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TED HUSING’S BANDSTAND ratings seem to defy gravity.

They continue to go up-and-up-and-up even while radio listening in general

follows its usual summer decline. This genuine audience growth presages

a whopping market for Fall, greater audience at less cost-per-listener.

GET THE FACTS!

Call or write for brochure giving
Bandstand rates and data, and ask
a WHN representative for availabil-
ities and the latest Pulse rating story.

1540 Broadway «

- 50,000 WATTS
1050 Kilocycles « Clear Channel

WHN |

NEW YORK

Bryant 9.7800
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SHOWY OF
TOMORROW

RADIO’S dynamic march forward is portrayed
with dramatic emphasis in this, the 1947

edition of the “SHOWS OF TOMORROW.”
°

ERE is reflected the creative minds of pro-

ducers, program directors, agencies and

talent as they present the newest and best in pro-
gram ideas for the 1947-48 season.

R ADIO DAILY is grateful to everyone who has

contributed to this comprehensive edition.
We are especially mindful of the valued opinions
of over 600 program, directors whose appraisal of
programming is an important feature this year.
To all, we say—thank you.
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ON TARGET

The only shots that count are those that hit.
Weed and Company’s record for “on target”
selling is maintained by the accurately directed

efforts of its experienced representatives.

WEED

AND COMPANY

RADIO STATION REPRESENTATIVES

NEW YORIK * BOSTON * CHICAGO * DETROIT * SAN FRANCISCO * ATLANTA * HOLLYWOOD
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JURVEY REVEALS PROGRAM TRENDS—

——06306 “Program Directors “Oote.

By Franl: Burke

- Editor, Rabio DaiLy

Analysis of the opinions on ET programming indicates that the
cycle of mystery shows which have held sway for the past year
are losing ground in popularity with the broadcasters and that quiz
and cqudience participation shows likewise are not as popular as
they were. On the other hand the balloting shows that there is a
demand for more straight dramatic shows, more comedy programs
and that musical shows are still the leader in the transcribed
programming field.

ROGRAM directors—the unsung executives of radio broad-
-/ casting who daily shape the entertainment schedules of the
. nation’s stations—have definite views on what constitutes
ood programming. Their views, representing the opinions of 636
rogram directors, gives an insight into the entertainment pattern
r 1947-48.
In presenting the factual highlights of the program directors
arvey, RADIO DAILY is mindful of the thoroughness of those
articipating and the frankness of most of them in allowing their
ames to be used in connection with the questionnaires. The sig-
atures quthenticates their thinking and gives a truly accurate Giveaways Voted Down
ppraisal of the programming picture. .
- The practice of “giveaways” on both network and local programs
resulted in heavy badlloting both for and against merchandising
The first question answered was "What types of programs bring  promotion schemes. The majority of program directors—393, to be
ou the greatest listening GUdlenC?? This que§tlon—q11 emlbrcxc.mg exact—went on record as being against the giveaway practice .
s to entertainment—served to give a good idea of the listening ) . , . i
1stes-in every section of the country from lowly 250 watters to while 243 voted the use of merchandise as premiums as being
0,000 watt stations. Music—the perennial favorite of all program-  okay. In most cases those who voted against the practice were
ling—led in popularity. The exact voting for the first six follows: strongly opposed and many characterized the practice as under-
Ist Choice: Music...... 363 4th Choice: Dramatic... 169 mining radio advertising by the generous use of free plugs. Those
2nd Choice: News. ..... 283  Sth Choice: Quiz....... 150 who supported it seemed to think that if the “giveaways” were '
3rd Choice: chety. .... 207 6th Choice: Comedy.... 142 —presented with a minimum of plugs that such programming was
Sports programs, while not among the first six, ranked as among 164 objectionable. They admonished fellow broadcasters to use

e favorites with many program directors, while public service . . :
rograms also came in for a share of the votes. The surprising good tastle, however, and not to jeopardize the good will of the
commercial program sponsors.

spect of the voting, however, was the imporiance given “News'
Many and varied notations were made on the questionnaires

-'llhfa balloting. This vote refutes the claim in some agency circles
lat interest in news broadcasts are falling off and that the quality in answer to “What new program ideas have contributed to the i
success of your station the past year?” By and large very few NEW

f news programs fails to sustain interest among listeners.
:nlél :gtswei to 'C(.Sp?CifiC qt,ltt?stiont: "}]lDoldnf}\lArS prOgrgrrtlS Oft 131001 programs were presented but the program managers did come
I work c-igination continue to ho e same interest they ; : fmdeamd.

llcli during the wartime period?”’ the program directors ballotted as up with some new twists on old tried-and-true formats.
llows:

YES. ..o 8398 NO.....o.o'eeeernnnn. 238 Music Leads Local Shows

Most Popular Programs Chosen

Growing interest in transcribed shows was also indicated in
dlloting. The consensus of opinion seemed to be that where
anscribed shows are of high quality in their reproduction, the
verage listener is unable to differentiate between a live and
unscribed shows. All the answers, however, were not partial to
‘anscribed shows. Many program directors went on record for
ood live entertainment over the ET shows and stressed the better
andling of c:mmercials on the live shows.

ET Needs Expressed

Some program directors were critical of the type of programming
ow offered on ET's and many suggestions were advanced for
Tprovement. When asked specifically what improvements might
¥ made in transcribed programming the program directors

and transcribed, led in popularity among the local station presen-
tations. Next came localized news and special events. A great
number of the program directors emphasized their accomplish-
ments in giving more extensive treatment to local news and local
civic, religious, and other cultural happenings. The man-on-the-
street, back from a wartime hiatus, again walks the Main Streets
of the nation and seems just as popular as ever. Quiz programs, ‘
local forums, and teen-ager shows also are rated as good audience i
getters. The category which has leaped into most prominence this
vear is the Disc Jockey and stations boast from one to five of the k"‘
patter spinners. ‘

|
i
It was evident from the comments that musical programs, live ;s
"
i
i
]

Aloted as follows:

More Half Hour Mystery
Shows

More Quarter Hour
Mystery Shows?

YES....209 NO....327 YES....223° NO....301
More Straight Dramatic More Musical Shows?
Shows? YES....361 NO....186
YES....324 NO....213 More Quiz or Audience
More Comedy Programs? Shows?
YES. .. .361 NO....202 YES....199 NO....315

LADIO DAILY -

The program directors, we have learned, are alert and welcome
an oppertunity to express their views, Some of these expressions,
representing large and small stations in many sections of the
country, make a wordy symposium which is carried in this edition.

RADIO DAILY bows low to the program directors for their con-
tribution in the interest of better radic programming. Their response
establishes this feature as an annual survey in our Shows of
Tomorrow edition.
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News makes News

A new RADIO DAILY poll shows

that a majority of the nation’s Pro-

gram Directors place NEWS as
second most important in their daily

programming. Here is the score:

Question: “What programs give you the greatest listening audiepces?"

Answer: Music — 363
NEWS — 293
Variety — 207

Dramatic — 169

Quiz — 150

For the best in news .
For the best in programs

based on news . . . . .

THE ASSOCIATED PRESS

RADIO DIVISION
50 ROCKEFELLER PLAZA
NEW YORK 20, N. Y.
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JUOTES ON QUESTIONRAIRES

The opinions of program directors on current programming were many and varied and their re-
plies to the questionnaires brought to light provocative views on the subject which is of vital im-'

following paragraphs:

Transcriptions

(Q) Do you jeel the need of more
symphonic  discs, hillbilly, musical
omedy, novelty, swing, etc? (State
oreference.)

(A) “No. The market is already flood-
:d and the quantity of tunes being re-
eased prohibits getting full use of good
unes. Lots of good tunes are swamped
sefore they’ve had a chance.” RUSS C.
“OUGHLIN, KROW, Oakland, Calif.

“More classical musie, especially
:omplete operatic scores. Symphonies.”
JOBART G. STEPHENSON, IJR,

YCNT, Centralia, Il

“Symiphonic music seems to be pretty
vell covered, but there is a lack of good
wvelty and sweet-swing arrangements
vithout vocals.” ROYDEN W. PARKE,
YKBYV, Richmond, Ind.

“More legitimate performances  of

-urrent and standard pops, Too many
swchestras play music for dancing in.
trad of for listening.” DOUGLAS B.
SRANT, WMT, Cedar Rapids, lowa.

“Some ET companies nced a lit
le more practical programming in se-
ious music. Other types are adequately
upplicd by commereial dises™ AR

HUR OWENS, WCSH, Portland, Me.

“Two librariex chosen for halancee
chieve  the  desired  ende”  JAY

IEITIN, WIHYN, Holyoke, Mass.

“Not necessarily  dises, but intelli-
ently planned  programs  with  avail-
ble dises™ WILLIAM J. LOFBACK,
VSAM, Saginaw, Mich.

“I brlieve pop conecerts, production

to combat the preponderance of “bible-
belt” hillbilly that is being Dbroadcast
over supposedly distinguished siations.”
ROBERT MANN, WCCP, Savannah,
Ga.

“Definitely nced more sweel, as well
as swing music. Have some use for
novelty.” DON E. BOUDREAU, WCIL,
Carbondale, II1.

“We [feel there is a shortage of re.
corded symphonic material, especially
for use for our FM station.” RICHARD
E. FISCHER, WHAS, Louisville, Ky.

“Greatest need is for bigger orches-
tras playing popular music; more of
the Morton Gould, Dave Rose type.”
S. B. TREMBLE, KCMO, Kansas City,
Mo.

“Balance seems pretty well distri-
buted. Our particular need is for more
Irish songs than we are getting.” BOB
GREER, KPRK, Livingston, Mont.

“I feel that both good quality sym.
phonic as well as musical comedy discs
are too few and far between. Quality
refers to technical perfection” T. W,

AUSTIN, WFMY, Greenshoro, N, C.

[ “Since this area is partial to bhillbilly
music, we could use a larger number
of such dises. Novelty tunes are be-
coming more popular and could he used
in greater number, such as Phil Har.
ris tunes,” CARL E. DUCKETT, WBOB,

Galax, Va.

Preference
(Q) Do you think listeners have «
preference of either live or transcribed
showes?
(A) “The preference in this area is of

umhers, are most needed.” CITUCK
WLLEN, WIPR, Greenville, Mise,

“Symphonic transeriptions are defin-
’:l:\‘ in  demand”  EARL  KEYES,
VEPG, Atlantie City, N. 1.

“Transeription  companies  are  woe-
Ny weak with classies, No serviee of.
o much variety and no symphonie
otk at all. Mudeal comedy dises
‘ould help if received in greater num.

e, " OTIs MORSE. WSBA, York,
&,

“Mote novelty aml mooth dance
l'!d:. Kill the jumping jive™ NOR.
AN I HARRINGTON, KGLU, Saf.

el Aris.

“There jon't enourh really good hill.

illy, The symphonie works aren’t pro-|

ramutieslly varied enough.™ FELIX D,
DAME JRL KGER, Long
alif,

“Nuo. Need i for package shows (1s)
Ytery, drama rumrd.\‘." HUGH

» ERRY, K1Z. Demver, Colu.

Beach,

i

course, for live shows because there is
«o little live talent here, und networks
Chave not as yet invaded the territory,
. There i~ a natural tendeney to frown
on transcriptions, due to the fact that
the audienee has heard little else,” AL-
BERT E. LYTLE, KTKN, Ketehikan,
i Ala-ka.

‘ “1 1think

there i~ still a derided
Cpreference for live shows, even live
cohowe that are not done as well a-
~ome  transeription=.”  ARTIHHUR ]
ITAPGOOD, KPRL, Paso Robles, Calif,

prefer transeribed <howe because live
talent not of «uflicient ealiber,™

ie

L Conn,

H

|

| ~If the transeription is highfidelity
Swork 1 don't believe it makes any
ferenee, Surface noises and
‘ruin too many otherwise good
Lsrribed  howse™ JOHN T
f“‘l!l,'l", Gainesville, Fla.

i “No, cspecially not in Hawaii, where

“A« an independent ration, listeners.

i tuadly
W, S, BLACK, KFFXD), Nampa, [daho,
tDAVID SCOTT, WKNB, New Britain, '

portance to dll broadcasters. Radio Daily is privileged to present some of these opinions in the

or so late.” DONAL E. KLEIN, KPOA,
Honolulu, Hawaii.

“For the first time in my career in
radio, there seems to be (in our arca
at least), a preference for transcribed
shows. It’s possible to bring to the air
by transcription a greater amount of ac-
eepted talent than most program
budgets (local) would allow in the way
of live shows., Hillbillies are an excep-
l\ion. CARL FOX, KGBX, Springfield,
Mo.

“Most listeners don’t notice the dif-
ference. (Who does, unless they catch
the ET credit given?) Why it should,
I don’t understand, but listeners are a
little disappointed if a program is tran-
scribed. They have a feeling they arc
getting it ‘second-hand’.” GLEORGE F.
SHEPARD, WALL, Middletown, N. Y.

“The ‘sting’ of a transcribed program
has not been obliterated. In this writ-
ers opinion they still lack the warmth
that can be injected into a well-rounded,
well produced local show. Plaudits
Lowever, to such lolks as Ziv and Tran-
scription Sales, who have done a re-
markable job in raising the quality
level of ET programs.” BERNIE C.

: BARTH, WLOS, Asheville, N. C.

*Qur audience shows a preference for
transcribed shows with big name ap-
peal” L. J. STANTON, WDAS, Phila.

delphia, Pa,

“The listener doesn’t know when it’s
live or transeribed; he only knows
Croshy is transcribed because its Dheen
so widely publicized.” MORTON L
BLENDER, WIPRO, Providence, R. 1.

“With the exception of a few lis.
teners with keen musical ear, who de.
teet considerable Toss of quality on some
transcriptions, there scems to be little
objection to  transcribed programs.”
JAMES C. MILLER, I, WMFT, I'lor-

ence, Ala,

“The listeners have a preference of
live shows, mostly hecause when they
hear “the following s tranxeribed”
they feel that romething inferior iy
coming up, just because it isn't a live
show,” A, JACK KELLY, WGST, At

lanta, Ga.

“Not unless direetly a<ked that spe.
cific question. I think very few are ae.
consicious of any difference.

“Believe listeners prefer live rhows

Ceven when artists subecaliber compared

;lu
dif-
distortion |
tran. :

SEVER.

ET  artiss”  NEIL MeINTYRE,

WKYB, Paducah, Ky,

“No, very few pay any attention, and
there are no kickbacke if quality is

Sup. Would sugpest that the tran~crip-

- - H . -
“There i+ a erving need in thic area’ the radio listener< have beeome aee
b A L .
T avmsphonic and light elassieal dises! cuctomed 10 hearing net shows a week

‘ADI1O DAILY

tion boys on timed rhow~ chieck the
frasibility of volume “taping” for con.
stant_quality.” ROBERT C. PAULSON,
KATE, Albert Lea, Minn,

“No, there is no preference, in my
opinion. Calibre of material emerging
from loudspeaker determines aceepta-
bility.” RAYMOND KATZ, WHN, New
York, N. Y.

“Listeners want good entertainment,
Those of us in radio are conscious of
transcriptions and recordings, but the
listening audience is interested only
in what comes out of his or her loud
speaker in his or her own home. JOHN
HADE, WJZ, New York, N. Y.

“The average listener doesn’t know
a transcribed show from a live one—
if quality of the platters is good. 8 out
of 10 don’t know what the word “tran-
scribed” means for certain.” RICHARD
G. ORAM, WRRN, Warren, Ohio.

“No preference if choice is between
net delayed stuff and live. Very definite
choice against canned programs as shot
out by national “canniug factories” . ..
should spend their dough on bhuilding
stars for net shows.” JOSPEIT T. HAL-
LOCK, KUGN, Eugene, Ore.

“l believe they definitely prefer live
broadecasts because of the public’s gem-
ern] attitude. If no transcription identi-
fication weie given, 1 doubt if listeners
would be able to identify transcribed
shows, and would therefore not he able
to state a definite preference.” E, C.

PIEPLOW, KABR, Abcrdeen, S. D.

Popularity

(Q) What types of locally originated
shows are most popular with your lis-
teners?

(A)  “Hillbilly draws by far the most
mail, however, T doubt that indicates
largest audicnce. Platter shows with a
couple of dise jockeys bantering Dback
and  forth,” ROBLERT M. HOPE,
WSFA, Mompomery, Ala,

“News broadeasts rank first in regu-
lar schedule of Toeal broadeasts,  Spe-
cinl events coverage of local lap-

penings ranking second, only hecause
of irregular broadeasting of such pro-
prams.” HHOWARD B. HAYES, WPIK,
Washington, DD, C.

“Our new  show, “Neighborhood
Bridge Club™ in which loeally prominent
women play Dbridge in studio, play is
deseribed  and  prizes  given to them
and to listener,  Local Tive musjcals,
diglogue newseasts, public serviee pro-
grans always good” READ W, WYNN,

WTAL, Tallahassee, Fla.
—_—

“Ouiz  rhows, news, local voenl
groups, and rolo ringers. All kinds of
»pm:iul events about the lhome town.
Sports and round-table discussions, in-
terviews” RAY ARVIN, KORN, I're-
mont, Nebr,

“Programs that are strictly local In
flavor—whether they be speech or e
sie” GEORGE 11, WILSON, K.
WSTV, Steubenville, Ohio.

(Continued on Page 13)

1}

PROGRAM DIRECTORS™ COMMENT


www.americanradiohistory.com

1?2

RADIO DAI|",


www.americanradiohistory.com

ULSTIONVAIRE QUOTES

(Continued jrom Page 11)

—

“Quiz and varicty shows arc the fav.
yrite of this area.” R, GAYLORD WAL-
'ER, WARD, Johnstown, Pa,

“Quizzes, intervicws—in the live tal-
nt category, but our local rcquest rec-
rd shows lead the field in popularity.”
W. . HARRIS, JR., -WEVA, Fred-
ricksburg, Va.

“Home produced dromatie shows with

some music has proved the greatest
wudience  drawing power.” MARLIN
5. SMYTHE, KRKO, Everett, Wash.

“Ncws programs with the latest local
ind state events. Listeners can get
vorld news on any station, but we are
he only source for local news during
he day since the local paper isn’t print-
ed until late aflternoon.” LYMAN
MERENS, WRJN, Racine, Wisc.

“If some one can do something
about making the Hollywood boys
realize that their “so called” modern
music, (Kenton, Krupa trio, Alvino
Raye, and the other guys who go [or
these nerve racking noise arrangements)
costs the radio station listeners every
lime we play it, they will be deing us
1 favor. The people are reached in
the homc¢ and who are the buying
aublic find it tests their audience loy-
ity too greatly. We bave more com-
Jlaints on these over-blown, overar-
‘anged, over-rated numbers than any
sther single thing. I think if the Music
Vlen of Hollywood would get out and
neet some of the people who are sup-
josed to listen to their music instead
o just creating Musicians music, they
vould find more general acceptance. I
an sell more merchandise and hold
nore listeners with Lombarde, Kaye,
3lue Barron, Jan Garber, Music of Man-
uttan, ete.” RAY C. SMUCKER,
YUM, Yuma, Ariz.

. “T would say the audience is equally
livided Detween the musical and quiz
rograms.” TURNER COOKE, WMAS,
ipringfield, Mass.

! “Perhaps the disec jockey with his
pecial line of chatter would hold
“tellar lionors, due to the extreme popu-
arity of that type of entertainment.
lowever, it might be added that ex-
‘eptions  will have to be made with
ny type of entertainment that falls
nto the “fad” line. Extremely popular
Ut won’t last.” HERBERT MERTZ,
VILB, Detroit, Mich.

[ . . .
Being in a farm community of eourse
¢ lean to string band shows with a

ood interest going to local sports.”
ILF S. BELDING, KXLO, Lewiston,
Tom,

“Because of our foreign language pro-
Tam structure, we have found our lis-
tners partial to musical programs which
“alure the music of their particular
Wionality, They are cnthusiastic also
‘out  sonp  operas  broadeast  in
heir language.” CHARLES BALTIN,
T110M, Jersey City-New York.

Giveaways
Q) Do you approve of ‘giveaways’ on |
rograms where commercial credits are
-equired?
A)  “Approve of local program give.!
ways by national concerns but not by
Tospective  local advertisers;  belicve

YADIO DAILY

networks and stations should definitely
limit giveaways per day.” DICK JOY,
KCMJ, Palm Springs, Calif.

“No. It’s very cheapening to radio
and should he discontinued. Why not
get the NAB, on this? PHIL SUTTER.
FIELD, WKLX, Lexingion, Ky.

“No. This phase of radio is running
away with itself, It’s time radio stopped
trying to ‘buy’ listencrs with gimmicks.”
HOWARD K. FINCH WJIM, Lunsing,
Mich.

“I disapprove of every facet of give-
aways. They put radio on the same level
as carnival side-shows—and we're ry-
ing hard 10 convince pcople that radie
is far and above any other medium for
news, entertainment and education.”
W. C. (BUD) BLANCHETTE, KGVO,
Missoula, Mont.

“Definitely no. This tends to break
down the whole purpose of advertising.
I think a sustaining should be just that,
and nothing more. When a product is
mentioned on a sustaining show it is
automatically commercial.” WILLIAM
G. WALTER, KOLT, Scottshluff, Nebr.

“No, I believe it’s clieap advertising
and tends to antagonize listeners who
lhave no chance to get the giveaways.”
BOB VAN DRIEL, KGGM, Albu-
querque, N. M.

“Yes, if the giveaways were obtained
frec or at a sharp concession in price.”
L. RAY MeCLOSKLEY, WNBF, Bing-
hamton, N. Y.

“I prefer to disapprove of giveaways
rather than the commercial credits that
sometimes make them possible. T think
that there is little doubt that giveaways
are used to compensate for program
weakness and lack of program ideus.”
H. M. SHREVE, KTOK, Oklahoma
City, Okla.

“Definitely yes, providing plugs are
held to minimum. Giveaways aid us in
getting large audiences, and are defin-
itely needed. Could not buy them on
budget. Also feel we are nurturing
new prospective accounts by this meth-
0od.” MURRAY ARNOLD, WIP, Phil-
adelphia, Pa.

“In general T think radio would be
better if programs had to stand or [all
on the merits of the show itsclf, rather
thari a giveaway inducement. However,
I bhave no serious objections to give-
aways.,” CHARLES A. McMAHON,
WNOX, Knoxville, Tenn.

“No objection to them, and since
listeners do not seem to object, and
some  local sponsors definitely like
them, sce nothing too objectional when
the commercial credits are  skillfully
and not too blatantly made.” CONRAD
M BROWN, KVOR, Colorado Springs,
Colo.

“No, not as a rule. We cannot com.
pete  with the fabulous prizes given
on a comparable basis on network pro-
grams.” FRED DAIGER, WSTC, Stam-
ford, Conn.

“lI don't believe that so-called com-
mercial eredits either add or detract

the listencrs interest. The average lis-
tener probably couldn’t tell you wheth-

from a show, so long as the show holds,

er or not commercinl eredits were given
on the show” CHARLES T WRIGHT,
WELL, New Haven, Conn.

“No, but unless station or  sponsor
foots the bill, s o necessary  evil.”
IIEIICI(N“'] ADAMS, WPDQ, Jacksonville
fa,

y

“No, I think pgivenways (50 many
and so expensive for the work required)
have hurt radio”  DOUG HADLEY,
WIPE, Herrin, 111,

“Personally 1 do not approve as
it minimizes the chances of selling
them time; however, the giveaways do
contribute to the popularity of many
programs.” BEVERLY BROWN, WNOE,
New Orleans, La.,

“Buying an audience with giveaways
appears to be the aceepted way . . .
would like to sce shows stand on own
merit . . . real showmanship applied
to scripts, productions, ete., might cease
rearrgngement of net shows as well as
chenges in national ratings.” RICHARD
E. BATES, WGAN, Portland, Mec.

“No, unless sponsor is willing to re-
duce lis own commercial time under
NAB standards.” DON MURRAY,
WAZL, Hazleton, Pa.

“Not unless program is comnercially
sponsored and the sponsors products
form the mail bulk of the giveaways.”
STERLING W . WRIGHT, WORD,
Spartanburg, S. C.

New Ideas

(Q) What new program ideas have
contributed 1o the success of your sta-
tion the past year?

(A) “Reduction of ecommercial copy
length, use of “fricndly’ voices. No punch
announcers, Teen-Age Forum, discussing
tcen problems and parents. Improved
news service, especially local covcrage.
Eliminations, so far as possible, of 5-
minute (eatures with programming in
15-minute segments. Notable exceptions
include a very few 5-minute newscasts.”

PAUL M. JONES, WFLA, Tampa, Fla.

“A new farm women’s half-hour show
and yet to be presented this summer,
a series of 15-minute dramatic shows
presented by casts from the State
Teachers College. An editorial pro-
gram in co-operation with the local
newspaper about present needs in our
city.” CATHERINE LICK, KBIO,
Burley, Idaho.

“Remotes direct from retail stores
have proven popular. A remote [rom
one of the theaters feauring organ mu-
sic sequred many regular listeners.”
A. WAYNE BEAVERS, KGFW, Kear-

ney, Nebr.

“Wholesome, family live type.”

DAVID McKAY, KOLO, Reno, Nev.

“A teen-age show encompassing the
entire high school scetion of this par-
ticular city brought constructive no-
toriety to this station.” WARREN Il
JOURNAY, WFEA, Manchester, N. H.

“Special programs — reflecting the
contemporary activitics of the coverage
area through remote broadeasts of Io-
cal cvents or through studio programs
related 1o such events, General pro-
gramming—constantly giarding program
balance so that there is mo reason for
turning off the station. In mu~i"—-tulmg
out extremes in music types.” JERRY

BAKER, WCTC, New Brunswick, N. J,

wire recorder may prove to be big au-
dience builder, ‘Mr, and Mre)’ tuke wire
recorder 1o visit local cluby, meetings,
pienies and other loeal affairs for color,
interviews and chatter about community
effort and things of interest,” B, K.
GAMBLE, WBTA, Batavia, N. Y.

“Record Busters,” a romedy request
show that bresks records that people
dislike. Special events recorded on tape,”
BILL MINEHART, KORE, Bugene,
Ore.

“The World’s A Stage” (the show
ubout show busines) with “shortwave
pickups from various show world cen-
ters around the world, Idea is that the
universal appeal of show lbusiness can
and is playing important part in let
ter international relations, Loaded with
name stars, and given top flight produe-
tion, series gets across worthy thought
with sock entertainment appeal.” DICK
REDMOND, WHP, Harrishurg, Pa.

“A hall-hour program weekly, called
“This Is Roanoke.” This show throws
the spotlight on the past, present and
future of our community and spares
no effort or cost to acquaint our citi-
zens with all the aspects of Roanoke
Iife. Cast averages 15 persons and talent
costs arc approximately six times the
cost of station time. Sponsor is Shen-
andoah Life Insurance Company.” BOB
MENEFEE, WSLS, Roanoke, Va.

