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ANYONE who finances a
Spot Broadcasting ex-
pedition has a good chance
to bag something. But he must
go to the right spots...where
the game is biggest and most
plentiful.

NBC can guide you directly
tothe Big Game spots. Through
15 NBC Programmed Stations,

_ Spot Broadcasters are reach-
£

L 3

SHUXIAND THEY

NTOLD ME THIS WAS
ABIG GAME JUNGLE!

ing 10 of the richest markets

in America.

IT IS, OLD MAN,
[F You KNOW
THE
BIG GAME

BOSTON - SPRINGFIELD DENVER SAN FRANCISCO
WBZ & WBZA KOA 50,000 Watts (830 KC) KGO 7,500 Watts {790 KC)
50,000-1,000 Watts {990 KC) NEW YORK KPO 50,000 Watts (680 KC)
WEAF 50,000 Watis {660 KC}
CHICAGO WJZ 50,000 Watts (760 kC}  SCHENECTADY
WENR 50,000 Watts {870 KC)  pHILADELPHIA WGY 50,000 Watts {790 KCJ
WMAQ 50,000 Walts (670 KC) KYW 10,000 Watls (1,020 KC! WASHINGTON, D. C,
CLEVELAND PITTSBURGH WMAL 500-250 Watts (630 KC}
WTAM 50,000 Watts {1,070 KC) KDKA 30,000 Watts {980 KC) WRC 5,000-1,000 Watts (950 KC}

NATIONAL BROADCASTING COMPANY

A Radio Corporation of America Service * World's Greatest Broadcasting System
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INTRODUCTION

By THE EDITOR

® ® L]

FOREWORD As a vast,

dynamic,
compelling industry, radio plays an
important part, every day, in the lives
of us all. Some prefer to call it an
art. Whether art or industry, its place
in the sun has long since been firmly
establish>d. Alert personalities, rep-
resenting the exireme swing of the
mental pendulum, yet all working in
a perfect harmony of precision, form
the spokes of the great radio wheel.
The effervescent artist, the dreaming
script writer, the practical advertising
man and station rep. and the highly
specialized engineer, each play their
mighty parts in the daily drama of
the mike.

. L] ® L]
Chidnoff Photo

AND SO -— with the idea of providing for its subscribars in every
| branch of the indusiry an efficient practical everyday work-
| ing quide to radio and all of its colorful branches RADIO DAILY, the daily
| newspaper of Radioland. hereby presents the second edition of Radio Annual.

It has been a full year in the making and represents the combined efforts
| of the entire staff of RADIO DAILY and its many correspondents throughout

the country.

W L] ] L]

| RADIO DAILY is proud to play its modest part in the progress

| of the great radio industry. In presenting this
| volume it is happy to dedicate its contents to the most powerful and whole-
| some force for educational enlightenment and entertainment the world
‘ has ever known.

|
i‘ APP}RECIATION In th= preparation of the near thousand

pages that follow, RADIO DAILY has had
the complete and enthusiastic cooperation of every branch of radio. To the
many government departmenis in Washington and New York. to the Federal
Communications Commission, the Federal Trade Commission, the National
Association of Broadcasters. the Columbia Broadcasting System, the National
l Broadcasting System, Mutual Broadcasting System and to the hundreds of
others who have helped to make -
‘ the accuracy and comprehensive- M
| ness of the following pages pos- ( .
sible, the editor takes this oppor-
| tunity of exprzssing his sincere

appreciation.
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| Pleasant and profitable relation-
ships are built largely on mutual
confidence.

We have found much satisfaction
in the many expressions of good-
will that have made our work with
advertising agencies so gratifying.

This good-will is our most pre-
cious asset—one that we intend to
preserve above all else.

TRANSAMERICAN BROADCASTING
AND TELEVISION GORPORATION

NEW YORK CHICAGO HOLLYWOOD
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""The Songbird of the South”
Presented by

SWANSDOWN & CALUMET
CBS e THURSDAY @ 8 TO 9 P.M., ES.T.

Ted Collins

PRODUCER

®
" ,7/ / »:2 L}- ‘..
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AND

“BETTY LOU”
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H U B Low Augeles

WARNER BROTHERS BROADCASTING CORPORATION

KFWE vrograms are produced in the world's largest motion
picture studios. Through association with Warner Bros.
Pictures, KFWB has presented more great stars to its listen-
ing audience than any radio station in America.

No other station has a greater source of outstanding pro-
gram talent and material than KFWB. These nationally
known figures mean box office in the theatre and assured
audience on the air.

KFWRB is also the second ranking station in Los Angeles in
the daytime, based upon the ratings of the 20 top audience
daily shows.

A, T A Il
= " /IL’ o L'ltZ'/ C‘% = L‘/I H’L‘L}L{

REWB

Warner Bros. Broadcasting Corp.
Los Angeles, Calilornia

Key Station of the California Radio System

Nenional Representatives

Paul H. Raymer Company

Newvs, York Chivaga Deiroi: San Francisco |
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GONSOLIDATED

RADIO ARTISTS. INC.

THIRTY
ROCKEFELLER
PLAZA

NEW YORK, N. Y.
TELEPHONE—COLUMBUS 5.3580

Amenrica’s Finest Orchestras

Charles Barnet Russ Morgan

Blue Barron Rita Rito

Les Brown Eddie Rogers
Reggie Childs _ Jan Savitt
Gray Gordon l Joseph Sudy
King’s Jesters Chick Webb
Al Kavelin Marek Weber

Carlos Molina

Paul Whiteman

And others, at important locations throughout the U. S.

CLEVELAND L4 CHICAGO

HOLLYWOOD °

° DALLAS

SAN FRANCISCO
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To the right, a dis-

tinctive Heywood chair |
' suited to use in radio |

theatres. It was created

hyv  Raymond Loewy.
famous modern de-
signer,

FOR THE /Qac&ca 7W

Heywood-Wakeﬁeld Seating lends stvle,

class, and comfort to the Radio Theatre.

These modern seats are available in attrac-
tive upholsteries that enhance acousties.
yet create charming ensemble effects. May
we tell you in detail why these modern chairs
may prove the correct and economical

answer for your radio theatre?

v s I HEYWOOD-W AKEFIELD

i you copy of our

‘ Theatre Seating Established 1826

Catalogne. It shows

a wide variety of | ﬂw&c Soals Nividion

‘ chairs suitableto use

in Radio Theatres. GARDNER, MASSACHUSETTS

L _
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THIS IS THE SECOND
€EDITION OF

RADIO
ANNUAL

1939

Designed to cover radio com- '
pletely, for distribution shortly
after the first of each year, and
issued to Radio Daily subscribers
as part of Radio Daily Service.
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ﬂn aduertisement mu(;tm by our clients

Excerpts from the correspondence files of International News Service

Joseph I, Connolly,
WIIL, Philadelphia —
“Keeping ‘First on the Air
with the News’ is an easy
job when we get the kind
of service that INS deliv-
ers here in Philadelphia.
For the past three and a
half years, WIFIL has lived
up to that slogan, mainly
through the alertness and
cooperation ol INS™

~—INS-—

I'. W. Meyer, KLZ, Den-
ver—“At the present time
our news serviee is com-
pletely sold.”

—INS—

Will Thompson Jr., Mun-
ager, KROY, Sacramento,
Califl—*“We  sincerely ap-
preciate the interest dis
played by your office in
assisting us bhoth in mak-
ing our news more valu-

able to us financially and
from a program stand-
point.”

—INS—

Neal A. Smith, Comnmer-
mercial  Manager, WCOL,
Colunibus, Ohio -~ “For
your information, INS
news was sold to the Dunn-
Taft Company, a local de-
partment store in Muy,
1937. This contract was re-
newed on the basis of lour
15-minute periods per day
with news flashes that come
to us over your wire. INS
ties up with their business
as 1t is a very reliable cer-
viee”

—INS—
A S

Foster, General

| INTERNATION

235 East 45th Street

Manager, WEW, S Louis,
Mo.—“I know you will be
pleased 1o know that we
just signed up Pevely Dairy
Company on exclusive use
of International News Ser-
viee dispatehes for a three-
vear period.”

—INS—
Lewis Allen Weiss, Gen-
erul  Manager DON LEL

BROADCASTING SYS
TEM—“Perhaps the most
dramatic story of our sue-
cess with INS news that we
can give you is reflected in
the latest Crossley Survey
whiclh shows that our nine
o’clock evening news
broadcast for Alka Seltzer
holds the crest of popular-
ity during the seven nights
of the weck.
INS serviee exclusively, a
portion
with  our
news  broadeast
credited
tion.”

Since we use
generous of our
SUCCess evening
must  he
o vour organiza-

—INS--

William C. Bryan, Pro-
gram Director, KTS4A, Sun
Antonio —  “International
News Serviee offers us so

much that we find oppor-
tunities 1o present many
programs a week taken

from the news files Tor dif-
ferent sponsors.”

—INS
S. Clark Fulks, News Ed-

itor and Production Mana-
ger, WACO-—“INS service
has nreant a lot to our sta-
tion, and we are never in
want of up-to-the-minute

news material. And better
~till, everything is just as
adaptable to radio broad-
cast as it is to the news.
paper.”

—IN% -
R. . Dunville, Sales
Manager, WLW, Cincin-
nati—“We want to thank

you for vour fine coopera-
tion.”

- INS---

ldward Hoffman, Gener-
al Manager, WMIN, Min-
neapolis--—-*“You might be
interested in knowing that
Koppers Coke i sponsor-
ing all our hourly
broadeasts.”

news

—INS—-

Bill McCain, News Bdi-
tor, WRBRC, Birmingham
—*“We have been very suc-
cesslul in keeping our INS
periods  sponsored
and  we  find  that
sponsors are generally the
ones that stay with us long-
ext. WBRC Teels it doesn’t
have to take a back scat to
any station in the South in
news coverage and presen-
tation.”

news
news

~INS

James . Hopkins, Man-
ager, WIBK, Detroit—"We
have been using the full
INS now for ap-
proximately  four months
and I am sure you will be
glad to know that during
this time¢ we lave been
able 1o sell more news
broadcasts than during any
previous  eighteen  wnonth
period.”

service

AL NEWS SERVICE

New York, New York

“The service of news scoops that pay dividends”
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By M. H. SHAPIRO

Editor, Radio Daily

ROGRESS of a high order characterized the business of broadcasting

during the year 1938.

Financially, the aggregate total of local and

national business was the best in radio history, and for the first time

exceeded advertising billings of the nation’s magazines.

Power increases for affiliated and inde-
pendent outlets cxpanded coverage of
markets as well as the potential circula-
tion of radio families. When it appeared
that the record-brezking revenuc of 1937
might mean an approaeh to the saturation
point, the networks deemed it advisable
to further expand their list of affiliates
and thus
Results achieved definitely won the stamp

insure additional time sales.
of approval for the move.

From the cultural viewpoint, broad-
casters forged ahead in giving their audi-
ences the best in classic, romantic and
contemporary music apart from the popu-
Educational
with

speakers of 21l walks of life being given

lar types of composition.

features were heavily scheduled
ample opportunity to be heard through-
out the country. Sports reccived its usual
large quota, while the efforts to serve
the public at all costs to the complete
disruption of commercial schedules won

radio its major honors of all time.

The extraordinavy efforts and determi-

nation of the American broadcaster to

33

bring to the world every possible light
on the European crisis gave rise to no
idle jest—*“Radio averted a war.”

For

broadeasting industry, remaining on its

the c¢nsuing months of 1939 the

toes, has every reason to expect highly
satisfactory financial returns from the
commercizl side and continued approba-
tion for its public services.

It is expected that the broadeaster will
again be the target for the layman and
official meddler, just as he was during
the past year, and that Congressional
investigations will always be in the offing.
The FCC
failed to
anything but a

investigation has seemingly

reveal broadcasting as being
much cleaner industry
than the average; yet radio will probably
always remain the “goldfish bowl.”
Minding its P’s and @’s, radio has
before it further oppovtunity to cement
its relationship with the radio home;
for it has spent and will continue to
spend millions of dollars in doing it—
right now, via a reality called Television.
The year 1939 may well prove a turning
point for the broadecasting industry.
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Procress 1y Brotneasrivg

LINDAMENTAL o the American sy=tem ol broadceasting i~ the duaty

of the licenseex to utilize the Tacilitiex afforded them so that the public
aill receive the best possible radio service.

[n dischareing this grcal public trusl. two primary conziderations
are presented.  Technical operation must keep abreast of the vapidly
progressing arl. and the program service <hould be mevilorious.

The listening public is entitled to a signal which is free from dis-
tortion and harmonicz. A high percentage of modulation wmust be
maintained. ‘The atr should be free rom the products ol anliqualed
or incllicient transmiilers. jusl as the public roads should not be
crowded or menaced by lightless or hrakeless automohiles.

The program which is received by the people likewise should be of
excellent quality.  Constant allention should he given program compo-
sition so that steadv improvements will he realized.  This calls for
social vision. a lively realization that all classes and ages of people
listen to programs. and a keen perception of changing condilions and
new opporlunities.

If these objectives are achieved. American hroadeasting will perform
a great service lo the Nation.

Frank R. McNinch
Chairman,
Federal  Connmnnications Cominission

-

N7
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/s

To the radio editors of the
United States and Canada.

To my brothers, and the boys
in the band.

To our sponsors—Lady Esther.
To the Roosevelt Hotel.

To our exclusive agents and
friends, MCA.

And to the music publishing

Chay Lonbards

industry.
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Ten Outstanding Radio
News Events of 1938

NAB Reorganization Completed and Neville Miller Elected
First Paid President.

Frank R. McNinch pushes through Reorganization of the
FCC.

Television Makes Rapid Strides With Sets Due to be Mar-
keted Early This Year.

Every Branch of the Industry Completed Negotiations With
the AFM, and Hired Additional Musicians.

L]

FCC Begins Its Monopoly Probe With NBC the First Network
to be Called.

o

Texas State Network Formed With Elliott Roosevelt named
President.

©

Super-Power Hearings Begin Before the FCC,

IRNA Organized As A Permanent Organization. Headed
by Samuel R. Rosenbaum.

@

Entire Industry Offers Thorough Coverage of the European
Crisis Twenty-Four Hours a Day.

(-]

Network Billings Hit All-Time High, With Total Billings
Reaching $70.000.000.

Ouistanding New Program
“Information Please,” with Clifton Fadiman.
Most Bemarkable Broadeast

Orson Welles’ Dramatization, '"'T'he Men From Mars.”

s e e L e e ey
39
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THE BAND OF THE YEAR!

%}j“%«g«
57

ARTIE SHAW

““Making Dance History’

OLD GOLD PROGRAM with ROBERT BENCHLEY
CBS—Sundays—10 P. M. E. S. T.
~N

ROCKWELL - OKEEFE. GENERAL AMUSEMENT CORPORATION

1]
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THE OBLIGATIONS OF
« AMERICAN RADIO =

DPR. JAMES ROWLAND ANGELL

Educational Counselor. National Broedcasting Co.

HE AMAZINGLY RAPID development of American radio should not
blind us to the tact that as an industiry it is still in its infancy, with
great areas of unexplored territory, to say nothing of important unsettled
problems upon whose wise solution may rest the future of our broadcasting.

Generally thought of as merely enter-
tainment and advertising, radio 1s actually
far more than this, and weve it not, it
would speedily ceasze to give concern. as
it now does, to many thoughtlful persons
who clearly apprcehend its prodigious
potential powers. Tt can inform accu-
rately and so lead sound public opinion;
or it can suppress and distort fact and
so. grossly mislead its heavers. 1t can
stiv up mob cxeitement, even to the point
of violence, and it can quict and reassure
public anxicty in times of crisis. Tt can
cultivate taste and develop appreciation,
or it can dcbase both. Tt can offer fine
amusement, or it can make itsell an
offense in the home to all right minded
folk.

All this makes clear the inevitable ob-
ligation which rests upon broadeasting
as an ageney, using the ether under gov-
srnment supervision, to bring to its con-
iluct high conceptions of public service.
Nor can this circumstance cver be lost
to sight, if radio is to justify the present
methods of operation.

When  one compares  the  conditions
under which American vadio is conducted
with those which prevail in many other
parts of the world, the importance of
serious and conscientious consideration
of its obligations  becomes  obvious.
Needless to say. in the dictator-ruled
countries radio is simply one among other
agencics employed to feed into the minds
of the pcople whatever ideas the auto-
crat mayv see fit to injeet. 1 is so com-

trolled that ro ideas and no information
hostile to the powers that be ave allowed
to enter.  What such a procedure would
mean for democracy requires no comment.
The two things simply cannot coexist.

But ceven in countries under more lib-
cral governments, radio is still Targely
controlled by the irulevs. This may re-
sult, as it certainly has done in certain
Kuropean  countries, in  broadeasting
which attains a high level of excellence
but which, nevertheless, is always some-
what hampered in its discussion of public
issucs by the fact that it is actually
under  direet  goverrment surveillance.
Furthermore, the taxes by which radio
is supported in these countries frequently
do not produce sufficient income to per-
mit the cemployment of as much first-
class artistic and musical talent as the
American radio commands.  This cir-
cumstance is reflected in the quality of
many of the programs.

Clearly it is distincetly in the publie
interest that American radio should con-
tinue to enjoy the largest possible meas-
ure of freedom. but it must deserve
this freedom by seeing to it that it is
never abused and that from one end of the
industry to the other there be constantly
exereised a keen sense of publie obliga-
tion. Not alone in the sustaining pro-
vvamis which the industyy must pay fov
out ol its own pocket, but also ir ad-
vertising programs as well, whenee comes
the income to support the enterprise,
the same standards muost be imposed.
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Jack Benny

JELL-O PROGRAM

My Cast:
MARY LIVINGSTONE
DON WILSON
PHIL HARRIS
KENNY BAKER
ANDY DEVINE

“ROCHESTER”

My Aunthors:
BILL MORROW

ED BELOIN
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FROM THE RADIO DAILY

There are approximately 26,666,500 radio families in the United States.
L]
Although two out of every three applications for facilities to the FCC are
turned down, its fiscal year ending June 30 found the U. S. with 747 broadcast

stations. &

Television experimentation has cost RCA some $20,000,000 during the past
10 years. .

About 17,000 men and women devote full time to broadcasting and draw a
collective weekly pay check of more than $770,000. In addition, there are some
5,880 part-time employees who earn approximately $110.000 weekly.

There are more than 5.000.000 radios installed in motor cars throughout
the country. .

Over $1,250.000 was spent by CBS and NBC in covering the European crisis,
September 10-29. 1938, bringing first hand information to American listeners.

L

Billings by the 10 leading advertising agencies on NBC and CBS during
1938 totaled $41.061,885. -

During 1938 NBC increased by 40 per cent the number of programs spe-
cially produced and shoriwaved to foreign countries. As of January 1, 1939,
the network had sent out 16,500 such programs, in six different languages.

L]

Number of network outlets as of January 1, 1939, were: NBC 167 (Red and

Blue), CBS 117, and MBS 110. .

For the first time in commercial broadcasting history, its gross sales (for

1938) exceeded that of magazine billings. Radio did an estimated $150,118.400:
total magazine billings $140.372,925.

[ ]

Replacement value of the 627 commercial broadcasting stations in the U. S.
is estimated at $15,000,000. .

Of the 13,721,000 rural American families, 69 per cent or 9.470.900 own one
or more radio receiving sets. °

About 99 per cent of all network business is done through advertising
agencies. »

Largest network hookup for a commercial program is that of General Foods
Corp. (for Jell-O) with Jack Benny—118 stalions in the U. S. and Canada.

e — =k )
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“BOX-OFFICE APPEAL PLUS!”

NIND
MARTINI

Farned in the four Felds of vocal art,
Opera, Concert, Radio, Motion Pictures,

" Nino Martini is enjoyed by every type
W Sﬁz/z %ﬁg nguy/ﬂm . of listener. ~His matchless veoice -and
© magnefic personality have earned the

OPERA-CONCERT-RADIO-MOTION PICTURES - roting of “Box Office Appeal PLUS."

EXCLUSIVE MANAGEMENT: aM;ANDgM (

Dwision COLUMBIA COHCERTS CORPDRATION of ColumBla BroADCAsTING system 113 WEST S7th ST, NEW YORK CITY
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of news, of information, of educa-
tion, of culture, of advertising and
of entertainment for America’s millions.
They listen to radio when they won't
listen to anything clse. After all, theve
are 25,000,000 American families who

RADIO is the outstanding purveyor

own 35,000,000 radio sets. As to the
growth of radio, there weve five hundred
thousand automobile radios in 1932 and
there are over 5,000,000 today. Twenty
million sets arc tuned in each day fer
an average of five hours. That means
one hundred million daily family hours
of listening.

That is why radio, in a democracy, is
of tremendous importance, of far larger
importance than we yet realize. It is
interesting to see that it does exactly
the same things as the press. News, in-
formation, entertainment, advertising are
constantly on the air and in all the news-
papers. But over the air—through the
“Fifth Estate”—impression is much more
vivid. The veaction to the spoken edi-
torial is much more immediate, more
widespread and more emotional, than the
reaction to the written editorial.

Radio has made us world-conscious.
Certainly, we get an added sense of the
smallness of the world when through our
loudspeakers we ave able to follow, as
in September, minute-to-minute develop-
ments in a European crisis which brought
the world nearer to war than it has come
since 1914. The CBS network alone
brought Americans 471 broadcasts from
18 world centers during the 20 days of
the crisis. Fifty-seven principals in the
crisis were heard in these broadceasts.
My own part in this greatest of news
coverage feats brought me to the micro-
phone 102 times in 20 days to clarify
and interpret the news as it was broad-
cast. The ten thousand letters and tele-
grams which I received from listeners

By H. V. KALTENBORN

all over the country demonstrated to me
more powerfully than ever before radio's
power to keep our pceople fully informed
on international affairs.

Long before its coverage of the great
crisis of 1938, radio had, for the first
time, made all our people government-
conscious.  Lvery important figure in the
government speaks to us over the air.
We geot a closer knowledge of their per-
sonalities.  We have an immediate, divecet,
personal, emotional contact with every
outstanding individual in public scrvice.
Having heard him, we have more interest
in what he says and in what he does.
Franklin D. Roosevelt happens to possess
A remarkable radio personality and this
is an important factor in his populavity.
He could never have “sold” himself to the
same extent without this magic instru-
ment which c¢nables him to reach out
and sway millions where formerly he
could have touched but thousands.

Women have come into the political
picture in a new way, thanks to radio.
They, too, huve become government-con-
scious.  Women listen to the radio even
morc than the men. Many keep their sets
turned on while they arc doing their
houscework, and listen to all sorts of
things including, incidentally, political
messages. Women  talk politics, think
politics, vead politics much more than
they did a few years ago. Radio has
given them a contact with government
problems and with individuals in gov-
ernment which they never had before.
That is a new factor of great importance
in our political life.

Today, the significant clements of
world news can be assembled from one
thousand or ten thousand miles away with
the speed of light, related, condensed,
interpreted in a few minutes, finally to be
broadcast to the tiniest red schoolhouse,
the brightest kitchen, the davkest sick-

(Continuwed on Page 5T)
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“The Prince OFf Baritones”

IGOR GORIN

The Singing Actor For Whom
This Generation Has Been Waiting!

Singing sensation of radio, concert and motion pictures, acclaimed
the “Prince of Baritones,” IGOR GORIN has been triumphantly
hailed on his transcontinental tour this season. Already engaged in
recital in over 40 cities on leading concert and university courses.

EXCLUSIVE MANAGEMENT: &/,a.ns AND Saﬁte&.

Division COLUMBIA CONCERTS CORFORATION of COLUMBIA BROADCASTING SYSTEM
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* TRENDSIN =«
EDUCATION BY RADIO

J. W. STUDEBAKER

1. S. Commissioner of Education

HE YEAR 1938 was crowded with events of great significance for

educational radio, from the point of view of both educators and broad-
casters. Educators gave evidence of learning that it requires showmanship
to produce listenable educational programs; the networks gave evidence
of learning that showmanship by itself is not enough.

CBS and NBC gave recognition to the
value of the school expert in preparing
educational radio programs. CBS called
in the aid of a distinguished commnittee
to guide its development of programs in
the field of adult education At NBC, Dr.
James Rowland Angell, former president
of Yale, extended the development of
educational programs.

At the same time there was evident
a growing trend among educators to
perceive the true nature of radio and to
learn what it takes to communicate suce-
cessfully by radio. There was less ten-
dency for educators to cmploy specches
by prominent persons and more of a de-
sire to turn to dramatic forms, discus-
sions, interviews, quizzes and the use
of persons of tested radio ability. We
are discovering that radio, like the
movies, requires elaborate organization
and careful prepavation.

The Office of Education and two of
the major nctworks, pooling their re-
sources, created and produced four
coast-to-coast educational programs:

The Office of KEducation, with the co-
operation of CBS, created and produced
the “Brave New World,” a Latin Ameri-
can series, and “Amevicans All-——Immi-
grants All,” a series showing contribu-
tions of various races to the building of
the United States. “Brave New World”
was concluded in April, 1938; “Amecricans
All—Immigrants All” will continuc
through the spring of 1939.

With NBC the Office of Education
created and produced the 1938 broad-
casts of “The World Is Yours,” a series
based on the Smithsonian Institution.
and “Wings for the Martins,” a serics on
the problems of education as seen
through a typical home. “The World TIs
Yours.” now in its third year, will con-

tinue indefinitely; “Wings for the Mar-
tins” will continue through the spring
of 1939.

The schools, colleges, and other com-
munity groups of this country have in
the past few years become increasingly
conscious of a need for adequately pre-
parced educational radio scripts. The
Radio Script Exchange, inaugurated by
the Federal Radio Education Committee
and functioning within the office of Edu-
cation, received and filled requests for
more than 80,000 copies of scripts during
the calendar year 1938. In the first two
years and three months of its existence,
the Script Exchange distvibuted on ve-
quest a total of over 166,000 copies of
scripts.  There are now 181 seripts in
the Exchange and another 100 are to be
added carly in the year 1939.

The schools, eolleges, and other com-
munity groups endeavoring to produce
radio programs have been handicapped
by a need for expert advice on production
problems, on the meaning of radio studio
terms and on the technicalities of sound
effects. The Script Exchange distributed
on request during the year 1938 more
than 10,000 copies of specially prepared
aids—a Radio Manual, Production Man-
ual, Glossary of Radio Terms, Bibliog-
raphy of References on Radio, and a
Handbook of Sound Effects. More than
20,000 copies of these aids have been dis-
tributed by the Exchange during its ex-
istence.

The nced to preserve for educational
use the values of important educational
programs has become increasingly evi-
dent.  As a result, in the fall of 1938,
with the help of the Committee on Seien-
tific Aids to Learning, the facilities of
the Script Exchange were expanded to
include the distribution of recordings of

(Continued on Page 5T7)
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EDWARD G. ROBINSON

IN

“‘BIG TOWN”

Broadcast Over Columbia Network—Every Tuesday Evening

(8 ES.T. — 7 C.8.T. —— 7:30 M.S.T. — 8:30 P.S.T.)

Sponzored by Lever Brothers

tRuthraufl & Rvan. Ine.—Advertising Agenev)
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HE early

development of audible
radio transmission, which was lim-
ited to point-to-point and ship-to-
shore communication in code, lay in the

intermediate waves.

and broad-
found their
field of

field of long and
Similarly, radio telephony,
casting, have heretofore
practical development in the
long waves.

After the application of radio to tele-
phony in the early 1920’s, it was found
to be more practical to operate the radio
telegraphic services by short-wave, and
a shift to this field occurred.

Research Engineers

As radio research engineers gained
more knowledge, first about long and
then about short waves, they advanced
into the area of ultra-short waves, in
which radio facsimile and television
have been developed. Today they are
delving into that portion of the radio
spectrum which includes micro-waves,
and out of which will come move and
more useful services to mankind. The
knowledge gained from the development
of each radio scrvice has helped in the
development of all the others, and each
step ahead has led radio scientists into
new uncharted ficlds of discovery.

During the next decade, radio will no
longer be confined to the field of audi-
ble services. The public is about to par-
ticipate in a new erva of radio, one which
brings them into the field of visual serv-
ices—facsiniile and television.

By DAVID SARNOFF

T s

President Radio Corporation of America.

and Chairman of the Board, National
Broadcasting Company

Facsimile

Radio facsimile is a system of trans-
mitting through space such graphic ma-
terial as writing, printed matter, and
pictures, and recording it in permanent
form at some distant point. Onc form
of radio facsimile has already been in
practical use for the past several years,
in the transmission of photographs be-
tween Europe and Awmerica. More re-
cently, faecsimile has been used also to
transmit weather maps from shore to
ship.  Now, a new type of facsimile
broadcasting—one for home use—has
been developed. At the present time, a
number of broadeasting stations scat-
tered throughout the United States are
conducting experimental broadcasts with
the new system in an effort to determine
to what kind of service it is best suited.
Other applications, in such fields as busi-
ness, commerce, government, and educa-
tion, also are being studicd.

Defining Television

Television is a system of transmitting
through space by radio, iniages of mov-
ing objects and scenes, or motion pic-
tures, and veproducing them in transient
form at some distant point. After move
than ten years of laboratory experiment,
RCA brought television out of the lab-
oratory in 1936, and began an exhaustive
scries of field tests, broadcasting pro-
grams from NBC studios in the RCA
Building, via an antenna on the Empire
State Tower, to experimental receivers

40
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PERIUSIKRIES

(GENERAL FOODS CORPORATION)
presents

i
!

Joe Penner

COLUMBIA NETWORK — EVERY THURSDAY
7:30 EST -— 6:30 CST — 6:30 MST — 5:30 PST

SCREEN—Under Exclusive Engagement
To R. K. O. Radio Pictures Inc.

R
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located at strategic observation points
throughout the metropolitan area.

Satisfied by these tests that television
was now technically feasible, RCA last
fall announced three important moves
toward the establishment of a regular
public television service, effective in the
spring of 1939. These consisted of (1)
the imniediate acceptance of orders for
television transmitters, from those wish-
ing to help pioneer in the new art; (2)
the mmanufacture of television receivers
for sale to the general public; and (3)
the inauguration by the National Broad-
casting Company of a regular television
program service of at least two hours
a week in the New York area.

Tele Financial Support

Many problems relating to programs
and to the financial support of television
are yet to be solved before television
can attain the state of widespread use-
fulness cnjoyed by sound broad-
casting. From now on the answers to
these problems may best be found in
the knowledge that is bound to accrue
from the practical operation of televi-
sion on a basis of service to the public.

The public must not expect that tele-
vision, in the beginning, will be able to
the vast areas now covered by
sound broadcasting. The ultra-short
waves used in television have a range
of transmission of 40 to 50 wmiles. An
economically practical system of relays
for network purposes is yet to  be
evolved. For these reasons, television
service in its carly stages will be limited
to the larger centers of population. Tele-
vision will not supplant any other medi-
um of entertainment or communication.
It will draw upon the older mediums in
the creation of its own individual =crv-
ices.

11OwW

cover

Radio at the World’s Fair

Every important phase of radio so far
developed—in the fields both of sound
and sight—will be exhibited and demon-
strated by the Radio Covporation of
America at the New York World’s Fair
1939.

The building erected at the TFair
grounds by RCA to house its exhibits is

Al

designed in the form of a huge radio
tube, symbolic of radio science and in-
dustry. Viewed from above, the build-
ing appears to be a radio tube affixed to
its basc and lying on its side. Surround-
ing three sides of the building, which
fronts 200 feet on the Avenue of Patri-
large landscaped lawn inter-
spersed with flower-beds, shrubs, trees,
reflecting pools and special exhibits.

The front seetion of the building is a
seni-rotunda  enclosed by plate glass
from top to bottom. At the center of
the facade is a huge replica of a metal
radio tube, approximately 25 feet high
and 8 feet across. This replica, by
means of an animated electric display,
will demonstrate the functioning of a
real tube.

ols, is a

Many Exhibits

Facsimile and television devices will
be exhibited and demonstrated in the for-

ward, or semi-rotunda, section of the
building.  Faesimile receivers, of the

type designed for home use, will be in
operation, recording news bulletins and
other information. Six viewing rooms
for television have been built around
the inner semi-circular wall. Kach room
will accommodate from 15 to 25 per-
sons al a time. Television receivers in
the rooms will receive regular televi-
transmissions of progranis fron
NBC studios in Radio City, and from
RCA-NBC telemobile units on the Fair
grounds,

Near the center of the rotunda will
be stationed a television receiver en-
cased In a cabinet of clear glass, which
will permit close inspection of the in-
terior parts. Elsewhere in the building
will be other exhibits demonstrating
various principles of electronic televi-
ston as developed in the RCA laborator-
ics.  On the lawn outside will be sta-
tioned the motorized RCA-NBC mobile
television unit, by means of which out-
door cvents are televized.

The devices used in radio point-to-
point communication will be displayed by
two services of RCA,—R.C.A. Communi-
cations, Inc., and Radiomarine Corpora-
tion of America. The former also will
have an office for sending and receiving

sion
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radiograms to and from all parts of the
world.  How these messages  travel
around the earth with the specd of light
will be demonstrated graphically on a
large diorama encircling the basc of a
250-foot radio antenna on the
erounds to the vight of the building.

tower

“
Transmitters, receivers and devices of

all kinds used in radio will be exhibited
by the RCA Manufacturing Company.
This portion of the RCA exhibit will also
cover the many applications of vadio
comniunication in the fields
of recorded music, education, motion pic-
tures, and public safety.

A display showing how yadio tech-
nicians are trained will be exhibited by
the RCA Institutes.

principles

Radio in the Future

As spectators at the World’s  Fair
view the evidence of radio’s progress to
the present time, the question, “What
comes next?” naturally will arise. It
is, of course, impossible to answer this
question with any degree of positiveness;
yet it is possible to gain somce idea of
the direction in which we are headcd,
through familiavity with the ficlds which
radio research scientists are now ex-
ploring.

Concerning the mysteries of the micero-
wave, we already know enough to say
that once this type of wave is controlled,
an almost unlimited number of radio fre-
quencies will become available for pub-
lic service. When that time comes il
will be possible, to create new services
and greatly to extend the present serv-
ices of radio.

New

Radio Services

Countless mnew radio services may
evolve from this field of exploration.
For example, one would be an extension
of telephone service to nmiotorists travel-
ling on the highways. This might be
accomplished by attaching special re-
ceiving and transmitting units to tele-
phone wires at intervals along the road-
side. The motorist, equipped with his
own transmitter and recciver, would
then call the telephone central by radio,
and get his conmnection through without
slackening the speed of his automobile.
If we go a step further, we may visual-
ize motorists in separvate cars talking to
each other by radio as they speed along

53

Another application might
consist in  equipping policemen with
pocket-size radio transmitting and re-
ceiving units, to keep them in constant
two-way communication with their head-
quarters.

Since the micro-wave, like the ultra-
short wave, is ineffective beyond the
horizon, its use would encourage the
establishment of a broadcasting station
in cvery village, giving that community
a voice of its own to speak on local af-
fairs and to present local talent.

A development which promises to oft-
set the short-range limitations of ultra-
short waves—and, in the future, micro
waves—is the radio relay. If a system
of such relays could be created, it would
make possible, among other things, the
establishment, first, of regional networks
for television transmission and, eventual-
ly, of national networks for the samec
purpose. The best that can be said of
this mecthod today is that it is onc of
promisc.  The coaxial cable, which has
already been developed, is designed to
perform the same scrvice. Which sys-
tem will prove to be the more efficient
and economical is vet to be determined.

the highway.

The Radio Relay

The radio rclay has applications ir
other radio services besides television.
It can, for instancc, be used to transmit
in facsimile over short as well as long
distances, messages and pictures.  Fur-
thermore, the radio rclay has the possi-
bilities of multiple transmission. Two
pictures could be sent simultaneously,
and on the same radio wave two auto-

matic typewriter channels and a tele-
eraph channel could be added. Relay
equipment has been under test in the

field for some time now, and from the
experimental work that is being done
we fully expect to learn how best to use
it.

Swift as the progress of radio has
been during the past twenty years, its
future promises to be even more spee-
tacular.  Radio will continue to In-
crease and broaden its potentialities for
public service. It imposes upon the so-
cial scientist a task even more serious
than that of the radio scientist: to di-
rcet this new instrumentality into chan-
nels through which it may promote the
welfare of mankind.
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A Salute to
Hawadiian Pineapple Co., Ltd.

PHIL BAKER

Broadcasting Coast-to-Coast Over

the Columbia Network
SATURDAYS—9 TO 930 P M, EST

— with ——

Eddie De Lange and his Orchestra

fw )

EXCLUSIVE MANAGEMENT WILLIAN: MORRIS AGENCY  INC
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RADIO ABROAD

The American radio industry’s progress during the last 12
months in the foreign market bas been paced by the splendid and
comprebensive service rendered by the Radio Section of the Electrical
Division of the Bureau of Foreign and Domestic Commerce of the
United States Department of Commerce.

T is the Radio Section of the Electrical Division of the U. S. Depart-

ment of Commerce, one of the major trunk lines leading to the Federal
central switchboard of American business, which keeps the industry abreast
of the changes abroad and which correlates the unending flow of statistics
upon which the successful pursuit of foreign markets is predicated.

The scope of the Section is com-
prehensive, embracing as it does
the sales promotion of all receiving
and transmitting equipment as well
as the operations of the industry,
including the publicizing of domes-
tic short wave programs. Obvious-
ly, much of the data thus placed at
the disposal of the American in-
dustry cannot otherwise be ob-
tained.

To a marked degree, radio entails
peculiar demands. It is essential
that the Federal government,
through its accredited agents
abroad, note the widely varying
conditions and interpret them in
terms of world changes, prospec-
tive markets and required adapta-
tions. Differing characteristics,
tastes and customs are vital fac-
tors in the correct marketing ap-
proach.

The changing political complex-
ion of Europe, and the altering
complexion elsewhere, serve to
further emphasize the value of the
Bureau divisions to the radio in-
dustry. Important among them are
the Economic and Technical Divi-
sions. The sphere of the Commer-
cial Intelligence Division is that of
rating possible foreign agents and
buyers. The Commercial Laws

Division, among other valuable ser-
vices, provides assistance in foreign
industrial property problems —
trade marks, copyrights, patents,
unfair competition, etc.

From the Bureau's Tariff Divi-
sion, the American radio industry
receives reports of all changes in
customs tariffs, trade regulations
and commercial policy, as well as
the latest information on new trade
agreements and foreign customs
decrees.

Probably one of the most valu-
able contributions of the Bureau is
the statistical service which shows
the amount of a given commodity
—sets, tubes, parts, etc.—imported
from all leading countries into a
particular foretgn market.

Reference already has been made
to the part played by national and
provincial tastes and customs in
the successful exploration of the
foreign radio market. The Bu-
reau’s Radio Section as the result
of its studies has useful sugges-
tions to make for the exporter’s
guidance. Not infrequently, ap-
pearance, color and design, includ-
ing those of labels, may prove to
be a factor.

(For complete foreign informa-
tion please turn to page 929.)
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RADIO AND THE NEWS

(Continued from Page 45)

room, the largest mass meeting. The
world and the air are literally full of
politics, politicians, political incidents and
portents. Millions of people await them,
hour by hour, in home and office and
shop and general store, anxious with a
new-found, personal relationship to all
these events and personalitics, listening,
waiting, wondering—sometimes skeptical,
sometimes all too credulous, but always
stimulated by the intimacy of personal
contact with the voice which brings them
words—the familiar voice they have come
to know from hearing it regularly, which
will tell them what lies behind the words.

Here, then, we stumble across the oppo-
site poles of radio. The wonder of it, and
the utterly commonplace thing it has
become. As a radio commentator, I :m
never able to forget the backbreaking
toil, the mental anguish, the unnerving
precision which was mobilized to make
it possible. It has become a boon to
mankind which makes all that has gone
into it well worthwhile. We crn atford
to rely on its mechanical efficiency, but
we must also sce that such an inven-
tion finds its best purposes and uscs.
With “news” as the sole weapon, all the
forces and advantages of radio could be
mobilized to produce confusion, discon-
tent, ignorance, incompatability, intem-
perance, and moval and social dis-
integration — just as easily zs they are
concentrated on public enlightenment.
intellectual stimulus, social awarcness,
greater undevstanding and cooperation.

We should, of course, make a distine-
tion between the way the United States

‘why we believe in democracy.

runrs its radio system and the way such
systems are run in other countries. In
our country, the profit motive is domi-
nant. Many people don’t like advertising;
yet it scems entirely impractical to ex-
clude it. The broadcasting systems them-
selves are constantly limiting the amount
of advertising that may go with one pro-
gram. On the basis of my study of radio
systems all over the world, I know of none
that touches ours in freedom front con-
trol, complete freedom of expression,
and ability to provide a program that
responds to the needs and interests of
the people. Above all, American broad-
casting does not scrve any particular
private purposc outside of the general
purpose, scrved also by the press, of
niaking a  reasonable profit for those
who own it.

We are most fortunate that at a time
when public education in political prob-
lems arc of outstanding importance we
have radio to help develop it.  Democ-
vecy is being challenged all over the
wovld. The challenge is rveal. Dictator-
ships cannot be defeated by mere nega-
tion. We don’t really know, many of us,
What a
chance there is to use radio to develop
a wider knowledge of it. Democracy is
the world’s only hope, the only chance
for human individuzality to suvvive. Yet
the world tends more and more to become
collectivized under the leadership of in-
dividuals who have lost all moral per-
spective. Let us, with the help of radio,
cducate our people to a greater knowledge
of democracy and a greater belief in it.

—TRENDS IN EDUCATION BY RADIOQ ——

(Continuwed from Page 47)

the series “Americans All—Immigrants
All” These ave now available for phono-
graph use at 33 1/3 and 78 r.p.m.

Groups of both educators and radio
officials felt a necd for scientifie rescarch
in the value and effect of diffcrent kinds
of educational radio programs. The Fed-
cral Radio Education Committee, besides
promoting the Script Exchange, spon-
sored two educational radio veseavch pro-
grams, one at Princeton University and
wne at Ohio State University.

There was a significant development in
the short wave field. I recommended to
the Federal Communications Commission
the desirability of setting aside a band
of frequencies for the exclusive use of
local educational agencies. The Commis-
sion finally set apart twenty-five chan-
nels for this purpose. Two cities, Cleve-
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land and New York, received licenses
during 1938 Lo operate stations unnder
this provision of the Commission. It is
probable that as many as 1500 stations
can opcerate simultancously while using
these channels. It will thus be possible
Lo expand enormouslv the services of
the Office of Education to schools and
cducational stations.

I believe we are now on the threshold
of an cra of very good feeling between
broadeasters and educators, in which the
broadeasters are becoming aware that
education can be made interesting on the
alv, and educators are beginning to ap-
preciate the requirements of radio. We
are still only on the frontiers of a new
field of education. There are no imagin-
able limits to our opportunities.
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QUIZ

Noxzema

CBS

Columbia Artists, Inc.

Management
WILLIAM GERNANNT
521 Fifth Avenue
New York
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HE: past ten years in the broadecast-

ing industry have seen a normal

plane of activity developed from a
state of chaos. All phases of the industry
have reached maturity, and with the
growth has developed a new firmament
for entertainers to bask in.

Not the least important factor in the
amazing development of the broadecast-
ing industry has been the emphasis
placed on the entertainer. While it takes
many persons to actually transmit a
program into the home, it is the enter-
tainer who has the most to gain from a
good production, for the public does not
judge a radio program by its technical
development, but rather from its enter-
tainment achievement.

In the early days of nctwork broad-
casting, standards were much lower for
the selection of radio entertainers. Pro-
grams had to be transmitted throughout
the day and evening, and it took many
persons to fulfill a full day’s schedule.
The majority of the vocalists were allot-
ted quarter-hour periods, and 2llowed tc
sing whatever songs they so desired, in
4 manner that to say the least was
slipshod.

Gradually, however, program directors
began to see the value of good entertain-
ment. Singers were given more selected
hours. CBS set aside the 7 to 7:15 p.m.
spot “across-the-board” to build talent.
From that quarter-hour period, which
was proven through a number of surveys
to have a huge listening audience, such
personalities as Bing Crosby, Morton
Downey and Ruth Etting were skyrock-
eted to fame, not only in radio, but stage
and motion pictures as well. Listeners
began to remember that 7 p.m. period
and as a result, not only talent was built
up, but new broadcast periods were being
commercialized.

By KATE SMITH

From those humble quarter-hour pro-
grams, many radio artists have moved
into the higher brackets in the entertain-
ment field. While the motion pictures,
vaudeville and legitimate stage have been
responsible for many pleasing listening
hours, the majority of the favored talent
today was schooled in radio, then went
into the extra-curriculum activities. Few
have completely deserted the ranks of
radio, however. Don Ameche, now a fa-
vored Hollywoodite, still retains his radio
show #nd personality. Rudy Vallee has
moved into pictures and dance spots, but
remains one of the standbys of many
radio listeners. The list of radio names
who have succeeded in other fields is a
long and impressive one, but they are
still RADIO personalities, even to the
most ardent film fan.

Showmanship has done much to develop
talent in radio. Programs are now built
to order, and the talent is considered in
every phase of the production of a radio
show. Not as in the early days when a
singer sang, and trusted to luck that the
song would be finished in the required
time, radio today is well rehearsed. Color
and glamour, two words long absent from
the radio business, are coming to the
fore, and radio is now definitely big-time.

Despite its growth, radio is still an
“open sesame” o a large number of as-
piring entertainers. Local stations serve
as elementary schools, with students
graduzating to the networks after they
have been schooled in radio technigue.
Many of the better “students” have been
able to make the grade in the big time
without too much preliminary work, and
there are those rare exceptions that step
right into star spots. Radio can use new
talent all the time—because it is its very
lifeline!
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PAIGE

Wednesdays at 10 P. M., E.S.T. Over

The Columbia Broadcasting System
COAST-TO-COAST

in

“Raymond Paige, 99 Men and a Girl”

Sponsored by
UNITED STATES RUBBER CO.

Management .
Columbia Artists, Inc
485 Madison Avenuc

New York City
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RADIO —TELEVISION
and the WORLD'S FAIR

DR. JOHN S. YOUNG
Director of Broadcasting and Television
New York World's Fair 1939

HE most pretentious radio program ever devised made its bow to the

world on January 1—the program every radio man dreams about; the
program mere money could not buy. Only love of a cause or universal enlist-
ment in a mutually profitable venture could command such outstanding
talent, such world coverage and such eminent speakers as emperors, kings,
queens, presidents, prime ministers and other Heads of State. The “Salute
of the Nations” program is heard each Sunday afternoon from 1:30 to 2:00
p.m. EST. over 842 stations in the United States, 45 stations in Canada, and
is rebroadcast throughout the world. The Fair is the first instrumentality
to win such recognition for radio. The series will run 17 consecutive weeks
before the opening of the exposition.

Special Program

With the opening of the exposi-
tion, radio also started the program
series “Salute of the United States.”
From February 5 to April 23 mem-
bers of the President’s Cabinet will
speak from Washington on the Blue
Network of the National Broadcast-
ing Company. Their addresses
scheduled on Sundays from 7:00 to
7:15 p.m. EST. will be devoted to
the twelve themes included in the
government exhibit. Many of the
Fair’s industrial exhibitors are
completing plans for broadcasting.
Television is going to have its real
debut at the Fair. Obviously, 1939
is going to be radio’s greatest year.
Theirs is a magnificent tribute to
the exposition, with its aim of pro-
moting world trade, world under-

standing and world peace.

Television

The New York World’s Fair of
1939 will present television to the
American public as a vital force for
entertainment and education, and
its chief contribution to the “World
of Tomorrow.” As past fairs ush-
ered in the reaper, the automobile,
and the telephone, among other
great inventions, the New York ex-
position expects to take the miracle
of projecting sight through space
out of the laboratory and splash it
on the screen of Mr. Average Man’s
receiver, at least within the metro-
politan area.

Thus, in collaboration with NBC,
CBS, RCA, the General Electric
Company, the Westinghouse Com-
pany, and the broadcasters, the
New York World’s Fair—the Tele-
vision Fair—has already laid exten-

[
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sive plans for televising various
events on the grounds for home
reception.

Two RCA-NBC telemobiles have
been on the site several months con-
ducting experimental tests.

RCA Displays

Now that the scope and effective-
ness of the television presentation
is to be greatly increased, four of
RCA’s six rooms are to be used for
other displays, and the remaining
two are to be designated as the
Radio Living Room of Tomorrow
and the Radio Living Room of
Today.

The Radio Living Room of To-
morrow will feature one of the most
unusual devices so far designed by
the radio industry, a single cabinet
which will contain receivers for
television, facsimile and sound
broadcasting, the mechanism for
phonograph recording and record
playing. This device is thought to
be several years in advance of pres-
ent-day practicalities.

The Radio Living Room of Today
will also present the above features,
but all in separate cabinets such as
those which are available now.

Tele Programs

Television programs, which will
be viewed on many receivers to be
located in the RCA exhibit building,
will originate from three sources:
The NBC-television studios in Radio
City, New York, the RCA-NBC
Telemobile Unit and Motion Pic-
tures.

The Columbia Broadcasting Sys-
tem is rushing to completion its
television transmitter in the
Chrysler Tower and has elaborate
telecasting plans for the Fair. CBS
also intends to pick up the sight

3

and sound of current events on the
grounds and flash them to the re-
ceiving sets of its audience. Co-
l[umbia Broadcasting System will
spend over $1,500,000 on its tele-
vision plans during the 1939-1940
period.

