RADIO:TELEVISION

RETAILING

B | STAY IN THERE PITCHING




ARVIN MODEL 40807 — Gives you the
inside track on small apartment,
trailer, and “gecond set” business.
Smartest modern design, easily port-
able, weighs only 40 lbs. What’s
more, it comes in three colors—
Mahogany, Limed Oak, or Willow
Green—to please all tastes. 814"
black tube fxlé easy daylight view-
ing; straight operation;

easy-as-radio tuning. 5“ 995

ARVIN MODEL 2123 tMm—Here is sales
dynamite! No imitation wood grain
painted on metal, but beautifully
styled hardwood with mahogany
veneer! 1213" black tube! Phono-
jack; built-in antenna; a marvelous

value that puts you out $14995

in front!
(Table to match at extra cost.)

ARVIN MODEL 2121 TM—Unequalled
value in a deluxe quality 1214” table
model TV, with high-styled hard-
wood cabinet in rich mahogany fin-
ish. Sharp, steady pictures of highest
quality, like a fine photograph!
Black tube; AC operation; simplest
two-knob tuning; highest immunity
from interference. Velvet Voice FM

tone; phono-jack and $] 6995

built-in antenna.
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Arvin TV

@ VISIBLE VALUE

You can see the difference!

in every important respect . .
tone . . . beauty of cabinet . .
service-free performance.

In less than a year Arvin TV h

as earned an outstanding reputation
clarity of picture . . . faithfulness of
. and, highly important to dealers . . .

Those early months were full of promise for the future. And now

that promise has been amp
great new TV line for 1951.

ly fulfilled with introduction of Arvin’s

Here is a complete line, built around eleven basic models, every
one designed and engineered to a quality standard, not to a price.
Yet, Arvin prices are highly competitive throughout the line.

Backing up the new
and merchandising program
in these leading na

‘Arvin line is the most intensive advertising
in Arvin history with dominant space
tional magazines: Life, Post, Newsweek, Better

Homes & Gardens, Look and Time.
Is it any wonder that Arvin is the fastest growing name in tele-

vision? And isn’t it just sound business for you to get full details on

this great new line from your

name, today! Arvin Industries,
Noblitt-Sparks Industries, Inc.)

00'0 &

ARVIN MODEL 2126 cM—They’ll look!
They’ll listen! They’ll wonder if you've
made a mistake! Because this beautiful
12%4” mahogany console is so far ahead
of anything your customers have seen
at this price! Black tube for sunlight-
sharp pictures; easy-as-radio tuning;
AC operation for longest tube life:

phono-jack and built-in
antenna. Priced at only $l 7995

www americanradiohistorv com

distributor? Phone, write or wire for his
Inc., Columbus, Indiana. (Formerly

ARVIN MODEL 2120CM — This is the finest
1214" mahogany console in the whole
Arvin TV line, with “all the luxury:.
trimmings your deluxe-class customers” °
could want! Cabinet styling of exquisite
beauty, set off by sparkling lucite con-
trol knobs and Finish-O-Gold trim. In-
side, a wealth of famous-Arvin features
insure top performance. Pho- s 95
no-jack and built-inantenna. ] 99
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ARVIN MODEL 2161 TM—Not a metal
cabinet, but solid selected hardwoods
with mahogany veneer! Crystal lucite
control knobs. 16-inch rectangular

black tube; phono-jack; built-in
antenna. Matching table at
extra cost. $2'995

ARVIN MODEL 2164 CM— Whereelse have
you seen a super-powered sixteen-inch
TV so beautifully styled, so perfect in
performance, at such a price? Rectan-
gular black tube; sharp, steady day-
light pictures even in fringe areas;
imported mahogany \ll(eneers; two-
thirds doors; phono-jack; $2]995

built-in antenna!
2164 CB, Limed Oak finish $289.95)

RADIO & TELEVISION RETAILING e August, 1950'

ARVIN MODEL 2160 cM—High-styled,
beautifully finiched mahogany console
for your customers who know fine fur-
niture. 16-inch rectangular black tube;
lucite and finish-o’-gold appointments.
Phono-jack and built-in antenna.

Super-powered for sharp 52 4995

pictures evervwhere!
(2160 CB, Limed Ocak finish $259.95)

ARVIN MODEL 4152 cM—This is for your
“‘carriage trade” —the man who wants
the finest TV built, regardless of price!
This is it!—America’s most beautiful
mahogany console and most powerful
16-incl:i TV :i:et—at any price! Two-
thirds doors; lucite controls; $32995

phono-jack; built-inantenna.
(4162 CB, Limed Oak finish $339.95)

www americanradiohistorv com

ARVIN MODEL 2i24 cCM—They’ll shop
all over town without finding another
such TV-radio-phone combination
value! 1214" black tube; AM-FM radio,
8 tubes itcluding rectifier. Plays 33, 45,
78 rpm records, intermixes 10 and 12-

2799

inch, shuts itself off. Selected
imported mahogany finish.

ARVIN MODEL 2162 ccM—No ifs or ands
about it, this is America’s outstanding
value in 16” T'V-radio-phono combina-
tion! Rectangular black tube for sun-
light-sharp pictures; finest interference
controls; AM radio, 6 tubes including
rectifier. 3-speed record changer plays

33, 45, 78 rpm, intermixes, 534935

shuts itself off.



MASTER KEY to Profit Control...
5, SiMplified Systems

LT

BASIC RECOR1.
P YN

3 -

Get this FREE HELP in applying
simple forms to YOUR business

copies for accounting, delivery, shipping, C. O. D., serv-
fact-filled pages of BUSINESs AIDs, outstanding dealers ice, customer and audit. A Detroit dealer explains a four-
tell in their own words how they secure PROTECTION copy Sales Contract, CONSECUTIVELY NUMBERED, giving
against profit-leaks, losses, mistakes, delays and disputes complete bookkeeping, customer, delivery and audit in-
through complete, accurate and efficient records of every formation, and a NEw Service Form that prevents errors

Here is the system “know how” of your business. In the

and losses.

transaction.
A leading Brooklyn television dealer, for instance, tells GET THIS HELP . . . NOW
how ONE CoMBINED ForRM provides exact duplicate ) i X
BUsINEss AIps is packed with the practical system experi-

ence of leaders in your line of business. Let us send your
copy FreEk. Standard’s nearby Representative, skilled in
Paperwork Simplification, can help design and apply the
most efficient forms and method of writing to suit your
cxact needs: A ForM FLow REGISTER . . . UNIT ZIPSET
...or KaNT-SL1P Continuous Forms (typewriter) System.,

The Standard Electric
Form Flow Register.
Fully antomatic!
Write, touch a button,
that’s all! Hundreds of
other models—desk,
counter and portable,
for every record

need in business.

O The Standar
o 1308 Campp

d Regisrer Company
ell S'reer, Day'on 1, Ohj
7 io

Py,
ase sy Ry Withg

CONtalyfy, 0bligats,
& praceie 18atip,,
and formg 4_{ ,“e:;,‘;,’/"’-\‘/’t"l?'lre ;;;;FI‘I/SI‘\'ESS AIDS
"our by, e op . »

1ess, Systems O

Standard Register

Originator of Pin-Wheel Feed
and Marginally Punched Continuous Forms

THE STANDARD REGISTER COMPANY, 1308 CAMPBELL STREET, DAYTON 1, OHIO

PACIFIC COAST: Sunset McKee-Stondard Register Sales Compony, Oakland &, California.
CANADA: R. L. Crain Limited, Ottawa. GREAT BRITAIN: W. H. Smith & Son, Lid., London.
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Laboratories On Wheels. A fleet of
travelling laboratories cover prac-
tically every rtelevision area to test
performance and gather engineering
data which helps to establish Philco’s
high standards of quality.

Comparative Field Tests are being
made constandy in all TV areas.
Through these tests, Philco main-
tains the standards of performance
through which Philce television
receivers outperform all ovhcrs.

engineering, design and production of Philco

television receivers. Here you see some of the

processes that keep Philco "First in Quality”!

From Ecch Day's Production, forty com-
pleted television sets. packed exacdy as a
dealer receives chem, are selected at random
and given a rigorous 40 hour continuous
test to assure that every standard of Philco
quality i5 achieved in production.

Sound Proof Llaboratory. Special sound
proof beoths have been built to test Philco
television combinations for sound quality
on video, phonograpk and radio.

2

Life Tests. All components of Philco r=-
ceivers are rigorously lifz-tested ro assure
that they meet Philco standards of dejend-
ability with an ample safety margin. Here
the Philco electronie built-in acrials and
television tuners are being tested.

Unique Performance Test. [very complered
chassis is operated for several hours on this
specially designed conveyor and rested at
several poinres for picrure and sound qualiry.

¢ PHILCO Television for 1951

% FULFILLS THE PROMISE OF

20 YEARS OF LEADERSHIP

RADIO & TELEVISION RETARLING ¢ August, 1950
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s o “natial’ fov prometing
FREE Howme Domondtrations- !

Brond, New 4 (.
1951 Model, ! £ (11 A

Now!
Pictures Clear
as the Movies

Clear close up
because of NEW

“filteray” Tube

CHANNEL P

ToninG © o

Complete with
Built-inDirectional
Roto-Scope Antenna

o ~

p’-

o

——
g s

L VOLUME e d,d’m—‘“"/'_a‘ -

PR © PICTURE

ON TV—"STOP THE MUSIC," ABC, Thurs., 8 PM, EDT

Now! Big picture television from Admiral that’s
a “‘natural” for promoting sales through free home
demonstrations. Has everything! Good looks!
Outstanding performance! Sensational low price!
Easy asa 12)% to carry. Measures only 18” square
... most compact 16” TV built. Complete with TEXPEXTRA
built-in directional Roto-Scope antenna. Quan- MA:’OR&NY
tities limited . . . see your Admiral distributor! ’
{Prices subject to change withou! notice)
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“MEET

my

ACE
SALESMAN!"

‘ HE G-E monogram on the tubes I stock and install—
that’s Reason No. 1 why I'm doing more business than

ever before!” Plenty of radio-TV servicemen are saying this.
It pays to handle a winner; public preference for General
Electrie puts real money in servicemen’s pockets, will profit
you and accent your reputation for first-class repair-work and
quality tubes and parts. . . . Reason No. 2 why you’ll do
more business, is General Electric tube promotion aids!
Help to you from G-E headquarters never stops. Stunning
new signs and displays; advertising items that crackle

and spark; a host of useful serviceman’s aids; a continuous
flow of up-to-date TV repair tips in Techni-Talk Magazine —
these become dollars-and-cents sales figures. Ask your
distributor fodwy for the full G-E-tube success story!
Electronics Dept., General Electric Company, Schenectady 5, N. Y.

G pt o orfiore

GENERAL £ ELECTRIC

RADIO & TELEVISION RETAILING ¢ August, 1950
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ONE SOURCE FOR ALL
YOUR TUBE REQUIREMENTS

—metal and glass tubes; minia-
tures; TV picture tubes in a wide
range of sizes and types; also
germanium diodes and selenium
rectifiers. General Electric's line
is complete! G.E's list of types
includes newest tube designs for
new radio-TV receivers!. .. Stock
G-E 100-per cent, to simplify or-
dering — benefit from unit deliv-
eries—profit from General Electric
tube quality and popularity!

181-JA6



TV=RADIO SERVICEMEN

Here are 2 Big Ways Federal Helps
You Make More Profits . . . and Keep Them!

replacements that save
FREE’ Service Calls

//OLead-in installations and

—IN HIGH AND LOW NOISE LEVEL AREAS

Federal’s K-1046 and K-111—300-ohm lead-in cables—are your
answers to the problem of keeping service calls down and TV
installation profits UP. K-1046, for low noise level conditions, is
insulated with amazingly durable “silver” polyethylene . . . pro-
viding 309 more service life . . . plus numerous inherent features.
K-111is tops in noisy areas ... minimizing noise, snow and ghosts
due to transmission line pick-up. Pictures are clearer, brighter,
steadier. .. all the time!

Federal is
America’s
leading man-
ufacturer of
solid dielec-
tric coaxial
cables!

K-1046 K-111

FEDERAL SELENIUM RECTIFIERS*
for Replacement in TV and Radio sets

OVER 10,000,000 FEDERAL
SELENIUM RECTIFIERS NOW
IN SETS OF LEADING MAKERS

For servicemen everywhere this means
a new and important replacement mar-
ket ... a steadily growing source of extra
income!

Be ready for this new profit opportu-
nity by being ready to replace selenium
rectifiers with Federal ... the original

Every year, more and more mil-
lions of Federal selenium rec-

tifiers are being installed in cu .
AC-DC, portable, table and con- miniature selenium rectifier. Federal has

the industry’s most complete line!

FTR-1023
sole radios and TV receivers!

Check your stock now—and call your distributor for Federal TV lead-in cables
and Federal miniature selenium rectifiers. It pays to install the best!

o [ederal Jeleph d Radio (c '
g@g eaeral leleprione and Kadlo (orporaltion
e &
L) \# o
< .
Jone b ":o,fc:f)- SELENIUM and INTELIN DIVISION, 100 Kingsland Road, Clifton, New Jersey
In Canada: Federal Electric Manufacturing Company, Ltd., Montreal, P. Q.
Export Distributors: International Standard Electric Corp., 67 Broad St.,N.Y.
8 RADIO & TELEVISION RETAILING « August, 1950
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profit by the exira
advantages of a

“distinguished dealer”
franchise!

Scott Dealers are distinguished dealers. They have the

distinction of selling the world’s finest radio-phonograph
combinations and television receivers Scott Dealers attract
customers who want only perfect quality. They enjoy

the profitable pre-sold patronage of customers who readily S
pay for products bearing the Scott name.

The Scott Distinguished Dealer franchise is protected through
restriction of distribution, making your store Scott Headquarters in
your entire trading area. You are protected by a retail

mark-up that always gives a good margin of profit.

Although the number of Scott dealerships must of necessity
be limited, there are a few franchises available. Write

for details about the Scott franchise today.

K‘(
Lt
\
T

¢

i

The Scott KENILWORTH of $398.50 Refoil. Triple
speed avtomatic phanagraph— AM-FM radio. Hond-
rubbed dork mohaogony cabinet, twa full-length doors.

Scott Radio Laboratories, Incorporated
4541 N. Ravenswood Avenve,
Chicago 40, lllinois

RADIO & TELEVISION RETAILING ¢ August, 1950
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Vonier- BREAK

Big as Life—Real as Life!
Customers will be happier
longer with G.E's life-size,
lifelike pictures!

10 RADIO & TELEVISION RETAILING ¢ August, 1950
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ALL RECORDY

for newest, big-screen rectangular

LALK-

Sparked by overwhelming public demand, dealer orders for the new

G-E Black-Daylite Television line topple zll previous records for

any two months period in G-E history. Waat a profit picture! New

big-as-life, true-to-life pictures, lastingly beautiful furniture, spell

quality that sells on sight . . . backed by a name you and your t

E

customers can depend on. Terrific G-E promotion . . . hot G-E
prices . . . advanced G-E rectangular black tubes . . . G-E automatic
sound . . . and the powerful G-E Built-in-Antenna . . . mean sales '

faster than you've ever sold before. It’s a Profit-Parade you can’t
afford to miss. Call your G-E TV distributor today, or write

General Electric Company, Recerver Division,
Syracuse, New York.

*Plus tax. Installation and picture tube
brotection plan extra. Prices slightly
higher West and South.

RADIO & TELEVISION RETAILING ¢ August, 1950 n
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YOU NEED ONLY ONE BRAND TO CATCH

“EVEREADY?”

BRAND
THE BATTERY WITH

"NINE® LIVES~

BIG BATTERY BUSINESS!

@® “Eveready” radio batteries land big battery business
because they’re the batteries your customers want!
They’re the most widely advertised brand in the world.
Your customers kzow that famous “Eveready” batteries
give long, satisfactory playing life in any portable. It
makes sense to use this one complete line to streamlire
inventories, to cut overhead costs, to bring in big profits

for your store!
[ ]

The terms “Eveready’’, ’Nine Lives”
and the Cat Symbol are trade-marks of

NATIONAL CARBON DIVISION

UNION CARBIDE AND CARBON CORPORATION
30 East 42nd Street, New York 17, N. Y.

District Sales Offices: Atlanta, Chicago, Dallas, Kansas City,
New York, Pittsburgh, San Francisco

‘"BATTERY-ENGINEERED BY BATTERY MANUFACTURERS
FOR BEST BATTERY PERFORMANCE!"

RADIO G TELEVISION RETAILING ¢ August, 1950
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America’s millions on the move
mean BIG MONEY for youv with...

ENITH PORTABLE RADIOS!

The
TRANS-OCEANIC is Always a Best Seller

Outperforms any portable. anvwhere. The one set to sell
when customers want long-range
rereption. Gets standard. plus In-
ternational Short Wave on 5 sep-
arate bands. Humidity - Proofed
against loss of sensitiv-

ity. For AC/DCorbat- 59995T
tery. less batteries

The New UNIVERSAL*
Sets New Sales Records!
Grand, new super-powered long
distance Zenith portable, with
newercﬁner features. Plays on
AC/DC or battery, has
sturdy, buffalo-grained $49951-
case in Black, Brown. fess batteries

...........“....‘.................0.0..

Powerful and Popular
ZENITH ZENETTE*

Hardly bigger than your hand, yet
plays with big-set volume and tone!
Open lid, set’s on—close lid, set’s
off. Weighs but 514 1bs. Battery or
AC/DC operation. In

Burgundy, Ebony or 539951'.

White plastic.

less botteries

TSugges'ed retail price. West Coast and far Sauth prices
slightly higher. Prices subject to change without nofice.

RADIO & TELEVISION RETAILING o August, 1950
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AMERICA’S FINEST PORTABLE

A summer-long parade to resorts, picnies,

beaches, sports events, camps—to countless
places from coast-to-coast—will boost Zenith
Portable Radio sales to all time highs! Anvone
who goes anywhere wants to take their enter-
tainment with them —so make the most of

Americans on the move. Sell Zenith Portables!

Tops for Turnover
TIP-TOP HOLIDAY*

Giant “Tip-Top” Dial with built-
in Wavemagnet swings up above
the set for tuning ease, doubles the
sensitivity of reception. For AC/
DC or battery. Cubi-

net of Ehony or two $3995T

tone Blue-Grey plastic. fess botteries

® 0000000000000 00000000000 0000000000000

*Reg. U. S. Pat. OF.

«1oxs oistances RADIO
and TELEVISION

ZENITH RADIO CORPORATION
6001 DICKENS AVENUE » CHICAGO 39, ILLINOIS

'oi-ooooooovovo'ooooooooooo-ooo-oooooooooogg
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5 SENSATIONAL

Already the fastest growing line in radio, G. E. now
doubles production on 5 sensational new models
headed straight for the top in today’s 5 hottest price
ranges. Setting the pace in style and performance
and backed by the biggest promotion in G-E history,
this new merchandise means a golden tide of profits
for smart dealers everywhere. For the first time ever
you can now offer choice of colors all at same low
price . .. Sensational Dial Beam that lights up each

model!) . . . Full-size radios priced little more than
midgets . .. World’s finest FM-AM table radio at its
price... Amazing sunburst dial...Genuine mahog-
any veneered table sets. Radios for every room,
purse and market! All offering a great big sales-
PLUS —a name customers can depend on! The feast’s
on, the values hot—come and get "em! Call your G-E
radio distributor or write General Electric Co.,
Receiver Division, Syracuse, New York.

station number as you dial (No other radio at any
price has this feature—what a hook in a $19.95*

DELUXE! Actually outperforms many
consoles—how’s that for sales bait! Extra
sensitivity, extra power, extended tonal
range, 5 tubes plus rectifier. Congo
brown {Model 404 below) or alabaster
ivory. Same low price. $29.95%

sunlu(@ et

FULL-SIZE! Not a midget radio with
midget performance but a full-size G-E
for only pennies a week more! Big beau-
tiful mahogany plastic cabinet—over
13" wide, over 8" hight “Big set” fea-
tures: built-in antenna, dial light, slide-
rule dial. Model 402. $24.95*

FINEST FM-AM EVER! Never before
such quality at the price! Here's G.E's
finest ever, with unusual, eye-calching,
sales-catching sunburst dial . . . 7 tubes
plus rectifier . . . genvine Armstrong FM
circuit ... 2bvilt-in antennas .. .G-E Dyna-
power speaker . . . lovely mahogany
plastic cabinet, Model 408. $49.95*

GENUINE MAHOGANY! You've never
sold a lovelier table modell Stunning
wood cabinet is veneered in CHOICE,
HAND-RUBBED, GENUINE MAHOGANY.
Sure-fire with the “cream’ market, With
its 5 tube plus rectifier chassis, 3-gang
tuned RF stage, Model 410 outperforms
many consoles! $39.95*
*Prices stightly higher Weal ond South.

272
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MODELS-50 HOT
e doubled

VO Cliol ¢
our P \WOM

GENERAL @ ELECTRIC
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A $32.95 Value
That Sells for Only

Makes a modern, up-to-the-minute
instrument of any radio, radio-
phonograph or TV set!

Plays 7-inch 3314 LP Records
automatically —twelve hits high!

Plays twelve 10-inch 3314 LP
Records automatically.

Plays ten 12-inch 3314 LP Records
automatically.

Plays a mixed selection of ten 10-
and 12-inch 3314 LP Records
automatically.

Up to 4 hours of music at a single
loading!
’
Just th" You've The Model 104 LP Changer Attachment is readily
. 3 connected to any radio, radio-phonograph or TV
Wa"ed FOI'! JU st WhCIi!' set. Neat, compact, sturdy —designed in collabora-
tion with Columbia engineers—it puts the perfect

Your Cu stomers Want! MODEI. 104 clincher on the “one speed is all you need” idea!

DEMONSTRATE IT—DISPLAY IT—SELL IT!

It's An Unbeatable Combination For Sure,
Steady Profits—

The Changer That Fits The Records—
The Records That Fit The Music!

H E R E ’ S Store and Window Displys  National Magazine Ads
Merchandising Features Publicity Campaign
H EI_P Radio and TV Promotion Complete Co-op Program

Originator of LP Records—Qne Speed . . . Qne

Systam — One Record For Everything from
a 3-minute Pop Mit To o 50-Minute Symphany

wColumbia,” “Masterworks,” @P) ond @ Trade Marks Reg. U. S. Pat, Off. Marcas Registradas

16 RADIO & TELEVISION RETAILING « August, 1950
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Motorola
Jelevision




e

MODEL 20F1 . . . 20 inch MODEL 19K2 . . . MODEL 19K3 . . . MODEL 19K4 . . . MODEL 17K2 . . .
Rectangular tube. FM/AM 19 inch picture tube. 19 inch Rectangular 18 inch picture tube. L7 inch picture tube.
radio . . . 3-speed phoro. Mahogany or Limed tube. Mahogany cab- Mahogany or Limed Mahogany or Limed.
Limed Oak or Mahogany. Qak. inet only. Oak. Qak.

o S
I'd
¥
MODEL 17F4 . . . 17 inch MCDEL 17K1 . . . MODEL 17F5 . . . 17 inch Rec- MODEL 17K4 . . . MODEL 14K1 ... 14 inch
Rectangular tube. FM/AM 17 inch picture t_ube‘ tangular tube. FM/AM radio 17 inch picture tube. Rectcngular tube. Limed
radio . . . 3-speed phono. Mahogany or Limed . .. 3-speed phono. Mahog- Mahogany cabinet  Quk or Mahogany.
Rich Mahogany cabinet. Cak. any or Limed Oak. only.
B
g OR'>
- oPUN
URTO! .
ERE ‘S\‘o ine by 0¥
e weandi?® d distinctive
[ s U al 2 N
MOTORO 5 v Beauntiful screen Siz€8 MODEL 14T3 . . . 14 inch Rec- MODEL 1713 ... 17 inch
1 v ho0S€ odels & d om- tangular tube. Plastic case. Rectangular tube. Plas-
ou € £ m most € Value Price. tic case. Value Price.

the most bheautiful sets ever built..

MODEL 5C1 . . . “Radio-larm”

Clock Radio. Plasfic case in
Forest Green, Ivory or Brown.

ndnlorola

‘\"‘tﬁ’lﬂl‘ r—

RADIOS

Al

MODEL 5X21. .. Short- MOBDEL 5X11 ... AM
wave radio band, AM radio in smart Black,
radio. Walnut, Ivory, [vory or Walnut
Black. plostic.

WwWww americanradiohistorv. com
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MODEL 17F1 . . . 17 inch MODEL 17F2 . . . 17 inch MODEL 17F3B . . . 17 inch MODEL 17K3 .. . 17 inch
Rectangular tube. FM/AM Rectangular tube. FM/AM Rectangular tube. FM/AM Rectangular tube. Limed
radio . . . 3-speed phono. radio . . . 3-speed phono. radio . . . 3-speed phono. Oak or Mahogamy
Mahogany or Limed Oak. Walnut cabinet. Smart limed oak cabinet.

Motorol

TELEVISION

MODEL 17T1 . . . 17 inch MODEL 17T2 . . . 17 inch
Rectangular tube. Limed Rectangular tube. Mahog-
Oak or Mahogany. any or Limed Oak.

N7 B

MODEL 7X¥M21 . . . FM/AM MODEL 6X11 . . . AM table Q\\L ,y/l/

table radio. Brown, Emerald radio. Moulded Bakelite case 3 o ",‘

Green Bakelite case. in Walnut or Ivory. =
=y

MODEL SR11 ... AM radio MODEL 5H11 . . . AM radio MODEL 8FM21 ... FM/AM MODEL 9rm21 . . . FM/AM radio. 3-
in Walnut, Ivory, Gray, in Ivory, Green, Walnut radio. 3-speed record chang- speed record changer. Limed Oak or
Maroon, Green, Yellow. Bakelite case. er.Limed Oakor Mahogany. Mahogany combination.

www americanradiohistorv com



here is the lead-off ad
in MOTOROLA’S BIGGEST CAMPAIGN!

here is one of twenty-nine new " beautiful buys”

otorola TV

NEw “18th Century’ off-the-floor cabinet . . . in select grain, hand-rubbed mahogany . . . so very

1951

beautiful in your home. NEw 17 inch rectangular pictures . . . brighter, steadier than ever before. NEw “controlled quality” ehassis
for extra long trouble-free service. EASY 2-conirol tuning . .. turn it on, select station, that’s all.

EXCLUSIVE Bilt-in-Antenna . . . just plug in and play! New fool-proof 3-speed phonograph, plus Golden Voice FM/AM radio.

And above all, NEW value at a new low price!

all so new

that a demonstration
will convince you
that your new set -
MUST be one of
the twenly-nine

new Motorola

TV models. MODEL 17F4 in Mahogany

4]

There’s a style to fit your home—at a price to fit your budget. See your Motorola dealer soon.

www americanradiohistorv com
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EINSCN presents...
G-610 TRIAXIAL

a NEW loudspecker which for the
first time spans the full
frequency range of the ear!

A new, skillfully integ-a-ed combination of
three independently-d-rven units . . . two
compression driver and orn combinations, plus
heavy-duty direct radiato= . . . with 3-channel
electrical crossover and control network . . .
achieving the widest frequency range and

finest reproduction ever attained!

- :
LR IR SRS SRR |

Write for Data Sheets 160 and 152 which describe we G-610 and otver Genuine Jensen Wide Range Speakers.

JENSEN MANUFACTURING COMPANY Division of the Muter Company

6625 So. Laramie Ave., Chicago 38, POrtsmouth 77600 In Canada: Copper Wire Products, Ltd., 351 Carlew, Toronto,
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HERE COME THE NEW

DU MONTS

The biggest line, the biggest pictures,
the lowest prices in Du Mont history!

New vabinets, new features, big new fictures, here are the
most exviting new telesets on the market. Sixteen stunning
new models—a style for every taste—make this the biggest
Du Mont line ever. And famous Du Mont manufacturing
superiority —improved by exclusive new Du Mont quality
control methods—makes this: the finest line of telesets
ever built! :

Every set has « giant 17- or 19-inch picture. Here is natural

Rectangular television, generous Life-Size television. Here
are the tube sizes evervone wants. Here are the tube sizes the
markets of today and tomarrow will demand. But stand by for
the most exciting news of all: These are the lowest priced telesets
Du Mont has ever built!

Yes, Du Mont electronic genius has raised the quality, in-
creased the picture size and still reduced the final list price.
Never befire hias the best in television been so easy to own.

the HANOVER
by DU MONT
19-inch direct-view
Lifetone* picture.
Phono-jack
for record player.
Built-in
static-free FM radio.

the SHERBROOKE
by DU MONT
19-inch direct-view
Lifetone* picture.
Built-in
FM and AM radio
with dual tone controls.
Fully automatic
three-way record player,

22 RACIO & TELEVISION RETAILIHG ¢ August, 1950
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the MT. VERNON by DU MONT
19-inch direct-view Lifetone* picture.
Phono-jack for record player.
Built-in static-free FM radio.

the TARRYTOWHN by DU MONT
17-inch direct-view Lifetone* picture.
Built-in FM and AM radie with dual tone controls.
Fully automatic three-way record player.

Never before have Authorized Du Mont Dealers faced such a
tremendous profit cpportunity. Now all° America can ‘afford
Du Mont big picture television.

To move these new Du Monts to their fast-growing market
Du Mont will stage its biggest promotions, run its most lavish
advertising and selling campaigns. The biggest and best maga-
zines and newspapers in America will carry the story of the
magnificent value of these new Du Monts. And Du Mont

(Taoble Model)

the PARK LANE by DU MONT
17-inch direct-view Lifetone* picture.
Phono-jack for record player.

RAD!O & TELEVISION RETAILING « August, 1950
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the REVERE by DU MONT
17-inch direct-view Lifetone* picture.

Phono-jack for record player.

Built-in static-free FM radio.

the VENTURA by DU MONT
17-inch direct-view Lifetone* picture.
Phono-jack for record player.

Firnst with the {5@»&4{— in Jelevidion .

Copyright 1950, Allen B. Dy Mont laboratories Inc., Television Receivec Division, East Paterson, N. J.
and the Du Mont Television Network, 515 Madison Avenue, New York 22, N. Y.

the ARDMORE by DU MONT
19-inch direct-view Lifetone* picture.

Phono-jack for record player.

Buili-in static-free FM radio.

the BROOKVILLE by DU MONT
17-inch direct-view Lifetone* picture.
Phono-jack for record player.
Built-in static-free FM rzdio.

Dealers will do their biggest Du Mont year!

Now, today, call your Du Mont Distributor. See these new
telesets at the earliest possible moment. Get your order in.
Get your sales promotion material. Get excited because you
have the most exciting merchandise in the market—the new
Du Monts—television’s finest, at Du Mont's lowest prices!

SOLD THROUGH AUTHORIZED DU MONT DEALERS

*Trade Mark

the
big show

in
television

T




Why there’s big profits ahead for Webster-Chicago dealers!

12 million

RECORD CHANGERS

Balanced Tone Arm
Gives perfect record
touch on all size and
ali speed records.

Velocity Trip
New mechanism gives
all records increased

quality playing life.

o

S

Cushion-Drop
New spindle
gently lowers records;
heavy flock turntahle
cushions drop.

Webster-Chicago dealers know
fast sellers like this Diskchanger
mean bigger profits...that’s why

they’re stocking up now for the

big fall-winter selling season!

i = 7

Easiest to sell because it has
every wanted feature!

Webster-Chicago dealersare cashing in on this huge conversion
market because ihey sell Webster-Chicago Diskchangers—the
only replacement changer with «// these features:

® Automatically plays 12-inch, 10-
inch or 7-inch records at 33V, 45
or 78 rpm without any special
adjustments.

& Pick-up arm comes to rest position
after last record is played.

@ |dler wheel retracts when control

speed is off; elimirates flat spot
which causes "wow."

Fewer working parts for longer life
of carefree operation.

New automatic manual position
plays home recordings or "inside-
out” records without special adjust-
ment,

t Radio and Television Retailing —May

WEBSTER-CHICAGO

Chicago 39, lllinois

*T. M. Reg.
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Raytheon Television Gives You All This

Proof of Dependability!

Look at These Efectronic Devices Made by
RAYTHEON ... unexcelled in electronics for 25 years!

L
§&y

Tubes —Raytheon pio-
neered in cathode ray,
subminiature and other
electronic tubes.

Radar—Raytheon rev-
olutionized the making
of radar.

2-Way Radiophone —
Raytheon is a leading
manufacturer of this
electronic device.

Radio—Raytheon en-
gineers made possible
the first house current
radios.

Broadcasting Equipment
—Raytheon is a leader
in TV and radio equip-
ment.

PLUS

THIS EXTRA PROOF OF DEPENDABILITY

LTI
¥ Guum:ﬁnd by.q\". r"‘;‘:&:’ﬂ
Good Housekeeping g %
o, :% L

-
45 aowramsie WS

: with This Exciting NEW 1951 Line That Is
- DEPENDABLY Built
. for DEPENDABLE
: Performance!

A NEW LINE

CONSUMERS WILL LIKE!

The new 1951 Raytheon television line can mean
big profits for you! New models have extra
sales appeal that means fast turnover—and
they’re priced to sell! Line includes table, con-
sole and combination models. Raytheon’s gen-
erous discount on them means big profits for you.

PROOF! PROOF! PROOF!
Backed by Backed by the Backed by
famous Good most liberal one- Underwriters’
Housekeeping year Warranty. Laboratories
Guaranty Seal. Seal.

RADIO & TELEVISION RETAILING ¢ August, 1950

Backed by Aggressive Promotion National ad-
vertising—plus hard-hitting merchandising—
plus local advertising will all make your job of
selling Raytheon easier.

Don’t Miss Out! Discover the profits in store for
you with this new 1951 Raytheon line. For
complete information, contact your Raytheon
distributor or write us today.

BELMONT RADIO CORPORATION
5921 W. DICKENS AVE., CHICAGO 39, ILLINOIS
Subsidiary of
RAYTHEON MANUFACTURING CO.
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A Dramatic New Line

“Hidden Values”

STROMBERG-CARLSON-~

hrorintits v

BIG-PICTURE TELEVISION

You know it . .. surveys show it—the
big demand is for big pictures this
fall. That’s where your big sales will
be. That’s what Stromberg-Carlson
gives you—nothing but 16-inch, 17-
inch and 19-inch pictures in this
great new line.

CHINESE CLASSIC
19-in. Combination
18th CENTURY

19-in. Combination GEORGIAN

19:in, Console

EMPIRE =
19-in. Console &

KENWOOD

By concentrating on big-picture re-
y g g P 17-in. Combination

ceivers—Stromberg-Carlson has de-
veloped the more powerful circuits,
the high-fidelity audio systems, the
fine furniture cabinets and the many
exclusive “Hidden Values” that big-
picture television demands.

CHIPPENDALE

16-in. Console  PROVINCIAL

16-in. Console TREASURE CHEST

16-in.
in. Table Mode!} MERCURY

16-in. Table Model

® 7 %/ .y ?y/&”%ﬂy f:’;/'zm é)\;//wz @
STROMBERG-CARLSON

Stromberg-Carlson Company, Rochester 3, N. Y.—In Canada, Stromberg-Carlson Ce., Ltd., Toronto
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O. H. CALDWELL, Editorial Director

M. CLEMENTS, Publisher

You and Radio-TV in America’s Present Crisis

The American military operation in Korea, coupled
with worldwide unrest in a number of other hot spots,
presents many serious problems for radio-TV here at
home.

Rearmament on even a minor scale, with its tre-
mendous demands for radio apparatus, is bound to
involve acute civilian shortages in raw materials,
parts, components, tubes and equipment.

Outright conversion of the radio-TV industry back
to full war production is not yet up for considera-
tion. But Washington officials are already studying
plans by which radio factories will be called upon to
assign, by priority, 20% to 25% of their facilities to
military output of short lines.

The remaining 759 to 80% could then be continued
in civilian and commercial manufacture of TV and
radio, with all its benefits to our national economy

and public morale.

Maintain High-Spirited Morale

The manufacturers will thus be doing their part.
Distributors and dealers can help by promptly ab-
sorbing available production, taking on normal in-
ventories, and facilitating movement of sets and sup-
plies to the public. For in this way, through the great
agency of TV-radio (itself measured in billions), a
vigorous national economy can be promoted and high-
spirited national morale can be maintained.

At the rerail level, the dealer’s position is vitally

RADIO & TELEVISION RETAILING  August, 1950

important in this crisis. In buying early and adequately

~ he can help forestall shortages, thus performing a

real service to his customers and to himself.

Preparedness for the Dealer

The present situation should provide food tor calm
thought for far-sighted merchants. A concrete plan
entitled, “What I would do if ” is very much in

order. For instance, what merchandise are you selling
today which is likely to dry up immedzately if a “hot”
war develops? What merchandise is likely to fade
out slowly, and what is likely to be available all
along? What will you do to replace the revenue from
the short-supply items? What plant-and-equipment
items do you have which are already in need of re-
placement or repair, and which are likely to become
scarce, “'if’? "'What plans can you make to fill gaps in
personnel which might be caused by the draft? Re-
member how important Service was during the scarc-
ity—can you expand your present facilities, “if’?
These are but a few of the questions that merchants
can ask themselves now in order to formulate a good
working plan for the future,
EE S

Sincerely, we hope the present crisis will not gpo
beyond its present dimensions. But if it does, and
radio-TV is eventually called upon to convert to all-
out war production, radio-TV men will be found
ready to tackle any job required of them.

 WWW americanradiohistorv com .. - L



What's Ahead!—in Radio,

SOME PANIC BUYING OF ELECTRICAL APPLI-
ANCES reported by dealers. As we went to press, one
very large Eastern dealer was completely sold out of
refrigerators and washers. Others say that flocks of
“waiters” have suddenly made up their minds to re-
place old refrigerators and other equipment. “We're
operating 15 hours a day to keep up with the demand,”
says one retailer.

THE SITUATION IN THE TV-RADIO FIELD
shapes up like this: Brisk buying by dealers is under
way, but this is not due to the Korean situation, since
before the trouble abroad started, the industry anticipat-
ed a heavy demand; expected to sell all it could pro-
duce this year. Many believe, however, that a greatly
accelerated consumer demand is near at hand, and that
it is likely to gobble wp TV -radio inventories, thus
shortening the duration of the peak selling season.

TELEVISION SETS IN USE number 6,950,000 as
of August 1. Number of TV stations on the air is still
106, with the following stations expected on the air
before the end of this year (but none this summer):
WSM-TV, Nashville, Tenn.; WJAX-TV, Jacksonville,
Fla.; and WCON-TV, Atlanta, Ga.

“THE UPTREND IN BUSINESS IN RECENT
months has brought the economy as a whole back to
within a stone’s throw of the 1948 peaks”—Ewan
Clague, commissioner of labor statistics, U.S. Depart-
ment of Labor.

BETTER BUSINESS BUREAUS CRACKING
DOWN on “bait” advertising copy frequently used in
offering rebuilt vacuum cleaners and sewing machines.

BIG BUSINESS IN PA. REPORTED by some
dealers, with those in certain resort areas experiencing
a real boonr.

WHAT MAKES A TV CITY? Analysis of growth of TV
shows four important factors: 1) Population, 2) Number
of stations, 3) Whether stations originate programs, get
them via network, or via kinescope, and 4) A difficult
factor to define, which we might call “sales effort.” Num-
ber of months with TV, with coax, and with more than one
station are qualifying factors of the above. The following
list of cities selected at random show the effects of these
factors.

Years No. of  Sets per 1000 Pop.

City with TV Stations families ~ Rank  Network
New York n 7 403 1 Yes
Los Angeles 3 7 403 3 Yes
Boston 21 2 354 5 Yes
Minneapolis 23 2 306 16 Yes
New Haven 2.1 1 154 13 Yes
Seattle 1.7 1 102 19 Yes
Cincinnati 25 3 364 15 No
San Francisco 1.8 3 78 8 No
Providence 11 1 67 6 No
Milwaukee 27 1 357 17 No
28

VICTIM OF THE PRICE-CUTTER “is the compet-
ing retailer whose customers desert him because they
have been led to believe that he overcharged on popular
brands. Forced into an unequal price war against ‘su-
perior dollar power’ of the price cutter, the small mer-
chant may eventually be driven out of business, al-
though honest and efficient.”—Maurice Mermey, di-
rector of the Bureau of Education on Fair Trade.

