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Motorola TV
FOR BEAUTIFUL CABINETS!
FASHION AWARD STYLING!

superb "furniture styling"
wins highest TV fashion award

You'll be proud to display the
new Motorola TV line for 1951.

It features the most beautiful
TV sets in America . . awarded

the coveted Fashion Academy
Gold Medal for "fine craftsmanship

and distinctive design." Get
ready now for a BOOM YEAR

with Motorola TV-the line
that's styled to sell !

gt

L. -1 BEAUTIFUL MODELS
with the "selling features" you want
The new 1951 Motorola TV gives you every plus feature you want for plus sales!
Customers prefer Motorola's 2 simple controls . . . Bilt-in-Antenna . precise targettuning . . . widened band pass . . . automatic gain control . . . and many more
Motorola features that assure clear, steady pictures. There's a Motorola TV styleand screen size (14 to 20 inch) to please every purse, every home.
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is your NI)
FOR DEPENDABLE PERFORMANCE!
every set "performance tested" to assure
long-term dependability . . .

Motorola engineers have kept pace with Motorola tests such as the "Live Power" and ''Shake Table"
designers in presenting you with a line that is the tests pictured above. The result is maximum consumer
"hottest" in TV history. For dependable performance, satisfaction . . . minimum dealer service . . and
it has no equal. Each set must pass a battery of rigid record -breaking sales.

... and promoted by one of the
BIGGEST ad campaigns in the industry

Motorola's smashing multi -million dollar
ad campaign is geared to bring you
the greatest TV sales season you have ever
enjoyed. Everywhere, every place, every
hour . . . TV prospects will see and hear
the Motorola story in newspapers, magazines,
radio, television, store display, and other
dynamic traffic -building promotions. This will
mean more sales for you!

()tarok TV
MOTOROLA INC. 4545 Augusta Blvd. Chicago 51, Illinois

CONTACT YOUR MOTOROLA DISTRIBUTOR TODAY!

RADIO & TELEVISION RETAILING September, 1950 3



rTHE SHOREHAM with 16 -inch screen. Mahogany or maple finish, $ 298.5,711

Magnavox Dealers Enjoy

Largest Discounts in the Industry!
By selecting fewer and better dealers, and by selling directly
to them, Magnavox is able to offer dealer discounts ranging
up to 40 % on television receivers and up to 45 % on radio -

phonographs ! In addition, Magnavox dealers enjoy a 2 %
cash discount, generous advertising allowances, free delivery
of merchandise to their doors, and Magnavox pays the
Federal excise tax. Best of all, Magnavox prices are Fair
Traded, wherever permitted by law; and so these long
Magnavox mark-ups do not shrink.

Price subject o change urithout notz
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SUPERIORITY!Copyright 1950

TELREX ENGINEERING DEPARTMENT

CORNER OF TOOL AND DIE SHOP

THE MODERN TELREX MACHINE SHOP

OVER ONE MILLION TELREX
CONICAL -V -BEAMS. HAVE BEEN SOLD,

INSTALLED AND PROVEN SUPERIOR
NATION-WIDE!

Telrex is out in front! A major
portion of all antennas in use to-
day bear the Telrex trademark-a
remarkable record considering the
many makes available. More and
more, television antenna dollars
are being invested in Telrex Con-
ical-V-Beams-the growing choice
of dealer, service man and TV fan
alike. Remember - for complete
customer
astic endorsements that bring
prospects to your door, stock, sell
and install Telrex - the acknowl-
edged, proven leader in television
today!

TELREX ENGINEERED
QUALITY AND PERFORMANCE

MAKE THE DIFFERENCE!

Telrex Conical -V -Beams make a
difference - an easily seen differ-
ence in clearer, sharper, brighter SECTION OF ASSEMBLY LINE
pictures. Better performance is
attested by the thousands upon thousands of loyal dealers who buy, sell and
install Telrex exclusively. Higher quality is demonstrated by long, trouble -
free service afforded by Telrex antennas under all climatic conditions in
every section of the country.

TELREX POWER PRESS ROOM

SEMI -AUTOMATIC ASSEMBLY SPEEDS PRODUCTION

TELREX RESEARCH ENGINEERING PAYS DIVIDENDS
IN IMPROVED TV RECEPTION - EVERYWHERE I

Research facilities include a fully equipped development laboratory staffed
by experts, a scientifically selected test site and a mobile laboratory con-
stantly engaged in making on -the -spot checks in the field. Telrex engineers
combine theory with practice to produce TV antennas that perform as
specified - every time!

CHECK ON THE COMPLETE TELREX LINE, TODAY!
There's a genuine Conical -V -Beam for every area, every purpose - in
every price range. Ask your regular distributor for complete information
or write us direct for new illustrated catalogs.

CONICAL -V -BEAMS

Be sure it's a ;'CONICAL -V -BEAM"
-Look for the TELREX' Trademark

 REGISTERED
TRADE MARK

THE SKILL
TO DESIGN

THE FACILITIES
TO PRODUCE

THE ABILITY
TO DELIVER

RADIO Cr TELEVISION RETAILING  September, 1950 5



SALES FEATURES

Model 425-CVM - Mahogany; also
available in Blond (Model 425 CVB)

Aut 0_,t40411°Gt

ju

Sentine
SENTINEL RADIO CORPORATION

EVANSTON, ILLINOIS

With Sales Appeal

Fade -proof Blond and Rich Mahogany
It's breath-taking-and sales making. As satisfy-
ing to the soul of a furniture loving homemaker
as a concert grand piano, yet as compactly
beautiful in design as a tiny bracelet watch!

And loaded-simply loaded-with features
that cinch the deal! Tremendously large distor-
tion free 19" Eye -Resting black picture tube
with built-in neutral density filter and all the
other volume building features that distinguish
EVERY new, 1951 Sentinel: World's first
TRULY automatic, flick -of-a -switch tuning,
"Concertorium" sound system, "Program
Puller" built-in tuneable antenna, and so on
and on . miles ahead of the pack!

Yes, it's really alive-and LIVE merchants
will phone, wire or write their Sentinel Distribu-
tors RIGHT NOW

Sentinel TV

Snubs
Service

Calls!

6 RADIO Cr TELEVISION RETAILING  September, 1950
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tube

ONE SOURCE FOR

ALL YOUR TUBE

REQUIREMENTS!

TV PICTURE TUBES
METAL TUBES
GLASS TYPES
MINIATURES

-also GERMANIUM DIODES
and SELENIUM RECTIFIERS.
Stock G -E 100 -percent, to sim-
plify ordering-benefit from
bulk deliveries-profit from
General Electric tube quality
and popularity.

TV PICTURE TUBES

METAL TUBES

GLASS TYPES

MINATURES

RADIO & TELEVISION RETAILING September, 1950
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UYERS realize they're getting top quality with
General Electric. That's why I sell more G -E tubes

faster. It's mighty profitable business for me!" Thou-
sands of radio -TV servicemen agree. Their cash regis-
ters have rung up the gratifying figures. . . . Want to
share in this bonus of extra tube sales, extra profits?
See your G -E tube distributor! He'll be glad to explain
how General Electric-not content with supplying a
first -grade product and setting the pace in new tube
design-helps you harvest sales by vigorous promo-
tions, arresting displays, colorful signs that guide steps
to your door. The illuminated G -E window sign above
is an example. Your G -E tube distributor supplies
these. Write us and let us put you in touch with him.
Address Section 181, Electronics Department, General
Electric Company, Schenectady 5, New York.

OIL ewilizip(n cop

GENERAL ELECTRIC
101-JA7
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JFD No. C671
Additional high frequency ele-
ment peaks upper band re-
sponse. (Specify No. C670 for
Single Bay only)

JFD No. 0681
6 -element dipole section im-
proves broad band response,
steps up gain on lower chan-
nels. (Specify JFD No. C680
for Single Bay only)

JFD No. C691

6 -element dipole and 6 -ele-
ment reflector sections deliver
higher front -to -back ratio plus
extra gain necessary in poor
signal areas. (Specify No. 0690
for Single Bay only)

...The Key to the "top" performance of

" OMMANDAIR"
TV CONICALS

Available with 4" 61ST6 solid
aluminum elements or dowel-
reinforced %" aluminum elements

Built -to -Last
All -Aluminum Construction!
All elements, brackets and crossarms
made of high strength aircraft-type
aluminum alloy eliminate rusting
and corrosion. Stop costly call-backs.

Full -Size Heavy Duty
Element Brackets!
All -aluminum, not plastic. Extra
long gripping surfaces for secure
anchoring of elements.

Unique Bracket Flexibility!
Designed to take any combination of
element arrangements to suit location.

Reinforced Elements!
No. C660 -C691 "Commandair" series
is reinforced with sturdy 8 -inch
wood dowels to eliminate element
whip and vibration. Pressure -sealed,
howl -proof ends prevent interior
corrosion.

Solid Aluminum Elements!
No. SR660 and SR661 arrays utilize
elements made of 61ST6 1/4" OD solid
aluminum rods. Break -proof! Howl -
proof! Vibration -proof!

Engineered for
Maximum Gain!
Up-to-the-minute conical design in-
sures clearer pictures on all channels.

Write for
FREE literature
rompletelY
describing the JFD
"Commandair" Line
of All -Aluminum
TV Conicals.

8" HARDWOOD DOWEL

INSURES STRENGTH

AND RIGIDITY OF ELEMENT

PRESSURE t

SERRATED RFACE
SEALED -END

CREATES TIGHT.

NON -SLIP GRIP M"'"*""ALUMINUM
ALLOY

JFD No. C661
"Cornmandair"
All -Aluminum All -
Band Conical (Spe-
cify No. C660 for
Single Bay only)

JFD No. SR661
"Solid Rod" All -

Aluminum All -Band
Conical (Specify No.
SR660 for Single
Bay only)

MANUFACTURING CO., Inc.
6103 16th AVENUE, BROOKLYN 4, N. Y.

FIRST IN TELEVISION ANTENNAS AND ACCESSORIES

8
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It's no accident
It is no accident that the name
Du Mont has become a symbol for
the finest in all branches of television.

As the pioneer in the development of
the picture tube that made commer-
cial television practicable, Du Mont
is one of the world's largest manu-
facturers of cathode ray tubes. It is a
tribute to Du Mont that many sets,
other than Du Mont, are equipped
with Du Mont picture tubes and
that they also include other parts
made by Du Mont or under Du Mont
patents.

Du Mont is also the world's foremost
manufacturer of fine precision in-
struments employing the cathode ray

tube for scientific purposes. Du Mont
was instrumental in the development
of radar; installed and operates the
country's first television network;
has placed its transmitting equip-
ment in many of the country's lead-
ing telecasting stations.

In the meantime, Du Mont research
engineers are experimenting in new
developments that will mean more
"firsts" for the future.

Alert television dealers are profiting
from Du Mont's wealth of experi-
ence. They will continue to profit
because of DuMont's determination
always to be first with the finest in
television.

PAA- 6.44(1-4&

Copyright 1950, Allen B. Du Mont Laboratories, Inc.  Television Receiver Division, East Paterson, N. J. and the Du Mont Television Network  515 Madison Avenue, New York 22, N. Y.
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Model 16K1. Finest console combination. 16" rectangular black aluminized tube. AM -FM radio.3 -speed automatic phonograph. Genuine
mahogany or blond veneered cabinet with full-length doors.

Floods of reports from dealers everywhere point up history -making
demand for the new G -E Black-Daylite Television line. Public confidence
in its great name, intensified by the new big-as -life, true-to-life pictures,
magnificent cabinetry, and outstanding values, is pushing sales to a newall-time high. "That's for me" respond prospects when you demonstrateG -E Automatic Sound, advanced G -E rectangular black tubes, powerfulG -E built-in antennas, and many other features pioneered or developedby G.E. This big swing to G -E Black-Daylite Television heralds aProfit -Parade you can't afford to miss. Call your G -E TV distributor todayor write to General Electric Company, Receiver Division, Syracuse, N. Y.

Model 1 6C1 16.16" rectangular black
tube. Finely figured doors. Stunning ma-
hogany veneers. Non -marking swivel
casters for easy turning.

10
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Model 16C113. Exquisite, genuine
mahogany veneers. 16" rectangular
black tube. Swivel casters.

cwiztipia

GENERAL
the/ziece

Model 1472.14" rectangular black
tube. Hand -rubbed genuine mahog-
any or blond veneered cabinet.

Big as Lite-Real as Life! Customers
will be happier longer with G.E.'s life
size, lifelike pictures

Model 14C103. Handsome blond
or mahogany veneered console. 14"
rectangular black tube.

Model 1674. Beautiful, modern
blond or mahogany veneered table
model. 16" rectangular block tube.

ELECTRIC
RADIO & TELEVISION RETAILING September, 1950 11



How much ofyour

do you

I

e ask you this question in all honesty.
There's a mighty good reason.

String along with us while we take things apart
and see what the answer might be.
Whatever profit you make on cash sales goes

right into your pocket. That's fine.
But at least 50%, maybe as high as 60%

or 70% of your major appliance sales
in the current and future months

will come from time payment buyers.
If the financing service you are using now

provides a seemingly low rate to your cus-
tomers, it may look good to you. But take
another look. How much protection does itgive you?

Does it take all collection worries off your
shoulders? Does it ensure you maximum sales

possibilities by a liberal but sound policy ofgranting credit, so that you don't lose
possible sales to many good credit risks who
may seem to be on the fringe?
Expertly trained Commercial Credit opera-

tives know how to get the greatest number ofsuccessful sales out of any given number of
applicants. They work with you. They don'tjust skim off the cream and leave you holdingthe bag for the ordinary prospects who areactually the bread-and-butter customers.

That's why we say that Commercial CreditFinancing plans protect your merchandiseprofits . . . and help you make more.
Most wholesalers will back up this statement.Why not ask yours about it. It will payyou in the end.

Helps Dealers Make
More SAL S

More PROF 1 S
More WISH CUSTOMERS

COMMERCIAL CREDIT CORPORATION
A Subsidiary of

Commercial Credit Company Baltimore  Capital and Surplus Over $100,000,000
MORE THAN 300 OFFICES IN PRINCIPAL CITIES OF THE UNITED STATES AND CANADA
12
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It's Rocking the Industry in News... Excitement... Sales!

ZENITH'S AMAZING...INCREDIBLE

"LAZY BONES"
Complete Television Program Selection

From Anywhere in the Room!

Changes Station, Picture, Sound

at the Touch of a Finger!

Demonstrate These "Most Wanted" Television Features
...You'll Find Them All in
1 New Reflection -Proof Blaxide Picture
I Tube. In normal viewing position you en-
joy pictures free from window and room
light reflections, as well as from glare-even
in daylight or fully lighted rooms, the way
doctors recommend viewing !

2 New
"Super -Range" Chassis. Brings in

pictures far clearer than before . . . in
difficult or distant outlying locations where
signals are too weak for most receivers.

a
Connection for Phonevision. If and when
this great Zenith development is approved

vre40
./r5044,'

ENITH
.LnG Derma. RADIO
and TELEVISION

Zenith and Nowhere Else!
as a commercial service and thereby is made
available on present standards, unit may be
attached to bring high-class, costly television
programs right into your home.

A Built-in Provision for Receiving the Pro-
posed New Ultra -High Frequencies on

present standards. With a Zenith, UHF tuner
strips can be readily added to the turret
tuner, so that you will not have to buy a new
set nor will you have to use an external con-
verter.

s..

 15 Millionths -of -a -Second "Gated" Auto-
matic Gain Control. Virtually eliminates

picture flutter from airplanes, cars, dia-
thermy, etc.... by opening a radionic "gate"
for 15 millionths of one second, then closing
it against interference!

C Pre -Tuned "Picturemagnet" Antenna in
U All Models-Built-in, and requires no ad-
justments. Eliminates need for external an-
tennas in many locations.

Never before in Zenith hist y has a tele-
vision improvement met w' h such enthu-
siasm . . . more clamoring public interest
and demand! Overnight Zenith's mirac-
ulous "Lazy Bones" Re  ote Control Tun-
ing has set a new sta ard of enjoyment
in television.

Now-from cl r across the room-Ze-
nith* televis. = with "Lazy Bones" Re-
mote C of and the famous turret tuner
auto atically change programs . . . corn-

tely adjust station, picture, sound,
om a tiny control in the palm of the
and. And there's nothing more to tune !

Not one single knob to adjust or re -tune.
All the necessary adjustments are made
instantly . . . automatically!

Just one eye-opening demonstration
and shoppers become buyers . . . boosters
in their own homes for "Lazy Bones"
Tuning Ease-the biggest thrill in tele-
vision yet! Feature it . . . promote it . . .

watch your sales climb higher and higher
with Zenith-all through '50 !

"Lazy Bones" Remote Control optional at small
cost on all 1951 Zenith TV models

Zenith Radio Corporation, Chicago 39, Illinois  Over 35 Years of "Know -How" In Radionics Exclusively Also Makers of America's Finest Hearing Aids

RADIO Cr TELEVISION RETAILING September, 1950 13



THE CHINESE CLASSIC [Hand -Decorated]
19 -inch Combination, AM -FM,
3 -speed changer, 12 -inch speaker.
In black, ivory, green or red $865*
Avodire Veneer, decorated $875*

THE CHIPPENDALE

16 -inch Console, full-length doors,
12 -inch speaker.
Mahogany Veneer $395*

THE PROVINCIAL

16 -inch Console, 12 -inch speaker.
Mahogany Veneer $339.95*
Avodire Veneer $349.95*
Birch Veneer $349.95*

THE CHINESE CLASSIC

19 -inch Combination, AM -FM,
3 -speed changer, 12 -inch speaker.
Mahogany, Veneer $750*
Avodire Veneer $775*

* BIG -AS -LIFE PICTURES-on table models, consoles and combinations
--with 16- 17- or 19 -inch tubes.

* TRUE-TO-LIFE TOLE-with the famous Stromberg-Carlson audio sys-
tems and concert -type speakers.

* EXCLUSIVE LONG-Llk TUNER -no rubbing or wiping contacts to
wear out or get "noisy"-precision tuning for clearer, sharper pictures.

THE TREASURE CHEST

16 -inch Table Model with doors.
Mahogany Veneer $289.95*
Avodire Veneer $299.95*

THE MERCURY

16 -inch Table Model.
Mahogany Veneer $269.95*

14
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THE GEORGIAN

19 -inch Console, full-length doors,
12 -inch speaker.
Mahogany Veneer $499.95*

THE 18TH CENTURY

19 -inch Combination, AM -FM,
3 -speed changer, 12 -inch speaker.
Mahogany Veneer $695*

h
THE EMPIRE

19 -inch Console, 12 -inch speaker.
Mahogany Veneer $429.95*

STROMBERG - CARLSON!
* PERFECT "TEAMING" OF SIGHT AND SOUND-tuned together on Stromberg-

Carlson's improved Intercarrier System.

* FINE -FURNITURE CABINETRY authentically styled, master -craftsman built, all

cabinet surfaces hand -rubbed.

* "HIDDEN VALUES" in advanced engineering features that give you demonstrable,

exclusive talking points.

And beyond all this, you have the great tradition that has made the name Stromberg-
Carlson the "buy -word" for superior performance for over a generation.

Stromberg-Carlson Company, Rochester 3, N. Y.- In Canada, StrombergCarlson Co., Ltd., Toronto

weffibt
0.40/ / /

New top-quality radios and radio -phonographs
at attractive prices.

THE DYNATOMIC

AC -DC Table Radio, plastic cabinet.
Brown $31.95t
Ivory $33.95t
Red $34.95t

THE MAYFLOWER

AM -FM -Phonograph, 3 -speed
automatic record changer,
12 -inch speaker.
Mahogany Veneer $275t
Avodire Veneer $285t

1Slightly higher in South and West.

THE KENWOOD

17 -inch Combination, AM -FM,
3 -speed changer, 12 -inch speaker.
Mahogany Veneer $585*

plus tax. Slightly higher in South and West.

RADIO & TELEVISION RETAILING  September, 1950
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Another selling tool to
help you get turnover   
increase profits, with

The next 12 pages tell an unusual television story-the
story of Raytheon. This insert is designed to make selling
Raytheon easier for YOU! Show it to your prospects,
page by page. Raytheon's dramatic achievements in
electronics will be news to most of them. So will
Raytheon's great "PROOF of DEPENDABILITY" story.
This insert also sells the features of design, engineering
and styling that make Raytheon an outstanding TV buy.

Don't Miss Out on
This PROFIT
OPPORTUNITY!
Get all the facts about the generous dis-
counts, the substantial profits that can
be yours with this new 1951 Raytheon
line! Contact your Raytheon distributor
today, or write us for full information.

Use this 12 page
insert to make

SELLING
EASIER!

16
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means business!
See the exciting new 1951 line of television sets

built by Raytheon a leader and pioneer in

electronics for over twenty-five years. They give you

latest advances in television and exclusive

Raytheon features you'll want and enjoy.

dependably built
for dependable

(nolo infra e



RAYTHEON gives PROM
LOOK AT SOME OF RAYTHEON';

Radar
Raytheon revolutionized the making of radar
during the war. It now makes more marine
radar than all other companies combined.

Radio
Raytheon was one of the first makers of house
current radios. It was a pioneer maker of
dependable radio sets and has contributed to
their advances.

a mord about

RAYTHEON
Raytheon has pioneered

and lead in radar, radio

and television. It has

designed and manufac-

ured billions of dollars

worth of intricate elec-

tronic devices. Ray-

theon's skill in designing

electronic mechanisms-

its precision methods of production
. .. perfected

during the but modified for peacetime pro-

durduction
.

war,
. explain the superiority

of the new

Raytheon television sets.

Plus Proof of

05-" 4/0
44. Guaranteed by
Good Housekeeping

r4S ADVERTISED TOOtt*
-

PROOF! Raytheon television is
backed by the famous Good House-
keeping Guaranty Seal - extra
proof of dependability.

dependably built



of DEPENDABILITY
1LECTRONIC ACHIEVEMENTS

Raytheon is a pioneer and leader in radio, tele-
vision, sub -miniature and cathode ray tubes.
It makes tubes for 90% of all hearing aids.

Broadcasting Equipment
Raytheon is a leading manufacturer of intricate
electronic equipment for television and radio
broadcasting.

?aytheon Dependability

X5E-41.7-17-

CIDIra.724575114.V.LIGI

PROOF! Raytheon television is backed
by the most liberal one-year Warranty --
guarantees replacement of electronic parts
and tubes, including picture tube.

OttpT I ON 4.
s -c toNotft

F45

L
1)z
(4.

OF 9.p.
 LABO

PROOF! Raytheon television is
backed by the Underwriters' Labo-
ratories Seal - another prized
guarantee of dependability.

tow ottorFuND Of

4', Guaranteed by
o*"

Good Housekeeping
4r4,_

ut AS ADVERTISED 11kt-0.*

or dependable performance



THE NEW 1951

E CONSOLETTE
idel C-1 104
12" Super -Circle Screen console
el. Handsome mahogany cabinet.

THE CATALINA
Model C-2002
20" rectangular screen tele-
vision console model. Limed
oak cabinet with doors.

THE MAYFAIR
Model C-1715

17" rectangular screen con-
sole model. Limed oak cabinet.

THE MARQUIS
Model C-1714
17" rectangular screen console model.
Mahogany cabinet.

CONSOLE

THE CRITERION
Model C-1602
16" Super -Circle screen console model.
Mahogany cabinet.



EtAYTHEON LINE
IODELS

THE MOZART-Model C-1716
17" rectangular screen television console.
Handsome mahogany cabinet with half -door
panels.

THE CLAYTON-Model C-2001
20" rectangular screen console model.
Mahogany cabinet with doors.

No Compromise with Quality!
You can depend on the quality of each and every Raytheon television set. It is

carefully made of fine parts and materials . . . contains a complete tube comple-

ment. Raytheon uses no manufacturing short cuts . . . practices no false economies

. . . leaves out no parts in order to reduce costs. This refusal to compromise with

quality is another reason why a Raytheon is dependably built for dependable

performance !

ire talking about



THE NEW 1951
TABLE MODELS

THE ROVER - Model M-1106
121/2" Super -Circle Screen table model. Ma-
roon leatherette cabinet.

THE DICKENS-Model M-1402
16" rectangular screen table model. Mahog-
any cabinet.

RtYTIRPN

THE RAMBLER-Model M-1403
16" rectangular screen table model. Maroon
leatherette cabinet.

THE RANGER - Model M-1404
16" rectangular screen table model. Blonde
leatherette cabinet.



RAYTHEON LINE
COMBINATION MODELS

THE ADAMS-Model RC -2005
20" rectangular screen television with AM -FM radio

and 3 -speed phonograph. Magnificent mahogany

cabinet.

iii

THE SANTUNG
Model RC -1719
17" rectangular screen tele-
vision with AM radio and 3 -
speed phonograph. Modern
Chinese cabinet in limed oak.

IL

THE SAVOY - Model RC -1718
17" rectangular screen console model. Mahogany
cabinet with doors.

OR DEPENDABLE PERFORMANCE! Guaranteed by
Good Housekeeping

A0VIPI1510 {NW.



RAYTHEON'S Dramatic
Will Reach 55,000,000 Readers   

Many in Your Community:
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Raytheon backs you up with a dramatic
new advertising campaign in Life, The
Saturday Evening Post and Good House-

keeping. The combined readership of
these magazines totals over 55,000,000.
This new campaign will cause more and
more folks to talk about Raytheon. Many

TV prospects right in your community
will see these ads-want to try a Raytheon.
This adds up to extra sales opportunities
for you!

Latest Advances in Television
1

Really BIG Pictures

Your customers can

choose between Ray-

theon's life-size rec-

tangular tubes-and

the Super -Circle tubes. Pictures are clear,

sharp, steady.

Quick and Easy Tuning
Raytheon's exclusive
"Ray -Dial" continuous
tuner works as easily as a
radio tuner. One knob
tunes all 12 channels . . .

synchronizes picture and
sound. This super -sensi-

tive tuner gives more stations, better pic-
tures, way out in the country reception.

3
"Hi-Lite" Picture Power
The brilliance and contrast
range of picture detail de-
pend on providing a picture
tube with the ideal power
for which it was designed.
Raytheon's engineers put
extra emphasis on providing
the highest power consistent
with optimum ratings.



Vational Advertising!

Schedule of
Raytheon National Advertising

LIFE

September .

October

November . .

. 18th

16th

20th

THE SATURDAY
EVENING POST

October 7th

November . . . 11th

December . . . 9th

GOOD

HOUSEKEEPING

October
November

December

xel-usive Raytheon Features!
6 4111\011

4

Built-in Ray-Tenna
Antenna
Raytheon'sexclusive Ray-
Tenna is adjustable by a
single knob and is channel -
selective. It is designed to
receive all available TV sig-
nals. It saves the expense
and nuisance of an outside
aerial in locations where

one is not needed.

5

Balanced Magnetic

Speaker

To insure faithful sound

reproduction, Raytheon's

speaker is scientifically
engineered ... using care-

fully balanced quantities

of Alnico 5 magnetic substance. Raytheon

also gives you built-in tone-balance control.

people are talking about

Craftsmen-made,

Smartly Styled
Cabinets
Raytheon's magnifi-
cent cabinets are au-
thentically styled and
are precision-made by
expert craftsmen.
Woods and finishes are of finest quality. The

beauty of a Raytheon cabinet adds new dis-

tinction to any room.



AGGRESSIVE
RAYTHEON'S a POWERFUL PROMOTION DE

Raytheon's sales helps provide everything you need to get more folks into yo

store to look at the new 1951 Raytheon TV line! All this-PLUS display materi

1. Power -Packed
Dealer Ads

*P1/
OtriSTAIVOING

\g/8 1,51

k. new mat book provides ads to
ring more customers into your
tore .. . pre -sell them on Raytheon.
Tats range from 1800 to 100 lines
n size.

2. Radio

Scripts for 20 -second and 1 -minute
radio spots sell the new Raytheon
line. Radio brings more customers
to your store.

7. Counter Cards and Point of
Sales Displays

B.A.

Card reproduces Raytheon's Good Housekeeping ad in full color.
elps you cash in on proven selling power of Good Housekeeping Seal.

Novel Raytheon display features a clown whose head keeps moving.
its animated -action attracts attention, makes people stop, look and
k about Raytheon.

Colorful Card features Raytheon's "Proof of Dependability" selling
eme. Side pocket gives space for line folders so customers can help
emselves.

Dramatic point of sale easel display-almost 5 -feet high-is designedr position next to a Raytheon console model. Captures prospects'
ention.

3. Television

Recorded TV films about ti
new Raytheon line are avai
able for your use.

8. Decorative Pennants

\ 0014 000'1
11011,

A set of five new and col
orful pennants-printer
on both sides - dresse
up your store and helps
sell Raytheon. Ideal fo
wire hangers.

9. Catalogue

Dealer catalogue
helps you demon-
strate and sell your
customers on Ray-
theon. A powerful
aid to help clinch
sales.

Royfilto



MERCHANDISING!
LL ATTRACT MORE PROSPECTS TO YOUR STORE!

our store-PLUS gimmicks to help you close more sales! Use this package of

3'n, tested promotional helps and cash in-but BIG!

4. Line Folders and
Envelope Stuffers

Aorful folder .. . ideal for a mail -
g piece . . . sells the new line.

;'ogle sheet envelope stuffers also
ailable on each model.

10. Owner's
Operating Guide

Show it to your customers to
explain how easy to operate
a Raytheon is. It makes a big
hit!

5. Colorful
Banners

These two banners in your
window attract attention . . .

invite folks in to see the new
Raytheon line.

11. Raytheon Back-
ground Folder

This 4 -page folder dramatizes
Raytheon's electronic achieve-
ments. Helps you sell customers
on Raytheon's dependability.

6. 24 -Sheet
Posters

You can cash in on the selling
power of outdoor advertising
with two dramatic new 24 -
sheet Raytheon posters.

12. Price Tags

Tag on every set sells Raytheon's
"Proof of Dependability" claims
hard. It gives customers added con-
fidence in Raytheon.

oost your television profits!
EMENT

Os- ' 4,04,

Guaranteed by
Good Housekeeping

AS ADVERTISED itkt
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592 W. '0 ickeros Ave, Chico 39, s

subsidiary of
RAYTHEON MFG. CO.



impler Systems, Better Forms, Key

to Profit Control !

Bedford Radio Sales and Service Find
the Key to Successful Operation

Joseph Chasin, Secretary -Treasurer,
Bedford Radio Sales & Service, Brooklyn, N. Y.

Television is terrific, but it has caused many businesses
1,) go broke," says Joseph Chasin, a leading radio and
.levision dealer. "Positive, foolproof control over every
peration and function is a must-or else. In the very
eginning we let people who were experienced in their
Decialized field help us solve our new, intensified record
'riting and systems problems."

Standard Register Systems assure PROTECTION against

the Standard Electric
Form Flow Register.

Fully automatic!
Vrite, touch a button,
>at's all! Hundreds of
other models desk,

counter and portable,
for every record

need in business.

Standard Register
Originator of Pin -Wheel Feed

and Marginally Punched Continuous Forms

THE STANDARD REGISTER COMPANY, 1309 CAMPBELL STREET, DAYTON 1, OHIO

PACIFIC COAST: Sunset McKee -Standard Register Sales Company, Oakland 6, California.
CANADA: R. L. Crain Limited, Ottawa. GREAT BRITAIN: W. H. Smith 8 Son, Ltd., London.

profit leaks, losses, mistakes, delays and disputes by pro-
viding a complete, accurate and efficient record of every
transaction. Standard's COMBINED FORMS and CONSECU-
TIVE NUMBERING safeguard sales, service, collections,
audit ... PROFITS.

GET THIS HELP . . . NOW
Let us send you Standard's publication BUSINESS AIDS in
which prominent dealers in your field tell their systems
stories . . . it's FREE! And let Standard's nearby Repre-
sentative, skilled in Paperwork Simplification, help de-
sign and apply the best forms and writing methods for
you; A FORM FLOW REGISTER ... UNIT ZIPSET
KANT-SLIP Continuous Forms (typewriter) System.

I

411

0

o MAIL THIS TODAY!
0 The Standard Register Company0 1309 Campbell

Street, Dayton 1, OhioPlease send me, without obligation,B
AIDS,

O

0

0 containing practical-experiece
articles on systems

and forms as used in our business.
Name

0 Type of Business

Street Address0
0

City

Zone State

O

O

O

O

O

O

O

O

O

O
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You, too, will want
to do business with

be
television, complete with all
of the features: Single dial
control, built-in antenna

with electronic tuning and
tandout performance.

TB16, complete with
as illustrated.

NWEAV.t.

' Niuutuau,



* Leader for price

Review the products and the policies

behind them. Then you, too, will join

the fast-growing group of dealers in

Westinghouse Television. Here are real

consumer values. Here are

continuing year 'round profits

with the most progressive line

in Television today.

Also see the com and radio -

phonographs at your Westinghouse ributors.
VIESTINONOUSI ELECTRIC CORP. TREVISION-RADIO DIVISION SAMSUN PA.,



IT'S CONCENTRATED! IT'S CO-ORDINATED! IT'S COMPLETE!

Columbia's gigantic new fall
record selling promotion starts off
with America's favorite maestro

ANDRE KOSTELANETZ
Columbia's big comprehensive campaign for fall roars into high
gear with a gigantic, six -week promotion on Andre Kostelanetz
-now celebrating ten years of matchless recording achievement
for the House of Stars! And with a great new album of Irving
Berlin music added to his tremendous Columbia Record rep-
ertoire, another of his popular, sure-fire sellers!

Andre Kostelanetz featured in campaigns in TRADE, "GOOD
MUSIC" and CONCERT PROGRAM publications. PLUS CO-OP
NEWSPAPER, CO-OP RADIO and publicity promotions! PLUS
colorful STORE MERCHANDISING, WINDOW DISPLAY CON-
TEST, SPECIAL RADIO STATION SERVICE !

And-The Best LP Salesman Since LP
Itself! The New Columbia LP Changer
Attachment Model 104. Plays all sizes of
331/2 LP Records automatically -7-, 10 -
and 12 -inch.

READY YOUR
STOCKS NOW!

Ride the Rising Spiral of
Columbia Record Sales This Fall!

COLUMBIA RECORDS
Originator of 331/3 LP Records --One Speed Is All You Need"Columbia," "Masterworks" so and (§ Trade Marks Reg. U. S. Pat. Off. Marcas Registradas

32
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3 new Style and Value Leaders!

in
Velvet Voice Radio

You can hear the difference!
Get yourself talked about! Arvin front now, and watch the

Give your customers
something to shout about! Deck
your window and your display
with these sparkling new Arvin
4, 5, and 6 -tubers. Arvin Velvet
Voice tone-stunning new Arvin
colors - jewel-like lucite edge -
lighted dials and matching
knobs-all combine to make the
most sensational line of table
model radios America has ever
seen! Swing into action on the

business roll in!

Arvin Velvet Voice Radios are advertised to
millions in these great national magazines!
Use Arvin displays and newspaper mats to
tie in with Arvin's national advertising!

Write, wire, or phone for distributor's name

ARVIN MODEL 450-T

Most sensational 5 -tube performance
in radio history! Beautifully styled.
Velvet Voice tone system. AC/DC
superhet, 5 tubes including rectifier,
Alnico speaker. Underwriters' listed.
(Ivory finish, $21.95)
Model 451-T same chassis, but with
edge -lighted lucite dial, lucite knobs,
finish -o -gold appointments, in Wil-
low Green, Ivory, Ebony, or Sandal-
wood, $24.95

ARVIN MODEL 461-1 $2995
(Walnut)

Six tubes including rectifier, with
one stage of tuned radio frequency,
three -gang variable condenser, con-
tinuously variable tone control! All
housed in the most beautiful cabinet
yet designed - with Arvin Velvet
Voice tone to make ear appeal as
outstanding as eye appeal! There's
not another radio to match it for
performance at this price! (Model
460-T in Ivory, Willow Green, San-
dalwood, $34.95.)

ARVIN MODEL 440-T
Kidproof, Shatterproof!

Six Smart Colors!
There's no end to the sales appeal of
this most famous of all small radios!
For kids, the cabinet's non -break-
able. For women. it's the right color
accent for any room. For school,
hotel, or hospital use, it's the right
size for tucking into small space.
AC/DC superhet, four tubes includ-
ing rectifier, Alnico speaker-a whale
of a radio for very little money! And
those colors make a terrific splash in
windows and on counters!

1495

Other table models $12.95 to $54.95;
radio phonograph consoles $129.95 to

$159.95.

Arvin Industries, Inc., Columbus, Indiana (Formerly Noblitt-Sparks Industries, Inc.)

RADIO & TELEVISION RETAILING  .September; '1950

All prices subject to change without notice.
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Raclogon6raphs
 Brand new from the floor up, that's the new
line of smash value General Electric radio -phono-
graphs! Featuring sensational G -E Electronic
Reproducer for the world's finest record repro-
duction ... a single tone arm for all 3 speeds, all
sizes of records ... cabinetry outstanding in superb
styling and choicest mahogany or blond veneers.
Backed by an avalanche of profit-building promo-
tion, there's a sure-fire value for every purse and
taste. It will pay you to get this whole, exciting
story from your G -E radio distributor today or
write General Electric Company, Receiver Division,
Electronics Park, Syracuse, New York.

Model 755. Luxurious 3 -
speed automatic radio -phono-
graph! FM -AM radio. Deluxe
18th century cabinet with full
length doors. Genuine mahog-
any veneers, top and sides.

$279.95*

Model 740. G -E 3 -speed
automatic radio. phonograph
with a 5200.001os:s! Powerful
AM radio. Genuine mahogany
veneered cabinet, top and
sides. Smartly styled doors.

$169.95*
Model 752, (illustrated at
right). New 3 -speed automatic
radio.phonograph! Superb
AM -FM radio. Genuine ma-
hogany veneered cabinet, top
and sides. Swirl figured doors.

$229.95*
In beautiful blond, Model 753,
(left) $239.95*

"Prices slightly higher West and South.
Subject to change without notice.

RADIO Cr TELEVISION RETAILING  September, 1950
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Sett, Eoeuilimpect
with this sensational fall line-up of

WEBSTER-CHICAGO
FONOGRAFS*

A Fonograf to fill every preference!
Now, with this complete Webster -Chicago line, you can satisfy the model pref-
erence of every prospect who comes in "shopping" for a phonograph.

And you'll also be ready for the other prospects who will come in looking
for Webster -Chicago Fonografs after seeing them advertised in the leading na-
tional magazines this fall.

EVERY MODEL PLAYS ALL 3 SPEEDS -ALL 3 SIZES!

Portable automatic Fonograf

A top seller because it has every
wanted feature! Automatically
plays 33%, 45, 78 rpm records
in 7", 10", 12" sizes. Beautiful
burgundy leatherette carrying
case.

tv

Automatic home Fonograf

Excellent tone quality makes the "608"
popular with music lovers. Sensitive
tone and volume controls allow full
choice of reproduction tones. Has
same changing mechanism found on
today's finest combinations.

Manual portable Fonograf

Sure to be a fast seller-com-
bines high quality with a sensi-
ble price. Plays all three speed
records in all three sizes.
Smartly designed case in strik-
ing burgundy leatherette.

Backed by the most complete dealer
cooperative advertising program in years !

Newspaper Mats  Displays  Radio Spots  TV Spots
Aside from a rounded national advertising campaign, you're backed to the hiltlocally by this strong Webster -Chicago

program. Write today for full details onthis effective, sales-building campaign.
*T. M. Reg.

WEBSTERNCHICAGO 5610 Bloomingdale, Chicago 39
QUALITY
36

MANUFACTURERS FOR MORE THAN 3 5 YEARS
RADIO Cr TELEVISION RETAILING  September, 1950



TV -FM -AM Consoles!

Open Face Consoles! ,....,..--,--
.,--

Huge 14"-16-19" Pictures P - -
'

I 1

3 -Way Combinations!

Rectangular "Black" and Round Tubes!

r

. the Line with Everything!



. . . cabinetry created by G. McStay Jackson !

These beautiful new cabinets reflect the ultimate in styling
by G. McStay Jackson, world-famous furniture designer!

Superb new cabinetry in Rich Honduras Mahogany
and lovely Blonde Korina lend distinction to every setting!

SPECIAL 14
(Model 9200-A)

Huge 14" screen priced
for every budget! Rich
Mahogany with forest green
leatherette front panel. 17
tubes plus 2 rectifiers.

ROYAL DELUXE 16
(Model 9120-9)

Every home will be proud to
own this stunning 1 6" TV

Console! In hand -rubbed
Mahogany ... or lovely

Blonde Korina (Model
9120-F). 23 tubes plus

3 rectifiers.

SPECIAL DELUXE 16
(Model 9120-A)

Big 16" screen . . . rich
Mahogany styling! The answer
to table TV sales-bigger
pictures in a smaller cabinet!
23 tubes plus 3 rectifiers.

SUPER DELUXE k.
(Model 9120-0!

Giant 16' screen. Lustrous
hand -rubbed Mahogany;

smart half-length doors. Also
(available in Blonde

Korina 9120-E). 23 tubes
plus 3 rectifiers.



. exclusive One Knob Picture

(ontrol with Channel -Eye Tuning!

Tune standing up...no bothersome
Ilending over or stooping to dial because

amazing Channel -Eye Tuning flashes

lition call letters UP TO MEET
tUR EYE! Here are features you can

and sell AND SELL! Exclusive
g with Stewart -Warner!

 BUILT-IN AERIAL

 NEW RECTANGULAR
"BLACK" TUBE

 MIRACLE TURRET
TUNER

... more tubes for more power!

J

 "GATED" AUTOMATIC
GAIN CONTROL

-wart-Warner Dyna Power Television introduces an
entirely new standard of performance to the TV world!

,-e tubes for more power, assuring greater distance reception and
finer picture clarity, even in "fringe" areas!

Huge 16" screen perfect
for your TV -only customers!
Rich Mahogany; full-length
doors! 23 tubes plus 3
rectifiers.

The utmost in home
entertainment . . . 16'

TV -FM -AM -3 -Speed phono.
Gracious Mahogany cabinet

... record storage space.
28 tubes plus 3 rectifiers.

Complete home entertainment
center -16" TV -FM -AM
3 -Speed Phono! Luxurious
Mahogany Styling ... full-
length doors. 28 tubes
plus 3 rectifiers.

(Model 9122-141)

The Granddaddy of them all
in picture size and luxurious

styling! Giant 19" screen
with FM -AM radio and

phono jack. 28 tubes
plus 3 rectifiers.

vw)ct
frcet, Colmf-e2U.,

Nuo Qkoho

 GYROMATIC
PICTURE LOCK

 FAMOUS DYNA-POWER CHASSIS



STftUARRIMIERS

All new for '51! A complete radio line with ever -,

thing you need for bigger radio profits! Stunning
table radios...sensational portables...luxurious
combinations, all paced by famous "Concert
Grand" Tone! Set your sights on your biggest
radio year with Stewart -Warner for '51! Contact
your Stewart -Warner distributor-todayl

AM -FM TABLE RADIO
(Model 9151-A)

Strikingly modern . . . in

lovely two-tone brown and
ivory! Super -sensitive re-
:eption, plug-in phono sock -
at! The perfect profit num-
Der in FM areas!

DELUXE RADIOS
(Model 9152-A)

itunning new triumph in
able radio design! 3 Mod-
ds to choose from. Smartly
tyled in lustrous Brown and
vory Plastic . . . or in rich
Hack or Brown!

$ M I
STEWART-WARNER ELECTRIC Division of Stewart -Warner Corporation

1826 Diversev Parkway  Chicago 14, IllinoisCanadian Factory: STEWART-WARNER ALEMITE CORPORATION OF CANADA, LTD., Bellow:11.

AMAZING "TURNABOUT"
PORTABLE-TABLE RADIO

(Model 9153-A) - Sensation of
the industry! A thrilling port-
able-tuck handle in, and it's
a beautiful table radio! Forest
green case high -lighted by
French gold grille! AC, DC, or
Battery! Lightweight, compact,
powerful. At home evary-
where the year around!

AM -FM CONSOLE COMBINATION (Model 9150-D)
The console with everything ... AM -FM Radio and 3 -Speed Phono
with one needle, one tone arm, one spindle for all sizes, all
speed records. Rich Mahogany styling.

sttwaermaar

AM CONSOLE RADIO -PHONOGRAPH

(Model 9154-C) And to spearhead your or'
sole sales-a thrilling new price leader! full

AM broadcast reception ... new 3 -speed

Phono in convenient pull-out drawer!



Over 30,000 readers in the Television Industry look to the pages of the exciting, informative and entertaining
TELEVISION MIS -INFORMATION for the "lowdown" on the news, the facts behind distortions of the
news that rarely make the trade press, and predictions of things to come.
Here are a few of the two previous issues' predictions that came true:

1- New Tube Types
2 - The Great Demand for 19" T -V Sets
3 - Advertising Exaggerations
4 - Establishment of Standards for the Industry

The third issue of Television Mis-Information is on the press! Its circulation will be limited to 40,000
copies. Be sure you reserve your copy. Mail coupon below.

KEEP INFORMED! Get the latest information on Sheldon's complete line of Rectangular, Glass -Metal
and Round Television Picture Tubes shown in its "General Characteristics & Dimensions" Wall Chart.

SHELDON ELECTRIC CO.
Division of Allied Electric Products Inc.

68-98 Coit Street, Irvington 11, N. J.
Branch Offices & Warehouses: CHICAGO 7, ILL., 426 S. Clinton St. LOS ANGELES 26, CAL., 1755 Glendale Blvd.

KEEP INFORMED! Mail coupon TODAY for your FREE copy of
Television Mis-Information No. 3 and Sheldon Picture Tube Wall Chart.

Sheldon Electric Co., 68-98 Coit St., Irvington 11, N. J. 3

0 Send me "Television Mis-Information"
0 Send me Sheldon Picture Tube Wall Chart

(They're both FREE . .. but please print your name)

Name Title

Company.

Street

I
INCity

Zone.
Namr ace me mr ow mow im IN um vs ce!tmiate=ma simi=ima m.111

RAY TUBES FLUORESCENT LAMP STARTERS AND LAMPHOLDERS SHELDON REFLECTOR AND INFRARED LAMPS
PHOTOFLOOD AND PHOTOSPOT LAMPS SPRING -ACTION PLUGS TAPMASTER EXTENSION CORD SETS AND CUBE TAPS RECTIFIER BULBS

NATURAL IMAGE

SOFT GLOW

ViCtUUt rat

I 11LEVISION PICTURE TUBES CATHODE

41.ADIO Cr TELEVISION RETAILING  September, 1950 41."



