ILLINOIS STATIONS—Continued

dising: None, except when a national ad-
vertiser ties up with local merchants. For-
eign language programs: Not accepted cur-
rently; plan to do so soon. Artists bureau:
Setup nominal only. Base rate: $60.

Copy restrictions: Beer and wine adver-
tising accepted, providing it does not at-
tempt to convey the impression that drink-
ing is beneficial to the audience; all beer
and wine copy carefully checked against
Federal Trade Commission regulations be-
fore it is broadcast; no medical advertis-
ing of any kind unless approved by the
American Medical Association and the
local Better Business Bureau.

WMBD, PEORIA

Operator: Peoria Broadcasting Co., 200
Alliance Life Bldg. Phone: 7133. Power:
5,000 and 1,000 watts on 1440 kc. Affilia-
tion: CBS. Opened: 1927 (to present man-
agement, July 1, 1931).

President, station wmanager: Edgar L.
Bill. Commercial manager: Charles Caley.
Assistant manager: Gomer Bath. Pro-
gram director: Harold Bean. Chief en-
gineer: Ted Giles. Artists bureau head:
Milton Budd. Musical director: Jack
Lyon. Publicity director: Brooks Watson.

Rep: Free, Johns and Field, Inc. News:
UP; local. Seating facilities: Studio, 150
persons. Merchandising: Members of sales
staff cooperate in creating and executing
plans for advertisers. Foreign language
programs: Never requested to date. Art-
ists bureau: Setup nominal only. Base rate:
$85.

Copy restrictions: Accept beer, but copy
must not seek to induce non-drinkers to
drink; no wine or liquor advertising; no
false or misleading statements, disparage-
ment of competitors or their products,
fortune telling, violation of good taste
or Federal Trade Commission regulations;
patent medicines must be approved by
various government bureaus.

WTAD, QUINCY

Ovperator: Illinois Broadcasting Corp.,
W. C. U. Bldg. Phone: 364; 56. Power:
1.000 watts on 900 kc (daytime). Af-

filiation: None. Opened: December, 1926.
(Note: Station also maintains studios in
the Orpheum Theatre, Hannibal, Mo.).

President: W. Emery Lancaster. Busi-
ness manager: R. H. Malcomson. Com-
mercial manager: W. J. Rothschild. Pro-
gram director: Will H. Sohm. Chief engi-
neer: Stanley Jones.

Rep: None. News: UP. Seating facili-
ties: Auditorium, seating 200 persons.
Merchandising: Complete point - of - sale

merchandising available to clients. For-
eign language programs: Not accepted.

Artists bureau: Program department sup-
plies talent. Base rate: $85.

Copy restrictions: Station reserves right
to edit all copy; latter must conform to
FCC and FTC requirements.

WROK, ROCKFORD

Operator: Rockford Broadcasters, Inc.,
Rockford News Tower. Phone: Main 5632.
Power: 1,000 and 500 watts on 1410 kec.
Affiliation: None. Opened: November, 1924.
(Note: this station is affiliated with, but
not predominantly owned by the Morning
Star and Register Republic.)

President and general manager: Lloyd
C. Thomas. Sales manager: Walter Koess-
ler. Program director, musical director
and artists bureau head: John C. McClov.
Chief engineer: Thomas C. Cameron. Pub-
licity director: Allen O. Brophy.

Rep: Kelly-Smith Co. News: AP, UP.
INS. Seating facilities: Studio, 75; also
from remotes on occasion. Merchandising:
Contact dealers; publicize program and
product; surveys; special mailing to mer-
chants. Foreign language programs: Ac-
cepted; Swedish, Swiss, German, Italian.
Artists bureau: Yes; has complete roster of
30 or more artists. Base rate: $85.

Copy restrictions: Accept beer and wine;
no hard liquors; patent medicines sub-
mitted to county medical society; all com-
mercial copy subject to approval of pro-
gram manager.

WHBF, ROCK ISLAND

Operator: Rock Island Broadcasting Co..
Safety Bldg. (Rock Island); also 5th Ave-
nue Bldg., Moline; also Orpheum theatre.
Davenport (Ia.). Phones: Rock Island 918-
Moline 611; Davenport 3-2179. Power: 250
and 100 watts on 1210 ke. Affiliation: None.
Opened: Nov. 23, 1932. (Note: Station first
began operating under management of
W. H. Beardsley in 1925, being taken over
in 1932 by the John W. Potter Publishins
Co.; it is a newspaper-owned station—Rock
Island Argus.)

Owner, station manager: John W. Potter.
Commercial manager: Maurice Corken.
National sales manager: Clair Heyer.
Program director: Ivan Streed. Chief engi-
neer: J. E. Gray. Artists bureau head: Lois
McDermand. Musical director: “Lucia
Thompson. Traffic director: Margaret
Schmacht.

Rep: Gene Furgason & Co. News: UP;
own local and rural news. Seating facilities:
Three studios; also Fort Armstrong Hotel
ballroom, capacity 500. Merchandising:
Complete service; dealer contacts by per-
sonal calls and mail: studio displays and
distribution of samnvles: preparation and
distribution of supplementary advertising;
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route lists and photographic services avail-
able; complete program listing in Rock
Island Argus; market research; instanta-
neous recording facilities; when possible
national advertisers are requested to fur-
nish 45 samples of product for distribution
to station’s 45 rural news correspondents
who assist merchandising in their com-
munities. Foreign .language programs:
Mainly Swedish and German; if broad-
casts are of political or controversial
character, they are checked by the lan-
guage instructor at Augustana College.
Artists bureau: Yes; maintains roster of
about 40 artists. Stock: 3,200 shares of
common, 50 shares preferred, all privately
held by station people—Marguerite F.
Potter, John W. Potter and Ben H. Potter;
same stockholders own Rock Island Argus.
Base rate: $80.

Copy restrictions: Wines, liquors, bever-
ages of high alcoholic content not ac-
cepted; beer taken if commercials concern
only manufacture, quality, taste; patent
medicines okay if recognized, and cleared
through a national agency; commercial
copy checked for exaggerations, false
statements, references to lotteries, or any
other subject frowned on by the FCC.

WCBS, SPRINGFIELD

Operator: WCBS, Inc., 208% S. Fifth St.
Phone: Main 8228. Power: 250 and 100
watts on 1420 ke. Affiliation: None.
Opened: October, 1926. (Note: Under con-
tract agreement with Illinois State Jour-
nal, station is known as WCBS, the Illi-
nois State Journal Station.)

President: Harold L. Dewing.
president: A. W. Shipton.
G. Pefferle.

Vice-
Secretary: L.
Commercial manager: C. L.
Jefry. Program director: John J. Corri-
gan. Chief engineer: Dick Ashenfelter.
Artists bureau head, musical director:
William Nelms.

Rep: Sears and Ayer, Chicago and New
York. News: INS. Seating facilities: None
listed. Merchandising: Cooperative ven-
ture arranged with the Illinois State Jour-
nal; displays; handbills; surveys. For-
eign language programs: No rules; no
call for these programs. Artists bureau:
Setup supplies talent, but has not a roster
of artists directly under contract. Base
rate:, $60.

Copy restrictions: No set rules whatso-

ever.

WTAX, SPRINGFIELD

Operator; WTAX, Inc., Reisch Bldg.
Phone: Main 1600. Power: 100 watts on
1210 ke. Affiliation: None. Opened: Octo-
ber, 1930.

President. station and commercial man-
ager: Jay A. Johnson. Program director:
Lovina Jones. Chief engineer: Edward
Ring.

Rep: Howard H. Wilson Co. News: INS.
Merchandising: No information given. For-
eign language programs: No information
given. Artists bureau: None. Base rate: $90.

Copy restrictions: Accept beer and wine
anytime; hard liquor after 9 p.m., and copy
must be institutional; patent medicine ad-
vertising rigidly censored for exaggerated
claims; all copy subject to station ap-
proval.

WDZ, TUSCOLA

Operator: WDZ Broadcasting Co., Star
Bldg. Phone: 98. Power: 250 watts
on 1020 kc (operates daytime). Affiliation:
None. Opened: March 14, 1921,

President: Edgar L. Bill. Station man-
ager, commercial manager: Clair B. Hull.
Chief engineer: Mark Spies.

Rep: C. C. Caley (Peoria, I1l.). News:
UP. Seating facilities: None. Merchandis-
ing: Partial service; furnish window cards
with broadcast data (four-color); contact
work. Foreign language programs: No
rules; have never had a call for them. Art-
ists bureau: Yes. Base rate: $50.

Copy restrictions: Wines, liquors not ac-
cepted; patent medicines accepted at dis-
cretion of station and depending on prod-
uct.

WILL, URBANA

Operator: University of Illinois, 400 S.
Wright St. Phone: 7-2616. Power: 1,000
watts on 580 kc. (daytime). Opened: 1922.

News: AP. Seating facilities: About 30
persons. Artists bureau: Talent consists
of students in dramatics and music.

This station is non-commercial; univer-
sity-owned.
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INDIANA

(816,800 radio homes)

Radio Homes by Counties

Adams ............. 4,430 Hendricks .......... 4890 Pike ............... 3,950
Allen .............. 36,680 Henry ............. 8,940 Porter ............. 5,790
Bartholomew ...... 6,330 Howard ............ 11,900 PoS€Y ......ccuiinn 4,300
Benton ............. 2,760 Huntington ......... 7430 Pulaski ............ 2,550
Blackford .......... 3,410 Jackson ............ 5,680 Putnam ............ 5,050
Boone ............. 5,720 Jasper ............. 3,000 Randolph .......... 6,590
Brown ............. 1,150 Jay ..o, 5,190 Ripley ............. 4,320
Carroll ............ 3,930 Jefferson .......... 4540 Rush ............... 4,830
(07 11 8,820 Jennings .......... 2,770 St. Joseph ........ 39,710
Clark .............. 7,570 Johnson ............ 5520 Scott ............... 1,620
Clay ...covvininn.. 6530 Knox .............. 10,500 Shelby ............. 6,930
Clinton ............ 7,200 Kosciusko .......... 7,140 Spencer ............ 3,820
Crawford .......... 2,280 Lagrange .......... 3,280 Starke ............. 2,580
Daviess ............ 5860 Lake ............... 61,110 Steuben ............ 3,620
Dearborn .......... 5,210 La Porte........... 14,530 Sullivan ........... 6,870
Decatur ............ 4,490 Lawrence .......... 8,490 Switzerland ........ 2,060
De Kalb............ 6,460 Madison ........... 21,110 Tippecanoe ......... 12,300
Delaware ........... 17,590 Marion ............. 115,670 Tipton ............. 3,800
Dubois ............. 4520 Marshall ........... 6,180 Union ............. 1,560
Elkhart ............ 18,110 Martin ............. 2,180 Vanderburg ........ 28,860
Fayette ............ 4,930 Miami ............. 7,500 Vermillion ......... 6,060
Floyd .............. 9,060 Monroe ............ 8800 Vigo ............... 26,350
Fountain ........... 4,660 Montgomery ....... 7,170 Wabash ............ 6,530
Franklin ........... 3,330 Morgan ............ 4930 Warren ............ 2,210
Fulton ............. 3,900 Newton ............ 2,420 Warrick ........... 4,270
Gibson ............. 7,070 Noble .............. 5,830 Washington ........ 3,810
Grant ............. 13,090 Ohio ............... 970 Wayne ............. 14,330
Greene ............ 7,660 Orange ............. 4060 Wells .............. 4,570
Hamiltor ......... 6.210 Oowen .............. 2,830 White .............. 3,970
Hancock ........... 4,460 Parke .............. 4,160 Whitley ........... 4,010
Harrison ........... 3,790 Perry .............. 3,670
WHBU, ANDERSON WTRC, ELKHART

Operator: Anderson Broadcasting Corp., Operator: Truth Publishing Co., Inc.,
Citizens Bank Bldg. Phone: 234. Power: Hotel Elkhart. Phone: 948. Power: 250
250 and 100 watts on 1210 ke. Affiliation: and 100 watts on 1310 ke. Affiliation:
None. Opened: 1924. None. Opened: Nov. 19, 1931. (Note: This

President, general and station manager:
L. M. Kennett. Commercial manager: L.
Podhaski. Program director: Sig Roush.
Chief engineer: R. F. Fulwider.

Rep: J.J. Devine & Associates, Inc. News:
INS.

Seating facilities: None. Merchandising:
‘Mail out letters to the trade and contact
dealers at actual cost. Foreign language
programs: Will accept, though occasion has
never arisen as foreign population is very
small. Artists bureau: None. Base rate:
$60.

Copy restrictions: Accept beer; no other
alcoholic beverages; patent medicine copy
carefully checked before acceptance; com-
mercial copy limited to one and a half
minutes per quarter-hour program and
three minutes per half-hour program.

station is newspaper-owned: Elkhart Daily
Truth.)

Manager: R. R. Baker. Program director:
Carl Schrock. Chief engineer: Kenneth
Singleton. Musical director: Ethel Geiss.

Rep: Tenney, Woodward & Co. News:
UP. Seating facilities: None. Merchan-
dising: Complete service locally at no
charge; 5% charged for work outside
county. Foreign language programs: Ac-
cepted, subject to station approval. Artists
bureau: None. Base rate: $60.

Copy restrictions: Accept beer; no hard
liquors or wines; commercial copy should
be “authentic” and complying with “home
standards”; patent medicines accepted.

WEOA, EVANSVILLE

Operator: Evansville on the Air, Inc,
519 Vine Street. Phone: 2-1171. Power:
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250 and 100 watts on 1370 kc.
CBS. Opened: 1936.
ship controls WGBF, also of Evansville.)

General and station manager: Martin
Leich. Commercial manager, publicity
director: Clarence Leich. Program direc-
tor: Pat Roper. Chief engineer: John Car-
away, Jr.

Rep: Gene Furgason & Co. News: None.
Seating facilities: Auditorium, seating 400
persons; Memorial Coliseum, seating 3,000;
admission 10c. (facilities shared with
WGBF). Merchandising: Cooperate in
making surveys, dealer contacts, promotion
and publicity, free of charge; special serv-
ices are rendered at actual cost. Foreign
language programs: No set rules; probably
would accept. Artists bureau: None. Base
rate: $100.

Copy restrictions: Accept beer anytime;
other alcoholic beverages after 9:30 p.m.;
patent medicine advertising subject to sta-
tion censorship; all copy must conform to
accepted standards of good taste.

WGBF, EVANSVILLE

Operator: Evansville on the Air, Inc,, 519
Vine Street. Phone: 2-1171. Power: 1,000
and 500 watts on 630 kc (shares night-
time with KFRU). Affiliation: NBC
Optional Basic Service, Red or Blue.
Opened: 1923. (Note: Same ownership
controls WEOA, also of Evansville.)

