PROGRAM TITLES—Continued

Sporis News Reel of the
Air (NBC)

Sports of the Day (KPRC)

Sports Page of the Air
(WMCA)

Sports Parade, The
(WNBC, WRAL)

Sports Parade, Roma
(KIEM)

Sports Quiz (WBBM,
WTMJ)

Sports Quizz, The (WWNC)

Sports Rally (KGMB)

Sports Ramblings, Roma
KIEM)

Sports Review (CBV,
WTAL, WTRC)

Sports Review, The WDAN
(WDAN)

Sports Round-Up (KVIC)

Sports Round-Up, Yankee
(WGY)

Sports Scene, The (KFDM)

Sporis School (NBC)

Sports’ Scoreboard of the
Air (WDAF)

Sporis Slanis (KMO)

Sports Spots & Scores
(WCMI)

Sports Telescope (WIAS)

Sports that Make the Head-
lines (WNOX)

Sports Theaire of the Air
(WQAM)

Sports Tapies (WSUN)

Sports Tour (WCHV)

Sports Trail (WKRC)

Sports Writers Quiz
(WNAC)

Sporticulars (WSAZ)

Sportlight, The Hamnpden
(WFEA)

Sportlites with George Case
(WRAL)D

Sportshots (WKNY)

Sporisman, The (WHB)

Sporismen’s Gei-Together
{WGNY?)

Sportstime with ‘Tom
Dailey (WOW)

Spoflight on Hollywood
(WLAW)

Spotlight on Sporis
(WWL)

Spreading New England’s
Fame (WNAC)

Spring Fever (KDYL)

Spring Serenade (WGAR)

Spring Training (WBBM)

Springtime Styles in
Melody (WLBC)

Stag Party (CBR)

Stage-Door Charlie
(WEMP)

Stairway to Stardom
{WFBM)

Stalshy Family, The
(KFDM)

Stamp Collecter, The
(WGNY)

Stampeder Club Quiz
(KSFO)

Stances (CIBR)

Standby — Appointment at
9:30 with Elliot Jacobi
(NBC)

Standing Room Only
(CIOR)

Star Dust (CBL-CBY)

Star Gazer (WJAX)

Star Gazer's Club (WTAM)

Stars in the Making
{(WSN.J)

Stars of the Future (CFJC)

Stars of Today (KEX-
KGW)

Stars of Tomorrow (KEX-
KGW, KIEV, K50,
WIMBS, WRVA, WWNC)

Stars of Tomorrow, The
WCSC (WCs(C)

Stardust (KRIC, KYSM)

Stardusi Melodies (KALE)

Stardusters Parade
CWNMDMN)

Stardusters Revue
(WNMDMN)

Starlet Mareh te Fame
(KECA)

Starlets (WROK)

Starlight Serenade (CFCN)

Starlit Hour (WSAZ,
WWSW)

Start the Day Right (CJIC,
WBNS. WIND, WNEW)

States in St. Petersburg
(WTSP)

Steamboat Days (WFBL)

Stockman Sam (KDKA)

Stockmen's Bulletin, The
(XSL)

Stop. Laok and Listen
(WSAZ)

Stop Me If You've Heard
This One (NBC)

Stop. Write and Listen
{(WCOPFP)

Store News—Nancy Dixon
(WJISV)

Stories Behind the Head-
lines (WBAL)

Staries Behind the News
(CFCE)

Stories from Cinema City
(KICA)

Stories fram Life (KNX)

Stories in the News
{KROY)

Stories of Cheyenne and
Crow Indians, Dr. Frack-
eton's (KWYO)

Stork Reports (CHRC)

Storv and the Song, A
{WAPI)

Story Behing the Call
(WWJI)

Story Book-Land (KVIC)

Storv Hour (WMOB)

Story Lady, The (KFAR,
WAPI)

Story Lives On, The
(KNZX)

Story Man, A Stillicious
(WTCN)
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Story Man, The (WHID)

Story of All of Us, The
(NBC)

*Story of Ellen Randolph
(NBC)

Story of Service (WGAR)

Story of the Railroads
(NBC)H

Stoery of the Week
(KCKN)

Story Without a Name, The
(KPO)

Storybook Lady (WRVA)

Storytime (WTAL)

Storytime Lady (WDLP)

Storytones (\WCSC)

Strange Enchantment
{(KMBC)

Streamline Varieties
(WKST) .

Streamlined Histery
(KIEDM)

Streamlined Journal (NBC)

Sireamlined News (WDGY)

Streamliner, The (WBEAT)

Streamliners (WKST)

Streams of Grace (XSLM}

Street of Dreams, The
(WHIS)

Strictly Off the Record
(KOME)

Strictly Personal (KHQ-
KGA)

Strictly Swing Club
(WDRC)

Strike Up the Band
(CKNB}

Strilces and Spares (WTAR)

String Serenade, A
(WEFBC)

Strings and Songs (WDAS)

Stringtet (WESQG)

Stringtime (WGAR)

Strollin”. Jackson (WELL)

Siudent Chorus (WFLA)

Student Opinion (WENR)

Studeni Radio Theatre
(CJRC)

Student Speaks, The
(WTHLI)

Student Symphony
(WFAA)

Student Views (WESG)

Studio A (WEDL)

Studio Party (KGF.J)

Studip Party Wham
(WMIN)

Studio Pi. (WHIP)

Studio Rituals (WSLB)

Studie Roundup (WHAM)

Study in Black and White,
A (WHAM)

Stump Me & Save (WCMI)

Stump the Announcer
{WSM)

Stump Us (WTAQ)

Stump Us If You Can
{(WSOY)

Stumpus Club (WBOW)

Stumpus Court {(WMC)

Style Trends (WJPR)

Styles for Men (WCCO)
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Styles in Rhythm with the
Melody Men (WISN)

Styled for Home Pleasure
(KLZ)

Sub-Debs, The (CJGX)

Suburban Editor (KGEKQ)

Suburban Express (WDAN)

Sueccess Session (WOR)

Summer Colony (CBS)

Summer Cruise (CBS}

Summer Hour (CBS)

Summer Souvenirs (WFAA,
WHAS)

Summer Theatre (WOW)

Summertime Swing (NBC}Y

Sums of Money (KNX)

Sun Dial (WTSP)

Sun Dodgers, The (WBAP,
WEFAA)

Sun-Tel (WCAE)

Sunbeam, The (WHO)

Sunbonnet Social (KWK)

Sunday Aflernoon Musieal
(KOCY)

*Sunday at Hy-G Ranch
(WQAI)

Sunday at 1 P.M.
(KFFPL)

Sunday Callers, McConnon
(WLW)

Sunday Concert (WFAA)

Sunday Dancing Party
(WIND)

Sunday Drivers (NBC)

Sunday Editor (WPTF)}

Sunday Evening Soapbox
(KXOK

Sunday Gardener (KQW)

Sunday Get-Together
(WNAX)

Sunday Headlines (WTMA)

Sunday Matinee (WDZ)

Sunday Morning at Hy-G
Ranch (WOATI)

Sunday Morning Eye
Opener (KSRO)

Sunday Morning Matinee
(WKRC)

Sunday Morning Melodies
(WLS)

Sunday Morning Musicale,
The (WRUF)

Sunday Morning News
Batter {WCOQ)

Sunday Morning Session
(KHJ)

Sunday Moraning Sunshine
(WS0Y)

Sunday Music Hour
(WTMV)

Sunday News (WCAFE)

Sunday News Highlights
(WEAF)

Sunday Newspaper of the
Ajr (WWVA)

Sunday Pretude (WAIR)

Sunday Recreation Hour
(WSKB)

Sunday Round-Up (KFRO)

Sunday School (KFDA)

Sunday Sergnade (KALE,
KFYR, KMOX, WIP,
WNLC, WWVA)

Sunday Showcase, The
(WTMV

Sunday Scng-Fest
(WDGY)

Sunday Song Festival
(WFBC)

Sunday Song Shop
{(WKST)

Sunday Supplement
(KFAR)

Sunday Symphonette
(KDYL}

Sunday Varieties (CJOC)

Sunday’s Sentimental Sere-
nade (KOY}

Sundewn Jubilee (WDZ)

Sundown Serenade (KCKN,
KIUL)

Sundowners, The (KMTR)

Sunflower Entertainers,
The (WCAZ)

Sunny Side Up (CKCK)

Sunray Serenade (WSPB)

Sunrise Court (KFWB)

Sunrise Frolic (KGKQO)

Sunrise Gang (WCMI)

Sunrise Gospel Hour
CFCN)

Sunrise Hi Ho (WSAZ)

Sunrise News (KRNT)

Sunrise Roundup (KSTP,
KYA, WHP)

Sunrise Salute (CJOC,
KASA)

Sunrise Serenade (KOB,
KTEM, WCAX, WCNC,
WIDL, WIBK, WSAI)

Sunrise Serenade, Sterling’s
(KARK)

Sunrise Special (WHAM)

Sunset Isle (WFAA)

Sunset Quartette (WGBR)

Sunset Roundup with Jack
Kerrigan (WHO)

Sunset Serenade (WOC)

Sunset Serenaders {WIBC,
WTAL)

Sunset Shadows (KGQ)

Sunset Solitoquy (WAYX)

Sunset Trail, The (KBIX,
WNAX)

Sunshine Almanac, The
Safeway (KFBR}

Sunshine Club (CJRM,
KsSQ)

Sunshine Express (KSL)
Sunshine Hour, The
(WCAZ)
Sunshine Hour of Sacred
Music (KDLR)
Sunshine Hours, The
(WATL)
Sunshine Reporter (WJISV)
Sunshiners, The (WS0OY)
“Superman (WOR)
Supper Serenade (KRNT)
Supper Songs (CJOC)
Supreme Stars (KSQ)
Surprise Package (WTMV)
Sven in Hollywood (KGFJ)
Swap Shop (KRMC)
Swap Shop, The KLA
(KLA)

Swedish Revue (WJTN)
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Sweet Alice (WBBM)
Sweet and Lovely (KRSC)
Sweet and Swing (WAPO,
WBAL, WNBH, WRUF)
Sweet Music (KFYO, WWJ)
Sweet Swing (KWLEK)
Sweet Talk (WTAL)
Sweetheart Katie and the
Boys (WDZ)
Sweetheart of the Alr, The
CHRC}

Sweethearts (CFRB)
Sweets and Seats (KFXM)
Swincopation (KQIL)
Swing at 7:30 (WGY)
Swing Clinic (KWK)
Swing Club, The (CKBI)
Swing Dings (WDZ)
Swing Fever (WPIC)
Swing for an Hour (WEW)
Swing-Go (CRBS)
Swing Group, Mason Dixon
(WHAS)
Swing in the Organ Loft
(CENX)

- Swing It (WDAN)

Swing Lane (KVFD)
Swing Lightly (WNEW)
Swing Mixture (KALE)
Swing-0 (XFSD)
Swing Party (WJSV}
Swing Quiz (WIP)
Swing Reveille (KLRA)
Swing Scene (WKBN)
Swing Serenade (WHIS,
WSGN, WXYZ)
Swing Styles (KSO)
Swing to Chiclets (WJIZ)
Swing with Us (WSPB)
Swing with WING (WING)
Swing You Sinners (CJCA)
Swingaccordia (KLRA)
Swingaroe (WAVE)
Swingin’ a Dream (WJPFR)
Swingin-Ade, The (KFSQ)
Swingin’ on Alr (WDOD)
Swinging Bee, The (KWK)
Swingo (NBC)
Swingopated Classics
(KYUM)
Swingster Time (WNQOX)
Swingsters (WSOC)
Swingsters, The Alpen
Brau (KFH)
Swingstrumentalists
(KFPY)
Swingtime (WTMV)
Switch to Happiness
(WHAI)

Symphonetle (WHEC,
WESEB)

Symphonic Hour (WPTF)

Symphonic Jazz (NBC)

Symphonic Mood (CKGB)

Symphonic Serenade
(KDYL)

Symphonic Strings (KFPY)

Symphonic Swing (WTNJ)

Symphonies and Scngs
(WESG)

Symphony Hall (KRSC,
WQXR, WRAK)
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Symphony Hour (WMBS)
Symphony in Melody
{WROL)

TSCW Program (WFAA)

Table Talk (WCFL}

Talke g Bow (KICA, WICA)

Take a Number (KALE)

Take a Picture (WMAQ)

Take It Away (WAL}

Take It Easy (WWSW)

Take It or Leave It (CBS)

Take the Witness Stand
(KYOS)

Take Time Out o Live
(KALE)

Take Up Time (WISV)

Taken from Life (CBS)

Talebearers, The (WBNX)

Talent Court, The {(KMOX)

Talent Foundation (WMC)

Talent Parade (CBR})

Tales of a G Man (KFWB)

Tales of the Supernatural
(WELD

*Talk and Back Talk
(WINS)

Talk of the Town (KSLM,
WCCQ, WTSP)

Talkie Talk (CJRC)

Talking Over the News
(WOV

)
Talking Shops (WESG)
Talking Things Over
(WMIN)
Tall Timber (CIJCA)
Tan Towners (WMBG)
Tango Time (WSFPB)
Tap the Till (WHBL)
Tapestry Musical Program
(NBC)
Tavern in the Town
(WEO)

Tea and Crumpets (WHQ)

Tea Dance (KRMC)

Tea Dansant (KWLK)

Tea Time Jambouree
(KICA)

Tez Time Matinee (WTOC)

Tea Time Melodies (KIUL,
WEDC)

Tea Time Tidings (WDAN)

Tez Time Tunes (CKOV,
KFYO, WCIHV, WRBL)

Tea with Bee (WJLS)

Tea with Lee (WEEID)

Teatime at KRSC (KRSC)

Teatimers (KGMB)

Symphony in Miniature
(CFIO)

Symphony of the New
South, A (WAPI}

Tech Melodies (WMAQ)

Ted Myers Dog Stories
(KHI)

Ted Steele’s Novatones
(NBC)»

Teen Age Choir (WFLA)

Teen Apge Follies (WHLS)

Tel-B-Quiz (KTKC)

Tel-0-Gold (WBLK,
WPAR)

Tele-Test (WHB)

Tele-Tune Time (EKWOS)

Telephone Hour ,The
(NBC)

Telephone Quiz, Flodent
(WLVA)

Telephone Quizz (WATL)

Telephene Treasure Hunt
(WJIN)

Telephone Tunes (WFTL)

Telequest (WOMI)

Telequiz Club, The (CJRC)

Teletopics (KVCWV)

Television Backstage
(WEAF)

Television Tepics (KDYL)

Tell-Tale-Titles {WHB)

Tell Us the Temp. (WEBC)

Tell Us the Title (WEOA-
WGBF)

Telquest, Peerless (KIT)

Temple of Fine Music
(KSRO)

Temple of Music (WCOP)

Tempo (WIP)

Tempo of the Town {WHE)

Ten O'Clock Club (WHX)

Ten O’'Clock Final
{(WENR)

Ten O'Clock Scholar
(WESG?)

Ten Q'Clack Tunes (WICA)

Ten Pin Time (WEW)

Ten-Ten Is Tenpin Time
(WS0OY)

10-10-10 (WFBL)

Ten-to-Twelve (WNEW)

Ten Top Tunes (KFAM})

Test Your Wits (KBND)

Tex and Ken (WHO)

Texas Cowgirls (KGKO)

Texas Hillbillys (KFRO)

Texas Ramblers, The
(WEFEA)

Texas Rangers (KOCY)
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Syncopated Riddles
(KXRO)
Synonym Spellers (WHBQ)

Texas Tall Tales (WQAI)

Thanks to America (NBC)

That Old Gang of Mine
(CFRB}

That We May Serve (NBC)

That Year (WOAI)

That's How It Happened
(KFWB)

That's My Business
(WFTL)

That's Whai I Said (CBS)

Theatre Bill Board
(WFLA)

Theatre of the Air, Kam-
loops Motors (CFJIC)Y

Theatre Organ WMelodies,
Alhecama (KXDB)

Theatre Parade (KFSD}

Theatre Reporter (J{OA)

Theatre Review of the Air
(KXA)

Theatre Time (KGLU)

Them Were the Days
(CKBI)

Theme Time (CHARB)

*Then Came War (WQXR)

There Goes the 'Phone
(KIUN)

There Is a Law Apgainst It
{WHN)

There’s a Law Against It
(WOR)

There’s Nothing New in
Music (WQXR)

There’s Something in the
Air (KDB)

They're Off (CJCA)

Thief of Bad Gags (WSM)

Thief of Badgags (KMBC)

Things 'n’ Stuff (WHK)

Things That You Should
Know (WETC)

Things to Do {WCAP)

Thinking Out Loud (KQW)

Tip Top Show Starring Joe
Penner (NBC)

1380 Club (WING, WNB()

Thirty Minutes of Music,
Gold Shield (KIRQ)

Thirty Minutes to Midnight
(WABI)

Thirty Silver Minutes
(KTSA)

This Amazing America
(NBC)

This and That (KXOIN,
WTAL)
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This and That, From One
Thing to Ancther (CFCF)

This Business Week (WHO)

This Day (WBIG)

This Day of Qurs (NBC)

This Honourable Court
(NBC)

This Is the F.B.I. (WHAS)

This Is the Fair (WLW)

This Land of Ours (WLW)

This Month in New Mexico
(KOB) | .

This Morning at Nine
(WAPI)

This New World of Peace
{(NBC)

This, Qur America (NBC)

This War (WOR)

This Way Please (KXFRC)

This Week in Labor
(WCFL)

This Week in Nature
(WESG)
This Week's
(KGNC)
This Week’s Tavorites

(WDZ

This Week's Hit Tunes
(WENR

Entertainment

This Woman’s World
(KIRO, KWK)

This World (KGQ)

Those Amazing Years
{NEC)

Those We Love {(NEC)

Thot for Today, A (KVIC)

Thoughts at Eventide
(KMJ)

Thoughts from an Old
Scrapbock (WCQOV)

Three B's (KOA, WQXR)

Three Blue Bars (WBNX)

3 Cats and a Canary
(WEFAA)

Three Lads and @
(WESG)

Three Little Words
(KTSA)

Three Live Wires (CBR)

Three O'Cleck Club
{WIBC)

Three O’Clock Matinee,
Anderson's (KFAM)

34 Time (KFRO, WEFBM)

Three Shades of Blue
(CKCA)

Three Shiffless Skunks
(WICA)

Three Star News (WCSC)

*Three Suns (WQKO}

Three T's (WCAR)

Thrift-E Man (WHIO)

Thrift-News (WELL)

Thrills of the Highway
Patrol (KHJ)

Through a Decorator’s
Doorway (KGQO)

Through the Eyes of an
Optometrist (KHJ)

Through the Open Door
(KKXNMLJ)

Thunder Over Paradise
(NBC

Thursday at 6:30 (CHAB)
Tickle Tunes (WDLP)

Lass

Time and Tempo (WRAT)

Time for Music (WCFL)

Time for the Poets (WCHS)

Time *n' Tunes (KDYL)

Time of the Day, The
(KWOK)

Time Qut (WQDM)

Time, Rhyme and Rhythm
(WEAN )

Time Swings Along

<OCY)

Time-Table, The (KSCJ)

Time to Chat (WEBR)

Time to Go to Work
(WGL)

Time to Listen (CHAR)

Time to Take It Away
(CBS)

Time to Take It Easy
(WPRQ)

Time Tunes (KWK}
Time Turns Back (WADC)
Timely Tunes (KONQ)
Tinky Pinky (KMFPC)
Tiny’s Forum (WOLS)
Tip Toppers (KXYR)
Tips and Tunes (WDAS)
Tips by Tayler (WNAX)
Title the Tunes (WNBH)
To the Ladies! (CKCW,
KDYL, KOY, WTOC)
To You (KDKA)
Toast & Coffee Club
(CKLN)
Toast of the Town (KTOK)
Toast to You, A (WWVA)
Toastechee Time (WJISV)
Today and Yesterday
(KDYL)
Today at the Races (KOY)
Today in Baseball (XQV)
Today in Sports (KWK)
Today's Amateurs—Tomor-
row’s Professionals
+ (KOL)
Today's Baseball (WHN)
Today’s Battles (KGKO)
Today’s Best Buys (KMED)
Today’s FEdition of Yester-
day’é News (KIRC)
Today’s Game Tonite
(WERC)

Today’s Headlines (KFAR)

Today’s Radic Guide
(KIEM)

Todays Top Tune (KLO)

Teday's Top Tunes
(WKBN)

Today's Traffic Tally
(CFCA)

Today's World (KLEM)

Today’s Your Birthday
{ERMC)

Todd Family (WMBG)

Together with You & You
(WCAZ)

Tom Owens (WMT)

Tom Tattler (WBLK,
WCMI}

Tomeorrow Morning's Head-
lines (WDAY)

Tomortow’s Announcers
(WCOV)
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Tomorrow's Headlines
(WEEI, WHAM, WQXR,
WXYZ )

Tomorrow's Music
(WNOX)

Tomorrow's News (KRNT)

Tomorrow's News Tonight
{WATL)

Tomorrow’s Sundav School
Lessons (WPTE)

Tone Pictures (KICA,
KOCY)

Tone Poems (CHARB)

Tonettes (KROC)

Tonie Tempos (WAPI)

Tonight’s Best Buys
(KOIN)

Tony and Bill (WFBM)

Tony Romanoe & Orchestira
(XHJ

Tony Wons' Scrapbook
(WMAQ)

Top Flight Tunes (WHB)

Top Notch Tunes (WGNY,
WNOX)

Top o’ the Morning
(KOIL)

Top of the Morning
(WATL)

Top Three, The {(KRE)

Tops in Shops (WEED)

Topic Time (WCHV)

Topic Tunes (KWOC)

Topics from the Times

Torch of Progress, The
(NBC)

Torchlighters, The (EFBB)

Totalizer (KGIO)

Tour Time (WBIG)

Touring Microphone
(WAFI)

Tourist Host School of the
Ajr (KGGM)

Town Crier, Goddard
(WNBX)

Town Crier, The (CFCF,
WSOoY)

Town Crier of the Air
(KGNC)

Town Forum, The
(WTMI)

Town Gossip (KCMQ)

Town Gossip, Thompson’s
KTMS)

Town Meeting—Harry
Heilman (WXYZ})

Town Meeting of the Air
(WELI) .

Town Talk with Lee Meyer
(KARK)

Town Topics (WSFA,
- WSPD)

Towns Talk (KTSA)

Toy Parade, The (KLO}

Trade Guide, The Aberdeen
(KABR)

Trade 'n* Sales (KMQ)

Trade Winds (KUQA)

Trading Post (KQW, KTSM.
WRVA)

Traffie Day by Day
(XFDA)
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Traffic Jam (WAPL)

Traffic Schocl of the Air
(KRIC)

sTraffic Tragedies (KTSA)

Traffie Tribunal (XFI)

Train Time (WINO}

Training Camp Topics
(KLRA}

Transeramble (KFDA)

Transcrambling (KRQOC)

Traumereli {(WTAG)

Travel Hour (KFPW)

Travel Tips (KAST)

Travels with Clement A.
Norton (WAAB)

Traveler Talks, The {WHP)

Travelogue (WFLA)

Travelogues (KMTR)

Treasure Chest (WAYX,
WBNS, WDLP, WIP,
WKEN, WMAZ)

Treasure Chest, Dixie
(KRLD)

Treasure Chest of Litera-
ture (WGBR)

Treasure Chest of Songs
(WMBD) .

Treasure House of Music
(WSGN)

Treasure Hunt (XVFD)

Treasure Hunt, Hanover
(WNBX)

Treasure Hunt of the Air
(WTHT}

Treasure Island Varieties
(KGO)

Treasure Time (WEKZO)

Treasure Tour (WRAL)

Treasure Trail (CFRB)

Treasure Trails of Song
{KDKA)

Treasured Memories
(WRTD)

Un ¥ d'Heure avee. . . .
(CJBR)

Unelassiec Hour, The
(KECA)

Unecle Ben and the Funnies
(KLO)

Uncle Ben’s Club {WEBR)

Uncle Dick Reads the Fun-
nies (KVIC)

Unele Henry (WORC)

Uncle Hiram & Grandpap
(WGNY)

Trend of Sports, The
(WSAR)
Trends in Style, Beauty
and Homemaking (WGH)
Tri-College Discussions
{WDAY)
Tri-State Topics (WCMI)
Trial by Jury (WTQL)
Tricks with Tunes (KDYL}
Trio Time (WEBR)
Triple-Trixters (WMRQO)
Tropical Islanders (WFAA)
Tropical Serenade (WOR)
Tropical Tempos (WAIR)
Trouble Clinie, The
{(WCNW)
Trouble with Marriage
(NBC

True-Tune Tests (WOL)

True or False (WJILS)

True Story Time with Ful-
ton Qursler (NBC}

Truth or Consequences
(CBS)

Truth That Is Golden
(WKBZ)

Try and Stump Me (WJIBC)

Try It and Buy It (WLAW)

Tuesday’s Tunes (WSUN)

Tune and Croon Time
(WGY)

Tune for Tea, A (WHIP)

Tune in 'n’ Win (KFBK)

Tune in the Spotlight
(CBS)

Tune-In Time (WCFL)

Tune in Time (WHIO)

Tune Mill (WGY)

Tune Quiz (KWOC)

*Tune Termites (KPO)

Tune Test (WITN)

Tune Title Quiz (KPAB)

Tune Toppers (CKGB)

Tune Tumblers (WFAA)

Unele Jim & Mary Jane
(WTSP)

*Unecle Jonathan (WABC)

Uncle John's Swap Shop
(KIUN)

Uncle Maricn Reads the
Funnies (WRDW):

Uncle Ray’s Tune School
(WRJIN)

TUnele Roy the Funny Paper
Man (XTSM)

Uncle Sam's Family
{WBNX)
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Tune Up Time (CBS)

Tunefut Tempas (WSPR)

Tune (WGNY)

1200 Club (KGHI, WAYX)

1200 on Yeour Dial (WTOL)

1210 Club (WRAL, WSAY)

Twentieth Century Caval-
cade (KFRC)

Twentieth Century Sere-
nade (WCLS)

Twentieth Century Un-
limited {(WPAY )

Twenty Fingers of Rhythm
and Romance (KTSA)

Twenty-five Years Ago To-
day (WBZ-WBZA)

2440, A. D. (KECA)

24 Minutes from Broadway
(KROW)

2241 (KFRU)

Twilight in Picture Valley
(KOMA)

Twilight Interlude (WAIR)

Thwilight Lady’'s Serenade
{WSAR

)
Twilight Musieale (KCRC,
WEDC, WKY)
Twilight Portraits (WROK)
Twilight Serenaders
(WGER)
Twilight Tales {KECA)
Twin Cities Forward
(KWILK)
Two Boys and a Girl
(NBC)
Tweae Consoles (WSPB)
Twe Hals, The (WTIC)
Two in the Balcony (KFPO)
Two Little Lambs (KTUL)
Two Pianos (WSPB)
Two Stars and a Belle
(KEFYQ)
Two Threes, The (KXOK)
Tziganes, Les (CIBR)

Uncle Walter’s Dog House
(NBC)

Under the Carolina Moon
(WBIG)

Under Western Skies
(KNX)

Undercurrents & Current
Events (WSM)

Unemployed Speak, The
(KVIC)

Universal Goodwill (CIJRC)
Universal Music (WXYZ)
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Universal Round-Up
(KMOX)

Unlversity (WHAS)

University Radio Workshop
(WDAC)

University Workshop, The
{(WISV)

Unusual News of the Day
(WGH)

Vacation Lands (WINS)
Vadeboncoeur (WSYR)
Vagabond Dreamer
(KHBG, XOIL)
Vagahond Dreams (WTAG)
Vagabonds, The (WJR)
Vagabhond’s Trail, The
(WOR)
Vagahondia (KXOK)
Vagabonding with Poeiry
(WAAT)

Vallet Varieties (KFBB)

Valley City Honors You
(KOVC)

Valley Sky Riders (WGNY)

Value Parade, The (WGH)

Vancouver Theatre Time

Vandal Vignettes (KIDO)

Varieties, WRDW (WRDW)

Varieties Classiques
(CIBR)

Varieties, Humboldt
(KIEM)

Varietes Internationales
(CJBR)

Varietes Laurentlennes
(CJBR)

Varieties, Monarca (WDZ)

Varietes Musicales (CJBR)

Varietes Universelles
(CJBR}

Variety Hocur (WMRO)

Variety in Rhythm
(WBAP, WSPB)

Variety in Song (WAIR)

Variety Rhythms (KSRQ)

Variety Unlimited (CFRN)

Variety Vignettes (CKNB)

Vaudeville Show of the Air
(CHAR)

Vedettes Parisiennes
(CIBR)

Verna Mae Children’s Pro-
gram (KGDR)

Verncn Crane’s Story
Book (NEBC)

Very Truly Yours (KGDM?}

Vesper Bells (CFCN)

Up and at ’Em (WMMN,
WIS

Up and Down the Scale
(KSL)

Up to Date (KQL)

Up to the Minute (WMBR)

Uptown Movie Reporter
(WBNX)

Vesper Hymns {(KTUL)

Vesper Time (WSLB)

Vic Herbert Old Timers
{CRCA)

Vicki Renee Comments
(KVOE)

Vietor Packer’s Music Store
{WLTH}

Victory Trio (KFH)

Vienna Memories (KDON)

Viennese Caprice (WOV)

Viennese Violin, A
(WDAS)

Views of Local News
{WHEBF)

Views of the Editors
(WOWQ)

Village Boys (KTRH)

Village Parscon, The
{(WBIG)

Village Serenade (KWEK)

Violin Impressions
(WEAA)

Vieolon Antigue, Le
{CJBR)

Virginia Lee’s Marketing
Program (KSRO)

Visiting Kentucky Farm
Folk (WHAS)

Visiting Mike (WMCAY)

Visiting Virginia (WRVA)

Visiting with Visitors
(WDAY)

Vocal Rhythms (WKST)

Vocal Varieties (WSGN,
WSFPB, WINJ)

Vocalettes, The (WTOL)

Vocational Guidance Clinic
of the Air (WESG)

Vogues & Variety (K0A)

Voice in the Night (WISE)

Voice of a City, The
(WBBM)

Voice of American Women,
The (KALE)

Voice of Beringuin:
of Spain (WCNW)

Velce of Christian Youth
{WRJN)
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“Use More Eggs” Club
(KASA)

Used Car Market of the
Air (WIPR)

Used Car Speaks, The
(KICA)
TUtah Caravan (KLO)

Voice of Courage, The
(WOC)

Veice of Dixie, The
(KFDM)

Voice of Faith (CJOC)

Voice of Government, The
(KELA}

Voice of Inspiration (CKY)

Voice of Towa (WMT)

Voice of Keith Bertken,
The (KMJ)

Voice of Morning Worship
(KELA)

Voice of Pelice Court
(WCMI)

Voice of Prophecy, The
(CROV) .

Voice of Public Opinion
(KVOD)

Voice of Radio, The
(WAIR)

Voice of Richmond’s
Schools {WRVA)

Voice of Safety (WCMI)

Voice of the Clock (CKLN}

Voice of the People
(KFYR, KTSA)

Voice of the Public Forum,
The (KFPL)

Volce of the Pulpit (KNX)

Voice of the Student
{WOPL) .

Voice of the Village
(KGER)

Voices from the South
(WBIG)

Voices of America (NBC)

Voices of Hawaii (NBC)

Voices of Today (WNOX)

Voices of Tomorrow
(WNOX)

Vos Preferes (CJBR)

Vote for Your Favorite
(KIEV)

Vox Novachord (WLW)

Vox Pop, Stephenville
(KFPL)

Vox Pup (CJRC)
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Waiter and the Cop, The
(WCCO) .

Wake Up, America (WHEK)

Wake Up and Swing
(KOME, WBNX)

Waltz Album, The (WFAA)

Waltz %}:r;es On, The
(KD

Waltz Medley Time (KNMJI)

Waltz Mcods {WWJ)

Waltz Serenade (CBL-
CBY, CJOC, WSM)

Waliz Time (CFGP, WEDC,
WFAA)

Wanderlust (WWJ)

Want a Job? (WIBC)

Want Ad Column of the
Air (WCLO)

Want Ad Varieties (WCAZ)

Wani-Ads of the Ailr
{KVRS)

War at Sea, The (WOR)

War Calendar (KWKH)

War Map (KHQ-KGA)

War This Week, The
(WTMV)

Washington Letters (KLO)

Washington Shapshots
(WNAC)

Wateh Your Step (NBC)

Waterfront Reporter, The
(KGER)

Watt Is the Answer
(WSUN)

We Are Unemployed
(WAIR)

We Give You Three
Guesses (WCCO)

We 0ld Timers (WWJ)

We Present (WGY)

We, the Wives, Quiz (NBC)

We Want a Job (WSYR)

We Want Work (KOME)

We Women (KSCJ,
WSGN)

Webster Goes Wild (WSM)

Wedding Bells (WAIR)

Welcome Neighbor (WAPI,
WOR)

Welcome Stranger (KVIC)

What Do You Know?
(WWNC)

What Do You Think?
(KFRU, KRLD, KTRE,
WAVE, WRJIN)

What Is It? (KVSG)

What-Not Corner (KFDA)Y

What People Think
(KIRG)

What Time Is It? (KFYO)

What Tunes Do You Want?
(WSPA)

What Would You Do?
(WGN)

What Would You Have
Done? (NBC)

What! Would You Say?
(WAAT)

What You Should Know
(KASA)

What’s in a Name (WCFL)

What's in 2 Word (CKMO,
WHLS)

What’s in the World
(WBNX)

What's My Name? (NBC)

What's New (KFJZ, KNX,
KRBC)

What's New and News
(WLPLM)

What’s New—Domestic
Diary (WDAN)

What's on My Mind
(CKOC)

What's the Answer
{(WCOL, WEMP, WHIQ,
WKY)

What's the Latest (KHJI)

What's the Law? (WGAR)

What'z the Title (KICA)

What's Your Answer?
(WDAY)

What's Your Future
{(WCAE)

What's Your Hohby
{(WCLE, WCSC)

What's Your License Num-
ber (WTMC)

Wheel of Fortune (KAST,
KTSA)

When a Girl Marries (CBS)
When Day Is Done (MO,
KRQOC, KTSM, WTIC)

When Music Calls (NBC)

When Shadows Fall
(KTUL)

Where Am- I (WAVE,
WFETC)

Where Are You From?
(WQXR)

Where Is My Child
(WBNX)

Whispering Rhythm (WRC-
WMAL)

Whistle While You Work
(CKMO, WTJS)

Whizzer, The (WMAQ)

Who Am I (KVFD)

Who Is It? (WTNJ)

Who Knows It (WESG)

Who 8aid That (KELA)

Who's the Star (WWSW)

Who's Who (WTJS)

Who's Who in Radio
(WWVA)

Whoozil—Whatzit (WBOW)

Wildlife Roundtable
(WHO)
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Win-Gold (KWNO)

Windough Shepping
(WJIBC)

Window Pictures (WOW)

Window Shopping
(WABY)

Wings on Land (KMJ)

Wired for Sound (KGG)

Wisecrackers (WWSW)

Wishing Well, The
(KFDM)

Without Benefit of Clensor
{WFBR)

Wives’ Club (WRR)

Wizard of Quiz (WTAG)

Woman in a Man's World
(WCCO)

Womar of Courage (CRS)

Woman Speaks, The
(WBNX)

Woman to Woman (KRMC)
Woman’s Club of the Air,
The (WCMI, KFDA)

Woman's Homely Com-*
panicn (KTSA)

Woman's Page, The
(KXOK, KDNT)

Woman’s Point of View, A
(KTOK)

Woman's World (KMTR,
WEBC)

Wemen in the News (KLZ,
KOB, XRMD, KROW,
KROY, KTUL, WCMI,
WHAS)

Women, Just Women
(WDZ)

Women Only (WHAM)

Women's Cluly of the Air,
The (CHLT, WTAM)

Women’s Corner (WRAL)

Women's Journal of the Air
(WEW)

Woel Pull-Overs (KFPY)

Word Kit (WTOL}

Words and Music (CJLS,
KRGV, WBEBM, WSLB)

Workers Wanted (WFBR)

Working Wife (WIND)

World Is Yours, The (NBC)

World of Music (WWJ)

World Series of the Past
(KHI)

World Speaks, The (KDLR)

World’s Fairest Music
(WMCA)

World’s Greatest Melodjes
(KDYL)

World’s Greatest Short
Stories, The (WBAP)

Worry Hour (WSM)

Wrinkle Chasers (WOWO)

Write a Song (WSM)
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Y Time (WHJB)

Yarn of the Week {ENX)

Yarnspinner, The (WFVA)

Yawn Busters (WFIG) .

Yawn Patrol (KOIL, KSFO,
WSOY)

Yawn with Brawn
(WLOK)

Yawners Guard, The
(KRSC)

Yawns at Dawn (WCMD)

Ye Giftie Basket (KFJZ)

Yesterday and Today
(KOIL:)

Yesterday’s Children with
Dorethy Gordon (NBC)

Yesterday's Melodies
{KFAR)

Yestertho'ts (WHAM)

Yodeling Drifter (WHO)

Yodeling Hobo (WTAL)

Yodeling Time (WICC) .

York State Plays (WESG)

You and Your Government
(WNAX)

You and Your House
(WWJI)

You and Your Neighhbor
(WBZ-WBZA)

You and Your Pubhc
Library (KDY

You Asked for lt (CKCA

" KFAR, KROW)

You Can Use It (WISE)

You Guess (WICA)

You Make America (KCA)

You Might Be Right
(WFAA)

You Name It (WAPQ)

You Pronounce It {(KFSD)

You Should Read It
{WTAL)

You Tell Me (KXORN)

You Tell Us (WNOX)

You, The Motorist {WEDC}

You'll Like It ¢WCSC)H

Young America Sings
(WJIM)

Young America Speaks
(WAAB) |

Young America’s Cooking
Club (WOWO)

Young Chicago Sings
(WLS)

Young Dr. Malone (CBS)

Young Durham (WDNC)

Young Ideas for Old Homes
(KGNC)

Young Man with a Band
(CBS)

Young Man with a Voice
(KWoC)

Young People's Question
Box (WAVE)

Young Stars Sing (WMBD)

Your Announcer Entertains
(WGH)

Your Army (KIEM)
Your Bas)eba]l Scores,

Your Book Man (WKNY)

Your California (KSFQ)

Your Chicage (WBBM)

Your Child and His School
(WESG)

Your Children (WOAI)

Your Choice (WQAM)

Your Community Editor
Speaks (KOAM)

Your Country Editor
Speaks (WJIMC)

Your County in History
(WSPD)

Your Easy Chair (WLW)

Your Editor Speaks
(KVIC)

Your Entertainment
World (WRAL)

Your Evening in Radio
(CK80)

Your Eyes (KFJZ, WFMD)

Your Family Doctor
(WHDF)

Your Farm and Ranch
News (KVIC)

Your Friendiv Neighbor
(WCAO)

Your Garden, Week by
Week (WGNY)

Your Government (KGFX)

Your Health (XHQ-KGA)

Your Hit Book of the
Week (WCFL)

Your Hollywood Reporter
(WSOC)

Your Home and Mine
(WCAX)

Your Home & Neighbor
(WMAM)

Your FHome and You
(KWOS)

Your Home Town {WTAD)

Your Host (KLO)

Your Hymn Singer
(WGEBR)

Your Eymns gnd Mine
(WOC)

Your Lucky Break
(ETUL)

Your Maestro (CFAT)

Your Magazine Guide
(WING)

Yo(l{1 MOI;nmg Mail

Your Morning News
(WEAF)

Your Motning Swing
(KFYO)

Your Music (WFAA)

Your Mutual Friend
(KVEC)

Your Name Band (WRJN)
408

Your Neighbor (KMTR,
WGY)

Your Neighbor and Mine
(WBZ-WBZA)

Your Nenghhor Speaks
(KARK)

Your News Courier
(WBIG)

Your Organ Stylist, Bernic
Howell (KFYO)

Your Parloer Playhouse
(KICA)

Your Perscnal Advisor
(KHJ) .

Your Personal Service
Club (WNEW)

Your Problem and Mine
(WDOD)

Your Program (WCAP,
WCKY)

Your Radio Girl Friday
(WJITN)

Your Radio Physician
{(WRAT.)

Your Request (WQXR)

Your Schools (KGFX)

Your Singing Neighhbor,
Bailey Axton {WAAB)

Your Softball Repotrter
(KVOE)

Your Song for Today
(CIJCA)

Your Speech and Mine
(BVIC)

Your Sunday News (KQV)

Your Time (CJIC, WTAL)

Your Town (WGAR)

Your Town in History
(WSPD)

Your Tunesmith (KGER)

Your Visiting Friends
(KMJ}

Your Weekly Letter
(WSPB)

Yours for a Quarter Hour
(XTSA)

Yours for a Song (KTSA)

Youth and Music (WWVA)

Youth Comments on the
News (WOV)

Youth Demands an Answer
(KFWB)

Youth Has Its Say (WGL)

Youth in Crisis {NBC)

Youth in the Toils (NBC)

Youth Makes a Record
{KOL)

Youth on Parade (KTSM)

Youth Quesiions the Head-
lines (NBC) .

Youth Speaks (WKEN)

Youth Speaks Its Mind
(EGVO) )

Youih Speaks {0 Ameriea
(XHJ)

Youth vs. Age (NBC)

T R T e ——— == _
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LAW

DEVELOPMENTS IN FEDERAL REGULATION
OF BROADCASTING

By LOUIS G. CALDWELL

Member of the District of Columbia and Illineis Bars

This is Louis Goldsborough Caldwell’s fourth article in an ennual series of reviews
anent the federal regulation of broadcasting. In introducing it, the editors of the VARIETY
Ranig DIRECTORY believe that no comment is necessary, since the clarity of the writing
speaks for itself. And it is similarly felt that it becomes redundant after four years to
emphasize at length the author’s ability to remain objective about & situation in which
he himself, by the nature of his celling, played a role. That objectivily, too, has been
{and is being) more than adeguately disployed in the writing, The editors, however,
would like to make public their satisfaction in being able to present, vear after year,
an analysis which, in their apinton, is unrivalled in quolity by any other section of this
book,

LOUIS GOLDSBOROUGH CALDWELL is ¢ member of the District of Coliembia
and State of Illinois Bars. He was the first president of the Federal Communications
Bar Association, is cheirman of the Committee on Administrative Praetice of the District
of Columbia Bar Association. and o member of the Washington Commdiitee of the Ameri-
can Bar Association; and his writings and achievements as regards radio ave too lengthy
and detailed to mention.

INTRODUCTION

Save for one factor, developments in federal regulation of radio in the
year just closed* may be summarized with the statement that trends noted
m the author’s last articlet have been, in the main, confirmed and carried
forward.

On the credit side should be listed increasing efficiency, in the sense of
prompt and incisive action, and the freedom from external evidence of bick-
ering and dissension, which began during the closing two months of the
pr evious year, ¢ and has commued during the vear just closed The commis-
sion’s prestige has been coueapondmgl) enhanced. Counterbalancing this
{or as additional credits, depending on the viewpoint) must be placed (1)
the persistent procedural trend toward decisions in quasi-judicial matters
without hearing, toward avoiding or minimizing the rights of persons ad-
versely atfected to be heard either beiore the Comumission or on appeal, and
toward substitution of the “investigative technique” for due process of law
in the traditional sense; {2) the equally persistent substantive trend toward
so-called “value Judgments without stutement of reasons or fixing of prin-
ciples and with frequent disregard of principles or standards already an-

*From July 1, 1939 to July 1, 1940.

t VarIETY Rabio DIRecToRry, I1I, p. 896.
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nounced, necessarily leading to lack of uniformity and unpredictability ; and
(3) a marked effort toward expansion of power, particularly in the direction
of economic regulation of industries subject to the Act.

The one new factor js the crisis engendered by the war in Eurape which
at times bids fair to reverse the downward trend of censorship and to open
up an all-too-tempting vista [or further expansion of inquisitorial and
hurcaucratic control over broadcasting.

PART 1

THE MACHINERY OF REGULATION
A. PERSONNEL AND INTERNAL ORGANIZATION OF THE COMMISSION

On July 25, 1939, Frank R. McNinch resigned as chairman of the Com-
mission, effective September Ist. Because of illncss he had been continu-
ously absent for several months. He was thereafter retained in government
service as a special communications expert to advice the Department of
Justice. On July 27, 1939, James Lawrence Fly, gencral counsel of the Ten-
nessee Valley Authority and earlier with the Department of Justice, was ap-
ponited to succeed McNinch for the unexpired portion of the term. Fly was
immediately confirmed by the Senate and took up his duties as chairman
of the Commission on September 1Ist,

On June 5, 1940, Thad FL. Brown. whose term expired July 1st, was
appointed by the President to succeed himself for a scven-year term.
Irown had heen a member of the Commission and of its predecessor, the
Federal Radio Commission, since early in 1932, The appointment eacoun-
tered difficulties in the Senate Committee on Interstate Commerce, which
heid hearings and, at the present writing, has not made its recommenda-
tions. DBrown was subjected to an intense grilling, principally by Senator
Tobey of New Ilampshire, with regard to the defay in completion of the
netywork-monopoly report by the committee of which he is chairman, and
other matters,

On October 16, 1939, George O. Gillingham, Public Relations Director
of the Tennessee Valley Authority, was engaged as Public Relations Direc-
tor of the Commission. On April 25, 1940, William J. Dempsey, general
counsel, and William C. Koplovitz, assistant general counsel, resigned,
effective in May. They were succeeded in their respective offices by Telford
Taylor and Joscpl L. Rauh, Jr., who joined the Commission May 6th. At
the time of their appointments, Taylor was special assistant to the Attorney
General and Rauli was assistant general counsel of the Wage and Hour Ad-
mimmstratiosn,

On July 31, 1939, the Commission, in its Administrative Order No, 2,
took the first of a series of steps designed gradually to transfer routine work
from the Commission and its members to the staff. By this order important
additional responsibilities were delegated to the secretary instead of to in-
dividual Commissioners. On November 8, 1939, by amendment of the order
elfective December ist, the Commission created an Administrative Board
comprising its general counsel, chicf engineer, chief accountant and secre-
tary. This same personnel has served since 1937 as a rules committee, The
function of the board is to act as a junior commission, with power to dispose
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of important classes of non-controverted and routine matters, previously
assigned to individual commissioners on a month-to-month basis, and to
make recommendations on other matters. The step has brought about 2
martked increase in efficiency.

During the fall of 1939 the Commission, through its chairman, advocated
the establishment of a new unit of 12 to 15 investigators, to be called an In-
vestigation Division, and sought funds from Ceongress for the purpose. The
proposal must he viewed in connection with the principal tendencies mani-
fest at the Comimission during the past two years, noted in the introduction.
Supporting the proposal in hearings before subcommittees of both the
House and the Senate Committees on Appropriations and in public inter-
views, Chairman Fly emphasized the need for preliminary study of appli-
cants, their financial responsibility, their real identity and their conhections
and backers. By this method, he stated, futile hearings could frequently be
obviated. He also referred to the constantly increasing welter of work, with
emphasis on the war situation. Congress declined, however, to approve
appropriation of the vnecessary funds. During the year, thought was also
given to the creation of a labor relations unit within the Commission to
keep abreast of labor conditions in all aspects of communications, including
hroadcasting.

B. PROCEDURE

THE NEW HEARING PROCEDURE. On [uly 12, 1939, effective
August 1, the Commission put into force another major change recom-
mended Ly its Law Deparunent, affecting primarily the rights of persons
to intervene in opposition to applications. I'rior to the change, the right to
intervene had been made dependent solely on the disclosure of “a substan-
tial interest in the subject-matter of the hearing.” To a large extent, per-
sons adversely affected had been automatically macde parties and received notice
of the hearing. Under the new rule, only the applicant is named as a party,
and to obtain the right to participate other persons are required to file peti-
tions to intervene. The granting of such petitions is made a matter of grace,
dependent on a showing satisfactory to the Commission (1) as to the peti-
tioner's grounds, (2) as to his position and interest in the proceeding, and
(3) that “his intervention will be in the public interest.,” According to the
rule, at lTeast by implication, the Commission declines to recognize that a
persen adversely affected has “any legal or equitable right or interest in the
proceeding.”

The {ull import of this change, and particularly of the attempt to ex-
tend the substantive standard of “public interest,” prescribed in the Act, to
cover procedural rights, was not appreciated either by the bar or by some
members of the Commission and its staff until October 2, 1939, On that
date Commissioner Payne, presiding over the Motions Docket, released an
opinion interpreting the new rule in such a manner as to make it necessary
for a petitioner to indicate clearly that, by being permitted to intervene, he
wotild be of assistance to the Commission in developing the issues, either
through evidence providing information not otherwise available to the Com-
mission through its staff or possibly by cross examination, provided the
cross examination te be indulged m is bowna fide.

411


www.americanradiohistory.com

FEDERAL RADIO REGULATION--Continued

Another and closely related innovation is that the issucs specified in
the notice of hearing are to be confined to those whick appear to the Law
Department to furnish clear and adequate grounds for demal of the applica-
tion, leaving for later hearing (if nccessary) other issues raised by the appli-
cation. Provision is made in the rules for motions by interested parties to
“enlarge the issues,” but in the opinion rendered by Commissioner Payne
on October 2nd so rigorous interpretation was given this provision as to
make it of little value. The principal suffercers are licensces of existing sta-
tions located in the same community as the proposed new station, who
would be affccted economically through increased competition. Similarly
affected are competing applicants for new stations in the same community.

Several rejected petitioners appealed their cases to the full Commission,
but on October 10, 1939 the Commission, with two members absent, upheld
Commissioner Payne’s rulings, without, however, specifically adopting his
opinion or reasons. The whole qucstion has been complicated by extreme
positions urged by the Commission’s Law Department before the United
States Court of Appceals for the District of Columbia and the Supreme Court
of the United States, with varying degree of success, on both the substan-
tive and the procedural aspects of the Act, as shown in Part IV of this
article. Some of the major issues have not been judicially determined and
court decisions on these and other issuecs are heing ignored.

Actuzlly, application of the rule has varied through the year, depending
on the viewpoint of the particular Commissioner presiding over the Motions
Docket in a given month, and on the varying interpretations given to the
court decisions reviewed in Part TV. In later months therc has been a
notable tendency toward a morc liberal policy, and petitions to intervene
regularly denied in the earlier months are now morc frequently granted,

The innovations just deseribed arc part and parcel of the pattern noted
in the introduction to this article. They continue the attempt, which began
with the elimination of the Examining Department in November, 1938*
to substitute the so-called investigative technique for the notice-and-
hearing procedure up to the very limit (and, in the writer's opinion, beyond
the limit) permitted by the Act and the decisions of reviewing courts, and
to minimize the rights and opportunities of persons adversely affected to
place obstacles in the way of its decisions.

For three years a continuing cffort had been made by the Federal Commu-
nications Bar Association to bring about needed misccllaneous reforms in
the rules, having to do largely with imperfections in the “red tape” cate-
gory, some of which obstructed efficiency while others imposed unjustifiable
hardship or expense on parties. A committee had cooperated with the Commis-
slon’s Law Department in a series of almost weckly meetings. To a very
satisfying extent, the Association’s efforts were successfui and several im-
perfections were remedied in the revision effective August 1, 1939,

THE ATTORNEY GENERAL'S COMMITTEE ON ADMINIS-
TRATIVE PROCEDURE. Attention was focuscd on the Conimission’s
new procedure by a study made public in February, 1940 by the Attorncy

*VARIETY Raplo DIRECTORY, III, p. 901.
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General’s Committee on Administrative Procedure.® With minor exceptions,
the study was highly laudatory of the innovations, including the new inter-
vention rule, the abolition of the Lxamining Department, the substitution
of presiding officers chosen from the Law Department to act in the dual
L:flPﬂCit}’ ol examiner and trial attorney at hearings, and the substitution of
“proposed decisions” of the Commission for examiners’ reports. Among the
tew critical suggestions contained in the monograph was a statement that
political lobhying at the Commission, notably by members of Congress, con-
stituted a practice which should be discouraged, A reading of the document
and of criticisms of its contents will be helpful to a more complete picture of
the issues involved.7

QUESTIONNATRES. The plethora of questionnaires which began in
1938, discussed in last year's article,** resulted in protracted negotiations
between the Commission’s Accounting Department and representatives of
the National Association of I3roadcasters. When the conversations began,
a form of gargantuan dimensions was projected, but widespread protest,
followed by negotiations, resulted in a radical reduction in bulk if not in
SCOPC.

On January 4, 1940, after months of delay, the Commission approved a
revised form of financial report on station operations for 1939, returnable
April 15th. Tt comprised 21 pages and was accompanied by iustructions
totaling 16 pages. Notwithstanding the abbreviations in length, it actually
was more comprehensive than the questionnaires distributed in 1937 and
1938, It embraced a searching inquiry into the innermost phases of station
operations. In addition to requiring a general balance sheet, it sought in-
formation on such matters as undistributed profits, distribution of revenues
by corporations, proprietors, partners and officers, compensation paid pro-
prietors, partners, employees, officers, musicians and other talent, and de-
tailed income breakdowns as between network, non-network, and other
sources of revenue.

* Monograph No. 3, entitled “The Federal Communications Commission,” submitted
September, 1939, and revised January, 1940. The Commitiee had been created on Febru-
ary 24, 1939 by Former Atterney General Murphy at the request of the President (acting
upon the earlier suggestion of former Attorney General Cummings), fo “ascertain in a
thorough and comprehensive manner” the extent to which “criiicisms of the administra-
tive procedure of federal agencies were well-founded” and ‘“‘to suggest improvements,
if any are found advisable.” The creation of the Committee followed closely upon, and
was probably the result of, the introduction of the Logan-Walter Bill in Congress in
January, 1840, and the widespread suppori for its enactment,

1 The monograph has been printed as Part 3 of Sen. Doe, No. 186, 76th Cong., 3rd
Sess. For criticism, see the writer’s article entitled Federal Communications Commission
—Comments on the Report of the Staff of the Attorney General's Committee on Adminis-
trative Procedure, 8 Gro, Wask, L. Rev, 749 (Mar. 1940); also, More About the Report
of the Attorney General Committee’s Staff an the Federe! Communications Commission,
IV T, C. Bar Journarn 190, and Keller, Report of the Attorney General Committee’s Staff
on the Federal Communications Caommission, tbid, p. 182.

**Variery Baoio Direcrory, III, p. 904,
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_ _APPLICATION FORMS. The tendency toward bulky, elaborate and
Intricate application forms, noted in last vear’s article* continued. Space
will not permit detailed discussion of this tendency. The principal develop-
ment was the issuance, on April 1, 1940, of a new 42-page application{ for a
standard broadeast station construction permit or modification thereof. A
few illustrations will suffice to show the penetrating character of the ques-
tions, in addition to those seeking detailed technical data regarding the pro-
posed station.

Full information must be given as to all busincss employments or as-
sociations of the applicant for a period of five years, and, if the applicant is
a corporation, the requirement extends to officers, directors, and principal
stockholders.

Citizenship is the subject of minute inquiry, Where it is claimed by
reason of naturalization, the application must state the date and place of
birth, and, with respeet to the final certificate, the date and place of issuance,
the number, and court of issuance. Where it is claimed by reason of na-
turalization of a parent, additional information is required. Where a cor-
porate applicant has less than 100 stockholders, the information must be
given for cach stockholder ¥+

Complete disclosure as to the applicant’s encounters with the law,
criminal and civil, is called for. ITe must reveal whether he hag ever been
found guilty of a felony or any other crime invelving moral turpitude and,
if he has, must supply a full description of the offense committed, the date.
the eourt and reference to the official record. He must report any bank-
ruptey proceeding, voluntary or involuntary. If any other suit or proceed-
ing of any character has ever been brought against him he must provide
full information regarding it. Certificd copies of any outstanding judg-
ments or decrees must be attached to the application. If the applicant is
other than an individual, the foregoing inquisition extends to any “partner,
member, oflicer, director or principal stockholder.” Thus there is little
opportunity for a Jean Valjean to forget his past if he would engage in any
form of radio communication,

The form delves deep into matters of corporate structure, direct or
indirect control, proposed sale of stock, assets and financial responsibility.
and any business or financial enterprise in which the applicant (including
any partner, officer, member of the governing board, director or principzl
stockholder) has or has had a substantial interest (25% or greater).

The foregoing represents by no means all the information that is re-

*VARIETY Rabro DIRecTory, III, p. S08.

¥ FCC Form No. 301, This was followed by the adoption on June 28, 1940 of Form
319, 10 be used in applying for authority to construct a high-frequency (FM) broadcast
station. It embodied subsiantially all the questions coniained in Form 301, and added
some, For examnle, the applicani must deseribe fully the “eultural, economic and other
characteristies” ot the community sought {fo be served. He must also demonstrate how
ke can compete effectively (in an economic sense) with FM stations operating in the
same community.

** Otherwise, the information must be given for each stockholder owning or con-
trolling more than 10¢% of the stock.
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quired by the new form. It is striking evidence of the momentum 1 the
direction of employing the investigative technique in lieu of hearings and
toward expansion of the field of l’CD’ul'lthl‘l.

C. CONGRESSIONAL PROPOSALS FOR INVESTIGATION.
REORGANIZATION, AND PROCEDURAL REFORM

INVESTIGATION AND REORGANIZATION. Congressadjourned
August 5, 1939, without having acted on any of the prupoced legislation and
FebOllltIOHb to reorganize the Commission or the propesed reselutions to
iny cstlgatt it, summarized in last year's article®* With the opening of the
new session on January 3, 1940, the sponsors of the Wheeler-McNinch Bill
to substitute a three-man )0'11'(1 for the Commission, with a substantial en-
largement of the chairman’s power, had virtually ahandoned their proposal
and it has remained shelved since then.

From time to time demands for an investigation of the Commission
were revived but, with one exception, were not seriously pressed. The
exception had to do with resolutions resulting from the Conunission's action
on March 23, 1940, suspending its new rule permitting limited commercial
operation of television and setting the matter {or hearing on Aprit 8th. A
resolution introduced in the Senate by Senator Lundeen, of Minnesota, re-
sulted in a hearing before the Senate Committee on Interstate Commerce
on April 10, 1940, but nothing further transpired.j

Otherwise, criticisms of the Commission in Congress found expression in
oecasional speeches an the floor of Loth Houses, and in questioning of Com-
mission representatives at hearings held in December and January before
subcommittees of the House and Senate Committees on Appropriations, and
before the Senate Committee on Interstate Commerce in June in connee-
tion with Commissioner Brown's reappointment.

While the current session of Congress is. at present writing, still in
progress, it appears almost certain that no legislative proposal for reorgani-
zation or investigation of the Commission will be passed.

THE LOGAN-WALTER BILL. The Logan-Walter Bill, introduced
in January, 1939, and sponsored by the American Bar Association, sought te
subject federal administrative agencies generally to drastic procedural re-
quirements, accompaniedd by a broad scope of judicial review, with respect
beth te their rule-making funetions and their quasi-judicial functions in the
decision of controversies. QOpinions differ as to the extent of application of
the bill’s provisions to the Federal Communications Commission, and the

* VARIETY RapIo DIREcTORY, ITI, pp. 908-12.

t S. Res. 251, T6th Cong., 3rd Sess. See also 5. 3745, a bill introduced April 10th
by Senator Barhour, of New Jersey, and a House Resolulion, introduced April 10th in
the House by Representative Connery, of Massachusetts. The former sought to amend
the Communications Act to strip the Commission of power fo regulate or control radio
experimentation, research or development, or the manufacture or sale of transmitting
and receiving radio apparatus, or the business policies of radio broadeasters, The latter
sought a sweeping radio investigation.
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merits or demerits of its provisions if thus applied* The bill was unex-
pectedly passed by the Senate just prior to its adjournment in the summer
of 1939, but was reconsidered and placed on the calendar on the assurance
that it would be taken up at an early date during the next session. On
April 18, 1940, the bill{ was passed hy the House (282 to 97). Vigorous
cfforts were made to have it acted on by the Senate but were unsuccessful,
partly because of pleas by administration leaders that Congress should
await the completion of the work of the Attorney General’s Committee on
Administrative Procedure before taking up the bill, and partly because of
the exigencies of legislation having to do with national defense and related
matters.

~ THE DITTER-BAILEY BILIL. On February 16, 1940, Representa-
tive Ditter, of Pennsylvania, introduced a hill** designed to minimize the
danger of arbitrary action on applications and the exploitation of pro-
cedural loopholes in the Act for the purpose of censorship. Among other
things, it proposed that a minimum license period for broadcast stations be
fixed at three years, with a maximum of five;t; that persons who would
be adversely affected by the granting of an application should be accorded
a hearing; that revocation orders should be preceded, instead of followed,
by hearings; and that no adverse action of any character should be taken
against cither applicants or licenseces becausc of the character or contents
of any program, unless such program containg matter expressly forbidden
by the Act or by regulation of the Commission authorized by the Act, and
then only after the licensee has been finally adjudged guilty by a federal
court of one or mare violations, and the offense is of so serious or repeated
a nature as to show clearly that the licensee or applicant is not qualified in
character to operate a radio station.

The bill also sought to place limitations on the extremcly broad powers
given the President by the Act, both in connection with the assignment of
frequencies to Government stations and in time of war, threat of war, a
state of public peril or disaster or other national emergency, or in order
to preserve the neutrality of the United States. Beginning in the Fall of
1939, there was increasing sentiment to the cffect that Congress should
establish safeguards against abuse of such powers, and there was agitation
for repeal of the pertinent provisions of Sec. 606 of the Act. The Ditter Bill
sought to provide these safeguards by providing for hearings where the
assignment of a frequency to a Government station would make impossible

* See the author’s analysis of the bill in the issues of the Congressional Record for
April 18, 1840, p. 7225, and May 30, 1940, p. 10914,

t H. R. 6324,

** H. R. 8509, S. 3515, 76th Cong,, 3rd Sess.

t1 The Act now permits a maximum of three years and the Commission actually
issues licenses on a one-year basis. The Senate bill provided a maximum license period
of 1¢ years.
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the further operation of, or cause nbjectionable interference to, auy licensed
station, and by limiting the application of Sec, 606 (c) of the Act to the
closing down or taking over of the control of broadcast stations to im-
perative military need on the part of the armed forces of the United States,
upon Presidential proclamation of the actual existence of war in which the
United States is engaged, or a state of insurrection equivalent ta war. The
taking over of stations to permit the Government, or any department or
agency thereol, to engage in or control broadcasting, was to be forbidden.

The bhill immediately won general support among the broadecasting
industry. Because, however, of the rapid sequence of international develop-
ments after its introduction, largely monopolizing the attention of Con-
gress, it has not made any progress to date.

THE COMMISSION'S APPROPRIATION. As noted in last year's
article,* after a stormy experience extending over months, the Commission
finalty secured a iast-minute approval of an appropriztion of $§1,838,173 for
the year 1939-40. During the past year the Commission sought a further
large increase in appropriation. As passed by the House, the Independent
Qffices Bill accorded a total of $2,116,340, an increase of approximately
$280,000, of which $150,000 was for maodernization of monitoring equipment
and $128.000 for personnel. On February 8th the Senate passed the bill,
cutting the Commission’s appropriation to $2,076,340.

Early in March charges were made in the House that the Department
ol the Interior was using the broadcast medinm to [urther its own needs and
even to promote certain favored legislation pending in Congress. The
Hlouse Appropriations Committee refused to approve an item of $40,000
earmarked for the establishment of a permanent staff for radio activities
in the Office of Education in the Department. The House also accepted an
amendment proposed by Senator Gossett, of Texas, prohibiting the use of
any part of the Department’s appropriation

“for the broadcast of radio programs designed ior or caleulated to
influence the passage or defeat of any legislation pending before
the Congress.”

PART II
REGULATION OF STANDARD BROADCAST STATIONS
A. REGULATION OF BROADCAST ALLOCATION

TERM OF BROADCAST LICENSES. The Commission has ad-
hered to the one-year period for broadcast licenses inaugurated by its action
of June 23, 1939, To obviate procedural difficulties that might otherwise
arise when the time comes to put the North American Regional Broadcast-
ing Agreement into operation,T the Cominission, by order issued February
20, 1940, modified outstanding licenses to make them expire uniformily on
August 1, 1940. By {urther order on June 11, 1940, it extended all licenses
to October 1, 1940.

* Variery Ranio Directory, 111, p. 916,

iSee Part V.
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As already noted in Part T of this article and in last year's article®
there has been continuous endeavor within the industry and in Congress to
make a longer license period mandatory on the Commission, principally on
the arguments that the short hicense period opens the door to indirect cen-
sorship through the threat of hearings on rencwal applications, and that a
longer period conduces toward greater stability in the industry. There is
still reason to hope that, without legislation, the Commission will recognize
the cogency of thesc arguments as soon as the present uncertainty over
the effective date of the North American Regional Broadcasting Agreement
is at an end.

CLASSIFICATION OF CHANNELS AND STATIONS. The
classification of channels and stations specified in the revised rules adopted
by the Commission June 23, 1930,% has been maintained in force without
any formal modification. The new rules have not, however, proved immune
from corrosive influences. Nor have the Standards of Good Engineering
Practice, which accompany the rules and were adopted at the same time.

The clear channels, free of nighttime duplication, have not yet been
invaded, but this has not been for want of attempts to establish additional
full-time stations on these channels. Throughout the year their status has
constantly been in danger on account of applications filed with the Com-
mission and pressed on its attention, because of pressure from members of
Congress to permit duplication in paltlcu]al cascs, and because of views of
certain members of the Commission to the same effect. It is commonly
reported that the Commission was divided three to three on the issue, with
the chairman’s views not yet known.

One evidence of the tendency has been the practice of certain of the
Commissioners to grant and renew applications for special temporary
authority to operate full-time to limited-time stations on clcar channels,
This practice was hrought to an end by action of the Commission on July
31, 1939 adoptmg an amendment directing that such applications be handled
in a manner “not inconsistent with the established policy of the Commis-
sion”, and, after further repercussions, by a determination by the Commis-
sion on November 14, 1939 1o adhere strictly to the policy of not granting
such an application except for fhe purpose of permitting the broadcasting
of a special program of a non-recurrent character and of outstanding public
merit.

During the year, extensive hearings were held on two applications, ane
of which sought to introdoce nighttime duplication at Boston on 830 kc., a
¢lear channel occupied by KOA, Denver, and the other of which sought to
introduce nighttiime duplication at New York on 810 kc., a clear channel
occupied by WCCO, Minneapolis, notwithstanding the fact that, under the
clear phraseology and intent of the regulations, neither application could
be granted. No action has becn taken on cither application. On June 10,
1940 an impairment of a minor character oceurred when the Commission
modified its vegulations defining the “Droadcast day” so as to authorize

*VARIlETY Radro Directory, I3, p. 919.

+See Vartery Rapio Directory, 3I, v, 530; ibid, III, p. 918.
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daytime and limited-time stations to begin operation prior to sunrise, at 4
A. M., local standard time, for the sake of service to their respective rural
populations. Technically, this involved a degree of interference to the
nmuch larger rural areas served by clear channel stations.

The most tangible threat to clear channel service, however, was pre-
sented by conclusions expressed by the Network-Monopoly Committee
in its report to the Commission released June 12, 1940. The report was
primarily devoted to the issues specified in the original notice of hearing,
which the Committee was appointed to hear and determine* Technical
allocation questions, such as the necessity for high power and clear chan-
nels to afford service to rural and small towns, the extent and character of
interference caused by duplication, the importance of preserving channels
clear for future dev elopment through increased power, the effect of dupli-
cation under the North American Remonal Broadcasting Agreement and
kindred topics, had not been among the issues specified and consequently
had not been the subject of evidence or argument in the network-monopoly
hearings. These questions had been thoroughly canvassed in the hearings
held in June, 1938 and in a report made by another committee, resulting in
the adoption June 23, 1939 of the present regulations providing for 26 clear
channels,

The conclusions of the Network-Monopoly Committee must, therefore,
be regarded as obiter dicta not based on any evidence in the record, directly
contrary to the evidence heard in the June, 1938 hearing, and simply re-
flecting' the views of the three members, Nevertheless, they are an alarm-
ing portent. Reasoning principally from the fact that all but two of the
high-power clear channel stations are on the Columbia and Nationral net-
works, the Committee advances the conclusion that

“% % competition in the radiobroadcast field ¢an be further enhanced

by a revaluation of the so-called clear-channel policy, whereby new
stations are refused access to clear channels regardless of the ser-
vice which the new station would be able to render and regardless
of how small the interference to the clear channel station would
be. * * The exclusive grant of a clear channel to a station which
can only serve limited areas prevents people in other sections of
the country from receiving service irom stations which could
otherwise operate on-the clear channel frequency. In our opinion,
the Commission should consider the wisdom and practicability of
utilizing the clear channels so that people living in all scctions of
the United States can have the benefit of radio reception at present
denied them.”¥

In the meantime, there have been encouraging signs of an increased
understanding on the part of both members of Congress and the listening
public of the necessity for high-powered stations operating on clear chan-

*The Committee’s conclusions on these issues are summarized and discussed in Part
II, B, of this article.

1The square conflict between these conclusions and the conclusions of the other
Committee based on the actual technical facts, brought out and recognized at the June,
1838, hearing, will be apparent from a reading of a brief summary of the latter in
Variety Rapip DirecTORY, III, p. 921,
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nels to furnish service to rural areas and small towns and cities having no
stations of their own. On June 28, 1939, Representative Larrabee, of In-
diana, introduced a resolution recommending that the Commission take
steps

% * to provide an adequate method to obtain data to determine the
social and cconomic cffects of power in excess of 50 kilowatts.”

In a speech on the floor of the Ilonse on July 6th, Larrabee pointed
out that, with 40% of the area of the country receiving no satisfactory day-
time %1gnal and 60% receiving no s’1t1sf’1(‘tory nighttime signal, power in-
creases in excess of 50 kw. on clear channels appeatred to be the only mcthod
of improving service. On October 26, 1939, Represcatative Sweeney of
Ohiog, placed in the Congressional Record the results of a postcard survey
conducted throughout the rural areas of 14 states, showing the overwhelm-
ing percentage of listencrs relying on clear channels and high power for
service. He adverted to the fact that XERA, a Mexican border station,
was reported to be using 800 kw., or 16 times as much as the maximum
permitted by the Commission’s regulations in the United States. This sur-
vey only served to confirm what had already been demonstrated by surveys
condiicted in previous vears under the auspices of the Commission’s Engi-
ncering Department, showing that about 8% of the country’s rural lis-
teners rely primarily on clear channel stations for nighttime service.

Another important factor has been the growing realization that dupli-
cation on any of the 26 channels entails a tremendous sacrifice of important
rights of the United States under the North American Regional Broad-
casting Agrcement. Such channels, to be occupied by what are denom-
inated Class I-A stations under the Agreement, may not be used by the
other countries at nighttime at any place within 650 miles of the nearest
boundary of the United States (which prevents their use in Canada, Cuba,
and all but the southermost tip of Mexico), and, even at locations where
they may be used, are subject to scvere restrictions as to the strength of
interfering signal, day or night, that may be delivered at the nearest boun-
dary of the United States. The moment duplication is introduced on these
channels in the United States these safeguards from foreign interference
disappear and arc replaced by very inferior degrecs of protection.

There have been devclopments worth noting in connection with the
othier classes of stations. 5o far as is possible, the provisions of the Agrec-
ment have heen given effect and station shifts have been made accordingly.
This has been particularly true with respect to the 18 channels which, while
techuically classed as “clear channels,” arc open to a certain amount of
duplication by what are known as Class I-B and Class II stations under
the Agreement,

With respect to regional and local stations and, to some extent, Class
11 stations, the Commission, in addition to numerous increascs in power to
the new msaximum limits under the revised regulations, has pursued a
course of attempting to fill every niche and cranny in the broadeast spec-
trum nxth new stations. Tt has made assignnients in vielation of the Com-
mission’s Standards of Good Iingineering Practice, assignments subjcct to
what formerly was regarded as excessively ob]ectmn‘tblc interference, and
assignments dtpendent on extreme forms of directive antennas to avoid dis-
astrous interference to existing stations. Little regard has hecen paid to
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the preservation of latitude for future improvement of service, or to the
working out of an allocation plan scientifically designed te achieve “a fair,
efficient, and equitable distribution of radic service” over the country, or
to solution of the serious problem now presented by the present inadequacy
of service in about 40% of the country’s area by day and in ahout 60% of
its area by night. Instead. there is an increasing tendency to return to the
chaos of interfercnce in all but urban areas which the rural listening public
experienced during the period from July 9, 1926, when federal regulation
under the Radio Act of 1912 broke down, to November 11, 1928, when the
Federal Radio Commission placed in effect a realloeation providing for 40
clear channels and imposing at least partial safeguards against undue load-
ing of the 44 regional channels. This was followed by carefully considered
empirical standards evolved over the years by the Commission’s Engincer-
ing Department and designed to assure a maximum of service and a mini-
mum of objectionable interference on all classes of channels. Although, on
hitherto generally accepted engineering principles, the standard broadcast
band is filled to overflowing,* the Commission authorized 52 new stations
in 1938, 54 in 1939, about 25 to July 1, 1940, bringing the present total to
about 840. True, for the most part, the new stations have been given local
or daytime assignments, but a number have raised serious questions of
interference and have been in clear violation of the Standards of Good En-
gineering Practice. Usually. during the past year, the grants have been
made without hearing, even in cases where substantial interference to
existing stations was involved.

ECONOMIC FACTORS. Any attempt to piece together the Com-
mission’s pronouncements on the relevancy and the significance of cco-
nomic factors in the allocation of standard broadeast stations leads to
bewilderment. When last year's article was written, the prevailing tendency
of the Commission itself was to regard economic factors as of paramount
importance in the interpretation and application of the statutory standard
“public interest, convenience or necessity” in both its rule-making and its
licensing functions, During the same period its Lasw Department was
urging an inconsistent and almost contrary thesis in the reviewing courts.t

By its action of June 23, 1939, following the report and recommenda-
tion of its Committee, the Commission refused to amend its regulations to
permit power in excess of 50 kw. on clear channels, This determination
had no technical justification (the uncontroverted evidence favoring the
removal of the power restriction in the interest of improved service) and
wag bdsed almost entirely on so-called economic factors, consisting of ap-
prehended adverse competitive effects on smaller stations which, it was
feared, would lose audicnce and revenue. In its actions on applications
for new stations of any class, the Commission had for several vears given

* When the Federal Radio Commission was established in 1927 there were 733
licensed broadcast stations. One of the principal purposes for establishing the Commis-
sion was the bringing of order out of the then-existing bedlam of interference, by reduc-
tion in the number of stations in simuiltanzous operation and other methods, By suc-
cessive actions in 1928 the Commission succeeded in reducing the total number to about
600, and the number in simultaneous nighttime operation o a much laower figure.

+ VARtETY Rapro Dineerory, III, pp. 923, 967, 9%3.
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almost automatic recognition to the rights of licensces of existing stations
n the same community to be protected against economic injury resulting
from excessive competition to a degree sufficient to prevent the existing
licensees from carrying on in the public service. Applications for new
stations were denied on this ground, and in almost all cascs the issue was
raised, was the subject of evidence, and was determined,

The volte-face has come in several stages and has more than one facet.
It began with the Law Department's contention in the United States Court
of Appeals and later in the Supreme Court that economic damage through
loss of revenue, even though substantial, does not confer the right of appeal
because such damage, in legal phraseology, is “without injury.” It was
furthered through the new intervention rule, effective August 1, 1939, and
the rigorous interpretation given it on October 2, 1939, under which
petitions to intervene by persons apprehending economic injury and mo-
tions to enlarge the issues to include economic factors were regularly de-
nied. It was revealed in a tendency to visit retribution on those who
ventured to raise the economic issue in proceedings pending before the
Commission.* It was given substantive cxpression in a series of decisions,
usually without hearing, on particular applications beginning in January,
1940, in which the right of existing licensces to be protected against ex-
cessive competition, no matter how injurious. has becn categorically de-
nied. Small towns which, under the Commission’s carlier views, would

*On Qctober 10, 1939, the Commission, without hearing, granted an increase of
facilities to a station at New Albany, Indiana. On October 30th, the Kentucky Broad-
casting Corporation, which had previously been granted a construction permit for a
new station of the same class across the river at Louisville, Xy., petitioned for reconsid-
eration of the New Albany grant, alleging it would result in such severe loss of revenue
as to impair petitioner’s service and would destroy its ability io render proper service
in the public interest. On November 20th the Commission not only denied the petition
but issued an order to the Kentucky Broadcasting Corporation to show cause why its
construction permit should not be recalled because of doubts raised by its petition as
to its financial qualifications. Months later, on May 8, 1940, the order was rescinded.

1 On January 9, 1940, the Commisgion, in denying a petition by an existing licetisee
for reconsideraticn of a grant of a new station made without hearing in Spartanburg,
S. C., said:

“In the radiobroadecast field public interest, convenience and necessity is
served nof by the establishment and protection of monopolies, but by {he widest
possible utilization of broadcast facilities. Competition between stations in the
same community inures to the publie good because only by attracting and hold-
ing listeners can a broadcast station successiully compete for advertisers. Com-
petition for advertisers which means competition for listeners necessarily results
in rivalry belween stations to broadceast programs calculated to attract and hold
listeners, which necessarily results in the improvement of the quality of {heir
program service, This is the essence of the American system of broadcasting.

“Experience has shown that the addition of 2 competitive station in a com-
munity does not bring about disastrous results sometimes predicted by <he
licensee of an existing station in the community, More often the protests of
the existing station to the establishment of a new station spring not from a
desire to insure its continued cperation in the public interest, but rather from
the purely private interest of seeking a monopoly in a field in which the {nterests
of the public are best served by competitive operation.”

Notwithstanding this momentous announcement of princlple, on April 22, 1948, ihe
existing stotion was sold to the successful applicant for the new station, and the sale wasg
thereafter approved by the Commission on May 21, 1940,
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have been held of doubtful zbility to support even one station, have been
granted two stations without hearing.*

:I'he volte-face has not, however, been complete. This is zpparently
due in part to the principles announced in the Supreme Court’s opinion in
the Sanders Bros. Radio Station case, discussed in Part IV, and in part to a
reset'\'a'fion in the Commission’s own views, With respect to the latter, in
presenting the matter in the reviewing courts, the Commission's Law 1e-
partment, while strenuously opposing the right of an existing licensee to
appeal, declared as follows:

. "We do not wish to minimize the importance of a considera-
tion by the Commission of the effect of competition between a
proposed new station and existing stations before the Commission
grants a license for the proposed new station. Unquestionably,
the Commission should, in determining whether the ‘public inter-
est, convenience and necessity’ will be served by the licensing of
a new station in a community, give careful and painstaking con-
sideration to the question of whether the effect of granting the
new license will be to defeat the ability of the holder of any one or
more outstanding licenses to carry on in the public interest. The
Commission is entirely in accord with the view thut if the effect
of granting a new license would be to defeat the ability of the
holder of an outstanding license to carry on in the public interest,
the application for the new station should be denied unless there
are ‘overweening’ reasons of a public nature for granting it. And
the Commission also believes that it is obviously a stronger case
where neither licensee will be financially able to render adequate
service. It is the Commission’s endeavor to determine in every
case whether service to the public will be benefited or adversely
affected by its action on an application.”’y

The net result of the foregoing would seem to be that the Commission
entertains the view that it may consider and determine the issue hut that
persons adversely affected have little or no standing, either before the
Commission or in the reviewing courts, to participate in the proceedings
or to complain of an erroneous determination. This position, as will here-
after appear, was in large measure rejected by the Supreme Court. In fact,
notwithstanding the Commission’s more recent views, its earlier views are
occasionally given effect and, from time to time, the factor of adequate
economic support and, conversely, the factor of competitive effect on ex-
isting stuations, directly or indirectly enters into the Commission’s de-
cisions. In the present state of affuirs it is extremely difficult to state with
any confidence whaut, in actual practice, is the law on the subject.

* Instances of this are the grants in the spring of 1940 of two stations in Salisbury,
Md., having a 1930 population of 10,997, and two stations in Las Vegas, Nev, with a
1930 population of 5,165.

t Petition of Federal Communications Commission for rehearing in United States
Court of Appeals for the District of Columbia in Sanders Bros, Radio Station V. F.CC,,
166 F. (24) 321.
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B. REGULATION OF OWNERSHIP AND CONTROL OF STATIONS

THE NETWORK-MONOPOLY INVESTIGATION. On June 11,
1940, there was submitted to the Commission the long-awaited “Report of
the Committec Appointed by the Commission to Supervisc the Investiga-
tion of Chain Broadcasting,” commonly referred to as the Network-
Monopoly Investigation. The report was made public the following day.
The proceeding, the carlier history of which has been traced in preceding
articles,® began with the Commission’s Qvder No, 37 on March 18, 1938,
undcrwent an extended hearing from November 14, 1938 to May 19, 1939,
and since then has been in the hands of the Commission’s staff and the
Commiittee for the preparation of the Report. The Report docs not recom-
mend or suggest the procedure to be followed by the Commission in con-
sidering and giving effect to its conclusions, At present writing, the Com-
mission has not made any determination in this respect. It may be as-
sumed, however, that, following the pattern usually adhered to in its quasi-
Icglslatlve proceedmﬂs the Commission will cventually accord opportunity
to dissatisfied parties to file cxceptions and to present briefs and oral argu-
ment, although such opportunity may be preceded by the formulation of
tentative regulations on the subject-matter,

The document is of encyclopaedic dimensions, totaling some 1,300
pages, comprising a text of 138 pages and bulky appendices. Pursuant to
the original spccificatian of issues, it covers a few matters not exclusively
related to network opcrations, such as a study of ownership and control
of broadcast stations generally. These will be adverted to in Jater sub-
headings. It also covers at lcast one inatter alrcady discussed in this ar-
ticle and not included in the specified issues, namely, the issue as to preser-
vation of clear channels. QOtherwisc, its contents and conclusions relate
exclusively or primarily to nctworks. These conclusions can be covered
only in bare cutline in this article.

According {o the Report, “the heart of the abuses of chain broadeast-
ing is the nectwork-outlet contract.” ILxamples of “arbitrary and inequit-
able practices” due to these contracts are (1) the exclusive provision pre-
venting the affiliate station from accepting programs irom a competing net-
wark; (2) the provision requiring the affiliate station to subject all or a
major portion of its time to network utilization at the network’s option,
regardless of whether such time is actually used; (3) the provision that non-
networl rates for national advertising cannot be less than those for network
commercial programs; (4) the provisions concerning the free usc of the
first hours, combined with low initial compcnsating rates for the next
hours; and (5) the long periods of time covered by the contracts. In the
case of National Broadcasting Company, the additional feature is pointed
out that it “has two distinet networks with scparate service to two stations
in cach of many cities,” and that the manner in which they are operated is
cvidence of the “complete domination” of the affiliated staticns and is “one
of the most incquitable by-products of these contracts.”

The Committee finds that the intercsts of the outlet stations “have
been subordinated to the interests of the network owned and controlled
station”; that “the predominance of network organization is cvidenced by

* Variery Rapio Directrory, I, p. 833; ibid, III, p. 928,
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their disproportionate share of the income of the radio broadcasting n-
dustry”*; and that the contract arrangemecnts are refiected in the program
policies of the networks and the lack of independence on the part of outlet
stations.

Citing Sec, 303 (i) of the Communications Act, authorizing the Com-
mission “to make special regulations applicable to radio stations engaged
in chain broadcasting,” together with other provisions in the Act, the Com-
mittec concludes that it has authority to deal with the contracts, and that
“public interest, convenience or necessity are adversely affected by inclu-
sion in the network-outlet contracts of many of the contractual provisions
discussed.” It expressed the belief that

“* % the Commission should procced at once to deal with these
problems to the extent that Congress has given it authority in the
Commuunications Act of 1934.”

Other matters covered by the Report include the so-called manage-
ment contracts (covered in a later subheading), the policies of Columbia
and National of placing a large number of the hest-known artists under
exclusive contract, the dominant part played by National in the field of elec-
trical transcriptions, the dominant position occupied by stations owned or
directly controlled by networks, the charge that two-thirds of the nation’s
standard broadcast stations are operated @s incidental to other businesses
{covered in a later subheading), the charge that networks have passed on
to advertising agencies the right of selection and production of programs,
and the charge that, while networks have gone voluntarily into the better
markets, they have neglected the less profitable ones and, as a result, about
320 stations remain without major network connections and many listeners
are deprived of the advantages of chain broadeasting service. The Com-
mittee specifically directs the Commission's attention to the follosving prob-
lems suggested by the Report: (1) the necessity and advisability of re-
quiring networks to be licensed by the Commission; (2} the ownership of
stations by networks: (3) the ownership of more than one station by an
mdividual or corporation; (4) the control of talent by networks; (5) the
dominant position of National in the transcription field ; and (6) the diffi-
culties involved in supervising the transfer of control of corporate licensees
because of their stock being listed on stock exchanges, adding

“The actual administrative experience which the Commission will
obtain under its new licensing policy will enable it to suggest to
the Congress the enactment of amendatory legislation to deal with
these problems if such is later found to be necessary.”

The public appcarance of the Report on June 12, 1940 had been pre-
ceded by a rising tide of criticism and complaint at the delay, particularly
in Congress. Arrangements made by the Committee shortly after the con-
clusion of the hearings on May 19, 1939, secimed to assure completion of
the Report at an early date, and statements to that effect were freely made
by members of the Commission both publicly and to congressional com-
mittees as early as June, 1939, Op Auagust 3, 1939, Commissioner Walker.
then acting chairman of the Committee, ordered the newly-created special

* The Report points out that, out of $18,854,784 net operating ineome of all the sta-
tions and networks for 1938, $8,277,352 went to National and Columbia.
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staff tu proceed at full speed, devoting full time to the task, and to complete
it for the Committee’s consideration within two months. By September,
1939, it was common knowledge that at lcast a preliminary draft had been
completed, and the substance of its contents and conclusions even found
their way into the trade press. In fact, as then published, they differed little
from thosc contained in the Report when it finally appeared.

Time went on, however, and, as the RePort falled to materialize, a maze
of conflicting rumors circulated as to the reasons for the delay. Stories
persi.sted that high administration officials, including even the White House,
had intervened and, cither for that or other reasons, the Report was being
purposcly dclayed or suppressed. Yet in the mcantime repcated assur-
ances were given by the Commission of an early conclusion of its labors.*
Insistent prodding developed on the part of Scnator Tobey of New Hamp-
shire, who wrote cach member of the Commission on May 3, 1940, revicwed
the carlier assurances given by Commission representatives, describing
them as “nothing but a mockery,” and on May 15th rcad his letter and the
replies received into the Congressional Record. The delay in completion
of the Report was, as already noted, the principal topic oi the grilling to
which Commissioner Brown (who had become chairman of the Commit-
tee) was subjected at the hearing before the Senate Committee on Inter-
state Commerce on his reappointment, June 12, 1940, the day on which the
Report was released to the public.