G. E. Displays

General Flectric is building a
television studio in its big copper-
sheathed building where visitors
may have their features televised,
and act before the camera. These
pictures will be shown on a dozen
receivers in the studio, but they
will not travel beyond the walls,
according to present plans. The
subject, however, will be able to
take home a photograph of his
televised image. General Electric
expects to be able to familiarize the
public with the art through its
static exhibits of television equip-
ment, and its demonstration of how
television operates from the pickup
of the image to reception of the
image in the home. General Elec-
tric engineers were among the first
in the world to demonstrate televi-
sion to a large audience, Dr. E. F.
W. Alexanderson, who has contrib-
uted so materially to radio develop-
ment, being one of its pioneers.

Westinghouse has not made pub-
lic its plans for television at the
Fair. They will exhibit a full line
of television apparatus as well as
short-wave radio equipment for
police, airplane, naval and amateur
atations.

Station Exhibits

The Crosley Corporation of Cin-
cinnati signed a contract for three
quarters of an acre of space on the
grounds of the New York World’s
Fair.

An exhibit hall and broadcasting
studio will be erected on the plot,
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according to Powel Crosley, Jr.,
President of the Crosley Corpora-
tion. The studio will be used by
WLW of Cincinnati, world’s most
powerful broadcasting station, and
will enable it to bring direct broad-
casts from the Fair to a large sec-
tion of the Middle West.

The WLW studio will be used for
interviews with celebrities visiting
the Fair, programs relating to Fair
subjects, international events and
spot news broadcasting. Many of
the WLW broadcasts will be made
available to the Mutual network.

WNYC Studios

The Queens Studios of the Munic-
ipal Broadcasting System will be lo-
cated on the mezzanine of the New
York City Building. Mr. Morris S.
Novick, Station Manager of WNYC,
in describing the layout, stressed its
ultra-modern note and flexibility.

WNYC will have two large stu-
dios, the third being for announcing
and transcription. The large Master
Control where all switching will be
done, will be equipped with power-
light indicators, three loudspeakers
and television receiver. The an-
nouncers’ booth will provide a birds-
eye view of the vast auditorium
where exhibits will be on display.

A portable sound truck will make
possible the recording of special
effects and programs throughout
the Site for subsequent instantane-
ous reproduction as desired on the
studios’ transcription equipment.

Broadeasts will also originate
from the theatre in the New York
City Building.

The Queens Studios will remain a
permanent adjunct of the Munic-
ipal Broadcasting System after the
conclusion of the Fair.

04

Static-less Radio

Arrangements have been com-
pleted by the New York World’s
Fair of 1939 with Major Edwin H.
Armstrong, inventor of the new
static-less radio system, and with
Mr. John V. L. Hogan, owner of
Station WQXR, to present the in-
augural program using the new
wave from the Fair site, an im-
pressive broadcast dedicating what
promises to be a far-reaching tech-
nical advance.

Orrin E. Dunlap, Jr., commenting
on the new system in the New York
Times of January 22, 1939, says:
“Static-less radio, the goal of in-
ventors, the hope of wireless op-
erators, the answer to the broad-
cast listener’s prayer, was demon-
stated in New York during the past
week by Major Edwin H. Arm-
strong, Professor of Klectrical En-
gineering at Columbia University.

Not only has the Major and his
engineering crew succeeded in
dodging static but they give to
radio a remarkable system of pure-
toned broadcasting. So realistic is
the music it seems that the listener
is sitting amid the musicians.

Conclusion

The 1939 New York World’s Fair
will truly be “A Radio and Tele-
vision Fair.” EKvery phase of
broadcasting has been included in
the exhibits. Broadcasting com-
panies, manufacturers and radio
talent expenditures will run into
the millions. Persons all over the
world attending the World’s Fair
will be given the opportunity to
witness Broadecasting from its em-
bryonic stages to the finished
product of Television.
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INTERNATIONAL CONFERENCE

TRONG effort to solve the prob-

lem of serious congestion by
widening the high frequency (short
wave) broadcast bands in the radio
spectrum was made at the confer-
ence held in Cairo, Egypt, Feb. 1
to April 8, 1938, which also added
frequencies for use in tropical re-
gions. The conference was attended
by 600 delegates representing more
than 50 nations. The new regula-
tions will become etfective Sept. 1,
1939.

Three communication mediums,
radio, telephone and telegraph,
were studied at the three indepen-
dent conferences, although the
radio session interested more dele-
gates than the other two combined.
Official title of the gathering was
International Telecommunication
Conference.

The frequencies from 1,500 to
1,600 for the world (except in Ku-
rope 1,500 to 1,560) and from 7,200
to 7,300 kilocycles in the European
region only were also assigned to
broadcasting on a shared basis, the
former with fixed and mobile ser-
vices, the latter with amateurs.
Additional assignments were made
in response to insistent demands
from smaller nations, such as Ire-
land and some Latin American
countries which have few, if any,
frequencies available to them. A

study was made to determine means
of providing more high frequency
facilities to the nations which con-
tend that there is no place for them
on the air.

Further study was also recom-
mended of the dual use of frequen-
cies by stations in different parts
of the world. It was stressed by
some participants that few fre-
quencies are used continuously by
the same station for more than
eight or ten hours. Additional study
was also recommended in connec-
tion with the frequencies from
6,000 to 25,000 kilocycles, which
are employed for long distance
broadecasting.

Particular attention was paid to
developments in aeronautics which
are making necessary new alloca-
tions and regulations, while the
marine services were also the sub-
ject of intensive study. Tolerance
tables were tightened in many ser-
vices, according to John H. Payne,
Chief, Electrical Division, Bureau
of Foreign and Domestic Com-
merce, and Technical Adviser to the
American Delegation. This requires
closer adherence to the exact as-
signed frequencies, and results in
less interference and more effective
use of the radio spectrum in gen-
eral.

————————————"———————a——————_— = 5 = ]
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GOVERNMENT RADIO
CONTRACTS IN 1938

JOHN B. BRADY

Counsellor at Law, Washington, D. C.

HE United States Government contributed much in the encouragement

of radio development during 1938 by purchases of radio receiving and
transmitting equipment necessary in the protection of the public interest
by Uncle Sam’s fighting forces and for the operation of Civil Aeronautics.
The Government has been a constant purchaser of radio transmitting and
receiving apparatus throughout the years even before radio broadeasting
began, and in 1938 awarded substantial contracts for radio equipment.

Westinghouse Electric & Manufactur-
ing Company received the largest share
of the 1938 contracts in dollar value, the
Westinghouse orders aggregating ap-
proximately $831,727.75. RCA Manufac-
turing Company, of Camden, New Jersey,
received contracts for radio transmitters
and receivers and radio tubes in the ap-
proximate amount of $248,243.37. Ben-
dix Radio Corporation, of Baltimore,
Maryland, received Government contracts
during 1938 for radio transmitters and
receivers in the approximate amount of
$202,113.22. Federal Telegraph Com-
pany, of Newark, New Jersey, was
awarded contracts for radio transmitting
equipment for the Signal Corps of the
Army, for the Coast Guard and for the
Department of Commerce in the ap-
proximate amount of $159,146.02.

The International Telephone Develop-
ment Corporation, of Brooklyn, New
York, contracted with the Department of
Commerce for a radio instrument landing
system at the Indianapolis Airport in
the approximate amount of $64,870.00.
Alircraft Radio Corporation, of Boonton,
New Jersey, received Government awards
for radio equipment during 1938 in the
approximate amount of $26,545.66. Com-
munications Development Corporation, of
New York City, was awarded a contract
for a radio beacon supervisor and alarm
device for the Department of Commerce
in the amount of $10,250.00.

General Electric Company, of Sche-
nectady, New York, supplied telephone
systems for the Tennessee Valley Au-
thority amounting to $74,000.00. The
Hammerlund Manufacturing Company,
Inc., of New York City, received awards

for radio receivers for the Signal Corps
of the War Department in the amount
of $11,390.25. In order to screen Uncle
Sam’s radio receiving equipment {from
man-made interfercnce, purchases of
radio filters were made by the Treasury
Department from Tobe Deutsechmann
Corporation, Canton, Massachusetts,
amounting to $19,450.00. Kearfott Engi-
neering Company, of New York City,
furnished radio antenna loops to the
Signal Corps of the War Department at
a cost of $13,025.00.

The Navy Department purchased tele-
phone outfits from the Batteryless Tele-
phone Equipment Company, Inec., of
Pittsburgh, Pennsylvania, in the amount
of $20,276.83.

The Works Progress Administration
bought transcriptions from Allied Phono-
graph-Record Manufacturing Company,
of Los Angeles, California, amounting to
$34,500.00.

Uncle Sam’s electric battery bill for
1938 may be judged in part by the
award to Thomas A. Edison, Inc., for
primary cells, renewals and parts by
the Commerce Department amounting to
$11,834.44; storage batteries from Phileo
Radio and Television Corporation, of
Philadelphia, Pennsylvania, by the Treas-
ury Department amounting to $17,361.00;
and batteries by the Air Corps of the
Army in the amount of $31,578.60 from
The Electric Storage Battery Company,
Philadelphia, Pennsylvania.

Electrical Sales and Service Company,
Atlanta, Georgia, supplied the Civil Aero-
nautics Authority with cable in 1938
amounting to $58,110.00.
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IMPORTANCE OF THE
— SPECIAL EVENTS —

By
PAUL WHITE
Director of Public Affairs,
Columbia Broadcasting System, Inc.

There seem to be two approaches to any consideration of special events
work in modern radio. Not only is there a how ?—but also a why? Nearly
everybody in the industry (and a surprising slice of the lay audience, too)
is well aware of the manpower, time and money the networks devote to
covering special events throughout the world. But a question frequently
posed is the unoriginal: “So what?’ Why go to all that trouble for the
sake of an occasional beat scored against competition? Why stay up all
night to bring America the words of a dictator 5,000 miles away? Who
cares?

Purposes Special Event Methods

The simple fact that a lot of people So much for the why of special events.

do care explains why the networks take The how is not as simple. This depart-

the pains they do with international ment is engaged in broadcasting im-
crises, world flights, and the like—over portant news events, both domestic and
and above eleborate scrvice in mews, foreign, reporting all phases of sports,
sports, affairs of state, and other spe- and prescnting human. mt?rest ov fea-
cial events in this country. We know ture shows when the situation warrants.
) First two of these functions are han-

: se things, a e- .
people care about these things, and ve dled by on-the-spot pickups, news flashes,

search men tell us that listeners form
habits of loyalty to the station that de-
livers the most of the best of such cov-
erage. We try to render the most effi-
cient audience service we can; when we
succeed, the network station in each
community becomes the one that gains
more and morve habitual listeners. That’s
tangible evidence that audience demand
must be satisfied on every programming

front.

and additional commentary. A few in-
stances of a department at work will
demonstrate its operations most clearly.

When the floods came to the Missis-
sippl and Ohio valleys, networks had a
dual opoprtunity: to hasten aid for the
distressed areas, and to relate the news
quickly and accurately to the rest of
the U. S. radio audience. An intermit-
tent schedule of news bulletins and flood

summaries was arranged. Announcers

=== e e
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and engineers were sent with short wave
equipment to relay cye witness accounts
from the air, from river boats, and from
Stations in the

provided

other vantage points.
flooded
grams day and night,

sections special pro-

including com-

prehensive reports from local officials,
interviews with survivors, and instruc-
tions to rescue parties navigating radio-
WHAS, Louisville, op-

erated 24 hours a day to render these

equipped boats.

services, thereby winning wide acelaim
in fulfilling the aims of the special
events department.

National Affairs

National affairs present a different

sort of challenge. Congressional open-
ings, presidential inaugurations, national
clections—all these require split-second
precision and intricate arrangements of
radio facilities. Roll-calls in House and
Senate, interviews with leaders in both
branches, man-in-the-street queries, and
the President’s message on “The State
of the Union” were highlights of radio
reporting when Congress convened a
year ago. During Roosevelt’s second in-
auguration, network microphones were
placed at strategic points throughout
Washington, and the events were trans-
lated for foreign ears via short wave.
The special attention to U. S. news is
of course supplemented by regular Press-
Radio bulletins, broadecast at definite
periods during the day and night. When
suffictently important news occurs, it is
relayed to listcners the instant it is re-
ceived, regardless of the scheduled show

on the air at the time.

1938 Events

The year 1938 has given the radio audi-
ence three particularly exciting events.
Chronologically, these were the Austrian
Anschluss, the Hughes flight, and the

70

Czech crisis. I believe radio distinguished
itself on all three occasions by its de-
livery of news-in-the-making to millions
of eager listeners throughout the coun-
try. Elaborate hookups maintained con-
tact with the capitals of Europe, the
principals involved in each sequence of
events brought their own views and
impressions direct to the U. S. audience,
and as never before, the people were kept
constantly abreast of history as it was

made.

Extra Costs

To accomplish results like those, we
feel

man-hours,

more than justified in the extra

money, and mental strain

which were expended. During the cha-
otic 20 days of the Czech crisis alone,
18

Our ace interpreter

we completed 471 broadcasts from
European centers.
of world news, H. V. Kaltenborn spent
a total of 14 hours at the microphone
in New York sifting the significance of
last-minute and
fresh

three weeks.

happenings relating

developments 85 times in those

Conclusion

Perhaps the most spectacular of all
news coverage achievements to date, this
Czech affair is, however, just one more
in the series of foreign events which
the special events department brings to
listeners. Others include the Coronation
ceremonies, warfare in Ethiopia, Spain,
and China, Vatican incidents, and world-
wide celebrations of Christmas, Easter,
and Armistice Day.

I have briefly recited the results ob-
tained by the efforts of a special events
department. By its very nature, it is a
story that is never complete, for when
crisis looms tomorrow—wherever it may
strike—there too will be men and miero-
phones.
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Second Annual Poll of the
Radio Editors and Critics for 1938-9

( Released Janiary 26, 1939)

§f¥‘/$ @/J —

RADIO DAILY

Programs
Title Points
JELL-O 506
Chase and Sanborn..... ... ... ...... . .ot 457
Kraft Music Hall. ........ ... . . ... ... . . i 311
Town Hall Tonight. ........ ... ... .. ... ... .. ... .. . ... cccee... 243
Information Please ............. ... ... ... ... . ... ... ... ..., 188
Lux Radio Theater............ ... .. ... .. ... .. it 161
Rudy Vallee Variety Hour. .. .............. ... ... .......... 148
Ford Sunday Evening Hour. .............. ... ... ............ 147
Kay Kyser's College. ........... ... 0., 135
Good News of 1939. .. ... ... ... . ... ... .. .. ... .. ... ... 122
Personalities
JACK BENNY . ... .. e 534
Edgar Bergen (Chas. McCarthy). .. ... ..ot 486
Bing Crosby .......... ... . . . .. 318
Fred Allen .............. . .. . .. . i 314
Bob Hope ........ .. ... 129
Bob Benchley ............. ..., 127
Kate Smith .......... ... ... . 126
Fanny Brice .......... .. 110
Orson Welles ............... 0 i 103
Rudy Vallee ........... . . . 101
71
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7+ GENERAL AMUSEMENT CORPORATION

NEW YORK « CHICAGO '+ DALLAS = HOLLYWOOD . LONDON
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Continued

RADIO DAILY POLL

Symphony Orchestras

Title Points
NBC SYMPHONY . .. .o i 529
N. Y. Philharmonic-Symphony Society......... ............... 519
Ford Symphony ...... ... ... ... . . ... . 286
Philadelphia Symphony ...... ... ... ... ... .l 130
Firestone Symphony ....... ... . ... ... ... ... 135
Rochester Symphony . ... .. ... . ... .. .. ... 79
Cilies Service ....... ... . e 71
Detroit Symphony .. ... ... .. ... 66
Boston Symphony .......... ... ... .. .. ... ... 51
Cincinnati Symphony & Standard Symphony (L, A.).......... 29

Dance Orchestras

GUY LOMBARDO . ... ... . 474
Tommy Dorsey ... ... . e 342
RKay Kyser . ... . . 339
Benny Goodman ............ . ... ... .. 282
Wayne King ......... .. . . . . 280
Horace Heidt .. ... . ... . . e 205
Noble Sissle ............ . e 161
Richard Himber ............ ... . . i 138
Paul Whiteman ... ... .. . . 126
Hal Kemp ... ... 124

News Commentators

H. V. KALTENBORN. . .. ... ... i 423
Edwin C. Hill. . ... ... ... .. . . . . e 400
Lowell Thomas ...... ... ... ... ... . . . . . . 390
Boake Carter .. ....... . ... . . . . 246
Paul Sullivan . ... . 138
Bob Trout ............................ R 122
Walter Winchell ....... ... ... ... .. . . .. . . .. 121
Gabriel Heatter .......... ... ... . ... . . .. . . ... 82
Dorothy Thompson .......... ... .. ... .. . . . . .. i .. 78
John B. Kennedy ........ ... ... . 48

Sports Commentators

TED HUSING . ... 501
Bill Stern .......... ... 355
Clem McCarthy ... ... ... ... .. 289
Paul Douglas ............. ... . ... ... . . . . . . . 96
Sam Taub .......... .. 89
Red Barber ....... ... ... . . 76
France Laux ............. ... .. . 65
Graham McNamee ......... ... ... 58
Ed Thorgersen ... ... ... ... . . . . . . . . . .. . 53
Stan Lomax .......... .. 48

For complete program  data - see puge  340.
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For the BEST 1in

RADIO SHOWMANSHIP

We are proud to announce that

DON STAUFFER

i (Formerly Vice-President in charge of radio at Young & Rubicam, Inc.)

has become associated with

BILL STUHLER

in our
Radio Division
i
|| L l’—\

The reunion of a team of successful advertising-trained
Radio executives with a comprehensive and practical
experience in all phases of Radio Broadcasting.

A. and S. LYONS, INC.

NEW YORK HOLLYWOOD
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Pan-American Conference

Lima — Nov. and Dec., 1938 meessss——

ATE in 1938 a Pan American Conference was held in Lima, Peru, to
better facilitate the Good-Will program between nations. One important
phase of the Conference concerned itself with the broadcasting industry,
and the value of international broadcasting between the United States and
Latin-America as a means of promoting good will. Qut of this conference
emerged the first important nucleus for a program of exchange broadcasts

between the countries involved.

During 1939, the most comprehensive
exchange of radio fare in the history of
broadcasting will come into being ac-
cording to the new radio pact. Impor-
tant cog in the United States will be the
National Broadcasting Co., who, through
its vice president in charge of programs,
John F. Royal, attended the conference,
and set the details for the exchange of
cultural, educational and entertainment
programs.

Under the terms of the “gentleman’s
agreement” all NBC programs will be
short-waved to Latin-America in the
course of 1939, ard for the first time,
they will be available to all radio sta-
tions in the entire country for rebroad-
casting purposes, It was discovered dur-
ing the course of the Conference that at
the time very few of the programs short-
waved to Latin-America were available
for rebroadeast. With 2,000,000 sets in
use in that area, it was also discovered
that only one-third of that number were
cquipped to pick up short wave. Under
the new agreement, practically every
major program aired over NBC this year
will be assured of a huge listening audi-
ence in Latin America.

One very sevious problem that has con-
fronted U. S. broadcasters, that of pick-
ing up broadcasts from Latin-America
for re-broadcast in this country, was also
settled at the Conference. In the past,

stations, have been too weak in signal
strength to transmit programs as far
North as the United States. Poor pick-up
problem has been eliminated, however,
through the construction of a number
of new powerful transmitters which will
be placed in operation early this year.

Program matter emanating from the
Latin America countries is of the high-
est quality in most cases, and under the
new agreement, many of the better
shows will be aired in English as well as
Spanish in order to build audiences in
the U. S. NBC has established a strong
international broadcast staff to cope with
the language problem, and while CBS is
not directly included in the Pan-Ameri-
can agreement, that network too, be-
cause of its huge short-wave schedule,
has also built up its international divi-
sion until it is now a major department
at the network,

Conclusions reached at the Pan-Ameri-
can Conference have opened an entirely
new phase of broadcasting to both the
advertiscers and the broadcasters in this
country. Advertisers are now assured of
an added bonus audience that will num-
ber in the millions, and broadcasters will
have at their beck and call a new avenue
of programming, which will include some
of the finest educational and cultural
fave to be found in the world.

iy,
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TELEPHO

IMPORTANT RADIO

NE NUMBERS

NEW YORK

in
RADIO STATIONS
KGKO (N. Y. Office).............. COlumbus 5-3264
WABC ... ... . e Wlckersham 2-2000
WARD ... ... TRiangle 5-3301
WBBC ... TRiangle 5-6690
WBBR ... MAin 4-9735
WBNX . MElrose 5-0333
WCAU (N. Y. Office)........... Wlckersham 2-2000
WCNW INgersoll 2-1500
WEAF Clrcle 7-8300
WEVD-WFAB  ...................... BRyant 9-2360
WEAS Wlsconsin 7-2293
WEFIL (N, Y. Office)............. .. BRyant 9-9390
WGN (N. Y. Office}............. VAnderbilt 3-9292
WHBI (N, Y. Office)........... .. VAnderbilt 6-0785
WHN BRyant 9-7841
WHCM .. .. .PLaza 3-4204
WINS ElLdorado 5-6100
WIZ Clrcle 7-8300
WLTH .. ORchard 4-1203
WLW (N. Y. O.fice) ... ......... MOhawk 4-4528
WMBQ .. ... STagg 2-9037
WMCA ... . Clrc.e 6-2200
WNBF (N .Y. Office)............ MUrray Hill 2-5767
WNEW Plaza 3-3300
...... WOrth 2-4740
WOR ... .. ! Ennsylvania 6-8383
WOV-WBIL ....................... BRyant 9-6080
WPG ... L MUrray Hill 2-2046
WOXR . COlumbus 5-6366
WVFW TRiangle 5-0313
WWRL NEwtown 9-3300
NATIONAL NETWORKS
Columbia Broadcasting System....Wlckersham 2-2000
Mutual Broadcasting System..... PEnnsylvania 6-9602
National Broadcasting Co............. Clrcle 7-8300
STATION REPRESENTATIVES

Associated Broadcast Adver-
tising Co. ... Wlsconsin 7-2299
John Blair & Co................ MUrray Hiil 9-6084
The Branham Co................ MUrray Hill 6-1860
Bryant-Griftith & Brunson, Inc...MUrray Hill 2-2174
Burn-Smith Co... ....MUrray Hill 2-7462
Cox & Tanz................... MUrray Hill 2-8284
John G. Dale................... MUrray Hill 2-8219
Forjope & Co. ................... VAnderbilt 3-8950
Free & Peters, Inc. ... ... ... .. ..., PLaza 5-4131
Gene Furgason & Co., lnc....... MUrray Hill 2-3734
Hearst Radio, Inc.......... ... .. ... .. PLaza 8-2600
George P. Hollingbery Co...... ... MUrray Hill 3-8078
Internationali Radio Sales........... ... PlLaza 8-2600
The Katz Agency 5-4595
Kelly Smith Co.................... 4-2434
Joseph  Hershey McGillvra. ... .. .. VAnderbilt 3-5055
J. P. McKinney & Son............... Clrcle 7-1178
National Broadcasting Co............. Clrcle 7-8300
John H. Perry Associates............. BRyant 9-3357
Edward Petry & Co.............. MUrray Hill 2-4401
Radio Advertising Corp. ......... MUrray Hill 4-0212
Radio Sales .............. ... -Wlckersham 2-2000
William G. Rambeau Co........... CAledonia 5-4940
;Paul H. Raymer Co........... .MUrray Hill 2-8690
Reynolds-Fitzgerald, Inc. ........... ELdorado 5-7020
Sears & Ayer .................. MUrray Hill 2-2046
Weed & Coo.oovovvnnioo. VAnderbilt 3-6966
Howard A. Wilson.Co............ MUrray Hill 6-123¢0

&a%H
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ADVERTISING AGENCIES
Advertisers’ Broadcasting Co.. ... . MUrray Hill

Austin G Spector............ ... ELdorado
N. W. Ayer & Son, Inc........... CHickering
Badger & Browning & Hersey......... Clrcle
Batten, Barton, Durstine & Osborn,

IOEY s Mommmicpmonsfi o oo v oeeo e ELdorado
Benton & Bowies, Inc....... .. .. Wlckersham
Bermingham, Castieman & Pierce,

[ LExington
The Biow Co., Inc................... Clrcle
Blackett-Sample-Hummert, Inc.. .. Wlckersham
Blackstone Co........................ Clrcle
Blaker Advertising Agency......... CAledonia
Brayshan Associates .. ..... ....... VAnderbilt
Brooke, Smith, French & Dorrance,

L e - SN MuUrray Hill
Brown & Tarcher, Inc................ Clrcle
Franklin Bruck Advertising Corp... ..Clrcle
Buchanan & Co................... MEdallion
Campbell-Ewald Co. of N. Y.......... Clrcle
The Caples Co. ................. MuUrray Hill
Cecil-Presbrey, Inc. ...... ...... Wickersham
Compton Advertising Inc.............. Clrcle
D'Aicy Advertising Co............. ElLdorado
Donahue & Coe, tnc........._..... COlumbus
Sherman & Ellis Co. ............ LAckawanna
Erwin, Wasey & Co................ MOhawk
William Esty & Co............ .... CAledonia

Federal Advertising Agency, Inc.....ELdorado

Albert Frank-Guenther Law, lInc....COrtland
Fuller & Smith & Ross, Inc........ MuUrray Hilt
Gardner  Advertising Co........... COlumbus
J. Stirling Getchell, Inc....... ... MUrray Hill
Geyer, Cornell & Newell, Inc....Wlckersham
Lawrence C. Gumbinner Co....... VAnderbilt
Hellwig-Miller Co. ............... LExington
Charies W. Hoyt Co., Inc....... VAnderbilt

H. W. Kastor & Sons Advertising Co.

COlumbus
Joseph Katz Co................ Wlckersham
Kenyon & Eckhardt, Inc......... Wlckersham
H. M. Kiesewetter Advertising Agency,

Inc. ... LExington
Arthur Kudner, Inc................... Clrcle
Lambert & Feasley, Inc.......... .. COlumbus
Lennen & Mitchell, Inc........ .. MUrray Hili
Lord & Thomas................. Wlckersham
Marschalk & Pratt, Inc........... VAnderbilt
J. M. Mathes, Inc................ LExington
Maxon, Inc....... ... ... ... ... .. ... ELdorado
McCann-Erickson, lnc............. LExington
Neff-Rogow, Inc........... .. .. ... .. Circle
Newell-Emmett Co., lInc............ AShland
Paris & Peart.. . .. ... ... .. ..., .. CAledonia
Peck Advertising Agency............ .. PLaza
Pedtar & Ryan, Inc................ ELdorado
Prins & Keifer, Inc. ... MUrray Hill
Ruthrauff & Ryan, Inc........ .. .. VAnderbilt
Stack-Goble Advertising Co........... PLaza
J. Walter Thompson Co............ MOhawk
Tracy-Locke-Dawson ......... ... ... AShland

United States Advertising Corp.....COlumbus
Wales Advertising Agency........ MUrray Hill
Weill & Wilkins. ... ... ... . ... PlLaza
Young & Rubicam, lnc....... ... ... AShland
PUBLICATIONS
Advertising Age................... .. BRyant
Advertising & Selling............. CAledonia
Billboard ... ... ... ... ... ... MEdallion
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4-1364
5-1270
4-5600
7-3720

5-5800
2-0400

2-7550
6-9300
2-2700
7-7890
5-7351

6-2450

6-1800
6-2626
7-7661

3-3380
7-6383
6-6500
2-8200
6-2800
5-3765
5-4252
4-3570
4-8700
5-1900
5-6400
7-5060
6-5600
5-2000
6-4800
2-5400
3-3550
2-3080
3-4690

5-6135
2-2740
2-3920

2-0025
6-3200
5-3721

2-9170
2-6600
3-1525
2-7450
5-2930
2-1700
7-4231

4-4900
5-9840
3-0900
5-7700
2-0155
3-6400
3-7444
4-7700
4-1690
5-2032
6-4000
8-0460
4-8400

9-6432
5-9770
3-1616
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Broadcasting and Broadcasting Adver-

tising ... ... PLaza 5-8355
Hollywood Reporter............... Wilsconsin 7-2470
Metronome .......... ... . ... .. ... Clrcle 7-4500
Motion Ficture Daily.................. Clrcle 7-3100
Musical America N Clrcle 7-0522
Musical Courier ............ Clrc.e 7-4500
Printers’ Ink ... . ... ... ...... .. AShland 4-6500
Radio Advertising (Rates and Data).. MOhawk 4-1220
Radio Craft ... ......... . ... ... .. WAlker 5-0730
RADIO DAILY.. ... ........ .Wisconsin 7-6336
Radio & Electric Appliance Journal... Clrcle 7-5842
Radio Markets ...................... PlLaza 3-7222
Radio Retailing .................. MEdailion 3-0700
Radio Today ........................ PLaza 3-1340
Radio Weekly ... .. ................. WAlker 5-2576
Standard Advertising Register..... MEdallion 3-5850
Tide ... AShland 4-3390
Variety . ......... . ... ... BRyant 9-8153

NEWS AGENCIES AND ASSOCIATIONS
Associated Press ..................... Clrcle 6-4111
International News Service....... MuUrray Hill 2-0131
NEA Seorvice, Inc................. MEdallion 3-5160
News Features, Inc................ ... Clrcle 6-1738
Press-Radio Bureau ............. MUrray Hill 2-5670
Radio News Association.......... MUrray Hill 2-4054
Transradio Press Service, Inc... ... MUrray Hill 2-4054
United Press .................. MUrray Hill 2-0400

TALENT AGENCIES
James Appell ... ... ... ... ... .. Clrcle 7-5278
Artists Management Bureau Inc...MUrray Hill 2-1888
Associated Orchestras of America..VAnderbilt 6-4555
Authors & Artists, Inc. ... ... ... . Clrcle 5-8133
Ayers-Prescott . .......... .. ... ... COlumbus 5-2482
Batchelor Enterprises, Inc.......... CHickering 4-6204
Chamberlain Brown ............ ... .. BRyant 9-8480
Columbia Artists, Inc............ Wickersham 2-2000
Columbia Concerts Corp.............. Clrcle 7-6900
Consolidated Radio Artists, Inc.....COlumbus 5-3580
Meyer Davis ........................ Clrcle 7-6161
Fanchon & Marco.................... Clrcle 7-5630
Wiltliam  Germannt............ .. .. VAnderbilt 6-1750
Hesse & McCaffrey............. ... Eldorado 5-1076
Leading Attractions, Inc............... PLaza 3-8093
Ben B. Lipset, Inc............. ... CHickering 4-2466
A. G S. Lyons, Inc......... .. .LAckawanna 4-7460
Mills  Artists, Inc.................... Clrcle 7-7162
William Morris Agency, Inc...... . ... . Clrcle 7-2160
Leo Morrison, Inc............ ... . ... Clrcle 7-6413
Music Corporation of America...Wlckersham 2-8900
NBC Artists Service.................. Clrcle 7-8300
Radio Orchestra Corp.............. COlumbus 5-5952
Rockwelt-O'Keefe, Inc. .............. Clrcle 7-7550
Myron Selznick Co. of N. Y.... ..... Clrcle 7-6201
Rudy Vallee Orchestra Units Corp...... Clrcle 7-2620
Wilson, Powell & Hayward, Inc....... .. PLaza 5-5480
WOR Artists Bureau............ PEnnsylvania 6-8383

PROGRAM PRODUCERS AND TRANSCRIPTION

AND RECORDING COMPANIES

A. A. Recording Studios......... .. EDgecombe
Advertisers Recording Service......... . Clrcle
Aerogram Corp. .................. . .Clrcle
Air Features, lnc. .............. Wickersham
American Record Corp. .............. Clrcle
Associated Music Publishers, lInc..... . BRyant
Ayers-Irescott ... ... ... ...... .. COlumbus
Baldwin Recording Studios ........... BRyant
Brinckerhoff & Co. ................. PLaza
Broadcast Producers of N. Y.. ... ... .. ELdorado
Carnegie Hall Recording Studios. ... COlumbus
Ted Collins ...... ... ... ........... Clrcle
Conquest Alliance Co................. PLaza
Decca Records, Inc. .............. COlumbus
Empire Broadcasting Corp. ............ PlLaza

Federal Transcribed Programs, Inc...CAledonia

H. S. Goodman ............... .. Wickersham
Jean V. Grombach, Inc. ... ........... Clrcle
Heftelfinger Radio Features...... MUrray Hill
intercontinental Audio Video Corp.... .Clrcle
Langlois & Wentworth ............ ELdorado
Phillips H. Llord, Inc...... ... .. Wickersham
Charles Michelson ............ .. MUrray Hill
Musicraft Records, Inc. ... ..... ... BRyant
NBC Thesaurus ..................... Clrcle

4-7600
7-6982
7-0650
2-0077
5-7300
9-0847
5-2482
9-8592
3-3015
5-9300
5-5893
7-0094
3-5650
5-5662
8-3360
5-7530
2-3338
6-6540
2-1379
7-4560
5-1620
2-2213
2-3376
9-6565
7-8300
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Lilian Okun, Inc. ............ .. CHickering
Peterson Radio Productions......... Wilsconsin
Radio Attractions .................... Clrcle
Radiocrafters .................. MUrray Hill
Radio Events Syndicate ......... MUrray Hill
Radio Production Service............. .. PLaza
Radio Program Associates ......... Eldorado
Radioscript Productions Co. ......... .. Clrcle
RCA Manufacturing Co. ...... BOgardus
Reeves Sound Studios ............... Clrcle
Rocke Productions, Inc. ....... ... .. Clrcle
James L. Saphier .......... ... ... ... Clrcle
Sound Masters, Inc. BRyant
Henry Souvaine, Inc. ...Clrcle
Speak-O-Phone Recording &

Equipment Co. ................. COlumbus
Star Radio Frograms ......... e PLaza
Douglas F. Storer..................... Clrcle
Edwin Strong, Inc. ... ... ... ... BRyant
Transamerican Broadcasting &

Television Corp. ............. MUrray Hill

Transcribed Radio Shows, Inc...... .. LOngacre

Transcriptions, Inc. ............. MUrray Hill
Transradio News Features, Inc........ .Clrcle
T-W Radio Productions ......... . MUrray Hill
Universal Radio Programs........ MUrray Hill
Universal Recording Co. ............ .. Clrcle
Victor Recording Laboratory..... . .BOgardus
Viking Radio Productions. ... ... . PEnnsyivania
Roger White ...................... .. Clrcle
Wiison, Powell & Hayward, Inc.. ...PLaza
Wolf Associates ................. COlumbus

WOR Electrical & Recording
Service ...l PEnnsylvania
World Broadcasting System ...... Wlckersham

ORGANIZATIONS, UNIONS AND
GOVERNMENT AGENCIES

Actors’ Equity ........... ... .. ... BRyant

Advertising Club ................. CAledonia

Advertising Federation of America....BRyant
American Association of Advertising

Agencies . ............ L MOhawk
American Communications

Association ............... BOwling Green
American Federation of

Musicians  ........ ... ... L. PEnnsylvania
American Federation of Radio

Artists ... .o i MUrray Hill
ASCAP . ... .. COlumbus
Institute of Radio Engineers...... MEdallion
M. P. P. AL ... Clrcle
National Association of Performing

Artists ... ... Clrcle
National Labor Relations Board...... COrtland
New York World’s Fair 1939, Inc.....BRyant
Radio Club of America............. LOngacre
. E. S, Coonn BRyant
Society of Jewish Composers, Publishers

and Song Writers................ LOngacre

Protective Association..COlumbus

RAILROAD TERMINALS

Songwriters’

Grand Central .................. MUrray Hill
Pennsylvania ............ ... ... PEnnsylvania
HOTELS
Algonquin ... ... . ... VAnderbiit
Ambassador ..... ...... .. Wlckersham
Astor ... ... Clrcle
Biltmore ... ... ... ... L MUrray Hill
Commodore .................... MUrray Hill
Edison ... ... ... ... .. il Ircle
Lincoln ... ... .. ... ... . ... ..... Clrcle
Lombardy ... ... .. ... .. .. .. ... .. ... PLaza
New Yorker ............. ........ MEdallion
New Weston ........................ PLaza
Park Central ....................... Clrcle
Pennsylvania .......... ... ... PEnnsylvania
Plaza ...... ... ... .. ... ... ... ... PlLaza
Ritz Carlton ... .. ... ... ... ..... PlLaza
Ritz Tower ..... .............. Wlckersham
Roosevelt .............. ..... .. MUrray Hill
St. Moritz ... ... Wlckersham
St. Regis ....... ... ... ... ... ... PLaza
Savoy Plaza ........... ... . ... .. VOlunteer
Sherry Netherland .......... ... ... VOlunteer
Vanderbilt ... ....... ... ... ... . . ... AShland
Waldorf-Astoria .ELdorado
Warwick ... ... o Clrcle
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4-3651

7-0069
7-4483
2-2103
6-3487
3-25%0
5-4227
7-2849
4-6200
6-6686
7-7630
7-2135
9-0680
7-5566

5-1350
3-4991
7-7672
9-5758

6-2370
5-3440
2-2103
7-4560
2-4111
2-0648
5-4895
4-6200
6-1137
7-4943
5-5480
5-1621

6-8383
2-2100

9-3550
5-1810
9-0430

4-7982
9-3007
6-2545

2-1157
5-7464
3-5661
6-3084

7-8194
7-6860
9-6000
5-6622
9-3223

5-9124
5-3758

6-9100
6-5600

3-2500
2-1000
6-6000
2-7920

5-3000
7-2700
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RADIO STATIONS

KECA .. ... . ... ...Rlchmond 6111
KEHE ... . .. TR EXposition 1341
KFAC ... Fltzroy 1231
KFL Rlchmond 6111
KFOX . .. MUtual 2510
KFSG ... ... .. EXposition 1141
KFVD DRexel 2391
KFWB . ... HOllywood 5315
KGER ... ... ... ... oL MAdison 2551
KGFJ . PRospect 2434
KH) ... VAndyke 7111
KIEV .. OMaha 3-4191
KMPC ... .. . . ... ... ....BRadshaw 2-1166
KMTR ... ... Hlllside 1161
KNX HOllywood 2484
KOY-Arizona Net (L. A. Office) ... ... .. GRanite 0702
KRKD ........... ... L MAdison 2281
XEMO (L. A. Office)................ PRospect 9136
NETWORKS

California Radio System............ EXposition 1341
Columbia Broadcasting System...... HOllywood 2484

Between 10 P.M. and 8:30 A.M... HOllywood 7052
Don Lee Broadcasting System........ VAndyke 7111
Mutual Broadcasting System.... ... ... VAndyke 7111
National Broadcasting Co....... ... .. HOllywood 3631

STATION REPRESENTATIVES

Walter Biddick Co.................. Richmond 6184
John Blair & Co..................... PRospect 3548
The Branham Co. ................... MIchigan 1269
W. Austin Campbell Co.............. Michigan 3875
Free & Peters, Inc................... Rlchmond 6184
International Radio Sales........ ... EXposition 1345
Joseph Hershey McGillvra. ...... ... .. VAndyke 6336
National Broadcasting Co. .......... HOIllywood 3631
Edward Petry & Co.................. Mlchigan 8729
Radio Sales ...................... HOllywood 2484
Reynolds-Fitzgerald, Inc. .............. TUcker 2474

ADVERTISING AGENCIES

Alber R. H. Company................. PRospect 3331
Barnes Chase Co. ................... PRospect 4118
Batten, Barton, Durstine & Osborn..... Hlliside 8919
Beaumont & Hohman....... . ... ... ... TRinity 8173
Benton & Bowles Inc.............. .. .. Hlllside 9151
Botsford, Constantine & Gardner...... PRospect 0206
Brisacher, Emil & Staff. ... .. ... .. .. PRospect 9368
Buchanan & Company, Inc. ........... DRexel 7101
Campbell-Ewald Company ..... ... . ... PRospect 1275
The Caples Co. ....................... MUtual 4143

IMPORTANT RADIO

TELEPHONE NUMBERS

in LOS ANGELES

&
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Doremus & Co............o ... TRinity 8821
Sherman K. Ellis & Co......... ... ... FEderal 9111
Erwin, Wasey & Company............. PRospect 5317
Hillman-Shane Advertising Agency Inc. . VAndyke 5111
Hixson-O'Donnell Advertising ....... .. MUtual 8331
William A. Ingoldsby ............ ..... MUtual 7451
Lockwood-Shackelford Advertising

Agency ............... ... ... TRinity 9801
Logan & Stebbins........ ... ... .. ... TRinity 8821
Lord & Thomas .......... ........ HOllywood 6265
McCann-Erickson fnc. ... ... .. ... .. Mlchigan 404%
Miner, Dan B. .................. .. Rlchmond 3101
Morgan, Raymond R. Co. ... .. ... .. HEmpstead 4194
Neisser-Meyerhoff, Inc. ........ ..... .. TUcker 2607
Ruthrauff & Ryan Inc. ... ... .. .. .... Hlilside 7593
Scholts Advertising Service. . ......... MIchigan 2396
Shattuck & Ettinger ................. ... YOrk 8131
Sweeney & James................... JEfferson 4019
Thompson, J. Walter Co. ............ Michigan 5194
Ward Wheelock Co. ................. Hlllside 1091
Weinberg, Milton, Advertising Co....... TUcker 4111
Young & Rubicam Inc. ...... .. ... .. HOllywood 2734

PROGRAM PRODUCERS AND TRANSCRIPTION
AND RECORDING COMPANIES

Abbott Radio Productions ............. Hlllside 1449
Aerogram, Inc. ............ ... ... Hlllside 7211
Air-Chek Co. ..................... GlLadstone 2189
Allied Phonograph & Record Mfg. Co.. HOllywood 5107
American Record Corp. .............. GRanite 4134
Associated Cinema Studios ......... HEmpstead 2131
Associated Transcriptions of Hollywood..WAlnut 4736
Walter Biddick Co. ............... Rlchmond 6184
Callahan Radio Programs............ HOllywood 5442
Eccles Disc Recordings ............... Hlllside 5257
Electro-Vox Recording Studios ..... Gladstone 2189
Fanchon & Marco ................. HOllywood 5341
Fields Bros. Radio Corp. ........... HOllywood 7305
Irving Fogel & Associates ......... HOllywood 5107
Hollywood Radio Productions ........ GRanite 6750

Hollywood Recording Co. ............ Hillside 3097
Hollywood Transcript Co. ......... HOllywood 7734
Lippe & Lazarus Productions .. .......... YOrk 2901
C. P. MacGregor ..................... Fltzroy 4191
R. U. Mclntosh & Associates . ... ... STanley 7-1035
Mertens & Price ................ ... .. DRexel 1118
Raymond R. Morgan Co. ......... ... HEmpstead 4194
Music Corporation of America. . ... BRadshaw 2-3211
Norman B. Neeley ................... Hlllside 9133
Otto K. Oleson Recording Studios. . ... GLadstone 5194

Pan American Radio ........... ... .. Hlllside 4027
Ralph L. Power .................... MAdison 5617
Radio Producers of Hoilywood... .. . HOllywood 6288
Radio Recorders, Inc. .. .HOllywood 3917
Radiotone, Inc. ............ ... ... .... YOrk 7204
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Radio Transcriptions Co. of America..Hollywood 3545
RCA Manufacturing Co. ............. Hlllside 5171
Rec-Art Studios ... ................. PRospect 9232
Recordings, lnc. ... .............. ... Hiliside 6138
Standard Radio, Inc. ....... ... ... ... Hlllside 0188

Transamerican Broadcasting &
Television Corp. . .HEmpstead 5151

Twentieth Century Radio Productions.. Hlllside 7211
Witte Radio Productions .............. VAndye 5436

RADIO ARTISTS AGENCIES

Batchelor Agency, Walter .. .. ... . CRestview 1-8181
Columbia Artists Bureau ..... ... .. .. HOllywood 6365
Columbia Management of Calif... ... . HOllywood 6385
Consolidated Radio Artists. . ... ... .. Hlllside 7124
Dolan & Doane ... ............... CRestview 1-9185

Fanchon & Marco ........... .. ... HOllywood 5341
Trwin, Lou . ... .. ... ... ... ... . ..... OXford 1005
Lee Artists Service, Thomas .......... GRanite 7171
Lyons, A. & S. ... .. ... ... .. .. OXford 1116
Morris Agency, William ........ .. BRadshaw 6-3121
Morrison, Leo ............. ... ... CRestview 1-9191

Music Corporation of America.... BRadshaw 2-321)
NBC Artists Service .............. HOllywood 3631

Rockwell-O’Keefe, Inc. ...... .. ... CRestview 1-8101
Saphier, James L. ... ... ... .. ... . HOllywood 7356
Selznick, Myron .. .. ... .. ... ... CRestview 1-9171
Swanson, H. N. ... .. .. .. ... .. CRestview 1-5115
PUBLICATIONS

The Biflboard ... ... ... ....... MOrningside 1-4700
The Broadcaster ................... GlLadstone 7353
Broadcasting & Broadcast

Advertising . ............. .. ... .. GLadstone 7353
Daily Variety ... ... .......... .. .. HOllywood 6141
Hollywood Reporter .................. Hlllside 7411

Motion Picture Daily ............... .. GRanite 2145

Printers’ Ink ... . ... ... ... L. Mlchigan 7701
Radio & Radio Digest.......... .......... YOrk 7226
RADIO DAILY.................. GRanite 6607
Radio Guide ..................... .. GLadstone 2196
Variety ............ ... ... ... ... HOllywood 6141

Western Advertising .............. .. VAndyke 6320

AIR LINES
American Airlines .., ..... ... ... .. .. MIichigan 8822
Grand Central Air Terminal. ... .. .. OMaha 3-4222
Los Angeles Municipal Airport.. .. .. THornwald 1126
TWA e Michigan 8881

Union Air Terminal ............ ... HOllywood 1606

United Air Lines ... ................. TRinity 4771
SPORT ARENAS

American Legion

{Stadium-Hollywood) ... ......_. HOllywood 2951
Los Angeles Coliseum .......... .. ... Richmond 6391
Gilmore Stadium ............. ... ... WHitney 1163

RAILWAY TERMINALS

Santa Fe ......... ... ... .. ... ... ... MUtual 0111
Southern Pacific ... ... ...... ... .... Mlichigan 6161
Union Pacitic ........................ TRinity 9211
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HOTELS
Ambassador Hotel .................... DRexel 7011
Biltmore Hotel ... ... ... .. ......... MIchigan 1011
Christie Hotel ... ... ... . .......... HOllywood 2241
Clark Hotel ........................ Michigan 412}
Del Monte Hotel (L. A. Offices).. .. EXposition 9767
Ensenada Hotel Playa.................. MUtual 5544
Garden of Allah Hotel. ... ........ ., HOllywood 3581
Hollywood Hotel ... ... . . ......... HEmpstead 4181
Hollywood Knickerbocker . .......... GLadstone 3171
Hollywood Plaza Hotel ...... ... . ... GLadstone 1131
Roosevelt Hotel .. .. ... .. ......... HOllywood 2442
The Town House ... ... .. ..... .. .EXposition 1234

IMPORTANT RADIO AND GOVERN-
MENT TELEPHONE NUMBERS I[N
Washington, D. C.

FEDERAL DEPARTMENTS AND AGENCIES

White House .......... .. ... ... ..... NAtional 1414
State Department .................... District 4510
Treasury Department ... .. ... .. .... .. NAtional 6400
War Department ... ... ... ... . ..... NAtional 2520
Justice Department ... ... ... ... .. NAtional 0185
Post Office Department ........... . .. District 5360
Navy Department ... .. ... ... ... .. .. District 2900

Interior Department

(Otfice ot Education).............. REpublic 1820

Agriculture Department ............ .. District 6350
Commerce Department ................ District 2200
Labor Department ... ... .. ......... NAtional 8472
Federal Trade Commission ........... NAtional 8206
FEDERAL COMMUNCATIONS

COMMISSION ... ... ......... District 1654
Securities Exchange Commission ...... Dlistrict 3633

National Labor Relations Board........ NAtional 9716

Wage & Hour Administration.. .. .. .. NAtional 8472
Social Security Board ............. ... . DIstrict 2812
Supreme Court of the U. S. ... ... ... NAtional 5321
D. C. Court of Appeals.............. NAtional 4624
U. S. District Court (for D. C)..... .. Dlistrict 2854
Capitol (Senate and House) ......... NAtional 3120
NON-GOVERNMENTAL
National Association of Broadcasters... NAtional 2080
Radio Manufacturers’ Association. .. .. NAtional 4901
National Press Club.... ... ...... MEtropolitan 0345
WISV MEtropolitan 3200
WMAL-WRC .. ... REpublic 4000
WOL ... MEtropolitan 0012
Carleton Hotel ... ............... MEtropolitan 2626

Mayflower Hotel .......... ........... District 3000
Raleigh Hotel ...... ... ... ......... .. NAtional 3810
Willard Hotel ... .. ............. NAtional 4420
Associated Press ........ ... ... .. ... . District 1500
International News Service........... NAtional 1733
Transradio Press ................. .., NAtional 1178
United Press ....................... NAtional 9052
Baltimore & Ohio R. R. ........ ... .. Dlistrict 3300
Pennsylvania R. R, ...... ... ... .. ... .. District 1424
Union Station ................... .. NAtional 2760
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RCA Builds Equipment Today

for Tomorrow’s Television

and Facsimile

TODAY RCA offers experi-

mental Television and
Facsimile Transmission Sys-
tems to forward-looking
broadcasters who are mak-
ing plans for service in these
new fields.

