn.—New Britain city; Berlin,
Plainville, and Southington towns in Hartford
County, Connecticut.
New Brunswick-Perth Amboy-Sayreville, N. J.—
Middlesex County, New Jersey.
New Haven-West Haven, Conn.—New Haven
and West Haven cities; Clinton and Killings-
worth towns in Middlesex County, Conn.;
Bethany, Branford, East Haven, Guiltord, Ham.
den, Madison, North Branford, North Haven,
Orange, Wallingford, and Woodbridge towns in
New Haven County, Connecticut,
New London-Norwich, Conn.-R. I. — New Lon-
don and Norwich cities; Bozrah, East Lyme,
Griswold, Groton, Ledyard, Lishon, Montville,
Old Lyme, Preston, Sprague, Stonington and
Waterford towns in New London County,
Conn.; Old Saybrooktown in Middlesex County,
Conn.; Hopkinton and Westerly towns 1n
Washington County, Rhode Island.
New Orleans, La.—]Jefferson, Orleans, St. Ber-
nard and St. Tammany Parishes, Louisiana.
New York, N. Y.-N. J.—New York City (Bronx,
Kings, New York, Queens, and Richmond
Counties); Putnam, Rockland and Westchester
ICountics, New York; Bergen County, New
Tersey.
New York-Newark-Jersey City, N. Y.-N. J.-Conn.
Standard Consolidated Statistical Area — The
Standard Metropolitan Statistical Areas of New
York, N. Y.-N. J.; Nassau-Suffolk, N. Y.; New-
ark, Long Branch-Asbury Park, Jersey City,
New Brunswick-Perth Amboy-Sayreville; Pater-
son-Clifton.Passaic, N. J.; Norwalk, and Stam-
ford, Conn.
Norfolk-Virginia Beach-Portsmouth, Va.-N. C.—
The cities of Chesapeake, Norfolk, Portsmouth,
Suffolk, and Virginia Beach, Virginia; Curri-
tuck County, North Carolina.
Northeast Pennsylvania—Lackawanna, Luzerne,
and Monroe Counties, Pennsylvania.
Norwalk, Conn.—Norwalk city; Weston, West-
port and Wilton towns in Fairfield County,
Connecticut.

tFormerly the Standard Metropotitan Statistical
Areas of Scranton and \Vilkes.Barre-Hazleton.
(Continued on next page)
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Standard Metropolitan Statistical Areas—Continued

Odessa, Tex.—Ector County, Texas.
Oklahoma City, Okla. — Canadian, Cleveland,
McClain, Oklahoma, and Pottawatomie Coun.
ties, Oklahoma. - .
Omaha, Neb.-lowa — Douglas and Sarply Coun-
ties, Nebraska; Pottawattamie County, Iowa.
Orlando, Fla.—Orange, Osceola, and Seminole
Counties, Florida.
Owensboro, Ky.—Daviess County, Kentucky.
Oxnard-Simi Valley-Ventura, Calif. — Ventura
County, California.
Panama City, qu.—Bai'VCounty, Florida.
Parkersburg-Marietta, W. Va.-Ohio — Wirt and
Wood Counties, West Virginia; Washington
County, Ohio.
Pascagoula-Moss Point, Miss.—Jackson County,
Mississippi.
Paterson-Clifton-Passaic, N. J.—Passaic County,
New Jersey.
Pensacola, Fla. — Escambia and Santa Rosa
Counties, Florida.
Peoria, Ill. — Peoria, Tazewell, and Woodford
Counties, Illinois.
Petersburg.Colonial Heights-Hopewell, Va, —
Petersburg, Colonial eights, and Hopewell
cities; Prince George and Dinwiddie Counties,
Virginia.
Philadiffhia, Pa..N. J. — Bucks, Chester, Dela-
ware, Montgomery, and Philadelphia Counties,
Pennsylvania; Burlington, Camden, and Glou-
cester Counties, New Jersey.
Philadelphia-Wilmington-Trenton, Pa.-Del.-Md.-
N. J. Standard Consolidated Statistical Area—
The Standard Metropolitan Statistical Areas of
Philadelphia, Pa.-N. J.: Trenton, N. J.; and
Wilmington, Del.-N. J.-Md.
Phoenix, Ariz. — Maricopa County, Arizona.
Pine Bluff, Ark. — Jefferson County, Arkansas.
Pittsburgh, Pa. — Allegheny, Beaver, Washing-
ton and Westmoreland Counties, Pennsylvania.
Pittsfield, Mass.—Pittsfield city; Adams, Chesh-
ire, Dalton, Lanesborough, Lee, Lenox, and
Stockbridge towns in Berkshire county, Massa-
chusetts.
Ponce, Puerto Rico — ;uana Diaz, Ponce, and
Villalba Municipalities, Puerto Rico.
Portland, Maine — Portland, South Portland
and Westbrook cities; Cape Elizabeth, Cumber-
land, Falmouth, Freeport, Gorham, Scarbor-
ough, Windham, and Yarmouth towns in Cum-
berland County, Maine; Saco city; Old Orchard
Beach town in York County, Maine.
Portland, Ore..Wash. — Clackamas, Multnomah,
and Washington Counties, Oregon; Clark Coun-
ty, Washington.
P‘}ou‘?hkeep.nt, N. Y. — Dutchess County, New
ork.
Providence-Warwick-Pawtucket, R. I..Mass, —
Central Falls, Cranston, East Providence, Paw-
tucket, Providence and Woonsocket cities; Bur-
rillville, Cumberland,sjohnston, Lincoln, North
Providence, North Smithfield, Scituate, and
Smithfield towns in Providence County, Rhode
Island; Narragansett, North Kingstown, and

Ames, ITowa—Story County, Iowa.

Anderson, S. C. — Anderson County, South
Carolina.

Athens, Ga.—Clarke County, Georgia.

Bangor, Me.—Penobscot County, Maine.

Barnstable Town, Mass. — Barnstable County,

Massachusetts.

Beckley, W. Va. — Raleigh County, West Vir-

ginia,

Bellingham, Wash. — Whatcom County, Wash-
mgton. .

Ex.rmarck, N. D.—Burleigh County, North Da-
ota.

Bowling Green, -Ky. — Warren County, Ken-

tuckf'.

Burlington, Iowa—Des Moines County, Towa.
Casper, Wyo.-—Natrona County, Wyoming.

Charlottesville, Va. — Albemarle County, Vir-

ginia.

