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[ CHICAGO - ILLINOIS
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Regardless of your present power, if you face
a coverage problem, if you share a crowded

will prov1de better coverage of the same area
at less cost, or better coverage of more area
at the same cost. T'o your audience this means
improved reception. To you, this means a
larger and more consistent audience and bet-
ter service to your advertisers.

STUDIO AND STAYivii

channel, consider FM. In nearly every case it.
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Effective signal-coverage comparison of an FM station and a 1400-kc AM station

Plan your FM station now and make full use

. of General Electric’s vast background of ex-

perience in the FM field. It is the one manu-
facturer with experience in designing and
building complete FM systems—from trans-
mitters to receivers. For information on
G-E’s complete line of FM broadcast equip-
ment, write direct to: Electronics Department,
General Electric, Schenectady 5, N. Y.
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‘- o J times the coverage by day
?und I'Ilghl' 33 times the coverage by night
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THE PRE-.WAR G-E 1-KW FM TRANSMITTER

Station interference pattern produced by AM stations on
the 1400-~kc channel. The dots indicate location of stations.
Large circles indicate possible 400-mile interference range.

Establish a priority on delivery of your General Electric’s new FM equipment will
FM equipment. Write for your copy of the include revolutionary circuit developments
“G-E Equipment Reservation Plan’ which and improved layout features that will con-
explains in complete detail how General tribute to the quality and economy of your
Electric can help you obtain early delivery broadcasting system.

of your broadcast equipment.

50 FM BROADCAST STATIONS ARE ON THE AIR; HUNDREDS OF APPLICATIONS ARE PEMNDING

..'II_.-‘iNTENNAS « ELPYTRONIC T:2Est .« 4> YE RE

» FROM LIBRARY
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THE COCA-COLA BOTTLERS

of America

PRESENT

MORTOX DOWNEY

For

THIRD CONSECUTIVE YEAR

37506

MORTON DOWNEY

Undler Exclusive Management of
MUSIC CORPORATION OF AMERICA
w APR 2.z saers
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KDKA

Pittsburgh

- WRC
WBZ.A WashingE;,,

Boston-Springfield |

BUY THESE ELEVEN ESSENTIAL STATIONS IN
THE ELEVEN ESSENTIAL MARKETS

Advertising dollars are best spent in essential markets—
radio efforts are best spent on essential stations.

Once you have the facts on these prospect-rich markets
RDED BY ... the facts on how they are best covered . . . your selec-

'DISCA it IVERQI“\‘! tion of these eleven stations will become automatic.
BOOSEV L{],B 2aRY Here’s why all eleven of these stations are essential to

you: (1) they broadcast to 55% of the radio homes in the
195§ U.S.; (2) they are in markets whose buying power is 34.2%
higher than the country’s average.

Call your nearest NBC Spot Sales Office listed below
for complete data on audiences, buying habits, coverage,
programs, spectacular successes, time available, costs—
all the answers to your spot problems.

NBC SFOT SALES

o —_— = — — —
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pize Vo) Bleda 30000 Thirans, Jussis DI00 . ., Dun Tianeee) Sreyasps o588
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F“HFW “ H Rapio DALy herewith presents the eighth edition of
y RADIO ANNUAL, a volume compellingly reflecting
the inevitably changing complexion and constant march, both of victory and of
progress, of the colorful industry of RADIO. The thousand pages that
* follow are as accurate as humanly possible. The text comes from a

thousand reliable sources.

¥

I]FI]ICAVI‘I“ The great field of RADIO is now concerned, per-
y haps more than ever before, with the problems of
preparedness. Preparedness first with the concluding stages of the War,
and preparedness second, with the industry’s own reconversion period as
well as the advent of Television. It is to this dual purpose, specifically,

that this 1945 Edition is dedicated.
NS

AI}PHE CIAVI‘I'] The editor wishes to take this opportunity to

thank all those who have so enthusiastically
helped in the full revision, re-arrangement and material strengthening of
this volume. To the FCC, the NAB, the world-wide organizations of NBC,
CBS, the American Broadcasting Co. (Blue), and Mutual, as well as the

great legion of radio showmen everywhere we gratefully acknowledge their
assistance with a hearty and understanding thank you.

Vae/(%m

EDITOR and PUBLISHER

3
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Meet WHB’s John Wahlstedt—

“The Cook Tenor” ... and our Program Director

Do not mistake this stern-visaged gent for a Federal Judge

or a member of the U. S. Senate. He’s 237 pounds of RETATL. RADIO SURVEY

Swedish tenor who has been a fixture at WHB since 1932, He Kansas City Merchants Association

began, and continues, as *“The Cook Tenor”, and in more Tabulating 600 replics to 4775 questionnaires sent by the

than a dceade has appearcd on somme 6080 half-hour preo- Association to home-makers in this area.

grams sponsored by the Cook Painl & Varnish Company. In Question: “Which radio station in Kansas City do you

1942, when Dick Smith became WHB’s War Program Manager most prefer for Shopping Programs?”

for the duration, John took over Dick’s former duties as Ausoerss WHB 364 votes. o v v ivnnnneanas 60%

Program Director. Station B 87 votes..14% Station D 17 votes .028%
As background, he has a Bachelor’s degree in enginecring Station C 47 votes.078% Station E 5 votes .088%

from the University of Kansas; a Master’s degree in educa- Question: “Do vou listen regularly to any of the Shopping

tion; and fifieen ycars’ tcaching experience. Ile left his Programs which are now on the air?”

position as Vice-Principal of Kansas City’s East High School Answers: Of the 600 replies, the following mentions

to devote his full time to WHB. He's a Shriner, a Jester, were made:

“‘the worst golfer in the state” (his claim); and he loves to WHB—"Mary Jane on Petticoat Lane”

huut and fish, and fish and hunt. 228 MENMEIONS + e vt teeee e et e et e 38%
Meanwhile, hc not only continues to sing daily on WHB WHB-—-Sandra Lea” The Plaza Shopper

for Cook’s . . . hut he’s proud to sing in WHB’s praise as 174 MENtIONS ottt it e eee e e e e e 29Y%

the result of a Kamnsas City radio-station program-survey just Station B ~-Downtown Store Program

completed by the Mecrchants’ Association. Tabulated, here 139 MENntions . .....vueinnnenneennneen..23%

are the facts:

For WHB Rvailabilities, ‘Phone DON DAVIS
at cmy of these “SPOT SALES" offices:

RANBAE QT Lo qqne it aeamsotipopgpnposie pg aNnrs Beqrrltt Building, .\, .00y TUTE ey HAerigon 1161
A Ngmamnn - TS f e "mmmm'. Avonue, . ' ' Ellln'?.lilha a?m
s ‘““‘ﬂll % i1 . -y o : yum-u IIWI Wl Num I-fg{‘m.uﬂ } H
f:t{;ﬁw? ¢ ﬁﬁN l‘ﬂﬁﬂ(‘ilﬁlﬁn easd SEFLAREIREALITA T cireeed Thivd Blewobsyoroiovn v virereernnvnnneen o Bikhireuh 2280
A S,

(0, S KE’.’ ﬁTaTlQ" !'Ql' me IEANERE ETATE NETWORI

W}S;mm "“ s Oy ‘é{"m ' g Buni ' “LI:;:I;JHI‘-
Srag- Missaui vaWhmencanradloh B com Risizas Alieas


www.americanradiohistory.com

EDITORIAL INDEX

T 0 0 R

Chicago Looks to the Future, by Bill

Irwin ... . 69
Columbia Broadcasting System, by Paul
W. Kesten ........................ 297
Equipment Men Eye the Peace, by H. N.
Willets ........................... 907
FM as an Educational Medium, by L
Keith Tyler ....................... 51
Federal Communications Commission, by
Paul A. Porter..................... 33
Film Outlook in Television, by Ralph B.
ARustrian  ........... ... ... ... 225
Instantaneous Recordings, by Ralph C.
Powell ........... ... ... ... ... ... 909
Market for Radio in 1945, by M. H.
Shapiro ............ .. .. .. ... ... 57
Mutual Broadcasting System, by Edgar
Kobak ............................ 303
NAB, Article by J. Harold Ryan....... 35
National Broadcasting Co., by Niles
Trammell ......................... 309
On the Washington Front, by Andrew
H.Older .......................... 67
Picture on Television, by Lewis Allen
Weiss ............ i i 228

Progress of FM During 1944, by Myles
L. Loucks ........................ 945

Report on the “Voice of America,” by

Louis G. Cowan................... 45
SESAC, by Paul Heinecke............. 742
Symphonic Music on the Air, by Serge

Koussevitzky ...................... 49
Television Goes Commercial. by Allen

B.DuMont ........................ 47
Television Moves Ahead. by Frank

Butke ............................ 223
Twenty-Five Years of Radio, by Frank

Burke ........... . ... ... ... 37
U. S. Radio Stations at War, by M. H.

Shapiro ............ ... ... .. ..... 43
Wartime Sports Broadcasting, by Don

Dunphy .......................... 63
West Coast Had a Busy Year, by Ralph

Wilk ... 65
Women and Radio—1945, by Mildred

ONeill ........................... 55

Associated Actors and Artistes of America 974
Associated Music Publishers:

Article by Clinton M. Finney.......... 734
Officers, Personnel ................... 734
Publisher Members .................. 734
Assn. of Canadian Advertisers.......... 974
Assn, for Education by Radio.. ........ 975

Assn. of National Advertisers........... 975
Assn, of Radio News Analysts.......... 975
Australian Broadcasting Commission. . ... 876
Austrian, Ralph B., Article by........... 225
Authors’ League ....................... 976

Backstage (People in Production During

1944) .. ... ... ... 820
Bannerman, Glen. Article by............ 71
Behind the Mike (Radio Artists and Their

Work, 1844) ......................... 748
Billings:

Agency Gross by Networks........... 133

Sponsor ................ .. ... ..., 133

BLUE NETWORK CO.:
Affiliates, Alphabetically Listed by City 340

Commercial Programs in 1944......... 865
Gross Billings by Agencies in 1944.... 133
Network Map ................... 292, 293
Personnel ........................... 294
Sponsor Expenditures, 1944........... 135
Stations, Owned and Managed by..... 295
Woods, Mark, Article by.............. 291
BMI Canada, Lid. ..................... 976
Board of War Communications. . ... .. 73, 976
Bolivia, Stalions of..................... 1009
Brazil, Stations of...................... 1010
British Broadcasting Corporation ....... 976
British Guiana, Station of......... ...... 1012
British Honduras, Station of............. 1012

BRITISH COLUMBIA:

Chief Engineers of Stations..... ..... 920

Stations, Facilities and Personnel. ... .. 658
Broadcast Music, Inc. (BMI):

Article by M. E. Tompkins........... . 736

Oificers and Personnel............... 977

Publisher Members .................. 737
Burke, Frank, Articles by............ 37, 223
Business Side of Radio:

Advertising Agencies ................ 165

Agency and Sponsor Billings.......... 133

American Assn. of Adv. Agencies..... 972

Business Side of Radio, by M. H. Shapiro 131

Census Data ....................... 273
Federal Communications Commission.. 215
Federal Trade Commission............ 978

www americanradiohistorv com


www.americanradiohistory.com



www.americanradiohistory.com

EDITORIAL INDEX

00

First Advertising Agency Group....... 978
National Industrial Adv. Assn......... 981
Network Billings .................... 133
News Services ...................... 163
Pacific Advertising Assn.............. 982
Publications (Radio) ............... .. 259
Research Organizations ............. 214
“Shifting Populations” Daia........... 273
Station Representatives .............. 143
War Advertising Council .......... ... 987

C

Calendar of Holidays and Leading Events 125

CALIFORNIA:
Census and “Shifting Populations”. ... 277
Chief Engineers of Stations............ 915
Home Economics Directors: of Stations.. 863
Musical Directors of Stations.......... 900
Stations, Facilities and Personnel. ... .. 357
CANADA:
Article by Glen Bannerman........... 71

Canadian Association of Broadcasters.. 977
Canadian Broadcasting Corp. ........ 654
Canadian Performing Right Society, Litd. 977

Chief Engineers of Stations........... 920
Musical Directors of Stations......... 903
Section .................. ... ... .... 653
Stations, Alphabetically Listed by Call
Letter ............................ 655

Stations Listed by Province with De-

_ tailed Information ................. 657
Station Representatives in Canada.... 143
Catholic Actors Guild of America....... 977
Catholic Writers Guild of America. ... ... 977

Census and Population Statistics:
Census Data by Regions, Divisions and

States ............... . 275
Noble, Wm. P., Article on Market Data. 274
Chicago Radio Management Club....... 977
Chief Engineers of Stations.......... L., 915
Chile, Stations of. ...................... 1012
Codes:
Censorship ......................... 111
NRB ........ . . 967
Colombia, Stations of...... ... ......... 1014
COLORADO:
Census and “Shifting Populations”.... 278

Chief Engineers of Stations............ 915
Home Economics Directors of Stations.. 863
Musical Directors of Stations.......... 900
Stations, Facilities and Personnel. . . . .. 375
COLUMBIA BROADCASTING SYSTEM:
Affiliates, Alphabetically Listed by City 340
Commercial Programs in 1944........ 865
Gross Billings by Agencies, 1944.. ... .. 133
Kesten, Paul W., Arlicle by........... 297
La Cadena de las Americas (Pan Ameri-
can Network) of CBS Sttaions, Per-
sonnel ........................... 994
Network Map ................... 298, 299
Personnel .......................... 300
Sponsor Expenditures, 1944........... 137
Stations, Owned and Operated by. . ... 302
Commentators:
News, and Their Work in 1944........ 803
Sports, and Their Work in 1944..... ... 815
Commercial Programs of Networks in 1944 865
Committee on Consumer Relations in Ad-
vertising .......... ... ... ... ..., 978
CONNECTICUT:
Census and “Shifting Populations”. ... 278
Chief Engineers of Stations............ 916
Home Economics Directors of Stations.. 863
Musical Directors of Stations.......... 900
Stations, Facilities and Personnel.. ... 379
Connecticut State Network, Personnel.... 317
Consulting Radio Engineers............. 921
Costa Rica, Stations of.................. 1016
Cowan, Louis G.. Article by............. 45
Cuba, Stations of...................... 1016
D
Daniel Boone Regional Network. Personnel 317
DELAWARE:
Census and “Shifting Populations”.... 278
Chief Engineers of Stations............ 916
Stations, Facilities and Personnel. ... .. 384
Directors” Guild—Programs ............. 859
DISTRICT OF COLUMBIA:
Census and ““Shifting Populations”. ... 278
Chief Engineers of Stations............ 916
Home Economics Directors of Stations.. 863
Musical Directors of Stations........... 900
Stations, Facilities and Personnel. . ... .. 385
Dominican Republic, Statlons of......... 1018

www americanradiohistorv com


www.americanradiohistory.com

MARTIN BLOCK

TEN WONDERFUL YEARS

WNEW’'S “MAKE BELIEVE BALLROOM"

———
NOW PRODUCING

CHESTERFIELD'S “MUSIC THAT SATISFIES”

ON CBS

——
MASTER OF CEREMONIES

CHESTERFIELD SUPPER CLUB

ON NBC

10
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6 Reverlue-Producing Services
Oftered to All SESAC Licensees

More than 100,000 copyrighted musical compositions of every category
available in the catalogs of SESAC publishers.

%

SESAC Program Builder—the indexed desk reference for daily use,
containing the cream of the SESAC repertory, arranged by type and
alphabetically.

SESAC transcriptions—tailor-made to meet your program needs—
plus the SESAC Transeribed Music Library of outstanding tunes, avail-
able to all SESAC licensees.

America’s Finest Music—available to advertising agencies and tran-
seription companies at a flat fee of only 2¢ per ecomposition per record.
There are no additional charges, clearance problems or bookkeeping head-
aches for agency, sponsor or broadcaster when SESAC music is used.

2

Periodic visits and suggestions by our Station Relations Staff designed
to help solve your program needs and operational problems.

4

SESAC Program Service Department—ready to assist stations, agen-
cies and transcription companies in their music requirements.

SESAC has meant SERVICE to the
broadcasting industry for the past 15
years, and will continue to meet the
needs of broadcasters, agemcies and
transeription companies everywhere.