Secretary, station and commercial man-
ager, publicity director: Clarence Leich.
Program and musical director, artists bu-
reau head: Pat Roper. Chief engineer:

Affiliation:

Fay Gehres.
Rep: Gene Furgason & Co. News:
Local. Seating facilities: Auditorium,

seating 400 persons; Memorial Coliseum,
seating 3,000; admission 10c. (facilities
shared with WEOA). Merchandising: Co-
operate in surveys, dealer contacts, promo-
tion and publicity, free of charge; special
services rendered at actual cost. Foreign
language programs: No set rules; probably
would accept. Artists bureau: Setup nomi-
nal only. Base rate: $150.

Copy restrictions: Accept beer anytime;
other alcoholic beverages after 9:30 p.m.;
patent medicine advertising subject to sta-
tion censorship; all copy must conform to
accepted standards of good taste.

WGL, FORT WAYNE

Operator: Westinghouse Radio Stations.
Inc., Westinghouse Bldg. Phone: Anthony
2136. Power: 250 and 100 watts on 1370 kc.
Affiliation: NBC Supplementary Basic
Service. Opened: 1927. (Note: WOWO,
same city, is under the same ownership as
WGL.)

General manager: Walter Evans. Sta-

(Note: Same owner--

tion manager: W. C. Swartley. Commer-
cial manarer: W. Ward Dorrell. Program
director: Franklin Tooke. Chief engineer:
Fred Fischer. Musical director: Jeane
Brown. Publicity director: Russell Sparks.

Rep: Free & Peters, Inc. News: UP.
Seating facilities: Studio observation audi-
torium, seating 100; studio B, 50; Test
Kitchen studio, 50. Merchandising: Send
publicity to newspapers; have a full page
of radio news in each issue of “Indiana
Farmer’s Guide” wherein publicity o
clients is made available; will run three
small ads in Fort Wayne Journal Gazette
at no expense to the client, calling listen-
ers’ attention to his program; plug program
on the air; prepare and mail letters to
wholesale outlets; supply market informa-
tion; distribute window displays and
counter cards within city limits; make sur-
veys and mail analyses; help manufacr-
turer’s salesmen or his jobbers; all serv-
ices free except for postage. Foreign lar.
guage programs: Not considered feasible
in this area. Artists bureau: None. Stock:
Held by Westinghouse Radio Stations, Inc.,
wholly owned subsidiary of Westinghouse
Electric & Manufacturing Co. Base rate:
$100.

Copy restrictions: Beer advertising okay
except on Sunday; no wine or hard liquor;
all time sold in network optional periods
is subject to change; time of announce-
ments is not guaranteed, but advertisers’
desires are respected; station reserves the
right to delete exaggerated copy claims or
remove objectionable and controversial
copy: contests allowed only when conform-
ing to Federal Trade Commission stipula
tions; copy regulation is carried on in co-
operation with the Fort Wayne Better
Business Bureau.

WOWO, FORT WAYVE

Operator: Westinghouse Radio Stations,
Inc., Westinghouse Bldg. Phone: Anthony
2136. Power: 10,000 watts on 1160 kc (di-
vides night-time with WWVA). Affilia-
tion: NBC Basic Blue. Opened: May 25
1925. (Note: WGIL, Ft. Wavyne, is under
the same ownership as WOWO.)

General manager: Walter Evans. Sta
tion manager: W. C. Swartley. Commer-
cial manaoer: W. Ward Dorreli. Program
director: Franklin Tooke. Chief engineer:
Fred Fischer. Musical director: Jeane
Brown. Publicity director: Russell Sparks.

Rep: Free & Peters, Inc. News: UP.
Seating facilities: Studio observation audi-
torium, seating 100; studio B, 50; Test
Kitchen studio, 50. Merchandising: Send
publicity to newspapers; have a full page
of radio news in each issue of “Indiana
Farmer’s Guide” wherein publicity on
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clients is made available; will run three
small ads in Fort Wayne Journal Gazette
at no expense to the client, calling listen-
ers’ attention to his program; plug pro-
gram on the air; prepare and mail letters
to wholesale outlets: supply market infor-
mation; distribute window displays and
counter cards within city limits; make sur-
veys and mail analyses; help manufactur-
er’s salesmen or his jobbers; all services
free except for postage. Foreign language
programs: Not considered feasible in this
area. Artists bureau: None. Stock: Held
by Westinghouse Radio Stations, Inr
wholly owned subsidiary of Westinghouse
g)zlggtric & Manufacturing Co. Base rate:

Copy restrictions: Beer advertising taken
except on Sunday; no wine or hard liquor;
all time sold in network optional periods
is subject to change; time of announce-
ments is not guaranteed, but advertisers’
desires are respected: station reserves the
right to delete exaggerated copy claims or
remove objectionable and controversial
copy; contests allowed only when conform-
ing to Federal Trade Commission stipula-
tions; copy regulation is carried on in co-
operation with the Fort Wayne Better
Business Bureau.

WIND, GARY
For data pertaining to this station see

Chicago, Illinois, where it has been placed
for logical reasons.

WHIP, HAMMOND

Operator: Hammond-Calumet Broadcast-
ing Co. Power: 5000 watts on 1480 ke.
(operates until local sunset in Buffalo).
Affiliation: None. (Note: Same owners op-
erate WWAE, also of Hammond.)

Base rate: $125.

No further information available.

WWAE, HAMMOND

Operator: Hammond-Calumet Broadeast-
ing Corp. Power: 100 watts on 1200 kec.
(operates unlimited daytime; shares hours
with WFAM nighttime). Affiliation: None.

President: George F. Courrier.

Rep: None. Base rate: $70.

No other information available.

WFBM, INDIANAPOLIS

Operator: Indianapolis Power & Light
Co., 48 Monument Circle. Phone: Lincoln
8506. Power: 5,000 and 1,000 watts on 1230
ke. Affiliation: CBS. Opened: Nov., 1924.

General manager, station manager, com-
mercial manager: R. E. Blossom. Program
director: F. O. Sharp. Chief engineer: M.
R. Williams. Musical director: W. H. Reu-
leaux. Publicity: W. F. Kiley.

Rep: Edward Petry & Co., Inc. News:
INS; Universal. Seating facilities: None.
Merchandising: No service maintained.
Foreign language programs: No rules;
such population reported as very small.
Artists bureau: None. Base rate: $135
(Y% hr.).

Copy restrictions: No set rules; beer ac-
cepted, but no hard liquor; do not accept
copy in any manner “questionable.”

WGVA, INDIANAPOLIS
Operator: Glenn Van Auken, 516 Board
of Trade Bldg. Phone: Lincoln 6161. Power:
1,000 watts on 1050 kc. (daytime).
At press time this station’s construction
permit had not been covered by a license.

WIRE, INDIANAPOLIS

Operator: Indianapolis Broadcasting,
Inc., 540 N. Meridian Street. Phone: Riley

4471. Power: 5,000 and 1,000 watts on 1400
ke.  Affilidtion: NBC Basic Red and
Mutual. Opened: July 26, 1929. (Note:

The stock of Indianapolis Broadcasting,
Inc., is owned by Central Newspapers,
Inc.)

President, station manager: Eugene C.
Pulliam. Business manager: R. E. Baus-

man. Chief engineer: Earl Lewis. Mu-
sical director: Harry Bason.
Rep: William G. Rambeau Co. News:

UP. Seating facilities: Large auditorium;
capacity not listed. Merchandising: Ad-
vertisers offered use of window in front
of station offices; publicity department
services several state and out-of-state and
all Indianapolis papers; conduct surveys,
aid in distribution, etc.; no charge except
for “unusual” services. Foreign language
programs: No set rules; foreign population
very small, Artists bureau: None. Base
rate: $225.

Copy restrictions: All copy must conform
to station standards and government regu-
lations.

WLBC, MUNCIE

Operator: Donald A. Burton, Anthony
Bldg. Phone: 5411. Power: 250 and 100
watts on 1310 ke. Affiliation: None.
Opened: Nov. 11, 1926.

Owner, station manager: Donald A.
Burton. Commercial manager: Wm. Craig.
Program director: Carl Noble. Artists
bureau head: Don Russell. Chief engi-
neer: Maurice Crane. Merchandising di-
rector: Fred Ayer.

Rep: Sears & Ayer, New York; H. K.
Conover, Chicago. News: Transradio; INS.
Seating facilities: Studio A. seating 30.
Merchandising: Service rendered on re-
quest; window displays, placards, news-
paper tie-ups. Foreign language pro-
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grams: Not accepted. Artists bureau:
Yes; have roster of announcers and con-
tinuity writers. Base rate: $80.

Copy restrictions; Beer okay; no other
alcoholic beverages; mention of prices in
commercial copy acceptable.

WGRC, NEW ALBANY
See Louisville, Kentucky, for data.

WEKBYV, RICHMOND

Operator: Knox Radio Corp. Power: 100
watts on 1500 kc. (specified hours). Af-
filiation: None.

Rep: None. Base rate: No rate card sent.

No other information available.

WFAM, SOUTH BEND

Operator: South Bend Tribune, 223 W.
Colfax. Phone: 3-6161. Power: 100 watts
on 1200 kc (divides time with WWAE; op-
erates 8 a.m. to 5 p.m. Sundays; 7 a.m. to
noon, and 3:30 p.m. to 8 p.m. weekdays).
Affiliation: CBS. .Opemned: 1931. (Note:
This is a newspaper-owned station; WSBT,
South Bend, under same ownership.)

Station manager: F. D. Schurz. Com-
mercial manager: R. H. Swintz. Program
director, artists bureau head: Bob Drain.
Chief engineer: H. G. Cole.. Musical di-
rector: Harlan Hogan. Publicity director:
Mary Stockdale.

.Rep: Paul H. Raymer Co. News: UP.
Seating facilities: None. Merchandising:
Commercial production department takes
care of merchandising; any ordinary cam-
paign handled; contacts maintained with
major outlets in Northern Indiana and
Southern Michigan. Foreign language pro-
grams: Yes; carries Polish and Hungarian
programs currently; special rates apply.
Artists bureau: Nominally maintained.
Base rate: $75.

Copy restrictions: Beer is only alcoholic
beverage allowed; patent medicines must
have approval of FCC as well as local
management; five “air appearances” maxi-
mum daily per advertiser for straight
commercial announcements.

WSBT, SOUTH BEND

Operator: South Bend Tribune, 223 W.
Colfax. Phone: 3-6161. Power: 500 watts
on 1360 ke. (divides time with WGES; op-
erates Sundays 5 p.m. to 11 p.m., weekdays
12 noon to 3:30 p.m. and 8 p.m. to mid-
night). Affiliation: CBS. Opened: 1922.
(Note: This station is newspaper-owned;
WhFA)M, South Bend, is under same owner-
ship.

Station manager: F. D. Schurz. Com-

mercial manager: R. H. Swintz. Program
director, artists bureau head: Bob Drain.
Chief engineer: H. G. Cole. Musical di-
rector: Harlan Hogan. Publicity director:
Mary Stockdale.

Rep: Paul H. Raymer Co. News: UP.
Seating facilities: None. Merchandising:
Commercial production department takes
care of merchandising; any ordinary cam-
paign handled; contacts maintained with
major outlets in Northern Indiana and
Southern Michigan. Foreign language
programs: Yes; carries Polish and Hun-
garian programs currently; special rates
apply. Artists bureau: Nominally main-
tained. Base rate: $100.

Copy restrictions: Beer is only alcoholic
beverage allowed; patent medicines must
have approval of the FCC as well as local
management; five “air appearances” maxi-
mum daily per advertiser for straight
commercial announcements.

WBOW, TERRE HAUTE

Operator: Banks of Wabash, Inc., Sixth
and Poplar Sts. Phone: Crawford 3394.
Power: 250 and 100 watts on 1310 kc. Af-
filiation: NBC Basic Supplementary
Group. Opened: 1926. (Note: WBOW is
under the same ownership as WEOA and
WGBF, Evansville, Ind.)

Vice-president, station manager: W. W.
Behrman. Program director: Horace Capps.
Chief engineer: Stokes Gresham, Jr. Mu-
sical director: Leo Baxter. Publicity di-
rector: George Jackson.

Rep: Gene Furgason & Co. News: None.
Seating facilities: About 100 persons. Mer-
chandising: Contact dealers, wholesalers;
write letters; secure displays; hold sales
meetings; also stunts and timely tie-ups;
no service rendered to accounts using less
than 13 half-hours. Foreign language pro-
grams: Not accepted. Artists bureau: Set-
up nominal only. Base rate: $100.

Copy restrictions: Beer accepted; no
wine or hard liquors; patent medicines
accepted provided no excessive mention of
diseases, etc., is made.

WBAA, WEST LAFAYETTE

Operator: Purdue University. Phone:
6076. Power: 1,000 and 500 watts on 890
ke (specified hours). Opened: 1919 on
temporary license; permanent license since
April 4, 1922,

Seating facilities: Studio, 200 persons.
News: Purdue University News Bureau.

This station is non-commercial; uni-
versity-owned.
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IOWA

(577,800 radio homes)

Radio Homes by Counties

Adair .............. 3,110 Floyd .............. 4800 Monona ............ 3,820
Adams ............. 2,320 Franklin ........... 3,540 Monroe ............ 3,370
Allamakee ......... 3,610 Fremont ........... 3,380 Montgomery ....... 4,060
Appanoose ......... 5,950 Greene ............. 3,600 Muscatine .......... 7,740
Audubon ........... 2,550 Grundy ............ 2,940 O’'Brien ............ 4,120
Benton ............ 5290 Guthrie ............ 3910 Osceola ............ 1,990
Black Hawk........ 17,130 Hamilton ........... 4520 Page ............ ... 5,860
Boone ............. 6,740 Hancock ........... 2,950 Palo Alto........... 3,110
Bremer ............ 3,920 Hardin ............. 5360 Plymouth .......... 4,980
Buchanan .......... 4,210 Harrison ........... 5450 Pocahontas ......... 3,190
Buena Vista........ 4220 Henry ............. 4,020 Polk ............ ... 45,010
Butler ............. 3,880 Howard ............ 2,880 Pottawattamie ...... 16,640
Calhoun ........... 3,890 Humboldt .......... 2,780 Poweshiek .......... 4,460
Carroll ............. 4650 Ida ................ 2,520 Ringgold ........... 2,760
CaSS wvi 4640 Towa ............... 3,960 Sac ... 3,890
Cedar .............. 3,860 Jackson ............ 4,320 Scott ........... ... 20,210
Cerro Gordo........ 9,050 Jasper ............. 7,690 Shelby ............. 3,510
Cherokee .......... 3,730  Jefferson ........... 4,020 Siloux .............. 5,240
Chickasaw ......... 3,170 Johnson ............ 7,420 Story .............. 7,440
Clarke ............. 2,470 Jones .............. 4,020 Tama .............. 5,120
Clay ...oovvivinn. .. 3,620 Keokuk ............ 4,660 Taylor ............. 3,540
Clayton ............ 5460 Kossuth ........... 5010 Union .............. 4,360
Clinton ............ 10990 Lee ................ 10,380 Van Buren ......... 3,100
Crawford ........... 4500 Linn ............... 21,480 Wapello ............ 10,190
Dallas .............. 6,080 Louisa ............. 2,680 Warren ............ 4,220
Davis ......o.ovinn 2,580 Lucas .............. 3,590 Washington ........ 4,740
Decatur ............ 3340 Lyon ............... 2950 Wayne ............. 3,370
Delaware .......... 3,960 Madison ........... 3,380 Webster ............ 9,500
Des Moines......... 10,0560 Mahaska ........... 6,290 Winnebago ......... 2,580
Dickinson .......... 2,350 Marion ............ 5990 Winneshiek ........ 4,640
Dubuque ........... 14,010 Marshall ........... 8.070 Woodbury .......... 24,390
Emmet ............. 2,780 Mills ............... 3160 Worth .............. 2,290
Fayette ............ 6,780 Mitchell ............ 3,170 Wright ............. 4,490

WOI, AMES tem. (Note: WMT is affiliated with the

Operator: ITowa State College of Agricul-

Des Moines Register & Tribune.)

ture and Mechanic Arts. Phone: 2210; Vice-president, general manager: Sumner
228. Power: 5,000 watts on 640 ke (day- D. Quarton. Commercial manager: W. B.
time). Opened: April, 1922. Quarton (Cedar Rapids); Don Inman

News: UP. Seating facilities: 15 to 20 (Waterloo). Program director: Douglas B.
persons. Grant. Chief engineer: Charles F. Quen-

This station is non-commercial; college-
owned.