Cheyenne, Wyo.—Laramie Couny, Wyoming.
Cleveland, Tenn.—Bradley County, Tennessee.
Clinton, Iowa—Clinton County, Iowa.
Columbus, Ind.—Bartholomew County, Indiana.
(,;’o_ncord, N. H.—Merrimack County, New Hamp.
shire.

Cumberland, Md.—Allegany County, Maryland.
Danville, Ill.—Vermilion County, Illinois.

Boston - Lowell- Brockton, - Lawrence - Haverhill,
Mass., N. H.—Essex, Middlesex, Norfolk, Plym-
outh and_ Suffolk Counties, Massachusetts; Rock-
ingham County, N. H.
Bridgeport-Stamford-Norwalk-Danbury, Conn.—
Fairfield County, Connecticut.

Hartford-New Britain-Bristol, Conn.—Hartford,
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South Kingstown towns in Washington County,
Rhode Island; Warwick city; Coventry, East
Greenwich and West Warwick towns in Kent
County, Rhode Island; all of Bristol County,
Rhode Island;: Attleboro city, North Attleboro,
Norton, Reboboth, and Seekonk towns in Bristol
County, Massachusetts; Plainville town in Nor-
folk County, Massachusetts: Blackstone and
Millville towns in Worcester County, Massachu-
setts; Jamestown town in Newport County,
Rhode Island.
Provo-Orem, Utah — Utah County, Utah,
Pueblo, Colo.— Pueblo County, Colorado.
Racine, Wis. — Racine County, Wisconsin.
Raleigh-Durham, N. C. — Durham, Orange and
Wake Counties, North Carolina.
Reading, Pa. — Berks County, Pennsylvania.
Reno, Nev. — Washoe County, Neva
Richland-Kennewick, Wash.—Benton and Frank-
lin Counties, Washington,
Richmond, Va.—Richmond City; Charles City,
Chesterfield. Goochland, Hanover, Henrico, New
Kent, and Powhatan Counties, Virginia.
Riverside - San Bernardino - Ontarso, Calif. —
Riverside and San Bernardino Counties, Cali-
fornia.
Roanoke, Va. — Roanoke and Salem cities;
Botetourt, Craig, and Roanoke Counties, Vir-
ginia.
Rochester, Minn.—Olmsted County, Minnesota.
Rochester, N. Y.— Livingston, i‘[onroe, On-
tario, Orleans and Wayne Counties, New York.
{?l?ckf_ord, Ill.—Boone and Winnebago Counties,
inois.

Sacramento, Calif. — Placer, Sacramento, and

Yolo Counties, California.

Saginaw, Mich, — Saginaw County, Michigan.

St. Cloud, Minn. — Benton, Sherburne, and

Stearns Counties, Minnesota.

St. Joseph, Mo.—Andrew and Buchanan Coun-

ties, Missouri.

St. Louis, Mo..-Ill.—St, Louis city, Franklin,

{‘effersot_x. St. Charles and St. Louis Counties,
issouri; Clinton, Madison, Monroe, and St.

Clair Counties, Illinois.

Salem, Ore.—Marion and Polk Counties, Ore-

on.
alinas-Seaside-Monterey, Calif. — Monterey,

County, California.

Salt Lake City-Ogden, Utah—Davis, Salt Lake,

Tooele and Weber Counties, Utah.

San Angelo, Tex. — Tom Green County, Texas.

San Antonio, Tex.—Bexar, Comal, and Guada-

lupe Counties, Texas. .

San Diego, Calif. — San Diego County, Calif.

San Francisco-Oakland, Calif.—Alameda, Contra

Costa, Marin, San Francisco, and San Mateo

Counties, California.

San Francisco-Oakland-San Jose, Calif. Standard

Consolidated Statistical Area — The Standard

Metropolitan Statistical Areas of San Francisco-

Oallglfand, Vallejo-Fairfield-Napa, and San Jose,

Calif,
San Jose, Calif.— Santa Clara County, Calif.

San Juan, Puerto Rico—Bayamon, Canovanas,
Carolina, Catano, Guaynabo, Loiza, .San Juan,
Toa Baja, and Trujillo Alto Municipalities,
Puerto Rico. X .
Santa Barbara-Santa Marig-Lompoc, Calif, —
Santa Barbara County, California. .
.f?ant_a Cruz, Cahf.-——ganta Cruz County, Cali-
ornia.
Santa Rosa, Calif.—Sonoma Coun;y, California.
Sarasota, Fla.—Sarasota County, Florida.
Savannah, Ga.—Bryan, Chatham, and Effing-
ham Counties, Georgia. .
Seattle-Everett, Wash. — King and Snohomish
Counties, Washington.
Seattle-Tacoma, ash. Standard Consolidated
Statistical Area — The Standard Metropolitan
Statistical Areas of Seattle-Everett, and Tacoma,
ash,
Sherman-Denison, Tex.—Grayson County, Texas,
Shreveport, La.—Bossier, Caddo, and Webster
Parishes, Louisiana.
Sioux City, Iowa - Neb. — Woodbury County,
Iowa; Dakota County, Nebraska.
Siouxr Falls, S. D. — Minnehaha County, South
Dakota.
South Bend, Ind.-— Marshall and St. Joseph
Counties, Indiana. .
?oknnt. Wash.—Spokane County, Washington.
pringfield, Ill.-—~Menard and Sangamon Coun-
ties, Illinois.
Springfield, Mo.—Christian and Greene Coun-
ties, 1ssouri,
Springfield, Ohio—Champaign and Clark Coun-
ties, Ohio.
Springficld - Chicopee- Holyoke, Mass.-Conn. —
Chicopee, Holyoke, Springfield, and Westfield
cities; Agawam, East Longmeadow, Hampden,
Longmeadow, Ludlow, Monson, Palmer, South-
wick, West Springfield, and Wilbraham towns in

* Hampden County, Massachusetts; Northampton

city; Belchertown, Easthampton, Granby, Had-
ley, Hatfield, South Hadley and Southampton
towns in Hampshire Counté', Massachusetts;
Warren town in Worcester County, Massachu-
setts; Somers town in Tolland County, Con-
necticut.

Stamford, Conn.—Stamford city; Darien, Green-
wich, and New Canaan towns in Fairfield
County, Connecticut. A
Steubenville-Weirton, Ohio-W. Va. — Jefferson
County, Ohio; Brooke and Hancock Counties,
West Virginia. . 3
Stockton, Calif. — San Joaquin County, Califor-
nia.