Designed and built to [ulfill
the exacting requirements of
these new arts, this RCA
equipment makes available
the brilliant research tri-
umphs of RCA Laboratories.
In building advanced cquip-
ment such as this RCA is
helping pioneer a greater ra-
dio service {for tomorrow.
And, in this way, RCA makes
available to all the benefits
of the experience of the only
organization that makes and
does everyvthing in radio and
sound.

New York, 1270 Sixth Ave. Chicago. 589 FE. Tllino . 330 Citizens & Southe

Latest RCA Television Transmitter! 1 KW Transmit-
ter developed as a compael unit for experimental use,

Newest RCA Faesimile Equipment! Seanning unit offers
a real service for experimental stations in  this field.

Bank Bldg.

Dallas, Santa Fe Bldg. San Francisco, 170 Ninth Si. Hollywood, 1016 N. Sycamore Ave.
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[

‘ ’ S The National Daily Newspaper .;)f Commercial Radio inﬂ ]glﬂxmag - 2
1501 BROADWAY, NEW YORK CITY—Tel. Wilsconsin 7-6336

JOHN W. ALICOATE I

; Publisher I
]
I Pon M. Mersereau
i General Manager
| Marvin Kirsch M. H. Shapire
1 Business Munager Ralph Wilk Editor i
\ Los Angeles
| Norman Weiser Representative Harold J. Winter
! FEditorial Special Representative
Benn Hall Robert A, Litzberg
Editorial Ted Lloyd Statistician
Columnist
Special Writer
Frances Egger E. Townsend Swalm !
Editorial Lditorial
|
. . i
Advertising Circulation
Lawrence Krasner
I Michsirn GoopwiN .. AL B. AvrscHuLER
Il Adrvertising
3 ALBERT ASHCROFT Joun Awbprus
I Fisme GolpmMan GLADYS ZASORIN
| \

HOLLYWOOD
Ralph Wilk
| 06425 Hoiiywoon Brvp. TELEPHONE GRANITE G607

! PUBLISHERS OF

THE RADIO DAILY

THE RADIO ADNUAL
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combach /jwo&wﬁané, L.

(Established 1930)

THE OLDEST INDEPENDENT PROGRAM
'PRODUCING ORGANIZATION IN RADIO

For nine years producing up te twelve programs
per  week  and  furnishing  individual  writing,
direction and  “doctoring™ scrvices to others.

Distinguished personalitiex who have been supplied radio material by Jean V. Grombach or whoe
have been starred or featured in programs conceived and produced by members of these
organizations:

TFredric March Babe Ruth Frank Ventre Al Goodman

Nelson Eddy Carson  Robinsan Mrs. . D. Roosevelt Helen Aorgan

Max Baer Harry Salter Carveth Wells Ed Smalle's Seven (s
Helen Claire Doris Dalton lila Lee Norma Terris
Garson Kanin Audrey Christie Jack Dempsey Sam Jaffe

Henry Ilull Irene Purcell Irene Bordoni Jessie Royce Landis
Frank Morgan Russell Collins FEugene Ormandy 1. Harold Murray
Hannah Willinms Mary Boland Mildred Bailey Teane Daute

Frnest Truex Oliver Waketield Sam levene Florence Eldridge
frank Wilron Walter Woolf King William TaVarre Tohn Boles

Benay Venuta Farl Sparling Croshy  Gaige Nianey McCord
Waldo Mayo Jusef Pasternack Radio Rogues John Carter

Ethel Park Richardson Willard Rohison

In che past five years, every ““package” show or unit production
delivered by this organization has attained a Crossley audience
rating at least 509, higher than the “medijan,” or average.

/mn C?/ gwméacé, L.

(Incorporated 1931)

PRODUCTION, RECORDING, DISTRIBUTION OF
ELECTRICAL TRANSCRIPTIONS

Producers of such outstanding transcribed programs as:

Railway Express’ “News Parade” Nehi’s ““Idol of Millions”
{ontinental Qil's “Txploring Schwob’s ~College Time”
America with Carveth Wells” Westinghouse’s “Salutes™
Health Products’ *“Doc Williams™ Chilean Niirate's “U'ncle Natchel”

Vick’s *Plantation Tichoes”

étdl:l’t 1 1/617 C/;Lt L/tgllllc/

STUDIOS AND OFFICES
113 West 5371th Strect New York City

Clrcle 6-6540
REPRESENTATIVES [IN

Hollywood Boston Chicago Paris London
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RADIO STATIONS

CKLW (Chicago office) ............ .. CENtral
KSTP (Chicago office)............... SUPerior
WAAF RANdolph
WBBM ... L WHItehall
WCAU (Chicago office)................ STAte
WCBD ... .. SEEly
WCFL . . . SUPerior
WCRW ... DIVersey
WEDC .. ... ... CRAwford
WENR ... . SUPerior
WGES . SEEly
WGN . SUPerior
WHFEC .. . LAWndale
WHIP .. .. . .SUPerior
WIND (Chicago office) ................ STAte
WID STAte
WLS ... HAYmarket
WLW (Chicago office) ... .............. STAte
WMAQ ... SUPerior
WMBIL DlVersey
WOR (Chicago office) .............. SUPerior
WSBC SEEly
WSAIl (Chicago office) ............... STAte
WWAE (Chicago office)................ PLAza
NATIONAL NETWORKS
Columbia Broadcasting System....... WHitehall
Mutual Broadcasting System........... SUPerior
National Broadcasting Co............. SUPerior
STATION REPRESENTATIVES
John Blair & Co..................... SUPerior
The Branham Co...................... CENtral
Biyant, Griffith & Brunson, Inc....... ANDover
Burn-Smith Co. . ........... ... ..... CENtral
Cox & Tanz....... ... ... ... ...... FRAnklin
John G. Dale ........... ... . ... .... DEArborn
Free & leters....................... FRAnklin
Gene Furgason & Company.............. STAte
George P. Hollingbery ...... ... ....... STAte
International Radio Sales.............. CENtral

The Katz Agency
Kelly-Smith Co. ....

Ray Linton .............. . ... . ... ..... STAte
Joseph Hershey McGillvra. .. ... . ... SUPerior
J. R. McKinney & Son.... ... .. ... ... SUPerior
National Broadcasting Co. ........... SUPerior
John H. Perry Associates............ HARrison
Edward Petry & Co........... ... ... DELaware
Radio Sales ....................... WHltehall
Radio Advertising Corp. . ............ CENtral
William G. Rambeau Co............. DELaware
Paul H. Raymer Co.................. SUPerior
Reynolds-Fitzgerald, Inc. ... ... ........ STAte
Sears & Ayer.......... .. ............ SUPerior
Weed & Co.............. ... ...... RANdolph
Howard H. Wilson Co................. CENtral
ADVERTISING AGENCIES
Aubrey, Moore & Wallace Inc...... RANdolph
Auspitz & Lee ....................... STAte
N. W. Ayer & Son, Inc........ ... ... RANdolph
Beaumont & Hohman, Inc. ....... . ... CENtral
Batten, Barton, Durstine &

Osborn, Inc. ................... ... SUPerior
Beaumont & Hohman, Inc. ........... CtNtral
Benton & Bowles ................. DELaware
Blackett-Sample-Hummert, Inc. ... ... DEArborn
Buchanan & Co. .................... SUPerior
Burnet-Kuhn Advertising Co. ......... SUPerior
Leo Burmett Co. ..................... CENtral

0605
8660
1932
6000
0366
8066
5300
4440

4294
8177
7730
8744

0830
7782
3456
4231

9201

4231

6800
0900
3047
3800
5959
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IMPORTANT RADIO

TELEPHONE NUMBERS

in CHICAGO

Campbell-Ewald Co. ................. CENtral 1946
Caples Co. .......... ... oo .. SUPerior 6016
Cecil-Presbrey ... ....... ... ... ... ... CENtral 5255
Compton Advertising .................. STAte 8747
Critchfield & Co. .................. SUPerior 3061
Doremus & Co. .............. . ....... CENtral 9132
Sherman K. Ellis & Co.............. HARrison 8612
Erwin, Wasey & Co., Ltd..... ... .. ... RANdolph 4952
Albert Frank-Guenther Law, Inc...... DEArborn 8910
Charles Daniel Frey Co................ STAte 8161
J. Stirling Getchell............ ... .. HARrison 2606
Henri, Hurst & McDonald, Inc......... SUPerior 3000
H. W. Kastor Advertising Co., Inc...... CENtral 5331
Lord & Thomas ..................... SUPerior 4800
Maxon, Inc. ... ... ... oL DELaware 3536
Hays, MacFarland & Co............. RANdolph 9360
McCann-Erickson, Inc. .............. WEBster 3701
Mclunkin Advertising Co............... STAte 5060
Needham, Louis, & Brorby, Inc.......... STAte 5152
Neisser-Meyerhoff, Inc. ... .......... DELaware 7860
Reincke-Ellis-Younggreen & Finn, Inc.. WHItehall 7440
Roche, Williams & Cunnyngham...... HARrison 8490
Rogers & Smith . .................... DEArborn 0021
Ruthrauff & Ryan, Inc. ............ RANdolph 2625
Stack-Goble Advertising Agency..... RANdolph 0160
J. Walter Thompson Co............. SUPerior 0303
Wade Advertising Agency ............. STAte 7371
Wessel Co. ............. ... ... ... ViCtory 1300
Young & Rubicam, Inc. ............... CENtral 3144

PROGRAM PRODUCERS AND TRANSCRIPTION

AND RECORDING COMPANIES

Norman Alexandroff & Co.......... .. WABash 6762
American Record Co. ................ SUPerior 5382
Armand & LEstelle ... ... ... .. .. .. HARrison 3435
Chicago Recording Studios ............ WEBster 7288
Conquest Alliance Co. ................. STAte 3348
D'Arcy Laboratories ................. WEBster 0914
Decca Records, Inc. ................ DELaware 8800
H. S. Goodman .................... RANdolph 5263
Gordoni & Lee Radio Froductions Co...CALumet 6979
Charles Hughes Productions, Inc.. BUCkingham 4048
Jones & Hawley .. ... ... ... ... ..... STAte 5096
Harry Martin Enterprises ........... RANdolph 3842
Music Corporation of America. ... ... DELaware 1100
Donna Parker Productions ............ WEBster 2873
Press Radio Features ... ..... ...... RANdolph 9333
RCA Manufacturing Co. ..... ... ... DELaware 4774
Radio Recording Studios .......... EDGewater 6461
Radio Transcription Co. of America. DELaware 2325
Norman Ross ....................... SUPerior 2168
Selviair Broadcasting System ........ RANdolph 8877
Standard Radio, tnc. ... ... ... ... ... STAte 3153
Transamerican Broadcasting &

Television Corp. .................... STAte 0366
Universal Radio Productions ........... STAte 3153
Carl Wester & Co.. ... .. e RANdolph 6922
World Broadcasting System .......... SUPerior 9114

NEWS AGENCIES AND ASSOCIATIONS

Associated Press ................... ... STAte 7700
International News Service........... ANDover 1234
Transradio Fress Service .............. STAte 8091
United Press ..................... RANdolph 3677
ORGANIZATIONS AND UNIONS
Actor's Equity .................. WELlington 6377
American Federation of Actors.......... STAte 7918
American Federation of Musicians....... STAte 0063
American Federation of Radio Artists. .SUPerior 1279
ASCAP ... i Ndolph 1805
University Broadcasting Council...... CENtral 2015
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BY A FULL INGH | |
See Those Shavings Run!

NO FOULING OF CUTTING NEEDLE WHEN YOU
RECORD ON THESE NEW BLACK LABEL (PROFESSIONAL)

Perma Disks

Amazing! the way Perma Disk shavings hurry towards the center of the disk, keep entirely
clear of the cutting stylus. Little or no brushing required. Spoilage by chip fouling com-
pletely eliminated. That’s why radio stations, artists, advertising agencies,—everyone to
whom faithful, economical recordings are essential,—are using the new Perma Disk. Heavy,
exclusive formula, coating on 16 gauge aluminum, prevents warping, slipping. Unwavering
uniformity. Makes perfect pressings. Non-deteriorating. Sufficient thickness for vertical cut-
ting of highamplitudes. Made in 6, 8, 10, 12 and 16-inch sizes, also special larger sizes, at prices
substantially below the average level. Here is a disk for professional use that is perfect in ail
respectsand can be depended upon for complete uniformity and reliability. See your recording
supply dealer for ademonstration of this amazing new Perma Disk, or write direct for full in-
formation and samples. One test will convinceyou ofits extraordinary preference.Write today.

Throw a Switch and Take Any Program Off the Air

Tune in with the radio and you can _“a#

4 w A Y record anything that comes over the
[ ]

air, quickly, easily, economically,
for immediate playback, permanent

1 ngh Fldelily Recorder record. The four-way Federal

Recorder is the lowest priced, quality

2. Publlc AddressSyslem combination equipment today.

lnspect this truly modern instru-

3. Elec"i° Phonograph ment for home or professional use.

Write atonce for complete, illustrated

4. Standard R adio folder showing all models of the
Federal Recorder. 233

FEDERAL RECORDER CO., INC.

Dept. 3754 630 S. Wabash Ave., Chicago, 1ll.
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«RADIO =
HISTORV
MAKERS

vw OF 1938 <«

»
Y

Thumbnail summaries

of personalities whose

activities provided ma-

jor headlines in the past
year.
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If results from your transcribed programs do not justify vour clients
reasonable expectations, there are things you can do about it. Remem-
ber to suggest Broadeasters Mutual Transeription Service “Inteprated
Programs”. Don't wait for them to ask you fur new merchandising ideas.
“Integrated Programs” are different because they give smoothness to
commercials and the unusual effect that is needed to command attention.

National Representalives
Western
WALTER BIDDICK COMPANY
Radiv Programs Division

Los Angeles San Francisco Seattle
LEastern Central
CHARLES MICHELSON COMPANY H. D. WELCH
545 Fifth Avenue, New York Chicago, Illinois

T
Broadcasters

Mutual @ I'roduction

Ready for immediate delivery:
“ALL IN THE FAMILY"
“OZARK MINSTRELS”

Program now in Production:
“THE SECOND YEAR™

- and more to come.

Write for 1ampie audition dise—and il you haven't received our brochure there it ane far you.

Tatnt Applied Fur

BROADCASTERS MUTUAL

818 5. Kingshighway TRANSCRIPTION SERVICE, INC. : Mo., U. S. A,
86
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® FRANK R. McNINCH L

Appointed chair-
man of the FCC

late in 1937 to
whip the Commis-
sion into order,

McNinch went to
work in earnest
the past year, ad-
vocating the abol-
ishment of some
civil service jobs,
handling the sup-
er-power hear -
ings, and is cur-
rently in charge
of the network probe, investigating every
phase of chain broadcasting. Working in
a quiet, systematic manner, McNinch has
accomplished practically everything he
has set out to do.

° LENOX R. LOHR ®
Continuing his
policy of travel-
ing throughout the
country, Lohr was
a busy executive
during 1938 be-
tween catching
trains, covering
the opening of the
new NBC studios
in Hollywood,
keeping a weather
eye on Llhe devel-
opments in tele-
vision, addressing
organizations from coast-to-coast, and
guiding the NBC to a new all-time high
in billings each month individually and

cumulative during 1938.

® NEVILLE MILLER °

Drafted from
Princeton U.
wherc he was as-
sistant to the
president, Miller
took office as the
first paid prexy of
the NAB early in
July, and imme-
diately began an
exhaustive study
of radios prob-
| lems. Eflecting a

| complete reorgan-
ization of the
kept busy attending

staff, Miller
district meetings to get acquainted, played
an active part in the AFM negotiations,
assisted at the reorganizaion of IRNA.

was
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. DAVID SARNOFF -

Despite the
many duties sur-
rounding the chief
executive of RCA,
Sarnoff took time

off this year to
make an an-
nouncement that

RCA would mar-
ket television sets
in April, and that
regular televised
programs  would
be forthcoming
from the RCA-
NBC studios simultaneously. Always a
keen believer in the possibilities of sight
and sound transmission, Sarnoff continued
to advocate television during 1938.

® WILLIAM S. PALEY e

Young Prexy of
CBS put in a busy
year in 1938 what
with the network
opening its new
Hollywood home,
construction of the
television studios
going forward, a
quick trip to Eu-
rope, adding eight
new affiliates to
the network, and
servicing 94,000,- |
000 radio listeners
day and night during the Czech crisis.
In his spare time he continued his work
in improving educational and cultural
radio presentations on CBS.

e ALFRED J. McCOSKER e

Rapid advances
made during the
past year by MBS
can be attributed
in no small meas-
ure to Alfred J.
McCosker, presi-
dent of Bamber-
ger Broadcasting
Co.,, owners of
WOR. and chair-
man of the MBS
Board. The net-
work showed a
30.4% increase in
billings for 1938,
stations to 110.

increased its affiliated
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RALPH EDWARDS

Its Versatile Announcer

“Major Bowesx Amateur Hour” for Chrysler

Corp.—CBS

“Gospel Singer”. “Vic and Sade”-—-NBC and
“Life Can Be DBeautiful”™—CBS for

Procter and Gamble.

“Howie Wing” for Kellogg—CBS

“Children’s Hour” for Horn & Hardart—CBS

“Headlines and Bylines”—CBS

88
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@ THOMAS H. A. LEWIS e

QOutstanding in
the agency field
during 1938, Tom
Lewis. of Young
& Rubicam, start-
ed out the year as
producer of the
Kate Smith pro-
gram, and was
given much of the
credit for the suc-
cess of that series
Last summer
Lewis was named
program supervi-
sor for the agency, which included handl-
ing of the Fred Allen, “We, the People,”
Kate Smith and Gulf QOil series among
others. Then, to top off the year, he was
appointed manager of the agency’s radio
division.

e JOHN F. ROYAL @

Duties as NBC
vice-president in
charge of pro-
grams kept John
Royal, one of the
busiest executives
in the industry,
on the go all year.
FCC probe was
high-spotted by
the appearance of
Royal, and imme-
diately after leav-
ing the stand, he
jumped into a
plane and spent 20 days in Latin America
attending the Conference there.

@ DR. LEON LEVY ®

As president of
WCAU in Phila-
delphia, Leon
Levy displayed
untiring energy in
ex tra curricular
activities, such as
joining the NAB
and aiding in that
body’s reorganiza-
tion, being one of
the leaders in the
formation of a
strong Pennsylva-
nia Broadcasters’
Assn., installed new high frequency sta-
tion, and directional antennas for W3XAU,
and fought the new state bill to prohibit
horse race broadcasts.

95

e DONALD FLAMM ®

The moving ot
Donald Flamm’s
WMCA to its new
Broadway home
with one of the
most complete and
well-appointed
studios in town
took much of his
time and energy
this past year. Ex-
ecuting important
business policies,
developing and
supervising pro-
gram ideas as well as keeping a sensitive
hand on the public pulse took almost all
of what time and energy were left. The
Inter-City network also came in for its
share of attention.

. VICTOR RATNER ®

Another of the
young executives
in the radio ranks,
Vie Ratner has
just passed his
34th birthday. A
veteran of broad-
casting, Ratner, as
director of sales
promotion at CBS,
operates in a
quiet, efficient
manner that gains
results continu-
ously. His latest
move was the appointment of several
sales-promotion managers at CBS owned
stations.

® JOHN S. YOUNG L]

Showing an ap-
titude to handle
any job in radio
assigned to him,
John S. Young,
former ace an-
nouncer and com-
mentator, stepped
in as radio direc-
tor of the New
York World’s
Fair. In one year
set up a series of
world-wide broad-
casts which will
feature every politically prominent figure
and also arranged for many promotional
airings.
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2,565,000 Italo-Americans Located
in New York, New England and
Pennsylvania are waiting to be
entertained in their mother tongue.
We reach this market.

DRAMA MUSIC COMEDY
SCRIPT WRITING

Under the Direction of

.. 571 Vlezw

132 W. 43rd St., N. Y. C. BR. 96236 W
A

WAL
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e EDWARD KLAUBER e

The executive
vice president of
CBS, continued
with his duties as
a member of the
board of directors
and his important
duties as a v.-p.
with a minimum
of fanfare, as is
his usual custom.
One of the hard-
est workers dur-
ing the European
crisis, Klauber re-
mained in the background at all times,
stepping bricfly into the limelight when
he took time off to introduce Edward
Murrow, CBS foreign representative, to
the industry when Murrow visited the U.S.

2 NILES TRAMMELL ®

Up until late in
the fall, Niles
Trammell was
still pounding
away at higher
NBC sales for the
Central Division
of which he was
the vice-president
in charge. Casting
about for a suit-
able man for the
revived and im-
portant position of
executive vice-
president of NBC, the board of directors
made a bid for Trammell.

& JAMES D. SHOUSE °

During his first
year as vice pres-
ident in charge of
broadcasting fo1
Crosley Corp.,
Shouse has put
through drastic
changes in policy
and to some ex-
tent revamped the
personnel setup of
WLW and WSAIL
As a constructive
official, his efforts
have already born
fruit for these two outlets in Cincinnati.
Apart from the managerial duties for
Crosley, Shouse had hectic business on his
hands in connection with the so-called
superpower hearing before the FCC.

89

® MARK ETHRIDGE @

Perhaps one of
the best known
figures in the ra-
dio picture, Mark
Ethridge was a
busy man the past
year. As the tem-
porary head of
NAB, he worked
long and hard on
the re-organiza-
tion of that body,
made frequent
hops into New
York to assist the
broadcasters in their AFM negotiations,
and was one of the spear-heads of the
NAB Conventions. He is still very active
in the NAB, and his counsel is valued
highly in any important matters coming
before the NAB.

° LOUIS K. SIDNEY @

Showman ot
considerable back-
ground, Louis K.
Sidney has spent
most of his time
on the Coast the
past year, yet re-
taining his post
as managing di-
rector of WHN,
New York. His
show business ex-
perience however
is hard at work
(along with him-
self) concentrating on the casting and
production end of the MGM-Maxwell
House Coffee “Good News of 1939 show.

e ELLIOTT ROOSEVELT o

Coming to New
York from the
Southwest to be-
come president
and general man- ...
ager of Hearst Ra-
dio, Inc., Roose- °
velt did not linger
longer after exe-
cuting a reorgan-

ization of the
Hearst concern.
Early in the fall

he organized the
Texas State Net-
work of 23 outlets, affiliated with Mutual.
As president of the new web, Roosevell
plans to expand the coverage shortly,
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YOU WOULDN’'T CALL US

OU wouldn’t call on wus if you
wanted a field signal strength test
made for your station. You would want
this done by someone who knows how
and whose results would be accepted by

advertisers and their agencies.

On the other hand, if you honestly
want to determine the territory in which
your station is listened to, you should call
on us. Probably we have done more of
this work than any other research organ-
ization since we did practically all of the
field work for the joint Committec on
Radio Research, and much for individual

stations.

And, if you truly wish to know the
listening habits of radio owners in your
station city, you should by all means call
on us to conduct a roster survey for you.
This will give you your competitive situ-
ation for each quarter-hour in a week.
It will show you where you are wasting
money on sustaining periods, and give you
the evidence which will enable you to sell

outstanding sustaining shows.

THE HOOPER-HOLMES BUREAU, INC.

If you want the facts about a single
program ask us to study this by our new
personal interview roster method. This is
undoubtedly more accurate than the usual
coincidental telephone method which nec-
essarily omits a large part of the listening

audience.

Broadcasters should consult Hooper-
Holmes on survey work. You will find
the advertising business will accept our

results.

— % - —

What is the Hooper-Holmes Bureau?

For 39 wyears (since 1899) this Burcau bas
been making confidential veports fo insur-
aice companies on applicants for all kinds |
of insurance. Most of these are made and
written by trained Inspectors, dl of whom
are full-time salaried wen. Their work is
supervised by 80 Branch Offices.  They |
regularly cover 11,075 cities and fowns in :
their insurance work and their efforts are ‘
supplemented by 55,000  pari-time cor- '

respondents.

102 MAIDEN LANE, NEW YORK
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® FRED WEBER ®

Duties as gen-
eral manager of
the Mutual Net-
work kept Fred
Weber in the
headlines
throughout the
year. Some of the
accomplishments
of the network
under his direc-
tion included all-
time high billings,
addition of 35 sta-
tions to the web,
including the Texas State Network, im-
proved programming and the acceptance
of MBS as a major network.

e LEWIS ALLEN WEISS »

Continued activ-
ity in radio on the
west coast Kkept
Lew Weiss, gen-
eral manager of
the Don Lee net-
work, on the go
most of the year.

what with that
web’s affiliation
with MBS, and

the continued high
caliber of the pro-
grams which were
forthcoming from
that web. Weiss has put through a tele-
vision schedule that is tops on the coast.

® SAMUEL R. ROSENBAUM »

Despite the mul-
tiple duties con-
fronting him,
Samuel R. Rosen-
baum, prexy of
WFIL, Philadel-
phia, was one of
the spearheads in
the re-organiza-
tion of the NAB.
and took the ini-
tiative in creating
a permanent IR-
NA while acting
as chairman of the
special advisory committee. His straight-
forward manner in handiing details of
IRNA negotiations is indicative of how
he works.
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e POWEL CROSLEY, JR. *®

Nineteen thirty-
eight provided
plenty of excite-
ment for Powel
Crosley, Jr., inso-
far as the radio
picture was con-
cerned. With the
FCC opening its
superpower hear-
ings, and WLW
seeking a renewal
of its 500,000 watt j .
grant, Crosley’s ’
various interests
kept him busy most of the year. How-
ever, the station’s excellent program ser-
vice was not overlooked by the boss, who,
among other things, established a new
farm service division.

® LAWRENCELOWMAN @

CBS operations
continued on the
up-grade during
1938 which meant |
that Lawrence
Lowman, vice-
president 1in
charge of opera- [
tions, put on many
added hours of |
work. Because of
the continued in-
crecase in the op-
erating schedules
of CBS, Herbert
V. Akerberg, vice-president in charge of
station relations, coupled off with Low-
man to keep up with the growing work.

- FRANK E. MASON ®

A's vice-presi-
dent and personal
assistant to NBC
President Lenox
R. Lohr, Frank
Mason put in a
busy year, work-
ing directly with
the president on
problems con-
fronting the net-
work. He is re-
sponsible for the
international set-
up at NBC, a full-
time job in itself. There was even enough
spare time left for the peppy executive to
maintain his contacts with government
departments.
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HELEN WALPOILIE

ACTRESS °* LEADING LADY ¢ WRITER

= 1938 = |

"Death Valley Days' “"Tohn's Other Wife"
"The Silver Flute” "Action at Acquilla”
"Outward Bound” "Romanticists”
“"Lorenzo Jones” (Serial) "Pepper Young's Family”

"Dr. Christian” with Jean Hersholt

Maxwell Anderson's: NBC "Great Play Series”
"Second Overture” Four Television Shows
"Craig's Wife" for NBC
"Both Our Houses” (Wrote and Acted)

AND MANY OTHERS

334 WEST 85th STREET, N. Y. C. ENdicott 2-6997
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VINCENT F. CALLAHAN @

One of the most
active men in the
radio field, Vin-
cent Callahan has
seemingly re-
mained in the
background most
of the year, but
has accomplished
much. Manager of
WWL, New Or-
leans, less than
one year, Calla-
han put through
an application for
50,000 watts for WWL, and station began
operating on its increased power the latter
part of the year.

. H. LESLIE ATLASS ®

Running the
CBS plant in the
Windy City keeps
H. Leslie Atlass
one of the town’s
busiest men. The
city's growing im-
portance as an
originator of net-
work programs is
due greatly to the
24-hour days At-
lass puts in. The
efficiency and pre-
cision with which
the CBS midwestern plant is operated has
been lauded on more than one occasion.

® ISBAC D. LEVY ®

Dynamic mem-
ber of the WCAU-
CBS Levys, Ike
again appeared
prominently in
the news this past
year, what with
his purchase of
stock in Transra-
dio and his ap-
pearance before
the FCC during
the super power
hearings. A man
of strong convic-
tions, L.evy had been a good influence on
the old NAB set-up with his “storms,”
which have more often than not, gotten
results.
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® TED C. STREIBERT [

As an executive
of both station
WOR and the
MBS, Ted Strei-
bert as usual was
kept busy between
both responsibili-
ties, both organ-
izations being up
and coming. Apart
from his activity
in the affairs of
the above mamed
outfits, ~Streibert »&gﬁﬁ
had served earlier )
in the year as a member of the old NAB
board of directors and was interested in
the doings of the IRNA,

® DON E. GILMAN ]

The problems of
moving again
kept Don Gilman,
vice-president In
charge of west
coast operations,
on the hop during
a greater portion
of the year with
NBC finally com-
pleting the con-
struction of the
new west coast
Radio City in Los
Angeles, and mov-
ing into the new quarters in mid-October.
Gilman also took time off for visits to
New York to acquaint the eastern office.

o DON DAVIS ®

Adding another .
year of illustrious
service to the
Kansas City area, =
WHB, under the .
able guidance of =
Don Davis, presi- :
dent, celebrated
its sixteenth anni- -
versary during the
past year. Davis,
although he un- %
fortunately suf
fered ill health in
the spring, was
able to inject many colorful programs
into the local favorite lists of the area,
despite the heavy competition given WHB.
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JACK PEARL

‘ William Morris Agency, Inc.

Radio City

New York
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@ EDWARD SMITH @

A veteran of the
radio field for
many years, Ed
Smith, radio di-
rector of General
Mills, can take a
bow for building
that concern’s
nine radio shows
to an all-time
high. Smith, who
was appointed to
his present posi-
tion late in 1937,
was formerly af-
filiated as announcer, producer, director,
etc, with some of the nation’s leading
stations.

@ WM. A. SCHUDT. JR. e

Live wire and
aggressive young
Bill Schudt took
a flying leap this
year from boss of
Columbia’s WBT,
Charlaotte, to
WEKRC, Cincinna-
ti, as head man
with his famous
hypo needle.
Business man,

showman and
~ general hustler,
Schudt is brewing
with ideas for putting the station on the
map in even larger type than it is today.

¢ A. E. NELSON .

After serving as
manager of
KDKA, Pitts-
burgh, A. E. Nel-
son was selected
as the logical man
to handle the de-
velopment of the
NBC Blue nect-
work.  Assuming
| his new duties as
sales manager of
the Blue network
Aug. 1, Nelson put
through a new
which has already

discount policy Nov. 1
borne fruit.
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e H. ALLEN CAMPBELL

In addition to
handling the des-
tinics of the Mi-
chigan Network
and ils key sta-
tion, WXYZ, H.
Allen Campbell
proved to be one
of the best sales-
men in the busi-
ness the past year
when hc made the
“Lone Ranger” a
household by-
word. Campbell
has not been satisfied to be merely a ma-
jor network affiliate, but has gone out to
sell time, and prestige.

e BENEDICT GIMBEL, JR.

Continuing his
policy of placing
WIP at the top of
the list in Philly, |
Ben Gimbel re- |
cently placed the
station on a 24-}
hour-a-day basis,
started a huge
promotional cam-
paign in behalf of |
‘WIP that entailed
the use of bill- §
boards among
other media, and
guided the station to its biggest billings
in the history of the station.

° HERBERT L. PETTEY e

Completing his
second year as as-
sociate director of
WHN, Herb Pet~
tey further moved
into the limelight
the past year
when Louis XK.
Sidney, managing
director of the sta-
tion, was called *
to Hollywood to
handle the M-G-
M “Good News”
radio program.
The former FCC secretary has been re-
sponsible for many improvements at the
station.
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IT'S AN
ASSOCIATED TRANSCRIPTION

1. It was recorded in a studio spacicus enough (
fcr a symphony orchesira or intimate enough
for a solo, acouslically ireated in accordance
with the specifications of the highest authori-
ties.

2. It was supervised by a stdd! of cxperis whose
business it is to produce the finest {ranscrip-
tions that science affords, at no additional
cost to the client.

3. It was pressed on a perfected Vinylite mate-
rial that eliminales surface noise and mini-
mizes wear,

ALSO J

4. Asscciated's {acililies make possible a 24- ‘
hour service—I{rom reccrding to delivery of }

compleled program—when speed is essential.

| 5. Associated cuis transcriptions either wverti-

cally or laterally to suit varying sfation re-

[ quirements.

6. Asscciated's studios, in mid-town New York, {

| are easily accessible to all sources of ‘alent.

| 7. Associated's studio equipment is complete, |

\ including a new Hammend Fleciric Organ,

two Steinway pianos, celeste, vibraphone,
and all musical and sound effects.

) 8. Associated has access lo the world’s fines’

. libraries of music and offers its clienls th~

benelit of expert cpinion with respect to Musi-
cal and Dramatic Copyright Clearances.

9. Asscciated transcribes your cwn material or
produces for you a Custom Built Progra
including  entertainment and sales ideas
script writing, casting and direction.

10. Asscciated allows {ull agency

r commission.

}

STUDIO
151 W. 46th St.

SALES DEPT.

25 W. 45th St.

ASSOCIATED

__—~ RECORDED PROGRAM

ASSOCIATED MUSIC PUBLISHERS, INC., 25 WEST 45TH STREET, NEW YORK CITY
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¢ DONALD THORNBURGH ¢

A  hectic year
was 1938 for Don-
ald W. Thorn -
burgh, with CBS
opening its new
$1,500,000 west
coast studio lay-
out in Los Angc-
les. As vice pres-
ident in charge of
west coast opera-
tions, Thornburgh
was also kept busy
with the many
coast-to-coast CBS
shows which originated from his end of
the country.

® LEO FITZPATRICK °

The general
manager of WJR
caused a sensa-
tion this spring
when he issued
an edict kanning
the swinging of
traditional songs,
even going so far
as to cut Tommy
Dorsey off the
air. Fitzpatrick
had a full year’s
work at WIR,
beginning with
the station’s 5th birthday party, and con-
tinuing through one of the busiest finan-
cial years in the station’s history.

® HAROLD E. SMITH ®

One of the real
pioneers of the
radio industry,
Harold Smith,
president of
WOKO - WABY,
Albany, has ap-
peared promi-
nently in the
headlines for
many years. Im-
portant event in
1938 was his es-
tablishment of
the Empire State
Network to handle the heavy schedule of
political broadcasts during October and
November.

5
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®  WILLIAM S. HEDGES @

Continuing the
colorful career as
a radio executive
which dates back
to 1922, Bill Hed- y "
ges, back with ¢ t} 'ﬁ 1 \
NBC, completed - -~ %
his first year as a ﬁ‘- %
vice-president in -
charge of station -—
relations. Touch-
ing off the fir:t
term was an ap- “
pearance made
before the FCC
on the monopoly hearings with Hedges
really throwing a firecracker into the pro-
ceedings when he blasted rival practices.

® ROGER W. CLIPP ®

After having
served as busi-
ness manager of
WFIL for the past
four years, Roger
Clipp was made
general manage
of the Philadel-
phia station early
in the fall. A for-
mer NBC execu-
tive, Clipp, as or-
ganizer of th
WFIL - keyed 17
station Quaker
network, guided that hookup to the larg-
est billings in its history.

® ARTHUR H. HAYES ®
When CBS de-

cided to build
WABC commer-
cially early last

year, Arthur Hull
Hayes, New York
manager of Radio
Sales, was called
in to head the
movement. That
he was successful
was proven by
the billings re-
corded at WABC,
with December
alone exceeding the $100,000 mark. Hayes
also pushed through an earlier starting
hour for the station.
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V4 umwnj

“Gateway to Hollywood”

CB.S

SUNDAY
6.307 P. M. EST.  3.304 P. M. PCT.

Talent Search Sponsored
For by
RKO Radio Piclures, Inc. Doublemint Gum
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¢ HAROLD V. HOUGH ®

® The past year
“iproved to be a
very busy one for
' Harold V. Hough,
of both
L and
" KGKO. During
the year KGKO
‘moved from
- Wichita Falls,
Texas, to Fort
Worth, increased
its power, and its
“volume of busi-
iness, to such a
degree that billings were the highest in
10 years. Hough was called upon to play
an important role in the NAB’s affairs.

© ARTHUR PRYOR, ]R. ©

As vice - presi-
dent in charge of
radio at Batten,
Barton, Durstine
& Osborne, Ar-
thur Pryor, Jr.,
was a prominent
figure in the in-
“dustry through-
out 1938. As a
speaker, Pryor
“made frequent
. appearances be -
“fore advertising

clubs, Kiwanis
Clubs, etc. In spite of his many duties at
the agency, he finds time to attend the
NAB conventions.

9 ]. R. POPPELE ®

As the chief en-
gineer of WOR,
New York outlet
of MBS, J. R.
Poppele, had his
usual large quota
of work during
1938 putting thru
numerous techni-
cal improvements
both at the trans-
mitter and the
studios. One of
the best techni-
cians in the busi-
ness, Poppele devoted much of his time
during 1938 to the development of fac-
simile,
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e JOHN SHEPARD III ®

Arduous duties —
as chief executive

of the Yankee and
Colonial net-
works have not
dulled John
Shepard's love
for the radio bus-
iness. He has
been instrumen-
tal in the reor-
ganization of the
NAB and the for-
mation of a per-
manent IRNA,
and was one of the committeemen in the
broadcasters’ recent contractual negotia-
tions with the AFM.

o W. B. LEWIS ®

The consistent-
ly high caliber of
broadcasts main-
tained by CBS
can be traced
mainly to Wil-
liam B. Lewis,’
CBS vice presi-
dent in charge of
programs. Bill
Lewis was one of
the vast crew
that remained on
the job night and
day during the
European crisis, to maintain contact with
the troubled areas.

. LEONARD KAPNER »

As manager of
the Hearst owned
station in Pitts-
burgh, WCAE,
Leonard Kapner
was unusually in-
dustrious during
1938. Early in the
year a complete
r e h abilitation of
the WCAE stu-
dios in the Wil-
liam Penn Hotel
was completed,
and the station
became the originator of programs
MBS from the “smoky city.”

for
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Programs with artists listeners
know...programs that commm‘uif i
"a ready made audience . ..pro-
grams that sell. These are the
~services of vital interest to the
National Spot Advertisers, Local
Adverhser, Rudso Stu!mn and
3 WAgency which NBC Transcription
x-”Sﬂ"Vigo offers. e -

OnS s
subscnbc to NBG“T!IG’-
saurus boeanﬁe it serves

their requirements for pro-
gram nidl'éi'iiil ofﬁnusual

>

<-2W3§"‘

s AR

u-:crmcm TRANSCRIPTION sERVI_' {

NATIGNAI. B’ROWBCASTING GOMP:RNY
A Radio corporattm of America Servlce

30 Rockefeller Plaza New ank .
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° RALPH ATLASS ®

Second member

of the “"First
Family” ot radio
in the Windy
City, Ralph At-
lass was a fre-
- guent visitor in
the news during
1938 as lic led

WJJD and WIND
to a banncr year,
' both from a finan-

cial and a pro-
gramming  view-
point. Ralph’s

brother, H. Leslie Atlass, hcads CBS in
Chicago, and between the two brothers,
they are responsible for plenty of action
in the radio business.

® JOHN F. PATT ®

Vice president
and gencral man-
ager of WGAR,
John F. Patt is
one of the young-
est and most pro-
gressive cxecu -
tives in the iun-
dustry. In addi-
tion to his many
radio activities,
he became the
first representa -
tive of the indus-
try to be elected
president of the Cleveland Advertising
Club, and was named as Cleveland’s lead-
ing showman.

® O. B. HANSON o

NBC's new
Hollywood home

and the far-reach-

i ing advances of
television have

- been O. B. Han-
son's chief inter-

ests during the

past ycar. The
network vice
president and

chief engineer
saw to it that thc
final finishing
touches were put
upon the ncw Hollywood broadcasting
cenler and “doubled in brass” in oversce-
ing the many television experiments that
were made during the year.

£\
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e HARRY C. WILDER ®

As president of
the Central New
Y ork Broadcast-
ing Corp., Col
Harry C. Wilder,
in addition to
guiding the des-
tinics of WSYR,
Syracuse, WJTN,
Jamestown, and
WNBX, Spring-
ficld, Fouunded a
new broadcast
station in  Troy,
WTRY. The NAB
elccted him one of the 17 district direc-
lors, representing the Second District.

° EDWIN W. CRAIG ®

One of the bus-
iest men in  the
radio industry
the past ycar, Ed
Craig had little
time to himself,
what with play-
ing a prominent
role in the reor-
ganization of the
NAB, bc¢ing a
committec mem-
ber responsible
for the sctting up
of a permancnt
IRNA, and one of the spearheads in the
AFM contractual negotiations which were
successfully concluded.

® NEAL BARRETT ®

One of the most
important devel-
opments in radio
during thc past
year was the or-
ganization of the
Texas State Net-
work, comprising
23 important sta-
tions in that state.
Neal Barrett,
manager of
KOMA, became
cxccutive vice-
president of  the
new network, after helping Elliott Roose-
velt organize the web, which is affiliated
with MBS.

www americanradiohistorv com


www.americanradiohistory.com

e

TEXACO STAR THEATRE

Produced by

BILL BACHER

Comedy Written By

HAL BLOCK
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@ L. B. WILSON ®

President and
general manager
of WCKY, L. B.
. Wilson was ac-
" tive in the reor-
~ ganization of the

NAB, the found-
ing of IRNA on a
permanent basis,
and the settling
of the AFM nego-
tiations, Wilson
kept WCKY be-
fore the industry
throughout the
year with his excellent showmanship.
Wilson’s station carried an average of
800 network shows a month,

e MILTON BIOW e

His own adver-
tising agency
kept Milton Biow
busy during 1938.
However towards
the end of the
year he announc-
ed the purchase
of WINS, and his
resignation from
WNEW. Biow, as
head of the ad
agency bearing
his name has been
responsible for
the wide acceptance of the Philip Morris
network shows, giving that and other ac-
counts his personal attention.

» GEORGE HENRY PAYNE =

One of radio’s
most colorful
characters, Com-
missioner George
Henry Payne fig-
ured prominently
in the headlines
many times this
year as a result
of his crusading
and his fiery
speeches made
during the entire
reorganization
program conduct-
ed by Chairman Frank R. McNinch,
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@ ROY C. WITMER e

NBC’s vice-
president in
charge of sales,
had more than a
little to do with
the amazing time
sales recorded by
NBC each month
during the past
year, and can
take a well - de-
served bow for
NBC’s first $41,-
000,000 year in
gross billings. Yet
Witmer had seemingly remained in the
background most of the year.

™ H. K. CARPENTER ®

Maintaining his
policy of leader-
ship in civic, cul- |
tural and educa- &
tional service, H.
K. Carpenter,
vice - president
and general man-
ager of the United
Broadcasting
Co.’s two stations
in Cleveland,
WHK - WCLE,
was a frequent
figure in the news
during the past year. The two stations
received plaudits continuously for their
humane services during 1938.

e JOHN V. L. HOGAN e

Owner and op- @
erator of WQXR, |
New York’s only
high fidelity sta-
tion, John Hogan
has proven that
quality and cul- !
tural programs
have a vast com- |
mercial value.
Hogan’s ability as
an engineer is

well known
throughout the -
country, and he

served on NAB engineering cornmittees.
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WILLIAM MORRIS AGENCY

"THE AGENCY OF SHOW BUSINESS”

SINCE 1898 A CONTINUOUS SERVICE
TO THE ENTERTAINMENT WORLD

More talent from novice to established star has
been developed by this organization than any
other agency in show business . nurturing their
talents, solving their problems. managing their
affairs, and presenting their potentialities in
every direction . = an unparalleled service to

the entertainment world

X

VIABLISHID 1e9n

WILLIAM MORRIS AGENCY

RADIO CITY, N. Y.

LONDON PARIS CHICAGO HOLLYWOOD
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e JOSEPH V. CONNOLLY o

New sct-up of
Hearst enterprises
placed Joseph
Connolly in the
key spol. Chair-
man of the board
of Hearst Radio,
Inc., Connolly
had much of the
say-so in the vari-
ous sales of Hearst
owned stations
during 1938. In
spite of his many
duties as hcad of
INS, King Features and all Hearst-owned
newspapers, Connolly found time to make
several personal appearances in behalf of
racial tolerance.

e HYLA KICZALES @

One of the few
© women managers
"in the radio busi-
. ness, Hyla Kic-
zales has distin-
guished herselfl
by the unequalled
success of the In-
ternational
Broadcasting Sys-
tem, and the in-
dividual station s
making up the
web. Concentrat-
ing on foreign
language presentations., WOV, New York
outlet, has become the Ileading station
servicing the Italo-American market in
New York.

° W. C. ALCORN ®

As manager of
one of the leading
foreign language
stations in the
New York area,
WBNX, W. C. Al-
corn put in a
busy 12 months
during 1938 build-
ing programs
especially suited
to the wvast for-
eign element of
the country’s
leading foreign
market. That his hard work was success-
ful was shown in the increased billings
noted by the station.
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¢ ALFRED H. MORTON o

Highlight of the
past year insofar
as A. H. Morton
is concerned, was
his election as «
vice - president of
N BC, in charge
of owned, or pro-
grammed and/or
managed stations
of the network.
Morton, who prior
to his election as
a v.p. was mana-
ger of the op-
crated stations department, was as a
whole too busy to crash headlines most
of the yecar, but did manage to make news
when he appeared before the FCC in De-
cember.

@ HERBERT ]. ROSENTHAL e

Completing his
first year as gen-
eral manager of
the Columbia Art-
ists, Inc., Her-
bert Rosenthal
was able to boast
the most success-
ful financial year
ever reported by
a network artists !
bureau. Rosen -
thal, who is only
28 years old, was
appointed general
manager of the CBS bureau after having
had seven years experience in the broad-
casting fleld.

o BERT LEBHAR &

One of the
hardest working
men in radio,
Bert{ Lebhar,
sales manager of
WMCA, was kept
on the march
during 1938, the
station moving to
its new studios
the early part of
the year, making
tie-ups with for-
eign stations for
exchange series.
Early in 1939 he becamec v.p. in charge
of sales at WHN.
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®
J. G. SALTZMAN, INC.

Photographic Lighting Equipment

We can meet your demands and
your ideas in the way of special

lighting.

For 20 years we have handled the
lighting problems for both the por-
trait and the illustrating photog-

rapher.

480 Lexington Ave., New York, N. Y. PL. 3-8824-8873

®
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@ GLENN SNYDER o

w  Under the guid-
" ance of Glenn
Snyder, vice-
president and
¢+ general manager
of WLS, the
Prairie Farmer
station completed
construction of a
new quarter-mil-
lion dollar trans-
mitter and verti-
cal radiator, new
studios, sweeping
personnel
changes, established an outstanding edu-
cation department, and reported one of
the best financial years in the station’s
history.

e BERNICE JUDIS e

In a business
dominated by the
masculine gender,
Bernice Judis,
manager of
WNEW, New
York, has stead-
ily maintained
her position
as a success-
ful executive. Re-
sponsible for
many of the pro-
grams that have
made the station
stand out as a leading local outlet, Miss
Judis has been responsible for the in-
creased billings which the station has
noted practically since its inception.

® EUGENE OFALLON e

Duties as the
president of
KFEL, Denver,
did not stop Gene
O’Fallon from ac-
tively participat-
ing in the reor-
ganization of the
NAB, and the
permanent or-
ganization of
IRNA, and the
negotiations with
the AFM during
the past year. One
of the most popular men in the industry,
as proven when he once polled the high-
est vote ever recorded to be re-elected a
director of the NAB.
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e MARK WOODS °

One of the
youngest execu -
tives in a key
position with a
national network,
Mark Woods, as
vice - president
and treasurer of
NBC, last year
celebrated two
anniversaries, the
completion of his
twelfth year with
NBC, and the first
anniversary as a
vice-president of the web. Woods had his
hands full with financial matters during
the year, with NBC going over the forty
million mark for the first time.

® PAUL MORENCY °

Duties as gen-
eral manager of .
WTIC, Hartford,
one of the few
50,000 watters in &
the New England
territory, kept
Paul Morency on.. &
the go most of
the year. How -.
ever, Morency’s.
keen interest in.
the affairs of the
NAB, of which"
he was one of the
founders, also took up much of his time.

® JOS. H. LANG °

As managin
director of
WHOM, Joe Lang,
during 1938 in-
stalled new auxil-
jiary studios in
Manhattan, pro-
viding the latest. -
facilities for fine
production and
transmission
WHOM’s “W
Americans’ pro
gram is regarded
as an example of
foreign language educational features.
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FRANK GILL Jr.
&
BILL DEMLING

COMEDIANS, WRITERS,
AND FRENCH HAND LAUNDRY

With

JOE E. BROWN

For

GENERAL FOODS

“WOQULD YOU AUTOGRAPH A
—
Post Toastie

FOR US?”

Frank Gill, Sr. Direction
Business Manager William Morris Agency, Inc.

HAVE TUXEDOS—WILL TRAVEL

|
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JOHN A. BENSON

The first paid
prexy of the
AAAA, John A.
Benson celebrated
his tenth anni-
" versary in that
position last year
by being elected
for another erm.
Most important
item concerning
' the body during
1938, particularly
in view of the
strike threat
against commercial network shows, was
the opening of negotiations with AFRA.

E. H GAMMONS

As the general
manhager of a
most progressive
outlet, WCCO,
Minneapolis, Earl
Gammons had a
full year during
1938 with the sta-
tion moving into
a nhew building
and installing
more modern stu-
dios and facilities.

