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?ﬂeduun Not “J ust

11

piround Corner,”

'F’ Firm Warned
,§ ;

ashington Burcau of RADIO DAILY
Washington—The FCC yes-
day called Zenith Radio to
ount for overselhng phone-
ion. The company’s attempt
tiget other manufacturers to
fitall phonevision decoders in
eo sets, and public adver-
aments holding that phone-
ion is around the corner,
» Commission said, may be
(Continued on Page 7)

Aation Disconfinues
" Horse Racing Info.

* i 7ashington Burcaw of RADIO DAILY
rashinglon—WTUX, Wilmington,
aware, told the FCC this week
£: it has discontinued all broad-
< of -horsc-racing information,
2! asked permission to include this
dtrmation of the record now be-
ir the 'Commission on WTUX
broadeasts. Rencwal of the
AWUX license has been an issue

¢ {Continued on Page 6)

“lidden Mike"” Technique
: 1"or WNBC Kiddie Show

. uniquec children's program
“ixd “Children Should Be Heard,”
Zturing a series of “hidden micro-
“iine” recordinpgs of  youngsters
7 Yring their ideas on the attain-
(Continued on Page 2)
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Monorced i

Jacques Manachem, director of
ho Intermational Exchange Bu. !
" ‘vau of Radiodiffusion Francalse. '
\ :1as beon made a Grand Offlcer |
Ty

i
t#n the Order of Orange-Nassaqu %
?-17.37 Queen Jullana of the Nether- |
“:! ands. The ordor was conlerred |
:;" lor Manachem’s work toward |
‘i seace through the International |
' Soodwlll Network o! the Fronch :

" aroadcasting systom. i

b

service for the association. Among

Will Discuss TV Service Problems
Philadelphia—The problem of weeding out unscrupulous TV service-
men in the Philadelphia area will be discussed by members of the
Television Contractors Association at a meeting which will be held
tonight at TCA headquarters here. The meeling was called by Paul V. {
Forte, TOA executive secretary, who has been making a study of TV

Albert M. Haas, president and Jack Phillips, secretary, who recently
aitended a national orgamizational meeting of TV servicemen in Chicago.

those who will be heard will be

Educafional Program
Taped For Teaching

Tape recordings of leading NBC
public service programs will be
made available to schools through-
out the country for educational pur-
poses by the network and the State
of Minnesota’s Department of Edu-
cation, it was announced yesterday.

The plan to make these taped
broadcasts available to schools
throughout the country at no charge
was worked out by Sterling W.

(Continued on Page 8)

Smith Heads ANA Group
On Radio-TV Relationship

William Brooks Smith, director of
advertising of Thomas J. Lipton,
Inc., has been named chairman of
the Association of National Adver-
tisers’ radio and television steering
committce, Paul B. West, ANA pres-
ident, announced yecsterday. Smith

(Continued on Page 2)

Radio-TV Suppori
(ited By Cancer Fund

An expression of thanks for sup-
port of the American Cancer So-
ciety’s recent drive has been given
to radio and television by the so-
ciety's director of radio and TV,
Walter King. Says King: “The radio
stations and networks have been
extremely generous with time given
us for special programs and mes-
sages. They have been characteris-
tically enthusiastic and ingenious

{Continued on Page 4)

Blames Radio For Decline
Of Baseball Boxoffice

Montgomery, Ala.—Inactive turn-
stiles at baseball games in the
Southeastern League are blamed on
radio Dbroadcasts. Southeastern
Lcague President Stuart X. Steph-
cnson, placing the blame on radio
for the box office drops, hinted at

(Continued on Page 2)

Washington—An NAB study re-
leased yesterday counts regular for-
cign-language programs in 33
tongues on 384 American radio sta-
tions. These stations were among
1,779 replying to NAB question-
naires regarding their programming
in the week of March 19,

The list, which does not include
forvipgn language lessons broadenst
by stations, shows repular proprams

in Albaninn, Arabic, Armenian, Bo-

Foreign-Language Programs
On 384 Outlets In 33 Tongues

Bashingtor Burcan of RADIO DAILY

Irish, Japanese, Jewish, Lithuanian,

Don’t Oversell Phonevision, FCC Tells Zenith

hemian, Chinese, Croatian, Czcch,
Danish, Finnish. French, Gaelic,
German, Greek, Hungarian, Italian, |

|

Norwegian, Polish, Portuguese,
Rumanian, Russian, Serbian, Slo-;
vak. Slovenian, Spanish, Swedish,
Syrian, Ukrainian, Yiddish and
Yusoslav.

Total-time foreipn lanpuage pro-
prams varied from less than onc!

hour a week to more than 25 hours
(Continued on Page 2)
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AFA Convention
Speaker Proves
Optimistic

Detroit — An optimistic fu-
ture for radio was forecast
vesterday at the 46th annual
convention of the Advertising
Federation of America by J.
S. Stolzoff, vice-president of
The Cramer-Krasselt Compa-
ny of Milwaukee. Stolzoff was
one of five speakers on a panel
discussing “How to Get the

(Continued on Page 4)

Liv Ups Sales Staff;
Will Add Sixfy Men

Plans to expand the sales force of
the Frederic W. Ziv Company by
adding “at least 60 more salesmen
by January 1, 1951,” were announ-
ced yesterday by John L. Sinn, ex-
ccutive viece-president of the tran-
scribed-syndicated program service
in New York.

Two factors were given by Sinn
as rcasons for the expansion. One is
the record breaking increase in Ziv

(Continued on Page 6)

Knowlson Re-elected
Stewart-Warner Prexy

Chicago — James S. Knowlson,
chairman of the board and president
of Stewart-Warner Corporation, and

all other officers were re-clected at

a meeting of the board of directors
(Continued on Page 2}

26Gth Anniversary |
Twenty-six years of successful .
. broadeasting were  completed
| this week by KFQD In Anchor- |
age, Alaska. KFQD, first in Alas-
ka and cleventh commerclal sia-
tion in the United States to be
licensed. began broadcasting on
May 27. 1934. Later, KFQD ond
other clatlons formed the Alaska
Broadcasling System. Six statlons
are now an the web.

| ;
|
|



www.americanradiohistory.com

RADIO

Established Feb. 9, 1937

Yol. 51, No. 43 Thur., June 1, 1950 10 Cts.
JOHN W. ALICOATE Publisher
FRANK BURKE Editor

MARVIN KIRSCH" : Business Manager

Published daily except Saturdays. Sundays
and Holidays at 1501 Broazdway, Ncw York,
(18), N, Y., by Radio Daily Corp., J. W.
Alicoate, President and Publisher; Dcnald M.
Mersereau, Treasurer and Gcncral Manager;
Marvin Kirsch, Vice-President; Chester B.
Bahn, Vice- Prcsxdent Charles A. Alicoute,
Secretary. Terms (Postagc free) United
States (other than California) $10.00 one
year; California, $15.00. Foreign, $15.00.
Address all communications to Radio Daily,
1501 Broadway, New York (18), N.
Phone Wlsconsin 7-6336, 7-6337, 7-6338.
Cuble address: Radaily, New York.

WEST COAST OFFICES
Ethel Roson, Offlce Manager
6425 Hollywood Blvd. Phone: Gladstons B436

WASHINGTON BUREAU
Andrew H. Older, Chief 6417 Dahlonega Rd.
Phone: Wlsconsin 3271

CHICAGO BUREAU
Herbert M. Kraus
Sulte 1325, 188 Randolph Tower
Phone: Dearborn 2-1414

SOUTHWEST BUREAU
Paul Glrard, Manager
Suite 314, Thomas Bldg.
Dalfas, Texas
Phone: Rlverside 5491
ROME BUREAU
John Pordlcart
Ludovis! 16
Entered as second class matter, April 5,
1937, at the postoffice at New York, N. Y.,
under the act of March 3, 1879,

FINANCIAI.

(May 31)
NEW YORK STOCK EXCHANGE

et

High Low Close Chg.
ABC ... 1215 V1% 123 + 1
Admiral Corp. .... 3335 3233 33 4 114
.160% 16034 1602 + V4
. 351, 35 35, + 34
. 35%; 35V 3514 4+ 14
... 4635 4415 4534 + 114
Phileo pfd. ... .. .. 94V, 9315 94 — U,
RCA Commion .. ... 205% 20 20 + %%
RCA 1st pfd. ..... 784 78 784 + 15
Stewart-Warner ... 181 17% 179 + 34
Westinghouse . 35V, 347 354 4 34
Zenith Rodio ... .. 583 55 57% -+ 25

NEW YORK CURB EXCHANGE
Hazeltine Corp. ... 2035 203 2035 4+ V4
Nat. Union Radio.. 4V, 4V4 4V, + 34
OVER THE COUNTER

Bid  Asked

DuMont Lab. ... .. ... .. ... 23 24
Stromberg-Carlson .......... 15V, 1634

Sign Western Star
The World Broadcasting System
has just signed Johnny Bond, the
western singing star, to an exclu-
sive two-year contract.

RCA INSTITUTES, INC.

A Service of
Radio Corporation of America
One of the leading and oldest schools
of Radlo Technology In America, of-
fers its trained Radio and Television
teohnielans to the Broadcasting In-
dustry.
Our graduates have
1ast Class Telophone License.
Address inguiries to
Placement Director
. RCA INSTITUTES, Ine
380 W. 4th St,, New Yerk 14. N. Y,

Smith Heads ANA Group
On Radio-TV Relationship

{Continued from Page 1)
succeeds A. N. Halverstadt of the
Procter & Gamble Company,

The committee is currently en-
gaged in making an evaluation of
the relationship between radio and
television as advertising media. The
new committee chairman has been
with Lipton since the war and prior
to service in the Army, Smith was
assistant to the president of Kenyon
and Eckhardt.

Other members of the ANA Radio
& Television Steering :Committee
are: Howard M. Chapin, General
Foods Corp.; Joseph M. Allen, Bris-
tol-Myers Company; Rex M. Budd,
Campbell Soup '‘Company; Sianley
I. Clark, Sterling Drug Company;
A. S. Dempewolff, Celanese Corpor-
ation; Gordon Eldredge, Ford Motor
Company; Patrick H. Gorman, Phi-~
lip Morris & Co., Ltd.; Robert M.
Gray, Esso Standard Oil Co.; Don-~
ald B. Hause, ‘Armour & Co.; Robert
Healy, -Colgate-Palmolive-Peet Co.;
C. J. Hibbard, Pet Milk Sales Corp.;
J. K. Hough, Goodyear Tire & Rub-
ber Company; F. Merle Johnson,
General Motors Corp.; Robert T.
Kesner, Coca-Cola Company; Stan-
ley 1. Manson, Stromberg-Carlson
Company; J. Ward Maurer, The
Wildroot Company; A, J. McGin-
ness, Firestone Tire & Rubber Com-
pany; R. J. Piggott, Grove Labora-
tories; Henry Schachte, The Borden
Company; Edward G. Smith, Gener-
al Mills, Inc.; William M. Stedman,
American Home Products Corp.,
and George T. Duram, Lever Broth-
ers Company.

| Knowlson Re-elected
Stewart-Warner Prexy

(Continued from Page 1)

held last week in Chicago. The
other officers are: Frank A. Hiter,
senior vice-president; George L.
Meyer, Jr., vice-president; Arden
W. Le Fevre, vice-president; Wil-
fred Reetz, controller; Fred P,
Kirch, treasurer and J. 1. Minteer,
secretary.

The directors also voted a 25-cents
per share cash dividend on the $5
par value common stock., The divi-
dend is payable July 8 to stockhold-
ers of record at the close of business
on June 16. Similar .dividends were
paid January 7 and April 8.

Blames Radio For Decline
Ot Baseball Boxoffice

(Continued from Page 1)
curtailment of baseball broadcasts
of future loop games. The League
includes Alabama, Mississippi’ and
Florida towns.

Stephenson said the first 30 days
of the 1950 season showed a de-
crease for the same period last year
and added that “many of the clubs
now broadcasting home games may
be compelled to discontinue.” The
most surprising phase of the early
business report, Stephenson said,
was the attendance decline in the
larger cities.

DAILY _
“Hidden Mike” Technique

Thursday, June 1,

For WNBC Kiddie Show

(Continued from Page 1)

ment of peace and security, will de-
but over WNBC on June 15, 7:30-
8:00 p.m. Preparing the series,
Helen Parkhurst, founder of the
Dalton School in New York, will
query the small {fry on their theor-
ies of peace, especially as regards
the concept of “one world.”

Adult questions on the subject of
prejudice, brotherly love, conditions
of children, food and languages will
be addressed each week to the
youngsters, ranging between 7 and
14 years old. Their answers will be
recorded so that they may speak
their minds without the conscious-
ness of a listening audience and at

hours which may be most conven-|-

ient to them.

Two Join WSAM Staff

Two new appointments at WSAM
(AM and FM), NBC affiliate in
Saginaw, Mich,, include: Jack Park-
er, as director of station operations,
and Meredith Kroener as director
of facilities and research for the
Saginaw Broadcasting 'Co. Parker,
formerly with WSAM, is currently
with KCRG, Mutual affiliate in Ce-
dar Rapids, Iowa. Koerner, associ-
ated with WSAM for the past four
years, was previously with WSBT,
South Bend, Ind. Announcement of
the appointments was made by Mil-
ton Greenbaum, pres. of the Sagi-
naw Broadcasting Co.

’language’Progrm’n-‘i
On 384 U. S. Sation

(Continued from Page 1) o
a week. The NAB study is key:|
to show, in its lists, the approxim::
amount of time devoted to the i
eign language broadcasts and ¢
days of the week on which they ; i
heard. It will be mailed to all rac:
time buyers in agencies, to the I
partment of State, the United X
tions and producers of foreign la;
guage transcriptions for radio, - -

Public Opinion Experts ' |-
To Gather In Illingef’

Leaders in market and opini :
research from all over the Unit|
States and many foreign countr‘ |
will gather at Lake Forest, Illinc {|
from June 15 to 20 for the joint co -.
ferences of the American and Wor
Associations for Public Opinion k¢
search,

Among the topics for discussion
the “Psychological Impact of New
paper and Radio Advertisement
Hans Zeisel of McCann-Ericks:‘
will speak on utilization of resear:.
by advertising agencies. Also, 13f
search in communications will.@if
taken up by Thomas Coffin of NLI*
and Ben Gedalecia of ABC. Ottijd
speakers include: Paul Lazarsfd
George Gallup, Oscar Katz of CI"
and Elmo Roper.

-1

“But will WITH move goods?”

Boss, you asked the key question!
And. at such low cost!

You see, W-I-T-H regularly delivers more listeners-per-dollar
than any other station in town.

W-I-T-H is best at.

produces real low-cost results.
goes a long way on W-1.T-H.

For the whole exciting story” about W-I-T-H, call in your

WITH?E

Headley-Reed man today.

BALTIMORE,

TOM TINSLEY, President °

www americanradiohistorv com

That means that a /ittle money

Moving goods is what

And that means that W-I-T-H

MARYLAND

Represented by HEADLEY-REF’

R
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' The Madllag |

E TBA Endorsement

“The campaign which you and
010 DALy have instituted to root
t the evils which exist with re-
act to servicing of television re-
ivers merits the highest commen-
tion. Such a campaign should be
rsued with continuing vigor, and
-2 day-to-day articles which have
-npeared in Rapio Damy on this
F sject would indicate that you have
5 a course of unrelenting pres-
e.
Ineffectual servicing and a care-
i>s disregard for promises made to
zstomers not only hits the public,
rt the ramifications of such wan-
11 policies are felt all the way
‘wn the line, including TV sta-
! ns, agencies and sponsors. Every
vision set that is improperly
s:viced and which fails to operate
b isfactorily means one less family
.7 viewers. The healthy growth of
»evision broadcasting is depend-
1: entirely on the continuing in-
ase in receiver circulation.
~ ‘Campaigns of the type you have
i rted, plus the efforts of the Bet-
. Business Bureau. both of which
jve the blessings of TBA, can do
tich to sound the knell for un-
" frupulous elements which must be
~ited out and eliminated from the
137 scenec.

;i" With highest regard for your
—1 endid publication. I am
Sincerely
J. R. Poppele
President
Television
Assn., Inc.
500 Fifth Ave.

New York City

Broadcasters

¢i:irosley Exec. Comments

= I have carefully read the head-
ve article on “TV Set-Service
i+ uses Revealed,” and 1 delinitely
tree with your cditorial comments
;t.t it is high-timc the manufac-
0TS do somethinu to stop this
e of "pyp™ scervice operation as
all refleets on the industry and
*1 =eriously curtail sales and do
_H freat amount of damage to the
)"t ire iudu'tr}
b We are giving this matter very
itious consideration and are plan-
o ways and means to stop this
“heof tpyvp” operation and help
“Foprovide competent service for
“dndustry. :
I presume some of this type
“uyocan be expected in oan indus-

OHN HALPERN has joined Ped-

lar & Ryan, Inc. as assistant ra-
dio and television director. He was
formerly with Erwin, Wasey &
Company in a similar capacity.

ANTHONY C. DE PIERRO has
been elected a vice-president of
Geyer, Newell & Ganger. Before
joining the agency in June of 1949
as media director, De Pierro held
the post of media director for Buch-
anan Company.

ABBOTT KIMBALL of Abbott
Kimball Co., Inc. has been named
chairman of the committee of the
board on press relations for the
American Association of Advertis-
ing Agencies. Other members of the
committee are: Winthrop Hoyt of
Charles W. Hoyt Company, Inc. and
Earle Ludgin of Earle Ludgin &
Company, Chicago.

CHARLES SCHAFER as been ap-
pointed director of public relations
and sales promotion for Brisacher,
Wheeler & Staff. He was formerly
sales promotion manager of Crosley
Distributing Corporation.

CLEARCOUP CORPORATION of
Minneapolis to Fred Gardner Com-
pany, Inc.

EDWARD RATNER has been
named copy chief of Product Serv-
ice Group, Inc. He was formerly
copy chief of Bergmann-Jarrett.

Alabama Broadcasters
Set State Headquarters

State headquarters for the Ala-
bama Broadcasters Assn. will be
cstablished at the University of
Alabama on June 1. Under an ar-
rangement worked out between the
ABA and the University's Exten-
sion Division, office space. equip-
ment, personnel, and other facilities
and services will be available for

the ABA. In announcing the new
headquarters, Bert Bank, ABA
prexy and gen. mgr. of WTBC,

Tuscaloosa, revealed that the office
will be staffed full-time and will
also have the services one day a
I\\LLL of script-writer LeRoy Ban-

AGENCY NEWSCAST

. « « personnel, sponsors and notes

[nerman of the University's Radio

WOR's “Dorothy and Dick"”

which has yrown so rapidly
sletevision,
Prtopped sooan
tr prupress
£ Thank vou for brml ing
((' Hie ta oy attention)”

H Yaours

/

not to retard fur-
the

vory
J.WL Craty
Vice-Prenident & Gen,
Crocley Divin

truly

My,
nn

AVCO Manufacturing Corp!

and it (h-ﬂnitc:l_v must |

Ilr-j

terday received o citation from the :
Pwomen's division of the New York:
{ region of the Natienal Conference rn!|
‘(,hnsuln and Jews for their civic’
crvice and “for practicing in their!
“donly lives the principles of family !
cresponsibility in rearing:
"nf poodwilll”  The  pair-——Dorothy
Kiliallen and  her husband  Dick
- Kollmar--received the
‘rl virten's third annual
the Hotel Pierre,

§

institute

Broadcasting Services. .

Gets NCCJ Citation |

yes-1 -

children .

award at the
ot

SPICE ISLAND, INC., processor
of herbs, spices and vinegars, to
Brisacher, Wheeler & Staff. Robert
Van Norden is account executive.

PAUL V. FORTE, executive sec-
retary of the Television Contractors
Association of Philadelphia, has pre-
pared A Television Service Guide
for distribution through dealers to
consumers.

" THE ADVERTISING COUNCIL
will conduct a national campaign in
the near future to promote famili-
arity with the Hoover Commission
Report. J. Walter Thompson will be
the volunteer agency for the cam-
paign.

HADLEY C. GALLEHER, ac-
count executive, has been elected
vice-president of the Knight Adver-
tising, Inc., Columbus, O.

RALF C. KIRCHER, president of
Kircher, Helton and Collett. Inc.,
Dayton, O., advertising agency, has
been named director of the adver-
tising bureau of the United World
Federalists, In~, New York City.
serving on a volunteer basis without
pay. He will divide his time be-
tween the two cities.

son anancso |

By NOEL CORBETT

AC WILLEN, one-time

DaiLy Hollywood correspondent,
now working out of cinematown on:
motion picture promotion, here to
thump for “Dead on Arrival.”

Mary McKenzie has replaced Mrs,

pecting a little one.

Henry J. Taylor, ABC commen--
tator, spoke at the Ad Club.

KNBC executives will be on the
faculty of the Stanford-NBC Sum-
mer Radio-TV Institute (June 22-
August 19 at Stanford). John W.
Elwood, general manager of KNBC;
George Greaves, assistant general
manager; Paul Speegle. program
director; John Thompson, manager
of news and public affairs, and
others will participate.

According to KCBS newsletter
“Barbara Ruben and Carol Hagg-
land have been employed as page
page girls.” The mail must move—
chop chop!

Mrs. Shirley Smith, KCBS promo-
tion writer is expecting and resign-
ing. Husband is Edward Smith, art
director for KGO-TV.

Paul Speegle, erstwhile Chronicle
radio editor, and now program man-

ager of KNBC was host at the Press
Club when Georgie Jessel spoke.

WILMINGTON
DELAWARE

HARRISBURG
PENNSYLVANIA

YORK
PENNSYLVANIA

WDEL-TV
WILMINGTON
DELAWARE

and

LANCASTER
PENNSYLVANIA

‘WRAW |

READING
PENNSYLVANIA

EASTON
PENNSYLVANIA

WGAL- TV

LANCASTER
PENNSYLVANIA

Chicogo Son Francisco
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STEINMAN STATIONS
Clair R. McCollough,

repeesented by ROBERT MEEKER ASSOCIATES

Managing Dircclor

New York

Los Angeles

Rabpio

Eleanor Guy as secretary to Lewis:
Martin at KCBS. Mrs. Guy is ex- )
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Sa’ys Radio Use Rises
In Store Advertising

(Continued from Page 1)
‘Most From Your Advertising Dol-
lar.”

The department store official said
that while small local advertisers
had used radio with great success,
the large local advertiser and the
regional and small national adver-
‘tiser had often “shied away from
radio, raising that institutional ob-
Jjection” or used other media. “To-
day,” he continued, “that picture is
changing.” He cited as examples of
successful campaigns used by these
groups and declared: By the end
of 1950, you will see an increasing
number of department store adver-
tisers using radio time in large
quantities, to secure leads for their
outside selling crews.

“Radio station operators, adver-
tisers, and agencies,” he said, “who
have gotten into the field of radio
as a direct selling force, producing
immediate leads or immediate sales,
have a most optimistic attitude
about the direction in which radio
is headed. That group, and I must
confess that I am among them, feel
that radio, generally, but most cer-
‘tainly daytime radio specifically,
can and will move ahead during the
next five year period move
.ahead in volume, in sales results
and in the number of advertisers.”

Magazine, newspaper, business
publication and point of purchase
advertising was taken up by other
panel members.

At a general luncheon, Eric John-
stone, president of the Motion Pic-
ture Association of America deliv-
ered the keynote address. Presiding
over the session was Elliot Shu-
maker of the Detroit Free Press.

The afternoon session featured
the topic “The Place of Advertising
in Distribution.” Special dinners for
various groups closed the first day’s
meetings.

Nominated By President

Birmingham, Ala—Edward Lee
Norton, president of WAPI, WAFM
and WA-TV, was nominated by
President Truman for a place on
the Federal Reserve Board. Norton
is also an investment banker and
chairman of the Coosa Newsprint
Company at Coosa Pines, Ala.

Stork News

West Palm Beach, Fla. — Jim
Steele, program manager of WIRK,
Mutual outlet here, is the father of
a girl born to Mrs. Steele May 24.
Baby, who weighed in at seven
pounds, four ounces, will be named
Malinda Ann.

$2.50 DAILY
(per person)

One or Two Couples can enjoy a
Wonderful Month (or longer) in my
Riverfront Bungalow. Completely fur-
nished. Private Lake Swimming.
Commuting. Perlman, MU 2-7979; or
Peekskill 2199 evenings.

RADIO DAILY

By SID WHITE

Man About Manhattan. . . !

® ® ® ONCE OVER LIGHTLY: Newest racket in television are
the so-called “talent”” schools, whose method of operation was recently
exposed in Los Angeles. The boys merely picked names from phone
books and called people to tell them they've been observed by talent
scouls and that all they needed was a little training, etc.. . . Windsor
Lewis, stage manager of “The Velvet Glove.” among other recent shows,
has joined the staff of Rob’t Montgomery’s Lucky Strike theater on
NBC-TV as casting director and production stage manager. . . . Judith
Cortada, associate editor of Radio & TV Best, has sold a five-part script

" to the “Aunt Jenny"” series. . . . Bside to Herb Polesie: Hank Leeds, the

demon Popsicle exploiter who's now out in Columbus, O., working up
« big stunt, just mailed us a copy of Dean A. Myers’ radio col’'m in the
Columbus, O., Dispaich of May 28th. Dean devotes his entire col'm to
reprinting your hilarious skeich about the woes of supplying visiting
firemen with radio tickets. Sez nice things about us too.
e e e e

® @ o Hal Block, the gagwriter, is one of the very few of
his ilk who are just as funny over a luncheon table as at the
typewriter. The other day -at Sardi’s, Bill Slater said: Hal, I
understand you're so funny on ‘What's My Line’ that you're
thinking of becoming a comic.” “I would,” admitted Hal, “but
there’s one thing that frightens me. Where can I get a good
writer!” Then, as an afterthought, he added: “I can’t afford

myself.” ,

* * * *
® ® O Talk of the trade is the amazing job done by producer
Vic McLeod and his aids in turning out a one-hour comedy-variety TV
show five nites a week for NBC. McLeod is the producer of the new
Anchor-Hocking series which was. to star “Creesh” Hornsby. When the
latter suddenly passed away, it was decided to try out various come-
dians and emcees. Each nite a complete one-hour variety show was
sent over the airwaves with. Jom Murray, Joe Adams, Bob Alda and
Pat Harrington heading the programs. Due to lack of time, last minute
substitutions on guests and unavailability of camera crews and {acilities,
none of the shows had camera rehearsals or even complete run-throughs.
Despite all this. trade opinion has been exiremely fdvorable. Aiding
McLeod in the new series is director Joe Cavalier and writers Art
Henley, Cal Howard and ,‘Alcm Sands,

* * * *
® ©® e Lou Dahlman, who’s just taken over the fabulous
old Fort Lee film studios in N. J. for TV purposes, was showing
Norman Livingston, WOR-TV veep, around the joint and hap-
pened to introduce him to Stanley Phillips, his production coor-
dinator. “Mr. Livingston,” he began™ the introduction, “this is
Stanley, I presume.”

* * * *
® ® @ COINCIDENCE DEP'T: Curiously enuf, Mel Allen and Russ
Hodges who used to share the Yankee baseball mike between them,
each landed a ‘profile’ story in the daily gazettes on Tues. Mel was
given the once-over by Sidney Fields in his great ““Only Human” col'm
in the Mirror, while Russ rated a full strip in Jimmy Powers’ “Power-
house” in the News. Carrying the coincidence still further, the stories
revealed that both boys had originally studied law before turning to the
sports field. Loved Jimmy's opening line on Russ: “Russ Hodges is the
big moon-faced gent with the friendly voice who bleeds quietly at
every pore each time the Giants drop a ball game.” That could describe
us, too.
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Radio-TV Supporl

(Continued from Page 1) !
in devising material on their ow
for us and have been most coope:?
ative in making talent availabl
without which our radio and telev
sion campaign would be dull ap
ineffective. |

“We have received splendid ¢
operation,” he continued, “from g

level 'on down, and with some vex'
few exceptlons we have receive
enthusiastic and wonderful Suppo;|
from the talent itself. i

“From every indication our can’
paign this year is ahead of any pri
vious year. It is fair then to deduc
that these additional results stej
from the added efforts of those kin
people who translate and transm
our campaign in terms of huma
values. i

Quotes Last Year's Survey
“Our surveys last year showe

time value, given to the Americi
Cancer Society’s campaign over 1ji]
dio and television. This year, aga:]
judging by the increased results,:
is fair to assume that it is my obl.
gation to express in behalf of
American Cancer Society our vei]

vision, the artists and their. union
for an even greater effort in suj
port of the Society’s efforts.” -

WGN Signs Contracts
With IBEW For AM-FM- T

C'hlcago—A new contract runnit
18 months and covering engineerir;
employes in its AM, FM, and T}
operations has been signed by WG/
Inc., with the -International Brofli
erhood of Electrical Workers, AF. 1.
Running from April 1, 1950 {1

the progressive schedule of techn}
cians from 4% to 5 years and hiki’
the starting scale from $70 to $l<
per week. o
Negotiations were conducted t
Carl J. Meyers, WGN director i}j::
engineering, and a union committ|
headed .by H. Walter Thompso i
president of the Radio Broadea !l
Technicians Union No. 1220 of ﬂ' 2
IBEW.

PRIZES
FOR YOUR !
QUIZ SHOWS -
Available for Immediate Shipment, i
F.0.B. New York E
Selection Possible From Catalogue ‘{
From

RICHARD S. ROBBINS CO.

551 FIFTH AVENUE
New York 17, N. Y. MU. 7-0384 !

H
h
i
i
l

7

(ifed By Cancer Funy

the performer unions, from the tc .

more than $2,000,000, B card ra

sincere gratitude to radio and teli} -

October 1, 1951, the contract reducii
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Tiv Ups Sales Staff;

Will Add_Siny Men

(Continued from Page 1)
business and the other the need for
closer liaison between the producing
firm and station subscribers who are
selling the transcribed shows to
prospective sponsors.

Sinn declared that since January
1 several new sales divisions have
been established by Ziv. One has

" been established in Atlanta under

the management of Tom Privette;
another in the southwest under El-
mer Biesser with headguarters in
Dallas and a third, the north central
division in Cleveland under the
management of Sid Freeman.

Sales appointees have been Walt
Miller, headquartering in Detroit;
C. Wylie Calder (Charleston); Car-
roll Gardner (Jacksonville); Henry
Ungar (Youngstown, O.); A. Frank
Parton (Little Rock); Lafe Pfiefer
(Houston); Richard Danahy (Buf-
falo); Leo Knight (Lubbock); Ever-
ett- Dungey (Syracuse); . Charles
Holloway (Indianapolis); Stan Le-
vey (Chicago); William Rogers
(Peoria); Norman Land (Harris-
burg); Arnold Nygren (Boston);
Eric A. Rehnwall (St. Paul and
Mineapolis); Harold Keown
(Tulsa).

Present expansion plans call for
several new divisions, with division
managers quartering in key cities
within those divisions, and with
sales personnel stationed through-
out the divisions. :

New Religious Series
Planned For WHOM

The Interdominational Ministers
Meeting of Greater New York and
vicinity, representing some 500 Ne-
gro churches in the area, will start
a new program, “Sunday Evening
Meditations,” over WHOM on Sun-
day, June 4 from 10:30 to 11 p.m.
Six merchants of the Uptown
Chamber of Commerce will sponsor
the program, though there will be no
commercials during the broadcast
and only the names of the business
will be mentioned at the conclusion.

Guest choirs, scriptures and a
short address by a guest minister
will be heard on the program. Dr.
C. Asapansa-Johnson, member of
Mayor O'Dwyer’s committee on
unity, is president of the group.

Stork News
Ron Miller, WSAZ Inc.,, (Hunting-
ton, W. Va.) newscaster, and wife,
Fern, are the parents of a baby
son, Scott Leslie, born in Hunting-
ton's St. Mary’s Hospital.

Available by Day, Week
or Month
Modern Sound Studios for
TV and Commercial Production

Mannon Sound Stages
112 W. 89th St. TR. 3-1800

|
\
Sound, Lights, Cameras, Sets ’
Geo. Orth, Mgr. ‘

RADIO DAILY

| WINDY CITY qunAuf_ﬂ

By HERB KRAUS

® ® @ Glenn Ransom. who has been serving as acting head of
the WGN production department since January, has been dppOinled
production manager. . . . Shelley Heiman, formerly with WAIT, INS,

and one-fime editor of Collegiate Magazine, is the
Chicqgo newest addition to the VgGN public relations depart-

ment. . . . Genial Harry Christian, whose “Just in
Passing” once captivated the late-at-night ladies on WCFL, and later
WMOR, has joined the announcers pool at WGN. . . . Mary Hartline is

spending the week in New York. . . . James Stirton, ABC central di-
vision sales manager, was in Minneapolis on a combination business
and pleasure trip this week,

-+ S “ S A ¢

® e @ Sinatra will wrestle from Chicago’s Rainbo Arena
over ABC-TV this week. . . . Tony Sinatra, that is. . . . His es-
teemed opponent will be the one-time terror of the mats, Jim
Londos—the “Red” Grange of rassling. . . . Dave Moore, WBBM
publicity head, addressed the American Hotel Association meeting
in Galesburg last week on radio and radio advertising. . . . Andy
Murphy, Dave’s right bower, is powerfully addicted to chocolate
malted milks—at least as far as the press is concerned.

woOw W %"

® ©® & A large and receplive audience of time buyers and press
people saw ““The Worcester Story,” a technicolor movie portraying the
advantages of Worcester, Mass, May 23. The film featured Worcester-
born Jeffrey Lynn and was produced by WTAG and WTAG-FM in con-
junction with the Worcester Gazette. . . . The award won by Larry
Kurtze of Service. Unlimited, for the Fair Teen show over WGN-TV was
his' agency’s fourth citation in five years. . . . This latest kudo was
bestowed by the Chicago Federated Advertising Club. . . . Robert ].
Brewster, program manager of WOR and WOR-TV has taken up duties
as executive assistant for radic and TV at McCann-Erickson here.

W W * W

® ® o0 Echelon changes over at WLS have put Warren Mid-
dleton, former sales promotion assistant, in the-post of creation
and production of sales material under sales manager C. M.
Freeman. . . . Promotion Director John Drake takes on additional
duties as developer of new commercial programs and ideas. . . .
Don Kelley, former WLS sales promotion head .and for five years
public relations chief at WBBM, has returned to handle some cf
the program and production duties. . . . Al Benson, whose new
show on WBKRB is still pretty much of an enigma, holds what is
believed to be a disc jockey record. . .. He is heard ten hours
daily on WGES, WJJD, and WAAF. . .. Noblitt-Sparks Industries
of Columbus, Ind., has changed its name to Arvin Industries, . . .
They make Arvin radio and TV sets. . . . The firm was launched
in 1919 by Q. G. Noblitt, board chairman, and Dr. Frank H. Sparks,
president of Wabash College.

* % % %

® ® @ Jay Trompeler, one of Chicago’s coming young cnnouncers.
made the front page of the Tokyo edition of RADIO and TV NEWS this
month. The Japanese will be reading all about WMOR and its supersonic
pulse, all ably handled by Trompeter. The story appeared.in the Ameri-
can edition last November, but it's still hot news in Nippon. Recent
Chicago visitor was Hal Coulter, MBS director of promotion, from New
York. ‘
Yie ¥ = e
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Stafion Disconlinuest
Horse Racing Infi

(Continued from Page 1) Z
because of its racing broadcast prz- |
tices, but an initial decision favc-:-z

able to the station was filed in O/
cember. Early this year, the Cor;
mission’s general counsel filed e
ceptions 4o * the initial decisic. =
hearings were held and the matt .
now pends. : 1
—
t

The Commission was told {t
week that “important changes ha,
taken place in the policies and pr!
gramming of station WTUX.” Fr
more than a year, WTUX: said, : |,
programming has conformed to 1 |4
recommendations of the Wilmingt( |},
police department and has been “ T
no use to illegal local gambli iy
interests.” .

But the station determined th |y
this was not enough, according : |
counsel Thomas W. Wilson. “WTU |
within the last fortnight has di
continued the broadcast :of all hor
racing information. The contra |
with Armstrong Publications h:},
been cancelled. Further, the owne-
of WTUX have decided as a matl:],
of policy that the station will ny.
broadecast horce racing informatic.{,
in the future as long as the preseip
ownership controls the station.”: by

U3
r »

Sponsors ‘Hoardy Family
Detroit — M-G-M Radio Attra
tions’ “The Hardy Family” will I {,
sponsored over WJR-Detroit by il
J. L. Hudson Co., the leading Di |
troit department store and secor |
largest in the United States.
“The Hardy Family” stars Micke |:!
Rooney, Lewis Stone and Fay Ho-
den. Directed by Joe Bigelow, it
program is written. by Jamest:
Brewer and Frank Tarloff. Raj "
mond Katz is the producer an:*
Jerry Fielding is musical director ¢ |

the show. : .

