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g Co. 1pgm-211; Carter Coal Co. (pgm-
1) Stewart & Ross Corp. (ann-21}
Local: Dow Drug Co. (pgm-13.

LOBERT KAHN & ASSOCIATES, 430 N.
Michizan Ave. Chicago, Il.; Delawarc
5480. President: Robert Kahn., Account
Executive: Earl J Kahn. Secretary:
Bernice Stone. Radio Director, Spot
Time Buyer: Bernard J. Kaplan. Talent
Buyer: Robert Kahn. Continuity and
Seript Buyer: Earl Withrow., Iublicity
Director: Esther Schultz.

KAL ADVERTISING, INC., Star Bldg.

Washington. D. C.; Mectropolitan 0863.
President: Norman C. Kal. Vice-Presi-
dents: Harry L. Merrick, Alvin Q. Ehr-
lich. Radio Birector, Spot Time Buyer:
David B. Stein. Talen{ Buyer: I. T.

Cohen,  Continuity and Seript Buyer:
William B. Mullet, Copy Chief: Lillian
Wainwright.

H. W. KASTOR & SONS ADVERTISING

€0, 380 N. Michigan Ave, Chicago, Ill:
Ceniral 5331, President: Louis Kastor.
Secretary, Treasurer: E. H. Kastor. Re-
cording Secrctary: W, B. Kastor. Vice-
Presidents: R. H. Kaslor. A, G. Kastor,
Radio Director, Talent Buyer: Robert G.
Jennings. Spot Time Buyer: Howard H.
Hudsen., Radio Time Buyer: George T.
Duram. Branch Office: 9 Rockefeller
Plaza, Ncw York Cily (Columbus 5-
§135); Herman W. Kastor in charge.
Network: Lewis-Howe for Tums (suc-
c¢essively NBC Red-29 and NBC Bluc-
351 Procter & Gamble ior Tcel 'NBC
Red 44, CBS-51), for Drene (NBC Red-
54 and 20), for Teel and Drene (CBS-
58, CBS8-59); Wclch Grape Juice (NBC
Blue-34).  Writers: Pauline Hopkins.
Pegoy Beekmark, Kay Chase, Charles
Cromer, Benjamin J. Green, Loc Little.
Producers: George 1. Fogle, Gordon
Hughes, Tcd Shardeman, Lee Little, Russ
Johnston.

THE JOSEPH KATZ CO. 16 E. Mt, Vernon

Place, Baltimore, Jd.: Vernon 7094,
President: Jeseph Katz.  Vice-Iresident:
Nat C. Wildman., Treasurer: C. M, Har-
rison. Radio Director: Hersechel Deutsch.
Spot Time Buyers: John T. McHugh
(Baltimere), Beth Black (New York).
Other Radio Personmnel: Edward Prager.
George Lucas. T. Harry Thonipson, Gor-
don Gross. Roland Brave. Branch Office:
444 Madison Ave., New York City (Wick-
ersham 2-2740); Nat C, Wildman. vice-
president. manager. Network: Amcrican
Qil Co, {(CBS-45}, Spot {gll ann-number
of statiens not listed): Maryland Phar-
maceutical Co. Ex-Lax, Jests, Inc. Loezl:
Globe Brewing (3 mins-3. sports-2.
news-2}; American Gil Co. {(ncws-1);
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C. D. Kenny Co. for Kennys Noo 730
Coffee (pgm-2); Laco Products, Inc. for
Laec Castile Soap and Castile Shampoo
(ann-2).

HENRY J. KAUFMAN, ADVERTISING,

Homer Bldg. Washington, D. C.; Dis-
trict 7400, Owner: Henry J. Kaufman.
Cepy Chief: William F. Sigmund. Art
Director: Fugene Hoover. Space Buyer:
Elizaveth D, Gwvyer. Production: Charles
Harrison, Rafio Director. Continuity
and Script Buver: Jefircy A. Abel. Radio
Supervisor, Spot Time and Talent Buyer:
Christine Kempton, Radio Writer: Bab
Maver. Loeal: Lanshurgh & Bro., De-
partment Store (station breaks-4): Saks
Fur Co. (station breaks-2); D. J. Kaui-
man Storcs (station breaks-1): Yellow
Cab Co. itimc signals-2); Hudson Dealers
of Washington (ann-2): Potomac River
Line (baschall scores-1): Pepsi-Cola Bot-
tling Co. of Washington (5 min news-1)
Regal Clothing Co. (pgm-1); Strayer's
Business College iann-33; Potomac Elce-
tric Power Co. (station breaks-4).

ADYERTISING
AGENCY, 1012 NBC BRBuilding, Cleve-
land. Ohin; Cherry 1490. President:
Stanley Kave. Secretary - Treasurer:
Hcelen M. Little. Director of All Radic
Activities: Stanley Kaye, Local: 1. J.
Fox, Inc., for Furs (iranscribed pgm-1,
ann-3}; Perry’s Auto Stores (ann-1); The
Bing Co.. Furniture Store fann-i)

KEAYNE ADVERTISING
AGENCY, 301 Railway Exchange. Den-
ver, Colo.; Tabor 7166, Partners: Ray-
mond Keane, Ethel N. Hines. Hadgdio
Director: Fthel N. Hings. Spot Time,
Continuity and Script Buyer: Raymond
Keane. Staff Announcer: Wesley Batter-
sea. Locak: Amter's Fashion Shop (ann-
2 Ambrese Wine Co. (pgm-1); Ameri-
can National Bank (pgm-1, pgm-ik
American Furniture Co. (ann-1); Capitel
Rubber & Tire (amm-1); Capitol Coopcra-
tive Burial Assn. (ann-2): Dave Cook
Sporting Goods tann-2, pgm-1): Civie
Association {pgms-aggregaic of 4); Den-
ver Buick (pgm-1); Golden Gate Grill
tann-1); Golden West Milling (pgm-3.
pgm-2). Hopper Furs {ann-2) Joslin's
Dry Goods Co. (pgm-5% Kay's Crodit
Jewelers (pgms-aggregate of 6); K & B
Packing {pgm-i. pgm-1); Kortz Jewelry
Co. (pgm-1): Neusteter Co. ftime sig-
nals-1. 5 mins-2); Pencel Drug Store
{pgm-1, mews-1): Republic Drug Co.
tann-43; Rosenweig Jewelry Co. ipgm-
1); Seven-Up (p2m-1); Stcinberg Furs
{ann-3); Bluhill Food Products (pgm-1):
Gilbert Tire Co. (ann-2): Pedi-Care Co.
(pgm-1); Joslin Dry Goods Co. {pgm-
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1), Model Cleaners & Dyers (ann-1};
Public Coal Co. (ann-1};, Crow Bar Coal
Co. (ann-1): Boulevard Motors (anmn-1).
Writers: Ethel N. Hines, Raymond Keane,
Ruth L. Grafft, R. La Verne Finson,
Louese Glackemeyer,

KELLY, STUHLMAN & ZAHRNDT, INC,,

1101 Mart Bldg., St. Louis, Mo.; Garfield
0777. President: Charles F. Kelly, Jr.
Vice-President, Seeretnry: V, A. Kelly.

Vice-President, Treasurer: W, W.
Zahrndt. Radie Directors: Charles T.
Kelly, Jr., W. W. Zahrndi. Spot Time

Buyer: W. W. Zahrndt. Continuity and
Script Buyer: V., A, Kelly. Publicity Di-
rector: V. A, Kelly, Network: Liuttheran
Laymen’s Leaguc (Muttal-29). Spet:
American Life & Accident Insurance Co.
(pgm-35); Trems, Ine. (ann-2); Melo-
Paya fpgm-2); Brown Shoe Co. {pgm-
64); Lutheran Laymen's League (pgm-
67). Producers: Charles F. Kelly, Jr,
V. A. Relly, W. W, Zshrndi.

KENYON & ECKHARDT, INC,, 247 Park

Avenue, New York City; WI 2-3020,
Chairman of the Executive Beard:
Henry Eckhardt. President; Thomas D’A,
Brophy. Treasurer: Otis A. Kenyon. Vice-
I'resident, Controller: Charles H. Vasoll.
Vice-T'resideni: Edwin Cox. Director of
All Radio Activities: Tyler Davis. Branch
Office: Kenyon & Eckhardt, Ltd, Sun-
Life Bldg., Montreal, Que., Canada. Nef-
work: C. ¥. Mueller Co, for Maearoni
Products (NBC Bhuie Split Network-5).
Regional: Charles B, Knox Gelatine Co.
ipgm, New England NBC Affiliates &
Yankee Network-T: news, CBS Pacific-
6. Spat: Bosco Co. (15 min news-4, 10
min news-2, 5 min news-4, ann-3)
Charles B. Xnox Gelatine Co. (partici-
pating pgms-%, sporis pgm-2); Kellogg
Co. for All-Bran (participating pgms-15);
Quaker State Oil Refining Corp. (ann-
14). Local: Charles B. Knox Gelatine
Co. (pgm-1). Wrier: Fayette Xrum
(Muelter). Producer: Al Williams
(Mueller).

KETCHUNM. MAC LEOD & GROVE, INC..

2000 Xoppers BIdg., Pittsburgh, Pa.;
Atlantic 1i00. President: George Ket-
chum. Vice-President, Secretary: Robert
E. Grove. Vice-Presidents: FErnest T.
Giles, Emil Hofscos, Vincent Drayne.
Direetor of All Radin Activities: C. .
Livingston, Publicity Director: H. J.
Mandeville. Leeal: Colonial Trust Co.
(ann-1); Allegheny County Milk Ex-
change (ann-1); Peoples-Pittsburgh Trust
Co. (ann-1); Drake Bakery Co. {ann-1);
Natural Gas Companies (ann-3); Pitts-
burgh District Dairy Council (5 mins-1,
ann-1); Peoples Natural Gas Co. (ann-2).
Writers: Gail Gorden, Harry Stanley.

THE XKLEFPPNER

HKEY ADVERTISING COQ. 805 Fountain

Square BIdg., Cincinnati, O.; MMain 1164.
President, Treasurer: Samuel Glueck.
Vice-President: Nathan P. Glueck. Sec-
retary: E, J. Deister. Radio Director:
Hugh Tolford. Publicity Director: Wil-
liam Savage, Jr.

H. M. KIESEWETTER ADVERTISING
AGENCY, 9 East 40th St., New York
City:; LE 2-0025. President, Treasurer:
E. T. Kiesewetter. General Manager:
H. M. Kieseweotter. Radie and Publicity
Director: Samm S. Baker. Time Buyer:
A. C, Christensen, Network: Mennen Co.
for Mennen Shave Products (CBS-T,
Muiual-10); Bathasweet Co. (CBS-T).
Spot: Mennen Co. (news-1, ann-number
of stations not listed); Bathasweat Co.
(news, ann-4, news-1); D. P. Harris Co.
(ann-number of stations not listed).

W. 8. KIRKPATRICK ADVERTISING
SERVICE, 1210 American Bank Bldg.
Portland, Ore.; Beacon 3109. General
Mznager: W. S, Kirkpatirick. Production
Manager: George E, Couche, Account
Execuiive: Roy W. Bird. Radia Direclor:
Rohbert Mayherry, Spol: Union Pacific
Railroad (ann-2); United States National
Bank of Portland, for branches through-
out the State (ann-10); Pacific Inter-
national Livestock Exposition (ann-7):
Gill Brothers Seed Co. {iranscribed
pgm-8); S. P. & S. Hailway (ann-2).
Local: Crown Mills, for Feeds, Flour,
etc. (pgm-1); Oregon City Waoolen Mills
for Clothing (8 pgms-2); Gevurtz Furni-
ture Co. (pgm-2); Wherrie Tailoring Co.
(ann-1). Writer: Robert Mayberry (all
scripts except that for Gevurtz Furniture
Co., which was written by Frad M. and
Mary Whife).

PHILIP ELEIN ADVERTISING AGENCY,

1910 Ritienhouse Square, Philadelphia.
Pa.; Kingsley 1420, President, Treasurer:
Philip Klein. Vice-President: Sigmund
Klein. Seerctary: Alfred M. Klein. Space
Buyer: Laura Forman. Account Execu-
tives: Morton A. Koshland., Louis Wil-
garde. Art Director: Robert Pettinato.
Radie Director: Herbert Ringold. Pub-
licity Director; Henry Klein. Loeal:
Nevins Drug Store (pgm-1); Foster,
Miller & Bierly for Auio Accessories
(news-1); Buten Paint Stores (news-1):
Mareco Dog and Cat I'ood (pgny, news-1):
George Craig, Men’s Tailor (pgm-1);
Olive Products for Hair Preparations
(news-1); Medrex Qintment (quiz-1);
Vikonite (health talk-1); Wilf Brothers
for Floor Coverings (news-1).

Co., INC. §51 Fifth
Ave., New York City: MU 2-8467. Radio
Direclor: Moran McKinless.
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KLINGER ADVERTISING CORP., 119
West 57th St, New York City; CO
5-3435. President; A. A, Klinger. Secre-
tary: E. French. Radio Direetor: A. A.
Klinger. Regional: Utilities Engineering
Institute {ann, New York State Network,
plus 7 individual stations-27}. Spot:
Purepac Corp. {ann-G)., Local: Madison
Long Island Loan Co. (ann-3); Federal
Radio (ann-3).

KNOX REEVES ADVERTISING, INC. See
listing under Reeves, Knox.

ARTHUR KUDNER, INC,, 630 Fifth Ave,
New TYork City; CI 6-3200. President:
Arthur H, Kudner. Vice-Presidents:
James H. S. Ellis, E. J. Owens, Samuel
». Fuson, Charles F. Gannon. Radio
Director: Charles F. Gannon, Assistani
Radie Directors: Louis E, Dean, Alan
Ward, Spot Time Buyers: J, Nuti, E.
Krug. Talent, Continuity and Script
Buyer: Alan Ward. Branch Offices: New
Center Bldg, Detroit (Madison 5315);
Robert Copleland, in charge. Albee
Eldg., Washington, D. C. (National 5506);
Frank Getty, in charge. Network: Mac-
fadden Publications, Inc, (NBEC Blue and
WLW-44); United States Tobacco for
Dill’s Best and Model Tobacco (CBS-54);
Goodyear Tire & Rubber (farm news-sug-
cessively 46 and 32 NBC Red and Blue).
Regional: Florida Citrus Commission
{participating pgm, New England Net-
work-7). Spet; Buick Motor Division of
General Motors (ann-10%); Florida Citros
Commission (participating pgm-1, ann-
14): General Motors (ann-11); Goodyear
Tire & TRubber Co. {pgm-20, news-1,
amn-1); Macfadden Publications (ann-
10); United States Tobacco for Snufl
(transcribed pgm-15, pgm-1). Producers:
Alan Ward, Ed Xrug.

THOMAS J. LA BRUDM, INC., Franklin
Trust Bldg., Philadelphia, Pa.; Locust
2162-63. President: Thomas J. LaBrum.
Production Manager: George Grossman.
Radio Directors: Thomas J. LaBrum.
George Grossman., Spot 'Lime Buyer:
George Grossman. Talent Buyer: Thomas
J. LaBrum. Continuity and Seript Buyer:
George Grossman., Loeal: Philadelphia
Merchants Association for Harvest Week

Martin Horrell. Spot Time Buyer: T. F,
WMcMahon, Network: The Lambert Co,
for Listerine Products and Pro-phy-lac-
tic Brushes (CBS-55). Spot: Phillips
Petroleum Co. {(news, ann-14). Writers:
Free lance writers (Lambert Co.), Pro-
ducers: Successively Paul Monroe and
Ira Ashley (Lambert Co.)

LAMPORT, FOX & CO,, 825 J. M. S. Bldg,,

South Bend, Ind.; 3-2161., President;: W,
K. Lamport. Vice-Presidents: . W.
Fox, C, F. Prell. Secretary-Treasurer:
I. 8. Dolk, Radio Director: C. F., Prell.

LANDSHEFT & WARDAN, INC,, 810 Lib-~

erty Bank Bidg., Buffale, N. Y,; Cleve-
land 7260, President; A, William Land-
sheit. Account Executives: Robert B.
Warman, Henry L. Boarber, Daniel §.

Warner., Production Manager; E. T.
Drullard. Art Divector: George T.
Elankenberg. Radio Pirector: None;

handled by account executives. Local:
Kendall Refining Co. (sports review-2);
Loblaw Groceterias  (pgm-1); Buffalo
General Laundries (ann-1).

WILLIAM 1. LANE ADVERTISING

AGENCY, City Bank Bldg., Syracuse, N.
Y.: 2-0289. Radio Director: William
Spitz. Spet: Cortland Baking Co. (ann-
4}, Haberle Brewing Co, (ann-3); Garbex,
Deodorant (ann-4). Loeal: DNarkson
Bros, Furniture Chain (pgm-3); For-
sythe & Gale, Dodge Distributors {(ann-
2); Fairbank Farms Dairy {ann-1)
William Importing Co. for Olive 0Oil
(pgm-1); Osage Peanut Butter (ann-1).

LANPHER & SCHONFAREER, INC, 58

Weybosset Si, Providence, R. [.; GA
4813. Presidenf: Gordon Schonfarber.
Secretary: Carlton Goff. Treasurer:
Lawrence Lanpher, Radie Director: E.
D. Armstrong.

THE LAVENSON BUREATU, 12 South 12th

S5t., Philadelphia, Pa.; Lombard 1158.
Proprietor: Jay Lavenson. Copy Chief:
Harrison M. Terrell. Art Dircclor: Ray-
mond S. Reinhardt. Account Execulives:
W. Staunton Moylan, Roland V. Tooke.
Radio Director: George Lavenson.

fann-3); Philadelphia Sportsmen’s Show
(pgm-3); Renovize Campaign {(pgms-4).

THE LAVIN C0., 805 Statler Blds., Bos-
ton, Mass.; Liberty 0030. FPresident: J. L.
Lavin. Viee-Presideni: R. W. Mickham.

LAMBERT & FEASLLY, INC., % Rocke- Treasurer: Elmer Filsbury. Media Direc-

feller Plaza, New York City; Columbus tor: Charles C. Palmer. Director of All

§-3721, President: J. L. Johnston, Ex- Radio Activities: Charles €. Palmer.

ecutive Vice-President: Gordon Seagrove, Spot: Burnham & Morrill Co. (ann-3,

Vice-Presidents: Bert M, Nusshaum, gm-1, ann-1); Prudence Toods, Inc,

Martin Horrell. Secretaryr W. P. Lantz. (participation pgm, Yankee Network-7).

Treasurer: F, W, Mace, Radie Direetor; Local: Morris Plan Bank (pgm-1).
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LEEFORD ADVERTISING AGENCY,

INC., 315 Fourth Ave., New York City;
ST 9-1742, Presideni: Pavid D. Lee.
Seeretary: Donald W. Gaughan, Treas-
urer: W. C. Hoyt. Radio Director: David
D. Lee. Spot: Remington Rand, Ine.
ipgm-2).

LEIGIITON & NELSON, 202 State St.,

Schenectady, N. Y.; 6-4202. Partners:
Winslow P. Leighton, George R. Nelson.
Radio and Copy Directaor, Continuity
and Script BPuyer: Robert S. Cragin.
Spet Time Buyer: Winifred 8. Niles.
Talent Buyers: Winslow P, Leighton,
George R. Nelson., Production BManager;
Edward F. Flynn., Acceount Execulives:
Winslow P. Leighton, George R, Nelson,
Robert 8. Cragin. Publicity Director:
Robert 8, Cragin, Nalional Spot: Wm.
W. Lee & Co. for Cold Remedy (pgm-7),
Saratoga Race Track (pgm and ann-6).
Local: Albany Business College (5 mins
and ann-1); Breslaw Bros., Furniture
Store Chain (pgm-1); Saratoga Vichy
Spring Co, (ann, one and 5-min partici-
pating pgm-2); W. T, Hanson Co. for
Hanson's Magie Corn Salve (ann-2);
Gresbherg-Golub Co., Food Market Chain
(5 mins-1); Hudson Coal Co. for D & H
Anthracite (pgm-1); Jonathan Levi Co..
Food Wholesaler (pgm and 5 mins-1);
National Accessories Stores (5 mins-1);
Personal Finance Co. (pgm-1); Rudolph
Bros., Jewelry Chain (pgm, ann-1); Rut-
land Fair (ann-1); Empire State Distiri-
buters (pgm-2). Laeal: Burtiss Motor
Sales (pgm-1); Carl Co.,, Department
Store rtann-13; T, Arthur Cohen i1or
Shoes (ann-1); Gateway Motors, Ford
Dealer tpgm-1); A. L. Parzons & Son,
Ford Dealers (pgm-1); Steiner Co. for
Wallpaper tann-1); Wallace Co., Depart-
menl store (ann-1); J. B. White, Bath-
ing Beach (ann-1); Vogue Motors (pgm-
2). Writers: Robert S, Cragin, Edward
Flynn, Michael Carlo. Producers: George
R. Nelson, Robert S. Cragin, Edward
Flynn.

LENNEN & MITCHELL, 17 Easy 45th St.,

New York City; MU 2-9170. TIresident:
Philip  W. Lennen, Vice-TFresident,
Treasurer: Robert W. Orr. Secretary:
Arthur L. Lynn. Radio Director: Mann
Holiner. Assistant Radie Director: Blayne
Buicher. Branch Office; 6949 Sunset
Blvd., Hollywood (Crestview 15206);
Jay Clark in charge. Network: Andrew
Jergens Co. for Woodbury Cream and
Powder (NBC Blue and Red-68), for Jer-
gens Lotion (NBC Blue and Red-69), for
Woodbury Soap (NBC Blue and Red-69):
P. Lorillard Co. for Qld Geld Cigarettes
{(NBC Red-62)! F. Lorillard Co. for Sen-
sation Cigarettes (NBC Red-87). Re-

gional; Tidewater Associated Oll (News,
Yankee Network-17), Spot: P. Lorillard
Co. for Qld Gold Cigarettes (baseball-2),
tor Union Leader and Friends Tobacco
{transcribed pgm-14); Tidewater Asso-
ciated Qil (news-2, sporis-3), Writers:
Jerry Cady, Forrest Barnes {Woodbury),
Producers: Mann Holiney, Blayne Butch-
er, Jay Clark.

TED LEVY ADVERTISING AGENCY,
203-5 Temple Court Bldg., Denver, Colo.;
Cherry 4521-2. Owner: Ted Levy. Pro-
duction Manager: W. E. Robertson. Radic
Directors: Norbourne E. Smith, B. D.
Aiton, Spet Time and Talent Buyer: Ted
Levy, Continnity and Seript Buyers:
Ted Levy, Norbourne E., Smith, B. D.
Aiton. Publicily Director: W. E. Robert-
son. Other Radio Iersonnel: B, Murphy,
J. MacMillan, W, E. Johnston,

A. W. LEWIN €O, INC., 744 Broad St,,
Newark, N. J.; Mitchell 2-7244. Presi-
dent, Treasurer: A. W, Lewin. Vige-
President: D. N. Waterbury., Secretary:
M. A. Cahill. Lecal: Breidt's (ann-1,
news-1, ann-1}; Fidelity Union Trust Co.
(pgm-1): june Dairy Producls {ann-1);
Personna Bilade Co, (ann-1); Harold
Hoffman Committee (talks-1),

LEWIS & TOKAR, 17 Academy St., New-
ark, N. J.; Mitehell 2-5440. Pariners:
Milton L, Lewis, Alfred F. Tokar. Radio
Director: Milion L. Lewis, Loeal: John
Ruskin Cigars (racing results-1); Abel-
son's Credit Jewelry (ann-3).

CARR LIGGETT, ADVERTISING, NBC
Bldg., Cleveland, O.; Cherry 3434. Presi-
dent: Carr Liggett, Research Director:
E. C. Sheeler. Spot: Climax Cleaner
Mfg., Co. for Wallpaper Cleaner (ann-
20y; The 1. T. S. Co. for Rubber Heels
(eut-ins-1). Lecal: Spaide Shirt Co. for
Men’s Sports Ensembles (ann-1),

LEON LIVINGSTON ADVERTISING
AGENCY, Mills Bldg, San Francisco.
Calif.; Sutter 7340. President: Leon Liv-
ingston. Vice-President: W. C. Day. Spot
Time Buyver: B. Biederman. Talent. Con-
tinuity and Script Buyers: Leon Living-
stcn, W, C. Day. E, B. Krough. Leigh
Crosby. Spol: Langendor{ United Bak-
eries for Homestead, Holsum and Lang-
endorf Bread t(pgms-varying number of
stations); Nestle’s Milk Products, Inc. for
Nescafe (ann, participating pgms).

LESTER A LOEB ADYERTISING
AGENCY, 122 East 42nd St, New York
City; MU 5-9145. Executives: Lester A.
Loeb, M, S. Leelb. Director of All Radio
Activities: Lester A. Loeb. Local: Col-
lins Cao. (pgm-2}.
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LONG ADVERTISING SERVICE, 19 N,

2nd St., San Jose. Calif.: Bsllard 5600.
President: Alvin Long. Branch Office:
Russ EBEldg. San Francisco ({(Douglass
3168); Hassel W. Smith. manager. Radio
Director, Talent and Seript Buyer (San
Francisco): Hassel W, Smith. Nelwork:
Gallenkamp's  Stores. Inc.. for Shoes
{NBC Pacific Red-5). Lecal; Miller Pack-
ing Co. for Sausages ‘pgm-3): Weinstein
Co.. Department Store {(ann-5): Minne-
sota Consolidated Canneries for Butter
Kernel Corn (ann-1); Granat Bros.. Jew-
clers  (time cignals-1); Kutler Bros.
Bben's Clothing (ann-4).

W. E. LONG 0., 135 N, Clark St.. Chicago.
I11.; Randolph 4606, President: W, E
Long, Vice-President, Treasuver: Llovd
R. Wolfe. Vice-President: Walter D,
Warrick., Secretary: DMildred Allrich.
Radio Directer: Dan Ryan. Time Buyer:
Jane Baker. Talent and Seript Buyer:
T. K. Denton. Contest Director: Eleanor
Meredith. Local: Holsum Bakery pgm-
1. pgm-1. pgme-1¥: Schmidt Baking Co.
of Cumberland. 3Id. fpgm-11. of Johns-
town. N. Y. ipgm-1). of Martinshurg.
W. Va. pgm-1), of Baltimore pgm-1i:
Old Homestead Bread Co. tpzm-61:
Phoenix Hoisum Bakery «pgm-11: Braun
Baking Co. 'pen, singing ann-11: Uneles
Baking Co. 'pgm. ann-1): Nick Warisse
Baking Co. ‘pgm-1}; Mueller Baking Co.
fann-1) Way Baking Co. fann-1); Zim-
merman Baking Co. ¢news-1%: Carpenter
Baking Co. rtann. news-1); Supreme
Baking Co. (pgm. ann-1. pgm-1): San
Joaquin Baking Co. (singing ann-11:
MeGough Baking Co. tsinging ann-1):
Cameron & Barr Baking Co. {pgm-}:
Pionger Baking Co. ann-11; Ideal
Baking Co. (ann-1):; Geissler Baking Co.
fann-1); Zinsmasfer Baking Co. (pgm-
1}, Writers: Howard Taylor, Dan Rvan.
James Barnes,

LORD & THOMAS, 247 Park Ave., New
York City: WI 2-6600. Presideni: Don
Francisco. Executive Viee-Presidents:
Sheldon R. Coons {New York). john F,
Whedon  (Chicago). Vice-Presidents:
Edward Lasker. Thomas M. Keresey.
Emcrson  Foote, Don Belding {Los
Angeles). Leo H. Rosenberg (Chicago).
Vice-President and Treasurer: William
R. Sachse fChicago). Vice-President in
Charge of Radio: Edward Lasker. Radio
Directors: Norman Aorrell. Karl Schul-
linger, Gordon Auchingloss Il (Wew
York} Thomas A, MeAvity (Hollyvwood).
James C. M. Whipple (Chicagoi. Spnt
Time Buyvers: Miss Holly Shively «Chi-
cagol, John Hymes (New York) Conti-
nuity and Script Buver: Frank Wilson
iNew York) Lucky Sirike Radio Ac-
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count Executive: Carl Stanton New
York), Publicity Director: James Cannon
(New York) Branch Offices: 918 N,
Miehigan Ave.. Chicago (Superior 48003
John F. Whedon. 601 W. Fifth St. Los
Angeles (NMichigan 7651) Don Belding.
235 Montgomery St. San Francisco
tSutter 23535); Fairfax M. Cone. 6331
Hoilywood Bhvg.,, Hoellywood (Holly-
wood 6265%: Thomas A. McAvity., Net-
work: American Tobacco Co. ior Lucky
Strike Cigarettes (NBC Red-105. tran-
seriptions on Mutual. plus 3 New York
State stations-18, CBS-102); Tidewater
Associated il football gamcs, NBC
Pacific Red and Blue. BAlutuzl-Don Lee-
varyving number of stationsi: California
Fruit Growers Exchange for Sunkist
QOranges and Lemons CRBS-29); Colgate-
Palmohive-Peet, Ltd., Canadsz ior Cash-
mere Bouguet Cosmeties (French Net-
workk Provinee ot Quehec-33; Inter-
national Cellucotton Products for
Hleenex «CBS-111: Peusodent Co. for
Toothpaste. Antigeptic. Liguid Dentiirice
tNBC Blue-4]l. NBC Red-61): Petroleum
Advisers for Cities Service Produets
tNBC Red-37» Quaker OQOats Co. ol
Canada (NBC Red-30): Union Otl Co. for
76 Gasoline ard Triton Rlotor 01l «CBS-
12y Spet: American Tovacco ior Lucky
Stiikes fgm-82 for Roi Tean (Cigars
vann-3A7v. Armour & Co. for Perk
rana-1v Armour & Co fann-5. nartiei-
pative pazms-ageregzate of 4% Beatrice
Creamery Co. 1tor Meadow Gold Products
(pem-12. pgm-4): Bell Telephone Co. of
Canada for Classified Directory (tran-
scribed ann-8): Cities Scrvice 0Oil Co. of
Canada for Qil and Gasoline (ann-3);
J. A. Folger & (o, for Coffge {(tran-
seribed pgm-263; General Dlotors Sales
Corp.. Frigidaive Division (apn-351;
Fruitatives Products. Ltd. Canada {for
Fruitatives Liver Tablets iann-1431: Lieb-
mann Breweries Co. {for Rheingold Beer
and Ale ipgm-127; Luxor. td.. faor
Luuxor Cosmetics (pgm-33: RM. J. B. Co.
for Coffce (participating pgm-11; Prune
Proration Zonc No. 1 for California
Prunes (pgm-101: Purcx Corp. for Purex
Ligquid Bleach and Pipe-Drain Cleanser
lann-3%;  Safeway  Stores. Ine.  (frost
warnings.  time signals-10):  Sprague.
IWarner & Co. for Food Products ipgm-
1Y Southern Pacific Railroad «lime
signals-1}. Local: Adohr 1Alilk Farms
itranseribed pgm-13Y.

MACE ADVERTISING AGENCY, Pegria,

I1i.: 7197, Owner: ™. J. Llatusak. Ae-
count Executive: J. J. Keith. Radio Di-
rectors, Talent Buyers: Robert Rice. E.
M. Lagron. Spet Time Buvers: Roberl
Rice. E. M. Lagron. J. J. Keith. Con-
tinuity and Script Buyer, Publicity Di-
rector; Robert Rice.
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333 W
Michigan Awve., Chicago, Ill.; Randoclph
9360. President: Hays MacFartand, Ex-
ecutive Vice-President: Malcolm A. Jen-
nings. Vice-Presidenis: Allen B, Dicus,
Andrew Coburn, S. V. Horton. Treas-
urer, Seeretary: B. G. Ruitingh. Direc-
tor of All Radio Activities: Evelyn Stark.
Spot: Northwestern Yeast Co. (partici-
pating pgmes, ann-28). Local: North-
western Yeast Co. (pgm-1; at press time
being tested for national campaign);
Hinckley & Schmitt (pgm-1); Chip Steak
Co. (participating pgm-1, ann-1).

SAVARY ADVERTISING
SERVICE, 1 Union Bldg., Calgary. Al-
berta, Can.; M 4§60. DPresident: M. H.
Mackay. Vice-President, DManager: A,
W. Savary. Secrelary-Treasurer: 8, C.
James, Radio Direclor: R. H. Freeland.
Spot Time Buyer: L. Willis. Talent
Buyer: S, €. James., Continuity and
Script Buyer: D. Fitzgerald. Spoi: Me.
Coll-Frontenae Oil Co.,, Ltd. (news-1);
George Harris & Son {(ann-6). Local:
Government of Alberta (pgm-varies);
Maclin Motors, Ltd. (5 ming-1}: Camp-
bell & Laybourne (pgm-1): A, C. Flem-
ing (pgm-1); J. G. Piggott {(pgm-1); J.
McDonald {pgm-1): Lone Star Service
{pgm-1); Dollar Cleaners & Dyers (pgm-
13 Lion Oils, Lid. (pgm-1); Cutter Lab-
oratories (pgm-1, ann-3)x

MacKENZIE, INC,, 431 Clifton Ave.. Minn-

eapolis, Minn.; Kenwood 2500. President,
Treasurer, Space Duyer: FEben DMac-
Kenzie, Vice-President, Secretary, Art
Director, Produclion Manager: Lucille
MacKenzie. Account Excentives: Lowell
H. Swenson, William M. Highfield, Di-
rector .of Alf Radio Aclivilles: Ebcn
MacKenzie. Spot: Land-O-Ne¢d Co. “for
Bedding Products (ann-5 pgm-4, pgm-
1): Wabasha Reller Mill Co. for Big Jo
Flour {(ann-6, news-i, pgm-1, news-1),
Local: Pittsburgh Ceal Co.  (ann-2);
Truax-Traer Ceal Co. for Lignite {5 min
news-2): Pophitt Cereal Co. (pgm-1);
Gross Bros.-Kronicks. Launderers, Dry
Cleaners (ann-1). Wrifers: Lowell H.
Swensgan (Pittshurgh Coal, Truax-Traer
Coal). William M. Higbfield (Pophitt
Cereal. Gross Brns.-Kronicks, Land-O-
Nod, Wabasha Roller Mill). Producers:
Agency stafl.

ADVERTISING AGENCY,
LTED, 372 Bay St., Teronto. Ont.: Elgin
0321. President: J. A. MacLaren. Viee-

Presidents: E. V. Rechnitzer. G. W.
Hague. Treasurer: I E. Reynolds.
Radio Department: C. B’, Pasmore.

Assistants: M. Rosenfeld, George Bridle.
Branch Offices: 901 Dominion Square

2

g4

MacMANUS,

MALCOLM - HOWARD

Bldg., Montreal, Que. (Plateau 9556); E.
H. H. Smith. in charge. 3905 Province
Bidg, Vancouver, B. . (Trinity 843);
E. G. Stephens, in charge. 1001 Lindsay
Bldg., Winnipeg, Man. (26622); W, Hen-
derson, in charge. 221a Eighth Ave, W,
Calgary, Alta. (M 4097); T. Meade, in
charge. 302 Leader Bldg., Regina, Sask.
(294%6); R. Wilson, in charge. 2-4 Cock-
spur St, London, England; W. G. Abel,
in charge. Netweork: Imperial Qil, Ltd.
(hockey, CBC-39); Tuckett Tobacco Co.
for Wings Cigarettes (CBC-36). Re-
gional WNetwork: Imperial Oil, Ltd.
‘hockey, French Network-5 and special
hookup-2); Globe & Mail, Newspaper
(Provincial Network-12): Peoples Credit
Jewellers, Ltd. (Provincial Network-3).
National Spot: Bulova Watch Co. (time
signals-numhber of stations not listed):
Tuckett, Ltd. for Cigarettes and Tobacco
(ann-41}); Canadian Johns-Manville (ann-
-1); Lowe Brothers for Paint {ann-3):

Globe & Mail, Newspaper (ann-4).
Local Spot: Peoples Credit Jewellers
(news-3, pgm-1. sportscast-1, pgm-1);

Javex Co. for Cleaning Compound {par-
ticipating pgm-1).

JOHN & ADAMS, INC,
Fisher Bldg.. Detroit, Mich.; Trinity 2-
8300. President: W, A, P. John. Execu-~
tive Vice-President, Treasurer: James R.
Adams. Vice-President, Secretary: John
R. MacManus. Vice-President, Art Di-
rector: Harvey G, Luce, Vice-President:
R. A. Brewer. Assistan{ Treasurer,
General Manager: Leo A. Hillebrand.
Radio Director, Spot Time Buver: Elmer
W. Froehlich. Talent, Continuity and
Script Buyers: W, A, P. John, James R.
Adams. Spot: General Motors, Pontiac
Division (ann-placed by dealers); Tegge-
Jackman Cigar Co. (ann-5); Boydell
Bros. White Lead & Color Co. for Paints
and Varnishes (ann-2). Looal: Tivoll
Brewing Co, (sporis review-1), Writers:
Don Ephlin (Tiveli Brewing), W. A. P.
John, James R. Adams (Pontiac), H. E.
Hougen (Tegge-Jackman Cigar), Sher-
wood Reekie (Boydell Bros.)

ADVERTISING
AGENCY, 20 E. Jackson Blvd., Chicago,
111.; Webster 211¢. Owner: Arthur 7M.
Holland. Radia Director, Account Ex-
ecutive: Arthur M. Holland. Continuily
and Seript Buyer: Ray Freedman. Radio
Executive: Frances Shore. Spot: Roller
Derby (irackside broadeasis, ann-34)
Local: Joy Candy Shoppes (pgm-t, ann-
3): Newart Co., Clothiers (pgm-1) Alert
Laundry (ann-3): Bell Auto Repair
{sports. news-2); Chicago Distilled Water
Co. for Dad’s Root Beer {(pgm-1); Ru-
bin’s, Women’s Wear (pgm-1); Clinton
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Wateh Co. ann-iy; L. T. Baker Loan
Ceorp. (pgm-1); Rainbow Gardens Show
(news=1); Coliseum North Hall (pgm-1).
Writers: John Sullivan, Ray Freedman,
Charles O’Hara, Marge Lovinger. Pro-
ducers: Ray Freedman, John Sullivan,
Charles O'Hara.

DAVID MALKIEL ADVERTISING
AGENCY, 260 Tremont S8t, DBoston,
Mass,; LIB 1421, Owner: David Malkiel.
Preduction Manager: Harry Lane. Secre-
tary: Martha Brest, Account Executives:
Harry Lawrence, IMartin Kadis, Oscar
Rutson, Jonas DMarson, Alfred Black,
Harry Weinbaum. Radio Director: Harry
Lane, Spet Time, Talent, Continuity and
Seript PBuyer: David Malkiel. Local:
Economy Stores (ann-3); I J, Fox, Furs
(pgm and ann-6); Freilicher Kabtzen,
Cooperative (pgm-1); Family Finance
Co. (ann-1); Gordon Mfg. Co,, Clothing
(ann-2); Great Northern Co., Furs (ann-
3); Hayward Wine Co. (ann-2); Keith
RKO Theatre (ann-4); Paramount Bak-
eries (pgm and ann-2); Loew’s Theatres
(ann-5); Lithuanian Association (pgm-
1); Nu-Enamel (ann-7); Rosofl’s, Res-
taurant (ann-2); L. P. Rogers, Furs (ann-
3); Rogers Jewelry Co. (ann-t); Steu-
ben’s, Restaurants (ann-2); Singer-Snow,
Clothing (sports and pgm-1); Barney
Sheff, Food Products (ann-2); Great Bos-
ton Theatres, Ine, (ann-5); Great Atlantic
Laboratories (ann-5); Sarni’s Cleaners
(ann-3); Massachusetts Trade Schools
(ann-5); Babi-juice Oranges Corp. (ann-
7); Morgan Furniture (ann-5); Blueway
Trailways (ann-5); Casa Manana {pgm-
5); Greater Boslon Distributors (ann-5);
Linceln Qil Co. (pgm-1); Sager Bros.
(ann-3).

D. 8. MANSON & ASSOCIATES, 501 Essex,
Bldg., Minneapolis, Minn.; RR 6228,
General Manager: Donald P, Nathanson.
Sales Manager: S. JI. Kaufman. Radio
Director; Donald P. Nathansen., Lacal:
Juster Bres., Clothing (pgm-1); Brown
Clothing Co. (ann-1); Kaplan Bros.,
Clothing (ann-1), Writer: Donald P.
Nathanson (Juster Bros.).

MARSCHALK & PRATT, INC. 535 Fifth
Awe., New York City: VA 3-1525. Presi-
dent: Harry C. Marschalk. Vice-Presi-
dents: Wilber E, Johuson, Samuel L, Meu-
lendyke, Sydney H. Giellerup. Secrelaxy:
Arthur R. Anderson. Radio Director,
Talenf, Continuity and Seript Buyer:
Curt Peterson. Spot Time Buyei:
George L. Trimble. Radie Copywrifers:
Barrett Brady, ¢. W. Freeman. Net-
work: Congress Cigar Co. for La Palina
(sport news, BMutual-21); Dunn & Me-
Carthy for Shoes (NBC Red-100). Spot:

Congress Cigar, Inc. (baseball-1»; White-
head Metal Products Co. for Water Heat-
ers (5 mins-2); Rudd Mfg. Co. for Water
Heaters {ann-over 50). Television:
Standard Qil Co. of N. J. (W2XES, New

York)., Producer; Ned Whitehead.
MARTIN & ROPBISON, INC, Lincoln
Tower, Fort Wayne, Ind.; A-6221. Presi-

dent: Willis 5. Martin. Secretary: NMel J.
Robison. Vice-President: Don W, Long.
Production Manager: F. J. Kelty. Direc-
tor of All Radio Activities: Don W. Long.
Local: G. E, Bursley & Co. (pgm-1}; Fort
Wayne Milk Council (pgm-1); Central
Optical Co. (ann-1}; Eekrich Packing Co.
(pgm-1); Mayflower Mills (ngm-1).

MASON-RELKIN €0, 369 Lexington Ave,,
New York City; AS 4-3531. President:
Roger B. Relkin. Radio Director: Roger
B. Relkin,

J. M. MATHES, INC., 122 East 42nd St.,
New York City; LE 2-7450, President:
J. M. Mathes. Vice-President, Ar{ Di-
rector: Lester J. Loh. Vice-Presidents:
William B. Okie, Hyland L. Hodgson,
Charles R. Marshall, Charles O'DRonnell.
Treasurer: A. E. Cox. Secretary: Carle
Rollins. Director of All Radio Aclivi-
ties: Wilfred S. King., Assisiant Radio
Director: Fletcher Turner, Network:
Canada Dry Ginger Ale (NBC Blue~77).
Spot: New York State Milk (ann-19);
R. B. Davis for Cocomalt (ann-18};
Luden’'s Cough Drops (chain breaks,
news, weather reports-31); Wew York
State Fair (ann-4); Schick Injector Razor
(Louis-Galento fight-66).

MAYERS CO. 1240 S, Main St, Los An-
geles, Calif.; PR 0101, Principals: Henry
Mayers, J. R. Mayers, Arthur Mayers.
Radio Director: Ted Cate. Spot Time
Buyer: Alden Weis, Spot: Pennzoil Co.
{ann-20); Sears, Roebuck & Co. (ann-10);
Fifth Street Store (ann-9); W. M. Henry
Co., Distributors of Van Camp Pork &
Beans and Stokely Products (ann-5).
Loeal: J. W, Robinson Co., Department
Store (ann-4); Desmond’s, Men's Cloth-
ing (pgm-1}; Hoffman Candy Co, (ann-
4}; Southern California Edison Co. {(pgm-
2); Grand Central Market <{ann-5);
Ralph Hamlin Motors (pgm-2); First Fed-
eral Savings & Loan of Hellywood
(ann-3).

McCANN-ERICKSON, INC., 285 Madison
Ave.,, New York City: LE 2-1700, Presi-
dent: H. K. McCann. Vice-Presidents:
Harrison Atwocd, Raymond Atwood, E.
C. Bennett, L. E. Firth, E. H. Hill, Gor-
don E. Hyde, Myron C. Leckner, E. D.
Madden, John J, MeCarthy, Hugh A.
Mitchell, E. O. Perrin, C. A, Posey, Jack-
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son Taylor. Vice-President, Creative
Director: L, S. Briggs. Secretary and
Treasurer, in Charge of Radiv: John L.
Anderson. Radio and Television Direc-
tor, Continuity and Script Buyer: Stuart
D. Ludlum. 7Time Buyer: Frank Conrad.
Branch Offices: 910 S, Michigan Ave.,
Chicago; Homer Havermale, vice-presi-
dent, manager; H. G. Smith, vice-presi-
dent; G. B. Dunseomb, radio directlor; G.
Viclor Lowrie, spot time buyer. 2246
Penobscot Bldg., Detroit; D. C. Hight,
vice-president, manager., 825 National
City Bldg.. Clevelund; R. M. Alderman,
vice-president, manager; James Walt,
spot time buyey. 114 Sansome Street.
San Francisco, Henry Q. Hawes, vice-
prosident, general manager, Pacific Coast
Division; Walter A. Burke, radio direc-
tor; T. G. McGuffick. W. R. Steffner, spot
time buyers. 448 S. Hill 5t. Los Angeles;
Aungust J, Bruhn, manager, radio direc-
tor, 665 Skinner Bldg., Secattle; Burt
Coehran, manager, radio director, 1308
Public Service Bldg., Portland; Vernon
R. Churchill, manager, radio director.
The H. K. McCann Co. has offices in
Montreal, Toronto, Winnipeg., Vancouver,
Paris, London and Frankfort, Germany.
Network; Chesebrough Mfz, for Vase-
line Products (CBS-62); Pacific Coast
Borax Co, {NBC Blue-29). Spot: Crowell
Publishing Co. (pgm-number of stations
not listed); Gruen Wateh Co. (com-
mentator-1, time signals-1, ann-1, pgm-1,
ann-1, dealer pgms-number of stations
not listed, ann-1, ann-1, news-1, ann-~1);
National Biscuit Co. (pgm-1§); Stanco,
Ine,, for Nujol, Mistol, Flit, Daggett &
Ramsdell (pgm-10, pgm-33, pgm-l1).
Local: Consolidated Edison Ce. (pgm-1);
Manufacturers Trust Co. (news-1, news-
1. news-1). Writers: Helga Lund, Eliza-
beth Todd {(Stanco, Inc.), John E..Hasty
(Consolidated Edison), Ruth Cornwall
Woodman (Paciflc Coast Borax).

" E. McCARTHY ADVERTISING
AGENCY, Tampza Theatre Bldg, Tampa,
Fla., 2323. Presideni: R, E. McCarthy.
Treasurer: Louis Benito. Secretary: C.
R. Toy. Director of All Radio Activities:
R. E. McCarthy. Local; Tampa Florida
Brewery {bascball scores-1. foctball
scores-1); Pepsi-Cola Betlling Co. (pgm-
2): Long Leaf Yellow Pine & Tidewater
Red Cypress Distributors of Florida
‘tann-3). Writers: R E. McCarthy, Louis
Benito, C. §E Toy. Ruthanne Elder.

INC. 1100 Hodgson
Bldg.. Minneapslizs. Minn.: Bridgeport
1225, President: R, D. McCord. Vice-
President: Louis Melamed., Secretary:
C. F. Baker. Ruadio Director: Rlizabeth
Grove. Publicity Director: €. J. Rian.
Regional: Chocolate Products Co. (CBS

Pacific Network-3); Minnesota Macaroni
Co. for Jenny Lec and Minnescta Brand
Macaroni {ann, Arrowhead Network-3,
Iowa Netwerk-2); Golden Taste Products
for Sims Cereal (ann, Minnesota Net-
work-4): Hi-Lex Co. (ann, Iowa Net-
work-2). National Spot: Chocolate Prod-
ucts for Stillicious Vitamin Chocolate
Syrup <(pgm-1, ann-G), for Stillicious
Vitamin B Chocolate Drink {(pgm-4,
pgm-1, ann-8, & min news-2); Theo.
Hamm Brewing Co. (6 min sporls re-
view-1); Tom Meore Coc¢a-Cola Bottling
Co. (pgm-1); McConnon & Co. for Me-
Connon  Products and receruiting for
dealers (pgm-1, pgm-3, 5 mins-1); W. H.
Barber Co. (football proview and re-
view-1); Tydel Gasoline and Veedol
Motor CHl (ann-8, weather forecasts-12,
sports review-1); Anaconda Sales Co. for
Anaconda Phosphate {(ann-G), Local
Spot: Milk TFoundation of Minnesota
{ann-5); Milk Fund of Minnesocta {pgm-
1); Zinsmaster Baking Co. {(pgm-1, chain
breaks-3, chain bhreaks and ann-4):
Breezy Peint Liodge {ann-3); Conrad Fur
Co. (pgm-6, ann-6); Minnesota Macaroni
Co. for Egg Noodle Products {(ann-1,
pgm-1); F. H. Peavey & Co. for Phos-
phate, Fertilizers, Seed and Elevator
Service {pgm-1); Furniture Exposition
Maeart (ann-1}; Hoffies, Ine¢, for Hoflle
Bun-wich and Cake-wich (ann-1); Ray's
Photo Service (ann-8); Cleveland Furni-
ture Co. (5 mins-1); E, G, Clinton & Co.,
Parm Equipment Distributors (ann-1);
Levin Bros. for Living Room Furnitfure
(1 min participating-1); Griggs, Coaper
& Co. for Home Brand and Foley's Food
Produets (ann-3, news-1, 1 min partici-
pating-1, state fair broadcast-1, baseball-
1): Golden Taste Products for Sims
Cereal f(ann-l, 1 min participating-1,
pgm-1); Cowden Mfg. Co. for Cowden
Overalls and Work Clothes (partici-
pating-1, I min participating-4, 5 mins-
3); Central Co-operative Assn. (pgm-1);
Stone-Ordean-Wells for Empress Coffee
and Stone’s Canned Foods (ann-3); Hi-
Lox Co. (ann-8, 1 min participating-2);
Minnesota Farm PBureau Federation
(farm bureau news-1); Minnesota Farm
Bureau Service Co. (ann-l).

MeCOBRMICK CO., 217 East 7th Ave,
Amarillo, Texas; 5333. Owner-Malager:
James L. MeCormick. Advertising De-
partment Director: John R. Forkner,
Director of All Radio Activities: John R.
Forkner.

E. J. McGUIRE, ADVERTISING, 1424
Pioneer Bldg., Si. Paul, Minn.; GA 3286,
President: E. J. McGuire, Vice-Presi-
dent: A, C. Kaercher. Secrefary:; Marion
Sager. Radie Director, Spot Time
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Buver: M. T. Kaercher. Taleni DBuyer,
Publicity Director: E. J. McGuire. Con-
tinuity and Seript Buyer: Marion Sager.
Lacal: Jacab Schmidt Brewing Co. {(pgm-
1); Aulwood Mfg. Co. for Furniture Pal-
ish (pgm-1); Oak Grove Dairy (pgm-1).

McJUNKIN ADVERTISING CO., 228 N.
LaSalle St, Chicago, Ill; State 5080.
President, Treasurer: William D, Me-
Junkin. Radic Director: Sam Bartlett.

MeKEE & ALBRIGHT, INC,, 1400 S. Penn
Square, Philadelphia, Pa.; Loecust 4737.
President: R. J. McKee. Vice-President,
Treasurer: D. R. Albright. Secretary,
Assistant Treasurex: T, E. Libby. Radio
Director, Talent, Continuity and Seript
Buyer: J. A. McFadden, 8pot Time
Buyer: E. R. Walmsley. Branch Office:
RCA Bldg., New York City (CO 5-2058):
Herbert Korholz in charge. Network:
Sealtest, Inc. (NBC Red-60, CBS-317, plus
transcriptions on 23 stations); Philco
Radio & Television Corp. (news, Mu-
tnal-2). Spot: Breyer Ice Cream Co.
(ann-5); Philadelphia & Reading Coal &
Iron Co. for Cozl (ann-17). Lecal:
Chestnut Farms-Chevy Chase. for Dairy
Produieets (pgm-1): Breakstone Bros. for
Dairy Products {(pgm-1); Telling-Belle
Vernon Co. for Dairy Praducts (pgm-1}:
Fairfield Western Maryland Dairy for
Dairy Products (ann-i).

A, McKIM, LTD., ADVERTISING
AGENCY, 710 Confederation Bldg., Mon-
treal, Que.. Canada; Lancaster 5192,
President, General Manager: Charles T.
Pearce. Vice-President: James Baxter
Secretary-Treasurer: J. B. Stephens.
Board of Directors; Najor James Baxter,
B. A, Bennett{, W. T, Brace, 3. J. Gal-
lagher, D, E. Longmore, A. N, Nelntosh.
C. T. Pearce, J. D. Pearce, J. W, Thain.
Radio Director, Talent, Continuity &
Script Buyer (Toronto): B. Cairns. Spot
Time PRuyer (Montreal): L. Mackay.
Branch Offices: Canada Permanent Bldg.,
Toronto, Ont.; D. E. Longmore, in charge.
Royal Bank Bldg., Winnipeg, Man.; A.
A. Brown, in charge. Province Bldg..
Vancouver, B. C.: A. Black, in charge.
Manfield House, 376 Strand, W.C. 2, Lon-
don; E. W, Brodie, in charge. Network:
T, H. Estabrooks Co., Lid., for Red Rose
Tea (French network-3). Spet: T. H.
Estabrooks {(pgm-23); Canadian National
Railways for Excursions (ann-5, ann-5);
Familex Products for Ozogermo (pgm-
1, ann-2); General Dry Batteries (ann-
20); Chr. Hansen Laboratory (ann-22);
Iodine Educational Bureau (ann-4);
Marshall-Wells Paint Co. (ann-6); Me-
Coll-Frontenae 0il Co. {(news-8); Na-
tiona] Drug Co. for Gin Pills (ann-16, 5
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mins-3, French newscast-1); Nash-Kel-
vinator Corp. (ann-9); Q'Keete's Bever-
ages, Ltd. (ann-2, pgm-1); Oxo tCanada),
Ltd. (ann-14); Richards Glass Co. for
Bolls Razor {ann-16); Salvation Army.
War Service Appeal {ann-20); Slater
Shoes (pEm-8); Wastern Canada Flour
Mills tor Purity Flour (pgm-3G. ann-3.
guiz-4. guiz-5); Woods Manufacturing
for Clotbhing (ann-20); Anglo-Canadian
Publishing Co. for New World Illus-
trated (ann-2), Lecal; F. J. Bossons
for Rolls Razor (ann-1); Rreay-Nash
for Nash Cars (ann-2); Bryce Bakeries
(pgm-1); Delaware & Hudson for Ex-
cursions (ann-1); F, W, Horner for
Riga Water (pgm-1); Hudson Cgal Co.
(French quiz-1); Pagquin's Hand Cream
{pgm-1); R. Paterson & Sons for Camp
Caffee (pgm-1); Premier Vacuum Clean-
er Co. (ann-1); Robertson's Purity Bak-
ing {(time signals-1. test pgms-1, pgm-
1); Reckiit & Colman (ann-2); Shadeine,
Hair Dye {pgm-1).