2
S B S A Cu

THE BEST
MUSI

IN
AMERICA

475 FIFTH AVENUE NEW YORK 17, N. Y.
14
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‘B B B T0 THE WINNERS OF THE
EIGHTH ANNUAL RADIO DAILY POLL

...and special thanks to these stars and shows who have given the Blue six
firsts as against four for CBS and thirteen for NBC. ... Which is why we say
again: . .. Looks like the youngest of the major networks is on the way!

% FRED WARING GLEE CLUB
Favorite Singing Group

X ALAN YOUNG
Most Promising Starof Tomorrow(Male)

% BREAKFAST CLUB—DON

McNEILL—Favorite Daytime Variety
Show :

*

*

*

GUY LOMBARDO
Favorite Dance Band (Sweet)

DOROTHY THOMPSON
Favorite Woman Commentator

AMERICA'S TOWN MEETING
No. 1 Educational Program

THIS IS THE %Jég NETWORK

AMERICAN BROADCASTING COMPANY, INC,
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ED. HERLIHY

MASTER OF CEREMONIES. .. ... .. “The Army Hour,” NBC, Sunday,
3:30-4:30 p.m., EW.T.

NBC’s RADIO REPORTER. .. WEAF, Sunday, 1:00-1:15 p.m., EW.T,
*

MASTER OF CEREMONIES. .. “The Children’s Hour,” NBC, Sunday,
10:30-11:30 a.m., EW.T.

NEWSREEL COMMENTATOR..... .. .. Universal Newsreel.........
Successor to Graham McNamee

RADIO SPONSORS
® Procter & Gamble
® Socony Vacuum
® Brown & Williamson
@® Horn & Hardart
@ Sterling Dairy
@ Borden Co.
@ Kroger Co.

18
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MAKE YOUR NEWS PROGRAMS

Yeslenclove!

It is essential to do SO now.

And it will be even more
necessary in meeting post-war

competition.

Don’t use “canned” news!
Monotonous repetition drives

away listeners.

You can hold and enlarge

your audiences with superior,

distinctive newscasts from the

complete leased wire report of

INTERNATIONAL NEWS SERVICE

“Get It FIRST, But FIRST Get It RIGHT"'
235 EAST 45™ STREET « NEW YORK 17, N.Y.
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SESAC, Article and Publisher Members. 742 Census and “Shifting Populations”. .. .. 285

21

www americanradiohistorv com


www.americanradiohistory.com

first again !

First to give radio a complete news service. First to win equal recognition
for radio news at the White House and in Congress. First and only
press service to wage a fight for lower communications costs, saving
broadcasters five million dollars annually. First to develop local and
state bureaus giving broadcasters unrestricted use of local news.

NOW

TRANSRADIO

proudly presents

EDEX

the service for Editors and Executives

VIA HIGHSPEED TELETYPE, 18 HOURS DAILY

® Radio Intelligence for Station Executives.
® Direct Washington coverage for each subscriber.
® Exclusive “commentiques” for Commentators.

® An entirely new service for Sportscasters.

PLUS Transradio’s regular Worldwide News Service,
- unexcelled for accuracy and speed.

The EDEX franchise may still be open in your city

Write or wire

TRANSRADIO PRESS SERVICE

521 FIFTH AVENUE ) ® NEW YORK 17, N. Y.

22
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LOOK AT THE STARS * * * * * * * * + #

Marlene Dietrich, Luite Rainer, Glenda Gamell, Alan

Joned, Rulh Challerton, Hildegarde, Rags Ragland, Margo,
Henny Youngman, Ann Rulherford, Condlance Benneld,
Block & Sully, Joseph Calleia, Fay Whay, Elia Marwell,
G@W Rafoﬂ, SW Homeier, Neil Hamillon, Wemlq
Banrie, fJoseph Schildkraud, George Giucl, Kay Pranci,
Jane Withers, Peler Donald, Mllon Berle, Richard Arles,
Gusp Kibbee, Enin O Rrien-Moore, Dick Powell, Stuart Erwin
- - And More fo Come! - -

ALL APPEAR ON THE BIGGEST
THIRTY MINUTE TRANSCRIBED
SHOW IN RADIO

HOLLYWOOD'S OPEN HOUSE

MUSiC — COMEDY — DRAMA — SONGS

EVERY WEEK FAMOUS HOLLYWOOD STARS AND
COMEDIANS

AND

ENRIC MADRIGUERA AND HIS ORCHESTRA

HARRY COOL — PATRICIA GILMORE — JERRY COOPER
and our genial host

JIM AMECHE
NOW ON 112 STATIONS!

SECURE COMPLETE INFORMATION FROM

KERMIT-RAYMOND CORPORATION

14 East 52nd Street ELdorado 5-5511 New York City

U e e R R e T R L E E EE R EEEE R
X X X X X X ¥ X X ¥ X X ¥ X ¥ X X X XX XX X XXX XXX

X X X X X XX X ¥ ¥ X X X X ¥ ¥ ¥ X
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Transcription Libraries ............... ... 728 Wilk, Ralph, Article by.................. 65
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Chief Engineers of Stations............ 919 Home Economics Directors of Stations... 864
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Y
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RAYMOND PAIGE

AND HIS ORCHESTRA

Featured on

STAGE DOOR CANTEEN

Corn Products Refining Company

Management

HAL HACKETT
MUSIC CORPORATION OF AMERICA

LONDON ® NEW YORK e CHICAGO ® SAN FRANCISCO e BEVERLY HILLS |
CLEVELAND e DALLAS |
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Clark. Lon ............. 765
Clarke, Phil .......... 772
Close, Upton .......... 804
Cohan, Phil ............ 711
CBS ....... 121, 122, 123, 124

Columbia Transcriptions. 716
Ccmbs, George Hamilton. 808

Como, Perry ........... 114
Cooper, Jerry .......... 796
Costello, Lou .......... 50
Cotsworth, Staats ...... 774
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"SWEET AND LOWDOWN"

for 20th Century-Fox Films
Billy Rose’s
"SEVEN LIVELY ARTS”

Columbia Records
®

Exclusive Management

MUSIC CORPORATION OF AMERICA

28

www americanradiohistorv com


www.americanradiohistory.com

ADVERTISING

T OO0
Goodman, Harry S...... 696 Kearns, Joseph ......... 842 Morris, Chester ......... 768
Goodwin, Bill .......... 835 Keating, Larry ........ 844 Morris. Edwin H. and Co. 730
Graham, Frank ........ 840 Keith, Maxine ......... 771 Morris, Willieom, Agency. 108
Grauer, Ben ........... 837 Kelk, Jackie ............ 772 Morse, Carlton E........ 824
Gray, Barry ...... .. ... 847 Kennedy, John B. ....... 807 Munson, Ona .......... 764
Green, Art ............ 841 Kent-Johnson, Inc, ...... 703 Murray, Lyn .......... 786
Greenwood, Charloite .. 84 Kermit-Raymond Corp. .. 24 Murray, Mildred ........ 765
Grey, Bill ............. 776 Kerner, Sam ............ 713 Musical Courier ....... 270
— H — Keystone Broadcasting Mutual Broadcasting ...80-81
Hadley, Hap .......... 715 Between Pages 316317 Muzak ................ 720
k . Kirkwood, Jack ........ 118 — N —
Haines. Connie ........ 799 Kyser, Kay ..... . ... 54 NBC /Insert). ..Between 96-97
gale'ﬁ{ ]accl:: """""" ;ig SR NBC Radio-Recording ... 680
Haven of Rest . .. ... 706  Lake, Arthur ... 748 NBC (Thesaurus) ... 8
Lang. William ........ 843 BC. Spot Sales ....... 2
Hayes. George (Gabby). 780 9. NCAC .
. Lansworth, Lew X....... 828 TRV e 110
Heatter, Gabriel ....... 806 Latimer E;i 770 National Radio Features 708
Hen!ey, Arthur ..... 786-827 Lavallel Paul .. 787 Neblett Radio Productions 688
Herlihy, Ed .......... ... 18 e Bedt T gl6  Niles, Wendell ......... 771
Herman, Woody ....... 782 Li k A """""" 752 Nilsson, Norma ....... . 761
Hersholt, Jean ......... 76 inkletter, Art ......... Nolan, Robert H 710
Hill Edwin C.... . . .. .. 807 Listen, The Women ... .. 713 N ‘ AR
. Lombardo, Guy ........ a6 orth Central B'cast.. ... 472
Hoft, Carl ............. 789 ! Novak, Frank ......... 70
Hope, Bob ............. 44 Lovejoy. Frank ......... 766 — o
Hopper, Hedda ........ 72 Lyonms, A & S. Inc...... 104 Oboler, Arch ... ...... 826
Horne, Lena ........... 794 Lytell, Jimmy ........... 788 — P —
Hull, Warren .......... 92 — M — Paige, Raymond ....... 26
‘ MacQuarrie, Haven ... 707 Pan American B'cast.... 146
= Mack, Gilbert .......... 766 Pearce, &1 ............. 757
International News ..... 20 Malone, Ted ........... 768 Pennell, Bill ............ 809
. —J - Mansfield, Ronny ...... 801 Petrie, Howard ......... 838
Jarvis, AL ............. 134 Manson, Charlotte ...... 766 Philco ............. . .. 224
Johnson, Erskine ....... 705 Marks, Lt. Garnett...... 136 Piano Playhouse ..... 702
Johnson, Parks ......... 92 March of Time......... 698 Pictorial Photo Engraving 910
Jostyn, Jay ........ ... 764 Marks, Edward B. Music. 737 pratt, Ben ...... .. ... 86
Joy, Dick ............. 84l Marks, Larry .......... 829 Presto Recording Corp... 906
— K — Marshall. Reg. D........ 785 prindle, Don ........... 771
KCKN ................. 432 McBride, Mary Marfjaret 750 Pringle, Nelson ......... 809
KCMO ................. 484 McClatchy Broadcasting . 356 Putnam, George, Lt...... 88
KDYL ................. 622 McGeehan, Pat ........ 843 — Q0 —
KFDM ................. 608 McGill, Jerry .......... 827 Quiz Kids ............. 90
KFEL .................. 374 McGillvra, Joseph ...... 144 — R —
KFI ... .. ... .. ....... 360 MclIntosh, Frank H...... 922 Radio Craft ............ 262
KFMB ................. 368 MclIntyre, Hal ......... 784 RCA ............ Back Cover
KFQD ................. 646 McKeon, Jeonne ........ 800 Radio Engineering Labs.. 944
KFWB ... .............. 361 McNeill, Don ........... 78 Radio Programmas de
KGF] ................. 362 Mears, Martha ......... 801 Mexico. . .Facing Page 1024
KGHL ................. 489 Melvin-Rackin Publicity . 780 Randolph, Lillian ...... 773
KGKO ................. 612 Merry Macs, The ....... 798 Ray-Tele .230-707-714-725-762
KGW .. ... 568 Metronome ............ 268 Reeves Sound Studios... 723
KLX ................. .. 365 Meyers, Ted ............ 812 Reid. Don ............. 798
KMBC ................. 296 Michelson, Charles .... 722 Richmond-Senford Prod... 712
KMIR ................. 363 Michigan Radio Network 460 Rickey, Al ............ 789
KOA .................. 375 Miller, Allan H.......... 704 Ringling Bros. and Bar-
KROW ................ 366 Miller, Irving .......... 788 num and Bailey ...... 32
KSD ................ ... 482 Miller, Jack ............ 788 Rockhill Radio, Inc...... 700
KSL ................... 620 Miller, Marvin .......... 811 Rogers, Roy ........... 94
KSTP .................. 474 Mississippi Valley Net... 472 Ross Federal Research.. 481
KWKH ................ 440 Monroe, Lucy .......... 793 Roy, Michael .......... 847
KXEL .................. 428 Moore, Garry ......... 62 — s —
Kadell, Carlton ......... 839 Moorhead, Agnes ....... 756 Seeds, Russel M. Co..... 166
Kasper-Gordon, Inc., .... 686 Morgan, Raymond R. Co.. 138 Selznick, Saphier eand Co. 132
29

www americanradiohistorv com

| NDEX


www.americanradiohistory.com

23//

1939 Still Going Strong! 1945

THE ONE, THE ONLY and THE ORIGINAL!

TEL-PIC Displays and Service

314 RADIO STATIONS

Eaech week more g]ﬁ%l?(!;l'g ?'as%‘g%?attions are contraet-

ing for TEL-PIC displays. Renewed contracts are our
hest evidence as to satisfaction. These stations range
from 250 Watters to 50,000 Watters. Upon request we
shall be happy to furnish names, ete.
. TEL-PIC LEADS BECAUSE...
{ o 1—Pictures are mailed
daily (mot just a few a
week).
2—Pictures printed on 790
1h. coated stock.
3—TEL-PIC displays attract
attention . . .
4—There are 5 heautiful
colors sereened on glass,
including the American
Flag.
3—Separate removabhle
slides with your ecopy
changed weekly or
monthly for station and/
or sponsor promotion.
6—Pictures are carefully
selected so as to atiraet
attention from passers-
by.
7—TEL-PIC owns its own printing plant.
8—TEL-PIC manufactures its own displays.
9—TEL-PIC uses Press Association (division of AP)
pictures.
10—Most important of all . . .
TEL-PIC Originates not Imitates!

Each merchant subscriber receives 100 bound booklets for [ree distribution con-
taining photos of radio personalities that appear on your station with station copy.
Covers of booklets are imprinted with your call letters, frequency and your message.

If your present contract with a news service is expiring or il you are contemplating
publicity for your station you owe it to yoursell to investigate the TEL-PIC Plan.
Why be satisfied with less than TEL-PIC offers? Remember TEL-PIC station renewals
years after year are evidence that our stations must he satisfied.

No other news picture company offers so much radio station publicity promotion
to its station subscribers.

TEL-PIC SYNDICATE, Inc.
1697 Broadway New York, N. Y.

TEL-PIC offers a new reciprocal payment plan to your radio
station. Write for further details. No obligation on your part.
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1iMlene we
Gle aqain/ 11

These words, the circus-day greeting of the
traditional talking clown of a century ago,
have lost none of their enthusiasm; indeed

they have gained new meaning in 1945.

Tested by the exigencies of the times and
by hardships that troupers long ago learned
o accept as facts-of-life in show business, the
Big One proudly points its wagon tongues
toward the open road and sends its agents

out again among the loyal friends of the

Circus — the Men and Women of Radio.

There are only two days in circus business:
today and tomorrow. Scon the bright ban-
ners will be flying on the halyards of a new,
flameproof big top. The band tempo is
circus gallop-time and the brass is wide open.
And the echo of the old-time clown comes
shouting up the corridors of a hundred

yedars—

1 Mene we are ag,ain/“

RINGLING BROS. and BARNUM & BAILEY

Publicity Denpt.

Bev. Kelley . . . Frank Morrissey . . . Allen ]. Lester

Bill Fields . . . Frank W. Braden . . . Bernard Head
32
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RADIO
INITS 25TH YEAR
A POWER FOR PEACE

By PAUL A. PORTER

Chairaea, Federal Conmmunteatinns

Connmission

T this time and in the months to come
when we must win the war, build world
peace machinery and plan our domestic econ-
omy to give jobs and opportunity to all our
citizens, we are fortunate in having at hand
such a powerful instrument as our broadcast- g T T T
ing system.
Now in its 25th anniversary year, American broadcasting has demonstrated on various
thrilling occasions that it has the potentialities to be a leading, if not the leading force
in assisting the nation to understand and conquer the complicated problems ahead.

Herein lies radio’s great opportunity for public service. As the casualty lists pour
in from battlefields around the globe, as Americans ponder plans to prevent the bread-
lines and soup kitchens of the past, and as they resolve that some way, somehow, a
better way of life must come for all, they are placing new values on familiar forces.
To be of maximum usefulness to the nation, radio must rise above its high accom-
plishments in selling goods, in entertaining, in making big profits.

To meet the challenging problems of the future in a truly democratic way, we
shall need the widest dissemination of information, the fullest discussion from all points
of view. It will be radio’s upcoming and continuing prime responsibility to bring this
to the nation.

[ ]

Although there is a disposition in some quarters of broadcasting even after 25
years of radio, to bring a 1920 attitude to bear on the responsibilities of 1945, there
is also heartening evidence that that is by no means the universal approach.

