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APPROVED
PRECISION PRODUCTS
give you
=8 ) PREMIUM QUALIT
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«..sold by conveniently located distributors

who are willing and able to help you

\
. . , \\
There are 1700 electronic items in the Mallory catalog— vibrators —capacitors ';,\
—controls—all Approved Precision Products—that have that “extra some- V\

thing” it takes to make a winner: PREMIUM QUALITY ! Fifteen years of
performance have proved that Mallory quality gives longer life, better accuracy,
greater dependability to every job you do.

That’s why more Mallory-made vibrators are in use today than all other makes
combined . . . why Mallory capacitors enjoy a nationwide recognition for
superiority . . . why Mallory controls are preferred for closer tolerances and
extra dependability by service engineers everywhere.

Remember that Mallory offers you Approved Precision Products in complete
lines—lines available through conveniently located distributors who have
the ability and desire to serve you well—with premium quality products at
no extra cost.

il o

F. R. MALLORY & CO., Inc., INDIANAPOLIS 6, INDIANA
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BRAND

SCOTCHS:... ..., TRAPE

OFFERING HOME AND PROFESSIONAL RECORDERS A NEW

STANDARD OF TONE FIDELITY AND EASE OF HANDLING

Developed In the research laboratories of the 3M Company . . . the world’s largest
manufacturers of pressure-sensitive adhesive tapes . . . "SCOTCH” Sound Recording
TAPE Is now available in quantity for inmediate delivery. No other magnetic recording
medium can offer all these advantages:

§. Better frequency response at slow recording 7. The non-magnertic tape backing between the
° speeds—due to “SCOTCH” Sound Recording layers of magnetic coatings in the roll preveats
Tape’s extremely thin, uniform magnetic coat- “cross-talk.”
ing: Easy to handle. No snarls, backlashes, or kinks
2, Low noise level because of uniform dispersion 8 Y 0 i ’ ]
* of particles and mirror-like surface. 9. Freedom from breakage. Resin treated backing
3. Higher Coercive Force—350 oersteds—in_sures provides a teasile strength of 8 to 10 pounds.
higher frequency response and greater signal 10.' Can be marked on back to indicate start and
strength. ° stop of different sound sequeaces in the same
4, Flatsurface and largearea provide positive con- roll.
tact with the pick-up and give greater dynamic 11. Essily edited by snipping out unwanted por-
range. tions and then taping together with “SCOTCH”
§. Uaiform width control in manufacture insures transpacent Tape.
even, constant tracking. 12. Perfect reproduction for several thousand play-

&, Adequate space on Y} inch width fo¢ multiple

sound tracks,

backs. Erases clean with low power—no special
erase head required.

TAPE SPEED @ IN/SEC

RECORD CUKRENT 0.5 m.o.
IN BRUSH BK 919 HEAD,

WITH 2 m.a. 30K BIAS

PLAYBACK IN SAME TYPE
HEAD

ERASE CURRENT20 m.o0.30KC
USING BRUSH BK 915_HEAD

MAX. RECORD CURRENT
APPROX. 1.2 m.a.

4

=0 S
0o 200 500 1000 2000 3000 10000
FREQUENCY IN CYCLES/SEC

ol

RELATIVE TO t MV,

<30 b

so

VOLTAGE OUTPUT IN db

Licensee of Armounr
Research Foundation

Made in U.S. A. by MINNESOTA MINING & MFG. €0. Saint Paul 6, Minn.
HE 3M company
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Philco has launched the
Greatest Local Newspaper
Advertising Campaign

Allover the country,
you've been seeing

it in your local news-

papers...the start of
the most/powerful, concentrated advertis-

ing campaign ever released in the radio
industry. It is planned and paid for by
Philco and your Philco distributor to set
the pace for your return to old-fashioned,

two-fisted advertising and promotion.

"Selling Days are Here Again."” After
six long years of shortage merchan-
dising”, now is the time for action .
for doing all the things you used to do
to create trafficc to make sales, to
promote your business. Again you can
look to Philco, the leader, as you did
through all the years that built the
radio business, for the advertising

supporl you need to put 'fire” into

in Radio History

your promotions. Magazine advertising,
radio advertising and now local news-
paper advertising, in huge, walloping,

full page units.