Automatic Brilliance Control.

Improved focus stability with variations
in picture brightness.

14 and 16 Inch big screen rec-

tangular and round picture tubes
in chassis of superior performance
that provide unmatched reception
in all areas. De Luxe custom-built
cabinetry seldom seen in other
than high priced custom-built
models. The epitome of beauty
and performance.

MODEL S -6C55

16 Inch Rectangular glare -free filter
glass screen. Gorgeous mahogany veneer
de luxe console cabinet with closing

doors. Tilt -back angle front panel for
downward viewing. Full range 10 Inch

concert quality fidelity speaker. Built-in

'FADA-SCOPE antenna.

Matching Tables for All Table
Models Available!

MODEL R-105.0 . . 16 Inch
Table Model in exquisite
mahogany veneer cabinet.
Built-in 'FADA-SCOPE' an-
tenna. Television's greatest
performer in Metropolitan,
Suburban and Rural areas.

MODEL 5-1060 . , 16 Inch
Rectangular tube table,
model receiver. Beautiful`
matched grain mahogany
veneer custom-built cabinet.
Built-in 'FADA-SCOPE' an-
tenna.

MODEL S -4T30 .

14 Inch Rectangular
tube table model re-
ceiver. All mahogany
veneer custom-built
cabinet. Built-in -
'FADA-SCOPE' an-
tenna.

MODEL R-1045
121/2 Inch table model
receiver. Television's
greatest performer in
Metropolitan, Suburban
andRuralareas. Built-

an-
tenna.'FADA-SCOPE'

FADA RADIO & ELECTRIC CO. INC.
42
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REVO1111101111ES TV
Improved picture stability for weak or
noisy areas.

Improved picture quality through use
of direct coupled video amplifier.

The two closing door models pic-
tured must be seen to be truly
appreciated. They are products
of the ace cabinet makers art.
Every 1951 model is far ahead
of the field in engineering design
and beauty. No dealer should be
without Fada TV on display. See
your nearest Fada Jobber for
details

MODEL S-4715 .

14 Inch Rectangular
tube table model ma-..
hogany veneer receiver
with moulded plastic
picture frame front. An
ace performer in all
areas. Built-in 'FADA
SCOPE' antenna.

4ODEL S.4C20 . . . 14 Inch Rectangu-
r tube De Luxe console of rich

tahogany veneers with tilt -back angle
:'ont panel for downward viewing.
wilt -in 'FADA-SCOPE' antenna.

MODEL S -4C40
14 Inch Rectangular glare -free filter
glass screen. Built-in 'FADA-SCOPE
antenna. AGC circuit chassis. Beautiful
cabinet console with closing doors. Tilt-

back angle front panel for downward
viewing. 10 Inch concert quality speaker.

MODEL R -102S 16 Inch
De Luxe mahogany veneer con-
sole with maroon gold band
decorated glass front screen.
Full range 10 Inch concert
quality speaker. Television's
greatest performer Metro-
politan, Suburban and Rural
areas. Built-in 'FADA-SCOPE'
antenna.

BELLEVILLE, NEW JERSEY
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A new line of Svitail Sa4Z1
DECCA PHONOGRAPHS

S ...0 Piricfzi

Model DP -61

Last Word

in Portable

Radio -Phonographs

Plays records of all speeds (45, 78,
331/4 r.p.m.) and all sizes automati-
cally . . . 5 tube high sensitivity radio
... 5" Alnico speaker ... built-in loop
antenna. Handsome case waterproof
simulated leather, rust color ... brass
locks and hardware. A.C. only.
(183/4"x 16"x 9")              

Model DP -70

Budget priced Portable Phonograph

Handsome 3 -speed phonograph ... 5"
Alnico speaker ... lightweight pick-up
. . . permanent type sapphire needle
for all speeds (45, 78, 331/2 r.p.m.).
Case lock corner wood frame; water-
proof simulated leather covering; lu-
cite handle. Weight 9 lbs. A.C. only.
(121/2"x 121/4"x5")

Model DP -32

Excellence in Portable Phonographs

Plays all records at all speeds (45,
78, 331/3 r.p.m.) automatically. De-
signed to deliver the ultimate in tonal
reproduction . . . extra large chassis,
61/2" Alnico speaker, with oversize
magnet and heavy duty transformer

. deluxe luggage type case in multi -
tone brown simulated rawhide. A.C.
only. (183/4"x 151/4"x9")    6           

Model DP -72

Deluxe

Portable Phonograph

Plays all records at all speeds (45,
78, 331/3 r.p.m.), smaller than a port-
able typewriter (and lighter too), 5"
Alnico speaker . . . separate tone and
volume control: Case lock corner
wood frame, waterproof simulated
pigskin leather covering, padded and
saddle -stitched . . . weight 9 lbs. A.C.
only. (12'/2"x 121/4"x 5")

Model DP -51

Compact

Portable

Radio -Phonograph

5 tube radio, 5" Alnico V P.M. speaker
. . . built-in loop antenna . . . phono-
graph plays all records (45, 78, 331/2
r.p.m.) . . . lightweight Deccatone
arm, finger -flick needle control. Wat-
erproof simulated leather . . . brass
locks and hardware ... weight 12 lbs.
. . . A.C. only. (16"x 61/2"x 101/2")               

Model DP -47

Frank Luther Children's Phonograph

For the youth (very young) market
. . quiet, constant speed motor, 78
r.p.m. . . . 2 tube chassis with volume
control... heavy duty Alnico speaker

. cabinet formed of tough unbreak-
able steel, finished in four brilliant
colors. Weight 4 lbs., A.C. only.
(11"x7"x81/2")

Also available as a 3 -speed player,
Model DP -49.

NEW DECCA 45 RPM PHONOGRAPHS
Model
P-903

Model
P-904

Model P-903 Portable Automatic Phonograph - Record changer is
an RP -190 with gold finished metal motor board

. . . 4" x 6"electrodynamic speaker . . . plays twelve 45 r.p.m. records
automatically. (7"x 111/2 "x 111/2")
Model P-904 Automatic Table Radio -Phonograph - Silent sapphirepick-up . . . plays up to ten 45 r.p.m. records automatically
. . . sensitive 5"x7" electrodynamic speaker. (73/4"x 12"x 14")
Both instruments in handsome
maroon plastic cabinets of
pleasing functional design.

PHONOGRAPHS

ALSO AVAILABLE
(Not Illustrated)
Model P-901

Automatic Record Changer
Plays up to 10 records auto-
matically (45 r.p.m.).
Model P-902

Automatic Table Phonograph
Plays up to 10 records auto-
matically (45 r.p.m.)

GET IN TOUCH WITH YOUR DECCA BRANCH OR DISTRIBUTOR TODAY!
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Since 1932

REGAL REGAL 16" MODEL 06131
The peer of all 16 -inch table models. Super -
powered 30 -tube chassis (plus picture
tube) with Keyed Automatic Gain Control.
Smart Mahogany veneer cabinet.

Has Built the Best ...Not the Most!
With each passing year the fame of Regal tele-

vision trouble -free, brilliant performance grows

with both dealer and consumer alike. Regal

acceptance has been built without fanfare, high

pressure salesmanship or exaggerated claims.

But like all fine things, Regal televsion franchises

are available only to a limited number of deal-

ers who want to feature the best, not the most.

If you are interested in ever increasing consumer

acceptance, it will pay you to add your name to

the distinguished list of authorized Regal dealers.

REGAL 19" CONSOLE MODEL 2219

Another example of Regal leader-
ship in value and performance.
More tubes, more gain, more power
for finer performance under all re-
ception conditions. Smartly styled
mahogany veneer console cabinet
will win immediate acceptance as it
will fit into any home decor.

See Your Regal Distributor or Wire, Phone or Write
Direct to Factory for Full Dealer Information

REGAL ELECTRONICS CORP. * 603 W. 130th STREET, NEW YORK 27, N. Y.
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CROSLEY SETS THE PACE WITH THE

HERE'S A REAL PACE -SETTER!

It's just one of the exciting new '51
Crosley models designed to offer the
ultimate in today's Big Picture TV. It's
beautiful ... it's big-with a brilliant
19 -inch picture tube and plus power to
back it up. MODEL 11-443 MU

/

O

16

Crosley for '51-clear, big pictures
from a wider viewing angle.

ORDINARY
VIEWING ANGLE

CROSLEY\VIEWING ANGLE

THE PACE -SETTING

INCH A magnificent new Crosley
TV Console, styled in Honduras

mahogany veneer or blond wood. Hand-
some bow -front cabinet designwith a big,
clear 16 -inch picture tube. Model 11-446

16INCH A beautiful compact col

sole designed to meet the di

mand for Big Picture TV at an attractii
price. With a big rectangular 16-ittl
picture tube. Model 11-445

46
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1EW LOOK IN TELEVISION

ccleirridthyl
WITH

ROOM .11.1610044
It's the TV line you can really demonstrate!
Crosley's proscenium arch gives FULL ROOM
VISION the whole family can enjoy. Your cus-
tomers can see for themselves clearer, brighter
pictures from a wider viewing angle! The new
Crosley line for '51 is a completely new con-
cept in Big Picture TV.

Outside
 Exclusive Big Picture Family Theatre Screen*
 Magnificently beautiful cabinets

Inside
 New Big Picture Super -Powered Circuit
 Exclusive Big Picture Patented Built-in Dual

Antenna
 Keyed -Automatic Gain Control to hold con-

trast constant
Inside and out, every Crosley TV set has been
engineered to give clearer, brighter pictures-
with the plus power your customers need for
the finest in Big Picture TV.
*patent Pending

Crosley's full '51 line includes 24 beautiful models-
designed and priced for every purpose.

Built-in Automatic Dual Antenna is patented
... and exclusive! It's a high and low
channel antenna which actually gives you
two antennas in one. No manual adjust-
ment is ever necessary. We believe it the
most efficient and sensitive built-in an-
tenna on the market today.

For full details about the new Crosley 1951 TV line, write us for
the name of your nearest Crosley Distributor:

Crosley Division
Avco Manufacturing Corporation
1329 Arlington Street
Cincinnati 25, Ohio

JEAS ARE COMING FROM CROSLEY

NCH An all -entertainment con-
ile with fine radio and three -speed

player. Available in mahogany
or blond wood. Brilliant 17 -inch

gular picture tube. Model 11-444

17INCH
A compact table model,

available in striped mahogany ven-
eer or blond wood. Brilliant reception
on a big 17 -inch rectangular picture tube.
Model 11-442

INCH A beautifully designed open-
faced console available in striped

mahogany veneer or blond wood. Big
Picture TV on a 17 -inch rectangular pic-
ture tube. Model 11-453

17 197
INCH gorgeous period cabinet in
mahogany veneer, Model 11.454.

Modern cabinets in mahogany or blond
woods with three-quarter doors, Models
11-458 and 11-483.

ADIO Cr TELEVISION RETAILING  September, 1950 47



NEW BIG PICTURE TV THAT'S CLEAR CLOSE UP BECAUSE
OF ADMIRAL'S REVOLUTIONARY NEW "FILTERAY" TUBE

ON TV "Stop the Music," ABC-TV Network, Thursdays, 8 PM, EDT.
"Lights Out," NBC-TV Network, Mondays, 9 PM, EDT.

.48

Now, Admiral . . . world's largest in
TV combinations . . . hands you the
key to high -volume big -ticket sales
. .. a new 19" tube combination with
glare -free, movie -clear pictures that
are CLEAR CLOSE UP because of the
revolutionary new Admiral' Filteray"
tube. Opens up even the smallest home
or apartment as a GIANT PICTURE
TV prospect. Included in the one low
price are Admiral's super -powered TV
chassis; built-in directional Roto-Scope
antenna; famous Triple Play Phono-
graph; long distance Dynamagic
Radio; and a superb modern cabinet
that is a furniture maker's masterpiece.
Order now from your distributor!

NEW 1951

50

Model 39X35-Walnut, Plus Tax-Mahogany slightly higher.
Prices slightly higher south and west, subject to change without notic4
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NOW! A EULLY AUTOMATIC

ANTENNA ROTATOR BY ALLIANCE

with The Most Accurate Indicator On the Market!

Only ALLIANCE delivers
a national TV campaign to five

million viewers around 60 stations.

Has more than 250,000 users
Comes with special "Zip" feature

4 -conductor cable.

The famous Model DIR also available with handy-
North - South - East - West indicator. Approved by
Underwriters' Laboratories - guaranteed for one year!

Ilia e Many ng Co
Alliance, Ohio

Export Department: 401 Broadway, New York, N. Y., U.S. A.

JUST SET THE POINTER
AND FORGET IT!

nAUTOMATIC -the new deluxe
model HIR Alliance Tenna-Rotor is
fully automatic! The antenna turns
to any setting on the dial and
stops.

nFASTER INSTALLATION - the only
rotator where no orientation of
antenna is required. Has special

"Zip" feature -4 -conductor cable.

NEVER OUT-OF-DATE-station selector
dial is eraseable. May be marked for
present or new channels at any time by
viewer.

MOVING MYSTIC LIGHT- light moves
along dial-shows position while antenna
rotates. Pointer indicates antenna direc-
tion at all times!

(TV ANTENNA ROTATOR)
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Only casa gives you
all these unequalled Selling Points
1 Capehart Picture. Glare and fuzziness are eliminated. The
Capehart picture is brighter, clearer, more distinct . . with greater
depth, detail, and contrast.

2 Capehart Symphonic -Tone System. The incomparable
true -timbre tone is achieved through the world-famous Cape-
hart Symphonic -Tone System ... an exclusive Capehart feature
for a generation!

3 Capehart Master -Craft Cabinetry. Exclusive cabinet
engineering augments the fidelity of the tone system. AuthentiC
stylings and luxurious finishes are in keeping with traditional
concepts of the finest furniture.

4 Capehart Synchro-sound. Sound is completely synchro-

The CAPEHART "New Englander" (Model
325 F). Big 16 -inch rectangular tube for -full-
scale" picture. Capehart Symphonic -Tone.
Authentic French Provincial design. Fash-
ioned from cherry with fruitwood finish.
Doors fold flush against sides.

nized with the picture. A special circuit-exclusive with Cap(
hart- assures clear, undistorted sound reproduction.

Capehart Synchro-lock. Pictures are automatically locke
in the frame. Capehart's exclusive simplified tuning gives d
best picture instantly.

Capehart "Long -Distance" Reception. Capehart's rev(
lutionary new chassis gives outstanding performance in ou
lying areas where reception is normally unsatisfactory.

7 Capehart Polatenna. Specially designed built-in anteni
provides excellent reception in most locations where an outdo,antenna is not permissible.



a Revolutionary New Chassis . . .

The CX33

illiantly Engineered for Perfect Performance

Complete New Line . . .Brand New Designs

in a Wide Price Range!

INCOMPARABLE

IN PICTURE. . . IN TONE

IN CABINETRY!

The television business moves fast - but

:hart moves faster!

ight now-not a year from now-Capehart offers a corn-
y new line that jumps years ahead of competition.

fatchless performance, new, beautiful mastercraft-cabinets,
e range that overlooks nobody ...a pre -selling advertising

Iles campaign that brings customers right into your store.

or the most salable, service -free, fast-moving television
zers available anywhere-look to the new Capehart!

The CAPEHART "Nantucket" +Model 321M).
Big 16 -inch rectangular tube. Famous Capehart Symphonic.Tonc

System. Handsome clear line, modern design. Mahogany finish.

CAPEHART- FARNSWORTH CORPORATION, FORT WAYNE, INDIANA
An Associate of international Telephone and Telegraph Corporation (;.nr. 11160



Rauland is happy to announce its newest advance-
ment in Electron Gun design -the fifth Rauland
development in a year to benefit both set makers
and service men. Effective at once, Rauland is
incorporating in all its picture tubes a new "Tilted
Offset" Electron Gun which requires only a single
ion trap magnet (although a double magnet can be
used) - and bends the electron beam only once-
and gives the sharpest possible beam focus.

At the same time, Rauland is incorporating in
all electron guns the Indicator Ion Trap feature
which has proved so popular since its introduction
in the Rauland 12LP4A. This Indicator Ion Trap
eliminates mirrors and guesswork-provides a posi-

tive means for correct ion trap magnet adjustment.
The same superior quality and performance that

has characterized Rauland television picture tubes
will be maintained in tubes embodying the new
gun construction.

Superiority of the Rauland electron gun has been
widely recognized throughout the industry. The
reason is found in Rauland's greater precision in
gun manufacture, standards being far within the
tolerance limits usually allowed. By taking extra
time and care to match parts accurately, Rauland
is enabled to "balance out" minor variations in the
size of parts during assembly, and thus hold critical
tolerances to practically plus-or -minus zero.

THE RAULAND CORPORATION
Pe4 rkfun,L5 7-Pee-cciLci-L__
4 245 N. KNOX AVENUE  CHICAGO 41, ILLINOIS
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H. CALDWELL, Editorial Director M. CLEMENTS, Publisher

Why We Need to Keep on Selling
In order to get a clear picture of what's happening in the TV market today, we need to look

back at the pre -Korean situation.
Here's what was taking place then: Following a decline of sales of TV sets in May and June,

business commenced picking up rapidly. Soon the TV receiver makers began to feel the pinch. Re-
sistors, picture and receiving tubes, finished cabinets and other parts were in short supply (due
chiefly to underestimating the demand) . Numbers of receiver manufacturers were allocating their
entire '50 output, having pre -sold production at showings of new lines. All of this had nothing to
do with the trouble abroad, which came as an added impact.

On top of the vigorous market before mentioned, a wave of scare buying was caused by some
distributors, dealers and consumers. Out of such situation has developed a market wherein the pro-
duction of TV sets which is still at normal level will be gobbled up earlier than it would have
been under ordinary conditions.

Prevent Scare Buying

Scare buying should be discouraged by dealers (to their customers), by distributors (to their deal-
ers), and by manufacturers (to their distributors). One way to help achieve this at all levels is to fully
understand and fully explain the conditions existing in our industries today . . . and to be careful not to
attribute any conditions to the war which are not due to that cause. So far, the Korean situation has not
had any effect whatsoever on our industries except psychologically-the government has not made any
purchases or placed any orders as a direct result of the Korean war which have had any effect on supplies
or production in the radio -TV industry. Such shortages as we have experienced and will experience this
year are due mostly to a general underestimation of the demand, and a productive inability to supply that
demand. Scare buying will only accelerate price rises, controls and allocations, and make the situation
worse than it need be.

Voluntary Military Priorities

Since the industry, it is now revealed, will be called upon for military production only on a
voluntary basis and to the extent of only 20 to 25% of plant capacities, civilian production will
continue almost normal. Consumers will be able to buy 6,000,000 TV sets in '50-double what
they bought last year, and double some widely forecast figures for '50 made late in 1949-and in
addition, 10 to 12 million radios.

From the foregoing, it will be seen that dealers must keep selling. They must keep in mind
that if things continue along present lines, and producers are able to lick shortages of tubes, parts,
cabinets, etc., production may well catch up with demand before many months have passed. It is
also possible that as time goes on the trend of TV price increases may build consumer resistance
after the first flurry of excitement goes down and the price of living continues to go up. The dealer
needs to keep his customers. He needs to keep on making money to help meet increased expenses
and taxes. And he will be doing a real service to his country in these critical times if he distrib-
utes scarce merchandise fairly, and refuses to be stampeded.
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Nine new RCA Victor co

.;\

__ RA

9T89-THE SEDGWICK
19 -inch Million Proof television. AM -FM radio
and "45" in the roll -out unit. Another changer
for 331/2 and 78 rpm records. And the richer,
more lifelike tone of the Extended Tone
Range. Here's the finest of them all!

6T86-THE RUTLAND
16 -inch Million Proof television plus AM -FM
radio and "45" in the roll -out unit. Also
another automatic changer for 331/3 and 78
rpm records. And, the richer, more lifelike
tone of the Extended Tone Range.

RCAVICTOR

inatiom aTe jrla

The story's the same everywhere!
More and still more people are demanding
the new RCA Victor merchandise. It's a sensa-
tional increase in preference for the top
preference brand ... RCA Victor.

You know how simple it is for you to make
the most of this demand. Your advertising
campaign can make good use of those sales -
tested newspaper mats and recorded radio
commercials to bring customers to you. Your

6T84.-THE FAIRFAX
16 -inch Million Proof television plus AM radio
and "45" in the roll -out unit. Also another
automatic changer for 331/3 and 78 rpm
(*cords. It's RCA Victor's lowest priced I6 -
inch television console.

Cheek these
easy -to-dew/est/lee

MOON iiahret.s. ROLL -OUT UNIT. The radio and the
popular "45" changer are now one.
Show customers how smoothly the
beautifully compact unit rolls in and out
... how valuable space is saved ... how
radio and record enjoyment is increased.

eater sales recortW

prominent RCA Victor window and floor dis-
plays remind them you have the merchandise
they want. Simple demonstrations clinch the
sale. That's the low-cost, high -profit program
that creates extra store traffic, moves your
RCA Victor merchandise and generates extra
sales of your other merchandise. Your RCA
Victor distributor has a vast supply of tested
and proved sales -making material for you.
Get him to help you today!

A91
AM -FM radio and "45" in the roll -out unit.
Another changer for 331/4 and 78 rpm rec.
ords. And, the richer, more lifelike tone of the
Extended Tone Range.

SEPARATE 331/4-78 rpm CHANGER. The
big feature here is simplicity again. Point
out how the ball -bearing mounting rolls
silently and smoothly. Explain how reduc-
tion of gears and gadgets means more
positive, higher fidelity record playing.
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6T87-THE HARTFORD
6 -inch Million Proof television, AM -FM radio
nd "45" in the roll -out unit. Another auto-

'ttatic changer for 331/2 and 78 rpm records.
laid, the richer, more lifelike tone of the
ixtended Tone Range.

MU( RCA VICTOR MAKES THE VICTROLA

Victrolo"-T. M. Reg. U. S. Pat. Off.

THE "GOLDEN THROAT"
3ne of the most famous sound sys-
'ems in radio today. Explain that the
:xclusive RCA Victor "Golden Throat,"
an exacting balance of all the high-
wality parts, makes the sound so life-
like. Then let customers listen.

45W9
AM -FM radio and "45"
in the roll -out unit. Storage
space for over four hun-
dred "45" records. And
the richer, more lifelike
tone of the Extended Tone
Range.

A82
AM radio and "45" in the
roll -out unit. Another changer
for 331/2 and 78 rpm rec-
ords. 12 -inch speaker.

CA

,V*

A108
AM -FM 'radio and
"45" in the roll -out
unit. Another changer
for 331/2 and 78 rpm
records, And, the
richer, more lifelike
tone of the Extended
Tone Range.

270
VHE SOMMVO-LE

121/2 -inch Million Proof
television, AM radio and
"45" in the roll -out unit.
Also another changer for
331/2 and 78 rpm records.
It's RCA Victor's lowest
priced television combi-
nation.

ICTOR
DIVISION OF RADIO CORPORATION OF AMERICA

WORLD LEADER IN RADIO . . . FIRST IN RECORDED MUSIC . . . FIRST IN TELEVISION

CABINETRY
Point out the fine finish: the
selected and matched grain pat-
terns; the sturdy, beautiful hard-
ware. The choice of finishes. Here's
fine furniture your customers will
appreciate.

EXTENDED TONE RANGE
Another forward stride in sound reproduction. Demonstrate how
this new technique makes even the "Golden Throat" sound richer
and more lifelike. It's real concert -hall tone.

AND WHEN THE COMBINATION HAS TELEVISION
Snap the switch and let the customers watch clear, steady Million
Proof television. Remind them that only RCA Victor television is
proven in over a million homes.

SUM II ALL UP
by reminding customers that RCA Victor has a history of highest
quality merchandise and leadership. Tell them how you and many
of their neighbors prefer RCA Victor. And, you've made still
another sale.
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In This Tense Market . .

Building Repeat Business Is Profitable. Avoid Pitfalls That May
Gum Up Your Public Relations Job in Returning Seller's Market

 Once again, so far as many products
are concerned, merchants fmd them-
selves in the midst of a seller's market.
And once again, those dealers who do
a poor public relations job will lose
many good customers.

In the present market many pitfalls
exist, particularly for the new salesman.
Because sales of some items will come
easy as rolling off a log, many salesmen
will stop selling anything except those
push -over items. Needless to say, such
tactics will result in losing customers
who must be sold, and in accumulating
over -large inventories of products that
still must be sold.

The present situation calls for cour-
tesy, tact, ingenuity and fair -play on
the part of all salesmen. A friendly,
helpful attitude makes friends, and
helps make more money which the
dealer will need in order to meet extra
expenses, including taxes.

Some Timely Sales Don'ts:
Don't let your customers feel that

you're doing them a favor in selling
them certain scarce products. Continue
to make them feel that they are doing
you a favor . . . that you value their
patronage.

Though some merchandise is short, there's still plenty to sell, and more on the way. Every dealerneeds all the customers he can get, and he needs to keep them, and the best way to accomplish thisis through avoiding the common mistakes many make in a seller's market.

Don't let your salesmen revive that
old "there's -a -war -going -on" cry. This
helps to stimulate scare -buying.

Don't offer substitutes on a "you're -
lucky -to -get -anything -basis." Use con-
vincing sales presentations. Honest effort
and sincerity will keep customers hap-
py, and keep them on your active list.

Don't fail to make after -sales calls,
no matter how busy you are. One way
to lose a customer is to lose interest in
the purchaser after the sale has been
made.

Don't urge customers to buy now on
the premise that all prices are going to
go up. Sell the product itself; not the
price. Don't brush off complaints about
recently increased prices. Explain in
detail how such increases came about.
Guard good -will by handling the price
situation courteously and intelligently.

Don't beat down the worth of your
lower -priced items in selling up. The
dealer shouldn't handle any products he
considers to be junk.

Don't suggest that the customer go
and buy the competitive make he has
so much to say about. Many salesmen
use this technique, and many customers
follow the advice.

Some Timely Business Don'ts:
Don't permit sloppy bookkeeping

which results in sending out incorrect
bills.

Don't delay paying promised com-
missions to users who've helped you
make sales.

Don't let your salespeople hunt all
over the place to find the price of an
item. Have each product marked.

Don't make overboard concessions in
favor of customer in disputes over size
of bill. If you knock off large sums, the
customer will feel that you were delib-
erately trying to rook him. If you're
right, stick to your guns, but handle the
situation diplomatically. The "settle for
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he Customers Who Count!

Now Is the Time for
All Good Salesmen - -

To discourage scare -buying by consumers
To refuse to use the "There's -a -war -going -on" theme

To give equal sales effort to all products-not favoring
the fastest -moving ones

To handle the present price-increase situation
courteously and intelligently

anything" technique should be applied
to deadbeats.

Don't refuse to arbitrate bills over
which questions exist.

Don't keep customers waiting long to
find out how much they owe you. Some
raf them may walk out, never to return
or even to pay you.

Don't let bills for service go out for
arger amounts than originally esti-
mated. Keep record of estimates made.

Don't fail to get all credit information
fan time -payment contracts. This will
eliminate the necessity for calling on
'customers again and possibly jeopar-
Ezing the sale.

Don't hesitate to give customer exact
amount of finance charge.

Service Department Don'ts:
Don't use the present situation abroad

as an excuse for delays in answering
repair calls.

Don't fail to make every endeavor to
keep service appointments. When the
woman of the house stays home all day
waiting for the serviceman, and he fails
+to show up, she burns up, and is
certainly justified in doing so.

Don't scoff at customer -diagnoses of
trouble. First, customers resent such
tactics as an affront to their intelligence.
Second, they're often right, and you can
save money by getting at the seat of
the trouble in a hurry.

Don't permit servicers to accuse cus-
tomers of having tried to fix a broken
product themselves. This frequently en-
countered antagonistic attitude gets the
firm nowhere. If a repair job is accepted,
it should be accepted with good grace
or not at all.

Don't let servicers tell customers that
they may have to wait a long time for
parts because of the trouble in Korea.
Such statements just serve to break
down public morale and encourage
panic -buying.

Don't continue to employ men who
complain about the boss behind his back.
This practice makes customers lose con-

fidence in the firm and in the servicer.
Don't countenance crepe -hanging de-

scriptions of trouble in sets or in ap-
pliances. Keep customers happy by
assuring them that the product will be
put in first class shape. Don't discourage
them with such terms as "all worn out",
"junk", etc.

Don't contradict customers with flat
statements to the effect that "there's
nothing wrong" with a product. Often
there is, as witness intermittents in
radio sets, sticking valves in refrigera-
tors, sticking thermostats in irons, etc.

There are some trying times ahead
for both dealer and consumer, and the
former must operate carefully in this
tense market in order to retain his
customers. It is important to realize that
while we hear a great deal about short -

Courteous, painstaking salesmanship will do much
to prevent scare -buying by consumers.

ages in this and shortages in that, we
have a tremendous production capacity,
and that, in addition, there are large
inventories of many products sold by
dealers in this field. The diversified
dealer needs to devote equal attention
to all his products, and to spend less
time worrying about trying to get his
hands on the ones presently scarce. In
this way, he can keep income rolling in
steadily.

The dealer who keeps on selling in
what can well be described as a reju-
venated seller's market, will keep cus-
tomers coming in. If the situation
remains as is, it is quite likely that
products now scarce will be in good
supply several months hence. The nec-
essity for employing good salesmanship
is as great today as it ever was-and
ever will be.

The dealer who sells on the level, makes after -sale calls and renders efficient and courteous service
has many friends in the homes in his community. When the members of the family enjoy the products
they've bought from such a merchant they have him in mind when they need anything else.
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 The biggest vacation season the
country has ever experienced is almost
at an end, and with the approach of
Fall, millions of householders are set-
tling down to resume living in the
home. Important to the dealer, such
folk are now ready to think more and
more about their homes, and their
needs in the home.

As the number of shoppers on the
business streets of our towns and cities
increases, the need for better window
displays, and timely ones, becomes more
apparent. From here until Thanksgiv-
ing Day (the jumping-off place for the
dealer's Christmas activity program),
a number of themes suggest themselves.
First, there's Columbus Day, October
12, a legal holiday in many states. Dis-
plays using the discovery of America
angle can be set up about a week
ahead of October 12, and left in the
show window until the following day.
All sorts of ideas suggest themselves.

Those merchants who have revolving
display stands can build a "world"
around whose outside edge three small
ships, simulating the Columbus fleet are
"sailing." One way to build such display
is to set up the revolving unit in a
zontal position, employing two discs
made of plywood. The outside disc
facing the viewer, remains stationary,
the inside hidden disc, fastened to the
rotating part of the display unit has the
three boats attached to its rim. These
boats are visible, the rim is not. A map
of North America can be painted on
the face of the stationary disc. Radios,
TV sets, appliances, phono records, etc.,
can be grouped around the "world."

Numbers of dealers encourage local
organizations to use all or part of show
windows for exhibitions of various
kinds. Since such practice helps iden-

actioNin
Your Customers Are Returning to in -Home Living.

SHOW -WINDOW DATES
Oct. 12 Columbus Day (Read suggestions in this article.)

Oct. 29.-Nov. 4 National Girl Scout Week. Theme for an "institutional"
display.

Oct. 31 Hallowe'en. Get that spooky flavor in your show -windows,
or stage an "art" contest among the small fry.

Nov. 7

Nov. 11

Nov. 23

Election Day. Make 'em vote for your service-your
products.

Armistice Day. Calls for dignified handling-no com-
mercialization,

Thanksgiving Day. Tie in this holiday with products
designed to make work in the home easier-more
pleasurable.

tify the dealer with civic activities, it
is certainly a worthwhile undertaking,
but it should never be "commercial-
ized" to the extent of directly tying in
displays of products sold in the store

Displays the dealer
sets up himself, however, can be angled
commercial -wise, provided such tie-ins
with local activities are not on the
hungry side.

National Girl Scout Week will be
celebrated October 29 to November 4.
Many dealers will have Girl Scout dis-
plays in store windows during this
period. Some will donate space to local
Girl Scout groups who will arrange at-
traction -getting exhibits. Other retail-
ers will arrange their own displays in
honor of the occasion. The dealer will
lose nothing in such unselfish use of
his store facilities.

This easily -made display will stop the passerby. Set it up a week
before October 12. Leave in until October 13.

COLUMBUS DAY

3 SHIP CUT-OUTS

ON HIDDEN

REVOLVING

DISC

MAP ON

OUTER

STATIONARY

DISC

Hallowe'en, coming the last of Octo-
ber, provides numerous themes for dis-
plays to stop the passerby, and get him
to take a look at the merchandise in
your show -window.

A "witch", rocking in a chair, is one
easily made gimmick that will bring
crowds of curious folk to the show -
window. Here's how to set up the
"Rocking Witch" exhibit: Stuff a black
dress with almost any sort of light ma-
terial. Fasten a pair of shoes to the
lower rung of the chair, hiding tops of
the shoes with the hem of the skirt.
Secure the witch's "body" to the chair
with strong black thread. Stuff a pair
of white gloves to serve as clasped
hands in the figure's lap. A stuffed salt
bag can serve as a head, a cheap wig
as hair. A witch mask is the face. An
old-fashioned black hat perched on top

The rocking witch can be made with a minimum of work, and itis bound to attract attention to your show -windows.
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Autumn Show -Windows
Use Displays to Get Them Back in the Buying Groove

of the witch's head sets off this fan-
tastic and appropriate figure. The rock-
ing chair should be fastened to the
show -window floor or to a platform to
prevent "walking." This can be done by
drilling a hole in each rocker, about
midway, and inserting a pin, which
should be smaller than the hole in
order to allow some play. The next step
is to fasten a light spring from the
bottom of the tip of the rear end of
the rocker to the floor to obtain re-
covery of position. Motion is achieved
through the use of air from an electric
fan blowing against the back of the
chair, and, of course, hidden from view.
Cardboard, or some such material
should be used behind the figure so that
the stream of air will strike against it.

The "Rocking Witch" display may
sound like quite a complicated under-
taking, but it is actually simple to
make, and with the use of some other
props, such as a broom, a cut-out black
cat, and a jack-o'-lantern, it is bound to
pull like a magnet.

In certain localities there is a trend
toward encouraging youngsters to paint
scenes on store show -windows, and in
some towns prizes have been offered
for the best jobs. Special paint for use
on glass is available in art stores, or
ordinary water colors, mixed with soap,
may be used. The idea of turning over
the show -windows to the young fry on
Hallowe'en for orderly decoration was
brought about by the very havoc for-
merly wrought by pranksters armed
with chalk and other coloring materials
who used to play hob with the store-
fronts in many an American town and
city. Now, in a number of localities,
merchants have capitalized upon what
was once a headache to them, and have
turned it into a mutual benefit propo-

A table "groaning" with good things to eat helps set off those major appliances and electric housewares.

sition. The enterprising dealer can
give some thought to the plan of pro-
viding a section of his window to the
local "artists," and offering a prize as
well. Announcements about the plan
may get free space in the local news-
papers.

The Election Day theme is another
good one to use. Where ordinances do
not prohibit use of outdoor sound, the
dealer can employ his public address
system to tell the passerby, for in-
stance, "the people of hometown vote
for" a certain make TV set or a certain
appliance. Or cards, lettered "The
People's Choice-the Bright -Eye Tele-
vision Set", or "Vote for Hometown's

In some communities, dealers offer prizes for hallowe'en "art" work
done on windows by the small fry. This is a good interest -puller.

Favorite Public Servant-the Icy Refri-
gerator", or some such message, can be
prominently displayed in show -win-
dows.

Dealers in TV areas can attract store
visitors by arranging video shows fea-
turing election returns. PA systems can
also be used for the same purpose. If
you plan to feature election results, be
sure to publicize such news well in ad-
vance of Election Day, November 7th.

Thanksgiving windows should be set
up about a week before November 23.
On this occasion, the familiar black and
orange color scheme can be used, and
there are many novel ideas that sug-

(Continued on page 66)

In addition to using his PA system to bring in Election Day results, the
merchant can set up some window displays to tie in with the event.

The BRIGHT -0 TV Set

The People's Choice
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There's Money in

 Now that all the major record com-
panies, and many of the smaller ones,
too, are making records in all three
speeds and sizes, the disc situation is
simplified rather than complicated. The
reason for this is that we can forget the
word "speed."

"Speed" is not important because the
difference between the records is not
determined by speed alone. Actually,
what we have is the slow speed, micro-
groove records on the one hand, and the
old speed shellac records on the other.
Without even discussing the relative
merits of the two new speeds, 45 and 33,
they can be collectively compared with
78. The first obvious advantage is that
the slow speed microgroove records af-
ford a great saving of space. This char-
acteristic of more recorded time per
inch of surface is not solely due to the
speed, but the speed in combination
with the microgroove technique. We
have had 33% RPM records for years
(used mostly in broadcast transcrip-
tions) and there was an unsuccessful
attempt to market those records to the
consumer as far back as 1932. But those
records had no more grooves per inch,
nor no more improved recording quality
than the 78's which were being made
at the same time.

When the new types of records came
on the market, however, they had an,
entirely different recording technique
than what had previously been used; in
addition they were smaller (for an
equivalent amount of recording time)
and more compact than 78's (for easier
storage and handling), they were un-
breakable, had less needle noise, and
higher fidelity tone. These qualities ap-
ply to both 45 and 33. They are quali-
ties which, first of all, attracted con-
sumer interest; second, gave the dealer
some selling points (previously all he
had was the tune and the artist to sell);
and third, they tended to make the con-
ventional 78 RPM record obsolete.

Sell Instruments Too
These facts are so compelling that

they will inevitably mean the disap-
pearance of the first of the three speeds,
the old 78. And in specific markets and
stores where the dealer has pushed
these microgroove records and their
sales features, this transition is already
taking place. It is simply a question of
time, and the dealers all over the coun-
try can accelerate the process by ac-
tively promoting microgroove records.
By selling more of the slow speed, fine
groove discs, they will be, in effect,
helping the consumer to make up hismind.

Of course, in order to make this tran-

Help the Public Decide

sition complete, it will also be neces-
sary, in many cases, to sell record play-
ing equipment (or to sell up to combi-
nations) which can accommodate the
new records. But this is simply an op-
portunity for the record dealer who also
sells instruments to make additional
sales.

Sales Features
Whether it will be 33 or 45 or both in

the future is, of course, up to the cus-
tomer. The special features of these two
are as follows: the 45 features a special
record playing system which is said to
be simpler, more efficient, and more
trouble -free. In addition, having been
designed for and aimed at the "pop"
market which accounts for most record
sales, and which features the 3 -minute
selection, these tiny discs lend them-
selves well to this type of music.

On the other hand, the 33 was intro-
duced for and aimed at the long classi-
cal selection. The LP has two powerful
sales features to capture this business,
and has succeeded very well as a result:
first, an entire album is presented on a
single disc (easy to store, easy to han-
dle) on which the music is presented
with only those interruptions intended
by the composer; and second, the re-
corded time offered on these records
(around 40 minutes, and in some cases
more) is sold at a considerably lower
price than the same amount of music
was formerly in a 78 RPM shellac
album.

However, it is not up to us, nor to our
readers to decide this question, or even
to prognosticate. Records are merchan-
dise made for consumers, and like all
other merchandise, will be purchased
by the public according to their tastes.
The record dealer can only present the
records to the public, and help them de-
cide by giving the benefit of his special
knowledge and experience in his trade.

If the dealer is convinced of the su-
perior sales features of microgroove
records (of whichever type), he will
sell more of them than the old style.
And the more records of the new types
he manages to get into the hands of the
public, the sooner they will be able to
decide which they prefer . . . and the
sooner this occurs, the sooner the dealer
can reduce his stock from 3 speeds to
2, and possibly even eventually to 1.
We believe that all dealers will wish to
hasten this day.

How can the dealer sell more micro-
groove records? First, by promoting the
superior features of these records at
every opportunity, and second, by push-
ing the sale of players, combinations,
and conversions so that the customer
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IMicrogrooves!
Which Type Record They Prefer

can take advantage of these records.
The new discs should be suggested at

the point of sale; should be displayed
on the counters and other in-store dis-

4 plays, as well as in record booths;
should be featured in windows, in ad-
vertisements, direct -mail pieces, radio
programs and spot announcements.

In this promotional campaign (which
should be continuous, not just a shot in
the dark), all features of the records
should be emphasized: their size, stor-

,
age and handling capabilities, resistance
to breakage, wider tonal range and
broader dynamic range, and price ad-
vantage (where possible). Along with
these features, the records themselves
should be shown (physically or in pic-
tures) so that the customer will come
to associate the facts with the physical
appearance of the record. It should also
be made clear how many of the record
companies are making both 45's and
33's-including all the majors. This not
only tells the consumer that these
speeds have the stamp of approval of

7,0 the manufacturers themselves, but also
that all these labels (and, naturally,
their associated artists) are therefore
available. It is also a good idea to tie
the promotion in with specific titles and

't artists so that the customer will there-
fore realize that he can get anything he
wishes. Another effective technique is
to take an album length number and
present or display it in all three speeds
so that the customer can compare the
size and the price.

Selling Aids

In the promotion of the instruments,
more can be said than merely that they
will play all three. It should also be
emphasized that they are simple to
operate (early ones required many ad-
justments)', that they are kind to the
records (most units now use a low-
pressure pickup on all types of rec-
ords), and that they reproduce sound
more faithfully than ever before.

In promoting the sale of records and
record -playing equipment, full advan-
tage should be taken of all sales aids,
literature, displays, and coop advertis-
ing available from manufacturers and
distributors. This is not only an eco-
nomically sound idea, but also saves the
dealer a lot of trouble, furnishes him
with many ideas he might not have
otherwise thought of, and often makes
possible a better promotion campaign
than the dealer himself could afford.

In addition, distributors and manufac-
turers will usually cooperate and assist
in dealer promotions involving the per-
sonal appearance of recording artists in
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the store where desired, and other spe-
cial promotional stunts of this type.

It goes without saying that the sales
people should know the complete story
on microgroove records: what they are,
what the differences are, and the ad-
vantages; who makes what speeds and
sizes, and what artists are associated
with these makers; are all releases of
these firms on all speeds, or just se-
lected hits; and, most important, do
you have them in stock and/or can
you obtain them. Store personnel should
be acquainted with the titles on new
stock as it comes in, so as to know
what is actually in the store, as op-
posed to what appears on the release
sheets. All these facts contribute to
the making of a well-informed record
salesman or woman, and to increased
record sales.

Just as a doctor, or an automobile
mechanic knows all about the tech-
niques, products and developments in
his trade, and is looked upon as an
expert by the layman, so should a rec-
ord dealer be an expert in all that per-
tains to his trade, and be so recognized
by his customers.

The record dealer who fills the bill
in this respect will be respected by his
customers, and looked to for advice-
which advice will often result in in-
creased or additional sales.

A final suggestion, perhaps elemen-
tary but still important, is that the
record stock should be so arranged
that discs are easily located, and pro-
vision should be made to indicate when
a number has been sold out, and when
and if re -ordered. Stock poorly ar-
ranged and poorly maintained will give
the customer the impression that the
salesperson doesn't know where to
look. A well -arranged stock will, on
the other hand, create a good impres-
sion of an efficient salesman.

Not only will an active program of
the sort outlined here sell more micro-
groove records, it will sell more records,
meaning more business, and more prof-
its to you.

Columbia Into 45's
Following one month after its an-

nouncement at the Music Show that
"as soon as we or our dealers feel that
any appreciable Columbia pop business
is being lost by our not having 45, we
will make pop hits on 45," Columbia
Records announced that it will test
45 RPM records in a few key markets.
A favorable reaction to these tests
would, of course, mean that Columbia
will put both feet into the 45 pop field.
With this announcement, all the major
record companies are now pressing all
three speeds.



Fall Market Merchandise
This and following pages describing manufacturers' new merchandise are compiled by our editors. This information

is presented as a news service to our readers entirely without any advertising consideration whatsoever.

Zenith RADIOS
Three new radios added to the line in-

clude: the Zephyr, AC -DC table model,
available in maroon or ebony plastic for
$34.95, in white plastic for $36.95; radio-
phono table sets Super -Medallion, $49.95;
Super -Triumph, $59.95; Carleton, $99.95;
and the Beacon Hill, $119.95; radio-phono
console combos, Mayflower, $199.95; Bev-
erly Hills, $299.95; Tudor, $279.95; and
Classic, $329.95. All combos feature FM
and AM and the variable speed changer.
Zenith Radio Corp., 6001 W. Dickens Av.,
Chicago 39, Ill. -RADIO & TELEVISION
RETAILING.

Ampro TAPE RECORDER
Recording 2 full hours on a 7" dual track

tape, tone control for the play back and an
instant stop switch are the features of
this new tape recorder. Called the model
731, the unit weighs 17 pounds. List price
is $109.50. Ampro Corp., 2835 N. Western
Ave., Chicago 18, Ill. -RADIO & TELE-
VISION RETAILING.

Tele-tone TV SETS
The new line includes two table model

sets, TV322, a 14 -inch rectangular set in
plastic cabinet, at $149.95; and TV324, a
16 -inch rectangular set in mahogany cab-

inet, at $199.95. Another new model is the
TV334, a 20 -inch rectangular 6 -way com-
bination, shown here, in mahogany. List
price is $599.95. Tele-tone Radio Corp., 540
W. 58th St., New York 19, N. Y. -RADIO
& TELEVISION RETAILING.

Arvin RADIO
A new table radio is the "Hopalong

Cassidy" radio. Ornately designed in Hop -
along Cassidy style, the set lists for $16.95.
Uses an AC -DC superhet circuit. Arvin
Industries, Inc., Columbus, Ind. -RADIO &
TELEVISION RETAILING.

Standard CABINET
The latest cabinet announced is for a 3 -

way combo. It features inlaid leather doors,
available in mahogany, walnut, or blond.
Designed for 16 or 19 -inch tubes. Doors open
flush to sides. Standard Wood Products
Corp., 43-02 38th St., Long Island City 4,
N. Y. -RADIO & TELEVISION RETAILING.