There is an increasing amount of public discussion on the responsibilities of our
radio system in assisting citizens to cope with their local, national and world problems.
Most leaders of the industry realize that such discussion is a recognition of the indis-
pensability of radio as dynamie force for culture and education in our modern life.

This 2bth anniversary finds radio on the eve of spectacular technical develop-
ments. Under the impetus of war, the engineers have pushed back the frontiers of
the science of radio to an extent previously unhoped for. All the rest of us concerned
with radio must have equal vision in assisting the art of radio to fulfill its highest
destiny. R

Radio must never aspire to be only a sideshow in our civilization. Its goal must
always be to improve itself as one of the greatest facts of that civilization.

For Complete FCC Personnel Please Turn to Page 215

* * * * * * * *
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Dedicated to continued cooperation
with United States and world radio
in the interests of world peace

C i:toiﬁon o
o the
BritishBroad tfuzﬁglg @orporation

RadieExecutives Elub of Nowork

(}:)r its unstinting cooperation with chrlcam
broadcasters, networks and independent stations to
make complete the coverage of the war;

AnS for inspirin vadio {krOughou’c the world to
become a Fowcr?‘ul voice, which will declare ever
loudltj for all the pcoplc their desire for werlasting

PCO.CQ,

Presented by the Radio Executives Club of Mew York to the
British ‘Broadco.s’cing Corpom’tion,‘Daccmber 6,1944 .

2V
President
Radio Executives Club ‘tf MewTYork

(-] ©

.

BRITISH BROADCASTING CORPORATION

630 - 5th Avenue New York 20, N. Y.
Washington 6, D. C. Chicago 11, 1L Toronto 3, Ont. San Francisco 9, Calif.
1150 Connecticut Avenue, N.W. 430 No. Michigan Avenue 354 )arvis St. 1060 Bush Street
Executive 1465 Delaware 6881 Midway 5481 Ordway 4949
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RADIO

SETS VAST PLANS
FOR POST WAR ERA

By
J. HAROLD RYAN

President National Associalion of Broadcasters

S THE SCROLL of history begins to
A unroll for the 1945 stanza, during which

American Broadcasting celebrates its
Twenty-Fifth Anniversary, it becomes clearly
evident that because of the delayed progress
of the European phase of the war a great
deal of the planning that has been made for
post-war activities is going to have to be changed. That is especially true in radio
where technical and engineering developments are being held up until materials can be
made available and the newest laboratory advances can be unveiled.

With television, frequency modulation and facsimile hovering on the radio horizon,
it is very apparent that once the war is over radio broadeasting is going to take tre-
mendous strides in developing new phases of the art and new means of delivering broad-
casting programs as we have known them. The universal application and acceptance
of television in the post-war period will entirely revolutionize radio and radio pro-
gramming as it affects the average citizen and may even change to a considerable de-
gree his accepted habits of listening. FM, on the other hand, is simply another method
of delivering the broadcast programming with which we have long been familiar.
Facsimile presents a challenge and an opportunity in the field of the newspaper of the
air, although it must be admitted that during the past ten years progress has been slow.

°

The National Association of Broadcasters some three or four years ago altered its
By-Laws so as to admit to membership FM stations, television stations and facsimile
stations. We now have in membership representatives of these new ranks in broad-
casting and every month sees additions to the television and FM stations in the NAB.

The Association has been engaged for sometime in strengthening and developing its
aid to members along the lines of Employer-Employee relations, which it views as one
of the most important and necessary services of this period.

°

Considerable thought has been given, and is being given, to the question of program
development and improvement. During the past year a standing Committee of the
Association has been created on programming, composed of program directors. A Radio
News Committee has been formed and we are now planning a Committee of Farm Editors.

In the line of business planning our Department of Broadeast Advertising is con-
tinuing its efforts to interest and convert more retailers to the field of advertising over
the air. The Retail Promotion Plan, staged over a year ago, resulted in a quite sub-
stantial increase in air advertising from retailers.

°

Probably the most important and most pretentious plan that the NAB has in
development for this and the post-war era is a standardized and authenticated form of
measurement of station coverage. :

°

But before the plans and dreams of radio people can be brought to fulfillment in the

world of the future this war must come to a successful conclusion.

For Complete NARB Section and Peysonnel Please Turn to Page Y62

* * * * * * * *
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To the radio cditors of th
United Qiates and Cdnddd
To MY prothers and the boys
in the pand.
To the Rooseveh Hote
To LaTUS & Brotherl Co., Inc.
Mokers of helsed Cigareties
\ ond Edqeworth Pip TobacC
\ And to oul cxclusive agents
and friends, MCA.
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TWENTY-FIVE YEARS OF RADIO

By Frank Burke
Editor, RADIO DAILY

WENTY-FIVE years ago the modern

miracle—radio—was born and today
“pledged to Victory” the industry ob-
serves a quarter of a century of progress
confident that the yearg ahead hold
promise of a dramatic new era of expan-
sion.

It was during an election year, 1920,
that radio was first heard. To be exact
the late Dr. Frank Conrad broadcast the
returns of the Harding-Cox Presidential
election from KDKA in Pittsburgh.
Therefore, historically, November 2,
1920, is considered the birthdate of an
art which in the short span of 25 years
has become one of the nation’s foremost
industries.

Since the early days of crystal sets,
cumbersome storage battery receivers,
earphones and sleepless nights of the
late listeners, radio has grown to an in-
dustry with 33,000,000 radio families,
59,000,000 receivers and estimated gross
network sales of over $126,000,000 during
the year 1944.

Today vadio with four major networks,
925 AM stations and several hundred ap-
plications for FM and television licenses,
enters 1945 pledged to support the war
effort and with post-war plans for the
electronic future. Proud of the industry’s
achievement, J. Harold Ryan, president
of the National Association of Broad-
casters, announced plans for dedicating
the 1945 anniversary activities to the
winning of the war. Ryan, in a formal
proclamation, said:

“1945 marks the Twenty-Fifth anni-
versary of the American System of
Broadcasting.

“I therefore urge all stations and net-
works to observe the anniversary through-
out the year in a manner befitting the
position of broadcasting in American pub-
lic life.

“Broadcasting is dedicated to the win-
ning of the war. Let us use the slogan,
“Radio’s Twenty-Fifth Anniversary —
Pledged to Victory.”

Act on Proclamation

Acting on President Ryan’s proclama-
tion, network representatives met with
NAB officials in New York last Decem-
ber and formed the first committee for
the Twenty-Fifth Anniversary observ-

ance. Dr. Frank Stanton, vice-president
of CBS; Robert D. Swezey, vice-president
and assistant general manager of Mutual;
Frank E. Mullen, vice-president and gen-
eral manager of NBC, and Mark Woods,
president of the Blue Network, were
asked to determine general network pol-
icy and to correlate the activities of dra-
matizing the Twenty-Fifth Anniversary
plans. Later the Radio Manufacturers
Association, Broadcast Music, Inc., Radio
Corporation of America, and other or-
ganizations joined in the movement to
celebrate the anniversary year.

To chronologically review the develop-
ments of the radio industry since its in-
ception a quarter of a century ago would
require a volume. Suffice to say this in-
dustry has an unparalleled record of
achievement and today is one of the
nation’s ranking industries in volume of
business.

First Network Program

Turning back the pages of radio his-
tory one finds that in the early days mu-
sic comprised more than two-thirds of
the radio programming and the first spe-
cial event of any importance to be broad-
cast was the Dempsey-Carpentier fight
by RCA from Jersey City on July 2, 1921,
Records reveal that the first network pro-
gram in history was carried by two sta-
tions linked by telephone wires in Jan-
uary of 1923. This program was a five-
minute saxophone solo and was carried
by WEAF, New York, and WNAC, Bos-
ton.

Greatest of all program trends in sta-
tion and network operations over the
past 25 years has been the developments
in the field of news and special events.
While the war in a large measure is re-
sponsible for the present emphasis on
news broadcasting there is every likeli-
hood that after the return of peace
reporting of national and international
news will continue to play a major role
in programming.

Radio’s twenty-fifth annversary sym-
bol is “XXV”, The industry has com-
bined the now famous musical “V’” with
the “X” taken from the continental code.
Together they symbolize ‘Radio’s Twenty-
Fifth Anniversary—Pledged to Victory.”
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LUCKY STRIKE

Presents

Every Sunday Over NBC — 7 PM.—E.W.T.

JACK BENNY

qua Caal

MARY LIVINGSTONE
ROCHESTER

PHIL HARRIS

DON WILSON

LARRY STEVENS

W‘iﬂen éy

SAM PERRIN

MILTON JOSEFSBERG
GEORGE BALZER
JOHN TACKABERRY
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TEN OUTSTANDING
RADIO NEWS EVENTS
OF 1944

D-Day In Europe. Outstanding coverage of the Invasion of France and the
Philippines.

James Lawrence Fly resigns as Chairman of the FCC to go into private law prac-
tice. Senate confirms President Roosevelt's nomination of Paul A. Porter to suc-
ceed Fly.

FM convention in New York draws some 700 broadcasters and others in allied
fields.

Edgar Kobak resigns executive post with the Blue Network and becomes presi-
dent of Mutual Broadcasting System, succeeding Miller McClintock who resigned.
[ ]

RCA-CRC-NBC signs with the AFM on the musician’s union terms after failure
to receive action from the WLB, in the dispute involving special fees for making
recordings.

[ ]

NAB adopts Station Coverage Yardstick plan of audience coverage at its an-

nual convention in Chicago. Plan approved by the AAAA and the ANA.
[ ]

Hearings were held before the FCC on matters of allocation in alloting chan-
nels to television and FM.
[ ]

Television Broadcasting Association holds two-day convention in New York.
[ ]
Greatest number of station sales and transfers in recent years with several news-

papers significantly entering the field.
[ ]

House investigating committee held hearings throughout the year, providing

many stormy sessions relating to former Chairman Fly, the WMCA case etc.
®

Outstanding Broadcasts:
“The Land Is Bright,” Fifth War Loan Program on CBS.
®

NBC’s kick-off show on the Sixth War Loan scripted by Robert Sherwood.

George Hicks’ (Blue) pooled broadcast from Naval craft in Englnsh channel

during Invasion of France.
[ ]

“Return to the Philippines”—half hour documentary program on General Mac-

Arthur’s return to the Islands.
[ ]

“1944 in Review,” presented by WOR over Mutual nerwork.

* * * * * * * *
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THANKS A MILLION ... for helping us raise over a
million Christmas Gifts for disabled War Veterans.

R R T

EDDIE CANTOR

“I Love To SpEND Eaci WEDNESDAY WiTH YouU’

9PM., EW.T. —NBC

Broadcasting Over 127 Stations for IPANA and SAL HEPATICA

9
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RADIO GOES TO WAR—I944

Radio Participation in War Information Campaign—1944

A Summary of Campaigns Conducted by OWI
Domestic Radio Bureau with Time and quent
| Contributions of Advertisers, Networks and Stations.

Est. Est,
“Listener- Annunl
Impres- Value of
No. of No. of War Messages sions” Time and
OWI FACILITIES Trograms Ter Week Per Year Per Week Talent
1. Network Alloeation Plan. .. 110 210 10,920 160,000,000 %39,000,000*
Sponsored .. ......... 260
. .Sustalning ........ 150
2. Special Assignment Plan. .. 50 2,575 95,000,000 8,119,000*
3. National Spot & Reg. Net-
work Allocation Plan. .. 185 1,6178 81,018 21,000,000 2,774,000
4. Station Announcement Flan
Network Affiliates. ... 621 26,082 1.356,264
Independent Stations. . Rait 17,136 891,072
TOTAL .............. 893 : 2,247,336 63,000,000 15,861,000%
D, Special Events,........ .. .. 32 . 57,600*
6. Women’s Radio War Pro-
gram Guide ........... 1,000 . .. .
$66,111,600

§ Number of station broadeasts per week,
[* “Figures represent commerc.al value of time and taleni of programs earrying OWI-
asslgned messages.””]

Typical OWI Radio Campaigns in 1944

Statlon Estim. Est. Valie
Pro- Announce- Listener of Time

CAMPAIGNS Weeks  grams ments Iinpressions and Talent
WAC Recruiting .............. 43 GO0 112,111 1,318,256,000 2,700,000
Prepare for Winter. . ... ... ..., 10 481 43,218 583,725,000 1,500,000
Vietory Gardens [............. 16 271 36,330 1,095,480,000 805,000
Red Cross War Fund........... 10 131 93,765 1,166,205,000 2,000,000
4th War Loan. .. .........., ... 5 87,001 1,390,543,000 2,574,000
War Production Comes First. . . .. 1 .. 519,798,000 1,000,000
Cadet Nurse Corps............. 13 25,515 625,605,000 1,250,000
Inecome Tox Regulations. 8 10,248 686,345,000 1,314,000
Gth War Loan................ 3 25,012 1,675,297,000 2,812,810
5 41,51% 787,616,000 1,560,000

Breakdown of OWI National Campaig

ns by Agencies

No, of No. of

Campaigns Campalgns
1. Treasury . .........utiiennenennn 11 10. Red Cross ..........coviniuunnnann
2. War Department . ................ 11 11. Ofice of Defense Transportation. ... 3
3. WFA & Agriculture.............. 16 12. Federal Bureau of Tnvestigation.... 2
4. War Production Beard............ 15 13. National War Fund............... 1
5: War Manpower ................. [} 14. Federal Security ................. 3
6. Office of Price Administration. .. ... 13 15. Petroleum Administrator tor War.. .. 3
7. Economic Stabilization............ 7 16. Miscellaneous . .................. 16
8. War Shipping Administration. .. .. .. 3 —_—
9. Navy Department ................ 7 TOTAL ... i i, 123
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. S. RADIO STATIONS AT WiR

By M. H. Shapiro
Managing Editor, RADIO DAILY

LS

THROUGHOUT 1944 (e Americun way of broadeasting continued to be w weapon of wuar
us well as an instrument of morale und dissemination of news and vital war messages for the
home front. When World War 1l overtook the United Stutes its rudio system virtually proved
itself u Secret Weapon, so completely did it integrate the people at large in presenting a solid
Jront in the prosecution of its cnemivs.
Graphic picture of the radio stution status, standurd, FM, educational, television and
international outlets is presented below, s of Januwary 1, 1945,

Standard Stations

There were 943 standard broadcast stations—919 in operation and 24 under construe-

tion. Mutual had 244 affiliates; the Blue, 194; CBS, 143; NBC, 149.
* % s«
Frequency Modulation

There were 46 high frequency (FM) broadcasting stations licensed and seven under
construction, in addition to two temporary Class 2 experimental high frequency broad-
cast stations also furnishing FM programs. There are 323 applications pending in
FCC files to build new commercial FM stations when materials become available.

* * %
Television

Six commercial television broadcast stations were licensed at the close of the year,
all of which had maintained a minimum program schedule of four hours per week
during the year. Three other construction permits for commercial television stations
were outstanding. Twenty-five experimental television stations had licenses and fifteen
others were under construction. Pending in FCC files are 98 applications to build com-
mercial television stations when the freeze on civilian radio construction is lifted.

International

A total of 31 international broadcast stations were operating within the United
States at the close of the year and five others were under construction.

All international broadcast stations are, of course, programmed by the Office of
War Information or the Office of the Coordinator of Inter-American Affairs. These two
offices have set the goal of 36 powerful international transmitters operating from
within the United States to provide adequately the needs of psychological warfare.
About 20 additional frequencies have been made available for international service.

& 3 *

Educctional

Five channels are allocated for non-commercial educational broadcast stations
adjacent to the commercial FM broadcast band. At year-end five stations were broad-
casting regularly and five others were under construction. While these stations have
not been subject to wartime restrictions on construetion, under the FCC’s Memorandum
Opinion of April 27, 1942, equipment shortages and lack of skilled personnel have served
to retard their development. Thirteen applications to build educational FM stations
are pending in FCC files and 18 other applications received in 1944 were returned as
incomplete or not wholly in proper form. According to the U. S. Office of Education,
which is working closely with State Departments of Education, plans are under way
in 381 of the 48 states for state-wide educational FM networks after the war.