=

g Jefferson

AMERICAN PLAN
PLANTATION ROOM
Cocktail Lounge & Grille
NEW AUDITORIUM
COFFEE SHOP + SODA BAR

Coach-and-Four
Cocktail Lounge

EUROPEAN PLAN
ATLANTIC CITY’S POPULAR

U
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NITH WARNED ON PHONEVISION

NAR Studying Costs Of Films-For-TV
Washington—NAB yesterday announced that it has launched a study
of film costs for TV, Stations have been asked lo supply data on sources
of supply, sizes, cosis and quality of dramatic features, westerns, shorts,
serials and cartoon films. Individual replies will be kept confidential,
but the overall results will be made available to cooperating stations.
The study is a project of the NAB television department, under

TELE TOPICS |

HE PRYING .EYES of television last
jweek caught the drama of an actual
rader trial. Scoring what they believe
pbe a “first,” KSTP-TV, Minneapolis,
4 permitted recently to make a 30-
niute sound-on-film TV news pickup of
-ttt Ruben” Shetsky murder trial at Glen-
it Minn. Shetsky, who was found guilty
i1'945 of second degree murder for hav-
tishot and killed Albert Schneider in a
H:neapolis night club, had been granted
1ew trial, and the presiding judge saw
szreason why KSTP-TV should not be
‘wed to make films of Shetsky's appear-
e on the witness stand. The film, which
au dubbed by the station a complete
<icess, was shown several times for two
&s last week as a special edition of
HP-TV’s “Telefoto News.”_ Teleptog-
#aer Dick Hance, Northwest representa-
: for NBC-TV news, is credited with
‘¥ ing obtained the scoop for the station
miel released them later to the network.
[ J

"‘-! SA KIRK, leaving “Kiss Me Kate"” as
of today, has been cast as “Kate” for
i-TV’s “Studio One"” version of “Tam-
i: of the Shrew” (June 5, 10:00 p.m.).
. Cayton Advtg: inc,, N. Y., in the
viiket for medium and low budget bracket
1 shows, quarter-hour or half hour, live
afilm, . . . Kathi Norris, WNBT’s video
" foper, being honored with an invitation
f.n Assn. of Women Broadcasters to be
i main speaker during the national con-
“in Cleveland on June 3. . . . “Fred
ring Show™ (CBS-TV, Sundays, 9:00-
-2 110 p.m.} celebrating birthdays of both
vring and Cole Porter on June 4th show
=4:thdays on June 9). . .. “The Web,”
¢ ¥k Goodson and Bill Todman's tele
1, mtery scries replacing “Suspense” on
AX3-TV for the Summer (commencing
EJ-' 4, 9:30 p.m.), will remain through
* Fall, though it will move to another
Ji42 slot when “Suspense” returns,
" °
" “AB FOR TWO SEGMENTS of NBC's
s ! "Howdy Doody” (Tucs. & Thurs. pe-
i t's of the five-a-week show, 5:30-5:45
~0.) picked up by Kellogg Co., cffective
LI le 6. ... Dick Linkroum, dircctor of
" “wdfrey and His Friends” (CBS-TV), on
«* % way to Hollywood for another TV
.- 2gnment, . . . Edward G. Robinson re-
Tted ending his scarch for the right
! » L vehicle with a characterization of the
i

7l ! of Samuel Licbowitz, celebrated crim-
+ b lawyer, . . . CBS said to be keen
" @a beer sponsor's package starring Chill
" Vs in a daily commentary on the news,

v Rogers-style. . . . $5,000 insurance

cers performers in filmed background
/+ Smes of NBC's video wversion of “Big
4 Sry)" in case illness takes the acting
/_ Forter causing film and program to be

G. Emerson Markham.

Daylight Time Affects
Rafing, Says Survey

Videodex reports, products of Jay
& Graham Research, Inc., of Chi-
cago, have revealed some changes
in network program ratings in those
cities which did not switch to day-
light savings time on May first.
Cities such as Detroit, Cincinnati,
Columbus and Dayton, began re-
ceiving network programs an hour
earlier, while local programs gener-
ally remained in the same time
period.

In Detroit, for example, “Howdy
Doody” and “Cactus Jim” both en-
joyed Videodex ratings of better
than 30.0 in April, the former ap-
pearing at 5:30 and the latter at
6:00. In May, “Howdy Doody” came
on at 4:30 and its rating dropped to
below 20.0. “Cactus Jim.” however,
attained a higher rating than previ-
ously, in the apparently more favor-
able time slot of 5:00 to 5:30. A spe-
cial analysis of the Videodex data
shows that the same homes were
viewing “Howdy Doody” in May as
in April, but that they were view-
ing less frequently.

Coy Hears Pitch
On NBC-TV Sales

Washington Burean of RADIO DAILY

Washington — An audio-visual
presentation of the effectiveness of
TV as an advertising medium was
given Washington officialdom and
leading time buyers yesterday by
Edward Madden, assistant to NBC
President Joseph McConnell. The
results of the Hofstra College sur-
vey on the effect of TV viewing on
brand sales was explained in detail,
with the finding that TV means 193
extra customers per thousand TV
homes to advertisers.

The presentation, attended by
FCC Chairman Wayne Coy and sev-
eral members of the Commission,
was read by Robert McFadyn of
NBC. It detailed the finding that of
the 15 brands studied which were
advertised on TV each showed a
sales increase among set-owners,
while of the 13 brands not using TV
each showed a sales drop among
set owners. The findings were based
on 3,270 personal interviews in the
greater New York area in January
and May of last year.

CBC Expects 5

Montreal-—-The CBC cxpects that
it will pile up deficits during the first
five years of operations in the field
of television, the 'Canadian House
of Commons commitiece on radio
broadcasting was told Monday.

A. D. Dunton, CBC chairman, said
he believed that by the end of five
years revenues would be sufficient
to balance expenditures.

The CBC has been authorized to
conslruct one television station in
Montreal and one in Toronto. It is
hoped to start operation by Sep-
tember 1, 1951, .

It was estimated that the operat-
ing costs of the Montreal and To-
ronto stations would total $1,500,000
in the first year; $2,175,000 in the

iked.

second year; $2,825,000 in the third

-Year Loss
On Television Operations

year, and $3,000,000 in the fourth.

A $4,500,000 loan obtained from
the Government last year to cover
the initial cost of television likely
will be used on capital expenditures
and installations.

Mr. Dunton estimated that another
loan of $5,500,000 may have to be ob-
tained from the Government to help
cover operating costs in the first
few yecars.

He was asked by members from
various parts of the country when
the .CBC was likely to build tele-
visioh stations in points other than
Montreal and Toronto. He replied
that the CBC was anxious to de-
velop television and could do so
fairly quickly if the money to cover
initial costs is voted by Parliament.
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Sales Policy Used
For Decoders
Hit By FCC

(Continued from Page 1)
in violation of the conditions under
which the phonevision test was
okayed last year.

Asking “a verified statement with
regard to this matter, including a
full explanation,” the Commission
said it will defer until such a state-
ment is received Zenith’s petition
for extension of the starting time of
the phonevision tests from February
8 of this year to October 1. The
Commission wrote:

Statement By Commission

“As you arc aware, onc of the cxpress
conditions imposed by the Commission in
granting your organization speeial tem-
porary authorization to conduet ‘phone-
vision’ tests was that ‘Zenith Radio Cor-
poration shall avoid any action that might
create the impression in the mind of any
person  or persons that phonevision
been or will be authorized on a regnlar
basis or that the =said authorization con-
stitutes approval by the Commission of
the principle of phonevision or ‘subserip-
tion television.” By o letter dated February
10, 1950, Commander E. P. McDonald,
president of your orzanization. wrote to
all RMA manufacturers and to Admiral
Corporation and Teletone, the major man-
ufacturers who are not RMA members,
encouraging these manufacturers to install
‘Dhonevision’ decoder outlets in reccivers
manufactured by them by offering them a
‘contingent credit against future royalties.’
The letter stated that when Zenith issues
licenses in the future for ‘phonevision’ de-
coder units, it plans to charge royalties of
60 cents for each decoder unit. However,
for cvery set built and sold in 1950, 1951
and 1952 containing decoder ontlets, a
contingent credit of 25 cents would be set
up to be applied against such future roy-
alty charges for decoder units. In order for
the manufacturers to take advantage of
this offer. however, the ‘design and con-
nections' of the outlets incorporated into
their sets  ‘must  conform to neeessary -
standards’ imposed by Zcnith.

“As the"Commission' order of December
8, 1949, makes clear, before a system of
‘phonevision’ or subseription television
could be authorized on a regular basis,
various issues of a serious nature must Le
determined in a publie hearing., At such a
hearing, the Commission should have the
widest possible flexibility in determining
the issues in such a proceeding and in
promulgating standards for such a system.
Your actions, on the contrary, tend to
destroy that flexibility by cncouraging the
mass  production of reccivers containing
‘phonevision’ decoder outlets built in ac-
cordance with your present standards.

“Thus, if in the future such a hearing
were held on this matfer, a great number
of sets might alreidy be in the hands of
the public and on the market, all contain-
ing decoder outleta built to your standards.

“IFurthermore. in the short nme simnee
your orgianization wiasx pranted  special
temporary  authorization to conduct  the
‘phonevision” fests, varions advertiienoients
concerning Zenith televicion receivers have
appearcd  containing  soe-h satemenis as
‘phonevision  will  woon o here’ and
‘phonevigion exclusive with  Zenith', The
Comiission in of the opinon that the pub-
jte might be confused as to the true sigm-
fieance of the ‘phanevision’ decoder outlets

and might easily be misled into beheving
that ‘phoncevision’ has been or will xoon
bo adopted by the Commisslon on a regu-
Lar bass'”

has |
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{onseni-Decree Brief
Filed At FCC By Fox

IVashington Burcan of RADIO DAILY

Washington—The FCC has been
told thal the filing of a second Gov-
ernment anti-trust complaint
against the major film companies
after the 1940 consent decree with
those companies did not mean tihe
companies are unable to abide by
their agreements and stay within
the law. Instead. said Twentieth
Century-Fox in a memorandum
filed by lawyers Vincent Welch and
Kenneth Royall, the Government
complaint in 1944 represented in
some instances reversal of its posi-
tion when the earlier consent de-
cree had been written, and in other
instances guilt of the charges has
never been proved.

The memo was filed in response
to a request by Commissioner Rob-
ert F. Jones during the Commis-
sion’'s hearing in April on the prom-
ulgation of a uniform policy for the
treatment of applicants who have
been found guilty of anti-trust law
violations or the breaking of other
federal laws.

The Commission 1is pondering
whether it shall set a uniform policy
for treating radio and TV appli-
cants with anti-trust records.

Knox, Roden Promoted
In TV Division Of NBC

Two appointments in NBC televi-
sion have upped Neil Knox from
TV personnel supervisor to sales-
man in the TV network’s Eastern
Sales Dept. and boosted William M.
Roden to Knox’s former position.
Edward R. Hitz, Eastern Sales di-
rector for the web, announced the
appointment of Neil Knox. Roden’s
change from manager of the rec-
ords and research division of the
personnel dept. was made public
by Carleton. D. Smith, director
of TV operations.

117-119 W. 46 St.
HENRY GREENFIELD Mgs. disector  N.Y.19
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Merchandising Tieup

Negotiations for 15 new accounts
and renewals of five inactive ac-
counts have been made at KOIL,
Omaha, Neb., as a result of a spring
tie-in with Better Homes and Gar-
dens, according to Charles F. Frand-
sen, promotion mgr. Waged from
March 13 to May 15, the campaign
made use of material supplied by
the editors of BH&G and called
in local experts on re-decorating,
remodeling, re - furnishing, and
spring cleaning.

Plugging the promotion plan, sta-
tion breaks sounded such slogans as
“Lend an ear—spring is here,” and
“cheer up chum—spring has come.’
In addition, 200 neckties were sent
to a select list of merchants, each
containing a wrapper telling of the
campaign, As a direct result, the 20
new and reinstated accounts were
placed by lumber, loan, paint, ser-
vice, laundry, and .cleaning estab-
lishments.

Cover Festival

Scoring on both news coverage
and a promotion stunt, KHQ@, Spo-
kane, Wash., recently gave a live
mobile coverage of Spokane’s Lilac
Festival Parade by having its mo-
bile unit move in and through the
parade’s line of march for two and
a half hours. The mobile unit, con-
sisting of an FM relay transmitter
housed in a station wagon, was
rigged for the event at a cost of $100
by using surplus war materials. Spe-
cial effects and human interest an-
gles were caught by the roving mi-
crophone as it picked up comments
and interviews with band leaders,
majorettes, marchers, and the hid-
den men who drive the floats. With
police permission, the unit was al-
lowed to drive beside the floats for
such interviews as one with an
Indian chief in full regalia " and
beauty queens. Besides its radio au-
dience,, KHQ also impressed the
150,000 parade spectators.

Urges Newsmen To Sell

_ \ More In Their Programs

Omaha—Stressing the need for
more professional editing of news
programs, Jack Shelley of WHO,
Des Moines, president of the Na-
tional Association of Radio News
Directors, told the Nebraska asso-
ciation last Saturday that the time
has come when radio needs to “sell
’em @as well as tell 'em.” He added
that “in these times of tough com-
petition for audience and sponsors
we must offer professional product
that will build and hold audiences,
win good will and increase prestige
for stations.” .

Shelley told the Nebraska news-
men that the theme of the next con-
vention of NARND to be held in
Chicago, Nov. 16, 17 and 18 will be

“Profits in News.”

PROMOTION

Prize Awards

A free weekend at the William
Penn Hotel in Pittsburgh, complete
with meals, cocktails, and an even-
ing’s entertainment, is the prize
now being offered in a weekly con-
test over KDKA, Ed King, emcee
of the William Penn sponsored
show, ‘Brunch,” invites his listeners
in the Pa. Oth—‘W Va. area to write
letters on designated subjects and
the prize goes to the best letter-
writer. The winner is also permitted
to bring one guest of his or her
choice.

For his daily studio audience,
King stages a separate contest: a

,| question is concealed in an envelope

and members of the audience are
asked to -write the answer to it
without knowing the question, Hints
are dropped by King and announ-
cer Chuck Garratt.

Silver Anniversary

The silver anniversary celebra-
tion at KMOX, OGBS woutlet in St.
Louis, has gotten under way with
nine station breaks a day plugging
a silver jubilee celebration yet to
come. Having begun operation on
Christmas Eve, 1925, the station
grew from a 5000-watter to a 50,000~
watter in 1930, and went under the
ownership of CBS in 1932.

(Continued from Page 1)
Fisher, manager of NBC'’s public: §
fairs ‘and educational departm-§’.
and Richard C. Brower, superv: §
of audio-visual-radio education. §

During the summer the progr: §
will be taped by Minnesota’s " §
partment of Education and m
available to summer sche]
throughout the country. In the §5N
the Minnesota. “tapes by teachi:’
project will limit distribution- g
schools in that state.

Programs scheduled for taped 4
tribution include: “University: §
Chicago Round Table,” “Ameri }
Forum of the Air,” “Living—19 §
and the monthly United Nati
documentary broadcasts of s

“America United” series.
Buys Alaskan Spots
Anchorage, Alas.—Joseph Sch 11?.
Brewing Company, through You ji
& Rubicarq_, Chicago, purchases s-|[.
ies of newscasts and sports p: |
grams on the Midnight Sun Bro:
casting Company stations KFi iy
Fairbanks and KENI, Anchorea}m
Alaska. Schlitz will sponsor th'f
evening 15-minute newscasts we{f-
ly on KFAR and five 15-mini|#

KENI. The schedule will run th'}:
teen weeks.

The stars of
today and
tomorrow

are

www americanradiohistorv com

program

SErvices

It
evening sportscasts weekly L (

4

i

1

. with lhc new era in

%Mw

[TH8

The new Thesaurus brings you bigge | g
and better programming packages witl!
top sponsor-appeal .
You get comprehensive programming :
promotion, publicity, tie-ins, cross
plugs, sound effects . . .
of current tunes and material . . .
work-quality production. Wire or writt
today for full details!

recorded

. tOp name artists

a steady flov
net- .

Radio Corporation of Americ: ;
RCA Victor Division |

120 East 23rd Strect
New York 10, N. Y. i
Chicago » Hollywood !
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‘Regional ]l Meetings
1 Scheduled For
60 Cities

& Plans have been complete-d
‘Y1 dealer meetings in 60 ci-
-b3s during August and Sep-
sSmber by the Radio Manu-
h:cturers Association for t}}e
rirpose of improving radio
1hd TV dealers business man-
"ement and sales practices,
. C. Sprague, chairman of
g e Town Meetings committee
(Conhnued on Page 7)

ransif Radio Vicor
' In Washingfon Court

‘L‘ Washington Bureau of RADIO DAILY

: Washington — Transit radio sup-
vrters here were jubilant yester-
'y as Federal Judge Edward A.
mmm  dismissed © three separate
‘mplaints intended to force the
“ashington Public Utilities Com-
~ission to reverse itself and ban
vreetcar radio. Although an appeal

{Ul (Continued on Page 3)

T =
ity

i el ?f,‘

{anadian Press Opposes
). CBC Radio Magazine

¢ Montreal—The Canadian Weekly
H« >wspapers Association plans to
} ‘otest o Prime Minister St. Laur-
nl; 1 agamst a suggestion that the
" BC issue @ weekly magazine con-
¢ ining commercial advertising to
])' (Continued on Page 2)

e

r G. E. Expanding

x General Electric Co. will spend

. about 50 million dollars this year

} . in expanding and improving ils
: production facilities, About seven
- million will be used to expand
|+ the output of radio and television
¥ equipment in Owensboro, Ky.,
+ Wabash and Tell City, Ind., and
» Syracuse, Utica and Buffalo,
.+ N. Y.. these being principal plants
" of the organization.

KTLA Increases Rates

Los Angeles—Paramount’s TV Station KTLA has announced a 25

- per cent rate increase, elfective June 1, for all time segments of over

one-minute duration. For example, an hour of Class A time, including

live studio facilities, is advanced from $600 to $750. Spot announcements

are increased from $90 to $125. All KTLA clients presently on the air
may continue at the old rate lor 26 weeks from June. 1.

Advertising Leaders
Honored By AFA

Detroit — Announcement of the

| “Advertising Woman of the Year”

and the newly-elected members. of
the advertising “Hall of Fame”
highlighted the second day’s sessions
of the 46th annual convention of the
Advertising Federation of America
at the Hotel Statler yesterday.

Miss Beatrice Adams, executive
vice-president of the Gardner Ad-
vertising Company of St. Louis, was
cited by the Council of Women's
Advertising Clubs, The award, pre-
sented by Mrs. Honor Gregory

(Continued on Page 2)

Candy Companies Sign
With DuMont TV Web

Two major candy makers have
signed new contracts with WABD
and the DuMont Television Net-
work, Tom Gallery, network direc-
tor of sales announced yesterday.
The first, the Walter H. Johnson
Company, has been, sponsoring
“Captain Video” on Mondays over

(Continued on Page 2)

Freeze Stays, No (P,
FCC Informs Chicago

Washington Burcaw of RADIO DAILY

Washington—The FCC yesterday
denied a petition by the Chicago
City Council to lift the television
“freeze” and grant authorizations
for the construction of three new
TV stations there. In a letter to
acting comnporation counsel John J.
Mortimer, the Tommission denied
allegations that it had discriminated
in favor of Los Angeles and New
York by issuing licenses for the
seven channels allocated, while only
four had been issued to Chicago,

(Continued on Page 3)

“To The Ladies” Starting
June 19 Over WNYC

“To the Ladies,” a new program
series designed especially for the
fair sex, will be started over WNYC
on June 19, Famous women will be
interviewed by em-cee John Savage
and in addition, music written by
or inspired by women or popular
with women will be played. Pro-

(Continued on Page 8)

Cleveland, Ohio—The preparation
of women’ broadcasters for televi-
sion is occupying a high place on
the convention schedule of the As-

| sociation of Women Broadcasters of

the NAB here this week.
Registration of 250 delegates from
over the nation, here for their
seventh annual convention, began
at the Hotel Cleveland yesterday.

The session will continue through

Women’s Role In TV Evident
As AWB Meets In Cleveland

Saturday. Television commitments
prevented a larger attendance of
the group, which now numbers
nearly 1,000 women interested in
broadcasting.

Recognizing the need for women
to prepare for new roles in AM and
TV fields, this institute-type con-
ference is already busy at work.
The delegates were oriented on lat-

(Continued on Page 3)
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ABC RESIGNS MEMBERSHIP IN NAB

BMA Seeks to Improve TV Sales Practices

Web Rcscgnauon
Announced By
Kintner

ABC became the second net-
work to resign from member-
ship in NAB yesterday when
Robert Kintner, president,
sent a letter of resignation
for the network and its owned
and operated stations to Jus-
tin Miller, president of the in-
dustry organization in Wash-
ington. CBS dropped from

(Continued on Page 4)

Media Competifion
In Aufumn Predicfed

Forecasting “the most severe
competition in media history” to
begin in the fall of 1950, Allan R,
Wilson, sales and distribution con-
sultant, released the results of a
business survey to leading adver-
tising agencies and manufacturers,
the past weekend.

Advertising budgets likely to be

(Continued on Page 4)

Questionnaires Sent
Leading Manufacturers

Washington Burcau of RADIO DAILY

Washington—RCA, American Tel-
ephone and Telegraph, Internation-
al Telephone and Telegraph and
Western Electric are among 166
leading business firms which have
been asked by the special house

(Continued on Page 8)

Novel Promotion |

A miniature Coca Cola ven-
ding machine that plays the
theme song of “The Pause That
Refreshes”” was sent out yester-
day by the Steve Hannagan of-
fice to publicize the debut of the
new Percy Faith music show on
CBS Sunday. June 4, at 8 p.m.
A Swiss music box mechanism is |
built in the red plastic vending
machine.
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FINANCIAL

June 1)
NEW YORK STOCK EXCHANGE

Net

High Low Close Chg.
ABC ............. 1235 12 12 — W
Admiral Corp. .... 34V 33V 34V4 4 1,
Am Tel. & Tel....16015 160 160V — 34
CBS A ........... 35V; 35 35 —
CBSB ........... 3515 35 IS — U
RCA Common .... 2034 203 2015 ......
RCA 1st pfd. ..... 78 78 78 — Vi
Woestinghouse 35% 35V 35% ......
Zenith Radio ... .. 59V 573 571 —

NEW YORK CURB EXCHANGE
Hazeltine Corp. ... 207 2034 207 + 3%
Nat. Union Radio.. 455 43 45 4+ Y%
OVER THE COUNTER

Bid  Asked
DuMont Lab. ............... 2334 2434
Stromberg-Carlson . ......... 1514 1634

BRe Juvenile Delinquency

A salute to newspaper and radio
campaigns to remedy causes of ju-
venile delinquency will take place
on Mutual's “Crime Fighters” pro-
gram Monday, June 5, 8:30-8:55
p.m., EDT. For that particular
broadcast, the program will veer
from the format to give a story
based on a recorded case history of
a ten-year-old boy prevented from
becoming a juvenile delinquent by
social service interest.

NEW JERSEY'S SPORT STATION

WFPG

ATLANTIC CITY

BROADCASTING EXCLUSIVE
PHILADELPHIA FIGHTS

Friday, June 2,

DAILY

% COMING AND GOING *

HUBBELL ROBINSON, JR., vice-president of
CBS in charge of nctwork programs; JOHN
KAROL, sales manager for the web, and ED-
WARD HALL, Eastern division manager of
station rclations, arc in Portsmouth, N. H.,
for the meeting of the 1st District, Columbia
Affiliates Advisory Board.

REZA HAKIMZADGEH, distributor of Andrca
radios in lran, is in America on a two-week
business trip. He‘’s making his headquarters
at the Andrea cxccutive offices in Long Is-
land City.

MARILYN COSTELLO, sales scrvice super-
visor of RCA’s Thesaurus, is in Cleveland at-
tending the AWB convention.

BURT ARNOW, chief cngincer of WFDR,
and LOU FRANKEL, special cvents director of
the station, will return Monday from Atlantic
City, where they covered the convention of
the ILGWU.

DON SADDLER, chorcographer on ‘'Holiday
Hotel’’ over the American network, off for
Texas to take over the chorcography chores
of the Dallas Summer Theater.

EDDIE CANTOR and MRS. CANTOR are
aboard the S. S. Qucen Elizabeth bound for
a vacation in Europe.

JAMES HANRAHAN, gceneral manager of
WEWS, Cleveland television outlet of CBS,
is in New York on business.

HENRY J. TAYLOR, commentator on ABC,
next Wednesday will be in French Lick, Ind.,
where he’ll be the chief speaker at the open-
ing scssion of the meeting held by the Socicty
of Automotive Engincers.

JOHNNY and PENNY OLSEN, togecther with
the program company of ‘“‘Ladies Be Scated,”
heard on ABC, on Monday will make a per-
sonal appearance in Fargo, N. D., where they
will participate in the Diamond Jubilce Cele-
bration of that city.

HELEN SIOUSSAT, director of talks for the

Columbia network, has returned from a busi-| ¢

ness trip to Washington, D. C

ANITA CHESTER, of the public affairs de-
partment of KNX-CBS, Hollyweod, is visiting
in New York.

Candy Companies Sign
With DuMont TV Web

(Continued from Page 1)
seven DuMont stations and begin-
ning June 6 will sponsor the pro-
gram on Tuesdays and Thursdays
over 11 network outlets. The
amended contract runs until Janu-
ary 18, 1851.

The second concern, The New
England Confectionery Company,
has inked a pact as the Thursday
night sponsor of “Small Fry Club”
over WABD and the network. Nec-
co Wafers, Sky Bar and other prod-
ucts will be promoted. C. J. La-
Roche & Co., Inc. is the agency.

‘WABD has also announced a num-
ber of other new sponsors. Partici-
pations in programs will be run by
Abraham & Straus, Nestle’s Choco-
late, Holiday magazine, Sweetheart
Soap and Pabst Blue Ribbon Beer.
Spots have been bought by the
Pioneer Ice Cream division of the
Borden Company.

Canadian Press Opposes
CBC Radio Magazine

(Continued from Page 1)

all radio license holders. W. E. Mc-
Cartney, managing director of the
association, announced the stand at
Brampton, Ont., adding that the
C.W.N.A. is also advising the Massey
commission that it disapproves of a
proposal that the present radio
license fee be abolished in favor of
maintaining the CBC for ordinary
taxes.

Discusses Pulse Surveys
Los Angeles—The story of Pulse
research was given to the Holly-
wood Advertising iClub on Monday,
May 30 by Dr. Sydney Roslow. He
pointed out that certain surveys
placed television sets-in-use at a
higher level than Pulse in Los An-
geles and explained the different
techniques used in surveying. The
reliability of Pulse has been sub-
stantiated by extensive surveys,
Roslow claimed.

Advertising Leaders
Honored By The AFA

(Continued from Page 1)
House, chairman of the awards
committee and president of Gregory
& House, Inc. of Cleveland, is given
annually to that woman in adver-
tising who is thought to have con-
tributed the most during her career
to the growth and development of
advertising and the people in it.

Appointments Listed

The five men named to the “Hall
of Fame” are: F. W. Ayer of Phila-
delphia, Stanley Clague of Chicago,
Benjamin Franklin of Philadelphia,
James H. McGraw of New York and
Merle Sidener of Indianapolis. Ayer
founded N. W. Ayer & Son, while
Clague was one of the founders of
the Audit Bureau of Circulations
and was its managing director for
eight years. Franklin pioneered in
both newspaper and magazine pub-
lishing. McGraw founded McGraw-
Hill Publishing Company and Side-
ner served as an officer in the AFA,
AAAA and the Associated Advertis-
ing Clubs of the World and founded
the agency of Sidener and Van
Riper.

At the general luncheon when
the presentation to Miss Adams was
made, Charles Luckman, former
president of Lever Brothers spoke.
Luckman, whose topic was “The
Promise of Tomorrow,” predicted
the growth of the pension system.
He urged the support of free enter-
prise by advertisers and agencies.

Guest speakers for the dinner,
when the “Hall of Fame” elections
were announced were Paul G, Hofl-
man, ECA administrator, and Will-
iam F. Hufstader, General Motors
vice-president.

OF THE
WATION'S FASTIST-GUOWING MARELY

PORTLAND
OREGON

WITH NBC

LIATED

(SENTED NATIONALLY 8Y EDWARD PITRY & 0.
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"Some sfation reps; '_iz
hore me fo Iearsu;_:g

Ite

“They’re always talking about: ;]
the power of radio stations. Al-i
ways showing me coverage maps.: [
What I'm interested in is the :e-‘.’- 4

sults you get per-dollar-spent!”

Well, sonny, you're our ma.n!.'
W-I.T-H in Baltxmore is famous.
for delivering more hsteners-per-'
dollar than any other station in -

town. And that means low-cost

results!

If you want to do BIG things.”
in this rich market with a LITTLE{ i
bit of money, buy W-I-T-H. .Call!' B

in your Headley-Reed man and:

get the whole story.

Baltimore 3, MarylandJ 1l

TOM TINSLEY, President |
Represonted by Headley-Reod k'
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il_fransil Radio Vidfor
| In Washingfon Court

\ (Continued from Page 1)

1 y a higher court seemed likely and
‘tere may yet be FCC action,
.':ITWDC FM hailed yesterday’s ac-
g‘f)n as “a clear cut victory for
1 Ytansit radio.”

Along with the apparent capitula-
bn of the Saint Louis Post-Dis-
pteh in its battle against transit
tdio, Judge Tamm's decision made
ysterday stacks up as a red-letter
¢y for the exploiters of publie
whicle listening.

Ben Strouse, vice-president and
iigneral manager of WWDC, an-
nunced that additional mstallatlon
0 Washington rolling stock will get

L
;

M
s Lder way as soon as the equipment
nbcomes available. Plans call for

1euipping 100 vehicles, with about
w2 now in operation,
lev X Judge Tamm’s decision came after
kveral hours of argument He said
.1 had read the brief in the case
vikrefully during the past week, and
eﬂf\tht he can see no evidence that
.3k listen-as-you-ride scheme is un-
tteastitutional or in any way violates
deril liberties. Local objectors, how-
er, said last night they will carry
sir battle against the “captive
H'uilence” plan to higher courts.
t Che American Civil Liberties
si"f"l_'lion had asked the court’s per-
" nssion to file an amicus curiae brief
- 41 the cases dismissed yesterday.
~Ynether it will aid in the appeal
rzuld not be learned last night.
Commission ruling on transit ra-
i'd continues to be held up while
'-Eembers of the Commission try fo
‘ifure out what to do about the
t chy problem. A staff report ad-
rse to transit radio is said to be
8 '1Eormally before members of the
t:lommission.

" ‘orward America’ Series
ElReleased To 763 Stations

n
J

I

4 :*Local sponsors have been buying
“!'te World Broadcasting System’s
i rwly released “Forward America”

aries at a record rate, John L. Sinn,
7orld president reports. The pro-
rams, released to 763 affiliates of
e service, feature the late Walter
‘uston. Among the buyers have
2en construction companies, banks,

©

¢ FOR COMMERCIAL FILMS
‘ THAT SELL

' ARCHER PRODUCTIONS, INC.

WINNER OF
ART DIRECTORS CLUB
“AWARD FOR DISTINCTIVE MERIT"

A’
y]ﬁ‘”‘ 35 West 53rd Street, New York 19

L Judson 6-2690
d,

. 2partment stores and newspapers. | s

est lighting methods at General
Electric’s Cleveland plant Thursday
afternoon.

An almost unheard of thing in
convention circles, the women will
be out at 7:15 a.m. Friday morning
for a tour of the Northern Ohio
Food Terminal. Following a business
meeting held later in the morning,
delegates will listen to a forum on
foods Friday afternoon, where the
latest methods used in the food in-
dustries will be described.

Bette Doolittle, executive secre-
tary of the AWB, from Washington,
D. C. said “This is the hardest work-
ing session in the convention’s his-
tory.” In discussing the future need
for women in broadcasting she cited
particularly the field of children’s
programs on the local level. “Much
work can be done by women in this
department,” she declared.

Esther Mullin, of WGAR, Cleve-
land, will lead a discussion on
‘Programming for Children,” Satur-
day afternoon.

“Women in Television” will be a
Saturday topic, with Doris Corwith
presiding. She is director of reli-
gious and educational programs for
NBC.

News-Show Value Discussed

An important note was sounded
yesterday by Katherine Fox, AWB
executive committee chairman and
director of special broadcast servi-
ces for WLW, Cincinnati, O., who
spoke on the “Increasing Eagerness
of American Women for News on
Public Affairs.”

Esther Van Wagoner Tufty, syn-
dicated Washington, D. C., political
reporter, tfouched on ¢his same
theme and emphasized the responsi-
bility of women broadcasters to
stylize the news for their feminine
audiences.

A need was cited for a working
pattern throughout the country for
a liaison between women broad-
casters and womens’ organizations
in a community by Eleanor Hansen
of WHK, Cleveland. She is conven-
tion chairman.

Saturday, the Womens Radio Bul-
letin of the UN will celebrate its
third anniversary and will be dedi-
cated to this convention by Mrs.

DAILY

Wornenﬁs Role In TV Evident
As AWB Meets In Cleveland

{Continued from Page 1)

Dorothy Lewis, co-ordinafor of U. S.
station relalions in United Nations.
Andrew Cordier, executive secre-
tary 10 Trygve Lie, UN Seccretary-
General, will extend greetings.

The ‘1l-women AWB executive
committee will continue in office.
However, seven district chairmen
will assume office this week. They
are Mrs. Corwith, 2nd district; Alice
Brewer White, 4th district, fashion
and womens’ director, WTAR and
WTAR-FM, Norfolk, Va.; Elizabeth
Alford, 6th district, womens’ direc-
tor, KRMD, Shreveport, La.; Edythe
Fern Melrose, 8th district, “Lady of
Charm,” WXYZ, Detroit; Doris
Murphy, 10th district, womens’ di-
rector, KMA, Shenandoah, Iowa;
Ethel Jane King, 12th district, wo-
mens’ director, KFH, Wichita, Kan-
sas, and Evadna Hammersley, 14th

district, program director, KOA,
Denver, Colo.
QOutgoing chairmen are: Sally

Work, 2nd district, WBEN, Buffalo,
N. Y.; Mildred Grace, 8th district,
WELL, Battle Creek, Mich.; Anne
Hayes, 10th district, KCMO, Kansas
City, Mo.; Louise Hill Howe, 14th
district, XSL, Salt Lake City, and
Martha Gaston Bigelow, 16th dis-
trict, KFFOX, Long Beach, Calif.

Freeze Sfays, No (P,
FCC Informs Chicago

{Continued from Page 1)
although seven channels also had
been allocated to that city.

The FCC pointed outl that the sta-
tions now operating in New York
had received their construction per-
mits at least 16 montihs before the
“freeze” order was issued on Sept.
30, 1948, and the operatlng stations
in Los Angeles received their per-
mits at least 21 months prior to the
order.

Those Chicago applicants which
were eligible for consideration be-
fore the freeze received authoriza-
tions, the FCC added.

Richards Hearing Starting
Monday: Confab Sunday

Washington Burcan of RADIO DAILY

Washington—A pre-hearing con-
ference on the transfer of the G. A.
Richards stations and the renewal
of their licenses will be held Sun-
day in Los Angeles, the FCC an-
nounced yesterday.

The hearings, halted by the death
of the Commission examiner, get
off to a fresh start Monday, June 5.
Stations which Richards is seeking
to relinquish voluntarily are KMPC,
Los Angeles; WGAR, Cleveland,
and WJR, Detroit.

companies

Dixieland Story.’
Title Of WNEW Show

Taking note of the current revival
of Dixieland jazz, WNEW will offer
a “Dixieland Story” each Saturday
afternoon from 5 to 5:30 p.m., be-
ginning June 3. Roy Bargy's daugh-
ter Jean will act as narrator and
vocalist on the programs and music
will be provided by the Mason-
Dixon Five and the orchestra under
the direction of Roy Ross.