Syracuse, N. Y.-—Madison, Onondaga, and Os-
wego Counties, New York. .
Tacoma, Wash. -—— Pierce County, Washington.
Tallahassee, Fla.—Leon and Wakulla Counties,
Florida.

Tampa-St. Petersburg, Fla.—Hillsborough, Pas-
co, and Pinellas Counties, Florida.

Terre Haute, Ind.—Clay, Sullivan, Vermillion,
and Vigo Counties, Indiana.

Additional Metropolitan Areas As Designated by SRDS

Danuville, Va.—Pittsylvania County, Virginia_
(Pittsylvania_County data includes independent
city of Danville data.)

Decatur, Ala—Morgan County, Alabama.
Dothan, Ala.—Houston County, Alabama.
Elkhart, Ind.—Elkhart County, Indiana.

Enid, Okla.—Garfield County, Oklahoma.
Findlay, Ohio—Hancock County, Ohio.

Florence, S. C.—Florence County, South Caro-

lina.

Fort Dodge, Iowa—Wehster County, Iowa.
Fort Pierce, Fla.—St. Lucie County, Florida.
Fort Walton Beach, Fla.— Okaloosa County,
Florida. .

Frederick, Md.—Frederick County, Maryland.
Galesburg, Ill.—Knox County, Illinois.
l(?old.vboro, N. C.—Wayne County, North Caro-
na.

Grand Island, Neb.—Hall County, Nebraska.
Grand Junction, Colo.—Mesa County, Colorado.
Greenville, Miss. — Washington County, Mis-
sissippi.

I}{a_(qicr.rtown, Md. — Washington County, Mary-
and. -

Hattiesburg, Miss.—Forrest County, Mississippi.
lI_~Iiclzory, N. C.—Catawba County, North Caro-
1na.

New England County
As Defined by the Office of

Middlesex and Tolland Counties, Connecticut.

Lleu"i.vton-A uburn, Maine—Androscoggin County,
aine.

Manchester-Nashua, N. H.—Hillsborough Coun-

ty, New Hampshire.

New Bedford-Fall River, Mass.—Bristol County,
Massachusetts.

Hilo, Hawaii—Hawaii County, Hawaii.

Hot Springs, Ark.—Garland County, Arkansas,

Houma, La.—Terrebone Parish, Louisiana.

Hutchison, Kans.—Reno County, Kansas.

Idaho Falls, Idaho—Bonneville County, Idaho.

Towa City, Iowa—Johnson County, Iowa.

Jackson, Tenn.—Madison County, Tennessee.

Janesville-Beloit, Wis. — Rock County, Wis-

consin.

Joplin, Mo.—Jasper County, Missouri.

Key West, Fla.—Monroe County, Florida.:

Las Cruces, N. M. — Dona Ana County, New
exico.

Longview, Wash.—Cowlitz County, Washington.

Marion, Ind.—Grant County, Indiana.

Marion, Ohio—Marion County, Ohio.

Mason City, Iowa—Cerro Gordo County, Iowa.

Medford, Ore.—Jackson County, Oregon.

Merced, Calif.—Merced County, California, |

Meridian, Miss.—Lauderdale County, Mississippi.

Michigan City, Ind.—La Porte CountB Indiana,

Minot, N. D.—Ward County, North Dakota.

Missoula, Mont.—Missoula County, Montana.

Newark, Ohio—Licking County, Ohio.

Metropolitan Areas

Management and Budget

New Haven-Waterbury-Meriden, Conn. — New
Haven County, Connecticut.

New London-Norwich, Conn.-— New London
County, Connecticut.

Pitt:ﬁtld, Mass.—Berkshire County, Massachu-
setts.

Portland, Maine—Cumberland and Sagadahoc
Counties, Maine.

Spot Radio Rotes and Dato

Texarkana, Tex.-Texarkana, Ark.—Little River
and Miller Counties, Arkansas; Bowie County,

Texas. >

Toledo, Ohio-Mich. — Fulton, Lucas, Ottawa,
and Wood Counties, Ohio; Monroe County,
Michigan.

Topeka, Kans.—Jefferson, Osage, and Shawnee
Counties, Kansas,
Trenton, N, J.—Mercer County, New Jersey.
Tucson, Aris.—Pima County, Arizona,
Tulsa, Okla.—Creek, Mayes, Osage, Rogers,
Tulsa, and Wagoner Counties, Oklahoma.
Tuscaloosa, Ala.—Tuscaloosa County, Alabama.
Tyler, Tex.—Smith County, Texas.

tica-Rome, N. Y.—Herkimer and Oneida Coun-
ties, New York. . -
Vallejo-Fairfield-Napa, Calif.—Napa and Solano
Counties, California.
Vineland-Millville-Bridgeton, N. J.—Cumberland
County, New Jersey. .
Waco, Tex.——McLennan County, Texas.
Washington, D. C.-Md.-Va. — The District of
Columbia; =~ Alexandria, Fairfax, and Falls

hurch, Manassas, antf Manassas Park cities;

Arlington, Fairfax, Loudoun, and Prince Wil-
liam Counties, Virginia; Charles, Monsgomery,
and Prince Georges Counties, Maryland.
Waterbury, Conn.—Waterbury city; Naugatuck
borough; Beacon Falls, Cheshire, Middlebury,
Prospect, Southbury, and Wolcott towns in
New Haven County, C icut; Th t
Watertown, and Woodbury towns in Litchfield .
Count{, Connecticut.

Waterloo-Cedar Falls, Iowa — Black Hawk
County, Iowa. N

West Palm Beach-Boca Raton, Fla.— Palm
Beach County, Florida. .
Wheeling, W. Va.-Ohio — Marshall and Ohio
Counties, West Virginia; Belmont County, Ohio.
Wichita, Kans.~—~Butler and Sedgwick Counties,
Kansas.

Wichita Falls, Tex. — Clay and Wichita Coun-
ties, Texas.

Williamsport, Pa.—Lycoming County, Pennsyl-
vama.

Wilmington, Del.-N. J..Md.—New Castle Coun-
ty, Delaware; Salem County, New Jersey; Cecil
County, Maryland. .

Wilmington, N. C.—Brunswick and New Han-
over Counties, North Carolina.

Worcester, Mass. — Worcester city; Auburn,
Berlin, Boylston, Brookfield, Charlton, East
Brookfield, Grafton, Holden, Leicester, Mill-

bury, Northborough, Northbridge, North Brook-
ﬁeh‘i Oxford, Paxton, Shrewsbury, Spencer,
Sterling, Sutton, Upton, Uxbridge, ebster,
Westborough, and est Boylston towns in
Worcester County, Massachusetts.