ARTHUR SIMON ®

One of the new-
est executives in
the radio indus-
try, Arthur Si-
mon assumed his
present position
as manager of
WPEN midway in
1938 and immedi-
ately proceeded
to make the ra-
dio industry sit
up and take no-
tice. Bringing
many new ideas
and programs into the field, Simon has
been a progressive manager.

11

®  PERCY L. DEUTSCH °

One of the im-
portant ET devel-
opments of 1938
was the forma-
tion of the World
Transcription
Gold Group by
World Broadcast-
ing System, under
the direction of
Percy L. Deutsch,
president and
founder of both
WBS and its new
affiliate. Founda-
of WTS came after 10 years of study.

CLAY MORGAN

Completing his
second year as
N B C director of
promotion, Clay
Morgan also made
frequent jaunts
to Washington to
attend the net-
work monopoly
probe. Morgan
continued to
maintain the pace
he set when he
assumed office.

STERLING FISHER

Director of Ed-
ucation and Talks
at CBS, Sterling
Fisher, during
1938, organized
the first Radio
Teachers Institute
in history, arrang-
ed network co-
operation with
educational or-
ganizations, di-
rected the CBS
education depart-
ment in its work
with the new Adult Education Board in
presenting numerous new educational fea-
tures over the network.
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Dields Brothenrs oo«

HOLLYWOOD

Clz Producers of =7 )

The Lhadow. of Fu Manchu

Hopalong Cassidy
Calling AL Canrs

Ella Cindenrs

Bubldoeg Drummond
Sweetbheart Jime

~~—2

X QUALIFIED SHOWMEN SINCE 1912 ‘

N I

W'
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e LINCOLN DELLAR e

Transferred
from the station
relations depart-
ment of CBS to
th e managership
of WBT, Char-
lotte, one of the
most progressive
stations in the
» country, Lincoln
Dellar has had to
live up to a big
job. In addition
to bringing new
and fertile ideas
to WBT, he has successfully fulfilled his
duties.

® HELEN SIOQUSSAT 2

As assistant di-
» rector of the CBS
Talks Depart-
ment, Helen Si-
oussat was re-
sponsible for
many of the ad-
dresses on nation-
al problems to
reach the radio
listeners via CBS,
and built many of
the political, cul-
tural, health, cur-
rent problems,
etc., series that were a regular portion of
CBS'’s radio fare during 1938. Her pet
was “Headlines and Bylines.”

e DR. JAMES R. ANGELL e

Completing his
first year as
\ NBC’'s education-
\ al counselor, Dr.
Angell, former
president of Yale
University, has
Nt devoted most of
his energies to-
wards planning
the future of the
“%ﬁwj network in re-
- -' gard to education.
. After a prolonged
jaunt through
Europe, Dr. Angell returned to the U. S.
last spring, and has travelled across the
country comparing our methods to that
of European broadcasters.
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® LLOYD YODER *

Completing his
first year as man-
ager of KPO-
KGO, San Fran-
cisco, Lloyd Yo-
der was responsi-
ble for the sta-
tion’s 25 per cent
increase in sta-
tion business re-
corded during
1938. Year marked
the removal of
network opera-
tion to Holly-
wood, also the 10th year of service with
NBC by Yoder.

. J. L. GRIMES ®

To J. L. Grimes,
general advertis-
ing manager of
the Wheeling
Steel Corp., goes
the credit for pre-
senting one of the
few new and
unique radio
shows of 1938.
The program,
sponsored by
W heeling Steel,
and heard over a
coast - to - coast
MBS network Sundays, features talent
from the ranks of the employes of the
concern and members of their families.

® DRH. LYMAN BRYSON @

T h e rapid’ ;i
strides made in
the field of edu-
cational broad- .
casting by CBS
during 1938 can
be traced directly
to Dr. Lyman
Bryson, chairman
of the advisory
council which
oversees that
type of broadcast
at CBS. During
his second year
with CBS Dr. Bryson
portant experiments.

im-

inaugurated
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"Migliore”
"Le Meilleur”
"Der Beste”
"Nadyonyow”
"Krasnaya”
"Lo Mejor”

No matter what the language, it all means

"THE BEST"

F+E«D«E«R~A+L

High Fidelity Transcription Service

for
* The Advertising Agency
* The Sponsor
* The Artist

High Fidelity
Electrical Transcriptions

- INSTANTANEOUS
Music-Publishers Studio We have the best facilities
Recording Service available for all of your needs

. in every branch of electrical

Off-The-Air Recordings transcription. Standard produc-
Studio Audition Recordings tions: 5 minute dramatizations:
spot announcements; foreign
language advisory service, etc.,
luncheons, dinners, banquets,
sales meetings recorded on the

spot.

Selective Groove Recording So
That Any BRendition or An-
nouncement Can Be Played
Without Running the Entire Disk

F+E+D+E«R+«AxL

Transcribed Programs, Inc.
101 Park Ave., New York City. CAl 5-7530

|
- - oo [ —
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PERSONNEL OF
FEDERAL COMMUNICATIONS
A~ COMMISSION &

I

as of January 1st, 1939

Commissioners
FRANK R. McNINCLI

Chatrinan

T. A. M. CRAVEN THAD H. BROWN
GEORGE HENRY PAYNE Secretary PAULVA. WALKER
EUGENE O. SYKES T ). SLOWIE NORMAN S. CASE
Assistant Secretary Chief Accountant
JOHN B. REYNOLDS WILLIAM J. NORFLEET
Chief, International Section
General Counsel GERALD C. GROSS

WAL, J. DEMPSEY . .
Chief, Field Section, Engineering Dept.

Assistants to General Counsel W. D. TERRELL
GEORGE B. PORTER GEORGE E. STERILING, (Assistant)
JAMES A, KENNEDY (Assistant) Chief, Li B
WILLIAM C. KOPLOWITZ (Assistant) lel License buredau
WILLIAM P. MASSING
Chief Engineer Chief, Audits and Accounts
EWELL K. JETT L. A. CORRIDON
Assistants to Chief Engineer _Chief, Supplies :
ANDREW D). RING NICHOLAS I CURETON
ANDREW CRUSE Chief, Duplicating
1. M. WEBRBSTER PAUIL H. SHEEHY
FIELD FORCE
1. CHARLIES C. KOLSTER WILLIAM E. DOWNEY
Customhouse, Bostun, Mass. San Dicgo, Calif.
2 ARTHUR BATCHELLER 1200 FORD GREAVES
748 Federal Bldg., Customhouse, San Francisco, Calif.
641 Washington St., New York, N. V. 13, KENNETH G. CLARK
3. %2%1?1{7 E I(\"‘I‘l:[\I(}EY 207 New Conrthouse Bldg.. Portland, Ore.
. S. Customhouse, ; —
2nd & Chestnut Sts., Philadelphia, Pa. oL CO1TERNDON

808 New Federal Bldg., Seattle, Wash.
STACY W. NORMAN
Juncan, Alaska.

4. CHARILIES A, FLLERT
Ft. Mctcenry, Baltimore, Md.
5. EDWARD BENNETT

N Y Noriolk. vV 150 EDWIN S HEISER

p 20}‘%0?;(“1311 ('i‘.Ul};{]I\I'LJ-:’RB rlolk. Va, 504 Customhouse, Denver, Colo.

" 411 Tederal Anuex.. AMlants, Ga. 1o, €.\, LOEBER . .
WILLTAM R. FOLEY 927 Main . O. Bldg., St. Paul, Minn.
Savannah, Ga. 17 WAL . AleDONELL

7. ARTIIUR S. FISH 609 Pickwick Bldg., Kansas City, Mo.
P. O. Dox 150, Miami, Fla. 18, 1. D, HAYES
¥AUL 111[1 ITERNDON, JR. 246 U. S. Courthouse Bldg., Chicago, Ill.

ampa, Fla. .
. 19. FMERY H. LEE
8. THEODORE G. DEILLER 1023 New Fedeval Bldg., Detroit, Mich.

Customhouse, New Orleans, I.a.

9. LOUIS .. McCABE
404 Federal Bldg., Galveston. Texas.

20. MITL.TON W. GRINNELL
514 Federal Bldg.,, Buffalo, N. Y.

10. FRANK M. KRATOKVIL 21 LEE R, DAWSON
302 U. S. Terminal Annex, Dallas, Texas. Aloha Tower, Honolulu, T. H.
11. BERNARD H. LINDEN 22 JOE II. McKINNEY
1105 Rives-Strong Bldg.. Los Angeles, Calif. San Juan, Puerto Rico.
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FEDERAL COMMUNICATIONS COMMISSION

PERSONNEL — CONTINUED

MONITORING STATIONS

BENTAMIN . WOLIT IRVING L. WESTON
Cirand Island, Nebr. Great lakes, 111

ACCOUNTING OFFICE
JACK K. BUCKLEY
43 Broadway., New York, N Y.

Chief, Technical Section Press Section
[.. . WHEELIZR

Chief, Docket Section AMARION L. RAMSAY

CHARLES W, WORTHY Special Assistant to the Chairman
Chief, Classilying and Files C. ALPHONSE SMITH
ELDEN J. MILLER Assistant Press Officer
Chief, Mail and Indexing MARY O'LESON
DONALD RODIER Assistant Chief of Press Scction

LEGAL STAFF
WILLIAM H. BAUER, Head Attorney

Principal Attorneys GEORGE M. HARRINGTON
. H. DEIBLER WALTER JOHNSON
FANNEY NEYMAN HUGH B. HUTCHINSON
WALTER D. HUMPHREY )
J. FRED JOHNSON, JR. Assistant Attorneys
RALPH L. WALKER ROBERT M. FENTON

STEPHEN TUHY, JR.

Senior Attorneys EUGENE I.. BURKE

THEODORE L. BARTLETT JOHN E. WICKER
JAMES D. CUNNINGHAM MARY ELIZABETH ERICKSON
(IR O3 BLEL Iy JOHN A. HARTMEN, JR.
MARSHALL S. ORR
Attorneys Junior Attorneys
FI.LIZABETH C. SMITH LIESTER W. SPILLANE
ANNIE PERRY NIEAL RUSSELL ROWELL
JAMES L. McDOWELL MAURICE WIHTON
BASIL ’. COOTER HARRISON T. SLAUGHTER
. GORWIN R. LOCKWOOD
Associate Attorneys JAMES G: McCAIN
_ MAX H. ARONSON JOHN H. LTTZELNMAN
EXAMINING STAFF
Principal Examiners Senior Examiners
JOHN P. BRAMHALL GEORGE H., HILIL.
P. W. SEWARD ROSEL H. HYDE

TYLER BERRY
ROBERT L. IRWIN
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FEDERAL COMMUNICATIONS COMMISSION

PERSONNEL — CONTINUED

ENGINEERING STAFF

Senior International
Commaunications Engineer

PHILIP F. SILING

Principal Engineers
R. D. JONES
MANFRED K. TOEPPEN

Senior Engineers

RAYMOND ASSERSON
EDWIN LEE WHITE
AT JENKINS

JOHN A. WILLOUGHBY
MARION H. WOODWARD
GEORGE P. ADAIR
WILLIAM N. KREBS
PAUL M. LION

Associate Engineers
JAMES P. BUCHANAN, JR.

K. A. NORTON
I.. C. QUAINTANCE
CLURE H. OWEN
GEORGE J. DEMPSEY
RALPH |. CLARK
EDWARD W. ALLEN
BYRON J. SHIMEALL
HOWARD C. LOONEY
CHARLES WILLIAMS

MARTIN V. KIEBERT, JR.
Assistant Engineers
LESLIE R, BRADY

H. E. BROYLES
WAYNE MASON
GILEN E. NIELSEN

Engineering Aides
HAROLD LINK
JAMES A, BEAVER, JR.

ACCOUNTING STAFF

HUGO REYER

Assistant Chief Accountant

Assistants to Chief Accountant

RILEY A. GWYNN
HENRY M. LONG

Head Accountants

DE QUINCY V. SUTTON
MARK S. McCOY

Principal Accountants
HARRY TENNYSON

HENRY I, BUCHANAN
EUGENE 1. WAY

SECRETARIAL STAFF

JULIA JOSEPHS. .. Secty. to Chatrman MeNinch
ANNETTE E. HUTTI RLY
Secty. to Comm. Sykes
FRANKLIN C. SALSBU RY
bu:ty to Comm. Brown
ROSE L. STOUGH . Asst. Secty. to Comm. Brown
EDWARD . McKAY. . Seety. to Comm. Walker
LENAH J. FERRO. Asst. Secty. to Comm. Walker
HARRY M. BARRY..... .Secty. to Comm. Case
MINNIE SPARKS. .. Assl. Secty. to Comm. Case
MARGARET L. Pl{LbTOL\

Secty.
MIRIAM K. EASTBURN,
Asst. Scety. to Comm. Craven
ABRAHAM MILLER....Sccty. to Comm. ayne
RUTH T. I(OPPIALI\Y
Asst. Secty. to Comm. DPayvne
LAURA f.. H()LLI\I(JE\\ ORYPIL,
Secety. to Mr. Slowie
PANSY E. WILTSITIRE. Seety. to Mr. Reynolds
ROBERT E. HODSON........... Minute Clerk
RUTH RICHTER...Scety to Chief, License Bur.
PATRICIA M. CROWLELY,
Secty. to Geal.

to Comm. Craven

Counsel Dempsey
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ELEANORE M. BROWNE,
Secty. to Asst. 'Geal. Counsel Porter
I.OUISE L. DUNCAN,
Secty. to Asst, Genl. Counsel Keanedy
CATILERINE G. BAILEY,
Secty. to Asst. Genl. Counsel Koplovitz
[RENTE M. DURGIN,
Secty. to Chief Engr. Jett
MUSTAPARTA,
Secty. to Asst. Chief Engr. Ring
ROSE E. ITALEN,
Seety. to Asst. Chiet Engr. Crose
EVA. E. HOCUTT,
Secty. to Asst. Chief Engr. Webster
M. CONLEY,
Secty. to Chief, International Seetion
MARY L, POLOSKE,
Secty.
LILLIAN KERSTEN,
Secty. to Chief, Technieal Section
FRANCES GROOM. .Secty. to Chief Accountant

HELVI

LILLIAN

to Chief, Field Section
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Personal Management

GALE Inc.

48 WEST 48th STREET
NEW YORK CITY
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KING OF
THE DRUMS

Ty

NARLY o

Z,
#
i7
)
\"}

m(R/? ORCHES TRHA
gerat
FIRST
LADY
OF SWING

Dance Direction
CONSOLIDATED RADIO ARTISTS
30 Rockefeller Plaza, N. Y. C.

Personal Mgt.
GALE, INC.
48 West 48th St., N. Y. C.
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The Sueetest oy Euer Jald

A radio serial that, day-
time or nighttime, has never
failed a Sponsor or a Product.

THE ROMANCE OF

DAN = SYLVIA

Two thousand tested, audience-proven
episodes! Original cast from WMAQ
and KDKA! Merchandising ideas that

broke mail, phone and sales records!

A quarter hour transcribed serial de-
signed for schedules of from three to
five broadcasts weekly.

If your station isn’t playing “Dan and
Sylvia”—write today!

Viking Rapio ProbucTiONs

Custombuilt Programs — Syndicated Transcriptions

11 West 42nd Street New York City

|
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Nationan. Association OF
BroapcasTERs

Normandy Bldg., 1626 K St.. N. W., Washington, D. C., Phone National 2080

Personnel

Neville Miller . o President Joseph L. Miller,

Edwin M. Spence . Secretary-Treasurer Director of Labor Relations

Edward M. Kirby, Paul F, Peter. . ... Director of Research
Director of Public Relations Everett E. Revercomb. .. .. Auditor

Secretarial and Statistical Staff

Ella L. Pharoah Helen Schaefer Anne M. Spence
Mildred M. Ramsay Anne Weir Norma Pugliese

BOARD OF DIRECTORS
of the
NATIONAL ASSOCIATION OF BROADCASTERS

Distriet States Comprising
No. District
*¥1. John Shepard, 3rd, President ... .. .. ... .. .. .. Conn., Maine, Mass., New
The Yankee Network Hampshire, Rhode Island,
21 Brookline Avenue Vermont
Boston, Massachusetts

2. Harry C. Wilder, President . R ........New York
Radio Station WSYR
Syracuse, New York

*3. Clair MeCollough, General Manager. .. ... . . . Delaware, New Jersey,
Radio Station WGAL Pennsylvania
Lancaster, Pennsylvania

4. John A. Kennedy, President . ........... .... District of Columbia, Md.,
Radio Station WBLK N. C., 8. C., Va,, West Va.
Clarksburg, West Virginia

*5. W. Walter Tison, Director . .. L Ala., Fla., Georgia, Puerto
Radio Station WFLA Rico
Tampa, Florida

6. Edwin W. Cralg, Vice-President .. .. . . .. ... Arkansas, Louisiana, Miss.,
Radio Station WSM Tennessee
Nashville, Tennessee

7. Mark Ethridge . ... . .. .. ... ... .. ... ... ... .. Kentucky, Ohio

Radio Station WHAS
Louisville, Kentucky
8. John E. Fetzer, President ...

Radio Station WKZO
Kalamazoo, Michigan

*9, Walter J. Damm, Managing Director ... .. ~.... 1Nlinois, Wisconsin
Radio Station WTMJ
Milwaukee, Wisconsin

10. John J. Gillin, Jr., Manager .. .. ......... .. ..lowa, Missouri, Neb.
Radio Station WOW
Omaha, Nebraska

*11. Earl H. Gammons, Vice-President .. ... | .. ..Minn, N. D, S. D.
Radio Station WCCO
Minneapolis, Minnesota

12. Herbert Hollister, General Manager. ... .. .. .. Kansas, Oklahoma
Radio Station KANS
Wichita, Kansas

#13. 0. L. Taylor, Geneval Manager.. . ... ... .. .. ... .Texas
Radio Station KGNC
Amarillo, Texas

........ Indiana, Michigan
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PRESENTING--

“THE McGINTY FAMILY”

w¢ 1939’s Five Star Smash Hit!

w¢ George Miller’s Newest Radio Pro-
duction!

¢ A Story of a Real Irish Family That’ll
Make ’em Sit Up and Listen!

¢ A Natural for National Advertisers---

Transcriptions---Radio Stations.

¢ Tie-ups Include the McGinty Family
Book---McGinty Family Comic Strip---
Willie McGinty Ventriloquist.

WRITE FOR FULL DETAILS TODAY

GEORGE MILLER PRODUCTIONS
P.O. BOX 1424 DETROIT, MICHIGAN
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NATIONAL ASSOCIATION OF

14. Eugene P. O’Fallon, President
Radio Station KFEL

Denver, Colorado

“15. Ralph R. Brunton, General Manager
Radio Station KJBS
San Francisco, California

16. Donald W. Thornburgh, Vice-President

Radio Station KNX
Los Angeles, Calitornia

“17. C. W. Myers, President
Radio Station KOIN

Portland, Oregon

One Year term.

BROADCASTERS

..Colorado, Idaho,
ing, Utah, Mont.

Wyom-

California (excluding the
counties of San Luis Obis-
po, Kern, San Bernardino,
Santa Barbara, Ventura,
Los Angeles, Orange, Riv-
erside, San Diego and Im-
perial), Nevada, Hawaii
Arizona, California (coun-
ties of San Luis Obispo,
Kern, San Bernardino,
Santa Barbara, Ventura,
Los Angeles, Orange, Riv-
erside, San Diego and Im-
perial only), New Mexico
.Alaska, Oregon, Washing-
ton

DIRECTORS-AT-LARGE

CLEAR CHANNEL
District 13
Harold Hough, General Manager
Radio Station WBAP
Fort Worth, Texas

District 5
Lambdin Kay, Director

Radio Station WSB
Atlanta, Georgia

REGIONAL CHANNEL

District 4
Frank M. Russell, Viece-President
Radio Station WRC
Washington, D. C.

District 13

FElliott Roosevelt, President
Hearst Radio. Inc. and President
Texas State Network

Fort Worth, Texas

I.LOCAL CHANNEL
Dristrict 4

John Elmer, President
Radio Station WCBM
Baltimore, Maryland

District 4

Edward A. Allen, President
Radio Station WLVA
Lynchburg Broadcasting Corp.
Lynchburg, Virginia

EXECUTIVE COMMITTEE
of the
NATIONAL ASSOCIATION OF BROADCASTERS

Neville Miller, President

National Association of Broadecasters

National Press Building

Washington, D. C.

Edwin W. Craig, Vice-President

Radio Station WSM

National Life & Accident Insurance Coni-
pany

Nashville, Tennessec

Mark Ethridge

Radio Station WHAS

Louisville Times Company

Louisville, Kentucky

Walter J. Damm, Managing Director

Radio Station WTMJ
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Milwaukee Journal Company
Milwaukee, Wisconsin

Herbert Hollister, General Manager
Radio Station KANS

KANS Broadcasting Company
Wichita, Kansas

Frank M. Russell, Vice-President
Radio Station WRC

National Broadecasting Company, Inc.
Trans-Lux Building

Washington, D. C.

John Elmer, President

Radio Station WCBM

Baltimore Broadcasting Corporation
Baltimore, Maryland
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WHEN TIME 1S THE MEDIUM

TIMIs

® You have decided to buy
to put your advertising message on

the air! How about power,
station equipment, hours available
and scores of other points of infor-
mation you must have—just at the
moment you are making your selec-
tion of stations?

You

rates,

would have

naturally many
questions to ask about certain sta-
tions . . . you find the answers in

RADIO ADVERTISING RATES &

DATA! It lists the cates, chain afhl-
jations, mechanical facilities, broad-
casting  hours, closing  times, ete,,

ete., of erery commercial broadcast-
ing station in the United States and
Canada. Al the information you
need, IN ONE CONVENIENT, COM-
PACT SERVICE!
Revised month
supplementary bhulletin  service
every week.

and issued  cevery

SUBSCRIPTION %15 A YEAR

CHICAGO
333 N. Michigan Avenue

NEW YORK

420 Lexington Avenue
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NATIONAL ASSOCIATION OF BROADCASTERS
COMMITTEES

Accounting

Chairman—Harry C. Wilder, WSYR,
Syracuse, New York

L. A. Benson, WIL, St. Louis, Missouri

E. E. Hill, WORC, Worcester, Massa-
chusetts

E. M. Stoer, Hearst Radio, Inc., New
York, N. Y.

Harold Wheelahan, WSMB, New Or-
leans, Louisiana

Frank White, Columbia Broadcasting
System, New York, N. Y.

Mark Woods, National Broadcasting
Company, Inc., New York, N. Y,

Committee to Consider Report of
NAB Bureau of Copyrights, Inc.

Chairman—John Elmer, WCBM, Bal-
timore, Maryland

John J. Gillin, Jr.,, WOW, Omaha, Ne-
braska

Harold Hough, WBAP, Fort Worth,
Texas

Committee to Study Question of
Associate Memberships in NAB

Chairman—John J. Gillin, Jv.,, WOW,
Omaha, Nebraska

Earl H. Gammons, WCCO, Minneapo-
lis, Minnesota

Eugene P. O’Fallon, KFEL, Denver,
Colorado

Engineering Committee

Chairman—John V. L. Hogan, WQXR,
New York, N. Y.

E. XK. Cohan, Columbia Broadcasting
System, New Youvk, N. Y.

J. H. DeWitt, Jr., WSM, Nashville,
Tennessee

William G. Egerton, KTSA, San An-
tonio, Texas

John E. Fetzer, WKZO, Kalamazoo,
Michigan

0. B. Hanson, National Broadcasting
Company, Inc.,, New York, N. Y.

Albert E. Heiser, WLVA, Lynchburg,
Virginia

Herbert Hollister, KANS, Wichita,
Kansas
Porter Houston, WCBM, Baltimore,
Maryland

Paul A. Loyet, WHO, Des Moines, lowa

Paul de Mars, WNAC, Boston, Massa-
chusetts

Carl J. Meyers, WGN, Chicago, Illinois

J. R. Poppele, WOR, New York, N, Y.

John T. Schilling, WHB, Kansas City,
Missouri
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William H. West,
Louis, Illinois

WTMYV, East St.

Executive Committee

Neville Miller, National Association of
Broadcasters, Washington, D. C.

IEdwin W. Craig, WSM, Nashville,
Tennessee

Walter J. Damm, WTMJ, Milwaukee,
Wisconsin

John Elmer, WCBM, Baltimove, Mary-
land

Mark Ethridge, WHAS, Louisville,
Kentucky
Herbert Hollister, KANS, Wichita,
Kansas

Frank M. Russell, WRC, Washington,
D. C.

Committee of Six of Federal Radio
Education Committee

Chairman—DLeverine Tyson, National
Advisory Council on Radio in Education,
Inc.,, New York, N. Y.

Hadley Cantril, Princeton University,
Princeton, New Jersey

Dr. W. W. Charters, Ohio State Uni-
versity, Columbus, Ohio

Neville Miller, National Association of
Broadecasters, Washington, D. C.

John F. Royal, National Broadcasting
Company, Inc., New York, N. Y.

Frederick A. Willis. Columbia Broad-
casting System, New York, N. Y.

Finance Committee of Board of Directors

Chairman — Harold Hough, WBAP,
Fort Worth, Texas

Earl H. Gammons, WCCO, Minneap-
olis, Minnesota

John Shepard, 3uvd, Yankee Network,
Boston, Massachusetts

NAB—RMA Committee
NAB

Chairman — Neville Miller, National
Association of Broadcasters, Washington,
D. C.

Edward Klauber, Columbia Broadcast-
ing System, New York, N. Y.

I. R. Lounsberry, WGR-WKBW, Buf-
falo, New York

H. Bliss McNaughton, WTBO, Cum-
berland, Mavyland

Theodore Streibert, Mutual Broadcast-
ing System, New York, N. Y.

Ed Kirby, NAB, Washington, D. C.
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JACK MAJOR

ON TOUR PLAYING VAUDEVILLE AND
MAKING PERSONAL APPEARANCES AT
LEADING WEST COAST THEATERS

Wllson Powell & Hayward, Inc.

444 Madison Ave.

New York City

PLaza 5-5480 pAY

Columbia Artists, Inc.
485 Madison Avenue
New York City
Wilckersham 2 - 2000
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NATIONAL ASSOCIATION OF BROADCASTERS

RMA

Chairman—James M. Skinner, Phila-
delphia Storage Battery Company, Phil-
adelphia, Pa.

Henry C. Bonfig, RCA Manufacturing
Company, Inc., Camden, New Jersey

Powel Crosley, Jr., The Crosley Cor-
poration, Cincinnati, Ohio

Com. E. F. McDonald, Jr., Zenith Radio
Corporation, Chicago, 1llinois

A. S. Wells, Wells-Gardner Company,
Chicago, Illinois (ex-officio member)

Research Committee

Chairman—*Arthur B. Church, KMBC,
Kansas City, Missouri

H. K. Carpenter, WHK, Cleveland,
Ohio

John V., L. Hogan, WQXR, New York,
N. Y.

*Paul Keston, Columbia Broadecasting
System, New York, N. Y.

*J. 0. Maland, WHO, Des Moines, Iowa

George Roeder, WCBM, Baltimore,
Maryland

*Roy C. Witnier, National Broadcast-
ing Company, Inc., New Yovk, N. Y.

Ex-officio — Paul F. Peter, National
Association of Broadcasters, Washing-
ton, D. C.

*Neville Miller, National Association
of Broadcasters, Washington, D. C.

*Committee of five representing NAB
on the Joint Committee on Radio Re-
search. Mr. Miller is chaivman of this
group.

Labor Committee

Chairman — Samuel R. Rosenbaum,
WFIL, Philadelphia, Pennsylvania

Ralph R. Brunton, KJBS, San Fran-
cisco, California

Don S. Elias, WWNC, Asheville, North
Carolina

Earl J. Glade, KSL, Salt Lake City,
Utah

George W. Norton, Jr.,, WAVE, Louis-
ville, Kentucky

J. H. Ryan, WSPD, Toledo, Ohio

Lloyd C. Thomas, WROK, Rockford,
Illinois

Joseph L. Miller (NAB)

Legislative Committee

Chairman—John A. Kennedy, WBLK,
Clarksburg, West Virginia

Harry C. Butcher, WJSV, Washington,
D. C.
Edwin W.
Tennessee

E. B. Craney, KGIR, Butte, Montana
William B. Dolph, WOL, Washington,
D. C.

John Elmer, WCBM, Baltimore, Mary-
land

Luther L. Hill, KRNT, Des Moines,
lowa
Frank M. Russell, WRC, Washington,
C

Craig, WSM, Nashville,

D. C.
Theodore C. Streibert, Mutual Broad-
casting System, New York, N. Y.

Sales Managers Committee

Chairman—Craig Lawrence, KSO, Des
Moines, Iowa

Frank Bishop, KFEL, Denver, Colo-
rado

Charles C. Caley, WMBD, Peoria, II-
linois

K. W. Church, KMOX, St. Louis, Mis-
souri

William R. Cline, WLS, Chicago, Illi-
nois )

E. Y. Flanigan, WSPD, Toledo, Ohio

Purnell, Gould, WFBR, Baltimore,
Maryland

Herbert Hollister, KANS, Wichita,
Kansas

J. Bury]l Lottridge, KTUL, Tulsa, Ok-
lahoma

Wage and Hour Act Committee

Acting Chairman—Joseph L. Miller,
National Association of Broadcasters,
Washington, D. C.

H. W. Batchelder, WFBR, Baltimore,
Maryland
William B Dolph, WOL, Washington,
D. C.

John V. L. Hogan, WQXR, New York,
N. Y.

C. T. Lucy, WRVA, Richmond, Virginia

NAB Commiitiee of Cooperation Between Press, Radio and Bar

Philip G. Loucks, Attorney

National Association of Broadcasters
Harry C. Butcher, Vice-President
Radio Station WJSV

Columbia Broadcasting System, Inc.
Washington, D. C.

Frank M. Russell, Vice-President
Radio Station WRC

National Broadeasting Company, Inc.
Washington, D. C.

Louis G. Caldwell, Attorney

Neville Miller, President

National Association of Broadcasters

www americanradiohistorv com


www.americanradiohistory.com

. P Kl D S H OWS
| ,~4ljon the PAOIF IC COASTI‘::

)0\ LEE
BROADCASTING SYSTEM

L. A. WEISS . . . Vice-President and General Manager
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National

Regional
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i
L
b
|

KFBK—=Sacramento . KMJ — Fresno
KW G —Stockton K ERN —Bakersfield

National Broadcasting Co. California Radio System

KOH= Reno, Nevada

Columbia Broadcasting System

~MNational Representatives
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N THE minds of America’s 94,-

000,000 radio listeners, the out-
standing radio achievement in 1938
was the prompt, accurate and com-
plete coverage of world affairs. The
Columbia Broadcasting System,
during the swift change in Aus-
tria’s political status, brought its
listeners 50 separate reports of
events—*‘‘as they happened.” Six
months later, America instinctively
turned to radio for minute-by-min-
ute developments in the

have just been completed by WISV,
Washington. WBBM in Chicago is
rapidly completing a new vertical
radiator. WWL, New Orleans, and
WRVA, Richmond, have recently
begun to operate with 50,000 watts,
and a new 50,000-watt transmitter
for WISV will be placed in opera-
tion as soon as possible. In the
short-wave field, Columbia’s inter-
national station, W2XE, in New
York, joined with W3X AU in Phila-
delphia to carry an ex-

Czechoslovakian crisis.
And Columbia answered
with a total of 471 broad-
casts from 18 world-news
centers. Split-second ac-
tivity over a three-week
period at network head-
quarters, plus hearty co-
operation on the part of
Columbia’s 115 stations,
kept the nation fully and
truthfully informed of
every significant move
toward war or peace.
These international broadcasts,
of course, are the most striking re-
cent examples of radio’s ability to
“shrink space.” But they also illus-
trate the great improvements in
the physical facilities which made
them possible — facilities which
have made radio so valuable to lis-
tener and advertiser alike. In
1938, ten new stations joined the
Columbia network, six of them rep-
resenting additional primary cov-
erage. During the same year, more
than half of the 115 CBS stations
carried on extensive construction
programs which included power in-
creases, installation of new high-
fidelity equipment and new studios.
The activity continues into 1939.
New studios were opened by
WCCO, Minneapolis, in February,
and major technical alterations

WM. S. PALEY
President
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panded program service to
Furope and South Amer-
ica.

In addition to a record
number of international
broadcasts during 1938,
the Columbia Network also
carried more serious music
and educational programs
than ever before. This
increase in programs of
cultural content is a direct
reflection of increased in-
terest in such programs on the part
of the radio audience—an interest
which network broadecasting itself
has developed. Columbia Network
programs in 1938 were divided as
follows: 7,469 sponsored programs;
11,605 sustaining programs.

Television is scheduled to come
from “around the corner” in 1939,
and Columbia’s years of technical
production research in the field will
undoubtedly be demonstrated dur-
ing the year. With its transmitter
installed in the Chrysler Tower and
studios nearing completion in
Grand Central Terminal, CBS tele-
vigion in metropolitan New York
will become a reality early this year.
It is estimated that CBS will have
invested $1,350,000 in the art of
visual broadcasting by 1940,
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oRr 96 years, the Mew York Philharmonic-
P Svmphony Orvchestra has plaved only the
world’s greatest music. For 18 vears, the scatine
capacity of Carncgic 1ull has remuined un-
changed. Yet in the past nine vears, the Philhiore-
monic’s Sunday aflernoon audience has grown
from 2,760 to 10,000,000 listencrs each weel. And
45,000,000 people now hear the Philharmornic
broadcusts each season!
This audienee— the Largest audience of its Kind in
the world-—consists solely of people who Tove, and
who are learning to love. great music. \b-urd in
1929. A Tact today. A Tact that can be credited Lo
the magnificence of the ovebestra . to the hreil-
lianee of itz conductors, from \rtnro Yoseanini lo
John Bachirvolii...and to the stations of the
Columbia Broadeasting Syvstem. which have
Dbroadeast the Philharmonic conecerts for nine

conscentive years,

Columbia Broadcasting System



www.americanradiohistory.com

A RADIO “FIRST
WITHOUT PARALLEL

Nine major markets with 83 stations
...but 9 of these stations regularly

deliver 4 out of every 10 radio families!

NI?\‘-E major markets with 83 radio stations. But—in the
face of this extreme competition for listeners —almost
four out of every ten radio families listened to a group of

only nine stalions regularly—day and night!

That’s the record of the Columbia operated stations! In nine
major markets listed on the opposite page, this fact was con-
clusively proved through the largest check of listener pref-
erence ever made — Crossley’s 1938 coincidental study in
these markets —over 500,000 completed interviews for ten
hours of the day, seven days of a single week! The score,
on a 5 day —day and night average: 37.2% of all sets in

use were tuned to Columbia stations in these nine markets!

134

www americanradiohistorv com


www.americanradiohistory.com

Actual audiences for any program depend largely on pro-
gram “appeal”. But make your job easier. Place your good
program on a station people regularly listen to ... build your

peak audiences fast —swing your sales curve UP fast.

Radio Sales, a division of the Columbia Broadcasting
System, represents these important Columbia stations for
national spot business. Consull Radio Sales now about

successful spot radio in any of the markets listed below.

RADIO SALES

A Division of the Columbia Broadcasting System
New York, Chicago, Detroit, St. Louis, Cincinnati,
Milwaukee, Charlotte, N.C.. Los Angeles, San Francisco

OPERATED BY COLUMBIA
REPRESENTED BY RADIO SALES

WABC New York  WBBM Chicago WEEI Boston |

. WCCO Minneapolis-St. Paul = KMOX St. Lonis
KNX Los Angeles WBT Charlotte, N.C.
WKRC Cincinnati ~ WJSV Washington
‘The fCo]uml)ia Pacific Network ; :
The Columbia New England Network
(also representing WAPI, Birmingham)
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Iseo U KVOR Colo. Springs WiBW Top

Y “‘RH "'!Sno
KFN Wichita

KOMA Oklahoma City

NX
i Los Angeles OKEGM Albuquerque

Q KoY Pheenix

O HCAR Tucson KRLD Dallat

Q KGMEB Honolulu

O KHBC Hilo Wl07
KTSA San Antonio

NETWORK FACILITIES AS OF JANUARY 1, 1939
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485 Madison Avenue, New York City
(Telephone number, Wlckersham 2-2000)

BOARD OF DIRECTORS

William S. Paley
Leon Levy

Jerome H. Louchheim
Samuel Paley

Jacob Paley

Ralph F. Colin
Edward Klauber

Prescott S. Bush
Herbert Bayard Swope
Isaac D. Levy

J. A. W. lglehart
Dorsay Richardson
Mefford R. Runyon
Paul W. Kesten

Officers
William S. Paley.... . . ... .. .. .. .. President W. B. Lewis
Edward Klauber. .. . Executive Vice-President Vice-President in Charge of Broadcasts
Paul W. Kesten.. . Vice-President and Director Frank K. White. .. . .. ... .. Treasurer
Mefford R. Runyon. Vice-President and Director F. A. Willis. ... . Assistant to the President

Lawrence W. Lowman
Vice-President in Charge of Operations
H. V. Akerberg
Vice-President in Charge of Station Relations

Samuel R. Dean.. ... . ... .. Assistant Treasurer

James M. Seward. ... . ... .. Assistant Treasurer

Jos. H. Ream. .. .Secretary and General Attorney

Sam Pickard ......Vice-President William C. Gittinger. .. ... ... .. Sales Manager
Staff

William H. Ensign. ... .. Assistant Sales Manager Gilbert Seldes. .. .. Director Television Programs

J. ). Karol.... ... Market Research Counsel Elizabeth Tucker. . Director Short Wave Programs

B. ). Prockter. .. .. Manager of Sales Service Walter R. Pierson,

Victor M. Ratner. . Director of Sales Promotion Manager of Sound Effects Division

Frank Stanton... ... . .. .. Director of Research
J. K. Churchill ... ... .. .. _.Chief Statistician
John Fox. .Sales Promotion Production Manager
James S. Tyler. .. ... .. ... Trade News Editor
Adrian Murphy,
Director of Developmental Projects
John S. Carlile.. ... ... . Production Manager
Douglas Coulter. . Assistant Director of Broadcasts
Gerald Maulsby,
Assistant Director of Program Operations

Davidson Taylor,
Assistant to Vice-President in
Charge of Broadcasts

Max Wylie. ... .. .. Director of Script Division
Leonard H. Hole. .. Manager of Program Service
George Zachary... . Director of Music Division

Julius Mattfeld. . . ... ... ... Music Librarian
Sterling Fisher. . Director of Talks and Education

Leon Levine,
Assistant Director of Educational Programs

Jan Schimek. .. .. Director of Copyright Division
Agnes Law. . Manager of Program Reference File
Harriet Hess... ... . Manager of Typing Division
Gilson B. Gray. . ... ... .. .. Commercial Editor
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James Burke... ... .... ... New Program ldeas

H. 1. Rosenthal,
Manager of Columbia Artists, Inc.

l. S. Becker,

Business Manager of Columbia Artists, Inc.

Paul W. White,
Director of Public Events and Special Features
J. G. Gude.. ... ... Station Relations Manager
Louis Ruppel...... .. .....Director of Publicity
Luther Reid. ... .. Assistant Director of Publicity
Mike Fish. . .. .. . Manager Photographic Division

Edwin King Cohan,
Director of General Engineering

A. B. Chamberlain... .. . ..... .Chief Enginecer

Hugh A. Cowham.. .. . ... Commercial Engineer
Peter G. Goldmark. .. Chief Television Engineer
Jos. H. Burgess, Jr........ .. Personnel Manager

Albert H. Bryant. .. .. Manager of Mail and Files
John E. Forsander.... ... ... . .Purchasing Agent
W. J. Flynn. .. .. Chief Accountant
Arthur S. Padgett.. .. ... . . ... Chief Auditor

G. Stanley McAllister,
Manager of Construction and
Building Operations
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RADIO SALES

J. Kelly Smith..... .. . General Sales Manager
A. E. Joscelyn..... Manager, New York Office
H. A. Carlborg. ... .. Manager, Detroit Office
Paul S. Wilson. . ... . .. Manager, Chicago Office

George L. Moskovics,
Manager, Los Angeles Office

Henry M. Jackson,
Manager, San Francisco Office

Martin J. McGeehan. .Manager, Milwaukee Office

Royal Penny...... Account Executive, Charlotte
Wm. J. Williamson, Account Executive, Cincinnati
John Bohn... . ... .. Account Executive, St. Louis

New York City
WABC, 485 MADISON AVE.

Arthur Hull Hayes. ........ .. . .. Sales Manager

Robert C. Mayo... .. .. Director of Sales Service

George Allen....... .. ... Director of Programs

Henry Grossman. ... ... ... ... Chief Engineer
Chiecago

410 NO. MICHIGAN AVE

H. Leslie Atlass,
Vice-President in Charge at Chicago

J. L. Van Volkenburg. .. Assistant to Mr. Atlass

J. ). King. ... ... ... . Assistant to Mr. Atlass
L. F. Erikson. ... ... .. Western Sales Manager
Harry Mason Smith. .. . .Chicago Sales Manager
Frank Rand... ... .. ... ... .. Publicity Manager

Frank B. Falknor... .. .. ... . ..Chief Engineer
J. Oren Weaver.. .. .. .. ..News Editor
Robert N. Brown.. .. ... .Program Director
Robert Hafter....... . ... .Production Manager
Urban Johnson.. ... . . Sound Effects Manager
Wayde Grinstead.. ... .Sales Promotion Director
). V. Mcloughlin. ... ....... . ... .. Accountant

Washington
EARLE BLDG.

Harry C. Butcher,
Vice-President in Charge at Washington

A. D. Willard, Jr... . .. . Station Manager WJSV
Wm. D. Murdock.. ... . Sales Manager WJSV
Clyde Hunt. ... .. ... ... ... ... Chief Engineer
Harry R. Crow. . ... ... ... .. . . .. Accountant
Frederick A. Long. ... . ...... Program Director
Ann Gillis......... ... ... .. Publicity Director
Paul A. Porter.... .. ... . ... .. ... . .. Attorney
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PERSONNEL

Minnecapolis
WCCO, 625 SECOND AVE,, S.
Earl H. Gammons. .. Manager of Station WCCO

John McCormick...... . .... Assistant Manager
Emmett J. Heerdt.. . ... ... ... ... Accountant
H. S. McCartney............... Chief Engineer

Hayle C. Cavanor.... ... .....Program Director
Alvin B. Sheehan. ... Manager of Artists Bureau

Carl Burkland............... ... Sales Manager

St. Louis

MART BLDG.
Merle S. Jones. .. ... Manager of Station KMOX
G L Tevis..... ............. Chief Engineer
R. S. Gillingham........... ......Accountant
C. G. Renier. ... ... ....... Program Director
Jerry Hoekstra...... . ....... Publicity Director
K. W. Church................. Sales Manager
James S. Johnson. ... .. Sales Promotion Director

Pacifie Coast

LOS ANGELES OFFICE, KNX,
COLUMBIA SQUARE
D. W. Thornburgh,
Vice-President in Charge of Pacitic Coast
John M. Dolph...... Assistant to Vice-President
Charles D. Ryder, Jr............... Accountant

Lester Bowman,
Western Division Operations Engineer

Nelson G. Pringle. ... ......... .. .. News Editor
Charles Vanda...... ......... Program Director

Russ Johnston..... ... ........ Continuity Chief
Fox Case...... ... . Director of Special Events
Edith S. Todesca...... ..... Production Manager
Hal Rorke........ . .Publicity Manager
Harry W, Witt. ... ... ... Sales Manager
Edwin W, Buckalew. .Director of Sales Promotion
Alan Cormack....... . ...... .. Tratfic Manager

SAN FRANCISCO OFFICE
PALACE HOTEL

Arthur J. Kemp. .Sales Manager, Pacific Network
Henry M. Jackson................... Manager
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Cincinnati
WKRC, HOTEL ALMS
William A. Schudt, Jr.,
Manager of Station WKRC
John M. Tiffany. ... .. ....... .Chief Engineer
Ruth Reeves Lyons. . .. . .. . .. Program Director
Margaret Maloney. ... ... ... .. Publicity Director

Charlotie, N. C.
WBT, WILDER BLDG.
Lincoln Dellar. ... ... .Manager of Station WBT

Robert W. Carpenter

James Beloungy...... .. ... ... . Chief Engineer
Chas. H. Crutchfield.

.............. Accountant

..Program Director

Stations Owned and Operated, or Leased

WABC

WBBM Chicago

WBT  Charlotte, N. C..

wWCCo

Minneapoiis . ...

WISV Washington .

WKRC

Cincinnati

KMOX St. Louis .

KNX

Los Angeles

WEElI  Boston
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Boston
WEEI, 182 TREMONT ST.

Harold E. Feilows. ... . Manager of Station WEEI!
John J. Murray. . .. ... Accountant
Philip K. Baldwin. . ... ... . .. Chiet Engineer
Lloyd G. del Castilio

Production Manager and Musical Director
Kingsley Horton............... Sales Manager

Detroit
FISHER BLDG.

Webster H. Taylor. ... ... ... . . Sales Manager

Enropean Personnel
E. R. Murrow. . Chief of European Statf—London
William L. Shirer,

Central European Representative—Geneva
W. R. Wills. Far Eastern Representative—Tokyo

by the

and operated by CBS.

and operated by CBS.

and operated by CBS.

and operated by CBS.

and operated by CBS.

and operated by CBS.

and operated by CBS.

and operated by CBS.

by Edison llluminating Co.

Leased and managed by CBS.
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The Mutual Broadcasting System bus pledged itself to render a new service lo the lis
tener, bringing to themw more and varied prograpis fronm: this comutry and abroad. The
network is cooperative, the stations oberating the network service, ratber than the chain

ruing the station.

The individual stations themselves chose to remain independent so that
each might do the job in ils commmnity as it saw best.

The Mutnal Broadcasting Systen:

was formed with the view of maiutaining affiliations with a few key stations of superior
coverage. flanked across the nation by progressive indepeundeut ontlets,

SINCE its advent on September
15, 1934, when the above prin-
ciples were conceived by its found-
ers, the Mutual Broadeasting Sys-
tem’s history has always been told
in headlines.

But when many of its early well
wishers studied Mutual's funda-
mental policies they doubt-
ed if these advanced
theories could be made to
work. Could radio achieve
a happy combination of a
group of stations working
as a network, vet with
each one remaining auton-
omous? Could a number
of thriving, independent
radio stations, unrelated to
each other in any way, ex-
cept in the common aim to
serve the listener, cooperate in the
formation of a third major chain?

These questions were tested
when the Mutual network programs
made their debut on October 2 of
the same vear. A{ that time a
Mutual program could be heard in
only four cities—New York, Chi-
cago, Cincinnati, and Detroit.

When Mutual’s advertising op-
portunities were first explained,
many far-sighted time buyers soon
discovered in this new networlk an
outlet for advertisers, heretofore
unable to purchase a flexible net-
work of stations in as few or as
many markets as they desired.

This endorsement enabled Mu-
tual to total $1,000,000 worth of
time billings in its first fiscal vear.

ALFRED ]. McCOSKER
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On December 29, 1936, Mutual
went “coast-to-coast.” The strong
Don Lee regional chain of Califor-
nia became affiliated with Mutual.

Thus Mutual faced the vear 1937
with a total of thirty-eight sta-
tions in the United States and one
in Hawaii.

By the end of its first
vear of coast-to-coast op-
erations, Mutual, re-
membering more than
ever its pledge to the lis-
Lener, increased its pres-

entation of special fea-
tures of national and
international 1mportance

by forty per cent.

On September 15, 1938,
Mutual’'s list of affiliates
stations swelled to over
100 when ithe newly formed Texas
State Network of 23 stations joined
the four-yvear-old chain.

The network has grown into a
smoothly operated system of 110
industrious, news-worthy, coordi-
nated stations. A more complete
record of this growth can be found
in the issues of RADIO DAILY and
other periodicals. But despite this
natural expansion, the credos and
basic principles have not been for-
gotten. They are more evident to-
day, four and one-half years since
its creation; exactly two years since
it went coast-to-coast and became
of age.

.[/f/'t‘({ . .1/('('1)‘\‘/.’17‘.

Chatroran of Board.
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MUTUAL BROAD

w. Ko
RGOS

HFrA
GREELEY

KFRC

SAN FRANCISCO KFEL \

DENVER

KQw
SAN Josg

ADON ManTEREY

HTKE
VISALIA

KVE

AN LUIE KPMC
OBISFD

BAKERSFIELD

Kt - — KC

—. ) :

SANTA BARBARA { i B
| / AMARILLO o

|

MFE XM
SAN HERNARDIN,
KVOE N9
SANTA Ana

LOS ANGELES 1Y

KGMB
HONOLULD
HKHBC
HILO KGB

KXo
EL CENTRO.,
SAN DIEGO CENTRO.,

™~ 2 ]

% | h _KBst
BIG SPRING

NETWORK FACILITIES AS OF JAN 15% 1939

O AFFILIATED STATIONS @ BASIC STATIONS

142

www americanradiohistorv com


www.americanradiohistory.com

CASTING SYSTEM

WDGT
MINN
ST PALL
. wMT
AFIDS WGN ey
CEARE CHIEAG e
HolL g i
LMAHA 1) wusr LKA | e
I X 13
2 fiEs MOINES ROCK 13 1 tgmm\s
Irma =4 {
SHENANDOAH \
1 Lo WL
| wire o= wsAl
: | ANDIANAPOLIS “F o nCINRATL
N\ WHB ]
P rANSAS CITY ’ ’
KWK s |
| ST LOUIS
| ; = %
| 5 < il !
[ 1 1 | z - - * -
P — — A o Ei =y
s - = v O ASHVILLE ¥ ] &
i 3 if - ) am
\ J A= /
i
| = _| -
{ i {
vso } i | '
OMOHE  pepy 70 ! | \
¥ o PARIS— | !