* % *

Facsimile
At the present time only three facsimile transmitting stations are authorized.
Although the FCC’s rules provide for multiplex transmission of facsimile by high fre-
quency (FM) broadcast stations, no regular FM stations provide this service. Consid-
erable interest has been evinced in multiplexing facsimile throughout the FM broadcast
band and also in facsimile simplex operation after the war.
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REPORT O THE “YOICE OF AMERICA”

By Louis G. Cowan
Chief, Neww York Office Overscas Branch, Office of War Information

S the FEuropean countries have been

liberated and the war has increased

its tempo in the Pacific, the Overseas

Branch of the Office of War Information

has kept pace with the rapid offensive
of the Army and Navy.

Although radio is only one medium
utilized by OWI in its psychological war-
fare and informational programs, it is
a vastly important one and the powerful
strides made in that field by OWI are
indicative of its advance in the whole
overseas propaganda operation. But, as
Edward W. Barrett, who was appointed
director of the Overseas Branch of OWI
in September, 1944, said as the year
closed, “There is still an enormous job
to be done.”

Progress in the Atlantic theater is
illustrated by the April 30th opening of
ABSIE (American Broadcasting Station
in Europe), which also marked the first
time Great Britain has ever permitted
a foreign power to set up its own facili-
ties for broadcasting on British soil. On
D-Day, June 6, ABSIE was ready. It
carried the voices of General Eisenhower
and his supreme headquarters with in-
structions to a France poised to rise
and with warnings to the Germans that
their defeat was inevitable. Later, on the
continent itself, Radio Luxembourg was
added to Allied radio stations and, with
ABSIE and the stations at Algiers, it
relays programs shortwaved from New
York to target areas.

Powerful Transmitters

In September, 1944, three powerful 200
kilowatt transmitters, built for the Gov-
ernment by Crosley Corp. in Ohio, were
added to the already formidable short-
wave battery of OWI.

On the West Coast, six new 50 kilo-
watt transmitters were added during
1944 to the four already operated by
OWI and the two by CBS, thus almost
doubling the hours of radio barrage
against the Japanese. The opening of a
new 100 kilowatt shortwave station at
Honolulu and a 50 kilowatt medium wave
station at Saipan helped to draw the
psychological warfare radio net even
tighter around our enemies in the Pacific
theater.

D-Day Activity

At H-Hour on D-Day, 3:34 a.m., June
6, the internal teletype system linking
all radio and cable desks sent a flash to
language desks reading: “First landings
in Western Europe have started.” At
3:37 a.m. the flash was Dbroadcast in
French, at 3:47 a.m. in Italian, and at
3:48 a.m. direct contact was made with
SHAEF in London.

The first news flash of General Mac-
Arthur’s landing on Leyte was sent out
by OWI at the end of its 12:15 am.
October 20th broadcast beamed at Ger-
many and used in all languages from
then on. Once again the Voice of Amer-
ica had fulfilled one of its major roles
of using the psychological advantage of
a great military victory for the Allies.

The Voice of America’s programs to
Europe have been as flexible as psycho-
logical warfare demanded. As vast areas
were liberated by the armed forces, OWI’s
function shifted from creating and main-
taining pro-Allied resistance in occupied
countries to a military phase—exploiting
the psychological impact of actual ful-
fillment of the predictions and promises
of the first phase. It has now entered
its third phase, that of holding its Euro-
pean audience for the message of Amer-
ica’s role in war and peace.

Shoriwave Reorganized

Shortwave broadcasting from New
York was reorganized in December, 1944,
to concentrate solid blocks of time in
one language at best local listening
hours. Thus at any time during evening
hours, a French listener, for instance,
will know he can pick up a French lan-
guage program from New York, an Ital-
ian listener is able to get a similar ser-
vice in Italian.

In the words of Elmer Davis, director
of the Office of War Information, on the
occasion of the dedication of the Crosley
transmitters last September: “ .. . The
Voice of America, weak or strong, has
had, from the very beginning, the same
content—the truth-——strong in the faith
that truth was on our side. It has told
the truth from those dark early days
of defeat right down to these tinies when
every day brings news of fresh victories;
it will go on telling the truth.
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TELEVISION GOES COMMERCIAL

By Dr. Allen B, DuMont
Dresident, Allen B. DuMont Laboralorics, Inc.

NE need not be a prophet to discuss

post-war television. Nor attempt rash
guesses. By the simple and safe expedi-
ent of projecting recent engineering de-
velopments, present attainments and
logical plans into the near future we ob-
tain a pretty comprehensive appraisal of
commercial television.

Three main factors in my opinion are
responsible for our early transition from
the noble television experiment to the
full-fledged television business:

1. Engineering know-how, which en-
ables us to provide a truly satisfactory
means of sending and receiving pro-
grams.

2. Programming, whereby we can pro-
vide see-hear entertainment and enlight-
enment worthy of an audience in tele-
vision’s own right.

3. Sponsorship, whereby we are as-
sured of adequate financial support for
telecasting, in return for a worthy audi-
ence.

Taking up each of these major items
in turn, here is post-war commercial tele-
vision as I see it:

Engineering Adequate

Television engineering is adequate for
immediate requirements, after a decade
or more spent in developing and refining
the electronic scanning technique. At
first the war seemed to threaten continu-
ing television progress, but as a matter
of record it is contributing tremendously
to our engineering and production expe-
rience. The extensive and intensive ap-
plication of cathode-ray tubes to the in-
dustrial and fighting fronts has been
responsible for numerous developments
and refinements. Radar especially is
contributing a tremendous fund of engi-
neering experience, much of which still
remains to be generally released and
applied in television terms.

The mass production of cathode-ray
tubes for military needs has resulted in
manufacturing methods, trained person-
nel and productive facilities which must
count heavily in supplying the demands
of post-war home television. Kspecially
s0 when rounded out by the experience of

manufacturers in producing radar and
oscillographic equipment which is closely
related to the television receiver.

Skilled Craftsmen

Another notable contribution is the
training of hundreds of thousands of men
in radar and electronics generally. The
commercial success of television depends
largely on satisfactory local servicing.
Television is necessarily more intricate
than radio. The installation calls for a
special antenna. There are problems of
location, direection, height, reflection and
transmission line, calling for considerable
experience in the handling of ultra-high-
frequency signals and intricate circuits.
Post-war television is fortunate indeed
to have such specialized veterans avail-
able.

It is important to note that recent en-
gineering progress is mainly in the
direction of detailed refinement rather
than any radical departure in established
techniqgue. For instance, we have re-
cently achieved a remarkable improve-
inent in pictorial detail by a finer trace
and greater contrast in our cathode-ray
tubes—about the last place we were look-
ing for possible refinements. There is
steady refinement of this sort taking
place month by month. In fact, until
the possibilities for refinement and im-
provement have been practically ex-
hausted, there is insufficient justification,
in my personal opinion, to go to more
scanning lines and higher transmiteting
frequencies which would introduce new
technical problems and obstacles to early
commercialization. The trend today is
still to exhaust the possibilities of 525-
line scanning and present transmitting
frequencies before going on to other
standards. Likewise with color television
which may well be considered after we
have exhausted the entertainment possi-
bilities of black-and-white pictures.

Programming Explored

In the matter of programming, we
have sufficient experience already to pro-
vide satisfactory entertainment and en-
lightenment. While engineers and tech-

(Please Turn to Page 53)

47

www americanradiohistorv com


www.americanradiohistory.com

JOAN DAVIS

www americanradiohistorv com



www.americanradiohistory.com

SYMPHONIC MUSIC ON THE AIR

By Serge Koussevitzky

AM extremely interested in the prog-

ress of the radio. I often listen to our
principal orchestras on the air—even to
my own orchestra on those Saturday
nights when there is a guest conducting.
I am impressed by the excellent quality
of broadcasting at its best. And I am
greatly interested in the letters which
come from all parts of the country. There
is but one possible conclusion from all
this: Symphonic music, which thanks to
radio, has been brought to numberless
people who were strange to it, is con-
tinually gaining a larger audience.

Choice of Programs

As a conductor I am made aware of
the importance of a wise choice of pro-
grams for this vast and mixed audience.
When a conductor plans his programmes,
he does not simply write down what first
occurs to him, or some music he happens
personally to prefer. If he did that he
would be neglecting the responsibilities
of his position. He is responsible not only
for the performance of a hundred men,
but for what the thousands are to hear
who constitute his concert audiences and
the millions who constitute his radio au-
diences. He is a leader in the broadest
sense of the word—a leader of his public
no less than of his orchestra. He must
choose what they shall hear, and if his
reading of certain music carries his own
conviction in the interpretation, he be-
comes a director of general opinion.

I feel this as more than a responsibil-
ity. It is a privilege, and a privilege
which I could never take lightly. That
is why the problem of making a pro-
gramme is always for me a matter of
great care and thought.

How shall T choose between new music
and old music? If I decide to programme
the Fifth Symphony of Beethoven, there
will be some who have heard it too often
and others who have not heard it often
enough, either because they are young
or because they are new converts to sym-
phonic music, or because they live in
musically remote communities. They are
very important and they must have every
consideration. If I decide to play a new
work which departs from the lines of cus-
tom and convention, those very ones who
most want to hear Beethoven’s Fifth
Symphony or Brahms’ First will be less
interested.

The letters which come to me from all
sides after a broadcast interest me espe-
cially because they are an indication of
what the great radio audience wants. Of
course it would be impossible to give all
of these letter writers what they want,
because, for one reason, they are always
contradicting each other. I would answer
those who complain of too many repeti-
tions of the classical symphonies, that,
as many times as I have heard and per-
formed the symphonies of Beethoven or
Brahms or Tchaikovsky, they hold for
me a fresh stimulation.

What Listeners Want

To those who have written saying that
they would rather not hear music of
today, I would answer with the reassur-
ance that there is music of such great
beauty being written by our composers
that the man who dismisses it is seri-
ously depriving himself. The majority of
the important composers of today are
now in America. Some of them were
born here, and others have come from
BEurope and made America their home.
Not all of their music, but the best of
their music, which I try to single out for
my programmes, is the inspired voice
of a new and growing art which, when
it reaches its full flowering, may stand
comparison with any past epoch in musi-
cal history. If some of it sounds strange
to you, if it seems to violate the tradi-
tional rules of what constitutes beautiful
combinations of sound, I ask you to be
patient and listen with an open mind.

The duty of every conductor now is
no different from what it has been in
the past. A conductor must be a prophet
—not a mystical but a very practical one,
who can look into the future far enough
to see that what audiences now reject
they will soon be begging for. An exam-
ple of this is the Fifth Symphony by
Shostakoviteh, which was greeted with
little attention and many objections when
it was first heard. My answer to these
objections was to repeat the symphony
again and again until it became one of
the most popular of contemporary sym-
phonies in our repertory. The conductor’s
function as a “leader” is to bring about
that change; to make the unpopular mu-
sic of today the popular music of tomor-
row, and always to have that tomorrow
in his plans.
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FM AS AN EDUCATIONAL MEDIUM

By 1. Keith Tyler

Director of Radio Education, Ohio State University, and
President, Association for Education by Radio

HE development of frequency modu-
lation radio offers a magnificent op-
portunity to do a comprehensive and
thorough job of educational broadcasting.
That this opportunity will be seized upon
and made use of is by no means assured.
Many dangers face the whole enterprise.
It seems certain that the FCC will
assign a sizeable number of channels to
non-commercial educational broadcast-
ing. This is in contrast to standard AM
broadcasting in which educational sta-
tions have always had to compete with
the more amply financed commercial sta-
tions for frequencies, hours and power.
It will enable the non-profit stations to
broadcast at times when they can best
serve the educational needs of listeners.
It will make possible the establishment
of dozens, and possibly hundreds, of new
stations by universities, colleges and
school systems which have at long last
awakened to the values in broadcasting
only to find that no facilities were avail-
able or that present facilities were inade-
quate,
Educational Independence

The actual establishment and opera-
tion of non-profit FM stations will free
educational institutions from the ham-
pering dependence upon commercial sta-
tions for time and facilities, With time
sales at new highs in 1944, it was becom-
ing increasingly more difficult, if not im-
possible, to secure desirable hours for
educational offerings. Either no time at
all was available or that given was not
well suited to reaching listeners. With
sponsors seeking new markets in the
postwar period, it is doubtful if educa-
tional programs will fare much better
then, than now. So the independent
operation of non-profit stations becomes
a necessity if people needing and want-
ing education are actually to be reached
with such programs at the best times.

Such stations also will make possible
a decided increase in the number of edu-
cational programs available to listeners.
Many more minority interests can be
served.

Where several institutions competed
for the opportunity to broadcast over
limited commercial facilities, only the
programs with the widest possible appeal
to a large mass audience were likely to

gain an airing. Needs of smaller groups
had necessarily to be ignored. Now many
of these institutions will operate stations
serving the widest variety of needs—
from foreign language lessons to gar-
dening, from appreciation of poetry to
popular psychology, from kindergarten
stories to sixth-grade arithmetic, from
music to drama.

Certainly the need for education was
never greater than it is likely to be after
the war. Millions of men and women in
the armed services will want the school-
ing they missed without the necessity of
going back to college. Citizens will re-
quire background for the momentous deci-
sions they will need to make in re-shap-
ing the world. New problems of leisure-
time pursuits, hobbies and interests will
need to be accommodated. And such mat-
ters as slum-clearance, city planning,
regional development and postwar avia-
tion need to be understood and appre-
ciated. FM stations will make possible
an abundance of programs dealing with
such material.

But the picture is by no means entire-
ly a rosy one. In spite of the go-ahead
from the FCC, educators and broadcast-
ers alike should give serious thought to
what may happen-—to consequences
which may be disastrous for radio edu-
cation,

Early Experiences

In the first place, we may have a repe-
tition of the earlier AM experience, with
large numbers of educational stations
initially established and then suspend-
ing operations until only a handful re-
main, The picture is more favorable this
time, however. Most of the earlier sta-
tions were engineering experiments, and
stations gave up licenses when faced with
the necessity for serious programming;
this time, licenses are applied for in
order to engage in program operations,
and this presumes an acknowledgement
of continuing program responsibilities.
Last time, educational stations had to
compete directly with commercial sta-
tions for time and facilities; now they
have their own channels. And, finally,
educators are much more alive to the
values of broadcasting. They are taking
radio seriously.
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In the second place, there is a grave
danger that commerciz1 stations and net-
works may look upon the establishment
of FM educational stations as relieving
them of the obligation to engage in pub-
lic-service and educational broadcasting.
They may feel free to devote themselves
entirely to entertainment and commer-
cialism. This would be the greatest ima-
ginable mistake for educators and com-
mercial broadcasters alike.

It would be disastrous for commercial
broadcasters because, in the long run, it
would change the character of the so-
called American System of Broadcasting
and ultimately lose the substantial sup-
port of listeners. American radio has
built its solid reputation not alone on its
Jack Bennys and Bob Hopes but also
upon its NBC Symphony, its American
School of the Air, its Columbia Work-
shop, its University of the Air, its farm
programs, and its service to the war
effort. A pure entertainment venture
with an wunadulterated profit motive
would have difficulty justifying its service
to the public interest.

It would be tragic for education be-
cause mass enlightenment will need to
rely upon the great mass audiences which
have been developed by network radio.
Minority interests, sericus adult educa-
tion and specialized educational services
can utilize the separate FM stations best.

But broad educational and cultural needs
in music, in drama and in the discussion
of public issues can best be met for the
nation as a whole through the superb
facilities of commercial network broad-
casting. And for these features, such net-
works will have estzblished audiences
which should not be given up if the whole
American people is to be served.
Income Level Involved

In the third place, it must be recognized
that the developments in FM generally,
and FM educational stations in particu-
lar, depend upon the maintenance of a
high level of national income. With a
nation-wide income total of $150 to $175
billions, the American people can afford
to make the change-over from AM to FM
—a process involving the purchase of 30
to 50 million new receiving sets. With
a depression level of $60 billions, such a
transition is doubtful. And the estab-
lishment and support of educational FM
stations depends upon a national income
that can afford to sponsor mass educa-
tion by radio through appropriations to
universities, colleges and school systems.
An economy of abundance will demand
these measures for the education of all
—a depression economy will eliminate all
but the most elementary educational ex-
penditures. The future of education by
radio is inextricably intermingled with
the future of the whole economy.