SIXTH ANNUAL PACIFIC ELECTRONIC EX-
HIBIT opens in the Long Beach, California, municipal
auditorium September 13, for a three-day run. The
West Coast IRE convention will be held at the same
time. L. W. Howard is chairman of the WCEMA
exhibit committee; Heckert Parker is the exhibit man-
ager. Displays will be housed in 136 booths.

13-MEMBER SPECIAL SENATE COMMITTEE will
study problems of small business. Following will serve:
John J. Sparkman, Alabama, chairman; Ernest W. Mc-
Farland, Arizona; Herbert R. O’Conor, Maryland; Rus-
sell B. Long, Louisiana; Guy M. Gillette, lowa; Hubert
H. Humphrey, Minnesota; Charles W. Tobey, New
Hampshire; Leverett Saltonstall, Massachusetts; Edward
J. Thye, Minnesota; R. C. Hendrickson, New Jersey;
A. F. Schoeppel, Kansas; Lester C. Hunt, Wyoming, and
W illiam Benton, Connecticut. U.S. Dept. of Commerce
considers the small businessman to be a retailer whose
annual sales are less than $100,000 a year.

SELLING IS MORE THAN PERSUASION. It
is communication. It is skill in determining the other
person’s needs and problems. It is skill in helping people
visualize the results and benefits of products and serv-
ices. It is skill in seeing that products are used properly.
This means that selling calls for more than the capacity
to influence people and bowl them over.—From Elec-
tric Institute of Washington (D.C.) bulletin.

INCREASED LABOR COSTS FOR RADIOS are an-
alyzed in a recent report by the U.S. Buréau of Labor
Statistics. Report shows that factory man-hours expend-
ed per unit increased 16% between 1939 and 1947.
Broken down by types, the report shows that man-
hours per unit for table radios rose 24%; console radios
and combinations rose 27%; portable radios decreased
8% and auto radios decreased 5%. Actual (average)
man hours expended per unit in 1947 ranged from
1.8 for table radios to 8.9 for console radio-phonograph
combinations.

WHETHER THEIR SALESMEN SHOULD
“SPECIALIZE” in one product, such as TV, for in-
stance, or whether men making calls on dealers should
sell all products, is a big question confronting leading
distributors who sell radio, apphances, etc. Many
different plans now being used; others being considered
by set and appliance wholesalers.

RADIO & TELEVISION RETAILING ¢ August, 1950
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Appliances, Records and Television

TIP TO DISTRIBUTOR SALES MANAGERS. Com-
ments made by a couple of retailers who recently re-
turned questionnaires to this magazine: “I buy the
most from the jobber salesman who visits me most fre-
quently.” . . . "In this area we seldom see the wholesale
salesman because he has too many accounts to look
after. We order by phone and by mail, but would buy
more if someone came in once in a while and tried to
sell us.”

THE TV BUSINESS WILL BE “JUST SIMPLY
TERRIFIC” for the next 3 years, Ross D. Siragusa,
Adwmiral president said at a Chicago meeting. He ex-
pressed the opinion that it would be two and one-half
to three years before we'll have color television.

THE APPLIANCE BUSINESS 1S GROWING!
According to H. L. Andrews, the vice-president in
charge of the Appliance & Merchandise Department
of GE, the new appliances introduced since the war
produced a sales volume last year equal to the entire
volume of all appliances in 1939. The entire electrical
appliance industry, he said, has expanded more than
25 times since the end of World War I.

SUGGESTIONS TO IMPROVE MERCHAN-
DISING conditions as made by some distributors at
recent Atlantic City convention included: “Instead of
dropping prices on existing models to meet competition,
the manufacturer should bring out a promotional
model” . . . “To tmprove sales of electric housewares,
the manufacturers should divide the country into 12
zones in order to get intensified promotion” . . . “To
help dealers sell the newer products, such as dryers,
disposers, air conditioning units, and dishwashers, the
utilities could perform a great service if they'd intro-
duce and promote such appliances for the retailer” . . .
“Yow've got to love a product to do a good job with it”

. . “Dealers can often increase freezer sales by tying
in promotion with perishable foods currently in good
supply.”’

RECTANGULAR TV PICTURE TUBES are expect-
ed by the end of this year to dominate most lines of new
receiver models. The rectangulars, of course save space
and reduce dimensions of cabinets (which cabinets ac-
count for 20% of the cost of average sets). In order to
establish a basis for comparison with round tubes
(which are measured by their diameter), rectangular

tubes are measured in terms of the diagonal. Efforts to
bring about a future practice of rating sets in terms of
picture width, are meeting with objections from sales
managers who do not relish back tracking in the case
of, say, pictures now known as “16-inch,” to the more
conservative 14 inches (or less) which is the real
width of such a picture, as the home viewer sees it.

“INSTALLMENT BUYING HAS BEEN A4
MAJOR FACTOR wn giving the American people
their highest standard of living. It is part and parcel
of our economy and restrictions on its use can only
slow up business and employment.”—T. J. Newcomb,
sales manager, Westinghouse Appliance Division.

BAD WEATHER FOR AM RADIO, and the need
for lightning protection, on all installations is shown
on the accompanying chart, which reveals the aver-
age number of thunderstorm days in the U.S. for one
summer month. Contours show which parts of the
country get the most storms, and therefore the most

AN N

i

static. Noise intensity as received on radios follows
the same contours, and is three to four times worse
all over the country in the summer than in winter.
It is during this “noisy weather” and especially in
the “noisiest” areas on the map that the static-free
qualities of FM radio are most appreciated.

A NEW TRICOLORED XMAS TREE bulb with
an enamel coating that can stand at least five Christmas
seasons outdoors without fading has been developed
by Westinghouse Lamp Division. It will sell at 13 cents,
plus tax.

FUTURE EVENTS OF

AUG. 7-19: U. S. International Trade
Fair, Chicago Coliseum, International
Amphitheater and Navy Pier, Chi- Cal.
cago.

SEPT. 23-30: First Consumer National
Television and Electronics Exposition,
69th Armory, New York, N. Y.

AUG. 27-30: Western ‘Housewares
Show, Biltmore Hotel, Los Angeles,
Cal.

INTEREST TO

SEPT. 13-15: Pacific Electronic Exhibit,
Municipal Auditorium, Long Beach,

READERS

SEPT. 25-27: National Electronics Con-
ference Exhibition, Edgewater Beach
Hotel, Chicago.

SEPT. 30-OCT. 8: Third Annual Na-
tional Television & Electrical Living
Show, Chicago Coliseum, Chicago.

SEPT. 25-27: 2nd Annual Radio and OCT. 11-Oct. 14: 15th Annual Con-

AUG. 27-SEPT. 1: Radio Parts Distrib-
utors’ Convention (NEDA), Cleveland
Auditorium, Cleveland, O. Pa.

RADIO & TELEVISION RETAILING » August, 1950

Television Service
Exhibition, Broadwood Hotel, Phila.,

ference of the North Central Elec-
trical Industries, Copley Plaza Hotel,
Boston,

Convention and

29
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PROVEN iN OVER A MILLION HOMES

o

The Fairfield. Magnifi- The Provincial. Authentic
cent 1é-inch console French Provincial-style cobinet
adds distinction to any — Million Proof 16-inch tele-

q vision. There's no finer—any-
home-setting. You'll where. 6176. 4

name it the finest tele-
vision, the finest furni-
ture...and it's priced
for you.

s

The Modern. One glonce,
and you'll know nothing
could be more new-fosh-
ioned. Swivel cobinet can
be turned ta give you the
best view of television’s

The Kingsbury. A blend of
dignity ond modern furniture
das’gn. Big 16" pictures are

I modern—the clearest, b n
suf!adiesl Eye Witness view e‘ The Regency. Open these beautiful most popular 16-inch pic-

sver ochieved. 6T64. 1 doors ond you'll say, “The clearest,  tures. 6T75.
most modern television in the
world I’ 16-inch pictures are stead

The Hightand. Finely styled, N ocked in plote, 6174 v

E ond its big 16-inch screen

shows you the finest view in

television—Million Proof Eye

Witness pictures. 6T65,

EEEE

16-inch picture

Favorite size in America’s favorite television

The Kent. Something different,
something finer in 16-inch tele-
vision—a conveniently complete
furniture-ensemble. TV's favorite
pictures in a high-style setting,
at o new, low price. 6754, The Newport. Tops in table-top televi-
sien! 16 inches of clear, steady Million
Proof pictures! A value only RCA Victor
can offer. 6T53,
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values

’
The Cumberland. Happy thoice for * .
TVS tOp period or contemporary rocms. The The Shelby. Compact. maroon-plastic Iq‘.lnch plcﬂ'ures
l V. ~ h perfect choice for viswing pleosure,  cabinef that's one-fourth smaller than
2 2=1NC ~ps e budget choice in 12:inch ronsoles. previous 12%-inch sets. Matching Con-

2760.

solette Base at slight extra cost. 2T51. —almast as big as t’mse 2 pages

The York. RCA Victor television’s biggesr
view...19-inch screen. Exclusive Million
Proof features. Matching Consolette Base
is optional, extra. 9T57.

Ths Hillsdate. 19-inch Eye Witness pic-
tures, thrillingly lifelike, in a cobinet
of 18th Century elegance. lis perform-
ance is equally fine—Million Proof tel-
evisian—Styled to match. 9777..

— S ———

‘The Northampton.
Superb—from the pic-
tures on its huge, 19-
inch screen to the last
detail of its exquisite
English Regency cab-

It’s almost unbelievable! Even with our fac-

tories smashing record after record, even
with the greatest output in our entire
history rushed to the field—the cry for
more swells louder than ever. RCA
Victor Million Proof Television is a
sell-out success. Proven in over a mil-
lion homes. More wanted than ever
before. That's why the 18 brand-new
TV models, RCA Victor's newest and
finest speak for themselves as tele-
vision’s most complete, most profit-
able line. Million Proof RCA Victor
is today’s living proof of bigger-
than-ever profits for you.

The Somervell. An invitation to pleasure—
at an invitingly low price. Beautifully
grained doors conceal 12V2-inch Million
Proof television, AM radio, automatic record
changers for all speeds. 2T81.

RCA

CTOR,

DIVISION

The Fairfax. Superb " &inch
Eye Witness televisiom glus
AM rodio, automatic chanacers
for all-speed records—cll in
onedistinguished cabiet One
of RCA Victor's newes* com-
binations, 6784.

The Hariford. 16-iml fele.
visizn luxurious 2M-FM
radie, RCA Victor “45 and a
secosd changer for B and
333 rem records. B« ended
tone rarye, too, for ro e | fe-
like wusic. 6787,

OF RADIO CORPORATION OF AMERICA

WORLD LEADER IN RADIO .. . FIRST IN RECORDED MUSIC. .. FIRST IN TELEVISION
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inet. 9T79.

TV-Radio-Phonograph
Combinations

The Sedgwick. 19-inch
Eye Witness television,
AM-FM radio, 2 auto-
motic record changers.
Extended tone range
makes music more alive,
more realistic. 9789,

The Rutland. Tradi-
tional setting for up-
to-the-minute enter-
tainment! 16-inch
television, AM-FM
radio, and changers
forall-speedrecords.
Extendedtone range
adds depth and bril-
fiance to music.6T86,
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‘ ‘ : Dealers

Personalized Service Is Aim of Remodeled Store

County Hardware Corp., selling TV,
radio, records, appliances, housewares
and hardware has opened its expanded
and remodeled store, one of the largest
in Westchester County, at 161 Grama-
tan Avenue, Mt. Vernon, N. Y.

Dimensions of the enlarged quarters
and its capacity reach impressive figures.
The sidewalk frontage of the store cov-
ers 190 feet. The square footage of the
interior totals 18,000, and the fluorescent
lighting tubes which interlace the ceil-
ing approximate 1,200 running feet. An
estimated 10,000 separate and different
items are on display.

Wire for fixtures on display, for house
current, and for aerials for television
sets runs into thousands of feet.

The new “County” is twice as large
in size as it previously was.

Although thoroughly departmental-
ized, a clear view of the entire store is
possible from all sections.

Modern Merchandising

A totally new and ultra-modern meth-
od of merchandising has been achieved
throughout the premises. Straight lines
have been eliminated, giving way to
angulation which proves not only at-
tractive but restful to the eye.

Rounded, cloud effects have been
adopted in many of the departments,
giving contrast to the angulation in
other sections.

Show windows, as such, have been
completely eliminated. The show win-
dows now use the entire store as a pic-
ture, with emphasis on the entire con-
tent rather than on set pieces.

The decor uses clashing colors which
have been subdued to their softest tones,
thus giving a nicely blended effect.

Hy Cohn, vice president of the cor-
poration, speaking for the firm empha-
sized that only the finest of nationally
known brands are being handled, de-
claring, “It costs no more to own the
best, and the customer deserves and gets
the best.” :

Mr. Cohn emphasized that although
the new premises now constitute “big
store capacity,” that the prime policy
of the firm will be “personalized serv-
ice.”

“Everything that we do, from sales.
delivery, and service, is contained with-
in our store. The department manager

32

will always be available to our custom-
ers, and our service men will be only
as far away from our customers as the
nearest telephone,” Mr. Cohn said.

The firm that now is operating Coun-
ty Hardware took over the store two-
and-a-half years ago, and the expansion
which now makes the store twice its
original size is the climax of a program
which has been developing since the
beginning.

Officers of the firm include Jack Cohn,

ctive af Their

president; Hy Cohn, vice president, and
Sidney Sieger, secretary-treasurer. The
firm has 70 employees on its staff.

Brands carried include Dumont.
Magnavox, Capehart, RCA Victor, Ad-
miral, Shaw, Freed-Eisemann, General
Electric, Frigidaire, Westinghouse,
Magic Chef, Tappan, Anderson, Wel-
bilt, Hamilton, Estate, Easy, Ben-
dix, Thor, Apex, Iron-Rite, Crosley,
Hoover, Regina, Youngstown, Hygrade,
Custom Kitchens, Toastmaster, Mix-
master, etc., and in phono records,
Columbia, Decca, RCA Victor and
London.

Huge Sign Attracts Gothamites

One of the largest and most dramatic neon and in
Stores’ Broadway and 65th Street operation in
interior of the store has been designed to create the effect of three stages, all open and visible
from the sidewalk. The front of the store presents an expanse of 75 feet of glass and stainless steel.

candescent signs ever built tops the new Dynamic
New York. It hos 14 different animations. The

TUCSON, ARIZONA, DEALER
uses small newspaper space effectively.
Don Means, 738 E. B'way, runs copy
like the following: “Don Means Sells
Westinghouse,” and another, “Need Ap-
pliances? See Don Means.” Address
and phone number appears in foregoing
ads—nothing else. Ads are single col-
umn, about 1Y% inches deep.

BRIDGEPORT, CONN. DEAL-
ERS HAVE been using newspaper ads
offering to convert small TV sets to
larger screen units. Two of those stress-
ing such service are Television & Ap-
pliance Headquarters and Barney’s.

REED ELECTRIC, LANSING,
MICH.,, advertising that it replaces
“slow, inefficient” electric heating units

-in ranges with T-K Monotubes.
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“TELEVISION HEADQUAR-
TERS IN LANSING” is the heading
over attractive newspaper copy run by
Barker-Fowler Electric Co. in the
Michigan state capital. Ads plug GE,
Admiral, Motorola, Zenith. Vander-
voort, in the same city, features the
“Arvin Television Show” in its adver-
tisements. Others running attractive
copy include East Lansing Electric Co.,
Campus Music Shop, Willis Radio Co.,
Central Stores, and Arbaugh’s.

FREE HOME OR OFFICE
TRIAL PLAN on Philco air condition-
ers being offered by Zemel Bros,,
Bridgeport, Conn., via newspaper ads.
The firm has also been advertising
Webster-Chicago record changers and
wire recorders.
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30 Thousand Saw Exhibit

T T T
ﬂuqnv-_a«sns
X *, . 4 1

ldeas for a display at fairs, home shows, etc., can
be obtained from a study of the photograph of
this novel set-up of Universal major appliances
shown at a rccent home exhibit in Springfield,
Mass., by the Picroway Electric Company.

Display of Old and New

This window exhibit showirg the ““then and now’’
ot tclevision proved to be a traffic stopper for
the Center Music Store, 63 Wost 49th St., New
York City. At the left is a 1928 Pilot TV set
with a mechanical scanning disc, which in its day
provided a “picture’ about 2 inches square, while
at the right are the latest model Pilot sets.

LUXURY LINKED WITH LEI-
SURE proved good selling for Electric
Service, Inc,, lHolyoke, Mass. The tirm
borrowed a mannequin from a nearby
dress shop for use in its window display
of GE dishwashers. It sold more dish
washers and the dress shop sold more
dresses! Dress shop proprietor wanted
this double-barreled +display continued
for another weck.

A TELEVISION TONIC is offered
im ads by the Television EEngineers, Inc.
1539 W. Harrison, Chicago. Ill. The firmn
1s plugging a periodic checkup including
a written report on the condition and
performance of TV set and antenna.
The “tonic” includes: check antenna
performance, examine chassis, readjust
kinescope alignment, readjust kincscone
coils, readjust electronic controls, read-
just horizontal synchronization control,
calibrate tuning, test over-all perform-
ance, clean and polish safety glass and
tube face, and furnish complete analysis
report.
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He Takes the Products to the Customer!

Home appliance sales have been in-
creased greatly by the Hough Home
Equipment Co., 144 King St., St.
Augustine, Fla. ,through use of a house-
to-house demonstrator truck which car-
ries the products of seven nationally
known manufacturers.

Actual washing of clothes and iron
g are demonstrated in the unique truck
which is driven into the driveway of a
prospective customer. There water and
electrical connections are made quickly,
and dramatic demonstrations are given
to the housewife and any neighbors she
mav invite.

G. S. Hough, enterprising owner of
the home appliance retail sales concern,
decided to put the mobile demonstration
unit in operation when he noticed a
sinall decline in buyers in his store. He
now talkes his goods to the buyers,

Salesman J. K. Getchell demonstrates one of the
two washers installed in the house-to-house Dodge
Route-Van truck operated by Hough Home Equip-
ment Co. of St. Augustine, Fla. Housewives always
are glad to supply the soiled clothes necessary for
making a home demonstration.

He chose a 12%4-foot Dodge Route-
Van truck with 462 cubic feet of dis-
play space to serve as the home appli-
ance “store-on-wheels.” This newly de-
veloped vehicle provides six-feet, four-
inches of headroom for the display of
kitchen cabinets above sinks, washers
and ironers. Six fegt of width also pro-
vide ample aisle space hetween the two
rows of merchandise on display.

The “store-on-wheels” carries Norge
appliances, two Bendix automatic home
laundries and clothes dryers, six wall
cabinets and sinks made by Youngs-
town Kitchens, a New Home sewing
machine, Kresky oil burners, an Iron-
Rite ironer, and Zenith radio sets. Mr.
Hough also plans to carry smaller items
such as hand irons, electric fans, por

WWW_americanradiohistorv. com

table electric heaters, toasters, and hair
dryers.

Salesmen for the company no longer
wait for prospects to visit the downtown

All the home appliances nzeded to do a family
wash are demonstrated in  the house-to-house
truck by Hough Home Equipment Co. of St. Au-
gustine, Fla. Wet claothes from the washer are
first dricd in the gas dryer. Then the housewife
is shown how casy it is to iron the clothes on tae
electric ironcr. Many sign an order on the spct.

home appliance store. Instead, they
drive the truck to the home of prospects
both in the city and in surrounding areas
and conduct actual demonstrations.
The Dodge truck has been equipped
with a built-in water systeni, a heater
which uses bottled gas, and a built-in
electric systent wired for 110-volt cur-
rent. Water is supplied to the copper
pipes within the truck by connecting an

Hough Home Equipment Co. reports increased sales
of h'L()me appliances from this house-t¥o-house Dodge
truck.

ordinary garden hose to the faucet
which is available at the side of mwost
homes. Likewise, the electric current is
obtained through a long extension cord
carried within the truck.

(Continued on page i02)
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Go After Those Summer Sales

Effects of Seasonal Drop in Store Traffic Can Be Offset by

Making More Calls at the Homes in Your Territory

e When store traffic falls off in the
summer, the smart salesman increases
his activity in the outside field, making
calls on regular customers, recently-
contacted prospects, those who've made
recent purchases, or on just plain “sus-
pects.” 2

Since it is an established and well-
known fact that most couples go into
huddles over the purchase of any big-
ticket product in our field, the ideal
way to get more sales is to see the hus-
band and wife together. The salesman
who makes evening and Saturday calls
is bound to obtain satisfactory results.
He can often close a pending deal. He
can often close a new transaction, and
he is bound to develop a lot of new
prospects.

Those early evening and Saturday
calls often provide the opportunity to
meet the family on the porch, on the
lawn, or out in the garden. In such
cases, the salesman doesn’t even have
to ring a doorbell. He meets the hus-
band and wife in the relaxed atmos-
phere of their own home. His call is
done in a casual manner. He can dis-
cuss the flowers, the householder’s lawn,

The field is ripe for door-to-door selling which is
not overworked at this time.
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Put These on Your
CALLING LIST

Your regular customers

Recently contacted prospects
"Strangers” [through cold canvassing)
Those who've made récent purchases

and a hundred and one other subjects
that suggest themselves.

In making such calls, eager-beaverism
tactics are definitely out. This doesn’t
mean that the salesman should fail to
make known the reason for his call, nor
should he continue to talk about other
subjects to the exclusion of trying to
sell something. On the other hand, sales-
men making home calls must realize
that they are meeting prospective cus-
tomers under totally different condi-
tions than those prevailing in the store.
Store visitors are usually, and we might
say inherently, on their guard. They
may want to buy something, but they
also want to be sold. At the same time
they want to retain the right to say
“no‘,7

The salesman who drops in on a
couple, working, say in a garden, usu-
ally finds such folks to be a lot more
on the friendly side than they are in
the more or less stilted atmosphere of
even the friendiest store. They are at

*

“Preparing’’ the Territory

A day or so ahead of making cold
canvass calls, have circulars or busi-
ness cards distributed in area to be
worked. Good idea to use the “Our-
John - Smith - will - call-on-you-soon™
snessage on printed material,

’

ease, and they are in the midst of every-
thing that’s dear and personal to them.
They are proud of what they have, and
they like to share this pride with others
—even salesmen, provided the latter act
like human beings when making home
calls.

To act like a human being, the sales-
man needs to be much more than a
man who merely hopes to sell some-
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thing, and get out. The good salesman
is genuinely interested in people, and
in many other things as well. He is
willing to spend some of his time talk-
ing the householder’s “shop”, and in re-
turn, can expect to be given time to sell
his own products.

In making outside calls, the success-
ful salesman needs to possess a “ver-
satile” education, not necessarily ac-
quired in any school. The ability to
talk on many subjects is just as neces-
sary as is the ability to present prod-
ucts in a manner designed to create
desire to own on the part of the cus-
tomer. The salesman who likes to meet
and talk with people feels right at

: T

The good salesman enjoys outside selling. (Photo

courtesy Landers, Frary &
Conn. They have again made available the vac
cleaner sales manual, ““Joe Goes to Town.”)

Clark, New Britain,

home in the outside field.

Various situations require different
approaches in making calls. The man
on a cold canvass trip should imme-
diately introduce himself and make
known the purpose of his call. Greeted
with a “not interested” response, many
a good salesman has gotten an imme-
diate sale or a well qualified prospect
by accepting such statement graciously,
and changing the subject, temporarily,
at least.

When calling on regular customers
whom the salesman knows well, a cor-
dial greeting is in order. This may be
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followed by some small talk which, be-
fore long, should be developed by the
salesman into a direct inquiry as to
possible needs, or the suggestion of
some particular product.

Good Leads

Calls on those customers who've re-
cently bought something from the store
are good-will visits. The salesman
should offer to explain or demonstrate
any features not thoroughly understood.
Importantly, too, he should make an en-
deavor to get leads. Many important
leads can be had from such recent cus-
tomers. Statements such as “I was
showing my neighbor how my new
washing machine works,” should in-
stantly suggest to the alert salesman
that there is a neighbor in the vicinity
who has shown interest in a washing
machine and may very well be a pros-
pect for another sale.

Follow-up calls on recently-contact-
ed prospects should be made on a di-
rect-action basis. In other words, the
salesman should make a forthright
statement concerning the purpose of
his visit, suggesting that the customer
give him the order at that time. By
“recently-contacted” prospects we mean
those who have visited the store, ex-
pressing interest in some product as
well as those the salesman has pre-
viously called upon in the home.

In making those “yard” and “porch”
calls, it’s a good idea to carry a few
products in the car. A hot eyening, for
instance, is a good time to say, “I have

Evening and Saturday Visits
Are the Best Bets, Because—

You'll usuoily find the husband and
wife at home. Remember that 90% of
all sales decisions on purchases of TV,
expensive radios, and large appliances
are made jointly by married couples.

a new type electric fan in my car.
Would you like to try it?” or, the sales-
man can suggest the demonstration of
a portable radio, or a three-speed phono
changer to replace the one in that com-
bination he sold in this home some
years ago.

Other “equipment” the salesman needs
to carry includes manufacturers’ litera-
ture on TV and radio receivers, laundry
and kitchen equipment, etc., -as well as
a list of satisfied users in the particular
vicinity he’s working.

“Prepared” territory is always easier

.‘..-3,,. N o“
. e
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In viewing the importance of outside selling it is well to realize that almost all big-ticket sales

are actually decided upon in the home,

to operate in. In addition to the use of
newspaper, direct-mail, radio time and
other mediums, it’s an excellent idea to
circularize a certain area a few days
before the calls are made. (The follow-

Take Products with You

The outside man should carry some
items in his car. For instance, a vac-
uum cleaner, a portable radio, a couple
of fans, a 3-speed phono replacement
unit, and circulars on TV, combina-
tions, major appliances, etc.

ing day is the best.) Printed matter
should carry some such message as,
“Our John Smith will call on you short-
ly. We will appreciate your courtesy in
giving him some of your time.” Such
messages skould never term the sales-
man “mister”, nor should he call him
himself by this or any other title.

The outside field is wide open now.
It’s not overworked as it was before the
war, and any good salesman who is
willing to work hard can make a lot
of sales.

Outside selling on Saturdays and early
evenings has been emphasized because
such times usually produce the great-
est number of actual sales, but no firm
should overlook the value of outside
work at any time. Calls made during
weekdays often result in outright sales,
and are a prime method of obtaining
leads and preparing the way for call-
backs.

Also, in this article considerable space
has been devoted to the “psychological”

““Backyard’’ seiling is profitable for the salesman
who makes calls in a friendly, human manner.
The couple shown working in the garden need to
take a breather just about the time Salesman
Jones drops in. Under reloxed conditions, Mr. and
Mrs. Householder can talk about their needs, free
from the restraint many consumers place them-
selves under while in stores,
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side of “yard, porch and garden” sell-
ing, because here, the salesman who
loves his work and likes people is going
to shine—the knock-’em-dead type who
hasn’t time to smile at the kids, is going
to get the cold-shoulder.

The salesman who is invited to sit
down and sip a cold drink by the couple
who feel like taking a little breather,
a little rest from that chore of weeding
the garden, is in. If he doesn’t make a
sale then and there, the latchstring will
be out for him when he calls again.

Work, out in the field is fun—espe-
cially in the summer. It’s not only fun,
but it's profitable. And it’s just what
the doctor ordered to make up for that
seasonal drop in store sales.

One salesman we know signed up an
order for a new refrigerator while sit-
ting as a guest in. the cool backyard of
a customer whe'd invited him to enjoy
a barbecue supper. “For this I get paid,”
he thought to himself. And, brother,
he was right!




istributors Rea

dy for

Cleveland Convention

e Cleveland is ready to act as host
to parts distributors from all over the
country when the National Electronic
Distributors Association holds its con-
vention and show, August 27 to 31
Prior to the official opening, NEDA
committee meetings will be held in
the Hollenden Hotel, Exhibits in the
Cleveland Auditorium will open on
August 29, and will close August 31,
at 6 PM. A busy and worthwhile pro-
gram has been arranged. There will
be lectures and open discussions on
store arrangement, sales techniques,
cost of doing business, taxes, inventory,
ete. All recognized parts distributors
are invited to attend, and members of
NEDA registering at the convention
and attending lectures will receive a
total of approximately $50.00 per mem-
ber firm. The national office stated
that it hopes that in succeeding years
it may be able to share to an even
greater extent, the expenses of its mem-
bership.

Program of Events

On Monday, at 9 AM. Harold H.
Bredell, treasurer of the American Bar
Association, will deliver an address,
“A Business Is Born.” At 11 AM,,
Donald J. Erickson, member of a firm
of international accountants will use as
his subject, “A Business in Operation.”
At 2 P. M., Don G. Mitchell, president
of Sylvania Electric Products, Inc,
will speak on “Building for the Future.”
Members and non-members of NEDA
are invited to the annual general meet-
ing at 8 P.M.

On Tuesday, the fourth technical
session will be addressed by H. F.
Bersche, manager of renewal sales,
RCA Tube Department. At 9 AM,
Wednesday, Joseph T. Bellew, an-
alyst-consultant, will speak on “The
Distributor's Place in the Community.”
A special women's program has been
arranged.
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A number of leading manufacturers
will have interesting displays in the
Auditorium.

Exhibits will feature a wide range
of radio-TV components and accessor-
ies, test instruments, public address
systems and phono equipment. Mem-
ber and non-member distributors from
various sections of the country will
attend.

List of
Exhibitors

Aerovox Corp., 740 Belleville Ave., New Bedford, Mass.

Aircraft-Marine Products, Inc., 1523 N. Fourth Ave.,
Harrisburg, Pa.

All Channel Antenna Corp., 70-07 Queens Blvd., Woodside,

N.Y.

Alliance Mfg. Co., Lake Park Blvd., Alliance, Ohio

Alprodco, Inc., Mineral Wells, Texas

American Phenolic Corp., 1830 S. 54th St., Chicago, IIl.

The Astatic Corp., Harbor & Jackson Sts., Conneaut, Ohio

Automatic Radio Mfg. Co., Inc., 122 Brookline Ave., Boston
15, Mass.

Baker Mfg. Co., Evansville, Wis.

Ball gu;und Systems, Inc., 555 N. Marions Rd., Columbus
7, Ohio

L. S. Brach Mfg., 200 Central Ave., Newark, N, J.

Bud Radio, 2118 E. 55th St., Cleveland, Ohio

Burgess Battery Co., Freeport, Ill.

Centralab, Div. of Globe-Union, Inc., 900 E. Keefe Ave.,
Milwaukee, Wis.

Channel Master Corp., Napanoch Rd., Ellenville, N, Y.

Chicago Transformer Division, 3501 W. Addison St.,
Chicago 18, Il

Cloveland Electronics, Inc., 6611 Euclid Ave., Cleveland 3,

Ohio
Copperweld Steel Co., Glassport, Pa.
Cornell-Dubilier Electric Corp., 1006 Hamilton Blvd., So.
Plainfielc, N. J.
DuMont Laboratories, Inc., 1000 Main Ave., Clinton, N. J.
Eicor, Inc., 1501 W, Congress St., Chicago 7, Ill.
Electro-Vaice, Inc., Cecil & Carroll Sts., Buchanan, Mich,
Electrovox Co., Inc., 60 Franklin St., East Orange, N. J.
Erie Resistor Corp., Erie, Pa.
Fidelitons, Inc., 6415 Ravenswood Ave., Chicago 26, Iil.
General Cement Mfg. Co., 919 Taylor Ave., Rockford, Ill.
General Electric Co., 1 River Rd., Schenectady 5, N. Y.
Greenlee Tool Co., Rockford, TIL
Hallicrafters Co., 4401 W, Fifth Ave., Chicago, IlL
Hickok Electrical Instrument Co., 10514 Dupont Ave.,
Cleveland, Ohio R
Hytron Radio & Electronics Corp., 76 Lafayette St., Salem,
Mass.
International Resistance Co., 401 N. Broad St., Phila. 8, Pa.
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Large Attendance Expected - -

Business Forums to be Held - -

Many Exhibits

Jensen Industries, Inc., 329 8. Wood 8t., Chicago, Il

Jersey Specialties Co. Little Falls, N. J.

JF]D I\glar{lufacturing Co., Inc., 6101 Sixteenth Ave., Brook-
vn 4, N. Y.

The LaPointe Plascomold Corp., Unionville, Conn.

Litte!fuse, Inc., 4757 Ravenswood Ave., Chicago, Ill.

P. BR. Mallory & Co,, Inc., East Washington St., Indian-
apolis, Ind.

Meissner Mfg. Div., Mt. Carmel, 11,

M%ltltlilml & Transformer Corp., 4427 N, Clark St., Chicago

Miﬂqesdta Mining & Mfg. Co., 900 Fauquier St., St. Paul,

mnn.
M(I)l(;ern-Aire Mfg. Corp., 4436 W. Roosevelt Rd., Chicago,

National Carbon Divisign, Union Carbide & Carbon Corp.,
39 E. 42nd St., New York 17, N, Y,

National Co., Inc., 61 Sherman St., Malden 48, Mass,

National Union Radio Corp., 350 Scotland Rd., Orange, N. J.

Oak Bidge Products, 239 E. 127th St., New York, N. Y,

Ohmite Mfg. Co., 4835 Flournoy St., Chicago 44, 111,

Penn Boiler & Burner Mfg. Co., Lancaster, Pa.

Pelr;n Television Products Co., 131 N. Seventh St., Phila. 6,

a.

C. M. Penney Co., 3471 W. 140th St., Cleveland 11, Ohio

Pentron Corp., 611 W, Division St., Chicago 10, Il

Permoflux Corp., 4909 W. Grand Ave., Chicaeo, Ill.

Ph&enix Electronics, Inc., Lawrence & Canal Sts., Lawrence,

Aass.

Precision Apparatus Co., Inc., 92-27 Horace Harding Blvd.,
Elmhurst, L. I, N. Y.

Radelco Mfg. Co., 7580 Garfield Blvd., Cleveland 25, Ohio

Radjart Corp., 3571 W. 62nd St., Cleveland 2, Ohio

Radio Corporation of America, RCA Victor Division,
Camden 2, N. J.

ThlesRIaltliio Craftsmen, Inc., 1617 S. Michigan Ave., Chicago

Radio Merchandise Sales, Inc., 1165 Southern Blvd., New
York, N. Y.

The Rauland Corp., 4245 N. Xnox Ave., Chicago 41, Ill.

Raytheon Mfg. Co., 55 Chapel St., Newton, Mass.

JoIr:In ; Rider Publisher, Inc., 480 Canal St., New York 13,

Howard W. Sams & Co., Inc., 2201 E. 46th St., Indian-
apolis 5, Ind.

Sangamo Electric Co., Springfield, Il

Sheldon Electric Co., 68-69 Colt St., Irvington 11, N. J.

Shurite Meters, 61 Hamilton St., New Haven 8, Conn.

Simpson Electric Co., 5208 W. Kinzie St., Chicago, 11l

Snyder Mfg. Co., 22nd & Ontario Sts., Philadelphia 40, Pa.

South River Metal Products Co., Inc,, 17-19 Obert St.,
South River, N. J.

Sprague Electric Co., North Adams, Mass.

Stizens Walden, Inc., 475 Shrewsbury St., Worcester,

ass.

Sylvar}\i}a %{Iectric Products, Inc., 1740 Broadway, New York'
19, N. Y.’ =

Technical Appliance Co., Sherburne, N, Y.

Telematic Industries, Inc., 1 Joralemon St., Brooklyn 2, N. Y.

Tellqevi;ion Equipment Corp., 238 William St., New York 7,

Telrex, Inc., Asbury Park, N. J.

The Triplett Electrical Instrument Co., Harmon, Rd.,
Bluffton, Ohio

Trio Mfg. Co., Griggsville, Il

Tung-Sol Lamp Works, Inc., 95 8th Ave., Newark, N. J.

T-V Products Co., 152 Sandford St.. Brooklyn, N. Y.

U. S. Devices Corp., So. Plainfield, N. J.

University Loudspeakers, Inc., 80 S. Kenisco Ave,, White
Plains, N. Y.

Utah Speakers, Huntington, Ind.

Vaco Products Co., 317 E. Ontario St., Chicago 11, TIL

Victoria Mfg. & Sales Co., 619 N. Michigan Ave., Chicago

11, 1L

V-M Corporation, Fourth & Park Sts., Benton Harbor,
Mich,

ward Products Corp., 1523 E. 45th St., Cleveland, Ohio

Webster-Chicago Corp., 5610 Bloomingdale Ave., Chicago
39, 1L

The Workshop A Inc., 66 Needham St., Newton
Highlands 61, Mass. .

Worner Efectronic Devices Coa., Rankin, IIL X

Wright, Inc., 223 University Ave., St. Paul 4, Mins,

X-Tra Signal Co., 60 E. 42nd St., New York 17, N. Y.
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Successful Selling
in Fringe Areas

Dealer Making Money on Long-Distance TV Finds Sales and

e If you ask Clay McDaniel and his
partners how their “House of Music”
has achieved success selling TV in a
fringe area, you will probably get the
answer, “Well, it’s a long story . . .”
It isn’t such a long story from the
standpoint of time, as these up and
coming dealers in Riverhead, N. Y.,
have only been in business three years.
But the story of how they became one
of the leaders in TV in their area takes
a little telling—and points several in-
teresting lessons for other dealers in
this type of business, or about to em-
bark on it.

One Year Ago

A little over a year ago, television
didn’t mean much to the House of
Music, or to any of the other dealers
in their area. Some TV sets had been
and were being sold, but at a very slow
rate—perhaps 2 or 3 sets a month for
H. of M.

This was mainly due to very poor
pictures received, so poor and unpre-
dictable that TV was more or less of a
novelty. In addition, installations were
expensive (as well as experimental) to
get such results as could be obtained.
Added to the cost of the set, this
brought the sale to a figure which made
the prospective customer think twice
about the value of the pictures and the
programs which he was offered.

The owners of House of Music (rep-
resenting sales) sat down with the
service department and had a council
of war to decide what to do: to drop
TV, or to find some new way to make
it acceptable both to the customers and
to the P & L statement.

Best Picture in Town

The situation as analyzed was as fol-
lows: House of Music was new in the
area, and in order to get this business
it would have to do better than any of
the older established dealers. The parties
to the pow-wow decided that this meant
the best picture in town.

The physical situation was like this:
the area covered by this Long Island,
N. Y, firm is from 80 to 125 miles from
the seven stations in New York City,
and from 40 to 70 miles from the one
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Service Go Hand-in-Hand in Building Profits

Ed Geyer, service manager of Southampton store, House of Music.

station in New Haven Conn. (Channel
6). Despite the relative closeness of the
latter station, results obtained on it had
not been too good, reception being more
difficult than the conditions would indi-
cate.

Concentrate on Good Picture

House of Music decided to concentrate
on getting a good picture from Channel
6 because it was closer and more likely
to be dependable, even though (from
the standpoint of number of stations) it
offered only one-seventh as much enter-
tainment as an antenna pointed toward
the west.

It was also felt that it was necessary
to bring down the cost of the initial
installation, and that the closer station
offered more possibilities in this quarter.

The service managers of House of
Music's two stores had heard consider-
able about Yagi antennas, and felt that
there was much to be hoped for in this
type. At that time, however, there were
no Channel 8 Yagis available. Deciding
to give this a try, they persuaded an
antenna manufacturer to make a few
especially for them.

“That antenna put us in business,”
McDaniel and his group unanimously
agree. The first pictures with a Yagi
were so superior to anything hitherto
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obtained in that area, they stated, that
the House of Music was immediately
placed on the television map. Accord-
ing to the enthusiastic proprietors and
employes, they found older and more
experienced dealers following the lead
of what they described as their “little
record shop.”