Yes, now is the time to get back to
old-time selling. Philco is back, pro-
moting the radio business and your
business in the hard-hitting way that
won leadership for 17 years. Tie-in your
efforts where they will yield the great-
est results. Concentrate your ads, your
windows, your floor displays 'on Philco.
Impartial surveys show again that Philco
is preferred by 2 and 3 to 1 over the
next nearest brands. It's the line that's
easiest to sell because it's the name the

public wants.

Let's get going. Selling days are
here again!

for 17 years America has said:

Whentheres a Choice, itéa PHILCO




The Publishers
Sound Off

RARE COPY .nd a roaring “frst” in
this business is this issue of RADIO &
Television RETAILING, featuring the
products and suppliers ot fowr indus-
tries. We are the first to wrap it up in
one book, whether you call it first edi
tion, blue book, or bible. 1t is the much
demanded directory and list-all buyers’
guide to the key merchandise handled
by our leading retailers

INTO FOCUS at last comes the tele-
vision picture in the U. S. and there's
climbing to be done on the band wagon.
The pictures are reaching a delighted
one-fifth of the nation and they’re call-
ing the new industry a $300 million a
year job by '48. Fall sports will give it
an additional shove. A beautiful total
of 89,000 TV units were produced to
Sept. 1st this year ; the guy who snorted
is now trying ta huy one

FM TRAVELS likewise fast, with 60 to
70 new transmitters going on the air
monthly, Music master Petrillo sounds
favorable to FM programming and
there’s hardly a hurdle left, with popu-
lar-priced sets making a new stir in the
mass market. Big-wigs say sets sans
FM will be obsolete within six months.

FLYING SAUCERS is the term for
the current output of phono records and
their movement across retail counters
The sustained consumer interest in all

LABOR has a hol|dqy from styles of combinations of course means

that a pile of platters goes with each

unit, along with mneedles (that’s the

transformer service, when point) and accessories

SIESTA’S END in the merchandising
of appliances is still hard for the trade
to realize. The honeymoon is so well

. ~ over that the first domestic braw!l is

Made' The Me"t know : well under way; people are gettings=

% hurt. Lining for the cloud: the tre-
mendous amount of appliance business

how” in design and con- : waiting for those who knock on the

door and ask for it

the installations are Ment-

struction is summed up in

MAINTENANCE MEN in the serv-
ice, sound and parts husiness are heard
to say that “we’re through repairing
junk for peanuts.” When they start in
on the expensive TV-FM-COMBO
units, they assume the status of experts
working on valuable home-entertain-
ment instruments for appropriate fees.
The business has new life, new profits,
new horizons,

MERIT QUALITY.

IN OTHER WORDS thiere’s a wave of

j < : certified optimism in all our branches—

MER" COIL & TRANSFORMER CORP in radio, appliances, records and serv-
ice. This Fall, it’s singularly great to
TELEPHONE be a “Rig Four” dealer.

4427 North Clark St. Long Beach 6311 CHICAGO 40, ILL. l THE PUBLISHERS
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is the NEW

W
/'-

3% POUNDS
OF GLAMOROUS
PERSONAL RADIO

Enterprising radio merchandisers will hitch their *'Sales”
to the GAROD *‘Starlet”. It's a tiny triumph of design

that is a '‘notural” sales booster. Weighs only 32

EkSONA
. . 3 : . INITi 35
pounds with batteries. Packs in traveling bags, sits

on end tahles . . . it's tiny enough to s 95
Ideal pe lized gift.
slip into o coat pocket. . % Ideal persona g

% Plays instantly when opened.

% Shuts off automatically when lid is closed.

GAROD AW-ONE Bu"-DS THE :gwﬂ % Finished in Metal and Plastic Z-tone

color combinations.

PHONE YOQUR DISTRIBUTOR OR WRITE US DIRECTLY FOR FREE DETAILS.

”gndign 7 “,,[’uxury poriaéﬂz 7

A full-size AC-DC Garod, cut- 3-way AC-DC Battery. Weighs
standing in the field. Heavy only 62 pounds with bat-
Alnico speaker. Handsome teries. Featuring full 5
walnut plastic cabinet, Speaker.

$1995 $3995:...