KFGQ, BOONE
Operator: Boone Biblical College. Power:
100 watts on 1370 kc. (operates specified
hours daytime).
This station is non-commercial.

WMT, CEDAR RAPIDS
Operagor: Iowa Broadcasting Co., Para-
mount Theatre Bldg., in Cedar Rapids;
Russell-Lawson Hotel in Waterloo. Phone:

6127. Power: 5,000 and 1,000 watts on 600 kc.

Affiliation: NBC Basic Blue; Iowa Broad-
casting System; Mutual Broadcasting Sys-

tin. Musical director: Eleanor Gough. Mer-
chandising director: Leo F. Cole. Con-
tinuity editor: Chauncey Fay. Publicity
director: Ray Cox.

Rep: The Katz Agency. News: UP.
Seating facilities: Studio, 100 persons;
Roosevelt ballroom, 100 or over. Merchan-
dising: Complete service at no extra
charge; link program, display and prod-
uct in a comprehensive campaign; listings
in Des Moines Register & Tribune with
sponsor named. Foreign language pro-
grams: No set policy; occasional Bohe-
mian programs. Artists bureau: None.
Base rate: $230.

Copy restrictions: No beer, wines, or
whiskey; all patent medicine advertising
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IOWA NET ANNOUNCERS
AGAIN TOP ANNUAL
IOWA RADIO POPULARITY
POLL WITH 4 TO 1 LEAD...

Latest Tabulations
Show Listening

Preference of 1,400
lowa Women . . ..

WRITE TODAY FOR FREE BROCHURE
GIVING COMPLETE RETURNS

THE I0WA NETWORK

Maximum Coverage
at Minimum Cost Per Thousand Families in the State

RNY AT KsO

Des Moines Cedar Rapids-Waterloo Des Moines

Radio Stations of the Des Moines Register and Tribune
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IOWA STATIONS---Continued

must be approved by laboratory test before
acceptance.

WOC, DAVENPORT

Operator: Tri-City Broadcasting Co.,
1000 Brady St. Phone: 2-3521. Power: 250
and 100 watts on 1370 kc. Affiliation: CBS.
Opened: March, 1921. (Note: WHO, Des
Moines, and WOC are under cross-owner-
ship; the original WOC operated syn-
chronously with WHO until early 1933; on
April 22 of that year both were combined
into one 50,000-watter under the call let-
ters WHO; in 1934 a new WOC was set
up and affiliated with CBS.)

Manager, commercial manager: Clark A.
Luther. Program director, publicity di-
rector: J. Neil Reagan. Chief engineer:
Harold Higby.

Rep: Free & Peters, Inc. News: UP.
Seating facilities: Auditorium, 500 persons;
studio A, 50; studio B, 30. Merchandising:
Render every service desired, except that
advertisers are asked to pay postage costs.
Foreign language programs: No informa-
tion given. Artists bureau: None. Stock:
Principally held by Dr. B. J. Palmer and
family (Palmer School of Chiropractic).
Base rate: $108 (when an advertiser uses
WHO, Des Moines, and adds WOC, a 25%
discount on general rates—but not spot
announcements—is tendered.)

Copy restrictions: Accept beer and
wines; no hard liquor; patent medicines
accepted as long as they remain within
bounds of good taste; copy subject to ap-
proval of management.

KGCA, DECORAH

Operator: Charles Walter
Power: 100 watts on 1270 kec.
shares hours with KWLC).

No other information available.

Greenley.
(daytime;

KWLC, DECORAH

Operator: Luther College, 600 Leiv
Eiriksson Drive. Phone: 690. Power: 100
watts on 1270 kc¢ (daytime; shares hours
with KGCA). Opened: December, 1926.

Station head: Dr. O. J. H. Preus (presi-
dent, Luther College). Station manager,
chief engineer: O. M. Eittreim. Program
director: Dr. W. L. Strunk. Musical direc-
tor: Prof. Th. Nickel.

This station is non-commercial; church-
college owned.

KRNT, DES MOINES

Operator: Towa Broadcasting Co. Reg-
ister and Tribune Bldg. Phone: 3-2111,
Power: 5,000 and 1,000 watts on 1320 kc.
Affiliation: CBS; Iowa Network. Opened:
March, 1935. (Note: KRNT is owned by the
Des Moines Register and Tribune, as is

KSO, Des
Rapids.)
President: Gardner Cowles, Jr.
manager: Luther Hill.
ager: Craig Lawrence.

Moines, and WMT, Cedar

Station
Commercial man-
Program director,

artists bureau head: Ranny Daly. Chief
engineer: Paul Huntsinger. Traffic man-
ager, music librarian: Dick Teela. Mer-

chandising promotion manager: G. Phender
Greenburg. Musical director: Orville Fos-
ter. Publicity director: Dave Nowinson.

Rep: The Katz Agency. News: UP,
INS; Register and Tribune state cor-
respondents. Seating facilities: Studio
and lobby seat 250; standing room
for an additional 100 persons. Merchan-
dising: Stories and pictures regularly, as
well as daily listings in Register (m) 3
columns daily, Tribune (e) 3 columns
daily, and Sunday Register (full page),
100 cuts used weekly in these papers. For-
eign language programs: Acceptance sub-
ject to board of approval; none current.
Artists bureau: Yes; lists a roster of about
40 artists. Base rate: $200.

Copy restrictions: No beer, wine or
liquor advertising; no laxatives during
dinner or luncheon periods; patent medi-
cines must be approved by the KRNT
Medical Advisory Committee; other rules
and regulations as per N.A.B. Code of
Ethics.

KSO, DES MOINES

Operator: Iowa Broadcasting Co., Regis-
ter and Tribune Bldg. Phone: 3-2111.
Power: 2,500 and 500 watts on 1430 kc.
Affiliation: NBC Basic Blue, Mutual, Towa
Network. Opened: Nov. 5, 1932. (Note:
This station is owned by the Des Moines
Register and Tribune, as is KRNT and
WMT, Cedar Rapids.)

President: Gardner Cowles, Jr.
manager: Luther Hill,
ager: Craig Lawrence.
artists bureau head: Ranny Daly. Chief
engineer: Paul Huntsinger. Traffic man-
ager, music librarian: Dick Teela. Mer-
chandising promotion manager: G. Phender
Greenburg. Musical director: Orville Fos-
ter. Publicity director: Dave Nowinson.

Rep: The Katz Agency. News: UP,
INS; Register and Tribune state cor-
respondents. Seating facilities: Studio
and lobby seat 250; standing room
for additional 100 persons. Merchandising:
Stories and pictures regularly, as well as
daily listings in Register (m) 3 columns
daily, Tribune (e) 3 columns daily and
Sunday Register (full page), 100 cuts used
weekly in these papers. Foreign language
programs: Acceptance subject to board of
approval; none current. Artists bureau:
Yes; lists about 40 artists. Base rate: $160.

Copy restrictions: No beer, wine or

Station
Commercial man-
Program director,

711

Wwww americanradiohistorv com


www.americanradiohistory.com

IOWA STATIONS—Continued

liquor advertising; no laxatives during
dinner or luncheon periods; patent medi-
cines must be approved by the KSO Med-
ical Advisory Committee; other rules and
regulations as per N.A.B. Code of Ethics.

WHO, DES MOINES

Operator: Central Broadcasting Co., 914
Walnut St. Phone: 3-7147. Power: 50,000
watts on 1000 kec. Affiliation: NBC Basic
Red. Opened: April 10, 1924, (Note: WHO
is the result of a merger between WHO,
established in 1924, and WOC, Davenport;
from 1930 to 1933 both stations operated
synchronously; on April 22, 1933, both
were combined into one 50,000-watter,
with studios and transmitter at Des
Moines; subsequently, in 1934, a new WOC
was set up in Davenport and affiliated with
CBS; the new WOC is under cross-owner-
ship with WHO.)

Vice-president and manager: J. O. Ma-
land. Sales manager: Hale Bondurant.
Program director, musical director: Harold
Fair. Traffic manager: Fred A. Reed.
Chief engineer: Paul Loyet. Artists bureau

manager: Irving H. Grossman. Publicity
director: Wilfred Woody Woods.
Rep: Free & DPeters, Inc. News: UP:

Transradio. Seating facilities: Studio A, 100
seats; studio B, 50; studio D, 100; reception
room, 100 seats and open to the public;
Sunset Corners Frolic is held in the Shrine
Auditorium, seating 4,500, with a 26c. and
10c. admission charge. Merchandising:
Services of the station staff will be fur-
nished without additional charge, except
for cash expenditures (postage, etc.),
which are paid by the advertiser; this per-
tains only to spot advertising, and not to
network-fed advertising. Foreign language
programs: Station has no rules on this mat-
ter. Artists bureau: Yes; complete roster;
also sight acts for fairs, etc. Stock: Prin-
cipal holders are Col. (Dr.) B. J. Palmer,
president; D. D. Palmer, vice-president and
treasurer; Mabel Palmer; J. O. Maland,
vice-president and manager; P. A. Loyet,
technical director; Wm. M. Brandon, sec-
retary. Base rate: $425.

Copy restrictions: Commercial copy up
to 175 words for five minutes (should in-
clude entertainment or educational fea-
tures); 350 words per quarter-hour; 700
words per half-hour; 1400 words per hour;
beer advertising accepted after 10:30 p.m.;
no wines or hard liquors; patent medicine
copy subject to scrutiny of continuity di-
rector, legal department, food and drug
commission, while product is subject to
chemical analysis.

KDTH, DUBUQUE

Operator: Telegraph Herald. Power: 500
watts on 1340 kec. (daytime).

At press time this station had a con-
struction permit only; additionally, issues
were being determined by the Court of
Appeals, District of Columbia.

WKBB, DUBUQUE

Operator: Sanders Brothers Radio Sta-
tion, Julien Hotel. Phone: 572. Power: 250
and 100 watts on 1500 kc. Affiliation: CBS.
Opened: October, 1933. (Note: This station
is licensed for East Dubuque, Ill., but its
offices and studios are in Dubuaque, Ia.)

President: Walter E. Klauer. Station
manager, commercial manager: J. D. Car-
penter. Chief engineer, L. Carlson.

Rep: None. News: Transradio. Seating
facilities: 300 persons. Merchandising:
Dealer contacts, personal and by mail.
Foreign language programs: No informa-

tion given. Artists bureau: None. Base
rate: $80.
Copy restrictions: Accept beer and

wines; no hard liquor.

WSUIL, IOWA CITY

Operator: State University of Iowa.
Power: 1,000 and 500 watts on 880 kc.

This station does not sell time; univer-
sity-owned.

KFJB, MARSHALLTOWN

Operator: Marshall Electric Co., 1603 W.
Main St. Phone: 2515. Power: 250 and 100
watts on 1200 kc. Affiliation: None. Opened:
June, 1923.

President, station manager: E. N. Peak.
Chief engineer: Warren D. Bailey.

News: UP. Seating facilities: Memorial
Coliseum, capacity 2,300. Merchandis-
ing: Contact dealers and distributors; other
services rendered at actual cost. Foreign
language programs: Will accept if oc-
casion arises, but foreign population is
very small. Artists bureau: None. Base
rate: $75.

Copy restrictions: No wine, beer, liquor
or patent medicine advertising; all copy
must be in good taste and is subject to ap-
proval of management.

KGLO, MASON CITY

Operator: Mason City Globe Gazette
Co., Hanford Hotel. Phone: 2800. Power:
250 and 100 watts on 1210 ke. Affiliation:
CBS. Opened: Jan. 17, 1937. (Note: This
station is owned by the Mason City Globe-
Gazette.)

General manager: F. C. Eighmey. Com-
mercial manager: Virgil Hicks. Program
director: John J. Price. Chief engineer:
Leo W. Born. Production manager: Nic
Scheel. Merchandising director: George
Milloy. Publicity director: Henry Hook.
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Rep: Weed & Co. News: UP. Seating
facilities: 60 persons. Merchandising: Com-
plete program log daily in Mason City
Globe-Gazette; regular bulletins to lead-
ing grocers and druggists in 19 Iowa and
5 Minnesota counties; dealer calls and
confidential surveys. Foreign language
programs: Not accepted. Artists bureau:
None. Base rate: $80.

Copy restrictions: Accept beer; no wine
or liquor advertising.

KFNF, SHENANDOAH

Operator: KFNF, Inc., 407 Sycamore St.
Phone: No. 1. Power: 1,000 and 500 watts
on 890 kec. (Has construction permit for
5,000 and 1,000 watts on 890 kc.) (shares
time with KUSD in a ratio of 7% to ).
Affiliation: None. Opened, February, 1924.

President, station manager: Henry Field.
Program director: William E. MacDonald.
Chief engineer: Wiley D. Wenger. Musical
director: Gretta Bellamy.

Rep: None. News: INS. Seating facilities:
Studio auditorium, 300. Merchandising:
Special mailings in territory gratis; other
services at cost. Foreign language pro-
grams: Bohemian, Swedish, German, Polish,
Danish. Artists bureau: Being established.
Stock: Principally held by Henry Field and
John W. Nicolson; 400 shares outstanding.
Base rate: $70.

Copy restrictions: No beer, wine or
liquor advertising accepted; patent medi-
cines accepted subject to censorship.

KMA, SHENANDOAH

Operator: Earl E. May Seed Co., Lowell
and Elm Sts. Phone: 193. Power: 5,000
and 1,000 watts on 930 kc. Affiliation:
None; occasionally ties in with Iowa Broad-
casting System. Opened: Aug. 25, 1925.

President: Earl E. May. Station mana-
ger: J. “Cy” Rapp. Commercial manager:

R

Ken Marsh. Program director: Fred D.
Greenlee.
Rep: Howard H. Wilson Co. News: UP.