They did not “junk” the seven New
York stations. They merely used their
nearly-perfect Channel 6 picture as an
opening wedge to make their reputa-
tion and make sales. They also provided
an antenna for the other stations, either
at the time of installation (if the cus-
tomer requested it) or later on (sooner
or later the customer always asked for
the other stations). But now, with im-
proved techniques due to their experi-
ence, with improved materials which
had become available, and particularly
with the better antennas that had come
on the market, the firm is really in
the fringe selling business.

Importance of Servicemen

Recognizing the importance of the
servicemen in this set-up, House of
Music of course maintains its own ser-
vice department, and chooses employes
best suited to the operation. The men
must have know-how in TV, must be

(Continued on next page)
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Anchor is the nation’s leading booster, and the odds-on
favorite of TV engineers everywhere. For real *‘front row”
performance, insist on an Anchor. Superbly styled, com-
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Successful Selling
in Fringe Areas

(Continued from preceding page)

personable and able to meet the cus-
tomer in his home on even ground, and
in addition must have native abilities as
a carpenter and mechanic. These latter
abilities were underlined, since a fringe
installation is practically a major con-
struction job.

House of Music was born on a beach
in the Pacific during the war, the idea
being conceived by Clay McDaniel and
the concert piano team of Whittemore
and Lowe, who were all GI's together,
and who decided that they jointly want-
ed to open a record store after the war.
The execution of the idea had to wait
until they could find a suitable location
and raise the necessary capital. The
opportunity came in Southampton, N. Y.
in 1947, and for capital they brought in
two additional partners, Dibble, and Bill
Judd, a member of the concert booking
agency which handles Whittemore and
Lowe. McDaniel and Dibble do most of
the managing of the firm, with the other
partners more or less “silent.”

When TV came along, they natu-

An actual tower installation by the House of Music.
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rally went along with it, with the
experiences before described. This mer-
chandise is rapidly assuming major
importance in their operation; which
includes radios, TV, records, radio-TV
service, sheet music, pianos, and musical
instruments. Started with a capital of
$18,000 three years ago, the firm expects
to do $150,000 business this year.

TV installation and service accounts
for the bulk of the activity of the ser-
vice department, and this department is
designed to show a profit—and it is
showing a profit, though a small one.
This is due to a careful estimation of
costs, buying only the best materials
(so as to cut down maintenance costs),
and efficient methods.

“You can’t save money on a fringe
installation by using lower-priced
equipment and materials,” Ed Kukla,
service manager of the Riverhead store
pointed out. “This is especially true
where the installation is subject to high
winds and salt water corrosion.”

Fringe “Facts-of-Life’’

Some of the facts-of-life of fringe
installations as outlined by Kukla and
by Ed Geyer, Southampton House of
Music service manager, are: Salt spray
in the air will cause low-priced twin-
lead to corrode inside the polyethylene
sheath within a matter of two or three
weeks, causing severe attenuation of the
signal. In a fringe area, where the signal
is weak to start with, these may mean
complete loss of picture. Lead-in wires
laying on the roof, or very close to it
will result in very severe loss of signal
when the roof is damp. House of Music
uses 7-inch standoffs to keep the lines
away from the roof and the sides of the
building. When separate lead-ins from
two antennas are brought into the house
through the same hole, interaction and
attenuation result which makes the
installation of two antennas virtually
useless. In extreme fringe locations (as
in this area, 75 to 125 miles) the signal
does not come to the antenna directly
through the air, since the line of sight
path would be several thousand feet up.
Actually, due to refraction from the
ionosphere, the signal is bent down to
the earth, and may be available rela-
tively close to the ground. House of
Music installers found that, in most of
their locations, height above 20 or 30
feet was of no particular value in getting
the New York stations. For Channel 6,
however, reception is line of sight, and
a height of 75 feet above sea-level was
found necessary on the south shore of
Long Island to get this Connecticut sta-
tion. Therefore, oddly enough, House
of Music puts the higher antenna up for
the closer station. There is not complete
agreement on this fact in that area, some
installers putting the New York antenna
on top of the mast, but House of Music
points to its superior results for proof
of their contention. They find that a very
good grounding of the mast is essential,
not only for lightning protection, but
also for the elimination (or at least the
reduction) of ignition interference. They
sink a good ground rod several feet into
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Ed Kukla, service manager, Riverhead branch.

the ground, and use a guy-wire for a
ground wire. Kukla and Geyer agreed
that it is necessary to keep lead-in
wires (which they twist for noise-
reduction) “as tight as a violin string.”
This is because any swaying in the
breeze will cause “breathing” of the
picture at those distances. House of
Music always sells a booster for recep-
tion of the distant (N. Y.) stations, and
have standardized on one particular
make which they feel gives the best
results. Receivers, where results are
particularly critical, are slightly re-
aligned to bring the sound and picture
carriers closer together when the cus-
tomer tunes his set for the brightest pic-
ture (which actually puts the picture
higher on the curve than was intended).

Combos, Records Sell Well

Started as a record store, House of
Music still finds records important.
“Our biggest gross profit (dollars) is
in TV, but our biggest take-home profit
is in records.” House of Music claims to
have one of the largest and most suc-
cessful record department within a 50-
mile area. Two of the key sales features
which make this possible are: 1) That
the sales personnel know their stock
well, and have a good knowledge of
artists and repertoire on classical and
semi-classical music, which accounts for
a substantial portion of the trade; and
2) Very careful attention is given to
handling orders for records which are
not in stock. These items are ordered,
the orders are followed up, and the
customer is promptly notified as to
disposition of the order, or the receipt
of the record. This program has had
signal success in building record trade
in an area which doesn’t warrant handl-
ing as large a stock as the metropolitan
stores. In the Riverhead store, a loud-
speaker on the sidewalk is in use most
of the time, and can be connected to
radio, TV or phonograph turntable. This
serves to draw attention to the “Music”
in “House of Music.” This is not done
in Southampton due to an ordinance
against it. Console radio-phonographs
and portable radios play an important
part in the overall sales picture, with
FM considered important in obtaining
interference and static free reception not
available on AM: “Reception on AM
is too good here—you can get hundreds
of stations, but it is difficult to get only
one at a time.”
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Antenna Mounting Equipment

& Hardware (cont.)

Koenig Engingering Co., H. G., 735 Southwest Blvd.,
Kansas City 3, Kansas

LaPointe-Plascomold Corp., Unionville, Conn.

Lucerne Products, Inc., (‘hardou Ohio

Mar}:nn Ra(ho-TeIevlsmn RO06 Bu(kcvc Rd., Clevelund 4,
(hio

Master Mobile Mounts, Inc,, 5200 Wilshire Blvd., Los
Angeles, Calif.

Mastercraft Products, 60 South St., Boston 11, Mass.

Motalace Corp., 2101 Grand Concourse, New York 53, N. Y.

Miller Co., J. W., 5917 S. Main St., Los Angeles 3, Calif.

Mode?ﬁ-Aire Mfg. Corp., 4436 W. Roosevelt Rd., Chicago
24

Modern Insulation Co., 535 E. Price St., Philadelphia 14,

Mosley Electronic Specialties, Overland, Mo.

Mueller Electric Co,, 1583 K. 31st St., ( leveland 14, Ohio

National Co., 61 1 Sherman St., Malden, Mass.

Network Mfg. Corp., 19 Cottagc st., Bavpnnc 7, N

Nicholas Equipment Co., Bellevue, Ohm

Oakridge Products, Inc., 239 E. 127th St,, New York, N. Y.

Odegaard Mfg. Co., 5116 Eighth Ave., Hronklvn 20, \ Y.

Paragon Plastic Corn 515 W, 29th bt New York 1, N. Y.

Park Metalware Co., Orchard Park, N. J.

PeIekd Inc., Walter E 2842 W, 30th bt Indianapolis 22,
n

Peerless Mfg. Co., 2165 Morris Ave., Union, N. J.

Penn Television Products Co., 131 N. 7th St., Philadelphia

Phalo Plastics Corp., Comniercial St., Worcester, Mass.
Philco Corp., C & ngd Sts., Phlldd(‘lphla, Pa.

Philsen Mfg. Co., 60 Sackett St., Brooklyn, N. Y.

Phoenix Electronlcs, Inc., deren(e, Mass.

Pittsburgh Coil Co., (‘arnegie. Pa.

Plasteck, Inc., 18 Beach St., E. Portchester, Conn.
Plymouth Electronics Corp., 68 High St., Worcester, Mass.
Porcelain Products, Inc., P. O. Box 300, Findlay, Ohio
Precision Products Co., 325 N. Hoyne Ave,, Chicago 12, HL
Prg‘mif Products Div.. Chisholm-Ryder Co., Niagara, I'alls,

Products Engineering Co., 4753 N. Broadway, Chlcagp 11l

Progress Mfg. Co., 2165 Morris Ave., Union, N, J.

Radiart Corp., '3511 W. 62nd St., Cleveland 2, Ohio

Radio Corp. of America, Harrison, N. J.

Radio Merchandlse Sales, Inc., 550 Westchester Ave., New
York 55, N.

RadlohTube Merchandlslng Co., 508 Clifford St., Flint,
Miei

Raytron, 443 Summit St., Toledo, Ohio

Safe Flight instrument Co., 21 Russel St., White Plains, N. Y.

Schott Co., Walter L., 9306 Santa Monica Blvd., Beverly
Hills, Calif.

$/C Laboratories, Inc., 37 George St., Newark 5, N. J.

Shore Engineering, Inc., P. O. Box 325, Long Branch, N. J.

Sh{.;re{,Antenna Mount, Inc., 266 Sea Cliff Ave., Sea CIiff,

Smith Electric Mfg. Co., Ashland, Ohio

Smith, Inc., Herman H., 436 18th St., Brooklyn 15, N. Y.

Snyder Mfg Co., 22nd & Ontario bts l’hlladelphla 10, Pa.

South River Metal Products Co. m South River, N.

Stg\r %}(pansnon Products Co., 147 Cedar St., New York 6,
N .

Super Tool Co., 21650 Hoover Rd., Detroit 13, Mich.

Taylor Mfg. Co., Lima, Ohio

Technical Appliance Corp., Sherburne, N. Y.

Telcite Television Corp., Carleton Ave., E. Islip, N. Y.

TeII\?w;mn Equipment Corp 238 William St., New York 7,

Television Laboratories, 1108 Wilmington Ave., New
Castle, Pa.

Telrex, Inc., Rutherford Ave. & Route 35, Asbury Park, N.J.

Towers Corp 3332 E. 55th St., Cleveland 4, Ohio

Transvision, Inc., 160 North Ave., New Rochelle, N. Y.

Trio Mfg. Co., Grizgsville. Til.

TV Products Co., 152 Sanford St., Brooklyn 5, N. Y.

Veri-Best Television Products, 1nc., 233 Spring St., New
York 13, N. Y.

Walco Products Inc., 60 Franklin St., E. Orange, N. J,

Ward Mfg. Co., 3454 N. Southport Avo Chicago, 11

Ward Products Corp., 1523 E. 15th St., Cleveland 3, Ohio

Warren Mfg. Co., 161 Main St., E. Hdvpn Coun.

Western Coil & Electrical Co., 215 State St., Racine, Wisc.

Wincharger Corp., E. 7th & D1v1smn Sts., Siotx City, Towa

wind Turbine Co. E. Market St. & Penna. RR., West
Chester, Pa.

Workshop Associates, 66 Needham St., Newton Highlands
61, Muss,

Television Towers

Air-Up Tower Corp., 350 E. Broadway, Muskegon Ileights,
Mich.

Alpar Mfg. Co., 466 St. Francis 5t., Redwood City, Calif.

Alprodco, Inc., I\empton Ind.

Aluminum Co. of America, 1959 Gulf Bldg., Pittsburgh 19,

Pa,
Baker Mfg. Co., 133 Enterprise 5t., Evansville, Wise.
Berger‘Communlcahons. 109-01 T’nd Rd., Forest Hills,
LON.Y.

Camburn inc., 32-40 57th St., Woodside, N. Y.

Camburn Sales & Mfg. Corp 392 W. Michigan Ave,
Battle Creek, Mich.

Easy-Up Tower Co., 3800 Kinzie Ave., Racine, Wisc.

Energy Farm Eqmpmant Co., Montmllo lowa
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Etraco Mfg. Ce., Inc., Woods Chureh Rd., Flemington, N.J.

General Cement Mfg Co., 919 Taylor A.V( ., Rockford, 111,

Grem Engineering Co., 20(; 8th Ave., Brooklyn 15, N. Y.

LaPointe-Plascomold Corp UlllOl]\lll(,, Conn.

Lingo & Son, John, [5. 28th & Buren Ave., Camden, N. J.

M(a)r‘l\(in Radio-Television, 8906 Buckeye Rdl., Cleveland 4,
1o

Milner Mfg. Co., Jackson, Mich.

0Oak Mfg. Co.. 1260 Clybourn Ave., Chicago, 111

Olson Co., 20 5. Kendall $t., Battle Creek, Mich.

Parris-Dunn, Clarinda, lowa

Peters, A, A, 231 N. 7th St., Allentown, Pa.

Penn Boiler & Burner Mfg. Corp., l.ancaster, Pa.

Ramsey Tower Co., I. O. Box 45, Ramsey, Ill.

Rostan Corp., 202 K. {4th St., New York 17, N. Y.

Sewell, Inc., Norman M., Lansdale, Pa.

Shore Engineering, Inc., . O. Box 325, Long Branch, N. J.

Tabet Mfg. Ca., 254 W. Tazewell St., Norfolk 10, Va.

Telco Mfg, Co., New Castle, a.

Tele-Steel Towers, P. 0. Box 21, Normandy 21, Mo.

Thompson & Ruby, Inc., Brownstown, Ind.

Towers Corp.. 3332 K. 55th St., Cleveland 4, Ohio

Universal Protlucts Co., 1100 Taylor Ave., Racine, Wisc.

Veri-BestYTelevision Products, 233 Spring St., New York
3. N. Y.

Walco Products, Inc., 60 Franklin St., E. Orange, N. J.

Waestern Coil & Electrical Co., 215 State 5t., Racine, Wise,

Wincharger Corp., E. 7th & Division Sts., Sioux City, lowa

Wind Turbine Co., E. Market St. & Penna. RR., West

Chester, Pa.
Winpower Mfg. Co., Newton, fowa

Television Masts

Alpar Mfg. Cw., 166 St. Francis St., Redwood City, (alif.
Aluminum Ca. of America, 1959 (GGull Blde., Pittsburgh 19,

a.,
American Phenolic Corp., 1830 S. 51th St., Chicago 24, 111
American Tube Products, Inc., Riverdale Bldg., Natick, R. 1.
Best Vue Proglucts, 247 Clentre St., New York 13, N, Y,
Belrgelr %on\l]munications. 109-01 72nd Rd,, Forest Hills,
Camburn Ine.,, 32-40 57th St., Woodside, N. Y.
Cass Maching Co,, 691 Antoinette St., Detroit 2, Mich.
Channel Master CO.. 15 Chapel St., Ellenville, N. Y.
Cole-Worner Corp., 345 Albert Ave., Mansfield, Ohio
Delson Mfg. Co., 126 11th Ave., New York, N. Y.
EloctronlclndlcatorCorn 53 chl\nﬁ st., Brmkl;n? NOY.
Energy Farm Equipment Co \h)ntuello, Towa
Etraco Mfg. Go., Inc., Woods Church Rd., Flemington, N..J.
General Cement Mfg. Co., 919 Taylor Ave., Rockford, I
Grem Engineering Co., 206 8th Ave., Brooklyn 15, N. Y.
H)I'\ELi\t,e Antennas, Inc., 1060 Washington Ave., Bronx 56,

Insuline Corp. of America, 3602 35th Ave., Long Island
City 1, N. Y.

JFD Mfg Co., Inc., 6101 16th Ave., Brooklyn 25, N. Y.

LaPointe-PIascomoId Corp., Unionville, Conn.

Metalace Corp., 2101 GGrand Concourse, New York 53, N. Y.

Milner Mfg. Co., P. O. Box 943, Jackson, Miss.

Mogeri?-Aire Mfg. Corp., 4436 W. Roosevelt Rd., Chieago
24, T,

Peters, A. A, 231 N. 7th St., Allentown, Pa.

Philce Corp., ¢ & Tioga Sts., Philadelphia, Pa.

Plasteck, Inc., 18 Beech St., E. Port Chester, ("oun.

Plymold Corp., Lawrence, Mass.

Premax Products Div., Chishelm-Ryder Co., Inc., Niagara
Falls, N. Y.

Public Operating Corp., 100 W, 42nd St., New York 18, N. Y.

Radiart Corp, 3571 W, 62ud St., Cleveland 2, Ohio

Radio Corp. of America, Harrison, N. J.

Radio Merchandise Sales, Inc., 550 Westchester Ave., New
York 55, N. Y.

RadlohTube Merchandising Ceo., 508 Clifford St., Flint,
Micl

Raytron, 443 Summit, Toledo, Ohio

Safe Flight Instrument Co., Techni-Vision Div., 21 Russell
St., White Plains, N. Y.

S/C Laboratones Inc., 37 George St., Newark 5, N. .J.

Schott Co., Walter L., 9{06 Santa Mouica Blvd., Bev erly
Hills, Calif.

Shore Engmoerlng,lnc P. 0. Box 325, Long Branch, N..J.

Snyder Mfg. Co., 22nd & Ontario Sts., Philadelphia 10, Pa.

South River Metal Products Co., South River, N. J.

Spem;]l Purpose Products Co., 114 Perry 5t., New York 14,
N

Technical Appliance Corp., Sherburne, N. Y.

Tele-Beam Industries, 120 Soscol Ave., Napa, Calif.

Telrex, Inc., Rutherford Ave. & Route 35, Ashury Park, N. J.

Towers Corp., 3332 E. 55th st., Cleveland 4, Ohin

Transvision, Inc., 460 North Ave., New Rochelle, N. Y.

Trio Mfg. Co., Griggsville, 111

TV Products Co 152 Sanford St., Brooklyn 5, N. Y.

Universal Products Co., 1100 ’la\lor Ave., Racine, Wisc.

Veri-Best Talevision Producls, Inc., 233 Spring St., New
York 13, N. Y.

Walco Pro(lucts, Inc., 60 Franklin St., E. Orange, N. J.

Ward Products Corp., 1523 E. 15th bt Cleveland 3, ()hip

Western Coil & Electrical Co., 215 Sate St., Racine, Wisc,

Wincharger Corp., E. 7th & Division Sts., th\ (ity, Towa

Wind Turbine Co E. Market 8t. & Penna. RR., West
Chester, Pa.

Workshop Associates, 66 Necdham St., Newton Highlands
61, Mass.
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Antenna Rotators

Aircraft Products Co., 113 5it. Clair Ave., N. K., Cleveland,
hio
Alliance Mfg. Co., Lake Park Blvd., Alliance, Ohio
Anchor Radio Corp 2115 8. St. l,mns Ave., Chicago 23, HI,
Berger Commumcahon 109-01 72nd Rd., Forest llills,
Y

L LONUY
C & G Tool Mfg. Co., 39 Main 5t., E. Orange, N. J.
Cleveland Aircraft Products Ce., 113 K. 8t. Clair Ave,
Cleveland 14, Ohio
Cornell-Dubilier Electric Corp., S. Plainfield, N. J.
Crown Controls Co., 124 5. W ashmgton st., New Bremen,
Ohio
Jaco Preducts, 6108 Euclid Ave., Cleveland 3, Ohio
Johnson Co., E. F., 206 Second Ave, 8.W., Waseca, Minn.
Koenig Engmeermg Co., H. G, 735 Southwest Blvd.,
Kansas ('ity 3, Kans.
Lyte Parts Co., i1 Washington Ave., Plainfick}, N. J.
Penny, C. M. Co 3471 W, 140th St., Cleveland, Ohio
Radiart Corp.. 5511 W, 62nd,5t., loveland 2, ()hm
Shaw Co., Joseoh 6225 Benore Rd., [‘nlmlp 12, Ohio
U, s. Devrces Corp., Hillside Ave., 3. Plainfield, N. J.
Walco Products, |nc 60 Franklin St., E. Orange, N. J.

Transmission Line
(Lead-in Wire)

Aerolite Electronic Hardware Corp., 24 ClLff St., Jersey
City 6. N. L.

Alden Products Co., 117 N, Main %t., Brockton, Mass,

Alpha Wire Corp., 5() Iloward St., Now York. N. Y.

American Phenolic Corp., 1830 . 51th St., Chicago 24, lil.

Anacon(la Wire & Cable Co., 25 Brr).ulwav New York 4,

Andrew Corp., 363 IS, 75th 8t., Chicago 18, TIL
Atlantic Wire & Cable Corp., 251 Huron St., Brooklyn 22,
N

LY.

Belden Mfg. Co., 1617 W. Van Buren St., Chicago 44, II]

Birnbach Radio Co 145 Hudson St., Now York 13, N.

Chester Cable Corp., Chester, N. Y.

Columbia Wire & Supply Co., 2850 Irving Park Rd.
Chicago 18, 111

Consolidated Wire & Associated Cos., 1635 3. Clinton St.,
Chicago 16, 111 . .

Cornish Wire Co., Inc., 15 Park Row, New York, N. Y.

Crescent Insulated Wire & Cable Co., Trenton, N.

Electronic Indicator Corp., 53 \\yckoﬁ St., Brooklyn 2,

Etraco Mfg. Co., Inc., Woors Church Rd., lvlommgtml NI

Federal Telephone & Radio Corp., I\utley N

Flexo Wire Co., Oswego, N. Y. B .

General Cable Corp 120 Lexington Ave,, New York 17,
N. Y.

General Cement Mfg. Co., 919 Taylor Ave., Rockford, TN

General Electric Co., Lleclrnnus Park, Syracuse, N. Y.

General Insulated ere Corp., 69 (nrdpn Ave., Provi-
dence, R. 1.

Gonset Co., 72 E. Tujunga Ave., Burbank, Calif.

Good, (Don. inc., So. Pasadena, Calif.

Insuline Corp of America, 3602 35th Ave., Long Island
City 1, N.

Kellogg Swltchboard & Supply Co., 6650 S
Chicago 38, 11l - =

Lenz Electric Mfg. Co., 1751 N. Western Ave., Chicago 47,
1l

. Cicero Ave.,

Nicholas Equipment Co., Bellevue, Ohio

Phalo Plastics Corp., (" omm(rrlal St., \Vorcrst(r Mass.

Philco Corp., C & Tioga Sts. Ph]ludclphm, 2.

Plastoid Corp Hamburg, > .

Plymouth Electronics Corp .. 68 Hich St., Worcester, Mass.

Radio Corp. of America, Harrison, N. J.

Schott, Walter L. Co., 9306 Sauta Monica Blvd., Beverly
lhlls, Calif.

Technical Appliance Corp., Sherburne, N, Y.

Transvision, Inc., 160 North Ave., New Rochelle, N. Y.

TV Products Co., 152 Sdniord St., Brooklyn 5, N. Y.

U. S, Wire & Cable Co. ., 27 Haynm Ave.. Newark, N. J.

Walce Products, Inc., 60 Franklin 5t., E. Orange, N. J.

Ward Products Corp., 1523 1. 45th St., Cleveland, Ohio

Workshop Associates, 66 Needham St., Newton Ihahlands
61, Mass.

Lenses, Magnifiers, Filters

Aero Needle Co., 619 N. Michigan Ave., C Inc.wo 11, 1.

Aim Industries, 11 Union Square, New York 3, N. Y.

Atlas Sound Corp., 1419 39th St., Brooklyn 1R, NL Y.

Celomat Corp., 521 W. 23rd St., New York, N. Y.

Cournand &Co., E. L. 5 Ninth Ave,, New York 34, N.Y.

Celutone Co., 23 L. 2th St., New \nrl\ 10, N. Y.

Clarkstan Corp 11927 W. Pico Blvd., Los Angeles 34, Calif.

Croasdale & de Angelis, Inc., Lenni Mllls Pa.

Crystal X Corp., W. Lenni Ril.. Lenni \hlls, Pa.

Deitz Miracle Lens Go., 111 President St., Passaie, N. J.

Drake Co., R. L., 11 Longworth St., Da\t(m 2, Ohio

Duotone Co., Inc., Locust St., Key port N.J.

Durable Formed Products. 6 Cireene St., \ow York 13, N. Y.

Durst Mfg. Co., 11100 Compston St., N. Hollywood, Calif.

Eby Sales Co., 130 Lafayette St., \ew York 13, N. Y.

Elactro-Steel Products, nc., 112 N. Seventh St., l’hlladel-
phia 6, Pa.

(Continued on page 82)
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Manufacturers of TV-FM Antennas & Accessories

Antenna Distribution System

Brach Mfg. Corp,, L. S., 200 Central Ave., Newark 4, N. J.

Electro Englneerlng & Mfg. Co., 627 W, Alcxandrmo,
Detroit, Mich.

Industrial Television, Inc., 350 Lexington Ave., Clifton, N.J,

Intra{/ndeo Corp. of Amerlca, 238 William St., New York,

Jerrrold Electronics Corp., 121 N. Broad $t., Philadelphia 7,

Lynmar Engineers, 1721 Delancey St., Philadelphia 3, Pa.
Re(eves 3o%ndcraft Corp., 35-54 36th Ave., Long Island
City, D 5

Radlo Corp. of America, Ilarrison, N. J.
Wgrks(iion Associates, 56 Needham St., Newton Highlands
1 ass.

TY-FM Antennas

Admiral Corp., 3800 Cortlandt 8t., Chicago, Til.

Aerolite Electronlc Hardware Corp 24 CIiff St., Jersey
City 6, N. J.

Aero Needie Co., 619 N. Michigan Ave., (‘hicago 11, In.

Aeronics, Inc., 105 William St., New Y ork ,N. Y.

Airdésign, inc 10 E. 52nd St., New York 22 N. Y.

Airflyte Electronics Co., 22 Evergreen 8t., Bayoune, N.J.

AII\IChannei Antenna Corp ., 70-07 Quecns Blvd., Elmhurst,

AILIJ)mlnum Co. of America, 1959 Gulf Bldg., Pittsburgh 19,

4.

American Phenolic Corp., 1830 8. 54th St., Chieago 24, TIl.

American Radio Hardware Co., 152 McQucstou Parkway,
Mt. Vernon, N. Y.

American Tube Products, Riverdale Bldg., Natick, R. I.

Ampower Co., 109 W, Hubbard St., Chicago 26, 11i.

Anchor Radio Corp 2215 8. St. Louns Ave., Cl hicago 23, I,

Andrew Corp., 363 E 75th St., Chicago 18 TH.

Antenna Products 1809 N. Ashland Ave,, (imago 22, 111

An{)tgnn)a Research Lab., Inc., 797 Thomas Lane, Columbus

hio

Autoﬂex Corp., 101 Park Ave., New York 17, N. Y.

Barb City Industrles. Inc., 1150 8. Fourth 8t., Dekalb, H1.

Belden Mfg. Co., 4647 W. Van Buren St., (hwagn 44, 111

Belnord & Co., 174 Sterling Pl., Brooi\lvn N. Y.

BeIrgeIr ({on;munlcatlons. 109-01 72nd Rd Forest Hills,

Best Vue Products, 247 Centre St., New York 13, N. Y

Birnbach Radio Co., 145 Hudson bt New York 13, N. Y.

Bowers Battery & Spark Plug Co., an 1262, Roadmg, Pa.

L. S. Brach Mfg. Corp., 200 Central Ave., Newark 4, N..J.

Bro‘ok{yn Television Co., 1630 St, John's I’l Brooi\lyn 33,

B. B. Butler Mfg. Co., 3432 N. Avondale Ave., , Chicago 18, 111,

Camburn, Inc., 32 10 57th St., Woodside, N. Y.

Cameron Tool & Supply Co., (mmerou W Va.

Central Industries Corp., 1865 San Fernando Rd., W. Los
Angeles, Calif.

Channel Chief Co., 37 Mali Dr., N. Plainfield, N. J.

Channel Master Co., 15 Chapel 5t., hllenwlle N.Y.

Circle*X” AntennaCorp 500Markctbt PerthAmhov,\i i

Clear Beam Television Antennas, 618 N. LaBrea St., Los
Angeles 36, Calil.

Cole-Worner Corp., 345 Albert Ave., Mansfield, Ohio

Collins Antenna Co 158 Aibany Post Rd., Buchnnan N.Y.

Communication Coll Co., 2839 N. Narragansett Ave,,
Chicago 34, IIl.

Communication Measurements Lab., 120 Greenwich St.,
New York 6, N. Y

Consolidated Wire & Assoc. Cos., 1635 S. Clinton St.,
Chicago 16, 111,

Cornell-Dubilier Electric Corp., 3. Plainfield, N. J.

Delson Mfg. Co., 126 11th A\e New York, N. Y.

Electronlclndlcator Corp., 53 \\7ylkoﬂbt BrooklynZ N.Y.

Eltla’ctro-Steel Products, Inc 112 N. 7th St., Philadelphia 6,

Electro-Vision Industries, Rochelle, Tl

Etraco Mfg. Co., Inc., Woods Church Rd., Flemington, N. J.

Ferris Television Laboratories. 1057 W. Wellington Ave.,
Chicago, Il

Fleron & Son, M. M., 113 N. Broad 5t., Trenton 8, N. J.

Flippen Mfg. Co., P. O. Drawer 29, Santa Ana, Calif.

Frazier Engineering Co., 1965 Peck St., Muskegon, Mich.,

Gadgets, Inc., 3629 N. Dixie Dr., Dayton 5, Ohio

Gee-Lar Products Co., 1739 W. Montrose Ave., Chicago
41, 1L

Geist Assaciates, Henry 1, 60 . 42nd 3t., New York, N. Y.

General Cement Mfg. Co., 919 Taylor Avo., Rockford, 111

General Electrlc Co., Electronies Park, Syracuse, N. Y.

Gonset Co,, 72 E. ’lu)unga Ave,, Burhank Calif.

Grem Engineering Co., 206 Sth Ave Brooklyn 15, N. Y.

Hedco Mfg. Co., 1282 Burke’Ave Bronx 67, N. Y.

Hi-Lo TV Antenna Co,, 2810 W. Melrose 8t., Chicago 18, Ill.

RADIO & TELEVISION RETAILING ¢ August, 1950

Hi-Par Products Co., 347 Lunenherg St., Fitchburg, Mass.

Hy-Lite Antennae, Inc.. 242 East 137th St., New York, 51,
N. Y.

In%ullne Corp of America, 3602 35th Ave., Long Island
ity 1, N .

Interstate Mfg. Co., 138 Sussex St., Newark, N. J.

islip Radio Mfg. Corp., Beech St., Islip, N. Y.

Jerrold Electronics Corp., 121 N. Broad St., Philadelphia

, Pa.

JFD Mfg. Co, Inc., 6101 16th Ave., Brooklyn 25, N. Y.

Johnson Co,, E. F., 206 Second Ave. 5. W. stom Minn,

Laco Mfg. CO '3144 W. Division 8t., Chicago, 1.

LaMagna Mfg. Co., 51 Clinton Pi., B Rutherford, N. J.

LaPointe-Plascomotd Corp.. Unionville, Con.

Louis Bros., 3543 E. 25th St., Los Angeles, Calif.

Lyman Electronic Corp., 12 Cass St., Springfield 4, Mass.

Lyte Parts Co., 11 Washington Ave., Plainfield, N. J.

Master Mobile Mounts, Inc., 5200 Wilshire Blvd., Los
Angeles, Calif.

Masta TV Antenna Corp. of N. Y., 1133 Broadway, New
York 10, N. Y.

Muter Co The 1255 S. Michigan Ave., Chicago 5, Ill.

Network Mfg Co., 19 Cottage St., Bayonne 7, N.J.

Nicholas Equipment Co., Bellevue, Ohio

NST Corp., 2642 3. Fifth St., Philadelphia, Pa.

Oakridge Products, Inc., 239 E. 127th St., New York, N. Y.

Ohio Aerial Co, 1553 Lewis Ave., Toledo 12, Ohio

Ohmega Laboratories, Inc., 23 Maple Ave., Pine Brook, N.J.

Olson Co., 201 S. Kendall St., Battle Creek, Mich.

Orthon Corp., 196 Albion Ave., Paterson 2, N. J.

OtIis Radio & Electric Corp., 918 Central Ave., Hlawarden,
owa

Peekd, Inc., Walter E., 2842 W. 30th St., Indianapolis 22,
Ind.

Peerleﬁls Products Industries, 812 N. Pulaski Rd., Chicago
51, Il

Phileo Corp., C & Tioga Sts., Philadelphia, Pa.

Philson Mfg. Co., 60 Sackett St., Brooklyn, N. Y.]

Phoenix Electronics, Inc., Lawrence. Mass.

Pittsburgh Coil Co., (‘arnegle, Pa.

Plasteck, Inc., 18 Beach St., E. Portchester, Conn.

Precilslilon Plastic Products, Inc., 628 W. Lake St., Chicago
6,

Premax Products Div.,
Falls, N. Y.

Printup Antenna Co., 8543 Glencoe Cirele, Milwaukee, Wisc.

Publig1 Fabricating Corp 429 E. 164th St New York 36,

Chisholm-Ryder, Inc., Niagara

Public Operating Corp., 100 W. 42nd St., New York 18, N.Y.

Quam Nichols Co., 33rd PI. & Cottage Avr ,Chicago 186, 111,

Ra(()i-EI-Co. Mfg. Co., 7580 Garfield Blvd., Clcveland 25,
hio

Radiart Corp., 3571 W. 62nd St., Cleveland 2, Ohio

Radio Corp. of America, Harrison, N..I.

Raltflio Craftsmen, Inc., 1617 3. Michigan Ave., Chicago 186,

Radio Merchandise Sales, Inc., 550 Westchester Ave.,
New York 55, N. Y.

Radion Corp., 1131 Milwaukee Ave., Chicago 22, TII.

RadiohTube Merchandising Co., 508 Clifford st., Flint,
Mi

Rauland Corp., 4245 Knox Avo (”iuc.igo 18, 1L

Raytron, 443 Summit Toledo, ()

Rowland-Kendall Co., 715 E. '\lansmn St., Marshall, Mich.

Safe-Flight lnstrument Co., 21 Russell 8t., White Plains
N. Y.

Schott Co., Walter L., 9306 Santa Monica Blvd., Beverly
Hills, Calif.

S/C Laboratnrles, Inc., 37 George St., Newark 5, N. J.

Shore Engineering, lnc P. 0. Box 325, Long Branch, N. I,

Shure-Antenna Mount, inc., 266 Sea Cliﬁ Ave., Sea CIiff,

N.Y.
Snyder Mfg. Co., 22nd & Outario Sts., Philadelphia 40, Pa.
Special Products Co., Silver Spring, Md
Spirling Products Co., 62 Grand St., New York 13, N. Y.
Square Root Mfg. Co., 901 \Ieppcrhan Ave,, \oukors3 N.Y.
Stanwyck Winding Co 104 8. Lander St., \Iowi)urgh, N. Y.
Symphony Radio & Televnslon Corp., 825 W. Pico Blvd.,
Los Angeles 15, Calif.
Technical Appliance Corp., Sherburue, N. Y.
Tel-a-Ray Enterprises, Inc., I'. 0. Box 332, Henderson, Ky.
Telcite Television Corp., Carleton Ave.,, E. Islip, N. Y.
Telecraft Corp., 2 W. 15th St., New York 11, N. Y.
Telematic In(iustries. Inc., 32 \\'y(-koﬁ St Brnoklyn 2,N. Y.
Television Laboratories, Inc., 1408 Wilmington Ave. New
Castle, Pa.
Television-Radio Electronics, Vaughn Ave., Merced, Calif.
Telrex, Inc., Rutherford Ave. & Route 35, Asbury Park, N.J.
TELvision Laboratories, Inc., 542 Parkside Ave., Chicago
44,1
Transvision, Inc., 460 North Ave., New Rochelle, N. Y,
Tricraft Products Co., 1535 N. Ashland Ave., Chicago, Tl
Trio Mfg. Co., Griggsville, Il
Trio Products, Franklin, Mich.
TV Products, 152 Sanford 3t., Brooklyn 5, N. Y.
Twin-Vex Mfg. Co,, E. Hunting Park Rd., Philadelphia, Pa.
UHF Resonator Co., 224 Seventh St., Racine, Wisc.
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Veri- BestzTgIIevlslon Produets, Inc., 233 Spring St., New
13, 1 5

Vertrod Corp., 17 William Ave., Brooklyn, N. Y.

Wabash Mfg. Co., 2318 5. W e».tcrn Ave., Chicago 8, Il

Walco Products, Inc 60 Franklin St., I< Orange, N. J.

Ward Products Corp., 1523 E. 45th M Cleveland 3, Ohio

Warren Mfg. Co., 461 Main St., E. Haven, Conn.

Westinghouse Electric Co., Sunbury, Pa.

Woodland Mfg. Co., 416 Woodland Ave., Toledo 2, Ohio

Workshop Associates, 66 Needham St., Newton Highlands
61, Mass.

X-TRA Signal Co., 60 E. 42nd St., New York 17, N. Y.

Zenith Radio Corn 6001 W, Ditkpns Ave., (hioago .

Antenna Mounting Equipment
& Hardware

Aerolite Electronic Hardware Corp., 24 Cliff St., Jersey
City 6, N.

Aetna Radio Service 2846 Milwaukee Ave., Chicago 47, HI.

Aircraft-Marine Products, Inc., 1523 i\ Fourth $t.,
Harrishurg, Pa.

Airdesign, Inc., 10 E. 52nd St., New York 22, N. Y.

Alden Products Co., 117 N. Main St., Brockton, Mass.

Alliance Mfg. Co., Lake Park Bivd., Alliance, Ohio

Alpar Mfg. Co., 466 St. Francis &t., Redwood City, Calif.

American Phenolic Corp., 1830 3. 54th St., Chicago 24, Til.

American Tube Products, Inc., Riverdale Bldg., Natick,

Andarew Corp., 363 E. 75th St., Chicago 18, Il

Antenna Products, 1809 N. Ashland Ave., Chicago 22, 111,

Antenna Research Lab., Inc., 797 Thomas Lane, Columbus
2, Ohio

Baker Mfg. Co., 133 Enterprise St., Evansville, Wise.

Band-It Co., 2550 Walnut St., Denver 5, Colo.

Belden Mfg. Co., 4647 W. Van Buren St., Chicago 44, 1.

Berger Comymunications, 109-01 72ud Rd., Forest Hills,

Best Vue i’roducts, 247 Centre 8t., New York 13, N. Y.
Birnbach Radio Co., Inc., 145 Hudson St., New York 13,
N Y

LY.

Blaco Mfg. Co., 6541 Euclid Ave., Cleveland 3, Ohio

Brach Mfg. Corp,, L. S., 200 Central Ave., Newark 4, N.J.

Bud Radio, Inc., 2118 E. 55th &t., Cleveland 3, Ohio

Camburn, Inc., 32-40 57th St., Woodside, N. Y.

Cass Machine Co., 691 Antoinette St., Detroit 2, Mich.

C & G Tool Mfg. Co 39 Main St., E. Orangr N. J.

Chester Cable Corp., Chester, N. Y.

Cole-Worner Corp., 345 Albert Ave., Mansfield, Ohio

Columbia Wire & Supply Co., 2850 Irving Pdrk Rd.,
Chicago 18, Il

Commercal Piastlcs, Merchandise Mart, Chicago 54, Il

Communication Measurements Lab., Inc., 120 Greenwich
St., New York 6, N. Y.

Cornell-Dubilier Electric Corp., 8. Plainfield, N l.

Cornish Wire Co., 15 Park Row, New Y ork, N.

Crown Controls Co., 124 8, \\'ashington .\'t., New Bremen,
Ohio

Crum’s, Inc., 128 S. Market St., Wooster, Ohio

Decimeter, Inc., 1430 Market St., Denver 2, Colo.

Delson Mfg. Co., 126 11th Ave., New York, N. Y.

Easy-Up Tower Co.. 3800 Kinzie Ave., Racine, Wisc.

Eby Sales Co., 130 Lafayette St., New York 13, N. Y.

Electro Engineering & Mfg. Co., 627 W. Alexandrine,
Detroit, Mich.