PHILIP J. MEANY 0., 816 West 5th $t.,

Los  Angeles, Calif; Michigan 3601.
President: Philip J. Meany. ‘Freasurer:
F. M. Hawes. Space Buver: C. K. Tester.
Production Manager: Ray Clinion. Art
Director: Jay Koupal Spot: Kip Corp.
{dramatized ann-10). Local: Pierce
Brotbers (pgm-4); Bimini Baths (ann-2);
Bonds Dog Food Co. (ann-1).

MELDRUM & FEVWSMITH, INC., 1018

Leader Bldg., Cleveland, O.; Cherry
4505, President: Barclay Meldrum. Vice-
President, Treasurer: Joseph Fewsmith.
Vice-President: E. T. Morris. Director of
All Radio Aectivities: R, G. Simmons,
Publicity Director: William Valentin.
Spot: Willard Storage Battery Co, and
Seiberling Rubber Co. (ann-number of
stations not listed). Lecal: Cleveland
Trust Co. tann-number of statiohs not
listed ).

METROPOLITAN ADVERTISING CO., 92

Liberty St., New York City: RE 2-0450.
President, Treasurer: Harry D. Adair.
Yice-President: Peier J. McKenna., Sec-
retary: S, J. Simonics. Account Execu-
tive: Joseph N. Cirone. Capy Chief:
Lawrence A. Reis. Art Director: Leo
Bienvenu, Assistant {o the President:
Herman Slocane.  Publicity Director:
David G. Bareuthier. Branch Office: 355
S. Broadway, Los Angeles, Calif.; Arthur
F. Nelson in charge. Speot: Man O War
Publishing Co. isports resultz-6). Local:
Greenwich Savings Bank (pgm-1);
Modern Industrial Bank (commentaters,
franseribed pgm-2); Modern Institute for
Successful  Living, Magazine <(health
talks-2).
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HARRY M. MILLER, INC., 22 E. Gay St.,
Columbus, O.; Adams 7243, DPresidenk:
Harry M. Miller, Vice-President: James
H. Warburton. Secretary-Freasurer: Jack
Miller. Director of All Radio Activitieg
(Cincinnati): Robert M. Fleming. Branch
Office: 1235 Enguirer Bldg., Cincinnati;
Robert M. Ileming, manager. Regional:
The Streiimann Biscuit Ce. (North Caro-
lina Network-5, plus 6 individual sta-
tions), Local: Rego Gas & Qil Co, (foot-
ball foreeast-1, ann-1); Solo Works, Inc,
15 min, participation-2}; Dorsel Flour Ce.
(5 min, participation-1).

RAY DMILLS ADVERTISING AGENCY,
INC., Auburn, Me,; Auburn 180. Radio
Director: Lanning Pike., Spot Time
Buyer: Ray Mills. Talent, Continuity
and Script Buyers: Ray Mills, Lanning
Pike. Spof: Nissen Baking Co, (ann-4).
Loeal: Watkins, Ine,, Clegners (pgm-2);
B. Peck C,, Department Store {(ann-2);
Ward Bros., Dress Shop (pgm-1); also
announcements sponsored by several
other concerns.

DAN B. MINER CO. 1151 S. Broadway,
Los Angeles, Calif; Richmond 3101.
President: Dan B. Miner., Vice-Presi-
dents: J. C, Morse, Isabel Moses, Fred
W. Meyer, Harold W, Clark, Secretary:
Marie Sweeney. Radio Direetor, Talenl,
Continnity and Script Buyer: John Gue-
del. Spot Time Buyers: Fred W. Meyer,
J. 5. Miner. Branch Office: None as such
but affiliated with Continental Agency
Network. Network: Wilshire il Co. for
Polly Gas, Economy Gas and Polly Penn
Motor Qi1 (successively NBC Pacific
Red-2, CBS Pacific-3, Mutual-Don Lee-
15). Spol: Coast Fishing Co. for Puss
‘n Boots Cat Food (participating pgm-1,
participating pgm-1); Barbara Ann Bak-
ing Co. {time signals-2); Electrical De-
velopment League of Southern Califor-
nia, Electric Water Heater Promotion
(transcribed ann-12); ADM Wheat Germ
Oil (participating pgms-4). Local: For-
ast Lawn Memorial Park, Cemetery-
Mortuary (pgms-agsregate of 4, partici-
pating pem-l, participating pgm-1);
Coast Fishing Ceo. for Balfe Dog Food
(pgm-1, participating pgm-1); Barbara
Ann Baking Co. (3 participating pgms-1,
participating pam-1); Globe Mills for
Glehe A 1 Biscuit Flour, Pancake and
Waffle Flour (pgm-2); Blecho, Clothes
Bleach (participating pgm-1); Roberts
Public Markets (quiz-1); Western Auto
Supply Co. 1pgm-2). Wrilers: John
Guedal (Wilshire 0Qil, Forest Lawn),
Donald Clark, Jerome Schwarlz, Maurice
Zimm, Edward Dynn, Daniel Lundberg
(Forest Lawn), Gary Coon (Western
Aute Supply}, Waller Guedel {Roberts
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Public Markets). Producers: John Gue-
del (agency producer for all programs),
Sam Pierce, Jim Burton (Wilshire Oil,
for Mutual-Don TLee), Ernest Jarvis
{(Forest Lawn, for CBS).

MITCHELL-FAUST ADVERTISING CO.,

280 N. Michigan Ave., Chicago, Ill.; State
6610, President: Paul E. Faust. Treas-
urer: Lyman L, Weld. Secretary: R. A.
Herweg. Vice-Presidents: P, H. Faust,
1. H. Copeland, Remy L. Hudson. Radio
Director: Paul Holman Faust. Spot Time
Buyers: C. J. Turner, Dorothy L. Par-
sons. Talent Buyer: Dorothy L. Par-
sons. Regional: Consolidated Biscuit Co.
for Hampton’s Fresh-Baked Crackers
(participating pgm, Yankee Network-T);
Chr. Hansen's Laboratory for Junket
Quick Fudge Mix (ann, Yankee Network-
19), for Junket Rennet Powder-Tablets
(participating pgm, Yankee Network-10);
W. F. Straub & Co. for Lake Shore Honey
(participating pgm, Yankee Network-1D).
Spot: American Brewing Co, for Regal
Beer (5 mins-1, pgm-1); Centlivre Brew-
ing Corp. tfor Old Crown Ale (10 mins-1,
10-mins-1, ann-1); Consolidated Biscuit
Co. for Crackin' Good Crackers (ann-1);
Peter Hand Brewery Co. for Meister
Brau Beer -(ann-4, 5 mins-1, 10 mins-1,
10 mins-1, pgm-1, pgm-1}; Chr. Hansen’s
Laboratory, Inc., for Junket Danish Des-
gert (ann-2, participating pgm-1), for
Junket Freezing Mix (ann-19, participat-
ing pgm-1), for Junket Quick Fudge
Mix (ann-28, parlicipating pgms-3), for
Junket Rennei Powder-Tablets {ann-Z,
participating pgms-2); The Quaker Oats
Co. for Quaker Macaroni and Spaghetti
(ann-18), for Muffets (ann-5}; Rapinwax
Paper Co. for Rap-in-Wax (participating
pgms-2); W. F. Straub & Co, for Straub’s

Vitamin Capsules {ann-1), Writers_:
Agency staff. Producers: Ageney staft;
Norman Schwartz of Transamerican

Broadcasting & Television Corp, (Chr.
Hansen’s Laboratory, Inc.), AMP (Chr.
Hansen's Laboratory, Inc), RCA Chicago
(Quaker Qats Co.), NBC Transcription
Divisicn, Chicago (Quaker Oats Co.).

EMIL MOGUL COMPANY, INC, 625

Madison Ave., New York, N. Y.; Eldor-
ado 5-1756. DPresident: Emil Mogul.
Secretary, Treasurer: Helene Mogul
Radio Director: Emil Mogul. Spot Time
Buyer: Helen Munroe. Spei: Fruit Wine
Co. of America for Lady Lynn Wine,
Lord Jean Wine and Goldberg's Kosher
Wine (pgm, ann-3). Spol and Local
Barney’s Clothes (news, pgm, ann-6)
Man O’ War Sports & Turf Weekly 5
min  scratches, flashes, resumes-4).
Writers: Alfred Paul Berger, Stanley
Fields.
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RAYMOND R. MORGAN CO., 6362 Holly-
wood Blvd.,, HEollywood, Calif.; Hemp-
stead 4194. Yresident: Raymond R, Mor-
gan. DManager, Secretary, Treasurer: R.
E. Messer. Aceount Executives: J. J. Mc-
Cleery, L. W, Hobson. Art Direclor:
Howard Wookey, Radie Director: Sam
Pierce. Spot Time Buyer: R. E. Messer,
Talent Buyer: Ruth Johnson. Centinu-
ity and Script Boyer: Raymond R. Mor-
gan, Manager Copy Department: H. M.
Bourne. IPublieity: William A. Wood.
Braneh Office: Goodkind, Joice & Mor-
gan, Palmelive Bldg., Chicago. Regional:
Los Angeles Soap Co. for White King
Granulated (CBS Pacific Network-7), for
Sierra Pine Toilel Socap (CBS Pacific
Network-T). Spot: Los Angeles Soap Co.
for White King Granulated (ann-32, ann-
5), for Sierra Pine Toilet Soap (ann-1),
for Scotech Soap {(news-3, participating-
1); Planters Nut & Chocolate Co. {pgm-
1); J. A. Folger & Co. for Folger's Cof-
fee (pgm-3, 5 mins-16). Local: Owl
Drug Co. (pgm-1). Writers: James Mec-
Cleery, Phil Stewart, Margaret McKay,
Eric Strutt, Sam Pierce, Herb Conmner,
Mayfield Kaylor,

MORRIS-SCHENKER-RQOTH, INC, See
Roth, Schenker & Bernhard, Ine.

H. C. MORRIS & CO0., INC, 420 Lexing-
ton Ave.,, New York City; Lexingion 2-
4650, Spot: Eastern Wine Corp. for
Chateaun Martin Wines {(ann-15); Look
Magzazine {ann-8); Doubleday, Doran &
Co., Inc. (ann-7); Agash Refining Corp.
(ann-3). Local: Friday Magazine (ann-
1}; Agash Refining Corp. (pgm-1).

MORSE INTERNATIONAL, INC,, 122 East
42nd St., New York City; LE 2-6727.
President: Roy Head. Vice-Presidents:
C. J. Ballieit, E. P. Anderson., Secretary-
Treasurer; Shaw Newton. Radio Direc-
tor, Talent, Script and Continuity Buyer:
Richard Nicholls. Assistant Radio Dirce-
tor and Tume PBuyer: William Hines.
Regional: Vick Chemieal Co. for Vapo-
Rub, Va-tro-nol (pgm, Pacific Coast-11).
Spot: Vick Chemical Co. for VapoRub
and Va-tro-nol (ann, news, pgms, etc.—
aggregate of 134, ann-14 Canadian), for
Cough Drops (ann-42),

FARAON JAY MOSS, INC,, 1462 N, Stan-
ley Ave, Hollywood, Calif.; Granite 8878.
President: Faraon Jay Magss., 'Treasurer:
Ardys M, Moss, Space Buyer: J, K. Gib-
sor. Production Manager: W. S, Weeks,
Radio Direetor: Ardys M, Moss. .Loeal:
Pierce School of Practical Nursing (pgm-
2); Towmsend National Recovery FPlan
{pgm-1); ¥F. Arnold Young, English Les-
sons (pgm-4); Richard Harrison Food

Products (pgm-1); Jonathon LeMire,
French Lessons (pgm-1); Calirox Cookies
(pgm-1); Rev. Sheldon Shepard {pgm-
2); Hoytt Construction Co. (ann-2).

€. WENDEL MUENCH & CO., 210 E. Ohio
St., Chicago, 111.; Whitehall 7717. Iresi-
dent: C. Wendel Muench, ERadio Diree-
tor, Continuity and Script Buyer: George
Euwema. Spot Time and Talent Buver:
C, E. Forsherg. Network: Durkee Fa-
mous Foods for Margarine (NBC Blue-
20), Spot: Chappel Bros. for Xen-L-Ra-
tion Products (pgm-17, ann-5); The Julep
Co. for Howel's Root Beer (1 min dra-
mas-20, ann-19); Blue Moon Foods, Inc.
for Cheese Spreads (ann-12); Durkee
Famonrs Foods for Margarine {(ann-15);
Sokol & Co, (ann-1); Durkee Famous
Foeds (ann-5). Writers: Howard Me-
Kent Barnes (Durkee’s Mavgarine), Don
Thompson and Robert Gingrich (Ken+L-
Ration}, Robert Gingrich (Howel’'s Root
Beer). Producers: Don Thompson {(Dur-
kee's Margarine, Xen-L-Ration), Jim
Dickert (Ken-L-Ration, Howel’'s Root
Beer),

NEEDIIAM, LOUIS & BROREBY, INC., 360
N. Michigan Ave.,, Chicago, Ill.; State
5151, President: Maurice H. Needhami.
Viee-Presidents: John J. Louis, Melvin
Brorby, W. Raymond Fowier, Jr,, Harry

E, Phelps. Seecretary, Treasurer: Otto R.
Stadelman. Radio Directors: Cecil Un-
derwood (Hollywood), W. Raymond

Fowler and Harrie K. Richardson (Chi-
cago). Spol Time Buyers: Otto R. Stadel-
man, Bvolyn Hardinge, DBranch Office!
1680 N. Vine St., Hollywood; Cecil Un-
derwood, manager., Network: S. C, John-
son & Son for Wax, Glo-Coat and Auto
Wax (NBC Red-100). Spet: S, C. John-
son & Son for Wax and Glo-Coat (pgm-
6, ann-26); Eagle-Picher Sales Co. (ann-
7); Kraft Chease Company for Parkay
(ann-38, cut-in ann on Kraft Musie Hall-

26). Local; Kraft Cheese Company for
Parkay (pgm-1); Wieboldt Stores, Inc.
{pgm-1),

NEFF-ROGOW, INC., 30 Rockerfeller Plaza,
New York City; €I 7-4220. President:
Walter J. Neff, Vice-President: William
Rogow. Radio Directors, Spot Time
Buyers: Walter J. Neff, William Rogow.
Copy Chief: John H. Hines, National
Spot: J. W. Beardsley’s Sons for Foods
(pgm-3); Bond Stores, Inc.,, for Bond
Clothes (pgm-40); Melville Shee Corp.
for Thom MMcAn Shoes (pgm-8). Local
Fisher Baking Co. (pgm-2); Frederick
Lowenfels & Son for Hotel Bar Butter
(pgm-1); D’Arrige Bros. Co, for Andy
Boy Broceoli (ann-2); Liggett Drug Co,
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Ine. (pgm-1);, Dorman Farms Co. for
Winter Garden Carrots (ann-1); Jos.
Martinson & Co. for Martinson's Coffee
(pgm-1); Sears, Roebuck & Co., New
England Group (pgm-1).

NEISSER - MEYERHOFF, INC., 410 N.
Michigan Ave., Chicago, 1l1.; Delaware
7860. Tresident: Arthur E. Meyerhof.
Vice-President: Frederick W, Hinrichs.
Secretary, Treasurer: Walier R. Neisser.
Director of All Radio Activities: Nelson
A, Shawn, Branch Offices: 759 N. Mil-
wattkee St, Milwaukee; F. W. Hinrichs,
vice-president in charge. 530 West 6th
St., Los Angeles; George A, Taylor, man-
ager. Network: Illinois Bleat Co. (Mu-
tual-5); Wilmington Transportation Co.
for Catalina Island (CBS-5); ‘Wm.
Wrigley, Jr., Co. (CBS-74). Regional;
Wm. Wrigley, Jr,, Co. (Yankee Network-
198), Spot: The Cho-Che Co. {(ann-6);
Fitzpatrick Bros. for Kitchen Klenzer
{(ann-1): Manchester Biscuit Co. for
Crackers {(pgm-l, ann-1); Wilmington
Transportation Co. {ann-8); Chicago Na-
fional League Baseball Club (pgm-4);
Lakeside Biscuit Co. for Crackers (pgm-
1); Los Angeles Baseball Club (ann-1);
Sawyer Biscuit Co. for Crackers and
Butter Cookies (ann-2). Loecal: Edwards
Motor Co. (ann-2); Fitzpatrick Bros. for
Kitchen Klenzer (pgm-1, pgm-1, pgm-1,
ann-1, 5 mins-1); Andy Lotshaw Co. for
Body Rub (pgm-1); Milwaukee Electric
Railroad & Transport Co, (ann-3); Chi-
cago National League (pgm-3., reenact-
ment of game-1); Los Angeles Baseball
Club (ann-1); Roundy. Peekham & Dex-
ter Co. for Coffee (ann-1): Sawyer Bis-
cuit Co, {pgm-1); Schaaf Seusase Co.
tpgm-1),

TED NELSON ASSOCIATES, 1650 Broad-
way, New York City; CI 7-2830. Director
of ANl Radie Activities: Ted Nelson.
Spet:  Hollingshead Corp. for All-Nu
Floor Wax (ann-2): Fellows Medical Co.
for Tellows Syrup of Hypophosphites
tann-10): Iroqueis for Herb Tea (ann-4).

THE NESBITT SERVICE CO., 1462 Hanna
Bldg., Cleveland. O.; CH 4804-5-6. Radio
Director, Spot Time Buver: M, . Nes-
bitt. Spol: Cedar Point-on-Lake Frie
(pgm-91,

NEWBY. PERON & FLITCRAFT, INC.,
222 W. Adams St. Chicago. Ill.: Andover
3311, President: A. W, Newhy. Vice-
President: E. R. Flitcraft. Secrefary-
Treasurer: A, H. Percn  Radie Divectnrs:
Walter Zivii A. H. Peron. Spet Time,
Talent, Continuity and Seript Buver:
Walter Zivi. Publicity Director: E. R.
Flitcraft.  Spot: General ‘Transformer
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Corp. for Porta-Power (test ann-1);
Wonder Heat Pad Co. (pgm-3); Albert
Laboratories for Respirine (pgm-2;
Skrudland Photo Service (pgm-15); 4-
Penny Preducts for Dandruff Remover
itest ann-1). Loeal: Raab Brothers,
Men's Clothing (pgm-1); Chicago Fur-
niture Mart (pgm, news-2}); Bismarck
Brewing Co. (amn-1}; Quality Wet Wash
Laundry (ann-1): Dr. A. A. Dubin, Den-
tal Manufacture (news-1); Whiteeth
Producets Co. for Tcothpowder (ann-1);
Prince Ice Cream Castle (pgm-1).

NEWELL-EMMETT CO., INC., 40 Easi

34th 8i., New 7York City; AS 4-4900.
President: C. D. Newell. Vice-Presi-
dents: L, D. Mahon, €. 8. Walsh, William
Reydel, J. P. Cunningham, F. H. Don-
shea, G. 8. Fowler, Richard 1. Stro-
bridge. Treasurer: Fred H. Walsh.
Radio Directors: William Reydel, George
Qgle, Don Langan. Spol Time and Tal-
ent Buyer: N. F. McEvoy. Network:
Liggett & Myers Tobaceo for Chester-
field Cigarettes (NBC Red-90), for Chest-
erfield Cigarettes and Granger Rough
Cut (CRBS5-35, plus transeriptions on
WOR); Pepsi-Cola (news, CBS-112).
Regicnal: Loose-Wiles Biscuit Co. (news,
Yankee Network plus spot stations-24,
participating pgm, NBC Pacific Red-6),
Spot: Loose-Wiles RBiscuit Co. (ann-4,
transcribed pgm-1, transeribed pgm-3,
transeribed pgm-3, pgm-1); Pepsi-Cola
{ann, jingles contests-26); Chesterfield
Cigareftes (ann-8); Beech-Nut Packing
Co. (chain breaks-23); White Rock Min-
eral Springs Co. (franscribed pgm-1}.

ROBERT §S. NICHOLS AGENCY, 701

Lloyd Bldg., Seattle, Wash.; EL 7417,
Owner: Robert 8. Nichols. Continuity
Writer: Jack McClintock. Feature
Writer: Robert Hillis. Secretary: How-
ard Youngman. Local: Columbia Lum-
ber Co. (pgm-1); Delteet Furniture Co,
ttranscribed pgm-1): Westermans
Clothier (ann-1); J. G. Fox & Co. (pgm-
1): Mast, Inc. (pgm-1); City Light (pgm-
1); Dr. Mellor Dentists t(news-1}; Bar-
tell Drug Co. {(pgm-2); Rhodes Bros.
(pgm-1): Arthur A. Wright & Sons
(pgm-1).

NORTHWEST RADIO ADVERTISING

CO., INC., 802 American Bank Eldg.,
Seattle, Wash.; Mgin 9282, President,
General Manager: Edwin A. Kraft. Radio
Directors, Spol Time and Talent Buyers:
Edwin A. Xrait. W. L. Paul. Spoet:
Gardner Nursery Co. (pgm, ann-309);
Compagnie Parisienne, Ine,, (5 mins-75);
Blue Ribbon Books {pgms, ann-approxi-
mately 100). Writer: Edwin A. Kroft
{Gardner Nursery Co.}.
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PARIS & PEART, 370 Lexington Ave..

(’DEA, SHELDON & CANADAY, INC,
400 Madison Ave., New York City; Plaza
3-1670. President: Mark O’Dea. Execu-
tive Vice-President: George H. Shelden.
Viee-Presidents: L. C. McElroy, €. E.
Nelson. Treasurer, General DIanager:
John F. Quick. Secretary: Agnes R.
Volk. Spet Time Buyer: C. Wohlpart.
Branch Office: First National Bank Bldg.,
Baltimore, Md. Network: Commercial
Credit Co., Auto Financing (news, CBS-
69). Spot: Chilean Nitrate Sales, Inc,
for Chilean Nitrate of Soda {(pgm-1T);
Charles E, Hires Co. for Hires Root Beer
(pem-55). Preducers: Jean V. Grom-
bach (Chilean Nitrate of Soda and Hires
Root Bear), Transamerican Broadeast-
ing & Television (Hires Root Beer).

OHIO ADVERTISING AGENCY, 17310
East 12th St., Cleveland, 0O.; Prospect
7177. President: Samuel L. Abrams,

Vice-President: John V. Williams. Treas-
urer: Arthur Roth. Radio Director: John
V. Williams. Puablicity Director: John
V. Williams., Spot: Lyon Tailoring Co.
(ann-2); M. & N. Cigar Manufacturers,
Inc. (fime signals-2, news-1). Loeal: H.
Blonder Co. (ann-1); Clothing Clearing
House (5 mins-1¥; Ghio Clothing Co.
(5 mins-1},

OLMSTED-HEWITT, INC., 1200 Second
Ave,, Minneapolis, Minn.; Atlantic 0202.

President: Ward H. Olmsted. Secre-
tary-Treasurer;: Harriet W. Olmsted.
Vice-President: John T, Foley. Radio

Diveetor: Ward H. Olmsted. Spot Time
Buyer: John T. Foley. Centinuity
Writers: Gordon A. Daline, Robert C.
Millar. Regionali Archer-Daniels-Mid-
land Co. for A-D-NM Wheat Germ Oil
(pgm, DMinnesota Nelwork-4). Spot:
Northrup, King & Co., Feeds and Seeds
(pgm-1, ann-4); International Milling
Co. for Seal of Minnesota Flour (pgm-1.
news-1, pgm-1}, for Rebin Hood Flour
(news-1). " Local: Nevens Co. for Laun-
dry and Dry Cleaning fistation breaks-

1); Chleen Dairy for Dairy Products
(pgm-1, participating pgm-1, participat-
ing, pgm-1).
PACIFIC NATIONAL ADVERTISING

AGENCY, 605 Union St., Seattle, Wash.;
Eliot 4884, President: William H.
Horsley. Seeretary: H., O, Stone. Treas-
urer: Marjorie Humphrey, Production
Manager: Harry 8. Pearson. Assistant
Manager: George R. Dunham. Radio
Director, Spot Time and Taleni Buyer:
Marjorie MePherson, Continuity and
Sceript  Buyers: NMarjorie McPherson,
Barbara Curran. Publicity Director:
Flarence V, Montgomery.
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B. J. PATULSON

New York City; Caledonia 5-9840. Part-
ners: A. G. Peart, J. H Rehm. Account
Executivess H. C. MMiner, W. F. James,
W. G. Jones, D. C. Manson. B. Alexan-
der. Radio Director, Business Manager:
E, 4. Cegan. Spot Time Buyer: F. Pa-
mentiel. Regional: The Great A & P Tea
Co., A & P Retall Grocery Stores {(pgm,
CBS New England-3).

ASSOCIATES, 623 N.
Second St., Milwaukee, Wis.; Marguette
6877. (eneral Manager: B. J. Paulson.
Account Executives: A, J. Gerlach, E. J.
Schickel, Herman H. Sinako, Account
Exccufive, Art Director: Pete Keck. Pro-
duction Manager: Roy A. Franke. Radio
Dircetor: None, handled by account ex-
ecutives. Spet: Chr. Hansen’s Labora-
tory for Dairy Chemicals (cheese mar-
ket reports-3). Loeal: United Coal &
Pock Co. (ann-1); Trapp’s Golden Rule
Dairy (ann-1Y; M. A. Gerret Co. {(ann-1):
Black Eagle Cil Co. for (Gasoline and
Motor Ol (weather forecasts, tempera-
ture reports-1); Clover Lane Dairy for
Dairy and Milk Products (participating

pgm-1): The Heath Bakery (sports
pgm-13,
HANCOCK PAYNE ADVERTISING OR-

GANIZATION, Public Ledger Bldg..
Philadelphia, Pa.; Lombard 2405. Presi-
dent, Treasurer: W. Hancock Payne.
Vice-President: A. E, Story, Jr. Secre-
tary: Charles D. Ledyard. Director of
Al Radio Activities: Miss M. J. Shields.
Publicity Director: Charles D. Ledyard.
Spot: DMonopad {at press time, details
were not set). Loecal: Corn Exchange

National Bank (ann-1); Geutings, for
Shoes (pgm-1)., Producer: Miss I, J.
Shields.

PECK ADVERTISING AGENCY, 444

2

9

Madison Ave., New York City: PL 3-0900.
Chairman of Beard: Harry Peck. Presi-
dent: A. H. Messing., Secretary: Harry
Krawitz. Treasurer: David Bloch., Radio
Director: Arthur Sinshelmer. Spot:
Beverwyck Breweries (news-4): Tasty-
east, Inc, (ann-16); Roxy Clothes (news-
5); Long Island Outfitting Ca. (ann-3):
Fairfax Tobaceo Co, (ann-8); 8. Grover
Graham Co. (ann-3); Hammondsport
Wineries (ann-3): Glyco Thymoline
(news, ann-2); Olde Duich Mills Coffee
(ann-3); Advertising Distributors of
America (ann-4); Gulf Recovery Corp.,
Refiners (ann-3); Krasne Bros., Grocery
Jobbers {(ann-2): ‘Tourneau Watches
(ann-2); Joseph P, Day, Manhattan
Beach (ann-3). Locak Wise Shoe Co.
(news-1); Casin Druggists (news-2J.
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PEDLAR & RYAN, INC,, 250 Park Ave,
New York City; EL 5-7700. President:
Thomas L. L. Ryan. Vice-Presidents:
Lawrence L, Shenfield, Frank J, Doherty.
Secretary, Treasurer: Arthur Cobb, Jr.
Radioc Director: Gregory Williamson,
Time Buyer: Frank G, Silvernail, Spot
Time Buyer: Tom Carson. Talent Buy-
ers: Edgar G. Sisson, Jr., Elisabeth How-
ard. Radiec Copy Chief: John Archer
Carter. Script Buyer: Finis Farr. Network:
P & G for Camay Soap (NBC Red-50,
NBC Blue-16, CBC, French and English-
29); P & G for Chipso (NBC Red-23, CBS-
24, NBC Blue-7, CBC, English and French-
30); Bristol-Myers for Vitalis (NBC Red-
51); Lady Esther, Ltd., for Cosmetics
(CBS-83). Regional: P & G for Camay
Soap (California Radio System-5); P& G
for Dash (California Radio System-4).
Spot: P & G for Camay Soap (pgm-11);
P & G for Chipso (pgm-4); P & G for
Dash (pgm-6); Bristol-Myers for Ipana
Toothpaste (pgm-5); J. C. Penney (pgm-
6). Writers: Elaine Sterne Carrington,
Rejane des Rameaux, Frank Polimeni
(Camay), Irna Phillips, Orin Tovrov,
Henri Deyglun, Kay Chase {Chipso),
Don Becker (Ipana), Jeitabee Ann
Shafer (J. C. Penney), Sam Carlton, Al
Miller, Ed BEitinger (Vitalis). Staff
Writers: Cyril J. LIullen, Jack Finney,
Beth Judson, Donald Wallace, Finis
Farr, Howard Merrill. Producers: Ed-
win Wolfe, Elisabeth Howard (Camay},
Gilber: Gibbons, of Carl Waester, Ing,
Howard Merrill, Basil Lougheran, Elisa-
beth Howard (Chipso), Chick Vincent,
John MecClean, Jr. (Ipana), Ed Wolfe,
John McClean, Jr. (J. C. Penney), Les-
tet Vail, Edward A. Byron (Vitalis),
Edgar G. Sisson, Jr. (Lady Esther). .

HAROLD W. PICKERING ADVERTISING
AGENCY, 310 Templeton Bldg., Salt
Lake City, Utah: Wasatch 2658. Owner:
Harold W. Pickering., Associate: 1. H.
Malzahn. Local: Bennett Glass & Paint
Co. (ann-3); Utah State Fair Assoeiation
{ann-3); Boyd Park Jewelers, Inc. {(ann-
1); Gray’s Motor Serviee, Ine, (ann-1Y
Bennett Motor Co. (ann-3); First Secur-
Ity Trust Co, {ann-1); Redman Van &
Storage Co. {ann-1).

PLATT-FORBES, INC., 386 Fowrih Ave,
New York City; CA 5-4440. President,
Treasurer: William A. TForbes. Vice-
Presidents: Rutherford Platt, Thomas F.
Cosgrove, John Monsarrat. Secretary:
William S. Walker. Radio Direetor:
Rutherford Platt. Spef Time Buyers:
William 8, Walker., J. X. L. Peterson.
Parmeles Lyman. Spot: Peter Paul, Inc.,
for Mounds and Ten Crown Gum (pgm,
5 mins, ann-753); Oxoe, Ltd. f(ann-16).
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Leaecal: Oxo, Lid. (pgm-1). Producers:
World Broadeasting System, Ine, (Peter
Paul, Ine.); NBC (Oxo, Ltd.).

POTTS-TUENBULL ADVERTISING CO,,

912 Baltimore Ave, Kansas City, Mo.;
Vietor 9400, President; W. J. Krebs,
Vice-president; D, B, Dexter. Treasurer:
E, T. Chester, Seeretary: G. F. MaGiHl.
Radio DRirector, Spot Time Buyer: G. F.
MaGill. Talent Buyer: N. P. Rowe. Con-
tinuity and Secript Buyer: C, R. Lawson.

F. W, PRELLE CO., 983 Main 8%, Hartford,

Conn,; 7-1117. General Manager: F. Wal-
lace Prelle. Accountant: Blanche Ains-
worth, Production Manager: Ida Fried-
man, Art Director: Robert F. Little.
Copy Chief: Philip Frank. Radio Di-
rector, Space Buyer; Leonard R. Schoen-
feld. Spot: Diamond Ginger Ale, Inc.
{ann-8); Republican State Central Com-
mittee of Connecticut (pgm-9, pgm-7,
ann-9, talks-9); Connecticut Ice Manu-
facturers Assn. (pgm-4). Local: New
England Lzaundry (ann-1); Lux, Bond
& Green, Jewelry (pgm-2); Schuliz
Beauty Salons (pgm-1); Connecticut
Mfgs. of Carbonated Beverages {(ann-2).

PRESBA, FELLERS & PRESBA, INC,, 360

N. Michigan Ave., Chicago, Ill.; Cenfral
7683. President: Bert S. Presha. Vice-
President: E. A. Fellers. Secretary: Will
B. Presba. Director of All Radio Ac-
tivities: E. A. Fellers. Spot: DeForest
Training, Inc., for Correspondence
Courses (5 mins, pgm-9); Flex-O-Glass
Mig, Co. (& mins, pgm-21); Household
Magazine (5 mins, pgm-35); Mantle
Lamp Co. for Kerosene Lamps (5 mins,
pgm-60); Olson Rug Co. (5 mins, pgm-
60); Dr. Scholl's Foolt Comfort for Foot
Appliances and Shoes (5 mins, pgm-3);
Battle Creek Drugs (ann-4); {olenial
Poultry Farms (pgm. ann-2); Dick Niles
Packing Co. for Grapefruit {(ann-7);
Fuller Laboratories for Reducing Candy
{(pgm-1); Pioneer Life Insurance Co.
(5 mins-1); Pure Milk Assn. (pgm-1);
Woodmen Accident Co. for Insurance
(53 mins, pgm-5); Haskins Bros. & Co.
for Soap (5 mins, pgm-T). Writers:
William Meredith, Mark Smith. Pro-
ducer: William Meredith.

PUBLICITY ASSOCIATES, 350 Fifth Ave,,

New York City; LO 5-321C. President,
Radio Director: Josef IsraelsII. Branch
Office: 20 N. Wacker Drive, Chicago
{State 2211); William R. Harshe, in
charge, Leocal: New York Post (pgm-2).

RADIQ-RUNDFUNK CORP., 207 East 84th

St., New York City; RH 4-3500. DPres-
ident; Herbert ¥. Oettgen. Radio Di-
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rector, Spot Time Buver: Herbert F.
Oettgen. Local: Bolle & Detzel, Inc.
(pgm-1); Express Exchange (ppgm-1);
Gambarelli & Davitto {(pgm-1); Haen-
lein & Esch (pgm-1); Red Ball Van Lines
(ann-1); Europa Import Co, (amm-1);
Charles von der Bruck, Inc. (pgm-1);
Berthold Mucke (ann-1); White Sewing
Machine Service {(ann-1); Steneck Travel
Bureau (pgm-1). (All programs are in
German and recorded abroad).

THE 1. W. RAMSEY CO., 430 Union Bank

Bldg., Davenport, la.; 3-1889. President:
L. W. Ramsey. Viece-President: F. L.
Eason. Secretary: E. G. Naeckel. Radio
Director, Talent, Continuity and Seript
Buyer: E. G. Naeckel, Spat Time Buy-
ers: E. G. Naeckel, L. W. Ramsey.
Brance Office: 230 N, Michigan Ave,
Chicago (Franklin 8155): French Eason,
executive in charge. Netwark: F. W.
Fitch Co. for Fitch Shampoo (NBC Red-
79): Chamberlain  Laboratories for
Chamberlain Loticn {(CBS-17, NBC split
network-2),  Also spot announcements
for wvarious eclients. Writer, Producer:
Ward Byron (Fitch Shampoo).

THE RANDALL CO. 15 Pearl St., Hart-
ford, Conn.; 7-8233, President: Wilbur
Randall, Vice-President, Treasurer:
Robert Dorfman., Branch Office: 6§ East
45th St, New York City (Vanderbilt
§6-4952); Robert Dorfman in charge.
Spot: Blackstone Products for Black-
stone’s Aspirin and other products
(pgm-25). Loecal: Bacon Bottling Co.
(ann-1}; Harry Glotzer (ann-1); Im-
perial Dyeing & Cleaning Co, (baseball
scores-1); Maurice the Jeweler (ann-
2); New England Furriers (ann-1):
Polish National Home (pgm-1); Reich-
lin & Levin (ann-1); 8. Max & Co.
(ann-1); Stackpole, Moore, Tryon Co.
(ann-1),

HOWARD RAY ADVERTISING AGENCY,
320 West 9th St., Los Angeles, Calif.:
Trinity 8532, Owmner: Howard Ray.
Radio Direclor: Robert Allan. Regional:
Dr, W. J. Ross Co., (5 mins, Don Lee
Network-32). Spet: Dr. W. J. Ross Co.
(5 mins participating-1, ann-1).

CHARLES DALLAS REACH (0., 58 Park
Place, Newark, N. J.; Market 3-5100.
Execntlives: Charles Dgllas Reach, How-
ard E. Sands, E. N. Deacon, Walling
Minster, Francis R. Risley, James S.
Little, Radis Director, Talent Buyer:
Charles Dallas Reach, Assaciate Radio
Director: Charles Gains, Spoi Time
Buyer: Richard N. Gulick. Continuity
and Secript Duyer: Francis R. Risley.
Branch Offiee; § East 45th St., New York
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(VA 6-3924), Regional: Cui-Rite Waxed
Paper, Koppers Coke, Admiracion OQil
Shampoos (further details, as to num-
ber of stations, ete., not listed),

REDFIELD-JOHNSTONE, INC., 247 Park

Ave.,, New York City; PL 3-6120. Chair-
man of the Beoard: L. L. Redfield. Pres-
ident: E. F. Johnstone. Vice-President,
Space Buyer: B. L. Rottenberg, Vice-
President: Edward T. T. Williams. Vice-
President in Charge of Indusirvial Adver-
tising; J. J. McNevin. Secretary, Assist-
an{ Treasurer: A. Hollander, Director
of All Radio Aclivities: Norman 8, Liv-
ingston, Nelwork: Loeal Cooperative
Campalgns (Mutual-53, Mutual-76, Don
Lee-27); Irrisistible, Inc.,, for Cosmetics
(partieipating, Mutual-2). National Spol:
Grace Donchue, Inc., for Cosmetics
(ann-3); New York Harbor Steamship
Co. (ann-6); Posto-Photo, Inc., Photo
Finishers (pgm-2, pgm-2); Hall &
Ruckel, Inc, for X-Bazin (pgm-l);
Block Drug Co. for Gold Medal Haarlem
Oil (iranscribed ann-7); Kirkwood Lab-
oratories for Har-Ex (pgm-l). Spot:
Venzamer Rotenone Corp. (ann-1).
Writers: Owen Crump, Sam <{arleton,:
William Barr (Ilocal cooperative cam-
paigns). Produecers: Norman S. Liv-
ingston, of the agency; Ernest Chappell
and Charles Schenck, of Rocke Pro-
ductions: Owen Crump, of Warner Bros.
(local cooperative campaign).

JNOX REEVES ADVERTISING, INC,

600 First National Bank Bldg., Minne-
apolis, Minn,; Bridgeport 7701. Presi-
dent: E. E. Sylvestre. Executive Vice-
President: Wayne Hunt, Vice-Presidents:
John H. Sarles, Helen Brown, Elizabeth
Reeves, Secretary: K, P. Torgerson.
Treasurer: C, L. Greenwood. Radio
Program Director: Lloyd Griffin. Radie
Production Manager: Russell Neff., Dra-
matic Script Editor: Elizabeth Reeves.
Radio Service Manager: Mildred Shulind.
Publicity Director; W, Raschick, Branch
Office; 925 Chanin Bldgz., 122 East 42nd
St., New York City (Murray Hill 4-3882);
B. N. Robinson, manager. Network: Gen-
eral Mills, Inc., for Bisquick (NBC Red-
27), for Wheaties (CBS-30, NBC Red-16.
plus 67 spot stations). National Spot:
General Mills, Ine., for Wheaties (base-
ball-97). ‘Writers: Talbot Munday, Ruth
Borden, C. C, Thomas. Producers: Rikel
Kent, Edwin Morse.

MORGAN REICHNER & C0. INC, 400

Madison Ave, New York City; WI
2-3100. President, Treasurer: NMorgan S.
A. Reichner. Seeretary: William B.
Mosle. Vice-Presidents: Harold A, Bow-
man, Chandler S. (Doe) Woolley. Audi-
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tor: Irving Sachar. Account Executives:
Brandt Aymar, Ernest H. Wiener, Rch-
ert Roberts, Radio Director, Spot Time
Buyer: George J. Arkedis. Local: Baur
Brothers Bakery for Aunt Xannah's
Bread (pgm-1); Pearson Pharmacal Co.
for Dew Decdorants (station breaks-1),

EMIL REINHARDT, 324 Thirteenth St

Oakland. Calif.; Templebar 2408, Spot
Time Buyer: Mildred McMahon. Tal-
ent Buyer: Dove Lane. Continnity and
Script Buyer: LaFayette Mathews, Nef-
werk: Kilpatrick’s Bakery (Mutual-4).
Local: Standard Beverages (ann-5); Kil-
patrick’'s Bakery (ann-6); J. L. Tuttle Co.,
Inec., for Tuttle’'s Cottage Cheese (ann-3).

RUFUS RACADES & CO., 809 de Young

Bldg. San Francisco, Calif.,; Exbrook
6469. Spot: Yellow Cab Co. (ann-3);
Denalan Co. for Artificial Dental Plate
Cleanser (ann, pgm-3). Lecal: California
Maecaroni Co. (pgms. ann-2); Cook Prod-
ucts Corp. for Girard’s French Dressing
{pgms, ann-4),

‘ROBERTSON, ADVERTISING, 721 U, S,

N. Bldg., Denver, Colo.; KE 4657, Presi-
dent: Marshall . Robertson. Vice-Presi-
dent: Mary A. Robertson. Radie Direc-
tor, Spot Time Buyer, Talent, Continuity
and Script Buyer: Brian Elliott. Local:
MMiller’s Groceterias (news-1): Cassidy
Hicks Wallpaper Co. (pgm-1); Millar Cof-
fee Co. (pgm-1); Grayson Apparel (ann-
1); Gaylerd's Apparel (ann-1): Rainbow
Ballroom (pgm-1); Cottrell Clothing Co.
(news-2); Frumess Jewelry <{mews-3};
Graham Furniture Co. (pgm-1); Puritan
Pie C(Co. ({ann-1); Weicker Transfer
fann-1).

ROCHE, WILLIAMS & CUNNYNGHADN,

INC., 310 S. Michigan Ave., Chicago, Ill.;
Harrison 8480, President: John P. Roche,
First Vice-President: Lloyd Maxwell.
Executive Vice-President: Guy C. Pierce.
Vice-Presidents: J. M, Cleary, S. Weston.
Sceretary: M, F, Williamson. Treasurer:
D. J. Kelly. Radio Director: N. J. Cava-
nagh. Branch Office;: 1500 Chestnut St.
Philadelphia (Rittenhouse 3750); Guy C.
Pierce, executive vice-president. Net-
work: The Cudahy Packing Ca. tor Old
Duteh Cleanser +CBS-19. Mutual-22): Sun
Oil Co. (NBC Blue-221. Spot: Siude-
baker Corp. (pami-941: The Milwaukee
Read transcribed anu-123: Horlick's
Malted WMilk Corp. fpgm-21; National
Toilet Co. for Nadincla (chain breaks-6),
Kenton Pharmacal Co. for Brownatone
{fann-8). Local: E J. Brach & Sons {or
Grub Stake Candy Bar {station hreaks-
2). Wrilers: Bess Flvnny (Old Duteh
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Cleanser); Pauline Hopkins (Horlick’s
Malted Milk)., Producers: Russell Young
(0ld Dutch Cleanser); Ray Wilson (Hor-
lick’s Malted Milk).

ARTIUR F. RODRIGUEZ CO. 369 Lex-

mgton Ave., New York City; Caledonia
5-6100. President: Arthur ¥. Rodriguez.
Secretary: Delma Forte, Production
Manager: F. H. Mershon. Ragdio Direc-
tor: I'rank MeCabe. Talent Buyers: Ar-
thur PF. Rodriguez, Frank McCabe.
Time Buyer: Arthur ¥. Rodriguez.

ROGERS & SMITH, 20 North Wacker

Drive, Chicago, Ill.; Dearborn 0021.
President: Walter E. Smith. Vice-Presi-
dent: Ray H, Reynoclds. Treasurer:

Charles B. Rogers. Secretary: Howard’

N. Smith. Director of All Radio Activi-
ties: Roland R. Blair. Script Writer:
Barbara Winthrop. Branch Office: Serv-
ice affiliation with Rogers & Smith,
Dalias, Texas; Herbert A. BRogers and
Howard N. Smith, executives. Spet:
Reid, Murdoch & Co. for Monarch Finer
Foods fann-65); Litile Crow Milling for
Coco-Wheats (pgm-15, ann-4); G. E.
Conkey Co. for Poultry Feeds (ann-11);
James Heddon's Sons for Fishing Tackle
{(ann-13); Furst-McNess Co.,, for Spe-
cialty Salesman (ann-8); Arzen Labora-
torieg (ann-23); Flower Foods, Inc. (ann-
3); Berd Produets, Inc., for Grandma
Green’s Ant Killer (ann-2); Stainless
Steel Products, Inc., for Cooking Uten-
sils (pgm-1, ann-1). Local: Cracker Jack
Co. (pgm-1); Stover Water Softener Co.
(ann-1); Burgess Seed & Plant Ce. for
Plants (ann-1); Hinckley & Schmitt, Ine.,
for Hire's Root Beer (pgm-1); Mangel’s
Apparel Shop (ann-2); Spie, In¢., for
Spic Deodorant fpgm-1). Writer: Bar-
bara Winthrop. Producer: Roland R.
Blair.

E. C. ROGERS AGEN(CY, 80 East Ave,

Rochester, N. Y.; Stone 2367. President:
E. C, Rogers. Manager: W. W. Q'Brien.
Copy and Art Departmenis DManage:r:
Randall (. Beachner. Director of All
Radio Activities: George B. Tucker, Leo-
cal: Weed & Co. {ann-1); E, E. Bausch
(ann-1); Weis & Fisher's (pgms, 5 mins,
ann-1); Langie Fuel Co. {ann-1); Likly’s
Luggage Co. (ann-1).

ROGERS, GANO & GIBBONS, INC, Na-

tional Bank of Tulsa Bldg., Tulsa, Okla.
President: B. C. Gano. Viee-Iresident:
J. Burr Gibbons. Secretary: Victor
Shenk. Radio Director: J. Burr Gib-
bons. Branch Office: Chieago; J. C.
Bachrodt, vice-president. Spoi: Griffin
Grocery Co. {(news, ann-2} Atlas Life
Insurance Co. {(pgm-2).
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RONALDS ADVERTISING AGENCY,
LTD., Keefer Bldg, Montreal, Que.:
Plateau 4803. President: R. C. Ronalds.
Vice-President: E, M. Putnam. Direclor:
G. W. Brown. Radio Direclors: E. M.
Putnam and N. K. Vale (Montreal}, R.
J. Avery (Toronto). Branch Office: 137
Wellington St. W., Toronio. Ont. {Ade-
laide 0237); R. J. Avery, manager. Spot:
United Drug Co., Ltd. for Bisma-Rex
fann-39); Louis K. Liggett Co. (ann-11).
Local: Reliable Toy Co., Ltd, for Dolls
(pgm-1); Bristol-Myers Co. of Canada,
Litd., for Ipana, Sal Hepatica, Ingram’s
Milkweed Cream {pgm-1); Charles Gurd
& Co., Litd., for Gurd’s Beverages (pgm-
1); Roe Farms Milling Co, (pgm-2); Ly-
man Agencies, Lid. for Tintex and
others {pgm-1}. Writer; Claire Wallace
{Bristol-Myers). Writer, Announcer:
Tod Russell. Producer: Charles Hutch-
ings (Reliable Toy Co.).

WILLIAM GANSON ROSE, INC., 522
Terminal Tower, Cleveland, O.: Prospect
6171. President, Treasurer; William
Ganson Roge. Vice-Pregident: Frank H.
Pelton. Secretary: L. C. Brown. Radio
Director: L. C. Brown., Spet Time, Tal-
ent, Continuity and Script Buyer. Pub-
licity Director: Clay Herrick. Lecal:
Spencerian College, Business Education
(5 mins-1); Stadler Products Co., for
Soil-Bil-Der and Gard-N-Gro (5 min
garden ialks-1). Writers: Clay Herrick,
E. G. Whitney.

ROSE-MARTIN, INC, 21 West 46th St,
New York City; Bryant 9-4621, DPresi-
dent: Irl W, Rose, Secretary-Treasurer:
John B. Martin., Vice-Presidenis: Alvin
H. Kaplan, Carl J. McCracken. Radio
Director, Talent, Continuily and Script
Puyer; Alvin H. Kaplan. Spot Time
Buyer: Gus M. Rundbaken, TPublicity
Director: Vaughn G. Hannington. Spot:
Lewi¢ Hotel Training Schools for Cor-
respondence Course (news-£).

ROSS-GOULD 0., 10th & Olive Sts., Si.
Louis, Mo.; Central 1646, President: H.
Q. Ross. Vice-Presidents: W. K. Eckies,
Harry Meyer. Treasurer: H. M. Ross.
Radio Director: None. Spot: Absorene
Mig. Co., for Absorene Wallpaper Clean-
er, HRH Paint Cleaner, Abso Crystals

Watersoftening Cleanser (ann-30).
ROTH AGENCY, 1619 Broadway, New
York City, CI 7-8220. President: Bud

Roth. Vice-Presidenl: Arthur L. Ross.
Secrelary: Edna Calvalli. Radio Direc-
tor, Continuity and Script Writer:; Jimmy
Lyons. Spot Time Buver: Bud Roth.
Talent Buyers: Robert H. Calvert, Fred
Robbins, Larry Marks. Aeccounf Execu-

tive: Sam Freundel. Leeal: Gottfried
Baking {pgm-1); Hanscom Bake Shops
inews-1); Jacksonviile Chamber of Com-
merce (pgm-1); Charlotte Chamber of
Commerce ipgm-1}; Los Angeles Times
(pgm-1); Quict May Burners {news-1);
Berkley Razor Blades (news-1); Borek
8 Stevens (pgm-1), Writers: Jimmy
Lyons, Sam Freundel, Mort Wolff, Con-
sultant: Thornby Carlion. Producers:
Jimmy Lyons (Gotifried Baking, Borek
8 Stevens), Matt Trainer (Quiet May,
Berkley Razor Blades), Dan Macquire
(Los Angeles Times), Jack Gordon
(Jacksonville Chamber of Commerce),
Gene MceHugh (Charlotie Chamhber of
Cominerce).

0TI, SCHENIER & BERNIIARD, INC.

(formerly DMorris-Schenker-Roth, Ine.).
230 N. dlichigan Ave., Chicago, Il1;
Whitehall 6030. President: Sydney M.
R2th. Viece-President: Ben W. Schenker.
Secretary: Edgar Bernhard, Treasurer:
Harry Roth. Spot Time Buyer: A, C.
Coleman, Radio Director, Talent Buyer:
Ralphi Schoolman.

RUTHRAUFF & RYAN, INC, 405 Lexing-
ton Ave., New York City, MII 6-6400,
I'resident: F. B. Ryan. Vice-President,
Treasurer: W. B. Ruthrauff. Vice-Iresi-
dents: C. J. MeCarthy. P, E. Watsan, E. J.
Grady. R. F. Sullivan. W, P. Littell, J. R.
Busk, F. B. Ryan, Jr., E. W. Garbish, C.
Lawton Campbell, Kenneth Groesbeck,
Ellis J. Travers, K. D. Stewart. Secre-
tary, Asgistant Treasurer; R, Van Buren,
Radie Director; C. Lawton Campbell
Assistanl Radio Director: S. Heagan Bay-
les. Manager: C. T. Ayres. Supervisor
Dayvtime Programs: Herschel Williams.
Agsistant Supervisor Daylime Programs:
Pat  Doughertv., Swupervisor Evening
Programs: NMerritt W. Barnum. Time
Buver;: T. Fisher. Produciion: Nate
Tufts, Wilson Tuttle, John Loveton.
Cemmerceial  Writers: Reging Morgan,
Vivian Washbum, Avery Giles, Florence
Miles. Bob Mann, W, W. Mead. Holly«
wood Office Production: T. Freebairn-
Smith. Chicazo Office Radio Director:
Ros M. Metzger. Branch Offices: 360 N.
Michigan Ave., Chicago (Randolph 2623);
P. E. Watson and W. P. Littell, vice-
pregidents; Ros Metzger, radio director;
Arthur Trask, assistant radio director;
Warren Johtison, in charge of production;
John Dennison, producer, daytime shows:
Paul Bia Gioni, producer. nighttime
shows: Catherine Haynie. in charge of
seript: Baker Ostrin, Irene Small and

Robert Gardner, commercial writers;
Albert Callies, time buyer. 7430 Second
Blvd.,, Detroit (Madison 1980), Ellis J.

Travers; William E. Betts, manager. 812
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Olive St., St. Louis (Main 0128)- O. A,
Zahner, manager. 168¢ N, Vine St., Hol-
lywood (Hillside 7593); Charles Perrine,
manager. 236 Montgomery St., San Fran-
cisco; Fredervick Duerr, managey. North-
ern Life Bldg, Sealtle; Frances C. Mul-
ling, manager., Network; Camphell Soup
Co. for Franco American Spaghetti (CBS-
15, CB58-55); Bromo-Seltzer {NBC Blue-
65); Chrysler Corp. (CBS-83); Ironized
Yeast Co. (NBC Blue and Inter-City-45,
CBS-68); Lever Bros. for Rinso (CBS-70,
CBS-65), for Spry (CBS-65); Noxzema
Chemical Co. (quiz, CBS-45, news, CBS-
40); Penn Tobacco Co. (CBS-68); D, L.
& W. Coal Co. (Mutual and spot-45);
Quaker Oats Co. (NBC Red-§0, NBC
Red-60, NBC Red-60). Spot: Chrysler
Corp. (ann, news-80); Gunther Brewing
Co. (pgm-2); Noxzema Chemical Co.
(pgm-4); Ruppert Brewery {(sporis com-
ment-1, singing ann-12); B. F. Good-
rich Ce, (sports news-25); Kitchen Bou-
guet (participating pgm-1, news com-
ment-1).