Seating facilities: Studio on stage of audi-
torium, seating 900. Merchandising: Has
merchandising men to service advertisers,
help salesmen make contacts; circularize
dealers; assist in getting displays. For-
eign language programs: Would accept, but
area is virtually 100% English-speaking.
Artists bureau: None. Base rate: $125.
Copy restrictions: Commercials limited to
four minutes per quarter-hour; beer ac-
cepted after 9 p.m.; no wines or hard
liquors; medicinals subject to FTC okay.

KSCJ, SIOUX CITY

Operator: Perkins Brothers Company,
415 Douglas St. Phone: 5-7993. Power: 5,000
and 1,000 watts on 1330 kec. Affiliation:
CBS. Opened: April 4, 1927. (Note: This
station is newspaper-owned by the Sioux
City Journal.)

General, station and commercial man-
ager: C. W. Corkhill. Program director:
Ruth Marie Fachman. Chief engineer:
Stephen Dier. Musical director: Bertha
Reese. Publicity director: Roberta Deany.

Rep: George P. Hollingbery Co. News:
Sioux City Journal (local). Seating facili-
ties: Studio audience hall, seating 150 per-

sons. Merchandising: Newspaper pub-
licity; theatre screen ads. Foreign lan-
guage programs: Not accepted. Artists

bureau: None. Base rate: $175.

Copy restrictions: Beer and wine ac-
cepted; no hard liquor; all copy, commer-
cial or otherwise, subject to station ap-
proval.

KTRI, SIOUX CITY
Operator: Sioux City Broadcasting Co.
Power: 250 and 100 watts on 1420 kec.
At press time this station had a construc-
tion permit only.
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KANSAS
(367,800 radio homes)
Radio Homes by Counties

Allen .............. 4510 Greeley ............ 270 Osborne ........... 1,910
Anderson .......... 2,420 Greenwood ........ 3,540 Ottawa ............ 1,770
Atchison ........... 4,950 Hamilton ........... 540 Pawnee ............ 1,770
Barber ............. 1,730 Harper ............. 2,330 Phillips ............ 1,980
Barton ............. 3,730 Harvey ............. 4,510 Pottawatomie ....... 2,560
Bourbon ........... 4,540 Haskell ............ 390 Pratt ............... 2,590
Brown ............. 3,800 Hodgeman .......... 570 Rawlin ............ 1,060
Butler ............. 7,130 Jackson ............ 2580 Reno ............... 9,910
Chase .............. 1,150 Jefferson ........... 2,350 Republic ........... 2,490
Chautauqua ........ 1,820 Jewell ............. 2,360 Rice ................ 2,640
Cherokee ........... 6,280 Johnson ............ 5290 Riley ............... 4,200
Cheyenne .......... 950 Kearney ........... 490 Rooks .............. 1,530
Clark .............. 760 Kingman .......... 1,980 Rush ............... 1,340
Clay ............... 2,790 Kiowa ............. 930 Russell ............. 1,730
Cloud .............. 3,420 Labette ............. 6,470 Saline .............. 6,400
Coffey .............. 2,340 Lane ............... 500 Scott ............... 640
Comanche .......... 840 Leavenworth ....... 7,060 Sedgwick ........... 32,850
Cowley ............. 8,860 Lincoln ............ 1460 Seward ............ 1,550
Crawford .......... 10,490 Linn ............... 2,290 Shawnee ........... 19,960
Decatur ............ 1,410 Logan .............. 650 Sheridan ........... 800
Dickinson .......... 5,060 Lyon ............... 5,990 Sherman ........... 1,400
Doniphan .......... 2,210 McPherson ......... 4280 Smith .............. 2,200
Douglas ............ 5,750 Marion ............. 3,380 Stafford ............ 1,690
Edwards ............ 1,260 Marshall ........... 4,100 Stanton ............ 310
Elk ................ 1,570 Meade ............. 1,050 Steven ............. 680
Ellis ............... 2,260 Miami .............. 3,940 Sumner ............ 5,470
Ellsworth .......... 1,630 Mitchell ............ 2320 Thomas............. 1,200
Finney ............. 2,040 Montgomery ........ 11,820 Trego .............. 870
Ford ............... 4,010 Morris ............. 2,040 Wabaunsee ......... 1,700
Franklin ........... 4560 Morton ............. 650 Wallace ............ 430
Geary .............. 2,830 Nemaha ............ 2,890 Washington ........ 2,760
Gove .............. 760 Neosho ............. 4,640 Wichita ............ 340
Graham ............ 1,090 Ness ............... 1,190 Wilson ............. 3,650
Grant .............. 480 Norton ............. 2,000 Woodson ........... 1,430
Gray ............... 850 Osage ............. 3,040 Wyandotte .......... 33,740

KFBI, ABILENE

Operator: Farmers and Bankers Broad-
casting Corp. Phone: 1200. Power: 5,000
watts on 1050 kc (operates full daytime,
limited nighttime, with KNX). Affiliation:
None. Opened: 1924. (Note: Also main-
tains studios in Salina, Kans., in charge of
Clarence Rupp.)

Director, station manager: K. W. Pyle.
Program director: Harry Peck. Chief en-
gineer: C. H. Johnston. Musical director:
Marie Gunzelman.

Rep: Howard H. Wilson Co. News: Trans-
radio; AP. Seating facilities: Studio, 100.
Merchandising: Will make calls in Abilene
and Salina; will send out mailings at cost.
Foreign language programs: Will accept;
currently has Bohemian and Swedish
series. Artists bureau: None. Stock: En-
tirely held by Farmers and Bankers Life
Insurance Co. Base rate: $50 (12 hr.).

Copy restrictions: Commercials must be
“short”; no liquor, wine or beer accounts;
medical accounts only after okay by medi-
cal director of Farmers and Bankers Life
Insurance Co.

KGGF, COFFEYVILLE

Operator: Powell & Platz, Journal Bldg.,
8th & Elm Sts. Phone: 147. Power: 1,000
watts on 1010 k¢ (shares time with
WNAD). Affiliation: Mutual Broadcasting
System. Opened: Oct. 20, 1930. (Note: This
station is owned and operated by the
Coffeyville Daily Journal.)

Senior partner, station manager: Hugh J.
Powell. Commercial manager: W. B.
Darrah. Program director: Melvin Drake.
Chief engineer: J. Fred Case. Musical di-
rector: Clair Foster.

Rep: The Katz Agency.
Seating facilities: 96 persons. Merchan-
dising: Publicity service and window
displays in the Journal building are
given; no charges except where postage
and expensive printing are involved.
Foreign language programs: Accepted from
“responsible sources”; usually must be
auditioned beforehand. Artists bureau:
None. Base rate: $75.

Copy restrictions: No alcoholic beverages
accepted; all copy must conform to station
standards and government regulations.

News: AP.
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KGNO, DODGE CITY

Operator: Dodge City Broadcasting Co.,
nc., First National Bank Bldg. Phone:
1340. Power: 250 watts on 1340 ke. Affilia-
tion: None. Opened: 1930. (Note: This
station is newspaper-affiliated with the
Dodge City Daily Globe.)

President: J. C. Denious.
ager: N. C. Petersen.
John C. Drake.

Business man-
Station director:
Commercial director:
Vaughn Kimball. Program director: Fay
Ljungdahl. Chief engineer: Emil Doane.
News and sports: Jay Allen.

Rep: None. News: AP. Seating facili-
ties: Auditorium seating 30 persons, with
standing room for 20 more; remote facili-
ties available via banquet room-dance hall
of Lora Locke Hotel. Merchandising: In
charge of Vaughn Kimball, will render
services as requested; publicity in news-
paper affiliate. Foreign language pro-
grams: Accepted on request; foreign pop-
ulation very minor, however. Artists bu-
reau: None. Base rate: $40.

Copy restrictions: No alcoholic bever-
ages accepted including beer; all copy must
conform to station standards and govern-
ment regulations.

KIUL, GARDEN CITY

Operator: Garden City Broadcasting Co.,
404 N. Main Street. Phone: 666. Power:
100 watts on 1210 kc. Affiliation: None.
Opened: June 20, 1935.

Station manager: Clem Morgan. Com-
mercial manager: Quincy Holmes. Pro-
gram director: Keith M. Case. Chief engi-
neer: Chester Fouguet. Musical director:
George Goulding.

Rep: Cox and Tanz. News: Transradio.
Seating facilities: Reception room, seating
100 persons. Merchandising: Complete
services, rendered free. Foreign language
programs: Will accept if approved by pro-
gram director. Artists bureau: None.
Stock: Held entirely by F. D. Conard and
Associates. Base rate: $40.

Copy restrictions: Accept beer; no wine
or hard liquor; patent medicines accepted
if approved by management; all copy sub-
ject to station approval.

KVGB, GREAT BEND

Operator: Ernest Edward Ruehlen, Cork
Bldg. Phone: 1080. Power: 100 watts on
1370 kc. Affiliation: None. Opened: March
10, 1937.

sales increases.

there is in having money.

Benjamin Franklin “Hints 10 Those Wha
Would be Rich.”

+ Retail Dollar Volume
+ Spendable Income
* Bank Deposits .

+ Retail Dollar Volume
« Spendable Income
* Bunk Deposits .

THERE ARE NO IDLE DOLLARS ON KFH o
*There is no better way to ““Use Advertising Money” in the rich ;‘{7/ / |/

Wichita Market than by using the complete market coverage
facilities of KFH — the Station where use-
ful dollars reflect themselves in profitable

*The use of money is all the advantage

$143,717,000
« 8313,885,000
$160,300,000

819,002,000
$472,667,000
. 8209.800.000

~—1 GRS FRIEN

o T S
N

\.a
~-Os

K F H PRIMARY COVERAGE AREA
Population

,) 24 Kansas Counties . ...... 580,
- $ Oklahoma Counties . . . .

T

o,
K FH SECONDARY COVERAGE AREA

Population
45 Kansas Counties . . . . . .. 572,700
18 Oklshoma Counties . . . . . 604,800

AL.........0)0. 1,177,500

(2 gl Sy

TOTAL K FH COVERAGE AREA

Population
1,900,200

92 Counties . .

$337,719,000

KFH + Retail Dollar Volume .
TOTAL - Spendable Income . 8816,552,000

AREA * Bauk Deposits . $370.100.000

S AR W S K

5000 Watts Day

Kilocycles 1000 Watts Night

A/aﬁondlklp!uentaﬁvu, Edward Petry & Co.

71€

Wwww americanradiohistorv com


www.americanradiohistory.com

KANSAS STATIONS—Continued

Owmner: Ernest Edward Ruehlen. Sta-
tion manager: M. E. Bybee. Commercial
manager: Don Bybee. Program and mu-
sical director: Ray Beals. Chief engineer:

Leo Legleiter. Publicity director: Dave
Wilson.
Rep: None. News: Transradio. Seating

facilities: Can accommodate about 75 per-
sons. Merchandising: Service can be ar-
ranged. Foreign language programs: Ac-
cepted; English translations must be fur-
nished in advance; special rates apply.
Artists bureau: None. Base rate: $30.

Copy restrictions: Beer copy accepted;
no wines or hard liquors; all advertising
must be “legitimate.”

KWBG, HUTCHINSON

Operator: Nation’s Center Broadcasting
Co., Inc., 101 East Avenue A. Phone: 5202.
Power: 100 watts on 1420 kc. Affiliation:
None. Opened: May 28, 1935.

President, station end commercial man-
ager, publicity director: W. B. Greenwald.
Program director: Mary Winner. Chief en-
gineer: Harold Bourell. Musical director:
Willie Ganz.

Rep: None. News: UP. Seating facilities:
None. Merchandising: None. Foreign lan-
guage programs: Not accepted. Artists bu-
reau: None. Base rate: $35 (%2 hr.).

Copy restrictions: Beer accepted; no
wine, liquor or patent medicine advertis-
ing; commercials limited to 100 words at
opening and close of programs.

KCKN, KANSAS CITY

Operator: The KCKN Broadcasting Co.,
901 North Eighth St. Phone: Drexel 4300.
Power: 100 watts on 1310 kc. Affiliation:
Kansas Network (KCKN and WIBW, To-
peka, both Capper-owned, comprise this
network). Opened: Nov. 1, 1925. (Note:
This station is newspaper-owned, Kansas
City Kansan—a Capper Publication.) (Call
letters were originally WLBF.)

President: W. A. Bailey. Station man-
ager: Ellis Atteberry. Commercial man-
ager: Owen Balch. Program director:
Ralph Nelson. Chief engineer: Clark B.
Smith. Director of special events: Ralph
Nelson and Owen Balch. Artists bureau

head, musical director: Ruth Royal. Pub-
licity director: Ruth Kendall.
Rep: Capper Publications. News: UP.

Seating facilities: Exhibition Hall Studio,
200. Merchandising: Newspaper publicity;
window displays, point of purchase tie-ups;
direct mail. Foreign language programs: No
rules against such broadcasts, except that
interpreters selected by the station may

only. Base rate: $45. (25% discount to
clients using a minimum of 10 inches per
week in the Kansas City Kansan, applies
only to programs, not announcements.)

Copy restrictions: No beer, wine, or other
alcoholic beverages.

KFKU, LAWRENCE

Operator: University of Kansas. Power:
5,000 and 1,000 watts on 1220 kc. (shares
time with WREN).

This station is non-commercial; univer-
sity-owned.

WREN, LAWRENCE-KANSAS CITY

Operator: The WREN Broadcasting Co.,
Inc., WREN Bldg., Lawrence, Kans. Phone:
110. Power: 5,000 and 1,000 watts on 1220
kc. (shares time with KFKU,; latter takes
up about a half-hour on weekday after-
noons). Affiliation: NBC Basic Blue.
Opened: 1927.

President, station manager: Vernon H.
Smith. Commercial manager: Ernest Pon-
tius. Program and musical director: Verl
Bratton. Chief engineer: C. Laverne Omer.
Publicity director: I. W. Geiler.

Rep: George P. Hollingbery Co. News:
INS. Seating facilities: Studio, seating
about 150; also observation lobby. Mer-

chandising: Have staff to distribute window
cards, make contacts, etc.; actual cost of
merchandising is basis of charge. Foreign
language programs: Not accepted. Artists
bureau: None. Base rate: $200.

Copy restrictions: Do not accept hard
liquors.

KSAC, MANHATTAN
Operator: Kansas State College of Agri-
culture and Applied Science. Phone: 2236.
Power: 1,000 and 500 watts on 580 kc
(shares time with WIBW). Affiliation:

None. Opened: Dec. 1, 1924.
News: College Press Bureau. Seating
facilities: Studio, 50 persons.
This station is non-commercial: college-
owned.
KOAM, PITTSBURG
Operator: A. Staneart Graham, E. V.

Baxter and Norman Baxter, doing business
as the Pittsburg Broadcasting Co. Power:
1,000 watts on 790 kec. (daytime). Affilia-
tion: NBC Red and Blue Southwestern
Groups. Opened: 1937.

Base rate: $75.

No further information available.