~ GAROD RADIO CORPORATION ® 70 WASHINGTON STREET L4 BROOKLYN AN Y

RADIO & Television RETAILING e September, 1947 5
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FREEQRENIY ROUryTaTioN

EXPLAINS FM!. .. SELLS FM! [ 1.

Now you can demonstrate clearly the vast difference in M"Od['ol

FM reception—right in the prospect’s home! The Facto- 2. H .

Meter provides both AM and FM reception enabling the ow it sounds ., 4 2
listener to make a direct comparison. Furthermore, you i 9Nt in the;,
can show where the FM set should be installed for maxi- n homel

mum power and efficiency—often making possible the 3, Wbef/’er "

elimination of an expensive antenna installation. Here's

the ideal way to Se// FM by Showing FM! See it at your 4 riall
nearest Bendix Radio Distributor! ! S W/Iere ¢ place "
Maxim,, " © M sy for
AVAILABLE TO ALL RADIO DEALERS EVERYWHERE FROM ange and .
! re"epho,,/
BENDIX DISTRIBUTORS . COMPLETE WITH SPECIAL —
———
COVER, FM MERCHANDISING KIT AND SELLING AIDS. T—
\r
RN BENDIX RADIO DIVISION of
QBE%A DIOB BALTIMORE 4, MARYLAND
RN POCcN AVIATION CORPORATION

BN MATE BT

RADIQ & Television RETAILING « September, 1947



L
Publicconfidenceinawell-known, respected
product is the voltage that sparks sales.
Let radio owners know that you install
and sell G-E tubes, and you’ve taken the

first big step toward increasing your
volume of business.

Postwar buyers are demanding
“name” merchandise. With G-E
tubes, you offer customers the
brand-name that LEADS in qual-
ity, reliability, and engineering
advancement . . . stamping you

RADIO
TUBES

WHAT'S NEXT-BEST TO HAVING YOUR SERVICE SHOP
z3 LOCATED ON A FAMOUS BUSY CORNER?

DISPLAY AND HANDLE GENERAL ELECTRIC TUBES!
The popular G-E monogram draws trade to you.

asa preferred source for tube purchases
and trustworthy radio repair work.

Greater patronage of your shop, a
bigger volume of service work, faster
tube turnover—all these come pack-
aged in the familiar orange-and-blue
General Electric cartons. Act now to
reap the reward that will accrue from
establishing your shop as local G-E
tube headquarters! Electronics Depart-
ment, General Electric Company, Sche-
nectady 5, New York.

And Generol Electric helps you actively promote your business! Write for Sales-aicls
Booklet ETR-51, which describes the colorful G-E line of tube window dis-
plays, direct-mail pieces, and numerous other items useful for widening

your client-list and selling more service, tubes, and parts.

GENERAL ) ELECTRIC

|||||| -88%0

FIRST AND GREATEST NAME IN ELECTRONICS

RADIO & Television RETAILING ¢ September, 1947
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PUSH-BUTTON TUNING ON 30TH AM AND FM!
This is only one of the many features that
put the new Delco Combination ahead of
the field. With 14 tubes, plus rectifier, this
Combination also provides three short-wave
bands and a record player that handles
fourteen 10-inch or ten 12-inch records,
with automatic shut-oft.

DELCO RADIO

A GENERAL MOTORS PRODUCT

Deico radios are distributed nationally by
United Motors Service. See your United
Motorsdistributorabout the Delcoradioline.

TYLE-WISE and performance-wise, the new Delco
Combination sets entirely new standards of
radio value!

Its advanced engineering is apparent in such features
as the 15-inch speaker for finer reproduction . . . the
24 different base and treble combinations . .. the bali-
bearing roller mechanism for the phonograph . . . the
precision-designed selector blades that prevent record-
chipping . . . the lightweight tone arm with jeweled-
point pick-up . . . and many more.

Its superb styling is evident in the graceful lines and
exquisite workmanship of the 18th-Century cabinets.
Two models are available—R-1251 in walnut, and
R-1252 in mahogany—both furniture pieces of
authentic distinction.

To see and hear the best of all that’s new in radio,
ask your United Motors Service distributor to demon-
strate the new Delco Radio Combination and other
popular models.

RADIO & Television RETAILING ¢ September, 1947



AR KING . istier...

oo designed for selling!