Yakima, Wash. — Yakima County, Washington.
York, Pa.—Adams and York Counties, Pennsyl-
vania.

Youngstown-Warren, Ohio — Mahoning and
Trumbull Counties, Ohio.

New Castle, Pa. — Lawrence County, Pennsyl-
vania.

Ocala, Fla.—Marion County, Florida.
Paducah, Ky.—~McCracken County, Kentucky.
Pocatello, Idaho—Bannock County, Idaho.
Quincy, Ill..—Adams County, Illinois.

Rapid City, S. D.—Pennington County, South
Dakota.

Richmond, Ind.—Wayne County, Indiana.

Rock Hill, §. C.—York County, South Carolina.
Rocky Mowunt, N. C. — Edgecomb and Nash
Counties, North Carolina. .

Rome, Ga.—Floyd County, Georgia.

Roswell, N. M.—Chaves County, New Mexico.
Salina, Kans.—Saline County, Kansas.
Sandusky, Ohio—Erie County, Ohio. .
Santa Fe, N. M.—Santa Fe County, New Mexico.
Sheboygan, Wis.—Sheboygan County, Wisconsin.
Tupelo, Miss.—Lee County, Mississippi,
Valdosta, Ga.—Lowndes County, Georgia.
Victoria, Tex.~—Victoria County, Texas.
Visalia, Calif.—Tulare County, California.
Watertown, N. Y.—Jefferson County, New York.
Wausau, Wis,—~Marathon County, Wisconsin.
Zanesville, Ohio—Muskingum County, Ohio.

Providence-Warwick-Pawtucket, R. I. — Bristol,
Kent, Providence and Washington Counties,
Rhode Island.

Springfield-Chicopee-Holyoke, Mass. — Hampden
and Hampshire Counties, Massachusetts.

Worcester-Fitchburg-Leominster, Mass. — Wor-
cester County, Massachusetts.
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Composite Table of Metro Area Rankings

State, Standard Mcfronlihn Statistical Areas

{SMSA’s), county and city esti

imates are devel-

oped exclusively by Market Data on of SRDS,
Consumer
Spendable { C.S. I Total T.R.S. per General Home Service Passenger
METROPOLITAN STATISTICAL AREA] Population | Households Income Household | Retail Sales | Household Food Drug Merchandise Apparel Furnishing | Automotive Station Cars
1 |

Abilene, Tex. 221 207 218 283 216 197 221 252 196 172 196 202 174 215
Akron, Ohio 58 58 56 89 64 264 64 71 52 85 74 54 56 50
Albany, Ga. 263 278 272 223 261 95 261 272 244 284 200 233 249 268
Albany- Schenecudy Troy, Ne Yo e, 49 46 46 112 56 337 50 63 59 52 64 64 63 57
Albuquerque, N M. oo 94 93 103 227 9N 89 98 74 81 96 68 75 90 81
Alexandria, La. . SS—— 210 219 236 300 241 308 219 250 219 228 249 243 259 242
Allentown - Bethiehem-Easton, Pa.-N. J. 63 60 57 92 65 265 55 97 58 71 67 70 59 61
Altoona, Pa. 218 209 221 286 223 228 202 293 191 217 224 219 | 227 200
AMArilio, TeX. oo mnrcmcccrenmsimsersncnns 198 190 177 70 167 34 168 217 171 115 136 133 | 147 173
Ames, lowa 318 323 306 138 337 186 331 338 317 321 333 334 | 273 325
Anaheim-Santa Ana-Garden Grove, Ca... 19 19 18 20 15 77 18 18 18 20 12 13 | 18 18
Anchorage, Alaska ........c.ccenccceccsavoncss 178 193 125 1 118 1 180 176 150 187 184 189 I 189 165
Anderson, Ind. ....oee.cveennne. 211 202 191 120 209 223 218 246 188 { 208 216 197 | 218 204
Anderson, S. C 241 232 251 321 250 282 259 237 228 293 270 234 235 219
Ann Arbor, Mlch rsatesmssrassremasnsetets paiten 142 144 113 [ 143 181 142 152 189 i 123 127 151 | 157 140
243 252 254 268 284 323 264 242 | 256 265 256 262 261 240
Appleton- Oshkosh Wis. 126 134 129 126 135 183 149 155 152 196 153 143 155 146
Asheville, N. C. .o 186 181 183 241 185 238 182 193 172 225 198 183 183 181
Athens, Ga. 305 311 303 201 302 73 312 308 306 305 280 295 286 324
Atlanta, Ga. 18 18 19 68 17 115 20 16 15 ] 21 15 12 14 19
Auanuc c:ty, Nod, e ceceenevsnnes 167 162 172 275 172 270 159 179 | 173 ( 133 172 237 185 161
b (3 e 130 142 143 179 146 232 143 132 138 129 148 126 148 126
Auslm, 'l’ex 80 84 82 128 76 101 74 89 101 66 69 68 74 92
Bakersfield, Calif. ... 105 100 109 257 104 203 105 107 | 116 113 103 106 77 107
Baltimore, Md. _....... 14 14 17 90 16 235 13 11 ‘ 16 16 19 21 16 17
Bangor, Me. 209 213 223 280 224 237 216 283 235 248 311 205 205 241
Bamstable Town, Mass 206 186 192 249 162 17 165 171 | 230 135 190 229 161 316
Baton Rouge, La. 90 96 91 64 99 148 92 106 | 83 118 100 91 110 104
Battle Creek, M 174 177 158 55 203 334 190 219 | 240 253 242 190 210 170
Bay City, Mich, eencnossmmnesnas 238 241 212 61 244 206 246 304 | 248 287 253 218 272 225
Beaumont - Port Arthur-Orange, Tex. ... 110 109 97 46 103 78 9 87 | 105 | 88 108 86 106 108
Beckley, W. Va. 300 295 311 319 300 173 294 307 | 258 310 271 293 313 319
Bellingham, Wash. - 279 274 260 198 282 256 239 258 265 278 241 302 258 269
Billings, 1L S —— 264 256 253 234 210 19 291 231 267 206 192 222 241 217
Biloxi-Gulfport, Miss. 183 194 195 276 183 102 179 169 184 171 168 172 192 178
Bingh , N. Y. 117 117 132 284 147 341 114 128 144 157 159 149 123 130
Birmingham, Ala. ... 47 49 64 330 4 121 43 46 48 34 43 37 45 47
Bismarck, N. D] 346 349 345 220 323 5 338 301 264 299 323 309 317 342
Bloomington, Ind. 281 2717 266 204 269 153 283 236 298 257 325 318 292 302
Bloomington-Normal, IMl. .....ccvreenvenees 239 238 197 26 232 179 271 268 252 214 230 280 195 239
Boise City, Idaho ... ....... . 200 199 188 125 196 120 203 144 218 212 157 175 190 160