KSAL, SALINA

Operator: R. J. Laubengayer, Journal

scan the copy; no such broadcasts running, Bldg. Phone: 100. Power: 250 and 100
however. Artists bureau: Setup is nominal watts on 1500 kc. Affiliation: None.
717
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KANSAS STATIONS—Continued

Opened: May 27, 1937. (Note: Station ope-
rator also owns the Salina Journal and has
interest in the Hays Daily News, Good-
land Daily News, and Hill City Times.)
(Pending changes in staff at press time
do not allow listing of KSAL’s personnel.)
Rep: The Katz Agency, Inc. News: AP.
Seating facilities: two studios, seating
about 50 persons each; also available is the
Municipal Auditorium, seating 3,000. Mer-
chandising: Stories and highlights of pro-

grams carried in Salina Journal with
names of sponsors mentioned. Foreign
language programs: Accepted; currently

running an Italian educational program
and a Swedish religious service. Artists
bureau: None. Stock: Held by R. J. Lau-
bengayer. Base rate: $56.

Copy restrictions: No alcoholic beverages
or patent medicines accepted; rule of “good
taste” is copy criterion.

WIBW, TOPEKA

Operator: Topeka Broadcasting Assn,
Inc., 1035 Topeka Blvd. Phone: 3-2377.
Power: 5,000 and 1,000 watts on 580 kc.
(shares time with KSAC). Affiliation: CBS.
Opened: 1927. (Note: This station is news-
paper-affiliated with the Topeka Daily
Capital, a Capper Publication.)

General manager: Ben Ludy. Program
director, musical director: Maude Shreff-
ler. Chief engineer: Karl Troeglen. Pub-
licity director: Charles Hill.

Rep: Capper Publications. News: UP; AP.
Seating facilities: About 75 persons. Mer-
chandising: Publicity in Capper Publica-
tions; contact retailers; send letters to dis-
tributors and dealers; have exclusive use
of downtown windows for displays; serv-
ices rendered free except for postage,
which is billed at cost. Foreign language
programs: No objections to such programs,
but the foreign population is small. Art-
ists bureau: None. Base rate: $100.

Copy restrictions: No alcoholic beverage
advertising accepted; copy must be “dis-
creet, tasteful and truthful.”

KANS, WICHITA

Operator: The KANS Broadcasting Co.,
Hotel Lassen. Phone: 4-2387. Power: 100
watts on 1210 ke. Affiliation: NBC Sup-
plementary Basic Service. Opened: Sep-
tember 19, 1936.

General, station and commercial man-
ager, chief engineer: Herb Hollister. As-
sistant manager, program director: Jack
Todd. Promotion and merchandising man-
ager: Phil McKnight. Musical director:
Raymond Shelley.

Rep: The Katz Agency. News: UP.
Seating facilities: 25 persons. Merchandis-
ing: Supply publicity, work out window
displays, and perform any other reason-
able service requested at no additional
cost. Foreign language programs: Would
accept, though occasion has not arisen to
date. Artists bureau: Setup nominal
only. Base rate: $120.

Copy restrictions: Accept beer, but no
wine or hard liquor; all copy must con-
form to station standards and Federal,
State and Municipal rules and regulations.

KFH, WICHITA

Operator: The Radio Station KFH Co.,
Inc, York Rite Temple Bldg. Phone:
3-5254. Power: 5,000 and 1,000 watts on
1300 kec. Affiliation: CBS. Opened: 1925.
(Note: This station is newspaper-affiliated
with the Wichita Eagle.)

Station manager: G. B. McDermott.
Sales promotion and production manager:
Milton M. Mendelsohn. Chief engineer:
A. C. Dadisman. Musical director: Guy
Snyder.

Rep: Edward Petry & Co. Inc. News:
UP. Seating facilities: 75 persons. Mer-
chandising: Maintain special department;
no charge made for usual services. For-
eign language programs: Will accept. Art-
ists bureau: None. Base rate: $200.

Copy restrictions: Accept beer; no wine,
or hard liquor; all copy subject to station
approval.

KENTUCKY

(494,900 radio homes)

Radio Homes by Counties

Adair .............. 2,640 Boyle .......
Allen .............. 2,590 Bracken .....
Anderson ........... 1,550 Breathitt ....
Ballard ............. 1,740  Breckinridge
Barren ............. 4520 Bullitt ......

Bath ............... 1,820 Butler ......
Bell ................ 6,280 Caldwell ....
Boone .............. 1,880 Calloway ...
Bourbon ........... 3,790 Campblee ...
Boyd ............... 9,690 Carlisle .....

....... 3,380 Carroll ............. 1,570
....... 1,790 Carter ............. 3,380
....... 2660 Casey .............. 2340
....... 2,980 Christian ........... 6,330
....... 1540 Clark .............. 3,780
....... 1960 Clay ............... 2310
....... 2,670 Clinton ............. 1,290
....... 3,100 Crittenden ......... 2,080
....... 19,760 Cumberland ........ 1470
....... 1,330 Daviess ............ 9,020
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THEM
HILLS

ARE
PURTY,

BUT—

If you like beautiful scenery, you’d enjoy the views
down around our Kentucky hills. But you wouldn’t get
rich with a sales kit down there because there aren’t
many sales to make! . . . The WAVE listening area
(which doesn’t extend that far) contains twice the
number of income-tax payers found in the remaining

also 67% more wired

93 Kentucky counties
homes, and 59% more passenger cars! Use WAVE

and get the important Louisville market—at less cost!
An N. B. C. Outlet
NATIONAL REPRESENTATIVES: FREE & PETERS, INC.

STATION

AV

INCORPORATED

LOUISVILLE, KY.
1000 WATTS ... 940 K. C.
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KENTUCKY STATIONS—Continued

Edmondson ......... 1,680 Knox .......
Elliott .............. 940 Larue .......
Estill ............... 2,690 Laurel ......
Fayette ............. 16,360 Lawrence ...
Fleming 2,360 Lee .........
Floyd .............. 6,180 Leslie .......
Franklin ........... 3,820 Letcher .....
Fulton ............. 2,850 Lewis .......
Gallatin ............ 850 Lincoln .....
Garrard ............ 1,920 Livingston ..
Grant .............. 1,900 Logan ......
Graves ............. 5700 Lyon .......
Grayson ............ 2,760 McCracken ..
Green .............. 1,860 McCreary ...
Greenup ........... 3,640 McLean .....
Hancock ............ 1,100 Madison ....
Hardin ............. 3,690 Magoffin ....
Harlan ............. 10,220 Marion .....
Harrison ........... 3,060 Marshall ....
Hart ............... 2,630 Martin ......
Henderson ......... 5240 Mason ......
Henry .............. 2,410 Meade ......
Hickman ........... 1,490 Menifee .....
Hopkins ............ 7,470 Mercer ......
Jackson ............ 1,400 Metcaife ....
Jefferson ........... 91,040 Monroe .....
Jessamine .......... 2,380 Montgomery
Johnson ........... 3,300 Morgan .....
Kenton ............ 24,660 Muhlenberg
Knott .............. 1,830 Nelson ......
WCMI, ASHLAND

Operator: Ashland Broadcasting Co.,

Inc, WCMI Bldg., Radio Block. Phone:

363. Power: 250 and 100 watts on 1310
ke. Affiliation: None. Opened: April 29,
1935. (Note: WCMI is affiliated with The

Ashland Independent newspaper, but run

under a separate corporation.)
Managing director: Jas. F. Kyler.

mercial manager: Jack Bell.

Com-
Program di-

rector: Hester Kyler., Chief engineer:
Paul Holton. Artists bureau head: Hester
Kyler. Musical director: Lew Stubman.

Publicity director: Paul Ruhle, Jr.

Rep: J. J. Devine & Associates. News:
AP. Seating facilities: Main studio, 300
persons; Paramount Theatre available,
seating capacity, 1,700; two shows currently
originating from the theatre, with a slight
charge made to the audience for one of
them (amateur program). Merchandising:
yes, handle newspaper and other tie-ups;
distribute samples, etc.; have a campaign
for virtually every product advertised.
Foreign language programs: Accepted.
Artists bureau: Yes; list a score of an-
nouncers, musicians, orchestras. Base rate:
$120.

Copy restrictions: Accept light wines and
beer, no hard liquor; announcements
limited to 100 words or less and only
broadcast on station breaks (every 15 min-
utes).

AAAAAAA 3,890 Nicholas ........... 1,630
....... 1,520 Ohio ............... 4270
....... 3,010 Oldham ............ 1400
....... 2,300 Owen .............. 1910
....... 1,380 Owsley ............. 960
....... 1,270 Pendleton .......... 2,000
....... 5290 Perry .............. 6,280
....... 2,250 Pike ............... 8,980
....... 2910 Powell ............. 850
....... 1,460 Pulaski ............ 5,550
........ 3,970 Robertson .......... 610
........ 1,240 Rockcastle .......... 2,170
....... 10,470 Rowan ............. 1,580
....... 2,110 Russell ............. 1670
....... 1,950 Scott ............... 2,950
....... 4970 Shelby ............. 3,400
....... 2,100 Simpson ............ 2,120
........ 2,510 Spencer ............ 1070
....... 2,160 Taylor ............. 2,050
....... 1,080 Todd ............... 2430
........ 3960 Trigg .............. 1960
....... 1,300 Trimble ............ 900
. 650 Union .............. 3,100
....... 2,760 Warren ............ 6,710
....... 1,500 Washington ........ 1,920
....... 1,950 Wayne ............. 2,250
........ 2,350 Webster ............ 4100
....... 2,050 Whitley ............ 4,810
....... 6,590 Wolfe .............. 1,080
....... 2,600 Woodford .......... 2,080

WLAP, LEXINGTON

Operator: American Broadcasting Cor-
poration of Kentucky, Walton Bldg. Phone:
1721; 1722. Power: 250 and 100 watts on
1420 kec. Affiliation: None. Opened: March
17, 1934.

Secretary, station and general manager:
Winston L. Clark. Program director: Ted
Grizzard. Chief engineer: Sanford Helt.
Artists bureau head: Miller Welch. Musical
director: Mary Nugent.

Rep: J. J. Devine & Associates, Inc.
News: UP. Seating facilities: 125. Mer-
chandising: None listed. Foreign lan-

guage programs: No set rules; question has
never arisen as foreign population is very
small. Artists bureau: Yes; lists about 20
artists. Base rate: $100.

Copy restrictions: Accept beer and wine
any time; accept patent medicine adver-
tising provided it meets with approval
of the State Pharmacy Board and Fed-
eral regulations; all copy subject to sta-
tion approval and government regulations.

WAVE, LOUISVILLE
Operator: WAVE, Inc, Brown Hotel.
Phone: Jackson 8391. Power: 1,000 watts
on 940 kc. Affiliation: NBC Red and Blue
Midsouth Groups. Opened: Dec. 30, 1933.
Owner, station head: George W. Norton,
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We Offer
10 Million
Cocked Ears

Tickle °’Em With Good Shows and
Their Owners Will Pay You Well

ITH its brand new 50,000-watt broadcast

transmitter assuring a marked increase in

coverage and much greater clarity at all times,

Nationally WHAS enables you to strut your stuff and tell

Cleared your sales story more satisfactorily than ever

Channel to some 5,000,000 population in the Heart of the
_ 820 Kilocyeles Rich Ohio Valley. One of the world’s pioneer

CBS Outlet commercial stations, WHAS leads in prestige,

programs and popularity in its Primary Lis-

EDWARD PETRY tening Area.

& COMPANY

National

Representatives

WHAS

COURIER-JOURNAL & LOUISVILLE TIMES STATION
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KENTUCKY STATIONS-—Continued

Jr. Station manager: Nathan Lord. Com-
mercial manager: James F. Cox. Program
director: George Patterson. Chief engineer:
Wilbur Hudson. Artists bureau head, mu-
sical director: Earl Keller. Publicity di-
rector: Virginia Strader.

Rep: Free & Peters, Inc. News: INS.
Seating facilities: Main studio, 75 persons.
Merchandising: Cooperate in any service
relating to the program itself, i.e., publiciz-
ing program by various means. Foreign
language programs: No rules; such pro-
grams never requested as foreign popula-
tion is very small. Artists bureau: Setup
nominal only. Base rate: $220.

Copy restrictions: Accept beer and
patent medicine accounts, provided they
comply with Federal Trade Commission
regulations; all copy must be in good taste
and is subject to station approval.

WGRC, NEW ALBANY (IND.)

Operator: Northside Broadcasting Corp.,
Indiana Theatre Bldg. Phone: 150. Power:
250 watts on 1370 kc (to local sunset).
Affiliation: None. Opened: Oct. 23, 1936.
(Note: WGRC maintains studios in Louis-
ville in the Kentucky Home Life Bldg,
phone: Wabash 3343; also in Jeffersonville
in the Jefferson High School, phone: Jef-
fersonville 141.)

President: Charles Lee Harris. General
and commercial manager: George M.
Kuhn. Program and publicity director,
production manager, artists bureau head:
Robert J. McIntosh. Musical director:
Rosalind Brown. Traffic and studio man-
ager: Bill Sherman. Chief engineer: Jack
Gardner. Manager continuity department:
Charlotte Falkner.

Rep: H. K. Conover. News: INS. Seating
facilities: Have access to two theatres, ca-
pacity, 1,100 apiece. Merchandising: Main-
tains a department; contacts jobbers and
distributors (also on foreign advertising);
assist in all types of sales promotion. For-
eign language programs: Accepted after
approval by general manager. Artists bu-
reau: Yes; has roster of about 30 or more
artists, conductors, etc. Base rate: $45.

Copy restrictions: All copy subject to
general manager’s approval; accept beer
only; patent medicines accepted if they
pass FCC approval.

WHAS, LOUISVILLE

Operator: Louisville Times Company,
Courier Journal & Times Bldg. Phone:
Wabash 2211. Power: 50,000 watts on 820
kc. Affiliation: CBS. Opened: July 18,
1922, (Note: This station is newspaper-
owned by the Louisville Courier-Journal
and Times.)

Quwmner: Barry Bingham. Stetion direc-

Credo Fitch Harris. Ezxecutive
manager: W. L. Coulson. Program di-
rector: Joe Eaton. Technical director:
Orrin W. Towner. Artists bureau head:
Bob Drake. Musical director: Robert
Hutsell. Publicity director: Dolly Sullivan.

Rep: Edward Petry & Co., Inc. News:
UP. Seating facilities: 100 persons. Mer-
chandising: Supply daily listings, pictures
and highlights in Courier-Journal and
Times, plus publicity in magazines and
trade journals; contact dealers, retailers,
neighborhood groups, etc., by telephone
and malil; surveys and window displays
are handled by Montgomery Associates at
a small cost to the advertiser. Foreign
language programs: Not accepted. Artists
bureau: Yes; lists all artists appearing on
WHAS programs. Base rate: $450.

Copy restrictions: Accept beer any time;
wine and hard liquor only during late
evening hours; commercials for alcoholic
accounts must be institutional and are sub-
ject to stringent regulations; patent medi-
cine advertising must conform to Federal
Trade Commission regulations and station
standards.

tor:

WLMU, MIDDLESBORO

Operator: Lincoln Memorial University.
Power: 250 and 100 watts on 1210 kc.