= HFRO
DALLAS LONGVIEW
KGHKEB

(AND  TILER

IRSICANA

m-

|
KRIC
MOy Zy BEAUMONT

KLUF
GALVESTON

¥
[

il
=

143

www americanradiohistorv com


www.americanradiohistory.com

Mutuar. BroapcasTine SysTeEM

Officers

Chairman cof Board of Directors.
Alfrad ]. McCosker

President. . ... ... ... . ... ... W. E. Macfarlane
Vice-President ............. ... T. C. Streibert
Secretary-Treasurer. . ... ... . ... E. M. Antrim
General Manager. ... ... .. ...... .. Fred Weber
Auditor. .. .......... ... .Miles E. Lamphiear
Publicity Director..... ... .. ... Lester Gotilieb
Program Service Mgr.. ... .. .Adolph Opfinge1
Traffic Manager.......... ... ... Andrew Poole
Sales Promotion Mgr.. . ... ... Robert A. Schmid

London and European Representative,
John S. Steele

Offices

Administrative Office..Chicago, Tribune Tower

Branch Offices

New York..... ............. 1440 Broadway
Detroit. ... ...... .. ... .. Union Guardian Bldg.
Cincinnati. .. .. ... .. Union Central Life Bldg.
Boston.......... ... ... .. .. 21 Brookline Ave.
Cleveland .......... ... ... .. Terminal Tower

Los Angeles. ... ... ..... .. .. Don Lee Bldg
.....1000 Van Ness Ave.

................... Coulsdon, Surrey

San Francisco. .

England

Policies and Facilities for Origination
and Production

Programs

The Program Building Services of
Individual Mutual Stations are made
available to Mutual advertisers—
either as sources of program ideas. as
planners and producers of complete
in an advisory

radio features, or

capacity.

Originations

Origination of programs in New
York, Cincinnati, Chicago. Cleveland,
Detroit, Boston, Hollywood, Los An-
geles and San Francisco without wire
charge. Nominal line cost for com-
mercial programs originating from
other Mutual stations.

The MutuallWOR Playhouse in
New York, the WGN Studio No. 1
in Chicago and the Mutual-Don Lee
Playhouse (in the Ambassador Thea-
ter) Los Angeles, are provided as
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accommodations for advertisers de-

siring studio audiences.

Restrictions and Regulations

Accounts must be acceptable both
to the Mutual originating station as

well as to individual Mutual stations

-as respects content, length of com-

mercial, type of product advertised.

Publicity and
Publie Relations
Mutual offers close contact with
news media through the publicity de-
partments of both Mutual and Mutual

stations.

Sales Promotion and

Research Department
Coverage and market data relevant
to the network advertising campaign
as well as comprehensive information

and suggestions for its exploitation.
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HE National Broadcasting Com-

pany entered the year 1939 bet-
ter prepared to serve the radio
audience, its affiliated stations, and
its advertising clients than at any
time in its twelve years of develop-
ment.

During the past year, four major
building projects were completed at
Cleveland, Philadelphia, Schenec-
tady, and Hollywood to complement
those previously completed at Den-

- ver, Washington and Pitts-
burgh. These round out
the program of studio de-
velopment inaugurated
four years ago to further
the National Broadcasting
Company’s intention of
maintaining the highest
technical standards at the
various points of network
program origination.

New transmitting plants
or new antenna installa-
tions have been established within
the past year and a half at WENR,
Chicago; WRC, Washington;
WTAM, Cleveland; WGY, Schenec-
tady, and KDKA, Pittsburgh.
These improvements in cities where
the National Broadcasting Com-
pany owns, operates, or programs
stations have been matched in
many other parts of the United
States by our affiliated stations.
Among the most notable of these
have been improvements at
WHAM, Rochester; WOAI, San
Antonio; WFBR, Baltimore,
WMPS, Memphis; WMBG, Rich-
mond, WFIL, Philadelphia; WIRE,
Indianapolis, and KSO, Des Moines.

During the year, KVOO, Tulsa;
KOB, Albuquerque, and KEX,
Portland, Oregon, have achieved
full time status. As a result, all
three of these, being important
high-powered stations, are better

LENOX R. LOHR
President

able to render consistent and con-
tinuous service to their listeners.
Two new groups have been affili-
ated with the National Broadcast-
ing Company, one in the Southwest,
and the other, the Michigan net-
work. The networks have also
been extended into northern Maine.

During the year, a total of 25
stations, having a total potential
circulation of 1,447,848 radio fam-
ilies, have become affiliated with
the National Broadcasting
Company, bringing the
total number of stations
to 166.

Following an intensive
study, a vigorous program
to expand the Blue net-
work got under way dur-
ing 1938. As part of the
program the new South-
west group, in Oklahoma
and Texas, now makes it
possible for listeners in
that area to receive programs from
both the Red and the Blue networks.
A sales chief for the Blue network,
Mr. A. E. Nelson, has been ap-
pointed. A system of discounts for
Blue network advertisers, designed
to enhance their use of Blue net-
work facilities, has been put into
effect, which has resulted in the
placement of Blue network pro-
grams on many stations and groups
which heretofore had not been used
by the sponsors of those programs.

These improvements, together
with the fact that bookings for fu-
ture business ran higher at the
beginning of 1939 than at the first
of any of the previous years in the
existence of the Company, enables
us to face the year with optimism,
since these are signs of business
improvement which should result
in the prosperity of the radio in-
dustry and its component parts.

Lenox R. Loly.
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bBroadcastine System

is a title that NBC
has earned by performance

HEreterenceto NBCasThe World's

Greatest Broadcasting System is no
self-imposed title. Everywhere, the
majority of listeners consider Radio City,
New York—the home of NBC—to be
the world center of broadcasting. The
roster of NBC services explains how
NBC has won its title—The World’s
Greatest Broadcasting System.

Program Leadership
The Red and Blue Networks of NBC
are each on theair foranaverageof17%;
hours a day, or a total of 35 hours. Dur-
ing 1938, NBC broadcast over 56,000
programs. Throughout 12 years, the
style in programs has been setby NBC.

Network Leadership
Whether an advertiser wishes to obtain
the mostintensive available nation-wide
circulation, or whether he prefers to
“go National” at a new all-time low
cost, NBC can serve him, through its
Red and Blue Networks.

Leadership in Transcriptions
The outstanding entertainment provided
by NBC Transcription Service is the re-
sult of facilities which no one clse can
offer. 221 stations use The NBC The-
saurus. Through RCA, NBC obtains the
benefit of leadership in mechanical re-
production and recording of sound.

Leadership in Spot and
Local Advertising
By every measurement NBC Managed
Stations are unquestionably “Tops in
Spot,” because fewer stations are needed
to cover broad territories.

Leadershipy in Artists’ Service
NBC Artists’ Service, provides talent
specifically suited to advertiser’s sales
problems, furnishes sound program
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ideas and complete casts, and supplies
artists for every type of entertainment,
both public and private.

“In the Public Interest’”’

At all times the NBC aims to provide
through radio an instrument of free dis-
cussion of important public questions.
In this way, an informed electorate is
built up —an electorate which can ex-
press itself intelligently at the polls.
News is reported skilfully and im-
partially . . . "in the public interest.”
The basic principle of impartiality also
governs the conduct of all programs
which go out over the NBC Networks.
That the services of NBCare outstand-
ing is duc in Jarge measure to fact that
NBC draws freely upon the experience
and research of the Radio Corporation
of America, the only organization that
makes and does everything in radio and
sound. All these points ofleadershipare
the factors which make NBC The
World’s Greatest Broadcasting System.

NATIONAL
BROADCASTING
COMPANY

THE WORLD'S GREATEST
BROADCASTING SYSTEM

A RADIO CORPORATION
OF AMERICA SERVICE
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NATIONAL BroapcasTING COMPANY

30 Rockefeller Plaza, New Y ork City
(Telephone number, Clrcle 7-8300)
Registered Telegraphic Address

NATBROCAST

NEW YORK

BOARD OF DIRECTORS

Angell, Dr. James Rowland
Bliss, Cornelius N.

Braun, Arthur E.

Dawes, Gen. Charles G.
Dunn, Gano

Harbord, James G.

Harden, Edward W.
Lohr, Lenox R.
McGrady, Edward F,
Milhauser, DeWitt
Nally, Edward J.
Sarnoff, David

Throckmorton, George K.

Officers

Sarnoff, David.... . ... Chairman of the Board Morton, Alfred H.. . .Vice-President
Lohr, Lenox B... ... ... ... ... ... President Royal, John F... .. Vice-President
Trammell, Niles. ... ... Executive Vice-President Russell, Frank M... Vice-President
Ashby, A. L...Vice-President & General Counsel Witmer, Roy C... ..Vice-President
Engles, George ..... ... ..Vice-President Woods, Mark,

Gilman, Don E. ..Vlce President Vice-President, Treasurer and Assistant Sec'y
Hanson, O. B.... ... .. Vice-President Teichner, R. J... ... .Assistant Treasurer
Hedges, William §S... . Vice-President MacConnach, Lewis . . ... .. .... Secretary
Mason, Frank E... .. .. .. . . ... . Vice-President Pfautz, C. E..... ... . .. Assistant Secretary

DEPARTMENTS AND DIVISIONS

President’s Office

Lohr, Lenox R..... ... .. ............ President
Trammell, Niles. ... . . Executive Vice-President
Almonte, J. de Jara..... .. Assistant to President
Angell, James Rowland. . Educational Counselor
Farrier, Clarence........ Television Coordinator
Mason, Frank E,

Vice-President and Assistant to President
McGrew, Martha. ... ... .. Assistant to President

Artists Service Department

Engles, George,
Vice-President & Managing Director
Bottorff, 0. O...... ........ Vice-President and

General Manager of Civic Concert Service, Inc.
(subsidiary of NBC)

King, Frances Rockefeller,
Manager of NBC Private Entertainment
Levine, Marks..... Manager of Concert Division
Tuthill, Daniel S....Assistant Managing Director

Continuity Acceptance
MacRorie, Janet . ... .. .. .. ... ...... Editor
Kemble, Dorothy. ... .Assistant Editor
Robinson, Thomas L... ... .. .. .Assistant Editor

Electrical Transeription

Department
Egner, C. Lloyd.... . ... . .. .Manager
Chizzini, Frank E.. Assnstant Manager
Thomas, Reginald. . . . .Program Director

Engineering Department
Hanson, O. B.. .Vice-President and Chief Enginecer
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Clarke, William A.,

Manager of Technical Services
Guy, R.F.......... ... Radio Facilities Engineer
McElrath, Geor-e. ..Operating Engineer
Milne, George O..... Eastern Division Engineer
Morris, Robert M... ..Development Engineer
Rackey, C. A.. .. .. .. Audio Facilities Engineer

General Serviee Department

Gilcher, Vincent J.. ..

Lowell, Edward M.,
Manager Office Services Division and Asst.
Dept. Head

Thurman, Charles H.,

_Director, General Service

Manager, Guest Relations Division
Van Houten, D. B.,
Manager, Building Maintenance Division

Wallace, Dwight G.........Personnel Manager

Legal Department
Ashby, A. L...Vice-President & General Counsel
Graham, R. H.

Attorney—Assistant to Leuschner—Hollywood
Grimshaw, L L..... ... .......... ... Attorney
Hennessey, P. J., Jr.. . Counsel—Washington
Howard, Henry, Jr.,

Hurley, J. J...... . . Attorney—Washington
Ladner, Henry . . Attorney
Leuschner, Frederick Attorney—Hollywood
McDonald, J. A... .. .. Attorney—Chicago
Myers, R. P. ... ... .. Attorney
Prime, E. G... .. Attorney

www americanradiohistorv com


www.americanradiohistory.com

NationalL BroapcasTine CoMPANY

Managed, Operated or
Programmed Stations
Department

Morton, A. H...... .Vice-President and Manager
Wailes, Lee B........ Assistant to Vice-President
Hauser, B, J...... ... ... .. Promotion Manager

Program Department

Royal, John F.,

Vice-President in Charge of Programs
Belviso, Thomas H.....Manager, Music Division
Black, Frank........... General Music Director

Brainard, Bertha,
Manager, Commercial Program Division

Carlin, Phillips,
Manager, Sustaining Program Division
Chotzinoff, Samuel. .. . Director of Serious Music

Director, Women’s and
Children’s Programs Division
Dillon, Zale. . .Supervisor, Sound Effects Section

Cuthbert, Margaret,

Dunham, Franklin.......... Educational Director
Fitch,-C. W................. Business Manager
Hickok, Guy. .... Director, International Division

Hutchinson, Thomas H.,
Manager, Television Program Division
Kelly, Patrick ...Supervisor, Announcing Division

Kelly, N. Ray........ Manager, Sound Effects—
Development and Maintenance
La Prade, Ernest...... Director, Music Research

Meservey, Douglas W.
Miller, William Burke.Evening Program Manager
Preston, Walter G., Jr...... ... .. Assistant to
Vice-President in Charge of Education
Rainey, William S.. Production Division Manager
Schechter, A. A,
Director of News and Special Events
Titterton, Lewis H.....Manager, Script Division

Publicity Department

Morgan, Clay..... Director of Public Relations
Randall, Wayne L......... Director of Publicity
Babb, J. Vance......... Manager, Press Division

Braddock, Leonard W.,
Manager, Information Divisior

Parsons, W. B.... . Manager, Promotion Division
Relations With Stations
Department

Hedges, William S,
Vice-Pres. in Charge of Station Relations

Kiggins, Keith. ... ... . Manager Station Relations
McClancy, B. F..... .. ... ... Traffic Manager
Research and Development
Horn, C. W... ... ... . .......... .. Director
Sales Department

Witmer, Roy C,
Vice-President in Charge of Sales
Boyd, Maurice M....... Manager, National Spot
Sales Division of the Eastern Sales Dept.
Dyke, Ken R............ Eastern Sales Manager
Greene, F. Melville. . ... Sales Traffic Manager
James, E. P. H........... .. Promotion Manager
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McConnell, James V.,
Assistant to Sales Vice-President
Nelson, A. E.... ... Biue Network Sales Manager
Showerman, Irving Edward,
Assistant Sales Manager, Eastern Division
Van der Linde, Victor... . General Sales Counsel

Treasnury Department
Woods, Mark,

Vice-President, Treasurer & Asst. Secretary
Beville, H. M., Jr..... .. . Chief Statistician
Bloxham, William D... Purchasing Agent
Kelly, Harold M.... .. . Asst. Auditor
MacDonald, John H. Budget Director
McKeon, Harry F... .. .. ...l Auditor
Payne, Glenn W.. Commercial Engineer

Teichner, R. J.. ... Assistant Treasurer
Wall, C. A .. .Assistant to Treasurer
Central Division—Chicago
Strotz, Sidney... ... Acting Manager of Central

Division
Carpenter, Kenneth, Blue Network Sales Manager
Cunningham, E. C.... ... ... _Evening Manager

......Production Manager
Assistant to Vice-President
... -.Sales Manager

_Division Engineer

Herbuveaux, Jules. .
Kaney, A. W..
Kopf. H. C.. .
Luttgens, Howard C..
McDonald, J. A..... ... ... Attorney
Menser. Clarence L.. . ... _Program Manager
Morton, Oliver. .. Local and Spot Sales Manager

Ray, William B...... .. . Manager, Press Division
Stockmar, Edward.. .. ... Trattic Supervisor
Stirton, James L.. ... . ... Manager Artists Service

Wetzel, Maurice S.,
Manager, Electrical Transcription
Whalley, John F........... . ... Office Manager
Western Division—
Hollywood
Gilman, John E.,
Vice-Pres. in Charge of Western Division
Andrews, William. . ... ... . . Night Manager

Baker, Walter. .. .. ... .Manager, Building
Maintenance and General Service

Bock, Harold. ... . .Manager of Press Relations
of Western Division

Brewn, Charles. ... ... Sales Promotion Manager
Dellett, F. V.. ... ..., Auditor, Western Division
DeWolf, Donald A... ... ... Engineer in Charge

Dixon, Sydney L.,

Sales Manager, Western Division
Frost, Lewis. . ...... Assistant to Vice-President
Gale, Paul... Western Division Traffic Supervisor
Graham, R. H..  Attorney—Assistant to Leuschner

Leuschner, Frederick ... ............. Attorney
Robb, Alex S..........Manager, Artists Service
Saxton, A. H.. ... . .Western Division Engincer

Swallow, John,
Program Manager, Western Division

Williams, Wendell . ... ... .. Continuity Editor
San Francisco
Yoder, Lloyd,

Manager, San Francisco Office, Stations KPO
and KGO
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Dolberg, Glenn R............. Program Manager
Dorais, S. P..... ... ... ... ... ... Auditor
Fuerst, George.............. Traffic Supervisor
Peck, Curtis D............. Engineer in Charge
Ryan, William B................ Sales Manager
Samuel, Milton. .. ... Manager of Press Division
Washington, D. C.
Russell, Frank M...... Vice-President in Charge

Berkeley, Kenneth H.,
General Manager WRC and WMAL

Hennessey, P. J., Jr...... .. ... .. ..... Counsel
Hurley, J. J. ... ... . ... .. Attorney
Johnson, Albert E.. ... ... .. Engineer in Charge

Foreign Representatives

England
Bate, Fred

Switzerland
Jordan, Max
Station Managers

PITTSBLIRGH, PA.

Gregory, Sherman D., Manager Station KDKA
DENVER, COLO.

Owen, R. H., Manager, Station KOA
BOSTON AND SPRINGFIELD, MASS.

Holman, John A., Manager, Stations WBZ-

WBZA
SCHENECTADY, N. Y.

Hager, Kolin, Manager, Station WGY
WASHINGTON, D. C.

Berkeley, Kenneth H., Manager Stations WRC-

WMAL
CLEVELAND, CHIO

Pribble, Vernon H., Manager, Station WTAM
PHILADELPHIA, PA.

Joy, Leslie W., Manager, Station KYW

Stations Owned and/or Managed and/or Programmed by the

N aTionarn. BroapcasTine CoMPANY

WEAF New York ... .. ... .......... Owned, managed, operated and programmed by NBC
WIZ New York . ... . ... .. ... .... Owned, managed, operated and programmed by NBC
WMAQ Chicago ... ................. Owned, managed, operated and programmed by NBC
WENR Chicago ... ... .. .. ...... .. Owned, managed, operated and programmed by NBC
WRC  Washington . ...... ......... Owned, managed, operated and programmed by NBC
WTAM Cleveland ... ... . ... ... .... Owned, managed, operated and programmed by NBC
KPO San Francisco............... ..Owned, managed, operated and programmed by NBC
WMAL Washington .. ... ... ... .. Owned by Evening Star Publishing Co.
Managed, operated and programmed by the NBC.
KGO  San Francisco. ................Owned by General Electric
Managed, operated and programmed by the NBC.
KOA Denver ... ...... ... ... ..... Owned by General Electric
Managed, operated and programmed by the NBC.
WGY  Schenectady ... .............. Owned and operated by General Electric
Managed and programmed by the NBC.
WBZ Boston ...................... Owned and operated by Westinghouse Elec. & Mfg. Co.
Programmed by the NBC.
WBZA Springfield .................. Owned and operated by Westinghouse Elec. & Mfg. Co.
Programmed by the NBC.
KDKA  Pittsburgh ... .. ...... .. .. ... Owned and operated by Westinghouse Elec. & Mfg. Co.
Programmed by the NBC.
KYW  Philadelphia ... ... ... ........ Owned and operated by Westinghouse Elec. & Mfg. Co.
Programmed by the NBC.
KEX Portland, Ore. ............... Owned by National Broadcasting Company
Leased to, license held by, operated, managed and
programmed by Oregonian Publishing Company.
KJR Seattle ... ... ... ....... Owned by National Broadcasting Company
Leased to, license held by, operated, managed and
programmed by Fishers Blend Station, Inc.
KGA Spokane . ... ................. Owned by National Broadcasting Company

Leased to, license held by, operated. managed and
programmed by Louis Wasmer.
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Regional networks during 1938 not only beld and consolidated their gains, but
showed marked increase in billings generally. Probably one of the greatest aids to
such revenue was the strong play given to the regionals by all political parties which
have learned that the regional, intrastate and otherwise, is an easy package to
clear and bhandle.

Acceptance now of the regional goes without saying since it has proven its worth
and developed talent of local pulling power apart from offering network service
on a reduced scale to fit the sponsors’ needs.

Advertisers have come to appreciate the fact that the well-conducted regional
offers a sales service to a particular area much as a specialist offers bis stock in trade
with the resultant saving of lost motion and assurance of a program of interest to
the area served.

While new regionals have come into being during the year as a special service
for political and other advertisers, probably the most important development during
the year was the formation of the Texas State Network, beaded by Elliott Roosevelt.

The Alabama Network
c¢/o WSGN, Tutwiler Hotel, Birmingham. Ala.
Phone: 4-3434
PERSONNEL

Associated Northwest

Broadcasters
Hotel Radisson, Minneapolis, Minn.
Phone: Bridgeport 3430

President ................. Henry P. Johnston
Vice-President ........... ..... Howard E. Pill M . . PERSONNEL
anaging Director. . ............... K. C. Titus
Secretary-Treasurer. ....... Bascom H. Hopson STATIONS
STATIONS

WMFO, Decatur; WJBY. Gadsden: WIJRD,
Tuscaloosa; WSFA, Montgomery: WSGN, Bir-
mingham,

POLICIES

Merchandising: Newspaper publicity is pro-
vided: wholesale outlets are contacted by per-
sonal calls and retail outlets are contacted by
letter.

Coverage: Primary area of the network com:
prises 29 counties in Alabama, reaching 209,329
of the state’s 258,000 radio homes (81 per cent
of total).

NATIONAL REPRESENTATIVE
Kelly-Smith Company

The Arizona Network
836 N. Ceniral Ave., Phoenix, Ariz.

KATE, Albert Lea and Austin; KYSM, Man-
kato; KVOX, Moorhead: KROC, Rochester and
Owatonna; KFAM, St. Cloud; KWNO, Winona.

Coverage: Concentrated in central and south-
ern Minnesota.

California Radio System

708 Eye Street, Sacramento, Calif.
Phone: Main 5000

PERSONNEL
................ G. C. Hamilton
General Manager.............. Howard Lane

STATIONS

KFBK, Sacramento; KFWB, Los Angeles:
KYA, Son Francisco; KFOX., Long Beach:
KM], Fresno; KWG, Stockton: KERN, Bakers-
field;: KTMS, Santa Barbara.

PERSONNEL POLICIES
Manager (KOY).............. Fred A. Palmer Merchandising: Complete and thorough cov-
Manager (KGAR)................ F. P. Nelson erage of each of markets served is offered
Manager (KSUN)........... ... Carleton Morris through the merchandising departments of the
STATIONS individual stations of the network.

KOY, Phoenix; KGAR, Tucson: KSUN, Bis-
bee; KGLU, Saiford.
POLICIES
Advertising of alcoholic beverages not ac-
cepted.
NATIONAL REPRESENTATIVE
International Radio Sales
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Coverage: Network offers state coverage
through the eight stations located in each of
the first eight population centers of California.

BRANCH OFFICES
366 Madison Ave., New York, N. Y.
Phone: MUrray Hill 2-8690
Manager..................... Humboldt Grieq
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501 Broadway Arcade Bldg.. Los Angeles. Calif.
Phone: Tucker 8350

1814 Russ Bldg., San Francisco, Calif.
Phone: Douglas 2373

Central States Broadcasting
System

Omaha (Nebr): Omaha National Bank Bldg.
Lincoln (Nebr.): Hotel Lincoln
PERSONNEL
President. .. ... ... .. .. ... ... Frank D. Throop
General Manager. .. ....... . ...... Don Searle
Sales Manager... ... ... ... ... Frank Pellegrin
Chief Engineer. . .. .. ... .. Mark Bullock
STATIONS

KFOR, Lincoln; KFAB, Lincoln; KOIL, Omaha.
COVERAGE
Nebraska., Kansas, Western Iowa, Southeast-
ern South Dakota, Southwestern Minnesota.
Northwestern Minnesota,
POLICIES
Network does not broadcast liquor advertis-
ing or foreign language advertising.
Merchandising: Individual stalions maintain
merchandising iacilities, including a planned
7-Point Selling Program.
REPRESENTATIVE
The Katz Agency

The Colonial Network

21 Brookline Ave., Boston, Mass.
Phone: Commonwealth 0800
PERSONNEL
President.................. John Shepard 3rd
V-P in Charge of Operations...... R. L. Harlow
V.P in Chgq. of Sales & Production. .Linus Travers
Sales Manager. ............... W. W. Warner

Sales Promotion & Merchandising
Manager Carleton McVamish
Editor of Colonial Network
News Service............ Leland Bickford
Director of Publicity.......... A] Siephenson
Technical Director. ........... Paul A. DeMars
Chief Engineer. .............. Irving Bobinson
Sports Editor. . ........... Richard McDonough
Manager of Artist Bureau. ... .. Van D. Sheldon
Director of Public Relations..Gerald Harrison
STATIONS

Key Station: WAAB, Boston: WEAN, Provi-
dence; WICC, Bridgeport and New Haven:
WSAR, Fall River: WSPR. Springfield: WLBZ,
Bangor; WFEA, Manchester; WTHT., Hartford:
WNBH, New Bedford: WLLH. Lowell and Law-
rence: WLNH, Laconia; WRDO, Augusta:
WNLC, New London; WHAI, Greenfeld: WCOU.
Lewiston and Auburn; WATR. Waterbury.

POLICIES

Colonial Network will take programs from or
feed programs to the Mutual Broadcasling Sys-
tem, and WHN. No line charge for this service
from WOR-MBS: no line charge to or from WHN.

Beer and wine contracts are accepiable:;
no hard liquor advertising is acceptable.

Special features include extensive news ser-
vice and sporls programs. Complete merchan-
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dising department. production department and
artist bureau are available o clients.
NATIONAL REPRESENTATIVE
Edward Petry & Co., Inc.

Connecticut Broadcasting
System

Address Individual Stations
PERSONNEL
Manager (WELL. .. ... . ..., James T. Milne
Manager (WNBC). ... ... .. .. Richard W. Davis
Manager {(WATR). . ... . ..... Harold Thomas
STATIONS
WELL New Haven; WNBC, New Britain;
WATR, Waterbury.
NATIONAL REPRESENTATIVE
Gene Furgason & Co.

Corn Belt Wireless Group
c/o WHO, Des Moines, la.
Phone: 3-7147

PERSONNEL
Vice-President. .. ............. .. J. O. Maland
Sales Manager. ... ...... ... .. Hale Bondurant
Technical Supervisor. ... ... . ... Paul A. Loyet
STATIONS

WHO, Des Moines; WOC, Davenport; WOW,
Omaha. Additional stations can be selected by
advertiser in Kansas City and Columbia, Mo.:
Shenandoah, Mason City and Sioux City, la.;
Rochester, Minn.: and Topeka. Kans.

POLICIES

This network is a service supplied by WHO,
Des Moines, providing for rebroadcasting, with-
out the use of lines, by other stations in the
Middle West that can consistently pick up and
rebroadcast ils signal. BRate is the combinatlion
of the spot broadcasting rate of each station
used., withou! any charge for lines. Coniracts
are made direct with individual stations as this
is not an organized network but simply pro-
vides for an exchange of programs without use
of lines.

NATIONAL REPRESENTATIVE
Free & Peters, Inc.

Don Lee Broadcasting System
Don Lee Bldg.. 1076 W. Seventh St.,
Los Angeles, Calif.
Phone: Vandike 7111
San Francisco office: 1000 Van Ness Ave.
PERSONNEL
V-P & General Manager. . . .Lewis Allen Weiss
Assistant Manager. .. .. ... .Willet Brown
Program Director. . .. Van Newkirk
Production Manager. .. ... . ... Charles Penman
Publicity Direclor. ... . ... .Frances Zoloth
STATIONS

Southern California: KHJ], Los Angeles; KGB,
San Diego: KDB, Santa Barbara: KFXM, San
Bernardino; KPMC, Bakersfield; KVOE, Santa
Ana; KXO, El Centro; KVEC, San Luis Obispo.

Northern California: KFRC., San Francisco;
KQW. San Jose: KGDM. Stockton: KDON, Mon.
terey: KIEM, Eureka: *KTKC, Visalia.

* Supplementary.
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Northwest (Oregon): KRNR, Roseburg; KALE,
Portland: KSLM, Salem; KORE, Eugene; KOOS.
Marshfield.

Northwest (Washington): KMO, Tacoma: KIT,
Yakima: KPQ. Wenatchee: KVOS, Bellingham:
KXRO, Aberdeen: KOL, Seattle: KGY. Olym-
pia; KELA, Centralia;: KRKO, Everett.

POLICIES
Advertising of beer and wine acceptable.
NATIONAL REPRESENTATIVE
John Blair & Co.

Georgia Broadcasting System

1420 Second Avenue, Columbus, Ga.
Phone: 4300
PERSONNEL
Executive Manager. ... ..... J. W. Woodruff, Jr.
STATIONS
WATL, Atlanta; WRBL, Columbus:
Albany.

WGPC,

POLICIES

Advertising of alcoholic beverages not ac-
cepted. excepting beer and wine. Rates are for
station time only, talent is extra. No contract is
accepted for a period longer than one year.
All contracted time must be used within that
time. Program position subject to time available
and to the approval of network management
under FCC regulations.

Merchandising: Full merchandising service is
available to advertisers. including embossed
display signs.

Coverage: 125,940 radio homes; primary
markets of west Georgia and eastern Alabama.
NATIONAL REPRESENTATIVE
Sears & Ayer

Inter-City Broadcasting System

“The Independent Network of the North
Atlantic Seaboard”
1657 Broadway, New York City
Phone: Clrcle 6-2200
Chicago office: 360 N. Michigan Ave.
Phone: State 9493
PERSONNEL
President ........ ... .. ... ... Donald Flamm
Vice-President in Charge of Sales—

General Manager. .. .......... Don S. Shaw
Director of Special Events. .. ... Leon Goldstein
Director of Publicity....... . ... Leon Goldstein
Manager of Artists Bureau...Charles Wilshin
Sales Promotion Manager... ... ... .. Al Rose
Chicago Office.. . .]. M. Ward, G. B, McDermott

STATIONS

Key Station: WMCA, New York City: WIP,
Philadelphia; WDEL, Wilmington; WCBM,
Baltimore; WOL, Washington; WGAL, Lan-
caster, Pa.: WORK, York, Pa.; WPRO, Provi-
dence; WMEX, Boston: WLAW, Lawrence.

COVERAGE

Linked together by permanent A. T. & T.
lines, the ten siations of this network.
covering the North Atlantic seaboard may be
engaged collectively, in any combination, or
individually.

The Iowa Network
Des Moines Register and Tribune Building.
Des Moines, Ia.
Phone: 3-2111
Cedar Rapids Office: Paramount Theater Bldg.
Waterloo Office: Russell Lamson Hotel

PERSONNEL
President ...... .. ... .. .. Gardner Cowles, Jr.
Vice-Presiden.. . ... ... .. ... . ... John Cowles
Vice-President and Treasurer. ... Luther L. Hill
Vize-President ....... ... ... Sumner Quarton
Commercial Manager.. . ... ... Craig Lawrence
National Sales Manager.......... H. T. Enns

STATIONS

KSO, Des Moines: KRNT. Des Moines; WMT,
Cedar Rapids, Waterloo: Supplementary Sta-
tion. WNAX, Yankton, S. D.

POLICIES

Political advertising copy must be submitted
24 hours in advance. Payment for political
adveriising must be paid 24 hours in advance.

Network maintains an experienced merchan-
dising staff for dealer calls and surveys, re-
ports confidential. Program publicity avail-
able on street car cards, billboards, movie
trailers and radio columns.

NATIONAL REPRESENTATIVE
The Katz Agency

Mason-Dixon Radio Group
8 W. King St., Lancaster, Pa.
PERSONNEL
General Manager........ Clair R. McCollough
STATIONS
WORK. York. Pa.: WDEL, Wilmington, Del.:
WGAL, Lancaster, Pa.: WAZL, Hazleton, Pa.;
WEST, Easton, Pa.: WILM, Wilmington, Del.
MERCHANDISING
Personal calls on trade, newspaper pub-
licity. lefters to the trade. personal assistance
to manufacturers’ salesmen.
NATIONAL REPRESENTATIVE
Paul H. Raymer Co.

Michigan Radio Network

Operated by the King-Trendle Broadcasling
Corp.
Stroh Bldg., Detroit, Mich.
Phone: Cherry 8321

PERSONNEL
President. ... ... ... .. . ... George W. Trendle
Treasurer & Genl. Mgr.. .. .. H. Allen Campbell
STATIONS

WXYZ, Detroit (Key Station); WBCM, Bay
City: WFDF, Flint; WJIM, Lansing; WIBM, Jack-
son; WELL, Battle Creek; WKZO, Kalamazoo;
WOOD-WASH, Grand Rapids.

POLICIES

Network does not accept foreign language
programs. Liquor advertising is not broad-
cast until after 9:00 P. M. and is subject to
the approval of the Michigan State Liquor
Commission,

The Michigan Network territory includes
the lower peninsula of Michigan with a pri-
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mary coverage of over four million people
in Michigan’'s eight largest cities.
Merchandising: The Michigan Radio Network
maintains a supplementary service for adver-
tising agencies and advertisers available
through fully staffed program, continuity, pub-
licity, merchandising and research departments.
REPRESENTATIVE
Paul H. Raymer Co.

Northwest Triangle Chain

Address Individual Stations

PERSONNEL
Manager (Seatile). ................ Birt Fisher
Manager (Spokane)............ Louis Wasmer
Manager (Portland).......... C. O. Chatterton
STATIONS

KOMO, Seattle; KIR, Seattle; KHQ, Spokane:
KGA, Spokane; KGW, Portland;: KEX, Portland.
POLICIES

Network policies are maintained in accord.
ance with policies of individual stations.
REPRESENTATIVE
Edward Petry & Co.

The Oklahoma Network
“Complete Coverage at Minimum Cost”
1800 West Main St., Oklahoma City, Okla.

Phone: 3-4881

PERSONNEL
President..................... Ross U. Porter
Vice-President. ... ............ Tams Bixby. Jr.
Secretary. .............. Kenyon M. Douglass
Treasurer .................... Albert Riesen
Managing Director. . .. ... Kenyon M. Douglass

STATIONS

Key Stations: KTOK, Oklahoma City: KGFF,
Shawnee; KBIX, Muskogee; KCRC, Enid;
KVSO, Ardmore; KADA, Ada: KOME, Tulsa.

POLICIES

The Oklahoma Network accepts beer ad-
vertising. All stations are affiliated with the
Mutual Broadcasting System.

The network offers a complete merchandis-
ing service, the details of which may be ob-
tained upon request by addressing the man-
aqging director.

NATIONAL REPRESENTATIVE
Joseph Hershey McGillvra

Pacific Broadcasting Co.
914%2 Broadway. Tacoma, Wash.
Phone: Main 4144
PERSONNEL
General Manager. .......... Carl E. Hammond
STATIONS
Oregon: KALE, Portland: KSLM, Salem:
KOOS, Marshfield; KRNR., Roseburg: KORE.

Eugene.

Washington: KGY., Olympia: KELA, Centra-
lia; KIT, Yakima: KOL, Seattle; KPQ, Wenat-
chee: KVOS, Bellingham: KXRO, Aberdeen:
KRKO, Everett.

POLICIES

Agency commission 15 per cent on net sta-

tion time to accredited agencies. No cash dis-
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counts. All discounts predicated upon the ful-
fillment of contracts within a 12 month period
dating from the first broadcast. Contracts and
copy subject to the approval by the network
manager.

Merchandising: Network issues monthly pub-
lication, “Pacitic Northwest Information Bu-
reau.”

Coverage: Network outlets in each of the 10
primary markets of Washington and 5 primary
markets of Oregon. Nine out of ten radio homes
in these areas within 25 miles of a Pacific
Broadcasting Co. outlet. Eighty per cent of all
retail sales for the entire territory covered
come from within 25 miles of some Pacific
Broadcasting Co. outlet.

NATIONAL REPRESENTATIVE
John Blair & Co.

Quaker Network
Widener Bldg., Philadelphia, Pa.
Phone: Rittenhouse 6900
PERSONNEL
General Manager. ............ Roger W. Clipp
STATIONS
WFIL, Philadelphia: WRAW, Reading; WEST,
Easton; WORK, York; WAZL, Hazleton; WGAL,
Lancaster; WGBI, Scranton; WBRE, Wilkes
Barre;: WKBO, Harrisburg; WKOK. Sunbury:
WRAK, Williamsport;: WFBG, Altoona; WJAC,
Johnstown; WLEU, Erie; WTBO, Cumberland,
Md.; WWSW, Pittsburgh; WSAN, Allentown.

The Texas Quality Network
Address Individual Stationsg

The Texas Quality Network has no officers or
directors, each outlet being a sales office for
the other.

STATIONS

WFAA, Dallas; WBAP, Fort Worth; WOAI

San Antonio; KPRC, Houston.
POLICIES

Advertising of alcoholic beverages mnot ac-
cepted, excepting beer.

All contracts subject to network approval
government regulations, the NAB Code of
Ethics for the Radio Broadcasting industry
and to the conditions of the standard AAAA
contract form.

NATIONAL REPRESENTATIVE
Edward Petry & Co., Inc.

Texas State Network
1201 West Lancaster Ave., Fort Worth, Texas
Phone: 3-3474
PERSONNEL
President. .. ... ... ... ... ... Elliot Roosevelt
Executive Vice.President.... .. . ... Neal Barrett
General Manager. .. ... .. Harry A. Hutchinson
V-P in Chaq. of Station Operations, Sam H. Bennett
Treasurer.................. Harold M. Higgins
Secretary. .. ......... .. Mary Virginia Murphy
Musical Director. ................. Ralph Rose
Publicity & Civic Program
Director .............. Forrest W. Clough
Assistant Musical Director. . George McCullough
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Production Director....... Stephen R. Wilhelm
Chief Engineer................. Truett Kimzey
Seript Director. . . .......... ... .. Paul De Fur
Director of Women's Programs. . ... Gail Northe
Traffic Manager............ Dorothy M. Smith
Sports Supervisor.................. Zack Hurt
Announcers .................. Marshall Pope,

John Hopkins, Frank Parker, Tom A. Hudson.
STATIONS
KRBC, Abilene;: KGNC, Amarillo; KNOW,

Austin: KRIC, Beaumont; KBST. Big Spring:
KRIS, Corpus Christi: KAND*, Corsicana; WRR,
Dallas; KFJZ, Fort Worth; KTAT, Fort Worth:
KLUF, Galveston; KXYZ, Houston: KFRO",
Longview; KFYO, Lubbock; KPLT*, Paris:
KGKL, San Angelo; KABC, San Antonio:
KRRV*, Sherman-Denison; KTEM®, Temple:
KCMC, Texarkana: KGKB, Tyler; WACO,
Waco; KRGV, Weslaco.

* Operate daytime only.

POLICIES

Coverage: The 23 daytime and 18 evening
stations of the Texas State Network assure de-
livery of advertisers’ message into primary
areas of the individual member stations in
which most of Texas’ six million people live.

Merchandising: Each station of the TSN
maintains a merchandising staff to work with
sponsors in field work.

NATIONAL REPRESENTATIVE
International Radio Sales

The Virginia Broadcasting
System

“Covering Virginia's Richest Markets”
323 East Grace Si.. Richmond. Va.
Phone: 3-4242
PERSONNEL
President .. .............. ... ... Earl Sowers
Vice-President. . ... . ..... ... Hugh M. Curtler
STATIONS
WRNL, Richmond, Va.; WCHV, Charlottes-
ville, Va.; WBTM, Danville, Va.; WLVA,
Lynchburg, Va.: WGH, Newport News, Va.
NATIONAL REPRESENTATIVE
Burn-Smith Co.

West Virginia Network
WCHS Auditorium, Charleston. W. Va.

PERSONNEL
President.................. John A. Kennedy
Managing Director. . ... ... Howard L. Chernoff
Program Director & Artist

Bureau Head. ... ... ...... .. N. Pagliara
Chief Engineer.... ... .. .. . . .. O. Robinson
Dramatic Director. . .. .. ....... James C. Parrill
Musical Director. .. ..... .. .. Phyllis D. Vickers
Publicity Director. .. ... .. .. Caroline E. Johnson

STATIONS
WCHS, Charleston: WPAR, Parkersburg:
WEBLK, Clarksburg.
POLICIES
Advertising of alcoholic beverages ac-
cepted.

NATIONAL REPRESENTATIVE
The Branham Co.
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Wisconsin Radio Network
c/o KFIZ, Fond Du Lac, Wisc.
Phone: 356
PERSONNEL
President............. Rev. James O. Wagner
STATIONS
KFIZ, Fond Du Lac; WHBY. Green Bay:
WIBU, Poynette; WHBL, Sheboygan.

The Yankee Network

"“Covering New England”

21 Brookline Ave., Boston, Mass.
Phone: Commonwealth 0800
PERSONNEL
President. .. ... ............ John Shepard 3rd
V.-P in Chgq. of Operations. .. ..... R. L. Harlow
V-P in Chg. of Sales & Production. .Linus Travers

Sales Promotion & Merchandising

Manager............. Carleton McVarnish
Editor of Yankee Network
News Service............ Leland Bickford
Director of Publicity. . ... . ..... Al Stephenson
Technical Director........ . .. Paul A. De Mars
Chief Engineer............... Irving Robinson
Merchandising. . . ... ........ .. J. B. Thompson
Sports Editor. . .. ...... ... Richard McDonough
Director Home Economics....... G. McMullen
Manager of Yankee Network
Arlists Burequ........... Van D. Sheldon
STATIONS

WNAC, Boston: WTIC, Hartford: WEAN.,
Providence; WTAG, Worcester: WICC, Bridge-
port and New Haven; WCSH, Portland: WLBZ,
Bangor; WFEA, Manchester; WSAR, Fall River:
WNBH, New Bedford; WLLH, Lowell and Law-
rence; WLNH, Laconia; WRDO, Augusta:
WNLC. New London: WHAI Greenfield:
WCOU, Lewiston and Auburn.

POLICIES

Yankee Network will take programs from or
feed programs to WOR or WHN, provided the
program is broadcast only in New York City
and New England. No line charge for this ser-
vice from WOR; no line charge to or from WHN.

Beer and wine contracts acceptable: no
hard liquor advertising acceptable.

Special features include extensive news ser-
vice, sports and home economic programs, the
latter limited to four non-competing clients
daily. Complete merchandising department.
production staff and artists bureau are avail-
able to clients.

NATIONAL REPRESENTATIVE
Edward Petry & Co., Inc.

Z Net

P. O. Box 1956, Butte, Montana
Phone: 22-3-44
PERSONNEL
Manager. .. . .......... ... E. B. Craney
STATIONS
KGIR. Butte; KPFA, Helena.
NATIONAL REPRESENTATIVE
Gene Furgason & Co.
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Canadian Broadcasting Corp.
One Hayter St., Toronto, Ont., Canada

Montireal office: 1231 St. Catherine St.. West.
STATIONS
The national network of the Canadian

Broadcasting Corporation is broken down into
the following regional groups:

Maritime Regional Network: CJCB. Sydney:
CHNS. Halifax: CFCY. Charlottetown: CKCW.
Moncton; CHSJ], Saint John; CFNB. Frederic-
ton.

Ontario Regional Network: CBO, Ottawa;
CFRC. Kingston: CBL, Toronto: CKLW, Wind-
sor; CKSO. Sudbury; CFCH, North Bay: CJKL,
Kirkland Lake; CKGB, Timmins; CKPR, Fort
William.

Quebec Regional Neiwork:
Carlisle; CIBR, Rimouski: CB]J,
CBV. Quebec: CBF (French), Montreal;
(English), Montreal.

Prairie Regional Network: CKY, Winnipeg;
CKX, Brandon: CKCK, Regina: CHAB, Moose
Taw: CFQC, Saskatoon; CKBI, Prince Albert:
CJCA, Edmonton; CFAC, Calgary: CJOC,
Lethbridge.

British Columbia Network: CFCJ, Kamloops;
CKOV, Kelowna:; CJAT, Trail;: CBR. Vancouver.
POLICIES

All contracts are accepted subject to the
Broadcasiing Act (Canada), Broadcasting Reg-

ulations and the approval of the Conadian
Broadcasting Corp.

CHNC, New
Chicoutimi:
CBM

Dominion Broadcasting Co.

4 Albert St., Toronto, Ont., Canada
Phcome: Adelaide 3383

PERSONNEL
Manager. . ................. Hal B. Williams
Production Manager. . . . ...Don Copeland
Station Director. . ......... ... ... Stan Francis
STATIONS

Network comprised of all or any of the fol
lowing stafions: CHGS, Summerside, Prince
Edward Isle; CFCY. Charloitetown, Prince Ed-
ward Isle; CJCB, Sydney. Nova Scotia: CHNS,
Halifax, Nova Scotia; CHSJ], St. John, New
Brunswick; CFNB, Fredericton, New Bruns.
wick; CHLT, Sherbrooke, Quebec; CHLN, Three

Rivers, Quebec; CHRC, Quebec, Quebec;
CKAC, Montreal, Quebec; CKCH, Hull, Que-
bec; CKCO. Ottawa. Ontario; CKPR, Fort
William, Ontario: CKSO, Sudbury, Onlario;

CKGB, Timmins, Ontario: CJKL, Kirkland Lake.
Ontario; CFRB, Toronto, Ontario; CKPC, Brant-
ford, Ontario; CKOC. Hamilton, Ontario; CKTB,
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St. Catharines, Ontario; CFPL, London, On-
tario; CFCO, Chatham, Ontario; CKLW, Wind-

sor, Ontario;: CKY. Winnipeg, Manitoba:
CKBI. Prince Albert. Saskatchewan: CJGX.
Yorkton, Saskatchewan: CFQC. Saskatoon,

Saskatchewan; CKCK, Regina, Saskalchewan:
CHAB, Moose Jaw, Saskatchewan: CJRM.
Moose Jaw, Saskatchewan; CFRN., Edmonton.
Alberta: CFCN. Calgary. Alberta: CJOC, Leth-
bridge, Alberta;: CKOV, Kelowna, British Co-
lumbia; CFJC, Kamloops, British Columbia;
CKWX, Vancouver. British Columbia; CFCT.
Victoria, British Columbia.

The stations of the Dominion Broadcasting
Co. are grouped regionally as fellows:

Eastern Nelwork: CFRB, Toronio:
Windsor; CKCO, Ottawa:
CHRC. Quebec.

Supplementary to Eastern Network: CKOC,
Hamilton: CHML, Hamilton; CFCO, Chatham:
CKPC, Brantford; CKTB. St. Catharines: CFRC,
Kingston,

Western Network: CKY, Winnipeg: CHWC,
Regina: CHAB, Moose Jaw; CFQC, Saskatoon:
CFRN, Edmonton; CFCN., Calgary: CKWX, Van-
couver.

CKLW,
CKAC. Montreal:

Supplemeniary to Western Network: CFCH.
North Bay: CKSO, Sudbury: CKPR, Fort Wil-
liam;: CJOC, Lethbridge; CKOV, Kelowna:
CFLC, Kamloops: CJAT. Trail; CFCT, Victoria.

Maritime Network: CKCW, Moncton: CFNB,
Fredericton; CHSJ. Saint John; CHNS, Halifax:
CFCY, Charlottetown.

Supplementary to Maritime Network: CJCB,
Sydney:; CJLS, Yarmouth.

POLICIES

All programs are subject to the approval
of the Dominion Broadcasting Co.

Services of artists” bureau, program depar:-
ment and dannouncers in arranging and pre-
senting programs are included without exira
charge.

The Foothills Network

804-805 Southam Bldg., Calgary. Alta., Canada
Phone: R 2021

PERSONNEL
General Manager. . ............. H. R. Carson
STATIONS

CFAC, Calgary: CJOC. Lethbridge:
Edmonton; CFGP. Grande Prairie.

POLICIES
Coverage: Province of Alberta.
NATIONAL REPRESENTATIVES

All-Canada Radio Facilities Ltd.
Weed & Company

CICA.,
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NETWORK
* RESUME ~

XPANSION keynoted major network activity during 1938, a total of
68 outlets being added to the Coast-to-Coast chains. Of this number,
CBS added 10 stations, bringing its network up to a strength of 117 and
maintaining its status as the country’s largest individual web, as of
January 1, 1939.

NBC added 23 additional outlets to its Red and Blue networks, some
going to the former or latter and others being optional for either web. In
some instances the additions to the web were set down as bonus stations,
all depending on the market in question. The combined Red and Blue
networks totaled 166 stations, including the M & O and afliliated outlets,
as of January 1, 1939.

MBS took on 35 additional affiliates during 1938, the major deal being
the expansion of MBS in the Southwest with the adding of the newly
organized Texas State Network, which supplied 23 out of the total number
that joined MBS during the year. This gives Mutual 110 outlets, as of
January 1, 1939.

Other lines of expansion for CBS and NBC were the new, elaborate
studios opened on the Coast to facilitate the ever-growing number of big
productions originating in Hollywood.

Specialized sales plans were put through by NBC in behalf of its Blue
network and this web received substantial promotional and reorganizational
backing. CBS did as much for its key stations, including WABC, which
received centralized sales attention.