MULTIPLE OWNERSHIP. To judge from the Commission's ac-
tions on applications without hearing during the past ycar, the issuc of
multiple ownership of broadcast stations, that is, the ownership of two or
more stations either in the same or in different communitics, has passed
into oblivion. Applications raising the issue have been granted speedily,
usually without hearing, and without dissent,

That the question is not entirely forgotten, however, is indicated by
the Network-Monopoly Report. A substantial portion of the Report is
devoted to “Multiple Qwnership of Radiobroadcast Stations.” Tt states:

“The contro! of the business of broadcasting has progressively
fallen into fewer and fewer hands, * * *

“The problem with respect to the ownership of two or more
stations by the samc persen or group of persons is not unlike that

* By December 1, 1939 the Committee was reported by the trade press to be still
engrossed in drafting its report, with a majority of its members favoring the conclusions
which had already been made public. On December 13, 1939 a Commission represen-
tative, testifying before a House Apprepriations subcommitiee, asserted that a second
part of the Report was being formulaled and probably would be in the Committee’s
hands in two weeks, probably to be followed by submission to the full Commission by
the middle of January. On January 30, 1940 anclher Commission representative, testi-
fying hefore a Senate Approprialions subcommitiee, predicted that the Report would
be available “easily within a month”, By February 15th, it beecame known that there
would be a further delay of two weeks and perhaps a month, before {he Report reached
the full Commission. This was followed by a published rumor that the Commission
en bene, rather than the Commitfee, would draft the Report and that its conclusions
wolld be less stringent than those previously indicated. Early in May it was stated at
the Commission that action would prebably come by about the middle of May, and the
delay was explained by the fact that the draft had been returned to the Law Depart-
ment for further revision bul was now back in the Committee’s hands. On May 27, 1940
the Committee met in an eflert to put “finishing touches” on the Report but again the
draft was referred to the staff for revision,
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of network ownership of stations. The record evidences a definite
trend toward concentration of ownership of radio stations. * * To
the extent that the ownership and control of radiobroadeast sta-
tions falls into fewer and fewer hands, whether they be network or-
ganizations or other private interests, the frec dissemination of
ideas and information, upen which our democracy depends, 13
threatened.”

The Report points out that, as of the end of 1939, there were 660 com-
mercial standard broadcast stations, of which 283 were owned by 87 mul-
tiple-owners and 377 were owned by single-owners; that the 87 multiple-
owners received 38 of the total business with average net time sales of
$487,773, and the 377 mngle owners received the remaining 429, with

average net time sales of only $82,669. These figures are further broken

down mto various categories, by degrees of multiple ownership and geo-
graphical subdivisions, but their significance is complicated by other imn-
portant factors such as network ownership and size of market.

As earlier stated, “the ownership of more than one station by an in-
dividual or corporation” is one of the problems to which the Committee
specifically directs the Commission's attention, and there is a clear impli-
cation that the problem should be dealt with under the Commission’s “new
licensing policy.”

NEWSPAPER OWNERSHIP OF BROADCAST STATIONS—
LOCAL MONOQPOLY, During the past vear the matter of newspaper
ownership of broadeast stations continued to be theoretically important but,
with ane CJ\LEpthll remained practlcally a dead issue. As of July 1, 1939,
246 broadcast stations were owned in whole or in part by publishers. * By
January 15, 1940, the number had increased to 269 and, as of July 1, 1940,
it stands at almost 300, The increases have been due in part to the grant-
ing of applications for new stations by new spaper interests, and in part to
Commission approval of sales of existing stations and transfers of their
licenses of control to such interests. In hoth cases the Commission has
not deemed @ hearing necessary in most instances, and in many instances
the actions have been taken with record-breaking speed.

The exception above-noted revolves about the situation where Com-
mission action would result in ownership of the sole newspaper and of
the sole broadcast station by a single individual or company in a given
community. There are many ‘communities scattered over the country i herc
this situation d.h“(iﬂ.(h’ obtains. due to past actions of the Comml%mn The
issue was raised in the Allentown case, reviewed in last year's article, in
which, after considerable vacillation between opposing theories, the Com-
mission gave its approval to the unified ownership without hearing. Dur-
ing the spring of 1940 the issue bobbed up again. On April 15, 1940, a
majority of the Commission granted an application for a new station by a

* This figure represents an increase of somewhat over 100 during the life of the
Federal Communications Commission, beginning July 11, 1934. On January 1, 1938, the
number was 211, and, on January 1, 1939, it was 239.

+ VARIETY Rapio DiIrectory, III, p. 931,
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newspaper publishing company in Martinsville, Va., although the com-
pany was owned by non-residents, and rejected a competing application by
resident interests in the community., Chairman Fly entered a disscnting
opinion, pointing out that the action of the majority was in direct contra-
diction to an action of the Commission involving a similar situation in
I’ort Huron, Mich.¥* Commissioner Case concurred in the dissent and Com-
missioner Walker concurred in part. Shortly afterwards the Commission,
by a vote of 4 to 1 (Commissioner Craven dissenting) abruptly and without
hearing denied an application of Brush-Moore Newspapers, lnc,, owner of
a chain of daily papers in Ohio, for Commission approval of its acquisition
of control of WPAY, Portsmouth, Ohio, in which the company already held
a 509 interest. It was said that the Commission desired to see a tesi of
“the issue of local monopoly.” Since then, the Commission has decided to
hold a hearing on the application.

During the same period, the issue of newspaper ownership has not
been allowed to die entirely in Congress. [t has been the subject of ques-
tioning at the several hearings before the suhcommittees of the House and
Senate Committees an Appropriations. To a limited extent the matter is
adverted to in the Network-Monopoly Report, which contains statements
such as the following:

“Unlike other big business enterprises, however, broadcasting
is not the chief activity of its owners, but is operated principally
as a ‘side line’ to the main business. * * More and more of the appli-
cations filed with the Commission for authority to become the own-
ers of stations show the applicants to be persons of other large
business intercsts, cousisting of such activities as manufacturing,
banking, publishing, natural resources devclopment, public utility,
and many other types.

“Two-thirds of the nation’s standard broadcast stations are
operated as incidental to other businesses. In many cases, the ac-
tual owners of the stations do not personally operate them.

“In addition to the operation of approximately 300 stations by
newspapers, 125 other stations are operated by bhusinesses of vari-
ous kinds.”

The foregoing seems to imply disapproval of such ownership, but the
Comumnittee does not make any recommendation or enumerate it as one ol
the problems to be resolved.

SALE AND LEASE OF BROADCAST STATIONS—CONTROL
BY NON-LICENSEES. The past year has served to confirm the conclu-
sion advanced in last year’s article that the issue as to “sale of wave-
lengths™ has “all but hurned itself out.”™ The granting of applications for
Commission approval of transfers of license or of control became and re-
mained a matter of routine, in most cases without hearing, regardless of

*5 F.CC. Rep. 197,

7 VAaRIETY Rapio Drectory, II1, p. 934,
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the price paid by the purchaser or the excess of such price over the value
of the tangible assets comprising the station purchased. Included in the
transfers approved were many purchases by newspaper publishers, pur-
chases by persons or corporations already having one or more stations,
and purchases by absentee owinlers. In several instances very large amounts
were paid. In certain of these instances all records for speed were broken.®
The issue, however, continued to be the subject of interest in hearings
before Congressional commitiees. In response to a question at such a
hearing, the Commission chairman stated:

“The Commission has no jurisdiction over the price paid for
equipment used by broadcast stations as such.”

By way of contrast, there has been a vigorous onslaught in instances
where, in the Commission’s judgment, broadcast stafions were actually
controlled by persons other than their licensees, The Network-Monopoly
Report covers the matter extensively, including contracts whereby the li-
censee appeints a chain as sole agent for the purpose of supplying programs
(such as those heretofore existing between National and CGeneral TElectric
and Wostinghouse) and miscellaneous examples of management and
agency contracts. The Report, referring to Sec. 310 (b) requiring Conumis-
sion approval of transfers, expresses the conclusion:

“The various types of contracts just reviewed raise serious
questions under this Section of the Act. The problem is particu-
larly acute where managenient is transferred to a network whose
interest to serve the public might be secondary to its interest as a
network organization.”

Bost of the situations described in the Report were the subject of pro-
ceedings of one sort or another during the yvear prior to publication of the
Report. Action by the Commission on January 30, 1940, setting the renewa!l
applications of eight stations for hearing, announcing an inquiry into man-
agement contracts, and stating that about a dozen additional renewal appli-
cations would he similarly treated when they became due (including the
Westinghouse and General Electric stations), was followed by a long delay
due to the Commission’s failure to send out notices of hearing or to specify
the issues in which it was interested. In the meantime, the situations were
to a large extent corrected voluntarily. The Westinghouse stations, for
example, were shifted from National to Westinghouse management, effec-
tive July 1, 1940.

Where the alleged unauthorized transfer of control was coupled with
misrepresentations to the Commission, however, no such lenience was
exhibited. In several instances, all having to do with small stations, licenses
have been revoked, and the revocations have either become final after hear-
ing or are still pending hefore the Commission, On January 23, 1940, the
Commission made final its revocation of the license of KUMA, Yuma, Arviz,,
for alleged false statements as o control and operation. Similar action was
taken on March 29th against WSAL, Salisbury, Md., where alleged control
by a non-licensee was coupled with a charge of misrepresentation as to the

*In one case, involving one of the largest purchase prices, newspaper ownership,
multiple ownership of stations both in the same and in different communities, and
absentee ownership, the application for approval was fled December 8, 1939, announced
three days later, and granted on the fourtk day.
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applicant’s financial responsibility. On February 8, 1940, the Commission
issued revocation orders against five local stations in Texas, and another
such order followed a few days later, all based on an undisclosed interest
by two individuals coupled with misrepresentations. In May and Juune,
1940, after extended hearings in Texas, the Commission adopted proposed
decisions making the revocation orders final, but the decisions have not vet
become final. Still other proceedings ave pending. It is interesting to note,
however, that as a rule the communities where the stations are located
have not suffered a loss of service through the revocations. In Yuma, Ariz.,
for example, the Commission authorized another company to construct a
new station on August 8, 1939, over five months prior to the revocation.
In Salisbury, Md., the Commission authorized two new stations without
hearing on April 13, 1940.

ABSENTEE OWNERSHIP. During the past year there have been
ng significant developments on the issue of absentee ownership of broad-
casi stations that have not been sufficiently covered in connection with
multiple and newspaper ownership. The basic philosophy of the Network-
Monopoly Report is obviously in the direction of favoring local operation
and control. .

ALIEN OWNERSHIP. In past years the matter of alien interests
in the ownership and control of broadcast stations has not presented any
substantial problem. With the outbreak of war on September 1, 1939 the
situation changed somewhat, and there has heen an increasing tendency to
exercise vigilance. Inunediately there were indications that the IFederal
Bureau of Investigation would callaborate with the Commission in check-
ing the nationality and antecedents of licensees. Later evidence of the
tendency is found in the meticulous inquiry into citizenship in the new
application forms, and in the Commission’s anncunced intention on June
10, 1940 of insisting upon actual proof of citizenship in connection with
applications for all classes of stations and operators.

On June 18, 1940 the proof-of-citizenship quest toolt a turn bordering
on the spectacular when the Commission issued regulations requiring
fingerprinting and proof of citizenship of all licensed operators, both com-
mercial and amateur, totaling considerably more than 100,000. The re-
quired proof of citizenship exrehided to information about the citizenship
or nationality of the operator’s immediate family, and about his service
with the American army or navy or with any foreign government, It is said
that the same requirements with respect to fingerprinting and proof of
citizenship will shortly be extended to all applicants and licensees and, in
the case of corporations, to all officers, directors, stockholders and em-
ployees. The same will extend to officers, directors and stockholders of
holding corporations. If this proves trie, hureaucracy will have scored an
impressive triumph,

In the Senate, it was said, legislation might be introduced soon to for-
bid foreign holdings in any corporate licensee. The present law permits
a limited extent of foreign interest, e.g., the owning of one-fifth of the cap-
ital stock in the licensing corporation.

C. REGULATION OF PROGRAM CONTENT

STATUTORY PRESCRIPTIONS., The Commission still adheres to
the viewpoint that, notwithstanding the express prohibition against censor-
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ship in Sec. 326 of the Act, it has power to refuse to renew a bruadcast
license because of alleged program offenses, not merely where the programs
(e.a, lotteries and obscene, indecent or profane language) are specifically
forbidden by the Act. but also where, in the Commission's opinion, they
fail to meet the vague test of “‘public interest, convenience or necessity.”

Ag an illustration of the viewpoint may be cited an address by Com-
missioner Walker in San Irancisco on March 1, 1940. Urging that the
Commission establish program standards, he declared that a station must
provide worthwhile service to justify its continued existence; that stations
violating the law or public interest hy “promoting lotteries, or fraudulent
advertising, or vulgar programs, hardly would he expected to be in a favor-
able position for license renewal”; and that, although the Commission does
not have the right to censor, it has important functions to perform in the
public interest and its duties should be so exercised as to encourage and
eventually bring about a higher standard of broadcast programs, responsive
not only to the entertainment but to the educational, religious and cultural
needs of our people and of the nation at large. This philosophy has fre-
quently been buttressed by the proverh “By their fruits shall ye know
them.” first cited in this conmection by the veviewing court in the tamous
and overworked Brinkley case®

Claiming this power of indirect censorship, and having on occasion
successfully cexercised it, the Commission is enabled to regulate program
content effectively through public and private statements of members of
the Commission and notires to stations by the Law Department, with the
implied threat of designating rvemewal applicetions for hearing, the ac-
companying harmful publicity, and the possibility of deletion of the station.
Under these circumstances the number of cases actually reaching the desig-
nation-for-hearing stage is relatively unimportant. The extent of censor-
ship really exercised must be determined in the first instance from the
extent and the effect of the Commission's activities prior to this stage. Tt
was to strip the Commission of this power that the Ditter-Bailey Bill, re-
viewed in Part T-C of this article, was principally designed,

The past year has been one of conflicting movements in the field of
program control hut, on the whole, it is believed that the trend neted in
last year’s article is still predominant, namely, toward a reduction in the
extent gnd character of the Commission’s endeavor to censor programs,
The trend has been far from a simple curve downward, however, and has
recently been badly complicated by influences arising out of the threat of
war. Farlier, comfort was derived from the attitude of the President wha.
in an address by his Secretary, Stephen T. Larly, delivered at the annual
convention of the National Association of Droadcasters July 11, 1939, was
quoted as follows:

“But now in our time, there has come into being another great
institution for the general diffusion of knowledge—the radio. Still
in its infancy, it already rivals in importance the schools and the
press. The government, as the people’s agent, has had and has
now a still different relation to radio from that toward the school

* KFKB .Broadcasting Ass’n v. Federal Radioc Commission, 1931, 47 F. (2d@) 670.
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and the press. It has encouraged and aided its development on the
one hand, and, on the other, it has set up such controls of its opera-
tion as are necessary to prevent complete confusion on the air. In
all other respects the radio is as free as the press.”

It may not be amiss i1 this connection to note that, in its struggle to
achieve parity with the press as a medium for the dissemination of news,
radio scored a success in the formal opening on July 20, 1939, of the Radio
Galleries in Congress.

In its convention at Philadelphia, the Republican Party adopted the
following plank on June 19, 1940

“The principles of a free press and free speech, as established
by the Constitution, should apply to the radio. Federal regulation
of radio is necessary in view of the natural limitations of wave
lengths, but this gives no excuse for censorship. We oppose the
use of licensing to establish arbitrary controls. Licenses should be
revocable only when, after public hearings, due cause for cancella-
tion is shown.”

It 15 expected that a similar plank will be ¢ontained in the Democratic
platiorm.

PROGRAM COMPLAINTS—PROCEDURE. For a while during
the summer of 1939 it appeared that the Commission was reviving its
earlier program complaint procedure which had long been under attack as
back-door censorship. Apprehension was caused by the Law Department’s
practice of sending out requests to stations for their program continuities
of “questionable” programs. In several instances the inquiries also were
addressed to individuals whose testimonials were broadcast. The earlier
practice of issuing temporary licenses as the result of complaints was not,
however, followed. Late in August, 1939, to quict the apprehension, the
Commission indicated that it would take pains to verify the validity of
program complaints before sending notices to stations.

Throughout the year the Commission showed an inclination to employ
the revocation procedure, rather than the renewal application procedure,
for disciplinary purposes, althotigh there were notable exceptions to this.
Also. when a program complaint invelved an alleged viclation of a specific
provision in the Act entailing criminal penaities, such as Sec. 316 relating
to lotteries, the Commission usually referred the matter to the Depart-
ment of Justice rather than to initiate proceedings before itself.

PROGRAM COMPLAINTS-SUBSTANCE. The wide variety of
program complaints received and considered by the Commission, noted in
earlier articles, continued during the past year.

In testimony presented to a subcommittee of the House Committee on
Appropriations December 13, 1939, data were given showing that the com-
plaints covered refusals to broadcast particular programs (coupled with
charges of censorship and denials of the right of free speech): failures to
provide time for political broadcasts and criticisms of such broadcasts;
false, frandulent or misleading statements: religious programs; medical
programs; lotteries; solicitation of funds: editorial policies of stations:
news broadceasts:alleged propaganda, including foreign-language programs;
defamatory material; program contests; obscene, indecent or profane lan-
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guage; horse racing and gambling; fortune-tclling and astrological pro-
grams; excessive advertising; cxcessive use of rccordings; piracy of pro-
gram ideas; inferior program service; and many unclassified items. The
overwhelming proportion of thesc complaints, it was said, had been decmned
frivolous, unsubstantiated or otherwise not warranting investigation. It
was not made clear what test was applied in determining, first, whether a
complaint warrants investigation and, second, whether it thereafter war-
rants disciplinary proceedings.

In the flurry in the summer of 1939, when it appeared that the Com-
mission was reviving its old procedure, the requests for program continui-
tics sent out by the Law Department had to do with a variety of programs
ranging from prize contests and testimonials to foreign-language scripts.
In the fall of 1939 a rencwal application was reportedly set for hearing for,
among other reasorns, cxeessive use of phonograph records. On February
6, 1940, the Commission directed its T.aw Department to investigate com-
plaints as to race-track gambling broadcasts carried by a station. During
the early winter of 1940, the Commission gave evidence of an intention to
“crack down” on a large number of alleged lottery and gift enterprise pro-
grams, and by the end of February, the industry was deeply concerned over
what appeared to be a new sicge of program regulation through hearings
on renewal applications.

The species of pregram drawing the greatest fire was the lottery or
near-lottery type. Under a long line of federal and state court decisions,
the language of the several lottery statutes* had been construed to require
the presence of two elements hefore an enterprise could be deemed to fall
under the ban, (1) chance. and {2} the pavment of a consideration. The
cases had stretched the conception of what constitutes “consideration” to
a far point, but had not dispensed with the requirement. Various ingenious
program schemes were devised {usually Dy advertising agencies), designed
to have somewhat the same popular appeal as does a lottery but falling
outside the legal dehinition for want of one or the other of the two require-
ments. Some schemes, while having an element of consideration, depended
on various types of alleged “skill” to elude the element of chance. Others,
frankly involving the element of chance, relied on the absence of consid-
cration. Both types enjoyved tremendous success with the listening public,
to the detriment of other programs and even of other media of entertain-
ment.

The matter came to a climax with the “Pot o' Gold” program carried
over one of the National Droadeasting Company networks. s everyone
knows, the selection of the prize winner depended entirely on chance in
the choice of a telephane numbcer, but, it was contended, no constderation
flowed from the telephone subscriber in order to be eligible. The program
led to the registering of over 100 complaints with the Commission proceed-
ing from theatre owners, religious groups, members of Congress, and other
organizations and individuals. It resulted in the institution of various
schemes by theatre owners to hold their audiences during the evening when
the program was broadcast. Members of the Conunission were reported
to be stating that they considered the program, and others like it, as con-
trary to public interest.

* See, 316 of the Communications Act, in its phraseology defining the offense, is vir-
tually a replica of the federal siatute governing use oif the mails for lottery information,
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Submission of the program to the Post Office Department, to the Com-
mission’s Law Department and to the Law Department of the Federal
Trade Commission was {ollowed, it is understood, by opinions in each casc
that the scheme was not a lottery within the meaning of the statutory
phraseclogy. Iinally, on Iebruary 8, 1940, the Commissiun announced
that it had transmitted the facts concerning the “Pot o’ Gold” program to
the Department of Justice which, however, did not receive formal notice of
the transmittal until 13 days later. In the meantime, both out of concern
for the eventual ruling and because of disapproval of the program itself,
a few stations ceased broadcasting it. On April 12, 1940, in a letter to the
Commission, the Department of Justice gave the programs a favorable rul-
ing, and, what was even more significant, did likewise with another pro-
gram qublmtted to it which involved elements approaching even closer to
{orbidden territory. This was followed by a similar ruling by the Depart-
ment in May on a batch of five other prize-contest programs, including
“Musico”, which had been submitted by the Commission on March 29th.*
At present writing, the issuc seems to be temporarily guiescent but, in
the writer’'s opinion, cannot be regarded as permanently closed. Such pro-
grams, if persisted in, are bound sconer or later to incite agitation for re-
pressive nieasures. There is no assurance that, if a scheme such as that in
the “Pot o’ Gold” prize contest should come before the Supreme Court as
presently constituted, the element of consideration will be held to be neces-
sary to constitute a loftery or gilt enterprise, or, even if it is held to be
indispensable, that the definition of the element will not be enlarged to
cover the scheme,

There remain to be discussed a few miscellaneous developments re-
lated at least in part to the subject of program complaints.

During November, 1939 there were hints from former Attorney Gen-
eral Murphy that legislation might be sought to outlaw minute-to-minute
racing results from all communications media, including radio. The John-
son billf, prohibiting the advertising of alcoholie beverages, including beer,
by radio showed signs of activity fo1 a while but was pmsscd over and now
seems unlikely of cnactment,

Sec, 315 of the Act, requiring that stations accord equal opportunities
to political candidates, continues to serve as a starting point for an attempt
to extend its underlying principle to the discussion of all controversial
issues. Tor example, the State Restaurant Liquor Dealers’ Association of
New York complained te the Commission that a station at Rochester had
improperly denied it time to present the liquor industry’s side of the local
aption prohibition issue to the voters of upstate New York. In his reply
on Septembox 25, 1939, Chairman Fly proceeded on the theory that it was
the station’s duts to accord both sides an opportunity i either side were
given time on the air, saying:

“However, it is the duty of the Commission to requirc that
such licensees shall utilize their facilities to serve the public in-

* In November, 1939, a federal district court had held that “Musico” did not violate
the lottery statute.
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terest and insofar as such facilities are used to discuss contro-
verstal political issues, it is the responsibility of the licensees to
provide 2 well-rounded as distinguished from a onc-sided presenia-
tion of such subjects.”

He stated that the Commission has ne power to compel a station to
permit & particular individual to use station facilities except insofar as re-
quired by Sec. 315 in the case of political candidates, but suggested that
the complainant furnish additional facts showing how the station’s facilities
had been used for discussion of the issue.®

On August 16, 1939, the age-old Bellingham, Wash., cases came on
for further hearing, invalving the renewal application of the existing station
in that city and the competing application of a newcomer for the same local
facilities. Among the matters aired were allegations against the existing
station of political activity and “a definite editorial policy,” misplacement
and disappearance of funds secured through public subscription, favoritism
in allotting time for political broadeasts, and incitement of labor troubles.
Some of the foregoing charges, notably the cditorializing, were similarly
made against an existing station in Boston during a three-weck hearing in
November, 1939, in a proceeding involving its rencwal application and a
competing application by a new-comer. The fact that such issues can be
raised and that evidence is received on them is another continuous potential
source of censorship, Neither proceeding has as yet been concluded,

The weight to be given to an applicant’s plans with respect to network
affiliation has heen the subject of attention. In a decision rendercd by a
divided Commission, authorization for a new local station in Denver was
granted November 16, 1939. The majority premised its conclusion on the
circumstance that all existing stations in Denver were network outlets and
that a purely local station, without chain connections, was desirable. The
decision further stated, somewhat cryptically, that nothing in the Act or
in the Commission’s rules or policies requires a finding of a “definite need
to support the granting of an application.”f Any attempt to deduce an
intelligible set of principles from the Commission’s decisions mentioning
chain affiliations as a factor is foredoomed to failure, What is a virtue in
some cases, justifving the granting of an application, is a fatal vice in
others, leading to a denial.  Instances can be cited from the records of the
past few years where an applicant was successful wholly or partly becausc
of the sworn representation that he planned a purely local service, frec of
network affiliation, only to enter into such an affiliation before the ink was

* On Nov. 7, 1938, the Commission notified the United Rubber Workers of America
in Akron, Q. that i would not concern ifself with a station’s refusal to accept com-
mercia) broadcasts on controversial issues unless there are “extenuating circumstances.””
It pointed out that under the Act broadeasters are not common carriers, and station
licensees may “legally refuse to sell time to any particiular individual or organization.”

On Oct. 31, 1938, a New York Supreme Court Justice denied an application for tem-
porary injunction against a station owner by a Communist candidate for the New York
City Council, ruling that the station was within its rights in cancelling broadcasts by
Communists whese names had been removed from the ballot.

t The decision is difficult te reconcile with other decisions during the same period
1o the effect that, because of inadequate coverage, purely local stations should not be
authorized in metropolitan areas of substantial size.
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dry on the decision. In one case during the past year, however (in which
there may have been extenuating circumstances, whereas there were none
in others that could be cited), a licensee in Richmond who secured im-
proved facilities on such a representation was hailed before the Commis-
sion on disciplinary proceedings in the form of a rehearing scheduled in
May, 1940, but later indefinitely postponed.

Two of the Commission’s revised rules deserve mention. One rule,
which has been the subject of widespread protest hecause of undue hard-
ship, particularly on the smaller stations, has required the maintenance ol
an operating log with entries showing detailed information describing each
program broadcast and its character (including records and transcriptions),
the time of beginning and the end of each progrium, the character and time
of the various kinds of required announcements, and data as to speeches by
political candidates. On September 12, 1939, at the urging of the National
Association of Broadcasters, the rigors of the rule were somewhat allevi-
ated for the sake of the smaller sfations.

Another rule causing protest was that having to do with the require-
ment of announcements of mechanical reproduction, particularly phono-
graph records and transcriptions. On January 4, 1940, the Commission
amended the rule so as to permit announcements at 30-minute rather than
15-minute mtervals, Further mitigation was sought to permit variation in
the phrasing of the announcements and to avoid monotonous repetition of
the same words and phrases (the rule required differentiation between
plonograph records and transcriptions), but, aside from an inconsequen-
tial revision, the Commission refused early in March to make the desired
changes.

NEUTRALITY AND THE THREAT OF WAR. The Communica-
tions Act of 1934 {like the Radic Act of 1927) confers almost unlimited
power over radio on the President in time of war and even under condi-
tions short of war. Under sec. 606 {c), upon proclamation

“ % % that there exists war or a threat of war or a state of public
peril or disaster or other #ational emergency, or in order to pre-
serve the neutrality of the United States,”

the President may suspend or amend, for such time as he sees fit, the
Commission’s rules and regulations applicable to any and all stations; he
may close down any station and remove its apparatus; or he may authorize
the use or control of any station or its apparatus by any Government de-
partment, under such regulations as lie may preseribe, upon just compensa
tion to the owners.

Until the cataclysmic onrush of events beginning September 1, 1939.
few were heard to point out the almost dictatorial power conferred by this
section over one of the principal means of mass-communication.* The out-
break of war led to sober reflection on the statute’s potentialities and to a
demand for repeal or modification of the statute, later reflected in provisions
in the Ditter-Bailey bill summarized in Part I-C of this article,

* See the author’s article Freedom of Speech and Radio Brouadeasting, 177 AnNn.
Aner, Acan. PoL, & Soc. Science 179, 194 (1933).
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~ On September & 1939, the President declared a state of “lintted na-
tional emergency.” FHis action led to speculation whether the proclamation
brought Sec. 606 {(c¢) into operation and whether, if it did, responsibility
would be placed with the military authorities or with the Commission.
This had been preceded by a statement by Secrctary Early two days before,
in which he declared that the President had no desire to censor either press
or radio unless and until the country is faced with war; that there was no
censorship plan “at present”; that broadcasting is a “rookie” which has yet
to prove its ability to keep within proper limitations during a national em-
ergency ; and that if radio could prove itself & “good child” and well-man-
nered in the handling of news during the critical period it would be left to
its own resources, hut otherwise the Government’s disposition would be
“to teach it manners.” While this was followed by a sccond statciment six
days later in which Early specifically disclaimed any Governmental inten-
tion of censorship, it was clear that the subject was under consideration.
At the Commission there was tallk of a flexible interpretation of “public
intcrest, convenience or necessity” to mieet emergency conditions, and
Chairman Fly declared that the Commission might or might not dectde
upon the promulgation of “guides” for the avoidance of unncutral acts by
the industry.

The crux of the warning was, of course, the avoidance of the use of
broadecast and other radio statious for “propaganda.” There was a tendency
to urge that the rebroadcasting of war “news” programs from foreign sta-
tions be curbed, that stations transmitting programe in foreign languages
he carefully supervised, and that international broadeast stations he kept
in check to avoid provocation abroad. It was said that the Federal Dureau
of Investigation, in charge of investigating espionage, would collaborate
with the Commission in efforts to suppress propaganda and generally it was
expected that broadcasting would be subjected to close surveillance by gov-
ernmental agencies, In support of its plea to Congress for a larger appro-
priation the Commission alleged its greater burden of work of investigation
and monitoring because of the national emergency precipitated by the pend-
ing war, and reiterated the allegation in its annual report. Tentative execu-
tive orders were drafted. For a while there was talk of legislation but on
October 12, 1939, Senator Thomas, of Cl:lahoma, asserted he had abanoned
his plans for an amendment to the then-pending Neutrality Act to provide
for govermmental suspension of radia, press and the cinema,

Except for one disciplinary proceeding before the Commission* noth-
ing tangible or of particular importance occuarred until, with the resurgence
of military activity in Europe in the spring of 1940, apprehension was re-
vived. In the meantime, the various prenouncements of the Commission

* On Sept. 12, 1839, the Commission issued an order to WMCA, New York City, to
show cause on a revocation proceeding on a charge of intercepiion of seeret radio com-
mimications sent by the Governmenis of Germany and Great Britain, and the broad-
casting thereof, without the authority of the senders, in violation of Sec. 685 of the Act.
At the hearing held September 25, 1939, if appeared that the station’s offense was rather
in the nature of exaggerated and misleading advertising of supposed seoops rather than
any serious infraetion of Sec. 605, In the Commission’s decision a month later, the sta-
tion was sharply rebuked, and it was stated that grave doubts had been cast upon the
licensee’s qualifications to operate a station in a manner consistent with public interest,
but no reveeation order was entered.
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and other goveramental agencies undoubtedly had considerable effect on
the industry’s policics.

By late in May the increased tension began to Dbe reflected first in
rumors as to Government plans dnd later in tangible actions of the Com-
mission. On June 5, 1940, the Commission banned amateur radio com-
munication with foreign stations and on June 7th placed a similar han on
amateur portable and mobile units (except for frequencies above 56 me.) *
On June 8th, the Commission warned ship radio operators that superfluous,
unnecessary or unidentified communications from ship stations would not
be tolerated and on June 14th a similar warning was sent to all commereial
operaztors. On June 18th the Commission issued regulations requiring the
lingerprinting and proof of citizenship for all licensed radio operators,
affecting more than 100,000 persons, noted under a previous heading.

On June 25, 1940, the President, from his lump sum for defense pur-
poses, allocated a fund of $1,600,000 for an expansion of the Commission’s
menitoring activities, motivated by considerations of national defense and
neutrality and attended by alarm at reports of unlicensed radio signals and
the danger of subversive communications, With this sum the Commission
proposes to establish a far-flung radio surveillance network, inereasing its
present field force of less than 200 by the hiring of an additional staff of 500
or more radio inspectors. the setting up of 10 primary long-range direction
finders to determine the bearings of unauthorized or suspicious radio sig-
nals, and the ultimate establishment of soime 100 “detector” stations in the
United States and its possessions. The surveillance would be over broad-
cast, as well as other classes of, stations. There was mention of the mak-
ing of recordings of all foreign-language broadcasts, hoth over standard
broadcast stations and over foreign shortwave stations reccived in the
United States.

Symptomatic of the almost hysterical extent of the alarm were state-
ments at the Commission and elsewhcere that diathermy and other high-
frequency apparatus would be checked to guard against their couversion
into subversive transmitters ; that records would he kept of transmitters in
stock and in storercoms: that thought was being given to requiring manu-
facturers of transmitters to register with the Government the serial num-
bers of all transmitters sold: that control of reception of broadcasts from
fureign stations 1s a “serious problem” (page Tlitler) : that the control of
local stations, and perhaps the placing of a supervisor in each of them, was
being discussed; and that another serious problem is prescnted by inter-
national broadcast stations in the United States which may have to be re-
quired by the Government to transmit programs designed to counteract
foreign propaganda.,

Rumors became current that Administration plans included the taking
over of commercial broadeasting in the war crisis. On May 28, 1940, Chair-
man Fly denied this, saying that cooperation with the industry would con-
stitute the basis of approach but that this did not mean that all communica-
tions would be free from Govermmnent scrutiny and possible action, Among
the possibilities mentioned were restrictions on foretgn-language programs,

* This latter restriction was alleviated on June 1I, 1840, to provide for bona fide
communications emergencies and for testing,
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on international broadeasting, and on coastal broadcast stations, particu-
larly those operating on the lower frequencies useful for coastal and harbor
military purposes. There were indications that arrangements might have
to he made for the temporary closing down of stations, particularly clear
channel stations, upon warning of approaching enemy aircraft, to avoid use
of the station signals as beacons,

Toward the end of June, 1940, it became known that the President was
considering the creation of a Defense Communications Committee, to be
composed of representatives of the Commission, the Departments of State,
War and Navy, and the Coast Guard; and that Chairman Fly had, on June
25th, submitted to the President a draft executive order for the purpose.
The Committee would namme subcommittees, including one for broadcast-
ing, with the advice and counsel of the industries affected,

While speedy approval of the executive order had been expected, it has
not, to date, been issued, Rumor has it that there is difference of opinion
over the question of the military or civilian character of the chairman,

The entire spectacle is a sad commentary on democracy. Sugar-coated
though it is, the underlying program is unadulterated censorship, not
merely for the purpose of safeguarding military information but for the
purpose of permitting the public to hear only such facts and propaganda
as those in power deem good for listeners, i.e,, to “maintain morale.” Plans
are seductively put forth on the basis of “collaboration with the industry”
but it is too clear for words that if “collaboration” is not satisfactory to the
officials it will be replaced by rigid program supervision by Government
agents. Of what avail is liberty of expression if it is denied on the very
issues most important to the citizen?

THE ADOQPTION OF PROGRAM STANDARDS BY THE IN-
DUSTRY. At its annual convention held july 10-13, 1939, at Atlantic
City, the National Association of Broadcasters adopted a voluntary code
embracing program standards. DBy later action of its Board of Directors,
the code was made effective October 1, 1939.

A nationwide controversy was provoked by the provision:

“Time for the presentation of controversial issues shall not be
sold, except for political broadcasts™

largely, although not entirely, because Father Coughlin fell under the ban.
The majority of Coughlin’s contracts were to expire October 29th, A num-
ber of station-owners announced they intended to ignore the code and
threatened resignation from the Association, Criticism against the pro-
vision was launched by a number of newspapers cditorially and by several
colimnists, although, curiously enough, the provision was supported by
the Amertean Civil Liberties Union. On October 26, 1939, in a network
1'1d1o address, Chairman Fly endorsed the code and urged that it be given

“fair Oppurtumt) to work.” implying that if it did not governmental
1egulat10n might eventually be necessary. I‘ortumtel), however, the con-
troversy subsided, with only a handiul of resignations and without the
necessity of the Association’s invoking summary action against any of its
members. Incidentally, I"'ltllm Coughlms network dwindled to very
smal] dimensions.

The outbreak of war on Sgptember 1, 1939, led networks and stations
to establish and thereafter to pbserve self- -imposed standards designed to
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minimize unneutral broadeasting, On October 9, 1939, Chairman Fly
praised the industry’s h'm(llmg of the matter as “an excellent exainple of
industrial self-regulation.”

The revival of alarm over the crisis in the spring of 1940 was reflected
in a resolution adopted by the Association’s Board on June 22, 1940 with
reference to foreign-language programs. Stations were urged

“ ¥k {0 exercise extreme precautions against the use of their facili-
ties wittingly or unwittingly to promote propaganda ininical to
the interesté of the United States. Scripts should be carefully
serutinized in advance by station managers and appropriate
measures should be taken to guard against deviation from ap-
proved scripts.”

This was followed by a statement by the Association’s president interpret-
ing the Board’s action as recommending that all stations carrying foreign-
l'itlgu'la‘e programs should cavefully read and appraise them in the light of
American national defense, should employ linguists to supervise actual
presentation on the air to prevent insertions or deviations from the scripts,
and should keep a complete file of the scripts. On June 27th the Association
hegan a survey of the use of such programs through questionnaires,

PART III

REGULATION OF RADIO SERVICES RELATED TO BROADCASBTING
A. INTERNATIONAL BROADCAST STATIONS

Beginning‘ July 14, 1939, the Commission held the hearing forecast in
last year's article* on the “mlely criticized provision in its proposed regu-
lations governing international broadcast stations, as follows:

“A Heensee of an international broadeast station shall render
only an international broadcast service which will reflect the cul-
ture of this country and which will promote international goodwill,
understanding and cooperation.  Ary program intended {or, and
directed to an aadience in, the contment'ﬂ United States does not
meet the requirements for this service.’

In its announcement, the Commission stated that an open hearing was
desirable p'ullcul'uly in view of the fact thdt the application of the rules
has been nusunderstood in some guarters,”

At the upening of the hearing the Commission announced that the rule
in question would he suspended pending the proceeding and read a state-
ment explaining its intention and disclaiming any censorship purpose, con-
taining the following:

“The Commission intended by this rule to reguire interna-
tinnal broadcast stations, which are licensed for the purpose of ren-
dering a program service intended for general public reception in
foreign countries, to render a program service designed for recep-
tion by the people of such countries as distinguished {rom a pro-
gram service intended only for reception in this eountry. It was

*Varrery Rapro DIReCTORY, LI, p. 954,
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further intended to define the primary purpose and objectives of
international broadcast stations for reasons provided in interna-
tional agreements to which the United States is a party.”
The hearing was marked by considerable feeling and frequent outbursts,
on the part of both members of the Commission and counsel. There were
continued repercussions in Congress.*

No action resulted, however, and by resolution adopted September 27,
1939, the Commission further suspended the rule, stating that the outbreak
of the Furopean War had injected various additional significant factors and
that on September 6, 1939, it had appointed a committee to study various
phases of communications problems in velation to current war conditions,
including international broadcasting. Nothing has heen heard of the matter
since then.

On April 13, 1940, the Commission adopted new rules authorizing
standard and non-commercial educational broadeast stations to pick up and
rebroadcast programs of international broadeast stations, restricting the
privilege, however, to non-profit purposes. The action resulted from a
petition by WNYC, the municipally-owned broadeast station at New York
City, strongly supported by Mayor LaGuardia. Commissioner Craven
questioned the Commission’s right to impose the non-profit restriction,

B. VISUAL BROADCAST SERVICE

As noted in last year’s articlef the Commission’s Television Com-
mittee submitted Part T of its Report on May 22, 1937, and it was adopted
on June 27, 1939, At that time it was thought that the second phase of
the Commuittee’s operations would be the formulation of a definite licensing
pelicy and consideration of pending applications,

Under an amended rule announced August 3, 1939, the Commission
commenced the practice of identifying television channels by group and
unmber rather than by frequency. The channels were divided intoe 3
groups, A, B, and C. Group A comprised the 7 channels in the range
44-108 me., numbered in the order of frequency band, channel No. 1 being
44-50 mc. Group B comprised the 12 channels in the range 156-294 mc.,
and Group C comprised unspecified channels above 300 mc.

On November 15, 1939, the Television Committee made its second
report, accompanied by a recommended set of revised regulations. The
principal new features of the proposed regulations revolved about the set-
ting up of two types of television broadcast stations, Class I, to be known
as “Experimental Research Stations” and, Class II, to be known as “LEx-
perimental Program Stations.” The latter class was to be permitted to
engage in what became known as “limited eommercialization,” that is, the
program facilities and funds contributed by sponsors were limited to use

* An unsuccessful attempt was made to attach a rider to the Commission’s appro-
priations preventing use of the funds for enforcement of the rules. A hill t¢ invalidate
the rule was introduced in the House July 13, 1938, by Representative Corecoran of NMis-
sourl, and on the preceding day Hepresentative MeLeod of Michigan made an address
vigorously asttacking it.

T Variery Rapio DirbBctory, III, pp. 957, 959,
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primarily for experimental development of television program service.
Class II stations were further to be required to maintain a minimum sched-
uled program service of 5 hours a week, Tt was {urther to be required that
Class I1 stations should operate “in accordance with the television trans-
mission standards * * which the Commission recognizes for this class
of station,” The Commission would

“%* * recognize a modification of these standards upon a show-
ing by the applicant proposing the changes that it will be in the
public interest to require all Class II stations to adopt the pro-
posed changes.”

While no standards were specified in the proposed regulations, the Report
itself stated:

“While the future may require changes in the RMA * stand-
ards by reason of improved and proved technical progress, the
Committee recognizes that for the time being these standards must
be used for scheduled program service, and recommends that simi-
lar action be taken by the Commission.”

The proposed regulations further provided that, of the 7 channels in
Group A,} not more than three should be assigned to cities having a popu-
lation exceeding 1,000,000; not more than two to cities having a population
from 500,000 to 1,000,000: and not more than cne to smaller cities. An
allocation of channel assignments to cities was attached and the Committee
recommended that “it be utilized as a guide for allocating television sta-
tions” of the Class IT type.

On December 22, 1939, the Commission ordered a hearing to be held
January 15, 1940, on the proposed new rules, There were immediate in-
dications of opposition within the industry to certain of the provisions, par-
ticularly the authorization of limited commercialization and the fixing of
the RMA standards. Controversies also arose out of the proposed alloca-
tion of channels to cities. That the allocation of Channel No. 1 (44-50 mc.}
to television would be challenged was foreshadowed at a meeting of the
proponents of frequency modulation held on January 5, 1940,

The television Learing lasted from January 15th to 23rd. Tn opposition
to limited commercialization it was urged that the widespread sale of tele-
vision receiving apparatus would automatically have the effect of freezing
standards at the level of the RMA standards, shutting the door to improved
service which appeared near at hand with respect to number of lines per
picture and frames per second, polarization, synchronization systems, and
other matters. For the same reason, it was urged that the RMA standards
be not made compulsory. Proponents of the rules as recommended vigor-
ously urged the contraty.

On February 29, 1940, the Commission promulgated revised television
rules and accompanied them with a report containing a statement of rea-
sons. It adapted the classification of stations into two classes but deferred

* Radio Manufaciurers Association. See VarlEry Rapro Directory, III, p. 958.
+In the present state of the art, only these seven channels are susceptible of prae-

tical use, and even the upper two or three are none too desirable.
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the “limited commercialization” privilege for Class 11 stations until Sep-
tember 1, 1940, It eliminated any requirement of adherence to standards.
The regulations made the following announcement compulsory :

“This is a special television broadcast made by authority of the

Federal Communications Commission for experimental purposes.”

In its report the Commission warned against the freezing of standards
Ly industry agreement and excessive commercial activity.

As a result of an intensive merchandizing and sales campaign by RCA
to sell television receiving apparatus to the public, the Commission sud-
denly acted on March 23, 1940 (Commissioner Craven dissenting) to sus-
pend its rule permitting limited commercialization as of September 1, 1940,
and ordered a further hearing on April 8th. Tts action was followed by a
barrage of criticism in the press and in Congress, with the charge that the
Commission was exceeding its powers and attempting to regulate the man-
ufacture and sale of receiving apparatus. On April 10th, while the hearing
was in progress, the Senate Interstate Commerce Committee held a hear-
ing on a resolution introduced by Senator Lundeen of Minnesota calling for
an investigation. The resolution was never reported out. On April 12th
the matter achieved the dignity of comment by the President at a press
conference.

On May 27, 1940, by unanimous vote, the Cosumission adopted a 29-
page report in which it eliminated the Class IT type and did away with the
rule permitting “limited commercial operation.” In substance, the action
returned television to an experimental basis, although there were intima-
tions that the Commission would cooperate with the industry in working
out standards and that when this was accomplished, commercialization
privileges (perhaps full instead of limited) would be authorized, After-
wards, on June 18, 1940, the new rules were released and the Commission
announced tentative approval of 23 applications for television stations, of
which 18 were authorized to furnish television programs to the public and
five were restricted to research. A number of other applications was held
pending the making of a satisfactory showing. Tt stipulated that in the
seven Group A channels ne person should operate or control more than
three public programming television stations, or more than one in the same
service area.

In the meantinie, as explained under the next subheading, the Commis-
sion had deprived television of former Channel No. 1 (44-50 mc.), assign-
ing it to frequency modulation, so that the band 50-56 mc. became Channel
No. 1. The band 60-66 nic. was yielded by Government services to become
Channel No. 2. Channel 8 in Group B was also sacrificed, in order to make
way for Government demands.

C. HIGH FREQUENCY BROADCAST STATIONS—FREQUENCY
MODULATION

The progress made by wide-band frequency modulation (FM) during
the past year resembles little short of a blitzkrieg.

The advantages claimed for the new system, invented by Major E. H.
Armstrong, were briefly reviewed in last year’s article.* By the summer

* VARIETY Rapio DiIREcToORY, III, p, 960,
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of 1939, two I'M stations were in operation and a third was expected to
commence in the early fall. Applications commenced to multiply, and it
became apparent that a serious allocation problem was in the offing.

Under the regulations then in force, a total of 13 channels, each 200
ke. in width, had been provided, four in the 25 me. band, five in the 42-43
me. band, and four in the 117 me. band. Of the three bands, however, the
only one considered desirable was 42.5-43.5 inc., and all applications were
directed at it. On December 19, 1939, the Commission ordercd a hearing
for February 28, 1940, to consider the use of ultra-high frequencies for regu-
lar broadcasting service, with particular reference to allocation. QOn Janu-
ary 5, 1940, a targe group of FM broadcasters and persons having FM ap-
plications pending before the Commissiou met and organized for the pur-
pose of a unified presentation at the hearing and generally fot furthering
the interests of the new system. Through extremely effective publicity and
demonstrations, this organization, cooperating with Major Armstrong,
aroused a country-wide interest, with a favorable press and formidable sup-
port in Congress.

The hearing was postponed to March 18, 1940, and lasted 10 days. The
organization urged a large increase in the channels in the 40-30 mc, band
and immediate full commercialization privileges. On the latter point there
was 1o controversy but the need for the large number of additional chan-
nels claimed was earnestly disputed. Opposing contentions were based,
among other things, on conflicting technical evidence as to the desirable
channel width, one school advocating 200 kc. (wide-band) and the other
{principally RCA} asserting that 100 mec. or less is sufficient,

On May 20, 1940, the Commission issted its report, accompanicd by
its Order No. 67, announcing that it was making-available the entire band
42-50 me. for frequency modulation on a 200 ke, channel basis, thus pro-
viding 40 channels, of which 35 would be allocated to regular commercial
broadcast stations and five {in the band 42-43 mc.) to non-commercial edu-
cational broadeast stations. It declared that I'M broadcasting on a com-
mercial basis is desirable in the public interest, that the new allocations
would beconie effective immediately on a limited basis, and that after Janu-
ary 1, 1941, unlimited operation may be authorized.

The allocation entailed the sacrifice of lormer television channel No. 1
(44-50 mc.} and, indirectly, of television channel No. 8 (136-162 mc.), al-
though the loss was in part compensated as explained under the previous
subheading. The former ¥M allocations in the 26 mec. and 117 mc. bands
were discontinued. The wide-band channel was approved because it
“makes possible a reduction of noise to a greater extent than attained with
narrow-band standard broadcast” and because “‘the narrower band width
would jeopardize use of facsimile transmission on the same channel.”

The Commission stated that there was unanimous agreement at the
hearing that ¥M is superior to amplitude modulation for broadcasting on
frequencies above 25 mc,, with respect to fidelity and freedom from inter-
ference. It declared that FM “is highly developed” and that “it is ready to
move forward on a broad scale and on a full commercial basis.” On the
other hand, it stated that the new service would not supplant the service
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of standard hroadcast stations generally, certainly for a number of years.®

By the time the Report was published nearly 200 applications for new
EM stations were on file with the Commission, These were returned, pel_ld-
;ng the issnance of new regulations and the adoption of a new application
ornt.

) On june 22, 1940, the Commission promulgated new rules and alloca-
tions governing the new service, followed by the publication of engineering
standards. Tt appeared that the maximum number of such stations that
could be accommodated in any single major market area was 11. The 35
channels were divided into three categories: six channels for towns of less
than 25,000, with a coverage radius of about 12.5 miles; 22 channels for
cities over 25,000, with a coverage radius of about 31 miles; and seven chan-
nels for large coverage embracing two or more large cities with a surround-
ing rural area or, in exceptional cases, one large city and a sizeable rural
area in the environs, with a probable radius of from 70 to 100 miles. A
power range from 50 watts with an antenna height of 100 feet to 50 kw.
with an antenna height as much as 1,000 feet or more is indicated by the
engineering standards.

FM stations will be required to broadcast programs not duplicated in
the same area and having high fidelity characteristics at least one hour cach
day and night. No person is to be allowed to own or control more than
one FM station serving a given area, and ownership or control of more than
six stations is to be considered “inconsistent with public interest,” Fae-
simile, multiplexed on the same channel, is authorized on a commercial
basis,

On June 28, 1940, the new application form was approved (Form 319).
It contained, in substance, all the questions, previously summarized, in the
standard broadcast application form, together with new subjects of inquiry.
Among the innovations is a direction to “describe fully the cultural, eco-
nomic, and other characteristics commoen to the area to be served, and
which establish it as a logical service area.’ Another, noteworthy in view
of the Commission’s recent viewpoint on the economic factor in connection
with standard broadeast stations, is the following:

“If application is for a new high frequency broadcast sta-
tion to serve wholly or substantially an area already served by
an existing or contemplated high frequency broadeast station,
state fully the facts upon which reliance is placed to show ap-
plicant can compete effectively with such existing or contem-
plated station.”

PART IV

APPEALS FROM THE COMMISSION'S DECISIONS
SUMMARY. During the past year, for the first time since Federal Radio

*The evidence at the hearing disclosed rather convincingly that, because of its
somewhat restricted range and coverage, it was doubtful whether FM could ever per-
form the service now rendered by clear channel stations to the wide rural and sparsely
seftled areas,
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Commission v. Nelson Bros. Bond & Mortgage Co.,* decided in the spring of
1933, the Supreme Court has consented to review decisions of the United States
Court of Appeals for the District of Columbia arising on appeal from the
Commission. During the year it has rendered three decisions in such cases,
and it has recently granted a petition for certiorari in a fourth.f In all four,
review was accorded at the Government’s request. In fact, although fre-
quent attempts have been made over the years, the Supreme Court has
never granted certiorari to a private party in a case arising on appeal from
a decision of the Commission.

During the year the United States Court of Appeals has rendered nine
final or interlocutory decisions accompanied by opinions.i Due to the
peculiar turn taken in the Court of Appeals toward deciding questions on
the merits in passing on motions to dismiss, five of the cases were disposed
of by orders dismissing the appeals.** In two cases motions to dismiss filed
by the Comunission were denied.jt In one case, both a motion to dismiss
by the Commission and a motion for a stay order by appellant were denied.j
In only one case was the Commission’s decision afirmed.*** In 10 additional
cases the court dismissed appeals without opinion, seven on the motion of
appellant.

In one casefffarising in the United States Distriet Court for the Dis-

* 289 U. S. 266.

The three decisions already rendered are F.C.C. v. Potisville Broadeasting Co,, 309
U. 8, 134 (decided January 29, 1940); Fly v. Heitmeyer, 309 U. S. 146 (decided the same
day); and F\.C.C. v. Sanders Bros, Radio Station, 309 U, S. 470 (decided Mareh 25, 1940},
opinion amended 309 U, 8. 642. The case pending on writ of certiorari is F.C.C, v. Asso-
ciated Broadeasters, Inc., certiorari granted May 6, 1840,

i Yankee Network, Inc. v. F.C.C 107 F. (2nd) 212 {August 14, 1939); Massachusetis
Broadcasting Corp. v. F.C.C. 107 F. (2d) 1007 (a per curiam opinion, October 23, 1939);
The Greater Kampeska Radio Corp. v. F.CC., 108 F, (2d) § (October 16, 1939); Ward
v, BC.C, 108 F. (2d) 486 (November 13, 1839); Tri-State Broadeasting Co., Inc. v. F.C.C,,
107 F. (2d) 956 (November 13, 1639); The Associated Broadcasters, Inc, v, F.C.C,, 108 F,
(2d) 737 (November 29, 1939); WOKOQ, Inc. v. F.C.C,, 109 F. (2d) 665 (December 11,
1939); Florida Broadeasting Co. v. F.C.C,, 108 F. (2d) 668 (December 11, 1339); Evans v.
F.C.C., not yet reported (April 29, 1940).

** The Yankee Network, Massachusetts Broadeasting, Ward, Tri-State Broadeasting,
and WOKQO, Inc,, cases,

11 Associaled Broadeasters, Inc. and Florida Broadeasting Co. The ruling in the
former was immediately and directly made the subject of a petition for certiorari which
was granted by the Supreme Court. N

it The Evans case.
*** The Greater Kampeska Radio Corp. case.

t1i SBunshine Broadcasting Co., v. Fly et al,, Civil Action No, 4638, Distriet Court of
the United States for the District of Columbia (June 15, 1940).
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trict of Columbia, an opinion rendered in connection with the dismissal of
a complaint involved an issue so closely related to those hereafter discussed
(the issue of economic injury) that it is cited in passing.

COMMISSION PROCEDURE FOLLOWING REVERSAL BY
THE COURT OF APPEALS. In last year’s article, the tangled and com-
plex situation arising out of the Commission’s procedure in three cases
where the decisions denying applications had been reversed by the Court
of Appeals was reviewed.* In two of the cases the Commission sought and

was granted a review in the Supreme Court, and was successful in both
cases.

In one of the cases, the Pottsville Broadcasting Company’s application
for a new station in Pottsville, Pa., had been denied by the Commission
and, on appeal, the Commission had been reversed {or an error of law in the
reasons it gave for the denial. Thereafter, instead of granting the applica-
tion as desired by the applicant, the Commission set it for argument along
with two rival applications for the same facilities, ‘T'he latter applications
had been filed subsequently but were undisposed of when the Pottsville
case was returned to the Commission,

In the other case, under somewhat similar circumstances, involving a
new station in Cheyenne, Wyoming, after reversal by the Court, the Com-
mission proposed not only to reconsider Heitmeyer's application or oral
argument with subsequently filed rival applications but to reopen the record
and take new cvidence on the comparative ability of the several applicants
to meet the test of “public interest, convenience or necessity.” An interest-
ing additional factor in the Heitmeyer case was that by the time the case
went back to court the only competing application asked for a different fre-
quency assignment in Cheyenne, so that no interference question or other
technical factor was involved and the only basis for placing the two applica-
tions in competition lay in economic considerations such as the ability of
Cheyenne to support more than one station and the possible injurious com-
petitive effect of two stations in the city. In both cases, on further recourse
to the Court of Appeals by the original applicants, the Court had taken the
Commission to task for failure to conform to its mandates.

In both cases the, Supreme Court sustained the Commission’s conten-
tions and reversed the Court of Appeals. The result was not unexpected
and, in the writer's opinion,T was correct. The language of the Supreme
Court’s opinion in the Pottsville case, however, written by Mr. Justice
Frankfurter, contained very significant implications (as well as a few obvi-
ously incotrect statements apparently due to carelessness) favoring a broad
view of the Commission’s diseretion and a narrow view of the extent of
judicial control on appeal.

In a case decided since then, on April 29, 1940, the Court of Appeals has
had occasion to apply the Supreme Court’s reasoning in the Pottsville case

* VARIETY Rapio Direczory, III, p. 971. The three cases were Courier-Post Pub. Co.
v. F.C.C, 104 F. (2d) 213; Pottsville Broadcasting Corp. v. F.C.C,, 105 F. (24} 36; Mc-
Ninch v. Heitmeyer, 105 F. (2d} 41.

t Variery Rapio Directory, III, p. 973,
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to a motion for a stay order.* The appellant was the owner and licensec
of an existing station at Spartanburg, S. C. He appcaled from a Commis-
sion decision granting an application for a new station in the same city.
Three days before the appeal was taken, the permittee of the new station
filed an application for modification of its construction permit, requesting
changes in frequency, power and other features of the permit, Appellant
filed with the Court a motion for an order directing the Commission to stay
all further proceedings in connection with the modification application or
any application of the permittce for authority to construct or operate a new
station in the city. ‘The motion was denicd.

ECONOMIC FACTORS, 'The earlier history of the attitude both of
the Commission and the Court of Appeals toward recognition of economic
factors was reviewed in last year’s articlef As there pointed out, in the
early months of 1939 the Commission’s Law Department announced u
change of philosophy, inconsistent with the principles then and for several
months later applied by the Commission itsclf. Tt contended that Sec. 402
(b) (2) of the Act, which confers the right of appeal on

“ %% any other person aggrieved or whose intcrests are adversely
affected by any decision of the Commission granting or refusing
any such application”

does not confer the right of appeal on the licensec of an existing station in
a given community from a Commission dceision granting an application
for a new station in that community, on the ground of economic damage
through loss of advertising, even though substantial, or through loss of
audience, talent or program materialf The Law Department sought to
make the contention effective by filing a motion for rchearing in one case
which the Court of Appeals had already decided,** and in bricfs and argu-
ments in support of motions to dismiss appeals in other cases then pending.
The petition for rehcaring was denied on August 2, 1939, but in one of the
pending cases, Yankee Network, Inc, v. F.C.C.,TF the Court on August 14th ren-
dered a lengthy opinion, written by Mr, Justice Miller, in which the con-
tentions were carefully reviewed and rejected. It found, however, that in
that particular case the Commission’s findings werc sufficicnt to support its
determination, and dismissed the appeal on the ground that appcliant had
failed in fact to show destructive economic competition. Because the result

* The Evans case.

1+ VARIETY Rapio Directory, 111, pp. 923, 967,

1 The Law Department at the same time {00k a similar position with respect to
injury caused by interference occurring ouiside the “normally protected” contour of an
existing station, and with respect to an applicant for new or additional facilities where
the Commission granis those facilities to another applicant.

** Sanders Bros. Radio Station v. F.C.C., 106 F. (2d) 321, decided January 23, 1939,
A portion of the petition for rehearsing is quoted in Part II, A.

T+ 107 F. 2d) 212,
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was favorable to the Commission, although the principles announced in the
opinion were against the Law Department’s contentions, the Commission
was unable to scek review in the Supreme Court. Instead, it sought a writ
of certiorari in the Sanders Bros. Radio Station case, in which the conten-
tion had been made for the first time on petition for rehearing. The Supreme
Court granted the petition on December 11, 1939,

Before undertaking to summarize the Supreme Court’s decision in the
Sanders case, it will be helpful to note further decisions of the Court of Ap-
peals on the same issue. It continued to pass on the question on motions to
dismiss, confusing what would appear to be two separate and distinct ques-
tions: (1} whether the appellant has the right to appeal because of appre-
hended economic injury, and (2) whether the establishment of the proposed
new station will have so serious an economic effect both on existing stations
and on its own operations as to destroy or impair service in the public inter-
est. Once the right to appeal is recognized, logic requires that the appellang
be permitted to raise any question, economic or otherwise, which the Com-
mission has erroneously decided and the Court has power to review, In a
succession of cases, however, the Court held that to confer the right to ap-
peal the appellant’s apprehended economic injury must result in such severe
loss of operating revenue as to destroy or seriously impair the licensee’s
ability to render service in the public interest, and that lack of a showing to
this effect entails a dismissal of the appeal® Tn giving effect to this view
the Court even examined into the record to determine whether there was
evidence supporting Commission findings that no such degree of injury was
present, and, where such evidence was present, dismissed the appeal and
refused to consider other aileged errors specihied by the appellant. In an-
other case,} however, the Court held a statement of reasons for appeal suf-
ficient which stated the point briefly.

On March 25, 1940, the Supreme Court rendered its decision in the
Sanders Bros. Radio Station case, again reversing the Court of Appeals.
[ an opinion written by Mr. Justice Roberts, the Supreme Court properly
distinguished between the two questions which had been confused by the
Court of Appeals and, rejecting the contention that the licensee of an exist-
ing station had no right to appeal because of economic injury, said that the
licensee “had the requisite standing to appeal and to ralse, in the court be-
low, any relevant question of law in respect of the order of the Commis-
sion.” To have the right to appeal, therefore, it is not necessary that the
apprehended economic injury he destructive of service in the public interest.
On the merits, however, the Court found in favor of the Commission, say-
ing, in general, that its findings were sufficient. The opinion contained im-
portant pronouncements which can hardly be viewed as a victory for the
Commission, including the following:

“But the Act does not essay to regulate the business of the
licensee. The Commission is given no supervisory control of the

* This view was first expressed in the Yankee Network case and was followed in the
Massachusetts Broadceasling Corp., Tri-State Broadcasting Company, and WOXQ, Inc.,
cases.

i Florida Broadeasting Co.

449



www.americanradiohistory.com

FEDERAL RADIO REGULATION—Continued

programs, of business management or of policy, In short, the
broadeasting field is open to anyone, provided there be an available
frequency over which he can broadcast without interference to
others, ii he shows his competency, the adequacy of his equipment,
and financial ability to make good use of the assigned channel,

£ oK ok %

“Plainly it is not the purpose of the Act to protect a licensee
against competition but to protect the public. Congress intended
to leave competition in the business of broadcasting where it found
it, to permit a licensee who was not interfering electrically with
other broadcasters to survive or succumb according to his ability
to make his programs attractive to the publie,

“This is not to say that the question of competition between a
proposed station and one operating under an existing license is to
be entirely disregarded by the Coimnmission, and, indeed, the Com-
mission’s practice shows that it does not disregard that question.
It may have a vital and important bearing upon the ability of the
applicant adequately to serve his public; it may indicate that both
stations—the existing and the proposed—will go under, with the
result that a portion of the listening public will be left without ade-
quate service; it may indicate that, by a division of the field, both
stations will be compelled to render inadequate service, These
matters, however, are distinct from the consideration that, if a li-
cense be granted, competition between the licensee and any other
existing station may cause economic loss to the latter * *

In substance, therefore, the Supreme Court has held that the test which
the Court of Appeals had been applying to the right to appeal is a perfectly
valid test of the correctness or incorrectness of the Commission’s decision.
Other questions were directly or indirectly passed on and will be noted in
other connections below.

In a decision rendered April 29, 1940,* the Court of Appeals had ocea-
sion to apply the principles announced by the Supreme Court and denied a
Commission motion to dismiss an appeal.

PROCEDURAL RIGHTS OF PERSONS ADVERSELY AF-
FECTED. Sec. 405 of the Act, having to do with petitions for rehearing,
contains substantially the same phraseology as the appeal section just
discussed:

“Such application may be made by any party or any person
aggrieved or whose interests are adversely affected”

by a decision of the Commission. It may be assumed, therefore, that the
holding of the Supreme Court in the Sanders case applies with equal force
to the right of rehearing.

The Commission’s Law Department has, during the period under dis-
cussion, contended that under Sec. 309 (a) of the Act, having to do with
applications for license, or for renewal or modification of license, the Com-
mission (1) may grant any such application without hearing, no matter how

* The Evans case,
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seriously its grant may injure another licensee or another applicant, whether
econoniically or by. interference or through making the grant of the other
application impossible; (2} need hold a hearing only as a condition prece-
dent to a denial of an application ; (3) may, after hearing, grant an applica-
tion without regard to the rights of any person adversely affected and with-
out making or publishing any findings at least for a period of 60 days aiter
an appeal is taken. These contentions were, in large measure, based on
the somewhat peculiar phraseology of the section, byt underlying them
was an inarticulate premise that the Commission is a purely executive
agency and is immune from the requirements of due process qf law.
4 fortiori, the Law Department made equivalent or broader contentions as
to the proper construction of Sec. 319, having to do with applications for
construction permit, and Sec. 310(b), having to do with applications for the
Commission’s consent to assignments and transfers.

These contentions were presented to the Supreme Court in the Sanders
case and, it would seem from the language of the opinion, were rejected by
clear implication.

ASSIGNMENT-OF-LICENSE CASES., On November 29, 1939, the
Court of Appeals, overruling an earlier decision,® held that an applicant for
Commission approval of a transfer of license to the applicant is to be con-
sidered an applicant for a radio station license under Sec. 402(b) (1) of the
Act and has the right to appeal from a Commission decision denying the
application.§ The Court said that it was unnecessary to determine whether
the assignor of the license also is an applicant within the same clause, since
in any event the assignor would come within the description of a person
aggrieved or whose interests are adversely affected under Sec. 402 (b) (2).
The Court denied the Commission’s motion to dismiss the appeal, where-
upon the Commission sought, and, on May 16, 1940, was granted a writ of
certiorari bringing the case before the Supreme Court, where it is now
pending.

USE OF CONFIDENTIAL MEMORANDA, In the Sanders case
the Supreme Court declined to disturb the conclusion reached by the Court
of Appeals in the matter of the Commission’s alleged use of confidentiai
memoranda deftors the record in arriving at its decisions.

MISCELLANEOUS. In the one case} in which the Court of Appeals
affirmed a Commission decision during the year, the Commission had re-
fused to grant a renewal of license because of charges, supported by evi-
dence at a hearing, of several violations of the Commission’s rules govern-
ing the technical operation of stations and of an unauthorized transfer of

*Pote v. Federal Radio Commission, 67 F. (2d) 509, cert. deried 290 U. S. €80,
likewise by a divided court. Justice Groner, who dissented in the earlier case, was with
the majority in the later case.

1 Agsoclated Broadeasters, Inc, Mr, Justice Stephens dissented.

1 The Greater Kampeska Radio Corp. case,
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control of the licensee corporation. The Court held that the record fully
justified the Commission’s action, and rejected contentions based on the
alleged inconscquential character of the violations and on the fact that the
delinguencics had occurred prior to the previous granting of a renewal by
the Commission.

In another case® the Court of Appeals held that injury by way of
electrical interference from a proposed station to an existing station confers
the right of appeal; and that a licensee who has an application pending
which may be affected by the grant of another application has no stand-
ing to appeal from the grant of the latter if he fails to request a joint
hearmg

The foregoing review does not completcly cover all the points directly
or indirectly passed on by the Court of Appeals during the year, but the few
omitted have to do with relatively technical procedural matters.

NEW RULES GOVERNING APPEALS. On August 16, 1939,
effective Scptember l1st, the Court of Appeals promulgated new rules gov-
crning appeals from decisions of the Commission, designed to expedite the
handling of cases and to reducc the expensc of appeals by reduction in the
size of records. The new rules followed informal conferences between the
Court, the Commission’s Law Department and officers of the Federal Com-
munications Bar Association. A further revision is now under con-
sideration.

PART V
INTERNATIONAL RADIO REGULATION

A. THE INTERNATIONAL TELECOMMUNICATIONS CONVENTION

On July 21, 1939, the Senate approved the revision of the General Radio
Regulations nen-otmted at the International Telecommunications Confer-
ence held at Cazro early in 1938, The Regulations constitute an annex to
the International I'elecommunications Convention, Madrid, 1932, to which
the United States is a party.

In view of the international situation it is, of course, problematical
whether the next Conference, schieduled for Rome in 1943, w111 be held. In
principle these Confercnces arc held cvery five years.

B. THE NORTH AMERICAN REGIONAL BROADCASTING AGREEMENT

The North American Regional Broadeasting Agrecment became an
accomplished fact March 29, 1940, with the formal deposit of Mexico's un-
conditional ratification with the Cuban Government. Under the terms of
the Agreenent its validity depended on ratification by the four principal
countries, the United States, Canada, Cuba and Mexico, 2nd its provisions
were to become effcctive one vear thereafter. The first three countries
gave their assent rather promptiy but delays encountered in Mexico caused
widespread apprehension that the labors and the remarkable achievements

#* The Ward case.
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of the Havana Conference in the latter part of 1937 would go for naught.

As explained in last year’s article, the obstacles to Mexican ratification
proceeded from political pressure engendered by the so-called border sta-
tions. DBecause of their activities, the Mexican Senate twice refused to
give 1ts assent and, even after it had acted favorably (in the latter part of
December, 1939), there were heart-breaking delays in completing the fur-
ther requisite formalities, including signature of the Agreement by Presi-
dent Cardenas (January 25, 1940), publication in the Dairo Official {in
February) and deposit of the ratification at ITavana,

. At first, it appears, Mexico insisted, as a condition to its ratification,
that the Agreement be modified to permit use of its clear channel assign-
ments by border stations. Since then, it is believed, an unwritten gentle-
men's agreement has been entered into whereby the United States has
agreed not to license any full-time stations on four of Mexico’s six Class I-A
channels and to license not more than one station {each at a specified loca-
tion, in New York and Detroit) on each of the other two such channels. In
the absence of such an understanding the Agreement permits the United
States to assign stations to these channels at distances greater than 650
miles from the Mexican border, provided their interfering signals in the
direction of Mexico are suppressed to very low prescribed levels. The mani-
fest purpose of such an understanding would be to insure coverage in the
United States for the Mexican stations on those channeis. Further proposals
by Mexico to be incorporated in the understanding, contemplating a change
in the location of certain of Mexico's Class T-A stations to points closer
to the boundary of the United States than countemplated by the Agreement,
have, it iz said, been rejected. One of these proposed the use of 800 ke, at
Rosarita, Southern California, rather than in the province of Sonora (pre-
sumably at Hermisillo). The other proposed the use of 1220 ke, at Mexico
City instead of in Yucatan. Whatever be the terms of the understanding,
it is said that Canada and Cuba will follow the lead of the United States.

In any event, the ratification of the Agreement is the successful cul-
mination of a brilliant diplomatic and technical achievement by the United
States Delegation to the Havana Conference in 1937, headed by Commis-
sioner Craven. If placed in effect, it will bring about a remarkably sound
and scientific allocation of broadeast facilities throughout North America,
with scrupulous regard to the rights of each country and a minimum of
disturbance of the existing allocation in the United States, a welcome re-
duction in the ruinous interference now experienced on most of the stand-
ard broadcast channels in the rural areas over the entire continent, a marked
inprovement in service in each of the countries with latitude for future
improvement, and international recognition of the standards of good en-
gineering practice which have been developed since 1928 by the Commis-
sion’s Engineering Department. There remains the arduous task of placing
the Agreement in effective operation, for which a period of one year from
March 29, 1940 is provided but which it is hoped can be accomplished in
a somewhat shorter time, perhaps eatly in 1941, It is to facilitate the
necessary shift in frequency assignments that the Commission has modified
all outstanding licenses to expire ont a common date, at first fixed at August
1, 1940 and since extended to Qctober 1, 1940,
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C. MISCELLANEOUS

On July 21, 1939, the United States Senate gave its assent to the
regional radio convention between the United States and the countries of
Central America, covering the allocation of medium high-frequency chan-
uels for broadcasting among the seven nations involved, together with tech-
nical and other standards governing the use of the channels. The conven-
tion had been negotiated and signed at Guatemala, December 8, 1938.

The second Inter-American Radio Conierence was held at Santiago,
Chile, January 18-26, 1940 (the first having been held at Havana in 1937).
Representatives of 19 out of 22 American countries were represented at
the meeting. Revisions were made in the Inter-American Radiocommuni-
cations Arrangements (signed at Havana in 1937) with respect to allocation
and other matters relating to high frequency, amateur, police and aeronauti-
cal facilitics. The band 550-1600 kec. was recognized as exclusively for
standard broadcast service in the Western Hemisphere but broadeast ser-
vice as such did not enter the deliberations. ThHe Conference declared
continued approval of the other two principal accomplishments of the Ha-
vana Conference, the Inter-American Radio Convention and the North
American Regional Broadeasting Agreement, notwithstanding efforts by
a minority at the outset to bring about changes.

FEDERAL COMMUNICATIONS COMMISSION
COMMISSIONERS

FLY, JAMES LAWRENCE. Nominated tenant governor of Rhode Island in 1926,

chairman of the FCC to succeed Frank
R. McNineh (resigned) July 28, 1939.
Political party: Democrat. Length of ap-
pointment: To July 1, 1942. Previously:
In the U. 8. Navy to 1923 (graduate, U. 8.
Naval Academy); law clerk with Bur-
lingham, Veeder, Masten, and Feary
New York City); associated with White
and Case (Wew York City); appointed
special assistant {o the attorney-general,
1929; in 1934 he became general solicitor
of the Tennessee Valley Autharity, gen-
eral counsel to the Electric Home and
Farm Authority, and counsel for the
Tennessee Valley Associated Coopera-
tives. Born: Feb, 22, 1898, in Seagoville,
Texas.

CASE, NORMAN STANLEY. Appointed
to the PCC in July, 1934. Pelitical party:
Republican. Length of appointment: To
July 1, 1945. Previeusly: Lawyer; Provi-
dence, R. I, City Council member, 1914
to 1918; Generzal Staff Officer during
World War; member of the Soldiers
Bonus Board of Rhode Istand, 1928 fo
1922; U. S. Atforney for the Disirict of
Rhode Island, 1921 {o 1926; elected lieu-

succeeding to the governorship in 1928
on the death of Governor Pothier;
elected governor in 1928, and again in
1830, Born: Qct. 11, 1888, in Providence,
R. L

CRAVEN, COMMANDER T. A. M. Be-
came member of the FCC in Aungust,
1937, Political party: Demoerat. Length
of appointment: Tc July 1, 1944, Pre-
viously: Radio officer on USS Delaware,
1913 to 1915; fieet radio officer, U. 5.
Asiatic Fleet, 1915 to 1917; in charge
U. 5. Naval Coasfal and Transoceanic
QOperations, 1917 to 1920; batileship force
radio officer, 1921; fleef radio officer, U. S,
Atlantic fleet, 1921 to 1922; fleet radio
officer, United States fleet, 1922 to 1923;
in charge of radio research and design
section, Bureau of Engineering, 1823 to
1928; private consulting radie engineer,
1930 fo 1935; appointed chief engineer
to the FCC on Nov. 20, 1935, Born: Jan.
31, 1893, in Philadelphia, Pa.

PAYNE, GEORGE HENRY. Became FCC

member July 11, 1934. Politlcal party:
Republican. Length of appointment: To
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F. C. C. COMMISSIONERS-—Continued

July 1, 1943, Previeusly: Exchange edi-
tor and editorinl writer, Commercial Ad-
vertiser, 1885 to 1886; associate editor,
Criterion Muagazine, 1896 to 1899; music
and dramatic critic, New York Eve-
ning Telegram, 1903 to 1907; member,
New York County Republican Commit-
tee, 1906 to 1907; candidate for Assem-
bly, 1908; political writer, New York
Evening Post, 1909 {o 1912; manager lit-
erary bureau for Henry L. Stimson, Re-
publican candidate for governor, 1910;
one of the New York campaign man-
agers during presidential campaign of
Theodore Roosevelt, 1912; manager,
campaign for George MeAneny, bresi-
dent Board of Aldermen, 1913; lecturer
on hisiory and development of Ameri-
can journalism, Cooper Union, 1915; del-
egate, Republican National Convention
(floor manager for General Wood) in
Chicago, 1820; candidate for U. S. Sena-
tor, 1920; one-time tax ecommissioner,
New York City; one-time president
Bronx Nationa! Bank; author, play-
wright. Borm: Aug. 13, 1876, in New
York City.

THOMPSQN, FREDERICK INGATE. Be-
came FCC member on April 13, 1939, to
fill the wvacancy caused by the resigna-
tion of Commissioner Eugene Q. Sykes.
Politiecal party: Democral, Length of
appointment: To July 1, 1941. Pre-
viously: Newspaper executive; became
editor of the Aberdeen (Miss,) Weekly
in 1892; member, Democratic National
Convention, 1912, 1924 and 1928; chief
owner and publisher of the Mobile,
Ala., Daily and Sunday Register, 1909
{0 1932; chief awner and publisher of
the Mobile News-Item, 1916 to 1932: ap-
pointed Commissioner of the U. S. Ship.
ping Board by President Wilson in 1920,
and re-appointed by Presidents Harding
and Coolidge in 1921 and 1923 (resigned
from the Board in November, 1923);
chief owner and publisher of the Bir-

mingham, Ala, Daily and Sunday Age-
Herald, 1922 to 1927; owner and pub-
lisher of the Montgomery, Ala., Journal
since 1922: direclor of the Assaciated
Press for 10 years; appointed by Pres-
ident Roosevelt to the Advisory Board
of Public Works in 1933; member of the
Alabama State Docks Commission sinee
1635. Borm: Septi. 29, 1875, in Aberdeen,
Miss.

BROWN, COLONEL THAD H. Became
member of the Federal Radio Commis-
sion March 28, 1932. Political party: Re-
publican. Length of appeintment: To
July i, 1940, Previously: School teacher;
admitted tc law practice, 1912; served in -
the World War as Captain and later
Major: appointed member of State Civil
Service ‘Commission of Ohic in 1920;
Secretary of State of Ohio, 1923 to 1927,
President Cleveland Radio Broadceasting
Corp. (manager, WJAY), 1927 to 1928;
chief counse), Federal Power Commis-
sion, 1929; general counsel, Federal
Radio Commission, 1929 to 1832; became
Federal Radio Commission member in
1932 and vice-chairman in April, 1933;
active in the American Legion in Ohio.
Born: Jan. 10, 1887, in Linecoln Township,
Morrow County, Qhio.

WALKER, PAUL ATLEE., Appointed to
the FCC July 11, 1934. Political partiy:
Democrat. Length of appointment: To
July 1, 1946, Previously: Lawyer; one
time high school principal, Shawnee,
Okla.; one time instructor, University of
Oklahoma; counsel and commissioner of
the State Corporation Commission of
QOklahoma for 13 years; referee for the
Supreme Court of Oklahoma, 1919 to
1921; chairman, Commiifee on Coopera-
tion with the Interstate Commerce Com-
mission in the National Association of
Railroad Utilities Commissioners, 1925 to
1934. Born: Jan. 11, 1881, in Washing-
ton, Pa.

F. C. C. EXECUTIVE PERSONNEL

SECRETARY
Slowie, Thomas J.

ASSISTANT SECRETARY
Reynolds, John B.

GENERAL COUNSEL
Taylor, Telford

ASSISTANT GENERAL COUNSELS
Assistant Counsel in charge of Broadeast
Applications not yet named
Kennedy, James A. (Common carrier—-
Telephone and Telegraph)

Rauh, Jr,, Joseph L. (Research and Liti-
gation Matters)
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F. C. C. PERSONNEL—Coniinued

CHIEF ENGINEER
Jett, Ewell K.

ASSISTANT CHIEF ENGINEERS
Ring, A. D. (In charge Broadecast Matters)
Cruse, Andrew (Common Carrier—
Telephone and Telegraph)
Webster, E. M, (Chief, Private and Safety
Division)

CHIEF ACCOUNTANT
Norfleet, William J.

ASSISTANT CHIEF ACCOUNTANT
Reyer, Hugo

DIRECTOR OF INFORMATION
Gillingham, George O.

CHIEF, INTERNATIONAL DIVISION
ENGINEERING DEFPARTMENT
Gross, Gerald C.

ASSISTANT CHIEF, INTERNATIONAL
DIVISION, ENGINEERING DEPART-
MENT
Siling, Philip F,

CHIEF, FIELD DIVISION, ENGINEER-
ING DEPARTMENT
Terrell, W, D.

ASSISTANT CHIEF, FIELD DIVISION
ENGINEERING DEPARTMENT
Sterling George E.

CHIEF, TECHNICAL INFORMATION
DIVISION, ENGINEERING DEPART-
MENT
Wheeler, Lynde P,

ASSISTANT CHIEF, TECHNICAL
INFORMATION DIVISION, ENGINEER-
ING DEPT.

Asserson, Raymond

CHIEF, LICENSE DIVISION
Massing, William P,

HEAD, BROADCAST SECTION
LICENSE DIVISION
Teh]l, Clara M.

HEAD, COMMERCIAL LICENSE
SECTION, LICENSE DIVISION
Fulmer, John D.

HEAD, AMATEUR SECTION,
DIVISION
Beadle, J. B.

CHIEF, AUDITS AND ACCOUNTS
Corridon, L. A.

LICENSE

HEAD, RATES AND TARIFFS DIVISION,
ACCOUNTING DEPARTMENT
Butts, William G.

HEAD, STATISTICAL DIVISION,
ACCOUNTING DEPARTMENT
Ueland, Alexander

HEAD, ACCOUNTING AND REGULA-
TION DIVISION, ACCOUNTING
DEPARTMENT
Long, Henry J.

HEAD, TIELD DIVISION, ACCOUNTING
DEPARTMENT
McCoy, Mark S.

CHIEF, SERVICE DIVISION
Cureton, Nicholas F.

ASSISTANT CHIEF, SERVICE DIVISION
Sheehy, Paul H.

CHIEF, RECORDS DIVISION
Davis, Walter 3.
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NETWORKS

Information on the three major networks, delivering nationwide service, is presenied
here via two methods:

(1) Maps which indicale the call lellers and locations of affiliated stations.

(2) Personnel lists, wherein the lpeations of branch offices are also noted.

No effort has been made to give specific information on rate cards, haok-ul}s, ele.
This material is so easgily obfainable from the networks themselves, and so subjecl to
change, that inclusion here might lead to confusion and even misinformation.

COLUMBIA BROADCASTING SYSTEM

485 Madison Avenue, New York City
{Telephone number, Wickersham 2-2000)

BOARD OF DIRECTORS

Paley, William S. Swope, Herbert Bayard

Levy, Leon Levy, Isaac D.

Burhs, John J. Iglehart, J. A, W,

Paley, Samuel Richardson, Dorsay

Colin, Ralph F., Runyon, Mefford R.

Klauber, Edward Kesten, Paul W.

Bush, Prescott S.

OFFICERS
Paley, Wil B, ittt it ettt ittt e e President
Klauber, BAWard. .. oot tirine et iaaaciraannn o Executive Vice-President
Kesten, Paul W......coiviiinininnoonns e Vice-President and Director
Runyon, Meflord R.....covitiriimretiriannennens Vice-President and Director
Giftinger, William C.............ccoveinn L. Vice-President in Charge of Sales
Lowman, Lawrence W........covvnennn. Vice-President in Charge of Operations
Akerberg, H. V.......ccovvunnns. Vice-President in Charge of Station Relations
Lewis, W.B. ...ttt it en s . Vice-President in Charge of Broadcasts
Atlass, H. Leslie. vt ittt it it ieearanacrann Vice-President, Chicago
Butcher, Harry Co.vviereiiiieie s e .. Vice-President, Washington
Thornbrrgh, D, Wittt it i ie e e trmee e venns Viece-President, Los Angeles
R VST 2 v |- - A A Treasurer
Dean, Samuel R....oi ittt it i iatnnetirtecnnnenns Assistant Treasurer
Seward, James M. ... oottt ittt it e e e s Assistant Treasurer
Ream, Joseph H..... P b e e Secretary and General Attorney
Padgetl, AT T S, ... vt it it ittt ia e e e et aan Auditor
STAFF

Marsh, Allyn Jay.........ccvrivenenraan e e Assistant Sales Manager
Fagan, William J...... oo iin i i e Assistant Sales Manager
ProcRter, B, J. . it i e i i a i Manager of Sales Service
Meighan, Howard................Eastern Sales Manager, Radio Sales, New York
Karol, Jonn J. ..ttt e it s Market Research Sales Counsel
Ratner, Victor M., ... ..o iiiiiiieiiriinrnneenes Director of Sales Promotion
Hobsom, Lalra. . v, cuieite i raeaiareiottcaernsnranetronnnenscnnnas Copy Chief
Fox, JORN vttt ii e e inienanns Assistant to Director of Sales Promotion
Stanton, Frank N......ceiiiinr i iienennenanans Director of Market Research
Churchill, 5. K...coiiiiiiiieian i inianns Chief Statistician of Market Research
Connolly, Thomas D........coiivirvn s Manager, Merchandising Service
Mateyo, GEBOIZC. . ...ivevrrnnerenannnn Assistant to Director of Market Research
Sandler, Ted.....ovvir it ats e v s rarans Promotion Art Director
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CBS PERSONNEL—Continued

Swope, Herbert Bayard, Jr. ... .ottt ierrrnnanenns, Trade News Editor
Coulter, Dot_lglas .................................. Assigtant Director of Broadcasts
Taylor, Davidson...,....., Assistant to Viee-President in Charge of Broadeasts
Maulshy, Gerald......cou i i s e Production Manager
Passman, ROY..........ovuieennnnn. Assistant Director of Program Operations
Zachary, GeOTEe. . ...uvurune e vennanannnnn. Acting Director of Music Division
Fassett, James H...., e Assistant Director in Charge of Serious Music
Rinker, Alton M................... Assistant Director in Charge of Light Music
Wylle, MaX. ... i i e Director of Seript Division
Smith, S, Mark.........cooeiveinnnnn... Assistant Director of Seript Division
Barton, Francis G..... ..o .ot oo e cevarenrns Manager of Program Service
Burke, James................... Ceerearaees Program Service Assistant
White, Paul W. ... i e i et Director of Public Affairs
Wood, Robert S. ... ie i, Assistant Director of Public Affairs
Sllocum, Willlam J, Jr................. In Charge of Special Events and Sports
Flsi}er, Sterling .. .oo it e, Director of Talks and Education
L:evme, Leon.....ocoeiiiniinninn.. Assistant Director of Educational Programs
Sioussat, Helen.......o.oviii i iiininnns Assistant Director of Talks
Schimek, Jan............ e e e eeracaranaas .Direetor of Copyright Division
Mattfeld, Julius. . ... ... . i it i i i e Director of Musie Library
Tucker, Elizabeth.............. ..ot Director of Short Wave Programs
Pierson, Walter R, .......ccoierriininnennn. Manager of Sound Effects Division
Hess, Harriett. . ......ooovi oo oL, Supervisor of Program Typing Division
Gray, GilSon B... ...ttt it ittt e e i aie e aaanan Commercial Editor
Ball, Donald I.......iiiiiiiiiiiis s iiaaicnnnns Assistant Commercial Editor
Murphy, Adrian..........c i i, Executive Director of Television
Seldes, Gilbert..,....... ' . .Director of Television Programs
Hole,Leonard H........ooiviriiieirnnnenn.nn Manager of ‘Televlsion Operations
Goldmark, Dr. Peter.. ... ..o o e Chief Television Engineer
Rosenthal, H.I.............. Exzecutive Vice-President of Columbia Artists, Inc.
Becker, I, S..... Vice-President and Business Manager of Columbia Artists, Inc.
3 . TR I € Station Relations Manager
Ruppel, Louis. .. .t iiie i iiie i raee i anenanaaen s Dirgetor of Publicity
Reid, Luther J........c..ona.t, e e n e a e aa Director of WABC Publielty
Fish,Michael J...........oiiiiiieinnn.., Mahager of Photographic Division
Cohan, Bdwin King. ... ..o ir it tiaeerenrans Director of Engineering
Chamberlain, A, B... ittt e eete e a e crarennerarana Chief Engineer
Cowham, Hugh A. ..........c...coua. Commerecial Engineer in Charge of Traffic
Burgess, Jos. M., Jl ... i i e i Personnel Manager
Bryant, Albert H............... Manager of Mail, File and Mimeograph Division
Forsander, Johmn E. . ... cuiiiiiiieine it i ieiiarsnnararcnnn Purchasing Agent
Flynn, W, J . i it st i et e Chief Accountant

McAllister, G. Stanley........Director of Construction and Building Operations

New York City—WABC, 485 Madison Ave.

Hayes, Arthur Hull, ... . i ity iiis s e rreccar et tovaasns Sales Manager
Allen, GeOT B . .ttt s st taesarresasaaranassonroassnns Director of Programs
Grossman, Henry,

Easfern Divisicn Operations Enginesr and Chief Engineer of WABC
Tevis, Graham L....... baeeanaans baraan ... .Assistant Chief Engineer of WABC

Chicago—3WBBNM, 41¢ North Michizon Ave.