RCA RADIOS
Four new radio-phono consoles have

been added to the line. They are the
model 45-W-9, an AM, FM, 45 rpm set in
traditional cabinet with full doors. List
pi'ice is $179.95. Available in mahogany or
walnut. Limed oak is $189.95. Model A-82,
an all -speed unit in contemporary cabinet
with half doors. List is $199.95 in mahog-
any or walnut, $209.95 in limed oak. Model
A-91, AM, FM, 3 -speed set in traditional
cabinet with half doors, $239.95 in mahog-
any or walnut, $249.95 in limed oak. Model
A-108, AM, FM, 3 -speed set in regency
cabinet with full doors, $269.95 in mahog-
any or walnut, $285 ih limed oak. Radio
Corp. of America, RCA Victor Div., Front
& Cooper Sts., Camden, N. J. -RADIO &
TELEVISION RETAILING.

Motorola TV LINE
The 1951 TV line includes these 29 mod-

els: 14T3, walnut plastic table model,
$169.95; 14K1, mahogany open faced con-
sole, $239.95; 14KIB, same in limed oak,
$249.9; 17T3, walnut plastic table set,
$199.95; 17T1, mahogany table set, $239.95;
17T1B, same in limed oak, $249.95; 17T2,
mahogany table set, $239.95; same in
limed oak, $249.95; 17K4, mahogany con-
sole, $249.95; 17K1, same, $269.95; 17K1B,
limed oak console, $279.95; 17K2, mahog-
any 1/2 -door console, $289.95; 17K2B, same
in limed oak, $299.95; 17K3, mahogany
full dooT console, $329.95; 17K3B, same in
limed oak, $349.95; 17F5, mahogany com-
bo, $399.95; 17F5B, same in limed oak,
$419.95; 17F1, mahogany combo shown
here, $419.95; same in limed oak, the
17F1B, $439.95; 17F2, walnut combo,

$449.95; 17F3B, same in limed oak, $469.95;
17F4, mahogany period combo, $469.95.
Nineteen inch consoles include: 19K2, ma-hogany set, $339.95; 19K2B, same inlimed oak, $359.95; 19K3, mahogany 1/2 -door model, $379.95; 19K4, mahogany full
door model, $399.95; 19K4B, same in limed
oak, $419.95. The two twenty inch modelsin the line are the 20F1, mahogany combo,$575; and the 20F1B, same in limed oak,
$600. Motorola, Inc., 4545 Augusta Blvd.,Chicago 51, Ill. -RADIO & TELEVISION
RETAILING.

Hoffman TV LINE
The new line includes two 14 -inch table

models, 630 (blond) and 631 (mahogany);
two 16 -inch table models, 632 (blond) and
633 (mahogany); three 16 -inch consoles, 866
(blond), 867 (mahogany) and 868 (maple);
three other 16 -inch consoles, 876 (blond),
877 (mahogany) and 878 (maple); two 14 -

inch consoles, 870 (blond) and 871 (mahog-

any); three 19 -inch consoles, 890 (blond),
891 (mahogany) and 892, shown here
(maple); three 16 -inch combos, 950 (blond),
951 (mahogany) and 952 (maple); and three
19 -inch combos, 960 (blond), 961 (mahog-
any) and 962 (maple). Hoffman Radio
Corp., 3761 S. Hill St., Los Angeles, Calif.-
RADIO & TELEVISION RETAILING.

Highland PHONOS
Eight phonograph models are offered.

They include two "Mellotone" acoustic
children's models, the 103, table top model,
and the 200, portable; two other table top
models, the 101, acoustic model, and the
120, electronic; two children's console mod-
els, the 320, electronic model, and the 303,
acoustic model; and two electronic port
ables, the models 400 and 220. Highland
Manufacturing Co., 1026 Kenner St., Cin-
cinnati 14, Ohio. -RADIO & TELEVISION
RETAILING.

Radareed ORGANS
Three all -electronic pipe organs are of

fered. The Cathedral model comprises
three complete sound systems, the two
smaller models, the 2MA and the 3MA,
each have one. Tone units may be added
to models at any time, and need not be
placed in any special position or place.
Designed for use where space is at a
premium. Radareed Organ Co., Box 942
Joliet, Ill. -RADIO & TELEVISION RETAIL
ING.

Philco RADIOS
Three new auto radios have been an-

nounced: model 501, $39.95; model 503.
with separate control panel, $54.95; and
model 505, with electric push-button tuning,
$69.95 Philco Corp., C & Tioga Sts., Phila.
34, Pa. -RADIO & TELEVISION RETAIL-
ING.
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0 built by the makers of elec-
tronic equipment respected
throughout the world.
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NATIONAL COMPANY, Inc.
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Table model with 16"
rectangular, dark -
screen tube; built-in
Tele-Vane antenna.

$249.95
Console with 16"
rectangular, dark -
screen tube; built-in
Tele-Vane antenna.

$289.95
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Phono Record News
COLUMBIA RECORDS has announc-

ed the signing of Jo Stafford to an ex-
clusive five year contract, going into
effect December, 1950. In addition to
her success on records, Miss Stafford
is also a radio star, being currently
heard over CBS on "Club 15" and "Car-
nation Contented Hour." By signing
this contract, Miss Stafford joins other
great names in the recording industry
who have switched to Columbia during
the past year. Among them, in the

popular field, are Benny Goodman,
Mitch Miller, Paul Weston and Sammy
Kaye.

RCA VICTOR'S fourth Long Play
catalog has been released, containing 33
titles on 25 discs. With this release, the
company's Long Play catalog, inaugu-
rated last March and increased by 50
records in April and May, will total 110
discs, containing 143 works.

RCA Victor has signed 20 -year old
Dick Contino to an exclusive recording

only Walco
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NEEDLES!

A positive

MUST for all DEALERS and SERVICEMEN!
for DATA AVAILABLE NOWHERE ELSE!

Complete cross index of all phonographs, by year and model numbers,
pick-up cartridges and all needles used in today's equipment. Rush
coupon to receive valuable extra wall chart and full information on
how to receive Master Control Index and basic inventory of replace-
ment needles ABSOLUTELY FREE.
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ELECTROVOX CO., INC., 60 Franklin Street, E. Orange, N.

Please send your wall chart No. (RAD)
along with details on your Master Control Index.

NAME

ADDRESS

CITY STATE

My Jobber Is

ADDRESS CITY STATE

contract. The youthful wizard of the
accordion got his start on the NBC
"Youth Opportunity Program" spon-
sored by Philip Morris.

The WAGNER-NICHOLS Co. of New
York, manufacturers of recording equip-
ment, have announced a new project
to record outstanding books on discs.
Utilizing a new recording process, the
"talking books" will be made available
on small, light -weight plastic discs at
16 RPM. The first book will be the Bible.
an 18 -hour recording, which will be
contained on 9 of these slow -speed discs.
and will retail at $19.98. It is reported
that the talking book venture may be
jointly undertaken by Wagner -Nichols
and ZENITH Radio Corp., due to the
fact that the Zenith "Cobramatic"
changer will play 16 RPM as well as
78, 45 and 33.

DECCA RECORDS has announced its
entry into the field of serious music
with the release of the Decca Gold Label
Series. In addition to recordings made
in America, the Decca Gold Label Series
will draw on the masters of catalogs
from all over the world. The first release
of this new series is set for September 5

Autumn
Show Windows

(Continued from page 61)
gest themselves. "Harvest" backgrounds
are widely used. Such displays feature
corn shocks (with motion provided by
hidden electric fans), pumpkins, tur-
keys and ears of field corn. Small cut-
outs of turkeys, pilgrims, etc., are ef-
fective when used on top of radios, TV
sets, appliances, etc.

A novel display shows a fully set
Thanksgiving Day table, "groaning'
under a load of mock-up food, (or
real food, providing the latter is chosen
for its keeping qualities-certain fruits,
celery, radishes, etc.). Be sure to place
some large covered dishes on the table.
and, of course, the familiar table ap-
pliances, such as coffee makers, waffle
irons, sandwich grills, liquefiers, etc.
Sign on table reads, "A Better Thanks-
giving Dinner, Thanks to Better Modern
Electric Servants." An arrow points
from this sign to a section of an elec-
tric kitchen, placed nearby, showing
refrigerator, food freezer, range, food
mixer, dishwasher, etc. The before -
described can be made much more ef-
fective by having a family of "dum-
mies" seated at the table, and some-
times such figures can be obtained from
non-competitive merchants who gain
some advertising value from a sign
stating that the "guests" came from so-
and-so's store. (A few dealers in our
field have borrowed dummies and have
used them to advantage in show -win-
dows.)

With business coming back to Main
Street with a bang, dealers can attract
sales through attractive show -window
exhibits that will help get customers
back in the buying groove.
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Sylvania Dealers Ready to Score
BIG TV SALES WITH
RADIO FOOTBALL

Neighborhood
dealers to

'co-sponsor SYLVANIA'S

I"GAME OF THE WEEK" broadcast

'over the ABC network... special cut -in

announcements to fit each local market!

IADIO TO SELL TV. Join your sales effort to a big-time radio network.
.'amous "Game of the Week" program is tailor-made to attract the buying
rowd in primary TV markets and "fringe" areas, wherever a TV signal exists.
Jsing AM radio to sell television is Sylvania's newest sales tool to help you
;,-et more 1951 Sylvania "demonstrator" sets in your neighborhood homes.

.00AL TIE-IN FOR YOUR STORE! 8 one -minute spot announcements

.re available every broadcast! These spots are in addition to hard-hitting
rational commercials. With them you take full advantage of your local
eputation, prices, credit terms and your address and telephone number.
Jse these spot announcements to make the "Game of the Week" sell
iylvania TV sets for you.

MT ON THE AIR WITH SYLVANIA'S "GAME OF THE WEEK."
contact your local Sylvania distributor! He will make your tie-in arrange-
nents with the local radio station. This puts your store in big time radio
hat's flexible to meet local conditions. Send for the newspaper ads and
:ounter and window displays that will identify your store as local Sylvania
leadquarters during the "Game of the Week" promotion.

SYLVANIA
MOVIE
CLEAR* TELEVISION

HARRY WISMER, ace sportscaster and ABC sports
director, will announce the "Game of the Week" for
your store every week! He's the favorite of millions of
sports fans throughout the nation.

'TRADEMARK SYLVANIA

RADIO Cy TELEVISION RETAILING  September, 1950 67



1950 Expected to Be One of Industry's Greatest Years.

Here's How to Get Your Share of This Profitable Business

 It became apparent last Fall and
Christmas that the principal reason why
the industry only sold 10 million ra-
dios is that dealers, distributors and
manufacturers underestimated its im-
portance in the face of TV.

One has only to consider that there
are some 81 million radios for the 42
million families in the U.S., and that
Hooperatings for sponsored network
programs show the listening audience
to be as large as ever-and one real-
izes that the capacity of the American
public to absorb different forms of en-
tertainment is as yet unlimited. Some
surveys which check such details have
shown that, even in some homes where
a TV set was in use, at least one radio
was also in use at the same time.

Many of the radios in use need re-
placement. Many of the homes which
have bought or intend to buy straight
TV sets still need radios and radio -
phonographs ( and many people have
been found to prefer their entertain-
ment mediums separated, not in the
same console). And still many areas
have no TV, and depend entirely on
radios and radio-phongraphs. As a mat-
ter of fact, 14 states are without a TV
station or even a TV channel allocated
under the present system.

More Sets Available
In the face of these facts, it is not

surprising that several manfacturers
have stated that they will make and
sell two to four times as many radios
in 1950 as in 1949.

It is always encouraging to hear or
read a glowing report of the sales po-
tential of merchandise you sell. But
dealers know that, regardless of the
demand, no merchandise sells itself.
The sales potential is there, but the
dealer has to make the sales.

One of the cardinal pre -requisites to
getting this business is to have the
merchandise, and to have a selection
of it. Many dealers lost sales last Fall

on radios because they didn't have any,
or didn't have what was wanted. In
many instances, they blamed this situa-
tion on the manufacturers, who restric-
ted production. Remember that manu-
facturers gauge their production on
orders, and the orders, in most cases
were small. Most manufacturers have
assured the trade that there will be
more radios available this Fall, how-
ever, due to the brisk activity in the
summer markets.

Market for Consoles
Radio -phonograph consoles, thought

to be unsaleable a year ago, have been
found to regain much of the vitality,
sales -wise, that they had right after
the war, and one manufacturer states
that the present demand is even greater
than 1946-47. The stir in the record in-
dustry due to the introduction of new
record speeds, better records, and more
versatile record changers, has no doubt
had a lot to do with this. Also impor-
tant in stimulating demand for better
sets is the perfection of FM, with its
emphasis on high fidelity.

Consoles, table sets and portables, re-
gardless of their relative demand, how-
ever have to be sold. This means: ad-
vertise radio, display radio, promote
radio, sell radio. And, needless to add,
suggest radio to customers who have
come in to buy something else. If you
are thinking, "Even TV?" we might
add, especially TV. That is, while the
customer is in a frame of mind for buy-ing a home entertainment instrument,
suggest that he get a complete home
entertainment instrument (TV combo)
or that he complete his home equip-ment set-up by also getting a newradio (if he buys straight TV).

Better Styling
When suggesting, promoting, adver-tising, displaying and selling radios,

emphasize the new and improved fea-tures, the better styling and the better

values available. Many families haven't
bought a radio (especially a console)
for 10 years or more, and don't realize
what they are missing. Maybe even
you, as a dealer, are so accustomed to
seeing the merchandise that you over-
look the improvements. Remember the
waterfall veneers? Consider now the
number of excellent period and modern
designs which are available-authentic
period styling, with good woods. Think
back to the Rube Goldberg type record
changers, with a tone arm so heavy a
child could hardly lift it (and. imagine
the effect it had on records!). And re-
member (before pull-out drawers) how
nothing could be placed on top of a
combination because the lid had to be
raised to get at the record player.
Many people are still using instruments
of this type.

Sell the Features
And don't think there haven't been

improvements in table sets. There are
many table sets today with 8 -inch
loudspeakers, giving tone unheard of a
few years ago in comparable receivers.
And what with improved multi -pur-
pose tubes, better circuits and better
design, these new sets will easily out-
perform their predecessors.

These are but a few of the points
which the dealer might consider in
selling features on the new radios: bet-
ter sensitivity and selectivity, better
styling, better tone, new features (FM,
3 -speeds), more compact and lighter
weight portables, and better values on
all the sets. And don't forget, radio is
an entertainment medium: sell the en-
tertainment value of radio; sell thegood programming available, the fullday and night of programs, and the
wide selection of stations.

1950 will without a doubt be one ofthe biggest years for radio unit sales-
but is is up to you, the dealer, to make
those sales, and, incidentally, yourprofits.
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AGAIN!eureee-tone
TOPS 'EM ALL FOR VALUE WITH

ENTIRELY NEW

V325R-Large 16" direct view rectangu-
ir black face tube. Remote control unit
ontains all tuning and adjustment controls.
,abinet of hand -rubbed genuine Honduras
lahogany veneer.

COPS IN CABINETRY TOO!
lire's TV Cabinet styling as modern as tomor-
iw. These beautifully styled Tele-tone Remote
4)ntrol receivers set the pace for the entire
idustry. Designed to go gracefully with every
'oe of interior decoration. Yes, in TV styling
the tops is Tele-tone!

7-- de_tone Radio Corporation

p[moi0,74,e TV!

TOPS from 'every point of view! That's the revo-
lutionary new Tete-tone Remote Control Tele-

vision!

TOPS in performance, styling, value and wars
APPEAL!

CHECK these great features -of -the -future today
- unmatched at this price in the entire TV field!

If OPERATES from anywhere in the room

 UNIMATIC CONTROL - one -knob tuning for
simple operation, real -as -life pictures

I/ FEATHERWEIGHT control unit - picks up

and carries as easy as a book

I PRICED FOR EVERYONE!

TV326R - Large 16" direct
view rectangular black face
tube. Remote control unit
operates from anywhere in
the room. Cabinet of hand -
rubbed genuine Honduras
mahogany veneers with half
doors.

Just sit where you are and turn a
knob for razor keen tuning.

540 WEST 58th STREET, N. Y. 19, N. Y.



TV318-14" direct -view rectangular black -face
tube table model receiver. Smartly styled cabi-
net in hand -rubbed genuine mahogany veneers.
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ve-
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7326 - 16" direct
view rectangular black -
face tube console mod-
el with half doors. Cab-
inet in hand -rubbed
genuine Honduras ma-
hogany veneers.

7335 - 16" direct
view redangularblack-
face tube television
canselette. Companion
piece to radio consol-
ette #235 (illustrated).
Cabinet in hand -
rubbed genuine Hon-
duras mahogany ve-
neers.

TWO NEW

Wee-time
STARS

AND A GREAT NEW LINE

OF TELE-TONE CHAMPIONS

COMPARE THIS AMAZING

VALUE. IT CAN'T BE TOPPED !

TV322 - Table model receiver
with 1 4" direct view rectangu-

lar black face tube. Unimatic control . . . "Tilted Non -Glare"

Design ... Built-in automatic
-Tuning antenna ... Duo -Dynamic

chassis . . . Synchro-Guide
circuit are just a few Tele-tone ex-

clusives crammed into this amazing set. Cabinet is smartly

styled in ebony phenolic. Also available in mahogany phenolic

cabinet . . .
Model TV 323.

17direct

com-
binationviewTV327

-6 -way
console with

Automatict
ube .

rect-
angular black-face

radio.

record changer,
VM

Cabi-
net in hand -rubbed
genuine Hondurasma-hoganyith
half doors.

veneers with



HERE'S THE. TOPS IN TV
AT THE LOWEST PRICES! TELE-TONES'

FIRST WITH THE NEWEST ENGINEERING DEVELOPMENTS!

FIRST FOR VALUE! FIRST FOR LASTING

PERFORMANCE! FIRST IN SMART STYLING! YET THESE

TV BEAUTIES ARE PRICED WAY DOWN!

TRY TOPPING THIS TELE4ONEOR BEAUTY, PERFORMANCE,
PRICE:

1-4118111811111.1111811111111111111.1111""a""IMMON

TV324 -A real beauty. Large 76" direct view rectangular
black face tube. Again Tele-tone has produced

a set so full of
major television improvements

as to mark it "outstanding".
For

sharp, steady, big pictures, here is the set that defies compari-
son. Cabinet in hand-rubbed genuine mahogany

veneers. Also
available with 17 direct view rectangular black face tube ...
Model TV 336.

19-Giant 19" di -
view black -face
Compact console
el. Amazingly
s, big pictures.
inet in hand-
'ed genuine Hon -

mahogany ve-

TV328-8eautiful con-
sole with giant 19
direct -view black -face
tube. A Tele-tone tri-
umph in design and
performance. Cabinet
in hand -rubbed genu-
ine Honduras mahog-
any veneers . . . full
doors with flame
grained oval panels.

Radio 195 - America's fastest sell-
ing radio. AC/DC super -heterodyne
in attractive ebony polystyrene cabi-
net. Also available in ivory, sand,
jade or maroon colored cabinet. The
extra set for every room.

Radio 232 - Compact 5 -tube, AC/
DC super -heterodyne with built-in
loop antenna and Alnico permanent
magnet speaker. Cabinet in either
Mahogany, Ivory or Pearl Beige
plastic.

Radio 230 -A new Deluxe style
leader from Tele-tone. 5 tube AC/
DC super -heterodyne table model
with built-in loop antenna and Al-
nico permanent magnet speaker.
Cabinet in either Mahogany, Ivory
or Pearl Beige plastic.

Radio 228 - The King of Portables.
3 -way AC/DC and Batteries. New im-
proved automatic volume control.
Light weight. In attractive Maroon,
Green or Sand plastic cabinet.

Radio 235 - Radio -
Phonograph eonsol-
ette. Super -powered
AM -FM radio. Auto-
matic 3 -speed VM
record changer. Al-
nico permanent mag-
net speaker. Cabinet
beautifully designed
of hand -rubbed Hon-
duras mahogany ve-
neers. Companion
piece for model TV
335 (illustrated). Al-
so available, stand-
ard broadcast only,
Model 236.



TV330 - Table model receiver with 16"
direct view rectangular black face tube.
Cabinet in hand -rubbed genuine Hondu-
ras mahogany veneers styled to fit any
room decor. Phonograph attachment.

TV331 -Authentic
Queen Anne de-
sign console with
16" direct view
rectangular black
face tube. Cabinet
of hand -rubbed
genuine mahogany
veneers with full
doors. Phonograph
attachment.

TV332 -Authentic
French Provincial
design console with
16" direct view
rectangular black
face tube. Exqui-
site styling
amazing perform-
ance make this set
an outstanding
achievement. Pho-
nograph attach-
ment.

TV333 - Authentic Chinese Chip-
pendale design console with 16"
direct view rectangular black face
tube. Cabinet of hand -rubbed
genuine mahogany veneers with
full doors. Phonograph attach-
ment.

1

THE TOPS IN TV
LUXURY STYLING

TEL NE

Iae
PAeizeir4e wa-1. . . . . .

Here is TV luxury never before offered in
the history of the industry-at such aston-
ishing prices. These beautifully designed,
richly detailed cabinets are unrivalled for
distinction, good taste, authentic styling.
Their exquisite cabinetry is the talk of TV

I

enthusiasts everywhere. Their flawle:
formance fulfills the promise of
glowing beauty.
Yes - whether it's the masses a
classes you cater to - give them tht
in TV - give them Tele-tone!

. I

e-Citet
STYLINI

The finest in traditioi
modern and period desi,
Masterfully constructed,
duringly beautiful furnit

Pxo

TV334 -6 -way combination console with giant 20" direct view rectangular black face tube ... Elegantinetry ... superlative performance all combine to offer a television and radio console beyond compComplete standard and FM reception on radio. 3 speed automatic VM record changer. Cabinet of hrubbed genuine Honduras mahogany veneers with ample record storage space.

TV310 -6 -way combination tel-
evision and radio console with
16" direct view rectangular block
face tube. AM -FM radio and au-
tomatic 3 speed VM record chang-
er. Cabinet of hand -rubbed Hon-
duras mahogany veneers.

TV314 -Table model
receiver with 14" direct
view rectangular black
face tube. A handsome-
ly designed set with cab-
inet in hand -rubbed
Honduras mahogany ve-
neers.

TV316B - 2 piece, 5 way
combination television and
radio receiver with 16" di-
rect view rectangular black
face tube. 3 speed VM rec-
ord changer. Cabinet of
hand -rubbed genuine ma-
hogany veneers.



5 -Point Plan to

Sell More Dishwashers
Create the Need, Meet Competition, Demonstrate Properly,

Overcome Objections, and Get Them to Buy Now,
Urges Prominent Merchandiser

 The spectacular rise in television
sales in the last 18 months has tended
to obscure temporarily the postwar
gains made by some of the "newer"
major appliances. The automatic elec-
tric dishwasher, particularly, promises
unusual dealer profit opportunities
providing a sound specialty selling
approach is developed that will create
a need for this app'ia-xe

In expressing this view of the dish-
washer business, Fred J. Walters, vice-
president, marketing, Hotpoint, Inc.,
said that the method of selling dish-
washers probably will closely parallel
that which retailers used in the 1930's
when the refrigerator was being built
into a billion dollar a year volume.
The official said that by television
standards, the dishwasher has been
slow in catching the public's imagina-
tion, yet industry sales in 1950 are ex-.
petted to be approximately 80 times the
best pre-war level. This indicates that
the machine has reached the twilight
zone of acceptance and is now ready
for full scale specialty selling to boost
it into the "wanted" bracket.

The Demand Stage
Walters compared the dishwasher,

garbage disposal unit, and other prod-
ucts such as the air conditioning unit
now in the introductory stage, with
products like refrigerators, radios and
automobiles, which have reached the
demand stage. The introductory period,
he said, is characterized by the prod-
ucts having less than 10 per cent of
saturation in wired homes. The accept-
ance period ranges from approximately
10 per cent to 45 per cent saturation,
followed by the demand period.

This general pattern has become evi-
dent in many industries, with each
of the three periods lasting approxi-
mately 15 years. Walters pointed out
that there are, of course, a number
of conspicuous exceptions to this gen-
eral pattern, principally television,
which required only 18 months to
reach the million unit a year volume.
The appliance which most nearly par-
allels this rise is the automatic wash-
ing machine which reached the million

unit level in 4 years. The refrigerator,
on the other hand, which still is con-
sidered the backbone of the appliance
business, required 23 years of specialty
selling to develop it to the million
unit level.

Waters asserted that the dishwasher
and garbage disposal unit would reach
the acceptance period in about two
years, at which time total industry
shipments should reach the "magic
million" mark. He believes that indus-
try dishwasher sales in 1950 will be
about 400,000 units.

"Use -Value" Advertising
Revealing that Hotpoint spends more

promoting the dishwasher on a per
cent of sales basis than any other
appliance, he said that this is not
unusual since the program of industry
promotion on appliances in the intro-
ductory period is done at the national
level. This is necessary because few
dealers have the resources to hire a
dishwasher specialist or to allocate
sufficient advertising and promotion
dollars to the job. Walters feels, there-
fore, that it is the responsibility of
leading dishwasher manufacturers to
see that consumers are given the com-
plete use -value story through national
advertising.

In the introductory period, products
are manufactured in small volume with

Fred J. Walters, vice-president, marketing, Hot-
point, Inc., sees the dishwasher now in the
"twilight zone of acceptance", and ready for
full-scale specialty selling to boost it into the
"wanted bracket."

relatively high prices. The acceptance
era is marked by a progressive volume
increase, strong national advertising,
selective dealer programs and speci-
alty selling methods. Large volume is
reached in the demand period accomp-
anied by merchandising methods, low
prices, trade-ins, and lower sales costs.
Walters feels that once the dishwasher
reaches the acceptance period, it will
accelerate rapidly as a piece of stand-
ard kitchen equipment like a refrig-
erator or a stove.

All dishwasher manufacturers have
as their immediate objective creating
a consumer need for the machine. By
contrast, he cited the refrigerator busi-
ness where it is no longer necessary
to sell need. "We don't have to tell
people any more that they siiould have
an electric refrigerator for proper food
storage," he said. "This job was done
years ago. People now buy refriger-
ators on the basis of brand and fea-
tures. They consider this appliance as
necessary as the floor in the kitchen."

Five Basic Points
Walters said that while there were

many question marks as to the best way
to build dishwasher volume, the refrig-
erator has set a general pattern for what
will happen to the dishwasher. To speed
dishwasher development, Hotpoint has
trained six dishwasher specialists who
will spend their full time working in
the field with distributors and dealers
to develop specialty selling programs.
These programs will be built around
five basic points:

1. Create need. Too many dealers
now rely on attractive pricing policies
to do a selling job, only to discover that
the enticement does not lure buyers.
He feels that this is equivalent to offer-
ing an average housewife a helicopter
at a substantial reduction. Before a
prospective buyer becomes interested,
the need must be there, and it is the
responsibility of the factory as well as
the distributor and dealer to develop
this need. In the postwar period when
demand for well established appliances
has run at high levels, it has been un-
derstandably difficult to get retailers to

(Continued ult. page 74)
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Rack up a top profit score
with these sensational

$21 95
PIvs
Tax

ARVIN MODEL 2161 TM-Plenty of your
customers are looking for outstand-
ing value in a fine 16 -inch table
model-and this is IT! Rectangular
black tube, simplest tuning, finest
Velvet Voice FM tone-all housed
in a beautiful cabinet of rich mahog-
any! All the famous Arvin TV fea-
tures, including phono-jack and
built-in antenna. Matching table at
slight extra cost.

OTHER MODELS TO $349.95
(Prices subject to change without notice)

Sixteens!
ARVIN MODEL 2160 CM-This is the kind of Arvin TV value
that knocks them off their feet! Superbly styled console
of imported mahogany finish, with 16 -inch rectangular black
tube, easy -as -radio tuning, highest immunity from inter-
ference! Power aplenty for fine fringe area performance.
Straight AC operation; phono-jack and built-in antenna.
Shimmering lucite knobs and finish -o -gold trim. (Also in
Limed Oak finish, $259.95.)

Arvin TV
VISIBLE VALUE

You can see the difference!
FROM coast to coast dealers are saying "The

new Arvin Television line is telerific !" What
your customers want-Arvin's got; First:
steady, sunlight -sharp pictures for easy day-
light viewing. Plus easy, simplified, accurate
tuning; dependable interference controls; finest
FM tone; and fine -furniture cabinet quality.
Arvin TV has all these-and everything else fine
really fine TV should have-at better -than -
competitive prices ! And better -than -average
profits ! Nationally advertised to millions.
Do you have your Arvin distributor's name?
ARVIN INDUSTRIES, Inc., COLUMBUS, INDIANA

(Formerly Noblitt-Sparks Industries, Inc.)

Lowest Priced TV Set with Big Set Features!

ARVIN MODEL 4080 T-Unbeatable value for thefamily in a small apartment, a trailer, or in need of asecond set. Easily portable-weighs only 40 lbs." No -Glare black tube. AC operation. Easy tun-ing. Indoor antenna. Plug it in anywhere. Truly the
small set with big set features! And look at that price!
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Here are your

Arvin TV
Distributors

ARDISCO TELEVISION, INC.
360 Furman St.-Brooklyn, N. Y.

ARVIN DISTRIBUTORS
150 N. Wacker Drive-Chicago, III.

B & B ELECTRIC COMPANY
1015-1017 Broadway-Cincinnati, 0.

BATES RADIO & SUPPLY CO.
18 S. McBee St.-Greenville, S. C.

BROWN-ROGERS-DIXON COMPANY
1927 N. Main St.-Columbia, S. C.

LEW BONN COMPANY
1211 La Salle-Minneapolis, Minn.
141-147 W. Seventh St.-

St. Paul 3, Minn.

BROADWELL & COMPANY
3005 Locust St.-St. Louis, Mo.

FRANK M. BROWN CO.
12-16 Free St.-Portland, Me.

BURHANS & BLACK, INC.
133-153 Richmond Ave.-Syracuse, N. Y.

CAPITOL LIGHT & SUPPLY CO.
6-8 Huntley Place-Hartford, Conn.

CERULLO ELECTRIC SUPPLY CO., Inc.
39 S. Vine St.-Hazleton, Pa.

COASTAL EQUIPMENT CO.
2015-19 Congress Ave.-Houston, Tex.

B. T. CRUMP COMPANY, INC.
1314 E. Franklin St.-Richmond, Va.

DAYBERT DISTRIBUTING CO.
2287 E. Jefferson St.-Detroit, Mich.

ECONOMY AUTO STORES, INC.
1130 Bankhead Ave., N. W.-Atlanta, Ga.

THE EVERITT CORPORATION
Security Warehouse-Jacksonville, Fla.

FITZPATRICK ELECTRIC SUPPLY CO.
444 Irwin Ave.-Muskegon, Mich.

FURSTE AUTO SUPPLY, INC.
1622 Broadway-Mattoon, Ill.

GENERAL APPLIANCE CO.
1201 E. Houston St.-San Antonio, Tex.

GOUGH INDUSTRIES, INC.
3255 Fifth Ave.-San Diego, Cal.

A. S. HATCHER COMPANY
598 Third St.-Macon, Ga.

HAYES & HOPSON
20 S. Spruce St.-Asheville, N. C.

HOME PRODUCTS SALES CO.
2530 N. Broad St.-Philadelphia, Pa.

HONOLD & LA PAGE, INC.
11th & Kentucky Ave.-Sheboygan, Wis.

HOUGH-WYLIE COMPANY
2401-03 S. Boulevard-Charlotte, N. C.

W. H. KIEFABER CO.
40 Keowee St.-Dayton, Ohio

LEE DISTRIBUTING COMPANY
350 Seneca St.-Buffalo, N. Y.

IRVING LEON COMPANY
1436 W. 25th St.-Cleveland, 0.

LINCOLN SALES CORPORATION
1307 St. Paul St.-Baltimore, Md.

LINDSEY-NICHOLSON CORP.
101-103 King St.-Alexandria, Va.

LINK MOTOR SUPPLY CO.
415 Olive-Springfield, Mo.

MALCO WHOLESALERS, INC.
472 "L" St., N. W.-Washington, D. C.

MARSHALL -WELLS COMPANY
1258 First St -Seattle, Wash.

THE McCLEERY-CARPENTER ELECTRIC CO.
301 N. Third St.-Columbus, 0.

McDONALD ELECTRIC CO., INC.
367 N. W. Sixth St -Miami, Fla.

METRO DISTRIBUTORS, INC.
884 Commonwealth Ave.-Boston, Mass.

MOORE-HANDLEY HARDWARE CO., INC.
27 S. Twentieth St.-Birmingham, Ala.
Craighead & L & N Railroad-

Nashville, Tenn.

NATIONAL PAPER COMPANY
365 North St.-Rochester, N. Y.

NEW ENGLAND SERVICE CENTER, INC.
21 Market St.-Springfield, Mass.

H. C. NOLL COMPANY
2226 Harney St.-Omaha, Neb.

OAKMAN ELECTRIC SUPPLY INC.
12 Wales St.-Rutland, Vt.

PACIFIC WHOLESALE COMPANY
116 Ninth St.-San Francisco, Cal.

PROVIDENCE ELECTRIC COMPANY
110-114 Empire St.-Providence, R. I.

RADIO DISTRIBUTING CO.
1013 N. Capitol Ave.-Indianapolis. Ind.

RADIO DISTRIBUTING CO.
Monroe & Carroll St -South Bend, Ind.

RADIO PRODUCTS SALES, INC.
1501 S. Hill St.-Los Angeles, Cal.

RADIO TRADE SUPPLY CO.
1224 Grand Ave.-Des Moines, la.

G. W. RYAN DISTRIBUTING CO., INC.
1808 Grand Ave.-Kansas City, Mo.

CHARLES F. SCHWARTZ CO.
397 Minnesota Ave.-Buffalo, N. Y.

THE SHIELD COMPANY, INC.
1118 Jackson St -Dallas, Tex.
1008 Macon St-Fort Worth, Tex.

SOUTHERN FURNITURE SALES
418 Gay St.-Knoxville, Tenn.

STRATTON & TERSTEGGE CO.
(Appliance Division)
1533 Bank St.-Louisville, Ky.

W. E. TITUS WHOLESALE CO.
16 W. California St.-Oklahoma City, Okla.

THE TOLEDO MERCHANDISE CO.
31-35 S. Superior St -Toledo, 0.

TRI-CITY RADIO SUPPLY CO.
1919 Fourth Ave.-Rock Island, Ill.

UNITED DISTRIBUTORS, INC.
510 Poydras St.-New Orleans, La.

VANDERVOORT HARDWARE CO.
126-128 E. Michigan Ave.-Lansing, Mich.

WEST VIRGINIA ELECTRIC SUPPLY CO.
818-820 Third Ave.-Huntington, W. Va.

WHITE'S AUTO STORES
1509 Lamar St.-Wichita Falls, Tex.

WOODSON & BOZEMAN, INC.
482 Union Ave.-Memphis, Tenn.

JOSEPH WOODWELL COMPANY
201 Wood St.-Pittsburgh, Pa.

Dishwashers
(Continued from page 74)

plain the appliance at a time when the
family is together. This is a good oppor-
tunity for the salesman to call in the
evening when husband and wife can be
given the story together. At the same
time, he can measure the kitchen and
possibly recommend additions of other
equipment that would make the kitchen
layout more efficient.

Dishwasher manufacturers now are
engaged in a two -pronged educational
program to get this appliance through
the missionary pioneering stage and
into the acceptance period. This pro-
gram is directed at dealers as well as
consumers. One objective is to show re-
tailers how they can capitalize on this
new business, and open a new area of
profits. The other is to place the dish-
washer in the same category as refri-
gerators, radios, television and automo-
biles-that is, to dramatize this new
work -saver as a piece of standard home
equipment.

"Miss TV" To Be Named
A " Miss Television" will be named

at the Third Annual National Television
& Electrical Living Show, to be held at
the Chicago Coliseum, Sept. 30th
through October 8th, under the sponsor-
ship of the Electric Association.

IRC Licensees Meet
Licensees of the International Re-

sistance Company, Philadelphia, came
together recently for a week-long plan-
ning session on coordinating production
in all plants to meet today's record -
breaking demand for resistors. IRC
capacity is being supplemented by
licensees in Canada and Denmark.
English, Australian and Italian licensees
are shipping resistors to other markets
formerly supplied from the U. S.

Ironing Table on Wheels

Singer Mary Ann
newest convenience
Hi -Lo adjustable
facilitate storage
lightweight steel,
different positions

Morrissey, demonstrates the
feature of the Mary Proctor

ironing table, wheels which
and ironing. Constructed of
the table adjusts to nine
in height.
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Never a Dull Moment
in this Derror Store

Customers Like the Homey Atmosphere, Good Service
and Sales Presentations, So They Keep Coming Back

Charles J. Peterson (top, left), who acts as sales
manager, demonstrates a washing machine. To-
gether with his partner, S. Carl Gennick, he built
this store in 1945 in the heart of the East De-
troit business section. Store is air-conditioned,
kept bright and clean, and provides comfortable
seating arrangements for customers. There's al-
ways something doing, as Carl's stages laundry
and cooking schools. Both Gennick and Peterson
are extremely active in civic affairs in their
community.

Senior partner Gennick (top, right), for a long
time associated with the piano business, has con-
tributed a great deal of his time and financial
support to community activities. Mr. Gennick
strives for repeat business through keeping cus-
tomers satisfied.

With vast technical and sales experience, Peter-
son knows the importance of good service in
keeping customers on the firm's active list.
Shown at left is John Duval, service manager,
working on a television receiver chassis in Carl's
service department, one of the best -equipped in
the city.

Note orderly appearance of white goods displayed
at Carl's (below), where a wide selection of fa-
mous makes can be inspected by the store visitor
Ample aisle space and soft fluorescent lighting
combine to make shopping a pleasure.



Olympic Means Business - more profitable business for you!
Your Olympic Distributor Representative is going to visit you
soon with the 1951 Presentation Portfolio. Listen to his story . . .

it'll mean more real profit for you this year - and more satisfied
sales! Olympic is the Personally Recommended set ... One Per-
son Tells Another! Remember to check with your Olympic Dis-
tributor for his show date!

he Challenger-Model 755
tudget-priced mahogany
cable model with 16 in. rec-
'angular picture. Straight AC
ircuit turret -type tuner, Fast -
action Automatic Gain
control.

The Riviera-Model 752
Deluxe table -top model with
16 inch rectangular picture
tube. Genuine mahogany or
blonde. Model 762 is
equipped with "special"
chassis.

The Diplomat-Model DX 932
Hand -rubbed mahogany con-
sole, with 19 inch expanded
picture screen. Built -In Gyro-
Tenna and Anti -Interfer-
ence Traps. Special Phono
plug-in.
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The Monte Carlo-Model 753
Giant -size lb in. expanded picture in a

budget -priced consolette. Straight AC circuit,
turret -type tuner and all the latest features
insure perfection of image and tone.

The Broadmoor-Model 764
Magnificent television con-
sole with matched doors. 16
inch Rectangular picture
screen. "Special" chassis.
Available in blonde, mahog-
any, hand -painted Chinese.

the Catalina-Model 766
Three-way console combina-
tion with 16 inch Rectangular
picture television, FM -AM
radio and automatic three -
speed Webster record
changer. All deluxe features.

The Shangri-La-Model DX 621 C

Magnificent Chinese design
cabinet. 16 inch Super -DX
television with the expanded
picture screen ... FM -AM
radio ... 3 -speed automatic
record changer.

)1.YMPIC RADIO & TELEVISION, INC., 34-01 38th AVENUE, LONG ISLAND CITY 1, N.Y.
Just opened! Olympic of Chicago, Inc., 66 West Ohio Street, Chicago 10, Ill.
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Costs of Doing TV Business
Part 3-Profit Dollars vs. Percentages

 Operating ratios and percentages are an interesting gauge
or guide to a store's financial condition, and as such can be
helpful to the retailer. We have likened them to a ther-
mometer which tells the temperature of the business. Like a
thermometer, however, they merely record a fact or a
symptom. A thermometer can't tell you why it reads 102
or 92, nor can it tell you whether the temperature is rising
or falling, or whether the patient can survive if the tempera-
ture goes higher or lower. In the case of the thermometer,
we have the doctor to tell us these things, and in the case
of the store we may have an accountant. More often, how-
ever, the retailer relies on his own experience. The principal
thing which experience teaches the retailer is to be guided
by percentages but not ruled by them.

The reason for this is that the dealer pays his bills with
dollars, not percentages, and it is dollars that he deposits in
the bank. Therefore, he should be most interested in that
which will ultimately net him more dollars.

Gross Margin Is an Average
A case in point is the dealer whose financial statement was

reproduced in the June issue of this magazine. This dealer
found that television was pulling down his gross and his net
profit, expressed as percentages of sales. But when this
dealer looked at his bank book, he found that there were
many more thousands of dollars there that were the result
of his TV sales, and which he wouldn't have had available to
spend (or to improve his store, or to expand, etc.) if he had
declined to carry this merchandise because of the low per-
centages involved.

As a matter of fact, this dealer has stated that handling TV
has taught him several lessons on how to operate within
narrower limits (between selling price and cost price) and
he feels that as a result he can do even better in 1950.

Let us see how this dealer might analyze his operations in
terms of dollars:

Total sales of
merchandise $331,910.50 (100.0%)

Cost of mer-
chandise sold 237,777.00 ( 71.5%)

Expenses $85,576.13 (25.7%)
Net profit 9,256.83 ( 2.8%)

Gross margin 94,832.96 (28.5%)

In other words, for every $100 which this particular dealer
took in, expenses amounted to $25.70. There are several
factors, however, which make it inadvisable to apply this
figure of 25.7% against any one particular item.

First of all, the figure is an average. Let us suppose the
dealer sold 3 items with different discounts. He might wind
up like this:

Sale # Sale Price Cost Price Profit
1. $169.95 $90.00 $80 (47%)
2. 229.95 165.56 65 (28%)
3. 399.95 283.96 116 (29%)
Average 87 (34%)

Thus we see that the "average" bears no particular resem-
blance to the individual items which made it up. And we

also see that, although 2/3 of the merchandise sold had dis-
counts below 30%, the other third, which had a high dis-
count, pulled up the average.

The second factor which must be considered when looking
at percentages based on total sales as 100%, is that they
depend on the sales. Many of the expenses, on the other
hand, do not. That is, they go on and on, sales or no.

Expenses as a Percentage of Sales
As was pointed out in a previous article, expenses are

"fixed" and "variable." Fixed expenses are those such as
light, heat and rent. Variable expenses are selling expenses,
delivery expenses, etc., which increase with sales.

Looking back at the dealer whose statement was repro-
duced in our June issue, we find that his fixed expenses add
up to about $16,384, and his variable expenses to about
$69,189, or 20% of sales.

Let us suppose, for the moment, that this dealer experi-
ences a very bad year, and his sales are $100,000 (instead of
$330,000, as they were in 1949). His expenses will not be
the 25.7% that we mentioned earlier, but rather $16,184 (his
fixed expenses) plus 20% of his sales, or $20,000 (his variable
expenses), for a total of $36,184. This means that in such a
year, his expenses would be over 36% of sales.

On the other hand, if he does $500,000 this year, it is likely
that his expenses will be $16,184 plus 20% of sales ($100,000),
or a total of $116,184. In such a year, his expenses would
be 23% of sales.

The point of this excursion into arithmetic is that a fixed
percentage for necessary gross margin (which is expenses
plus profit) will not tell the whole story when applied to a
particular piece of merchandise which your distributor's
salesman is trying to sell you. You will not know the effect
that this "discount" will have on your over-all gross unless
you know what proportion of your sales will be in merchan-dise at a lower discount, and what proportion at a higherdiscount. Even then, you will not know what per cent this
discount will be of your total sales unless you can approxi-
mate your sales. If, as TV did for the particular dealer of
whom we are speaking, it doubles your sales volume, your
percentage of expense will go down, your profit in dollars up.

This discussion does not, of course, go into such factors asdelivery, mark-downs, etc. It is not uncommon, on a $300item for instance, to "absorb" a $2.00 excise tax, a $2.00delivery charge from distributor to store, and a $3.00 de-livery cost from store to customer, which deductions alonereduce the gross margin by 2%.
A careful study of costs and profits in terms of dollarsrather than percentages will pay off in the end to thedealer who takes the trouble.
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"It's a Du Mont!" No further sales talk required. For everybody knows

that Du Mont in tubes and sets alike means "First with the Finest in TV Tubes."

And by eliminating costly call-backs and adjustments often based on

customer misgivings, your full profit margin is assured. Always remember

that Du Mont Teletrons cost no more than lesser -known brands.

See your Du Mont jobber about this cornerstone of profitable TV servicing.

4SK FOR Tilt DII MONT CRT CII4RT

--OR WRITE US

DT
TIIK)TIVA1311
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B. D 1' LAORATORtES, INC

CATHODE-RAY TUBE DIVISION

CUFTON, NEW JERSEY

.totorto-sors,
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704
and Profit -Pointers

CONSISTENT ADVERTISING PAYS
OFF. Too many small merchants use the
"splurge" system of advertising in news-

papers. Successful results are obtained by those who
run ads, even small ones, at frequent intervals.

THOUGH MANY STORES HAVEN'T
SPACE ENOUGH FOR A TV "theater,"
all can find room for a few chairs so that

customers can view TV demonstrations in comfort.
Would-be purchasers don't enjoy the role of contor-
tionist in trying to get a look at the video picture.
The salesman who is demonstrating the set should
never squat down in front of the viewers, either. He
should sit down while operating the receiver, making
sure that the prospects can see what he is doing; see
the screen at the same time.

SPEED UP VAC CLEANER SALES by
taking 2 cleaners (of the same type) on
home demonstrations where an appoint-

ment has been made. Have one cleaner in the original
carton for that occasional customer who won't accept
the unit you've demonstrated, but wants "a brand-new
one."

it., THE BEST WAY THE DEALER or the
14.75* sales manager can help the new salesman

get off on the right foot is to help him
close some sales, either in the store or out in the field.
Via this method he makes some money and gets a lot
of encouragement. All firms have some "easy" deals
they can transact for the newcomer to help him get
started.

MODERN WASHING MACHINES
WASH clothes clean, and America's wom-
en know this to be a fact. So, in selling

washers stress the additional features that will really
sell. For instance, this product saves a lot of money,
and in many cases will pay for itself in less than a
year! Too, the home laundry handles the family clothes
under the most sanitary conditions; and there's no wait-
ing. A batch of clothes are finished in a matter of
minutes.

"AFTER -SALE SALESMANSHIP" is a
prime good -will builder. There are two,
steps to this method. First, immediately

after taking the order, reassure the customer by saying
something good about the product and the customer's
wisdom in purchasing it. Second, make an after -sale
call at the purchaser's home.