Electronic Indicator Corp., 53 Wyckoff St., Brooklyn 2, N. Y,

Electronic Measurements Corp., 423 Broome St., New York
13, N. Y.

Electro-Stee! Products, Inc., 112 N. 7th $t., Philadelphia
6, Pa

Federal Engineering Co., 37 Murray St., New York 7, N. Y.

Fieron & Son, M. M., 113 N. Broad St Trenton 8, N.J.

Frazier Engineering Co., 1965 Peck St.. .\iuskegon, Mich.

General Cement Mfg. Co., 819 Taylor Ave., Rockford, Il

Gonset Co., 72 E. Tujunga Ave., Burbank, Calif.

Grayhill, 4534 Madison »t., (/hl(dg() 24, 1.

Grem Engineering Co., 206 8th Ave,, lironk]wl 15, N. Y.

Hamilton Electronics, -4.,6 Pratt \w Chicago 45 1.

Hawthorne Mfr. Co., O. V., 710 lIans(lm.m Blde.. Kala-
mazoo 1, Mich.

Haydon Products Corp., 1801 Eighth Ave., Brooklyn, N. Y.

Hi-Par Products Co., 347 Lunenberg St., Fitchburg, Mass.

Holub Industries, Inc., Sycamore, 111

Hot Nails, Inc., 40 W. Fourth St., New York, N. Y.

Industrial Precision Products Co., 325 N. Hoyne Ave.,
Chicago, Ill.

Industrial Products Co., 325 N. Iloyne Ave., Chicago 12, 11l

Insuline Corp. of Amerlca, 3602 35th Me, Long Island
City 1, N. Y.

Jaco Products, 6108 Euclid Ave., Cleveland 3, Ohio

JFD Mfg. Co., 6101 16th Ave. Brnoi\l\n 25, N. Y.

Johnson Co., E F., 206 Qewnd Ave., 8, W. Waseca, Minn.

Kenwood Engineermg Co., Inc.,, 260 Colt'a\ Ave., Kenil-
worth, N. J
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MCI NAWVOX

B FOR EXTRA PROFITS

...Factory-To-Dealer Distribution!

DEALERS profit two ways from the Magnavox policy
.of direct, factory-to-dfealer d?st?ib‘}tion. Firs-, by per- The Magnavox Company

fcrming some of the functions of distributors, they en oy x|

higher markups than would othe-wise be possible. And Fort Wayne 4, Indidna

second, they realize many extra sales, for streaml_ned sell-

ir.g concentrates the business among the relatively fzw

selected dealers. Furthermore, Magnavox mzrkups do not

skrink, for this is the company known for enfoccing its

fa:r trade prices wherever they ate recogrized by lew.
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Three Steps to Making

An Orderly, Planned Method Can Reap Plus Profits—

e Because of the high saturation
reached by many products, replacement
sales are on the increase, and this
means that a considerable number of
deals will involve the taking of trade-
ins, or more accurately, the “buying”
of used merchandise, because that’s
actually what the merchant is doing
when he accepts a trade-in. The more
he’s aware of the fact that he's buying
old products the more likely he is to
do such trading cautiously, and to have
a plan for rapid disposal of the units
he accepts.

By and large, in our field, as in the
automobile industry, dealers are divided
into two schools of thought. One group
heartily dislikes the practice of trading-
in, which, nonetheless, is forced upon
them. The second group actually solicits
business with the acceptance of trade-
ins as one of its chief merchandising
hooks. It is interesting to note that

In this article, read how to
NEGOTIATE competitively
RECONDITION used items
RESELL traded-in units

“educated” to expect no allowances for
used products.

Of course the ideal sale is the clean
deal that has no trade-in, and any mer-
chant should get as many of these as he
can possibly corral, but the dealer who
has an inventory of new products which
he must move, cannot let too many
vacuum cleaner, refrigerator or washer
sales go to the competitor who has a
more effective trade-in plan. Since, as
before stated, so much business today

IS YOUR MONEY Tied Up in Dust-Gathering Trade-ins

OR

is replacement business, it just isn’t
good sense to hide one’s head in the
sand when confronted with the trade-in
situation. The thing to do is to face
the issue squarely, and to meet it with
a plan.

A Three-Way Activity

The three phases of profitable trade-in
activities which follow are based upon
the actual operations of a number of
successful merchants in our industry,
and it will be seen that such techniques,
interestingly enough, almost parallel
those employed in the retailing of auto-
mobiles. Car dealers do one of two
things with the used merchandise they
take in. Either they “wholesale” the
trade-ins, or they fix them up and sell
them at retail. A few merchants in our
field “wholesale” the trade-ins, but
most of them either let the used prod-
ucts kick around without rhyme or
reason (or profit), or they use vigorous
methods to turn the products into cash.
(Most of our dealers who “wholesale”
trade-ins are located in communities
where there are very few customers
who are willing to buy used products.)

The action plan is divided into three
parts: 1. Negotiating. 2. Reconditioning.
3. Selling.

Under “negotiating,” we find such
activities as appraising the value of the
product, and making an offer based
entirely upon what the dealer feels the
trafic will bear so far as his profit
structure is concerned. In other words,
he takes the trade-in, but doesn’t take
a shellacking, because he has a pretty
good idea in advance on two angles:

ARE YOU GETTING IT BACK, and Making Plus Profits as Well?

most of the merchants who hate trade-
ins worse than poison are doing poor
jobs in (1) negotiating, (2) recondi-
tioning, and (3) selling the wused
units. On the other hand, most of
those who go all-out on trading-in
activities, have effective negotiating
methods, efficient reconditioning set-
ups, and a good, and usually profitable,
turnover of the used products.

A small minority of retailers who re-
fuse to accept any trade-ins whatsoever
are able to do big-volume business, and
make money, too, but in order to
operate in this fashion they are either
located in areas where competition is
lukewarm, or they have built up large
followings of customers whom they’ve

46
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MONEY with TRADE-INS

Haphazard Handling Is a Risky Business with Frequent Losses

(a) The resale value of the product,
and (b) its marketability. In cases
where he feels the product has no
resale value, he either refuses it or
makes an allowance on a basis of what
he can get through junking the parts.

In negotiating, the dealer must weigh
various factors in arriving at his price,
but he should always view the trade-in
as something he is buying with his
own money. In this connection, it is
necessary to realize that age of the
product, while serving as a useful yard-
stick, is not as important as the con-
dition and appearance of the product
plus its prospective saleability. In
most instances, however, the customer
will be willing to realize that the dealer
is justified in using age as a general
yardstick.

Trade-in “Don’ts*

Trade-in negotiating embraces sales-
manship, and the following “don’ts” are
designed to create not only sales, but
customer good-will as well:

A. Don’t “beat down” the customer’s
old product. This is an antagonistic
attitude, and may cost you the sale.

B. Don’t say the used merchandise has
no value; then make an allowance for it.
The customer will think your profit
margin is out of line, and, that there-
fore you can afford to give away money.

C. Don’t always believe statements to
the effect that a competitive dealer
offered a high allowance. The customer
may be making an innocent mistake, or
may be deliberately misrepresenting
the facts.

D. Don’t make an allowance on a
product and suggest that the owner
give or throw it away.

E. Don’t accept a trade-in, then fail
to pick it up. Such practice is annoying
to the customer.

F. Don’t let customers, whom you
have reason to believe are “replace-
ment” shoppers, leave your store with-
out making an offer to accept a trade-in.

Reconditioning Practices

Just as clothes make the man, appear-
ance makes the piece of used mer-
chandise take on sales appeal. The reli-
able dealer not only puts the used
product in good mechanical condition
so that he can stand back of it, but
he also makes the appliance look as
nearly “new” as is possible. These
two operations go together to make
friends of customers and money for the
merchant. Some dealers do a first~
class overhaul job but fail to enhance

RADIO & TELEVISION RETAILING ¢ August, 1950

Read

“PROFITABLE TV TRADE-
INS” in the March, 1950 issue
of this magazine It will help
you to get TV replacement
business (selling bigger screen
sets) in your community.

the appearance, with the result that
the unit looks old and battered. Cus-
tomers buying such product get a much
better deal than they do from the gyp
who spends all of his effort on appear-
ance, and sells an appliance he knows
to be in poor operating condition. The
happy medium is the thorough repair
job plus the skillful application of
polish and paint.

Those merchants who use systematic
methods in rebuilding trade-ins never
permit the used products to pile up
awaiting a slack period. They put the
trade-ins right into the “production”
lines along with the repair jobs being
handled for customers on a service
basis. This is because they have their
own hard-earned money tied up in the
products they’ve taken in. For in-
stance, it’'s just as important to do a
rush job of reconditioning a refrigerator
on which $35 has been allowed out of
the dealer’s profit, as it is to turn out
any other piece of service work. The
quicker he reconditions and sells the
trade-in, the sooner the dealer gets
back his money, and, usually, some
additional profit-as well.

Selling Used Products

Great care needs to be used in
“estimating” just how much each re-
conditioning job will cost to complete,
and to weigh such cost against the re-
sale price. In some instances, where
expensive parts are needed, the trade-
in’s repair will run up to more than the
dealer can afford to spend. In such
cases, the product should be junked,
and the good parts salvaged.

Of course, the dealer who rebuilds
his trade-ins successfully has a well
equipped shop. In the radio department
he has all of the necessary meters and
tools, and also the facilities for re-
finishing cabinets. In the appliance re-
pair department he has lathes, grinders.
buffers, paint sprayers, testing equip-
ment, receptacles for “dunking” washer
gear-cases, etc.

Many successful selling methods are
being practiced by dealers who get
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their money back, plus additional profit
on trade-ins. Some merchants operate
separate stores for the sale of used
merchandise.  Others use basements,
separate floors and sections. Almost
all dealers agree that the used products
offered for sale must be kept separate
from the new ones.

In order to speed up sales, many mer-
chants use lettered or typewritten tags
to describe the products. The infor-
mation on the tags lists such things as
original list price, new parts used, and
other data on reconditioning; also guar-
antee terms and the price. Rebuilt
products cannot be sold successfully
unless some sort of guarantee protect-
ing the purchaser is offered and lived
up to.

‘You don’t have to turn thumbs down on all
trade-ins. There’'s money to be made in many
of them. Figure them into your regular plans
for some extra cash.

There are many ways to increase
sales of used products in most com-
munities. Classified advertising listing
specific items and prices appears to be
one of the best bets. Use of in-store
and in-show-window bulletin boards
helps pull business, too, just as those
listings of used cars, with their prices,
stop traffic in front of the automobile
dealer’s show-window, or outside his
used car lot.

Many a smart customer will be will-
ing to pay more for a rebuilt, used ap-
pliance than he will pay for a brand-
new one in cases where the original list
price of the used product is consid-
erably higher than that of the new unit.
And, in many instances, where good
rebuilding is practiced, the retailer can
make more money on resale of the
trade-in than he can on the sale of the
new product figuring in the trade-in
deal.

Trade-in deals are on the increase,
and the merchant who has a plan that’s
slanted profit-wise can keep his busi-
ness on a competitive basis without
losing his shirt.
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e Before we discuss how to sell micro-
groove records, we might answer the
question, why sell them. This is an easy
question to answer, for these records
have two important sales angles which
can lead to larger dollar transactions
on every record customer. First of all,
microgroove records have sales features
which make possible record salesmen
instead of record clerks.

These features include: more re-
corded time per inch of surface, and
consequent saving in record storage
space; improved recording techniques
and consequent higher fidelity records;
and these records are pressed on vinyl
plastic for longer wear and less surface
noise (while some 78 RPM records are
on plastic, all the microgrooves have
this feature).

The second sales angle to these
records is that they give an opportunity
to sell record-playing equipment. If
the customer can’t play them at all,
he may be sold a player or a changer.
If he already has a player or changer,
it may be that he does not have equip-
ment which will play all three speeds.
Find out what the customer has and/or
needs after you sell him the records.
And it is a good idea to demonstrate
the records on a type of equipment
which you are selling (as opposed to
a special demonstrator).

Know Who Makes Them

It is perhaps already a hackneyed
sales hint to say that the record sales-
man must know his stock, but this has
special application now that we have
the new types of records. The sales
person should know what companies
press 45's and 33’s. whether
they duplicate all 78s on either 45 or
33 or both . . ... and which of these
lines are actually carried in stock in
the store. This is not as complicated
a task as it seems at first glance. For
the convenience of our readers, we
have listed on these pages the names of
the companies marketing microgroove
records. Only five companies are mak-
ing all three speeds (Victor, Capitol,
Mercury, Decca and London) and of the
others making one or the other (45 or
33) it is unlikely that the store will
stock so many brands that it will be
difficult to remember.

Knowing the key artists associated
with each record firm, and keeping
abreast of the current “best seller”
situation are two habits which help
sell any type of records, but which have
special application in selling the slow
speeds. If, for instance, the customer
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How to Sell More

Capitalize on Sales Features of These Disces for Larger Volume

Who Makes ‘Em

45

RCA Victor
Decca
Capitol
MCM
Mercury
London
Caravan
Dana
Rainbow
Signature
Tempo
Mayfair
Standard Phono
Crystalette
Discovery
Horace Heidt
Life

Modern
Parade
Regent
Savoy
Allentown
Evangelical
Singspiration
High Point
Synthetic Plastics
Rondo

33

Columbia
RCA Victor
Capital
Decca
London
Mercury
National
Discovery
Vox

Allegro
Cetrasoria
Atlantic
Modern
Westminster
Summit

Key
Oceanic
Seeco
Concert Hall Society
Lone Star
Polydor
Oxford
Bibletone
American Elite
Varsity
Remington

asks for Vaughan Monroe or King Cole,
we know they are available on 45
as well as 78; on the other hand,
Harry James and Frank Sinatra are not
available on 45's.

All these facts are essential to a
smooth sales presentation, and one
which will give the customer confidence
in the dealer and in the stability of
the record-making situation. If, on the
other hand, the sales person has to
fumble around with catalogs and re-
lease sheets to find out what is avail-
able, and does so with a confused air,
as to say, “Who can keep track of these
things when they have changes every
day!”—then the customer is led to
believe that the situation is confused,
and won’t buy any of the new types of
records until things “settle down.”

Demonstrating records, or having
facilities available for their demonstra-
tion, is hardly avoidable. Demonstra-
tion equipment should preferably be,
as stated above, units from stock, and
it would be well to have a price tag
affixed to them. This equipment should
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be kept in tip-top working order, and
the needle should be inspected at regu-
lar intervals. It is important that no
technical flaw should mar the custo-
mer’s impression of the record he plans
to buy. It is a good idea, also, to have
printed operating instructions attached
to each demonstration unit.

It may be that it is not the dealer’s
policy to allow the customer to play
records himself. As a matter of fact,
there has been a trend away from
record booths since the advent of the
microgroove records (especially the
more expensive LP’s) due to the
possibility of the records being
damaged. Even if this is the case
(namely, that the customer cannot take
records off by himself), the same facts
hold true. That is, demonstration facil-
ities should be provided, and they
should be in good working condition.
It will be necessary to provide an
attendant in this case, and the greatest
effort should be made not to keep the
customer waiting who wishes to hear a
record . . . . and he should be able
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Microgroove Records

to hear this record without the con-
fusion of a lot of other music dinning
in his ears. Headphones provide one of
the best solutions to “private” listening
without booths. Many dealers, on the
other hand, have found it very practi-
cal and successful to install “open
booths” or stalls which are lined with
sound absorbent material. In such a
stall, the customer listens to a loud-
speaker operating at a iow volume level,
with his selection being fed in from a
centrally located turntable.

In order to prevent damage to or
pilferage of microgroove records, some
stores display the jackets only. In this
way, the customer can “browse” as is
his habit, and select the record(s) he
wishes to hear and/or buy.

Tell Your Customers

Displays of records in the window
and in the store should point up the
fact that certain records are available
on two or three speeds. In the case of
albums, where the price differential
with respect to 78’s may be consider-
able, it is important to point this out.
It is usually not sufficient just to dis-
play a “doughnut” record or a 33 along-
side of a 78, since many customers still
don’t recognize these types; or don’t

Microgroove records have features which make possible record salesmen instead of record
clerks. The new features provide new sales ammunition.

know that the same records that they
wish to buy on 78 are available on the
other speeds; or don’t know the ad-
vantages of these new speeds; or don’t
know that reasonably priced equipment
is readily available to play them. In
other words, every time these records
are displayed or presented, do a com-
plete selling job for them.

Not only is the record dealer likely
to up sales as a result of consistent pro-

motion of microgroove records, but also
he will hasten the day when the so-
called “confusion” will be straightened
out, by getting more and more of these
records into the hands of the public.
This will help the public to decide which
speed or speeds, and which sizes and
types they prefer. This decision can only
help the record dealer in the end, by
ultimately simplifying the selection
which it is necessary to carrv.

News of the Record Industry

“One best speed is 33-14 RPM)”
Columbia Records president Edward
Wallerstein says in a statement entiled
“One Best Speed,” copies of which are
being distributed to the public through
record dealers. More than a million
copies of the pamphlet have been pro-
duced. Mr. Wallerstein points out that
anything from a three-minute pop hit
tune to a 50 minute symphony can be
obtained on a single record with one
speed, 33-%4 RPM, and one size spindle
hole.

Decca Records and its subsidiaries,
Coral and Brunswick will add 45 RPM
unbreakable vinylite recordings to their
present line of 33-%4 Long Play and 78
RPM records this month. The initial
Decca 45 RPM release to dealers, con-
sisting of a minimum of 50 {famous
albums and numerous standard single
records will be made on August 15. “All
new Decca records will now be recorded
in both 45 and 78 RPM speeds,” Decca
president Milton Rackmil stated.

RADIO & TELEVISION RETAILING ¢ August, 1950

RCA Victor amnounced a promotion
campaign designed to accelerate wsales
of the 45-] record player attachment and
encourage periodic visits by record buy-
ers to dealer stores. The purchaser of
a 45-] attachment will receive at the
time of purchase, a record bonus book
containing six coupons. Each coupon, re-
deemable at any RCA Victor record shop,
entitles the holder to one 45 RPAM record
of his choice each month for six consecu-
tive months. Included in the coupon book
is a registration form which, when filled
out and mailed by the purchaser auto-
matically places him on the subscription
mailing list for the monthly “Picture
Record Review.” “While essentially an
instrument promotion, which should add
substantially to well over a million 45
RPM turntables already in use, the
bonus plan will also greatly benefit the
45 RPM record dealer,” said H. G.
Baker, vice-president and general
manager of the RCA Victor Home
[nstrument Department.

www americanradiohistorv com

Maas Organ Co. has announced the
release of a series of recordings of sacred
music, made with the new Maas 50-bell
Symphonic Carillon. The series includes
the most popular hymns and carols, such
as Rock of Ages, Onward Christian
Soldiers, Adeste Fideles, Hark the Her-
ald Angels Sing, and many others. The
record releases are 10-inch, 78 RPM
vinyl records and can be played on any
standard phonograph or record player.
Retail price is $1.85. Full details and list
of releases are available from Maas
Organ Co., 3015 Casitas Ave, Los
Angeles 39, Calif.

MGM Records announced that begin-
ning with the 83th release, selected plat-
ters will be released in both 78 RPM
and 45 RPM speeds at the sare time.
Herctofore, the production of 45’s had
been confined to the choicest of standard
tunes—usually numbers that had been
on the market a vear or more and had
established themselves as catalog favor-
ites.
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RAYTHEON

The new line includes the following:
N Y.—RADIO & TELEVISION RETAILING.
circular screen sets: table models M-1106
and M-1105, both 12" sets, listing at
$179.95 and $199.95, respectively; and con-
soles C-1104 and C-1602, 12%“ and 16"
sets at $219.95 and $279.95, respectively.

All other models have rectangular pic-
ture tubes. They are: table models, M-1408
and M-1402 both 16" sets at $229.95 and
$249.95, respectively. Consoles include the

16" models C-1401, $269.95; C-1615,
$279.95; and C-1616, $299.95; the 17"
models C-1715, $289.95, and C-1718,

$309.95; the 19" models RC-1901, $379.95,
and RC-1902, $399.95; and the 20" models
C-2001, $399.85, and RC-2002, $419.95.

TV-AM-3-speed phono combos include:
two 16" models, RC-1618, $399.95, and RC-
1619, $429.95; and two 17" models, RC-
1718, $409.95, and RC-1719, $439.95. Two
other models include TV-FM-AM-3-speed
phono. They are: RC-2005, 20" set, $595,
and RC-1905, 19" set, $575. Raytheon Mig.
Co., §5 Chapel St., Newton, Mass.—RADIO
AND TELEVISION RETAILING.

ARVIN

A new 12V-inch table model TV set, the
model 2122 TM, has been added to the line.

Available in mahogany cabinet only, the
2122 retails for $189.50.

Two new 8-tube table radios have been
announced. They are: model 480TFM, list-
ing at $54.95, and model 481TFM, listing
at $49.95. Both are AM-FM models. Arvin
Industries, Inc., Columbus, Ind.—RADIO &
TELEVISION RETAILING.

Television Sets

STROMBERG-CARLSON

The new TV line includes: four 16-inch
models, The Mercury, model 116TM, table
model, at $259.95; The Treasure Chest,
model 116TD, table model, at $279.95 in
mahogany, $289.95 in avodire; The Pro-
vincial, model 116C, console, $329.95 in
mahogany, $339.95 in maple or avodire;
and the Chippendale, model 116CD2, con-
sole, $383.95. One 17-inch model, the
Kenwood, model 17RPM, includes FM-AM
radio and 3-speed record changer, lists

for $575. Four 19-inch models are the
Empire, model 119CM, shown here, at
$419.95; the Georgian, model 119CDM,

$495;

the 18th Century, model 119RPM,

with FM-AM radio and 3-speed changer,
$675; and the Chinese Classic, similar to
the 18th Century, $750 in mahogany, $775
in avodire, $865 in red, green, ivory and
ebony hand decorated, and $875 in
avodire hand decorated. Stromberg-Carl-
son Co., Rochester 3, N. Y.—RADIO &
TELEVISION RETAILING.

MERCURY

New addition to the line is the model
0800; radio, phono and 16-inch black rec-
tangular tube TV. It features full length
doors and lists at $369.95 in walnut. It
will also be available in mahogany, blonde
and maple. Mercury Television & Radio
Corp., 861 N. Spring St., Los Angeles 12,
Calif—RADIO & TELEVISION RETAILING.

DU MONT

Ten new 17" sets have been announced.
They are: "Tarrytown”, console with doors
and FM-AM-3-speed changer, $575:; ''Bur-

lingame,"” console with doors and FM-
phono jack, $399.95; ‘‘Revere,” console
with doors, FM, phono-jack, $399.95;

"“Brookville,” console with FM and prono-
jack, $359.95; “Andover,” console $349.95;
“Park Lane,” console with doors, $339.95;
“Strathmore,” console, $299.95; "Carlton,”
metal cabinet table model, $279.95; “Ven-
tura,” metal cabinet table model, $279.95;

and the “Sumter,” metal cabinet table
model, $249.95.
Seven 19" sets complete the new line.

They are: '"Mount Vernon,” console with
doors, $479.95; “Westerly,” console with
doors, $459.95; "Ardmore,” console $399.-
95; "Sherbrooke,” console with doors,
$695; ""Hanover,” console with doors, $565;
"Winslow” console, $495; and the "“West-
minster,’”” with FM-AM, 3-speed changer
and automatic tape recorder, $1500. Allen
B. Du Mont Labs., Inc., 515 Madison Ave.,
New York 22,—RADIO & TELEVISION
RETAILING.

TELE-KING

Nine new models made up the line: 312,
12%2" table model, $139.95; 114, 14"
table model, $169.95; 162, 16" table model,
$199.95; 117C, 16" rectangular, open
faced console, $229.95; 117CA, 16" rec-
tangular, FM-AM-3-speed combo, $299.95;
916C, 16" console with doors, $289.95;
201, 20" table model, $279.95; 202C, 20"
open faced console, $299.95; and 919C,
19" console with doors, $369.95. Tele-
King Corp., 601 W. 26 S New Yark 1,
N. Y—RADIO & TELEVISION RETAILING.

BRUNSWICK
Two new models, both 16-inch black
rectangular tube sets, have been an-

nounced Model 616, “The Marlowe,” is a
table model in mahogany veneer cabinet.
Model 6161, "The Glasgow,” is a console
in mahogany veneer cabinet. They list
for $189.95 and $219.95, respectively.
Brunswick Radio & Television, Div. of
Radio & Tel., Inc., 244 Madison Ave.,
N. Y. 16, N. Y..—RADIO & TELEVISION
RETAILING.

Stay in There Pitching to Keep Summer Sales Up—
to Get Set for the Big Season Ahead!

We can make this business of ours a 12-inning thriller for 1950 if we
continue to play ball during the present hot-weather period. All indica-
tions point toward a much bigger and better business in the coming Fall
and Winter than we experienced last year when a terrific consumer de-
mand was dumped like a ton of bricks on an inventory-starved industry.
Let’s sell now, and buy adequately so that we’ll be ready to take care of
all that extra volume right around the corner. If we stay in there pitching
we’ll be in a position to cop the profit-pennant for 1950, and in making
wanted products available to our customers, we'll help keep up public

morale in these troubled times.
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New Television Models

Compiled by Our Editors as a News Service to Our Readers

WESTINGHOUSE

A table model TV set in mahogany col-
ored plastic cabinet, the model 624T16,
with 16-inch rectangular tube, listing at
$199.95, highlights the new TV line of
12 TV sets. Others in the line are: model
625T12, 12¥2" walnut table model, $159.95;
model 630T14, 14" rectangular mahogany
table model, $199.95; model 63Tl4, rec-
tangular 14" mahogany colored plastic set,
$189.95; model 624TBI16, same as model
624T16 with mahogany console base,
$229.95; model 626T16, rectangular 16" ma-
hogany table model, $239.95; and model
626TB16, same as model 626T16 with ma-
hogany console base, $259.95.

Consoles include: model 622K16, rec-
tangular 18" mahogany set, $269.95;
model 627K16, round 16" mahogany set,
$299.95; model 628K16, round 16" ma-
hogany set, $279.95, in limed oak, $299.95;
model 631K19, rectangular 19" mahogany
set, $399.95; model 633C17, AM-FM, 3-speed
combination with 17" tube in mahogany
cabinet, $49.95, in blond mahogany (model
634C17), $469.95.

New radios announced include two
radio-phono consoles in three cabinets,
three table models available in seven dif-
ferent cabinets, and two portables in five
cabinets. Prices range from $17.95 to
$249.95. Westinghouse Electric Corp., 1354
Susquehanna Ave., Sunbury, Pa.—RADIO
& TELEVISION RETAILING.

BENDIX

The new Bendix line inciudes the follow-
ing TV sets: model 2051, the Harford, 14"
rectangular tube table model, $169.95;
model 3051, the Somerset, u 14" rectangular
tube console, $199.50; model 2060, the
Baltimore, 16" rectangular tube table model,

$219.95; model 6003, 16" rectangular tube
console, $259.95; model 6001, 16" rec-
tangular tube console with doors, $279.95;
and the Dorchester, shown here, model
6100, 16" rectangular tube console com-
bination, $399.95. Bendix Radio, Div. of
Bendix Aviation Corp., Baltimore 4, Md.—
RADIO & TELEVISION RETAILING.

52

SYLVANIA

Included among 21 new TV models an-
nounced are: l4-inch models 4120 (table
model) at $189.95 and 4130 (console) at
$229.95 in walnut, $239.95 in mahogany,
and $249.95 in blond; 16-inch table models
6110, at $229.95 and 6120, at $249.95 in
walnut, $259.95 in mahogany and $269.95
in blond; 16-inch consoles 6140, $339.95
in walnut and $349.95 in mahogany, and
6130, $299.95 in walnut, $309.95 in

mahogany and $319.95 in blond. Also
combination models
6160, $479.95.

6150, $449.95, and

19-inch models include: console models
5130, $399.95 in walnut, $419.95 in ma-
hogany and $449.95 in blond, and model
5140, $539.95 in mahogany and $559.95 in
blond; and combination 5150, shown, $645.
Sylvania Television, 1280 Main St., Buffalo,
N. Y.—RADIO & TELEVISION RETAILING.

STEWART-WARNER

New line includes two 16-inch rec-
tangular tube TV consoles. Model 9108-A,
with FM-AM radio, lists for $349.95. Model
9108-B, shown here, has a 3-speed changer

FM-AM
$399.95. Other models in the line are the

as well as radio. It lists for
9200-A, 14" rectangular table model;
9120-A, 16" rectangular table model;
9120-C, 16" rectangular console with doors;
9120-B (mahogany) and 9120-F (blond),
16" rectangular console without doors;
9120-E (mahogany) and 9120-D (blond),
16" rectangular console with half-doors:
9121-A, 16"-FM-AM-3-speed combination;
and 9122, 19" console with doors and
AM-FM radio. Stewart-Warner Corp., 1826
Diversey Pkwy., Chicago 14, NL.-—RADIO
& TELEVISION RETAILING.
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ADMIRAL

The 18 models in the new line include a
16-inch rectangular tube table model priced
at $199.95. Another 16-inch rectangular
tube set, a consolette, lists for $229.95.
In the combination line, a full-sized com-
bination, containing 1l4-inch rectangular
tube television, 3-speed phonograph, and
AM radio, has been announced. It lists
for $299.95. A 16-inch round tube console
announced in the new line lists for $269.95.
This is $80 less than previously announced
similar models. The single console in the
19-inch line is priced at $399.50. This is
$95.50 less than similar previous model.
Another 19-inch round tube model is a
combination, which features a 3-speed pho-
nograph and AM radio. It is priced at
$499.50, which is $200 less than previous
similar model. Admiral Corp., 3800 Court-
land, Chicago, 1I.—RADIO & TELEVISION
RETAILING.

MOTOROLA

Four advance models of the 1951 line
have been announced. They are: two 16-
inch rectangular tube table models, the
model 17T1-A, in limed oak, for $249.95,
and the model 17T2-A, in mahogany, for
$239.95; a 16-inch console, model 17KI1-A,
$269.95 in mahogany and $279.95 in limed
oak; and a l4-inch rectangular tube, con-
sole, $239.95 in mahogany and $249.95 in
limed oak. Motorola, Inc., 4545 Augusta
Blvd., Chicago 51, IIl.—RADIO & TELE-
VISION RETAILING.

EMERSON

15 television models have been intro-
duced ranging in price from $149.85 for a
12%-inch model to $339.50 for a 19-inch
console. The line includes 12V2-inch, 14-

inch, 16-inch and 19-inch sets using both
rectangular and round tubes.

Shown here

is the 16-inch combination model 666. Also
announced is a line of radio sets including
AC/DC compacts, AM/FM radios, porta-
bles and phonoradios. These range in
price from $14.95 to $149.95. Emerson
Radio and Phonograph Corp., 111 8th Ave.,
New York 11, N. Y..RADIO & TELE-
VISION RETAILING.
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SENTINEL

with N Eerafures
NEWsales punch '

Features sell sets. NEW Sentinels sure have those
lively features that keep them moving off your
floor. TRULY automatic tuning—practically
“Tunes Itself.” Superpowered Intercarrier Sys-
tem for greater simplicity, clearness, superiority
of sight and sound—Built-in Tuneable Antenna
—“Concertorium” Sound System, even table
models have speaker in front for rich, full tone,
NOT muftled off at top or sides.

It costs us far more to build a Sentinel—so
it costs you far less to sell and service them!
That’s why every dollar on your Sentinel sales
means BIGGER NET PROFIT, more customer-
satisfaction, for you! "Phone, wire or write your
Sentinel Distributor TODAY!

Sentinel
Tolbvision

RADI1O
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CORPORATION,

Model 424-CVN — Mahogany; also
available in Blonde (Model 424-CVB)

Sentinel Sets
Snub

Service
Calls!

EVANSTON, ILLINOIS

53

www americanradiohistorv com



Latest Television Lines

Compiled by Our Editors as a News Service to Our Readers

RCA VICTOR

Leading the 18 models in the new TV
line is the “Fairfield,” 16-inch console with
doors, listing at $299.95 in walnut or ma-
hogany. The three new 12V-inch models
are: the Shelby (2T51), plastic table model,
listing at $159.95; the Cumberland (2T60),
open-faced console, at $189.95 in walnut
or mahogany, $199.95 in limed oak; and
the Somervell (2T81), TV-AM-phono combo
at $299.95 in walnut or mahogany, $309.95
in limed oak.

The two smallest 16-inch models are the
Newport (6T53), metal table model priced
at $199.95, and the Kent (6T54), metal en-
semble model at $239.50.

Five other
are: the Kingsbury (6T64), open-faced unit
at $259.50 in walnut or mahogany, $269.50
in limed oak; the Highland (6T65), also
open-faced, at $279.50 in walnut or ma-
hogany, $299.50 in limed oak;the Regency

16-inch TV-only consoles

(6T74), with two fulllength doors, at
$329.50; the Modern (6T75) shown here,
swivelmounted on a specially designed
base, listing at $349.50; and the Provin-
cial (6T76), with full-length, paneled doors,
maple, walnut or mahogany, $359.50.

Three 16-inch combos are: the Fairfax
(6T84), TV-AM-phono, $439.50 in walnut
or mahogany, $459.50 in limed oak; the
Rutland (6T86), TV-FM-AM-phono, $495; and
the Hartford (6T87), with four doors, re-
places the S-1000, $550 in walnut or ma-
hogany, $570 in limed oak.

Four 19inch models are: the York
(9T57), table model at $329.50 in walnut
or mahogany, $339.50 in limed oak; the
Hillsdale (9T77), half-doors console, $389.50
in walnut or mahogany, $409.50 in limed
oak; the Northampton (9T79), with four
doors, $425; and the Sedgwick (9T89),

TV-FM-AM-phono combo, $695. Radio
Corp. of Amer., RCA Victor Div., Front &
Cooper Sts., Camden, N. J.—RADIO &
TELEVISION RETAILING.

SPARTON

The Sparton TV line includes four 12Va-
table models from $189.95 to $214.95, five
16-inch table models from $239.95 to
$264.95, three 12%e-inch consoles from
$229.95 to $329.95, six 16-inch consoles
from $279.95 to $309.95, two 19-inch con-
soles at $399.95 and $409.95, and four 16-
inch combinations from $399.95 to $449.95.
Sparton Radio-Television, Div. of The
Sparks-Withington Co., Jackson, Mich.—
RADIO & TELEVISION RETAILING.
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ZENITH

New TV models announced include the
following:

12%2-inch models, 3 table models:
H2227R, in mahogany Pyroxylin, $179.95,
same model in blond Pyroxylin, $189.95,
and the H2226R, mahogany, $199.95; 2
consoles: H2250R, open-faced, $239.95, and
in blond (H2255E), $259.95.

16-inch circular models: 5 consoles:
H2438R and the H2449E, both open-face,
list for $279.95 and $299.95, respectively;
the H2437, with doors, in mahogany for
$359.95, in blond for $379.95; the H2439R,
also with doors, for $349.95; 4 console-
combos: H3469E, in blond, for $549.95; the
H3475R, in mahogany, for $499.95; and the
H3267, at $429.95 in walnut, $449.95 in
mahogany.

19-inch models: two consoles: H2447R
and the H2445R, at $399.95 and $449.95,
respectively. The console combinations
are the H3477R, at $650, and the H3478E,
at $695.

16-inch rectangular models: 3 table
models: H2328E, in Ireme'wood, at $259.95,
in mahogany (H2328R), at $249.95, and the
H2329R, in mahogany Pyroxylin, at
$229.95. Two consoles: the H2352R, in
striped mahogany, at $289.95; and the
H2353E, in blond Ireme’, at $309.95. Zenith
Radio Corp., 6001 W. Dickens Ave., Chi-
cago 39, IL.—RADIO & TELEVISION RE-
TAILING.

MECK

Six new TV sets are included in the
new line, They are a 10-inch table model
in mahogany cabinet for $99.90; a 12Va-
inch table model in mahogany for $149.90;
a 16-inch mahogany table model for
$199.90; a 12%-inch mahogany console

A SR 4

for $189.90; a 16-inch mahogany console
for $229.90; and the 19-inch console, shown
here, in mahogany cabinet, priced at
$349.90. John Meck Industries, Inc., Lib-
erty St., Plymouth, Ind—RADIO & TELE-
VISION RETAILING.

MERCURY

Included in the TV line are: model 0800,
16-inch black rectangular set; model TV111,
18-inch console in mahogany; model TV114,
16-inch console in blond or mahogany;
model 9101, 19-inch round tube console;
and model 6193, 16-inch rectangular set
available in three different cabinets, Mer-
cury Record Corp., 839 S. Wabash Ave.,
Chicago 5, IL—RADIO & TELEVISION
RETAILING.
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PHILCO

The new models in the Philco line in-
clude the following 12%" round tube sets:
1207, plastic table model, shown here,
$149.95; 1208, wood table model, $169.95;
1234, wood console, $199.95; 1282, console
with phono, $269.95.

14" rectangular sets: 1443B, wood table

model, $199.95; 1443M, wood table model,
$219.95; 1443, blond table model, $239.95;
1443X, mahogany console, $259.95; 1443XL,
blond console, $279.95; 1443PW, walnut
combo, $339.95; 1443PM, mahogany combo,
$359.95; 1443PL, blond combo, $379.95.

16" round sets: 1601, metal model,
$199.95, with table and built-in aerial,
$229.95; 1602, wood table model, $239.95;
1604M, mahogany table model, $249.95;
1604L, blond table model, $269.95; 1606,
mahogany table model, $269.95; 1634M,
console, $299.95.

17" rectangular sets: 1835, mahogany
console, $299.95; 1836M, mahogany con-
sole, $349.95; 1836L, blond console, $369.95;
1838, mahogany console, $429.95 (with re-
mote controls); 1870, combo, $359.95; 1872,
combo, $3989.95; 1874M, mahogany combo,
$449.95; 1874L, blond combo, $479.95; 1875,
mahogany combo, $499.95; 1876, mahogany
combo, $575, with remote controls.

20" rectangular sets: 2134, mahogany
console, $399.95; 2136, mahogany console
with remote controls, $525; 2175, combo,
$650; and 2176, combo with remote con-
trols, $695. Philco Corp., C & Tioga Sts.,
Phila. 34, Pa—RADIO & TELEVISION RE-
TAILING.

PILOT

A new addition to the line is the model
TV-128. It is a TV-FM-3-speed phono com-
bination using a 12V-inch picture tube.
Cabinet is mahogany veneer. List price is
$269.50. Pilot Radio Corp., 37-06 36th St.,
L. 1. C. 1, N. Y—RADIO & TELEVISION
RETAILING.

MAGNAVOX

Two new l4-inch rectangular tube TV
sets have been added to the line. Iden-
tical electronically, they are the Hampshire
table model, listing at $198.50, and the
Plaza console, listing at $239.50. Also an-
nounced is the Contemporary, 16-inch
rectangular tube combo with FM-AM radio
and 3-speed record changer. It lists for
$479.50 in blond oak and $459.50 in ma-
hogany. Also available without TV (to be
added later) for $269.50 in blond and
$249.50 in mahogany. Magnavox Co.,
2131 Beuter Rd., Fort Wayne 4, Ind.—
RADIO & TELEVISION RETAILING.
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Mr. Dealer:

You've asked for them! Now they’re ready!

wo new low-priced
radlo-phonoaphs

Arvin

@ Velvet Voice Radio

You can Aear the difference!

Mahogany cabinets! Blond cabinets! AM radio! FM /AM radio!
These beautifully styled, expertly engineered Arvin Combinations
have everything your customers want—at much less than they
expected to pay! Finest automatic record changer built—takes
33, 45, 78 rpm records, intermixes 10-inch and 12-inch, auto-
matically shuts off after last record! Player unit in drawer. These
stunning Arvin Combinations fill a real need in today’s market.
Be ready for the demand! Mail coupon today for name of your
Arvin distributor! Arvin Industries, Inc., Columbus, Indiana.
(Formerly Noblitt-Sparks Industries, Inc.)

DIERPSQ o S

ARVIN MODEL 462 CM — Mahegany

Six tubes includ- 9 5
ing rectifier for $

standard AM

band. 462 CB,

Blond finish,

$139.95.