“Life Looks Back,” done in form
of newscast, reviewing cvents of 10 years
ago as scen through the pages of Life
Magazine (then in its first year); “La-
dics Day,” theater program with re-
corded interviews Dbetween local an-
nouncer and celebrities; also local and
visiting celebrities interviewed.” GER-

RY O’BRIEN, XTUC, Tucson, Ariz.

“Increased sports reporting and varied
sports program, covering local picture.
Programs designed for children, where
they participate (rom home. (Drawing
by Music).” FRANKYE C. WALKER,
WFOY, St. Augustine, Fla.

“LExtensive coverage of local events
(elections, sports) giving the listeners
a ehoice (i.e., not placing a similar
program opposite a competitive pro-
gram of the same type).” GEORGE
SCOTT, WBBQ, Augusta, Ga.

“Quad-City Cruise.” Daily wire re-
corded interviews [rom all parts of the
Quad-City arca comprising East Mo-
line, Moline and Rock Island, Ill., and
Davenport, Iowa. “Quad-City College
Forum.” Two students from each of
our local colleges discuss local prob-
lems and national problems as they
affcet this community,” FOREST W.
COOKE, WHBF, Rock Island, IIl.

“Don’t believe there’s been new
idea in radio for some time. How-
ever, new angles on quiz programs,
and one man show “story tellers” have
been doing rather well.” STANLEY
HOLIDAY, WDSU, New Orleans, La.

a

“Broadcast of United Nations ses-
sions.” SEYMOUR N, SIEGEL, WNYC,
New York, N. Y.

“Principally sports remote from prize
fights and ball games, street shows, and
tele quiz, Not new, but always pood.
Newest thing here is 30 min. platter
show, with no gab and latest hit tunes
(uninterrupted). We design all our
music shows to less gab, and more
and Dbetter music and it’s paying off

for us.” J. NORMAN YOUNG, WAYS,

“Recent development of a show using

Charlotte, N. C,
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SIMPLE QUIZ ™ BUYERS

""BY THE WAY, LADIES, WE
HAVE A FEW TICKETS

{ FOR''CLUB I300" FOR

\ A FEW DAYS IN JULY IF
ANY OF YOU WOULD
LIKE TO HAVE THEM."

(see below)

How MANY RESPONSES

DID THIS ONE ANNOUNCEMENT PULL?

Go ahead, write your guess on the margin. See just
how far you miss the correct total.

BIG? Yes, stupendous!

STUPENDOUS? You bet—but it’s ten to one
you’ll still underestimate what just a single announce-
ment, on a hot June afternoon (June, that is, when
Hoopers are supposedly low) brought in the way of
requests for tickets to WFBR LIVE SHOWS.

LIVE SHOWS: Certainly. While we are proud to
be ABC’s Baltimore outlet to 1,200,000 listeners in a
rich, spending new Baltimore market... we
think our live shows have a lot to do with WFBR’s
consistently high tune in.

For only at WFBR can Baltimoreans see live
shows, meet radio personalities, participate in pro-
grams, get the close up of modern radio in action.

Anyone can sell you their spot on the dial, but in
Baltimore only WFBR delivers the good-will, the
prestige, and the live, visible support of a complete
radio service.

NOW ABOUT THAT RETURN...... YOUR
ANSWER WRITTEN DOWN?

A B.C.~5000 WATTS AND 1,200,000 LISTENER FRIENDS
NATIONAL REPRESENTATIVE — JOHN BLAIR & CO.

1
RADIO DAIIHI f%
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A

zbel, Clyde..... KIFI—Idaho Fnils, Idahe
\dams, Bernie. ... WPDQ—Jacksonville, Fla,
\dams, Fellx D,.KGER—Long Beach, Calif.
\dams, Willlam, J., WHEC—Rochester, N, X,
\lbinger, Al.......WCOL—Columbus, Ohio
Allen, Chuck WJIPR—Greenvllle, Miss.
Allen, Lloyd. KGIW—Alnmosa, Cole.
Andrews. Dean, « . WI'TM—Trenton, -N, J.
Anno, Mary........WATW—Aghland, Wis.
Archer, Adn... WMOA—DMarietta, Ohijo
Arnold, Murray.....WIP—DPhiladelphin, Pa.
Arrington, Bill.....WMRC—Greenville, S. C.
Arvin, Ray.........KORN—TFremont, Neb.
\ustin, T. W.....WEFMY—Greensboro, N, C.

B

3alley, Mel... .....KEX—DPortland, Ore.
3alley, Norman E....WKXL—Concord, N, L.
3altin, Charles. . . WIIOM—Jersey City, N. J.
3anks, D.........WIIAT—Philadelphia, Pa.
3arber, Mary.........KOPP—Ogden, Utah
3arr, Fred. .. . . WWRY—Woodside, N. Y.
tarry, Kenn R..KUOM—Minnenpolis, Minn.
sarth, Bernie C. . WLOS—Asheville, N. C.
tartlett, Paul R KFRE—TFresno, Calif.
jates, Richard E, GAN—TLortlnnd, Maine
teavers, A. Wayne...KGFW—Kearney, Neb.
teehler, Elmer G.....KGEK—Sterling, Colo.
telding, Lee S.....KXLO—Lewiston, Mont.

tennett, David..... WKBQ—Harrisburg, Pa.
tennett, K. R. ...... KGEM-—Doise, Idaho
terg, Hal........WILK—Wilkes-Barre, Pa.

tessen, Tonv...KWAC—San Antonio, Texas
tettinson, Winslow i

X WHEDB—TPortsmouth, N. IIL.
tigley, David E.......WJOI—Florence, Aln.
lgnell, Frank.. WIBA—DMadison, Wis.
SIshop, Kenneth IB.. KAND—Corsicana, Texas
Nack, J. A..... ... WGH—Norfolk, Vn.
Mack, W, S. .KFXD—Nampa, Idaho
tlake,

William E, ;
WRON—Ronceverte, W. Va.
$lanchette, W. C...KGV0—DMissoula, Mont.
tlender, Morton I,. WPRO—Providence, R. L.
‘Mlizzard, Louis C.....WMSL—Decntur, Ala.
loudreau, Don E,...WCIL—Carbondale, 11l
lough, Edward F..WPAG—aAnn Arbor, Mich.
toyd, G. F.......WPAY—Portsmouth, Ohio
fradshaw . ....KFBI—Wichita, Kans.
irazeal, R, KHQ—Spokane, Wash.
Iriqsette, A, J.... 'AG—\Worcester, Mass.
trown, Beverly...WNOE—New Orleans, La.
irown, Conrad M
KVOR—Colorado Springs, Cola.
trown, Stanley K....KGAK—Gallup, N. M.
troyles, Marvin. . XCOR—San Antonio, Trxas
tryson, Judy. ... WITCN—DMinneapolis, Minn.
tuenning, "Paul
. KOCY, KOCY-FM—Oklahoma City, Okla.
tulsset, Vietor....... WLOF—0Orlando, Fla.
tulotti, Charles. . ..KHJ—Tlollywood, Calif.

lurton, D, A. <+ «+.. WLBC—DMuncie, Ind,
tattram, J. W, ..... WCAD—Gadsden, Alan.
C

‘afferty, Tom. .KDYL—Salt Lake City, Utah
‘aldwell, Jay. .. WPLII—Huntington, W. Va.
‘allaway, Bernice. . WKBII—La Crosse, Wis.

‘ampbell, Dick. .......KOME—Tulsa," Okla.
‘ampbell, Vann, WAGC—Chattanooga, Tenn,
‘arey, Sam...... . .WRYA—Richmond, Va.
‘arr, Thomas S.....WANN-—Annapolis, Md.
‘arr, Wess. ..., .. KSEL—Lubbock, Texns
‘arter, Harvey. ., WMUR-—Manchester, N. IL
‘ary, Marvey...... WKRC—Cineinnati, Ohio
‘eell, Charles, . KFLW—KIlumath Falls, Ore.
‘hambers, BHL. ... .KECK—Odessn, Texns
‘Iark. Lowell,.... KTMC—D>McAlester, Okla.
‘leghorn, John..... WMC—DMemphis, Tenn.
‘oxley, Donald...... WCBC—Anderson, Ind,

.. . WBGE—Atlanta, Ga.
. . WKMO—Kokomo, Ind.
.WACLE—Chicopee, Mngs,
.WIHBI'—HRock Island, Iil.
ocke Ted W.. .KOIN—TPortland, Ore.
ooke, FTn-pe-, :‘t'\lAS—Sprlngﬂ(-hl. Mnss,
oslett, Franklin D.

WBRE—Wilkes-Barre, Pa.
oughlan, Russ C,..KROW-—O0akland, Calif.
unningham, Hal

KUTA—Salt Lake City, Utah
onningham, Owen

KGMB—Tonolulu, Hawnfl

b

KTrIt0—T.ongview, Texar
Stamford, Conn,

‘aleman, M, C...
‘ollng, Sid.. .

‘olwell, Terry
anke, Foreut

ltrtls, Jumes R.. ..
miger, Fred,

Wiy, t......... vv. . WING—Dayton, Ohle
‘ambuchi, Tobert W.. . WERB—Buffalo, N, Y.
fanlely, Fd .. . WGRV—Greeneville, Tenn,

fanzig, -h-rr
tean, B3411,

Yonaechy, \'Irglnlu,
telel, ol Van. .

.WINS—New York, N, Y.

SWIRE—Indianapolis, Ind.
. WERC—"Frle, Pn.

—Albuquerque, N, M.

u Bols, Charles KBMY—DBHlings, Mant.
Meekett, Carl F... .. . WBOB—(Gnlax, Vn,

Ninhur, W, . \I(l——-l\nlnmnmo. Mich.
tpee, Tenry. .. .. - “ WI—New Orleans, La,

E

:dmumh. John .. . KTHT—Houston, Texax
dwards, Hownrd

RKBWIh—Brownwood, Texax

dehorn, Trederlck Jd.. . KXI—Tortlnnd, Ore,

Mman, Beadiey K.. ... WAAF—Chleagd, 111

‘Nand, Ted. \'ﬂ\/,—uun(ln:ton. W, Va,

Jdr!‘d "u", Ke-I"eorin, 111,

:hrl:ht Taul, “T\I\-—- St. Louls, T,

“tes, Hobert ¢, WSJS—Winston-Salem, N. C.

participated in the survey.

to remain anonymous:

Program Directors’Roll Call

Herewith is a paiﬁal roll call of the program directors who

others indicated on their q;uestlonncm'es that they preferred

Two-hundred and fifty-eight

I
Falrbanks, Lynn N,
KF1Z—Fond-Du-Lac, Wise.
. WBYN—Brooklyn, N. Y.
.WTSP—St, Petersburg, ‘Ea.
Fedderson, John, . KLAC—Los Angeles, Calif,
Fell, John....... . . » « WCMI—Ashland, 'Ky,
Field, George.....WEVD—New York, N. Y.
Figi, Mig.... .. « WAUX—Waukesha, §Vis.
Finch, IMoward K....WJIM—Lansing, Mich,
Fischer, Richard E,..WHAS—Louisville, Ky.
Fischman, William J. WMBO—Auburn, X. Y.
Fitzer, Dean...... WDAF-—Kannsas City, Mo.
Fox, Carl..., KGBX—Springfleld, Mo.
Frayscth, Gilmore F, KMfiL—Marshall, Minn,
Frechette, George T.
WFIIR—Wisconsin Rapids, Wisc.
Freburg, Charles R.. . WOC—Davenport, Iowa
Frymire, Lawrenece
WEKAR—East Lansing, Mich.
Fuller, Mildred
KRDO—Colorade Springs, Tolo.

G

.WBTA—Datavia, N. Y.
...... WPIC—Sharon, Pa.
. .KYSM—Mankato, Minn.
WFUN—IIuntsville, Ala.
. WARD—Johnstown. Pa.
.WHDL—~O0lean, N. Y.
....... KREOQO-—Indie, Calif.
WLBJ—DBowling Green, Ry-

Fariss, William, ,
Faulkner, Jack.

Gamble, E. R...... .
Gamble, Paul. .
Gardner, Bob. .
Garrison, John. .
Gaylord, Walter R.
Gibson, Lloyd B...
besun, Riley. .
Givesi, Ken.....
Godofsky, Paul
WHLI-WIINY—Tlcmpstead, N. Y.
George, Abner II,. ., KOTA—Rapid City. S. D.
Grant, Douglas. . . WMT—Ccdar Rapids, Iowa
Greenlaw, Sherwin, . WLNII—Laconin, N. H.
Greer, Bob .KPRK—Livingston, Mont.
Grilin, John A....... Durango, Colo.
Gunn, Buekingham W...WGN—Chicago, Il
Guyer, R, Sauferd. ... WBRTM—Danville, Va.

—
-
o]

H

Hadley, Doug.......... WJIPF—Uerrin, IiI.
Hageman, 11, L........WADC—Akron, Ohio
IIairgrove, Jim..... KIOX—DBay City, Texas
Halff, Hugh A. L. WOAI—San Antonio, Texns
IIallock, Joseph...... KUGN—Eugene, Orc.
Ilapgoad, Arthur J.

KPRL—DPaso Robles, Calif.
Iardison, Bob,..... KYWC—Vernon, Texas
Harrington, Norman B. KGLU—SaiTord, Ariz.
Harris, M...... WIVA—Fredericksburg, Va.

Harrison, J, W..,.

.KFMB—San Diego, Calif.
Hartrick, George A WJILS—DBcekley, W. Va.
Ilautman, James J . . KLPM—NMinot, S. D
Hawkins, Jack........ KIUN—T’ccos, Texas
Hays, Don, ....... WIWNR—DBeckley, W, Va.
Hayes, Glenn C........ WBMI—DMacon, Ga.
Iayes, Howard B,

WIIK—Alexandrin, Ya.; Washington, D, C,
Heltin, Jay VIIYN—Ilolyoke, Mass.
Helms, Jesse. . WCBT—Roanoke Rapids, N, C.
Ilendrix, CIfT........KGIIF—Tucblo, Colo,
Henry, Lew. ..
Henson, Douglas
Ilerbert, Ralph D,
I, Russell T
IHoiTmnn, Jack N
Ilolland, Herschel,
Tiollday, Stanley
Iloover, Bill..
Hope, IRobert N

. . WHKK—Akron, Ohio
MVYG—-Milledgeville, Gn.
KILO—Grand Yorks. N. N.
.WMDBI—Chicngo, IlL
. KFMJ—Tulsn, Okla.
hGhO—Dodgc City, Kans.
. . WDSU—New Orlenns, La.
KADA—Ada, Okla.
. \'Slu\l—)[on(gomcry Aln,
IToward, John. . . WHJB—Greensburg, Pa.
Iloward, Walter. . \\'l!lt‘—\\niubun, Conn.
Ilubbard, J. Harley

KXOX—Sweetwater, Texns

Hundley, Allen. .. .. .KPDR—Alcxandrla, La,
Hunsberger, J. Paul, WWBZ—Vineland, N, "J,
IHunter, C. M........ WHK—Cleveland, Ohlo

Hunter, Charles V.. ..
Huseby, Larry
ITuston, Jnck

WJW—Cleveland, Ohlo
KVI—Seattle-Tacomn, Wash.
+ .KFOR—Lincolp, Neb.

J

.. WRAW-—Recading, Pa.
. WDNC—Durham, N, C.

ducknson, Calvin. ..,
fapman, J, Irunk, ..

denking, Byron, ... . WIFBC—Greenville, S. C.
Johnson, Dick....WSVYA—IInrrisonburg, Va.
Jolley, 1eRoy......... KWIL—Albany, Ore.
Jonex, Don.. . {ANA—Anncondn, Mont
Jones, Paul \l ......... WrLA—Tampa, Fia,
Journay, Warren I,

WFEA—>Manchester, N, II,
Joy, Diek...... KCMJ—DPalm Springs, Calif,
Junell, Frank....... KROD—El PI'aro, Texny

K

LWOMT—)Maultowoe, Wise.
JKWK—St, Louls, Mo,
S—White Plnins, N, Y.

. WIIN—New York, N. Y,
“ IlTs‘\—]luntlnzmn. W. Yu.

Kadow, F, M....
Kalser, Ruxsell
Kaler, Randall.
Katz, Ray mnml
Kaymnan, Mike.

-u:ene, Tex......KTFS—Texarkans, Texan

RADIO DALLY

Keefe, Hownrd h I'R—Springfield, Mnss,
Kreer Xen. .. .WESC—Greenville, 8, C,
Kelly, Jack ‘\. ....... JWGST—Atlantn, Ga.

Kemp, Willlam T.. . KVOP—Plainview, Texas
Keyes, Earl. ....WFI'G—Atlantic City, N. J.
King, Sldney. . . WBHB—TFitzgerald;, Gau.
Kirchener, T...,.KGFJ—Los Angeles, Callf.
Kirk, Ben V.........KQV—Pittsburgh, Ia

Klein, Donald E., .KI’OA—-IIonolu]u, llnwnll
Knightiinger, Ted R...KMO—Tacoma, Wash,
Krieghofl, Sybil...... WIBK-——Detrait, Xigh.
Krough, Bill, .,WCNC—Elizabeth City, N. C.

L

La Coste, Alvert T,

KONO—San Antonio, Texans
Lally, Ed........WBAP—TFt. Worth, Texns
Lambeth, I‘rnnk S

WMFR—Iligh Point, N. C.

Laub, Daryl IL...WJJM—Lcwisburg, Tenn.
Lawten, Judith. ..., .. WTOD—Tolcdo, Ohio
Le Blane, Luecille. . ... KVOL—Lafayctte, La.
Lee, Frank. .. ... WMMN—Funirmont, W. Va.
Leslie, Irn L.....WBRC—DBirmingham, Ala.
Lewis, Bob. ...... ](AI‘Y—Bnkersﬂcld »Calif,
Lewis, Joanne. ... .WFIN—Findlay, Ol
Lick, Catherine....... KBIO—Burley, Idaho

Long, Russell. ..
Lytle, Albert E
Lytle, Harry

. . WCSC—Charleston, S. C.
KTKN—Ketchikan, Alaska
WMAN—NMansfleld, Ohio

M

Maguire, Dick. ..KFJI—Klamath Falls, Orc.
Mahoney, James T.. WLAW—Lawrence, Mass.
Maun, R, WCCP—Savannaly Ga.
Marget, .. . KVOX—DMoaoorhead, Minn,
Marlowe, B| <. . WSUA-—Bloomington, Ind.
Mars, Peter A.....WKLA—Ludington, Mich.
Marsh, Ken. ...WJIIL—Johnson City, Tenn.
Martin, Lew, ....... WDSM—Superior, Wis.
MecClay, John L.. WP EN—TPhiladelphia, Pa.
Mc(.luskc;, E.

. N

ny

WVBI‘—Bmx,lmmton,

\Ichnls, Robert B.
KTIP—DPorterville, Calif.

MelIntire, Russell B.. WSTI—Salisbury, N. C.

MecIntyre, Neil....... WKYB~—DPaducah, Ky.

McMahon, Charles A,

WNOX~—Knoxville, Tenn.

NI Y.

‘Y\S-——Corpus Christie, Texas
. WMOQII—Hamilton, Bhia
. WWNC—Asheville, N. C.

MecRae, Bill R.
K

Mecks, Dan J.:;
Melia, William T..

Mecnefee, Bob. ........ WSLS—Roanoke, Va.
Menke, Don....... WECA—Evansville, Ind.
Mecrens, Lyman....... WRJIN—Racine, Wis.

Merridew, Reginald P.

WGAR—Cleveland, Ohio
Meyer, George T...WDLB—Marshficld, Wisc.
Miles, Jim. .WBAA—VW, Laflayette. Ind.
Miller, Chm‘lcs .. . KRNT—Des Moines, Iowa

Milligan, Merritt. .. .... WTAD—Quincy, I,
Miller, James C...... WMFET—Florenee; Aln.
Milller, Howard A...... WIND—Chicago, III.

Mingus, Jahn A.....KRBC—Abilene, Toxas

Moore, Edward A.. ., KRES—St. Joscph, BMo.

Morford, Willinm IL....WMRP—Flint, Mich.

Morris, Gordon. ....KVAK—Atchison, Knns,

Morrison, Garett W....WCKB—Dunn, N.-C.
\i{

Morse, Otis. ..o vvonve.n SBA—York, Pa.
Moses, John B.....WHKC—Columbus, Ohio
Mott, Walter Vi....... KPKW-—TPnsco, Wnsh

Mueller, Rodger L..
Mullen, Robert A..
Mulroy, Bert
Murray, Don,
Myers, I'aul A.. .

LWHBY—Appleton, Wise.
KBUN—Bemidji, Minn,
WEMP—Milwnukee, Wis.
. WAZIL—Iiazleton, I'n.
\\ WVA—“Ilcchug W. Va.

N

WrPrA—-Tottsville,
..+« JAKC—Tulsn, Okin.
... . WTOL—Tolcdo, Ohio
Nelgon, Wayne M....WEGO—Concord, N. C.
Neuvar, Mildred. ... . KVIC—VYictoria, Texny
Nord, Evanas, .. ..KELO—Sioux Falls, S. D.

Naylor, John,....... I'a.
Neal, James L..

Nelson, Karl R....

Norrig, Paul W.. ... WTIK—Durham, ®. C.
0
0'Donnell, Harold C.. .KCVR—Lodi, Calif,

“ REN—Warren, Ohio
. I(THI icomn, Wash,
Ott, Woodrow W WENY—Elmira, N, Y.
Owen, Em......... l\\l' [—Waterloo, Iowa
Owen, Harrls, .. }\L“A-—LH(I« Rock, Ark,
Owen, Wanda K.. L WERBQ—Hurrlshurg, L

r
Jranklin
KWEM—West Memphis, Ark,
Tagliara, Nicholas
WEW & WEW-FM—St. Touls, Mo,
Park, Eldou A... WEAW-——Clncinnntl, Ohlo
Parke, Royden W VKB V—RIchumond, Ind,
Patterson, George. . . WAVE—TLoulsville, Ky,
I'utterson, Helen, WAI'O—(,Iml(unuol.n. Tenn,
I’asule, Vernon..... AQV—Vincennes, Ing,
I'anulsgrove, Willlam lf’.

Oram, Rlchard G...
Ormsby, Burke. .

Page,

EJ—Hugerstown, Md.

I'aulson, Robert O,

KATE—Albert Ten, Minn,
. WRNY-—Rochester, N, Y.
Peter, Frank W., ., WRHI—Tallahasee, Fla,
Tervon, Nancy...WRAK-—WIilliamsport, Pa.
Tieplow, E. C.......KABR—Aberdeen, 8. D.
Ylerce, Don, ., ... WRItI'—Washington, N. C.
Plested, Dolores. .. .. . KMYR—Denver, Cola,
T'ollock, Reed......KDON—Monterey, Callf.
I'rovost, D, ..... .WNIIC—New York, N. X.

Penfleld, Add., ..

R
Redfern, C. C.,...... WLAR-—Athens, Tenn.
Redmond, Dick...... WHI—IIarrishurg, Pa,
Reed, Norman. .. WWDC—Washington, D, C.
Reed, Vernon E....... KFI[—Wichita, Kann.

Renler, C, G.. ..
Iteynolds, raul K

KMPC—Los Angeles, Calif.

... WDBJ—Roanoke, Va.
Richard, Peter...... KINX—Juneau, Alasks
Rider, Virginin Wade, . WCED—DuBols, Pa,
Ritchle, S. C..CKLW—Windsor-Detroit, Mich.
Ross, James S...... . .KTW—Seattle, Wash.
Rousaville, R, W...WBAC—Cleveland, Tenn.
Royster, N. L........WOLS—Florence, 8. C.
Ruegg, Fred....KQW—San Franclsco, Calif.

Rye, Jack.......... KTSM—FI Paso, Texas
S
Sages, Sullivan..... WMDBS—Unliontown, Pa.

Samuels, Rosa Leo

KFXJ—Grand Junction, Cole.
Sandefuor, Bill WBBB—Burlington, N. C.
Scheihing, Gordon A.. WCAO—Baltimore, Md,
Schooley, Frank E, . WILL—Urbana, IIL

Scott, Charles P...... KTKC—YVisalia, Calif.
Scott, David. .... WEKNB-——New Britain, Conn.
Scott, George. .. ...... WIBBQ—Augusta, Ga,
Scver, John F., .. .. WRUF—Gainesvilile, Fla.

Shepard, George F.
WALL—DMIiddlctown, N. Y.

Shreve, H, M., . KTOK—OkIahoma City, Okla.

Sharpe, Tony......... WTRY—Troy, N. Y.
Shiclds, Larry. . KFXM—San Bernardino, Cal
Short, Joseph A ...... WIHCU—Ithaen, N. Y.

Sicgel, Seymour N.. WNYC—New York, N. ¥,
Simpson, C. IL. ... WHUN—IIuntingdon, Pa.
Sinclair., John. . .WRBRW—\Velch, W. Va.
Sinot, Warren J.. . WIOD—Miami, Fia.
Siverson, Charles. . WIIAM—Rochester, N, Y.
Skinnell, Julian F.....WLBR—Lcbanon, Pa.

Slate, Charlie. ... .. WLOE—Leaksville, N. C.
Smith, Cal...... {ROC—Rochester, Minn,
Smith, U. Scott. . . .KIINMO—THannibal, Mo.
Smucker, Ray C....... KVUM—Yuma, Ariz.
Smvthe, Marlin E....KRKO—Everett, Wash,
Snell, George. ...... KEEN—San Jose, Calif.

.WEED—Rocky Mount, N, C.
Sonis, Berton. ... WCIIS—Charleston, W. Va.
Speerstra, Jcrr_\ ...... KWJ)J—Portland, Ore.
Spencer, Ernest L.. . KYOE—Santa Ansa, Cal
Spiegle, Stan. K\RO—Aherdeen, Wash,
Stanton, P. J . WDAS—I'hllndolphlu, Pa.
Steed, Iy LA\'—Gmnd Raplds, Mlch.
Steketee, Lou. ... .. WKNY—Kingston, N. Y.
Stenger, John II.. . WBAX—Wilkes-Barre, Pa.
Stepherson, 1lobert, G. . WCNT—Cecntralia, Tl
Stewart, Elliotb. ....... WInX—Utica, N. Y.
Stone, Charlie. ... WMBR—Jacksonville, Fia,
Stuelpnagel, Fred M.. . KVCV—Redding, Calif.

Snowden, 3. T.,

Sunderland, Dale. . FRC—Cherenne, Wye.
Sutterfleld, Phil. .. .. VKLX—Lexington, Ky.
T

. WYEB—Sylacaugs, Aln.
WIIAV—IIgverhill, Mnes.
.KRLC—Lecwiston, Idaho

Taber, Robert B..
Taylor, Albert T.
Taylor, Virginia. .