IN TELEPHONE CANVASSING what
you have to say, and how you say it is
all important. Since few salesmen can do

a good job of ad libbing over the phone, a "canned"
introductory portion needs to be used. First, tell the
answerer who you are, and the name of your firm;
next, what you're calling about. From here on go
into extemporaneous conversation.

EVERY NOW AND THEN THE DEAL-
ER SHOULD REVIEW those "won't -pay -

because" and "won't -pay -until" cases ac-
cumulating in his records. Some represent outright
disputes over servicing, warranties, incompleted repair
jobs, etc. Still others are disagreements on friendly
bases over various transactions. Whatever category
they fall into, such on -the -hook items should be cleaned
up one way or another for good -will and financial
reasons.

MANY A SMALL DEALER HAS LOST
SALES to a larger competitor because the
latter offers attractive gift -wrapping at no

extra charge. Any merchant can and should provide
such facilities, using window signs to point out that
he has such service available.

HE WHO HESITATES, SOMETIMES
LOSES A SALE. When the salesman has
to rack his brain to come up with a list

price requested by a customer, the latter is often
skeptical when the answer's finally given. It's even
worse for the salesman to leave the would-be pur-
chaser, to go and "look it up." In both of the foregoing
instances, many a customer will say, "it's more thanI want to pay," when what they really mean is thatthey think the price quoted may be incorrect.
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THE WORLD'S, FINEST
TELEVISION PICTURE TUBE

MASTERS
of their

Delicately decorated, hand -wrought iron keys produced

in Germany in the 18th Century. Produced by some

of the greatest of all great German iron workers.

Today, as in the eighteenth century, highly skilled

men in highly specialized fields labor diligently

to produce extra -fine quality goods for the

honest benefit of their fellow men.

In cathode ray tubes, the distinction of producing

the world's finest television picture tube has been

gained and maintained by the men who work

at Tel -O -Tube .... men who are, in every

respect, Masters of their Craft....

The Greatest Names in
Protect Their Names with

evision
0 -Tube

Tel -O -Tube Dealers Everywhere.

Write for the one nearest you.

TEL-0-111I BE Corporation of Amer
EAST PATERSON, NEW JERSEY

Sales Office: TEL -O -TUBE Sales Corporation, 580 Fifth Ave., New York 19, N. Y.
Dept. TR-9

Courtesy of the Metropoliton Museum of Art
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Lewyt Announces the FIRST Ma'
mi

CA PE
LOOK!
Attached

tirS a

VACUUM
Jz,?

LEWYT'S

EXCLUSIVE NEW NO. 101

VACUUM CLEANER -CARPET SWEEPER!

Attached . . . it's a VACUUM CLEANER!

 Detached . . . it's a CARPET SWEEPER!

Empties itself automatically!

0 Continually cleans itself !

0 Constantly adjusts itself ... perfect for "highs
and lows" in sculptured carpets!

About half the weight of conventional sweepers!

It's 2 -in -1... saves closet space!

LEWYT...WORLD'S FIRST HIGH -SUCTION RUG NOZZLE WITH A DIRT -AGITATING REVOLVING BRUSH!

NO DUST BAG TO EMPTY
when you DO IT with LEWYT!

L; No muss...no fuss! Simply toss out Lewyt's new
paper "Speed-Sok" a few times a year!

It's quiet-no annoying roar!

0 No unhealthy leaking dust! Allergy -proof filtering
system cleans the air 3 ways!

YET LEWYT COSTS NO MORE THAN

So light, easy to use! Huge 32 -foot cleaning range!

Space -saving storage! No cluttered closets!

) 10 work -saving attachments that sweep floors ...
dust furniture ... spray paint ... wax linoleum ...
brighten upholstery... even de -moth closets !

CONVENTIONAL CLEANERS!

.AND

wUt

CASH IN!
84
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lcuum Cleaner Invention in 20 Years!

PIVEEPE

Simpay
detach

the hose- and

°
4 NATIONAL MAGAZINES! a TELEVISION!
NEWSPAPER ADS! a MOVIE SHORTS!
OUTDOOR BILLBOARDS! 0 DIRECT MAIL!
FAMOUS LEWYT "MARKET PLACE" RADIO!

Never before such a blast of national advertising

and publicity! Never before such a complete

sales promotion program for any vacuum cleaner!

YOUR. LEVNT

is a G

BUM 70

Too

in

Now Lewyt gives dealers the most ter-
rific sales advantage in cleaner history!
It's the world's first and only vacuum
cleaner -carpet sweeper Rug Nozzle! Out -
cleans conventional vacuum cleaners!
Outcleans old fashioned carpet sweepers!
Empties itself, cleans itself, adjusts itself to
any rug-all automatically! And it makes
Lewyt the first high -suction vacuum
cleaner with a REVOLVING BRUSH!

DO IT

with LEWYT

ORARC,UND

Guaranteed by "t.,-
Good Housekeeping

"orAs ADVERTISED 10.0\

Listed by
Underwriters'
Laboratories

LEWYT

Model No. 55

LEWYT CORPORATION, Vacuum Cleaner Division,

Dept.R-9, 60 Broadway, Brooklyn 11, N. Y.
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Top -Flight Service, Sound Sales Methods
Built Million -Dollar Business

In 1931, Harry M. Lucas, president
of Lucas Appliances, Inc., 5401-11 W.
Chicago Ave., Chicago, started a busi-
ness on a shoe -string capital of $50.
Today, he has one of the largest and
finest stores of its kind in Chicago,
employs more than a score of people,
and is doing a million -dollar business!

According to Lucas, there isn't any
magic formula involved in the success
of this firm. It's just a case of con-
tinuing to add more and more new
customers to the store's list, and to
continue getting repeat business from
old customers. The reason people
come back to buy, and recommend the
Lucas firm to their friends, is be-
cause they have been entirely satisfied
with the service and sales methods.
They know, too, that Lucas stocks a
wide selection of leading brands of
radios, TV sets and large and small
appliances.

No Outside Salesmen
The volume of new and repeat busi-

ness is so consistently large here,
that while he does do newspaper ad-
vertising, Lucas does not find it neces-
sary to employ outside salesmen.
Word-of-mouth advertising pays off
handsomely here. "Everybody knows
the store," one of the salesmen said.
"They know that we treat them right,
and give the best and fastest service."
Good service is more than just a motto
in this store, whose owner knows

Booth space invites customer browsing, permits
concentrated selling. Note unique display of
small sets in this attractive booth.

servicing inside and out, having had
technical training and experience as an
electrical contractor. Wide selling ex-
perience is an added asset to the own-
er's background, and his sales philoso-
phy, geared to the neighborhood, is
carried out by an able staff of sales-
men and executives. Friendly meth-
ods are practiced. Lucas believes that
pressure selling is "the cardinal sin of
merchandising," hence, eager -beaver
tactics are definitely out.

Large Show Windows
The store itself is very large, with

a lot of show -window area along West
Chicago Avenue. There is but one en-
trance to the store, and this leads into
the large refrigerator and range de-
partment, where full lines of leading
makes are displayed. Lighting is pro-
vided by louvered fluorescent fixtures.
The ceiling is painted light tan; the
trim is dark green and light yellow.
Next to this department there's a
large, glassed -in office. This faces a
booth showing kitchen equipment, and
small appliances. Next, there are two
booths on either side of the aisle. One
booth features washers of various
makes, including the Lucas private
brand-a big seller in the community.

Harry M. Lucas. Makes friends of customers, pro-
vides good service and adequate selection.

"Fhe facing booth displays some large
appliances, and small radio sets on
shelves. These booths have white ceil-
ings, tomato red walls. Black and
brown checkerboard linoleum is on the
floor.

Next along the aisle is the large
radio -TV section. This department is
air-conditioned. The ceiling is egg-
shell color, and the walls are papered
in a blue -gray -pink color scheme. The
entire interior of the store is visible
from the street.

In the rear of the store there is a
large warehouse, and plans call for
considerable remodelling, and the
moving of the service department, now

Lucas TV displays are effectively arranged in air-conditioned department.
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at 47 No. Parkside, to the present
store location.

The Lucas store is in the Austin
section of Chicago, and serves a
"mixed" clientele composed of folk
whose incomes run from very low to
quite high. The firm finances customer
purchases itself, and sales are about
evenly divided between cash and time
payments.

Lucas handles many famous makes of washers, and
specializes in his own private brand. At left, John
J. Karelia; at right, Barney Pirmann of the Lucas
organization examine a new shipment.

Follow -Up on "Paid -Out"
Accounts Is Profitable

That the best source of appliance
prospects, compared with any others,
is the "paid -out account" customer,
has been proven through an interest-
ing operation carried out by Loveman,
Joseph & Loeb, Birmingham, Ala.

Under a plan developed by William
Krecher, appliance buyer, the store's
eight outside salesmen, who alternate
out and in, four at a time, are con-
stantly charged with the responsibility
of following paid -out accounts as these
"mature" in the store's credit office.
While each man on the outside follows
up prospects supplied by users, from
floor leads, etc., by and large, it is the
long list of accounts which have been
paid up in the store's credit office.
which provides the most consistent
sales market.

The fact that the customer is
familiar with the time -payment plans.
and is solvent enough to maintain
payments as required, is always dem-
onstrated by the fact that an account
has been paid out. Therefore, when an
appliance salesman calls on the home -

Rope Lettering Adds Novel Touch to Display

tworeigta..:::,..

Dean & Hoffman, Long Beach, California dealers, set up this effective display in their show -window
to plug sales of Speed Queen washers. Brand name spelled out with rope gains attention of the passer-by.

owner, and prospects for potential
appliance sales, he has an opening
wedge assured, inasmuch as the cus-
tomer is already familiar with store
operation.

Frequent Multiple Sales
On each call, the salesman merely

identifies himself as a representative
of the store, states that he hopes the
credit policies have met with the cus-
tomer's approval, and then goes into
his sales approach on major appli-
ances. Frequently, such calls have de-
veloped sales of two or three appli-
ances, where the customer had given
little thought to the purchase of new
ones, putting it off for a long time in
the future. However, merely remind-
ing them that they are considered
good credit customers, and capitalizing
upon the fact that the customer is
already used to making regular pay-
ments, has paved the way to a lot of
additional appliance sales.

All of the eight specialty salesmen
in Loveman's huge appliance depart-
ment are paid on the same commission
and drawing account basis, whether
sales are made "in or out." The store
feels that by providing them with a
fresh set of "paid -up prospects" each
day, it provides an ample market, so
that no arduous doorbell -ringing, or
cold canvassing is involved.

"Ever Hear of a
Television Tonic?"

tIENISIOIA
Itte

nc I udes
*Check

antenna
performance

*Tharoly
examine

chassis

Readjust kinescope

alignment

*Readjust
kinescope

coils

lc Readjust
electronic

controls

*Readjust
horizontal

synchronization
control

* Calibrate
tuning

*Test over-all
performance

*Clean
and polish

safety

glass
and tube te

*Furnish
complete

Analysis

Report

Shown above is reproduction of a port of an
ad used by Chicago's Television Engineers, Inc.,
1539 W. Harrison St. They make a special offer
to go over any TV set for a flat sum. The check-
up fee includes the furnishing of a written report
to the customer covering condition and perform-
ance of receiver and antenna. Heading over this
picture is the one Television Engineers used-
"Ever Hear of a Television Tonic?"
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BY POPULAR DEMAND!

this handsome
metal cabinet
plus complete dealer -helps kit!

/70

a
when you place a $25 order*
for fast -selling "Eveready"
portable radio batteries!
*At dealer prices.

"EVEREADY"
BRAND

THE BATTERY WITH

I (,111.

fieedon/pone roga90'
You need just one brand to get all the battery business
you want! "Eveready" brand radio batteries are most
widely advertised, most widely preferred! Order today
through your "Eveready" battery distributor . . . ask him
to have the kit sent to you. We'll send it directly, prepaid!

r 4. WT. no I 114. r mt. Pla 73. r 4.k VMSEvEREADY EvEREADy EVEREADY

ARM

ORDER
YOURS TODAY...

innipted!

EBEov it

If you missed getting your cabinet last Spring,
act now! Dealers snapped up these kits so fast
that supplies were exhausted in no time. LOOK
AT WHAT YOU GET! A ten -piece kit! ALL -
METAL PERMANENT COUNTER DISPLAY
CABINET! Giant window streamer, brilliant
pennants, dummy batteries! An easy -to -use radio -
battery replacement guide! Kit doesn't cost you
a cent extra when you place your $25 order!

The terms "Eveready", "Nine Lives"
and the Cat Symbol are trade -marks of

NATIONAL CARBON DIVISION
UNION CARBIDE AND CARBON CORPORATION

30 East 42nd Street, New York 17, N.Y.

District Sales Offices: Atlanta, Chicago, Dallas, Kansas City,
New York, Pittsburgh, San Francisco
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a new beam
power amplifier

embodying all the
important improvement
in electron tube design ..

TUNG-SOS
MADE /N U. S.A.

Absolute reliability!

There, in two words, is the net result of all the en-
gineering which TUNG-SOL has put into the 5881.
This completely new tube is designed to operate in
circuits for which the 6L6 is specified and is completely
interchangeable wherever the 6L6 is now in use. Full
utilization of the design and production techniques
which have proved themselves over the past 15 years,
has created this exceptionally reliable tube. The
5881 has tremendous overload capacity. It maintains
high efficiency throughout its life and provides low
cost operation through reduced maintenance.

The 5881 is manufactured under laboratory condi-
tions accompanied by the most severe tests. It is

rugged both mechanically and electrically. Here
are six major features which assure its premium
performance:

L Glass button stem permits compact construction with high
resistance to mechanical shock.

2. Rugged micanol low -loss base provides full lifetime elec-
trical insulation and minimizes base leakage.

3. Cathode materials of exceptional stability give more uni-
form emission with greater life expectancy. Cathode is not
poisoned by inactivity during standby periods.

4. Maximum control of grid emission achieved by gold plat-
ing and carbonizing.

5. Zirconium anode coating is most active under overload
conditions providing ample gettering action to prevent
accumulation of gases.

6. Life tests are made under severe overload conditions to
assure adequate safety factor.

Where reliable service is essential in audio circuits,
the TUNG-SOL 5881 is a "must." Order it from your
regular TUNG-SOL supplier.

MECHANICAL DATA ELECTRICAL
Envelope
Base
Overall length
Seated height
Maximum diameter

111111.11111111P PM"-a s T-11
Short shell micanol

3-15/32"
2-29/32"

1-7/16"

ELECTRICAL DATA
Maximum Ratings- (Design
RMA Standard M8-210)

Plate dissipation
Screen dissipation
Plate voltage
Screen voltage
Heater -cathode potential
Heater voltage

Center System in accordance with

23 WATTS
3 WATTS

360 VOLTS
270 VOLTS
200 VOLTS
6.3 VOLTS

TypicalKlass plifier)11WOperating Con onsanara thtics

Heater voltage
Heater current
Plate voltage
Screen voltage
Grid voltage
Peak A -F signal voltage
Transconductance
Plate resistance
Zero signal plate current
Zero signal screen current
Maximum signal plate current
Maximum signal screen current
Load resistance
Power output
Total harmonic distortio

6.3 6.3
0.9 0.9
250 300
250 200
-14 -12.5

14 12.5
6100 5300

30000 35000
75 48
4.3 2.5
80 55
7.6 4.7

2500 4500
6.7 6.5

11

6.3
0.9

350
250
-18

18
5200

48000
53
2.5
65
8.5

4200
1-1.3

13

VOLTS
AMP.

VOLTS
VOLTS
VOLTS
VOLTS

IIMHOS
OHMS

MA.
MA.
MA.
MA.

OHMS
WATTS

NMI

TUNG-SO
ELECTRON TUBE

The TUNG-SOL engineering which has produced the
5881 is constantly at work on a multitude of special
electron tube developments for industry. Many ex-
ceptionally efficient general and special purpose
tubes have resulted. Information about these and
other types are available on request to TUNG-SOL
Commercial Engineering Department.

TUNG-SOL LAMP WORKS INC., NEWARK 4, NEW JERSEY
SALES OFFICES: ATLANTA CHICAGO DALLAS DENVER DETROIT LOS ANGELES NEWARK
Also Mfrs. of: RECEIVING TUBES, MINIM-L./RE INCANDESCENT LAMPS, ALL -GLASS SEALED BEAM HEADLIGHT LAMPS and CURRENT INTERMITTORS
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CALDWELL-CLEMENTS, INC., 480 Lexington Avenue, New York 17, N. Y.

in Television

PH I LCO
62,

HILCO engineering scores again with another
Ptriumph of research . . . yes, another major con-
tribution to greater television enjoyment! It's Balanced

Beam Television . . . acclaimed by all as the truest
picture ever seen on any television screen. No more
blurred edges; no more smeared images. A sensational

advance, and yours now on every new 1951 Philco set.

Pkieco haat I

Now...True-Focus Pictures

No Blur Like This!

No Smear Like This!
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1950-51 SPECIFICATIONS 1950-51

Sales Features and Latest Prices of More Than 700 TV Models

MANUFACTURER Model Type
Picture
Tube

List Price Built-in
(Dollars) Aerial

Set Also
Receives

Record
Player

Cabinet
Finish

Mfr's.
Chassis Total

No. Tubes**

Total
R3cti-
fiers

Audio Sp
IF Fre- Output Si
quency (watts) &

Admiral Corp., 12 x 11 TA 12LP4 169.95 N PL, EB 20Z1 17 2 25.75 I PA
3800 Cortland St., 12 x 12 TA 12LP4 179.95 N PL, MA 2021 17 2 25.75 I Pr%Chicago, III. 16 R 12 TA 16RP4 229.95 N PL. MA 2101 19 2 25.75 I Ph

26 R 12 C 160P4 249.95 N PL, MA 21131 19 2 25.75 I PA
26 x 55 C 16GP4 299.95 N WA 2401 21 3 25.75 S PA
26 x 56 C 16GP4 309.95 N MA 2401 21 3 25.75 S Ph
26 x 67 C 18GP4 319.95 N BL 2401 21 3 25.75 S Ph
26 x 65 C 16GP4 329.95 N WA 2401 21 3 25.75 S Pit
26 x 68 C 16GP4 349.95 N MA 2401 21 3 25.75 S Ph
28 x 67 C 16GP4 369.95 N BL 2401 21 3 25.75 S Ph
26 x 75 C 16GP4 349.95 N WA 24D1 21 3 25.75 S PA
26 x 76 C 16GP4 369.95 N MA 2401 21 3 25.75 S PP
29 x 25 C 19AP4 429.50 N WA 24F1 21 3 25.75 S Ph
29 x 26 C 19AP4 449.50 N MA 24F1 21 3 25.75 S PR
29 x 17 C 19AP4 475.00 N BL 24F1 21 3 25.75 S Ph
34 R 15 C 14CP4 329.95 N AM RC3 WA 20V1 21 2 25.75 Ph
34 R 18 C 14CP4 349.95 N AM RC3 MA 20V1 21 2 25.75 Ph
36 R 45 C 16RP4 399.95 N AM -FM RC3 WA 21C1 24 2 25.75 Ph
36 R 46 C 16TP4 419.95 N AM -FM RC3 MA 21C1 24 2 25.75 Ph
36 R 37 C 19AP4 465.00 N AM -FM RC3 BL 21C1 24 2 25.75 Ph
39 x 35 C 19AP4 549.50 N AM RC3 WA 2111 22 2 25.75 PA
39 x 38 C 19AP4 569.50 N AM RC3 MA 2111 22 2 25.75 Ph
39 x 25 C 19AP4 645.00 N AM -FM RC3 WA 2031 28 3 25.75 S Ph
39 x 26 C 19AP4 665.00 N AM -FM RC3 MA 2451 26 3 25.75 S Ph
39 x 17 C 19AP4 725.00 N AM -FM RC3 BL 24G1 26 3 25.75 S Pt

Air -King Products Co., Inc. 12T2 TA 12LP4 169.95 N WA 700 17 2 25.75 4 Ph170 -53rd St., 12T1 TA 12LP4 179.95 N MA 700 17 2 25.75 4 PhBrooklyn 32, N. Y. 12C1 CT 12LP4 199.95 N MA 700 17 2 25.75 4 PP
14T1 TA 14BP4 199.95 N MA 700-3 17 2 25.75 4 Ph
16M1 TA 16RP4 219.95 MA, M 700-1 17 2 25.75 4 PP
16T1 TA 16RP4 249.95 N MA 700-1 17 2 25.75 4 PP
16C1 CT 16RP4 299.95 N MA 700-1 17 2 25.75 4 Pr
718 C 16RP4 349.95 N MA 700-1 17 2 25.75 4 PP
19C1 C 19BP4 379.95 N MA 700-40 17 2 25.75 4 PP
16K1 C 16RP4 429.95 N AM -FM RC3 MA 700-5,703 17 2 25.75 4 PP

Andrea Radio Corp., SAYBROOKE TA 12DP4A 249.95 N FM MA, BL VL12 21 2 26.2 S 3.5 Pr27-01 Bridge Plaza North, MAYFIELD TA 16DP4 329.95 N FM MA, BL VL16 21 4 26.2 S 3.5 PrLong Island City, N. Y. SUTTON C 16GP4 439.50 N FM MA, BL VL16 21 4 26.2 S 3.5 PrFLEETWOOD C 16GP4 529.50 N FM RC3 MA, BL VL16 21 4 26.2 S 3.5 PrCARONIA 19 C 19AP4A 795.00 N AM -FM RC3 MA, BL VL19 24 4 26.2 S PrNORMANDY C 19AP4A 595.00 N AM -FM MA, BL VK19 26 5 26.2 S EP

Ansley Radio & Television, 729 CT 16" 445.00 N MA 703 24 5 25.75 S PrInc. 41 St. Joe's Ave., 720 C 16HP4 795.60 N AM -FM RC3 MA 702 24 4 25.75 S PrTrenton 9 N. J. 723 TA 16" 295.00 N MA 703 24 5 25.75 S Pr724 C 16" 495.00 N MA 703 24 5 25.75 S Pr726 C 19" 565.00 N MA 703 24 5 25.75 S Pr730 C 21" Rect. 795.00 N AM, FM RC3 MA 39 4 25.75 S Pr706 C 16" 1095.00 N AM, FM RC3 MA 39 4 25.75 S Pr727 C 19" 1195.00 N AM, FM RC3 MA 39 4 25.75 S Pr

Arvin Industries, Inc., 2121TM TA 12LP4A 169.95 N PC MA TE-289 17 2 45.75 1.7 PrColumbus, Ind. 2123TM TA 12LP4A 149.95 N PC MA TE-289 17 2 45.75 1.7 Pr2120CM CT 12LP4A 199.95 N PC MA TE-289 17 2 45.75 1.7 Pr2126CM CT 12LP4A 179.95 N PC MA TE-289 17 2 45.75 1.7 Pr2124CCM C 12LP4A 279.95 N AM, FM RC3 MA TE-289 17 2 45.75 1.7 Pr4080T TA 8AP4A 119.95 N MA, BL TE-282 16 2 45.75 1.0 Pr2161TM TA 16KP4A 219.95 N PC MA TE-290 18 2 45.75 2.0 Pr2160CM CT 16KP4A 249.95 N PC MA TE-290 18 2 45.75 2.0 Ph2164CM CT 16KP4A 279.95 N PC MA TE-290 18 2 45.75 2.0 Ph2162CCM C 16KP4A 349.95 N AM RC3 MA TE-290 18 2 45.75 2.0 PO4162CM CT 16KP4A 329.95 N PC MA TE-286 24 2 45.75 3.0 Ph4162CB CT 16KP4A 339.95 N PC BL TE-286 24 2 45.75 3.0 Ph

Atwater Television Co.,
360 Furman St.,
Brooklyn, N. Y

X750
X800
X850
X351
X1400
X729
513
135
X1600
X1009

TA
CT
CT
TA
TA
CT
C
C
C
C

16" Rect.
16" Rect.
19"
12%"
14" Rect.
16"
16"
19"
16"
16"

199.95
249.95
299.95
149.95
159.95
229.95
299.95
389.95
359.95
279.95

T
T
T
T
T

FM
FM
AM RC3

MA
MA
MA
MA
MA
MA, BL
MA, BL
MA, BL
MA, BL
MA, BL

18
18
18
18
18
18
21
21
21
21

2
2
2
2
2
2
3
3
3
3

S
S

S
S

Ph
PP
PP
Ph
PA
PA
Ph
PA
PA
Ph

Automatic Radio Mfg. Co., TV -5061 C 16DP4 299.95 MA TV5061 19 25.75 I 2 Ph122 Brookline Ave., TV -5019 C 193P4A 495.95 MA TV5019 22 25.75 I 3 PABoston, Mass. TV -5116R C 16TP4 299.95 MA TV5116R 21 25.75 I 2 PIN

Bell Television, Inc.,
552 W. 53rd St.,
New York 19, N. Y.

1603
1901
1604
1902
16T3
16C3
1603
19T4
19C4
1904

CO
CO
CO
CO
TA
CT
CT
TA
CT
CT

16AP4
19AP4A
16AP4
19AP4
16AP4
16AP4
16AP4
19AP4
19AP4
19AP4

295.00
445.00
445.00
595.00
259.95
299.95
349.95
359.95
399.95
449.95

MA
MA
M
M, MA
MA, WA
MA, WA
MA, WA
MA, WA
MA, WA
MA, WA

27
27
27
27
27
27
27
27
27
27

4
4
4
4
4
4
4
4
4
4

25.75 S 6
25.75 S 6
25.75 S 6
25.75 S 6
25.75 S 6
25.75 S 6
25.75 S 6
25.75 S 6

25.75 S 6
25.75 S 6

Ph
Ph
130

PA
PA
PA
PA
PA
PA
PA

(Continued on next p.
BL - Blond CU - Custom L - Leatherette N - Non -tunable built-in ant.
C - Console EB - Ebony LO - Limed Oak 0 - Oak
CH - Chassis EM - Electromagnetic M - Metal PC - Phono Jack
CO - Commercial I - Intercarrier MA - Mahogany PL - Plastic
CT - Consolette K - Kit MP - Maple PM - Permanent Magnet

RC3- 3 -speed record changer W - Walnut
S - Split sound IF system X - Projection
SW - Short wave + - Round Screen
T - Tunable built -In ant. * - Plus radio tube complemTA - Table ** - Total tubas 'ncl. picture I

but excluding rectifiers
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1950-51 Television Receiver Specifications

MANUFACTURER Model

lix Radio Div., 2051
ndlx Aviation Corp., 3051
wson 4, Md. 2060

6001
6003

r

6100

Ors Television Co., P.O. TC17-30
ax 1262, Reading, Pa.

iiswick Div., Radio & MARLOWE
Iiavision, Inc., 244 Madi- GLASGOW
Ave.,NewYork16,N.Y. KENSINGTON

chart -Farnsworth Corp., SPINET
'00 E. Pontiac, NANTUCKET

Wayne 1, Ind. BEDFORD
MONMOUTH
GEORGETOWN
VIRGINIAN
NEW ENGLANDER
TICONDEROGA
SARATOGA
CHICAGOAN
CHICAGOAN
WILLIAM PENN
NEW AMSTERDAM

rac, Inc., 649 W. Foothill 14M36
ivd., Glendora, Calif. 17P39

;ley Div., Avco Corp.,
829 Arlington St.,
incinnati, Ohio

11-441
11-461-WU
11 -471 -BU
11-442
11 -472 -BU
11 -443 -MU
11 -444 -MU
11 -474 -BU
11-445
11-465
11-475
11-446
11-476
11-453
11-493
11-447
11-477
11-460
11-470
11-458
11-484
11-454
11-459

'laid Radio Mfg. Corp.,
-15 37th Ave.,
,ing Island City 1, N. Y.

DT1020
DT1030
ET140
ET141
DT162
DT163
DT190

!lent Laboratories, Inc., SHERBROOKE
len B., HANOVER
Market St., MT. VERNON
Paterson, N. J. WESTERLY

ARDMORE
TARRYTOWN
BURLINGAME
REVERE
BROOKVILLE
ANDOVER
PARK LANE
STRATHMORE
CARLTON
VENTURA
SUMTER
WESTMINSTER II

arson Radio & Phono- 673
aph Corp., 673
11 Eighth Ave., 660
lew York 11, N. Y. 662

661
663
665
664
664
668
668
667
667
669
669
666

a Radio & Electric Co.,
25 Main St.,
elleville, N. J.

S4T15
S4C20
S4T30
S1055
51055X
S1060
S6C55
R1045
R1025
R1050

Type
Picture
Tube

List Price Built -In
(Dollars) Aerial

Set Also
Receives

Record
Player

Cabinet
Finish

Mfr's.
Chassis

No.

Total
Total Rectl-

Tubes" flees

Audio
IF Fre- Output
quency (watts)

Speaker
Size

& Type

TA 140P4 169.95 N MA T5-4 13 2 21.5 1 1.5 PM 4x8
CT 14BP4 199.95 N MA T5-4 13 2 21.5 1 1.5 PM 8
TA 16RP4 239.95 N MA T5-3 13 2 21.5 I 1.5 PM 4x8
C 16RP4 299.95 N MA T5-3 13 2 21.5 1 1.5 PM 10
CT 16RP4 279.95 N MA T5-3 13 2 21.5 I 1.5 PM 10
C 16RP4 399.95 N AM, FM RC3 MA T5-2, C16-1 13, 6 2. 1 21.5 I 1.5 PM 10

C 17XP4A 600.00 FM MA, BL 630K-2 25 3 25.75 S 4 PM 10

TA 16XP4 189.95 N MA 616 17 2 I 3 PM 5
CT 16XP4 219.95 N MA 6161 17 2 3 PM 10
C 16XP4 249.95 N MA 1116 17 2 I 3 PM 10

C 16RP4 299.95 T MA CX-33 20 2 28.25 2.5 PM 8
TA 16RP4 279.95 T MA CX-33 20 2 28.25 2.5 PM 8
TA 16RP4 289.95 T BL CX-33 20 2 26.25 2.5 PM 8
C 16RP4 339.95 T MA CX-33 20 2 26.25 2.5 PM 12
C 16GP4 379.95 T MA CX-33 20 2 28.25 2.5 PM 6x9
C 17AP4A 389.95 T MA CX-33 20 2 26.25 2.5 PM 12
C 16RP4 399.95 T BL CX-33 20 2 28.25 2.5 PM 12
C 16RP4 550.00 T AM RC3 MA CX-33 22 3 26.25 10 PM 12
C 17AP4A 650.00 T AM, FM RC3 MA CX-33 22 3 26.25 10 PM 12
C 16GP4 349.95 T MA CX-33 20 2 26.25 2.5 PM 12
C 16GP4 369.95 T BL CX-33 20 2 26.25 2.5 PM 12
C 16GP4 399.95 T MA CX-33 20 2 26.25 2.5 PM 12
C 19AP4A 850.00 T AM, FM RC3 MA CX-33 22 3 26.25 10 PM 12

C 16GP4 389.95 MA,MP,BL,WA 36 21 3 25.75 S 6 PM 12
C 19AP4A 459.95 MA, MP, BL 39 21 3 25.75 S 5 PM 12

CT 12LP4A 209.95 N PC MA 18 2 1.5 PM 10
CT 12LP4A 199.95 N PC WA 18 2 1.5 PM 10
CT 12LP4A 229.95 N PC BL 18 2 1.5 PM 10
TA 17BP4 269.95 N PC MA 21 3 2.0 EM 5
TA 17BP4 279.95 N PC BL 21 3 2.0 PM 10
C 19AP4A 419.95 N PC MA 21 3 2.0 PM 10
C 17BP4 469.95 N AM RC3 MA 28 4 2.0 PM 10
C 17BP4 489.95 N AM RC3 BL 28 4 2.0 PM 10
C 16TP4 299.95 N PC MA 21 3 2.0 PM 10
C 16TP4 289.95 N PC WA 21 3 2.0 PM 10
C 16TP4 319.95 N PC BL 21 3 2.0 PM 10
C 16GP4 339.95 N PC MA 21 3 2.0 PM 10
C 16GP4 359.95 N PC BL 21 3 2.0 PM 10
C 17BP4 349.95 N PC MA 21 3 2.0 PM 10
C 17BP4 369.95 N PC BL 21 3 2.0 PM 10
C 16TP4 389.95 N PC MA 21 3 2.0 PM 10
C 16TP4 409.95 N PC BL 21 3 2.0 PM 10
C 17BP4 399.95 N PC MA 21 3 2.0 PM 10
C 17BP4 419.95 N PC BL 21 3 2.0 PM 10
C 19AP4A 449.95 N PC MA 21 3 2.0 PM 10
C 19AP4A 469.95 N PC BL 21 3 2.0 PM 10
C 19AP4A 469.95 N PC MA 21 3 2.0 PM 10
TA 16TP4 249.95 N PC MA 21 3 2.0 PM 5

TA 10BP4 169.95 N WA 1020 20 3 25.75 4.2 EM 8.5
TA 10BP4 179.95 N MA 1030 20 3 25.75 4.2 EM 8.5
TA 14CP4 219.95 N MA 140 20 3 25.75 4.2 EM 6.5
C 14CP4 269.95 N MA 141 20 3 25.75 4.2 EM 10
TA 16GP4 269.95 N MA 162 20 3 25.75 4.2 EM 6.5
C 16GP4 299.95 N MA 163 20 3 25.75 4.2 EM 10
C 19BP4 369.95 N MA 190 20 3 25.75 4.2 EM 10

C 19AP4 745.00 AM, FM, SW RC3 MA, BL RA109A 34 4 26.25 S 4.5 PM 10
C 19AP4 589.95 AM, FM, SW MA, BL RA109A 30 4 26.25 S 4.5 PM 10
C 19AP4 499.95 FM, SW .... MA. BL RA112A 22 3 26.25 S 2 PM 10
C 19AP4 489.95 FM, SW .... MA, BL RA112A 22 3 28.25 S 2 PM 10
C 19AP4 439.95 FM, SW MA, BL RA112A 22 3 26.25 S 2 PM 10
C 17AP4 630.00 AM, FM, SW RC3 MA, BL RA113B 27 4 26.25 S 2 PM 12
C 17AP4 429.95 FM, SW MA, BL RA113B 22 3 26.25 S 2 PM 10
C 17AP4 439.95 FM, SW MA, BL RA1138 22 3 28.25 S 2 PM 10
C 17AP4 389.95 FM, SW MA, BL RA113B 22 3 28.25 S 2 PM 10
C 17AP4 MA, BL RA117A 20 2 26.25 S 2 PM 10
C 17AP4 MA, BL RA117A 20 2 26.25 S 2 PM 10
C 17AP4 MA, BL RA117A 20 2 26.25 S 2 PM 10
TA 17AP4 M RA117A 20 2 26.25 S 2 PM 5
TA 17AP4 M RA117A 20 2 26.25 S 2 PM 6
TA 17AP4 M RA117A 20 2 26.25 S 2 PM 5
C 17AP4 AM, FM, SW RC3 MA RA116A-1 42 5 28.25 S 8 PM 12

TA 12LP4A 189.95 N MA 1201338 15 2 25.75 3 EM 8
TA 12LP4A 199.95 N BL 1201336 15 2 25.75 3 EM
TA 12LP4A 199.95 N MA 1201338 15 2 25.75 3 EM
TA 14BP4 199.95 N PL 120127B 17 4 25.75 4 PM 5
TA 16GP4 259.95 N MA 12013413 18 4 25.75 5 PM 6
TA 16RP4 249.95 N MA 1201288 17 4 25.75 4 PM 5
C 12LP4A 329.95 N AM RC3 MA 120131B 21 3 25.75 3 EM 12
C 12LP4A 229.95 N MA 120133B 15 2 25.75 3 EM 12
C 12LP4A 239.95 N BL 120133B 15 2 25.75 3 EM 12
C 16GP4 289.95 N MA 120134B 18 4 25.75 5 PM 12
C 16GP4 299.95 N BL 1201348 18 4 25.75 5 PM 12
C 16GP4 329.95 N MA 12013413 18 4 25.75 4 PM 12
C 16GP4 349.95 N BL 120134B 18 4 25.75 4 PM 12
C 19AP4 429.95 N MA 1201298 18 4 25.75 5 PM 12
C 19AP4 459.95 N BL 12012913 18 4 25.75 5 PM 12
C 16GP4 429.95 N AM, FM RC3 MA 12013513 28 4 25.75 4 PM 12

TA 14BP4 199.95 N MA 877 19 3 25.75 3.2 PM 6
C 14BP4 239.95 N MA 877 19 3 25.75 3.2 PM 10
TA 14BP4 209.95 N MA 877 19 3 25.75 3.2 PM 8
C 16RP4 299.95 N MA 877 19 3 25.75 3.2 PM 10
C 16GP4 299.95 N MA 877 19 3 25.75 3.2 PM 10
TA 16RP4 269.95 N MA 877 19 3 25.75 3.2 PM 8
C 16RP4 329.95 N MA 877 19 3 25.75 3.2 PM 10
TA 12LP4A 269.95 N MA 875 22 2 25.75 3.2 PM 8
C 16GP4 359.95 N MA 875 23 4 25.75 S 3.2 PM 10
C 16GP4 324.95 N MA 875 23 4 25.75 S 3.2 PM 8

L - Blond CU - Custom L - Leatherette
- Consoa EB - Ebony LO - Limed Oak

H - Chassis EM - Electromagnetic M - Metal
O - Commercial 1 - Intercarrier MA - Mahogany
T - Consolette K - Kit MP - Maple

(Continued on page 94)

N - Non -tunable built-in ant. RC3- 3 -speed record changer W - Walnut
0 - Oak S - Split sound IF system X - Projection
PC - Phono Jack SW - Short wave - Round Screen
PL - Plastic T - Tunable built -In ant. - Plus radio tube complement
PM - Permanent Magnet TA - Table - Total tubes incl. pIcturo tube

but excluding rectifiers 1
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1950-51 Television Receiver Specifications

MANUFACTURER Model Type
Picture
Tube

List Price Built -In
(Dollars) Aerial

Set Also
Receives

Record
Player

Cabinet
Finish

Mfr's.
Chassis Total

No. Tubes*

Total
Reel'.
Hers

Audio
IF Fre- Output
quarz), (watts)

Spe
Sit

&

Fads (Continued from page 93)
S4C40
S9C10

C
C

14BP4
19"

269.95
399.95

Federal Television Corp., 631A
137 Duane St., 632B
New York 13, N. Y. 633A

6348

CT
CT
C
C

16DP4A
19DP4A
16DP4A
19DP4A

399.50
499.50
699.50
799.50

T
T
T
T

AM -FM
AM -FM

RC3
RC3

MA.BL,EB.WA
WA.MA,BL ES
WA.MA,BL ES
WA,MA,BL,EB

27
27
27
27

3
3
3
3

25.75 S 4
25.75 S 4
25.75 S 4
25.75 S 4

PM
PM
PM
PM

Freed Radio Corp., 54
200 Hudson St., 55
New York 13, N. Y. 56

68
101
103
104

C
C
C
C
C
C
C

16GP4
16GP4
16GP4
16GP4
19AP4A
19AP4A
19AP4A

429.00
399.00
429.00
449.00
595.00
549.00
595.00

T
T
T
T
T
T
T

FM
FM
FM

PC

PC
PC
PC

MA
MA
BL
MA
MA
MA
BL

CHT-1620C 26
CHT-1620C 26
CHT-1620C 26
CHT-1620C 26
CHT-1900 28
CHT-1900 28
CHT-1900 28

2
2
2
2
2
2
2

25.75 S 4.5
25.75 S 4.5
25.75 S 4.5
25.75 S 4.5
25.75 S 4.5
25.75 S 4.5
25.75 S 4.5

PM
PM
PM
PM
EM
EM
EN

General Electric Co., 14T2
Electronics Park, 1473
Syracuse, N. Y. 16T3

16T4
14C102
14C103
16C113
16C116
19C105
19C106
16K1
16K2

TA
TA
TA
TA
C
C
C
C
C
C
C
C

14CP4
14CP4
16KP4
16KP4
14CP4
14CP4
16KP4
16KP4
19AP4A
19AP4A
16KP4A
16KP4A

199.95
219.95
239.95
259.95
239.95
259.95
299.95
299.95
439.95
459.95
469.95
469.95

N
N
N
N
N
N
N
N
N
N
N
N

AM FM
AM, FM

RC3
RC3

MA 14T2
BL 1473
MA 16T3
BL 16T4
MA 14C102
BL 14C103
MA 16C113
MA 16C116
MA 19C105
BL 19C106
MA 16K1
BL 16K2

19
19
19
19
19
19
19
19
24
24
26
26

2
2
2
2
2
2
2
2
4
4
2
2

41.25
41.25
41.25
41.25
41.25
41.25
41.25
41.25
41.25
41.25
41.25
41.25

2.5
2.5
2.5
2.5
2.5
2.5
2.5
2.5
7.0
7.0
2.5
2.5

EM
EM
EM
EM
EM
EM
EM
EM
EM
EM
EM
EM

Gram Engineering Co., 256-L
206 8th Ave.,
Brook yn 15, N. Y.

C 16KP4 T AM M 256 33 3 25.75 S 3.5 PM

Hallicrafters Co., The, 815
4401 W. Fifth Ave., 811
Chicago 24, III. 822

818
853
870
871
820
821
860
861
880
890
894
898
809
810
805
806

TA
TA
C
C
C
C
C
C
C
C
C
C
C
C
C
TA
TA
C
C

16"
16"
16"
16"
16"
17"
17"
17"
17"
17"
17"
19"
20"
20"
20"
16"
16"
16"
16"

249.95
269.95
299.95
329.95
399.95
299.95
319.95
349.95
379.95
449.50
489.50
379.95
595.00
595.00
595.00
199.95
229.95
279.95
295.00

N
N
N
N
N
N
N
N
N
N
N
N
N
N
N
N
N
N
N

AM

AM
AM

AM
AM
AM
AM

AM. FM
AM, FM
AM, FM

RC3

RC3
RC3

RC3
RC3
RC3

MA
MA
MA
MA
MA
MA
BL
MA
BL
MA
BL
MA
MP
MA
BL
MA
MA
MA
BL

18
21
18
21
21
18
18
21

21
21
21
18
25
25
25

3
3
3

3
3
3
3
3
3
3
3
3

4
4
4

21.25
21.25
21.25
21.75
21.25
21.25
21.25
21.25
21.25
21.25
21.25
21.25
21.25
21.25
21.25

2.5
2.5
2.5
2.5
2.5
2.5
2.5
2.5
2.5
2.5
2.5
2.5
2.5
2.5
2.5
1.0

PM
PM
PM
PM
PM
PM
PM
PM
PM
PM
PM
PM
PM
PM
PM
PM

Hoffman Radio Corp., 630
3761 S. Hill St., 631
Los Angeles 7, Calif. 870, 871, 872

634
635
867
866, 868
877
876, 878
951
950, 952
867A
866A, 868A
950A
951A
890
891
892
960
961

TA
TA
CT
TA
TA
C
C
C
C
C
C
C
C
C
C
C
C
C
C
C

14CP4
14CP4
14CP4
16TP4
16TP4
16TP4
16TP4
16TP4
16TP4
16TP4
16TP4
16TP4
16TP4
16TP4
16TP4
19AP4
19AP4
19AP4
19AP4
19AP4

229.95
219.95
279.95
269.95
249.95
349.95
369.95
319.95
339.95
459.95
479.95
349.95
369.95
479.95
459.95
439.95
419.95
439.95
575.00
550.00

T
T
T
T
T
T
T
T
T
T
T
T
T
T
T
T
T
T
T
T

AM. FM
AM, FM

AM, FM
AM, FM

AM. FM
AM, FM

RC3
RC3

RC3
RC3

RC3
RC3

BL, MA 170
BL, MA
BL, MA, MP
Bt.. MA
BL, MA
BL, MA, MP
BL, MA. MP 171
BL, MA, MP 171
BL, MA, MP 171
BL, MA, MP 172
BL, MA. MP 172
BL, MA, MP 173
BL, MA, MP 173
BL, MA 174
BL, MA 174
BL, MA 175
BL, MA 175
BL, MA
BL, MA
BL, MA

18
170 18
170 18
171 18
171 18
171 18

18
18
18
21
21
18
18
21
21
18
18

175 18
176 23
176 23

3
3
3
3
3
3

3

3
3
3
3
3
3
3
3
3
3
3
4
4

26.1 S 3
26.1 S 3
26.1 S 3
26.1 S 3
26.1 S 3
26.1 S 3
26.1 S 3
26.1 S 3
26.1 S 3
26.1 S 3
26.1 S 3
26.1 S 3
26.1 S 3
26.1 S 3
26.1 S 3
26.1 S 3
26.1 S 3
26.1 S 3
28.1 S 10
26.1 S 10

PM
PM
PM
PM
PM
PM
PM
PM
PM
PM
PM
PM
PM
PM
PM
PM
PM
PM
PM
PM

Hertner Electric Co., 12690 L-10
ElmwoodAve.,Cleveland
11, Ohio

CO 5TP4X 1850.00 MA L-10 32 7 25.75 S 20 PM

Industrial Television, Inc., 248
359 Lexington Ave., 348
Clifton, N. J. 761

1161
1261
1361

C
C
T
C
C
C

16FP4A
19AP4A
16TP4
16TP4
16TP4
19DP4A

379.00
469.00
229.00
299.00
319.00
379.00

MA. BL
MA, BL
MA, BL
MA. BL
MA. BL
MA, BL

T -35R 25
T -35R 25
T -61R-2 18
T -61R-2 18
T . 61 R-2 18
T -61R-5 18

4
4
2
2
2
2

25.75 S 7
25.75 S 7
21.25 I 3
21.25 I 3
21.25 I 3
21.25 I 3

EM
EM
PM
PM
PM
PM

International Television ROYAL
Corp., 238 William St., IMPERIAL
New York 7, N. Y. MONARCH

PRESIDENT
EMPEROR

TA
CT
C
C
CT

16RP4
16DP4
16RP4
16RP4
19AP4

229.95
269.95
299.95
319.95
339.95

N
N
N
N
N

PC
PC
PC
PC
PC

MA, BL. LO
MA, BL. LO
MA, BL, LO
MA, BL, LO F16
MA, BL

F16 18
F16 18
F16 18

18
F19 18

2
2
2
2
2

I 4.5
I 4.5
I 4.5

I 4.5
I 4.5

PM
PM
PM
PM
PM

Jackson Industries, Inc., 14T
600 E. 40th St., 18T
Chicago 15, ill. 16C

29C
316

TA
TA
C
C
C

12LP4
16"
16"
19"
16"

179.95
199.95
229.95
349.95
349.95

N
N
N
N
N AM RC3

MA
MA
MA
MA
MA

19
19
19
19
19

2
2
2
2
2

25.75 I 2.5
25.75 I 2.5
25.75 I 2.5
25.75 I 2.5
25.75 I 2.5

PM
PM
PM
PM
Ph,

Kaye -Halbert Corp., 231W
3555 Hayden Ave., 231M
Culver City ,Calif. 231B

232W ,232M
232B
233W
233M

TA
TA
TA
TA
TA
C
C

16
16
16
16
16
16
16

229.95
239.95
249.95
279.95
289.95
289.95
299.95

N
N
N
N
N
N
N

241 21
241 21
241 21
241 21
241 21
241 21
241 21

3
3
3
3
3
3
3

3
3
3
3
3
3
3

PM
NV
PR,
PM
PM
PM
PM.