ARVIN MODEL 482 CM — Mahogany (] Rush name and address of my Arvin distributor e
. [ | ]
Eight tubes in- 9 5 [ R e s B e 6 5 66066 5B 666 BB G066 08B0 GaG6BH000a 0B 6as ]
cluding rectifier $ " (]
for straight A.C. 8 Y
FM and AM ro. : 15185 6’81600 00800000000 0000080068 8 :
ception. 482 CFB,
Blond finish. 1 City. ... v Zone. .. State.............. 1
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ARVIN radio advertising will
appear this fall in Life, Saturday
Evening Post, Better Homes &
Gardens, Country Gentleman,
Successful Farming, Progressive
Farmer, Pathfinder.
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Latest Phonographs

Compiled by Our Editors as a News Service to Our Readers

STEELMAN

A new line has been announced, which
will include four portable radio-phonos,
one radio-phono table model, nine porta-
ble phonos, and four children's phonos.
The portable radio-phonos list for $79.95,
$39.95, $49.95, and the model 515, shown
here, for $44.95. The table model lists

for $89.95. The portable phonos range in
price from $19.95 to $79.95; children’'s
line range from $9.95 to $19.95. Steelman
Phonograph & Radio Co., Inc., 742 E.
Tremont Ave., Bronx 57, N. Y.—RADIO &
TELEVISION RETAILING,

TONE

Latest addition to the line is the model
153, shown here, a 3-speed portable phono
burgundy or brown leatherette case.

—

Crystal pickup with 3-speed needle. Tone
Products Corp., 225 W. 17th St., N. Y. C.—
RADIO & TELEVISION RETAILING.

BEAM

A new phonograph player attach-
ment for playing all 3 speeds through
any radio or TV set has been an-
nounced. Called the model BW3, it comes
in a leatherette covered case. Uses a
single needle for all speeds. List price
is $12.95. Beam Radionics, 224 N. Des
Plaines, Chicago 6, II.—RADIO & TELE-
VISION RETAILING.
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HUDSON

The complete line of phonos recently an-
nounced includes three "Collectors Series’
models, L-51, L-52, and L-53, at $29.95,
$34.95 and $39.95, respectively. All are
3-speed, covered in leather. Also an-
nounced is a table model radio-phono in
mahogany cabinet, with a V-M 3-speed
changer.

The children’s line includes a console at
$29.95, a table model at $19.95, and a
promotional unit at $14.95. Twenty-five
models in the reqular line include: 320,
3-speed manual, $19.95; 20, 78 RPM at
$14.95; 332, 3-speed, at $24.95; 347 and
360, 3-speed players; 350, 3-speed, at
$69.95; and 400, radio-phono combina-
tion, at $79.95. Hudson Electronics Corp.,
110 E. Third St., Mt. Vernon, N. Y.—RADIO
& TELEVISION RETAILING.

WEBSTER-CHICAGO

Recent additions to the line include the
amplifier and portable record changer
shown here. The amplifier is model 166,
featuring an 8-watt output and 10-inch

speaker. It lists for $68.75. The record
changer, model 100-641, is a 3-speed,
3-size unit. It lists for $63.25. Also an-

nounced is a portable wire recorder with

28 new features. Called the model 288, it
replaces the model 180. List price is
$149.50. Webster-Chicago Corp., 5610
Bloomingdale Ave., Chicago 39, Ill.—RADIO
& TELEVISION RETAILING.

SHURACK

Latest addition to the line is the model
3-P], a three-speed adaptor, with perma-
nent single needle for all speeds. De-
signed for use with television or radio sets
not having a phonograph, the unit lists
for $14.95. Irving B. Shurack, Inc., 1133
Broadway, N. Y. C.,, N. Y.—RADIO & TELE-
VISION RETAILING.

NEWCOMB

A new portable phono, added to the
line, is the model R-12. It features a 3-
speed player and will play records up to
12", Amplifier has 5 watt output. Weight:
20 pounds. Newcomb Audio Products Co.,
6824 Lexington Ave., Hollywood 38, Calif.
-——RADIO & TELEVISION RETAILING.

www americanradiohistorv com

PHONOLA

Shown here is the new addition to the
TK-146 3-speed auto-

line, the model

matic changer. It features a 5" speaker
and variable tone and volume controls.
Waters Conley Co., Rochester, Minn.—
RADIO & TELEVISION RETAILING.

DUOSONIC

A new portable 3-speed phono, shown
here, has been announced. Designated
the model 104, it is in a simulated leather-
ette case, stripped with plastic piping. Uses
2 amplifier tubes plus rectifier. Separate
tone and volume controls. Also available
are two companion models, model 105, 3-

speed phono with dual needles, and model
205. Sonic Industries, Inc., 221 W. 17th
St., N. Y. C—RADIO & TELEVISION
RETAILING.

ANSLEY

A new table model phonograph has
been announced. Called the model LP-6, it
features a 3-speed automatic changer and
mahogany cabinet. List price is $119.50.
Same instrument with manual 3-speed
record player, called model LP-6S, lists

for $99.50. Arthur Ansley Mig. Co,,
Doylestown, Pa.-——RADIO & TELEVISION
RETAILING.

RADIO & TELEVISION RETAILING ¢ August, 1950
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She uses the ‘yellow pages’ or the
telephone directory like 9 out of 10
shoppers in your community ... to
find the products and services she
needs...to save needless shopping
trips...to save time.

You can turn more prospects im
your direction by using the familiar
‘yellow pages’ to advertise your
AMepice's BUYING GUIDE  radio and television store. Your

FOR oveRr 60 YEARS

For further information, call your local telephone business office,

RADIO & TELEVISION RETAILING ¢ August, 1950

www americanradiohistorv com

b YN
l,i\l\}b_ "

2 T
TR gy
"y TS
% ,xz 4
%
53
= 5 4
% £ 7
)5"" "2‘:? ;{:
iy ¥y B33
'y #“";QW\:“ e

P hw,

. l:
,;‘&@"

messages about the branded sets
you selb and services you offer, go
right into the homes in the com-
munity. They are within reach of
prospective customers just when
they're ready to buy.

The ‘yellow pages’ of the tele-
phone directory make good looking
for your prospects and good selling
for your products.
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59 IRC CONTROLS WITH
AMAZING ADAPTABILITY MEET ALL
YOUR NEEDS WITH LESS STOCK

—| Compare the amazing adaptability of your IRC Q
Control with any other. You’ll agree no other con-

trol so closely meets all your servicing needs.. . . no

other gives you so much for your money! Feel its

b SHAFT cushif)ned tul."n, examine its lus:trO}ls finish, study its

KNOB MAST gR FIXE e practical design—ask your Dlstrll?utor for IRC Q

Standard fixed sheil msnr:nc:::i,kl:urled and Controls, and you know you’re buying the very best.
alteration of inserts. 45 TV requirements.

grooved. 3

i length mee

Ample cross-s=

HO /f 2
Al (2
GQH Ja 9 kaf PQ
&b b < b, =
B WS WS W WS

WIRE WOUND CONTROLS

Dependable 2 watt controls available

INTERCHANGEABLE FIXED SHAFTS

Easy replacement of standard shaft with any of 13 with center tap for TV centering. Spe-
special fixed shafts is made possible by exclusive cific TV values now available with
IRC Resilient Retainer Ring. This revolutionary fea- Knob Master Shaft to accommodate
ture provides widest replacement control coverage. both knurled and flatted knobs.

www americanradiohistorv com




CONTROL

features. ’

Mo dem 56"””’”9

 Fits both flatted and knurled knobs “BASE-ELEMENTS

* Separate switches
* Modern small size

* Fixed shaft convenience with
complete shaft interchangeability

* 23 tapped types

* Shorter bushing

* Sparkling appearance
* v, watt rating

o — —

|
I INTERNATIONAL RESISTA
425 N. Broad Street, Phila. 8, Pa. NCE COMPANY

Pleas> send me d
checked below: additional IRC Q Control

D Free Catalog Bulletin DCi1A

D Enclosed find 25¢ in
stamps or coin for
Concentric Dyal Replacement Manual comprehensive

Name\

Company_______
S

information

RESISTANCE COMPANY

401 N. BROAD STREET, PHILADELPHIA 8, PA.
MWWS%—'\M—

Ltd., Toronto, Licensee

]
|
|
]
|
INTERNATIONAL 1
:
|
]

fn Canado: International Resistance Co.,
www americanradiohistorv com
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‘Fmerson

Sensational EMERSON FULL-SCREEN

‘ ‘ 79 EMERSON BLACK-MAGIC CONTRAST!
FOCUS!... Pictures CLEAR to the edges N E !

e Pictures actually CLEAR in bright daylight

NEW!
PLUS' All Emerson advanced engineering features—Simplimatic One-Knob Tuning
e — Built-in Anterma — Miracle Picture Lock — Super-Powered Long-Distance
Circuit — the basic reasons why EMERSON PERFORMS WHERE OTHERS FAIL!

Number 1 in Volume!
Number 1 in Performance! Number 1 in Value!
Number 1 in Profits!

]2y2-in(|| Table Television,
Fine Mohogany Cabinet.
Slightly higher in South and West

Model

lq-in(h Picture De Luxe Mahogany Console.

*399.95

Slightly higher in South and West

Model 669

*169.95

673

IN EVERY SCREEN SIZE, EVERY STYLE, EMERSON IS AMERICA'S NUMBER ONE BUY!

TABLE MODELS
12%4-inch, Mahogany* Cabinet,

16-inch, De Luxe Makogany,
Model 661............. $239.95

19-inch, De Luxe Mahogany*
Console, full-length doors,
Model 669............. $399.95

Model 673............. $169.95 CONSOLES
12%-inch, De Luxe Mahogany, 12(”:/2'}‘;’0}'{ Mahogany* Console COMAINATIONS
Model 660............. $179.95 Ma d‘“le 2 $190.03  12%-inchTV,AMRadio,3-Speed
. . OGSy v EETET, . Automatic Phonograph, Ma-
14-inch, Rectangular. Tube .Fxg— 16-inch, Mahogany* Console ‘hogany Console
ured Walnut Bakelite Cabinet, Cabinet, Model 665.............$299.98
1662............. .95 ; P N
Mode $1ee Model 668............. $259.95 16-inch TV, FM-AM Radio, 3-

16-inch, Rectangular Tube
Compact Mahogany Cabinet.
Model 663............. $229.95

16-inch, De Luxe Mahogany*
Console, with doors,
Model 667............. $299.95

Speed Automatic Phonograph,
Mahogany Console,
Model 666............. $399.95

PAVAILABLE IN BLONDE AT SMALL ADDED COST Note: Al pricer sfightly higher in South and West.

D e O

e

lﬁ-in(h Picture Deluxe Hond-Rubbed Mahogany

Cabinet. Model 651 $9 30,05

Stightly higher in South and West

lb-in(h TV-FM and AM Rodio — 3-Speed Auto-
matic Phonograph— Selected Mahogany Cubinet.

Model 666 ,7“ $399.95

Slightly higher
in South and West

60b
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Emerson has what it

takes! Multi- Million-

Dollar Advertising! i

Millions of dollars budgeted for hard-hitting
television, national magazine, radio, newspaper,
car card, and outdoor advertising. Plus the smart-
est point-of-sale displays you ever saw!

3

CAMIAEER |

New! World’s Top FM-AM Radio Value. Model 659. Eight
tubes and rectifier. High-style modern walnut plastic
cabinet, with slide-rule tuning.

$49.95

Slightly higher in South and West

Emerson Radio & Phonograph Corporation
111 Eighth Avenue, New York 11, N. Y.

PORTABLES

Self-Powered Portabie, Model 645
less batteries............ $18.95
Three-Way Portable, Model 646
less batteries............ $24.95
Super-Powered 3-Way Portable,
Model 656 less batteries $39.95
Super-Powered 3-Way De Luxe
Portable, Model 657
less batteries ........... $44.95
Pocket-Personal, Self-Powered,
Model 640....$24.95 complete
Pocket-Personal, 3-Way, Model
584 iR $39.95 complete

TABLE COMPACTS
CompactAC DCRadio (Ebony*)
Model 5: $14.95
New AC-DC Bakelite Comp.lct
(Ebony*) Model 652. $16.95
Super-Powered AC.DC Compact
(Maroon*) Model 636. . $19.95
De Luxe Table Compact (Wal-
nut*) Model 653 . $22.95
New Super-Sensitive Compact
{Walnut) Model 641 . . $29.95
Moderne, Ebony-Gold Compact
Model 561 . ... ... .. .. $29.95
New FM-AM Table Compact
(Walnut) Model 659 . .$49.95

EMERSON’S 1951 RADIO VALUES FOR EVERY PURSE AND EVERY PURPOSE!

Automatic Clock Radio (Wal-
nut*), Dependable alarm and
timer, Model 671 $29.95

PHONORADIOS

45-RPM Automatic Phonograph

Model 590 . . $29.95
45-RPM Automatic Phonoradio

Model 635 . . $49.95
3-Speed Automatic Phonoradio

M:hogany Cabinet

Model 634 . ............. $89.95
3-Speed Automatic Phonoradio

Mahogany Console De Luxe

Model 670 . . $149.95

*AVAILABLE IN IVORY AT SMALL ADDED COST Note: Prices slightly higher in South and West

RADIO & TELEVISION RETAILING * August, 1950
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3-Speed Automatic Phonoradio Mahogany Con-
sole. Model 670. Plays and changes all
apeeds and sizes of records from 7 to 12
inches. Super-powered radio. Decorator-
designed console that’s a best seller at this

low Emerson price.
’ $'|49 95

Stightly higher
in South and West

New! Automatic Clock Radio.
Nothing like it anywhere near this low
price! Quality clock can be set to turn
radio on and off, or operate alarm.

Walnut* plastic case. $29 9
.95

Stightly higher in Sauth and West

Model 671.

12 Times more

plant capacity!

Remember, it takes more than pic-
tures and promises. to build your
profits. It takes merchandise that
you can sell and deliver. And, with
plant capacity mul-
tiplied 2% times,
EMERSON HAS
WHAT IT TAKES!

‘Emerso
Televiston
ani



Television & Appliance 'Retailing

Westinghouse ELECTRIC RANGE

The new 1850 Commander model elec-
tric range is shown here. A double-oven
model, it has a suggested list price of
$369.95. Features include Color-Glance

controls that indicate heat positions by
The single-oven model Commander
price of

color.

will retail at suggested list

$329.95. Westinghouse Electric Corp.,
Electric Appliance Div., Mansfield, O.—
RADIO & TELEVISION RETAILING.

Cory MATIC-MAID

A new, portable dishwasher weighing
25 lbs. has been announced. Designed to
operate on either a right or left hand drain-
board sink, it will wash a full dinner serv-
ice for four in ten minutes. Uses a hydrau-
lic centrifugal pump. List price is $89.95.
Cory Corp., Chicago 1, I.—RADIO & TEL-
EVISION RETAILING.

Astral REFRIGERATOR

A type of refrigerator new to the Amer-
ican market has been introduced. This
new unit, shown here, operates on the heat
absorption  principle using a 95-watt
electrical heating device. Operates on
110-115 wvolts AC or 32 or 12 volts DC.

L,
4 (it o e O Y

The unit measures less than 2x2x 2 feet
and weighs about sixty pounds. List
price is $129.95. Astral Industries, Inc.,
Rockleigh, N. J.—RADIO & TELEVISION
RETAILING.

60d

Philtain DEFROSTER

An aqutomatic refrigerator defroster has
been announced. Called the De-Frost
Master Defroster, the unit is housed in a
white plastic case. List price is $9.95.
Philtain Electric Corp., 2131 S. Fairfield
Ave., Fort Wayne 6, Ind.—RADIO & TEL-
EVISION RETAILING.

Hotpoint DISHW ASHER

A new automatic electric dishwasher
sink has been announced. Called model
MCI16, it features a builtin electric dryer.
Also available as the model MCP16, a
pre-plumbed unit, and with the model
MDS5 Disposall. As the model MC15 and
MC14, the washer is available separately,
for installation among or under existing
cabinets. Hotpoint, Inc., 5600 W. Taylor
Street, Chicago 44, IIl.—RADIO & TELE-
VISION RETAILING.

Prevore INFRA-RED BROILER

A new infra-red oven broiler, priced at
$24.95, is offered. Unit is 142" long, 10"
high and 12" wide. Has a cast-aluminum
broiling pan and bakelite handle. Oper-
ates on AC or DC. Prevore Electric Mig.
Corp., Fulton St. at Clinton Ave., Bklyn. 16,
N. Y..—RADIO & TELEVISION RETAILING.

Industrial ELECTRIC CROCK

A simmer crock is offered, consisting of
two crocks sealed one inside the other with
an electric heating element sealed in be-
tween them. Temperature is pre-set at
the factory; capacity is 2 quarts. Does not
boil over. Made of glazed chinaware.
Industrial Radiant Heat Corp., Gladstone,
N. J.—RADIO & TELEVISION RETAILING.

GE NEW RADIOS

New radios announced include table
models 400, 401, and 411, at $19.95; model
410 in wood cabinet for $39.95: models

&

404 and 405 at $29.95; and model 402 at
$24.95.

An AM-FM table model is model 408,
shown here, listing at $49.95.

Eight clock radios range in price from
$29.95 to $39.95. Four console-combina-
tions include: model 740 at $169.95; model
755 at $279.95; model 752 at $229.95; and
model 753 at $239.95. General Electric
Co., Receiver Div., Electronics Park, Syra-
cust, N. Y.—RADIO & TELEVISION RE-
TAILING.

Hoover HAND VACUUM

A hand-type electric vacuum cleaner,
the Norca Dustette, shown here, has been
added to the line. Designed to retail for
$24.95, it includes a wire storage hanger
for storing on wall or closet. Also an-
nounced is a new floor polisher. Equipped
with two sets of buffing pads, one of felt,

one of lambs wool, the polisher lists for
$69.95. Hoover Co., North Canton, Ohio.—
RADIO & TELEVISION RETAILING.

Motorola RADIO-LARM

A new radio-clock combination has been
announced, the model 5C1. Clock operates
independently of the radio. Will turn radio
on at any set time and off within one
hour. Available in green or ivory with
brass trim. List price is $32.95. Motorola,
Inc., 4545 Augusta Blvd., Chicago 51, Ill.—
RADIO & TELEVISION RETAILING.

Air King 16" TV SET

Latest addition to the line is a 16" table
model in metal cabinet. Called model
16M1, it lists for $189.95. Baked enamel
finish is mahogany grained. Air King
Products Co., Inc., 170 53rd St., Bklyn. 32,
N. Y..~RADIO & TELEVISION RETAILING.

RCA NEW RADIOS

New additions to the radio line in-
clude: model 45-W-9, an AM-FM-45 RPM
console combo at $179.95; model A-82, 3-
speed console combo, $199.95; model A-91,
FM-AM-3-speed combo, $239.85; model
A-108, AM-FM-3-speed combo, $269.50;
X551 series, plastic table radios at $24.95
and $27.95; and model X-711, AM-FM
plastic table radio, at $49.95. Radio Corp.
of Amer., RCA Victor Div., Front & Cooper
Sts., Camden, N.J.--RADIO & TELEVISION
RETAILING.

Scott TV SETS

Leading the new Scott line 1is the
"Cressy,”” a 16" TV-FM-AM, 3-speed combo.
List price is $685. Also available without
TV, which can be added later, at $465.
Heading the radio-phono combos is the
"Chippendale,” at $995, available with re-
mote control at $100 extra. Other radio-
phonos are the "Kenilworth,” $398.50; the
"Sheffield,” $425; the '"Britanny,” $465;
the ""Wilmette,” $295.50; and the 'High-
lander,” $335.50. Scott Radio Labs., 4541
Ravenswood, Chicago 40, IIL.—RADIO &
TELEVISION RETAILING.
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Hotpoint's dynamic year 'round sales
program is a working fact—not just a theory!
% Profit-wise merchandisers, everywhere,
L ‘%; are feeling the impact of the Hotpoint plan
/ R
Y ></

in their profit statements month after month.

The Hotpoint Full-Line Franchise provides every
major unit for the complete electric kitchen and
home laundry, plus a fully developed merchandising
program for every month of the year. There is
never a dull month with Hotpoint.

THE HOTPOINT FOOD FREEZER Talk to your Hotpoint distributor and get all the facts concerning
the complete line of Hotpoint products and the Hotpoint Full-Line
Franchise. Get on the right track now to constant,
profitable turnover . . . every month.

As a sales leader for August we proudly pre-
sent the Hotpoint Food Freezer . . . with asize
for every family need. THRIFTMASTER unit

.. automatic temperature control . . . freezer % No more “\letdowns’’ following hot selling seasons

1 ignal . . . rust- f interi d all
alarm s'?na rust-proof inferior and a * No more ““\doldrums’’ that eat away profits
steel cabinet are but a few of the many sales

AN Y y 4 -
appeal features engineered into this amaz- * No more “‘Valleys’’ that reduce profit peaks

ingly popular product. -..but a full line of producis that insures a full year of profits

witeh 75 Hotpoiit!

for YEAR 'ROUND Profits!

Ranges e« Refrigerators ¢ Dishwashers ¢ Disposalls® ¢ Vier Heaters « Food
(A General tlectric Affitiate)

Freezers * Automatic Washers ¢ Clothes Dryers ¢ Rotary Ironers ¢ Cabinets 5600 West Taylor Street « Chicago 44, Hlinois

RADIO & TELEVISION RETAILING e« August, 1950 61
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New Electrical Appliances

Compiled by Our Editors as a News Service to Our Readers

GE “REPEATER” CLOCK

Nine new electric clocks have been
added to the line. Featured is the re-
peater alarm which automatically resets
itself. List price is $7.95. Other clocks
announced include the Gourmet, kitchen
clock, at $5.95; the New Heralder, Nudger,
and Lumalarm are new alarm clocks
listing for $4.95, $5.95 and $6.95, respec-
tively. The Tune-A-Larm, which turns on
the radio and sounds seven minutes later,
lists for $8.95. Two other alarms, the Gay
Hour and the Candlewick list for $7.95 and
$13.95, respectively. The Designer, occa-
sional clock in mahogany case, lists for
$8.95. General Electric Co., Appliance
Dept., Bridgeport 2, Conn.-—RADIO &
TELEVISION RETAILING.

Freez-In

PORTABLE REFRIGERATOR

A portable electric refrigerator, shown
here, has been announced. A 1V2 cubic

foot model with 1/10 H.P. freezing unit, it
carries a 5-year warranty. Has three ice
cube trays, with space for three more.
Operates on 110 volts AC. FreezIn Mig.
Corp., 2144 Mack Ave., Detroit 7, Mich.—
RADIO & TELEVISION RETAILING.

Fresh’nd-Aire ““FANETTES"

Two new ivory and gold “Fanettes”
have been added to the line. The new
models, aimed at the gift market, are
model 80DX and model 100DX. The 80DX

model
100DX, a 10-inch size, lists for $17.95.
Fresh'nd-Aire Co., 221 N. LaSalle St., Chi-
cago 1, Ill.—RADIO & TELEVISION RE-
TAILING.

in 8-inch size lists for $12.95;

62

Horton WASHER

A new automatic washer, the model
500, shown here, has been announced.
With a capacity of 10 pounds, the washer

L e 4

e

features safety automatic shut-off when the
lid is lifted. Spins clothes dripless dry.
Also offered is the model E49 electric
dryer. Dials allow setting for degree of
dryness desired. Also completely auto-
matic. Horton Mig. Co., Fort Wayne, Ind.
—RADIO & TELEVISION RETAILING.

Westinghouse
NEW APPLIANCES

The electric blanket shown here is avail-
able with single control (EB-501) for $39.95,
or with dual controls (EB-502) for $47.45.
It is among the latest additions to the
electric housewares line which include:
an electric comforter (EC-61) at $49.85;

an electric sheet (ES-71) at $24.95; a 1,150
watt square waffle baker (WB-501) at
$22.50; a pop-up toaster (TO-501) at
$20.95; an automatic sandwich grill (SG-
501) at $17.95, and a non-automatic model
(8G-502) at $14.95; a new electric iron
(ID-723) at $12.95; a twin walffle baker
(WB-503) at $16.95; and two warming
pads, the model WP-502, with standard
3-position control, at $6.45, and the model
WP-501, with Brailway control which can
be read in the dark, at $7.95. Westing-
house Corp., Mansfield, Ohio.—RADIO &
TELEVISION RETAILING.

www americanradiohistorv com

Youngstown DISHW ASHER

The 27" automatic electric dishwasher
shown here has been added to the line. It
is operated by a front panel switch, dishes
are air dried. Features center spray
action, sound deadened tub. Also an-

nounced is an electric sink incorporating

a similar washer with a sink in one unit.
Mullins Mfg. Corp., Warren, Ohio.—RADIO
& TELEVISION RETAILING.

NuTone VENTILATOR

Model NF-10 kitchen ventilator, shown
here, is one of a series of eight NuTone

wall and ceiling fans. Its features include
an eight ounce removable grille, designed
for easy cleaning; ‘“'separate unit pack-
aging’’; and “screwdriver installation.”
Carries a five year guarantee on motor,
one yedar guarantee on rest of fan. List
price is $29.95. NuTone, Inc., Madison and
Red Bank Rds., Cincinnati 27, O.—RADIO
& TELEVISION RETAILING.

Coolerator FREEZER
(Correction)

The new 10.3 cubic feet freezer, model
FB-102, announced in the June issue, is
priced at $299.95, not as previous.y listed
at $211.95. The freezer features a counter-
balanced lid, built in lock and temperature
adjustments from 0° F. to —10° F. It will
hold up to 360 pounds of frozen foods.
The Coolerator Co., Duluth, Minn.—RADIO
& TELEVISION RETAILING.
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(g\)!ery appliance -

dealer knows that his volume
sales must still come from the

- time payment buyers. Thc;ugh
there has been a considerable

improvement in family incomes

. i s 941, 80% -
build profitable =~ e

' You see how important it is to
- be as choosy as all-get-out
: in picking your financing con-
o ‘nections.

Because the most of your mer-
‘chandise profits come from
time payment sales, you want
to be sure that your time pay-
ment plan gives you every
“advantage to promote those
c R E D I T i salés and protect those proﬁ'ts e
Commercxal Credit servxce as-
A S - sures you of liberal and com-
fl nu HCI ng pro*ec1s your plete wholesale financing, wide

but wise latitude in granting
retail credits, and a profit-pro-

. tection feature that irons the
. wrinkles out of your brow.

Check with any of the leading
appliance distributors. They
know, '

»

Helps Dealers Make
More SALES + More PROFITS
More SATISFIED CUSTOMERS

CommerciaL CrepiT CorPoORrRATION
A Subsidiary of
Commercial Credit Company Baltimore e Capifal and Surplus Over $100,000,000

MORE THAN 300 OFFICES IN PRINCIPAL CITIES OF THE UNITED STATES AND CANADA
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Section of RADIO.TELEVISION RETAILING

Getting the Most
Out of Fringe TV

o In the article on this subject in our
June issue, we discussed some of the
theoretical and some of the practical
considerations involved in getting the
best possible results in the fringe.
These considerations were divided into
five headings: Antenna height, An-
tenna type, Transmission Line, Ac-
cessories, and Alignment.

We shall start off this month by dis-
cussing that factor which was most
lightly treated last time, namely the
receiver itself.

In the first article on Fringe TV, we
pointed out that the most important
section of the TV receiving system for
fringe operation is that which lies ahead
of the 1st RF plate. Actually, a
very small portion of the amplification
takes place in this section. The reason
for its importance is that this is the
only place where the all-important
signal to noise ratio can be improved.

The first thing that should be at-
tended to, however—and before ex-
pensive antenna-and-tower installa-
tions are made—is the set itself. First,
make sure that it is operating properly
according to its specifications, and
second, alter it where possible (and
desirable) to get even better results
when coupled with the best type of in-
stallation. The following suggestions
may prove helpful in this connection.*

Removing the AGC

Where a booster is used regularly
(as it is in most fringe areas), the
set will be working against itself if
there is any AGC on the 1st RF, for
the booster will cause an AGC voltage
to be developed which will cut down
the gain of the stage and to a certain
extent nullify the effects of the booster.
Therefore it is advisable to remove

* For many of these suggestions we are in-
debted to Caywood Cooley, Philco TV Field
Engineer, who incorporated them in a speech at
the recent Philco Service Managers Convention
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Practical Reception-Improving Techniques on

Installation and Alignment for Weak-Signal Areas

Height increases the range of this antenna.

the AGC from this stage. In “medium”
fringe areas, even where a booster is
not used, the S/N ratio will be some-
what improved by allowing this stage
to operate wide open.

The sync clipper or sync limiter
operates to remove noise and therefore
prevent it from triggering the sync
circuits falsely, throwing the set out
of syne. This action is designed to
operate with a normal ratio of signal-
to-noise. If however, the signal is very
weak, the clipper will only clip the
peaks off the noise pulses, leaving the
signal still way down in the noise. It is
possible to change the clipping level
for fringe operation by lowering the
plate voltage on this stage, thereby
causing the tube to cut off sooner. This
will result in better noise immunity
and more stable sync.

In receivers with keyed or gated
AGC, however (for more information
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on this subject, refer to article in
November 1949 issue of Radio & Tele-
vision Retailing) the receiver is im-
mune to noise (as far as sync is con-
cerned) most of time, when the “gate”
is “closed.”

Alignment of the IF’s can be utilized
to get more gain out of the set at
the expense of bandwidth and defi-
nition. These latter two factors are not
too important, however, when the main
object is to get a picture. In the first
place, the picture carrier can be moved
higher up on the response curve (to
about the 75% point). This is, in effect,
what happens when the fine tuning
control is operated. The picture gets
brighter, but the sound gets distorted
because we are in effect moving the
response curve away from it. If we
wish to take permanent advantage of
the brighter picture obtained with the
pix carrier higher on the curve, we
must also move the sound in to insure
intelligibility and clarity.

Lower IF Bias

In connection with alignment, it is
well to consider what bias is being
used. Most receiver alignment instruc-
tions specify that the technician set the
bias on the IF bias bus at -3 volts,
which is supposed to approximate nor-
mal operating conditions. In a fringe
area, however, the bias may not even
approach this figure. Alignment in
weak-signal areas should be performed
with the bias set at the point approxi-
mating actual operating conditions, so
that response with a real signal will be
the same as test-bench conditions.

(Continued on page 66)
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Getting the Most Out of

"w.a:

TV receivers are supposed to operate
with a 4 MC video bandpass. A usable
picture will be obtained (for fringe
operation) with as little as 2 MC,
however. As a matter of fact, coax
cable transmissions on the networks
cut off at about 2.7 MC for normal
operation. Peak alignment for nar-
rower bandpass will result in consider-
ably more gain at the expense of defini-
tion. The chief pitfall to avoid is that
the various stages of stagger-tuned
IF’s are not tuned to the same fre-
quency so that regeneration occurs.
Precautions for avoiding this condition
are included in the alignment instruc-
tions for most receivers.

More gain can also be achieved in
the video amplifier (again at the cost

Above and below are typical fringe area
antenna instaliations.
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of definition) by increasing the value
of the video load resistors from the
video detector to the output stage.

If the technician does not wish to,
or does not feel it necessary to alter
the receiver operating conditions in
any of the ways described above, it
may still be possible to find ways to
improve gain by a careful sensitivity
check of the receiver. The gain of a
receiver from antenna to kinescope is
so large (probably in the neighborhood
of 100 DB), that many values and
alignment points are not critical for
normal operation. Better results may
be obtained, however, by bringing
every circuit “up to snuff.”

Even line voltages may be important
to getting the most out of a TV re-
ceiver in a fringe area. Since best re-
ception is these areas is usually ex-
perienced at night, and since power
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companies carry their heaviest loads at
night, it has been found in some locali-
ties results obtained on a test bench
in the daytime did not correlate with
operating conditions at night. In par-
ticular, this has been found to affect
picture width and brightness. Some
servicers have found it advantageous
to use voltage regulators or voltage
regulating transformers in order to
maintain consistent levels of operation
and to avoid rapid fluctuations in
brightness and focus, as well as drop-
ping out of sync. One technician writes
that he ties in a filament transformer
in the power supply to get an extra
few volts to compensate for low line
voltage.

Actual Cases

Getting back to the “appendages™
ahead of the receiver (antenna, trans-
mission, line, booster, etc.), we have
collected together a number of field
experiences sent in by readers, and
reproduce them herewith with the idea
that they may be practical hints for
use by other readers, or at least, in
some cases, food for thought.

We find mixed reactions from in-
stallers consulted concerning lightning
protection. Many dealers are omitting
arresters because of troubles experi-
enced with intermittent or noisy con-
tacts, high rsistance losses, line re-
flections, etc. We would highly recom-
mend the use of arresters on every in-
stallation, these reports notwithstand-
ing. It may be necessary to shop more
carefully for a more trouble free type
than you were using, and it may also
be necessary to make periodic checks
to see that the arrester is in good shape
—but the trouble is worth it. Lightning
doesn’t strike very often, but once is
enough. In addition, although direct
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strokes are rare, indirect strokes can
cause a good deal of trouble. The
astronomically high voltages present
in the vicinity for a split second have
often burned out or opened up antenna
input transformers, and have some-
times caused trouble farther along in
the receiver.

Grounding the Antenna

Almost all dealers agree that ground-
ing the mast (for lightning protection)
is a must. Many, however, do not go
to great lengths to accomplish; some
even feel that it is sufficient that the
mast or tower is resting on the ground.
It may be of merit to consider, if you
really want to do a good job of ground-
ing, that the mast may provide a path
of relatively high resistance (depend-
ing on the material of which it is con-
structed). Some servicers run a good
heavy copper conductor to a stake in
the ground to overcome this. A few
dealers stated that they rely on the guy
wires to act as ground wires, and
choose these cables accordingly for
good conductivity and high current
carrying capacity.

On the subject of transmission lines,
there is a good deal of difference of
opinion concerning the use of shielded
and unshielded lines. The regular (un-
shielded) twin-lead is said to have
lower attenuation, and besides is
easier to work with and cheaper than
coax and shielded twin-lead. On the
other hand, one dealer writes, “We
have considerably lessened interference
and at the same time have not had
any loss by using RG-11-U cable; that
is to say, any more than 300-ohm
ribbon. Although the cable is more in
price by about 10¢, in a noisy area
it is well worth its cost by providing
a better signal to noise ratio at the
set, providing a proper match is made at
the set.” It is obviously important that
if shielded line is to be used, proper,
water-tight, constant impedance con-
nections be made. An increasing number
of our readers seem to be falling into
agreement with the one quoted above,
however, and especially where installa-
tions have to be made (in a fringe
town) in a store on the main street,

\

4
©)

All these things must be considered when working in o fringe area.

where ignition noises, cash registers,
air conditioning machines, etc., raise
hob with the picture. The most popular
type, though, is still open twin-lead.

Antenna Types

There is virtually no generalization
which can be made concerning the
most popular antenna types. Some
swear by conicals, some by inlines,
some by 4-stack straight dipole-reflec-
tor combinations, some by Yagis, etc.
This is, of course, as one might expect,
since conditions vary in each locality.
Fringe areas are often right between
two broadcasting areas, with stations
on the same channel coming in from
different directions. Here a sharp front-
to-back ratio is desirable. In other
places, high channels may be in one
direction, low channels in another. And
in many localities, only one channel
is received. Yagi antennas are most
often preferred where reception is de-
sired on only one channel; and those
dealers who like Yagis and get several
channels have one for each station.
Economy often dictates the favorite
antenna, on the other hand, and this

will be that which provides for best
all-round reception on all the channels
which can be received, with sometimes
a rotator to pick them up from different
directions.

As for antenna heights, 50 feet seems
to be a popular figure, regardless of
location and distance from the station.
This may be due to the availability and
cost of various towers and masts; or
it may be because, as one reader put
it, “We have tried heights up to 8
feet and compared results with 50 foot
antennas, and found not enough dif-
ference in picture quality to warrant
the additional expense and hazards of
a taller tower.”

These are a few of the comments and
abstracts of comments which we have
received from our readers on the sub-
ject of fringe TV. The editors of Radio
& Television Retailing will be pleased
to continue these comments, which help
to appraise dealers in different parts
of the country of what their colleagues
elsewhere are doing to get results.
Please address your letters to the
Technical Editor, Radio & Television
Retailing, 480 Lexington Ave.,, New
York 17, N. Y.

Left: Sync limiter operating at normal S/N ratio; center, normal sync level with lower sig-
nal, more noise is passed; right, sync cut-off lowered for improved fringe area operation.
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How to Locate Set Troubles

Tested Procedures and Practical Methods for

e Tube shorts may be divided into 3
categories: 1—Shorts that readily show
up in the tube tester. 2—Shorts that
are revealed by a tube-tester check
only when an experienced hand is at
the throttle, so to speak. 3—Shorts that
are not brought to light by a tube-
tester check.

Defects in category 1 are too simple
to warrant discussion. Those in cate-
gories 2 and 3, however, are worth
considering.

What is to be done when a tube
that is suspected of being shorted, reads
normal in the tube tester? First, leave
the tube in the tester for several min-
utes, allowing it to get thoroughly
warmed up. Then try testing it for
shorts. When the above check is nega-
tive, but suspicion remains centered
on a particular tube, let the latter heat
up in the receiver, under its normal
load; then remove it quickly and test
it while still hot. Still another check
is to let the tube heat up in one of the
2 ways just described, then test it for
shorts between elements while tapping
or finger-flicking it from various angles.

If the above tests do not reveal the
trouble, other procedures will have to
be used. A number of clues will often
point to the defective tube. Overheat-
ing is one of these clues. A shorted
tube will (when the defect is of such
a nature as to cause an excessive flow
of plate current) become abnormally
hot.

The experienced serviceman will
often have a good idea of how much
some tube in a certain section of the
receiver should heat up. He can then,
by his sense of touch, determine when
a tube is suspect.

The wise serviceman will not, of
course, touch a 35 or 50-volt tube and
then write scathing letters to the editor
with a blistered hand. He will, how-
ever, quickly touch a 6-volt oscillator,
r-f, i-f or detector tube which he knows
becomes quite warm normally, but not
extremely hot. If he finds the tube is
too hot, it may be shorted.

In one receiver, 2 6C5s were present
in similar stages. One of these tubes
was becoming much hotter than the
other. The question naturally arose:
Was the overheating tube defective, or
was the circuit to blame? The quickest
check in this case was to interchange
the 6C5s. The same tube that over-
heated in one 6C5 socket overheated in
the other, readily indicating the defect
(a bad 6C5). If both tubes had over-
heated when placed in one of the 6C5
sockets, the circuit associated with the
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By Solomon Heller

socket would, of course, have been to
blame.

If a shorted tube has a glass en-
velope, it may be seen to light up ex-
cessively or arc internally, depending
upon the nature of the short. An alert
serviceman will readily spot such
symptoms.

A shorted tube may cause the cathode
resistor in its circuit to smoke, due to
the excessive current flowing through
it. This is still another clue to such
a defect.

Voltage tests may be used to locate
many types of shorted tubes. When
a “hot” short between the control grid
and some positive element in a tube is
taking place, the presence of a posi-
tive voltage between the grid and
ground will indicate the trouble. The
cathode voltage may also be excessive
in such a case, due to the large plate
current flow produced by the positive
bias.

GRID CAP GRID CLIP
GRID CLIP ]_ GRID LEAD
SHORTED ——ae'-

=~INSULATED
SECTION

Fig. 1—Grid clips on metal tubes may short very
unobtrusively against the envelope of the tube.

If the “hot” short appears between a
positive tube element, like a plate or
screen, and a considerably less posi-
tive or negative element, like a cathode,
suppressor grid or control grid, the
plate and/or screen voltage will be
considerably reduced. When the re-
sistance from plate and screen socket
connections to ground reads normal,
this type of trouble is indicated.