Atlass, H.Lesle. .. ivien i ii it i i i ie i ie e nvencnan s Viee-President, Chieago
Van Volkenbhurg, J. Livv s v s v ie e ie v e evanrverrarrasnns Assistant to Mr. Atlass
ErKSon, L. Bttt ittt ettt tnansrnannraerarranares Western Sales Manager
Hafter, Robert. . .. oo i i i Production Manager
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CBS PERSONNEL—Continued

Falknor, Frank B.,
Central Division Operations Engineer and Chief Engineer of WBBM

MeLoughlin, J, V.. . ... i erennennn Accountant and Office Manhager
Kane, James.................... ......Director of Publicity and Special Events
Dawson, Stuart. .. ... . . i i it e Program Director
Johnson, Urban. ..o . i et e Chief Sound Technician
RVt S R - o News Editor
Smith, . K............ s General Sales Manager, Radio Sales, Chicago
Wilson, PaulS..ooovvnve ... Western Sales Manager, Radio Sales Chicago
Washington—WJISY, Earle Building
Butcher, Harry C..o vt i i e veeaennn ... Vice-President, Washington
R £ 16D N T U © T o Station Manager, WISV
Murdock, Wm. DL .. e, Sales Manager, WJSV
Dennis, LIoyd W, Jr. ittt e it it ie it e Program Director
Hunt, Clyae. . oo i s s s e i e e e Chief Engineer
Crow, Harcy R........... e e et r e Accountant
Heiney, JOhh . ot e e e e e Sales Promotion Manager
Glynn, Paul.. ... i e e raeaaea Publicity Director
€51V T-I- ¥ 2 1 S S s Director of Public Events
Minneapolis—1WCCO, 635 Second Ave,, South
Gammons, Barl H. ... .. it i iine i ivieiennns Manager of Station WCCO
Burkland, Caxl. .. .. .coiuiii it it e e Sales Manager
Cavanor, Hayle C. (MIS.) o ittt it i i er et inannnn Program Director
MeCartney, H. St ii i i e e e e s Chief Engineer
Heerdt, Bmmett J. ..o oo i e e e Accountant
Hutton, Robert L., Jr........covniiin. Sales Promotion and Publicity Manager
Sheehan, Alvin B, ........ ... .o iiiiiiiiiiaanann. Director of Artists Bureau

St. Louis—KMOX, Mart Building

JonesMerleS................. et e eaaann Manager of Station KMOX
Casey, Arthur....... .. . o e i Assistant to Station Manager
L0 41 ol ¢ < A ...Sales Manager
Renier, C. C....oooi i e Program and Production Director
Young, Louis McC...... ot e e e e iea e Chief Engineer
Jonnson, James S. ... i e e Sales Promotion Manager
Carpenter, Robert W. .. . o i i i ittt e Accountant
Hoekstra, JeIry. oo ie i iininiiennnninn Public Events and Publicity Director
Bohn,John W.......oovununias e Account Executive, Radio Sales, $t. Louis

Bosfon—WEEI, 182 Tremont St.

Fellows, Harold BE... ... oottt iiiir e Manager of Station WEEL
Horton, KINEsley. c ... ottt ittt tettas st e ananearanann Sales Manager
del Castillo, Lloyd G.........oevn... Production Manager and Musical Director
Baldwin, Philip K. . ...t i iiiititaarnanscmmreaae e Chief Engineer
Murray, John J...... e ettt i ee e aeiter e e, ... Accountant
Dunham, George......... e e Sales Promotion Manager
Drake, Dorothy. .. covet it ittt e e Publicity Director
Charlotte, N, C.—~WET, Wilder Building
Joscelyn, A  E .. ... i i i et Manager of Station WBT
Penny, Royal E...Sales Manager and Accounht Exccutive Radio Sales, Charlotte
Crutchfield, Chas. H...........coiivivianeann, e e Program Director
BeElOUNEY, JAIMES. ottt o tutianeaetarrrarenreneninensarasnrsorens Chief Engineer
De Gray, BEdwart. . ... vieiii i ittt i carisararearennrannnas Accountant
Winter, WIll. .ot it it i i it nsna s vt New Editor
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CBS PERSONNEL-Continued
PACIFIC COAST
Los Angeles Office--KNX, Columbia Square

Thornburgh, D, W. ... e Vice-President, Los Angeles
W, ATy W ..ttt e et e e et eesenererarennnnes Sales Manager
Johnston RUSS. e Program Manager
Todesea, Edzth S vt Production Manager

Bowman Lester,
Western Division Operations Engineer and Chief Engineer, KNX

SavLelo L8 o0 g LT 5 N ¢ Accountant
Moskovics, Geor ge L Director of Sales Promotion
RoOTKe, Hal . ..ot ittt ettt e e Publicity Director
Vanda, Charles. .. ..vvviini it vesennensnns Western Direcftor of Programs
Case, FOX......ooiviiiiiian s Director of Special Features and Public Events
Cormack, Alan...... b e e et re e e, Traffic Manager
Huston, Roger E..........viiivnn.n, ..Manager Radio Sales, Los Angeles
Pringle, NelSon G ...oovi it it e en e reiaranneseenns News Editor

Forbes, William E

San Francisco Office—Palace Hotel

Kemp, Arthur J......ooiviii it annn Sales Manager, Pacific Network
Jackson, Henry M..Manager and Account Executive Radio Sales, San Francisco

Deireit, Mick.—Fisher Building

Steele, Alfred N. oottt ittt it et e it anaeans Manager of Defroit Office
Taylor, Webster H. ... ininnnn.. Assxstant Manzager of Detroit Office
[ 20 € 2 N A A U Manager of Sales Promotion

European Stafi

Murrow, Bdward R........ccoiviiiineniorenann Chief of European Staff, London
Le Sueur, Larly. ..ot ereritraanerarnnes Assistant to Chief of BEuropean Stafl
Shirer, William L...... ... it s ieninn Central European Representative
Hil, Russell. .................. .0, Assistant Central European Representative
Wills, W. R oo i et ina e Far Eastern Representative, Tokyo
Sevareid, Erie.. ... it it i i e e Assistant Paris Representative

STATIONS OWNED AND OPERATED, OR LEASED BY THE
COLUMBIA BROADCASTING SYSTEM

WABC, New York City. ..o i it Owned and Operated by the CBS
WBBM, Chicago, T...........cvivviivianenen « “ “ o
WBT, Charlotte, N. C......coiiiiiiiiiiiannnnn s “ “ Hooae ke
WCCO, Minneapolis-St. Paul, Minn............ H “ & “oeou
WJISV, Washington, D. C........cooevvvinn, « “ “ woow e
KMOX, 8t Louis, MO......... ..o iiinninanns «“ Y “ woew
KNX, Los Angeles, Calif...................... i s “ oon “
WEET, Boston, Mass. .....vervreriuiicntannanas Owned by the Edison Electric

Ieminating Co. of Boston;
leased and operated by the CBS
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MUTUAL BROADCASTING SYSTEM

Chicago.: Chicago Tribune Tower. Superior 0100
New York: 1440 Broadwaey. Pennsylvania 6-9600

BOARD OF DIRECTORS

Antrim, E, M. McCosker, Alfred J.

Brown, Willet{ H. Shepard, John, III

Carpenter, H, K. Streibert, Theodore C.

Macfarlane, W. E. Weber, Fred

Weiss, Lewis Allen
PERSONNEL

MceCosker, Alfred J......oovivvun, et .....Chairman of the Board
Macfarlane, W. E............. et et President and Director
Streibert, Theodore C............iiiiiivininnnnnn Vice-president and Director
Antrim, E. M..,..oovveiiiininanes Execubwe Secretary-Treasurer and Director
Weiss, Lewis Allen....... e ettt Vice-president and Director
Weber, Fred. .. it it General Manager and Director
Wood, EdWard W., Jr. ittt iir it s irnnnnsoanenssronss Sales Manager
Schmid, Robert A.. ..ottt it icaneenns Sales Promotion Manager
Opfinger, Adolph....... ... iiiin et «.....,Program Service Manager
Poole, Andrew Li......... ettt it e Traffic Manager
Gottlieb, Lester. . ... i i e ......Publicity Director
Lamphiear, Miles B.........cc0ivveivnrinnnn. e ey Auditor
Masters, Kelth. .. ...t i it ittt rsisaresaanaans Legal Advisor
PONLIUS, DOTL. e et e e e .Midwestern Program Coordinator
Steele, JOhN. ....oovviviii i e London and Foreign Representative

SALES REPRESENTATIVES

New York: John R. Overall, Morris Mudge, Sidney P, Allen.
Chicago: Ade Hult, Howard Keefe,
London and Foreign Representative: John Steele.

BRANCH OFFICES

Los Angeles; Don Lee Building, Seventh and Bixel Street, Van Dyke 7117%.
Bosion: 21 Braokline Avenue, Commonwealth 0800,

England: Underdowns, Chaldon Way, Coulsdon, Surrey.

Detrait: Union Guardian Building. Cadillac 7260,

San Francisco: 1000 Van Ness Avenue. Prospect 0100.

Cincinnati: ¥otel Alms, Woodburn $550.

Cleveland: 1311 Terminal Tewer, Prospect 5800,

Other Offices Are Localed in Affiliated Siations Throughout the Couniry.
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NATIONAL BROADCASTING COMPANY, INC.

30 Rockefeller Plaza, New York City
(Telephone number, Circle 7-8300)

Regislered Telegraphic Address:
NATBROCAST NEW YORK

BOARD OF DIRECTORS

Anpgell, James Rowland Harden, Edward W

Bliss, Cornelius N, MeGrady, Edward 7.

Braun, Arthur E. Millhauser, DeWitt

Dawes, Charles G. Nally, Edward J.

Dunn, Gano Sarnoff, David

Harbord, James G, Trammell, Niles

OFFICERS
Sarnoff, David..........oiiiiii i e vvo.eeeo -Chalrman of the Board
Trammell, NilBS ....oiiii ittt et ieniiarsareramenasnaneranns President
Ashby, A L...ooovi v ennns. veevess.. Vice-President and General Counsel
Engles, GO . .. ittt ii ittt enrearentneanannenrnns Vice-President
Gilman, Don E.................ee s e e aeaes Vice-President
B = o ) T N = 3 Viee-President
Hedges, William 8........... b et maiinaeraees Vice-President
Do) 01N CH o L ) Vice-President
Mason, Frank E.......c.ciseieeenrnecenrcnrensncnsneennens v...Vice-President
Morton, ATred H.... . ..ovuriiirnriineinnnnonnsnnstanrranaraaas Vice-President
Muilen, Frank E......cooiiiriiiiiiiiinnnnnns Crreneens Certainaaas Vice-President
Royal, JONN Bt ittt tivcnnninnnennns et irenaaaeaaras Vice~President
Russell, Frank M. ....ieieoererersiersrenanirssasanaaranassss Vice-President
Strotz, SIAneyY N. oottt ittt tcaneransiananannaas Vice-President
Witmer, ROy .ttt ittt i ia i tnaasinasnascnenrnenns .. ... Vice-President
Woods, Mark................ Vice-President, Treasurer and Assistant Secretary
Horn, C. W........ e eeaaaiaareiaetareaneenearaes Assistant Vice-President
Nelson, A. Bt et e aaissnnrnnnnsnnens Asslstant Vice-President
Telehner, R. J..y.iineiriciaercraracorsnssnsmenrnsnennnns Assistant Treasurer
MaeConnaech, Lewls. ... i i s v Secretary
Pifautz, C. E............... eeaaaes haaeaaratiesesananrann Assistant Secretary
EXECUTIVE OFFICE

Trammell, Niles ........ bt Cheerateranaaien N President
Almonte, J. dedara. . . ..ottt it e aaa e Assistant to the President
Angell, James Rowland...........cooiiiiiiininiirnnnanens Educational Counselor

Morgan, Clayland T...Asslstant to the President & Director of Public Relations

ARTISTS SERVICE DEPARTMENT
Engles, GaOTge. . ..o ittt iinirrranes Vice-President and Managing Director
Bottorff, 0. O.,
Vice-]gtigslde)ant and General Manager of Civic Concert Service, Inc .(subsidiary
1)) BC
Jones, A, Frank,.. . Assistant to the Vice-President in charge of Artists Service
King, Frances Rockefeller,,..,Manager of NBC Private Entertainment Division

Levine, MarKs. .. .. iiiii ittt e iinernrarenrenan Manager of Concert Dlvision

Tuthill, Danlel S................... i Assistant Managing Director

Mullen, Frank E........oiiiiiiiaiinnnn. Vice-President and General Manager
CONTINUITY ACCEPTANCE

MacRorie, Janet.........ccvieiiiniiniinnns Chettrareraenn Feeraaiearaias Editor

Kemble, Dorothy. .. ot it it it i Assistant Editor
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NBC PERSONNEL—Continued
ENGINEERING DEPARTMENT

Hanson, Q. B. ... .. iiiiiiiieriineninnns Vice-President and Chief Engineer
Clarke, Willlam A... . ... .. . ... ivririnnnnnnns Manager of Technical Services
Guy, R B et i e Radio Facilities Engineer
B (A V2R ST € T o - - S Operating Engineer
Milne, George ...................................... Eastern Division Engineer
Morris, Robert M. ...ttt it iieere v eeanenns .....Development Engineer
Rackey, G Attt ciae e Audio and Video Facilities Engineer
Bhelby, R. E. .ottt iiieiicinncaenannns ..Video Operations Engineer
GENERAL SERVICE DEPARTMENT
Gilcher, Vincent J. . ..o it rii it e v ...Director of General Service
Lowell, BEdward M.................. Manager of Building Maintenance Division
Thurman, Charles H..................... Manager of Guest Relations Division
Van Heuten, D. B, ... ... oo iiiii i iiannn e Manager of Office Services Division
Wallace, Dwight G.,,................. rereeeraaeas ... .. Personnel Manager
INFORMATION DEPARTMENT
Mason, Frank B, ...t enininirer ivinnnnnrerens ...Vice-President in Charge
Barnard, Anita.. ... i e Manager of Information Division
Hickok, GU¥.....v..s.......Director of International Short Wave Broadcasting
Kostkg, Willilam.............. vevesseseeseness..Manager of the Press Division

INTERNATIONAL COMMERCIAL BROADCASTING
Yandell, Lunsford P........Director of International Commercial Broadeasting

Carvajal, Charles. .o vttt irr i eiiiit e cnanaaneannnes Assistant to Director
LEGAL BDEPARTMENT
Ashhy, A L. oo e e Vice-President and General Counsel
Graham, R.H............... Attorney, Assistant to Mr, Leuschner (Hollywood)
Grimshaw, I L. ... o i it r i e teneaeanans Caasaasaresaaan Attorney
Hennessey, B J., Jl e ittt ittt ittt Counsel Washington
Howard, Henry, Jr. .ot iee et i teenreaaenronannns veee. .. JAGTOIMEY
ULy, J. vttt i et ittt iateianstnsasntsanaannanens Attorney, Washington
B =T wheT=) o & (=5 ¢ i e Attorney
Leéuschner, Frederick..... s eeaaateiiae e . Aftorney, Hollywood
MeDonald, J. Ao i ettt caeas Attorney, Chicago
B =] R A =g Attorney
Swezey, Robert D........... e e eeaaerea i e aeen ....Attorney
NBC RADIO-RECORDING DIVISION
Egner, C.LIOyd. .. .o ittt iciii i inia ettt Manager
Freidheim, Robert W........ et e e Fastern Sales Manager
MacDonald, John H, ... .ottt iiicie i iireicteranraneas Business Manager
Parsons, Willis B....... e e eie et ieei e Assistant Eastern 8ales Manager

Thomas, ReEinaltd. ..ot iiineriiaiirarsansrssrsrsioesraes . Program Director
PROGRAM DEPARTMENT

Royal, John F. .. ..ot iriiinrnnsvnnnss Vice-President in Charge of Programs
Belviso, Thomas H.....coiiiiiinerinriaranencansens Manager of Music Division
Black, Frank...c..coeiiimiiiiiiiiiiiiieaeenranaianes General Music Director
Brainard, Bertha.,.............. Manager of the Commercial Program Division
Carlin, Phillips................... Manager of the Sustaining Program Division
Chotzinoff, Samuel......... teiesersssesesvanes . Director of Serious Music
Cuthhert, Margaret..... Dlrector of Women's and Children’s Programs Division
Dillon, Zale......... Cieseeraes e ees e upervisor of Sound Effects Section
Dunham, Franklin.......ooivvienerieainanna, Director of Religious Broadcasts
467
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NBC PERSONNEL—Continued

Fitch, C. W........ Business Mana

, / e e et e ana et ger
Kelly, Patrick J. ... ....oivieees s, Supervisor of Announcing Division
KEH.‘{, N.Ray........ Manager of Sound Effects—Development and Maintenance
Lqu ade, Ernest.............ooooiial «v+.....Director of Music Research
Miller, William Burke.... RN RN L R R LTy Evening Program Manager
Preston, Walter G, Jr..Assistant to the Vice-President; in charge of Education
Roberts, Wilfred S............ R, Manager of Production Division
Schechter, A. A Director of News and Special Events
Titberton, Lewis H.......oovvviene i, Manager of the Script Division

SALES
Sales—Blue Netfwork
Kpba_k, Edggr ........................................ Vice-President in charge
Kigging, Keith. ... i i it et Sales Manager
Saudek, Robert............... fe bt Assistant {o the Sales Manager
Sales—Red Nelwork
WItMEY, ROY Gt intr it i ittt etereererarennnnnas Vice-President in Charge
Showerman, L E............... et ara e Eastern Sales Manager
Frey, George H...... Service Manager and Assistant to Eastern Sales Manager
Hitz, BEdward R.............c.c..vnus. Assistant to the Vice-President in Charge
Sales Promotion
19,4 I - C-14 1 3 Director of National Sales Promotion
Beville, H. M., .ottt ittt ittt teeenunrsreanssnonnorenans Research Manager
Greene, John M., .. ... . . i i it Circulation Manager
James, B, P. H. . i i e s Advertising Manager
Sales Traffic
Greene, F'. Melville................ it e e Sales Traffic Manager
STATIONS DEPARTMENTS

Hedges, Willlam 8........................ Vice-President In Charge of Stations
Norton, John H,, Jr....... Assistant to the Vice-President in Charge of Stations

Station Relations Depariment

Hickox, Sheldon B, Jr...................Manager of the Red Network Division

Norton, John H, Jr. . ... v vivivrnennnns Manager of the Blue Network Division
Woolley, Baston C......oovviiiiiiiiiiiiianenen., Manager of Service Division
Managed or Programmed Stations Depariment
Gregory, Sherman ... ... ittt trrtnttonnasascasiannenes Manager
Nationol Spoi and Local Scles Depariment
McConnell, J. V... ..o iin i National Spot and Local Sales Manager
Tilenius, William O................. Assistani Manager of Spot and Local Sales

Traffic Depariment
MeClaney, B.F. ... et e i Traffic Manager

Development and Research

Horn, C. W. . .Assistant Vice-President in Charge of Development and Research
Merryman, Philip I...........Assistant Director of Development and Research
Lent, W. C...Asst. Director of Development and Research (Washington Oiffice)

470



www.americanradiohistory.com

NBC PERSONNEL—Ceniinued

Managed or Programmed Stations
Station Managers

|
|
|

{, Pribble, Vernon H....................... Manager of Station WTAM, Cleveland
co¥oder, Lloyd C..oouuniii e Manager of Station KOA, Denver
, Nelson, A.E.................... Manager of Stations KPO-KGO, S8an Franclsco
- Hager,Kolin........................... Manager of Statlon WGY, Schenectady
Berkeley, Kenneth H........... Manager of Stations WRC-WMAL, Washington
ﬁ- TELEVISION DEPARTMENT
,  Morton, Alfred H..,,.......... e Vice-President in charge of Television
~ Farrier, Clarence W........... e v v e ey ... Television Coordinator
. Hutchinson, Thomas H................ Manager of Television Program Division
Kersta, Noran E....... i Assistant Television Coordinator

TREASURY DEPARTMENT

Woods, Mark................ Vice-President, Treasurer and Assistant Secretary
| Bloxham, WHHam D. ... ..ottt iireirareranernnees Purchasing Agent
Kelly, Harold M.........covviiinenes Cereas et e tire e Assistant Auditor
UG AT TR 5 -5 o . A Auditor
| Payne, Glenn W.. ..o iiiiirrieiinenn s tetieeseena.-.Commereinl Engineer
g L) oLl o = A Assistant Treasurer
R T o - Budget Officer

BRANCH OFFICES
Central Division—Chicago

Strotz, Sldney N. .. oottt it ii it iarannans Vice-FPresident in Charge
Boyd, Mauriee M.....ooviiinirniinninrononnss Local and Spot Sales Manager
Carlson, Emmons C...ovvvvvnennnnn. Sales Promotion and Advertising Manager
Chizzini, Frank.......... S ettt Manager of Radio Recording
Cunningham, BE. C...iiiittir it rinnr i annnarananenss Evening Managsr
Drips, Willlam E.. ...ttt ir s irenrenveannnnns Director of Agriculture
Fry, Kenneth D............ .. e e e s Director of Special Evenis
L€ 10) U 0= N - o)< Traffic Supervisor
Helbuveauy, J. . ittt i ieiatci e reaereracaanasnes Program Manager
Raney, A Wit it it ittt it aanas Assistant to Manager
D a] 3 ) S S Network Sales Mahager
Luttgens, Howard €....c.coveinevnrrnnennns e Central Division Engineer
B D e s = o R Attorney
Morton, Oliver........... Special Sales Representative—Westinghouse Stations
Ray, William B........ ettt e ..-Manager of Press Relations
Robinson, Kenneth L. ... oot iiiaiiiae it rncansonasenaans Continuity BEditor
Stirton, James L. .o.iit i iiieinireranaracernnnss Manager of Artists Service
Waller, Judith C...i i vn ittt ittt it e naanns Educational Director
Whalley, John F. ... it iie i cie e anareannns Offlce Manager and Auditor
Wright, W.P.............. e e iaeaveisieaeeiaanaanas Production Manager
Western Diviston—Hollywood
Gilman, Don E.. ...ttt iieietirnrrenrttaatonssnan Vice-President in Charge
Andrews, Willlam.............cociiiineas Veranas Manager of Guest Relations
Bock, Harold. .. ...o. i iireiene i icaiaaa i Manager of Press Relations
Brown, CharleS.. . coeveieiiniaitanensenerrnrsoceesnn Sales Promotion Manager
DEllett, B Vot it iiiiiiee it e tessaisanasaarsenasasasantssnessnnas Auditor
Dixon, SFANEY Lio.. oottt it itiactsatnsseasenraranansans Sales Manager
DL e 1] R U3 Assistant to Vice-President
Gale, Pall. . i ittt iieaeinnerannaaarerat e Traffic Supervisor
Graham, R.H................. e v Attorney, Assistant to Mr. Leuschner
Leuschner, Frederick. v uree oot et ecaia e ita it naeans Attorney
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T was way back in 1926
thatthe National Broad-
* casting Company was
" formed. Nation-wide
broadcasting was then in swad-
dling clothes—and it was great
to be a broadcaster, to watch the
infant grow, to play an important
part in the building of 2 new in-
dustry, anewservice to the public.
Today, we at NBC still think
it’s grear—and we're thankful
we’re an Anierican broadcaster. ..
For that means something.

o wwwwW.americanradiohistorv com
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10 BE A BROADCASTER —

Wé’/’/&dlz BROADCASTER!

[t means private ownership, and
che liberty to present the American
public with facts—pro and con—
abour any and all issues.

It means we can give them the
news of the world unvarnished,
untarnished and true.

It means we can give our listen-
ers the kind of entercainment ey
want to hear, entertainment chat
heightens their spirit and morale.

It means we can contribute to
their fullness of life with programs

that will broaden their minds.

It means that we can offer this
great force to our country in the
aid of national defense.

In short, it means freedom of
speech and action on our part—
freedom of listening for those we
serve . .. No wonder American
broadcasting is without equal any-
where else in the world! And no
wonder we’re proud of the contri-
butions and accomplishments of

NBC in making it the finest.

NATIONAL BROADCASTING COMPANY

WORLD'S (FREATEST BROADCASTING SYSTEM o 4 Radio Corporation of America Service

473
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NBC PERSONNEL—Conlinued

Robb, Alex 8........ccovvvnnn... fir et Manager of Artists Service
SaXbon, A H. ot i et Western Division Engineer
Schuetz, Robert... Manager of Recording Div—Mgyr. of Transeription Service
Swallow, John. .. ... e Program Director
Williams, Wendell. .. ... oiiit et et e veenrneennnnns Continuity Editor
Washington, D. C.
Russell, Frank M.... ... .coi ittt iiiiinennennns Vice-President in Charge
Berkeley, Kenneth H...............cov..... General Manager WRC and WMAL
HennesseY, P. Ju Il ittt it itie e teere ranesennsesenanssennssonanns Counsel
U, J.i it ii ittt e et et eee e ensseensaennnnnennes Attorney
Foreign Representatives
Bate, Fred. . ..ot iiennannas Ceaenees Cedsaanans London, England
Jordan, MoK, .. oi i iets e raaanereaeerrreanrrensens Basle, Switzerland

STATIONS OWNED AND/OR MANAGED AND/OR PROGRAMMED BY
THE NATIONAL BROADCASTING COMPANY

WEAF, New York........ Owned, managed, operated and programmed by NBC
WJIZ, New York......... “ “ “ “ “ «“ «“
WMAQ, Chicago........ . “ “ “ “ “ “ “
WENR, Chicago......... s “ “ “ “ “ oo
WRC, Washington...... “ * ‘“ “ ” «“ ¥
WTAM, Cleveland....... “ “ “ « “ * “
KPQ, San Francisco..... “ w ‘o “ “ « “

WMAL, Washinglion,...,Owned by Evening Star Publishing Co.;
Managed, opetrated and programmed by the NBC
KGO0, San Francisco....Owned by General Electric;
Managed, operated and programmed by the NBC

KOA, Denver........... Owned by General Electric;
Managed, operated and programmed by the NBC
WGY, Schenectady...... Owned and operated by General Electric;

Programmed by the NBC

KEX, Portland, Ore..... Owned by National Broadeasting Company;
Leased to, license held by, operated, managed and
programmed by Oregonian Publishing Company

KIR, Seattle............ Owned by National Broadeasting Company;
Leased to, Heense held by, operated, managed and pro-
grammmed by Fisher Blend Station, Inc,

KGA, Spokane.......... Owned by National Broadcasting Company;
Leased to, license held by, operated, managed and pro-
crammed by Louis Wasmer
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NBC

SPONSORED LATIN AMERICAN SERVICE

On March 25, 1940, NBC issued rate card No. 1 (reproduced on page 476)
to cover commercially sponsored programs directed to Latin America via short-
wave. Such broadcasts are simultaneously broadcast by WRCA, 25000 watts
on 9670 and 21630 kilocycles, and by WNBI, 25,000 watts on 6100 and 17780
kiloeycles.

Commercially sponsored shortwave international broadcasts were made
possible by the Federal Communications Comimission as of May 23, 1938, when
the following regulations were issued:

SEC. 42.03 SERVICE; COMMERCIAL OR SPONSORED PROGRAMS.

(b)

International broadeast service may include commercial or spensored bro-
grams, provided that,

1. Commercial program continuities give no more than the name of the sponsor
of the program and the name and general character of the commodity, util-
ity or service, or attraction advertised.

2. In case of advertising a commodily, the commodity is regularly sold or is
being promoted for sale on the open market in the foreign country or coun-
tries to which the program is directed in accordance with subsection (¢) of
this section.

3. In case of advertising an American utility or service to prospective tourists
or visitors to the United States, the advertisement continuity is particularly
directed to such persons in the foreign countiry or countries where they
reside and to which the program is directed, in accordance with subsection
(c) of this section.

4. In case of advertising an international attraction (such as a World Fair,
resort, spa, ete.) to prospective tourists or visitors to the United States, the
oral continuity concerning such aiiraection is consistent with the purpose
and intent of this section.

5. In case of any other type of advertising, such advertising is directed to the
foreign countyy or countries and to which the program is directed in ac-
cordance with subsection (¢} of this section is consisient with the purpose
and intent of this section.

c) The areas or zones established by international broadcasi stations are the

()

foreign countries of ithe werld, and directive antennas shall be employed to
direct the signals o specific countries. 'The antenna shall be so designed and
operated that the signal (field intensity) toward the specific foreign country
or countries served shall be at least 3.16 times the average effective signal
from the station (power gain of 10).

An international broadeast station may transmit the program of a standard
broadeast station or network system, provided the conditions in subsection
(b) of this section in regard to any commercial continuities are observed and
when station identifications are made, only the eall letter designation of the
international siation is given on its assigned frequeney, and provided further
that in the case of chain broadeasting, the program is not earried simul-
taneously by another international station (except another station owned by
the same licensee operated on a frequency in a different group to obtain con-
tinuity of signal service), the signals from which are directed to the same
foreign country or countries.

Station identification, program anncuncements, and oral continuity shall be

made with international significance (language particularly) which is designed
for the foreign country or countries for which the service is primarily intended.

(For Rate Card, see next puge.)
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NBC INTERNATIONAL ADVERTISING (GROSS RATES)

{These rates cover the simultaneous use of bath stalions)

SPANISH
Eastern Standard Time 1 hr. 15 hr. 34 hr. *10 min. "6 miln,
CELASS A—( 8:00 P.M. to 10:00 P.M.)  $300.0¢  §1%0.00 $f§o.oo s]onfoo sgﬁé‘o
CLABS B—( 5:00 P,M, to 7:00 P.M.) 226,90 185.00 90,00 75.00 46.00
CLASS C==(11:60 P.M. to 1:60 A.M.) 150.00 90,00 60,00 60,00 80,00
PORTUGUESE
CLASS A—{ 7:00 P.M, to £:00 P.M.) $180.00 316800 § 72,00 § 60.00  $36.00
CLASS B—( 4:00 P.ML to 5:00 P.IM.) 135,00 81.90 54.00 45.00 27.00

ENGLISH

CLASS A—(20:60 P.M, to 11:00 P.}M.) $340.00 §180.00  3120.,00 §100.00  350.00
*Available only in restricted periods.

(Rates for perlods longer than one hour are in emact propertion to the corresponding one hour rales.}

DISCOUNTS AND REBATES

WEEKLY DOLLAR VOLUME DISCOUNTS REBATES FOR CONSECUTIVE WEEKS

{Applicable only to schedules of 13 or more consecutira 26 to 38 weeKS...sacsaraseinan 0%,

weeks of forelgn broadeastinz at rates listed above.) 3% to I weeks,., P . 159,
Gontracled Valye of Time at Gross Rates Driscount 52 WOEKS ..ivvivrnavirenannnes 20%
L.esa than §120.00 per week..... rereneNONE Relates ¢n gross billing of each series Wil te

$120,00 or more but less than $180.06‘ﬁ:el-“week... 3% pald for ©6, 23 or 52 consecutive weeks of broad-
180,00 or more but less than 240,060 per weeK... 19%  casling, The rebate wiil be duo and payabla cur-

240.00 or more but less than 300.00 per week... 1h¥% rently only on firm
300 Or MOre Per WeEBL. iecuiveiveeravesenrarorss 20%

qual¥fying contracts or as
coniracls becnme frm for 26, 38 or 42 conserutive

weeks, Any facilitles used in addition fo the advertizer’s orizinal schedulo constitutc a Rew series and
will establish separale Tebate yesrs therefor, earning thelr own rebales based on the number of consecutlve
weeks used, Interruptions of a derles necessitated by the hreadeasting of specirl events of lmportance will
not affect the zdvertizer’ right to the discount or rebate., Grosg billing after deduction of percentage dis-
counts, tf any, shsll be subject to adverilsing agency commlissign of 1597. From the rehate, if any, the
Company shall daduct the expess apency covimission previously allowed, ALl concurrent foreign hroadeasting
contracts for the same adveriiser at the rates listed on thls card may be combined for determining tha
rate of the Dollar Valume Discount. Discounts effeetive from beglunlng of serviee only on firm contraets

or as contracte becoma firnw

1- CONTRACTS—‘BIun be tor & minlmnm of 13 weeks,

2' CL‘ASSIFI‘CATION—& ALl acceplable 4crounts are sublect to the same Iates. No perieds are seld

in bulk for resale. Advertisers coobersting in group brogdeass are required tp weke indiviqua) contracts,
subject Lo card rates and regulations, h. Rates for Portuguese pericds sre Imwer than for Spanish periods
in recognition of the ratlo between Portuguese and Spanish speaklng people in Latin Amerlea. o. Al pro-
Eramts gre subject io approval of the National Broadeasting Company.

SERVICE FACIL]TIES"‘"]n arranging and prezentIng programs, the advisory services of ataff en-

gineers and the station’s program deparitment will be rendered without eharge. Additional charges are made
for transiations and for progratns requiring special production or origlnating outside of station’s studies.

COMMISS]ONS AND CASH DlSCOUNTS—E Gross billing after deduction ¢f per-

centage discounts, if any, shali he subject to an adserlising agency commisslon of 15¢7%. From the rebata,
if any, the Company shall deduet the excess ageney comemission nreviously allowed.,  Commisslons allowed
only to recognized advertising ngencles, b, No tommission on presram charges. c. No cash disconnis—
bills due and pesable when rendered.

REGULATIONS AND RESTRICT]ONS—a. Program malerial must be arcanged one Week

in adrance of broadeast date. No changes within two days preceding brogderst, b, The rates quoted herein
aro subjeet to change without notlve, c. This rate card is for Informative purpases, and does nob comstitute
an offer en the part of the staticps,

SPECIAL SE RVICES_Infnrmatlon on time signals and other epectal serviees on request.

ELECTRICAL TRANSCRIPTIONS—, . curted st osrd rates.

8.

MISCELLANEOUS*_'WRCA wad established in 1929 and WNEI In 1933, Toth aro owned and

operated by the Nallonal Froideasting Caempany, Tne. Two. 25,000 watl transmitters, lecated at Da
. 3 . ¥ . G ! und
Brook, N. I, Studips, RCA Building, 20 Rockofeller T’laza, New York City. ‘
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CANADIAN BROADCASTING CORP.

Victoria Building, Otfawa, Ont.
Telephone Number, 2-2681

BOARD OF GOVERNORS

Maorin, Rene (Chairman)
Nathanson, N, L.
{(Vice-Chairman)
Eyller, Canon Wilfred
Godfrey, J. Wilfred

MeClung, Mrs. Nellie

Plaunt, Allan B.
Pouliot, Prof. Adrien
Thomson, Rev, J. 8.

EXECUTIVE PERSONNEL

Murray, W. E. Gladstone...... Ceneesaan
Frigon, Dr, Augustin..................
Manson, Donald.......................
Baldwin, Harry......covvvirvinnnnnna.
Landry, R. P...oiet it cie e e

....... ,....General Manager (Ottawa)
Assistant General Manager (Montreal)
Chief Executive Assistant (Ottawa)
... Treasurer {Ofttawa)
Secretary (Ottawa)
General Program Supervisor (Toronto)

Weir, E, A Supervisor, Press and Information Department (Toronto)
Qlive, G. W............ tetebrievrasaesassensrneress..Chief Engineer (Montral)
Stovin, H. N.............. Superwsor Sba,tmn Relatlons Department (Toronto)
Welr, E. A ..ovei e, e eeauressaaner s Commercial Manager (Toronto)
Dupent, J.A................ Commerclal Manager, Quebec Division (Montreal)
Young, GBOrEe. .ot ii e ieaneennns Marltlme Regional Director (¥alifax}
Beaudet, J. M.. ... ... it Quebec Regional Director (Montreal)
Ragford, J. R......... et ...Ontario Regional Director (Toronto)
Claringbull, D......... ... i, Prairie Regiconal Director (Winnipeg)
Dilworth, I............... ....British Columbia Regicnal Director (Vancouver)
REGIONAL NETWORKS

(Neiwworks with sectional—as opposed to national—coverage)

Alabama Network, The. Six stations.
Address:

Rep: Headley-Reed Co.

Arizona Broadecasting Co., Ine. Six sta-
tions. Address; ¢/0 KTAR, Phoenix, Ariz,
Rep: Paul H. Raymer Co.

Arizona Nelwork, Three stations. Ad-
dress: ¢/o KOY, Phoenix, Ariz. Rep: John
Blair & Co.

Arrowhead Network, Three sfations.
Address: ¢/o WEBC, Duluth, Minn. Rep:
George P, Hollmgbery Co.

Colonial Network, FEighieen stations,
Address: 21 Brookline Ave., Boston, Mass,
(WAAB), Rep: Edward Petry & Co., Inc,

e/o WSGN, Birmingham, Ala.

Cowles Stations, The, Four stations, Ad-
dress; Des Moines Register & Tribune
Bldg., Des Moines, Ia, Rep: The XKatz
Agencey.

Don Lee Broadeasting System, Thirty-
one stations, Address: Don Lee Bldg., Los
Angeles, Calif. Rep: John Blair & Co,

Georgia Broadcasting System. Three
stations, Address: P. O. Box 229, Columbus,
Ga, Rep: Sears & Ayer, Inc,

Georgia Major Market Trio. Three sta-

tions. Address: c/o WGST, Atlanta, Ga.
Rep: The Xatz Agency,
Inler-City Broadeasting System. Four

stations, Address: ¢/o0 WMCA, 1657 Broad-
way, New York City.
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REGIONAL NETWORKS—Continued

Kansas State Nelwork. Five stations,
Address ¢/o WHB, Kansas City, Mo,

Lone Star Chain. Six stations, Address:
Thomas Bldg.,, Dallas, Tex. Rep: Free &
Peters, Inc.

Mason-Dixon Radio Group. Seven sta-
tions. Address: § W, King St., Lancaster,
Pa. Rep: Paul H. Raymer Co.

Michigan Radio Network, Eight stations.
Address: Stroh Bldg.,, Detroit, Mich, Rep:
Paul H. Raymer Co.

Minnesota Radio Network, Four stations,
Address: ¢/o0 KSTP, Hotel Rudisson
(Minneapolis}, Hotel St. Paul (St. Paul),
Minn. Rep: Edward Petry & Co, Inc.

New York BPBreadcasting System, Inc,
Eight stations, Address; 20 East 57Tth St.,
New York City.

North Central Broadcasling System, Inc.
Twelve stations. Address: Empire Natl.
Bank Bldg., St. Paul, Minn.

Oklahoma Network, Six stations. Ad-
dress: 1800 W. Main St., Oklahoma City,
Okla, Rep: Arthur H. Hagg & Associates.

Pacific Broadeasiing Co. Fifteen stations,
Address: 91415 Broadway, Tacoma, Wash.
Rep: John Blair & Co.

Quaker Network. Address; Widener

Bldg., Philadelphia, Pa.

Southern Network, The. Five stations.
Address: Radio Bldg., Lexington, Ky.

Texas Quality Network, Four stations.
Address: WFAA, Dallas, WBAP, Fort
Worth, WOAI, San Antonio, KPRC, Hous-
ton, Rep: Edward Petry & Co,, Ing,

Texas Stale Network. Fourteen stations.
Address: Box 1507, Fort Worth, Tex,

Wesl Virginfa Nelwork, Three stations,
Address: West Virginia Network Bldg,,
Lee 5t., Charleston, W. Va, Rep: The
Branham Co.

Wisconsin  Broadeasting System, Ine.
Seven stations, Address: Empire Bldg.,
Milwaukee, Wis. Rep: Furgason & Walker,
Ine.

World Transcription Sysiem. Address
¢/0 World Broadcasting System, Inc.,, 71l
Fifth Ave., New York City.

Yankee Network, The, Eighteen stations,
Address: 21 Brookline Ave., Boston, Mass.
(WNAC). Rep: Edward Petry & Co., Inc.

Z Net. Three stations. Address: P. O,
Box 1956, Butte, Mont. Rep: Furgason &
Walker, Inc.
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STATIONS

U. S. STATIONS CLASSIFIED BY WATTAGE

. In the accompanying lists, all U, 8. radio stations, and all proposed radic stations
(L.e,, those having 2 construction permit only), are classified aceording to their power
output. This classification was made from Federa! Communications Commission records

dated June 1, 1939 (and July 1, 1940),

The reader should bear in mind that the wattage assigned to certain stations is
necessarily not always the watlage with which those stations are currently operating.
Deviations occur where the F.C.C. has assigned a consiruction permit for higher wattage.
In such instances the assigned higher wattage is credited to the siation, although con-

struction of equipment may as yet not be completed.

This breakdown of wattage results in the following totals for each power calegory:

1940 1939
0000 wWatls. .. ...t it i i e e 41 stations 10 stations
25,000 watts, ......... e e ettt i 1 station 1 station
20,000 walts, o, i e e e 1 station 1 station
10,000 watts....... e ettt ee et aaeaeae s 7 stations 7 stations
TH0D wabls, .. .. e i e 1 siation 1 station
5,000 watls........ et et iaieaarieea 74 stations 29 stations
5000 and 1,000 watts. .. oot ii e e 78 stations 105 stations
5,000 and 500 watls. . ..o i e 2 stations 1 station
2000 Waths. .ot it e e e e e e 1 station 1 station
2,500 and 1,000 watts. .. ... .o il e 5 stations 5 stations
2,500 and 500 watts.....,......... et s 2 slations 3 stations
LO000 watts. oo unn it i i e e, 106 stations 97 stations
1,000 and 500 watls. ..., 0 e it it e m e 30 slations 34 stations
1,000 and 250 waitls...... e b ereteeeeiae e 7 slations 8 siations
500 wabts. oo, Verees e 34 stations 44 stations
500 and 250 watls...oo i i e e 1 station 3 stations
250 walls, .. e e 313 stations 43 stations
250 and 100 watts........ Ceesiaaia. et tieeiiaerraaans 42 stationg 203 stations
200 watls. ... ..o e i i e e 1 station 1 station
100 walls. ..o o i it e 85 stations 141 stations
BO waabls. . i e 3 stations 3 stations
Watlage not asgigned,........ e ieerantiir e 0 stations 3 stations
TOTAL ciivitienn i iiiaraantenianasarens veveeas. 885 stations® 74 stations
Commercial stations in operation.................. 7423 stations 693 stations
Non-commercial stations. ., .............0ovevvvns 39 stations 39 stations
{Censtruction permit only............ Ceraeenaaaaas 53 stalions 42 slations

* Of which 157 are not in full-time operation,
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NORTH AMERICAN REGIONAL BROADCASTING
AGREEMENT (EXCERPTS)

Concluded Among The Following Governments: Canada, Cuba, Dominican
Republic, Haiti, Mexico, United Stetes of America

Editor's Nete: The North Awmerican Regional Broadcasiing Agreement, also known
as the “Hovena Treaty,” is the first formal division of rights in the use of the stondard
broadcast band between the nations of North America. The treaty was framed io end
what amounied to virtual radio bedlum in the years gone by.

While Cenada and the United States have, since 1924, tried to divide the use of broad-
east channels so that as liftle interference as possible would result, the situation with
respect to Mexico and Cubae has alwuys been less cleurly defined. There were no treaties
or agreements with these {wo notions whetsoever. Hence, as their radio fecilities grew,

interference grew commensurobly,

Finally, in 1987, the principal North American nations worked out the Regional

Broadcasting Agreemeni at Havena, Cuba.
Cuba retified elmost immediotely.

It was published on Dec. 10 of that yeor.
The United States totified on June 15, 1938, and

Caneda on Nowv, 28, 1938. Mexico for a while proved a stumbling block, but eventually

ratified en Dec. 28, 1939.

The terms of the fregiy will probably go inte effect sometime this full (1940). In
articipation thereof, the Federal Communications Commission has issued an order that
alt station licenses shall expire Oct. 1, 1040, us ¢ preliminary to the sweeping frequency

reallocations which the treaty will occasion,

The undersigned, plenipotentiaries of
the Governments listed above, having met
in conference at Habana, Cuba, have, in
ecommon agreement and subject to ratifica-
tion, concluded the following agreement:

PURPOSE AND SCOPE OF THIS
AGREEMENT

1. Purpose of Agreement. 'The purnocse
of this Agreement is to regulate and estab-
lish principles covering the use of” the
standard broadecast band in the North
American Region so that each country may
make the most effective use thereof with
the minimum technical interference be-
tween broadcast stations.

2, North Ameriean Region., The North
American Reglon (hereinafter referred to
as “Region”) for the purpose of this Agree-
ment shall be deemed to include and to
consist of the following countries: Canada,
Cuba, Dominican Republic, Haiti, Mexico,
Newfoundland and VUnited States of
America,

3. Standard broadcast band. The stand-
ard broadcast band shall be deemed io be
the band of freguencies extending from
550 to 1600 ke, both inelusive, both 550
ke and 1600 kc being the carrier frequen-

cies of broadcasting channels as herein-
after defined. The Governments agree,
subject te the provisions of Article 7 of
the General Radio Regulations annexed to
the International Telecommunications Con-
vention, Madrid, in 1932, that this band of
frequenecies shall be zllocated exc¢lusively
to hroadcasting in the Region,

4, Sovereign right to use channels., The
sovereign right of all countries, parties to
this Agreement, to the use of every chan-
nel in the standard broadeast band is rec-
ognized. The Governments recognize,
however, that until technical developments
reach a state permitting the elimination
of radio interference of international
character, g regional arrangement between
them is necessary in order to promocte
standardization and to mirimize interfer-
ence,

5. Regional charaecter of Agreement.
The Governments recognize that this
Agreement, and each provision thereof, is
a regional arrangement within the mean-
ing of, and authorized by the International
Telecommunications Convention and the
General Radio Regulations annexed
thereto.

(Continued on page 482)
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CHANGE OF CHANNEIL ASSIGNMENTS
UNDER NORTH AMERICAN REGIONAL

BROADCASTING AGREEMENT

A broadeost stotion gssigned fo o channel in Column 1 will be changed to the
channel on the same horizonial line in Column 2 to comply with North Awmerican
Regionel Broaodeasting Agreement.

Column 1 Column 2 Column 1 Column 2 Colnmn 1 Column 2
550 ke 550 ke 510 ke * 1250 ke 1290 ke
560 ke 560 ke 920 ke 950 ke 1270 ke 1300 ke
570 kc 570 ke 930 ke 260 kc 1280 ke 1310 ke
580 ke 580 ke 940 ke 870 ke 1200 ke 1320 ke
590 ke 590 ke 950 ke 980 kc 1300 ke 1330 ke
600 ke 600 ke 960 k¢ = 1310 ke 1340 ke
610 ke 610 ke 970 k¢ 1000 ke 1320 ke 1350 ke
620 ke 620 ke 980 ke 1020 ke 1330 ke 1360 ke
630 ke 630 ke 990 ke 1030 ke 1340 ke 1370 ke
640 ke 640 ke 1000 ke 1040 ke 1350 ke 1380 ke
650 ke 650 ke 1010 ke 690, 740, 990 or 1360 ko 1390 ke
660 ke 660 ke 1050 ke 1370 ke 1400 ke
670 lkc 670 ke 1020 ke 1060 ke 1380 ke 1410 ke
680 ke 680 ke 1030 ke » 1390 ko 1420 ke
690 ke * 1040 ke 1080 ke 1400 ke 1430 ke
700 ke 700 ke 1050 ke 1070 ke 1410 ke 1440 ke
710 ke e ke 1060 ke 1090 ke 1420 ke 1450 ke
720 ke 720 ke 1070 ke 1100 ke 1430 ke 1460 ke
730 ke * 1080 ke 1110 ke 1440 ke 1470 ke
740 ke 750 ke 1090 ke 1120 ke 1450 ke 1480 ke
750 ke 760 ke 1100 ke 1130 ke 1460 ke 1500 ke
760 ke 770 ke 1110 ke 1140 ke 1470 ke 1510 ke
770 ke 780 or 1110 ke 1120 k¢ 1150 ke 1480 kc 1520 ke
780 ke 790 ke 1130 ke 1180 ke 1490 ke 1530 ke
780 ke 810 ke 1140 ke 1070 or 1170 k¢ 1500 ke 1480 ke
800 ke 820 ke 1150 ke 1180 kc 1510 kc *

810 ke 830 ke 1160 ke 1170 or 1190 k¢ 1520 ke *

820 ke 840 ke 1170 ke 1200 ke 1530 ke 1580 ke
830 ke 850 ke " 1180 ke 1170 or 1200 ke  154¢ ke *

840 ke ) 1180 ke 1210 ke 1550 ke 1660 ke
850 ke 870 ke 1200 ke 1230 ke 1560 ke *

860 ke 880 ke 1210 ke 1240 ke 1570 k¢ *

870 ke 880 ke 1220 k¢ 1250 ke 1580 k¢ ¥

880 ke 910 ke 1230 ke 1260 ke 1590 ke *

890 kc 920 ke 1240 ke 1270 ke 1600 ke *

800 ke 930 ke 1250 ke 1280 k¢

*Not assigned in U. S,
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NORTH AMERICAN AGREEMENT—Continued

1¥
TECHNICAL

A. DEFINITIONS

I. Broadeast station. A station the
emissions of which are primarily intended
to be received by the general public.

2. Broadeast ehannels—550 to 1600 ke.
A broadcast channel is a band of frequen-
cies ten (10) kc in width, witk the carrier
frequency at the center. Channels shall
be designated by their assigned carrier
frequencies, Carrier frequencies assigned
to broadcast stations shall begin at 550 ke
and Be in successive steps of 10 ke. No
intermediate frequency shall be assigned
as the carrier frequency of any broadeast
station.

3. Service areas,

(a) Primary serviee area. The pri-
mary service area of a broadeast station
is the area in which the ground wave is
not subject to objectionable interference
or objectionable fading,

(b) Secondary service area. The sec-
ondary service area of a broadcast sta-
tion is the area served by the sky wave
and not subject to objectionable inter-
ference. The signal is subject to inter-
mittent variations in intensity,

4._ Dominant stations. A “dominant®
station is a Class I station, as hereinaflter
defined, operating on a clear channel,

5.  Secondary station. A “secondary”
s_tatmn is any station c¢xcept a Clasg I sta-
tion operating on a clear channel

6. Objectionable interference. Objec-
tionable interference iz the degree df in-
terference produced when, at a specified
boundary or field intensity contour with
respect to the desired station, the field
intensity ol an undesired station (or the
root-mean-square value of field intensities
of two or more stations on the same fre-
guency) execeeds for ten (10) percent or
more of the time the values hereinafter
set forth in this Agreement.

7. Power. The power of a radio trans-
mitter is the power supplied to the an-
tenna. The power in the antenna of a
modulated-wave transmitter shall be ex-
pressed in two numbers, one indicating the
power of the carvier frequency supplied to
the antenna, and the other the actual max-
imum percentage of modulation.

8. Spuricus radialion, A spurions radi-
ation irom a transmitter is any radiation

outside the frequency band of emission
normal for the type of transmission em-
ployed, including any harmonic modula-
tion products, key clicks, parasitic oseil-
lations and other transient effects.

9, English, French and Spanish equiva-
lents, It is agreed that, as used in this
Agreement, the French and Spanish wards
helow set forth are respectively the equiv-
alent of, and mean the same as, the Eng-
lish terms opposite which they appear:

English
Clear channel
Ohbjectionable interference

French
Frequence libre
Brouillage nuisible

Spanish
Canal despejado
Interferencia objectable

B. CLASSES OF CHANNELS AND AL-
LOCATION THEREOF

1. Three classes: The 106 channels in
the standard broadcast band are divided
into three principal classes: clear, regicnal
and loeal,

2, Clear channel: A ciear channel is one
on which the dominant station or stations
render service over wide areas and which
are cleared of objectionable interference,
within their primary service areas and
over all or a substantional portion of their
secondary service areas,

3. Regional channel: A regional channel
is one on which several stations may oper-
ate with powers not in excess of 5 kw. The
primary service area of a station oper-
ating on any such channel may be limited,
as a consequence of intérference, to a given
field intensity contour.

4. Local channel: A local channel is one
on which several stations may operate
with powers not in excess of 250 watts,
The primary service arca of a station op-
erating on any such channel may be lim-
ited, as a conseguence of interference, to
a given field intensity contour.

85  Number of channels of each class:
The number of channels of each class shall
be as [ollows:

Clear channels ............... 34
Regional channels ........... 41
Lacal channels .........000.n i}

106
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NORTH AMERICAN AGREEMENT—Continued

6. Allocation of specific channels to each
class: The channels are allocated to the
several classes as follows:

Clear channels, The following channels
are designated as clear channels: 640, 650,
660, 670, 680, 690, 700, 710, 720, 730, T40, 750,
760, 770, 780, 800, 810, 820, 830, 840, 850,
860, 8§70, 880, 890, 900, 940, 950, 1009, 1010,
1020, 1030, 1040, 1650, 1060, 1070, 1080, 1090,
1100, 1130, 1124, 1130, 1140, 1160, 1170, 1180,
1180, 1200, 1210, 1229, 1500, 1510, 1520, 1530,
1540, 1550, 1560, 1570 and 1580,

Regional channels. The following chan-
nels are designated as regional channels:
550, 560, 570, 580, 590, 600, 610, 620, 630, 790,
910, 920, 930, 950, 860, 970, 980, 1150, 1250,
1260, 1270, 1280, 1290, 1300, 1310, 1320, 1330,
1350, 12360, 1370, 1380, 1390, 1410, 1420, 1430,
1440, 1460, 1470, 1480, 1590, 1600,

Local channels. The following channels
are designated as local channels; 1230, 1240,
1340, 1400, 1450, and 1490 ke.

7. Use of regional and loeal channels
by countries. All countries may unse all
regional and all local channels, subject to
the power limitations and standards for
prevention of objectionable interference
set forth in this Agreement.

8. Priority of use of clear channels by
countries,

(a} The clear channels are assigned
for priority of use by Class I and 1I sta-
tions in the several countries in accord-
ance with the table set forth in Appen-
dix I,

(b) Each such channel shall be used
in a manner conforming to the best en-
gineering practice with due regard to
the service to be rendered by the domi-
nant stations operating thereon, as set
forth elsewhere in this Agreement. If,
for one ¥ear within the term of this
Agreemeni, a country fails to make any
use of a clear channel assighed to it,
the channel shall be considered open
for use by the other countries, parties
to this Agreement, pursnant to such ar-
rangements as may be agreed upon by
their respective administrations and
without any necessity for revision of
this Agreement,

{¢) No country o which a clear chan-
nel has been thus assigned shall permit,
or agree to permit, any other country to
use such channel in a manner not in
conformity with this Agreement with-
out first giving sixty days advance no-
tice of jts intention so to de to all oiher

43

countries, parties to this Agreement. If
during this period of sixty days* any
other country shall present objections
to such proposed use of the channel,
ihe country to which the clear channel
has been assigned shall nct permit, or
agree to permit, such proposed use un-
til the difference presented by the ob-
jection has been amicably resolved.

(d} If within the period of this
Agreement the country to which a clear
channel has been assigned shall have
matle use of the channel but not in the
manner above prescribed or not to ihe
extent required by the provisions of this
Apgreement, such country shall be c¢on-
sidered as having relinquished that por-
tion of the rights which it has not used
and at the expiration of 1his Agree-
ment the other countries party thereto
shall have the right, if they see fit, to
withdraw the unused privileges from
such country and to reassign them to
any or all of the other interested coun-
tries.

€, CLASSES OF STATIONS AND USE
OF THE SEVERAL CLASSES
OF CHANNELS

1, Classes of stafions. DBroadcast sia-
tions are divided into four principal
classes, to be designated Class I, Class II,
Class I, and Class IV, respectively.

2. Definitions of classes, The Ifour
classes of broadcast stations are defined
as follows:

Class I. A deminant station operating
on a clear channel and designed {c render
primary and secondary service over an
extended area and at relatively Jong dis-
tances, Class I stations are subdivided
into two classes.

Class I-A: A Class I station which op-
erates with power of 50 kw or more and
which has its primary service area, with-
in the limits of the country in which the
station is located, free from objectionable
interference from other stations on the
same and gdjacent channels, and its see-
ondary service area, within the same
limits, free from objectionable interierence
from stations on the same channel, in ac-
cordance with the engineering standards
hereinaflier set forth.

Class I-B: A Class I station which op-
erates with power of not less than 10
kw or more than 50 &w and which has
its primary service area free from ob-

*Calendar days.
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jectionable interference from other sta-
tions on the same and adiacent channels
and its secondary service area free from
objectionable Interference from stations
on the same channel, in accordance with
the engineering standards hercinafter set
forth.

(2} When two Class I-B stations on
the same channel! are separated hy a
distance of 2,800 miles or more, neither
station shall be reguired to install a
directional anfenna.

(h) When iwo Class I-B stations on
the same channel are separated by a
distance of more than 1,800 miles and
less than 2,800 miles, it will, in the ab-
sence of proof to the contrary, be as-
sumed that each station is free of ob-
jectionable interference caused by the
other and neither shall be required to
install directional antennas or take other
precautions fo avoid such interference.
In case the existence of objectionable
interference is proved, the governments
concerned will consuli with each other
regarding the desirability and practical-
ity of installation of directional antennas
or the taking of other precautions to
eliminate the inferference and will de-
termine by special arrangement the
measures, if any, to be taken.

(c) When two Class I-B stations on
the same channel are separated hy a
distance less than 1,800 miles, it will,
in the absence of proof to the contrary,
be assumed that the installation of di-
rectional antennas or the taking of other
precautions to avold interference 1is
necessary, and the governments cori-
cerned will congult with each other and
will take such measures as may be
agreed upon between them to the end
that the objectionable interference may
be reduced or eliminated.

Class II: A “secondary” station which
operates on g clear channe! and is de-
signed to render service over a primary
service area which, depending on geo-
graphical location and power used, may
be relatively large, but which is limited
by and subject to such interference as
may bhe received from Class I stations.
A station of this class shall operate with
power of not less than 0.25 kw or more
than 50 kw. Whenever necessary a Class
II station shall use a directional antenna
or other means to avoid interference, in
accordance with the engineering standards
hereinafter set forth, with Class T stztions
and with other Class II siations.

Class TH: A station which operates on

a regional channel and is designed to
render service primarily to a metropoli-
tan district and the rural area contained
therein and contiguous therete. Class III
stations are subdivided info fwo classes:

Class ITT-A: A class IIT gtation which
operates with power not less than one
kilowatt or more than five kilowatts and
the service area of which is subject to
interference in accordance with the en-
gineering standards hereinafter set forth.

Class TII-B: A clags III station which
operates with a power not less than 05
kw or more than 1 kw night and 5 kw
daytime and the serviee area of which is
subject to interference in aceord with the
engineering standards hereinafter set
forth.

Class ITV: A station using a local chan-
nel and designed to render service pri-
marily to a eify or town and the suburban
and rural areas contiguous thereto. 'The
power of a station of this class shall not
be less than 0.1 kw or more than 0.25 kw
and its service area is subject to inter-
ference in accord with the engineering
standards hereinafter set forth.

3. Change of class. If a station or sta-
tions in Class III-B located in any couniry
can, through the use of directional anten-
nas or otherwise, so reduce the interfer-
ence caused or received by such station
or stations to the field contour fo which
interference to stations in Class III-A is
allowed, such station or stations shall auto-
matically be classified and included in
Class TIII-A and shall thereafter be so
recognized and treated by the Adminisira-
tions of all countries within the Region.

4. TUse of clear channels.

{a} In principle and subject only to
the exception hereinafter set forth, Class
1 stations shall be assigned only to ¢lear
channels.

{b) Cilass II stations may be assigned
tc clear channels only on condition that
objectionable inferference will not be
caused to any Class I stations, Where
any country has priority of use of a
clear channel for any Class I-A station,
no other counfry shall assign any Clags
1T station to that channel for nighttime
operation (from sunset to sunrise at the
location of the Llass II station) unless
such Class II station is located nof less
than 650 miles from the nearest border
of the country in which the Class I-A
station {5 located; provided, however,
that where an assignment for a Class II
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statiop s specifically stated in Appen-
dix I, such assignment shall be deemed
as authorized under the limitations
therein set forth,

5. Use of regional channels.

(a) In general only Class III-A and
Class III-B stations shall be assigned to
regional channels,

(b} On condition that interference be
not caused fo any Class III-A or Class
IIT-B station, and subject fo such inter-
ference as may be received from Class
II1-A or Class III-B staticns, Class IV
stations may be assigned to regional
channels,

{c) Because of their geographical lo-
cation with respeet to the North Ameri-
can continent, special considerations wiil
be given to the use by Cuba, the Do-
minican Republic, Haiti and Newfound-
land of stations of Classes I and II as-
signed to certain regional channels un-
der certain condilions, with respect to
power and precautions fo avoid objec-
tionable interference as set forth in Ap-
pendix VII,

8. Use of local channels. Only Class
IV stations shall be assigned to local chan-
nels.

v
ARBITRATION

In case of disagreement between two or
more contracting Governments concerning
the execution of this Agreement the dis-
pute, if it is not settled through diplo-
matic channels, shall be submitted to ar-
bitration at the request of one of the
Governments in disagreement. Unless the
parties in disagreement agree to adopt a
procedure already established by treaties
concluded between them for the settle-
ment of international disputes, the pro-
cedire shall be that provided for in Ar-
ticle 15 of the International Telecommunia
cations Convention of Madrid, 18932,

YI

EFFECTIVE DATE AND TERM OF THE
AGREEMENT

1. Except for the provisions of Section
1 of Part III, Section 1 of Part V, and para-
graph 3 of Table VI of Appendix I an-
nexed herete (which provisions shall go
into effect immediately upon this Agree-
ment Dbecoming valid), this Agreement
shall become effective one year after the
date it shall have been ratified by the
fourth of those Governments whos ratifica-
fion is requisite to the validity of this
Agreement. The CGovernments will co-
operate to the end that, wherever possible,
the provisions of this Agreement shall be

earried out in advance of said efiectlive
date,

2. This Agreement shall remain in ef-
fect for a period‘oaf five years affer said
effective date,

TABLE VI

Special Conditions Affecting the
United States

The 24 Class I and II siations in the
United States which use clear channels
with other countries party to this agree-
ment are given in Tables III and IV.

The remainirg 39 Class I and II sta-
tions of the Uniled States will be assighed
the following elear channels:

840, 650, 660, 670, 680, 700, 710, 720, 750,

760, 770, 780, 820, 830, 840, 850, 870, 880,

890, 1020, 1030, 1040, 1100, 1120, 1160,

1180, 1200, 1210, 1500, 1510, 1520, 1530.

It is recognized that the United States
must make exfensive adjustments in the as-
signments of its existing siations in order
to make possible the carrying out of this
Agreement, that these adjustments will re-
quire approeximately a year, and that it is
not possible for the United States at this
time to specify on which of the said 32
channels it will have priority of use for
Class I-A stations, Class I-B stations and
Class 11 stations respectively, nor the lo-
cations of such stations, power and other
information with respect thereto., The
United States may assign Class I-A sta-
tions to at least 25 of said channels, The
United States agrees that ninely days be-
fore the effeciive daie of this Agreement
it will communicate this information to
each of the other countries parties to this
Agreement, and such information, when
commumnicated, shall be considered part of
this Agreement as if fully set forth herein.

Nothing stated in this Agreement shall
Ie construed fo preclude the United States
of America from asserting, and enjoying
recognition of, priorify of use with refer-
ence to certain other Class II stations (not
included in the 63 stations mentioned in
Table I} which are now in actual opera-
tion in the band 640-1190 kes and which
are known under the Regulations of the
Federal Communications Commission as
“limited time stations” and “daytime sta-
tions"” (having hours of operation limited
to sunset taken either at their respective
Jocations or at the locations of the re-
spective dominant stations on clear chan-
nels and in some cases including hours
not actually used by said dominani sta-
tions) which stations may, so far as per-
mitted by the terms of this Agreement and
the engineering standards herein set forth,
be given assignments substantially eguiva-
lent to those they now enjoy.
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CKLW, Delroit, Mich.
KABC, San Antonio, Tex.
KABR, Aberdeen, S. Dak.
KADA, Ada, Okla.
KALB, Alexangdria, La.
KALE, Portland, Ore.
KAND, Coarsicana, Tex,
KANS, Wichita, Kans,
KARK, Little Rock, Ark.
KARM, Fresno, Calif.
KASA, Elk City, Okla.
KAST, Astoria, Ore,
KATE, Alberi Lea, Mion.
EKAWM, Gallup, N, Mex.
KBIX, Muskogee, Okla,
KBKR, Baker, Ore.
KBND, Bend, Ore.
KBFS, Portland, Ore.
KBST, Big Spring, Tex.
KBTM, Janesboro, Ark.
KCKN, Ransas City, Kans.
KCMC, Texarkana, Tex,
RKCMO, Kansas City, Mo,
KCRC, Enid, OKkla.
KCRJ, Jerome, Ariz.
KDAY, Duluth, Minn.
KDER, Sanfa Barbara, Calif.
KDFN, Casper, Wyo.
KDKA, Pittsburgh, Pa.
KDLE, Devils Lake, N. Dak.
KDNT, Denton, Tex.
KDON, DMonterey, Calif,
KDRO, Sedalia, Mo.
KDTH, Dubugue, 1a.
EDYL, S8alt Lake City, Utah
KECA, Los Angeles, Calif.
KELA, Centralia-Chehalis,
Wash.
KELD, Eidorado, Ark.
KELO, Sioux Falls, 8. Dak,
KERN, Bakersfield, Calif.
KEUB, Price, Utah
KEVR, Seaitle, Wash.
KEX, Portland, Ove,
KFAB, Linecoln, Nehr.
KFAC, Los Angeles, Calif.
KFAJM, St Cloud, Minn.
EFAR, Fairbanks, Alaska
KFBB, Great Falls, Mont,
EFBI, Wichita, Kans.
KFBK, Sacramentio, Calif.
KFDA, Amarillo, Tex.
KFDM, Beaumont, Tex.
KE¥DY, Brookings, S. Dak.
KFEL, Denver, Cola,
KENO, Las Vegas, Nev,
KFEQ, St. Joseph, Nlo.
KFGQ, Boane, Ia.
KFH, Wichita, Kans.
KFI], I.0s Angeles, Calif.
KFI10, Spokane, Wash.
KFIZ, Fond du Lat, Wis.
KFJIB, Marshalltown, Ia,
E¥JY, Klamath Falls, Ore.

(As of July 1, 1940}

KFJM, Grand Forks, N, Dak,
KFJZ, Fort Waorth, Tex,
KFKA, Greeley, Colo.
KFEKU, Lawrence, Kans.
KFNF, Shenandoah, Ia.
KFQR, Lincaln, Nebr,
KFOX, Long Beaclh, Calif.
KFPL, Dublin, Tex.
KFPW, Fi. Smith, Ark,
KFPY, Spokane, Wash,
KFQD, Anchorage, Alaska
KFRC, San Francisco, Calif.
KFRO, Longview, Tex.
KFRU, Columbia, Mo.
KFSD, San Diega, Calif.
EFS5G, Los Angeles, Calif,
KFUN, Las Vegas, Nev.
EFUQ, Clayton, Mo,
KFVD, Los Angeles, Calif.
KFVS, Cape Girardeau, Mo,
KFWR, Los Angeles, Calif.
KFXD, Nampa, Idahe
KFXJ, Grand Junction,
Colo,
KEFXM, San Bernardino,
Calif,
KFY(Q, Lubboek, Tex.
KFYR, Bismarck, N. Dak.
KGA, Spokane, Wash,
KGB, San Diego, Calif.
KGBU, Ketchikan, Alaska
KGBX, Springfield, Mo,
KGCA, Decorah, In.
EKGCU, Mandan, N. Dak.
KGCX, Wolf Point, Mont.

KEGDE, Fergus Falls, Minn.

KGDM, Stockton, Calif.
KGEK, Sterling, Cdlo,
KGER, Long Beach, Calif.
KGEZ, Kalispell, Mont.
KGFF, Shawnee, Okla,
KGFI1, Brownsville, Tex,
KGFJ, Los Angeles, Calif.
KGFL, Roswell, N, Mex,
KGFW, Kearney, Nebr.
KGFX, Pierre, 8. bak,
KGGF, Coffeyville, Kans.
KGGM, Albuquergue,

N. Mex.
EKEGHF, Pueblo, Colo,
KGIHI, Little Rock, Ark,
KGHL, Billings, Mont.
KGIR, Butte, Moni.
KGIW, Alamasa, Calo,
KGKB, Tyler, Tex.
KGEKL, San Angelo, Tex.
KGHRO, Fort Worth, Tex.
KGKY, Scotisbluff, Nebr.
KGLO, Mason City, Ia,
KGLU, Safford, Ariz.
KGMB, Honolulu, Hawalii
KGNC, Amarillo, Tex.
KGNF, North Platte, Nebhr,
EKGNO, Dodge City, Eans.

486

KGO, San Francisco, Calif.
KGU, Honoluly, Hawaii
KGVQ0, Missoula, Mont.
KGW, Poriland, Ore,
KGY, Olympia, Wash,
KHAS, Hastings, Nebr,
KHBC, Hilo, Hawaii
KHBG, Okmulgee, Qkla,
KHJ, Los Angeles, Calif.
KHQ, Spokane, Wash.
KHSL, Chico, Calif,
EHUB, Watsenville, Calif.
KICA, Clovis, N, Mex.
KID, Idaho Falls, Idaho
KIiDO, Boise, Idaho
KIDW, Lamar, Calo.
KIEM, Eure¢ka, Calif.
KIEYV, Glendale, Calif.
KINY, Juneau, Alaska
KIRQ, Seattle, Wash,
KIT, Yakima, Wash,
KYTE, Kansas City, Mo.
KIUL, Garden City, Kans.
KIUN, Pecas, Tex.
KIUP, Durango, Colo.
KJES, San Francisco, Calif.
KIJIR, Seatfle, Wash.
KLAH, Carlsbad, N. IMexX.
KLBM, La Grande, Ore.
KLCN, Blytheville, Ark,
KL0O, Ogden, Ufah
K1.PM, Minot, N. Dak,
KLRA, Litfle Roek, Ark.
KLS, Oakland, Calif.
KLUF, Galveston, Tex.
KLX, Oakland, Calif,
KLZ, Denver, Colo.
EKMA, Shenandozh, Ia.
KMAC, San Antonie, Tex.
KMBC, Kansas Cily, Mo.
KMED, pedford, Ore.
KMJ, Fresne, Calif,
KMLE, Monroe, La.
KMMJ, Grand Island, Nebr.
KMOQ, Tacoma, Wash.
KMOX, St. Louls, Mo.
KMPC, Beverly Hills, Calif.
KMTR, Los Angeles, Calif.
KMYC, Marysville, Calif.
KMYR, Penver, Colo,
KNEL, Brady, Tex,
KNET, Palestine, Tex.
ENOW, Austin, Tex.
KNX, Los Angeles, Calif.
KOA, Denver, Colo.
KOAC, Corvyallis, Ore.
KOAM, Pittsburg, Kans.
KOB, Albuguerque, N.Mex,
KORBH, Rapid City, 5. Dak.
KOCA, Kilgare, Tex.
KOCY, Oklakoma City,
Okla.
KODL, The Dalles, Ore.
KOH, Reno, Nev.
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KOIL, Omaha, Nebr.
KOIN, Portland, Ore.
KOKO, La Junta, Colo,
KOL, Seattle, Wash.
KOMA, Oklahoma City,
Okla.
KOME, Tulsa, Okla.
KORMOQ, Seattle, Wash.
HKONB, Omaha, Nebr.
KONO, San Antonio, Tex.
K0OS, Marshfield, Ore,
KORE. Eugene, Ore.
KORN, Fremont, Nebr.
KOTN, Pine Bluff, Ark.
KOV, Valley City, N. Dak.
KOVO0, Provo, Utlah
KOWH, Omaha, Nebr.
KOYX, Phoenix, Ariz,
EPAB, Laredo, Tex.
KPAC, Port Arthur, Tex,
EPDN, Pampa, Tex.
HKPFA, Helena, Mont,
KPIO0, Phoenix, Ariz,
KPL(, Lake Charles, La,
KPLT, Paris, Tex,
KPMC, Bakersfield, Calif,
KPQ, San Francisco, Calif.
KPOF, Denver, Colo.
KEPPC, Pasadena, Calif.
KPQ, Wenatchee, 1Wash.
KPR(C, Houston, Tex.
KQV, Pitisburgh, Pa.
KQW, San Jose, Calif.
KRBA, Lufkin, Tex,
KRBC, Abilene, Tex.
KRBM, Bozeman, Mont,
KRE, Berkeley, Calif,
KRGV, Weslaco, Tex.
KRIC, Beaumont, Tex,
KRIS, Corpus Christi, Tex.
KRKD, Los Angeles, Calif,
KRKOQ, Everett, Wash,
KERLC, Lewiston, ldzho
KRLD, Dallas, Tex,
KRLH, Midland, Tex.
KRDMC, Jamestown, N. Dak,
KRNMD, Shreveport, La.
ERNR, Roseburg, Ore.
KRNT, Des Moines, Xa,
KROC, Rochester, Minn,
KROD, E]l Pase, Tex,
KROW, Oakland, Calif,
KROY, Sacramento, Calif.
KRRV, Sherman, Tex,
KRSC, Seattle, Wash.
KSAQC, Manhattan, Kans,
HKSAL, Salina, Kans,
KSAM, Hunisville, Tex.
KSAN, San Francisco, Calif,
KSCJ, Sioux City, Ia.
KSD, $t. Louis, Mo.
KSEI, Pocatello, Idaho
KS8FO, San Francisco, Calif.
KSL, Salt Lake Cify, Ulah
KSLM, Salem, Ore.
K50, Des Moines, Ia.
KS0O0, Sioux Falls, 5. Dak.
KSRO, Santa Rosa, Calif,
KSTP, Minneapolis-Sf. Panl,
Minn.
KSUR, Cedar City, Utah
KSUN, Lowell, Ariz,
KTAR, Phoenix, Ariz.

KTBC, Austin, Tex,
KTES, Shreveport, La.
KTEM, Temple, Tex.
KTFI, Twin Falls, Idaho
KTHS, Hof Springs, Ark.
KTKC, Visalia, Calif.
KTNMS, Santa Barbara, Calif.
KTOH, Lihue, Hawaii
KTOK, Oklahoma City,
OXkla.
XTRB, Modesto, Calif,
KTRH, Houston, Tex.
KTRI, Sioux City, Ia.
KTSA, San Antonio, Tex,
KTSM, El Paso, Tex.
KTSW, Emporia, Kans.
KTUC, Tucson, Ariz.
KTUL, Tulsa, OKla.
K'TW, Seattle, Wash.
KUIN, Graite Pass, Ore.
KUJ, Walla Walla, Wash.
KUQA, Siloam Springs, Ark,
KUSD, Vermillion, S. Dak.
KUTA, Salt Lake City, Utah
RVAK, Afchison, Kans.
XVAN, Vancouver, Wash,
KVCV, Redding, Calif.
EKEVEC, San Luis Obispo,
Calif.
KVFD, Ft. Dodge, Ia.
KVGE, Great Bend, Kans,
KVI, Tacoma, Wash.
EKVIC, Vietoria, Tex.
KVNU, Logan, Utah
KVYOA, Tucson, Ariz,
KVOD, Denver, Colo.
KVOQE, Santa Ana, Calif.
RVOL, Lafayette, La.
KV00O, Tulsa, Okla.
KVOR, Colorado Springs,
Colo.
HKVOS, Bellingham, Wash.
RKYOX, Moorhead, Minn.
KVRS, Rock Springs, Wyo.
KVSF, Santa Fe, N, bex.
KV50, Ardmeore, Okla.
KEVWC, Vernon, Tex.
KWAL, Wallace-Kellogg,
Idaho
KIWAT, Watertown, S. Dak.
KWEBG, Hutchinson, Kans,
KWEW, Hohbs, N. Mex.
KWIC, Hot Springs, Ark.
KWFT, Wichita Falls, Tex.
KYWG, Stockton, Calif.
KWJEB, Globe, Ariz,
KWJI, Poriland, Ore.
KWK, St. Louis, Mo,
KWKZII, Shreveport, La.
KWLC, Decorah, Ia,
KWLK, Lengview, Wash.
KWLM, Willmar, Minn,
KWNO, Winena, Hlinn,
KWO0UC, Popiar Bluft, Mo,
KWOS, Jefierson City, Mo.
KWSC, Pullman, Wash.,
KWTO, Springfield, Mo,
RKWYO0, Sheridan, Wyo.
KXA, Seattle, Wash,
KXL, Portland, Ore.
KEXQ, El Centro, Calif.
KXOX, St. Louis, Mo.
KXO0X, Sweetwater, Tex.
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KEXR0O, Aberdeen, Wash.
XXYZ, Houston, Tex.
KYA, San Francisco, Calif.
KYAN, Cheyenne, Wyo.
KYCA, Prescott, Ariz.
KYO0S8, Merced, Calif.
KXSMM, Mankato, Minn,
KYUM, Yuma, Ariz.

XYW, Philadelphia, Pa.
WAAD, Boston, Mass,
WAAF, Chicagao, IlIL.
WAAT, Jersey City, N. J.
WABC, New York City
WABI, Bangor, Me.
WABY, Albany, N, ¥.
WACQO, Waco, Tex.
WADC, Akron, Ohic
WAGA, Atlanta, Ga.
WAGF, Dothan, Alsa.
WAGDH, Presque Isle, Me.
WAIM, Anderson, S. C.
WAIR, Winston-Salem, N. C.
IVAJR, Morgzantown, W. Va.
WAKR, Akron, Ohio
WALA, Mobiie, Ala.
WAML, Laurel, Miss,
WAQYV, Vincennes, Ind.
WAPI, Birmingham, Ala.
WAPOQ, Chalfanooga, Tenn.
WARD, New York City
WARDM, Scranton, Pa.
WASH, Grand Rapids, Mich,
WATL, Atlanta, Ga.
WATR, Walerbury, Ceonn.
WATW, Ashland, Wis.
WAVE, Louisville, Xy.
WAWZ, Zarephath, N. J.
WAYX, Waycross, Ga.
WAZL, Hazelton, Pa.
WBAA, West Lafayette, Ind.
WEBAB, Atlantic City, N. J.
WEAL, Baltimore, DMil.
WBAP, Fort Weorth, Tex.
WBAX, Wilkes-Barre, Pa.
WBBC, New York City
WEBEBIL, Richmond, Va.
WBBHM, Chicago, Il
WEBBR, New York City
WBRBZ, Ponca City, Okla.
WBCM, Bay City, Mich.
WEBEN, Buffalo, N. ¥,
WEHP, Huntsville, Ala.
WBIG, Greensboro, N. C.
WBLEK, Clarksburg, . Va.
WBML, Macon, Ga.
WBNS, Columbus, Ohiv
WBNX, New York City
WBNYX, Buffalo, N. Y.
WBOC, Salisbury, Md.
WBOW, Terre Haute, Ind.
WBEB, Red Bank, N, L
WBRC, Birmingham, Ala.
WBRE, Wilkes-Barre, Pa.
WBRK, Piitsfield, Mass,
WBRW, Welch, W, Va.
WBRY, Waierbury, Conn.
WBT, Charlotte, N, C.
WBTH, Williamsan, W. Va.
WBTM, Danville, V=z.
WBZ, Boston, MMass.
WBZA, Boston, Mass.
WCAD, Canton, N. Y.
WCAE, Pittsburgh, Pa.
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WCAL, Northfield, Minn.
WCAM, Camden, N. J.
WCAQ, Baltimore, Md.
WCAP, Asbury Park, N. J.
WCAR, Pontine, Mich.
WCAT, Rapid City, S. Dak,
WQCAU, Philadelphia, Pa.
WCAX, Burlington, Vt.
WOCAZ, Carthage, Il
WCBA, Alleniown, Pa.
WCBD, Chicage, IIL
WOCBI, Columbus, Miss.
WCBM, Baltimmore, Md.
WOCBS, Springfield, T,
Roanoke Rapids,

Minneapolis-8t,
Paul, Minn.

WOCED, Bu Bois, Pa.

Chicago, Il

, Charleston, W. Va,

WCHY, Charlottesville, Va.

WCKY, Cinclimati, Ohio

WCLE, Cleveland, Ohio

WCI.0, Janesville, Wis.

WCILS, Joliet, Iil.

WOMI, Ashland, Ky,

WgNC, Elizaketh €ity,

WCNW, New York City
WCOQA, Pensacola, Fla,
WCOC, Meridian, Miss.
WCOL, Columbus, Ohio
WCOP, Bosion, Mass,
WC08s, Columbia, 8. O
WCOU, Lewiston, Me.
WCOV, Montgomery, Ala,
WCPO, Cincinnati, Ohio
WCRW, Chicago, IIl
WCSC, Charleston, S. C.
WCSH, Portland, Me.
WDAE, Tampa, Fla.
WDAF, Kansas City, Mo,
WDAH, El Paso, Tex.
WDAK, West Point, Ga.
WDAN, Danville, XL
WDAS, Philadelphia, Pa.
WDAY, Fargo, N, Dak.
WDBJ, Roahoke, Va.
WDEO, Orlando, Fla.
WDEL, Wilmington, Del.
WDEYV, Waterbury, Vt,
WDRGY, Minneapolis-St,
Paul, Minn,
WDLYP, Panama City, Fla.
WDMJ, Marquette, Mich,
WDNC, Durham, N, C.
WDOD, Chattanooga, Tenn,
WDRC, Haviford, Conn,
WDSM, Superior, Wis,
WDSU, New Orleans, La,
WDWS, Champaign, Iil.
WDZ, Tuscola, TII.
WEAF, New York City
WEAN, Providence, R. I
WEAU, Eau Clalre, Wis.
WERC, Duluth, Minn,
WEBQ, Harrisburg, T1il,
WERE, Buffalo, N. ¥.
WEDC, Chicago, Il
WEED, Rocky Mount, N. C.
WEEI, Boston, Mass,

WEEU, Reading, Pa.
WELJ, New Haven, Conn.
WELL, Battle Creek, Mich.
WEMP, Milwaukee, Wis.
WENR, Chicaga, Il
WENY, Elmira, N, Y.
WEOQA, Evansville, Ind.
WERC, Erie, Pa.
WESG, Elmira, N, ¥X.
WEST, Easton, Pa.
WESX, Salem, Mass.
WEVD, New York City
WEW, Si. Louis, Mo,
WEXL, Royal Oak, Mich.
WFAA, Dallas, Tex,
WFAM, South Bend, Ind.
WFAS, White Plains, N. Y.
WFEC, Greenville, S. C.
WFEBG, Altoona, Pa.
WFBL, Syracuse, N. X,
WEBDM, Indianapolls, Ind.
1WFBR, Baltimore, Md.
WFDF, Flint, Mich.
WFEA, Manchester, N. H.
WFHR, Wisconsin Rapids,

YWis,
WFIG, Sumfier, S8, C.
WFIL, Philadelphia, Pa.
WFLA, Tampa, Fla.
WFMD, Frederick, Md.
WFMJ, Youngsiown, Ohio
WENC, Fayetteville, N. C.
WEFOR, Hattlesburg, Miss.
WFOYX, St. Augustine, Fla.
WFPG, Atlantlc City, N. J.
WFTC, Kinston, N, C.
ng.l‘L, Fi. Lauderdale,

a.

WFTDL, Fi. Myers, Fla. .
WFVA, Frederickshurg, Va.
WGAL, Lancaster, Pa.
WGAN, Portland, Me.
WGAR, Cleveland, Ohio
WGAYU, Athens, Ga.
WGEB, Freepori, N. Y.
WGEBTF, Evansville, Ind.
WGEIL, Scranton, Pa,
WGEBR, Goldsboro, N. C.
WGOCM, Gulfport, Miss.
WGES, Chicago, I,
WGGA, Grinesville, Ga.
WGH, Newport News, Va.
WGIL, Galesburg, II,
WGKY, Charleston, W. Va.
WGL, Fi. Wayne, Ind.
WGN, Chicago, Il
WGNO, Gastonia, N. C,
WGNY, Newburgh, N. Y.
WGOV, Valdosta, Ga.
WGPC, Albany, Ga.
WGR, Buffale, N. Y.
WGBR, Grand Raplds,Mich.
WGRC, New Albany, Ind.;

Louisville, Ky.
WGRM, Greenwoed, Miss.
WGST, Atlanta, Ga.
WGTC, Greenville, N. C.
WGTM, Wilson, N. C.
WGY, Schenectady, N, ¥,
WHA, Madison, Wis.
WHAT, Greenfield, Mass,
WHAL, Saginaw, Mich,
WHADM, Rochester, N, Y,
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WIAS, Louisville, Ky.
\VHAT, Philadelphia, Pa,
WHAZ, Troy, N. Y.
WHE, Kansas City, IMo.
WHBEB, Selma, Ala.
WHREC, Canton, Ohle
WHETF, Rock Island, Il
WHERI, Newark, N. J.
WHRIL, Shehoygan, Wis.
WHEQ, Memphis, Tenn,
WHBU, Anderson, Ind,
WHBY, Appleton, Wis.
WHDF, Calumet, Mich.
WHDH, Boston, Mass.
WHDL, Olean, N. X.
WHEB, Porismouth, N. H.
WHEC, Rochester, N. X.
WHFQ, Cicero, Il
WHIO0, Dayton, Ohic
WHIP, Hammand, Ind.
WHIS, Blueficld, W. Va.
YWHI1Z, Zancsville, Ohio
WHJEB, Greensburg, Pa.
WHEK, Cleveland, Qhio
WHEY, Hickory, N. C.
WHEKC, Columbus, Ohio
WHLE, Virginia, Minn.
WHLD, Niagara Falls,

N. X.
WHLS, Port Huron, Mich.
WHMA, Anniston, Ala.
WHN, New York Cily
WHO, Des Moines, Ia.
WHOM, Jersey City, N. J.
WHOP, Hopkinsville, Ky.
WHP, Harrisburg, Pa.
WHPC, Albany, Ga.
WHUB, Cookeville, Tenn,
WIBA, Madison, Wis.
WIBC, Indianapolis, Ind,
WIBG, Glenside, Pa.
WIBM, Jackson, Mich.
WIBU, Poynctte, Wis,
WIBW, Topeka, Kans.
WIBX, Utieca, N, ¥.
WICA, Ashiabula, Ohio
wICC, Bridgeport, Conn,
WIL, Si. Louis, Mo.
WILL, Urbangz, IIL.
WILM, Wilmington, Del.
WIND, Gary, Ind,; Chicago,

11l
WING, Dayton, Ohia
WINN, Louisville, Ky.
WINS, New York City
WINX, Washington, b. C.
WIOD, Miami, Fla.
WIP, Philadelphia, Pa.
WIRE, Indianapolis, Ind.
WIS, Columbia, S. C.
WISE, Asheville, N, C.
WISN, Milwaukee, Wis.
WIZE, Springfield, Ohio
WJAC, Johnsiewn, Pa.
WJIAG, Norfolk, Nebr.
WIAR, Providence, R. 1.
WJIAS, Pittsburgh, Pa.
WJIAX, Jacksonville, Fla.
WIBC, Bloomington, IIL
WIBK, Detroitf, Mich.
WwIBQ, Baton Rouge, La.
WJIBW, New Orleans, La.
WIBY, Gadsden, Ala.



www.americanradiohistory.com

LOCATION OF STATIONS—Continued

WJIDX, [Fackson, Miss,
WJEJ, Hagerstown, Md.,
WIHL, Johnson City, Tenn,
WJIHO, Opelika, Ala.
WJIHP, Jacksonvllie, Fla.
WJIIM, Lansing, Mich,
WJIID, Chicago, 111
WJL S, Beckley, W. Va.
WJIMCG, Rice Lake, Wis.
WJIMS, Ironwood, Mich,
WJINO, West Palm Beach,
Fla,
WJIPF, Herrin, IIl,
WJIPR, Greenville, Miss,
WIR, Detroit, Mich.
WIRD, Tuscaloosa, Ala.
WISV, Washingion, D. C.
WJITN, Jamestown, N. Y.
wWJIwW, Akron, Ohio
WJIZ, New York City
WEKAR, East Lansing, Mich.
WEAT, Miami Beach, Fla.
WKBE, Dubugue, Xa.
WEBH, La Crosse, Wis.
WEREN, Youngstown, Ohio
WKEQ, Harrisburg, Pa.
WKBY, Richmond, Ind,
WEBW, Buffalo, N, X.
WKBZ, Muskegon, Mich,
WEREU, Griffin, Ga.
WEKIP, PoughKkeepsic, N, Y.
WEKNE, Keene, N. H.
WENY, Kingston, N. Y,
WEROK, Sunbury, Pa.
WII’(PA, New Kensington,

2.
WHPT, Kingspart, Tenn,
WEKRC, Qincinnati, Ohio
WIKST, New Casile, Pa.
WKY, Oklahoma Cily, Okla.
WKZ0, Kalamazoo, Mich.
WLAC, NashviHe, Tenn.
WLAK, Lakeland, Fla.
WLAP, Lexington, Ky.
YWLAYV, Grand Rapids,Mich,
WLAW, ILawrence, Mass.
WLE, Minneapolis.St. Paul,

Minn,
WLBC, Muncie, Ind.
T‘.%BJ, Bowling Green,

V.
WLEBL, Stevens Point, Wis.
WLBZ, Bangor, Mc,
WLEU, Erie, Pa.

WLLH, Lowell, Mass.
WLNH, Laconia, N. H.
WLOF, Orlando, Fla.,
WLOG, Logan, W. Va.
WLOXK, Lima, Ohio
WLOL, St. Paul, Minneapo-
lis, Minn,
WLPM, Sufiolk, Va.
WLS, Chicago, Iil.
WLTH, New York Cily
WLVA, Lynehburg, Va,
WLW, Cincinnati, Ohio
WMAL, Washington, D, .,
WDMAM, Marinette, Wis.
WDMAN, Mansfield, Ohio
WMAQ, Chicago, Ill.
WHIAS, Springfield, Mass.
WMAZ, Macon, Ga.
WMBC, Deiroit, Mich.