Here is a new, compact quality radio at a price that is
gure to stimulate consumer huying today! The Air King
Minstrel “has everything”—amazing power—rich tone—
quality construction—and a price that will overcome

consumer resistance,

/' MODEL A-400

$1 395

SLIGHTLY HIGHER
WEST OF R,OCKITS

FEATURES THAT YOU CAN SELL!
Four tubes (including rectifier) superhetercdyne * Automatic
volume control * Exclusive Air King Circuit * Alnico V PM
Speaker * AC-DC - Size: 7" long x 5%’ high x 4%2" deep
odel A-400 Ebony $13.95, Available in 3 colors.

IN VIAI.NU'I'

Another A l R K IN G spectacular value! $1 9 95

Perfection in plastic cabinet design plus superb tone, ex
treme sensitivily and precision engineering make the Air
King Prince the outstanding radio value of the year—ond

of the hest buys in the entire industry.

CHECK THESE FEATURES:

Precisicn die-cut antenna * Modern, illuminated airplone type dial
Five tubes €including rectifier) superheterodyne * Latest Air King
circuit design * Alnico V PM Speaker * 2 Gang rubber mounted
tuning condenser * Beam power pentode audio system * AC- DC
Size: 9% long x 6 high x 5% deep * Available in Walnut (model
A-511) and Jvory (model A-512; $21.95).

L/A’ 0}7/1// 0/ ////r/m Stnee 7920

AR KNG

RADTO

Division of HYTRON RADIO & ELECTRONICS CORP.

SLIGHILY HIGHER
WEST OF ROCKIES

%1 Ty 3
ll||,.,
£ B R R R
1 1 8 11 33
£0 8 8 1 g
[2 A B R

D
E7
°

z

>

“ MR KING Frince

%oty

% We Have a Limited Number of Distributor and Dealer Territories Open 3

Write or wire {New Address): Air King Products Co., Inc

RADIO & Television RETAILING « September, 1947

170 53rd Street, Brooklyn 32, N. Y. - Export Address: A¥ King International, 75 West Street, New York 6, N. Y.



When you buy FM

-« . either in a transmiltter, a receiving set or in other radio ap-

10

paratus . . .

you are enlitled to and should insist on obtaining

the full advantages of genuine frequency modulation as in-

vented, perfected and patented by Dr. Edwin H. Armstrong.

These are the companies which are authorized and licensed to

use the genuine Armstrong System of Frequency Modulation.

Airadio, Inec.

Ansley Radio Corporation
Browning Laboratories, Inec.
Canadian Marconi Co.

Collins Audio Products Com-
pany, Ine.

Cover Dual Signal Systems.
Inc.

Doolittle Radio, Inec.

Electric and Musical
Industries, Ltd.

Espey Manufacturing
Company, Ine.

Fada Radio and Electrie
Company, Inc.

Finch Telecommunieations,
Inec.

Freed Radio Corporation
Garod Radio Corporation

General Electric Company

Hallicrafters Company
Iloward Radio Company
Fred M. Link

Magnavex Company, Ine.
Maguire Industries, Inc.

Minerva Corporation of
America

Pilot Radio Corporation
Secott Radio Laboratories, Ine.

Radio Engineering
Laboratories, Inc.

Stewart-Warner Corporation
Stromberg-Carlson Company

Templetone Radio
Manufacturing Corp.

Wilcox-Gay Corporation

Western Electrie
Company, Inc.

Westinghouse Eleetric
Corporation

Zenith Radio Corporation

THE ARMS‘[RONG SYSTEM

LIcenggg UNDER ARMSTRONG PATENTS

RADIQ & Television RETAILING «

September, 1947
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Now— wake up to

extra sales with the
'"\WAKE-UP-TO-MUSIC’’

Maria Montex—
1 starring in the United
i Ll Artists releose “ATLANTIS”,
a Seymour Nebenzal
production.

These General Electric clock-radios are the fast-
est selling radios in America. Demand is tre-
mendous. Get your share of these easy sales.
G-E clock-radios are a double value. A radio
and an electric alarm clock combined. There’s a
model for every taste—at prices for every purse.
For full information on these money-makers
write your General Electric radio distributor or
General Electric Company, Receiver Division,
Electronics Park, Syracuse, N. Y.