The defective tube will frequently re~
veal its secret if resistance checks are
made between the various elements of
the tube while the latter is still warm.
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To cite an example: The control grid
of a 25L6 in one receiver shorted to
cathode when the tube heated up. A
resistance check made immediately
after the set was turned off showed
that 5000 ohms was present between
the cathode and grid of the 251.6. When
the tube had cooled off, however, the
resistance between these elements (with
the 2516 out of its socket) was infinite.
The defect in the tube thus became
readily apparent,

25Z6 25L6 ©6K7 6SA7 65Q7

17 v A |
10V, 5 5 A
INPUT. 31V, SV 9V 9V.

T -

Fig. 2—How a peculiar defect in a 25Z6 even-
tually burned out a 6K7, When the set was first
turned on, a voltage distribution similar to that
indicated above occurred, due to the below-
normal resistance of the 25Z6 filament,

A trouble that sometimes catches the
unwary serviceman off guard is an
intermittently shorting grid clip. We
refer to metal tubes whose grid clips
make contact with grounded tube en-
velope (see fig. 1). The presence of an
excessive amount of solder at the point
where the grid wire meets the grid
clip is frequently the cause of this
trouble. When the shorting contact is
intermittent, a good deal of trouble-
shooting may take place before the de-
fect is located, unless the serviceman
is on the alert for this kind of short.

Some types of tube troubles (inter-
mittent shorts or other defects) give
the serviceman’s brain a greater work-
out than his instruments. The author
recalls a set on which a 6K7 filament
was burnt out. The customer bought
a new tube. Within a week, the new
6K7 had bit the dust.

Another 6K7 was substituted, and the
power turned on. It was noted that
the 25L6 and 6K7 filaments flashed up
much more brightly than normal, while
the 25Z6 filament’s brightness was less
than normal. After this momentary
flashing, the tube filaments steadied
down to their normal illumination, and
the radio played satisfactorily. It was
further noted that the abnormal flash-
ing process occurred only when the set
was turned on after it had been off for a
while. If the set was turned off and
then on again while the tubes were still
warm, the abnormal flashing did not
oceur.
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Due to Shorted Tub

Finding Obscure Defects, Save Time and Money

The idea struck the serviceman (after
some moments during which he put
himself in the place of a tube filament,
and tried to imagine how he would act
under the circumstances) that the
25Z6 filament had a smaller-than-
normal resistance in the short interval
of time that it was relatively cold (see
fig. 2). It was therefore lighting up
less brightly in this interval (since the
voltage drop across it was below nor-
mal). The filaments of the other tubes
were lighting up more brightly, inas-
much as the voltage intended for the
25Z6 was being added to their own volt-
age burden. (Only the 25Z6, 2516 and
6K7 filaments were observed, since
these tubes were the only ones with
glass envelopes.) The excessive surges
of voltage that appeared across the
6K7’s filaments had probably burnt out
the tubes formerly used.

A new 25Z6 was substituted for the
one present in the set. No flashing of
the 2516 and the 6K7 tubes now
occurred when the set was turned on
after being off for quite a while. Fur-
ther tests indicated that the trouble was
definitely gone.

The question of why the 6K7, rather
than one of the other tubes, should
have burnt out, we reserve for an
intelligence greater than ours. Per-
haps the two blown 6K7s just hap-
pened, by coincidence, to be less sturdy
than their brother (or sister?) fila-
ments.

Sometimes a shorted tube is sus-
pected when the circuit itself is really

MICROPHONE

MIKE
PRE-AMP

TO CENTRAL

RECT.q_(—_j_ T

-16.5v

p

€S

FIELD COIL
3
5U4G nzv
RECT. INPUT.

TO HEATERS
OF 6.3Vv. TUBES

[AAnA

Fig. 3—Filoment supply for the 12K7 preamplifier in the RCA VHR 307.
voltage is derived from the 12v. developed across

to blame. A serviceman recalls one
such case, when a burned-out 12K7 was
replaced by a new one, which in turn
immediately bit the dust. At first the
serviceman was inclined to suspect that
the new tube as well as the old one was
shorted or otherwise defective. He de-
cided to check the circuit, however.
Inspection showed that the 12K7 de-
rived its voltages from a bleeder net-
work in series with the center tap of the
high voltage secondary winding of the
power transformer (see fig. 3). Re-
sistance checks in this circuit revealed
no trouble. Another 12K7 was there-

IR

The 12K7’s filament

Ri.

fore inserted. A moment later, it was
gathered to its forefathers.

It was a sadder, wiser serviceman
who returned to the scene of the dis-
aster. A resistance equivalent to that
of the 12K7 filament (80 ohms, 2
watts) was now inserted in place of the
latter, and voltage tests made. These
tests revealed that an intermittent short
in the bleeder network was causing an
excessive voltage to be developed
across the 12K7 filament. The bleeder
was replaced, and a new 12K7 inserted.
The tube no longer blew, and the set's
performance became normal.

New

Quik-Shot SOLDERING IRON

The Quik-Shot requires no electricity or
external heat of any kind. Simply remove
tip, insert heat «cartridge, and actuate
plunger. Reaches working temperature in
10 seconds, maintains soldering tempera-
ture 6 to 8 minutes. Designed for outdoor
use when line power is not available. Sold
by John F. Rider Laboratories, Inc., 480
Canal St., New York 13, N.Y.—RADIO &
TELEVISION RETAILING.

Ideal FLUORESCENT TESTER «

“Flur-Test' is a pocketsize tester for
testing fluorescent fixtures which indicate
whether the trouble is in the circuit or
in the starter. Hit-or-miss tube and
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starter replacement is eliminated by this
tester, which fits into the starter socket.
Lamp, starter and fixture are tested in
one operation. Ideal Industries, Inc., Park
Ave., Sycamore, Il.—RADIO & TELE-
VISION RETAILING.

Du Mont RECTANGULAR TUBE

A 17-inch rectangular TV picture tube
has been announced which is said to
provide 150 square inches of picture areaq,
as compared with 145 square inches on a
round 16-inch tube with “truncated circle”
picture. The tube (17AP4) utilizes the Du
Mont bent-gun construction, calling for a
single magnet ion trap. Allen B. Du Mont
Laboratories Inc., 750 Bloomfield Ave.,
Clifton, N. ]——RADIO & TELEVISION RE-
TAILING.
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Aids to Servicers

Taco DISTRIBUTION SYSTEM

The Master Antenna Distributing System
is designed for apartment houses, hotels,
etc. It cansists of RF amplifier strips, a
mixer unit which combines the signals from
all amplifier strips, and a power supply
for the strips. A master chassis, consisting
of 4 strips (each for a single channel),
mixer, power supply and controls is iden-
tified as catalog No. 1525. High gain, full
bandwidth signals are delivered by unit.
Distribution outlet boxes are part of the
complete system, and serve to isolate one
set from another. These are catalog No.
1575. 50 or more sets may be operated
from one set of master antennas. For
catalog, description and prices, write
Technical Appliance Corp., Shelburne, N.Y.
—RADIO & TELEVISION RETAILING.
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Antenna & Accessories

Anchor ANTENNA-BOOSTER

A fringe-area 'package” is available
consisting of a remote tuned high-gain
2-stage booster (mounted on antenna); a
4-stack Yagi array, tuned antennas for any
of four different channels selected by
remote control; an antenna rotating mech-
anism allowing a 10-degree correction
movement of the antenna array; all the
above mounted in a weatherproof cabinet
suitable for mast or tower mounting. The
remote control unit consists of a cabinet
containing power transformer, tuning in-
dicator, and all switches. Anchor Radio
Corp., 2215 S. St. Louis Ave., Chicago 23,
II.—RADIO & TELEVISION RETAILING.

How to Sell More

Ward ATTIC TY ANTENNA

Model TVH-52, called a "high gain,
high-low antenna,” can be installed sus-
pended from the attic ceiling and is said
to give the same reception as outdoor
types. It is designed for areas where
signal from high and low band station
transmitters  originate from the same
general direction. Bracket C-14 is avail-
able to suspend the antenna upside down.
Ward Products Corp., 1523 E. 45th St.,
Cleveland 3, Ohio.-——~RADIO & TELEVISION
RETAILING.

Regency TV BOOSTER

The new model DB400 booster amplifier
for the 12 TV channels features single
knob tuning control (plus on-off switch and
hi-lo band selector); on-off switch controls
the TV set; no external impedance match-

JENSEN NEEDLES

Put me on Your

COUNTER

1l sell Needles
~ A 7 F

ﬂaﬂen« NEEDLES
.. . Preferred by
teading phonograph manufacturaers.

A complete price selection
from 50¢ to $2.50
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BUY A

needle will rastore
ariginal brilliance...

M
NEEDLE

FREE: This attractive display, measur-
ing eight inches in width and eleven
inches in height, is available through
your distributor or by writing to
Jensen Industries, Inc.

en INDUSTRIES, INC.

332 South Wood Street, Chicago 12, lli.
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ing devices required; plastic cabinet in
mahogany or blond, and wide bandwidth
amplification. List is $29.95. Regency Div.,
LD.E.A,, Inc., 55 N. New Jersey 5t., Indian-
apolis 4, Ind.—RADIO & TELEVISION
RETAILING.

X-Tra TV ANTENNA

The "Four-Squared’’ antenna designed
for fringe operation utilizes three Va-wave
radiators operating in phase, the center
radiator being broken in the middle to
provide a feed-point. Result is a single
high-gain lobe in the forward direction.
Since all ends are mechanically joined
together, there is greater strength in less
vibration. For information, write X-Tra Sig-
nal Co., 60 E. 42 St., New York 17, N. Y.
—RADIO &.TELEVISION RETAILING.

Workshop TV ANTENNA

The “Dubl-Vee" is an all-channel an-
tenna utilizing the end-fire principle, and
consisting of two “V's” in the same plane
and driven in phase. The single bay is
model VV, and the double stack is model
2VV. High gain and low standing wave
ratio is claimed for this antenna. Half-
power beam width is 82 degrees on
channel 2, 26 degrees on channel 13.
For more information, write Sales Dept.,
the Workshop Associates, Inc., 135 Cres-
cent Road, Needham Heights 94, Mass.—
RADIO & TELEVISION RETAILING.

Shaw TV ROTATOR

"Tele-Tuner' is a mechanically rotated,
non-electric rotator designed for low-cost
installation and maintenance combined
with ease of operation and trouble-free
service. Complete with directional indica-
tor, inside manual control and all neces-
sary hardware, the unit sells for $14.95.
Joseph Shaw Co., 6225 Benore Rd., Toledo
12, O.—RADIO & TELEVISION RETAILING.

JFD TV ANTENNAS

A lightning arrester is molded into the
dipole bakelite insulator of the '‘D-Xer”
conical antennas Nos. TA160, TA161, and
TA162. No additional labor in assembling
is involved. Normal installation plus
grounding of mast is all that is required.
Any type of lead-in is accomodated. Also
announced is a new '‘Vee-Beam' series
of antennas employing the “end-fire”
principle. Feature of these antennas is
that they give higher gain and directivity
on the high band. The unit is available
in single and double stack, models C800,
SR800, C801 and SR801. JFD Mig. Co., Inc.,
6101 Sixteenth Ave., Brooklyn 4, N. Y.—
RADIO & TELEVISION RETAILING.

Gonset TV LEAD-IN

"Gonset Line” is a low-loss open wire
line consisting of two #18 conductors
spaced one inch by polystyrene spacers.
Firm claims it is the lowest loss lead-in
made (5 DB per 100 ft. at 200 MC).
Impedance is 450 ohms, which it is said
can be substituted for 300 ohm line. De-
signed to be especially effective for fringe,
beach, and long-linerun installations. Gon-
set Co., Burbank, Calif.—RADIO & TELE-
VISION RETAILING.

G-C ANTENNA SWITCH

The “"Magna-Switch” is designed to pro-
vide a means for dealers to demonstrate
several sets from one antenna. One unit
is said to handle 5 sets or more. Unit
operates with a solenocid that automatically
connects and disconnects the antenna to
any set that is turned on. All the signal
goes to one set at a time. General Cement
Mfg. Co., Rockford, Il.—RADIO & TELE-
VISION RETAILING.
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WHY STRAIN, {ry, and slice your fingers? Why break tubes?
Pull or insert 7-pin miniatures the e-a-s-y way. With eco-
nomical Hytron Tube Puller. Result of two years’ research.
Positive grip pulls first time from meanest sockets. Special
Neoprene rubber resists heat. Does not harm tube. Ad-
justs automatically to varying tube diameters. Tube
Puller works by suction and friction on fop of tube. Re-
moves even tiny 6AK5 and 6AL5 from shielded sockets.
Reaches into tightest spots — to pull or insert.

Only 75¢! You cannot afford to be without this temper-
time-and-money saver. Get your Hytron Tube Pullers
from your Hytron jobber today.

It's Easy.’ 10 PULL: Push Tube Puller onto top of
7-pin miniature. Just enough for firm grip, and without
depressing release button at top. Pull straight up and out;
no need to bend pins by violent rocking. Hold tube
securely in one hand. With other, push release but-
ton quickly. Compressed air pops out tube. Or,
holding down release button, remove Tube Puller
by rocking it. To insert: Align arrow on skirt of
Tube Puller with keyway of tube. Push tube into
Tube Puller. Using arrow as guide, insert tube. Push
button quickly to release. Maintain pulling action
at peak. Wipe inside of Puller occasionally with
clean cloth to remove dirt and grease.

THEY COST PENNIES, BUT SAVE DOLLARS!

OVER 50,000 SERVICEMEN knaw! These Hytron tools pay for themselves again

and again. Save time . . . temper . . . dollars — daily. Read what they'll do for you. Write
for complete Tool Catalogue. Better still — get these tools from your Hytron jobber today!
L
A\ROy
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{
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AUTO RADIO TOOL — 24¢ net.
Substitutes for control cables of universal
radio. Quickly, precisely
on/off, tunes, adjusts volume and tone, re-
aligns dial. Square also fits splines. Vee fits
spade and other key fittings. Minimum back-
lash. Compact. Bright-zinc plated.
rolling large handle for fine adjustments.

outo turns  set

PIN STRAIGHTENERS, 7-Pin and
9-Pin — 55¢ net ea. You merely press
tube gently into Hytron Straightener until
button base seats squarely. Presto, pins
are straight! Fast . . . safe. Avoiding one
broken tube pays for Straightener twice
over. Precise, stainless-steel insertion die,
Comfortable knuried oluminum holder.
For hand, bench, or tube tester use,

Non-
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AHYTRONTOOL

MAIN OFFICE: SALEM, MASSACHUSETTS

L. HYTRON SOLDERING

SOLDERING AID — 49¢ net. Fork tip cffortiussly, quickly unwraps “meshanically
solid” joints. Straddles wire, grips, unwraps, pulls it free. Guides new wire, holds it firm
while soldering. Spade tip reams solder from lug hole; pushes other wires aside. Tips are
hardened, twist-proof, insulated, hord-chromed to shed solder. Tool handles like pencil
Reaches tight spots, Has dozens of other uses.

T TUNEN R

TUBE LIFTER - 15¢ net, Lift 'em all the e-a-s-y prybar woy: Tubes (GT, G, s#andord,
lock-in, metal). Vibrators mnd plugs {Jones, Amphanol) — and knobs. A natural far compact

auto radios, etc. Slotted end lifts lock-ins, snap-in trimounts . . . easily, safely. Of stainless

TUBE TAPPER — 5¢ net., Handy combination
pencil, and tube tapper.
phonism, shorts, and opens in tubes, etc. Compaoct, non-
metallic, rugged. Doubles in brass for writing orders, etc,

steel with comfortable rolled edges.

eraser Discovers micro-

AADIO TURES

n
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Magnaveox Ups
Combo Produection

The Magnavox Company is prepar-
ing a bid for volume radio-phonograph
business in the fall and winter markets,
it was revealed by Stewart Roberts,
director of merchandising and assistant
sales manager.

Despite the competition of television
—including its own line of 15 models
—Magnavox has been stepping up
radio-phonograph production monthly
since last fall and expects to reach
peak volume this summer with a com-
plete line of 11 instruments ranging
in price from $199.50 to $795.

Radiart Expansion

Milton S. Roth, jobber sales manager
of the Radiart Corp. of Cleveland, Ohio,
announces the further expansion of
their sales organization with the addi-
tion of two sales representatives. Char-
les N. Hoemig, 1730 Clover Lane, Fort
Wayne 7, Ind.,, has been appointed to
cover Indiana and western Kentucky.
Northern California will be covered by
Hardie & Osborne, Inec., 1127 Wilshire
Blvd., Los Angeles 17, Calif.,, who re-
turns to the Radiart family after an
absence of about a year.

In Cleveland, Radiart now has five
plants devoted to the television and
automotive aerial field.

lito

LONG LIFE PHONOGRAPH NEEDLES

PERMO ; Incorfroraled

CHICAGO 26,

FROM 50cto $5.00

72
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Sylvania Names Sommers

George R. Sommers has been ap-
pointed general sales manager of the
Sylvania Radio Tube and Television
Picture Tube Division, it was an-
nounced by H. Ward Zimmer, execu-
tive vice president, of Sylvania Elec-
tric Products, Inc. Sommers succeeds
C. W. Shaw who has been made as-
sistant to the vice president in charge
of sales.

Discounts Increased

An increase in dealer profit margins
on Magnavox TV sets and some TV-
radio-phonograph combinations has
been announced by Frank Freimann,
executive vice-president of The Magna-
vox Company.

Based on quantity orders and in-
cluding cash discounts, Magnavox tele-
vision discounts now range from ap-
proximately 32 per cent on the lowest
price models to just under 40 per cent
on several instruments in the $400-$500
price bracket. Magnavox radio-phono-
graphs range from 38 to 45 per cent.

Industry to Show
New Lines at ““Fair”

Television will hold an industry-wide
show in N. Y. at the 69th Armory,
Sept. 23-30 for 5,000,000 buyers who
are expected to become TV owners in
the next year. Irving Fromer, director
of the National Television and Elec-
tronics Exposition, said the accent will
be on progress for the eight days of
the exposition.

DuMont Distributor

The Cathode-ray Tube Div., Allen
B. DuMont Labs., Inc.,, 750 Bloomfield
Ave., Clifton, N. J. has announced the
the addition of Rucker Radio Whole-
sale Co. to its Teletron distributor or-
ganization. With headquarters at 1312
14th St., N. W., Wash., D. C,, and branch
stores in Rosslyn, Va., and Silver
Springs, Md., they will provide the
D. C. area with across-the-counter tele-
vision picture tube replacement service.

Combo Purehase

Irving Sarnoff, executive vice president of Bruno-
New York, Inc., signs an order for RCA Victor
combos. It is claimed to be the largest distributor
order for consumer products ever reccived by the
Radio Corp. of America. Shown above are (1
to r.): Jack Marden, RCA Victor representative;
David Wagman, Bruno-New York sales official;
Gerald O. Kaye (standing), Bruno-New York vice
president in charge of sales, and Irving Sarnoff,
executive vice president of Bruno-New York, Inc.

RADIO & TELEVISION RETAILING s August, 1950
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THE WORLY'S RIFEST 3
TELEVISION PIETUBE TUBES
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%ﬂ VIDEO

RECTANGULAR|

16 RP4

PHYSICAL DIMENSIONS—16" Rectangular—

16% ” Dia.—18%” Long—14.738” Wide—11

| deSl

| |

.5” High

ve produmon

The new Video 16RP4 sets a new
standard in the all-glass rectan-
gular television tubes. Combining
allthe precision engineering fea-

tures and years of development,

Video’s new tube is the foremost
in its line. It permits smaller
cabinets, larger viewing screens,

lighter weight units, smaller di- :

mensions, and gets all the picture
which is transmitted.

With this new style magnetic
focus tube, manufacturing-prob-
lems are simplified.

Engineering and specification
details giving complete data will
be supplied. Write for Video's

. illustrated brochure today!

WEIGHT and SPACE
SAVING ... for
COMPACT DESIGN

0" the TFRP%»

NATIONAL VIDEO CORPORATION

3019 WEST 47th STREET « CHICAGO 32, ILLINOIS

wWwWwW_americanradiohistorv com
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YOU ASKED FOR IT. ..

i
“
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MODEL TR —New deluxe rim drive, 2 pole
phonomotor for 78, 33% and 45 R.P.M. records.
Ingenious turret-type speed change mechanism
results in unsurpassed performance and depend-
ability. Uses standard narrow flange turntable.

General Industries’ %(0' Deluxe
3-SPEED PHONOMOTOR

Now .. .in answer to the tremendous demand for a manual version of the
popular GI turret model 3-speed record changer motor, General Industries
presents the new Model TR. Truly the last word in compact 3-speed phono-
motors, the Model TR is designed for use in the finest phonographs and
radio-combinations.

[n addition to the Model TR, General Industries will continue to offer the
ever-popular Model TS, 3-speed neoprene belt-driven model for both
manual and record-changer use.

Today, as always, General Industries leads the field with the or/y complete
line of phonomotors for every record-playing requirement. Write, wire or
phone for the latest General Industries catalog containing specifications
and description of the full GI Smooth Power lineup.

The GENERAL INDUSTRIES Co.

DEPARTMENT | ¢ ELYRIA, OHIO

RADIO & TELEVISION RETAILING ¢ August, 1950 75
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In Capehart Sales Post

Chester A. Bejma is the newly-ap-
pointed manager of the Capehart-
Farnsworth Corp.’s Chicago region, E.
Patrick Toal, general sales manager
has announced. Bejma has been district
representative of the receiver division
of the General Electric Co., in the Chi-
cago district, for the past four years.

Tele King Sales Rep

Harvey L. Pokrass, president of Tele
King Television Corp., has announced
the appointment of Theodore Sharaf
as sales representative for the states
of Alabama, Tennessee, North Caro-
lina and South Carolina.

Rauland Sales Manager

The appointment of Ben Farmer to
the position of sales manager of the
Rauland Corp., Chicago, Ill., was an-
nounced by W. E. Phillips, vice-presi-
dent and general manager. The com-
pany manufactures TV picture tubes.

Rider Appoints Farber

Maury Farber, 157 Hartwell Road,
Buffalo 16, N. Y., has assumed the
position of sales representative for John
F. Rider Publisher, Inc., 480 Canal St.,
New York 13, N. Y., announced John
F. Rider, president of the organization.
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New Products

Hytron TUBE PULLER

Neoprene rubber tube puller is designed
for use with miniature tubes. Suction grip
makes it possible to pull tubes straight
up, without bending pins. Arrow on tube
puller makes it possible to line keyway
up with the socket. Price is 75¢, available
from Hytron tube jobbers. Hytron Radio &
Electronics Corp., Salem, Mass.—RADIO &
TELEVISION RETAILING.

Monitoradio MOBILE FM SET

Model M-101 is a complete mobile FM
receiver designed to operate in the 152-
162 MC communications band. In addition
to other emergency band services, the
M-101 also brings in taxicab calls. The
set has five tubes plus rectifier and
voltage regulator, and operates from 6 or
12 volts (internal vibrator power supply).
Provided in a metal cabinet, it is suitable
for mounting in cars, trucks, etc. Radio
Apparatus Corp., 310 Fountain Square,
Indianapolis 3, Indiana.-—RADIO & TELE-
VISION RETAILING.

TV BLACK TUBE FILTER

A neutral filter for "black tube’ TV sets
is said to increase contrast and picture
quality and at the same time reduce glare,
by eliminating the tendency of reflected
room light to “wash out” the picture,
and by cutting out ultraviolet radiations
which are said to tire the eye. 122
inch size sells for $2.95, 16-inch at $4.95.
TV Development Corp., 2505 Surf Ave.
Brooklyn 24, N. Y..—RADIO & TELEVISION
RETAILING.

RCA TUBES

The 6CB6 is a sharp-cutoff pentode of the
7-pin miniature type designed especially
for video IF-amplifier service at frequencies
in the order of 40 megacycles per second.
It is also well suited for use as an rf
amplifier in vhi television tuners. Featured
in the 6CB6 is very high transconductance
combined with low interelectrode capac
itances, and separate basepin terminals for
grid No. 3 and cathode. The separate
terminals permit the use of an unbypassed
cathode resistor to minimize the effects of
regeneration. Tube Dept.,, Radio Corp. of
America, Harrison, N. J—RADIO & TELE-
VISION RETAILING.

E-V SPEAKERS, BOOSTER

This firm, which has been known as a
manufacturer of microphones and phono
graph cartridges, has introduced a line of
high fidelity loudspeakers ranging from
an 8-inch coaxial to a 4-unit system with
an 18-inch woofer. A variety of cones,
horns, cross-over networks and specially
designed cabinets make possible a number
of high quality systems. For complete in-
formation and catalog, write direct to the
firm. A TV booster has also been an-
nounced which requires no tuning or
attention of any kind, and which may be
consequently installed in a concealed
position. An aqutomatic power switch turns
the booster on and off with the TV re-
ceiver. Electro-Voice, Inc., Buchanan, Mich.
—RADIO & TELEVISION RETAILING.
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"We doubled our
store space...
increased our staff’”’
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Now let this SYLVANIA DEALER
CAMPAIGN boost your business!

The above letter is actual proof of how Sylvania’s Service Dealer Cam-
paigns step up sales.

Now the new fall campaign is ready for you. It’s tied in with the
adyertising your customers will be seeing in the Saturday Evening Post,
Life, Look, Collier’s and Radio and Television Best. It’s sure-fire, pow-
erful and complete . . . from colorful window and counter displays to
bright, business-pulling postal cards . . . even radio spot announcements
and ad mats.

All yours ALL FREE. .. you pay only the postage (1¢ for each card).
So don’t delay, mail the coupon TODAY!

RADIO TUBES; TELEVISION ]
PICTURE TUBES; ELECTRONIC
PROBUCTS; ELECTRONIC TEST

EQUIPMENT; FLUORESCENT ?_

LAMPS, FIXTURES, SIGN
TUBING, WIRING DEVICES;

== [BLECIRIC
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Sylvania Electric Prociucts Inc.

Dept. Rr-1408, Emporium, Pa.

Send full detasls about Sylvania’s Fall Adver-
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Name

C -~ ¥

Street.
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New Aids for Servicemen

Anchor TV BOOSTER

The new model ARC-101-100 TV pre-
amplifier features high signal gain com-
bined with noise reduction and 6 MC
bandpass. Two 6AKS5's are permeability-
tuned in both their grid and plate circuits.
Feature of the unit is the switching
arrangement, which moves the tube
sockets and circuit components to the
coils, instead of vice versa. A pre-cut,
shielded 225-ohm lead is provided for
connection to the receiver. Gain of the unit
is said to be at least 14 DB on every
channel. Anchor Radio Corp., 2215 S. St
Louis Ave., Chicago 23, IL.—RADIO &
TELEVISION RETAILING.

Channel Master TY ANTENNA

The ""Hideaway" indoor TV antenna pro-
vides two 4-section telescopic dipoles to
form a Vee antenna. Feature of the unit is
that it clamps on the rear of the TV cabinet
and can be folded down behind the

cabinet, out of sight, when not in 'use.
Wood finishes available to match ma-
hogany, walnut or blond sets. List price
is $9.25. Channel Master Corp., Napanoch
Road, Ellenville, N. Y.—RADIO & TELE-
VISION RETAILING.

Approved TV BOOSTER

Model A-TVB is a TV preamp for two
adjacent channels only (12 and 13) and
is said to have a bandwidth of 15 MC.
Utilizing two 6]6's and a selenium rec-

tifier, the A-TVB is fixed tuned, and has
only an on-off switch. Models available
for other pairs of channels on order.
Price is $19.75 for the A-TVB. Approved
Flectronic Instrument Corp., 142 Liberty
St.,, New York 6, N. Y.—RADIO & TELE-
VISION RETAILING
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Alprodco TV TOWER

These aluminum towers feature light
weight (one pound per foot) combined
with great strength due to triangular cross-
brace construction, which features are
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said to make them easy to erect yet
durable and capable of supporting heavy
loads. Available in knock down or built-up
six-foot sections, the towers will stand
self supported to 24-feet, guyed to 120 feet.
Alprodco Inc., Box 56-F, Mineral Wells,
Texas.—RADIO & TELEVISION RETAILING.

Krylon ALUMINUM SPRAY

Krylon aluminum plastic spray is a
new aqerosol type “bomb”, similar to the
original Krylon plastic spray, which offers
a decorative and protective surface re-
sistant to both discoloration and oxidation.
It is water repellant and easy to clean.
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The flexibility of the plastic coating pre-
vents cracks and breaks due to climatic
changes. Krylon aluminum plastic spray
dries to touch in 10 minutes and is hard in
2 hours. Retail price of a 12 oz. can is
$1.95. Foster & Kester Co., Inc., 2601 N.
Broad St., Philadelphia 32, Penna.—RADIO
& TELEVISION HETAILING.

wWww americanradiohistorv. com

U.S.Devices ROTATOR

This UL approved rotator for TV an-
tenna masts features "in-line” construction
between antenna and mast and is said
to be capable of supporting as much as
1000 pounds. Rotator unit is completely
enclosed and designed for low wind re-
sistance. Model 501 rotator and control
box with end of rotation light is priced
at $39.95; 502 rotator with control box
with directional indicator is $49.95. U. S.
Devices Corp., Hillside Ave., South Plain-
field, N. ]J—RADIO & TELEVISION RE-
TAILING.

Super Sonic BOOSTER

The Super Sonic TV-FM booster model
IT5 is a new model featuring a minimum
of controls: one continuous tuning control
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and an on-off-switch, with no vernier or
Hi-Lo Swilching. Adequate bandwidth is
said to be combined with good selectivity.
72 or 300 ohm input is provided for, and
an isolation transformer is included. UL
approved, the model lists for $32.50. Sonic
Industries, Inc., 221 West 17th St., New
York, N. Y.RADIO & TELEVISION RE-
TAILING.

Penn ROOF MOUNT

PRA-148 is a cast aluminum universal
peak roof mount, designed to adjust and

lock at any angle and to any pitch of
roof, and to support TV masts of from %
to 2" O.D. Penn Television Products Co.,
131 North 7th St., Philadelphia, Penna.—
RADIO & TELEVISION RETAILING.

RADIO ‘& TELEVISION RETAILING August‘)] 1950



THE RADIART

EZf wyf | 8 B Eoie Availuble‘. in the following models: }

Just a few months old in the field ... but gaining 8 TR-1...rotator and Contral Unit with
in popularity — zooming to the top in sales! ; @i dnolizptation ight!(dses ¢ ;";;’;"57
Feature for feature it can't be beat! Most ) . o TR-2 ... Composs Con'ro'Ro'a'or.\vifh
powerful .. . unusually rugged...and built to illuminated “Perfact Pottern” dial (uses
last and performin a trouble-free manner. Availa- - 8 i Catly $44.95
ble with the “Perfect Pattern” dial control cabi-
net with illuminated dial that gives instant indi-

cation of antenna position.

\“ V ) 8 L
Q @\ !T'S RIGHT WHEN IT’'S RADIART
YOU CAN'T BEAT A RADIART ANTENNA e d ' o
THE CORPORATION ¢

gl T & CLEVELAND 2, OHIO

ON A TELE-ROTOR...IT'S TOPS!

® VIBRATORS e AUTO AERIALS
s ROTATORS s TV ANTENNAS ® POWER SUPPLIES
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63 MANUFACTURERS—
575 MODELS — MOST

COMPLETE, UP-TO-DATE
LISTING

Get this easy-to-use, time-saving
guide to correct replacements for all

popular television receivers Simpli-
fies servicing, cuts repair-bench time

Write us today for your free copy

WATCH FOR
Merit's  future
ONE SOURCE f°‘

v Tape-Marked Components: issues of the

.
Powers, Blocking Oscillator
Vertical Outputs, Fotus Cails,

Deflection Yokes, Flybacks.
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3 NEW books

. . . containing more factual infor-
mation, more practical data . . .
more clearly presented than any-
where else. You can’t afford to be
without them! Order NOW!

TV AND OTHER
RECEIVING ANTENNAS

(Theory and Practice)
by Arnold B. Bailey

An outstanding book that explains and teaches.
Clear and thorough. It can be used as a daily
work reference. Complete coverage. All the latest
type receiving antennas. Present VHF and pro-
posed UHF frequencies. Learn how to select the
proper antenna. Avoid costly mistakes. Learn what
an antenna can and cannot do. 12 chapters, hibliog-
raphy and index. Approx. 500 pages $4.50

v
INSTALLATION TECHNIQUES

by Samuel L. Marshall

A completely practical “how to do it” book, giving
the answers to just about every TV antenna in-
stallation problem. Transmission lines, receiver ad.
justments and mechanical requirements whether for
short chimney-attached mast or 80-ft, tower, in-
cluding foundation. This book means more profit-
able installations — fewer return calls — faster in-
stallations—dollars in  your pocket. Approx. 300
pages. 262 illustrations. 83" x 51", Cloth bound

$3.60

ENCYCLOPEDIA ON
CATHODE-RAY OSCILLOSCOPES
AND THEIR USES

by RIDER and USLAN

This is undoubtedly the greatest and most com.

plete reference book ever written on the cathode-
ray tube. It is a practical encyclepedia which
teaches how to use an oscilloscope, and how to

get the most out of the device you now own. It
assitres  your money’s worth from your scope. It
helps you select the proper equipment. The book
begins with basic theory of cathode-ray tube op-
eration. and proceeds through application in scopes
and TV receivers . . . with full and clear ex-
planations  for uses in every field and research
activity which employs a cathode-ray oscillegraph.
All scopes produced and sold during the last 10
years, more than 70 different models, are described
completelv—with schematic wiring diagrams. Almost
500,000 words and about 3000 illustrations are in-
corporated in more than 960 pages. Invaluable
for engineers, servicemen, teachers, students, Arm-
ed Forces, radio amateurs, rescarch  laboratories,

ete. 22 chapters. 8% x 11 inches ....... $9 oo

JOHN F. RIDER PUBLISHER, INC.
480 Canal Street, New York 13, N. Y.

MAIL THIS COUPON! FAST DELIVERY! |
We pay postage if you remit with order.
Slight postage charge on C.0.D.’s.

' |
[

|
| JOHN F. RIDER PUBLISHER, INC. |
| 480 Canal Street, New York 13, N, Y. |
I Please send me the following RIDER books: |
I [J TV and Other Receiving Antennas (Sept.) $3.60
[] TV Installation Techniques (August) .... 4.50 |
I [ Encyclopedia On Cathode-Ray Oscilloscopes |
I (August) |
' |
I
|
|
|

Name
Address . ... ... e [
City ... ... Zone. .. .State. .. . ... |

| OCheck Enclosed [ Money-Order Enclosed l
| [OJSend C.0.D.

DIRECTORY

(Continued from page 44)

Flexon Products Corp., 249 W. 34th St., New York, N. Y.
General Cement Mfg. Co., 919 Taylor St., Rockford, Ill.
Go;ldo\r,\ Laboratories, J. M., 437 10th Ave.,, New York 1,

House of Television, 40 W, 4th St., New York, N. Y,

IndustNrialY Products Suppliers, 434 Broadway, New York
13, N. Y.

nsuline Corp. of America, 3602 35th Ave., Long Island
City 1, N. Y.

JFD Mfq. Co., Inc., 6101 16th Ave., Brooklyn 25, N. Y,

Liquid Lens Co., 77-17 Parsons Blvd., Flushing, N. Y,

MacMonagle Products, 1820 E. Waterloo Rd., Akron 6,

Ohio
Marvel Lens Industries, Malvern, Pa.
Molded Insulation Co., 335 E. Price St., Philadelphia 44, Pa.
Optigem, Inc., 322 E. 39th St., New York 16, N. Y.
Paragon Plastic Corp., 515 W. 29th St., New York 1, N. Y.
Pi(I:qne%r Scientific Corp., 295 Lafayette St., New York 12,

Plas.teci(, Inc., 18 Beech St., E. Portchester, Conn.
Plits Television Filter Ce., 1154 Stratford Ave., New York

Precision Plastic Products, 628 W. Lake St., Chicago 6, Il

Radio Corp. of America, Harrison, N. J.

Radio\lIVIe\r,chandise Sales, 550 Westchester Ave., New York
55, N. Y.

Tee Vee Lens Co., 2800 Limekiln Pike, North Hills, Pa.

Television Accessories & Products, 6145 W. Century Blvd.,
Los Angeles, Calif.

Television Filter Co., 225 W. 34th St., New York 1, N. Y.

TELvision Laboratories, Inc, 5i2 N, Parkdale Ave,
Chicago 44, Il

Thﬁll\l;'lastic Eng'g Co., 155 Chambers St., New York 7

Transmirra Products Corp., 1650 Broadway, New York
9, N. Y.

Tranavision, Inc., 460 North Ave,, New Rochelle, N. Y.

TV Development Corp., 2505 Surf Ave., Brooklyn, N. Y.

Walco Products, Inc., 60 Franklin 8t., E. Orange, N. J.

Warren Mfg. Co., 461 Main St., E. Haven, Conn.

Witlson Magazine Camera Co., 6022 Media St., Philadel-
phia 31, Pa,

Traps, Interference

Custom-Craft Mfg. Co., 256 E. 98th St., Brooklyn 12, N. Y.

Decimeter, Inc., 1430 Market St., Denver 2, Colo.

Drake, R. L. Co., 11 Longworth St., Dayton 2, Ohio

Meissner Mfg. Div., Maguire Ind., Inc., 7th & Belmont
Sts., Mt. Carmel, IIL

Precision Electronics, Inc., 641 Milwaukee Ave., Chicago

Mobile Antenna Equipment

Artiiz_)n Products, Inc., 3490 W. 140th St., Cleveland 11,
10

Price Tenna-Traiter Co., 115 N. 4th St., Watseka, Il
Stamford Casting Co., 816 Atlantic St., Stamford, Conn.
Van Der Voort Hardware Co., P. O. Box 89, Lansing, Mich.

Lightning Arrestors

Alpha Wire Corp., 50 Howard St., New York, N. Y.
American Phenolic Corp., 1830 8. 54th St., Chicago 24, IIL.
Belden Mfg. Co., 4647 W, Van Buren St., Chicago 44, IlL

a

of TV-FM

& Accessories

Manufacturers

Antennas

L. S. Brach Mfg. Corp., 200 Central Ave., Newark 4, N. J.
Camburn, inc., 32-40 57th St., Woodside, N. Y.
Cleveland Electronics Co., 6625 Euclid Ave., Cleveland,

Ohio
JFD Mfg. Co., 6101 16th Ave., Brooklyn 25, N. Y.
LaPointe-Plascomoid Corp., Unionville, Conn.
Lennox Industries, 6007 Euclid Ave., Cleveland, Ohio
Philco Corp., C & Tioga Sts., Phila., Pa.
Pittsburgh Coil Co., Carnegie, Pa.
Radio Corp. of America, Harrison, N. J.
Radie Merchandise Sales, Inc., 550 Westchester Ave., New
York 55, N. Y.
Technical Appliance Corp., Sherburne, N. Y. .
ward Products Corp., 1523 E, 45th St., Cleveland 3, Ohio

Booster Manufacturers

Anchor Radio Corp., 2215 S. St. Louis Ave., Chicago 23, Il

Approved Electronic Instrument Co., 142 Liberty St., New
York, N. Y.

Astatic Corp., Harbor & Jackson Sts., Conneaut, Ohio

B. T. Laboratories, 20 Gunther Ave., Yonkers, N. Y.

Bogen Co., Inc., David, 663 Broadway, New York 12, N. Y.

Bowers Battery & Spark Plug Co., Box 1262, Reading, Pa.

Bud Radio, Inc., 2118 E. 55th St., Cleveland 3, Ohio

CI?rion Pr&)ducls Mfg. Corp., 559 McDonald Ave., Brook-
yn, N. Y.

COastwislefElectronics Co., 130 N. Beaudry St., Los Angeles
12, Calif.

Decimeter, Inc., 1430 Market St., Denver 2, Colo.

Federal Television Corp., 137 Duane St., New York 13, N. Y.

Electro-Voice, Inc., Buchanan, Mich.