WMBD, Peoria, Il
WITBG, Richmond, Va.
WMEH, Joplin, DMo.
WMEBI, Chicago, II,
WMBO, Auburn, N. Y.
WMBR, Jacksonville, Fla.
WMBS, Uniontown, Pa.
WMC, Memphis, Tenn.
WMCA, New York Qity
WDMEX, Boston, Mass,
WMFD, Wilmington, N. C.
WMFF, Plat{sburg, N. X,
WMFG, Hibbing, Minn.
WMFJ, Daytona Beach, Fla.
WMFR, High Peint, N, C,
WMGA, Moulirie, Ga.
WDNMIN, Minneabpolis-St,
Paul, Minn.
WMIM, Cordele, Ga.
WDNDBIN, Fairmont, W. Va.
WMOB, Mobile, Ala,
WMOG, Brunswick, Ga.
WMPC, Lapeer, Mich.
WMPS, H¥emphis., Tenn.
WMRC, Greenville, S. C.
WMRO, Aurora, 1l
WMSD, Sheffield, Ala.
WMSL, Decatur, Ala.
WMT, Cedar Rapids, la.
WMVA, Martinsville, Va.
WMVD, Salisbury, Md.
WNAC, Boston, Mass.
WNAD, Norman, Okla.
WNAX, Yankton, S. Dak.
WNBC, New Britain, Conn.
WNBF, Binghamton, N, Y,
WNEH, New Bedford, Mass.
WNBZ, Saranac Lake, N. Y,
WNEW, New York City
WNLC, New London, Conn.
WNOE, New Orleans, La.
WNOX, Knoxville, Tenn,
WNY{O, New York City
WOAIL San Antonig, Tex.
WOC, Davenport, Ia.
WOCB, Hyannis, Mass.
WOl, Ames, Ia.
WOKO, Albany, N, Y.
WOL, Washington, D, C,
WOLF, Syracuse, N. Y.
WOLS, Florence, 5. C.
WOMI, Owensboro, Ky.
WODMT, Manitowoe, Wis.
WOOD, Grand Rapids, Mich,
WOrL Bristol, Tenn,
WOR, New TYork City
WORC, Worcester, Mass,
WORD, Spartanburg, S, C.
WORXK, York, Pa.
WORL, Boston, Mass.
WOSU, Columbus, Ohio
WOV, New York City
WOW, Omaha, Nebr,
WOWO, Ft. Wayne. Ind.
WPAD, Paducah, Ky.
WPAR, Parkersburg, W. Va.
WPAX, Thomasville, Ga.
WTAY, Portsmouth, Ohio
WPEN, Philadelphia, Pa.
WPIC, Sharon, Pa.
WPID, Petersburg, Va.
WPRO, Providence, R. I.
WPTF, Raleigh, N. C,
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WGQAM, Miami, Fla.
WQAN, Scranion, Pa.
WQBC, Vickshurg, Miss.,
IWQDDM, St. Albans, Vi
WQXE, New York City
WRAK, Williamspeort, Pa.
WRAL, Raleigh, N. €.
WEAW, Reading, Pa.
WRBL, Columbus, Ga,
WRC, Washington, D. C.
WRDO, Augusta, Me.
WRDW, Augusta, Ga.
WREC, Memphis, Tenn,
WREN, Lawrence-Kansas
City, Kans.
WRGA, Rome, Ga,
WRJIN, Racine, Wis,
WRNL, Richmond, Va.
WROK, Rockford, Il
WROL, Knoxville, Tenn,
WRR, Dallas, Tex.
WRTD, Richmongd, Va.
WRUF, Gainesville, Fla.
WRVA, Richmond, Va.
WSAI, Cincinnati, Ohio
WSAJ, Grove City, Pa.
WSAM, Saginaw, Mich,
WSAN, Allentown, Pa.
WSAR, Fall River, Mass.
WSAU, Wausau, Wis.
WSAYV, Savannah, Ga.
WSAY, Rochester, N. Y.
WSAZ, Huntington, W. Va.
WSEB, Atlanta, Ga.
WSBC, Chicago, IIL
WSBT, South Bend, Ind.
WEFA, Monigomery, Ala.
WSGN, Birmingham, Ala.
WSIX, Nashville, Tenn.
WESJIS, Winston-Salem, N. C.
WSKRB, McComb, BMiss.
WSLB, Ogdensburgh, N. Y.
WSLE, Jackson, Niss.
Y¥SM, Nashville, Tenn,
WSBEB, New Orleans, La.
WSNJI, Bridgeton, N. J.
WSO0C, Charlette, N, Q.
WSO00, Sanlt Ste. Marie,
Dlich.
WS0Y, Decatur, 111,
WSPA, Spartanburg, S. C.
WSPEB, Sarasota, Fla,
WSPD, Toledo, Chio
WSPR, Springfield, Mass.
WSTP, Salisbury, N. C.
WSETV, Steubenville, Ohio
WESUIL, Iowa City, Ia.
WSUN, St. Petersburg, Fla.
WSVA, Harrisonburg, Va.
WEYVS, Buffale, N. Y.
WSYB, Rutland, Vt.
WESYR, Syracuse, N. Y.
WTAD, Quincy, III
WTAG, Worcester, Mass.
WTAL, Tallahassee, Fla.
WTAM, Cleveland, Ohio
WTAR, Norfolk, Va.
WTAW, College Station,
Tex.
WTAX, Springfield, IlI,
WTEQ, Cumberland, Md,
WTCN, Minneapolis-St.
Paul, Minn,
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WTEL, Philadelphia, Pa.
WTHT, Hartford, Conn,
WTIC, Hariford, Conn.
WTJS, Jacksen, Tenn.
WTDMA, Charleston, 8. C.
WTMC, Ocala, Fla.
WITMJ, Milwaukee, Wis.
WTMY, E. St. Louis, IlL

LOCATION

CRBA, Sackville, N, B,
CBF, Montreal, P. Q,
CBJ, Chicoutimi, P. Q,
CBK, Watrous, Sask,
CBL, Toronto, Ont.
CBEM, Montreal, P, Q.
CBO, Ottawa, Ont.
CBR, Vancouver, B. C.
CBY. Quebee, P, Q,
CBY, Toronto, Ont.
CFAQC, Calgary, Alia.
CrAR, Flin Flon, Man.
CFCF, Montreal, P, Q.
CFCH, North Bay, Ont,
CFCN, Calgary, Alta,
CFCO, Chatham, Ont,
CICT, Victeria, B. C.
CFCY, Clmrlottetown,

Grande Prairie,

CFJC, Kamloops, B. C.
CFLC, Prescoii, Ont.
CFOS, Owen Scound, Onf,
C¥PL, London, Ont.
CFPR, Prince Rupert, Ont.
CFQC, Saskatoon, Sask.
CFRB, Torenio, Ont.
CFRC, Kingsion, Oni.
CFRN, Edmonton, Alia,
CHABR, Moose Jaw, Sask.

WTNJ, Trenton, N, J.
WTOC, Savannzh, Ga,
WTOL, Toledo, Ohio
WIRC, Elkhart, Ind.
WTRY, Troy, N. Y.

WTSP, St. Petersburg, Fla.
WYFW, New York City
WWAE, Hammond, Ind,

OF CANADIAN

CHGE, St, Amne d¢ 1a
Pocatiere, P. Q.
CHGS, Summerside, P. E. I.
CIILN, Three Rivers, P. Q.
CHLP, Montreal, P. Q.
CHLT, Sherbrooke, P, Q.
CHMUL, Hamilton, Ont.
CHNC, New Carlisle, F. Q.
CHNS, Halifax, N. S.
CHRC, Quebee, P. Q.
CHSJ, Saint Johm, N. B.
CHWE, Chilliwack, B. C.
CJAT, Trail, B. C.
CJBR. R.lmouslu, P. Q.
GJCA Edmonton, Alfa.
CJICB, Sydney, N. 8.
GJCJ, Calgary, Alla.
CJCS, Stratford, Ont.
CJIGX, Winnipeg, BMan.
CYHQ, Halifax, N, S.
CJIC, Sauli Ste. Marie,

Oni.
CJIEL, Kirkland Lake,
Ont.

CJLS, Yarmouth, N. S,
CJOC, Lethbridge, Alta.
CJOR, Vancouver, B. C.
CIRC, Winnipeg, Man.
CJRM, Rerina, Sask.
CEAC, Monireal, P. Q.
CXPI, I'rince Alberf, Sask.
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WWJI, Detroit, Mich.
WWL, New Orleans, La.
WWNC, Asheville, N, C,
WWRL, New York City
WWSW, Pittsburgh, Pa.
WWVA, Wheeling, W. Va.
WXYZ, Detroit, Mich.
WTAQ, Green Bay, Wis.

STATIONS

CEKCA, Kenora, Ont.
CKCH, Hull, P, q.
CKCEK, Regina, Sask.
CKCY, Toronio, Ont,
CECO, Ottawa, Oni,
CEKCR, EKiichener, Onat,
CRCV, Quebec, P. Q.
CKCW, Moncion, N. B.
CEKrC, Vancouver, B. C.
CKGB Timmins, Ont,
CKIC, WO]f\’l“E, N. 8.
CXLN, Nelson, B. C.
CELW, Windsor, Oni,;
Detroit, Mich.
CKMC, Coball, Ont.
CKMO, Vancouver, B. C.
CKNB, Campbellton, N, B,
CENX, Wingham, Ont,
CKOC, Hamilten, Ont.
CKOV, Kelowna, B, C,
CKPC, Brantiord, Ont.
CKPR, Fort William &
Port Arthur, Ont.
CRERN, Rouyn, P. Q.
CKSO0, Sudbury, Ont.
CKTER, St, Catharines, Ont.
CRKUA, Edmonton, Alia.
CKVD, Val 4’ Or, P, Q.
CEWX, Vancouver, B. C.
CKX, Brandon, Man,
CKY, Winnipeg, Man,
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ALABAMA

(373,200 radio homes, or 36%
Urban ocwnership is 154,600, or 75%

total of 670,000 families.

ownership among the State’s

of urban families; rural ownership is 220,600, or 48% of Tural

families.)

Radio Homes by Counties*
Autauga ........ e 2280 Dallas v.uvveerieean.. 8,450 Marion ......... ... 2,770
Baldwin ........... 2,830 DeKalb ............ 4350 Marshall ........... 4,580
Barbour ............ 4,080 FElmore ............ 2,850 Mobile ............. 21,880
Bibb ...t 2,680 Escambia .......... 3480 Monroe ............ 3,370
Blount ............. 3,090 Etowah ............ 9,700 Montgomery ....... 18,520
Bullock ............ 2,570 Fayette ............ 2050 Morgan .....cvena.. 6,790
Butler ............. 3,730 Franklin ........... 2920 Perry ........ivn0.n 3,130
Calhoun ........... 8370 Geneva ............ 3,340 Pickens .....c.unnnn 2,810
Chambers ,......... 4,730 Greene ............. 2,500 Pike ......iceninnnn 4,170
Cherokee .......... 2000 Hale ............... 2,150 Randolph .......... 3,110
Chilton ............ 2,800 Henry ............. 2,480 Russell ,.....- voe.. 3,420
Choctaw ........... 2,430 Houston ............ 6,250 St Clair.,,......... 2,980
Clarke ............. 3,200 Jacksonm ........... 4,080 Shelby ............. 3,440
Clay .ovviivaana, ... 1,910  Jeffersonm ........... 85,710 Sumter ............. 3,220
Cleburne ........... 1,390 Lamar ............. 1,930 Talladega .......... 5,570
Coffee .oo.vviioo.. 3,730 Lauderdale ..,...... 3,480 Tallapoosa ......... 3,800
Colbert ............ 4420 Lawrence ...,...... 2860 Tuscaloosa .vevianen 9.000
Conecuht ,.......... 2920 Lee .....i..iiiiia...n 5,270 Walker ............ 7,850
Coosa civveivinnnnn. 1,330 Limestone .......... 4270 Washington ........ 1,910
Covington .. ........ {160 Lowndes ........... 2700 Wilcox ...vo.oviinnn 2970
Crenshaw .......... 2,750 DMacon ...e-ienennn 3,230 Winston ............ 1,660

Cullman ........ ., 4500 Madison ............ 8,530

Dale ......ooiiivine 2,820 DMarengo ........... 4,780
WHMA, ANNISTON Lynne Brannen (newscaster); Harold Rus-
Operator: Anniston Broadeasting Co sey (new_scaster; sports); Laura Boswell
WHM A Bl'd g. Thone: 2380 Powe?- . 256 and Annis Snoddy (women’s {features);
watts  on 1420 ke, Affiliation: None. W. G. Hocd and C. C. Owens (farm news),

Opened: Nov. 3, 1938, (Note: This staticn
is under the same ownership as the Annis-
ton Star.)

General and station manager: John S,
Pitts. Commercial manager: A. Lynne
Brannen. Pregram and mauasical director:
Harold Russey. Chief engineer: Verncn
Story. Promotion and merchandising man-
ager: S. Allen Brown,

Eep: None, Seating facilities: Auditorium
in WHMA Building can accommodate 600
persons. Merchandising: Publicily stories
and mais in Anniston Star, plns three
weeklles in northeast Alabama; distribute
window -cards; display photos of artists in
station lobby; all services gratis, in pre-
portion to amount of contract. Foreign
language pregrams: Not accepted, Artists
bureau: Setup nominal only. Base rate; $30.

Copy restrictions: County in which sta-
tion is located is dry (although the State
is not); “legitimate type” patent medicines
accepted. E. T, library: Werld; NBC The-
saurus, News: UP. Commentators: A,

WAPI, BIRMINGHAM

Operator: Board of Control of Radio
Station WAPI {(Alabama Polytechnic In-
stitute, University of Alabama, and Ala-
bama College), Protective Life Bldg,
Phone: 3-8116. Yower: 5,000 watts on 1140
ke, Affiliation: CBS. Opened: 1822,

General manager: Thad Holt, Nafional
sales representative: H, H. Holtshouser,
Merchandising director: Delmar Bradley.
Studie mamtger: Nelle MceFarland.

Rep: Radic Sales, Seating facilities:
Cathedral Studio seats 200; eity audi-
torium, capacity 5,000, may be obtained.
Merchandising: Publicity on accounts and
products; window displays, etc. Foreign
language programs: Not accepted. Artfists
bureau: No regular setup; can furnish
talent, however, Base rate: 3180,

Program policies: CBS program policies.
E, T. library: None listed. News: UP.

Commentators: Lionel Baxter and Fred

* Joint Committee on Radio Research estimate for Jan. 1, 1038,
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Daiger (newscasters); Maury Farrell
(sports): Leroy Monsky (football predic-
tions); Margaret Cotten (women in the
news); Delmar Bradley (fashions); Mil-
dred Martin Weldon (club activities);
Henry Vance (local men in the news);
Harwood Hull (stocks; graing); Clint
Blakely (philosophy?.

WBRC, BIRMINGHAM

Operater: Birmingham Broadeasting Co.,
Inc. Bankhead Hotel. Phone: 3-9203.
Power: 5000 and 1,000 watts on 930 kec.
Affiliation: NBC Red Southcentral Group.
Opened: May 18, 1925,

President: K, G. Marshall,
dent: J. C. Bell
Mrs. H. P. Hanna.
John Connaolly.

Rep: Paul H, Raymer Co. Seating faeili-
ties: Studio, 50. DMerchangdising: Build up
programs via Birmingham Post, Southern
Radio News and various Alabama weeklies
{trade-out proposition with the Post);
plug programs on “Don’t Miss It” broad-
cast, 10-1%:15 A.M. daily. Foreign Ilan-
guage programs: Will consider such. pro-
grams. Artists bureau: None. Stock:
Owned by Mrs., H. P, Hanna, K. G. Mar-

Viee-presi-
Secrefary-treasurer;
Assistant manager:

shall, and J. €. Bell. Base rate: $86
(1 hr.).
Copy restrictions: Accept light wvines

and beer on national rate; no hard liguors;
accept patent medicines approved by Fed-
eral Trade Commission; words pertaining
to certain bodily functions noi allowed.
E. T. library: Standard; Davis & Schweg-
ler. News: INS. Commentators: Bill Mec-
Cain (newscaster); John Connolly (sports
commentator); George Lewis Bailes (re-
ligion). -

WS3GN, BIRMINGHAM

Operator: Birmingham News Company,
Tutwiler Hotel. Phone: 4-3434. Power: 250
watts on 1310 ke, Affiliation: NBC Blue
Southern Groupn; Alabama Network; MMu-
tual. Opened: 1926. (Note: This station is
newspaper operated by the Birmingham
News and Age-Herald.)

Vice-president, general manager: Henry
P. Johnston, Prometion manager; Carl
Cannon, Pregram director: Robert Me-
Raney. Chief engineer: Paul B. Cram.

Rep: Headley-Eeed Co. Seating facili-
ties: Studio, seats 150 persons; local theatre
seats 1,200, Merchandising: Publicity news,
listings, new program advertisements; win-
dow displays, store-fo-store and house-to-
house surveys, etc.; all carried out at
actual cost. Foreign language programs:

Not accepted. Artists bureauw: None, as
such, but maintain clearing house for talent
through program department. Base rate:
$125.

Cony restrictions: Beer and wine ac-
cepted; only recognized patent medicines
accepted, E, T, library: Lang-Woarth; NBC
Thesaurus, News: AP, Commeniators:

Bill Terry, Bill Snow, Jud Collins, Bob-

McRaney and Tom Severin {(news com-
mentators); Louise Feagin (women’s fea-
tures),

WMSL, DECATUR

Operator: Tennessee Valley Broadeast-
ing Co., Inc,, 511 Bank St. Phones: 802-803.
Power: 250 watts on 1370 kc, Afliliation:
Alabama Network. Opened: June 26, 1935
(as WMFO; changed to WMSL on Sept.
10, 1939).

President, general manager: Marion XK.
Vickrey. Commercial nanager: Kyle G.
Frazier. Program director: John Boggess.
Chief engineer: Ted Jefiries.

Rep: Headley-Reed Co. Seating facili-

ties: Auditorium seats 150 persons. Mer-
chandising: No Information given. TFor-
eign language programs: None.  Artists

bureaw: Station can supply local orches-
{ras, singers, bands, ete. Base rate: $35.

Copy restrictions: Hard liquor copy not
accepted; copy must comply with regula-
tions of the Federal Trade Commission.
E. 'T. library: World. News: Transradio.
Commentators: Francis Allen (news com-
mentator}; Jack Schuller {(newscaster;
sports); John Boggess (newscaster); Caro-
line Jones (fashions; .home economics;
news).

WAGF, DOTHAN

operator: Dothan Broadeasting Co,,
2041 E. Main St. Phone; 1430, Tower:
250 watfs on 1370 k¢ (to Jocal sunset).
Aftiiation: None. Opened: Dec. 14, 18933,

Station manager; Julian C. Smith, Com-
mercial manager: Fred C. Moseley. Pro-
gram director: Samuel Hall. Chief engi-
neer; John T, Hubbard, Publicity diree-
for; Carl Snellgrove,

Rep: Burn-Smith Co., Ine. Sealing fa-
cilities: Limited. Merchandising: None.
Foreign Ianguage programs: Not accepted;
no foreign element in this territory. Art-
ists burean; None. Base rate: $30.

Copy restrictions: Beer aznd wine ac-
cepted; all copy subject o station approval.
E. 7. library: Standard, News: Transradio.
Commentators: John Hubbard, Julian
Smith, and Carl Snellgrove (newcasters);
Samuel Hall (sports); Louise Calhoun
(fashions; cooking).
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WIBY, GADSDEN

operalor: Gadsden Broadeasling Co,
Inc., 108 Broad St. Phone: 88, Power: 250
watts on 1210 ke. Affiliation: None,

Opened: May, 1928.

President: B. H. Hopson. Commercial
manager: J. W. Buttram. Sfudio and pro-
duclion direclor: Beatrice Tate Benton.
Chief engineer: William Pigg. Publicity
director: Sam Benton.

Rep: Sears & Ayer. Seating facilities:
None. Merchandising: Sales staff calls on
dealers, urging display of advertised goods;
issue house olgan “Radiograms” to whole-
salers and retailers; new commercial pro-
grams accorded publicity in “Southern
Radio News,” weekly radio publication
circulated in the South. Foreign language
programs: Nol accepted; such population
very meager. Artists bureau: None. Base
rate: $60.

Copy restrictions: Accept beer and wine;
all copy must meet requirements of Fed-
eral Trade Commission. E. T. library:
NEC Thesaurus. News: Transradio. Com-
mentators: Sam Benton and Fox Lightfoot
{newscasters); Malcolm Street (sports);
Nancy Nash (women’s features),

WEBHP, HUNTSVILLE

Operator: Wilton Harvey Pollard, Times
Bldg. Power: 100 walts on I200 ke. Affilia-
tion: None. Opened: 1937.

General manager; Wiltlon Harvey Pol-
lard, Base rate: $28 (4 hr.).

No further information available affer
repeated requests.

WALA, MOBILE

Operator;: Pape Broadeasting Co., Ala-
bama-Tennessee & Northern R. R. Bldg.
Phone: Dexter 5393. Power: 1,000 watts on
1380 ke. Affilialion: NBC Supplementary
Red Southcentral and Blye Southern
Groups. Opened: Feb, 7, 1830,

Owner and general manager: W. Q. Pape.
Assistant manager: J. H. Hunt, Jr. Com-
mercial and advertising manager: H. K.
Martin. Program director: Jack Bridges.
Chiel engineer: R. M. Cole. DNMusiezl di-
recfor: Agnes Griffin Pirtle. Publicity
director: J. H. Hunt, Jr,

Rep: John H. Perry Asgsociates. Seating
facilities; Capacity not listed. Merchandis-
tng: Obtain cooperation of clerks and dis-
plays in all stores where product is
handled; other assistance rendered., ¥or-
eign language programs: Would not refuse;
foreign populaticn, however, very low.
Arlists bureau: None. Base rafe: $70
(%2 hr.).

Cony restrietions: Alcoholic beverages
accepted; objectionable wording must be
omitted in patent medicine adveriising,
E, T. library: NBC ‘Thesaurus. News:
INS. Commentators; Jack Bridges (news-
caster; sports).

WMOB, MOBILE

QOperator: S. B. Quigley, 600 Sf, Louis
St Phone: Bel. 2581. Power: 100 watts on
1200 ke, Affiliation: None. Opened: Nov.
25, 1939, .

Station owner and manager: S. B. Quig-
ley., Commercial manager: S. B, Quigley,
Program direclor: L. Byron Jenkins.
Chief engineer: Thomas L. Greenwood.
Musical direetor: Mrs, Elizabeth Jenkins,

Rep: None, Seating facilities: None.
Merchandising: None., Foreign language
programs: Not accepted. Artists bureau:
None. Base rate: $27.50 (1% hr.).

Copy restrictions: Advertising of alco-
holic beverages, other than beer, not ac-
cepted; all programs and copy subject to
station approval; contracts subject to can-
cellation cne week in advance by writ-
ten notice, accompanied by certified check
at short rate to date of last program. E. T.
Tibrary: World., News: Transradio. Com-
mentators: Byron Jenkins and James Hen-
drix (newscasters); Ross Smitherman
(newscaster; sports); Betty Jane {shop-
ping parade).

WCOV, MONTGOMERY

Operator: Capital Broadeasting Co., Inc.,
2 Monigomery St. Phone: Cedar 3301.
Power: 100 watts on 1210 ke. Affiliation:
None. Opened: Jan. 16, 1939.

President, station manager: G. W. Cov-
ington, Jr. Commercial manager: C. W,
Covington, Jr. Program director: Weston
E. Britt. Chief engineer: Russell V, Roh-
inson.

Rep: Sears & Ayer, Inc. Seating facili-
ties; American Guitar Studios accommodate
200 persons {10c admission to barn dance
program); Dixie Graves Armory accom-
modates about 1,300 (10c and 25¢ admis-
sion to Salurday Night Square Dance
Jamboree). Merchandising: None listed.
Foreign language programs: None current;
no bolicy listed. Artists bureau: None,
Base rate: $45.

Copy restrictions: Beer advertising ac-
cepied; no cother alcoholic beverages;
patent medicines accepted. E, T. library:
Standard. News: Transradio. Commen-
tators: Bob Garrett and Allen Xing (news-
taslers); Evelyn Robinson (women's fea-
Lures); Roger Condon (stock market quo-
tations); Crawford Rocqaemore (live stock
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reports); Harwood Hull (farm extension
serviee).

WSFA, MONTGOMERY

Operator: Montgomery Broadecasting Co,,
Inc., Jefferson Davis Hotel. Phone: Cedar
5880, Power: 1,000 and 500 watts on 1410
ke, Affiliation: CBS. Opened: March 31,
1930,

President, general manager, national ad-
vertising manager: Howard E. Pill, Loeal
advertising manager: John B. De Motte,
Program director, musical director: Cald-
well Stewart. Chief engineer: Paul B.
Duncan. FPublicity director: M. E. Price.

Rep: Headley-Reed Co. Seating facilities:
Can use local auditorium, capacity 3,000.
Merchandising: Offer *“reasonable assist-
ance”; pre-plug programs. Fereign lan-
guage programs: Not accepled. Artists bu-
reau: None, but can supply any type of
local artist ai cost. Base rale: $75.

Copy restrictions: Accept beer, wine and
hard liguors; patent medicine copy sub-
ject to station approval; no further re-
strictions except adherence to laws of
“good taste,” E, T. library: NBC The-
saurus, News: JNS. Commentiafors; Sam
Hocking {(news commentator}; Robert
Hope (newscaster); Stuart! X. Stephenson
and Irv Rapp {(sports); Camille Brown (s0-
ciety; fashions; 1iravel); Pete Brock
(stocks); Fred Duran {“town topics”); Thos.
Hackeft (rural philosophy).

WIHO, OPELIKA

Operator: Yetta G. Samford, C. S.
Shealy, Thomas D. Samiord, Jr., and J. H.
Orr doing business as the Opelika-Auburn
Broadcasting Co, Power: 250 and 100
watts on 1370 ke.

At press time this sialien had only re-
cently heen put intg operation.

WHEB, SELMA

Operator: Selma Broadeasting Co., Inc.,
209 Washingion St. Phone: 1233. Power:
100 watts on 1500 ke, Affiliation: None.
Opened: Nov. 11 1835,

Station manager: Julien Smith, Jr. Pro-
gram director: Sidney Spencer. Chief en-
gineer: John Yarns,

Rep; None. Seating facilities: None.
Merchandising: Yes; details of service not

listed. Foreign language programs: Not
accepted. Artists bureaun: Yes; lisis about
20 artists, kands, etc, Base rate: $30 (%%
hr.).

Copy restrictions: Station reserves right
to cancel any programs of ohjectionable
character. E. T\ library: Associated, News:
Transradio, Commentators: S, W. Spencer
and Don Campbell {(newscasters and
sports commentators).

WMSD, SHEFFIELD

Operator: Muscle Shozals Broadeasting
Corp., Muscle Shoals, Ala, Phone: 1381,
Power: 250 watis on 1420 ke, Affiliation:
None, Opened: November, 1933,

Station manager: Joe Van Sandt. Pro-
gram director: James Connelly. Chief en-
gineer: Maurice McKinney.

Rep: Burn-Smith Co., Inc. Seating faeil-
ities: Can accommodate about 100 persons.
Merchandising: No information given. For-
eign language programs: No information
given. Artists bureau: Setup nominal only,
Base rate: $35.

Copy restrictions: Beer accepted; patent
medicines accepted, providing they meet
Government inspection, News: UP. Com-
mentators: James Connolly and George
Martin {newscasters).

WIRD. TUSCALOOSA
Operator: James R. Doss, Jr., First Na-
tional Bank Bldg., Phones: 1401; 1022,
Power: 250 watfis on 1200 ke, Affilintion:
Alabama Network. Opened: Oct. 6, 1936,
Direector: James R. Doss, Jr. Manager:
J. Leslie Doss. Commercial manager:
J. “Ed” Reynolds. Chief engineer; Xllis
H. Eudy. Program director: Wilhelmina

Quarles. Production manager: Alfred
Owens.
Rep: None, Sealing facilities: Can ac-

commeodate about 100 persons. Merchan-
dising: Complete service fer national-
regional accounts. Foreign language pro-
grams: Jewish only accepted. Artlists
bureau: Setup nominal. Base rate: $18 (14
hr.).

Copy resirictions: No beer, wines or
alcoholic beverages accepted; no patent
medicines; copy must be submitted pre-
vious to broadcast, and station reserves
right fo cut objectionable matter. E. T.
Iibrary: World, News: INS,
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ARIZONA

(79,600 radio homes, or 77% ownership among the State’s

total of 104,000 families,

Urban ownership is 33,100, or 895

of urban jamilies; rural otwnership is 46,500, or 69% of rural

families.}
Radio Homes by Counties
Apache ....... veres 2,240 Greenlee ......v.... 1,640 Pinal ...l 3.510
Cochise ...... Ve 7,780 Maricopa .. avvaees .. 28,060 Santa Cruz.......... 1,780
Coconing .., .oveesa. 2,350 Mohave ......... ... 1,140 Yavapai ............ 5,480
(041 S 5930 Navajo ............ . 3360 Yuma .......e.i0.n 3,500
Graham ............ 1,580 Pima ..........00nn. 11,240

KSUN, BISBEE-LOWELL

Operator: Copper Electric Co., Inc., Cop-
per Electric Bldg., Lowell Station, Bisbee,
Ariz. Phone: 9, Power: 250 watts on 1200
ke, Aftiliation: Arizona Network., Opened:
Qct, 10, 1933.

Station and commercial manager: Carle-
ton W. Morris. Program director: Harmon
A. Bergman, Chief engineer: D. C. Kar-
bach.

Rep: John Blair & Co. Seating facilities:
None listed, Merchandising: Services ren-
dered without charge. Foreign language
programs: Spanish accepted. Artists bu-
reau: None, Base rate: $40.

Copy restrictions: Hard liquor adver-
tising not accepted. News: Transradio.
Commentater: Mary Ellen Bergman (so-
ciety ).

KW]B, GLOBE

Operator: Sims Broadcasting Co., P. O.
Box 9505. Phone: 41. Tower: 250 watts
on 1210 ke. Affiliation: Arizona Broad-
casting Co., Inc. Opened: July 19, 1938,

Owner, station manager, program firec-
tar; Bartley T. Sims. Commercial man-
ager: E, W, Henderson. Chief engineer:
Howard Seitz. Musical director: Elgin Mc-
Carthy. Woman's program  director:
Luceba Van Dyke.

Rep: Paul H. Raymer Co. Seating facili-
ties; Can accommodate about 150 persons.
Merchandising:; Limited service rendered
gratis, Foreign language programs: Spanish
accepted (station claims large Spanish-
speaking population in iis area). Artists
buregu: None, Base rate: $25.

Copy restrietions: Beer and wine copy
accepted; no hard ligquors, E. T. library:
None. News: Transradio. Comimnentators:
Chester Storey (news commentator);
Howard Seitz (newscaster); Jimmy Ben-
jamin (sports); Luceba Van Dyke (wo-
men’s features),

KCR], JEROME

Operator; Central Arizona Broadcasting
Co., 711 Main St. Phone: 88. TPower: 250
watts on 1310 ke. Affiliation: Arizona
Broadeasting Co., Inc. Opened: 1932,

Chairman, board of directors: W. P.
Stuart. Station manager: Howard Kuhn,
Chief engineer: D. E. Towne.

Rep: None. Seating facilities: None.
Merchandising: Program and other types
of publicity handled on a cost basis, For-
eign language programs: Spanish accepted.
Artists bureau: None. Base rate: $25.

Copy restrictions; Hard liquor adver-
lising not accepied; all copy subject to
station approval, E., T. library: Davis &
Schwegler, News: Transradio, Commen-
tators: Carl Busart (newscaster): Marian
Kuhn <{(women's {ieatures); Grace Cox
(Hollywood news).

KOY, PHOENIX

Operator: Salt River Valley Broadcast-
ing Co, 836 North Central Ave. I’hone:
4-4144, Power: 1,000 watts on 550 ke, Af-
filintion: CBS; Arizona Network. Opened:
1922, (Note: This station is affiliated with
the Prairie Farmer, which conirols and
operates WLS, Chicago, and with the Ari-
zona Farmer.}

President: Wm. A, Baldwin, Vice-presi-
dent, general manager: Fred A. Palmer.
Program director: Jack Williams., Artists
bureau head: Roberta Bragdon. Musical
director: Alfred Becker, Chief engineer:
Robert B, Thompson. Publicity director:
Les Mawhinney.

Rep: John Blair & Co. Seating facilities;
Audience room, 60; studio, 90; organ studio,
50; auditorium, 500. Merchandising: Com-
plete service, including window displays,
cards, pre-announcements, ete; furnish
market statistics; testimonial letters; mail
reporis. Foreign language programs:
Accepied; copy must be submitted 24 hours
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in advance and comply with station pol-
icies. Artists bureau: Setup nominal only,
Base rate: $90.

Copy restriclions: Not listed, E. T.
library: Lang~-Worth; Langlois & Went-
worth; World. News: Transradio. Com-
mentators: Jack Copeland (news com-
mentator; newscaster; sports); Joe Dana
and Jack Williams (newscasters); Lot
Kroeck (sports); Ernie Douglas (agricul-
ture).

KPHO. PHOENIX

Operator: M. C, Reese. Power: 250 and
100 watis on 1200 ke.

Al press time this station had a con-
struction permit only.

KTAR, PHOENIX

Operator;: KTAR Broadeasting Company,
Heard Bldg. Phone: 4-4161. Tower: 5,000
watts on 620 ke, Affiliation: NBC Arizona
Group; Arizong Broadcasting Co. Opened:
June 21, 1922, (INote: This station is news-
paper-affiliated with the Arizona Republic
(morning), Phoenix Gazette (evening), and
the Arizona Weekly Gazette.)

General manager: Dick Lewis. Com-
mercial manager: J. Richard Heath.
Program director: J. Howard Pyle.
Chief engineer: Arthur C. Anderson. Ari-
tists burean head: Fay Meyerson. Fub-
licity directer: Francis Connally.

Rep: Paul H. Raymer Company. Seating
facilities: Two studios seating 90 persons;
outside guditorium sesating 2,600. Merchan-
dising: Anncuncements several days prior
to start of program; mention of clients and
programs on the air in daily program
resume gseveral times before program is
presented; paid newspaper listings, cover-
ing sponsor’s name and program title in
black face type, in Arizona Republic
(morning) and Phoenix Gazette (evening)
newspapers; weekly advance listing of all
programs in Arizona Weekly Gazette! per-
sonal contact, telephone call or letter in-
forming distributors and larger dealers of
advertising campaign, suggesting their co-
operation in window displays, ete.; mail-
ings of advance program schedules to se-
lect group of advertising agencies, repre-
sentatives, clients, loeal distributors, deal-
ers and business organizations; issue direct
mail material to listeners and cthers where
it will prove effective in the interests of
client; mailing material to be furnished by
client; station is prepared to take care of
any other merchandising service adver-
tiser desires on a cost basis. Foreign lan-
guage programs: Spanish accepted. Art-
ists bureau: Yes. Base rate: $140,

Copy restriclions: Accept beer; no wine
or hard liguor; no misleading or fraudu-
lent advertising; no “cure-alls,” foriune
tellers, lotteries, ete; no mail order adver-
tising competitive te local merchants; all
copy is subject to station approval and

government regulations. E, T, lbrary:
NBC Thesaurus; Standard, News: UP,
Commentators: J. Howard Pyle (news-

caster; social, style and film news); James
Creasman (newscaster); Myron Drake
(newscaster; sports); Lon Hughes (finan-
cial),

KYCA, PRESCOTIT

Operator: Southwest Broadcasting Co.
Power: 200 watts on 1500 kc.

At press fime this station had a consirue-
tion permit only.

KGLU, SAFFORD

Operator: Gila Broadcasting Co., Inec,
6th Ave. & Relation St. Phone: Safford
15. Power: 250 watts on 1420 ke, Affilia-
tion: None, Opened: July 15, 1938.

Stalisn and commercial manager: John
Merino. Program director: Beatrice Me-
rino. Chief engineer: Paul Merrill. Pub-
licity director: August Brieske.

Bep: Cox and Tanz. Seating facilifies:
Ohservation-reception room has full view
of studios, and can accommodate small
andiences; direct line maintained to Sai-
ford Theatre which is available to spon-
sors for a fee depending on time of broad-
cast. DMerchandising: Supervisory service
only rendered, Foreign language pro-
grams: Spanish accepted, provided spon-
sor furnishes announcer. Artists burean:
None, Dase rate: $25,

Copy resiriclions: Aleohaelic beverage and
patent medicine advertising accepted, but
not encouraged; all copy must represent
legitimate merchandise. E. T. library:
MacGregor; Standard. News: Transradio;
Christian Seience Monitor. Commentalors:
John Merino and Paul Merrill (newscast-
erg); Lester WeBride (sports commenta-
tor); Beatrice Merino (women's news;
c¢ooking: society: home econdomics).

KTUC, TUCSON

Operator: Tucson Broadeasting Co.,, 146
8. 6th Avenue. Phone: 5300, Power: 250
watts on 1370 ke. Affiliation: CBS; Ari-
zona Network with KOV, Pheenix, KSUN,
Lowell. Opened: March 29, 1929,

Station manager: John Merino.
engineer; Clifford Livingsion.

Repn: Joseph Hershey McGillvra., Seating
facilities: 35 persons. Merchandising: Yes;

Chief
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details of service not listed. Foreign lan-
guage programs: Accept Spanish programs,
Artlsts bureau: Norne. Base rate: $30.

Copy restrictions; Accept heer, wine and
patent medicines, provided producls are
legitimate. E. T. library: World. News:
Transradio.

KVOA, TUCSON

Operator: Arizona Broadcasting Co., Inc,,
Box 2888. Phones: 3703-3704. Power: 1,000
watts on 1260 ke, Afiliation: NBC Ari-
zona Group; Arizona Broadcasting Co.
Opened: May, 1829. (Noie: This station is
under the same ownership as XTAR,
Phoenix.)

Station manager: B, B, Williams, Chief
engineer: Leonard L. Nalley. FProgram di-
rector: Andrew White,

Rep: Paul H. Raymer Co, Sealing fa-
cilities: None. Merchandising: Complele
service offered; no charge unless special
services are wanted, Foreign Ianguage
programs: No rtestrictions on acceptance,
Artists bureau: None. Base rate: $80.

Copy resirictions: Advertising of alco-
holic beverages not accepted, with the ex-

ception of beer. E. T, library: NBC

Thesaurus. News: UP.

KYUM. YUMA

Operater; Yuma Broadeasting Co., First
St. and Nineteenth Ave. Phone: Yuma 88.
Power: 250 waits on 1210 ke, Affiliation:
NBC Arizona Group; Arizona Broad-
casting Co., Ine. Opened: March 3,
1940. (Note: 45¢, of the stock In this sta-
tion is owned by KTAR, Phoenlx, Ari-
zona).

General manager: Jerry Alers,
engineer: James V. Sims.

Rep: Paul H. Raymer Co. Seating fa-
cilities: Can accommodate about 50 per-
sons. Merchandising: Complete service
available to sponsor’s specifications. For-
eign language programs: Spanish accepted.
Artists bureau; None. Base rate: $40.

Copy restrictions: No alcoholic beverage
advertising, other than beer, accepted; all
copy subjeet to station approval. E. T.
library: Standard. News: UP. Commen-
tators: Jerry Akers (newscaster); Crysial
Thomas (society),

Chief

ARKANSAS

(254,800 radio homes, or 519 ownership among the State’s

totel of 501,000 families.

Urban ownership is 88,100, or 78%

of urban families; rural ownership 166,760, or 43% of Tural

Jamilies.)
Radio Homes by Counties
Arkansas ......c.o.. 3,180 Garland ............ 6930 Newton ............ 1,020
Ashley ....ovvivnns 3060 Grant ......o.vninn 1,050 OQuachita .......... . 4240
Baxter ............. 1110 Greene ......oeviian Sol0  Perty ..i.iiiiaena. 820
Benton ....vvvvinn .. 5000 Hempsiead ......... 3,940 Phillips ........ voe. 6,740
Boone ............., 2,110 Hol Spring.......... 2480 Pike ,......-...... . 1,420
Bradley ...ecovvivus 2,240 Howard .........-.. 2,050 Poingett ,._..... vees 3,600
Calhoun +evvivvninn . L010 Independence ....., &030 Polk ,.,............ . 2,020
Carroll vhevnvrnsenn, 15880 ITzard .....oivi.i..n 1300 Pope ..vvniiiiiniias 3,440
Chicot ,..,....vs.vs 3,260 Jackson ............ 2,820 Prairvie ... .00l 1,790
Clark ,...,iieiinnns 3,110  Jefferson ........... 16,280 Pulaski ............ 28,430
Clay veniviinininn, 3,150 Johnson ......... ... 2,430 Randolph ....... veeo 1,850
Cleburne ...ovnvinns 1,280 Lafayette .......... 2,220 S8t Francis.......... 4,310
Cleveland .......... 1,310 Lawrence .......... 2470 Saline ............. 2,110
Celumbia .......... 3,220 LBE ciereriiiiainaes 3,610 Scott ... ...iiiiein. 1,340
Conway ...-vvvmvann 2580 ILincoln ............ 2420 Searcy ..ioieiiieees 1,160
Craighead .......... 5,780 Little River ........ 1,860 Sebastlan .......... 10,250
Crawford .......... 3050 Logan .............s 2,860 Sevier ....iiiieveen 2,100
Crittenden ......... 5,080 XLoncke ............ 3,780 Sharp ....vvvviiian. 1,200
Cross ~vevvenicuanes 3,270 Madison .....00vu0en 1410 Stone ... ... 300
Dalas «...ovvniennns 1,850 Marion ............. 950 Union .............. 8,910
Desha .......ovvvuan 3,160 Miller ..........vn. 4,740 Van Buren .,....... 1220
Drew ....covevininn. 2,620 Mississippi ......... 8,050 Washington ........ 5,820
Faulkner ........... 3,450 Monrpg ... ..... vees 2,780 White .....vviiau.e, 4,600
Franklin ........... 1,780 Montgomery ....... 1,210 Woodruff ........... 2,550
Fulton ............. 1,150 Nevada ............ 2,430 Yell civvuvnnneree.s 2,340
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KLCN, BLYTHEVILLE

Operator: Fred O. Grimweod, 3rd and
Walnut Sts. Phone: 1000. Power: 100
watts on 1280 ke (operates daytime). Af-
filiation: None. Opened: 1923,

Station manager: Fred O. Grimwood.
Commercial manager; Algie Bishep. Pro-
gram director; Cleo Garner, Chief en-
gineer: Joe Harrington. Musieal director:
Patricia Ames. Artists bureau head, pub-
licity director: Harold Sudbury.

Rep: None. Seating facilities: Studio re-
ception rocom can accommodate about 250
persons. Merchandising: None listed, For-
eign language programs: No rules lisfed.
Artists bureau: Station can supply an-
nouneers and orchestra Jleaders, Base
rate: $30.

Copy restrictions: Advertising of wines
and hard liquor not accepied. E, T. library:
NBC Thesaurus, News: Transradio. Com=-
mentators; Denton Neal (news commen-
tator}; Cleo Garner (women’s news); J.
P. Friend and Harvold Sudbury (sports);
Patricia Ames (women’s features); Della
Portle {(farm and home hour); Rev, Alfred
Carpenter (religious comment and news);
Joe Applebaum (market reporis); Melvin
Unger (gossip; entertainment news).

KELD, EL DORADO

Operator: Radio Enterprises, Inc., Box

610, Phones: Studio, 1313; office, 1314.
Power: 250 watts on 1370 ke. Afiiliation:
None. Opened: Oct. 5, 1935. (Note: This

station is affiliated with the Arkansag
Farmer (as is KARK, Little Rock) and
Pulaski Weekly Herald, Little Roclk,)

President: R, E. Meinert, Vice-president,
general manager: G, E, Zimmerman. Sta-
tion and commercial manager: F. E. Bolls.
Praduction: Baxter Gamble, Traffic man-
ager: Ewing Canaday. Program director:
Rodney Smith. Chief engineer: Carl Wilson.

Rep: Joseph Mershey McGillvra. Seat-
ing falicitios: Reception room, 50 persons,
Merchandising: Various services rendered
by stafl; special window displays and bulle-
tins. Foreign language programs: Noi ace
cepted., Artisis bureaw: Setup is nominal;
does not function as booking organization,
Base rate: $37.50.

Copy restrictions: No hard liquors; ac-
cept patent medicines “of proper worth
and good standing”’; copy must comply with
rules of “decency, proper form and {ruth.”
E. T. library: World. News: INS. Com-
mentator: Ewing Canaday (newscaster;
sporis).

KFFW, FORT SMITH

Operator: Southwestern Hotel Co,, 1213
Garrison Ave. Phones: 4106 (station); 7069
(advertising department). Power: 250 watts

on 1370 ke. Afliliation: None. Opened:
July 27, 1930.
President: John A. England. Station

manager, program and musical director:
Dorothy Gibson. General and commercial
manager, publicity director: Jimmie Barry.
Chief engineer: Duane Hoisington,

Rep: None., Seating facililies: Hotel bhall-
room, 300 persons; main dining room, 250;
station reception room, 30. Merchandising:
Complete service available; make contacts
with wholesale distributors free; contacts
with refail trade made ai actual cost.
Foreign language programs: No policy; no
foreign population. Artis{s bureau: None.
Stock: Closed corporation, stockholders in
which are John A, England, R. J. Ross,
J. E. Reynolds, W. J. Echols, Jr.,, and the
estate-of W. R. Martin. Base rate: $20
(3% hr.).

Copy restrictions: Beer accepted, but no
wines or hard ligquors; recognized patent
medicines accepted, but no others. E, T.
library: NBC Thesaurus: Standard. News:
UP. Commentators: J. E. (Pat} Garner
(news commentator; newscaster); Bill
Slates {(sports).

KTHS, HOT SPRINGS

Operator: Hot Springs Chamber of Com-
merce, KTHS Bldg. Thone: 1160. Iower:
10,000 watts on 1060 ke (operates to sunset,
and from 8 P.M. fo midnight). Affiliation:
NBC EBlue Southern Group. Opened: Dec.
20, 1924,

General and commercial manager: John
I. Prosser. Continuity, program and pub-
licity director; Ewald Kockri{z, Chief en-
gineer: J, Clinton Norman.

Rep: John Blair & Co. Seating faeililies:
Studios, 25 persons; eity auditorium, 1,200;
Gross Chapel, 200. Merchandising: Pro-
dailies and

gram listings in local ai]
daflies in other Avkansas cities; com-
plete radio page in local Sunday

edition and rural weekly; poini-of-sale
display service; displays tn siwdios; per-
sonal or mail contact with dealers regard-
ing new programs or campaigns; check

gales; pre-announcemenis of new pro-
grams gratis. Foreign language programs!
None, Artists bureau: Yes; all {ypes of

talent available. Base rate: $120,

Copy restrictions: Commercial copy must
be kept at, or below, 10% of program time;
beer and wine copy accepted, but no hard
liquor; patent medicines must pass local
Medical Committee; very few proprietary
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medicines accepted. E. T. library: Davis &
Schwegler. News: AP, <{ommentators:
Kent Rush (news commentator); Bill
Ware (news and sports commentator);
John Prosser (newscaster); Walter Ebel
(sports eommentator); Hazel Koenig (fash-
ions; homemaking; cooking).

KWFC, HOT SPRINGS

Operator: Clyde E, Wilson and Howard
A. Shuman doing business as the Hot
Springs Broadeasting Co, Power: 250 and
100 watts on 1310 ke,

At press time this station had a construc-
tian permit only.

XBTM, JONESBORO
Operator: Regional Broadcasting Co,
1043 W, Washington Ave. Phone: 433.
Power: 250 and 100 watts on 1200 ke
Affiliation: None. Opened: March, 1930,
Manager, commercial manager: Jay P.

Beard. Program director: Ottis Roush.
Chief engineer: J. C. Warren, Merchan-
dising director: Paul Sedon. Continuity

and publicity director: Jay P. Beard.

Rep: None. Seating facilities: 50 per-
sons. Merchandising: Offered t{o accounts
spending $100 or more per month; 1,060
trade bulletine mailed gratis; personal
contacts with frade within 256 mile radius
will be made free for accounts amounting
fo $1,000 or more. Foreign language pro-
grams: Not accepted. Artists bureau:
Yes; lists orchestras, ensembles, actors, an-
nouncers, etc, Base rate: $37.50.

Copy restrictions: Announcements must
be limited to 100 words; beer accepted; no
other aleoholic beverages, E, 'T, library:
Standard. News: Transradio; also Jocal.
Commentators: Foster Clark (news com-
mentator); Ottis Roush (newscaster and
sports commentator); Veda Beard
(women’s features),

KARK, LITTLE ROCK

Operator: Arkansas Radio and Equip-
ment Co., 212 Center Street. Phones: LD-
224; 2.184]1, Power: 5,000 and 1,000 watts
on 890 ke. Affiliation;: NBC Red or Blue
Southwestern Group. Opened: 1931,

Vice-President, general manager; G. E.
Zimmerman. Production manager: Paul
Godt, Cemmercial manager: C. X. Beaver.
Program director: Jack Lewis. Chief
engineer: D. L. Winn, Publicity director:
Gene Weil,

Rep: Edward Petry & Co., Inc. Seating
facilities: Can accommodate 200 persons.
Merchandising: Full cooperation with ad-
vertisers when “cost is within reason.”

Foreign language programs: Will accept;
governed by same rules as other advertis-
ing. Artists hureau: None. DBase rate:
$120,

Copy restrictions: Beer and wine ac-
cepted, but not on Sundays; no restrictions
on copy other than those of “good judg-
ment.,” E. T. library: World. News: INS.
Commentators: Jack Lewis, Charleg Saun-
ders and Bob Buice (newseasters and
news commentators), Benny Craig (sporis
commentator); Miss Lee Meyer (women’s
features).

KGHI, LITTLE ROCK

Operator: Arkansas Broadcasting Co.,
Gazette Bldg., Phone: 9166, Pawer: 250
on 1200 ke, Affiliation: None. Opened:

1927. {(Note: This station is affiliated with
—but not primarily owned by—the Arkan-
sas Gazette),

President, owner: A. I, Chilton, Sfation
and commereinl manager; R, G, Terrill
Program and publicity director: Dorothy
Weise. Chief engineer: Bill Van Dusen.

Rep: None, Seating facilities: Can ac-
commodate about 300 persons. Merchan-
dising: No information furnished. Foreign
language programs; None., Artists bureau!
Setup nominal only. Base rate: $40.

Copy restrietions: Accept heer, wine and
some patent medicine advertising; no hard
liquor. E. T. library: Standard; MacGre-
gor. News: Local news. Commentators:
Rolfe Corbet (newscaster); Tommie Plaster
(newscaster; radio gossip); Jimmie Wood-
ard (sports; orchestra news); Dorothy
Weise (women's features).

KLRA, LITTLE ROCK

Operator Arkansas Broadcasting Co,
Gazette Bldg., Power: 5,000 waiis on
1390 ke. Affiliation: CBS, OQpened: 1927,

(Note: This station is affiliated with the
Little Rock Arkansas Gazette as is KGHI,
Little Rock.)

General manapger:
Commerecial manager: Ray Lang.
engineer: K. F. Tracy.

Rep: The Katz Agency. Merchandising:
Certain amount is offered to sponsor; de-
tails not defined. Base rate: $100.

Copy resirictions: Beer and light wine
advertising accepted. E. T. library: NBC
Thesaurus, News: UP. Commentators:
Ray Lang (newscaster); David Banks
{sporiz}; Theda Drennan (women’s maga-
zine of the air).

5. €, Vinsonhaler.
Chief

KOTN. PINE BLUFF

Operator: Universal Broadcasting Corp,,
50514 Main St. Phone: 464, TPower: 250
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watts on 1500 ke,  Afiliation:
Opened: March 12, 1034,

Station and eommercial manager: B, J.
Parrish. Chief engineer: J. R. Whitworth.

Rep: None. Seating faeilities: Can ac-
commodate 50 persons. Merchandising:
“Reasonable amount” of service rendered
free. Foreign language programs: Not ac-
cepted, Artists bureau: None listed., Base
rate: $37.50,

Copy restriclions: Beer and wine adver-
tising accepted; no hard liguors; all adver-
tising must be in “gocod taste”; acceptance
of patent medicine copy is subject to ap-
proval of the station manager. E. T. li-
brary: MacGregor., News: UP., Com-
mentators: ‘Tommy Thompson, Ranny
Whitworth, and Jack Parrish (news-
casters); George Curlin (sporis),

KUQA, SILOAM SPRINGS
Operator: KUOA, Ine, Siloam Springs.

None,

Phone: 77, Power: 5,000 watts on 1260
ke (daytime). Affiliation: None. Opened:
1922,

Mangger: Storm Whaley.
gineer: Jesse L. Miller.

Rep: Furgason & Walker, Inc, Seat-
ing facilities: INone. Merchandising:
Limited services rendered at actual cost,
Foreign language programs: Not accepted.
Ariists bureau: None, Base rate: $62.50.

Copy restrictions: N6 alcoholic heverages
accepted; all copy subject to station ap-
proval and government regulations. E. T.
library: 'World; Standard; Lang-Worth;
NAB, News: UP. Commentators: Dr. S.
B, Thompson (general news comment);
Storm Whaley, Bill Fairley, Luke Tanner,
Virgil Craig, Galen Gilbert, Ross Gibson,
and Fred Unger (newscasters); FElizabeth
Stephenson (cooking; homemaking); Bob
Dryden (stock market).

Chief en-

CALIFORNIA

(1,719,800 radio homes, or 85% ownership among the State’s

total of 1,818,000 families.

Urban otwnership is 1,287,100, or

949% of urban families; rural ownership is 432,700 or 96% of

rurel families.)

Radio Homes by Counties

Alameda ........... 145,680 Madera ......c.000n 45900 San Joaquin........ 27,690
Alpine ... ......... 0 Marin .....oveienn.. 11,350 San Luis Obispo.... 9,010
Amador ...eveeennn. 2,170 Mariposa c..oinnnnn 1,270 San Matfeo... ....... 22,250
Butte ..... o .. 10,800 Mendoging ......... 6780 Santa Barbara...... 18,630
Calaveras .......... 1,970 Merced ....... Leeas 2,820 SSantta g lara........ ﬁ’ggg
Colusa ........... e 2910 Modod ......... cee 2,820 (gRTE CTUEcehee " a0
Contra Costa........ 22,250 MOUO +.verenirnn... 390 gon i o0
Del Norte........... 1540 Monierey .......... 18510 giskivou ........... 7,720
E1Q0orado ......... ve 2910 Napa .o...vvviennens G180 Solang ... 11,800
Fresno ............. 40,820 Nevada ........... . 3440  Spnoma ..iveinnn.. 19,680
Glenn .............. 3,370 Orange ....cooevveens 36,130 Stanislaus ....... ,; . 16,570
Humbp]dt ....... ver 12,790 Placer civieeneninnn 7250  Sutter ...... eeenaas 4,110
Imperial ........... 15960 Plumas ............ 2310 Tehama ...evveeune. 4,340
Inyo ...cvvniinnnn. 2,260  Riverside ...... vere 24310 Trinity ....veiein... 980
K_ern .............. 24,030 Sacramento .,...... 38400 Tulare .............. 21,800
Kings .......... ere. 7,000 San Benito ........ . 317 Tuolumne .......... 2,890
Lake ...... eers-env. 2,920 San Bernardino..... 39,600 Ventura ............ 15,320
Lassen ...,.,....... 3,340 San Diego.......... 67,930 YOlOo vveerennenncnnns 6,550
Los Angeles........694,810 San Franciseo.......189476 Yuba ......... e-v.se 3,380

XERN, BARERSFIELD
Operator: McClatchy Broadeasting Co,,
Elks Club. Phone: 5-700, Pewer: 1,000 watts
on 1380 ke, Affiliation; NBC California
Valley Group; California Radie System.
Opened: Jan. 29, 1932, (Note: Thils station

is not directly newspaper-operated, but is
owned by the McClatechy newspapers.)
Station head: Howard Lane (business
manager, MeClatchy Broadcasting Co.).
Statiorn moanager, program  directors
Robert L. Stoddard. Commereial manager,
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publicity director; Walter Lynn. Chief

engineer: Verne Shatto.

Rep: Paul K Raymer Co. Seating facili-
ties: Auditorium seats 400. Merchandising:
Service includes newspaper publicity, air
publicity, distribution of circulars, dealer
calls, displays, ete. Foreign language pro-
grams: Not accepted, Artists bureau: None.
Base rate; $42,

Copy restrictions: Wine and beer ac-
cepted; no other alecholic beverages; no
lotteries, ete.; no wmedicinal advertising.
E. T. library: Standard. News: INS. Com-
mentators: George Otte and Walter Lynn
{newscasters); Bob Stoddard {(newscaster;
sports commentator); Lucille Fransworth
{fashions},

KPMC, BAKERSFIELD

Operater: Pioneer Mercantile Co. 20th
and Eye Sts. Phone: 4500. TFower: 1,000
waits on 1550 ke. Affiliation: Mutual;
Don Lee Broadeasting System. Opened:
Feb, 13, 1935.

President; Frank Schamblin, Station and
commercial manager: Leo A. Schamblin.
Program director: Curtis Sturm. Chief
engineer: Leo Jarvis. Publicity director,
news editor: Harold Carlock.

Rep: John Blair & Co. Seating facili-
ties: Can accomodate about 75 persons.
Merchandising: Commercial department
renders service; supply data on market
conditions and distribution, Foreign lan-
guage programs: None on station eurrently,
Artisis bureau: Maintained nominally only.
Base rate: 350,

Copy restricfions: Wine and beer ac-
cepted; no other alcoholic beverages; copy
must be “ethical in every respect.,” E. T.
library: NBC Thesaurus; World, News: UP.
Cemmentators: Phil McHugh, James Perry
Cook and Harold Carleck {(newscasters;
sports; entertainment news); Bill Crabbe
and Ray Bailey (newscasters).

KRE, BERKELEY

Operator: Central California Broadeast-
ers, Inc., 601 Ashby Ave. Phone: Ashberry
7715, Power: 250 watts on 1370 ke. Af-
filiation: None, Opened: 1522,

Direetor, station and commercinl man-
ager: Arthur Westlund. Program direc~
tor: M, Donald Hambly. Musical director:
Harold S. Hawley. .

Rep: None.,  Seating  faeilities: None,
Merchandising: Dealer contacts, window
displays, and shopping news publicity
gratis; photographs, newspaper ads, and
special services biilled at cost Foreign
language programs: Italian, Portuguese and
Spanish-English programs current. Artisis
bureau: None, Base rate; $62.75.

Copy resirictions: Average single com-
mercial restricted by management to
about 1 minute; beer and wines accepted;
no hard liquor; patent mediecines and
health services accepted only af discretion
of the management. E. T. library: None.
News: INS, Commentators: Gordon Roth,
Don Hambly, Nereo TFrancesconi, and
Paulo Albuquerque (newscasters); John
W. Melson (sporis).

KMPC, BEVERLY HILLS

Operator: KBIPC, The Station of the
Stars, Ine., 9631 Wilshire Blvd. Phone:
Oxford 6211. Power: 5,000 watts on 710 ke.
Affiliation: CBS. Opened: December, 1928,

President: G. A. Richards.* Vice-presi-
dent, general manager: Leo B. Tyson.
Sales manager, Robert O. Reynolds. Pro-
gram director: Arthur Faust. Chief engi-
neer: Roger Love, Promotion and pub-
licity director: Bill Anderson.

Rep: Roger E. Vernon, 101 Park Ave,
New York; A. E. Bucholz, 360 N, Michigan
Ave,, Chicago., Seating facilities: Studic A,
150 persons. Merchandistng: Regular fea-
tures inelude monthly pictorial maftter,
theatre trailers, and letters to dealers; ad-
ditional services rendered at cost. Foreign
language programs: Not accepted. Arlists
bureau: None. Base rate: $100,

Copy restrictionst Commercial announce-
ments limited to 100 words; tiine signals
Iimited 1o 50 words; not over 15% of any
program period may be occupied by ad-
vertising; accept beer and wines; no hard
liguors. E. T, library: NBC Thesaurus.
News; UP. Commentators; ¥red Henry
(news commentator); Clete Roberts {news
commentator and newscaster); Hal Berger
{sports); Frances Woolecott (social secre-
tary, clubs); Helen Sawyer (women in the
newsh

* Also president of WJR, Detroit, and
WGAR, Cleyveland.

KHSL, CHICO

Operator: Golden Empire Broadcasting
Co., Inc,, Moorehead Bldg. Phenes: Chico
237 and 238. Power:; 1,000 and 580 wafis
on 1260 ke, Affilintion: Mutual; Don
Lee Broadcasting System. Opened: April
17, 1935. (Note:r Same operators also con-
irol KVCV, Bedding, Calif.).

President: Horace E. Thomas., General
manager: M. F. Woodling, Commercial
manager: Earl Wright. Program and pub-
licity director: Ross Howard Snyder. Chief
engineer: Emery P, Milburn.

Rep: John Blair & Co. Seatling facilities:
Studic accommodates about 100 persons.
Merchandising: Dealer contacts; window
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DON LEE’S summer

BUSINESS NOT ONLY

TOPS LAST SUMMER...

BUT WINTER, 700
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In the good old summer tHme when business isgenerally off and sales -
are down; along comes Don Lee with an increg'e;e_Ain business ovet the
previous winter. More,and;'nlmre advertisers aré discovering that
Don Lee gives the only ct)mpi;a_te all-jea;* cogeriage_ og'ihe Pacific Coast
, ... the kind of coverage that pays. No wonder Pziéiﬁchast dgél_lers‘
pi:éf er the Don Lee Network, They ﬁke to hear the swhel -mﬂéiq. on

their cash registers.

: ' . ‘ : C g e
%Im I E | !: 1076 W. Tth $1., Los Angeles, Calif.
THOMAS S. LEE, Pres.

i

LEW1S ALLEN WELSS, FicraPres. and Gen. Mgr.
Affiltated with Mutual...Represented by Blaie

MUTUAL BEROADBCASTING SYSTEM

THE NATION’S GREATEST. REGIONAL NETWORK
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streamers; theatre trailers; tune-in an-
nouncements; special stunts, Foreign lan-
guage programs: Accepted. Artists burean:
None. Base rate: $40,

Copy restrictions: Beer and wine copy
accepted; no hard liquors; all copy subject
to station approval and Federal regula-
tions. E. T. library: Standard. News:
INS., Commentators: Orel Phillips (news
commentator; newscaster; stock, weather,
and grain reports); Bob Sundby and Ross
Snyder (newscasters): Frank Coffin, Earl
Wright, Ed Burt, Bil] Martin, M. F. Wood-
ling, and - Emery Milburn (sports); Mrs.
Walter Conway (home problems; cooking:
fashions; child problems); Walter Conway
(women’s features; Hollywaod news).

KXO. EL CENTRO

Operator: E. R. Irey and F. M, Bowles,
763 Main St. Phone: 1100. Power: 100
watts on 1500 ke, Affilintion: Mutual: Don
Lee. Opened: January, 1827,

Manager: E. R. Irey. Program director:
F. M. Bowles.

Rep: John Blair & Co. Seating facilities:
Limited accommodations in studios; El
Centro high school audilorium awvailable.
Merchandising: Render personal calls on
sponsor’s local representatives or outlets,
Foreign language programs: Accepted.
Artists bureau: None. Base rale; $30.

Copy restrictions: Do not accept beer,
wine or liguor advertising; no contract al-
lowed calling for payment of station time
on a percentage of sales, E, T. library:
Davis & Schwegler.

KIEM. EUREKA

Operator: Redwood Broadeasting Co.,
Ine., Box 43. Phone: 93, Power: 1,000
and 500 watts on 1450 ke, ARiliation: Mu-
tral; Don Lee Broadeasting System.
Opened: May, 1933.

General manager; Wm. B. Smullin. Com-
mercial manager: Don Telford. Engineers:
Charles Baker, Alvor Olson. Production
manager: Charles Paul Corbin. Office
manager: George Thomson, Edueational
director: Earl Roberts. Religious direcfor:
Charles Hudson,

Rep: John Blair & Co. Seating facilities:
Can accommodate 100 persons, Merchandis-
ing: Complete service offered sponsors buy-
ing sustained campaigns. Foreign language
programs: Not accepted. Artists bureau:
None, Stock: Principally held by William
B. Smullin. Base rate: $37.50.

Copy restrictions: Aceept beer and wine;
no hard liquer or patent medicines; no an-
nounceéments longer than 100 words; all
copy subject to station approval. E. T.

library: World; MacGregor; Lang-Worth,
News: UP: Christian Science MMonitor
Commentators: Charles Paul Corbin
{newscaster; sports; stock and farm news);
Sherman Washburn (newscaster; sports,
entertainment news}; Don Telford (news-
caster; farm program); Helen Cunnison
(women's features),

KARM, FRESNO

Onerator: George Harm Estate, 1333 Van
Negs Ave. Phone: 4-2068, Power: 250
watts on 1310 ke,  Affiliation: CBS.
Opened: Jan., 15, 1938.

Statieon manager; T. H. Kilgore. Com-
merciagl manager: Don C., Robhins. Pro-
gram director: Dicle Wegener, Chief en-
gineer: John Scales, Publicity director:
Milton Cook.

Rep: Joseph Hershey MeGillvra. Seat-
ing facilifies: Large studio seats 175 per-
sons; smaller studio aceommodates 25,
Merchandising: Render complete gratis
service o sponsors desiring merchandis-
ing. Foreign language programs: Not ac-
cepted. Artists bureau: None, Base rate:
$65.

Copy restrictions: No rules beyond that
“all advertising must be strictly in good
taste.* E, T. library: Standard. News:
INS, Commentaters: Dean Melcalf, Gene
DeYoung (newscasters); Dick Wegener
(sporis); Jack Clawson {(women's edifor).

KM]J, FRESNO

Operator: Me(Clatechy Broadeasting Co.,
Fresno Bee Bldg. Phone: 2-8817. Pawer:
5,000 watts on 580 ke. Affiliation: NBC
Pacific Coast Red. Opened: 1822, (Note:
This station is owned and operated by the
MeClatchy newspapers, the Fresno Bee
representing the MeClatchy newspaper
property in Fresno.)

Station and commercial manager: Keith
B. Collins, Program director: Frank Wil-
bur, Chief engineer: Irvin E. Dickinson.
Musical director: Coyle Chambers.

Ren: Paul H. Raymer Co. Seating fa-
cilities: Auditorium seats 3G0. Merchan-
dising: Distribution of window displays,
surveys and cooperation in newspaper
publicity rendered. Foreign language pro-
grams: Not accepted. Artists bureau:
None, Base rate: $160,

Copy rvestrictions: Beer znd wing ae-
counts accepted; no patent medicines or
hard liguor; 50-word announcements ac-
cepted on station breaks; 100-word an-
nouncements acecepted on iranscribed
periods. E. T. library: NBC Thesaurus.
News: UP, Commentators: Sianley Liv-
ingston and Robert MeGinnis (newscasters);
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NBC RED NETWORK
50,000 WATTS . CLEAR CHANNEL
REPRESENTED by EDWARD PETRY & CO.

NBC BLUE NETWORK
5000 WATTS DAYS  « 1,000 WATTS NIGHTS
REPRESENTED by FREE&PETERS IMNC.

To the “Who's Who'' of American business
using NBC facilities over these siations,
add the “Who's Who'' of Southern California
business, for in the “third major market”
KFl and KECA are first with the finest.

KE Foonde @Om.,gm KECA

_ 141 North Yermont Avenue, Los Angeles
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Harold Brown and ¥ranklin Wilbur
(sports; college news); Erma Gifien
Gregory (cooking); June Maher (fashions);
Robert McGinnis (grain-stock market re-
ports); Gene Chenzault (radio news),

KIEV, GLENDALE

Operator: Cannon System, Litd, 701 E.
Broadway. Phenes: Chapman 5-2388; Cit-
s 1-1133. Power: 250 watts on 850 kc
{daytime), Affiliation: None, Opened: 1933.

Generz]l and station manager: L. W,
Peters, Program director: Wally MacLain.
Chief engineer: George Neff. Publicity
director: “Pat” Patrick.

Rep: None., Seating facilities; Limited
facilities; station says its programs are
mostly transeriptions. Merchandising:
None. Fateizn language programs: Not
accepted. Artisls bureau: None. Base rate:
$25,

Copy restrictions: “We conform with
state and federal laws and leave the rest
to good judgment.” E. T. library: Associ-
ated; station also has about 8,500 record-
ings. News: UP. Commentators: Bob
Greene and Wally McLain {newscasters);
Mildred Van {(food).

KFOX, LONG BEACH

Operator; Nichols & Warinner, Inc., 220
E. Anaheim St. Phone: §72-81, Power:
1,000 watts on 1250 ke, Affiliation: Cali-
fornia Radio System. Opened: 1924,

Owner, president, program director: Hal

G. Nichols, <Commereial manager, chief
engineer: Lawrence W. McDowell.
Rep: None. Seating facilities: None.

Merchandising: Retains National Research
Bureau, Inc. Faoreign language Drograms:
Not accepted. Artists bureau: None. Stock:
Held by Hal G. Nichols. Base rate: $87.

Copy restrictions: Beer and light wines
only aceepted, providing programs do not
come between 5 and 8:30 P.M.; commaercial
copy must not excead 25% of program
time; if copy is in excess, time-and-a-half
rates are charged. E. T. library: Standard.
News: UP, Coemmentators: Walter Arnold,
Wa%ter Case, and Lou Huston (newscast-
ers).

KGER, LONG BEACH

Operator: Consolidated Broadeasting
Corp., Lid., 435 Pine Ave. Phone: 660-41.
Power: 1,000 watts on 1360 kc. Affiliation:

None. Opened: December, 1025,
President, station manager: C, Merwin

Dobyns. Commercial manager: John A.

Dobyns. Business manager: Tom Hunter.

Sales manager:; Don Alderman. Pregram
director: Helene Smith. Technical directer:
Jay Tapp. Public retations manager: Lee
Wynne,

Rep: MNone. Sealing {acililiess Long
Eezeh Studio, 150 persons; Los Angeles
Studio, 60. Merchandising: Service adapted
to each Individual sponsor. Foreign lan-
guage programs: Accepted, if musical
numbers are also announced in English and
the commercials kept to minimum. Artists
bureau: None. Stock: Owned entirely by
C. Merwin Dobyns., Base rate: $35.

Beer and wine ac-
cepted; liguor advertising subject to ap-
proval; approved patent medicines ac-
cepted; copy restricted to not more than

Copy restrictions:

25% of program time., E. T. library:
World; Standard; NAB. News: Transradio.
Commentators: Maurice Hazan, Gordon
Mills, Finis Bell, and Paul Masterson
{newscasters).

KECA, LOS ANGELES

Operator: Earle C. Anthony, Inc, 141
No. Vermont Ave. Phone: Fairfax 2121,
Power: 5,000 and 1,080 watis on 780 kc.
AfTiliation: NBC Pacific Coast Blue.
Opened: Nov, 15, 1929. (Note: Same op-
erator also owns KFI, Los Angeles.)

President: Farle C. Anthony. Station
meanager: Harrison Holliway. Commercial
manager: Clyde Scott, Pregram director:
Glan Heisch, Musieal gdirector: Claude
Sweeten, Praoduetion manager: John 1. Ed-
wards. Educational director: Jose Rod-
riguez. Promotion manager; Dave Nowin-
saon. Chief engineers: H. L. Blatiermarn,
Curtis W. Mason. Publicity director;
Bernard Smith. Audilor: Ernest Felix.

Rep: Free & Peters, Inc. Seatling facili-
ties: 300 persons (shared with KFI), Ddler.
chandising: 100 pre-announcement lei-
ters sent to trade gratis, when requested
by advertiser, Foreign Ianguage pro-
grams; Not accepted. Artists bureau: None.
Base rate: $250,

Copy restrictions:t Beer and wine ac-
cepted after 10:830 P.M.; patent medicines
investigated for effectiveness, and copy
checked for truthfulness and good {aste;
commercials limited to 300 words per
quarter-hour; spot announcements limited
to one minute; station breaks limited to
50 syllables. E. T, library: Standard; NAB.
News: UP, Commentators: Pat Bishop
{newscaster; sports); Tom Frandsen, Herb
Allen, and Jimmy Vandiveer (newscasters);
Fleetwood Lawton (newscaster); Opal
Scarborough (gardening); Faith Holmes
Hyers (books); Barbara Jean (children’s
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tales); Naomi: Reyneolds (cultural com-

ment); Homer Griffin (psychology).

KFAC, LOS ANGELES

Operalor: Los Angeles Broadcasting Co.,
Inc., 645 So. Mariposa Ave. Phone: Fitz-
roy 1231. Power: 1,000 watts on 1300 ke,
Afiiliation: None, Opened: 1031,

President, general manager: Calvin J.
Smith. Program director, artists bureau
head: Van Des Autels. Chief engineer:
H. W. Andersen. Traffic manager; Lucile
Blake.

Rep: None. Seating facilities: Audience
room, seating 300 persons. Merchandis-
ing: No set procedure; service varies with
individual cases. Foreign language pro-
grams: Not accepted. Artists burean: Set-
up nominal only. Stock: Entirely held by
E. L. Cord. Base rate: $75,

Copy restrictions: No alcoholic beverages
or medicines of any kind; copy carefully
checked by station, E. T. library: None

listed. News: UP. Commentators: Van
Des Autels (newsecaster); Mike Franko-
vich  (sports); Lucile Jones (fashions;

cooking; women’s features).

KFI, LOS ANGELES

Operator: Earle C. Anthony, Inc., 141
No. Vermont Ave. Phone: Fairfax 2121,
Fower: 50,000 watts on 640 ke, Affiliation:
NBC Pacific Coast Red. Opened: April
16, 1922, (Note: Same operator also owns
KECA, Los Angeles.)

President: Earle €. Anthony.
manager: Harrison Holliway.
manager: Clyde Scott, Program director:
Glan Heisch. Musical director: Claude
Sweeten. Production manager: John I. Ed-

Station
Commercial

wards. Educational director: Jose Rod-
riguez. Promotion manager: Dave Nowin-
sen, Chief engineers: . 1. Blatterman,

Curtis W, Mascn, Publicity director: Ber-
nard Smith, Auditor: Ernest Felix,

Rep. Edward Petry & Co., Inc. Seating
facilities: 300 persons (shared with KECA).
Merchandising: 100 pre-anncuncement let-
ters sent to trade gratis, when requested
by advertiser. Foreign language programs:
Not accepted. Artists bureau: None, Base
rate: $660),

Copy restrictions: Beer and wine ac-
cepted after 10:30 P.M.; patent medicines
investigated for effectiveness and copy
checked for truthfulness and good taste;
commercials limited to 300 words per
guarter-hour; spot announcements limited
to one minute, station breaks limited to
50 syllables. E. T, library: Standard; NAB.
News: UP. Commentators: Johnny Mur-
ray and Fleetwoed Lawton (news com-

mentators); Tom Frandsen. Jimmy Vandi-
veer, Pat Bishop, and Herb Allen (news-
casters); Agnes White (cooking); Mirandy
(gardening); Art Baker (general topics of
interest to women); Dr, Willlam Cassel-
berry (psychology); Al Williams (physical
culture); Robert Lee Johnson (bridge).

KFSG, LOS ANGELES

Operator: Echo Park Evangelistic Asso-
clation. Power: 2,500 and 1,000 watts on
1120 k¢ (divides times with KRKD),

This station does not sell time.

KFVD, LOS ANGELES

Operator: Standard Broadeasting Com-
pany, 338 5. Western Ave. Phone: Drexel
2391, Power: 1,000 watlts on 1000 kc (op-
erales 6 AM. to sunset, and 11 PM. to 6
ADM,)), Affiliation: Nene, Opened: 1925,

General and station manager: J. Frank
Burke, Jr. Commercial manager: F. J.
Smalley, Jr. Chief engincer: John Smith-
son, Musieal director: J. Newton Yates.
Public¢ity directer: Toni Reeder.

Rep: None. Seating [acilities: Can ac-
commodate 200 persons. Merchandising:

None. Foreign language programs: Not
accepted. Arlists burcau: None, Base
rate; $40.

Copy restrictions: No beer, wine, liguor
or patent medicine advertising accepted;
all copy subject to station standards and
government regulations. E. T, lbrary:
NAB; Lang-Worth; Davis & Schwegler.
News: UP., Commentators: Howard Gray
(news commentator}; Bill Kelso (news-
caster; sports); Byron Dunham (news-
caster); Violet Schram (fashions: cooking);
J. Frank Burke (news),

KFWB, LOS ANGELES

Operator: Warner Brothers Broadeasting
Corp., 5833 Fernwood Ave. Phone: Hemp-
stead 5151, Power: 5000 watis on 950 ke,
Affiliation: None. Opened: March 4, 1925.

General and station manager: Harry
Maizlish. Commercial manager: Jack O.
Gross, Pregram directer: Manning Ostroff.
Chicf engineer: Harry Myers, Musical di-
reclor: Lecn Lecnardi. Sales projolion
and merchandising: William Ray; David
Davidson.

Rep: Paul H. Raymer Co. Seating facili-
tics: Two theatres, seating 530 persons
each; one large studio seating 4,500, Mer-
chandising: Completely organized {acili-
ties to further sales pramoticn ef products
advertised. Foreign language programs:
Not accepted. Artists hureau: None, Base
rate; $225.
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Copy restrictions: Accept beer and wine
any time; no hard liquors; accept certain
patent medicines, such as cough syrups,
etc,; spot announcements limited to 100
words during daytime hours, 60 words
during evening hours; all copy subject to
station standards and government regitla-
tions. E. T, liprary: Assopiated. News:
INS. Commentators: John J. Colbert (news
commentator; newscaster); Manning Os-
troff {(news commentator); Frank Goss
(newscaster; sports commentator); Sid Ziff,
Neal Reagan, and Joe Hernandez (sports
ccmmentators); Rita Murray (films); Al

Jarvis (comments on recordings); Chef
Milani (cooking).
KGFJ. LOS ANGELES
Operator: Ben S. McGla=han, 1417 S.

Figuerca Street, Phone: Prospect 2434.
Power: 100 watts on 1200 ke, Affiliation:
None. Opened: December, 1926,
Owner, general and station
Ben S. McGlashan, Assistant
eommercial manager: H. Duke
Program director: Al Warner.
director: Thelma Kirchner.

Rep: Cox and Tanz. Seating facilities:

manager:
manager,
Hancock.
Publicity

Can accommodate 1,500 persons when
necessary. Merchandising: “No definite
policy.” Foreign language programs:

Spanish, Jewish and Italian programs cur-
rent. Artists bureau: None. Basec rate:
On request from station.

Copy restrictions: Accept beer and wine,
but no hard liguor or patent medicine
advertising; commercials limited to 1
minute per 10-minute program, 2 min-
utes per quarter-hour, 3 minutes per half-
hour, § minutes per hour; all ¢opy sub-
ject to approval of local Better Business
Bureau. News: INS. Commentators: Allan
McKee, George 'Dvorak, Albert Warner,
and Alfred Hunter (newscasters); Richard
W. Dabney (stock market).

K]}, LOS ANGELES

Operator: Don Lee Broadeasting System,
1076 W, Tth St. Phone: Vandike %111,
Power: 5000 and 1,000 watts on 800 ke.
Affiliation: Mutual! Broadcasting System;
Don Lee Broadcasting System. Opened:
April 13, 1922,

President: Thomas S, Lee. Vice-presi-
dent, general manager: Lewis Allen Weiss,
Vice-president, assistant manager: Willet
H. Brown. Sales manager of the Don Lee
network: Wilbur Eickelberg, Commereial
manager KHJ: Sydney Gaynor, Chief en-
gineer: Frank Kennedy. M™usleal directors:
Guest conductors. Publieity and public
relations director: Mark Finley.

Rep: John Blair & Co. Seating facilities:
Studio auditorium seats 300 persons; Fil-
marte Theatre seats 600; Ambassador The-
atre seats 650. Merchandising: Limited
service includes check of retail outlets,
publicity releases 1o all newspapers and
irgde publications. Fereign language pro-
grams: No zet rules; acceptance would de-
pend on product and program, and time of
broadeast would be restricted, Artists
bureau: None. Base rate: $300.

Copy restrictions: Beer and wine ac-
counts accepted under supervision; nc
hard liquor; accept some patent medi-
cines; all copy subject to station standards
and government regulations. E. T. library:
World. News: INS; City News of Los
Angeles. Commentators; James Doyle
(news commentator; newscaster); Robert
Young, Norman Nesbitt, Roly Thomas,
Glennon Hardy, and Hugh Brundage
(newscasters); Sam Balter (sports); Norma
Young (cooking); George Fisher (Holly-
wood news), '

KMPC
See under Beverly Hills, Calif. i

EKMTR, LOS ANGELES

Operator: XMTR HRadio Corp, 1000
Cahuenga Blvd., Phone: Hillside 1161.
Power: 1,000 watis on 570 ke, Affiliation:

None. Opened: 1924,

President: Victor E. Dalton. Station man-
ager, program and publticily director: Ken-
neth Q. Tinkham. Chief engineer: Carrol
Hauser. Musical director: Salvatore San-
taella. Traffic manager: Jean Wool,

Rep: Burn-Smith Co., Inc. Seating
facilities; 200 persons. Merchandising:
Publicity service rendered. Foreign lan-
guage programs: Accepled. Artists bu-
reau; Maintains eomplete artist staff. Base

.rate: $125.

Copy restrictions: Beer and wine adver-
tising aceepted; no advertising medicos,
lotteries, forlune tellers or astrology; all
copy checked with station attorney. E. T.
library: Radic News Reel. News: Trans-
radio: Radic News Reel; Christian Seience
Monitor. Commentators: Art Balinger
(news ccmmentator; newscaster); Bob
Short (news commentator); Hank Weaver
and Ken Barton (news commentators;
newscasters; sports); Mel Angle and
Howard Culver (newsecasters}); B, Atkinson
{fashions; cooking; beauty hints); Rheba
Crawford (political news); Erwin Allen
(entertainment and film news and gossip).

S08


www.americanradiohistory.com

CALIFORNIA STATIONS—Continued

KNX, LOS ANGELES

Operator: Columbia Broadcasting Sys-
tem, Inc,, Columbia Sguare (Sunset Blvd.
and Gower St), Hollywood. Phone: Hol-
lywood 1212, Power: 50,000 watts on 1050
ke,  Affiliation: CBS, Opened: Qct. 10,
1624,

Vice-president, general manager: Donald
W. Thornburgh. Sales manager: Harry W.
Witt. Comptroller: Charles D. Ryder, Jr.
Chief engineer: Lester H. Bowman. Pro-
gram director: Russ Johnston. Musical
director: Wilbur Hatch. Production man-
ager: Edith Todesca. Sales promotion man-
ager: George L. Moskovics. Publicity di-
rector: Hal B. Rorke. Public affairs and
speg¢inl events director: Fox Case. Traffic
manager: Alan N. Cormack, Educational
director: Frances Wilder,

Ren: Radio Sales, Seating facilities: Co-
lumbia Square Playhouse, seating 918 per-
sons; Vine St. Playhouse, seating 260;
Music Box Theatre, seating 1,070; Earl Car-
roll Theatre Restaurant, 1,035; Studio 1,
seating 200; Studio 2, seating 200; Studio 3,
seating 75; Studio 4, seating 75. Merchan-
dising: Maintain, on non-profit basis, com-
plete promotion and publicity departments.
Foreign language proagrams: Not accepted.
Artists bureau: Columbia Management of
California, Inc. Ease rate: 3575,

Copy restrictions: CBS Program Policies.
E. T. library: Associated, News: UP. Com-
mentators: Bob Garred and Knox Manning
(news commentators); Chet Huntley and
Richard Joy (newseasters}); Tom Hanlon,
Braven Dyer, and Tom Breneman (sports):
Rita La Roy (fashions); Fletcher Wiley and
Phil Stewart (general comment).

KRKD, LOS ANGELES

Operator: Radio Broadcasters, Ine,, 312
Spring Arcade Bldg. Phone: Tucker 7111,
Power: 2,500 and 1,000 watis on 1120 ke
(divides time with KFSG). - Affiliation:

None, Opened:; Jan. 10, 1527,
President: Frank P. Doherty, General
manager: John Austin Driseoll, Assistant

secretary and treasurer: Hazel Ryan Jones.
Program director and sindio manager:
Howard R. Bell. Chief engineer: Willis
O. Freiiag. Publicity director, continuity
chief: Ruth Prifchard. Assistant publicity
director: Patsy Sheedy.

Rep: None, Sealing facilities: Studio A
¢an accommodate about 100 persons. Mer-
chandising: Have specialized merchandis-
ing department for direct-sales campaigns.
Foreign language programs: Will accept,
with certain restrictions. Artists bureau:
None. Stock: Principal holder is Frank P.
Doherty, Base rate. $53.

Copy restrictions: Not more than 3 min-

utes of commercial copy in every quarter-
hour, nor over 4% minutes in a half-hour,
nor aver 9 minutes per hour; patent medi-
cine copy must be within scope of law.
E. T. library: None. News: UP; INS.
Commentators: Doug Douglas, Howard
Bell, and Archie Hall (newscasters); Joe
Micciche (sports).

KMYC, MARYSVILLE

Operator; Marysville Yuba City Broad-
casters, Inc. Power: 100 watts on 1420 ke,

At press time this station had a con-
struction permit only.

KYOS, MERCED

Operator: Merced Broadcasting Com-
pany, P. O. Box 662, Phone: 1430. Power:
250 watts on 1040 kc (daytime). Affilla-
tion: Mutual; Don Lee Broadeasting Sys-
fem. Opened: October 13, 1836, (Note:
This station is newspaper-owned by the
Merced Sun-Star).

General manager: Bugh MeClung*, Sta-
tion and commercial mahager: David 8.
Ballou, Freduction manager: Ralph Bryan.
Chief engineer: Larue Curd.

Rep: John Blair & Co. Seating facili-

ties: About 100, Merchandising: Re-
gional accounis merchandised within
radius of 50 miles; service is free. Foreign

language programs: Will accept, wifh re-
strictions; translation must be furnished in
advance. Avrtists bureau: None, Base rate:
$30.