Informative stories 4and anecdotes
on jazz will be given and in addi-
tion, there will be a top musical
guest. Writer is Harry Olesker and
director, Jack Grogan.

P

7:00

STARR- WINS
MOVIE PREMIERES...

_ Of all the Hollywood premieres launched
on Broadway, last year, WINS’ Starr (Mar-
tin) covered all but three. . . .
radio’s all time records of major movie

concentrating

night pitch on one station (WINS) and com-
missioning the best reporter in the field of
film coverage to tell it to the movie public.

“MOVIE STARR DUST”

Mon., Wed. and Fri.

It's one of

their opening

P.M.

WINS

: 50KW NEW YORK
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ABC WEB Resigns
NAB Membership

(Continued from Page 1)
membership on May 18th and that
time it was rumored that ABC's
resignation would follow at a later
date.

In announcing ABC's move, Kint-
ner pointed out that the resignation
also included the
web’s owned and
operated sta-
tions: WJZ
WENR, WXYZ,
K-ECA and
KGO. The Kint-
ner letter fol-
lows:

“As you know,

“the American
Broadcasting
Company has for

the past year
been reviewing
its relationship
‘to the National KINTNER
Assn. of Broadcasters, both from the
standpoint of the values which
we might be able to contribute to
your organization, and with respect
to the benefits which a network at
the present time can receive from
the NAB. ABC’'s Board of Directors,
in the course of a number of meet-
ings on the subject, has been most
reluctant to take any step which
might deal a serious blow to the
makeup of the NAB. Still, the ad-
visability of network membership in
NAER has been subject to increasing
question by ABC. In accordance
with my previous discussions with
you, dating back some months, I
must therefore, submit to you the
resignation of the American Broad-
casting Company and its owned and
operated stations, WJZ, WENR,
WXYZ, KECA and KGO, from the
National Association of Broadcast-
ers effective upon your receipt of
this notice. In so doing, I wish to
stress that ABC considers this a
network matter, and does not urge
other member stations throughout
the country to follow our action. I
wish you success in the future of
the National Association of Broad-
casters.”

Originating On Coast

Hollywood — *“Carnation Family
Party,” a novel and informal audi-
ence participation program cur-
rently heard over the CBS Pacific
Network, will make its bow as a
Columbia network attraction Sat-
urday, July 1, 10:00-10: 30 a.m., EDT,
from Hollywood, starring Jay Stew-
art as master of ceremonies.

Why buy 2 or more...
do 1 big sales job

on “RADIO BALTIMORE”

C_onla:r
EDWARD
PETRY CO.

PP

By SID WHITE

Man About Manhattan. . . !

® ® @ FRIDAY.DREAMING: Robert Q. Lewis (dubbed as the Joe
Page of radio and TV) bais for the ailing Perry Como Sunday nite. . . .
TV must be here to stay. One Madison Ave. ad outfit, whose policy
has been against the medium until it proved itself, it taking the elastic
off its bankroll and will angel three shows next month. . . . Sudden
thawt: Jack Benny must have a wonderful Nielsense of humor. . . .
ABC bought the radio and TV rights to “Marshall of Gunsight Pass.”
- + » Bob Weitman, who already is busier than any three guys we
know what with running the Paramount Theater, etc.. takes time out to
phone us about the 3-hour NBC.TV show he’s lined up June 10th for
the Cerebral Palsy fund. Millon Berle will head up an all-star roster of
some 15 or 16 top celebs. ... A talkative disc jock was pattycaking his
audience. “We now have 45 sponsors,” he bocxsled "Gee,” kidded Alan
Dale, “now all he needs is 45 listeners.”

- S« SR A ¢

® o © Xen Murray, whose TV’er goes weekly in Oct., will
summer it on the coast and recruit H'wood talent for future
shows. . .. Doug Edwards still getting comments from that zingy
interview he had with our ed, Frank Burke, on that TV set repair
services hassle. . . . Eddie Dunn, who’s been doing a swell pinch-
hitting job on DuMont’s “Rumpus Room,” is proving again that
radio experience pays off in the new medium. Dunn is a veteran
emcee who certainly rates a TV stanza of his own. ... With most
programs taking a summer hiatus, WCOP in Boston is extending
the stanza of their kid disc jockey, 9-year-old Betsey King, to an
hour and a half. Betsey recently nixed a TV offer “because my
mother wants me out in the fresh air.” ... . With all the comics in
town, they oughta call it New Yak, contends Jack Gilford.

¥ 0w W%

® ® @ Ben Gross' interview with Ronald Reagan in last Sunday’s
News contained the clearest exposition of the issues between SAG
and TV Authorily we've yet come across. . . . Starting date for the
Peter Lind Hayes-Mary Healey “‘Stork Club” show has been changed
to July 5th. . .. Art Henley, who's scripted “Honeymoon in N. Y.” for
years and should know all about such things, takes the plunge himself
and weds Janet Radskin tomorrow. Same day he emcees his WMGM
show, “The Press Box,” at 2:30 with the wedding skedded 6 hours and
2 aulcers later. . . . Steve Allen’s suggested slogan to Arturo Godfrey:
L.S.M.F.T.—Lipton’s Soups Make Fine Tea. . . . Toy TV sels are now
being sold in the novelly shops. (Say. some of the programs are better
than the ones on the real thing). " . . So many disc jocks in holels these
days. sez Dennis James, that you have o reserve a turniable.
bAq w w w

® o o Rudy Vallee’s first disc for Victor in 12 years, a
coupling of “Sentimental Me” and “Niccolo and his Piccolo,” is
getting a fat play from the disc jocks, The Vagabond Lover's
pipes are smoother today than they were in his halycon days. . . .
Joe Franklin’s WJZ sessions are pulling in fan mail from 18
states. . . . Van B. Fox, WNBC producer, goes down to Jackson,
Tenn., on the 17th. Has a wedding date for himself with Bettie
Harris Russell. . . . If Gene Autry is looking for another “Rudolph,
the Red-Nosed Reindeer,” he doesn’t have to look any further
than the clever kiddie ditty tagged “Mpyrtle, the Turtle and the
Flip, the Frog,” one of the best we’ve heard in that league. . . .
After watching grapplers tie each other into knots via video, Art
Mooney thinks wrestling oughta be called “The Sport of Kinks.”

Media Compefifion:

In Autumn Predie:

(Continued from Page 1)

increased were listed in the Wilk.:

survey.

The lines are: automobiles g3
accessories, building materials, ‘ga:
line and lubricants, insuran ||
household equipment and suppl

and household furnishings.
Budgets which Wilson said
likely to be decreased cover: be
wine and liquor, confectionary, ¢
tertainment and amusements, je
elry and giftware, men and v

‘'men’s ‘apparel, personal statione..
and writing supplies, quality fdo:

soaps, cleansers and polishes 3
toilet goods and toiletries.

Statement by Wllson.
“During the past several mont}

.purchasing power has tend ;
toward a semi-permanent shift . |+

consumer expenditure from st
goods to ‘hard goods,” sold on t

installment plant or in other wa; :
creating a claim on income over - _
long period of time,” Wilson d ‘I~
clared. “This shift in purchasi i
will ‘have a marked effect on 19;

advertising budgets, if they follc':
their traditional adjustment to d
clining sales. In spite of hopes :
the contrary, advertising of co:

sumer products is not likely to i : f
crease in the face of their sales 4%

cline.”

Vo v

s’!
(e
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Hollywood’s New

UﬂUNTHJTUL[H
HOTEL

® The Country Club Hotel occ

Club and overlooking the e
panse of its gorgeous fairwa
and greens,

® Rates from $6.00 up. Sin-
gle Kitchenette Apart-
ments Available by Week
or Month.

HOTEL

Hollywood 4, Calif,
Telephone: HOllywood 9-2701

www americanradiohistorv com

pies a2 magnificent location :-
the heart of the exclusive Wi
" shire residential district . . . a:
jacent to Wilshire Countr

(OUNTRY (LD

445 North Rossmore Avenue (Vine St |- i
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yivania To Bulld
~ Radio Tube Plant

1i¢ substantial expansion in Syl-
tra’s radio tube manufacturing
-icities was announced this week
(Ml 1. Ward Zimmer, recently ap-
ited executive vice-presideni of
lania Electric Products, Inc.

Fving the way in the new ex-
ion program will be the im-
bate construction of a new ra-
:ube plant in Shawnee, Okla,,
ih when completed the first of
% year will have a capacity of
Ex than a million radio tubes per
th. At present, Sylvama has five

b=

E] tube plants in
aghout the country.
iMnager of the new plant will be
7, Hosterman, formerly manu-
'trmg superintendent of - the
snany’s Huntington, W, Va. plant.
'ielew Oklahoma plant will cover
1 square feet and will employ
!h=en 400 and 500 persons. In-
:ihent in the Shawnee facilities
Ixceed $1,500,000.
. litwas pointed out that this will
t[ne first Sylvania plant in the
ttnwest and marks a continua-
ithof the company’s program of

operation

| ENGINEERS —
|:ONSULTANTS

L \|AcNARY & WRATHALL
RADIO ENGINEERS
HoKLlDNatl Press Bldg. 1407 Pacific Ave.

L\.,,i«rhmgmm D.C.  SantaCruz,Cal.
) Member AFCCE

A. R. BITTER

tonsulting Radio Engineers

4125 MONROE STREET
TOLEDO 6, OHIO

¢ Tel.: Kingswood 7631

s 2
=
[

Wi

H . W. ANDREWS, INC.
TADIO CONSULTANTS
i 219 WHITAKER BLDG.

|

Il

DAVENPORT, IOWA

Phone 2-7824
} GEORGE P. ADAIR

) i -adio Engineering Consultants

J EXecutive 1230

oo EXecutive 5851

§.1 1833 M STREET, N,

¢ t WASHINGTON 6, D. C.

/ .

A new 12%

New Majestic TV Sets A “Sell Out” At Showing

TV table model receiver, recently announced by Maijestic
Radio & Television, Inc., which will retail for $139.95 was shown at
Majestic’s national "distributor convention held just prior to the Radio
Parts Show in Chicago., According to Louis Silver, vice-president and
general manager, the company’s scheduled June, July and August
production of their entire new TV line was completely sold out at the
showing, According to Silver, trade reaction to the new 12'%
"was just short of sensational. and distributor orders on this model will
necessitate at least double the original scheduled production.”
reported that Majestic’s Brooklyn and Charlotte plants will begin second
shifts shortly to allow for overall increased production of the new line.

receiver

Silver

Named Dir. On Board
Of Cornell-Dubilier

Paul McKnight Deeley has been
elected a director of the Cornell-
Dubilier ZElectric ‘Corporation, it
was announced recently by Octave
Blake, president. Deeley, who fills a
vacancy on the corporation’s board,
has been a vice-president of the
company since 1942, He was respon-
sible in earlier years for the design
and installation of the first radio
broadcasting station in Mexico. Dur-
ing the war he served as head of
the capacitor division of the War
Production Board.

Rapidly Installed TV Antenna

The “6-Bar,” latest TV antenna
development of the Brach Mig.
Corp., Newark, N. J., according to
the manufacturer, will open hun-
dreds of new miles of fringe area to
trouble-free reception. Combining a
fan-type arrangement of elements
for uniform high impedance with
Vee-beam alignment for a narrow
high-gain lobe, the new antenna
eliminates the high-band drop-off
common to most conventional coni-
cal types. The “6-Bar” is preassem-
bled completely at the factory and
its new “Speed-Rig” design reduces
installation time to mere minutes.

Ready To Install Pilot-Light

A new low-cost, ready-to-install
neon-type pilot light, designed for
switchboards, instruments and other
panels, has been announced by In-
dustrial Devices, Inc., Edgewater,
N. J. Completely enclosed in a
plastic case, the Omni-Glow mounts
in a matter of seconds through a ,”
hole in the mounting surface. Stand-
ard coloring is red, with other colors
suitable for neon illumination
available. Lamp is guaranteed for a
minimum of 10,000 hours.

Half-Wave High-Yoltage Rectifier
The Hytron 1X2A is a miniature
filamentary-type rectifier (having
higher ratings than the 1X2) de-
signed for use in TV sets as high-
voltage rectifier supplying power to
the anode of the cathode-ray tube.
It is designed and rated primarily
for use in fly-back type of power
supplies.

I'ROD‘IICTIOII PARADE

GE Reports Popularity
Of "Tele-Clues” Series

General Ilectric reports that its
series of pictorial “Tele-Clues,” pub-
lished by their tube divisions, are
proving to be extremely popular as
evidenced by the large number of
requests received. The “Tele-Clues,”
which are available free of charge
through GE and Ken-Rad distribu-
tors, are inserted in the bi-monthly
publication, “Techni-talk.” By re-
ferring to the pictorial “Tele-Clues,”
servicemen can identify the circuit
and in many cases the component
which is defective.

Control Track Generator

It is now possible to use many of
the non-synchronous 4” magnetic
tape recorders for picture-synchron-
ous sound-track recording. A Con-
trol Track Generator, manufactured
by the Fairchild Recording Equip-
ment Corp., Whitestone, N. Y., sup-
erimposes a high frequency signal
on the magnetic tape simultaneous-
ly with the sound track. The high
frequency signal becomes the tape
speed control during playback, a
sort of electronic sprocket. When
played. back on a Fairchild Pic-
Sync Recorder this control track
compensates for tfape stretch and
shrink, maintaining lip-sync be-
tween sound-track-on-tape and the
picture-on-film. No extra heads or
modifications to presently owned
tape recorders are required. This
compact unit is supplied in a small
carrying case and may be removed
for rack mounting.

Type P-12 Portable Instrument

A new line of portable instru-
ments, designated type P-12 is
available from the Westinghouse
Electric Corp. Rated in the two-per-
cent accuracy class, the line utilizes
both moving-iron and permanent-
magnet moving-coil mechanisms in
a compact molded case. The line in-
cludes single and multiple range
models. The complete line of meters
are magnetically shielded to permit
use of the instruments on both
magnetic and non-magnetic surfa-
ces, and spaced as closely together

Pockef Size Radios
To Summon Doclors

A short wave radio set, the size
of two packs of cigarelies, contain-
ing a iwo-and-a-half inch antenna,
will be made available 4o dociors as
a means of having their patients
and hospitals contact them almost
immediately” for any emergency.

The service is being provided by
Telanswerphone, Inc., a telephone
answering service which has been
operating in New York City for the
past 25 years.

Beginning sometime in July, ac-
cording to Sherman Amsden, presi-
dent of Telanswerphone, Inc., a sub~
seriber will be required to deposit
$25 for the short wave receiver and
pay a service charge of $10 a month.
The subscriber will be wassigned a
number and in the event a patient
or the physician’s hospital wishes
to contact him, the number will be
broadcast. The doctor, from time to
time would remove the set from his
pocket, put it to his ear, press the
spring-release button attached and
listen to see if his number was be-
ing broadcast. If so, he would im-
mediately telephone to the company
who would in turn give the sub-
scriber information about the call
for him.

The service will be effective with-
in a 25-mile radius of New York
City. Transmitting equipment will
be housed atop the Hotel Pierre,
New York City.

Amsden informed Rapio DamLy
that 200 subscribers for the service
have already been signed, but that
the service probably will be able to
accommodate between 500 and 1000
subscribers.

Amsden stated further that appli-
cation for this service has been ap-
plied for in 10 other cities through-
out the country and that subscribers
for the service will not be limited
to doctors, but will be made avail-
able to other individuals, whose
business or occupation necessitates
calls of an emergency nature.

RADIO
ELECTRONICS
SCHOOL OF NEW YORK

COMPLETE, PRACTICAL
TRAINING IN ALL
PHASES OF RADIO,

FM AND TV

LICENSED OPERATORS,
TECHNICIANS AVAILABLE

ADDRESS INQUIRIES TO:
REGISTRAR
RADIO ELECTRONICS
SCHOOL OF NEW YORK
52 BPWAY o BO 9-1120

as is required.
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WORDS AND MUSIC

By TED PERSONS’

Nothing Can Stop This!

"FOREVER WITH YOU™

by the writer of My Hoappiness'

FORSTER MUSIC PUB,, INC
1619 Broadway, New York 19, N.
216 S. Wabash Avenue, Chicago 4, Hl

Riding For A Hit!

"BUFFALO BILLY"

Laurel Music Corp.
1619 Broadway
New York 19, N. Y.

They Keep On Recording It!

SENTIMENTAL ME
Morehead-Cassin

This time it's RUDY VALLEE

who does the terrific job!!!

KNICKERBOCKER SONGS INC.
1619 Broodway New York

In Full Bloom!

American Beauly Rose

JEFFERSON MUSIC CO.
1619 Broadway New York City

Wake Up — Here’s A Sleeper
PLAY A

Simple Melody

Words and Music by [rving Berlin

IRVING BERLIN

Music Corporation
1650 Broadway, New York 19, N. Y.

recorded by
TONI ARDEN Columbia
BILLY COTTON ...
LARRY FOTINE
DAVE HAMILTON

HONEYDREAMERS ...

PAUL WESTON
GENE WILLIAMS
and more coming

MILLE *USIC CORPORATION

® @ @ Irving Fields itinerary abroad will include a visit to Israel
where he will play his new “Toast To Israel” for Dr. Chaim Weizman,
President. . . . Redd Evams off to Chicago to guest on “Tin Pan Alley
of the Air” June 8th. . . . Johnny Bond and Rosemary Calvin have been
signed as a team by Capitol, They cut their first four sides in three
weeks. . . . Record possibility: Art Waner and his band, currenily
pleasing the customers at the Latin Quarter. . . . Caiching up with Eve
Young (and ofthand I can think of no one I'd rather caich up with),
I learn that she has been a busy litile gal with personal and TV appear-
ances {three-lime guest, for instance, on Anchor-Hocking’s “Open House”
over WNBT). A stand-out side on her recent London Record release is
““Sometime."” . Johnny Parker, Nat Freyer's litlle ward, cut the first
four sides under his new contract with Capitol Records, Pete Ruglo
doing the arranging and conducling honors. . . . Peggy Lee and Dave
Barbour are hard at work this weelk in Capitol’s Hollywood studios.

at “King” Cole’'s Trio goes into Ciro's, Hollywood, July 25th. .. .
Sammy Kaye preems his new video show based on “So You Want To
Lead A Band” Sunday, June 11lth, 8:00 p.m., over NBC. . . . The big
brass of Mercury Records, Irv Green, Art Tulmadge\, Joe Carlton and
Harry Geller, descended in a body on the Vie Damone opening at the
Starlight Roof. It figures.

woow % pie

® @ o “Say When” is waking up for Duchess Music with
the first signs of life manifested out Cincinnati-way. Richard
Hayes ion Mercury is the latest recorded recruit. . . . Una Mae
Carlisle’s record of “Tired Hands” (Columbia) is the result of a
long memory—Barney Young's, who heads Life Music. Barney,
meeting Roy Harlow, formerly of the Yankee Network and cur-
rently -of BMI, asked, ‘“Whatever happened to that song of yours,
“Tired Hands,” I heard twenty years ago?” Since nothing had
developed on it except mildew, Roy was prevailed upon to—Oh
shucks, you know the rest. . . . Ray Ventura, during his current
visit to the U, S., placed another song, “T’es Mon Moineau,” with
Paxton Music. The English lyrics will be written by Buddy Kaye.

. . Is this a trend? First, “Rag Mop,” and now, “An Ordinary
Broom.” . And talking of trends! It seems that the stylish
eatery is not content with just the services of a Maitre De. A hash
house that’s really on the meat-ball also boasts of 3 Maitre Disc
whose specialty is serving post-midnight platters, viz.: The Copa-
cabana—Jack Eigen, Howard Johnston’s 57th St—Fred Robbins,
Hickory House—Ed Weiner, Headquarters—Marty Hogan, and
Chandler’'s—Barry Gray. . . . Constant worry: someone may come
up with the themes w0f the first two men. . . . United Music
bidding with a solid, commercial ballad, “I Cross My Fingers,”
ingratiatingly interpreted by Percy Faith, his chorus and orches-
tra. . . . A guess: a lot of beer and coke will be drunk to the
boisterous barrelhouse strains of “Tippy Canoodle Canoe” (Porgie
Music) as recorded by Eddie Miller for Rainbow. ... Joe Schuster,
Dick Sanford and Mart Fryberg have penned a new novelty,
“'Round and ’'Round The Smorgasbord,” which Nedson Music

is publishing.
% s pAe i

® ® @ “Nightwind (Sighing),” Cut for RCA Victor by Eddie Cantor’s
singing discovery, Eddie Fisher, was composed by Joseph Schumacher.
doing a 25 to 30-year stretch at Dannemora. Al Hoffman set the lyrics,
Santly-Joy publishes. . . . The Deep River Boys will record for Associated
Program Service just before they hop averseas for 22 weeks of bookings.

. Robbins, in arrangement with The Rodeheaver Co.. has taken over.
for the same kind of exploitation as “Beyond The Sunsel” is receiving,
“The Old Rugged Cross” and “In The Garden,” probably the two largest
copy sellers in the country.

< R~ S« S A
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MAJOR web is readying a:
tional build-up for Bill ¥
rington. The baritone has lor
style and plenty of talent. :

Pat Bright pguest-stars with -
Whiteman on June 11th. oy

Can’t understand why one of [,
top Sat. ayem kiddie stanzas (T.'L
Timmie and Mae) should bow:
so suddenly and with its rating, : |

For the worth listening to De-
Cathy Mastice’s Admiral platter -
“There Goes My Heart.”’

Morey Amsterdam will pre51d(v
ceremonies June 11th to raise 1
000 needed to build @ new Beth (f
Hospital in Bklyn.

ASK MY HEART |

RCA-Victor Records by DOLPH HEWITT I

ADAMS, VEE & ABBOTT, Inc.:
216 S. Wabash Ave. Chicago 4, IIl:i ]}

<<

An American Folk Song:|:
CANE BOTTOM CHAR|

ST. NICHOLAS MUSIC, INC |3
1619 Broadway New York, N. Y i

— =t e

Blues Rhythm Smash :

WHAT WHERE & WHEN |

Leon McAuliffe — Columbia !y

Sonny Burke  — Decca L
Ed Crosby — Decea : "h
Ralph Flanagan — Victor s}
Pee Wee King — Victor .

More Coming Fast - [*
PAXTON MUSIC, INC:' o

Ly

published b

Recorded by
Kay Starf (Galﬂ '
puzz Butler (¢ 1

McAU\lﬁe {Col)

vely by

Licensed exclust
BROADCAS
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I’P STRAW HAT SEASON of video
Yycts underway this week with five
nliehicles. Fans of Faye Emeérson wel-
ircher back to NBC June 7 on a new
awhziew quarter-hour featuring Kenneth
m‘k;‘;'art and titled: “Fifteen With Faye”
. 8:00 P.M.) ; Snow Crop Marketers,
witdr. Studio and home audiences will
_trippate in the new auction program
¥t Am | Bid?”) commencing on
ICTV June 8, 7:30-8:00 P.M.; Univer-
1/¥od Markets, sponsor. Light-hearted
mezana is the strong point of a docu-
mbqry presentation called “Living . . .
ni?5i built by NBC’s Public Affairs and
mia.ion Dept.; starts June 10, 6:30 P.M,,
21 Kyra Petrouskaya, former “Toast of
_nuw” and ex-woman lieutenant in the.
—arin Army who made guest-shot rounds
l tHahattan some months ago, has signed
‘,v\'~ikF.VOIC, Washington, D. C.—starring
FJ%J he Little Top,” a variety show that
[‘;hd:its debut Wed. night, May 31, 7:00-
80.M. “Cavalcade of Sports,” Gillette
|(szts new half-hour- film program of
jo: highlights, tees off today replacing
"{‘b wal 10:00 P.M. Friday night tele-
~iskirom the Garden and other arenas;
—BLrv.
—

PCH MURRAY’S SHOW becomes a
5“‘7‘. eekly series on CBS-TV as of Oct. 7
gte: Summer hiatus from July 1 through
tp130; currently viewed alternate Sat.
w-fes.8-9 P.M., EDT. . . . Rush night for
mYoungman—a TV stint tonight at
I:C:for Anchor-Hocking Glass Co. and
,}o’ radio shot on “Start the Starter”
140, . . . Carolyn Burke, NBC-TV
todcer, invited to make the George W,
carbr Award to the most enterprising
udit of Richfield Park High School,
;fﬁﬁ_thbld' Park, N. J., on June 7. . . .

125 Williams, “We The People” staffer
[C@M.;)rmerly with the Bob Hope Show,
"Iai; “Believe It Or Not” staff. . . .
~onlitants of the Roller Derby World
~Mcbeing. interviewed tonight on ABC-

£..0:00-10:30 P.M.) by co-emcces Joe
/}?lsfand Ken Nydell,
. °
' rf'*’ EST LIST on DuMont's “Cavalcade
Q“ f Stars” first anniversary program
¥ 3Mtow (9-10 P.M.) includes: John Gar-
:4idJane Pickens and the Escourtiers,
¥ aul Winchell with Jerry Mahoney.

-Norman Ross's Stag Party,” variety
_8m “for men only” premiered Wed.
“[erWNBQ, Chicago, 9:30-9:45 P.M.,
T as produced by Ted Mills who also
odes the Garroway Show on NBC-TV
eb. . | Robert Montgomery presenting
. Chapion” on Monday night's show
" MBTV, 9:30.10:30). . . . Night basc-
W 8 1mes of independent Brooklyn clubs
> * a regular Wednesday . feature
~/"10hout the Summer on WOR-TV

e

of RMA announced yesterday. The
meetings, which will feature four
sound slide films, has been under-
written by 16 radio and TV manu-
facturers and their local distribu-
tors, Sprague explained. To imple-
ment the plan Sprague announced
the appointment of several commit-
tees which will function throughout
the country.

While the RMA announcement
did not specifically state that the
Town Meetings would take up the
problem wof eliminating TV service
abuses in some cities it is known
that this subject will be a part of
the agenda., Manufacturer members
of RMA, concerned with the recent
expose of unscrupulous practices in
Rapio Damwy, have asked RMA to
take steps to improve these condi-
tions.

Commitiees Named

The committees announced in
connection with the Town Meeting
campalgn are:

On Business Management: Eugene A.
Anthony, service manager, Radio & Televi-
sion, General Electric Supply Company,
New 7York City: Hadley Chapman, vice-
president, RCA Distributing Company, Chi-
cago, Illlnois; Walter J. Epstein, manager,
Hoffman Sales Corporation, San Francisco,
California: Philip Gillig, president, Emer-
son Radio of Connecticut, Hartford, Con-
necticut: and F. Stuart Louchheim, Phila-
delphia, Pennsylvania.

On Moerchandising and Publle Relations:
A. Earle Fisher, merchandise manager,
television - radio  division, Westinghouse
Electric Corporation,” Sunbury, Pennsyl-
vania: Stanley H. Manson, manager, ad-
vertislng & public reations, Stromberg-
Carson Company, Rochester, New York:
Ver Lynn Sprague, Gourfain-Cobb Adver-
tising Agency, Ine., Chieago, Illinois; and
Leonard C. Truesdell, vice-president, Zenith
Radio Corporation, Chicago, Illinois.

On Sales: Leo Cronson, district appliance
manager, Westinghouse Eleetrie Supply
Company, Philadelphia, Pennsylvania; Dan
D. Halpin, manager, television sales, RCA
vietor division, Camden, N. J.; Arthur J.
Hirseh, viee-president, Telediseo, Inc., East
Orange, N. I.: F. A, Lyman, assistant na-

tional sales manager, Allen B. DuMont
Laboratorics, Inc., Clifton, N, J.; R. E.
Noth, sales training manager, General
Electric Comipany, Syracuse, N Y.: and

John T. Robinson, dircetor of sales train-
ing & education, Belmont Radio Corpora-
tion, Chicago, Illinois.

On Opernting a I'rofiitable Service De-
partment: George Cohen, manager, parts &
service department, Emcrson Radio &
Phonograph Corporation, New York, N, Y.;
J. A. Milling, vice-president, RCA Serviee
Company, Inc., Gloucester, N. J.: Henry T.
Paisto, vice-president in charge of service,
Phileo Corporation, Philadelphia, Pennsyl-
vania; and W, L. Parkinson, supervisor,
technieal scrvice section, General Eleetrid
Company. Syracuse, N. Y,

The following manufacturers {and their
local distributors) arc sponsoring the
mectings: Belmont Ruadio Corporation (a
division of Raytheon Manufacturing Cor-
poration); Crosley Division, Aveco Manu-
facturing Corporation: Allen B. DuMont
Laboratories, Ine.: Emerson Radio &
Phonograph Corporation; General Electric
Company: Hoffman Radio Corporation: In-
dustrial Television, Ine.; Motorola, Ime.;
Noblitt-Sparks Industries, Inc.: Packard-
Bell Company: Phileo Corporation: RCA
Victor . Division; Stromberg-Carlson Com-
pany: Wells-Gardner & Company: Westing-
house Electrie Corporation; and Zcnith Ra-
dio Corporation.

Cities on Scheidule

Mectings have been slated tentatively
for the following ecities: Birmingham, Ala-
bama; Phoenix, Arizona: Los Angeles,
San Diego and San Francisco, California:
New Haven, Connecticut; Wilmington,
Delaware; Washington, D. C.; Jackson-
ville and Miami, Florida; Atlanta, Georgia;
Chicago, Illinois: Bloomington and Indi-
anapolis, Indiana: Ames and Davenport,
Iowa: Louisville, Kentucky; New Orleans,
Louisiana; Baltimore. Maryland: Boston,
Massachusetts: Detroit and Grand Rapids,
Michigan: Minneapolis, Minnesota: Kansas
City and St. Louis, Missouri; Omaha,
Nebraska; Newarlkk, New Jersey: Albuquer-
que. New DMexico: Buffalo, New York,
Rochester, Scheneetady, and Syracuse,
New York: Charlotte and Greensboro,
North Carolina; Cincinnati. Cleveland, Col-
umbus, Dayton and Toledo, Ohio; Tulsa
and Oklahoma City, Oklahoma: Erie,
Johnstown, Xaneaster, Philadelphia and
Pittsburgh, Pennsylvania; Providenee,
Rhode Island: Memphis and Nashville,
Tennessce; Dallas, Fort Worth, Houston
and San Antonio, Texas: Salt Lake City,
Utah: Norfolk and Richmond, Virginia;
Seattle. Washington: Huntington, West
Virginia, and Milwankee, Wisconsin.

Press-Time

facilities coast-to-coast.

53R M),

substitute,

Paragraphs

TV Production Propheey
Americans will buy 30,000,000 TV sets and accessories costing seven
billion dollars within the next five years, it was predicted by Dr. Allen
B. DuMont in an address Wed. night to the graduating class of Fair-
leigh Dickinson College. Further, he visualized approximately 1,000
transmitting TV stations and at least 4 uetworks with interconnected

Tour G. E. Studios
Syracuse—Ower 300 TV-minded high school students of Albany,
Troy, and Schenectady, N. Y., made a brief tour to study operations
at the General Electric TV Center in Syracuse. Dr. Walter Baker, G.E.
vee-pee, gave the youngsters a verbal picture of future TV as a textbook

www americanradiohistorv com

CTURERS SUPPORT PLAN

Seek To Improve Management And Selling Practices
Thru Dedler Confabs In August And September;
Meetings To Feature Slides, Sound Films

(Continued from Page 1)

Fight Managers Seek
More TV Guaranfees

Failure of the International Box-
ing Club and the Boxing Managers®
Guild to come 1o terms on a new
TV agreement has resulted in the
calling of another meeting for Sat-
urday. The mamnagers are asking
for an increase in the TV money
paid boxers because the fights origi-
nating in the Madison Square Gar-
den are carried on the network and
are seen by boxing fans in other
cities throughout the country. Net-
work contraots for fight coverage
are contingent on the pact with
ILB.C.

Hike In NBC-TV Rates
Indicated In Letier

Preliminary to announcing a new
TV network rate card which goes
into effect July 1, George H. Frey,
director of sales for the NBC tele-
vision network, has sent a letter to
the trade which reflects TV’s
growth and effectiveness. Indicating
that rates will be upped Fry states
in his letter that all advertising con-
tracting for network television time
prior to July 1 will receive six
months’ rate protection. Present
NBC clients will be billed according
to rates currently in force for these
stations up to and including Decem-
ber 31, 1950. :

FCC Permits Para., CTI
To Give Color-Tube Data

Washington Bureau of RADIO DAILY

Washington—The FCC yesterday
granted permission to Paramount
Television Productions, Inc., and
CTI to submit testimony and pro-
posed findings on their new color-
television tubes.

The Commission said it will keep
open the record in the recently-con-
cluded color-TV proceedings for
this information. The proposed find-
ings. it declared, should suggest
standards flexible enough to allow
for the fullest utilization of the new
tube.

RCA Expands Operations

Bloomington, Ind.—Television re-
ceiver production at RCA-Victor’s
plant in Bloomington, Ind., will be
increased several hundred per cent,
officials announced. Employment
will be idncreased from 2,200 to
about 2,500, Production of radios
will be moved to Cannonsburg, Pa.,
to a new plant which will make
more than 1,000,000 sets a year,
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. DONALD ROBERTS will join

Sullivan, Stauffer, Colwell &
Bayles, Inc. as a vice-president on
July 1. He was formerly western
sales manager for CBS.

TAYLOR-REED CORPORATION
of Glenbrook, Conn. has appointed
Tracy, Kent & Co., Inc. to handle
advertising of Cocoa Marsh, Choco-
Jate flavored syrup. Television,
newspapers and magazines will be
used. The agency also handles Q-T
Frosting and Q-T Pie Crust made
by the company.

ARTHUR PINE ASSOCIATES
have been named to handle publi-
city and public relations for Larry
Sittenberg, Inc.

ADAM SCHEIDT BREWING
COMPANY of Norristown, Pa. to
Ward Wheelock Company of Phila-
delphia. The company makes Prior
and Valley Forge Beer and Rams
Head Ale.

"To The Ladies’ Starting
June 19 Over WNYC

{Continued from Page 1)
gram emphasis will be on children
and the home.

Among the guests to be heard on
the first program are Eleanor
Roosevelt, Mrs. William O'Dwyer,
Maurice Evans, Mrs. Dorothy Mec-
Cullough Lee, mayor of Portland,
Oregon, Jinx Falkenburg and Fleur
Cowles, editor of Flair.

Mrs. O'Dwyer will be featured as
“The Boss’s Wife” on this show, On
Iater programs, other guests will
take the role.

“To the Ladies” will be heard
from 11 to 12 noon on Mondays at
the start. At a latter date, the pro-
gram will be expanded to several
days a week. Producer is Seymour
N. Siegel, WNYC director.

Questionnaires Sent
Leading Manufacturers

(Continued from Page 1)
committee investigating lobbying to
submit detailed accounts of recent
expenditures ‘‘designed to influence
policy ior public opinion on national
issues.”

Film companies were omitted
from the list. Other firms getting
questionnaires included FEastman
Kodak, G. E.,, Westinghouse,

Gets Safety Award

Westinghouse Station KDKA has
received a certificate of merit for
conspicuous achievement in accident
prevention represented by the op-
eration of the station from October
1, 1946 to December 1, 1949, The
certificate, which was awarded by
the Liberty Mutual Insurance Com-
pany, points out that the station

New Feature On KNBC
San Francisco, Calif.—A new fea-
ture will be introduced on KNBC's
“This Is Your Home” program this
Sunday, June 4th at 10:30 am,
PDT. W. & J. Sloane Furniture
Company, sponsor of the program,
will offer lists of basic libraries for
people starting record collections.
The lists will range in price from
$25.00 up. Each broadcast will start
with a musical selection from a lib-
rary recommended that day and
later narrator Budd Heyde will tell
his stories of California as usual.
“This Is Your Home"” is written and

produced by Samuel Dickson.

WCOP Receives Citation

Boston, Mass.—WCOP, of ABC,
was presented an “award of merit”
by the Lt. Vernon Macauley (Thea-
trical) Post, American Legion, for
the all-out co-operation the station
gave to the American Legion in its
recent Tide of Toys Drive. Henry
Lundquist, WCOP production man-

ager, accepted the citation from
Post Commander Douglas Mac-
Leod.

Joins Peace Officers Assn.

St. Louis, Mo.—Harry K. Renfro,
executive assistant to the general
manager of KXOK, has been made
a member of the Peace Officers As-
sociation, an organization of law
enforcement officers from this state.
In addition to being a deputy sherift
in this area, Renfro works in close
co-operation with the local Police
Department and the State Highway
Patrol.