BL - Blond
C - Console
CH - Chassis
CO - Commercial
CT - Ciansolette

CU - Custom
EB - Ebony
EM - Electromagnetic
I - Intercarrier
K - Kit

L - Leatherette
LO - Limed Oak
M - Metal
MA - Mahogany
MP - Maple

N - Non -tunable built-in ant.
O - Oak
PC - Phono Jack
PL - Plastic
PM - Permanent Magnet

RC3- 3 -speed record changer
S - Split sound IF system
SW - Short wave
T - Tunable built-in ant.
TA -Table

(Continued on next pa

W - Walnut
X - Projection
+ - Round Screen
* - Plus radio tube complemi
** - Total tubes incl. picture t

but excluding rectifiers
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1950-51 Television Receiver Specifications

VIANUFACTURER Model Type

-Ha bert (Cont nued from page 94)
23313 C
234W C
234M C
234B C
235 C
236 C
237 C
238W C
238M C
23813 C
239W C
239M C
2398 C
240 C
241 C

salvos Co., HAMPSHIRE TA
ieter Rd., BILTMORE CT

Wayne 4, Ind. METROPOLITAN TA
PLAYHOUSE CT
SHOREHAM CT
COSMOPOLITAN CT
SHOREHAM CT
CONTEMPORARY C
WEDGEWOOD C
PROVINCIAL C
AMERICAN MODERN C
FRENCH PROVINCIAL C
EMBASSY C
PLA7A C
HEPPELWHITE C
NORMANDY C
AMER. TRADITIONAL C
WINDSOR IMPERIAL C

estic Radio & 120 TA
devIsion, Inc., 121 TA
I Washington St., 141 TA
ooklyn 1, N. Y. 142 TA

1400 CT
162 TA
160 TA
1600 CT
1605 CT
1610 C

s Television Inc. VERSAILLES C

12-33 Colonial Ave., HAMPTON C

arena, L. I., N. Y. ORIENTAL C
REGENT C
WARWICK C

DARTMOUTH C

'Non Television & CHALLENGER ...
adio Corp., CHALLENGER DELUXE C
33 Broadway, CHALLENGER DELUXE C
ow York 3, N. Y. CONTINENTAL C

DIPLOMAT C
CAROLYN C
QUADRILLE C
QUADRILLE C

lc Industries, Inc., John, 14M -C
Iymouth, Ind. 14M -T

16M -C
16M -T
XSB
19MC
XSPT

CT
TA
CT
TA
CT
CT
CT

cury Radio & Te,evislon 6193 C

orp, 6193 C

39 S. Wabash Ave., 6193 C

hicago 5, II . 0800 C

0800 C

0800 C

9101 C

9101 C
6111 C

6114 C

9114 C

9114 C

chell Mfg. Co. T18 -M, T16B CT
525 Clybourn Ave.,
hicago 14, III.

torola, Inc., 14T3 TA
545 W. Augusta Blvd., 1410 C

hicago 51, III. 17T3 TA
17T1 TA
17T2 TA
17K1 C

17K2 C

17K3 C

17K4 C
17F1 C

17F2 C

17F3B C

17F4 C

17F& C

19K2 C

19K3 C

Picture
Tube

List Price Built-in
(Dollars) Aerial

Set Also
Receives

Record
Payer

Cabinet
Finish

Mfr's.
Chassis

No.

Total
Total Recti-

Tubes** flers

Audio
IF Fre- Outpu.
quency (watts)

Speaker
S re

& Type

16
16
16
16
16
16
16

309.95
369.95
379.95
389.95
389.95
369.95
399.95

N
N
N
N
N
N
N

241
241
241
241
241
241
241

21
21
21
21
21
21
21

3
3
3
3
3
3
3

3
3
3
3
3
3
3

PM 12
PM 12
PM 12
PM 12
PM 12
PM 12
PM 12

19
19

379.95
389.95

N
N

241
241

21
21

3
3

3
3

PM 12
PM 12

19
19

399.95
449.95

N
N

241
241

21
21

3
3

3
3

PM 12
PM 12

19 459.95 N 241 21 3 3 PM 12

19 469.95 N 241 21 3 3 PM 12

19 469.95 N 241 21 3 3 PM 12

19 449.95 N 241 21 3 3 PM 12

148P4 198.50 N MA C1270 18 2 21.26 I PM 8

16TP4 259.50 N MA CT272 18 2 21.26 I PM 12

16TP4 249.50 N MA, BL CT272 18 2 21.26 I PM 8

16TP4 298.50 T MA, BL CT277 18 2 21.26 I PM 12

16GP4 298.50 T MA, MP CT274 18 2 21.26 I ... PM 12

16GP4 339 50 T MA, BL CT274 18 2 21.26 I PM 12

19AP4 395.00 T MA CT250 24 4 21.26 S 3.5 PM 12

16TP4 459.50 T AM. FM RC3 MA, BL CT273 20 3 21.26 I 6 EM 12

16TP4 495.00 T AM. FM RC3 MA CT273 22 3 21.26 I 10 EM 12

16TP4 495.00 T AM, FM RC3 MP CT273 22 3 21.261 10 EM 12

16GP4 595.00 T AM FM RC3 MA, BL CT275 22 3 21.26 I 18 EM 15

16GP4 595.00 T AM, FM RC3 MP CT275 22 3 21.26 I 18 EM 15,

178P4 775.00 T AM, FM, SW RC3 MA CT288 28 4 21.26 S 20 EM 12

14" 239.50 MA
16" 379.50 MA, BL
16" 379.50 BL
16" 595 00 .... AM, FM RC3 MA
16" 1390.00 AM, FM RC3 MA

12LP4 149.95 N L 99 17 2 24.75 pm 5

12LP4 174.95 N MA 99 17 2 24.75 PM 5

14DP4 189.95 N MA 100 17 2 '4.75 PM 5

14DP4 209.95 N MA 100 17 2 l4.75 PM 5

14DP4 239.95 N MA 100 17 2 24.75 PM 10

16RP4 199.95 L 101 17 2 24.75 PM 10

16RP4 239.95 MA 101 17 2 24.75 PM 5

16RP4 269.95 MA 101 17 2 24.75 PM 5

16GP4 279.95 MA 102 17 2 24.75 PM 10

16GP4 319.95 MA 102 17 2 24,75 PM 10

16DP4A 499.95 N MA,BLEB.L0 630 28 3 PM 10

16DP4A 499.95 N MA,BLEB.L0 630 28 3 PM 10

16DP4A 499.95 N MA,BLEB.L0 630 28 3 PM 10

16DP4A 529.95 N MA.BL,EB,L0 630 28 3 PM 10

16DP4A 529.95 N MA,BLEB,L0 630 28 3 PM 10

19AP4A 1195.00 .... AM, FM RC3 MA,BLEB,L0 630 41 4 1 PM 12

16DP4A 249.95 N PC MA T410A 16 2 S PM 12

16DP4A 349.95 N PC MA 630-4 25 4 S PM 12

19DP4A 399.95 N PC MA 630-4 25 4 S PM 12

16DP4A 379.95 N PC MA 630-4 25 4 S PM 12

16DP4A 399.95 N PC BL 630-4 25 4 S PM 12

19DP4A 549.95 N PC BL 630.4 25 4 S PM 12

16DP4A 495.00 N PC BL 630-4 25 4 S PM 12

19DP4A 549.95 N PC BL 630-4 25 4 S PM 12

14CP4 229.50 N MA. BL 14RC-14VC 18 2 26 PM 8

14CP4 179.50 N MA 14VC-14RC 18 2 26 PM 8

16TP4 259.50 N MA, BL 15RC-15VC 18 2 26 PM 8

16TP4 219.50 N MA 15RC-15VC 18 2 26 PM 8

16DP4 299.50 N MA, BL 15STR 19 2 26 12 PM

19FP4 349.50 N MA. BL 20 2 26 12 PM

16DP4 359.50 N AM RC3 MA, BL 19* 2 26 12 PM

16" 339.95 N FM MA 18 3 PM 10

16" 349.95 N FM .... BL 18 3 PM 10

16" 359.95 N FM MP 18 3 PM 10

16" 399,95 N AM, FM RC3 WA 18 3 PM 10

16" 419.95 N AM, FM RC3 MA 18 3 PM 10

16" 429.95 N AM, FM RC3 MP, 0 18 3 PM 10

19" 449.95 N FM MA, WA 18 3 PM 10

19" 469.95 N FM BL 18 3 PM 10

16" 329.95 N FM MA CTV-215A 18 3 21.25 S PM 10

16" 319.95 N FM MA, BL, WA CTV-215A 18 3 21.25 S PM 10

19" 449.95 N FM MA CTV-215A 18 3 21.25 S PM 10

19" 459.95 N FM BL CTV-219A 18 3 21.25 S PM 10

16TP4 269.50 N MA, BL YMT 19 1 26 I PM 8

14BP4 169.95 N PL TS114 18 2 21.9 2 EM 5

14BP4 239.95 N MA BL TS115 18 2 21.9 2 EM 8

16RP4 199.95 N MA TS89 18 2 21.9 2 EM 8

16RP4 239.95 N MA. BL TS89 18 2 21.9 2 EM 6

16RP4 239.95 N MA, BL TS89 18 2 21.9 2 EM 6

16RP4 269.95 N MA, BL TS89 18 2 21.9 2 EM 8

16RP4 289.95 N MA. BL TS95 18 2 21.9 2 EM 8

16RP4 329.95 N MA, BL TS89 18 2 21.9 2 EM 8

16RP4 249.95 N MA TS89 18 2 21.9 2 EM 8

16RP4 419.95 N AM. FM RC3 MA, BL TS89 18 2 21.9 2 PM 6x9

16RP4 449.95 N AM. FM RC3 WA TS89 18 2 21.9 2 PM 10

16RP4 469.95 N AM, FM RC3 BL TS89 18 2 21.9 2 PM 10

16RP4 469.95 N AM, FM RC3 MA TS89 18 2 21.9 2 PM 10

16RP4 399.95 N AM, FM RC3 MA. BL TS89 18 2 21.9 2 PM 10

19AP4A 339.95 N MA, BL TS101 18 2 21.9 2 EM 8

19AP4A 379.95 N MA TS101 18 2 21.9 2 EM 8
(Continued on page 98) '1

L - Blond CU - Custom L -- Leatherette N - Non -tunable built-in ant. RC3- 3 -speed record changer W - Walnut
- Console EB - Ebony LO - Limed Oak 0 - Oak S - Split sound IF system X - Projection

H - Chassis EM - Electromagnetic M - Metal PC - Phono Jack SW - Short wave + - Round Screen

0 - Commercial I - Intercarrier MA - Mahogany PL - Plastic T - Tunable built-in ant. ' - Plus radio tube complement

T - Consolette K - Kit MP - Maple PM - Permanent Magne TA - Table  - Total tubes net picture tubs
but excluding rectifiers
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1950-51 Television Receiver Specifications

MANUFACTURER Model Type
Picture
Tube

List Price Built -In
(Dollars) Aerial

Set Also
Receives

Record
Player

Cabinet
Finish

Mfr's.
Chassis Total

No. Tubes**

Total
Recti-
tiers

Audio
IF Fre- Output
quern), (watts)

Speaker
Size

& Type

Fada (Continued from page 93)
S4C40
S9C10

C
C

14BP4
19"

269.95
399.95 .....

Federal Television Corp.,
137 Duane St.,
New York 13, N. Y.

631A
6328
633A
634B

CT
CT
C
C

16DP4A
19DP4A
16DP4A
19DP4A

399.50
499.50
699.50
799.50

T
T
T
T

AM -FM
AM -FM

RC3
RC3

MA.BLEB WA
WA,MA,BL,EB
WA.MA,BL E13
WA,MA,BL,EB

27
27
27
27

3
3
3
3

25.75 S 4
25.75 S 4
25.75 S 4
25.75 S 4

PM 12
PM 12
PM 12
PM 12

Freed Radio Corp.,
200 Hudson St.,
New York 13, N. Y.

54
65
56
68

101
103
104

C
C
C
C
C
C
C

16GP4
16GP4
16GP4
16GP4
19AP4A
19AP4A
19AP4A

429.00
399.00
429.00
449.00
595.00
549.00
595.00

T
T
T
T
T
T
T

FM
FM
FM

PC

PC
PC
PC

MA
MA
BL
MA
MA
MA
BL

CHT-1620C 26
CHT-1620C 26
CHT-1620C 26
CHT-1620C 26
CHT-1900 28
CHT-1900 28
CHT-1900 28

2
2
2
2
2
2
2

25.75 S 4.5
25.75 S 4.5
25.75 S 4.5
25.75 S 4.5
25.75 S 4.5
25.75 S 4.5
25.75 S 4.5

PM 12
PM 12
PM 12
PM 12
EM 12
EM 12
EM 12

General Electric Co.,
Electronics Park,
Syracuse, N. Y.

1472
1413
16T3
1614
14C102
14C103
16C113
16C116
19C105
19C108
16K1
16K2

TA
TA
TA
TA
C
C
C
C
C
C
C
C

14CP4
14CP4
16KP4
16KP4
14CP4
14CP4
16KP4
16KP4
19AP4A
19AP4A
16KP4A
16KP4A

199.95
219.95
239.95
259.95
239.95
259.95
299.95
299.95
439.95
459.95
469.95
469.95

N
N
N
N
N
N
N
N
N
N
N
N

AM FM
AM, FM

RC3
RC3

MA 1412
BL 14T3
MA 1673
BL 16T4
MA 14C102
BL 14C103
MA 16C113
MA 160116
MA 19C105
BL 19C106
MA 16K1
BL 16K2

19
19
19
19
19
19
19
19
24
24
26
26

2
2
2
2
2
2
2
2
4
4
2
2

41.25
41.25
41.25
41.25
41.25
41.25
41.25
41.25
41.25
41.25
41.25
41.25

2.5
2.5
2.5
2.5
2.5
2.5
2.5
2.5
7.0
7.0
2.5
2.5

EM
EM 6
EM
EM 6
EM 12
EM 12
EM 12
EM 12
EM 12
EM 12
EM 12
EM 12

Grem Engineering Co.,
206 8th Ave.,
Brook yn 16, N. Y.

256-L C 16KP4 AM M 256 33 3 25.75 S 3.5 PM 12

HallIcrafters Co., The,
4401 W. Fifth Ave.,
Chicago 24, Ill.

815
811
822
818
853
870
871
820
821
860
861
880
890
894
898
809
810
805
806

TA
TA
C
C
C
C
C
C
C
C
C
C
C
C
C
TA
TA
C
C

16"
16"
16"
16"
16"
17"
17"
17"
17"
17"
17"
19"
20"
20"
20"
16"
16"
16"
16"

249.95
269.95
299.95
329.95
399.95
299.95
319.95
349.95
379.95
449.50
489.50
379.95
595.00
595.00
595.00
199.95
229.95
279.95
295.00

N
N
N
N
N
N
N
N
N
N
N
N
N
N
N
N
N
N
N

AM

AM
AM

AM
AM
AM
AM

AM. FM
AM, FM
AM, FM

.

RC3

RC3
RC3

RC3
RC3
RC3

MA
MA
MA
MA
MA
MA
BL
MA
BL
MA
BL
MA
MP
MA
BL
MA
MA
MA
BL

18
21
18
21

21
18
18
21
21
21
21
18
25
25
25

3

3
3
3
3
3
3
3
3
3
3
3
4
4
4

21.25
21.25
21.25
21.75
21.25
21.25
21.25
21.25
21.25
21.25
21.25
21.25
21.25
21.25
21.25

2.5
2.5
2.5
2.5
2.5
2.5
2.5
2.5
2.5
2.5
2.5
2.5
2.5
2.5
2.5
1.0

PM
PM
PM
PM
PM
PM
PM
PM
PM
PM
PM
PM
PM
PM
PM
PM

Hoffman Radio Corp.,
3761 S. Hill St.,
Lou Angeles 7, Calif.

630
631
870, 871, 872
634
635
867
866, 868
877
876, 878
951
950, 952
867A
866A, 868A
950A
951A
890
891
892
960
961

TA
TA
CT
TA
TA
C
C
C
C
C
C
C
C
C
C
C
C
C
C
C

14CP4
14CP4
14CP4
16TP4
16TP4
16TP4
16TP4
16TP4
16TP4
16TP4
16TP4
16TP4
16TP4
16TP4
16TP4
19AP4
19AP4
19AP4
19AP4
19AP4

229.95
219.95
279.95
269.95
249.95
349.95
369.95
319.95
339.95
459.95
479.95
349.95
369.95
479.95
459.95
439.95
419.95
439.95
575.00
550.00

T
T
T
T
T
T
T
T
T
T
T
T
T
T
T
T
T
T
T
T

AM, FM
AM, FM

AK FM
AM, FM

AM. FM
AM, FM

RC3
RC3

RC3
RC3

RC3
RC3

BL, MA
BL, MA
BL, MA, MP
BL. MA
BL, MA
BL, MA, MP
BL, MA, MP
BL, MA, MP 171
BL, MA, MP 171
BL, MA, MP 172
BL, MA. MP 172
BL, MA. MP 173
BL, MA, MP 173
BL, MA 174
BL, MA 174
BL, MA 175
BL, MA 175
BL, MA
BL, MA
BL, MA

170 18
170 18
170 18
171 18
171 18
171 18
171 18

18
18
21
21
18
18
21
21
18
18

175 18
176 23
176 23

3
3
3
3
3

3

3

3
3
3
3
3

3
3
3
3
3
3
4
4

26.1 S 3
26.1 S 3
26.1 S 3
26.1 S 3
26.1 S 3
26.1 S 3
26.1 S 3
26.1 S 3
26.1 S 3
26.1 S 3
26.1 S 3
26.1 S 3
26.1 S 3
26.1 S 3
26.1 S 3
26.1 S 3
26.1 S 3
26.1 S 3
26.1 S 10
26.1 S 10

PM 8
PM 8
PM 12
PM 6x12
PM 6x12
PM 12
PM 12
PM 12
PM 12
PM 12
PM 12
PM 12
PM 12
PM 12
PM 12
PM 12
PM 12
PM 12
PM 12
PM 12

Hertner Electric Co., 12690
ElmwoodAve.,Cleveland
11, Ohio

L-10 CO 5TP4X 1850.00 MA L-10 32 7 25.75 S 20 PM 12

Industrial Television, Inc.,
359 Lexington Ave.,
Clifton, N. J.

248
348
761
1161
1261
1361

C
C
T
C
C
C

16FP4A
19AP4A
16TP4
16TP4
16TP4
19DP4A

379.00
469.00
229.00
299.00
319.00
379.00

MA. BL
MA, BL
MA, BL
MA, BL
MA, BL
MA, BL

T -35R 25
T -35R 25
T -61R-2 18
T -61R-2 18
T. 61R-2 18
T -61R-5 18

4
4
2
2
2
2

25.75 S 7
25.75 S 7
21.25 I 3
21.25 I 3
21.25 I 3
21.25 I 3

EM 12
EM 12
PM 8
PM 12
PM 12
PM 12

International Television
Corp., 238 William St.,
New York 7, N. Y.

ROYAL
IMPERIAL
MONARCH
PRESIDENT
EMPEROR

TA
CT
C
C
CT

16RP4
16DP4
16RP4
16RP4
19AP4

229.95
269.95
299.95
319.95
339.95

N
N
N
N
N

PC
PC
PC
PC
PC

MA. BL. LO
MA, BL, LO
MA, BL, LO
MA, BL, LO
MA, BL

F16 18
F16 18
F16 18
F16 18
F19 18

2
2
2
2
2

I 4.5
I 4.5
I 4.5
I 4.5
I 4.5

PM 4x6
PM 12
PM 12
PM 12
PM 12

Jackson Industries, Inc.,
600 E. 40th St.,
Chicago 15, Ill.

14T
16T
16C
29C
316

TA
TA
C
C
C

12LP4
16"
16"
19"
16"

179.95
199.95
229.95
349.95
349.95

N
N
N
N
N AM RC3

MA
MA
MA
MA
MA

19
19
19
19
19

2
2
2
2
2

25.75 I 2.5
25.75 I 2.5
25.75 I 2.5
25.75 I 2.5
25.75 I 2.5

PM B
PM 8
PM 10
PM 10
PM 10

Kaye -Halbert Corp.,
3555 Hayden Ave.,
Culver City ,Calif.

231W
231M
231B
232W ,232M
232B
233W
233M

TA
TA
TA
TA
TA
C
C

16
16
16
16
16
16
16

229.95
239.95
249.95
279.95
289.95
289.95
299.95

N
N
N
N
N
N
N

241 21
241 21
241 21
241 21
241 21
241 21
241 21

3
3

3
3
3
3
3

3
3
3
3
3
3
3

PM 6
PM 6
PM 6
PM 6
PM 6
PM 12
PM 12

(Continued on next page)

BL - Blond CU - Custom L - Leatherette
C - Console EC - Ebony LO - Limed Oak
CH - Chassis EM - Electromagnetic M - Metal
CO - Commercial I - Intercarrier MA - Mahogany
CT - Consolette K - Kit MP - Maple

N - Non -tunable built-in ant.
O - Oak
PC - Phono Jack
PL - Plastic
PM - Permanent Magnet

RC3- 3 -speed record changer
S - Split sound IF system
SW - Short wave
T - Tunable built-in ant.
TA -Table

W - Walnut
X - Projection
 - Round Screen
* - Plus radio tube complement
** - Total tubes incl. picture tube

but excluding rectifiers
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1950-51 Television Receiver Specifications

IANUFACTURER Model Type

EcHa bert (Cont nued from page 94)
2338
234W
234M
2348
235
236
237
238W
238M
2388
239W
239M
239 8
240
241

C
C
C
C
C
C
C
C
C
C
C
C
C
C
C

Itravox Co.,
13ter Rd.,
I; Wayne 4, Ind.

HAMPSHIRE
BILTMORE
METROPOLITAN
PLAYHOUSE
SHOREHAM
COSMOPOLITAN
SHOREHAM
CONTEMPORARY
WEDGEWOOD
PROVINCIAL
AMERICAN MODERN
FRENCH PROVINCIAL
EMBASSY
PLA7A
HEPPELWHITE
NORMANDY
AMER. TRADITIONAL
WINDSOR IMPERIAL

TA
CT
TA
CT
CT
CT
CT
C
C
C
C
C
C
C
C
C
C
C

istic Radio &
levlsion, Inc.,
Washington St.,
loklyn 1, N. Y.

120
121
141
142
1400
162
160
1600
1605
1610

TA
TA
TA
TA
CT
TA
TA
CT
CT
C

'i Television Inc.
..-33 Colonial Ave.,
Tona, L. I., N. Y.

1

Ocury Radio & Te,evlsion 6193
6193

9 S. Wabash Ave., 6193
icago 5, II . 0800

0800
0800
9101
9101
6111
6114
9114
9114

VERSAILLES
HAMPTON
ORIENTAL
REGENT
WARWICK
DARTMOUTH

C
C
C
C
C
C

.ison Television &
dio Corp.,
3 Broadway,
ow York 3, N. Y.

CHALLENGER
CHALLENGER DELUXE
CHALLENGER DELUXE C
CONTINENTAL
DIPLOMAT
CAROLYN
QUADRILLE
QUADRILLE

c Industries, Inc., John, 14M -C
Ymouth, Ind. 14M -T

16M -C
16M -T
XSB
19MC
XSPT

CT
TA
CT
TA
CT
CT
CT

C
C
C
C
C
C
C
C
C
C
C
C

Obeli Mfg. Co.
425 Clybourn Ave.,
picago 14, III.

T16 -M, T16B CT

iorola, Inc..
.145 W. Augusta Blvd.,
licago 51, III.

14T3 TA
141(1 C

1713 TA
1711 TA
1712 TA
17K1 C

171(2 C

171(3 C

171(4 C
17F1 C

17F2 C

17F3B C

17F4 C

17F5 C

191(2 C

1910 C

IL - Blond
- Console

H - Chassis
`0 - Commercial
,T - Conaolette

CU - Custom
EB - Ebony
EM - Electromagnetic
I - Intercarrier
K - Kit

Picture
Tube

List Price Built -In
(Dollars) Aerial

Set Also
Receives

Record
Payer

Cabinet
Finish

Mfr's.
Chassis

No.

Total
Total Recti-

Tubes" flers

Audio Speaker
IF Fre- Outpu. S re
quency (watts) & Type

16 309.95 N 241 21 3 3 PM 12

16
16

369.95 N
379.95 N

241
241

21
21

3
3

3
3

PM 12
PM 12

16
16
16
16
19

389.95 N
389.95 N
369.95 N
399.95 N
379.95 N

241
241
241
241
241

21
21
21
21
21

3
3
3
3
3

3
3
3
3
3

PM 12
PM 12
PM 12
PM 12
PM 12

19
19

389.95 'N
399.95 N

241
241

21
21

3
3

3
3

PM 12
PM 12

19 449.95 N 241 21 3 3 PM 12

19 459.95 N 241 21 3 3 PM 12

19 469.95 N 241 21 3 3 PM 12

19 469.95 N 241 21 3 3 PM 12

19 449.95N 241 21 3 3 PM 12

14BP4 198.50 N MA CT270 18 2 21.26 PM 8

16TP4 259.50 N MA CT272 18 2 21.26 PM 12

16TP4 249.50 N MA. BL CT272 18 2 21.26 PM 8

161P4 298.50 MA. BL CT277 18 2 21.26 PM 12

16GP4 298.50 T MA, MP CT274 18 2 21.26 PM 12

16GP4 339 50 MA, BL CT274 18 2 21.26 PM 12

19AP4 395.00 MA CT250 24 4 21.26 S 3.5 PM 12

16TP4 459.50 T AM, FM RC3 MA, BL CT273 20 3 21.26 6 EM 12

16TP4 495.00 AM, FM RC3 MA CT273 22 3 21.26 10 EM 12

16TP4 495.00 AM, FM RC3 MP CT273 22 3 21.26 10 EM 12

16GP4 595.00 AM. FM RC3 MA, BL CT275 22 3 21.26 18 EM 15

16GP4 595.00 AM, FM RC3 MP CT275 22 3 21.26 18 EM 15,

17BP4 775.00 T AM, FM, SW RC3 MA CT288 28 4 21.26 S 20 EM 12

14" 239.50 MA
16" 379.50 MA, BL
16" 379.50 BL
16" 595 00 AM, FM RC3 MA
16" 1390.00 AM, FM RC3 MA

12LP4
12LP4

149.95 N
174.95 N

L
MA

99
99

17
17

2
2

24.75
24.75

PM 5
PM 5

14DP4 189.95 N MA 100 17 2 2/.75 PM 5

14DP4 209.95 N MA 100 17 2 26.75 PM 5

140P4 239.95 N MA 100 17 2 21.75 PM 10

16RP4 199.95 L 101 17 2 21.75 PM 10

16RP4 239.95 MA 101 17 2 24.75 PM 5

16RP4 269.95 MA 101 17 2 24.75 PM 5

16GP4 279.95 MA 102 17 2 24.75 PM 10

16GP4 319.95 MA 102 17 2 24.75 PM 10

16DP4A 499.95 N MA.BL,E13,L0 630 28 3 PM 10

16DP4A 499.95 N MA,BL,EB.LO 630 28 3 PM 10

16DP4A 499.95 N MA,BLEB.L0 630 28 3 PM 10

16DP4A 529.95 N MA,BLEB,LO 630 28 3 PM 10

16DP4A 529.95 MA.BL,EB,L0 630 28 3 PM 10

19AP4A 1195.00 AM, FM RC3 MA,BLEB,L0 630 41 4 1 PM 12

160P4A 249.95 N PC MA T410A 16 2 S PM 12

16DP4A 349.95 N PC MA 630-4 25 4 S PM 12

19DP4A 399.95 N PC MA 630-4 25 4 S PM 12

16DP4A 379.95 N PC MA 630-4 25 4 S PM 12

16DP4A 399.95 N PC BL 630-4 25 4 S PM 12

19DP4A 549.95 N PC BL 630-4 25 4 S PM 12

16DP4A 495.00 N PC BL 630-4 25 4 S PM 12

19DP4A 549.95 N PC BL 630-4 25 4 S PM 12

14CP4 229.50 N MA. BL 14RC-14VC 18 2 26 PM 8

14CP4 179.50 N MA 14VC-14RC 18 2 26 PM 8

16TP4 259.50 N MA, BL 15RC-15VC 18 2 26 PM 8

16TP4 219.50 N MA 15RC-15VC 18 2 26 PM 8

16DP4 299.50 N MA. BL 15STR 19 2 26 12 PM

19FP4 349.50 N MA. BL 20 2 26 12 PM

16DP4 359.50 N AM RC3 MA, BL 19* 2 26 12 PM

16" 339.95 N FM MA 18 3 PM 10

16" 349.95 N FM BL 18 3 PM 10

16"
16"

359.95 N
399.95 N

FM
AM. FM RC3

MP
WA

18
18

3
3

PM 10
PM 10

16" 419.95 N AM, FM RC3 MA 18 3 PM 10

16" 429.95 N AM, FM RC3 MP, 0 18 3 PM 10

19" 449.95 N FM MA, WA 18 3 PM 10

19" 469.95 N FM BL 18 3 PM 10

16" 329.95 N FM MA CTV-215A 18 3 21.25S PM 10

16" 319.95 N FM MA, BL, WA CTV-215A 18 3 21.25 S PM 10

19" 449.95 N FM MA CTV-215A 18 3 21.25 S PM 10

19" 459.95 N FM BL CTV-219A 18 3 21.25 S PM 10

16TP4 269.50 N MA, BL YMT 19 1 26 I PM 8

148P4 169.95 N PL TS114 18 2 21.9 2 EM 5

14BP4 239.95 N MA BL TS115 18 2 21.9 2 EM 8

16RP4 199.95 N MA TS89 18 2 21.9 2 EM 6

16RP4 239.95 N MA. BL TS89 18 2 21.9 2 EM 8

16RP4 239.95 N MA, BL TS89 18 2 21.9 2 EM 6

16RP4 269.95 N MA, BL TS89 18 2 21.9 2 EM 8

16RP4 289.95 N MA. BL TS95 18 2 21.9 2 EM 8

16RP4 329.95 N MA, BL TS89 18 2 21.9 2 EM 8

16RP4 249.95 N MA TS89 18 2 21.9 2 EM 8

16RP4 419.95 N AM. FM RC3 MA, BL TS89 18 2 21.9 2 PM 6x9

16RP4 449.95 N AM. FM RC3 WA TS89 18 2 21.9 2 PM 10

16RP4 469.95 N AM, FM RC3 BL TS89 18 2 21.9 2 PM 10

16RP4 469.95 N AM, FM RC3 MA TS89 18 2 21.9 2 PM 10

16RP4 399.95 N AM, FM RC3 MA. BL TS89 18 2 21.9 2 PM 10

19AP4A 339.95 N MA, BL TS101 18 2 21.9 2 EM 8

19AP4A 379.95 N MA TS101 18 2 21.9 2 EM 8
(Continued on page 98) 1

L - Leatherette N - Non -tunable built-in ant. RC3- 3 -speed record changer W - Walnut
LO - Limed Oak 0 - Oak S - Split sound IF system X - Projection
M - Metal PC - Phono Jack SW - Short wave - Round Screen
MA - Mahogany PL - Plastic T - Tunable built-in ant. - Plus radio tube complement
MP - Maple PM - Permanent Magne TA - Table - Total tubes nd. picture tube

but excluding rectifiers
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Winning performance is usually a combination of many things - foresight,

intelligent planning, sound engineering, attention to detail, continuous research.

These are the factors which have put Thomas television tubes 'way out in front

in less than two years of competition.

But the winner is determined on the track. Put a Thomas tube in the starting

line-up against any competition you choose. Check it for strict maintenance of

specifications! Check it for efficiency of operation! Compare its superior picture!

Time its rugged endurance!

The reasons Thomas tubes are consistently flagged home first will be as

clear as the pictures they produce.

... for, on the track

or in the set,

PERFORMANCE points

the winner!

211118tV
INCORPORATED

118 Ninth Street  Passaic, N. J.



I YOU -51 I elevision Receiver ZpeCitICCIT1011S

MANUFACTURER Model

Aorola (Continued from page 95)
1910
20F1

Miele Television Mfg. L -16W
30., 987 Hegeman Ave., LFD-16
Brooklyn 8, N. Y. TT7-19

L-19
LFD-19
19" Remote

tional Co., Inc., NCTV-1201
31 Sherman St., NCTV-1226
Malden, Mass. NCTV-1601

NCTV-1602
NCTV-1625
NCTV-1626
NCTV-1627

rth American Philips Co., IRVINGTON
Inc., 100 E. 42nd St., MT. VERNON
Jew York 17, N. Y. JUMBO VUE-1200

JUMBO VUE-588

ritpic Radio & Television, DIPLOMAT
nc., 34 -01 -38th Ave., CHALLENGER
_ong Island City, N. Y. RIVIERA

SHANGRI-LA
BROADMOOR
CATALINA
MONTE CARLO
PRESIDENT
GOVERNOR
ELDORADO

ckard-Bell Co., 2001 -TV
12333 W. Olympic Blvd., 2002 -TV
Los Angeles 64, Calif. 2601 -TV

2202 -TV
2204 -TV
2801 -TV
2803
2301
2101
2102
2105A
2105
2602

the Television Corp., 16-21
250 W. 57th St., 16-22
New York 19, N. Y. 16-25

12-2

illco Corp.,
C & Tioga Sts.,
Philadelphia 34, Pa.

1207
1208
1234
1282
1443B
1443M
1443L
1443X
1443XL
1443PW
1443PM
1443PL
1601
1601T
1602
1604M
1604L
1606
1634M
1634L
1836M
1836L
1838
1870
1872
1874M
1874L
1875
1876
2134
2136
2138
2175
2176

Radio Corp., TV -127
7 -06 -36th St., TV -163
ong Island City 1, N. Y. TV -166

A Victor Div.,
ladio Corp. of America,
amden 2, N. J.

SHELBY
CUMBERLAND
CUMBERLAND
SOMERVELL
SOMERVELL
NEWPORT
KENT
KINGSBURY
KINGSBURY
HIGHLAND
HIGHLAND
FAIRFIELD
FAIRFIELD
REGENCY
MODERN

Type
Picture
Tube.

List Price Built-in
(Dollars) Aerial

Set Also
Receives

Record
Player

Cabinet
Fin sh

Mfr's.
Chassis Total

No. Tubes**

Total
Rectl-
fiers

Audio
IF Fre- Output
quency (watts)

Sneaker
Size

& Type

C 19AP4A 399.95 N MA, BL TS101 18 2 21.9 I 2 EM 8
C 20DP4 575.00 N AM, FM RC3 MA, BL TS119 18 2 21.9 I 2 PM 12

CT 160P4 269.95 MA, BL K2 27 4 21.25 S 4 PM 12
C 16DP4 299.95 MA. Bt. K2 27 4 21.25 S 4 PM 12TA 16DP4 329.00 MA. BL K2 27 4 21.25 S 4 PM 12CT 16DP4 369.00 MA, BL K2 27 4 21.25 S 4 PM 12
C 160P4 399.00 MA, BL K2 27 4 21.25 S 4 PM 12
CU 16DP4 499.00 MA, BL K2 27 4 21.25 S 4 PM 12

TA 12LP4 189.95 N MA TV12C 21 2 21.25 2 PM 4x8CT 12LP4 229.95 T MA TV12C 21 2 21.25 2 PM 10TA 16RP4 249.95 T MA TV16C 21 2 21.25 2 PM 4x6TA 16RP4 259.95 T BL TV16C 21 2 21.25 2 PM 4x8CT 16RP4 389.95 T MA TV16C 21 2 21.25 2 PM 10CT 16AP4 289.95 T MA TV16C 21 2 21.25 2 PM 10CT 16AP4 299.95 T BL TV16C 21 2 21.25 2 PM 10

C 3NP4X 349.50 N MA PC50 20 3 21.25 3 PM 8C 3NP4X 429.50 N MA PC50 20 3 21.25 3 PM 8CO 3NP4X 850.00 M PC75T 27 4 21.25 S 3 EM 12CO 3NP4X 599.50 MP PC75T 27 4 21.25 S 3 EM 12

C 19FP4 369.95 T PC MA, BL 20 3 PM 10TA 16KP4 219.95 MA 17 3
TA 16KP4 239.95 MA 17 3
C 16DP4 569.95 T FM, AM RC3 MA. BL 20* 3 PM 12C 16KP4 319.95 PC MA. BL 17 3 PM 10C 16KP4 449.95 FM, AM RC3 MA, BL 17' 3 PM 12C 16KP4 289.95 MA 17 3 PM 10C 399.95 MA
TA 179.95 MA
C 499.95 MA

TA 12KP4 199.95 N MA 2001-2 16 3 20.5 I 3.0 PM 6C 12KP4 239.95 N MA. BL, MP 2001-2 16 3 20.51 3.0 PM 6C 16LP4 359.95 N MA, BL, MP 2601 23 3 20.5 S 4.5 PM 12TA 16TP4 249.95 N MA, BL, MP 2201-4 17 3 20.5 S 2.7 PM 6C 16TP4 299.95 N MA BL, MP 2201-4 17 3 20.5 S 2.7 PM 6C 16TP4 449.95 N AM, FM RC3 WA.MA,BL,MP 2801 23 4 20.5 4.0 PM 12C 19AP4 499.95 N WA.MA,BL,MP 2803 23 4 20.5 4.0 PM 12C 19AP4 379.95 N WA,MA,BL,MP 2301 19 3 20.5 4.0 PM 10TA 16TP4 219.95 N MA Bt 2101-2 17 3 20.5 2.7 PM 6.5C 16TP4 299.95 N MA, BL, MP 2101-2 17 3 20.5 2.7 PM 10C 16TP4 259.95 N WA, MA. 0 2105 17 3 20.5 2.7 PM 6.5C 16TP4 259.95 N WA MA. 0 2101-2 17 3 20.5 2.7 PM 10C 16TP4 399.95 N AM, FM RC3 WA,MA.BL,MP 2101-2 22 3 20.5 2.7 PM 10
C 16RP4 259.50 N MA 700-10 17 2 23.0 5 PM 10C 16RP4 339.50 N MA 700-10 17 2 23.0 5 PM 10C 16RP4 299.50 N MA 700-10 17 2 23.0 5 PM 10TA 12LP4 169.50 N MA 700 17 2 23.0 3 PM 5
TA 12%2" 169.95 T MA. PL 17 2 22.1 1 PM 4TA 12)." 189.95 T MA 17 2 22.1 1 PM 5C 12V2" 229.95 T MA 17 2 22.1 1 PM 8C 12" 289.95 T RC3 MA 17 2 22.1 3 EM 6x9TA 14CP4 219.95 T MA 19 3 22.1 3 PM 6TA 14CP4 239.95 T MA 19 3 22 1 3 PM 6TA 14CP4 259.95 T BL 19 3 22.1 3 PM 6C 14CP4 279.95 T MA 19 3 22.1 3 PM 10C 14CP4 299.95 T BL 19 3 22.1 3 PM 10C 14CP4 359.95 T AM R03 WA 22 3 22.1 5 EM 6x9C 14CP4 379.95 T AM RC3 MA 22 3 22.1 5 EM 6x9C 14CP4 399.95 T AM RC3 BL 22 3 22.1 5 EM 6x9TA 16WP4 219.95 M 19 4 22.1 3 PM 6CT 16WP4 239.95 T MA 19 4 22.11 3 PM 6TA 16WP4 259.95 T MA 19 4 22.1 3 PM 6TA 16WP4 269.95 T MA 20 5 22.1 3 PM 6TA 16WP4 289.95 T BL 20 5 22.1 3 PM 6TA 16WP4A 269.95 T MA 20 5 22.1 3 PM 8C 16WP4A 299.95 T MA 20 5 22.1 3 PM 10C 16WP4A 319.95 T BL 20 5 22.1 3 PM 10C 17BP4A 359.95 T MA 21 4 22.1 5 PM 12C 17BP4A 379.95 T BL 21 4 22.1 5 PM 12C 17BP4A 449.95 T MA 21 4 22.1 5 PM 12C 17BP4A 379.95 T RC3 MA 19 4 22.1 5 EM 6x11C 17BP4A 429.95 T AM RC3 MA 22 4 22.1 5 EM 6x11C 17BP4A 479.95 T AM RC3 MA 22 4 22.1 5 EM 6x11C 17BP4A 499.95 T AM RC3 BL 22 4 22.1 5 EM 6x11C 17BP4A 549.95 T AM FM RC3 MA 24 4 22.1 5 EM 6x11C 17BP4 599.95 T AM, FM RC3 MA 26 4 22 1 5 EM 6x11C 20DP4A 429.95 T MA 21 4 22.1 5 PM 10C 20DP4A 479.95 T MA 21 4 22.1 5 PM 12C 20DP4A 575.00 T MA 21 4 22.1 5 PM 12C 20DP4A 695.00 T AM, FM RC3 MA 26 4 22.1 5 PM 12C 20DP4A 750.00 T AM, FM RC3 MA 26 4 22.1 5 PM 12

TA 12LP4A 239.50 T FM MA 24 4 21.25 1 2 PM 6TA 16KP4 299.50 T FM MA 25 4 21.25 1 2.5 PM 8C 16GP4 399.50 T FM MA 25 4 21.25 I 2.5 PM 12
TA 12LP4 179.95 N M KCS45 20 3 S 5 EM 5x7C 12LP4 209.95 N .... MA, WA KCS45A 20 3 S 5 PM 8C 12LP4 219.95 N LO KCS45A 20 3 S 5 PM 8C 12LP4 329.50 N AM RC3 MA, WA KCS46. RK156 24 4 S 6 PM 12C 12LP4 339.50 N AM RC3 LO KCS46, RK156 24 4 S 6 PM 12TA 16GP4 219.95 .. . M KCS47 20 2 S 3.5 PM 8CT 16GP4 249.95 . ... M KCS47 20 2 S 3.5 PM 8C 16GP4 279.95 N. MA, WA KCS47A 20 2 S 3.5 PM 12C
C

16GP4
16GP4

289.95
299.95

N
N

.

.

LO
MA, WA

KCS47A
KCS47A

20
20

2
2

S 3.5
S 3.5

PM 12
PM 12C 16GP4 319.95 N .. . LO KCS47A 20 2 S 3.5 PM 12C 16GP4 329.50 N MA, WA KCS47A 20 2 S 3.5 PM 12C 16GP4 349.50 N LO KCS47A 20 2 S 3.5 PM 12C 16GP4 359.50 N MA, WA KCS47A 20 2 S 3.5 PM 12C 16GP4 369.50 N MA, WA, LO KCS47A 20 2 S 3.5 PM 12

(Continued on next page)L - Blond CU - Custom L - Leatherette N - Non -tunable built-in ant- Console EB - Ebony LO - Limed Oak 0 - OakH - Chassis EM - Electromagnetic M - Metal PC - Phone Jack0 - Commercial I - Intercarrier MA - Mahogany PL - Plastic
T - Consolette K - Kit MP - Maple PM - Permanent Magnet

RC3- 3 -speed record changer
S - Sp' t sound IF system
SW - Short wave
T - Tunable built- n ant.
TA -Table

W - Walnut
X - Projection

- Round Screen
* - Plus radio tube complement
** - Total tubes ncl. picture tube

but excluding rectifiers
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1950-51 Television Receiver Specifications

MANUFACTURER Model

R, (Continued from page 98)
PROVINCIAL
FAIRFAX
FAIRFAX
RUTLAND
HARTFORD
HARTFORD
YORK
YORK
HILLSDALE
HILLSDALE
NORTHAMPTON
SEDGWICK

rl

Craftsmen. Inc., The RCI00A
7 S. Michigan Ave.,

cime° 16, III.

IiiIon Mfg. Co., ROVER
.1mont Radio Div,, CONSOLETTE
(21 W. Dickens Ave., CRITERION
leap, II . DICKENS

RAMBLER
RANGER
SILVER ANNIVERSARY
MAYFAIR
MOZART
DEVONSHIRE
SAVOY
SANTUNG
CLAYTON
CATALINA
ADAMS

1,1 Electronics Corp.,
3 W. 130th St.,
3w York 27, N. Y.

1230
16T31
CD31
19C31
16T36
CD36
19C36
22T17
22C17
227
7717
7719
5616
5619

A. Co.,
TI N. Kedzie Ave.,
:sago 25, Ill.

TV -111-A
TV -114
TV -117
TV -117

0' Radio Laboratories, 510T
710

1 Ravenswood Ave., 910
lcago 40, Ill. AC -16

AT -16
AC -14
AT -14

nel Radio Corp.,
W Dempster St.
anston, Ill.

420-TVM
420-TVB
423-CVM
423-CVB
424-CVM
424-CVB
428-CVM
428-CVB
425-CVM
425-CVB

sell -Carlson. Inc., 150
w Brighton, Minn. 1500

1500 L.P.
150
1500
1500LP

,i ers, Inc., Harold, Q.A
J W. 64th St., CLASSIC
w York 23, N. Y. BRYANT

REGENCY
TRAFALGAR
BARCLAY
DIGBY
CHELSEA
BARCLAY
BRYANT
CHELSEA
RECTOR(T)

PENTHOUSEd Laboratories,
1 E. 48th St.,
w York 17, N. Y

k on Radio -Television DEXTER
30 E. Ganson St., MAYWOOD
.,.lcson, Mich. OBSERVER

BELMAR
GORHAM
KENWOOD
LYNBROOK
ARDMOOR
CARNEGI E

Picture List Price Built-in Sot Also Record Cabinet
Mfr's.