SCHECK ADVERTISING AGENCY, INC,,
9 Clinton St., Newark, N, J.; MA 2-0480,
President: Julius Scheck, Vice-President:
Morris Scheck, Radio Birectors: Julius
Scheck, Morris Scheck. Spot: Philadel-
phia Dairy Products Co., Inc¢. (news-7);
Zy-vo (ann-2, pem-1}. Local: Philadel-
phia Dairy Producis Co., Inc. (pgm-d,
weather reporis-1); Woodlawn Farm
Dairy Co, (news-1, weather reports-1);
Anna Myers Pure Foods for Jamsg and
Jellies {ann-4); Dr. Shirley W, Wynne's
Food Forum (pgm-1},

SCHWIMMER & SCOTT, 75 E. Wacker
Drive, Chicago, Ill.: Dearborn 1816.
Pariners: Walter Schwimmer, R, J, Scott,
Radio Birector, Talent Buyer: N.-E,
Heyne. Spot Time Buyer: John B,
Davies. National Spot: Rudelph Wurlit-
zer Co. for Musical Instruments (pgm-
8); Lea & Perrins, Ine., for Worcesler-
shire Sauce (anm-30); Parker Bros., Inec,
for Games (ann-8); Salerno-Megowen
Biscuit Co. for Cookies and Crackers
{ann-2);: Petex Fox Brewing Co. for Beer
(ann, pgm-15); Mohawk Bedding Co. for
Maitresses (ann, pgm-5): Walgreen Co.,
Drugs (ann, pgm-8). Lecal: Walgreen
Co. (baseball-1); Hirsch Clothing Co.
(pgm-3); Butler Motors, Inc. (pgm-1);
National Tea Co. (pgm-2),

SCOTT-TELANDER, 411 E. NMason St.,
Milwaukee, Wis.; Daly 1080. Partners:
N, L. Telander, Harry H. Scott, Radio
Director: Harry H. Scotl. Spot Time
Buyer: Esther Block. Spot: Wadhams
Qi (sporls pgm-2, sports-1 or more,
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depending on event); Master Lock Co.
(ann-100). Locali: Wisconsin Bankers
Association (pgm-1); John Graf Co.
(pgm-1, sports pgm-1) Milwaukee West-
arn Fuel Co. (ann-2); First Wisconsin
National Bank (ann-1). Writers: M. A.
Lemkuhl (Wadhams Oil, First Wisconsin
National Bank, Wisconsin Bankers As-
sociation, John Graf Co.}, Earl H. Swan-
son (Wadhams Oil, Master Lock Co.).

RUSSEL M. SEEDS ©€0., Palmolive Bldg.,

Chicago, Ill.; Delaware 1045. President:
Freeman Xeyes. Vice-Presidents: Paul
Richey, T. J. Wallace. Treasurer: Jack
Harding. Secretary: H. J. Smith, Radio
Director: Watson Humphrey, Spot Time
Buyer: H. J. Rollinson, Talent Buyer:
T. J. Wallace. Branch Office: Lemcke
Bldg., Indianapolis; Jack Harding, man-
ager. Nelwork: Brown & Williamson
Tobaceo Corp. for Bugler Tobacco (NBC
Red and Blue-75), for Avalon Cigarettes
(NBC Red and Blue-63), for Raleigh
Tobacee {NBC Red-75), for Raleigh
Cigarettes (NBC Red-20). Spot: Key-
stone Steel & Wire Co. (pgm-2); Pinex
Co. (pgm-8, ann-43, news-6); Brown &
Williamson for Bugler Tobacco (pgm-
10), for Big Ben Tobacco (pgm-1, pgm-
6}, for Avalon Cigarettes (pgm-8, ann-5h,
sports-5); Beaumont Co, for 4 Way
Vaporizing Rub (ann-2}, Writers: Fred
Kress, Al Morey, Don Lee, Whitey Ford
(Brown & Willlamson). Producers: John
Lair (Pinex, Keystone Steel & Wire
Big Ben Tobacca); T. J. Wallace, Wat-
son Humphrey (Brown & Williamson).

THEODORE H. SEGALL ADVERTISING

ROSCOLE W.

AGENCY, 544 Market St, San Fran-
eisco, Calif,; Sutter 6557. President:
Theodore H. Segall. Vice-President:
Edward G. Lansdale. Radie Director:
Frank Wright., Branch Qffice: Para-
mount Bldg., Los Angeles (Michigan
6062). Regional: Calwhey Co. for Health
Food (Mutual-2), FLocal: Calo Food
Products for Calo Dog Food (pgm-1);
Tiltons, Men's Clothiers, San Francisco
(fight broadeast-1); Tiltons, Seattle
{pgm-1); Milens, Jewelers (news-1, ann-
2); Fred Beniofi, Furs (ann-1); Mohawk
Petroleumn for Gascline (sports events-1).

SEGAR, ADVERTISING
AGENCY, 2125 N.E, 48th Ave. Port-
land, Ore.; TA 3445. Owner, Manager:
Roscoce W. Segar., Secretary, Treasurer:
D. D. Segar. Art Director: D. D,
Fitchard. Radio Directors: Roscoe W.
Segar, D. . Segar. Publicity Director;
Roscoe W. Segar., Writer: D, Thompson.
Local: Froskist Ice Cream Co. (ann-3j;
Niklas & Son, Flora]l Headquarters (ann-
3); Jewel Ice Cream Co. (ann-2),
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SHERMAN & MARQUETTE, INC. (suc-
cessors to Benton & Bowles-Chicago,
Inc.), 918 N. Michigan Ave., Chicago,
IIl.; Delaware 8000. 7President: Stuart
Sherman. Vice-President: Arfhur IMar-
quetie. Radio Director: Henry Selinger.
Spot Time Buyer: Miss C. E, Bonnesen.
Network: Colgate-Palmolive-Peet  for
Colgaie Brushless and Rapid Shave
Creamg (NBC Blue-47), for Cashmere
Bouguet Toilet Preparations and Halo
{CBS-63), for Colgate Toothpowder
{CBS-36); Quaker Oats Co. for Farina
(NBC Red-4). Spol: Dr. W. B. Cald-
well, Inc., for Dr. Caldwell's Laxative
{ann-65); Quaker Oats Co. for Full-0O-
Pep TFeeds (itranscribed pgm-15); Col-
gate-Palmolive-Peet for Vel (transcribed
pem-13); Fitger Brewing Co, for Filger's
Nordlager Beer (pgm-5). Writers:
Henry Hayward {(Cashmere Bouguet),
Bill Stern {(Colgate Shave Creams), Mrs,
Ruth Borden (Colgate Taothpowder),
Chuck Acree (Quaker Ful-Q-Pep Feeds,
Quaker Farina). Producers: Henry Hay-
ward {(Cashmere Bouguet}, Les Wein-
rott (Colgate Toothpowder), Al Boyd
(Ful-0-Pep Feeds, Quaker Farina).

SHORT & BAUM, ADVERTISING (for-

merly Blitz & Short, Advertising}, 301
Rothchild Bldg., Portland. Ore.; Beacon
5872, Pariners: Hal E. Short, Charles L.
Baum. Radie Director: Charles L.
Baum. Leeal: Rawlinson's New System
Laundry (pgm-1): Director’s Furniture
Co. (ann-1): Hilaire’s Restaurant (ann-
1); Stein’s Bread <{(ann-1); Jewse! Ice
Cream (ann-1)}; Joe Fisher, Dodge &
Plymouth Distributor (guiz-1).

SIMMONDS & SIMMONDS, INC., 201 N.

Wells St, Chicago, Iil,; Central 1168,
Presideni: Phil W, Tobias. Vice-Presi-
dent: F. M. Simmonds, Jr. Secrelary-
Treasurer: C, O, Brewer. Direetor of All
Radie Activities: C. O, Brewer., Spot:
Nutrena Mills, Ine., for Pouliry Feeds
(news-3, ann-18). Local: Fairyfoot Prod-
ucts Co. for Foot Remedies (ann-2,
om-1>.

SIMONS-MICHELSON CO., 1207 Wash-

ington Blvd., Detroit, Mich.: Cherry 3000,
Parfners: Leonard N, Simons, Law-
rence J. M‘cheison. Radie Directors: Ivan
Frankel, Glenn Xyker. Spot Time, Con-
tinuity and Script Buyer: Glenn Kyker,
Spet: Benrus Watch Co, (ann-6); Pokon
Plantfood Corp (pgm-3). Local: Detroit
White Lead Works (ann-2); Grinnell
Bros, Music Store (ann-2); THudson

Cleaners (ann-3); Forest Clegners (ann
and 5 mins-3); Cunningham Drug Stores,
Inc, (news, ann-5); People’s Outfitting
Co. ¢5 min baseball preview-1); Ply-
mouth Dealers of Greater Detroit
(pgm-1}; Schmidt Brewing Co. (ann-1);
Sitmmons & Clark, Jewelers (ann-1);

Colonial Department Store (ann-4);
Kileen-Ezy Paint (ann-1); Nadell’'s Furs
(ann-1); Frazer Paini Co. (ann-2);

Wayne Short Wave (5 mins-1); Dr. Dix
Dentists (ann-2); Detroit Suspender &
Belt Co. {(ann-1).

JAY H, SKINNER ADVERTISING AGEN-

CY, 304 Sterling Bldg., Houston, Tex,;
Capitol 6278-9. President: Francis Gil-
bert, Secretary-Treasurer: S, Sherrill.
Production Manager: D, Williams. Radio
Direcior, Spot Time, Ceontinuity and
Script Buyer: Francis Gilbert. Talent
Buyers, Publicity Directors: Francis Gil-
bert, D. Willlams. Spot: Galveston-Hou-
ston Breweries, Inc. for Southern Select
Beer (sports, news, transcriptions, ann-
10). Local: Geo. H. Dentler & Sons for
Potato Chips and Salad Dressing {pgm-
1); Fenr Baking Co. (quiz-1, ann-2);
Fidelity Chemical Corp. (ann-2); Lone
Star Creamery Co. (ann-1); Raymond
Pearson, Ford and Lincoln Dealers {ann-
1}; Rettig’s Ice Cream Co. (ann-1).

SMITH, HOFFBMAN & SMITH, INC, 323

Fourth Ave., Pittsburgh, Pa.; Atlantic
9313. President: Lambert Smith, Vice-
President: C. F, Hoffman. Secrctary:
Leo M. Dillon. Director of AIl Radio
Activities, Publicily Director: Ronald
P Taylor. Spot: Dr. Eilis Sales
Co., Inc., for Beauty Aids (participating
gms-4). Local: Pittsburgh Provision
& Packing Co. for Meat Products (ann-
1); Unatin 7-Up Co. for Soft Drinks
{pgm, ann-1, pgm, ann-1); Pitisburgh
Brewing Co. for Iron City, Dutch Club
and Blue Label Beer (news-1, 2 pgms,
baseball pgm-1, ann-1, 3 participating
pgms, news-1, 2 participating pgms-I,
baseball ann and station breaks-1).
Writer: Ronald P. Taylor (all clients).
Producer: Ronald P, Taylor (Pitisburgh
Brewing Co.).

GORDCN SMITH ADVERTISING SER-

VICE, 2412 N. Second St., Yakima, Wash.;
6334, Owner: K. Gordon Smith. Local:
Lee Semon Store (ann-1); W. P. Fuller
& Co. (ann-1); Harold H. Schultz fann-
1); Red Cross Pharmacy (ann-1); Yakima
Artesian Ice Co. for Fuel tann-1); Cas-
cade Milk Products Co. ¢ann-1); Pomona
Products Co. for New West Apple Juice
{ann-1); Yakima County Horticulturrsl
Union for Apples (ann-1); Arbuckie,
King & Goeckner for Footwear (ann-1),
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SOUTHERN ADVERTISING CORP, 111
Corcoran St., Durham. N. C.; F 8031,
President: R. §. Williamson. Secretary:
B. C. Williamson. ‘freasurer: M. V.
Barker., Viee-President, Art Director:
Mitehell Cox. Production Manager, Pub-
licity Directors W, A. Kinde], Jr. Di-
rector of All Radio Aectivities; R, §, Wil-
liamson. Spot: Florence-Mavo Co. (95
mins-2); Keeley Institute (5 mins-1,
transcribed ann-5); Johnston Chemical
Co. (5 mins-4). Local: Roxboro Tobacce
Market (ann-1); Durham Hospitality
Committee (ann-1); Smithfield Board of
Trade (5 mins-1), Writers: W, A. Kingel,
Jr, (Florence-Mayvo Co.), R. 8§ William-
son {(all others),

SPAULDING ADVERTISING, 520 Tem-
ple Bldg., Rochester, N. Y.; Stone 2299.
Owner; James B. Spaulding. Loezl:
Rochester Business Institute (pgm-1):
Star Palace Laundry (pgm-1).

ROLFE C. SPINNING, INGC.. 1236 Macca-
bees Bldg, Detroit, Mich.; Ceclumbia
0531, Radio Director: Paul Hale Bruske.
Loeal: Detroit District Dental Assn.
(pgm-1); Michigan Macaroni ©Mfg. Co.
(ann-1); Koepplinger's Health PBread
(ann-1); Colonial Laundry (ann-1).

STACK-GOBLE ADVERTISING
AGENCY, § 8. Michigan Ave., Chicago,
Iil.; Randolph 0160, President, Treasurer:
E. R. Goble (Chicago). Sceretary: E. A,
Goble {Chicago). Viece-Presidents: H, 1.
Hulsebus {Chicaga), R. A. Porter (New
York), J. A, Butler (New York). Radio
Directors: E. A. Goble (Chicago), Harold
F.Kemp (New York). SpetTime Duyers:
H. L. Hulsebus (Chicago). V. H. Schultz

{(New York)., Talent, Continuity and
Script Buyers: Harold F. Kemp (New
York), E. A. Goble (Chicagn). Branch

Offices: 200 DMadison Ave,, New York
City (Plaza 3-7444): R. A. Porter, vice-
president in charge. 1397 Jefferson St.
E.. Detroit «Cherry 5313%): Cliff Knoble,
vice-president in charge. San Francisco;
James  Houlthan, vice-president in
charge. Network: Cummer Products fov
Molle (NBC Red-54). for Energine (NBC
Blue-44); Grove Laboratories for Bromn
Quinine «(NBC Blue-3%:; Swift & Co.
for Sunbrite Cleanszer «(NBC Blue-55);
Lewis-Howe Medicine Co. for Tums

INBC Red-811. Spot:  Graham-Paige
Motors (dramatized annd: American
Express Co. won; Bromo Quinine

tann: Swift & Cu {or lee Cresm cann).
fNumber of stafinns u=ed hy these apot

advertisers not lListeds Writers: Weal-
bourn  Kelley  (Molley  Edith  Meicer
‘Bromo Quinine),  Producers. B, A,

Ry

AR

Goble, Wynn Orr,
Himan Brown.

Harold F. Xemp,

BARTON A. STEBEINS, 811 West Tth 5t.,
Los Angeles, Calif.; Trinity 8821, Owner:
Barton A. Stebbins. Account Excoutives:
W. V., 8. Arpold, Nat Jeffras, John L.
Rogers, Robert L. Nourse. Space
Buyer, Production: A, W. Gudelman.
Radia Director, Talent, Continuity ang
Script Buyer: Paul Conlan, Spot Time
Buyer: A, W, Gudelman, Branch Office:
247 Park Ave, New York City (Plaza
3-8280). Writer; Marvin Fisher. Pro-
ducer: Dave Eltgn,

STEELE ADVERTISING AGENCY, INC.,
714 M & M Bldg., Houston, Tex.; Pres-
ton D997. President: H. Wirt Steele.
Vice-President: C. W. Stephenson, Jr.
Secrelary-Treasurer: Samuel H, Peak.
General Radio Purchasing Director:
C. W. Siephenson, Jr. Regional Net-
work: Duncan Coffee Co. for Admiration
Coffee (Texas State Network-4), for
Bright & Early Coffee (Texas Quality
Network plus KNOW-4),

LOU STERLING & ASSOCIATES, North
Hollvwood, Calif.; SU 2-3877. ' Execu-
tives: Lou Sterling, 8r., ILou Ster-
ling, Jr, Radip Direclor, Talent Buyer:
Lou Sterling, Sr. Spol Time, Con-
tinuity and Seript Buyer: Lou Sterling,
Jr. Regional: O, M, Tablet Co. (Pacific
Coast-43; Sal-Ro-Cin {Pacific Coast-2),
Local: St. George Winery (pgm-1): Rome
Chemiecal Co. (pgm-1); Dana Point Qil
Co. (pgm-1): Major Land Co. {pgm-1).

STERNFIELD-GODLEY, INC., 280 Broad-
way, New Yoark City; BA 7-3030. Presi-
denl: Samuel I. Godley. Treasurer:
Samuel S. Sternfield, Vice-President:
Earl R. Cotter. Seeretary: F. C. Costello.
Radio Directors: Earl R, Cotter, Philip
Scheft, Spot Time, Continuity and
Seript Buyer: Philip Scheft. Talenl
Buyer: Samue] 1. Godley.

STEWART, HANFORD & CASLER, INC,
11 James St. Rochester. N. Y.. Stone
1463. President: A, T. Stewart. Treas-
wrer: L. A. Casler. Scerctary: R. S.
Hanford, Radio Directors, Talent Buy-
ers: A, T. Stewart. L. A. Casler, Spot
Time Tuyer: A, T, Stewart. Publicily
Director: K. F. Stedman., Lecal: Strom-
berg-Carlsen Telephone WMfg, Co. for
Radios and Telephgnes (pgm-1}; P. W,
Minor & Son. Inc., for Treadeasy Shoes
for Women (pgm-1}: Andrew Radel for
Oysters  (ann-17; Comstock Canning
Corp. for Comstock's Pie-Quik Sliced
Apples rann-2), Producer: E. M. Kern.

0
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WEST, BURKIAWT, INC.
905 First National Banlt Eldg., Cinein-
nati, Q.; CH 3517, President: William Z.
Burkhart, Vice-Presideni, Treasuarer:
Eric W. Stockton. Secretary, Production
Director: Ranald S. West. Radio Director,
Talent, Conlinuity and Script Buyer:
Ranald S. West. Spot Time Buyers:
Ranald S. West, Eric Stockton, Charles
H. Butler, Russel G, PPhillips, Spot:
Estate Stove Co. (ann-placed by deal-
ers); United States Shoe Corp. (b min
transcriptions placed by dealers-160).
Local: Clyfiside Brewing Co. tnews-1,
pem-1); Cincinnati Gas & Electric Co.
(pgm-1},

411 West
7th 8t, Los Angeles, Calif,, TR B577.

President: E, €. Stodel Secretary,
Copy: Selma Schonfeld, Ceopy: L An-
thony Rainger, Account Executives:

C. R. Reed, Michae} B, Shore, Radio and
Publicity Director: E, C. Stodel. Spot.
Warner Bros. Theatres {ann-8); Guaran-
ty Union Life Insurance Co. (pgm-25 to
50); Eastern — Columbia Department
Store (news-2); Brooks Clothing (news-
2). Local: Central Chevrolet Co, {pgim=1}.

STONE - STEVENS - HOWCOTT - HAL-

SEY, INC., 1322 Whitney Bldg., New
Orleans, La.; MA 1684, President: Roger
T. Stone. Yice-President: Lawrence H.
Stevens., Treasurer: Coryell McKinney.
Secretary: Margot Burvant. Radio Di-
rector, Talent Buyer: John Bell Simp-
son. Local: Cloverland Dairy Products,
Inc. (pgm-1); Zetz 7-Up Bottling Co. for
Delaware Punch and 7-Up (pgm-1. ann-
2); Standard Brewing Co. (ann-3); While
System, Inc. (ann-1): Securiiy Building
& Loan Assn. (One min pgm-1).

STRANG & PROSSER, Smith Tower,

Seattle, Wash.; Elliott 1322.
William T. Prosser. Production {(news-
papers, periodicals): Willlam PBurke.
Radio Director: Grant Merrill. Leocal:
Puget Sound Power & Light Co. (pgm-
1, farm talks-1l, pgm-1, market quota-
tions-1, pgm-1, ann-3); U & I Sugar Co.
(time signals-4); White & Ballard (5 min
news-1); Schwabacher PBres. & Co.
{news-1); Main Laboratories (ann-1},
Writer, Producer: Grant Merrill (Puget
Sound Power & Light Co.).

President;

STREET & FINNEY, 330 West 42nd St.,
New York City; BR 9-2400. President,
Treasurer: F. N. Finney. Secretary:
Foxhall Finney, Vice-Fresident: John
F. Mayer. Radio Direclor: Walter Craig.

STUART, 625 Market St,
San Francisco, Calil.: DO 2438, Direc-

Account
Space

tor of AIl Radio Aclivities,
Executive: Charles P. Johnson.
Buyer, Account Execuiive: Georgla
Friedman. Branch Office: 1402 Park
Central Bldg., 412 West 6th St., Los An-
geles; Charles Leviti, manager. Nel-
work: Bank of America National Trust
& Savings Assn. (NBC Pacific Coast
Blue-3. plus 6 individual stations). Spot:
Bank of America National Trust & Sav-
ings Assn. (ann. one min transeriptions-
17). VWriters: Sam Dickson (one minute
transcriptions), John Nesbiit (network
program).

SWAFFORD & KOEHL, INC,, 341 Madison

Ave,, New York City; MU 6-8860. Presi-
dent, Secretary: Charles K. Swafford.
Viee-I'resident, Treasurer: Albert E.
Koehl. Wice-Presidenis: Royal W, Ryan,
Arthur D. Osborne,

SWEENLY & JAMES €O, Bulkley Bldg.,

L=
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Cleveland, 0O.; Main 7142, Partners:
John F. Sweeney, Frank G. James. Radio
Dircetor: Frank G. James. Nelwork:
Firestone Tire & Rubber Cc. (NBC
Red-53).

WALTER THOMPSOX CO., 420 Lexing-
ton Ave., New York City; Mohawk 4-
T700. President: Stanley Resor. Secrelary:
Howard Kolil. Treasurer: Gilbert Kinney.
Sentor Vice-Presidents: Jilbert Kinney,
Henry T. Stanton, James W. Young.
Vice-Presidents: Lloyd W, Baillie, Wil-
tiam 1. Day, Sidney W. Dean, Jr., Henry
C, Flower, Jr.,, Howard Hendersorn, Wal-
ter R. Hine, Thayer Jaccaci, LMarvin S,
Knight. William C. DMcKeehan, Jr,
Samuel W. Meek. William . Palmer,
Russell Pierce, William Resor, Philip
Richardson, S. Hunter Richey, Henry M.
Stevens, Clement H. Watson, Elwood
Whitney. Vice-President in Charge of
Radie: John U. Reber. Radio Tiyae Buyer:
Linnea Nelson Radio Talent Buyer: Tom
Luckenbill. Radia Production Stafi: Rich-
ard Eastland, Calvin Kuhl, Frank O'Con-
nor, A. K. Spencer. Continuity Writers:
Samuel Carter, Robert T. Colwell, Joe
Bigelow, John Leinkach, Robert Mosher,
Carl Seabergh, Tiffany Thayer. Radio
Publicity Direcior: W. Crider. DBranch
Offices: 15349 N, Vine St, Hollywood
(Hillside 7241), Vice-Presideni: Danny
Danker. Radio Production Stafi: Sanford
Barnett, Rober{ Brewster, John Christ.
Maury Holland. Continuity Writers:
Carroll Carroll. Edward Helwick, Harry
Kerr, Dick Mack, Stan Quinn, George
Wells. Radio Talent Buyer: Paul Ricken-
bacher. Publicily Director: James Bealle.
410 N. Michigan Ave, Chicago (Superior
0303), Vice-President, General Manager:
Henry T. Stanton, Yice-Presidents:
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Chester A. Foust, Kennett W. Hinks,
Willard F. Lochridge, Merton V. Wae-
land, James D, Woolf. Radie Director:
B. W. Gunn. Radie Time Buyer: Llar-
garet Wylie, 1221 I.ccust St, St. Louis
(Central 8040), General Manager: R, A,
Mott. 100 Bush St., San Francisco (Gar-
field 3510). Vice-President, General Man-
ager: Arthur C. Farlow. 821 Second Ave.,
Seattle (Seneca 0653). General hIaniager:
Norton W. DMooge. Network: General
Cigar Co. (commentator, Mutual-71); J.
B. Williams for Shaving Cream (NBC
Red-42); Kellogg Co. for Corn Flakes
(NBC Red-52, CBS-40); Slandard Brands
for Chase & Sanborn (NBC Red-69), for
Fileischmann’s Foil Yeast (NBC Blue-31,
NBC Red-4§), for Royal Desserts (NBC
Red-46), for Royal Desserts and Fleisch-
mann's Foil Yeast (WBC Red-51), for

Tender Leaf Tea (NBC Red and CBC-61); "

Lever Bros. for Lux Flakes and Toilet
Soap (CBS3-94, CBS-86); Kraft Cheese
Co. (NBC Red-77); Wm. Wrigley, Jr., Co.
({CBS-67). Regional: Atlantis Sales Corp.
for French's Mustard (participating pgm,
Yankee Network-7); Penick & Ford for
Brer Rabbit Molasses (participating pgm,
Yankee Network-7); Northam Warren
for Cutex (siation breaks, Pacific Coast-
4). Spot: Calsodent Co. (pgm-1}); City
Baking Co. <{ann-2, ann-3); Emerson
Drug Co. for Bromo Seltzer (ann-1);
Johns-Manville (§ min participating-1);
Lameont, Corliss for Danya (participating
pgm-3); Penick & Ford for Brer Rabbit
Molasses (participating pgm-1); Planters
Peanuts (transcribed ann-12); Scott
Paper Co, (participating pgms-34); Shell
Oi1 Co., Eastern Division (station breaks-
21); Shell Oil Ce,, Mid Continent (station
breaks-49); Universal Pictures (ann-1);
J. B. Willtams for Shaving Cream (netws-
1, transeribed pgm-1, news-1), fopy Gli-
der Shave Cream (pgm-1); Kraft Cheese
Co. (participating pam-1); Seeck & Kade
for Pertussin (ann-1). Local: Northern
Trust Co. (pgm-1).

. WALTER THOMPSON CO. LTD. 80
Richmond St.. W.. Toronto, Ont,, Canada;
Waverly 2646, Danager: Adrian Head.
Account Executives: Roy Madden, Mark
Napier, Rhoda Howe. Perry Acland, Gil-
bert Nunns, Clemens Hathaway., Space
Buyer: Norma Gibb. Radio Directors,
Talent Buyers, Production Directors:
Howard Lindsay, Edmund Rice. Spot
Time Buyer: Norma Gibb. <Continuily
and Script Buyver: Howard Lindsay.
Network: Lever Bros, Ltd. (CBC-28,
CBC-34, CBC-11); Dominion Stores,
Lid. (CBC-2); Pond's Extract Co., Ltd.
{(French network-2); Kellogg Co. Ltd.
«French  network-2). Logal: British

222

TOMASCHEE-ELLIOTT,

American 0il1 Co., Ltd. (news-1, pgm-
1): Kellogg Co., Ltd. (pgm-2, pgm-1);
John Labatt, Ltd. (pgm-1, pgm-1);
Pond’s Extract Co., Ltd. (pgm-1); Swiit
Canadian Co., Ltd. (ann-3); Bromd Selt-
zer Co. (pgm-1). Writers: DMrs. Kay
Edge, Len Peterson, Andre Audet (Kel-
logg), Kim Mcllroy, Francoise Loranger,
Paul L’Anglais, Gabriel Langlais
(Pond’s), Woody Klose (Lever Bros.),
William Strange (Bromo-Seltzer), O.
Legare, Paul L'Anglais (British Ameri-
can Qil), Alfred Rousseau, Paul 1L’An-
glais, Gibby Wall (John Labatt), Nelson
Craig (Dominion Stores). Producers:
Rai Purdy, Wilfred Charland, Charles R,
Bell (XKellogg), Gibby Wall (John La-
batt), Paul L'Anglais (Pond’s, British
American Qil, Bromo-Seltzer, Lever
Bros.,, John Labati).

NORMAN W. TOLLE & ASSOCIATES,

631 Third Ave., San Diego, Calif,;
Franklin 6606. President: Norman W.
Tolle. Treasurer, Space Buyer: Muriel
M. Toile. Radio and Publicity Director,
Talent, Continuity and Seript Buyer:
Norman W. Tolle. Spet Time Buyer:
Muriel M. Tolle. Local: San DPiego Ice
& Cold Storage Co. {ann-1); Cummings-
Hansen Candy Co. (ann-1); Hage's,
Ltd. (ann-l).

INC., 1624
Franklin St., Oakland, Calif,; Glencourt
45841, President: F. L. Tomaschke. Vice-
President: Wallace F, Elliott. Secretary:
William M. Maxfield. Account Exec-
utives; Earle V. Weller, Bruce W. Elliott,
Rudig Director, Spot Time Buyer: Wal-
lace F. Ellioit. Branch Office: None, as
such, but affiliated@ with Carter, Jones &
Taylor, Associates Bldg., South Bend,
Ind. Network: Cardinet Candy Co., Inc.
(NBC Red—7 to 11). National Spof:
Par Soap Co. (ann-7); Pacific Guano
Co. {(ann-3); Enasil Chemical Co. (pgm-
1). Local Spot: Downtown DNMerchants
Association (ann-5); H. C. Capwell Co.
{ann-6). Writer: Harold P. Burdick
{Cardinet Candy?}.

ARTHUR TOWELL, INC., 400 Commer-

cial Bank Bldg, Madison, Wis.; Fairchild
882. President: Arthur Towell. Secre-
tary: Margaret Tollack. Production Man-
ager: Ralph Timmons, Radioc Director:
Ralph O’Connor,

TRACY-LOCKE-DATWSON, INC,, 22 East

40th St.,, New York City; AS 4-1690.
1307  Pacific Ave., Dallas; 7-8655.
Presideni: Joe M. Dawson. Execulive
¥ice-President: Raymond P, ZLocke,
Vice-Presidenis: NManfred Darmstadter,
Joseph Scheideler. Treasurer: J, H.
Wellenkamp. Secreiary: Monty MMann.
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Assistant  Secretary-Treasurer: George
A. Mitten, Sr. Radio Directors, Talent,
Continuity and Script Buyers: Bario
Messina (New York), James J. Jefferies
{(Dallas). Spot Time Buyers: H. E. Hen-
drick (New York), Monty Mann {(Dal-
las). Regional: Dr, Pepper Co. {special
network-26); Panerust Plato Co. for
Crustene (Texas Quality Network-4);
Imperial Sugar Co, (Texas Qualify Net-
work-4, Texas Quality Network-4,
Texas Quality Network-4). Spet: Dr.
Pepper Co. (transcribed pgm-31). Lo-
cal: Borden Co. for Milk (news-2); Im-
perial Sugar Co. (pgm-2); Mrs. Baird's
Bread (pgm-2); Packard Dallas, Inc,
for Motor Cars (news-1); Dr. Pepper
Co. (pgm-1); Pelers Weather Bird Shoes
({iranscribed pgm-1); slso station breaks
and announcements. Writers: Raymeoend
P. Locke, dJames J. Jefleries, Glenn G.
Addington. Producers: Raymond P.
Locke, Erle Racey, Glenn G. Addington,
Mario Messina, Monty Mann.

TURNER ADVERTISING AGENCY (for-

merly James H. Turner, Advertising), 620
N. Michigan Ave., Chicago, 111 Superior
2161, Execnilives: John K. Turner, J.
Gordon Turner. Charles V. Haliday.
Director aof All Radio Aectlvities: John
K. Turner.

DAVID A. TYNION, ADVERTISING, 205

E. Genesee Si., Syracuse, N, Y,; 3-3542.

U. 5. ADVERTISING, 240 Huron St, To-
ledo, Q.: Main 8205, President, Treas-
urer: Ward M, Canaday. Vice-Pres-
ident: Bryan Warman. Branch Office:
612 N. Michigan Ave., Chicago (Dela-
ware 4466). Nelwork: Brewers” Radio
Show  Association (CBS-46). Spot:
Wilson & Co,, Inc. for Wilson Lard
(ann, 5 mins, pEgm, news-6), for Wilson
Ideal Dog Food (ann, 5 mins. pgm,
news-15): Unitarian Fellowship for So-
cial Justice (talks-11). T.ocal: Foster-
Dack Co. for Pharmaceutical Products
(ann-1),

CHARLES E. VAUTRAIN ASSOCIATES,

INC.. 560 Dwight Si, Holvoke, Mass.,;
2-3884. President, Treasurer: Charles E.
Vautrain. Vice-Tresident: Stephen TF.
Tucker. Seerctary: Frances M. Dobbs.

VICKERS & BENSON, L.TD., Keefer Bldg.,
Montreal, Que.; Plaiean 5051, Execu-
tives: R, H. Vickers, D. F. Benson, R. R.
DeLong, A, C. Iler, C. M. Muich, R. C.
Gaisford. Radio Director, Spot Time and
Talent Buyer: H. G. Gonthier, Con-
tinunity and Seript Buycer, Publicily Di-
rector: Yvelte Cadieux. Branch Office:
217 Bay &t., Toronto, Ont. (WA 1603).
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Network: Thos. J. Lipton, Ltd, for Lip-
ton’s Tea (Canadian network-8); L. O.
Grothe, Ltd. (Canadian network-4). Spot:
Thos. J. Lipton, Ltd. (pgm-26, ann-32);
Canada Starch Ce. for Crown Brand
Syrup, Xaro Syrup and other products
i{sportz ¢lub-1, pgm-3, hockey school-1,
ann-7, pem-1, pgm-1, French ann-2, ann-
3); Allan’s Beverages, Lid. (ann-1); D.
L. & W. Coal Co. for Blue Coal (pgm-3,
5 mins-1); Lake of the Woods Milling
(news-1, ann-6), Writers; Frank M, Har-
ris (Canada Starch Co. Lipton’s Teal,
Stan Francis (Lipton’s Tea), Gerard
Delage (L. @. Grothe, Ltd.)), Jean
Robitaille (Linton’s Tea), Producers:
Stan Franeis (Lipton’s Tea), Marcel
Baulu (L. O. Grothe, Lid.), Marcel Pare
(Lipton’s Tea), E. Ainger.

WADE ADVERTISING AGENCY, 208 W.

Washington $t., Chicago, Ill.; State 7369,
Proprietor: Albert G. Wade, Managor:
wWaller A, Wade. Itadio Director: Wal-
ter A. Wade. Talent, Script and Con-
tinuity Buyer: P, C. Lund, Spot Time
Buyer: Edw. N, Nelson. Assistant Spot
Time Buyer: L. J. Nelson. Network and
National Spot: Miles Laboratories, Ine.,
for Alka-Seltzer (NBC 3Blue-64, NRBC
Red-30, NBC Red-44, 5 mins-45). T.ocals
Tlinois Bottled Gas Co. (ann-1): Murphy
Products Co. (pgm-13; Morris B. Sachs
(pgra-1); Wear Proof Mat Co. (6 min
news-1, annh-1). Writers: P. C, Lund
{ Alka-Seltzer); Robert E. Dwyer (Mur-
phy Products); Jeft Wade (Morris B.
Sachs). TProducers: William E. Jones,
Edward E. Simmonsg (Alka-Seltzer);
William E. Jones (Morris B. Sachs); Rob-
ert E. Dwyer (Murphy Products).

LOUIS E. WADE, INC., 312 Utility Bldg.,

Fort Wayne, Ind; A-6282., President:
Touis B. Wade, Secrctary-Treasurer:
George B. Buist. Direclor of All Radio
Aectivities: Medford E. Maxwell. Spet:
Allied Mills, Ine, for Livestock Feeds
tann-2); Horton Mfg. Co, for Home
Laundry Equipment (ann-5). FLoeal:
gigrist Furniture Co. (pgm, ann-1), Troy
Laundry (ann-13; Sauders Poultry Farm
(ann-1).

TGO WAGENSEN, & ASSOCIATES,

Talbott Realty Bldg. Dayton, O.; He. 1151.
Manager: Hugo Wapgenseil. Radio Dirce-
for: Fred Harwood. Spot Time Buyer:
Charles Fleming. 'Talenl Buyer: Hugo
Wagenseil.

WALKER & DOWNING, Oliver Bldg,

Pittsburgh, Pa.; Grant 1900. President:
William S. Walker. Radio Director: Wil-
liam W, Rose. Wrilers, Producers: Geng
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H. Eckerson, R. C. Woodruff. Writer:
Fred Newmeyer. Recording Technician:
dames L. Baker. Assistant Recording
Technician: De]l Matter. Natienal Spot:
Duquesne RBrewing Co. {sports pgm,
news, ann-12); Pittsburgh Coal Co. for
Champion Coa)l (chain breaks, weather
reports-5); Clark Bros, Chewing Gum
Co. for Clark’s Teaberry Gum {irans-
scribed ann-34); American Fruit Grow-
ers, Inc., for Blue Goose Fruits and
Vegetables (aznn, 3 and § mins-19), N=a-
tienal Spot and YLocal: Beauty Produets
Corp., for Lady Harding Coesmetics

(pgms, ann, 3 mins-5). Lecal: RMail

Pouch Tobacco Co. (pgm of news, sports,
music-2); Colonial Biscuit Co. for Co-
lonial Toasts (pgm-2); Spear & Co.,
Home Furnishings and Clothing (pgm,
sports events, ann-3); A. Marsh & Son
for Stogies {pgm-1),

WARWICK & LEGLER, INC., 230 Park
Ave, New York Cily: MU 6-85385, Presi-
denl: H. P. Warwick. Vice-President:
Henry Legler, Secretary, Treasurer:
Robert Hughes. Radio Directar, Talent,
Continuity and Script Buyer: Preston H.
Pumphrey. Spot Time Buyer: Lester
Malitz. Casting Director: Helen McDer-
mott. Publicity Director: Russell Pierce,
Network: Sherwin - Williams Co.  for
Paints (NBC Blue-0); Wm. R. Warner
& Co. for Sloan's Liniment (NBC Blue-
104, NBC Red-33). Regional, Spot and
Loeal: Larus & Bro. Co. for Edgeworth
Tobaeco and Domino Cigarestes (hoc-
key. Colonial Network-7, iranscribed
bPEmM-13, pgm-2, baseball-1). Spot: Krue-
ger Brewing Co. (ann-6); Hygrade Sylva-
nia Corp. (pgm-1); Larus & Bro. Co. for
Domino, Edgeworth and Chelsea (ann-
12).  Writer: Anna Ervskine (Sherwin-
Williams),

WATTS, PAYNE-ADVERTISING, INC.,
Tulsa, Okla.; 3-8108. Tresident: Don
Watts, Treasurer: Oscar Payne. Seere-
tary: M. P. Randzll. Directors of All
Radic Aclivities: Don Watts. Oscar
Payne, Burke Gilliam. Lecal: National
Mutital Casulty Co. (news-1); The
Ecuathol Co, for Medicinal Products
(mews-1); United Federal Savings &
Loan Assn. (5 min news-1, ann-1):
Ahrens Brewing Co. (pgm-1).

WAXELEBAUM & 0., 110 West 40th St.,
New York City: PE 86-(i043. Owner:
Benjamin Waxelbaum. Director of All
Eadio Activities: Benjamin Waxelbaum.
Publicity THrector: Derothy Fineman,
Local: Fairmont Creamery Co, {ann-2):
Morris Plan Industrial Bank t(ann-1):
International Salt Co. f(pgm-1); Tree

Mark Shoe Co. (pgm-1, ann-3); Triebitz
Shoes (ann-1); Paitch Dairy {(ann-2).
(Note: Apgency specizlizes in Jewish pro-
grams.)

TUCKER WAYNE & CO., INC., 629 Ten
Pryor Street Bldg,, Atlanta Ga., Walnut
8701. President: Tucker Wayne., Vice-
Presidents: James L. Battle, C. W.
Burgess, C. C. Fuller. Treasurer: M.
Fambro. Secretary: Douglas Duff Con-
nah. Radio Rreeclor: Douglas Duff
Connah. Spot Time Buyer: C. C. Tuller.
Talent, Continuity and Script DBuyer:
C. W. Burgess. Network: Palmer
Brothers Co. for Mattresses and Bedding
{news pgm, NBC Blue-41), National
Sypot: American Bakeries Co. for Merita
Bread, Cakes and Crackers (pgm-24}; J.
Allen Smith & Co. for White Lily Flour
(ann-3); Southland Coffee Co. for
Bailey’s Supreme Coffee (ann-3).

LUTHER WEAVER & ASSOCIATES, 200
Globe Bldg., St. Paul, Minn,; Ceday 3771.
Owner: Luther Weaver, Account Exec-
utive: Don F. Gardner. Musical Director:
BEdw. J, Megroth. Radio Director: Luther
Weaver. Seript Writer: Elizabeth A.
Watkins, Loeal: Neorthern Pacific Rail-
way {ann-3); Minnesota Federal Savings
& Loan Association (pgm-1, pgm-1);
Royal Laundry Co. (ann-1); Star Laun-
dry Co. (ann-1); Northern States Power
Co. (ann-1).

WEILL & WILKINS, INC. See Norman
Weill, Inc,

ARMAND 8 WEILL 0., INC,., 170 Frank-
lin St., Buffalo, N. Y.. Washington 6250.
President: Armand 8. Weill. Treasurer:
Harold C. Desbecker, Assistant Secrc-
lary: Robert K. Weill. Radio Director:
Robert K. Weill.

NORMAN WEILL, INC. (formerly Weill
& Wilkins, Inc.), 247 Park Ave., New
York City; PL 8-0460. President: Nor-
man Weill, Vice-I'resident: H. R.
Fletcher. Secrefary: R. F. Weill: Treas-
urer: Max Friedman, Spot: Naticnal
Seed & Bulb Co. {ann-§); Macleves' Per-
sonalized Perfume {(ann-8),

MILTON WEINDERG ADYERTIEING CO,,
325 West 8th St, Los Angeles, Calif.;
Tucker 4111, Co-Osvners: Milton Wein-
berg, Bernard Weinberg., Account Ex-
ecutives: George N. Laws, Hendry Bart,
Walter Beans, C. W. Culpepper, William
H, Krauch. Radio Birector, Talent, Con-
tinuity and Seripi Buyer: Bernard Wein-
berg, Spot Time RBuyer: E. Cousino.
Puplicity Director; William H. Krauch.
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WEISS & GELLER, INC., 400 N, Michigan
Ave,, Chicago, Ill.; Delaware 1124. Pres-
ident: E. H, Weiss, Secretary, Treasurer:
Max A. Geller, Vice-President: L. C.
MacGlashan. Media Director: John
Clayion. Radio Director, Spot Time
Buyer: John Clayton. Branch Office:
538 TFifth Ave., New York City (Van-
derbilt 6-6370); Max A. Geller in charge.
Network: Axton-Fisher Tobaceo Co, for
Twenty Grand Cigarettes (news, CBS
Pacific-7). Spot: Axton-Fisher Tobacco
for Twenty Grand (sports pgms-aggre-
gate of 11, news-nggregate of 4, pgm-1,
ann-1, 5 min news oddities-1); Sprague,
Warner & Co. for Food Products (par-
ticipating pgm-1, ann-1).

WENDT ADVERTISING AGENCY, Spitzer

Bldg.,, Toledo, O.: Adams 4713. Radio
Director: H. F. Wendil. Local: The O &
M Seed Co. (pgm-2); The Athletic Sup-
ply Co. (ann-2); The Lion Store, for
Sporting Geods (ann-2); Ohio Sporting
Goods Co. (ann-2).

THE WESSEL CO., 458 East 30th $t., Chi-

cago, Ill; Victory 1300. President: E.
Wessel, Executive Viee - President,
Treasurer: Stanley L. Wessel. Vice-
President: Theodore T. Weldon. Secre-
tary: Alfred Flesham. Radio Director:
T. T. Weldon. Spot Time Buyer: R.
Moore. Talent Buyer: W. B. Levin.
Continuity and Seript Buver: Irene M.
Gregori. Radio Clients: Cooperative disk
and live spot campalgns for local banks,
dairies. funeral directors, automotive
supplies, ete.

WESTCO ADVERTISING AGENCY, 625

Market St., San Francisco, Calif.: Sutter
6744. President: E. E. Sylvesire. Vice-
President, Manager: R. W. Stafford,
Production Manager, Space Buver: W.
A. Johnson, Radio Director: al Bur-
dick. Spoi Time Buyer: R. W. Stafford.
Neiwork: Sperry Flour Ca. for Wheat
Hearts (CBS Pacific-8); Sperry Flour
for Sperry Pancake and Waffle Flour
(NBC Pacific Red-6, participation,
NBC Pacific Red-6); Sperry Flour for
Cereals and Flour (NBC Pacific Red-7);
Sperry Flour Co. (NBC Pacific Red-6);
Sperry Flour Co. {pgms, ann-32 Don
Lee, plus 4 to 6 individual staticns).
Spot: General Mills for Wheaties (base-
ball games-i0); B. F. Goodrich Co, for
Tires (baseball games-7). ¥riters: Hal
Burdick (Sperry Cereals and Flour).
Producers: Hal Burdick (Wheat Hearts),
Cameron Prud’homme, of NBC (Sperry
Panczke and Waffle Flour).

WESTHEIMER & €O, 315 N. Tth St. St.
Louis, Mo.; Garfield 4080. Partners:
Louis E. Westheimer, Samuel West-
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heimer, Radie Director: None; handled
by acecount executives., Spot: Peters
Shoe Co., Division of International Shoe
Co. (transcribed pgm-1); Missouri Apple
Institute (ann-5 to 10). Local: Walter
Freund Bread Co. for Sunbeonnet Bread
{pgm-1); Progress Brewing Co, for
Progress Select Beer (ann-1),

WESTON-BARNETT, INC., Arts & Crafts

Bldg.,, Waterloo, Ia.; 768, President,
Treasurer: Wells H. Barnetf. Secretary:
Phillips Taylor. Radio Directors: Phil-
lips Taylor, Wells H. Barnett. Branch
Office: 520 N, Michigan Ave,, Chicago
(Whitehall 7725); A, €. Barnett, vice-
president. Network: American Bird
Products (Mutual-6). Spot:  Walker
Remedy Co. (ann-17); Clay Equipment
Co. (ann-5); Iowa Scap Co. ({ranscribed
pem-1, ann-1). KLoeal: Vinton Hybrid
{ann-1).

WARD WHEELOCK (0., 2400 Lincoin

Liberty Bldg.. Philadelphia, Pa.; Ritten-
house 7500. President: Ward Wheelock.
Vice-President: Lt, Col. Ralph K, Strass-
man., Secretary, Treasurer: Herbert R.
Doak. Radio Directar (New York):
Diana Bourbon. Spot Time Buyer:
C. M. Rohrabaugh. Talent Buyer: Diaha
Bourbon. Continuity and Script Buyers:
. M. Rohrabaungh, Diana Bourbon.
Branch Offices: 444 Madison Ave.,
New York Cily (Plaza 3-6490): Li, Ceol
Ralph XK. Strassman, vice-president;
Diana Bourbon, radio director. Eguit-
able Bldg., Vine St and Hollywood Blvd.,
Hollywood (Hiilside 0181); Mary Garvin,
in charge. Network: Campbell Soup Co.
for Soup and Beans (CBS-96), for Soups,
Pork and Beans, Tomato Juice (CBS5-108.
CBS-98), for Soups, Pork and Beans
{CBS-96), for Tamato Juice (CBS-48);
Ceolumbia Recording Corp. (CBS5-31).
Local: Campbell Soup Co, for Clam
Chowder, Tomate Juice (3 min news-1).

MAC WILKINS & COLE, INC, Corbeit

Bldg., Portland, Qre.; BR 6401. Presi-
denf: (ac Wilkins. Vice-President,
Treasurer: A. E. Cole, Vice-Presidents:
Showalter Lynch, George Weber., See-
refary: G. E. Conner. Director of All
Radio Activities: Showalter Lynch.
Branch Office: Republic Bldg., Seattle,
Wash, (EL 13358); Geerge Weber, vice-
president in charge. Network: Neigh-
bors of Wooderaft for Life Insurance
(Don Lee, Pacific Coast-31), Spot: Mon-
tag Stove & Furnace Works {ann-3).
Lecal: United States Bakery (pgm-1,
ann-4); Fghey-Brockman (pgm-1): Ar-
thur L. Fields Co. (pgm-1). Writer, Pro-
ducer: Showalter Lynch.
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ED WOLFF & ASSOCIATES, 428 Taylor
Bldg., Rochester, N. Y.; Stone 191. Pro-
prictor: Ed Wolff, Technical Chief: Law-
rence Sterling. Production Manager:
Mrs. Henrietta S. Feeser. Account
Executives: Lawrence Sterling, Ed
Wolff, Alfred Scheible. Radig Directors:
Ed Wolff, Mrs. Henrieita Feeser, Alfred
Scheible. Spoi Time, Talent, Continuity
and Script Buyer: Mrs, Henrietla Feeser,
Local: Rochester Brewing Co, for 0ld
Topper Ale (pgm-1); First Federal Sav-
ings & Loan Association (pgm-1): Hess
Co. for Hair-I-Dry (ann-1). Writers:
Alfred Scheible (First Federal Savings
& Yoan), Ed Wolff, Alired Scheible
(Rochester Brewing). Producers: H, G,
Goodman Co. (Rochester Brewing).

WOOLLEY & HUNTER, INC., 306 Steel
Bldg., Denver, Cclo.;; KE 8194. Presi-
dent: Cloyd F, Woolley. Vice-President:
Ed., M. Hunfer, Secretary, Treasurer:
Mark L. Mulligan. Radio Director,
Talent, Continuity and Script Buyer: Ed.
M, Hunter. Spot Time Buyer; Mark L.
Mulligan. Publicity Director: Ed. M.
Hunter. Local: Campbell-Sell Baking
Co, for Butter-Nut Bread (ann-1, pgm-1);
Gates Setvice Station for Tires and
Batteries (ann-1); Denver Real Esiate
Exchange {(ann-2); We-G Magie Cleaner,
Silverware Cleaner (ann-1); Eagle Flour
Mills (ann-1),

WORLD WIDE ADVERTISING CORP., 11
West 42nd St, New York City; LO
5-4500. TPresidentt Emil M. Scholz.
Secretary: Phoebe C. Marks. Radio
Directors: Emil M. Scholz, Bryce Oliver.
Local: National Transportation Co.
(pgmn-1); Fifth Avenue Coach . Co.
(pgm-1). ‘riters: Bryce Oliver (Na-
tional Transportation); Amie B. Brunn
(Fifth Avenue (oach).

YOUNG & RUBICAM, INC. 285 Madison
Ave,, New York City; AS 4-8400, Chalr-
man: Raymond ZRubicam. Presidentl:
Chester J. LaRoche, Vice-President,
Chairman Pians Board: Charles 1., Whit-
tler. Vice-Presideni, Director of Media
and General Production: A. V. B, Geo-
ghegan, Bpace Buyers: E, J, Byrne, A.
B, Pratt, Thomas M. Hackett, George
F. Leithner, Henry Y. Sparks, George
M. Finley, G. Ward Randall, Jr, Space
Duyer (Outdoor): Robert P. Mountain,
Traffic Manager: H. J. O’Sullivan, 0Of-
fice and DMechanical Production DMan-
ager: John F. Aldinger. Executive
Vice-Presidents; Sigurd S5, Larmon, Ar-
thur Andrews, Donald Payne, Edward
Barnes. Vice-Presidents: John E. Grimm,
Jr., Louis N. Brockway, Curtis G.

2
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Pratt, Bryan Houston, Vice-President,
Merchandising Direelor: Samuel Cherr.
Manager, Merchandising: John M. Van
Horson. Manager, Market XResearch:
Donald S. Frost. Vice-President, Copy
Director: 3. S. Ward. Manager, Copy
Department: Robert D, Work, Associate
Copy Directors: ILouise Taylor Davis,
John B. Rosebrook, Ted Patrick, T. S.
Repplier. Vice-President, Director of
Copy and Radio Research: George
Gallup, Assistant Director of Copy and
Radie Research: G, T, Sewell. Vice-
President, Art Director: Vaughn Flan-
nery. Secretary, Treasurer: J, H. Geise,
Assistant Treasurers: Harry G. Brown,
Harry II Enders. Radio Director:
Thomas F. Harrington. Manager of
Radio Departmeni: Tom Lewis, As-
sistant to Radio Director: Frederic W.
Wile, Jr, B#Ianager of Talent Bureau:
Huhbbeli Robinson, Jr. Manager, Com-
mercial Copy Bureau: Joseph A. Moran,
Manager, Siation Relatiens Bureau:
Carlos Franco. Assistant Manager: Jo-
seph J. Holmes, Jr. Special Announcer:
Harry von Zell. Manager, Publicity
Department: William H. Jenkins. Man-
ager, Radie Publicity Bureaun: W. J.
Thowmas, Jr. Branch Offices: 333 .
Michigan Ave., Chicago (Central 3144);
A. E. Tatham, vice-president, manager;
D. G. Schneider, vice-president, mer-
chandising director; T, S. Garrett, copy
director; L. P. Cottman, copy; J. F.
Hunt, K. Laird, C. O. Husting, account
executives. 7430 Second Blvd.,, De-
troit (Madison 4300); John F. Reeder,
vice-president, manager; H. K. Jones,
E. T. Lifner, account executives; George

Davis, contazet, copy. 6253 Hollywood
Bivd, Hollywood (Hollywood 2734);
Joseph R. Stauffer, manager; {Carroll

O'Meara, assistant; John Van Nostrand,
radio production supervisor, Young &
Rubicam, Lid., 660 St. Catherine St,
W., Montreal, Que. (Plateau 4691); E.
D, Ring, vice-president, Canadian man-
ager; Irenes Xon, copy, contact; L. C.
Arbuthnet, director of media and re-
search, 80 King St, W, Toronto, Ont,
(Elgin 0397); F. Goodman, copy, ¢On-
tact. Network: American Tobacco Co.
for Half & Half Smoking Tobacco (CBS-
53); Bristol-Myers for Ipana and Sal
Hepatica (NBC Red-53, NBC Red-63);
Fels & Co. for Fels Naptha Soap Chips
(CBS-57); General Foods for Calumet
Baking Powder, Swans Down Cake
Flour (CBS-77, CBS-67), for Calumet,
Swans Down, Diamond Crystal Salt
(CBS-68), for Grape Nuts (NBC Red-
58): for Jell-O (NBC Red-75, plus CBC;
NBC Blue-63), for Jell-D, Chocualate
Pudding, Sanka Coffee (CBS-73), for La
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France, Satina, Minute Tapicea {(CBS-
51, CBS-40), for Postum (CBS-56); Gor-
don Baking Co. (NBC Red and Blue-3);
Gulf Oil Corp. (CBS-6§, CBS-63, CBS-
66); Hawailan Pineapple Co. for Dole
Pinecapple Jems and Juice (CBS-62); In-
ternational Silver Co. for 1847 Rogers
Bros. and Wm. Rogers & Son Silver-
ware (CBS-53, plus 30 CBC, CBS-26);
Metropolitan Life Insurance Co. (Mu-
tual-2). Spet: Borden Co. (ann-3); Cluett-
Peabody, Sanforized (pgm-8); Bristol-
Myers for Minit Rub {ann-29, news-12),
for Sal Hepatica (news-8); General
Foods for Birds Eye Frosted Foods {ann,
news-14); Fels & Co. for Fels Soap and
Chips (pgm-20, ann-1); Lipton’s Tea
(ann-79, news-4); Gulf 0il Corp. for
Gulfspray (transeribed pgm-26); Gen-
eral Foods for Postum (pgm-1), for
Jell-O, Jell-O Pudding, Minute Tapioca
(pgm-1), for Calumet (pgm-1), for
Swans Down TFlour {(pgm-1); Amerjcan
Cigarette & Cigar for Pall Mall Cigaret-
tes (ann-8); Rit Products for Rit Curtain
Dye (ann-3). Local: Metropolitan Life
Insurance (pgm-3, transcribed pgm-3,
ann-1); Borden (pgm-1); R. H. Macy Co,,
Institutional (pgm-1); General Foods
for Birds Eye Frosted Fecods (pgm-1);
Pharma-Craft Corp, (ann-1).
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ZIMMER-KELLER, INC,, 2210 Park Ave.