Feiler Engineering Co., 945 W. George St., Chicago 14, Tll,

Jerrold Electronics Corp., 121 N. Broad St., Philadelphia 7,

Pa.
JFD Mfg. Co., 6101 16th Ave., Brooklyn 25, N. Y,
Lennox Industries, 6007 Euclid Ave., Cleveland, Ohio
Lyman Electronic Corp., 12 Cass St., Springfield 4, Mass.
National Co., 61 Sherman St., Malden, Mass.
Orthen Corp., 196 Albion Ave., Paterson 2, N, J. .
Peekd Inc., Walter E., 2842 W. 30th St., Indianapolis 22,
Ind.
Philco Corp., C & Tioga Sts., Philadelphia, Pa. .
Precislion Electronics, Inc., 641 Milwaukee Ave., Chicago
22, 1L
Precision Plastic Products, Inc., 628 W. Lake St., Chicago

6, IIL.

Radio Merchandise Sales, Inc., 550 Westchester Ave., New
York 55, N. Y. .
Regency Division, I.D.E.A., Inc., 55 N. Jersey St., Indian~

apolis 1, Ind.
Silver Co., McMurdo, 1249 Main St., Hartford, Conn.
SimpspnYMfg. Co., Mark, 32-28 49th St., Long Island City

Sonar Radio Corp., 59 Myrtle Ave., Brooklyn, N. Y.
Sonic Industries, Inc., 221 W. 17th St., New York 11, N. Y.
Standard Coil Products Co., 2329 N. Pulaski Rd., Chicago

39, 11k
Tech-;'VIaster Products Co., 443 Broadway, New York 13,
N

Telcite Television Corp., Carleton Ave., E. Istip, N, Y.
Tetevision Equipment Corp., 238 William St., New York 7,

The Turner Co., 909 17th St. N.E., Cedar Rapids, Iowa
Walco Products, Inc., 60 Franklin St., E. Orange, N. J.
Warren Mfg. Co., 461 Main St., E. Haven, Conn.

Rural Market Sales Aid Brings TV to the Home

7
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Deaters who want to accelerate the rural marketing of TV by making a sales pitch right at the
customer’s door are taking unusual interest in the roving TV display room and testing unit devel-
oped by Edward VanDervoort, president of VanDervoort Hardware Co., distributors for Arvin in
Lansing and other central Michigan towns. Fully equipped trailers are available to distributors

and dealers at reasonable cost.
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New Products

Dickson SOLDERING IRON

The ""Vari Hot" is a new type soldering
iron which heats in 30 seconds and will
idle at 500 degrees F. whenever plugged
in. A booster button on the pistol type
handle offers extra heat, which can be
varied as desired. The iron has dual
heating elements which are located in

i O e wy
o R

v Sah 4

Lt

the tip. Only 25 watts is reguired to
maintain tip temperature, and 100 watts
is provided when the booster button is
pressed. The unit has no xformer, weighs
9 oz. complete and retails for $6.95. Dick-
son Engineering & Sales Co., 4701 Townes
Rd., Minneapolis 10, Minn—RADIO &
TELEVISION RETAILING.

Cornish APPLIANCE CORD

"Coroprex'’ fixture wire for high-current
appliances such as toasters is a 2-con-
ductor cord (either 18 or 16 gauge avail-
able) insulated only with neoprene (no
conventional outer braid). Features are
smaller size, neat appearance, easy in-
stallation, chemically resistant surface and
long life. Cord with 18-gauge conduclors
measures .175 by .315 inches overall
Cornish Wire Co., Inc., 15 Park Row,
New York 7, N. Y—RADIO & TELEVISION
RETAILING.

Philson CHIMNEY BRACKETS

Set of chimney mounting brackets
(TCMS) for mounting TV masts to chimneys
consists of two mounting brackets with
adjustable eye bolts on each side of both
brackets. Comes complete with all hard-
ware, including %” galvanized straps.
Philson Mifg. Co., Inc., 60 Sackett St.,
Brooklyn 31, N. Y.

Philmore CRYSTAL SETS

Crystal receiving sets component parts,
and kits for youngsters learning radio
are available for resale in a variety of
styles and types. Catalog available on
request. This firm also manufactures TV
chassis and receivers. Philmore Mig. Co.,
Inc., 113 University Place, New York 3,
N. Y.—RADIO & TELEVISION RETAILING.

Phoenix TV ANTENNA

"Par-5" is a Yagi-type antenna consist-
ing of a low and a high-band folded di-
pole in the same plane, with two direc-
tors and a reflector. Unit features “quick-
rig'' construction and is said to match 300-
ohm line. Phoenix Electronics, Inc., Law-
rence, Mass.—RADIO & TELEVISION RE-
TAILING.
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RIDER MANUALS meda Seaumicine

“The results of a recent survey of our branches in the Bronx,
Brooklyn, Roosevelt and Baltimore, to determine the technical
reference requirements, developed conclusive evidence that the
relative use of your manuals, as compared to all our other refer-
ence data, is the most outstanding because of its overall reliability
and concise, useful detail per set.

our commendations to you for your television manuals

.. . fast proving a most worthy contribution to the potentials of
success in the servicing aspect of the television industry.”

—CONLAN ELECTRIC CORPORATION

Television Division

For your own success in servicing . . . make sure that you have
ALL of the RIDER MANUALS. Order missing volumes . . .

TODAY .

In Answer To Requests From The
TV Servicing Industry!

RIDER TV
FIELD MANUALS

A New Type of RIDER Manual Designed Spe-
cifically For Light TV Servicing in the Home

Here, at last, are the ‘‘on the job" servicing Man-
uals that you asked for . . . companion volumes to
the regular RIDER TV MANUALS which are in-
tended for shop use. The RIDER TV FIELD MAN-
UALS are accurate, authoritative . . . with informa-
tion DIRECT from the manufacturers themselves.
The coverage includes all production runs . . . not
just pilot models.

Everything you need for light TV servicing in the
home will be found in the RIDER TV FIELD MAN.
UALS, covering views and functions of tubes, pre-
set controls, key-voltage points, crt socket designa-
tions, i-f trimmer locations . . . and all the other
data needed by the TV man in the field.

TV receiver coverage will be complete.
AND PRICE WILL BE RIGHT. Don’t
Le misled into buying substitutes, Place
your order now with your jobber for the
RIDER TV FIELD MANUALS.

RIDER AM-FM MANUALS

Volume XX ... ... ... .. ...... $18.00
Volume XIX ... ... ... ... ... $19.80
Volume XVIIl ... ... ........ $19.80
Volume XVII ... ... ... ... ... .. $16.50
Volume XVI ... ... .. ... ... ..... $ 8.40
Volume XV . ... ... ... . ... ... $19.80
Volume XIV to VIl (each vol.) ....$16.50
Volume VI .. ... ... ......... $12.50
Abridged Manuals 1 to V

(one volume) ................. $19.80
Master Index, Covering Manuals,

Vols. | to XV ................. $ 1.50
PA Equipment Manual, Vol. 1...... $18.00

JOHN F. RIDER PUBLISHER, Inc.,

.. NOW!

RIDER TV MANUAL
VOLUME 4

Complete coverage from October, 1949 through Feb-
ruary, 1950. 494 models. 235 chassis . . . the great-
est collection ever assembled in one handy volume.
Authentic, Accurate, Factory-Authorized. New, Larger
page size, 127 x 15” and all pages filed in place.
Giant pages have only one fold for extra conven.
ience and greater durability. Equivalent of 2296
pages (8% x 11) PLUS Cumulative Index Volumes
1, 2. 3, + . . . and “HOW IT WORKS" BOOK.
ALL 07 001Y «nnnrs et oiieeae e $21.00

RIDER TV MANUAL Vol. 3 ...
74 manufacturers, 441 models, 243 chassis. Page size,
127 x 15”. Equivalent of 2032 pages (8% x 11) PLUS
Cumulative Index Volumes 1, 2, and 3 . . . and
“HOW IT WORKS'™ Book ............. $21.00

RIDER TV MANUAL Vol. 2. ..
Complete coverage to January, 1949, 67 manufac-
turers. Page size, 127 x 15”. Contains all data for-
merly in 8% x 11 size, plus Cumulative Index
Volumes 1 and 2 . and *“HOW IT WORKS”
Book ..o $21.00

RIDER TV MANUAL Veol. 1. ..
Coverage up to early 1918. 34 manufacturers. Equiyv.
alent of 2000 pages (8% x 11) Plus Tndex and
“HOW IT WORKS™ Book ............. $18.00

NOTE: are you receiving your copy of
“Successful Servicing’’? A publication of in-
terest to every Serviceman. Write for it.

NOTE: The Mallory TV Service Encyclopedia, Ist
TV Elition, makes reference to only one source of
TV receiver schematics—Rider TV Manuals.

NOTE: The Mallory Radio Service Eneyclopedia,
6th Edition, makes reference to only one source of
radio receiver schematics—Rider Manuals.

NOTE: The C-D Capacitor Manual for Radio Serv-

icing, 1948 Edition No. 4, makes reference to only
one source of receiver schematics—Rider Manuals.

480 Canal Street, New York 13, N. Y.

Export Agent: Rocke International Corp., 13 East 40th St., N. Y. C., Cable, ARLAB
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Aftﬂtlf raised tremendously

the level of improved TV reception
through pre-amplification of signal,
when it developed its famous de-
luxe model AT-1 Booster with ex-
clusive variable gain control and
dual tuning. Now Astatic brings
another great advancement to the
progress of TV enjoyment — with
two low-cost boosters that equal, to
all practical purposes, the primary
tunction of the highest priced units.
Never before has so much quality
been incorporated in a booster to
sell at so low a price. Why not get
the complete details? Write today.

Booster Model

List Price $29.95

Only ASTATIC offers
as complete a choice of
BOOSTER MODELS

Presenting the NEW
Astatic 1V and FM Boosters
Models BT-1 and BT-2

Booster Model BT.2
Lis? Price $32.5°

. LOOK AT THE AMAZING

[ QUALITY FEATURES IN

& THESE LOW-PRICED
. BOOSTERS

1 Employ Mallory Inductuner for
continuous variable tuning.

2 High gain, very uniform on both
high and low channels.

3 Simplified controls—single tun-
ing knob with continuous tuning
through both TV and FM bands.

4 Band width adequate over entire

BT-3 range.

5 Low noise design and
construction.

6 No shock hazard to user.

7 Off-on switch for easily cutting
in and out of circuit.

8 Selenium rectifier.

9 Use single 6AKS Tube.

10 Provide for either 72 ohm or 300
ohm impedance input and output.

11 Model BT-2 has handsome, dark
brown plastic cabinet.

12 Model BT-1 has metal cabinet in
rich mahogany woodgrain finish.

13 Large dial face is easy to see

Booster in tuning,
M?de' ‘?"' 14 Model BT-2 has recessed pilot
Increasing numbers of TV set List Price light to show when booster is on.
owners will still want the $49-5°

finest Booster that money can
buy — and that means Astat-
ic’s deluxe Models AT-1 and
AT-1B, with rich furniture fin-
ish mahogany or blond wood
cabinet, exclusive and vari-
able gain control, dual tuning
and powerful four-tube
operation.

86
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Zenith Expansion

It has been announced by E. F.
McDonald, Jr., president of Zenith
Radio Corp., that Zenith has purchased
property located at 1500 N. Kostner
Ave., Chicago. This building will be
used for the manufacture of radio and
TV components. The purchase also in-
cludes almost 300,000 square feet of
vacant property which will allow ample
space for future expansion.

Predicts for the Industry

The television industry will pass the
automotive industry in ‘sales volume
within the next three years, Nathan
Chirelstein, president of Allied Electric
Products Inc., said recently at the com-
pany’s annual meeting at Irvington,
N. J. Television will hold this lead,
once it has been gained, he predicted,
for about two years and then settle
down to a position ranking from third
to sixth in the nation’s economy.

Graybhar Appointments

W. E. Henges, Cleveland district man-
ager for the Graybar Electric Co. will
become assistant to the president, A. H.
Nicoll, president, has announced. He
also disclosed that C. E. Kirkpatrick,
manager of the company’s Memphis
branch will succeed Henges as Cleveland
district manager. J. W. Horne will suc-
ceed Kirkpatrick as manager of the
Memphis branch. Also announced was
the appointment of Wm. McNulty as
manager of the Syracuse branch of the
company.

HALLICRAFTERS TV

Sixteen-inch rectangular tube sets in the
new line are: four mahogany table models,
809, $199.95, 810 at $229.95, 815 at $249.95,
and the 811, with radio, $269.95; one
combo, the 853, at $399.95; a mahogany
console, the 805, at $279.95, and a blond
console, the 806, at $295. Three round tube
sets complete the 16-inch line: the 832,
mahogany console, at $259.95, the 822,
mahogany console, at $299.95, and the 818,
mahogany console with radio, at $329.95.

Seventeen inch rectangular tube sets in-
clude: 870, mahogany console, $299.95; 871,
blond console, $319.95; 820, mahogany con-
sole with radio, $349.50; 821, blond console
with radio, $379.95; 860, mahogany combo,
$449.50; and the 861, blond combo, $489.50.
The only 19-inch set in the line is the 880,
round mahogany console, $379.95. Complet-
ing the line are three 20-inch rectangular
combos: 890, Provincial, $595; 894, Shera-
ton, $595; and the 898, Modern, $595.
Hallicrafters Co., 4401 W. 5th Ave., Chicago
24, 1ll.—RADIO & TELEVISION RETAILING.

TRAV-LER TV SETS

New TV sets announced include: 62R50,
16” rectangular tube table model, at
$149.95: 63R50, 16” rectangular tube table
model, $179.95; 64R50, 16" rectangular tube
consolette, $199.95; 65G50, 16" rectangular
tube console, $229.95; and 16R60, 16" rect-
angular tube console, $269.95. Also an-
nounced is a line of radios priced from
$11.95 to $79.95. Trav-ler Radio Corm., §71
W. Jackson Blvd., Chicago 6, I1l.—RADIO &
TELEVISION RETAILING.
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Take a Radion with you ... make that T-V set sale '

s . B
g -

The industry standard, Model TA-49

indoor TV Antenna, Mahogany bakelite. | ]

10 feet of 300 ohm line. 3-section 1 | T H AT F I “ A l A l E = I

telescoping tubular steel dipoles. | .,,‘% ®
P

Fully assembled. Individually packaged. i 5
Shipped six to a master carton. iR
Shipping weight, 11 pounds. | |I
LIST PRICE, $6.95. i X 3 .
[ Do you want that T-V set really to “do its stuff
when you take it out to demonstrate? Want to

leave it—have the sale stay put? Then include a RADION

rwmraeewe 11 NEW TA-53 GIVES YOU
{
i

Cinches ‘“‘borderline” sales!
The SUBURBAN—TA-51

Model TA-51 Conicol Qutdoor Antenna.
For wall, window or attic mounting.

W eatherized ebony bakelite head.

15 feet of 300 ohm line. Four
telescoping tubular steel dipoles,

triple chrome plated. 4-foot

telescoping most. Steel base mount,
black copper-oxide, rustproof.

All channel coverage without adjustment.
Fully assembled. Individually packaged.
Packed & to o master carton. Shipping
weight, 30 pounds. LIST PRICE, $9.95.

with your demonstrator—TA-49 for close-in, TA-51 for
the next step and, NOW, the new TA-53 for the farther
reaches where outdoor installation is a “must.”
Wherever your T-V prospect may be, today there is a
RADION to make your sale stick—neat and attractive
in appearance, quick and easy to install, tried and proved
in performance. Besides, all by itself RADION is a sales
building traffic item bought by bundreds of thousands of

individual set-owners.
Add the unit sales of your complete RADION line to
the PLUS-sales of T-V sets—sales closed for you by

Newest in outdoor antennas,
The TOWN& COUNTRY—TA-53

Model TA-53 fully assembled Hi-lo k
conicol, complete with 10-foot mast, B RADION—and you 1l ind that RADION really helps
50 feet of lead-in, univev:sul mounting £ - Eat that bank balance!
bracket for ol roofs or side walls, i T - 3
equipped with UHF stubs, Aluminum e T
dipoles, steel mast. Individuolly e < +
packaged. LIST PRICE, $14.95. o 38 4
ey &
Fast sales! Fast installation! \ -
LINKED LEAD-IN—TL-10 ——
The new TL-10 . . . ten foot lead-in — |} .
stripped, split . .. terminals alreody on 1 i— L—H
... pockaged complete with ;J it
combination standoff and insulator . . . l|— i Py

12to a box ... 144 to o shipping carton,
Shipping weight, 25 pounds.

For 20 feet, snap 2 lengths together.
A natural for counter sales . . .

o time-and-money-saver for service

departments! LIST PRICE, 69c.

"R

1137 Milwaukee Ave., Chicago 22, illinois

GET MONEY-MAKING FACTs Qeeeesc /

il
|
_

THE RADION CORPORATION R-8
1137 Milwaukee Ave., Chicago 22, iifinois

For Money-Making Data on Radion Products check here:
] Metropolitan No.TA-49 [ ] Town & Country No.TA-53

/i T] Suburban No. TA-51  [] Lead-in Package No. TL-10

=

;Name. 500000600006000 5600006000006006000006000000000

ECompany..... ........... e e e,

E Address............... 5000006000 5000006 5006000060080008

]

ECi[y...... 0600060 D8066060060/2 1 20600:1¢1 a6 0608060
RADIO & TELEVISION RETAILING ¢ August, 1950 87
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SUFER RD-13A
Holds every lomg distance
reception record, Eight antennas
in one. 5129.50 Jist.,

the world’s

MoST POW ERFUL.

L complete (i€ of

. o S
L For fringe or near dringe areas
ag® ] .+ « high and Jow channel
‘ reception. $38.95 list.
| ]

R o = o
CA 213 CDLINEAR ARRAY
The great new pre-mrssembled all

700!” brilliant peﬂcormance P

Yes, true to its name, VEE-D-X means video distance. It's an established fact
that the VEE-D-X Super holds every long distance record . . .

and it's also fact, proven through extensive tests and letters received
L]

from enthusiastic owners, that our low priced arrays are producing Z VAGFREY, SERIES

For sensationok results on a
single channel. Yvgis may be
stacked for additional gain.

$35.85 list {low channel)
$14.95 list (high channel)

powerful, long distance reception never thought possible. You can
always count on VEE-D-X for the finest in powerful antennas.

ECONOMY EC SERIES

Economical 3 element
beam affords more DB
gain per dollar than any
ather antenna.

$19.75 list (low channel)
$ 8.50 list (high channel)

L e P R PR P e L R R L L L L
LaPOINTE-PLASCOMOLD CORP. 5
Unionville, Conn.

Send me information on the entiro line of YEE-D-X

antennas and accessories.

Name.

'
1
.
T
'
8
'
' '
LOW PRICED PRE-ASSEMBLED 1
YAGI J SERIES }  Company__
1
X
1
]
'
!
Y

Sensational in performance —
low in price. Pre-assembled
for fast, easy installation.
Available in 4 and 5 element,
and double stack 3 element.
As low as $7.95 list.

Street.

City_ Zone

County__ State.
L E L EL DL DL LY LR LD e T

rreserssssseeweeeww
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J/ One Cartridge ¥ Two Voltages I Three Terminals
)| % 7
qolace W Carthidge

MODEL W. 5.

Replaces more than 30 current
models of crystal cartridges

FEATURES 1t’s New! Here’s the car-

® The one cartridge develops either 112 volts tridge that Simpliﬁes your
or 4 volts at ¥ ounce tracking pressure.

® Crystal is coated to protect it against mois- StO(‘ki"g Pl'Oblem- I may
ture and humidity. be installed in any tone

® Rest button and terminal clips furnished. h . y inch d
® Needle and cartridge are wedded at the fac- clg e R AR AU B

tory. The needle you receive is the one ard R. M. A. mounting.
approved by factory test. Replacement . .
needles are also available. See your jobber or write us

® Packed individually in aftractive Dri-Pack for Bulletin 156A Replace-
Containers.

ment Chart.

WEBSTER || ELECTRIC

Webster Electric Company, Racine, Wisconsin - Established 1909
“*“Where Quality is a Responsibility and Fair Dealing an Obligation”

90
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BBERB Code on in New York

The sweeping provisions of the Bet-
ter Business Bureau voluntary fair
practices code, recently adopted by
leading manufacturers, distributors,
dealers and service companies in the
New York metropolitan area to protect
the public against deception in adver-
tising, selling and servicing of radio
and TV sets and appliances, is now in
effect. The code was drawn up by the
Bureau in cooperation with all seg-
ments of the industry as part of a
campaign to cut down the increased
consumer complaints in the field.

The Bureau has alerted advertising
media and individual advertisers re-
garding certain current practices which
will be in violation of the new code.
These include misleading or incom-
plete statements pertaining to such
matters as free trials, home demonstra-
tions, “exaggerated” savings, trade-in
allowances, performance claims, guar-
antees and the number of tubes.

Operadio Sells Plant

The Quincy, Illinois loudspeaker
division of the Operadio Mfg. Co., St.
Charles, Ill. has been sold to a group
of Quincy businessmen. The manager
of the Quincy plant, Stuart Bell, has
been elected president of the Quincy
Speaker Mfg. Corp. Operadio will con-
tinue to manufacture tape recording
equipment, sound field projectors and
intercoms.

Olin Flashlights

Four new Bond streamlined flash-
lights, with removable end caps have
been introduced, it was announced by
J. C. Calhoun, assistant sales manager
of the electrical division of Olin In-
dustries, Inc. It is claimed that the
new styling of these flashlights not
only gives them a sleek, modern ap-
pearance, but also makes them easier
to hold, handle and stay in pockets or
belt sockets.

Tel-0-Tube Reps

Plans for the completion of an in-
tegrated system of manufacturer’s rep-
resentatives for the Tel-O-Tube Sales
Corp., sales outlet of the Tel-O-Tube
Corp. of America, were announced by
Nat Malamuth, head of the sales organ-
ization. Included among new Tel-O-
Tube representatives are: Albert Le-
ben, Phila.; R. M. Karet, Associates,
Chicago; Carl A. Stone, Los Angeles;
Albert Levine, Pitt.; the Texport Co.,
Dallas; Arnold A. Sinai, San Francisco;
D. D. Dale, Des Moines; Theo. B.
Lowell, Missouri and Southern Illinois.

Stewart-Warner Jobbers

H. G. Bogart Co., Toledo, Ohio, dis-
tributor of major appliances and radios
since 1926, has been appointed distribu-
tor of Stewart-Warner television and
radio products. The firm will cover
nineteen Ohio counties.
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' There’s money to be made out of those several
.—; million TV sets in daily use. But if you want to
- get your share, you've got to service those TV

. sets accurately, promptly, satisfactorily.

That's where Clarostat's TV Replacement
“ Data can help you. At a glance you know the
" correct control. power resistor and beam bender
— for those popular TV chassis and models. So
don’t guess: KNOW! Do the job right the first
time and eliminate costly call-backs that rob
you of your profits,

Ask your Clarostat jobber for the Clarostat
TV Replacement Data Sheets. Also order those
TV replacement items from him. He stocks them
for your convenience.

I ., LTD.
INC. * DOVER, NEW HAMPSHIRE » In Canada: “hnaoian MAECOM O e

CLAROSTAT MFG. CO.,
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Meck Distributor

Hood Electric Co., of Youngstown,
Ohio, has been appointed distributor
for Meck Industries, Inc., in Youngs-
town area and in Lawrence County,
Penna., immediately adjoining Youngs-
town. Hood Electric Co. is headed by
Jim Adams and located at 128 W.
Rayen St.

Audak Appoints Carduner

Eugene Carduner, of Carduner Sales
Corp., 164 Duane St., New York 13,
N. Y., has announced that they have
been appointed representatives for the
Audak Co., 500 Fifth Ave.,N.Y.C. Car-
duner Sales Corp., will cover the New
York metropolitan area.

Westinghouse Names Lee

G. H. Melinger, manager of the
househeld refrigeration department of
the Westinghouse Electric Appliance
Div., has announced the appointment of
Jack D. Lee to the refrigeration sales
department. Lee will be responsible for
increasing the scope of promotional
activities for the Westinghouse line of
refrigerators and home freezers.

New “Federated” Store

Federated Purchaser Inc., distribu-
tors of electronic products, has an-
nounced the opening of a new store in
Newark, N. J.,, at 114 Hudson St., at
Central Ave. The store will be man-
aged by Phil Barr.
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oCampletely  preassembled.

i &
i The - truemeasure of
srlenna;” performance
& in' the reception it

; prawdm Wnrri |t~|:|drr-:|‘||.-p in engineering

anddesign is your assuronie of good

5 o) fﬂ;ﬁphgn ? s

NEW lllllllﬂ FLYING ARROW:

R

Chn el btll1d: *ahtenna fhcﬂ hits the bolls aye

Cwith - exceptionally  high gdmw\«mmughaur

‘the:anfire high band. Sharp divectivity,
mheikleiem energy transfer, fast assembly.

$7.95

List

Stacking kits available for
ussembhng 2 bay arrays:

( new WARD coNicaL:

High in quality—low in cost. Unique ele-
ment spacing and angular adjustments
eliminated pattern breakup with no falling
off of high band response, Mew molded
unlverscl insvlator permlrs any desired
elemgnt arrangement fo suit focal con-
ditions and preferences. Stucking kits
for 2 single bays and 4 bay arrays.

e

new WARD vaci:

Guﬁrmiqu i pr-rhrmthr for fringe ..
and supisi-fringe arhas Buillin impedance
trans faime: sieps up]-npedcsnl:e Fin point -
directivity, Méry high front ia budk ratin. Mo
€o- channel dmterierense. Minhnm sfundmg.
wave @‘O?Iﬂ PuariE el Cmoximim - Brerny
transfer: Plus Ward - rugged eonstruction
and tampleis 'f'u-:*:ur cprocssambly. A
mudr:i h:l.r' etich tnunh.:{ O L S¢qu1ng
kit Far h gh chn Jve bands,

: Wrdz 'Fnr ﬁ:\H- catalog pages or. ool ynur

i jobber or distributor now, 5

/THE WARD PRODUCTS CORP.

z 1523 EAST 45th STREET * CLEVELAND 3, OHrﬂ

1
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New Allied Quarters

Allied Electrical Products Inc. and
its subsidiary, Sheldon Electric Co., of
Irvington, N. J. announces that it has
moved its Los Angeles branch office
and warehouse to enlarged quarters
at 1755 Glendale Blvd. According to
Harry Martin, branch manager, this
move was necessitated by the greatly
increased demand for products.

Snyder Ficld Rep

Appointment of Charles Schlagel as
eastern field representative for Snyder
Mfg. Co. has been announced by Dick
Morris, sales manager of the Phila-
delphia television and automotive ac-
cessory firm.

Admiral Ups Discount

Admiral Corp. has increased dis-
counts by up to 2%. The action was
announced to Admiral’s distributors
throughout the country in a bulletin
signed by Wallace C. Johnson, vice-
president in charge of sales.

GE Regional Manager

G. L. Roark has been appointed re-
gional manager of GE tube divisions
with headquarters in Chicago. Roark
was formerly GE electronics district
manager in New York City.

Jerrold Ad Director

Sydney J. Mass has been appointed
to the post of advertising and sales
promotion director of the Jerrold
Electronics Corp., Phila.,, Pa., it was
announced by Milton J. Shapp, presi-
dent. He was formerly advertising di-
rector of the National Pressure Cooker
Co. and its subsidiaries.

Symphonic Moves Plant

Moving of its entire plant and facil-
ities into new and more spacious quar-
ters at 160 Washington St., No., Boston
8, Mass., has been announced by Sym-
phonic Radio & Electronic Corp. for-
merly of Cambridge, Mass., through its
president, M. H. Cogan.

Sylvania Distributor

Appointment of Ramco, Inc., of Chi-
cago, Ill., as distributors of Sylvania
radio and television sets for the Chi-
cago area has been announced by J. K.
McDonough, general sales manager of
the Radio & Television-Div. of Sylvania
Electric Products, Inc., Buffalo, N. Y.

TV Conversion Serviee

The formation of a conversion de-
partment which will convert any type
of television set to any required large
screen size has been announced by
Sightmaster Corp., New York. Service
will be rendered to retail store dealers,
service agencies and department stores.
Conversions will range in price from
$49.00 up, according to the size screen
and cabinet selected.
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THE RAYTHEON BONDED
ELECTRONIC TECHNICIAN PROGRAM

Raytheon considers the tremendous amount of money invested
in the Raytheon Bonded Electronic Technician Program ex-
ceedingly well spent because it is an investment in your future. And
your success is tightly tied up with ours.

RAYTHEON Bonded Electronic Technicians can offer their
customers a cash protected guarantee on all radio and television
repair work and parts for 90 days. Think what this guarantee,
backed by almost $100,000,000.00 resources of American Mutual
Liability Insurance Company, can do to create customer confi-
dence and good will and to stimulate sales. And yet this big bus-
iness builder costs you »of one cent.

Even before it covered Television, the Raytheon Bond lifted
hundreds of Service Dealers head and shoulders above the crowd.
Now that it covers Television, 100, it’s the most coveted key to
better business in the industry.

You’'ll be building a firmer foundation for your business when
you ask your Raytheon Tube Distributor to help you become a
Raytheon Bonded Electronic Technician.

RIGHT... For Sound and Sight
RAYTHEON RADIO and TELEVISION TUBES

RAYTHEON MANUFACTURING COMPANY

www americanradiohistorv com




Now! A Complere 'Promonon &Package
to Help You Sell V-M tri=o=-matics!

Colorful counter displays — full color banners — newspaper mats
— attractive brochures — national advertising in consumer maga-
zines — plus a brand new cooperative advertising plan that can’t
be beat! The complete new line of V-M tri-o-matic record changers
plus this complete promotion package, adds up to fast, big profits
for you! Get full details today from your Jobber or Representative.

VM eo'g.;amo'.a..‘"

See Your Jobher Now . .
or Write Direct for Detalls'

TAYTLOR MANUFACTURING CO. . LIMA;, CHIO
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New Printed

Circuit

William J. Halligan, president, the Hallicrafters
Co., points out the printed circuit in the new
Dynamic Tuner. The unit held by ““Daisy Mae”
is the tuner and IF strip featured in the ‘51
Hallicrafter line. Photo taken at the firm's TV
”Cognty Fair’’, Knickerbocker Hotel, Chicago.

In New GE Posts

Louis H. Miller has been appointed
manager of marketing of the General
Electric Company’s Appliance & Mer-
chandise Department, it has been an-
nounced by H. L. Andrews, vice-pres.

At the same time, Mr. Andrews an-
nounced that Charles K. Rieger has
been appointed manager of the house-
hold refrigerator division, succeeding
Mr. Miller.

To Headguarter’s Post

The appointment of William B.
Creech, of Atlanta, Ga., as assistant
sales manager of the Westinghouse Ap-
pliance Div. has been announced by
T. J. Newcomb, sales manager.

N.A.E.D. President

W. G. Peirce, Jr., at right, newly elected presi-
dent of the National Assoc. of Electrical Distrib-
utors and president of Peirce-Phelps, Inc., Phila.,
receives the congratulations of his predecessor,
D. M. Salsbury, president of Westinghouse Elec-
tric Supply Co.,

Radion TV ANTENNA

Model TAS5 “Foto-Tenna” is an indoor
‘TV antenna designed to provide good re-
ception in metropolitan locations and at the
same time blend into the interior decoration
scheme. The antenna is concealed in a
brown leatherette photo easel, and comes
complete with 10 feet of 300-ohm lead-in.
List price is $7.50. Radion Corp., 1137 Mil-
waukee Ave., Chicago 22, III.—RADIO &
TELEVISION RETAILING.
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How You Can Multiply Your TV

Sales Volume with the B RA\CI:!
Antenna and Accessories Line

— t Selling
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With Antenna Features That Assure Better Reception

‘ Brach's 44 years of quality electrical produc-
tion shows up in precision-engineered antennas
Only the best antennas do justice to any TY set-
{\ Brach Artenna js more ruggedly constructed‘
is better insulated and provides higher gain ’

The Brach 6-Bar.

leQ”Ced tr ansmission

, . g g -
e Ih Iles' am mulh
ele”lell' V'COIIS'IUC'IOH.

The Brach T-Bar. The only in-line type

antenna designed for coaxial cable

The Brach 6-Bar )
side-lobe pick-up.

Free of

¥ s
5 : @’" 3 i i -
%; with An Accessories \% é} With A Unique Merchandising Plan o
. . Everything e —that tells you how t X
Line That Has o :I into buyers, Send for ‘?Thc:nA;ZI;'.TZ;O;&?;"f e
lete an- W today.
BrOCh comp 2
Carry 'hior greater profits and :: PLEASE PRINT
tenna lin® satisfaction. Base- Saresecs DEALER'S NAME............
greater CU:‘::‘T‘:Y prackets, UL aP~ e ADDRESS... ... . . ..
mounts, ¢ sters, stand-offs f‘orﬂv\ y ] ________________________________
proved A his o one-stop-service

YOUR JOBBER'S NAME.. . .
ADDRESS. ... .

%
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ccessories line.
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\\BRACE/> MFG. CORP. - Div. of General Bronze Corp. - 200 Central Ave., - Newark 4, N. .

.,

\/

See Us At the NEDA Show Booth No. 127
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PER FOOT
K.D.

Weight of one pound per foot
assures safe, easy installations.

Attractive "life-time” beauty with
no maintenance worries.

Heights up to 120 feet may be
safely used.

Aircraft Aluminum is used ex-
clusively in Alprodco Towers.
Available in knocked down or
sssembled six foot sections.

and Economy towers

also available.

“Write for literature’.

_MINERAL WE

KEMPTON,

If your jobber can’t supply,
write direct to either factory,

Hotpoint Trailer

All-electric kitchen and home laundry on wheels
takes to road for southern tour on first leg of
nation-wide trip, Developed by Hotpoint, inc.,
mobile kitchen is housed in trailer. Sides open,
allowing visitors to inspect appliances. The trmler
will visit more than 50 cities in Alabama, Ken-
tucky, Mississippi ond Tennessee.

Spirling Distributors

Milton Spirt, president of Spirling
Produects, 62 Grand St, N. Y. C., an-
nounced the following additional reps:
L. Quackenbush, Illinois; Theo. B. Lo-
well Associates, Normandy, Mo.; Mid-
west Sales Co., Cleveland, O.; Ralph
Cantall, Buffalo, N. Y.; Wm. Goldman,
Boston, Mass.; Central Sales Co., Ft.
Wayne, Ind. They are carrying the
Spirling line which includes the Super
Phantom Tenna, the Phantom-Tenna,
the Tenna-Master and the Masterette
line of indoor antennas and the new E-Z
Bee outdoor antenna.

Admiral Serviee Manual

Seeking to eliminate installation and
service difficulties which occasionally
crop up due to individual servicemen’s
unfamiliarity with various makes of
sets, Admiral has prepared an eight
page installation and service manual
for its own use. According to Max
Schinke, Admiral service manager, the
booklet is issued with each set and
is fastened to the inside wall of the
cabinet near the TV chassis so that
it can be consulted, if needed, during
installation.

Proctor Names Davis

F. J. “Bud” Davis is the new Seattle
district manager for the Proctor Electric
Co., C. P. Culbert, western regional
sales manager, has revealed. His terri-
tory will cover the states of Washington,
Oregon and Montana.

' Hvtron Sales Manager

John Q. Adams, vice president in charge of sales

of Hytron Radio & Electronics Corp., has an-
nounced the appointment of Richard A. Malmberg,
above, as Hytron’s renewal sales manager.

wWwWw_americanradiohistorv com

HE most popular name in pho-

nographs today is DUOSONIC,

which stands for the ultimate in
phonograph perfection . . . exception-
ally rich in tone, dependable in con-
struction, richly styled for unusual
beauty . they are the choice of
progressive dealers evcrywhere . . .
available in models and colors to »uit
every taste and budget.

Franchises are still open. Write about
the availability of this top line for
your territory.

Address all inquiries to Dept. TRD6

SONIC

INDUSTRIES INC.

221 Westk 17th St.
New Yerk 11, N. Y.

Manufacturers of Super Sosic “V+FM Amplifiers
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VGLY LOW PRICED
"..BRINGS QUICK SALES

New TELE-TURNER T V Rotor

is priced to sell ...

Tele-Turner sells for $16.45 complete with directional
indicator, inside manual control and all necessary hard-

ware. Cash in on the profit-making Tele-Turner.

©® GUARANTEED TO OUTPERFORM MOTOR ROTORS
® FOOLPROOF MECHANICAL OPERATION

® PIN POINT RECEPTION—WITHIN 1 DEGREE

® ONE YEAR GUARANTEE

RETAIL
] 645 PRICE
(Plus Cable)

IMMEDIATE DELIVERY

il coupon today!

Manvufactured by
JOSEPH SHAW CO., Toledo, Ohio

Please send me full information
on how I may cash in on the
profit making Tele-Turner.

|
|
: Name.
| Company.
c. M. PENNEY co. | Street
: City State
3471 West 140th St. « Cleveland, Ohio  ___ _
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have been preferred h:_.hr their .u.b-
salute uniformity, superior qualities
ultimate economy. Foremost
sfacturers specify CORMISH,
e our engineers keep
developments.

and
set man

becaus ;
abreast of elecironic

Let us serve YOU.
Wrlte for :uhlh‘!ﬁ

“MADE BY ENGINEERS FOR ENGINEERS

CORNISH WIRE

15 Park Row

New Yo

NEW TV CHASSIS AVAILABLE!

New chassis now available includes TV's latest develop-
ments. Custom television manufacturers can obtain a 19
tube humless intercarrier chassis on a 630 frame with
Standard Coil front end; keyed A.G.C.; and the General
Ceramic Hot 107 Fly-Back. All these features
are available at the lowest price in the industry.

Call Dan Deaner

) 4
wernadional, wivsion .

238 WILLIAM ST., Dept. RR N.Y.7,N.Y. CO 7-3160
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"“SNOW-FREE"” PICTURES
WILL INCREASE YOUR BUSINESS

ELIMINATES
80%
OF FEEDLINE
LOSSES

The new GOODLINE AIRLEAD eliminates excessive losses found in ordinary
feedlines used in T-V and amateur installations. . . . Losses through leakage
of the signal in the dielectric weh hetween wires of ordinary feedine can he
s0 excessive that proper clear, sharp “‘snow-free” pictures are impossible
to obtuin,
With the new GOODLINE ATRLIAD 80% of the loss producing dielectric
web is removed permitting the maximum practical transfer of the signal
from the televison antenna to the television receiver. Also. standard close
spacing of wires and standard nominal 300 Ohm impedance eliminates losses
through re-radiation due to poor balance to ground so prevalent in wide-
spaced lines. . . . Loss of signal during rainy weather hus heen a constant
source of serious trouble to both amateur and T-V set users. GOODLINE
AIRLEAD effectively eliminates wet weather losses.
INSTALLATION IS8 SIMPLE And QUICK. .Just install GOODLINE ATR-
LEAD in the usual manper. Standard insulators can he used—no special
insulators reqquired, Wire can be pulled taut without bringing wires close
together—thus no loss of effectiveness for which it is designed. . . . Ne
special transformers or ‘‘experimenting’’ required. . . . Lower in cost than
other leadlines purported to accomplish the same results.
SPECIIFTCATIONS: Weather resistant polyethylene with nominal dimensions
of .375” x .083”. Use 2 only 7 x 28 conductors. . . PACKAGED TOR
BASY TANDLING AND INSTALLATION: On practical reels in standard
lengths: 557 - 1007 - 250" - 500" - 1,001,
* PATENT PENDING * TRADE MARK
Write for Samples—Literature—Prices—and Name of Your Jobber

@@f\‘& . (.INC.

Exclusive Licensee and Sole Manufacturer
1014 Fair Oaks Ave, Phone: SYcamore 9-1194 South Pasadena, Calif.
DON GOOD, INC.. also manufactures TELETRAPS (F-M. and Diathermy and
Amateur Interference Traps) and TELEPASS (High I’ass Interference Filters).

Lowest Prices in the Industry

FACTORY
TO YOU!