Union activity found the network ready to accept more than its share
of the added financial burden and responsibility, particularly in the case
of the American Federation of Radio Artists, the nets first signing sustain-
ing contracts and then coming to the rescue of the agency and his client

by being the guarantor of the AFRA Code.
161
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HOW TO

behave 1n

RADIO

ccepted radio behaviour during the vear 1939 will
demand the continued and intensive use of WOR . . . the station that is
carrying more national spot programs than any station anywhere into the
majority of more than 4,250,000 radio homes in 408 cities in 63 connties in
7 states.

Sfurther facts may be obtained by addressing—
Sales Office, WOR, 1440 Broadway in New York
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STATIONS

of the United States

2 6
=4
Standard Experimental
International Canada
High<Frequency Mexico
&
Cuba

Newspaper Owned Stations

F.C.C. Application

Regulations

Canada Survey
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With programs based on
population characteristics
WBNX affords a special-
ized and intimate ap-
proach to the 6,982,635

foreign residents of

Metropolitan New York
whose annual spendable

income reaches as high
as $5,000 per family.

METROPOLITAN STATION
COSMOPOLITAN AUDIENCE 7
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Page Number Providing Complete Station Information

d—daytime; n—night.

STANDARD STATIONS
OF THE UNITED STATES

Call Letter—City—Power in Watts—Frequency in Kilocycles and

Key to Abbreviations: C.P.—Construction Permit; S.A.—Special Authorization;

N

Call Frequency
Letter City in Kilocycles
KABC San Antonio, Tex......... ... .. ... .. 1120
KABR Aberdeen, S, Dak.o..o..o.00 oo 1390
KADA Ada, OKIa. ......... ... . .... e 1200
KALB Alexandria, Ta. ... . ... .. .o 1210
KALE Portland, Ore. .............. ... ......... 1300
KAND Corsicana, Tex. ..... ... .. 1310
KANS Wichita, Kans. .............. 1210
KARK Little Rock, Ark.... . ..... ... 830
KARM Fresno, Calif. ... . . 1310
KASA Elk City, Okla... ... ... .. ... ... ..... 1210
KAST Astoria, Ore. 1370

.P.1200
KATE Albert Lea, Minn..... .. F 1420
KAWN Gadlup, New Mex.. ... ... ... 1500
KBIX Muskogee, Okla. ....................... 1500
KBKR DBaker, Ore. ... . .. 1500
KBND Bend, Ore. ... C. 1. 1310
KBPS Fortland, Ore. ........... ... .. ... .. 1120
KBST Big Spring, Tex.................. .. 1500
KBTM Jonesboro, Ark. ...l 1200
KCKN Kansas City, Kan...... ...... ... .. 1310
KCMMC Texarkana, Ark.-Tex. . ..... ........ 1120
KCMO Kansas City, Mo................. ... ... 1370

C.r. 1150
KCRC Enid, Okla. ... ... .. ... 1360
KCRJ Jerome, Ariz. ... ... ... 1310
KDAL Duluth, dMinn. ... . 1500
KDB Santa Barbara, Calif...... .. ... ... ... 1500
KDEN Casper, Wyo. ... .o 1440
KDKA Pittsburgh, Pa. ... .. ... . ... 980
KDLR Pevils Lake, N. Dak.. ... ... 1210
KDNT Denton, TeX. ... i 1120
KDON Monterey, Calif. ......... ... ............ 1210
KDTH Dubuque, ¥a. ...... .. .. ... ... C.P. 1340
KDYL Salg Lake City, Utah.. 1290
KECA Los Angeles, Caolif.. ... .. ... ... ... .. 1130
KEEN Seattle, Wash., ... ... . oL 1370
KEHE Los Angeles, Calif. .. ................. 780
KELA Between Centralia. and Chehalis, Wash, 1440
KELD Kl Dorado, Avk..... ... ... .. L. 1370
KELO Sioux Fallg, 8. Dak.. . .. ... .. 1200
KERN Bakersfield, Calif. ... ... ... 1370
KEUB Price, Utah ....... .. . ... .. .. ... ... .. 1420
KEX I"ortland, Ore. ... ... . . ............... 1180
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Power
in Watts
250 4.,
1000 d.,
100
250 .,
1000
100
100
1006 d.,
100
(D10
100
250 ..
250 4.,
250 d..
100
250 d.,
250 d.,
100
160
100
[KilY]
250 d.,
100
1000
250
250 d..
100
250 d.,
300
H0600
250 d..
100
100
SO0
H000 d.,
5000 d.,
100
aoed.,
200
100
o0
(L1
100
5000

100 n.
SO0 n.

100 n,

300 n.

100 n,
100 n.
100 n,

100 n.
100 n.

100 n.

[0 n.

100 n.

100 .

1000 n.
1000 n.

1000 n.

352
381
257
191
195
346

351
282
307
346
351
351
353
379
190
255

391

290
346
187
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Call i

Letter

KFAB
KFAC
KFAM
KFAR
KFBB
KFBI
KFBK
KFDA
KFDM
KFDY
KFEL
KFEQ
KFGQ
KFH
KT1

KFIO

KFIZ
KFJB
KFJI
KFJM
KFJZ
KFKA
KFKU
RFNF

KFOR
KFOX

KFPL
KFPW
KFPY
KFQD
KFRC
KFRO
KFRU
KFSD
KFSG
KFUO
KFVD
KIVS
KFWB
KEFXD
KFXJ
KFXM
KFYO
KFYR
KGA
KGAR
KGB
KGBU
KGBX
RKGCA
KGCI
KGCU
KGCX
KGDE
KGDM

Frequency
City in Kilocycles
. Lincoln, Nebr. ....... ... ... ... ......... 770
Los Angeles, Calif........ ............... 1300
St. Cloud, Minn......................... 1420
Fairbanks, Alaska ..................... C.P. 610
Great Falls, Mont....................... 1280
Abilene, Kans. ..................... 1050
Sacramento, Calif. ... ... .. ............ 1490
Amarillo, Tex. ... ... ... ... ........... C.P. 1500
Beaumont, Tex. ........................ 560
Brookings, S. Dak..... ................... 780
Denver, Colo. ....... ... ... ... .. ..... 920
St. Joseph, Mo.. ... .. ... i 680
Boone, Ia. .......... .. ... .. ... ... 1370
Wichita, Kansas ... . .................. 1300
. Los Angeles, Calif... .. ... .. . .......... 640
Spokane, Wuash. 1120
Fond Du Lac, Wise. ... ... . .. 1420
Marshalltown, Ia. ... ... .............. 1200
Klamath Falls, Ore..................... 1210
Grand Forks, N. Dak................ ... 1410
Fort Waorth, Tex..... ... ... ... .......... 1370
Greoley, Colo. .......................... 880
Lawrence, Kansas ... .................. 1220
Shenandoah, Ta. ...... ... ... ..... ... .. 890
Lincoln, Nebr. 1210
Long Beach, Calif 1250
Dublin, Tex. ........ ... ... ... . ... ..... 1310
. Fort Smith, Ark..... . .................. 1210
Spokane, Wash. ... .. ... .. .. 890
Anchorage, Alaska ................. .. ... 780
San TIrancisco, Calif..... .. ... .. ... ... 610
Longview, Tex. ... . ... .. ... .. ...... 1370
Columbla, Mo. ....... ... ... ... ... ... 630
. San Dicgo, Cnalif . 600
. TLos Angeles, Cualif...................... 1120
Clayton, (St. Louis) Mo, ... ... .. ... .. 350
. T.os Angeles, Calif...................... 1000
. Capoe Girardeaw, Mo................. ... 1210
. Los Angeles, Calif..... ... .. ........... 950
Nampa, Idaho ....... ... ... .. ... ... 1200
Grand Juanction, Colo.. ... ... ... . ..., .. 1200
. San Bernardino, Calif................ ... 1210
. Lubbock, Texag 1310
Bismarck, N. Dak.................... ... 550
Spokane, Wash, ..... ... ................ 1170
Tuaecson, Ariz. ........ ... ... i 1370
. San Diego. Calif...... ... ... ............ 1330
. Ketchikan, Alaska ..................... 900
springfield. Mo. ... ... 1230
. Decorah, Ta. ... .................... . . .. 1270
Coeur I’Alene, Idaho... ... ... ... ... .. C.P. 1200
Maudan, N. Dak.. ... . .................. 1240
Wolf Ioint. Mont. .. ................... 1450
Fergus Fnlls, Minn..................... 1200
Stockton, Calif, ............ ... ... ...... 1100
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Power
in Watts

10000
1000
250 (., 100 n.
1000
5000 d., 1000 n,
5000
10000
100
1000 (1., 500 n.
1000
H500
2500
100
5000 4., 1000 n.
50000
100
100
250 (., 100 n,
100
1000 d.. 500 n,
250 d., 100 n,
1000 d., 500 n.
3000 d., 1000 n.
1000 d.. 500 n.
.17, 3000 d., 1000 n.
250 d..100 n.
1000
.17, 5000 ¢
250 d.. 100 n.
100
5000 d., 1000 n.
250
5000 (., 1000 n.
250
1000 d., 500 n.
1000
2500 d., 500 n.
OO0 (1., 5300 n.
1000
250 d.. 100 n,
5000 d.. 1000 .
250 d.. 100 n.
250 d., 100 0.
100
250 d., 100 n.
5000 d., 10600 n.
500
250 d.. 1060 n.
1000
500
500
100
11y
250
1000
250 d.. 100 n,
1000

See
Page

299
197
285
415
206
254
201

378
379
371
209
293
248
257
197
404
109
251

352
330
383
211

256

251

299

195
382
190
EQY]
114
202
386
289
202
108
293
198
289
198
230
210
202
387
329
105
188
203
15
295
249
229
330
298
283
306
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Call

Letter

KGEK
KGER
KGEZ
KGFF
KGFI
KGFJ
KGFL
KGFW
KGFX
KGGF
KGGM
KGHY
KGHI
KGHL
KGIR
KGIW
KGKB
KGKL
KGKO
KGKY
KGLO
KGLU
KGMB
KGNC
KGNF
KGNO
KGO
KGU
KGVL
KGVYO
KGW
KGY
KHBC
KHBG
KHJ
KHQ
KHSL
KHUB
KICA
KID
KIDO
KIDW
KIEM
K1EV
KINY
KIRO

K1T

KITE
KIUL
KIUN
KIUP
KJBS
KJR

KLAH

KLBM
KLCN

Frequency Power Sa0
City in Kilocycles in Watts Page
Sterling, Colo. .......................... 1200 100 211
Long Beach, Culif.. 1360 1000 198
Kalispell, Mont. ........................ 1310 100 297
Shawnee, Okla. ........................ 1420 250 d., 100 n. 349
Brownsville, Tex. ...................... 1500 250 d., 100 n. 380
Los Angeles, Calif.... 1200 100 198
Roswell, New Mex. ...........cueeeunen- 1370 100 307
Kearney, Nebr. ......................... 1310 250d., 100 n. 298
Pierre, 8. Dak....... ... .. .. ... ... ..., 630 200 371
Coffeyville, Kans. ....................... 1010 1000 254
Albuguerque, N. Mex... ... 1230 1000 306
I’ueblo, Colo. ......... 1320 500 211
Little Rock, Ark... 1200 250 d., 100 n. 191
Billings, Mont. ........... ... ........... T80 5000 d., 1000 n. 296
Butte, Mont. ..............c.cuoiiiiiann 1340 5000 d., 1000 n. 296
Alamosa, Colo. ......................... 1420 100 208
Tyler, TeX. .............iviiiimmunonnnns 1600 250 d., 100 n. 391
San Angelo, TeX...............c........ 1370 250 d., 100 n. 388
Fort Worth, Tex...... ... .............. 570 3000 d., 1000 n. 383
Scottsbluff, Nebr, 1500 250 d., 100 n. 301
Mason City, Ia.......... ... ... ......... 1210 250 d., 100 n. 251
Safford, Ariz. ..... .. ... ... .. . ... ... 1420 250 d., 100 n. 188
Honolulu, Hawaii ..................... 1320 1000 415
Amarillo, Tex. ..... 1410 2500 d., 1000 n. 378
North Platte, Nebr 1430 1000 300
Dodge Clty, Kans.... ... ... ............ 1340 250 254
San Francisco, Calif..................... 790 7500 203
Honolulu, Hawaii ....................... 750 2500 416
Greenville, Tex. ......................... L P. 1200 100 385
Missoula, Mont. ........................ 1260 5000 d., 1000 n. 297
Portland, Ore. 620 5000 d., 1000 n, 353
Olympla, Wash, ......................... 1210 100 402
Hilo, Hawall ............................ 1400 250 415
Okmulgee, Okla. ........................ 1210 100 349
Los Angeles, Calif.. .. ... ................. 900 5000 d.. 1000 n. 198
Spokane, Wash. ....................... 590 5000 d., 1000 n. 405
Chico, Calif. ............................ 1260 250 194
Watsonville, Calif. .. 1310 250 207
Clovis, New MexX........................ 1370 100 307
Idaho Falls, 1320 3000 d., 300 n, 229
Boise, Idaho 1350 2500 d.. 1000 n. 229
Lamar, Colo. 1420 100 211
Eureka, Calif. .......................... 1450 1000 d., 500 n. 195
Glendale, Calif. ......................... 850 250 195
Juneau, Ataska ....... ... ... ... .. ... 1430 250 4156
Seattle, Wash. .......................... 650 250
S.A. 710 1000 402
Yakima, Wash. ... ... ... ... ... ..... 1250 1000 d., 500 n. 406
Kansas City, Mo... ... ... ... ... ..... 1530 1000 290
Garden City, Kans...................... 1210 100 235
PPecos, Tex. .. ... ... .. i 1370 100 388
Durango, Colo. ... ... . ... ............ 1370 100 210
San Franeisco, Calif.. 1070 300 203
Seattle, Wash, ... .. ... ... ... .. ........ 970 SUHM 403
Carlsbad, New Mex...................... 1210 250 d., 160 n. 306
La Grande, Ore......................... 1420 250 d.. 100 n. 352
Blytheville, Ark. ... ..................... 1200 100 189
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Letter

KLO

KLPM
KLRA
KLS

KLUF

KLX
KLZ
KMA
KMAC
KMBC
KMED
KMJ
KMLB
KMMJ
KMO
KMOX
KMPC
KMTR
KNEL
KNET
KNOW

KNX
KOA
KOAC
KOAM
KOB
KOBH
KOCA
KOCY
KOH
KOIL
KOIN
KOKO
KOL
KOMA
KOME
KOMO
KONO
KOOS
KORE
KOTN
KOovce
KOY
KPrAB
KPAC
KPDN
KPFA
KPLC
RKPLT
KPMC
KPO
KPOF
KIPC
KPQ
KPRC

Minot, N. Dak.... ... ... .. .. ... ... . ...
Little Rock, Ark..... ... ... .. . ...
Oakland, Calif,

Galveston, Tex.

Oakland, Calif. ,....

Denver, Colo. ...... AT
Shenandoal, Iowa ...

San Antonio, Tex. o
Kansas City, Mo.....

Medford, Oreo.

Fresno, Calif. .......

Monroe, La. ..........

Clay Center, Nebr.... .. ... .........
Tacoma, Wash. .....

St. Louls, Mo........... ... ... ..
Beverly Hills, Calif... ... .. .. ... .. ... ...
Los Angeles, Cualif.. ... ... . .. .. .. .. ...
Brady, TeX. ............................
Palestine, Tex. ... .. Lo T
Austln, Tex. ........... ..... .......

Los Angeles, Callf... ... ... ..

Denver, Colo. ....... ... ......
Corvallis, Ore. ........ ...

Pittsburg, Kans. ... ......
Albuquerque, New Mex.

Rapid City, 8. Dak..... ..

Kllgore, Tex. ...........

Oklahoma City. Okl R,
Reno, Nev. ........

Omaha, Nebr. . e
Portland, Ore. ... .. ... . .. ...

La Junta, Cole..... ... .. e
Seattle, Wash. ...... ... .. FE
Oklahoma City, Oklu...

Tulsa, Okla. ... . ... ... ........ ...
Seattle, Wash. ...... ......

San Antonio, Tex..

Marshfield, Ore.

Eugene, Ore. .....................
Pine Bluff, Ark. ... ... .........
Yalley City, N. Duak.... .

Phoeenix, Ariz. ..... ..... ...

Laredo, Tex. ...........................
PPort Arthoar, Tex.

Pampa, Tex.
Helena, Mont. .................. ...
Lake Charles, La....

I’aris, Tex. ..........

Bakersfield, Calif. ... ..

san Francisco, Calif.. .

Denver, (olo, .......
Pasadeunn, Calif. . ... ..
Wonatchee, Wash. ... .. .. ... .....

IHouston, Tex. ... .. P

Frequency
in Kilocycles

1400

1360
1380
1280
1370
880
560
030
1370
950
1410

1200
710
1330
1080
710
8570
1300
1420
1500

1050
830
550
90

1180

1370

1210

1310

1380

1260
940

1370

1270

1480

P, 1310

9220
1370
1200
1420
1500
1500
1390
1500
1260
1310
1210
1500
1500
1560

680

880
1210
1500

920
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Power
in Watts

500
P 5000 .,
1000 d.,
3000
250
250 d.,
10600
5006 .,
H000 d..
250 d.,
S0 .,
250
1000
250 d..
1600
1000
5000
500
1300
250
100
100
C.r.250d.
50000
50000
1000
1000
10000
250 d..
250 d.,
Z5u d.,
300
5000 d.,
5000 d.,
100
5000 d.,
3000
250
3000 d.,

lago
250 d.,
500
100
230 d..
250 d..
250
1000
DM
1000
100
250 d.,

3000 d.,

1000 n.

300 n.

1060 n.

100 n,

1000 n.
1000 n,

100 n.

1000 n.

160 n,

100 n,
100 n.
100 n.

1000 n,
1000 n,

1000 n,

1000 n.
. 100 n.
100 n.

. 100 n.

100 n,

100 n.
160 n.

160 n.

1000 n.

S;e

Page

383
331
191
201
385

209
253
389
291
352
195
262
298
105
293
194
199
379
387
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Call
Letter

KQv

KQw .

KRBA
KRBC
KRDBM
KRE
KRGV
KRIC
KRIX
KRKD
KRKO
KRLC
KRLD

KRLH
KRMC
KRMD
KRNR
KRNT
KROC

KROD

KROW

KROY
KRQA
KRRY
KRSC
KSAC
KSAIL
KSAM
KSAN
KScCJ
KSD
KSEI
KSFO
KSL
KSLM

KSO

KSOO
KSRO
KSTP

KSUB
KSUN
KTAR
KTAT
KTBC
KTBS
KTEM
KTEFI
KTHS
KTKC
KTMS
KTOH
KTOK
KTRB
KTRH
KTRI
KTSA
K'TSM
KTSW
KTUL
KTwW
KUJ

KUMA

KuoA
KUSD
KUTA
KVAK
KVAN
KVCV
KVEC

City

Pittsburgh, P’a.

San Jose, Calif

Lufkin, Tex. ................
Abilene, Tex. ...............

Bozeman, Mont.
Berkeley, Calif.
Weslaco, Tex.

Beaumont, Tex.
Corpus Christi.

Y.os Angeles, Calif

Everett, Wash.
Lewiston, Idaho

Dallas, Tex. . ...............

Midland, Tex. ...............

Jumestown, N.
Shreveport, La.
Rogeburg, Ore.

Des Moines, Towa
Rochester, Minn,
Kl Paso, Tex...... ... . ... i,

Oakland, Calif.

Sacramento. Calif.
Sante Fe, New Mexico

Sherman, Tex. ... ... ...
Seattle, Wash., ........ ... ...
Manhattan, Kans.
Salina, Kans. ................

Huntsville, Tex.
San Francikeo.

Nioux City, Ia................
st. Louis, Mo................

Poeatello, Idaho
San  Francisco,

Des  Moines,
Sioux Fallg,
Nanta Roaa,
St Paul, Mi

Cedar City, Utah
Lowell, Ariz. ........... ... ..

Choenix, Ariz.

Fort Worth, Tex... ... ... ... .........
Austin, Tex. ............

Shreveport, T.a.

Temple, Tex. . ....cono ...
Twin Falls, 1daho
ot Springs National Park, Ark

Visalia, Calif,
Nanta Barbara,

Lihue, Hawuaii ........

Oklaboma City,
Modesto, Calif.
Iouston, Tex.
Sieux City, Iwn.
San  Antonio, 1

El Paso, Tex..................

Emporia, Kans.

Tulsa, Okla. .....

Senttle, Wash.
Walla. Walla, W

Yuma, Ariz. ........... ... ..

sSiloam Springs,

Vermillion, S. Dak

salt Take City,
Atchison, Kans.

Yancouver, Wash,

Redding, Calif.

San Luis Obispo,

Frequency
in Kilocycles

1380
1010

1310
1420

. 1420

1370
1260
1420
1330
1120
1370
1390
1040

1420
1370
1310
1500
1320
1310

. 1500

930
1210
1310
1310
1120

580
1500
1500
120
1330

550

900

560
1130
1370

. 1360

1430
1110
1310
1460

1310
1200

6520
1240
1120
1450
1370
1240
1040
1190
1220

. 1500

1370
710
1200
1420
350
1310

. 1370

1400
1220
1370
1420
1260

890
1500

. 1420

880
1200
1200
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Power
in Watts

1000 d., 500 n.
1000

C.P. 5000 a.

-

-

100
250 d., 100 n.
250 d.,100 n.
250 d., 100 1.
1000
250 d.. 100 n.
500
2500 d., 500 n.
50
250
10000

L 750000

100
250 d.. 100 n,
250 d.. 100 n.
250 d., 100 n.
5000 ., 1000 n.
230 d., 100 n,
100
1000
100
100
250
250
L0O0 (L., 500 n.
250 d., 100 n.
100
100
3000 d., 1000 1.
5000 d., 1000 n.
1000 d., 250 n.
3000 d., 1000 n.
50000
100
500
5080 d., 1000 n.
5000
25000 d., 100006 n.
250 <., 100 n.

L I.50000

100
250 d., 100 n.
1000
1000
1000
1000
250
1000
16004
250
500
250 d., 100 n.
1o
250
5000 d., 1000 n.
250 d., 100 n.
Ao d., 1000 n.
250 d., 100 n,
250 «l., 100 n.
5000 d., 10600 n.
1000
100
100
3000
500
100
(KU1
250
100
250 d., 100 n.

See
Page

363

205
387
378
296
194
392
379
381
199
401
229

381
387
330
264
354
219
285

264

230
190
207
206
416
347
200
385
253
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Calt Frequency Power See

Letter City in Kilocycles in Watts Page
RVGB . . . Great Bend, Kans............ 1370 100 265
KVl . . . . Tacoma, Wash. .. 570 5000 d., 1000 n. 405
KVYNU . . . Logan, Utah _.......................... . 1200 100 392
KVOA . . . Tucson, Arlz. ........ ... ... ..ceviine... 1260 1000 189
KVOD . . . Denver, Colo. .... 920 500 210
KVOE . . . Santa Ana, Calif 1500 100 205
RVOL . . . Lafayette, La. .......................... 1310 250 d., 100 n. 262
Kvoo . . . Tulsa, Okla, 1140 25000 350
KVOR . . . Colorado Springs, 1270 1000 208
KVOS . . . Bellingham, Wash. ... ......... .. .... 1200 100 401
KVOX . . . Moorhead, Minn. 1310 250 d., 100 n. 284
KVRS . . . Rock Springs, Wyoming 1370 250 d., 100 n. 4114
KVSO . . . Ardmore, Okla. 1210 250 d., 100 n. 345
KVWC . . . Vernon, Tex, . e LP. 1500 100 391
KWAL . . . Walluce, 1da. ...... ... 1. 1420 250d.,100 n. 230
KWBG . . . Hutchinson, Kans. 1420 100 255
KWEW . . . Hobbs, New DMex 1500 100 307
KWFT . . . Wichita ¥alls, Tex...................... «.r. 620 1000 d., 250 n. 392
KWG . . . . Stockton, Calif, 1200 100 207
KWJB . . . Globe, Arlz. ... .. ... ... ... ... ... .. ... C.r. 1210 250d., 100 n. 187
KWJJ . . . Portland, Ore. ..... ... ........... .. ..... 1060 500
N.AL 1040 354
KWK . . . . St. Louls, Mo............. ... ... 1350 5000 d., 1000 n. 294
KWKH . . . Shreveport, La. ... ... ................. 850 10000
S.AL 1100 265
KWLC . . . Decorah, Towa ......................... 1270 100 249
KWLK . . . Longview, Wash. 780 250 402
KWNO . . . Winona, Minn, ................... C 1200 250 286
KWOC . . . Poplar Bluff, Mo - 1310 100 203
KWOS . . . Jefferson Clty, Mo....................... 1310 250 d., 100 n. 289
KWSC . . . Pullman, Wash. 1220 0060 d., 1000 n. 402
KWTN . . . Watertown, S. 1210 100 312
KWTO . . . Springfield, Mo. .. ......... . 560 5000 295
KWYO . . . Sheridan, Wyowming .................... 1370 250d., 100 n. 114
KXA . . . . Seattle, Wash., .......................... 760 500 d., 250 n,
C.P. 1000 404
KXL . . . . Portland, Ore. .............c.couuiuvounnnn 1420 250 ., 160 n. 354
KXO0O . . . . El Centro, Calif..... ... ............. ..., 1500 100 194
KXOK . . . St. Louis, Mo.... e 1250 1000 294
KXRO . . . Aberdeen, Wash. ........................ 1310 250 d., 100 n. 401
KXYZ . . . Houston, Tex. .......................... 1440 1000 386
KYA . . . . San Francisco, Calif.... 1230 5000 d., 1000 n. 205
KYCA . . . Prescott, Arlz. ... . .. ..o C.P. 1600 250d.,100 n. 188
KYOS . . . Merced, Calif. .......................... 1040 250 200
KYSM . . . Mankato, Minn. 1500 250 d., 100 n. 283
KYW . . . . Philadelphia, Pa. 1020 10000 358
WAAB . . . Boston, Mass., ...... 1410 1000 ¢., 500 n. 271
WAAF . . . Chicago, Iil. ...... 920 1000 233
WAAT . . . Jersey City, N. J 9240 300 304
WAAW . . . Omaha, Nebr, .. 660 500 300
WABC . . . New York, N. Y . 860 50000 313
WABI . . . Bangor, Me. ....... ... ... ... 1200 250 d., 100 n. 265
WABY . . . Albany, N. . - 1370 250d.,100 n. 308
WACO . . . Waco, TexX. ... . ... it anns 1420 100 391
WADC . . . Tallmadge, (Akron) Ohio ........... ... 1320 5000 d., 1000 n. 331
WAGA . . . Atlanta, Ga. .......... ... ... ... .. ... 1450 1000 d., 5060 n. 225
WAGF . . . Dothan, Ala. ...... ... ... ... .. ... ... 1370 250 185
WAGM . . . Presque Isle, Maine..................... 1420 100 267
WAIM . . . Anderson, 8. C...... 1200 100 308
WAIR . . . Winston-Salem, N. 1250 250 328
WALA . . . Moblle, Ala. ........ ... .. ... ..o .. 1380 1600 d.. 500 n. 185
WALR . . . Zanesville, Ohio AN 1210 100 345
WAML . . . Laurel, Miss. ......... ..., 1310 250 d., 100 n. 288
WAPI . . . Birmingham, Ala. .......... ... ... ..... 1140 3000 183
WAPO . Chattanooga, Tenn. . 1420 250 d., 100 n. 373
WARD . . . Brooklyn, N. Y. .......... 1400 500 309
WASH . . . Grand Rapids, Mich 300 279
WATL . . . Atlanta, Ga. 250 d., 100 n. 225
WATR . . . Waterbury, Conn. 100
250 215
WAVE . . . Loulsville, Ky. 1000 259
WAWZ . . . Zarephath, N. 1000 d., 500 n, 305
WAYX . . . Waycross, Ga. 250 d., 160 n. 228
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WAZL
WBAA
WBAL
WBAP
WBAX
WBEBC
WEBBL
WBBM
WBBR
WBBZ
WBCM
WBEN
WBEO
WBHD
WBIG
WBIL
WBLK
WBLY
WBXNO
WEBNS
WBXNX
WBNY

WBOW

WBRB
WBRC
WBRE
WBRK
WBRY
WBT
WBTH
WBTM
WBZ
WBZA.
WCAD
WCAE
WCAL
WCAM
WCAO
WCAP
WCAT
WCAU
WCAX
WCAZ
WCBA
WWCBD
\WCBM
WCBS
WCCOo
WCFL
WCHS
WCHYV
WCKY

WCLE
WCLO
WCLS
W CMI
WCNW
WCOA
WwWCocC
WCOL
wCopP
WCos
WwcCou
WCov
WCPO
WCRW
WCSC
WCSH
WDAR
WDAF
WDAMH
WDAN

Frequency
City in Kilocycles
Hazleton, Pa. ........... i, 1420
West Lafayette, Ind.................... 890
Baltimore, Md., ......... ... ... .. ... 1060
Fort Worth, TexX.......................... 800
Wilkes-Barre, 1210
Brooklyn, N. 1400
Richmond, Va. .. 1210
Chieago, TII. ..... e 770
Brooklyn, N. 1300
Ponca City, Okla. 1200
Bay City, DMich.. 1410
Buffalo, N. Y..... 900
Marquette, Mich. 1310
Huntsville, Ala. 1200
(reensboro, N 1440
New York, N. . 1100
Clurksburg, W. Va....................... 1370
Lima, Ohio ........ ... ... ........ .. 1210
New Orleans, Lo, ... 0 o .0 1420
Columbus, Ohio ........................ 1430
New York, N. Y. . ... 1350
Buffalo, N. Y 1370
Terrc Haute, 1310
Red Bank, N. J.... 1210
Birmingham, Ala. R 930
Wilkes-Barre, Pa. ...................... 1310
Pittsfield, Mass. ... ... . . .. . 1310
Waterbury, Conn. ... ....... ... ......... 1530
Charlotte, N. C... 1080

Williamson, W. ¥}

Danville, Va. ... .o i 1370
Boston, Mass. ........ ... iy 990
Boston, Muass. ................ .. .00 990
Canton, N. Y.......... ... i, 1220
I'ittsburgh, Ya. 1220
Northtfield, Minn. . 760
Camden, N. Jo....oo..oo .. . 1280
Baltimore, Md. .......... ... ... ... ..... [H1]
Asbury Park, N. J.. ... ... . .......... 1280
Rapid City, S. Dak...................... 1200
Philadelphia, Ia. 1150
Burlington, Vt. .. 1200
Carthage, TIl. ........... . .. ........... 1070
Allentown, Pa. ... ... ... ... ....... .. 1410
Chicago, TI1. ... .. .. ... .. ... .. ... ... 1080
Baltimore, Md. .......... ... .......... 1370
Springfield, Tl ..., 1420
Minneapolis, Minn. 810
Chicago, Ill. e 970
Charleston, W. Va....................... 580
Charlottesville, Va. ................ ... .. 1420
Covington, Xy. .......... .. ... ... 11400
Cleveland, Ohio ........................ 610
Junesville, Wisc. ... . ... 1200
Joliet, TI. ... ... . L 1310
Ashland, Ky. . 1310
Brooklyn, N. 1500
Pensuacola, Florida .. . 1340
Merldian, Diss. .......... ... ... oL 880
Columbus, Ohio . ....... .. ... ........... 1210
Boston, Ddass. 1120

Columbia, S. € G 1370

Lewiston, DMe. e 1210
Montgomery, AW, ... o L L «.r. 1210
Cincinnati, Ohio ............ ... ........ 1200
Chicago, III. 1210
Charleston, S. C......................... 1360
PPortland, Maine ........................ 940
Tampa, ITlorida 1220
Kansag City, Mo......................... 610
Kl L’aso, Texas.............. 1310
Danville, XL ... o . L 1500
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Power
in Watts

100

1000 d.

10000
50000
100
500
100
50000
1000

250 d.
1000 d.

’

aton a.,

250 .

1w
1060
5000
100
100

250 d.

’

3000 d.,

1000

250 a.,

2Ht

100

H000 (.
250 d.
250 d.

1ov0
SU000
100

250 d.

HS0000
1600
500

s

5000 d..

3000
500

1000 d.,

300
100
H0600

<50 .,

100

300
3000

250 d.

20 .d.,

50000
5060

1600 d.,

250 d.,100 n.
10000
C.I".50000
500
250 4., 100 n,
100
250 d., 100 n.
250 d., 100 1.
1000 d., 500 n.
1000
160
500
250 d., 100 n.
100
100
250 d., 100 n.
100
1000 d., 500 n.
2500 .. 1000 n.
3000 d., 1000 n.
S000 ., 1000 n,
250 d.. 100 n.
250

500 n.

100 n.
300 n.

1000 n.

100 n.

100 n.
1000 n.

100 1,

. 100 n.

1000 n.

100 n.
160 n.

100 n,

1000 n.

500 n,

100 n,

100 n.

100 n.

500 1,

See
Page

357
248
267
385
366
309
399
233
309
349
277
310
281
185
326

408
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WDAS
WDAY
WDBJ

WDBO
WDEL
WDEYV
WDGY
WDNC

wnon

WDRC

WDSM
WDSU

WDWS§
WDZ

WEAF
WEAN
WEAU
WEBC
WEBQ
WEBR
WEDC
WEED
WEEI

WEEU
WELI

WELL
WEMP
WENR
WENY
WEOA
WESG

WEST
WEVD
WEW
WEXL
WFAA
WFAM
WFAS
WFBC
WFBG
WFBL
WFBM
WFBR

WEDF
WFEA
WFIL
WFLA
WFMD
WFMJ
WIEFNC
WFOR
WFOY
WFTC
WGAL
WGAN
WGAR
WGAU
WGBB
WGBF
W GBI
WGCM
WGES
WGH
WGIL
WGKY
WGL
WGN
WGNC
WGNY

Freguency
City in Kilocycles
Philadelphia, Pa. ...................... 1370
Fargo, N. e 240
Roanoke, Va. .......................... 930
Orlando, Fla. .......... ... ... .cvvuon. 580
Wilmington, Delaware ... .............. 1120
Waterbury, Vt. ....... ... ... ... ... 560
Minneapolis, Minn. ... ... .. ... ..... 1180
Durham, N. C.......... .. .. ... ... ... 1500
Chattanooga, Tenn. ...... ... ........ .. 1280
Hartford, Conn. 1330

sSuperlor, Wisc. . 1200
New Orleuns, La. 1250
Champaign, Il 1370
Tuscola, K. ............. .. ............ 1020
New York, XN. 660
Provldence, R. 1. 780
Eau Cluire, Wise . 1060
Duluth, Mlnn. ............ ... .. ..... 1290
Harrisburg, Il 1210
Buffalo, N. Y....... 1310
Chicago, II. ..... 1210
Rocky Mount, N. 1420
Boston, Mass. ............. i 500
Reading, Pa. ...... ... ... ... ... ....... 830
New Haven, Conn...................... 930
Battle Creek, Mich....... .. ... ........ 1420
Mllwankee, Wi T 1310
Chicago, 11, ... .. ... .. ... ... ... 870
Elmira, N. Y....... T .. 1200
Evansville, Ind. ......................... 1370
Elmira, N. Y... . ... . ... ... ... 1040

S.A 860
Easton, I’a, 1200
New York, N 1300
St. Louis, Mo 760
Royal Oak, Micli. ...................... 1310
Dallas, TeX. .......couiiureinnineen.. 800
Soutlhv Beud, Ind............. ... ........ 1200
White Plaing, N. Y 1210
Greenville, S. € 1300
Altoona, Pa. 1310
Syracuse, N. 1360
Indianapolis, Ind. .. .................... 1230
Baltimore, Md. .......................... 1270
Flint, Mich. ............................ 1310
Manchester, N. H........................ 1340
Philadelphia, Pa. 560
Tampa, Fla. 620
Frederick, Md. . 900
Youngstown, Ohio S .. P, 1420
Fayctteville, N. C........ ... ........... C.P. 1340
Hattiesburg, Miss. ...................... 1370
St. Augustine, Fla. e 1210
Kinston, N. C......... ..., 1200
Lancuaster, Pa. ...... 1500
Portland, Me. 640
Cleveland, Ohio 1450
Athens, Ga. ....... PN e 1310
Freeport, N. Y...... - 1210
Evansville, Ind. . 630
Seranton, Pa. ......... .. ... ... ... ... 880
Mississlppi City, Miss. .. ................ 1210
Chicago, TIL ......... ... . .............. 1360
Newport News, Va..... .. .. ... ... . ...... 1310
Galesburg, I ... ... .. .o o 1500
Charleston, W, Va...... C.1”. 1500
Fort Wayne, Ind........................ 1370
Clhicago, 1II. 120
Gastonia, N. € .1’ 1420
Newburgh, N. Y......................... 1210
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Power
in Watts
250 d., 160 n.
3000 d., 1000 n.
/000 ., 1600 n.
5000 d., 1600 n.
500 d., 250 n.
500
5000 d., 1000 n,
100
1250 d.
5000 d.. 1000 n.
3000 d.. 1000 n.
100
1000
250 d.. 100 n,
250
.1’ 1000
50000
3000 d., 1000 n,
1000
5000 d., 1000 n,
230 ., 100 n,
250 d., 100 n.
100
250 (., 100 n.
3000 d., 1400 n.
1000
500 d., 250 n.
100
100
50000
250
250 d., 160 n.
1000
250 (1., 1C0 n.
1000
1000
50
30000
100
100
5000 d., 1000 n.
100
3000 d., 1000 n.
5000 d., 1000 n.
1000 d., 500 n,
C.I”. 5000 d.. 1000 n.
160
1000 d., 500 n.
1000
5000 d., 1006 n.
500
100
250
100
250 d., 100 n.
250 d4.,100 n.
250 d., 100 n,
300
5000 d.. 1000 n.
250 d.. 100
100
1600 d., 5300 n.
1000 d.. 500 n.
250 d., 100 n.
1000 d., Sun. 300 n,
230 d., 100 n.
250
100
250 .. 100 1.
H000

2560 d
100

W 100 0,

313
356
315

281
381
247
323
370

321
245

268
279
302
359
223
269
344
325
287
222
327
357

267

339
225

235

240
107
244
235
326
313
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Call
Letter
wGrao
WGR
WGRC
WGRM

WGST
WGTM
WGY
WHA |
WHAI
WHAM
WHAN
WHAT
WHAZ
WIIB .
WHBB
WHBC

WHBEF

WHEI
WHBL

WHBQ
WHBU
WHBY
WHDF
WHDH
WHDL
WHEB
WHEC
WHFC
WHIO
WHII
WHIS
WHJB
WHK .
WHKC
WHLB
WHLN
WHMA
WHN .
WHO .
WHOM
WHP

WIBA
WIBC
WIBG
WIBM
WIBU
WIBW
WIBX
WICA
WICC
WIL .
WILL

WILM
WIND
WINS .
WIOD-WMBEF
wir .

Frequency
City in Kilocycles

Albany, Ga. ... 1420
Buffalo, N. Y. ... . ... 550
New Albany, 1370
Grenada. Miss. 1210
Atlanta, Ga. ... oo 890
Wilson, N. 1310
Schenectady. 90
Mudison, Wixe. 940
Greenfield, Mass. .. o Lo oo 1210
Rochester, N. Y. .. ... . ... ..o L. 1150
Louisville, Ky. ........ .. ... ............ 820
Philadelphia, Pa. ... 0 o oo 0L 1310
Troy, N. Y 1300
Kansas City, . 8GO0
Selma, Aa. ...l 1500
Canlon, Ohio ... ... .. ... ... ........ 1200
Rock Island, Ul . .. ... ... ..., 1210

C.P. 124
Newark, N. J........ ... ... . 1250
Sheboygan, Wise. 1300
Memphix, Tenn, 1350
Anderson, Ind. ............. e 1210
Green Bay, Wise.. .. 1200
Calumet, Mich. 1370
Boston, Mass. ......... ... ... ... .. 830
Olean, N. Y....... ... . ... ... 1400
Portsmouth, 740
Rochester, N. . 1430
Cicero, M. ...... .. 1420
DPayton, Ohio 1260
Hammond, Ind. 1480
Bluefield, W. Va... 1410
Greensburg, Pa. 620
Cleveland, Ohio 1390
Columbus, Ohio 640
Virginia, Minn. 1370
Port Huren. Micho ... ... ... . ... 1370
Anniston, Ala. oo o0 oo oL 1420
New York, N. Y., 1010
Des dMoines, Ia 1000
Jersey City, N. 1450
Harrisburg, Pa. ... .. ... ... ... .. ... .. 1430
Muadison, Wise. ... ... ... 1280
Ind:ianopotis, Ind. . 1050
Glenside, Pa. ............... .. 970
Jackson, ©Mich. .. .. ... ... .00 1370
Poynette, Wise. ... ... ... ... .. ... . 1210
Topeka, Kans. .. 580
Utica, N. Y.... ... ... .. ... ... ... ...... 1200
Ashtabula, Ohio e 940
Bridgeport, Conn. ... ... ... ...... .. .. ... 600
St Louis, Moo oo 0 1200
Urbana, W ... . .. ... .. . . 580
Wilmington, Del. ... .. .. .. .. .. .. . ... 1420
Gary, Ind. ... oo 560
New York, N. Y. . ... L. 1180
Miami, Fla. . 610
PPhiladelphia, I'a. 610
Indianapolis, Ind. 1400
Colnmbta, N, Coooooo0 0 0 0 0oL 560
Milwauvkee, Wisc. 1120
Johnstown, Pa. .. . 1310
Norfolk, Nebr. ... ... L. 1060
P'rovidence, K. 1 820
PPittsburgh, Pa. ... ... . .. . 1290
Jacksonville, Flu. 500
LBlomington, 1. .. . 1200
Detroit, Mich. ... ... ... o 1500
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Power
in Watts

100
5000 d

250
100

o 1000 n,

C.1°. 250 d.

5000 d
100
50000
5000
250
50000
50000
100

LO00
1000
100
100

.. 1000 n.

.. 250d.

250 d
1000

2500 d.. 1600 n,

C.r.

250 d.

250 d
250 d
1000
250
250
1000 «
250 d
5000 d
5000
1000 d
250
2500 d
500
250 d
250
100
5000 d
50600
250

1600 .,
. 1000 n.
. 1000 .

C. 1. 5000 d
5000 d
1000

100
250 d
250 d
5000 d
250 d
250
1000 d
250 d.,
1600
.1’ 5000
100
H000 d
1000
L0600
1000
3000 a
S000 d
1000 d
250 d
1000
3000 d
5600
5000 d
250 d
2530 d

. 0 n.

160 n.
. 100 n.
100 n,

W 200 N,
L 100 n.

. 100G n,

« 500 n,

. 1000 n,

. 100 m,

., 1000 n.

500 n.

o 00 n,
. 100 n,

., 1000 n.

.. 100 n.

. 500 0.
100 n.

. THO n,

., 1000 n,
. 1600 n,

« 250 n.
.« 100 n.

L 1000 0,
& 1000 1,
.. 1000 n.

« 100 1.
. 100 i,

7 Seer

Page
226

246

186

357

246
356
280
412
257

295

242
216
245
315
219
361
246
364
412
357
299
36%
363
218
231
235
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Call
Letter

WJIBL
WJIBO
WJBW
WJIBY
WJIDX
WJIES
WJIIL
wJr
WJIM
WJJID
WILS
WJNMC
WJINMS
WJINO
WJR
WJRD
WISV

WJTN
WJIW .
WwWJIzZ .
WKAQ
WKAR

WEKAT
WKBB

WKDBIT
WIKDBN
WKBO
WKBY
WEKDBW
WIKBZ
WKEU
WKOK
WKRC
WEKEST
WKY
WKZO

WLAC
WLAK
WLAPD
WLAW
WLB -
WLBC . . .
WLBL .
WLBZ . .
WLEU
WLLII
WLNII

WLS

WLTH
WLVA
WLW
WMAL
WMAQ
WDIMAS
WMAZ
WMEBC
WMBD .
WMBLF-WIOD
WMBG
WMBH
WMBT
WMBO

WMBR
WAHMBS
WDMC .
WMCA
WDHMI X

WMFD
WMFF

Frequency
City in Kilocycles

Decatur, TIL 1200
Baton Rouge, 1120
Now Orleans, 1200
Gadaden, Aln. ... .. L. 1210
Jackson, Miss. .......... ... . oo 1270
Iagerstown, Md. iz10
Johnson Cily, Fenn.. ... ... ........ C.P. 1200
Jacksonville, ¥l oo oo .1, 1290
Lansing, Mich. ... ... ... ... ........... 1210
Chicago, 1li. 1130
Beciddey, W, LI 1210
Rice Lake, Wiseo. ... .0 oo ... C.r. 1210
Ironwood, Mich. ..... . . 1420
West IP'alm Beach, Vla..... ... ... ..... 1200
Detroit, Mich. ............. ... ......... 750
Tuscaloosa, Ala. ......... 1200
Washington, D. C. 1460
Jamestown, N. Y., ... ... ... ... 1210
Akron, Ohio ................. ... ... ...... 1210
New Yorle, N. Y... ... ............. T60
San Juan, Tuerto Rico.................. 1240
Last Lansing, Mich........ ... . ... .... 850
Miami Beach, Ifla......... ... .......... 1500
Tast Dubuque, II.
C.I'. Dubuque, Ia........ ... .. ... .. .... 1500
La Crosse, Wisce 1380
Youngstown, Ohio ..................... 570
Harrisburg, Pa. ........c i, 1200
Richmond, Ind. 1500
Bulfalo, N. Y.. ... ... . .. i 1180
Muskegon, Mich. ... ... ... ... ... ..... .. 1500
Griftin, Ga. ......... ... ol 1500
Sunbury, Pua. ... 1210
Cincinnati, Ohio 550
New Castle, Pa......... .. 1250
Oklahoma City, Okla 9200
Kalamazoo, Mieh. ...................... 590
Nashville, Tenn, ..................... ... 1470
Lakeland, Fla. 1310
Lexington, Ky. 1420
Lawrence, Mass. .. ......oeoiinnn.. - 680
Minneapolis, Minn. ... ... 760
Muncie, Ind. ... 1310
Stevens Point, W 900
Bangor, Me. 620
Brie, Pa. ..o 1420
Lowell, Mass. ..cccoreemnamaiiannanns 1370
Laconia, N. 1310
Chicago, III. .......... 870
Brooklyn, N. Y.. 1400
Lynchburg, Va. ........... .. ........... 1200
Cing¢innati, Ohio .......... ... ........... 700
Washington, 1. G630
Chiceago, Il ....... 670
Springfield, Mass. 1420
Macon, Go. .....ovivarieiniiiae 1180
Detroit, Mich. ....... ... ... 1420
Poorin, IH. «ovreenoi o 1440
Miami, Fla. (See WIOD, Page 219)
Richmond, Va. 1350
Joplin, Mo. ..ovoreiiiian.. 1420
Chicago, Il ... ... .o iiiiiin. 1080
Auburn, N. Y....... ... i 1310
Jiecksonville, Fla. ... ... o o 1370
Uniontown, Pa. ..........c. . ... ..o 1420
Memphis, Tenn. .............. ... ... 80
New York, N. Y 370
Boston, Mass, .....cooovvrriarariaanas 1500

. 1470
Wilmington, N. C. 1370
Plattsburg, N. Y. ... . ... i 1310
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Power
in Watts

100
500
100
250 d., 100 1.
5000 d., 1000 n.
100 d.
250 d., 100 n.
250
250 d., 100 n.
20000
250 d., 100 n.
250
100
250 d., 100 n.
50000
250
10000
C.1”.50000
250 4., 100 n.
250 d., 100 n.
HH00
1000
1000
. 5000
250 ., 100 n.

250 (.. 100 n.
1000
500
250 d., 100 n,
100
5000
250 d.. 100 n,
100
100
5000 d., 1060 0.
250
5000 d., 1000 n.
1000
. 1000 (., 250 n.
5000
250 d., 100 n.
250 d., 100 nn.
1000
5000
250 d., 100 n.
5000
1000 d., 500 n.
250 d., 100 n.
250 d.. 100 n,
100
50000
500
250 d., 100 n.
50000
500 d., 250 n.
30000
250 d.. 100 1.
5000 d., 1000 n.
250 d., 100 n.
5000 d., 1000 n.,

500
250 d., 100 n.
5000
100
C.I". 250 d.

250 d., 100 n.
250 d.., 100 n.
5000 d., 1000 n.

1000
250 d., 100 n.
5000
100
250 d., 100 n,

186

216

250
410
345
357
247

358
347

399
289
238

308
219
365
375
317

273
328
3190
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Call
Letter

WMFG

WMFJ
WMFO
WMFR
WMIN
WMMN
WMPC
WMPS
WMRO
WMSD
WMT .
WNAC
WNAD
WNAX
WNBC
WNBF
WNBH
WNBX
WNBZ
WNEL
WXNEW
WXNLC
WNOX
WNYC
WOAI
wocC
WwocCB
wWoIr
WOKO
WOL .
WOLS
WOoMI
WwWoMT
WwWoobD
WOPI.
WOR .
WORC
WORK
WORL
WOSU
wWOov
Wow
WOwo
WPAD
WPAR
WPAX
WPAY
WPEN
WPG
WPIC
wWPIlV
WPRA
WPRO
WPRP
WPTF
WQAM
WQAN
wQBC
wWQDM
WaQXR
WRAK
WRAL
WRAW
WRBL
WRC
WRDO
WRDW
WREC
WREN
WRGA
WRJIN
WRKL
WRNL
WROK

Fairmont, W. Va
Lapeer, Mich. .....
Memphis, Tenn. ..
Aurora, 1. .....
Muscle Shoals Ci
Cedar Rapids,
Boston, Mass.
Norman, Okla. ..........................