Chassis Total
Total
Recti-

Audio
IF Fre- Output

Speaker
Size

Type Tube (Dollars) Aerial Receives Player Finish No. Tubes** fiors fluency (watts) & Type

C 16GP4 389.50 N MA, WA, MP KCS47A 20 2 S 3.5 PM 12
C 16GP4 459.50 N AM RC3 MA, WA KCS48, AKIN 25 3 S 6 PM 12
C 160P4 479.50 N AM RC3 LO KCS48, RK156 25 3 S 8 PM 12
C 16GP4 525.00 N AM, FM RC3 MA, WA KCS48. RK158 27 3 S 11 PM 12
C 16GP4 575.00 N AM, FM RC3 MA. WA KCS48, RK158 27 3 S 11 PM 12
C 16GP4 595.00 N AM, FM RC3 LO KCS48, RK158 27 3 S 11 PM 12
TA 19AP4A 349.50 N MA, WA KCS49 20 2 S 3.5 PM 8
TA 19AP4A 359.50 N LO KCS49 20 2 S 3.5 PM 8
C 19AP4A 425.00 N MA, WA KCS49A 20 2 S 3.5 PM 8
C 19AP4A 445.00 N LO KCS49A 20 2 S 3.5 PM 8
C 19AP4A 450.00 N MA, WA KCS49A 20 2 S 3.5 PM 8
C 19AP4A 750.00 N AM, FM RC3 MA, WA KCS60, RK158 27 3 S 11 PM 12

CH 16TP4 230.00 i1C1ODA 25 5 26.1 S

TA 12LP4A 189.95 T L 12AX27 22.75 2.5 PM 6
C 12LP4A 239.95 T MA 12AX27 22.75 2.5 PM 6
C 16AP4A 299.95 T MA 16AX23 22.75 2.5 PM 10
TA 16TP4 259.95 T MA 14AX21 22.75 2.5 PM 6
TA 16TP4 239.95 T L. 14AX21 22.75 2.5 PM 6
TA 16TP4 249.95 T L 14AX21 22.75 2.5 PM 6
C 16TP4 289.95 T MA 14AX21 22.75 2.5 PM 10
C 17BP4 309.95 T LO 17AY21 22.75 2.5 PM 6
C 17BP4 329.95 T MA 17AY21 22.75 2.5 PM 6
C 16TP4 425.00 T AM RC3 MA 14AX21 22.75 2.5 PM 12
C 17BP4 435.00 T AM RC3 MA 17AY21 22.75 2.5 PM 12
C 17BP4 449.95 T AM RC3 LO 17AY21 22.75 2.5 PM 12
C 20 P4 429.95 T MA 20AY21 22.75 2.5 PM 10
C 20BP4 449.95 T LO 20AY21 22.75 2.6 PM 10
C 20BP4 625.00 T AM, FM RC3 MA 20AY21 22.76 2.5 PM 12

TA 12LP4 290.50 MA, BL. 1230 27 3 25.75 S 3 PM 5x7
TA 16DP4A 329.50 MA, BL 1631 27 4 25.75 S 3 PM 5,0
CT 16DP4A 360.50 MA, BL 1631 27 4 25.75 S 3 PM 12
CT 19DP4A 497.50 MA, BL 1631 27 4 25.75 S 3 PM 12
TA 16DP4A 376.50 AM, FM PC MA, BL 1636 32 4 2I .76 S 3 PM 5x7
CT 16DP4A 415.50 AM, FM PC MA, BL 1636 32 4 2 0.75 S 3 PM 12
CT 19DP4A 527.50 AM, FM PC MA, BL 1636 32 4 2 i.75 S 3 PM 12
TA 17BP4A MA 20 2 26.1 3 EM 4x8
C 17BP4A MA 20 2 26.1 3 EM 12
CT 17BP4A MA 20 2 26.1 3 EM 12
C 17BP4A MA 20 2 26.1 3 EM 12
C 19DP4A MA 20 2 26.1 3 EM 12
CT 16DP4A 271.75 MA 20 2 28.1 3 EM 12
CT 19DP4A 345.75 MA 20 2 28.1 3 EM 12

C 16AP4 329.95 N FM MA CTV-215A 18 3 21.25 S 3 PM 10
C 16AP4 319.95 N FM MA, BL, WA CTV-215A 18 3 21.25 S 3 PM 10
C 19' 449.95 N FM MA CTV-215A 18 3 21.25 S 3 PM 12
C 19" 459.95 N FM BL CTV-215A 18 3 21.25 S 3 PM 12

C 16TP4 695.00 N AM, FM RC3 MA, BL 710 31 3 21.6 20 PM 12
C 16TP4 385.00 N MA 710 18 2 21.6 10 PM 12
C 20DP4 485.00 N MA 910 18 2 21.6 10 PM 12
C 16TP4 279.00 N MA 710 18 2 21.8 2 PM 10
TA 16TP4 249.00 N MA 710 18 2 21.6 2 PM 8
C 14BP4 239.00 N MA 410 18 2 21.8 2 PM 10
TA 14BP4 198.00 N MA 410 18 2 21.6 2 PM 8

TA 16RP4 239.95 T MA 420 19 2 25.5 3 EM 4x6
TA 16RP4 249.95 T BL 420 19 2 25.5 3 EM 4x6
C 16RP4 279.95 T MA 423 19 2 25.5 3 PM 10
C 16RP4 289.95 T BL 423 19 2 25.5 3 PM 10
C 16RP4 319.95 T MA 423 19 2 25.5 3 PM 12
C 16RP4 339.95 T BL 423 19 2 25.5 3 PM 12
C 16RP4 349.95 T MA 428 19 2 25.1 3 EM 12
C 16RP4 369.95 T BL 428 19 2 25.5 3 EM 12
C 16RP4 419.95 T MA 425 19 2 25.5 3 EM 12
C 16RP4 439.95 T BL 425 19 2 25.5 3 EM 12

TA 12LP4A 229.00 AM MA 15 23 3 28.1 2.5 PM 5
C 12LP4A 299.00 AM RC3 MA 15 23 3 26.1 2.5 PM 10
C 12LP4A 259.00 AM MA 15 23 3 26.1 2.5 PM 10
TA 12LP4A 234.00 AM BL 15 23 3 28.1 2.5 PM 5
C 12LP4A 309.00 AM RC3 BL 15 23 3 26.1 2.5 PM 10
C 12LP4A 269.00 AM BL 15 23 3 26.1 2.5 PM 10

CU 16BP4A N MA, MP 031A 27 4 21.25 S 3 PM 12
CU 16BP4A N MA, WA 031A 27 4 21.25 S 3 PM 12
CU 16BP4A N MA, BL, WA 031A 27 4 21.25 S 3 PM 12
CU 16BP4A N MA 031A 27 4 21.25 S 3 PM 12
CU 16BP4A N MA 031A 27 4 21.25 S 3 PM 12
CU 16BP4A N MA, BL, WA 031A 27 4 21.25 S 3 PM 12
CU 16BP4A N MA 031A 27 4 21.25 S 3 PM 12
CU 16BP4A N MA, BL 031A 27 4 21.25 S 3 PM 12
CU 19AP4A N MA, BL, WA 031A 27 4 21.25 S 3 PM 12
CU 19AP4A N MA, BL, WA 031A 27 4 21.25 S 3 PM 12
CU 19AP4A N MA, BL 031A 27 4 21.25 S 3 PM 12
CU 19AP4A N MA 031A 27 4 21.25 S 3 PM 6

CU 16KP4 T AM, FM RC3 630S56 36 4 25.75 S 10 PM 12

TA 121/2 169.95 MA 19 I PM 10
TA 12% 189.95 MA 24 S PM 10
TA 16 199.95 L 26 Tube PM 10
TA 16 249.95 MA 26 Totals PM 10
TA 16 269.95 MA 28 Includes PM 10
C 12%2" 189.95 MA 19 Rectifiers PM 10
C 16 299.95 MA 26 For PM 10
C 18 319.95 MA 26 Spartan PM 12
C 19 429.95 MA 26 S PM 12

(Continued on page 102)

- Blond CU - Custom L - Leatherette N - Non -tunable built-in ant, RC3- 3 -speed record changer W - Walnut
- Console EB - Ebony LO - Limed Oak 0 - Oak S - Split sound IF system X - Projection

I - Chassis EM - Electromagnetic M - Metal PC - Phono Jack SW - Short wave -'r- - Round Screen
- Commercial I - Intercarrier MA - Mahogany PL - Plastic T - Tunable built-in ant. - Plus radio tube complement
- Consolette K - Kit MP - Maple PM - Permanent Magnet TA - Table  - Total tubes incl. picture tube

but excluding rectifiers
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Winning performance is usually a combination of many things - foresight,

intelligent planning, sound engineering, attention to detail, continuous research.

These are the factors which have put Thomas television tubes 'way out in front

in less than two years of competition.

But the winner is determined on the track. Put a Thomas tube in the starting

line-up against any competition you choose. Check it for strict maintenance of

specifications! Check it for efficiency of operation! Compare its superior picture!

Time its rugged endurance!
The reasons Thomas tubes are consistently flagged home first will be as

clear as the pictures they produce.

... for, on the track

or in the set,

PERFORMANCE points

the winner!

Es EtailttI Alt2,
INCORPORATED

118 Ninth Street  Passaic, N. J.



15+50-51 Television Receiver Specifications

MANUFACTURER Model

torola (Continued from page 95)
19K4
20F1

Itiple Television Mfg. L -16W
:o., 987 Hegeman Ave., LFD-16
lrooklyn 8, N. Y. TT7-19

L-19
LFD-19
19" Remote

ional Co., Inc., NCTV-1201
1 Sherman St., NCTV-1226
Malden, Mass. NCTV-1601

NCTV-1602
NCTV-1625
NCTV-1626
NCTV-1627

dh American Philips Co., IRVINGTON
nc., 100 E. 42nd St., MT. VERNON
lew York 17, N. Y. JUMBO VUE-1200

JUMBO VUE-588

mpic Radio & Television, DIPLOMAT
nc., 34 -01 -38th Ave., CHALLENGER
ong Island City, N. Y. RIVIERA

SHANGRI-LA
BROADMOOR
CATALINA
MONTE CARLO
PRESIDENT
GOVERNOR
ELDORADO

;kard-Bell Co., 2001 -TV
2333 W. Olympic Blvd., 2002 -TV
os Angeles 64, Calif. 2601 -TV

2202 -TV
2204 -TV
2801 -TV
2803
2301
2101
2102
2105A
2105
2602

he Television Corp., 16-21
50 W. 57th St., 16-22
law York 19, N. Y. 16-25

12-2

leo Corp.,
& Tioga Sts.,

'hiladelphia 34, Pa.

1207
1208
1234
1282
1443B
1443M
1443L
1443X
1443XL
1443PW
1443PM
1443PL
1601
1601T
1602
1604M
1604L
1606
1634M
1634L
1836M
1836L
1838
1870
1872
1874M
1874L
1875
1876
2134
2136
2138
2175
2176

Radio Corp., TV -127
'-06-36th St., TV -163
ang Island City 1, N. Y. TV -166

1 Victor Div., SHELBY
adio Corp. of America, CUMBERLAND
amden 2, N. J. CUMBERLAND

SOMERVELL
SOMERVELL
NEWPORT
KENT
KINGSBURY
KINGSBURY
HIGHLAND
HIGHLAND
FAIRFIELD
FAIRFIELD
REGENCY
MODERN

Type
Picture
Tube

List Price Built -1n
(Dollars) Aerial

Set Also
Receives

Record
Player

Cabinet
Fin sh

Mfr's.
Chassis Total

No. Tubes"

Total
Real-
fiers

Audio
IF Fre- Output
quency (watts)

Snooker
Size

& Type

C 19AP4A 399.95 N MA, BL TS101 18 2 21.9 I 2 EM 8C 20DP4 575.00 N AM, FM RC3 MA, BL TS119 18 2 21.9 I 2 PM 12

CT 16DP4 269.95 MA, BL K2 27 4 21.25 S 4 PM 12C 16DP4 299.95 MA. BL K2 27 4 21.25 S 4 PM 12TA 16DP4 329.00 MA. BL K2 27 4 21.25 S 4 PM 12CT 16DP4 369.00 MA, BL K2 27 4 21.25 S 4 PM 12C 160P4 399.00 MA, BL K2 27 4 21.25 S 4 PM 12CU 16DP4 499.00 MA, BL K2 27 4 21.25 S 4 PM 12

TA 12LP4 189.95 N MA TV12C 21 2 21.25 2 PM 456CT 12LP4 229.95 T MA TV12C 21 2 21.25 2 PM 10TA 16RP4 249.95 T MA TV16C 21 2 21.25 2 PM 4x6TA 16RP4 259.95 T BL TV16C 21 2 21.25 2 P M 4x6CT 16RP4 389.95 T MA TV16C 21 2 21.25 2 PM 10CT 16AP4 289.95 T MA TV16C 21 2 21.25 2 PM 10CT 16AP4 299.95 T BL TV16C 21 2 21.25 2 PM 10
C 3NP4X 349.50 N MA PC50 20 3 21.25 3 PM 8C 3NP4X 429.50 N MA PC50 20 3 21.25 3 PM 8CO 3NP4X 850.00 M PC75T 27 4 21.25 S 3 EM 12CO 3NP4X 599.50 MP PC75T 27 4 21.25 S 3 EM 12
C 19FP4 369.95 T PC MA, BL 20 3 PM 10TA 16KP4 219.95 MA 17 3TA 16KP4 239.95 MA 17 3
C 16DP4 569.95 T FM, AM RC3 MA, BL 20* 3 PM 12C 16KP4 319.95 PC MA. BL 17 3 PM 10C 16KP4 449.95 FM, AM RC3 MA, BL 17* 3 PM 12C 16KP4 289.95 MA 17 3 PM 10C 399.95 MA
TA 179.95 MA
C 499.95 MA

TA 12KP4 199.95 N MA 2001-2 16 3 20.5 I 3.0 PM 6C 12KP4 239.95 N MA, BL MP 2001-2 16 3 20.5 I 3.0 PM 6C 16LP4 359.95 N MA BL, MP 2601 23 3 20.5 S 4.5 PM 12TA 16TP4 249.95 N MA, BL, MP 2201-4 17 3 20.5 S 2.7 PM 6C 16TP4 299.95 N MA BL, MP 2201-4 17 3 20.5 S 2.7 PM 6C 16TP4 449.95 N AM, FM RC3 WA,MA,BL,MP 2801 23 4 20.5 4.0 PM 12C 19AP4 499.95 N WA,MA,BL,MP 2803 23 4 20.5 4.0 PM 12C 19AP4 379.95 N WA,MA,BL,MP 2301 19 3 20.5 4.0 PM 10TA 16TP4 219.95 N MA Ell 2101-2 17 3 20.5 2.7 PM 6.5C 16TP4 299.95 N MA, BL. MP 2101-2 17 3 20.5 2.7 PM 10C 16TP4 259.95 N WA. MA. 0 2115 17 3 20.5 2.7 PM 6.5C 16TP4 259.95 N WA MA. 0 2101-2 17 3 20.5 2.7 PM 10C 16TP4 399.95 N AM, FM RC3 WA,MA,BL,MP 2101-2 22 3 20.5 2.7 PM 10
C 16RP4 259.50 N MA 700-10 17 2 23.0 5 PM 10C 16RP4 339.50 N MA 700-10 17 2 23.0 5 PM 10C 16RP4 299.50 N MA 700-10 17 2 23.0 6 PM 10TA 12LP4 169.50 N MA 700 17 2 23.0 3 PM 5
TA 12,/2" 169.95 T MA. PL 17 2 22.1 1 PM 4TA 121/2," 189.95 T MA 17 2 22.1 1 PM 5C 12%" 229.95 T MA 17 2 22.1 1 PM 8C 12%" 289.95 T RC3 MA 17 2 22.1 3 EM 659TA 14CP4 219.95 T MA 19 3 22.1 3 PM 6TA 14CP4 239.95 T MA 19 3 221 3 PM 6TA 14CP4 259.95 T BL 19 3 22.1 3 PM 6C 14CP4 279.95 T MA 19 3 22.1 3 PM 10C 14CP4 299.95 T BL 19 3 22.1 3 PM 10C 14CP4 359.95 T AM RC3 WA 22 3 22.1 5 EM 659C 14CP4 379.95 T AM RC3 MA 22 3 22.1 5 EM 659C 14CP4 399.95 T AM RC3 BL 22 3 22.1 5 EM 659TA 16WP4 219.95 . M 19 4 22.1 3 PM 6CT 16WP4 239.95 T. MA 19 4 22.11 3 PM 6TA 16WP4 259.95 T MA 19 4 22.1 3 PM 6TA 16WP4 269.95 T MA 20 5 22.1 3 PM 6TA 16WP4 289.95 T BL 20 5 22.1 3 PM 6TA 16WP4A 269.95 T MA 20 5 22.1 3 PM 8C 16WP4A 299.95 T MA 20 5 22.1 3 PM 10C 16WP4A 319.95 T BL 20 5 22.1 3 PM 10C 17BP4A 359.95 T MA 21 4 22.1 5 PM 12C 17BP4A 379.95 T BL 21 4 22.1 5 PM 12C 17BP4A 449.95 T MA 21 4 22.1 5 PM 12C 17BP4A 379.95 T RC3 MA 19 4 22.1 5 EM 6x11C 17BP4A 429.95 T AM RC3 MA 22 4 22.1 5 EM 6511C 17BP4A 479.95 T AM RC3 MA 22 4 22.1 5 EM 6x11C 17BP4A 499.95 T AM RC3 BL 22 4 22.1 5 EM 6x11C 17BP4A 549.95 T AM FM RC3 MA 24 4 22.1 5 EM 6x11C 17BP4 599.95 T AM, FM RC3 MA 26 4 22 1 5 EM 6x11C 20DP4A 429.95 T MA 21 4 22.1 5 PM 10C 20DP4A 479.95 T MA 21 4 22.1 5 PM 12C 20DP4A 575.00 T MA 21 4 22.1 5 PM 12C 20DP4A 695.00 T AM, FM RC3 MA 26 4 22.1 5 PM 12C 200P4A 750.00 T AM, FM RC3 MA 26 4 22.1 5 PM 12

TA 12LP4A 239.50 T FM MA 24 4 21.251 2 PM 6TA 16KP4 299.50 T FM MA 25 4 21.25 1 2.5 PM 8C 16GP4 399.50 T FM MA 25 4 21.251 2.5 PM 12
TA 12LP4 179.95 N M KCS45 20 3 S 5 EM 5x7C 12LP4 209.95 N MA, WA KCS45A 20 3 S 5 PM 8C 12LP4 219.95 N LO KCS45A 20 3 S 5 PM 8C 12LP4 329.50 N AM RC3 MA, WA KCS46. RK156 24 4 S 6 PM 12C
TA
CT
C

12LP4
16GP4
16GP4
16GP4

339.50
219.95
249.95
279.95

N
..

h.

AM RC3 LO
M
M
MA, WA

KCS46, RK156
KCS47
KCS47
KCS47A

24
20
20
20

4
2
2
2

S 6
S 3.5
S 3.5
S 3.5

PM 12
PM 8
PM 8
PM 12C 16GP4 289.95 N LO KCS47A 20 2 S 3.5 PM 12C 16GP4 299.95 N MA, WA KCS47A 20 2 S 3.5 PM 12C 16GP4 319.95 N LO KCS47A 20 2 S 3.5 PM 12C 16GP4 329.50 N MA, WA KCS47A 20 2 S 3.5 PM 12C 16GP4 349.50 N LO KCS47A 20 2 S 3.5 PM 12C

C
16GP4
16GP4

359.50
369.50

N
N

MA, WA
MA, WA, LO

KCS47A
KCS47A

20
20

2
2

S 3.5
S 3.5

PM 12
PM 12

(Continued on next page)
_ - Blond

- Console
i - Chassis
) - Commercial
r - Consolette

CU - Custom
EB - Ebony
EM - Electromagnetic
I - IntercarrierK - Kit

L - Leatherette
LO - Limed Oak
M - Metal
MA - Mahogany
MP - Maple

N - Non -tunable built-in ant
0 - Oak
PC - Phono Jack
PL - Plastic
PM - Permanent Magnet

RC3- 3 -speed record changer
S - Sp' t sound IF system
SW - Short wave
T - Tunable built- n ant.
TA - Table

W - Walnut
X - Projection
+ - Round Screen' - Plus radio tube complement
" - Total tubas ncl. picture tube

but excluding rectifiers
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1950-51 Television Receiver Specifications

MANUFACTURER Model Type
Picture
Tubs

List Price Built-in
(Dollars) Aerial

Set Also
Receives

Record
Player

Cabinet
Finish

Mfr's. Total
Chassis Total Rocti-

No. Tubes** flora

Audio
IF Fre- Output
quency (watts)

Speaker
Size

& Type

CA (Continued from page 98)
PROVINCIAL C 16GP4 389.50 N MA, WA, MP KCS47A 20 2 S 3.5 PM 12
FAIRFAX C 16GP4 459.50 N AM RC3 MA, WA KCS48, RK156 25 3 S 6 PM 12
FAIRFAX C 16GP4 479.50 N AM RC3 LO KCS48, RK156 25 3 S 6 PM 12
RUTLAND C 16GP4 525.00 N AM, FM RC3 MA, WA KCS48. RK158 27 3 S 11 PM 12
HARTFORD C 16GP4 575.00 N AM, FM RC3 MA, WA KCS48. RK158 27 3 S 11 PM 12
HARTFORD C 160P4 595.00 N AM, FM RC3 LO KCS48, RK158 27 3 S 11 PM 12
YORK TA 19AP4A 349.50 N MA, WA KCS49 20 2 S 3.5 PM 8
YORK TA 19AP4A 359.50 N LO KCS49 20 2 S 3.5 PM 8
HILLSDALE C 19AP4A 425.00 N MA, WA KCS49A 20 2 S 3.5 PM 8
HILLSDALE C 19AP4A 445.00 N LO KCS49A 20 2 S 3.5 PM 8
NORTHAMPTON C 19AP4A 450.00 N MA, WA KCS49A 20 2 S 3.5 PM 8
SEDGWICK C 19AP4A 750.00 N AM, FM RC3 MA, WA KCS60, RK158 27 3 S 11 PM 12

adlo Craftsmen. Inc.. The RC100A CH 16TP4 230.00 RC100A 25 5 26.1 S
1617 S. Michigan Ave.,
Chicago 16, III.

aytheon Meg. Co., ROVER TA 12LP4A 189.95 T L 12AX27 22.75 2.5 PM 6
Belmont Radio Div., CONSOLETTE C 12LP4A 239.95 T MA 12AX27 22.75 2.5 PM 6
5921 W. Dickens Ave., CRITERION C 16AP4A 299.95 T MA 16AX23 22.75 2.5 PM 10
Chicago, II . DICKENS TA 16TP4 259.95 T MA 14AX21 22.75 2.5 PM 6

RAMBLER TA 16TP4 239.95 T L 14AX21 22.75 2.5 PM 6
RANGER TA 16TP4 249.95 T L 14AX21 22.75 2.5 PM 6
SILVER ANNIVERSARY C 16TP4 289.95 T MA 14AX21 22.75 2.5 PM 10
MAYFAIR C 17BP4 309.95 T LO 17AY21 22.75 2.5 PM 6
MOZART C 17BP4 329.95 T MA 17AY21 22.75 2.5 PM 6
DEVONSHIRE C 16TP4 425.00 T AM RC3 MA 14AX21 22.75 2.5 PM 12
SAVOY C 17BP4 435.00 T AM RC3 MA 17AY21 22.75 2.5 PM 12
SANTUNG C 17BP4 449.95 T AM RC3 LO 17AY21 22.75 2.5 PM 12
CLAYTON C 20 P4 429.95 T MA 20AY21 22.75 2.5 PM 10
CATALINA C 20BP4 449.95 T LO 20AY21 22.75 2.5 PM 10
ADAMS C 20BP4 625.00 T AM, FM RC3 MA 20AY21 22.75 2.5 PM 12

agal Electronics Corp., 1230 TA 12LP4 290.50 MA, BL 1230 27 3 25.75 S 3 PM 5x7
603 W. 130th St., 16T31 TA 16DP4A 329.50 MA, BL 1631 27 4 25.75 S 3 PM 5x7
New York 27, N. Y. CD31 CT 16DP4A 360.50 MA, BL 1631 27 4 25.75 S 3 PM 12

19031 CT 19DP4A 497.50 MA, BL 1631 27 4 25.75 S 3 PM 12
16T36 TA 16DP4A 376.50 AM, FM PC MA, BL 1636 32 4 25.75 S 3 PM 5x7
CD36 CT 16DP4A 415.50 AM, FM PC MA, BL 1636 32 4 25.75 S 3 PM 12
19036 CT 19DP4A 527.50 AM, FM PC MA, BL 1636 32 4 25.75 S 3 PM 12
22T17 TA 17BP4A MA 20 2 26.1 3 EM 4x6
22C17 C 17BP4A MA 20 2 26.1 3 EM 12
227 CT 17BP4A MA 20 2 26.1 3 EM 12
7717 C 17BP4A MA 20 2 26.1 3 EM 12
7719 C 19DP4A MA 20 2 26.1 3 EM 12
5616 CT 16DP4A 271.75 MA 20 2 26.1 3 EM 12
5619 CT 19DP4A 345.75 MA 20 2 26.1 3 EM 12

M.A. Co., TV -111-A C 16AP4 329.95 N FM MA CTV-215A 18 3 21.25 S 3 PM 10
4721 N. Kedzie Ave., TV -114 C 16AP4 319.95 N FM MA, BL, WA CTV-215A 18 3 21.25 S 3 PM 10
Chicago 25, III. TV -117 C 19" 449.95 N FM MA CTV-215A 18 3 21.25 S 3 PM 12

TV -117 C 19" 459.95 N FM BL CTV-215A 18 3 21.25 S 3 PM 12

ett Radio Laboratories, 510T C 16TP4 695.00 N AM, FM RC3 MA, BL 710 31 3 21.6 20 PM 12
Inc., 710 C 16TP4 385.00 N MA 710 18 2 21.6 10 PM 12
4541 Ravenswood Ave., 910 C 20DP4 485.00 N MA 910 18 2 21.6 10 PM 12
Chicago 40, Ill. AC -16 C 16TP4 279.00 N MA 710 18 2 21.6 2 PM 10

AT -16 TA 16TP4 249.00 N MA 710 18 2 21.5 2 PM 8
AC -14 C 14BP4 239.00 N MA 410 18 2 21.6 2 PM 10
AT -14 TA 14BP4 198.00 N MA 410 18 2 21.6 2 PM 8

mfinel Radio Corp., 420-TVM TA 16RP4 239.95 T MA 420 19 2 25.5 3 EM 4x6
2100 Dempster St. 420-TVB TA 16RP4 249.95 T BL 420 19 2 25.5 3 EM 4x6
Evanston, Ill. 423-CVM C 16RP4 279.95 T MA 423 19 2 25.5 3 PM 10

423-CVB C 16RP4 289.95 T BL 423 19 2 25.5 3 PM 10
424-CVM C 16RP4 319.95 T MA 423 19 2 25.5 3 PM 12
424-CVB C 16RP4 339.95 T BL 423 19 2 25.5 3 PM 12
428-CVM C 16RP4 349.95 T MA 428 19 2 25.1 3 EM 12
428-CVB C 16RP4 369.95 T BL 428 19 2 25.5 3 EM 12
425-CVM C 16RP4 419.95 T MA 425 19 2 25.5 3 EM 12
425-CVB C 16RP4 439.95 T BL 425 19 2 25.5 3 EM 12

itchell-Carlson. Inc., 150 TA 12LP4A 229.00 .. AM MA 15 23 3 26.1 2.5 PM 5
New Brighton, Minn. 1500 C 12LP4A 299.00 AM RC3 MA 15 23 3 26.1 2.5 PM 10

1500 L.P. C 12LP4A 259.00 AM MA 15 23 3 26.1 2.5 PM 10
150 TA 12LP4A 234.00 AM BL 15 23 3 26.1 2.5 PM 5
1500 C 12LP4A 309.00 AM Bea BL 15 23 3 26.1 2.5 PM 10
1500LP C 12LP4A 269.00 AM BL 15 23 3 26.1 2.5 PM 10

levers, Inc., Harold, Q.A CU 16BP4A N MA, MP 031A 27 4 21.25 S 3 PM 12
123 W. 64th St., CLASSIC CU 16BP4A N MA, WA 031A 27 4 21.25 S 3 PM 12
New York 23, N. Y. BRYANT CU 16BP4A N MA, BL, WA 031A 27 4 21.25 S 3 PM 12

REGENCY CU 16BP4A N MA 031A 27 4 21.25 S 3 PM 12
TRAFALGAR CU 16BP4A N MA 031A 27 4 21.25 S 3 PM 12
BARCLAY CU 16BP4A N MA, BL, WA 031A 27 4 21.25 S 3 PM 12
DIGBY CU 16BP4A N MA 031A 27 4 21.25 S 3 PM 12
CHELSEA CU 16BP4A N MA, BL 031A 27 4 21.25 S 3 PM 12
BARCLAY CU 19AP4A N MA, BL, WA 031A 27 4 21.25 S 3 PM 12
BRYANT CU 19AP4A N MA, BL, WA 031A 27 4 21.25 S 3 PM 12
CHELSEA CU 19AP4A N MA, BL 031A 27 4 21.25 S 3 PM 12
RECTOR(T) CU 19AP4A N MA 031A 27 4 21.25 S 3 PM 6

iund Laboratories, PENTHOUSE CU 16KP4 T AM, FM RC3 630S56 36 4 25.75 S 10 PM 12
323 E. 48th St.,
New York 17, N. Y

orton Radlo-Television DEXTER TA 12/z 169.95 MA 19 I PM 10
2400 E. Ganson St., MAYWOOD TA 12 189.95 MA 24 * S PM 10
Jackson, Mich. OBSERVER TA 16 199.95 L 26 Tube PM 10

BELMAR TA 16 249.95 MA 26 Totals PM 10
GORHAM TA 16 269.95 MA 26 Includes PM 10
KENWOOD C 12M 189.95 MA 19 Rectifiers PM 10
LYNBROOK C 16 299.95 MA 26 For PM 10
ARDMOOR C 16 319.95 MA 26 Spartan ... PM 12
CARNEGIE C 19 429.95 MA 26 S  PM 12

(Continued on page 102)

BL - Blond
C - Console
CH - Chassis
CO - Commercial
CT - Consolette

CU - Custom
EB - Ebony
EM - Electromagnetic
I -- Intercarrier
K - Kit

L - Leatherette
LO - Limed Oak
M - Metal
MA - Mahogany
MP - Maple

N - Non -tunable built-in ant,
0 - Oak
PC - Phono Jack
PL - Plastic
PM - Permanent Magnet

RC3- 3 -speed record changer
S - Split sound IF system
SW - Short wave
T - Tunable built-in ant.
TA - Table

W - Walnut
X - Projection
+ - Round Screen
* - Plus radio tube complement
** - Total tubes incl. picture tube

but excluding rectifiers
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Millions of Standard Tuners are
now in use ... over 60 leading TV
set manufacturers have built these
millions of tuners into their sets.
Here is proof of the perfection
and leadership of this outstanding

front end assembly. Give your TV
sets the acceptability provided by
"The Standard Tuner." Specify it
for your new models now -
Remember, "The Standard Tuner"
is adaptable to U. H. F.

COIL PRODUCTS CO. INC. CHICAV
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"THE STANDARD BOOST
In TV reception-the picture's the thing!
For improved brightness, resolution,
and sound In TV-
It's The Standard Booster!"

DS ANGELES  BANGOR, MICHIGAN



1950-51 Television Receiver Specifications

MANUFACTURER Model

on (Continued from page 99)
NASSAU
WESTMONT

)tt Television Corp., ROBERT FULTON
W. 26th St.. WILLIAM PENN

a York 1, N. Y. ROGER WILLIAMS
JAMES BUCHANAN
DEWITT CLINTON
PATRICK HENRY
DANIEL WEBSTER
PETER COOPER
WASHINGTON IRVING
ELI WHITNEY
PETER STUYVESANT
JAMES MADISON
SAMUEL B. MORSE
JOHN MARSHALL
JOHN MARSHALL
ALEX HAMILTON

irt-Warner Corp., 9200-A
6 D.versey Parkway, 9120-A
cago 14, III. 9120-B

9120-F
9120-D
9120-E
9120-C
9121-A
9121-B
9122-A

Eng. & Mfg. Co., SEMCO
'0 S. Grand Ave., SEMCO
1 Angeles 37. Calif.

iberg-Carlson Co.
Carlson Rd.,

i:hester 3, N. Y.

MERCURY
TREASURE CHEST
PROVINCIAL
CHIPPENDALE
KENWOOD
EMPIRE
GEORGIAN
18TH CENTURY
CHINESE CLASSIC
TREASURE CHEST
PROVINCIAL
CHINESE CLASSIC

nla Electric
'ducts. Inc..
dio & Television Div.,
I Rano S
Halo 7, N. Y.

4120M
4130M
4130W
4130B
6110X
6120M
6120W
6120B
6130M
6130W
61308
6140M
6140W
6160B
6150M
5130M
5130W
51300
5140M
51408
5150M
1110X

-Master Products Co., 1631
I-5 Broadway, 1931
w York 13, N. Y. 1230

930
UNIVERSAL
BLUE-RIBBON

King Corp., 919 C
W. 26th St., 117 CA

w York, N. Y. 716
312
416 CAF
114
516
116
116L0
916CAF
201
202C
919C

lulu Radio Co.,
i9 W. 21st St.,
Icago_8, III.

TD 414
CD 514
TD 416
CD 516
CD 519
CD 619

Tone Radio Corp., TV322
) W. 58th St., TV323
w York 19, N. Y. TV318

TV324
TV335
TV325
TV325R
TV326

Type
Picture
Tube

List Price Built-in
(Dollars) Aerial

Set Also
Receives

Record
Player

Cabinet
Finish

Mfr's.
Chassis

No.
Total

Tubes"

Total
Rocti-
Hers

Audio
IF Fre- Oitout
quency (watts)

Speaker
Size

& Type

C 16 459.95 .. AM, FM RC3 MA 26 I PM 12
C 16 419.95 .. AM, FM RC3 MA 26 I PM 12

TA
TA
TA
TA
TA
C
C
C
C
C

12LP4A
12LP4A
16RP4A
16RP4A
16RP4A
16DP4A
160P4A
160P4A
17AP4
17AP4

159.95
179.95
199.95
219.95
229.95
269.95
279.95
329.95
349.95
349.95

N
N
N
N
N
N
N
N
N
N

AM RC3

L
MA
L
MA
BL
MA
BL
MA
MA
BL

17
17
17
17
17
17
17
22
17
17

2
2
2
2
2
2
2
2
2
2

26.1
26.1
26.1
26.1
26.1
26.1
26.1
26.1
26.1
26.1

3
3

3
3
3
3
3

3

3
3

PM 5
PM 5
PM 5
PM 5
PM 5
PM 8
PM 8
PM 8
PM 8
PM 8

C
C
C
C
C

19AP4
19AP4
19AP4
19AP4
19AP4

369.95
399.95
429.95
499.95
525.00

N
N
N
N
N

AM, FM
AM. FM

RC3
RC3

MA
MA
BL

WA
MA

18
18
18
25
25

2
2
2
2
2

26.1
26.1
26.1

26.1
26.1

3
3
3
3
3

PM 8
PM 8
PM 8
EM 8
PM 8

C 19AP4 550.00 N AM, FM RC3 BL 25 2 26.1 3 PM 8

14CP4 225.00 T MA 9200-A 17 2 21.25 1 PM 6
16RP4 269.95 T MA 9120-A 23 3 21.25 2.5 PM 6
16RP4 325.00 T MA 9121-13 23 3 21.25 2.5 PM 6x9
16RP4 345.00 T BL 9121-F 23 3 21.25 2.5 PM 6x9
16RP4 349.95 T MA 9120-0 23 3 21.25 2.5 PM 6x9
16RP4 369.95 T BL 9120-E 23 3 21.25 2.5 PM 6x9
16RP4 369.95 T MA 9120-C 23 3 21.25 2.5 PM 6x9
16RP4 449.95 T AM, FM RC3 MA 9121-A 28 3 21.25 2.5 PM 6x9
16RP4 525.00 T AM, FM RC3 MA 9121-B 28 3 21.25 2.5 PM 12
16RP4 550.00 T AM, FM RC3 MA 9122-A 28 3 21.25 2.5 PM 12

C 16LP4 281.12 N WA, BL, MA 1652 19 3 21.25 7.5 PM 12
C 19AP4 195.00 N WA, BL, MA 1966 19 3 21.25 7.5 PM 12

TA 16RP4 269.95 N MA 116 23 3 21.9 3 PM 5.5
TA 16RP4 289.95 N MA 116 23 3 21.9 3 PM 5.5
C 16GP4 339.95 N MA 116 23 3 21.9 3 PM 12
C 16GP4 395.00 N MA 116 23 3 21.9 3 PM 12
C 17AP4 585.00 N AM, FM RC3 MA 117 23 3 21.9 3 PM 12
C 19AP4 429.95 N MA 119 25 4 21.9 3 PM 12
C 19AP4 499.95 N MA 119 25 4 21.9 3 PM 12
C 19AP4 695.00 N AM, FM RC3 MA 119 25 4 21.9 3 PM 12
C 19AP4 750.00 N AM, FM RC3 MA 119 25 4 21.9 3 PM 12
TA 16RP4 299.95 N BL 116 23 3 21.9 3 PM 5.5
C 16GP4 349.95 N MP, BL 116 23 3 21.9 3 PM 12
C 19AP4 775.00 N AM, FM RC3 BL 119 25 4 21.9 3 PM 12

TA 14CP4 209.95 T MA 260 21 4 26.4 2 PM 6.5
C 14CP4 259.95 T MA 260 21 4 26.4 2 PM 8
C 14CP4 249.95 T WA 260 21 4 26.4 2 PM 8
C 14CP4 269.95 T BL 260 21 4 26.4 2 PM 8
TA 16KP4 249.95 T MA 261 21 4 26.4 2 PM 6.5
TA 16KP4 269.95 T MA 261 21 4 26.4 2 PM 6.5
TA 16KP4 259.95 T WA 261 21 4 26.4 2 PM 6.5
TA 16KP4 279.95 T BL 261 21 4 26.4 2 PM 6.5
C 16KP4 319.95 T MA 261 21 4 26.4 2 PM 10
C 16KP4 309.95 T WA 261 21 4 26.4 2 PM 10
C 16KP4 339.95 T BL 261 21 4 26.4 2 PM 10
C 16KP4 369.95 T MA 271 21 4 26.4 4 PM 12
C 16KP4 359.95 T WA 271 21 4 26.4 4 PM 12
C 16KP4 509.95 T AM, FM RC3 BL 275 21 4 26.4 4 PM 12
C 16KP4 479.95 T AM, FM RC3 MA 275 21 4 26.4 4 PM 12
C 19AP4A 429.95 T MA 290 21 4 26.4 4 PM 12
C 19AP4A 409.95 T WA 290 21 4 26.4 4 PM 12
C 19AP4A 459.95 T BL 290 21 4 26.4 4 PM 12
C 19AP4A 479.95 T MA 290 21 4 26.4 4 PM 12
C 19AP4A 509.95 T BL 290 21 4 26.4 4 PM 12
C 19AP4A 675.00 T AM, FM RC3 MA 274 21 4 26.4 4 PM 12
TA 16AP4A 219.95 MA 329 20 4 26.4 2 PM 5.25

CH 16AP4 1631 27 4 21.25 S 3.5 PM 12
CH 19AP4 1931 27 3 21.25 S 3.5 PM 12
CH 12LP4 1230 26 3 21.25 S 3.5 PM 5x7
CH 1OBP4 930 26 3 21.25 S 3.5 PM 5x7
K 10 to 16" 5021 19 2 21.251 2.5 PM 4x6
K 10 to 12" 1223 21 2 21.25 S 3.5 PM 12

C 19BP4 T AM, FM RC3 MA 19 1 26.1 I 2.2 PM 12
TA 16RP4 T AM RC3 MA 18 1 26.1 I 2.2 PM 4x8
C 16DP4 T MA 19 1 26.1 I 2.2 PM 10
TA 12LP4 T MA 18 1 26.1 I 2.2 PM 4x6
C 16 T AM, FM RC3 MA
TA 14"
TA 16"

.

C 16" Rect.
C 16" LO
C 16" AM, FM RC3
TA 20"
C 20"
C 19"

TA 14BP4 169.95 N MA 14T 18 1 23 4 PM 5
CT 14BP4 189.95 N MA 141 18 1 23 4 PM 5TA 16TP4 199.95 N MA 16T 18 1 23 4 PM 5
CT 16TP4 219.95 N MA, BL 16T 18 1 23 4 PM 5
CT 19AP4A 299.95 N MA, BL 19T 18 1 23 4 PM 5
CT 19AP4A 329.95 N MA, BL 19T 18 1 23 4 PM 5

TA 14CP4 149.95 N PL TM 15 1 25.75 2 PM 4
TA 14CP4 169.95 N PL TM 15 1 25.75 2 PM 4TA 14CP4 179.95 N MA TM 15 1 25.75 2 PM 4TA 16TP4 199.95 N MA TP 15 2 25.75 2 PM 5
C 16TP4 219.95 N MA TP 15 2 25.75 2 PM 10
C 16TP4 239.95 N MA TP 15 2 25.75 2 PM 10
C 16TP4 289.95 N MA TP 15 2 25.75 2 PM 10
C 16TP4 279.95 N MA TP 15 2 25.75 2 PM 10

(Continued on next page)

- Blond CU - Custom L - Leatherette N - Non -tunable built-in ant. RC3- 3 -speed record changer W - Walnut- Console EB - Ebony LO - Limed Oak 0 -Oak S - Split sound IF system X - ProjectionI - Chassis EM - Electromagnetic M - Metal PC - Phono Jack SW - Short wave - Round Screen1 - Commercial I - Intercarrier MA - Mahogany PL - Plastic T - Tunable built-in ant. - Plus radio tube complement- Consolette K - Kit MP - Maple PM - Permanent Magnet TA - Table  - Total tubes inc.. p.cture tube
but excluding rectifiers
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1950-51 Television Receiver Specifications

pk

MANUFACTURER Model Type
Picture
Tube

List Price Built -In
(Dollars) Aerial

Set Also
Receives

Record
Player

Cabinet
Finish

Mfr's.
Chassis

No.

Total
Total Recti-

Tubes** flees

Audio Speaker
IF Fre- Output Size
quency (watts) & Type

Tele-Tone (Continued from page 102)
TV328R C 16TP4 329.95 N MA TP 15 2 25.75 I 2 PM 10
TV327 C 17BP4 369.95 N AM, FM RC3 MA TP 15 2 25.75 I 2 PM 10
TV329 C 19GP4 319.95 N MA TP 15 2 25.75 I 2 PM 10
TV328 C 19GP4 339.95 N MA TP 15 2 25.75 I 2 PM 10
TV336 TA 17BP4 209.95 N MA TP 15 2 25.75 I 2 PM 10
TV314 TA 14CP4 189.95 N MA .. 20 1 37.3 I 2 PM 4x6
TV330 TA 16TP4 249.95 N MA

.