Boston-Lowel{ -Brockton-

Haverhill, Mass (coumy basis) [ 6 6 52 (] 230 5 9 9 5 6 9 6 6
Bowling Green, Ky....... " 323 323 324 278 319 94 316 299 325 291 331 343 280 327
Brad, 215 189 222 337 214 321 200 188 272 274 212 267 230 211
Bridgeport - Stamford Norwalk-

nbury, Conn. (county basis)............ 48 48 35 2 48 201 40 56 62 35 51 63 48 46
Brownsville-Harlingen-San Benito, Tex.. 170 196 244 343 184 65 169 199 183 102 171 231 206 220
Bryan-College Station, Tex. —..coeere.| 301 310 297 176 318 161 266 311 348 292 335 347 316 335
Buffalo, N. Y. ................. eemerperermer 27 29 28 98 36 340 34 32 32 25 39 43 41 34
Burlington, lowa 350 348 341 203 345 30 335 350 280 349 298 350 336 344
Burlington, N. C. oo 271 263 249 177 259 158 244 234 275 199 266 236 274 230
Caguas, Puerto RICO ...ccoommmeirenneens 187 25 | ... 321 349 320 306 344 201 297 289 348 | ...
Canton, Ohio 95 94 95 164 89 79 100 111 9 82 102 79 % 83
Casper, Wyo. 341 336 307 37 18 340 344 326 313 292 317 320 321
Cedar kapldsl SO U, 188 179 174 141 161 41 173 170 124 227 161 178 146 171
Champaign- Urbana -Rantoul, 111 .. 189 197 162 5 182 59 234 150 175 215 167 185 193 191
Charleston-North Charleston, S. C.......... 98 108 115 231 125 326 118 140 115 145 139 128 132 106
Charleston, W. Va. ....c..uoeacvaena. 146 139 136 140 128 114 117 130 117 127 134 129 114 147
Charlotte-Gastonia, N. C. 66 67 58 43 58 80 63 50 54 62 65 50 64 59
Charlottesville, Va..... 282 279 265 185 283 189 243 122 233. 116 166 336 311 279
Chattanooga, Tenn.-Ga 96 92 102 240 98 185 88 80 97 114 114 87 85 96

327 331 301 53 347 269 350 326 340 327 338 339 321 313
Chicago, !l 2 3 2 11 2 9% 3 2 3 2 3 2 2 2
Cincinnati, Ohio . .......ooocoemcrernae. 26 27 27 82 28 193 33 28 25 43 30 31 22 25
Clarksville- Hopki 201 221 217 227 221 155 233 228 220 276 240 209 240 223
Cleveland, Tenn. ..... 333 330 335 327 344 198 345 345 334 312 334 278 341 320
Ch Ohio. 17 17 16 36 18 233 16 21 17 18 22 18 17 13
Clinton, Im J— 340 335 327 206 316 35 307 266 284 325 329 314 326 329
Colorado Springs, Colo 129 131 131 148 132 177 160 224 122 151 110 120 134 114
Columbla, MO, e ccernaccnrenaroes 285 284 273 193 256 46 297 223 293 223 283 322 271 301
S.C. 99 11 105 62 112 206 129 139 106 137 125 105 112 97
Columbus, (Y, ey 159 156 157 195 164 226 172 184 147 121 144 159 154 158
(:olumbus lnd. JENSSO— 336 333 317 134 336 93 339 334 294 343 315 330 266 326
b 0 36 35 7 106 33 110 38 "43 27 41 34 34 33 31
........................ 286 287 263 101 267 70 292 343 342 334 346 321 283 286
Corpus 6hrlstl Tex. ... . 118 127 130 166 114 55 99 112 131 98 123 102 109 133
Cumberland, Md T 297 290 312 335 303 249 251 200 288 280 306 345 302 287
Dallas-Fort Worth, TeX. w...cceereenn 10 9 10 39 10 72 10 8 10 10 9 6 8 9
Danville, TN, oo 267 250 225 103 264 275 265 269 269 295 286 288 269 257
el ol omo|ow | ow om0 R w | m ok % R |
Daven , 1a.-Rock Tsiand- Moline Tit..

mn : a5 47 42 41 47 216 48 70 41 68 46 48 46 36

Daytona Beach Fla. oeeeeeereeceresacnmonees 157 138 167 342 140 213 134 127 156 168 146 136 139 151
29 294 275 121 290 125 279 265 324 246 279 268 257 276

D 229 220 185 17 199 43 245 284 182 189 187 201 216 206
23 23 22 65 23 172 26 30 24 26 21 23 30 20

11 106 100 91 74 6 9 123 67 86 101 78 67 102

5 5 5 10 5 194 6 5 4 6 5 3 5 4

316 317 304 173 276 12 309 271 226 289 287 242 290 297

wbuque, la. 275 280 274 217 246 29 256 238 199 277 239 266 253 273
Dufuth, Minn. - Superior, Wis. ............ 141 126 141 237 129 182 154 165 { 126 120 154 161 129 142
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Composite Table of Metro Area Rankings — Continued