At press time this station had a con-
struction permit only.

WOMI, OWENSBORO
Operator: Owensboro Broadcasting Co.,

Owensboro. Phone: 420. Power: 250
and 100 watts on 1500 ke. Affiliaticn:
None. Opened: Feb. 7, 1938. (Note: This

station is newspaper-owned by the Owens-
boro Messenger and Inquirer).

President: Lawrence W. Hager. Station
manager: Lyell L. Ludwig. Commercial
manager: George Blackwell. Program di-
rector: Bob Clayton. Chief engineer: Earl
Jagoe. Artists bureau head: Virginia
Lee. Musical director: Edna May Brown.
Publicity director: LeRoy Woodward.

Rep: None. News: AP. Seating facili-
ties: Have such facilties; can accommo-
date ‘“small number,” but no figure given.
Merchandising: Tie in with the newspaper
for publicity. Foreign language pro-
grams: Not accepted. Artists bureau:
Setup nominal only. Stock: Held by
Owensboro Publishing Co., Lawrence W.
Hager, W. B. Hager, and G. M. Fuqua.
Base rate: No card sent.

Copy restrictions: Beer, wine, and
liquor accepted; also patent medicines;
all copy subject to station approval and
to all laws.
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KENTUCKY STATIONS—Continued

WPAD, PADUCAH
Operator: Paducah Broadcasting Co., Inc.
Ninth & Terrell Sts. Power: 250 and 100
watts on 1420 kc.

Base rate: $40. Rep: None listed.

No other information available after
repeated requests.

LOUISIANA

(297,400 radio homes)

Radio Homes by Counties

Acadia ............. 4430 Iberia .............. 3,310 St. Charles.......... 1,390
Allen .............. 1,790 Iberville ........... 3,080 St. Helena.......... 740
Ascension .,......... 2,120 Jackson ............ 1,400 St. James........... 1,740
Asumption ......... 1,730 Jefferson ........... 5,500 St. John the Baptist. 1,560
Avoyelles .......... 3,430 Jefferson Davis 2,280 St. Landry.......... 6,050
Beauregard ........ 1,790 Lafayette .......... 4,680 St. Martin.......... 2,080
Bienville ........... 2,370 Lafourche .......... 3230 St. Mary............ 3,570
Bosier .............. 3,310 LaSalle ............ 1,340 St. Tammany....... 2,760
Caddo ............. 22,060 Lincoln ............ 2,520 Tangipahoa ........ 5,270
Calcasieu .......... 5980 Livingston ......... 1,730 Tensas ............. 1,810
Caldwell ........... 1,050 Madison ............ 1,870 Terrebonne 3,310
Cameron ........... 580 Morehouse ......... 2930 Union ............. 2,020
Catahoula .......... 1,270  Natchitoches ....... 4,120 Vermilion .......... 3,400
Claiborne .......... 3470 Orleans ............ 98,660 Vernon ............ 2,180
Concordia .......... 1,700 OQuachita ........... 8,970 Washington ........ 3,940
De Soto ............ 3,430 Plaquemines ....... 1,010 Webster ............ 3,470
East Baton Rouge... 10,550 Pointe Coupee ...... 2,270 West Baton Rouge.. 1,200
East Carroll ....... 2,070 Rapides ............ 8,650 West Carroll........ 1,350
East Feliciana ...... 1,510 Red River ......... 1,670 West Feliciana...... 996
Evangeline ......... 2,530 Richland ........... 2,760 Winn ... 1,680
Franklin ........... 3,040 Sabine ............. 2,330

Grant .............. 1,670 St. Bernard......... 700

KALB, ALEXANDRIA

Operator: Alexandria Broadcasting Co.,
Inc., 3d and Jackson Sts. Phones: 55 (com-
mercial); 65 (public). Power: 250 and 100
watts on 1210 kec. Affiliation: Southern
Broadcasting Network. Opened: Sept. 21,
1935.

General manager: W. L. Waltman. Com-
mercial manager: 1. F. Welch. Program
director: Virgil G. Evans. Chief engineer:
James Manship.

Rep: None. News: Transradio. Seating
facilities: Reception room for 300. Mer-
chandising: None. Foreign language pro-
grams: None needed in this area. Artists
bureau: None. Stock: Privately held by
W. H. Allen, president; J. B. Nachman,
vice-president; E. Levy, secretary-treas-
urer. Base rate: $50.

Copy restrictions: None.
WJIBO, BATON ROUGE

Operator: Baton Rouge Broadcasting Co.,
Inc., Magnolia and Fifth Sts. Phone: 3647.

station is newspaper-affiliated with the
Baton Rouge State-Times and Morning
Advocate.)

Vice-president and general manager: H.
Vernon Anderson. Commercial manager:
Roy Dabadie. Program director: Paul Gold-
man. Chief engineer: Wilbur Golson. Mu-
sical director: Oliver Manning. Publicity
director: Edly Rogers.

Rep: None. News: AP. Seating facilities:
About 75 persons. Merchandising: No in-
formation given. Foreign language pro-
grams: No information given. Artists bu-
reau: None. Stock: Principally held by
Chas. P. Manship, Sr. and Chas. P. Man-
ship, Jr. Base rate: $120.

Copy restrictions: Beer and light wines
accepted; no hard liquors; all copy must
conform to Federal Trade Commission
rules.

KVOL, LAFAYETTE

Operator: Evangeline Broadcasting Co.,
Inc., 300 Jefferson St. Phomne: 336. Power:
100 watts on 1310 kc. Affiliation: Louisiana

Power: 500 watts on 1120 kc., unlimited, Network. Opened: July 29, 1935. (Note:

except 8 to 9 p.m. Monday evenings. Af- This station is affiliated with the Louisiana

filiation: NBC Blue Southern Group. Daily Advertiser.)

Opened: 1924 (in New Orleans; in Baton President: Morgan Murphy. Station

Rouge since Dec. 12, 1934). (Note: This manager: George H. Thomas. Commercial
725
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LOUISIANA STATIONSContinued

manager: Robert A. Escudier. Chief en-
gineer: James G. Cooper. Publicity direc-
tor: Mrs. Hazel Guilbeau.

Rep: None. News: AP. Seating facili-
ties: 50 persons. Merchandising: Window
displays. Foreign language programs: Ac-
cept French programs. Artists bureau:
None. Base rate: $35.

Copy restrictions: Accept beer, wine,
liquor, and some patent medicine advertis-
ing; all copy must conform to station’s
standards and government regulations.

programs only, and these are restricted to
a certain period of the day. Artists bu-
reau: None. Base rate: $45.

Copy restrictions: Beer, wine and liquor
advertising accepted; all copy must con-
form to station standards.

KMLB, MONROE

Operator: Liner’s Broadcasting Station,
Inc., Frances Hotel. Phone: 4321. Power:

250 and 100 watts on 1200 kc. Affiliation:
None. Opened: July 1, 1930.

Vice-president, commercial manager,
publicity director: J. C. Liner, Jr. Station
manager: J. C. Liner, Sr. Program dir-
rector, artists bureau head, musical di-
rector: Don Breitenmoser. Chief engineer:

KPLC, LAKE CHARLES

Operator: Calcasieu Broadcasting Com-
pany, Majestic Hotel. Phone: 82. Power:
250 and 100 watts on 1500 kec. Affiliation:

None. Opened: April 26, 1935. O. L. Morgan.

General manager: L. M. Sepaugh. Sta- Rep: None. News: United Press. Seat-
tion manager: C. R. Porter. Commercial ing facilities: About 50 persons. Merchan-
manager: Frank Carroll. Program director: dising: No information given. Foreign

Kenneth McDaniel.
Moses.

Rep: J. J. Devine & Associates. News:
Transradio. Seating facilities: Reception
room, seating 15 persons. Merchandising:
Reasonable services offered free of charge.
Foreign language programs: Accept French

language programs: No information given.
Artists bureau: Setup nominal only. Base
rate: $50.

Copy restrictions: Light wines and beer
advertising accepted at any time; all copy
must be in good taste in the opinion of the
station management.

Chief engineer: E. C.

— —

WSMB, NEW ORLEANS

... New Orleans' most popular station
for thirteen years.

In 1938 the Women's National Radio
Committee lists more outstanding pro-
grams in WSMB than any other New
Orleans. station. This includes Transradio
Press, an exclusive WSMB service.

°

Technical improvements during 1937-38 include
an increase to 5,000 watts—a new transmitter—
new high-efficiency antenna—new ground system
and program amplifier.

All of which insures maximum efficiency
plus best program service!
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WBNO, NEW ORLEANS

Operator: The Coliseum Place Baptist
Church, 720 Common St. Power: 100 watts
on 1200 kc. (shares time with WIJBW). Af-
filiation: None.

Rep: Cox and Tanz.
(Y2 hr.).

Copy restrictions: No alcoholic beverage
advertising accepted.

Base rate: $25

WDSU, NEW ORLEANS

Operator: WDSU, Inc., Hotel Monte-
leone. Phone: Raymond 7135. Power: 1,000
watts on 1250 kec. Affiliation: NBC Blue.
Opened: July 23, 1923.

President: J. H. Uhalt. Vice-president,
commercial manager: P. K. Ewing. Pro-
gram director: Earl H. Smith. Chief engi-
neer: Fred Fabre. Musical director: Albert
A. Hodges.

Rep: John Blair & Co. News: Transra-
dio; RNA. Seating facilities: No informa-
tion given. Merchandising: No informa-
tion given. Foreign language programs:
No information given. Artists bureau:
None. Base rate: $180.

Copy restrictions: Rate card states “ad-
vertising of alcoholic beverages accepted,
but program must be in the late hours”:
all copy must conform to government
regulations and station approval.

WIBW, NEW ORLEANS

Operator: C. C. Carlson, Godchaux Bldg.
Power: 100 watts on 1200 kc. (shares time
with WBNOQ). Affiliation: None.

Rep: None. Base rate: $26 (3% hr.).

No other information available after re-
peated requests.

WSMB, NEW ORLEANS

Operator: WSMB, Inc., Maison Blanche
Bldg. Phone: Main 5920. Power: 5,000 and
1,000 watts on 1320 kc. Affiliation: NBC
South-central Group. Opened: April, 1925.
(Note: Newspapers, churches, schools and
municipality may all use this station with
moderation, at no cost; station is affiliated
with the Maison Blanche department store
and Saenger Theatre Corp.)

President: E. V. Richards. General man-
ager: H. Wheelahan. Commercial man-
ager: T. J. Fontelieu. Program director,
artists bureau head: W. J. Brengel. Chief
engineer: H. G. Nebe. Musical director:
None listed; duties assumed by various
persons.Publicity director: Harry Arthur.

Rep: Edward Petry & Co., Inc. News:
Transradio. Seating facilities: Lobby, 300
capacity; also Maison Blanche Auditorium,
capacity 1,000. Merchandising: Any reason-
able service rendered, but cost must be
borne by advertiser. Foreign language

programs: None on station currently;
French and Italian could be used. Artists
bureau: Acts as supply house for talent,
rather than contractor of permanent art-
ists; picks performers from Local Union
Musicians and Little Theatre, offering
them a chance on the air on a rotating
basis. Base rate: $125 (half hour).

Copy restrictions: Beer and wines ac-
cepted; hard liquor only after 10 p.m.;
copy restricted as to number of words,
truthfulness and good taste; some patent
medicines barred, as well as all cure-alls.

WWL, NEW ORLEANS

Operator: Loyola University, WWL De-
velopment Co., Roosevelt Hotel. Phone:
Raymond 2196. Power: 50,000 watts on
850 ke. Affiliation: CBS. Opened: March
30, 1922.

Faculty director: Rev. F. A. Cavey, S.J.
Station manager: Vincent F. Callahan.
Program director: James Willson. Chief
engineer: J. D. Bloom, Jr. Musical di-
rector: Irvin Vidacovich. Special events
director: Henry Dupre.

Rep: The Katz Agency. News: UP.
Seating facilities: University Room, 600
persons. Merchandising: Charge for ser-
vices; circular letters, up to 300, $4.50, plus
postage; local telephone calls, 10c. apiece;
local personal calls, 50c. apiece. Foreign
language programs: Not accepted. Artists
bureau: None. Stock: Station is wholly
owned by Loyola University. Base rate:
$150 (half hour.)

Copy restrictions: Beer and wine ac-
cepted; proprietaries must conform to sta-
tion standards of public decency.

KRMD, SHREVEPORT

Operator: Radio Station KRMD, Inc,
New Jefferson Hotel. Phone: 6171. Power:
250 and 100 watts on 1310 kc. Affiliation:
None. Opened: January, 1927.

Station head: L. M. Sepaugh. Station
and commercial manager: G. V. Wilson.
Program and publicity director: Margaret
Barnett. Chief engineer: R. M. Dean.

Rep: J. J. Devine & Associates. News:
Transradio. Seating facilities: 75 persons.
Merchandising: No information given.
Foreign language programs: No informa-
tion given. Artists bureau: None. Base
rate: $30 (half hour).

Copy restrictions: None listed.

KTBS, SHREVEPORT

Operator: Tri-State Broadcasting Sys-
tem, Inc., Commercial Bldg. Phone: 4171,
Power: 1,000 watts on 1450 kc. Affiliation:
NBC Southwestern Group. Opened: 1928.
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(Note: This station is newspaper-owned
by the Shreveport Times as is KWKH
of the same city.)

President: John D. Ewing. Station man-
ager: John C. McCormack. Local adver-
tising manager: J. A. Oswald. Program
and musical director, artists bureau head:
B. G. Robertson. Chief engineer: C. H.
Maddox. Publicity director: Ewing Cana-
day.

Rep: The Branham Co. News: UP.
Seating facilities: 75 persons (studios
shared with KWKH). Merchandising:
Complete service rendered at actual cost,
excepting sales letters and bulletins which
are mailed to retailers gratis. Foreign
language programs: No rules, as such pro-
grams have never been requested; foreign
population nil in this territory. Artists
bureau: Setup nominal only. Stock: Prin-
cipally held by the Times Publishing Co.,
Ltd. Base rate: $90 (¥ hr.).

Copy restrictions: Accept beer, wine
and liquor advertising; medical accounts
accepted only on approval of manage-
ment; all copy subject to station approval
and Federal Trade Commission rules and
regulations.

KWKH, SHREVEPORT

Operator: International Broadcasting
Corp., Commercial Bldg. Phone: 4171.
Power: 10,000 watts on 1100 kc. Affiliation:
CBS. Opened: 1925. (Note: This station
is newspaper-owned by the Shreveport
Times as is KTBS of the same city.)

President: John D. Ewing. Station man-
ager: John C. McCormack. Local adver-
tising manager: J. A. Oswald. Program
and musical director, artists bureau head:
Fred Ohl. Chief engineer: William E. An-
tony. Publicity director: Ewing Canaday.