WGPA Sports Schedule

Bethlehem, Pa. — WGPA and
WGPA-FM is broadcasting sports
results every 15 minutes, Monday
through Saturday, plus a complete
sports round-up broadcast at 6:45
and 10:30 p.m. The sports matinee
will incorporate scores, racing re-
sults, golf, and other up to the min-
ute leading sport releases.

20th Anniversary For WCSC

Charleston, S. C.—On May 14th,
WCSC celebrated its 20th anniver-
sary of consecutive broadcasting.
WCSC is the oldest radio station in
this city. It began in 1930 with 500
watts and now is the only one of
the local stations operating on 5,000
watts day and night, and 36,000
watts FM. The station is owned by

John M. Rivers, who came to
WCSC in 1944,
‘“’Creation’ On WBT

Charlotte, N. C.—A special taped
broadcast of the “Creation” oratorio
by Haydn as performed by a local
30-piece choir and 30-piece orches-
tra under the direction of Earl S.
Berg, glee club director at David-
son College, was presented as a
public service over WBT and WBT-
FM Sunday, May 28th from 3:00 to

was operated without a lost time
accident for 235,263 man-hours.

4:00 p.m.

COAST-TO-CORST

WSTC Airing "“Beach Party"

Stamford, Conn. — WSTC and
WSTC-FM marked the opening of
the bathing beach season on Mon-
day, May 30th, at 2:30 p.m., with
the inauguration of its new ‘““Beach
Party” program, With Harry Down-
ie as master of cercmonies and
“Life Guard,” the program presents
“Music to Loll By,” tide and
weather reponts, and announce-
ments on water conditions, every
day at 2:30 p.m., Monday through
Friday. The program, which is one
of a series of WSTC and WSTC-
FM shows prepared specifically for
the summer outdoor audience, will
cover beaches in the Stamford-
Greenwich area.

WIS Makes Statf Appointments

Columbia, S. C.—Russ McElwee,
formerly a member of te announ-
cing staff at WCRS, Greenwood, has
returned to join the WIS, WIS-FM
sales staff. Kay Collins, formerly
WALB, Albany, Ga., and WKIX of
this city, has joined the continuity
staff at WIS. Harold Bourgeois has
been appointed news editor of this
station, replacing Gren Seibels, who
resigned 1o accept other radio
duties. Bill Bochman, former man-
ager of WCOS and WKIX, has
joined the sales staff, and Betty Fel-
lers has rejoined the continuity
staff. .

WCSI Interviews Speedsters

Columbus, Ind. — Julian Pierce-
field, WCSI sportscaster, conducted
trackside interviews at the Indian-
apolis Speedway since the begin-
ning of qualifications for the big
Memorial Day race. These inter-
views with drivers and owners of
race oars were wire-recorded for
broadcast on his Sports Review pro-
gram at 6:15 each evening.

New Feature On WTAG

Worcester, Mass, — WTAG (and
FM) is setting up commercial con-
tent of the local County Institution
For Saving’s five-a-week “Yankee
Hourglass” stanza. The program
presents Marg Cox with stories,
legends and superstitions of old
New England. This new commer-
cial feature will spotlight bank em-
ployees in once-a-week tape-record-
ed interviews. Quizzing by Marg
Cox will reveal little-known facts
about the jobs of the men and wo-
men behind bank’s cages. Inter-
views will be taped in the bank
wherever the employee happens to
work.

WRFD Has New Musical Show

Worthington, O.—Gary Schroeder
and George Bodner, duo-disc jock-
eys, have bought out @ new two-
hour record show ‘'on WRFD. Run-
ning from 2:00-4:00 p.m., the show
titled “Melody Mill” features popu-
lar recordings and highlights travel
news, sporting events news, and
tips on entertainment and special

‘__ —_—
Station Co-operation
Merchants, manufacturers r ,f
and ad execs of Fort Wayne, 1
totaled 185 at a recent luncheon: }
sponsored by the four stations
that city, WGL, WANE, WKJG,
WOWO, In a combined effort o~ {
across the theme, “Radio—the & !
‘advertising medium,” the statj
presented a 45-minute program, !
film slides and a transcribed o
mentary by Robert Duffield, g -]
of WOWOQ. In -addition, book‘!;l
outlining the strong points of :
film and commentary were pasy
out to all who attended. Reactior f'
1

the program: highly favorable, |
attested by a long round of appla
and written and spoken comme;

Town Meetiﬁg Brochure

QOutlining the 15-year broadc ;
history of “America’s Town Me ;
ing of the Air,” an 80-page brocht
has been published by Town H-
Inc, New York. Having been in |
gurated on May 30, 1935, the p-
gram originally reached 27 stati ¢
of the ABC network. Now, bro.
cast every Tuesday night from-
9:30, the program is reaching
U. S. stations :and much of the wo
via the Voice of America. Furtl:
details of the brochure descr !
business and public affairs, fams Ui
broadcasts of the past, and e
sections of opinion. Title of -
brochure is ‘“Good Evening Nej |
bors,” the familiar greeting used -
emcee and associate-director Geo; |
V. Denny to open each broadcast =

Sond Birthday
greefi-ﬂgd jo—;':

June 2

y

Frank Arnold Lillian Cornell
Tony Gilman Ben Grauei. iy
Walter Tetley Hedda Hopper+
June 3 i }
Ruth Carhart Bob Huiton -
Herman Larson Joey Nash h

Jan Peerce Dave Rose it
Warren Sweeney
June 4
Jack Hollister Marvin Kirsck ’
Carlton E. Morse  Ed Lindstrom 5/,
‘Charley Urguhart Robert M_en'ilfi :
June 5 &
Herbert Pettey Merle Pil'i:y
Charles A. Schenck, Jr. f
June 6 - | N
Dick Barrie Zac Freedmar' |
Jimmie Lunceford H. G, Prat |
Charles Vanda Peter Donalti | |
June 7 3
Alois Havrille:
Reed Snyde' '
Leonard Kapne
June 8 |
Hope Summers Jimmy Saunden |
" Ruth Bailey Jack W. Lavit |
June Meredith
Sylvia Carr

Glen Gray
Mamn Holiner
Tom Slater

events throughout the state.
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TEN CENTS

Hlls Announces
Wew Taped Net
ik Service

.Llest Coast Burean of RADIO DAILY
piollywood — Plans for the
rmchmg of tape broadcast-
lgnetwork for the develop-
et of regional and national
¢.sales was revealed here
it 1ay by Bruce Eells who
fas contracted with Ampex
etric Corporation for the
slvery of recorders starting
tyber 1. The new tape net-
i {Continued on Page 6)

i

l

gl

Lidlo TV Workshop
<i"lanned By NRDGA

1Atwo-day work51p on radio and
Ml €ision retailing has been sched-

(by the National Retail - Dry
(‘t ds Association for September
)? ‘nd 29 at New York’s Hotel
it her. Howard P. Abrahams,
paager of NRDGA'’s sales promo-
buir division and visual merchan-
sig group, says the course was

(Continued on Page 5)

!Sdlhonau-e Airs Today:
:t dpe And Family Guests
V; ive Like a Millionaire,” a new
7% 2 program in which children
Y lpresent their parents to the lis-
m‘b ng network audience, will get
3 ‘U0 a flying start today when Bob
#t 2, together with offspring Linda
?‘rTony, will guest on the show;
e (Continued on Page 2)

Spirit Of Giving
} Cincinnati, O, — In a recent
. lothing drive hore, Cincinnatians
7t 7ero asked by WKRC and
. VRAC-TV, during an all-night si-
,ﬂ lcast, to place their old cloth-
# '} 1g bundles at the curb for early
o3, lckup. Results wore tremendous:
?ﬂ 50 toms, including 11 bags of
‘.1” Tundry. Seven of tho laundry
#'li wndles wero localed and re-

. % urned.
prd

MOVE TO EXPAND OPERATION

Unusual Bon Voyage Gift

When Arturo. Toscanini sails for a vacation in Italy today, he will be
the recipient of em unusual bon voyage present from the NBC press
department. A large bound volume of photographs and press clippings
which tell the story in word and piclures of his recent tour with the
NBC Symphony orchesira has been prepared for him. The pages, news-
paper size, chronologically tell the story of the four.

Women Broadcasters
Discuss Radio-TV

Cleveland, Ohio—Women can play
important roles in wall phases of
broadeasting and should wiork hard-
er than ever before to do this,

This was the theme of concluding
sessions of the seventh annual con-
vention of the Association of Wo-
men Broadcasters of NAB here on
Saturday.

“The days when women in broad-
casting were limited to home eco-
nomics programs are gone,” says
Mildred Funnell, of WTAM, Cleve-
land. Bette Doolittle, executive sec-

(Continued on Page 5)

Menser Accepts Position
At Florida University

Clarence L. Menser, formerly
v-p.in charge of programs at NBC,
has been named professor of speech
and director of radio at the John B.
Stetson University, Deland, Fla. He
will take up the new post on July 1.

Menser was a professor at Knox
College, Galesburg, Ill., before he
joined NBC.

Achievement Awards
Announced By AFA

Detroit—Closing sessions of the
46th annual convention of the Ad-
vertising Federation of America
were held in Detroit’s Hotel Statler
on Friday.

Among the day’s events was the
presentation of awards for adver-
tising club achievements. Those
honored were: for achievement in
advertising education, first award,
Pittsburgh Advertising Club; second
award, Advertising Women of New
York, and honorable mentions to

(Continued on Page 8)

New York Mayor Set
For Reqular TV Program

Mayor William O'Dwyer, will ap-
pear regularly on a television pro-
gram “At The Mayor’s Desk,” start-
ing Thursday, June 15 over Station
WPIX, New York, it was announced
yesterday by the station. The pro-
gram will be carried as a semi-
monthly public service program.

“At the Mayor’s Desk,” a half-

(Continued on Page 7)

Chicago—Leaders in the radio-
television industry began gathering
here Friday for the opening of the
26th annual convention of the Radio
Manufacturers Association at the
Stevens Hotel. The convention may
be the last held by “RMA,” as mem-
bers will vote on a proposal to
amend the Illinois charter of the
trade association and change the
name t{o the “Radio-Television Man-

ufacturers Association” in recogni-

RMA 4-Day Confab Opening;
Will Vote On Vital Proposals

tion of the tremendous advance in
importance of television set and
component manufacturing.
Members of the association, who
will come to Chicago from all the
major eclectronic manufacturing
arcas of the Atlantic coast and
northeast as well as the mid-west-
ern Chicago arca and the West
Coast, also will act upon other far-
reaching reorganization proposals,

lans For Tape Broadcasting Web Revealed

Adopts 10-Point
Program For
Industry

Urging the lifting of the TV
freeze and the standardizing
of advertising practices with
the respect to the repair and
maintenance of receivers, Jack
Poppele, president of the Tele-
vision Broadcasters Associa-
tion, Friday released a 10-
pomt program for TBA op-

erations this year and an-
(Continued on Page 6)

German Broadcasters
Here To Study Radio

Eleven German broadcasters have
been brought to the U. S. by the
Department of State for an inten-
sive study of American radio tech-
niques and American life and cul-
ture. Later, two more will arrive
and the entire group of thirteen will
undergo a training program
throughout the summer that will

(Continued on Page 2)

Lux Theater Leading
Latest Nielsen Survey

CBS and the Lux Radio Theater
continue to dominate evening pro-
grams, according to the latest na-
tional Nielsen rating released for
the week of April 23 to 29. Lux with
23.0 on CBS held the top position

(Continued on Page 2)

Anniversary
The people of Normandy.
France, and midwest United

States, will honor the Sixth An-
niversary of D-Day by an ex-
change broadcast belween KMA,
Shenandoah, Iowa and Radio-
diffusion Francaise, Paris. The
two broadcasting outlets are ex-
changing special programs on
June 6, with KMA broadcasting
its program at 9 p.m., CST.

(Continued on Page 6)
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| FINAACIAL |

(June 2)
NEW YORK STOCK EXCHANGE

Net
Low Close Chg.
ABC ... .. ...... M3 12 ...
Admiral Corp. . 3334 34V, 4- V4
éans ;el. & Tel. 15934 15934 — 34
341, 3415 — 1,
CBS B . 35 2 " — ;
Philco . 45 +
RCA Commo 204
RCA 1st ptd. ..... 78
Stewart-Warner . ., 1734
Westinghouse 347
Zenith Radio .. ... 571, 561, 5615 — 1
NEW YORK CURB EXCHANGE
Hazeltine Corp. ... 21 205 20% ......
Nat. Union Radio . 415 43 45 ......
OVER THE COUNTER
Bid  Asked
DuMont Lab. ............... 2334 2434
Stromberg-Carlson .......... 15V, 1634

WEKOW Joining CBS

Station WKOW, Madison, Wis.,
will join CBS as a supplementa.ry
station in the Northwest group ef-
fective Monday, June 5, it was an-
nounced by Herbert V. Akerberg,
CBS vice-president in charge of
station relations. The addition of
WEKOW brings the total number of
CBS radio affiliates to 188.

WEAYV

PLATTSBURG, N. Y.

AMERICAN BROADCASTING CO.

CONSISTENTLY SELLING THE NORTH
“'COUNTRY'S RICHEST MARKET

Monday, June 5, 1))

DAILY

el

JACK NORFLEET, general manager of WSAP,
Portsmouth, Va., arrived in town Friday on
station business. Visited for a while at the
headquarters of MBS, with which the station
is affiliated.

CATHERINE WIENS, Duanc Jones Company
amanuensis, who last weck adorned the sands
of Elbow Beach in Bermuda, this week resumes
her chores as secretary to the agency’s treas-
urer. She returned last Friday abeard the
Queen of Bermuda.

R. R. DEUPREE, chairman of Procter &
Gamble, wth MRS. DEUPREE and their daugh-
ter, on Saturday arrived in New York from
Europc aboard the Maurctania.

CAROLINE BURKE, television producer for
NBC, on June 7 will go out to Ridgefield
Park, N. J., there to present the George W.
Barbier Awards at the high school. The awards,
endowed by the late film star, provide schol-
arships for students.

" COMING AND GOING &

EMERSON J. PRYOR, vice-president and gen-
cral manager of WDVA, Mutual nctwork out-
lIet in Danville, Va., is in New York for con-
ferences with web officials.

AARON KATZ, president of Official Films,
Inc., is aboard the Queen Elizabeth bound for
Europe, where he will arrange for production
of a scries of recligious films for television
distributon.

VICTOR RUBIN and GEORGE HIRLIMAN, of
Rubin Television Corp., left by planc yesterday
for a trip to London and Paris on both busi-
ness and pleasure.

ROGER GRAHAM, science fiction writer, is
expected in New York today for conferences
with Stan Halperin of Roberts & Carr Produc-
tions concerning a forthcoming radio and TV
series which he is writing.

G. R. COGHLIN, Rcuters representative in
Switzerland, is in New York.

German Broadcasters
Here To Study Radio

(Continued from Page 1)
be conducted by Columbia Univer-
sity.

The guests will be in Washington
this week as guests of the State De-
partment. Afterwards, they will
take up studies at Columbia Uni-
versity until July 4th at which time
the group will start a tour of radio
stations throughout the country, re-
turning to Europe on Sept. 1st. The
broadcasters, representing the three
Allied zones of occupation, will be
given a training program similar to
the one previously given by Colum-
bia to Japanese broadcasters, ac-
cording to Dr. Theodore Abel, di-
rector for the university of the
broadcasters’ training program.

John G. Wilson

John G. Wilson, 50 executive vice-
president in charge of the RCA Vic-
tor Division of the Radio Corpora-
tion of America, died June 1st at
his home in Wynnewood, Pa., after
a brief illness. During the course of
his association with RCA since June,
1944, Mr. Wilson held positions as:
administrator of accounis and fi-
nance for the RCA Victor Division,
operating vice-president and gen-
eral manager. In previous years, he
had been a controller of Montgom-
ery-Ward & Co. in 'Chicago and
later became v-p, controller, and a
director of Goldblatt Bros., Inc.,
also of Chicago. For a year before
going to RCA, he was v-p and gen.
mgr, of United Wall Paper Co. In
addition to his recent position as
executive v-p, Mr. Wilson was a
director of RCA Victor Co., Litd., of
Montreal, Canada,

Contest Winners Listed

Winners wof the annual WOR-
Herald Tribune Journalism Awards
were announced and interviewed
on WOR's 6:00 p.m. program, “News
on the Human Side.” ‘Given for the
best news reports or interviews in
a high school paper, the two awards
this year went to Gene T, Bolus of
Manual Training High School,
Brooklyn, and Rita Harrow of Ab-

JOSEPH HERSHEY McGILLVRA, Nat. Rep.

raham Lincoln High School.

"Millionaire’ Airs Today:
Hope And Family Guests

(Continued from Page 1)
it will be the first appearance of the
Hope children on the airwaves. The
Masterson, Reddy and Nelson opus
for General Mills will be h=ard
from 2:30-3 p.m., EDT. Jack McCoy
is star of the program.

“Live Like a Millionaire” will be
heard Monday through Friday.
Children, in their applications, will
request that their parent -either
one or both—be considered. On
Monday, Tuesday, Wednesday and
Thursday the producers will permit
four children to present their par-
ents in this manner. An applause
meter will judge the winner on
each of these four days. On Friday
the four winners of the previous
four days will compete for the oriv-
ilege of “living like a millionaire”
for a week, using the income on a
million dollars for the purpose and
being the guest of the network at
outstanding hotels and resorts.

For the non-winners of the grand
award there will be prizes given on
each program each day.

Lux Theater Leading
Latest Nielsen Survey

(Continued from Page 1)
for still another week and CBS took
eight of the top ten spots.

Arthur Godfrey’s Talent Scouts
at 189, Jack Benny at 174, My
Friend Irma at 17.1, Amos ‘n’ Andy
at 15.9, You Bet Your Life at 14.9
and Charlie McCarthy Show at 14.9
—all on CBS followed. NBC’s Fib-
ber McGee and Molly placed eighth
at 149 with Walter Winchell on
ABC at 14.6 in ninth position. Mr.
Chameleon in CBS at 13.7 comple-
ted the list.

To Simulcast Moore Show

The Garry Moore television show |}

for CBS will be a simulcast, the
network has decided. Plan is to
put the show on radio and TV Mon-
days thru ZFriday, 7:00-7:30 p.m.,
with the AM show starting July 3
and the video series a week wor two
earlier.

www americanradiohistorv com
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"B.B.D. & 0. s
they're inferesfed:

Yes sir! ‘The big boys are n -
bling! The blue chips are falli :
on the table because big adv -
tisers insist on low-cost results

Have you got a pet account
your sbop that would like to mz '
a killing in the rich Baltime:
market? There’s a sure fire w !
in .radio.

You just buy W-I-T-H, the B }
independent with the BIG auv:
ence. Then you’re sure to get mt!
listeners-per-dollar than from 1
other station in town. WI'I
delivers what the blue chip !
counts really want—those !
cost results! 0

Call in your Headley-Reed o
for the whole W-I-T-H story..

Baltimore 3, Marylar

TOM TINSLEY, President

Represented by Hoadloy-Reed I"
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RADIO or TV

which will it be ?

WHY BOTH?

Television’s tremendous growth has resulted
in a decline in radio listening. But this de-
cline has been OFFSET by an increase in the
total number of radio homes.* And when TV
enters a radio home, the total viewing-listening

activity is more than ever before . .. thus in-
creasing the advertiser’s opportunity to sell!
WHY wWLw?

The Nation’s Station delivers 20 million home
hours of listening per week in an area com-
prising 330 counties . .. 13,404,000 people
...nearly 1/10 of the United States. Yes,
WLW is still far ahead in. ..

COVERAGE—1In four weeks, WLW
reaches 80.7% of all radio homes in WLW-
Land—an increase of 25% in coverage since
1946.

DOMINANCE—WLW enjoys 16.6% of
all radio listening in its Merchandise-Able
area . ..competing with 257 other stations.

PENETRATION—The average radio home
in WLW-Land listens to WLW 5 hours and
27 minutes per week ... more than the four
leading competitors combined.

And when you put coverage, dominance
and penetration together . . . THAT’S IM-
PACT!

Further, on a cost-per-thousand basis,
WLW delivers advertising impressions at

For complete information,
contact any of the
WLW Sales Offices in

The smart buy is

BOTH

in WLW-Land!

lower cost than five combinations of the best
local stations in 21 major markets. The sav-
ings you realize by using WLW, if invested
in WLW-Television, will result in an addi-
tional audience and will protect your AM
advertising dollars in metropolitan TV areas
against the inroads of television.

WHY WLW-TELEVISION?

The three micro-wave-linked Crosley Stations
—WLW-T, Cincinnati; . WLW-D, Dayton; and
WLW-C, Columbus—have an average share
of Audience of 52.5% from 11 A.M. to 11
P.M. seven days a week. Compare this to an
average of 28.5% for the other five TV sta-
tions located in these three cities.**

And look at the market. It’s the 2ND
LARGEST TV MARKET IN THE MID-
WEST ... 6TH LARGEST TV MARKET IN
THE NATION.

As for costs, WLW-Television has the
second lowest cost in the midwest—as low as
16¢ per-thousand-set owners.

SPECIAL SUMMER “BONUS TIME PLAN”

Special summer discounts are available
through September to advertisers on both
WLW, The Nation’s Most Merchandise-Able
Station, and on WLW-Television, the most
dominant television operation in the nation’s
6th largest TV market.

*All WLW data based
on Nielsen Radio Index,
Feb.-Mar., 1949

**All WLW-Television dota
based on Videodex Reports,
April, 1950

New York, Chicago,
Hollywood, Cincinnati,
Dayton or Columbus

"WLW-Televislon

Cloathy Brroadeadling Coyponition,
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AGENCIES

TUART LUDLUM has been ap-

pointed television director of
Duane Jones Company, Inc. He was
formerly with Blackett- Sample-
Hummert and McCann - Erickson.
Walter Ware will continue as sup-
ervisor in television production. TV
time buying will continue to be
handled by the time buying depart-
ment.

JOHN H. HAIGHT has joined the
media department of Ted Bates &
Company. He was formerly with
Benton & Bowles, Inc.

CLEMENT G. SCERBACK has
been named production manager of
WTAM and WNBK in Cleveland.
He was formerly a news writer at
the station.

ROBERT E. MILLER has been
appointed sales manager of Radio
‘Goa of India. Radio Goa is the only
commercial station covering India
and Pakistan.

DURKEE FAMOUS FOODS divi-
sion of the Glidden Company of
Cleveland has placed all advertising
with Meldrum & Fewsmith, Inc.
‘The agency will open offices in Chi-
cago and San Francisco to service
the account.

BARRICINI CANDY has named
‘Goold & Tierney, Inc. Spot radio,
newspapers and outdoor signs will
be used.

REG DAMERELL, formerly with
‘Compton Advertising, Inc., has join-
ed Paris & Peart as associate copy
director.

CHARLES W. YEAGER has join-
ed Gray & Rogers of Philadelphia as
associate media director. He was
formerly with Abner J. Gelula &
Associates.

JULES SHERMAN has joined
Emil Mogul Company, Inc. as as-
sistant production manager. He was
formerly with Deutsch & Shea.

MARGUERITE LEONARDI has
joined William von Zehle & Co. as
an account executive. She was for-
merly with Duane Jones.

DELHAM FOOD PRODUCTS
COMPANY of Cambridge,, Mass. to
Meissner & Culver, Inc.

THEODORE BARKUS ADVER-
TISING and the Harry Bortnick
Advertising Agency, both of Phila-
delphia, have merged and will con-
tinue under the Bortnick name,

The Land of the Free

Dramas of American Opportunity
This week: Oliver Wendell Holmes

It's a Donald Peterson Production for
The Harding College National Program

By SID WHITE
Man About Manhattan. . . !

® ©® o WEEK-END CUFF NOTES: Broadcast Adverlising Bureau,
granted a $200,000 operational budget by the NAB board, has been
shackled by a freeze imposed by NAB headquariers which prevents
further expansion of activities at this time. Plans for personnel additions
have been tabled and BAB must operate conservatively until the status
of NAB is clarified. . . . Nothing, but nothing, will keep Gov. Warren,
of Calil.,, from his radio on the nite of June 28th. That's when NBC's
"Big Story"” will relate the siory of a small town district attorney and a
reporter and how they combined to smash c¢rime in that town, The D.A.
in question rose from that crusade to be the present Gov. of Calif. . . .
A bartender we know quit his mid-town job. Couldn’t stand the television,

. Dick Brown's irying to get a leave of absence from "Stop the
Music” 1o make p.a.s in nite clubs and thealers around the country.
He'’s been offered a lotta loot. . . . One big musical figure is reported to
. The Sit. Moritz
Hotel now has over 200 rooms wired for video. . . . Broadway's No. 1
is P. K. Thomajan’s privately-printed “Hades and
a 1950 Rubaiyat of romantic wit and wisdom. . . .

be $100.000 in back taxes arrears with the gov. . .
collector’s item
Jades,"” A group of
radio producers were gabbing in McCarthy's steakery the other p.m.
about Gypsy Rose Lee, the stripper turned writer. ““She ran the gdmul,”
cracked Bob Monroe, “from navel to novel.”
e e e e
® @ o Songstress Toni Arden bumped into a famous but
much-malinged comic in Lindy’s the other p.m. “I saw you at
the Paramount the other nite,” she said. “You stole the show.”
The comic protested that he’s not working at the Paramount.
“Yeah, T know,” admitted Toni, “You were in the audience taking
notes.”
e e e e
® ® @ AROUND TOWN: Better Business Bureau’s plans to set up a
code for TV servicemen as well as dealer advertising are crystalizing
and the code will be announced later in the month. . . . Sam Cuff, TV
consultant and gentleman farmer at Chappaqua, N. Y., is taking an
active interest in a fight to prevent the construction of a huge shopping
center in the Township of Mi. Pleasant. Ditto for Geo. Oswald, of the
Estes agency, who is chairman of the Mi. Pleasant Taxpayers Ass'n.
. . Chas. Singer, asst chief engineer of WOR. got a nice note from
Dean Haller of Penn State following his recent speech there. Seemed
he made a big hit with his talk—a four-hour job, at that! . . . Memo
from Tuffy Brashun, the Roller Derby queen: “Waich me run the skates
off of anyone who geis in my way al the Roller Derby World Series
June 3rd. 4th and 8th over WJZ-TV.” Okay, Tuffy, we’ll be a-watchin.’
. Add rackets: Kids élcmdi.ng on line for the hit broadcasting shows,
selling their places along with the ducats, if necessary, to late-comers.
. pAd pAd e pAd
® ® o Radie Harris’ interview sessions via Mutual have been
renewed another 13 weeks by Dari-Rich and little wonder when
you consider the top bracket names she’s been coming up with
week after week. Starting off her series with Jack Benny, she’s
had such hard-to-gets as Mary Martin, Bob Hope, Greer Garson,
Cornel Wilde, Rex Harrison, Joan Fontaine, Doug Fairbanks, Jr.,
Gertrude Lawrence, Bing Crosby, Jack ‘Carson, Betty Hutton, etc.,
up before her colorful mike. Saturday, for instance, she corralled
the very elusive Ezio Pinza for a bon voyage session. Next month
she’ll offer Paulette Goddard, Jean Hersholt and John Garfield.
Radie easily has the hottest mike in the gab field.
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AVE KIMBALL, WMAQ s::
promotion man, moves over
WBBM as sales promotion mans
under Ralf Brent on June 12, It:
nice break for a hard-working ¢
Mike Wallace and his mar §°
side-kick, Buff Cobb, began tl §:
new late night disc show from:
Chez Paree Friday, June 2. Ca:|:
the “Chez Show,” it features ce]
rity interviews and gossip by N
and Buff from the Chez cock
lounge, plus popular platters s\
from the WMAQ studios. The stH{¢
will run from 11:30 p.m. to 1 k!
Tuesday thru Sunday. 3
Craig Claiborne, former A’}
flack, has moved over to the N [
chandise Mart news bureau. Ci
just finished a bang up job for
1950 Cancer Crusade of the Am
can Cancer Society. :
WCFL broadcast a portion of;
Second Annual Convocation exe
ses of Brandeis University at W
tham, Mass. Saturday. Mrs. Roc
velt was the principal speaker:
the ceremonies of America’s ¢ |?
Jewish-sponsored non-sectarian
eral arts college. The broadcast -
carried by ABC nationally.
Norman Ross received 3,000 le.;
inquiries in two days to a cou:
offer on his morning Music TI}
Sings program over WMAQ—pI-nL'-‘
ing that there’s a lot of life left |!
the old disk jock yet. Oscar Ma: ";

weiners is the well-known spon:-
Chicago actor Donald Gallag::"’<
who portrays “lie detector” inv m
tor Leonarde Keeler over WG r,
new show, “The Hidden Truth, [ﬂ
1

|

|

|

taking his new role quite seriou:
He has made a complete charar:
study of the late Mr. Keeler and.
spent many hours at the Ke
Crime Laboratories taking lie t
and operating the polygraph 1
chine.

Bill Wilson is the newest addit"
to WGN’s publicity staff, Formo,
an account executive with Brc;
and Bigelow, Bill also serveds
publicity director for the Redp[
Bureau.

Other new staff members at W';
include: (all TV) director Cha"
Phillips, broadcast technicians R
ert Janney, Warren Phelps, ,k
Russell Rennaker, floor man:’
Sheldon Cooper, and secre1‘
Miriam Weinberg.

Admiral Radio and TV is sp
soring baseball games of the .
miral Music Maids on WBKB
of last Tuesday and each Tues
thereafter at 9:00 p.m. Bill Hut!
ings, assistant remote director, '}:
supervise,

Contact
EDWARD
PETRY CO.



www.americanradiohistory.com

!

|
4
l_
itonday, June 5, 1950

y/4

V4

!

Tiary of the AW.B, said “now
34t women are established in ithe
|d, they must devote themselves
the cause of better programs and
“irher sales.” To .accomplish this,
).y called for more work sessions,
2} +h as the current one being held
i Cleveland, on the district and
te levels. At the convention’s
it siness session this morning, she
:closed that she has completed
T} Jirectory on women broadcasters
4i’by the nation. A similar one for
i-men in television will be started
1hm; also one for childrens’ pro-
Hixams.
i Need For Femme Shows Cited
fhe women were told Saturday
;ivt  stations meed women’s pro-
ams in a long morning session
vwwoted to women’s programs and
(ki vertising. The forum was con-
Aicted by Meg Zahrt, assistant di-
1 tor of NAB’s broadcast adver-
ing bureau.
[ ‘Sponsors are very interested in
4rfch programs which hold large
Aiminine audiences who in turn
I '}t\ve a large say in how the Ameri-
it buying dollar will be spent,”
Llirs Esther Mullin,
\h fayeland. . .
:L'\Q' Linnea ®Nelson, chief time buyer,
i Walter Thompson 'Co., also par-
{:-i'pated.
diDoris Corwith, director of reli-
‘ious and educational programs,

ENBC, in New York City, led a

of WGAR,

: RADIO DAILY

0\'.‘ Work Hard,” AWB Advised,
~ As Cleveland Meeting Closes

(Continued from Page 1)

panel on “Women in Television,”
with an all-sltar forum cast. Ap-
pearing with her was Kathi Norris,
of WINNBT, New York City. Also
participating was Edythe Fern Mel-
rose, of WXZY and WZXZY-TV,
Detroit, who has accomplished sales
wonders for sponsors, and Alice
Brewer White, of WTAR and
WTAR-TV, Norfiolk, Va.

Miss Mullin, director of the Chil-
dren’s program, “Fairybale Theater,”
on her station, pointed out the wide-
open possibilities in that depart-
ment. Her show has had a sponsor
for all of its five years in existence.
She says children’s programs at-
tract sponsors, for they draw high
listener audiences. Today there are
great opportunities for talented wo-
men in the theatrical profession
who will transfer their talents and
techniques in this direction.

She will point out that the nature
of children’s programs has «changed
markedly. What was good fare 10
years ago isn’t necessarily true to-
day. Young people of 1950 are more
than ever before interested in he-
roes, crafts and science. “Cleverly
dramatize this material and you’ll
reach a high listener audience ev-

‘ery time.” Wiomen broadcasters and

public relations also was discussed
Saturday afternoon. Ralph W. Har-
dy, director of Government Rela-
fions, NAB, delivered an address:
“Whither The Magic Touch.”

¢ lilydio-TV Workshop
¢ Planned By NRDGA

b (Continued from Page 1)
i 3:2ated “because of the continuous
thseam of requests for radio and
it 7 information from NRDGA’s
" 100 member department, chain and
il ecialty stores.”
1 The meeting will not be a series
e speeches, Abrahams reports. A
stroup of subjects has been ar-
itsnged and will be conducted by
i perts.
4t Planning of the clinic is under
e direction of William H. Camp-
A, vice-president of Schuneman'’s,
. Paul, Minnesota, and Robert J.
ywderly, sales promotion manager
4« Kresge-Newark, Inc., Newark,
+ aw Jersey. W. Arthur Gray, dis-
-.i ay director of TLansburgh &
cothers, Washington, is coordinat-
g the displaymen’s part in tele-
sion. Walt Dennis, radio and tele-
sion director of Allied Stores
.+-orporation, New York, is chair-
I ¢ an of the program committee. Sam
{ uff of the Retailers Television
?’ilm Service will act as chairman
Z('i’_..’ that part of the program devoted
| ll,ll TV
"1y Among the subjects to be taken
29 are: TV as a selling advertising
' “siedium; time classifications; pre-
lﬂéii!ntation of merchandise on a live
"¢V program; programming; props

1d theatrics; and putting a TV

Baseball Sound Effects
Popular With Stations

An increasing use of baseball
sound effects during reconstructed
ballgames by indie stations is re-
ported by 'Charles Michelson, Inc.,
New York, with a report that 22
stations have ordered Michelson’s
baseball sound effects library. The
stations are: WABB, Mobile, Ala.;
WTAL, Tallahassee, Fla.; WBOW,
Terre Haute, Ind.; KPRO, Riverside,
Calif.; KFYO, Lubbock, Texas;
KLIF, Oak (Cliff, Texas; WHB, Kan-
sas City, Mo.; KFNF, Shenandoah,
ITowa; KCIL, Houma, La; WNOR,
Norfolk, Va.; WQUA, Moline, I1l.;
WIST, Charlotte, N. C.; WCOS,
Columbia, S. C.; WGEZ, Beloit, Wis.;
WPEN, Philadelphia, Pa.; WBGE,
Atlanta, Ga.; KTXC, Big Spring
Texas; KAVE, Carlsbad, N. o
WALE, Fall River, Mass.:. WVOM,
Brookline, Mass.; WMIE, Miami,
Fla, and Union Radio, Havana,
Cuba,

By way of summer business, Mi-
chelson reports contracts signed by
five stations for the following pro-
grams: KMUR, Murray, Utah, “A
Date With Music”; WERH, Hamil-
ton, Ala., “The Avenger” and “The
Sealed Book”; KTTS, Springfield,
Mo., “A Date With Music”; WPPA,
Pottsville, Pa., “The Musical Com-
edy Theater”; KTOK, Oklahoma
City, Okla., “Scaled Book,” “Aven-

I i! "rogram together.

ger,” and “Dramas of the ‘Courts.”

o o

STORM srén: FOR |
- CISCO KID'S |3
PHOTO!

Rarely has radio seen such a super-salesman as
“Cisco Kid"'l Within 9 days after the first an-
nouncement, 1,000 boys and girls brought their
parents to the Western Clothing Department {on
Frankenberger’s third floor) . . . just to obtain
“Cisco Kid's"' photo. Says WKNA: “No need to
tell you how pleased our sponsor is!"”

DB,
-

(

(AN
&
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pe!
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e

With many special ‘‘Cisco Kid"' gimmick-promo-
tions available —from buttons to guns—*'Cisco"’
is one of America’s hottest traffic-building pro-
grams. Write, wire or phone for details

LOW PRICED!

V2-Hour Western Adventure Program . . .
Available: 1-2-3 times per week. Tran-
scribed for local and regional sponsorship.

> (FHor
£040. « Coycomgry 5

5% 4,
i mvxl Oison

I'!og Woop
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RMA Meet Opening,
Coy Speaks Thursday

(Continued from Page 1)
including one to elect a full-time
salaried president in lieu of non-
salaried chief executive represent-
ing one of the member-companies.

President R. C. Cosgrove's term
as president, which is his fourth,
will expire at the convention, and
his successor will be elected by the
RMA board of directors on Thurs-
day, June 8, after the reorganiza-
tion issues are acted upon by the
membership.