Copy restrictions; Accept beer and wine,
but no hard liguor; commercial copy lim-
ited to 14 minutes per hour program, 7
minutes per half-hour, 315 minutes per
guarfer-hour and 100 words per J-minute
program. E. T. library: MacGregor. News:
UP. Commentators: Larue Curd (news-
caster); Ralph Bryan (sports).

* Also general manager of KHSL, Chico,
Calif,, KVCV, Redding, Celif., KMYC.
Marysville, Calif.,, and KWLK, Longview,
Wash,

KTRB. MODESTO

Operator: KTRE Broadcasting Co., P. O.
Box 405. Phone: 774. Power: 250 walls
on 740 ke (operates daytime). Affiliation:
None, Opened: June 11, 1934,

General and c¢commercial manager: Wil-
liam I, Bates, dr., Program directer: Cecil
Lynch,

Rep: None. Seating facilities: Can ac-
commodate about 150 persons. Merchan-
dising: No service listed. Fereign language
programs: Not accepted. Artists bureau:
None, Base rate: $36.
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Copy restrictions: Beer and wine ac-
cepted; no hard liquors; patent medicines
subject to approval of Mediecal Assn. of
California; all copy subject to approval of
management.

E., T. lbrary: None listed. News; UP;
local. Commentators: Doug McCreary
(news commientator); Cecil Lynch, Wayne
Berthold, and Seldon Palmer (news-
casters); Leonard Bartleit and Charley
Griffith (sports).

KDON. MONTEREY

Operater: Monterey Peninsula Broad-
casting Co,, 275 Pearl St. Phone: Monterey
8111, Power: 100 watts on 1210 ke, Affili-
ation: Mutual; Don Lee Broadcasting Sys-
temn., Opened: Nov. 9, 1935, (Note: This
station is affiliated with the DMonterey
Peninsula Herald of Monterey, and the
Salinas Newspapers, Inc., of Salinas.)

Station and commercial manager; How-

ard V., Walters. Chief engineer: Omer
Wright, DMusical director: Robert Pinker-
ton.

Rep: John Blair & Co. Seating facililies:
Monterey Studio, 30; Salinas, Studio, 50;
Santa Cruz Studio, 406. Merchandising:
Newspaper publicity; aids in securing win-
dow and counter displays; free guarter
cards. Foreign langnage programs: Not ac-
cepted. Artists burean: None. Stock: Held
by Allen Griffin and Salinas Newspanpers,
Inc. Base rate: $35.

Copy restrictions: Beer and wine ac-
cepted; no hard liguor; all copy subject to
station approval and government regula-
tions. E. T, library: NBC Thesaurus.
News: UP., Commentators: Reed Pollock,
Williamy O’Donnell, Robert Pinkerton, and
Leonard Shreve (newscasters); Mrs. Ruth
Fisher (home economics); Muriel Hess
«women's features).

KLS, OAXLAND

Operator: . N. and S. W. Warner doing
business as Warner Bros., 327 21st St.
Phone: Higate 1212. Power: 250 watts on
1280 ke, Affiliation: None, Opened: 1921

Station manager: S. W. Warner, Pro-
duction manager: F, Wellington Morse.
Program director: Jan Kenyon, Chief

engineer: Russell Butler.

Rep: None, Seating facilities: Main stu-
dio, 100; studio B, 50; radio court of War-
ner Bros. Radio Village, 300 persons. Mer-
chandising: Have display windows in the
Radio Village which are available for a
nominal fee, Foreign langnage programs:
Accepted; Portuguese, Spanish, and Italian
programs current, Artists bureau: None.
Base rate: $43.20. .

Capy restrictions: Beer and wine copy
acceptable; no hard liquors; station re-
serves right to refuse or discontinue any
contract. E. T. library: Transco. News: INS.
Cemmentators: Hugh Turner and Russ
Shephard (newscasters); Byron (Speed)
Reilly (sports); Jan Kenyon and Maty

. Dorr (women's features).

ELX, OAKLAND

Operator: Tribune Building Co., Tribune
Tower, Phone: Templebar 6000. Power:
1.000 watts on 880 ke, Affiliation; None.
Opened: 1922, (Note; This station is news-
paper-affiliated with the Oakland Tribune.}

President (Tribune Building Co.); J. R.
Knowland, Jr. Station and commercial
manager: Preston D. Allen, Program di-
rector: Charles Lloyd. <Chief engineer:
R. S. Smith.

Rep: None,
Merchandlsing: None.
programs: None. Artists burean:
Base rate: $70.

Copy restrictions: Beer and wine adver-
tising accepted; ne hard liquors. E. T.
library: World, News: AP. Commentators:
-‘Charles Lloyd, Herb Kennedy, Jack Desch,
Don Staley, and Bill Nelson (newscasters);
Art 'Cohn, Bill Tobitt, and Alan Ward
(sports); Rose Palterson (cooking); Elaine
Fibush (fashions).

‘None.
Foreign language
None,

Seating faeilities:

KROW, OAKLAND

Operator: FEducational Broadcasting
Corp., Radic Center Bldg. Phone: Glen-
court 6774. Power: 1,000 watts on 930 ke.
Affiliation: None. Opened: 1925. (Note:
KROW salso maintaing complete studiocs in
the Hotel Bellevue, San Francisco.)

Vice-president, general manager: Philip
G. Lasky. Program director: Keith Kerby.
Production manager: M. Scott Weakley.
Chief engineer: C, E. Downey. FPublicity
director:; Don Logan.

Rep: Free & Peters, Ine. Seating facili-

ties: Can accommodate up to 125 persons

in Dakland or San Francisco. Merchandis-
ing: Publicity sent to local shopping news,
and neighborhood and regional newspapers;
sereen trailers in four local theatres, three
of which are downtown houses; extensive
merchandising available at cost. Foreign
language programs: Portuguese and Italian
programs current; English translation must
he submitted with prospective foreign
language programs. Artists burean: None.
Base rate: $75.

Copy restrictions: Announcements may
not exeeed 100 words; commerecials lim-
ited to N.A.B. standards. E. T. library:
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Standard. News: INS, Commentators:
John Potter (newscaster):; George Tolin
(sports); Elma Latta Hackett {(homemak-
ing); Melba Reed (club and society news);
Don Logan (films and entertainment).

KPPC, PASADENA

Operator: Pasadena Preshyterian Church.
Power: 100 waits on 1210 ke (shares time
with KFXM.)

This stafion is non-commercial.

KCVC, REDDING

Operatar; Golden Empire Broadceasting
Co.,, Inc, P. O. Box 447, Phone: 900,
Power: 250 watts on 1200 ke,  Affiliation:
Mutual; Don Lee Broadcasting System.
Opened: Nov, 25, 1936. (Note: Same own-
ers also control KHSL, Chico, Calif)

Vice-president: Hugh McClung, Station
manager: Frank H. Coffin., Commercial
manager, publicity director: Carl A.
Winther. Program director; OQOrville F,
Burda. Chief enginecr: Leon Stauffer.

Rep: John Blair & Co. Scating facili-
ties: Studio can accommodate about 75
persons. Merchandising: Will pul up win-
dow cards, etc, and call aitention to the
program via radio announcements ‘and
mentions; all services rendered gratis.
Foreign language programs: Programs and
announcements aceepted, provided an ex-
act English translation is rendered, and a
file copy is submitted 24 hours in advance.
Ariists bureau: None. Base rate: $40,

Copy restrictions; Beer and wine adver.-
tising accepted; no hard liguor; patent
medicines accepted only after careful in-
vestigation; advertising copy must be sub-
mitied to station 24 hours in advance of
broadcast; copies of all addresses must be
submitted for filing purpeses. E. 'T.
library: MacGregor. News: No service
listed. Commentators: John Boren (news-
caster); Frank H. Coffin (sports).

KFBK, SACRAMENTO

Operator: The McClatchy Broadceasting
Co,, 708 Eya St. Phone: Main 5000, Power:
10,000 watts on 1490 ke. Affiliation: NBC
Pacifle Coast Blue; California Radie Sys-
tem. Opened: 1921, (Note: This station
i8 ncwspaper-owned by the Sacrgmento
Bee, a McClatchy newspaper.)

General manager: G. C. Hamilton.
lion and commercial manager: Howard
Lane. Program and musical director:
George Breece, Chief engineer: Norman D,
Webster. Publicity director: Henry Jacob-
sen.

Sta-

Rep: Paul H. Raymer Co. Sealting facili-
ties: Auditorium studio, seating 300 persons.
Merchandising: Complete service available;
includes retail and wholesale dealer con-
tacts, window displays and special pub-
licity. Foreign language pregrams: Not
accepted. Artists bureau: None. Base rate:
$168. )

Copy restrictions: Aceept beer and wine;
no hard liguor; patent medicine advertis-
ing subject to copy acceptance. E. T.
Iibrary: NBC Thesaurus. News: TUP,
Commentators: Gene Desimone (news
commentator); Tony Koester (newscaster;
sports); Verne Partlow and Larry Rob-
ertson (newscasters); Katherine Kitchen
{(women's features); Elizabeth Hoyt (gos-
sip).

KRCY, SACRAMENTO

Operafer: Royal Miller, Sacramento
Hotel. Phone: Main 666. Power: 100 watts
on 1210 ke, Affiliation: CBS. Opened:
March 15, 1937, -

Station head: Royal Miller. Station and
commercial manager: Will Thompson, Jr.
Chief angineer: Milton Coaper,

Rep: Joseph Hershey MceGillvra; Walter
Biddick Co. (Coast)., Seating facilities:
Studio seats 50 persons; reception room, 50.
Merchandising: All forms of merchandising
surveys made without charge for national
advertisers. Fereign language programs:
Not accepted. Artists bureaur None. Base
rate: S67T.

Capy restrictions: Accept beer and wine:
no liquor advertising: other rules and
regulations as per Federal Trade Com-
mission and N.A.B. Code of Ethics. E. T.
library: Standard. Neows: INS; also gather
own locally, Commentaiors: Bert Barry
(news commentator; ncwscasier); Robert
Tutt (newscaster); Elon Rule (sports);
Ewvangeline Baker (fashions; sociefy);
Martha Mortorr (home economies); Gar-
land Schuler (agriculture),

KFXM, SAN BERNARDINO

Operator: Lee Bros. Broadecasting Co.,
512 Fifth S, Phone: 4761, Power: 250
waits on 1210 ke (shares ceriain hours
with KPP(C), Affiliation: Mutual; Don Lee
Broadeasting System.  Opened: Oct, 29,
1929,

Station manager: J. Clifford Lee. Com-
mereial manager: Gene W. Lee, Program
directar: Howard Baichly. Chief engineer:
Richard Sampson. Musical director: Maury
Vroman. Publicity director: B. W. Lee.

Rep: John Blair & Co. Sealing facilities:
Main studio accommodates 200; audience
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room adjacent to studio accommodates 100,
Merchandising: Pre-plug programs, place
window displays, mail circulars to dealers
and distributors, send publicity to news-
papers. Foreign language programs: Eng-
lish translation must be submitted in ad-
vance, and the programs must be non-
controversial; have Spanish staff anncun-
cers; acceptance of other languages sub-
ject to availability of annocuncers versed
in the tongue wanted. Artists burean:
None. Stock: Company is a partnership of
J. C. and E. W. Lee. Base rate: $50.

Capy restrictions: Accept beer and wine
copy, but not “general run” of liguors; ac-
cept medicines *of known merit only,” but
do not encourage this type of account; all
copy subject to local and Federal laws.
E. T. Uibrary: Standard, News: UP, Com-
mentators: Ellis Spackman (European af-
fairs commentator}): J, C, Lee and H. B.
Baichly (newscasters); Hugh Mosher
(newscaster; stock market reports; enter-
tainment news; local gossip); Sid Justice
(sports); Gene Lee (entertainmeni news:
local gossip).

KFSD, SAN DIEGO

Operator: Airfan Radio Corp., Ltd,, 326
Broadwsay. Phone: Franklin 6353, Power:
1,000 watts on 600 ke, Affilintion: NBC
Pacific Coast Blue. Opened: March, 1926,

President, station manager: Thomas E.
Sharp. Commercial manager: John Bah-
cock. Program and publicity director: Leah
McMahon.

Rep: Paul H. Raymer Co. Seating
facilities: Reception room available, seat-
ing 100 persons. Merehandising: Pre-plug
programs with announcements; send pub-
licity to local papers and 35 other papers
and magazines in the station area; at re-
quest will make a “reasonable” number of
phone calls to local wholesale and retail
outlets, and distribute at cost a “reason-
able’” number of letters to such outlets;
will handle any other service at cost; sur-
veys (perscnal, nol phone} generally are
conducted on the basis of 15¢ per c¢all
within city limits, Foreign language pro-
grams: Not accepted. Artists bureau:
None, Base rate: $120.

Copy restrictions: Beer and wine copy
accepted; no hard liquors; ali copy sub-
jectto approval of the station. E.T. library:
NBC Thesaurus, News; UP, Commentators;
Paul Jonesg, Morrison Parker, Dick Cutting,
and Dick Miller (newscasters); Major Tom
Akers, and Howard Craghead (sports):
Oscar Otis (sports; tacing); Ann Gibson and
Leah MeMahon (women's features);
Thomas Brooks (books); George Troutt
(bridge).

KGB, SAN DIEGO

Operator: Don Lee Broadeasting Sys-
tem, 1012 First Ave. Phone: Franklin 6151,
Power: 5,000 watts on 1330 ke. Aftiliation:
Mutual; Don Lee Broadeasting System.
Opened: May, 1931

General manager: Lewis Allen Weiss,
Station manager: S. W. Fuller, Commer-
eial manager: D. J. Donnelly. Program di-
rector; James Dillon. Chief engineer:
Milam Cater,

Rep: John Blair & Co. Seating tacilities:
Yes; “limited audience.” Merchandising:
Confact deglers; arrange window displays;
ads in San Diego Shopping News. Foreign
language programs: Not accepied. Artists
buresu: None. Base rate: $120.

Copy resirietions: Beer and wine ac-
cepted; no liquor or patent medicine ad-
vertising; no stock-selling, advertising
medicos; no lotteries, fortune tellers, as-
trologists. E. T. library: World., News INS;
Transradio; loeal. Commentators: Frank
M. Lowe, Jr. (news commentator); Dan
Bowers (sports); Marian Randall (home
economics); Katherine Crabtree (news;
women's affairs); Wallace Bruce Ramsay
(books); Joseph Henry Blake (magazines;
literature).

KFRC, SAN FRANCISCO

Operator: 'The Don Lee Broadcasting
System, 1000 Van Ness Ave. Phone: Pros-
pect 0100. Power: 5,000 watts on 610 ke.
Affiliation: Mutual; Don Lee Broadcasting
System. Opened: 1924,

Station manger: William D. Pabst. Com-
merecial manager: Ward Ingrim. Program
director: Ben Harkins. Studio supervisor:
Bob Bence, Musical director: Cy Trobbe.
Publicity director: Pat Kelly.

Rep: John Blair & Co. Seating facilities:
Studio, 350 persons. Merchandising: Check
on retail outlets; publicity releases; station
plugs; advertising in newspapers and trade
publications; 450 cab cards; trailers in two

theatres, Foreign langnage programs: Not
accepted. Artists burean: None. Base
rate: $250.

Copy restrictions: Standards of “good
iaste” carefully observed; beer and wine
accepted; no other alcoholic beverages;
patent medicines subject to their general
standing and the copy they wish to use.
E, T. library: World, News: INS. Com-
mentators: John B, Hughes (news commen-
tator}); Mel Venfer (news commentator;
sports); Tobe Reed (news commentator);
Phil Stearns, Mark Goodson and Fack Mur-
phy (newscasters); Emily Barton (home
economics; cooking); Bess Bye (market and
shopping information); Trudy Packer
(home economies}; Jim Lynch (stock guo-
tations).

513


www.americanradiohistory.com

CALIFORNIA STATIONS—Continued

KGO, SAN FRANCISCO

Operator; National Broadcasting Co. (on
a lease from the General Electric Co.), 111
Sutter St. Phone: Sutter 1920. Power:
7,500 watts on 790 ke, Affiliation: NBC
Pacific Coast Blue. Opened: 1924; under
NBC operation since Oect. 1, 1929, (Note:
NBC owns and operates KPO, also San
Francisco.)

General manager: Al E. Nelson. Sales
manager: W. B, Ryan., Promotion manager:
Bob McAndrews, Program manager: Glenn
Dolberg. Chief engineer; Curtis Peck.
Publicity director: Milton Samuel. Direc-
tor of education and agriculture: Jennings
Pierce. Produciion manager: Bob Seal,
Office manager: Sydney Dorais, Traffic
manager: George Fuerst.

Rep: National Broadcasting Co. Seating
facilities: Can accommodate about 100 in
studios; outside theatre space rented when
oceasion demands; no admission charged
for witnessing any programs thus staged.
Merchandising: Some 1,200 pictures of
KGO-KPO artists distributed in San Fran-
eisco, Oakland, and Narthern California, in
200 stores as window and counter displays;
regular news and feature stories to trade
papers, general publications, and such
newspapers in station area as still main-
tain a regular radio column; interviews of
artists on 15-minute daily gossip broad-
casts; listing of products, contests, and of-
fers in house organ; semi-annual letters to
grocers and druggists; availability of sta-
tion representative to address client’s sales
meetings; 14 courtesy announcements pre-
¢eding initial program; sales and publicity
departinent files available to assist it plan-
ning merchandising campaigns, Foreign
language programs: None listed. Artists
burean: None listed; can supply talent,
however. Base rate: $280. -

Copy restricilons; Lectures and educa-
tional talks not accepted between 6 P.M.
and midnight, except by special arrange-
ment; time of broadcast subject to change
to other periods on 28 days' notice to ae-
cornmodate network broadeasts, excepting
in the case of independent announcements
which may be moved to other periods if
available, and as arranged by station man-
ager on 24 hours' notice; closing date is
two weeks in advance of initial program,
and program material must be arranged
one week in advance of broadcast date—
no change within two days mpreceding
broadcast; all programs subject to station
approval; beer is accepted for minimum
of 16-minute program; no other aleoholic
beverages; all copy subject to NBC prg-
gram policies. E. T. library: NBC The-
sauris. News: UP; INS: AP. Commenta-
tors: Rabert Ackerley (newscaster; sports);
Bill Wood (newscaster); Ira Blue (sports);

Ann Holden (women's Lon

Hughes (financial),

features);

KJBS, SAN FRANCISCO

Operator: Julius Brunton & Sons Co.,
1470 Pine St. Phone: Ordway 4148. Power:
500 watts on 1070 ke (operates from 10:01
P.M. to sunset following day). Affiliation:
None. Opened; Jan, 3, 1925,

General manager: Ralph R. Brunton.*
Manager: E. P. Franklin,

Rep: Joseph Hershey McGillvra (New
York, Chicago, Boston); Homer Owen
Griftith (Los Angeles). Seating faecilities:
About 75 persons. Merchandising; FTheatre
trailers calling attention to EKJBS pro-
grams; pre-program announcements; ad-
vertisements on radio page of newspapers;
display cards issued by station; syndicated
merchandising service available. Forveign
language programs: Not accepted. Arfists
burean: None. Base rate; $60,

Copy restrictions: No intoxicating bev-
erages! no patent medicines; announce-
ments must not exceed 100 words—excess
words charged for on proportional basis;
all commaercial continuities must be passed
upon by production head of the station as
to content and number of words, E, T,
library: Standard; Lang-Worth; NAB; Davis
& Schwegler. News: UP; INS, Commenta-
tors: Jim O'Neil (news commentator and
newscaster).

* Also president of KQW, San Jose.

KPO, SAN FRANCISCO

Operator: National Broadeasting Co., 111
Sutter St. Power: 50,000 watts on 880 kc.
Affiliation: NBC Pacific Coast Red. Opened:
1922; operated by NBC since July 1, 1932,
(Note: WBC also operates on a lease from
the General Electrie Co., station KGO, San
Franeisco.)

Personnel: See KGO, San Francisco.

Rep; sealing facilities; merchandising;
foreign language programs; arlists bureau:
Same as KGO, San Francisco, qv. Base
rate: $420, :

Copy restrictions: See KGQ, San Fran-
ciseo. E, T, library: NBC Thesaurus, News;
INS; UP. Commeniators; Robert Ackerley
(newscaster; sports); Bill Wood (news-
caster); Ira Blue (sports); Gladys Cronk-
hite (food}; Herb Caen (gossip).

KSAN, SAN FRANCISCO

Operator: Golden Gate Broadcasting Co.,
1355 Market St. Thone: Market 8171,
Power: 250 watts on 1420 ke, Affiliation:
California Radio System. Opened: 1923,
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Com-
Pro-

Station manager: S. H. Patterson.
mercial manager: Willlam C. Grove.
gram director: Bernice Sullivan. Chief
engineer: William C. Grove. Promotion
manager: C. E. Hopkins. Publicity direc-
tor: Les Malloy.

Rep: Forjoe & Co. Seating facilities:
~Have remote line to downtown theatre; no
facilities at studios. Merchandising: Pub-
licity and notices on programs; throw-
aways, etc.; theatre trailers. Foreign Ian-
guage programs: Accepted; specified hours
for same. Artists bureau: None. Base
rate: $64.

Copy restrietions: Hard liguor advertis-
ing not accepfed; all programs and an-
nounecements subject to station approval
and Federal Communications Commission
rulings; station reserves the right to dis-
continue any advertising for reasons suf-
ficient to itself. E. T. library; MacGregor.
News: INS, Commenfators: Dudley Man-
love and Lee Goldsmith (newscasters}; Al
Magazin (sports); Jack Irving {(automotive
news and chatter).

KSFO, SAN FRANCISCO

Operator: Associated Broadcasters, Ing,
Palace Hotel Bldg. Pheone: Garfield 4700.
Power: 5000 and 1,000 watts on 560 kc.
AfRiliation: CBS, Opened; 1925,

President: Wesley I, Dumm., General
manager: Lincoln Dellar. Program direc-
tor: Clifton Howell, Chief engineer: R. V.
Howard, Musical gdirector: Richard Aur-
andf. Publicity director: Marie Houlahan.

Rep: Edward Petry & Co., Inc., Seating
facilities: Two studios seating 150 persons
each; also have two playhouses, seating 600
apiece, available. Merchandising: Will carry
out any plans desired by advertiser for
cost of production and labor. Foreign lan-
guage programs: Nol accepted. Artists
burezu: None. Base rate: $316.

Copy resirictions: Neo false or unwar-
ranted claims; no infringement on another
advertiser’s rights, programs or ideas; no
disparagement of competitors; no lotteries;
no vulgarity or offensiveness in any man-
ner; no ambiguous statements that may
mislead the listeners; no appeals for funds;
no testimonials which cannot he authenti-
cated; no continuity which repellently
describes internal bodily functions or
symptomatic results of internal disturb-
ances, and no reference to matters which
are not considered acceptable topies in so-
cial groups; no use of broadeasting time
for purposes other than advertising of the
advertiser’s goods; no advertising matter
which may, in the opinion of the station,
be injurious or prejudical to the interests
of the public, the station, and/or its affili-

ated stations, or honest advertising and
reputable business in general; beer okay;
no hard liquors accepted; no controversial
talks; no time sold for religious purposes,
E. T. library: NAB; Standard; Lang-Worth.
News: INS. Commentators: Tro Harper,
Joe Walters and Bob Andersen {(news-
casters); Jack Gregson (sports}; Galen
Drake (women’s features).

KYA, SAN FRANCISCO

Operater: Hearst Radio, Ine., Hearst
Bldg. Phone: Douglas 2536. Power: 5,000
and 1,000 watts on 1230 ke. Affiliation:
None. Opened: December, 1926,

Station and commereial manager: Reiland
Quinn. Program director: Richard Ellers.
Chief engineer: Paul Schulz. Musical di-
rector: Edward Fiizpatrick, Sr. Publicity
director: J, Clarence Myers.

Rep: International Radio Sales. Seating
facilities: Studio A, seats 100 persons. Mer-
chandising: Offer complete service at ac-
tual cost. Foreign language programs: Not
accepted. Artists bureau: None. Base rale:
$135.

Copy restrictions: All acceptable ac-
counts subject to the same rales; station
reserves the right to refuse or cancel any
contract for Teasons sufficient to itself.
E. T. library: Associated. News: INS, Com-
mentators: Darrell Donnel] (newscaster);
Ernie Smith (sports); Jean Fay (women’s

features other than domestic science);
Charles Friedrichs {animal stories for
children}.

KQW. SAN JOSE

Operator: Pacific Agrienltural Founda-
tion, Ltd., 87 E. San Antonio St. Phone:
Ballard 2616. Power: 5,000 and 1,600 watts
on 1010 ke, Affiliation: Mutual; Don Lee
Broadeasting Systemn. Opened: 1909 for ex-
perimental voice communications; estab-
lished 1912,

President: Ralph R. Brunton.* General
manager: C. L. McCarthy., Commereial
manager: H. O. Fiebig. Program and pub-
licity director: Ray Lewis. Chief engineer:
C. V. Davey.

Rep: Reynolds-Pitzgerald, Inc, Seating
facilities: None; ean arrange for local the-
atres and civie auditorium. Merchandising:
Fox West Coast theatre {railers in five
houses may be used by sponsor for cost of
trailers; limited newspaper display for pro-
gram promotion free; other services at
cost. Foreign language programs: None,
Artists bureau: None, Stock: Held by

* Also general manager of KJBS, San
Francisco,
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Ralph R., Sherwood B., and Mott Q. Brun-
ton. Base rate: $80.

Copy restrietions: No whiskey or hard
liqguor copy accepted; beer and patent
medicine advertising accepted subject
to capy limitations determined in each in-
stance after investigation through state and
federal regulatory agencies. E. T. library:
Standard; NBC Thesaurus; Davis &
Schwegler. News: UP; also from San Jose
Mercury Herald.. Commentators: Jim
O’Neil (news commentator; newscaster;
agricultural information).

KVEC, SAN LUIS OBISPO

Owner: Valley Eleetric Co,, Mt. View
and Hill Sts. Phone: 1100. Power: 250
watts on 1200 ke, Affiliation: Mutual; Don
Lee Broadeasting System. Opened: May
B, 1937,

Owner; Christina Jacobson, Station man-
ager: Les Hacker, Commercial manager:
John C. Clifton. Program director: Aram
Rejebian. Chief engineer: Earl Travis.

Rep: John Blair 8& Co, Sealing facilities:
Can arrange special remotes from Radio
Playhouse, seating 500. Merchandising: Ser-
vice—"if kept within reason”— is ren-
dered gratis, Foreign language programs:
Not accepted. Artists bureau: None. Base
rate: $30.

Copy restrictions: Spol announcements
limited to 35 and 100 words; straight an-
nouncements running longer than one min-
ute not accepted; five and 10-minute
periods furnished only if available without
breaking longer perieds, E, T. liprary:
Standard. News: INS. Commentators;
Jehn C. Clifton (news commentator); Aram
Rejebian {(sports); Doris Duffield (shop-
ping); Betty Binns (fashions).

KVOE. SANTA ANA

Operator: The Voice of the Qrange Em-
pire, Inc, Ltd.,, 307 N. Broadway. Phone!
4900; 4801-R. Power: 100 watts on 1500 ke.
Affiliation; Mutual; Don Lee Broadcasting
System. Opened: November, 1926,

President, station, commercial manager:
Ernest 1. Spencer. Program direetor, chief
engineer; Wallace S. Wiggins, DMerchan-
dising and promotion manager: Vic Row-
land.

Rep: John Blair & Co. Seating facili-
ties: Studio, capacity 150. Merchandising:
Will arrange for window displays gratis;
newspaper display advertising thrice-
weekly, with program schedules appearing
in 1¢ publications; direct mail, broad-
sides, ete,, billed at aectual cost. Foreign
language programs: Not accepted, Artists
burezu: None. Base rate: $35.

Copy restrictions; Beer and light wine
advertising accepted; no hard liquors; spot
announcements limited to 50 words; no dis-
paragement of competitors or their prod-
ucts; nothing that would offend children,
religious and fraternal beliefs, ete.; all copy
musi be in good tasie and is subject to
station approval., E. T. library: Mac-
Gregor, News: From network. Commen-
tators: Jim Lyons (news commentator).

KDB, SANTA BARBARA

Operator: Santa Barbara Broadceasters,
Ltd,, 17 E. Haley St. Phone: 21427. Power:
250 watts on 1500 ke Affiliation:
Mutual Broadeasting System; Don Lee
Broadeasting System. Opened: 1924, (Note:
KDB is owned by the Don Lee Broad-
casting System.)

Manager: Earl M. Pollock, Commercial
manager: Arthur W. Manuel, Jr. Program
directort Ken Aitken. Chief engineer:
Robert Arne,

Rep:! John Blair & Co., Seating facilities:
Studio seats 25 persons, Merchandising:
Render any reasonable service, specifically
store ¢alls and checks on purchases. For-
eign language programs: Accepted provid-
ing copy is submitted in English in ad-
vance. Artists bureau: None. Base
rate: $50.

Copy restrictions: Accept beer, wine and
hard liguors {latter only after 10:30 P.M.);
will aceept some patent medicines, de-
pending on product; all copy subject to
station director’s approval and govern-
ment regulations. E. T. library: World.
News: Transradio, Commentators: Jack
Newman {(sports); Stella Hollowell (home
econoinies).

KTMS, SANTA BARBARA

Operator: News-Press Publishing Co.,
De la Guerra Plaza. Phane: €111, Power:
500 watts on 1220 kec. Affiliation: NBC
Pacific Coast Blue; California Radio Sys-
tem. Opened: Nov. 1, 1937, (Note: This
station is newspaper owned by the Santa
Barbara News and Press.)

Station manager: Frank V, Webb.

Rep: None. Seating facilities: Can
accommeodate about 100 persons, Mer-
changdising: Will make contacts and send
letters tog the trade. Foreign language pro-
grams: Spanish programs accepted. Artists
bureau: None. Base rate: $75.

Copy restrictions: Alcoholic beverage
advertising, other than beer and wine, not
accepted; copy for medicinal advertising
must be submitted for approval with con-
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tract; all copy must conform to station
policy, and may be cancelled by the sta-
tion for reasons sufficient to itself. E. T.
library; NBC Thesaurus, News: INS,
Commeniators: Kenneth Peters (newscas-
ter; sports; stock market reports); Charles
Jones {(newscaster); Mrs, Georgiana
Brown (school programs); Bernie Marcus
(“home maleers’ digest of the air™),

KSRO, SANTA ROSA

Operator: E. L. Finley, Press Democrat
Bldg, Phone: 110. Power: 250 watts on
1310 ke. Affiliation: None, Opened: Sepf.
19, 1837, (Note: E. L. Finley, owner of
KSRO, is also owner and operator of the
Santa Rosa Press Democrat and Santa
Rosa Republican newspapers.)

Owmner: E. L. Finley. Station and com-
mercial manager! Wilt Gunzendorfer, Pro-
gram director: Gordon Brown., Chief en-
gineer; Howard McCauley. Publieity di.
rector: Mike Pardee.

Rep: None., Seating facililies: Audience
room seais 75, Merchandising: Publicity
placed in newspaper affiliates; surveys,
business analyses, etc. Foreign language
programs: Accept Italian programs. Ari-
ists bureau: None., Base rate: $45,

Copy restrictions: No hard liquor; com-
mercials limited to 100 words in {ime sig-
nals and weather reports, E. T. library:
World., News: UP; INS; AP. Commenta-
tors: Gordon Brown and Larry Hays (news-
casters; stock market reports); Gil Laing
(newscaster); Ralph Stone (sports).

KGDM, STOCKTON

Cperator: E. F. Peffer, 42 8. California
St. Phone; 44551. Fower: 1,000 watts on
1100 k¢ (daytime). Affiliation: None.
Opened: February, 1927.

Owner: E. F. Peffer, Station manager:
Edith Smith. Program director: Don Ralph.

Rep: John Blair & Co. Seating facililies:
Twao studios, one seating 200 persons, the
other 30. Merchandising: No information
given. Foreign Ianguage programs: ltalian,
Spanish and Portuguese. Arlislts bureau:
None, Base rate: $35.

Copy restrictions: Accept beer, wine,
liqguor and patent medicine advertising,
with copy subject to station approval.
E. T. library: World. News: INS, Com-
mentators: Don Ralph (news commenta-
tor; live-stock and grain reports);  Bill
Wickman = (newscasler); Mabel Rubin
(fashions),

KWG, STOCKTON

Operalor: The McClatchy Broadeasting
Co., Hotel Wolf. Phene: 2-2727, TPower:

100 watts on 1200 ke. Affilirtion: NBC
Pacific Coast Blue. Opened: October, 1921,
(Note: This station is newspaper-owned:
McClatehy papers).

Business manager: Howard Lane, 5ta-
tion manager, commercial manager: George
Ross. Program director: Nelda Ormiston.
Chief engineer: Russell Bennett. Puablicily
director: Dixie Lee.

Rep: Paul H. Raymer Co. Seating faclli-
ties: Studio, about 300 persons. Merchan-
dising: Contact dealers by phone or letter;
make personal contacts with dealers and
wholesalers; write letters to trade if ad-
vertiser pays for postage and stalionery;
distribute posters. Foreign language pro-
grams: Not accepted, Artists bureau: None.
Base rate: $42,

Copy resirictions: Beer and wine ac-
cepled; no hard liguor; no laxatives; patent
medicines subject to strict censorship.
E. T. library: Standard. News: UP. Com-
mentators: Dr. Tully C. Knoles and Prof.
Malcolm J. BEisen (news commentators);
Lesier Jacobson and Don Davis (news-
casters); George Ross (sports); Nelda
Ormiston (women's features).

KTKC, VISALIA

Operator: Tulare-Kings Ccunties Radio
Associates, Box 511, Phone: 575, Power:
1,000 watts on 890 ke. Affiliation: Mutual;
Don Lee Broadeasting System. Opened:
July 18, 1937. (Note: Owners of this
station also own, severally, the Visalia
Times-Delta, the Porterville Recorder, the
Tulare Advance-Register and Times, and
the Hanford Sentinel and Journal.)

General manager: Charles A. Whitmore.
Station manager: Charles P. Seott. Com-
mercial manager: Miliard Kibbe, Program
director: Charles Foll. Chief engineer:
Bert Williamson,

Rep: John Blair & Co. Seating facilities:
Can accommodate 75 persons. Merchandis-
ing: Yes; no details listed. Foreign language
programs: Accepted, Artists bureau: None,
Base rate: $50,

Capy restrictions: Beer and wine adver-
tising accepted; neo hard liquors; patent
medicines must be “reputable” to be ac-
cepted. E. T. library: NBC Thesaurus;
Lang-Worth, News: UP, Commentators:
Art Primm (newscaster; stock market and
grain reports); Stan Simpson (sports).

KHUB, WATSONVILLE

Operator; John P. Scripps, Santa Cruz
Highway. Phone: 1700, Power: 250 watls
on 1310 ke, AfliHation: None, Opened:
March 19, 1937. (Note: John P. Scripps,
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owner of KHUB, is also chief stockholder
in the Watsonville Register and Pajaron-
ian, Ventura Star and Free Press and
Saéﬂ'ja Paula Chronicle and Redding Rec-
ord.

Owner: John P. Scripps.
ager: Marion S. Walker.
ager: Jack R, Wagner.
Ed. C. Duty.
Farrell.

Rep: Homer Owen Griffith (San Fran-
cisco). Seating facilities: Yes; capacity not
listed. Merchandising: Send letters to the

Station, man-
Production man-
Chief engineer:
Musleal director: Helen

trade, Foreign language programs: Ac-
ecepted; translation must be submitted 24
hours in advance of broadcast. Artists
burean: None. Base rate: $40.

Copy restrictions: Hard liquor, beer and
wines accepted subject to siriclt super-
vision; a1l programs and announcemernts
subject to owners’ approval and FCC regu-
lations; owners reserve the right to refuse,
discontinue or cancel any contract for ad-
vertising, for reasons sufficient unto them-
selves. E. T. library: World. News: UP.
Commentators: Jack Wagner and Ed Duty
(newscasters).

COLORADO

(233,500 radio homes, or 81% ownership among the State’s

total of 288,000 jamilies,

Urban ownership is 138,200, or 1%

of urbar fomilies; rural ownership is 95,300, or 70% of ruval

Radio Homes by Counties

families.)

Adams ...........n 3,660 Fremont ....
Alamosa .o.-vvns.. . 1,830 GQGarfielg .....
Arapahoe .......... 5,210 Gilpin ......
Archuleta .......... 590 Grand ......
Baca .cheinininnins 1,760 Gunnison ...
Bent ...........0l. 1,620 Hinsdale ....
Boulder ,,.,......., 7,980 Huerfano ...
Chaffee ............ 1,800 Jackson ,....
Cheyenne .......... 670 Jefferson ....
Clear Creek......... 640 Kiowa ......
Conejos seveiiaiai.. 1,540 Kit Carsan..,
Costilla ,.......... . 870 Lake ........
Crowley ........... 1,070 La Plata.....
Custer ........v.00. 460 Larimer ....
Delta ....oiivvinn, 2,770 Las Animas..
Denver ............ 78,500 Lincoln .....
Dolores vvvouo...... 300 Logan .......
Douglas ............ 720 Mesa .......
Eagle .............. 800 Mineral .....
Eibert ............. 1,180 Moffat ......
ElLPaso ............ 13,190 Montezuma

KGIW, ALAMOSA

Operator; E. L. Allen, P. O. Box 26.
FPhone: 26, Power: 100 watts on 1420 kc
(operates 7 A.M. to 7T:30 P.M.). Affilia~
tion: None. ©Opened: 1926; moved to Ala-
mosa in 1933,

Manager: Lloyd Allen,
W. M. Thomas.

Rep: None., Seating facilities: None.
Merchandising: Facilities—not described—
are offered to national advertlisers. For-
eign languvage programs: Spanish ac-
cepted. Artists bureau: None, Base rale:
$15 (3% hr.).

Chief engineer:

....... 4,000 Montrose ,......... 2,180
....... 2,010 Morgan ............ 3,370
....... 3506 Otero .............. 5080
....... 490 OUray .eveeincenens 450
....... 1240 Park ...oviiiiiiinna. 470
....... 130 Phillips ............ 1,100
....... 3,330 Pitkin ....e-iaianan 430
....... 290 Prowers ..,........ 2,810
....... 4,600 Pueblo ............. 14,800
....... 690 Rio Blanco ......... 570
....... 1,660 Rio Grande......... 1910
....... 1220 Romtt .............. 2000
....... 2,680 Saguache .......... 1,200
........ 7480 San Juan,.......... 380
....... 7,150 San Miguel ......... 430
....... 1,440 Sedgwick .......... 1,000
....... 3,640 Summit ............ 280
....... 5430 Teller .............. 1,150
....... 180 Washington ........ 1,590
....... 1040 Weld .............. 12,090
....... 1420 Yum8 .............. 2,420

Copy restrictions: All copy subject to
NAPR Code of Bthics. News: Transradio.

KVOR, COLCRADO SPRINGS

Operator; Qut West Broadcasting Co,
Antlers Hotel. Phone: Main 278. Power;
1,000 watts on 1270 ke. Affiliation: CBS.
Opened: 1922, (Note: This station is affili-
ated with the Colorado Springs Gazette-
Telegraph; it is under the same owner-
ship as WKY, Oklahomz City, and the
Oklahoma Publishing Co., and 18 under af-
filiated management with KL.Z, Denver.}
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SOMETHING DOING EVERY MINUTE!

® There’s no smell of sawdust, no sound of
galloping horses, under the big top of The Okla-
homa Publishing Company . ., yet day after day
it presents a three-ring show that plays to SRO
audiences, wins thundrous applause. All of the
circus showmanship, drama, thrills and excite-
ment are there, but in addition there's some-
thing doing every minute for advertisers. Sales
records are being hung up that can come only
when every seat in the house is filled at every
performance . .. when the audience is bubbling
over with enthusiasm.

Tuz
OKLAHOMA PUBLISHING
CoOMPANY

OWNS AND OPERATES
STaTIONS WKY Anp KVOR
Orsrares Stamion XKLZ
UNDER AFFILIATED MANAGEMENT
PUBLIEHES THE DALY OKLAHOMAN
Oxranoma City TiMES
AND THE FARMER-STOCKMAN
REPRESENTED WY THE KATZ AGENCY, INC.

www americanradiohistorv com
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COLORADO STATIONS—Continued

President: E. K. Gaylord. Station and
commercial manager; Dudley Tichenor,
Program director, publicity director: Lu-
cille Santarelli. Chief engineer:t H. C.
Strang. Musical director: Duane Osborn.

Rep: The Katz Agency. Seating faell-
ities: Two studios, 50 each; auditorium, 800,
Merchandising: Provide information on
market routes, product disiribution, ele,
get dealer cooperation, distribute window
displays, notify dealers of new programs,
and other ‘reasonable” services. Foreign
language programs; Not suited t0o mar-
ket. Artists bureau: Nore. Base rate: $60.

Copy restrictions: Beer and light wines
okay; no hard liquors; patent medicines ae-
cepted depending on copy. E. T. library:
NEBC Thesaurus; MacGregor; Lang-Worth;
Standard, News: AP; zlso local, Com-
mentators: Henry B. Parsons (news com-
mentator); Michael Dillon (newscaster);
Henry P. Joslyn (newscaster; sports);
Jane Gordon [(cooking; homemaking);
Carolyn (fashions); Dick Albright (grain;
livestock).

XFEL, DENVER

Operator: Eugene P. O'Fallon, Inc, Al-
bany Hotel Phone: Keystone 0178,
Power: 1,000 watts on 920 ke, AfFiliation:
Mutual Broadcasting System. Opened:
1923,

Station head and manager: Gene O'Fal-
lon. Assistanit stafion manager: Frank
Bishop. Loeal commercial manager: Holly
Moyer. Production manager: Herbett
Trackman. Chief engineer: J, P. Veatch.
Traffic manager; Don McCaig. News man-
ager: Bill Welsh.

Rep: John Blair & Co.  Sealing facll-
ities: Albany Hotel Cathedral Ballroom,
seating 1,350 persons. Merchandising:
Complete service offered to loeal, spot and
national accounts; details not listed.” For-
eign language programs: Will accept, but
foreign population is described as very
small.  Artists bureanm: None, Stock: Prin-
gllgeally held by Gene O'Failon, Base rate:

Copy restrictions: Beer and wine accept-
ed any time; hard liquor copy not accepted;
all copy subject to station approval and
government regulations. E. T. library:
World; Lang-Worth; Standard; Davis &
Schwegler; NAE. News: Transradio.
Commentators: Bill Welsh {(newscaster;
sports); Henry Orbach, Stuart Helnemann,
and Mark Hansen (newscasters); Joe
Myers (sports); Dorothy Crandall (wom-
en's features); Joe Emerson (films),

K1Z, DENVER

Operator: KLZ Broadcasting Co., Shir-
iey-Savoy Hotel. Phone: NMain 4271.

Power: 5,000 watts on 560 ke, Affilia-
tion: CBS. Opened: June, 1920. (Note:
This station is owned by interests contral-
ling the Oklahoma Fublishing Co., WKY
in Oklahoma City, and KVOR, C(olo-
rade Springs.)

Station manager: F. W. Meyer, Sales
manager: Hugh B, Terry. Program director:
Arthur Wuth, Chief engineer: T. A, Mc-
Clelland, Production manager: Derby
Sproul, .

Rep: The Katz Agency, Seating facil-
ities; Largest studio accommodates 150;
auditorium with capacity of 1,400 available;
Orpheum and Denham theatres available
when necessary. Merchandising: Prior io-
beginning of program KLZ writes dealer
letters, assists in preparing dealer and job-
ber advertising material, prepares ad-
dresses for sales meetings, and plugs the
program via trailers, releases, posters, etc.;
after program is on the air KLZ assists
in similar fashion: KLZ maintains full time
merchandising and promotion man with
comprehensive merchandising cooperation.
Foreign language programs: Not accepted.
Artists bureau: None; but production de-
partment czn arrange for artists, Pase
rate: $210,

Copy restrictions: Copy on announce-
ments limited to 25 words between 6 and
10:30 P. M., on chain breaks; 50 words be-
tween all sustainers, and 100 words on all
participating programs; beer accepted, but
no wines or hard liquors; patent medicines
accepted if copy is free from “offensive
staternents’ or ‘“untruthful elaims.” E. T.
library: Associated. News: INS. Com-
mentators: Bud Thorpe (newscaster); Jack
Fitzpatrick (newscaster; sporis); Robert
Harris, W. M. Harrison, Jr., and Ausiin
Williams (newscasters); Reger Rambeau
(sports}; Wauhilla LaHay (Margaret
Moore) (home economics); Mrs, Elliott
Tedhunter Dewey (books); Richard Al-
bright (live-stock markets).

KMYR, DENVER

Operator: F, W. Meyer (alsc manager of
KLZ, Denver}), Power: 250 and 100 watts
on 1310 ke,

At press fime this station had a con-
struction permit anly,

KOA, DENVER
Operator: National Broadcasting Co,
Ine. (General Eleetrie Co. is licensee),

1625 California St. Phone: Main 6211,
Power: 50,000 watts on 830 ke, AfTiliation:
NBC Red Mountain Group. Opened: Dec,
13, 1924,

General manager: Lloyd E. Yoder, As-
sistant manager, chief engineer: Robert H.
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QOwen. Manager spot sales and promotion:
James R. MacPherson. Manager lacal sales:
A. W. Crapsey. Program direcltor: C. C.
Moore, Production manager: Jack B,
Lyman, Jr, Artists bureau head: Duncan
MecColl.

Rep: National Broadeasting Co., Inc.
Seating facilities: Studio A seats 325;
studio B seats 150; admission by courtesy
tickets. Merchandising: Window display
space provided in the KOA building lobby;
letters sent to dealers when new programs
are scheduled (postage paid by adver-
tiser); KOA screen trailers in 12 Fox Inter.
mountain theatres in Denver, with subse-
quent showings in 97 Fox Intermountain
theatres in five states; banners on Yellow
Cabs. Foreign language programs: None
listed; 98% of population is English-speak-
ing. Ariists bureau: Yes; complete roster
of announcers, conductors, writers, pro-
ducers, directors, and players available.
Base rate: $240.

Copy restrictions: Lectures and educa-
tional talks not accepted between 6 P.M.
and midnight, except by special arrange-
ment; time of broadcasi subject to change
to other periods on 28 days’ notice to ac-
commodate network broadcasts, excepting
in the case of independent announcements,
which may be moved o other periods if
avallable, and as arranged by station man-
ager on 24 hours’ notice; closing date is
two weeks in advance of initial program
and program material must be arranged
cne week in advance of broadcast date—
no change within two days preceding
broadecast; all programs subject to station
appraval; beer is accepted; no other aleo-
holic beverages; no patent medicines ex-
cept well known proprietaries. or those
acceptable to the Ameriean Medical As-
sociation, and then only if the copy meets
comblete station appreval. E. T. library:
NBC Thesaurus. News; UP; INS; also from
the Denver Post. Commentators: Tor Tor-
land, Starr Yelland (newscasters; sports);
Gilbert Verba and Bob Young (news-
casters); Joe Myers (sports news and re-
views): Louise Wadsworth (f(interviews;
women's features); Alberta Pike (fashions:

society: cooking; travel); Jim Campbell
{farm specialties); Clarence C. Mbnore
teivie and educational affairs); John

Stanton (fashiens; Hollywood).

KPOF, DENVER
Operator: Pillar of Fire, 1845 Champa
St, Power; 1,000 watlls on 880 k¢ (shares
time with KFKA). Opened: 1928,
This station is non-commercial; church-
owned.

KVOD, DENVER

Operator; Coloradae Radie Corp.. Mid-
land Savings Bldg. Phene: Tabor 2291,
Power: 1,000 watts on 630 ke, Affilintion:
NEBC Blue Mouniain Group. Opened: 1925,

President: Willlam D. Pyle. Staiion and
commercial manager; Thomas C. Ekrem,
Program director, productlon manager: J.
E. Finch. Chief engineers: W, D. Pyle, T.
C. Ekrem. Publicity director: Ben H.
Stanton.

Rep: Edward Petry & Co., Inc. Seating
facilities: Studio, 50 persens. Merchan-
dising: Station lists publicity in mailed
programs and newspapers and in pre-an-
nouncements over the station. Foreign
language programs: Not accepted, Art-
ists bureaw. None. RBase rate; $120,

Copy restrictions: Each piece of copy
“handled separately as to iruth and basic
ethics.” E. T. library: Associated, News:
UP. Commentators: Joe Finch, Fred Gra-
ham, Ed Brady, Tom Page, and Ralph
Paul (newscasters).

KIUP, DURANGOC

The San Juan Broadcasting
Co., 2800 Main Avenue. Phone: 117,
Power: 100 watts on 1370 ke, Affiliation:
None, Opened: December 10, 1935.

Station and ecommercial manager, pro-
gram director: Raymond M. Beckner. Chief
engineer; G. L. Schmehl.

Rep: None. Seating facilities: Can ac-
commodate 25 persons, Merchandising:
Advance publicity; dealer tie-ins and
window display services; rates upon re-
quest. Foreign language programs: Not
accepted. Artists bureau: None, Base rate:
$40.

Copy restrictions: Beer, wine and liquor
advertising accepted after 9 P.M.; all copy
subject to station approval; reserve right
to refuse all announcements which do not
“maintain a level of quality and charac-
ter creditable alike to station and adver-
tiser.” E, T. library: Davis & Schwegler.
News: Transradic. Coemmentators: Ray
Beckner (newscaster); Wm. J. Codding and
Paul Stevenson (sports).

Operator:

KFX], GRAND JUNCTION

Operator: Western Slope Broadcasting
Co., La Court Hotel. Phone: 126, Power:
250 watts on 1200 kc. Afflliation: Mutual
Broadeasting System. Opened: May 1,
1925.

General
Howell.
Howell.
Chief engineer:

and station manager: Rex
Commercial manager: Charles
Sales manager: Marv., Mulvihill,
Tred Mendenhall, Pre-
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duction and publicity director: Alice
Barber. Radieo Press Bureau: Cecil Caves.

Eep: None. Sealing facilities: Studio A
accommodates about 250 persons. Mer-
chandising: Send out advance publicity re-
leases and news stories, gratis, augmented
by articles, pictures, ete., in hcuse organ;
cooperate in placing show cards, lobby dis-
plays, and in making dealer contacts, sur-
veys and stunmaries both before and after
campaign. Foreign language programs:
No set rules; as foreign population is very
small, question has never arisen, though
sustaining programs in Spanish and Ger-
man have been presented. Artists bureau:
None, Stock: Equally held by Charles and
R. G. Howell. Base rate: $40.

Copy restrietions: Stipulations of NAB
code of ethics observed. E. T. Iibrary:
MacGregor; World, News: Transradio.
Commentators: Rex Howell (news com-
mentator); Marv., Mulvihill {(newscaster;
sports); David Wolper (newscaster): Alice
Barber and Reba Wakefield (women’s fea-
tures),

KFKA, GREELEY

Operator: The Mid-Western Radio Corp.,
820 Fighth Ave. Phone: 450. Power: 1,000
and 50C watls on 880 kc. (shares time with
KPOF). Aftiliation: Mutual Broadcasting
System. Opened: May 21, 1921.

Managing director: H. E. Green.
manager: Francis Price.
ager: Rush Johnsion.

Rep: Furgason & Walker, Inc, Seating
facililies: None. WMerchendising: News-
paper, magazine and film publicity, plus
window cards, ete., rendered without
charge. Foreign language ptrogtams; Ac-
ceptance depends on type of program de-
sired. Arlists bureau: None. Dase raie:
$70,

Copy restrictions: Beer and wine copy
accepted: patent medicines subject to sta-
tion approval and the rules of “common
decency.” E. 'T. library: Lang-Worth,
News: UP. Commentators: H. E. Green
(news commentator); Willard E, Simms.
Gordon Clark, and Mahlon B. Johnson
tnewscasters); Maude Sheridan (fashions;
cooking): Carl Jordan, and Dick Albright
(live-stock markets).

Stalion
Commercial man-

KOKQO, LA JUNTA

Operator: -Southwest Broadeasting Co.
Power: 100 walts on 1370 ke, Affiliation:
None, Opened: 1937,

Base rate: $15 (1% hr.).
No other information available.

KiDW, LAMAR

Operator: The Lamar Broadeasting Corp.,
120 W, Elm St Phone: 16. Power: 100
watts on 1420 kc {(operates 7 AM. to 6
P.M.; 9:30 P.M. to midnight). Afliliation:
None., Opened: Aug. 1, 1932,

General manager: Harold Anderson.

Rep: None. Sealing facilitiest Lounge
with view of studio, Merchandising: Serv-
ice rendered gratis. Foreign language pro-
zrams: Accepled.  Artists bureau: Can
supply talent. Base rate: $15 (32 hr.).

Copy restrictions: All products adver-
fised must meet with approval of the
Federal Trade Commission. E. T. libraty:
MacGregor. News: Loeal.

KGHF., PUEBLO

Operator: Curtis P. Ritchie, 113 Broad-
way. Phone: 3877. Power: 500 watts on
1320 ke. Affiliation: NBC Blue Mountain
Group. Opened: January, 1928,

Owner: Curtis . Ritchie. Stalion man-
ager, commercial manager: J. H McGill.
Program director, musical director, pib-
licity: F. L. Amos,

Rep: Howard H. Wilson Co. Seating
facilities: Reception room seats 100, DMer-
chandising: No specific service listed; “iry
to be of service to clients in promoting the
sale of their products.” Foreign language
programs: Accepted—only occasitnal an-
nouncements with no long term contracts;
very little foreign language adverlising in

this area, Artists bureau: None. DBase
rate: $90.
Copy restriclions: Beer accepted; no

wines or hard liquors; patent medicines ac-
cepted “if proven fo be okay.” E. T. library:
World; MacGregor., News: AP from the
Pueblo Star-Journal and Chleftain,

KGEK, STERLING

Operator: Elmer G, Beehler, Fleming
Road. DPhone: 679. DPower: 100 watis on
1200 ke (specified hourg), Affiliation:
None, Opened: December, 1525.

General ané@ station manager, chief engi-
neer, publicily director: Elmer G. Beehler.
Program director: Percy H. Shea,

Rep: None, Seating facilities: None
listed. Merehandising; No information
given, Foreigpn language programs: No
information given. Artists bureau: None.
Base rate: $30.

Copy restrictions: Accept alcoholie
beverages, if usual standards of good taste
are observed in program and copy.
News: AP,
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CONNECTICUT

(402,100 radio homes, or 92% ownership among the Siate's
total of 437,000 fomilies. Urban ownership is 281,400, or 92%
of urban jamilies; rural ownership is 120,700, or 92%% of rurnl

Families.)

Radio Homes by Counties

Fairfield ............ 97,620 Middlesex ...
Hartford ........... 104,450 New Haven
Liichfield .......... 21,060 New London

WICC. BRIDGEPORT

Operator: The Yankee Network, Inc,
Stratiield Hotel, Bridgeport; also 111¢
Chapel St., New Haven. Phones: Bridge-
pert 6-1121; New Haven 7-2266. Power:
1,000 and 5G0 watts on 600 ke, Affiliation:
NEBC Basic Blue; Yankee Network; Colo-
nial Network: Mutual. OQOpened: 1928,

President: John Shepard III. Station
minager: Joseph Lopez. Commereizl man-
ager: Fred L. Rowe. Program and publicity
director: Florence Ballou. Chief engineer:
Garo W. Ray. New MHlaven supervisor:
Judson La Haye,

Bep: Edward Petry & Co, Inc. Seafing
facilities: Bridgeport, 40; broadeasts with
larger audience allowed when outside
facilities are rented; New Haven, about
150, Merchandising: Furnish lists of po-
tential dealers; cooperate in any other
merchandising service at cost. Foreign
language programs: Based entirely on in-
dividual merit of each program and client.
Artists bureau: Through Yankee Network
(see WNAC, Bostan). Base rate: $160.

Copy restrietions: Commercials must
conform to ethics of good broadeasting; all
continuity on patent medicines submitied
to Proprietary Association; wine and beer
advertising accepted when it conforms to
laws of city and state. E, T. library: As-
sociated., News: Yankee Network News
Service; also local news. Commentators:
Bill Elliot, Lou La Haye, and Ken Rapieff
(newscasters); Virginia Miller (fashions;
food news); Jeanne Poli and Bill Farley
{coming radio {eatures and guest artists).

WDRC, HARTFORD

Operator: WDRC, Inc, 750 Main St.
Phone: 7-1188. Power: 5,000 watts on 1330
ke, Affiliation: CBS. Opened: 1922,

General manager, station manager:
Franklin M. Doolittle. Commercial man-
ager: Williamn F. Malo. Program director:

....... 12410 Tolland ............ 7,340
....... 115,870 Windham ........... 13,760
....... 29,580

Walter Haase. Chief engineer: Italo Mar-
tino. Eduecatienal gdireector: 8. V. Couch.

Rep: Paul H. Raymer Co. Sealing facili-
ties: 50 persons. DMerchandising: Package
service available to advertisers at cost; in-
cludes letters, display cards, display win-
dows, personal contact publicity via sta-
tion and fan papers, research; minimum of
13 weeks must be used to be eligible for
this service; station resgerves right to de-
cline service where air time is deemed
insufficient. Foreign language programs:
None accepted. Artists bureau: None.
Base rate: $190.

Copy restrictions: No liquer advertisting
is accepted; all other copy subject to station
approval. E. T. library: None, News: UP,
Commentators: Ray Barrett, Bob Provan,
Harvey Olson and Gil Bayek (news-
casters).

WTHT. HARTFORD

Operator; The Hartford Times, Inec,, 983
Main Sireet. Phone: 7-6481. Power: 250
watts on 1200 ke, Affiliation: Mutfual;
Yankee and Colonial Wetworks, Opened;
August 12, 1936, (Nate: This station is
newspaper-owned by the Bartford Times).

Station head: Francis S. Murphy, head
and general manager of the Hartford
Times, Station manzger: Cedric W. Fos-
ter. Commercial manager: C, Glover De-
laney, Chief engineer: Richard K. Black-
burn. Program direetor: Laureat H. Mar-
tineat. Assistant program director: John
S. Lloyd.

Rep: J. P. McKinney & Son, Seating
facilities: About 300 persans. Merchan-
dising: Publicity and listings in Hartford

Times., Foreign language programs: Ac-
cepted. Artists bureau: None, Base rate:
$100.

Copy restrictions: No beer, wine or liguor
advertising accepted; all copy subject to
station approval and government regula-
tions. E. T, library: Standard., News: AP,
Yankee Network News Service. Com-
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EXTRA BUSINESS FOR YOU ..

Take a second lack at the WTIC Market. You'll find a market that has
come through these Iast distressful years with per capita retail purchases
consistently-—and substantially=—above the national average.

You'l] find a mmarket today with the money to spend and what’s more
important the willingness te spend it. For instanee, Connecticuf ranks
second only to the District of Columbia in increase of effective buying
income for 1935. Second only to Michigan in increase of retail sales for
1939 over 1938.*

In short, this is a market whera payrolls are a matter of good, hard
spending dollars that circulzte freely., A market where freedom from
sales and income laxes legves more money to buy things people WANT.
The inside traek for your share of the extra business this market offers
is Station WTIC, Use it—beginning now!

# Sales Management figures.

WTIC 2
! WATTS

A “MUST" FOR-A BIG.JOB IN THE BIG $OUTHERN NEW ENGLAND MARKET

The Travelers Braod{ashng Service Comperdtien,, Member NEC Red Network ond Yonkee Neiwark
Rlnptu‘enlullv'eh Weed & Compony, Rew Yark, Chicagn, Detrait, Son Franciaco
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CONNECTICUT STATIONS—Continued

mentators; Cedric W. Foster (news com-
mentator); Frederick Bieber (newscaster);
Harold Ogden and John Lloyd (sporis);
Una King (fashions; cooking).

WTIC, HARTFORD

Operator: The Travelers Broadcasting
Service Corp., 268 Grove St. Phone: 2-3181,
Power: 50,000 watts on 1040 ke, Affiliation:
NBC Basic Red; Yankee Network. Opened:
Feb. 10, 1925.

General manager: Paul W, DMorency.
Sales manager: Walter Johnson. Program
manager: Thomas C. McCray. Sales pre-
motion, publicity: James F. Clancy. Mu-
sical director: Moshe Paranov. Chief
engineer: J. Clayton Randall,

Rep: Weed & Co. Seating facilities: Ob-
servation room accomodates 200. DMer-
chandising: Rendered at cost. Foreign
language programs: No set rules; currently
has dance program in Polish from the Po-
lish National Home. Artisis bureau: None.
Base rate: $400.

Copy restrictions: Contracts and manu-
seripts must be submitted a week in ad-
vance suhject to station or government
regulation; beer and wines, as well as
certain patent medicines. accepted in the
past; no hard liquor. E. T. library: World;

Lang-Worth; Davis & Schwegler, News:
Transradio. Commentators: Andre
Sehenker (news commentator);: Gordon

Wilcox, Robert Rissling, Philip Becker,
George Bowe, Bruce Kern, and Bernard
Mullins (newscasters); Robert Steele
(newseaster; sports); Mary Larkin {(cook-
ing: home economics; women’s features).

WNBC, NEW BRITAIN-HARTFORD

Operator: State Broadeasting Corp., 272
Main St.. New Britain: 5¢ Pratt St.. Hart-
ford, Thone: Hartford, 7-9131, TPower:
1,000 watts on 1380 lLe. Affiliation: NBC
Basic Blue Supplementary Group. Opened:
July 15, 1935,

General manager: Richard W. Davis.
Program dirvector: L. C, Edwardson, Chief
engineer: Rogers B, Holt. Publicity dai-
rector: Milton Berkowitz.

Rep: Headley-Reed Co. Sealing fa-
cilities: Studio, 100 persons. Merchandis-
ing: Arrangements made at cost for all
types of merchandising and tie-up service;
station has tie-ups with local theatres.
Foreizn language programs: Accepted.
Artists bureau: None; station talent avail-
able, however, Base rate: $120.

Copy restrictions: Accept beer and wine;
all copy subject to station approval and
government regulation, E. T. library:
Associated. News: UP. Commentators:
Milton Berkowitz,

WELI, NEW HAVEN
Operator: City Broadcasting Corp., 221
Orange St. Phone: 8-1133. Tower: 500 and
250 watts on 930 ke, Affiliation: None.
Opened: Oct. 10, 1935,
General manager, station manager, come-

mercinl manager: James T. Bilne. Pro-
gram director: Charles Wright., Chief
engineer: J. Gordon Keyworth. Artists

bureau head, musieal director: Miss Marion
Reynolds. Publicity director: Vincent E.
Palmeri.

Rep: William G. Rambeau Co. Seating
faeilities: Arrangements can be made with
Hotel Taft for ballroom; also local theatres.
Merchandising: Assist in distributing mer-
chandise %o local stores for about 50c. a
call; notify merchants of new programs,
either by phone or mail; other services
rendered at slight additicnal charge. For-
eign Ianguage programs: Accepted; scripts
must be submitted in advance for transla-
tion and approval; talent must be live tal-
ent, gnd if instrumental must belong to
Musicians’ Union; Italian programs cur-

rently carried. Artists bureau: Setup
nominal only. Base rate: $125.
Copy restrictions: Beer and wine ac-

cepted; no hard liquor:; copy must be sub-
mitted week in advance and conferm to
NAB Code of Ethics. E. T. library: World,
News: UP; also local. Commentaters: Bill
Dukeshire (news commentator; news edi-
tor); Michael J. Goode (political commen-
tator); Carey Cronan {newscaster); Philip
Buxbaum, Jr. (sporis); Janet Slayton
tfashions; news); Marion Reyneolds (gar-
dening; cooking); Elida B. Sterling {boaoks).

WNLC, NEW LONDON

Operator: Thames Broadcasting Corp.
Mohican Hotel. Phene: 4900, Power: 250
watts on 1500 ke, Affiliation: Mutual: Yan-
kee and Colonial Networks. Opened: Sept.
13, 1936.

President: Roderick L., Morey, Station
manager: Gerald J. Morey. Commercial
manager: Ivon B, Newman. Program di-
rectar: Leonard Stevens. Chief engineer:
Francis Garufy. DMusical director: Richard

Benvenuti. Publicity director: Edwin J.
Morey.
Rep: None. Seating facilities: Two stu-

dios, seating 20 persons each. Merchandis-
ing: Limited mailing to merchants and
distribution of window cards and sales
data; listings in printed programs distrib-
uted weekly, TForeign language programs.
Accept programs, but not straight an-
nouncements. Artists burean: Setup nom-
inal only. Base rate: $100.

Copy restrictions: None, other than that
copy be in good taste and not of an “ob-
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jectionabie nature™ E. T. library: None
listed. News: Yankee Network ~News
Servige; local. Commentators: Len Stev-
ens, and Ted Hodge (newscasters); Mort
Lubow (sports).

WATR, WATERBURY

Operator: WATR Co, Inc, 71 Grand
Street. Phene: 3-5161. Power: 250 watts
on 1290 ke, Affiliation: Yankee Network;
Colonial; Mutual, Opened: June 15. 1934,

General and station manager: Harold
Themas.* Business manager: Samuel
Elman. Program direetor, artists bureaun
head: James Parker, Chief engineer: John
Butke. Publicity director: Charles Cutler,

Rep: Furgason & Walker, Inc. Seating
facilities: Can accommodate 150 persons.
Merchandising: Furnish displays, posters,
etc, Foreign language programs: Xas
Italian, Lithuanian and Polish programs.
Artists bureau: Yes. Base rate: $100.

Copy restrictions: Accept beer, wine and
liquor; patent medicines must meet ap-
proved standards. E. T. library: Standard.
News: Yankee Network News Service.
Commeéntators: Chase Kimbell {(news com-

mentator); William Derwin and John
Cluney (sports); Fay Clark (fashions;
cooking).

*Also operator of WBREK, Pittsfield, Mass.

WBRY, WATERBURY-NEW HAVEN

Operator: American-Republican, Inc., 136
Grand St., Waterbury (New Haven, Conn,
address: 152 Temple St.). Phene: 3-1125;
(New Haven: 7-1248). Power: 1,000 watis
on 1530 ke. Affiliation: CRBS., Opened:
Nov. 3, 1934, (Note: WBRY is newspaper-
owned by the Waterbury American and
Republican.)

President: William J. Pape. Station
manager: Erwin J. Frey. Commereial man-
ager: Murray L. Grossman. Program direc-
tort Jack Henry. Chief engineer: Frank
Hales, Musical Director: Waldo $. New-
bury. Publicity director: E. Christy Erk.

Rep: Joseph Hershey MceGillvra, Seat-
ing facilities: Theatre room, capacity 150.
Merchandising: Advice on copy, and type
of program; show cards and newspaper ads
to satisfaction of client, Foreign language
programs: Accepted; have Italian, Lithu-

anian, and Polish live talent series.
Artists burean: None, Base rate: $100.
Copy restrictions: Accept beer, wines,

and whiskey, with copy subject to good
taste; patent medicine copy watched care-
fully; other restrictions not specific, other
than demanding that “grade A” require-
ments be observed. E. T. library: NBC
Thesaurus. News: AP; local. Commenia-
tors: E. Christy Erk (news commentator);
Charles Batters (newscaster; sports).

DELAWARE

(57.600 radio homes, or 86% ownership among the Siate’s

totel of 67,000 famdilies,

Urban ownership is 30,500, ot S0%

of urban fomilies; rurel ownership is 26,800, or 81% of rural

families.)

Radio Homes by Counfies

Kent ............... 7,900 New Castle

WDEL, WILMINGTON

Operator: WDEL, Inc., 10th & King Sts,
Phone: 7268, Power: 1,000 and 250 walts
on 1120 ke. Affiliption: NBC Basic Red;
Mason-Dixon Radio Group. Opened: 1922.

Station executive: Clair R. McCollough.*
Station and eommercial manager: J. Gor-
man Walsh. Program and musical direc-
tor: Edward Browning. Chief engineer:
J. E. Mathiot, Artists bureaw head: Mary

* Sez fooincte to WGAL, Lancoster, Po.

....... 38,260 Sussex ............. 11,350
MeCauley. Publicity director: Robert
Roberts.

Rep: Paul H. Raymer Co. Seating facili-
ties: None. Merchandising: Usual services
offered, in¢luding publicity and listings
in newspaper logs. Foreign Ianguage pro-
grams: Not accepted. Artisis bureau: Seti-
up nominal only. Rase rate: $125.

Copy restrictions: All copy must conform
to station standards. E. T. library: Lang-
Worth; Transce. News: Transradio. Com-
mentators: Herm Reitzes (sports); Mary
MeCauley (fashions; cooking; ete.).
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DELAWARE STATIONS--Continued

WILM, WILMINGTON

Operator: Delaware Broadeasting Co,
Inc., 920 King St. Phone: 7268. Power:
250 watts on 1420 ke. Affiliation; Mutual
Broadcasting System; Mason-Dixon Radic
Group, Opened: 1922,

Station executive: Clair R. McCollough.*
Station and commercial manager: J, Gor-

* See footnote to WGAL, Lancaster, Pa,

man Walsh. Program director: Harvey
Smith, Chief engineer: J. E. Mathiot.

Rep: Paul H. Raymer Co. Seating facili-
ties: None. Merchandising: Offer usual
gervices, including publicity and listings
in newspaper logs. Feoreign language pro-
grams; Accepied. Artists bureau: Setup
nominal only. Base rate: $100.

Copy restrictions: All copy must con-
form to station standards. E. T. library:
NBC Thesaurus. News: Transradio. Com-
mentator: Bob Kelly (sports).

DISTRICT OF COLUMBIA

(152900 radio howmes, or 9155 ownership among the Dis-
trict's total of 163.000 families,)

WINX, WASHINGTON

Operator: Lawrence J, Heller. Power:
250 watts (with 50 watt amplifier) on
1310 ke,

At press ftime thiz staiion had a con-
struetion permit only,

WISV, WASHINGTON

Operator: Columbia Broadeasting Sys-
tem, Earle Bldg., 13th and E Streets, N.W.
Phone: Metropolitan 3200,  Pewer: 50,000
watts on 1460 ke, Affiliation: CBS. Opened:
Qctober 20, 1932,

Yice-president: Harry C. Butcher. Gen-
eral manager: A, D, Willard, Jr. Program
and edueational direcior: Tloyd Dennis,
Jr, Sales manager: William D. Murdock.
Chief engineer: Clyde Hunt. Special events
director: Ann Gillis. DMusical director: Paul
Kain. Production manager: Barry Blake.
Prometion manager: John Heiney. Pub-
licity direcfor: Paul Glynn.

Rep: Radic Sales. Seating facilities:
Audiences from 106 to 1,200 can be seated.
Merchandising: Services of publicity de-
partment offered without charge; letters
to distributors, dealers or groups of indi-
viduals at cost of multigraphing, stamping,
addressing and mailing; contact dealers hy
personal calls or phone at cost: research
service among dealers, distributors or gen-
eral public at cost. Foreign language pro-
grams: No rules; no demand for same, as
forelgn population is very small, Artisis
bureau: None, as such, but has contracts
with artists appearing regularly on sia-
tion, Base rate: $375.

Cony restrictions: CBS program policies.
E.T, library: World, News: UP. Com-

mentators: Albert Warner {(news com-
mentator?}; Hugh Conover (newscaster);
Arch McDonald (sports); Elinor Lee
twomen's features); Lucille Cohan {shop-
ping news—as Nancy Dixon); Vesta
Eales thook reviews), Albert N. Dennis
(labor news).

WMAL, WASHINGTON

Operator: National Brecadcasting Co.,
Ine, (owned by M. A, Leese Radio Corp.
capital stock of which is owned by the
Washington Star), T24-14th St,, N. W. Phone:
Republic 4000. Power: 5,000 watts on §30
kc. Affiliation: NBC Basic Blue, Opened:
1924,

Vice-presidenil: Frank M. Russell. Gen-
eral manager: Kenneth H. Berkeley. Com-
mercial manager: John Dodge. Program di-
rectors: Carleton D. Smith and Fred Shawn.
Chief engineer: A, E. Johnson. Publicity di-
rector: Marion Gale.

Rep: National Broadeasting Co. Seating
tacilities: One studio can accommodate 200
persons; two cthers have 100 capacity com-
bined. Merchandising: Advisory service
only. Foreign language programs: Not ac-
cepted. Artists bureazu: None. Base rate:
$200.

Copy resirictions: Lectures and educa-
tional talks not accepted befween 6 P.M,
and midnight except by special arrange-
ment; time of broadcast subject to ¢change
to other periods on 28 days’ notice to ac-
commodate network broadcasts, excepting
in the case of independent announcements
which may be moved to other periods if
available, and as arranged by station man-
ager on 24 hours’ notice; closing date is
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DISTRICT OF COLUMBIA STATIONS—Continued

two weeks in advance of initial program
and the program material must be ar-
rahged ane week in advance of broadcast
date—no change within two days preced-
ing broadcast; all programs subject to sta-
tion approval; beer is accepted; no other
aleoholic beverages; other pelicies conform
to NBC Program Potlicies, E,T. library:
NBC Thesaurus. News: UP; INS., Com-
mentators: Farl Godwin and Hilmar R.
Baukhage {(news commentators); William
Crago and Raymond Michael (newscasters;
sports commentaters); Don Gardiner,
George Gunn, Bryson Rash, Edwin Rogers,
Jack Roney, Dorian St, George and Roger
von Roth  (newscasterg): Bill Coyle
(sports); Mary Mason (women's features).

WOL, WASHINGTON

Operator: American Broadceasting Com-
pany, 1627 K St., N.W. Phone; Metropoli-
tan 0012. Power 1,000 watts on 1230 ke.
Affiliation: Mutual Broadcasting System,
Opened: December 10, 1824,

Yice-president, general manager: Wil-
liam B, Dolph. Commercial manager:
James Fishhack., Program direclor: Made-
line Ensign. Chief engineer: Henry H.
Lyon. Musieal director: Arthur W. Brown.
Publicity director: Walter Knobeloch.

Rep: International Radio Sales. Seating
facililies: 200 persons. Merchandising:
Supply lists of retailers and wholesalers;
mait limited number of letters or printed
matter, with advertiser paying postage and

furnishing printed matter, station furnish.
ing lef{ter heads and labor; introduce sales-
men to key buyers; arrange audition of
proegram for important local outlets, ad-
vertiser to pay for talent; personal calls
informing chain stores, etc., of campaign.
Foreign language programs: Not accepted.
Artists bureau: None, Base rate: $180,
Copy restrictions: Beer and wine adver-
tising accepted weekdays only; all copy
subjeet to station approval and regulations
of PCC, Federal Trade Commission and
Better Business Bureau; spot anhounce-
mens limited to 100 words, chain breaks
to 25 words; commercial continuity must
comply with NAB code as to length and
content. E. T. Mbrary: Associated, Davis
4 Schwegler; Lang-Worth; NAB. News:
Transradio, Commentators: Fulton Lewis,
Jr. (news commentator}; Walter Compton

and Frank Blair (newscasters); Tony
Wakeman (sporis); Frances Northeross
(homemaking).

WRC, WASHINGTON

Operator: National Broadcasting Co,
Inc. (owner and operafor), 724-14th St.,
N. W. Phone: Republic 2000. Power: 5,000
watts on 950 ke. Aitiliationt NBC Basic
Red, Qpened: Aug. 1, 1923,

For officers, services and copy resirie-
tions, see WMAL, Washington, D.C.

Base rate: $240, E.T, library: NBC The-
saurus. News: UP; INS. Commentatorss
Sce WMAL, Washington, D, C,

FLORIDA

(297.900 vadio homes, or 67% ownership among the State’s
totol of 443,000 families. Urban ownership is 189,500, or 80%
o} urban families; rural ownership is 108,400, or 53% of rural

Radio Homes by Counties

famities.)

Alachua ............ 5,660 Estcambia ...
Baker .............. 870 Flagler .....
Bay ................ 2,120 Franklin ....
Bradford ........... 1,260 Gadsden ....
Brevard ............ 2,670 Gilchrist ....
Broward ........... 4530 Glades ......
Calhoun ............ 970 Guif ........
Charlotte ........... 80 Hamilton ....
Citrus .............. 930 Hardee ......
Clay vevennvnncanans 1,150 Hendry .....
Collier ............. 430 Hernando ...
Columbia .......... 2,250 Highlands ...
Dade ............... 38,000 Hillsborough

Le Soto ........... 1480 Holmes ......
Dixie ..evviiviiniann 1,100 Indian River

Duval .............. 36,730 Jackson ..... .

....... 10,110 Jefferson ........... 1,960
....... 430 Lafayette .......... 620
....... 1,190 Lake ............... 4,560
....... 3870 Lee ...........c..... 3190
....... 520 Leon ............... 3,960
....... 430 Levy «....viven.--. 1,880
....... 520 Liberty ............ 610
....... 1,270 Madison ............ 2,050
....... 1,640 Manatee ............ 4,490
....... 600 Marienn +.i.........e 4,820
....... 800 Martin ............. 980
....... 2,010 Monree ............ 2810
....... 32,080 Nassal ............. 1520
....... 1,480 Okaloosa ........... 1,350
....... 1,210 Okeechobhee ........ 870
...... 4,050 Orange ............. 11,730
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Osceola . ...vve ..., 2,220 5t Lucle ...
Palm Beach ....... 12,250 Santa Rosa
Pasco viveviecinnnn. 1,916 Sarasota ....
Pinellas ............ 17,420 Seminole ...
Polk ............... 14,230 Sumter .....
Putnam ,........... 3420 Suwannee

St. Johns ......... .. 3910 Taylor ......

WMF], DAYTONA BEACH

Operator: W, Wright Esch, 1261 Mag-
nolia Ave, Phone: 91, Power: 250 watfts
on 1420 ke, Affiliation: NRC Blue.
Opened: April, 1935,

Owner-manager: W. W. Esch. Commer-
cial manager, artists bureau head, public-
ity director: Ed Sims. Program director:
Billie B. Esch. Chief engineer: Webster
Ellenwood.

Rep: None listed. Seating faeilities: Can
accomodate about 50 persons. Merchan-
dising: Complete service offered, Foreign
languzge programs: Not zccepted. Artists
bureau: Yes; have about half a dozen or-
chestras, vocealists, actors, announcers.

Steck: Owned by W. W. Esch. Rase
raie; $75,

Copy restrietions: No hard liquor; copy
should “not offend good taste” E. T.
library: Alssociated. News: Transradio;
also local. Commentators: Ray Clancy
(news commentator; newscaster); Bd Sims
{sports); Kathleen Addison (fashicns}.

WFITL, FORT LAUDERDALE

Operator: Tom M. Bryan, 2700 S. An-
drews Ave. Phone: 1300. Power: 250
watts on 1370 ke,  Affiliation; None.
Opened: Dec, 3, 1939,

President: Tom M, Bryan. Station mana-
ager: Robert M. Tigert, Program director:
William M. Johns. Chief engineer; Franeis
G. Carroll.

Rep: Sears & Ayer, Inc. Seating facili-
ties: Can accommodate about 80 persons.
Merchandising: Dealer contraets, window
cards, and direct mail furnished at cost.
Foreign language pregrams: Not consid-
ered feasible in this area. Artists bureau:
None. Bast rate: $60.

Copy restrictions: Beer and light wine
copy accepted; no hard liguors; patent
medicines subject to Federal Trade Com-
mission approval. E, T. library: Asso-
ciated; Standard. News: UP. Commenta-
tors: Robert M. Tigert (news commenia-
tor); Gordon Eaton, Marion Moore, and
Jim Knox (newseasters}; Jack Robbins,
and Bob FElmer (sports); Vilma Blair

....... 147 Union .............. 790
....... . 1900 Volusia ............ 10,340
....... 2,720 Wakulla ........... 800
........ 3,760 Walton ............. 1990
....... 1,570 Washington ......... 1,590
....... 2,140

....... 2,120

(fashions: women in the news); Bill Johns
(gossip).

WFTM, FORT MYERS

QOperator: Fort Myers Broadcasting Co.,
51 E, First St. Phaone: 818, Power: 250
waits on 1210 ke,  Affiliation: Florida
Broadeasting System. Opened: March 1,
19440,

President, station manager; W. E. Benns,
Jr., Commercial manager, publicity direc-
tor: Mrs. W, E. Benns, Sr. FProgram direc-
tor: Margaret Williams., <Chief engineer:
Bill Pickering. Artists bureaw head, musi-
cal director: Buster Willis,

Eep: None. Seating facilities: None
listed.  Merchandising: None., Foreign
[anguage programs: No peolicy listed., Ari-
ists bureau: Setup nominal only. Base
rate; $37.50.

Copy restrictions: Beer and wine adver-
tising accepted; no hard liquors; all adver-
tising subject to approval of the station.
E. T. library: Standard, News: Transradio.
Commeninfors: Bill Pickering (news com-
mentator; newscasier; sports); Franklin
Evans (newscaster; sports).

WRUF, GAINESVILLE

Operator: University of Florida. Phone:
University 55. Power: 5,000 watts on 830
ke (to sunset in Denver), Affiliation; None.
Opened: August, 1928,

Director: Garland Powell, Office mana-
ager: Jochn L. Berry. Commercial depart-
ment: Francis Kearney. Tecehnical depart-
ment: Dean Joseph Weil. Engineer: F.
Banks Duncan.

Eep: Burn-Smith Co. Seating facilities:
University auditorium 2,006. Merchan-
dising: None, Foreign language programs:
None; no need for them in this commu-
nity, Artisls bureiu: None; staff composed
entirely of non-pro artists. Base rate: $75.

Copy restrictions: No aleoholic beverage
advertising accepted: all programs subject
to approval by station management, rules
and regulations of state and federal gov-
ernment, and policies of the Board of
Control of Higher Learning of Florida;
no business on 2 “per inquiry” basis. E. T.
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library: World; Lang-Worth. News: AP.
Commentators: David Russell (newscasier;
speris); Raymond Kennedy and John Tan-
scy (newscasters); Jayne Crane (women's
fcatures); Jefferscn Thomas (farm nows
and comment),

WIAX, JACKSONVILLE
Operator: City of Jacksonville, 1 Broad-

cast Place, Phone: 5-5821. Power: 5.000
and 1,000 watts on 900 kKc. Affiliation:
NBC Florida Group. Opened: Nov. 25,

1928,

Station and commercial manpager, chief
engineer: John T. Hopkins HI.

Rep: John Blair & Co. Seating facilities:
180 persons. Merchandising: Rendercd at
aclual cost of stamps, letterheads, etc.; in-
stall window displays, contact dealers by
phone or personal calls, mail out circulars,
ete. Foreign language programs: Not ac-
cepted. Artists Bureau; None, Base rafe:
$190.

Copy restrictions: All copy subject to
station approval. E. T. library: NBC The-
saurus, News: INS. Commentators: George
Woeks. Jack Rathbun and Frank Ingels
{newscasters).

WIHP, JACKSONVILLE

Operater: The Metropolis Co.
250 watts on 1280 ke.

At press time this station had a con-
stroction permit aniy.

Power:

WMBR, JACKSONVILLE

Operator: Florida Broadeasting Co,, 118
W. Adams St. Phone; 5-4387. Power: 250
walts on 1370 ke. Affiliation: CBS. Opened:
1927,

President, general manager, commercial
manager: Frank King, Production man-
ager, secretary, treasurer: Glenn Marshall,
Jr. Program director, niusical director:
Charles Stone. Chief engineer: H. B.
Greene,

Rep: Paul H, Raymer Co. News: UP.
Seating facilities: Studio, seating 100 per-
sons. Merchandising: Conlact distributors;
conduct monthly cress-section survcey of
food and drug outlets, Fereign language
programs: Never any occasion for such
programs 1o date; probably would take,
after investigation of company and check
of translated copy. Arlists bureau: Yes,
lists about 30 artists, Base rate: $130.

Copy restrictions; Accept beer and wine:
no liguer advertising; all commercial copy
checked for goed iasle and truthfulness
and must not exceed 3 minuics per guar-
ter-hour. E. T. library: NAB; Standard,

News: UP. Commentators: Charlie Stouc
(news commentator; ncwscasier; sports;
entertainment news); Larry Scarboreugh
(newscasler; sports); Carroll Gardner
(sports).

WLAK, LAKELAND

Operator: Lake Region Broadecasting Co.,
New Florida Holel. Phone: 2127. Power:
250 watts on 1310 ke. Affliation: NBC
Florida Group., Opened: May 15, 1936,

Station manager: Bert Arnold. Cem-
mercial manager: D. M. Brown. Program
direetor: Gordon Fletcher. Chief engineer:
W. P. Hunter. Musical director: E. B, Wil-
son.

Ren: John Blair & Co. Seating facilities:
Twe studios, about 25 persons each, Mer-
chandising: Completc service available;
get dealer co-operation; furnish program
promotion and tie-in material without cost
unless special work is required. Foreign
language programs: Not accepted. Artists
burean: None. Stock: Principally held by
J. P. Marchant. Base rate: §75.

Copy restrictions! Beer and wine adver-
tising accepted, providing “high standard
of advertiging is mainlained”; patent medi-
cines and health adveriising accepted only
if rigidly complying with Federal Trade
Commission regulations, and providing
cony docs not offend the listener. E. T
library: NBC Thesaurus. News: UP. Com-
menfators: Prof, I, G. MacKay (news com-
mentator); Thomas Matthews (newscasier);
Gordon Fletcher (sports); DB&rs. Lillian
Whipple (couxking; fashions).

WIOD, MIAMI

Operator; Isle of Dreams Broadcasting
Corp., News Towcr, 660 Biscayne Blvd.
Phone: 36444, Power; 5.000 watts on 618
ke. Affiliation: NBC Florida Group.
Opened: January, 1926. (Nofe: This station
is newspaper-owned by the Miami Daily
News.)

Vice-president, general manager: Hal
Leyshon, Station manager, program direc-
tor: Martin S. Wales, Commercial man-
ager: S, A. Vetier. Chief engineer: Milton
C. Scott, Jr. DNusical director: Isabel
Shaffer, Publieity director: Boarman Byrd.

Rep: George IP. Hollingbery, Seating
facilities: Studio, sealing 200 persons; spec-
tators’ gallery, 100, Merchandising: Co-
operate, upon request, in supplying news-
paper and other publicity, window dis-
plays, etc.; all services rendersad at actual
cost. Foreign language programs: Ac-
cepted, but musi be accompanied by Eng-
lish translation. Artisis bureaun: Yes, Base
rale; $160,
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Copy restrictions: Beer, wine and certain
types of patent medicines accepted; no
liquor advertising; all copy must be in
good taste and present “irue picture of
product advertised.” E, 'I. library: NBC
Thesaurus; Associated. News: INS; UP.
Cemmentators: Frank Alalone, Francis P.
Locke, gnd Blanca Estrella (news com-
mentators); Sam Parker, Noah Tyler, and
Bluanca Estrella (newscasters): Bill High-
tower (newscaster; sports); Jack Bell,
Luther Voltz, and Hornton Fisher
(sports); Jane Bufler (women's features).

WQAM, MIAMI

Operator: Miami Broadeusting Co,, Postal

Bldg. Phomne: 26121, Iower: 1000 walls
on 560 ke, Affiliation: CBS, Opened:
1921,

President: Fred W. Borton. Station man-
ager: Fred Mizer, Commercial manager,
program director: Norman MacKay. Chief
engineer: Gene Rider. Program manager:
Hazel NMcGuire.

Rep: John Blair & Co. Seating facilities:
Studio, 50 persons. Merchandising: Write
and mail dealer letters; conduct phone and
personal ecall surveys; place reasonable
number of displays; publicity; pre-views
of air shows; supply studio facilities for
dealer meetings; advertising in out-of-
town newspapers; taxi bumper-strips.
Foreign language programs: Accept an-
nouncements on programs in Spanish. if
accompanied by English version simul-
taneously (this is mostly for transmission
to Cuba). Artisis bureau: None; can sup-
ply artisis, however. Dase rate: $150.