Terry, 1L Bao oo oov v vt KLZ—Decnver, Colo.
Thampson, Mildred. . WGGA—Gainesville, Ga.
Thompson, JIal, .. .... WFAA—Dnllas, Texns
Tremble, S. B.. .. .. KCMO—Knnsns City, Mo.
Trexler, Thomas ... . WMIPS—Mcemphls, Tenn,
Vv
VYernon, Conrad. .. ... KNOW—Austin, Toxas
VYogel, Phil. .. .. WGKV—Charleston, W. Vn,

W

Whalker, Frankyc C.
WIrOY—St. Aurustine, Fla.

.KRTEM—Te¢mplo, Toxas
_KOLT—Scottsbluff, Neb.
.WAML—Laurel, Miss.
.. . KIDO—DBolse, Idaho
ENT—=Gloversvilie, N, ¥X.
.KGTTF—Shawnee, Okin.
KGW—"Dortland, Oro.

Walker, Pellon R..

Whalter, William G..
Walters, Granville. ..
Warner, Hub
Weaver, Malcolin.
Weaver, William A..
Welch, IHomer
Wellborn, Ellzabeth S,

WFFA—IIelena, Ark.

Welsh, Charles. . WLAY—DMuscle Shoals, Ala.

Werling, Rupe. .. .. WlI!(’—Phllndelphlq. Pa.
Wescott, Bd, . ...... WDAK—Columbus, Ga.
Whaley, Storm . KUQOA—Siloam Springs, Ack.
Wilkes, Willard, .. ... WAGE—Dotham, Ala.

Willlams, Jnck. ..

.KOX—TI"hoenix, Ariz.
Wilinms, Vern W,

WCLO—JInnesville, Wise.
Wilkon, George I, WSTV—Stcubenville, Ohlo
Wilkon, Roy.......... MBII—Joplin, Mo,
Windsor, Walter M,. . .WDVA—Danville, Va.
Woodle, llamilton. , WOLI—Syrncuso, N. X.
Woodson, Steve., ...... WOHS—Shelby, N. C.
Wright, Charles II., WELI—New JIaven, Conn,
Wright, Sterling W.

WORD—Spartanburg, S. C.
Wynn, Read W.. ... WTAL—Tallahnsseo, Fin.

Y

Young, J. Norman, . WAYS—Charlotie, N. ¢
Z

Zews, Roy I, ....... WERP—Savannah, Gua.

Ilmm('rnmn, Tred

WDBLK~—Clurksburg, W, Va.
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And our thanks to all who have shared in our progress

WNAC

Key station of New England's largest regional network and Boston originating |
station of Mutual Broadcasting System, the world's largest network

THE Y ANKEE NETWORK, INC.

Member of the Mulual Broadcasting System
21 BROOKLINE AVENUE, BOSTON 15, MASS. Represented Nationally by EDWARD PETRY & CO,, INC. 1» o

i
f
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'URRENT TRENDS 1)

opportunities available

By Clarence L. Menser

Vice-President in Charge of Programs o Z = -

National Broadcasting Co.

HE weathervane season is here again. That's the time when
]:‘one is asked to assume the proper position for pointing out

which way the wind is blowing in program trends. As usual,
t's a bit gusty, with a lot of cross currents. At times the wind seems
o blow from all directions at once. This isn't a new situation, of
ourse, so let's make the best of it and start pointing.

One of the trends, on which there has long been a lot of talk
wvithout much action, has to do with the search and development
of new talent. While no definite campaign is evi-
dent in the industry, it is worthy of note that there
seems to be a wider spread of activities among
ooth stations and networks directed to talent de-
velopment. RADIO DAILY's poll of Program Man-
agers concentrated on ideas, to be sure, but in
radio ideas are no good until they are combined
with talent. Any concerted effort, therefore, to ap-
oraise or organize program ideas must result in
spportunity fer talent. Opportunity is the first ne-
tessary ingredient to development.

These opportunities are being made available
n a definite way through certain recently devel-

»ped network programs. Eddie Dowling’s new “‘Big
dreak” . program on NBC, Arthur Godirey's pro-
yram on CBS, and others of this type give both
mpetus and importance to the search for talent.
't isn't possible to enumerate or even be acquainted with all the
ictivities of this sort that are going on throughout the industry.
suffice it to say that to those of us who have long been interested
n talent development, the increase of effort in this category is
oth interesting and significant.
°
. Summer replacements always provide a showcase for pro-
rrams by networks who hope to move certain talent of high
otential into permanent shows and star ratings. Though the
ummer season is still young, I feel it has already demonstirated
ig time possibilities for several performers. If the replacement
eason should develop only one or two who would become stars
1 their own right, it should be considered successful. Similarly,
© only one or two complete programs should demonstrate un-
sual merit, they would be worth talking about.
¢ Another significant trend which has been established rather
uletly has to do with the popularity of small musical units. In
1dio as in record sales, we have come a long way from the time
then first consideration was given only to large orchestras. Per-
onally, I think it is a good thing from many angles. Programming
as often been surfeited with genius, particularly the kind of

‘enius that has to work awfully hard to keep itself established as

uch. In many cases, it has also been the kind of genius that the

‘eneral public had no interest in. So they quietly moved to things

1y could understand—Ilike, perhaps, a tric. This doesn't mean

1at they will never be willing to listen to larger units, but it does
1ean that, when you get above twenty or thirty pieces, the ave-
age listener hasn’t any idea as to whether you have ten fiddles

1 forty. It means too that they .might like us better if they hear

1usic’ which they can understand rather than music which is -

layed for the conductors’ or the arrangers' private amazement.
his is only a restatement of an oft forgotten theory that the
verage listener has some very simple tastes and that, when he
5 as personal about them as radio should lead him to be, he is
kely 1o be a little frightened at programming which is too com-
slex and formidable. Certainly, he doesn’t want it as a steady
iet. This attitude of his hasn’t changed very much.

{ADI1O DAILY .

There is another indication which may result in a trend that
would be very beneficial to our program schedules. It is tied up
in a way with the considerable mortality among programs built
around name talent. A casual glance at these programs and the
talent who received star billing leads to one observation. Many
of us have gone on record more than once against the general
theory that a piece of name talent which had made a tremendous
hit as a spot in a program was important enough to the audience

to carry an entire show. In some cases, it has

been a matter of great regret that circumstances

have combined with poor judgment and at times

perhaps with vanity or ambition to propel talent

of wunusual merit into programming positions

where they had little possibility of succeeding.

The regrettable part is that some of this talent is

really wonderful. As a spot in the program, it

has been accepted with great enthusiasm. Con-

tinued in that type of spot, it would enjoy success

over a long run.

. °

I think it:would be wonderful for radio if all

these excellent artists would insist that they be

allowed to perform in programs which would show

their talents to their best advantage. For a lot of

- them, it would mean a loval and devoted fol-

lowing whose approval first brought them success. Many a fine

program would result.

°

Speculation as to probable costs for future programming con-
tinues to provide a lot of conversation. Some months ago, it was
freely predicted that most clients would put the check on expendi-
tures for this fall to such an extent that everyone would be look-
ing for the $3,000 and $4,000 programs. It takes no crystal ball to
learn that virtually the only programs available in the lower
priced brackets are those which are based on ideas or perhaps a
single personality combined with an idea. A lot of people would
like to come up with high rating programs at low cost, but build-
ing a program product is just like building any other product.
Those who contemplate mixing a lot of high-priced igredients are
forced by circumstance to sell at a high price. Competition for the
very top names is bound to continue, and the prices of programs
with these top names are sure to be high. That situation isn't going
to be changed merely by a pious hope. It will be changed' only
by a shake-out coused by such things as available time and

available talent,
e

According to a lot of the pessimists, the date at which this was
all to occur has already passed. With certain new swings int the
economic situation, there is as little reason to believe we will soon
get cheap top grade programs as that we will soon get cheap top
grade automobiles, or houses, or steak dinners. All of these things
merely emphasize the fact that the expensive program is not al-
ways the one that costs the most money. Some programs on the
air costing very little are most expensive in terms of what they
can deliver. Wise buyers know this. When the pinch is on, they
are likely to do something about it. But it doesn’t necessarily fol-
low that they will throw off their most expensive projects. Thev
are certainly likely to discard the least effective ones. Just workir s
on the law of averages, that isn't going to be oo bad. And it
shouldn't give any serious worry to programs which are really
tops.
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PUBLIC ORDERED

A\D1® DAILY

Adventure, drama, mystery, music. These are
the entertainment patlerns people like best.
And NBC is constantly on the prowl to find
new versions of these old favorites—{resh ma-
terial, characters new to radio, novel presen-
tations and siluations.

NBC has a number of packages—unstereo-
typed, but definitely commercial—on the air
today. All are designed, of course, to reach the
widest possible audience. Here are four.

ADVENTURE

THE ADVENTURES OF FRANK MERRIWELL
(Saturdays, 10 a.m. EDT) is turn-of-the-century
melodrama told in the exciting manner of to-
day. Frank Merriwell has typified to generations
of readers the ideal attributes of American youth
—wholesomeness, bravery, skill, loyalty—and
now he continues his perennial career of ath-
letic daring on the air. Based on the famous
stories of Burt L. Standish, here is a series of
radio adventures which enthralls a new audi-
ence of teen-agers—an audience as loyal as al-
ways, but far greater than ever before.

DRAMA

COLONEL HUMPHREY FLACK (Thursdays,
8 p.m. EDT), a Robin Hood among confidence
men, was first introduced in the pages of The

~ Saturday Evening Post. Colonel Flack never fails

lo solve his own problems at the expense ol

NBC...the National Broadcasting Company 2,

those who would fleece him, and he never fails
to provide a maximum amount of agony to his
perpetually skeptical companion, Garvey. Eager
listeners follow the adventures of this ingen-
ious pair week aflter week with increasing
excilement and amazement.

MYSTERY

MYSTERY WITHOUT MURDER (Saturdays,
10 p.m. EDT) reveals that bloodshed and vi-
olence are abhorrent to Peter Gentle, the one-
man army who won the Battle of the Bulge al-
most single-handed. His attempts to avoid vio-
lence and his efforts to solve complicated mys-
teries add a new twist to radio detective stories.
The accent on comedy rather than blood and
thunder proves that excitement in mystery
drama is not necessarily contingent on corpses.
Listeners agree.

MUSIC

ONCE UPON OUR TIME (Monday through
Friday, 10:15 a.m. EDT) is story-telling with
songs. The stories are true tales, actual happen-

ings. The songs emphasize and dramatize the

stories., Jack Kilty, Broadway baritone star,
sings—and Jack Kilty, actor and story teller,
completes a pleasantly unusual program. Here
is refreshing morning listening.

The usual complete details and audition records
are available at NBC Program Sales, New York.

AMERICA’S NO. 1 NETWORK

A Service of Radio Corporution of America

=
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to be a Succeséful Advertiser*

with a budget that fits your bankroll

There’s one essential of the million-dollar or the hundred-dollar advertising budget—they both have
to produce sales. That’s why the NBC Western Network has been the first choice of smart sponsors—
large, small and in bﬁlween—for twenty-one years. Firms like Sperry Flour, Tillamook Cheese,
Standard Qil of California, Safeway Stores, Wesson Oil and Snowdrift and scores more have proven
that the advertising penny becomes the sales dollar quicker, easier and surer when invested

in NBC Western Network time.

Richfield Oil Corporation, for example, sponsors radio’s oldest network news program. Now in
its 17th year on the air, Richfield Reporter has broadcast 5,000 quarter-hours of headlines and
human interest stories. Carefully edited and specially written for radio, it is presented every

evening at 10, except Saturday.

Rating-wise, Richfield Reporter tops all Pacific Coast news programs with a robust 10.4
{Hooper, Jan. "47 Report), consistently holding 40-50% of sets-in-use for its period. Currently
second among quarter-hour regional programs on the Coast, it has several times ranked along with

national programs in the “top 15.” And listeners are buyers.

Starting on 5 stations in 1931, Richfield Reporter has sparked the steady expansion of Richfield y
sales territory to its present dimensions: the coverage areas of 14 NBC Western Network stations.
It has been an important factor behind the Corporation’s 16-year record of increasing sales,

profits and dividends. The program represents approximately one-third of the advertising i

appropriation—it is a potent selling tool.

There’s only one Richfield Reporter, but it is also only one of many low-cost NBC Western Network !
programs whose selling records entitle their sponsors to write “Successful Advertiser” after i

their names. Wouldn’t you like to join them?

*In the Far West

sa rrancisco NBC WESTERN NETWORK

A Service of Radio Corporation of America
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NEW and

- AN UNBEATABLE TEAM!

Makes music for listeners,
money for advertisers...
10-11:30 a.m. 5:35-7:30 p.m.
Monday thru Saturday B

Wik it

Ever since 1935 MARTIN BLOCK and the MAKE BELIEVE | 1.
BALLROOM have been part of the pulsating life of this me- | :
tropolis. They make hearts —and merchandise — move fascer! |

For more than 12 years the MAKE BELIEVE BALLROOM | .
has been a New York show — tailored for New York listeners
and custom-made for advertisers who want to sell them! It’s a |
BIG show — and like all big shows it appeals to all ages! Hit i
tunes, top bands, new stars — you hear them all and you bhear | -
them first when MARTIN BLOCK entertains at the MAKE'
BELIEVE BALLROOM with two big performances daily, six Bt
days a week. '

Yes, he’s No. 1 in the No. 1 Market!

So listen to MARTIN BLOCK at his best —on the MAKE
BELIEVE BALLROOM! _

Buy MARTIN BLOCK wbhere he’s biggest —on WNEW ini ’
Greater New York!

Represented by
John Blair and Co.

CERVING NEW YORIC AND NEW. JERSEY 24 HOURS A DAY
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FTER THE SllﬂW 1S S0L

-is when the producer worries

By M. I, Shapiro
Managing Editor, RADIO DAILY

— ASIEST way to make money in radio says Joe Showbusiness
'| as he clutters up ‘a table at Toot Shor's or Lindy's, “is to

se]l a package show and then lay back and collect dough
r the next 39 weeks,"” etc. Yes, there's nothing to it. Just get
1 idea, work it out, cast and produce it, set up an aqudition or
cordings, then all you have to do is sell it. What do those
1ys at the agencies know about a good show. They give you
terrific run-around, blow hot and cold and then shake ‘em out
a hat and usually pick the wrong one. Maybe it's vour show
at fell out of the hat and you're all set. And of course there's
e sponsor. What would he know beyond the fact that he likes
) hear his name or product mentioned over the air and bask
| the reflected glory. As for Charlie Luckman (get the ‘Charlie’)
e just likes to have people point a finger at him qnd whisper;

he sponsors Bob Hope.”
°

Corner a hard-working independent producer, or even one not
» independent, and the picture changes. He appears cognizant
! favorable time slots, merchandising problems, the absolute
ascessity of keeping a program and the cast on its toes in order
» maintain the highest possible standard within its limitations.
ach show has its,kown peculiar momentum and occasional slips
s it wends its way daily or weekly in the effort to entertain an
tacting oudience. In trade or lay circles, the day after a top-
ight comedian has been on the air, invariably someone mentions
at so-and-so was or wasn't good last night, and there develops
“short disctssion on the merits or demerits as each heard the

rfogram.
°

Old Joe. Showbusiness mentioned above, apparently lives in
i past; days when an artist 6r troupe broke in a routine and
dth a good agent found themselves booked season after season
2 one vaudeville circuit or another, with the self same act. A
xason or two later the same theaters were ready for the same
stand routine. In fact the audience looked for the familiar lines
2d plecés of business. On the legitimate stage, -the producer
ving opened his play to a good press, seeing to it that the
agels were happy and that the advance ticket sale was in, hied
imself off to the golden shores of a Florida, resort. Returning
wny weeks later, he takes a lookin and” decides to jack up
@ cast, scare the understudies into action, and calls for several
shearsals. This done, with the house still selling out, he goes
» the Continent to pick up a few “original” ideas and maybe

nport a hit.
°

But the radio producer's sincerity is far more legit than the
‘age producer. He knows full -well that after he has sold a
irogram, his work really begins. This holds true whether the
‘how is live or to be iranscribed. It is not for the love of company
at find a corps of writers and other assistants in the retinue

“ADIO DAILY -

of leading comics, nor the lechnical crews around « lirstrate
dramatic production. Naturally the trick is to make the show
sound smooth and little or no apparent effort projected. To main-
tain the seemingly effortless chatter with a dopey quiz contestant
for instance, so that the lisiener as well as the studio audience
will find entertainment value, is one that usually has the quiz-
master sweating the proverbial bullets. Which may also go for
the contestant, vet the man on the show must not let his sweat
permeate through the loud speaker.

o

Yet the quizmaster is not alone. Prior to his session, the pro-
ducer himself has been in the wings screening his contestants.
He wants to avoid the “wise guy” type, man or woman; he wants
to avoid the prolessional hanger-on, he wants to avoid the alte-
gether giddy one. He wants some one of average intelligence whc
will lend himself to going along with a gag and take his chances
meantime on winning out. Thus he is constanily casting to make
each program stand on its own feet as an entertaining and sales
entity. :

In one way or another, this same thing happens to every pro-
ducer. The paraphrase might well be eternal vigilance is the price
of a good radio show. For radio’s producers whether daytime serial
or big Sunday night show, know thut each individual program
practically starts the thing all over again notwithstanding the
format and characters being in the Bag. If many radio folk run to
the doctor in the forenoon, take x-rays, swallow barium meal and
come back six hours later to count the ulcers, if any, it's because
of that inexorable multiple Simon Legree, the radio audience.

It doesn't follow that the producer of a transcribed program
series has it much easier. On a live show, a fluff is a fluff and gone
forever. On .a recorded series, no excuses are brooked and both
client and audience expect a letter-perfect job. Here again the pro-
ducer or his delegated representative has his fine points to watch
at rehearsals and actual cutting. Then he is still torn between
selection of the best of one or more recordings.

In lesser proportion the producer or director<of a local station
program has comparable headaches whether it is a one-tithe shot
or a regular series. The standard can never be too high from a

production angle.
°

At any rate, what we want to say is the next time old Joe Show-
business sees a successful radio producer buzzing the headwaiter
for a table he might do well to jump off the bar-stocl, stand at at-
tention and salute. For here is a man who caters to the largest
audience in the history of the world, and pleases the great majority
of it, or he would not be in business, successfully that is.
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THE BEST-KNOWN, BEST-LOVED STORIES OF THE WORLD'S -
MOST ILLUSTRIOUS WRITERS: o .
* CYRANO DE BERGERAC ® JANE EYRE ¢ LITTLE WOMEN
© HUCKLEBERRY FINN.® LES MISERABLES * WUTHERING
HEIGHTS ° 20,000 LEAGUES UNDER THE .SEA * A
CONNECTICUT YANKEE IN KING ARTHUR'S COURT

AND MANY MORE MAGNIFICENTLY DRAMATIZED FOR RADIO-
. - . ]
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AN UN PARALLELED TRIUMPH
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Listen and judge
for yourself

RLBERT show

Wednesdays at 9:30 pm DT

1lywood
The brilliant ¥ ° Joina
star plays the comedy -
We

oungH
leading

Anothel'
s.vouldn’t be su

Mr. President

Starring EDWARD ARNOLD
Thursdays at 9:30 pm EDT

Thls.unusual dramatic series
starring Edward Arnold is,
based on interesting, but al-
most upknown, behind-the.
Scenes incidents that have
happened in the White House

‘ascinating, enlightenin
non-political) dramas. §(and

sundays at 7:00 pm EDT
i o1y different
A mnew, daring, s‘car‘dnx:]gi lzle e

a
techniquel A conceale et honest, un-

1ks of life: t B}
on peoploin al(}t‘i‘(’;s and intimate com

arsed rea o nt]
rve;;(;ations. Unusual enterta’

Phil Silvel's show
Wednesdays at 10:00 pm £y

The popular stage and screen

_ comedian bortrays a news-

Paperman who ig always in hot
water. ABC’s newest entry in
the comedian sweepstakes.

IR

< <

- = “'“‘"""f“ftﬂ
I CHALLENGE .. YUKON

Saturdays at 7:30 pm 0T
N s
All the adventure and thrills of Alaska

he
1 t. Preston of th f
Gold Rush da}(’;nigd Police and his 4

Eskimo dog «King” help bring justice to
ne

i Produced by
rthern Wilderness.
gﬁ slz\ilx(;]e group who have made T he Lo

Ranger so successful.

One of these New ABC programs may
land in Mr. Hooper’s “First Fifteen”

ABC’s Program Department holds an enviable record for
developing and SELLING radio programs.

- During the 1946-47 season, for example, ABC produced and
sold “The Willie Piper Show”. . .“The Henry Morgan Show”’
.. ."Dashiell Hammett’s Fat Man”. . .*“The Paul Whiteman
Club”. . . just to mention a few. One of the reasons for this
success is that ABC sensed the need for relatively low-
budgeted shows that had plenty of popular appeal.

‘The programs listed in this advertisement have just started
their careers on ABC. If past experience is any criterion, we
can hope that at least four of them will be sponsored by fall.
We suggest that in your own interest you listen to these shows
at the earliest possible moment. One of these programs could
become your best salesman,

American Brozad casting Com,pan_y

A NETWORK OF 250 RADIO STATIONS SERVING AMERICA

RADIO

i P

;J vl
DAL
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[RANSCRIPTIONS VAST GAINS

| ——47 biggest year in history

‘ the biggest gains in the broadcasting industry. More tran-
scribed programs were broadcast on more radio stations for

jore sponsors than ever before in radio’s history. Our own figures

re a good example. Six hundred. and seventy-five radio stations

re currently carrying Ziv transcribed programs and some stations

re carrying as much as nine hours a week of Ziv ETs, all

ponsored. .

With advertisers facing once again a highly com-

etitive market, they are remembering something

)URING the past twelve months transcriptions have racked up

By John L. Sinn
Frederic W. Ziv Company

Radio stations and advertisers have the right to demand from
open-enders a continuing and increasing top quality of production.

They have a right to demand and incidentally, they are demand-,

ing, that there be plenty of programs in any transcribed series so
that the advertiser may continue on the air without intefruption for
a long time. A case in point was the Ronald Colman show, where
stations and advertisers both insisted on assurances of a year of
uninterrupted programming. They were surprised and delighted to

learn that simultaneously with the release of the

i first Ronald Colman program, three years of un-

at most of them learned in radio a long time ago.
Vhen you buy radio time you do not buy circula-
on. You only buy an oppeortunity for circulation.
he circulation depends on the pulling power of
1e program that the advertiser buvs to put into that
me. It's no wonder then, that the local, regional
nd national spot advertiser is more conscious of
rograms today than ever before. And when you
ok ‘at the tremendous number of fine programs
vailable on transcriptions today, you can under-
fond the phenomenal growth of the transcription

dustry.
’ (]

For as soon as the local, regional and national
dot advertiser goes on the air, regardless of the
ize of his budget, he competes with the fine top network shows for
le attention of the listening audience. And that means that if the
‘dvertiser wants the full return from his radio dollar he must have
p calibre programs-—no longer can he be satisfied to put on
honograph records or semething from the station library, or the
leagre talent usually available locally. If he wants an audience,
e must give the listeners what they want to hear: top talent, star
ames, fine music, excellent scripts and top-flight production.

To a tremendous numker of these advertisers open end transcrip-
ons are the answer. That's why open end transcriptions have
ecome such a tremendous factor in the industry. And from every
dication an ever increasing percentage of the “shows of tomor-
w' will reach the air on ETs.

Just stop and think for a moment what's happened to radio—the
Imost revolutionary changes that have taken place in the last few
ears. Right now a local advertiser can buy Ronald Colman for as
ttle as $12.00. Ronald Colman, a top star name, far beyond the
udget of even some of the national network advertisers, available
»a local sponsor for $12.00. Or if he wants music, he can sponsor
Yayne King for as little as $10.00, a nationally established program
ke EASY ACES fos as litle as $3.75. These are just a few
“amples. The list is growing. The parade has started and more
nd more stars in bigger and better and finer shows will be
vailable to the local, regional and national spot advertiser via
pPen end transcriptions.

Along with this phenomenal growth and tremendous progress,
le open end transcription industry faces new responsibilities, both
) the radio industry and to the listening public.

ADIO DAILY

interrupted service were guaranteed.

The open end producers have a responsibility
to the public as well. No one who is active in
this business of broadcasting can ever forget that
radio must operate in the public interest. The
networks and the stations have shouldered this
responsibility for years, and despite many some-
what biased critics, who belittle their efforts at
every turn, we believe that by and large they
have programmed in the public interest and that
they have made and are making constantly in-
creasing elforis to serve the public with better
programs.

But as the open-enders iake over a larger and
larger share of this programming job, as more and more hours
on more and more radio stations and regional networks are
programmed with open-end shows, the transcription industry
must assume an increasing share in this never ending task of pro-
gramming in the public interest. It is true that 97 per cent of all
open end programs are commercial and that they are no real factor
in sustaining programs. It is our belief however, that the program
in the public interest is not necessarily a sustaining program, and
that if a program is actually in the public interest it does not be-
come less so when it is paid for by an advertiser who includes his
commercial message. The “Favorite Story”’ program is an outstand-
ing commercial success. It is not running sustaining anywhere. On
every one of the 120 stations ‘which now carry i, it is commercially
sponsored. '

And vet, as of this writing, 68 schocls and educational
groiips, have spontaneously written in asking if there is not some
way in which they can tie in with this program and make it avail-
able for class room study in the schools. Here is a fine public
sefvice program that is a commercial success as well. Here is just
one example in the way in which the open-end industry is meeting
and will continue to meet its programming responsibilities.

Those transcription turn-tables that are spinning all over America
have the whole industry watching. We suggest that you watch
without concern and even with pride, for the growth of open-enders
is a healthy thing for radio. It means better programs, locally and
regionally. It means happier and more successful local and
regional advertisers. Those are the things that benefit all of us who
live and work in radio.
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DISC JOCKEY SHOWS 1947—

of 1947, it is not too difficult to envision such a tag as “The

Year of the Disc Jockey”. Yet, the concept of disc jockeys
is probably the oldest in the history of the industry. The only thing
that 1947 has brought is the popular emergence of a new home
for an old, stable type of programming.

Disc Jockey shows form the crux of the programming structure
of more than 75 per cent of the radio stations in the country.
In some instances, it may be that they are not
called by this name but actually, the net result

By Louis G. Cowan

President Louis G. Cowan, Inc.

‘ h ’ HEN a summation of radio activities is made at the end -

this is their ‘yean

school hours or during the late evening and early morning perior,
they wouldn’t be able to achieve the ratings they do if the intert
was confined to the younger elements.