Bond Geddes, who has served as
paid administrative head of the as-
sociation for 23 years, will retire at
his own request on Aug. 1 as exec-
utive vice-president and general
manager.

Will Consider Dues Changes

Members also will vote on a read-
justment of the RMA dues structure
and other changes in the associa-
tion’s by-laws. Fourteen directors,
chairmen of the five divisions, and
other officers also will be elected.

Chairman Wayne Coy of the FCC
will speak to the industry at a ban-
quet Thursday evening at the con-
clusion of the convention. Leslie F.
Muter, Chicago, will be toastmaster.

Forty-odd group meetings will be
held during the four-day industry
conference, including two sessions
of the RMA board of directors,
meetings of all divisions and major
committees and division sections.

Television developments, includ-
ing FCC hearing on color-TV pro-
posals, will be reviewed by the
RMA television committee, headed
by past president Max F. Balcom,
and by the board of directors.
President Cosgrove will report on
this and other RMA activities to the
membership at the annual luncheon
meeting on Thursday.

Several industry promotion pro-
grams are scheduled for considera-
tion during the convention.

New Musical Series
Scheduled For WNYC

One full evening of programs for
the adult literate audience will bow
over WNYC on Tuesday in the mid-
dle of June. Beginning at 7 p.m.,
great masterworks will be heard
until 8:30 p.m. “Music for the Con-
noisseur with David Randolph” will
run until 9:30 p.m. From 9:30 to 11
p.m., distinguished dramas will be
presented. The latter are from the
British Broadcasting Company and
among the dramas are works by
Jean Paul Sartre and J. B. Priestly.

Joins WOR Statf

Eugene Moss, formerly assistant
to the sales promotion director wof
KMBC in Kansas City, has been
appointed copy writer and promo-
tion assistant in the advertising and
promotion department of WOR, Jo-
seph Creamer, director of the de-
partment has announced. Moss has

nounced an intensive campaign to
bring all of the 104 TV stations in
61 markets into the TBA fold.

In announcing the 10-point plan,
Poppele said the organization is
“cognizant of the pressing need for
constructive action to aid the
growth and development of televi-
sion broadcasting.” The objectives
for 1950 follow:

1. An end to the '‘frecze” on the licen-
sing of new television stations as soon as
possible to insurc the resumption of the
licensing process before the end of 1950,

2. The specedy resumption of the FCC
hearings with respeet to the tariffs cover-
ing the interconncction of television sta-
tions and the various coaxial eables and
radio reclays. looking toward a reduction
of rates and increased flexibility of inter-
conncetion.

3. Effcetive aid and assistance by the
Association to the industry in the negotia-
tion of fair rates for the usc of ASCAP
music on television programs and in the
cstablishment of seales and working con-
ditions for musicians employed in making
film for use in television.

4. Closc attention to tlie responsibilities
of the television broadeaster with respect
to programming,

5. Strong, intelligent opposition to un-
warranted, restrictive regulations, discerim-
inating taxes and ill-considered controls.

G. Completion of the work alrcady
started on a recommended form of facilities
contract for television broadecasters in co-
operation with representatives of advertis-
ing ageney and advertiser organizations.

7. Curbing the practice of commereializ-
ing television awards.

8. A pledee of assistance by the Associ-
ation to various groups in their cilorts to
standardize advertising practices with re-
speet to the repair and maintenance of
television receivers.

9. Assistance by the Association to the
Radio Manufacturers Association, Institute
of Radio Engincers, Socicty of Motion Pic-
turec and Television Engincers, American
Standards Association, and representatives
of other indusiry organizations toward
standardization of equipment to provide
maximum flexibility for thc broadcaster in
his choice of equipment, reduced operating
costs and increascd efliciency.

10. Continuation and progressive en-
largement of the services rendered by TBA
to its membership, advertising agencies,
advertisers and governmental bodies
through the dissemination of accurate in-
formation and statistical data on the
growth and expansion of tclevision broad-
casting.

The membership drive of TBA
was regarded in the trade as signi-
ficant as an effort was made by
NAB a year ago to bring the organ-
ization’s activities into the NAB
fold. In announcing this new mem-
bership drive, TBA is by-passing
the TV department of NAB and is
out to strengthen the organization
as representative of all branches of
the television industry.

The TBA president explained that

DAILY
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TBA Starts Expansion Move
For Membership, Operations

{Continued from Page 1)

at present about one third of all
companies engaged- in television
broadcasting are members of the
Association. “Many of these com-
panies were among the first to begin
television operations and the real
pioneers of this truly amazing in-
dustry,” Poppele stated.

Feels for All Broadcaslers

“Whatcver TBA has achieved in
the past has been for the benefit of
all television broadcasters, not just
members of the Association,” Pop-
pele said, “The 10-point platform—
backed by a pledge of our Board of
Directors — which we have just
adopted, is proof enough to all tele-
vision broadcasters that we are
pointing to 1950 as one of the most
important years in our history. This
is a job that needs the financial sup-
port of every television station in
the country; we hope to get that
support in our current membership
drive.”

Poppele said a new dues schedule
is being drawn and will be pre-
sented to station operators as a more
equitable way of paying dues to the
Association. Details of the dues
schedule will be made known short-
ly, he declared. }

Head Membership Drive

The membership drive is being
headed by George B. Storer, presi-
dent of the Fort Industry Company,
operators of television stations
WSPD-TV, Toledo; WAGA-TV, At-
lanta, Ga., and WJBK-TV, Detroit,
and by Frank M. Russell, vice-presi-
dent of the National Broadcasting
Company, in charge of the Washing-
ton, D. C. office.

Directors of the association who
unanimously adopted the resolution
and pledged their efforts in achiev-
ing the 10-point program of objec-
tives, in addition to Messrs. Storer
and Russell, include Poppele, Dr.
Allen B. DuMont, head of the Du-
Mont Television Network, Lawrence
W. Lowman, vice-president of the
Columbia Broadcasting System,
Richard A. Borel, head of WBNS-
TV, Dispatch Company television
station in Columbus, O., Joseph Mc-
Donald, vice-president and general
attorney for the American Broad-
casting Company, Ernest B. Love-
man, vice-president in charge of
Philco Broadcasting Corporation
and Paul Raibourn, president of
Paramount Television Productions,
Inc. ’

B.B.B. Elects Directors

Benjamin Abrams, president of
Emerson Radio and Phonograph
Corporation, is one of four new di-
rectors of the Better Business Bur-
eau of New York City, John, C
Wood, chairman, has announced.
Also named are: George Champion,
senior vice-president of the Chase
National Bank; John D. Gray,
president of Wallachs, Inc.; Warren
Lee Pierson, chairman of the board
of TWA.

already joined the station,

Educational Series

“Young Book Reviewers,” a half-
hour WMCA program on which
authors and teen-agers are featured
will be re-broadcast in the class-
rooms of New York’s junior and
senior high schools beginning in the
Fall through the city operated edu-
cational station, WNYE. The pro-
gram recently received the 1950
first award presented at the meeting
of the Ohio State Institute for Edu-
cation by Radio.

www americanradiohistorv com

Broadcasting Web |
Via Tape Is Planne:

(Continued from Page 1) ¥
work will be kno~./n as Tape Broacil’
casting System, TInc, and Charlr}'i
E. Rynd, former vice-president |
ABC, has tentatively agreed to hes |
the new network. Rynd was tb"
promulgator of the “Rynd Pla
for all-out employment of tape % |°
networks. i

Eells, active in the program libr; .
ry service field, anticipates th::]
between now and January 1 ovei;
600 AM and FM stations will havs
subscribed to his transcribed libramn: P1
of programs in every category. Tt .
Ampex Company, he states, cor
templates ultimately delivery of 9(
recorders to the network. e

According to Eells, member stz
tions will be equipped with re |
corders, on a first come first serve
basis, as rapidly as the factory ca il
deliver them. When a minimum c [,
400 stations have subscribed and re.
ceived their requirement, full net [
work service will be instituted fo &
all member stations desiring i |
Eells said. .

Eells started with limited experi:.|.
mental capital and no program in.
ventory in March of 1948 «and sinc:
has built a transcribed program:|.
ming service in excess of 4,00/
quarter hours.

Plan New Radio Center |
For WNBH And WFME

Construction of a new radio cen .
ter in New Bedford, Mass., is cur’
rently being planned by E. Anthon; |
& Sons, owners of WNBH an:
WFMR. -Details of the develop:
ment, as announced by Basil Brew: |I
er, v-p and treasurer of the corpor
ation, describe the plans for modi -
fication of an existing one-stor;
structure, and the addition of i°
second story in the center of th:
New Bedford business district. Of!
fices and studios of the AM ancy
FM operations will occupy the sectf;
ond floor. Facilities of the firs:
floor will include three studios, |,
disc-recording studio, newsroomnt |
music library, lobby and viewin;:
space for visitors, The Anthony or
ganization has also purchased addi F
tional space adjacent to the build!
ing for eventual television facilities‘}

IR

P ——

— e o o -

N

WANTED

Nationally known producer plan-’ ;
ning varied series of vital intelligent ;
TV programs for children, capable
of wide appeal. Will consider pro- !¢
gram packages of 15 to 30 minutes i
in length. Do not send scripts or
ideas. Write Box 138 for appoint-
ment, RADIO DAILY, 1501 Broad-
way, New York 18, N. Y. B
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TeLE TOPIGS |

iy ‘”HILLIP LORD, who for many years has

il been one of Chicago's most distin-
tyished radio artists, took television in
"uoside on Thursday night and gave a truly
l>.gat characterization as the featured
sest on NBC’s program titled, “Stud’s
hce.” Lord was cast as a doddering old
dnn who had sworn off smoking cigars,
'pf‘dnking coffee and walking with his cane,
i an effort to prolong his span of years.
e occasion was a birthday party in his
nrtnor and before the festivities had ended
sTud Terkel had convinced Lord that he
ould make use of new gifts of cigars,
: walking cane and a special blend of
iffee. Lord was great in character study
ose ups and in a philosophical way put
iross the preachment that growing old is
» barrier to happiness.

“(UMMER REPLACEMENT for “Arthur
\u"’ Godfrey’s Talent Scouts” on CBS-TV
. 1all be Cedric Adams starring in a per-
WT % mality-interview type package called
rize Performance” (Mondays 8:30-9
2L m., EDT). The series takes its first bow
: . 136,600 TV sets reported
I be in operation in Washington, D. C,,
orn June 1. . . . Cincinnati’s most lucra-
-vi've give-away gets underway on WLW-
4V June 17 with a musical-phone-quiz
!4irmat, titled “On the Line.” . Fred
\/arlng s nostalgic recreations of the famlly
I oarlor at the home where he grew up in
yrone, Pa., have prompted a “Tyrone Re-
wsited” encore on the Waring show June
il, 9-10 p.m. ... Junie Keegan, 12-year-
Id thrush of Paul Whiteman’s “TV Teen
‘Hlub” (ABC-TV, Sat. 8-9 p.m.) overjoyed
it bemg crowned “Princess of Candyland”
;3 reign over the Waldorf-Astoria national
v:onvention of candy manufacturers.

Pt .

£12=IRST MORNING PROGRAMMING at
' WENR-TV, Chicago, begins today with
he debut of “Bob and Kay” (Bob Murphy
ind Kay Westfall), a two-hour informal
roduction of fun and frolic (11 a.m.)
. . KDYL-TV, Salt Lake City, claims
avmg just televised 45 hours of remotes
' 74 six days; new record? . . . Pontiac Deal-
15 of Detroit are picking up the tab for
= Sports Closeup” at WWI-TV (Thurs.
100-7:30 p.m.} for 13 weeks; show fea-
ures sports staffers of the Detroit News
'-‘ nterviewing players on the Detroit Tigers
7l ind visiting sports celebs. . . . Art Ford’s
-~ riday nite show at WPIX has prompted
x1 second edition on Tuesday nites (10-11
r.m.) sponsored by Julius Grossman Shoes
ind Royal Crest Sales Co. . Robert Q.
-ewis (starring on CBS-TV' “The Show
Soes On”) and CBS radio-TV writers

7

r:?‘
“Wyllis Cooper and Joseph Liss to lecture

it the International Radio Festival, con-
/ ‘Jucted by Adeclphi College, Gardcn City,

Burns And Allen For TV?
Hollywood—Burns and Allen may be the next big radic names lo
invade television, CBS will audition a Burns and Allen video series
within the next six weeks with an eye toward testing the pair's tole-
vision potential. Radio plans for the. comedy team, now off the air for
the summer, have not been decided as yet. They recenily wound up «a
Wednesday night series under the sponsorship of Block Drug Co.

PhonevisionTestPlan
Revealed Af Meeling

W est Coast Burcan of RADIO DAILY

Los Angeles—More than 50,000
families in the Chicago area have
applied to Zenith Radio for Phone-
vision, Colonel John R. Howland,
assistant to the president of Zenith
reported on Friday at the 31lst an-
nual convention held by the <Cali-
fornia Independent Telephone As-
sociation.

Only 300 families will be in on the
test which is scheduled to begin in
September, Howland said. Appli-
cants were informed through news-
paper ads.

To Extend 90 Days

The test will run for 90 days and
participating families will see pic-
tures at the rate of $1 apiece, How-
land added. He predicted that major
motion picture producers, who have
refused to rent films for the test,
will change their minds. “Zenith has
reason to believe that before Sep-
tember these major producers will
change their minds and cooperate
with, rather than attempt to block,
this Government - authorized test
which is to be made in the public
interest and which means so much
to the producers and to the unem-
ployment situation ex1st1ng in Hol-
lywood.

New York Mayor Sef
For New TV Show

(Continued from Page 1)
hour program, will be televised
every other Thursday starting on
the 15th from the Mayor's desk at
City Hall. 1t will be telecast at
8 p.m.

Format of the show calls for a
series of informal discussions of
municipal problems by ‘O'Dwyer
and his city cabinet. Purpose be-
hind the show is to give viewers a
bird’s eye view of municipal gov-
ernment in action.

Highlight of the program is the
fact that it will mark the first time
that any public official of O’'Dwyer’s
stature has conducted a regularly
scheduled video program.

CBS-TV Skeds Football

Early plans for CBS television’s
coverage of the fall football season
show the web will have rights to a
good percentage of the Saturday
home games of the three tops:
Army, Navy, and Columbia. The
schedule gets under way on Sept.
30th with the Army-Colgate game
and will continue through Novem-
ber 18th. Specifically, a minimum of
two home games for each of the
schools involved are already on the
books.

Value Of TV As Salesman
Superior, Says Hearst Exec.

San Francisco—Television needs
no support from “fragmentary suc-
cess stories” to prove its superiority
as a selling medium, Tom A. Brooks,
general manager of Hearst Radio,
declared last week before a group
of advertising executives here.

“Not a Miracle Medium"

“Overselling of television on frag-
mentary success stories is harmful
to both television and to radio.
Television is now a superior vehicle,
but it is not a miracle medium and
radio still remains the most pro-
ductive and the least expensive.”

Brooks said that video is being

both credited and blamed on ma-
terial which is not conclusive. TV
is sop strong, he reported, that it
really doesn’t need the support of
these claims.

Following his speech, Brooks
answered questions for about one
hour. In answer to a question about
high-powered stations, ‘the Hearst
official said that smaller stations
will still remain popular because of
distinetiveness and programming.
Radio’s future is not necessarily
with the 50kw, though the larger
station does have advantages, he
added.

N. Y., July 5-Aug. 15.

M - ers Objecting g
To Test-Pattern
Programs

Washington Burcan of RADIO DAILY

Washington — Possibility that TV
stations might be forbidden to sell
time for test pattern audio program-
ming was raised here Friday by
FCC Chairman Wayne Coy. Coy did
not pursue the subject, but merely
thought it out during a hearing on a
Commission proposal for stiffer
regulations of separate use of audio
and visual signals by video stations.

The idea of checking up on wide-
spread sound programming while
only a test pattern is on the screen
was inspired largely by FM broad-
casters, who saw danger that TV
stations might compete in the sound
broadcasting field. On the other
hand TV spokesmen argued Friday
that they need permission to use
test patterns with accompanying
sound for purposes of demonstra-

tion and installation of receiving
sets.
Appearances were put in by

spokesmen for TBA, Fort Industries,
NAB, ABC, KTTV, NBC, RCA Ser-
vice, Radio Cincinnati and Para-
mount Pictures. Only support for
the stricter regulations was that of
one NAB-FM department head, Ed-
ward Sellers, but Sellers was not
permitted to argue orally. His state-
ment for stricter rules and that of
the NAB television head, G. Emer-
son Markham, for the less strict
regulations were both submitted by
Thad Wasilewski, of the NAB legal
staff.

- TV Tax Dropped

Los Angeles — Motion picture
companies, advertising agencies and
television sponsors were informed
by the Los Angeles Chamber of
Commerce this week that a board of
equalization proposal to levy a
three per cent sales tax on filmed
advertising commercials for televi-
sion has been cancelled.

Ratify Big Ten Ban

Evanston, Ill. — Faculty repre-
sentatives of Big Ten colleges and
Universities have ratified the
conference ban on the televising
of conference football games next
season, The faculty action was,
in effect, a stamp of approval on
action taken by the league’s
athletic directors last April which
restricted showings of the games
on television to Sunday night
films following the Saturday ball
games,
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THE WEEK IN
DRADIO
RS Radio-TV Highlights
|

By BOB GREBE

HE Memorial Day break was no
deterrent to conventions last

week as three large national groups
gathered in the Mid-West and Far
West to make the major news stor-
ies of the period. At Detroit, the Ad-
vertising Tederation of America
heard a department store executive
predict a bright future for radio.
Other speakers at the motor city
session included Charles Luckman,
Eric Johnston and James Mead., At
Cleveland, the Association of Wo-
men Broadcasters placed the em-
phasis on television. And in Los
Angeles, the National Retail Dry
Goods Association featured a panel
on “Radio and Television That Sell.”

Another story from the Los An-
geles area forecast the early sale of
the Don Lee netwark. In New York,
ABC, following the action of CBS,
announced its withdrawal from the
National Association of Broadcast-
ers.

Among the actions of the FCC
were: a warning to Zenith Radio
not to oversell Phonevision and a
denial of a petition by the Chicago
City Council to lift the TV freeze
and grant authorizations for the
construction of new stations. And
Commissioner George E. Sterling
was nominated by President Tru-
man for another term. On the tran-
sit radio issue, a Washington judge
dismissed three separate complaints
intended to silence streetcar radio.

Names in the news included:
Sterling W. Fisher, who resigned
his NBC post to go with Reader’s
Digest; Groucho Marx who signed
with NBC, leaving CBS; Robert G.
Sprague, named to head an RMA
labor group; William B. Smith, ap-
pointed head of the Association of
National Advertisers’ radio and tele
steering committee; James S.
Knowlson, re-elected Stewart-War-
ner president and board chairman,
and A. D. Dunton, chairman of the
CBC, who reported a deficit for the
fiscal year.

Business stories included: signing
of two candy companies by Du-
Mont; buying of CBS shows by the
William Wrigley Company; and re-
newal of sponsorship of “Twenty
Questions” over MBS by Ronson,
and Suntan Lotion launched a ma-
jor spot campaign.

Elsewhere: ABC revealed a new
recording process; Senator McFar-
land proposed a modified horse race
bill; Dorothy Lewis appealed for
UN support; 'CBS ordered extension
of the coaxial cable to bring its web
to 60 stations; NAB released a study
showing foreign language broad-
casts by 384 stations in 33 tongues.

Wedding Bells
Art Henley, “editor-interviewer”
of “The Press Box,” was wed to
Janet Raskin, manager of a concert
bureau, immediately after the June
3 WMGM broadcast of his show.

Milen On [Interview Series

New York, N. Y.—Leona Milen,
Fordham University Radio’s broad-
caster of the Sunday morning
“Poetry Corner” series, will be
heard in the role of hostess of the
Marie St. Paul-produced interview
series on Mondays, Wednesdays,
and Fridays at 10:15 am. over
WFUV-FM, for the month of June.
In addition to the Sunday morning
series, Miss Milen is also heard as
mistress of ceremonies on “The
Least of My Brethren” with the
Rev. Michael F, Dwyer and guests,
presented on Tuesdays at 10:15 a.m.,
for the Cardinal’'s Campaign for
Foster Homes. Marie St. Paul,
WFUV commentator for two years,
has been prevented from resuming
the series this season due to a long
convalescence following a series of
medical operations. During her ab-
sence the program was broadcast by
Rita Akerson, who resigned.

Joins Announcing Staff

Washington, D. C.—Walter Tyrell
has been added to the announcing
staff of WASH-FM. Tyrell has been
in radio for six years and has
worked on the staffs of WINS
(Washington) WTBO (Cumberland,
Md.), WITH (Baltimore, Md.), and
WEAM (Washington). Tyrell spe-
cializes in sports and symphonic
music.

WSVS Has New Series

Crewe, Va.—A series of bi-weekly
programs intended to point out what
vocational agricultural programs in
high schools are doing for their
communities has been inaugurated
over WSVS and WSVS-FM. Talks
and discussions by outstanding men
in vocational agricultural activities
in their communities are designed
to provide vital information on the
various phases of work done on
both local and statewide levels. The
broadcasts, heard each Tuesday and
Thursday at 12:45 p.m., are being
presented in co-operation with state
vocational agricultural officials.

Elected To Governors’ Board

Boston, Mass.—John M. Wilkoff,
WCOP promotion manager, was
elected to the City Board of Gov-
ernors at the annual dinner of the
local Clan of the Carnegie Institute
of Technology. Wilkoff was in the
Class of ’34 at Carnegie Tech.

Teen-Age Production For WKXL

Concord, N. H.—A new teen-age
radio show, “Junior Jamboree,” is
being inaugurated by WXKXIL, ar-
ranged by teachers in local schools
to help boys and girls gain knowl-
edge of radio work, mixed with
pleasure. Originated by an eighth
grade student, the show presents
local talent, requests for records,
school news and other miscellaneous
activities. Thomas Pingree, station
manager, assisted in the presentation

of the project.

COAST-TO-COAST

WKJG Awarded

Fort Wayne, Ind.—WKJG was in-
¢luded in the radio program awards
given this year by the Public Utili-
ties Advertising Association in their
annual “better copy” contest. The
program awarded, “Music and Mir-
acles,” broadcast each Sunday af-
ternoon is sponsored by the Indiana
and Michigan Electric Company.
The miracles performed by elec-
tricity in every day living are
portrayed in narrative form by
Charlie Powell, staff announcer,
supported by the transcribed music
of Lyn Murray.

WSTC Programs For Motorists

Stamford, Conn.—Beginning Sat-
urday, June 3, and running every
Saturday and Sunday, until the end
of the vacation travel season,
WSTC and WSTC-FM will present
the series, “Parkway Parade,” pro-
grams for motorists driving through
Westchester and the lower part of
this state. The programs, which will
include information on traffic con-
ditions, news headlines, weather,
sports results and music, especially
for the motoring listener, will be
aired on Saturday mornings and
Saturday evenings at 8:50 a.m. and
6:45 p.m. the programs will be
heard on Sunday at 9 am. and
again at 6:30 p.m.

WTMJI Programs Honored

Milwaukee, Wis.—The County Ra-
dio Council here has presented
WTMJ with two first awards for
public service programs for 1950.
The “Mr. Jaycee” program, present-
ed in co-operation with the local
Junior Chamber of Commerce, won
first award as the best produced
public service program, while
‘“Young Moderns and the Authors,”
presented in co-operation with the
Public Library, won an award in
the teen-age service -classification.
Presentations were made by Dr.
Ella C. Clark, president of the city’s
County Radio Council.

Public Service Show On WBT

Charlotte, N. C.—“Davidson on
the Air” a special public service
feature heralding the Mid-Century
commencement exercises at David-
son College June 2 through June
5th, was broadcast over WBT on
Monday, May 29th, from 8:00 to 9:00
p.m. This predominantly musical
presentation featured the Davidson
College male chorus and the concert
band and a brief farewell talk by
outgoing student body president,
Whit Cobb. The chorus was under
the direction of Earl S. Berg and
the concert band under the baton
of James Christian Pfohl, head of
the music department at the college.

Hal Wallace In KNUZ Post
Houston, Tex.——Hal Wallace, for-
merly with KSFA, Nacogdoches,
and KEBE, Jacksonville, has joined

m Maz@

McDoncrld OK's Expose

“I have been following with gre!
interest your lead article in t}'
May 10th issue, on the subJe
“Television Set-Service Abuses R
vealed.”

“We have been very conscious -
this problem from its inception. W
have held a continuous series .}
service schools for our distributor!
service managers and also for thoy!
dealers who wished to attend. 1)
addition we insisted that every or:
of our television distributors 1}

thoroughly equipped with all #*
material necessary to adequatel:
service television in each area.

“The abuses referred to in yor
article are not confined wholly 1
New York City. I find they exi:-
elsewhere. Our organization is con
stantly screening our servicin:
dealers and in some areas we hav'
been compelled to make changes 3
the inefficiencies and bad practice’
of certain servicing dealers wer
revealed to us.

“I believe the industry faces a bi
educational job which in many re:.
spects is only beginning. We hav.:
endeavored to make a contributio:

met with some success; however
much_ in the way of education stili
remains {o be done and I commenr
your efforts in this direction.”
Sincerely,
E. F. McDonald, Jr.
President
Zenith Radio Corporatio
Chicago

Achievement Awards
Announced By AFY

(Continued from Page 1) :
the Advertising IClub of Boston, Inc::
and the Women's Advertising Clul:
of St. Louis. For achievement i
promoting a better understanding o~
advertising, the Advertising Clul:
of Louisville won top award. SeC(
ond award went to the Dallas Ad<¢
vertising League and honorablt’
mentions to The Cleveland Adver-.
tising Club and the Advertising.
Club of Worcester. :
‘Also, for club achievement ir
public service through advertising)
The Milwaukee Advertising Clul:

merce and the Advertising Club ol
Shreveport took honorable men:
tions. i
The awards were made at the

day session.
Scrul J. Scoppa
Saul J. Scoppa,

suddenly of a heart attack in New
York City on Friday. Scoppa oI

the sales staff of KNUZ, here.

www americanradiohistorv com

hair stylists at NBC and CBS.

S

|

in this respect and believe we hav+

won top award while second wen; Rk
to the Advertising Club of Greatel !
Miami. The Advertising ‘Club  of‘%
the Columbus Chamber of Com:

concludmg luncheon of the three’ '

60 years old- N
founder of ITASE Local 52, die¢ |i

ganized the TV makeup artists and .

god
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TEN CENTS

denith President
! Files A Letter
. With FCC

)tChlcago—Denylng charges
d at the Zenith company had
A ar given any impression to
+4f2 public that phonevision
1.ght soon or ever be avail-
Birle to the public with FCC
kcproval E. F. McDonald, Jr.,
ip2sident, answered charges_
‘mde by the FCC last week
‘{at Zenith might have vio-
! (Continued on Page 7)

"‘ﬁbuse 0f Commons
i "Mudies TV Planning

,nx/[ontreal—CBCs television plans
l}’ *re studied yesterday by the Ca-

rlian House of Commons commit-
i:fr on radio broadcasting. A. D.
sIinton, chairman of the CBC board
:C governors, gave the committee
1ires showing what the CBC ex-
% :ts its Montreal and Toronto tele-
’\ ion stations to cost between the
1i0-b1 fiscal year and the 1956-57

(Continued on Page 7)

7 NBH Personnel Changes
‘dnnounced By McFadden

t'147¢st Coast Burcau of RADIO DAILY
flollywood — Thomas B. McFad-
general manager of KNBH,
Yterday announced the appoint-
" I'nt of Donald A. Norman as di-
*tor of sales for KNBH, and other
(Continued on Page 2)

L,

¥

[
4 Fietion—And Truth
‘i; Karl Weber, ABC actor, re-
t{ hearsing last mghI on the loyalty
'l documonlary “Clear and Present
Dcchr, had these lines to
# Vispoak: “My wife has two chil-
i |drcn and expects a third” It
Lo 4! was fiction In the script, but truth
“ifor Karl. Almost simultancously,
1 a phone call was recolved from
l' Harkness Pavilion to say that the
g:blosnod event had occurred.

|

MILLER SAYS CODE SHOULD AID ADVTG.

Thursday night.

Wayne Coy To Head RMA?
Chicago—Despite Washington denials, rumors are still going
rounds at RMA convention headquarters here that Wayne Coy. chairman
of the FCC, will become the first paid president of the radio and TV
manufacturers’ organization. Coy is slated to address the convention at
their annual banquet whxch will be held at the Stevens Hotel here on

the

Five-Station Web
Sef For Connedlicuf

Five Connecticut radio stations
have formed a new regional net-
work that will be known as the
Nutmeg Network. The network,
which will begin operations immed-
iately on special events, programs,
and other features, includes WDRC,
Hartford; WICC, Bridgeport; WELI,
New Haven; WBRY, Waterbury;
and WICH, Norwich., The five sta-
tions issued a statement, saying:.-

“We plan to have the Nutmeg

(Continued on Page 2)

lllona Massey To Star
In New NBC Web Series

Illona Massey will be starred in a
new radio series titled, “Top Secret,”
which will debut on NBC as a sus-
taining feature on Monday, June 12,
10:30 to 11 p.m. Dramatic episodes

(Continued on Page 2)

NAB Asks Engineers
For Views On ET's

Washington Bureaw of RADIO DAILY

‘Washington—NAB has asked en-
gineers concerned with recording
and reproducing standards to com-
ment on its proposed new recording
and reproducing standards in a mail
referendum, it was announced yes-
terday. The new sections -cover a
new lateral frequency record and a
new reference tape not yet available
but planned fior near-future produc-
tion, according to the NAB engi-

(Continued on Page 6)

Joseph Eggleston Dies:
Operated WMC, WMCT

Memphis—Joseph C. Eggleston,
well known commercial manager of
radio stations WMC and WMCX and
television station WMCT, died sud-
denly early Sunday morning of a

(Continued on Page 3)

Knox Co. Contracts For Time
On Tape Recorded Network

IVest Coast Bureau of RADIO DAILY

Hollywood—The Knox Company,
makers of pharmaceutical products,
became the first client of the new
Tape Broadcasting System and yes-
terday authorized the Bruce Eells'
organization to negotiate for pro-
gram {facilities on “Pinto Pete and
his Ranch Boys” scries on stations
in 104 cities.

In announcing the Knox deal,
Eells relcased a list of stations who
have subscribed to the company's
program service, e said the sta-
tions would continue to present
programs on vinylite discs until the
factory delivery of Apex recorders

B o e e o e e

have been completed. Those sub-

scribing to the Eells programming
library service include:

WLIO, East Liverpool, 0.; XATL, Hous-
ton, Texas; KVEC, San Luis Obispo, Calif.;

McDonald Denies FCC Charge Re Phonevision

Sngests To BERB
o = Pt. Plan For
Co-operation

Washington Bureau of RADIO DAILY

Washington — NAB Presi-
dent Justin Miller told the
Better Business Bureau con-
vention here yesterday that
community co - operation by
broadcasters and strict observ-
ance of the NAB standards
should mean “accurate and
non - deceptive advertising.”
He admitted that some of the

(Continued on Page 3)

TV Sels Made In 50
May Reach 6 Million

Chicago—TV set production is ex-
pected to exceed 5,000,000 units in
1950 and may hit 6,000,000 sets, ac-
cording to A. D. Plamandon, Jr.,
chairman of the RMA pants division,
who spoke Monday in the Stevens
Hotel on the opening day of the
26th annual convention of the Ra-
dio Manufacturers’ Association.
More than 40 separate group

(Continued on Page 6)

Oklahoma Station
Turns In FM License

Oklahoma City—Another FM li-
cense was returned to the FCC last
week as WKY-FM ceased operation
on May 31. E. K. Gaylord, president
of the Oklahoma Publishing Com-
pany and its affiliate, WKY Radio-

(Continued on Page 2)

SRO Performance

Jack Benny's benefit perform.
ance for the Cancer Fund at Car-
negie Hall on Sunday night
grossed $11.500 with the SRO
sign going up early. Fred Allen,
Frank Sinaira and Milton Berlo
wero among the gquest artists,
Benny closed his 2l-city tour ot
Scranton, Pa.. last night and sails
for a holiday in England on
i Thursday.

WCOP, Boston, Muass,; KRCO, Prineville,
Orezon; WDEF, Chattanooga, Tenn.;
WPLA, Plant City, Flu.: KIUI’, Durango,
Colo.; WTYC, Raek Hill, S. C.; KBYR,
Anchorarge. Alaska; KXGN., Glendive,
Mont.,; KRKL. Xirkland, Wash,; KLDPR,
Oklahoma City, Okla.; WKLY, IHartwell,
Ga.; KBOA, Kenuett, Mo.; KHON, Hono-
Iulu, Hawaii: WOOF, Dothan, Ala.; WNGO,
Mayfield, Ky.; KWIE, Kennewick, Wash.;
KRUN, Ballineer, Texas; WCFIL, Chicago,
INl.; KCKN, Kunsag City, Mo.; KTUR, Tur-
lock, Calif.: KLX, Ouakland. Culll‘: KOFoO,.
Ottawa, Kuansas: WCEN, Mt., Pleagant,
Miclt.: WGPA, Hclhlch(m Tenn.; KSMN,
Muason City, lowa: WIBW, TPopeka, Xans.;
KUGDB, Great Bend, Kans.: KVOO, Tulsu,
Okln.: WEGO, Concord, N, C.. and WNAX,
Yankton, 8. D,
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Oklahoma Station
Turns In FM License

(Continued from Page 1)
phone Company, said the FM ser-
vice was dropped because of “the
apathy of the public in regard to
the purchase of FM receivers.” He
added that “the ever increasing in-
terest in television has completely
overwhelmed the lagging interest in
FM sets.” WKY operates a TV sta-
tion in addition to its AM facilities.

1N7-119 W. 46 St.
HEHRYGREEHFIELD Mgr. Directo:  N.Y.19

Tuesday, June 6, l!juﬂ

DAILY

JEAN CLARKE THOMPSON, of the American
Gas Association, is back in New York after
having attended the convention of the AWB
in Cleveland, where the AGA sponsored a
radio show, produced against the background
of a gas appliance dealer’s store, and also
scrved a buffet lunchcon. Miss Thompson is
an auxiliary member of AWB.

FRED LYMAN, assistant national sales man-
ager in the recciver-sales division of DuMont,
has left on a trip to St. Paul and Chicago.

NILO OSSANI, Italian tenor, yesterday flew
into ldlewild from Rome. He will guest next
Sunday with Percy Faith’s orchestra on “'The
Pause That Refreshes on the Air’ over the
Columbia network.

NAT V. DONATO, sales manager of C. P.
MacGregor  Transcriptions, has refurncd to
New York after spending two wecks in the
Los Angecles office of the company conferring
on plans for new shows.

% COMING AND GOING

JAMES FASSETT and OLIVER DANIEL, mu-
sical directors at CBS, today arc in Boston
to record organ sclections played by E. Power
Biggs on the instrument in King’s Chapel at
Harvard.

PHIL ALAMPI, farm necws ecditor for WJZ,
will go down to Washington later this weck
for the Spring Meccting of the Radio Farm
Dircctors, of which he is vice-president. Ses-
sion will be held Monday and Tuesday of
next week, during which time his early-morning
farm-news program will emanate from WMAL.

MRS. DORIS CORWITH, supervisor of talks
and religious broadcasts at NBC, returned yes-

terday from Chicago, where she had attended’

the meeting of the Association of Women

Broadcasters.

HENRY R. GEYELIN, receiver-sales advertis-
ing manager for DuMont Laboratorics, Inc., is
in Chicage for thc mceting of the RMA adver-
tising committee.

Illona Massey To Star
In New NBC Web Series

(Continued from Page 1)

will evolve around a lady spy. Ser-
ies will be written by Allan Sloan
and Harry W. Junkin with Junkin
directing and producing. Dr. Roy
Shield and his 23-piece orchestra
will furnish the musical back-
ground. Program is packaged by A.
and S. Lyon,

Backlund Transferred
By CBS To N. Y. Post

Ralph Backlund, of the public
affairs staff of ‘CBS station WCCO,
Minneapolis-St. Paul, fransfers to
the web’s headquarters in New
York, today to become a producer
in the network public affairs de-
partment, it was announced by Sig
Mickelson, CBS director of public
affairs. In his new post, Backlund
will produce the CBS informal con-
versation series, “You and the
World” (CBS, Mion, thru Fri., 6:15-
6:30 pm., EDT) and CBS-TV’'s “In
the First Person” (CBS-TV, Thurs-
days, 10:30-10:45 p.m., EDT) with
Quincy Howe as host. He also will
assist L.eon Levine, director of dis-
cussion programs, in the production
of “People’s Platform” and other
similar public affairs programs.