Rep: The Branham Co. News: UP. Seat-
ing facilities: 75 persons (shared with
KTBS). Merchandising: Complete service
rendered at actual cost, excepting sales
letters and bulletins which are mailed to
retailers gratis. Foreign language pro-
grams: No rules, as such programs have
never been requested; foreign population
nil in this territory. Artists bureau: Setup
nominal only. Stock: Principally held by
Times Publishing Co., Ltd. Base rate: $200.

Copy restrictions: Accept beer, wine and
liquor advertising; medical accounts ac-

cepted only on approval of management;
all copy subject to station approval and
FTC rules and regulations.

4

STATION

Affiliated with Columbia Broadcasting System and Completely
Covering the Rich New Orleans and Surrounding Market

WILL OPERATE ON

20,000
*

WWL DEVELOPMENT COMPANY,
ROOSEVELT HOTEL

* Approximately

*

ON AND AFTER SEPTEMBER 1*

W W L

WATTS
(Clear Channel)

Inc.
NEW ORLEANS, LA.
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MAINE

(201,100 radio homes)

Radio Homes by Counties

Androscoggin ...... 17,720 Knox .......
Aroostook .......... 17,320 Lincoln .....
Cumberland ....... 34,650 Oxford .....
Franklin ........... 5,290 Penobscot ...
Hancock ........... 8,830 Piscataquis ..
Kennebec .......... 17,290 Sagadahoc ..

WRDO, AUGUSTA

Operator: WRDO, Inc, 1 Commercial
St. Phone: 2285. Power: 100 watts on 1370
ke. Affiliation: Colonial, Yankee, Mutual,
Maine Broadcasting Systems. Opened:
Feb. 23, 1932.

Station manager: Conrad E. Kennison.
Chief engineer: Harold Dinsmore.

Rep: None. News: Yankee Network News
Service; Maine News Service (local).
Seating facilities: None. Merchandising:
Contact dealers and prospective dealers
in region, personally or by mail. Foreign
language programs: Accepted. Artists bu-
reau: None. Base rate: $50.

Copy restrictions: Accent beer and wine;
no hard liquor advertising; patent medi-
cines accepted subject to station approval;
commercials must conform to station
standards.

WABI, BANGOR

Operator: Community Broadcasting Co.,
State St. Phone: 6658. Power: 250 and 100

watts on 1200 kec. Affiliation: None.
Opened: June 30, 1923.
General manager: F. B. Simpson. Sta-

tion manager: R. M. Wallace. Program di-
rector: Maurice Dolbier. Chief engineer:
Nelson Lawson.

Rep: None. News: AP through affiliation
with Bangor Daily Commercial. Seating
facilities: Approximately 100. Merchandis-
ing: None. Foreign language programs:
Accept both programs and announce-
ments. Artists bureau: No talent listed as
being under contract; bureau will, how-
ever, supply artists for advertiser at cost.
Stock: Closed corporation, principals be-
ing F. B. Simpson, R. M. Wallace and
B. M. Havey. Base rate: $50.

Copy restrictions: Copy passed at dis-
cretion of program director; beer and
wines spotted at any desired time; hard
liquors only after 8 p.m.

WLBZ, BANGOR
Operator: Maine Broadcasting Co., Inc,
100 Main St. Phone: 6023; 9808. Power:
1,000 and 500 watts on 620 kc. Affiliation:
CBS; Yankee Network; Colonial; Mutual.

....... 8,160 Somerset ........... 10,060
....... 4630 Waldo ............. 5,600
....... 10,430 Washington ........ 9,650
....... 22,670 York .............. 19,260
....... 4,920

4,620

Opened: 1926; operated as 1-EE previously
(1921).

Manager-director, publicity: Thompson
L. Guernsey. Commercial manager: Ed-
ward Guernsey. Program director: Jack
Atwood. Chief engineer: Bernard Kellom.
Musical director: Norman Lambert.

Rep: Weed & Co. News: Yankee Net-
work News Service; own local reporting.
Seating facilities: Studio, 120; observation
room, 25. Merchandising: Contact deal-
ers; distribute publicity and promotional
material to wholesalers. Foreign language
programs: Not accepted. Artists bureau:
None. Stock: Principal holder is Thomp-
son L. Guernsey. Base rate: $100.

Copy restrictions: Beer and wine ac-
cepted; no hard liquor; wordage of com:
mercials must conform generally to that ot
the networks; all spot copy is sold on a
word limit rate.

WCSH, PORTLAND

Operator: Congress Square Hotel Co.,
579 Congress St. Phone: 3-9667. Power:
2,500 and 1,000 watts on 940 kc. Affiliation:
NBC Basic Red; Yankee Network. Opened:
June 25, 1925.

President: Henry P. Rines. Director:
George F. Kelley, Jr. Commercial man-
ager: Linwood T. Pitman. Program di-
rector: Albert Willard Smith. Chief en-
gineer: Fred Crandon. Musical director:
Arthur F. Kendall.

Rep: Weed & Co. News: Yankee Net-
work News Service. Seating facilities:
None. Merchandising: None. Foreign
language programs: French language
broadcasts occasionally accepted, but not
invited. Artists bureau: Nominally main-
tained to pick artists from available sup-
ply in city. Base rate: $160.

Copy restrictions: Accept beer, ale, light
wines; no hard liquor advertising; on half-
hour programs, commercial copy must not
exceed 500 words; quarter-hours, 300
words; five minutes, 200 words; one-minute
announcements, 100 words.

WGAN, PORTLAND

Operator: Portland Broadcasting System.
Inc. Power: 500 watts on 640 kc. (operates
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MAINE STATIONS—Continued

limited hours with dominant station on its
channel—KFI). Affiliation: None. (Note:
this station is newspaper affiliated with
the Portland Press Herald and the Port-
land Express—Gannett papers.)

No other information available.

WAGM, PRESQUE ISLE
Operator: Aroostook Broadcasting Corp.,
National Bank Bldg. Phone: 60. Power:
100 watts on 1420 ke (specified hours).
Affiliation: None. Opened: January, 1930.

publicity director: Ted Coffin. Artists bu-
reau head: Bill Davis. Musical director:
Tea Davs.

Rep: None. News: Transradio; also gath-
ers news locally. Seating facilities: wlain
studio seat 50; auditorium studio available
seating up to 700. Merchandising: Air
build-ups at opening of series gratis. For-
eign language programs: Accept French and
Swedish; programs of this type limited to
15 minutes per week per sponsor. Artists
bureau: Yes; details not given. Base rate:
$40.

Copy restrictions: Only such promulga-
tions as are made by the Federal Trade
Commission,

MARYLAND

(355,100 radio homes)

Radio Homes by Counties

General and station manager: R. W.
MaclIntosh. Commercial manager, chief
engineer: L. E. Hughes. Program and
Allegany ........... 16,220 Charles .....
Anne Arundel...... 10,300 Dorchester ..
Baltimore .......... 24,050 Frederick ...
Baltimore City...... 187,770 Garrett .....
Calvert ............ 1,770 Harford .....
Caroline ........... 3,860 Howard .....
Carroll ............. 7290 Kent ........
Cecil .....ccovvnnt. 5,150 Montgomery

WBAL, BALTIMORE

Operator: WBAL Broadcasting Company,
Lexington Bldg. Phone: Plaza 4900. Power:
10,000 watts on 1060 kc (after 9 p.m., 2,500
watts on 760 kc. synchronized with WJZ,
New York). Affiliation: NBC Basic Blue;
Mutual. Opened: November 2, 1925,
(Note: This station is a subsidiary of
Hearst Radio and is affiliated with the
Baltimore News-Post and American.)

Station and commercial manager: H. C.
Burke. Program director: Paul Girard.
Chief engineer: Gerald W. Cooke. Musical
director: Bob Iula.

Rep: International Radio Sales. News:
INS; UP. Seating facilities: Studio A, 100
persons; WBAL Radio Playhouse, 650 per-
sons. Merchandising: Complete service of-
fered at actual cost. Foreign language
programs: Not accepted. Artists bureau:
None. Base rate: $340.

Copy restrictions: Beer and wine ac-
cepted; no liquor advertising; no dual
sponsorship of programs; all copy subject
to station approval.

WCAO, BALTIMORE
Operator: The Monumental Radio Co,,
811 W. Lanvale St. Phone: Madison 7222.
Power; 1,000 and 500 watts on 600 kc. Af-
filiation: CBS. Opened: May, 1922,

....... 2,830 Prince Georges ..... 12,120
....... 5470 Queen Annes....... 3,090
....... 11,170 St. Marys........... 2,590
....... 3,610 Somerset ........... 4,940
....... 6,330 Talbot ............. 4,180
....... 3,120 Washington ........ 14,160
....... 3,120 Wicomico .......... 6,830
....... 10,490 Worcester ......... 4,640

Executive vice-president, station man-
ager, commercial manager: J. Thomas
Lyons. Program director, publicity di-
rector: Gordon A. Scheihing. Chief en-
gineer: Martin L. Jones.

Rep: Transamerican Broadcasting & Tele-
vision Corp. News: INS. Seating facili-
ties: Three studios; studio A, 100 persons;
others, 25 to 50 persons apiece. Merchan-
dising: None. Foreign language programs:
Not accepted. Artists bureau: None. Stock:
417,500 shares held in voting trust, The First
National Bank of Baltimore, trustee; no
information concerning holders of certifi-
cates. Base rate: $300.

Copy restrictions: Price comparisons dis-
couraged—advertisers should not state
that the public can now purchase mer-
chandise at such-and-such a price which is
higher, or lower, than a previous price;
beer accepted, but number of sponsors
limited; other alcoholic beverages accepted
only after 10 p.m.; limit the number of
patent medicine advertisers.

WCBM, BALTIMORE

Operator: Baltimore Broadcasting Corp.,
114 W. Lexington St. Phone: Plaza 5350.
Power: 250 and 100 watts on 1370 kec.
Affiliation: Inter-City Broadcasting Sys-
tem. Opened: 1924.
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MARYLAND STATIONS—Continued

President and commenrcial manager: John
Elmer. Station manager: George Roeder.
Chief engineer: G. Porter Houston.

Rep: None. News: INS, Universal. Seat-
ing facilities: 50 persons. Merchandising:
None. Foreign language programs: Accept-
ed; governed by same rules as regular an-
nouncements. Artists bureau: None. Base
rate: $120.

Copy restrictions: Beer and wine accept-
ed; no liquor advertising; programs con-
sidered individually, but all must conform
to federal and state laws, FCC regulations
and Pure Food & Drug Act.

WFBR, BALTIMORE

Operator: The Baltimore Radio Show,
Inc., 7 St. Paul St. Phone: Plaza 6030.
Power: 1,000 and 500 watts on 1270 k¢ (has
construction permit for 5,000 and 1,000
watts on 1270 ke). Affiliation: NBC Basic
Red. Opened: June 4, 1922.

President: Robert S. Maslin, Sr. Exec-
utive vice-president: Hope H. Barroll, Jr.
Commercial manager: Purnell H. Gould.
Program director: Bert Hanauer. Chief
engineer: William Q. Ranft. Artists bu-
reau head, musical director: Joseph Im-

brogulio. Publicity director: Robert S.
Maslin, Jr.

Rep: Edward Petry & Co., Inc. News:
Transradio. Seating facilities: Studio, 200

persons; also main ballroom of Lord Balti-
more Hotel, 500. Merchandising: Have de-
partment; send letters to dealers; pre-pro-
gram announcements; stage dealer meet-
ings; furnish sponsor with route lists; dis-
play client’'s wares in studios; check re-
sponse to programs among dealers and
consumers (former by phone, latter by
mail); will mail 50 letters or make 50
calls free in any phase of merchandising
service—further service billed at cost; tie-
up with seven county newspapers and one
Baltimore daily in addition to screen trail-
ers used for free advertising for spot pro-
gram advertisers. Foreign language pro-
grams: Accepted at restricted time. Artists
bureau: Setup nominal. Base rate: $300.

Copy restrictions: Not over four minutes
of commercial in a 15-minute program; no
comparative price mentions; will take beer
and wine programs, but not announce-
ments only; no hard liquor advertising; no
laxative announcements after 6 p.m.; sta-
tion is associate member of the Proprie-
tary Association.

WTBO, CUMBERLAND
Operator: Associated Broadcasting Corp.,
31 Frederick St. Phone: Cumberland 299.
Power: 250 watts on 800 kc. (to sunset in
Dallas, Texas). Affiliation: Quaker Net-

work; Maryland Network., Opened: Oc-

tober, 1929.

Treasurer, general manager: H. B. Mec-
Naughton. Program director: Robert Roas-
mond. Chief engineer: George Lennert.

Rep: Joseph Hershey McGillvra. News
service: Transradio. Seating facilities:
About 75 persons. Merchandising: Dealer
contacts, trade and consumer publicity
gratis. Foreign language programs: Ac-
cepted; German only foreign language of
value in this area. Artists bureau: None.
Stock: Principally held by Roger W. Clipp,
president, and Frank Becker, vice-presi-
dent. Base rate: $86.25.

Copy restrictions: Copy must conform to
station standards and FCC rules and regu-
lations.

WFMD, FREDERICK

Operator: Monocacy Broadcasting Co.,
Winchester Hall, Frederick; Hippodrome
Theater Bldg., Baltimore. Phone: Fred-
erick 1466. Power: 500 watts on 900 ke (to
local sunset). Affiliation: None. Opened:
Jan. 1, 1936.

Vice-president, general manager, com-
mercial manager: A. V., Tidmore. Program
director, artists bureau head: R. L. Long-
street. Chief engineer: John A. Fels.
Musical director: Winston C. Shipley. Pub-
licity director: Hugh F. Ferguson.

Rep: None. News: Transradio. Seating
facilities: Winchester Hall Auditorium, 500.
Merchandising: None formulated as yet;
clients largely local. Foreign language
programs: Would accept, but population
doesn’t warrant such programs. Artists
bureau: Books talent, but has no talent
contracts; purpose of bureau is described
as “to prevent exploitation for too many
benefit performances.” Base rate: $60 (one
hour, 13 times).

Copy restrictions: Will accept beer and
wine; no hard liquor; all copy subject to
U. S. and FCC regulations.

WIEJ, HAGERSTOWN

Operator: Hagerstown Broadcasting Co..
Franklin Court Bldg. Phone: 2323. Power:
100 watts on 1210 kc. Affiliation: None.
Opened: Oct. 29, 1932,

General manager: Grover C. Crilley. Ad-
vertising manager, national representative:
Edythe Fern Melrose. Commercial mana-
ger: C. H. Myers. Program director: Amos
Harper. Chief engineer: Harold Brewer.

Rep: None. News: Transradio. Seating
facilities: Auditorium arrangements for pre-
senting public shows; capacity 600; admis-
sion to be charged, if any, is optional with
the sponsor. Merchandising: Information,
on request. Foreign language programs:
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BALTIMORE'S NO.1
SHOWMANSHIP STATION
WFBR EXCLUSIVES:

Y Broadcasts Pimlico Futurity and Preakness

Y Broadcasts Preakness Ball (*“Life Goes to A Party”)
Y Broadcasts Maryland Hunt Cup Race

Y Sponsors WFBR Handicap Race at Pimlico

% First Mobile Radio Station in U. S. to be completely equipped
with studio and control room

¥ “Community News and Views'—first program to make
radio advertising available to community merchants

Y Exclusive broadcasts of Automobile and Food Shows

Y Appointed Official Broadcasting Station for Independent
Retail Grocers and Meat Dealers Assn. of Balto.