The disc jockey program was originally conceived by the locl
station as a means of providing entertainment to listeners atx
minimum of cost. It is no secret that the small, local station cotl
never afford to maintain large staffs of talent and present li
shows all day long. Their financial potential makes this imp-

sible. In many towns throughout the country -:
can see concerted efforts to raise the cost of spt.

is the same. Extended periods of phonograph rec-
ords presented with varying degrees of produc-
tion, buildup, and ballyhoo. These vary from the
little 250 watters’ "Melody Matinee' to the highly
publicized and glamorized Tommy Dorsey, Paul
Whiteman, or Martin Block shows.

In view of all the current interest in disc jockey
programs, the development of a syndicated disc
jockey program such as "The Tommy Dorsey
Show’ was a natural step in the sequence of events
for it fills a real need for stations, both big and
small. Until now, the transcription industry in it's
rapid growth to maturity, has concentrated upon
the development of big name shows designed to
fill quarter hour or half hour spots. But of utmost importance to
the local station is the need for block programming. They require
big names in a form that will fill larger segments of their morning,
afternoon, or evening schedule. Stations consistently have asked
for syndicated programs that would enable them to offer big
names of their local sponsors at a minimum of cost. By purchas-
ing a five hour block and dividing it into 20 quarter hour segments,
the cost for each became infinitesimal and the opportunities for
resale much greater. So the development of the syndicated disc
jockey program.

Apart from such basic considerations as the need to station’s
operations, value in building persondlities, and importance from
a commercial standpoint, the fact remains that no other type of
programming affords a better opportunity to give listeners the
very best in American standpoint, the fact remains that no other
type of programming atfords a better opportunity to give listeners
the very best in American entertainment. Hours of preparation
and rehearsal go into every recording, only the finest talent is em-
ployed and the last word in engineering and recording facilities
are utilized. The disc jockey then builds his programs for the .vast
stock of records now available offering his listeners a standard
and variety of entertainment second to none.

For this reason, the listener ratings to disc jockey programs has
permitted the emergence of independent stations tthroughout the
country to positions of prominence. Larger stations haw now tak-
en the cue from them and are endeavoring to compete on similar
terms. For listening to disc jockey programs is not conned simply
to the teen-agers and jitterbugs. A recent New York survey re-
vealed that the average age of listeners to these programs is 38.
Another survey conducted by Dr. Sidney Roslow of Pulse indicated
that 10 to 12 per cent of disc jockey listeners are 45 years of age
and older. Since many of these programs are aired either during

28

announcements to at least One Dollar per spotl i
° |
Some of these stations sell spots for as little &
llc a piece! Obviously, if these are to remain )
the air—and their stability is vital to the radio -
dustry since they {ill important gaps in our eni?
service function—it is important that they be -
couraged to continue this means of programmii’
It is important too, that every effort be- made:
assist them in the development of their schedul.
The nation’s larger stations, too, are confroni
with similar problems in the cost of programmi:.
Naturally, their advertising revenue is far grea:’,
but to compensate for this, they maintain larcr
staffs of musicians, eannouncers, and actors. In.>
single instance have reports been received indicating that stcs
have been reduced as a result of the scheduling of a disc jocky
program. On the other hand, local announcers have been de\{:
oped into “name personalities” as a result of opportunities afforcz
them through these programs. Disc jockey shows have offexd
many of them their first real breaks—Robert Q. Lewis, Man:
Block, Al Jarvis, Douglas Arthur, Fred Robbins, Fred Cole, It
Elliot, and dozens of others have attained regional or even natio1l
prominence by virtue of their success in this field and their earn @
power has been greatly increased. . : ;

Insofar as the musicians and other talent is concerned, the ¥
ing popularity of so many disc jockey programs has helped grdt
ly to stimulate the phonograph record business and dozens>
new companies who would normally find it difficult to estabh
ne wartists, new tunes, or promote their labels, tind such progrcis
a successtul method of gaining immediate recognition. Succi*
means additional recordings, the use of more musicions, and i€
popularity of more and more new talent—talent which might otlr-
wise fall by the wayside due to the terrific competition inhei?t
in cracking the live network field. v !

In 1936, about the time disc jockeys began to develop into 13!
personalities, the average hit sold about 25,000 copies. Today, |¢
standards pass the 2,000,000 mark in sales under the impetus™
the platter pundits’ persuasive salesmanship. The average 1
with appropriate help from the jocks will sell between 200,00“{ :
300,000 copies. Formerly the number of new releases sched:
for each week amounted to 50 or thereabouts. Now- the weely
figure is closer to 2,000. Record production for 1946 is estimc:d
at 275,000,000 units and the output for 1947 is expected to t‘?l ‘
400,000,000. ‘ |

RADIO DA%H
b
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CBS programs

e TN
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July, 1947

SEASON-END SCORE ON
SPONSORED CBS PACKAGE SHOWS

CBS rounds out the 46-47 season with nine house-built
programs sponsored. Collectively, the nine turned
in a record score for CBS' sales-producing showmanship.
Individually, every one was a brilliant performer:

The_6_New _Sponsorshirs

Arthur Godfrey's Talent Scouts went commercial for Lever Brothers (Lipton Tea) in July,
in the 8:30-8:55 p.m., EDT, Monday slot. Originally broadcast opposite top nighttime
competition (Tuesdays, 9:30-10:00 p.m.), Talent Scouts worked its way up to sustaining
NRI!s_as high as 12.1

The Arthur Godfrey Show, 11:00-11:30 a.m., IDT, Mondays-Fridays is newly sponsored by Liggett &
Myers (Chesterfields) on Mondays, Wednesdays, Fridays. As a sustainer facing daytime's
No. 1 program, Godfrey in one year climbed to within one point of that competition's rating.

My_Friend Irma goes to work August 25th for Lever Brothers (Swan) on Monday nights at
10:00 p.m., EDT. In the difficult field of comedy-at-reasonable-cost, Irma on sustaining won
the highest laugh-meter rating for all network shows of its kind, got a highly enthusiastic
press, received client's nod over much competition.

The Whistler, 10:00-10:30 p.m., EDT, Wednesdays, a Hooper Top 15 in eleven out of twelve past o
months on the Coast, showed a contra-seasonal gain of 72% in May, after only 30 days of
sponsorship by Household Finance in the East, facing Bing Crosby. Continues to rise in

ratings through first July report. ' '

Give_and_Take, 2:00-2:30 p.m., EDT, Saturdays. Less than 24 months o0ld and sponsored by g
Toni, Inc., since January 4, delivered more than tw1ce as many NRI homes as any other Saturday

daytime program on any other network. (May NRI average audlence ratlng, 78, nearest
other network competitor: 2.8). T

Jean Sablon, Sundays 5:30-5:45 p.m, EDT, was C3S-showcased as radio's singing Charles Boyer,

bought by Hudnut November 9. Appraised by Dana of N.Y. World-Telegroem as "artistry .
sufficient to hold an American audience, if not overpower it"; rated by Cornelius Vanderbilt

of N.Y. Post as "a winner" preferred to Bing and Siratra by many women in recent Western poll. i

New_Gains by 3 Established Package Sponsorships

Crime_Fhotographer, 9:30-10:00 p.m., EDT, Thursdays, sponsored by Anchor-Hocking since

August 8, 1946, is one of the only two mystery shows making NRI's Top Ten, January-May Ninth
on NRI's May report, it delivered more NRI homes per dollar than any other network evening
program, beat the ratings of all Sunday night high-cost comedy shows.
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Sponsored THE ARTHUR GODFREY SHOW ERIC SEVAREID AND THE NEWS

11:00-11:30 AM EDT, Mondays, Wednesdays, Fridays 6:00-6:15 PM EDT, Mondays through Frida: .“i

Liggett and Myers Tobacco Co. Metropolitan Lifc Insurance Company . [i
CBS package

ROBERT TROUT WITIHl THE NEWS TILL NOW BILL HENRY: NEWS :

7:45-8:00 PM EDT, Mondays through Fridays 8:55-9:00 PM EDT, Mondays through Frlda iu
SIlOlUS Campbell Soup Company Johns-Manville Corp

'

Suspense, 8:00-8:30 p.m., EDT, Thursdays, renewed by Roma Wines for the fourth year, hit NRI's
Top 20 four times this season, averaged a 14.9, had an 18.0 high. With Crime Photographer,
Suspense outrated everything else on the four networks on Thursday nights in the May

NRI report. Also cited by 1947 Peabody Committee as outstanding drama "head and shoulders
above the competition."

Let's Pretend, 11:00-11:30 a.m., EDT, Saturdays, holder of all major broadcast awards, in May
gave Cream of Wheat the third largest Saturday daytime audience on the four networks;
easily led all Saturday morning ratings. Sponsor Magazine calls it: "perfeét example of a
program that pays off not only in direct advertising but through the goodwill that its
sponsorship creates." It has delivered for Cream of Wheat for over four years.

CBS News "the most adult in all radio" in the opinion of Time Magazine, is sponsored by
five different advertisers. Campbell Soup Company sponsors Robert Trout With The News Till
Now, Monday-Friday, 7:45-8:00 p.n., EDT. Curtiss Candy Company: Warren Sweeney, Saturday

and Sunday, 11:00-11:05 a.m., EDT. Johns-Manville Corporation: Bill Henry, Monday-Friday,
8:55-9:00 p.m.,, EDT. Luden's Inc.: Ned Calmer, Saturday and Sunday, 8:55-9:00 p.m., EDT.
Metropolitan Life Insurance Company: Eric Sevareid, Monday-Friday, 6:00-6:15 p.m., EDT.

5 CLICK PREMIERES IN 6 DAYS

July Fourth Week was no holiday in the CBS Program Department. From the Wednesday evening
before Independence Day until the Monday night after, CBS launched new programs at the
rate of one every 24 hours. Result: every one a success with first nighter press critics.

JULY 2—

Doorway to Life: 10:30-11:00 p.m., EDT, Wednesdays. Hard-hitting drama concerning actual
case-history problems in child rearing. Re-enacts dilemma, then gives best solution.

Top notch drama with scripts approved by top psychologists and sociologists. Scored heavily
with Variety as: "the type of serious and substantial programming that should earn an
all-year-round berth...solid showmanship gualities." From CBS-Hollywood, directed by
William N. Robson. Broadcast recordings available.

JULY 3—

Rooftops of the City: 8:30-8:55 p.an., EDT, Thursdays. New drama serles looks down from
rooftops of metropolis into private lives of cliff- dwellers. Says Billboard, "is infinitely
satisfying when stacked up against the usual trite romantic formulas....A prime example

of how égba a show can be." Originates New York, uses both originals and adaptations

Werner Michel supervises. John Mosman directs. Broadcast recordings available,

JULY 7—

Robert Q. Lewis Show: 7.:00-7:30 p.m., EDT, Mondays-Fridays. New CBS comedian in second series,
tor 5-a-week early evening or daytime sponsorship. Strikes Variety as: "a good bet with

an odds-on paybff.Partly scripted, partly ad-libbed, the show shapes up as a highly
listenable potpourri of music and chatter with Lewis' free-wheeling gabbing style providing
most of the wit and bounce ...Some sock assists from chirper Kathy Norman." Music by George
Wright's novelty quartet. Jack Mosman directs. Broadcast recordings available.
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"RIME PHOTOGRAPHER NED CALMER AND THE NEWS WARREN SWEENEY: NEWS

:30-10:00 PM EDT, Thursdays 8:55.9:00 PM EDT, Saturdays and Sundays 11:00-11:05 AM EDT, Saturdays and Sundays
Anchor-Iocking Glass Corp. Luden’s, Inc. The Curtiss Candy Compuny
1Y FRIEND JRMA JEAN SABLON ARTHUR GODFREY'S FALENT SCOUTS
0:00-10:30 PM EDT, Mondays, starting August 25 5:30-5:45 PM EDT, Sundays 8:30-8:55 PM EDT, Mondays
ever Brothers— Swan Soap - Richard Hudnut Sales Company, Inc. Thomas J. Lipton, Ine,

JULY 7—

CBS_Is_There: 9:00-9:30 p.m, EDT, Mondays. "Moving and powerful radio," Variety. "An
exciting innovation...history in fascinating, easy-to- take dosesﬂ Denis, N.Y. Post. "An
exciting program...a painless history lesson...packs a genuine wallop," Crosby of N.Y.
Herald-Tribune. Documentary dramatizations of great moments of history (Assassination of
Lincoln, Boston Tea Party, Joan of Arc's trial), news- -covered by CBS as if they were

Fappening today. John Daly does eye-witness job. Produced-directed by Robert L. Shayon.
Broadcast recordings, analysis available.

JULY 7—

Escape.: 9:30-10:00 p.n., EDT, Mondays. Only tales between the credible and incredible are
recreated on this new drama series, with what Variety calls "the laudable aim of simply
'telling a good story'." Originals and classics like Conrad's Typhoon, Kipling's Man
Who Would Be King "sklllfully scripted...with full-scale production flavor...adept
handling," adds Variety. CBS- Hollywood orlglnatlon Wi, . Robson dirccts. Broadcast
recordings available

90 MINUTES OF CBS COMEDY AVAILABLE

'Robey; Q. Lewis Little Shcw: 8:00-8:30 p.m., EDT, Saiurdays. New half hour comedy-variety

featuring shrewd satire of ex-disk jockey Robert Q. Lewis. Scripted by Goodman (Easy Aces)
Ace. "Kids radio, movies, anything else that pops to mind...may well turn out to be the

answer ...": Newsweek. "A new comedian, a longer spot and a not-so-little show": Time Magazine.

"Refreshing...top supervisory production job...hep scripting...justifies initial
handsprings." Variety. Broadcast recordings available

Sweeney and March: 8:30-8:55 p.m, EDT, Saturdays. CBS-discovered comedy team, ex-GI Hal March
and his buddy Bob Sweeney, in the special Hollywood-built-for-them series which network has
been developing for a year. Hilarious situation-caricatures of universal everyday
frustrations. Rated “wondqrful“,“a hit", by critics. Broadcast recordings available.

Bill Goodwin Show: 9:00-9:30 p.m., EDT, Saturdays. First show of his own for the emcee-
announcer of Hope, Burns and Allen, Sinatra shows. Situation comedy, starring Goodwin as an
eager—beaver civic-improvement volunteer, with genius for landing behind eight-balls. "More
than usual sustaining coin and effort in this one": Variety. "One of the best situation comedies
developed in many a month": Hollywood Reporter. Broadcast recordings, analysis, available.

DRAMA_OPEN TO SPONSORSHIP

Studio.One: 9:30-10:30 p.m., EDT, Tuesdays. New hour-long repertory air-theater series, doing
full-scale presentations of fine novels and plays rarely heard because they are too

meaty for radio's half-hour condensations. "An array that certainly won't be found anywhere
else on the air": N. Y. Herald-Tribune. "Notable ... fine rewarding program": N. Y. World-Telegram.
Broadcast recordings available. ‘ -

Romance: This great-love-story drama series delivered October-April Hooper averages in the
11's during 1944-46 sponsorship. Today "it continues to hit its big programming stride,!
according to Variety. Weaves romantic-mood spell for commercials, with masterly re-creations
of great love stories. Broadcast recordings.
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THE WHISTLER LET’S PRETEND GIVE AND TAKE SUSPENSE o
10:00-10:30 PM EDT, Wednesdays 11:05-11:30 AM EDT, Saturdays 2:00-2:30 PM EDT, Saturdays 8:00-8:30 PM EDT, Thursdays
Household Finance Corp. Cream of Wheat Corp. ~ The Toni Company Roma Wine Company, Inc.

SPECIAL SHOWS FOR SPECIAL PURPOSES

Great Music for Mass Influence:

New York Philharmonic-Symphony Orchestra: 3:00-~4:30 p.m.,, EDT, Sundays, beginning October 12t:i.
With Bruno Walter as next season's musical adviser (and conductor of many Sunday concerts),
broadcasts reach weekly audiences of 13,000,000 people and furnish a background for a middle-
spot which pulled 250,000 direct requests from listeners. Recordings and analysis available.

Self-Improvement Sales Appeal:

Look Your Best: 10:00-10:30 a.m., EDT, Mondays-Fridays. (Not broadcast in N.Y.) Only program on
the networks devoted to helping women make the most of good points, minimize bad features.

On sustaining, draws 7,000 requests a month for "advice sheets". Broadcast recordings,
analysis, available. :

Farm Market Selector:

Columbia's Country Journal: 2:30-3:00 p.m., EDT, Saturdays. Best farm-beamed program on the

air, according to Ohio State Institute for Education by Radio, Gardening Institute of America.
Crosby of Herald-Tribune says it..."gives five times as much information" as nearest
comparable series. Broadcast recordings, analysis, available. 7}_

Audience Participation:

Strike It Rich: 10:30~11:00 p.m.,, EDT, Sundays. Todd Russell of "Double or Nothing" fame in one N
of the most exciting quiz shows ever built. Features contestants with special need to 3
"strike it rich". Has each tell his story, gives him sizable cash "working capital®, with

chance of pyramiding to 400%. Broadcast recordings available.

Winner Take All: 3:30-4:00 p.m., EDT, Mondays-Fridays. A proven audience participation show
with the day-to-day carry-over suspense of a serial. On SuUstaining, dgainst Strong
sponsored competition, rates as high as a 5.2 Hooper. Broadcast recordings, analysis, available.

Your regular CBS representative will be glad to provide complete data on these and some
20 other CBS package shows available for sponsorship.

Sincerely,

Director of Commercial Program Development
The Columbia Broadcasting System
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EW GROUNDS IV PRﬂGRAMMlNG

an evaluation of progress

. By Davidson Taylor
~ V.-P. And Director Public Affairs, CBS

has broken new ground in several areas of programming,
and these areas will be cultivated in the coming fall and
inter radio season.
The CBS Documentary Unit was instituted by Edward R. Mur-
w as Vice-President and Director of Public Affairs, and has pre-
nted such notable features as ‘The Eagle’s Broed,” “Experiment
Living,” "A Long Life and a Merry One,” and "The Sunny Side
the Atom.” By the end of 1947, Robert Heller,
«ad of the Documentary Unit, estimates that
elve special documentary features will have
en presented. Subjects for forthcoming broad-
sts include “We Went Back,” based on actuality
cordings which have just been made by Bill
wns and Jim Hurlbut in the European and Paci-
| theaters of war, to be heard Thursday, August
410 to 11 PM; an actuality broadcast in connec-
n with new Lincoln material which will be un-
tked at the Library of Congress on Saturdav,
y 26, 3:30 to 4 PM, and unscheduled projects
" the subject of old age, the American Indian,
‘ucation in the Umted States and several other
bics.

) URING the past vear, the Columbia Broadcasting System

“CBS Is There” has introduced a new technique
Iz broadcasting of history. This program, proposed by Good-
‘1 Ace and produced under the supervision of Robert Lewis
tayon, brings the CBS microphone into exciting historical scenes,
td John Charles Daley gives an eye-witness description of the
‘currence. It seems to us that this device opens up many imagin-
‘ve possibilities for increased showmanship in educational
I>grams.
-CBS has continued its activities in the package show field, and
fo of its important new entettainment programs will be broadcast
¢ Monday nights before and after the Lux Radio Theater. Arthur
Udfreys Talent Scouts, produced by Irving Mansfield, will be
tard 8:30 to 8:55 PM CNYT, and My Friend Irma, written ‘and
bduced by Cy Howard, from 10 to 10:30 PM CNYT under the
Lipective sponsorships of Lipton’s and Swan. Arthur Godirey's
~Yt1me network program has been sold three times a week to
(esterfield. CBS has at present the greatest number of package
$ws sold it has had at cmy time in its history.

Among those which are still available for sponsorship are Rob-
© Q. Lewis, who will shortly be heard 8 to 8:30 PM Saturday
‘thts; Sweeney and March, now broadcasting 8:30 to 8:55 PM
lurdcys and Bill Goodwin, who is on the air 9 to 9:30 PM Sat-
Ylays, Abe Burrows begins a new series of quarter-hour comedy
Dsentations 10:30 to 10:45 PM Sa.turdays,‘ July 26. Studio One,
“ which Robert Landry and Fletcher Markle are collaborating,
"] be continued indefinitely in the 9:30 to 10:30 PM time on Tues-
‘Y nights. Iis early ratings have been decidedly encouraging.
‘mcmce which has an impressive commercial record, is avail-
‘le for sponsorship, as are Bill Robson’s new show, Escape, and
“mer Michel's Rooftops of the City. Robson is also producer-di-
™or on Doorway to Life, the new dramatic series on problems

“zhild rearing, which will continue into the Fall and until further
Tice,

RDIO DAILY’ .

"Suspense’, “Crime Photographer’, “The Whistler’, and
"Let's Pretend”, all CBS package shows, are continuing under their
present sponsorship.

Edward R. Murrow returns to the air in a new broadcast five
times a week early in the Fall. Lowell Thomas will also be heard
transcontinentally on CBS in a Monday through Friday series of
news programs.

Hubbell Robinson, Jr. becomes Vice-President and Director of

Programs, bringing with him an impressive record

of having been production head at one network
and at two of the major agencies before joining
CBS. Prcgrams will continue to be divided into the
areas of public affairs and entertainment, with the
two heads of the Program Department answerable
to top management for the content of broadcasts.

Emest Martin, Director of Network Programs,
Hollywood, has recently been in New York for con-
ferences on the future of CBS transcontinental pro-
gramming from the film capital.

(]

During the summer, he and his colleagues have

been rtesponsible for ten programs between the

‘hours of 6 and 11 PM, CNYT, each week, and for

five daytime half hours. There is no intention of

slackening Hollywood activity in CBS-built shows,

but there is, on the contrary, every intention of preserving the

present activity and adding to the production schedule in Holly-
wood as the situation demands such additions.

William H. Fineshriber, Jr. as Assistant Director of Broadcasts
remains in his co-ordinating position to both the public affairs and
entertainment aspects of production at CBS.

Activities in the sale of cooperative programs have been cen-
tralized in Ralph Hatcher, who reports to the Station Relations De-
partment, and in a short time he has already recorded a substan-
tial increase of income in this field. The programs themselves
will continue to be produced by the Program Department.

The Philharmonic Symphony Orchestra of New York, the Phila-
delphia Orchestra and the CBS Symphony Orchesira will all be
heard during the Fall season. ~ The Philharmonic will occupy its
usual 3 o'clock time on Sunday afternoon, the Philadelphia Or-
chestra will be on the air from 5 to 6 PM Saturdays subsequent
to the football season, and Invitation to Music will be heard late
Sunday nights rather than on Wednesday nights in the Fall and

Winter season.

During the past vear, CBS has instituted a program of criticism
of the daily press over station WCBS, and Don Hollenbeck will
continue this new development with his broadcast, CBS Views the
Press, in its present time period, 6:15 to 6:30 PM, Saturdays. CBS
also made a forward step in explaining the problems of radio
broadcasters to the public with Lyman Bryson's broadcasts, Time
For Reason—About Radio, on Sunday afternoons,

The CBS Program Department plans to give continuing atten-
tion to better production in all types of programs.


www.americanradiohistory.com

2A

From robin’s chirp to witching hour,
Philadelphia’s leading independent
gives Philadelphians what they like to
hear. News and weather (every hour
on the hour) . . . swing and superb
symphony . . . seasonal sports and
drama and special events at home and
across the seas.

NATIONAL REPRESENTATIVES

950 '
WPE“ I HEADLEY-REED COMPANY

New York * Chicago * Detroif -« Atlanta
San Francisco * Los Angeles:

PHILADELPHIA
THE EVENING

Call this programming a balanced diet.

Call it @ recipe for making friends. By, -

any name, it's winning a steadily grow-
ing audience. And it is the reason «
steadily growing army of advertisers,

find WPEN a prime selling force in the

nation’s third largest city.
WPEN gets results.

BULLETIN STATION

o i e

]
RADIO DALI:
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ROGRAMS OF

TOMORROW—

what will they be like?

By Charles C. Barry

Vice-President in Charge of Programs and Television

American Broadcasting Company, Inc.

~HE radio programs, the television broadcasts of tomorrow,
 what will they be like? Well, basically they'll all be programs
. that the listening or viewing public prefer.
Radio is licensed to serve in the public interest, convenience and
cessity. To discharge our duties we must give the cudience what
ikes and wants.
Trends in programming will vary as the public whim and fancy
tates. There are those who look down their noses at the audience
rticipation program. And vet, judging on per-
mance alone, they are a part of what the public
mts for they satisfy the Cinderella complex of
1t part of the radio public which enjoys listening
or being among the audience when some con-
tant wins a prize following a battle of wits. These
sgrams, in addition to justifying themselves as
dio fare, also have made a hit in television where
sight gag can be appreciated.

[ J

That brings up the point of present-day radio

>grams and their adaptability to television. In

ect cmswer to critics who contend that radio pro-

1ms are good for a listening cudience only and

-ve no appeal when telecast, let me remind them

1t the huge demand for tickets to radio programs

sves that the broadcasts also are good visual

-tertainment, hence good television. Indeed there also have been
orts that too many comics on the air are not keeping the home
-dience in mind but through gestures and grimaces cause the
1dio cqudience to send up gales of laughter much to the distress
. the radio listener who, sitting at home, is completely unaware
-the comedian’s antics. Certainly such programs and the studio
t-play make for excellent television fare.

So much for the adaptability of presentday radio programs to
'evision.

Turning to television itself and the problems it will create, let us
st consider the categories in which video programs of the future
‘Il be grouped. These include special films, special events and
le programs prepared for television.

‘Special films present no great problem for they can be edited and
trrated much in the same fashion as motion pictures and news-
s are handled. Special events, however, will require an entirely
' ferent technique from radio’s special events coverage.

' [ ]

i Consider a baseball game. The announcer need not tell the
:;dience that the batter flied out to Joe Smith in center field with
-n on second and third and one out. The good special events
tnouncer will explain the next possible move by the team at bat
'd the reasons therefor. In short, he will become more a student
"lhe game and help his listeners to understand the event more
‘ly. Present-day radio announcers covering baseball games, pos-
“ly bearing this in mind, are giving commentaries more and more
'this vein, but because radio is a sound medium only they must
il continue to tell listeners what is going on in the field. The same
%lds true for other special events such as football games, boxing,
., when televised.