__FINANCIAL |

(June 5)
NEW YORK STOCK EXCHANGE

Net

High Low Close Chg.
ABC ............. 12 MY, 115% — 34
Admiral Corp. .... 3414 3314 3335 — 34
Am Tel. & Tel.. 1597/3 15814 1581, — 1V
SA ..., 3358 34 — K
CBS B ........... 35 3434 3434 — 14
Philco ... ....... 6Va 45V5 4534 — 34
Philco pfd. ....... 94V, 94 94 ...
RCA Common ..... 2058 1934 1934 — 34
RCA 1st pfd. ..... 7874 787 18% -+ 74
Stewart-Warner ... 175 12V, 1715 ......
Waestinghouse 35V 347 35 — 14
Zenith Radio ..... 5673 55 55%, — T4

. NEW YORK CURB EXCHANGE
Hazeltine Corp. .. 2015, 20V; 2014 — 34
Nat. Union Radio . 475 4V, 4, — 4
OVER THE COUNTER

Bid  Asked
2314 2414

1575 17

Educational Network
Gets ‘Canterbury Tales’

Geoffrey Chaucer’s “Canterbury
Tales” as prepared by the British
Broadcasting Company will be made
available to stations on the National
Association of Education Broadcast-
ers network next week, Seymour
Siegel, director of WNYC and the
NAEB network announced yester-
day. The 14-part dramatization will
be presented over WNYC on Thurs-
days from 2 to 3 p.m., beginning on
June 15 and then shipped to other
stations.

The initial program features ‘“The
Prologue.”

Five-Station Web
Sef For Conneclic;

(Continued from Page 1)
Network available for all types
broadcasts of interest to Conne:
rut listeners. Special events, suct):
important political conveni
broadcasts and other ‘remote’ brg:}
casts, are a natural for this netwc
and we plan to have many of th
programs. The entire state is strs |
gically covered by these static
Each station will be responsible:
network broadcasts in its area.”’

KNBH Personnel Chemgy
Announced By McFadd/

(Continued from Page 1)
personnel changes. Concurrent %
the Norman announcement, it .
revealed that Richard Eisimin
will assume the position of mana -
of advertising and promotion
the station, and that Robert C. "
gram is appointed manager of
station’s press department. Rokt
DeSousa becomes account executj

Donald A. Norman was associa:
with McFadden in New York:
sales director for WNBT-WNI
and was successful in organizing:
integrated sales operation for -
stations. He had previously been:
account executive in the natioo|
spot sales department, and la-
manager of spot sales for the we
ern division,

e

—t s
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“Tell me that radio-results
story again!”

The story is just this: for low-cost results from advertising,

And in Baltimore, you buy W-I-T-H. :
No other station in Baltimore provides so many listeners at Ut
That means that a litfle bit of money spent i

you buy radio.

such low cost.
on W-I-T-H brings big results.

If you'd like to hear the remarkable success stories about ﬁ
W-I-T-H, call in your Headley-Reed man today. R

wrru;

BALTIMORE

TOM TINSLEY, President e

www americanradiohistorv com
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rfndards arc “ddeals Lo be striven
& rather than practices already
n\ztkerally accepted; just as it is true
py similar standards adopted by
lrsicians, lawyers, educators and
¢} er professional groups.”

gEVarning that broadcasters “work

L2

ipa different climate of Govern-
stdatal control than do the other
wfdia,” and that the psychology of
iradcast advertising is different
Tﬁlhl that of printed advertising,
. Juge Miller suggested to the bur-
I representatives five ways in
ach local bureaus might seek the
tltoperation of broadcasters wary
wHippearing to indulge in monopoly
. bzotices or seeming 1o conspire
linst other broadcasters.
irst,” he said, “the approach
itald be on an individual rather
‘n[}h a group basis.

93econd: of great importance is
¢b establishing of a sound basis of
tmeratlon Broadcast licensees
b properly, skeptical of concerted,
cccive action—especially against
-+br broadcasters—with respect to
Bl'f;‘udards which require compliance
Alond those of the law and the
m‘;mla‘clons of the FCC.
Y17hird: A profitable approach to
roadcaster is through his adver-
-'s. When advertiser and broad-
ier are both aware of the need
.' ‘action, and convinced that the
o vi er Busmess Bureau is the proper

)"1‘: for action, the prospects are
. 1ol for co- operatlon
sittourth: The approach should be
.e by an informed person; one
.5k knows the facts of life concern-
~1obroadcasting.

«ltifth: Specifics of co-operation

liller Says Code Observance
7 ould Assure Accurate Advig.

. | (Continued from Page 1)

should be worked out between the
paltlculm buleau and the pmtlcu-
lar broadcaster.”

Judge Miller sketched {for the
burcau delegates the background of
Governmental control of broadcast-
ing stations, pointing out FCC rc-
quirements and IFTC checks. He
emphasized FTC figures for Febru-
ary, showing that far smaller per-
centages of radio commercials ex-
amined by the FTC are ‘“set aside
as being possibly false or mislead-
ing” than of advertisements in
printed media.

The NAB president described
“curious ideas concerning broadcast
advertising.”

“One of these,” he said, “which
had some vogue a few years ago,
was that while such advertising
must be put up with as a necessary
evil, it was definitely not ‘in the
public interest’. This absurd premise
was carried one step further to the
preposterous conclusion that any
program which is sponsored—that
is, paid for by an advertiser—is not
in the public interest, but that only
those which are broadcast free of
charge—that 1is, ‘sustaining pro-
grams'—come properly within the
meaning of the law.

“The truth is, and it should not
require demonstration to this audi-
ence—that good advertising serves
the needs, the convenience and the
interests of the people, and comes
within the meaning of the legisla-
tive language of the Federal Com-
munications Act in as full measure
and in as real a sense as anything
which can be broadcast by a trans-
mitter.”

~ #eph Eggleston Dies;
:@)perated WMC, WMCT

231 (Continued from Page 1)
» gt attack. He was widely known
donly in broadcasting and televi-
G circles, but through his prior
ciation with the Branham Com-
/27 in the newspaper field.
1 id2 joined the national advertising
- Jourtment of the Commercial Ap-
tiher in 1935, prior to assuming the
ition of commercial manager for
iC in 1936.
§ i Attended Tennessee "U”
4y attended the University of
l'eaessee; was active in local, civie
_%ditable and religious works. He
s 1 past president of the Exchange
‘1) of Memphis; a member of the
‘J‘ si3d of directors of the Colonial
i --£atry Club of Memphis; was an
Hhr of the Advertising Club and
45 Managers Club of Memphis.
#"iltwas a veteran of World War 11,
ang served overseas in the Eu-
{2:an Theater,
12 is survived by his wife, the
“mer Isabel Ridley, and two sons,
g'OJr 13, and James F. Eggleston,
/.“)three slsters and one brother
tls survive,
W ‘» was born in Franklin, Tennes-
Fin 1907,
e

Arizona Broadcaster
Drafted To Run For Gov.

Hollywood — J. Howard Pyle,
program director of KTAR, Phoenix,
has been drafted by both the Re-
publican State Central Committee
and the Young Republicans of Ari-
zona to run for Governor. The
Democrats have five candidates run-
ning in the September primary. So
far, no other Republican candidate
has been announced.

As a war correspondent Pyle was
the first radio man to arrive in
Tokyo at the close of the Pacific
campaign. He was appointed public
relations representative for General
Jonathan M. Wainwright on the Ba-
taan hero’s trip back to Washington
following signing of surrender terms
on board the U.S.S. Missouri.

The Arizona radio executive, who
has been with KTAR for twenty
years, also is a past president of the
Phoenix Rotary Club, and repre-
sented his organization at the Inter-
national Convention in Rio De Jan-
eiro in 1948. Pyle, too, attended or-
ganization of the United Nations in
San Francisco in 1945. He is a mem-
ber of the board of regents of the
University of Redlands, Redlands,
California.

DAILY

il

A

W

The New Sensational

MASTERSON, REDDY & NELSON

production

Starring

JACK McCOY
On NBC

2:30 to 3:00 P. M. New York Time

Monday through Friday

A¢

Guests on First Show

were

Bob (Linda and Tony) Hope

"This marks Linda’s and Tony's
debut.

a gquest spot on his knees.”

W

Speonsored by
GENERAL MILLS

for

WHEATIES—BISQUICK and

CRUSTQUICK

It was Bob’s debut doing

by
|
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SAR FRANCISCO \l

By NOEL CORBETT

ROUND THE BAY AREA . ..

Milt Samuel, Young & Rubicam
p.a., here from Hollywood .. . Ed
Seymour, head of Western Family
mag. , grocery publication, with
headquarters in Hollywood, here to
establish local office . . . James Abbe
is now doing a TV and radio spread
for the Oakland Tribune on Sun-
days . . . The Oakland Post-En-
quirer is now featuring a Sunday
radio page . . . Dorothy Beck’s San
Francisco Daily News’ radio column
is going 6-a-week.

The Rainier Brewing Company,
through the Buchanan & Company
Ad Agency has signed to sponsor
“Rainier Rasslin’” over KGO-TV
Fridays, 8 to 9 p.m. This is a film
presentation of wrestling matches
which have been filmed for syndi-
cation to non-interconnected sta-
tions. Many top names in the wrest-
ling world, including the lady grap-
plers too, will be featured.

KNBC’s Bill “Jolly Bill” Steinke
has received over 18,000 drawings
from his kid audience in the past
three and a half years. Drawings
are all of timely nature; Mother’s
Day; Father’s Day; Grandmother
Week, et cetera.

Vincent Francis, KGO-KGO-TV
sales manager has been named pub-
licity chairman of the San Francisco
Sales Managers’ Association.

Hoberg’s Resort, through the
George Taylor Ad Agency have
signed for a series of 1-minute film
announcements on KRON-TV.

Announcers John Lindstrom and
Fred Stuthman have joined the
KGO announcing staff, replacing
Fred Jorgensen, transferring to
ABC TV, San Francisco, and John
Harlan, transferring to KECA,
ABC’s station in Hollywood.

Ralph DeSalle, former writer-
producer for Benhton & Bowles in
Hollywood has joined the KGO staff
here in that capacity.

Decca Dividend

Directors of Decca Records, Inc.,
at a meeting Friday declared a reg-
ular quarterly dividend of 12%
cents per share on the capital stock,
payable June 30, 1950 to stockhold-
ers of record at the close of business
June 16, 1950.

PRIZES

FOR YOUR

QUIZ SHOWS
Available for Immediate Shipment,
F.0.B. New York
Selection Possible From Catalogue
From
RICHARD S. ROBBINS CO.

_ 551 FIFTH AVENUE
New York 17, N. Y. MU. 7-0384

By SID WHITE

Man About Manhattan. . . !
® ® @ ONCE OVER LIGHTLY: All this rhubarb about how TV is
fracturing the gate in baseball is just that—so much rhubarb. Television
may hurt—but they're also paying off plenty for the privilege, For
instance, the Yanks got a cool half-million for their radio-TV rights. . ..
A prisoner wrote Robert Q. Lewis requesting permission to appear on
his “Show Goes On.” “All I need js one good break,” explained the
convict. . . . Bill Gargan has taken an option on Frank Conniff's
delightful series, “Windy Donahue, the Friendly Taxi Driver.,” Gargan
is looking for an actor who could flll the role of the genial cabbie, . . .
Tip to those radio producers who want to have Sharman Douglas for
quest spots. She’s in hiding ot 450 E. 52nd Si. . . . Lee ]J. Cobb mulled
it over and decided he'd rather do radio permanently from the ceoast.
« « « Desi Amaz and Lucille Ball have themselves an act which looks
surefire for TV. . . . Milion Berle gelling set to do a shot on Lux Radio
Theater. . . . Fanny Brice, who’s skedded for her TV bow in Popsicle’s
Parade of Stars via CBS-TV on the 19th, fells pals she’ll never do
another video appearance. Loves it, but sez it takes too much out of
her. . . . Margaret Truman is said to be definitely due to make her TV
debut this fall with a series of guest gppearances.

e w w w .
® ® o Bing Crosby’s youngest son, age 10, sent roses (on
his father’s charge account) to Claudette Colbert recently. When
questioned about it, he snapped that he did it because he thought
Miss Colbert was beautiful. ‘*“What’s that got to do with it?”
asked the exasperated crooner. “Don’t ask me,” replied the
youngster. “I'm only 10!”

w s i e
® ® @ AROUND TOWN: Maggi McNellis, who vows she’ll vaca-
tion and nothing else when she hits Rome, will prob’ly do nothing of
the kind. Maggql is too smart a lassie and will prob’ly visit every broad-
casting statlon she can just to see how the other half does il. . . .
Every time Harvey Stone makes a guest appearance on TV here he
gets an allotment of ducaits for a represeniative group of Britishers.
The reason? He’s geiling set for his Palladium date and wants to get
every possible Enqlish reaction to material he intends to use over there.
. « « Kay Roberis can fake a bow for changing Cathy Mastice from the
legit soprano to a pop singer. Her first waxings for Admiral are at-
tracting rave nofices. . . . Elaine Willlams made a very lovely TVision
the other nite as Dick Haymes’ Gal Friday on “B‘way Open House,”
. « » Deal in the works for Art Ford to emcee an hour-long TV variety
stanza for a food oulfil. . . . Jack Gilford tells of the press agent who
just enlarged his staff. He took on a new uicer.

w w w w
® ® o THE MORNING MAIL: “Dear Sid,” writes Murray
Martin. “You'll prob’ly get a million letters on Rudy Vallee’s
‘halycon” days but the thing that struck me about the col'm was
not the typo. That can happen to anybody and frequently does,
deliberately. No, my argument is with the misuse of the word.
Too many folks use it to mean ‘the good old days’ or when a guy
was ‘in his prime,’ whereas it means calm, quiet, peaceful, etc.
‘haleyon’ days but the thing. that struck me about the col’m was
after the winter solstice, when the weather is calm; hence, days
of peace and tranquility. You're right, the Vagabond Lover’s
pipes are smoother today than they ever were. But surely these
are his halcyon days; I'm not mad at you—just hurt. Surely any-
body who coined that wonderful expression ‘Studio Wionderful’
can better identify the millennium of Rudy Vallee.”

www americanradiohistorv com
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ENE CAGLE, president of T¢
as State Network, has annot
ced renewal of the agreement :
regional representation betwe-
WACO, Waco, KRIO, McAllen, a-
Paul Girard Company, regional re
resentative firm in Dallas. Lee Gl
gow and Ingram S. Robertis, gene. ||
managers, respectively, of WA ||
and KRIO, were recent visitors: i
Ft. Worth and Dallas. :
Managers of Texas State Netwe Y
stations met in Ft. Worth on May.}
for a general conference with T#]
President Gene Cagle and veej
Charlie Jordon. The Golf Tour;
ment, which Sam Snead took ov ;
at Ft. Worth’'s Colonial Club j
incidentally was in progress at ::
time. TSN conference session .
attended in sport shirts and slai .fi
—briefly! k:
KCBD has recently been added -
the list of stations which carry -
Texas State Network’s Porfer R i
dall news commentary for Gladi i}
Flour. Account is placed by L
Couchman Advertising Agency- |'
Dallas. KCBD is the Mutual ou-|,
in Lubbock and is represented: B
Paul Girard Company. X

Marie Callahan, veep and ra
director of the Dallas office of R¥
ers & Smith, has returned from -
west coast on a combined vacaf
and business trip which inclu
the production of a transcripi,
series of dramatized spot annour
ments for the agency’s Dearb
Evaporative Cooler account. ;

Zack Hurt, master of ceremo: iy
of ABC Chesterfield Round i,
nightly on 15 Texas State Netw )
stations, set to guest appear:
Chesterfield Summer Show on W’
nesday night, June 7. Zack Hu:|~
ABC Chesterfield Roundup will.
gin its fifth year over Texas S.i.
Network on June 19, 1950, star -
four years ago over eight stat.
and now broadcasting over 15’7,
outlets.

WDR

DNNEBTIBUT'S PIGONEER BRUADCA—S-T il

i
(
BJ:
"

=L L

BEFORE YOU BUY
IN HARTFORD . . .

See WDRC's new Market
Study . . - for Hooper
ratings, coverage, market
figures. WDRC is your
best buy! Write Wm.
Malo, Commercial Mana-

ger, WDRC, 750 Main
st., Hartford, Conn.



www.americanradiohistory.com

i
i
!

H‘uesday. June 6, 1950

RADIO DAILY

LA

AGENCIES |

E UNITED STATES SAVINGS
BOND campaign in 1951 will be
N ‘hndled by Foote, Cone & Belding,
! Chicago, and Campbell-Ewald.
hey will relieve Young & Rubicam,
“hich has served for elght years as
‘t:ae of the major agencies for the
i ‘cive, The new agencies will work
ﬁ ith G. M. Basford which prepares
i '1s for Dusiness papers and televi-
"on Schwimmer & Scott, which
Vl]-c_)duces spot radio commercials; J.
-iTalter Thompson, which conducts
:|te farm campaign; Schwab &
eatty, which does direct mail, and
\bert Frank-Guenther Law, which
oes bank and financial advertising.

JOHN J. WHITEHEAD has been
med sales representative for
NCTS in Cincinnati, transit radio
;ation.

‘T DONALD A, NORMAN has been
inmed sales manager of KNBH in
vbllywood, effective July 1. He was
merly the sales director of
'ANBC and WNBT in New York.

MARKEM MACHINE COMPANY
3¢ Keane, N. H. has appointed
ri(Brien & Dorrance, Inc. for adver-
‘ting® of Tickopres, Imprima and
Qingapres machines.

GORDON - CORPUEL, INC. to
ibuglas D. Simon Advertising, Inc.
e company manufactures Kay
IcDowell coats.

‘EI FRED W. MARSCHNER has been
{5 nmed vice-president and manager
Rrr}: the new office of J. M. Hickerson,
‘[ab'f le. of Detroit. He was formerly
stivith the New Departure division of

: ‘(eneral Motors.

it } RICHARD S. TESTUT, vice-presi-
(ful: ent and general manager of Asso-
i1 ated Program Service, has an-
spunced the appointment of Sidney
w¥:scher Associates as public rela-
L:ons and publicity counselors.

\

"TOM MAHONEY has joined
- lmdsay Advertising Agency of New
Laven He was formerly an account
'(ecutwe with Campbell-Sanford

U dvertlsmg Company.

/
@’ Delay Richards Hearing
7yt Washington—The FCC deferred
Lntll next Wednesday the stant of
m ‘fie new hearings on renewal of the
3 icenses of KMPC, Los Angeles,
JGAR, Cleveland, and WJR, De-
~' 1 roit. The proceedings were due to
sart afresh yesterday in Los An-
J;M’ eles, following the death of J.
#}ired Johnson, examiner who had
A! resided over more than two weeks
f hearings this spring. New ex-
1P" miner J. D. Cunningham ruled
¢ | ‘unday that counsel for G. A. Rich-
! rds, who holds controlling interests
W7 ¥ the three stations, may present
3‘“ is case first. The delay is to give
4 |'CC General Counsel Benedict H.
}‘ottone time to appeal to the FCC
/l rom this decision.

NETWORK SONG FAVORITES

The top 30 songs of the week (more in case of ties), based
on the copyrighted Audience Coverage Index Survey of
Popular Music Broadcast over Radio Networlks. Published
by the Office of Research, Inc.,, Dr. John Pealman, Director.

Survey Weele of May 26-June 1, 1950

TITLE PUBLISIIER
Ask Me No QueslionS.......vveieiivnianeonencrnonnsnaonass Witmark
Bewlched ...t iriiiii ittt ittt reraroensnnnnnaneennns Chappell
But Me T Love You.....ooiueueerenninerotnsonsnssssenenns Campboll
Darn It Baby That’'s Love.....coviiiiierinrneernneneensenns Chappell
D0 o« 5 U Laurel
Dont Say Goodbye...ooviiiiiieriiiarreernnieenenasnaanenenn Mollin
Down The Lane........c.iviiiiiiiiniiinnareanennns Broadcast Music
Girl That I Marry. ..o ieeii it iiireeensressosroseasossenaasas Berlin
Home Cookin’........vviiiiiiiiiiiiiinneenesennesnnneannonss Famous
Hoop-Dee-Do0. cvvueeeitiiietaetiiserensestoranenesonnnns E. H. Morris
I Don‘t Care If The Sun Don‘t Shine..............coovevvune.n Famous
ISl Get AThrill. ... .. iiiiiiiiiiiiiiaennnans Words & Music
I Wanna Be Loved..........cicviieneniinneanceesoencannnns Supreme
{1 Knew You Were Coming.......ccvvuviiienrennrncacnnnnnss Robert
If You Were Only Mine.......cooiviiiiiinenenneenecnnennns Robbins
It Isn't Faif..cieioniiiieiinneerneneeaaerooeasnnonns Words & Music
La Vie En BRose......ccitiiriniitnenneecereeenoneeneanennnnnns Harms
Music Music Music.......cciiiiiiiinniiiiieinerinitecnnenns Cromwell
My Foolish Heart........ooiiiiiiiiiiennennennenioeseane. Santly-Joy
Old Piano Roll Blues. .. .civeuvteeeneeeneroceannnsoeroneesaneass Leeds
On An Ordinary MoOmMINg.......ovceeruneessnsseerscnesnnanss Remick
On The Outgoing Tide.. ... ...t iiinerrnnnnenaes Shapiro-Bernstein
Sentimental Me.........iiiiiiiiiiiriinencneenencarnan Knickerbocker
So This IS LOVe. .. uiietiiiieennensrseenenstannncenanan Walt Disney
Sometime ........cviiiiiirieiinieeteteettitatanaesteneeanan Witmark
Stay With The Happy People. ... ..ivviveniniennneeannnn E. H. Morris
Sunshine Cake.........coiiiieenenrnnanes Burke-Van Heusen Assoc.
Third Man Theme. ... .ot itinnneeinnniereneeneerooanneanss Chappell
10 11 3 oL Robbins
Wilhelmina .....ccvveiinennieriensoncnrosesacasassoaeannnnnes Feist

Second Group

TITLE PUBLISHER
An American Beauty Rose........c..iiiiiiiiiiiiiiiinnaenn, Jefferson
Are You Lomesome Tonmight..............c.ciiiiuiieeanannnns Bourne
Baby Won‘t You Say You Love Me.........c.ciiiiiineniiannnn, Feist
Buffalo Billy.......iiiiiiiiintiiirrnenneeacaasnsnansnnnnnnnns Laurel
C’eSt Si Bom...vuiiieisiiiiianrnotoocroosunosissesantoraasans Leeds
Choo'n GUIM. .. .ivitiiiiieitnnenennnaensosansann Bregman-Vocco-Conn
(03111 T- B N 1R (AP Michael
Don'cha Go "Way Mad.......ovviiiiiivenisininniinnennas Advanced
I Hadn’'t Bnyone Till You......ovvviienvennnonnnencnasns s .ABC
I'm Gonna Paper All My Walls With Your Love Lefters........ ‘Goday
It's So Nice To Have A Man Around The House............ E. H. Morris
I've Got A Heart Filled With Love..........ooiiivieniiaianees Mutual
Mambo Jambo......coiiiiiiiiieiietneneasiaruneesarcsosnsans Peer
Muskrat Ramble.......covviririivienrereeearorenasenas George Simon
RaOIN 4t ittteiin e rnneaeeeareoaaeansunscasasoaansssnssnnnns Miller
Spaghetti Rag.......coovtiinnrninnneenreoraoaanaensa Shapiro-Bernstein
Thanks Mr. Florist. . ..ooveiiiiniiiiiiiiiiiniiiiiinensanneennan, Mills
They Say It's Wonderful..........coiieiiiiiiiiiiiiaait Berlin
Where Are You Gonna Be When The Moon Shmes. Peeiaanaaan Lombardo
Where In The World. ....ciiiii it iiiiiettinienrnvennrennass Qxford
Why Do They Always Say No.........oooevvvniiiiiiiianan. Stasny

Copyright, 1950, Office of Research, Inc.

] COAST-TO-COAST

Schmidt Joins WRFD Staff

Worthington, O.—Robert (Red)
Schmidt has joined the staff of
WRFD as associate farm service di-
rector. Schmidt, an OSU agriculiure
graduate, was formerly with the
Donovan Brothers Farm in Dela-
ware Counly, and was assisiant
manager of the Green Valley TFarm
in Jackson, Ohio. As associale farm
service direclor at WRFD, Schmidt
will worlt with Bob Miller, service
director, and Lloyd Stiles, market
reporis director, in preparing and
broadcasting WRFD’s hourly farm
and market reports. He will also
travel with Miller on his frequent
recording trips throughout the state,

Re-Elected CAAB Sccretary

Worcester, Mass.—E. E. Hill, ex-
ecutive vice-president of WTAG
and WTAG-FM, has been re-elected
secretary of the Columbia Affliates
Advisory Board for the 1950-51
term. Elections were held prior to
the CAAB meetings in New York.

WKBW Airing Races
Buffalo, N. Y.—WKBW, again this
year, is broadcasting the Harness
Races from Buffalo Raceway. Max
Robinson is doing the enlorful race
descriptions which will be broad-
cast nightly Mondays through Sat-
urdays at 11:10 p.m. or immediately

following the baseball games.

Holtz With KFAB

Omaha, Neb.— Thomson Holtz,
veteran radio announcer, emcee and
radio and television producer, has
joined the staff of KFAB, it was an-
nounced recently by Harry Burke,
station general manager. Holtz has
spent 11 years in radio, seven of
them in the Midwest Empire as a
member of the staff of WOW, Holtz
takes over at KFAB the duties of
Ernie Allen, who recently accepted
a position with CBS.

WNJR Reports On Phone Survey

Newark, N. J.—According to a
telephone poll made by Carl Ide on
his disc jockey show, “Band Revue,”
on WNJR, fourteen out of fifteen
persons prefer instrumental records
to vocals. The telephone poll was
taken over a period of four days.

Named Program Director
Frederick, Md. — Norman Evans,
formerly of WAAM-TV in Balti-
more, and recently appointed chief
announcer at WFMD in Frederick,
Md., has been named program di-
rector of that station.

Smith Leaving WKJG For WFBM

Fort Wayne, Ind. — Fred Smith,
disc jockey and sports announcer,
has resigned from the WKJG staff
to join the radio and television staff
of WFBM in Indianapolis, effective *
June 15th. Succeeding the late Paul
Roberts at WFBM, Smith will be
featured in disc jockey shows and
will have a weekly half-hour tele-

e

i
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NAB Asks Engineers
For Yiews On ET’s

(Continued from Page 1)
neering chief, Neal McNaughton.

McNaughton chairs the recording
and reproducing standards commit-
tee, which has been functioning for
the past nine years. The major pant
of the standards approved in April
of last year by the committee are
today in use by nearly all makers of
transcriptions for radio, and by
many manufacturers of records for
public sale.

The committee is made up of rep-
resentatives of all leading recording
and transcription producers, as well
as many prominent recording en-
gineers.

Association Will Supervise

Arrangements will be made for
the recording and producing of the
lateral frequency record and the
reference tape described in the ad-
ded standards now under discus-
sion. The tape will be available only
from NAB, under whose supervision
it will be recorded, inspected, num-
bered and registered,

Engineers receiving the standards
in the mail referendum are asked
to submit comments on them to the
NAB engineering department by
June 16. The standards will be pre-
sented to the NAB board of direc-
tors on June 20, at the board’s regu-
lar meeting in Washington.

Colgate Renews Two
Programs On CBS Web

Colgate-Palmolive-Peet Co., Jer-
sey City, N. J., has renewed its
sponsorship of two CBS radio series,
“Our Miss Brooks,” and “Mr. and
Mrs. North” for another 52 weeks
effective July 2 and 4 respectively.

Both programs are now taking a
summer hiatus but will return to
the air in early September. Mean-
while, Colgate is oresenting two re-
placements for series, the “Steve
Allen Show” for ‘Miss Brooks,” Sun-
days, 6:30-7:00 pm. and “Satan’s
Waitin’ ” for “Mr. and Mrs. North,”
Tuesdays, 8:30-9:00 p.m.

Agency for “Our Miss Brooks” is
Ted Bates & 'Company and on “Mr.
and Mrs. North,” it is Sherman &
Marquette, 'Chicago.

Will Produce Film Series

Hollywood — Announcement was
made by Max M. Gilford, attorney
for the Wally Kline Enterprises,
that final arrangements have been
completed by the Kline organization
for the production of a series of 52
TV films to be titled “Adventures of
the Three Musketeers.” The series,
based upon the Alexander Dumas
classic, will be made for immediate
release,

Downs Returns To U. S.
Bill Downs, CBS correspondent in
Berlin since 1944, has returned to
the states and has now joined the
CBS Washington news staff. Richard
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California Commentary W‘

C. Hottelet is now in the Berlin post.

® @ o Bill Welsh who has been set to emcee and handle the
commercials on the Thursday night Laurel and Hardy movie series
telecast over KNBH, has been offered the chore of announcing the

entire game schedule of the San Francisco 49rs
HO]_lYWOOd football team for this fall, which he is now mulling

over in view of his many TV.-radio' assignments
locally. . . . Maestro Frank DeVol's newest composing effort, **Video,
Radio and You,” will be introduced on the Oxydol show over CBS
and he’ll record it for Capilol as a duet with his saxist, “Skeets”
Herfurt. . . . Jack Meakin, who directs the music on ““The Great Gilder-
sleeve,” celebrated his 200th appearance on his TV show by having his
first quest star do a repeat performance. The guest was Gildy himself,
Hal Peary, who brought along his wife, Gloria, gave a preview of
some of the songs and comedy they’ll do on the road this summer.
Meakin will accompany Hal and Gloria on his tour, hence suspends his
TV show for the summer. . . . NBC has a sure winner in the new Ella
Logan radio series called “Daisy Discovers America.” Raves from the
lower and higher brass indicate that this star of Broadway ond the
world has done it again. Script is by the popular and talented Charlie
Isaacs.

- S« S S S A ¢

® © o When Jimmy Durante’s sponsor insisted on a TV
stipulation in their tentative contract, the Schnoz said nix, so he
ends four years of radio for the outfit come June 30. . .. Ford
Television theater will make two test films in Hollywood this
summer trying to lick the lack of name talent that made the
New York going rough. Top <coast names wwouldn't make the
jump East for the price offered. . . . Mutual-Don Lee’s “Queen
for a Day” cinderella program will be the featured entertain-
ment attraction at the Fifth International Home and Building
Exposition June 12, 13 and 14. . . . Alfred Zeisler has formed
his own television company to produce a half-hour show entitled
“Direct and Detect.” The basic idea is for audiences fo detect
“boners” deliberately incorporated in the ﬁ]m, which Zeisler will
direct as well as produce. . . . Jack Paar, new emcee of “Take It
or Leave It” show, and Ed Feldman, producer, fly to New York
today for opening program June 1lth. . .. With the “Contented
Hour” program continuing throughout the summer, singing star
and emcee of the Carnation program, Dick Haymes, will confine
his warm weather personal appearances to cities west of the
Mississippi so that he can be here each weekend for his airshow.

. Edgar Bergen plans a trip to Japan, Alaska and South America
during the summer hiatus. He'll take along ‘Charlie McCarthy
and a tape recorder, to obtain spontaneous conversations between
McCarthy and natives.

* * * 7

® @ @ Mutual-Don Lee dffiliate KBND, Bend, Oregon, began op-
eration with its increased power of 1,000 watts and its new frequency
of 1270 ke on May 29th. Frank Loggan is owmer and general manager
of KBND. . .. Bob Mohr has been added to the KTLA sales staff headed
by Harry Maynard. . . . “Double or Nothing” quizman Walter O’Keefe
and the organist on his five-times-weekly NBC program, Irvine Ortin,
have collaborated to write the novelly song, “Mama’s On the Warpath,”
which they’ll publish as the first song of their new firm, Pasadena
Songs. . . . “Club 15” stars Bob Crosby and the Andrews Sisters, who
combine their talents on their CBS programs, will also four the nation’s
theaters this summer as a package show and they’re already been
booked to open at the Chicago Theater, in Chicago, beginninmg June 30
for two weeks. Head man Crosby and the Andrews are spending all of
their spare time prepping their new routines. . . . Hollywood film,
radio and dance notables participated in the Second Annual Beaux
Arts Ball, June 3rd, in the Chase Hotel, Santa Monica. Affair was
staged under the auspices of the Aris, Science and Professions Council.
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TV Sets Made In "50
May Reach 6 Mllllom

(Conhnued from Page 1) 1
meetings, which are expected 1. |
draw between 500 and 600 peopl::
are scheduled for the four-day ses :
sion. They include discussions o i}y
parts, taxes, advertising, servie ! z

record changers, safety, and del¢
vision.

So important has television b :
come in the last few years that::
movement is under way this yes /i
to change the name of the groun
to the Radio-Television Manufaci
turers Association. iz

“Radio receiver sales, while b¢ |
low the peak records of 1947 an !
1948, recovered sharply in the fal ||
of 1949 and have since continued ; |3
a rate of about 750,000 a montl i3
including auto sets. In addition I
more than 10 per cent wof 2all T !k
sets have either FM or AM-FD It
facilities,” Plamandon, who is presi j:
dent of the Indiana Steel Produci i
Co., Valparaiso, said.

Wayne Coy, chairman of the FCC
will address the industry banque 4
Thursday. R. C. Cosgrove, who j
completing his fourth term in offic:
as president iof RMA, is not expect-i
ed to stand for re-election. Th
question of whether to elect a paii}
president, instead wof an industr.:‘?w
man serving voluntarily, will br’f‘
voted upon at the directors meetm B
Wednesday. 5

BAB Budget Unchanged | |
Following Conferenc: |

The budget of Broadcast Adver:
tising Bureau will remain ur f
changed during the current fisci %
year, BAB’s director Maurice Mit [
chell reported yesterday. The drt .
cision to let BAB continue at i’ g
present scale was reached at a cor
ference last weekend between Mi!
chell and NAB's general manage; \‘il
Bill Ryan. i

Withdrawal of CBS and AB'
from the association made a ¢t
seem likely in the BAB budget, bt
the figure will stay at $200,000, TH
sum will be used conservativel
Mitchell adds. b

BAB is currently readying a col ’1
densed version of the all-industr ]
film ‘“Lightning That Talks.” Whi
the -original print ran 40 minute?; REN
the new ‘edition titled "nghtmrr
That Sells” runs 20 minutes. Eitht{ h
film is now available. ‘)t“

Ilr

New Transcription Series'! "
The Golden Gate Quartet, splrm 2
al and folk song artists have signc |

an agreement with Transcnptu ;
Sales, Inc., New York and Sprm e
field, Oluno open-end firm, coveri
production and world franchi
sales rights for a new series of 2 .
quarter - hour open - end prograr’
which ds being officially releas¢’ |4
today. The series was written I 3
Hal Halpern and features the G¢
den Gate Quartet in spiritual ar' j
folk songs with Tom Scott as na i

rator.
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TELE TOPICS |

PRESSIONS: TV production and writ-
|ing credits on CBS’ “Mr. |, Magination”
'}:pgram run so Iong they look like a round
stp Summer excursion ticket to the Coast
yzad back. . Trick camera work on the
ys “oast of the Town” show Sunday in
vich cloud effects were used created
or a erie background for Patti Page's vocal-
-.'ing. . . . Stage seftings used on CBS’s
1'lystery Hour” Saturday night were ex-
; dlent and created a third dimension ef-
Afit often sought but not too frequently
‘taained in TV. ... This dramatic offering,
tivbthe way, was first class mystery enter-
ntnment with all the intrigue that goes
«wh the title, “The Trap.”
[ J
LKA CHASE beating the drum in Phila-
‘t1delphia for higher type daytime TV pro-
sngmming, talks tomorrow to TV Women’s
b there. . . . Arena theater technique,
zin props and no scenery, to be used in
afir-week series of plays en NBC-TV’s
"ameo Theater,” as of June 7 (8:30 p.m.,
ET). . Quentin Reynolds book “The
wCurtroom will get friendly and hostile
“‘sers tomorrow night on ABC-TV’s “Author
Mets the Critics” (8:30 p.m., EDT)..
ileld Malone narrating a four- week serles
;1uquarter ~hour TV features over WIJZ-TV
z(rldays, 9:30 p.m.); shows consist mainly
‘o films he’s made on week-end globe-
titting ]aunts to foreign lands. . . . Thrush
Bbs Ryan joining WFIL-TV for her own
Fliarter-hour weekly show (June 7)

)nM Opera Co. artists presenting Opera
l{]l(.ncert on WOR-TV tonight (8-8:30)

fé’t

‘2. . ‘Boxing world honoring Guy LeBow,
e '\PIX sportscaster, for helping young box-
ey j & via the “Rookie of the Week” seg-

fmnt of his show. . . . AFRA’s fun festi-
B>y over the week-end packed in 2,000

] tlio-TV entertainers at the St. Nicholas
&, tena,

1 ®
UE5 ERLE’S TV STINT for the United Cere-
& 4 ) bral Palsy Assn. June 10 will be much

sorter than his 19-hour marathon for the
“itnyon Fund, this time only 2V2 hours

Ser iBC, 9:30- mrdnlght) Glittering names
1 orn the talent roster: Robert Merrill,
¢ ne Pickens, Martha Raye, Kay Armen,
<« 2an Martin & Jerry Lewis, and Tony
jé vartin. . . . Today being the sixth anni-
cJ “nrsary of "D Day ” WMAL-TV, Wash-

wgton, will surprise televiewers with a
¢° !Ong of captured enemy films of the

rt’ flied invasion (“Crusade in Europe,” 9-
re< 30 p.m.). .. Color TV production being
(¢, ied experimentally by Mohawk (rugs) in
fit'i series of one-minute participations on
7/NBW, Washington; plans in the mak-
.#" g for occasional origination of Mohawk’s
Roberta Quinlan Show"” in Washington,
» be piped out in black and white for
etwork use while Washington sces it in

I Wanna Be Loved

Old Piano Roll Blues

Charley My Boy

O Man River....................