(Contimued from Page 47)

TELEVISION GOES, COMMERCIL-- B . Alen B. Duton

nicians have been devoting their spare
time from urgent war jobs in order to
gain practical telecast experience, we
have had writers, producers and per-
formers volunteering their services in
order to learn the intricacies of this new
medium for their talents. Many televi-
sion headliners of tomorrow are now in
the making. Recent technical advances,
notably higher illumination levels and
greater depth of focus, make available
a larger stage and greater freedom of
action. Ws have learned much about
scenery and backgrounds, camera tech-
nique, lighting and other details of pro-
duction. Already we have trained writers
and directors who know how to get the
most out of televised productions. We
are pretty well set on programming.
Solve Sponsor Angle

Lastly, we have evolved the sponsor-
ship angle whereby telecasting can be
placed on a self-supporting basis essen-
tial to truly commercialized television.
While engineers behind cameras and per-
formers out front have worked out a
satisfactory telecast art, we have had
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advertising men and advertisers working
in the “commercial” or sales message and
studying audience reactions., While the
audience is still numbered in tens of
thousands as against the millions for
broadcasting, we can nevertheless gain
the practical experience now for later
business effonts.

Seeing as well as hearing the “com-
mercial” gives television a tremendous
advantage over usual broadcasting. In
fact, the sales message can be made fully
as interesting and often more so than the
sustaining feature, as contrasted with
the veritable intrusion of “commercials”
in the midst of otherwise enjoyable radio.

With the sponsorship angle already
worked out, and with a growing list of
sponsors ready to go along with expand-
ing telecasting, we are rounding out the
final phase of the television business. All
we are waiting for is the release of neces-
sary materials and manpower whereby
we can build transmitters for telecasters
throughout the country, and produce
hundreds of thousands of television re-
ceivers for homes.

www americanradiohistorv com


www.americanradiohistory.com

Thinking of you

KAY KYSER

COLGATE-PALMOLIVE-PEET Exclusive Management
NBC—WEDNESDAY NIGHTS MUSIC CORPORATION of AMERICA

54

www americanradiohistorv com



www.americanradiohistory.com

THE WOMEN AND RADIO—1945

By Mildred O’Neill
Radio Daily Staff Writer

HE year 1944 came to a close on a
happy note for the women of radio,
not only for themselves but for the in-
dustry and the war effort as well. They
are now considered to be an integral part
of the industry. Outright recognition
came slowly, but when it did come it
was unanimous with network and station
officials and in the agency field. For over
twenty years women have been trying
to defeat the discrimination against them
in a he-minded industry, a situation
which, however, some few overcame, It
was when the United States entered the
war that radio gave challenge to woman’s
ability and they got their chance at jobs
heretofore held only by men.
Television
Having broken down the barriers, it is
only natural to find them at the begin-
ning of 1945 in on the “ground floor” of
the video art. There are women scenic
artists, make-up specialists, announcers,
sound technicians, script writers and pro-
ducers. At this relatively early stage of
the game there is a television station in
Illinois which claims to be the first one
of its kind in the country to be run
entirely by women. Women are particu-
larly suvited to this work as it requires
infinite patience and careful attention to
detail. There is considerable promise that
the field of television will be an important
source of female employment when the
sight and sound reign gets off to a flying
start after the war,
Women Directors
A significant chapter on the progress
of women in radio has been written by
the Association of Women Directors. A
subsidiary of NAB, this is the only
women’s organization in radio. The AWD
has a membership of 700 women, each
of whom has been accredited by her sta-
tion manager for the work of promoting
a broader aspect to women’s interest in
radio and increasing through greater
commercial sponsorship and improved
public relations areas of service to in-
dustry. This year 1945 will witness a
move to consolidate the efforts of women
in radio in both hemispheres. In this
connection, the AWD has announced a
special promotion, “Women of the United
Nations,” proposed to widen the scope
of women’s activities in broadcasting by
means of wireless. Close co-operation

will be maintained with 20 major women’s
organizations, the United Nations In-
formation Office and the Inter-American
Commission of Women,

BBC Statistics

The British Broadcasting Corporation
offers another example of the widening
of radio’s portals to women. One out
of every two employees at BBC is a
woman. The largest influx has been in
the engineering division where before
the war no female had been employed
other than a secretary. Now, more than
500 women are working as operators, at
studio centres, in recording rooms and
at transmitting stations. Of these, 480
are technical assistants, 23 program en-
gineers, two have graduated to mainten-
ance engineers and three have become
assistant engineers. Only about one in
four had had pre-war experience. In addi-
tion, there are over 20 women announc-
ers and 32 producers and there are 50
program assistants.

The Canadian Broadcasting Corpora-
tion which operates Canada’s two coast-
to-coast networks also found it necessary
to engage women to offset the inroads of
war. Apart from this emergency, it felt
there was a need adequately to present
women’s interests and as a consequence
many were placed in important, even
executive, posts.

Women With OWI

By the same token that radio has be-
come an important part of every-day
life and habit, s0 hag the woman’s day-
time program which is directed at the
female audience assumed an undisputed
prominence in radio programming. Our
government recognized this and through
the Women’s Activities section of the
Domestic Radio Bureau of the Office of
War Information launched the Women’s
Radio War Program Guide as a means
of getting war messages to the daytime
audience.

The Guide has carried four war cam-
paigns each month and broadecasters have
been asked to use one message a week.
The subjects that have been used in-
clude Paper Shortage, Careless Talk,
Give War Bonds and Stamps for Christ-
mas, Nurses’ Aides for Army Hospitals,
and others equally pertinent. Co-opera-
tion from women’s programs with this
movement has been reported as excellent.
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Mgt. LOU CLAYTON
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THE MARKET FOR RADIO 1N 1945

By M. H. Shapiro
Managing Editor, RADIO DAILY

ADIO faces new problems of deter-

mining its best markets for 1945.
With new mackets still springing up and
some wartime swollen markets tapering
off, no newer population estimates by
the Bureau of Census than November,
1943, are available. This is due, of
course, to the fact that the latest avail-
able civilian population is based upon
the last War Ration Book No. 4.

[ ]

However, it is safe to assume that on
a regional or state-wide basis there has
been little change since 1943. Elsewhere
in the Radio Annual, population figures
for Regions and States are presented
as well as Metropolitan District Coun-
ties and all other counties with a city of
25,000 population or more. These, natur-
ally, are radio’s basic markets and with
only few exceptions each Metropolitan
District County listed is a home for
Radio.

[ ]

When it is remembered that the coun-
trv as a whole lost approximately 4,000,-
000 in civilian population from April,
1940-November, 1943, it is interesting to
note that only a few Metropolitan Dis-
tricts and other listed counties showed
an equal or greater loss. Many of these
urban centers on the other hand showed
substantial gains in ecivilian population.
From this it can be said that a large por-
tion of Radio’s customers have come
closer to the major buying centers and
thus more receptive to Radio’s message.
Naturally, this has been a boon to the
local stations and has increased the po-
tential audience for stations in this class
in those communities which show popu-
lation gains.

°

On the other hand while the rural areas
have shown the greatest loss in popula-
tion this is counteracted by the large in-
crease in spending power now enjoyed
by the farmers. From an average cash
farm income of $8,100,000,000 from 1934-
1938, it is estimated that this figure
would reach approximately $22000,000,-
000 in 1944—an increase of 271 per cent.
And as numerous surveys have shown
that the farm family listens the most

hours to radio this potential more than
makes up for the fewer cash customers
throughout the agricultural areas.

[ ]

Radio Daily estimates that there are
31,271,178 families in the United States
with at least one radio set in operation.
This national market is the greatest
that can be reached effectively by a
single media and represents nearly the
entire market receptive to the national
advertiser. During 1945 it can be con-
fidently stated that radio will continue
to show increases in total billing; as has
occurred during the past several years.

°

If the war should end this year, it is
not expected that there will be witnessed
the same severe dislocation of population
as quickly as happened in the early days
of the war. In the past six months many
surveys have been made among war-
workers in cities with great population
gain and a surprising percentage of those
questioned said they intended to remain
in their new homes rather than return
from whence they came. This is partie-
ularly true on the Pacific Coast, the re-
gion with the greatest increase in popu-
lation since 1940. Active planning to
retain population growths has been under
way for a long time in many communities
and every effort will be made to main-
tain the “new’ city sizes brought on
by the war. It is possible that industry
will possibly change its location in many
instances to be nearer many employed
markets and bringing peacetime produc-
tion and jobs to many of them rather
than let them return to their pre-war
status.

°

However radio evaluates these markets,
a quick yardstick of postwar prospects
is contained for the Metropolitan Dis-
tricts in the statistical section of Radio
Annual. The ratings for postwar take
into consideration decades of population
growth as well as wartime boom and
can be used as a basis for postwar plan-
ning at least. Since there will be no
new national Census until 1950, the pop-
ulation figures presented will probably
not be superseded until that date.

(3 Bl 2

For Complete Census Statistical Section Please Turn to Page 278
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In nine polls for most popular g'rl singer during
past year, Dinah Shore was voted:

Ist—Radio Daily—all editors
1st—Billboard—AII-G.1. poll in U, S. camps
1st—Motion Picture Daily—all radio editors
Ist—Billboard—all radio editors
1st—Downbeat—popular music readers
1st—Billboard—all-U.S. High School poll
Ist—Screen Guide magazine—all readers
1st—Movieland magazine—all readers
Ist—Cleveland Plain-Dealer—all-Ohio readers’ poll

Star of Dinah Shore’s “Open
House,” NBC coast-to-coast
every Thursday night, spon-
sored by Birdseye Frosted
Foods, produced by Young &
Rubicam, Inc.

*

Recording exclusively for
RCA-Victor

*

Co-starred in International’s

“BELLE OF THE YUKON”

DINAH SHORE

Management: WILLIAM MORRIS AGENCY
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[941—GROWTH OF STATIONS— 1944

Licensed Construction Special Broad-
As of: Stations Permits cast Stations Total
January 1941 .......... . 826 91 5 882
February 1941 ...............oeieeieen. .. 830 46 5 881
March 1981 ....oowoonieineeenennns. 831 54 5 890
April 1941 ... ........ esetieressess HRE 54 5 8o
May 1941 ..o 831 55 5 891
June 1941 ..., 884 48 5 891
JULy 1981 «oooos o 854%* 3 = 897
August 1941 _.............. . 850+ 4 903
September 1941 .............coueereenn.. 859%* 53 912
October 1941 ....coeonroeoiienn o 860** u o — 913
November 1941 ........................ . 87T 38 = 915
December 1041 ................. . 882** 37 — 919
January 1942 .. ........ i, 887 36 - 923
February 1942 ............ .. .. ... ...... 891 32 — 923
March 1942 .....ooooosiin 893 31 — 924
April 1942 ... ..l 897 27 — 924
May 1942 oo 899 25 — 924
JUDE 1942 oot 906 18 — 924
July 1942 ..o 906 19 — 925
AUGUSE 1942 . oo 905 16 — 921
September 1942 . ........... ... .. ... ... 906 14 — 920
OCtODEr 1942 ... \'oosers e, 908 11 — 919
November 1942 ...................coinen 910 9 — 919
December 1942 .......... ... ... ... il 919 9 — 918
January 1943 ......... .. ... iiiiiaan 910 7 — 917
February 1943 ......... ... .. iiiiiinnn 910 6 — 916
March 1943 ..oooonniei 909 5 — 914
APril 1043 oot 911 2 — 913
May 1943 .....ooiiii 911 2 — 913
JUne 1943 «ooriiiiiii 911 1 — 912
JULY 1943 oo 911 1 — 912
AUGUST 1943 .o oioiiiii s 911 2 — 913
September 1943 ...............oooeeeo... 911 2 _ 913
October 1943 ...........ooveeeeeneennn.. 911 2 — 913
November 1943 ......................... 911 2 — 913
December 1943 ......... ... ... ..t 910 2 — 912
January 1944 .......... ... i, 910 2 — 912
January 1945 ........... ... ..., 919 24 — 943

** This figure includes 5 Special Broadcast Stations?

* * * *
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L GOOD SONG LIVES FOREVER

By Morton Downey

DO not believe that the current re-

vival of old tunes can be “interpreted
as a trend. Looking backward over many
years in show business, I am inclined to
believe that it is merely a survival of the
fittest of numbers which awakened an
emotional response in all people over a
long period of time.

Some songs (like some lucky people)
are ageless. Graceful or gay, sentimen-
tal or nostalgic—some even tragic!—
they linger on. Linger on? They gain
new life from jazz, swing or what-have-
you in musical arrangements that key
the tempo of each passing generation.

You never can tell. Today some chap,
somewhere, is polishing off a song des-
tined to become a great hit. People will
sing it, recording factories will smoke
with hot wax, the bobby-soxers will go
simply ma-a-a-d about it. And then—
poof, out like a candle.

What’s the answer? Id be a presump-
tuous guy to give a didactic answer be-
cause I may be all wet. But here’s some-
thing I have first-hand knowledge of.
Before I went overseas to tour hospitals
behind the lines for the USO, the Broad-
way boys kept taking me aside to advise
me on what our lads would want to hear.
“Be sure,” they told me solemnly, “be
very sure not to include any sad or corny
home-and-mother stuff. What those kids
want is hot, swingy stuff.”

What They Wanted

Well, I followed the advice. T re-
hearsed fast-moving numbers, hopped-up
stuff with even a touch of risque. And
in the first hospital T visited I threw the
whole routine away. Because, do you
know what those kids called for? In this
order: 1, “I’ll Walk Alone.” 2, “Spring
Will Be a Little Late This Year.” 3,
“Irish Lullaby.” 4, “Melancholy Baby.”
5, “Star Dust”—and such perennials as
‘When Day Is Done,” “All the World
Is Waiting for the Sunrise,” “When Irish
Eyes Are Smiling.”

Why? For the simplest of all reasons.
One thought is uppermost in the minds
of those kids—home-—whether it be where
the woodbine twineth or a Brooklyn tene-
ment. Home and mother and sweetheart.
Corn—maybe, but it’s corn with pretty
sound kernels.

The mood of those boys at the moment,
to the exclusion of all else, is centered
on those simple, homey things. But,
to me, the most interesting thing is that
after they’re home, safe and sound and
with the blood and mud behind them,
they’ll still be singing those songs ten
years from now. And longer.

It adds up, I think, to the fair conclu-
sion that a good song never dies. Like
wine, it mellows and strengthens with
the years. America, still a young coun-
try, is friendly and sentimental. That’s
why the songs-—I mean the sound num-
bers with nostalgic lyriecs—that came out
soon after the turn of the century with
home and hearthside the very warp-and-
woof of their story—that’s why those
songs are ageless,

A Few Examples

Let’s look at a few examples of those
deathless old songs. “You Made Me
Love You,” written in 1913 and sung and
danced to by children of men and women
who sang it when it first came out.
“Shine on Harvest Moon,” 36 years
young. “On Moonlight Bay,” written in
1912. “Can’t You Hear Me Calling, Caro-
line”—the Germans were invading Bel-
gium in World War I when that was
published, back in 1914. Irving Berlin’s
unforgettable “All Alone”—that came
from his facile pen in 1924. “Dinah,” in
1925, “Carolina Moon” in 1928—and that
gay, rollicking ‘Oh, You Beautiful Doll”
that rattled the rafters in ballrooms, back
in 1911, where the Turkey Trot was still
a daring dance.