Yankton, AN

New Britaln, Conn. ... ................ .. 1380
Binghamton, N. Y 1500
New Bedford, Mass.. 1310
Springfield, Vt. . ... . ... . ... ... ...... 1260
Saranac Lake, N. Y................... .. 1290
San Juan, Puerto Ri . 1290
New York, N. Y.... .. ... .. ... ... . ... ... 1250
New London, Conn...... ... ........ ., ... 1500
Knoxville, Tenn. .... 1010
New York, N. Y. 810
San Anfonio, Tex.. 1190
Davenport, Ia. .. 1370
Barnstable Township, Mass.. .. .. ... ... C.I’. 1210
Ames, Ia. ....... . . 640
Albany, N. Y. ... ... ... ... .. ... ... .. 1430
Washington, D. C..... ... .. ... ... ... ... 1230
Florence, S. C 1200
Owensboro, Ky. ... ................... 1500
Manitowoe, Wisc. 1210
Grand Rapids, Mich 1270
Bristol, Tenn. .......................... 1500
Newark, N. J............................ 710
Worcester, Mass. S 1280
York, Pa. ......... 1320
Boston, Mass. 920
Columbus, Ohio . 570
New York, N. Y. 1130
Omaha, Nebr. . 590
Fort Wayne, Ind 1160
Paducah, Ky. .. 1420
Parkersburg, W. 1420
Thomasville, Ga. 1210
Portsmouth, Ohio 1370
Philadelphia, Pa. 020
Atlantiec City, N. J 1100
Sharon, Y'a. ......... ... .. .. ... ... ... 780
Petersburg, Va. 1210
Mayaguez, Puerto Rico. . ........... ... . 1370
Providence, R. 1........... ... ........... 630
Ponce, Puerto Rico.... 1420
Raleigh, N. C........ ........ 680
Miaml, Fla. .................... 560
Scranton, Pa. ........... . 880
Vicksburg, Miss. 1360
sSt. Albans, Vit.. 1390
New York, N. Y.. 15650

Williamsport, Pa. ... .. .. 1370

Ruxleigh, N. C 1210
Reading, Pa. 1310
Columbus, Ga. .......... 1200
Washington, D. C....... 950
Augusia, Me. .......... e 13750
Augusta, Ga. .......... 1500
Memphis, Tenn. ....... 600
Lawrence, Kans. ...... 1220
Rome, Ga. 1500
Racine, Wilsec. 1370
Rock Hill, S. C.. . 1500
Richmend, Va. 880
Rockford, IIl. ... ... ... ............... 1410
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Frequency Power
City in Kilocycles in Watts
. Hibbing, Minn. ..................... ..., 1210 250 d., 100 n,
Daytona Beach, Fla..................... 1420 100
Decatur, Ala. 1370 100
High Point, N. C 1200 100
St, Paul, Minn.......................... 1370 250 d., 100 n.

3000 d., 1000 n.

250 d., 100 n.
1000 d., 500 n.

250

100

5000 d., 1000 n.
5000 d., 1000 n.

1000

5000 d., 1000 n.

1000 d., 250 n.
250 d., 100 n.
250 d., 100 n.

1000
100

2600 d., 1000 n.
5000 ., 1000 n.

100

5600 d., 1000 n.

1000
50000
250 «., 300 n.
230 d., 100 n,
00
1000 d., 500 n.
1000
100
250 d.. 100 n.
100
500
100
50000
500
1000
500
1000 d., 750 n.
1000

5000 d., 1000 n.

10000
250 d., 100 n.
100
100
100
1000
5000
250
250 d., 100 n.
250 d., 100 n.
1000 d., 500 n.
250 d., 100 n.
5000
1000
1000 d., 500 n.
1000
1000
1000
250 d., 100 n.
250 d., 100 n.
100
250 d., 100 n.

5000 d.. 1000 n.

100
250 d., 100 n.

5000 d., 1000 n,
5000 d., 1000 n.

2530 d., 100 n.
250 d., 100 n.
100
500

1000 d., 500 n.

See
Page

283
218
184
327
286
408
280
315
231
186
248
2713
346
312
214
309
295
396

416

367
214
342
318
301
244
261
408
228
343
361
303
365
399
416
368
416
327
221
364
288
395
318
366
328
364
227
217
265
226
375
266
227
412
370
399
241
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Call Frequency Power See

Letter City in Kilocycles in Watts Page
WROT, . . . Knoxville, Tenn. ... J 1310 250 ., 100 . 374
WRR . . . . Dallas, Tex. ..... - . 1280 500 381
WRTD . . . Richmond, Va. .. .. . 1500 100 400
WRUF . . . Guainesville, Fla. . FE 830 5000 218
WRVA . . . Richmond, Va. .... PR . 1110 5000
C.1".50000 400
WSAI . . . Cincinnati, Ohio PO 1330 5000 d., 1000 n, 339
WSAJ . . . Grove City, I’'n. ...... ... .. .. . 1310 100 356
Salisbury, Md. ... 1200 250 269
Allentown, a. ........ ... ..... - 1440 500 355
Iall River, MasSs. . ... ... .......... 1450 1000 274
Wausau, Wise. ... .. 1370 250 d., 100 n. 413
Savannah, Ga. ... . 1310 100 227
Rochester, N. Y, ... .. R . 1210 250 d., 100 n. 321
. Huntington, W. Va. ... I L. 1190 LU0 408
WsIE . . . . Atlanta, Ga. ........ T 40 50000 226
WSBC .. . Chieago, TN ...... .. . 1210 250 d., 100 n. 238
WSBT . . . South Bend, Ind.... . . . .. 1360 500 247
WSTA . . . Montgomery, Ala. R . . 1410 1000 d., 500 n. 186
WSGN . . . Birmingham, Ala. . L. L. 1310 250 d., 100 n. 184
WS1X . . . Nashville, Tenn. ...... . . - 1210 250 ., 100 n. 377
WSJIS . . . Winston-Salem, N. C. . . e 1310 100 329
WS .. . Juckson, Miss, .. 1420 250 d., 100 n. 288
WSM . . . . Nuashville, Tenn. .... . . .. 650 50000 377
WSMIZ . . . New Orleans, La.. ... ... .. e 1320 5000 d.. 1000 n. 263
WSMK . . . Daxton, Ohio ..... e 1380 200
C.1". 500 d., 250 n. 343
WSNJ . . . Bridgeton, N. R . . 1210 100 303
WwWsocC . . . Charlotte, N. 1210 250 d., 100 n, 325
WSPA . . . Npartanburg, o L R 920 1000 370
wWspPrpyp . . . Toledo, Ohio ....... R 1340 3000 (1., 1000 n. 344
WSPR . . . Springfield, Mass. . . AT 1140 500 276
wRTI .. . Nalisbury, N. €. .. ... Gl 1500 250 d., 100 n. 328
WwWsUl1 . . . lowa City, Ta. ...... - RN 880 1000 d., 500 n. 251
WSUN . . . St Petershurg, Fia.. . e 620 5000 d., 1000 n. 222
WSVA . . . Harrisonburg, Va. e 550 300 397
WSY¥S . . - Duffale, N. Y...... . FR 1370 30 312
WSYB . . . Rutland, Vt. ........ .. ... . L 1500 100 394
WSYR-WSYU Syracuse, N. Y..... . . 570 1000 321 & 322
WIAD . . . Quiney, TH. ........ P o 900 1000 241
WTAG . . . Worcester, Mass. e 380 1000 276
WTAL . . . Tuallnhassee, Fla. . . e 1310 250 ., 100 n, 223
WTAM . . . Cleveland, Ohio ... F 1070 S50000 341
WTAQ . . . Green Bay, Wisc... .. o 1330 1000
.. 5000 d, 410
WTAR . . . Norfolk, Va. ......... B 780 1000
.. 5000 d. 398
WTAW . . . College Station, Tex.... .. P 1120 500 380
WTAX . . . Springlield, TH. ....... R 1210 100 242
WTBO . . . Cumberland, Md. .... . .. Lo 800 250 269
WTCN . . . Minnecapolis, Minu., .. . 1250 000 d.. 160 n, 286
WTEL . . . Philadelphia, Pa. ... . e e 1310 100 361
WwWTHT . . . Iartford, Conn. ... e e 1200 L0o 213
WTIC . . . INartford, Conn. ... .. P 1060 50000
S.A. 1040 214
WTJIS . . . Jackson, Tenn. .... F 1310 250 d.. 100 n, 374
WIMA . . . Charleston, 5. C..... .. .. ..., .... .1’ 1210 250 d., 100 n. 369
WTMJ . . . Miwaukee, Wike. ... o 620 3000 d.. 1000 n. 412
WTMV . . . East St. Louis, Ill... . F 1500 250 d., LW n. 239
WTNJ . . . Trenton, N. J...... 1280 500 305
WTOC . . . Savannah, Ga. 1260 1000
.1, 5000 d. 228
WTOL . . . Toledo, Ohio 1200 100 344
WTRC . . . Elkhart, Ind. . 1310 250 d., 100 n. 243
WTrRy . . . Troy., N, Yoo C.r. 950 1000 323
WVIEW . . . Brooklyn, N. Y.... 1400 500 310
WWAL . . . Ilammond, ¥nd. R R 1200 100 245
WWwWJ . . . . Detroit, Mich. .... . F 920 3000 d., 1000 n. 278
WWL . . . New Orleans, La... ..... .. 850 50000 263
WWXNC . . . Asheville, N. 570 1000 321
WWRL . . . Woodside, N. 1500 250 d., 100 n. 324
WIIWSW . . Pittsburgh, Pa. 1500 250 d., 160 n. 363
WwWwva . . . Wheeling, W. 1160 5000 409
WXYZ . . . Detroit, Mich. 1240 1000 278
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STATIONS BY CITIES
WITH MAJOR NETWORK AFFILIATIONS

Key to Network Abbreviations: C—Columbia Broadcasting Systemn; M—Mutual Broad-
casting System; NB-—National Broadcasting Co. Blue Network; NR—National Broadcasting

Co. Red Network.

City and Call Majar City and Call
State Letters Network State Letters
Aberdeen, S. D........... KABR WCAO
Aberdeen, Wash. .. ....... KXRO M WCBM
Abilene, Kansas .......... KFBI WEFRBR
Abilene, Texas KRBC M Bangor, Me. ............. WABI
Ada, Okla. ............... KADA M WLBZ
Akron, Ohio (Tallmadge). WADC C Barnstable Township, Mass. WOCB
WIW Baton Rouge, La........... WJIBO
Alamosa, Colo. ... .. ...... KGIW Battle Creek, Mich........ WELL
Albany, Ga. ..... .. ....WGPC Bay City, Mich........... WBCM.
Albany, N. Y...... ..WABY NB Beaumont, Tex. .......... KFDM
WOKO C KRIC
Albert Lea, Minn.......... KATE Beckley, W. Va.... .. ...... WIJLS
Albuquerque, N. M........ KGGM C Bellingham, Wash. ........ KvVOS
KOB NB-NR Bend, Ore. ............... KBND
Alexandria, La. .. ..... KALB Berkeley, Calif. ... .. ....... KRE
Allentown, Pa. ..WCBA Beverly Hills, Calif. ...... KMPC
WSAN NB-NR Big Spring, Tex. .......... KBST
Altoona, Pa. ...... .. .WFBG Billings, Mont. ........... KGHL
Amarillo, Texas ... . ..... KFDA Binghamton, N. Y. ....... WNBF
KGNC NB-NR-M Birmingham, Ala. ......... WAPI
Ames, Towa ............... WOl WBRC
Anchorage, Alaska ...KFQD WSGN
Anderson, Ind. ..... ...WHBU Bismarck, N. D........... KFYR
Anderson, S. C.... ....... WAIM C Bloomington, Iil. ......... WIBC
Anniston, Ala. ....WHMA Bluefield, W. Va.......... WHIS
Ardmore, Okla. ..... ....KVSO M Blytheville, Ark. ......... KLCN
Asbury Park, N. J........ WCAP Boise, Ida. ............... KIDO
Asheville, N. C........... WWNC NB-NR Boone, Towa. ............. KFGQ
Ashland, Ky. ............ WCMI Boston., Mass, ... ... ... .. WAAB
Ashtabula. Ohio WIiCA WBZ
Astoria, Ore. ..... KAST WCOP
Atchison, Kans. KVAK WEEI
Athens, Ga. ......... WGAU WHDH
Atlanta, Ga. ....... ..... WAGA NB WMEX
WATL WNAC
WGST C WORL
WSB NR Bozeman, Mont. .......... KRBM
Atlantic City, N. J.......... WPG C Brady, Texas ............. KNEL
Auburn, N. Y. ... .. ..... WMBO Bridgeport, Conn. ......... WICC
Augusta, Ga. .... ...... WRDW C Bridgeton, N. J............ WSNJ
Augusta, Me. ...WRDO NB-NR-M Bristol, Tenn. ............ WOPI
Aurora, Tl ..WMRO Brookings, S. D. ......... KFDY
Austin, Texas .... ...... KNOW M Brooklyn, N. Y............ WARD
KTBC WRBBC
Baker, Ore. .............. KBKR WBBR
Bakersfield, Calif. ........ KERN NB-NR WCNW
KPMC M WVFW
Baltimore, Md. ........... WBAL NB-M Brownsville, Texas ........ KGFI
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City and Call Majer
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Buffalo, N. Y..... ... .. ... WBEN NR
WBNY
WEBR NB
WGR C
WKBW C
WSVS
Burlington, Vt. .......... WCAX
Butte, Mont. ............. KGIR NB-NR
Calumet, Mich. ......... WHDF
Camden, N. J..... ... ... .. WCAM
Canton, N. Y........... .. WCAD
Canton, Ohio ............ WHBC
Cape Girardean, Mo.. ... ... KFVS
Carlsbad, N. M............ KLAH
Carthage, Il ........ .. .. WCAZ
Casper, Wyoming ......... KDFN
Cedar City, Utah ......... KSUB
Cedar Rapids, Iowa....... .. WMT NB-M
Centralia-Chehalis, Wash... . KELA M
Champaign, . ....... .. WDWS
Charleston, S. C........... WCSC NB-NR
WTMA
Charleston, W, Va.........WCHS C
WGKV
Charlotte, N. C............. WBT C
WsocC NB-NR
Charlottesville, Va. ....... WCHV
Chattanooga, Tenn. ....... WAPO NB-NR
WDOD C
Chicago, IIL. ... ... .. ... WAAF
WBBM C
WCBD
WCFL NB-NR
WCRW
WEDC
WENR NB
WGES
WGN M
WJJD
WLS NB
WMAQ NR
WMBI
WSBC
Chico. Calif. .............. KHSL
Cicera, II. ............. .. WHFC
Cincinnati, Ohio ......... WCKY NB-NR
WCPO
WKRC C
WLW NB-NR-M
WSAI NB-NR-M
Clarksburg, W. Va........ WBLK
Clay Center, Nebr......... KMM]
Clayton, Mo. ............ KFUO
Cleveland, Ohio. .... ..... WCLE M
WGAR C
WHK NB-M
WTAM NR
Clovis, N. M............... KICA
Coeur d’Alene, 1lda........ KGCI
Coffeyville, Kans. ......... KGGF ™
College Station, Tex....... WTAW
Colorado Springs, Colo.....KVOR C
Columbia, Mo. .......... KFRU
Columbia, S. C............ WCOS
WIS NB-NR

Citly and Call
State Letters

Columbus, Ga. ........... WRBL
Columbus, Ohio .......... WBNS
WCOL

WHKC

WOSsU

Corpus Christi, Tex......... KRIS
Corsicana, Texas ......... KAND
Corvallis, Ore. ........... KOAC
Cumberland, Md. ...... ... WTBO
Dallas, Tex. .......... KRLD
WFAA

WRR

Danville, 1. ... ... .. .. .. WDAN
Danville, Va. ... ...... WBTM
Davenport, lowa ........... wocC
Dayton, Ohio ............ WHIO
WSMK

Daytona Beach, Fla....... WMF]J
Decatur, Ala. ............ WMFO
Decatur, I, ... ... ... .. WJBL
Decorah, Iowa ........... KGCA
KWLC

Denton, Tex. ............. KDNT
Denver, Colo. ............ KFEL
KLZ

KOA

KPOF

KVOD

Des Moines, Iowa......... KRNT
KSO

WHO

Detroit, Mich. ........... WJBK
WJR

WMBC

WW]

WXYZ

Devils Lake, N. D.. ... KDLR

Dodge City, Kans.......... KGNO

Dotham, Ala. ............ WAGF
Dublin, Texas ............. KFPL
Dubuque, Ia. ........... .. KDTH

WKBB
Duluth, Mmn, .. ... ... ... KDAL

WEBC
Durango, Colo. ........... KIUP
Durham, N. C........ . ... WDNC
East Lansing, Mich... ... .. WKAR
East St. Louis, Ill... ... ... WTMV
Easton, Pa. ......... ..WEST
Eau Claire, Wis........... WEAU
El Centro, Calif............ KXO
El Dorado, Ark............ KELD
Elk City, Okla............ KASA
Elkhart, Ind. ............. WTRC
Elmira, N. Y............. WENY

WESG
El Paso, Tex.............. KROD

KTSM

WDAH
Emporia, Kans. ........... KTSW
Enid, Okla. .............. KCRC
Erie, Pa. . .............. WLEU
Eugene, C... ............ KORE
Eureka, € 4f. . ..... ....KIEM
Evansville. Ind. ... ... ... WEOA

WGBF
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Everett, Wash. ........... KRKO
Fairbanks, Alaska ......... KFAR
Fairmont, W. Va,........ WMMN
Fall River, Mass.......... WSAR
Fargo, N. D.............. WDAY
Fayetteville, N. C.......... WENC
Fergus Falls, Minn........ KGDE
Flint, Mich. ........... .. WEDF
Florence, S. C............. WOLS
Fond du Lac, Wis......... KFI1Z
Fort Smith, Ark.......... KFPW
Fort Wayne, Ind........... WGL
WOwWOo

Fort Worth, Tex........... KF]Z
KGKO

KTAT

WBAP

Frederick, Md. .......... WEMD
Freeport, N. Y. ... ... ... WGBB
Fresno, Calif. ............ KARM
KM]

Gadsden, Ala, ............ WIBY
Gainesville, Fla. .......... WRUF
Galesburg, Ill. ............ WGIL
Gallup, N. M............. KAWM
Galveston, Texas ......... KLUF
Garden City, Kans......... KIUL
Gary, Ind. ............... WIND
Gastonia, N. C............ WGNC
Glendale, Calif. ........... KIEV
Glenside, Pa. ............. WIBG
Globe, Ariz. .............. KW]JB
Grand Forks, N. D........ KFJM
Grand Junction, Colo....... KFX]J
Grand Rapids, Mich...... WASH
WOOD

Great Bend, Kans.......... KVGB
Great Falls, Mont.......... KFBB
Greeley, Colo. ............ KFKA
Green Bay, Wisc.......... WHBY
WTAQ

Greenfield, Mass. ......... WHAI
Greenville, S. C............ WEFBC
Greenville, Tex. _......... KGVL
Greensboro, N. C.......... WBIG
Greensburg, Pa. .......... WH]B
Grenada, Miss. ........... WGRM
Griffin, Ga. ............... WKEU
Grove City, Pa............. WSA]J
Hagerstown, Md. .......... WIE]
Hammond, Ind. ... ... .. .. WHIP
WWAE

Harrisburg, Il ... ........ WEBQ
Harrisburg, Pa. ........... WHP
WKBO

Harrisonburg, Va. ........ WSVA
Hartford, Conn. ........ .. WDRC
WTHT

WTIC

Hattiesburg, Miss. ........ WEOR
Hazleton, Pa. ............ WAZL
Helena, Mont. .......... .. KPFA
Hibbing, Minn. .......... WMFG
High Point, N. C........ WMFR
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Hilo, Hawaii ............ KHBC
Hobbs, N. M............ KWEW
Honolulu, Hawait ........ KGMB
KGU

Hot Springs, Ark.......... KTHS
Houston, Texas ........... KPRC
KTRH

KXYZ

Huntington, W. Va....... WSAZ
Huntsville, Ala. .......... WBHP
Huntsville, Tex. .......... KSAM
Hutchinson, Kans. ........ KWBG
Idaho Falls, Ida............. KID
WFBM

WIBC

WIRE

Towa City, Towa.......... WSUI
Ironwood, Mich. ....... ... WIMS
Jackson, Mich. ........... WIBM
Jackson, Miss. ........... WJDX
WSLI

Jackson, Tenn. ............ WTJS
Jacksonville, Fla. ......... WJAX
WJHP

WMBR

Jamestown, N. Y. ........ WJTN
Jamestown, N. D.......... KRMC
Janesville, Wisc. .......... WCLO
Jeflerson City, Mo. ....... KWOSs
Jerome, Ariz. ............. KCR]J
Jersey City, N. J........... WAAT
WHOM

Johmson City, Tenn........ WJHL
Johnstown, Pa. ........... WJAC
Joliet, IlL. ... ....... ... .... WCLS
Jonesboro, Ark. ........... KBTM
Joplin, Mo. .............. WMBH
Juneau, Alaska ........... KINY
Kalamazoo, Mich. ........ WKZO
Kalispell, Mont. .......... KGEZ
Kansas City, Kans. ....... KCKN
Kansas City, Mo.......... KCMO
KITE

KMBC

WDAF

WHB

Kearney, Nebr. ... ... ... KGFW
Ketchikan, Alaska ......... KGBU
Kilgore, Texas ........... KocA
Kinston, N. C............. WFTC
Kilamath Falls, Ore. ........ KF]JI
Knoxville, Tenn. _........ WNOX
WROL

Laconia, N. H............ WLNH
LaCrosse, Wisc. .......... WKBH
Lafayette, La. ............ KVOL
La Grande, Ore........... KLBM
LajJunta, Colo. ............ KOKO
Lake Charles, La.......... KPLC
Lakeland, Fla. ........... WLAK
Lamar, Colo. ............ KIDW
Lancaster, Pa. ........... WGAL
Lansing, Mich. ........... WJIM
Lapeer, Mich. ......... ... WMPC
Laredo, Tex. ............. KPAB
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Laurel, Miss. ............ WAML
Lawrence, Kans. .......... KFKU
WREN

Lawrence, Mass. ......... WLAW
Lewiston, Ida. ............ KRLC
Lewiston, Me. ......... .. wWCOovu
Lexington, Ky. .......... WLAP
Lihue, Hawaii ............ KTOH
Lima, Ohio. .............. WBLY
Lincoln, Nebr. .. ... ....... KFAB
KFOR

Little Rock, Ark........... KARK
KGHI

KLRA

Logan, Utah ............. KVNU
Long Beach, Calif.......... KFOX
KGER

Longview, Texas ......... KFRO
Longview, Wash. ......... KWLK
Los Angeles, Califl........ . KECA
KEHE

KFAC

KFI

KFSG

KFVD

KFWB

KGF]

KH]

KMTR

KNX

KRKD

Louisville, Ky. ........... WAVE
WHAS

Lowell, Ariz. ............. KSUN
Lowell, Mass. ............ WLLH
Lubbock, Texas ........... KFYO
Lufkin, Texas ............ KRBA
Lynchburg, Va. .......... WLvaA
Macon, Ga. .............. WMAZ
Madison, Wisc. ............ WHA
WIBA

Manchester, N. H.......... WFEA
Mandan, N. D............ KGCU
Manhattan, Kans. ......... KSAC
Manitowoe, Wise. ....... WOMT
Mankato, Minn. .......... KYSM
Marquette, Mich. ......... WBEO
Marshalltown, Ia. ........ KF]B
Marshfield, Ore. ... ... ... KOOS
Mason City, lowa.......... KGLO
Mayaguez, P. R........ ... WPRA
Medford, Ore. ............ KMED
Memphis, Tenn. .......... WHBQ
WMC

WMPS

WREC

Merced, Calif. ............ KYOS
Meridian, Miss. .......... wWCOC
Miami, Fla. ...... WIOD-WMBF
WQAM

Miami Bea.h. Fla....... .. WKAT
Midland, Texas .......... KRLH
Milwaukee, Wisc. ........ WEMP
WISN

WTM]
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Minneapolis, Minn. ... .. .WCCO
WDGY

WLB

WTCN

Minot, N. D.............. KLPM
Mississippi  City, Miss.. ... WGCM
Missoula, Mont. .......... KGVO
Mobile, Ala. ............. WALA
Modesto, Calif. ............ KTRB
Monroe, La. ...... .. .. .... KMLB
Monterey, Calif .......... KDON
Montgomery. Ala. ........ wWCoVv
WSFA

Moorhead, Minn. ......... KVOX
Muncie, Ind. ............. WLBC
Muscle Shoals City. Ala... . WHSD
Muskegon, Mich. WKBZ
Muskogee, Okla. ......... . KBIX
Nampa, Ida. .......... ... KFXD
Nashville, Tenn. .......... WLAC
WSIX

WSM

New Albany, Ind.......... WGRC
Newark, N. J........... ... WHBI
WOR

New Bedford, Mass....... WNBH
New Britain, Conn... ... ... WNBC
Newburgh, N. Y. .. .. ... .. WGNY
New Castle, Pa....... ... .. WKST
New Haven, Conn......... WELI
New London, Conn........ WNLC
New Orleans, La....... ... WBNO
WDSU

WJIBW

WSMB

WWL

Newport News, Va.. WGH
New York ............... WABC
WBIL

WBNX

WEAF

WEVD

WHN

WINS

wJz

WLTH

WMCA

WNEW

WNYC

wov

WQXR

Norfolk, Nebr. ... ........ WJIAG
Norfolk, Va. ............. WTAR
Norman, Okla. ........... WNAD
Northfield, Minn. ......... WCAL
North Platte, Neb.......... KGNF
Qakland, Calif. .......... .. KLX
KLS

KROW

QOgden, Utah. ............ .. KLO
QOklahoma City. Okla....... KOCY
KOMA

KTOK

WKY

Okmulgee, Okla. ......... . KHBG
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Olean, N. Y.............. WHDL Rapid City, S. D........... KOBH
Olympia, Wash. ........... KGY M WCAT
Omaha, Nebr. ............ KOIL NB-M Reading, Pa. ........... .. WEEU NB-NR
WAAW WRAW NB-NR
WOwW NR Red Bank, N. J........... WBRB
Orlando, Fla. ............ WDBO c Redding, Calif. ........... KVCV
Owensboro, Ky. .......... WOMI Reno, Nev. ................ KOH C
Paducah, Ky. ............. WPAD Rice Lake, Wisc...........WJMC
Palestine, Tex. ........... KNET Richmond, Ind. ........... WKBV
Pampa, Texas ............ KPDN Richmond, Va. ... ... .... WBBL
Paris, Texas ............. KPLT M WMBG NR
Parkersburg, W. Va....... WPAR C WRNL
Pasadena, Calif. .......... KPPC WRTD NB
Peccos, Texas ............. KIUN WRVA Cc-M
Pensacola, Fla. ..... .. .... WCOA [o Roanoke. Va. ............ WDBJ c
Peoria, Il .............. WMBD c Rochester. Minn. ... KROC
Petersburg. Va. ........... WPIV Rochester, N. Y........ .. WHAM NB
Philadelphia, Pa. ..........KYW NR WHEC c
WCAU c WSAY
WDAS Rockford, Il ............ WROK
WFIL NB.M Rock Hill, S. C........... WRKL
WHAT Rock Island. Ill........... WHBF M
wWip Rock Springs, Wyo.... ... .. KVRS
WPEN Rocky Mount, N. C... ... .. WEED
WTEL Rome, Ga. ............ ... WRGA
Phoenix, Ariz. ... .. .. KOY c Roseburg, Ore. ........... KRNR M
KTAR NB-NR Roswell, N. M............. KGFL
Pierre, S. D........ ... ... KGFX Royal Oak. Mich......... . WEXL
Pine Bluff, Ark........ ... KOTN Rutland, Ve ... WSYB
Pittsfield, Mass. .......... WBRK c Sacramento, Calif. ...... . KFBK NB-NR
Pittsburg, Kans. ......... KOAM  NB-NR KROY ¢
Pittsburgh, Pa. ........... KDKA NB Safford, Ariz. ........... .. KGLU
KQV St. Albans, Vt............. WQDM
WCAE NR-M St. Augustine, Fla..... .. .. WFOY
WJIAS c St. Cloud, Minn...... . ... . KFAM
WWSW St. Joseph, Mo. .......... KFEQ
Plattsburg, N. Y.......... WMFF NB St. Louis, Mo. ........... KMOX ¢
Pocatello, Ida. ............. KSEI  NB-NR KSD NR
Ponca City, Okla........... WBBZ KWK NB-M
Ponce, Puerto Rico.. ...... WPRP KXOK
Poplar Bluff, Mo..... ... KWOC WEW
Port Arthur, Tex........... KPAC WIL
Port Huron, Mich.. ......WHLS St. Paul, Minn. ... .. ... .. KSTP NR
Portland, Me. ............ WCSH NR WMIN
WGAN C St. Petersburg, Fla. .. ... .. WSUN NB-NR
Portland, Ore. ............ KALE M z‘:l‘f:; e KL M
KBPS Salisbury, Md. ............ WSAL
KEX NB Salisbury, N. C............ WSTP
KGW NR Salt Lake City, Utah....... KDYL R
KOIN C KSL C
KW]JJ KUTA NB
KXL San Angelo. Tex. ......... KGKL M
Portsmouth, N. H......... WHEB San Antonio. Tex. ........ KABC M
Portsmouth, Ohio ..... ... WPAY KMAC
Poynette, Wis. ............ WIBU KONO
Prescott, Ariz. ............ KYCA KTSA C
Pr.esque Isle, Me.... ... ..WAGM woal NB-NR
Price, Utah .............. KEUB San Bernardino., Calif. ... .KFXM M
Providence, R. 1........ ... WEAN NB-M San Diego, Calif. ......... KFSD NB
WJAR NR KGB M
WPRO C San Francisco, Calif. ..... KFRC M
Pueblo, Colo. ............ KGHF NB-NR KGO NB
Pullman, Wash, .......... KWSC KJBS
Quincy, L. .. ... ... ... WTAD KPO NR
Racine, Wisc. ............ WRJN KSAN
Raleigh, N. C............. WPTF NB-NR KSFO C
WRAL KYA

B3
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San Jose, Calif. ............ KQwW
San Juan, P. R........... WKAQ
WNEL

San Luis Obispo, Calif.....KVEC
Santa Ana, Calif. ......... KVOE
Santa Barbara, Calif. ...... KDB
KTMS

Santa Fe, N. M........... KRQA
Santa Rosa, Calif. ......... KSRO
Saranac Lake, N. Y........ WNBZ
Savannah, Ga. ............ WSAV
WTOC

Schenectady, N. Y.......... WGY
Scottsbluff, Nebr. ........ KGKY
Scranton, Pa. ............. WGBI
WQAN

Seattle, Wash. ............ KEEN
KIRO

KJR

KOL

KOMO

KRSC

KTW

KXA

Selma, Ala. .............. WHEB
Sharon, Pa. .............. WPIC
Shawnee, Okla. ........... KGFF
Sheboygan, Wisc. ......... WHEREL
Shenandoah, Ia. .......... KFNF
KMA

Sheridan, Wyo. .......... KWYO
Sherman, Texas .......... KRRV
Shreveport, La. .......... KRMD
KTBS

KWKH

Siloam Springs, Ark........ KUOA
Sioux City, Ia............. KSC]J
KTRI

Sioux Falls, S. D........... KELO
KSOO

South Bend, Ind.......... WFAM
WSBT

Spartanburg, S. C......... WSPA
Spokane, Wash. .......... KFIO
KFPY

KGA

KHQ

Springfield, IiL. ........... WCBS
WTAX

Springfield, Mass. ........ WMZA
WMAS

WSPR

Springfield, Mo. .......... KGBX
KWTO

Springfield, Vt. ........... WNEBX
Sterling, Colo. ............ KGEK
Stevens Pt., Wisc. ........ WLBL
Stockton, Calif, .......... KGDM
KWG

Sunbury, Pa. ............ WKOK
Superior, Wisc. .......... WDSM
Syracuse, N, Y........... WFBL
WSYR-WSYU

Tacoma, Wash. ............ KMO
KVI

Tallahassee, Fla. ......... WTAL
Tallmadge, Ohio (Akron). . WADC
Tampa, Fla. .............. WDAE
WFLA

Temple, Texas ........... KTEM
Terre Haute, Ind.......... WBOW
Texarkana, Ark.-Tex. ..... KCMC
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Thomasville, Ga. .......

Toledo, Ohio

Topeka, Kans, .........

Trenton,
Troy,
Tucson, Ariz.

Tulsa, Okla.
Tulsa, Okla.

Tuscaloosa, Ala.
Tuscola, I,
Twin Falls, Ida.
Tyler, Texas
Uniontown, Pa.
Urbana, IIL
Utica,

Valley City, N. D.......

Vancouver, Wash.
Vermilion,
Vernon, Texas
Vicksburg, Miss.
Virginia, Minn,
Visalia, Calif.
Waco, Texas
Wallace, Ida.
Walla Walla,
Washington,

Waterbury, Conn.

Waterbury, Vt.
Watertown,
Watsonville, Calif.
Wausau, Wisc.
Waycross, Ga.
Wenatchee, Wash.
Weslaco, Texas

West Palm Beach, Fla.....
Ind. ...

West Lafayette,
Wheeling,
White Plains,
Wichita, Kans.

Wichita Falls, Tex......

Wilkes-Barre, Pa.

Williamson,
Williamsport, Pa.
Wilmington, Del.

Wibmington,
Wilson,

Winona, Minn.

Winston Salem, N. C....

Wolf Point,
Woodside,
Worcester, Mass.

Yakima, Wash.
Yankton,
York, Pa.
Youngstown, Ohio
Yuma, Arizona
Zancsville, Ohio

Zarephath,
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STANDARD
BROADCASTING

STATIONS
OF THE

UNITED STATES

The following list of stations is arranged in alphabetical order as to states and

territories and cities therein.

Every effort has been made to present accurate and complete information in a self

explanatory method.

compiled from sources considered reliable.
made up to the time of going to press, to insure keeping pace with late developments.

RADIO ANNUAL bas durposely refrained from inclunding such fluctuating data
as belong to the rate card. For such information, the reader is referred to the station
itself, its representative or the current issue of STANDARD RATE and DATA.

Number of Families 670,000
Retail Sales $337,217.000

—— ALABAMA—

Population 2,895.000

In order to obtain this information, more than 800 guestion-
naires were sent to the stations early in December.
than 50 questionnaires remained unanswered or went astray.

After some second requests, less
Data in these cases was

In every case, however, corrections were

Number of Radio Homes 375.200
Auto Registrations 239,178

WHMA

“THE SHOWMANSHIP STATION”

ANNISTON—EST. 1938
ALABAMA NETWORK

FREQUENCY: 1420 Kc. POWER: 100 Walis.
OWNED BY: Harry M. Ayres. OPERATED BY:
John S. Pitts. BUSINESS ADDRESS: WHMA
Bldg., 14th & Noble Sts. PHONE: 2380-2381.
STUDIO ADDRESS: Same. TRANSMITTER LO-
CATION: Same. TIME ON THE AIR: Daytime
Schedule. NEWSPAPER AFFILIATION: Annis-
ton Star. NEWS SERVICE: United Press. TRAN-
SCRIPTION SERVICE: World Broadcasting Sys-
tem, C. P. MacGregor.

Personnel
General Manager.............. John S. Pitis
Commercial Manager.......... ]. Allen Brown
Program Director.............. Harold Russey
Chief Engineer. . ................ ]. G. Cobble

183

POLICIES

Station does not accept liquor or Foreign
langquage programs., Merchandising includes
publicity and program listing in the Anniston
Star: also advance “plugs’” on the air.

®
“THE VOICE OF ALABAMA”
BIRMINGHAM—EST. 1922
COLUMBIA BROADCASTING SYSTEM

FREQUENCY: 1140 Kc. POWER: 5000 Watts.
OWNED BY: Alabama Polytechnic Institute,
University of Alabama and Alabama College.
OPERATED BY: Voice of Alabama, Inc. BUSI.
NESS ADDRESS: Protective Life Bldg. STUDIO
ADDRESS 14th floor, same building. TRANS-
MITTER LOCATION: Sandugky. TIME ON THE
AIR: 6:00 AM. to 12:00 Midnight; Sundays,
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8:00 A.M. to 12:00 Midnight. NEWS SERVICE:
United Press. TRANSCRIPTION SERVICE: As-
sociated Music Pub.

Personnel
Chairman of Board................ Ed Norton
President & Genl, Mgr............. Thad Holt

Treasurer-Radio Sales Director

H. A. Holishouser
Program Directer. .............. Dick Faulkner
Agricultural-Publicity Director. . . Harwood Hull

POLICIES

Same . policies as Columbia Broadcasting
System.

WBRC

“ALABAMA’S DOMINANT STATION"

BIRMINGHAM—EST. 1925
NBC—(RED)

FREQUENCY: 930 Kc. POWER: 5000 Watts,
d.; 1000 Watts, n. OWNED BY: Birmingham
Broadcasting Co. OPERATED BY: Same. BUSI-
NESS ADDRESS: Bankhead Hotel. PHONE:
3-9293. STUDIO ADDRESS: Bankhead Hotel.
TRANSMITTER LOCATION: Coalburg. TIME
ON THE AIR: 6:00 A.M. to midnight. NEWS-
PAPER AFFILIATIONS: Birmingham Post.
Southern Radio News. NEWS SERVICE: In-
ternational News Service.

Personnel
President ................... K. G. Marshall
Commercial Manager . ........ K. G. Marshall
Vice President and General Manager.]. C. Bell
Sales Manager ................... ]. C. Bell
Ass’t Manager ............ John M. Connolly
Musical Director ............. W. D. Rushing
Chief Engineer .................... ]. C. Bell
POLICIES

Station bans the broadcasting of hard
liquor but does permit announcements for
beer and wines. Policy in regard to patent
medicines is that their announcement copy
must be submitted to station for approval be-
fore acceptance.

Merchandising: Merchandising and exploi-
tation features in connection with commercial
programs at cost.

REPRESENTATIVE

Paul H. Raymer Co.

[ ]
“THE NEWS-AGE-HERALD STATION"
BIRMINGHAM—EST. 1927
NBC (BLUE) DIXIE
ALABAMA NETWORK

FREQUENCY: 1310 Kc. POWER: 250 watts,
d.; 100 watts, n. OWNED BY: R. B. Broyles
Co. OPERATED BY: The Birmingham News
Co. BUSINESS ADDRESS: Tutwiler Hotel.
PHONE: 4-3434. STUDIO ADDRESS: Tutwiler
Hotel. TRANSMITTER LOCATION: Druid Hills.

TIME ON THE AIR: 6:00 A.M. to 11:00 P.M,
CST. NEWSPAPER AFFILIATIONS: The Birm-
ingham News, The Birmingham Age-Herald.
NEWS SERVICE: Associated Press. TRAN-
SCRIPTION SERVICE: NBC Thesaurus.

Personnel
V-P. and Gen. Mgr......... Henry P. Johnston
Station Manager ..........................

Chiet Engineer.................. P. B. Cram
Program Direcior.............. Bob McRaney
Promotion Manager........... H. A. Gilleland
Production Manager.............. .. Bill Terry

POLICIES

Accept beer, but not whiskey—foreign lan-
guage when English version is furnished.

Complete depariment maintained for mer
chandising with assistance of papers. Mer-
chandise via mail letters to trade. contact
accounis, at cost to sponsor-—have access to
newspaper publicity so long as sponsor’s name
does not appear in the columns of paper.

REPRESENTATIVE
Kelly Smith Company

[ ]
“THE FRIENDLY STATION”

DECATUR—EST. 1935

ALABAMA NETWORK
SYSTEM

FREQUENCY: 1370 Kc. POWER: 100 watts.
OWNED BY: James R. Doss, Jr. OPERATED
BY: James R. Doss, Jr. BUSINESS ADDRESS:
418%2 Second Ave. PHONE: Decatur 802, 803,
804. STUDIO ADDRESS: 418%2 Second Ave.
TRANSMITTER LOCATION: 418Y2 Second Ave.
MAINTAINS ARTISTS' BUREAU. TIME ON
THE AIR: 6:00 A.M. to local sunset. NEWS-
PAPER AFFILIATIONS: Birmingham Post.
Southern Radio News {(Cooperative only).
NEWS SERVICE: United Press.

Personnel
President................. James R. Doss, Jr.
Commercial Manager......... R. H. Albright
Advertising Manager........ Ted R. Woodard
Artists’ Bureau Head.......... Edwin Mullinax
Chief Announcer ... .......... Edwin Mullinax
Station Manager............ Ted R. Woodard
Sales Manager............... R. H. Albright
Publicity Director.......... Ted R. Woodard
Musical Director............... Cois Lowery
Chief Engineer................ Fred L. James

POLICIES

Local County option laws (Morgan County
is Dry) according to state statutes prohibits
liquor advertising in dry counties.

Merchandising through Window Cards,
Posters, Direct Mail to retail merchants and
Newspaper listings and publicity in Birming-
ham Post and Southern Radio News. Also
advance “Plugs” from Station.

REPRESENTATIVE
Burn-Smith Co.
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WAGF

“THE TRI-STATES STATION"
DOTHAN—EST. 1932

FREQUENCY: 1370 Kc. POWER: 250 watts.
OWNED BY: Dothan Broadcasting Co. OPER-
ATED BY: Dothan Broadcasting Co. BUSINESS
ADDRESS: 20412 E. Main St. PHONE: 1430.
STUDIO ADDRESS: 204)2 E. Main St. TRANS-
MITTER LOCATION: S. E. Ala. Fairgrounds.
TIME ON THE AIR: 8:00 A.M. to local sunset.
NEWS SERVICE: Transradio Press.

Personnel
Station Manager............. Julian C. Smith
Commercial Manager.......... Fred Moseley
Chief Announcer............... Samuel Hall
Chief Engineer............ John T. Hubbard

POLICIES

Does not accept liquor announcemenls.
Wines and beer accepted. No foreign lan-
guage element in this territory.

No special merchandising policies.

REPRESENTATIVE
Burn-Smith Co.

[ ]
GADSDEN—EST. 1928

FREQUENCY: 1210 Kc. POWER: 250 watts.
d.: 100 watts, n. OWNED BY: Gadsen Broad-
casting Co., Inc. OPERATED BY: Gadsden
Broadcasting Co., Inc. BUSINESS ADDRESS:
108 Broad St. PHONE: 88. STUDIO ADDRESS:
108 Broad St. TRANSMITTER LOCATION:
108 Broad St. TIME ON THE AIR: 7:00 A.M.
to 9:30 P.M.: Sundays. 9:00 AM. to 9:00 P.M.

NEWS SERVICE: Transradio Press. TRAN-
SCRIPTION SERVICE: NBC Thesaurus.
Personnel
President. ............. .. ..... B. H. Hopson
Commercial Manager. ... ...... J. W. Buttram
Advertising Manager........ . J. W. Buttram
Station Manager........... ... I. W. Buttram
Sales Manager. ............... J. W. Buttram
Chief Engineer................. Vernon Story
POLICIES

No liquor advertising accepted.

Merchandising includes Radio NewsGrams.
Letters to the trade. Publicity and program
listings in the Southern Radio News and the
Gadsden Free Press.

REPRESENTATIVE
Sears & Ayer.

°
“SERVING THOUSANDS THROUGHOUT
THE TENNESSEE VALLEY”
HUNTSVILLE—EST. 1937
ALABAMA MUTUAL BROADCASTING
SYSTEM

185

FREQUENCY: 1200 Kc. POWER: 100 Waiis.
OWNED BY: W. H. Pollard. OPERATED BY:
W. H. Pollard. BUSINESS ADDRESS: Time's
Bldg. PHONE: 313. STUDIO ADDRESS: Time's
Bldg. TRANSMITTER LOCATION: 12 miles
west of Huntsvillee MAINTAINS ARTISTS’
BUREAU. TIME ON THE AIR: 7:00 AM. to
9:00 P.M. NEWS SERVICE: Transradio Press.

Personnel
President .................... W. H. Pollard
Commercial Manager ....... John C. Hughes
Adverlising Manager .......... John S. Allen
Arfists’ Bureau Head ........... Weston Britt
Chief Announcer .............. Vance Brooks
Station Manager ............. W. H. Pollard
Sales Manager ............... John S. Allen

Musical Director
Chief Engineer

............... Weston Britt
............. M. C. Davie, JIr.

POLICIES

Does not accept liquor or foreign langquage
programs,

REPRESENTATIVE
Burn-Smith Co.

[ ]
MOBILE—EST. 1930
NATIONAL BROADCASTING CO.

FREQUENCY: 1380 Kc. POWER: 1000 watts,
d.; 500 watts, n. OWNED BY: W. O. Pape.
OPERATED BY: Pape Broadcasting Company.
BUSINESS ADDRESS: 106 St. Joseph St
PHONE: Dexter 5893-4. STUDIO ADDRESS:
106 St. Joseph St. TRANSMITTER LOCATION:
Mobile. TIME ON THE AIR: 6:00 A.M. to 11:00
P.M. MAINTAINS ARTISTS’ BUREAU. TRAN-
SCRIPTON SERVICE: NBC Thesaurus.

Personnel
General Manager............... W. O. Pape
Assistant Manager.............. ...J. H. Hunt
Artists’ Bureau Head. ... .. ...... H. ]. Grant
Sales Manager................. H. K. Martin
Musical Director. .. .............. H. ]. Grant
Chief Engineer.................... R. M. Cole
Chief Announcer................. H. ]. Grant
POLICIES

Liquor advertising depends on local option
in this state.

Merchandising: Station maintains a mer-
chandising department which works with
advertiser in any way possible to obtain sat-
isfactory results,

[ J
WCOV*™
MONTGOMERY—EST. 1938

FREQUENCY: 1210 Kc. POWER: 100 Watts.
OWNED BY: Capital Broadcasting Co. OPER-
ATED BY: Same. BUSINESS ADDRESS: Ex-
change Hotel. STUDIO ADDRESS: Same. TIME
ON THE AIR: Daytime Schedule. TRANSCRIP-
TION SERVICE: Standard Radio.
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Personnel
Manager................ G. W. Covingion, Jr.
Commercial Manager............ R. B. Raney
Program Director. .. ............. Weston Britt

* Station was licensed to operate under a
C. P. at time of going to press.

o
“WE SELL FOR ADVERTISERS”
MONTGOMERY—EST. 1930

COLUMBIA BROADCASTING SYSTEM

FREQUENCY: 1410 Kc. POWER: 1000 watts,
d.; 500 watts, n. OWNED BY: Montgomery
Broadcasting Co.. Inc. OPERATED BY: Mont-
gomery Broadcasting Co.. Inc. BUSINESS
ADDRESS: Jefferson Davis Hotel. PHONE:
Cedar 5880. STUDIO ADDRESS: Jetferson
Davis Hotel. TRANSMITTER LOCATION:
Narrow Lane Road. TIME ON THE AIJR:
6:30 A.M. to 11:00 P.M. NEWS SERVICE: In-

ternational News Servicee TRANSCRIPTION
SERVICE: NBC Thesaurus.
Personnel
President. .................... S. G. Persons
Treasurer and Gen. Mar.. ... .. Howard E. Pill
Local Sales Manager........ John B. DeMotte
Publicity Director................ M. E. Price
Musical Director......... E. Caldwell Stewart
Chief Engineer............... Paul B. Duncan
POLICIES

No foreign language programs accepted.

Merchandising features: All mailing at
clients’ expense; Advertising department will
detail man for dealer contacts when re-
quested: Broadside of announcements preced-
ing inaugural of new series of programs, giv-
ing time of program, features, etc.

REPRESENTATIVE
Kelly Smith Co.

o
“CREATING BUSINESS FOR YOU IS
OUR BUSINESS”
SELMA—EST. 1935

FREQUENCY: 1500 Kc. POWER: 100 watts.
OWNED BY: Selma Broadcasting Co. OP-
ERATED BY: Same. BUSINESS ADDRESS:
Box 26. PHONE: 1233. STUDIO ADDRESS:
209 Washington St. TRANSMITTER LOCATION:
Highway 80 (2 miles from town). TIME ON
THE AlR: 7:00 A. M. to 9:00 P. M. (unlimited).
NEWS SERVICE: Transradio Press.

Personnel
Station Manager.......... W. ]. Reynolds, Jr.
Chief Announcer............. W. A. Coleman
Chief Engineer................. William Pigg

POLICIES

No stated special policies.
alcoholic beverages accepled.

Adveriising of
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WMSD

“WITH THE MUSCLE SHOALS DISTRICT”
MUSCLE SHOALS CITY—EST. 1933
ALABAMA NETWORK

FREQUENCY: 1420 Kc. POWER: 100 watts.
OWNED BY: Muscle Shoals Broadcasting Corp:
OPERATED BY: Muscle Shoals Broadcasting
Corp. BUSINESS ADDRESS: Box 688, Sheffield.
PHONE: 821. STUDIO ADDRESS: Highland
Park. TRANSMITTER LOCATION: Same. TIME
ON THE AIR: 6:30 A.M. to 10:00 P.M. NEWS

SERVICE: Transradio Press. TRANSCRIPTION
SERVICE: C. P. MacGregor.
Personnel

tation Manager.............. Joe Van Sandt
Chief Announcer........... Horace McGregor
Adverfising Manager.......... Joe Van Sandt
Program Director............. James Connolly
Publicity Director.............. Beulah Sutton
Musical Director. ... ........... Beulah Sutton
Chief Engineer............... J. V. Sanderson

POLICIES
All advertising for Alcoholic Beverages and
Medicines must be checked 24 hours in ad-
vance by the Station or Office Manager.