Toot Toot Tooisie Goodbye

SONGS WITH THE LARGEST TV AUDIENCES
Survey Week Of May 26-June 1, 1950
THE TOP 5 SONGS OF THE WEEK
Girl That I Marry........cocevnnns
HoopDeeDoo.....cvvvvevervnennnen

My Foolish Heart,...........00uen

THE 5 FAVORITE STANDARDS OF THE WEEK
...................... T. B. Harms
...................... T. B. Harms

June Is Bustin’ Out All Over........
St. Louis Blues...............vvuen

Copyright, 1950, Office of Research, Inc.

...........................

.................... E. H. Morris

House Of Commons
Studies TV Planning

(Continued from Page 1)
fiscal year. The stations are due to
begin operations September 1, 1951.
He estimated that the deficit on
television operation will amount to
$300,000 in 1950-51; $1,160,000 in
1951-51; $1,330,000 in 1952-53; $1,125,-
000 in 1953-54; $500,000 in 1954-55.
The CBC expects to start to balance
its television budget by 1955-56.
The figures showed that the CBC
expects revenues for television pur-
poses to increase from nothing in
1950-51 to $3,150,000 in 1955-56. The
revenue would come from commer-
cial programs and the public treas-
ury. The CBC has estimated that it
will need the equivalent of $10 from
each television home to help it fin-
ance operations. This would be over
and above the $2.50 fee now charged
on radio receiving sets,

FCC Considering Use
0f 470-500 mc. Band

Washington Bureau of RADIO DAILY

iWashington — Hearings now are
under way on proposals that the
470-500 mc band be reserved for
the mse of common carriers. The
sessions are a part of the FCC’s
extensive proceedings on allocations
of frequencies for TV. ‘Arthur Glad-
stone has been serving as Commis-
sion counsel in this matter.

Many 1o Testilty

Appearances slated include the
following counsel: John H. Gepson,
for Bell System; former Commis-
sioner Norman H. Case, for U. S.
Independent Telephone Association;
Jeremiah Courtney, for National
Mobile Radio System; Omar Crook,
for Mutual Telephone Company;
Henry Weaver, for Philco; Thad
Brown, for TBA, and :Col. Wm, A.
Roberts, for DuMont.

SAG’s Opposition To TvA

In Hollywood the Screen Actors
Guild code of wages and working
conditions covering actors making
movies for video has been approved
by some 1,200 guild members meet-
ing at the Hollywood Legion Stad-
ium on Sunday evening, June 4. The
code sets basic minimum salaries of
$55 per eight-hour day and $175 per
48-hour week, for a single role in a
single picture, identical with Guild
minimums for other motion pic-
tures .

The guild at its meeting also con-
demned the Television Authority,
new union which is seeking juris-
diction over actors in both live and
filmed TV.

alor.

In a rebuttal ¢o SAG claims,

Draws Answer From N. Y.

George Heller, national executive
secretary of TvA, said the SAG’s
demand for $55 a day for perform-
ers in film tele undercuts by half
the demands made by TwvA for the
same work.
Statement by Heller
“SAG leaders have completely
distorted the dacts,” Heller said.
“Under the rates proposed by SAG,
the minimum for performers in a
half-hour program of film television
would be $110 for two days work
with 16 hours rehearsal. Under the
rates proposed by TwvA, the same
performer working on the same
program would receive $85 for the
half-hour program, plus $96 for re-
hearsal, a total of $18100.”
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ZENITH REPLIES TO FCC CHARGES

Expluzns Action
Regarding Use
Of Decoder

(Continued from Page 1)
lated the spirit of the Commission’s
grant of an experimental phone-
vision test.

Answering the FCC complaint
that manufacturers had been asked
to include “phonevision decoder
outlets” in new receivers, McDonald
wrote, in part, as follows:

“Our only purpose in sending this
communication to our competitors
and which, incidentally, as you will
note from the letter, was specific-
ally stated to be for their confiden-
tial information and not for publi-
cation, was to suggest to them that
they should put the necessary de-
coder outlets in television sets of
their manufacture at a manufactur-
ing cost of from seven to 25 cents
so that if and when Phonevision
should be approved by FCC and put
into general operation throughout
the United States, the public who
had bought television sets from
such manufacturers would be able
to ‘have installed in them the mnec-
essary decoding units to make pos-
sible their reception of programs
employing the phonevision system.
As compared to the cost of install-
ing the decoder unit outlets in tele-
vision sets at the time of their man-
ufacture, it would cost the publie
millions of -additional dollars #to
have their sets accommodated to
phonevision in the event it should
come into general use, if the out-
lets had not been so installed in
their sets.

Disclaims Monopoly

“This letter of February 10, 1950,
also makes definite and clear that
Zenith at no fime has ever consid-
ered monopolizing the manufacture
and sale of delevision receivers
equipped for Phonevision. As stated
in that letter, we would like to
have all our competitors placed in a
position where television sets which
they are manufacturing and selling
to the public will be just as compa-
tible to Phonevision as those of our
own manufacture. . . .

“If the Commission feels that it is
not in the public interest for us to
continue to suggest to our competi-
tors that they help protect the pub--
lic by equipping their sets to accom-
modate Phonevision if and when it
is approved, then we will on your
request withdraw that offer and
make no further move towards per-
mitting our competitors to put these
outlets on without royalty until
and if the Commission has approved
Phonevision as a commercial serv-

ice.”
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When it comes to commercial
results, WXYZ-T\V's “Pat 'n" Johnny"

show has proved little short of amazing,

ringing up new records for dozens of
alert television advertisers. For
example, one sold £21,000
worth of merchandise after

Just cight announcements.

Another mncreased his sales

from 30,000 units weekly to 165,000 after two wecks on the show.
Yes, sir—“Pat 'n” Johnny™ have not only opened the '

cves of the Detroit TV audience but their purses as

well. In the nation’s fourth market, they've proved

that davtime TV can be profitable—and they can make

1t profitable for YOU.

_f«{ .7 Your best bet both
NN ends of the alphabet
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Daytime television in Detroit
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TEN CENTS

Refutes Claim TV
Hurts Box Office
Of Movies

Declaring that analysis had
- Hfiled to show any direct re-

itionship between the rise of
_itlevision and the decline in
_trotion picture box office re-
trns, Barney Balaban, presi-
ant of Paramount Pictures
Orp., reporting to the stock-
b)lders vesterday revealed
firamount’s thinking on the
! (Continued on Page 7)

'[aV-Film-MusicPacis
levealed By Pefrillo

. Houston, Tex. — Four contracts
~Ttve been signed to permit members
-~ cthe American Federation of Mu-
4 iwians to make movies intended for
1e on television, it was revealed

’ Ire yesterday by James C. Petrillo,
‘tesident of the AFM, speaking at

| te 53rd annual convention of the
«ganization. Previously, members
‘t the union had been permitted to

(Continued on Page 7)

i
]

Jlew Production Firm

Announced In New York

Sherman H. Dryer Productions,
dio and TV packager, has been in-
srporated as Dryer and Weenolsen
iroductions, Inc.. Sherman Dryer,
resident of the new firm announ-
," ‘d yesterday. Excecutive vice-presi-

)/ {Continued on Page 2)

Anniversary

The 25th anniversary of the
. opening of the lamous Scopes |
ovolutlon trlal will bo marked
¢ by a special documentary over |
7. - NBC thla Saturday, Juno 10 af !
+ & pm. Volces of Arthur Garfleld |

" Hoys and Scopes. who are still

living, wlll be heard in addition
* to thoso of Clarence Darrow and |
VWilliam Jennings Bryan. both

prominent during the trial,

Brig. General Sarnoff Honored

Brig. General David Samnoff. chairman of the board of RCA, yesterday
received the Grand Medal of the Association des Ingenieurs-Docteurs
de France for services in war and peace that have in ‘““great measure
contributed to the development of public cultural relations on a world
scale.”” Presentation of the award was made by Philip Coriney, first
vice-president of the French Engineers of the United States, Inc., at
ceremonies in the French Embassy in New York.

Nefworks To Carry
Presideﬂ’s Address

President Truman will be heard
over the dfour major radio networks
and viewed over the CBS tele web
this Saturday, June 10 when he
speaks at the ceremonies dedicating
the site of the Jeflerson National
Expansion Memorial in St. Louis,
Missouri. CBS television will cover
the event from 3:30 to 4:30 p.m.
and the telecast will include the
unveiling of a plaque by Secretary
of the Interior Oscar Chapman and

(Continued on Page 2)

Radio And TV Campaign
Plemned For Cole Circus

Radio and TV promotion will be
included in the advertising cam-
paign of the Cole Brothers Circus
with William Boyd (Hopalong Cas-
sidy) when the circus opens a five-
day stand at Yankee Stadium on
June 2Ist. Stadium date marks the

(Continued on Page 2)

Goshorn Heads Board
0f Benfon & Bowles

Clarence B. Goshorn has been
named chairman of the board of
Benton & Bowles, A. W, Hobler, re-
tiring chairman of the executive
committee of the agency announced
yesterday, William R. Baker, execu-
tive vice-president, will move into
the president’s post vacated by Gos-
horn and Robert E. Lusk, vice-
president, will succeed Baker as ex-
ecutive v-p.

In a letter to the employees of

(Continued on Page 4)

RCA And DuMont Settle
Patent-Infringement Row

Dismissal of litigation pending
since 1948 between Radio Corpora-
tion of America and the Allen B.
DuMont Laboratories, Inc,, concern-
ing claims of patent infringcment
on radio receivers, electron tubes
and radio transmitters, was announ-

(Continued on Page 2)

Hope Dropped By Levers;
Comic To Sign With NBC

Lever Brothers have dropped
their option on Bob Hope and pur-
chased two half-hour time periods
per week over CBS television in ad-
dition to a segment of the Arthur
Godfrey radio show over CBS,
James A. Barnett, vice-president of
the company announced yesterday.
Comunenting on the action, a spokes-
mian for NBC =said that Hope will
i oan exclusive contract with the

T—n

network covering both ruadio and
television within the next few days,
The Lever switch will mean an

amount in cxcess of $2-million on
CBS billings. Talent costs may put
the package near $4-million.

IHope has sought for some time to
get a release from Lever on the ten-
vear contract. The agreement, which
still had five years to run, would
have required Lever Brothers to
give Hope a pay boost of $2,500,
bringing his weekly take to $25,000.

Levers TV plans ceall for an
October 1 commencement  using
Mondny nights from 8 to 8:30 p.m.,

(Continued on Page 4)
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WEBS REPORT BUSINESS ON UPGRADE

Balaban Gives Insight On Paramount TV Plans

ABC And Mutual
Report Upturn
In Business

Two networks came up with
figures yesterday to indicate
that radio is still a healthy
business. Mutual reported new
accounts and renewals since
May 1 amounting to $4,800,-
000 and ABC revealed a 27%
increase in spot sales on five
owned and operated stations
during the first five months of

(Continued on Page 5)

Radio Listening Up
InN. Y. TV Homes

Radio listening in television homes
in the New York area is up 65 per
cent over a year ago. WOR's re-
search department reported yester-
day. The figures were based on a
Pulse survey of a cross-section of
TV-equipped homes.

Radio sets-in-use in TV homes be-
tween the hours of 6 p.m. and mid-

(Continued on Page 2)

Distribution Problems
Of Radio-TV On Agenda

Atlantic City. N. J.—Radio and
television distribution problems will
be presented to the 42nd annual
convention of the National Associa-
tion of Electrical Distributors in
Convention Hall, June 11 to 16, by
Joseph B. Elliot, vice-president in

{Continued on Page 6)

Unprogrammed |
In order to display tho merits !
of a home fire oxtinguisher, Rita
Hackotlt of WLW.TV built a cozy ,
conflagaration in a waste paper |
basket during her show '“"Shop |
With Rita Hacketi.” Troublo was |
—sho neglected to tell vocallst
Gone Griffin, who brought in a
. fire hose l!o snuff out tho fire
. bolore Rlta could domonstrato the |
extingulsher.



www.americanradiohistory.com

s
Established Feb. 9, 1937

Yol. 51, No. 47 Wed., Junc 7, 1950 10 Cts.
JOHN W. ALICOATE Publisher
FRANK BURKE Editor

MARVIN KIRSCH Business Manager

Published daily except Saturdays. Sundays
and Holidays at 1501 Broadway, New York
(18), N. Y., by Radio Daily Corp., J.
Alicoate, President and Publisher; Donald \I
Mersereau, Treasurer and General Manager;
Marvin Kirsch, Vice-President; Chester B
Bahn, Vice-President; Charles A. Alicoute,
Secrctary. Terms (Postage free) United
States (other than California) $10.00 one
year; California, $15.00. Foreign, $15.00.
Address all communications to Radio Daxly.
1501 Broadway, New York (18), Y.
Phone Wlsconsin 7-6336, 76337 76338
Cuble address: Radaily, New York.

WEST COAST OFFICES
Ethel Rosen, Office Manager
6425 Hollywood Blvd. Phone: Gladstone 8436

WASHINGTON BUREAY
Andrew H. Older, Chlof 6417 Dahlonega Rd.
Phone: Wiseonsin 3271

CHICAGO BUREAU
Herbert M. Kraus
Suite 1325, 188 Randolph Tower
Phone: Dearborn 2-1414

SOUTHWEST BUREAU
Paul Glrard, Manager
Suite 314, Thomas Bldg.
Datlas, Texas
Phone: Riverside 5491
ROME BUREAU
John Perdiearl
Ludovist 16
Entered as second class matter, April 5,
1937, at the postoffice at New York, N. Y.,
under tbe act of March 3, 1879.

| FINANCIAL

(June 6)

NEW YORK STOCK EXCHANGE Net

[

High Low Close Chg.
ABC ... ... .. M34 Ny N34 + 14
Admiral Corp. . 3374 32V 3334 ......
Am. Tel. & Tel....159%5 156%2 15914 + 3%
CBS A ........... 343 331, 3433 + 3
CBSB ........... 3435 34 34V, — V5
Philco ........... 455 4414 45% — W&
Philco pfd. ...... 94 94 94 ...,
RCA Common .. ... 20 191, 20 + 34
RCA 1st pfd. ..... 7834 7815 78V, — 34
Stewart-Warner ... 1734 1634 17V4 — 14
Westinghouse .... 35l 34% 35 . _....
Westinghouse pfd. .10515 10515 1054 + V4
Zenith Radio ... .. 551, 531; 553% — 4

NEW YORK CURB EXCHANGE
Hazeltine Corp. .. 21 2034 T ...
Nat. Union Radio . 43% 4Va 4% + Vi
OVER THE COUNTER

Bid  Asked
DuMont Lab. .............. 23 244

Stromberg-Carlson .......... 157, 17

RCA And DuMont Setile
Patent-Infringement Row

(Continued from Page 1)
ced jointly yesterday by Brigadier
General David Sarnoff, Chairman of
the Board, RCA, and Dr. Allen B.
DuMont, president of the DuMont
Laboratories.

! At the same time, it was announ-
ced that RCA had granted DuMont
its standard licenses covering radio
receiving and  transmitting tubes,
television receivers and transmit-
ters. DuMont has granted a license
to RCA for the same categories of

RADIO

Wednesday, June 7, 19}
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0. B. HANSON, vice-president and .chief
enginecer of NBC; VICTOR T. NORTON, vice-
president in charge of administration; JAMES
GAINES, director of owned-and-operated sta-
tions, and CARLETON SMITH, director of tele-
vision operations, left ycstcrduy for. Chicago
on TV business. Theyll be back in town
Friday.

JOSEPH M. NASSAU, president and general
manager of WAEB, Allentown, Pa., is in New
York for conferences with the national repre-
sentatives of the station.

GARRY J. CARTER, president of the Toronto,
Buffalo and New York advertising agency
bearing his name, has left on an cxtended
trip to Banff and Hollywood. He’ll be back
around the middle of July.

ALICE REINHEART, actress featured on
"Young Dr. Malone,” has returned from Phila-
delphia, where she closed a deal for her forth-
commg comedy book, ““Mexico Is Like Pca-
nuts.

MRS. KEN MURRAY, wife of the comic, and
who appears with hlm, will leave over the
weeck-end for Hollywood. Ken will join her
there in three wecks, following his June 27
CBS-TV show.

TEDDY QUARTELL, radio and video music-
man, has returned from Detroit and is now
at Bill Bertolotti’s.

l % COMING AND GOING

JOSEPH E. BAUDINO, gencral manager of
KDKA, Pittsburgh, and GEORGE D. TONS,
sales manager of the station, in Chicago this
week for the Free & Peters sales clinic. Earlier
in the week, Baudino, with BOB WHITE, pro-
gram manager of KDKA, attended the meet-
ing of the Pennsylvania Assn. of Broadcasters
in Bedford Springs.

ERNEST A. MARX, gcneral manager in the
receiver-sales  division of DuMont Labora-
tories, and WALTER L. STICKEL, national
sales manager for the division, are in Chi-
cago, the former for the mectings of the
RMA, the latter for confabs with Joseph H.
Moss, central states regional sales head.

MAGG! McNELLIS, star of ""Maggi’s Private
Wire’”” on WCBS-TV, tomorrow will sail aboard
the Queen Mary for a trip to London, Paris
and Rome. She’if return to New York by plane
on Junc 25.

VICTOR ROUDIN and GEORGE HIRLIMAN,
of Roudin Television Corp., arc visiting Lon-
don and Paris on business.

BOBBY COLT, radio singer featured on
Admiral records, is in Torente for an cngage-
ment at the Casino Theater.

PHIL HANNA, fcatured on DuMont TV and
in ‘“Brigadoon,’”’ now is making an appcarance
in Washington, D. C

Radio Listening Up
In N. Y. TV Homes

{Continued from Page 1)

night averaged 104 on a quarter-
hour basis, compared to 6.3 in May,
1949. In the same period, WOR said,
radio’s share of audience in TV
homes has risen from 12.7 to 17.0.

WOR and its research director,
Robert Hoffman, have contended
that Hooper’s ratings do not reflect
an accurate picture of the current
TV situation.

Networks Will Carry
President’'s Address

(Continued from Page 1)
an address by Governor Forrest
Smith. CBS radio will carry the
Truman speech by recording from
5 to 5:30 p.m. Mutual, NBC and
ABC will broadcast from 4 to 4:30
p.m.

Receipts For Benny Tour
Totaled Over $400,000

Gross receipts for the 21-city per-
sonal appearance of the Jack Benny
troupe totalled $410,122, it was an-
nounced yesterday. Benny’s com-
pany closed the tour at Scranton,
Pa.,, Monday night and tomorrow
Jack Benny, Phil Harris, Rochester
and their wives will sail on the
Queen Mary for an engagement at
the Palladium in London opening
on June 19th.

Hold Sales Clinic

Chicago — Representatives of 80
stations have gathered here for the
two-day sales clinic of Free & Peters
which opened at the Edgewater
Beach Hotel yesterday. The meet-
ings will include panel discussions
on sales, programming and promo-

equipment,

tion.

New Production Firm

Announced In New York|

{Continued from Page 1)
dent of the corporation is Robert
‘Weenolsen,

Dryer formerly headed up the ra-|.

dio department at the University of
Chicago and is winner of two Pea-
body awards., Weenolsen has served
as program manager of Young &
Rubicam and radio and television
director of Sherman & Marquette.
Current network programs pro-
duced by the company include ‘“The
Limerick Show” and “2,000 Plus.”

Radio And TV Campaign
Planned For Cole Circus

(Continued from Page 1)
Cole Brothers invasion of eastern
territory which has been dominated
by the Ringling Brothers-Barnum &
Bailey show. The Cole interest, ac-
cording to reports, is endeavoring to
negotiate a contract for Madison
Square Garden at this time. Ring-
ling's contract for the Garden is re-
ported expiring and up for renewal.

Plan N. Y. Broadcasts

Broadcasts from the deck of the
“Queen Mary” and the aircraft-car-
rier “U.S.S. Enterprise” are sched-
uled to take place during the an-
nual New York visit of Don Mec-
Neill and his ABC “Breakfast Club”
June 19-23. The broadcast from the
“Queen Mary” on June 23 will have
added significance, since it will
mark the program’s 17th anniver-
sary, and also since McNeill and his
family will sail on the ship for a
summer in Europe.

Stork News
A girl, Jane Wallis, their first
child, was born to the Martin Weld-
ons Thursday, May 25 at Doctors
Hospital. Father is staff reporter for

WORRQ “This Is New York” series.
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"Let's have ameefim
of the Plans Board/

“Just a minute till I get througlh
gazing into my crystal ball and I'l!
be all set for a big conference:
We want to discuss the radio situ"
ation in. Balumore

- 0K, buddy' Mlnd 1f we 51t it
to glve you a few fast facts abouw
W-I- TH the BIG independent it
this rich market with the BIG;
audience.

W-I-T-H delivers more listen’
ers-per-dollar than any other sta:
tion in town. That means low~cos
That
appropriations accomplish big re:
sults on W.I-T-H.

results. means that small

For the whole W-I-T-H stor}
call your Headley-Reed man today

WIT

Baltimore 3, Murylund

TOM TINSLIY, Precident
Represented by Haadiey-Reed
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Des Moines’ only television station

ANNOUNCES THE APPOINTMENT OF

|  NEW YORK =  BOSTON
Weed l"'d B CHICAGO =+ ‘ATLANTA .s. DETROI
°Cﬂlnpany  HOLLYWOOD - * ~ SAN FRANCISCO

as NATIONAL ADVERTISING REPRESENTATIVES

WOI-TV Ames, lowa Channel 4

(A ‘ a service of lowa State College of Agriculture and Mechanic Arts
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Goshorn Heads Board
0f Benton & Bowles

(Continued from Page 1)
Benton & Bowles, Hobler said: “I
know that every one in the organi-
zation will be happy at these devel-
opments since all of us are so cogni-
zant of the very important contri-
butions which Messrs. Goshorn,
Baker and Lusk have made and are
making to the company and our
mutual welfare.” As for his own fu-
ture, Hobler said he would continue
active for some years to come.

Davis Is Guest Speaker
At Kent ‘U’ Conference

Kent, Ohio—ABC newscaster El-
mer Davis has been named guest
speaker for the annual banquet
staged in connection with the all-
day conference on commercial ra-
dio and television problems at Kent
State University on Saturday, June
17. Davis will be introduced by Bob
Mason, general manager of WMRN
in Marion, Ohio.

Don De Groot, public affairs di-
rector for WWJ in Detroit, will de-
liver the luncheon address titled
“Public Affairs Programming.”

Others scheduled to speak at the
session include: Arthur Stringer of
NAB; Bob Rogers of Akron; Gene
Ragle, program director of WCLT,
Newark, Ohio; Don Brice, program
director, WKBN, Youngstown; Will-
iam Crooks of WFMJ, Youngstown;
Charles Starrett, head of radio for
the national Red Cross; Floyd Weid-
man of WEWS, Cleveland; Dick
Oberlin of WHAS, Louisville; Verne
Nolte, WHIZ, Zanesville; and Bob
Dailey of McCann-Erickson.

The Kent State School of Journal-
ism and the Ohio Association of Ra-
dio News Editors sponsor the con-
ference in cooperation with NAB
:;nd the Ohio Broadcasters Associa-

ion.

Join Staif Of WINS

Two new additions have been
made to the staff of WINS. John
Bosman, formerly with Mutual, will
take over the Monday-through-Sat-
urday, 7 to 8:15 a.m. slot. George
Snyder, an upperclassman at the
University of Buffalo, will do re-
search work for the station. He held
a similar post last summer.

®_ THE VOICES OF ADAM HATS 8 YRS. e

JINGLES

hat don't

JANGLE !

AM.GT.V’s MOST COMPLETE
EFFECTIVE JINGLE SERVICE
YOUR Jingle Sung -or-
Written, Packaged,
Produced
‘Lanny & Ginger’ GREY
1300 Modison Ave.,, New York 28
AT. 9-4020

SATTLER’S DEPT. STORE 7 YRS.
‘SYA 8 SIAVIE NITIVW

YONKERS RACEWAY L]

A%,

Man About Manhattan. . . !
® @ o BIGTOWN SMALL TALK: Any tired TV show that wanis
to get howls oughta coax Ted Collins on to give his imitation of car-
toonist Ham Fisher nonchalanily smoking during a TV interview. (The
lovable Ham has been on so many TV programs that Ted calls him
“the male Faye Emerson”). . . . We've just figured out what happens
to actresses who lie about their birthdays. They don’t get mentloned
by Nick Kenny. ... The music biz is in such bad shape the wags are
beginning io call it Long Pan Alley. (Which reminds us of the story of
the pan-handler who approached two guys in front of the Brill Bldg.
for a handout. The two guys protested that they were songwriters. “Oh.,”
mumbled the bum as he walked away, “sorry.””) . . . Ginny Simms’ first
big radio show in some time tees off in August—and it's nice io have
some Ginny without the bitter. . . . Gypsy Rose Lee did such a standout
job on “Maggi’'s Privale Wire’’ the other p.m. she’s being besieged by
sponsors to kick off her own celebrily interview stanza,

* % * *
® @ o Chuck Tranum has snagged himself a real guest for
his “Manhattan Spotlight” DuMont show tomorrow nite. It's
Robert Smithdan, deaf and blind student who just graduated
cum laude from St. John's. . . . Personal vote for most effective
(and informal) of the TV spielers: Dennis James, who sells with
terrific impact, whether it's cigarettes, wrestling or just himself.
Dennis, who doesn’t attempt to work himself into a lather over
his product, is the Garroway of the wvideo spielers. . . . MGM
records expect Billy Eckstine’s “I Wanna Be Loved” 1o be his hot-
test seller. . ., “Quick on the Draw,” produced by Kermit Schafer
and starring Eloise McElhone and Bob Dunn, got off to a fast
stant Sat. with a two-day mail count of some 5,000 letters. . . .
Last Sunday’s “Watch the World” segment - -devoted to the great
American sculptor, Wm. Zorach, was a fascinating bit of TV.

> > * >
® ©® © Jackie Coogan’s turned songwriter and the whole town's
wishing his two tunes well that debut in the film, “It Happened at an
Auction.” The former kid star is one of the most versatile gents that
ever strutted across a silver screen—yet he just can’t seem to get a toe.
hold on the comeback trail. . . . Kate Smith continues to collect laurels.
This week Kate became the first woman member of a newly created
advisory council at John Marshall College—and the University Setile-
ment House announced that iis mural. by artist Moe Leff, symbolizing
Kate’s devolion to the cause of poor children, will be unveiled in Aug.
by Mayor C'Dwyer. . . . Speaking of the Mayor, who staris his own
TV series soon, Herb Sheldon wonders if the coaxial cable reaches to
Florida now. . . . A school in Washington offers a course in the tech-
nique of winning prizes on quiz shows. Students are guaranteed to win
a major prize within six months after graduation,

. % % % i
® @ e Maurice Zolotow’s character sketch of Eddie Jaffe in
the rcurrent Cosmopolitan mag is a grim and startling accurate
picture of the B’'way publicity biz. Nobody works harder than
the underpaid B'way press agent—or gets less credit. Yet some
of the talented p.a’s along the street are more responsible for the
biggest names in H’'wood than the producing geniuses who've
been grabbing the glory for years, . .. If you wanna know why
niteclub owners and producers describe Sarah Vaughan as a
female Eckstine treat yourself to a listen to her newest Columbia
platter of “Just Friends.” It's a lulu. .
brates his 23rd ann’y in radio this week by appearing on “Famous
Jury Trials” tonite. )
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Levers Drop Hope;
NBC Will Sign Hin|

(Continued from Page 1)
and Thursday eves from 9:30 - i
10:00 p.m. Godfrey’s starting da: s
under the Lever banner is also Octr |
ber 1 and the 10 to 10:15 a.m. sey iiy
ment will be purchased five days: i
week.

Hope, who began his networ
show over NBC in 1938, has mac, '
only two TV appearances thus fa-
but is expected to go heavily int:
the junior medium in the near fi!
ture. His first video bow was
Easter and the second on the rece
Memorial Day weekend, both o
NBC. ;
P. S—Bob Hope is reported { {,
have played golf with NBC prex :
Joseph McConnell in Hollywoo
yesterday.

Radio And TV Stations [:T
Sponsoring Contesl |

H=

Franchises for the eliminatic
contests during the competition fi
“Mrs. America, 1950” are beir:’
bought this year mainly by radwii
and TV stations, according to
report yesterday from Mrs. Americ:
Inc. Handling the elimination fraiv
chises for television, World Videh
Inc. has revealed that contrac-
have been signed for weekly pr:
liminary contests over WCAU, Phi
adelphia; WEWS, Cleveland; an
KSL-TV, Salt Lake City. Bids fro {
N. Y. and N. J. television statio
for other elimination franchises a
now being considered.

Elimination franchises for rad'[&
stations to-date have been pu.gld
chased by: KSJO, San Jose, Cali';
KVOC, Casper, Wyo., in cooper %
tion with the Wyo. State Fai
KTRM, Beaumont, Texas; KCL' ipp
Leavenworth, Kan.; KXAR, Hor
Ark.; WLAQ, Rome, Ga.; WEA-
Pensacola, Fla.; and WLIZ, Bridg; |-
port, Conn. Radio franchises a:
being handled direct by Mrs. Ame- e
ica Inc, while World Video is |,
have the exclusive contract 17k
booking the woman selected as M/
America for guest shots on TV.

EERE=

=

Three Sponsors Sign %
For Alaskan Networrf:

Three sponsors—Armour & O
Dodge Motors and Pan Americ:
Airways—have extended their i\
counts to the Alaska Broadcasti fjy
Company, eastern rep for ABS :'{k
ported last week. “Stars Over Hix!
lywood” sponsored by Armour ov il
CBS, will be broadcast by all tl
stations of the web. Foote, Cone:j]
Belding of Chicago placed the :i ,‘@]
count, N

Dodge has expanded its spot cai' N
paign over four stations: KFE. |}
Fairbanks; KIBH, Seward; KIN;}t
Juneau, and ‘KTKN, Ketchxks oy
Ruthrauffi & Ryan, Inc. placed 1i{}
account. ?"?J:

Pan American will run its sp,,
over all six stations. Agency 1s, i
Walter Thompson,

J
|
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RGENCIES

4 UTH JONES as been named sup-
ervisor ol all media on Procter
% Gamble’'s Tide at Benton &
wles, Inc, Jean Lawler, formerly
¢h Sullivan, Stauffer, Colwell &
1Bylos Inec, will replace Miss Jones
hnhe time buying dcpartment.

)OUGLAS STAPLETON has
il med the stafl of Federal Advertis-
11 Agency, Inc. as a radio copy-
dvier. He was formerly supervis-
‘in producer and co-director of ra-
‘111 for Newell-Emmett.

l 'RAHAM PATTERSON, publish-
{irof the Farm Journal and Path-
fider, has been elected chairman
.nithe Advertising Federation of
“Jierica. He was formerly treasurer
hflhe group.

‘v:)HN L. HANSEN and JAY Y.
I“ITON have formed Hansen-Tip-
ro‘ Company in San Carlos, Calif.
{Iasen was formerly manager of
itckett Pictures, Inc. in San Fran-
ico while Tipton was previously
rie-president of Gillham Advertis-
n;Agency in Salt Lake City.

IILLIAN DAIRIES of Long Is-
Al City to Byrde, Richard &
ivend for a campaign on Sodus
framed cottage cheese.

'AL'PH F. LINDER has rejoined
Ytayon & Eckhardt, Inc. as a vice-
sident. He was formerly with
ik Biow Company, Inc.

\
Y 'HE WOBURN CHEMICAL COR-
1’(RATION of Kearny, New Jersey,

thChe Victor A. Bennett Company,

!

ey

ARKER FUR COMPANY of
;R ;lcago to Tim Morrow Advertis-

‘rL Television will be the major
b»_rn:hum

4

1

RCH FOSTER has been named
anccount executive in the drug
|1up of Cecil & Presbrey, Inc. He
m formerly a vice-president of A.
nr Y Lewin Company.

lICHARD L. GILBERT has form-
L f(the Gilbert Advertising Agency
2% 1101 West 31 Street. He was for-
‘:rly with Griffin Appel Associates.
|
A%, COLLIN RAYMENT has been
med head of the Montreal office
#“1John A. Cairns & Co. of Canada,
kd' subsidiary of John A. Calrns
‘ff JCo Inc. of New York, effective
*ly 1.

if" Vill Ponder “TV Or Not TV”

Herkie Stiles, comic starring at
atw York’s Strand Theater, will
“ffixswer the question “TV or Not
.$7” when he guests tomorrow at
euue National Laugh Foundation
c(mgwrxters Luncheon at Trader

hm'’s Steak House, as the fortieth
Lf‘tes‘t of honor in the weekly query

1950. Adolph N, Huli, vice-president
in charge of sales, at Mulual, said
the new business at Mutual repre-
sented three hours and fifteen nin-
ules of new programs and iwo hours
and 15 minutles of rencwed weekly
schedules by preseni sponsors.
M., H. Grabhorn, vice-president in
charge of sales for ABC O and O
stations, revecaled {hat the gains
were in both radio and TV spot
sales with the former up 3 per cent
and TV spot salcs up “an imprcss-
ive” 170 per cent over the same
period last year. However, it was
explained that radio accounted for
$1,250,000 of the new spot business
and TV {for approximately $500,000.
Stations showing the increase are
WJZ, WENR, WXYZ, KGO and
KECA.

Statement by Grabhorn
“It is interesting to note,” Grab-
horn said, ‘“that the overall increase
in spot sales on our owned and
operated stations was made in both
media and that ihe really notable
gain in television was not achieved
at the expense of AM.

“From all present indications,
there is no reason to believe that
there will be more than the normal
summer Tecession in radio spot
sales. In television, however, it does
not seem that the familiar patiern
of a summer slack-off will prevail.

“New advertisers are continuing
to enter the field, in numbers equiv-
alent to those taking the summer
months off, and the continuing ex-
pansion of the television audience
with set manufacture and sales
reaching new highs indicate that
the summer months will find spot
advertisers making use of the medi-
um as heavily as during the rest of
the year.”

MBS Breakdown Given
In reporting new ‘business and
renewals since May 1, Mutual yes-
terday broke down the program-
ming as follows:

Kellogg Company, sponsors of
“Marked Trail” on 55 Mutual sta-
tions since January 1, have extend-
ed their schedule to three half-
hours weekly on the full MBS web
effective in the fall. Kenyon and
Eckhardt are the agency and billing
represents $800,000 in new business.