Copy restrictions: Commercials must
comply with the N. A.B. code; no hard
liguors; all patent medicine copy first sub-
mitled to governmental agencies for ex-
amination before broadecast., E. T. library:
World and Lang-Worth., News: UP. Com-
mentators: Fred Handrich (newscaster):
Dinty Dennis and Bob Elmer (sports;:
Louise Malcomson (“Miss Betty”—fash-
ions): Lynn Fox (“Sunshine Sally”—cook-
ing),

WEAT. MIAMI BEACH

Operator: A, Frank Katzentine, 1759 IN.
Bay Road. Phone:; 57471, Power: 1,000 watts
on 1330 ke, Affilintion: NBC Blue. Opened:
Nov. 1, 1837,

Owner: A, Frank Katzentine. General
manager: John C. McCloy., Program and
musical director: Bettye Lee Taylor. Chief
engineer: Walter Kinney.

Rep: International Radip Sales. Seat-
ing facilities: Can accommodate about 150

persons, Merchandising: None., Fareign
language programs: Some news programs
are rendered in Spanish; no rules listed.
Artists Bureau: None. Base rate: $149,
Copy restriclions: No written rules; con-
servative policy maintained. E. T. library:
Associated; Standard. News: UP.

WTMC, OCALA

Operator: Ocala Broadeasting Co,, Ine,
Qcala, Fla, Phone: 128, Power: 100 watts
on 1500 ke, Affiliation: NBC Blue. Opened:
July 1, 1938

Statien munagers: Hal Davis., Program
directer: Lester Weil. Chief engineer:
Livingsion Wever,

Rep: John I, Perry Associates. Seat-
ing facilities: Studio c¢an accommedate
about 35 persons. DMerchandising: Dis-
tribute window and counter cards; fol-
low-ups used wherever possible; all serv-
ices gratis except for printing, Foreign
languazge programs: Accepted; must be
accompanied by full English franslations,
Arlists bureau: None. Base rafe: $40.

Copy restriclions: Beer and wine ¢opy
accepted; station reserves the right to
censor all ecopy. E. T. library: Standard.
News: AP, Commentators: Lester Weil
(newscaster); Katherine Riddle (women's
features); Charles Beresford (sports).

WDBO, ORLANDO

Operator: Orlande Broadeasting Com-
pany, Inec. Fort Gatlin Hotel, 563 N.
Orange Ave. Phone: 6181, Iower: 5,000
and 1,000 watts on 580 ke,  Affiliation:
CBS. Opened: May 10, 1924,

T'resident: Colonel George C. Juhwnston.
Station and commercial manager: hxarold
P. Danforth. Program director: Ralph
Ropgers. Chief engineer: J. E. Yarbrough,
Studio director: W, G. McBride. Musical
gdirector: Robert Willurd. Publicity direc-
tor: G. Burnett.

Rep: Paul H. Raymer Co. Seating facili-
ties: Studios and large reception room,;
capacities not listed, Bdlerchandising: Com-
plete service offered at actual cost. For-
eign Ianguage pregrams: Foreign popula-
tion is very small. Artists bureau: Yes;
lists about 20 artists, Base rate: $100.

Copy resirictions: Beer and wine ac-
cepted; no liguor advertising; all copy sub-
ject to station approval. E. T. library:
World. News: UP. Commentators: Col.
William Glenn {(news commentator); C. F
Batchelder (newscaster; sports); I, C. Sco-
field and W, G. MeBride (newscasters);
Virginia O'Rourke and “Marne” (fashions);
Mrs. Charles Geissler (contract bridsge);
K. C. Moore and R. N. Norris (agriculture),
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“Jhe Bright Spot in

Business - near the Sun’

WSUN scrves the largest concentration of resident

and tourist population in the SUNSHINE STATE.

Industry, agriculture and tourists . . . these to-

gether with tremendous invesiments in this arca Represented
by Federal Military and Civil agencies . . . make by

this “Spot in the (W)SUN” a market you cannot

afford to ignore. The WSUN area is GOOD

business . . . definitely !

WSUN

Business Offices - Recreation Pier - St. Petersburg, Florida

s
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WLOF, ORLANDO

Opcrator: Hazlewood, Inc. Power: 250
watts on 1200 ke.

At press time this station had 2 con-
struction permit onty.

WDLP, PANAMA CITY

Operatot: Panama City Broadeasting
Co., First and Mercer Sts, Phone: 777.
Power: 250 and 100 watts on 1200 ke, Af-
filiation: None. Opened: March 21, 1940.

General manager: Braden Ball. GCom-
mercial manager: ILe Roy Gibscn. Pro-
gram and musical director: Fred Philips.
Chief engincer: Edwin L. Pierce. Con-
tinuity and publicity director: Toni Ve-
verka.

Rep: John H, Perry Assoeciates. Seating
facilities: Studio reeception hall seats 25.
Merchandising: Tie-ins with loecal news-
paper afford program listings, etc. For-
eign language programs: Accepted if com-
plete translation is provided in advance.
and cepy complies with station and Fed-
eral rules. Artists bureau: None. Base
rate: $27,

Copy restrictions: Wine and beer copy
accepted; no hard liquors: patent medi-
cines must comply with Federal regula-
tions and the rules of “good taste.” E. T.
library: World. News: AP. Commenta-
tars: Fredric Rabell (news commentator):
Eddie Pierce {(newscaster; snmorts): Fred
Bradshaw (newscaster): Dick Veverka
(sports}; Toni Vewverka (fAlms: fashions:
gardening; entertainmen{: homemaking);
Rev. C. A. Cornell (religion},

WCOA, PENSACOLA

Operator: Pensacola Broadcasting Com-
pany, San Carlos Hotel. Phone: 4111.
Power: 1,000 and 500 watis on 1340 kc.
Affiliation: NBC Supplementary Group.
Opencd: February, 1928, (Note: This sta-
tior is newspaper-owned by the Pensaccla
Journal and News.}

General and stalion manager: Irving F.
Welch. Commercial manager: Bill Helie.
Production manager: Jim Larkin, Program
director: Virgil BEvans. Chief engineer:
Beecher Hayford. Musical director: Ray
Regers, Publicity director: Charles Sulli-
van.

Rep: John H. Perry Associates, Seat-
ing facililics: Studios. seating over 100
persons; also have weekly shows from
two local theatres. seating about 2,000:
auditorium available seating 700, Mer-
chandising: Maintain  contacts  with
wholesalers; supply program listings and

publicity for local and out-of-town papers.
Foreign language programs: Not accepted.
Artists bureau: Ves:; number of artists
not given. Basc rate: $40 (%hr.).

Copy resfrictions; Beer and wine ac-
cepied; hard liquor advertising not ac-
cepted; spot announcements limited to 100
words; chain breaks may not exceed 40
wotds. E. T. library: Standard. News:
AP: NBC, Commentafors: Virgil G. Evans
tnewseaster:  sportsy;  Frank  Pericola
(sports); Dorothy Eastman (fashions; clubs;
society),

WFQY. ST. AUGUSTINE

Operator: Fountain of Youth Broadcast-
ing Co., Fountain of ¥Youth Park. Phone:
1400, Power: 250 watts on 1210 ke, Af-
Rliation: CBS. Opened: Feb. 11, 1937.

President, station manager: Glenn Mar-
shall. Jr. Commercial manager; John H,
Cummins. Program directer; Ruth Loring
Tanksley, Chief engineer; Ernest Raistrick.

Rep: Paul H. Raymer Co. Seating fa-
cilities: Can accommmodate about 30 per-
sons.  Merchandising: Complete service
available at actual cest. Foreign language
programs: Not accepted. Artists bureau:
None. Base ratc: $50.

Capy restrictions: Beer and wine ac-
eapted: no hard liquor. E. T. library:
Standard., News: UP.

WSUN, ST. PETERSBURG

Operator: Cily of Si. Petcrsburg, Muni-
cipal Pier. Phone: 4747. Power: 5,000
watt on 620 ke (shares transmitter and
hours of operation with WFLA), Affilia-
tion: NBC Florida Group. Opened 1927.
(Note: This station is municipally owned.)

General, sfation and commercial man-
ager: Louis J. Link. Program dircclor:
Bob Wilbur, Chicf engineer: Louis J. Link,
Publicity director: Ruth Clark.

Rep: International Radio Sales. Scating
facilities: Studio seats 200 persons; audi-
torium, 3,000. Merchandising: Use street
car cards; dealer contacts; general pub-
licity; service is gratis. Fereign language
programs: Not accepted. Artists bureaun:
None. Base rate: $120.

Copy restrictions: Beer and wine ac-
cepted; no hard liquor advertising; patent
medicines subject to station approval; all
commercizl copy must be jn “absolute good
taste.” E. T. library: Associated. News:
INS., Commentators: Bob Wilbur (news-
caster; agriculture news); Jeff Meshier and
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Jerry Wigley (sporis); Ruth Elson Clark
(fashions; beauty; wemen In the news;
radio program comment); Elizabeth Coates
James (baoks).

WTSP, ST. PETERSBURG

Operator: Pinellas Broadcasting Co., 3500
Fourth St., North. Phone: 8108. Power:
250 watts on 1370 kc. Affiliation: None.
Opened: Nov. 30, 1939. (Note: This station
is affiliated with the St. Petersburg Times).

General, station and commercial man-
ager: Fred Bugg., Program director, trai-
fic manager: Genevieve Burke. Chief en-
gineer: Garvin Combs.

Rep: None. Seating facilities: Audience
room seats 20; main studio, 40. Merchan-
dising: Every ‘reasonable cooperalicn”
rendered gratis. Foreign language pro-
grams: None; station does not believe they
are necessary in this area. Artists bureau:
Can supply artists, but do not have them
under ccnfract. Base rate; $50.

Copy rvestrictions; Beer and wine copy
accepted if in good taste; no other alcoholic
beverages. E. T. library: World, News:
INS. <Commentators: Don Bell (news-
caster); Dan Hall (sports): Sally U. Nelson
(fashions); Lillian Lewis (society); Jack
Swift (grain reports, enfertainment news).

WSPB, SARASOTA

Operator: WSPB, Ine., City Island.
Phones: 2541; 2542, TPower: 250 watts on
1420 kc. Affiliation: None. Opened: Dec,

7, 1939,

Precsident, general and commercial man-
ager: Frank S. Lanc. Vice-president: Ken
Flenniken, Program director, artists bu-
rean head: Jack Daub. Chief engineer:
John Buning. Musical direcfor: Bill Wil-
son. Publicity direetor: Bill Berry.

Rep: None. Seating facilities: Studios
seat about 73 persons; remote facilities
available from two municipal auditoriums,
seating around 4,000 each, and three
smaller auditoriums, seating over 1500
each. Merchandising: Newspaper public-
ity. announcements, direct mail and per-
sonal calls rendered without charge. Fer-
eign  language programs: Spanish and
Cuban programs or announcements sc-
cepted. Artists burean: Setup nominal
only. Base rate: $27.50.

Copy restrictiens: Light wine and beer
advertising accepted; no hard liquors; ac-
cept patent medicines; all copy subject to
approval by the station, E. T. library:
World; Standard. News: UP. Commeanta-
tors: Jack Daub and Bill Berry (news-
casters; sports); Fred Reiter and Bill Wil-
sen (newscasters?; Jackie Vickers fash-
tons); Betty Newman (cocking; filrm news):
Virginia Mathews (sports; fashions).

5

WTAL, TALLAHASSEE

Operator: Florida. Capitol Broadcasters,
Inc., Thomasville Highway. Phone: 1310-R.
Power: 250 and 100 watts on 1310 kec.
AfTiliation: None. Opened: QOct. T, 1935,
(Noter Gilhert Freeman, major stockholder
in this station, is alsec major stockholder
in three weekly newspapers: Highlands
County Pilot, Scenic Highlands Sun, and
Lake Placid News.)

President: Gilbert Freeman. Station and
cemmercial manager: William €. Wyatt.
Program director: Mildred E. Williams.
Chief engineer: Willlam Snowden, Jr,

Rep: None, Seating facilities: Small
reception room, seating about 40 persons.
Merchandising: Highway signs and com-
plete remote facilities available. Foreign
language programs: No set rules on ac-
ceptance, Artists bureau: None. Stock:
Principal holders are Gilbert and Vera
Freeman. Rase rate: $58,

Copy restrictions: Beer and wine copy
accepted: no hard liquor; all copy and
continuity subject to inspection and cen-
sorship of station, E. T. library: Lang-
Worth. News: Transradio. Commentators:
William Snowden, Jr. (newscaster; en-
tertainment news; Iocal comment); Mil-
dred E, Williams (newscaster; food and
cooking: musie; fashions; films news; ete.).

WDAE. TAMPA

Operator: Tampa Times Company, Tampa
Terrace Hotel, Phone: M-1818, Power:
5,000 watts on 1220 ke, Affiliation: CBS.
Opened: May 17, 1922, (Note: This station
is newspaper-gwned by the Tarmnpa Times.)

President: David E. Smiley. Vice-presi-
dent: Ralph Nichelson. Statien and com-
mercizl manager: L. S. Mitchell. Program
direetor: Kenneth W, Skelton. Chief
engineer: William Pharr Moore. Musical
director: M, E. Plattner, Publicily direc-
tor: Joseph F. Smiley. Educational diree-
tor: Joseph F. Smiley.

Rep: Paul H. Raymer Co. Seating facili-
ties: Can accommodate about 40 persons.
Merchandising: Dealer contacts personally
or by phone; place show case and window
cards; promotional letters, TFereign lan-
guage programs: No policy listed. Artists
bureau: None, Base rate: $100.

Copy restrictions: Beer and wine ac-
cepted; no hard liquor; no specific rules
govern copy. E. T. library: Standard.
News: Transradio; INS. <Commentators:
Kenneth W. Skelton and Tom Carruth
(newscasters); Sol Fleischman and Bob
Proctor (newscasters; sports); Ed Ray
(sportg); Charlotte Musgrave, Allie Lee
Rush, and Irene Riley (women’s features).
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WFLA, TAMPA

Operator: Florida West Coast Broadeast-
ing Co., Inc,, Tarr Building, Tampa. Phone:
Tampa: H-1828; Clearwater: 2754. Power:
5,000 and 1,000 watts on 620 ke, (Note:
WSUN and WFLA share transmifter and
hours of operation.) Afiliation: NBC
Florida Group; Orange Network., Opened:
November, 1925.

General manager, station manager, com-
mercial manager: W, Walter Tison. Pro-
gram divector: Paul Jones, Chief engineer:
Joe H. Mitchell, Musical director, ariisis
burecau head: Frank Grasso. Production
managet: Bud Farhum. Publicity director:
Rhinhold Rogers.

Rep: John Blair & Co. Seating facili-
ties: About 100 persons. Merchandising:
Estimate on complete merchandising serv-
ice submitted on reguest. Foreign lan-
guage programs: Not accepted generally.
Artists bureau: Yes; have about a dozen
artists under contract. Basc rate: $120.

Copy restrictions: Accept wine and
beer advertising if in “good taste™; all
copy must comply with rules of FCC and
the Federal Trade Commission; station re-
serves power of censorship at all times,
E, T. library: NBC Thesaurus. News:
UP; AP. Commentators: Rhinhold Rogers

(newscaster); Bud Farnum newscaster,
sports); Paisy Kenl {(general comment);
Isla Garcia {cooking).

WINO, WEST PALM BEACH

Operator: WJINO, Inc., P. O. Box 189,
Phene: 3638. Power: 250 watts on 1200 ke.
Affiliation: CBS. Opened: July 31, 1936,

President: Lmura O’Brien. Station man-
ager: Stephen P. Willis. Program diree-
ior: Francis Owens,  Chief e¢ngineer: John
K. Moore.

Rep: Weed & Co. Seating facilities:
Can accommodate 100 persons, Merchan-
dising: Complete cooperation with adver-
tiser, TForeign language programs: None,
Artists bureau: None. Base rate: 3$70.

Copy resirictions: Beer and wine ac-
cepted: no liquor advertising; all copy sub-
ject to station approval and government
regulations, E. T. library: World., News:
UP. Commentators: Hunter Reams (news
commeniator); Ben Decker {newscaster;
sports); Franeis Owens, Vernon Crawford,
and Coleman Wilson (newscasters}); Zulette
Pierce tgeneral women's features); Con-
stance Brady (film gossip); Joan Holliday
tinterior decoration); Nanecy Hall, and
Karen Andre {(fashions).

GEORGIA

{370,800 rudio homes, or 529 ownership among the State’s

total of 716,000 families,

Urban cwnership is 180.560, or 74

of urban famities; rural gwnership s 190,300, or 405 of rural

families.)

Radio Homes by Counties

Appling ............ 1270 Camden ............ 750 Coweta ............. 2,940
Atkinson ........... 720 Campbell ....{See Fulton) Crawford ........... 580
Bacon .............. 840 Candler ............ 710 Crisp ...vvvivivnnn. 2,220
Baker ,............ 690 Carroll ............. 3360 Dade ............... 400
Baldwin ..........., 2090 Catoosa ......cc..-. 930 Dawson ............ 280
Banks .............. 750 Charlton ........... 510 Decatur ............ 2,790
Barrow ............ 1,360 Chatham ........... 21,150 DeKalb ............ 12,600
Bartow ............. 2,730  Chattzhoochee ...... 580 Dodge ... 2,100
Ben Hill ........... 1,820 Chattooga .......... 1,550 Dooly .............. 1,670
Berrien ............ 1,320 Cherokee ........... 1,980 Dougherty ........ . 3,520
Bibb ... .ol 13,860 Clarke ............. 4,230 Douglas ............ 890
Bleckley ........... 880 Clay ............... 650 Early .............. 1,720
Brantley ........... 700 Clayton ............ 1,010 Echols ............. 330
Brooks ........00ian 2120 Clinch .............. 940 Effingham .......... 1,130
Bryan ........ e 660 Cobb ............... 1420 Elbert ........0.u0n. 1,880
Bulloch ............ 2500 Coffee .............. 1,870 Emanuel ........... 2,220
Burke .............. 3,180 Colquitt P 3150 Evans .....oe0iae... 670
Butts ............... 980 Columbia ...... . 810 Fannin ............. 1,240
Calhoun ............ LI110 Cook ..vooiiivnnnn.. 1,120 Fayette ,........... 730
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Floyd .............. 6570 Long .. ....cvivinnsn 430  Seminole ........... 870
Forsyth ............ 860 Lowndes ........... 4,110 Spalding ........... 3,250
Franklin ........... 1,380 Lumpkin ........... 450 Stephens ........... 1,280
Fulton with Camp- McDuffie ........... 930 Stewart ............ 1,120

bell and Milton... 67,230 McIntosh ........... 810 Sumter ............. 3,390
Gilmer ........0.u00 620 Msacon ........o.... 1,730 Talhot .....ee..o... 850
Glascock ... 400 Madison ............ 1,280 Taliaferro .......... 580
Glynn . ............. 3,410 Marion ............. 660 Tattnall ............ 1,420
Gordon ......iiin 1,610 Meriwether ... .__.. 2,330 Taylor ............. 1,010
Grady .evvivreennann 1,860 Miller .............. 800 Telfair ........00v-- 1,470
Greene ............. 1,360 DMilton ....... (See Fulton} Terrell .......... L. 1,990
Gwinnett ........... 2,760 DMitchell ............ 2320 Thomas ...vevvenvnn 4,210
Habersham ......... 1,300 Monroe ............ 1,180 Tift ... 1,890
Hall .......coneeoous 3,540 Montgomery ........ 880 Toombs ..ovecven... 1,710
Hancock ........... 1,140 Morgan ............ 1,350 Towns .«...vvvveuiee 350
Haralson ,.......... 1,250 MUrray .ceviverscess 770  Treutlen ,,........ . 6540
Harris ............. 1,100 Musogee ........... 10,050 Troup ....oceciveen.s 4,780
Hart ......000iienes 1,260 Newion ............ 1940 Turner ............. 1,080
Heard .............. 710 Oconee ...ovvvvnan. 710 Twiggs ... ccuean 730
Henry .......oeovneas 1,440 Oglethorpe ......... 1150 Union ....... P 480
Houston ,........... 1,100 Paulding ........... 1,050 Upson ....ecicieiins 2,220
Irwin ... .o00vann 1,040 Peach .............. 1,320 Walker ............. 3,040
Jackson .....vciinsn 2100 Pickens ............ 980 Walton ............. 2,150
Jasper ...coiieiooaen 920 Pierce ....c.i-iiennn 1,180 Ware ...ccciiiinains 4,150
Jeff Davis «......... 710 Pike ...l 950 Warren ............ 990
Jefferson ... 1880 Polk .....o..ova.n. 2940 Washingten ........ 2,500
Jenking ............ 1,330 Pulaski ............ 950 Wayne ............. 1,390
Johnson ............ 1,210 Putnam ............ 860 Webster ............ 430
Jones ... e 780 Qujtman ........... 340 Wheeler ............ 780
Lamar .oveivaiannas 1,140 Rabun .............. 610 White ......c000vnnn 520
Lanier ............. 530 Randolph .......... 1,850 Whitfleld ........... 2,460
LAUTENHS vvvirnrnesen 2,360 Richmond .......... 13,300 Wileox ............. 1,220
Lee ....coviiinnn, B70 Rockdale ........... 750 Wilkes ....... ... 1,720
Liberty ............ 810 Schley ............. 470 Wilkinson .......... 1,150
Lineoln ............ 600 Screven ............ 1870 Worth ,............ 1,930

WGPC., ALBANY

Operator: Albany Broadcasting Co., Inc.,
125% N. Jackson St. Phane: 1370, Power:
250 watts on 1420 ke, Affiliation: Georgia
Broadeasting System. Opened: July 1, 1934,

President: J. W. Woodrufi, Sr. Stafion
manager: A. T. Spies. Program direc-
tor: Louis B. Paole. Musical director:
Mrs., Martha Percilla. Chief engineer:
Byron Lindsey, Jr.

Rep: Sears & Ayer, Inc. Seating facili-
ties: Studio seats 100 persons. Merchan-
dising: Letters ta trade, dealer contacts,
etc. Foreign langnage programs: Not ac-
cepted (population less than 1% foreign).
Artists bureau: None. Base rate; $40,

Copy restrictions; Adhere to NAB code
on commercial copy: beer and wines ac-
cepted; no hard liquar; patent medicines
acceptable if approved by the FTC. E. T.
library: World. News: UP; also local news.
Commentators: Bill Poole (newscaster;
sports): Martha Percilla (women in the
news; news comment; home arts and deco-
ration),

5

3

WHPC, ALBANY
Operaior: Herald Publishing Co. Power:
1,000 watts on 1230 ke (daytime only).

At press time this station had a con-
struetion permit only.

WGAU, ATHENS

Operator: J. K. Patrick & Co., Bobbkin
Mill Road. Phone: 1741, Power: 250
watts on 1310 ke. Affiliation: None.
Opened: April 25, 1938, (Note: Earl B.
Braswell, one of the four partners in this
station, is publisher of the Athens Banner-
Herald.)

Station and commerecial manager, chief
engineer: Melvin C. Gorman, Program di-
rector: Bill Evans, ‘

Rep: None. Seating facilities: “Red”
studic zudience room seats &0; “Black”
audience room seats 40. Merchandising:
Distribute window cards and displays;
help client in every way possible, espe-
cially in the drug field {one of the partners
is a druggist); no charge for services,

6
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Foreign language yprograms; No rules.
Ariists bureau: None. Stock: Station is
owned by an equal partnership composed
of J. K. Patrick, Earl B. Braswell, Tate
Wright, and C. A. Rowland, Base rate; $50.

Copy restrictions: No alcoholic bever-
ages; have carried heer, “but are not in-
¢lined to do so in the future®; patent medi-
cines accepted. E. T. library: Standard.
News: AP through local newspaper; INS.

WAGA., ATLANTA

Operator: Liberty Broadcasting Corp.,
Western Union Bldg., Phone: Main 5101.
Power: 1000 and 500 watts on 1450 ke,
Affiliation: NBC EBElue Southern Group.
Opened: Aug. 1, 1937 (in Atlanta; npre-
viously operated in Athens, Ga., as WTFI).

General manager: Jess Swicegocd. Pro-
gram director: Paul Overbay, Chief en-
gineer: Cliff Hanson. Musical director:
Earl Pudney.

Rep: John Blair & Co. Seating
facilities: Have cbservation room; no
capacity given. Merchandising: Newspaper
publieity accorded sponsors. Foreign
language programs: No occasion for same
has arisen; audience of this type is small
in the station’s coverage area. Artists
bureau; None. Base rate: $170.

Copy restrictions: No hard liquor ac-
counts accepted; copy must be “in good
taste,” E. T. library: NBC Thesautus.
News: UP. Commentalors: Dick Pyron
newscaster; Joe Hill (newseaster; sporis};
Lee Bennett (sports); Susan Wade (film
gossip).

WATL, ATLANTA

Operator:s  Atlanta Broadeasting Co,,
Henry Grady Bldg. Phone: Walnut 4377.
Power: 250 watts on 1370 ke, Affiliation:
Georgia Broadcasting System; Muiual
Broadcasting System. Opened: 1931,

Owner: J. W, Woodruff*, General man-
ager: Maurice C. Coleman, Program and
musical direetor: ¥en Keese, Chief engi-
neer: James Comer.

Rep: Sears and Ayer, Inc. Seating facili-
ties: 150 persons. Merchandising: Conduct
direct mail campaigns—blotiters, brochures,
ete.; invite wholesalers and retailers to
visit studios during programs: program
listing in daily papers; letters to the trade.
Foreign language programs: Not accepted.
Artists bureau: None. Base rate: $160.

Copy restrictions: All copy subject to
acceptance by management; accept beer

*7. W. Woodruff iz also president of
WRBL, Columbus, Gu.

and wines; no hard liqucrs; accept cough
remedies, headache powders, etc, E. T.
library: Associated; World; Lang-Worth.
News: INS, Commentators: Barney QOakes
(news commentator; newscaster; gossip
and entertainment); Julian Flint (news-
caster; sports); Sandra Lee (fashions;
Hollywood news); Harriett Hunt (general
women’s features).

WGST, ATLANTA

Operator: Southern Broadcasting Sta-
tions, Tnc., Ansley Iotel, Phone; Walnut
8441. Power: 5,000 and 1,000 watts on 8§80
ke, Affiliation: CBS. Opened: 1929, (Note:
This station is owned by the Georgia
School of Technologyl.

President: Clarence H. Calhoun. DNMer-
chandising director: Frank Gaither. Pro-
gram and educational dircector: John Ful-
ton, Chief engineer: Ben Akerman, Musical
director: Lola Allen Wallace,

Rep: The Katz Agency. Seating facili-
ties: None. Merchandising: Complete serv-
ice offered {free of charge. Foreign lan-
gauge programs: No rules, as no requests
have been received {o date, Artisis bu-
rean: None, Base rate: $200.

Copy restrictions: Accept beer; no hard
liguor; all copy subject to approval of pro-
gram department. E. T. library: Standard.
News: AP; Transradio. Commentators:
Mike Clark and Frank Gaither (newscast-
ers); John Fulton (sports); Frances Miller
(women's features),

WSB, ATLANTA

Operator: The Atlanta Journal Company,
Atlanta Biltmore Hotel. Phones: Hemlock
1045; Walnut 5050, Power: 50,000 wutts on
740 ke. Affiliation: NBC Red Southcentral
Group. Opened: March 15, 1822, (Note:
This station is newspaper-owned by the
Atlanta Journal.)

General manager: J. Leonard Reinsch,
Commereial manager: John M. Outler, Jr.
Production manager: Marcug Bartlett. Pro-
gram director: Roy McMillan. Director of
public service: Lambdin Kay. Chief en-
gineer: C. F, Daugherty. Farm editor:
Bill Prance,

Rep: Edward Pelry & Co,, Inc. Seating
facilities: Studio reception parlor seats 200;
Biltmore Hotel auditoriums, seating 750,
available. Merchandising: Maintain sales
checks; arrange and design display mate-
rial; retail dealer letters; station house or-
gan; conduct surveys; promote program
and product through contact with dealers
and distributors; audience promotion vig
spot anncuncements, theatre displays, ete.
Foreign language programs: Not accepted.
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Artists
{*%& hr.).

Capy restrictions: Alcoholic beverage ad-
vertising not accepted; copy and program
must be in good taste; station reserves
the right to edit all commercial copy. E. T.
library: NBC ‘Thesaurus; TLang-Worth.
News: AP and UP. Commentators: Walter
Paschal (news commentator); Brad Ansley,
Herb Harris and Hugh Batey (newscasters);
Ernie Harwell (sports); Mrs, Winifred
S. Bell (home economics); Meodora Fields
Perkinson (books; human interest stories);
Grace Hartley (foods); Eloise Ray (fash-
ions); Ruth Raine (gardens); Louise
Muaekay and Susan Jones Medlock ({so-
ciety); Jean Chalmers (music); Mrs. Robin
Wood (rural activity); Enid Day and
Penelope Penn (shopping information):
George W. Mindling (weather); E. J.
Rowell (fruit-vegetable cquotations: live
stock reports).

bureau: Yes, Base rate: $240

WRDW, AUGUSTA

Operator: Augusta Broadcasting Com-
pany, Tenth and Broad Sts. Phones: 2976-
7-8. Power: 250 watts on 1500 ke, Affili-
ation: CBS, Opened: July 7, 1920.

Station manager: W. R. Ringson. Com-
metcizl manager: Thurston Benneit. Pro-
gram director, artists bureau head: Charles
I};LlfiValters. Chief engineer: Harvey Ader-

old,

Rep: Burn-Smith Co.,, Ine. Seating fa-
cilities; About 100 persons, Merchandis-
ing: Distribute postcards, window cards
and blotters; make personal phone calls;
send out direct mail; all services gratis.
Foreign language programs: No rules
listed. Arfists bureau: Maintain service
bureau placing artists without charge to
the artist. Base rate: $90 (portable remote
or shertwave equipment at special rates).

Copy restricfions: Do not accept liguor
advertising, E. T. library: World. News:
UP. Commenilators: Charles H. Walters,
Glenn Marston, and Bill Joy (hewscast-
ers); Thurston Bennett {sports); (Miss)
Joe Clark (fashions; civic news).

WMOG, BRUNSWICK

Operalor: Coastal Breadeasting Co.
Power: 250 and 100 watis on 1500 ke,

At press time this station had only re-
cently been put inte gperation.

WREBL., COLUMBUS

Operator: Columbus Broadecasting Co.,
Ine,, 1420 Second Avenue. Phone: 4300-
4301, Pawer: 250 watts on 1200 Kke. Af-
fliztien: CBS; Georgiaz Broadcasting Sys-
tem. Gpened: 1927,

Owner: J, W. Woodruft.* General man-
ager: J. W, Woodruff, Jr. Commercial
manager: James Davenport, Program di-
reetor: Jack Gibney. Chief engineer: Oliver
Heely. DMusical director: Louise Heely.

Publicity director: John Clarke.

Rep: Sears and Ayer, Inc. Seating fa-
cilities: 100 persons. Merchandising: Main-
tain a limited service, which is rendered at
actual cost. Foreign language programs;
Not aceepted. Artists bureau: None.
Base rate: $100.

Copy restrictions: Aceept beer and wine,
but no liquor advertising:; all copy sub-
ject to station approval and government
regulations. E. T. library: World; Davis
& Schwegler; Lang-Worth. News: INS.
Commentators: Jack Gibney (news com-
mentalor; sports); John Clarke, Bob Sa-
bin, and Henry East (newscasfers); Louise
Heely (fashions: news); Anice Wismer
{recipes; cooking).

* Also president of WATL, Atlante, Ga.

WMJM, CORDELE

Operator: Cordele Dispatch Publishing
Co., Ine. Power: 250 and 100 wailis on
1500 ke.

At press time this station had a con-
struction permit only.

WGGA, GAINESVILLE

Operator: Henry Estes, Austin Dean and
L. H. Christian doing business as the
Gainesville Broadeasters. Power: 250 watts
on 1210 ke,

At press time this stafion had a con-
struction permit only.

WEKEU, GRIFFIN
Operator; Radio Station WKEU, Griffin

Hotel. Phone: 1137. Power: 100 watts on
1500 ke. Affiliation: None, Opened: July
4, 1933,

President, station manager, chief engi-
neer: A.W. Marshall, Jr, Commereial man-
ager: Joe Carter. Program director: Muriel
Shackleford.

Rep: None. Seating facilitiest No infor-
mation given. Merchandising: No infor-
mation given. Fareign language pro-
grams: No information given, Artisis bu-
reau: None, Base rate: $30.

Copy restrictions; Rate card contains
standard clauses. E. T. library: MacGregor.
News: INS,

WBML, MACON

Operater; Middle Georgia Broadcasting
Co, Power: 250 watts on 1420 ke.
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At press time this station had a con-
struction permit only.

WMAZ, MACON

Operator: Southeastern Broadecasting Co.,
Inc., 617 Mulberry St. Phone: 3131. Power:
5,000 and 1,000 watts on 1180 kc (operaties
to sunset in Albugquergque, N, Mex.). Af-
filiation: CBS. Onened: October 30, 1922,

Presldent, general and station manager:
Edward X. Cargill. Coemmercial manager;
Frank Crowther. Program director: Allie
V. Williams. Chief engineer: George P.
Rankin, Jr. Publicity director: Wilton E.
Cobb.

Rep: The Katz Agency. Seating facil-
ities: Use Municipal Auditorium, seating
4,000, when necessary. NMerchandising:
Contact local dealers at actual cost.  For-
eign language programs: Not accepted.
Artists burean: None. Stock: Held entire-
Iy by E. K. Cargill, George P. Rankin, Jr.,
Wilton E. Cobb and Wallace Miiler. Base
rate: $100.

Copy restristions: Beer and wine ac-
cepted, but not on Sunday; no hard liguor;
100-word announcements made only on
participating programs. E. T. library:
World; Davis & Schwegler; NAB; Lang-
Worth. News: INS., Commentators: Holt
Gewinner, Johh Hogan, and Wilton Cobb
{newscasters); Ben Chatfield and Lem
Clark {sports).

WMGA, MOULTRIE
Operator: Frank R. Pidecock, Sr., Moul-

trie, Ga. Phone: 999, Power: 250 walts on
1370 ke,  Affiliation; None. Opened: Nov,
25, 1939.

Business manager: John F. Pideock,

Station and eommereial manager, publicity
director: W. T. Hix. Program director:
(Miss) Jackie Rhoden, Chief engineer:
James W, Stewart.

Rep: F. L. Williams (Atlanta), Seating
facilities: Auditorium seats 75 persons.
Merchandising: None. Foreign language
programs: Noi accepted; foreign popula-
tion too small. Artisis bureau: None. Base
rate: $30.

Copy restrictious: Close censorship ex-
ercised against fraudulent, obscene, gques-
tionable. or injurious articles or products;
siation reserves right to edit all commer-
cial announcements; advertising of alco-
holic beverages not aceepted. E. T. li-
brary: NBC Thesaurus. News: UP. Com-
mentators: John Bradshaw {newscaster:
sports); Jackie Rhoden (womens features),

WRGA, ROME

Operator: Rome Broadcasting Corp,
National City Bank Bldg. Phone; 1995.

Power: 250 watts on 1500 ke,
None. Opened: May 5, 1930.

President: John W. Quarles. Siation
manager, commercial manager: J. (Happy)
Quarles. Program director, publicity di-
rector: Jimmy Xirby. Chief engineer:
Robert Starr.

Rep: None. DMerchandising: None. For-
eizn language programs: Not accepted; per-
centage of foreign pepulation ico small.
Artisty bureau: None. Base rate; $60.

Copy restrictions: Whiskey not accepted;
beer and wine okay. E. T. library; None.
News: UP; also local Commentators;
Major Will A. Patton {(news commenta-
tor); Price Selby ({(newscaster; sports);
Mather Payne, Ed McKay, Jimmy Kirby,
and Lamarr Talley (newscasters),

Affiliation;

WSAV, SAVANNAH

Operator: WSAYV, Inc,, Liberty National
Bank Bldg. Phone: 5500, Power: 250 watts
on 1310 ke, Affiliation: NBC Southeastern
Group. Opened: Dec. 29, 1939,

President: Arthur Lucas.
ager: Harben Daniel.
ager, publicity directert N. H. Brandon.
Program director, artists bureau head:
Robert Eisenman, Chief engineer; Meredith
Thompson. Musical direetor: Flectra
Robertsen,

Rep: None, Secating facilities: 50, DMer-
chandising: Store tie-ins; placards in
theatres; screen {irailers; mailing pieces
to irade. VForeign Ilanguage programs:
Not necessary in this area. Artists bureau
Setup nominal only. Base rate: $60.

Station man-
Advertising man-

Coepy restrictions: Follow provisions of
the NAB code; beer copy accepted; no hard
liquors. E. T. library: Asscciated. News:
INS. Commentators: Robert Eisenman
{newscaster; sports); Jane Dalton (women's
features); Bill Penny (sports); Roger Skel-
ton (newscaster),

WTOC, SAVANNAH

Operator; Savannah Broadeasting Co,
Inec., 516 Ahercorn St. TPhone: 2-0127.
Power: 5,000 and 1,000 waits on 1260 ke.
Affiliation: CBS. Opened: Qclober, 1929,

President: W. T. Knight, Jr.
manager: Marjorie B. Willis.
manages: Fred P. Pfahler, Jr.
dising manager: William B, Smart. Leeal
sales manager: Robert R. Feagin. Chief
engineer! James R. Donovan. Educational
and musical director: Dwight J. Bruce.
Continuity manager: Esther Shearcuse.

Rep: The Katz Agency. Seating facil-
ities: Reception room with view of studio

Station
Program
Merchan-
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seals 30 persons. Merchandising: Send out
regular bulletins to the f{rade; contact
dealerg and distributors; supply Embhoso-
graf signg for store windows, calling at-
tention to advertiser’s program; signe
cn station shortwave truck. Forelgn
language programs: Not accepted. Artists
burezu; Yes, Base rate: $125.

Copy restrictions: Accept beer and wine,
but no hard liquor; all copy subject to sta-
tion approval and government regulations.
E. T. library: World; Lang-Worth, News:
UP. Commentators: Bob Crawford and
Benjie Williamis (newscasters); W. W.
“Windy” Herrin (sports); Barbara Blane
and Susan Carlin (women's features).

WPAX, THOMASVILLE

Operator: H. Wimpy. Yower: 250 watts
on 1210 ke, Affiliation: None. Opened:
1934,

EBase rate: $45,

No further information available after
repeated requests,

WGOV, VALDOSTA

Operator: E. D. Rivers. Power: 250 and
100 watts on 1420 ke.

At press time this statlon had a con-
struction permii only.

WAYX, WAYCROSS

Operator: Jack Williams, §20 Plant Ave.
Phone: 965. Power: 250 watts on 1200 ke.

(Note: Jack Williams, owner of this sta-
tion, is also editor and publizher of the
Waycross Journal-Herald.)

Station head: Jack Williams. Station
manager, chief engineer; John J. Tobola.
Commereial manager: Jack Harder. Pro-
gram director: Jerry Winters.

Rep: None. Seating facilities; Reception
room seats 50, DMerchandising: Newspaper
publicity and window displays offered
gratis. Foreign language programs; Ac-
cepted, subject to the approval of the man-
agement. Artists bureau: None, Base rate:
$60.

Copy restrictions: Beer and wines ac-
cepted weekdays, but not on Sunday; no
hard liguors; patent imedicine copy sub-
ject to approval of Federal Trade Com-
mission; station reserves the right to cen-
sor or reject any material which, in the
opinion of the management, does not con-
form to “good taste” E. T. library: World.
News: AP, Commentators: Arlen Wileurt
{news commentator; nhewscaster); Jerry
Winters, and John Tohola (newscasters);
Liston XElking, and Douglas Hereford
{sports); Martha Jane Folsom (women's
features).

WDAK, WEST POINT

Oyperator: L. J, Duncan, Leila A, Dun-
can, Josephine A, Keith, Effie H. Allen and
Aubrey Gay, doing business as the Valley
Broadcasting Co. Power; 250 watts on
1310 ke.

At press time this station had a con-

Affiliation: None, Opened: Oct. 12, 1936. struetion permit only.
IDAHO
(98,700 radio homes, or 80% ownership among the State’s

total of 124,000 familes., Urben ownership is 34,200, or 80%

of urban femilies; rural ownership is 64,500, or 75% of rural

families.)

Radio Homes by Counties

Ada tioiieiiieeaiaas 9,690 Cassla ..... P, 2470 Lewils ..ivvucrinnens 1,150
Adams .....000i.... 640 Clark ...oivineiean. 220 Lineoln ............ 6690
Banmoek ........... 7,060 Clearwater ......... 1,350 DMadison ............ 1,540
Bear Lake .......... 1,508 Custer ............. 740 Minidoka ........... 1,660
Benewah 1,500 Elmore .....iveevvns 1,120 Nez Perce ......... 4,320
Bingham ,,......... 3,460 Franklin ............ L7000 Oneida .vvvvvevenens 1,090
Blaine ............. 860 TFremont ............ 1,870 Owyhee ............ 860
Boise ....v..n ceees 450 GEM .oviiiiiniinans 1,590 Payette ............ 1,720
Bonner ............. 3,193 Gooding ............ 1,920 POWeEYr veirnnrennnn 940
Bonneville ___...... 3,990 Idaho .............. 2,260 Shoshone .......... 4,640
Boundary .......... 1,100 Jefferson ........... 1,540 Teton ......vvvveenn 630
Butte .............. 430 Jerome ............. 1,630 Twin Falls,......... 6,661
Camas . ...viivieneen 320 Kootenai ........... 4910 Valley ............. 810
Canyon ............ 7160 Latah .............. 4,100 Washington ........ 1,870
Caribou ............ 430 Lemhi .....,....... L1150
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KIDO, BOISE

Operator: C, G, Phillips, and Frank L.
Hill, doing husiness as Boise Broadcast
Station, Hotel Boise. Phone 660. Power:
2,500 and 1,000 watts on 1350 ke, Affilia-
tion: NBC North Mountain Group. Opened:
Nov. 5, 1928, (Note: C. G, Phillips and
Frank L. Hill also own KORE, Eugene,
Ore.)

Manager: Curt Phillips. Office manager:
Bonnie Scotland, Commercial manager:
Dick McBroom. Program director: Billy
Phillips. Coniinuity and publicity director:
Roy Civille, Traffic manager: Catherine
Scotland, Merchandising and special evenis
director: Clete Lee. Chief engineer: Hatold
(Teddy) Toedtemeier.

Rep: John Blair & Co. Seating facilities;
About 300 persons. Merchandising: Use
live talent and transcription shows to pro-
mote sponsored NBC programs, and tran-
scription promotions for national spot ad-
vertisers; give sponsors at least two time-
break mentions weekly; local merchants
enrolled to give sponsor’s products pref-
erence in return for mention on series of
promeotional programs; store and window
displays; Sunday c¢olumn in local paper
plugs national sponsors (network and
spot}; all above services gratis; will co-
operate on special plans. Faoreign lan-
guage pregrams: None, bui population
(Basqgue) would warrant Spanish. Artists
bureau: Sustaining talent is made gvailable
10 sponsors via nominal setup, Base rate:
$120. !

Copy restrietions: Copy must conform to

Federal Trade Commission rules; wine,
beer, liquors accepted. E. T. library:
World, News: UP; AP. Commentators:

Vern E. Moore (newscaster); Roy Civille
(baseball and football); Rilly Phillips
(fights); Opal Rigby (fashions); Clete Lee
(entertainment news; Hollywood gossip).

KID, IDAHO FALLS

Operator: KID Broadeasting Co. Power:
5,000 and 500 watts on 1320 ke.. Affiliption;
None.

Base rate: $94.50.

Ne other information available.

KRLC, LEWISTON

Operator: H. E. Studebaker, Lewis-Clark
Hotel Bldg., Phone: 1950, Power: 250
watts on 1390 ke,  Affiliation: None.
Opened: March, 1935,

Owner: H. E, Studebaker.
ager; Donald A. Wike,
ager: R, A, Klise.

Rep: John Blair & Co. Seating facilities:
None, except on remotes from lecal audi-

Station man-
Commercial man-

toriwms. DMerchandising: A_Qy_ service ren~
dered at cost. Foreign langnage programs:
Not accepted, Artists bureau: Ncone, Base
rate: $25 (1% hr.).

Copy restriciions: No beer, wine or other
alcoholic beverage advertising accepted;
station reserves the right to reject any
copy deemed to “be in bad taste for the
community served.” E, T. library: World;
Lang-Worth; MaeGregor, News: UP, Com-
mentators: Curtis Butler, Rod Klise, and
Don Wike (newscasters)

KFXD. NAMPA

Operator: Frank E. Hurt, -1024 12th Av-
enue, S. Phone: 1200. Power: 250 watts
on 1200 ke,  Affiliation: None. Opened:
October, 1924,

Station manager: Frank E. Hurt, Com-
mercial manager: Doyle Cain. Program
and musical director: Maxine Hurt, Chief

engineer!: Eddie Hurt,

Rep: None. Seating facilities; 40 persons,
Merchandising: Have a c¢ontact man cov-
ering a radius of 70 miles. Foreign lan-
guage programs: Not accepted; foreign pop-
ulation very small. Artists bureaw: None.
Base rate: $15 (1% hr.). '

Copy restrictions: No beer, wine, liguor
or patent medicines accepted. E. T.

library: Lang-Worth; NBC Thesaurus;
NAB; Davis & Schwegler; MacGregor.
News: UP, Commentators: Rusty John-

sten, John Paul Grose, Eddie Hurt, and
James Carlson (newscasters); Doyle Cain
(sports),

KSElL POCATELLO

Operator: Radio Service Corporation of
Idaho, Pocatello, Phone:; 960, Power: 1,000
and 250 watts on 900 ke, Affiliation: NBC
North Mountain Group, Opened: August,
1926,

General manager: Henry H, Fletcher.
Program director: Ruthe A, Fletcher, Chief
engineer: James E. Mitchell, Musical di-
rector: Harold A. Sparks. PubHeify diree-
tor; Julian H. Boone.

Rep: Furgason & Walker, Inc. Seating
facilities: None. Merchandising: Service
available. Foreign language programs:
Accepted, Ariists burean: None. Base
rate: $70.

Copy restrictions: Accept beer; no wine
or liquor, E. T, library: Lang-Worth; Mac-
Gregor; Standard; Davis & Schwegler.
News: Transradio. Commeniators: Harold
A, Sparks, Melvin S, Vittum, and James E.
Mitchell (newscasters).

KTFI, TWIN FALLS

Operatar: Radio Broadeasiing Corp,, Ra-
dio Center Bldg. Phone: 30. Power: 1,000
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watts on 1240 ke. Affillation; NBC North
Mountain Group. Opened: October, 1928.

President: O. P, Soule, Vice-president,
general manager: Johm E, Gardner. Com-
mercial manager: Jay Spracher. Program
director: Florence M. Gardner, Chief en-
gineer: Irank V. Cox. Musical director:
Will Wright, Educational director, produc-
tion manager: Charles Crabtree. Publicity
director: Richard Harbert.

Rep: Furgason & Walker, Inc.; Homer O.
Griffith (Pacific Coast). Seating facili~
ties: KTF1 Radiocland Ceoncert Hall, 500,
Merchandising: Send circular letters call-
ing attention to programs among dealers
and distributors; arrange for newspaper
space and publicity; courtesy announce-
ments preceding start of “outstanding
talent programs’; distribute publicity ma-
terial for advertiser; any other reasonable
cooperation desired. Foreign language pro-
grams: No czall for these, Ariists bureau:
Partial service; information and prices on
request. Base rate: §70.

Capy restrictions: Beer accepted; limited
acceptance of wine; no other aleoholie
heverages; commercial copy must conform
to NAB code; patent medicines subject to
prier audition and approval of copy; all
copy subjéet to approval of Federal Trade
Commission. E, T, library: Lang-Worth;
Davis & Schwegler: MacGregor. News:
Transradio. Commentators: Charles Crab-

tree (newscaster; sports); Ellis Call and
Will Wrizght (newscasters): Alvin Kempton
{sports). :

KWAL, WALLACE-KELLOGG

Operator: Chester Howarth and Clar-
ence Berger, Civic Center Bldg. Phone: 339.
Power: 250 and 100 waits on 1420 ke, Af-
filiation: None. Opened: Dec, 17, 1939.

Station manager: Clarence Berger. Com-
mercial manager: Rodney G. McArdle.

Program director: Ethel Clayton. Chief
engineer: William H. Bruuaner.
Rep: None, Seating facilities: Audi-

forium of Veterans' Memorial Hall avail-
able, seating 200 persons. Merchandising:
Distribute window cards or signs, and
plug program via courfesy announcements;
all services rendered without charge.
Foreign language programs: Not accepfed.
Artists bhureau: None. Base rate: $40.

Copy resirictions: Beer advertising ac-
cepted; no wines or hard liquor; commer-
cinl copy may not exceed 10% of program
time; patent medicines zccepted if they
do not guarantee cures and are otherwise
in eompliance with station policy. E, T.
library: NBC Thesaurus; Standard. News:
UP, Commentators: Donald Callahan,
Charles Johnson (newscasters); Chester J.
Howarth (stock markef comment; market
gossip),

ILLINOIS

(1,857,100 radio homes, or 90% otwnership amonyg Lhe State's

total of 2,063.000 families.

Urban ownership is 1,426,660, or

93% of urban families; rural cwnership is 430,500, or 80% of

Tural families,)

Radio Homes by Counties

Adams ............. 15,900 De Kalb.....
Alexander. ......... 5,360 De Witt.....
Bond ..e..iviinnen 3,460 Douglas .....
Boone .........o0... 3,730 Du Page.....
Brown ............. 1,960 Edgar .......
Bureau ........ ¢.... 9060 Edwards ....
Calhotn ........... 1,630 Eifingham ...
Carroll ............. 4,630 Fayette .....
Cass ..cvvirieiinanen 4,000 Ford ........
Champaign ......... 15,790 Franklin ....
Chejstian ........... 8,800 Fulton ......
Clark .......covvene 4,250 Ggalatin .....
Cla¥y .veevieiinnnns 3,640 Greene ......
Clinton ............ 4530 Grundy .....
Coles i.oveivnennns 9,120 Hamilton ...
Cock .............. 996,480 Hancock ....
Crawford .......... 4940 Hardin ......
Cumberland ........ 2,370 Henderson ..

....... 8,120 Henry ............. 10,850
....... 4,430 Ircquois ............ T340
....... 4,160 Jackson ............ 8,020
....... 22660 Jasper ............. 2,810
....... 6,000 Jefferson ........... 7,160
....... 2,060 Jersey ............. 2870
....... 4,150 Jo Daviess,......... 4,880
....... 5,}40 Johnson ............ 2,110
....... 3,680 XKane .............. 30,150
....... 13,220 Xankakee .......... 10,720
....... 10,790 Kendall ............ 2400
....... 2,130 Xnox .............. 13170
....... 4,730 Lake ............... 23,920
....... 4,160 La Salle............ 22,770
....... 2,780 Lawrence ,......... 4910
....... 6,630 Lee ................ 7,060
....... 1,440 Livingston ......... 8460
....... 2,010 Logan ............. 6230
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s Onr nation’s second largest market
is y

ours —~and for but a small bit of

practical asking.

* From soap to sedans—from soup to
cigareites WBBM gets in and sells,

* Make a note to let one of our repre-
sentatives tell you whiy WBBM has
led all other Chicago radio stations in
advertising for eight years. And how
amd why yeur company can nse the
experieiice of twenty years of sue-
cessful radio selling to take over this

vasl sales empire.

¢ Qur men in any Radio Sales office
are anxious to tell you about WBB M.

WBBNI 50,000 WATTS« CHICAGO

Owaed and operated by Columbia Broadeasting
System. Represented nationally by Radio Sales,
with offices in New York » Detroif = St. Loais
Charlotie, N. €. « Los Angeles » San Francisco
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MeDonough ..., .. 6,890 Ogle ........
McHenry ........... 8,170 Peoria ......
McLean ............ 17,740 Perry .......
Macon ............. 20,37¢ Piatt ........
Macoupin ........., 11,710 Pilke ........
Madison ..........., 34,190 Pope ........
Marion ............ 8,640 Pulaski .....
Marshall ,........ .. 3,060 Putnam .....
Mason ............ . 3,600 Randolph ...
Massac ............ 3,170 Richland .. ..
Menard ............ 2,480 Rock Island..
Mercer ,............ 3,960 St. Clair.....
Monroe ............ 2,730  Saline ......
Montgomery ....... 8,400 Sangamon ..
Morgan L, ........... 7,460 Schuyler ....
Moultrie ..,........ 2,880 Scott ........

WMRO, AURORA

Operator: Martin R, O'Brien, 34 S. River
St. Phone: 4215, Power: 250 watts on 1250
ke (daytime). Affiliation: None. Opened:
Dec. 13, 1938,

Owner, station and commercinl manager:
Martin R, O'Brien, Sales manager: Vincent
G. Cofey., Program director: Robert Carl-
ton. Chief engineer: Leo Burch, Artists
bureau head: Elizabeth Geib. Musical di-
reetor: Mary Louise Brown,

Rep: None. Seating facilities: Can ac-
commodate about 125 persons. Merchan-
dising: None. Foreign language programs;
Not accepted. Artists bureau: Setup
nominal only. Base rate: $46.

Copy restrictions: Patent medicines sub-
ject to strict supervision and generally
“frowned on”; wholesale (but not retail)
beer accounts accepted; hard liquor copy
not accepted. E. T. library: NBC The-
saurus; Standard. News: AP through the
Aurora Beacon, Commentators: Russ Salter
(newscaster); Martin K. O'Brien, Charles
Hunter, and Robert Diller (sports); Julia
Van Der Meer (shopping).

WJ]BC, BLOOMINGTON

Operator: Arthur Malcolm McGregor and
Dorothy Charlotte McGregor, Bloemington,
Phone; 535, Power: 250 watts on 1200 ke.
Affiliation: None. Opened: Sept., 1§34.

Station head and wmanager: A, M. Me-
Gregor. Commercial manager, publicily
director: Hugh L, Gately., Chief engineer:
Ted Bailey.

Rep: Cox and Tanz. Seating facilities:
30 persons. Merchandising: All programs
with a contest or premium angle are han-
dled without cost through Contest Editor,
who answers fan mail, ete.; window dis-
plays, placards, direct mail, supplied at
actual cost. Foreign language programs;

....... 6,700 Shelby .... 5.990
....... 33,880 Stark .............. 2,100
....... 5,240 Stephenson ......... 9920
....... 3,480 Tazewell ........... 10,780
....... 5740 Union .............. 3,860
....... 1,660 Vermilion .......... 21,040
....... 3250 Wabash ............ 3130
....... 1,160 Warren ............ G300
veives, 6,070 Washington ........ 3,560
....... 3,890 Wayne ............. 4110
....... 24700 White .............. 4,090
....... 39,018 Whiteside .......... 9,430
....... 8160 Wil ............... 24550
....... 27,410 Williamson ......... 12,300
....... 2,760 Winnebago ......... 28940
....... 2,020 Woodford .......... 4,190

Not accepted. Artists bureaw: None, Base
rate: $60.

Copy restrictions: No beer, wine or hard
liguor advertising; only such patent medi-
cines as are recommended by reputable
local dealers; commercials limited to 500
words per quarter-hour program, spol an-
nouncements o 100 words; all copy
checked for conformity to actepted stand-
ards of good taste. ¥E. T. library: Lang-
Worth; Standard; Davis & Schwegler.
News: Transradio, ~Commentators: Jay
Franklin (news commentator); Guy Wal-
lace (newscaster; sports); Riley Jackson
(sports); Louise Bosworth (cooking); Rex
LaFleur {(graln reports).

WCAZ CARTHAGE

Operater: Superior Broadcasting Service,
Ine,, 502 Wabash Ave. Phone: 520. Power:
100 watts on 1070 ke (daytime). Affilia-
tion: None. Opened: October, 1922,

President: Robert Compton. Station and
eommercial manger: John Palmer, Pro-
gram and musical director: Antoinette
Palmer. Chief engineer: Byrl Shreve,

Rep: Allied Representation Co. Seating
facilities: Receplion room can accommo-
date 100 persons, Merchandising: None.
Foreign language programs: Not accepted.
Artists burean: None. Base rate: $15
(¥ hr,),

Copy restrictions: Accept beer and patent
medicines; no wines or liguor, News:
Christian Science DMonitor. Commenta-
tors: Jerome Kraehling, and Marvin
Mueller (newscasters; stock and grain re-
ports); Allen Howard Fry, and Stanley
Wilson (film news; sports); DMurphy
Thomas (film news; books); Beity Berger
(fashiong).

WDWS, CHAMPAIGN

Operator: Champaign News Gazette, Inc,,
48 Main St. Phone: 6-1855. Power: 250
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SOMETHING MORE THAN

TRIBUNE
SQUARE
CHICAGO

B R 3

wlm..

IS KNOWN AS

A RADIO STATION

LN TN NE EE- e
W W m) m m

K

T

50,000 WATTS

In a recent survey conducted by the Psychological
Corp., W-G-N received more rankings as the most
outstanding radio station in Chicago than did
any other station in the city. Ask to see the facts.

¥ G N 720 KILOCYCLES
- - INC.

EASTERN SALES OFFICE 441-445 North Michigan Avenue PACIHC COAST OFFICES
Norran Bogye Chicage, lllinois Paul H. Raymer Co.
220 €. 42nd Streer Member of Los Angeles—530 W, Sixth St
Naw Youk City The Mutual Broadcasting System Son Francisco—Russ Bldg.
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watts on 1370 ke. Affiliation; None.
Opened: Jan. 25, 1937. (Note: This sta-
tion is newspaper-owned by the Cham-
paign News Gazette.}

Station manager: M. Stevick. Commer-
cial manager: Frank Mills. Program di-
rector: Ken Rice. Chief engineer: Milton
Putnam.

Rep: Sears & Ayer. Senting facilities:
Can accommodate about 50 peérsons, Mér-
chandising: Merchandising service iain-
tained to perform services at cost; supply
publicity, work out window displays, etc.
Foreign language programs: No rules; no
call for these programs. Artists bureau:
None. Base rate: $50.

Copy restriclions: Beer and wine ac-
counts accepted; ne hard liquor or patent
medicines accepted. E. T. library: Asso-
ciated. News: UP. Commentators: Car-
roll Layman (newscaster: sporis); Mare
Howard (newscaster).

WAAF, CHICAGO

Operator: Drovers Journal Publishing
Co., Palmer House. Phone: Randolph 1932,
Power: 1,000 watls on 920 ke (daytime
only}. Affiliation: None. Opened: May,
1922, (Note: This station is owned by the
Chicage Daily Drovers Journal).

President: Ward A. Neff. Statiom man-
ager: W. E, Hutchinson. Commercial man-
ager: Arthur Harre. Program director:
Bradley R. Eidmann. Chief engineer: Carl
W. Ulrich. Production: Bradley Williams.
Musical director: James Kozak. Continuity
and publicity: Harry Creighton,

Rep: George P. Hollingbery Co. Seating
facillties: Can accommodate about 100 per-
sons. Merchandising: Publicity: window
displays, bus cards, etc., gratis, Foreign
language programs: Not accepled. Artists
bureau: Setup nominal only. Base rate:
5131, Y

Capy resirictions: Accept beer and wine;
no hard lignor; patent medicines subject to
investigation and strict copy censorship.
E. 'T. library: Associated; Lang-Worlh;
NAB. News: UP. Commentators: Carleton
Guy (news commentator—“The Hoosier
Philosopher”}; Joel Douglas, and Will
Morral (newscastersy; Harvy <Craighton
(sporls); Myrna Dee Sergent (fashions;
beauty hints); Don Alexander, and Louis
Barr (grain and livestock reports).

WBBM, CHICAGC

Operator: Columbia Broadeasting Sysiem,
Inc., 410 N, Michigan Ave. Phone: White-
hall 8000. Power: 50,000 watts on 770 ke.
Affiliation: CBS. Opened: 1923,

Vice-president and manager: H. Leslie
Atlass. Assistant manager: J. L. Van Volk-
enburg. Commercial manager: J. Kelly
Smith. Program direcior: Bobby Brown.
Chief engineer: Frank B. Falknor. Musi-
cal director: Milton Charles. Publicily
and special evenis director: James Kane.
Edueational director: Lavinia S. Schwartz,

Rep: Radio Sales. Sealing facilities:
WBBM Air Theatre, seating 300 persons.
Merchandising: Contact retailers by mail;
arrange special window displays, eic,; all
services rendered at actuzal cost. Foreign
language programs: Not accepted. Artists
bureau: None. Base rate: $825.

Copy restrictions: CBS program policies.
E. T. library: None listed. News: UP; INS.
Commentators: Oren Weaver, Todd Hun-
ter, Tommy Bartlett, Ed Roberts, John Mc-
Cormick, Bob Cunningham, Bill Seymour,
and Norman Ross (newscasters); Pat Flan-

agan, John Harrington, Charlie Grimmn,
Val Sherman, and Jim Crusinberry
(sports).

WCBD, CHICAGO
Operator: WCBD, Inc., 2400 West Madi-

son St. Phene: Seeley 8066, Power: 5,000
watts on 1080 ke (divides time with
WMBI). Afiiliation: None.

Stafion and commercial manager: Gene
T, Dyer. Pragram director, market and

andience research: Arnold B. Hartley.
Technieal chief: Edward Jacker. Ariisis
bureau head: Minerva Clemens., Dblusical

director: Joseph Rudolph.

Rep: None, Seating facilities: Visitors’
gallery for 50 persons. DMerchandising:
Complete division maintained; specific ser-
vices not listed. Foreign language pro-
grams: Accepted; all copy must be sub-
mitted in advance in native {ongue and
English. Artists bureau: Seftup norminal
only. Base rate: %100,

Copy restrictions: Medical accounts must
have approval of Food and Drugs admin-
istration as to preduct and copy. E. T.
library: NAB: Davis & Schwegler; Asso-
ciated, News: INS. Commentator; Phil
White (sperts).

WCFL, CHICAGO

Operator: Chicago Federation of Lazbor,
666 Lake Shore Drive, Phone: Superior
5300. Power: 5,000 watts on 9T kc.
Affiliatien: NBC Blue and Red (allernate
station). Opened: June, 1926.

General manager: Maynard Marquardt.
Caommereial manager: Melvin B. Wolens.

Rep: The Katz Agency., Seating facili-
ties; 250 persons, DMerchandising: Dealer
contacts; premotion to union membership
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WLS GETS
RESULTS

In Chicago and
the great Mid-West
WLS can be heard--
1t 18 /Jistened to--and
listeners do respond.

CHICAGO

Burridge D. Butler, - President
Glenn Snyder, - - Manager

JOHN BLAIR &8 COMPANY, National Representatives

K

Phoenix, Arizona

CB S, Affiliate

NOW ON

Always tops with

Arizona listeners—now KILOCYCLES
tops on the dial too! 1000 TTS
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—approximately 450,000 in station area;
addifional services réndered at cost. For-
eign language programs: Not accepted.
Artists butean: None, Base rate: $250,

Copy restrictions: Copy subject to sta-
tion approval and existing regulations,
E. T, library: Standard. News: UP. Com-
mentators: Edward Paul (newscaster};
Jimmy Dudley (newscaster; sports):
._Iim)my Evans (sports); Nancy Stone (cook-
Ing),

WCRW, CHICAGO

Operator; Clinton R, White, 2756 Pine
Grove Ave. Phone: DIversey 4440,
Power: 100 watts on 1210 ke {(divides time
with WSBC and WEDC; operates 11 AM.
to 2 P.M. and 5 P.M. to 7 P.M.). Afml-
ation: None., Opened: July, 1926.

Owner, station head: Clinton R. White.

Rep; merchandising; seating facilitles;
foreign language programs; artists bureau:
None. PRase vate: $10 (10 minutes, 30 time
rate).

Copy resirictions: Do not accept fortune
tellers, lotteries, ete. E. T. library: None
listed. News: None.

WEDC, CHICAGO

Operator: Emil Denemark, Inc, 3860
Ogden Ave, Phone: Crawford 4100. Power:
250 watts on 1210 ke (shares time with
WCRW and WSBC). Affiliation: None.
Opened: Nov. 28, 1026,

General manager: Emil Denemark. Sta-
tion and commercial manager; Frank Kot-
nour, Program and musical director,
superviser music library: William Brady.
Chief engineer: Caleb Frisk. Ariists bu-
reau head: George Vares. Dramatic direc-
tor; Edward Skotch. Continuity editor:
Mabel Hays. Publicity director: Don La-

very.
Rep: None. Seating facilities: None.
Merchandising: Mailings, posters, and

other merchandising aids designed free
and supplied at cost on request; station has
tie-ups with local and suburban English
and foreign-language newspapers; pre-an-
nouncements and newspaper publicity
supplied in advance of first bhroadcasts.
Foreign language programs: Bohemiarn,
Polish, Italian, Mexican, Greek, Ukranian,
and Russian current. Artists bureau: Yes,
lists various musicians, singers, orchestras.
Base rate: $85,

Copy restrictions: All legitimate copy
accepted. E. T. library: Davis & Schweg-
ler. News: UP. Commentators: A) La-
velle {(newscaster; sports; motor news);
Don Lavery (newscaster; sports): Walter
Helezer and George Vares (newscasters);
Marion Whitney (Hollywood news).

WENR. CHICAGO

Operator; National Proadcasting Co,,
Inc. {owner and operator), Merchandise
Mart. Phone: Superior 8300, Pewer: 50,000
watts on 8§70 ke (WENR divides time with
WLS, Chicago). Afriliation: NBC Basie
Blue. Opened: March 18, 1925. (Note:
NEBC also owns and aperates WMAQ, Chi-
cagol.

Manager of Central Division: S, N.
Strotz. Sales manager: M. Boyd. Pre-
gram director: Jules Herbuveanx, Chief

englneer: H. C. Luttgens. Artists bureau
head; James Stirton, Musical director;
Roy Shield. Publicity director: William
Ray. Sales promotion and advertising man-
ager: Emmons C. Carlson.

Rep: National Broadeasting Co. Seating
facilities: Studio A, 400; studic D, 200;
studio E, 200. Merchandising: Promotion
department will cooperate in preparing
advertising plans; will send letters, in any
amount, on company stationery with ad-
vertiser paying all costs, Foreign language
programs: Not accepfed. Artis{s bureau:
Yes; has complete roster of talent. Base
rate; $720.

Copy restrictions: Accept beer; no other
alcoholic beverages; no patent medicines;
adheres to NBC Program Policies; see also

WMAQ, Chicago. E. T. library: NBC
Thesaurus. News: AP; UP; INS. Com-
mentators: Fort Pearson (newscaster;

sporis); Norman Barry, Durward Kirhy,
Y.es Griffeth, Louis Roen, and Charles
Lyon (newscasters); John Holtman (news-
caster; radio gossip}; Hal Totten and Dick
Neshitt (sports); Lynn Brandi (sports;
radio gossip); Elizabeth Hart (household
hints; fashions; women’s features); Eleanor
Howe (cooking).

WGES. CHICAGO

Operator: Oak Leaves Broadcasting Sta-
tion, Inc., 2400 W. Madison St. Phone:
Seeley 8066. Power: 500 watts {1,000 watts
daytime Sundays) on 1360 kc (divides time
with WSBT). Affiliation: None, Opened:
Oct. 10, 1923,

Station and commercial manager: Gene
T. Dyer. Program director, market and
auwdience research:; Arnold B. Hartley. Art-
ists bureau head: Minerva Clemens. Musi-
cal! director: Erma Gareri. Technical di-
rector: Edward Jacker.

Rep: None. Seating facilities: Visitors'
gallery seating 50 persons, NMerchandis-
ing: Complete division maintained; specific
services not listed. Foreign language pro-
grams: Accepted; copy must be submitted,
with translation, in advance. Artists bu-
rean; Set-up naminal only. PBase rate: $85.
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Copy restrictions: All medicinal accounts,
products and copy must be approved by
Food & Drug Administration. E. T.
Hibrary: NAB; Davis & Schwegler; Asso-
ciated, News: INS. Commentators:
Ferdinand Drzewicki and Stach Baranow-
ski (Polish newscasters); Antonic Faustini
(Italian newscaster); Charles Herold (Bo-
hemian newscaster); Walter Lampell (Ger-
man newscaster); Lydia Pucinska {(fash-
lons and cooking in Polish); Amabile San-

cilities: Studio A, 600 persons; six other
studios vary in capacity from 20 to 150 per-
sons. Merchandising: None. Foreign lan-
guage programs: Not accepled. Artists
bureau: None. Base rate: $750.

Copy restrictions: Do not accept depila-
tories, mortuaries, cemeteries, or real estate
developments; no advertising matfer which
does not comply with Pure Food & Drug
Act; comparative prices not allowed in
commercials; no wine or hard ligeor; beer

tacaterina  (fashions and cocking in  apeepted; station reserves right to cut cony,
Italian); Sophie Barcus (fashions and change, or eliminate any obijectionable
cooking in Lithuanian). matter. E. T. library: World. News: UP;
AP; Chicago Tribune News Bureau. Com-
mentators: Quin Ryan, Capt. Herne, Billy
Repaid, BEd Allen, Spencer Allen, Pilerre
Andre, Guy Savage, and Louls LaMar
(newscasters); Bob Elson (sports); June
Baker (home management); Myrna Dee

WGN, CHICAGO

Operator;: WGN, Inec.,, 441 No. Michigan.
Phone: Superior 0100, Power; 50,000 watts
on 720 ke. Affiliatlon: Mutual Broadeasting Sargent (beauty hints); Janet Jenkins

System. Opened: June 1, 1924, (store mnews); Jean Ahbbey (shopping
Managing director; W. E. Maefarlane. hints).

Broadeast manzger: Quin A. Ryan, Sales

manager: W. A. McGuineas. Chief en-

gineer: C. J. Meyers. Musical directors:

Harold Stokes; Henry Weber., Publicily WIND, GARY {IND.)

direotor: ¥. P. Schreiber. Operator: Johnson-Kennedy Radio Corp,,

Rep: Maintains own offices at 220 E, 42nd 504 Broadway. Phone: 9191, Power: 5,000
St., New York; Paul H. Raymer {o., Los and L000 watts on 560 ke, Affiliation;
Angeles and San Franciseo, Seating fa- CBS. Opened: August 15, 1927. (Note:

AMERICA’S

LARGEST L
Independent Station &

N WJlID /4

ﬁ\@’:u % CHICAGO, ILL. )=
v 7 20,000 WATTS ([ J

Constant actlvity in the improvement of pro=-
grams and broadeasting service, so as to in-
sure our advertisers the largest audience per =
dollar spent In the Chicape uren, is only obe
of many reasons wly WJJD should be fizured
in your National Spot Campaigns.

NATIONAL REPRESENTATIVES

PAUL H. RAYMER COC.

We move to new
stndlos; new ne-
commodations
for even gregler
program eflicl-
ency for WJIID
advertisers.
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WIND and WJJD, Chicago, are under the
same general direction.)

President: Ralph L. Atlass. General
manager: B, S. Mittendorf. Sales manager:
J. T. Carey. Program director: Brooks
Connally. Chief engineer: Kenneth C.
Shirk. Artists bureau head, musical direc-
tor: Bob Atcher. Publicity director: Al

Hollender,

Rep: The Foreman Company. Seat-
ing facilities: None. Merchandising: None.
Foreign language programs: Carrying

Swedish, German, Italian; will accept no
more foreign advertising; commercials
limited to 359% of program time. Artisis
bureau: Nominal only. Base rate: $200.

Copy restrictions: Beer, wines, alcoholic
bbeverages accepted; strict serutiny of pat-
ent medicines; advertising cannot exceed
305% o0f time purchased, bui average on
current programs is reported much lower.
E, 'T. library: Standard, News: Transradio.
Commentators: Brooks Connally, Stan Cor-
ley, and RBill Corley (newscasters); Jack
Drees (sports),

WIID, CHICAGO
Operator: WJIJID, Inec, 201 N, Wells St,
Phone: State 5465. Power: 20,000 watts en
1130 ke (operates to sunset in Salt Lake
City). Afiliation: None. Opened: 1923.

President: Ralph L. Atlass. Vice-presi-
dent: H. Leslie Atlass. Sales manager:
Herbert P. Sherman. Program divector:
J. L. Allabough, Chief engineer: Walter
Myers. DMusical director: Ben Kanter.
Publicity director: Al Hollender.

Rep: Paul H, Raymer Co.; Walter Biddick
Ca.,, (Pacific Coast). Seating facilities:
Studio, 250 persons. Merchandising: None.
Foreign language programs: Not accepted.
Artists bureau: None. Base rate; $260,

Copy restrictions: Beer, wine, alcoholic
beverages accepted; patent medicine copy
strictly watched; commercial copy may
take a maximum of 30% of air ime, but
the average is reported as lower in actu-
ality. E. T. library: Standard. News:
Transradio. Cemmentators: Frank Bignell,
Allen Avery, Glenn Taylor, and Edward
Humphrey (newscasters); Jack Drees, Lew
Fonsecs, and Charlie Grimm (sports)
Barbarag Winthrop (women’s news); The
Problem Lady t(homemaking problems);
Ervin Viktor (farm advisor).

WLS, CHICAGO

Operator: Agricultural Broadeasting Co.,
Prairie Farmer Bidg, 1230 West Washing-
tcn Blvd. Phone: Haymarket 7500, Tewer:
50,000 watts on 870 kc (divides time with

————

tiona! schedule.

WIND

Advertisers are assured greatly increcsed results
because of the tremendous qetivily in the great Calu-
met sieel areq, where WIND is the Number 1 Station.
Employment and wages are at new peaks.

WIND continues as the leading sports station in the
Chicago Metropolitan area.

An unequaled covercage of the Industrial Steel area
together with Metropolitan Chicago, plus reasonable
rates thal are currently producing « large volume of
satisfied nationed and local business, continue to meake
WIND a station that should be included on every na-

For Availabilities, Address

WIND

201 North Wells Street, Chicago

Fereman, Representatives—New York City
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WENR). Affiliation: NBC Basic Blue Net-
work. ©Opened: April 12, 1924. (Note: Thgs
station is owned by Prairie Farmer, a bi-

weekly; same owners control KOY,
Phoenix, Ariz.).

President: Burridge D. Butler. Viee-
president and general manager: Glenn

Snyder. S$Sales manager: William R. Cline.
Program director: Harold A, Safferd, FPro-
duction dircctar: Al Boyd. Chief engineer:
Thomas L. Rowe. Artisis buteau hcad:
George Ferguson. Promotion and publi-
cily director: Don Kelly. Educational di-
rector; Harrviet Hester. Musical director:
Ray Ferris, Continuity direetor: Frank
Baker. Farm program director; Arthur C.
Page.

Rep: John Blair & Co. Seating facilities:
Studio seating 50 persons; use local theatre,
seating 1,200, every Saturday night, ad-
mission 75¢. Merchandising: Co-operate
in furnishing publicity, making dealer con-
tacts, etc.; services rendered gratis. For-
eign language programs: Not accepted.
Artists burezu: Yes; handles bookings of
all WLS acts. DBase rale: 3790 (evenings);
$450 (daytime),

Copy restrictions: Advertising of alco-
holic beverages not aceepted; all copy sub-
ject to station and government regulations.
E. T. library: Lang-Worth; NAB. News:
UP: Transradio, Commentatars: Julian
Bently, and Ervin Lewis (newscasters);
Mrs. Harriet Hester (homemaking; fash-
ions; women’s features); Martha Crane,
and Helen Joyce ({cooking; foods); Jim
Poole (live-rstock markets}; Dave Swanson
(weekly live-stock review); F, C. Bisson
(grain markets).

WMAQ, CHICAGO

Operator: National Broadcasting. Co..
Inc. (owner and operator), Merchandise
Mart. Phone: Supericr 8300. TYower: 50,-
000 watts on 670 ke. Affiliation: NBC
Basic Red. Opened: March, 1922. (Note:
NBC also owns and operates WENR, Chi-
cago).

Personnel: See WENR, Chicago.

Rep: National Broadcasting Co. Seating
facilities: Studio A, 400; studio D. 200; stu-
dio E, 200. Merchandising: Advisory serv-
ice; will send out letters to any size list
on WMAQ staticnery, but the advertiser
must bear all expense, including cost of
stationery., Foreign language programs;
Not accepted. Artists burcaum: Yes; lists
a complete roster of talent. Base rate: $800.

Copy restrictions: Lectures and educa-
tional talks not accepted between 6 P.M.,
and midnight except by special arrange-
ment; time of broadcast subjeet to change
to other periods on 28 days’ notice to ac-

-

J

commodate network broadcasts, excepting
in the case of independent announcemen’fs
which may be moved to other periods if
available, and as arranged hy the station
manager on 24 hours’ notice; closing date
is two weeks in advance of initial program
and the program material must be ar-
yanged one week in advance of broadeast
date; beer is accepted; no other alcoholic
beverages, station adheres to NBC Program
Policies. E. T. library: NBC Thesaurus.
News: AP; UP; INS. Commentaters: Dr.
Preston- Bradley (inspirational talks); for
all others, see WENR, Chicago.

WMEI, CHICAGO

Opcrator: Mocdy Bible Institute of Chi-
cago, 1563 Institute Place. Power: 5,000
watts on 1080 k¢ (shares time with WCED),
Opcencd: 1926,

This station is non-commercial; church-
owned.

WSBC, CHICAGO

QOyerator: WSBC, Inc,, 2400 W. Madison
St. Phone: Seeley 8066, Power: 200 watts
on 1210 ke (divides time with WEDC and
WCRW), Affiliation: None. Opened: 1924,

Station and commercial manager: John
A. Dyer. Program director, market and
audience research: Arnold B. Hartley.
Technical chief: Edward Jacker. Artists
burean head: Sally Shulman. DMusical
director: Dean Remick.

Rep: None. Seating facilities: Can ac-
commodate about 50 persons. Merchandis-
ing: Complete division maintained; specific
services not listed, Foreign lapgurge pro-
grams:  Accepled; copy and translation
must be submitted in advance. Artists bu-
rean: Sefup nominal only. Base rate: $80.

Copy restrictions: Medical accounts must
have approval of Food and Drug Adminis-
tration as to product and copy. E. T. li-
brary: Associated. News: INS. Commen-
tators: Johnh Steadman (newscaster); Rob-
ert Miller {(newseaster; films); Mrs. Sonia
Gold {(fashions and cooking in Jewish);
Mrs. Amabile Santacaterina (fashions and
cooking in Italian).

WHFC, CICERO
QOperator: WHFC, Inc., 6138 W. Cermak
Road. Phones: Cicero 4305; Lawndale
8228. Power: 250 watts an 1420 ke. Affilia-
fion: None. Opened: 1925.
President: Richard W. Hoffman., Station
manager, program director: Marie E, Clif-

ford. Chief enginecr: Dave Mearns, Mu-
sical director: Dave Volkow.

Rep: None. Seatling facilities: Studio
seats about 400. Merchandising: None
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listed. Foreign language programs: Ac-
cepted; continuity written by staff mem-
bers; translations checked from transcribed
recordings of bhroadcast; time of advertis-
ing copy limited to conform with station
regulations; copies of all talks, speeches,
ete., must be submitted both in English
and the foreign language at least 48 hours
in advance. Atrtists bureaun: None. Base
rate: $80.

Copy restrictions: Beer accepted, but
no other aleoholic beverage advertising:
patent medicines must comply with all
Federal regulations and copy must be ac-
cepted in advance; zll advertising copy
should be submitted beforehand, E.'T. li-
brary: NBC Thesaurus. News: UP. Com-
mentators: John Ravenel and Marx Hart-
man (newscasters); Grant Butler {sports).

WDAN, DANVILLE

Operator: Nothwestern Publishing Ce..
Hotel Wolford., Phene: Main 1700. Power:
250 watts on 1500 kc. Affiliation: None.
Opened: Oct. 30, 1938, (Note: Stock of
this station is held by the Gannett Co.,
whaose Danville newspaper is the Commer-
cial-News.)

Gereral manager: E. C, Hewes, Station
and commercial manager; C. R. Richard-
son, IProgram director: Francis “Jake”
Higgins. Chief engineer: Ted Magin., Mu-
sical director: Katherine Alt.

Rep: J. P. McKinney & Son. Seating
facilities: Scuth parlor of the Hotel Wol-
ford seats 140; junior ballroom, 350; ball-
room, 600. Merchandising: Promectiion
manager handles surveys, trade route lists,
merchandising helps, etc; service is ren-
dered gratis, Foreign language programs:
No rules; foreign population is very small.
Artists bureau: Can supply necessary tal-
ent, Base rate: $80.

Copy resirictions: Alcoholic heverage
advertising not accepted; all copy must
conform 1o station siandards and FCC
regulations; six air appearances is maxi-
mum daily allowance per advertiser. E.
T. library: World. News: UP. Commen-
tators: Marvin Conn (newscaster); Jake
Higging {(sports); Cody Noble {women’s
news and gossip; shopping: women's fea-
tures); Jake Jacobs (market news and
analysis).

WSOY, DECATUR

Operater: Commodore Broadcasting, Inc.,
357 N, Main St. Phone: 5371. Power: 250
watts on 1310 ke, Affiliation: None,
Opened: 1925, (Note: This station is af-
filiated with the Decatur Herald and Re-
view).

Pregident: F. W, Schaub. Vice-president,

seneral manager: Merrill Lindsay. Fro-
gram director: Berne Enterline. Chief op-
erator: Milburn Stuckwish. Rural pro-
gram supervisor: Allen Bell.

Rep: Sears & Ayer, Inc. Seating faeili-
ties: None, DMerchandising: Service main-
tained to aid clients in distributing their
products. Foreign language programs: No
foreign speaking population claimed in
station area. Artists buream: Yes. Steck:
Held by Merrill Lindsay and Decatur
Newspapers, Inc. Base rate: $75.

Copy resirvictions: Beer accepted; station
reserves right to reject copy. E. T. Hbrary:
World: Standard. News: AP. Commenta-
tors: L. M. (Berne) Enterline and Edw. L.
Wilsan (newscasters); Chuck Redfern
{sports); Allen Bell {grain and farm com-
ment).

WTMV, EAST ST. LOUIS

Sce St. Louis, Missouri.

WGIL, GALESBURG

Qperalor: Galesburg Broadeasting Co.,
Hill Areade. Phone: 4626 Main. Power:
250 watts on 1500 ke, Affiliation: None.
Opened: June 12, 1838,

President, general manager: Howard A
Miller. Commercial manager; Virgil
Schmit. Chief engineer: Gerald Foster.

Rep: Sears & Ayer, Inc. Seating facilities:
Remote studios available for audiences:
capacity not listed. Merchandising: (_Zom,-
plete service rendered as part of client’s
radio campaign. Foreign language pro-
grams: Not accepted. Artists bureau: Can
supply talent, though artists are not bound
to any formal bureau by contract. Base
rate: $57 (1 hour, 13-time rate).

Copy restrictions: Beer and light wi.nes
accepted; no hard liguor; all copy subject
to station approval. E. T, library: Stand-
ard. News: INS. Commentators: Bill
Traylor {newscaster}; Howard A, Miiler
(sports).

WEBQ, HARRISBURG

Operator: Harrisburg Broadeasting Co.,
100 E. Poplar St. Phone: 28, Power: 250
watts on 1210 ke,  Affiliatien: None.
Opened: September, 1923.

Station manager: Inglis M. Taylor. Pro-
gram director: Virginia Crane. Chief engi-
neer: Joseph R. Tate. Artists bureau head:
Lindle Moore.

Rep: None. Seating facilities: Can 4ac-
commodate about B0 persons. Blerchan-
dising: None. Foreign language programs:
Accepted. Artisls bureau: Yes; lists about
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20 announcers, orchesiras, string bhands,
individual artists, etc, Base rate: $40.

Capy restrictions; Beer and wines ac-
cepted; no hard liguors; all contracts sub-
ject to approval of the management. E. T.
library: None News: Transradio; local.
Commentators: Homer Butler (news com-
mentator); Lindle Moore (news ¢commenta-~
tor; sports); Jay Warren and Bovard Clay-
ton (newsecasters; sports); Virginia Crane
(women's features).

WIPF, HERRIN
Operator: Orville W. Lyeria.
250 watts on 1310 %kc.
At press fime this station had a2 con-
struction permit only,

Power:

WCLS, JOLIET

Operator: WCLS, Ine, Joliet Bildg.
Phones: 4761-2, Power: 100 waits on 1310 ke
(unlimited daytime; specified hours night-
time). Affiliation: None. Opened: May
1, 1921,

Manager: R. M. ¥Holt. Program director:
Jack Sharp. Chief engineer: George Ives.

Rep: Sears & Ayer, Inc. Seating facilities:
200. Merchandising: Full cooperation ren-
dered. Foreign langvage programs: Ae-
cepled. Artists bureau: None, PBase rate:
$60.

Copy restrietions: Beer and wine adver-
tising accepted providing it does mot at-
tempt to convey the impression that drink-
ing is beneficial to the audience; all beer
and wine copy carefully checked against
Federal Trade Commission regulations be-
fore it is broadeast; no medical advertis-
ing of any kind unless approved by the
American Medical Association and the
local Better Business Bureau. E. T. li-
brary: Standard. News: UP. Commenia-
tors: Elizabeth Burke (news commentator;
homemaking); Hary Caray, Scott Dilworth
{(newscasters); Gladys Arbeiter Erickson
(society news).

WMBD, PEORIA
Operator: WMBD Broadeasting Co., 200

Alliance Lite Bldg., Phone: 7133, Power:
5,000 and 1,060 watts on 1440 ke. Affilia-~
tion: CBS. Opened: 1927.

President, station manager: Edgar I.

Bill*, Commercial manager: Charles Caley.
Program director: Gene Trace. Chief en-
gineer: Ted Giles. Artists bureau head:
Milton Budd, Musical director: Hod Hiatt,
Public relations: Gomer Bath.

Rep: ¥ree & Peters, Inc. Seating faeili-

* Alse president of WDZ, Tuscola, M.

ties: Studio, 150 persons. Merchandising:
Merchandising man c¢ooperates in ereat-
ing and execufing plans for advertisers.
Foreign language programs: Not requested
to date. Artists bureau: Setup nominal
only. Base rate: $125.

Copy restrictions: Accept beer, but copy
must not seek fo induce non-drinkers fo
drink; no wine or ligquor advertising; no
false or misleading stalements, disparage-
ment 0f competitors or their produets,
fortune telling, wviolation of good tasie
or Federal Trade Commission regulations;
patent medicines must be approved by
various government bureaus. E, T. library:
Asgsociated. News: UP; local, Commen-
tators: Brooks Watson (newscaster); John
Connelly (sports); Jessica McFarland
(fashions; women's features); Emil Bill
(farm news and markets).

WTAD, QUINCY

Operator: Illinois Broadeasting Corp.,
W. C. U. Bldg. Phone 3§3-4. Power:
1,000 watts on 900 ke (daytime). Affiliz-
tion: None. Opened: December, 1826,
(Note: Station alse maintains studios in
the Orpheum Theatre, Hannibal, Mo.).

President: W. Emery Lancaster. General
manager: C. Arthur Fifer. Program man~
ager: Donald Fischer, Commercial man-
ager: W. J. Rothschild, Traffic director:
Zoula Gatewood. Chief engineer: Francis
Wentura.

Rep: None, Seating facilities: Audi-
torium available, seating 600 persons. Mer-
chandising: Complete point-of-sale mer-
chandising available to clients. Foreign lan-
guage programs: Not accepied. Artists
bureaw: Program depariment supplies
talent. Base rate: $85. .