What beauty! Beauty of tone, beauty of cab-
inet in this G-E Clock-Radio, Model 62.
Genuine ivory plastic. Plenty of power. Super:-
heterodyne circuit. Built-in Beum-a-scope
antenna. Big (4") Dynapower Speaker. Latest
model, accurate G-E electric clock. Also avail-
able in rosewood plastic, Mode! 60.

AN INVITATION: visit our permanent dis-

MODEL 50W play, 11th Floor, Merchandise Mart, Chicago.

MODEL 508

Popular priced —these gem-like G-E
clock-radios are a double value—radio
and clock in one dainty cabinet. Every-
body’s a prospect. Available in ivory,
lustrous black, or rosewood plastic.
MODEL 50

GENERAL @) ELECTRIC

LEADER IN RADIO, TELEVISION AND ELECTRONICS

PORTABLES ® TABLE MODELS o CONSOLES o FARM SETS o AUTOMATIC PHONOGRAPH COMBINATIONS e TELEVISION

RADIO & Television RETAILING ¢ September, 1947 1



2 NEW LEADERS ARE BORN...

L merson

Emerson Radio Compact

Model 547

Remarkable new AC.-DC
Superheterodyne in Ivory
Plastic with superlative
Style, Tone, Performance
and Value features.

Oversize Alnico 5
Permanent Magnet
Speaker—LARGER
Super-Loop An-
tenna — Illumi-
nated Sliderule
Dial and many
new chassis de-
velopments.

A new SURE-
FIRE leader!

[y ==
—leieEE >0
GREAT NEW EMERSONS FOR “HOT” PROMOTION ——
Here is Emerson Radio engincering at a new high stuall radio—BETTER Stvle, Tone. Performance
peak! Two new leaders to jolt public attention and Value—and they're priced for VOLUME sales

and BUYING ACTTON—to put new zip inte vour and profit.

- g 1 s
entire business! Get the facts from yonr Emerson Radio dis-

They have EVERYTHING you ever saw in tributor NOW.,

EMERSON RADIO & PHONOGRAPH CORP. « NEW YORK 11, N. Y.
WORLD’S LARGEST MAKER OF SMALL RADIO

12 RADIO & Television RETAILING o September, 1947



AND A GREAT PROMOTION FOLLOWS...

‘Emerson,
Radio and
Television

Smallest Emerson
Self-Powered Portable

Model 560

Tops them all — in com-
pactness, in beauty, in
Simon Pure Perform-
ance wherever it
goes!

Maroon plastic
cabinet, 8% in.
wide—with sturdy
carrying handle.

Oversize Alnico

5 Permanent

Magnet Speak-

er and over-size

Super-Loop An-

tenna. Sliderule
dial. Uses long-
life batteries.

jI‘“eaturfmg these two new models — boosting the- radio broadcasts, point-of-sale promotion and a
e ) .
‘ent_ire Emerson radio line — the biggest campaign wide range of special features focus public at-
in radio history i now under way. tention on windows and stores of participating
- «National .magazines, hundreds of newspapers, dealers. Get on the bandwagon NOW!
Prert

EMERSON RADIO & PHONOGRAPH CORP. + NEW YORK 11, N. Y.
WORLD’S LARGEST MAKER OF SMALL RADIO

RAD!O & Television RETAILING » September, 1947 . 13



GET MUR@ UUT UF LIFE WITH TELEVISION

._,-," 1
A Pai ISk

IHustrated: The Wesiminster —
with Television, FM.AM Radlo,
Automatic Phonograph ~Cabinets
designed by Herbert Rosengren,
Interior by W. & J. Sloone.

Geot the most cut of television with DauMont frcstige

As the World Series and the football season bring television to
o new level of interest the Du Mont franchise makes its

holder. television capital of his community.

This- much-sought dealership is restricted to the outstanding stores in each market.

e MO

74477«4% He /nwfm Cblereaeon

DU MONT TELEVISION STATION

WABD

is droodcosting oll the home gomes of the
NEW YORK YANKEES
BOTH DAY AND NIGHT

ALLEN B. DU MONT LABGRATORIES. INC. o GENERAL TElEVlSIUN SALES BFFICiS AND STATION WABD 515 MAL ISUN AVE., NEW YORK 22, NEW YORK o HOME OFFICES AND PLINTS, PASSAIE, NEW TERSEY

Copyright 1947, Allen B. Du Mont Laboratories, Inc.