Detroit, Mich.; Cadillac 9151-4. Pres-
ident: Walter F. Zimmer, Vice-Pres-
ident: R. E. Keller. Secretary: H. R.
Klein. Radio Director, Talent, Con-
tinuaity and Script Buyer: Walter F. Zim-
mer., Spot Time Buyer: H. R. Klein.
Regional: Stroh Brewery Co. (ann,
Michigan Radio Network-7); Farmers &
Manufacturers Beet Sugar Association
for Michigan Beet Sugar (ann, Michigan
Radio Network-7). Spol: Stroh Brew-
ery Co. (ann-2); Farmers & WManufac-
turers Beet Sugar Association (5 mins~
3). Wrilers; E. LeRoy Pelleter (Farm-
ers & Manufacturers Beet Sugar Asso-
ciation), R, B, Keller {(Stroh Brewery
Co., Farmers & Manufacturers Beet
Sugar Associalion).

FREDERIC W, ZIV, ENC, 2436 Reading

Rd.. Cincinnati, O.; University 6124,
President: Frederic W, Ziv. Viece-
Presidents: John L. Sinn, William Ziv.
Treasurer; M. R. Ziv. Radio Directors:
Jehn L. Sinn, George B. Hart. Spot
Time Buyer: John L. Sinn. Centinuoity
and Script Buyer: George B. Hart. Pub-
licity Direetor: Ralph Roszenberg.
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MUSIC LICENSING SOCIETIES

THE AMERICAN SOCIETY OF COMPOSERS, AUTHORS
AND PUBLISHERS (ASCAP)

Gross ASCAP 1939 and 1938 Receipts:

Radio (total) ....................

{Advertising fee

{Sustaining fee
Motion Pictures,.......... e
Restaurants
Hotels
DanceHalls................ .. ...
Miscellaneous

.....................

...................

Total Gross Receipts.........

ASCAP history and purpese: Founded in
1914 to protect the legal rights of its pub-
lisher and composer-author members
against infringement by unlawful public
performance of music for profit. ASCAP
is a wvoluntary, unincorporated and non-
profit association,

Seope:r ASCAP membership includes
some 1450 authors and ¢omposers, about
13¢ publishing firms eontrolling 155 sub-
sidiaries, plus 50,000 composers, authors,
and publishers in 20 foreign nations (via
affiliated societies in those nations). The
complete repertoire of ASCAP mausic,
while difficult to total at any one time,
may be sald to Include about 2,000,008
separate compositions.

ASCAP licenses: Only “small” (i, e.,
strictly non-dramatic} performing rights
are licensed by ASCAP. The license is
issued in blanket—as distinguished from
per-piece—form; hence freguency or in-
frequency of use has no bearing on rates
charged. Radio licenses now in effect
were negotiated between ASCAP and the
National Association of Broadcasters on a
Basis which runs to Dec. 31, 1940. The

$4,142,024.44

.......................

................... Ceean

1939 1938

$3,845,206.34

$3,277,836.47]
864,187.97§

1,166,232.77 1,139,682.38
673,787.57 531,127.11
226,390.03 214,240.07
143,845.45 135,497.28
158,973.33 221,597.41
$6,511,753.59 $6,087,350.59

license contract stipulates the following:
{1} that the station pay a sustaining pro-
gram fee; (2) that the station pay ASCAP
5% of its net receipts—*"net” being de-
fined as the full amount of the station's
receipts from the sale of broadcast time
less 15% advertising agent¢y commission
if actually paid; (3) that ASCAP will pro-
tect the station against litigation result-
ing from law-suits against domestic
ASCAP music. In the case of newspaper-
owned stations (51% or mecre owned by a
newspaper} the fee is a straight 5% of net
receipts from time scld for programs cone
taining ASCATY music; but the station
must agree thal in no event shall the total
payment to ASCAP fall below a certain
minimum.

As of Jan. 1, 1941, it is proposed to effect
a new licensihg arrangement with the ra-
dio industry. Under this new plan the
major netwerks are, for the first iime,
asked to pay a license fee on the music
issued over their ehains. Revisions in sta-
iion payments have meantime been made.
Facsimiles of future contracts for both
single stations and chains are appended to
this article.
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Availability of music: Licensees may
play any and all ASCAP commositions, ex-
cept  certain numbers from  musical
comedies and/or f{ilths which are tempor-
arily placed on a restricted lisi to protect
their popularity and life. To play re-
stricted numbers reguires a “special per-
mission,” but no charge is made if such
parmission ig granted.

Division of ASCAP royalties: ASCAP’s
annual gross receipts are disbursed as fol-
lows:

Total gross receipfs................ 100G
Deduct for operating expensas..... 219,
Deduct for foreign affiliates....... 105

Net distributable royalties... ... 697

Qf the net distributable royalties 80% (or
345% of the total net receipts) goes to
publishers, and 504 {(or the other 34.5%
of net receipts} goes to composers-authors.
The composers-authors have a committee
which apportions the money among nine
classes (AA down to D) and also awards
four guarterly bonuses of $12,500 each to
young writers In the lower brackets as
encouragement money zttached to the best
songs.

Publishers divide their money 20% on a
seniority basis, 30% according to value of
catalogue, and 50% according to number
of performances accredited compesitions
published under each rtespective aegis.
Provisions are made in all instances for
protesis or disagreements over payments.

ASCAP headquarters: The main office
is located at 30 Rockefeller Plaza, New
York City, The phone is COlumbus 5-7464.

ASCAY officers: Gene Buck, president;
Louis Bernstein and Otto A. Harbach,
vice-presidents; George W, Meyer, secre-
tary; Gustave Schirmer, treasurer; J. J.
Bregman, assistant secretary; Irving
Caesar, assistant treasurer; E. C. Mills,
chairman administrative committee; John
G. Paine, general manager; Schwartz &
Frohlich, general counsel.

ASCAP board of directors: Fred E. Ah-
lert, Louis Bernstein, Saul Bornstein, J. J.
Bregman, Gene Buck, Irving Caesar, Max
Dreyfus, George Fischer, Walter Fischer,
Otto A. Harbach, Raymond Hubbell, Jer-
ome Kern, Edgar Leslie, George W. Meyer,
Jack Mills, Herman Starr, John Q’Connor,
J. J. Robbins, Gustave Schirmer, Oley
Speaks, Deems Taylor, Will Von Tilzer,
Oscar Hammerstein II.

ASCAP SINGLE STATION LICENSE

AGREEMENT made between the AMER-
ICAN SOCIETY OF COMPOSERS, AU-
THORS AND PUBLISHERS <(hereinafter
referred to as “SOCIETY") and
(hereinafter referred {o as “LICENSEE”)
as follows:

1. SOCIETY grants to LICENSEE and
LICENSEE accepis for a period of five
vears from a license to publicly per-
form by non-visual broadeasting from
Radio Station loeated at
(hereinafter referred to as “LICENSEE’'S
Station”), non-dramatic renditions of the
separate musical compositions heretofore
or hereafter during the term hereof copy-
righted or composed by members of S0-
CIETY, or of which SOCIETY shall have
the right to license such performing rights.

2, The within license does not extend to
ar include the public performance by
broadcasting or otherwise of any rendition
or performance of any opera, operetta, mu-
sical comedy, play or like production, as
such, in whole or in part.

3. Nothing herein contained shall be con-

2

strued as authorizing LICENSEE to grant
to others any right to reproduce or per-
fornt publicly for profit by any means,
method or process whatsoever, any of the
musical compositions eoming within the
purview of the within license performed
pursuant hereto or as authorizing any re-
ceiver of any such broadcast rendition to
publicly perform or reproduce the same
for profit by any means, methcod or process
whatsoever,

4, The within license Is limited fo the
separate musical compositions heretofore
ar hereafter during the term hereof copy-
righted or composed by members of SO-
CIETY or of which SOCIETY shall have
the right to license the performing rights
hereinbefore granted in programs rendered
at or from LICENSEE'S Station, or at or
from any hotel, cabaret, night club, dance
hall or similar place of entertainment,
duly licensed by SOCIETY to perform such
works {(unless the performance originates
at a place or from a source which SO-
CIETY does not customarily license}, from
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which place rendition of such works is
transmitted directly to such radic station
for the purpose of being broadcast there-
from,

LICENSEE shall be guilty of a breach
under this article 4" only in case it con-
tinues 1o broadcast a program rendered at
such places other than said station, after
LICENSEE shall have received notice from
SOCIETY that such places are not licensed
by SOCIETY {c perform.

5. (a) The license herein granted by SO-
CIETY to LICENSEE shall apply solely to
broadcast perfermances which originate
at a place or source described in Paragraph
“4” hereof and which performances are
broadcast only by LICENSEE'S station and
by no other station.

(b) No license is hereby granted to per-
form by means of broadcasting, any pro-
grams originating in any other broadcasting
station or in any studio other than the one
maintained by LICENSEE at which
LICENSEE represents is wholly owned,
operated, controlled and supervised by it

(¢) Notwithstanding the foregoing, LI-
CENSEE shall have the right tc broadcast
through its station, programs containing
musical ecompositions in the repertory of
SOCIETY, as part of a chain hook-up (i.e,
the simultaneous broadcast of a pregram
over twe or more stations), provided such
chain hook-up shall have been duly Ii-
censed under SOCIETY’'S Chain Broadcast
License.

Should LICENSEE'S Station broadcast
any program containing any musical com-
positions in the repertory of SOCIETY,
originating in any other broadcasting sta-
tion or studio, not in accordance with the
provisions of the preceding paragraph,
LICENSEE agrees_fo pay SOCIETY and
SOCIETY agrees to accept in lieu of any
damages a sum equal to 10% of the high-
est card rate (as published by the station
or by any party in any way representing
or dealing on behalf of the station or by
the chain breadecaster) for the period con-
sumed by the entire program of which the
composition is a part, LICENSEE to be
given credit against such 10% for any
amounts allocated and paid to SOCIETY
for the use of LICENSEE'S broadcasting
facilities for such program under Article
“8” hereof.

(d)} No license is hereby granied to LI-
CENSEE to broadeast or permit the broad-
casting of programs originating in LICEN-
SEE’'S Station over or through or by any
other broadcasting station,

Should LICENSEE desire to have pro-
9

s

grams originating in LICENSEE'S Station
breoadeast over or through or by any other
broadeasting station, SQCIETY and LI-
CENSEE agree i0 execuie a separate and
independent license agreement therefor,
such license agreement to be the regular
Chain Broadeast License of SOCIETY.

6. LICENSEE agtees upon reguest to
furnish to SOCIETY during the term of
the within license a list of gl musical com-
positions (or, at the option of LICENSEE,
a list of all musical compositions hereto-
fore or hereafter during the term hereof
copyrighted or composed by members of
SOCIETY or of which SOCIETY shall
have the right to license the performing
vights hereinbefore granted)} broadcast
from or through LICENSEE'S Station,
showing the title of each composition and
the composer and author thereof; provided
that LICENSEE shall not be obligated un-
der this article “6” to furnish such a list
covering a period or pericds in the aggre-
gate during any one calendar year in ex-
cess of three (3} months, The lists so fur-
nithed by LICENSEE to SOCIETY shall
he strietly confidential and SOCIETY
covenants that it will make no disclosure
thersof or of the contents thereof,

7. SOCIETY reserves the right, at any
time, and from time to time, to withdraw
from its repertory and the operation of this
license, any musical composition or compo-
sitions, provided, however, that if more
than one thousand {1,000) compositions
contained in SOCIETY’S repertory hereto-
fore or hereafter duving the term hereof
copyrighted or composed by members of
SOCIETY, shall be withdrawn or placed
on the resiricted list at any given time,
LICENSEE may terminate this license by
giving immediate written notice to 50-
CIETY of its election so to do, which no-
tice shall become effective sixty (60) days
after receipt thereof, unless at any time
during such sixty-day period SOCIETY
shall reduce the number of compositions
on the restricted list to one thousand
(1,008) or less, in which event the notice
shall become inoperative and this agree-
ment shall continue with the same fnll
farce and effect as if such notice had not
been given. The right of termination un-
der the conditions heretofore mentioned
in this paragraph shall be the sole and ex-
clusive remedy of LICENSEE.

In the event of any such termination of
this license, SOCIETY shall refund to LI-
CENSEE pro rata license fees, if any, paid
for a period beyond the effective date of
such termination,

Musical compositions contained in SO-
CIETY'S reperfory but not heretofore or
hereafter during the term hereof copy-
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righted or composed by members of SOCI-
ETY, are embraced within this license fo
the extent only that SOCIETY may have
the right, from time {o time, to license 1he
perforniing rights hereinabove granted and
the withdrawal of any of such musical
composilicns from SOCIETY'S repertory
and from the operation of this license, shall
not affect this license or the compensation
payable hereunder.

8. In consideration of the license herein
granted, LICENSEE agrees to pay to SO-
CIETY the sums specified in Subdivision
of Schedule “A"” hereto attached
and made part hereof and to make ihe ac-
countings therein specified, all at the {imes
and in the manner therein sel forth, and
all the definitions, provisions and agree=-
ments contained in Subdivision *V* of said
Schedule “A" shall apply and be binding
upon the parties hereton,

In case there shall be any reclassilication,
from time to time, of LICENSEE, &s pro-
vided in and in accordance with the pro-
visions of Subdivision “IV” of said “Sched-
ule A,” then in any and all such cases,
LICENSEE agrees io pay lo SOCIETY for
the period as fixed in such Subdivision
“IV” the sums therein specified in lieu and
in place of those provided in the preceding
paragraph of this article, and LICENSEE
shall make accountings all as hereinabeve
provided, based upon such reclassification.

9, SOCIETY shall have the rvight, by its
duly authorized representative, at any time
during custcmary business houwrs, 1o ex-
amine the books and records of accouni of
LICENSEE only to such extent as may be
necessary to verify any such monthly
statement of accounting as may be ren-
dered pursuant hereto. SOCIETY shall
consider all data and information coming
to ils attention as a result of any such ex-
amination of books and records as com-
pletely and entirely confidential.

16. Upon any breach or default of any
tertms herein contained, SOCIETY may
give LICENSEE thirty (30) days’ notice
in writing to cure such breach or default.
and in the event that such breach or de-
fault has not been cured within said thirty
(3¢) days, SOCIETY may then forthwith
terminate said license,

11. In case ihe State or any subdivision
thereof, in which LICENSEE'S Staticn is
located should enaci any laws which, in
the opinion of SOCIETY, impede or pre-
vent the full performance of this agree-
ment in sych State, or impose discrimina-
fory or confiscatory taxes upon SQOCIETY,
SOCIETY reserves the right to terminate
this agreement,.

12. SOCIETY agrees to indemnify, save

and hold LICENSEE harmless, and defend
LICENSEE from and against any claim,
demand or suit that may be made or
brought against LICENSEE with respect
to renditions given during the {erm hereof
in accordance with this license of musical
compositions contained in SOCIETY'S
repertory heretofore or hereafter during
the ierm hereof copyrighted or composed
by members of SOCIETY.

In the event of the service upon LICEN-
SEE of any notice, process, paper or plead-
ing, under which a claim. demand or action
is made or begun against LICENSEE on ac-
count of any such maftter as is hereinabove
referred to, LICENSEE shall forthwith
give SOCIETY written notice thereof and
simulianeously therewith deliver to SO-
CIETY any such notice. process, paper or
pleading, or a copy thereof, and SOCIETY
shall have the scle and complete charge
of the defense of any action or proceeding
in which any such notice, process, paper
or pleading is served, LICENSEE, how-
ever, shall have the right {o engage coun-
sel of its own, at its own expense, who may
participate in the defense of any such ac-
tion or proceeding and with whom counsel
for SOCIETY shall cooperale, LICENSEE
shall cooperate with SOCIETY in every
way in the defense of any such action or
proceeding, and in any appeals ihat may
be taken from any judgments or orders
entered therein, and shall execute all
pleading, bonds or other instruments but
at the sole expense of SOCIETY, that may
be required in order properly to defend
and resist any suech acticn or proceading,
and properly to prosecuie any appeals
taken therein.

In the event of the service upon LICEN-
SEE of any notice, process, paper or plead-
ing under whieh g claim, demand or action
is made, or begun against LICENSEE on
account of the rendition of any musical
composition contained in SOCIETY'S rep-
ertory but not heretofore or hereafter
during the term hereof copyrighted or
composed by members of SOCIETY,
SOCIETY agrees at the request of LICEN-
SEE {0 cooperate with and assist LICEN-
SEE in the defense of any such action or
proceeding, and in any appeals that may
be taken from any judgmenti or orders en-
tered therein.

13. All notices required or permitted to
be given by either of the parties io the
other hereunder shall be duly and prop-
erly given if mailed to such other party
by registered United Siales mail addressed
to such other party at its main office for
the {ransaction of business,

14. This agreement shall enure to the
benefit of and shall be binding upon the
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parties hereto and their respective suc-
cessors and assigns.

IN WITNESS WHEREOT, this agreement
has been duly signed by SOCIETY and
LICENSEE and their respective seals
hereto attached, this day of ......
194.,

AMERICAN SOCIETY OF COMPOSERS,
AUTHORS AND PUBLISHERS

SCHEDULE “A»
SUBDIVISION I

GROUP “}” STATION

The Group “1” Station shall pay a sus-
taining fee of Twelve ($12.00) Dollars per
year during the term hereof, plus a sum
equal to three (39) percent of the gross
amount paid for the use of its broadcasting
facilities, during the term hereof, subject
to no deduction of any character other
than those hereinafter specifically permit-
ted under Subdivision “V”.

SUBDIVISION I1,

GROUP “2" STATION

LICENSEE'S Station shall be regarded
as a group “2” station. LICENSEE shall
pay a sustaining tfee of , 3 )
Dollars per year during the term hereof,
plus a sum equal to four (4%) percent of
the gross amount paid for the use of itg
broadeasting facilities, during the term
hereof, subject to no deduction of any char-
acter other than those hereinafter specific-
ally permitted under SUBDIVISION “V*.

When the total amount paid by LI-
CENSEE to SOCIETY (exclusive of the
sustaining fee) shall be (€ )
Dollars in any year of the term hereof, no
Turther payments shall be made by LI-
CENSEE to SOCIETY in such year.on the
next (% ) Dollars of payments
for use of LICENSEE'S broadeasting fa-
cilities. The said sum of four (4¢,) per-
cent, however, shall be paid by LICENSEE
to SOCIETY in such year on all sums over
and above $ )} Dollars,

SUBDIVISION IIL

GROUP “3” STATION

LICENSEE'S Station shall he regarded
as a group “3” station. LICENSEE shall
pay a sustaining fee of ...... (§
Dollars per year during the term hereof,
plus a sum equal to five (5%) pereent of
the gross amount paid for the use of its
broadeasting facilities, during the term
hereof, subject to no deduction of any char-
acter other than these hereinafter specifie-
ally permitted under SUBDIVISION “V".

When the total amount paid@ by LI-
CENSEE to SOCIETY (exclusive of the
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sustaining fee) shall be ......
Dollars in any year of the term hereof, no
further payments shall be made by LI-
CENSEE to SOCIETY in such year on the
next € ) Dollars of payments
for use of LICENSEE'S broadcasting fa-
cilities. The said sum of five (5% ) percent,
however, shall be paid by LICENSEE to
SOCIETY in such year on all sums over
and above ...... ($......) Dollars,

SUBDIVISION IV.
SECTION A.

For all purposes of this subdivision, the
following shall apply:

A Group “1” Station shall he deemed tc
be a station to which the gross amount paid
for the use .of its broadcasting facilities in
a y¢ar shall amount to $50,000 or less,

A Group *2” Station shall be deemed to
be a station of which the gross amount paid
for the use of its broadcasting facilities in
a year shall amount to more than $50,000
but shall not exceed $150,000.

A Group “3" Station shall he deemed to
be a station to which the gross amount
paid for the use of its broadcasting fa-
cilities in 2 wyear shall amount to more
than $150,000.

There shall also be included in the “gross
amount” mentioned in each of the above
named groups all sums paid for the use of
LICENSEE'S station facilities in rebroad-
casting programs originating in other sta-
tions,

In case in any year during the term
hereof, the gross amount paid for the use
of its broadeasting facilities shall in ac-
cordance with the foregoing definitions,
place LICENSEE in a Group other than
that in which LICENSEE shall be during
such current year, then for ihe ensuing
vear, LICENSEE shall be deemed to be
automatieally reclassified and placed in a
Group in aecordance with such definiticns
and shall pay the percentage rate allocable
to such Group in accordance with subdivi-
sions “I7, “I1”, or “III” herecf, as the case
may be.

The foregoing provision shall apply to
ecach and every year of the term of this
agreement.

SECTION B.

Upon any change in the classification of
a LICENSEE as above provided, then the
sustaining fee shzll be likewise changed
for the same period as follows:

If as a result of such change, LICENSEE
shall he re-classified from Group “2” or
Group “83" to Group “1" then LICENSEE
shall pay a sustaining fee of $12.00 per
Yyear.
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If as a resulf of such change, LICENSEE
shall be re-classified from Group “1” {o
Group “2”, then LICENSEE shall pay a
sustaining fee of $....... If such re-classi-
fication shall be from Group “3" t¢ Group
#2”, there shall be a deerease of 259% in the
sustaining fee theretofore paid.

If as a resuli of such change, LICENSEE
shall be re-classified from Group “1” to
Group “3", then LICENSEE shall pay a
sustaining fee of $....... If such re-
classification shall be from Group “2” fo
Group “3", there shall be an increase of
33% % In the sustaining fee therstofore
paid.

In case of re-classification of LICENSEE
into Group “2" or Group ‘3", when the
gross amount paid to LICENSEE for the
use of its broadeasting facilities (on which
LICENSEE has made the percentage pay-
ments to SOCIETY) shall equal the sums
paid 1o LICENSEE during the year im-
mediately preceding such re-classification,
no further payments shall be made by
LICENSEE to SOCIETY on so much of
the next gross sums, the re-classified per-
centage on which shall equal the sustain-
ing fee required 1o be paid under such re-
classification. HMMowever, on all sums in
exeess thereof the percentage payable by
LICENSEE shall be paid to SOCIETY.

SECTION C.

Anything in the foregoing notwithstand-
ing and in addition thereto whether or not
there has been any change in classification
from one Group to another, if in any yecar
there ghall be 2 material increase or de-
crease in LICENSEE'S operating nower.
number of hours per day, coverage, or a
material change in the time when 1the
broadcast take place or in frequency, then
LICENSEE’S sustaining fee shall be
changed io conform to that of stations in
the same classification, that shall generally
he comparable to LICENSEE in operating
power, humber of hours per day, lime
when broadcasts take place, location, fre-
auency and coverage, such change to be
effective upon the commencement of the
next year of the ierm of this agreement.

SUBDIVISION V.

{a) “Broadcasting.” as used in this agree-
ment, does not include transmissicn by
means of television or any other method
of transmitting sound in synchronized re-
lationship or simultancously with visual
images or for the purpose of being re-
ceived or reproduced in connection with
visual images.

(b) “Broadcasting facilities,” as used in
this agreement, shall include all personnel

regularly employed in the operation of the
station and all services of any nature what-
soever contracted for and used by the sta-
tion in the conduct of its business.

“Personnel” shall include, in addition to
all persons agsociated in any manner with
the opcration of the station, all artists such
as dramatic actors. actresses, singers and
musicians, whether geparate or in group or
in orchestra or band form.

“Station” shall include the studic de-
scribed in Article 5, subdivision (b).

“Services” shall include service of every
nature, and without limiting the generality
of the foregeing, the same shall include
wire service and electrical transeriptions.

The cost of all personnel and services
shall not be deductible from the gross
amounts paid for the use of the station’s
broadeasting facilities, The foregoing shall
apply whether any such personnel or ser-
vices are emploved or furnished directly
by LICENSEE'S Station or where the same
are furnished to LICENSEE'S Station by
any party. person, firm or corporation di-
rectly or indirectly controlled by or a sub-
sidiary of or affiliated with the station or
LICENSEE.

However, If any dramatic actors, ac-
tresses, singers and other artists or musi-
cians, whether scparate or in group or in
orchestra or band form, are furnished by
the station to a sponsor (ie. the adver-
tiser) pursuant to an express written con-
tract therefor, and any such person or
group is not regularly employed in the
opcration of the station but is actually
engaged by the station for any such spon-
sor or for a gpecific program and is ac-
tually paid scparately therefor and provi-
sion for the charge for furnishing the
same has becn separately added to and in-
cluded in the charge made to the sponsor
by the station, then and in such event
LICENSEE shall have the right to deduet
the actual bona fide direct cost thereof to
it from the gross amount paid for the use
of itg broadeasting facilities provided ihat
in no event shall the amount allocated as
the payment for broadcasting facilities be
less than the highest rate charged for a
similar given period of {ime over LI-
CENSEE'S Station.

(¢) “Gross amount paid for the use of
its broadcasting facilities.” as used in this
agreement, shall include all payments made
(whether in money or in ary other form)
by the sponsor of each program fi.e, the
advertiser) for the privilege of using LI-
CENSEE'S broadcasting facilities.

ANl gross payments by each such spon-
sor shall be applicable to ihe above per-
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centage payment whether such payment
shall have been made directly to the sta-
tion or te any other persons, firms or cor-
porations,

The percentage shall be applicable to the
gross amount paid by the sponsor although
the party to whom or which such payment
has been made shall pay a lesser sum to
the station for the use of its broadeasting
facilities, and this shall also apply if there
shall be more than one intervening party
between the sponsor and the station.

The foregoing is subject solely to a de-
duction for commission hereinafter pro-
vided for in Subdivision (d) and for
amounts received for rebroadceasting such
programs as are exempt from payments
under Subdivision (e).

Where payment is made in any form
other than money¥ o1r negotiable instru-
ment, then the {fair wvalue of the com-
modity or other property involved or ser-
vice furnished shall be included in the
gross amount o which the percentage is
applicable, provided, that, in no case shall
such amount be less than the highest rate
charged for a similar use of LICENSEE'S
broadeasting facilities.

(d} In the event that advertising com-
missions are paid to an independent agency
not employed or owned in whole or in part
by LICENSEE, and in which LICENSEE
has no stock or other interest, directly or
indirectly. the amount of such actual pay-
ments not exceeding fifteen (15 ) percent
may be deducted from the gross amount
paid for the use of LICENSEE'S broad-
casting facilities in computing the per-
centage payments hereinabove specified.
This deduction shall be permitted whether
the advertising commission is paid directly
by the sponsor or by LICENSEE, But in
no event shall such deductions, regardless
of by whom paid, exceed in the aggregate
the sum of fifteen (15%2) percent.

(e} LICENSEE shall not be required to
account for any¥ sums received for the use
of LICENSEE'S Station faeilities in re-
broadcasting programs originating in other
stations having a Chain Broadcast License
from SOCIETY authorizing the rebroad-
casting of such programs.

(f} LICENSEE shall not be required to
account for any sums received frem po-
litical broadcasts, nor shall it be required
to account for sums received from religious
broadeasts where the ameunt paid is solely
in reimbursemeni for the costs of lines,
wire charges, ahd technical personnel,

{g} LICENSEE shall have the right to
charge against the gross amount paid for
the use of its broadcasting facilities by the

sponsor of any news program the actual
cost of stich news program to the station,
provided that if the cost to the station of
such news program covers programs for
which there are no sponsors, LICENSEE
shall have the right to charge against the
gross amounts paid by the sponsor of such
news program only such proportion thereof
as such sponsored news program bears to
all the news programs contracted for by
the station, and provided further that in
no event shall the amount allocated as the
payment for broadeasting facilities be less
than the highest rate charged for a similar
given period of time over LICENSEE'S
Station. If, however, the gross amount
paid for the use of its broadcasting fa-
cilities by the sponsor shall be less than
the highest rate charged as aforesaid, then
the perceniage payable by LICENSEE
shall be computed upon such gross amount
paid for the use of its broadcasting fa-
eilities,

(h) With respect {0 athletic events, such
as baseball, football, hockey, boxing, rac-
ing and other athletic events, LICENSEE
shall have the right to deduct from the
gross amount paid for the use of its broad-
easting facilities such extraordinary ex-
penses as shall be necessarily incurred for
such speeial broadeasts, such as special
line charges, special announcers and exfra
engineers, but no part of the cost of the
general and regular operation of the sta-
tion shall he deductible, and in no event
shall the amount allocated as the payment
for broadcasting facilities hereunder be
less than the highest rate charged for a
gimilar given period of time over LICEN-
SER’'S Station. If, however, the gross
amount paid for the use of its broadcast-
ing facilities by the sponsor shall be less
than the highest rate charged as aforesald,
then the percentage payable by LICEN-
SEE shall be computed upon such gross
amount paid for the use of its broadcast-
ing facilities.

(i) LICENSEE shall pay the sustaining
fee in equal monthly installments on or
before the tenth day of each month dur-
ing the term hereof.

(i) LICENSEE shall render monthly
statements to SOCIETY on or before the
tenth of each month covering the period
of the preceding calendar month, on forms
supplied gratis by SOCIETY with respect
to all gross amounls paid for the use of
its broadecasting facilities as hereinabove
defined, withoui exception, and the per-
centage thereof payable to SOCIETY.
which said statement shall be rendered
under oath and accompanied by the re-
mittances due SOCIETY under the terms
hereof,
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AGREEMENT made hetween  the
AMERICAN SOCIETY OF COMFPOSERS,
AUTHORS AND PUBLISHERS <(herein-
after referred to as “SOCIETY’), and
vvs.n. Chereinafter referred to as “LI-
CENSEE") as follows:

1. SOCIETY grants io LICENSEE and
LICENSEE accepts for a period of five
Years Irom a license to publicly
perform by non-visual broadeasting on a
chain hock-up from or through the radio
stations listed on Schedule “A" hereto an-
nexed and made part hereof, non-dramatic
renditiong of the separate musical composi-
tions heretofore or hereafter during the
term hereof, copyrighted or composed by
members of SOCIETY or of which $O0-
CIETY shall have the right tc license such
performing rights,

2. The within license does not extend
to or include the public performance by
broadcasting or otherwise of any rendition
or perfermance of any opera, operetta,
musical comedy, play or like production,
as such, in whole or in part.

3. Nothing herein contained shall be con-
strued as authorizing LICENSEE to grant
tc others than the radio stations mentioned
and described in Schedule “A,” any right
to reproduce or perform publicly for profit
by any means, method or process whatso-
ever, any of the musical compositions com-
ing within the purview of the within li-
cense performed pursuant here to, or as
authorizing any receiver of any such
broadeast rendition to publicly perform or
reproduce the same for profit by any
means, method or process whatsoever.

Should LICENSEE own, conirol or op-
erate any broadcasting station, directly or
indirectly, {and regardless of whether such
Station iz included in Schedule “AY) LI-
CENSEE and SOCIETY agree to execute
or cause to be executed simultaneously
herewith a separate and independent li-
cense agreement therefor, such license
agreement to be the regular “Single Sta-
tion License.” The foregoing shall glso
apply in case, during the term hereof,
LICENSEE shall become the owner, take
control of or become the operator of any
other broadcasting stations.

4. The within license is limited to the
separate musical compositions heretofore
or hereafter during the term hereof, copy-
righted or composed by members of SO-
CIETY or of which SOCIETY shall have
the right to license the performing rights

hereinbefore granted, in programs trans-
mitted on a chain hook-up rendered at or
from any of the radio stations or studios
described in Schedule “A)” or at or from
any hotel, cabaret, night ¢lub, dance hall
or similar place of entertainment duly li-
censed by SOQCIETY to perform such
works (unless the performance originates
at aplace or from a source which SOCIETY
does not customarily license), from which
place rendition of such works is trans-
mitted directly to such radio station or
stations for the purpose of being broadcast
therefrom.

LICENSEE shall be guilty of a breach
under this article “4” only in case 1t con-
tinues to broadeast a program rendered at
such places other than the said stations
or studios described in Schedule “A” after
LICENSEE shall have received notice from
SOCIETY that such cther places are not
licensed by SOCIETY to perform.

5, No license is hereby granted ic LI-
CENSEE to broadcast or permit the broad-
casting of programs over a single station
unless such broadeast is given on such
station as part of a chain hook-up.

No license is hereby granted to LI-
CENSEE to broadeast or permit the broad-
casting of programs over or through or by
any broadcasting station except those listed
on Schedule “A™ without SOCIETY’S writ-
ten consent thereto,

6. LICENSEE agrees to furnish SOCIETY
during the term of the within license with
a list of each and every station participat-
ing in each program on a chain hoosk-up
together with a list of all musical composi-
tions (or, at the opticn of LICENSEE, a
list of all musical compositions heretofore
or hereafter during the term hereof copy-
righted or composed by members of SO-
ciety or of which SOCIETY shall have the
right to license the performing rights here-
inbefore granted) broadcast over or
through each of said stations on such chain
hook-up, showing the title of each com-
position and the composer and author
thereof. The lists sc furnished by LI-
CENSEE to SOCIETY shall be strictly con-
fidential and SOCIETY covenants that it
will make no disclosure thereof or of the
contents thereof,

7. SOCIETY reserves the right, at any
time, and from time to time, to withdraw
from its repertory and the cperation of
this license, any musical composition or
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cempositions, provided, however, that if
more than one thousand (1,000) composi-
tions contained in SOCIETY’S recperiory
heretofore or hereaiter during the term
hereof copyrighted or composed by mem-
bers of SOCIETY, shall ke withdrawn or
placed on the restricted list at any given
time, LICENSEE may terminate this 1i-
cense by giving immediate written notice
to SOCIETY cf its election so to do, which
notice shall become effective sixty (60)
days after receipt thereof, unless at any
time during such sixty-day period SO-
CIETY shall reduce the number cf com-
positions on the restricted list to one thou-
sand (1,000) or less, in which event the
notice shall become inoperative and this
agreement shall continue with the same
full force and effect as if such notice had
not been given. The right of termination
under the conditions heretofore mentioned
in this paragraph shall be the sole and ex-
clusive remedy of LICENSEE.

In the event of any such termination of
this license, SOCIETY shzll refund to LI-
CENSEE pre rata license fees, if any, paid
for a period Beyond the effective date of
such termination,

Musical compositions contained in SO-
CIETY’S repertory but not hereiofore or
hereafter during the term hereof copy-
righted or composed by members of SO-
CIETY, arc embraced within this licensa
to the extent only that SOCIETY may have
the right, from time to time, to license the
performing rights hereinabove granted and
the withdrawal of any of such nusical
compositions from SOCIETY’S reperiory
and from the operation of this license, shall
not affect this license or the compensation
payable hereundet.

8. In consideration of the license herein
granted, LICENSEE agrees to pay to SO-
CIETY as compensation for the within 1i-
cense, a sum equal to seven and one-half
percent (T4%%) of the gross amount paid
for the use of broadeasting facilities of the
stations listed on Schedule “A” (including
the station or stations added pursuant te
Article “5™), during the term hereof, on a
chain hook-up and to make the accountings
specified in Schedule B” hereto attached
and made part hereof, all the times and in
the manner therein set forth, and all the
definitions, provisions and agreements con-
tained in Schedule “B” shall apply and be
binding upen the parties hereto,

If Schedule “A" includes any station
lather than a station owned, controlled or
cperated by LICENSEE. directly or indi-
rectly, which is required in any event to
hold such license under Article 3) not
holding the regular Single Station License

2

J

from SOCIETY, LICENSEE shall pay to
SOCIETY (in addition To the sums pro-
vided in the preceding paragraph), the
sum of $2,500 per station per year during
each year of the term hereof for ecach
such station over which LICENSEE shall
broadcast or permit the broadcasting of
any sustaining programs, containing musi-
cal compositions in SOCIETY'S repertory,
as part of a chain hook-up. By “sustaining
program” is meant a program for which
no sponsor pays any gross amount for the
use of broadeasting facilities,

9. SOCIETY shall have the right by its
duly autharized representative at any
time during customary business hours, to
examine the books and records of account
of LICENSEE only to such extent as may
be necessary to verify any such monthly
statement of acecounting as may be rendered
pursuant hereto. SOCIETY shall consider
all data gnd information coming to its at-
tention as a result of any such examination
of beoks and records as completely and
entirely confidential.

10. Upon any breach or default of any
terms herein contained, SOCIETY may
give LICENSEE thirty (30) days’ notice in
writing to cure such breach or default,
and in the event that such breach or de-
fault has not been cured within said thirty
(30) days, SOCIETY may then forthwith
terminate sai@ license,

11. In case the State or any subdivision
thereof, in whiech LICENSEE'S principal
place of business or domicile is located
should enact any laws, which, in the opin-
ion of SOCIETY impede or prevent the
full performance thercin of this agreement
or impose discriminatory or confiscatory
taxes upon SOCIETY, SQCIETY reserves
the right to terminate this license agree-
ment; and if any State, Territory or the
Distriet of Columbia should enact such
laws, SOCIETY reserves the right to with-
draw the license herein granted with re-
speet to any station located in such State,
Territory or District. In the event of such
withdrawal there shall be deducted from
the sum allocable to percentage payments
hereunder an amount etlgl to the pro-rata
portion fairly allocable to the station or
stations with respect to which this license
shall have been withdrawn.

12. SOCIETY agrees to indemnify, save
and hold LICENSEE harmless, and defend
LICENSEE from and against any claim, de-
mand or suit that may be made or brought
against LICENSEE with respect to rendi-
tions given during the term hereof in ac-
cordance with this license of musical
compositions coniained in SOCIETY'S rep-
ertory heretofore or hereafter during the
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term herecof cepyrighted or composed by
members of SOCIETY,

In the event of the service upon LI-
CENSEE of any notice, process, paper
or pleading, under which a claim, demand
or action is made or hegun against LI-
CENSEE on account of any such matter as
is hereinabove referred to, LICENSEER
shzall forthwith give SOCIETY written no-
tice thereof and simultaneously therewith
deliver to SOCIETY any such notice, proe-
ess, paper or pleading, or a copy thereof,
and SOCIETY chall have sole and complete
charge of the defense of any action or
proceeding in which any such notice,
process, paper or pleading is served.
LICENSEE, however, shall have the right
to engage counsel of itz own, at its own
expense, who may participate in the de-
fense of any such action or proceeding
and with whom counsel for SOCIETY shall
cooperate. LICENSEE shall cooperate
with SOCIETY in every way in the de-
fense of any such action or proceeding,
and in any appeals that may be taken from
any judgements or orders entered therein,
and shall execute all pleadings, bonds or
other instruments but at the sole expense
of SOCIETY, that may be requived in
order properly to defend and resist any
such action or proceeding, and properly
to prosecule any appeals taken therein.

In the event of the service upon LI-
CENSEE of any notice, process, paper or
pleading under which a claim, demand or
action is made, or begun against LICENSEE
on account of the rendition of any musieal
composition contained in SOCIETY’S rep-
ertory but not hereiofore or hereaffer dur-
ing the term hereof copyrighted or com-
posed by members of SOCIETY, SOCIETY
agrees at the request of LICENSEE to co-
operate with and assist LICENSEE in the
defense of any such action or proceeding,
and in any appeals that may be taken from
any judgments or orders entered therein.

13. All notices required or permitted to
be given by either of the parties tc the
other hereunder shall be duly and properly
given if malled to such other party by
registered United States mail addressed to
such other party at its main office for the
transzction of business,

14. This agreement shall enure to the
benefit of and shall be binding upon the
parties hereto and their respective suc-
cessors and assigns.

IN WITNESS WHEREOF, this agreement
has been duly signed by SOCIETY and LI-
CENSEE and their respective seals hereto
affixed this ...... day of ...... , 184..

SCHEDULE "A”

Broadecasts as part of LICENSEE'S chain
hook-up on the following stations and
which emanate from any of said siations
or from one of the studios hereinafter
desertbed, shall come within the purview
of this agreement under the terms and con-
ditions hereinbefore set forth: ......

SCHEDULE “B”

{A) “Brpadcasting,” as used in this
agreement. does not Include transmission
by means of television or any other method
of transmitting sound in synchronized re-
lationship or simulfaneously with visual
images or for the purpose of being re-
ceived or reproduced in connection with
visnal images.

{B) “Chain hook-up,” as used in this
agreement, shall inelude two or more sta-
tions deseribed in Schedule “A"” over or
through or by which programs shall be
transmitted simultaneously, furnished by
or through or by arrangement with LI-
CENSEE or the arrangements for the
transmission of whieh shall be made by or
through or by arrangement swith ZLI-
CENSEE. “LICENSEE” shall include the
LICENSEE hereunder and also any per-
son, firm or corporation, directly or indi-
rectly controlled by or associated with LI-
CENSEE, or which is a subsidiary of or
affilinted with LICENSEE, or of which LI-
CENSEE is a subsidiary.

() “Broadceasting faeilities,” a5 used in
this agreement, shall include all personnel
regularly employed by LICENSEE, as well
as all personnel regularly employed in the
aperation of the stations in the chain hook-
up, and all services of any nature whatso-
ever econfracted for and used by LI-
CENSEE, as well as by the stations in the
conduct of their business.

“Personnel” shall ineclude, in addition to
all persong associated in any manner with
the operation of the stations, all artists
such as dramatic actors, actresses, singers
and musicians, whether separate or 1n
group or in orchesira or band form.

“Station” shall include the studios usad
in chain broadeasting by and for LI-
CENSEE or in the operation of such re-
spective stations,

“Services” shall include service of every
nature and without limiting the generaliiy
of the foregoing the same shall include
wire service and electrical transcriptions.

The cost of all personnel and services
shall not be deductible from the gross
amounts paid for the use of the station's
broadcasting facilities. The foregoing shall
apply whether any such personnel or ser-
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vices are employed or furnished direetly
by LICENSEE or by the stations involved
or where the same are furnished to ILI-
CENSEE or the station by any party, per-
son, firm or corporation, directly or indi-
rectly controlled by or a subsidiary of or
affiliated with the station or LICENSEE.

However, if any dramatic actors, ac-
tresses, singers and other artists, musicians,
whether separate or in group or in or-
chestra or band form, are furnished by
LICENSEE or the station to a sponsor
(Le, the advertiser) pursuani to an ex-
press written confract therefor, and any
such person or group is not regularly em-
ployed in the operation of the station but
is actnally engaged by LICENSEE or the
station for any such sponsor for a specific
program and is actually paid separately
therefor, and provision for the charge for
furnishing the same has been separately
added to and included in the charge made
to the sponsor hy LICENSEE or the sta-
tion, then and in such event, LICENSEE
shall have the right to deduct the actual
bona fide direct cost thereof fo it from the
gross amount paid for the use of broad-
casting facilities, provided that in no event
shall the amount allocated as the payment
for broadcasting facilities be less than the
highest rate charged for a similar given
period of time over the chain hook-up
involved,

(D) “Gross amount paid for the use of
broadecasting facilities,” as used in this
agreement, shall include all payments
made (whether in money or in any other
form) by ihe sponsor of each pregram (e,
the advertiser} for the privilege of using
the broadcasting facilities of two or more
stations on & chain hook-up; and all gross
payments by each sponsor, whether. made
directly to LICENSEE or to any other per-
son, firm or corporation, shall be appli-
cable to the above percenfage payment.

The percentage shall be applicable to the
gross amount paid by the sponsor, although
the party to whom or which such payment
has been made shall pay a lesser sum to
LICENSEE for the use of the broadeasting
faecilities of the stations involved, and this
shall also apply if there shall he more than
one intervening party between the sponsor
and LICENSEE.

The foregoing is subject solely to a de-
duction for commission hereinafter pro-
vided for in subdivision (E).

Where payment is made in any form
other than money or negotiable instrument,
then the fair value of the commodity or
other property involved or service fur-
nished shall be included in the gross
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amount to which the percentage is appli-
cable; provided that in no case shall such
amount be Tless than the highest rate
charged for a similar given period of time
over the chain hook-up involved,

(E) In the event that advertising com-
missions are paid to an independent agency
not employed or owned in whole or in part
by LICENSEE, and in which LICENSEE
has no stock or other interest, directly or
indireetly, the amount of such actual pay-
ments not exceeding fifteen percent (16%)
may be deducted from the gross amount
paid for the use of the broadeasting fa-
cilities of the «¢hain hook-up in computing
the percentage payments hereinabove
specified. This deduction shall be per-
mitted whether the advertising commis-
sion is paid directly by the sponsor or by
LICENSEE. But in no event shall such
deductions, regardless of by whom paid,
exceed in the aggregate the sum of fifteen
percent (15% ).

(F) LICENSEE shall not be required 1o
account for any sums received from politi-
cal broadcasts, nor shall it be required to
account for sums received from religious
broadeasts where the amount paid is scle-
1y in reimbursement for the costs of lines,
wire charges, and technical personnel.

(G) LICENSEE shall have the right to
charge against ithe gross amount paid for
the use of broadcasting facilities of the
chain hook-up by the sponsor of any news
program, the actual cost of such news pro-
grams to LICENSEE; provided that if the
cost to LICENSEE of such news program
covers programs for which there are no
sponsors, LICENSEE shall have ihe right
to charge against the gross amounts paid
by the sponsor of such news programs only
such proportion thereof as such sponsored
news program bears tc all news programs
contracted for by the station, and provided
further that in no event shall the amount
allocated as the payment for broadcasting
facilities be less than the highest rate
charged for a similar given period of time
over the chain hook-up involved. If how-
ever, the gross amount paid for the use
of its broadcasting facilities by the spon-
sor shall be less than the highest rate
charged as aforesaid, then the percentage
payable by LICENSEE shall be computed
upon stich gross amount paid for the use
of its broadeasting facilities.

(H) With respect to athletic events, such
as baseball, football, hockey, boxing, rac-
ing, and other athletic events, LICENSEE
shall have the right to deduct from the
gross amount paid for the use of broad-
casting facilities such extraordinary ex-
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penses as shall be necessarily incurred for
such special broadcasts, such as special
line charges, speeial annourncers and extra
cngincers, but no part of the cost of the
general and regular operation of LI-
CENSEE's business or of the stations on
the chain hook-up shall be deduetible, and
in no event shall the amount allocated as
the payment for broadcasting facilities be
less than the highest rate charged for a
similar given period of time over the chain
hock-up involved, 1If, however, the gross
amount paid for the use of jts broadeasting
facilities by the sponsor shall be less than
the highest rate charged as aforcsaid, then
the perecentage payable by LICENSEE shall
be computed upon such gross amount paid
for the use of its broadcasting facilities.

(I) LICENSEE shall pay the sustaining
fees, if any, of $2.500 per station per year
provided for in article “8,” as follows: The
full amount shall become payable as to
each station on or before the tenth day of
the calendar month following the date of

the broadeast of the first sustaining pro-
gram broadcast over such station, The
vear cmbraced by such payment shall be
computed from the date of broadecust of
such first sustaining program, If any such
year shall run beyond the date of this li-
cense. then such year period shall termi-
nate upon the date of the termination of
this liccnse, and there shall be a pro rata
refund to LICENSEE of any such payment.

(J) LICENSEE shall render monthly
statements to SOCIETY on or before the
tenth day of each month covering the pe-
riod of the preceding calendar month on
forms supplied gratis by SOCIETY, with
raspect to all gross amounts paid for the
use of broadeasting facilities of the chain
hook-up as hereinabove defincd, without
exception, and the percentage thereof pay-
able to SCCIETY, which said statement
shall be rendered under oath and accom-
panied by the remittances duc SOCIETY
under the terms hereof,

ASSOCIATED MUSIC PUBLISHERS, INC. (AMP)

founding of AMP: Associated Music
Publishers, Inc., was founded as a private
corporation in the State of New York on
Dec. 22, 1926. Radio licenses have been is-
sued since August, 1928, The corporation
conducts a wholesale angd retail music busi-
ness, ineluding the rental of music, and is
engaged in the manufacture of transerip-
tions for library service and commercial
purposes.

Scope: Represented in the AMP reper-
toire are 18 U. S. and European music¢
houses and their 18 subsidiaries, Vir-
tually all of thesc houses have assigned
to the AMP their U, S. copyrights. The
AMP catalegues contain over 500,006 en-
tries of which approximately 15000 are
copyrights.

AMP licenses: Licenses cover perform-
ing and mechanical rights, “small” (i. e,
strictly musical) and *“'grand” (i, e., musi-
cal-dramatic). AMP’s radio license is

unique in that it is the only radio license
which covers “small” and *grand” rights
simultaneously uhder a single fee. The
radio license stipulates that: (1) the an-
nual fee shall be equal to the sum of a
station’s 12 ‘Thighest quacter-hour rate
charges; (2) that AMP will sell the licensce
any music (covered by the license) which
is for sale, and rent such music ag is not
for sale; (3) that AMP will defend the li-
censee against elaims arvising out of the
use of musie covered by the license; (4)
that both *small” and "“grand™ rights are
fully covered.

at 25 W.
The phone is

AMTP headquarters: Located
45th Street, New York City.
Bryant 8-0847,

AMP efficers: Waddill Catchings, chair-
man of the board; C. M. Finney, presi-
dent; Anna M. Kerner, secrefary; John R.
Andrus, treasurer.

BROADCAST MUSIC, INC. (BMI)

BMI history and purpoese: Organized Oct.
14, 1939, under the laws of the State of
New ¥York, pursuant to a resolution to
carry out the building of an alternate

2

3

source of music suitable for broadcasting,
and to make such music available to broad-
casters and others, adopted at a conven-
tion of the National Assn. of Broadcasiers

9
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in Chicago, Sept. 15, 1939. BMI is au-
thorized to issue 100,000 shares of capital
stocle, all of one elass, par value $1. Broad-
casters have been offered 0,000 shares of
such stock at $5 per share, The stock is
not offered for sale to the general public,

Scope: BMI is owned and operated hy
more than 310 broadeasting siations to
which it supplies music. It has leased the
musical catalogues of M. M. Cole and sub-
sidiaries of Chicago for a 10-year period,
beginning Jan. 1, 1941, and has purchased
all music and musical rights of Hinds,
Hayden & Eldredge, Inc. Plans presently
pending will bring other catalogues Into
BMI's possession,

BMI licenses: BMI grants its subseribers
a non-exclusive license to perform ail mu-
sic controiled by it. Stockholder-licensees
purchase BMI stock in the amount of 109,
of their 1937 paymenis to ASCAP, and in
return for all BMI music for the period
from April 1, 1940, to April I, 1941, pay
a sum equalling 40% of their 1937 ASCAP
payments, These fees are to be paid upon
demand, not in excess of 159 of the total
within any 30-day period.

BMI PERFORMING

AGREEMENT made this day of
...... , 19.., between BROADCAST NU-
SIC, INC, a corporation organized ungder
the laws of the State of New York (here-
inafter called MUSIC) with principal of-
fices in New York, New York, and
(hereinafter called BROADCASTER) with
offices located at City of
State of

WITNESSETH:

1. MUSIC hereby grants to BROAD-
CASTER a non-exclusive license to per-
form by radio broadcasting over Station
all musical works the copyrights or
rights to grant broadeasting performing
licenses of which MUSIC may, during the
term hereof, own. MUSIC agrees 1o de-
liver to Broadcasters from time to iime
during the term hereof lists of musieal
works covered by this license, The rights
granted hereby shall include the right to
broadeast dramatic performances of such
musical works ag MUSIC at any time shall
have given nctice to BROADCASTER that
it owns the dramatiec performing rights
thereof.

II. BROADCASTER agrees

to pay to

BMI transcription licenses: These licenses
concern “small” (sirictly musical) rights
only, for which the transcription company
pays BMI 2¢ for each iranseription side.
(See appended facsimile of license).

BMI offices: The main offices are located
at 580 Fifth Avenue, New York City (LA.
4-8011). The West Coast offices are at
1438 Ridgley Drive, Los Anpgeles, Calif,

BMIiI officers: Neville Miller, president;
Sydney M. Kaye, vice-president; M. E.
Tompkins, general manager and secretary;
and C. E. Lawrence, treasurer.

BMI directors: Walter J. Damm (WTMJ,
Milwaukee, Wis.); John Elmer (WCBM,
Baltimore, Md,); Edward Klauber (CBS);
Lenox R. Liohr (NBC¥); Paul W. Morency
(WTIC, Hartford); John Shepard, III
(Yankee-Colonial Networks),

* Mr. Lohr has subsequently resigned das
president of NBC, and will be replaced on
the BMI board by an election ui the next
board meeting.

RIGHTS LICENSE

MUSIC, ag a licensee fee hereunder, such
sum, hot in excess of $...... , as MUSIC
may require BROADCASTER to pay, pay-
ment to be made in instalments as and
when required by MUSIC, within ten days
after written demand therefor, provided
that no demand shall be made for the pay-
ment of any instalment or insialments
aggregating in excess of 159% of the fore-
going maximum total license fee during
any consecutive thirty-day period. In the
event ihat BROADCASTER shsll fail to
make any payment when and as due, MU-
SIC may, in addition to any and all other
remedies which it has at law or in equity,
terminate this license upon ten day’s no-
tice In writing.

III. MUSIC agrees to indemnify, save
and hold harmless and to defend BROAD-
CASTER, its advertisers and advertising
agencies, from and against all claims, de-
mands and suiits that may be made or
brought against BROADCASTER, its ad-
vertisers and advertising agencies, with
respect to the performance under this li-
cense agreement of any material licensed
hereunder, provided that this indemnity
shall not apply to broadcasts of any com-
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position performed by BROADCASTER
after written request from MUSIC +to
BROADCASTER that BROADCASTER re-
frain from performance thercof, BROAD-
CASTER agrees to give MUSIC immedi-
ate notice of any such claim, demand or
suif. and agrees immediately to deliver to
MUSIC all papers pertaining thereto.
MUSIC shall have full charge of the de-
fense of any such claim, demand or suit,
and BROADCASTER shall cooperate fully
with MUSIC therein.

IV. The term of this license shall com-
mence on the date of the receipt by
BROADCASTER of an execuied copy
hereof and shall continue for such period
of time as may be designated in writing by
MUSIC, provided. however, that the term
of this license shall expire not ecarlier than
Mareh 31st, 1941, This license shall be
non-assignable, except to the person, firm
ar corporation legally acquiring the Fed-
eral Communications Commission license
of the broadcasting station designated in
Article I hereof.

V. BROADCASTER, on written request
made on no less than one week's nplice,
agrees {o furnish to MUSIC weekly lists of
BROADCASTER’S performances of musi-
cal compositions under this license, indi~
cating the compositions performed by title
and composer or by such other convenient
method as may be designated by MUSIC.

VI. In the event that the Federal Com-
municaticns Conimission revekes or fails
to rTenew the broadeasting license of
BROADCASTER, or in the event that the
Governmental rules and regulations ap-
plicable to the station referred to in Ar-
ticle T herecof are suspended or amended
so as to forbid the broadcasting of com-
mercial programs by BROADCASTER.
BROADCASTER may notify MUSIC there-
of, and MUSIC, within ten days of the re-
ceipf of such notice. shall. by written
notice t¢ BROADCASTER. at MUSIC'S
option, either ferminate this license. or
shall suspend this license and all pay-
ments and service hereunder for the pe-
riod that such eondition continues. In the
cvent that MUSIC elects to suspend this
licensze, such suspension ghall not continue
for longer than six months. and this license
shall automatically terminate at the end
of six months' suspension. In the eveni
that the condition giving rise teo the sus-
pension shail continue for less than six
months, MUSIC, at its option. and on writ-
ten notice to BROADCASTER. may rein-
state this license at anvy time within thirty
days after the cessation of such condi-
tion.