Programs prepared especially for television present one imme-
ately apparent problem for actors. They will not have a script.
ws, unlike the movies which shoot the scenes in many “takes”
hring ‘which the cast is requijred only to know their individual role

AiADIO DAILY -

and lines in the scene being “shot” at the moment, television actors

will be scriptless the entire time the program is on the air—and,

there are no retakes. The question of being telegenic will not apply

to any great extent, for makeup may and probably will be used.
[ ]

Frequency meodulation broadcasting at the outset may be ex-
pected to expand greatly the use of good music through top flight
orchestras and musiciams, for, FM with its ability to reproduce faith-

fully both the high notes and the lowest register
will make listening an added pleasure for music
lovers and music students. In spoken material, FM
-will not mean a great deal to the listener because in
a speech, the important thing for the speaker to do
is to get his message across and not to ring all the
stops on the scale. Aside from entertainment,
radio’s great forte is news. Radio news, which
gained increasing importance during the wartime
vears, has continued to hold a high percentage of
its peak audience even though the news emphasis
has shifted a great deal since the hectic days of
World War I

News will be a prime feature of both television
and FM and will continue to hold its dominant posi-
tion in standard radio broadcasting.

L ]

Films undoubtedly will play a great part in clarifying the news
for the television audience. When a newsworthy event takes place,
say in Cairo, Egypt, films will show the home viewer what the city
looks like, what its people are like, its chief industries and needs.
Thus, films will point up the interest and provide valuable back-
ground for television news. Maps and drawings also will come into
play when films are unavailable.

Thus, to sum it up, television and FM probably will use similar
programs to present-day radio broadcasts but especially in tele-
vision, modifications and refinements most suitable to the medium

- will be adapted. In short, television will be.a combination of the

movies and radio while FM undoubtedly will enhance the music
lover's enjoyment of music and at the same time spread musical
culture farther throughout the country, much in the same manner
that ABC's broadcasts of the Metropolitan Opera and the Boston
and Detroit symphonies spread good music over the land.

A man in the balcony asks me what will happen to transcription
programs and record programs. Brother, I know the cnswer but
you'll have to keep vour dial set to ABC, for I'm not going to tell
You now.

Radio essentially is an entertainment medium. Thus, all pro-
grams from variety shows through educational features and on'to
forums and news broadcasts must be presented in the manner best
calculated to hold the interest of the listener.

[ ]

The maonner in which ABC's special programs such as “Hiro-
shima,” ""Schoolteacher—1947," and “Slums,” have served to point
up important issues of the day may be taken as a harbinger of
future programming of this type.

In discharging its responsibility to serve in the public interest,
convenience and necessity, radio also has provided notable public
service in broadcasting appeals and assisting in disseminating
disaster news and information. Notable cases in point have been
the recent mid-Western floods and the Texas City holocaust.
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JHOWS < OF « TOMORROW

Eighth Aunual RADIO DAILY “Shows of Tomorrow,” which follows, presents an
alphabetical list of shows available for sponsorship. Compilation of this data bas been
made through the cooperation of the networks, producers, stations and other brauches of the
industry. Each show has been classified into one of twenty categories. All information
berein was obtained by questionnaire and in each case was si gned by an accredited agent or
official of the producer or station submitting the show. RADIO DAILY does not assume
responsibility for possible confliction in title, idea or other contingencies that may arise in

connection with the listings on succeeding pages.

1947 »« DRAMATIC SERIES » 1948

| House In The Country

NBC's newest recorded program is a

ght half-hour situation-comedy — you

Il find yourself laughing in sheer de-

ht at the antics of Joan and Bruce

wshall after they move from the city

"a house in the country” — cast in-

ides some of radio’s finest talent and

-writlen by ace scripter, Ray Knight.

e whole family will love this show

a's fresh as country air — and twice

i stimulating.

tailability: E. T.

ne Units: 30 minutes, 1 weekly

dience Appeal: Entire family

'ggested for: Evening

.ent Suitability: Household {furnishings
and equipment, Real Estate, Depart-
ment Stores

amber of Artists: 20-25

st: Available at syndicated rates

Adition Facilities: Transcriptions

‘bmitted by: NBC Radio-Recording Divi-
sion, National Broadcasting Co., 30
Rockefeller Plaza, New York 20,

LY.

The Adventures Of
Bill Lance

The Adventures of Bill Lance concern
3 exploits of Bill Lance, a private detec-
re-criminologist, and his close -friend
‘d roommate, Professor Ulysses Hig-
15, Bill Lance. played by Columbia
“lures’ star Gerald Mohr, is a wedlthy,
‘ndsome and musically talented bach-
2r who dabbles in crime detection as a
'bby.  Professor Higgin, played by
'ward McNear, is an eccentric research
alogist who assists Lance in unraveling
" complicated situations with which
mce is faced.
“dience Appeal: Entire family
‘9gested for: Evening
‘mber of Artists: Approx. 9 actors
fldllion Facilities: Transcriptions
bmitted by: American Broadcasting
Co., ‘30 Rockefeller Plaza, New York
20, N. Y. : ’

The Adventures Of

Bulldog Drummeond
The Adventures of Bulldog Drummond
‘ounts . the exciting experiences of g
*al fictional detective. Caplain Hugh
ummond, better Jmown as Bulldog
ummond, is a polished man-about-town,
10se hobby is crime detection and the
Prehension of criminals. Alded by his
.1, Denny, Drummond manages to get
nself in and out of hair-raising situa.
ns. Ned Wever plays the title role.
railability: Live talent

ADIO DAILY

Time Units: 30 minutes, 1 weekly

Audience Appeal: Entire family

Suggested for: Evening

Client Suitability: General

Number of Artists: Approximately 5

Audition Facilities: Transcriptions

Submitted by: Mutual Broadcasting Sys-
tem, 1440 Broadway, New York 18,
N. Y.

The Adventures of

Jefferson Conrad
Jetferson Conrad, Captain of the “Black
Barracuda” is an adventure series espe-
cially designed as adult enlerlainment,
yvet retaining the action which is so ap-
pealing o juveniles. This is a story of
a daring, resourceful, romantic captain of
a trading schooner in the South Seas.
Loved by many., feared by a few, his
name is known far and wide — his
justice is swift and relentless — written
by one of America’s finest adventure
story writers.
Availability: Live talent
Time Units: 30 minutes, once weekly
Audience Appeal: Entire family
Suggested for: Evening
Client Suitability: Any
Number of Artists: 7 and production and
music
Audition Facilities: Transcriptions
Submitted by: MutuallDon Lee Broadcast-
ing System, 5515 Melrose Ave., Hol-
lywood 38, California

The Avenger

Popular Mystery Show completely
transcribed. Now playing such major!
markets as Los Angeles (8.8) St. Louis!
(9.7} Chicago (8.2) and many other cifies.
Outstanding cast of network artists. Pro-i
duced in New York. Companion series |
to The Shadow. Each episode complelef
in itself. Advertisers will find this pro-
gram an ouistanding audience builder.
Befter than many network mysteries at'
low single city rates. i
Availability: E. T. |
Time Units: 30 minutes, 1 weekly .
Audience Appeal: Entire family :

Suggested for: Evening
Client Suitability: All types seeking large |
audience |

Kollmar as Boston Blackie, with Maurice

Tarplin, Leslie Woods, and others. Based

on stories in Cosmopolitan Magazine and

currently featured in the famous motion

picture series released by Columbia Pic-

tures. Consistently outrates other top

mysteries.

Avdilability: E. T.

Time Units: 30 minutes, 1 weekly

Audience Appeal: Entire family

Suggested for: Evening

Client Suitability: Any type

Number of Artists: Cast 8 to 10-—and or-
chestra

Cost: ET—Based on population .

Audition Facilities: Transcriptions

Submitted by: Frederic W. Ziv Company,
1529 Madison Road, Cincinnati 6,
Ohio

CBS Is There
John Crosby,
program in audition, reported: “CBS has
come up with a novel experiment for re-
viving some of the world’s top news
stories of by.gone years . . . presenis
history as a news story covered same
way the network would cover any top-
flight story. Throughout, actual quotes
and genuine historic incidents. . . Besides
providing a painless history lesson . .
an exciling program. Packs a genuine
wallop.” Robert Lewis Shayon directs.
Avadilability: Live talent
Time Units: 30 minutes, 1 weekly
Audience Appeal: Entire f{amily
Suggested for: Evening
Audition Facilities: Transcriptions
Submiited by: CBS, 485 Madison Ave.,
New York 22, N. Y.

Challenge Of The Yukon

The Challenge Of The Yukon is a fast-
moving program of adventure and drama
of the Northwest Mounted Police who
eventually brought law and order to the
Yukon. The great Klondike Gold Rush
of the 90°s is used as the background
for the two main characters, Sgt. Preston
and his big lead dog, King. Each half

hour broadcast is a complete siory. ]

Produced by: Trendle-Campbell Broad-
casting Corp., 1700 Stroh Bldg.. De-
troit 26, Mich. |

Time Units: 30 minutes, 1 weekly

Number of Artists: 6-8 including musical Audience Appeal: Entire family

background
Cost: Rates start at 510 per episcde
Audition Facilities: Transcriptions
Submitted by: Charles Michelson, Inc., 67
W. 44th St., New York 18, N. Y.

3
Boston Blackie ’

Thrilling adventure-detective stories and
daring mystery drama, starring Bichard

Suggested for: Evening
Audition Facilities; Transcriptions
Submitted by: American Broadcasting Co., |

30 Rockefeller Plaza, New York 20,3
N. Y.

The Clock
The Clock is o series of dramas with
the over-all feeling of ‘destiny’ in the

hearing this half-hour

background. The nature of the program
will vary from week to week, including
dramas of romance, mystery, comedy and
adventure. They will be told in the form
oi a story with dramatic flashbacks intro-
duced by a narrator. The ticking of a
clock will be woven throughout the pro-
gram as the narrator appears indicating
that time is the essence, and that he has
just thirty minutes to tell his story. The
stories will drématize “fate’s” role in our
lives.
Avadilability: Live talent
 Time Units: 30 minutes, 1 weekly
Audience Appeal: Entire family
Suggested for: Evening
Audition Facilities: Transcriptions
Submitted by: American Broadcasting
Co., 30 Rockefeller Plaza, New York
20, N. Y.

Close Shaves

The thrilling, excitling events in the
lives of listeners will be re-created in this
 dramatized series, Close Shaves. The
events will be taken from letters writlen in

. by listeners, describing the “close shaves”
in their lives: the winning incidents that
" are dramatized on the programs will earn
a prize for the persons sending them in.

+ Radio’s top aciors, an electric organ, and

clever sound effects all contribute to the

. realism of this series.

" Availability: Live talent

"Time Units: Fifteen minutes, 1,
weekly

Audience Appeal: Male

Suggested for: Evening

Client Suitability: Men's shaving products

Number of Artists: Six

Audition Facilities: Transcriptions

Submitted by: Commodore Productions,
1350 No. Highland Avenue, Holly-
wood 28, California

3 or §

Colonel Humphrey Flack

Colonel Humphrey Flack, character cre-
ated in the Saturday Evening Posi, trans-
fers his hilarious adventures as a Robin
Hood among confidence men to the dair.
Availability: Live talent

| Time Units: 30 minutes, one weekly

Audience Appeal: Entire family

Suggested for: Evening

Audition Facilities: Transcriptions

Submitted by: National Broadcasting Com-
pany, 30 Rockefeller Plaza, New
York 20, N. Y.

The Count Of Monte Cristo

Alexandre Dumas’ famous stories ol
Edmond Dantes, the dashing “Count of
Monte Cristo,” who helped and befriend-
ed the oppressed in early ninetoenth
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BY AND FOR THE BROADCASTER

Every bit of music in the BMI catalogue
is your music. . . .

Every service provided by BMI to broad-
casters is your service, . ..

Every BMI <ong performed on radio ix
your song. . ..

NEW YORK

MUSlC FOR EVERY PROGRAM NEED
'To provide broadcasters with a large and adequate
variety of every type of music has been the aim of
BMI since its inception. Year by year the BMI cata-
logue has steadily grown in size and in value. The
1947 repertoire of BMI music is more than 400%

greater than it was six years ago.

BMP’s repertoire of American folk music surpasses
that of any other licensing agency. In the field of
Latin-American music BMI is outstanding. In every
other classification of music, current popular sohgs,
dance music, hot jazz, serious and semi-classieal, the
BMI repertoire provides you with sufficient music to

fill very prvogram need.

CHICAGO 1 "OLLY’WOODX
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Orders! Orders! Orders!
‘and NO WONDER

“BEHIND
THE SCENES”

Narrated by KNOX MANNING

IS EASY '_TO LISTEN TO
_ AND EASY TO SELL

5 minutes . . . 5 daysa week. transcribed series

of human interest. stories. Fascinating facts and

fables about the great and near great—story

:gems that hold audiences spellbound.

Knute Rockne once boxed with Dwight D. Eisen-

hower. They were youngsters then, and the story

ogustto®?

had never been told--until Knox Manning povured

vr

qxoeY el

IR cxz““%:\uo"‘“
90 a6,

4, e - it out. . ) g
oul . .
. et 38 17 : arrs . .
cee ™ air;t;‘.;l goen®® He has'a million like that, in “BEHIND THE
Y Magen . :
wo 8¢ Tovon “ -
o . SCENES.
. st
LRANDE B G
“\“ LM 2 sl

A %
ABOUT KNOX MANNING N

He narrated the best documentary made in 1945~"Hitler Lives.”

It won an Oscor. it was his voice you heard in the Academy

Award Winner, A Boy and His Dog,” best one reeler of 1946,

“Facing Your Danger”’—the best two reeler of 1946 was backed

with the Manning voice and charm. It won an Oscar award for

. its producer. Plus some 500 other movie credits. He has an-

protoPtioTre nounced the Sherlock Holmes series; “Ann Scotland” and *Hol-
. ‘.;!“"T:B“‘\ c,.-;‘\mpu P - lywood Preview.” His voice is recognized across America. N
w5 e ¥ pannd®E »
* ”“- AresY o P we |
en® . w3 % 8
ek’ vl .
L Mgt ) s . :
Pes n‘:‘. ,-:-“ has oob! o ,“r'c :

Y 171 -

. ; PRODUCTIONS
per week . ) per week
(5 shows) ... (5shows)
Sandusky, Ohio . ... . ... $7.50 El Paso, Texas . ... ......$10.00
Vicksburg, Miss. ........ 7.50 .. Springfield, Wl ......... ‘10.00
Lockport, N.Y......0. ... © 750 Troy, N.Y....00.. .00, ..~ 10,00
(We .can ship - Jefferson City, Mo. .. .. “..+ 7.50 i+ Johnstown,Pa.,..i..:4, 10.00 .
13 weeks [65 Norwich, Conn: ......... .. 7.50 Fort Worth, Texas .. ....: 12:50 '
shows] at one Charleston, S.C. ... .. oo 2750 SaltLakeCity . ;... ..oi..-12.50
time fo save you Springfield,Ohio ... .::.. - 7.50 Tulsa, Okla. ..........: 12.50 .-
money on trons. Portland, Me. ., ...:.... 7.50 Albany, N.Y, ..., .. .. . 12,50
poriction cosis) Topeka,Kan. . .......... 7.50 - . Bridgeport, Conn."....,.. 12.50 s ‘
Fresno,Calif. ........... 7.50 Toledo,Ohio .. ... ...... 15.00 - : - ]
Shreveport, lju' s 10.00 ; quhu, Neb........... 15.00 435 South La Cienega » Los Angeles 36, California
Phone, wiré or write for rates and EXCLUSIVE in your area’ . :I'elephone BRadshaw 2-2731 e CRestview 6-6137

R}

RADIO DAILE;'.L
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ntury’ Franco, are rocroated for radio.

. tho title role is Carleton Young, vot-

an radio actor, with Ann Stone as Marie

uchosne. Musical background is sup.

ied by an orchestra dirocted by Harry

mmerman,

vailability: Live talent

ime Units: 30 minutes, 1 weekly

udience Appeal: Entire family

nggested for: Evening

lient Suitability: Any type

umber of Arlists: 7 to 10 plus music

udition Facilities: Transcriptions

ubmitted by: Mutual Broadcasting Sys-
tem, 1440 Broadway, New York 18,
N. Y.

Crime Club

Doubleday & Company’s library of
ver 900 original Crime Club books is
le source for this intriguing panorama
t mystery. Books dramatized range from
>phisticated tales of deduction to strange
lots with a spinedingling almosphere.
lories are adapted for radio by Stedman
oles and each dramatization is intro-
uced to the radio audience by the Crime
lub librarian, played by Maurice Wells.
vailability: Live talent
ime Units: 30 minutes, 1 weekly
udience Appeal: Entire family
1ggested for: Evening
lient Suitability: Any type
umber of Artists: 7 to 10 plus music
udition Facilities: Transcriptions
ibmitted by: Mutual Broadcasting Sys-
tem, 1440 Broadway, New York 18,
N. Y.

'rossroads To Adventure

- Crossroads To Adventure is a half-hour

10w based on the personal experiences

“ von Baumann, noted explorer, geog-

:ipher and adventurer. These stories are

octual yet have all the itrique, mystery

:d adventure of popular fiction appeal.

;1ere are running characters so thet there

1 a carry-over each week. Von Baumann

15 enough material to carry the series

rrough 7 to 10 years.

" vailability: Live talent

me Units: 30 minutes, 1 weekly

- udience Appeal: Entire family

1ggested for: Evening

~dent Suitability: General

iumber of Artists: 5 to 7 and orchestra

sudition Facilities: Will pipe live talent

ribmitted by: von Baumann Studio, 331
East 71st St.,, New York 27, N. Y.

Darlk Of Night
:Bused on the deep-rooted interest of
‘ople in their own dreams and the
eams of others, this program presents
iginal radio dramas adapted from the
Ms suggested by dreams submitied by
+teners, The show can take whatever
‘eclion desired by sponsor — psycho-
*Jical drama, love stories, farce or light
medy, Endless variety possible — and
ithin a solidly commercial framework,
railability: Live talent
me Units: 30 minutes, 1 weekly
idience Appeal: Entire family
ggested for: Evening
ient Suitability: Ideal for Bedding Ac-
count. General appeal, as well
imber of Artists: 6-8 and orch. if desired
- adition Facilities: Transcriptions; Scripts
and Presentation
ibmitted by: Corday-Roberts, Inc., 41
W. 53rd St., New York 19, N. Y.

The Devil To Pay

- Here is a distinctive and outstanding
ow of mystery-and-suspense that com.
nes aclion-packed melodrama with the
orld’s oldest morality tale. The “Devil”
i - neither strange nor macabre, cut al-
. o8t gentlemanly — is the narrator and
emplor” in each story. Wonderful vo.
i cle for star like Poter Lorre, Claude

Avallability: Live talont

Time Unlts: 30 minutos, once wackly
Audionco Appeal: Entiro family
Suggosted for: Evoning

Cliont Suitabilily: Goneral

Audition Facilities: Transcriptions
Submitted by: Rockhill Radio, 18 Easl
50th Street, Now York 22, Now York

Andy Devine Show
A brand new half hour show. Starring
Andy Devino in true stories of the West,
supported by Hollywoed’s top actors:
Charles Lung, Joe Forte, Frank Gaham,
Ken Christy. Charles Lyon announcing.
Written by Lou Fullon and Paul Pierce.
Directed by ]. Clinton Stanley. Fealuring
Henry Russell's orchestra with original
rausic. Available on regional or network
basis only. Transcribed only. One show
per week. Definitely network caliber.
Availability: E. T .
Time Units: 30 minutes, 1 weekly
Audience Appeal: Entire family
Suggested for: Morning,
Evening !
Client Suitability: Any type client (no beer :
or alcoholic beverages)
Number of Artists: 24
Cost: Very reasonable based on multiple
markets used
Audition Facilities: Transcriptions
Submitted by: Teleways Radio Produc-
tions, Inc., 8949 Sunset Blvd., Holly-
wood 46, Calil.

Diary Of Fate

Here’s a “mystery” show with an un-
usual twist that appeals to all members
of the family. The star of the show is
“Fate”, who tells a story in each episode
that is ably dramatized by an outstanding
cast of Hollywood actors. “Fate” tells
how little things that happen govern ones
life, how “Fate” steps in and changes
the path of one’s life. The dramatic cir-
cumstances make this one of radios most
unusual “‘mystery” series. Ably pro-
duced by Larry Finley and starring Her-
Lert Lytton as “Fate”. Free audition disc.
Availability: E. T.

Time Units: 30 minutes, 1 weekly

Audience Appeal: Entire family

Suggested for: Evening

Client Suitability: Any type

Number of Arlists: 12

Cost: According to market to be covered

Audition Facilities: Transcriptions

Submitted by: Finley Transcriptions, Inc.,
8983 Sunset Blvd., Hollywood, Calif.

Did Justice Triumph?

Dramadtizations of exciting legal case-
histories have been adapted from the
famous New York Sunday News series.
Audience is afforded particular insight
into the due processes of the law and an
opportunity to judge whether or not the
accused are given filting punishment,
George Carson Puinam, well-known com-
meniator and newscaster, handles the
narration.
Availability: Live talent
Time Units: 30 minutes, 1 weekly
Audience Appeal: Entire family
Suggested for: Evening
Client Suitability: Any type
Number of Artists: 8 to 10 plus music
Audition Facilities: Transcriptions
Submitted by: Mutual Broadcasting Sys-

tem, 1440 Broadway, New York 18,
N. Y.

PDoctors At Work

En informative, interesting series of
diamatized programs, produced in co-
operation with the American Medical
Association. Each show is designed to
carry a vital message {o every American
family, and through the use of o central
character. Dr. Riggs, great scientific dis-
coveries and their application to the cure
and prevention of disease are forcibly

: ging, Arnold Moss.

"ADIA NATLL V

pointed out. Speaker—AMA Representa- '

DRAMATIC SERIES

tive or local doctor—usually plckod.up

noar end of porlod.

Availabllity: Livo talont

Time Units: 30 minutos, 1 wookly

Audierice Appeal: Entire family

Suggested for: Aftornoon

Client Sultability: All clionts dosirous of
a profit and prestigo-building pro-
gram

Number of Artists: Announcor, dramatic

cast and orchestra
Audition Facilities: Will pipe live talent
Submitted by: National Broadcasting
Company, Merchandise Mart, Chi-
cago 54, Il

Doorway To Life
Hard-hitting drama for the whole fam-

Afternoon, | ily, bringing to life authentic case his-!

tories of problems in child-rearing, Re-
enacts actual problem, then narrates and
dramatizes happiest solution suggested by
professional experts.
vised and approved by nationally prom-
inent psychologists and sociologists, Orig-
inates CBS-Hollywood.
Availability: Live talent
Time Units: 30 minutes, 1 weekly
Audience Appeal; Entire family
Suggested for: Evening
Audition Facilities: Transcriptions
Submitted by: CBS, 485 Madison Avenue,
New York 22, N. Y.

Dream Stireet
Half hour dramatic show, with tre.
mendous general appeal. Stories of ad-
venture, love, mystery, drama and melo-
drama all oven into the pattern. Wrilten
by Charles Monroe, produced by Doug
Chandler, original musical scores by Mark
White, Russ Gorman’s Orchestra, Frank
Gallup, announcer, with visiting guest
star leads. This show also provides for
mail pull. Audition recording and easel
presentation available. .
Availability: Live talent
Time Units: 30 minutes, weekly
Audience Appeal: Entire familv
Suggested for: Evening
Client Suitability: General appeal, any
product
Number of Artists: Depending upon script
Audition Facilities: Audition record avail-
able
Submitfed by: Basch Radic Productions,
17 East 45th Street, New York 17,
N. Y.

Family Theatre
Basic theme of the Family Theatre is
the strengthening of our civilization
through a closer relationship beiween the
family as a group and God. Each presen-
tation of this program is concerned with
a pressing family problem. many of which
were caused by the war. The guiding
force behind the Family Theatre is the
Reverend Patrick Peyton., C.S.C., who be-
lieves that these problems can be solved
with the aid of simple, entertaining and
natural radio scripts. Top Hollywood per-
sonalities are heard on each program.
Availability: Live talent
Time Units: 30 minutes, 1 weekly
Audience Appeal: Entire family
Suggested for: Evening
Client Suitabliity: Prestige, Institutional
Number of Artists: 8 to 12
Audition Facilities: Transcriptions
Submitted by: Mutual Broadcasting Sys-
tem, 1440 Broadway, New York 18,

N. Y.
Famous Fathers
America’s Famous Fathers is8 ¢«
dramatic-interview series starring big

Each seript super-;

such as Admiral Byrd, Lowell Thomar.

Dooms Taylor, Lauritz Molchlor and

othors, Howard Lindsay, star of “Life

with Fathor” is omcoe. Ho intorviews the

_"guest fathor” each week, and vrhen the

interview leads up to someo Important

oevent in tho life of the guesi, program

.fades inte an actual dramatization of

that event.

Availability: E. T.

. Time Units: 15 minules,

| woekly

. Audience Appoal: Entire f{amily

iSuggeslod for: Sunday Afterncen nr Eve-

| ning

Client Suitability: General

Number of Artists: 5 to 15

1Cos|: Based on market used and staticn
power. From $5.00 per program up

Audition Facilities: Transcriptions

Submitted by: Kermit-Raymond Radio
Productions, 11 East 52nd St., Newr
York 22, N. Y.

once r Awice

Favorite Story With
Ronald Colman
Shirley Temple, Orson Welles. Spencer
Tracy. Bing Crosby pick their Favorite
Stories, which are brilliantly dramatized
in the most lavish series of half-hour pro-
ductions ever transcribed. All-star cast:
Ben Alexander, John Beal, Janet Waldo,
Vincent Price, Lurene Tuttle, William
Conrad in addition to Ronald Colman.
15-piece orchestra under the direction of
Claude Sweeten: brilliant musical scores
by Robert Miichell. Siories include
“Whuthering Heights,” “Cyrano de Ber-
gerac,” “Dr. Jekyl and Mr. Hyde,” etc.
Availab’e transcribed.
Availability: E T.
Time Units: 30 minutes, 1 weekly
Audience Appeal: Entire family
Suggested for: Evening
Client Suitability: Any type
Cost: ET—Based on population
Audition Facilities: Transcriptions
Submitted by: Frederic W. Ziv Company,
1529 Madison Road, Cincinnati 6,
Ohio

First Night

Current and coming Broadway produc-
tions adapted for radio and starring Jose
Ferrer. Features members of the Broad-
way casis as well as entertaining com-
ment on the Theatre by Mr. Ferrer.
Availability: Live talent
Time Units: 60 minutes, 1 weekly
Audience Appeal: Entire family
Suggested for: Evening
Client Suitability: General
Number of Artisis: three
fifteen musicians
Cost: on request
Audition Facilities: Scripts available
Submitted by: Television-Radic Enter-
prises, Inc., 104 East 40th Street, New
York 16, N. Y.

to ten, with

Stephen Graham, Family
Doctor :

Produced in cooperation with the
American Medical Association. Stephen
Graham is the story of the role played
by va general practitioner in the life of
an American town. X recent broadcast
of the program from the scene of the
AMA convention outlined the situations a
couniry doctor faces ‘when he first hangs
out his shingle in a community dominated
by custom and tradition.