. 20 1 37.3 I 2 PM 4x6
TV318B C 16TP4 299.95 N AM FM RC3 MA 20 1 37.3 I 2 PM 10
TV310 C 16TP4 349.95 N AM, FM RC3 MA 20 1 37.3 I 2 PM 10
TV331 C 16TP4 349.95 N MA 20 1 37.3 I 2 PM 10
TV332 C 16TP4 349.95 N MA 20 1 37.3 I 2 PM 10
TV333 C 16TP4 349.95 N MA 20 1 37.3 I 2 PM 10
TV334 C 20AP4 599.95 N AM, FM RC3 MA 20 1 37.3 I 2 PM 10

Trod Television Corp., C1620 CT 16TP4 229.95 N MA T20 20 2 21.25 S PM 12
1001 First Ave., 01920 CT 19AP4 299.95 N MA T20 20 2 21.25 S PM 12
Asbury Park, N. J. CD1620 C 16GP4 329.95 N MA, BL T20 20 2 21.25 S PM 10

CD1920 C 19AP4 379.95 N MA, BL T20 20 2 21.25 S PM 10
CP1620 CT 16GP4 329.95 N FM RC3 MA T20 20 2 21.25 S PM 10
CP1920 CT 19AP4 379.95 N FM RC3 MA T20 20 2 21.25 S PM 12
C01630 C 16AP4 379.95 N MA, BL 630T 29 2 21.25 S PM 10C01930 C 19AP4 429.95 N MA, BL 630T 29 2 21.25 S
D-250 CO 19AP4 695.00 N MA 630T 32 3 21.25 S
P-13 CO 5TP4X 1695.00 N MA P49 36 3 21.25 S PM 10
P-14 CO 5TP4X 1495.00 N MA P49 36 3 21.25 S PM 8COMM.-IN-CHIEF CU 5TP4X 995.00 N MA P50 31 3 21.25 S PM 12

Trans-Vue Corp., PHOENIX TA 17BP4A 199.95 T MA, BL 1600 19 2 25.75 4.5 PM 5
1139 S. Wabash, WINFIELD CT 17BP4A 239.95 T MA, BL 1600 19 2 25.75 4.5 PM 8
Chicago, Ill. ARISTOCRAT CT 17BP4A 269.95 T MA, BL 1600 19 2 25.75 4.5 PM 8MANHATTAN C 17BP4A 279.95 T MA, BL 1600 19 2 25.75 4.5 PM 8ALEXANDER C 17BP4A 299.95 T MA, BL 1600 19 2 25.75 4.5 PM 8DIANA C 17BP4A 299.95 T BL 1600 19 2 25.75 4.5 PM 8

BRISTOL TA 17BP4A 189.95 T MA 1600 19 2 25.75 4.5 PM 8
KENT C 17BP4A 219.95 T MA 1600 19 2 25.75 4.5 PM 8BUCKINGHAM C 17BP4A 199.95 T MA, BL 1600 19 2 25.75 4.5 PM 8

Trav-Ler Radio Corp., 62R50 TA 16RP4 149.95 N L 62R50 18 2 21.75 PM 4x13
671 W. Jackson Blvd., 63R50 TA 16RP4 179.95 N MA 63R50 18 2 21.75 FM 4x6
Chicago 6, Ili. 64R50 C 16RP4 199.95 N MA 64R50 19 1 21.75 Piw 6x8

65G50 C 16GP4 229.95 N MA 65G50 19 2 21.75 PM 6x9
16R50 C 16RP4 249.95 N MA 16R50 22 2 21.75 PM 6x9
16G50 C 16GP4 249.95 N MA 16G50 22 2 21.75 PM 6x9
16R60 C 16RP4 269.95 N MA 16R60 22 2 21.75 PM 6x9
19A50 C 19AP4 299.95 N MA 19A50 22 2 21.75 PM 6x9
16R70 C 16RP4 299.95 N AM RC3 MA 16R70 22 2 21.75 PM 8x9

U. S. Television Mfg. T -16030P TA 16DP4 349.95 MA T16030 26 4 25.75 S PM 12
Corp., T -19031P TA 19DP4 449.95 MA 119031 27 4 25.75 S PM 12
3 W. 61st St., C -16030M CT 16DP4 479.95 BL C16030 26 4 25.75 S PM 12
New York 23, N Y. C -16030P CT 16DP4 429.95 MA C16030 26 4 25.75 S PM 12

C -16030P CT 16DP4 459.95 MA C16030 26 4 25.75 S PM 12
C -19031P CT 190P4 499.95 MA C19031 27 4 25.75 S PM 12
C -19031P CT 19DP4 549.95 MA C19031 27 4 25.75 S PM 12
C -19031M
C-16024

CT
CT

19DP4
16DP4

579.95
339.95

BL
MA

C19031
C16024

27
20

4
4

25.75 S
25.75 S

PM 12
PM 12

tnerica, 410-Tvi,21;3 TA 16XP4 169.95 N MA 410-T 15 2 45 3.5 PM 10ITrj.13tuifi
601-T TA 16XP4 199.95 N MA 601-T 15 2 45 3.5 PM 10

New York 1, N. Y. 611-C C 16XP4 239.95 N MA 611-C 15 2 45 3.5 PM 10
611 -CO C 16XP4 249.95 N BL 611-C 15 2 45 3.5 PM 10
750 -CD C 17HP4 279.95. N MA 750-C 15 2 45 3.5 PM 10
750-CDO C 17HP4 299.95 N BL 750-C 15 2 45 3.5 PM 10
912-C C 19FP4A 319.95 N MA 912-C 15 2 45 3.5 PM 10
912 -CO C 19FP4A 339.95 N BL 912-C 15 2 45 3.5 PM 10
922 -CD C 19FP4A 339.95 N MA 922-C 15 2 45 3.5 PM 10
922-CDO C 19FP4A 359.95 N BL 922-C 15 2 45 3.5 PM 10
1625M C 16CP4 359.95 N AM RC3 MA 1625M 22 3 45 3.5 PM 10

Video Products Corp., 30190 C 19" 349.00 PC MA 630K -2C 26 3 26.25 S 4 PM 12
42 West St., H.D.5119 C 19" 379.00 PC MA 630K -2C 26 3 26.25 S 4 PM 12
Red Bank, N. J. TRADITIONAL C 19" 525.00 PC MA 630K -2C 26 3 26.25 S 4 PM 12

MODERN C 19" 540.00 PC MA, BL 630K -2C 26 3 26.25 S 4 PM 12

Westinghouse Electric H624T16 TA 16RP4 219.95 T PL V2172 21 2 45.75 2.5 PM 5
Corp., Sunbury, Pa. H626T16 TA 16RP4 249.95 T MA V2172 21 2 45.75 2,5 PM 6

H627K16 CT 16JP4 329.95 N MA V2171 21 2 45.75 2.5 PM 10
H628K16 CT 16JP4 299.95 N MA V2171 21 2 45.75 2.5 PM 10
H629K16 CT 16JP4 325.00 N BL V2171 21 2 45.75 2.5 PM 10
H630T14 TA 14BP4 199.95 T MA V2176 21 2 45.75 2.5 PM 5
H631K19 C 19" Rect. 399.95 N MA V2174 24 2 45.75 4 PM 12
H632T14 TA 14BP4 189.95 T PL V2176 21 2 45.75 2.5 PM 5
H633C17 C 16RP4 469.95 N AM, FM RC3 MA V2173 26 2 45.75 4 PM 12
H634C17 C 16RP4 489.95 N AM, FM RC3 BL V2173 26 2 45.75 4 PM 12

Zenith Radio Corp., H2227R TA 12UP4B+ 179.95 N MA 221120 19 3 41.25 2.5 PM 5.25
6001 Dickens St., H2227E TA 12UP4B+ 189.95 N BL 221120 19 3 41.25 2.5 PM 5.25
Chicago 39, III. H2226R TA 12UP4B+ 199.95 N MA 22/120 19 3 41.25 2.5 PM 5.25

H2250R C 12UP4B+ 239.95 N MA 221-120 19 3 41.25 2.5 PM 10
H2255E C 12UP4B+ 259.95 N BL 221120 19 3 41.25 2.5 PM 10
H2329R TA 16TP4B 239.95 N MA 231-122Z 20 3 41.25 2.5 PM 5.25
H2328R TA 16TP4B 249.95 N MA 231-122Z 20 3 41.25 2.5 PM 5.25
H2328E TA 16TP4B 259.95 N BL 23H22Z 20 3 41.25 2.5 PM 5.25
H2352R C 16TP4B 299.95 N MA 23H22Z 20 3 41.25 2.5 PM 10
H2353E C 16TP4B 309.95 N BL 231122Z 20 3 41.25 2.5 PM10
H2438R C 160P4B-1- 299.95 N MA 241120 21 3 41.25 2.5 PM 10
H2449E C 16GP4B+ 319.95 N BL 241120 21 3 41.25 2.5 PM 12
H2439R C 16GP4B+ 349.95 N MA 241120 21 3 41.25 2.5 PM 12
H2437R C 16GP4B+ 359.95 N MA 241120 21 3 41.25 2.5 PM 10
H2437E C 16GP4B+ 379.95 N BL 241120 21 3 41.25 2.5 PM 10
H3267 C 16GP48+ 429.95 N AM, FM RC3 WA 241120 21 3 41.25 2.5 PM 12
H3267R C 16GP4B+ 469.95 N AM, FM RC3 MA 241120 21 3 41.25 2.5 PM 12
H3475R C 16GP4B-1- 525.00 N AM, FM RC3 MA 241120 21 3 41.25 2.5 PM 12
H3469E C 16GP4B+ 549.95 N AM, FM RC3 BL 241120 21 3 41.25 2.5 PM 12
H2447R C 19AP4B+ 399 95 N MA 241121 21 3 41.25 2.5 PM 10
H2445R C 19AP4B+ 449.95 N MA 241121 21 3 41.25 2.5 PM 10
H3477R C 19AP4B+ 650.00 N AM, FM RC3 MA 241121 21 3 41.25 2.5 PM 12
H3478E C 19AP4B+ 695.00 N AM, FM RC3 BL 241121 21 3 41.25 2.5 PM 12

BL - Blond
C - Console
CH - Chassis
CO - Commercia
CT - Consolette

CU - Custom
EB - Ebony
EM - Electromagnetic
I - Intercarrier
K - Kit

L - Leatherette
LO - Limed Oak
M - Metal
MA- Mahogany
MP - Maple

N - Non -tunable built-in ant.
O -Oak
PC - Phono Jack
PL - Plastic
PM - Permanent Magnet

R33- 3 -speed record changer
S - Split sound IF system
SW - Short wave
T - Tunable bu It -in ant.
TA - Table

W - Walnut
X - Projection
 - Round Screen
* - Plus rad o tube complement
** - Total tubes incl picture tube

but excluding rectifiers
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Emerson
NEW'

Sensacutsiolnal PiENcIERturesSOCNLE FULLtoThCeRerges NEVIT t EMERSON BLACK -MAGIC CONTRAST!
V  Pictures actually CLEAR in bright daylight

PLUSI

All Emerson advanced engineering features-Simplimatic One -Knob Tuning
- Built-in Antenna - Miracle Picture Lock - Super -Powered Long -Distance

Circuit-the basic reasons why EMERSON PERFORMS WHERE OTHERS FAIL!

Number I in Volume!
Number 1 in Performance! Number 1 in Value!

Number 1 in Profits!

Clearly America's Best Buy! Today,
Emerson gives you a triple -selling ad-
vantage. Emerson is first with 100' i.
clear television. Emerson, as always,
stands for unsurpassed clearness in
radio and recorded music. And, with
Emerson's clear edge in value all
along the 1951 line... you've got clear
selling ahead!

19-InchPictureDeLuxeMohogany
Console. Model 669. Here's real
"millionaire television"... yet
it's priced for the millions!

114 -Inch Rectangular Television Com-
pact. Model 662. Giant TV in Bake-
lite cabinet as small in size and
price as last year's 10 -inch sets!

12'/2 -Inch Picture De Lux Mahog-
any Cabinet. Model 66th Big screen,
decorator design and low, low
price make this 1951 's value leader.

16 -Inch Picture De Luxe Mahogany
Cabinet. Model 661. World's
finest table television. Nothing
anything like it at anywhere
near its price!

16 -Inch Television FM -AM Radio,
3 -Speed Automatic Phonograph.
Model 666. Complete home en-
tertainment at a completely -
unbeatable price!
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for19,511
Emerson has what it
takes! Multi -Million -

Dollar Advertising !
Millions of dollars budgeted for hard-hitting
television, national magazine, radio, newspaper,
car card, and outdoor advertising. Plus the smart-
est point -of -sale displays you ever saw!

FM -AM Table Radio. Model 659.
With 8 tubes plus rectifier, built-
in FM and AM antenna, it's a
sensational performer at a sensa-
tional selling price.

3 -Way Portable. Model
646. America's fastest -
selling AC -DC and self -
powered portable radio.
Maroon, Green, Saddle
Tan, Ivory.

3 -Speed Automatic Phono-
radio De Luxe Mahogany Console.
Model 670. A value that music
lovers will love!

Table Compact AC -DC Radio.
Model 652. The perfect radio
for every room, priced to win a
new high in sales!

Emerson Radio & Phonograph Corporation
111 Eighth Avenue, New York 11, N. Y.

Automatic Clock Radio. Model
671. You've got no competition
to meet with this versatile radio
at its amazing volume price!

Times more
plant capacity!

Remember, it takes more than pic-
tures and promises to build your
profits. It takes merchandise that
you can sell and deliver. And, with
plant capacity mul-
tiplied 21/2 times,
EMERSON HAS
WHAT IT TAKES!
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04.4gxwz/
Balanced Beam Television with

CUSTOM DUPLEX CHASSIS

Another Triumph of Creative Engineering
that Makes

PH I LCO FIRST IN QUALITY

New Concept of Design
Achieves Custom -Built

Quality with Unequalled

PERFORMANCE

and VALUE!

Here's the exclusive Philco Duplex Television Chassis, hailed by all as
the greatest forward step in television design yet achieved. By bringing
far greater efficiency in production, it makes possible the use of advanced
circuits, more costly components and deluxe construction, achieving
for the first time custom-built quality in mass production plus super-power for
weak signal locations. Yes, it's another triumph of creative engineering
that makes Philco First in Quality, First in Performance, First in Value!

PHILCO

emzoievtVaa#,&Wagw,
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Mode/ 303
VACUUM TUBE

VOLT -OHMMETER

SPECIFICATIONS
DC Voltage
Ranges 1.2, 12, 60, 300, 1200 (30,000 with Accessory

High Voltage Probe)
Input Resistance 10 megohms for all ranges
DC Probe with one megohm isolating resistor Polarity

reversing switch
Ohms Ranges 1000 (10 ohms center)

100,000 (1000 ohms center)
1 megohm (10,000 ohms center)
10 megohms (100,000 ohms center)
1000 megohms (10 megohms center)

AC Voltage
Ranges 1.2, 12,60, 300, 1200
Impedance (with cable) approx. 200 mmf shunted by

275,000 ohms
AF Voltage
Ranges 1.2, 12, 60
Frequency Response Flat to 100,000 cycles
Decibels
Ranges -20 to +3, -10 to +23, +4 to +37,

+18 to +51, +30 to +63

Zero Power Level 1 M. W., 600 ohms
Galvanometer
Zero center for FM discriminator alignment and

other galvanometer applications
R. F. Voltage
(Signal tracing with Accessory High Frequency

Crystal Probe)
Range 20 volts maximum
Frequency Flat 20 KC to 100 M.C.
105.125 V. 60 cycles
Size
5,4"x7"x31/8" (bakelite case) Weight: 4 lbs.

Shipping Wt.: 61/2 lbs.
Dealer's Net Price
Model 303, including DCV Probe, ACV-Ohms probe

and Ground Lead-$58.75;
Accessory High Frequency Probe, $7.50;
Accessory High Voltage Probe, $14.85

Also available with roll top case,
Model 303RT-$64.75

ELECTRIC COMPANY
5200 WEST KINZIE STREET, CHICAGO 44, ILLINOIS IN CANADA: BACH-SIMPSON, LTD., LONDON, ONTARIO

Phone: COlumbus 1-1221
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Keep on Selling with
A-1 TV Demonstrators

Keep In -Store Sets in Peak Condition to Maintain Good -will; to Save Sales Costs

Your streets are filled with PROSPECTS. The initial step to take in selling the store visitor
is to have your demonstration models operating at peak; the cabinets in perfect condition.

 The old saying about "the shoe-
maker's children going barefoot" is
often true when adjusted to fit some
TV dealers: they neglect to provide
good TV pictures in their own stores.

Many of these dealers display sets
as furniture only, make no attempt to
operate any. Still others have sets in
operation, which are either in need of
service or of a good antenna. The
scarcity of TV sets is no excuse for al-
lowing the store's demonstration set-up
to be neglected.

The importance of having the best
kind of demonstrator possible on the
floor of your store cannot be over-
emphasized. There are several reasons
for this. Many of these reasons are
involved in the consumer's non -tech-
nical attitude toward TV. For a proper
analysis, we must try to look at it
from the customer's point of view.

To the customer, the merit of a TV
set is the clearness of the picture. He
has no idea, as a rule, what makes for
a clear picture, but he wants one.
Most dealers have, at one time or
another, experienced this remark from
a prospective purchaser: "I was over
to Bill Jones' house last night, and he
gets the most perfect picture I ever
saw. I want a TV set like the one he
has." Now it may be that you consider
the Bill Jones set as a dog, not fit to
be under the same roof with the brands
you carry. But the fact is that: 1) The
set is operating well and is adjusted
properly; 2) The reception is very good
at that location, at least on the channel
which was being viewed; and 3) The
program was probably pretty good, and
the lighting and camera work were

good. (The dealer has no control over
this last item, but we must face the
fact that the customer is probably in-
fluenced by it.)

Now it goes without saying that, since
the customer is sold on the Jones brand
of set because of the good picture he
saw, he will be equally impressed if
you can show him a good picture.

This means, first of all, that you must
have sets operating for demonstration
purposes; second of all, you must have
them in good working condition, and
properly adjusted; and third, you must
get the best reception that is possible
at your location-money can be no ob-
ject in getting good reception at the
point of sale.

Neglected Floor Models
On the matter of "properly adjusted,"

we mean that the picture must be
straight (not canted), properly cen-
tered, filling out the full width and
height of the screen, in good focus, and
properly tuned in. These seem to be
elementary facts, but are often ne-
glected, since sets on the floor are often
denied the attention of a qualified tech-
nician (who spends his time on the
customers' sets).

Cabinet -wise, the set should have no
defects, and should be polished, and
should be cleaned and dusted every
day. Furthermore, floor demonstrators
should be sold while they are still
new, or in other words, rotated from
stock. Keeping a set on the floor so
long that it becomes shop-worn only
means a costly markdown, not to men-
tion the bad impression that it makes

on the customer.
From the standpoint of "reception,"

we naturally must grant that some loca-
tions are more fortunate than others in
this respect. Nevertheless, the best
possible installation should be made,
preferably a good roof installation and
a distribution system adequate to supply
several receivers, with provision made
to prevent interaction between re-
ceivers. Wires should be neatly in-
stalled and unobtrusive, and any switch-
ing or unplugging which may be nec-
essary should be easy to accomplish
and trouble -free.

Operating Controls

Salesmen should naturally be past -
masters at the art of operating the
controls of the receiver so that the best
possible picture is seen. They should
also be familiar enough with the ec-
centricities of TV so that they will not
make any foolish claims or apologies
for the set's operation.

All these factors are important in
catching the customer with a good im-
pression at the moment that he is in
your store. Keep demonstrators in
good physical condition, in good work-
ing condition, properly adjusted, and
with a good antenna system to furnish
the best possible picture, and have
salesmen who know what they are
doing.

In these days when so many custom-
ers are out in droves trying to buy cer-
tain makes, and are being given the
coldshoulder in many stores, the
courteous merchant who is willing to
demonstrate his sets can often sell what
he has on hand.

It is also important to consider that
the cheapest place to sell a piece of
merchandise is right on your floor. The
apparently rising tide of home demon-
stration offers is due, no doubt, to
the success of that method, but the fact
remains that it is more costly to the
dealer. Its chief merit lies in the fact
that it brings to the dealer sales which
otherwise could not have been made.
But it is still true that it is less costly
to make sales in the store, and you
have your golden opportunity when the
customer comes in and wants to see a
set working. Put your best foot for-
ward by giving this customer the best
picture that it is humanly possible to
obtain. The result will inevitably be
more "on the spot" sales with greater
profit for you.
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Get this

valuable

SYLVANIA

Socket

Wrench

Kit...NOW

Note these
outstanding features!
1. 8 chrome -plated steel interchangeable
sockets, 3/16" to 7/16"

2. Either clockwise or counter -clockwise
ratchet action .. . finger-tip selector
3. Convenient 4 -inch socket extension for
hard -to -reach screws and nuts

4. Incorporates offset screwdriver with 2 -
way ratchet action
5. 334", easy -to -hold handle, convenient
for tight spots
6. Good-looking, plastic case . . . pocket-
size

Specially Priced 4)50
to you Is only L

Here's the cleverest and most efficient tool kit you've
seen in many a moon!

Eight snug -fitting, interchangeable wrench -heads snap
onto a precision -built ratchet handle. You'll find a thou-
sand time -saving uses for this implement around your
shop.

In fact, this fine quality tool seemed like such a "natu-
ral" for service jobs of all kinds that Sylvania decided to
make it available to Service Dealers . . . at a special low
priCe of only $2.50 complete. And no strings attached ...
nothing else to buy.

Of course, the supply is limited. To make sure you get
yours, order now from your Sylvania distributor . . . he
has a supply on hand. If your distributor can't supply
you, send check or money -order for $2.50 to Sylvania
Electric Products Inc., Dept. R-1409, Emporium, Pa.

SYLVANIA,rELECTRIC
RADIO TUBES; TELEVISION PICTURE TUBES; ELECTRONIC PRODUCTS; ELECTRONIC TEST EQUIPMENT; FLUORESCENT LAMPS, FIXTURES, SIGN TUBING, WIRING DEVICES; LIGHT BULBS; PHOTOLAMPS; TELEVISION SETS
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1111FAV
MASTER ANTENNA DISTRIBUTION SYSTEM

Your silent TV salesman. The new Taco TV
Distribution System will provide the signal
input necessary to show your receivers at their
best. Works wonders in weak signal areas,
or in low signal-to-noise areas.
 Will service proposed color TV without

modification.
 Individual RF amplifiers for each channel

RADIO AND ELECTRONIC EQUIPMENT
17\ -
\\\

\\\
\\\

TECHNICAL APPLIANCE CORP.
SHERBURNE, N. Y. - IN CANADA:TORONTOSTROMBERG-CARISO4,

ONTARION
CO LTD.

- actual power amplifiers, not mere pre -
selectors.

 Utilizes more than one antenna assuring
high -gain, pinpoint directivity reception on
each channel.

 Plug-in chassis units to facilitate flexibility.
 Will serve more than 100 receivers on all 12

TV channels.
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Raybro Holds General Sales Meeting

Above picture was token at the general sales meeting held recently in Tampa, Fla. by Raybro
Electric Supplies, Inc., Tampa, Jacksonville, Miami and St. Petersburg. The two-day meeting,
conducted by J. A. Mook, advertising and sales promotion manager, was attended by the entire
sales department, branch managers, department managers and top management.

To Distribute Capehart
The William Mee Co., of Oklahoma

City, Okla., has been appointed distrib-
utor for the Capehart line for the state
of Oklahoma, E. Patrick Toal, general
sales manager of the Capehart-Farns-
worth Corp., has announced.

ATR Distributor
Albert Goffstein, general manager of

American Television & Radio Co., 300
East 4th St., St. Paul, Minn., has an-
nounced the appointment of Emerson -
New Jersey, Inc., 985 Broad St., Newark
2, N. J., as distributor of ATR radio
replacement vibrators in the N. J. area.

They will also carry the complete
ATR line of television and phonograph
inverters, and battery eliminators as
manufactured by American Television
& Radio Co.

National Group Names
Blakeslee of Cory Corp.

It has been announced that H. d.
Blakeslee, vice-president and general
manager of Cory Corp., Chicago, has
been named as a member of the board
of directors of the National Association
of Food Equipment Manufacturers. In
this position, Blakeslee will be active
in working with other directors of the
Association in coordinating the various
activities of food equipment manufac-
turers and their marketing and mer-
chandising policies for the equipment
they make.

Allied Electric Rep
The sales department of Allied Elec-

tric Products, Inc., of Irvington, N. J.,
has announced the appointment of H. W.
Groetzinger of Pittsburgh, Pa., as a
manufacturers' representative to handle
its complete line of television tubes,
lamps and electrical specialties in west-
ern Pennsylvania.

Hatry & Young Expands
Hatry & Young of Springfield, Inc.,

169-171 Spring Street, Springfield, Mass.,
have bought the 4 -story building in
which they have been operating since
1947, it was announced by William E.
Aikens, president and general manager.
Improvements and changes will be made
which will include plans for a semi -
self -service area which will aid Hatry &
Young dealers and servicemen accounts
to obtain much faster service than be-
fore.

Dynamic Stores Executive
Sidney Horne has been elected vice-

president of Dynamic Stores, New York
City, it was announced by Jack M.
Winer, president of the firm. In addition
to his new duties, Mr. Horne will con-
tinue to serve as advertising director of
the organization.
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Make the most out of every man-hour ... with Radion1

ao,i5tivr
RADION SAVES YOUR TIME TIME'S MONEY TODAY!

Over 1,000,000 sold!
The METROPOLITAN-TA-49
The industry standard, Model TA -49
indoor TV Antenna, Mahogany bakelite.
300 ohm lead-in line. 3 -section
telescoping tubular steel dipoles.
Fully assembled. Individually packaged.
Shipped six to a master carton.
Shipping weight, 11 pounds.
LIST PRICE, $6.95.

Cinches "borderline" sales!
The SUBURBAN-TA-51
Model TA -51 Conical Outdoor Antenna.
For wall, window or attic mounting.
Weatherized ebony bakelite head.
300 ohm lead-in line. Four
telescoping tubular steel dipoles,
triple chrome plated. 4 -foot
telescoping mast. Steel base mount,
black copper -oxide, rustproof.
All channel coverage without adjustment.
Fully assembled. Individually packaged.
Packed 6 to o master carton. Shipping
weight, 30 pounds. LIST PRICE, $9.95.

Aristocrat of indoor
antennae!
The COSMOPOLITAN-TA-55
Uniquely beautifully FOTO-TENNA
specifically designed to blend with the
finest interior decorating scheme.
Beautiful brown leatherette,
11' x 14' closed, opens to app.
221/2' x 14'. Complete with lead-in wire.
Individually packaged. Packed 12
to a master carton. Shipping weight,
22 lbs. LIST PRICE, $7.50.

40 Yes, sir, the more quickly you can
get a set installed and be on your way, today,
the better your bank balance look.i. That's
why so many dealers have their service men
take along a Radion on every set -delivery.
Radion often saves time-consuming outdoor
installations, usually brings 'em in on all
channels when built-in antennae can't satisfy
the customer. Your man is on his way to the
next job in a hurry, leaving a happy set -owner
behind him. His speed will make you a happy
boss, too. And more prosperous! Mail the
coupon-learn more about Radion!

n
THE RADION CORPORATION

1137 Milwaukee Ave., Chicago 22, Illinois

SPEED PAYS! GET PROFIT -PACKED FACTS !

THE RADION CORPORATION
1137 Milwaukee Ave., Chicago 22, Illinois
For Money -Making Data on Radion Products check here:
 Metropolitan No.TA-49  Cosmopolitan No. TA -55
 Suburban No. TA -51

assommisinimme
R . 9

Name

Company

Address

City Zone. .State
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THE ORIGINAL HYTRON 16RP4 STARTED SOMETHING

Its rectangular design really clicked. Because it is logical . .

compact . . . economical. Everyone seems to want Hytron
rectangular TV picture tubes. We just haven't been able to

make enough.

But now we can serve you better. With a new, ultra -modern
plant devoted to rectangulars. The original Hytron 16RP4.

Also the new Hytron 14-, 17-, and 20 -inch tubes.
It's smart to pick Hytron rectangulars. Nine out of ten leading

TV set makers do. Take advantage yourself of Hytron's
leadership . . . its wide line . . . its stepped -up production. Ask

for the original and best in rectangulars. Demand Hytron.

ADIO TUBES

New HYTRON TUBE PULLER
Makes pulling 7 -pin minia-

tures a cinch. New, seventh
Hytron shop tool now avail-

able at Hytron jobbers. Order
yours today! Only 75¢ net.

MAIN OFFICE: SALEM, MASS.

NEW SIZES
Smaller

14-nch,
larger17 -inch

and 20-nch
tubesjoin Hytron's

original
16 R P4 rectangular

Hytron's big new TV tube plcint
at Newburyport, Mass., uses latest
of fast, automatic, precisely -

controlled equipment to give you
more tubes ... better tubes.

HOW TO FIND YOUR HYTRON JOBBER
Want to learn where to buy original Hytron tubes? And the
famous Hytron service -shop tools? It's easy. Fill in and mail
this coupon today.

HYTRON RADIO & ELECTRONICS CORP.,
Salem, Massachusetts

Please rush a list of Hytron jobbers near me! ( PLEASE PRINT)

NAME

STREET

CITY

STATE

114
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Uniform Audio Standards
Adoption of RTMA Notation Will Simplify Purchase and

Installation of Sound and PA Equipment

 The new recommended standards
which were published by the RMA
last year are taking hold, as evidenced
by their appearance in the specifica-
tions of new audio amplifiers, speakers,
transformers and other equipment and
components which have appeared on
the market since then.

Many of these standards covered
equipment specifications and perform-
ance ratings which had already been in
use (particularly in the broadcast in-
dustry) but which had not been for-
mally pronounced or adopted as "stan-
dard." Others were more or less new.
This is particularly true of the so-
called "constant voltage" system.

Z Depends on Output Power
It had formerly been the case that a

constant impedance system was gen-
erally employed, and a 500 or 600 ohm
line was very common in PA and
broadcast practice. However, as was
pointed out in this magazine 18 months
ago in an article entitled "How to Lay
Out a Typical PA Installation," this
method would often result in a rela-
tively high voltage on the line. For in-
stance, 50 watts on a 600 ohm line
would (by Ohm's law) give almost 175
volts. Since many electrical codes pre-
scribe rigid rules for the installation of
electrical lines which exceed a certain
voltage (regardless of how little cur-
rent is carried), and since in most cases
these codes do not concern themselves
with voltages lower than 70.7 (usually
rounded off to 70 volts), it was decided
to adopt a system which would always
keep audio voltages below this figure.

Therefore transformers on power
amplifiers feeding distribution lines are
designed, not for a certain impedance,
but rather so as to deliver the rated
power at 70 volts (and anything less
than rated power at less than 70 volts).

,t-mtjo

---tAstra,

Under the constant voltage system, power ampli-
fier output transformers will deliver 70.7 volts at
the rated output of the amplifier.

Thus a 75 watt amplifier would oper-
ate into 66 ohms; a 50 watt amplifier
into 100 ohms; a 25 watt amplifier into
200 ohms; a 10 watt amplifier into 500
ohms, etc. In each case, the maximum
line voltage would be 70 volts.

These impedances are maximums,
however; any lower impedances would
yield less than 70 volts on the line.
Thus, standard load impedances of 4, 8
or 16 ohms would not exceed 70 volts,
nor would 150 ohms up to 33 watts, or
500 ohms up to 10 watts.

Easier Speaker Matching
Since, under this system, all ampli-

fiers would (at rated power) deliver
70.7 volts into the line regardless of
their power, matching speakers to a
line is simplified, and can be done on
a basis of watts rather than impedance.
That is, the impedance of the primary
of the line -to -voice coil Xformer is
equal to the output voltage squared di-
vided by the desired power (Z=E2/P).
Since the output voltage is standard-
ized at 70.7, then E2 is always 70.72 or
5000. Thus 5000 divided by 1 watt is
5000 ohms, by 5 watts is 1000 ohms, by
10 watts is 500 ohms, etc. This is addi-
tionally simplified by the fact that some
manufacturers are making transformers
of this type with the primary tapped in
watts (based on the 70 volt line) so
that no figuring is necessary at all.

Some of the other standards which
have been recommended are as follows:

Power rating of a speaker matching
transformer shall be given for a stated
distortion of not more than 2%.

Frequency Response of a speaker
matching transformer is the variation
of output voltage with constant input
voltage, as a function of frequency over
the range specified, expressed in db
relative to the output voltage at 400
cycles per second.

Power shall be referenced to .001
watt (1 milliwatt). Electrical power
level is expressed in dbm. DBM is the
unit meaning decibels referred to a
reference power of .001 watt.

Speaker efficiency is the difference
between the sound pressure level on
the axis of the speaker at a distance of
30 feet and the available electrical in-
put power to the speaker, and is ex-
pressed in db.

Amplifier Gain shall be measured at
a frequency of 400 cps, with input pow-
er regulated to produce an output 3 db
less than rated power output with the
gain control adjusted for maximum.

Amplifier frequency response is the
variation of gain as a function of fre-
quency over the range specified, ex-
pressed in db relative to the gain at
400 cycles per second.

Amplifier Distortion is the difference
between the harmonic content of the
voltage at the output terminals and
that of the input voltage expressed as a
percentage of the total RMS output
voltage.

Amplifier Power Output is the max-
imum RMS power output (including
distortion) at rated distortion which
the amplifier will deliver into its rated
load under normal operating condi-
tions.
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Tracking Down Hum in Radio

Hum is an audible 60 or 120 -cycle
signal. When the receiver is AC in type,
receiver -caused hum will be 60 or 120
cycles in frequency. When the receiver
IS AC -DC, the hum frequency can be only
60 cycles. Harmonics may sometimes be
associated with the fundamental 60 or
120 -cycle hum signal, but the charac-
teristic, unmistakable sound this signal
produces will remain basically the same.

Hum comes, directly or indirectly,
from an external AC power supply. It
may get into the loudspeaker of the
receiver in one of three chief ways:

1-Improper filtering in the receiver's
power supply.

2-Cathode-to-heater leakage in one
of the receiver tubes.

3-Magnetic induction.
The first 2 causes of hum are com-

mon. The last one is infrequent.
Hum may be tracked down to its

/7777
, TO HEATERS

LINE ETC.

INPUT
0

HOT SIDE OF
LINE CONNECTS
TO SET CHASSIS

L
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LINE CONNECTS
TO CHASSIS.
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cr--.
0--/----0 _i_

EARTH SIDE OF LINE
CONNECTS TO CHASSIS

Fig. 1-A) When the antenna of an ac -dc set
shorts to external earth, and the plug is so inserted
that the hot side of the line connects to chassis,
the AC line voltage will be impressed across L and
C. El) When the plug is reversed, earth ground will
connect to both the antenna and chassis. No volt-
age will therefore appear across L and C.

source by a number of methods. This
article presents a survey of these
methods. It also describes a logical
sequence of troubleshooting procedures
to be used when hum exists. The infor-
mation presented should prove helpful
in reducing the time spent in localizing
hum troubles.

The first procedure to take when a
complaint of hum is received is, of
course, to verify the reported trouble.
The set will either hum, or will not

A Review of the Various Causes of Hum and the

By Solomon Heller

hum, when it is turned on for this test.
If it does not hum, two possibilities
should be considered.

1-The hum is intermittent.
2-Hum is entering by way of the

customer's aerial.
We hasten to add that practically all

cases of hum originate in the receiver
proper. The exception we refer to is the
case where hum enters through the
external antenna of an AC -DC rceiver.

This condition may occur when the
antenna of the AC -DC set is shorted to

I ST 2 ND 3 RD

AUDIO AUDIO AUDIO SPKR.
TUBE TUBE TUBE

Fig. 2-If withdrawal of the 2nd tube elimi-
nates the hum, whereas the withdrawal of the
1st tube does not, the source of the hum lies
in the 2nd tube, or the circuit associated with it.

an external or earth ground either
directly, or indirectly, through rain (see
fig. 1). This further condition must be
present if hum is to occur: the line plug
must be so inserted that the earth
around connects to the line in the man-
ner indicated in fig. 1A.

Assembling the clues
If the condition just described is sus-

pected, two checks for it may be made:
1-The plug may be reversed, causing
earth ground to be connected to the line
in the manner indicated in fig. 1B, or
2-the antenna may be disconnected
from the set. If the hum (and distor-
tion) present are eliminated, the an-
tenna should be checked for trouble.

If the hum is intermittent in nature,
it may be forced into its active phase
by gently tapping tubes and other com-
ponents. Intermittent hum is most often
caused by a defective tube. When the
tapping of one particular tube, and one
only, causes the hum to start-or stop-
that tube is probably defective. It should
be replaced, and results noted. No fur-
ther hum should, of course, result when
the tubes are now tapped, if the original
tube was at fault.

If the hum is continuously, rather
than intermittently present, the service-
man should check for associated symp-
toms. Is distortion or noise present as
well as hum? Is the hum present at all
settings of the volume control? Is noise
heard when pushbuttons or the band -
switch is manipulated? Does the hum
appear on bands other than the broad-
cast one (if such bands are present)?
Checking for such symptoms may pro-

vide valuable clues regarding the source
of the defect, and thereby reduce the
time spent in troubleshooting.

If hum is present when the volume
control is at minimum setting, the
source of the hum is in the power sup-
ply, or audio stages of the receiver.
If hum is not present when the volume
control is at minimum setting, the
source of the hum generally lies in the
RF, IF or detector stages. When hum
is present, and bandswitch or pushbut-
tons are noisy, the hum may be due to
the presence of dirt in these units. It is
therefore advisable to clean the defec-
tive unit with carbon tet before further
troubleshooting is resorted to.

It is a wise preliminary, before other
tests are made, to inspect tubes and
other components for signs of a visible
defect. Here are some of the troubles
that should be looked for:

Tube improperly seated in socket
Loose or disconnected grid -clip
Loose or broken grid -clip
Break in built-in antenna
Disconnected wire on stator of tuning

condenser
Wrong tube in socket
Disconnected, broken, discolored or

charred resistor
Resistor, condenser or wire shorted

GRID SHORTED
BY

SCREWDRIVER

Fig. 3-If hum disappears when grid C is shorted,
but not when grid B is short-circuited, the
trouble lies in grid C's tube or circuit. It is
assumed that the power supply has been elimi-
nated as a source of trouble.

to be neglected.
The entire inspection need not take

more than two or three minutes. These
minutes are, however, a profitable in-
vestment of time, provided that the
serviceman has developed the habit of
looking keenly, and noting all peculiar-
ities, while making such visual inspec-
tions.

When a visual inspection check has
revealed no trouble, further localization
tests should be made. The aural test
previously described localized the
trouble to one or two possible sections
of the receiver. The tests to be made
now will localize the trouble to the
stage at fault. If condenser -bridging
and other tests have eliminated the
power supply as a possible source of the
trouble, and the audio stages remain
suspect, one of several procedures may
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Receivers and Amplifiers
Methods of Localizing and Eliminating It.

be used to locate the defective stage.
If the set is Ac, the tubes in the audio

stages may be withdrawn from their
sockets one at a time, starting with the
last tube and proceeding backwards.
When the withdrawal of one particular
tube causes the hum to disappear,
whereas the withdrawal of the tube
directly preceding it does not eliminate
the hum, the source of the hum lies in
the first -mentioned tube or circuit asso-
ciated with it (see fig. 2).

When the set is AC -DC in type, the test
just described cannot be made, since
the withdrawal of a tube will break the
filament string. A grid -shorting check
may be made instead. This check, inci-
dentally, may be used in the case of AC

receivers as well, if the serviceman does
not relish the prospect of removing hot
or very firmly -seated tubes from their
sockets or if the tube withdrawal test
is inconclusive.

In the grid -shorting test, the control
grids of all the tubes, beginning with
the last one, are successively shorted
with a screwdriver to chassis or B-.
When the shorting of the grid of one
particular tube causes the hum to dis-
appear, whereas the shorting of the grid

JUMPER f TEST SIGNAL
OR LEAD TERMINAL

Fig. 5-To calibrate the scope for ampl tude
measurements, connect the test signal to the
vertical input terminal by way of a jumper
of lead.

of the tube preceding it does not elimi-
nate the hum, the source of the hum
lies in that first -mentioned tube, or the
circuit associated wih it (see fig. 3).

A further localization of trouble to
the plate or grid circuit of a stage may
be made if an 8, 16 or 20 mfd condenser
with a suitable voltage rating is used
in place of the screwdriver. The con-
denser short-circuits the hum signal
from the plate of the last tube to
ground, the grid of that tube to ground,
the plate of the preceding tube to
ground, etc. When the hum is elimi-
nated by a short-circuit at one point,
but not by short-circuiting the preced-
ing circuit point, trouble exists between
the two points.

The tests just described for localizing

CON V.

LINE INPUT

R EC T

I - F
AMP

DE T. a I ST
AUDIO AMP

RI =

r\AA1-4\Arn.I T
LI

o o o

CI T C 2

POWER
AMP.

0
e

POWERRM. AMP I -F CONV GET

LINE 0---1\A
INPUT

Fig. 4-Common and uncommon causes of hum in a superheterodyne ac -dc circuit. Loss of
capacitance or open -circuit in filter condensers Ci or Cs; Short-circuit in filter choke ta; Shorted
rectifier tube; cathode -to -heater leakage in power amplifier; shorted audio tube; open line
bypass condenser, Cs; dirty or defective volume control, RI; cathode -to -heater leakage in r -f
or i-f tube; Is, voice coil, slightly off center; open grid resistor, Rs; defective switch to ground
connection (Y); open in antenna coil primary at X; excessive filament voltages (due to short-
circuit); filament of tubes connected in wrong sequence (correct sequence is shown above 1.

trouble to a defective audio stage, may
be employed in RF, IF and detector stages
as well.

None of the tests just cited will serve
to localize the source of the trouble if
the hum modulates the radio signal, and
is present only when the latter is coming
in. Hum of this type is generally due to
cathode -to -heater leakage in an RF or
IF tube. Tube substitutions may be made
in RF or IF stages to check for the pres-
ence of this trouble. Another check is
to bypass the cathodes of suspect tubes
with a 20 mfd condenser. If the hum is
reduced, the tube in the stage under test
is probably defective.

Modulation hum, as the hum just de-
scribed is sometimes called, may also be
due in infrequent cases to the open -
circuiting of a line -bypass condenser in
an AC -DC receiver. Bridging the suspect
condenser with a new one will serve as

Fig. 6-When the test signal appears on the
scope, as indicated in A, compress it into a
vertical line by reducing the scope's horizontal
amp. control to zero. This will make it easy to
estimate the amplitude of the signal. Then
advance the vertcal gain control on the scope
until the line occupies 18 squares.

a check for this possibility.
When excessive filament voltages are

present, hum is apt to result. It is there-
fore necessary to include filament volt-
age checks in the tests of individual
receiver stages. Tests within these stages
are the next and last step of our
troubleshooting procedure. Troubles to
look for are listed in fig. 4.

A word about magnetic induction of
hum. This uncommon trouble is due to
the induction of hum voltages into sig-
nal -carrying wires (generally audio
wiring), or audio transformers, by
speaker fields, Ac -bearing wires, chokes.
and power transformers. When other
possible sources of trouble have been
eliminated, this type of disturbance may
be checked for by separating signal -
carrying wires and parts from compo-
nents and wiring that may possibly be
inducing hum into them.

If a scope is available, it will simplify
the localization of hum troubles. Set
the scope to 60 cycles, and probe the
various circuit points, starting with the
power supply. The presence of a voltage
in excess of 1 v at the B+ side of the
supply indicates improper filtering in
the latter. The scope should be calibrat-
ed for the test just indicated by applying
its test signal (see fig. 5) to the verti-
cal input of the scope. When this 18 v
peak -to -peak signal is made 18 squares
high (see fig. 6), each square will count
for 1 volt. A hum signal thus that occu-
pies 5 squares will have an amplitude
of 5 volts, etc.

(Continued on page 144)
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How to Determine Equipment

Typical component units which might make up the assembled "kit" used to take the measurements de-
scribed in the text. Two loudspeakers are shown, a cone and a horn, but the one actually used should
be a duplicate of that which is recommended for the PA job. The signal source, amplifier and meter
could conceivably be all combined in one chassis.

Practical, On -the -Job Methods for

Choosing Components, Estimating Costs

 One of the big mysteries which old,
experienced sound men guard is how
they determine just what equipment to
prescribe for the job. Some use scien-
tific methods, some have handy little
kinks (one dealer claps his hands in-
side of an auditorium and listens for
the reverberations to die out); but
more often experience over the years
has taught them what to do. Such tech-
niques are so much second -nature to
them that they can no longer describe
their own thought processes.

In previous articles on sound equip-
ment in this magazine we have offered
two means of determining audio re-
quirements, which represent what are
probably the easiest and the most effi-
cient methods. The easiest is to use
tables which have been made available
by equipment manufacturers, based on
cubic feet of coverage. The most diffi-
cult is to make a series of measure-
ments with a sound level meter to de-
termine ambient noise levels, loud-
speaker efficiency, etc.

A Compromise Method

In this current article, we offer still
another method, which fits about half-
way between the other two. It is scien-
tific enough to be accurate, but simple
enough to be inviting.

The most obvious method to deter-
mine equipment requirements would

be to try out equipment right on the
spot. This is somewhat akin to the
sound effects man who found that the
best way to produce the effect of an
object dropping into water was to drop
an object into some water. However,
at first glance it would seem impractical
to employ this technique.

Use Components on Hand

The technique involves only two
things: the assembly of a portable kit
from equipment already on hand, and
the adoption of a philosophy of sound
(if you haven't already done so) that
the best way to bring sound to people
(which we must assume is the purpose
of PA) is to bring it to segments of
them with several loudspeakers (that
is, if there are many people, or they
are well spread around) rather than to
try to blanket a square mile with one
loudspeaker.

The portable kit would consist of: a
signal source, an amplifier, a loud-
speaker, and a VTVM. The signal
source should be similar to that which
will be used in the finished installation
(i.e., voice, music, voice and music,
etc.). Phonograph records are probably
the readiest source for this purpose,
and so a record player would be in-
corporated. The loudspeaker should be
of the type and the impedance which it
is intended to use. That is, it may be a

6 to 12 inch cone mounted in a metal
or wooden baffle, or it may be an out-
door horn. All of this could be mounted
in a suitcase type container (except
the speaker, that is, which would be
loose), and a long AC cord would com-
plete the rig.

Preliminary Survey Needed

The kit is taken out to the job and
placed in operation. The speaker is
placed where it would be in use, a
listener is positioned where listeners
would be, the volume is adjusted to a
suitable level, and then the power is
determined by a voltmeter reading
across the voice coil of the speaker.

By this method, if the job were of
any size, readings in several locations
would not only provide a figure of the
total number of watts required, but
also the best placement of the speakers.

Of course, if it were done in that
manner-that is, just to go out slap-
dash and take trial and error measure-
ments, it would be a long and costly
process. The test method just described
is merely the final, practical portion of
a complete job, which involves a few
theoretical operations on paper. Here
is how a typical job would proceed.

Laying Out the Job

Let us suppose that the customer (or
prospective customer) owns a restau-
rant of approximately 5000 square feet,
not all in one room. The first step is to
find out what the customer desires to
accomplish, and whether or not he has
any preconceived ideas concerning the
type of installation he is going to get.
At this point, even before making an
estimate of the job, it is possible to
start selling up the job. That is, with-
out mentioning money, but sticking to
a discussion of the equipment, its ver-
satility, quality, convenience, and the
satisfaction it will bring, try to get the
customer thinking in terms of what
you feel to be the best type of installa-
tion that the location will permit.

Next, make a quick visual survey of
the location and either make or obtain
a floor plan of it, including available
electrical outlets. Make a mental note
of the approximate placement and
number of customers, and whether the
apparent noise level is low, medium or
high.

With this information, make a ten-
tative plan on paper of the layout of
the system, with suggested sizes and
types of speakers, baffles, etc., and the
ultimate location of the main ampli-
fiers, the signal source, etc.

With this plan in hand, it is now pos-
sible to make the practical tests quickly
and methodically, rather than hap-
hazardly. Response of the speaker in
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Requirements for PA Systems
terms of volume observed should be
noted at the closest position that it is
possible to assume with relation to it,
as well as the farthest position from it
that is felt desireable; and also at each
extreme side, to check the angle of cov-
erage. When a suitable volume level is
decided upon, the meter reading is
made-with a VTVM and a wide -band
probe (probably germanium crystal).

Measuring Power

It was stated that this measurment
would be made across the voice coil. It
is assumed, for this purpose, that the
speaker is of the type which will be
used, and in a baffle such as will be
employed. If this were not the case,
the reading across the voice coil would
not be the same as what would be ob-
tained with the ultimate speaker-
especially since the impedances are
low in these instances.

When a program source is used, as
opposed to a steady tone, the meter
will fluctuate some, and the peak as
well as the average should be noted.
Since the meter will average out the
peaks to some extent anyway, it is
generally considered good practice to
add a safety margin to the peaks ob-
served-usually about 10 DB.