VII, MUSIC agrees, {a) that all of the

initial performing right license agreements
between MUSIC and its stockholders shall
ferminate simultaneonsly, (b) that no de-
mand will be made by MUSIC for any
instalment payment in accordance with
the provisions of ARTICLE II hereof un-
lcss MUSIC simulianeously demands in-
stalment payments In the same percentage
from all cther stoskholders, and (c) that
the initial performing right license agree-
ments between MUSIC and its stockholders
shall each provide for the payment to MU-
SIC of such sum as MUSIC shall dernand,
not, however, in the aggregate in excess
of a sum equal to 40¢, of the total sums
paid or payable to the American Society
of Composers, Authors and Publishers as
performing right fees for the entire cal-
endar year, 1937, for or with respect to the
radio broadeasting station named in such
agreament with MUSIC (except that a
different maximum amount may be speci-
fied in the initial license agreement of any
stockholder if performing right fees were
not paid or pavable to the American Sc-
ciety of Composers, Authors and Publish-
ers for the entire calendar year 1937, for
or with respect to the vadio broadecasting
station pamed in such license agreement.
or if there has been a material change in
the power or hours of operation of the
radio broadcasting station named in such
license agreement).

VIII. The term *“steckholder-licensee” as
hereinafter used shall include only such
stockholders as have uninterruptedly held
performing right licenses from MUSIC
during all periods thai performing right
licenses of MUSIC shall have been avail-
able. For the purposes of this paragraph,
“stockholder-licensees” are hereby divided
into the following categories: (1) stock-
holder-licensees whose radio stations have
na network affiliations; (2) steckholder-
licensees operating both radio stations and
national networks; and (3) stockholder-
licensees operating radio stations afTiliated
with. but not operated by, national net-
works, In the event that MUSIC. with
respect to perficrming right license agree-
ments for any period subsequent to the ex-
piration of this license, shall propose, {(a)
the alferation of material terms of li-
censes or the method of fixing or allocating
performing right license fees, so as to ef-
feet a echange diseriminatory against any
of the foregoing eategories of stockholder-
licensees, or (b) the denial of licenses to
stockholder-licensees, or (¢} the omissicn
from futurc performing right license agree-
ments with MUSIC'S stockhelders of pro-
visions to the same efifect as any of those
coniained in this Article VIIL then, MUSIC
shall give notice of such proposal to all
stockholder-licensecs in  any category
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which contains adversely affected stock-
holder-licensees, and, in the event that no-
tice of objection to such proposal shall not,
within thirty days, be given to MUSIC by
stockholder-licensees to whom such notice
wag given, and whose annual license pay-
ments to MUSIC under the license agree-
ments with stockholders in effect at the
time of such proposal shall aggregate one-
third or more of the annual license pay-
ments made by all stockholder-licensees
in the same category, such proposal may
be put into effect,

IX. This agreement shall become effec-
tive as a license agreement upon the exe-
cution and delivery of a copy hereof by
MUSIC. In consideration of MUSIC using
its best efforts to ebtain the signature of
agreementg similar to this by other broad-
casters, and in consideration of the sig-
nature of agreements similar te this by
other broadeasters, BROADCASTER agrees
that this instrument shall constitute a con-
tinving offer which cannot he revoked by
BROADCASTER for twenty (20) days
from the date of the receipt of this agree-
ment by MUSIC,

X, All notices required or permitted to
be given hereunder shall be duly and prop-
erly given if mailed to the party to whom
sueh notice is required or permitted to be
given, by United States mnil, postage pre-
paid, addressed to said party at ifs main
office for the {ransaction of business. This
agreement constitutes the entire under-

BMI TRANSCRI

AGREEMENT made 194, ., be-
tween BROADCAST MUSIC, INC.-of 580
Fifth Avenue, New York City (her¢in
called “BMI”) and (herein called
“Licensee”).

1. BMI hereby grants io Licensee, is
distributars and affiliated cempanies, the
non-exclusive right, privilege and au-
thority to arrange and to use in the manu-
facture (in the Uuited States of America,
its territories and possessions) of parts of
instruments serving to reproduce mechani-
cally musical works, the words or music
or both of a certain musieal work (herein
referred 1o as "work”) of which BMI is
the copyright owner, entitled “...... R
written by ...... , identified by certificate
of United States copyright registeration
inClass E ...... . In such instrumentation
or form as will adapt the work for use
upon records, such parts of instruments
being limited to electrical transeriptions,
which may be sold or marketed in any
part of the world.

2

A~

standing hetween the parties and shall be
construed in accordance with the laws of
the State of New York,

BROADCAST MUSIC, INC.

lThe MNational Broadcasting Company
and the Cglumbia Broadeasting System
have declared their approval of the prin-
ciple of clearance at the source when an
economically and legally feasible method
of go clearing can be devised which is not
unduly burdensome to the said networks
in eomparison with their present method
of operation and payment, and they have
declared that at an appropriate time the
said networks will make an earnest co-
operative effort with the network affiliates
to work out such a feasible plan of clear-
ance al the source.

The National 3Broadcasting Company
and the Columbia Broadcasting System also
have declared their willingness, at an ap-
propriate time, to consider any proposals
by their affiliates for a new method of dis-
tributing the cost of musie, which is not
unduly burdensome to the said networks
in comparison with their present method
of operation and payment, and that noth-
ing in this license agreement shall be con-
strued as working against an earnest co-
operative efforf by the various elements
of the industry to such end, such effort to
involve consideration not only of future
payments of license fees to Broadecast Mu-
sie, Inc., but .also of payments to other
organizations.]

PTION LICENSE

2. Licensee, in consideration of the Ii-
cense aforesaid, hereby agrees to pay
therefor to BMI a royalty of two cents for
each and every electrical transeription (or
side thereof if the work is contained on
more than one side), manufactured by it,
serving to reproduce the said work, its
words or music or both; in no eveni are
double rovalties to be paid by Licensee on
electrical transcriptions shipped to any for-
eign country. Licensee hereby agrees to
render to BMI guarterly statemenis of all
of said eleetrical transcriptions manufae-
tured by it as aforesaid in the following
manner, {o wit: On the 1st of February, for
the quarter ending the 31st of the preced-
ing December; on the lst of May, for the
quarter ending the 31lst of the preceding
March; on the 1st of August, for the quar-
ter ending the 30th of the preceding June;
angd on the 1st of November, for the quar-
ter ending the 30th of the preceding Sen-
tember,
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BMI TRANSCRIPTION LICENSE—Continued

Licensee agrees to keep accurate books Licensee to pay the royaliy aforesaid,

showing all electrical transcriptions manu-
factured by it in accordance with this
agreement; and further agrees that BHMI
may irom time to time during reasonable
business hours exarmine such books at
BMI'S expense in so far as said books
pertain to said work.

3. Licensee agrees to place on the cata-
log cards of the electrical transcriptions
reproducing the said work, the title of the
composition, the last name c¢f the com-
poser and lyricist, and the name “BML”
and to place on the labels of said trans-
seriptions the title of the composition, the
name “BMI" and such other language as
may be mutually agreed upon.

4. In consideration of the covenant of

BMI covenants and agrees that it has good
and lawful right to the aforesaid copyright
and to the aforementioned work, both as
to words and music and good and lawful
right to give and grant the license hereby
given; and does hereby indemnify and
covenant to hold harmless Licensee against
loss or damage by reason of any adverse
¢laims by others in and to the subject mat-
ter thereof or by reason of any adjudica-
tion invalidating said mechanical repro-
duction right andfor copyright privileges
under which this license is granted,

5. This agreement shall be binding upon
the successors and assigns of both parties
hereto.

BROADCAST MUSIC, INC.

MUSIC PUBLISHERS' PROTECTIVE ASSN. (MPPA)

History: The MPPA came into existence
as an unincorporated voluntary association
in April, 1917, to correct certain existing
evils in the music publishing industry
and encourage music and music writing.
The Association in subsequent years
brought about agreements to discontinue
paymenis to actors for singing songs,
established facilities for the registration of
titles, provided regulations for mechanical
recording (and later for sound pictures),
installed a credit and collection bureau,
inveighed against piracies and the unlaw-
ful manufacture and sale of song sheets,
supporied favorable copyright legislation,
and at times acted on behalf of its mem-
bers in the settlement of claims against
licensees. In 1935 the MPPA was reor-
ganized and incorporated, but its alms and
functions have remained virtually the
same as prior to reorganization,

The MPPA aciively entered the field of
licensing mechanical rights In 1927 when
an agreement was negotiated with Electri-
cal Research Products, Inc, (ERPI), a Wes-
tern Electric subsidiary, to cover repro-
duction of copyrighted musical composi-
tions by devices serving to synchronize the
same with the presentation of motion pie-
tures.

In 1933 the MPPA through an agent and
trustee took another step in the same di-
rection by becoming the central licensing
bureau for its members with reference io
electrical transcriptions for radic broad-
casting.

In 1938, the MPPA extended its activity
in the mechanical field by acting as a
central agency for the licensing of phono-
graph recording rights for 78 publishers.
Phonograph licensing operations (previ-
ously conducted separately by the pub-
lishers} are effected through an agent and
trustee connected with the MPPRA.

Scope: Music available for radio trans-
cription purposes comes from a reservoir
to which 62 MPPA memhbers among sev-
eral other publishers contribute™

MPFA transeription licenses: These
licenses concern “small” (strictly musical)
rights only. The scale of fees is as follows:
sponsored transcriptions are billed at 25e
per popular composition per broadeast. and
if the eomposition is derived froem a film or
theatrical production, the fee is 50c: in
this respect, each broadcast is considered
a separate manufacture., Sustaining tran-
seriptions are billed af $15 per compo-
gition per year,

MPPA Theadquarters: Located at 45
Rockefeller Plaza, New York City. The
phone is Circle 6-3084.

MPPA officers: Walter G. Douglas, chair-
man of the board; E. H. Morris, president;
Lester Santly, vice-president; J, J, Breg-

man, ftreasurer; Jack Mills, secretary;
Harry Fox, general manager,
* Note: BMPPA membership includes

only publishers.
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NATIONAL ASSQCIATION OF PERFORMING ARTISTS
(NAPA)

NAPA history and purpese: Founded in
1934 by Fred Waring, Meyer Davis, Paul
Whiteman, Frank Crumit, Don Voorhees,
Lewis James, Guy Lombardo, Walter
O’Keefe, the late Josef Pasternack and
Fritz Reiner, INAPA’s purpose is described
as “a mutual, voluntary, non-profit group
engaged in protecting its members (per-
forming artists) against unauthorized use
of their artistic performances; unfair com-
petition; and illegal exploitation of their
names and personalities,” Several years
ago the NAPA inspired the fanmous case
of Fred Waring vs. WDAS {Philadelphia)
in which the Pennsylvania Supreme Court
held that: (1) the unauthorized use by a
radic station of an artist’s phonograph rec-
ords is unfair competifion; (2) that such an
act invades the artist’s right of privacy;
and 3) that it violates the artist’s common
law property right in the rendition.

The NAPA opposes “piratical off-the-air
recordings” and has sponsored legislation
to this effect. 'The Association has also
advocated Congressional legislation giving
artists Federal copyright in renditions, and
is fighting for “equitable recording con-

tracts to give musicians rights in recorded
renditions.”

NATA headguarters: The main office is
located at 630 Fifth Avenue, New York
City. The phone is Circle 7-8194.

NAPA officers: James J. Walker, presi-
dent; Fred Waring, Meyer Davis, Al Jolson
and Paul Whiteman, vice-presidents;
Josef Hofmann, honorary president; Frank
Crumit, secretary; Don Voorhees, treas-
urer; Fred Waring, chairman of the board;
Maurice J. Speiser, general counsel

NAPA board of directors: Fred Waring
(chairman), Connie Boswell, Noel Coward,
Richard Crooks, Bing Crosby, Frank
Crumit, Meyer Davis, Mary Garden, Benny
Goodman, Jascha Heifetz, Lewis James,

Al Jolson, Hal Kemp, Arthur W, Levy, -

Guy Lombardo, John MecCormack, Grace
Moore, Ray Noble, Walter O'Keefe, Dick
Powell, Fritz Reiner, TFablen Sevitzky,
Nathaniel Shilkret, Lawrence Tibbett,
Budy Vallee, Don Voorhees, Paul White-
man, Victor Young, Efrem Zimbalist,

SOCIETY OF EUROPEAN STAGE AUTHORS AND
COMPOSERS, INC. (SESAC)

Datc of founding: SESAC, a privaie cor-
poration, was founded in 1930,

Scope: The SESAC reservoir is com-
prised of approximately 125 separate cata-
logues of American and foreign publishers
and organizations. The majority of its
affiliates are American publishers. Radio
station licensees thus have available some
40,000 compositions including operettas,
symphonic works, plays, dramas, and radio
skeiches.

SESAC licenses: These licenses separ-
ately cover “small” (strictly musical)
rights, “grand” (musical-dramatic) rights,
and recording rights. The regular license
in effect hetween SESAC and radio sta-
tions provides fhat: (1) the siation pay a
scheduled blanket license fee for use of
SESAC’s catalogue: {2) all SESAC musi-
cal compositions must be announced by
title and composer, and, if taken from a
musical production or sound film, the name
of the production or film be mentioned;

(3) that SESAC may from time to fime
place certain compositions on a restricted
list, buf that the list cannot at any time
exceed 109 of the total SESAC reservoir;
(4) that the license extends only to “small”
rights, “grand” rights requiring a special
license and separate fees.

The license for recording elecirical trans-
criptions states that: (1) only *“small”
rights are covered in the confract; (2) that
the transcription manufacturer pay $15 per
year per SESAC composition; (3) that
the transcriptions containing SESAC com-
positions may be broadeast only on sus-
taining or local commereial programs, and
that they may be so performed for one
yvear following issuance of the license, wiith
a longer period requiring a special exten-
sion of license; (4) that the contract does
not permit the existence of any arfistic
or interpretive rights arising from the
participation of any party in the recorded
rendition.
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SESAC—Coenlinued

Division of SESAC royalties: The annual
intake is divided via a system based on
five major points: (1) number of per-
formances; (2) availability; (3) current
activity; (4) seniority; and (5) diversity.

SESAC headquarters: Executive head-
auarters are at 113 West 42nd Street, New

G. RICORDI &

Ilistory: G, Ricordi & Co, of Milan (not
to be confused with G, Ricordi & Co,, Inc.,
of New York) was established in Italy in
1808 as a music publishing house. Until
1933 1iis reservoir of compositions was
available through ASCAP, but in that year
Ricord] withdrew from the Societa [taligna
Degli Auteri Ed Editori (an ASCAP affi-
liate), and began to do iis own licensing.

Scope: Ricordl’s catalogue contains about
130,000 compositions, Some 500 of these
are operas, while hundreds of others are
symphonies.

Ricordi licenses: These licenses sepa-
rately cowver not only “small” (i.e., strictly
musicaly, but alse “grand” (ie., musical-
dramatic) rights. Ricordi further provides

York City. The phone is Bryant 9-32:23.
SESAC has field representatives visiting
stations, and a program service depariment
to assist stations In copyright clearance,
ete.

SESAC officers: President of the cor-
poration is Paul Heinecke.

CO. (MILAN)

licenses for mechanical and synchroniza-
tion rights. The eontract issued to radio
staticns states that: (1) paymeent for use
of the music shali be in a pre-arranged
lump sumy; (2) the license shall cover only
“small” rights, and shall not extend to
symphonic works, operas, operettas, plays,
revies, ballets, or arias and songs per-
formed with full orchestra accompani-
ment. “Grand” rights licenses may be
obtained Oon payment of a special fee,

Ricordi headguarters: The U. S. head-
guarters are located at 12 West 45th
Sireet, New York City. The phone is
Murray Hill 2-0300,

Ricordi officers: Dr. Renato Tasselli is
managing director in the U. S,

THE SOCIETY OF JEWISH COMPOSERS, PUBLISHERS
AND SONG WRITERS

Date of founding: The Jewish Society
was founded on February 5, 1932,

Scepe: The Jewish Society’s reservoir
includes approximately 2,500 separate com-
positions which are the property of its
23 member writers and publishers,

Jewish Society license: This license
covers only “small” (strictly musical)
rights. It stipulates that: (1} acecess to the
Society’s reservoir may be had on payment

of an annual pre-arranged sum; (2) that
“grand rights” are not included.

Jewish Sociely headgquariers: Located at
152 West 42nd Street, New York City.

Jewish Soeiety officers: Sholom Secunda,
president; Cantor Pincus Jassinowsky, vice-
president; Henry Lefkowiteh, secretary;
Alexander Olshanetsky, ireasurer; Salom
J. Pearlmutter, general manager; A. Ed-
ward Moskowitz, counsel.
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POPULAR SONGS: 1930-1939

This list is intended tn be a miniature “cavalcade” of populur music for ihe past
decade. In reading it, however, the following allowances should be Kept in wmind:

1. The years under which certein songs are listed are not necessarily the years of
copyright. In such instences, however, copyright years are ulso noted. The criterion
for assigning songs to years was the peak of popularity, song by song. This procedure
necessarily involved a certain amount of judgement. However, careful checks with
members of the music publishing industry were made.

2. While sheet music sales are the general standard on which the list is based,
several other considerations have been kept in mind. (a) the song should have some
remembrance at the present day; (b} if ¢ song herglded a change in musical style, or in
any other way set a nwew standard professionaliy for the industry, that fect was given
due weight; and (¢) e few purely instrumental numbers are included, but they are

plainly morked to stand off in a list intended primarily as a song list.

3. Some songs are classified by year only with great difficulty due fo steady sales,
continual use as theme or background melodies, ete.

Attention iz hereby also called to the popular “Seng Cavaleade, 1$67-1937" which
appeared in the VARIETY Rapio Direcrory, Vol I, pages 101-106, and the “Musical-
Historical Cowvaleade! 1800-1935" which appeared in Veol. II, pages 33-138.

1939

Body and Soul.

Cheerful Little Eariul.

Dancing with Tears in My Eyes.
Exactly Like You.

I Gobt Rhythm.

[Maine] Stein Song (revival).
On the Sunny Side of the Street,
Three Little Words,

Two Hearts in 34 Time.

What Is This Thing Called Love?

1931

All of Me.

Goodnight, Sweetheart.

I Pound a Million Dollar Baby—in a
Five and Ten Cent Store. ‘

The Peanut Vendor.

River, Stay 'Way From My Doot.

Someday I'll Find You.

Time on My Hands (c. 1930).

ng.qn the Moon Comes over the Moun-
ain.

When Your Hair Has Turned to Silver
(e, 1930).

You're Driving Me Crasy! (c. 1930).

1932

Forty-Second Sireet.

How Deep Is the Ocean?

In a Shanty in Old Shanty Town.

I've Told Every Little Star.

Just an Echo in the Valley.

Let’'s Put out the Lights and Go to
Sleep.

Night and Day.

Play, Fiddle, Play.

Say It Isn't So.
Star Dust (c. 1929).

1933

Annie Doesn’t Live Here Anymors,
Carioca.

Did You Ever Sese 5 Dream Walking?
Easter Parade.

In the Valley of the Moon,

The Last Round-up.

Lazybones.

Smoke Gets in Your Eyes.

Stormy Weather,

Who's Afraid of the Big Bad Wolf?

1934

The Continental.

Little Man, You've Had a Busy Day.

Love in Bloom.

The Man on the Flylng Trapeze (re-
vival, originally issued in 1868},

The Qld Spinning Wheel (c. 1933).

Santa Claus Is Coming to Town,

Stay as Sweet as You Are.

Two Cigarefies in the Dark.

Wagon Wheels.

You're the Top,

1935

Beautiful Lady in Blue,

Begin the Beguine (could be assigned
to 1939 for current, renewed popu-
larity).

Cheek {o Cheek.

Deep Purple (instrumental},

Isle of Capri (c. 1934),

Lullaby of Broadway.
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SONGS 1930-19383—Continued

On the Good Ship Lollipop (c. 1934).
Red Salils in the Sunset.

Take Me Back to My Boots and Saddle.
There Is a Tavern in the Town (re-

vival; original c¢. 1833; renewed
1911).
When I Grow Too Old to Dream.
1936

Goody Goody.

I'm Gonhg Sit Right Down angd Write
Myself a Letter (e, 1935).

In the Chapel in the Moonlight.

Is It True What They Say About
Dixie?

It’s a Sin to Tell a Lie.

Lights Out.

Moon over Miami {c. 1935).

The Music Goes 'Round and Around
(c. 1935).

Pennies from Heaven.

Until the Real Thing Comes Along.

1937
Beo Hoo.
Harbor Lights.
Little Old Lady.
Onece in a While,
The One Rose That's Left in My Heart
(c. 1936).
Rosalie,
Sweet, Lei Lani.
That Old Feeling.
Vieni, Vieni.
When My Dreamboat Comes Home,

1938
Alexander's Ragtime Band (¢. 1911).
A-Tisket, A-Tasket.
Bei Mir Bist Du Schoen.
Dipsy Doodle.
Heigh Ho (from Snow White; c. 1937).
I Double Dare You.
I've Got a Pockelful of Dreams.
Music, Maestro, Please,
My Reverie.
Thanks for the Memory.
There’s a Gold Mine in the Sky.
Ti-Pi-Tin.
Whistle While You Work {from Snow

White; e, 1837).

1939

And the Angels Sing.

Beer Barrel Polka.

Begin the Beguine (see 1935).

Deep Purple (song version).

Little Sir Echo.

My Prayer.

Oh, Johnny, Oh! (ec. 1217; this is a
preliminary placing; the popularity
of the song bridged 1936-40).

QOver the Rainbow,

Penny Serenade.

Scatterbrain,

South of the Border,

Sunrise Serenade.

Three Little Fishes.

Umbrella Man.

Wishing,

LITERARY WORKS BROADCAST VIA NBC-CBS:
MAY 1, 1939, TO MAY 1 1840

The main titles of all literary pieces are nofed in bold face.

Works marked with

an asterisk (*¥) waere also broadeast one or more times prior to May 1, 1939,

ADAPTATIONS OF STAGE PLAYS

{Including dramas, etc., plus musical comedies and operetias)

A

* Abraham Lincoin; John Drinkwater,

* Accent on Youth; Samson Raphaelson.

* Ah, Wilderness; Fugene O’Neill.

Aleestis; Buripides.

Alias the Deacon; John B, Hymer and
LeRoy Clemens.

Amazing Dr, Clifterhouse, The; Barre Lyn-
don.

* Another Language; Rose Franken.

* Antigone; Sophocles.

* Arrah-na-pogue; Dion Boucicault.

* As You Like If; William Shakespeare,
Awful Treth, The; Arthur Richman.

B

Beggars's Opera, The; John Gay.
Belle Russe, La; David Belasco.

247


www.americanradiohistory.com

PLAY ADAPTATIONS—Contin}Jed

* Berkeley Square; John L. Balderston.

* Bill of Divercement; Clemence Dane.

* Bishop Misbehaves, The; Frederick Jack-
son.

Black Crock, The; Charles M. Barras.

*Blind Alley; James Warwick.

*Blue Bird, The; Maurice Maeterlinek.

Broome Stages; Clemence Dane,

Bulldog Drummond; H, C. MeNeile and
Gerald Du Maurier,

[
Captain Jinks of the Horse Marines; Clyde
Fiteh,
* Church Mouse, The; Laszlo Fodor.
#Oraig’s Wife; George Kelly.

D

Dark Viectery; George Brewer and Ber-
tram Block.

Declasse; Zoe Akins.

Dinner at Eightl; George S. Kaufman and
Edna Ferber,

Double Door; Elizabeth McFadden.

Double Exposnre; Maurice Level and
Etienne Rey {adapted from the French
hy Aubrey Wisbherg).

E

Edward the Second; Christopher Marlowe,

* Elizabeth the Queen; Maxwell Anderson.

* Enchanted Cotlage; Sir Arthur Wing
Finero.

* Everyman; anonymous (morality play).

Ex-Spy; Paul Hervey Fox (adapted by
William Bowers),

F

Farm of Three Echoes; Noel Langley,
* Five Star Fimal; Louls Weitzenkorn.
Flying Scud; Dion Boucicault. .

G
Golden Boy; Clifford Qdets.
* Goose Hangs High, The; Lewis Beach.
* Great Adventure, The; Arnold Bennett
* Green Grow the Lilaes; Lynn Riggs,

H
* Her Master’s Voice; Clare Kummner.
* Heliday; Philip Barry,
* Honse of Connelly; Paul Green.

1
I Met Him in Puris; Helen Minardi (adapted
hy John L. Greene).
If; Lotd Dunsany adapted
BRowd).

by Ernest

I

Jezebel; Owen Davis, Sr.

2

Z

John Brown; Kirke Mechem (adapted by
James Church).

Juarez and Maximilian; Franz Werfel,

June Moon; Ring Lardner and George S.
Kaufman.

Juno and the Payceck; Sean O’Casey.

K
Kick-In; Wilard Mack.
Kind Lady; Hugh Walpole's adaptation of
Chodorov’s story.

L

* L Aiglon; Edmond Rostand.
Life of Sarah Bernhardt; Clifford Odets.
* Liliom; Ferenc Molnar.

M

* Macbeth; Wiliam Shakespeare.

* Men in White; Sidney Kingsley.

Metamera (The Last of the Wampanoags);
J. A, Stone.

Minunte Men of 1774; James A. Herne
(adapted by Harry MacFayden).
Mistress Nell; George C. Hazelton,
fadapted by Edwin L. Dunham).
Monte Cristo; James O'Neill’s version of
the Alexander Dumas novel adapted by

Charles Warburton,

= Mrs. Moonlighi; Benn W. Levy.

*Much Ado Aboui Nothing;
Shakespeare.

My Godfather, The Emperor; Toom Ram-
melt (translated {from the Dutch by
Couper).

Jr.

William

o

Gld Maid, The; Zoe Akin’s play from Edith
Wharion's novel.

= One Sunday Afternoon; James Hagan.

Our Town; Thornton Wilder.

P

Paris Bound; Philip Barry.

% Patsy, The; Barry Conners.

Payment Deferred; Jeffrey Dell,

* Peer Gynt; Henrik Ibsen.

Pelleas and DMelisande; Maurice Maeter-
linck.

= Petrified Forest, The; Robert Sherwoed.

* Peiticond Fever; Mark Reed.

Tiper, The; Conal O'Riordan {(adapted by
Maurice Q'Brien).

*Pirates of Penzance, The; Gilbert & Sul-

livan.

* Playboy of the Western World; J. M.
Synge.

Pygmalion: George Bernard Shaw,

R

* Raturn of Peter Grimm; David Belasca.
+ Rip Van Winkle; Joseph Jefferson’s play
from Washington Irving's story.
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PLAY ADAPTATIONS—Continued

* Rrvals, The; Richard Sheridan.

* Romance; Edward Sheldon.

*Romen and Juliet; William Shakespeare.
* Buy Blas; Vietor Hugo.

S

* Saturday’s Children; Maxwell Anderson.

* Second Mrs. Tangueray, The; Sir Arthur
Wing Pinero,

Secret Service; William Gillette.

Secrets; Rudolph Besier and M. Edginton.

* Seventh Heaven: Austin Strong.

* Silver Candlesticks, The; Alicia Ramsey
and Rudolph de Cordova.

* Small Miracle; Norman Krasna.

Stirife; John Galsworthy.

T
* Taming of the Shrew; William Shake-
speare {adapted by Joseph Golflieb and
Irvin Graham).
* Tartuffe; Moliere.
Third Degree; Arthur Byron,
Three Sisters, The; Anton Chekhov.,
Tomorrow and Temorrow; Philip Barry.
Trip to Chinatewn, A; Charles H. Hoyt,
Two on an Island; Elmer Rice.

* Two QOrphans, The; Adolphe D Ennery
and Eugene Cormon (adapted by James
Church).

Y
% Yalley Forge; Maxwell Andersor.
* Victerin Regina; Lawrence Housman.
Voices; Joseph Stecle.
Volpone; Ben Jonson,

W

We Were Dancing (from Tonight at 8:30);
Noeel Coward.

“ What Every Woman Knews; James Ti.
Barrie.

William Treland’s Confession; Arthur Mil-
ler.

+ Winterset; Maxwell Anderson.

Write Me a Love Scene; Florence Hyerson
and Colin Clemeoent.

Y

* Yellew Jaek; Sidrney Howard tfrom IPaul
de Kruif's book).

You Can’t Take It with You; George S.
Kaufman and Moss Hart,

ADAPTATIONS OF PROSE AND POETRY

fIncluding short stories, novels, pooms)

A

Adventures of Huckleberry
Twain,

After Twenty Years; O. Henry.

Afterncon Spent Smoking, Writing, Swim-
ming; Genevieve Taggard.

Ah! The Wind; Tamara Andreeva.

Alice in Wonderland; Lewis Carroll.

Finn; Mark

Americea Was Promises; Archibald DMac-
Leish,

B
Bagman’s Uncle, The; adapted from

Charles Dickens by Ranald MacDuougall.
Buyer from Cactus City, The; O. Henry.

C

* Christmas Carol; Charles Dickens.
Citadel, The; A. J. Cronin,

Cliche Expert; Frank Sullivan.
Come And Get It; Edna Ferber,

*Qount of 3lonte Christo; Alexander
Dumas,
Courtship, The; Alexander Dumas.
D

Danghiers of Atreus; Robert Turney,

Death of the Hired Man; Robert Frost.

Drink of Water; Wilbur Daniel Steele
{adapted by Max Wylie).

Druns Along the MMohawk; Walter Ed-

mends.

E

Enchanted Shirt; John Hay.
Escape; John Galsworthy.
* Eyre; Charlotte Bronte.

F

Firebrand, The {Benvenute Cellini);
win Justus Mayer.

Four Coffins of Dan’l Beone, The; adapted
from John Bakeless' book by Welboirn
Kelley.

Ed-

G

Garden of Allah; Robert S. Hichens,
Goodbye DMr. Chips; James Hilton.

H

Hulf-Pint  Tlask; Du Bose
(adapted by Irving Reis).
Handful of Dust; Evelyn Waugh (adapted
by Elizabeth and James Hart)
Highboy; adapted by Eustace Wyatt {rom
William Francis’ “Too Far Gone."
Hurricane; Nordoft and Hall.

I

I Like Americans; Nancy Boyd.
If T Were King; Justin Huntley LIcCarthy.

Heyward
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I

John Brown's PRody; Stephen Vincent
Benet (adapted by Norman Corwin),

Johnny Got His Gun; adapted by Arch
Oboler from Dalton Trumbo's novel

Johnny Pye and the Fool Killer; Stephen
Vincent Benet (adapted by Welbourn

Kelley).
Journalism in Tennessee; Mark Twain,
L
Law PBeaters, The; Richard Connell

(adapted by Stantey Young).
Lost Horizon: James Hilton.

M

Madison Square Night, A; O. Henry.

Magnificent Ambersons; Booth Tarking-
ton.

Man Without a OCountry, The; Edward
Everett Hale (adapted by Ranald Mac-
Dougall),

Meniding Wall; Robert Frost,

Merely Players; Sidney Cook and Hart-
man Renaud (based on Eric Tennents’
story).

Midnight Caravan; A, M. Sullivan,

Most Dangerous Game, The; Arch Qboler’s
adaptation of the story by Richard Con-
nell.

Mr. Cohen Takes a Walk; IMary Recberts
Rinehart (adapted by Paul Phillips).

Mummy's Foot, The; Gautier,

My Client Curley; Lucille
{adapted by Norman Corwin).

My Son, My Son; Howard Spring.

Fletcher

Mysterious Sketch, The; Erchman &
Chatrain,

N
Never Come DMonday; Eric Knight

(adapted by Stephen ¥ox).
Next Time We Live; Ursula Parrott.
Night Was Made for Living, The; Alec
Rakowe (adapted by Ranald Mac-
Tougall).,
0

One Summer Noon; unpublished story by
Albert N. Williams,

Qutcasts of Poker Flat, The; Bret Harte
{adapted by Wells Hively).

P

Patterns; Amy Lowell.
People, Yes, The; Car] Sandburg.
# Pefer Tbbetson; George Du Maurier,

Prisoner of Zenda, The; Anthony Hope.
R

Rabdble in Arms; Kenneth Roberts.
Raing Came, The; Louis Bromfield,
Rathskeller and the Rose, The; O. Henry.
Ruggles of Red Gap; Harry Lecn Wilson.

S

Salesmanship; Mary Ellen Chase,

Second Hand Ghost; adapted from Mary
C. McCall, Jr'’s “Cresseida Calls” by
James Bloodworth.

Silence; Edgar Lee Masters.

Single Crossing; John MeClain (agapted
by Robert Riley Cruicher).

Sisters, The; Myron Brinig

Sohrab and Rustum; Matthew Arnold.

Song; W. H. Anden. )

Sorrell and Son; Warwick Deeping.

Speak of the Devil; John McClain (from
the story by Saul Elkins and Harmon
Alexander).

Spoon River Anthology; Edgar Lee Mas-
ters.

T

Thomas Wolfe’s Last Letter; unpublished.

Through the Looking Glass; Lewis Car-
roll.

Tramp Abroad; Mark Twain.

Transients in Areadia; G. Henry.

Trilogy of Thumbnail Biographies; Frank-
lin P, Adams.

Trip to Czardis; Edwin Granberry
(adapted by James and Elizabeth Hart).

Two Cents a Word; Sidney Slon (un-
published).

Two Drovers, The; Sir Walter
(adapted by Ranald MacDougall).

U

Unfortunate Résemblance; from “Bab Bal-
lads” by W. S. Gilbert.

v
Vanessa; Hugh Walpole.
Vanity Fair; Willlam Makepeace Thack-
eray.

Scott

W

White Banners; Lloyd C. Douglas.

% Wickford Point; J, P. Marquand.

Wwild Blows the Wind; Ware Torrey
(adapted by True Boardman).

William Tell; Friederick Schiller,

World of Tomoerrow; Kenneth Fearing.

Wuthering Heights; Emily Bronte.
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PLAYS SPECIFICALLY WRITTEN FOR RADIO

\This list does nol include serials or semi-dramatic writing for guest stars)

A

All-American; Theodore Bawer,

All Quiet at Silver Valley; Herb Meadow
and H. L. Fishel.

Allergic to Love; Jack Townley and War-
ren E, Wilson.

Ambition (Lineoln and Dary
Henry Salishury Barbour.

And Adam Begot; Arch Qbaler,

And There Was Light; Helen Norris.

Another World; Arch QObaoler,

Apartment to Let; Dorothy Parker and
Allan Campbell.

Appointment with Danger; Al G. Williams.

Appointment with Destiny; Jean Holloway.

At the Post; Richard MecDonagh,

Aunt Phyllis’ Coffee; Walter Hackett.

Autobiography of an Egotist; John K.
Lagemann,

Autumn Flower; Arch Oboler,

Away from It All; Philip Wylie (adapied
by True Boardman).

B

Baby; Arch Oboler,
Ballerina—Slightly
Riley Crutcher.

Bathysphere; Arech Oboler.

Beach Boy; Ashmead Scott.

Before I Dle; Addison Simmeons.

Blennerhasset; opera by Vitterie Gian-
nini; libretto by Philip Ansel and Nor-
man Corwin,

Blind Duty; Mary Turner and Charles E.
Carruthers,

Bright Shadow; True Boardman.

Broken Destiny; Hugh Butler and True
Boardman.

Business Before Pleasure; John L. Greene
and Bob Gould.

By the Dawn’s Early Light; Joe Fox.

C

Cannon Will Not Fire, The; Ted Sherde-
man.

Case of Mistaken Identity; Ralph Birchard.

Case of the Missing S8kyseraper, The;
James Costello.

Circular Tour; W. W. Jacobs.

Coals to Neweastle, Or True Story of
Timothy Dexter; Charles Monroe,

* Comeback, The; Aubrey Wisherg.

Cettingham’s Last Banshee, The; Francis
Wilsor,

Cowboy Blues; Addisen Simmons.

Cowlboy Gels His Romanece; Addison Sim-
mons,

Crazytown; Arch Qboler.

Cupid Beals the Races; Alan 1. Smith.

D

Danger; Richard Hughes,

Todd);

with Accent; Hcbert

% Dark ‘World; Arch Oboler,

Day the Sun Exploded, The; Arch Obaoler.

Dear Boss; Stanley Kaufmann,

Death-House Blue-Battle; Ranald Mac-
Dougall,

Death in a Raincoal; adapied from the
original by Garne Wilson and William
O'Connell.

Design for Love; Stanley Kaufmann.

Detour to Love; True Boardman.

Double Expesure; Sarah Lyons,

Double Play; Ralph Hunter and Mickey
Davis,

Drink Deep; Don Johnscn.

Duke Recovers; Ella Lowry and Ada
Wells.
Dust in Their Eyes; James Hill
E

Easy Dough; Neil Cragin Courtney.
Efliciency Island; Arch Oboler.

# Eigerwand; Arch Oboler.

Ellen Wakes Up; Addison Simmons.
Emergency Ambulance; Ralph Hunter.
Engutfed Cathedral, The; Arch Gboler.

F

Fair Means; Jack C. Rock.

Fall of the City; Archibald MacLeish.

Fanny Kemble; Joseph Liss and Louis
Lantz.

Fashions in Love: Jean Kern,

Finale; Arch Oboler,

Finders Keepers; Anthony Wayne.

#* First in Peace—Qur First President;
Ernest Boyd.

First Selectman in
Allen.

First to Know, The; Jean Lee Latham.

Fish Widowers; Merritt P, Allen,

Fleurctte; author not listed.

Flight of the XKiwi; Arthur
(Roxy, dr.).

Food for Thought; author not listed.

For Richer, For Richer: True Boardman,

Force and the Object, The; Merritt P.
Allen.

Fork in ihe Road, The; Michael Sklar,

Four of a Kind; Florence Cummings and
Jerome Epstein.

Four Sided Triangle,
Allen.

Four’s a Crowd; Norman Archer.

Fugitive; Forrest Barnes.

G
Genghis Khan; Arch Oboler,
(Ghost Bride; Arch Oboler.
Ghost of Benjamin Sweet; Pauline Gibson
and Frederick Gilsdorf,
Ghostly Business; Merritt P. Allen.
Gibsan Pitching; Mildred Hark and Noel
McQueen.

Person; Merriit P,

Rothafel

The; Merritt P.
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Girl Meets Mountain; Arnold DMoss.
Girls Will Be Brides; Addison Simmons.
Give It Back to the Indians; Arch Qboler.
Going Ieme; Gordon Webber., |
Good-Bye to Bessie; Robert C. Hartman.
Grandpa; Mildred Hark and Noel Mec-
Queen.
Greater Love; Addison Simmons.

H

Hanging Portia; Antheny Wayne.

IHappy Year; Arch Oboler,

He Runs on Scylla; Raymond Scudder.

Health and Beauty, Inc.; Welbourn Kelley.

Heaven Is Like That; True Boardman.

Heavenly Rest—A Hymn for Lost Amer-
icans; Milton Wayne.

Her Hushand's Career; Floyd Miller.

Her Majesty, the Queen; John 1. Greens
and Bob Gould.

Hligher Than a Kite; Brewsler Morgan.

Ilis Brother’s Keeper; Ben Lee.

flistory of a Mug; Arch Qboler,

Ilold That Tiger; Grover Jones.

Holiday, 1939; Arch Obagler.

Ilometown; Arch Oboler,

Hypnotic Power of Dr. Brand; Addison
Simmaons,

I

I Do; Arch Obholer.

Ti Meney Talked; Howard Whitman.

Il Tell My Husband; Arch Oboler.

Immortal Gentleman, The; Arch Oboler.

Incredible Lady; Therese Lewis and Wil
liam Bowers f{(from Robertson White’s
storyl.

Incredible
Dougall.

* Ineffable Essence of Nething, The; Ran-
ald MacDaugall.

Intelligencianapalis;
Paul Hayes.

Ivery Tower; Arch Oboler.

)
Jimmy’s Dog lias His Day; Mary Turner
and Charles E, Carruther.
Jousting with Jinxes; Ralph Hunter and
Mickey Davis,

MecClanahans; Ranald Mace-

original poctiry by

K

Kid from Peoria, The; Hal Kantor.
ITid Star; Harold Anderson,

L

Lady by Prefevence; Ralph Spence (adapted
by John Halloran.)

Lady on the Lefi; Jean Lee Latham.

Tady Who Wasn't an Actress, The; Jean
Holloway.

Land's End; author not listed.

Lass Who Loved a Cowboy; Charles S.
Monroe,

Last Cressing; Willilam Bowers.

Laughing Duke, The; Wallace West.

Lzughing Man, The; Arch Oboler.

Laughing River; Sidney Marshall.

Left-Handed Legacy; Anthony Wayne.

Letter from Above, A: Florence and Ben
Vines,

Little Genius; Dena Reed and Edward Pey-
ton Harris.

Little Miss Buster-Upper; Ralph Birchard.

Looking for Lefily; Sidney Marshall.

Lost Chords, The; Michael Sklar.

Lost Yesterday; True Boardman.

Love and Bylines; Ralph Hunter and
Mickey Davis.

Love and Diplomacy; Calvin Grinnell,

Love Gets Scooped; Floyd Miller.

Leve in a Subway; Dena Reed.

Love Story Limited; Arch Oboler.

Luck of Mark Street, The; Arch Oboler.

M
Machine, The; Arch Oboler,
Magic of the DMisteltoe; Peggy Dern

(adapted by James Bloodworth).

Man Forgels the Boy’s Promise; Ralph
Birchard.

Man to Iflate, A; Arch Oboler.

Man Wha Was Tomorrow, The; Ranald
MacDougall.

Man Who Wasn't Theve, The; Calvin Grin-
nell.

Man with a Lantern; Theodore Ferro.

* Manhattan Masquerade; Will McMorrow
(previously crediied to Ashmead Scott).

Margot Gels Ilev Man; John L. Greene.

Marriage Deferred; True Boardman.

Marry the Girl; Ben Lee.

Meanest Man in the Ceounty; author not
listed.

Meet Mr. Tompkins; John MeClain
(adapted by John Halloran and William
McMorrow),

* Memaoriam; Arch Oboler.

Meridian 7-1212; Irving Reis.

Million Dollar Baby; Anthony Wayne.

Millien Dollar Message; Darrell Ware.

Minks for Helen; Floyd Miller.

* Mirage; Arch Oboler.

Miss Lovejoy's Hushand; Calvin Grinnell,

Mister Tip; Arch Oboler.

Money, Money, Money; Arch Oboler.

Moon Read; Gordon Webber and Tom
Carey.

Maonlight Sonata; George Lowther,

Mest Tragic Brutus, The; Walter Hackett,

Mother Makes Good; Roy King,

Mofor Trouble; Jon Slott.

My, & Mrs. Robin Hood; Addison Simmons.

My. DRinwiddy and His Moll; George W.
Bartlett.

Mr. Throgg’s Trial Balance; H. L. Fishel
and Herbert Meadow.

Mr. Whiskers; Arch Oboler,

Mungahra; Arch Obaler.
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Musie Tells the Truth; Hal Kantor,
My Heart's in the Highlands; William
Saroyan,

N

Neighbors: Merritt P, Allen,

Nero’s Wife; Arch Qboler,

Nest of Eagles; Anthony Wayne,

New World; Arch Oboler.

New York fo Detroit; Dorothy Parker,

New York te wWalertown; Day Keene.

Nian Shah’s Rifle; Edna H. Strachan.

No Publicity; Robert L. Cooper,

Nobody Died; Arch Qholer.

Now If’s Summer; Arthur Kober.

Now Plaving—Heaven; Ranald MacDou-
gall.

O

Of Things fo Ceme; Vickey Corey.
Old Mumbo Jumboe: Peter Dixon.
Once EBitten, Twice Shy; Ben Lee,
One More Summer; Calvin Grinnell,
Only Babies Cry; David T, Golden,

P

Parent by Proxy; Robert Riley Crutcher
and John MeClain (from the original by
Charlez Beahan and Collier Young).

Paris Evening; Richard McDonagh.

Penny for SHm’s Thoughts, A; Hal Xantor.

Perfect Party, The; Arch Oholer.

Peter Lovely’s Pigeons; Gordon Webher.

Iresident Speaks, The; John L. Greene.

Prince and Paper; True Boardman.

Princess and the Admiral, The; Raymond
Scudder.

Private Throgg; Parker Fennelly.

Prodigal Son; Addison Simmohs.

Profits Unlimited; Arcl Oboler.

Punch for Judy, A; Charles Striker In-
german,

R

Radio Play; William Saroyan.

Read All About It; original poetry by B.
Shannon Slon.

Rejuvenation of Lucy DBelle, The; Robert
Riley Crutcher.

Return Engagement; True Boardman.

Return of the EBlowdin. The; Samuel B.
Dickson,

Rich Kid; Arch Oboler.

Road Goes Further, The; True Roardman.

Romeo for Julie, A; True Boardman.

Rooms for Tourists; George W, Bartlett.

S

Safe in the Fold; Ralph Hunter and
Mickey Davis.

School  Crossing: Fanya Foss and Jay
Dratler (adapted by True Boardman).

Sealed Envelope; Steven Carter.

Second Sen, The; Thomas E. Byrnes,

Sensitive Mr. Ginsherg, The; Arch Oboler.

Shadow of the West, The; Betty Revert.

She Just Couldn’t Say Yes: Norman
Archer.

Sheriff Goees A-Callin’; Ashmead Scotf.

Sheotling Star; Arch Oboler.

Shrinking My, DPerfwee,
Fisher.

Snap Judgmenti; Ralph Hunter and Mickey
Davis.

Sob Stuif; Alex Rakowe.

Semeone wilh a Heart; Mary Turner and
Charles E. Carruthers,

Something to Share: Ralph W, Hunter.

Special to Hollywood, A; Arch Oboler.

* Spectacular Spinkle, The; Ranald Mac-
Dougall.

Speed; Albert Williams.

Stand By for Love: Calvin Grinnell.

Stars for the Heart; Lawrence LMorgan.

Steel Worker; Avch Oboler.

Story in Doz Town Coemmon; Joseph Liss.

Story of Robert Herrick, The; Zachary
Metz,

Subway Ride; Thomas E. Byrnes.

Suffer Liitle Children; Arch Oholer.

Swan Danece; Calvin Grinnell.

Symphony  with Your Spaghetti, A
Richard Paulett Creyke.

T

Take a Letier; Hugh Nevill,

Talisman; Arch Oboler.

Thar She Blows; Anthony Wayne,

These Are Your Brothers; Arch Qboler,

Thing Apart, A; Anthony Wayne.

Things We Have, The: Qrson Welles.

Thirty Days; Barbara Leigh.

This Is My Father; Arthur Rothafel and
Hal Kantor.

This Ts Yesterday; Robert C. Hartman.

This Lonely Heart; Arch Oboler.

This Precious Freedom; Arch Oboler.

Three Strikes—Y¥oure Out; Vernon Del-
ston.

Tie 'Em Up Perkins: Merritt P. Allen.

To the Memory of—; John Halloran,

To the Winner; Jack Raymond and Ashley
Buck.

Todd's Revenge; Allan Wood,

Towers of Iatred, The; Albert N. Williams.

Trail, The; Arch Oboler.

Train to Hollywood; Paul F. Rafael.

Transcontinental; original poetry by A. M.
Sullivan,

Triumph of Peace; Philip Bloom.

* ‘Truth, The; Arch Oboler.

Turkey Soup; Merritt P. Allen.

The; Ameel

Twice Upon =z Time; adapled by True
Boardman.
Two Loves Had She; Anthony Wayne.

[8)

Understudy for Cupid; Arthur Rothafel.
Use of Man; Lord Dunsany.
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RADIO PLAYS Continued

v

Vengeance Is DMine; Addison Simmons,
Visit from Hades, The; Arch Oboler.
Vive La France; Welhourn Kelley.
Voice of Romance; Norman Archer,

W

Wake Up and Die; John K, Lagemann.
Walls Between; Ben Lee.

Warden Is a Lady, The; Hal Kantor.
We Were Such Kids; Ashmead Scott.
Wedding Dress; author not listed.
Wedding Present; Arch Qbaler,

What the Doctor Ordered; David Peliz,
Where Your Treasure Is; Julian Funt.

Whitcomb Case; Sidney Marshall,

Who Feedeth the Stranger; Day Keene.

Why the Stars Wink; Kenneth Higgins.

Wild Man; David Redstone,

Winter in Paris; Sieve Fisher,

With All My Love; True Boardman,

Withering Glare, The; Ranald MacDougall.

Woman Stayed at Home, The; Arch
Oboler,

Weonderful Day; Frank Gould.

Word, The; Arch Oholer.

Words Set to Music; Merritf P, Allen.

Y

Yesterday Is Gone; Addison Simmons,
Young Mr. Trouble; Arch Oboler,

RESEARCH ORGANIZATIONS

(These firms gather date on advertising media)

AMERICAN MARKETING ASSOCIA-
TION, 485 Madison Ave, New York,
N. ¥. (Wickersham 2-2000). Executives:

Donald R. G. Cowan, Swift & Co., Chi-
cago, president; Liyndon O. Brown, North-
western University, Chicago, and Victor
H. Pelz, General Foods Sales Co., Pos-
tum Bldg, New York, vice-presidents;
Howard Whipple Green, Real Property
Inv, of Metro. Cleveland, 1001 Huron
Rd.,, Cleveland, treasurer; Albert Haring,
School of Business, Indiana University,
Bloomington, secretary.

BOOZ-FRY-ALLEN & HAMILTON, i35 S.
LaSalle Si, Chicago, Ill. (State 8344),
Branch office: 285 Madison Ave,, New
York (Caledonia 5-1223}.

WALTER P. BURN & ASSOCIATES INC,,
T West 44th St., New York, N. Y. (Murray
Hill 2-7462). Executives: Walter P. Burn,
president; William Noble, vice-president;
M. C. Burn, secretary; Edgar Felix, tech-
nical direector; Charles TFinsilver, E.
Hoftman, Arihur Thompson, Sally Pall,
U. Dykeman.

CANADIAN YACTS, REGISTERED, 100
Adelaide S8t, W est, Toronto, Ont.,
Canada (Adelaide 2067). Executives:
N. P. Colwell, general manager; Ethel
Colwell, treasurer, director of field work;
Beatrice Moore, chief siatisticion. Super-
vising branches: Halifax, Charlotietown,
St. John, Moncton, Fredericton, Quebec,
Montreal, Otftawa, Kingston, Hamilton,
London, Windsor, Sudbury, Winnipeg,

Regina, Saskatoon, Calgary, Lethbridge,
Edmonton, Trail, Kamloops, Vancouver,
Victoria. Sub-branches: Located in 76
cities,

PAUL T. CHERINGTON, Pariner in Mc-
Kingey & Co,, 2 Wall St, New York,
N. Y. (Rector 2-2320).

COOPERATIVE ANALYSIS OF BROAD-
CASTING, 330 West 42nd St., New York,

. N. Y. (Medalion 32-3898). Governing
Committee: Dr. D. P. Smelser, Procter &
Gamble Co, chairman; Dr. George Gal-
lup, Young & Rubicam, Inc., treasurer;
A. W. Lehman, manager and secretary;
C. H., Lang, General Electric Co.; A,
Wells Wilkor, General Mills, Inc.; L. D.
H. Weld, McCann-Erickson, Inc,

CROSSLEY, INC., Princeton, N. J. Presi-
dent and freasurer; Archibald M. Cross-
ley. Branch office: 330 West 42nd St.,
New York City (Bryant 9-5462).

FACTS CONSOLIDATED,
Frothingham.

ROY S. FROTHINGHAM, 111 Satter St,
San Francisco, Calif, (Douglas §446) and,
since December, 1939, FACTS CONSOLI-
DATED, 68 Post 8t., San Francisco (Gar-
field 4047). Branch offices: 8268 W, Nor-
ton St., Hollywood; represeniatives in 39
leading cities of 11 western states.

See Roy 8.

GLIDDEN & WILE, 43 E. Ohio St., Chi-
cago, I1l. Executives: H. Coy Glidden,
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president; Alan R. Wile, vice-president,
treasurer; Fred J. Wilkes, secretary.

C. E, HOOPER, INC,, 51 Fast 42nd St., New
York, N, Y. (Vanderbilt 6-1501), Ex-
ecutives: C, E, Hooper, presideat; E. A.
Tomsett, vice-president; B, G. Boyd,

cago, Ill. (Hollycourt 6100). Executives:
Arthur C. Nielsen, president; James Q.
Peckham, Frederick X. Leisch, Hugh L.
Rusch, executive vice-presidents, Branch
nifices: 500 Fifth Ave., New York {Penn-
sylvania 6-7126); London, England.

radio service manager; Edythe F. Bull, OFPINION RESEARCH CORP., 3114 Chrys-

feld staff director.

HOOPER-HOLMES BUREAU, INC., THE,
102 Maiden Lane, New York, N. Y.
(Whitehall 3-9700). Executives: John J.
King, president; Clarence P. Bryant,

ler Bldg., New York, N, ¥. (Murray Hill
6-6080). Executives: Dr. Claude Robin-
son, president; Dilman X. Smith and
Harold D. Read, vice-presidents. Braach
office: 90 Nassau St,, Princeton, N. J.

vice-president, Edward King, secretary R. L. POLK & CO0. (Market Research

and treasurer; Miss E. C. Pond, executive
secretary; Chester E. Haring, director,
market research division; J. Charles
King, director of sales; David G. Fenelon
supervisor, Branch offices: Offices in 83
cities in the V. 8. and Canada.

Division), 431 Howard St., Detroit, Mich.
(Cadillac 9470). Manager: H. H. Geddes.
Branch offices: 354 Fourth Ave, New
York; 401 N. Broad St., Philadelphia; 113
St. Claire, N.E,, Cleveland; 333 W. Lake
St., Chicago: 411 N, 10th St., St. Louis.

IRWIN & IRWIN, 1627 Locust St, St. PSYCHOLOGICAL CORP., 522 Fifth Ave,

Louis Mce, (Republic 3179). Executive in
charge: M, C. Irwin, manager.

JOINT COMMITTEE ON RADIO RE-
SEARCH, 1750 Graybar Bldg., 420 Lex-
ington Ave., New York, N, Y. (Mohawk

New York, N. ¥. (Murray Hill 2-2145)}.
Executives: Paul S. Achilles, managing
director; Henry C. Link, secretary-
treasurer, head of market research divi-
sion.

4-7932). Executives: John Benson, chair- PUBLISHERS’ INFORMATION BUREAU,

man; E. DeWitt{ Hill, {reasurer: L. D. H.
‘Welkd, chairman of technical committee.

HELEN KING, 17 East 48th St., New York,
N. Y, (Wickersham 2-1127-8).