Availability: Live talent

Time Units: 30 minutes, 1 weekly
Audience Appeal: Entire family
Suggested for: Evening

Client Suitability: Particularly gond  for

name personalities, one on each show,

drug product
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FOR OVER 15 YEARS, the cry of “Hi
Yo Silver” has been an eagerly awaited sum-
mons to a half-hour of thrilling radio enter-
tainment. ‘“The Lone Ranger” has built a
rating ranging from 9 to 12. That means more
than ten million people now listen three times
each week to this veteran radio success. No
half-hour dramatic program has ever been able
to top this record!

FOR NEARLY 8 YEARS, «The Green
Hornet’ has brought thrills and chills to coast-
to-coast audiences. As a movie sérial, “The
Green Hornet’” has been second in popularity
only to “The Lone Ranger.” While broadcast
on a local basis, “The Green Hornet” did a
successful selling job on all types of merchan-
dise, from dairy products to men’s shirts. Now
it’s sponsored on the coast-to-coast ABC net-
work by General Mills.
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In this action-packéd radio show, another great
“agent of justice, Sgt. Preston of the Northwest
Mounted Police, aided by his trusted dog King,
fights for law and order in the gold-mad Klondike.
Each of these complete half-hour programs
bears “The Lone Ranger’” stamp of excitement

and drama ... with the added suspense of the

mystery and intrigue of the inscrutable Frozen
North. Just as ““The Lone Ranger’ is the saga
of the Pioneer Southwest, ‘Challenge of the
Yukon” re-creates the stirring era of ambition,
adventure and excitement of the Klondike Gold
Rush days.

BROADCASTING CORPORATION

This program is a ‘‘natural” for some alert
advertiser who wants to move large volumes of
merchandise fast. The adventures of Sgt. Preston
and King appeal to every age group, for the
program has the same ingredients as ‘“The Lone
Ranger.”

If you’re looking for a show that’s exciting . ..
adventurous. . . dramatic . . . inspiring:

S

WIRE OR WRITE

Trendle-Campbell Broadcasting Corp.
1700 Stroh Building
Detroit 26, Michigan
or

The American Broadcasting Company
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AIR FEATURES, Inc.

247 PARK AVENUE

NEW YORK CITY

RADIO DAl
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Jumber of Arlists; 6 to 10 plus music

\udition Facilliles: Transcriptions'

ubmitted by: Mutual Broadcasting Sys-
tem, 1440 Broadway, New York 18,
N. Y.

. Gramps
Gramps, a lovable old character, who
ives with his daughter and her family,
rets the household in and out of amus-
ng difficulties each week, in a family
ype show revolving around a strongly
narked ceniral character.
\vailability: Live talent
[ime Units: 30 minutes, one weekly
Audience Appeal: Entire family
Rudition Facilities: Transcriptions
Submitted by: National Broadcasting Com-
pany, 30 Rockefeller Plaza, New
York 20, N. Y.

Grand Marquee
Here is light drama showcased in an
arresting format that accents the glamour
>f the theatre. Olan Soule is starred each
week in dramatic siories of humor and
1ction. He is supported by a large or-
hestra and cast.
Availability: “Live talent
fime Units: 30 minutes, one weekly
Rudience Appeal: Entire family
Suggested for: Evening
Rudition Facilities: Transcriptions
Submitted by: National Broadcasting Com-
pany, 30 Rockefeller Plaza, New
York 20, N. Y.

Haunting Hour
“Mystery at its best”—half-hour drama-
izations of original psychological mys-
eries. “whodunit” thrillers—use of mood
nusic and sound effects set the scene
or these excitling mystery stories—top
light writers furnish original scripts—
eatures prominent stars of stage and
icreen—the program creates true char-
teters, gives possible situations and then
-eaves you o solve the mystery with
he aid of clues—keeps you on edge—a
eally thrilling experience!
{vailability: E. T.
‘ime Units: 30 minutes, 1 weekly
iudience Appeal: Entire family
uggested for: Evening
Cient Suitability: General
Tumber of Artists: 8-14
“ost: Available at syndicated rates
Audition Facilities: Transcriptions
ubmitted by: NBC Radio-Recording Divi-
sion, National Broadcasting Co., 30
Rockefeller Plaza, New - York 20,
N. Y.

Melanie Hedwiclk—
" Psychiatrist

Melanie Hedwick — Psychiatrist, The
‘ory of @ woman psychiatrist and her
‘1ses. Stark drama with touches of com-
dy. Real heart warming characters sur-
sund her to make an over.all first rate
ight time fare.
-vailability: Live talent
ime Units: 30 minutes, once weekly
‘udience Appeal: Entire family
uggested for: Evening
lient Suitability: General, where adult
s desired
umber of Artists: 5 to 10 and Orch.
udition Facilities: Will pipe live talent
abmitted by: von Baumann Studio, 331

East 71st St., New York 21, N. Y.

Hoodoo Hunt

tall kinds, Each show traces. in mystery
lay form, the origin of somo superstition,
xplains and exposes the fallacies bohind
s o basis,

~vailability: Live talent

ime Units: 15 minutes, five times weekly
-udienco Appeal: Entire family

uggested for: Evoning

"I'A‘nln N ATl vV

Cliont Sultabllity: Any product

Numbor ot Arlists: 6 to 10

Cost: On roquost

Audition Facilities: Will pipo livo talont

Submitied by: W. Biggie Lovin Agency,
612 North Michigan Avonue, Chicago
11, Nllinols

The Human Journaul
The. Human Journal is a dramatic nar-
rative type of program featuring William
Duane and Franklyn MacCormack as the
story tellers. Two unusual tales of the
great and humble are included on each
broadcast. Three minutes of open time is
allowed for commercial copy. A separate
15.second promotional spot is recorded
on same disc. The Human Journal is writ-
ten by Perry Wolff and directed by Ben
Park. )
Availability: E. T.
Audience Appeal: Entire family
Suggested for: Morning; Afternoon; Eve-
ning
Client Suitability: Any Client
Number of Ariists: 4
Audition Faciliites: Transcriptions
Submitted by: Jewell Radic Productions,
Wrigley Building, 410 N. Mich., Chi-
cago 11, Illinois

I Deal In Crime
I Deal in Crime is a mystery series, one
of the best in radio. It is fast, packed with
suspense and thrills, leavened with
humor. The leading character, Ross Dolan,
is a “private eye.” a private detective
just back from the wars. Ross Dolan just
naturally atiracts trouble . . . and women.
Played by Bill Gargan, one of the films’
most outstanding young actors, Dolem is
tough but appealing.
Availability: Live talent
Time Units: thirty minutes, once weekly
Audience Appeal: Entire family
Suggested for: Evening
Audition Facilities: Transcriptions
Submitted by: American Broadcasting Co.,
30 Rockefeller Plaza, New York 20,
N. Y.

If I Were Rich

Dramatization of cases which come to
the attention of a war veteran, who has
been left a fabulous fortune with the pro-
vision that he must give away fifty dol-
lars every day for the benefit of human-
ity. Audience sends in tips about folks
who need help. Subjects of stories do
exist (fictitious names used) and they do
receive the fifty dollars,

Availability: Live talent

Time Unit: 15 minutes, five times weekly

Audience Appeal: Entire family

Suggested for: Any hour

Client Suitability: General

Number of Arlists: 6 to 12

Cost: On request

Audition Facilities: Will pipe live talent

Submitted by: W. Biggie Levin Agency,
612 North Michigan Avenue, Chicago
11, NMinois

Justice

Starring Francis X. Bushman and Knox
Manning this is a high type of mystery
program iniended 1o elevale the position
of the guardian of our laws and those
who carry through in the courtroom to
effect “Justice.” Francis X, Bushman as
the Judge and Knox Manning as the
State’s Attorney, turn in top perform-
ances. A highly dramatic thirty-minute

n | program with the emphasis on the crime-
Dramatic show exposing superstifions

doesn’t-pay angle, and not too much
“blood and thunder.”

Availability: Live lalent

Time Units: Thirty minutes, Once weekly
Audience Appeal: Entire family
Suggested for: Evening
Client Suitability: General

Numbor of Artists: Twenty-five
{ Audition Facllities: Transcriptions

AVATIC SERIES

Calif.

Alan Ladd Show
(Tentative Titlo)

program, This is a brand new,

of characters and format is

able for sponsorship via transcription.
Availability: E. T.

Time Units: 30 minutes, 1 weekly
Audience Appeal: Entire family
Suggested for: Evening

with mass appeal

mately 5 to 10, in addition to orch.
Audition Facilities: Transcriptions
Submitted by: Mayfair Transcription Co.,

942 So. La Brea, Hollywood, Calif.

HNawk Larabee
Fast-action wide-open-spaces drama
series keyed to the trend for “westerns”
of the type of Sea of Grass, Duel in the
Sun. Hawk Larabee is hotel keeper in

outlaws and law-.abiding settlers, Variety:
“has the makin‘s , . . flavor and merit
« . . Barton Yarborough's (Larabee) Texan

by Williom N. Robson, CBS-Hollywood.
Avdilability: Live talent
Time Units: 30 minutes, 1 weekly
Audience Appeal: Entire family
Suggested for: Afterncon; Evening
Audition Facilities: Transcriptions
Submitted by: CBS, 485 Madison Avenue,
New York 22, N. Y,

C. P. MacGregor Presents
Designed and created to compare with
“live” transcontinental shows, in a pack-
age of aqudience lested hall-hour programs
so diversified in plot character that they
range the spectrum of drama from spark-
ing high comedy to the most becutiful of
love stories. Only the top stars, support-
ing actors, writers, producers and musi-
cians have been employed to make the
C. P. MacGregor Presents a dramatic
radio show that you, as its sponsor, will
be proud to attach your name and your
merchandise in presenting the best in en-
terlainment {o your public. To guaraniee
unlimited dividends to your merchandis-
ing and your prestige.
Availability: E. T.
Time Units: Thirty minutes, One weekly
Audience Appeal: Entire family
Suggested for: Evening
Client Suitability: All types who want a
large audience. Proven Hooper rating
Number of Artists: 4 to 10 and music
Cost: Based upon the size of the station
and the market
Submitted by: C. P. MacGregor Company,
729 South Western Avenue, Holly-
wood 5, California

Manhunt
An exciting mystery thriller—each epi-
sodo Is a complete dramatic adventure
featuring the dashing Drew Stevens and
charming Patricia O’Cennor, leading chaz.
acters. Superbly written, oxperily cast
and also starring Larry Haines. Jean El.

lyn, Maurlce Tarplin, and othors. A really

Submitied by: Jack Rourke Productions,
6331 Hollywood Blvd., Hollywood 28,

An outstanding half hour adventure
fresh
series, involving advoniuro situations in
all parts of the world. Tho story is orig-
inal, with each human intorest packed
episode complete, However, a continulty
carried
throughout the series. The writing, act-
ing, direcling, and music is done by top
names in radio and pictures. Now avail-

Client Suitability: Any product or service

Number of Artists: Varies from approxi-

resetiled ghost town in west, takes listen-
ers on hard-riding adventure with both

twang fits neatly into setting.” Produced

fine quartor-hour dramatic thriller.

Availability: E. T.

Timo Units: Fiftoon Minutas, Once Weakly

Audience Appoal: Entiro Family

Suggested for: Evening

Cliont Suitability: Any type

Number of Arlists: Approximately $

Cost: E. T. Bused on Population

Audition Facilities: Transcriptions

Submitted by: Frederic W. Ziv Compuny,
1529 Madison Road, Cincinnati 5,
Ohio

Married For Life
Married For Llfe is a program dedi-
caled to a happy and memorable start
in life for lucky young couples planning
matrimony. The first fifteen minutles of
the show are devoted to a dramatization
of their romance, while the couple is in-
terviewed and presented with gifts such
as itrousseau, wedding trip and engage-
ment ring during latter half of program.
Show also features interviews with fam-
ily. friends and audience members.
Availability: Live talent
Time Units: 30 minutes, 1 weekly
Audience Appeal: Female
Suggested for: Daytime
Client Suitability: Any product bought by
women
Number of Artists: Approximately 7
Rudition Facilities: Transcriptions
Submitted by: The Mutual Broadcasting
System, 1440 Broadway, New York
18, N. Y.

The Marvelous Marvins

Here is a comedy-situation show with
a fresh new twist in which the Marvins
{(Mathew and his fiancee) run a business
with an astonishing and challenging
motto: “We Buy Everything.” Living up
to the business motto, und exiricating
themselves (with profit) from the burden
of “white elephants” they acquire, make
hilariously entertaining listening — and
makes this show a comedy that is
sparkling and fresh,
Availability: Live talent
Time Units: 15 or 30 minutes, one strip
weekly
Audience Appeal: Entire family
Suggested for: Afternoon; Evening
Submitted by: Rockhill Radio, 18 East
50th Street, New York 22, N. Y.

The Meal OF Your Life

The Meal of Your Life is a dramatic
variely show featuring such big name
personalities as Elsa Maxwell, Gertrude
Lawrence, Ilka Chase, Burgess Meredith,
George Jessel. Rosemary Lane, Ned
Sparks. On each show a different guest
star appears with an ouistanding sup-
porting cast of Broadway and Hollywood
talent. Each program re-enacts an impor-
tant meal in the life of the guest, @ meal
they remember most vividly for some-
thing that happened on the occasion, Pub-
licity campaign accompanies the show.
Avadilability: Live talent; E. T.

Time Units: 30 or 15 minutes, once or
twice weekly

Audience Appeal: Entire family
Sugqe’sled for: Sunday Afterncon or Eve-
ning

Client Sultability: Food products, Bever-
ages and Home Appliances

Number of Artists: 8 to 16

Cost: $4,0000 weekly for Hve netw.rk
show; one quarter of “A” orw timn
rate of station used as syndicat:!
transcribed show

Submitted by: Kermit-Raymond Radio
Productions, 11 East 52nd 5t.. New
York 22, N. Y.
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GUILD PRODUCTIONS wiiuics PRESENTS

2 NEW TRANSCRIBED MUSICAL PROGRAMS THAT HAVE
EVERYTHING! TOP 'TALENT, SALEABILITY, NETWORK
PRODUCTION, LISTENER APPEAL, NOSTALGIC TUNES!

78 Yz-hour episodes (open-end) available in each series. Either
series exclusive to one sponsor in a city.

-
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As the pages in The Family Album are

turned. and o'd familiar faces are seen,

they bring to mind memories out of the

past — some gay. some that touch the

hear!strings. Gene Jones, whose rich
barilene voice was heard over CBS coast-lo-coast for years, is star of this
new show. He is ably assisted by The Girl Friends. with Don Hicks (ar-
ranger) at the piano and Hal Freede at the Hammond. Room has been
left {or opening, middle and closing commercials with musical background—
but the middle spot is an insirumental number which may be used as such if
desired, instead of fading behind commercial. Production may be continued
to 260 episodes or more.

'GLORIA

DISTRIBUTED EXCLU;IVEL_Y BY

Y

SN .
< Ve
-

st o

When lovely Gloria Carroll, CBSengstress,
starts singing “‘Night ond Dov,” ““Get-
ting Sentimenta! Over You,” “‘Begin the
Beguine’‘—and more than 200 other
top tunes, you sit up and take notice
of the *‘glorious carrolling.”” And Frank
Bell and The Belltones dish out rhythmic

" arrangements that are somcthing spe-

cial. A aquorter-hour of music that's
diffcrent from anything obtainable in a
library service—gives a sponsor o unique,
DISTINGUISHED exclusive progrom.

,fKasper-Gordon, Incorporated

.140 BOYLSTON STREET + BOSTON 16, MASSACHUSETTS

THE OLDEST -- AND ONE Of THE COUNTRY'S LARGEST PRODUCERS OF SUCCESSFUL TRANSCRIBED RADIO PROGRAMS

RADIO DAIlL

=T
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My name is BUDDY BEAR. I'm the star of a new transcribed radio

program. There are 78 1/-hour open-end programs in the first unit, for

use 3-times-weekly or 5-times-weekly. And the way things are shapmg
up, I expect I'll be on the air 5-times-weekly for anywhere up to 5 years!

g Q S}g EETON ﬂormv
O

But that isn’t all! A major motion picture company will produce and release 13 color cartoon shorts every
vear for 5 years—one every four weeks. You'll be seeing me in theatres everywhere. As a cuddly (and
rather handsome!) doll, I am belng made for retail sale all over the world by Richard G. Kreuger, Inc.
Boston Junior Deb Company, Inc., is making BUDDY BEAR Sportswear for girls, and has already won
first award in an exhibit. 100,000 record albums of my songs have been produced, and will be sold in
record shops everywhere. Wooden pull-toys are being made by New Ashford Industries. And there will
be a newspaper cartoon strip, drawing sets, soap, greeting cards, cereal bowls. boys’ clothing, BUDDY
BEAR Candy Bars, and a lot of other things, all manufactured for retail sale as BUDDY BEAR PROD-

UCTS. My radio program, ”7‘#3 ,4 dg/e” f”fej' 0 f
BUDDY BEAR”

is the answer to those eritics of radio
who say that all radio makes children
neurotie. BO-BO SKE DEETON
DOTTEN! I never made anybody
neurotic! I just have a lot of fun, and
adventures, and get into some mischief,
but I don’t leave anybody hanging on
the edge of a cliff!

I've got a safety club, and a lot of
original new premiums that go with my
radio program-—and the whole package
is available on an exclusive basis to one
sponsor in a city, at low cost on a
K syndicated basis. So—if you want to
reach parents through children between
the ages of 3 and 9 (a much neglected
group as far as radio programs are con-
cerned) write, wire or phone my ex-
clusive distributors whose name you
will find below. They’ll send you sam-
ples of my programs, details, and rates.

“B0O-BO SKE DEETON DOTTEN.”
That’s BUDDY BEAR language which
means, in this case, “BETTER GET
ON THE BAND WAGON NOW!”

Sincerely yours,

BUDDY BEAR

DIO DAILY :

47


www.americanradiohistory.com

\

musical announcement and other highly successful radio ideas, we are prepared to cooperate with you as we do with agenci
stattons and advertisers from Coast to Coast. IFor suggestions and program ideas for your next radio campaign—whether
is for Y2-hour, Y-hour, S-minute, 1-minute, 100 word, or 30 word spots—write or wire us. And be sure to investiga

the possibilities of these successful transcribed syndicated shows!

SYNDICATED SHOWS NOW AVAILABLE

"ADVENTURES OF BUDDY BEAR" . . . ... .........0..c.0.. 78 Ya-hour .
The most lovable, adventurons playmate a child ever bad! Created by Betty Barric (more in preparation) ;
"THE FAMILY RLBUM' . . . . . ... .. ... ... . .. 78 Ys-hour
Musical, sarring Gene Jones, The Girl Friends, Don Hicks, Hal Freede :
"GLORIA CARROLL ENTERTAINS' . ................... 78 Va-hour |
Starring Gloria Carroll, Frauk Bell and The Belltones

"EAT-ITORIALLY SPEAKING’ .............. . .c.c.cooo.. 78 Ya-hour

Starring Dick Stone su the most unusual food program in the country

"SONGS OF CHEER & COMFORT'' . . . . ... ... .. ... 52 Y4-hour

Starring Richard Maxwell, famons Gospel singer

"THE VAGABOND ADVENTURER' . ... ... .............. 39 Vi-hour

Starring Tom Terriss, Internationally kuown adventurer

"UNSOLVED MYSTERIES” ... . ... ... .. ..., ... .. ...... 39 Y4-hour

Dramatizations of truc mysteries as yet snsolved
"ONE I'LL NEVER FORGET" . ... . . .. ... ... ... . . ....... 156 5-minute .
Unssual sports storics, starring Jack Stevens :
“TWILIGHT TBLES"™ . ... ... ..0oiiiniannaean .. 94 Y4-hour
Fairy tales for children, wunusually told by Elinor Gene ‘
““DAN DUNN, SECRET OPERATIVE No. 48’ . ............. 78 VYi-hour
Juvenile series based on famous newspaper cartoon strif
“FUN WITH MUSIC™ ... ... ................ioiin... 26 Ya-hour !
Starving Sigmund Spacth, The Tune Detective P
"UNCLE JIMIMY' e e e e 156 Va-hour ‘
Daytime fannly scrial, starring William Farnum. Hollywood cast i
“"FAMOUS MOTHERS' . ... ... .. ittt 75 5-minute f
Starring Jane Dillon. All parts taken by Mrss Dillon !
HISTORY IN THE MBKING™ . ... ........ ...« o.. 52 Y2-hour ’
Dramatizations of outstanding historical cvents :
“FURS ON PRRADE™ . . . ... . i e iiie 39 Vi-hour

Sponsored successfully by bundreds of fur retailers

"R CHRISTMAS CAROL"” . ... ... . ... . . . .. 1 Y2-hour

Original half-bour adaptation starring Tom Terriss

“ADVENTURES IN CHRISTMASTREE GROVE’........... 15 Ysi-hour

Sponsored annually by more than 200 depariment stores

“SANTAR’'S MAGIC CHRISTMAS TREE” . ... ............. 15 Y;-hour

Another outstanding Christias boliday promotion

Exclusive to One Sponsor in a City—Write or wire for Audition Samples and Data
KASPER-GORDON, Incorporated, 140 Boylston Street, Boston 16, Mass.

The Qldest—and One of The Country’s Largest Producers of Successful Programs
Manufacturers of Transcription Playback Machines and Transcription Carriers

W

mm

i Tranicrited Progroms Thot SELLY

® As the OLDEST syndicated transcribed program producer in the United States, and the originator of the transcrib

W
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lohnny Modero, Pier 23
This topnoich adventure series stars
tor-writer Jack Webb in the leading
le. Scene of each gripping episode is
n Framcisco’s tough waterfront dis-
ct, the Embarcadero. Modero conducts
 unidentified business inside an Em-
rcadero boathouse, with no questions
ked. As Johnny puts it, “Sometimes I
t paid. Just as often I don‘t. But there’s
t much I can do about it, That's the
1d of business I'm in.”
railability: Live talent
me Units: 30 minutes, 1 weekly
idience Appeal: Entire {omily
ggested for: Evening
ient Suitability: Any type
imber of Artists: 8 to 12 plus music
wdition Facilities: Transcriptions
bmitted by: Mutual Broadcasting Sys-
tem, 1440 Broadway, New York 18,
N. Y.

Mr. Midnight

Mr., Midnight, starring Freddy Robbins,
merica’s" most popular disc jockey, is a
hind the scenes story of the life of a
dnight to dawn disc jockey in New
itk City. Every type of listener calls in
id tells him their troubles or brings him
3ir problems 1o solve. The series fea-
‘es mysteries, human interest stories,
sht life stories as well as situation
medies.
railability: Live talent
ne Units: 30 minutes, 1 weekly
wdience Appeal: Entire family
ggested for: Evening
.ent Suitability: General
imber of Artists: 6.8
wdition Facilities: Transcriptions
bmitted by: Ccrday-Reberts, Inc.. 4

W. 53rd St., New York 19, N. Y.

Mr. President

Mr. Pres’dent—starring Edward Arnold
s a dramatic program based on the in-
esling human events that happen in
+ White House. The series is sometimes
imatic, somelimes tragic—but always
temalns human. It Is the story of the
n as such——the happenings, the won-
tul storles that are his life vet we,
* public, never hear about them. The
'qram is non-political. and the scripts
' adapted f{rom material covering a
dod of both Republican and Democratic
ministrations. Identification of the Presi.
1 in whose life the Incident took place
! be withheld until the very end of
program.

allgbllity: Live talent

1o Units: thirly minutes

dience Appeal: Entire {
‘1gested for: Evening
dition Facilitles: Trx

Hr, Unltnown
\ dramatic presentation with an un-

2l production technique comparable
the motlon plcture style of “camera-
" eech scene—through the eyes of
Unknown, Use of this new technique
*ws lor helghlened dromatle elfects.
pecye, pathos, fontasy—every theat-
% device is Given cdded meanlng cnd
Deal,
ziichility:
st Unitgy 20
Lierce Appeal: Dre L
derated feorr Vvonine
2! Sciability:
Ther of Artiate: £ 7
ditlan Fecilitles
smited by L
[ X

Musical Mysteries

2 cpencnd geries cf lost moving,
2 hting Live minute mystery dremos

ADIO DAILY

with delayed solutions. Double barreled

appeal to entire {amily—in the ever pop-

ular desire to “name that tune,” plus the

challenge to solve a mystery. Makes every

listener feel like a super-sleuth. Solution

to mystery on separale cut; can follow

commercial or be delayed for prizes. A

mystery that's thrilling! A program that's

entertaining! A game that’s. a lot of fun!

Availability: E. T.

Time Units: Five minutes, 3-6 weekly

Audience Appeal: Entire family

Suggested for: Morning; Evening

Client Suitability: General

Number of Artists: Five

Cost: By market

Audition Facilities: Transcriptions

Submitted by: Girard Productions, 50
Rockefeller Plaza, New York 20,
N. Y.

Mysterious Traveller
From start to finish a complete air ol
mystery prevails on this thriller. As the
Mysterious Traveller, Maurice Tarplin con-
veys the illusion of traveling many places
to relate the strange crimes he witnesses.

Other than the “Traveller” himse!, the!
program format is not resiricted to eslab-"
lished fictional characters. Each weekly
program is a complete mystery in itself,
varying widely as 1o type.
Availability: Live talent i
Time Units: 30 minutes, | weekly |
Audience Appeal: Entire family }
Suggested for: Evening
Client Suitability: All types i
Number of Artists: Appreximately 8 plusi
music
Audition Facilities: Transcriptions; Willi
pipe live talent ‘
Submitted by: Mutual Broadcasting Sys '
tem., 1440 Breadway, New York 18,\
N. Y. :
i
Mystery House !
Fiftytwo thrilling mystery stories. The |
most flexible format of any mystery on
the air — built around publishing f{irm |
named Mystery House, owned and oper- |
ated by Barbara and Dan Glenn. As ex-i
plained in opening of each show, staft]
acts out best stories before pub]ishinq:
them. Device permits wide variety of de-|
tectives and backgrounds and yet main- |
tains important factor of using stock cast!
of artists. High Hoopers.
Availability: E T.
Time Units: 30 minutcs, cnce weekly
ARudience Appeal: Entire family
Suggested for; Evoning
Client Suitability: Breweries - - O Co. - -
Dopt. Stores -+ Men Steres, etz
Number of Artists: § and crganist
Audition Facilities: Transzriptions
Submitted by: Harry S. Gocdman Radic
Preductions, 19 B0 53rd Sueot, Hew
Yerr 22, N.OY.
Mystery Without Murder
A new type ol mystery program which
depends upon brain work rather than
blood shed for its excitement, {eaturing
Peter Gentle, detective, and his Girl Fri-
day. who refuses cases invo'ving murdes
or violence.
Availablility: L:
Time Unlts: 3T
Audience Appeal: !
Sugqgested for: I
Auditien Facilities:

| Submitted by: !

f; Nelson Olmsted

Nelson Olmated. acknowledged master
. of dromatic rarration on the alr. adapts
‘and presents ecck doy a complete short
story tcken frem the best of the world’s
literature,
Avcilebility:
Time Unity: {7 it

| women
* cought.