Consumer
Spendable | C.S. 1. per Total T.R.S. per General Home Service Passenger

METROPOLITAN STATISTICAL AREA| Population Households Income Household | Retail Sales | Household Food Drug Merchandise Appare! Furnishing { Automotive Station Cars
Eau Claire, Wis. ... 233 236 239 250 235 215 249 285 249 285 233 257 242 255
Elkhart, Ind. 225 217 187 29 198 53 230 240 203 205 210 157 197 213
Elmira, N. Y. ... 272 265 21 287 275 258 250 340 210 231 251 313 307 281
El Paso, Tex. 88 98 107 258 85 44 94 92 68 76 70 90 93 105
Enid, Okla. 335 322 328 308 346 288 344 317 336 250 304 328 339 323
Erie, Pa. 133 132 134 172 137 218 123 233 135 130 138 127 117 128
Eugene-Springfield, Ore. 144 140 146 239 145 261 137 131 132 178 130 119 145 134
Evansville, Ind.-Ky. .._....... 127 121 127 244 126 267 140 120 124 106 140 125 126 121
Fargo, N. D.-Moorhead, Minn. 220 223 213 188 180 10 215 226 217 156 164 162 173 205
Fayetteville, N C. .. ............ 153 173 164 156 179 239 208 213 157 200 143 166 167 163
Fayetteville - Springdaie, Ark. 197 186 203 315 208 309 185 185 206 238 191 196 209 202
Findlay, W. Va. wo.ovoeerocemmremeesemoene 331 328 300 67 333 124 341 347 302 344 336 329 328 306
Flint, Mich. 76 77 65 15 75 166 79 67 94 80 84 66 81 73
L P 234 235 233 226 236 220 228 225 221 232 263 212 255 212
Florence, s. C. 265 283 281 270 273 127 269 276 304 222 268 249 264 266

229 215 215 230 242 313 258 255 308 286 222 244 295 209

349 350 340 179 339 8 342 332 305 335 344 332 324 343
Fort Lauderdale Hollywood, Fla. ... 40 36 40 241 34 150 35 27 35 33 28 38 42 37
Fort Myers, Fla. ..... 180 165 184 329 175 242 175 147 164 220 132 176 194 177
Fort Pierce, Fla. 310 302 332 345 299 111 302 305 303 346 288 283 268 315
Fort Smith, Ark. ... 172 170 194 338 194 333 183 215 178 210 204 179 179 186
Fort Walton Beach, Fia.. 248 255 270 307 272 281 288 318 274 330 261 254 2717 244
Fort Wayne, Ind. ... 101 103 93 56 94 63 106 98 88 90 77 84 98 100
Frederick, Md . 257 266 264 248 257 140 257 275 261 270 246 306 214 274
Fresno, Calif. . 84 81 85 214 86 212 89 58 82 89 66 95 86 87
Gadsden, Ala, . 273 268 284 323 271 227 247 278 | 2% 263 291 216 306 249
Gainesville, Fla. 207 212 230 298 190 38 194 156 202 192 218 200 165 226
Galesb Iil. 338 329 296 42 334 132 327 342 338 319 313 341 314 322
Galveston - Texas City, Tex. ... 168 172 163 149 171 171 155 133 186 180 183 168 176 182
Gary-Hammond- East Chicago, Ind... 62 68 60 48 55 66 57 52 63 75 63 55 55 | 66
Goldsboro, N. C. 284 292 310 324 317 295 304 280 307 321 237 315 291 | 280
Grand Forks, N. D... 265 272 258 200 252 81 281 281 278 218 217 232 223 | 265
Grand Island, Neb. T 348 345 343 252 338 22 326 346 335 338 337 337 267 346
Grand Junction, Cofo. ... 321 309 326 332 324 214 333 316 343 339 318 326 346 299
Grand Rapids, Mich. . 71 73 68 84 70 170 68 103 95 65 62 57 | 73 64
Great Falls, Mont. 290 291 276 158 251 20 313 235 313 229 285 215 | 33 259
Greeley, Colo. ... 249 247 261 306 288 338 296 289 295 301 294 286 ‘ 288 233
Green Bay, Wis. 184 192 186 192 181 91 197 264 140 207 169 180 199 198
Greensboro-Winston-Salem-High Point 52 52 49 94 52 254 52 47 66 49 47 47 | 49 44
Greenville, Miss. —.oreoveeeeomern.... 315 327 337 333 340 149 277 323 346 211 324 299 ’ 343 332
Greenville-Spartanburg, S. C. 73 74 77 208 90 327 82 77 102 93 82 92 84
Hagerstown, Md. ......... .. 249 240 252 312 255 284 232 245 266 283 262 298 236 253
Hamilton- Middietown, Ohio . 145 146 140 116 176 342 161 189 158 239 176 187 153 141
Harrisburg, Pa. ................... 89 85 78 58 80 122 77 73 78 78 88 82 62 79
Hartford-New Britain«Bristol,

Conn. (county basis)..............coceu... - 37 37 M 25 38 283 36 39 46 30 40 51 32 35
Hattiesburg, Miss. ...... 328 334 334 303 301 14 280 254 285 258 247 279 289 331
Hickory, N. C. ........... N 269 271 246 93 249 68 252 181 276 242 229 208 285 238
Hilo, Hawaii 299 316 290 85 286 29 248 260 332 300 277 331 330 2717
Honolulu, Hawaii 56 61 50 12 50 52 60 41 44 53 59 81 80 54
Hot Springs, Ark. 325 304 331 344 335 301 318 302 341 306 349 31 342 328
Houma, La. 288 305 294 197 305 139 268 232 315 255 320 340 319 29

, Tex 11 10 11 30 9 37 9 10 6 12 10 7 10 11
Huntington-Ashland W. Va.«Ky.-Ohio.. 124 123 135 264 133 290 112 108 119 | 132 124 147 138 127
Huntsville, Ala. 128 135 122 59 122 92 130 143 m 152 126 101 160 109
Hutchinson, Kans. 325 318 316 243 331 174 321 251 339 307 309 274 296 314
Idaho Falls, Idah 337 341 318 50 330 31 324 203 329 323 281 252 333 294
Indi lis, Ind. 33 33 32 73 31 98 37 33 31 46 35 28 24 33
Towa City, 12, ..ooereooceereeesereeceesrennncee. 304 297 286 170 277 45 295 310 291 259 264 233 310
Jackson, Mich. ......oooooorecorerrerereeee. . 202 203 190 115 220 274 217 257 211 221 293 225 234 193

Miss. 121 130 128 146 11 50 116 129 99 131 122 107 113 115
Jackson, Tenn. ... 312 313 321 297 313 113 332 256 270 279 289 328 282 317
Jacksonville, Fla. 57 55 71 316 54 236 59 37 65 70 61 41 43 55
Janesville-Beloit, i 214 216 200 118 215 156 211 270 195 244 220 207 203 224
Jersey City, N_J. ... 72 64 73 245 96 347 85 84 123 38 94 142 100 70
Johnson City-Kingsport-