WALTER MANN & STAFF, 350 Madison
Ave,, New York, N. Y. (Murray Hill

INC, NATIONAL ADVERTISING REC-
ORDS, 799 Broadway, New York, N. Y.
(Stuyvesant 9-7334). Executives: Anne
R. Edgerly, president; Mrs. S. E. Barnes,
viee-president: Mrs. Mae B, Irving,
treasurer, Branch office: 333 N. Michi-
gan Ave., Chicago (Randolph 3442).

2-3479). Executives: Walter Whittseley ELMO ROPER, 30 Rockefeller Plaza, New

Mann, president; Homer J. Bueckel-
muller and Andrew Schuster, account
executives: Theodora Van Doorn. chief
editorial department.

York, N. Y. {Circle 6-7164). Executives:
Elmo Roper, Robert Williams, Arthur B.
Chivvis, Carolyn Crusius, Robert W.
Pratt.

MARKET DATA SERVICE, INC. (Divi- gpggs FEDERAL RESEARCH CORP, 18

sion of Walter P. Burn & Associates,
Inc.), 7 West 44th St,, New York, N. Y.
{(Murray Hill 2-7462). Executives: W,
Noble, president; W. G. Davis, sales
manager for New England,

MARKET RESEARCH CORFORATION
OF AMERICA, 444 Madison Ave., New
York, N, Y. (Plaza 3-8320). Execntives:
Percival White, president; Pauline
Arnold, vice-president; Maltida White,
secretary-treasurer.

MEDIA RECORDS, INC,, 354 Fourth Ave,,

East 48th St., New York, N. Y. (Plaza
3-6500). Executives: H. A, Ross, presi-
dent, treasurer; D. A, Ross, general man-
agaer, vice-president; C. B. Ross, vice-
president; W. 1. Shine, director of re-
search; F. X. Miske, seeretary; Tom Ells-
worth, director of advertising and
sales promotion; W. 1. Brown, Walter O.
Anderson, Harold -Lund, J. A, Kraker
and Ruel G. Williams, executive district
managers. Branch offices: In all prin-
cipal cities,

New York, N. Y. (Murray Hill 5-9376). ELSIE M. RUSHMORE, 551 Fifth Ave,

President: P. L, Carty, Branch offices:
Daily News Bldg., Chicago; 174 E. Long
St., Columbus; 25 Kearny St., San Fran-
cisco.

New York, N. Y. (Murray Hill 2-3053).
Executives: FElsie M, Rushmotre, Mrs,
Willlam Meigs, Jr.

DANIEL STARCH, 420 Lexington Ave,

A. C, NIELSEN (0., 2101 Howard St., Chi-
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ASSOCIATED

RADIO NEWS SERVICES

PRESS, 50 Rockefeller
Plaza, New York, N. Y. Phone: Circle
G-4111. Executive assistant: 0. S. Gram-
ling. PBranch offices: Bureaus through-
out the U. S. and all foreign nations.
Services: Non-profit organizations for the
gathering and distribuiion of news and
picturcs for momber newspapcrs. Under
membership regulations, member papsrs
may now make arrangements with ad-
vertisers for sponsored broadeast of AP
News.

CHRISTIAN SCIENCE MONITOR, 1 Nor-

way St., Boston, Mass. Phone: Common-
wealth 4330, Executives: Volney D, Hurd,
director of broadcasting. Services: The
Monitor Views the News, supplied to
U. S. and foreign radie stations frec of
charge,

INTERNATIONAL NEWS SERVICE, 235

East 4bth St, New York, N. ¥. Phone:
Murray Hill 2-0131. Executives: Joseph
V. Connolly, president, Barry Faris,
editor-in-chief. Branch offices: Bureau
and staff correspondenils are maintained
in all principal cities of the U. S. and
forcign countries, Services: In addition
to complefc day and night wire service
to elients, the following daily supple-
mentary printed news copy is delivered
by mail: Fast Mail: Sports Service.

PRESS-RADIO BUREAL, INC., b5t Fifth

Ave, New York, N. Y, FPhone: Murray
Hill 2-5670. Executives: James W. Bar-
rett, president and editor. Services: Naws
reviews, eonimentaries, and features fttr-
nished sialions.

TRANSCRIPTION

TRANSRADIO DI'RESS SERVICE,

INC.,
521 Fifth Ave,; New York, N. Y. Phene:
Murray IIill 2-4053; 4054, Executives:
Ilerbert Moore, president; W. G. Qui-
senberry, vice-president; Dixon Stewart,
vice-president, Branch offices: Burcats
in Chicago, Boston, Detroit, Philadel-
phia, Los Angelcs, Seatile, New Or-
leans, Washington, D. €. Iartford,
ATbany, N. Y. Harrisburg, Baltimaore,
Pitisburgh, Ralcigh, N. (., Atlania,
Montgomery, Ala., Dallas, Austin, Tex.,
Cleveland, Columbus, Cincinnati, Louis-
ville, St. Louis, Kansas City, Mo, Des
Moines, Minneapolis, Tulsa, Denver,
Phoenig, Ariz, and Montrezl, Toronto,
Ottawa and Vancouver, Canada. Serv-
ices: Flash and bulletins news supplied
clients 20-hours-a-day, seven days a
week; complete sporls results and finan-
cial news: specialized news programs.

UNITED TRESS ASSOCIATIONS, News

Building. 220 East 42nd St, New York,
N. ¥, Phone: Murray IIill 2-0400. Exee-
utives: Hugh Baillic, president; Edwin
Moss Williams. vice-president and gen-
eral sales manager; Clem J. Randau,
vice-president and general business man-
ager; Earl J. Johnson, vice-president
and general news manager; A, F, Iar-
rison, radio sales manager; Webbh C.
Arlz, radio news manager., Branch of-
fices: Buregaus and staff corrcspondents
arc maihiained in the principal cities of
the U. 8. and foreign countries. Serv-
ices: Daily news service; featurce serv-
ice (including sports); bascball service,
inning-by-inning; weceekly feature serv-
ice: all services are by special lcased
wire,

PRODUCERS

(IFirms sitarked with an asterisk are MPPA licensces)

A. A, RECORDING STUDIQ, 3543 Broad-
way, New Yorl: City. Phone: BEdgecombe
4-7600. Executives: Leslie €, Boyd,
manager, production head; Jack Costella,
technician in charge of off-thc-air and
studio recordings. Type of transcriptions
manufactured: Air-check (including air-

checks  on  televised programs). an-
nouncenients, etc. Library service:
Limited service.

2

3

A D L RECORDING STUDIOS, 4334 IN.

AEROGRAM CORP.,

O

Kenmore Ave., <Chicago, Ill. Phone:
Wellington 3267. Executives: Jerry A.
Callner, manager; Harold M. Bender,

assistant engincer, Type of transcrip-
lions manufactured: Lateral cut, both
air-checks and studio; masters are cut
on acetatc. Library service: Nonc.

16i1 Cosmo Strect,
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Hollywood, Calif., Phone: Hillside 7211,
Executives: G. Curtis Bird, sales direc-
tor and general manager. Representa-
tives: Charles J. Basch, Jr,, 171 Madison
Avenue, New York City, MU 4-4717; F.
R. Jones, 228 N. LaSalle 8t., Chicago,
State 5096; Alonzo Hawley, Bulkley
Bldg., Cleveland, Prospect 2922. Type of
transcriptions manufactured: Lateral cut;
all types of wax and instantaneous re-
cardings. Library service: Dramatized
30 gecond library announcements for
sperialized industries.

ALLIED PHONOGRAPH & RECORD

MFG. €0, 104l N. Las Palmas Ave,
Hollywood, Calif. Phone: Hollywood
5107. Executives: Louis 1. Goldberg,

president, general manager; Eugene RBe-
dell, auditor; J. Ellison, oftice manager;
H. Pursell, factory superintendent; D.
Friedland, chemist. Branch offices: None,
as such, but have representatives
throughout the country. Type of tran-
seriptions manufaciured: Custom process-
ing and pressing of both lateral and
vertical cut transcriptions; provision of
scripts based on client's idea, talent se-
lection, recording, processing and press-
ing, label, envelope and brochure copy.
Library service: None,

*ASSOCIATED MUSIC PUBLISHERS,
INC., 25 West 45th Street, New York,
N. Y. Phone: Bryant 9-0847. (Recording
Studios, 151 W, 46th St., New York; Ben
Selvin, general manager). Executives:
C. M. ¥inney, president; John Mavo,
sales manager. Type of transcriptions
manufactured: Any type. both vertical
and lateral cut; licensed by ERPI to
manufacture Western Electric wide-
range recordings. Library  secrvice:
Two separate services maintained—(1}
Associated Recorded Program Service,
containing 2,500 basic selections with 2
hours of econtinuous playing time a
montlt; all selections wvertical cut: (2)
Syndicated dramatic serials for local sta-
tion sponsorship, both verfical and
lateral cut.

AUDIO-SCRIPTIONS, INC, 1619 Broad-
way, New York, N. Y. Phone: Circle

7-7690. Manager: Ezekiel Rabinowitz.
Type of transcriptions manufactured:
Studio, off-the-zir, portable. Library

service: Library of 125000 volces (ad-
dresses) through “clipping bureau of the
alr” with daily additions,

AUDISC TRANSCRIPTIONS, 1202 Brinck-
erhoff Ave. Utica, N. Y. Phone: 4-
5253. Business manager: Donald Gaffney.
Type of {iranscriplions manufaectured:

Lateral cut recordings; air checks; audi-

tion records; cover special evenis.
Library service: None.
BECK RECORDING STUDIOS, Xeith

Bldg., 1722 Hennepin Ave. Minnsapolis,
Minn.. Phone: Atlantic 8901, Executives:
Joseph Il Beck, general manager; Giles
Miller secrelary; Joshua Premack, re-
cording engineer; A. G. Peck (of Radio
Station WCCO), consulting engineer.
Twype of transeriptions manwsfactured:
Lateral cut; equipment for instantaneous
or wax recordings; siudios include au-
ditorium accommodating up to 150 per-
sons. Library service: None., (Also
maintain under the separate title of
Beck School for Radio, a professional
radio training school.)

*IWALTER BIDDICK CO. (Radio Programs
Division), Chamber of Commerce Bldg.,
Los Angeles, Calif. Phone: Richmond
6184, DManager: M. Thompson., Lilbrarvy
service: Half-minute recorded skits for
miscellaneots business.

ERINCKERIHOFI STUDIOS. See Time

Abroad, Inc.

BROADCAST TRODUCTIONS, 25 E, Jack-
son Blvd., Chicago, Ill. Phone: Wabash
0711. Managing Director: John Stamford.
Type of .transcriptions manufactured:
Vertical or lateral cut on acetate at 33%
and 78 R.P.M.; master and instantaneous;
remote control to 3 Chicago stations., Li-
brary service: None,

BROADCASTERS MUTU AL TRAN-
SCRIPTIGN SERVICE, INC., 818 S,
Kingshighway Blvd. St. Louis, Mo.

Phone: Franklin 2060, Executives: J. F.
Eschen, president; J. M. Althouse, vice-
president, general manager; Charles E.
liarrison, secretary-treasurer, commer-
cial manager. Representatives: Waltler
Biddick Co, Radio Programs Division,
Los Angeles, San Francisco and Seattle;
Charles Michelson, 545 Fifth Ave., New
York. Type of transcriptions manufac-
tured: Lateral cut, 33 1/3 and 78 R.P.M,
Library service: None.

CHAMI'TION RECORDING CORP. 16030
Broadway, New York, N. Y. Phone:
Columbus 5-4445-6. Executives: Joy J.
Pierri, president; Omar Champion, vice-
president. Type of transcriptions manu-
factured: Off-the-air checks, studio re-
cordings. Library service: None.

CHICAGO RECORDING STUDIOS, INC.,
64 E, Jackson Blvd. Chicago, 11, Phane:
Webster 7288. President: R. W, Xit.
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tinger. Type of iranscriptions manufae-
tured: X.ateral cut. Library service:
None.

THE CHRISTENSEN RECORDING STU-

DIO, 306 S. Wabash Ave., Chicago, IIL
Phone: Harrison 5669. Executives: Carle
A. Christensen, script, production; Avis
Lennon, script, casting. Type of tran-
scriptions manufaetired; Tateral cut
transcriptions, regular phonograph re-
ords. Library service: At press time, a
library of children’s programs was con-
templated.

CLARK PHONOCGRAPIH RECORD CO.,
INC,, 216 High St., Newark, N. J. Phone:
Humboldt 2-0880. Executives: George H.
Clark, president, treasurer; Albert L.
Clark, vice-president; Mildred H, Clark,
secretary. Branch office: 221 N. La Salle
St., Chicago (Centiral 5275). Type of
transcriptions manufaciured: Lateral and
vertical cut, Library service: Noneg,

*COLUMBIA RECORDING CORP. (for-
merly American Record Corp.), a sub-
sidiary of Columbia Broadcasting Sys-
fem, Inc., 1473 Barnum Ave,, Bridgeport,
Conn.; 789 Seventh Ave,, New York City;
Wrigley Bldg., Chicago; and 6624 Romaine
St., Hollywood. Executives: Edward
Wallerstein. president; William A. Schudt,
Jr., general manager. Transcription and
Commercial Record Division (New
York). Type of transcriptions manufzc-
tured: 16-inch, 33% R.P.M. lateral cut.
for regulation reproducing table:; all
types of 7, 10 and 12-inch recordings:
complete recording, processing and
pressing facilities; pressings for inde-
pendent recorders. Library service: None.
(Also manufacturers of Columbia, Bruns-
wick and Vocalion records.}

COMMERCIAL BROADCASTING SERV-
ICES, LTD. Hermant Bldg, Toronio,
Ont. Phone: Elgin 3345. Execufives:
E. A, Byworth, presidenf; H. R. John-
ston, vice-president; A, G, Irwin, secre-
tary-treasurer; Doug Marshall, program
department. Type of transcriptions
manufactured: Lateral cut on acetate for
play-back; syndicate and custom record-
ing. Library service: None,

THE COMPO CO., LTD., 131 18th Ave,, La-
chine, Montreal, Que. Phone: Dexter 0005,
President: H. 5. Berliner. Type of tran-
scriptions manufactured: Vinylac tran-
seriptions from either vertical or lateral
euts; live production recorded to order:
processing of acetale masters from other
studios, Library service: None.

CONTINENTAL ENGINEERING CO., 3613
N. Green Bay Ave, Milwaukee, Wis.
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Phone: Concord 7300, Executives; K, W.
Kennedy, president; A, F. Jurack, vice-
presideni; Anne Blankenheim, gecretary-
treasurer. Type of franscriptions manu-
factured: Lateral cut; air checks, com-
mercial and personal recordings, Library
service: None,

DAVIS & SCHWEGLER, INC, 1008 W,

Seventh St., Los Angeles, Calif., Phone:
Trinity 2005. Executives: Paul Schweg-
ler, president; Herbert H. Aronson, vice-
president; Kenneth €. Davis, secretary-
treasurer; Naylor Rogers, general man-
ager, Type of transcriptions manufac-
tured: Lateral cut, 3314 R.P.M. Library
service: Furnish 66 new seleclions each
month in following classifications: dance
(swing, fox frots, waltzes); salon (semi-
classical, ballads); trios and quarteties;
tangoes and rhumbas; novelty {(miscel-
laneous); Westerns, Hawaiian, hill billy.
(Also print angd publish own sheet
musie},

*DECCA RECORDS, INC., 50 West 57th

Street, New York, N. ¥. Phone: Colum-
bus 5-5662. Executives: C. D. Mac¢Kin-
non, manager of ftranseription division.
Branch offices: 22-24 W. Hubbard St,
Chicago; Sellman C. Schulz, manager,
Type of tiranseriptions manufactured:
Lateral cut, for regulation reproducing
table (331 R.P.M.). Library service:
None.

DOMINION BROADCASTING CO., 4

Albert St., Toronto, Ont.,, Canada. Phoune:
Adelaide 3383, Manager: H. B. Williams.
Branch office: Affiliated with Inland
Broadcasting Service, 171 McDermot
Ave,, Winnipeg, Manitoba. Type of tran-
seriptions manufactured: Lateral cut,
331 and 78 R.PM. Library service:
None, as such, but the firm is Canadian
representative for Bosworth Library,
London, England.

DON LEE PRODUCTIONS, 1076 West Tth

8t., Los Angeles, Czalif. Phone: Vandike
7111, Recording supervisor: Clifford C.
MacDonald. Type of transcriptions
manufactured: Acetate and wax alir-
checks and studio recordings at 33% and
78 R.P.M.: standard lateral cut on 10, 12
and 16-inch discs. Library service: None.

RADIO PRODUCTIONS
(EARNSHAW-YOUNG, INC.), 568 Cham-
ber of Commerce, Los Angeles, Calif.
Phone: Richmond 6184, Executives:
Harry A. Earnshaw, president; H. Lewis
Earnshaw, secrelary-treasurer. Repre-
sentatives: Walter Biddick Co., general
sales agents, 68 Chamber of Commerce
Bldg., Los Angeles (Richmond 6184).
Advertisers Radio Service, 606 James
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Bidg., Chattanooga (6-5783); Russ Betts.
Charles Michelson, 67 West 44th St., New
York City {Murray Hill 2-3376). Type of
transeriptions manufactured: Lateral cut,
3315 RP.M, on flexible records. Library
serviee: Dramatic programs.

ECCLES DISC RECORDINGS, 6223 Holly-
wood Blvd, Hollyvrood, Calif. Phoene:
Hillside 8351. Mamnager: C. R. Alford,
Type of transcriptions manuofactured:
Lateral cut, 33 and 78 R.P.M. Library
service: Limited service.

ELECTROSOUND PRODUCTS, INC. 228
S. Wabash Ave., Chicago, Ill. Phene:
Harrison 1368. Executives: V. G. Geisel,
president, treasurer; E. E. Gamble, vice-
president, secretary. Type of transerip-
tions manufactured: Acetate recordings.
Library service: None,

ELECTRO-VOX RECORDING STUDIOS,
5546 Melrose Ave., Hollywood, Calif.
Phone: Gladstone 2189. Owner, general
manager: Bert B. Gotischalk., Type of
transcriptions manufactured: Instan-
taneous acetate and processed type with
either flexible or shellac pressings in
sizes of 10, 12 and 16 inches; lateral cut
at 331, and 78 R.P.M. Library service:
None.

EMPIRE BROADCASTING CORYF., 480
Lexington Ave,, New York, N. Y. Phone:
Plaza 8-3360, Executives: Gerald A.
Kelleher, president, treasurer; Eugene L.
Bresson, executive vice-president, general
manager; J. Howard Capron, secretary;
Peter M. Rogers, manager of program
department, Type of {ranscripfions mane-
ufactured: Lateral cut, using the Bres-
sonic system., Library service; None,

INC,, 3300
Union Guardian Bldg.,, Detroit, Mich.
Phone: Cadillac 6117. Executives: J. E.
Campeau, generzl manager; GeOrge
Funkey, chief engineer. Representa-
tive: Joseph Hershey McGillvra, 366
Madison Ave., New York City (Murray
Hill 2.8755); 919 N. Michigan Ave,
Chicage (Superior 3444). Type of tran-
scriptions manufactured: Lateral cuf,
instantaneous; off-the-line and studio
recordings; air checks; playback equip-
ment. Library service: None,

55TH STREET BROADWAY STUDIOS,
INC. See United States Record Corp.

FEDERAL TRANSCRIBED PROGRAMS
INC, 101 Park Ave, New Yerk, N, Y.
Phone: Caledonia 5-7530-31. President,
general manager: A. R. Steinberg. Type
of transcriptions manufactured: All
types, lateral cut at 33 1/3 and 78 R.P.M.;
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foreign language programs, off-the-air
recordings, studio auditiors and special
recordings. Library service: None.

ASSOCIATES (Dis¢ Recording
Division), 429 Ridgewood Drive, Dayton,
Ohio. Phone: Walnut 4641, Executives:
E. R. Arn, Jr.,, owner, recording engi-
neer; R. E. Kelly, business manager;
J. G. Dunn, sales representative; H.
Woodward, assistant engineer; F. Shel-
ton, continuity writer. Type of iran-
seriptions manufactured: Lateral cut at
3312 and 78 R.P.M. Library service:
Dramatic and narrated scripts for sus-
taining and commercial use. (Als0 pro-
ducers of sound films, sound on filin re-
recordings, visual education equipment),

FRANKAY RECORDING STUDIOS, 158

West 44th St., New York, N. ¥. Phone;
Longacre 5-0242. Executives: Frank
Kay, president, chief engineer; Bob
Scheuing, general manager; Harry Kib-
bee, assistant general manager. Type of
transeriptions manufactured; QOff-the-
air; studio; direet wires t{o stations
WMCA and WINS, New York, Library
seérvice: Note.

GENERAL BROADCASTING SYSTEM,

INC., 500 Buh! Bldg., Detroit, Mich.
Phone: Cherry 0400, Executives: Donald
C. Jones, president, treasurer; Raymond
C, Leonard, vice-president, sales man-
anager; Richard P. Creyke, production
manager, Branch office: Rockefeller
Bldg., Cleveland {Prospect 4500); Donald
C. Jones, general manager. Type of
transcriptions manufactured: Both lat-
eral and vertical cut recordings at 3314
and 78 R.P.M.; also slide-films, ete.
Library service; None. (Also slide films,
motion pictures, convention services,
etec)

*GENNETT RECORDS (Division of Starr

Piano Co.), Richmond, Ind. Fiione: 1117.
Branch offices: T20 Seventh Avenue,
New York; Thomas J. Valentino, man-
ager. 1344 S, Flower Sireel, Los Angeles;
Harry Gennett, Jr. Type of {franscrip-
tions manufactured: Any type in 10, 12
and 16-inch sizes, either at 33 1/3 or 78
R.P.M.; Gennett Sound Effects and trans-
criptions for chapels and skating rinks
are recorded on 10-inch records at 78
R.P.M, Library service: Nome. (Note:
Starr Piano Co. of California, owned by
the same interests, but operating as a
separate corporation, also manufactures
same type transcriptions.}

GORDONI & LEE, Hotel Crillon, 1258 S,

Michigan Ave., Chicago, Ill.  FPhones:
Calumet 6700, 63979. Executives: Lillian
Gordoni, production manager, script
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writer: Nat Lee, sales manager; Denis A.
Wood, dramatic director; Den Gordoni,
musical director; Gwynne Kinsley, pro-
gramming, Type of transeripfions
manufactured: Lateral cut. Library
service: 52 gomplete programs; a new 3
or S-a-week serial, Ellen Clancy’s
Kiichen, now in production for fall de-
livery.

*JEAN V. GROMBACH, IN(C, 113 West
57th St, New York, N. ¥. Phene: Circle
6-6240. Executives: Capt. Jean V. Grom-
bach, president; Margaret Kearney,
treasurer; Hazard Reeves, chief engi-
neer; Chet Miller, in charge of produc-
tion; Joseph Corhan, music depariment.
Representatives: James Murley, 8 New-
berry St, Boston; Galen Bogue, 6200
Franklin Ave., Los Angeles; Leslie Ket-
tles, 50 New Bond St., London, England;
Andre CQulmann, Rue de Lorette, Paris,
France. Type of transcription manu-
factured: Both lateral and vertical cut,
3315 and 78 R.P.M.; both studic record-
ing and remote control from permanent
lines; high fidelity wax recordings for
rebroadcast purposes; spot announce-
ments, Library service: None. {Grom-
bach Productions, Inc, program pro-
ducers (q.v.) has the same officers and
directors as this corganization, but is a
separate compatyy inasmuch as there is
no interchange of stock.)

*H. 5. G. ADVERTISING AGENCY, INC.,
19 East 53rd S8t, New York, N. Y.
Phone: Wickersham 2-3338-30. Execu-
tives: Harry S. Geodman, president-treas-
urer; Andrew Schloss, vice-president;
H, Knuth, secretary. Type of transcrip-
lions manufactured: Recordings at 3314
R.P.M. Library service: Recordings for
sponsors: jewelers, opticians, furniiure
dealers, beauty parlors, ete.

HOLLYWQOD RECORDING CO,, 1731 N,
Highland Ave., and 5513 Sunset Blwvd.,
Hollyweod, Calif. Thones: Hillside 3097,
Gladstone 2191 (Highland Ave.); Gran-
te 5513 (Sunset Blvd.). Execulives:
John Hirsch, president, recorder. "fype
of transcriptions manufacinred: Lateral
cut, 33% and 78 R.P.M.; specialize in re-
recording. Library service: None.

WARREN C. JAYNES RECORDPDING

SERVICE, 340 Scranton Ave, Lake

Bluir, I1l. Phone: Lake Blur 2359, Ex-

ecutives; Warren C. Jaynes, president,

recording technician; Hazel M. Ander-
son, secretary-treasurer; Willlam C. Gil-
ler, sales manager. Branch office (home
address): 5518 N. Winthrop Ave., Chi-
cage (Longbeach 9424); Warren C.
Jaynes in charge. Type of iranscrip-

tions manufactured: Recording servicce;
lateral cut; complete mobile recording
unit; slide film production; off-the«air;
special sound cffcets records. Library
service: None. (Also build and install
cusiom-built reproducing and speech
equipment).

G. F. JOHNSON MUSIC CoO., 1022 S. W.
Morrison St, Portland, QOre, Phene:
BE-8131, Manager: G. F. Johnson, Type
of transcriptions manufactured: Acetate,
lateral cut at both 3314 and 78 R.P.M.
Library service: None,

ARCHIE JOSEPHSON ENTERPRISES,
INC., 6313 Bryn Mawr Drive, Holly-
wood, Calif. TPhone: Gladstone 6802.
FPresident, gemeral mahager: Archie Jo-

sephson. Type of transcriptions manu-
factured: Lateral cuf. Library service:
None.

*KASPER-GORDON, INC., 140 Boylston
St, Boston, Mass, Phone: Devonshire
7357-53. Executives: Edwin H, Kasper,
president, production manager; Aaron
S. Bloom, secretary-treasurer, director
commetcial department; Edmund N,
Buzzell, manager recording division;
Robett W. Graham, olfice manager;
Ralph R. Giffen, scripts and production;
Albert P. Burke, seripts. Type of trans.
scriptions manufactured: Lateral cut;
dramatie syndicated productions and
custom-built shows; instantaneous re-
cordings; airchecks; audition rooms; lines
to all Boston stations. Library service:
None,

FRANK EKAY RECORDING STUDIOS.
See Frankay Recording Studios.

JOHN KEATING, 614 Studio Bldg.,, Port-
land, Ore. Phene: Beacon 1009, Execu-
tives: James McLoughlin, sales; Don
Kneass, production. Fype of transcrip-
tions manufactured: All types of {ran-
scriptions, recordings and pressings;
lateral cut. Library service; None.

DAVID WAYNE EKENNEDY, INDUS-
TRIAL ADVERTISING PRODUCTIONS,
9817 Denker Ave., Los Angeles, Calif,
Phone: Pleasant 12240, Execntives:
David W. Kennedy, Marianne Sinclair,
Branch office: At press time a San Fran-
eisco ollice was to be opened. Type of
transeriptions manufactured: Processed
masters for commereial, education, radio
and publicity transcriptions; lateral cut
at 3333 and 78 R.P.M.. Library service:
None,

KENT-JOHNSON, INC. See listing un-
der program producers.
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LANG-WORTHl FEATURE PROGRABS,
INC., 420 Madison Ave.,, New York City,
Eldorado 5-1620. E\ccutwes Cc. O
Langlois, secretary-treasurer; R. C. Went-
worth, president; W, O'Keefe, talent;
Neal W. Hopkins, contimily ¢hief. Type
of transeriptions manufactured: Syndi-
cated transcribed programs for regional
and local adverfisers, Library service:
Producers of the NAB-Lanhg-Worth Mu-
sic Service, a library of tax-free music in
transeription form for stations.

+#0. P. MacGREGOR (formerly MacGregor
& Sollie, Inc.), 729 S. Western Avenue,
Hollywood, Calif, Phone: Fitzroy 4191,
Executives: C, P. MacGregor, president;
Paul Quan, treasurer; S. Niles Gates, sales
manager, Type of {ranseripfions manu-
factured; Lateral cut, for reguiation re-
producing table. Library service: Two
separate services maintained — (1) A
musical library consisting of 700 basic
selections, plus 40 new selections a
month, 48 strips of continuity a week,
and merchandising helps; (2) A dra-
matic library consisting of 24 quarter~
hour programs a week, plus merchandis-
ing helps.

R. U. McINTOSH & ASSOCIATES, INC.,

10568 Camarille St, North Hoellywoaod,
Calif. Phone: Sunset 29275. Execculives:
R. U, MecelIntosh, president: M. MclIntosh.,
vice-president. Type of traznseriptions
manufsctured: Lateral cut, 331 R.P.M.;
Custom and syndicated shows for re-
gional or local sponsorship. Library
service: Yearly library service.

MERTENS & PRICE, INC. Sece George
Logan Price. Inc.

METROPOLITAN BROADCASTING

SERVICE, LTD, Hermant Bldg, To-
ronto, Ont. Phone: Adelaide 0181-2-3.
Execuifives; Xenmeth D. Soble, pres-
ident; Alexander Patterson, manager,
chief engineer; James Vernon, manager
personal recordings department. Type
of iranscriptions manufactured: Lateral
cut: recording masters; maintain studio
for personal recordings. Library serv-
ice: Limited service.

CHARLES MICHELSON, 67 West 44th St.,
New York, N. Y. Phone: Murray Hill
2-3376. President: Charles Michelson.
Branch eoffice: Michelson & Sternberg,
Export Division, Inc., 116 Broad St,, New
York (Bowling Green 9-8925); A. Michel~
son, manager, Type of transcriptions
manufactured: None; functions as dis-
tributor for Pacific Coast iranscription
firms; all recordings supplied on lateral

261

*NATIONAL BROADCASTING

cut 3314 and 78 R.P.M. Library service:
50 various serics of dramatic, educa-
tional and musical programs; also, ox-
clusive distributors of Speedy-Q library,
comprising over 1,000 sound effects.
Michelson Equipment: Porto-Playback
Machines.

*MID-WEST TRANSCRIPTIONS, INC,

4835 Minnetonka Blvd., St. Louis Park,
Minn. Phone: Walnut 9131, Executives:
Harold D. Field, president; D. E. Field,
treasurer; Kermit L. Sueker, general
manager. Type of transcriptions manu-
factured: Laleral cut at 333 or 78
R.P.M. for regulation reproduging table.
Library scrvice: None,

MILLER BEOS., 445 S. La Cienega Blvd,

Los Angeles, Calif, Phone: Bradshaw
2-1233, Partners: W, H. Miller and Ross
IMiller. Type of transeriptions manufac-
tured: Lateral cut recordings and
transcriptions of all types, either in the
studic or off the air; acetates only, for
processing or immediate use. Library
service:; None.

GEORGE MILLER PRODUCTIONS, INC..

Box 505, Hannibal, Mo. Excculive:
Gearge Miller, president; Blanche
Schaff, Grace Moore and Georgia Mil-
ler, associate dramatic editors. Type of
transeriptions manufactured: Lateral
cut recordings at 331% R.P.M. Library
service: Mark Twain Cove series. (Also
handles screen productions; animated
carteons, comice strips).

MUSICRAFT RECORDS, INC. 10 West

47th Si, New York, N. Y. Phone: Bry-
ant 9-6565. Executives: Milton L. Rein,
president; Paul Puner, vice-president,
secretary: Henry Cohen. treasurer, Type
of transcriptions manufacturcd: Lateral
cut, 33% and 78 R.P.M.; studios avail-
able for direct recordings. Library
service: One-minute spot recordings.
{Also manufacturers of phonograph rec-
ords and accessories).

COM-
PANY, INC., RADIQO-RECORDING DI-
VISION, RCA Building, Radio City,
New York, N. Y. Phone: Circle 7-8300.
Executives: C. Lloyd Egrer, manager;
John H. MacDonald, business manager;
Reginald ‘Thomas, program director.
Eranch offices: Merchandise Mart, Chi-
cago; Frank E. Chizzini, manager. Sun-
set and Vine, Hollywood; Robert F.
Schuetz, manager. Type of transerip-
tions manufactured: NBC Thesaurus
Service, syndicated recorded programs,
custom-built programs, reference re-
cordings; all lateral cut, NBC Orthacous-
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tic, for any standard make equipment.
Library service: NBC Thesaurus, with
about 3,000 basie selections, 52 monthly
selections, 22 hours of continuity a week,
plus sales promotion material.

NATIONAL RADIO ADVERTISING
AGENCY, 301 Hollywood Center Bldg.,
Hollywood, Calif. Phone: Hempstead
1551, President, general manager: D. D,
Crawford. Type of transcriptions manu-
factured: Lateral cut, 33% R.P.M. Li-
brary sarvice: None.

EUGENE P, O'FALLON, INC, Albany
Hotel, Denver, Colo., Phone: Xeystone
0178. Executives: Eugene P, (O'Fallon,
president; J. P. Veatch, chief engineer,
Type of transeriptions manufactured:
Lateral cut recordings. Library service:
None. (Also licensee of Radio Station
KFEL.)

PREMIER RADIO ENTERPRISES, INC,
Mart Bldg,, St. Louis, Mo. Phones: GA
3395-6. President: . S. Somson. Type
of transcriplions manufactured: Custom
built, lateral cut. Library service:
None,

GEORGE LOGAN PRICE. INC. (successor
to Mertens & Price, Ine.), 3902 W. Sixth
St., Los Angeles, Cglif, Phone; Exposi-
tion 1906. Executives: G. L. Price, pres-
ident, in charge of sales: E, M. Lewis,
assistant secretary, in charge of service.
Type of transcriptions manufactured:
Lateral cut waxes produced in own
studios. Library service: The Sun-
day Players Bible Dramas, 52 half-hour
pregrams; Leisure House, 26 gquarter-
hour programs for electrical industry;
Wade Lane’s Home Folks, 52 quarter-
hour programs; Leisure Xitchen, 40
quarter-hour programs; Have You
Heard? five-minute spots.

PROFESSIONAL RECORDING STUDIOS,
1749 N. Prospect Ave., Milwaukee, Wis,
Phone: Lakeside 5840. Executives: Sam
Snead, director, engineer; Robert A.
Tamms, manager of artists’ bureau;
George R, Patrick, manager of line pro-
duction; Doris Banker, librarian; Mrs.
Lucy Hawking, gerints, Marie Kay Veb-
ber, dramatics. Branch office: 356 E.
Wacker Drive, Chicago (Dearborn 0622);
Charley Grant, manager. Type of tran-
scriptions manufactured: Radio, commer-
cial and general; lateral cut. Library
service; No transeription library, but
maintain full library of complete orches-
trations of classiecal and popular music.

*RCA MANUFACTURING COMPANY,
INC,, Camden, N. J. Executives: Frank
B. Walker, vice-president in charge of

recording and record sales. Branch of-
fices: 166 E. 24th St., New York; George
L. Keane, manager, 445 Lake Shore
Drive, Chicago; A. E. Hindle, manager,
1016 North Sycamore Ave., Hollywood:
Harry A. Meyerson, manager. 'Type of
franscriptions manufactured: Lateral cut
for regulation reproducing table. Li-
brary service: None, as such, but act as
recorders and manufacturers for NBC
Thesaurus and Standard Radio, Ine,, -
braries.

RADIO ATTRACTIONS, INC., 1270 Sixth

Ave,, New York, N. Y. DPhone: Circle
7-4483. President: Herbert R, Ebenstein.
Type of ifranscriptions manufactured:
Lateral cut, 3314 R.P.M.; producers and
distributors of The Shadow of Fu
Manchu and The Adventures of Pinnoc-
chio. Library service: None,

EADIO CENTRE LIMITED, 100 Adelaide

St. W, Toronto, Ont.,, Canada. Phones:
Waverly 2036-2846. Executives: D. Spen-
cer Grow, manager; Jack Lindsay, re-
cording engineer; J. C., Tobin, sales
meanager; David Fenn, transcription sup-
ervisor; Mike Goodman, production man-
ager; Barry Phillips, seript. Branch
office: 127 Seventh Ave., E. Calgary, Al-
berta (Main 5204); M. H. Pitcher, man-
ager. Type of transcriptions manufac-
tured: Lateral cut, 33% and 78 R.P.DM;
syndicated and custom transcriptions; air
checks, etc. Library service: Inventory
of American transcriptions for sponsor-
ship in Canada.

RADIO NEWS REEL & RADIO NEWS

REEL PRODUCTIONS, 1000 Cahuenga
Blvd., Hollywood, Calif. Phone: Hillside
1181. Executives: Jack Dawson, presi-
dent; Carroll Hauser, production man-
ager; Bob Short, production editor; Allen
Berg, chief West Coast commentater; Art
Ballinger, assistant chief announcer,
Branch office: Radic Station WNMCA,
1657 Broadway, New York City (Circle
6-2200); Donald Flamm, president. Type
of transcriptions manufactured: Two 15-
minute lateral cut news reels released
weekly.

RADIO RECEIVING RECORD €O, 304

Smith St., Providence, R. I. Phone: Dex-
ter 4081. DManager: Lewis A. McGawan,
Jr, Branch office: 2172 Fronit St, San
Diego, Calif. (Main 7552); Eleanor Os-
borne, manager. Type of transcriptions
manufactured: Off-the-air recordings of
an educational nature. Library service:
None.

*RADIO RECORDERS, INC, 932 North
Western Ave., Hollywood, Calif. Phone:
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Hollywood 3917, Executives: F. H, Win-
ter, president; J. C. Brundage, wvice-
president; E. F. Dummel, treasurer; Dar-
rell Minkler, secretary; J. Joseph Sam-
eth, sales and production manager. Type
of transcriptions manufactured: Lateral
cut. Library service: None,

1619
Broadway, New York, N. ¥, Phone: Co-
lumbus 5-9037. Manager: A. Moran.
Type of transeriptions manufactured:
Off the air recordings, studio recordings,
electrical transcripticns. Library ser-
vice: None.

*RADIC TRANSCRIPTION CO. OF

AMERICA, LTB. Hollywood Blvd. at
Cosmo, Hollywood, Calif. Phone: Iolly-
wood 3545, Executives: Andrew J.
Schrade, president, general manager;
Lindsay MacHarrie, production manager;
B. M., Fink, station relations manager;
T. Callison, office manager; Irwin Liefke,
traffic manager; Stuart MacHarrie, Jos.
G. Corey, field managers. Type of
transcriptions manufactured: Quarter-
hour programs. Library service: Drama
and music,

REC-ART STUDIOS, Radio Center Bldg.,
1120 8. Main St, Los Angeles, Calif.
Phone: PR 9232, Executives: Al Naza-
reth, general manager; A, Nazareth, re-
cording manager; A. Norman, musical
director; Helen Thayer, radio produc-
tion. Type of transcriptions manufac-
tured: Lateral cut recordings at 3314
and 78 R.P.M. Library service: None.

SRECORDINGS, INC., 5505 Melrose Ave,
Hollywood, Calif. Phone: Hillside 6138.
Executive: Elmer Avery, president and
vice-president. Type of {ranscriplions
manufaciured: Any type. Library serv-
ice; None,

REEVES SOUND STUDIOS, INC. 1600

Broadway, New Yoark, N. Y. Phone:
Circle 6-6686. Executives: Hazard E.
Reeves, president; Patricia Greenhouse,
secretary; Chester L. Stewart, studio
manager; Lyman J Wiggin, chief en-
gineer. Type of transeriptions manu-
factured: Both lateral and vertieal cuf;
tacilities for wax, acetate film, re-record-
ing, phonograph records, lacaticn record-
ing, electrical transcriptions, Library
service: None,

ROBINSON RECORDING LABORATO-

RIES, 35 South 9th St., Philadelphia, Pa.
Phones: Walnut 6800 (day), Narberth
2708 (night). Executives: W. F. Rohin-
son, propriefor; Bert Balus, musical di-
rector. Type of transcriptions manufac-
tured: Lateral wax recordings; drama-

203

EDWARD

tized spot announcements angd serial com-
mercial programs produced by noiseless
process (use studios of WIP). Library
service: None,

ROTH & BERDUN, 4464 Cass Ave, De-

troit, Mich. Phone: Temple 1-2552, Exec-
utives: Charles Roth, Cecil Berdun. Type
of transeriptions manufactured: Lateral
cut recordings, 33 1/3 and 78 R.P.M.
Library service; None.

G. SCHIEMER, INC. 3 Zast 43rd Sireet,

New York, N, Y, Phone: Murray Hill
2-8100. Executives: Carl Engel, pres-
ident; Gustave Schirmer, secretary;
Frederick Grieve, retail store manager;
Harry W. RBoyd, recording engineer;
Duncan Peckham, assistant recording
engineer. Type of transeriptions manu-
factured: Acetate, shellac and vinyl
acetate transcriptions, lateral cuf; port-
able recording service available for re-
cording and processing of commercial
records, spot announcements, auditions,
off-the-air recordings, live show record-
ings for spot advertisers, processing,
pressing.  Library serviece: None, but
complete stock of music is at disposal
of clients. (Also music publishers and
dealers; manufacturers and retailers of
records, phonographs, ete.).

SHRYOCK RADIO CO., Penn A. C, Bldg,

Rittenhouse Square, Philadelphia, Pa.
Phones: Pennypacker 4404-05, 3300; Race
1308, Execufives: J Richard Shryock,
proprietor; Nace Hopple, manager; Lau-
rence Qebbecke, recording engineer,
Type of tramnseriptions manufactured:
Any size lateral cut transcriptions; off
the air recordings. Library service:
None,

SLOMAN PRODUCTIONS,
INC., 8782 Sunset Blvd. Hollywaad, Calif,
Phone: Crestview 12242, Execulives:
Edward Sloman, president; Sam Kerner,
vice-president, general manager; Kay
Mullane, secretary: Maurice Zimm, wri-
ter; Paul Sawtell, musical director. Type
of transcriptions manufactured: Lateral
cut, NBC Orthocoustic, for regulation
reproducing tahle; custom-built dramatic,
musical and variety shows. Library ser-
vice: None.

SMITH RECORDING STUDIOS, 312-20

Madison Theatre Bldg., Detroit, Mich.
Phone: Cherry 6550. Executives: J. Hall
Smith, owner-manager; K. H. Lane, as-
sistant manager. Type of transcriptions
manufactured: Lateral cut, 33'% and 78
R.P.M. (at press time, plans were under-
way to cut also vertical recordings);
seript and dramatic shows, spot an-
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nouncements, special music. Library
service: none.

SOUND RECORDING SERVICE, 240 Bast
Ave,, Rochester, N. Y, Phone: Stone 830,
Manager: R. A. Goering. Type of trans-
scriptions manufactured: Lateral cut on
acetate; zuditions, airchecks and trans-
scriptions; recordings made at or away
from own studios. Library service:
None,

SPEEDY-Q SOUND EFFECTS, 1344 S.
Flower St., Los Angeles, Calif. Phone:
Prospect 2035. Manager: Harry Gennett,
Jr. Eastern disfribuator: Charles Michel-
son, 87 W. 44th Si, New York City
(Murray Hill 2-3376). Type of trans-
scriptions manufactured: 10-inch, 78
R.P.M, lateral cut sound effect records
exclusively. Library service: Sound ef-
fect library of 110 double-face records,

SPOT FILM PRODUCTIONS, INC, 339
East 48th St., New York, N. Y. Phone:
Plaza 5-0808. Executives: Sherman
Price, president; G. Dana Spear, vice-
president; William Jamaes, secretary:
Clarence Schmidt, treasurer. Type of
transeriptions manuvfactured: Sound-on-
film transcriptions recorded by the va-
riable area method directly on I6mm.
films. Library service: None.

*STANDARD RADIO, 6404 Hollywood
Blvd., Hollywood, Calif, Phone: Hillside
0188, Execuiives: Gerald King, general
manager; Don Allen, production man-
ager. Branch offices: 180 N. Michigan
Ave, Chieago; M, M. Blink, general
manager; Alex Sherwood, sales manager,
P. 0. Box 933, Dallas; Herbert Denny,
manager, White-Henry-Stuart Bldg.,
Seattle; Hal Pearce, manager: 12 Rue
Abel-Ferry, Paris, France. Herbert Ro-
sen, manager. 4613 RCA Bldg., New
York City (sound effects anly). Type
of transcriptions manufactured: Lat-
eral cut, made by RCA Mig. Co. 12
and 16-inch records at 33% R.IPIL
sound effects at 78 R.P.M. Library ser-~
vice: Standard Program Library Ser-
vice for domestic and foreign stations.

EDWIN STRONG, INC., 71 West 45th
Street, New York City. Phone: Bryant
9-5758-9. Executives: Edwin Strong,
president; Gordon Butler, general man-
ager; C. D, Sherer, chief engineer;
Edwin A. Pancoast, Jr,, sales manager,
Type of ftranscriptions manufactured:
Studio and off the-air recordings. Li-
brary service: None,

TECHNISONIC. RECORDING LABORA-
TORIES, 818 S. Kingshighway Blvd,,
St. Louis, Mo, Phene: Franklin 2060.

Co-0wners: James M. Althouse, Charles
E. Harrison. Type of iranscriptions
manufactured: Lateral cut, 33% and 78
R.P.M.; syndicate slide-Blm records; air
checks. Library service: None,

TIME ABROAD, INC., Brinckerhofl Stu-
dios, 20 West 57th St, New York, N. Y.
Phones: Plaza 3-3015-6-7. Cable address:
Timab., Executives: E, P. Kamp, presi-
dent; E. V. Brinckerhoff, director; V.
Meeker. Type of iranscriptions manu-
factured: All types for regulation repro-
ducing equipment. Library serviee:
None,

*TRANSAMERICAN BROADCASTING &
TELEVISION CORP, | East 54th St.,
New York, N. Y, Phone; Flaza 5-8800.
Executives: John I. Clark, president;
E. J. Rosenberg, vice-president. Braneh
offices: 333 N. Michigan Ave.,, Chicage
(State 0366). Type of transeriptions
manufaciured: Both lateral and vertical
cut, Library serviece; None,

TRANSRAY RECORDING & PRODUC-
TION CO0. 10-18 AMeCaul St., Toronto,
Ont. Phone: Adelaide 2772, General
manager: John H. Part. Type of iran-
seripltions manufactured: Lateral, instan-
taneous and processed transeriptions and
records; off-the-line recordings. Library
service: Nomne.

TRANSTUDIO CORPORATION, 473 Vir-
ginia St., Buffalo, N. ¥. Phone: Cleve-
land 1160. Executives: James W. Gillis,
Jt., vice-president, treasurer; H. D. Bo-
gardus, secretary. Type of transceriplions
manufactured: Lateral cut, instanianeous
and processed. Library serviee: Dra-
matic and variely shows.

TWENTIETH CENTURY RADIO PRO-
DUCTIONS, 1611 Cosmo Street, Holly-
wood, Calif. Phone: Granite 9021. Ex-
ecutive: Archie Josephson, manager,
Type of transeriptions: Transcriptions for
syndication. Library service: None.

UNITED BROADCASTING CO,, 201 N.
Wells St.,, Chicago, I1l. Phone: Andover
1685, Executives: William I. Xlein, radioc
director; Egmont Sonderling, commer-
cial manager. 'Type of transceriptions
manufactured: Acetate recordings, 333
and 78 RP.M. Library service: Foreign
language shows in Polish, German and
Scandinavian-English dialect.

UNITED RECORDING CO. Suite 10-142,
Merchandise Marf, Chicago. TPhone:
Delaware 6364. Executives: Lee Strem-
lau, president, recording engineer; James
E. Sanford, sales manager; S. T, Pierce,
production manager; Ruth M. Ell, falent
director. Type of transcriptions manu-
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factured: Lateral cut z1 3314 or 78 R.P.IM.;
commercial recordings, sales promaotion
and slide film records. Library service:
None,

UNITED STATES RECORD CORP. (also
known as the 57th Strest Broadway Stu-
dios, Inc.), 1780 Broadway, New York,
N. Y. Phone: Circle 5-7190. Factory:
Brook St. and Remington Ave,, Scranton,
Pa. Executives: Charles Hemenway,
president; Eli E. Oberstein, vice-presi-
dent, general manager; Lowell A. May-
berry, treasurer; Harry Smith, recording
manager. Type of transcriptions manu-
factured: Al]l types, lateral cut; shellac,
vinyl acetate and other compounds.
Library service: None.

UNITED STATES RESEARCH CORP.
(subsidiary of Uniied Stales Recording
Co.), 712 Eleventh St., N. W., Washing-
ton, D. C. Executives: R. C. Miller, pres-
ident; J. Taif, commercial manager: E. A.
Merryman, chief engineer. Type of iran-
seriptions manufactured: Lateral cut; off-

the-air and studio recordings. Library
service: None.
UNIVERSAL HECCRDING (CO0. INC,,

RKOQO Blde., New York, N. Y. Phone:
Circle 6-4895. General manager: Allen
Best. Type of transeriptions manufae-

tured: Lateral cut, 33% and 78 R.P.M.
Library service; None.
VOICE RECORDINGS, 221 Chronicle

Bldg., San Francisco, Calif. Phone: Gar-
field 9155, Executives: Max Graf. man-
ager; Stanley Grabowski, chief engineer,
Type of transeriptions manufactured: All
types, lateral cut. Library service: None.

WCAU BROADCASTING COQ., 1622 Chest-
nut St., Philadelphia, I?a. Phone: Locust
7700. Executives: George Lewis and
staff. Type of franseriptions manufac-
tured: Lateral cut: instantanecus and
masters on acetate, Library service:
None.

WFIL BROADCASTING (O,
Bldg., Philadelphia, Pa.
house 6800. Chief engineer: Arnold Ny-
gren. Type of transcriptions manufac-
tured: Lateral cut; direct acetate record-

Widener
Phone: Ritten-

ings and recordings for masters for
pressing. Library service: None.

WHN TRANSCRIPTION SERVICE, 1540
Broadway, New York, N. Y. Phone:
Bryant 9-7800, Manager: Robert G. Patt.

Type of transeriptions manufactured:
All sizes and types of recordings and
electrical transcriptions, instantaneous
off-the-air and studico franscriptions,

master recordings, pressings. Library

service: None,

WIEDERHICLD RECORDING STUDIOS,

505 Abe C, Levi Bldg. Louisville, Ky.
Phone: Jackson 1757. Owner, manager:
George Wiederhold, Type of transerip-
tions manufactured: Off-the-air record-
ings, Library service: None,

WITTE RADIO IPRODUCTIONS, ™0 S,
Broadway, Los Angeles, Calif. Phane:
Vandike 5436. Owner: 1. O. Witte, Type
of transcriptions manufactured: Lateral
cut 3314 R.P.M.: one, five and 15-minute
comedy and drama. Library service:
None.

WOODS RECORDING STUDIOS, 54 W.
Randolph 8t, Chicago, 111. Phone: Dear-
born 3646. Executives: R. R. Meridith,
chief recorder; R. F. Beardsley. Type of
transeriptions manufactured: Both lat-
eral and vertical cut, 3314 and 78 R.P.M.
Library service; None.

*WOR ELECTRICAL TRANSCRIPTION
& RECORDING SERVICE, 1410 Broad-
. way, New York, N. Y. Phone: Pennsyl-
vania 6-8383, Executive: Ray 8. Lyon,
manager, Type of transcriplions manu-
factured: Lateral] cut at 33% and 78
R.P.M.; master records and low surface
noise pressings. Also offter complete dis-
tribution service, Library service: None,

*WORLD BROADCASTING SYSTEDNM,
INC.,, 711 Fifth Ave,, New York, N. X.
Phone: Wickersham 2-2100, TExecutives:
P. L. Deutsch, president; A. J. Kendrick,
viece-president, general manager; Nor-
tan Cotterill, vice-president in charge of
sales; Charles Gaines, secretary-mana-
ger of program production; A. B. Sam-
bronk, station relations manager; M, A,
Hollinshead. advertising counsel; Charles
Lauda, Jr., chief engineer., Branch of-
fices: 301 E. Erie St., Chicago (Superior
9114); Read Wight, resident manager.
1000 N. Seward St., Hollywood (Holly-
wood 6321); Pat Camphell, West Coasi
manager. 1030 Howard St., San Fran-
cisco (Douglass 3310); C. €. Langevin,
manager. Wardman Park Hotel, Wash-
ington, D. C. (Columbus 2000); Harold
A. Lafount, resident manager. Twype of
transeriptions manufactured: Vertical
and lateral cut at 331% R.P.M. Serv-
ices woffered: Custom-built recocrdings.
processing, pressing, produclien, seripts,
talent, transcription program serviece li-
brary, nationwide transcription network.

WORLD NIGH FIDELITY RECORDING,
INQC., 1159 St. Lawrence Blvd., Montreal,
Que. (studios) and suite 803, 10 Si,
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James St., W. (managing office). Phones:
LA 8833 (studios), HA 5228 (office).
Executives: J. Emery Phaneuf, president;
Joseph Cardinal, vice-president; Aurele
Boisvert, secretary and technician. Type
of transcriptions manufactured: Lateral
cul. Library service: None.

FREDERIC W. ZIV, INC., 2436 Reading
Road, Cincinnati, O. Phone: University
6124, Executives: Frederic W, Ziv, pres-
ident; John L. 8inn, vice-president;
George B. Hart, radic director; A, Florea,
time buyer; J. Zeller, commercial copy;
R. Rosenberg, N, Satgent and E. Diemar,
writers. Type of transcriptions manu-
factured: Both lateral and vertical cut,
335 and 78 R.P.M. Library service:
The Freshest Thing in Town, 260 quar-
ter-hour programs; Secret Diary, 115
quarter-hcur programs; May Robson's
Lady of Millions, 10§ quarter-hour pro-

grams; Dearest Mother, 200 quarter-hour
programs,; Zing-0, 39 quarter-hour’ game
programs; Chek-It, 26 quarter-hour
game programs; Seckalary Hawkins,
100 gquarter-hour juvenile serial pro-
grams.

TAPE TRANSMISSION

MILLER BROADCASTING SYSTEM,
INC,, 113 West 57th St., New York, N. Y.
Phone: CIrcle 6-0141. Executives: James
A. Miller, president; C. M. Finney, vice-
president, ireasurer; E. B. McCulcheon,
secretary; David D. Chrisman, commer-
cial manager. Type of services offered:
“Tape Transmission”-— programs en-
graved on Millertape by the use of a
sapphire stylus; this type of recording,
like motion picture film, can be cut and
edited. Library service: None. '

RADIO CORRESPONDENTS ASSOCIATION:
WASHINGTION, D. C.

{Radio correspondents now admitted to the White House and Capitol press confererces;
this list was compiled June 6, 1940)

OFFICERS: Albert 1., Warner, president;
William R, McAndrew, vice-president;
Fred W. Morrison, secretary;, Stephen
J. MeCormick, treasurer; Fulton Lewis,
Jr., ex-officio member of the Executive
Committee.