14
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To-Morrow,

‘Since Broadcasting Began’ ~N AD @ ‘The Radio of

L O To-Day.

THRILLING

C)O' or

ympéan%
IN THE RADIO of
TO-MORROW . .. TO-DAY

by

Madel P8O . Settimg the new mode in 3 t J J-

Personal Portobles . . Tri-Powered AC-DC re-emunent in raato

Seperheterodynes. Plays anywhere AC-DC S 95

carrent or on self <contained batteries. O

é;l:lv;en lof spt;rlkln‘1 \zlcalnut, M:;oon‘, List / / / t.
vine lvol astit eomlng ony

Plmstic 5/ o Less Botteries 9 amour cotor F' aslics

Fada’s reputation for outstanding
style design and cabinet color plas-
tics is again brought to the fore
with these two new brilliant FADA
receivers 700 and P80. Jobbers and
dealers from coast to coast acclaim
them as the most uniquely styled
and the most colorful anywhere,
quick sellers and sure to attract
volume sales.

Fada Models 711 and P80

are ultra modern . . . streamlined re-
Mlodet 711 . . . AT-DC Superheterody ceivers featuring Decorator z
@ colorful "FADA-.JCENT" cabinets. AII f nng rator Color Plas

tics to complement any room color

Alabaster, Mottied Blue with Alabastfer, $29 95
List scheme.

alobaster, Alobaster with Red, Maroon with
Onyx with Alabastes. Choice of five colors

FADA RADIO & ELECTRIC COMPANY, INC.

BELLEVILLE, NEW JERSEY

RADIO & Television RETAILING o September, 1947 1S



YOUR advertising funds do a better
job . . . get faster results in the Great
Chicago Market when you take advan-
tage of the Tribune’s Selective Area
Advertising Plan.

Here, in this area — large enough to
take all or the greater part of the pro-
duction -of many manufacturers—+you
and your dealers will have the kind of
campaign you wanft . . . one aimed di-
rectly at the market each dealer serves.
Prospects will know exactly where they
can buy your product, you'll work in
close cooperation with your-dedlers, and
the result: more sales in the multimil-
lion-dollar Chicago Market.

Chic.ago Tribune

faster
results

strong

dealer
support

better-known

retail
outlets

CHICAGO TRIBUNE’S
Selective Area Advertising Plan

UNDER THE PLAN—
EACH DEALER GETS:

1 Selective coverage of his local market.
2 Prominent display of his name and location.
3 The low rate of just 2%¢ a line!

YOU GET:

1 Better identification of your local outlets.
2 Enthusiastic dealer support.
3 Advertising that pays off right away!

Thee Worlds Grealest e/lémd/m/lm

July average net paid total circulation:
Daily, over 1,030,000 + Sunday, over 1,500,000
MEMBER: AMERICAN NEWSPAPER ADVERTISING NETWORK, INC., FIRST 3 MARKETS GROUP, AND METROPOLITAN SUNDAY NEWSPAPERS. INC.

|

The Selective Area Advertising Plan of-
fers manufacturers increased benefits
from the Tribune’s comprehensive Du-
rable Goods Study.

To learn how this plan fits your
own specific needs, contact the nearest
Tribune representative as shown below.

No other advertising plan gives your
dealers such promjnent identification . . .
none is tailored for such quick results-as
the Tribuné’s Selective Area Advertising
Plan. And no medium penetrates the
Great Chicago Market like the Tribune.
Tribune rates per liné per 100,000 circula-
tion are among -the lowest’in America.

A. W. Dreier, Chicago Tribune
810 Tribune Tower, Chicago 11

E. P. Struhsacker, Chicago Tribune
220 E. 42nd’St., New York City 17

Fitzpatrick & Chamberfin
155 Montgomery St., San Francisco 4

W. E. Bates, Chicago Tribune
Penobscot Building, Detroit 26

RADIO & Television 'EETAILING e September, 1947



an%ﬂﬁ.lﬂl the hottest

line in the Radio Industry !