Ray Noble, back in 1932, penned the
sentimental “The Very Thought of You.”
As of this moment it is being played as
often as “Don’t Fence Me In” No, you
just can’t kill a good number—and who
would want to? These songs have earned
the right to a spot in the heart of musi-
cal America. In my opinion, I repeat,
that T do not believe there is such a
thing as trends in songs as the term
applies to other fields. At regular inter-
vals, a novelty or patriotic tune may
sweep the country and after a brief flash
pass into oblivion—never to be heard
again, People in the entertainment world,
song writers and music publishers all
felt that the war would be productive
of a trend. But it has not.
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rARRY I

on the air for
CAMEL CIGARETTES
Friday, 10:00-10:30 p.m., EW.T.
CBS

Management

NATIONAL CONCERT AND ARTISTS CORP.
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WARTIME SPORTS BROADCASTING

By Don Dunpby

HE War has increased the responsi-
bility of the Sports Announcer. At
all times, in war or peace, his duty has
been to the Radio Audience, to give a
clear and accurate picture of what was
happening in the field of sports whether
his medium was a play by play descrip-
tion of an event or a daily or weekly
summary, But now with so many sports
minded Americans in the service over-
seas and almost wholly dependent on
radio for their sports information, his
responsibility has increased manifold.
After the attack on Pearl Harbor on
December 7th, 1941, the continuance of
sports during the war was very much
in doubt, But sports continued and it
soon became apparent that the morale
factor of athletics for the civilian popu-
lation and more important for the man
and woman in uniform was of tremen-
dous importance. Sports broadcasting
immediately became an integral part of
this picture, The Sports Announcer has
always been the liaison between the game
and the listener, he is the eyes of the
radio audience. It is for him to occupy
the seat of the person who cannot attend
the game oz fight and to see the event as
the listener would were he present, Now
with so many millions overseas or occu-
pied on the civilian front and unable to
otherwise keep posted, the responsibility
of the sportscaster becomes more and
more apparent. It is for him to see
that they get the sports news that they
want.
Armed Forces Co-op
Through the co-operation of the Armed
Forces Radio Service, there have been
sent overseas play by play descriptions
of baseball, boxing, basketball, hockey,
track meets and other sports events.
These have gone out both live and re-
corded along with daily and weekly sum-
maries. We know from the mail re-
sponse from the men in uniform how
much sports by radio has done to bring
“Back home” a little closer to “Over
there.”” We know what they have done
to keep alive his interest in sports, how
much it has meant in the way of relaxa-
tion and enjoyment. This has been indi-
cated by the reports that have come
back of a group of soldiers huddled in an
igloo in the black of an Alaskan night
listening to the play by play of the last

World’s Series between the Cardinals
and the Browns, of fliers returning from
a bombing mission asking for baseball
scores, of parents mentioning letters
from sons in which they talk of enjoying
fizht broadcasts, of soldiers and sailors
the world over waiting impatiently by
their sets for the kickoff in the Army-
Navy football game., All these things
should make the sports announcer even
more anxious to do a good job and to turn
out a better performance.

Other Duties

Aside from the actual descriptions and
summaries there have been other duties
for the sports announcer. There has
been for instance the co-operation with
the Office of War Information in putting
important announcements before the pub-
lic; the giving impetus to the various
War Loan Drives; the calling attention
to the Red Cross both in the matter of
the blood banks and the raising of funds;
also the important matter of reminding
the folks at home to write to those in
the service.

In 1944 the New York Sports Broad-
casters Association conceived the idea
of putting on its own radio show in con-
nection with the Fourth War Loan Drive.
It was broadcast on Mutual and was
called “The Golden Age of Sports.” What
started out as a germ of an idea soon
grew into a billion dollar program. You
in the industry who know something of
the costs of talent imagine if you can
the cost of a program with Jack Demp-
sey, Babe Ruth and Frankie Frisch; with
Benny Leonard and Barney Ross; with
Red Grange and Bob Zuppke, with
Gene Sarazen and Earl Sande; with
Frank Hunter and Alice Marble; with
Lester Patrick and the New York Rangers
hockey team, and others. Add to them
practically every topnotch sports an-
nouncer in the country and you draw
the conclusion that never again will so
much sports talent be gathered on one
program. Only the War Effort could have
brought them all together.

Yes, the War has increased the respon-
sibility of the Sports Announcer but I
think he has realized his responsibility
and answered the question, the while
striving to present a better and clearer
sports picture.

63

www americanradiohistorv com


www.americanradiohistory.com

AND Al PEADSYLVANIANG
for QUENS-ILLINOIG GLASS GO.

BLUE NETWORK . .. THURSDAYS ... 10 P.M,, EW.T.

manacement JOHN 0’CONNOR 1697 BROADWAY, NEW YORK, NEW YORK
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THE WEST (0AST HAD A BUSY YEAR

By Ralph Wilk
RoADIO DALLY 1Vest Coast Representutive

HE year 1944 was marked by more

changes in ownership of Pacific Coast
outlets than in any other 12 months. This
was due to the FCC order, prohibiting
anyone owning or controlling more than
one station in any community.

The Blue bought KECA, Los Angeles,
from Erle C. Anthony, who retained
ownership of KFI. KEX, Portland, was
purchased by Westinghouse from the
Oregonian Publishing Co., which will con-
tinue to operate KGW. C. W. Meyers,
owner of KOIN, Portland, disposed of
KALE to the Portland Journal and
Charles Couche.

Station Status

Birt F. Fisher sold his third interest
in KOMO, Seattle, to the Fisher Brothers,
and in turn acquired KJR, Seattle, from
the brothers, to whom he is not related.
Jack O. Gross bought O. L. “Ted” Tay-
lor’s half interest in KFMB, San Diego.
Sheldon Sackett, Marshfield, Ore., and
Philip Lasky, manager of KROW, QOak-
Jand, purchased Wesley 1. Dumm'’s inter-
est in the outlet. Dumm has bought
KPAS, Pasadena, from the J. Frank
Burke interests and retains KSFO, San
Francisco.

Ralph Sherwood and Mott Brandon
sold KJBS, San Francisco, to a syndicate,
but continue to operate KQW; San Fran-
cisco.

A significant development is that, due
to carrying a heavy volume of business,
several independent stations are in a good
financial condition and able to set aside
funds for any future FM and television
plans they may wish to undertake. Short-
age of newspaper space resulted in many
advertisers buying radio time for the
first time, and the broadcasters expect to
retain much of this new business in the
postwar period.

The quality of programs for the four
Coast nets showed improvement, with

sponsors snending more money to gain
quality. Saturday morning, which was
formerly unpopular with time buyers,
is now yielding much revenue for Coast
broadcasters, with important programs
using the heretofore despised time,

Personnel Changes

Several personnel changes developed
during 1944. Don E. Gilman, long a
leading figure in Western radio, resigned
as the Pacific Blue’s top man to become
the “Will Hays” of the.Coast petroleum
industry. Don Searle left the manager-
ship of KPO, San Francisco, to head the
Pacific Blue’s activities. Frank Samuels
came down from San Francisco to become
the Pacific Blue’s sales manager, succeed-
ing Tracy Moore, who resigned to join
the Sonovox organization.

John Swallow,.veteran program mana-

ger of NBC’s Western division, left the

net to enter the advertising agency field.
Frank Conrad entered the Coast radio
fold by becoming station relations mana-
ger for the Pacific Blue.

George L. Moskovies, who was the Co-
lumbia Pacific’s sales manager, went
East and is now assistant to Howard
Meighan, who is in charge of Columbia’s
radio sales. Charles E. Morin, who was
Columbia’s Pacific’s Eastern sales mana-
ger, is now the Coast net’s sales manager.

Joe Alvin, who was assistant director
of NBC’s Western division press depart-
ment, was promoted to head the net’s
special events and news department.

Paul Appleby left a Government post
in Washington, D. C., to become vice-
president and director of KIBO, Seattle,
while Harold N. Graves, who also did
Government work in the capital, joined
the same outlet as vice-president in
charge of finance and personnel.

Pat Campbell joined Don Lee-Mutual
and his duties include those of station
relations manager.
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ON THE WASHINGTON FRONT

By Andrew H. Older
Staff Correspondent, Radio Daily

ADIO served two functions in the na-

tion’s capital in 1944—it made news
and it told the news. Radio itself could
not, in the year 1944, make as important
news as it spread, even though it played
a vital part in making the good news
from the war fronts. In a sense, how-
ever, the news radio made vies in im-
portance with that it carried. For the
importance of radio as an instrument for
the keeping of world peace keynoted
most of the news radio made in 1944.

In December, appearing before the
Senate Foreign Relations Committee, As-
sistant Secretary of State Archibald
MacLeish declared that radio is one of
the media which will do as much to safe-
guard world peace in the future as the
traditional diplomats. The appointment
of MacLeish to the State Department
post itself was clear indication of the
recognition by our government of the
absolute need for utilization of radio in
fostering international friendship.

Freedom of Radio

Throughout the year, both on Capitol
Hill and at the FCC, the fight to assure
the complete freedom of the air—free-
dom of listeners and freedom for broad-
casters—which must be enjoyed in post-
war America has gone on without pause.
For not only has radio a major role to
play in the preservation of world peace,
but free radio is likewise a cornerstone of
democracy in our own country. The two
are related. World peace can be assured
only if the voice of each nation speaks
the will of the people of that nation, and
only through radio and its sister media
of public opinion can that will be de-
termined.

On Capitol Hill there were three major
events in the move to safeguard radio
freedom. The ill-starred investigation of
the FCC by the special House Committee
chaired by Rep. Clarence F. Lea drew to
a close with what amounted to a clean
bill of health for the commission. As we
write this we’ve not seen the final report
of the committee, but know from speak-
ing with members that the FCC was
found not to be the hotbed of radicalism
and corruption which some congressional
critics had maintained.

Second event was the preparation of a

thoroughgoing revision of the Communi-
cations Act by Senator Burton K.
Wheeler. Reactions to this bill were
mixed, and it was abandoned in short
order, but it was extremely important
that the need for clear, modern stream-
lined radio legislation was sufficiently
apparent to our lawmakers that an at-
tempt was made to outline such legisla-
tion. Further attempts will be made. It
is also important to recall that new radio
legislation will not be written in a vac-
uum on Capitol Hill; Wheeler’s experi-
ence makes it obvious that the voice of
those men who have brought radio to its
present eminence will be given full
weight in further deliberations.

The third event on Capitol Hill was
the introduction of a joint resolution by
Senator Claude Pepper and Representa-
tive John Coffee calling for broadcast of
the proceedings of the House and the
Senate. The great functioning body of
democracy, these and other members be-
lieve, would find its democratic purpose
furthered were it brought to the people
in a way no medium other than radio
can bring it. Radio, they feel, can return
our democratic machinery to the status of
the town council from which it sprang.

FCC Hearings

No discussion of the radio year in
Washington would be complete without
mention of two specific events. First is
the series of hearings held by the FCC,
during which all segments of the indus-
try presented their views on post-war
frequency allocation. Decision of the FCC
on this all-important division of the
spectrum is to be found elsewhere in this
volume.

The second event that must be men-
tioned is the resignation of James
Lawrence Fly as FCC chairman. Retiring
to take up private practice, Fly will not
be forgotten by the radio industry for
many years to come. In his five years at
the commission helm he was the most
maligned and most respected radio regu-
lator the industry has ever known. As the
year closed, Paul Porter moved into the
Chairman’s office to lead the commission
in the vital deliberations ahead of it as
the post-war set up for broadcasting—
AM, FM, television—shapes up.
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CHICAGO LOOKS T0 THE FUTURE

By Bill Irwin
KADIO DAILY Staff Correspondent

HICAGO is ready to assume a pre-
eminent place in postwar radio and
television. Plans already made and in
the making assure this area of new
projects in the broadeasting field and the
improvement and expansion of existing
facilities on a scale which would seem
to bear out the prediction of Niles Tram-
mell, president of the National Broad-
casting Co., that Chicago will emerge
as a television hub of the nation in the
postwar era.

From a television standpoint, particu-
larly, Chicago is geographically favored.
It would inevitably become the nerve
center in any coast-to-coast tele hook-
ups. It likewise offers unlimited possi-
bilities for construction of physical fa-
cilities in outlying areas.

An example of this is found in the
postwar plans of the newly-organized
consolidated Television Corporation which
call for a 200-acre suburban center, rival-
ing New York’s Radio City, where live
television shows and films for television
would be produced. The blueprint for
this elaborate project includes a physical
plant costing several millions and housing
a staff of 1,000 directors, actors, techni-
cians and cameramen.

Television Plans

Chicago looms large in the postwar
television plans of at least three of the
major networks, NBC, CBS and Blue,
each of which has included the Windy
City as the site of a commercial televi-
sion station in applications filed with
the FCC for licenses to operate such
stations. During 1944, Paramount Pic-
tures, Inc., also applied to the Federal
. Communications Commission for author-
ity to operate a series of television relay
stations, comprising a national televi-
sion network, one of which would be
situated in Chicago.

Chicago already has two television
transmitters in operation, W9XZV, owned
by the Zenith Radio Corp., which has been
broadcasting continuously scheduled pro-
grams for nearly six years, longer than
any television transmitter in the country,
and WBKB, the Balaban & Katz station,
which has been operating for the past
two years.

Network Tie-up

The Blue Network recently announced
that negotiations had been completed
with Balaban & Katz to present network
programs suitable for televising from
the studio of WBKB. Two Chicago-orig-
inated Blue Network programs which
definitely will be televised are the Quiz
Kids and the Breakfast Club.

In its role as host to the 1944 national
political conventions, Chicaro was for a
couple of weeks last Summer the radio
hub of the nation, with the four net-
works providing the most comprehen-
sive coverage of party conventions in
the history of broadcasting. NBC sup-
pleniented its schedule of broadcasts with
telecasts of both the Republican and
Democratic conventions.

One of the most elaborate postwar
radio-television projects is WGN’s “The-
ater of the Future.” It will be one of
the world’s largest and most spacious
radio studios, with a seating capacity
of 2,000 and a stage capable of accom-
modating a 75-piece orchestra, a chorus
of 40 and the principals of a musical
cast. The new WGN building is to be
erected on a site just south of Tribune
Tower, overlooking Michigan Avenue and
the Chicago River. It will have two
other theaters, each seating about 600
persons.

Radio-Tele Theater

The WGN “Theater of the Future”
is to be used first as a radio theater
and later as a television theater. WGN
has placed a postwar order with Gen-
eral Electric for a 40,000-watt transmit-
ter and telecasting equipment to cost
more than a quarter of a million dollars.

Another expansion program which
awaits only the end of the war is that of
the Blue Network's Central Division,
which has been sharing quarters with
NBC in the Merchandise Mart, The
Blue’s postwar plans call for new and
more spacious headquarters in Chicago.

Television Station WBKB .also has
postwar plans for expansion. The Navy
at present is using half of the station’s
available space in the State-Lake Build-
ing for its Basic Electronics Training
School.
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FRANK NOVAK

Creator of most UNUSUAL musical combinations

NG NG S e e ST e T S G T

11:30-11:45 a.m. (EEW.T.) WOR-MUTUAL
Sponsored by Van Camp's
Monday to Friday

..................... "Wizard of Oz": WEAF—ior Jello

........... “Dixie Circus”; CBS—for Dixie Drinking Cup

...."Swing To Chiclets”; WJ]Z—for American Chicle Co.

...... “Mr. and Mrs. North”—for Woodbury—39 Weeks

.................. “Hook ‘N’ Ladder Follies”: WEAF—

for Goodyear Rubber Co.

..."Believe It or Not Ripley”—ior Pall Mall—5 Weekly

TRANSCRIPTIONS . .. for SESAC Library

RECORDS ... Columbia-Victor-Decca
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CANADIAN POST-WAR PLANS

By Glen Bannerman
President and General Manager, Canadian Association of Broadcasters

MUCH has been written and said dur-

ing 1944 about the necessity of in-
dustries and organizations planning for
their post-war activities. If by post-war
planning the writers and speakers mean
the taking of steps to develop sound
practices and essential expansions to face
the era of peace in a readiness to enter
competitively into serving the needs of
the public, radio broadeasting in Canada
has been steadily planning throughout
the war,

Insofar as the privately owned broad-
casting stations are concerned, planning
for the future has to take into considera-
tion two important factors: First, im-
provements in service to their listeners.
This factor breaks down into two divi-
sions—one, improvement in standards of
programming and public service; two,
improvements in technical development
for clearer signals and better coverage.

The second factor requires planning
to make it easier to do business with
commercial and prospective commercial
sponsors. Since the private stations are
entirely dependent upon the revenue ob-
tained from commercial sponsors to carry
out their obligations in serving the pub-
lic, this second factor is of paramount
importance.

Standarization of Rate Structures

In Canada, from the day that radio
broadcasting became an advertising me-
dium up until recently, the variations in
frequency discounts and time period rates
has been a bug-bear to time buyers and
advertisers alike. This confusion un-
doubtedly acted as a deterrent to the
successful purchase and use of radio
time. For years before the war the
situation was a matter of discussion by
broadcasters at the Annual Meetings of
the Canadian Association of Broadecast-
ers. Finally, in 1943, a standard rate
structure committee was appointed.