Copy restrictions: Station reserves right
to edit all copy; latter must conform to
FCC and FTC requirements. E. T. library:
World, News: UP, Clommentators: Bill
Sohn (news commentator; newsecaster);
Don Fischer and Jack Sexion (newscast-
ers); Bob Lee and Gene Terry ({sporis);
Marian Sexton (fashions; ¢cooking),

WROK, ROCKFORD

Operator: Rockford Broadeasters, Inc.,
Rockford News Tower. Phone: Main 5632.
Power: 1000 and 500 watts on 1410 kc.
Affiliation: Mutual Broadcasting System.
Opened: November, 1924. (Note: This sta-
tion is affiliated with the Morning Star and
Register Republic.)

President: Ruth Hannag Simms. Manhag-
ing director; James W. Rodgers. General
manager: Walter M. Koessler., Program

director: John J. Dixon. Promotion man-
ager: William R. Traum. Commercial
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maniger: William Carlsen. Chief engi-
neer: Thomas Cameron. Musical direc-
tors: Lorna Lane and Florence Lovejoy
Shugars.

Rep: Headley-Reed Co. Seating facili-
ties: Studie, 75; also from remotes on oe-
casion. Merchandising: Contact dealers;
publicize program and product with win-
dow cards, stuffers, etec.; surveys; special
mailing to mecchants. Foreign language
programs: Accept Swedish and Ifalian.
Artists bureau: None. Base rate: $110.

Copy restrictions: Accept beer and wine:
no hard liquors; patent medicines sul-
mitted to county medical society; all com-
mercial copy subject to approval of pro-
gram manager, E, T. library: Standard.
News: UP. Commeniators: William 3R.
Traum (news commentator); Morey Owens
(newscaster; sports; farm news); James
Shelton, Ed Murphy, and John Dixon
(newscasters); Effay Beynon (waomen’s
{features).

WHBF, ROCK ISLAND

Operator: Rock Island Broadceasting Co.,
Safety Bldg., Rock Island; also Hih Ave-
nue Bidg., Moline; also Orpheum Theatre,
Davenport (Ia.). Phones: Rock Island 918,
Moline 611; Davenpori 3-2179, Power:
1,000 waftts on 1240 ke.  Afriliation: DMutual
Broadcasting System., Opened: Nov., 23,
1932, (Note: Station first began operaling
under management ¢f C. L. Beardsley in
1925, In 1932 it became an affiliate of the
J. W, Potter Co., publishers of the Rock
Island Argus.)

Viee-president, general manager: T.eslie
C. Johnson. Commercial manager: Mau-
rice J. Corken. Production manager: Ivan
Sireed. Chief engineer: Robert J. Sin-
neft. Musical direstor: Lucia Thompson.
Traffic director: Lols McDermand. Pub-
licity directors: Don Wright, Helen M.
Porter,

Rep: Howard H. Wilson Co. Seating fa-
cilities: Three studios; also Fort Armstrong
Hotel ballroom, capaciiy 500. Merchandis-
ing: Complete zervice; dealer contacts by
personal calls and mail; complete program
listing in Rock Island Argus and Moline
Dispateh; market research; instantaneous
recording facilities. Foreign language pro-
grams: None. Artists bureau: None, PBase
rate: $130.

Copy restrictions: T.dquor advertising
not accepted; beer and wines okay if com-
mercials concern only manufacture, qual-
ity, faste; patent medieines okay if recog-
nized, and cleared through a national
agency; commercial copy checked for ex-
aggerations, false statements, references to
lotteries, or any other subject disapproved
by the FCC. E. . library: Standard:

Lang-Worth, News: UP; own local and
rural news. Commentators: J, Woodrow
Magnusen (chlef newscaster); Maurice

Corken (sporis}; Millicent Polley {women's
features).

WCBS, SPRINGFIELD

Operator: WECES, Ine.,, 523 E, Capitol
Ave, Phone: Dial 9855. Power: 250 watts
on 1420 ke. Affiliaiion: None, Opened:
October, 1926. (Note: This siation is affili-
ated with the Illincis State Journal.)

President: Harcld L. Dewing. Vice-
president: A. W. Shipien. Secretary: L. G.
Pefferle. Commereinl manager: Jack Heintz.
Program director: Jack Heintz, Chief
engineer: Dick Ashenfelter. Artists bureau
head, musical director; John Geil.

Eep: Sears & Ayer, Ing. Seating facilities:
Studio A, 125 persong; Studio B, 25; Studio
C, 8. Merchandising: Cooperative veniure
arranged with the Illinois State Journal;
displays; handbills; surveys. Foreign
Iangunage programs: No rules; ne call for
these programs. Artists bureau: No formal
bureau; can supply talent. Base rate: $60.

Copy restrictions: Beer and wines ac-
cepted. E. T. library: World., News AP,
Commentators: Charles Topp (news com-
mentator); Noble Nash (newsecastar); Bob
Gregory and “Stretch” Miller (sports);
Jean Abbey (fashions); Mary Dilley {cook-
ing); Harold Grant (stock and grain re-
ports),

WTAX. SPRINGFIELD

WTAX, Inc., Reisch Bldg.
Phone; 2-4441, Power: 100 watf{s on 1210 ke,
Affiliation: Nane. Opened: October, 1930.

President, station and commereinl man-
ager: Jay A. Johnson. Program director:
Bob Kay. Chief engineer: Edward Ring,

Rep: Burn-Smith 0., Inc. Seating faeili-
ties: 100, Merchandising: Full cooperation
qvailable, Foreign language programs;
Ne information given. Artists bureaw:
None. PBase rate: $80.

Copy restrietions: Accent beer and wine
accounts; patent medicine cony subject to
station approval. E. T. Iibrary: Associated.
News: INS.

Qperator:

WDZ, TUSCOLA

WDZ Broadeasting Co., Star
Power: 1,000 watts on
Aftfiligtion:

Operator:
Bldg. Thone 98,
1020 ke (operates daytime).
None. Opened: June 20, 1920,

President: Edgar L. Bill.* Station man-
ager, commercial manager: Clair B. Hull

* Also president of WMBD, Peoria, Il
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Program direclor: Henry Fisher., Chief
engineer: Mark Spies. Musiecal director:
Herbert Johnston. Continuity director:
J. Kent Saunders.

Rep: Howard H, Wilson Co. Seating
facilities: None. Merchandising; Full co-
operation rendered. Foreign Ilanguage

programs: No rules.
Base rafe; $75.

Copy restrictions: Wines, liguors not ac-
ceptpd; patent medicines accepted at dis-
cretion of station and depending on prod-

Artists bureau: Yes,

Commentators: Fran Booton (news com-
mentator: newscaster); Ed Martin (news-
casier); Hank Fisher (sports); Martha
Hull (fashions; children’s program), Curt
Marsh and Raymond Muir (grain mar-
kets).

WILL, URBEANA
Operator: University of Illinois, 400 S.
Wright 5t Power: 5,000 watts on
580 kc (operates daytime). Opened: 1922,
This station is non-commercial; univer-

uct. E. T, library: Standard. News: UP  sity-owned,
INDIANA
(816,800 vadie homes, or 87% ownership among the State’s
totel of 934,000 families, Urben ownership is 480,300, or 92%
of urban families; rural ownership is 336,500, or 829% of rural
Jamilies,)
Radio Homes by Counties
Adams ... .......... 4,430 Hendricks .......... 4890 Pike .,...... vererss 3,850
Allen ,.....veuvu... 36,680 Henry ............. 8840 Porter ............. 5,700
Bartholomew ...... 6,330 Howard ....c.ve0nne 11800 POSEY .vuivivnannnsn 4,300
Benton ............. 2,760 Huntington ......... 7430 Pulaski ............ 2,550
Blackford .......... 3,410 Jackson ............ 5,680 Putnam ............ 5,050
Boone .......... vee 5720 Jasper ......uueen.n 3,000 Randolph .......... 6,590
Brown ............. 1150 Jay ....c.evieinenn.. 5,190 Ripley ............. 4,320
Carroll ............ 3,930 Jeflerson .......... 4540 Rush ............... 4,830
Cass Liiiiininiene., 8,820 Jennings .......... 2770 St Joseph ........ 29,710
Clark .............. 7,570 Johnson ............ 5520 8Scotf ......oioiiiian. 1,620
Clay .oivvvvvnnnann, 6,530 ENOX ....eovevnninn 10,500 Shelby ...ovvvvnnens 6,930
Clinton ............ 7,200 Koseiusko .......... 7,J40 Spencer ............ 3,820
Cra‘fvford ......... . 2280 Lagrange .......... 3,280 Starke .......ii.... 2,580
Daviess ....... vaves DBEE Lake ..iiiiiuinednn 61,110 Steuben ............ 3,620
Dearborn .......... 5,216 La Porte........... 14,530 Sullivan ........ ... 6,870
Decatur ............ 4,400 Tawrence .......... 8,490 Switzerland ...... .o 2,080
De Kalb............ 6,460 Madison - ... .0u.n.. 21,110 Tippecanoe ......... 12,300
Dela“{are ........... 17,680 Marion «..ovvevunnns 115,670 Tipton ......cvveean 3,800
Dubois ,........... . 4,520 Marshall ..... PR 6,180 Union ............. 1,560
Elkhart ............ 18,110 Martin ............. 2,180 Vanderburg ........ 28,860
Fayette ,........... 4,930 DMiami ............. 7,500  Vermillion ....... .. 6,060
Floyd ............. . 9,680 Monroe .....eean. 8800 Vigo ...........n.- 26,350
Fountain ........... 4,650 Montgomery ....... 7,170 Wabash ............ 6,530
Frankiin ........... 3,330 Morgamn ............ 40830 Warren ............ 2,210
Fgltun ............. 3,900 Newton .. vevesvs 2,420 Warrick ........... 4,270
Gibgon ,............ 7070 Noble ...........r., 5830 Washington ........ 3,810
Grant ............. 13,000 Ohio .......vvvvnnnn 870 Wayne ..........nnn 14,330
Greene ............ 7660 OQOrange «............ 4,080 Wells ....00ivinne. 4,570
Hamilton .......... 6210 Owen .....eoverveaes 2,830 White .............. 3,970
Hancock ........... 4,460 Parke ....iiieiienn. 4,180 ‘Whitley ......... .. 4,010
Harrison ........... 3,790 Perry ....iiiiiien.. 3,670

WHBU, ANDERSON

Operator: Anderson Broadeasting Corp.,
Citizens Banhk Bldg. Phone: 234. Power:
250 and 100 watts on 1210 kec. Affidintion:
None. Opened: 1924,

President, general and station manager:
L. M, Kennett. Commercial manager: L.
Padhaski. Program director: C. K, Fulk.
Chief engincer: W. Reeves. .

Rep: None. Seating facilities: None.
Merchandising: Mail out letters to the trade
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and contact dealers at actual cost. Foreign
language programs: Will aceept, but for-
eign population is very small. Artists bu~
reau: None. Base rate: $60.

Copy restrictions: Do not accepl beer or
other alcoholic beverages; patent medicine
copy carefully checked before acceptance;
commercial copy limited to one and a half
minutes per quarter-hour program, and
three minutes per half-hour program, E,T.
library: Associated. News: INS,

WTRC, ELKHART

Operator: 'Truth Publishing Ce., Inc.,
Hotel Elkhart, Phone: 948, Power: 250
watts on 1310 ke, Affiliation: None, Qpened;
Nov. 18, 1831. (Note: This station is news-
paper-owned by the Elkhar{ Daily Truth.)

Manager: R. R. Baker, Program director:
Paul TUpson. Chief engineer: Kenneth
Singleton. Musical director: Ethel Geiss.

Rep: Tenney, Woodward & Conklin, Inc.,
Seating facilities: None, Merchandising:
Complete service locally at no charge; 5%
charged for work outside county, Foreign
language programs: Accepted, subject to
station approval. Artisis bureau: None.
Base rale: $60.

Copy restrictions: Accept beer:; no hard
liguors or wines; commercial copy should
be “authentic” and complying with “home
standards”, patent medicines accepted.
E. T. library: Standard; World. News: UP,
Commentators: Fred Reinhardt and Paul
Upson (newseasters); Eldon Lundauist and
Don McFall (sports); Dorothy Teeters
(fashions; home hints); Valerie Beek and
Betty Oldfield (child welfare); Dan Al-
brecht f(entertainment news); Bob Byer
(farm news; markets); Dean Smith (educa-
tion).

WEOA, EVANSVILLE

Operator: Evansville on the Air, Inc., 519
Vine Street. Phone: 2-1171. Power: 250
watts on 1370 ke,  Affiliation: CBS.
Opened: 1936. (Note: Same owners con-
trol WGBF, also of Evansville.)

General and station manager: Martin
Leich. Commercial manager, publiecity di-
rector; Clarence Leich. Program director:
Pat Roper. Chief engineer: John Caraway,
Jr.

Rep: Weed & Co. Sealing facilities: Au-
ditorium, seating 400 persons; Memorial
Coliseumn, seating 3,000 (facilities shared
with WGBF). Merchandising: Surveys,
dealer contacts, promotion and publicity
in city and county papers plus station’s
weekly bulletin (circulation 25,000): use
of display window at downtown eorner,
free of charge; program publicity on nine

billboards; special services are rendered
at actual cost. Foreign language programs:
No set rules; probably would accept.
Artists bureau: None. Base rate: $100.

Copy restriclions: Accept heer, but no
liquor copy; patent medicine advertising
subject to station censership; all copy must
conform to accepted standards of good
taste. E. T. library: World. News: UP.
Commentators: Walter Leich (néws com-
mentator); Hubert H. Chambers, John
Henry, and John Edington {(newscasters);
Paul A. Clark (sports); Lucille Van Winkle
{fashions; cooking; household hints); Wal-
{er P. Wood, Jr. (local news; entertainment
news).

WGBF, EVANSVILLE

Operator: Evansville on the Air, Inc, 519
Vine Street, Phone: 2-1171. Pewer: 5,000
and 1,000 watts on 1250 ke. Affiliation:
NBC RBasic Supplementary Red and Blue
Service. Opened: 1925. (Note: Same own-
ers control WEOA, also of Evansville.)

Secretary, station and commercial man-
ager, publicity director: Clarence Leich.
Program and musical director, artists bu-
reau head: Pat Roper. Chief engineer: Fay
Gehres.

For all other particulars as to represent-
ative, services, and copy restrictions, see
WECA.

Base rate: $150. E. T, library: World.
News: UP. Commentators: See WEOCA.

WGL. FORT WAYNE

Operator: Westinghouse Radie Stations,
Inc. (subsidiary of Westinghouse Electric &
Mfg. Co.), Westinghouse Bidg. Phone: An-
thony 2136. Power: 250 watf{s on 1370 kc.
Affiliation: NBC Basic Red and Blue Sup-
plementary Service. Opened: 1927. (Note;
WOWO, same city, is under the same

.ownership as WGL.)

Vice-president, general manager: Walter
Evans. Station manager: W. C. Swartley.
Manager of sales: Ford Billings. Auditor:
J. B. Conley, Program director; W.
Chatles Roe, Chief engineer: Robert Duf-
field, Musical director: Jeane Brown.
Sales promotion and publicity director:
Jack O'Mara.

Rep: NBC Spot Sales. Seating facil-
ities: Studio observation auditorium, seat-
ing 108; studio B, 50; Test Kitchen studio,
§50. Merchandising: Send publicity to
newspapers; plug program on the air; pre-
pare and mail letters to wholesale and re-
tail outlets at cost; supply market informa.
tion; make surveys and mail analyses; help
manufacturer’s salesmen or his jobbers.
Foreign language programs: Not consider-
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ed feagible in this area. Artists burcaw
None, Stock: Held by Westinghouse Radio
Stations, Ing., subsidiary of Westinghouse
Eleciric & Mig. Co. Base rate: $100,
Copy restrictions: Beer advertising ac-
cepted except on Sunday; no wine or hard
liguor; all time sold in network optional

periods iIs subject to change; time of an- -

nouncements is not gnaranteed, but adver-
tisers’ desires are respected; station re-
serves the right to delete exaggerated copy
claims or remove objectionable and contro-
versial copy. E. T. library: NBC Thesaurus;
MacGregor, News: UP, Commentators:
Ralph Knox and Bob Little (newscasters);
John Hackett and Hilliard Gates (sports);
Vicki Harris (fashicns); Eldon Camphbell
(special events).

WOWO, FORT WAYNE

Onperator: Westinghouse Radic Stations,
Inc. {(subsidiary of Westinghouse FElectric
& Mig. Co.), Westinghouse Bldg. Phone:
Anthony 2136. Power: 10,000 watts on 1160
ke (divides night-time with WWVA)., Af-
filiation? NBC Basic Blue. Opened: May 25,
1925, (Note; WGL, Ft, Wayne, is under
the same ownership as WOWO,)

Vice-president, general manager: Walter
Evans, Station manager: W, C, Swartley,
Manager of sales: Ford Billings. Awuditor:
J. B. Cortley. Program director; Franklin
Tooke. Chief engineer: Robert Duffield.

Musical director: Jeane RBrown. Sales
promotion and publicity direetor; Jack
O'Mara,

Rep: NBC Spot Sales. Seating facil-
ities: Studio observation auditorium, seat-
ing 100; studic B, 50; Test Kitchen studio,
50.  Merchandising: Send publicity to
newspapers; plug program on the air; pre-
pare and mail letters to wholesale and
retail ouilets at cost; supply market in-
formation; make surveys and mail analvses;
help manufacturer’s salesmen or his job-
bers., TForeign language programs: Not
considered feasible in this area. Artists
burean: None. PBase rate: $220.

Copy restrictions: See WGL. E. T. li-
brary: NBC Thesaurus; MacGregor. Neows:
UP. Commentators: Bob Wilson (news-
caster); John Hackett and Hilliard Gates
(sports): Jane Weston (home econpmics):
Vicki Harris (women in the news): Herb
Hayworth (farm news); Eldon Campbell
(special events).

WIND, GARY
See under Chicago, Il

WHIP, HAMMOND

Operator: Hammond-Calumet Broadeast-
ing Corp., 5935 S. Hohman Ave. FPhone:

Hammond 10,000, Power: 5,000 watis on
1480 ke {(operales to sunset in Buffalo).
Affiilliation: None. Ownened: Oct. 18, 1937.

President, general manager: Dr, George
F. Courrier. DManaging direcior: Doris
Keane. Program director: Elmer Herk-
ner. Chief engineer: H. V. Fitzscharles.
Musical director: Reinhard Elster. Publie
relations director: 8. Blomgren. Artists
burean head: Lorrayne F. Schaeffer.

Rep: J. J. Haines, Chicago. Sealing facil-
ities: 350. DMerchandising: Window cards,
Chicago “El” and “IC” posters; car cards;
200 suburban ecommunity and rural news-
papers serviced through American News
Bureau, and merchandising counsel ren-
dered accounts using 15 minutes or more
daily for minimum period of 13 weeks.
Foreign lahguage programs: Advertising in
German, Polish, Irish, Lithuanian, Slovak,
Hungarian, Croatian, and Yugo-Slav ac-
capted. Artists burean: Sefup nominal
only. DBase rate: $200.

Copy restrictions: Liguor advertising not
accepted, excepting beer and wine, E. T.
library: Langworth., News: UP,

WWAE, HAMMOND

Operator: 0. E. Richardson and Fred L.
Adair, 5935 Hohman Ave. Phone: Ham-

Only
WOWO
DOMINATES

the

BRIGHT SPOT
of
INDIANA

plns a honus of 199,940 radio
homes in Ohio and Michigan

WESTINGHOUSE w wo I

FORT WAYNE

Indiana’s BIGGEST Station
NBC Blue Call NBEC Spot Sales I
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mond 9800. Power: 100 watts on 1200 ke
{shares night-time with WFAM). Affilia-
tion: None,

Station manager: O, E. Richardson.
Commercial manager: Robert C. Adair.
Program director: W, K. Bean, Jr.

Base rate; $70,

Copy restrictions: Beer and wine adver-
tising accepted; no hard liquors; all pro-
grams subject to approval of the station.

WFEM, INDIANAPOLIS

Operator: WE'BM, Inc,, 48 Monument Cir-
cle. Phone: Lincoln 8506. Power: 5000
watts on 1230 ke,  Afriliation: CBS.
Opened: Nov,, 1024,

Station manager: Lester W, Lindow.
Office manager: H. M. Bitner, Jr. Pro-
gram director: F. O. Sharp. Chief engi-

neer: Harold Holland. »Husical direetor:
Walter Reuleaux. Publicity: H. 1™, Bit-
ner, Jr.

Rep: The Katz Agency, Ine. Seating

facilities: None, Merchandising: Available
upoh request, TForeign language programs:
No rules; such population reported as very

small. Arvtists buoreau: Yes. Base rate:
$256.
Copy restrictions: All program matter

and advertising copy subjeet to approval
of the management, E. T. library: Asso-
ciated. News: INS. Commentators: Gil-
bert Forbes and Mariin Johnson {news-
casters); Lew Riley (sports); Mrs. Rose
Lee Farrell (cooking).

WIBC, INDIANAPOLIS

Operator: Indiana Broadeasting Corp.,
350 N. Meridian St. DIhone: Li 2305.
FPower: L1000 watts on 1050 ke {operates
to  Iocal sunset). Aftiliation: None.
Opened: Oct, 30, 1938.

President: H. G. Wall. Vice-president,
general manager; C, A, McLaughlin. Pro-
gram director: Robert Longwell. Chief
engineer: H. E. Adams. Arlists burean
head: Richard- Nobel. Musical director:

Ward Glenn, Publicity director: Robert
Longwell.
ep: Howard H. Wilson Co. Seating

facllities: None, Merchandising: Complete
service available at aciual cost. Foreign
language programs: None. Artists bureau:
Setup nominal only, Base rate: $112.50.

Copy restrictions: *“Good taste governs
all eopy.” E. T. library: NBC Thesaurus.
News: UP. Commentators: Warren Deem
and William Schingel (newseasters); Rob-
ert Longwell (newscaster; sporis); Dick
Noble, Luke Walton (sports); Jane Day
(women’s news); Mary Jo Carton (Holly-
wood news; fashion; cooking); Biil Schin-
gel (markets),

WIRE, INDIANAPOLIS

Operator: Indianapolis Broadcasting,
Inc., Claypool Hotel. Phone: Riley 1541-4.
Power: 5,000 watis on 1400 ke, Affiliation:
NBC Basic Red; Mutual. Opened: July 26,
1929, (Note: The stock of Indianapolis
Broadeasting Inc., is owned by Central
Newspapers, Inc.),

President, general manager: Lugene C.
Pulliom, Assistant manager: Rex Schepp.
Business manager: N, G, Mason. Chief en-
gineer: Earl W. Lewis, Program director:
Josephine Mason. Musical director: Harry
Bason,

Rep: George P. Hollingbery Co. Seating
facilities: Four auditorivms, capacity 2,000.
Merchandising: Advertisers cffered use of
window in front of station offices; publicity
department services several state and out-
of-state and all Indianapolis papers; con-
duct surveys. aid in distribution, eic,; no
charge except for “unusual” services. TFor-
eign language programs: None.  Artists
bureau: None. Base rate: $260.

Copy restrictions: All copy must conform
to station standards and government regu-
lations, E. T. library: Standard; World;
Lang-Worth; BMI. News: UP. Commenta-
tors: Tris Coffin {news commeniator);
Dick Reed, Wally Nehrling, Pete French,
Albert J. Beveridge, Jr, Eugene S. Pull-
man, and Tom Peden (newscasters); Vie
Lund (newscaster; sports); George Gard-
ner, and Mark Ellis {sports); Al Padan
(Governiment market reports); John H.
Armington (Government weather bureau).

WLBC., MUNCIE

Operator: Donald A. Burton, Anthony
Bldz. Phone: 2404, Power: 250 watts on
1310 ke. Affidiation: None. Opened: Nov.
11, 1926,

Owner, station manager; Donald A, Bur-
ton. Commercial manpger; Wm, Craig.
Program director: Carl Nohle, Chief en-
gineer: Maurice Crane,

Rep: Forjoe & Co, (East); Wm. R. Stew-
art {Chicapo). Seating facilities: Studio A,
30. DMerchandising: Service rendered on
request; window displays, placards, news-
paper tie-ups. Foreign language programs:
Not aceepted. Artists bureau: None. DBase
rate: $80.

Coapy restrictions: Beer okay; no other
alcoholic bheverages; mention of prices in
commercig] copy acceptable. E. T. library:
World; Associated. News: UP. Commen-
tators: Ed De Miller, John Heener, Fred
Brophy, and Chester Fouquet (newscast-
ers); Gordon Graham (newscaster; sporis);
Don Burion (sports).
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WGRC, NEW ALBANY

See under Louisville, Ky.

WEXEBV, RICHMOND
Operator: Knox Radio Corp, P. O. Box

308. Phone: 4134, Power: 100 watts on
1500 ke.  Affiliation: None. Opened: Oct. 2,
1926.

President, general manager: William O.
Knox.

News: INS, E. T. library: Lang-Waorth;
Davis & Schwegler.

All ather data on application,

WFAM, SOUTH BEND

Operator: Scuth Bend Tribune, 223 W.
Colfax, Phone; 3-6161. Power; 100 watts
on 1200 ke (divides {ime with WWAE; op-
erates § AM, to 5 P.M. Sundays; 7 AM. to
noon, and 3:30 P.M. to0 8 P.M. weekdays).
Affiliation: None. Opened: 1931. (Note:
This is 2 newspaper-owned station; WSBT,
South Bend, ig under same ownership.)

Station manager: F. D. Schurz, Com-
mercin! manager: R, H. Swintz. Program
director, artists bureau head: Bob Drain.
Chief engineer: H. G, Cole. Musical di-
rector: Harlan Hogan, Fublicity director:
Mary Stockdale.

Rep: Paul H. Raymer Co. Seating fa-
cilities: None. Merchandising: Commer-
cial production department takes care of
merchandising; any ordinary campaign
handled; contacts maintained with major
outlets in Northern Indiana and Southern
Michigan, Foreign language programs:
Yes; Polish and Hungarian programs cur-
rent; special rates apply. Arfists bureaw:
Nominally maintained. Base rate: $75.

Copy restrictions: Beer is only alcoholic
beverage allowed; patent medicines must
have appraval of FCC as well as local
management; five “air appearances” maxi-
mum daily per advertiser for straight com-
mercial announcements. E. T. library: As-
sociated. News: UP. Commentators: Lee
Douglas, Mark Boyden, Tommy Dee, Bob
Drain, and Bob Barker (newscasters); Joe
Boland, and Jack Ledden (sports); Mrs.
J. B. Riley (fashions; cooking; househoeld
hints); Peg Douglas (women's club news).

WSBT, SOUTH BEND

Operator: South Bend Tribune, 223 W.
Colfax. Phone: 3-6161. Power: 530 walls

" houts.

on 1360 ke (divides time with WGES; op-
erates Sundays 5 P.M. to 11 P.M, week-
days noon 1o 3:3¢ P.M, and § P.M. to mid-
night). Affilintion: CBS. Opened: 1922.
{Note: This station is newspaper-owned;
WFAM, South Bend, is under same awner-
ship.)
Base rate; $100.

For all other information, see WEAM.,

WBOW, TERRE HAUTE

Operator: Banks of Wabash, Inc.,, 303 So.
6th St. Phone: Crawford 3394. Power:
250 watts on 1200 ke, Affiliation: NBC
Basic Red and Blue Supplementary Ser-
vice, Opened; 1928, (Note: WBOW is under
the same ownhership as WEOA and WGBF,
Evansville, Ind.)

Vice-president, station manager: W. W.
Behrman. Program director: Leo Baxter.
Chief engineer: Stokes Gresham, Jr, Mu-
sical director: Leo Baxter. Fublicity di-
rector: George Jackson.

Rep: Weed & Co. Seating facilities:
About 100 persens. Merchandising: Con-
tact dealers, wholesalers; write-letters; se-
cure displays; hold sales meetings; also
stunts and timely tle-ups; no service ren-
dered to accounts using less than 13 half-
Yoreizn Ianpunage programs: Not
accepled. Artlsts bureau; Set-up nominal
only. Base rate: $100.

Coapy restrictions: Beer accepted; no
wine or hard liquors; patent medicines
aceepted provided no excessive mention of
diseases, ete., is made, E. T, library: Stand-
ard; Lang-Worth, News: Transradio. Com-
mentators; Henry Cooke and Luke Walton
(newscasters); Ruthmary Morton (women’s
features): Harold Brown (agriculiure).

WAOV, VINCENNES

Operator: Vincennes Newspapers,
Power: 100 watts on 1420 ke,

At press time this station had a con-
struction permit only,

Inc,

WBAA, WEST LAFAYETTE
Operator: Purdue University. FPhone:
6076. Power: 1,000 and 500 watls on 890
ke (specified hours). Openeq: 1919_ ah
temporary licanse; permanent license since
April 4, 1922,
This station
versity-owned.

fs non-commercial; uni-
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(577,800 radio homes, or 85% ownership among the State’s
total of 680,000 fumilies, Urbun ownership is 262,500, or 93%
of urban families; rural ownership is 315,300, or 9% of rural

families.)
Radis Homes by Counties

Adair ......... .. 3110 Floyd ............ .. 4800 Monona ............ 3,820
Adams ...o..eeinaiin 2,320 Franklin ........... 3,540 Monroe ............ 3,310
Allamakee ......... 3,610 TFremont ........... 3,380 Montgomery ...... . 4,060
ADpAanoose ......... 50950 Greehe ............. 3,690 DMuscatine .......... 7,740
Audubon ........... 2,550 Grundy ............ 2,940 OBrien ,....oovla, 4,120
Benton ............ 5200 Guthrie ............ 3910 Oscecla ............ 1,890
Black Hawk........ 17,130 Hamilton ........... 4520 Fage ...l 5,860
Boone . ........u.... 6,740 Hancock ........... 2,950 Palo Alto........... 3,110
Brémer ............ 3,920 Hardin ............. 5360 Plymouth .......... 4,980
Buchanan .......... 4,210 Harrison ........... 5450 Pocahontas ......... 3,190
Buena Vista........ 4220 Henry ............. 4,020 Polk ....... SERRERER 45,010
Butler ............. 3,880 Howard ............ 2,880 Pottawattamie ...... 16,6%%
Calhoun ........... 3,890 Humboldt .......... 2780 Foweshiek .......... 44
Cartoll vovvvvunnns. 4,650 Ida ...ev.i.oii..... 2620 Ringgeld ........... 2,760
Cass ..oovriiariinns 4,640 Jowa ............... 3960 S8C .oveiiiiioienn 31893
Cedar . .oovvevinr-s 3,860 Jackson ............ 4,320 Seott ...l 20,21
Cerro Gordo. .., .... 9,050 Jasper -............ 7,600 Speiby .......... ... 3,510
Cherokee ,.,........ 3730 Jefferson ........... 4,020 Sioux ...l 9,240
Chiekasaw ......... 3,170 Johnson ............ 7420 Story ............. 7,440
Clarke ............. 2470 JONES ..iverniirin.. 4020 Tama .............. 5,120
Cla¥ vevvnirnnrnnnnn 3,620 Keokuk ............ 4660 Taylor ............. 3,540
Clayton «........... 5460 Kassuth ......... .. 5010 Union .............. 4,360
Clinton ............ 10,980 Lee .o...iiiiion.... 10,380 Van Buren ......... 3,100
Crawford ........... 4500 Linn ............... 21,480 Wapello ............ 10,190
Dallas .............. 6,080 Louisa ............. 2,680 Warren ............ 4,220
DAVIS vevriineinnnns 2,580 Lucas .............. 3,500 Washington ........ 4,740
Decatir ............ 3,340 Lyon ......o.unnnne.. 2950 Wayne ............. 3,370
Delaware .......... 3,060 Madison ........... 3,330 Webster ...o.ovunens 9,500
Des Moines......... 10,050 Mahaska ........... 6,200 Winnebago ......... 2,580
Dickinson .......... 2,350 Marion ............ 5990 Winneshiek ........ 4,640
Dubugque ........... 14,010 Marshall ........... 8,070 ‘Woodbury .......... 24,390
Emmet ....ooiinn.. 2,780 Mills .......ooo...l 3,160 Worth .......... veee 2,200
Fayette ............ 6780 Mitchell ............ 3,170 Wright ............. 4,490

WOQI AMES 6127 (Cedar Rapids), 236 (Waterleo).

. Power: 5000 and 1,000 watts on 600 kec.
Operator: Iowa State College of Agricul-  Agfjliation: CBS; The Cowles Group:
ture and Mechanic Arts, Phone: 2210; 228,  Wytyal Broadeasting System, Opened: 1922.
Power: 5,000 watis on 640 ke (daylime). (Note: WMT is affiliated with the Des
Opened: April, 1922. Moines Register & Tribune).
This station is non-commercial; college- Vice-president, general manager: Sum-
owned. ner D. Quarton. Commercial manager:
W. B. Querton (Cedar Rapids); Don E.
KFGQ. BOONE Inman (Waterloe), Program director:
Operator: Boone Biblical College. Power: Douglas B, Grant. Chief engineer: Charles
100 watts on 1370 kc {operates specified F. Quentin. Musical director: Douglas B,
hours daytime). G—ra;nt. %IerchFandicsir;g a,(nél dpubl?;ity_dd;—
: son i . ; rector: =h] . ole edar apids);
This statien is non-commercfal. (Waterloo merchandising director isp.]' ack
Comfort), Continuity editor: Wayne Crew.
WMT, CEDAR RAPIDS Traffic manager: Kenneth I, Hasiie,
Operator: Iowa Broadcasting Co., Para- Rep: The Kaiz Agency, Seafing facili-
mount Theatre Bldg, in Cedar Rapids; ties: Studio seats 100 persons; Roosevelt
Russell-Lamson Hotel in Waterloo. Phones:. hallroom seats 100, Merchandising; Com-
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How to sell

IOWA'S LARGEST
Single Market . . . ..

® When you sell Fowa, sell the Des Moines Market first. Des
Moines is Lowa’s capital eity—iUs the largest city in the siate—
it’s the aulomatic focusing point for mmuch of the state’s activity,
And for approximately one-half of the state, it’s definitely buying
headquarters. It’s Towa’s largest single market.

KEBNT and KSO are tailoramade for this great market-—concen-
traled in coverage — merchandisable to your distributors and
dealers. The half millivolt eontour of each station almost exactly
outlines the Des Moines trading area.

Add it up this way:
Better than 1,000,000 population.

Annual retail sales of more than a quarter
of a billion.

Concentrated, merchandisable coverage
by either KSO or KRNT—Dboth tailor-
made for the market,

To sell Towa, sell the Des Moines market first. Use either:

50 o KRNT

1430 K.C. 1320 K.C.
5,000 W,, L.8.—1,000 W., N, 5,000 W., L.S.—1,000 W., N.
NBC Basic Blue-Mutual CBS Basic
DES MOINES

Two of the Cowles Stalions Represented by The Kats Agency
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plete service available at no extra charge;
link program. display and product in a
comprehensive campaign; listings in Des
Moines Register & Tribune, Cedar Rapids
Gazette, Mason City Globe Gazette, Da-
venport Democrat, Davenport Daily Times,
and Waterloo Courier., Foreign language
programs: No set policy; weekly Bohemian
program. Artists bureau: None, Base
rate: $200.

Copy restrictions: Beer, wine or whiskey
accountis not accepted; all patent medicine
agdvertising must he approved by labora-
tory test before acceptance. E. 'T. library:
World; NAB; Davis & Schwegler., News:
UP. Commentatars: Douglas Grant and
Bruce Grant (newscaters); Benne Alter
(newscaster; entertainment news); Beri
Puckett (sports); Libbie Vaughn (cooking):
Sara Fay; Jean Joyece, and Dorothy Carr
(fashions); Robert Leefers (grain mar-
kets).

WOC. DAVENPORT

Operator: Tri-City Broadcasting Co., 1000
Brady St. Phone: 2.3251, Power: 250
walts on 1370 kc, Affiliation: CBS.
Opened: Mareh, 1921, (Note: WHQ, Des
Moines, and WOC are under eross-owner-
ship; the original WOC operated synchron-
ously with WHO until early 1933; on April
22 of that year both were combined into
one §0,000-watter under the call letters
WHO; in 1934 a new WOC was set up and
affiliated with CBS.)

President; Col. B. J, Palmer., ¥ice-presi-
dent; D, D. Palmer. General manager:
Buryl Lotiridge., Commercial manager:
L. O. Fitzgibbons. Traffic manager: Charles
Freburg. Chief engineer: Harcld Higby.
Lublicity director: Jack Faulsen.

Rep: Free & Peters, Inc., Seating facili-
ties: Auditorium, 5§00 persons; studio A, 50;
studio B, 30, Blerchandising: Render every
service desired, excepi that advertisers are
asked to pay postage costs. Foreign lan-
guage programs: No information given,
Ariists bureau: None. Stock: Principally
neld by Dr, B. J, Palmer and family (Pal-
g'ier School of Chiropractie). Base rate:

08.

Copy restrictions: Accept beer and wines;
no hard liquor; patent medicines accepled
as long as they remain within bounds of
good taste; copy subjeet to approval of
management. E. T. Yibrary: World; Asso-
ciated. News: UP. Commentators: Bill
Voss and Bob Frank (newscasters); Dutch
Underhill (sports); Ruth Meenk (fashions;
home economics),

KGCA, DECORAH

Operator: Charles Walter Greenley.
Power: 100 watis on 1270 ke (daytime;

shares certain hours with KWILC).
This station does not sell time.

KWLC., DECORAH

Operator; Luther <College, 600 Leiv
Eiriksson Drive, Phone: G90, Power: 10
watts on 1270 ke (daytime; shares hours
with KGCA). Opened: December, 1926,

This station is non-commercial; church-
coliege owned,

KRNT. DES MOINES

Operator: Iowa Broadcasting Co., 715
Locust St. Phone: 3-2111, FPower: 5,000
and 1,000 watts on 1320 kc. Affiliation:
CBS; Cawles Group. Opened: March 17,
1935, (Note: KENT is owned by the Des
Moines Register and Tribune, and is af-
filiated with KSO, Des Moines, WNMT,
Cedar Rapids, and WNAX, Yankton, South
Dakota.)

President: Gardner Cowles, Jr, Sfation
manager: Luther Hill, Commercial man-
ager: Craig Lawrence. National sales man-
ager: Ted Enns., Program director; Ed-
mund Linehan, Chief engineer: Paul
Huntsinger, Traffic manager, musical di-
rector: Dick Teela, Sales promotiion
manzger: Wavne Weleh, Publicity diree-
ter: Mary Little

Rep: The Katz Agency. Seating facili-
ties: Studio and lobby seat 250; standing
room for 100 additional persons. Mer-
chandising: Stories and pictures regularly,
as well as daily listings in Register (m) 3
columns daily, Tribune (e) 3 columns
daily, and Sunday Register (3 columns to
full page); 100 cuts used weekly in these
papers; full showing of billboards in Des
Moines; eards ou the rear of 150 Des
Moines street cars; merchandising bulle-
tins to druggists and grocers in area; spe-
cial mailings c¢n request on which adver-
tiser pays only cost of postage; calls an key
dealers and retailers; window displays in
studio lobbies; trailers in 12 downtown and
suburban theatres. Foreign language pro-
grams: Acceptance subject to board of ap-
proval; none current. Artists bureau:
Yes; lists a roster of about 40 artists. Base
rate: $200.

Copy restrictions: No hbeer, wine or
liguor advertising; no laxatives during din-
ner Or luncheon periods; patent medicines
must be approved by the KRNT medical
advisory committee; other rules and regu-
lations as per N.A.B, Code of Ethics. E. T.
library: Standard. News: UP: INS: Regis-
ter and Tribunes correspondents; AP. Com-
mentators: Priscilla Wayne (news com-
mentater); Glen Law, Gene Loffler, and
Wayne Ackley (newscasters); Gene Shu-
mate and Paul Minor {(sports); Marian
Schissel (women’s features),
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KSCI. operating on 5000 watts day and 1000 watts night (soon
5000 day and nighi), is the ONE station . . . network or inde-
pendent . . . of this or greater power whose transmitier is

within 60 miles of Sioux City!

KSC]J is the ONE station, regardless of atmospheric conditions,
that can be depended on o get your client’s message across

to the majority of the 1.688,810 listeners in this rich area!

o

SIOUX CITY. [OWA

Represented by George Hollingbery i



www.americanradiohistory.com

IOWA STATIONS—Continued

K30, DES MOINES

Operator: Iowa Broadecasting Co., 715
Locust St. Phone: 3-2111, Power: 5000
and 1,000 watts on 1430 ke, Affiliation:
NBC Basic Blue; Mutual; Cowles Group.
Opened: Nov. 5§, 1932, (Note; XSO is
owned by the Des Moines Register and
Tribune, and is affiliated with KRNT, Des
Moines, WMT, Cedar Rapids, and WINAX,
Yankton, South Dakota.)

For personnel, services, and copy restrie-
tions, see ERNT, Des DMoines.

Base rate; $160. E. T, library: Standard.
News: UP; INS; Register and Tribune cor-
respondents; AP.

WHO, DES MOINES

Operater: Central Broadceasting Co., 914
Walnut St. Phone: 3-7147. Power: 50,000
watts on 1000 ke, Affiliation: NBC Basic
Red, Opened: April 10, 1924, (Note; WHO
is the result of a merger between WHO,
established in 1924, and WOC, Davenport;
from 1930 to 1933 both stations operated
synchronously; on April 22, 1933, both
were combined into one 50,000-watter,
with studics and transmitter at Des
Moines; subsequently, in 1934, a new WOC
was set up in Davenport and affiliated with
CBS; the new WOC is under cross-owner-
ship with WHO.)

Vice-president, matager: Joseph O, Ma-
land. Sales manager; Hale Bondurant.
Program director, musiez] director; Harold
Fair. Traffic manager: Robert MHarter.
Chief engineer: Paul Loyet, WHO Radio
Enterprises, In¢., manager: Wilfred Woody
Waoods. Publicity director: Wilfred Woody
Woods.

Rep: Free & Peters, Inc. Seating facili-
ties: Studio A, 100 seats; studio B, 50; stu-
dio D, 100; reception room, 100 seats and
open to the publie; Jowa Barn Dance
Frolic is held in the Shrine Auditorium,
seating 4,500, with a 26c, and 10c. admis-
sion charge. Merchandising: Services of
the station staff will be furnished without
additional charge, except for cash expendi-
tures (postage, etc.), which are paid by
the advertiser; this pertains only to spot
advertising, and not to network-fed ad-
vertising. Foreign language programs:
Station has no rules on this matter, Ar-
tists bureau: None. Stock: Principal hold-
ers are Col. (Dr.) B. J, Palmer, president;
D. D. Palmer, vice-president and treas-
urer; Mabel Palmer: J. O. Maland, vice-
president and manager; P. A. Loyet, tech-
nical director; Wm. M. Brandon, secretary;
Ralph Evans, director publie relations.
Base rate: $500,

Copy restrictions: Commercial copy must
not exceed 175 words for five minutes

(should include entertainment or educa-
tional features); 350 words per quarter-
hour; 700 words per hali-hour; 1,200 words
per hour; beer advertising aceepted after
10:30 P.M.; no wines or hard liquors; patent
medicine copy subject to scrutiny of con-
tinuity director, legal department, food and
drug commission, while product is subject
tc chemieal analysis. E. T. llbrary: NBC
Thesaurus; Lang-Worth. News: UP; Trans-
radio. Commentators: Jack Shelley, Bob
Burlingame, and Leonard Howe (niews-

casters); Herb Plambeck (newscaster;
markets and weather); Bill Brown
(sports); Ava Johnson (Furopean eco-

nomies); Dr. Irwin J. Lubbers (economics);
Rev. Willard L. Johnson (news and views
on religion).

KDTH., DUBUQUE

Operator: Telegraph-Herald. Power: 500
watts on 1340 ke (daytime).

Al press time this station had a con-
struction permit only.

WKBB, DUBUQUE

Operater: Sanders Brothers Radio Sta-
tion, Julien Hotel. Phone: 572. Power: 200
watts on 1500 ke, Affiliation: NBC Blue
Supplementary Service. Opened: October,
1933.

President: Walter E. Klauer. Statian
manager, eommercial manager: J. ). Car-
penter. Chief engineer: L. Carlson.

Rep: International Radio Sales. Seating
facilities: Can accommeodate 300 persons.
Merchandising: Dealer contacts, personal
and by mail. Foreign language programs:
No information given. Artists bureaw:
None, Base rate: $80.

Copy restrictlons: Accept heer accounts,
but no hard liguor. E, T. library: Asso-
ciated: NBC Thesaurus, News: Transradio,
Commentators: Vaughn Gayman (hews-
caster; sports); Gleason Kistler (newscas-
fer; sports); George Thoma Mmewsecaster;
entertainment comment); Sister Mary St.
Clara, B.V.M. (cocking).

XKVFD, FORT DODGE
Operater: Northwest Broadcasting Co,,
912 Warden Bldg. Phone: Walnut 3761.
Power: 250 watts on 1370 ke (specified

hours). Affiliation: None. Opened: Dec.
24, 1939,

President, station manager: HEdward
Breen. Commerecial manager: Charles

Kennedy. Program director: Mel Galliart,
Chief engineer: J. Hunter Duncan. Artists
bureau head: Cole McMartin, Musical adi-
rector: Mary Bodenstein, FEducational di-
rector: Dorothy Dodge. Farm consultant:
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Nick Barry.
Brown,
Rep: None. Seating facilities: Auditor-
ium can aceommodate aboui 300 persons.
Merchandising: Display cards furnished at
35 the hundred; three-color direct mail
pieces furnished without charge up to
1,000 copies; courtesy announcements for
one week preceding program; strip shows
not billed for first week’s run. Foreign
language programs: Station believes they
are not feasible in this area. Arlists bu-
vean: Yes; lists over 20 soloists, orechestras,
announcers, producers, etc, Base rate: $80.
Copy restrictions: Patent medicines, beer,
and wine advertising not accepted, E. T.
library: Standard; MacGregor. News: UP.
Commentators: Cole McMartin, and Nick
Barry (news commentators); Wally Hatter
(sports); Dorothy Dodge (fashions; news;
sports); Frank Marshall (markets).

Publicity director: Lyman

WSUL IOWA CITY

Operator: State University of Jowa.
Power: 5,000 and 1,000 watts on 880 ke.

This station is non-commercial; univer-
sity-owned.

KF]JB. MARSHALLTOWN

Operator: Marshall Eleciric Co., Inc., 1603
W. Main St. Phone: 3361, Dower: 250
watts on 1200 ke. Affiliation: None.
Opened: June, 1823,

President, station manager; E. N, Peak.
Chief engineer; Mark Woodruff.

Rep: Furgason & Walker, Tnc. Seating
facilities: Meinorial Coliseum, capacity
2,300. DMerchandising: Contact dealers and
distribufors; other serviees rendered at ae-
tual cost. Foreign language programs:
Will aceept, but foreign population is very
small. Artists bureau: None. Base rate:
$100.

Copy resirictions: No liquor or patent
medicine advertising; all copy must be in
good faste and is subject to approval of
management., E, T. library: MacGregor.
News: UP. Commentators: Loyal Rusk,
Bob Weitzell, and Bill White (newscast-
ers).

KGLO, MASON CITY

Operator: Mason City Globe Gazette Co.,
Hanford Hotiel. Phone: 2800. Power: 250

FIRST —
FIRST —

in cash farm
$747,180,000 in 1938,

FIRST —

FIRST —
FIRST —

FIRST —

Award.

resulfs for you.

WNAX--The Champion

in daytime rural population—3,126,320—SIXTH in fofal papu-
lation—3,83%,323-—<among all Columbia Siations.

in transmission efficiency.
50,000. A great story of good frequency, excellent soil con-
ductivity, low noise levels.

income — among &nll]

in value of farms—ameong all Celumbia siations, §4,257,599,000.
in Showmanship among all Farm Service Sfations—Variety
in Station Publicity and Expleitation amotig all regional sta-
tions—Billhoard Award,

Make WNAX a FIRST cheice on your station list. It will produce First Prize

A Cowles Station—5,000 Watts L.S.—1,000 Watts Night—CBS—Rep, by The Katz Agey,

nani0 starion WNAX 570 on Toe Dl

Studios-WRAX Building, Yankton - Orpheum Building, Sioux City

5000 watts that do the work of

Columbia Stations,
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watts on 1210 ke, Affiliation: CBS, Opencd:
Jan, 17, 1937. (Note: This station iz news-
paper-owned by the Mason City Globe-
Gazette,)

General manager: . C, Eighmey. Com-
mereinl manager: George Arnold, Jr.
Program dirvcctor: John J. Price. Chief
engineer: Leo W. Born, Production man-
ager: Bob Lewis. Merchandising director:
George Milloy., Publicity and farm eduea-
tional direetor: Henry ook,

Rep: Weed & Co. Sealing facilitics: 60
persons. Merchandising: Complete pro-
gram log daily in Mason City Globe-Ga-
zette; regular bulletins to leading grocers
and druggists in 19 Jowa and 5 Minnesota
counties; dealer calls and confidential sur-

veys. Foreign Ianzuage programs! Not ac-
cepted. Artists bureau: None, RBase rate:
380.

Copy restrictions: Accept beer; no wine
or liquor advertising. E. T. library: NBC
Thesaurus; NAB, News: UP, Commenta.
tors: Wade Patterson (news commentator);
James M, Woods {news conunentator;
sports); H. B. Hook (newscaster),

KFNF, SHENANDOAH

Operator: KFNT, Inc, 407 Sycamore St
Phone: No. 1. Power: 1,000 and 500 watlts
on 890 ke (share time with KUSD in &
ratic of % to 16). Affilintion: None,
Opened: February, 1924,

General manager: John Nicholson.

Rep: Reynolds-Fitzgerald, Inc. Sealing
facilities: Studic sauditorium seats 400,
Merchandising: Special mailings in terri-
tory gratis; other services at cost. Forcign
Ianguage pregrams: Not accepied. Artists
bureau: Yes. Base rate: $70.

Copy restrictions: Patent medicines ac-
cepted subject to censorship. E. T. library:
Standard. News: Transradio.

KMA, SHENANDOAH

Operator: May Broadeasting Co., Lowell
and Elm Sts. Phone:; 193. Tower: 5,000
and 1,000 watts on 930 ke, Affiliation:
NBC Bsasic Blue Supplementary; Mutual.
Opened: Aug. 25, 1925,

President: Earl E, May. Station mane-
ager: J. “Cy” Rapp. Production manager:
Owen Saddler. Program director: Fred D.
Greenlee. Promotion mapager; Frank Jaffe.

Rep: Howard H. Wilson Co. Seating fa-
cilities: Studic on stage of auditorium, 900.
bMerchandising: Has merchandising men to
service advertisers, help salesmen make
contacts; circularize dealers; assist in get-
ting displays. Foreign language programs:
Would accept, but area is virtually 1004

English-speaking,  Artists bureau; Yes,

Base rate: $125.

Copy restrictions: Commercials limited to
N.A.B. code requirements; beer accepied
after 9 P.M.; no wines or hard liguors;
medicines subject to F'TC approval. E. .
library: World. News: UP. Commentators:
Earl May (news commentator); Ralph
Childs, and Frank Jafle (newscasters);
Mott Johnson {sports); Jessie Young, and
Leanna Driftmier (cooking; household
hints).

K&Cl, 510UX CITY

Operator; Perkins Brothers Company,
415 Douglas S5t. Phone: 5-7993. Tower: 5,000
watts on 1330 ke, Affiliation: NBC Basic
Blue Supplementary Group. Opened: April
4, 1827. (Note: This station is newspaper-
owned by the Sioux City Journal))

General, station and commercial man-
ager: (. W. Corkhill, Program director:
Elizabeth Sammons. Chicf ecngineer:
Stephen Dier. DMusical director: Bertha
Reege, Publicity and premotion directer:
Chas, W. Carkhill, Jr.

Rep: George P. Hollingbery Co. Seat-
ing facilities: None listed, Merchandising:
Newspaper publicity; theatre screen ads;
spot announcements. Foreign language
programs: No information given., Artisis
bureau: None, Base rate: $175.

Copy restriction: Beer and wine ac-
cepted; no hard liquor; all copy, commer-
cial or olherwise, subjeet to station ap-
proval, E. T. library; MacGregor; Davis &
Schwegler. News: From parent paper,
Commentators: Charles Sebastion and
Merrilli Woerkhaven {(newscasters); Dan
Desmond (sports); John Petersen and Joe
Hale (livestock market).

KTRI, SIOUX CITY

Operator: Sioux Cily Broadcasting Co.,
Commerce Bldg. Phone: 80165. Power:
250 watfs on 1420 ke. Affiliation: None,
Opened: July 12, 1938. (Note: This station
is affiliated with the Sioux City Tribune.)

Station manager, publicity director: Diet-
rich Dirks. Commercial manager: Charles
Lienhaas, Program director: Gordon Hor-
ner. Chief engineer: Carl Gray.

Rep: Furgason & Walker, Inc. Sealing
facilities: Studic A, 150; Skylon studio,
1,000. Merchandising: Radio, newspaper
and trailer publicity rendered; charge, if
any, depends upon the account and the
contract. Foreign language programs: Ac-
cepted if “in the public interest.” Artists
bureau: None, Stoek; 50% held by Diet-
rich Dirks, and 50¢% by the Tribune Co,
Base rate: $100.
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Copy restrictions: Alcoholic beverage ad-

good taste and conform with station stand-
ards. E. T, library: Associated. News: UP,

Commentators: Jack Brownlee (news com-

> mentator); Norman Schmeling and Fred
vertising not accepfed; copy must be in  Smith (newscasters): Gordon Horner

(sports); Maxine Dierking (fashions); Den

Cunningham (livestock markets),

KANSAS

(367,800 radio homes, ar 73% ownership among the State's
total of 501,000 families. Urban ownership is 189,300, or 93%
of urban families; rural ownership is 178,500, or 60% of rural

tamilies.)

Radio Homes by Counlies
Allen .............. 4,510 Greeley ............ 270
Anderson .......... 2,420 Greenwood ....... 3,540
Atchison ........... 4950 Hamilton ........... 540
Barber ............. 1,780 Harper ............- 2,330
Barton ............. 3,730 Harvey ............. 4510
Bourbon ........... 4540 Haskell ..,......... 390
Brown ............. 3,890 Hodgeman ,......... 570
Butler ............. 7,130 Jackson ............ 2,680
Chase .........cuvnn 1,150 Jefferson ... ....... 2,350
Chautauqua ........ 1,820 Jewell ........ veenn 2,360
Cherckee ........... 6,280 Johnson ..,......... 5,280
Cheyenne .......... 950 Kearney ........... 480
Clark .. cvivivnnnn.. 760 EKingman .......... 1,980
Clay .vveriiienrnnns 2,790 Kiowa ............. 930
Cloud ..vuenvinannns 3,420 Labette ............. 6,470
Coffey ............. . 2340 Lane ............... 500
Comanche .......... 840 Leavenworth ,,,.... 7,060
Cowley ............. 8,860 Lineoln ............ 1,460
Crawford .......... 10450 Linn ............... 2,290
Decatuor ............ 1410 Logan .............. 650
Dickinson .......... 5050 Lyonm ......o..venn.. 5,990
Doniphan .......... 2,210 McPherson ......... 4,280
Douglas ............ 5,70 Marion ............. 3,380
Edwards ............ 1,260 Marshall ........... 4,100
Ek iiveiiinnnnn.. 1570 Meade ............. 1,050
Ellis .....ovvvnnnnn 2,260 Miami .........00.., 3,940
Ellsworth .......... 1,680 Mitchell ............ 2,320
Finney ............. 2,040 Montgomery ........ 11,820
Ford ............... 4,010 Morris .......covunn 2,040
Franklin ........... 4560 Morton ............. G50
Geary ....ovevvnnnn. 2,830 Nemaha ............ 2,890
Gove .............. 760 Neosho ............. 4,640
Graham ............ 1,080 Ness ...v..ocnen.on. 1,190
Grant .............. 480 Norton ............. 2,000
Gray ....ccevvunnn. 850 Osage ...i.eveeinnn 3,040

KVAK, ATCHISON

Operator: Carl Latenser, 622 Commercial
St. Phone: 1420. Power: 100 watts on
1420 ke, Affiliation: None. Opened: July
28, 1939,

Station head: Carl Latenser. Station
manager, chief engineer: W. H. Reely.
Program director: Dave Hamlen, Musiecal
director, artists bureau head: Henry
O’'Neill.

Rep: None,

Osborne ........... 1,910
Ottawa ............ 1,770
Pawnee ............ 1,770
Phillips .....0cvenns 1,980
Pottawatomie ....... 2,560
Pratt .....c00vevnen, 2,590
Rawlin .:.......... 1.060
Reno ..........c.... 9,910
Republic ........... 2,490
RICE tovevvnnranrannn 2,640
Riley .oovveveennnens 4.200
Rooks .......... veo. 1,530
Rush ......... .o 1,340
Russell ............. 1,730
Saline ,............. 6,400
Scott .iiiiiiiiiia., 640
Sedgwick ,.......... 32,850
Seward ............ 1,550
Shawnee ........... 19,960
Sheridan ........... 800
Sherman ........... 1,400
Smith .............. 2,200
Stafford ............ 1,690
Stanton ............ 310
Steven ............. 680
Sumner .........00.. 5,450
Thomas ............ 1,200
Trego voeeeeeannrons 870
Wabaunsee ......... 1,760
Wallace ............ 430
Washington ........ 2,760
Wichita ............ 340
Wilson ............. 3,650
Woodson ..., 1,430
Wyandotte .......... 33,740

Seating facilities: Room ad-

joining studic seats about 60 versons.

Merchandising:

None, Foreign language

programs: No rules listed, Artists bureau:
Setup nominal only. Base rate: $30.

Copy rvestrictions: All copy subject to
station approval. E. T. library: Standard;
Davis & Schwegler. News: Transradio.
Commentators: Vern Minor (newscaster;
grain markets); Don Elser (sports); Kath-
erine McKee (women's features).
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RGGF, COFFEYVILLE

Operator; Hugh J, Powell, Journal Bldg,,
8th & Elm Sts. Phone: 147, Power: 1,000
watts on 1010 ke (shares time with
WNAD). Affiliation: Mutual Broadcasting
Systern. Opened: Qct, 20, 1930, (Note: This
station is owned by the Coffeyville Daily
Journal,)

Qwner: Hugh J. Powell, Station manager:
Melvin Drake. Qommercial manager: Roy
G. Patterson. Pregram and musieal diree-
tor: Dick Campbell. Chief engineer: Sarto
Jaminet,

Rep: The Katz Agency. Seating facil-
ities: 96 persons. DMerchandising: Public-
ity service; window displays in the Jour-
na! building; no charges except where
postage and expensive printing are in-
volved. Toreign language programs: Ac-
cepled from “responsible sources"; usually
must be auditioned beforehand. Artisis
bureau: None. Base rate: 375.

Copy restrictions: Ng alcoholic beverages
accepted; all copy must conform to station
standards and government regulations. E.
T. library: NBC Thesaurys. News: AP.
Commentators: Dick Campbell (news-
caster); Bob Page (newscaster: sports):
Frances Fenn (fashions): Stella Goldsmith
(household hints); Tony Chastain (live-
stock markets).

KGNO. DODGE CITY

Operator: Dodge City Broadcasting Co.,
Inc.,, Daily Globe Bldg. Phone: 1340,
Power: 1,000 and 250 watts on 1340
ke, Affiliation: None, Opened: 19830, (Note:
This station is newspaper-afiiliated with
the Dodge City Daily Globe.)

President: J. C. Denious. Mangger: N. C.
Pefersen. Commercial director: Vaughn
Kimball. Studie director: Herschell Hpl-
land. Chief engineer: Emil Doane,

Rep: Arthur H. Hagg and Associates.
Seating facilities: Auditorium seats 200
persons, with standing room for 20 more;
Studio B seats 60. DMerchandising; In
charge of Vaughn Kimball; will render
services as requested; publicity in news-
paper affiliate. Foreign language pro-
grams: Accepted; foreign population very
miner, however. Arlists bureau: INone.
Base rate: $50.

Copy restrictiens: No zleoholic bever-
ages accepted including beer; all copy must
conform {o station standards and govern-
ment regulations. E. T. library: Standard.
News: AP, Commentators: Jsy Allen
(newscaster; sports); Herschell Holland
(stock market and grain reports).

KTSW. EMPORIA

Operator: Emporia Broadeasting Co.,
Ine., 613 Merchant St. Phones; 153; 154.

Power: 250 watts on 1370 ke. Affiliation:
Mutual; Kansas State Network. Opened:
Jan. 25, 1939.

General and station manager:
Trimble., Commercial manager: Henry
Ellenberger. Program director: Larry
Simms. Chief engineer: Paul H. Daniels.

Rep: Sears & Ayer, Inc. Base rate: $50.

E. T. library: Standard. News: TUP.

K. w.

KIUL, GARDEN CITY

Operator: Garden City Broadcasting Co,,
404 N. Main Street. Phone: 666, Power:
100 watis on 1210 kc. Affiliation: None,
Opened: June 20, 1935,

Station manager: Frank D. Conrad. As-
sistant manager, program director: Al B,

Pyatt. Chief engineer: Ralph Childs. Mu-
sical direcior, chief announcer: Ernest
Kolman.

Rep: Cox and Tanz. Seating facilities:
Reception room, seating 100 persons, NMer-
chandising: Complete service at no extra
charge. Foreign language programs: Ac-
cepted if approved by program director.
Artists bureau: None, Base rate: $40.

Copy restrictions: Accepl beer; nc wine
or hard liguor; all copy subiect to station
approval. I, T, library: NAB; Davis &
Schwegler. News: Transradio. Commen-
tators: Dallas Stallard {newscaster; sports;
market reports); Al Pyati, Dick Hamilfon
(newscasters),

EVGB, GREAT BEND

OQperator: . T. Townsley, Cork Bldg,
Phane: 1080, Power: 250 watts on 1370 ke.
Affiliation: Mutual; Kansas State Network.
Opened: March 10, 1937,

Owner: Helen T. Townsley. DManager:
Clem Morgan. Business manager: Ever-
ette Smari. Production manager: Dave
Wilson. Chief engineer: Leo Legleiter,
Traffic manager: Bob Wells.

Rep: None, Seating facilities: None.
Merchandising: Service can be arranged.
Foreign language programs: Not accepted.
Artists bureau: None. Base rate; $30
(12 hr.).

Copy restrictions: Beer copy accepted;
no wines or hard liquors; ail advertising
must be “legitimate.” E, T. library: NBEC
Thesaurus; Davis & Schwegler, News:
AP; 'Transradio. Commentators: Dave
Wilson, Bob Wells, and Lynn Cook (news-
casters).

KWBG., HUTCHINSON

Onetator: Nation’s Center Broadcasting
Ca., Inc, 201 So. Main St. Pheane: 5202,
Tower: 250 watts on 1420 ke. Affiliation:
None. Opened: May 28, 1935.
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President, station and commercial man-
ager, publicity director: W, B, Greenwald.
Chief engineer: Harold Bourell.

Ttep: None. Seating facilities: Can ac-
commodate 400 persons, Merchandising:
Service available; also have exhibition
room for clients’ products, Foreign Ian-
guage programs: Not accepted. Artists bu-
reaun: None. Base rate: $50.

Copy restrictionst Beer accepted; no
wine or liguor advertising. E. T. library:
Standard. News: UP.

KCKN, KANSAS CITY

Operator; The KCKN Broadcasting Co.,
901 North Eighth St. Phene; Drexel 4300,
Power: 250 watts on 1310 ke, Affiliation:
Kansas Network (KCKN and WIBW, To-
peka, both Capper-owned). Opened: Nov.
1, 1925, (Note: This station is newspaper-
owned by the Kansas City Kansan—a Cap-
per Publication.}

President: W. A. Bailey, Station manager;
Ellis Atteberry. Commereial manager:
Dick XKay. Program  directior: John
Drake. Chief engineer: C, E. (“Red™
Salzer. Director of special events: John
Drake, Artis{s bureau head, musical direc-
tor: Ruth Royal. Publicily director: Ruth
Kendzall.

Rep: Capper Publications, Seating facil-
ilies; Exhibition Hall Studio, 200. Merehan-
dising: Newspaper publicity; window dis-
plays, point of purchase tie-ups; direct
mail; cards in taxicabs; local trade bul-
lelins. Foreign Ianguage programs: No
rules against such broadeasts, except that
interpreters selected by the station may
scan the copy. Ariists bureau: Setup is
nominal only. Base rate: $45,

Copy resirictions: No beer, wine, or other
alcoholie beverages, E. T. library: Stand-
ard; NBC Thesaurus. News: UP. . Com-
meniators: Olaf Soward (news commen-
tator); James Monroe (newscaster); Fran-
ees Casement (food); Susan Lane (house-
hold); Lillian Fels {fashions; entertain-
ment).

KFEU, LAWRENCE
Operator; University of Kansas. Power:
5,000 and 1,000 watts on 1220 %e (shaves
time with WREN),

This station is non-cemmercial,

WREN, LAWRENCE-KANSAS CITY

Operator: The WREN Broadeasting Co.,
Inc., WREN Bldg., Lawrence, Kans, Phone:
110. Power: 5000 and 1,000 watts on 1220
ke (shares time with KFKU: latter takes
about a half-hour on weekday afternoons).
Affiliation: NBC Basic Blue. Opened: 1927,

5

President: Vernon H. Smith. Manager,
program and musical director: Verl Brat-
ton. Commercial manager; Ernest Pontius.
Chief engineer: Carl Bleisner. Educational
and promotion girector; John P. Bondeson.

Rep: George P. Hollingbery Co, Seating
facilities: Studio seats about 150 persons;
also observation lobby. Merchandising:
Have staff to distribute window cards,
make contacts, etc; service billed at actual
cost. Foreign language programs: Not ac-
cepted. Artists bureau: None, Base rate:
$250,

Copy restrictions: Do not accept hard
liguors. E. T. library: NBC Thesaurus.
News: INS. Commentators: Millard Ire-
land, and Thomson Holz {(newscasters);
Elizabeth Peyton (fashions; women’s
news).

KSAC, MANHATTAN

Operator; Kansas State College of Agri-
culture and Applied Science. Phone: 2236,
Power: 1,000 and 500 watts on 580 ke
{sharis time with WIBW), Opened: Dec.
1, 1924,

This station is non-commercizl.

KCAM, PITTSBURG

Operafor: The Pittsburg Broadeasting
Co., Inc, Commerce Bldg, Phones: 2185;
2166; 2167. Power: 1,000 watts on 780 ke
(daytime), Affiliation: NBC additional to
Red and Blue Southwestern Group.
Opened: Oct. 11, 1937,

President: E. V. Baxter, General man-
ager: Ralph Wade, Commercial manager:
J. A. Schell, Program director: Bruce
Robertson. DMusical director: Leota Helm.
Chief engineer: W. L. Brown. Publicity
director:. Don N. Taylor.

Rep: Furgason & Walker, Inc. Seating
facitities: Can accommodate about 100 per-
sons. Merchandising: Window cards, di-
rect mail, and newspaper copy, supplied
gratis to clients, Foreign language pro-
grams: Noc rules listed. Artists bureau:
Yes; lists 15 artists, and several orchestras,
writers, producers, announcers. Base rate:
$70.

Copy restrictions: Beer accepted; no
wines or hard liquor. E. T. library: Davis
& Schwegler, News: INS. Commeniaiors:
Bruce Robertson {(news commentator;
newseaster; sports); Robert Gadberry
{newscaster; sports); Louis Martin (news-
caster); Susan Stone (fashions); Keith
Boling (stock and grain reports).

KSAL, SALINA
Operator: KSAL, Inc., Journal Bldg.
Pheone: 100. Power: 1,000 and 500 watts on
70
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Affiliation: Mutual Broad-

Kansas State Network.
Opened: May 27, 1937, (Note: President of
operating company has interest in the
Salina Journal, Hays Daily News, Good-
land Daily News, and Hill City Times).

Presideni: R. J. Laubengayer. General
manager; Owen H, Balch, Program direc-
tor: Sidney Tremble. Chief engineer: N.
E. Vance.

Rep: The Katz Agency, Inc. Sealing fa-
cilities: Two studios, seating about 50 per-
sons each; also available is the Municipal
Auditorium, seating 3,000. DNMerchandising:
Al types of merchandising; program list-
ings in Salina Journal, courtesy announce-
ments, dezler and wholesaler contacts, pre-
views; additional services at net cost. For-
elgn language programs: Accepted;
Swedish populztion in area is large. Ar-
tists bureau: None. Stock: ¥Held by R. J.
Laubengayer. Base rate: $50,

Copy restrictions: Rule of “good taste”
is copy criterion. E. T. library: NBC
Thesaurus; Lang-Worth. News: AP; news
from Salina Journal. Cemmentiators: Don
Brice, and Sidney Tremble (newscasters);
Stuart Dunbar ({sporis); Virginia Trice
(women’s features); Jim Lantz (market
analysis and reports).

1120 kiloeycles.
easting System;

WIBW, TOPEKA

Operator;: Topeka Broadcasting Assn.,
Inc, 1030 Topeka Blvd. Phone: 3-2377.
Power: 5,000 and 1,600 waits on 58¢ ke
{shares time with KSAC), Aftillation: CBS.
Opened: 1927. (Note: This station iz news-

paper-affiliated with the Topeka Daily
Capital, a Capper Publication.)
General manager: Ben Y.udy., DMusical

director: Maude Shreffler. Chief enginecer:
Karl Troeglen. Publicity director: Charles
Hill. Dramaties director: Art Holbrook,

Rep: Capper Publications. Seating fa-
cilities: Can accommodate about 75 persons.
Merchandising: Publicity in Capper Publi-
cations; contact retailers; send letters to
distributors and dealers; have exclusive
use of downtown windows for displays;
services rendered free except for postage,
which is billed at cost. Foreign language
programs: No objections to such programs,
but the foreign population is small. Artists
bureau: Yes., Base rate: $125,

Copy restrictions: No alcoholic beverage
advertising accepted; copy must be *“dis-
creet, tasteful and truthful.” E. T. library:
Standard. News: UP:; AP. Commentators:
Hilton Hodges, Elmer Curtis, Joe Nickell,
and Art Holbrook (newscasiers): Ernie
Zuigley (sports); Gene Shipley (markets).

RANS, WICHITA

Operator: The KANS Broadeasting Co,,
Hotel Lessen. Phone: 4-2387. Tower: 250
watts on 1210 ke. Affiliation: NBC Sup-
plementary Basic Service. Opened: Sep-
tember 19, 1836.

President: Herb Hollister.* General
manager: Jack Todd. Program direclor:
Jack Laffer. Chief engineer: Ted Heit-
hecker. Musical director: Raymond Shel-
ley.

Rep: The Katz Agency. Seating facili-
ties: Can accommodate 25 persons. Mer-
chandising: Supply publicity, work out
window displays, and perform any other
reasonahle service requested at no addi-
tional cost. Foreign language programs:
Would accept, though occasion has not
arisen to date. Artists bureau: Setup nom-
inal only. Base rate: $100.

Copy restrictions; Accept beer, but no
wine or hard liguor; all copy must con-
form to station standards and Federal,
State and Municipal rules and regulations.
E. T. library: NBC Thesaurus;, Standard;
NARB. News: UP. Commentators: Jack
Laffer, and James Sams (newscasters);
Clarence Garnes (sports): Katheleen Hite
(women’s news).,

*Also stockholder in KBMMJ, Grand
Island, Neb., and manager of KFEIL.

KFEBI, WICHITA

Operator: Farmers and Bankers Broad-
casting Corporation. Phone: 2-1447. Power:
5,000 watts on 1050 ke {(operates full day-
time, limited nighttime, with KNX). Af-
filiafion: Mutuzl Broadeasting System;
Kansas State Network. Opened: 1923.

Vice-president, gemneral manager: Herb
Hollister*. Assistant manager, technical
director: K. W. Pyle. Program director:
Coleman Ashe. DMusical director: Frank
Chiddix.

Rep: Howard H. Wilson Company. Seat-
ing facilities: Audience participation stu-
dio seats 300. Merchandising: Calls and
mailings in Wichita. Foreign language
pregrams: Accepted; Bohemian and Swed-
ish series current. Arlists bureau: None.
Base rate: $200.

Copyv restrictions: All copy must conform
to stipulations of the N.A.B. code. E. T.
library: World; Standard. News: INS.
Commentators: Herb Hollister (newscaster;
sports); Frank Peck (newseaster); Montez
Tjaden (fashions),

* Also stockholder in KMBMJ, Grand
Isiand, Neb.,, and general muanager of
KANS, Wichita, Kans.
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KANSAS STATIONS-—Continuad

KFH, WICHITA

Operator: The Radio Station KFH Co,,
Ine, York Rite Temple Bldg., Ihone:
3-5254, Power: 5,000 watts on 1300 kc.
Affiliation: CBS. Opened: 1925. (Nofe:
This sfatiosn is newspaper-affiliated with
the Wichita Eagle.)

Station manager: Marcellus Murdeck.
National sales and promotiion manager:
Clark A. Luther. Business manager, au-
ditor; Ples S, Clark. Pregram director:
Vernon Reed., Chiei engineer;: Amos C.
Dadisman, Musical direetor; Guy Snyder,

Rep: Edward Petry & Co., Inc. Seating
facilities: 200 persons. Merchandising:
Maintain special depariment; no charge
for usual services. Foreign language pro-
grams: Not accepted. Artists bureau: Yes.
Base rate: $200.

Copy restrictions: Accept beer; no wine,
or hard liquer; all copy subject {o siation
approval, E. T, library: Associated, News:
UP. Commentators: Graeme Fleicher
(newscaster); Larry Stanley (sporig);
Bruce Behymer (farm and market re-
ports),

KENTUCKY

(494,900 radio homes, or T0% ownership among the State’s
total of 708,000 families. Urban ownership is 208,600, or
86% of urban femilies; rural ownership is 286,300, or 61%

of rural families.)

Radio Homes by Counties

Adair ...... . 00, 2,540 Grant .......
Allen .............. 2,600 Graves ......
Anderson ........... 1,550 Grayson ....
Ballard ............. 1,740 Green .......
Barren ..ceueienee. 4,520 Greenup ....
Bath ,............0. 1,620 Hancock ...,
Bell (ovvnviviinen.. 6,280 Hardin .....
Boone .............. 1,880 Harlan ......
Bourbon ........... 3,790 Harrison ....
Boyd +eceviiiiinnns 9,606 Hart ........
Boyle ..vvvvninnnen 3,386 Henderson ..
Bracken ...........0 1,790 Henry ......
Breathitt ........... 2,660 Hickman ....
Breckinridge ....... 2,980 Hopkins .........
Bullitt .............. 1,540 Jackson .....
Butler ............. 1,960 Jefferson ....
Caldwell ........... 2,670 Jessamine ...
Calloway .......... 3,100 Johnson ....
Campblee .......... 19,760 Kenion .....
Carlisle ............ 1,330 Xnett .......
Carroll ............. 1,570 Knox .......
Carter ............. 3,380 Larue .......
Casey .s.oviiinninns. 2,340 Laurel ......
Christian ........... 6,330 Lawrence ...
Clark cveviivinnnn.. 3,780 Lee .........
Clay vivieivvnnnnns 2,310 Leslie .......
Clinton ............. 1,200 Letcher .....
Crittenden ......... 2,080 Lewis ..... o
Cumberland ........ 1,470 Linccln .....
Daviess .,.......... 0,020 Livingston ..
Edmondson ......... 1,680 Logan ......
Elliott .......... . 940 Lyon .......
Estill ... o..s. 2,600 McCracken ..
Fayette ,....ivvvennn 16,360 DMcCreary ...
Fleming ............ 2,380 DMcLean .....
Floyd (v.ovvivennnn. 6,180 W™adison ....
Franklin ........... 3,820 Magoffin ....
Fulton ............. 2,850 Marion .....
Gallatin ............ 850 Marshall ..,.
Garrard ............ 1,920 Martin ......

....... 1,900 DMason .............. 3,960
....... 5700 Meade ............. L3200
........ 2,760 DNMenifee ............ 650
....... 1,860 TMercer ............. 2760
....... 3,640 Meteaife ........... 1,500
........ 1,100 Monroe ............ 1,950
........ 3,680 Montgomery ........ 2,350
....... 10,220 Morgan ............ 2,050
....... 3,050 NMuyhlenberg ........ 6,590
....... 2630 Nelsonm ............. 2,600
....... 5,240 Nicholas ........... 1,630
........ 2410 OQhio ......veheee... 4270
....... 1,400 Oudham ............ 1,200

. 1470 Owen cooviniinein 1,910
....... 1,400 Owsley ............. 960
....... 81,040 Pendleton .......... 2,000
....... 2380 Perry .......c...... 06,280
....... 3,300 Pike ............... 8,980
....... 24660 Powell ....... ..... 850
....... 1,830 Pulaski ............ 5,550
....... 3,890 Robertson .......... 610
....... 1,520 Rockeastle .......... 2,170
....... 3,010 Rowan ............. 1,580
....... 2300 Rusgell ............. 1,670
....... 1,380  Scott ............... 2,850
....... 1,270 Shelby ............. 3,400
....... 5200 Simpson ............ 2,120
....... 2,250 Spencer ............ LO70
....... 25810 Taylor ............. 2,050
....... 1460 Todd .............-.. 2,430
........ 3,870 Trigg ....evvveeen.. 1960
........ 1,240 Trimble ............ 900
....... 10470 Union .............. 3,100
....... 2,110 Warren ............ 6,710
....... 1,650 Wachington ........ 1,920
....... 4970 Wayne ............. 2250
....... 2,100 Webster ............ 4100
........ 2,510 Whitley ............ 4810
....... 2,160 Wolfe .............. 1,080
....... 1,080 Woodford .......... 2,080
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KENTUCKY STATIONS—Continued

WCMI, ASHLAND

Operator: Ashland Broadceasting Co,, Inc.,
WCMI Bldg., Radio Block. Phones: 3010;
3011. Power: 250 watts on 1310 ke.  Affili-
ation: Mutual Broadcasting System; South-
ern Network. Opened: April 29, 1935
(Note: WCMI also maintains studios in
Hotel Prichard, Huntington, W. Va,, and in
the First Nat’l Bank Bldg., Ironton, QOhio;
the station is affiliated with the Ashland
[ndependent newspaper via minority stock
holdership),

President, managing director: Gilmore
N. Nunn.* Station and merchandising-
promotion manager: R. (Bob) MacKenzie.
Commercial manager: T. J. Carroll. Pro-
gram directors H. Westercamp., Centinuity
chief: Dallas Wyant. Dramatics director:
Richard Westerkamp. Musical director:
Marion Hager. Chief engineer: Harry J.
Harris, Commercial manager, Huntington
studios: Bert Georges. Commercial man-
ager, Ironton studios; Harold Marler.

Rep: John H. Perry Associates. Seating
facilities: Main studic, 300 persons; Para-
mount Theatre, Ashland, 1,700; Palace The-
atre, Huntington, 1,200, Merchandising:
Weekly program brochure to dealers; let-
ters; personal calls and ecanvasses; dis-
tribute samples; completa service. Foreign
language programs: Accepted.  Artists
bureau: Yes; maintained both in Ashland
and Huntington. Base rate: $75.

Copy restrictions: Accept light wines and
beer, but no hard liquors; announcements
limited to 100 words or less, and broadcast
only during station breaks (every 15 min-
utes) or during spot periods, as preferred;
Federal Trade Commission regulations ob-
served at all times, E, T, library: Standard;
Davis & Schwegler, News: UP. Commen-
tators: Richard Westerkamp (news com-
mentator; sports); Steele MeClanahan
{news commentator); Bob Wagner and
Frank Shaeffer (newscasters); Charles
Krell (newscaster; sports); Gordon Kinney
(sports); Marion Hager and Maybelle
Kirtley and Hermine Harvey {(women's
tfeatu;‘es); Bob MacKenzie (special fea-
ures).

* Also president of WLAP, Lezington,
K}J.. and vice-president of KFDA, Ama-
rille, Tex.

WLBJ, BOWLING GREEN

Operator: Bowling Green Broadeasting
Co. Power: 250 watts on 1310 kc.

Al press time this station had a con-
struction permit only.

-

WHOP, HOPKINSVILLE

Paducah Broadcasting Co.,
Phones: 1025; 1026.

Operalor:
Ine, Princeton Pike.
Power: 200 watts on 1200 ke, Affiliation:
None. QOpened: Jan, 8, 1940. (Note: Same
operators also control WPAD, Paducah).

Managing directer: Hecht S. Lackey.
Commercial manager: I. Ernest Lackey.
Program and musical director: Mary Ellis.
Chief engineer: Benson A. Smith.

Rep: Cox and Tanz. Seating facilities:
Princess Theatre availahle, seating about
600 persons; admission of 25¢ charged for
Saturday Night-Variety Jamboree. Mer-
chandising: None. Foreign [angpage pro-
grams: Not accepted. Artists bureau: None.
Base rate: $60.

Copy restrictions: Beer copy accepted;
no alcoholic beverages; all capy must meet
with station approval. E. T, library: World
and Associated. News: Transradio, Com-
mentators: Hecht S. Lackey, and Ernest
Lackey {(newscasters).

-~ WLAP, LEXINGTON

Operator: American Broadeasting Cor-
poration of Kentucky, Radio Bldg. Phones:

1721; 1722. Power: 250 watis on 1420 ke.
Affiliation: Mutual Broadcasting System:
Southern Network. Opened: March 17,
1934,

President, general manager: Gilmore N.

Nunn.* Station director: Ted Grizzard.
Program director: George Jesse. Chief
engineer: Sanford Helt. Artists bureau

bead: Miller Welch., DMusical director:
Mary Nugent,

Rep: John H. Perry Associates, Seating
facilities: Can accommodate about 125 per-
sons. Merchandising: None listed. Foreign
language programs: No set rules; question
has never arisen as foreign population is
very small, Artists buregu: Yes; lists about
20 artists. Base rate: $100,

Copy restrictions: Accept beer, wine and
patent medicine advertising vprovided it
meets with approval of the State Pharm-
acy Board. E. T. library: World; Davis &
Schwegler. News: UP. Commentators:
Tom Downing and Ed Willis (newscasters);
Jake Shubinski (sports); Lora Standish
Crandall (fashions; homemaking).

* Also president of WCMI, Ashland, Ky,
and vice-president of KFDA, Amaritlo,
Tex.

WAVE, LOUISVILLE

Operator: WAVE, Inc, Brown Hotel
Phone: Wabash 6543, Power: 5000 watls
on 94¢ ke. Affiliation: NBC Midsouth

Group. Opened: Dec, 30, 1933,
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KENTUCRKY STATIONS—Continued

Owner, station head: George W. Norton,
Jr. Station manager: Nathan Lord. Com-
metcizl manager: James F. Cox. Program
director: George Patterson. Chief engineer:
Wilbur Hudson., DMusical director: Clifford
Shaw,

Rep: Free & Peters, Inc. Seating facil-
ities: Main studio, 7% persons. Merchan-
dising: Cooperate in any service relating to
the program itself, ie, publicizing pro-
gram by various means, TForeign language
programs: Not accepied. Artists bureau:
Setup nominal only. Base rate: $220.

Copy restrictions: Accept beer and pat-
ent medicine accounts, provided they com-
ply with Federal Trade Commission regu-
lations; all copy must be in good taste and
is subjecl to station approval. E. T. li-
brary: NBC Thesaurus: Lang-Worth. News:
INS. Cemmentators: Harry Lukins (news
commentator; newscaster); Willlam Sher-
man and Burt Blatlewell (newscasters);
Deon Hill (sports); Helen Hamilton (wo-
men’s features).

WGRC, NEW ALBANY (IND.)

Operator: Northside Broadcasting Corp,
Elsby Bldg. Phene: 130, Power: 250 watls
on 1370 ke, Affiliation: Mutual. Opened:
Oct. 23, 1936, (Nofe: WGRC maintains
studios in Louisville in the Kentucky Home
Life Bldg, phone: Wabash 3343).

President{ and general manager: S. A.
Cisler, Commercial manager: J. P. Smith.
Program director: Charles Schroeder,
Musical director: Isabel Schroeder. Chief
engineer: H. W. Hathaway. Manager, con-
tinuity department: Charloite Falknor.

Rep: None. Seating faeilities: Have ac-
cess 1o two theaires, capacity 1,100 apiece.
Merchandising: Contact jobbers and dis-
iributors {(also on foreign advertising); as-
gist in all types of sales promotion.” For=-
eign Ianguage programs: Accepted after
approval by general manager. Artists bu-
rean: Yes; has roster of about 30 or more
artists, conductors, efc. Base rate: §120,

Copy restriclions: All copy subject to
general manager’s approval; accept beer
adveriising only; patent medicines accepl-
ed if they pass F.T.C. approval. E. T. li-

brary: Standard; Lang-Worth. News:
Transradio. .
WHAS, LOUISVILLE

Operator: Courier-Journal and Louisville
Times Company. Courier-Tournal & Times
Blde. Phone: Wabash 2211, Power: 50,000
watts on 820 ke. Affiliation: CBS. Opened:
July 18, 1922, (Noie: Thig station is news-
paper-owned by the Louisville Courier-
Journal and Times.)

Owner: Barry Bingham. Station direc-
tor: Credo Fitch Farris.
ager: W. L. Coulson., QCommercial man-
ager: Jog Eaton, Program director: Rob-
ert L. Kennetf. ‘Fechnical direetor: Orrin
W. Towner, Production and continuity
director: Dudley Musson., DMusical direc-
tor: Robert Hutsell. Publicity director:
John Hoagland.

Rep: Edward Petry & Co,, Inc. Seating
facilifies: 100 persons. RMerchandising:
Services of complete department avail-
able; information on request., Foreign
language programs: No information given
Artists burean: Yes; lists all artists appear-
ing on WHAS programs. Base rate: $450.

Copy restrictions: Hard liquor advertis-
ing not accepted; patent medicine adver-
tising must conform to Federal Trade
Commission  regulations and station
standayds. E. T. library: Associated: Davis
& Schwegler; Lang-Worth., News: UP; INS.
Commentators: Paul Sullivan, Dick Fischer,
and Howard Torsey (newscasters); George
Walsh (sports); Carcl Mason (women’s
news, fashions, recipes, homemaking, etfc.);
L. T. Skeffington (markets).

WINN; LOUISVILLE

Operator: Kentucky Broadeasting Corp.
Power; 260 and 100 watts on 1210 ke.

At press time this station had only re-
cently been pul into eperation.

WOMI, OWENSBORO

Operator: Owensboro Broadceasting Co.,
Owensboro, Phones: 420; 421. Power: 250
watts on 1500 ke, Affiliation: None.
Opened: Feb. 7, 1938. (Note: This station
is newspaper-owned by the Owensboro
Messenger and Inquirer.)

President: Lawrence W. Hager., Station
manager, program director: Hugh O. Pot-
ter. Chief engineers: W, W. Rinford,
Floyd Hubbard. Arlists bureau head:
Marshall Bruner. Mugical director: Lee
Meredith. Publicity and promotion direc-
tor: LeRoy Woodward.

Rep: None. Seafing facilities: Can ac-
commodate 75 persons. Merchandising:
Tie-in with parent newspaper for public-
ity. Foreign language programs: Not ac-
cepled. Artists bureau: Setup nominal
only. Base rate: $60.

Copy resirietions: Beer accepted; also
patent medicines; all copy subject to stalion
approval and state and Federal laws. E. T.
library: NBC Thesaurus, News: AP. Com-
mentators: Marshall Bruner, Lee Meredilh,
Malcolm Greep, and Les Bolten (newscas-
ters); LeRay Woodward (sports).
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WPAD, PADUCAH

Operator: Paducah Broadecasting Co.,
Taylor Bldg. Phones: 4100; 4101. Power:
250 watis on 1420 k¢, Affiliation: None.
Opened: 1930,

President: Pierce E. Lackey. Siztion
manager, program director: Gene Peak,
Commercial manager: Prewitt Lackey,
Chief engineer: C, G. Sims. Artists bureau
head, musieal director: Charles Humphries.
Publicity director: Gene Peak.