Y Broadcast Bermuda Interviews, via Bermuda Clipper
Y Broadcasts Maryland State Fair
Y Broadcasts Chesapeake Bay Fishing Fair

Y Devotes more than one-third of its time to civic, cultural and
educational featuresl!

FLASH: r c.c. GRANTS WFBR C. P. FOR
5000 WATTS DAYTIME; 1000 WATTS NIGHTTIME.

EDWARD P{THY L (0

R lllI'l'l'Jl'l‘Ill'lﬂ[ll‘II!'l-l'III'llIﬂ’L”llh‘ll'll[ll;

BASIC N.B.C. RED NETWORK
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No information given. Artists bureau: Set-
up nominal only. Base rate: $60.

Copy restrictions: Accept beer, wines
and hard liquors; patent medicines must
stand scrutiny of Food & Drug Admini-
stration; all copy must conform with gov-
ernment regulations.

WSAL, SALISBURY

Operator: Frank M. Stearns, 315 E. Main
St. Phones: 1540; 1541; 729. Power: 250
watts on 1200 kec. (daytime). Affiliation:
None. Opened: Nov. 17, 1937.

Owner: Frank M. Stearns. Program di-
rector: Deane S. Long. Chief engineer:

Richard W. Bullers. Musical director: H.
Fulton Brewington.

Rep: Weed & Co. News: UP. Seating fa-
cilities: None in the plant; use local theatre
on Saturdays for Kiddies Show, and on
Sundays (when the theatre is otherwise
closed) for an amateur hour. Merchan-
dising: Can render services on request.
Foreign language programs: Station
claims no foreign languages are used in
the area. Artists bureau: None. Base
rate: $45.

Copy restrictions: Beer and wine okay;
no hard liquor; “we make every possible
effort to keep commercials to within six
minutes of every 15.”

MASSACHUSETTS

(1,019,200 radio homes)

Radio Homes by Counties

Barnstable ......... 9,550 Franklin ....
Berkshire .......... 29990 Hampden ...
Bristol ............. 87,060 Hampshire ..
Dukes ............. 1,510 Middlesex ...
Essex .............. 123,560 Nantucket ..

WAAB, BOSTON
Operator: The Yankee Network, Inc., 21
Brookline Ave. Phone: Commonwealth
0800. Power: 1,000 and 500 watts on 1410
ke. Affiliation: Colonial Network, Mutual
Broadcasting System. Opened: April 20,
1931,

President: John Shepard III. Assistant
to the president: R. L. Harlow. Commer-
cial manager: William Warner. Program
director: Linus Travers. Chief engineer:
Paul A. deMars. Sales promotion: James
V. Bonner. Artists bureau head: Van D.
Sheldon. Director of public relations:
Gerald Harrison. Publicity director: A.
Stephenson.

Rep: Edward Petry & Co., Inc.
Yankee Network News Service. Seating
facilities: Studio, 100 persons. Merchan-
dising: Supplies coverage and market data;
will aid in buyer contacts and cooperate
in further merchandising plans on a cost
basis. Foreign language programs: Accepts
certain types; acceptance depends on
merit as public entertainment. Anrtists
bureau: Yes; has complete roster of talent.
Base rate: $200.

Copy restrictions: Accept beer and wines;
Better Business Bureau and Proprietary
Association consulted.

News:

WBZ-WBZA, BOSTON

Operator: Owned and operated by West-
inghouse Electric and Mifg. Co.; pro-

....... 12,840 Norfolk ............ 73210
....... 81,090 Plymouth .......... 42,530
....... 16,730  Suffolk ............200,230
....... 223,760 Worcester ..........116,080
....... 1,060

grammed by the National Broadcasting
Co., Inc. WBZ: Hotel Bradford, Boston.
WBZA: Hotel Kimball, Springfield. Phone:
WBZ: Hancock 4261; WBZA: Spring-
field 6-8336. Power: WBZ: 50,000 watts on
990 ke; WBZA: 1,000 on 990 kc. (Note: both
stations operate simultaneously and in
synchronism on the same frequency and
wavelength.) Affiliation: NBC Basic Blue.
Opened: WBZ: Sept. 15, 1921; WBZA: Nov.
15, 1924.

General manager: John A. Holman.
Commercial manager: Frank R. Bowes.
Program director: John F. McNamara.
Chief engineer: (WBZ), Dwight A. Myer;
(WBZA), H. E. Randol. Musical director:
John H. Wright. Sales promotion man-
ager: George A. Harder.

Rep: National Broadcasting Co. News:
UP; Press-Radio. Seating facilities: Studio
A, 250; studio B, 250; Hotel Bradford Audi-
torium, 2,000. Merchandising: None listed.
Foreign language programs: None listed.
Artists bureau: None listed. Base rate: $400.

Copy restrictions: Lectures and edu-
cational talks not accepted between 6 p.m.
and midnight except by special arrange-
ment; time of broadcast subject to change
to other periods on 28 days’ notice to ac-
commodate network broadcasts, excepting
in the case of independent announcements
which may be moved to other periods if
available, and as arranged by the station
manager on 24 hours’ notice; closing date
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MASSACHUSETTS STATIONS—Continued

is two weeks in advance of initial program
and program material must be arranged
one week in advance of broadcast date—
no change within two days preceding
broadcast; all programs subject to station
approval; beer is accepted; patent medi-
cines subject to NBC acceptance rules.

WCOP, BOSTON

Operator: Massachusetts Broadcasting
Corp., Copley Plaza Hotel. Phone: Com-
monwealth 1717. Power: 500 watts on 1120
ke (operates daytime). Affiliation: Re-
gional Group. Opened: Aug. 26, 1935.

President: Harold A. Lafount. Station
manager: Gerard H. Slattery. Chief en-
gineer: Whitman Hall. Publicity direc-
tor: Ed Pearson.

Rep: International Broadcasting Corp.,
New York. News: Transradio. Seating
facilities: Public function rooms of Copley
Plaza Hotel, capacity 2,000, Merchandis-
ing: Dealer contacts; distribution of all
promotion material; breakdown and tabu-
lation of sponsor mail. Foreign language
programs: Accepted. Artists bureau: Sup-
plies talent. Base rate: $75.

Copy restrictions: Accept beer and wine;
commercial copy “carefully edited and
must comply with station regulations.”

WEEI, BOSTON

Operator: Columbia Broadcasting Sys-
tem, Inc., 182 Tremont St. Phone: Hub-
bard 2323. Power: 5,000 and 1,000 watts on
590 kc. Affiliation: CBS. Opened: Sept.
29, 1924.

Station manager: Harold E. Fellows.
Commercial manager: Roy Marks. Pro-
gram director: Arthur F. Edes. Chief en-
gineer: Phillip K. Baldwin. Production
manager, musical director: Lloyd G. Del
Castillo. Publicity director: L. S. Whit-
comb.

Rep: Radio Sales.
ald-Traveler (local). Seating facilities:
Studio A, seating 100 persons; Salle
Moderne, Hotel Statler, seating 500;
Grand Ball Room, Hotel Statler, seating
1,200. Merchandising: Services rendered
at actual cost. Foreign language programs:
Not accepted. Artists bureau: None; can
supply talent, however. Stock: Owned by
Edison Electric Illuminating Company of
Boston; station is leased and operated by
CBS. Base rate: $425.

Copy restrictions: CBS program policies.

News: UP, Her-

WHDH, BOSTON

Operator: Matheson Radio Co., Inc., Ho-
tel Touraine. Power: 1,000 watts on 830 kc.

(daytime). Affiliation: None. Opened: 1929.
General manager: R. G. Matheson.
Base rate: $100.
No further information available after
several requests.

WMEX, BOSTON

Operator: Northern Corporation, 70
Brookline Ave. Phone: Commonwealth
3900. Power: 250 and 100 watts on 1500 kc.
Affiliation: Inter-City Broadcasting System.
Opened: October 18, 1934.

Managing director, station manager,
chief engineer: Alfred J. Pote. Commercial
manager: S. Alfred Wasser. Program di-
rector, artists bureau head: John E. Reilly.
Musical director: John F. Kiley. Publicity
director: Vivienne M. Cameron.

Rep: George P. Hollingbery Co. News:
Christian Science Monitor. Seating facili-
ties: Studio A, 100 persons; Studio B, 50.
Merchandising: None. Foreign language
programs: Accept Italian programs. Artists
bureau: Setup nominal only. Stock: Prin-
cipally held by A. M. Iovanna, M. E. Gor-
man and Josephine Cunningham. Base
rate: $120.

Copy restrictions: Accept beer and wine.
but no hard liquor or patent medicines;
commercials limited to 150 words, with
overboard wordage and all direct com-
parison deleted by station.

WNAC, BOSTON

Operator: The Yankee Network, Inc., 21
Brookline Ave. Phone: Commonwealth
0800. Power: 5,000 and 1,000 watts on 1230
ke. Affiliation: NBC Basic Red, The Yan-
kee Network. Opened: July 31, 1922.

President: John Shepard III. Assistant
to the president: R. L. Harlow. Commer-
cial manager: C. W. Phelan. Program di-
rector: Linus Travers. Chief engineer:
Paul A. deMars. Sales promotion: Carle-
ton McVarish (manager), Robert C. Taylor.
Artists bureau head: Van D. Sheldon. Di-
rector of public relations: Gerald Harrison.
Publicity director: A. J. Stephenson.

Rep: Edward Petry & Co., Inc. News:
The Yankee Network News Service. Seat-
ing facilities: Studio, 100 persons. Mer-
chandising: Supplies coverage and market
data; will aid in buyer contacts; will co-
operate in further plans at cost. Foreign
language programs: Does not accept. Art-
ists bureau: Yes; complete talent roster.
Base rate: $400.

Copy restrictions: Beer and wines ac-
cepted; copy on all programs must con-
form to Better Business Bureau standards;
patent medicines subject to Proprietary
Association copy rules.
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WHAT TO Buy—
TO Sell NEW ENGLAND

® WNAC —Boston

Key station of the Yankee Network, and NBC Red Network outlet
in Boston. Blankets the 80 cities and towns of the Metropolitan
Boston area, serving a population of 2,307,897. Long recognized as
leading all Boston stations in all-day average of listeners.

® WEAN —Providence

The dominant station in its territory for the past 16 years. An
essential factor in covering Rhode Island’s densely populated, high-
ly industrious, traditionally prosperous market.

* WICC—Bridgeport, New Haven

Giving complete coverage of Fairfield and New Haven counties
where more than half of Connecticut’s population, taxable property
and radio homes are situated. An area of intensive industry, large
payrolls. Primary coverage includes greater part of Long Island.

¢ W AAB —Boston

Key station of The Colonial Network. Mutual Broadcasting Sys-
tem’s Boston outlet. New England’s outstanding sports and public
events station. Holding a tremendous local audience, larger than
that of any other local station, exclusive of major network stations.

® THE YANKEE NETWORK

Providing direct, coordinated and complete coverage of fourteen
great market areas. A proven and vitally important sales pro-
ducing factor throughout the entire New England territory,

® THE COLONIAL NETWORK

A regional network of unrivalled value to the advertiser desiring
economical coverage of New England’s leading market regions.
Combining 14 popular local stations, each located in a rich urban
shopping center.

THE YANKEE NETWORK, INC. ZodoN MassacnuseTTs

EDWARD PETRY & CO., Inc., Exclusive National Representatives
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WORL, BOSTON

Operator: Broadcasting Service Organ-
ization, Inc., 610 Beacon St. Phone: Com-
monwealth 5100. Power: 500 watts on 920
ke (daytime). Affiliation: None. Opened:
1926 (as WBSO; call letters changed in
1936).

President: Harold A. Lafount. Station
manager, commercial manager: W. Cort
Treat. Program director: Richard Bates.
Musical director: Robert Perry. Artists
bureau heads: James Carmody and Eddie
Urquhart. Chief engineer: Ervin Crandell.
Publicity director: Marjorie L. Spriggs.

Rep: J. J. Devine & Associates, Inc.
News: Transradio; Christian Science
Monitor; Boston Evening Transcript. Mer-
chandising: Complete service, including
market surveys, dealer notifications, dis-
tributor’s analyses, publicity, etc. Foreign
language programs: Accepted; translation
must be furnished in advance. Artists bu-
reau: Yes. Base rate: $75.

Copy restrictions: Advertising of intoxi-
cating beverages not accepted: all copy
subject to station approval.

WSAR, FALL RIVER

Operator: Doughty & Welch Electric Co.,
Inc., Academy of Music Bldg.,, South Main
St. Phones: 450-451. Power: 1,000 watts on
1450 ke. Affiliation: Mutual Broadcasting
System; Yankee Network; Colonial Net-
work. Opened: 1921.

President, treasurer, station manager:
William T. Welch. Commercial manager:
Leonard C. Cox. Program director, artists
bureau head: Josephine Y. Welch. Chief
engineer: John C. Pavao. Musical director:
Harry W. Craig. Publicity director:
Francis J. McLaughlin, Jr.

Rep: Gordon H. Bryant. News: Yankee
Network and WSAR News Service. Seat-
ing facilities: Two studios, largest one
seating 100 persons. Merchandising: Pub-
licity, coverage and market data offered
free; tie-ins, displays and special features
of other types rendered at actual cost.
Foreign language programs: Accepted;
French, Italian, Portuguese and Polish
programs current; copy subject to station
approval or revision. Artists bureau:
Setup nominal only. Base rate: $120.

Copy restrictions: Accept beer, wine and
liquor; no restrictions other than those
of the FCC.

WHAI, GREENFIELD
Operator: John W. Haigis. Power: 250
watts on 1210 ke. (daytime).
At press time this station had a con-
struction permit only.

WLAW, LAWRENCE
Operator: Hildreth & Rogers Co., 278 Es-
sex St. Phone: 4107. Power: 1,000 watts
on 680 kc. (daytime). Affiliation: Inter-
City Broadcasting System. Opened: Dec.

19, 1937. (Note: this station is newspaper-
owned by the Lawrence ZEagle and
Tribune.)

President, treasurer: A. H. Rogers. Sta-
tion manager: Irving E. Rogers. Commer-
cial manager: David M. Kimel. Program
and musical director: Stanley N. Schultz.
Chief engineer: George R. Luckey. Art-
ists bureau head: J. H. Harrison Flint.
Publicity director: Frederic A. Sullivan.

Rep: Weed & Co. News: AP. Seating
facilities: Studio A can accommodate 150
people; 50 more can view studio through
glass partition. Merchandising: Newspaper
publicity on programs and artists in the
two newspapers affiliated with the station.
Foreign language programs: Accepted, but
with restrictions. Artists bureau: Setup
nom