As a result of the work of this com-
mittee, rate cards of all privately owned
stationg in Canada, with one or two ex-
ceptions, have adopted a standard dis-
count as between time periods down to
the five minute programme and a stan-
dard of frequency discounts for these
same periods. This year, for the first
time, the Canadian Association of Broad-
casters has been able to place in the

hands of time buyers a rate book of all

privately owned station rates in which

all but one or two stations are in line

with the standard rate structure com-

mittee’s recommendations. ’
A Yardstick of Measurement

Radio station coverage is an important
yardstick of measurement as a basis for
the time buyer and advertiser to estimate
what is available for the money invested
in redio time. Up to 1944, no one stan-
dard of measurement existed in Canada.
In 1942 the Canadian Association of
Broadcasters, at its Annual Meeting,
authorized the setting up of a Joint Com-
mittee of advertisers, agencies and broad-
casting stations. The Committee was
appointed and as a result of its findings
and recommendations, the Bureau of
Broadcast Measurement was organized
in the summer of 1944.

For the first time in radio broadcast-
ing, advertisers and agencies now know
that the coverzge figures for a station
in British Columbia have been arrived at
on the same standard as the figures for
a station in Nova Scotia. While all sta-
tions as yet are not members of the
Bureau of Broadcast Measurement, 47
out of 90 commercial stations are mem-
bers.

During 1944 the Canadian Broadcast-
ing Corporation finally recommended that
some 34 privately owned stations with
power frozen at 1000 watts be author-
ized to increase power to 5 k.w. This is
the power authorized under the Havana
Treaty. As soon as equipment is avail-
able, these stations will take more power.

Canadian RTPB

Another phase of post-war planning is
to be found in the establishing of a Cana-
dian Radio Technical Planning Board.
This Board will function in a similar
manner for Canada as the Radio Tech-
nical Planning Board does for the United
States. The Radio Manufacturers .Asso-
ciation of Canada, with the blessing of
the Radio Division, Department of Trans-
port, is responsible for initiating the
Board. Much of the material of the Radia
Technical Planning Board in the United
States will be basic, but usage of AM,
FM and Television bands as they cover
the Canadian picture will be subjects of
future study. :
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BORRD Or WAR COMMUNIGATIONS

Chairman’s Office: c¢/o Federal Communications Commission,
Washington, D. C.

The Defense Communieations Board was ereated by Exeeutive Order
of the President on September 24, 1940, under authority of the Communica-
tions Act of 1934 (48 Stat. 1064), as amnded. On June 15, 1942 a subse-
quent eveeutive order changed the name of the Defense Communications
Board to the Board of War Communications.

MEMBERS

Chairman
PAUL A. PORTER
Chairman of the Federal Communications Commission

REAR ADMIRAL JOSEPH R. REDMAN
Director of Naval Communications

MAJOR GENERAL HARRY C. INGLES
Chief Signal Officer of the Army
HON. WILLIAM L. CLAYTON

Assistant Secretary of State in Charge of the Office of Transportation
and Communications

Secretary
HON. HERBERT E. GASTON
Assistant Secretary of the Treasury in Charge of Treasury Enforcement Acﬁivities

Assistant Secretary
CAPTAIN E. M. WEBSTER
Chief of Communications
U. S. Coast Guard

ALTERNATES

E. K. JETT
Federal Communications Commission
MAJOR GENERAL FRANK E. STONER
Chief, Army Communications Branch
CAPTAIN JOHN V. MURPHY
Deputy Director of Naval Communications
FRANCIS C. DE WOLF
Tele Communications Division of Department of State
CAPTAIN E. M. WEBSTER
Chief of Communications of the U. S. Coast Guard

COORDINATING COMMITTEE
The duties of the Coordinating Committee include assistance to the
Board in planning and coordinating work. It will maintain liaison with the
Law Committee, Labor Advisory Committee, and Industry Advisory Com-
mittee, for the purposes of advice and consultation and will supervise the
work of the other committees, which will report directly to it.

Chairman COL WESLEY T. GUEST
E. K. JETT War Department
Federal Communications COMDR. FRANZ 0. WILLENBUCHER
Commission Navy Department
HARVEY B. OTTERMAN CAPT. E. M. WEBSTER
Department of State U. S. Coast Guard

* * * * * * * *

-~y
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THE ANDREWS SISTERS

“The Andrews Sisters Show”
Sundays, 4:30 PM., EW.T.
BLUE NETWORK

Personal Management: LOU LEVY, RKO Bldg., New York City
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COMMITTEES OF THE

BORRD OF WAR COMMUNIGATIONS

LAW COMMITTEE

The duties of the Law Committee include the furnishing of legal
opinions and advice, and the drafting of final reports and recommendations,
proposed Executive Orders, proclamations, and legislation. The Law Com-
mittee will report directly to the Board but will have liaison, for purposes
of advice and consultation, with the Coordinating Committee, and, as may
be necessary, with other committees.

Chairman LT. COMDR. ERNEST R. FEIDLER,
CHARLES R. DENNY Treasury Department
General Counsel, Federal CAPT. FRANZ O. WILLENBUCHER
Communications Commission Navy Department
COL. CONRAD E. SNOW RAYMOND T. YINGLING
War Department State Department

LABOR ADVISORY COMMITTEE

The duties of the Labor Advisory Committee include the submission
of expert advice to the Board on all labor problems incident to the proper
carrying out of its national defense mission. With the requirements of
national defense as a primary consideration, the Labor Advisory Committee
will submit recommendations to the Board on such problems as are referred
to it by the Board. The Labor Committee will report directly to the Board
but will have liaison for the purpose of advice and consultation with the
Coordinating Committee and the Industry Advisory Committee.

Chairman: Robert J. Watt

Organization Representative Alternate
American Federation of Labor. ... Robert J. Watt Lawson Wimberly, IBEW.,
Congress of Industrial
Organizations ................ Joseph P. Selly Geraldine Shandros
American Communica-
National Federation of Telephone tions Association

Workers ..................... Joseph A. Beirne John J. Moran, Vice-Pres.

INDUSTRY ADVISORY COMMITTEE

The duties of the Industry Advisory Committee include the submission
of expert advice to the Board on all problems of general concern to the
communications companies incident to the proper carrying out of the
Board’s national defense mission. With the requirements of national
defense as a primary consideration, the Industry Advisory Committee will
submit recommendations to the Board on such problems as are referred
to it by the Board. The Industry Advisory Committee will report directly
to the Board but will have liaison for the purpose of advice and consulta -
tion with the Coordinating Committee and the Labor Advisory Committee

Whenever a problem involving domestic or international broadcasting
shall arise, the Chairman of the Industry Advisory Committee shall notify
the Chairman of the Domestic Broadcasting Committee or International
Broadcasting Committee, as the case may be, and such Domestic or Inter-
national Broadcasting Committee shall designate a Delegate to act as a
member of the Industry Advisory Committee on that problem.

Chairman: Walter S. Gifford Secretary: Dr. C. B. Jolliffe
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By Howard Chandler Christy

JEAN HERSHOLT

8th YEAR

“ir. CAridﬁan 7

SPONSORED BY VASELINE
CBS, WEDNESDAY, 8:30 P.M,
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Organization Representative Alternate
American Telephone and

Telegraph Company .......... Walter S. Gifford Keith S. McHugh
Globe Wireless, Ltd............ .. Jack Kaufman R. W. Bunce
International Telephone and

Telegraph Corp. .............. Col. Sosthenes Behn Frank W, Phelan

(All America Cables
and Radio, Inc.)

Press Wireless, Inc............... Joseph Pierson D. K. De Neuf
Radio Corporation of America.... David Sarnoff Dr. C. B. Jolliffe
Tropical Radio Telegraph Co.. .. .. R. V. Howley
R. A. Phillips
U. S. Independent Telephone (Central Electric &
Assn, ... Telephone Co.) Clyde S. Bailey
Western Union Telegraph Co.....A. N. Williams E. R. Shute

AVIATION COMMUNICATIONS COMMITTEE

The duties of this Committee include the study of all phases of domestic
and international civil aviation radio facilities and communications services
associated therewith. It will have liaison with the U. S. Government Facili-
ties Committee and the State and Municipal Facilities Committee. With
the requirements of national defense as a primary consideration, the Com-
mittee shall recommend plans for the most efficacious use of all of these
facilities in time of military emergency, giving due consideration to the
needs of other governmental agencies, of industry, and of other civilian
activities.

Chairman: R. O. Smith

Organization Representative Alternate
Aeronautical Radio, Inc. ........ R. O. Smith
American Association of Airport

Executives ................ ...
American Export Airlines, Inc.... W. A. Schrader M. H. McFarlen
American Federation of

Labor
American Telephone and

Telegraph Company .......... R. L. Jones F. A. Cowan
Department of Commerce (Civil

Aeronautics Administration) ... A. S. Stokes Eugene Sibley
Federal Communications

Commission .................. T. E. Daniels
National Advisory Committee

for Aeronauties ............... Charles H. Helms
National Federation of

Telephone Workers ............ John J. Moran
Navy Department .. ....... ... ... Capt. Geo. H. De Baun
Pan American Airways System...H. C. Leuteritz
Private Fliers Association, Inec....Roger Wolfe Kahn John M. Wells,
State Department ....... .. ... .. .. Arthur Lebel
U. S. Coast Guard. . ........... .. Lt. Comdr, F., A. Leamy Lt. Comdr. E. K. Rhodes
War Department ... ............. Col. Wallace G. Smith
Department of Commerce ’

(Weather Bureau) ............ Delbert M. Little Ivan R. Tannehill
Western Union Telegraph Co. ....P. J. Howe H. M. Saunders

DOMESTIC BROADCASTING COMMITTEE
The duties of this Committee include the study of the physical aspects
of domestic standard broadecasting and formulation of recommendations of
such precautions, supplementary facilities and reallocations as it shall deem
desirable under foreseeable military conditions. It shall also consider other
domestic broadcasting systems including relay broadcasting, high fre-
quency (FM) broadcasting, television, facsimile broadecasting and experi-
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Sincere thanks to the 1051
Newspapermen and women who voted
"BREAKFAST CLUB" Favorite Daytime
Variety Program in Radio Daily's
1944 "All-American Radio

Program" Poll.

:2§w1 7?2?72%/7

BREAKFAST CLUB BLUE NETWORK
Monday to Saturday, Incl. Chicago. 8 to 9 A.M., C.W.T.
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mental broadcasting. The Committee’s work in all of these fields will
include recommendations for the speedy and efficacious use in time of
military emergency of all necessary domestic broadcasting facilities and
communications services asosciated therewith, with the requirements of
the national defense as a primary consideration.

Chairman: Neville Miller* - Secretary: A. D. Ring

Organization Representative Alternate
American Federation of Labor....Lawson Wimberly Maynard F. Marquardt
American Telephone and

Telegraph Company ........... G. L. Best H. H. Carter
Blue Network, The............... K. H. Berkeley 3eo. 0. Milne
Broadcasters Victory Council... .. John Shepard III 0. L. Taylor
Columbia Broadcasting System.

Ine. ... ... Earl H. Gammons Dr. Frank Stanton
Congress of Industrial

Organizations .................
Facsimile, Inc. .................. John V. L. Hogan
Federal Communications

Commission .................. George P. Adair Rosel H. Hyde
FM Broadcasters, Inc. ......... .. Walter J. Damm Philip G. Loucks

Finch Telecommunications. .. ... ..
Mutual Broadeasting System, Inc..
National Association of

Broadeasters .. ..... .. ....... Neville Miller* Howard S. Frazier
National Assn, of Broadcast Engi-

NEETS . ... J. H. Brown A. T. Powley
National Broadcasting Company..Frank M. Russell 0. B. Hanson
National Federation of

Telephone Workers ............ John J. Moran
National Independent

Broadcasters .......... .. ..... Harold A. Lafount Andrew W. Bennett

National Television System Com-
mittee of the RMA Engineer-

ing Department .............. W. R. G. Baker V. M. Graham
Office of War Information........
State Department ....... ... ... .. Harvey Otterman
U. S. Independent Telephone

Association ... ... ... ..., Louis Pitcher Clyde S. Bailey
War Department . ...............
War Production Board........... F. H. McIntosh J. R. Cruetz
Western Union Telegraph

Company ..................... H. P. Corwith A. W. Donaldson

INTERDEPARTMENT RADIO ADVISORY COMMITTEE

This Committee is designated under the provisions of Paragraphs 5 and
7, but without reference to Paragraph 8, of the President’s Executive Order
of September 24, 1940. The duties of this Committee will include making
special studies and recommendations regarding frequency allocations, with
the requirements of national defense as a primary consideration but giving
due consideration to the needs of governmental agencies, of industry, and
of other civilian activities.

Chairman: Comdr. Paul D. Miles *
Vice-Chairman: Capt. E. M. Webster
Secretary: M. H. Woodward Assistant Secretary: L. R. Brady
Organization Representative Alternate
Department of Agriculture. ...... E. W. Loveridge E. C. Wagner
Department of Commerce........ Dr. J. H. Dellinger L. H. Simson
Federal Communications
Commission .................. T. A. M. Craven H. F. Carl
79
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first things first

Sometimes the hard way is the casiest—if you go at it right.

Here at Mutual were busy building a better network. For a
solid decade, this has been a good network. To make it better
—better for listeners, for artists, for stations, for clients—is a

large order. And we plan to do it soundly, concentrating con-

tinuously on first things first in all our operations.

Foundations come first in any structure, and we think the
rockbottom foundation for a radio network is the minds and
skills of its personnel. Mutual is particularly well-grounded in
this respect. Its directorate comprises successful broadcasters
whosc radio-business experience covers the whole span of
broadcasting’s quarter-century...a lineup of practical know-

how outstanding in the entire field of commercial radio.
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This basis of first-hand experience has lately been strength-
ened from within by the organizatioil of a complete and able
executive staff, headquartered in New York and buttressed at
key points elsewhere. Into capable hands have been charged
the various problems of general management as well as pro-
gramming, station relations, sales and all other phases of
efficient network operation. Mutual efforts toward improve-
ment in each of these fields deliberately follow the funda-
mental, first-things-first pattern ... with the listener—the

family on the receiving end of radio—foremost in our plan-

ning at all times.

Shouting from the housetop has no place on the Mutual sched-
ule, but as we build upon this sturdy foundation, we think
our “hard-way” approach may prove the easiest route to a

better network after all. We'll let you know how it works out.

MUTUAL BROADCASTING SYSTEM

www americanradiohistorv com


www.americanradiohistory.com

4

< s
T
~
2 2
Wm
-

For PeEp AND IVvORY FLAKES



www.americanradiohistory.com

°* o o BOARD OF WAR COMMUNICATIONS ¢ o o

Organization Representative Alternate
Department of Interior.......... Stephen L. Windes
Department of Justice........... E. D. Coffey H.J. Walls
Department of Labor........ .. ..
U. S. Maritime Commission...... D. S. Brierley J. T. Welsh
Navy Department ............... Lt. Comdr. P. D. Miles Lt. (jg) W.R.Foley, USNR
Post Office Department ......... Roy M. Martin Charles M. Knoble
State Department ............ ... Thomas Burke F. C. deWolf
U. S. Coast Guard............... Capt. E. M. Webster Lt. Arthur L. Budlong

War Department ................ Lt. Col. A. G. Simson Capt. Wm. E. Plummer

INTERNATIONAL BROADCASTING COMMMITTEE

The duties of this Committee include the study of all phases of interna-
tional broadcasting and the formulation of recommendations concerning
such precautions, supplementary facilities and reallocations as it shall
deem desirable under foreseeable military conditions., With the require-
ments of national defense as a primary consideration, it shall also recom-
mend plans for the speedy and efficacious use of all necessary international
broadcasting facilities in time of military emergency giving due considera-
tion to the needs of other governmental agencies, of industry, and of other
civilian activities.