Tenn. -Vay gupo—— 93 91 11 317 108 330 108 113 110 138 17 109 108 91
Inh  Pa. 135 129 144 265 155 322 141 182 143 202 150 152 131 138
Joplin, Mo. 292 275 305 339 2719 210 303 259 | 299 249 307 259 287 290
Kalamazoo- Portage, Mich. . 136 141 124 74 150 280 147 216 170 143 142 134 150 125
Kankakee, 1Il. .......... . 278 281 241 31 285 192 278 313 259 243 348 265 281 256
Kansas City, Mo.-Kans. 29 26 26 68 24 109 31 35 21 23 31 20 21 27
Kenosha, Wis. . 232 230 207 102 248 294 229 227 255 294 265 296 238 252
Key West, Fla. 343 346 336 135 32 7 293 319 337 348 347 349 335 336
Killeen-Temple, Te 153 158 176 313 195 344 186 287 209 190 215 204 164 184
Knoxville, Tenn. 86 86 92 229 82 128 87 72 79 109 91 85 75 82
Kokomo, Ind. ... 259 253 232 122 247 156 272 243 238 240 252 220 246 251

Crosse, Wis. 287 286 295 304 266 69 300 309 253 264 225 290 298 305
Lafayette, La. . 219 242 216 108 219 58 220 239 194 182 259 240 217 221
Lafayette-West Lafayette, Ind. . 247 249 227 107 238 136 260 166 263 272 244 253 247 260
Lake Charles, La. ..........._... 196 200 198 210 207 221 204 le8 187 213 248 194 232 194
Lakeland-Winter Haven, Fla. 125 124 147 320 115 119 111 109 137 128 121 108 120 122
Lancaster, Pa. ........ccooeerreeannn 109 107 101 86 107 199 101 142 118 103 107 117 107 111
Lansing-East Lansing, Mich. —............ 85 88 81 35 93 202 115 124 ..89 107 99 72 104 85
Laredo, Tex. % 29% 326 342 340 243 3 224 241 | 200 | 87 175 348 303 337
Las Cruces, N. M. 289 307 313 292 342 316 334 348 330 32 340 294 301 1
Las Veaas, Nev. ... 100 102 94 71 87 40 86 79 103 64 86 94 89
Lawrence, Kan, 317 321 315 216 343 260 311 339 347 315 257 327 344 333
Lawton, Okla. ...... - 254 261 257 218 289 303 317 349 236 302 231 238 304 270
Lewiston- Auburn, Me. (county basis)..... 274 273 278 299 298 315 262 322 301 247 303 275 334 2
Lexington- Fayette, Ky.........o.rovremremenne . 120 119 118 161 116 168 122 9% 104 97 147 123 105 123
Lima, Ohio 162 160 156 150 174 285 177 183 168 204 203 171 140 143
Lincoln, Neb, 169 169 173 235 156 56 195 195 159 144 165 145 162 174
Little Rock- North Little Rock, Ark. . 1% gg 19(; 2(1)2 _9;2 lgz 123 gg 89; % g§ gg g; 103
Lo Branch- Asbury Park, N J.

navi Tex " 227 218 214 219 189 3 174 163 227 161 193 169 170 214
l iew, Was 307 306 289 152 306 130 275 198 310 331 302 258 310
Lorain-Elyria, Ohio ............................. 137 145 133 66 152 268 151 202 120 184 174 138 149 116
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Composite Table of Metro Area Rankings — Continued

Consumer
Spendable | C.S. 1. per Total T.R.S. per General Home Service Passengey
METROPOLITAN STATISTICAL AREA| Population | Households Income Household | Retail Sales | Household Food Drug Merchandise Apparel Furnishing | Automotive Station Cars
Los Angeles-Long Beach, Calif. ............ 3 2 3 44 3 251 2 1 2 3 2 1 1 1
Louisville, Ky.-Ind. ..ovievnerane 42 42 41 79 9 134 42 36 37 55 50 39 36 40
Lubbock, TeX. .o e eceeeeeeeeae 164 164 160 168 151 57 158 174 130 142 129 132 141 166
ynchburg, Va. 204 205 206 232 217 253 205 180 181 308 227 228 219 195
McAllen- Pharr- Edinburg, Tex. .............. 149 175 210 346 187 304 187 1 145 139 162 186 196 188
M Ga. 152 152 155 213 148 118 146 161 139 155 152 135 116 149
115 118 104 105 60 121 119 100 95 120 100 102 129
147 143 145 191 113 25 125 204 146 136 178 144 156 155
223 27 204 117 205 64 27 262 165 262 224 198 225 183
294 289 277 1 311 278 330 324 312 332 327 282 284 293
Marion, Ohio 321 319 320 263 329 154 329 331 290 329 332 333 318 300
Mason City, lowa 347 344 344 274 328 11 323 327 309 252 319 312 338 340
Mayaguez, hmto | {1 O, 208 260 — = 350 348 341 319 183 267 342 350
Medford, Ore. .....ooceenes eeeencnnne | 244 224 247 328 240 296 274 274 257 234 209 247 245 207
Melbourne - Titusville- Cocoa, Fla............ 155 151 149 129 136 62 138 117 125 198 163 113 124 131
Memphis, Tenn.-Ark.-Miss.. 43 45 48 189 1 141 44 45 38 47 41 36 37 52
S 5 239 240 256 263 320 213 187 311 288 254 285 208 254
Meridian, Miss. .... g . 311 314 322 302 292 47 298 300 243 317 200 304 262 304
Miami, Fla. 21 2 23 167 21 176 21 13 20 14 20 17 25 2
Michigan City, Ind. oo} 258 257 235 88 239 85 237 282 222 230 305 260 215 258
Midland, Tex. ........... 13 311 283 63 280 28 306 271 316 195 315 272 270 282
Milwaukee, Wis. .. 22 25 24 77 25 191 27 34 23 27 25 26 27 29
Minneapolis-St. Paul, “Mina. Wis, 15 16 15 28 14 129 19 24 13 17 14 14 15 16
Minot, N. D, e 328 339 320 212 L 320 26 346 321 271 1 260 269 305 338
Missoula, Mont. wooe | 320 325 309 171 315 61 322 314 345 347 339 310 276 283
Mobile, Ala. 9 95 9 190 102 194 9 94 96 105 11 93 97 95
Modesto, Calif. ..c.oooeeeeeereeeeeeeen 150 147 153 224 139 123 121 90 180 122 106 131 169 154
Monroe, La. ............... 222 226 229 266 206 66 191 190 197 174 201 206 250 231
y, Ala. 143 148 142 127 138 108 145 126 112 140 135 116 128 145
Muncie, Ind. 22 228 209 266 242 273 239 254 214 223 220 232
- Shores - Muskegon

Heights, Mich. oo 176 180 181 221 202 319 178 221 213 298 206 211 207 172
Nashville-Davidson, Tenft. eeeoeooee. 51 5 159 46 130 49 42 47 51 53 42 40 51
Nassau-Suffolk, N. Y. ... 9 11 9 11 75 8 15 1 8 11 16 11 10
Newark, N_ J. ... 16 15 12 8 19 297 15 22 30 11 18 24 19 12
Newark, Ohi0 ......... .coooremeennencs 240 237 242 277 268 331 263 318 2719 342 328 246 248 222
New Bedford-Fall River, Mass.