Save money,
get better UCIN

) quu"")’: thru DI-BAND hi-gain array for
DUQ-BEAM hi-gain stacked ~ our plan of  high and low band TV
array for high and low V. DIRECT SELLING ‘Low band dipole acts as
bands. lnd'ependently orient. We also manufacture conical Houble reflector for high
ed. lIsolation network pre- antepnas and hi-gain Yagi band. Isolation netwark pre-
vents pick-up by the low arrays. X vents pick-up by the low
frequency dipole on the ?tl(]):)d nt;lorde:u;eartav:f s‘:;:':; frequency dipole on the up-
upper T.V. channels. Heavy, conditions. per T.V_ channels. Heavy,
seamless aluminum tubing. Write today for seamless elements, Easy,
Designed for fast erection. high-speed erection.

ANTENNA PRODUCTS, 1805 N. Ashtand Ave. CHICAGO 22, ILL.

Another Superior
South River Product

Made of rust proeof, sturdy

aluminum extrusion. Write
for samples and liberal
jobber discounts. Fits any
size pipe up to &".

List 52-50

Write for complede
calolog of famous

Saufh River line

0., inc.

ol Produds C o

South River

south River Met
Dept. RR. 17 Obert St
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HAVE YOU A JOB FOR A

TRAINED TECHNICIAN?

We have a number of alert young men who have completed
intensive training in Radio and Television Repairing. They
learned their trades thoroughly by working on actual equip-
ment under personal expert supervision. If you need a trained
man, we invite you to write for an outline of our course, and
for a prospectus of the graduates. No fees, of course. Address:

Placement Manager, Dept. P110-8

COMMERCIAL TRADES INSTITUTE
Chicago 26

1400 Greenleaf
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EW AMPRO-TAPE RECORDER
OPENS RICH ‘50,000,000 MARKET!

7001 USES)

for homes, offices, factories,
schools, churches, institutions

[ Haven't Seen
Anything Catch On So
Fast Since Television
First Came In!

RECORDS BABY’'S VOICE

Babies’ voices canbe pre-
served on tape forever;
older children can be
helped with language
and music lessons
through recording on
the amazing Ampro.

MAKES DICTATION EASY

Businessmen find the
Ampro -Tape Recorder
invaluablefordictationat
homeoroffice;forrecord-
ing important confer-
ences; for special record-
ings to use at sales meet-
ings, etc.

9 BlG FEATURES!

® Records 2 Full Hours on 7 Tape
® Cannot Erase Accidentally
® Motor Rewind and Fast Forward

Anyone Can Operate It! Anyone Can Afford It!

$1000° WORTH OF FEATURES FOR
rorer sosnmssmen wimmoncens. 3] (0939

Teachers, Ministers, Many Others!

track, recording twice as much ma-

® Tone Control

@ Instant Stop Switch (Foot pedal
attachment available)

Your prospects for this completely new
Ampco-Tape Recorder are limited
only by the number of families and
busicesses in your town! One cus-
tomer brings in ten more; every ma-

terial as conventional recorders. On
each reel upkeep is negligible. The
same tape can be used over and over
again. The Ampro is easily portable—

® Portable—Weighs only 17 Pounds

@ Large 5” x 7" Speaker - chine you‘sell be- weighs only 17 pounds.

® High Fidelity—Wide Frequency . N comes a :’demon- And remember, the Ampro-Tape
Range 21 ¥ \k strator’’ that Recorder is a quality machine, made

£ i brings in more by a company which has been a leader
® External Speaker o ; : sales! in the field of precision manufacturing
! ; The Ampro for over 20 years!
records at a slow Write today for full details on this
speed on a dual astonishing new profit-builder!

AMPRO CORPORATION - CHICAGO

AMPRO

*Trade Mark Reg.
U. S. Pat. Off.

A General Precision Products Corporation Subsidiary

Don’t Delay...Write Today!

AMPRO CORPORATION RTR-8-60
2835 N. Western Ave., Chicago 18, lllinois

the new AMPRO-TAPE RECORDER. I am a [] Dealer

1
1
1
I am interested in complete information on a franchise for 1
1
O Distributor. 1

]

Name oo B Tiopons s 4 588050 S avein s § BEITTdnors s o/t mens 705 707 i

Firm Name. ... ..ot )

AN A €55 0t5 51 18 B E Tureoird WETR T o ST [ T s 3 w519 :

(€737 U —————————— Zone. ...State... .. ....... )

b S e e ey = -l
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R\ the most
Beautiful,
Easiest to Install,
Lowest-Cost

a
: l‘}orTVis the

ALL-ALUMINUM

LNER
MAST

patent applied for

Check These Points
)"r \ Before You Buy a Mast
' @ 50 ft. Mast complete weighs
less than 50 lbs.

® Minimum wind resistance.
No painting, no rusting, no
corrosion

® Threaded section of Mast
tubing stronger than the tub-
ing itself

@ No climbing—entire assem-
bly is done from the bottom
T§ evenon 100 ft. heights

', ® Can be erected from hori-

' % zontal position up to 40 ft.
@ Rotatable from the bottom
@ Less space to stock
® All shipments prepaid

pLL

T
-

p o

Get full details, write

MILNER MANUFACTURING CO.
Jackson, Mississippi

Alt-aluminum
fittings.
Universal top
adapts to any
size antenna.

Tubing in 10-ft. sections is
joined by special rolled
threod design (patent
applied for).

Can be placed anywhere.
Bases designed for any
type instollation.

100

GE Appointees

Arthur A. Brandt, above, left, has been appointed
as general sales manager in the General Electric
Receiver Div, to direct expanding commercial op-

erations, W. H. Sehloff, division manager, has
announced. Also amrnounced was the appointment
of Harrison Yan Aken, above, center, as assistant
manager of the division, and W. M. Skillman,
above, right, as manager of marketing services.

RTMA Appointments

President and chairman of the board,
Robert C. Sprague has appointed Dr.
W. R. G. Baker chairman of the
television committee of the Radio-
Television Manufacturers Association.
President Sprague also announced the
appointment of past RMA president
R. C. Cosgrove to the television com-
mittee.

The complete membership of the
RTMA Television Committee, together
with their company affiliations, follows:
Dr. W. R. G. Baker, chairman General
Electric Co.; Benjamin Abrams, Emer-
son Radio & Phonograph Corp.; Max
F. Balcom, Sylvania Electric Products
Inc; W. J. Barkley, Collins Radio Co,;
H. C. Bonfig, Zenith Radio Corp.;
R. C. Cosgrove, past president of RMA;
John W. Craig, Crosley Division, Avco
Mfg. Corp.; Allen B. DuMont, Allen B.
DuMont Laboratories, Inc.; J. B. Elliott,
RCA Victor Division; Paul V. Galvin,
Motorola Inc.; G. M. Gardner, Wells-
Gardner & Co.; W. J. Halligan, The
Hallicrafters Co.; L. F. Hardy, Philco
Corp. !

Sprague also appointed a reorgani-
zation committee to carry out the
mandate of the membership of the
association to formulate and present to
the RTMA board of directors a re-
organization plan for the association.
The membership of the committee
follows: Max F. Balcom, chairman,
Sylvania Electric Products Inc.; J. J.
Kahn, vice-chairman, Standard Trans-
former Corp.; Benjamin Abrams, Emer-
son Radio & Phonograph Corp.; W.R.G.
Baker, General Electric Co.; William
Balderston, Philco Corp.; Alternate,
L. F. Hardy; W. J. Barkley, Collins
Radio Co.; Frank M. Folsom, Radio
Corp. of America, Alternate, J. B.
Elliott; Paul V. Galvin, Motorola Inc.;
Arie Liberman, Talk-A-Phone Co,;
W. A. MacDonald, Hazeltine Electronics
Corp.; E. F. McDonald, Jr., Zenith
Radio Corp., Alternate, H. C. Bonfig;
Leslie F. Muter, The Muter Co.; A. D.
Plamondon, Jr., The Indiana Steel
Products Co.; Robert C. Tait, Strom-
berg-Carlson Co.

Proctor Sales Executive

The appointment of Robert H. Dewalt
as sales manager of the western region
of the Proctor Electric Co. has been
announced by Joseph Tiers, general
sales manager in charge of distributor
sales,

wWww americanradiohistorv. com

WHEN THE PICTURE
TUBE GOES BAD ...

That's when servicemen *
need

Lo,

THOT

i

'NEW TUBES'
FOR OLD

~—at low cost, plus full

year guarantee.

CATHOTRON s a fast replacement channel for
servicemen—preventing legwork, loss of time
and loss of profit—putting TV sets back im
service in a hurry,

CATHOTRQN eliminates delays due to short-
ages and shipping, or awaiting warranty red tape.

Because speed is vital—to both serviceman and
customer—the Cathotron Exchange-Sale Plan
requires distributors to make pickup and de-
livery. They pick up a worn-out or damaged pic-
ture tube (if free of scratches on the face)
and, at low cost, deliver a brand new tube of
equivalent size, identical to those we supply to
TV set manufacturers for ‘original equipment.
Available sizes, round or rectangular, are:

107-127-12Y/2”- 14”7-15"- 16"

Remember—CATHOTRON is the tube with
“the vacuum baked screen”—a product of Gen-
eral Electronics, Inc:, supplier to Set Manu-
facturers, Broadcasters, the Armed Forces and
Industry.

SERVICEMEN — Write for exchange prices
and name of nearest distributor.

DISTRIBUTORS—Write for details of fran-
chise. Some choice territories open.

CATHOTRON DIVISION

N
ELECTRONICS

INC.
MUlberry 4-5271

101 Hazel St., Paterson, N. J.
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"PLUG-IN"
TV ANTENNAS
ALL-ALUMINUM CROSSARMS and ELEMENTS

© NO RUSTING e NO CORROSION
e ELIMINATES COSTLY CALL-BACKS

"PLUG-IN"
Catalogue No. PL5
HI-LO

FOLDED DIPOLE
Completely New! Completely
assembled from top to bot-
tom! Extremely efficientl All-
channel reception| Quicker
than “'Quik-Rig"}

Simply “PLUG-IN" Elements and Tighten
Wing Nuts . . . Mechanically
Sturdier and

Electrically Superior!

i
\

Simply plug in
\ reflector elements!

V

JFD presents the “new look™ in TV array assembly. One-half inch
seamless aircraft aluminum tubing. No rivets, no holes, no screws to
weaken elements. No tools necessary. Full strength of round tube
retained. High front-to-back and front-to-side ratios on all channels.
Engineered for maximum gain with minimum interference.

| i =1
] |
| | |
ot | |
“PLUG-IN" “PLUG-IN" "PLUG-IN" "PLUB-IN" “PLUG-IN" "PLUG~IN"
Type No. PL150 ) Type No. PL151 Type No. PLI Type No. PL4 Type No. PL 35 Type No. PL3

Write for FREE descriptive literature on this new line of
JFD "PLUG-IN" antennas. For the most complete line
of television antennas and accessories, ask for the
latest catalog No. 58.

Manufacturing Co., Inc.

6103 16th AVENUE, BROOKLYN 4, N. Y.
“The ‘Exclusiveness’ of JFD is the Quality of its Product™”
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Help end

INTERFERENCE
AUTO-LITE

SPARK PLUGS

THE NEW Auto-Lite Resistor Spark
Plugs reduce spark plug interfer-
ence with radio and television recep-
tion and in addition offer car owners
smoother idling, better engine per-
formance on leaner
gas mixtures and
longer electrode Th
life. Gain friends ¢
by recommending
them to your cus-
tomers with TV
sets, car radios and
radio telephone
installations.

Helpful instructive | »’?2"::.‘:,_?__—: ]n’
folder, TV brings Vi 4
change in car igni- > 0
tion behavior.”’ b N
ﬁﬁﬂ WHE

Big, colorful reprint

/of Auto-Llite’s Satur-

day Evening Post
television ad for
your window.
A highly informative
folder showing con-
struction features of
Auto-lite Resistor
Spark Plugs.

Does It

An attractive counter
card featuring ‘‘Sus-
pense’’ on radio and
TV. Creates interest in
television and set pur-
chases.

4

r—_————————— e —— — .
| The Electric Aute-Lite Company, Toledo 1, Ohio |

| Please send me FREE promotion material on l

suppression of spark plug interference with

l radio and TV through use of Auto-Lite |
| Resistor Spark Plugs. |
: Name = :
I Address I

| City & State _ |
e e e e e ——— —— ——— -
102

l
| Across the U. S. A.

(Continued from page 33)
I Although salesmen offer to pay for
the small amount of electric current and
water which they use in demonstrations,
most housewives are so fascinated by
the demonstrator unit that they refuse
payment.

Salesmen find it is much easier to
gain an audience with houscewives by
| driving the attractive “store-on-wheels”

up to their homes than it is to knock at
| the front door and attempt to gain en-

trance with only literature to show.

The truck is painted light cream and is |

kept washed and immaculate to present
an appearance similar to the dream
kitchen every housewife longs for. The
fact that it attracts attention is proved

| by the large number of telephone calls
received from those housewives who
have read the invitation (Phone 1834
for Demonstrator) painted on the side
of the truck.

Workshop Representatives

Gardiner G. Greene, president of
Workshop Associates, Inc., has an-
nounced the appointment of three new
sales representatives: The Henry W.
Burwell Co., 1133 Ponce de Leon Ave,,
Atlanta, Ga.; Gerald Wilson, a member
of “The Representatives,” 403 Second
St., Jackson, Mich. and a branch office
at 11816 McCracken Rd., Cleveland,
0O.; and S. W. Simberkoff, also a mem-
ber of “The Representatives,” 347 Fifth
Ave., New York 16, N. W. and a branch
office on Donnybrook Lane in Silver

Springs, Md.

Counter Display Kit

A recording-wire merchandising kit
for counter display is being offered
by Webster-Chicago Corp. The kit
holds five spools: two 15-minute, two
30-minute and one full-hour spool.
The spools are packed in a counter dis-
play box in such a way that all the
information the customer needs to se-
lect his own spools is immediately
visible. The kit has a retail value of
$13.70.

| Starrett President

\

R. D. Burnet, above, has been elected president of
the Starrett Television Corp., 601 26t
N. Y. He wos formerly secretary-controller and
assistant treasurer of the Zenith Radio Corp.

wWwWw americanradiohistorv com

As almost every dealer
knows by now, built-in tele-
vision antennas are really
satisfactory in only a small
percentage of installations.
Even indoor antennas often
leave a lot to be desired. But
that’s only part of it!

AVOID TUBE
STRAIN!

Indoor antennas of any kind
usually mean that sets must
be operated at high volume.
This means a big reduction
in tube life—including the
costly picture tubes!

An outdoor antenna
mounted on a Trylon Mast
assures clear pictures, re-
duces interference, brings in
more stations. Also, it en-
ables the set to operate at
lower power with a mini-
mumof tubestrain. A leading
dealer states: “I'm convinced
that a Trylon Mast actually
pays for itself in what it saves
the TV set owner on tube
1".,;' replacements!”

Byl *
Trylon TV Masts are easy to
;'/_, install —safe and easy to climb.
Supplied in 10-foot sections for
\|""|_ ' heights to 60 feet. Weight is
about 2 Ibs. per foot at a dealer
cost of only about $1.00 per
foot. They're hot dip galva-
nized against the weather—de-
signed for real dependability
under all conditions. Write for
Catalog R.

K\ WIND TURBINE CO.

| Mast and tower specialists
for over 17 years
WEST CHESTER, PENMA.

oF o
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THE FACTS

Bu@ IEFafrers

TELEVISION’S CLEAREST PICTURE!

Located at the beginning of TV chassis where signals are the weakest, the
dynamic tuner uses the photographic accuracy of the precision printed
circuit: TO AMPLIFY WEAK SIGNALS MORE EFFECTIVELY; TO
REJECT STATIC OR OTHER INTERFERING SIGNALS.

dynamic tunes

ANTENNA

[H PICTURE
—_— T\NJ{BE
AMPLIFICATION
STAGES

SPEAKER

ACTUAL PROOF OF SUPERIORITY!

HALLICRAFTERS . . . BEST of five leading sets tested! Two to four
times greater sensitivity than the best of the other leading TV chassis tested,
and on all 12 TV channels!

T T T T T T 3
[_ RELATIVE SENSITIVITY® [
= } —+—
3 -41_4___1 b g—
I N | |
| h
i
I {4 o A=
1 3 4 5 6 7 & 9 10 11 12 13
TV CHANNELS *Canverted from microvelis of signal strength

“FRINGE AREAS” MOVE TO TOWN!

Hallicrafters longer-distance reception means that you, the dealer, have a greater sales
territory! It’s yours to capture, now! You can guarantee “city-clear’” reception in many
former “‘fringe area’’ locations.

SUPER-SENSITIVE CHASSIS

Every chassis coming off the line is “hot’ in sensitivity; variations in tuning align-
ment are practically eliminated!Neither climatic changes nor motion in shipment
alter the precision-fixed position of the flat, photo-etched coils.

EXCLUSIVE: “SILVER VORTEX ANTENNA”

Hallicrafters’ second major development in antennas, the Silver Vortex Antenna
is a triumph of Precision engineering. It is “‘omnidirectional,”” actually draws in
signals like a magnet through a precision-printed, circular pattern of metallic

silver ribbons.

| I. f
WORLD'S LEADING MANUFACTURER OF PRECISION RADIO & TELEVISION a lcra fe rs

FIRST in Precision TV!

CHICAGDO 2 4, I1LLINOIS
S E———
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LOSING
MONEY

on your TV

Installations ? |

=)
- 1 AN
ow/ \ * 22 @R N\
w : (2 NEVER
SN R MAQE It
BErTER)
JIFFY-UP. {;‘@/f

J

Sk Y,

[ e =
TROUBLE Bovs 2|/

@VING

DEALERS—

o Jiffy-Up Mast Hoist speeds TV antenna
installations

® Erects or lowers masts up to 50 ft. high
® 2 men do the job of 6 in far less time
o Works on flat or gable roof

® Special designed heavy steel roof mount

e Hoist connected to roof mount in less |
than 5 min,

® Permanent guy wires used for hoisting—
no ropes or cables required

® Accommodates large masts up to 3"
in diameter

® One hoist pays for itself in a few in-
stallations

e Hoist will raise or lower most towers

Jitfy-Up TV Mast Hoist . ..
Jiffy-Up Roof Mount

.net $49.50
6.00

ORDER TODAY

IF JOBBER IS UNABLE TO SUPPLY
—WRITE DIRECT TO:

HAUGEN MFG. CO.

412 S. FRONT ST.

MANKATO, MINN.

Auto-Lite Ad Manager

Appointment of Donald B. Seem as
advertising manager of The Electric
Auto-Lite Co. has been announced re-
cently by Royce G. Martin, president
and board chairman of the company.
Seem has been associated with Auto-
Lite since 1947 when he became assist-
ant advertising manager.

Lewyt Convention

A national sales convention will be
held August 9, 10 and 11 at the Barbi-
zon-Plaza Hotel in New York City.
Plans include showing of latest Lewyt
product improvements and promotions,
and two days of clinic sessions for sell-
ing information,

GE Appoints Six

Six new appointments to sales posi-
tions in the General Electric Receiver
Div. have been announced by Arthur
A. Brandt, general sales manager of
the division.

R. W. Ferrell has been made assistant
general sales manager; David Davis,
sales manager of television receivers;
D. S. Beldon, Jr., sales manager of
radio receivers; E. J. Hendrickson and
D. E. Weston, Jr., assistant sales mana-
gers of TV receivers; and G. O. Cross-
land, assistant sales manager of radio
receivers.

Cashman New Director

The Association of Electronic Parts
& Equipment Manufacturers, has elect-
ed John H. Cashman, president of Radio
Craftsman, Inc., of Chicago, as director
of the Radio Parts & Electronic Equip-
ment Shows, the non-profit corpora-
tion which conducts the all-industry
sponsored show held in Chicago each
May.

Cashman succeeds Les a. Thayer, of
Belden Mfg. Co., Chicago, whose term
as director representing EP&EM ex-
pires. The other EP&EM member of the
show board of directors is Charles A.
Hansen, of Jensen Mfg. Co., Chicago.

Offer 45 RPPM Kit to
Convert Jukebhoxes

The RCA Victor Division of the
Radio Corporation of America and the
Rudolph Wurtitzer Company, manu-
facturer of automatic coin-operated
phonographs, have joined forces in a
program to introduce the 45 RPM
record-playing system in automatic
coin-operated phonographs. Effective
immediately, the Wurlitzer organization
will make available to the owners and
future purchasers of its latest model,
the “Twelve Fifty,” a special kit of
replacement parts to convert it from
78 RPM to 45 RPM operation. At the
same time, RCA Victor will furnish
to those coin-machine phonograph

operators desiring to convert to 45 RPM |

an initial library of twenty-four 45
RPM popular records of the operator’s
choice. The conversion kit, valued at
$8.75, and the record library, worth
$16.56, will be offered without charge
through local Wurlitzer and RCA Vic-
tor distributors.

wWww americanradiohistorv. com
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|
b

| With a new quick-
| acting, time - saving
clamp that insures

|

|

TELEVISION

i

conductor,
solid steel rods, cop-

pointed for easy

At your Jobber

THE FASTEST SELLING
round Rods
S X T
AND OTHER ‘O '

For TV 2
INSTALLATIONS @Y}

positive contact on

#4 to #14 gauge
3-inch

perplatedand

driving.  Available
in 4 and 6-foot
lengths. Also V2-

inch rods in 5, 6 and
8-foot lengths.

PREMAX PRODUCTS
DIVISION CHISHOLM-RYDER. CO., INC.

5005 _Iiighlami _Av_e.ﬁ,_NiaEari_Falls1 N Y.

New Low Dealer and II

Jobber Prices

on

CHAMPION
SIEEL

TOWERS

THE TRIED AND
PROVEN LINE.

Write for literature

NORMAN M. SEWELL, INC.

BOX 752, LANSDALE, PENNA.
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Heads RTMA Group '

At the annual meeting of the amplifier and sound |
equipment division of the RTMA, Ernest Keller,
above, was oppointed chairman of the TV booster
committee. Keller, vice-president and sales man-
ager of Anchor Radio Corp., is very much inter-
ested in the publicity and sales promotion of all |
good boosters. He believes that TV accessories
such as a booster, aside from being a profitable
item in itself, will play a vital part in extending
TV sales to untupped markets.,

Spirling TV ANTENNAS ‘

The Phantom-Tenna indoor TV and FM
antenna is a V-type dipole antenna on a
bakelite base with the following features:
fixed length dipoles, 17%2 inches long,
no need for telescoping; built-in matching
stub to provide proper match for TV set;
and “adjusta-knob’ control provides tun-
ing equivalent
dipoles. List price of the TV-501 is $5.95.
Spirling Products Co., Inc., 62 Grand St.,
New York 13, N. Y.

Goodline TV FEEDLINE

Manufacturer claims that through the use
of this new product, “by the removal of
80% of the loss-producing dielectric web
between the wires, the Goodline Airlead
permits the maximum practical transfer of
the signal from the TV antenna to the
receiver so that proper, clear and sharp ‘
‘snow-iree’ pictures can now be obtained.” |
A series of rectangular slots have been cut
out of the web between the conductors. |

Prices: 55'—$3; 100—$5; 250'—$12.50;
500'-—$25.00; 1,000—$41.25. Don Good,
Inc., 1014 Fair Oaks Ave., So. Pasadena,
Calif. ‘
Alprodco TV TOWER

The new “Tower-Pack” is a 36-foot

aluminum tower package which is pre-
aassembled and includes all necessary
parts (with the exception of guy wires)
for making an installation. This new
Economy Tower is designed to provide
improved reception with a minimum of
expense. Alprodco, Inc., Box 607, West

to former adjustment of|

|

Lafayette, Indiana. }

JFD ARRESTER J

The "safeTVguard” TV twinlead light-
ning arrester described in a previous
issue is now available in 3 models:

AT102 for regular twin-lead, AT-103 for
oval jumbo and tubular twin-lead, and
AT-105 for any type of twinlead. A 4’
length of aluminum of ground wire is
supplied for use when mounting the ar-
rester on walls. The glazed porcelain ar-
rester is UL approved for indoor or out-
door use, JFD Mig. Co., Inc., 6101 Six-
teenth Ave., Brooklyn 4, N. Y.

James VIBRATOR |

The new vibrator features right angle |
("Angle Drive”) reed arm construction,
low voltage starting, high contact pressure
and optimum transformer-buffer relation-
ship. James Vibrapower Co., 3224 West
Armitage Ave., Chicago 47, Il |
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The antenna that winds don’t

break; the antenna that
birds don’t bend;

mileage and labor time by
installing a PHOENIX An-
tenna the first time. Properly
mounted, it’s there for good.
Your customers will love
the rugged PHOENIX rig
— and so will you!

the antenna
that STANDS UP against stress
and strain — that's the soundly
engineered PHOENIX Line! It
takes just as much gas and al-
most as much time to service a
broken antenna as it does to
service a set — and you prob-
ably have to replace it, too! Save

FIVE PHOENIX FEATURES

« Super Gain

« 1 Call Installotion

. 30 Second Assembly

. The Rig That's Rugged.

. The Quality line That's
PRICED RIGHT.

the

WhWww -

contalning com-
plete line of tele-
vision accessories.

PHOENIX

ELECTRONICS, INC.

LAWRENCE, MASS.

MODEL

S-509

NEW
MODEL
WITH AN

ADDED
GAIN CONTROL

The NEW $-505 untuned tele-
booster now features a gain con-
trol for reducing the gain on
channels. where the $-505 provides
too much gain for proper opera-
tion. This feature makes the $-505
an ideal booster in all areas. Im- |
mediate delivery,

ONLY

$3 7 LIST

WRITE FOR CATALOGS

° No tuning required—all chonnel reception.

[ Ampliﬁ:ahon of the order of 20 db aver entire UHF §
TV range, achieved by the use, of two stages of ampli- é
~ e

LoE

fication,
o Input and oulput 300 ohms.
. Hondsome appearon(e-professionol styling.

A
e

® Uses 2-6AK5 VHF pentodes and 1-12AT7 VHE dg

lrlode for maximum performun:e

o

‘components conservatively rated’

L

. Pilol light added for your wnvenlen(e. -

% —
. \L
WW | S —
FOR FOLDER ¢ v

All types — all sizes, com-
plete with all hardware —
less mast

AT LEADING
JOBBERS

e Ex:ephonoﬂy“long life; “uses ulenlum ﬁt:hﬁe@,@

TELEVISION EQUIPMENT CORF.

238 WILLIAM ST., NEW YORK 7, N. .
IN CANADA THE AHEARN & SOPER CO . LTD, OTaws
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G MODEL 300 “ROTA-TOWER"
el e
¥ V‘sﬁ?:g; <i Strong steel tube construe.
o : tion, ;:Ikeledrically welded
o ; i‘ 4 Multiple cross-braces—90 in
ey ] each 10 foot section

ped pre-assembled — only 8

% 3 %
¥ Ef Y% - Saves many man-hours. Ship-
§
: minvtes to complete

Entire assembly hot-dip
galvanized

x
-i 3 ° X
* Rola!}able 360° to orient
. anteana after installation
% Bvilt-in ladder ~ safe
%~ toclimb
% Light —less than 1% Ibs.
4« per faot of height
% Quiet'in the wind — oll
“. rounded surfaces

* Hingeld base — fits peaked
I ¢ or flat roof — tip up from
any of four directions

* NaE;, trim, unobtrusive
*‘Wige choice of heights

* Minimum guy support
naeded

W >

I ONI.Y 364 for basic 30-f1.
i LIST model complete

| Adual photo of
Easy-Up “Rota-Tower”
with two extensions,
elevating stacked
Ampheno! antenna
and Alliance rototor
50 ft. above 30 ft.
rooftop.

1

Also, extra-heavye
duty square and frie
angular fowers for
heights 1o 100 feet.

Easy-Up Tower is a quality product
through and through... Built to make
your installation job just as simple as
possible ... Your most economical way
to elevate TV antennas for clearest
reception.

See your jabber, or write

Easy-Up Tower Co.

JB00 KINIIE AVEMUE
RACINE & WISCOMSIN
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Cirele “X” Antenna Reps

A. deLaski, sales manager for Circle
“X"” Antenna Corp., div. of Continental
Copper & Steel Industries, Inc. has
announced that Norman Herman, 55
Lawrence Ave., Roxbury, Mass.,, and
Herman Lewis, 1622 68 Ave., Phila,,
Pa., have been appointed as manufac-
turer’s representatives.

In Tele King Sales Post

Edward Berliant, vice-president of
the Tele King Corp. of N. J., has
announced the appointment of Walter
Ferry as sales manager for the com-

pany.
Jewel Names Shurack

A. R. Lieberman, general manager of
the Jewel Radio Corp., Long Island
City, N. Y., has announced that Irving
B. Shurack, Inec., 1133 ' Broadway,
N. Y. C,, has been appointed as ex-
clusive factory representative for the
metropolitan New York area.

Jobber Sales Mamnager

Robert A. Elliot has been appointed
to fill the newly created post of jobber
sales manager by Standard Coil Prod-
ucts Co., Inc., Chicago, and Bangor,
Mich. Elliot will have complete charge
of jobber sales, advertising and mer-
chandising for both the domestic and
foreign markets.

News of the “Reps”

Jerome J. Golten, owner of Jerry
Golten Co., 2750 W. North Ave., Chi-
cago 47, has been elected to senior
membership in the Chicagoland Chap-
ter for 1950.

James D. McDonough, who is a
partner with Ed Metzger in the Memac
Sales Co., 9 South Clinton St., Chicago
6, has also been elected to senior
membership.

Dudley Alfred Hansen, a partner in
the Lund-Hansen Co., 1900 West Mont-
rose, Chicago 13, was elected to as-
sociate membership in the Chicagoland
Chapter.

Eureka Representative

The Eureka Television & Tube Corp.,
Hawthorne, N. J., announces through
Tom Stave, general sales manager, the
appointment of J. R. Dannemiller Asso-
ciates as sales representatives for the
state of Ohio. J. R. Dannemiller Asso-
ciates is located at 4334 Groveland Road,
Cleveland 18, Ohio.

New Book on Fringe

“Better TV Reception in Fringe and
Low-Signal Areas” is the title of a
new book published by Editors and
Engineers, Ltd.,, 1300 Kenwood Rd,,
Santa Barbara, Calif. The book was
written by W. W. Smith, author of the
“Antenna Manual,” and R. L. Dawley,
editor of the “Radio Handbook.” The
141-page, soft-cover volume is illus-
trated with photos, sketches and sche-
matics. Lists for $2.50 ($2.60 by mail
from Calif.). Discounts available on
quality orders.
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[ ]
o NEWCOMB SOUND \S, BETTER ¢

[ ]
Manvfacturers of pubh: address, mobile, P
phonograph, musical instrument and wired
music amplifiers ® Portable systems ¢ Port- @
able phonographs and radios ¢ Transcription
players ¢ Rack and panel equipment. ®
Write todayl Circle items of interest and @
indicate whether you are a Deafer, Parts
Jobber or Sound Specialist. ®
[ ]
[ ]
[ ]
o

NEWCOMB AUDIO PRODUCTS CO.
DEPT. A, 6824 LEXINGYON AVE.
HOLLYWOOD 38, CALIFORNIA

COMMERCIAL

w Mast section is Miangular in construction

(,0 using 1 ID steel tubing with proper broc-

ing, oll electric welding. Lower unit is

20 ft. long hinged on frame with locking

device. Levelling device compensates for

1 position of vehicle on any test location.

ucn Upper unit is a smaller triangle and tele-

scopes into lower wnit on rollers, which

allow smoother operation. Cable and drum

provided with pin assembly for safety and

‘ulcx locking into any height. Antenna mast can

be set up by two men in a few moments...

. NO GUYS — NO WRENCHES — NO BOLTS

All bolts have 'T’ handles. Demountable

“s’ by removing two bolts in four minutes.
Aluminum painted ready to mount.

#250 Basic Unit Complete 50 ft., 10 ft. pole

#251 Same as 250-Orientation at Any Height

#2252 Same as 251, with Antenna Height 70 fee
Dealer & Distributor Inquiries Invited

A, A. PFETERS

TRI-TUBE MASTS

231 N.7th Allentown Pa.

SHIPPED F.O.B.
ALLENTOWN, PA.
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STANDARD AND
HEAVY DUTY

INVERTERS

For Inverting D.C. to A.C.

Speciallty Designed for operating A. C. Radios, Tele-

vision Sets, Amplifiers, Address Systems, and Radio

Test Equipment from D. C. Voltages in Vehi-

cles, Ships, Trains, Planes and
in D. C. Districts.

YNEW DESIGNS
INEW MODELS ¢, L Do ORE

“A" Battery Eliminator, DC-AC Inverters
Avto Radio Vibrators

See goin jobber o1 wndite factony

American Tevevision & Rapio Co.
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SIMPLE!!!

takes 1 second
to set up!

NOTHING TO TIGHTEN...
NOTHING TO LOOSEN!

o Costs dollars less than any other antenna to install.

e Can be carried to mast in folded-up condition and opened
with one hand in 1 second.

o Guaranteed permanence when installed — no screws
or nuts to lose or loosen.

v

o The combination of Click-Rig construction and
the TACO name means electrical and mechanical perfection
as it has for the past 17 years.

e ASK YOUR JOBBER FOR THE BRAND-NEW
1950 TACO CATALOGS

TV-FM-AM — IN CANADA:
ANTENNA SYSTEMS STROMBERG-CARLSON
TECHNICAL APPLIANCE CORPORATION, 0. LTD.
SHERBURNE, N. Y. el TORONTO 4, ONT.
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ure There Are Other Boosters on the Market!

-

Only ANCHOR can provide your cus-
tomers with ALL of the most Ultra-
Modern advantages for consistent,
top-notch, long-range TV reception.
Here's why!

@® ANCHOR has. the highest gain of any
TWO-STAGE BOOSTER.

@ ANCHOR has the highest Signal to Noise
Ratio.

@® ANCHOR is the only non-regenerative unit
available. The uhnit that is not returned.

@ ANCHOR’S Single Knob Construction is so
convenient,for Booster is turned on and can
be switched and tuned all on the same knob.

@® ANCHOR'’S New and Revolutionary method
of construction of the RF Stage (Pat. Pend.)
is the only real engineering advance in

Boosters in recent years.

@ ANCHOR'S TWO-STAGE BOOSTER is mod-
ernly styled with streamlined plastic escutch-
eon, soft mahogany leatherette finish.

@ IMPORTANT! ANCHOR’S TWO-STAGE
BOOSTER is often the answer to installation
difficulties well within the normal TV areas
where their New Single Stage Model fails
to give complete satisfaction.

NCHOR

121t Lo, wows ave. ADID c.cuco 11 wumon
v

ANCHOR ENGINEERING ALWAYS A YEAR AHEAD!

ANCHOR’S TWO-STAGE BOOSTERS NOW ROLLING OFF PRODUCTION LINE

FINEST TWO-STAGE

TV
Pre-Amplifier

EVER MANUFACTURED

will more

THANK

List Price

54495

Yes, the finest TWO-STAGE Pre-Amplifier is no longer a promise but a reality..and
what a reality! When you receive your first order be sure to study the instruction book
which accompanies each ANCHOR TWO-STAGE Model ARC-101-100. You Rerail
Dealers will soon enjoy a tremendous promotional campaign backing all ANCHOR
BOOSTERS so be sure YOU know all the answers. We'll send you the customers.

AN(HOB TIPS

ANCHOR employs a totally new
merhod of construction of the RF
Stages 1n maximum gain with best
possible Signal to Notse Ratio.
When :he noise factor was meas-
ured in DB it actually showed up
better than the best TV tuner test-
ed at the Hazelune Laboratories.

-

‘ [
T i
C] ﬁ.:'«";i
| A o Wg j [
e Sfad= \://
Your customers will thank you if
you don’t make an antenna instal-
lation that is too hazardous and
costly when you can gwe them
a more satisfactory installation at
a profit to yourself wicth an
ANCHOR BOOSTER.

2215 SOUTH ST. LOUIS AVENUE

OVER

100 MILES

CONSISTENT
TV RECEPTION

s

Field tests made by independent
service engineers have proven the
Anchor Booster can give consist-
ent top-notch TV reception over
100 miles. This 1s not a possibility
but a FACT ! This, of course, will
extend TV sales to many untap-
ped markets.

ANCHOR RADIO CORP.

CHICAGO 23, ILLINOIS

wWWwWwW
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NOW... see how you score on the

ity o 75 Tl T/

Try yourself out on these leading ques-
tions about RCA Radio Batteries. You’ll
profit by the answers whether you get a

Official Questions and Answers from the

$10,000 RCA Battery ““Get the Facts’/ Contest (Ended July 10, 1950)

V. Of all the radio battery brands sold—
which brand is recognized as “"The Battery
for the Radio Trade’? .
(Answer) RCA.

2. Why is RCA recognized as ""The Battery
for the Radio Trade’'?

(Answer) Because RCA sells its batteries
to Radio Dealers and Servicemen through
Radio-Electronics Distributors.

3. What sales advantage does RCA’s Bat-
tery distribution give retailers?

(Answer) Virtually no RCA Battery com-
petition from non-radio outlets.

4. How complete is RCA’s line of Radio
Batteries in terms of consumer needs?

(Answer) RCA’s line covers 999, of to-
day’s radio battery demand.

5. What is the most outstanding
Battery in RCA’s line?
(Answer) The RCA-VS036—flash-
light-size A’ battery.

6. Why is the RCA-VS036 an ontstanding
battery?

(Answer) Because it contains a Special
Radio Mix—is completely Sealed-in-Steel
—top, bottom, and sides.

7. What important advantages does the
RCA-VS036 offer retailers?

(Answer) Sealed-in-Steel construction
eliminates shelf-life problems—the bat-
tery stays fresh unti! used.

8. Why will customers prefer the RCA-
Vso3e?

(Answer) It’s virtually leakproof and, in
radio operation, gives more operating
hours than competitive flashlight-type
batteries.

9. Is the RCA-VS036 good for Flashlight
use?

(Answer) Yes. It exceeds the U. S. Bureau
of Standards Household Flashlight Cell
Capacity requirements by neariy 50%.

10. What RCA *Exclu-
stve” helps you sell the
RCA-VS$036?

(Answer) The “Carry Kit"” merchandiser
—a “‘carry-away’’ container that sells bat-
teries like soda pop—eight at a time!

V1. What is your assurance of top quality
in RCA Batteries?

(Answer) Only the finest materials and
skilled workmanship go into RCA Bat-
teries. Every cell is aged and individually
tested.

12. How bhas it been proved that RCA
Batteries give extra listening hours?
(Answer) Exacting laboratory perform-
ance tests show that RCA Batteries ex-
ceed the average of competitive brands.
13. What steps are taken to safeguard the
quality standard of RCA Batteries?
(Answer) Constant research, product de-
velopment, and the continued applica-
tion of latest production techniques.
14. Are radio set manufacturers recom-
mending RCA Batteries for their Portables?
(Answer) Yes—in ever-increasing
numbers!

high score or not...because these are the
facts about RCA Radio Batteries every
dealer and serviceman should know.

15. What specialized knowledge does RCA
bring to Radio Battery retailers?

{(Answer) RCA—World Leader in Radio
—is closer to radio-battery market re-
quirements than any other battery sup-
plier. Such knowledge assures dealers
availability of the right types—at the
right time—backed by proved radio trade
sales programs.

6. What selling aids does RCA provide?

(Answer) All types of displays and mer-
chandisers, together with technical liter-
ature—the most complete line in the industry
—all geared for radio trade use.

17. What are some RCA "Firsts” in bat-
tery sales promotion?

(Answer) The RCA “Carry Kit,” Toy
Shipping Container, Basic Sales Aid Kit,
and, Radio-geared Sales Aids!

18. What is your guarantee
A of high consumer acceptance

& of RCA Batteries?

= (Ansuer) Today, as always,
the RCA Trade Mark is your assurance
of immediate customer acceptance. Con-
sumers everywhere recognize RCA as
“the Greatest Name in Radio.”

19. What can radio dealers and service-

men do to prove to themselves that they can

sell more RCA Batteries than any other

brand?

(Answer) Starting now —sell RCA Bat-

teries. Watch your business grow!

See your RCA Battery Distributor

for fast, reliable service.

RADIO CORPORATION of AMERICA

RADIO BATTERIES

WWW_americanradiohistorv. com

HARRISON, N. J.