DRAMATIC SERIES

Audience Appeal: Entire family
Suggested lor: Morning
Audition Facilities: Transcriptions

Availability: Live Talent
Time Units: 15 minutes, 1 weekly
Audience Appeal: Female

Submitted by: National Broadcasting Com- | Sugqgested for: Evening

pany, 30 Rockefeller
York 20, N. Y.

Plaza, New

Phantom Theater

This is a half hour dramatic show, pre- .

Audition Facilities: Transcriptions

Submitted by: American Broadcasting
Company, 30 Rockefeller Plaze, New
} York 20, N. Y.

senting unusual dramas of suspense and j Radio Theater 0f Famous

melodramatic action,
themes,  Unusual
Mystery-detective.
ence knows it will hear a new and dif-
ferent type of story. Show has been on
KFH since 1939, and its popularity seems
to increase each year. At present, scripls
are written and produced by John Speer.
Head of KFH Production and Continuity.
Availability: Live Talent

Time Units: 30 minutes, 1 weekly
BRudience Appeal: Entire family
Suggested for: Late Evening

Client Suitability: Almost any type of

psychological

product. Has been sponsored by
Boock Sicre. and a Men's Clothing
Store

Audition Facilities: Transcriptions
Submitted by: KFH, Wichita, Kansas

One Foot In Heaven
This is a typical “family” show about
a modern, progressive, understanding
minister and his family, It is based on
Hartzell Spence’s best-seller of the same
name and was a record-breaking Warner
Brothers movie. This show has been iried
and tested for forly-lour weeks on ABC
network where it had a top rating and
drew a Jarge and enthusiastic listener
response.
Availability: Live talent
Time Units: 20 minutes, cnce weekly
Audience Appea’; Entire family
Suggested for: Evening
Client Suitability: General and institu-
ticnal
Audition Facilities; Transcriptions
Submitted by: Rcckhill Radio, 18 Eist
50th Street, New York 22, N Y.

Playhouse Of Favorites

For drama at its best it's The Play-
house Of Favoriles — features loading
actors and aclresses of the stage and
screen in dramatizations of famous stories
that never grow old — stories of adven:
ture, romance, comedy and pathos —
written by such great writers as Dickens,
Longfellow, etc. Some outstanding ‘“favor-
ites” are David Copperfield, Pride and
Prejudice, Treasure Island. Tale of Two
Cities — the stories remain authentic
and are skilllu'ly adapted into brilliant
half-hour radio productions.
Availability: E. T.
Time Units: 20 minutcs, | weoky
Audlence Appeal: Ennre famiiy
Suggested for: Evenin
Client Suitabi'lty: Genera,
Humber of Artists: 1020
Cost: Availab e 1 syndirat
T

HP A

Audition Facilities:
Submitted by: INBT Pourii

anov

il

.
T TR ITE N I LT
i, Pocyetedar Pres T o
o,

Prolicewoman—

Mary Sullivan
The storyteller ix an actress imperson.
cting Mary Sullivan. who for years has
been Head of YWomen Detectives on Now |
York’s police force. The program ls de-
vated to a re-enactment and exposc of
confidence games that gre perpeirated on

| women excluslvely aond aleo deals with

criminals and how they are

Supernatural |
plots,
Each week, the audi-

Classics
! "Radio Theatre of Famous Classics” is
i a half-hour dramatic show bringing to the
air special radio adaptations of the world's
most {amous writers, such as Oscar Wilde,
Ibsen, Stevenson, Zola, de Maupassant and
others. Each show is complete in itself,
brilliantly produced and directed. An out-
standing cast is featured and adaptations
have been written by radio’s top writers,
included at no extra cost is a complete
press campaign book for promotion and
publicity,
Availability: Live talent: E. T.
Time Units: 30 minutes, 1 weekly
Audience Appeal: Entire family
Suggested for: Afternoon Sunday
evening
Client Suitability: Manufacturer of trade
name brand or large trade retailer
Number of Artists: 7 to 16
Cost: Transcribed show from §10 per pro-
gram up; as live network show fea-
turing name guest star lead, $3500
weekly
Audition Facilities: Transcriptions
Submitted by: Kermit-Raymond Radio Pro-
ductions, 11 East 52nd St.,, New York
22, N. Y.

or

Rip Powell

Fast-moving, action-packed series de-
signed to appeal to adventure and mys-
tery loving audiences. Rip Powell, ex-
Navy pilot, and his colleagues, operate
the Ace Deteclive Agency. making use
of their plane, their speedboal and «
high powered car. Plots {eaturo mystery
crime cases in which action and the
chase are paramount. Fast, tight, shift.
ing action in the air, on the land, and
on the sea, brings color, romance and
thrllls.

Avallability: Live talent

Time Units: 30 minutes, 1 weokly

Audience Appoal: Entire family

Suggested for: Evening

Client Suitability: Geouneral

Numbeor of Artists: 68 aind orch. or organ

Audition Facilities: Transcriptions; Scripts
and Prosentation

Submitted by: Corday Robonts, Inc., 41

VW S3rd St Neew York 19, NUY.
Romance
(Formerly Theater of
Romance)

Commorcially-proven half-hour drama
wroaves romaniic drama spoell for porson.
al-appeal  product solling, Recroates
greatest love stories of all time—{from
classics like Pride and Projudice, through
Prisoner of Zenda, Morton of the Movles,
Seventh Heaven. to new Book-of-Month.
Angollc Avengers, Under sponsorship
(1844.46) won Oclober-April Hooper av-
orages in 11’s, consistently beat ovening
averaqo. With or without stars.
Availlabllity: Livg Talent
Time Unlte: 30 minutes, | wreokly
Audlence Appoal: Entiro family
Suggested  for:  Weckond  Aftern

Fvonineg
Audliion Facilities:
Rubmitted by: CB3,

Yo Mork 22,

Transcription s
AR5 Mrerdts . Avenun,
H.oY.
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Rooftops Of The City
a lofty skyscraper in a big

lis we look down on the houses

ir rooftops. Under these roofiops

- people of .the city, each with a

tell, slories of gayety and sad-

imple drematic lales of the city.

| stories as well as adaptations

ployed.

ility: Live Talent

1its: 30 minutes, 1 weekly

e Appeal: Entire family

ed for: Evening

1 Facilities: Transcriptions

ed by: CBS, 485 Madison Avenue,

er York 22, N. Y.

n Francisco Radio
Playhouse
hour radio presentalion written by
aff writers. Each member ol the
staff is a specialist in his own
style of writing which affords a
of presentations including comedy,
, melodrama, mystery-comedy, and
. Tony Freeman's creation of musi-
kgrounds has been expert and has
tremendously to build the show
 bigtime bracket. A cast of six 1o
ctors is used weekly selected from
t of the West Coast talent. Pro-
s are under the direction of staif
2rs.
sility: Live talent; E. T. \
nits: 30 minutes, 1 weekly |
co Appeal: Entire family |
ted for: Evening )
uitabillty: General merchandising
st limited
r of Artists: 6 actors, 12-20 musi-i
ns, 2 sound effects men, prcducer-)
tor
n Facillties: Transcriptions; Will !
e live talent at cest to cdvertiser\
TFONCY . |
ed by: KPO, Radio City, San Fran- |
o, Caliif.

‘ammy The Great |
~stery show with g show-business |
wund featuring Sammy, a hot piano |
Will attract both mystery fans |
rielty show audience. Show can'!
'nything you want. without sacri.
“1¢ basic jdea.
Ollity: Live Tralont
ts: 30 meor
ze Appeal:
ed for; £
Gultability: Geuie
ol Artists: ©
Dotequest
1 Facilitie
‘1d by
N

Scarlet Queen
ramatic episodes in the voyage of
arlet Queen” are bosed en the
9. Lotales ¢l the exclling adven.
e the ports the versel touches
‘a ker trecsurs-hunting voyage in
fic. Every precgram Is a complete

f'eell. Ellio#t lewls. one of ta-
f'er known acters, Is heard a3 the

Queen’s” akipper.

el Astigta:
v Feailivjes: 7

Scotland Yard

nd

Yard” 15 g mystery serles In
"l traditen ef this famous English

Hleteerion department.  Starred s
Frr Michael Butke is the dis-
‘10 DAILY

tinguished actor of radio, stage and screen,

Basil Rathbone. Plots are laid in London

and environs and involve the apprehen-

sion of both local lawbreakers and crim-

inals from other paris of the Empire. Pro-

gram displays a humorous touch in Ser-

geant Abernathy, Burke’s likeable assist-

ant.

Availability: Live talent

Time Units: 30 minutes, 1 weekly

Audience Appeal: Entire family

Suggested for: Evening

Clienl Suitability: Any type

Number of Artists: 8 to 11 plus music

Audition Facilities: Transcriptions;
pipe live talent

Submitted by: Mutual Broadcasting Sys-
tem, 1440 Broadway, New York 18,
N. Y.

will

The Shadow
Most popular dramatic series in the
entire country. Consistently top rating
over all competition lor past 12 years.
Publicized in movies, magazines. etc.
Reached 16. rating during 1946-1947
series. Sponsorship limited to two ad-

vertisers with non-competing products in
non-conflicling markets. Starts Sunday,
September 7th for 39 weeks. 5-5:30 PM|
E.ST. Over Mutual network {acilities. !
All offers subject prior sale.
Availability: Live Talent

Time Units: 30 minutes, | weekly
Audience Appeal: Entire faniily
Suggested lfor: Sunday Afternoon

Client Suitability: All types seeking
largest audience on air at time of
broadcast

Number of Artists: 8-10
Cost: On request !
Audition Facilities: Transcriptions !
Submitied by: Charles Michelson, Inc., 67
W. 44th Street, New York 18, N. Y.

Shadows Of The Mind

A new, forcefully dramatic psychiologi-
cal presentation, “Shadows Of The Mind" |
is not merely a mystery story. It con-,
tains an extra factor in that the fast.’
moving dramas that arc unfolded each |
week are told in the terms of authentic,
scientific psychiatry. The program utilizes
the same formula which madc “"Suspician”
and “Lost Weekend” outstanding ﬁlms.)
The leading player is the fictional Dr.|
David Gannon. a clever psychiatrist'
matching wits with the unknown for (hci
benefit o! others. The program is pro-.
duced by Sherman H. Dryer.
Avdailability: Live talent
Time Units: 20 minutes, 1 weokly
Audience Appeal: Entire family
Suggested for: Evening
Client Sultability: Genergl
Number of Artists: Unzvailable
Rudition Facilities: Transzriptions
Submitted by: Mutual Brealdzasting Sys-
1440 Broadway, New Yorr 18,

IE I

i
|

Iy
e

Solving Marriage
"roblems

This program s put on in cooperation
wita The Community Chest which supports
a Marriage Clinic designed to help find
tolutions 1o the marsital problems of
coup’cs in the Philadelphia area. Pro-
grcm opens with an car caiching drama-
tization o! an actual case record. Then
actorg—playing roles of real pecple under
cysumed nomes—tc-encct the Interviow
" with the ¢2:» worker. Eoch show has a
- “neme” moderator — usually @ noted
| ludge, attorney or college officlal.  The

.+ Community Chest hes sigrified that reries

may be cemmercia’ly sponsored by a
tuitchle product thot can be helped by
irstitutiongl gdvertizing.

Avecilability: L
. Time Unlty: 1%
Audience Appeal: !
. Suggested for: O
i!lu:.ber cf Anlsts:

t 2
' program.

DRAMATIC SERIENS

Audition Facilities: Transcriptions
Submitted by: WCAU, 1622 Chestnut St.,
Phila, 3, Penna.

Stories By Lederer

A show starring Framcis Lederer nar-
rating an dacting in dramatizations of
famous love letters and love stories with
approprialie musical background. Fea-
tured in addition to Lederer are top net-
work stage and screen performers,
Availability: E. T.

Time Units: 15 minutes, 2, 3 or 5 weekly

Audience Appeal: Female

Suggested for: Morning;
Evening

Client Suitability: General

Number of Artists: 5

Cost: Dependent upon market

Audition Facilities: Transcriptions

Afternoon;

Submitted by: Kermit-Raymond Radic Pro-

ductions, 11 E. 52nd St., New York 22,
N. Y.

Stery For Tonight
Nelson Olmsted adapts jor full half hour

presentation a short story which lends’

itself to dramatic narration rather than

theairical dramatization. His long ex-

perience in this type of work has brought

him wide spread acclaim.

Availability: Live talent

Tima Units: 30 minutes, 1 weekly

Audience Appeal: Male; Female

Suggested for: Evening

Audition Facilities:” Transcriptions

Submitted by: National Broadcasting Com-
pany, 30 Rockeleller Pluaza, New York
20, N. Y.

Strange Wills

Half-hour dramatic. A bright new for-
mat. Currently boasting 9.8 Coast Hoop-
oraling. Dramatizes strange stories bo-
hind strange wills. Starring famous
Hollywood actor Warren William. Twen-
ty-six programs immediately available.
Special quotations for multiple market or
regional sponsorship. One-a.weck basis
only. Delfinitely a network caliber pro-
gram. Produced by Teleways Radio Pro-

ductions. Inc. Send for frec audition
platter.  Great variely-mystery, adven.
ture, comedy, musical, dramatic, psy-

chological. Brand new series,
Availability: Live Talent

Time Units: 30 minutes, 1 weekly
Rudience Appeol: Entire family
Suggested for: Late Afternoon, Evening
Client Suitability: Any type

Number of Artists: 10 to 12

Cost: Eased cn station rate card

_Audition Facilities: Transcriptions

Submitted by: Teleways Radlo Produc
tions, Inz., 8949 Sunset Blvd., Holly-
weensd 46, Cailil.

Studio One

New CBS hour-long reportory oir-thea-
ter series. April 29 opening (“Under Tho
Vo'cano”) hailed by Harriet Van Horne
as “notable premliecre . . . finc rewarding
Billbcard tabs it asz ‘real
progress,” “superior end producl.” says
“CES wiil have earned bright neyr merit
badge.” Typlcal offerings: An Enemy of
The People. Dodsworth, Haylever. Flot-
cher Markle produces: Robert . Landry
fupervises,
Avallabllity: Live !
Time Unlts: £7 ¢
Audienze Appeal:
Suggested for:
Audition Fecilitie
Submitted by: il

< .
y: v A
dacter 1 .

‘

ot family

stiune

feon Avenus,

Vere 22

/

i Suspicion

i The last word in Mystery shows.

' Bizarre, lascinating melodramat A series

‘ of breath-taking incidents and an adven-

| ture series with such universal and

dynamic appeal that makes Suspicion a

“must listen” program from the initial

! giring. So captivaling and compelling

' that you will agree it “can’t miss.” Mys-

| tery is the appeal.

Availability: E. T.

Time Units: 39 programs, 15 minutes each,
1-3-5 weekly

Audience Appeal: Entire family

Suggested for: Evening

Number of Arfists: 6-8

‘ Cost: Per station basis

! Audition Facilities: Trauscriptions

! Submitted by: G. C. Bird & Associates,

! 311 8. New Hoampshire Ave., Los

Angeles 5, Calif.
]

The Theater Of Famous
Radio Players
A series of dramatic programs with an
amazing appeal for the entire family.
. Romance, suspense, fantasy and farce
receive an unusual treatment at tho honds
of Les Mitchel, one of radio’s top-flight
directors. The cast includes outstanding
radio players including Cathy Leowis,
Lureen Tuttle, Martha Wentworth and
Bruce Elliot. Del Castillo provides the
atmosphere music with an eighteen piece
orchestra. :
Avdailability: E. T.
. Time Units: 30 minutes, 1 weekly
" Budience Appeal: Entire family
Client Suitchility: All types seeking a
wide audience
Number of Arlists: Average of 16 with 18
piece orchestra, (first 13 wks). Organ
on succeeding programs
Audition Facilities: Transcriptions
Submitted by: Louis G. Cowan, Inc., 485
Madison Ave., New York 22, N. Y,

Theater Of The West
Harry Carey, host and narrator on
“Theater of the Wes!” is rocognized an
Amorica’s foremost authority on Wostern
dramatic literature; he has himself becomo
a symbol of the West. “Theater of tho
Westl,” lavishly produced as true radio
“epics,” will take Westerns out of the
*hoof-beat and gun-shot” calegory. Thoso
great legends, with a century of pub-
licity bohind them, will at last be given
the treatmen! they doserve. They will bo
Westerns with characler.
Availability: Live talent
Time Units: 30 minutes, 1 weokly
Audience Appeal: Entiro fimily
Suggested for: Evening
Client Sultability: Geral
Number of Arlists: 20, in-luding orchostra
Audition Facilittes: Tranzscriptiong
Submitted by: lommodore Preductions,
1350 M thahlond Ave., Hollywood
28, Caif.

Time For Escape
Now norles carries laloners away from
tho mundane Into froe world of flight-of-
fancy literary classics, Superb half-hour
dramatizatlons of auch slorlos as F.
Sco!t Fltzqgorald’s Diamond As Blg As The
Ritz. Brot Harto's Quicasta of Poker Flats.
Originates in CBS-Hollyweod. WIlillam
N. Robson directs cast o! fine movle-
screon-radlo volerans,
Avallablity: Live talont
Timo Unlte: 20 minutes, | weokly
Audlence Appeal: Entirg {amily
Sugqgestod for: Eaintney
Audltion Facilities: Transcriptions
Rudionco Appeal: Entiro family
Submitted by: CBS, 485 Madison Avonun,
New ore 22, 1. Y.

51


www.americanradiohistory.com

Yy /| /0F HOLLY

You’ll Want These Shows! They’ll
Build Audience! Sell Merchandise!

e i Starring

WARREN WILLIAM

and an All-Star Hollywood Cast Including

Lurene Tuttle, Howard Culver, Will Wright,
Carleton Young, Peqggy Weber, Perry Ward,
John Brown, Dorothy Scott, Hal Sawyer
Stories behind strange wills that run the gamut of
human emotion. A half hour series—delightfully ;
entertaining . . . b
Suberbly directed by Robert Webster Light. "

AMERICA’S FAVORITE
SINGING GROUP

with Bob Nolan
Singing the songs all America loves! Folk songs,
ballads, westerns, spirituals and barbershop harmo-
ny! You're hearing them on the network—you've
seen them in over 100 movies— now get this
quarter-hour strip for your station.

Starring

MARVIN MILLER .
&«  with }

WARREN WHITE — Newest Singing Sensatio’ .
DEL CASTILLO at the Whispering Hammon®
IVAN EPPINOFF & his Romantic Violin .
Your call to romance! The relaxing show—pr -°
duced by Jack Holbrook in 14 hour strips. MOCtF' :
DREAMS Euts your audience in a buying moc’ “u
It will be the bright spot on your program sched¥: .

Write for Free

Catalogues of other transeribed
Teleways Shows

'WRITE OR WIRE FOR FREE* AUDITION PLATTERS; -

“PROGRAMS FOR EVERY PURPOSE—EVERY BUDGET”

_—
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Treasury Agent
asury Agent is based on the activi-
of the law enforcement agencies of
nited Stales Treasury, including the
t . Service, Revenue Intelligence,
t Guard, Bureau of Narcotics and
10l Tax Unit. Featuring Elmer Lin-
Irey. retired chief coordinator of all
nforcement agencies in the Treasury
and known as “The World's great-
etective,”” Treasury Agent brings to
in dramatic form, in separate week-
isodes the seldom publicized meth-
f these important agents, who have
inted for 64 per cent of the peace-
criminals in federal prisons.
once Appeal: Entire family
ested for: Evening
ion Facilities: Transcriptions
itted by: American Broadcasting
>o., 30 Rockefeller Plaza, New York
0, N. Y.

Trouble Shop
itten by Alfred Bester, nationally
1s radio writer, is the story of a
y man who inherits a pawn shop
his father’s death. He decides to
the shop but {inds that before he
lo this the law requires that he re-
every single ‘item pledged to its
ul owner and get a receipt for it.
 half hour episode is the story of
sturn of a single item to its owner
each story therefore involves the
on of a mystery or the tieing off of
nan interest problem, all mixed with
clean comedy.
ability: Live talent
‘Units: 30 minutes, 1 weekly
mce Appeal: Entire family
wsted for: Evening
: Suitability: General
er of Artists: 6-8
ion Facilities: Transcriptions
itted by: Corday-Roberts, Inc.,
V. 53rd St, New York 19, N. V.

The Trouble Shop

3 Ferrer starring in an entirely new
atic vehicle which permits complete
le in type of show. Series can vary
ill to include comedy, mystery, or
1. Series written by Alonzo Deen
* writer of “Crime Pholographer.”
a star of such ability and magni-
'and such a proven writer, a high
1 is assured.

ability: Live talent

'Units: 30 minutes, 1 weekly

“nce Appeal: Entire family

*sted for: Evening '
t Suitability: General
‘er of Artists: 5
wsicians

t 23500

‘on Facilities: Script available
‘led  by: Television-Radio
tises, Inc., 104 East
ew York 16, N. Y.

I'rue Stories Of The

N. Y. State Police
‘matizations of “closed cases” taken
‘ly from the files of the New York
Police. Since all cases are “closed”
.3¢s in which justico has taken its
‘1l courso, the stories have high
" value. Stories are two-fisted, fast
‘g and done in completely proles-
"“ fashion by cast of seasoned radio
s,

f’:bllily: Livo talent

“Units: 20 minutes, 1 weekly

‘nce Appeal: Entlre family

“tled for: Evening

" Sultability: All types who want a

41

to 7 plus 13

Enter.
40th  Street,

90 audience

‘er of Artists: Average 10 actors,
lus crgenist, scund elfects and
riter

! Cn request

ilon Facilities: Transcriptions

‘flled by: WHAM. Shoraton Hot'sl,
“=chester 4, Now York

D10 DAILY

Under Arrest
The absorbing advontures of John
Drake, police captain, are the basis for
this dramatic presentation. Drake, an
officer with a reputation for being tough,
and yet an understanding of juveniles
who go astray, is joined in promoting the
safety and welfare of his town by Dave
Wilson and Anne. Wilson is young
rookie cop whom Drake befriended when
he was a recalcitrant youngster, Anne'a
clever girl reporter with a keen sense of
humor and a flair for dangerous assign-
ments,
Availability: Live talent
Time Units: 30 minutes, 1 weekly
Audience Appeal: Entire family
Suggested for: Evening
Client Suitability: All types for large audi-
ence at low cost
Number of Artlists: Approx 8 plus music
Audition Facilities: Transcriptions
Submitted by: Mutual Broadcasting Sys-
tem, 1440 Broadway, New York 18,
N. Y.

Special Assignment
A 15-minute dramatization of the ex-

citing or unusual experiences of one re-

porter or another in covering news. Each

episode features a tirilling drama, and

highlights the adventures, ingenuity and

enterprise of the men whose lives are

dedicated to covering the news. The

stories are presented by Oliver Gram-

ling, author, editor and authority on news.

Availability: E. T.

Iime Units: 78 units of 15 minutes, 1, 2
or 3 weekly

Audience Appeal: Entire family

Suggested for: Evening

Client Suitability: All types

Cost: Net rate per episode: 7% of sta-
tion’s top hourly national time rate
card; minimum $4.00 net per epi-
sode

Audition Facilities: Transcriptions

Submitted by: The Associated Pres$, 50 |
Rockefeller Plaza, New York 20,
N. Y.

Unsolved Mysteries ;
Thirty-nine true baffling tales that com- !
bine to make one of the most remarkable
mystery programs of all tfime. Stories
such as that of the African Witch Doctor
who traveled 1,000 miles through dense
jungle in one night; 16 people vanish
from a ship in mid-Atlantic: a man found
murdered with doors and windows bolt-
ed and barred from the insdie; a dead
wife found working in the Haiti sugar
cane fields; a wireless message from a
dead operator, saving a ship from col-
lision; and others. Sponsored in more
than 100 cities, including such advertis-
ers as Texaco and Texiron. Topllight Hol-
lywood cast in each episode. Each pro- |
gram a complete ‘story. i
Availability: E. T.
Time Units: 15 minutes, | or 3 weekly
Audience Appeal: Entire family
Suggested for: Evening
Client Suitability: Any type
Number of Artists: 5 to 15
Cost: Based on market, station
Audition Facilities: Transcriptions
Submitted by: Kasper-Gordon, Incorpe-
rated, 140 Boylston Street, Boston 186,
Mass.

Philo Vauce

Thrilling mystery adventure stories of
sleuthing at its scientific best-adapted
for radio from the S. S. Van Dine works,
the Philo Vance novels have been the
largest selling detective stories of all
times, All major film companies have
produced one or more Philo Vance pic-
turo totaling well over a dozen roleased
fo date., On the network, Philo Vance is
a proven audienco-winner. Now avail-
able for local and regional sponsorship
via transcription. )

Availahility: E. T.

DEAMATIC SERIES

Time Units: 30 minutes, I weekly

Audience Appeal: Entire family

Suggested for: Evening

Client Suitability: Any type

Number of Artists: Approximately 10 per
program

Cost: ET—Based on population

Audition Facilities: Transcriptions

Submitted by: Frederic W. Ziv Company,
1529 Madison Road, Cincinnati 6,
Ohio

Verdict
Verdict relates the stories of crimes
that set enduring legal precedent -—

Crimes That Made The Law. Not a who-
dunit, but a dramatization of poignant
stories of crime, fear and passion. The
verdicts passed in these “first of their
kind” cases are still being cited in court
decisions today. The only show of its
kind, Verdict is authentic because each
script is originated and processed by Dr.
Sheldon Glueck, Professor of Criminal
Law at the Harvard Law School. Scripts
of the series being written by Len
Finger, well-known dramatic writer. Or-
chestral bridges.
Availability: Live talent
Time Units: 30 minutes, 1 weekly
Audience Appeal: Entire family
Suggested for: Evening
Client Suitability: Any advertiser wanting
to reach a large, loyal audience
Number of Artists: Average 10 and music
Audition Facilities: Will pipe live talent
Submitted by: Gordon M. Day Advertis-

ing Service, 145 East 53rd St., New '

York 22, N. Y.

The Virginian
An exciting new dramatic series based

"on Owen Wister's famous novel of the

American West adapted for appeal to
the entire family. Outstanding radio

gram. George Zachary directs, Howard

Teichman ({Star Theatre, Orson Welles

programs) writes and Lyn Murray’s or-

chestra provides the mood music.