For years Admiral has led the industry
in the manufacture and sale of Table
Model Radio-Phonograph Combmations
with automatic changers. Now,
Admiral is making a bid for undisputed
leadership in the field of table radios

as well. At $17.95 Model 7TT10E is
unquestionably the “hottest’” numker
on the market. Altogether, nine models
are included in the line priced up te
$29.95 to provide increasingly profitable
“step-ups” for you. Included are two
different chassis, seven plastic medels,
and two terrific wood jobs. Get in

touch with your Admiral distributor
today for full details.

Radio & Television Retailing—Sedtember, 1947




Automatic Radio-Phonograph Admiral
its a peerless achievement in FM-AM radio
= record playing. Easy, full view record
c-free FM. Permeabil'ty-tuned throughout
sensitivity. Dual R. F. stage. Variable tone
r Bass boost. FM and AM Aeroscopes.
n speaker. Tilt-tuning Lucite d.al. Large
compartment. Cabinet of choicest veneers:

gany or Blond. 5289 95

2C-10 (Matched Album Cabinets) Both useful
nd beautiful. Specifically designed to go with
viodel 7C73 console. Quality tongue and groove
onstruction. Styled to double as end table or
»ookcase. Matched set of two cabinets holds
*40 records. Also sold singly. In r.ch Walnut,
viahogany, or Blond veneers.

62 (Avutomatic Radio-Phonograph) America’s
sest-priced nationally advertised console combi-
tion. Dynamic speaker—bass boost—and other
gineering achievements. Beautiful walnut ve-
ar cabinet. An amazing value that’s taking the

blic by storm! $ ’ 2 9 95

(Frequency Modulation)

Frequency Modulation as developed by
Admiral offers all the well known benefits of
FM —PLUS several additional advantages,
thcnks to Admiral’s sensational ‘‘ratio detec-
tor”’ FM circuit. To mention only two: (1) abso-
ut2 freedom from between-station noise while
turing; (2) far simpler identification and rejec-
tion of false tuning points. Both features are
easily demonstrated on your floor. Truly, FM
at its best!

7701 (AC-DC) Engineered and styled
to strict Admiral specifications. A
table set that picks up distant sta-
tions without effort. “‘S-t-r-e-t-c-h”’
dial. Smart louver grille. Beauti-
fully molded in gleaming plastic.

Ebony, Mah >
orTvory. o § 2295

Ebony

7T15 (AC-DC) You’'lllikeits looks . . .
you’ll like its performance and tone.
From tip to toe a superbly styled
table model equally at home in liv-
ing room, bedroom, or kitchen. Qual-
ity-engineered and:crafted in smart

walnut veneer. $2 995

7T12 (Farm Radio) Brings urban re-
ception tc non-electrified areas.
Streamlined mahogany all-plastic
cabinet which completely conceals
standard “*AB”’ battery pack. Iron
core tuning for best tone. 6” Alnico

speaker. Econo-

mizer switch. ’3 7 95
tess
batiery

7706 (Farm Radio) Performance on a
par with city sets! Operates on stan-
dard long-life ““AB” battery pack
protected by economizer switch. 6”
Alnico speaker. Iron core tuning.
Modern Walnut veneer cabinet.

54495

Less
battery

=l
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7RT41 (6 Tubes) Automatic Radio-
Phoemograph. It has everything . . .
compact, tasteful styling, rich tone,
g==2a- volume! Variable tone control,
bass compensation. A great value

sensptionally ’6995

7RT43 (6 Tubes) Au-omatic Radio-
Phonograph. World’s best table
combination for the home, par-
ties, schools, clubs. Variable tone
control. In mat-hless walnut
veneer hand-rubbea throughout.

Py

7RT42 (6 Tubes) Automatic
Radio-Phonograph. A fast
seller that’s rocking the indus-
try back on its heels! Variable
tone control. Mbodern wedge-
edge cabinet in top-grade wal-
nut veneers.

7C73 (FM-AM
proudly preser
and automath
loading. Stati
for maximum :
control. Supe

Hand-rubbed.