Chairman: Walter C. Evans Secretary: P. F. Siling
Organization Representative Alternate
American Federation of Labor....Louis Barnett Lawson Wimberly
Associated Broadcasters, Inc......Wesley I. Dumm Royal V. Howard
Columbia Broadcasting System,
Inc. ... . Earl H. Gammons Edmund Chester

Department of Commerce
(Bureau of Foreign and

Domestic Commerce) ......... Howard E. Way
Crosley Corporation (The) ...... James D. Shouse R. J. Rockwell
Federal Communications

Commission .................. P. F. Siling Geo. P. Adair
General Electric Company ....... Robert S. Peare

Mutual Broadcasting System, Inc,. Alfred J., McCosker
National Association of

Broadeasters ................. Neville M}ller* Howard S. Frazier
National Broadcasting Company, :
Inc. ... ... John F. Royal Dr. Charles B. Jolliffe
Navy Department ............... Comdr. Fnauz O. Lt. Comdr. F. C. B. Jordan
Willenbucher
Office of Coordinator of
Inter-American Affairs ........ Don Francisco John W. G. Ogilvie
Officé of War Information........ James Weldon
State Department ............... Harvey Otterman Col. Car]l H. Hatch
War Department ................ Maj. Gen. Alexander D.
Surles
Westinghouse Electrie and
Manufacturing Co. ............ Walter C. Evans L. B. Wailes
World Wide Broadcasting
Corporation .................. Walter S. Lemmon Mark L. MacAdam

RADIO COMMUNICATIONS COMMITTEE

The duties of this Committee include the study of all phases of domes-
tic and international radiotelegraph and radiotelephone communications
facilities (including mobile and fixed services) except aviation, amateur,
Federal, State, and Municipal communications facilities. With the require-
ments of national defense as a primary consideration, the Committee shall
recommend plans for the most efficacious use of all of these facilities in
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Greenwood
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time of military emergency, giving due consideration to the needs of other
governmental agencies, of industry, and of other civilian activities.

Chairman: Capt. E. M. Webster Secretary: F. M, Ryan
American Federation of Labor....Andrew McDonald David D. Barry
American Merchant Marine

Institute, Ine. ....... ........ R. J. Baker

Organization Representative Alternate
American Telephone and

Telegraph Company ..... .. .... W. G. Thompson F. M. Ryan
Association of Edison

Illuminating Companies ....... G. G. Langdon
Congress of Industrial

Organizations ................. H. C. Taylor W. P. Paschel
Department of Commerce ....... Dr. J. H. Dellinger L. H. Simson
Edison Electric Institute...... .. H. E. Kent
Federal Communications

Commission .................. William N. Krebs J. A. Russ
Globe Wireless, Ltd. ............. Jack Kaufman R. W. Bunce
Lake Carriers’ Association . .. .. Gilbert R. Johnson C. M. Jansky, Jr.
Lorain County Radio Corporation. Herman E. Hageman Frank C. Dunbar
Mackay Radio and Telegraph

Company .................... Haraden Pratt L. Spangenberg
Maritime Commission ......... .. D. S. Brierley J. T. Welsh
Mutual Telephone Company . ... .. W. I. Harrington Alvah A. Scott
National Federation of

Telephone Workers ............ John J. Moran
Navy Department .. ..... .. ..... M. W. Arps
Press Wireless, Ine. . ........... . Joseph Pierson D. K. DeNeuf, V.P,
Radiomarine Corporation

of America ............. .. .... Chas. J. Pannill Arthur J. Costigan.
R.C.A. Communications, Inc. . . ... Wm. A. Winterbottom  William H. Taylor

South Porto Rico Sugar Company. T. J. Phillips
Tropical Radio Telegraph

Company .................... R. V. Howley C. C. Harris
U. 8. Coast Guard . ......... ..... Capt. E. M. Webster Lt. Comdr. C. H. Peterson
U. S.-Liberia Radio Corporation. .. Byron H. Larabee
War Department ............. .. Col. Wesley T. Guest Maj. Orla St. Clair

COMMUNICATIONS LIAISON COMMITTEE FOR CIVILIAN DEFENSE

The duties of this Committee include the submission of expert advice
on all communications problems in which the Defense Communications
Board and the Office of Civilian Defense are mutually interested. With the
requirements of national defense as a primary consideration, the Committee
will submit recommendations to the Board on such problems as are re-
ferred to it by the Board. In addition, the Committee shall have liaison
with a similar committee of the Office of Civilian Defense and shall work
with that committee in planning for the most efficacious use of communica-
tions facilities for civilian defense.

Chairman: William N. Krebs Secretary: Herbert A. Friede

Organization Representative
American Radio Relay League ... .. ..................... George W. Bailey
Federal Communications

Commission . ... .. ...... . .. . ... e William N. Krebs
International Association of

Chiefs of Police. ... ... . . . . . . . i Capt. Donald S. Leonard

International Association of
Fire Chiefs and International

Association of Fire Fighters. ... . ...... .. ... . ... ... Herbert A. Friede
National Bureau of Standards .... .. ...................... Alvin C. Hutton
Office of War Information

War Department. ... ... ... . . ... . ... L Capt. Nelson Harton

Signal Corps
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TALENT CASTING LIST

 PATRICIA BELL

(LEx. 2-11C0)

e SHIRLEY BLANC

(LEx. 2-11C0)
 BURT BOYER

(LEx. 2-1100)

o PATSY CAMPBELL
(LEx. 2-1100)

« MARY CONWELL
(Clr. 6-3082)

« BARBARA FULLER
(LAc. 4-1200)

o DORIS (DORTHEA) GRUNDY
(LEx. 2-11000)
o« AMZIE STRICKLAND

(LEx. 2-1100)

BEN PRATT

Talent Promotion

Personal Publicity

RKO Bldg, 1270 - 6th Ave, New York City Cl. 63082
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Labor Advisory Committee, De- Alternate
fense Communications Board....Joseph P. Selly

Domestic Broadcasting Commit-
tee, Defense Communications

Board ... .. .. ... .. ... ... Neville Miller
Telegraph Committee. Defense
Communications Board ........ R. H. Vehling

Telephone Committee, Defense
Communications Board ........ Ralph 1. Mabbs Clyde S. Bailey

PRIORITIES LIAISON COMMITTEE

The duties of this Committee include the study of non-military priori-
ty problems that arise in the current work of priority ratings for materials
requiring inter-departmental coordination, and such special problems as
may be referred to it by the Board of War Communications or the Co-
ordinating Committee. In addition, the committee will have liaison with
the Priorities Planning Committee and may call upon the priorities repre-
sentatives of the numbered committees of the Board as well as other Gov-
ernment and industry experts for advice.

Chairman: Lt. Comdr. R. H. Griffin

Organization Representative Alternate
Federal Communications
Commission .. ............... Manfred K. Toeppen
Navy Department Lt. Comdr. R. H. Griffin
State Department ... ... ........ J. T. Keating Harvey Otterman
U. S. Coast Guard. ...... ... ... ... Lt. Comdr. J. W. Ryssy
War Department .. ..... .. ... ... Lt. Col. Lyle D. Wise Capt. John G. Hubbard
War Production Board .......... Leighton H. Peebles

PRIORITIES REPRESENTATIVES

Amateur Radio Committee
George W. Bailey, Chairman
The American Radio League
Cable Committee
C. Mills, Chairman Benedict P. Cottone, Secretary
Domestic Broadcasting Committee
Dr. W. R. G. Baker, .
National Television System Committee
of the RMA Engineering Department

International Broadcasting Committee

R. J. Rockwell, M. L. Prescott,
The Crosley Corporation : General Eléectric Company
Badiocommunications Committee
Arthur J. Costigan, Haraden Pratt,
Radiomarine Corp. of America Mackay Radio and TeIegraph Co.
State and Municipal Facilities Committee
Captain Donald S. Leonard, Chairman G. E. Nielsen, Secretary
Telegraph Committee
E. R. Shute, Chairman. Wm. J. Norfleet, Secretary

The Western Union Telegraph Co.
Telephone Committee

Z. Z. Hugus, Chairman Clyde S. Bailey, Secretary
Communications Liaison Commitiee for Civilian Defense
Herbert A. Friede, George W. Bailey,
International Assn. of Fire Chiefs The American Radio Relay Lesgue

United States Government Facilities
Lt. Col. A. G. Simson, Chairman
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o[)ll. eorge j /Oul‘nam, U.S.M.C.R.

now serving with the
American Armed Forces
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*
RADIO DAILY

IS HAPPY TO PRESENT
THE

“ALL AMERICAN

RADIO PROGRAM

O F 1 9 4 47

ROGRAMS, artisis and songs listed as winners on

the following pages were chosen by 1,051 ballots
as voted by the newspapermen and women of
America. Each figure represents the exact number
of votes received by the respective winners and the
first five in each classification. All ballots have been
checked by the Ross Federal Research Corp. which
conducted the field work for Radio Ddily and official
cerlification was by a recognized firm of certified
public accountants. Original signed ballots and
worksheets used in tabulating votes are open to
inspection by the industry.

Trade acceptance of the Certified Poll was unani-
mously received on January 9. 1945 when network,
independent station and press association represen-
fatives attended a luncheon at the Waldorf Astoria
Hotel. New York, examined the ballots, and learned
the methods used in obtaining them.
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FIVE YEARS FOR THE SAME SPONSOR

MILES LABORATORIES

makers of
Alka-Seltzer and One-A-Day Brand Vitamins
through }
Wade Advertising Agency
Blue Network
Sunday Nights "
7:30 P.M. (EW.T.) Wi
James Parks Louis G. Cowan & Company
Exclusive Radio Representative Creator and Owner
90

www americanradiohistorv com



www.americanradiohistory.com

ALL-AMERICAN WINNERS
IN RADIO DAILY'S

1944 CERTIFIED POLL

Commercial Program
INFORMATION PLEASE. Sponsored by H. J. Heinz Co.; Mondays, 9:30-10 p.m.,
EWT, on NBC network. Agency: Maxon, Inc.
*

Entertainer
BOB HOPE. Sponsored by The Pepsodent Co.; Tuesdays, 10-10:30 p.m., EWT, on
NBC network. Agency: Foote, Cone & Belding, Inc.

Symphonic Conductor
ARTURO TOSCANINI. Sponsored by General Motors Corp.; Sundays 5-6 p.m.
EWT, on NBC. The NBC-General Motors Symphony. Agency: Arthur Kudner, Inec.

Dance Band (Sweet)
GUY LOMBARDO. Sponsored by Larus & Brother Co., Inc.; Saturdays, 10-10:30
p.m., EWT, on Blue Network. Agency: Warwick & Legler, Inc.

{Dance Band (Swing)
HARRY JAMES. Sponsored by Liggett & Myers Tobacco Co., on CBS network for
period in 1944. Agency: Newell-Emmett, Inc. (Currently on Danny Kaye program.)

w
Male Vocalist (Classical)
JOHN CHARLES THOMAS. Sponsored by Westinghouse Electric & Mfg. Co.;
Sundays, 2:30-3 p.m., EWT, on NBC network. Agency- MeCann-Erickson, Ine.

w .
Male Vocalist (Popular)
BING CROSBY. Sponsored by Kraft Cheese Co.; Thursdays, 9-9:30 p.m., EWT, on
NBC network. Agency: J. Walter Thompson Co.

*
Feminine Vocalist (Classical)
LILY PONS. Guest appearances during the year on various commercial programs,

*
Feminine Vocalist (Popular)
DINAH SHORE. Sponsored by General Foods Corp. Thursdays, 8:30-9 p.m., EWT,
on NBC network. Agency: Young & Rubicam, Inc.

Symphonic Program
N. Y. PHILMARMONIC-SYMPHONY. Sponsored by United States Rubber Co.,
Sundays 3-4:30 p.m., EWT, on CBS network. Agency: Campbell-Ewald Co.

Comedian

BOB HOPE. Sponsored by Pepsodent Co., Tuesdays, 10-10:30 p.m., EWT, on NBC
network. Agency: Foote, Cone & Belding, Inc.
*

News Commentator
LOWELL THOMAS. Sponsored by Sun Oil Co.; Monday through Friday, 6:45-7
p.m., EWT, on NBC network. Agency: Roc&e, Williams & Cleary, Inc.

Dramatic Series
LUX RADIO THEATER. Sponsored by Lever Brothers Co.; Mondays 9-10 p.m,,
EWT, on CBS network. Agency: J. Walter Thompson Co.

Dramatic Serial
ONE MAN’S FAMILY. Sponsored by Standard Brands, Ine.; Sundays 8:30-9 p.m,,
EWT, on NBC network. Agency: Kenyon & Eckhardt, Inc.
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VOx PoOP

Parks Johnson and Warren Hull

(SINCE '32)

CBS Network Mondays for
BROMO SELTZER

Address: 8-3 Tuscan Court, Great Neck, N. Y.
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ALL-AMERICAN WINNERS
IN RADIO DAILY’S 1944 POLL

Sports Commentator
BILL STERN. Sponsored by Colgate-Palmolive-Peet Co. Fridays, 10:30-10:45 p.m.,
EWT, on NBC network. Agency: Sherman & Marquette, Inc.

e
Children’s Show
LET’S PRETEND. Sponsored by Cream of Wheat Corp.; Saturdays, 11:05-11:30
a.m., EWT, on CBS network. Agency: Batten, Barton, Durstine & Osborn, Inec.

Educational Series
AMERICA’S TOWN MEETING. Sponsored by Reader's Digest Association, Inc.;
Thursdays,I8:30-9:30 p.m., EWT, on Blue Network., Agency: Batten, Barton, Durstine
& Osborn, Inc.

Y
Quiz Show
INFORMATION PLEASE. Sponsored by H. J. Heinz Co.; Mondays, 9:30-10 p.m.,
EWT. Agency: Maxon, Inc. :

AG
Daytime Variety Show
BREAKFAST CLUB (DON McNEILL). Sponsored by Swift & Co. (Participating
program). Mondays through Saturdays, 9-10 a.m., EWT, on Blue Network. Agency:
J. Walter Thompson Co. for Swift.
PAY

Comedienne
JOAN DAVIS. Sponsored by Sealtest Inc. Thursdays, 9:30-10 p.m.,, EWT, on NBC
network. Agency: McKee & Albright, Inec.

Radio Announcer
DON WILSON. Exclusive contract wiht Jack Benny-American Tobacco Co. pro-
gram; Sundays, 7-7:30 p.m., EWT, on NBC. Agency: Ruthrauff & Ryan, Inc.

Woman Commentator
DOROTHY THOMPSON. Sponsored by Trimount Clothing Co.; Sundays, 8:15-
8:30 p.m., EWT, on Blue Network, to Dec. 17, 1944. Agency: Emil Mogul Co., Inc.

Ag
Star Of Tomorrow (Male)
ALAN YOUNG. Sponsored by Bristol-Myers Co.; Tuesdays, 8:30-3 p.m.,, EWT,
on Blue Network. Agency: Young & Rubicam, Inc.

Star Of Tomorrow (Female)
JO STAFFORD. Appeared as vocalist during 1944 on Johnny Mercer Song Shop
for Liggett & Myers Tobacco Co. on NBC network.

PAg
Popular Singing Unit
FRED WARING GLEE CLUB. Sponsored by Owens-Illinois Glass Co.; Thursday,
10-10:30 p.m., EWT, on Blue Network. Agency: J. Walter Thompson Co.

Comedy Team
FIBBER McGEE and MOLLY. Sponsored by S. C. Johnson & Son Inc., Tuesdays,
9:30-10 p.m,, EWT, on NBC network. Agency: Louis, Needham & Brorby, Inc.

Song Of 1944
', WALK ALONE. Published by Mayfair Music Corp. Music by Jule Styne;
words by Sammy Cahn. Introduced in the motion picture “Follow the Boys.”

Composition Of 1944
HOLIDAY FOR STRINGS. Published by Bregman, Vocco & Conn. Music by David
Rose; lyric by Sammy Gallop.
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ROY ROGERS

(4

"King of the Cowboys’

Under Contract to Exclusive Management
REPUBLIC PICTURES ART RUSH, INC.
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Results of Radio Daily’s

*

1944 Certified Poll

*

First five in each of 28 categories is listed below, each representing

the exact number of wvotes

Favorite Commercial
Program
Information Please ....... e
Fibber McGee & Molly..................
Bob Hope Show........................
Kraft Music Hall..... . .................
Edgar Bergen

Favorite Symphonic
Conductor
Arturo Toscanini ......................
Serge Koussevitzky
Andre Kostelanetz
Leopold Stokowski
Artur Rodzinski

Favorite Sports -
Commentator =
BillStern ...........oovvinnnn il
Ted Husing
RedBarber ............................
Harry Wismer
Stan Lomax

Favorite Dramati