[CLTTC T = U 1) OO S— 81 78 88 269 100 329 80 85 107 83 9% 11 9 89
New Brunswick-Perth Amboy-

Sayreville, N. J 2 70 72 55 9 69 162 56 75 51 54 97 114 65 i
New Castle, Pa. ... - — 261 258 269 293 296 332 254 330 328 267 290 284 251 229
New Haven-Waterbury-Meriden,

Conn. (county basis) .....eoeeeenn. 55 53 47 80 57 310 45 65 60 36 54 n 54 53
New London- Norwich, Conn.

(county basis) 148 150 138 57 165 302 153 159 177 179 177 165 159 156
New Orleans, La. ........cocooeeemmearsreaseconnn 34 34 36 100 35 243 32 31 39 28 38 44 39 39
Newport News-Hampton, Va. ............... 108 114 110 9 119 247 119 118 S8 153 145 115 142 112
New York, N. Y.-N. J. oo 1 1 1 51 1 345 1 3 1 1 1 4 3 3
Norfolk-Virginia Beach-

Ponsmo:n‘h, Va.-N. C. e} 50 56 54 151 61 300 65 60 7l 58 56 56 70 56
Northeast Pennsylvaniat — 61 57 72 219 62 m 54 62 56 57 60 77 51 63
Ocala, Fla. 255 251 288 34 230 a3 253 247 242 320 258 261 204 261
Odessa, Tex. 260 262 238 76 213 15 222 328 198 235 226 210 228 246
Okiahoma City, Okla. ..ceoeeveeeeaeercecannn 53 44 51 209 4 164 47 59 43 42 48 35 52 48
[0 TP T R ——— 69 70 67 147 59 71 72 53 49 60 42 59 57 69
Orlando, Fla. 64 63 6b 215 86 67 66 53 91 57 49 47 60
OWENSHOFD, KY. cooe.co..cvererrmaressuammacsassnnon 295 293 282 184 310 241 282 286 282 297 272 319 325 285
Oxnard-Simi Valley-Ventura, Calif. .. 82 87 83 138 83 81 92 101 87 80 88 80
Paducah, Ky. 332 320 314 207 294 3% 284 212 333 245 232 300 337 309
Pamama Clty, Fla recitirertmone 276 270 298 33 133 286 249 273 281 269 226 299 264
Parkersburg-Marietta, W. Va.-Ohio . 198 195 196 267 192 160 188 218 154 224 186 199 186 196
Pascagoula-Moss Point, Miss.. 251 269 234 40 21 206 298 320 282 296 316 300 248
Paterson-Clifton-Passaic, N. J. e 87 83 79 72 105 73 104 74 44 80 121 103 78
Pensacoa, Fla. ....ccveeeeee. 131 133 152 294 124 17 132 114 121 163 128 112 144 132
Peoria, III. 104 104 86 21 90 104 116 85 124 9% 88 95 98
Petersburg- Cofonial Heldlu-liopnellu 224 233 255 326 226 145 209 197 201 256 284 255 237 228
Philadelphla, Pa. ..ooovece e 4 4 4 22 4 224 4 7 5 4 4 5 4 5

Ariz. 28 28 30 182 27 151 29 23 28 39 24 27 kY ) 32
Plne [T Y S —— 293 296 308 295 322 276 289 335 321 303 274 301 309 312
Pt T T ——— 13 13 14 78 13 272 12 12 12 13 17 15 13 15
Pittsfield, Mass. (coanty basis).............. 205 198 189 155 222 307 19 230 231 203 238 273 223 187
Pocatetlo, !d: ho S S—— 334 338 323 109 255 347 248 350 345 312 324 347 292
Ponce, Puerto Rico .............. e 140 182 =m = 245 348 235 211 234 119 197 244 133 1 | I
Portland Me (cmmty basis)... 156 149 148 144 154 209 136 209 142 164 194 174 158 150
Mhnd, 35 N 33 142 32 224 23 44 40 37 29 29 35 30
Pought N. Y. 151 154 151 114 170 304 135 173 215 147 207 173 198 153
Mtdeme-Wamlck-Pamctet, R. L-

Mass. (county basis) .eeooocomenerceec 44 43 44 133 51 312 46 48 50 40 52 62 53 43
Provo-Orem, Utah .o o e 179 201 205 261 228 318 240 196 262 251 199 251 191 210
Pueblo, Colo. 231 222 231 282 221 233 226 210 216 275 223 230 254 218
Quincy, Il. 319 308 292 162 325 252 328 296 314 304 314 292 349 308
Racine, W 182 184 168 60 200 rigd 181 279 205 197 181 203 187 190
Raleigh- Durhaln, N6 79 80 80 97 79 152 76 78 76 79 78 73 79 75
mm (TR R 314 315 319 290 2718 21 337 288 250 324 235 241 2719 a

‘._ 116 110 108 145 117 273 109 151 109 125 113 122 119 118
Reno 195 183 161 24 153 9 152 178 166 170 160 153 151 168
Richfand- Kennewlck, Wash, oo 246 248 226 113 254 27 225 172 251 226 250 256 243 234
Richmond, nd .. e —— — 309 299 285 132 281 48 319 294 254 326 317 287 239 307
Richmond, Va. ........... cvere-semerenes 68 66 63 9% 67 263 It 49 61 77 72 65 60 65
Riverside- San Bernardino-Onta

Calif. o, 30 31 202 30 229 30 38 33 32 32 a3 26 28
Roanoke, Va. 163 157 154 104 158 144 148 136 14) 158 155 181 168 144
Rochester, M. ——...ooooooomoooseemeeememee 282 282 243 34 262 76 336 261 212 350 276 263 278 262
Rochester, N. Y. cooeceeecee ceecemccreeas 39 38 38 38 43 306 39 40 45 50 49 46 44 45
Rorkford, III. 138 137 116 18 127 112 139 160 1<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>