COLUMBIA BROADCASTING SYSTEM:
Albert L. Warner; John Charles Daly,
Jr.; Albert N. Dennis; Ann Gillis; James
W. Hurlbut; John P. Moore; Stanton Rust
Prentiss; William J, Slocum, Jr.

MUTUAL BROADCASTING SYSTEM:
Fulton Lewis, Jr.; Frank S. Blair; Walter
Complon; Madeline Ensign Cronan;
Jean Hatten; Charles A, Wakeman;
Stephen J. McCormick.

NATIONAL BROADCASTING COMPANY:
Williamm R. McAndrew; Charles C. Barry:

H. R. Baukhage; Marian P. Gale; Frank
Goodwin; E. L. Haaker; Thomas E.
Knode; Mary Mason; Fred Shawn; Carle-
tfon D. Smith.

TRANSRADIO PRESS SERVICE: Rex
Gozad; Fred W. Morrison; Gertrude V.
Chesgnut; William Corley; Leo 8. Gruliow;
Clifford G. McCarthy; Robert E. Lee
Moore; Wilmoet Ragsdale; Macon Reed,
Jr.; Frederic B. Tuttle.

WHP, HARRISBURG, PA.. John Van-
cronkhite,

WHMAYL, WASHINGTON: Wm. Enders
Coyle.

WQXR, NEW YORK: Dorothy C. Rock-
well.

YANKEE NETWORK: Francis W. Tully, Jr.
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CODE OF THE NATIONAL ASSN.
OF BROADCASTERS

(Adopted by the 17th Annuel Convention, July 11, 1939}

Recognizing the importance of radio broadcasting in the national life and
beliewing that broadcasters have sufficient experience <vith the social side of the
industry lo forntulate basic standards for the guidance of all. the National Asso-
ctation of Broadcasters hereby formulates and publishes the following revised
Code:

Children’s Programs

Programs designed specifically for children reach impressionable nunds
and influence social attitudes, aptitudes and approaches and, therefore, they re-
quire the closest supervision of broadcasters in the selection and control of ma-
terial, characterization and plot.

This does not mean that the vigor and virality common to a child’s imagina-
tion and love of adventure should be removed. It does mean that programs
should be based upon sound social concepts and presented with a superior degree
of craftmanship; that these programs should reflect respect for parents, adult
authority, law and order, clean living, high morals, fair play and honorable be-
havior. Such programs must not contain sequences involving horror or torture
or use of the supernatural or superstitious or any other material which might
reasonably be regarded as likely to over-stimulate the child listener, or be
prejudicial to sound character development. No advertising appeal which would
encourage activities of a dangercus social nature will be permitted.

To establish acceptable and improving standards for children’s programs,
the National Association of Broadcasters will continuously engage in studies and
consultations with parent and child study groups. The results of these studies
will be made available for application to all children's programs,

Controversial Public Issues

As part of their public service, networks and stations shall provide time for
the presentation of public questions, including those of controversial nature.
Such time shall be allotted with due regard to all the other elements of balanced
program schedules and to the degree of public interest in the questions to be pre-
sented, Broadcasters shall use their best efforts to allot such titme with fairness
to all elements in a given controversy.

Time for the presentation of controversial issues shall not be sold, except
for political broadcasts. There are three fundamental reasons for this refusal
to sell time for public discussion and, in its stead, providing time for it without
charge. First, it is a public duty of broadeasters to bring such discussion to the
radio audience regardless of the willingness of others to pay for it. Second,
should time be sold for the discussion of controversial issues, it would have to be
sold, in fairness, to all with the ability and desire to buy at any given time. Con-
sequently, all possibility of regulating the amount of discussion on the air in
proportion to other elements of properly balanced programming or of allotting
the available periods with due regard to listener interest in the topics to be dis-
cussed would be surrendered. Third, and by far the most important, should
time be sold for the discussion of controversial public issues and for the propaga-
tion of the views of individuals or groups, a powerful public forum would in-
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evitably gravitate almost wholly into the hands of thase with the grealer means
to buy it.

The political broadeasts excepted above are any broadcasts in connection
with a political campaign in behalf of or against the candidacy of a legally quali-
fled candidate for nomination or election to public office, or in behalf of or
against a public proposal which is subject to ballot. This exception is made be-
cause at certain times the conlending parties want 1o use and are entitled to use
more time than broadcasters could possibly afford (o give away,

Neothing in the prohibition against selling time for the presentation of con-
troversial public issues shall be interpreted as barring sponsorship of the public
forum type of program when such a program is regularly presented as a series
of fair-sided discussions of public issues and when control of the fairness of the
program rests wholly with the broadcasting station or network.

Educational Broudeasting

While all radio programs possess sone educaiive values, broadcasters never-
theless desire to be of assistance in helping toward more specific educational
efforts, and will continuc to use their time and facilities to that end and, in co-
operation with appropriate groups, will continue their search for improving ap-
plications of radio as an educational adjunct.

News

News shall be presented with fairness and accuracy and the broadcasting
station or network shall satisfy itself that the arrangements made for obtaining
news insure this result. Since the number of broadcasting channels is limited,
news breadcasts shall not be editorial, This means that news shall not be selected
for the purpose of {urthering or hindering either side of any controversial public
issue nor shall it be colored by the opinions or desires of the station or network
managenient, the editor or others engaged in its preparation or the person actu-
ally delivering it over the air, or, in the case of sponsored news hroadcasts, the
advertiser,

The fundamental purpose of news dissemination in a democracy is to enable
people to know what is happening and to understand the meaning of events so
that they may form their own conclusions and, therefore, nothing in the fore-
going shall he understood as preventing news broadcasters from analyzing and
elucidating news so long as such analysis and elucidation are free of bias.

News commentators as well as all other newscasters shall be governed by
these provisions.

Religious Broadcasts

Radio, whicli reaches men of all creeds and raccs simultaneously, may not
be used to convey attacks upon another’s race or religion. Rather it should be
the purpose of the religious broadeast (o promote the spiritual harmony and
understanding of mankind and to administer broadly to the varied religious
needs ol the community.

Commercial Programs «and Length of Commercial Copy

Acceptance of programs and announcements shall be limited to products and
services offered by individuals and firms engaged in legitimate commerce ; whose
products, services, radio advertising, testimonials and other statements comply
with pertinent legal requirements, fair trade practices and accepted standards of
good taste,

Brief handling of comumercial copy is recommended procedure at all times.
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N. A. B. CODE—Continued

Member stations shall hold the length of commercial copy. including that
devoted to contests and offers, to the following number of minutes and seconds:

Daviine }
Tifteen-minute programs......... e e e 3:15
Thirty-mintte programs. .. ... .. vevnennn s e 4:30
Sixty-minute Programs. .. ...veee e arnrans . 9:00

Nightiinie
Fifteen-minute programs. .. .....oo i e 2:30
Thirty-mitittte Programis. «..ovov et riinnnoonn- 3:00
SIXTY-MINUTE PrOZIATIS. oo et v ie e et e iaa e 6:00

Lxceptions:

The above limitations do not apply to participation programs, announcentent
programs, “musical clocks,” shoppers’ guides and local programs {alling within
these general classifications.

Because of the varying ecomomic and social conditions threughout the
United States, members of the NAB shall have the right to present to the NAD
for special ruling local situations which in the opinion of the member may justify
exceptions to the above prescribed linitations,

Resolution
To clarity the phrase *'Accepted Standards of Good Taste” and the canons

of good practice set forth in the NAB Cade, therefore be it resolved:
That member stations shall not accept for advertising:

1. Any spirituous or “hard” liquor,

2. Any remedy or other product the sale of which or the method of sale of
which constitutes a violation of Jaw.

3. Any fortune-telling, mind-reading, or character-reading, by handwrit-
ing, numerology, palm-reading, or astrology, ar advertising related thereto,

4. Schools that ofier questionable or untrue promises of employment as
inducements for enrollment.

5. Matrimonial agencies,

6. Offers of “homework” except by firnis of unquestioned responsibility.

7. Any “dopester,” tip-sheet or race track publications.

8. All forms of speculative finance. Before member stations may accept
any financial advertising, it shall be fully ascertained that such advertising and
such advertised services comply with all pertinent federal, state and local laws.

9. Cures and products claiming to cure.

10.  Advertising statements or claims member stations know to be fulse,
deceptive or grossly exaggerated,

11, Continuity which describes, repeltently, any functions or symptomatic
results of disturbances, or relief granted such disturbances through use of any
product.

- 12, Uniair attacks upon competitors, competing products. or upon other
industries, professions or institutions,

- 13, Misleading statements of price or value, or misleading comparisons of
price or value.

269


www.americanradiohistory.com

PRODUCTION

SPONSORED BASEBALL BROADCASTS '40:
GENERAL MILLS AND CO-SPONSORS

Biggest of all baseball sponsors is General Miils, Inc. (for Wheaties), which in 1940
has contracts covering 97 stations. Within the past several years this sponsor has adopted
the policy of buying basebzl] rights largely in conjunction with other sponsors, costs and
facilities being shared conjointly.

Herewith is the General Mills 1940 baseball schedule. The major portion of it was
placed and supervised by Knox Reeves Advertising, Inc. In certain cities, however, the
supervision was carried out by the Westco Advertising Agency; these cities are marked
with an asterisk ¢*).

City Station Temm Sponsor Annnuncer
Akron, Ohio....ovveoo  WIW. L. Yankees ............ § General Mills Bill Griftiths
B. F. Goodrich
Albany, N. Y. . vevrnins . fWARY.. Fenators ............ General Mills { Gren ‘Rand
WOKO Allaniic Reflning Sherb Ilerrick
Amarillo, Tex........... KEDA_,.. Gold Sox....oo.i0e.. .. General Mills Hal "&parky’® Sparksa
Atlanla, Ga.oeeeooennenan WAGA....Crackers .........014 General Mills Jue Hill
B. F. Goadrich
Baliimore, Md...........WCBM,,,  Orioles ........... .+ } General Mills Lee Davig
Allantic Refining
Beaumont, TeX.......... KFPDM,,,, Exporters ..... vorass Gencral Mills Lien Finger
*Roise, Tdaho..,svieies. BKIDQ. ..., . Filols ,..,.ci.cvvhes § General Milly Rey Civille
Sperry Producte
Baston, MASS...ueeienins WAAR,.., { Ited Sox........... § General Mijlls Jim Britt
Bees { Atlanlie Refining Tom Husgey
[ Providence .....,..... WEAN
Pittsfield .......... <. WBRK
Walerbury ..., WATI
Greenfield ............ WHAT
Tall Rtiver............ WSAR
Rullan® .. uvvvanrnee, . WSYEH
Hartford ...ovoaoien WITHT
‘Bangnr e WILIBZ
1 Munchester ........... WFEA [ Red SoX............ | General Mills Jim Britt
Laconia ..... . WLNH | Bees | Atlantie Ilefining { Tom ITussey
Lewiston ...oevcesee... WCOU
Lowell-Lawrenee WLLIL
New Bedford.... , WNBH
AUZUEEA . .ooiennnnn - WERDO
New London..... veos WNLEC
Pactland (Sal, enly)..., WCSIL
| Springfcld ....... Lo WEPR )
Buffato, N. ¥Y...o..o00.0. JTWOR, .. BEONS o iviennrnenan { General Mills Ralph Hubbkell
{ WIEBW { Atlantie Refining
Cedur Rapids, Ta........ TWMT..... Ruiders .......... «.. Gencral Mills Bert Puckett
Charleston, W. Va......, WCHS,,,, Senators ... ... General Mills (reorze Gow
Charlaite, N, Co..... ..., WET......} Washington....... . { (Fengral Milly Russ IHodges
| Nutionals 1 B-C Remeady
Chattancoga, Tenn...... WAPO. .., T.ookolts ........uvs. | General Mills Tom Nohles
B, T. Goodrlch
Chicago, Tl .o ... WEBM..., {Cubs ...iieenienns General Mills { Pal Flahagan
t White Sox John Harrington
Cineinnati, Ohin.. ... .... J"WSATL .. Reds ...... sienseaeen { Goeneral Mills Rager Baker-Dick Bray
WCPD Socony-Vacoum Harry Iartman
{ Lexinglon, Ky..... ... | WLAP. . RBe@5 ..cvvveeveenrar . | General Mills Ragar Raker-Dick Bray
1 *Ashland. Ky. ..o woMT 1 Socony-Vacuum Harry Flartman
Cleveland, Ohio........ VWCLE.. .. Talans . .oouue..., .. General Mils Jack Graney
{ Secony-Vacuum ! Pinky Huniler
Calumbus, Ohio.......... WCOL.... Ited Birds. .,........ . § General Mills Connie Desmand
{ Secony-Yacuum
Pallas, Te¥uiureievennnn, WRER......Rebils ... .vivivins. { General Mills { Charles B. Jordan
1 Coca—Cola Hal Smilh
Dayton, Ohic............ WHIO. ....Cincinnati Redg...... General Mills Roger Baker
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WHEATIES' 1940 BASEBALL--Continued

Clty Station Team Sponser Annousicer
*Denver, Cola e ... KLZ..... . { Chiicagn Cubs...... General Millg Jack FYitzpatrick
St. Lobis Cardinals

* Chicago Whilte 3ox Eill Brown
Liez Moines, Ta ... SVHO. ... .| Cleveland Indians General Mills
Phila. Phillies
Braoklyn Dodgers
Detrait, Mich..... ..... LWWILLL L, Tigers wi.vuy o cen. ... ) General Mills <yt Tyson
Socony-Vacuum
Detrolt, Mlch, ... onias CWXYZL . Tigers ..ol FEIRN 3 General Mills Harry Heilmabn
So¢ony-Vacuum
Bay Cliyesn e i SWEBOAM
Grand IRapids,.... WO OD
Flnt coovvianinnnen . WYDFRF
Kalamazoa ... . WHEZO “Pgers oo o.vviivane.s ) General Milla Harry Heilmann
Tonsing cveeiceniia-.. WJIIM 1 Socony-Vacuum
Battle Creek.. .o WELL
Jackson ... .. WIBXM
Duluth, GHnn. ... v KDATL o . Dukes oo eeen. { General Miils Dick Entoth
{ B. F. Goodrich N
Fort Worth, Tex..... B KBIZ. Cats ..., vee-raes-. § General Mills Zack Hurt
t l.ocad sponsars
Grand Forks. N. D.....XFJA.....Chlefs ............. .. § General Mills Elmer Hanson
Citles Bervice
Indianapoliz, Ind.,...... WIRE..... Indians ............. Goneral Mills Elwyn L. Prough

1 Socony=Vacuum
lowa. 5,D., Neb. Network

*Des Moines, Ta..... .« KENT St. Louis Cardinals
Tankion, 8. D.ov..ou o, WNAX and available [ General Mills Gene Shumaute
Lincoln, XNeb.........KFaAR American League 1 Secony-Vacuum
. Shehandoah, Ia... LKA Games .
Kunsas City, Kans. ... ..KCEN....BIlU€Y vournvn nrun--n . | General Mills Walt Lochman
| Scceny-Vacuum
Krnoxville, Tean......... WNOX....8mokies ....cvieun. General Mills Lowell Blanchard
B. F. Goodrieh
Luwrence, Kans....... . \WREN..,.BIUBS ....vevvereen.s [ General Mills Walt Lachman
! Socony-Vaecuum
*Los Angeles, Calit,.....KFAC..... { Angels ...... veuve General Mills Mike Frankovich
o { Hollywooad Stars
Louisville, K¥y..euo....... WAVE....Colonels ............ General DMlllg Don EHill
B, P, Goodrich
Milwankee, Wia.... ... ,WISN.....Brewers ............ General Mills Alan Hale
Secony«Vacuum
Minneapelis, Minn..... GAWMIN L Millers L. ... cvrreres § General Mills Halsey Hall
i Bacony-Vacuum
General Mills

St. Cloud..........,,.KFAM
Mankats ., . . KYSM JL Millers .uv.vveena. s, | Socony-Vacuum Halsey Hall
‘Rochester W KROT

New Orleans, La....,..,WD&SU.... Pallcans ..... peees { Getneral Mills Carl Fritz
B, F, Goodrich
New York Clt¥.e.vovo. .. WOR..... Jodeers ... ..., . [ General Mills { Red Barbep
1 Procter & Gamble Al Helfer
General Mills
Newark, N. J.......... LWNEV, .. Bears ooue e .< Atlantic Refining  Barl Harper
Royal Crown
Norfolk, Va.,.......... CIWTAR....Tars eoevevnivonnnn { General Mills Blair Bubanks
LCoca-Cola
*0sKland, Calif...... L KROWY,, Oaks L. General 3Milis Drean Maddox
{ B, F. Goodrich
Oklahoma City, Okla,..,KQCY..... INdiANS «venvenne s { Gane;—}al Milla Ted Andrews
7 Up
Philadelphia, Pa........ WA, , ., Phillies ........... .. | General Mllls Bill Dyar
t Soconv-Vacuum
Pittsburgh, Pa........... { KDKA,.Firates .....c.conu.n. f General Mills [ 4. K. Rowswell
1 WWsw 1 Atlantle Refining | Jack Craddock
*Portland, Ore...........KEX...... BeAVELS «o.vniiin..a General Mills Lollle Trultt
‘B, F. Goodrich
Quiney, Ti..............WTAD....St, Loyiz Curde...... General Mills Bob Lee
St. Louls, Mo....v.u.... KMOX,,.. | Cardinals ......... { General Mills { France Laux
{ BErowns Socany=YVacuum Bob Lyle
8t, Paul, Mian....,..... WTCN,,,.Saints ..,........... § General 'Mills George Higging
1 Socony-Vacuum
J‘ 8t. Cloud....,..... e KFAM { Genera] DIl
Mankuto }Sainl:s PP .. | Socony-Vacuum George Higglns
L Rochester ......,,....KROC
*Salt Lake City, Uitah.. KUTA.,...Bees .......--nv.r... | Genera] 2lillg RBIll Sears
I B, F. Goodrich
San Antonio, Tex........KABC..., Missiong ........... . { General Millg Dave Young
) I 'B. F. Goodrich
“San Francisco, Calif,..KGO....._S8eals ......... vev-avs ) Genersl Milly Ernie Smith
1B, F. Goodrich
*Seatile, Wash....,,,.... KJR...,.. Rainiers ....... vies. § General Mlills Leo Lassen

{ 'B. F. Goodrich
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WHEATIES® 1940 BASEBALL—Continued

City Stalion Tepam Sponsor Annpuncer
“Spokane, Wasfi......... KGA......ndians ... c.......0 § General Aills Twouie Gillette
1 1. 17, Goodrich
Springfield, Mo.......... KGRX_... Cardinals ........... reneral Mills Tom Kelly
Syraense, N, V........0 WEYR.... Chiefs ............... | General Mills Niek Stemmler
] Atlantie 1lefining
*Tacoma, Wash.. .., ..... WKRIO. ... .. Tigers ............... | General Mills Jerry Geehan
1B, F. Goodrich
Toledo, OMlo............. WEOT,e. .. ..Mud Hens. ... .. oo. ... { Gieneral AIills Roh Toghamn
| #ocony-Vacuum
Tulsa, OKM.eou.......... | KOME..Oflers ........ { General Mills Kcn Linn
T KETUL } B. . Goodrich
Washington, D. Co.......WIEY. .. .. Naticonals { General Mills Arch MceDonald
t Procter & Gamble
Waterloo, Ta......eevenn WMT...... TLAWKS oveviiviennnns Cteneral Mills Bert Puckett
Wichita, Kans........... EI'H...... Cardinals ............ { General Mills Larry Stantey

1 Socany-Vacuum

ATLANTIC REFINING CO.

Another sponsor active in the field of sponsored baseball during 1940 is the Atlantic
Refining Co., whose schedule appears below, as placed by N. W, Ayer & Son, Inc.

1t should be noted that one column is marked “School.”” This refers to a merchan-
dising program in which boys are enrolled in baseball schools, receiving ingtruction in
the game. In 1939 some 162,425 boys were enrolled in these schools. The practice is
therefore being continued in 1940, and three citles now have baseball schools, although
Atlantic Refining has no daily breadcasts there—Bridgeport, Conn.; Worcester, Mass.,
and New Haven, Conn,

City Team Station Announcer School
*Albany, N. Y.............Senators ............... (WABY...{Gren Rand...... No
1TWOKO Sherb Herrick

Aupusta, Ga............... Tigers .......... . WRDW ... . Thurston Benneit. No
*Baltimore, Md............ Oridles ........oovvienn WCBM....Lee Davis.,....... Yes
Binghamion, N. Y......... Triplets ......covvv.... WNBF....Tom McMahon.... Yes
“Boston, Mass............. Bees and Red Sox...... WAAB. ... Jimmy Britt...... No
rAugusta, Me............. Bees and Red Sox...... WERDO....Jimmy Britt...... No
Bangor, Me,,............ Bees gnd ERed Sox...... WLBZ....JJimmy Britt...... No
"all River, Mass,.......- Bees gnd Bed Sex,..... WSAR....Jimmy Britt...... Yes
Greenfield, Mass. ........- Bees and Red Sox...... WHAIL. ... Jimmy Britt...... No
tHartford, Conn......... Bees and Red Sox...... WTHT. ... Jimmy Britt...... Yes
Laconia, N. H........... Bees and Red Sox...... WLNH....Jimmy Britt...... No
Lewiston, Me............ Bees and Red Sox...... WCOU. ... Jimmy Britt...... No

J Lowell, Mass............. Bees and Red Sox...... WLLH. ... Jimmy Britt...... No
Manchester, N. H........ Bees and Red Sox...... WFEA....Jimmy Britt...... No
New Bedford, Mass. ..... Bees and Red Sox...... WNBH....Jimmy Britt...... Yes
New London, Conn...... Bees and Red Sox...... WNLC. ... Jimmy Britt...... No
Pitisfield, Mass.......... Bees and Red Sox...... WERK....Jimmy Britt...... No
Providence, R. I.......... Bees and Red Sox...... WEAN....Jimmy Briti...... Yes
Rutland, Vi,............. Bees and Red Sox...... WSYB....Jimmy Britt...... No
*Springfield, Mass,....... Bees and Red Sox...... WSPR. ... Jimmy Britt...... Yes

\ Waterbury, Conn......... Bees and Red Sox...... WATR. ... Jimmy Britt...... Yes

*In Albany, N. ¥Y.; Ballimore, Md.; Buffalo, N. Y.; Newark, N. J.; Pitisburgh, Pa.;
Syracuse, N. Y., and Boston, RMass, (including entire Colonial Network), these games are
broadceast under a co-sponsorshin arrangement with General Mills (plus Royal Crown in
Newark only).

+In Hartford, Conn.. and Springfield, Mass., games of the Easfern League are broad-
cast in addition to the Boston major league fare. The Hartford team is the “Laurels,”
whose play-by-play announcer is Jack Lloyd. The Springfield team is the “Nationals,”
whose play-by-play is announced by Ed Kennedy.
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ATLANTIC'S 1940 BASEBALL—Continued

City Team Station Anneuncer School
*Buffalo, N. ¥.. . ........Bisons .. .... .. ... ... WGR. ... Ralph Hubbell... No
%WKBW
Charlotte, N. C... .. ...... Haornets ............... WSOC. .. Paul Norris.... .. Yes
Elmira, N, Y............... Pioneers ............... JWESG.. Bill Pope......... Yes
I WENY
Jacksonville, Fla.......... = o WJAX.... . Jack Rathbun,.... Yes
*Newark, N. J............. Bears................... WNEW... Earl Harper...... No
Philadelphia, Pa........... A'’s and Phillies......... WIP......Byrum Saam..... Yes
Allentown, Pa........... A’s and Phillies. ........ WSAN....Byrum Saam..... Yes
Atlantie City, N. J....... A’s and Phillies......... WBAB....Byrum Saam,.... Yes
Bridgeton, N. J.......... A's and Phillies......... WSNJ. ... Byrum Saam..... No
Easton, Pa............... A's and Phillies......... WEST. .... Byrum Saam..... Yes
Harrisburg, Pa.......... A’s and Phillies.,....... WKBO. .. .Byrum Saam..... Yes
Hazleton, Pa............. A's and Phillies, ........ WAZL... Byrum Sasm..... Yes
Lancaster, Pa._._....... A's and Phillies..... ....WGAL. .. Byrum Saam..... Yes
Reading, Pa.............. A’s gnd Phillies......... WEEU.... Byrum Saam..... Yes
Wilmington, Del......... A’s and Phillies....... .. WILM.... Byrum Saam..... Yes
York, Pa......oovvv i A’s and Phillies......... WORK....Byrum Saam..... Yes
*Pittsburgh, Pa............ Pirates.................. KDEA. ..{Rosey Rowswell. Yes
WWSW  }Jack Craddock Yes
Richmond, Va............. Colts...oovuuniin. WRTD. .. Hugh Carlyle..... Yes
Rochester, N. ¥Y............ Red Wings.............. WSAY....Jack Barry....... Yes
Savannah, Ga.............. Indians,............. L WTOC. .. Windy Herrin. .. .. Yes
Scranton, Pa. ... ... Red Sex,.,.............. WGEBI... . . Claude Haring,... Yes
*Byracuse, N. Y........... Chiefs. ... ........... WSYR. .. Nick Stemmler.... Yes
Wilkes-Barre, Pa.......... Barons. ................. WBAX ... . Jack Starr.....,... Yes
Williamsport, Pa.......... Grays....ooeevaed WRAK. .. .Sol Wolf.......... Yes

NETWORK COMMERCIAL PROGRAM TYPES:
SEASONS OF '38-'39 AND '38-40

(This material may not be reproduced without permission)

There has ever been much disagreement within the broadcasting industry
—and particularly among the three major networks—as to what constitutes a
program “type,” o by what method to compute a “type” gquantitatively. Hence
all network figures on prograin types are fashioned by different methods and
cannot be added together, or handled in any statistical mantier:

In the following pages (274-277) the VarIETY Rapio DIRECTORY presents, in
chart form, a two-season comparison of commercial program types, figured by
special methods and procedures,

Program “Types”

For one thing, in making “types” or categories, the showman’s viewpoint
was employed. That is, programs were classified according to their predomi-
nant content and not according to the individual pieces that went into their
make-up. To illustrate: the Sealtest Program (Rudy Vallee) is classified as
variety, which is the most snitable designation from a showman’s standpoint.

The “Station Hour”

For a scond thing, it should be noted that programs are cguantitatively
computed by “station hours” and not by simple addition. This methed was used

(Continued on page 278)
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NETWORK COMMERCIAL PROGRAMS
EVENING:

JUNE 1, 1938 TO JUNE 1, 1939

Type of Number of Station Hours
Program Programs Per Week

1. Variety ................ 63.... . 2143
2. Drama ................. BO.......... ..., 933
3. Audience Participation...27............... 640
4. Straight Popular Music...19............... 494
5. Familiar Music.......... < 226
6. News Commentators. . ... 10, . ... ... ... 218
7. Semi-Classical Music. . ... - 161
8. Comedy Teams.......... 4, i61
9. Talks-Instruction .:...... 11, ... .. L 127
10. Classical Music.......... 3 110
11. Sports ................. LG S 108
12. Religion ............... 1 50

jd
(4
w
-y
=
13
[
4]
2]
-
ok

Children’s Programs..... 16..... 283

*Revised Pigures.
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NETWORK COMMERCIAL PROGRAMS

EVENING

JUNE 1, 1939 TO JUNE 1, 1940

Type of Number of Station Hours
Program Programs Per Week
1. Variety ................ 48. ... . o 1823
2, Drama ................. a1............... 1004
3. Audience Participation...37............... 876
4, Straight Popular Music...24......... I, 853
5. Familiar Music.......... 11, 0ot 404
6. News Commentators. . ... 22, . 401
7. Comedy Teams.......... 1 J 146
8. Classical Music.......... 3 130
9. Semi-Classical Music. .. .. d... .. 89
10. Religion ................ } S 76
11. Sports ................. > 60
12. Talks-Instruction ........ 6. .. 56
Children’s Programs..... 12..... 432
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NETWORK COMMERCIAL PROGRAMS
DAYTIME::

JUNE 1, 1938 TO JUNE 1, 1939

Type of Number of Station Hours
Program Programs Per Week
1. Serials and Drama........ 60............... 2394
2. Talks and Instruction.....23............... 326
3. Vartety ................ 3 e 153
4. News Commentators..... T 76
5. Hymns ................. S 68
6. Religion .............. .. 2. . . 38
7. Single Act.............. A 29
8. Audience Particip;tion. e B 20
9. Brass, or Wind, Bands... 1............... 13
10. Novelty ... ............. ) 4
11. Familiar Music.......... 2 2

12. Popular Music........... 1. .. 1

“Revised Figures.
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Type of Number of

Program Programs

1. Serials and Drama....... 8. ......
2. Talks and Instruction.....16.......
3. News Commentators. .. ... 10.......
4. Variety ................ 4.......
5. Popular Music........... 3.......
6. Single Act.............. 6.......
7. Religion ............... 2.......
8 Hymns ................. 1.......
9. Familiar Music.......... 2.......
10. Audience Participation.... 5.......
11. Novelty ................ 2.......

NETWORK COMMERCIAL PROGRAMS

DAYTIME

JUNE 1, 1939 TO JUNE 1, 1940

Siation Hours
Per Week

........ 95

........ :8

........ 60

........ 52

........ 19

........ 17

oooooooo 16
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NETWORK PROGRAM TYPES—Continued

to balance out factors which in ordinary arithmetic eannot be included. To
ilhistrate:

Supposing that “variety” comprises 10 programs, each 30 minutes per pro-
gram, and each broadcast on 25 stations. Supposing, also, that “drama’” com-
prises 15 programs, each 30 minutes per program, but each broadcast only on
3 stations. It is obvious that by arithmetical addition “drama” would be con-.
sidered the predominant program type; but it is equally obvious that such a
caleulation would be completely awry. For variety would be available to listen-
ers on 250 stations, whereas drama would be available on only 45 stations.

Thus the DIrectoRy has adopted the “station hour” yardstick. A *“station
hour” is one hour over one station one time. If g certain program is broadcast
via 100 stations and consumes 30 minutes (half-hour) per week, it is counted
as 50 station hours. Or if a program is broadcast five times per week on 25
stations, each broadeast consuming 15 minutes (quarter-hout), it would be
counted as 31.2% station hours per week.

In reading “station hour” totals, however, the following should be borne in
mind: (1) since the number of stations allotted to each program is apt to vary,
tlie highest number used during a series is the basis for the calculation; and
(2) the station hour total is cumulative for a¢ season. In short, the figures do
not fit any one week of the season. They represent cumulative additions from
the start of the season to its end, and include all programs found on the NBC,
CBS, and Mutual books,

BRevisions of Dala

It should also be noted that a unigue category—“single act’—has lately
been added. This category takes care of one-person variety entertainment, and
makes room for those entertainers who single-handedly announce, sing,
joke, etc.

The figures for June 1, 1938 to June 1, 1939 have been slightly revised since
they appeared in VARIETY Rapio DisgCcToRY, Vol. ITI, pages 448-451. In the main,
the revisions are of slight consequence in any, except a statistical, manner.

During the season from June 1, 1939 to June I, 1940 three programs (all
very small) could not be classified for lack of sufficient information concerning
content or number of stations per hook-up.

COMMERCIAL ﬁETWORK PROGRAMS:
SEASON OF 1939-1940

All programs inecluded in this listing were broadcast at some time between June 1,
1939, and June 1, 1940. Pata pertains solely to that interval. It has been checked with
networks and agencies, Completeness is the aim of this presentation. Deviations occur
only where adequate checks with networks or agencies were lacking; or possibly where
changes in cast, etc., were of such short duration that no record was made of them,

In reading this listing, the following should be kept in mind:
I, Al time ig Evstern Time unless otherwise noted,

2. The commerciel programs of the NBC Red und Blue, Columbic, and Mutua!
Networks are included. No regional nefwork programs cre listed, unless they are found
on the books and eceount sheets of the three major chuains,

A Adam Hct Stores
Acme White Lead & Color Works {(See “Madison Square Gorden Boxing

(See “Smilin’ Ed McConneil”) Bouts")
278


www.americanradiohistory.com

NETWORK COMMERCIALS—Continued

Adveniures of Dr. Hunt

Sponsor: Albers Bros. Milling Co. (Friskies
Dog Food},

Agency: Erwin, Wasey & Co., Inc.

Origination: KNX, Hollywaod.

Alr Time: Sunday, 2:30 to 2:45 p. m., PST.

Network: CBS (Pacific Coast); 9 stations.

Production: Erwin, Wasey & Co, Inc,

Seript Writer: Clay Osborne.

Talent: Fred Shields (Dr. Stephen Hunt);
Celeste Rush (Constance Hunt).

Ageney Director: H. A, Stebbins.

Annpuncer: Arthur Gilmore.

Length of Run: Jan, 14, 1940 to April 21,
1940 (scheduled to return Sepi. 29, 1940).

Adventures of Ellery Queen

Sponsor: Gulf Oil Corp.

Ageney: Young & Rubicam, Inc,

Origination: WABC, New York.

Air Time: Sunday, 7:30 to 8 p.m.

Network: CBS; 66 stations.

Production: George Zachary (CBS).

Script Writers: Manfred Lee and Frederick
B. Dannay. :

Taleni: Bugh Marlowe (Ellery Queen);

Marian Shockley; Santos Ortega; Ted De -

Corsia; Lyn Murray and his QOrchestra.
Agency Director: Hendrik Booraem.
Announcer: Bert Parks.

Conductor: Lyn Murray.
Length of Run: Started April 28, 1940.

Adveniures of Sherlock Holmes

Sponsor: Grove Laboratories (Bromo Qui-
nine).

Agency: Stack-Goble Advertising Agency.

Origination: Hollywaood,

Air Time: Monday, § to 8:30 p.m. {(repeat
on Monday from 12 to 12:30 a.m.; Tues-
day from 8:30 to @ p.m.).

Network: NBC Blue; 39 stations.

Production: Harold Kemp.

Script Writer: Edith Meijser.

Talent: Basil Rathbone (Sherlock Holmes):
Nigel Bruce (Dr. Watson); others.

Agency Director: Harold Kemp.

Amnouncer: John Conte.

Len;ith of Run: Oct. 2, 1939 to March 11,
1940.

Against the Storm

Sponsor: Procter & Gamble (Ivory Soap &
Flakes),

Ageney: Compton Advertising, Inc.

Originatien: New York,

Alr Time: Monday through Friday, 11:30
to 11145 am, (previgus to Nov. 13, 1939,
5:15 to 5:30 p.m.),

Network: WBC Red; 58 stations; 27 CBC,

Production; Axel Gruenberg.

Script Writer; Sandra Michael.

Talent: Gertrude Warner (Christy Allen
Cameron); Arnold Moss (Phillip Cam-
eron); Chester Stratton (Mark Scott);
Roger de Koven (Prof. Allen); May
Davenport Seymour (Mrs, Allen); Wil-
liam Quinn {(Guy Aldis); Phil Clarke
(Dr, Reimer); Leslie Bingham (Pemny):
Charlotte Holland (Kathy Reimer); Ed-
ward Cogan (Torben); Michael Ingram
(Manuel); Bob Shayne (Brook Lewis);
Jane EFErskine (Luereciz Hale); Ruth
Matteson {(Nicole Scott); Dolores Gillen
(Peter Alden Hale); Rex Ingram (Ful-
lerton); Mulner Hungerford (Nanny);
Walter Vaughn (Reid Wilson); Mary
Hunter (Kip Tyler); Lawson Zerbe (Pas-
cal Tyler); Alan Devitt (Mr. Cameron).

Agency Direclor: Hal James (supervisor).

Announcer: Ralph Edwards,

Conductor: William Meeder, organist.

Theme song: Ich Liebe Dich.

Lengih of Run: Started Oect. 16, 1939.

Air Conditioning Training Corp.

(See “Happy Jim Parsons”)
{See “Smilin’ B4 MceConnell”)

Albers Bros. Milling Co.

(See “Adventures of Dr. Hunt")
{See “Good Morning Tonite”)
(See “No Greater Glory™)

Aldrich Family. The

Sponsor: General Foods Corp. (Jell-O).
Ageney: Young & Rubicam, Inc.
Origination: New York.

Air Time: Tuesday, 8 to 8:30 p.m. (after
July 4, 1940, Thursday, §:30 to 2 p.m.)

Network: NBC Blue; 63 stations,

Production; Robert Welch.

Script Writer: Clifford Goldsmith.

Taleni: Ezra Stone (Henry Aldrich); Kath-
erine Racht (Alice Aldrich); House
Jamison {(Sam Aldrich); Anne Lincoln
(Mary Aldrich).

Apgency Director: Robert Welch.

Announcer: Andre Bdrileh,

Conductor: Jack Miller.

Length of Run: Replaced the “Jello-O Pro-
gram Starring Jack Benny” from July 2,
1939, to October 1, 1939, NBC Red, Sun-
day, 7 to :30 p.m. Started on NBC Blue,
Tuesday schedule, Oct. 10, 1938.

Amanda of Honeymoon Hill

Sponsor: Charles ¥. Phillips Chemical Co.
(Cal-Aspirin, Haley’s M-O).
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Ageney: Blackett-Sample-Hummert, Ine.

Origination: New York.

Air Time: Monday through Friday, 3:15 1o
3:30 p.m.

Network: NBC Blue: 45 stations,

General Supervisors of Script and Pro-
duetion: Frank and Anne Hummert.

Authors of Title and Original Sfory:
Frank and Anne Hummert,

Script Writer: Helen Walpole,

Ageney Seript Editor: Lloyd Rosenmond.

Talent: Joy Hathaway (Amanda Dyke);
Boyd Crawford (Edward XLeighton);
supporting cast,

Agency Director: Stephen Gross,

Anmnouncer: Frank Gallop.

Conductor: Anne Leaf.

Length of Run: Startied Feb. 5, 1940.

American Album of Familiar Music

Sponsor: Bayer Co, Inc. (Bayer Aspirin).

Agrency: Blackeft-Sample-Hummert, Inc.

Origination: New York.

Alr Time: Sunday, 3:30 fo 10 p.am.

Network: NBC Red; 60 stations.

General Supervisor of Seript and Pro-
duction: Frank Hummeri.

Author of Title and Original Story Line: -

Frank Humrert,

Dialogue Writer: Frank Hummert.

Apency Script Editor: Frank Hummert.

Talenf: Frank Munn: Jean Dickenson;
Elizabeth Lennox; Arden & Arden (Vic-
tor and Wall), piano team; Bertrand
Hirseh (violinist); Gus Haenschen’s Or-
chestra; Buckingham Choir,

Agency Direetor: Frank Hummert,

Announcer: Andre Baruch.

Conductor: Gus Haenschen.

Theme Song: Dreamn Serenade.

Length of Run: Started Oct. 11, 1931.

American Bird Products, Inc.

(See “American Radio Warblers®)

American Cigarette & Cigar Co.
{See “Music by Muineck”)

American Qil Co.
(See “Human Side of the News')

American Radio Wearblers

Sponsor: American Bird Products, Inc.

Agency: Weston-Barnett, Inc.

Origination: Chicago.

Air Time: Sunday, 1:15 to 1:30 p.m. (re-
peat from 3:15 {o 3:30 p.m.). {Before

November, 1939, 11:45 a.m, to 12 noon,
with repeat from 3:15 to 3:30 p.m.).

Network: Mutual; 10 stations.

Talent: Trained singing canaries.

Length of Run: Latest series started Oct.
8, 1939. (Previous series ran from Oct
16, 1938, to May 7, 1939).

American Tobacco Co.

{See “Ben Bernie and Ail the Luds”)
(See “Kay Kyser's College of Musical
Knowledge”)

(See “Your Hit Parade”)

Amos 'n" Andy

Sponsor: Campbell Soup Co. {Soups).

Agency: Ward Wheelock Ca,

Origination: KNX, Hollywood,

Air Time: Monday through Friday, 7 to
7:15 p.m. (repeat from 11 to 11:15 p.m.).

Network: CBS; 59 stations.

Produetion: Mary Garvin (of the agency).

Seript Writers: Freeman Gosden, Charles
Correll.

Talent: Freeman Gosden {(Amos); Charles
Correll (Andy); Madaline Lee (Miss
Blue).

Agency Direetor; Mary Garvin.

Announcer: Bill Hay.

Conductor: Gaylord Carter, organist,

Theme Song: The Perfect Song.

Lengih of Run: Started Jan, 3, 1838, on
NBC Red; shifted to CBS, April 3, 1939.

Anacin Co.

{See “Easy Aces”)}
(See “Just Plein Bill”)
(See “Qur Gal Sunday”)

Answer Auction

Sponsor: National Lead Co.

Agency: Erwin, Wasey & Co., Inc.
Origination: KNX, Hollywood.

Air Time: Thursday, 7:15 to 7:45 p.m., EST.
Neilwork: CBS Pacific Network.

Talent: Data nat available.

Length of Run: Started Feb. 10, 1940.

Answer Man. The

Sponsor: General Cigar Co. (Van Dyck
Cigars).

Agency: Federal Advertising Agency, Inc.

Origination: New York,

Air Time: Wednesday and Sunday, 11 to
11:15 p.m.

Network: Mutual; 9 stations.

Seript Writers: Albert Mitehell and Bruce
Chapman.

280


www.americanradiohistory.com

NETWORK COMMERCIALS--Continued

Talent: Albert Mitchell, The Answer Man;
Don Copeland.

Agency Director: John S. Davidson.

Announieer: Albert Mitchell

Length of Run: Started Mareh 13, 1049,

Jack Armstrong

Sponsor: General Mills, Inc. (Wheaties).
Agency: Knox Reeves Advertising, Ine.
Originalion: Chicago,

Air Time: fMenday through Friday, 5:30 to
3:45 p.m.

Network: NBC Red; 16 stations,

Production: Handled Ly the agency.

Seript Writer: Talbot Mundy.

Taleni: Charles Flynn (Jack Armstrong):
John Gannon (Billy Fairfield}; Sarajane
Wells (Betty TFairfield);: James Goss
(Uncle Jim); Robert Barron (Black-
beard); Kenneth Christie (Sullivan
Lodge).

Agency Director: Russell Neff.

Announcer: Franklyn MacCormack.

Length of Run: Program ran from July 31
1833, to April 28, 1939.
started Sept. 25, 1939,

’

Latest series

Agsociated Football

Spensor: Tidewater Associated 0il Co.

Agency: Lord & Thomas.

Origination: Various points.

Alr Time: Saturday, 2 to 4:45 p.m.

Network: CBS, NBC Pacific Coast Red and
Blue, and Mutual-Den Lee Networks:
varying number of stations.

L?&;{:lbh ef Run: Sept. 17, 1939, to Jan. 1.

Aunt Jenny’s Real Life Stories

Sponsor: Lever Brothers Co. (Spry).
Ageney: Ruthrauff & Ryan, Inc.
Origination: New York,

Afr Time: Monday through Friday, 11:45
to 12 noon (repeal from 2:15 to 2:30
p.n),

Network: CBS; 67 stations.

Producilion: Handled by the ageney.

Script Wrilers: Various free lance.

Talent: Edith Spencer (Aunt Jenny):
Elsie Thompson, organist; and dramatic
cast,

Agency Director: John Loveton.

Announcer: Dan Seymour.

Conduetor: Elsie Thompson, organist,

Length of Rum: Started Jan. 18, 1937.

Avalon Time

Sponser: Brown & Williamsan Tobacco Co.
(Avalon Cigarettes),

Agency: Russel M. Seeds Co.

Origination: Chicago.

Air Time: Wednesday. 8:30 to 9 p.m. (re-
peat from 11:230 to 12 midnight). (Be-
fore Sept. 27. 1939, Saturday, 8:30 to 9
p.m. with repeat from 12 to 12:30 am.).

Nefwork: NBC Red; Tl stations.

Production: Tom Wallace.

Script Writers: Fred Kress, Pearson and
White.

Talenil: Don MeNeill, m.c.; Del King; Cliff
Arguett (Red Skelton from Jan. 1939 fo
Jan. 1840); Edna Stillwell (off after Dec.
27, 1939); Dick Todd; Kitty O'Neil (off
after Nov. 19, 1838}); Avalon Chorus;
Bud Van Dover (as Hercules); Robert
Strong and his Orchestra.

Agency Director: Pom Wallace,

Announcer: Del King.

Conductor: Robert Strong.

Length of Run: Oct, 1. 1938 o May 1, 1040,

Axton-Fisher Tobacco Co., Inc.

(See “Bob Garred Reporting™)
{See “Cuptain Herne”)

B

B. T. Babbitt, Inc.
(See “David Harum’)

Bachelor’'s Children

Sponsor: Cudahy Packing Co. (Old Dutch
Cleanser).

Agoency: Roche, Williams & Cunnyngham,
Inc.

Qrigination: Chicago.

Air Time and Network: Monday through
Friday, 9:45 to 10 a.m. (CBS; 18 stations),
and Monday through Friday, 1:45 to 2
p.m. (with repeats from 11:15 to 11:30
am, and 12:15 to 12:30 p.m.) (Mutual,
since Aptil 1, 1940; 33 sfations).

Production: Russ Young.

Seript Writer: Bess Flynn.

Taleni; Arthur Keoh] (Dr, Robert Graham);
Olan E. Soule (Sam Ryder); Marjorie
Hannan (Ruth Ann Dexter Graham);
Patricia Dunlap (Janet Dexter Ryder):
Charles Flynn (Michael Kent); Marie
Nelson (Ellen Collins).

Agency Directors: J. P. Roche and Lloyd
Maxwell.

Announcer: Russ Young.

Conductor: Milton Charles, organist.

Length of Run: Started Sept. 28, 1936 on
CBS; and April 1, 1940 on Mutual, Pro-
gram had previously been heard over
Mutual from Sept. 9, 1935 to Sept. 23,
1838.
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Backsiage Wile

Sponsor: R. L. Watkins Co.
Toothpowder),

Agency: Blackeit-Sample-Hummert, Ine.

Origination: Chicago.

Air Time: Monday through Friday, 4 to
4:15 p.n.

Network: NBC Red; 27 stations.

General Supervisors of Seript and Pro-
duction: Frank and Anne Hummert.

Script Writer: E. R, MeGill.

Talent: Vivian Fridell (Mary Noble); Ken
Griffin (Larry Noble); Norman Gott-
schalk (Sago); Leo Curley (Uncle Ed);
Marvin Mueller (Fritz Sterner}); Gail
Henshaw (Alice Dufly); Paul Luther
(Ward Elman).

Agency Director: Blair Walliser.

Announcer: Bob Brown.

Conductor: Alice Patton (theme).

Theme Song: Stay As Sweef As You Are.

Lengih of Run: Started March 30, 1936
(program had previously been presented
via Mutual in 1935).

(Dr. Lyon's

Bank of America Nalional Trust &
Savings Asseciation

(See “Passing Parade™)

Bathasweet Corp.
{See “Bob Garred Reporting”)

Baitle of the Sexes

Sponsor: Cummer Products Co. {(Molle
Shaving Cream).

Agency: Stack-Goble Advertising Agency.

Origination: New York, .

Air Time; Tuesday, 9 to 9:30 n.m. (repeat
from 12:30 fo 1 am.).

Network: NBC Red; 54 stations.

Production: Harold Kemp.

Script Writers; Welbourn
Hopkins.

Talent: Julla Sanderson; Frank Crumit;
Ben Grauer, referee; contestants,

Agency Director: R, A. Porter.

Announcers: Ben Grauer, Jack Costello.

Condustlor: Jack Shilkret,

Theme Song: Molle, Molle (original Iyrics
and music by Frank Crumit).

Music Arranger: Jack Shilkret.

Lenrih of Run: Starfed Sept. 20, 1838.

Kelley, Ruth

Baver Co., Inc,

(See “American Album of Fumiliar Music”)
(Sae “Second Hushand”)
{See “Young Widder Brown"}

2")

Bayuk Cigars, Inc.
(See “Inside of Sports’)

Beat the Band

Sponsor: Genergl Mills, Inc. (Corn Kix).
Ageney: Blackett-Sample-Hummert, Inc.
Origination; Chicago,

Air Time: Sunday, 6:36 to 7 p.m,

Network: NBC Red: 29 stations.

Produciion: Bucky Harris.

Seript Writer: Hobart Donovan.

Talent: Garry (Morfit) Moore, m.c.; Ted
Weems and hiz Orchestra; Marvel Max-
well, singer.
gency Director: David Qwen.

Anmouncer; Fort Pearson.

Conductor: Ted Weems.

Theme Song: Out of the Night.,

Musle Arrangers: Xarry DBudks,
Kostal, Jee Hooven.

Lengih of Run: Started Jan. 28, 1940.

Irwin

Beatrice Crearmeries
(See “Keep Fit to Music”)

Beauty Explorer. The

Sponsor: Colonial Dames, Inc. (Cosmetics).

Agency: Glasser Advertising,

Origination: KNX, Hollywood,

Air Time: Friday, 855 {0 9 pm.

Network: CBS; 6 stations. (Also one NBC
station).

Script Writer: G. T. Glasser.

Palent: Dick Joy, make-up reporter.

Agency Director: G. F. Glasser.

Announcer: Dick Joy.

Lengtih of Run: Started April 19, 1940.

Beauty Secreis

Sponsor: Sofenz Sales Corp. (Scfenz Face
Cream).

Agency: Richard F. Connor.

Origination: Hollywood.

Air Time: Tuesday, 11:30 to 1L:45 am.,
PST.

Network: CBS; 11 stations.

Production: Richard F. Connor.

Script Writers: Alice Holsclaw, Richard F.
Connor.

Talent;: Howard Grove (Doc Grove); Lu-
cile Connor,

Amnsuncers: Dick Joy, Maurie Wehster.

Conductor; Harvey Harding.

Theme Seng: Beautiful Lady.

Length of Run: May 23, 1938, to Aug. 15,
1939. (From Aug. 1 to Aug. 15 pro-
gram was known as “Hollywood High-~
lights with Sam Hayes”).
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Bob Becker's Chats About Dogs

Sponsor: John Morrell & Co. (Red Heart
Dog Food).

Ageney: Henri, Hurst & MMeDonald, Inc.

Origination: Chicago,

Air Time: Sunday, 5:15 to 5:30 p.m. (before
November, 1939, 3:45 to 4 p.am.).

Network: NBC Hed; 50 stations.

Production: Blair Walliser.

Script Writers: Marguerite Lyon, Blair
‘Walliser, Bob Becker.
Talent: Bob Becker; David Dole (Red

Heart, the Talking Dog).
Agency Director: Frank W. Ferrin.
Announcer: Ed Prentiss.
Conduclor: Irma Glen.
Length of Run: Original confract started

Jan. 9, 1936. Latesl series starfed Oct. 1.
1939,

Believe Tt or Not

Spousor: Nehi Corp. (Raoyval Crown Cola).

Agencey: Batten, Barton, Durstine & Os-
born, Inc.

Origination: New York.

Air Time: Friday. 10:30 to 11 p.m.

Network: CBS; 88 stations.

Seript Writer: Robert L. Ripley.

Taleni: Robert L. Ripley; B. A. Rolfe and
his Orchestra; Linda Lee; Men About
Tewn (Harold {Scrappy] Lambert, Jack
Parker, Phil Duey).

Agency Directors: Ken Wehb, Dave White.

Announcers: Clayton Collyer, Ted Jewett.

Conductor: B. A. Rolfe.

Theme Song: March Moderne.

Length of Run: Last series ran from Feb.
16, 19403, to May 24, 1940, (Previous
series ran from March 31, 1939, to Sept.
29, 1939).

Bell & Co.
(See “Cowboy Songs—Red River Dave”)

Bell Telephone System
{See “The Telephone Hour”)

Jack Berch and His Bays

Sponsor: Manhatian Soap Co. (Sweetheart
Soap).

Agency: Franklin Bruck Advertising Corp.

Origination: New York.

Air Time: Monday, Wednesday, Friday,
11:30 to 11:45 am. (before November,
1939, 10:30 to 10:45 a.m.).

Network: NBC Blue; 9 stations.

Scripl Writer; Howard Blake.

Talent: Jack Berch and his Boys.

Agency Direetor: M, J. Kleinfeld.

Announcer: Edward Herlihy.

Conductor: Sam Praeger.
Theme Song: 'm a Whistling.
Length of Run: Jan. 11, 1939, to May 3%,

1040. (Known as “Jack Berch—The
Sweetheart Serenader” before May,
1939).

Ben Bernie and All the Lads

Sponsor; American Tobacco Co. (Half &
Half Smoking Tcbacco).

Apency: Young & Rubicam, Inec.

Origination: New York,

Air Time; Wednesday, 8:30 to 9 p.m. (re-
peat from 12 te 12:30 am.). (Befare
April 10, 1940, Sunday, 5:30 io € p.mn.
with repeat from 12 to 12:30 a.m.).

Network: CBS; 53 sfations.

Production: William Rousseau.

Script Writers: Alan Lipscott, Parke Levy.

Tatent; Ben Bernie and All the Lads; Lew
Lehr; Manny Prager; Bailey Sisters (Sue
& Jane); Dinah Shore (Mary Small, be-
fore March 1940).

Agency Director: William Rousseau,

Announcer: Harry Von Zell,

Conduclor: Ben Bernie.

Theme Song: It's a Lonesome Old Town.

Length of Ruvn: Latest series started QOct.
8. 1939. (Previous series ran from Oct.
2, 1338, to June 25, 1939).

Betty and Bob

Spensor: General Mills, Inc. (Bisquick).

Agenecy: Blackett-Sample-Hummert, Inc.

QOrigination: New York (before July 31,
1939, Chicago).

Air Time: Menday through ¥Friday, 2 to
2:15 pm,

Network: NBC Red and Blue; 28 stations.

Produetion: Wyn Wright.

Script Writers: C. D, Morris and Associ-
ates.

Talent: Arlene Francis (Befty Drake)
(Alice Hill, before July 31, 1939); Ons-
low Stevens (Bob Drake) (Van Heflin,
before Jan, 1940: Les Tremayne hefore
July 31, 1939); Edith Davis {Mrs. Drake);
Jim Goss (Craig Foster); Olga Resencva
(Ann DMecredith); Tlonna Reade {(Agnes
Stevens),

Agency Birector: David Owen.,

Announeer: Plerre Andre,

Length of Run: Qct. 10, 1932, to March 15,
19440,

Big Sister

Sponsor: Lever Bros, Co. (Rinso).

Agency: Ruthrauff & Ryan, Ine.

Origination: New York.

Air Time: Monday through Friday, 11:30 to
11:45 a.m. (repeat from 2 to 2:15 p.m.).
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Network: CBS; 72 siations, plus 26 CBC
stafions.
Production: Handled by the agency,
Script Writers: Knowles Entrikin, Marjorie
Bartlett. (Originally Lilian Lauferty).
Taleni: Alice Frost (Ruth Evans Brewster);
Martin Gabel (Dr. Johh Wayne); Junior
O'Day (Ned Evansg); Halla Stoddard {Sue
Evans Miller): Bill Johnstone {(wvarious
roles); Agnes Mocrehead (wvarious roles);
Teddy Bergman (Asa Griffin); Alfred
Swenson {(Cornelius Porter); Ruth Chat-
terton (as Ruth Chatterton) summer of
1939; Diana Barrymore (Mona Sheldon),
since Jan. 15, 1940: Zasu Pitts (Aunt
Mamie), since Feb. 12, 1940.