Rep: Cox and Tanz. Seating facilities:
50. Merchandising: Service available
without additional cost. Foreign language
programs: Not accepied. Artists burcau:
Setup nominal cnly. Base rate; $60,

Copy restrictions: Beer accepted; patent
medicines accepted subject to station ap-
proval, E, T. library: World; Associated.
News: Transradio, Commerntaiors: Gene
Peak, Tom Flatcher, Ernest Pell, and C. G.
Sims (newscasters); Vernice Baxter (news-
caster; farm commentator); Pierce Liackey,
and Roy Vance (sports).

LOUISIANA

(287,400 radio homes, or 58% ownership among ihe State's

total of 510,000 families,

Urban ownershtp is 108,100, or

78% of urbtm Jamilies; rural ownership is 129,300, or 44

of rural families.) ﬂw J\,‘f/ 2
Radio Homes by Countieg™

Acadia ..ovenrinen . 4430 Iberfa .............. 3,310 3t Charles.......... 1,390
Allen .....ecvvviven 1,790 Iberville ........... 3,080 St Helena.......... 740
Ascension .......... 2,120 Jackson .......e.... 1,400 St. Jemes........... 1,740
Asumption ......... 1,730 Jefferson ........... 5,500 St John the Baptxst. 1,560
Avoyelles .......... 3,430 Jefferson Davis .... 2,280 St. Landry.. ... §,050
Beauregard ........ 1,790 Lafayeite .......... 4,680 St. Mariin.......... 2,080
Bienville ...cvvvenen 2,370 Lafourche .......... 3,230 S8t Mary............ 3,570
Bosier c.c.ivnen..i.an 3310 LaSalle oeveeeaaans 1,340 St. Tammany....... 2,760
Caddo vevvunnno.... 22,060 Lincoln ............ 2,520 Tangipahoa ........ 5,270
Calcasien .......... 5,980 Livingston ......... 1,730 Tensas ..... Cheeees 1,810
Catdwell ....cvvn... 1,050 Madison ............ 1,870 Terrehonne ........ 3,310
Camerom v.veininn. 580 DMorehouse ......... 2,930 Union PP 2,020
Catahowlg .......... 1,276 Natchitoches ....... 4,120 Vermilion .......... 3,400
Claiborne .......... 3470 Orleans ............ 98,660 Vernon ............ 2,180
Concordia .......... 1,700 Ouachita ........... 8,950 Washington ........ 3,940
De Soto vvvnevnnnn. 3,430 Plaguermines ... 1,010 Webster ............ 3,470
East Baton Rouge... 10,550 Pointe Coupee ...... 2,270  West Baton Rouge.. 1,200
East Carroll ....... 207¢ Rapides ............ 8,650 West Carr(‘ﬂl. sereess 1,330
East Feliciana ....,. 1510 Red River ......... 1,670 West Feliciana,. ... 990
Evangeline ......... 2530 Richland ........... 2766 Winn ...l 1,680
Franklin ..... e 3,046 Sabine ............. 2,339

Grant .,.,.......0.. 1,670 St Bernard......... 700

KALB, ALEXANDRIA

Operator: Alexandria Breadeasting Co.,
Ine, 3rd and Jackson Sts. Phone: 65.
Power: 250 watts on 1210 ke, Affiliation:
Louisiana Network., Opened: Sept. 21,
1935,

General manager: C, Edly Rogers. S‘lles
manager: Edgar Cappellini, Program di-
rector; Gordon Loudon. Chief engineer:
Jesse Sexton., Continuity: Mrs., Jack F.
Taylor. )

Rep: None. Seating facilities: Can ac-
commodate about 200 persons. Merchandis-
ing: Service rendered on request. Foreign

language programs: Not needed in this
area., Artists bureau: None. Base rate:
$30.

Copy restrictions: None. E. T. library:
Standard; Davie & Schwegler; NAB; Lang-
Worth., News: INS, Commentators: Edgar
Cappellini {(news commentator; news-
caster); Jesse Sexton, and Gordon Loudon
{newscasters); Byron Dowty (sports),

WJBO. BATON RCUGE

Operator: Baton Rouge Broadcasting Co,,
Inc., Magnolia and Fifth Sts. Phone: §060.
Power: 1,000 watts on 1120 ke. Affilia~
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LOUISIANA STATIONS—Continued

ton: NBC Blue Sguthern Group. Opened:
1924. (Note: This statien is newspanper
affiliated with the Baton Rouge State-
Times and Morning Advocate).

Vice-president, general manager: H. Ver-
non Anderson, Coemmereial manager: Roy
Dabadie. FProgram director: Ralph Sims.
Produetion snpervisor: Paul Neilson..Chief
engineer: Wilbur Golscn. Musical direc-
tor: Oliver Manning. Publicity director:
Sara M. Andersan,

Rep: George P. Hollingbery Co. Seating
facilities: Can accommodate about 250 per-
sons, Merchandising: Complete service
rendered. Foreign languape programs:
Not aceepted. Base rate: $80.

Copy restrictions: Beer and light wines
aceepted but no hard liquor. E. T. library:
World. News: UP. Commentators: Paul
Neilson (war news comment); Ralph Sims,
Joe Keown and Don Lynch (newscasters);
Robert Scearce (sports); Mary Champagne
{society—as Linda Lee); Mary De Van
Whatley (beauty, fashions, cooking—as

Mary De Van).

KVOL, LAFAYETTE

Operator: Evangeline Broadeasting Co.,
Ine., Evangeline Hotel, Phone: 1280. Power:
250 waits on 1310 kc. Affiliation: None.
Opened: July 29, 1935. (Note: This station
is affiliated with the Lafayette Daily Ad-
vertiser,)

Fresident: Morgan Murphy, Station man.
ager: George H, Thomas. Commercial man-
ager: Robert A. Escudier. Chief engineer:
Clovis Bailey. Publicity director: Mrs. L.
Turner.

Rep: None, Seating facilities: Can accom-
modate about 50 persons, Merchandising:
Cooperate on window displays. Foreign
language programs: Accept French pro-
grams, Artists bureau: None. Base rate: $45.

Copy restrictions: Accept beer, wine,
and some patent medicine advertising; all
copy must conform 1o station standards
and government regulations. E.'T. library:
Standard. News: TUP. Commentators;
R. A. Escudier (news commentator; sports);
A, B. Craft (newscaster).
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KPLC, LAKE CHARLES

Operator: Calcasieu Broadcasting Com-
pany, Majestic Hotel. Phone: 82. Power:
250 watts on 1500 kc. Affiliation: None,
Opened: April 26, 1935.

General] manager: T. B. Lanford, Sta-
tion manager: C. R. Porter, Commercial
manager: Frank Carroll, Program director:
Walter Melson, Chief engineer: E, C. Meses,

Rep: None, Seating facilities: Reception
room seats 15 persons, Merchandising:
Reasonable services offered free of charge.
Forecign language programs: Accept French
programs only, and these are restricted to
a ceriain period of the day. Artists bu-
reau: None., Base rate: $45,

Copy restrictions: Beer and wine adver-
tising accepted. E. T. library: Standard.
News: UP,

KMLE, MONROE

Operator: Liner's Broadcasting Station,
Inc,, Frances Hotel. Phone: 4321. Power:
260 watts on 1200 ke. Afriliation: None.
Opened: July 1. 1930.

Vice-president, commerecial manager,
publicily director: J. C. Liner, Jr, Station
manager: J. C. Liner, Sr. Program director,
artisis burean head, musical director: Don
Breifenmoser. Chief engineer: O. L. Mor-
gan.

Eep: None, Seating facilities: Can accom-
modate about 50 persons. Merchandising:
No information given, Foreign language
programs: No information given. Artists
burean: Setup nominal only. Base rate: $50.

Copy restrictions: Light wine and beer
advertising accepted. E, T. library: Davis
& Schwegler; Lang- Worth, News: UP. Com-
mentators: Guy Corley, Jack Rcbertson,
and Lawrence Gibbs (newscasters); Don
Breitenmoser (sporfs); Melba Henry
(women’s features).

WDSU, NEW ORLEANS

Operafor: WDSU, Ine, Hotel Monte-
leone. Phone: Raymond 7135. Power: 1,000
watts on 1250 ke, Affiliation: NBC Blue
Southern Group. Opened: July 23, 1923.

President; J. H. Uhalt, Vice-president,
and general manager: P. K. Ewing. Chief
engineer: Joseph C. Schramm.

Rep: John Blair & Co. Seating facilities:
2,000. DIerchangdising; No information
given, Foreign language programs: Not
;gggpted. Artists bureau: None. Base rate:

Copy restrictions; Rate card states “ad-
vertising of alecoholic beverages aceepted,
but program must be in the late hours”;
all copy must conform to government reg-
ulations and have station approval., E. T.
Iibrary: MacGregor., News: INS.

S

WIBW, NEW ORLEANS

Operator: Charles C. Carlson, Jung Hotel.
Phone: Ramond 5080, Power: 250 watts
on 1200 ke. Affiliation: None. Opened:
August, 1926,

Owner, general manager: Charles C,
Carlson, Commercial manager: Bob Stew-
art. Program director: Elsie Carlson. Chief
engineer: Robert Easily. Musical and pub-
licity director: George Ford.

Rep: None, Seafing facilities; None
listed. Merchandising: Publicity via pic-
torial news flashes and window cards of-
fered gratis, Foreigh language programs:
Not accepted. Artists bureau: None. Base
rate: $26 {(%hr.).

Copy restrictions: Beer and wine copy
accepted; no hard liquors; spot announce-
ments may not exceed 100 words; not more
than three commercizls may be inserfed
per 15-minute preosram; patent medicines
aceepted if complying with Pure Food and
Drug legislation. E. T. library: Davis &
Schwegler; Lang-worth; MacGregor. News:
No service listed. Commentators: Maurice
B. Gatlin (news commentator); George
Oxford (newscaster); Jack Reid (sporis):
Ida M. Geifers (society).

WNOE, NEW ORLEANS

Operator: WNQE, Inc., St. Charles Hofel.
Phone: Raymond 0423. Power: 250 watts
on 1420 ke¢. Affiliation: None.

President; James A, Noe, Station man-
ager: Raymond F. Hufft. Commercial man-
ager: Clark Alexander. Program and mu-
sical director: Hubert J. Granf. Chief en-
gineer: C. E. Davidson.

Rep: Cox and Tanz, Seating facilities:
None listed. DMerchandising: Information
not listed. Foreign language programs:
Not accepted. Artists bureau: None. Base
rate: $70.

Copy restrictions: No patent medicines or
alecholic beverages (other than beer) ac-
cepted. E, T. library: Standard. News:
UP. Commentators: Benet F, Cain (news
commentator); Jack Bottger, Jon Duffy,
and Wally Dunlap (newscasters); Hubert J.
Grant (sports); Marian Call {women’s fea-
tures).

WSME, NEW ORLEANS

Operztor: WSMB, Inc.. Maison Blanche
Bldg. Phone: Magnolia 5921. Power: 5,000
watts on 1320 ke. Afriliation: NBC Red
Southcentral Group. Opened: April, 1925,
{Nofe: Newspapers, churches, schools and
the municipality may use this station with
moderation, at no cost; WSMB is affiliated
with the Maison Blanche depariment store
and Saenger Theatre Corp.)
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President: E. V. Richards. General man-
ager: H. Wheelahan, Commercial man-
ager: T. J. Fontelieu. Program director,
artists bureau head: W, J. Brengel, Chief
engineer: H. G. Nebe., Musical director:
Ettore Foniana. Publicity director: Harry
Arthur,

Rep: Edward Petry & Co., Inc.,, Seat-
ing facilitfes: Lobby, 300 persons; also
Maison Blanche Auditorium, capacity 1,000.
Merchandising: Any reasonable ‘service
rendered, but cost must be borne by ad-
vertiser. Foreign Ianguage programs: None
on station currently; French and Italian
could be used. Artists bureau: Acts as
supply house for talent, rather {han con-
tractor of permanent artists; picks per-
formers from local musicians’ union and
Liittle Theatre, offering them a chance on
the air on a rotating basis. Base rate: $120
(35 hr.).

Copy resirictions: Beer and wines ac-
cepted; hard liquor only after 10 P.M.;
copy resiricted as fto number of words,
truthfulness and good taste; some pafent
medicines barred, as well as all cure-alls.
E. T. library: NBC Thesaurng. News:
Transradio.

WWL, NEW ORLEANS

Operator: Loycla University, WWL De-
velopment Co., Reosevell! Hotel. Phone:
Raymond 2194, Power: 50,000 watts on 859
ke.  Affiliation: CBS. Opened: March 30,
1922,

Faculty director: Rev. ¥. A. Cavey, 8J.
Station manager: W. H. Summerville.
Commercial manager: Touls Read, TPro-
gram director: James Wilson. Chief engi-
neer: J, . Bloom, Jr., DMusical director:
Irvin Vidacovich. Preduction director;
Beverly Brown. Special events difector:
Henry Dupre,

Rep: The Katz Agency. Seating facilities:
University Room, 600 persons. Merchan-
dising: WWL has a full-time merchandising
directior who interviews local dealers and
distributors and arranges merchandiging
tie-ups; special merchandising service is
avallable to meet individual sales prob-
lems; station stands ready to lend any “rea-
sonable assistance” to insure the sucecess of
the advertiser's campaign, Foreign lan-
guage programs: Not accepted. Artists bu-
reau: None. Base rate: 5200 (L4hr.).

Copy resirictions: Beer and wine ac-
cepied; proprietaries must econform fo sta-
tion standards of public decency. E. T.
library: Standard, News: UP. Commen-
taters: Orval Andersen and Don Lewis
(newseasters); Al Godwin and Henry
Dupre (sports); Suzanne Javeau {women's
features).

KRMD, SHREVEPORT

Operator; Radio Station KRMD, Ine.,
New Jeffersen Hotel. Phone: 6171. Power:
250 watts on 1310 ke, Affiliation: None.
Opened: January, 1827,

Station mamnager: G. V, Wilson. Com-
mercial manager: David Wilson, Program
and publicity director: Elizabeth Alford.
Chief engineer: R, M. Dean.

Rep: None, Seating facilities: Can accom-
modate 45 persons. Merchandising: No in-
formation given. Foreign language pro-
grams: None. Artisis bureau: Yes, Base
rate: $30 (3% hr,),

Copy restrictions: All standard resfrie-
tions observed. E. T. library: Standard.
News; INS. Commentators: George Ray-
mond Adams, Jr. (newscaster); Les Car-
michel {(newscaster; sports}; Elizabeth Vir-
ginia Alford (home-making; women’s news;
entertainment).

KTBS, SHREVEPORT

Operator: Tri-State Broadcasting Sys-
tem, Inc., Commercial Bldg, Phoene: 2-8711.
Power: 1,000 watls on 1450 ke, Affiliation:
NBC Red Southwestern Group. Opened:
1928, (Note: This station is newpaper-
owned by the Shreveport Times, as s
KWXH of the same city.)

President: John D. Ewing. Station man-
ager: John C. MeCormack., Commereial
manager: J. A, Oswald. Program and mu-
sical director, artists bureau head, publicity
director: B. . Robertson, Chief engineer:
C. H. Maddox,

Rep: The Branham Co. Seating facilities:
75 persons (studios shared with KWKHM
Merehandising: Complete service rendered
at actual cost, excepting saleg letters and
bulleting which are mailed to retailers
gratis. Foreign language programs: No
rules, as such programs have never been
requested; foreign population nil in this
{errvitory. Artists bureau: Setup nominzl
only. Base rate: $150.

Copy resirictions: Accept beer, wine and
liquor adverfising; medical accounts ac-
cepted only on approval! of management;
all copy subject to station approval and
Federal Trade Commission rules and regu-
lations. E, T. library: NBC Thesaurus.
News: UP. Commentators: B, G. Robert-
son, James Stone, Scott Wilson, . J, White
and Dean Schmitter (newsecasters); Jerry
Bozeman {newscaster; sports).

KWEKH, SHREVEPORT

Operator: International Broadceasting
Corp.,, Commercial Bldg. Phone: 2-8711,
Power;: 50,000 watts an 1100 ke. Affiliation:
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CBS. Opened: 1925, (Note: This station is
newspaper-owned by the Shreveport Times,
as is KTBS of the same city.}

President; John D, Ewing. Station man-
ager: John C., McCormack., Commercial
manager: J. A, Oswald. Program and mu-
sigal director, artists buream head: Fred
Ohl. Chief engineer: William E. Anlony.

Publicify director; B, G. Roberison.

For representative, services, and copy
restrictions, see KTBS, Shreveport,

Base rate: $275. E. T. library: World;
Davis & Schwegler; NAB. News: UP, Com-
mentators: Bob Hall, Charles Tigner, Hor-
ace Logan and Fred Ohe (newscasters);
Jerry Bozeman (newscasier; sports).

MAINE

(201,100 radio homes, or 91% ownership among the State’s
total of 221,000 families. Urban ownership is 79,700, or 91%
of urbon families; rural ownership is 121,400, or 91% of

rural families.)

Radio Homes by Countles

Androscoggin ., 17,7120 Enox .......
Aroostook ... 17,320  Lincoln .....
Cumberland ....... 34650 Oxdord .....
Franklin ........ ... 5200 Penobscot ...
Hancock ........... 8,830 Piscataquis ..
Kennebee ,....... .. 17,200 Sagadahoc ..

WRDO, AUGUSTA

Operator: WRDO, 1ne, 175 Water St
Phone: 2285. Power: 100 watis on 1370 ke.
Affiliation: NBC Basic Supplementary
with Red or Blue; Mutual; Yankee and
Colonial Networks; Maine Broadcasting
System, Opened: Feb. 23, 1932.

Station manager: Jack S, Atwood. Chief
engincer: Harold Dinsmore,

Rep: Weed & Co. Sealing facilities: Can
accommodate about 100 persons. Merchan-
dising: Contact dealers and prospective
dealers in region, personally or by mail
Foreign language programs; Accepted.
Artists burean: None. Base rate: §60.

Copy restrictions: Accept beer and wine;
no hard liguor advertising; patent medi-
cines accepted subject to station approval:
commercials must conform {0 station
standards. News: Yankee Network News
Service; Maine News Service (local), Com-
mentafors: J. Afwoed Newcomb (news-
caster); T.ee Anderson (hunting; fishing);
Sam McCall (sporfs); Sandra Lee (cook-
ing; fashions).

WAEL BANGOR

Quperator: Commmunity Broadeasting
Service, 57 State St. Phone: 6§58. Power:
250 watts on 1200 ke. Affiliation: CBS.
Opened: June 30, 1923,

....... 8,160 Somerset ........... 10,060
....... 4630 Waldo ............. 5,600
....... 10,430  Washington ........ 9,650
....... 22,670 York .............. 19,260
....... 4,920
....... 4,620

General manager: F. B. Simpson. Sta-

tion manager: R. M., Wallace. Program di-
rector: Maurice Dolbier. Chief engineer:
Neleon Lawson. DMusical director: Harold
Dorr.

Rep: Furgason & Walker, Ine. Seating
facilities: Approximately 100, Merchandis-
ing: None. Foreign language pregrams:
Accept bhoth programs and announce-
ments. Artists bureau: No falent listed as
being under contract; bureau will, how-
ever, supply artists for advertiser at cost.
Stock: Closed corporation, principals be-
ing F. B. Simpson, R. M. Wallace and B.
M. Havey. Base rate: $30.

Copy restrictions: Copy acecepted at dis-
cretion of program director; beer and
wines spotted at any desired time; hard
liquors only after 8 P.M. E. T. library:
None. News: AP from Bangor Daily Com-
mereial. Commeniators; B. Morton Havey
(political commentator); Maurice Dolbier
(news commentator); H, J. Gilliland (for-
eign affairs commentator); Robert Smith
(newscaster}; John Moran (sporfs}; J.
Brooks Power (hunting and fishing); Mar-
garet  Matson (styles); Evelyn Eaton
(women's featares).

WLBZ, BANGOR

Operator: LMaine Broadeasting Co., Inc,
100 Main St. Phones: 6023; 9808. Power:
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1,000 and 500 watts on 620 ke, Affiliation:
NBC Basie Supplementary Group; Yankee
Network; Colonial; Mutual, Opened: 1826,

Manager-director, publicity: Thompson
L. Guernsey. Assistant manager: Edward
Guernsey. Program director: Irving Hun-
ter. Chief engineer: Bernard Kellom.
Musical direclor: Norman Lamberti.

Rep: Weed & Co. Seating facilities:
Studio seats 120; observation room seais
25. Merchandising: Contact dealers: dis-
tribute publicity and promotional material
to wholesalers. Foreign language programs:
Not accented. Artists bureau: None, Base
rate: $120.

Copy restrietionst Beer and wine ac-
cepted; no hard liquor; wordage of com-
mercials must conform generally to that
of the networks; all spot copy is sold on a
word limit rate, E, T. library: World.
News: Yankee Neitwork News Service;
Main Radio News (local).

WCOU, LEWISTON

Operator: Twin City Broadcasting Co,
Ine., 228 Lisbon St. Phone: 3140, Power:
250 watts on 1210 ke. Affiliation: Mutual;
Yankee Network; Colonia? Network.
Opened; Aug, 21, 1838, (Note: Stockholders
of the Twin City Broadcasting Co. Inc,
alsoc own Le Messager, French language
daily).

Treasurer: Faust O. Couture. Station
and coemmercial manager: Guy P. Ladou-
ceur. Program director: Elden Shute, Jr,
Chief engineer: Leslie R. Hall. Musical
director: Bert Cote,

Repn: Forjoe & Co. Seating facilities:
Can accommodate 75 persons. Merchan-
dising: Will notify dealers of new cam-
paigns on WCOU stationery, sponsor o be
billed at cost. Foreign langnage programs:
Will accept French ahncuncements and
programs from 6 to 7 AM. weekdays, and
9 AL to ncon Sundays. Artists bureau:
Setup nominal only. Base rate: $60.

Copy resirictions: Announcements lim-
ited to 100 words, and station breaks to
30 words; copy on guarter-hour programs
limited to 250 words; heer advertising ac-
cepted, but ne hard liguor. E. 'I. library:
Standard. News: Yankee Neftwork News
Service. Coemmentators: Elden Shute, Jr.
(newscaster); Larry Durgin (sports); Lou-
Ann (women's features).

WCSH, PORTLAND

Operafor: Congress Square Hotel Co.,
D79 Congress St. TI'hone: 3-9667, Power:
5000 watts on 940 ke, Affiliation:
NBC Basic Red; Yankee Network., Opened:
June 25, 1925, (Note: Same owners con-
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trol WFEA, Manchester, N. H,, and WRDO,
Augusta, Me.)

Director; George F. Kelley, Jr. Com-
mercial manager: Linwood T. Fitman.
Program director: Albert Willard Smith.
Chief engineer: Fred Crandon. DMusical
director: Wally Harwood.

Rep: Weed & Co. Seating facilities: Can
accommodate 50 persons, DBerchandising:
Limited ealls on trade; letiers mimeo-
graphed and mailed at cost. Foreign lan-
guage programs: Not accepted. Artists
bureau: Nominally maintained to pick art-
ists from available supply in city. Base
rate: $160.

Copy restrictions: Accept beer, ale, light
wines; no hard liquor advertising; on half-
hour programs, commercial eopy must not
axeeed 500 words; dguarter-hours, 300
words; five minutes, 200 words; one-minute
announcemernts, 100 words. E. T. library:
NBC Thesaurus, News: UP; Yankee Net-
work News Service, Commentators: Milan
0. Weleh (sports); Anna 8., Parkman
(women's features),

WGAN., PORTLAND

Operator: Portland Breadeasting System,
Inc, Columbia Hotel. Phone: 2-7489.
Power: 500 watts on 640 ke {{o sunset in
Los Angeles). Affiliation: CBS. Opened:
Aug. 3, 1938, (Note: This station is affiliated
with the Press Herald and Express, Gan-
nett newspapers).

President: Guy P. Ganneit. Statien man-
ager: Creighton E. Gatchell. Program
director: Richard E. Bates. Chief engineer:
Roger W. Hoedgkins.

Rep: Paul H. Raymer Co. Seating facili-
ties: Can accommodate about 50 persons.
Merchandising: Pre-announcements, dis-
tribution of window cards, and limited
number of letiers to the trade rendered
gratis. Foreign language programs: None.
Artists bureau: No formal setup; station
can, however, supply producers, writers,
and five announcers. Base rate: $185.

Copy restrictions: Beer and wine ac-
counts aceepted; patent medicine adver-
tising must conform to all Federal regula-
tions. E, T. library: Associated. News:
From affiliated newspapers. Commenta-
ters: Austin M. Goodwin, and Worthen C.
Cornish {sports); Gwendolyn G. Graves
(fashions; cooking; social events; crait
waork).

WAGM, PRESQUE ISLE

Operator: Aroostook Broadceasting Corp.,
Mational Bank Bldg. Phone: 8821, Power:
100 watts on 1420 ke (specified hours).
Afflliation: Maine Broadcasting System.
Opened: January, 1930,
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General and station manager: R, W.
MacIntosh, Commercal manager, chief
engineer: L. E. Hughes. Program and
publicity director, artists bureou head: Ted
Coflin. Musical director: Ted Davis,

Rep: None., Seating facilities: Main
studio, 50; auditorium studio available
seating up {0 700. Merchandising: Pre-
plug programs at opening of series gratis.
Foreign language programs: Accept French

and Swedish; programs of this type lim-
ited to 15 minutes per week per sponsor.
Artists bureau: Yes; details not given.
Base rate: $40,

Copy restrictions: Only such promulga.
tions as are made by the Federal Trade
Commission, E. T. library: None listed.
News: Maine Radio News, Commenta-
tors: Ted Coffin and L, E. Hughes (news-
casters); Helen Dillen (fashions).

MARYLAND

(355,100 radio homes, or 87% ownership among the State’s
total of 410,000 fomilies. Urban ownership is 225,100, or 36%
6f wrbun families; rural owmnership iz 130,000, or 82% of

rural fumilies.)

Radio Homes by Counties

Allegany ........ ... 16,220 Charles .....
Anne Arundel...... 16,300  Dorchester ..
Baltimore .......... 24050 Frederick ...
Baltimore City...... 187,770 Garrett .....
Calvert ............ 1,790 Harford .....
Caroline ....cuvvnen 3,860 Howard .....
Carroll ....c........ 7280 Kent ........
Ceell coviiiiiiiiia, 5,160 Montgomery

WBAL, BALTIMORE

Operator: WBAL Broadcasting Company,
Lexington Bldg. Phone: Lexington 4900,
Power: 10,000 watts on 1060 kc (after 9
P.M,, 2500 watts on 760 kc synchronized
with WJZ, New York). Affiliation:t NBC
Basic Blue; Mutual. Opened: November
2, 1925, (Note: This station [s a subsidiary
of Hearst Radio and is affiliated with the
Baltimore News-Post and Amerlcan,)

Station manager: H, C. Burke. Commer-
cial manager: Leslie H. Peard, Jr. Pro-
gram manager: FPaul Girard. Chief engi-
neer: Gerald W, Cooke. DNusical director:
Ruffine Iula, DMerchandising director: G.
W. Shulis.

Rep: International Radio Sales. Seating
facilities: Studio A, 100 persons; WBAL
Radio Playhouse, 650 persons. DMerchan-
dising: Complete service offered at actual
cost; publish “Business in  Baltimere,”
mailed to 3,000 retailers monthly. Foreign
language programs: Not accepted, Artisis
bureau: None. Base rate: $340,

Copy restrictions: Beer and wine ae-
cepted; no liguor advertising; no dual
sponsorship of programs; all copy subject
to statlon approval. E, T. library: World;
Lang-Worth, News: INS; UP. Commenta-
tors: Alexander Giffoerd {(news commenta-

....... 2,830 Prinece Georges..... 12,120
....... 5470 Queen Annes....... 3,090
...... . 11,170 St. Marys........... 2,500
....... 3,610 Somerset ........... 4,940
....... 6,330 Talbot ............. 4,180
....... 3,120 Washington ........ 14,160
....... 3,120 Wicomieo .......... 6,830
...... . 10,400 Woreester ......... 4,640

tor): Paul Girard, Galen Fromme, and Bill
Herson (newscasters); Walter Linthicum
(sports): Katherine Dierken (women’s
features—as Mary Langdis); Gene Robb
{business outloock frem Washington}; A. L.
Fundis (livestock markets).

WCAO, BALTIMORE

Operatoer: The Monumental Radioc Co.,
811 W. Lanvale St. Phone: Madison 7222,
Power: 1,000 and 500 watts on 600 ke, Af-
filiation: CRBS. Opened: May, 1922.

Vice-president: L. Waters Milbourne.
Program director: Gordon A. Scheihing,
Chief engineer: Martin L, Jones. Publicity
directar: L. W. Milbourne,

Rep: Paul H. Raymer Co. Seating facili-
ties: Three studios; studio A, 100 persons;
others, 25 to 50 persons apiece. Merchan-
dising: None, Forelgn language programs:
Not accepted, Artists bureau: Ngne, Stoclk:
47,000 shares held in voting trust, The First
Natlonal Bank of Baltimore, trustee; no
information c¢oncerning holders of certifi-
cates. Dase rate: 3300,

Copy restrictions: Price comparisons dis-
couraged—advertisers should not state
that the public can now purchase mer-
chandise at such-and-such a price which is
higher, or lower, than a previous price;
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beer accepied, but number of sponsors
limited; limit the number of patent medi-
cine advertisers. E. T. Iibrary: Lang-Worth,
News: INS. Cemmenistors: Paul Morris
(newsecaster}; Don Riley (sports); Betty
McCall {(women's features).

WCBM, BALTIMCORE

Operator: Baltimore Broadeasting Corp.,
Community House, North at Hartford.
Phone: Tniversity 8400. Power: 250 watts
on 1370 ke. Affliation: Inter-City Broad-
casting System. Opened: 1924,

President and commercial manager: John
Elmer, Station manager: George Roeder.
Chief engineer: G. Porier Houston.

Rep: Fareman Co.
persons. Merchandising: None. Foreign-lan-
guage pregrams: Accepted; governed by
same rules as regular programs and an-
nouncements, Artists bureau: None. Base
rate: $150.

Capy restrictions: Beer and wine accept-
ad; no liguor advertising; programs con-
sidered individually, but all must ¢conform
to federal and state laws, FCC regulations
and the Pure Food & Drug Act. E. T.
Iibrary: Davis & Schwegler; Lang-Worth;
NAB. News: INS; Universal, Commenta-
lors: Charles H. Roeder (newscaster); Lee
Davis (sports); Peggy Smith {fashions).

WFBR, BALTIMORE

Operator: The Baltimore Radic Show,
Ine., Radio Centre, 10 E. North Ave. Phone:
Vernon 6900. Poaver: 5,000 and 1,000 watts
on 1270 ke. Affliation: NBC Basid Red.
Opened: June 4, 1522, .

President: Robert S. Maslin, Sr. Ex-
ecutive vice-president: Hope H. Barroll,
Jr. Commercial manager: Purnell H.
Gould, Program direclor: Bert Hanauer.
Chief englneer: William Q. Ranft, Artists
bureau head, musical director; Jogseph Im-
brogulio. Publicity director: Robert 8.
Maslin, Jr.

Rep: Edward Petry & Co., Ine. Seafing
facilities: Studio A, 350, studios B and C,
£25 each; also main ballroom YLord Balti-
more Hotel, 500, and main ballroom Belve-
dere Hotfel, 500. Merchandising: Sales De-
velopment Department will furnish route
lists of druggists and grocers, and will
notify dealers via “Irade Winds,” a sheet
prepared espectally for dealers, of products
advertised and coniests being conducted,
ete.; stage dealer meetings in studios; dis-
play clients’ wares in studios and in Radio
Centre; check response to programs among
deglers and consumers; other merchandis-
ing billed at cost; station has a tie-up with

Seating facilities: 350 l

10 newspapers and eight moving picture
theatres and as long as this tle-up is in
effect, will offer free merchandising of
the radio programs through fhese mediums
to clients of minimum 13-week contracts,
Foreign language programs: Nof accepted,
Artists bureau: Setup nominal. Base rate:
$300.

Copy restrictions: Observe N.A,B, code
restrictions as to copy length; no compara-
tive price mentions; will take beer and
wine programs, but not announcements in
this classifieation; no hard liquor advertis-
ing; no laxative announcements after 6
P.M.; station is associate member of Pro-
prietary Association and member of Bet-
ter Business Bureau. E. T. library: Asso-
ciated. News: INS. Commentators: Ray-
mond 8. Tompkins {(newscaster); Robert
F. Hurleigh (newscasfer; book reviewer);

George  Fuller (newscaster); Nelson
Baker (sports); Martha Ross Temple
{fashicns; home economies; interviews);

Stewart R. Kennard (special events).

WTBO., CUMBERLAND

Oyperator: Associated Broadeasting Corp.,
31 ¥Frederiek St. Phone: Cumberland 299.
Power: 250 watts on 800 k¢ (to sunset in

WCBM

BALTIMORE, MARYLAND
Affiliated With The

MUTUAL

BROADCASTING
SYSTEM

@

JOHN ELMER, President
GEQ. H, ROEDER, Gen. Mgr.
Naiional Representatives
THE FOREMAN CO.
247 Park Ave., NEW YORK
Wrigley PEldg., CHICAGO
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Dallas, Texas). Aftiliation: Maryland Cov-
erage Network. Opened: October, 1929,

General manager: H. B, McNaughton.
Chief engineer: George Lenhert.

Rep: Burn-Smith Co., Inc Seat-
ing facilifies: About 75 persons. Merchan-
dising: Dealer contacts, trade and con-
sumer publielty gratis. Foreign language
programs:; None. Artists bureau: None.
Base rate: $86.25.

Copy restrictions; Copy must be in *good
taste,”” and must comply with F.C.C. and
Federal Trade Commissicn regulations. E.
T. library: World. News: Transradio.
Commentators David “Jock” Murrie {(gen-
eral news reports); Sam Cozad (sports);
Peg Coulehan (women's news and gossip;
wonien's features).

WFMD., FREDERICK

Operator: Monocacy Broadcasting Co.,
Winchester Hall. Phone: Frederick 1466.
Pewer: 500 watts on 900 ke (to local sun-
set). Affiliation: None. Opened: Jan. 1,
1936.

Vice-president, general manager: A, V.
Tidmore, Commercial manager, publicity
director: Arthur Symons. Program direc-
tor, arfists bureau head: R. L. Longstreet.
Chief engineer: John A. Fels. Musical di-
rector: Winston C. Shipley.

Rep: None. Seating faellities: Winchest-
er Hall Auditorium, 500. Merchandising:
Sedan delivery truck and salesmen avail-
able fo help push clients’ products. For-
eign language programs: Would accept, but
population doesn’t warrant such programs.
Artists bureau: Books talent, but has no
talent contracts; purpose of bureaun is de-
scribed as “to prevent exploitation for too
%nsany benefit performances.” Base rate:

0.

Copy resirictions; Will accept beer and

wine; ne hard liquor; all copy subject to
U. 8. and FCC regulations. E. T. library:
World. News: Transradio. Commentatiors:
Ian Ross MacFarlane (news commentator);
Bob Longstreet (newscaster; farm news
and hints); Elliot F. Gross (newscaster;
sports); Capt. John Carnaghan, and John
Bell (newscasters); Elisabeth Radcliffe
(cooking); S. A. Woolner {(dogs?).

WIE], HAGERSTOWN

Operator: Hagerstown Broadceasting Co.,
Franklin Coutt. Phone: 2323, Pewer: 250
watls on 1210 ke,  Affiliation: Mutual

Broadeasting System. Opened: Oect, 29,
1932,
General manager: Grover C. Crilley.

Commercial manager: C. H. Myers. Pro-

gram direetor: Wm H. Paulsgrove, Chief
engineer; Harold Brewer.
Rep: International Radio Sales. Seating

facilities: Auditoriwm available for pre-
senting public shows; capacily 1,000; ad-
mission to be c¢harged, if any, is optional
with the sponsor. Merchandising: Infor-
mation on request. Foreign lanuage pro-
grams: None. Artists bureau: Setup nomi-
nal only. Base rate: 520.

Copy restriclions: Accept beer and wines;
patent medicines must stand scrutiny of
Food & Drug Administration; all copy
must conform with government regula-
tions, E. T. library: Standard; Davis &
Schwegler, News: Transradio, Commenta-
tors: Bill Parker, and Glenn Thomas
(newscasters); Bill Paulsgrove (sports);
Bea Phillips {(cooking: fashions).

WBOC, SALISBURY

Operator: The Peninsula Broadeasting
Co. Power: 250 watls on 1500 ke.

At press time this station had a construe-
tion permil only.

MASSACHUSETTS

(1,019,200 radio homes, or 92% ownership amony the State's
total of 1,104,060 families. Urban ownership is 912,100, or 92%
of urban families; rural ownership is 107,100, or 96% of rural

Radio Homes by Counties

families,)
Barnstable ......... 9550 Franklin ....
Berkshire .......... 28950 Hampden ...
Bristo! ............. 87,060 RHampshire ..
Dukes ............. 1,510 Middlesex ...
Essex ...voeiini.l., 123,560 Nantucket

....... 12,840 Norfolk ............ 73,210

....... 81,090 Plymouth .......... 42,530

....... 16,730 Suffolk ............200,230

....... 223,760  Worcester ..........116,080
veee 1,060
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Six Important Factors

In Selling New England

*x WNAC

BOSTON

Key station of The Yankee Network and NBC affiliate, com-
pleting 18 years af continuous service July 31, 194D, Covers
Gireater Boston's 2,834,939 population thoroughly, with highest
percentage of all-day listeners.

* WAAB

BOSTON

Key station of The Colonial Network and Boston autlet for the
Mutual Broadcasting System. Has gained and retained a tre-
mendous audience throuygh outstanding breadcasts of baseball,
varied sports and public events.

* WEAN

PROVIDENCE

The dominant and longest established station in Rhode Island’s
most populous, prosperous and highly industrialized buying area,
serving and selling this rich, responsive market far 18 years.

*x WICC

BRIDGEPORT— NEW HAVEN

Covers Fairfield and New Haven counties, where more than half
of Connecticut's papulation, taxable property and radio homes
are located, plus coverage of the greater part of Long Island.

% THE YANKEE NETWORK

Complete coverage of New England’s _18 key market areas. Sec-
ond largest regional network in America,

% THE COLONIAL NETWORK

Eighteen locally effective stations, giving wide and economical
coverage of important New England buying centers.

THE YANKEE NETWORK, INC. 20878/ et ivstis

EDWARD PETRY & CG., inc., Exclusive National Representatives
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WAAB, BOSTON

Operator; The Yankee Network, Inc, 21
Brookline Ave, Phene: Commonwealth
0800. Power: 1000 watts on 1410 ke.
Affiliation: Colonial Network; Mutual,
Opened: April 20, 1931.

President: John Shepard I1I, Vice-presi-
dent in charge of operations: R, L. Har-
low. YVice-president in charge of produc-
tionn and sales: Linus Travers. Vice-
president in charge of engineering: Paul A.
de Mars, Commetrcial meanager: William
Warner, Chief engineer: Irving Robinson.
Merchandising: Carleton McVarish. Station
promotien: Frank Foster II. Artists bu-

reau hepd: Josephine White., Publicity:
A, Stephenson.

Rep: Edward Peifry & Co., Inc. Seating
facilities: Studio, 100 pcrsons, Merchan-

dising: Supply coverage and market data;
will aid in buyer contacts and ccoperate
in further merchandising plans on a cost
basis, Foreign language programs: Certain
{ypes accepted, depending on merit as pub-
lic entertainmeni, Artists burean: Yes;
has complete roster of ialent. Base rafe:
$200.

Copy rvestrictions: Accept beer and wines;
Better Business Bureaut and Proprietary
Association consulied. E, T. library: As-
sociated. News: Colonial Nelwork News
Service. Commentators: Nelson Churchill,
William O’Connell, Tom Powers, and Wal-
ter Harvey (newscasters); Jim Britt, Frank
Ryan, J. Neil Stahley, and Tom Stephen-
son {(sports); Ruth Moss {celcbrity intcr-
views); Estelle Marsh (women’s clubs);
Virginia Lyons (children’s programs);
Clement A. Norton (travel); Charles K.
Eschbach <{(agriculture); Leavitt Parsons
tpoultry; food).

WBZ & WBZA. BOSTON

Operator: OQwned and opcrated by West-
inghouse Eleetric and Mig, Co. WBZ: Ho-
{el Bradford, Boston. WBZA: Hotel Kim-
ball, Springfield, Phone: WRBZ: Hancock
4261; WBZA: Springficld 6-8336. Power:
WRBZ: 50,000 watts on 990 ke; WBZA:
1,000 on 980 ke, (Note: Both stations
operate simultaneously and in synchro-
nism on the same frequency and wave-
length). Afiiliation: NBC Basic Blue.
Opened; WBZ: Sept. 15, 1921; WBZA: Nov.
15, 1924,

General manager: Vincent F. Callahan.
Assislant general manager: Charles Young.
Cemmercial manager: Frank R. Bowes.
Program director: John F. MacNamara.
Chief engineer: (WBZ}, Dwight A. Myer;
(WBZA), H. E. Randol. Musical director:
John H. Wright. Sales prometion man-
ager: Harry D. Goodwin. Special events

director: Charles J. Gilchrest.
directer: Marjorie L. Spriggs.

Rep: National Breadcasting Co. Seating
facilities: Studio A, 250; studio B, 250;
Hotel Bradford Auditorium, 2,000. DMer-
chandising: None listed. Foreign language
programs: None listed. Artists bureau;
Nonc listed. Base rate: $460,

Copy restrictions: Lectures &nd educa-
tional talks not accepted between 6 PO
and midnight except by special arrange-
ment; time of broadcast subject to change
to other periods on 28 days’ notice tc ac-
commodate network broadeasts, excepling
in the case of independent announcements
which may be moved to other periods if
available, and as arranged by the station
manager on 24 hours' notice; closing date
is iwo weeks in advance of initial program
and program material must be arranged
one week in advance of broadcast date—
no change within two days preceding
broadcast; all programs subject to station
approval; beer is accepted; patent medi-
cines subject to NBC acceptance rules. E.
T. library: NBC Thesaurus; Associated.
News: UP., Commentators: John Cocoper,
Colton Morris, and Keyes Perrin (news-
casters}; Fred Hoey (sports); Mildred W.
Carlson (women’s features); Charles Esch-
bach and Phillip Fleming (agriculture);
Arch Maedgenald (radig¢ chatter); G. O.
Oleson (garden gossip).

Publicity

WCOP, BOSTON

Operator: Massachusetts Broadeasting
Corp., Copley Plaza Hotel. Phone: Com-
monwealth 1717, Power: 500 watls on 1120
ke {operates daytime). Affiliation: None.
Opened: Aug. 26, 1935.

President: Haroid A. Lafount. Sales
manager: Gerard H, Slattery. Chief en-
gineer: Whitman N. Hall. Program direc-
tor: Arthur Leary. Musical director: Sid-
ney P. Reinherz, Publicity director: John
K. Gowen, III,

Ren: Headley-Reed Co. Seafing facilities:
Public function rocms of Copley Plaza
Hotel, 2.000. DbMerchandising: Dealer con-
tacts; distribution of all promotion mate-
rial; breakdown and tabulation of sponsor
mail. Foreign language programs: Ac-
cepted: translation must be submitted in
advance. Artists bureau: None. Base rate:
$75.

Copy restriclions: Accept beer and wine;
commecercial copy “carefully edited and
must comply with statc and government
regulations.” E. T. library: World. News:
INS. Commentators: Raymond Morgan,
Morton Blender, Arthur Hall, and George
Crowell (newscasters); Elizabeth Cox
(women’s features),
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WEEL BOSTON

Operator: Columbia Broadcasting Sys-
tem, Inc.,, 182 Tremont St. FPhone: Hub-
bard 2323. Pewer: 5,000 watis on 590 ke
Afiiliation: CBS. Opened: Sepi. 29, 1924.

Station manager: Harold E. Fellows,
Commercial! manager: Kingsley F. Horton.
Program director: Lloyd G. Del Castillo.
Chief engineer: Phillip K. Baldwin. Mu-
sical director: Charles R. Hector, FPublicity
director; Dorothy Drake,

Rep: Radio Sales. Seating facilities:
Studio A, 100 persons; Salle Moderne,
Hotel Statler, 500; Grand Ball Room, Hotel
Statler, 1,200, Merchandisingt Services
rendered gi actual cost. Fereign language
programs: Not accepted. Artists bureau:
New England office of CBS Lecture Bu-
reau. Sfock: Owned by Edison Electric
IMuminating Company of Boston; siation is
leased and operated by CBS. Base rate;
$475,

Copy restriclions: CBS program policies.
E. T. library: World. News: UP; also from
Herald-Traveler {(local). Commentators:
Howell Cullinan (newscaster); Neil Wal-
lace (newscaster; Alm gossip); Jay Wesley
{sports}; Caroline Cahot (shopping; fash-
ions); Margaret Kiley (dietetics; market
values); Heloise Broeg (recipes; new food
ideas); Roberta Green (parties, fashions in
entertaining).

WHDH, BOSTON

Onperater: Matheson Radio Co., Inc., Ho-
tel Touraine, Power: 1,000 watts on 830 ke
(tc sunset in Denver). Affiliation: None.
Qpened: 1920,

Banse rate: $120.

No further information available after
several requests, K

WMEX, BOSTON

Operator: The Northern Corp., 70 Brook-
line Ave. Phone: Commonwaalth 3800.
Power: 5,000 watis on 1470 ke, Afiliation:
None. Opened: October 18, 1934,

Managing director, siation manager,
chief engineer: Alfred J. Pole, Commercial
manager: 5. Alfred Wasser. Program di-
cector: John E. Reilly. DMusical director:
John F, Kiley. Publicity director: Vivienne
M. Cameron.

Rep: None. Seating facilities: Studio A,
160 persons; Studio B, 50. Merchandising;

Ncne. Foreign language programs: Nol
accepied., Artists burean: Nonre., Base
rate: $120.

Copy resirictions: Accept bear and wine,
but no hard liquor or patent medicines;

commercials limited to 150 words, with
overboard wordage and all direct com-
parison deleted by station., E. T. library:
Lang-Worth; Davis & Schwegler, News:
INS. Commentators: Richard Purcell, Jay
MeNMaster, and Joseph Grant (newscasters);
Irwin Elliot (newscaster; sports); Anice
Brink (fashions).

WNAC, BOSTON

Operator: The Yankee Network, Inc., 21
Braokline Ave. Phone: Commonwealth
0800. Power: 5,000 and 1,000 watts on 1230
ke. Afiiliation: NBC Basic Red; The Yan-
kee Network, ©Opened: July 31, 1822,

President: John Shepard III Viee-presi-
dent in charge of operations! R. L. Harlow.
Vice-president in charge of sales and pro-
duction: Linus Travers. Vice-president and
chief engineer: Paul A, deMars. DNer-
chandising and research: Carleton Me-
Varish. Station promotion: Frank Foster,
II. Artists burean head: Josephine White. ”
Assistant sales manager: Gerald Harrison.
Publicity: A. J. Stephenson.

Rep: Edward Petry & Co. Inc.
ing facilifies: Studio, 100 persons.

Seat-
Mer-
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chandising: Supply coverage and market
data; will aid in buyer contacts; will co-
operate in further plang at cost. Foreign
language programs: Not accepted. Arfists
burean: Yes. Base rate: 5440,

Copy restrictions: Beer and wines ac-
cepted: copy on all programs must con-
form to Better Business Bureau standards;
patent medicines subject to Proprietary
Association copy rules. E, T\ library: As-
sociated. News: Yankee Network News
Service, Commentators: Francis W, Tully
and Fred Lang {news commeniatlors); Ber-
nard Dudley, Nelson Churchill, Bill Q’Con-
nell, Tom Powers, and Walter Harvey
{newscasters); Jim Britt, Jack Stevens, and
Bili Slaier (sporis); Greichen MchMullen,
Imogene Walcoft, and Margerie Mills
(cooking); Mrs. Benjamin F. Xraus
(women’s clubs); Rev. Michael J. Ahern,
5, J. (religion); Leavitt Parsons {drugs);
Salvatore Paglivea (weather reports),

WORL., BOSTON

Operaior; Broadcasting Service Qrgan-
ization, Inc,, 610 Beacon St. Phone: Com-
monwealth 5100. Power: 500 watts on 920

ke (daytime). Affilintion: None. Opened:
1928,

President: Harold A. Lafount, Mannger:
George Lasker. Program director: Robert
N. Perry. Chief engineer: George Luckey.
Publicity director: Marjorie L. Spriggs.

Rep: None. Merchandising: Complete
gservice, ineluding market surveys, dealer
notifications, distributor’s analyses, pub-
licity, ete. Foreign language programs:
Not accepted, Artists bureau: None. Base
rate: $100,

Copy resiriclions: Adverlising of intoxi-
cating beverages not accepted; all copy
subject to station approval. E. T, library:

Standard. News: UP; Christian Science
Monitor., Commentator: Winslow Porter
(newscaster).

WSAR, FALL RIVER

Operator: Doughty and Welch Eleectric
Co,, Inc.,, Academy of Music Bldg., South
Main St. Phones: 450-451. Power: 1,000
watts on 1450 ke, Affiliation: DMufual;
Yankee: Colonial Network, Onpened: 1921,

President, freasnrer, sfation manager:

“Sure-~-W-COP

Boston’s Finest

FOR ALL-DAY COVERAGE OF
THE BOSTON CITY MARKET
AREA YOU CAN'T BEAT

“C-O-P" !

“And listen, Mr.

from the local advertisers — use

’”

Advertiser — this

Boston station will give you perfect,
clear-as-a-bell coverage of the Boston
Metropolitan Market—yes, and even be-

yond —al no extra charge. Take a iip
‘C-C-p'1”

500 Watis ® 267.7 Meters ® 1120 Kilocycles

IS

mas&adﬂf ;
BROADCASTING.
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William T. Welch. Assistant treasurer and
office manager: Philomina J. Maurette.
Commercial manager: Leonard €. Cox.
Program director, artisis bureay head:
Josephine Y, Welch. Chief engineer; John
C. Pavan. Musical direcior: Frank L. Cot-
ter. Publicity direcior: Franecis J. Me-
Laughlin, Jr.

Rep: Furgason & Walker, Inc. Seat-
ing facilities: Two studios, larger one seat-
ing 100 persons. Merchandising: Pub-
licity, coverage and market data offered
free; tie-ins, displays and special fealures
of other types rendered at actual cost.
Foreign Ilanguage bprograms: Accepted;
French, Italian, Portuguese and Polish
programs current; copy subject to station
approval or revision. Artists bureau:
Setup nominzl only. Base rate: $120.

Copy restrictions: Accept beer, wine and
liquor; no restrictions other than thoge
of the FCC. E.T. library: Standard; Lang-
Worth. News: WSAR local news; Yankee
Network News Service. Commentators:
Jack Fitzgibbons (newscaster); Orville B.
Seagrave (sports); Miss Lorraine (fash-
ions; beauty hints; women’s news and fea-
tures),

WHAI GREENFIELD

Operator: John W. Haigis, 354 Main St
Phone: 4301. Tower: 250 watts on 1210
ke. Affiliation: Mutual; Yankee and Colo-
nial Networks. Opened: May 15, 1938,

Owner: John W. Haigis, Station man-
ager, chief engineer: James L. Spates,
Program and musical director: Warren
Greenwood. Artists burean head: Baob
Findley. Dublicity direcior: Ken House-
man.

Rep: Joseph Hershey MceGillvra; Bertha
Bannan, James Fay (Boston). Seating. fa-
cilities; Local hall available, seating™ 300
persong.  Merchandising: Commereial de-
partment claims to be equipped to handle
requirements of clients; no charge except
for materials. Foreign language programs:
Accepted at specified times at national
rates; payment must be made in advance.
Ariists burean: Talent not under contract,
but station can supply neces‘:ary artists,
etc. Base rate: $60,

Copy restrictions: Hard liquor advertis-
ing not accepted; rules of “good laste™
used as standard of judgmeni. E. T, li-
brary: World. News: Yankee Network
News Service; Transradic. Commentaiors:
Hal Goodwin (ngwscaster; sports; stocks):
Bob Findlay (newscaster; sports—snow
conditions); Warren Greenwood (news-
caster; sports); John Haigis, Jr. (news-
caster); Ken Houseman {newscaster:
sports; entertainment news); Elizabeth
Kelleher (women’s news; narratives); Elsie

Erhardt t¢home economics); Evelyn Me-

Leod (interior decoration).

WOCB, HYANNIS

Operator; Harriett M. Alleman and Helen
W. MacLellan doing business as the Cape
Cod Broadcasting Co. Power: 250 watts on
1210° ke,

Al press time ihis station had a con-
siruction permit ouly.

WLAW, LAWRENCE
Operator: Hildreth and Rogers Co.,, 273

Escex St. Phone: 4107. Power: 1,000 watts
an 680 ke (daytime). Afiiliation: None.
Opened: Dec. 19, 1937. (Note: This sta-

tion is newspaper-owned by the Lawrence
Euagle and Tribune,)

President, freasurer: A, I Rogers, Sta-
{ion manager: Irving E. Rogers. Commer-
cial manager: David M. Kimel. Business

mamnager, program direclor: Henry B. Mec-
Maughton, Chief engineer: Herbert W.
Brown. Production manager: William B
Noble.

Rep: Furgason & Walker, Inc, Seating
facilities: Studio A can accommodate 150
people; 50 more can view studio through
glass partition. Merchandising: Newspaper
publicity on programs and artists in the
two newspapers affiliated with the station.
Foreign language programs: Accepted, but
with restrictions. Artisis bureau: Setup
nominal only., Base rate: $60.

Copy restrictions: None listed other than
that station retains right to reject any copy
for reasons sufficient unie itself. E. T.
library; NBC Thesaurus; Standard. News!
Transradio. Commentafors: Charles R.
Iovine {(news ahalyst): Irene F. Morgan
{interviews; women's features).

WILLH, LOWELL (AND LAWRENCE)

Operator: Merrimac Broadcasting Co,
Inc., 39 Kearney Square. Phone: Lowell
8715; Lawrence 22148. Pawer: 250 watls
on 1370 ke (Lowell); 100 watts on 1370
ke (Lawrence), Afiliation: Mutual; Yan-
kee Network; Colonial Network., Opened:
Oct. 10, 1934 (Lowell); Dec. 1, 1937 (Law-
rence). (Note: WLLH has special tem-
porary autborizaiion 10 opetrate a satellite
station at Lawrence, Mass., unlimited syn-
chronously with WLLH).

President: A. S. Moffat*. Station man-
ager;: Robert F. Donahue. ©Commercial
manager: Haskell Bloemberg., Program di-
recior: Tom Clayton, Chief operator: An-
thony Michaels,

* Also president of WMAS, Springfield,
Mass.
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Rep: Edward Petry & Co., Inc. Seating
facilities; Auditerium, 2,300 persons; studio
A, 100; studio B, 80; stndio C, 20. Merchan-
dising: Give air plugs, and perform rea-
sonable samount of dealer contact work;
mailings at cost. Foreign Janguage pro-
grams: Have French, Italian, Portuguese,
Greek and Polish; no English announce-
ments allowed during these programs.
Artists burean: None, Base rate: $S120,

Copy restrictions: Take wine and beer,
but copy must not tend to encourage their
use; no hard liguor; other copy must con-
form to “commonly accepted standards.” E.
T. library: Asscciated; Lang-Worth, News:
INS; Yankee Network News Service; alsc
own local news service, Commentaters:
Joe Cranin, Bab Donahue, Phil Goulding,
and Dennis Howard {(newscasters); George
Gagan and Bill MclIntosh (sports),

WNBH, NEW BEDFORD

Operator: E. Anthony and Sons, Inc., 538
Pleasant St. Phone: 3-3447. Power: 250
watis on 1310 ke, Affiltation: Mutual; Yan-
lkee Network; Colonial Network. Opened:
May, 1921, (Note; This station is news-
paper-owned by the Mercury and Stand-
ard-Times).

General manager: Irving Vermilya. Pro-
gram director: Sol Chain. Chief engineer:
Clyde Pierce.

Rep: None, Seating facilities: 50, Mer-
chandising: Any reasonable service ren-
dered; mnewspaper display advertising
given at start of sponsored program; let-
ters mailed to merchants and listeners for
cost of postage; producis introduced to re-
tailers by station solicitors when desired;
theatre tie-ups arranged; station tele-
phones availuble to sponsor for telephone
orders, Foreign language programs: Ac-
cepted ai any time under same rules as
English programs. Artists burean: Setup
nominal only, Base rate: $100.

Copy resirietions: Laxative advertising,
heer, wine or liguor not accepted; no
Bezno, Bingo or Bank Nights. E.T. library:
NEC Thesaurus. News: INS; Yankee Net-
work News Service. Commentators: Earle
Wilson, Nathan DMalchman, and Frank
Dickson (newscasters): Barker Howland
(sporis); Jeanette Adelsohn (fashions:
beanty; clubsg),

WBRK, PITTSFIELD

Operator: Harold Thomas, 8 Bank Row.
Phone: 2-1553. Power: 250 watts on 1310
ke, Affilintion: Mutual; Yankee Network;
Colonial Network, Opened: Feb, 20, 1938,

President: Harold Thomas.* Commereial

* Also general and station muneger of
WATR, Waterbury, Conn.

Program direc-
Chief engineer:
director: Rob-

manager; Bruff W. Olin.
tor: Walcott A. Wyllie.
Norman Blake. Fublicity

ert Burbank.
Rep: Furgason & Walker, Inc. Seating

facilities; Studio A seats 50; WBRK Radio
Playhouse, 250; (has stage, lighting, and
lobby display space). Merchandising: Pro-
vide lobby space for displays; supply pub-
lcity material when possible; do some di-
rect mail work; will display and distribute
merchandise publicity when furnished by
the client. Foreign language programs:
Italian and Polish hours current. Artists
bureau: Service bureau operates without
charge to talent, Base rate: $100.

Copy restrictions: Beer and wine copy
accepted, but no hard liguecr copy; all ac-
counts subject to individual consideration.
E. T, library; NBC Thesaurus; Standard.
News: Transtadio, Commentators: Robert
Burbank (newscaster); Barry Barents
(sports); Jean Ashe (sccial notes}.

WESX, SALEM

Operator: North Shore Broadcasting Co,,
126 Washington St{. Fhone; 5670, FPower:
100 watts on 1200 ke, Affiliation: None.
Opened: Dec. 10, 1939.

President, publicity director: Charles W.
Phelan. Station manager, arlisis burean
head: Van D. Sheldon. Commercial man-
ager: Robert Taylor. Program and musiezxl
director: Marjorie Leadbetter. Chief en-
gineer: Richard I. Hammond.

Rep: None. Seating facilities: None
listed. Merchandising: Will call on retail
outlets without charge; letters sent out at
cost.  Foreign language programs: Ac-
cepted, providing English {ranslation ac-
companies the original tongue in the
broadcast. Artists bureau: Setup nominal
only, Base rate: $B4.

Copy restrietions: Hard ligquor copy not
accepted; medical copy must stand care-
ful secrutiny prior to acceptance, E. T.
library: Associated. News: INS. Com-
mentators: Al Blackman and Charles Hig-
gins {collaborate on a program of Euro-
pean war and political comment); Thomas
Carr (sports); Marion Winston (fashions);
Betty Holihan (news; fashions); Margaret
Kimball Herlihy {women's ¢lubs),

WMAS, SPRINGFIELD

Operator: WMAS, Inc., Hotel Charles.
Phone: 7-1414, Power: 250 watts on 1420
ke, Affiliations: CBS. Opened: Sept. 1,

1632,

President: Albert S, Meoffat* Siation
manager, educational director: Albert W.

* Also president of WLLH, Lowell, Mass.
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Program director, artists bureau
Chief engineer:
director: Paul

Marlin,
head: F. Turner Cocke,.
Earl Hewinson. Musical
Pelletier.

Rep: Edward Petry & Co., Inc. Seating
facilities: Three studios, accommodate
ahout 35 persons, DMerchandising: Service
rendered to sponsor in accordance with
needs, Foreign language programs: Ac-
ceptable; English copy must be submitied
in advance; announcements carefully
edited; carrying Polish and Ifalian pro-
grams. Arlists burean: Setup nominal
only, Base rate: $120.

Copy resirictions: Accept beer and wine
subject to sirict supervision; patent medi-
cine advertising resiricted; all copy sub-
ject to station approval. I 'I. library: As-
sociated. News:; INS. Commentators:
Herbert Edman, Frank Norton, and Turner
Cooke (newscasters); Theodore Huston
(newscaster; farm and home reports);
Robert Feldman (sports); Victoria Holmes
and FEthel Henin (home and women's
news); Mary Adele Adams (hooks); Milton
Hgle (entertainment).

WSPR, SPRINGFIELD

Operator: WSPR, Inc., 63 Chestnui St.
Phene: 6-2757. TPower: 500 watts on 1140
ke (operates to 1 hour afier sunset), Af-
filiation: Mutual; Colonial Network; Yan-
kee Nefwork, Opened: June 3, 1936.

President, station manager: Quiney A.
Brackett., Treasurer: Lewis B. Breed.
Commercial manager: Milton W. Stough-
ton. Program and musical director: Wayne
H. Latham. Artists bureau head: Elwin N.
Tacy. Chief engineer: Hillis W. Holt,
Publicity direector: Howard 'S. Keefe.

Rep: George P, Hollingbery Co. Seating
facilitles: Reception room, capacity _-not
listed. Merchandising: Supply coverage
and market data; comprehensive informa-
tion and suggestions for merchandising;
co-operate in any plans worked out by
sponsor., Foreign langnage programs: Ac-
cepted locally only. Arlists bureau: Setup
nominal only, Base rate: $90.

Copy restrictions: Beer, wine and well-
l«gnown patent medicines accepted; no
liquor advertising; no standard rules re-
stricting copy, as each case is considered
individually. E. T. library: Standard,
News: Transradio; Yankee Network News
Service, Commentators: Howard 8. Keefe
(newscaster); Edward Kennedy (sports);

Joan Carroll {(shopper's service); Mildred
Brunelle {(cacking).

WORC, WORCESTER

Operator: Alfred F. Xleindienst, 65
Elm Si. Plone: 5-3101, Power: 500 watts
on (280 kc. Affiliation: CBS. Opened:
February, 1925,

Owner, operator;: Alfred F, Kleindienst,
Director: Mildred P. Stanton. Commercial
manager: Lawrence Miron. Musieal direc-

- tor: Maurice Diamond.

Rep: Weed & Co. Seating facilities: Can
accommodate 150 persons, Blerchandising:
Any type of merchandising is provided at
actual cost. Foreign language programs:
Noi accepted. Artists bureau: None. Base
rate: $150.

Copy restrictions: Total commercial copy
may not exceed 209 of total time pur-
¢hased; will accept beer and wines, E. T.
library: NBC Thesaurus, News: Trans-
radio., Commentaters: FRussell Brooks
{newscaster); George Cairns (sporis).

WTAG, WORCESTER

Operator; Worcester Telegram Publish-
ing Co., Inc, Franklin St. FPhone: 5-4321,
Power: 5000 and 1,000 waits on 580 ke,
Affilintion: NBC Basic Red; Yankee Net-
work. Opened: May 1, 1824, (Note: This
station is newspaper owned by the Worces-
ter Telegram and Gazefte.)

Station director: Edward E. Hill. Assist-
ant station director: Robert W. Booth.
Commercial manager: George H. Jaspert.
Pragram director: Willlam T. Cavanagh.
Chief engineer: Prof. Hobart H. Newell,
Publieity director: Frederick Rushton.

Rep: Edw. Petry & Co. Seating facilities:
Studio A, 75 persons; studio B, 25 persons;
radio theatre, 50 persons. Merchandising:
None. Foreign Ianguage programs: Not ac-

cepted. Artists bureau: None. PBase rate:
3180,
Copy resirictions: Accept heer, wines

and patent medicines subject to station ap-
proval; no hard liquors, E. T. library:
Waorld, News: From parent papers. Com-
mentators: James Little (newscastery; Hol-
lis Wright (sports); Jane Woodhouse
{homemaking; artscrafts; fashions; food;
women’s features); Ruth Rankin (book re-
views; anecdotes; etiquetie); Mildred
Bailey (fashions; beauty; homemaking);
George F. E. Story (farm flashes; produce
market),
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MICHIGAN

(1,122,200 radic homnes, or 82% ownership among the Stute's
total of 1,220,000 families. Urban ownership is 771,100, or 93%
of urban families; rural ownership is 351,100, or 89% of rural

Radio Homes by Counties

families.)

Alcona ... ol 1,050 Gratiot .....
Alger . ... .. iienn 1,680 Hillsdale ....
Allegan ...........0 9,510 Houghton ...
Alpena .. ......000.. 3,910 Huron ......
Antrim ....iienen. 2,350 Ingham .....
ATeNae v.oivveeeresnn 1,680 Tonia .......
Baraga .....cvecnnnn 1,810 Iosco ...
Barry .cooiveieanninn 5520 Iron ........
Bay civeivnaniennn 15,200 Isapella .....
Benzie ............. 1,660 Jackson .....
Berrien ....... e.s .. 20,200 XKalamazoo ..
Braneh ............ 6,370 Kalkaska ....
Calhoun ...... cenies 21,880 Kent .......
Cass vuinvnvnannenen 5400 Xeweenaw ..
Charlevoix ......... 2760 Lake ........
Cheboygan ......... 2,560 Lapeer ......
Chippewa ...ovueies 5,140 TLeelanau ....
[@JF:) of - TR 1,680 Lenawee ...
Clinton ............ 5790 Livingston
Crawiford .......... 730 Luee ........
Delta v.ovvriniininnns 6,740 Mackinac ...
Dickinson .......... 6,210 Macomb ....
Baton .-v..nvieno.. 8,320 Manistee ...
Emmet ............. 3,490 Marqguette ...
Genesee ........... 49,020 Mason ......
Gladwin ........... 1,570  DMecosta .....
Gogebic ............ 6,040 Menomince
Grand Traversc..... 4,370 Midland ....

WELL. BATTLE CREEK

Operator: Federated Publications, Inc,, 1
W. Michigan Ave, Phones: 5655, 7166,
Power: 250 watts on 1420 ke, Adffiliation:
NBC Basic Blue Supplementary; Michigan
Radio Network, Qpened: September, 1925,
(Note: This station is under the same
ownership as {the Batfle Creek Enquirer &
News).

Owner: A, L, Miller. Station manager:
Dan E. Jayne, Commercial manager: For-
rest Flagg Owen, Chief engineer: Ray-
mond B. Roof. Program direcior: Alden
Haight.

Rep: Burn-Smith Co., Inc. Seating fa-
cilities: Studio, 50 persons. Merchandising:
Cooperate with newspaper publicily. For-
eign langeage programs: No rules; no call
for such programs, Artists bureau: NO
regular setup; maintain file of available lo-
cal talent. Base rate: $60.

Copy restrictions: Beer and wine ac-
cepted; no hard Iiquor; all contracts sub-
ject to government regulations and station

....... 7,150 Missoukee ,........ 1,480
....... 7,240 DMonroe ............ 11870
....... 10,740  Montealm .......... 7,000
....... 6,620 Montmorency ....., 610
....... 28,860 Muskegon .......... 15,860
....... §,350 Nowaygo .o......... 4060

1,760 Qakland ........... 49,310
....... 4,100 Oeceana ............ 3340
....... 4,620 Ogemaw ........... 1,480
....... 22,360 Ontonagon ......... 2,200
....... 22250 Osceola ...vvvve.... 2,880
....... 920 Oscoda ...cvvvvennen 360
....... 59.01¢ Otsego ............. 1,180
....... 1020 Oitawa ............ 12,770
....... 1.020 Presque Isle........ 2,140
....... 5,920 Roscomnhion ........ 540
....... 1,740  Saginaw ........... 27570
....... 12,720 St Clair............ 16,290

4,710 St Joseph.......... 8,230
....... 1,040 Sanilac ............ 86,360
....... 1,880 Schooleraft ......,.,. 1960
....... 17,660 Shiawassee ......... 9,600
....... 4,140 Tuscola ............ 7,330
....... 9,280 Van Buren.......... 8,640
....... 4,380 Washtenaw ........ 17,130
....... 3.800 Wayhe .............428,960
....... 4,970  Wexford ........... 3910
....... 4,140

approval; reserve right to refuse or dis-
continue any advertising program for rea-
sons satisfaciory to station; all programs
and announcements subjeet to change cof
time to conform to netwark schedule. E. T.
lihrary: Standard. News: AP,

WBCM, BAY CITY

Operator: Bay Broadeasting Co., Inc.,
Hotel Wenonah., Phones: 4700 (Bay City):
2171 (Saginaw). Power: 1,000 and 500
watts on 1410 ke. Affiliation: NBC Basic
Blue Supplementaries; Michigan Radio Net-
work, Opened: Dee. 8, 1928, as successor
to WSKC, which opened June 5, 1925,

General manager: H. A, Giesel. Pro-
gram director: Jack Parker. DMerchandis-
ing director: A. F. Huebner. Chief en-
gineer: Ralph H. Carponter. Dusical
director: Licnel H. DeRemer.

Bep: George P. Hollingbery Ca. Seating
facilities: Nene, Merchandising: As de-
sired. Foreign language programs: Polish
hour current. Jrase rafe: $100.
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MICHIGAN STATIONS—Continued

Copy restrictions: Beer, wines and alco-
holic beverages accepted if properly pre-
sented; announcements on patent medicines
have to be approved by the NAB, E. T.
library: NBEC Thesaurus. News: UP, Com-
mentators: Russ Lyon {(newseaster); Jack
Parker (newscaster; sports}; Gerry North-
¢cott (women’s features). .

WHDF. CALUMET

Operator: Upper Michigan Broadcasiing
Con., Community Bldg., Houghtotr. Phone:
Houghton 1. Power: 250 watts on 1370 ke.
Affiliation: None. Opened: 1929. (Note:
This station is newspaper-affiliated with
the Calumei Evening News-Journal and
Houghty Daily Mining Gazette,)

Vice-president, stafion manager, pub-
licity director: John W. Rice. Commercial
manager: Merrill F. Trapp. Program and
musical director: Albert W. Payne. Chief
engineer: George L. Burgan.

Rep: Mitehell & Ruddell, Inc. Seating
facilities: Studio can acecommodate 7T700;
Kerredge Theatre also available, seafing
1,000 <{(regular theaire admission price
charged). DNMerchandising: Station co-
operates “in every way possible” with ad-
verfiser; service rendered gratis. Foreign
Ianguage programs: Accepted on same
basis ag other programs; English iransla-
tion must be submitfed., Artists bureau:
None. Stock: A, L. Burgan and George L.
Burgan (60%); William G. Rice and John
W. Rice (409). Base rate: $60,

Coby restrictions: Beer accepted; no
other alecholic beverages; commercials
must be submitted in advance for station
approval., E. T. library: World; Lang-
Worth., News: AP; also gather own local
news. Commentators: Earl Norden (news
eommentator and newscaster—in English);
Reino Sucjonen (news commentator and
newscaster—in Finnish); Merril] F. Trapp
(news commentator; sportg); Abel EKar-
vonen (newseaster—in Finnigsh}; Pete Fau-
sone {sports); llge Seligman, Alice Jenkins,
and Charlotte Ringer (fashions); Lucille
Dimmer {(parents’ forum; women's fea-
tures); Edward RBayels (stock market);
Karl Roberts (agriculture); Burney B. Ben-
nett (education); Rev. Leigh H. Hagle (re-
ligion); Richard Lahfi (conservation);
Johin G. Salmi, Jr. (highways); Dr. E, E.
Pleune ¢health).

. CKLW, DETROIT

Onerator: Western Ontario Broadeasting
Co., Union Guardian Bldg.. Detroit. Phone:
Cadillac 7200, Studios: Guaraniy 'Trust
Bldg,, Windsor., Phone: 4-1155: (American
Company; Essex Broadeasters, Ine. Studios

are maintained in Windsor and Detroit.
Station lcense is issued by Canada.)
Power: 5,000 watls on 1030 ke, Affilintion:
Mutual Broadeasting System; Canadian
Broadeasting Corporation. Opened: May
31, 1832,

Managing director: Joseph Edward Cam-
peau. Station manager, chief engineer;
Williamm John Carter. Commercial man-
ager: L, Jerome DuMahaut. Program di-
rector; John Gordon. Traffie manager:
Campbell Ritchie. News editor, publicity
director: Val Clare.

Rep: Station hasg branch office at 3680 N.
Michigan Ave., Chicago, Ill.; otherwise
represented by Joseph Hershey McGillvra.
Seating facilities: 200 persons. Merchan-
dising: Staft of statisticians and demonsira-
tors check window and counter displays:
contaet retailers; house-to-hoyse canvass to
check consumer acceptance; store canvass
to check retailer acceptarce; announce-
ments of new programs sent to 1,000 retail
outlets on regquest; supply market data;
talent available for personal appearanees;
make coincidental telephone surveys; de-
sign direet mail, window and counter
cards, announcements, publicity, etc., at
actual cost. Foreign language programs:
Not accepted, Artists bureau: None; station

CERTAINLY!

W

GIVES YCU LOW
COSTRESPONSE IN

The DETROIT AREA

5,000 Watts Day and Night
CLEAR CHANNEL

Mutual Broadcosting System
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can supply talent, however. Pase rate:
$320.

Cepy restrictions: Provineial Statute pro-
hibits beer, wine and liquor advertising:
copy for patent medicines must be sub-
mitted to Department of Health at Ottawa;
all accounts subject to rules of Canadian
Broadcasting Corporation. E. T. library:
World, News: UP. Commentators: Val
Clare (news commentator; newscaster;
sfock market comment); Joe Gentile
(sports); Myrile Labbit {(women's fea-
tures); Mary Morhan (fashions; cooking).

WIBK, DETROIT

Operator: James F. Hopkins, Inc., 6359
Hamilton Ave, Phone: TR 2-2000. Power:
250 watts on 1500 kc. Affiliation: None.
Gpened; August, 1928.

President, station manager: James T.
Hopkins. Comumercial mapager: Ari
Croghan., Program director: Sybil Krieg-

hoff. Chief engineer: Paul Frincke. Mu-
sical director: Pete Angel. Publicity di-
rector: Charles Sterritt.

Rep: Forjoe & Co., New York; United
Broadcasting Co., Chicago. Seating facili-
ties: None in studios; occasionally use ball-
room, but capacity not listed. Merchan-
dising: Separate department maintained to
contiact dealers, efc.,, for clients using a cer-
tain amount of time per week over a 13-
week period. Foreign language programs:
Arcepted; currently have Polish, German,
Jewish, Ifalian, Hungarian, Ukrainian and
Arabian programs, Artists bureau: None,
Base rate: $93.75,

Copy restrictions: No restrictions on beer
and wine; liguor advertising accepted after
10 P.M. only; patent medicines accepted if
claims are reasonable; commercial copy
must conform to good advertising praec-
tices and standards of good taste. E. T.
library: Associated; Standard. News: INS.
Commentators: “The Cynic” (news com-
mentator); Ed McKenzie and Charles Ster-
reft {newscasters); Neil Searles (sports);
Betiy Roberts (women's featutres).

WIJR, DETROIT

Operator: WJIR, The Goodwill Station,
Inc, 2103 Fisher Bldg., Phone: Madison

4440. Power: 50,000 watts on 750 ke. Af-
filiation: CBS. Gpened: 1922,
President: G. A. Richards*. Execulive

vice-president, general manager: Leo Fitz-
patrick. Secrefary-treasurer: P. M, Thomas.
Assistant general manager in charge of

* Also president of WGAR, Cleveland,
Ohilo, and KMPC, Beverly Hills, Calif,

sales: Owen F. Uridge.
M. R. Mitchell,

Rep: Edward Petry & Co., Inc. Seating
facilities: 80 persons. DNMerchandising: No
information given. TForeign language pro-
grams: Not accepted. Ariists bureau:
None. Stock: Majority held by G. A
Richards, P. M. Thomas, Leo J. Fiizpa-
trick, Base rate: 3700.

Copy restrictions: Accept beer, but no
nther aleoholie beverages: all copy subject
to station approval and government regu-
lations., E. 7. Iibrary: World; Standard.
News: INS. €Commentators: Bud Guest,
Jack King. and Duncan Moore (news-
casters); Jimmie Stevenson {newscaster;
sports}: Harry Wismer and Jack White
(sports); Ruth IFranklin Crane (women's
features).

Chief engineel:

WMEC, DETROIT

Operator: Nichigan Broadcasting Co.,
7310 Woodward Ave, Phone: Madison 9100,
Power; 250 watts on 1420 ke. Affiliation:
None. Cpened: Nov. 1, 1925,

President: John Lord Booth. General
and commercial manager: Edythe TFern
Melrose. Vice-president, {reasurer; W, W.
Booth. Chief engineer: K. H. Clark, Pro-
gram director: Fred Knorr.

Bep: None. Sealing facilitles: Studio A,
100 persons; studio B, 50. Merehandising:
Have compleie service for grocery and al-
lied consumer lines; maintain stafi of
salesmen and contact men; close tie af-
{ected with grocery stores. Foreign lan-
guage programs: Director of Polish pro-
grams is Valentine Yarosz; two Palish pro-
grams daily; Ukrainian programs directed
by Nicolas Shustakavich; Lithuanian pe-
riod on Saturday; Jewish hour, directed
by Hyman Aliman, on Sundays. Artists
bureauw: None. Stock: Principal holders
are John Lord Booth and E. A, Wooten.
Base rate: $120.

Copy restrictions: Will accept beer or
wine announcements or programs; no
whiskey advertising; commercial an-
nouncements must be limited to 100 words;
commercial programs of 15 minutes can-
not contain more than three 100-word an-
nouncements; half-hour programs limited
to four 100-word announcements. E. T.
Iibrary: Lang-Worth: Standard; Asso-
ciated. News: Transradio.

WWI], DETROIT

Operator: The Evening News Associa-
tion, 626 Lafayeiie Blvd. Phone: Randolph
2000. Power: 5,000 and 1,000 watts on 920
ke. Affiliation: NBC Basic Red. Opened:
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PIONEER RADIO
STATION

Radio station WWJ was not
only the first station in Amer-
ica, but it has maintained its
position as the first station in
listener interest in Detroit since
it was established,—a fact
proven by every survey that
has ever been made!

Y Established Aug. 20, 1920
NBC Basic Red Network
National Represenfuhves

Geo. P. Hollingbery Co.

New York, Chicogo, San Francisco, Atante
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August 20, 1920°.  (Nole; This station is
owned by the Detroit News).

Manager: W. J. Scripps.
manager; Harry Bannister. Program and
preduction manager: Mel Wissman, Chief
engineer: Walter Hoffman, Musical di-
rector: Mischa Kottler.

Ren: George P. Hollingbery Co. Seat-
ing facilities: Auditorium studio seats 330.
Merchandising: None. Foreign language
programs: No get rules; such accounts
have never been solicited. Artists bureau:
None. Base rate: $500.

Copy resiriclions: Beer and light wines
accepted; ne liquor advertising; “certain
types” of patent medicines not accepted;
all copy subject to station standards and
governmental regulations. E. T. library:
Lang-Worth. News: UP. Commentators:
Russell Barnes and S. L. A, Marshall (news
commentators); €. C. Bradner, Ausiin
Grant, and Charles Arlington (newscast-
ers); Pau]l Wiiliams (newscaster; sports);
E, L. “Ty" Tyson (sports); Dorothy Spicer
(interviews; women’s features); Herschell
Hart (radio comment and gossip); Russell
McLauchlin (legitimate theatre reviews).

Commercial

* Opening date listed here was supplied
by the station. KDKA and KQV, both
Pittsburgh, Pa,, clong with WWJ are all
claimuants for the title of the U, 8.’s oldest
commercial station. (See KDKA and
KQV)

WXYZ, DETROIT

Gperator: King-Trendle Broadcasting
Corp., Stroh Building (executive offices);
Maccabees Bldg. (studios}). Phene: Cherry
8321, Power: 5,000 and 1,000 watts on 1240
ke. Affiliation: NBC Basic Blue; Key sta-
tion Michigan Radio Network, also origin-
ates some programs for the NBC Blue, Mu-
tual, and the Don Lee Broadeasting System.
Opened; 1920,

President, treasurer: George W. Trendle.
General manager, secretary: H. Allen
Campbell, Assistant secretary: Howard O.
Pierce. Commercial manager: Harry Sut-
ton, Jr. Studie and production manager:
Harold True. Sales prometion manager:
Charles C. Hicks. Manager merchandising
department: Hareold Christian. Program
director: James Riddell. Chief engineer:
Roy Gardner, Musical direetor; Benny
Kyte. Dramatic director: Charles D. Liv-
ingstone, Publicily director: Felix €. Holt,

Rep: Paul H. Raymer Co, Seating fa-
cilities: None in studies; broadcasts from
theatres at regular admission prices. Mer-
chandising: Complete service from market
surveys to securing dealers, distributors,

jobbers; place store and window displays;
conduct store demonstrations and direct
sampling crews. Foreign langvage pro-
grams: None, Artists bureau: None.
Base ratle: 3375,

Copy restrictions: Beer and wines ac-
cepted providing copy does not enhance
further use of these beverages or be
deemed harmful for ehildren; hard liquor
accepted after 10 P.M, under same rules
as for beer and wines; all copy censored
that forthrightly offends by blatant
phrases relating {0 medicines, proprietary
and patent remedies; “thrill” copy not ac-
cepted, and all statements must be in con-
formity to regulations of FCC. E, T.
library: Standard; NBC Thesaurus. News:
UP. Commentators: Harold True, Harry
Golder and Douglas Edwards (newseast-
ers); Harry Heilmann and Bud Shaver
{sports); Carl Gensel (sports; farm markets
and news); Nancy Osgood {women’s news);
Nancy Dixon (shopping news); Dick Os-
good (radio and theatre gossip).

WKAR, EAST LANSING

Operator: Michigan State College, Phone:
50113-ext. 398. Power: 5,000 waits on 850
ke (daytime). Opeped: 1922,

This station is non-commereial; college-
owned.

WIDF, FLINT

Operator: Flint Broadeasting Company,
Union Industrial Bldg. Phone: 2-T138.
Power: 100 waits on 1310 ke. Affiliation:
NBC Basic Blue Supplementary; Michigan
Kadio Network. Opened: May 25, 1922,

Statior manager: Howard M. Loeb. Com-
mercial manager: Frederick 8. Loeb. Preo-
gram director: Adrian R. Cooper. Chief
engineer: Frank D. Fallain. DMusiecal di-
rector: William Geyer. Publicity director:
R. V. Osgood.

Rep: Burn-Smith Co., Inc. Seating fa-
cilities: 75 persons. Merchandising: Sup-
ply publicity, suggestions for promotional
tie-ing, ete,, gratis; any additional serv-
ices, such as direct mail, rendered at ac-
fual cost, Foreign language programs:
Not accepted. Artists bureau: None. Base
rate: $100.

Copy restrictions: Accept beer and wine;
no hard liquor; patent medicine adver-
tising must be '“factual and conservative
and in accordance with regulations of the
FTC, Post Office Department, and Pure
Food and Drug Act”; no competitive or
“provocative” copy; no exaggeration or
false testimonials. E. T. library: NBC
Thesaurus. News: INS; also own loeal
news. Commentators: Charles Park, James
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Cleaver, and Joe Hurd {(newscasters); Ir-
ving Chandler (sports),

WGRB., GRAND RAPIDS

Operator: Grand Rapids Broadcasting
Corp. Power: 250 watty on 1200 ke.

At press time this station had a con-
struetion permit only.

WLAV, GRAND RAPIDS
Operator: [.eonard A. Versluis.
250 watts on 1310 ke,

At press time this station had a construc-
tion permit only.

Power:

WOOD-WASH, GRAND RAPIDS

Operator: King-Trendle Broadcasting
Corp. (lessee), Grand Rapids National
Bank Bldg. ¥hone: 9-4211. Power: 500

walts on 1270 ze. Affidintion: NBC Optional
Basic Service; Michigan Radlo Network.
Opened: WASH, March 13, 1925; WOOD,
Cctlcber, 1924, (Note: WOOD-WASH are
the same station, using WASH as eall let-
ters until noon, and WQOOD thereafter; the
King-Trendle Broadcasting Corp., lesses,
also owns and operates WXYZ, Detroit,
key station of the Michigan Radio Net-
work for which King-Trendle holds all
contracts.)

President;: George W. Trendle.
manager: H. Allen Campbell.
manager: Stanley W. Earneft, Traffic
manager: David H. Harris. Program
director, musieal director: Sandy DMeek.
Chief engineer: Fred W. Russell. Merchan-
dising director: Paul F. Eichhorn. Pub-
licity director: T. Wilcox Putnam.

Rep: Paul H. Raymer Co. Seating facili-
ties: About 20 persons. Merchaniising:
Loeal cooperation with wholesalers and re-
tailers; also Michigan Radio Network serv-
ice. Toreign language programs: Nol ac-
cepted, Artists bureau: None. Base rate:
$125,

Copy restrictions: Accept beer and wine;
apply gecod taste and government regu-
lations; each case rconsidered individually.
E. T. library: Assgciated. News: UP, Com-
mentators: Robert Tillmanns {newscaster):
Hobert H, Smith (sports}.

General
Station

WIMS, IRONWOOD

QOperator: TUpper Michigan-Wisconsin
Broadcasting Co., St. James Hotel Annex.
Phone: 20. Power: 250 watts on 1420 ke
Affiliation: None. Opened: Nowv. 1, 1831
(Note: Same oaperator also owns WATW,
Ashland, Wis.).

General manager: N. C. Ruddell. Com-
mercial manager: Dick Hasbrook, Pro-
gram dlrector: Harry Wills. Chief engineer:
R. L., Johnson.

Rep: None. Seating facilitiess None.
Merchandising: Send letters to the retail
trade advising them of forthcoming spon-
sor schedule; will cooperate “to any rea-
sonable™ extent in promoting program and
announcement schedules.  Foreign lan-
guage programs: Accepted, providing that
the material and the announcer meet with
station approval. Artists bureauw: None,
Base rate: $60.

Copy restrictions: Beer and wine adver-
tising accepted, but not on Sunday; patent
medicines subject to approval of the Fed-
eral Trade Commission; all copy must con-
form to regulations of government agen-
cies and approval of the station. E. T.
library: Associated. News: AP; Transra-
dic. Commentators: Dick Hasbrook (news-
caster; sports); Harry Wills (newscaster);
Rose Isaac (fashions; cooking).

WIBM. JACKSON

Operator: WIBM, Inc, Hotel Hayes.
Phone: 6121. Power: 250 watts on 1370 kc.
Affiliation: NBC Basic Blue Supplement-
ary Service; Michigan Radio Network,
Opened: Nov. 20, 1927,

President: Herman Radner. Staiion man-
ager: Roy Radner. Program director, art-
ists bureau head: Willie (Bill) Dunn, Chief
engineer: C. W, Wirtanen. DMusieal di-
rector: William Cizek, Publicity director:
Walter . Johnson.

Rep: None, Seating facilitiess No in-
formation given., Merchandising: Service
available to clienis; no details listed. For-
eign Ianguage programs: Accepted, hut
have wvery liftle call for these pro-
grams inasmuch as population is 90¢, Eng-
lish-speaking. Artists bureau: Yes. Base
rater §75.

Copy restrictions: Liquor advertising ac-
cepted only under approval of State
Liquor Compmission; all copy must be sub-
mitied to station in advance. E. T. library:
Htandard, News: From Michigan Radic
Network and NBC; also AP and local.
Commentaters: William Cizek (newscast-
er); Bill Dunn (sparts).

WERZO, KALAMAZOO

Operator: WKZ0, Inc,, 124 W. Michigan
Ave, Phone: 3-1223, Power: 1,000 watts on
590 ke. Affiliation: CBS. Opened: 1930.

President and general manager: John E.
Fetzer. Program director: Herbert Las~
celles. Chief engineer: Edwin Rector.
Publicity Director: Ross Coller,
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