REPRESENTATIVE
Burn-Smith Co.

WIRD

"BRIGHTEST DAY TIME SPOT ON YOUR
DIAL”

TUSCALOOSA—EST. 1936
ELABAMA SPORTS NETWORK

FREQUENCY: 1200 KXc. POWER: 250
watts. OWNED BY: James R. Doss, Jr.
OPERATED BY: James R. Doss, Jr. BUSINESS
ADDRESS: First National Bank Bldg.. Box
303. PHONE: 1401-1022. STUDIO ADDRESS:
First National Bank Bldg. TRANSMITTER
LOCATION: Greensboro Road opposite Jug
Factory Road. TIME ON THE AIR: 6:00 A.M.
to local sunset. NEWS SERVICE: Transradio.
MAINTAINS ARTIST BUREAU. TRANSCRIP-
TION SERVICE: NBC Thesaurus.

Personnel

Commercial Manager.......... J. Ed Reynolds
Chiet Announcer....William “Dick” DeFreitas
Program and Production

Manager. . ......... ... .. Alfred Owen
Musical Director................ John Dighton
Chief Engineer........... ........ E. H. Eudy

POLICIES

Local law prohibits liquor advertisements.
WIRD does not participate in promotional
advertising, or schemes of any kind.

REPRESENTATIVE
Burn-Smith Co.

www americanradiohistorv com


www.americanradiohistory.com

Number of Families 104,000
Retail Sales $121,083,000

ARIZONA

Population 412,000

Number of Radio Homes 79,600

Auto Registrations 106,496

KWIJB

“THE GLOBE-MIAMI STATION"
GLOBE—EST. 1938

FREQUENCY: 1210 Kc. POWER: 250 Watts,
d.; 100 Watts, n. OWNED BY: Sims Broadcast-
ing Co. OPERATED BY: Same. BUSINESS
OFFICE: South Globe. PHONE: 41. STUDIO
ADDRESS: Same. TRANSMITTER LOCATION:
Same. TIME ON AIR: 8:00 A.M, to 10 P.M.
NEWS SERVICE: Transradio Press. TRAN.
SCRIPTION SERVICE: C. P. MacGregor.

Personnel
Manager..................... Bariley T. Sims
Commercial Manager......... Vester Sansing
Publicity Director....... Emma W. Henderson

[}
JEROME—EST. 1930

FREQUENCY: 1310 Kc. POWER: 250 Watts,
d.; 100 Watts, n. OWNED BY: Charles C.
Robinson. OPERATED BY: Charles C. Robin-
son. BUSINESS ADDRESS: Robinson’s Jewelry
Bldg. STUDIO ADDRESS: Robinson's Jewelry
Bldg. TRANSMITTER LOCATION: Near Je-
rome, TIME ON THE AIR: Unlimited (actual,

9:00 A.M. to 9:00 P.M.).

POLICIES

Spanish staff service available for Spanish

KSUN

“BISBEE-DOUGLAS STATION”
LOWELL—EST. 1933
ARIZONA NETWORK
FREQUENCY: 1200 Kc. POWER: 250 Watts,
d.: 100 Watts, n. OWNED BY: Copper Elec.
Co., Inc. OPERATED BY: Same. BUSINESS
ADDRESS: Copper Electric Bldg. PHONE: 8.
STUDIO ADDRESS: Lowell. TRANSMITTER LO.
CATION: Lowell. TIME ON THE AIR: 9:00 A.M.
to 9:00 P.M. NEWS SERVICE: Transradio Press.

Personnel
President................... James S. Maffeo
Commercial Manager. ....... R. B. Thompson
Station Manager......... Carleton W. Morris
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Sales Manager.............. R. B. Thompson
Chief Engineer............ David C. Karbach

POLICIES

Will take any liquor account provided all
copy is edited by station. Foreign language
accounts accepted in Spanish only.

Station will cooperate in any way possible
to merchandise accounts.

REPRESENTATIVE
John Blair & Company

°
PHOENIX—EST. 1921 (as KFCB)
1929 (as KOY)

COLUMBIA BROADCASTING SYSTEM
THE ARIZONA NETWORK

FREQUENCY: 1390 Kc. POWER: 1000 Watts.
OWNED BY: Salt River Valley Broadcasting
Co. OPERATED BY: Same. BUSINESS AD-
DRESS: 838 N. Central. PHONE: 4-4144. STU.
DIO ADDRESS: Same. TRANSMITTER LOCA-
TION: 621-623 N. Central Ave. TIME ON THE
AIR: 6:30 A.M. to 12:00 Midnightt NEWS
SERVICE: Transradio Press. MAINTAINS AR-
TISTS’ BUREAU, TRANSCRIPTION SERVICES:
World Transcription Service.

Personnel
President
Business Manager............ Don Ben Roush
Ariists” Bureau Head
Chief Announcer
Program Director
Station Manager
Publicity Director ............. Lucille Braine
Musical Director. ............... Alfred Becker
Chief Engineer .................. E. E. Alden

POLICIES

Broadcasting policy maintained in accord-
ance with FCC requirements. Station does not
accept payment for station time from Churches.
Time on the air donated to such religious
organizations. Schedule rotated to accommo-
date every church, etc., elc.

Merchandising: Special merchandising let-
ters, cards, eic., sent out by mailing depart-
ment drawing attention fo certain commercial
programs.

REPRESENTATIVE

International Radio Sales
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KTAR

“SERVING ARIZONA WITH THE BEST IN
RADIO”

PHOENIX—EST. 1922
NBC (Red and Blue)

FREQUENCY: 620 Kc. POWER: 1000 Watts.
OWNED BY: The Arizona Bepublic and Elec-
trical Equipment Co. OPERATED BY: The Ari-
zona Republic and Electrical Equipment Co.
BUSINESS ADDRESS: “Atop the Heard Bldg.”
PHONE: 4-4161. STUDIO ADDRESS: “Atop
the Heard Bldg.” TRANSMITTER LOCATION:
“Atop the Heard Bldg.” TIME ON THE AIR:
6:30 A.M. to 12:00 Midnight. NEWSPAPER AF-
FILIATIONS: The Arizona Republic (moming),
Phoenix Gazette (evening), The Arizona Weekly
Gazette. NEWS SERVICE: United Press. MAIN.
TAINS ARTISTS’ BUREAU. TRANSCRIPTION
SERVICES: NBC Thesaurus. Standard Radio
Library and MacGregor Library.

Personnel
Station Manager. ................. Dick Lewis
Commercial Manager............ J. R. Heath
Artists” Bureau Head.......... Fay Meyerson
Publicity Director................. Hal Roach
Program Director............. J. Howard Pyle
Chief Engineer............. Arthur Anderson
POLICIES

No wine or hard liquor advertising is
accepted.

Maintains a policy of strict censorship in
effort to prevent fraudulent, misleading and
objectionable advertising. Station does not
accept advertising that makes unfair attacks
on groups or individuals. In attempting to pre-
sent clean programs in the public interest
Station will endeavor to refuse the following
types of advertising: Patent Medicines of dubi-
ous character, fraudulent schools, matrimonial
agencies, fortune tellers and lotteries, financial
firms of questionable character, Mail order
advertising which is competitive to local mer-
chants, etc.

Merchandising: Announcements over KTAR
a lew days prior to start of program series.
Also a mention of client and program in a pro-
gram resume. several times before actual pres-
entation in order to call attention and acquaint
audience with client's radio program and time
it is to be broadcast. Paid newspaper listings.
covering sponsor’'s name and program title, in
blackface type in Arizona Republic (moming)
and Phoenix Gazette (evening) newspapers. A
weekly listing of all programs, one week in
advance, in the Arizona Weekly Gazette, a
newspaper of general circulation, featuring
information and statistical data pertinent to
business firms and professional men. A per-
sonal contact, telephone call, or letter inform-
ing distributors and larger dealers of advertis-
ing campaign, suggesting their cooperation by
window displays. eic., which makes them alert
and appreciative of advertising support tend-
ered by those whose products they sell. Mail-
ing out of advance program schedules to a

18R

select group of advertising agencies. represent-
atives, and clients, as well as a select group
of local distributors, dealers and business
organizafions. Mailing out material pertaining
to program and products in letlers sent from
KTAR to listeners and others where it will
prove elfective in the interests of radio clients.
Mailing material to be furnished by clients.
KTAR is prepared to take care of other mer-
chandising services advertisers desire, such as
mailing letters to the trade, supervising window
displays. etc., on a cost basis. This method
has been proved more practical and offers an
equal opportunity for clients to secure the mer-
chandising tie-ins needed with their programs
to achieve the best results.

REPRESENTATIVES

The Katz Agency
Walter Biddick Co.

KYCA*~

PRESCOTT

FREQUENCY: 1500 Kc. POWER: 250 watts,
d.;: 100 watis, n. OWNED BY: Southwest
Broadcasting Co. TIME ON THE AIR: Unlim-
ited Schedule.

*Station was licensed to operate under a
C. P. at time of going to press. Issues are
being determined by the Court of Appeals of
Washington, D. C,

[ ]

SAFFORD—EST. 1938
ARIZONA NETWORK
FREQUENCY: 1420 Kc. POWER: 250 watts,
d.: 100 watts, n. OWNED BY: Gila Broad-
casting Co. OPERATED BY: Same. STUDIO
ADI'RESS: Sixth Ave. and Relation St. TRANS
MITTER LOCATION: Same. TIME ON THE

AIR: 8:00 A.M. to 10:00 P.M.
Personnel
President. ..................... Louis F. Long
General Manager............... John Merino
Chief Technician........... ..... Paul Merrill
Program Director.......... Ralph W. Langley
POLICIES

Advertising of alcoholic beverages accepted.

o
“IN THE VALLEY OF THE SANTA CRUZ"
TUCSON—EST. 1929
COLUMBIA BROADCASTING SYSTEM
ARIZONA NETWORK

FREQUENCY: 1370 Kc. POWER: 250 Watts.
d.; 100 Watts, n. OWNED BY: Tucson Motor
Service Co. OPERATED BY: Tucson Motor
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Service Co. BUSINESS ADDRESS: S. 6th Ave.
& 12th St. PHONE: Tucson 918 & 2929. STUDIO
ADDRESS: Sixth Ave. & 12th St. TRANSMITTER
LOCATION: Tucson. TIME ON THE AIR: 7:00
A M. to 11:00 P.M : Sundays, 9 A.M. to 11 P.M.
NEWS SERVICE: Trans-Radio Press (via Ari-
zona Network). TRANSCRIPTION SERVICE:
Lang-Worth Feature Programs.

Personnel
President. .. ................. Frank Z. Howe
Manager. .. ... F. P. Nelson
Studio Director. . .............. R. H. Johnson
Traffic Manager. ............ Gleatha Johnson
Chief Engineer................. C. Livingston

POLICIES

All programs, talks and announcemenis are
subject to station approval.

REPRESENTATIVES
Joseph Hershey McGillvra (N. Y. and Chicago)

o
“COVERS SOUTHERN ARIZONA LIKE
THE SUNSHINE"”
TUCSON—EST. 1929
NBC
FREQUENCY: 1260 X¢c. POWER: 1000 Watts.
OWNED BY: KTAR Broadcasting Co., OPER-
ATED BY: KTAR Broadcasting Co. BUSI-
NESS ADDRESS: P. O. Box 2888. PHONE:
3703. STUDIO ADDRESS: Albert Steinfeld &
Co. Bldg., Penningion and Stone. TRANSMIT-
TER LCCATION: 10th and Lee. TIME ON THE
AlR: 6:30 A.M. to 10:00 P.M.; Sundays. 8 A.M.
to 10 P.M. NEWS SERVICE: Associated Press
(in cooperation with the Arizona Daily Star).
TRANSCRIPTION SERVICE: C. P. MacGregor
& Co.

Personnel
President. .. ......... .. .. ... Harold Steinfeld
General Manager. .. .......... R. B. Williams
Office Manager. ... ... ......... Carel Allen

Number of Families 501,000
Retail Sales $240,724.000

— ARKANSAS—

Population 2,048,000

Program Direcfor................ Gil Meynier

Publicity Director........... Carl C. Hickman

Musical Director............ Carl C. Hickman

Chiet Engineer............ Leonard L. Nalley
POLICIES

Advertising of alcoholic beverages not ac-
cepted, excepling beer. Foreign language ac-
counts accepted.

Merchandising: Commercial programs sold
on basis of carefully prepared merchandising
campaign, All possible merchandising help

given.
REPRESENTATIVES

The Katz Agency
Walter Biddick Co. (Pacific Coast)

KUMA

“THE VOICE OF YUMA COUNTY”

YUMA—EST. 1932

FREQUENCY: 1420 Kc. POWER: 100 Watts.
OWNED BY: A. H. Schermann. OPERATED
BY: E. B. Sturdivant d/b Silver Crest Thea-
ters. BUSINESS ADDRESS: P. O. Box 1871.
PHONE: 88, STUDIO ADDRESS: Lee Hotel
Bldg. TRANSMITTER LOCATION: Same.
TIME ON THE AIR: 79 A.M.—I11.2 P.M.—6-10
P.M. TRANSCRIPTION SERVICE: C. P. Mac-
Gregor,

sk

Personnel
Station Manager............ E. N. Sturdivani
Chief Announcer................. Bill Talley
Chief Engineer................ Fred Bangerter

POLICIES
Advertises beer, wine, but not whiskey.
Merchandising: Station will cooperate with
sponsor of any program. including direct mail
campaign, providing sponsor supplies material.
REPRESENTATIVE
Walter Biddick Co.
*License revoked as of April 1,
order of FCC.

1939 on

Number of Radio Homes 254,800

Auto Regisirations 164.950

KLCN

BLYTHEVILLE—EST. 1923
FREQUENCY: 1290 Kc. POWER: 100 watts.
OWNED BY: C. L. Lintzenich. OPERATED BY:
Same. BUSINESS ADDRESS: Sec. & Walnut.
PHONE: 123-122. STUDIO ADDRESS: 203
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Main. TRANSMITTER LOCATION: Sec. & Wal-
nut. TIME ON THE AIR: 9:00 A.M. to 5:00
P.M. NEWS SERVICE: Local news.

Personnel
Owner and Operator........ C. L. Linizenich

Advertising Manager ....... C. L. Lintzenich
Chief Announcer................ A. ]. Bishop
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Publicity Director................ John Burns
Chief Engineer.............. C. L. Lintzenich

POLICIES

No stated special policy.

[ ]

“IN TUNE WITH SOUTH ARKANSAS"
EL DORADO—EST. 1935
ARKANSAS NETWORK
FREQUENCY: 1370 Kc. POWER: 100 Waits.
OWNED BY: Radio Enterprises, Inc. OPER-
ATED BY: Same. BUSINESS ADDRESS: 212
Exchange Bldg. PHONE: 1313-4. STUDIO AD-
DRESS: P.O. Box 610 Couniry Club Colony.
TRANSMITTER LOCATION: Same. TIME ON
THE AIR: 7:00 AM. to 9:00 PM. NEWS
SERVICE: Transradio Press. TRANSCRIPTION

SERVICE: World Broadcasting System.

Personnel
President .................... R. E. Meinert
Station Manager ................ F. E. Bolls
Commercial Manager ............ F. E. Bolls
Advertising Manager ........ T. P. Thompson
Chief Announcer .............. Leon Sipes

Publicity Director
Musical Director
Chief Engineer

............... Leon Sipes
............. Rodney Smith
.......... Charles Maithis, Jr.

POLICIES
Does not broadcast liquor announcements.
Station publishes house organ at regular
intervals to aid in merchandising commer-

cials.
REPRESENTATIVE
Joseph Hershey McGillvra.

[ ]
“THE GOLDMAN HOTEL STATION”
FORT SMITH—EST. 1930

FREQUENCY: 1210 Kc. POWER:.100 watts.
OWNED BY: Southwestern Hotel Co. OP-
ERATED BY: Same. BUSINESS ADDRESS:
Goldman Hotel. PHONE: 4106-7-7059. STU-
DIO ADDRESS: Same. TRANSMITTER LOCA-
TION: Same. TIME ON THE AIR: 6:30 AM.
to 10:00 P.M. NEWS SERVICE: United Press
and local news. TRANSCRIPTION SERVICES:
NBC Thesaurus & World Broadcasting System.
MAINTAINS ARTISTS BUREAU.

Personnel

President................... John A. England
Commercial Manager .......... Jimmie Barry
Advertising Manager .......... Jimmie Barry

Artists Bureau Head........ Dorothy A. Gibson

Station Manager.......... Dorothy A. Gibson

Sales Manager .................... J. Barry

News Bureau Director............. Bill Slates

Musical Director ................ Aftion Blake

Chief Engineer............ L. Willard Doane
POLICIES

Beer is
language accounts.

Does not accept liquor accounts.
accepted. No foreign
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Closing time for programs in advance. No
time sold in bulk for re-sale.
Merchandising aids through news tie-ups
and specially arranged services.
[ ]
“KUM-TO-HOT SPRINGS”
HOT SPRINGS—EST. 1924
NBC (RED and BLUE)
MUTUAL BROADCASTING SYSTEM
TEXAS STATE NETWORK
FREQUENCY: 1040 Kc. POWER: 10.000
watts. OWNED BY: H. 8. Chamber of Com-
merce. OPERATED BY: Chamber of Com-
merce. BUSINESS ADDRESS: Hot Springs.

PHONE: 212-3. STUDIO ADDRESS: Hot Springs.
TRANSMITTER LOCATION: Hot Springs. TIME
ON THE AIR: 6:00 A.M. to Local Sunset, 8:00
P.M. to Midnight; Sundays, 7:00 A.M. to Local
Sunset, 8:00 P.M, to Midnightt NEWSPAPER
AFFILIATIONS: Hot Springs New Era and
Seniinel Record. NEWS SERVICE: Asscociated
Press (non-commercial)l. MAINTAINS ARTISTS

BUREAU. TRANSCRIPTION SERVICE: Stand-
ard Radio.

Personnel
President....................... S. A. Kemp
General Manager................ S. A. Cisler
Commercial Manager......... H. A. Shuman
Program Director. .............. Jack Wolever
Chief Engineer ............ ]. Clinton Norman

POLICIES

No liquor advertising.
Advance announcements gratis on programs.
Dealer contacts by arrangement.

REPRESENTATIVE
John Blair & Co.

°
“YOUR FRIENDLY RADIO NEIGHBOR"
JONESBORO—EST. 1930

ARKANSAS NETWORK

FREQUENCY: 1200 Kc. POWER: 100 watis.
OWNED BY: Jay P. Beard. OPERATED BY:
Jay P. Beard. BUSINESS ADDRESS: 1042 W.
Washington., PHONE: 433-866. STUDIO AD-
DRESS: W. Washingion. TRANSMITTER LO-
CATION: State Highway No. 1. TIME ON THE
AlIR: 7:15 A.M. to 5:00 P.M. (winter); 7:30 A.M.
to 6:30 P.M. (summer). NEWS SERVICE: Trans-

radioc News. TRANSCRIPTION SERVICE:
Standard Radio.

Personnel
Manager-Owner ............... Jay P. Beard
President. .. .................... W. ]. Beard
Commercial Manager........... Jay P. Beard
Advertising Manager........... Jay P. Beard
Chief Announcer................ Dick Altman
Publicity Director........... Clarence Adams
Chief Engineer.................. ]. C. Warren
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POLICIES

No liquor advertising, except beer, is ac-
cepted.

All announcements limited to 100 words.
No foreign language programs accepted. All
advertising must be approved by station man-
agement before presented.

A merchandising department, supervised by
station manager, is available to contracts
using reasonable amount of station time. Spe-
cific merchandising services are available o
these accounts at regular station card rate.
Details available upon request.

®
KARK
LITTLE ROCK—EST. 1930

NBC (RED and BLUE)
ARKANSAS NETWORK

FREQUENCY: 890 Kc. POWER: 1000 watts.
OWNED BY: Ark. Radio & Equipment Co.
OPERATED BY: Ark. Radio & Equipment Co.
BUSINESS ADDRESS: 1lth Floor, Professional
Bldg. PHONE: 2-1841. STUDIO ADDRESS:
Same. TRANSMITTER LOCATION: North Little
Rock. TIME ON THE AIR: 6:00 A.M. to Mid-
night. MAINTAINS ARTISTS’ BUREAU. NEWS-
PAPER AFFILIATION: Arkansas Farmer. NEWS
SERVICE: International News Service. TRAN-
SCRIPTION SERVICE: World Broadcasting

System.
Personnel
V-P. and Gen. Mgr.. .. ... ... G. E. Zimmerman
Station Manager.............. Larry Meinert
Commercial Manager........... C. K. Beaver
Program Director. .. .............. Jack Lewis
Sales Manager................. C. K. Beaver
Musical Director .......... Thomas Morrisey
Chief Engineer................... Dan Winn
POLICIES

Accepts beer and wine but no
Accepts foreign language programs.

Resume of programs given twice daily.
Letters sent to trade at cost. New programs
given build up. Complete cooperation is
offered in publicity and merchandising: tie-in
with Arkansas Democrat and Arkansas Farmer.

REPRESENTATIVE
Edward Petry & Company

liquor.

]
LITTLE ROCK—EST. 1927

FREQUENCY: 1200 Kc. POWER: 250 Watts,
d.; 100 Watts, n. OWNED BY: Arkansas
Broadcasting Co. OPERATED BY: Arkansas
Broadcasting Co. BUSINESS ADDRESS: Ar-
kansas Gazette Bldg. STUDIO ADDRESS: Ar-
kansas Gazette Bldg, TRANSMITTER LOCA-
TION: Little Rock. TIME ON THE AIR: 7:30
AM. to 10:00 P.M. NEWSPAPER AFFILIA-
TION: Arkansas Gazette.
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Personnel
Manager ..............oe.nennn R. G. Terrill
Program Director .............. Henry Frick
Chief Engineer ................. K. F. Tracy
POLICIES

Advertising of alcoholic beverages accepted.

®
KLRA
“VOICE OF ARKANSAS”
LITTLE ROCK—EST. 1926

COLUMBIA BROADCASTING SYSTEM

FREQUENCY: 1330 Kc. POWER: 5000 watts,
d.; 1000 watts, n. OWNED BY: Arkansas
Broadcasting Co. OPERATED BY: Arkansas
Broadcasting Co. BUSINESS ADDRESS: P. O.
Box 550. PHONE: 5427-8—LD132. STUDIO
ADDRESS: Gazette Bldg, TRANSMITTER LO-
CATION: Adjacent to North Little Rock. TIME
ON THE AIR: (daily) 6:30 A.M. to 12:00 mid-
night; (Sunday) 7:30 A.M. to 12:00 midnight.
NEWSPAPER AFFILIATION: Arkansas Gaz-

ette. NEWS SERVICE: United Press, Asso-
ciated Press. TRANSCRIPTION SERVICE: NBC
Thesaurus.

Personnel
President...................... A. L. Chilton
General Manager............ S. C. Visonhaler
Chief Announcer................. Earl Rodell
Sales Manager................... Ray Lang
Publicity Manager................ Ray Lang
Musical Director.. .. ... ... ... Alleene Ables
Chief Engineer.................. K. F. Tracy

POLICIES

No hard liquor advertising. No call for
foreign language accounts in this section of
the country.

Assist in counter display cards, and point
of sale advertising, and through exploitation
with the Arkansas Gazette.

REPRESENTATIVE

The Kaiz Agency.

[ ]

“COTTON CENTER OF ARKANSAS"”
PINE BLUFF—EST. 1934
ARKANSAS NETWORK
FREQUENCY: 1500 Kc. POWER: 100 watis.
OWNED BY: Universal Broadcasting Corp.
OPERATED BY: Universal Broadcasting Corp.
BUSINESS ADDRESS: 5052 Main St. PHONE:
464. STUDIO ADDRESS: 5052 Main. TRANS-
MITTER LOCATION: 5052 Main. TIME ON
THE AIR: 7:00 AM. to 11:00 P.M, CST.
TRANSCRIPTION SERVICE: C. P. MacGregor.

Personnel
President...................... B. J. Parrish
Commercial Manager............ R. W. Etter
Station Manager................ B. ]. Parrish

www americanradiohistorv com


www.americanradiohistory.com

HoW GBS SERVES
THE BIGS PACIFIC COAST
"BUSINESS STATES

A “Business State’ is a rcholesale trading area, sur-

rounding a distributing center, as defined by

leading deug and grovers disteibators. 11 s the terzitory

ol

throughout which youmustadverti-eil youhope 1

people into all the stores stocked by yvour wholesalers.

Network

COL[“MB];\ Pacific
advertising oflers the most eco-

nomical metbod of parvalleling

wholesalers™ cfTorts. You nol only
tell your <alex story to the thickly
<cttled metropolitan arcas hut vou
can also support your rural distri-

hution as well. At no exira cost!

Natice how the important CBS sta-
tions are located: CBS in every
important Metropolitan Center of
the Pactfic Coast (Los Angeles,
San Francisco. Portland. Scattle.
Tacoma and Spokane — plus CBS

slations in every important sub-

distributing center located beyon'!
Intense Daytime Primary Areas of
the major stations. That insures
even penetration ol your program
throughout the entire area.

MWERGE YOUR COAST DOLLARS FOR MORE PDWER!
Neat time you advertise on the
Coast. procure the extra prestige of
a Hollvwood-produced. pre-tested
Columbia Pacific Network show.
GBS i< now broadcasting on the
Coast the biggest and best array of
programs in its history — good com-
pany for your program—large

audiences of your customers.

COLUMBIA ﬂ%z NETWORK

A DIVISION OF THE COLUMBIA

BROADCASTING SYSTEM

Represented by Rapio Saves: New York, Chicago, Detroit, St. Louis,

Cincinnati. Milwaukee. Charlotte, N. C., Los Angeles, San Franciseo
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Musical Director Lucille Grubbs
Chiet Engineer.............. J. R. Whitworth

POLICIES

Does not accept liquor advertising. Have
not as yet carried any foreign language pro-
grams as Arkansas population is practically
aill American.

Cooperates in every way possible with
merchants and distributors. Plugs regular com-
mercial programs daily at various times.
Has a number of programs in which listen.
ers participate.

(]
“"VOICE OF THE OZARKS"”

SILOAM SPRINGS—EST. 1922
FREQUENCY: 1260 Kc. Power: 5000 Watts.
OWNED BY: KUOA, Inc. OPERATED BY:
KUOA, Inc, BUSINESS ADDRESS: Siloam
Springs. PHONE: Long distance 77. STUDIO
ADDRESS: Siloam Springs. TRANSMITTER

Number of Families 1,818,000
Retail Sales $2,239,009,000

— CALIFORNIA—

Population 6,154.000

LOCATION: 1 mile west of Siloam Springs.
TIME ON THE AIR: 6:00 A.M. to local sunset.
NEWS SERVICE: United Press. TRANSCRIP-
TION SERVICES: World Broadcasting System,
Langworth Programs, Standard Radio Features.

Personnel

Chairman of Board John E. Brown

President. ... ................ Richard Hodges
Commercial Manager. ......... Storm Whaley
Station Manager. ............... C. M. Books
Musical Director......... Reginald W. Martin
Chief Engineer. .................. J. L. Miller

POLICIES

Station will not accept liquor or any alco-
holic beverage advertising.

Also no Sunday commercials.

Closely connected with Ozark American, a
monthly magazine, which devotes space to
lis'ing and publicity. Also provides posters,
and supplemen’al radio meniion on resume

pragrams.
REPRESENTATIVE
Joseph Hershey McGillvra.

Number of Radio Homes 1,719,800

Auto Begistrations 2,319,341

KERN

BAKERSFIELD—EST. 1932
NBC (RED & BLUE) CALIFORNIA RADIO
SYSTEM
FREQUENCY: 1370 Kc. POWER: 100 Watts.
GCWNED BY: McClatchy Broadcasting Co. OP-
ERATED BY: Same. BUSINESS ADDRESS:

Eik’'s Bldg. PHONE: 5700-1. STUDIO AD-
DRESS: Same. TRANSMITTER LOCATION:
Same. TIME ON THE AIR: 7:00 A.M. to mid-

night: Sundays, 8:00 A.M. to midnight. NEWS.
PAPER AFFILIATIONS: Fresno Bee, Sacra-
mento Bee. NEWS SERVICE: International
News Service. TRANSCRIPTION SERVICE:
Standard Radio.

Personnel

Guy C. Hamilton
Howard Lane
Robert L. Stoddard
Robert L. Stoddard
Philip McHugh
Verne Shatto

President............. .. ..
Commercial Manager
Station Manager
Sales Manager........ ...
Publicity Director
Chief Engineer

POLICIES

Does not accept liquor advertising—except
beer. No foreign language broadcasts.
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Merchandising: Offers complete merchan-
dising service which includes contacting lead-
ing stores of the city, pre-announcements on
new commercials—and a program resume each
day during the noon hour.

REPRESENTATIVE
Paul H. Raymer Co.

®
BAKERSFIELD—EST. 1933
MUTUAL—DON LEE BROADCASTING
SYSTEM

FREQUENCY: 1550 Kc. POWER: 1000 Walls.
OWNED BY: Pioneer Mercantile Co. OPER-
ATED BY: Pioneer Mercantile Co. BUSINESS
ADDRESS: Twentieth & Eye Sts. PHONE: 4500,
5100. STUDIO ADDRESS: 307'2 E. 21st St.
TRANSMITTER LOCATION: Same. TIME ON
THE AIR: 6:45 AM. to 12:00 P.M. NEWS
SERVICE: United Press. TRANSCRIPTION

SERVICE: World Broadcasting System.

Personnel

President................ F. G. BR. Schamblin
Station Manager. .......... L. A. Schamblln
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Commercial Manager. ... ... . L. A. Schamblin

Chief Announcer................. C. C. Sturm

Musical Director. ... ... ... ... . Arthur Manter

Chiet Engineer......... ... ... .... L. P. Jarvis
POLICIES

Liquor policy—wine and beer only. Pro-
grams and commercials subject to station’s
approval.

Merchandising through publicity in local
newspapers, contact reports, local theater ad-
vertising.

®
BERKELEY—EST. 1922
FREQUENCY: 1370 Kc. POWER: 250 Watts,
d.; 100 Watts, n. OWNED BY: Central Cali-
fornia Broadcasters, Inc. OPERATED BY:
Same. BUSINESS ADDRESS: 601 Ashby Ave.

PHONE: Ashberry 7715. STUDIO ADDRESS:
601 Ashby Ave. TRANSMITTER LOCATION:

Same. TIME ON THE AIR: 6:00 A.M. to 1:00
AM. NEWS SERVICE: International News
Service. TRANSCRIPTION SERVICE: Standard
Radio.
Personnel
Station Manager............ Arthur Westlund
Commercial Manager........ Arthur Westlund
Advertising Manager. . .Frederick MacPherson
Chief Announcer............. Donald Hambly
Sales Manager........ Frederick MacPherson
Publicity Director....... Frederick Macpherson
Musical Director........... Harrold §. Hawley
Chief Engineer............... Ralph Kennedy
POLICIES

Beer and wine accounts acceptable. Other
liquor advertising rejected. Participating spon-
sorship acceptable on existing Italian News
program. Other foreign language programs
accepted only at the discretion of the man-
agement. Pateni medicines, “Doctors” of this
and that, health services. etc.. acceptable at
discretion of management, but such accounts
are nof solicited.

No fixed policy of merchandising assistanxe.
Point of sale displays. broadsides, billboards,
courtesy announcements, and various other
promotional features arranged in cooperation
with sponsor if desired. Extraordinarily ex-
tensive merchandising service available at
cosi.

®

“THE STATION OF THE STARS"”

BEVERLY HILLS—EST. 1928
FREQUENCY: 710 Kc. POWER: 500 Watts.
OWNED BY: G. A. Richards. OPERATED BY:
Same. BUSINESS ADDRESS: 9631 Wilshire
Blvd. PHONE: Woodbury 61166; Oxford 6211.
STUDIO ADDRESS: 8631 Wilshire Blvd.
TRANSMITTER LOCATION: Same. TIME ON
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THE AIR: 6:00 A.M. to local sunset: 9:30 P.M.
to 1:00 A.M. NEWS SERVICE: United Press.
TRANSCRIPTION SERVICE: C. P. MacGregor.
Personnel
President.................. .. G. A. Richards
Vice-President .............. Leo Fitzpatrick
Vice-President .. ... ... ... ......... John Patt
Vice-President-General Manager. .Leo B. Tyson

Publicity Director...... ... ... ..... Lois Cowan

Chief Announcer............... Matt Murray

Musical Director........... ... Oliver Alberti

Chief Engineer........... ....... Roger Love
POLICIES

Accepl beer and wine.
foreign language.

All new programs announced over air in
advance free of charge. One hundred letters
sent out free of charge. Other merchandising
at actual cost. Full cooperation on publicity.

REPRESENTATIVE
Gene Furgason & Co.

®
“VOICE OF THE GOLDEN EMPIRE"”
CHICO—EST. 1935
FREQUENCY: 1260 Kc. POWER: 250 Watts.
OWNED BY: Golden Empire Broadcasting Co.
OPERATED BY: Same. BUSINESS ADDRESS:
P. O. Box 914. PHONE: 237.8. STUDIO
ADDRESS: 2nd & Flume Sts. TRANSMITTER
LOCATION: Hooker & Madrone Aves. TIME
ON THE AIlR: 7:00 A.M. to 11:00 P.M. NEWS
SERVICE: International News Service. TRAN-
SCRIPTION SERVICE: Library of Transcriptions
are purchased outright.

Personnel
President and Gen’l Mgr.. .. Harold Smithson
Vice-President. .. .......... .. William Schield

No hard liquors, no

Chief Announcer............... Don Honsdel

Musical Director. ................ Max Sypher

Chief Engineer.............. Robert Songstad
POLICIES

No liquor ads accepted.
guage programs,

Will distribute window cards and contact
advertisers’ local customers and generally as-
sist the advertiser with their customers to
promote business and better business for both.

Will accept from repuiable station repre-
sentatives. No exclusive representative ap-
pointed.

No foreign lan-

®
EL CENTRO—EST. 1927

MUTUAL BROADCASTING SYSTEM

DON LEE BROADCASTING SYSTEM
FREQUENCY: 1500 Kc. POWER: 100 Watts.
OWNED BY: E. R. Irey and F. M. Bowles.
OPERATED BY: F. M. Bowles. BUSINESS AD-
DRESS: 793 Main Street. PHONE: El Centre
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1100. STUDIO ADDRESS: 793 Main Street.
TRANSMITTER LOCATION: El Centro. TIME
ON THE AIR: Unlimited (actual, 7:00 A.M. io
11:00 P.M.).

Personnel
Manager....... .............. ...E. R. Irey

POLICIES

No adverlising of alcoholic beverages ac-
cepted.

For any business ouiside of network consult
station or any recognized agency.

[
“THE VOICE OF THE REDWOODS”
EUREKA—EST. 1933
MUTUAL—DON LEE

FREQUENCY: 1450 Kc. POWER: 1000 Watts,
d.; 500 Watts, n. OWNED BY: Redwood
Broadcasting Co.. Inc. OPERATED BY: Same.
BUSINESS ADDRESS: Vance Hotel. PHONE:
93-4.5. STUDIO ADDRESS: Same. TRANS.
MITTER LOCATION: Eureka Inlet, Humboldt
Bay. TIME ON THE AIR: 6:00 A.M. to 10:30
P.M. NEWS SERVICE: United Press. TRAN.
SCRIPTION SERVICE: World Broadcasting Sys-
tem, Titan.

Personnel

Station Manager............. Wm. B. Smullin

POLICIES

Accepts only beer and wine liquor accounts.
No foreign language programs.

Station maintains merchandising service and
give same to advertisers on sustained cam-
paigns without additional charge.

REPRESENTATIVE
John Blair & Company

[
“THE VOICE OF CENTRAL CALIFORNIA"
“YOUR COLUMBIA STATION FOR
CENTRAL CALIFORNIA”
FRESNO—EST. 1937
COLUMBIA BROADCASTING SYSTEM
FREQUENCY: 1310 Kc. POWER: 100 Watts.
OWNED BY: George Harm. OPERATED BY:
George Harm. BUSINESS ADDRESS: 1333 Van
Ness Ave. STUDIO ADDRESS: Same. TRANS.
MITTER LOCATION: First & Clinton Sts. TIME
ON THE AIR: Full Time License. NEWS SER-
VICE: International News Service. TRAN
SCRIPTION SERVICE: Associated. Standard
Radio.

Personnel
President and Owner........... George Harm
Station Manager ............. Lou Keplinger
Program Director ............ Dick Wegener
Chiet Engineer ................. John Scales
POLICIES

No liquor advertising before 10:00 P.M. All
program material subject to station approval.

Stafion offers complete merchandising facili
ties.

REPRESENTATIVE
Joseph Hershey McGillvra.
Walter Biddick Co. (Coast}

[}
FRESNO—EST. 1922
NBC (RED AND BLUE)
CALIFORNIA RADIO SYSTEM
FREQUENCY: 580 Kc. POWER: 1000 watts.
OWNED BY: McClatchy Broadcasting Co.
OPERATED BY: Same. BUSINESS ADDRESS:
Van Ness & Calaveras. PHONE: 28817
{transmitter) 2-0311. STUDIO ADDRESS: Same.
TRANSMITTER LOCATION: Ist and Shields.
TIME ON THE AIR: 7:00 A.M. to midnight.
NEW{ YAPER ATFFILIATIONS: McClatchy

Newspapers. TRANSCRIPTION SERVICE: NBC
Thesaurus. MAINTAINS ARTISTS BUREAU.

Personnel
President .................... Guy Hamilton
Commercial Manager.......... Howard Lane
National Sales Manager (N. Y. C.)
Humboldt J. Gregg
Station Manager............... Keith Collins

POLICIES

Advertising of alcoholic beverages not ac-
cepted excepting beer and wine. All pro-
grams subject to acceptance of station man-
agement and must conform to slation policy
and government regqulations. Only station
announcers allowed at the microphone.

Maintains a merchandising service for ad-

vertisers.
REPRESENTATIVES
Paul H. Raymer Co.

[
GLENDALE—EST. 1933
FREQUENCY: 850 Kc. POWER: 250 Watts.
OWNED BY: Cannon System. Ltd. OPERATED
BY: Cannon Sysiem, Ltd. BUSINESS ADDRESS:
701 E. Broadway. STUDIO ADDRESS: 701 E.
Broadway. TRANSMITTER LOCATION: Glen-
dale. TIME ON THE AIR: Daytime to local

sunset.

Personnel
President ................. David H. Cannon
General Manager .............. L. W. Peters
POLICIES

Advertising of alcoholic beverages accepted.

®

"WHERE YOUR SHIP COMES IN"

LONG BEACH—EST. 1924
CALIFORNIA RADIO SYSTEM

FREQUENCY: 1250 Kc. POWER: 1000 watts
(C. P. 5000 watts, d.). OWNED BY: Hal G.
Nichols. OPERATED BY: Same. BUSINESS
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ADDRESS: 220 E. Anaheim St. PHONE: 672-81.
STUDIO ADDRESS: 220 E. Anaheim St. TRANS-
MITTER LOCATION: Same. TIME ON THE
AIR: 5:00 A.M. to 12:00 Midnightt NEWS.
PAPER AFFILIATION: Long Beach Independent.
NEWS SERVICE: Associated Press, United
Press. TRANSCRIPTION SERVICE: Standard
Radio, C. P. MacGregor.

Personnel
President ................... Hal G. Nichols
Commercial Manager. .Lawrence W. McDowell
Station Manager............. Hal G. Nichols
Publicity Director................ Lou Huston
Musical Director. .. .............. Rolly Wray
Chief Engineer....... Lawrence W. McDowell

POLICIES

Beer and light wines only—no hard liquor.
Accepts early morning Spanish accounts only.

REPRESENTATIVE
Walter Biddick Co.

[ J
“THE HARBOR STATION”
LONG BEACH—EST. 1926
FREQUENCY: 1360 Kc. POWER: 1000 Watts.

OWNED BY: Consolidated Broadcasting Corp.
OPERATED: BY: Same. BUSINESS ADDRESS:

Dobyns Footwear Bldg., 435 Pine Ave. PHONE:
660-41. STUDIO ADDRESS: Dobyns Footwear
Bldg.: 426 S. Hill St.. Los Angeles: County Hall
of Records, Los Angeles; Hermosa Biltmore
Hotel, Hermosa Beach.. TRANSMITTER LOCA-
TION: North Long Beach. TIME ON THE AIR:
6:00 A.M. to midnightt NEWSPAPER AFFILIA-
TION: Long Beach Press. Telegram and Sun.
NEWS SERVICE: Transradic Press. KGER News
Bureau, and local news. TRANSCRIPTION
SERVICE: World Broadcasting System. Stand.
ard Radio. NAB Transcriptions. MAINTAINS
ARTISTS' BUREAU.

Personnel
President-Gen'l Manager...C. Merwyn Dobyns
Commercial Manager ........ John A. Dobyns
Business Manager ............. Tom Hunter
Chief Announcer ............ Victor Eckland
Program Director............... Helene Smith

Publicify and Production Director

Les Mawhinney
News Editor................. .. Clete Roberis
Chief Engineer ................... Jay Tapp

POLICIES

Foreign language are accepted and will be
prepared by a special foreign language de-
partment, at times satisiactory to station.
Advertising of alcoholic beverages accepted
but only with copy and time acceptable to
station. All such contracts subject to imme-
diate cancellation. Station reserves the right

ADMITTEDLY ..

® The most popular
shows on the air are
listened to over KFI.

OBVIOUSLY .

® [ Southern Califor-
nia, the best buy is

. KFL

® Powered to cover—
Powered to sell-—
three million buyers
in the nation’s third
major market.

Ponts © Crlimy. Ine

WATTS

KFI

NBC RED NETWORK
6§40 ON YOUR DIAL

KFI — LOS ANGELES — KECA
EDWARD PETRY & CO.

NATIONAL SALES REPRESENTATIVES
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to refuse or revise all programs. Programs must
conform to statlon rules and all othe requla-
tions.

REPRESENTATIVE
Howard H. Wilson Company

KECA

“KNOWLEDGE; EDUCATION; CULTURE;
ARTISTRY.”
LOS ANGELES—EST. 1929
NBC—BLUE

FREQUENCY: 1430 Kc. POWER: 5000 waits.

OWNED BY: Earle C. Anthony. OPERATED
BY: Same. BUSINESS ADDRESS: 1000 S.
Hope St. PHONE: Richmond 6111. STUDIO

ADDRESS: Same. TRANSMITTER LOCATION:
82nd St. & Compton Ave. TIME ON THE AIR:
7:00 AM. to midnightt NEWS SERVICE:
United Press. TRANSCRIPTION SERVICE:
Standard Transcript Library.

Personnel
President.................. Earle C. Anthony
General and Station Manager

Harrison Holliway

Commercial and Sales Manager...Clyde Scott
Program Manager.............. Glan Heisch
Production Manager.......... John 1. Edwards
Musical Director............. Claude Sweeten

Publicity Director
Chief Engineers

............. Bernard Smith
.............. Curtis Mason,
H. L. Blatterman
POLICIES
Station will cooperate with publicily and
sales promotional facilities and reasonal mer-
chandising requests.

REPRESENTATIVE
Edward Petry & Company

[
“THE EVENING HERALD & EXPRESS
STATION"”
LOS ANGELES—EST. 1925

FREQUENCY: 780 Ke. POWER: 5000 Watts.
d.; 1000 Watts, n. OWNED BY: Hearst Radio.
Inc. OPERATED BY: Hearst Radio, Inc. BUSI-
NESS ADDRESS: 141 No. Vermont. PHONE:
Exposition 1341. STUDIO ADDRESS: 141 No.
Vermont. TRANSMITTER LOCATION: (Near
Baldwin Hills) 2951 Moynier Lane. TIME ON
THE AIR: (daily) 6:00 A.M. to midnight; (Sun-
day} 7:00 A.M. to midnightt NEWSPAPER
AFFILIATIONS: Los Angeles Evening Herald
and Express. NEWS SERVICES: International
and Universal Services. TRANSCRIPTION
SERVICES: Associated Library and C. P.
MacGregor.

Personnel
General Manager. ... .......... Jack O. Gross
Asgsistant Manager...... Howard W. Gambrill
Musical Director. .. ............. Jack Stanley

Chief Announcer .............. George Irwin
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Program Director ................. Al Poska
Chief Engineer............... Fred Ragsadale
POLICIES
Light wines and beer acceptable. No for-

eign language programs.
Merchandising service available upon re-

quest.
REPRESENTATIVE

International Radio Sales.

[ ]
“HOME, CHURCH AND SCHOOL"”
LOS ANGELES—EST. 1933
FREQUENCY: 1300 Kc. POWER: 1000 watts.
OWNED BY: Los Angeles Broadcasting Co.
OPERATED BY: Los Angeles Broadcasting Co.
BUSINESS ADDRESS: 645 So. Mariposa.
PHONE: Fitzroy 1234. STUDIO ADDRESS: 645
So. Mariposa, TRANSMITTER LOCATION:
8581 W. 18th St. TIME ON THE AIR: 24 hours
daily. NEWS SEBVICE: United Press.

Personnel
President and Gen’l Manager. . .Calvin J. Smith
Sales Manager.............. Chas. T. Hughes
Program Manager.............. Robert Swan
Publicity Director........... Lucille Dinsmore
Traffic Manager................. Ruth Brown
Musical Director................. Gino Severi
Chief Engineer.............. H. W. Anderson
POLICIES

Station accepts no advertising of a question-
able nature, such as oil deals, patent medi-
cines, etc. No hard liquor advertising is ac-
ocepted and wines and beer advertising only
after 10:00 P.M. Station prohibits use of blood
and thunder children’s programs, as well as
foreign language programs. Medical adver-
tising must be approved by the Los Anqeles
Medical Association.

KFI

“THE BEST BUY IS KFI”

LOS ANGELES—EST. 1922
NBC—RED
NATIONAL BROADCASTING CO.
FREQUENCY: 640 Kc. POWER: 50.000
watte. OWNED BY: Earle C. Anthony. OP-
ERATED BY: Same. BUSINESS ADDRESS: 1000
S. Hope St. PHONE: Richmond 6111. STUDIO
ADDRESS: Same. TRANSMITTER LOCATION:
Buena Park. TIME ON THE AIR: 7:00 AM.
to midnight. NEWS SERVICE: United Press.
TRANSCRIPTION SERVICE: Standard Tran.
scription Library.
Personnel
President. . ................ Earle C. Anthony
General and Station Manager
Harrison Holliway
Commercial Manager...... . ...... Clyde Scott
Program Manager............... Glan Heisch
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Publicity Director............. Bernard Smith
Musical Director............ Claude Sweeten
Projection Manager.......... John 1. Edwards
Chief Engineers............... Curtis Mason,

H. L. Blatterman
POLICIES
Station will cooperate with publicity, sales
promotional and merchandising facilities.

REPRESENTATIVE
Edward Petry & Company

[}
LOS ANGELES
FREQUENCY: 1120 Kc. POWER: 2500 Watts,
d.; 500 Watts, n. OWNED BY: Echo Park
Evangelistic Association. OPERATED BY: Echo
Park Evangelistic Association. TIME ON THE
AIR: Shares Time with KRKD.

POLICIES

Station does not sell time.

[}
“CENTER OF THE DIAL"
LOS ANGELES
FREQUENCY: 1000 Kc. POWER: 1000 Watls.
OWNELD BY: Standard Broadcasting Co. OP-
ERATED BY: Same. BUSINESS ADDRESS: 338
S. Western Ave. PHONE: Fitzroy 6346. STUDIO
ADDRESS: 338 S. Western. TRANSMITTER
LOCATION: Culver City. TIME ON THE AIR:
6:00 A.M. to local sunset. 10:00 P.M. io 4:00

AM. NEWS SERVICE: United Press. TRAN-
SCRIPTION SERVICE: NAB Library.
Personnel
Owner.......................... ]. F. Burke
Station Manager................ Frank Burke
Sales Manager. .................. Pete Watts
Chief Announcer............... Howard Gray
Chief Engineer................ Jack Smithson
POLICIES

Will not accept any liquor or beer account.

[ ]
“WARNER BROS. MOTION PICTURE
STUDIOS IN HOLLYWOOD”

LOS ANGELES—EST. 1926

CALIFORNIA RADIO SYSTEM

FREQUENCY: 950 Kc. POWER: 5000 watts,
d.; 1000 watts, n. OWNED BY: Warner Bros.
Broadcasting Corp. OPERATED BY: Same.
BUSINESS: ADDRESS: 5833 Fernwood Ave.
PHONE: Hempstead 5151. STUDIO ADDRESS:
Same. TRANSMITTER LOCATION: Baldwin
Hills. TIME ON THE AIR: 6:30 A.M. to mid-
night (daily); 8:00 A.M. to midnight {Sundays).
NEWS SERVICE: International News Service.
TRANSCRIPTION SERVICE: Standard Radio,
Associated Music. MAINTAINS ARTISTS
BUREAU.
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Personnel
President. . ................ ..., J. L. Warner
Station Manager ............ Harry Maizlish

Chief Announcer ...........