Agency Directer: Willson Tuttle.

Announcer: Fred Uttal.

Length of Run: Started Sept, 14, 1936,

Big Town

Spomnsor: Lever Bros, Co. (Rinso).
Agency: Ruthrauffl & Ryan, Inc.
Origination: Hollywood.

Air Time: Tuesday, 8 to 8:30 pm. (repeat
from 11:30 tc 12 midnight),

Netweork: CBS; 67 stations.

Production: William Rcbson.

Seript Writers: Free lance writers.

Talent: Edward G. Robinson (Steve Wil-
son); Ona Munson (Lorelei Kilbourne);
dramatic cast; Leith Stevens’ Orchestra.

Agency Director: William Robsan.

Annoancer: John Conte,

Conductor: Leith Stevens,

Music Arranger: Leith Stevens.

Lengih of Run: Original contract started
Oct. 19, 1937. (Off for the summer of
1939 from July 4 to- Sept. 19). IL.atest
ieries ran from Sept. 19, 1939, to Juhe 11,
940,

Billy & Betty

Spensor: General Mills, Inc. (Corn Kix).
Ageney: Blackett-Sample-Hummert, Ine.
Origination: New York.

Air Time: Moenday through Friday, 5:15 to
5:30 p.m. (repeat from 6 to 6:15 pam).
Network: CBS; 14 stations. (NBC Red to

July 28, 1939),

Script Writer: Frances Ellis.

Talent: James McCallion (Billy); Audrey
Egan (Betty}; JYackie Grimes (Qliver);
Charles Cantor; Paul Stewart: Selena
Royle; Charles Dingle; Van Heflin.

Length of Rur: Oct. 23, 1939, to April 19,
1946. (Previous series, on NBC Red. ran
from May 1, 1938, fo July 23, 1939).

BiSoDel
{See “Just Plain Bill")

Blondie

Spomnsor: R. J. Recyrolds Tobacco Co.
(Camel Cigarettes, Prince Albert Smok-
ing Tobaceo).

Agency: William Esty & Co.,, Inc.

Origination: KNX, Hollywood.

Air Time: Monday, 7:30 to 8 p.m, (repeat
from 19:30 to 11 pan.).

Network: CBS; 98 stations,

Production: Handled by the agency.

Seript VWriter: Ashmead Scott.

Talent: Penny Singleton (Blondie); Ar-
thur Lake (Dagwood); Bill Artzt and his
Orchesira; Hanley Stafford (Mr. Dithers).

Agency Director: Bill Moore (before March
1940, Joe Donchue).

Announcer; Bill Goodwin.,

Conductor: Bill Artzt.

Length of Run: Started July 3. 1939.
placed “Cantor’s Camel Caravan”).

(Re-

Major Bowes' Ameteur Hour

Sponsor: Chrysler Corp. (Chrysler, De
Soto, Dodge, Plymouth).

Agency: Ruthrauff & Ryan, Inc.

Origination: New York.

Air Time: Thursday. 9 to 10 p.m.

Network: CBS; 82 stations.

Preductivn: Major Ecdward Bowes.

Talent: Major Edward Bowes and amateurs.

Agency Director: John Gordon.

Announcer: Ralph Edwards.

Conductors: Joe Meresco and Harry Mer-
kur (pianists).

Length of Bun: Started Sept. 17, 1936,

Bowevy’s, Inc.
(See “News and Rhythm”)

L. 8. Boyle Co.
(See “John’s Other Wife”)

Breezing Along

Sponsor: Phillip Morris & Co., Lid.
gency: Biow Co.

Origination: New York.

Air Time: Wednesday, § o 8:20 p.m. (re-
peat from 11 to 11:30 p.m.).

Network: NBC Blue; 43 stations. (Mutual,
prior to Nowv. 8§ 1939).
Preduction: Walter A. Tibbals (of the

ageney),

Talent: Johnny Green and his, Orchestra;
Beverly and the Swing Fourleen (since
Feb. 13, 1940); Jack Smith, tenor; dra-
matic cast.

Ageney Director: Walter A. Tibbals.

Announeer: Charles O'Connor.
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Conductor: Johnny Green,

Length of Run: Nov. 8, 1939 to May I. 1940,
(Previously from May 19, 1939 to Oct.
30, 1939, on Mutual),

Breezing Along
(See “Jingo")

Bristol-Mvyers Co.

{See “Mr, District Attorney’)
{See “Town Hall Tonighl™)
(See “Vitulis Program Featuring Geovge
Jessel”)
(See “What's My Nuwme®)

Brown & Williamson Tobacco Ce.

{See “Avaion Time")

{See “Tommy Dorsey’s Orchestra™)
{See “Home Town, Unincorporated”}
(See "News, Views and Sport Reviews by
Hughes)

(See “Plantation Party”)

{(See “Paul Sullivan Reviews the News")
(See “Uncle Walter’'s Dog House”}

Joe E. Brown

Sponsar: General Foods (Post
Toasties).

Ageney: Benton & Bowles, Inc.

Origination: Hollywood.

Air Time: Thursday, 7:30 to 8 p.an. (re-
peat from 11:3¢ pam t0 12 midnight).
(Previous 1o April 6, 1939, Saturday. 7:30
to 8 p.m. with repeat from 11 to 11:30
p.m.).

Network: CBS; 61 stations.

Production: Handled by the agency.

Script Writers: Frank Gill, Bill Demling,
Carl Harzinger, Paul Henning, Joseph
Twerp, others.

Talent: Joe E. Brown: Frank Gill; Bill
Demling; DMargaret DMcCrae: Paula
Winslowe; Harry Sosnik’s Orchestra.

Ageney Dircetor: Don Cope.

Announcer: Don Wilson.

Conductor: Harry Sosnik.

Music Arranger: Harry Sosnik.

Length of Run: October 8, 1938, to Sepl.
28, 1939,

Corp.

Burns & Allen

Sponser: Lehnn & Fink Produets Corp.
(Hinds Heney and Almond Cream).

Agency: William Esty & Co., Inc.

Origination: Hollywood.

Air Time: Wednesday, 7:30 to § pm. (re-
peat from 1G:3¢ to 11 p.m.).

Network: CBS; 52 stations.

28

Production: Handled by the agency.

Seript Writers: George Burns, William
Burns, others.

Talent: George Burns; Gracie Allen; Frank

Parker; Ray Noble’s Orchesira; Mary
Kelley (Bubbles).
Agency Director: Bill Moore ({before

March, 1940, Joe C. Donchue).
Announcer: Truman Bradley.
Conductor: Ray Naoble,

Theme Song: Original by Rav Noble,
Legnth of Rum: Started Ocf. 4, 1939,

By Kathleen Norris

Sponsor: General Mills, Inec. (Wheat-
hearts).

Agency: Knox Reeves Advertising, Inc.

Origination: New York.

Air Time: Monday through Friday, 5 to
5:15 p.m.

Network: CBS; 30 stations.

Production: Phillipg H. Lord, Inc.

Seript Writers: Phillips H, Lord, Inc.

Talent; Arline Blackburn; Santos Ortega;
Mildred Baker; Lawson Zerbe.

Ageney Director; Lloyd Griffin.

Anneuncer: Dwight Weist.

Conductor: Elsie Thompson, organist.

Lengih of Run; Started Cct. 9, 1939,

c

California Fruit Growers Exchange

tSee “Hedda Hopper's Hollywood”)
(See “Filetcher Wiley”)

Calling All Cars

Sponsor; Rio Grande
troleum Products).

Agency: Hixson-Q'Donnell, Inec.

Origination: Hollywood.

Alr Ttme: Saturday, ¢ to 6:30 p.m., PST.
(Before January, 1940, Tuesday, 7 to 7:30
pm., PSTH.

Network: CBS; 3 stations.

Production: Mel Williamson.

Script Writer: Nel Williamson.

Talent: Varies.

Ageney Director: Robert M. Hixson.

Announcer: Frederick Lindsley.

Cenductor: Wilbur Hatch.

Length of Run: Nov. 29, 1932, to Feb, 10,
1940.

0il, Ine. (Pe-

Camel Caravan with Bob Crosby's
Orchestra

Sponsor: R. J. Reynolds
{Camel Cigarettes).

Tobacco Co.

—-

3


www.americanradiohistory.com

NETWORK COMMERCIALS—Conlinued

Agency: William Esty & Co., Inc.

Originatlion: Various points depending
upon tour of the band.

Air Time: Saturday, 10 to 10:30 p.m,

Network: NBC Red: 94 stztions.

Production: Handled by the agency.

Script Writers: Helen Phillips, Bernard
Bougall.

Talent: Bob Crosby
Mildred Bailey.

Agency Director: Ken Fickett.

Announcer: Harry Holcombe.

Conducter: Bob Crosby.

Theme Song: Summertime (Porgy and
Bess).

Length of Run: Started Jan. 6, 1940 (re-
placed Benny Goodman’s “Camel Cara-
van’y.

and his Orchestra;

Campana Sales Co.

(Se¢ “First Nighter”)
(See “Grand Hotel”)}

Campbell Playhouse

Sponsor: Campbell Soup Co.

Agency: Ward Wheelock Co.

Crigination: Hollywood and New York,

Alr Time: Sunday, § to 8:55 p.n. (repeat
from 10 to 11 pm.).

Network: CBS, 70 stations, plus 14 CBC
stations.

Production: Diana Bourbon
handled by Orson Welles).

Script Writers: Orson Welles, Jechn House-
man, Howard Teichman, Roger Denny,
Herbert Drake.

Talent: Orscn Welles; George Coulouris:
Ray Collins; Edgar Barrier; Agnes
Moorehead; Everett Sloane; Helen Hayes
{appeared in several of the plays}; guest
stars.

Agency Direcior: Diana Bourbon.

Announcer: Ernest Chappell.

Conductor: Bernard Herrmann,

Theme Song: Tschaikowsky's Pianc Con-
certo in B

Musi¢c Arranger: Bernard Berrmann,

Length of Run: Dec. 9, 1938 to March 31.
1040. (Off for the summer of 1939 from
June 2 {o Sept. 10).

(direction

Camphell Soup Co.

(See “Amos '’ Andy™)

{See “Campbell Playhouse®)
{See “Comptell’s Short, Short Story™)
(See “Brenda Curtis™)

(See “Life Begins™)

{See “DMeet the Dixons™)

(See “Luanny Ross)

(See “Fletcher Wiley”)

Campbell’s Short, Short Story

Sponsor: Campbell
Juice).

Agency: Ward Wheelock Co.

Origination: New York,

Air Time: Monday, Wednesday, Friday, 11
to 11:15 a.m.

Network: CBS: 58 stations.

Production: Diana Bourbon.

Seript Writer: Wyllis Cooper,

Talent: Cast varies,

Agency Director: Paul Stewart
Bourbon, before Feb. 5, 1940).

Announcer: George Putnam.

Conductor: Ted Steele.

Theme Song: Blue Moon.

Music Arranger: Ted Sieele.

Length of Rum: Siarted Jan. 22, 1540.

Soup Co. (Tomato

(Diana

Canada Dry Ginger Ale Co., Inc.
{See “Infermuation Please”)
Cardinet Candy Ce., Inc.
{(See “Night Editor”)

Carnation Co.

{Sece “Carnation Contented Hour”)
(See “Arthur Godfrey”)

Carnation Contented Hour
(Internotional Nights Series)

Spensor: The Carnation Co, (Carnation
Milk).

Agency: Erwin, Wasey & Co., Inc,

Origination: Chicago.

Air Time: Monday, 10 to 10:30 p.m.

Network: NEC Red; 82 stations (incloding
CBC).

Production: Handled by the agency.

Script Writer: Charles Lewis.

Talent: Orchestra with guest conductors
(Josef Pasternack from Aug. 1939 to the
time of his death in April 1940}; Con-
tinental Quartet {(Rheinhold Schmidt,
Herman Larsen, Robert Kessler, Eatle
Tanner, Bob Childe, accompanist and ar-
tanger); Opal Craver (Lullaby Lady);
and Carnation Chorus consisting of four
additional male voilces,

Agency Birector: Helland Engle.

Announcers: Vincent Pelletier, Bret Mor-
rison.

Conductaer: Guest conducfors (Jogef Paster-
nack from Aug. 1939 to April 1940).

Theme Song: Wait Till the Cows Come
Home—Contented.

Length of Run: Original contract started
Jan. 4, 1932
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Caroline’s Giolden Store

Sponsor: General Mills, Ine. (Gold Medal
Flour).

Agency: Blackett-Sample-Hummert, Inec.

Origination: WBRM, Chicago.

Ailr Time: Monday through Friday, 5:15 to
5:30 pm.

Network: CBS; 11 stations.

Production: Fran Heyser.

Seript Writer: Caroline Fllis,

Talent: Caroline Ellis; Joan Kay (Mary
Ellen); Jack Brinkley (Sam); Ginger
Jones (lone Duncan); Frank Behrens
(Ted); Barbara Winthrop (Mrs. Lang):
Guila Adams (Mrs. Crowley); Cliff Carl
(Uncle Jim}); Harriette Widmer (Mag-
nolia); John Walsh (Mr. Thorpe); John

Larkin (Dr. Sargent); Mary Patton
(Jane); Diekie Turner (Bill Brown):

Mondaine Halley (Clara Sanders).
Agency Director: David Owen.
Annetuncer: Paul Luther,

Theme Song: Song of Songs.

Length of Rum Started Oct, 8, 1939 on
CBS. (Program ran from June 5, 1830
to Sept. 1, 1939 on NBC Red. 13 stations,
Heard Monday through Friday, 1:30 to
145 p.m.).

Carters of Elm Street

Sponsor: Wander Co. (Ovalting),

Agency: Blackett-Sample-Hummert, Ine.

Origination: Chicago.

Air Time: Monday through Friday, 12:45
io 1 pm.

Network: Mutual; 84 stations.

Production: Alan Wallace,

Script Writer: Mona Kent,

Talent: Virginia Payne (Mrs. Carter): Vie
Smith (Mr. Carter); Ann Russell (Ber-
nice); William Rose (Jeff); Virginia
Jones (Mildred): Harriette Widmer
(Mattie Bell); Herbert Nelson (Sydney):
Leslie Woods (Virginia),

Agency Directors: Robert Wilson, Berta
Hendricks.

Announcer: Plerre Andre,

Theme Song: My Heart at Thy Sweet
Voige.

Length of Run: Started on Mutual, Jan, 22,
1940. (Heard on NBC Red, from Qct.
17, 1938 to Jan. 19, 1940, Off for summer
of 1939 from June 23 to Sept. 25).

Catalina Fun Quiz

Sponsor: Wilmington Transportation Co.,
affiliate of Wm. Wrigley, Jr., Co. (Santa
Catalina Island).

Agency: Neisser-Meyerhoff, Inc,

Origination: Santa Catalina Island.

Air Time: Monday through PFriday, 2:15 to
2:30 pm.

Netwoark: CBS; 6 stations.

Production: Nelson Shawn.

Seript Writers: Nelson Shawn,
Taylor,

Talent: Gary Breckner, interviewer,

Ageney Director: Nelson Shawn.

Announcer: Maurie Webster.

Length of Run: May 22, 1939 to July 31,
1939. (Previous series ran from» May 23,
1938 {o July 29, 1938; continued as a
local KNX, Hollywoeod, program from
Aug, 1 to Sept. 10, 1938),

George

Cavalcade of America

Sponsor: E. I. du Pont de Nemours & Co.

Agency: Batten, Barton, Durstine & Os-
born, Inc.

Origination: New York.

Air Time: Tuesday, 9 to 9:30 p.m.

Network: NBC Blue and Pacific Coast Red;
94 stations.

Production: Homer Fickett (of the agency).

Script Writers: Joe Wilward, Homer Fick-
ett, Kenneth Webb, John Driscoll, and
others.

Talent: Thomas Chalmers, narrator; Don
Voorhees” Orchestra; dramatic cast.

Ageney Direetor: Homer Fickett,

Announcer: Ted Jewett,

Coanductor: Don Vaorhees.

Theme Song: Cavalecade Theme March.

Length of Run: Latest series started Jan.
2, 1940, (Previously heard over CBS,
Oct. 8, 1935 to May 20, 1039. Off dur-
ing 1938 from June 29 to Dec. 5).

Central City

Sponsor: Procter & Gamble (Oxydol).

Agency: Blackett-Sample-Hummert, Inc.

Origination: New York.

Air Time: Monday through Friday, 10 io
10:15 a.m.

Network: NBC Red; 34 stations.

Production: Walter Hart.

Seript Writer: C. D. Morris, director,

Talent: Tom Pawers, commeniator; Erie
Diressier (Fred Winsgton); Arlene Frances
(Miriam Allen); Kent Smith (Sam Al-
len); Elspeth Erie {Emily Qlsen); Rab-
bert Sloan (Joe Olsen): Murie] Kirk-
land (Virginia Livingston); Charles
Dingle (Bill Roland); Myron McCor-
mick (Bob Shallenberger); Van Heflin
(Mayor Bateman).

Agency Direclor; Henry Selinger.

Announcer: Geoffrey Bryant,

Length of Run: Nov. 21, 1938 ic June 30,
1839, (Replaced by “The AMan I Mar-
ried”).

287


www.americanradiohistory.com

NETWORK COMMERCIALS—Continued

Chamberlain Laboratories. Inc.

{See “Lovely Lady Program?)
(See “Anson Weels and His Orchestra”)

Chase & Scnborn Program

Sponser: Standard Brands, Ine. (Chase &
Sanborn Coffee).

Agency; J. Walter Thompson Co.

Origination: Hollyweod.

Air Time: Sunday, 8 fo 8:30 p.m. (Before
Jan. 7, 1940, 8 to 9 p.m.).

Network: NBC Red; 69 stations and CBC.

Production: Handled by the agency.

Seripts: Handled by the agency,

Talent: Edgar Bergen and Charlie McCar-
thy; Robert smbruster’s  Orchestra;
Donald Dickson (joined program as a
regular member of the cast, Nov. 14,
1939); Barbara Jo Allen (Vera Vague):
Donn Ameche (off aifer Dee, 31, 1939}
(Rudy Vallee acted as m,c. in the ghsence
of Don Ameche from Nov. 12 {o Dec. 10,
1839); Nelson Eddy (off after Nov. 12,
1839); Dorothy Lamiour (until Dee. 31.
1839); guest stars.

Agency Director: Maurice Holland,

Annsuneer: Ben Alexander.

Cunductor: Robert Armbruster.

Theme Song: The Big Show.

Length of Run: Original contract started
Sept. 8, 1920; above program ran frem
May 9, 1937 to June 30, 1940,

Cherubs of Melody
(See “The Moylan Sisters”)

Chesebrough Mig. Co.
(See “Dr. Christian™)

Chesterfield Presents Fred Waring
in Pleasure Time

Sponsor: Liggeit & Myers Tobacco Co.
{(Chesterfield Cigareties),

Agency: Newell-Emmett Co., Ine.

Origination: New York.

Air Time: Monday through Friday, 7 to
7:15 pm. (repeat from 11 fo 11:15 p.m.,
exeept Wednesday),

Network: NBC Red: 83 stations,

Production: Fred Waring.

Talent: Fred Waring and his Pennsyl-
vanlans; Donna Dae; Stuart Churchill;
Poley McClintock; Gordon Goodman;
Jimmy Atkins; Patsy Garrett; Two Bees
and a Honey (Hal Kanner, Murray Kane,
Lilyan Perroul); Paul Douglas; Four
Squires, since April. 1840 (Glenn Moore,
trumpet; Jack Smith, guitar; Russ Black,
piano; Lumpy Brannum, hass fddle).

Agengy Divector: Donald Langan.

Announcer: Paul Douglas.

Conductor: Fred Waring.

Theme Song: While a Cigarette was Burn-
ing; and Sleep.

Length of Run: Started June 19, 1939.

Chesterfield Program

Sponsar: Ligsett & DMyers Tobacco Co.
(Chesterfield Cigarettes).

Agency: Newell-Emmet{ Co,, Ing,
Origination: New York and elsewhere (de-
pending on Whiteman’s engagements).
Air Time: Wednesday, 8:30 fo 8 pam. (re-

peat from 11:30 to 12 midnight).

Neiwork: CBS; 97 stations.

Production: Phil Cohan (for 1he sponsor);
Trouglas Coulter (of CBS).

Seript Writers: Al Lewis, Hank Garson,
Phil Cohan.

Talent: Paul Whiteman and his Orches-
ira; Joan Edwards; The Modernaires
{Ralph Brewster, Hal Dickinson, Bill
Conway, Chuck Goldstein); Clark Den-
niz (after Jan. 4, 1938); guests.

Agency Director: Don Langan.

Amnouncers: Paul Douglas {after May 2,
1939; previously Fred TUttal, Carlton
Kadell).

Conducter: Paul Whiteman.,

Length of Run: Dec, 31, 1937, to Dec. 20,
1639, {(Replaced by “Glenn Miller and
Orchestra™),

Chocolate Products Co.

(See “Stilticious Kids Quizaroo”)

Chrysler Corp.

(See “Major Bowes' Amateur Hour”)

The Circle

Sponsor: Kellogg Co. (Corn Flakes).

Agency: J, Walter Thompson Co.

Origination: Hollywaood.

Air Time: Sunday, 10 to 11 p.m.

Network: NBC Red; 52 stations.

Production: Handled by the agency.

Seript Writers: Tiffany Thayer, Robert
Colwell, John Whedoen, Dick Chevillat,
Stanley Davis, Manny Manniheim,

Talent: Basil Raithbone, m.c. (replaced
Ronald Colman, Feb. 12, 193%); Made-
leine Carroll (replaced Carcle Lombard,
March 12, 1939, Cary Grant (off after
Feb. 19, 1939); Harpe and Chico Marx;
Lawrence Tibbett; The Foursome Guar-
tet (Del Porter, Marshall Smith, Dwight
Snider, Ray Johnson):; Robert Emmett
Dolan’s Orchestra; guests.

Announcer: Jack Frazer.
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Conductor: Robert Emmett Dolan.
Length of Run; Jan. 15 to July 9, 1930,

Cities Service Concerts

Sponsor: Petroleumn Advisers for Cities
Service (Gas and Qil),

Ageney: Lord & Thomas.

Origination: New York.

Air Time: Friday, 8 to 9 p.an.

Network: NBC Red; 54 stations.

Production: Handled by the agency.

Seript Writers: Frank Wilson, Gordon
Auchincloss.

Talent: Lucilie Manners; Ross Graham;
Cities Service Singers; Dr, Frank Black
and his Orcheslra,

Ageney Director; Norman Morrell

Announcer: Ford Bond.

Conductor: Dr. Frank Black,

Theme Song: Cities Service—March.

Music Arranger: Dr. Frank Black.

Length of Run: Started Feb. 18, 1927,

Colgate Ask-It-Basket

Sponsor: Colgate-Palmolive-Peet Co, {Col-
gate Dental Cream).

Agency: Benton & Bowles, Inc,

Origination: New York,

Air Time: Thursday, 8 {o 8:30 p.m, (repeat
from 11:30 to 12 midnight).

Network: CBS; 62 stations.

Production: Theodore Barash,
Smith,

Talent: Jim McWilliams, m.c.; contestants.

Agency Direetor: Addison Smith.

Announcer: Del Sharbutt.

Conductor: Milton Rettenberg, planist.

Length of Bun: Started Oct. 5, 1938. (Ofl
from June 28 to Aug, 17, 1939.)

Addison

Colgate-Palmolive-Peet Co.

(See “Colgate-Ask-Ii-Basket”)
(See “Gang Busters”)
{See “Highlighls from the Sports News of
the Day™)
(See “Hilltop House”)

{See “Wayne King's Orchestra”)
(See “Myrt and Marge”}
{See “Ellen Randolph™)

(See “Stepmother”)
{See “Strange As It Seems”)
(See “Woman of Courage™)

Colonial Dames, Inc.

(See “The Beauty Explorer™}
{See “Return to Romiance”)

Columbia Receording Corp.
(See “Young Man With a Band”)

Commercial Credit Co.
(See “Bob Trout”)

Confidentially Yours

Sponsor: Richfield QIl Corp.

Agency: Sherman K. Ellis & Co., Inc.

Origination: New York.

Air Time: Quarter-hour evening program:
Tuesday, Wednesday and Thursday.,

Network: Mutual; 28 stations.

Talent: Arthur Hale, news commentator.

Length of Run: Started Jan. 6, 1940.

Confidentially Yours

Sponser: Sherwood Bros,

Agency: Van Sant, Dugdale & Co., Inc.

Origination: New York,

Air Time: Tuesday, Thursday, Saturday,
7:30 to 7:45 p.m. (before April 2, 1940,
Saturday oaly, from 6:20 to 6:45 p.n. and
7:30 to 7:45 p.m.).

Network: Mutual; 3 stations.

Talent: Arthur Hale, commentator.

Length of Run: Jan, § to June 29, 1940,

Congress Cigar Co.
(See “Ed Thorgersen—Sports”)

Continental Baking Co.

(See “Pretry Kitty Kelly”)
(See “Sky Blazers”)

Com Producis Relining Co.
{See “Society Girl")

Court of Missing Heirs

Sponsor; Sterling Produets, Inc. (Ironized
Yeast).

Ageney: Ruthraufl & Ryan, Inc.

Origination: New York,

Air Time: Tuesday, 8:30 fo 8155 p.m.

Network: CBS; 68 stations.

Seript Writer: Pete Lyon,

Talent: Barbara Weeks: John Brown; Carl
Frank; Kenneth Delmar; Wallace War-
ner; Judge John Boles.

Agency Director: Everard Meade,

Announcer: Gene Leonard.

Length of Rum: Started Dec. 18, 1930,

Cowboy Songs—Red River Dave

Sponsor: Bell & Co.
Ageney: Anderson, Davis & Platte.
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Origination: New York.

Air Time: Quarter-hour daytime program;
Menday through Saturday at various
times.

Neiwork: Mutual; 7 stations.

Talent: Red River Dave (Dave McEnery).

Agency Director: H. L. Ives.

Announcer: Ray Winters.

Length of Run: Started June 5, 1938,

Betty Crocker

Sponsor: General Mils, Inc. (Gold Medal
Kitchen-Tested Flour, Softasilk Cake
Flour, Bizquick).

Agency: Blackett-Sample-Hurmert, Ine.

Origination: Chicago.

Air Time: Wednesday and Friday, 2:45 fo
3 pm.

Network: NBC Red and Blue; 25 stations.

Production: Handled by NBC.

Seript Writer: Betty Crocker.

Talent: Betty Crocker.

Agency Director: David Owen,

Announcer: Pierre Andre.

Theme Song: Wedding March (Lohengrin).

Length of Rum: Started on NBC, May 30,
1928. {This program was heard on CEBS
from June 1, 1936, through May 27, 1838).

Bob Crosby's Orchestra

Sponsor: R. J, Reynolds Tobacce Co.

Agency: William Esty & Co., Inc.

Origination: Varjous points, depending on
Crosby tour.

Air Time: Tuesday, 9:30 fo 10 p.m.

Network: CEBS; 96 stations.

Production: Handled by the agency.

Talent: Bob Crosby and his Orchestra;
Johnny Mercer; Helen Ward.,

Agency Director: Ken Fickett.

Announcer: Harry Holecombe {(before Oct.
3, 1939, George Bryant).

Conductor: Bob Crosby.

Music Arranger: Matty Malneck.

Length of Run: June 27, 1939, to Dec. 26,
1939. (Replaced Benny Goodman).

Cudahy Packing Co.

(See “Bachelov’s Children')

Cummer Products Co.

(See “Battle of the Sexes")
(See “Spelling Bee, Poul Wing's™)
{See “What Would You Have Done”)

Brenda Curtis

Sponsor: Campbell Soup Co.
Ageney: Ward Wheelock Co,

z

p)

Origination: New York.

Air Time: Monday through Friday, 11:15
to 11:30 a.m. (repeat from 2:30 to 2:45
p.m.).

Network: CBS; 58 stations.

Production: Diana Bourbon.

Seript Writer: Lee Gebhart,

Talent: Vicki Vola {Brenda Curtis}; Hugh
Marlowe {Jim Curtis); Helen Choate
(Myra Belden); Matthew D. Crowley
(Stacey Gordon}; Charles Cantor (Ziggy
Bernstein); Juanita Hall (Cleo); Mar-
garet Lipper (Peggy Curtis); Kathleen
Niday (Gloriz Benmett); John McIntyre
(Judge Harmon).

Ageney Pirector: Diana Bourbon.

Announcer; Kenneth Roberts.

Canductor: Lew White (before December,
1939, George Henmnger),

Theme Song: Melody in F.

Length of Run: Sept. 11, 1939, to Jan. 19,
1940.

D

D. L. & W. Coual Co.

{See “The Shadow”)}

Stelicc Dallas

Sponsor: Chas. H. Phillips Chemical Co.
(Phillips’ Milk of Magnesia Cream and
Milk of Magnesia),

Agency: Blackett-Sample-Hummert, Inc.

Origination: New York.

Air Time: Monday through Friday, 4:15 to
4:30 p.m.

Network: NBC Red; 47 stations.

General Supervisors of Script and@ Pro-
duction: Frank and Anne Hummert.

Authors of Original Story Line ef Radio
Seqiuel i¢ Book and/or Play: Frank and
Ante Hummert.

Dialogue Writers: Marie Baumer {(Nov, 3,
1938 to June 23, 1938); Doris Halman
(June 26 to Aug. 4, 1939); Rlizabeth aned
James Hart {Aug. 7, 1939 to date).

Agency Script Editor: George Nobbs.

Talent: Anne Elstner (Stella Dallas); Vi-
vign Smolen (Laurel Dallas Grosvenor);
Macdonald Carey (Dick Grosvenor);
Julie Benell (Helen Dallag); Arthur
Hugheg (Stephen Dallas).

Agency Director: Richard Leonard,

Announcer: Ford Bond.

Length of Run: Started June 6, 1938,
(Originglly started Oct, 23, 1937, as local
show on WEAF, New York, for Tetley
Tea).
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Elmer Davis and the News

Sponsor; Gillette Safety Razor Co.

Agency: Maxon, Inc.

Origination: New York,

Air Time: Friday and Sundsy, 8155 to 9
p.am., EDST (Friday and Tuesday after
July 2, 1%40).

Network: CBS; 89 stations.

Talent: Elmer Davis, newscaster.

Agengy Director: Ed Wilhelm,

Announeer: Harry Clark,

Length of Run: Started May 10, 1940,

Dedler in Dreams

Sponser: Los Angeles Soap Co. (White
King Soap).

Agency: Raymond R, Morgan Co.

Origination: KNX, Hollywood.

Air Time: Monday through Friday, 11:45
to 12 noon, PST (before April 29, 1940,
5:15 to 5:30 pim., PST, and bhefore March
1940, 5:30 to 5:45 p.m., PST).

Nelwork: CBS; 7 stations.

Script  Writers: DMayfield Kaylor, Eric
Strutt, Herb Connor, Ibbie Bryan, Teresa
Carmo.

Talent: Phil Stewart; plus one aector or
actress per program.

Ageney Director: Sam Perce.

Announcers: Art Gilmore, Sam Perce.

Theme Song: I'm a Dreamer, Aren’t We
All?

Music Arranger: Irwin Yeo.

Length of Run: Started Jan. 1, 1940.

Death Valley Days

Spensor: Pacific Coast Borax Co, (Twenty
Mule Team Borax).

Agency: McCann-Erickson, Inc.

Origination: New York,

Air Time: Friday, 8:30 to 9 p.m. (repeat
from 11:30 to 12 p.m., EST on Red). {(Be-
fore May 3, 1940, 9:30 to 10 p.m.; no
change in repeat).

Network: NBC Blue, 20 stations; NBC Red,
8 stations.

Produetion: Agency and BEdwin Whitney
(of NBC).

Seript Wriier: Ruth Cornwall Woodman.

Talent: Jack MacBryde-The Old Ranger;
Jean King; Jas. J. Van Dyvk; Frank But-
ler; Paul Nugent; Richard Barrows;
Geofirey Bryant; Edwin Whitney; Irene
Hubbard; Jay Jostyn; Charles Webster.

Agency Director: Lillian Steinfeld.

Announcer: George Hicks.

Conduclor: Jogef Bonime.

Theme Song: Bugle Call.

Length of Run: Original contract started
Sepi. 30, 1930,

Vaughn De Leath

Sponsor: Lydia E. Pinkham Medicine Co.
Ageney: Erwin, Wasey & Co., Inc.
Origination: New York.

Afr Time: Monday, Wednesday, Friday,
1:45 10 2 p.m, (repeat from 2 to 2:15
p.m. )

Network: Muatual; 7 stations.

Production: Gager Wasey.

Script Writer: Vaughn De Leath,

Taleni: Vaughn De Leath.

Apeney Director: Gager Wasey.

Announcer: John Schultz,

Theme Song: Live, Love, Laugh and Be
Happy.

Length of Run: June 26, 1939 to Sept. 22,
1839,

Detrola Corp.

(See “Fulton Lewis, Jr.”}

Doc Barelay’s Daughters

Sponsor: Personal Finance Co. (Loan
Service),

Agency: Blackett-Sample-Hummert, Inc.

Origination: New York.

Air Time: Monday through Friday, 2 to
2:15 p.m.

Network: CBS; 28 stations.

General Supervisors of Seript and Produe-
tion: Frank and Anne Hummeri,

Authors of Tiile and Original Story Line:
Frank and Anne Hummert,

Script Writers: Charles S. Monroe (May
22 to July 7, 1929); John De Witt (July
10 to Nov. 3, 1939); Eleanor Berdon (NoVv.
6 to Jan, 15, 1540}

Ageney Script Editor: Jack Huanter,

Talent: Bennet ZXKilpack (Doc Barclay),
Mildred Robin (Mimi); Elizabeth Rellex
(Connie); Vivian Smolen {Marge);
Carleton Young (Brett); Albert Hayes
(Tom Clarke); Alan Bunce (Billy Van
Cleve); Audrey Egan (Bess).

Agency Ilirectors: Stephen Gross, Lloyd
Rosenmond.

Announcer: Tom Shirley.

Conductor: Ann Leal, organist {theme).

Length of Run: Jan. 23, 1939, to Jan. 19,
1940,

Dr. Christian

Sponsor: Chesebrough Manufacturing Co.
(Vaseline Preparations).

Apency: MeCann-Erickson, Inc.

Originatlon: Hollywood (New York from
Dee. 6 to Jan. 10, 1940).

Air Time: Wednesday, 8:30 to 8:55 p.m.

(repeat from 11:30 to 11355 pm.)
(previous to Jan. 3, 194G, 10 to 10:30
p.m. )
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Network: CBS; 61 stations.

Production: Joan Canon.

Seript Writers: Ruth Adams XKnight, Joe
Bates Smith, M, M, Musselman, John
Eugene Hasty.

Talent: Jean Hersholt (Dr. Christian);
Rosemary De Camp (Judy Price); others.

Agency Director: Joan Canncen.

Announcer: Arthur Gilmore.

Length of Rum: Nov. 7, 1937, to April 24,
1938; Oct. 18, 1938, to April 11, 1839; and
since Nov. 1, 1939.

Dr. 1. Q.

Sponsor: Mars, Inc.

Agency: Grant Advertising, Inc.

Origination: St. Leouis and Chicago, Pitts-
burgh, Philadelphia, Denver, Boston,
Hollywood, Dallas, Louisville.

Air Time: Monday, 9 te 9:30 p.mn.

Network: NBC Red; 56 sfations (previous
to July 10, 1939, NBC Blue).

Script Writer: Virginia Stewart.

Talent: Lew Valentine (Dr. I, Q.); theatre
audience participation.

Agency Director: Lew Valentine,

Announcer: Allen C. Anthony.

Theme Song: You Are My Lucky Star.

Length of Run: Started April 10, 1939,

Doctor Kate

Sponsor: Sperry Flour Co.
Flour).

Agency: Westeco Advertising Ceo,

Origination: San Francisco.

Air Time: Monday through Friday, 10:45
to 11 a.m., PST.

Network: NEC Pacific Coast Red; 7 sta-
tions. ‘

Production: Hal Burdick. -

Script Writer: Hal Burdick.

Talent: Cornelia Burdick (Dr. Kate);
Vicki Vola and Zella Layne (Nurse
Lynn Miller); Monigomery Mohn (Dr.
Crowley); Charles MacAlister (Judge
Halsey); Helen Xleebh (Nurse Sarah);
Earl Lee (Flank Elzey); Everett Glass
(Kelton Pringle).

Agency Director: R. W, Stafford.

Announcers: Sam Moore, Archie Preshy,
Leo Cleary, Armand Girard.

Musie Arranger: Charles Runyon.

Lengih of Run: Starfed Jan. 31, 1938,

(Cereals and

Tommy Dorseys Orchestra

Sponsor: Brown & Williamson Tobacco Co.
{Raleigh and Kcol Cigarettes).

Agency: Batten, Barton, Durstine & Os-
born, Inc.

Origination: New York.

Air Time: Wednesday, 8:30 to 9 p.m. (re-
peat from 11:30 p.m. to 12 midnight).
Network: NBC Red; 56 stations.
Production: Herbert Sanford
agency).

Seript Writer: Herbert Sanford,

Talent: Tommy Dorsey and Orchesira;
Jack Leonard; Edythe Wright; Three
Esquires (Earl Hagen, Jack I.conard,
Allen Stordahl).

Agency Director: Herbert Sanford.

Anncuncer: Clayton Collyer (prior to
April 26, 1939, Lyle Van).

Conductor: Tommy Dorsey.

Theme Song: I'm Getting Sentimental Over
You.

Music Arranger: Paul Wetstein, Axel Stor-
dahl, Deane Kingaid.

Length of Run: Nov. 9, 1936 fo Sept. 20,
1939,

(of the

The Dreamer

Sponsor: H. Fendrich, Inc.

Agency: Ruthrauff & Ryan, Inc.

Origination: WLW, Cinecinnati.

Air Time: Sunday, 2 to 2:30 pm.

Network: NBC Red; 12 stations.

Talent: Music with narrator.

Length of Run: Sept. 24, 1939 {o Dec. 17,
1938. ’

Duart Mig. Co.

(See “Problem Clinic"}
(See “Spelling Bee”}

Dunhill Cigarettes

{See “Name Three”)

Dunn & MeCarthy
{See “Enna Jettick Melodies”)

E. I. du Peon! de Nemours & Co.

(See “Cavalcede of America™)

E

Easy Aces

Sponsor: The Anacin Co.

Agency: Blackett-Sample-Hummert, Inc.

Origination: New York.

Air Time: Tuesday, Wednesday and Thurs-
day, 7 to T:15 pm.

Network: NBC Blue; 40 gtations,

General Supervisor of Script and Produc-
tion: Goodman Ace.
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Author of Title and Original Story Line:
Goodman Ace,

Dialogne Writer: Goodman Ace.

Talent: Jane and Goodman Ace; support-

ing cast.

Announcer: Ford Bond.

Conductor: Abe Goldman, organist
(theme).

Theme Song: Manhattan Serenade.

Length of Run: Staried Feb. 4, 1935 for
above sponsor; program had previously
been sponsored by Jad Salis from Oct.
10, 1933 to Jan. 31, 1935, on CRBS.

Emerson Radio & Phonograph Corp.
{See “Ellioif Roosevelt”)

Enna Jettick Melodies

Spansor: Dunn & MeCarthy (Enna Jettick
Shoes).
geney: Marschalk & Pratt, Inc.

Qrigination: New York,

Air Time: Sunday, § to 5:15 p.m.

Network: NBC Red; 94 stations,

Production: Dick Morenus.

Script Writer: Dick Morenus,

Talent: Jimmy Shields; D’Artega and his
Orchestra; Norsemen Quartet (Hal Gor-
don, Adrian Revere, Edwin Lindstrom,
Kenneth Schon); Nan Dorland as Rosa-
mond Ames, style expert.

Agency Director: Dick Morenus,

Announcer: Nelson Case.

Conductor: D’Artega.

Theme Song: Romance.

Length of Run: Aug. 20 to Nov. 12, 1934,

Ethy! Gasoeline Corp.
(See “Tune Up Time")

Euclid Ballot Box

Spaonsor: Euclid Candy Co. of California.
Agency: Sidney Garfinkel Advertising.
Origination: Hollywood.

Air Time: Thursday, 8:15 to 8:30 p.m., PST
(before Oct, 5, 1939, Monday. 9:30 {0 9:45
p.m., PST).

Network: CBS; @ stations,

Production: Don Forbes,

Seript Writer: Sam Hayes (formerly
Knox Manning).
Talent: Sam Hayes, commentator (for-

merly Knox Manning),
Agency Director: Sidney Garfinkel.
Announcer: Don Forbes.
Ler;’ggh of Run: Nov. 23, 1937, to Nov. 23,
1939,

Euclid Candy Co. of Cdlif.
{See “Euclid Ballot Box")

Eversharp, Inc.
(See “Take If or Leave If)

F

Fels & Co.
(See “Hobby Lobby"”)

H. Fendrich, Inc.

{See “The Dreamer”)
{See “Smoke Dreams™)

Fibber McGee & Molly

Sponsor: 8. C. Johnson & Son, Ine. (Glo-
Coat, Johnson's Wax, Johnson’s Carnu).

Agency: Needham, Louis & Brorby, Inc.

Origination: Hollywood.

Air Time: Tuesday, 9:30 fo 10 p.m.

Neiwork: NBC Red; 78 stations, plus CBC.

Production: Cecil Underwood.

Script Writers: Don Quinn, assisted by
Leonard Levinson since January, 1940,
Talent: Jim Jordan (Fibber McGee):
Marian Jordan (Molly McGee); Harlow
Wilcgox: Bill Thompson (Nick de Popu-
lug, The Old Timer, Horatio K, Boomer):
Harold Peary (Mr, (Gildersleeve); Isabel
Randolph {(Mrs. TUppingion); Jimmy
Shields (oft Feb., 1840) (before Nov.
14, 1939, Donald Novis); King's Men
(Bud Linn, Jon Dodson, Rad Robinson,
Ken Darby) (since Feb. 6. 1840); Billy

Mills* Orchestra.

Agency Director: Ceeil Underwood.

Amnouncer: Harlow Wilcox.

Conductor: Billy Mills.

Theme Song: Save Your Scrrow.

Music Arranger: Billy Mills.

Length of Run: April 16, 1935 {o June 25,
1940, (Off for the summer of 1939 from
June 27 to Sept. 5. Replaced during this
time by “Alec Templeton Program”).

Jimmie Fidler

Sponsor: Procter & Gamble (Drene Sham-
poo, Teel).

Agency: H. W, Kastor & Sons Advertis-
ing Co.

Origination: Hellywood.

Air Time: Tuesday, 7:15 to 7:30 p.m. (re-
peat from 11:15 to 11:30 p.m.) (Friday,
7:15 to 7:30 p.m. with repeat from 10:45
to 11 p.m., NBC Red, 31 stations from
May 21, 1937, to June 30, 1939).

Network: CBS; 59 stations (NBC Red, 31
stati;)ns, from May 21, 1937, to June 30,
1939).
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Production: William Lawrence.

Seript Writer: Jimmie Fidler,

Talent; Jimmie Fidler, Hollywood ¢om-
mentator,

Agency Director: Robert G. Jennings.

Announcers: Gary Breckner (CBS); Carle-
ton Kadell (NBC).

Length of Run: From May 21, 1037, to June
30, 1939, on NBC Red; and irom Nov.
15, 1938, to April 23, 1940, on CBS.

Firestone Tire & Rubker Co.

(See “Voice of Firestone”)

First Nighter

Sponsor; Campana Sales (Italian Balm,
Dreskin, Coolies, D.D.D.),

Agency: Aubrey, Moore & Wallace, Inc.

Origination: Chicago.

Alr Time: Friday, 9:30 to 10 p.m. (previous
to June 30, 1939, 8 to 8:30 p.m.).

Neiwork: CBS; 50 stations.

Production: Handled by the agency.

Script Writers: Free lance writers.

Talent: Lester Tremayne; Barbara Luddy;
others.

Ageney Director: J. T. Ainley.

Announcer: Marvin DMueller (before Jan.
3, 1940, Bret Morrison),

Conductor: Eric Sagerquist,

Music Arrangers: Eric Sagerquist, Walter
Dellers,

Length of Run: Original coniract started
Nov. 27, 1930, on NBC; lalest series, on
CBS, ran from Sepi. 2, 1938, to May 24,
1940. (Program has been on the air con-
tinuously except for the summers of 1936
and 1940).

Fitch Band Weagon

Sponsor: F. W. Fitch Co. (Piteh Shampoo).

Agency: L. W. Ramsey Co.

Origination: New York.

Air Time: Sunday, 7:30 to 8 p.m.

Network: NBC Red; 79 stationg.

Production: E, G. Naeckel (of the agency).

Script Writer: Ward Byron.

Talent: Henry M. Neely, m.c.; guest or-
chestra each week.

Announcers: Fori Pearson, Jack Costella,

Length of Run: Started Sept, 4, 1938.

Fly-Ded
(See “The Romance of Helen Trent')

Food & Beverage Broadcasters®
Assn,

(See “I Want ¢ Divorce”)

Ford Summer Hour

Spensor: Ford Motor Co.

Agency: N. W, Ayer & Son, Ine,

Origination: Ford Rotunda at Dearborn,
Mich,

Air Time; Sunday, 9 {o 10 p.m.

Network: CBS; 80 stations.

Production: Handled by the agency.

Seript Writers: Robert P. Smith, Edward
Lester, Jack Hasty, William Fineshriber.

Talent: James Melton; Francia White; Don
Voorhees and Orchestra; chorus; the
Rouge Reporter; guests,

Agency Director: Bradford Browne.

Announcer; Fielden Farrington.

Conductor: Don Voorhees,

Theme Song: Original composition by Don
Voorhees.

Music Arrangers: Ken Christle, Ardon
Cornwell, Phil Wall, Herb Quigley.

Length of Run: Replaced the “Ford Sun-
day Evening Hour” from June 11, 1938,
to. Sept. 17, 1939,

Ford Summer Hour

Sponsor: Ford Motor Co.

Agency: N, W, Ayer & Son, Ine,

Qrigination: Ford Rotunda at Dearborn,
Mich,

Air Time: Sunday, ¢ to 10 p.m.

Network: CBS; 83 stations.

Production; Handled by the agency.

Seript Writers: Henry Herrmann, assisted
by agency staff.

Talent; Jessica Dragonette, soprano; James
Newill, baritone; Linton Wells, Rouge
Reporter; Budd Hulick, m.c; Leith
Stevens and his Orchestra; Mereury
Chorus under the direction of Don Large.

Agency Director: Bradford Browne.

Announcer: Franklin C, Mitchell.

Conductor: Leith Stevens.

Theme Song: Original
Leith Stevens.

Music Arrangers: Nathan Van Cleave,
George Leeman, Joe Glover, Carmine
Cappola.

Length of Run: Siarted May 17,
scheduled to end Sept. 22, 1940.

compesition by

1940;

Ford Sunday Evening Hour

Sponsor: Ford Motor Co.

Agency: N, W, Ayer & Son, Inec.

Origination: WJIR, Detroit.

Air Time: Sunday, 9 to 10 pm,

Network; CBS; 82 stations.

Production: H. L. MeClinton and William
Reddick (chorus).

Script Writers: Seripts are written by the
agency office stafl.

Talent; Ford Symphony Orchestra; guest
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conductors;
speaker.

Agency Directors: H. L. McClinton, W. J.
Reddick.

Announcer; Hon Gamble.

Theme Song: Children’s Praver
and Gretel).

BMusic Arranger: Valbert Coffey, Arthur
Luck, Dr. Eugene Zador, Francis Still-
well Dixon, John Fowler Simpson,

Length of Rum: Qriginal contract started
Oct. 7, 1934; 1atest series ran from Sept.
24, 1939, to May 19, 1540 {off during the
.;u;‘nmer of 1939 from June 4 to Sept.
4).

chorus; W. J. Cameron,

(Hansel

Four Star News

Sponsor: Palmer Bros,

Agency: Tucker Wavne & Co.

Origination: New York and Washington.

Air Time: Sunday, 5:15 to 5:30 p.m.

Network; NBC Blue; 41 stations.

Production: Norman Dicken.

Talent: Nolz Luxford; H. R. Baukhage
(Washington); Bill Stern; Graham Me-
Namee.

Length of Run: Aug, 20, 1939, to Nov. 12,
1939,

Fun in Print

Sponsor; Imternational Silver Co. (Inter-
national Sterling & 1847 Rogers Bros.
Silverplate),

Agency: Young & Rubicam, Inc.

Origination: New York.

Alr Time: Sunday, 6 to 6:30 p.m.

Network: CBS; 28 stations,

Production: Alexander Stronach
agency).

Script Writers: Material prepared by
Young & Rubicam in cooperation with
Tom Stix and the Literary Guild,

Talent: Dr, Sigmund Spaeth, quizmaster;
contestants; board of judges headed hy
Tom Stix, literary commentator.:

Agency Direclor: Alexander Stronach.

Amnguncer: Harry Von Zell,

(of the

Length of Run: Started May 12, 1940.
(Replaced *“Silver ‘Theatre” for the
summer).

G

Gallenkamp's Stores. Ine.

{See “Professor Puzzlewit”)

Gang Busters

Sponsor: Colgate-Palmiolive-Peet Co. (Cue
Ligquid Dentrifice).

Agency: Benton & Bowles, Ine.

Origination: New York.

Air Time: Saturday, 8 to 8:30 pm. (re-
peat from 11:30 pan. to 12 midnight).

Network: CBS; 64 stations.

Production: Phillips H, Lord, Inc.
Maury Lowell (of the agency).

Seript Writer: Phillips H. Lord.

Talent: Col. H. Norman Schwarzkopf and
dramatic cast.

Agency Director: Maury Lowell

Announcers: Frank Gallop, Aleis Have
rilla,

Length of Run: Jan. 15, 1936 to June 15.
1840, (Off during the summer of 1939
from Aug. 17 to Oct, 21).

and

Bob Guarred Reporting

Sponsor: Axton - Fisher ‘Tobacco Co,
(Twenty Grand Cigarettes).,

Agency: Weiss & Geller, Ine. (McCann-
Erickson, before January, 1940).

Origination: Hollywood.

Air Time: Monday, Wednesday,
9:45 to 9:55 p.n.

Network: CBS; 6 stations.

Scripl Writer: Margot O'Flaherty.

Talent: Bob Garred, reporter.

Agency Director: Max A. Geller,

Length of Run: Started Sept. 25, 1939.

Friday,

Bob Garred Reporting

Sponsor: Bathasweet Corp.

Agency: Kiesewelter Advertising Agency.

Origination: Hollyweed.

Air Time: Tuesday, Thursday, 7:30 to 7:45
a.m., PST.

Network: CBS; 7 stations.

Talent: Bob (Garred, reporter.

Agency Director: A. C. Christensen.

Length of Run: Started Oct, 17, 1839,

Bob Garred Reporting

Sponsor: Knox Gelatine Co,

Agency: Kenyon & Eekhardt, Ine,

QOrigination: KNX, Hollywood,

Air Time: Monday, Wednesday,
7:30 to 7:45 a.m., PST.

Network: CBS.

Talent: Bob Garred, reporfer.

Length of Run; Started April, 1940,

Friday,

Bob Garred Reporting

Sponser; Mennen Co.

Agency: Kiesewetter Advertising Agency.

Origination: Hellywood.

Air Time: Monday, Wednesday,
7:30 to 745 am., PST.

Friday,
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Netwark: CBS; 7 stations.

Talent: Bob Garred, reporter.

Ageney Direclor: Samm S, Baker,

Length eof Run: Oct. 16 1939 to April 12,
1940,

Gateway to Hollywood

Sponsor: Wm. Wrigley, Jr., Co, (Wrigley
Doublemint Gum),

Agency: Frances Hooper Advertising.

Origination: Hollywood.

Air Time: Sunday, 6:30 to 7 pamn.

Network: CBS; 67 stations.

Production: Bobby Brown
Charles Vanda).

Seript Writers: W, Ray Wilson, script su-
pervisor (previously Russ Johnston,
Everett Tomlinson).

Talent: Jesse Lasky;
screen aspirants,

Annaunecers: Ken Ellington, Gary Breckner.

Canductor: Wilbur Hatch.

Length of Run: Ian, 8, 1838 to Dec, 31, 1939.
(Off during the summer of 1939 from
July 9 to Oct, 8. Replaced during this
time by the “Gateway fo Hollywood
Summer Theatre™).

{previously

guest stars; stage-

Gateway to Hollywood Summer
Theatre

Sponsor: Wm, Wrigley, Jdr,, Co.

Agency: Frances Hooper Advertising.

Origination: Chicago.

Air Time: Sunday, 6:30 to 7 p.m.

Network: CBS; 67 stations.

Production: Bobby Brown.

Script Writer: W. Ray Wilson.

Talent: Jess Pugh; Charles Engelston; Fred
Howard; Lesley Wood; Leo Neise; Viola
Berwick; Butr Lee; Carl Hohengarten
and his Orchestra, -

Agency Director: Stuart Dawson.

Announcer: George Watson,

Conductor: Carl Hohengarten.

Length of Run: July 8, 1938 to Oect, 1, 1839,

General Baking Co.
(See “The Lone Ranger’)

General Cigar Co.

{See “The Answer Men®)
(See “Reymond Gram Swing”)

General Electric Hour of Charm

Spansor; General Electiric Co.

Agency: Balten, Barton, Durstine & Os-
born, Ine, (also Foster & Davis, since
December, 1939),

Origination: New York,

Alr Time: Sunday, 10 to 10:30 p.m.

Network: NBC Red; 58 stations.

Production: David White,

Talent: Phil Spitalny and His All Girl Or-
chestra; Rush Hughes, m.c. {since June
2, 1940); Evelyn Kaye and her Magic
Violin; Three Little Words (Frances
Cook, Connie Backus, Fern QCriggs);
Maxine; Rosa Linda and Lola at the
piano; John Anderson; the “Woman of
the Week.”

Agency Director: David White.

Announcer: Del Sharbutt,

Conductor: Phil Spitalny.

Theme Song: My Isle of Golden Dreams.

Length of Run: Started Nov. 2, 1936, {(Off
during summer of 1938 from May 22 1o
Sept. 17).

General Foods Corp.

(See “The Aldrich Family”)
(See “Joe E, Brown”)

(See “Good News of 1840")
{See “Jell-O Program Starring Jack
Benny™)

(See “Joyce Jordan—@Girl Interne”)
{See “Lum and Abner”)

(See “Mary Margaret McBride™)
(See “My Son and 1)

(See “Al Pearce and His Gang”)
{See *Kate Smith Hour)

(See “Kate Smith's Noonday Chats”)
(See “We, the Pegple”)

(See “Young Dr. Malone”)

General Mills, Inc.

(See “Jack