»

o

/

[

STHIN MAN”
PORTABLE RADIOS

All Admiral Radio-
Phonographs fea-
ture the sensa-
tional new Miracle
Tone Arm—the
greatest advance
in record playing
since the invention
of the phono-

127 Auditoriur
record storage
Walnut, Maho

e P e A g A

7P34 (AC-DC-Battery) A port- 7P33 (AC-DC-Battery) The per- 7P35 (AC-DC-Battery) Not 7C
able patterned after -he inest fect portable companion . . . shown. New! New! NEW! lov
luggage. Exclusive saldle- plays anywhere under the sun! Sensational luggage-type port- na
stitched case in rich-grained Triple-tuned R. F. gives bril- able covered in GENUINE en
leatherette. Triple-tumed R. F. liant reception. Lightweight, CORDOVAN! Incomparable ne
for amazing performance. luggage-style casein rich-grained beauty. tone and performance! pu

895

black. Travel s o z
scope extra. cgé} *.;.#r )
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TWO BIG FEATURES IN THE NEW 1948

Avtomatic
Moistrol

NO DRIP-TRAY
TO EMPTY....

What a boon! Homemakers every-
where welcome news like this!
Admiral’s new Moistrol (moisture
control) entirely eliminates the bother
of emptying a drip-tray. Excess
moisture now is automatically evap-
orated outside the moist-cold com-
partment. Nothing to empty . . .
nothing to worry about . . . more
room for food . . . far more sanitary

. a time and work saver! Here’s
additional proof of superior Dual-
Temp design that is proving such a
revelation to homemakers.
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Ouie- bulb
Mowest

Stam

Flare

Exbcust tube

GLASS—FLAME—SEAL

Glass — flame — seal. Souns easy Justslip a glass bulb down
over the mount zssembly. Then by cleverly directed gas flames
seal bulb and stem flare together.

Yes, there is a catch in it. A directed flame applied to glass may
cause severe thermal shock. Local expansion and contraction then
result in strain or fracture. Such thermal shock must be avoided
by gradually raising the temperatures of both bulb and stem be-
fore hitting themr. with intensely hot flames. Without scientific
control, permanent strains would be set up which might cause
cracks — immediately or at some future time. The finished tube
would become an ‘‘air leaker”” and useless.

As this multihead rotary sealing machine indexes, fingers of gas
flame — mixed with air delicately proportioned to achieve the
proper temperature — warm, shape, and seal bulb to flare. Be-
cause it is shielded from the flames by the bulb, the stem is pre-
heated before lozding. This preheat temperature is maintained
throughout sealing by hot air blown up under the flare. The con-
tinual stream of hot air also shapes the seal. Concentrated flames
cut off the bulb cullet. In high speed operations, the sealing and
subsequent exhaust operations are per{ ormed on the same machine.

A precision machine carefully controlled by the glass expert
makes this working with glass easy. Gives you a combination
which assures you once again of trouble-free performance from
your Hytron tubes.

SPECIALISTS IN RADIO RECEIVING TUBES SINCE 1921

Senied-In mount ready
for exhaust. Cullet (F)
cul off by gus flames is
disenrded.

RADIO & Television RETAILING ¢ September, 1947
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%olen-Gruhn Co., Inc. of New York is the latest
name to be added to the small but growing list of distributors
selected to represent Hallicrafters new series of fine radio-phonograph consoles
and television receivers. Other outstanding distributors and dealers
are invited to learn further details by sending coupon at right to

Hallicrafters, 4401 X'. 5th Ave., Chicago, Ill.

o
) frod Pa™
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j llustrated here is the

Model 404-S, a combination of musical
pecfection, radio precision and top quality
cabinet wark. In handcrafted com-

binations like this you find FM at its best,
radio and musical reproduction at its

richest. Hallicrafters modzls in this series
range in price from $295.00 up to $750.00 for
the most technically perfect, finest quality
television receivers available.

q%ere is no other radio like Hallicrafters. Backed by
more than 15 years' specialized experience in the development of high frequency, high
fidelity radio equipment, Hallicrafters is extending acceptance of its top quality
products into general consumer markets. By radio engineers, radio amateurs
and by millions of communications-trained veterans Hallicrafters has long been
known as “‘the radio man’s radio.” This great reputation, justly deserved,
is one on which you can capitalize with profiz to yourself and
satisfaction to yout customers.

) A fen
Hors /N Iy :
licrtft® {alion -
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r[earn more about Hallicrafters new
system of selected representation.

JESE

- THE HALLICRAFTERS CO.
4401 W. 5th Ave., Chjcago, lil.

Gentlemen: We are interested in further details about your
new system of representation on radio-phonograph combina-
tions. Please send <ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>