Availability: Live talent

Time Units: 30 minutes, 1 weekly

Audience Appeal: Entire family

Suggested for: Evening

Client Suitability: Any type desiring to
reach large audience

Number of Arfists: Varies with script

Budition Facilities: Transcriptions

Submtted by: Louis G. Cowan Inc., 485
Madison Ave., New York 22, N. Y.

What Do You Think?

A thrilling half hour dramatic series of
mental and psychic phenomena. Each
story complet2. Based on true experiences
collected by Ed Bodin, nationally famous
collector and writer.

Availability: Live talent

Time Units: 30 or 15 minutes, weekly.

Audience Appeal: Entire family

Suggested for: Evening

Client Suitability: General (any product
that is sold to men and women)

Number of Artists: Depending cn script

Audition Facilities: Will submit script

Submitted by: Basch Radio Productions, 17
East 45th St., New York 17, N. Y.

X Marks The Spot :

Mystery is one of the major human in. |
terests. ‘X Marks the Spot” ars slori'es!
of True Murder mysteries. It does not in-
vado the fiold of gang and racketeer:
murders. It is written in the form of al
dramatization with considerable use of
a narrator. The program has an ironical-
ly humorous and satirical approach which
was made popular by the late Wolcott
and Pearson. *“A Marks the Spot” has
beon televiscd success{u’ly for the past

four yoars. A good combination pack.

age for radio and television.

Availability: Live talent

Timo Units: 30 minutes, 1 weekly

| Audience Appeal: Adult Male, Female

. Suggested for: Late Evening

" Client Suitability: A product of adult

} appeal

 Number of Arlists: 6 plus orgainst (av-
erage)

Audition Facilities: Will pipe live talent

Submitted by: Green Associates, 360 N.

Michigan, Chicago 1. 1L

Young Father O’Neill
The life of Young Father O’Neil recent-

ly completed a 39 week series on the
A.B.C. network originating from New
York., The story deals with Father
O’Neill who served as a Chaplain during
the war and has now returned to his
parish to continue his work of tolerance
and aid to all who need it. regardless of
race, creed or color. The same charac-
ters that made “The O’Neills” one of the
most successful series in radio are used
in the story of “Young Father O'Neill.”
Availability: Live talent; E. T.

Time Units: 30 minutes, 1 weekly
Audience Appeal: Entire family
Suggested for: Afternoon; Evening

Client Suitability: Any household product
Number of Artists: 7 average

Cost: Very reascnable

Audition Facilities: Will pipe live talent
: Submitted by: Wolf Associates, 420 Madi-

son Ave.. New York City

Young Marilynn Young

Here is a half hour show . . . with
Marilynn Young, her parents and friends
living their lives for listeners. Exception-
ally well written, by a well-known writer
who understands human nature . ., . and
knows how to make his fictional charac-

‘talent has been engaged for each pro-.ters act ke real people. lt's a lovable,

' laughable situation that confronts the

family each week.

Availability: Live talent

| Time Units: 30 or 15 minutes, weekly.

. Rudience Appeal: Entire family

Suggested for: Evening

C’ient Suitability: Any product that is sold

[ to a family

[Number of Artists: Depending on individ-

\’ ual scripts

: Audition Facilities: Will submit script

Submitted by: Basch Radio Productions, 17
East 45th Street, New York 17, N. Y.

| Teold At The Seven Seas
| Club

The program opens with the ring of
the famous “Nansen” bell to call the
! meeting to order, when the great names
'of exploration get together to taste
!exolic dishes and talk over the past,
’lhe present, and the future. Great
i names like Ste annson, Byrd, and great

names out of the past—Amundsen,
Peary. Scolt—will appear or be hon-
ored at meetings of the club, Dra-

matizations will cover oxploits of the

past—present (sometimes with special

events pick-ups)—or fantastic projects of

the future.

Availability: Live talent, E. T.

Time Units: 30 minutes, | weekly

Audience Appeal: Entire family

Suggested for: Evening

Client Suitability: Any—but special angles
for travel or sporting goods or serv-
ices

Number of Artists: Three regular—plus
dramatic cast.

Audition Facilities:
pipe live talent

Submitted by: Roy do Groot Consult-its
Inc.,, Room 415, 551-5th Ave., New
York 17, N. Y,

Transcriptions.  Will
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Aussa The Arab

Aussa The Arab deals in fundamen-
tals, Its aquthor and star, John Fleming
has lived with the Arabs. Against the
background of North Africa he presents
an excifing and thrilling story of adven-
ture in search of uranium deposits. A
man’s devotion to an ideal, A woman's
devotion to a man . . . every episode a
great event., This program has mony ian
leters from all over the country request-
ing its conlinuing.

Availability; Live talent; E T.

Time Unifs: 15 minutes, 3 to 5 weekly

Audience Appeal: Entire family

Suggested for: Morning; Afternoon; Eve-
ning |

Client Suitability: Any product

Number of Artists: 3 to 4

Audition Facilities: Transcriptions

Subumitted by: V. S. Becker Advertising
Service, 562 Fiith Avenue, New York
19, New York

The Carcer Of Alice Blair

A "white collar” girl story of Alice
Blair of Middleton who goes to the big
city fo find her career. Stars lovely
Martha Scolt and Joseph Cotten, and an
all-star cast. Unusual theme ond good
music provided by an original a capella
choir. Remarkable success record.
Availability: E. T.

Time Unils: 15 minutes, 5 weekly

Audience Appeal: Female

Snggested for: Morning or Afternoon

Client Suitability: Any type

Number of Artisis Employed: 10

Cost: ET—Based on Population

Audition Facilities: Transcriptions ‘

Submitted by: Frederic W. Ziv Company,
1529 Madison Road, Cincinneati 6,
Ohio

Clara, Lu °N° Em ;

A {our<ity survey showed 52 per cent
of the women had been steady listeners
to this top network show and 82 per cent
of these asked when the girls would be
back. The three girls act out all {amily
happenings, playing up the funny, human
things, end nofing in passing all the
world’s happenings from international
allairs to new recipes. Gentle, humorous
writing makes Clara. Lu ‘n’ Em a rich
fare.
Availability: Live talent
Time Units: 15 minutes, 5 weekly
Audience Appeal: Female, Entire family
Suggested for: Morning, afternoon
Client Suitability: Drugs, Foods, or House-

hold Products

Number of Artists Employed: 4 to 6
Cost: On Request
Audition Facilities: Transcription
Submitted by: W. Biggie Levin Agency,

fﬂz 1111\1. Michigan Avenue, Chicago

Dearest Mother

Daytime serial story. A thrilling day
by day drama of hearslirring romeance
and pulse quickening action. Designed
specifically to appeal to the house wite.
An exciling story of a young qirl's
struggle for happiness, seeking fo find o

. signed to sell to the housewife.

without the aid of her wealthy family.

The suspense and mystery of the story

is further enhanced through the ddaily

letters exchanged between Mother and

doaughter. These lefters contain the girl's

hopes, thoughts, suspicions, and loneli-

ness.

Availability: E. T.

Time Unifs: 15 minufes, 5 time weekly

Audience Appeal: Female

Suggested for: Morning or Afternoon

Client Suitability: Any type

Number of Artists: 5

Cost: ET—Based on Population

Audition Facilities: Transcriptions

Submitted by: Frederic W. Ziv Company
1529 Madison Road, Cincinnati 6,
Chio

Drifticood

Starring Ann Dvorak, with John How-
ard. Ann Dvorak porirays the character
of India Forbes, a lovely and famous Hol-
lywood personality. The story is one of
a career woman with a desire for ac-
complishment, yet a similar yearning for
a real home. Driftwood opens its heart
with warmth, humor and understanding

in this story of a Hollywood star, played

by a Hollywood star.

Availability: E. T.

Time Units: 15 minutes, 3 to 5 weekly
Audience Appeal: Female

Suggested for: Morning; Afternoon
Client Suitability: General

Number of Arlists: Five and an orgcnisi"

Audition Facilities: Transcriptions

Submitted by: Commodore Productions,
1350 No. Highland Avenue, Holly-
wood 28, California

Forbidden Diary

A top-notch daytime serial show de-
Unusual
dramatic continued story—the happening

{ of the Wynns of Willowville, starring 14

yvear old Judy Wynn. Hooper surveys
and fan mail respense prove Forbidden
Diary outpulls network competition. Star
studded array of network ialent, Scripted
by one of radio’s foremost writers.
Avdilability: E. T.

Time Units: 15 minutes, 5 or 6 weekly
Audience Appeal: Female

Suggested for: Morning

Client Suitability: Any type

mately & per program
Cost: ET—Based on population
Audition Facilities: Transcriptions
Submitted by: Frederic W. Ziv Company
1528 Madison Road, Cincinnati 8,
Ohio

Mary Foster — The
Editor’s Daughter
A dramatic strip of 800 programs now
in its ninth year for Kroger's Grocery
chain (Kroger’s Clock Bread). Hooper day-
time ratings from 5.0 to 11.6. Now avail-
able in markets not covered by Kroger.
Show features Joan Banks. Parker Fen-
nelly, “Titus Moody of the Fred Allen
show’” and Craig McDonnell.
Avui.lubilily: E T
Time Units: 15 minutes, 5 Weekly
Audience Appeal: Female
Suggested for: Morning; Afternoon
Client Suitability: Any sponsor wishing
to reach o feminine audience
Number of Artists: 6 to 8

place for herself in the business world

4

Cost: Based on population

Number of Artists Employed: Approxi- '

Audition Facilities: Transcriptions

Submitted by: Harry S. Goodman Radio
Productions, 19 E. 53rd Street, New
York 22, N. Y.

Green Valley Lines

Railroad story thriller of Morristown,
U. S. A. Pop Harlmess surveyed for the
Green Valley lines and John Graham ran
the office. The rival railroad, the C, K
& W, owned by Jim Reed fries to buy the
Green Valley line. John Graham is will-
ing to sell but Pop Harlmess and the
Green Valley people do not. Skulldug-
gery begins to show up when the round
| house burns down, men quit their jobs,
.an ultimatum demanding full payment of
 morigages, eic.
' Availability: E. T.
| Time Units: 15 minutes, 2 weekly
~Audience Appeal: Entire family
Suggested for: Evening
. Client Suitability: Al]l types
' Number of Artists Employed: 5 and sound

effects

Cost: For Stations 5000 Waits or under,
. $3.00 per program. Others on appli-
cation
! Audition Facilities: Transcriptions

Submitted by: Walter Biddick Company, |

Radio Programs Division, Chamber
of Commerce Bldg., Los Angeles 15,
Calif.

Harmony Street

Story of a typical American neighbor-
hood. Action centers around Pat O’Shea
(played by Art Van Harvey) owner of
the general store in the neighborhood
called, “Harmony Street.” Pat always
solving problems of neighborhood or
its families.
than not, he just makes things worse;
but somehow in the end, in spite of him-
self, things work out. These situations
invite humor and emotional action. Com-
mercials can be woven into continuity
as part of action.

Availability: Live talent

Time Units: 15 minutes, 3 or 5 weekly

Audience Appeal: Entire family

Suggested for: Afternoon, Evening

Client Suitability: All types

Number of Artists Employed: 1 lead and

L average of 5 characters per program

 Rudition Facilities: Tramscriptions

Submitted by: Green Associates, 360 N.
Michigam, Chicage 1, Il

Hilttop House

Hilitop House, the story of a young
matron laced with the task of raising
other women'’s children. Hilltop House is
the only series of its kind where an
orphanage serves as the back drop for
stories that run the gamut of ail human
emotions. Hilllop House has a record
that should interest any prospective buyer.
On CBS and the network it ran away
from the field in the almost four years
it was aired. Same cast and writers
avdailable.

Availability: Live talent; E. T.

Time Units: 15 minutes: 5 weekly
Audience Appeal: Entire family
Suggested for: Morning; Afternoon
Client Suitability: Household products
Number of Arlists: 7

Cost: Very reasonable

Unfortunately, more often .

" Audition Facilities: Will pipe live '
Submitted by: Wolf Associates, 420
son Ave., New York City

i

Immortal Dramas 'Fhi{
The Book OF Book! |

52 of the world’s best known cxncu;'!
loved Bible stories. dramatized by
Varney, in 30-minute episodes, arp;
duced by The Sunday Players C¥%
lywood under the direction of:5y
Heisch, of NBC, Non-sectarian. Eig
popular with Christian and Jews: '
olic and Protestant. Modern. simp 4
appropriate vernacular, universal u
derstood. Not preachy, or religiou Ji
good dramatic entertainment with cc
structive angle,

Avadilability: E. T. :
Time Units: 30 minutes, 1 weekly ' @
Audience Appeal: Entire family
Suggested for: Morning; Afternoor Es
‘ ning
?Clienl Suitability: Any honest, ethi
count. Except tobacco, alcohc a
the . Murray Garson type of 21
! prise. Banks . . . building anle
. . . life insurance . . . public * i}
. . . department and general‘ci
i . . . general merchandising . .m
! tuaries . . . cemeleries
Number of Artists: 10 to 15 B
!Cost: $5.00 to $250.00 per epispt%-‘-f
! pending on population !
!Audition Facilities: Transcriptions
! Submitted by: George Logan Pric Ij
316 South Normandie Avem :
Angeles 6, California

i

In The Limelight !
or Julie Goes to Holly1
A fifteen-minute daytime serial:ily
Hollywood ‘background. Employs+! ¢
powerful audience building cxp]‘!.li
the “soap owmers” but puts theriy|
glamorous Hollywood setting wla~
creases the show's merchandise 1z
Avdilability: Live talent
Time Units: 15 minules, 5 weekly
Audience Appeal: Female
Suggested for: Morning, Afternoo :
Client Suitability: Soap and oth¢Fi
ucts usually merchandised
‘women.
Number of Artists Employed: 10
Ruditions Facilities: Transcriptior
Submitted by: Jack Rourke Proc’:
6331 Hollywood Blvd., Hollyv>:
Calif.

Leo Aund The Blmlf‘-“' !

A humorous strip show starrin L -,
Stander and Florence Lake. &
plays the part of “Leo,” colorful, s**
broke, Hollywood press agent v’ﬂ?
into @'l sorts of trouble.——puriicuvll‘
volving “the Blonde,” played by ™
Lake. “Leo and the Blonde” re*™
a new approach to the strip sb™ -
includes much action and comed
Avadilability: Live talent
Time Units: 15 minutes, 5 weekly
Audience Appeal: Entire family
Suggested for: Afternoon, Exeni
Client Stability: General
Number of Artists Employed: 10 '
Submitted by: Jack Rourke Pro’"1

6331 Hollywood Blvd., HY™
28, Calif. 8

Jg;
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/aputo‘s*

TRANSCRIPTION
LIBRARY SERVICE

pays off

FOR STATION

KNOXVILLE, TENN.

 pay off

FOR YOU, TOO!

How's this for success? Only three months ago WBIR logged
its first Capitol Transcriptions show. Fifteen minutes a day —
“The Jan Garber Show — featuring Peggy lee.”

WABIR's staff built the show (using Capitol’s programming aids).
WBIR sold it (sponsored every day)!
And WBIR's proud of it (Hoopers 7.7 to 6.4 against stiffest

network competition).

Any station —your station —can build shows that sell, too.
And Capitol’s Transcription Llibrary Service gives you every
programming help. A basic library of more than 2000 selections.
More than 70 freshly cut numbers each month. Themes and
dated formats every month for 400 complete shows. PLUS .

the finest collection of big-name talent ever assembled. A potent

combination for new listeners...new sponsors!

y |

The coupon below brings you the com-
plete story —at no expense, of course.

»

&

‘(ff“"frr'

A\ A DVISION OF

Sunset and Vine \cAmm ttcoros &

W demonstration

franscription

Capitol Transcriptions

Sunset & Vine

Hollywood, Callfornia

Please send me without cost . . .

1. Demonstrotion Transcription —to show me what makes Capitol's Service different.
2. Complete details about the Library Service and its costs,

Nome.

Position

Station,

Street and Na, —

City and State -

N e e e e e i s e e e e 2o o e e | 34
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F INLEY TRANSCRIPTI(;NS; I NC.

Radio’s Greatest Open-End Shows—Available For You!

MYRT and MARGE %
DAVID STREET'S SONG SHOP
CONNIE HAINES ENTERTAINS *

*
e FLIGHT with MUSIC

DIARY of FATE %

MYRT and MARGE—Radio’s Greatest Serial Now Transcribed!

The all-time favorite 5-a-week show. with most of the original cast. Already proven on most of the

nation’s leading stations. 130 fifteen minute programs now available. with an additional 130 in
production.

FLIGHT with MUSIC—Music, Comedy, Variety!

Starring Marion Hutton, Nat Brusiloff’s 16-piece orchestra. Herb Sheldon and radio’s greatest guest

artists on every show. Fast moving musical variety show for any type sponsor. 39 fifteen minute
programs available.

CONNIE HAINES ENTERTAINS—Co-Starring Page Cavanaugh Trio!

Connie Haines co-starred with the Page Cavanaugh trio in the fastest fifteen minutes in radio. Produced

to sell any product: this program is now available for you. 15 minutes with 78 programs now in
production.

DAVID STREET’S SONG SHOP—Romantic Seng Styling at Its Best!

David Street. 20th Century-Fox singing star with lovely Lucille Norman. the Mello-Larks. Don Forbes

and orchestra in a fifteen minute program that is suitable for any tlype sponsor. 104 programs now
available.

PIARY OF FATE—An Invitation to Adventure!

A brand new program idea. Something new in intrigue and suspense. Join the voice of “FATE” as

he reads from his diary. It could happen to you. Filty-two half hour programs now in production.
All-star Hollywood cast,

FINLEY TRANSCRIPTIONS ARE PRICED TO ‘MEET
THE LOCAL SPONSOR’S BUDGET

WRITE, WIRE OR PHONE FOR FREE AUDITIO
DISCS CN ANY OF THE ABOVE SHOWS! '

E Y TRANSCRIPTIONS 8983 Sunset Bl;'_d.
£A 1 N L COMPANY, INC.  pRiaces, Sait

“LARRY FINLEY PRODUCTIONS For the BEST in Transcribe‘d Entertainmeht!”

RADIO
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inda’s First Love
matic sirip of 1000 episodes now
to its Llth year for Kroger Gro-
ain in midwest. Cast includes
renson, Arlene Blackburn, Ben-
yack, Edith Spencer and Barbara
Over a period of yeoars, Hooper
have run from 5.0 to a high of
railable in markets not covered
{roger chain.

lity: E. T.

its: 15 minutes, 5 weekly

e Appea’: Female

d for: Morning; Afternoon
itability: Food Products — Drugs
“osmetics — Retail Merchants —
ties, etc.

of Arfisis: 5

sed on population

Facilities: Transcriptions

d by: Harry S. Goodman Radio
luctions, 19 E. 53rd - Street, New
. 22, N. Y.

Matt & Elmer

wns a gas slation on a paved

1 mile from town. Elmer has the

om next to gas station, Comedy

matic. Plot derived from cus-

>f both places. Usually three

rs sometimes four. Sixty-five

n hand and plenty of material

ng time to come. Small town

rs—not hill-billy—but true to life.

n aired. Transcription or live,

ish sample record.

lity: Live talent, E. T.

its: 15 minutes, 5 weekly

e Appeal: Entire family

d for: Early Evening

iitability: Gas, oil, cereal, bread,

mmy food. Also Tires and cxuloi

s50Ties

of Attists Employed: 3 to 4

ist at AFRA rates. Scripts $25.

| Facilities: Transcriptions. Will
live talent !
i by: W. M. Ellsworth, 75 E.!
ker Drive, Chicago, Il g

|
{
i

Heet Mr. Magic

‘Wayne, professional magacian
lue Parrot night club finds him-
'ming on amateur detective as
1es involved in a series of baif-
‘ders that require knowledge of
ian’s tricks to solve. Unusual
'this show is the explanation each
'another ouistanding magic trick.
‘w is a complete, absorbing mys-
" lots of laughs between the gun

‘ity: Live talent .

ts: 30 minutes, 1 weekly

" Appeal: Entire family

i1 for: Evening

“Htability: Manufacturer of home
‘1cts

Yt Artists Employed: 6 and organ
*Facilities: Will pipe live talent
‘1 by: Gainsborough Associates,
'Fifth Avenue-—Suite 1200, Now
17, N, Y.

liracles Of Faith

T stories of universal'y loved re-
‘nd patriotic miracles, narrated
3

‘t Swan over organ background
‘icey Haines. Warner Bros. staff
N Not denominational or partial,
T all races. creeds. colors,

"J“y: ET.

“s: 5 minutes, 3 weekly

" Appeal: Entirc family

"'i for: Morning:; Afternoon; Eve-

dtability: Banks, Finance, Insur-
. Mearchandising, Honest Pro-
“aries, Mortuaries, Cemeteries,

Number of Artists: 2 T T s s e e s e

Audition Facilities: Transcriptions

i & S DRAMATIC STRIP SERIAL

Submitted by: Fred G. Morlons and As-

sociates, 946 South Normandie Ave-

nue, Los Angeles 3, Calif. Audition Facilities: Transcriptions

Submitted by: CBS, 485 Madison Avenue,

Myrt And Marge New York 22, N. Y.

The story of “Myrt And Margo.,” al-
ready known to millions of listeners who
followed it faithfully for ten years. Dur-
ing its first five years. the program ran
nip and tuck in ratings opposite Amos
and Andy and as a transcribed onen-
end serieg is proving to be just as great !
if not greater than it ever has been, with 5 ave W?W Wrecked An Empire.”
most of the original cast, listeners recog. Availability: E. T.
nize both the story and cast which have | Tlme. Units: 15 minutes, 1 weekly
made Myrt And Marge the ouistanding | Audience Appeal: Entire family
“strip” series of all times. Send for your Suggested for: Evening
free audition disc now. i Client Suitability: All types of clients
Availability: E. T. - Submitted by: World Broadcasting Sys-

Strange As It Seems

52 roally great shows by Ernest Hix
patterned after the gazette strip boaring
the same name. A few provocative litles
~—"The Oil Woll That Flowed Beer’’—
“The Man They Couldn’t Hang’—"The

Time Units: 15 minutes, 5 weekly tem, Inc., 711 Fifth Avenue New
Audience Appeal: Entire family York 22, N. Y.
Suggested for: Morning, Afterncon, Even-' .

ing The Treasure Of The
Client Suitability: Any type Lorelei

Number of Artists Employed: 10
Cost: According to market to be covered

Submitted by: Finley Transcriptions, Inc., !

8988 Sunset Blvd., Hollywocd, Calif.

Radio On Call

Jimmy Braden a young Seattle insur-
ance broker purchases the “Lorelei” at
i government auction, With this ship he
proposes to take a South Sea cruise. Pre-
' paratory to overhauling the “Lorelei’” in
! drydock, the mate unloads her ballast,

Stories of how Radio Stations stood Below the upper tiers of pig-iron ballast
by in times of distress to their communi. | ke finds five million dollars in gold,
lies and states, answering the call when ' camouflaged as rusty iron.  Dr. von
serious situafions arose, such as: floods, | Roeder. who was in charge of the "Lore-
accidents ,lost and found, question of life : lei” for the German Government before
and death, tornadoes, hurricanes and | her capture appears and attempts to buy

’s. Provisions

)0 DAILY

general requests. Each story fully

. the ship from Braden. Then begins «a

thing on the networks. Wrilten by Edward
Lynn, and produced at Warner Brothers
studios—a combination that means ex-
cellence, 156 Ya-hour opirodes available.
Open-end.
Availability: E. T.
Time Units: 15 minutes, 3 or & weckly
Audience Appea’: Female; Entire famiy
Suggested for: Morning; Afternoon
| Client Suitability: Food, department store,
. any product with feminine appeal
i Number of Artists: 7 to 12
: Cost: Based on markets, stations
! Rudition Facilities: Transcriptions
i Submitted by: Kasper-Gordon, Incorpe-
rated, 140 Boylston Street, Boston 16.
Mass.

Lady Dick

Sophisticated suspense show about a
: charming lady detective with « man’s
| name . . . Richard Gentle. A smart gal-
{ about-town is this Lady Dick who solves
her crimes with wil, logic and the able
assistance of her natural feminine charms.
She’s as much at home in the crime lab
as she is gelting out of danger thru jiu-
jitsu or via romance. For a gal who. likes
1o mix her men with mystery, pick Lady
Dick.
Avadailability: Live talent; E. T.

Time Units: 30 minutes, once weekly
Audience Appeal: Entire family

dramatized and complete. Acquainis the , Funning duel between Braden and Dr. | Suggested for: Evening

public with what a Radio Station will do

by shield banner -advertisements. Free
weekly awards. TFully copyrighted.
Avdailability: Live talent, E. T.

Time Units: 15 minutes, 1 weekly
Rudience Appeal: Entire family
Suggested for: Sunday Afternoon or Even-

ing

Client Suitability: General

Number of Artists Employed: 8 to 10

Cost: Aired in cooperation with the Radio
Station

Submitted by: National Radio Features,
100 State Street, Albany 7, N. Y.

Starling Of The
White House

The "‘behind the scene’ stories of the
White House as seen through the eyes of
Colonel Edmund W. Starling of the Secret
Service detail. He guarded five presidents
over a period of thirty years.
Availability: Live talent
Time Units: 30 minutes, | weekly
Audience Appeal: Entire family
Suggested for: Evening
Client Stability: General
Number of Arlists: 10 and orchestra
Cost: $3,500
Audition Facilities: Will pipe live talent
Submitted by: Paul F. Adler, 385 Madi-

son Avenue, New York 17, N. Y,

Martin Stone

Five-a-week, 15-minute daytime serial
with a lowyer as central character.
Serial deals with emotional problems in
an average American community. Sug.
gest solutions through constructive atti-
tudes and action. Poses the problem on
one broadcast and works it out in suc-
ceeding four days.
woek. Supervised by Robert J. Landry.
Availability: Live talent
Timo Units: 15 minutes, 5 weekly
Rudience Appeal: Entire tamily
Suggested for: Morning, 5-a-week; After-

nocn, S-a-week

| Radic Programs Division,
|

" von Roeder for the “Lorelei.”

| to aid in time of need. Sold in campaign Availability: E. T.
| form for the Radio Station accompanied Time Units: 15 minutes, 2 weekly

Audience Appeal: Entire family

' Suggested for: Evening

' Client Suitability: All types

Number of Artists Employed: 6

! Cost: Stations 5000 Watts or under, $3.00
per program. Others on application

]

i Audition Facilities: Transcriptions

iSubmiued by: Walter Biddick Company,

Chamber

of Commerce Bldg., Los Angeles 15,

Calil.

Two Knights Of The Read

The adventures of two hoboes, one a

pseudo-intellectual and the other a wor- |

shipper of the finer things, who was un.
able to even get through grade school;
their trek throug