The Quaker 'Cats Company, al-
ready sponsoring two programs over
the Mutual network, “The Roy
Rogers Show” and “Man On The
Farm,” will present the popular
juvenile adventure series, “Chal-
lenge Of The Yukon” over a coast-
to-coast hook-up, Mondays, Wed-
nesdays and Fridays, beginning in
the Fall. Sherman and Marquette,
Inc., is the advertising agency han-
dling the cereal products of the
Quaker Oats Company.

Other new advertisers include the
Gulf ©Oil Company which, since
May 1, has sponsored “The Lanny
Ross Show” five days weekly (12:15

LlrleS

to 12:30 p.m., EDT), over 300 MBS

RADIO DAILY

Business Surge This Year

Reported By ABC And MBS

{Continued from Page 1)

stations, The ageney is Young and
Rublecam,

Also, The R. J. Reynolds ‘T'obacco
Company, makers of Camel clgar-
ciles, bepgan sponsorship on May 2
of the flve-minute summary of ma-
jor leaguc baseball games follow-
ing the dally broadeasts of “Game
of the Day.” The Camel Scorecard,
features Al Helfer, Mutiual's sports
voice, Mondays through Saturdays.
William ‘Esty and '‘Co., New York is
the advertising agency handling the
Reynolds tobacco account.

The Grove Laboratorics, Inc., of
St. Louis, Mo., recently obtained
exclusive sponsorship righis over
the coast-to-coast MBS network to
“The Shadow.” Beginning Sunday,
June 11, (5 to 5:30 p.m., EDT), the
Grove Laboratories expands its cov-
crage for its Grove and F. W, Fitch
products to the Eastern markets,
where heretofore the program had
been sponsored by the D. L. and
W. Coal Company. Harry B. Cohen
Advertising Company, handles the
Grove Laboratories account.

The Ronson ‘Art Metal Works,
Inc., which sponsors “Twenty Ques-
tions” has again renewed this pop-
ular evening program, effective
July 1. This program, now in its
fifth year, will continue to be heard

| BEHIND THE MIKE

ADIO ROW pulling for Alice
Relnheart’s  forthcoming tome,
"Mexico Is Like Peanuts.”

Adele Ardsley back on local TV
scene afler several years of film-
makinyg on the coast.

Ford TV Theater (Kenyon & Eck-
hardt) has plenty of reading matter
this week with stories and pix in
Time and Newsweek—cover story
on Televisor — feature production
story in Television—and upcoming
spread in Radio & TV Mirror for
July.

Burt Cowlan leaves the cast of
“The Guiding Light” this week and
will become Pres. of the Sky Top
Summer Theater at Flower Hill,
L. L

Wedding Bells
Troy, Ala.—Harold Martin Jones,
WTBF stafl member, will be mar-
ried June 24 to Geraldine Williford,
senior at Alabama Polytechnic In-
stitute.

agency in charge is Grey Advertis-
ing Agency, Inc.

The Noxzema ‘Chemical Company,
which sponsors the Gabriel Heatter
news commentary each Monday,
7:30 to 7:45 p.m,, EDT, has renewed
for a b52-week period beginning
June 26. The business is placed by
Sullivan, Stauffer, Colwell and

Saturdays, 8 to 8:30 p.m., EDT. The

Bayles, Inc.

WE BRA

just advertisin’

corral.

man to lope on over.

KE

Podner, that thar brand is the “Singing NW.”
Out hyar in the Pacific Northwest, instead of
to the varmints, we brand
’em! Five days a week, from 11:30 till noon,
Roy Jackson and his “Singing Northwestern-
ers Brand” go on the air on KEX..
ner, the listeners keep flockin’ right into the
For more dope on this sales-pullin’
participation show, ask the Free & Peters

PORTLAND, ORE.

50,000 WATTS
ABC AFFILIATE

= WESTINGHOUSE RADIO STATIONS Inc
Y KYW » KDKA » WBZ ¢ WBZA « WOWO o KEX o WBZ-TV

National Representatives, Free & Peters, except for WBZ-TV;
for WBZ-TVY, NBC Spot Sales

ND 'EM!

and pod-
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Godfrey-Berle Lead
In Akron AM-TV Poll

Akron, O.—Annual radio poll con-
ducted by Bee Offineer, radio cditor
of the Akron Beacon-Journal, be-
came a radio and television poll in
1950, with the results of the volun-
tary votes recently announced. This
year’s poll showed Arthur Godirey
the “Favorite Entertainer,” with
Don McNeill in second place. Com-
pleting the “top 10” in order were
Bob Hope, Bing Crosby, Jack Ben-
ny, Groucho Marx, Bert Parks, Red
Skelton, and Perry Como.

Favorite evening entertainment on
radio was “Radio Theater,” followed
by Bob Hope, with “Talent Scouts”
third. Other winners in order were
Jack Benny, Groucho Marx, Bing
Crosby, “Supper Club,” “Telephone
Hour,” Ozzie and Harriet, and
“Town Meetings.”

Televiewers voted Milton Berle
their “favorite entertainer,” only
two votes ahead of Arthur Godfrey.
Sid Caesar and Bert Parks tied for
third place; Jack Carter was fourth,
followed by Perry Como, Kukla
Fran and Ollie; Dave Garroway,
Ed Sullivan, XKay Kyser, and Fred
Waring.

For the first time in the Beacon-
Journal poll's history, a concerted
effort to stuff the ballot box was
made, and 579 votes were disquali-
fied. As a result, local programs will
be eliminated from any future polls.

Special Program Set
For Summer Listeners

Keepiné its Maryland listeners
posted on wvacation possibilities,
WBAL, Baltimore, has inaugurated
a daily schedule of one of three-min-
ute reports titled “Summer Service
News.” Generally, the reports will
be on fishing facilities, traffic prob-
lems, tide information, and weather
forecasts. Airing the summer reports
will be: Al Ross Show (6:45-9:15);
“Hello Baltimore” with Brent Gunts
(9:15-10: 00 a.m.); Patter, Platter
and Rolls (12:15-1:00 p.m.); Mollie
Maryin and the Captain (1:30-2:00
p-m.) and Dinner Date (6:15-
6:40 p.m.).

Topping the promotion plan is a
quarter-hour show titled “Summer
in Maryland,” patterned to salute
cities, towns and resort areas in
the state to encourage station lis-
teners to vacation within the cov-
erage area.

Will Sponsor Race

Hollywood—Wayne R. Steflner,
Columbia Pacific Network sales
manager, announced that the Lucky
Lager Brewing Company, San Fran-
cisco, will sponsor the broadcast of
the Golden Gate Fields Handicap
over Columbia Pacific Network sta-
tions on Saturday, June 24, 5.00-5: 30
p.m.,, PDT. Carol Hansen, KCBS
sports director, and veteran race
caller Hal Moore will broadcast the
description of the Golden Gate fea-
ture race.

California _Commentary'

@ @ @ Alka Seltizer has renewed Curl Massey and Martha Tilton
on their CBS five-a-week series for another year. . . . Meredith Wilson
recorded six 15-minute shows in his Falstalf series. He plaries to Mason

City. lowa, June 12 to conduct the annual North
HO].].YWOOd JIowa Music Festival. . . . Actress Jill Richards, star

of the Natalie Kalmus TV “Club Celebrity” show
is off for New York in search of Broadway talent for her Hollywood
one-hour weekly television show for the Natalie Kalmus Television
Company. . . . An quthentic American Indian marriage ceremony was
performed on KLAC-TV the other night, dressed in ceremonial costume,
Stevie Whiteflower of the Ponca Tribe, wed George Standingbear of

the Sioux Tribe. . . . Larry Kolpack, ex-partner of Larry Finley, is now -

in his new offices at 8542 Sunset Blvd., and will operate as Larry
Kolpack Productions, specializing in TV live and filmed shows. . . .
Red Skelton invited to play an engagement at London’s Palladium this
summer, can't accept. The CBS comic will be making a picture. . . .
Jack Smith has 47 fan clubs in the U. S., two each in Holland and
England, one in Jamaica and two being formed in Canada.

* * * *

® e e ‘Sara’s Private Caper,” the new comedy-mystery air-
show starring Sara Berner which debuts on NBC June 15, has
been chosen by Armed Forces Radio Service for beaming to
American personnel stationed around the world. AFRS is cur-
rently operating 64 stations overseas plus 8 shortwave transmit-
ters. . . . Hans Conreid collects Japanese medallions. He was
stationed in Nippon after World War IL . .. Alice Faye is enroute
to New York where she will join her husband, Phil Harris, for
their scheduled trip to England and Liondon’s famous Palladium.
They will continue on to the (Continent where the pair will dis-
tribute relief packages for CARE. ., . . “Trouble With the Truitts”
has been changed to “The Truitts.” New program starting on NBC
June 11. ... “Club 15” head man Bob (Crosby will wax for Coral
Reocords this month, “Pretty Sue,” the song he wrote with the
scripter of his five-a-week Campbell Soup Airshow, Carroll
Carmoll. . . . Evelyn Knight has been set for a guest appearance
on the Chesterfield show in New York July 29th, with Ralph
Flanagan and Robent Q. Lewis. . . , The Ozzie Nelsons are on a
furniture buying spree for their Luguna Beach home where
they’ll sojourn during their summer vacation. . . . Bing Crosby
continues his description of his European irip on his Minute
Maid programs. This week he tells about the services at Notre
Dame and the palace at Fontainbleau. . . . The Modernaires have
been renewed on the “Club 15” show for a fourth consecutive
season starting August 28th. During their summer hiatus they’ll
make personal appearances, starting with @ four-week run at
the Starlight Roof of the Waldorf-Astoria in New York, June 29,
their first engagement in that city.

A < S * S %

®@ @ @ Now that Penny Singleton has her own show, under her
own name, negotiations are under way for Arthur Lake, her ex-Blondie
pariner, to do the same. But as yet no aquditions have been made. . . .
Don Ameche neither confirms nor denies reporis of a big television deal
in the Fall, but he does confess he is under orders from "a producer”
to gain no weight within the next three months. . . . KNBH has gigned
to release 200 of the oldtime comedy films recently purchased by
Newscaster and TV producer Sam Hayes. . . . NBC is talking terms
with Jimmy Durante for the same sort of deal Groucho Marx signed.
And Durante is listening, too. . . . Hollywood CBS is readying a television
film of the Burns and Allen show within the next few weeks. . . . Kine-
scope version of Mary and Harry Hickox’s famed children’s air show
“Jump Jump of Holiday House,” was completed last week, given an
official okay, and shipped east for presentation to agencies and net.
works. . . . There’s some big news pending on the Alan Young TV show,
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Edutalional Drive |
Yia TV Planng

Philadelphia — Plans for a pil.
gram of public education ang
formation on TV receiver serw
was announced yesterday by P!
V. Fornte, executive secretary
Television Contractors- Associati
following an association meeting:
their Philadelphia headquarters.:

Albert M. Haas, president of °
association and Jack Phillips, sec:
tary, reported on the recent
servicemen’s conference in Chici}..
and the association voted to co-
erate with Frank J. Moch, presiddy#
of Chicago Television Installat!y«
and Service Association, is work: Ky
to the end of perfecting a natio j.¢
association. By

At Chicago it was learned that: |y
major television reception areas ..
similar service problems, and d!})
all servicemen and contractors w: Jl:;
exhibiting concern abouti the pos.}.
bility of restrictive legislation . s
New York. It was felt that if N|i
York City were to license servf..
contraclors it would establishif’
precedent that would be taken:
throughout the country, Haas
ported.

Distribution Problems
Of Radio-TV On Agenc

(Continued from Page 1) 1
charge of RCA Victor: consur |
products. Elliott will speak at '§!
Thursday morning, June 15 sessi §-

Other events during the conwv
tion include a meeting of the bo:
of governors, the apparatus !
supply division convention, the g
eral sessions and the appliance di}
sion convention. {

Gets Begional Sales Po

The appointment of J. K. Brad {\
as assistant regional sales mgr. |
the central states area for the
ceiver sales division of Dullf’
Laboratories, Inc., was announ- t
1
|

by Walter Stickel, national szii
mgr. In making the announcemel!

Stickel pointed out that under Iy ™
Mont’s expansion program, the }
gional sales staff has been treb;".
since the first of the year. Previoli.
ly, Bradley was manager of the s {
contracting department. i

TV Rights On ‘Harum'’ Releas’.
Television rights to package.
property of “David Harum” hi .
been leased by P.R.B. Inc. The fi
owned by Mary Pickford, Bu¢
Rogers, and Mal Boyd, will bas
live TV series on the Harum ch
acter and on new episodes suggd::
ed by the original play. Motion i}i
ture rights are controlled by Tw.
tieth Century-Fox. “Harum” is i}t
a radio strip sponsored on NBC:}‘%’?:
B. T. Babbitt, Inc.,, through [.3
Duane Jones Agency. The firm
O’'Brien, Driscoll, Raftery and L:
ler, representing P.R.B., Inc., ctlj
ducted negotiations with Mrs. Ii_,:-,}l

ley Hifchcock,
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PARAMOUNT’S TV PLANS REVEALED

e

[TeLe TopIcs

E FIRST in a series of studies on the
iuccess of television as a retail adver-
“Yisit medium was released to NAB mem-
“bertations yesterday by Broadcast Adver-
Misit Bureau. The 12-page booklet is
“bad on the experiences of the Hecht
“Corany department stores in Washing-
<torD, C., and Silver Spring, Md. De-
“scred in detail is the day-to-day prepa-
Aty which goes into one TV program
ischy the stores. BAB's Maurice Mitchell
epts that additional studies will be
fircoming shortly.

TE YEAR'S top golf event, the Na-
ional Open Tourney at Ardmore, Pa,,
- wilde covered exclusively by NBC tele
leﬂo'ne’aturday (5-6 p.m.) with Bill Stern
“aaning the description and interviewing
| irheinner. .

. . While Pat Meikle takes
vaation from DuMont’s “Magic Cot-
8% and “Your TV Baby Sitter” for a
Jortght,-writer-producer Hal Cooper will
‘ak.over as narrator—he’s her hubby.
.+ The tab for three holiday telecasts
#:irandstand Quiz,” sports quiz show
Jrigating in Philadelphia’s Shibe Park,
Vasicked up at WFIL-TV by Philadel-
shitDairy Products. . . . Latest figures
i sets in operation in Miami—20,233;
n:ls Moines—11,200. . . . Guest shot
pprances by Jack Carson are reported
~ ol a warm-up for his own vehicle; he
#PPis on WOR-TV’s “Twenty Ques-
jpahen’ Friday (8-8:30 p.m.). . . . Sports-
#nts covering the Roller Derby World
H:in Mad. Sq. Garden this week will
“mamthe two “most valuable players” to
'.-@C€y trophies from Blatz Brewing, one
22 il £ tsponsors of the American network
euts,

- ®
%G EDWARDS' tele renditions of
>0 BS news (7:30-7:45 p.m.) will be
3:;’,{'.3"H|ed for an additional two days per
% seel{making it five-a-week) by Olds-
@b in the fall. . . . “New Faces,”
“weond Sillman’s revues that were aired
©on M radio during the summer of '48,
11509 d to-be making the rounds of agen-
j¥Ies a TV package. . . . Robert Pastine
'-.'.ﬂ new “Buck Rogers” on ABC-TV
v Alltys (7-7:30 pam.). . . . The first
dnd deaf honor graduate of a uni-
: !'since Helen Keller, Robert Smith-
¢ %% irad of St. John’s Univ., is guesting
" Vi3D's “Manhattan Spotlight” Thurs-
?Y'-, :45 p.m.) and NBC’s “We the Peo-
.SQ !d.ay’(8:30 pmJ). . .. A citation
" “rica’s foremost TV scientist was
2aIDr. DuMont last night by Dr.
_.edi-:rexy of Bergen Jr. College of Tea-
B"/i‘ranc:'!' J.. .. Execs, of KRON-TV, San
Flc_:.lhss(o._wdl lecture to students of TV
o being conducted by the station in
' OPPYon with Stanford Univ. from June

subject of TV, While Balaban saw
no immediate effect from TV on the
motion picture business, he said: “It
would be the height of dangerous
wishful thinking on our part if we
blinded oursel-
ves to the in-
evitable impact
of a possible
twenty or thirty [

million  televi-
sion sets wupon
the entertain-

ment habits of ¢
the American
public. Televi- 4
sion is bound to
exert far-reach-
ing influence §
upon our busi-
ness.” ;

The Para-
mount president
disclosed that an
analysis of surveys failed to reveal
that TV in the house had cut in on
the movie box office. He said com-
parative studies were made cover-
ing two kinds of areas: one, in
which there was a high concentra-
tion of television sets; and, the
other, areas not yet influenced by
television.

“The drop-off in box office receipts
was substantially the ‘same in both
cases,” Balaban explained. “These
studies simply do not indicate that
television has been the controlling
factor in the declining box office—
despite the popular impression to
the contrary.” )

Continuing, he said: ‘“Television
has much to give to the motion pic-
tures "and motion pictures have
much more to give to television.
When each has become construc-
tively oriented to the other, per-
haps the stimulus that each can

BALABAN

Movie Box Office Decline Reported Comparable
In Both TV And Non-TV Areas; Paramount Plans
For Color TV And Film Web Reviewed By Prexy

(Continued from Page 1)

give to the other will usher in a
new cra of prosperity for both.

“Television has already develop-
ed new personalities—the life blood
of our business—which we are at-
tracting to our industry. We hold
high hopes that television is a uni-
quely effective medium for adver-
tising motion pictures. We have
only begun to scratch the surface in
exploring the possibilities in this
regard.” '

Declaring that television “offers a
challenge and an opportunity to us,”
Balaban reviewed Paramount’s pio-
neering in the field through the ac-
quisition on August 1, 1938, of a 50
per cent interest in the Allen B. Du-
Mont Laboratories, Inc., and the op-
eration of TV stations WBKB dn
Chicago, and KTLA in Los Angeles.

Has 26% of DuMont

Balaban said that today Para-
mount holds an interest of approxi-
mately 26 per cent of Allen B. Du-
Mont Liabs and this interest has a
value of about $15,000,000 at the pre-
sent time, He added that if circum-
stances should make it advisable to
liquidate the company’s interest in
DuMont, ‘“we shall probably do so
by offering it to our stockholders in
exchange for shares of our corpora-
tion on some basis bearing a rela-
tionship to the respective market
values of each of the stocks.”

Speaking of “phonevision,” Bala-
ban said: “We have carefully stud-
ied every aspect of phonevision and
seriously question its basic techni-
cal and economic feasibility. We be-
lieve that these technical and econ-
omic objections are inherent in the
device. Of course, we shall continue
to follow with great interest any
possible developments in phone-
vision,.or for that matter, any other
proposal in this field.”

Press-Time

" Hhug. 19,

wrestling matches,

Paragraphs

Production Incrcase Planned

Olympic Radio & Television, Inc., has scheduled a 100 per cent in-
crease in TV receiver troduction to 100,000 wnuits for the final six
months of the year, Adolbhe A, Juviler, bresident, announced yester-
day as work continued on the installation of additional assembly lines
at the corporation’s Long Island City, N. Y., plant.

Wrestling Interviews

Sale of a five-minute sports feature titled “Wrestling Interviews from
Ringside”: for a four performance run bankrolled by Homecrafts of
New York is reborted by ABC television. Show emanates from Chi-

TV-Film-MusicPacfs
Revealed By Petrillo

{Continued from Page 1)
participate only in “live” programs.

Petrillo declared that 30 or 40
more such contracts will be signed
within the next 30 days. The union,
he said, will receive five per cent of
the gross revenue from such pro-
ductions.

The four contracts mentioned by
Petrillo are said to have been sign-
ed with Hollywood Imperial Pic-
tures Corp., Gene Autry’s Flying A
Pictures, Inc,, Louis D. Snader, op-
erator of a TV short-subject library
service in Hollywood and Horace
Heidt.

A network spokesman, comment-
ing last night on the report from
Houston that the AFM, through its
president, James C. Petrillo, has
signed a number of contracts per-
mitting members to make television
films, expressed the opinion that
such pacts would involve only in-
dependent producers on the West
Coast.

The networks, said the spokes-
man, are still negotiating with Pet-
rillo union contracts for the use of
the federation’s members in the
making of films for TV purposes.
Such negotiations, he added, are not
close to the completion point.

Book Advertising On TV
Profitable, Dealers Told

The benefits of advertising books
by television were pointed out at
the annual convention of the Amer-
ican Booksellers Association here
this week by Charles Sherman, ad
manager of Doubleday & Co. Speak-
ing before 650 members of the asso-
ciation, Sherman based his talk on
sales of a specific Doubleday book
before and after Doubleday ac-
quired a TV show built around the
book.

“Television is like a big bully
moving into the neighborhood,”
Sherman said. “You either make
friends with it or hide behind the
fence and throw rocks.” In essence,
it was his conclusion that so long
as book publishers build TV shows
particularly illustrative of their
books, there is no reason why TV
advertising can’t be a tremendous
boost in book sales.

Others speaking on the panel
tackling television were: Orville
Prescott, of the N. Y. Times, and
Mrs. Frances Clarke Sayers, of the
children’s division of the N, Y. Pub-

cago's Rainbow Arena immediately following the Wednesday unight
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Plea For Richards
Yoiced In Congress

Washington Bureaw of RADIO DAILY

Washington—Rep. Stephen Young,
Ohio Democrat, served notlice yes-
terday that he will opposc any move
Wy the FCC to penalize G. A. Rich-
ards ‘“for his personal views.” Any
such action by the FCC against the
holder of contirolling interests in
KMPC, Los Angeles; WGAR, Cleve-
land. and WJR, Detroit, "“is going
far beyond any authority vested in
it (the Commission) by Congress,”
Young said.

The Congressman-at-large, whose
state is fairly well blanketed by
WGAR, said he has reason to believe
there is “a definite plan on the part
of certain Republican leaders to
make this case a partisan issue.”
He referred to speeches by Senators
Bridges of New Hampshire and
Ferguson of Michigan, declaring
that they “clearly indicate they are
using this particular case as a means
of building up material for the
coming November eclections. I have
every reason to believe that many
more Republican Senators will be
speaking out in connection with this
particular case.”

Young said he was speaking “to
serve notice as a Democrat I am op-
posed to any form of censorship
with regard to any phase of our
communications system. . . . I sug-
gest that the Democratic party
could take cognizance of what I be-
lieve is a well advanced plan on the
part of the Republicans to use the
present case as political propagan-
da.”

He added that he carefully looked
into the case and can “unhesitating-
ly state that if it is the plan of the
FCC to penalize the owner of these
stations because of his personal
views, then the FCC is going {far
beyond any authority vested in it
by Congress. Freedom of speech,
freedom of the press and freedom
of the airwaves are basic privileges
which have made this Democracy
of ours the great nation it is.”

He called for both Republicans
and Democrats to keep watch on
the case.

WNYC Skeds Daytime Serial

Unlike many of its commercial
cousins, WNYC, the New York City
station, has never broadcast a day-
time serial. But the 25-year record
will be broken on June 12 when the
station begins a thirteen-week serial
dramatization of Anthony Trollope’s
novel, “Is He Popenjoy?” The serial,
titled “Mary Lovelace” was pro-
duced in BBC’s London studios.

Educational Station On Air

Montevallo, Ala, — The second
campus radio station in Alabama,
WRSD, began broadcasting from
Alabama College here late in May.
Known as the “Voice of Alabama
College,” it will broadcast non-com-
mercial programs of music, campus
talent, and transcribed features
from other colleges and the Inter-

DAILY

WCSC Has Movie Info Program
Charleston, S. C.—Every Monday
through Saturday at 6:30 p.m. and
on Sunday at 1:15 p.m., WCSC is
now airing a new program which
informs listeners exactly what’s in
the movies. In addition to music
connected with movies, the program
tells in question and answer form
what features are showing at all
the local movies, including shorts,
newsreels, cartoons and previews.
Also featured will be magazine re-
views on the wvarious movies. The
program is sponsorcd by Pastime
Theaters.

KATE Wins Contest

St. Paul, Minn.—KATE, of Albert
Lea, was named winner in the re-
cent Whoopee John promotion con-
test conducted by the Jacob Schmidt
Brewing ‘Co. of this city. The con-
test involved all stations carrying
the regular weekly mnetwork radio
show {featuring Whoopee John, the
“Polka King,” and his Dutch Band.
Other winners were: KSCJ, Sioux
City, Towa; KDAL, Duluth, and
WDAY, Fargo, N. D. The contest
was conducted by Schmidt’s adver-
tising agency, Olmsted & Foley, un-
der the supervision of James Mec-
Tighe, radio director.

Youth Day At WIBX

Utica, N. Y. — WIBX presented
their third annual Youth Day on
June 3rd, with 19 teen-age boys and
girls taking over the duties of the
regular staff members from sign-on
time until sign-off. The boys and
girls who took part in this event
were all members of the WIBX
Youth Presents Group, a radio
workshop for high school students,
organized and directed by Betty
Cushing Griffin.

WHL] Adds 2 To Staft

Hempstead, L. I.—Two additions
to the WHLI-FM staff are Mary
Naughton and Stanley Burns. Miss
Naughton, formerly associated with
the sales departmént of Best & Co.
in Manhattan, has joined the script
and -continuity depantment. Burns
has joined the announcing staff,
where he emcees “Commuters’
Time,” early morning WHLI pro-
gram of news, weather and time
reports and wake-up music. Burns
was formerly associated with WTTT
in Miami, KMPC in Los Angeles,
and WMCA and WINS in New York
City. _
rlﬂm_gl'ﬂﬂ' r[!.fl TEIEC

AG Aids Lions Club

Worcester, Mass, — WTAG (and
FM) are supplying all the city radio
stations with transcriptions of city
officials and civic leaders urging
support of the local Lions Club’s
“Be Thankful You Can See” cam-
paign. Purpose of the drive is to
gain funds for the club’s Visual
Training Center. The campaign will
last for two weeks, with all stations

e

collegiate Broadcasting System,

playing all discs on a rotation basis.

' COAST-TO-CORAST |

Special Yet Show On WMID

Atlantic City, N. J.—The story of
a disabled veteran in the hospital
was presented five times on Memor-
ial Day as a special WMID holiday
feature. The program entitled “Do
We Remember” was directed and
produced by Irv Peiser, and fea-
tured these members of the WMID
staff: Dick Maxon, Vince Lindner,
Bob Brown and Carl Whittington.

WRFD Featuring Farm Reporter

Worthington, O.—Roving {farm re-
porter Med Maxwell and his “Let’s
Go Visiting” farm-interview pro-
gram is now being broadcast over
WRFD on Tuesdays and Thursdays
at 12:50. The program, sponsored by
Allied Mills, features a wealth of in-
formation about every type of farm-
ing in the nation, and guests ranging
from bee-keepers and cheese-mak-
ers to mink ranchers and rattle-
snake farmers.

WSTC Starts Minute Musicals

Stamford, Conn. — WSTC and
WSTC-FM are presenting a series
of one-minute piano concerts, be-
tween network programs, in place
of commercials or mpublic service
announcements, Prepared by Rollin
Smith, of the WSTC staff, the 60-
second transcribed spots are design-
ed specifically as a “listener let-up.”

Sportscasters Interviewed On WHEB

Portsmouth, N. H—When Charlie
Gray, WHEB community news re-
porter, learned of a Gillette sales
meeting at which Bill Corum, Clem
McCarthy, Mel Allen, Don Dunphy
and Jim Britt were to be present,
he arranged an exclusive WHEB in-
formal interview program featuring
the five sports announcers. The pro-
gram was transcribed for an even-
ing broadcast.

KCOH Rescues Family

Houston, Tex.—Vernon Chambers,
KCOH Negro disc jockey, made a
brief appeal on his “Breakfast in
Harlem” show recently for a family
whose three-room home had burn-
ed to the ground during the night,
leaving the family homeless and
without food, clothing, or cash. Be-
fore the end of the day, the family
had been given a five-room home
at the same rent and had received
gifts of all kinds, including furni-
ture, clothing and food.

Godwin At Boy Scout Meet

Washington, D. 'C.—Commentator
Earl Godwin was the principal
speaker at the annual meeting of
the National Capital Area Oouncil
of the Boy Scouts of AAmerica on
Monday, June 5th at 8:00 p.m. in
the Department of ‘Commerce audi-
torium. The program included the
conferring of the Silver Beaver
Award to several of the local boys.
Godwin is heard at 6:15 to 6:30
p.m., Monday through Friday over
WRC, NBC affiliate.
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Radio-TV Awards
By Chicago Ad Ch

Chicago—Seven radio and 15 t¢;
vision programs won awards in ;.
eighth annual Chicago Federa;
Advertising Club competition .
week. All material wholly produ.|{
in the Chicago area between Ajls
1, 1949 and April 7, 1950 was eligj,
to compete, Harlow Roberts, ||
Goodkind, Joice and Morg
CFAC president, said in announcii}
the winners which are listed bel¢

Radio—Network Program—The Br:
fast Club, ABC, Swift and Comp:
through J. Walter Thompson and McC.
Erickson, Network Special- Feature—-
cago University Round Table. NBC: -
work Commereial Announcement—Purer
News Time, The Pure Ofl Comp
through Leo Burnett and Company; L
Program—Listen to Cliff, WBBM; L rg
Special Feature Report  Uncensc ks
WBBM: Local Commereial Announcem ['0
~—Greyhound Spot Announcements, |
duced by Lew Green and Associ: "
through Beaumont and Hohman: Spef]:
Award—<Clifton Utley, NBC, for outst
ing interpretation of the news. s

Telovision — Network Musical — W/ L‘-
King Show, Standard 0il Co., thru McC:

Erickson; Network V:lrteh—Gnrrowa
Large, NBC, Congoleum-Nairn Co., e
MecCann-Erickson: Networl Quiz Sho .1
Quiz Kids, NBC, Miles Laboratories, ' |;
Louis G. Cowan, Inc,: Network Kids S
—Super Cireus, ABC, Canada Dry; .
work Family Comedy—XKukla, Fran
Ollie, NBC, RCA-Vietor, Ford, and ¢
test: Network Commercial Announcer
~—TUniversal Range thru Sarra, Inc., fi:
Local Quiz Show—Cartune-O, WGN:[i
National Foods Stores. thru Schwim:p:
and Scott: Local Varicty Show—S"?:ﬂ"
Amateur Hour. WENR-TV, DMorris

Sachs: Loeal Kids Show—TFalrteen ! r
WGN-TV, Falr Store and Pepsi-Cola

}

L g
a3

W. Shaw Advertising; Local News Sho
Clifton TUtley, WNBQ, Pcabody Coal l 1
Local Sports Show—Sports For the 1 u
WGN-TV: Special Promotion — §- [fi '
WENR-TV: Local Newsreel—Chicago
Newsreel, WGN-TV, and Local Comme
Announcements—Beatrice Foods, Inc.,
Foote, Cone and Belding.

Ballard Promoted

John Ballard, who has been
charge of the national sales offic.
The Nunn Stations for the past:
years, has been named assis:
general manager of The Nunn !
tions by Gilmore N. Nunn, pxi (
dent. In addition to his new dut
Ballard will continue as dlrecto N
national sales. N

The Nunn Stations, owned and -
erated by J. Lindsay Nunn and :*
more N. Nunn, are WBIR, Kr“
ville, Tennessee KFDA, Amar’ i
Texas; WCMI, Ashland, Kentuc®::
Huntington, West Virginia |
WLAP, Lexington, Kentucky. "

Noamed Nielsen V.-P.:
The appointment of Franki"\
Borst to the post of V1ce-pre51("' =
was announced yesterday by ¥
board of directors of the A. C. 1*{
sen Company. Borst joined the® 15‘,
search organization in 1937 f’l;;
worked as field auditor. From fiy,
to 1943 he supervised the field trii
ing school and in 1945 was pro’ &
ted to the drug-food client ser'e
department. &
He was named a senior acct‘Bu

tling Co., thru Ivan Hill, Ine.: Local!l|}
viece Show—WWeaterman Clint Yc§
WNBQ, Standard Milling Co.. thru .'

‘..-

A

in

executive in 1948.
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TEN CENTS

rge Campaign Be
Continued, With
"Names Named

_{ Chicago—RADIO DAILY was
tmmended yesterday by the
c: gwerful service committee of
» Radio Manufacturers As-
dation for initiating and
~arheading the fight to clean
t alleged TV servicemen’s
1ses in the New York City
sa and elsewhere. A. T.
im” Alexander, of Motor-
{Continued on Page 3)

A Will Finance
Husical For Records

! he Radio Corporation of Ameri-
liwill become an “angel” for the
g'r Irving Berlin-Howard Lindsay-
@2 sel Crouse musical “Call Me
liiam" in order to get exclusive
+rrding rights by the original cast,
't 7as learned yesterday. The pact,
A7 being negotiated, was reported
% include radio and television

§ (Continued on Page 2)
i - "

Sdions Furnish Talent
» For Quiz Kids Program

‘+-hicago—Six children who appear
M Quiz Kid's programs locally
“i:e to Chicago on Junc 11 to ap-
“br on the national Quiz Kid’s
‘¥ x, One pgucst—I15-year-old Mar-
'%7. Rintala, winner of the 1950 Min-
(Continued on Page 3)

p— -r

- Observer
: Washington—Richard P. Doh-
atty, NAB omployer-employe re-
‘v allons dlrector, is in Gonova as
;'m employer member of the U. S.
“; lelegation to the Intornational
; ;\‘.ﬂbor Organization meoting thore,
-, {AB gald yesterday. A total of F
. 7 nations is represented ol the
{ coslons. Doherty will also ob-
*i erve broadcasling labor prob. !
~-ems In Franco and England. !

=T

e

45 towns.

Towuring News Show

Oklahoma City—"Oklahoma’s Front
through Friday program of state news carried by WKY, Oklahoma City.
will hit the road for itls seventh tour in the four years of its existence
when broadcasts are originated from five central
during the week of June 26. In six previous tours of the newscast, over
4,000 miles have been covered and broadcasts have originated from

Page,” a 15-minule Monday

Oklahoma towns

New Programming
Appoinfments Made

Three new appointments in the
ABC program department were an-
nounced yesterday by Robert E.
Kintner, network president. Leon-
ard Reeg, who has been eastern pro-
gram manager for AM, now be-
comes national director of AM pro-
grams. Alexander Stronach, Jr., for-
merly manager of TV programs, is
the new national director of TV
programs and Harold L. Morgan,
Jr., business manager for video, was

{Continued on Page 3)

Radio-TV Stars To Plug
ABC Outlets In Chicago

Chicago—~WENR and WENR-TV
have begun a series of original
station breaks featuring local and
network . stars appearing on the
stations, adcording to Leconard
“Buzz"” Blair, program director for
ABC's Central Division.

Walter Winchell, Don McNeill,

(Continued on Page 5)

(alls Bad Servicing
TV "Growing Pains'

Washington Rurcar of RADIO DAILY

Washington—Abuses by television
manufacturers, retailers and service
agencies were recited anew yester-
day before the Better Business Bur-
ecau convention. James H. Carmine,
executive vice-president of Philco
Corporation, admitted the unethical
practices, but added that they were
chiefly growing pains of the indus-
try.

Carmine and Hugh R. Jackson,

(Continued on Page 5)

Fairbanks Studios Film
Ed Wynn Telecast

West Coast Bureau of RADIO DAILY

Los Angeles—Marking the first
time that a television program has
been photographed simultaneously
with telecast the Ed Wynn show
produced in Hollywood will be
filmed by Jerry Fairbanks Produc-
tions tonight. Using five 35mm cam-

(Continued on Page 2)

Coast Medical Clinic To View
Use Of Color TV In Surgery

The first west coast presentation
of medical color television will be
staged at the annual session of the
American Medical Association
which will be held in San Francisco,
June 26-29,

Plans for the presentation have
been worked out by Stanford Uni-
versity School of Medicine, Univer-
sity of California Medical School
and Fort Miley Veterans Adminisg-

tration Hospital in  co-operation

with Smith, Klinc & French Labor-
atories of Philadelphia, who intro-
duced color tclevision at the A.M.A.
session at Atlantic City.

The clinical demonstration will be
colorcast from the Fort Miley Vet-
erans Hospital to the Masonic Tem-
ple where a bank of 16 color TV re-

ceivers will be installed for the
A.M.A. audience. The equipment
employs the CBS type of color

'V WEBS OPPOSED TO AFM FILM PLAN

BMA [ Lauds Drive To Improve TV Servicing

Petrillo Proposal
Not Aceceptable
To Networks

James Petrillo’s deal with
four independent TV pro-
ducers on the westcoast
whereby AFM musicians will
get a five per cent gross on
the sale of new TV musical
films is not regar