Power is, of course, E2/R. In the case
of a loudspeaker, "R" is actually the
impedance of the loudspeaker, which
is given by the manufacturer. This
rated impedance is usually the imped-
ance at 400 CPS, and to use it in figur-
ing can be somewhat inaccurate, but it
suffices for a rough estimate. To be
really accurate, it would be necessary
to substitute for the voice coil a resistor
equivalent in resistance to the stated
impedance of the loudspeaker.

Choosing the Amplifier

The computation wouldn't be done at
every reading, of course. It would be
made in advance for all the voltage
readings likely to be encountered, and
the resultant wattages would be at-
tached to the meter case.

Some sample readings are shown:
4 ohm 8 ohm 16 ohm

Speaker Speaker Speaker
1/2 watt 1.4 v. 2.0 v. 2.8 v.
1 watt 2.0 v. 2.8 v. 4.0 v.
5 watts 4.5 v. 6.3 v. 8.9 v.

Let us assume, then, that we have
taken sample readings in the locations
which were suggested on the tentative
layout, and that the total number of
watts obtained by adding the individual
readings was 22. Common sense would
suggest that sufficient amplifier power
be provided to permit future expansion
of the system; to permit the overriding
of unusual noise levels that might be

present at some future date; and to
prevent overloading the amplifier. It
might be felt by the sound dealer that
in this particular instance doubling the
power would take care of these even-
tualities. With this new figure (44
watts), one would then look for an
amplifier of similar rating, which would
possibly be 50 watts, and that much of
the estimating would have been ac-
complished-and with a reasonable as -

SPEAKER OUTPUT TERMINALS

TO SPEAKER VOICE COIL

500 MMEO

20 MEG.
I/2 WATT

JACK

JACK PLUG JACK PLUGI -
PATCH CORD TO VTVM

A permanent jig which can be built into the am
plifier to facilitate output measurements made in
connection with the technique suggested in the
text. To calibrate the meter approximately for use
with this circuit, check with a known AF signal
voltage. If none is available, 6.3 VAC filament
supply con be used to calibrate.

surance that unit selected would
the job. It would have also

been determined by this point how
many of what type of loudspeaker

would be needed; and, by means of the
floor plan already mentioned, which
now can be definitely marked for
placement of speakers, it is possible to
plan the line runs and estimate wire
requirements.

Constant Voltage Line

According to the constant voltage
method which keeps voltages on dis-
tribution lines at or below 70.7 volts,
we no longer need to decide on the
impedance of the line. At rated output
(50 watts) the amplifier with 70 volt
output would have an output imped-
ance of E2/W or 5000/50 or 100 ohms.
Transformers are available which are
designed to match a 70 volt line for
specific desired watts output at the
speaker. If this type is procured, no
figuring at all is necessary. If the trans-
formers are not of this type, however,
they would be (in this case) procured
to match the 100 ohm line to the voice
coil, at the prescribed wattage which is
to be delivered to the speaker.

Naturally if a 50 watt amplifier de-
signed for 70 volt line is operated at
less than 50 watts, the voltage on the
line will be less than 70 volts. The "for
instance" just described is merely to
show the method that could be used.

Audio Fair Next Month
The second annual "Audio Fair"

sponsored by the Audio Engineering
Society will be held at the Hotel New
Yorker in New York City, October 26,
27 and 28. Following the pattern of the
very successful first venture last year,
this year's Fair will feature demonstra-
tions of the latest audio equipment
and developments. Some of the leading
manufacturers, jobbers and distributors
of audio equipment have contracted for
demonstration rooms in the hotel, and
those in attendance will be able to see
and hear new audio products and tech-
niques with a maximum of privacy. All
rooms on the 5th and 6th floors will be
open and free of charge to anyone in-
terested in sound.

In association with the exhibit, the
Audio Engineering Society will hold its
annual convention. Technical sessions
will take place on each day of the 3 -
day "Fair." Many significant papers are
scheduled for presentation by leading
engineers.

Subjects expected to be covered by
exhibits and papers include all phases
of audio, recording and reproduction
on tape, disc and film for professional
and home use, for radio, television and
theatre.

PRSMA Exhibit Sept. 25
The second annual Radio, Television

and Electronics Exhibit sponsored by
the Philadelphia Radio Service Men's
Association will be held at Philadel-
phia's Broadwood Hotel from Septem-
ber 25-27.

Purpose of the show is to acquaint
servicemen, dealers and others in the
servicing industry with the newest de-
velopments in electronics. For this pur-
pose, many important educational semi-
nars and lectures will be held during
the daily sessions, which will begin at
7:00 p.m., Sept. 25 and run from 10:00
a.m. to 10:00 p.m. on Sept. 26 and 27.

David Krantz, PRSMA head and
show chairman, expects more than 8000
persons in the industry will attend the
3 -day exhibit. Among the many exhibi-
tors who will have booths at the show.
will be several prominent manufactur-
ers of color TV equipment, who will
demonstrate this equipment during the
event. In addition to these and the many
other manufacturers who will show
their products, many local distributors
and representatives will present prod-
ucts of their various manufacturers.

An invitation to attend the show has
been extended to all organizations and
servicemen. Tickets of admission will
be distributed by all parts and radio
distributors in the Philadelphia area.
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Weg&Startling Consumer Campaign
on Key TV Stations

/n The Novo'to TPlia/ekes,/
/toe

Your Customers

See MAW Film
Demonstrations In
Their Own Homes

of the

Here are more and bigger profits for everybody in the TV field!
Setting sensational sales records everywhere on merit alone ... NOW
-watch for even BIGGER sales starting with our NEW series of an-
nouncements on key TV stations in all the important markets. These
film demonstrations will reach into millions of homes ALL YOUR
POTENTIAL CUSTOMERS ... telling them of the advantages and su-
periority of the TELE-ROTOR! These will do a PRE -SELLING job for
YOU ... so get set NOW ... for this big business ahead ... by fea-
turing the BEST . - - the TELE-ROTOR.

ONLY Rotator with ALL the Important Features

FEATURES

TELE-ROTOR Rotator A \Rotator C Rotator K Rotator M Rotator N Rotator U

TR-1 TR-2

36

3.13

525

Type
1 2

TORQUE FT. LBS. it
3.13

525

51/2 4.5 6.75 2.25 4.5 6.00

TORQUE PER POUND. OF
ROTATOR

0.91 0.55 1.08 0.35 0.58 0.86

SIDE THRUST OVERLOAD
(FT. LBS.) TO STOP
ROTATION

94 50 83 88 110 160

WEATHER PROOFING
One piece "Water

Dams

72%

Two 61/2
Ball

Shed" Rubber Gasket
Housing

Metal Ring Felt Washers Rubber Gasket Rubber Gasket Rubber Gasket

ELECTRICAL TO MECHANICAL
EFFICIENCY TORQUE
PER WATTS CONSUMED

58%

in. dia.
Races

16.4% 16.3% 13% 11% 4% 11% 11%

TYPE OF LOAD BEARING Double Sleeve
Sleeve 8 Ball

2 in. dia.
Ball Race

Sleeve Sleeve
Double Ball Race

1 in. dia.
Ball Race

Double Sleeve.

MAST CAPACITY 2"

In Line

2"

In Line

VA" 13/4" 2" 1%" 11/2 "
- - -

ALIGNMENT OF ROTATOR
SUPPORT MAST AND
ANTENNA MAST

Off Set Off Set Off Set In Line Off Set In Line

MOUNTING VERSATILITY Mast or Platform Mast Only Mast Only Mast Only Mast Only Mast Only Mast or
Side Plate

TYPE OF DIRECTIONAL
INDICATION

End of
Rotation
LI ht

Dial lights
8 Positions
and end

End of
Rotation Meter
Light

Motor Meter
End of
Rotation
Light

Meter Meter

_../



C. P. BOWERS
PRESIDENT:
BOWERS TELEVISION CO.
BOWERS BATTERY AND SPARK PLUG CO.

NOW

BRINGS
YOU

The same ingenuity and resoucefulness
that produced the REVOLUTIONARY

/Wee and (Wink*
"ADD WATER ONLY ONCE A YEAR" BATTERIES

AND THE EQUALLY FAMOUS

.',/yi7eer-ed SPARK PLUG
THE SPARK PLUG THAT'S GUARANTEED FOR THE LIFE OF THE CAR

BOWERS Tapp TELEVISION
DIRECT TO DEALERS AT

LIST
LESS

50ZAND25Z

As one of the pioneers in television, we know that the dealer has
been on the "short end" of television profits. And, though the
industry recognized this fact, nothing was done about it. Months
ago, Bowers decided that dealers, too, must have their full share
of television profits.

Costs were thoroughly scrutinized and carefully trimmed, pro-
duction economies were effected, and workers' efficiencies raised.
So now-today--Bowers can offer dealers quality television at
list less 50% and 25%-the longest profit line in television.

Long on profit and high in quality - that's the Bowers Line.
Famous for QUALITY batteries and spark plugs for over a
quarter of a century, Bowers has also earned a QUALITY
reputation in television. And selling direct to dealers is a pat-
tern that Bowers has followed for the past twenty-five years.
For quality and profit, tie-up today with Bowers Television.

Illustrated: Model TC-270-17 RCA Licensed Chassis with
latest Dumont Continuous Tuner.

WRITE OR WIRE TODAY FOR COMPLETE DETAILS

BOWERS TELEVISION CO.
BOX 1262 READING, PA.
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Dealers Hail New High Gain

Antenna Without Reflectors
Brach Slashes Prices
As Costs Go Up

The unique design of the Bow
Tie V has enabled Brach to reduce
the price of this new antenna far
below any other comparable TV
antenna assembly in the quality
Brach line. The Bow Tie V con-
struction measures up to the same
high mechanical standards which
typify all of Brach products. In
spite of its extremely low price, the
Brach Bow Tie V will be ruggedly
constructed of the finest virgin -
aluminum seamless tubing and
non -hygroscopic insulators.

Unique Design of "BRACH Bow Tie V"
Antenna Raises Gain and Cuts "Singing"

Antenna Authority
Praises Performance

"The new Brach Bow Tie V
gives gain where its needed most,"
says Ira Kamen, noted TV antenna
authority and now a Director of the
Brach organization. "By gaining
more signal strength on the high
channels" according to Kamen,
"you compensate for the greater
transmission losses inherent at the
upper frequencies".

Mr. Kamen is well known as
author of "TV -FM Antenna In-
stallations" and "TV Master
Antenna Distribution Systems".

NEW BOW TIE V

Combining a completely revolutionary design
with precision engineering and stark simplicity,
the Brach Bow Tie V antenna has outperformed
others in a series of tests. Only 42 seconds is
needed for assembly.

Newly Developed Insulator
Insures Superior Reception

The Brach Bow Tie V insulator is a specially
designed 6 element clamp, made of sturdy high
impact Bakelite and heavy gauge tempered
aluminum. It has real VHF insulation to minimize
signal loss. Its tight grip provides a hold on the
elements that wind, sleet, snow won't budge.

LABORATORY TESTS PROVE

BOW TIE V PERFORMS

BETTER THAN CONICALS
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After exhaustive tests Brach
Manufacturing Corp. of Newark,
N. J. has introduced a revolution-
ary new design in their new Bow
Tie V Antenna. Aside from its
complete simplicity and the ab-
sence of reflectors and directors,
the Bow Tie V has been proven
superior in actual field tests. The
new "closed end" feature increases
gain, minimizes sine lobe pick-up
and eliminates vibration of ele-
ments. The Brach Bow Tie V can
be stacked and gives top perform-
ance on high and low channels in
both high signal and fringe areas.

Commenting on
the new Brach Bow
Tie V, Mr. Jack
Winer, (right) Pres.
of Dynamic Stores
in N. Y., Wash. and
Conn. said, "For

rugged simplicity
and super perform-
ance you can't beat
the new Brach Bow
Tie V." Mr. George
Hawley, (left) Pres.

of Television Associates, Newark,
N. J. had this to say. "Our service-
men should average more than four
hours each, a week saved on an-
tenna installation. Furthermore,
call-backs will definitely be mini-
mized by its rugged construction."

"Red" GoldenbergGoldenberg of Sherwood Distributors,
Hillside, N. J. points out the salient features of
the Brach Bow Tie V to Les Palmer of Palmer
Service Co., Inc., West Orange, N. J. "Private
demonstrations of the Brach Bow Tie V have in-
dicated tremendous dealer interest", Goldenberg
said.

MFG. CORP. Div. of General Bronze Corp.  200 Central Ave.,  Newark 4, N. J.
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Shop Shortcuts Speed Servicing
Readers Contribute Ideas to Save Time and Labor, Improve Efficiency

Quick Oscillator Test
A serviceman most always has a

radio working on his bench. With this
radio he can find out if the oscillator in
a dead set is working. By taking the
tuning control and turning it from one
end of the dial to the other, if the oscil-
lator is working it will produce a squeal
in the set sitting on the bench. This
has become more or less a ritual with
me, and takes no time at all. Joseph R.
Chille, Joe's Radio Service, Philadelphia
48, Penna.

ED. NOTE: This trick is not apt to
work on sets which are well shielded
against oscillator re -radiation, but is
usually effective on those which have
no RF stage.

Replacing Output Xformers
It is often difficult to replace an out-

put transformer or small choke due to
its being riveted to a speaker frame or
chassis. A very simple way is to re-
move the transformer from its frame by
making a cut with a hacksaw at one of
the corners, bending the frame up and
removing the core and coil. The re-
placement transformer, with its frame

4111 CUT
ALONG

THIS

EDGE

removed, can then be inserted in the
original frame, which is then soldered at
the original hack saw cut. This method
leaves the original frame intact, thereby
eliminating the necessity of drilling out
the rivets, locating new mounting holes,
etc., as well as a resulting more profes-
sional finished job. Otto Rehack, 3010
St. Paul St., Baltimore 18, Md.

ED. NOTE: Although not exactly the
same technique, some servicers also re-
place TV horizontal output transform-
ers without removing the frame from
the chassis since these units come apart
fairly easily (without hacksawing). It
is even possible to replace only part of
the windings. This is a time -saving, not
money -saving job, as the new trans-
former frame and unused windings are
more or less useless.

Antenna Gain
The accompanying diagrams show the

construction, the radiation pattern, the
gain and the impedance of several
different types of commonly used TV
antennas. In the "notes" column, L re-
fers to the length of the driven element,
K is the propogation factor, R the re-
flector length, S the spacing between
elements, D the director length, and E
the vertical spacing between elements.
These diagrams are reproduced from

the new "Television Components Hand-
book," written by A. C. Matthews, tele-
vision cost engineer for the Philco Cor-
poration. This 160 -page book is a valu-
able reference book for TV service
engineers and technicians, and covers
all parts and components used in TV
receivers. The book is being distributed
by the Accessory Division of Philco,
and may be purchased by writing to
the firm direct at "C" and Tioga

(Continued on page 137)
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RCA Package Bonus

New cartons which convert to brightly colored
circus wagons (above) with a few snips of a
scissors, are now being used to package RCA
portable -radio batteries. The sturdy little circus
wagons are complete with wheels and come in
a series of four, housing lions, monkeys, bears
and pandas.

GE District Managers
Nineteen district managers have been

announced by General Electric's Re-
ceiver Division as part of expanding
commercial operations in the radio and
television receiver fields. All are new
positions in the division's field sales
organization, according to Arthur A.
Brandt, general sales manager.

The appointments include: F. S. An-
derson, Washington; R. M. Bruce, Syra-
cuse; R. V. Buivid, Minneapolis; H. A.
Crossland, Philadelphia; J. F. Effinger,
Cincinnati; T. C. Gilliland, San Fran-
cisco; R. L. Hanks, Hartford; J. A. Kerr,
New York and Newark; John Klenke,
Birmingham; P. H. Leslie, Detroit; F. W.
McDonald, St. Louis; T. A. McDonald,
Boston; R J. Meigs, Kansas City; G. S.
Peterson, Chicago; H. G. Randolph, Los
Angeles; C. L. Schmidt, Dallas; R. P.
Van Zile, Cleveland; B. S. Wells, Seat-
tle and T. B. Willard, Atlanta.

DuMont Distributors
Buhl Sons Co., 1001 Monroe St.,

Toledo, Ohio, has been appointed exclu-
sive distributor for DuMont Television
receivers in the Toledo and surrounding
territory, Ernest A. Marx, general man-
ager, receiver sales division, Allen B.
DuMont Laboratories, Inc., has an-
nounced. Also announced was the
appointment of Ron Merritt, 217 -9th
Ave. N., Seattle 9, Wash., as field sales
agent for the company's line of cathode-
ray instruments and equipment.

Modern Motel

The cabins at the Pony Express Motel in St.
Joseph, Mo., feature Philco TV and air condi-
tioners. The TV set is a 16 -inch console, and
the air conditioner is a 1/2 H.P. model. The
air conditioner is built into the wall.

MONEY -MAKING STEELMAN
#515 "Quartet". Portable, 3 -speed
PHONO-RADIO COMBINATION.
Tone arm with reversible cartridge.
5" Alnico speaker. AC/DC radio.
Three distinguished styles in smart cases.

.speeds -up your profits with unbeatable styling,

engineering and VALUE!

PROVEN BEST SELLER-STEELMAN #325
"Serenader". 3 -speed portable phonograph.
The market's most attractive, two -toned case.

New, streamlined plant ... top-
flight engineers ... all-inclusive
line ... best price policy in the
industry ... quality beyond all
competition ... all this adds up
to SPEEDY PROFITS WITH
STEELMAN

PHONOGRAPHS  RADIO-PHONO COMBINATIONS

AUTOMATIC TABLE MODELS

 PORTABLES  CHILDREN'S MODELS

Write now for comprehensive
illustrated catalog

STEELMAN PHONOGRAPH & RADIO CO., Inc.
742 EAST TREMONT AVENUE, BRONX 57, N. Y.

STEELMAN-"America's oldest makers of electronic phonographs exclusively"
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Amplified TV Distribution
System Helps Sell Sets

An installation of the Jerrold Mul-
TV System in Convention Hall, Atlantic
City during the recent Philco sales con-
vention made it possible to demonstrate
clear pictures on 75 TV receivers at
once, at a distance of over 60 miles
from the nearest TV transmitter (Phila-
delphia). Not only was the demonstra-
tion a success from the standpoint of
the Philco Corporation, but also it
showed what can be done with an am-
plified antenna distribution system to
demonstrate a number of TV sets side
by side in a dealer's store (or dis-
tributor's showroom) and to operate a
large number of sets from one antenna

Convention Hall, Atlantic City, where the system
was employed. Three Yogi antennas were mounted
30 feet above the roof, which is itself 135 feet
above the street.

system in a multiple dwelling, hotel or
apartment house. Thus this type of
system offers the dealer a two -fold
benefit: he can use it as a sales aid
in his own store, or he can sell it to
owners of large dwelling units.

In addition, the demonstration at At-
lantic City showed what can be done
in a fringe or weak -signal area (the
signal strengths available at Conven-
tion Hall with the antenna 165 feet
above the ground ranged from 250-400
microvolts). The signal available to
each of the 75 receivers was actually

Set-up Used at Atlantic City Provided Good Pictures
in a Fringe Area on 75 Sets Simultaneously

- Antennas for
Channels 3,6 and 10

AMPLIFIERS ON
MC -1 CONTROL CHASSIS

AN -MI

IIIt  

RG-11/U Cable

Amplifier located
just under the roof

450' RG-11/U
ADO- 8 Antenna
Distribution
Outlet Boxes
each feeding
8 Receivers

150' RG -59/U

ADO -8
Outlet BoxesLi each feeding
8 Receivers

Block diagram of the layout at Atlantic City. Forty TV sets were operated simultaneously and without
interaction at a distance of 450 feet from the antenna, and an additional 35 sets were operating 150
feet further away, a total of 600 feet.

considerably greater than would have
been possible if each receiver had its
own antenna, without the Mul-TV sys-
tem.

There are a number of manufacturers
making amplified systems of a similar
type, but we shall confine ourselves to
a description of Jerrold-Philco set-up
in Atlantic City, since the details of this
installation so well illustrate the pos-
sibilities of such a system.

The technical features of the Mul-TV
installation at Convention Hall are
easy to understand. The building itself
is 135 feet high. A thirty-foot tower
was erected on top of the roof at the
ocean end of the building. On this
tower were mounted three separate 4
element double -stacked 72 ohm Yagi
antennas, cut individually for the three
Philadelphia channels -3, 6 and 10.

Left: ADO -8 distribution outlet box with cathode
followers for eight receivers. Right: MC -1 master
control unit with three amplifier strips in position.

The base of the tower was located
next to a ventilator fan shaft. Mounted
just inside the roof of Convention Hall
near this ventilator fan were the Jer-
rold Mul-TV Amplifiers. Separate leads
of RG-11/U (72 ohm low loss co -ax
cable) were dropped from each an-
tenna and through the ventilator shaft.
Each antenna lead was then connected

(Continued on page 142)
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New Products
EMC TEST INSTRUMENT

This instrument, model 202, is designed
to test all tubes including the novas and
submintatures. Standard emission method
of testing gives easy, direct reading. Indi-
vidual sockets are included for each type
of tube base, which tests all tubes from.
.75 volts to 117 filament volts. Among the
tubes that can be tested are the cold
cathode, magic eye, voltage regulator and

ballast tubes, Among the many "extra'
features included is a completely flexible
switching arrangement, a line voltage con-
trol that compensates for line variations
between 105 and 135 volts, and a check
for shorts and leakages. Condenser leak-
age can be checked to 1 meg. ohm, re-
sistance to 4 meg ohms, and capacity
from .01 to I mfd. The instrument sells
for $44.50, with an additional $6.00 for
200 volt operation. Electronic Measurements
Corp., 423 Broome St., N. Y. 13, N. Y.-
RADIO & TELEVISION RETAILING

Feder VTVM
Model TS -9 is an all-purpose VTVM

for measuring AC, DC, DB, Ohms, DC Ma.,
and including center zero and polarity
reversal features. 41/z in. . 0-1 meter

movement is provided, which may be
utilized with the Feller Stethoscope for
VTVM readings of RF voltages. Feller
Engineering Co., 1601 S. Federal St.,
Chicago, Ill.-RADIO & TELEVISION RE-
TAILING.

Stancor ISOLATION TESTING
TRANSFORMER

This new unit is rated at 350 watts
and is large enough to handle almost any
TV or radio receiver on test. May also
be used to correct a high or low line
voltage. Three standard receptacles pro-
vide output voltages of 105, 115 and 125,
with 117 volts, AC from the line. Standard
Transformer Corp., 3580 Elston Ave.,
Chicago 18, Ill.-RADIO & TELEVISION
RETAILING.

RADIO & TELEVISION RETAILING  September, 1950

Presenting the N EW

Astatic TV and FM Boosters

Models BT -1 and BT -2

Astatic raised tremendously
the level of improved TV reception
through pre -amplification of signal,
when it developed its famous de-
luxe model AT -1 Booster with ex-
clusive variable gain control and
dual tuning. Now Astatic brings
another great advancement to the
progress of TV enjoyment - with
two low-cost boosters that equal, to
all practical purposes, the primary
function of the highest priced units.
Never before has so much quality
been incorporated in a booster to
sell at so low a price. Why not get
the complete details? Write today.

Booster Model BT.2

List Price $32.50

Booster Model BT -1

List Price $29.95

Only ASTATIC offers
as complete a choice of
BOOSTER MODELS

Increasing numbers of TV set
owners will still want the
finest Booster that money can
buy - and that means Astat-
ic's deluxe Models AT -1 and
AT -1B, with rich furniture fin-
ish mahogany or blond wood
cabinet, exclusive and vari-
able gain control, dual tuning
and powerful lour -tube
operation.

Booster
Model AT -1

List Price
$49.50

LOOK AT THE AMAZING
QUALITY FEATURES IN
THESE LOW-PRICED

BOOSTERS
1 Employ Mallory Inductuner for

continuous variable tuning.
2 High gain, very uniform on both

high and low channels.
3 Simplified controls-single tun-

ing knob with continuous tuning
through both TV and FM bands.

4 Band width adequate over entire
range.

5 Low noise design and
construction.

6 No shock hazard to user.
7 Off -on switch for easily cutting

in and out of circuit.
8 Selenium rectifier.
9 Use single 6AK5 Tube.

10 Provide for either 72 ohm or 300
ohm impedance input and output.

11 Model BT -2 has handsome, dark
brown plastic cabinet.

12 Model BT -1 has metal cabinet in
rich mahogany woodgrain finish.

13 Large dial face is easy to see
in tuning.

14 Model BT -2 has recessed pilot
light to show when booster is on.

CORPORATION
CONNEA UT, OHIO

'soy- AIIC try ,,,r/3.,rc.
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Do a Better Job . . .

Eliminate Troublesome

and Costly Complaints

and Servicing!

TV INSTALLATION TECHNIQUES

by Samuel L. Marshall
What are all the factors of a good TV

installation? How can you do a better job,
faster and more profitably? The answers to
these, and many other questions and prob-
lems confronting the installation and servic-
ing technician, are covered fully in TV
INSTALLATION TECHNIQUES. This in-
formation -packed RIDER book is the
ONLY text that gives every installer of an
antenna system complete information per-
taining to the mechanical considerations of
TV antennas-ice loading, wind surface,
receiver adjustments, and mounting require-
ments whether for short chimney -attached
mast or an 80 -ft. tower, including founda-
tion. It also contains municipal regulations
governing the installation of TV antennas
and masts for all the major cities and areas
of the United States. TV INSTALLATION
TECHNIQUES is a book for every person
who does or intends to do television in-
stallations. It points the way to better and
faster workmanship that reflects itself in
fewer service calls. This volume is a prac-
tical aid that will put dollars in your
pocket.
Approx. 336 Pages, 270 Illus-
trations, 83/8" x 51/2", Cloth
Bound .60

For a Better Understanding
of FM Systems in All
Phases of Radio and
Television . . .

FM TRANSMISSION AND RECEPTION

by John F. Rider and Seymour D. Uslan
With the rapid growth of Television and

FM radio, with expansion in the various
types of communication systems, the mate-
rial contained in FM TRANSMISSION
AND RECEPTION is increasingly valuable
to the experienced technician and beginner
as well. The more you know about FM, the
more thorough your job can be-the greater
your earning power becomes. The entire
subject of frequency modulation is covered
fully.. . . all types of systems employed in
television, radio, amateur radio, railroad,
aviation, marine, police, point-to-point and
mobile receivers. Basic theory, transmission,
reception, circuit design and servicing are
covered, with mathematics kept to a mini-
mum. Almost all of the presently used FM
commercial transmitters are described in
detail. A question section follows each of
the "meaty" chapters.
416 Pages, Profusely Illustrated $3.60

10 -DAY FREE TRIAL
Order these books today. Keep them for
10 days . . . if you are not completely
satisfied, return them to us and your
money will be refunded.

Rush This Coupon Today

JOHN F. RIDER PUBLISHER, Inc.
480 Canal St., New York 13, N. Y.
Please send me the following books on your
10 -Day- Money -Back Offer.

TV INSTALLATION TECHNIQUES $

FM TRANSMISSION AND RECEPTION ..$

NAME

ADDRESS

CITY ZONE STATE

Check for $ Money -Order for $ Encl. 1

Technical

New Products

Electro-Voice TV BOOSTER
The Tune-O-Mattic, is a new high -gain,

self -tuning TV booster with all -channel
broad band circuit and 4 -stage amplifica-
tion. Automatically tuned for all channels,
2 through 13, the booster instantly supplies
extra signal strength uniformly throughout
any channel selected on the TV receiver

dial. It is not necessary to switch from low
to high bands. Regulation of gain is made
by tuning the receiver contrast control. No
need to re -tune after the booster warm-up
period. Signal drift is eliminated. Uses four
616 RF tubes. Power consumption: 20 watts.
Power source: 105-125 volts, 50-60 cycles,
AC Input: 150-300 ohm twin lead. Output:
150-300 ohm twin lead. Size: 73/4" x 51/2" x
43/4". Net weight: 4 lbs. Lists at $49.50.
Electro-Voice, Inc., Buchanan, Mich. -
RADIO & TELEVISION RETAILING.

Halldorson TRANSFORMER
New voltage adjusting isolation trans-

former for servicemen is the model N-202.
According to the manufacturer model
N-202 gives the radio or television service-
man close control over the line voltage on
his bench, yet isolates it from his work-a
valuable and important safety feature es-
pecially when working with higher volt-
ages. Included in the many features is the
provision for varying the voltage in approxi-

mately
switch

11/2 volt steps by means of two
knobs on the panel. If the line

voltage at the input is the standard rated
117 volts, it can be varied through a wide
range of from about 95 to 145 volts. If the
voltage drops to around 90, it can be
varied from 75 to 115 volts. The rated
capacity of 117 volt input is 500 watts.
A volt meter with high accuracy to 21/2%
registers the output voltage. Though weigh-
ing 21 pounds the unit takes up less than
a square foot of bench space. Halldorson
Co., 4500 Ravenswood, Chicago, Ill.-
RADIO & TELEVISION RETAILING.

RCP SWEEP GENERATOR
Model TV -80 is a combination TV -FM

sweep generator and marker with a con-
tinuously variable range from 5 to 240
MC. Sweep width variable 400 KC to 10

MC. Absorption type marker, range 17

to 48 MC. Net price is $84.50. Radio City
Products Co., Inc., 152 West 25th St.
New York 1, N. Y.-RADIO & TELEVISION
RETAILING.

Eico SIGNAL GENERATOR
Model 315 deluxe RF signal generator

comes in kit form. Featuring an accuracy
claimed by the manufacturer at better
than 1% on all seven separate calibrated
ranges, the new 315-K has an extremely
stable, boosted range oscillator circuit that
covers the full range of 75 KC to 150 MC.
Highest precision tuning of any bandwidth
is accomplished by band -spread vernier
tuning. The illuminated gear -driven pointer
s desgned to prevent backlash, and the
special 0-100 reference scale greatly speeds

settings. The tube complement is: 6C4,
7F8, 6X5, VR-150. The price is $39.95. Its
dimensions are 12 x 13 x 7". The impres
sively handsome 3 -color panel is rubproof;
and the rugged housing for the entire
instrument is a crackle -finish heavy -gauge
quality steel case. As with all EICO Kits,
Model 315-K is supplied complete with all
nationally famous brand -name electronic
and mechanical components, and easy -to -
follow step-by-step comprehensive pictorial
and schematic assembly instructions. Elec
tronic Instrument Co., Inc., 276 Newport
St., Brooklyn 12, N. Y.-RADIO & TELE
VISION RETAILING.

Dutch Brand PLASTIX TAPE
Dutch Brand plastic tape is super -thin.

has 200% stretch and high dielectric re-
sistance for use in those spots where space
is limited-for repairs in junction boxes,
radios, TV, electric clocks, lamps, etc., or
where appearance is important, as this
tape makes excellent, neat splices. It

resists weather, water, oils, grease oi
corrosive chemicals. Convenient size rolls,
1/2" wide x 150" long. It is packaged 24
rolls to an attractive counter display box.
Van Cleef Bros., Inc., Chicago 19, Ill.-
RADIO & TELEVISION RETAILING.
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Tele-tone Convention

Tele-tone's "top command" takes time out from
its Chicago showing the new 1951 TV and
radio lines to pose for a press shot. The Com-
pany's distributor convention was held at the
Blackstone Hotel and was followed by a showing
of the line at the 4 -day Music Show in the
Palmer House. Seen above (left to right), first
row: Charles H. Bernstein, Morton M. Schwartz,
general soles manager; S. W. Gross, Tele-tone
.president; Bernard Kerner, Walter Baker. Rear
Row: Sidney Jurin, Louis Grodsky, Irving Brudner,
Harold Dittenhoefer and James Ryon.

Espey Expands Plant
The Espey Manufacturing Co., Inc.,

has acquired additional space in their
present building according to an an-
nouncement. Nathan Pinsley, president,
made known that more than 26,000
square feet have been added to the
company's factory facilities and the
entire building at 528 East 72 St., New
York City is now occupied exclusively
by the company. With this additional
facility, Mr. Pinsley stated, "Espey has
made available an additional 35% of
production capacity."

Magnavox Feels Confident
Frank Freimann, executive vice-

president of The Magnavox Co., cited
the new tuner and glass filter as out-
standing advantages offered by his com-
pany's television line. In all, he said,
Magnavox is in a good competitive posi-
tion for the fall and winter markets.
"The line is market tested," he added,
"for styling, for performance, for price,
for everything that goes to make the
complete value."

Universal Display

Universal's home cleaning center is so designed
that all models of the Universal home cleaning
equipment line can be displayed at once. Photo
prints on display show how attachments can be
used effectively.

NOW, More Than Ever, Every Serviceman

Needs A Complete Library of

RIDER MANUALS
AM - FM - TV PA

With production problems arising daily, present radio and TV receivers
will remain in use longer than normally expected. And it is up to you, the
Servicemen, to keep those sets going. RIDER MANUALS-AM-FM-TV-PA
-cover every receiver made from 1925 up to 1950. All servicing informa-
tion in these Manuals is accurate, authentic, reliable . . . compiled from
engineering data supplied to us by the manufacturers themselves. If your
Library of RIDER MANUALS is complete, you can service any make and
model of receiver brought into your shop. Now, more than ever, the Serv-
iceman is an important factor in his community. Make sure that your
Service is the best, and you'll make sure that you get your share of the
Servicing Business. Complete your Library of RIDER MANUALS now.

COMING SOON!

RIDER TV
MANUAL Vol. 5

Your biggest dollar's worth in the field of
TV servicing! It will save you time! It will
save you money! It will help you build a
more profitable business!
Accurate, authentic, reliable servicing in-
formation direct from 74 TV manufactur-
ers. Complete coverage of all TV receivers
manufactured up to July, 1950. Larger
page size, 12" x 15", with all pages filed
in proper place. Giant pages are retained,
but now have only one fold. Equivalent
of 2320 Pages (81/2" x 11") Plus Cumu-
lative Index Volumes 1, 2, 3, 4 and 5.

$21.00

RIDER . . . and only RIDER . . . gives
you such a treasure house of servicing
information at such a low price. PLACE
YOUR ORDER NOW.

RIDER TV
MANUAL Vol. 4

Products of 73 manufacturers. More ma-
terial than in previous volumes at no in-
crease in price. Equivalent of 2296 pages
(81/2 x 11) plus Cumulative Index Vol-
umes 1, 2, 3, 4, Plus "HOW IT WORKS"
Book $21.00

RIDER MANUAL
VOLUME XX

Complete coverage up to November,
1949. AM -FM -Radio Auto Receivers, Rec-
ord Changers. Products of 74 manufac-
turers. All pages and double spreads filed
in proper position. 1776 Pages Plus Sep-
arate "How It Works" Book, and Cumu-
lative Index Volumes XVI through XX.

Only $18.00
NOTE: Are You Receiving your copy of
"Successful Servicing"? It's a RIDER publica-
tion of intense interest to every Serviceman.

WRITE FOR ITI

RIDER MANUALS
Television Manual Volume 5 (Plus Index) $21.00
Television Manual Volume 4 (Plus "How
It Works" Book and Index)
Television Manual Volume 3 (Plus "How
It Works" Book and Index) $21.00
Television Manual Volume 2-in new,
larger page size. 12" x 15". (Plus "How
It Works" Book and Index) $21.00
Television Manual Volume 1 (Plus "How
It Works" Book and Index) $18.00
Volume XX $18.00
Volume X I X $19.80
Volume XVI II $19.80
Volume XVII $16.50
Volume XVI 8.40
Volume XV $19.80
Volume X IV to VII (each voL ) $16.50
Volume VI $12.50
Abridged Manuals I to V (one volume) 519.80
Master Index, Covering Manuals, Vols. I

to XV $ 1.50
PA Equipment Manual, Vol. 1 $18.00
NOTE: The Mallory TV Service Encyclopedia, 1st
TV Edition. makes reference to only one source
of TV receiver schematics-Rider TV Manuals.
NOTE: The Mallory Radio Service Encyclopedia,
6th Edition. makes reference to only one source of
radio rereiver schematics-Rider Manuals.
NOTE: The C. D Capacitor Manual for Radio
Servicing, 19e8 Edition No. 4. makes reference
to on'y one source of receiver schematics-Rlder
Manuals.

JOHN F. RIDER PUBLISHER, Inc., 480 Canal Street, New York 13, N.Y.
Export Agents: Rocke International Corp., 13 E. 40th St., N. Y. C. Cable ARLAB.

RIDER MANUALS mkt S
SUCCESSFUL
SERVICING
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Television & Appliance Retailing
Section of RADIO & TELEVISION RETAILING

This and following pages describing manufacturers' new merchandise are compiled by our editors. This infor-
mation is presented as a news service to our readers entirely without any advertising consideration whatsoever.

Lewyt RUG NOZZLE
The new "101" combination rug nozzle

which works as a vacuum cleaner when
attached to the Lewyt, and is a carpet
sweeper in itself when detached, is the
latest accessory announced. When used
as a carpet sweeper it does not need to

be emptied, will empty itself when next
used with the vacuum. Will be supplied
as optional equipment in place of the
standard No. 80 carpet nozzle for $9.95
extra on the new Model No. 55 Lewyt
recently released. Lewyt Corp., 60 Broad-
way, Brooklyn 11, N. Y.-RADIO & TELE-
VISION RETAILING.

Philco REFRIGERATORS
Two new refrigerators have been an-

nounced, 11 cu. ft. model 1102, listing at
$299.95, and a 9 cu. ft. model 905, listing
at $274.95. Both models have quick chiller
compartments and built-in freezer lockers.
Philco Corp., Tioga &  C Sts., Phila., Pa.-
RADIO & TELEVISION RETAILING.

Sessions CLOCK
A new electric switch timer, shown, for

radio and television set installation has
been announced. Featuring a special square
bezel, in polished brass with etched, colored
filled, numerals. The movement is the sub -
synchronous movement which features

quiet operation, dependable accuracy and
long life. The Sessions Clock Co., Timer
Div., Forestville, Conn.-RADIO & TELE-
VISION RETAILING.

Swartzbaugh "THERMO JET"
A new fan, heater and aircirculator

combination has been added to the line.
The "Thermo Jet", shown here, lists at
$19.95. Variable control permits tempera-
ture range up to 50 degrees and varies

air output up to 35%. Circular base is de-
signed to prevent tipping. The Swartz-
baugh Manufacturing Co., 1336 Bancroft
St., Toledo 6, Ohio.-RADIO & TELEVISION
RETAILING.

Sightmaster TV SETS
Three new models have been added to

the TV line: the Viking, 19 -inch console in
mahogany cabinet, list price $495, with the
Sightmirror, $535; the Sussex, 19 -inch con-

sole shown here, in mahogany cabinet, list
price $695, with the Sightmirror, $735; and
the Mandarin, 19 -inch console in Chinese
styled cabinet, $595, with the Sightmirror,
$635. Sightmaster Corp., 20 E. 35th St.,
New York 16, N. Y.-RADIO & TELEVI-
SION RETAILING.

Markel HEETAIRE
Two new electric heaters, 207 and 208

high wattage Heetaires, have been added
to the line. With wattages of 1500 and
2000, they are available with two -heating
speeds or with built-in thermostat. De-
signed to maintain temperature from 40°
to 85° F. Use the patented Neo-Glo ele-
ment. Markel Electric Products, Inc., Buf-
falo 3, N.Y.-RADIO & TELEVISION RE-
TAILING.

International Harvester
HOME FREEZERS

Two new models have been added to the
freezer line. They are the model 111, an
11.1 cu. ft. size shown here, and model
158, a 15.8 cu. ft. model. Both models have
one-fourth horsepower units. Counterbal-
anced refrigerator -type lid has self -latching
handle. Steel wire baskets are included,

two in model 111 and three in model 158.
International Harvester Company, 180 N.
Michigan Ave., Chicago 1, Ill.-RADIO &
TELEVISION RETAILING.

TeleKing TV LINE
The new 1951 TV line includes a 19 -

inch console with full doors, a 16 -inch
black rectangular tube table model, a 16 -

inch combo with AM, FM, and 3 -speed
changer, and a 14 -inch table model. Tele-
King Corp., 601 W. 26th St., New York 1,
N. Y.-RADIO & TELEVISION RETAILING.

Smith TELE-LITE
The Tele-lite, shown, here, is a new tele-

vision viewing lamp, designed to cut down

glare and reflection. Made of aluminum,
the lamp has an extra wide base to pre-
vent tipping. Uses up to a 60 W. bulb.
List price is $3.95. James H. Smith & Sons
Corp., Lake & Colfax Sts., Griffith, Ind.-
RADIO & TELEVISION RETAILING.
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Kamen Joins Brach

Ira Kamen, above, has been appointed as
director of TV development and TV promotion
for the Brach Mfg. Corp., 200 Central Ave.,
Newark, N. J.

Recoton Distributors
Jack Karns, sales manager of Recoton

Corp., has announced the appointment
of six new sales representatives: Jack
Brown, New York City; The Paul G.
Scholz Co., Kansas City, Mo.; Carl A.
Stone Associates, Los Angeles, Calif.;
Dean Lewis Associates, Berkeley, Calif.;
Arthur Adams, Detroit, Mich.; and Bert
C. Porter, Seattle, Wash.

Correction
Some TV cities with network con-

nections were erroneously listed in our
August issue due to a typographical
error. In the list of cities which was
printed, the correct answer to whether
or not they were on the network as of
that date is as follows: New York-Yes
Los Angeles-No, Boston-Yes, Min-
neapolis-No, New Haven-Yes, Seattle
-No, Cincinnati-Yes, San Francisco
-No, Providence-Yes, Milwaukee-
Yes. However, by October 1, Minneap-
olis will be connected to the network.

Marvel -Lens Distributors
Marvel -Lens Industries, A & Clearfield

Sts., Phila. 34 Pa., has announced the
appointment of the following distrib-
utors for the Marvel -Lens TV screen
enlarger: R. T. A. Distributors, Albany,
N. Y.; Raymond Rosen & Co., Phila., Pa.;
A. K. Sutton & Co., Charlotte, N. C.;
Fay - Sen Distributors, Inc., Buffalo,
N. Y.; Erskine -Healy, Inc., Rochester,
N. Y.; The Roycraft Co., Minn., Minn.;
The Lofgren Co., Moline, Ill.; Stanley
Distributing Co., St. Louis, Mo.; and
Hamburg Bros., Pittsburgh, Erie,
Youngstown, Pa.

Assails Scare Buying
Leonard Ashbach, president of Majestic
Radio & Television, Inc. has requested
the support of industry forces to help
eliminate the evils of "scare buying."
In an open letter addressed to television
dealers throughout the country and to
dealer associations, Ashbach warned
that scare buying would only serve to
discredit the industry as a whole.

eamplete
NEW LINE

HARDBOTTOM" PRICES
--"Nzwi-wflawf, HIT OF THE SHOW NOW

SELLS AT HALF PRICE!

SUGGESTED UST - S2.35

PERMITS MASTS TO TURN
WHILE GUYED!

SUGGESTED LIST - SSc PAIR

Penn Boiler & Burner Mfg. Corp.
Dept. R-1.
Lancaster, Pa.
Please send me free price lists and data
sheets covering Tenna-Mast Hardware.

Name

Firm

Address

Penn ireletauteti...Thtiatouteti
PENN BOILER & BURNER MFG. CORP.

LANCASTER, PA.
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Television Technician
Section of RADIO & TELEVISION RETAILING

This and following pages describing manufacturers' new merchandise are compiled by our editors. This infor-
mation is presented as a news service to our readers entirely without any advertising consideration whatsoever.

Clarostat ATTACHABLE SHAFTS
Pick -A -Shaft type FKS-1/4" is a finger-tip

knurled and screwdriver -slot Pick -A -Shaft
that snaps on to any type AM or AT con-
trol. This type shaft is especially -popular
with those controls found at the rear of
many TV sets. The knurled and screw-
driver -slot shaft is a short shaft, protruding
only 1/4" beyond the control bushing. Be-
ing a Pick -A -Shaft with characteristic
keyed end, it slips into the selected AM or
AT control selected for electrical character-
istics. A light blow snaps this Pick -A -Shaft
rigidly and permanently on to the control.
Type FKS-1/4" is one of the wide variety of
Pick -A -Shaft types, and therefore included
with any AM or AT control that is pur-
chased. Clarostat Mfg. Co., Dover, N. H.
-RADIO & TELEVISION RETAILING.

GE MINIATURE TUBES
Two new miniature tubes, designed

primarily for TV and radio receivers, have
been added to GE's production line. The
new tubes are the 6S4 and 6AH6. The 6S4
is a high perveance medium -mu triode
designed primarily for use as a vertical
deflection amplifier in TV receivers. The
6AH6 is a sharp -cutoff amplifier pentode.
Its high transconductance and low input
and output capacities adopt it to use as a
wide -band amplifier and as a reactance
tube for TV and radio receivers. General
Electric Company, Schenectady, N. Y.-
RADIO & TELEVISION RETAILING.

Vaco SCREW DRIVER
With the Vaco Klipxon, it is easy to

secure a screw driver bit for starting a
screw in a recessed hole, and equally
easy to extract the screw. For, there is
no interference from clumsy mechanical

contrivances while inserting or removing
screws from deep holes. Moreover, visi-
bility of the screw slot is unimportant when
extracting a screw because the KLIPXON
can be made to grip the screw through
sense of "feel" and very light pressure.
Even the smallest screws may thus be
gripped, easily and safely. The handle
is constructed of break -proof, shock -proof,
fire -safe Amberyl and is designed for
greatest comfort under sustained periods
of usage. 60 cents to 92 cents each, accord-
ing to size. Vaco Products Co., 317 E.
Ontario St., Chicago 11, Ill.-RADIO (Sr

TELEVISION RETAILING.

Radion TV ANTENNA
Model TA55 "Foto-Tenna" is an indoor

TV antenna designed to provide good re-
ception in metropolitan locations and at
the same time blend into the interior dec-
oration scheme. The antenna is concealed
in a brown leatherette photo easel, and
comes complete with 10 feet of 300 -ohm
lead-in. List price is $7.50. Radion Corp.,
1137 N. Milwaukee Ave., Chicago 22, 111.
-RADIO & TELEVISION RETAILING.

General Electric DRI-FILM
A water-repellent material, can be ap-

plied to the safety glass mounted in front
of the face of the cathode-ray tube of
television receivers to prevent the accumu-
lation of undesirable moisture on the safety
glass. The cathode-ray tube face is. the
area upon which the picture to be viewed
appears when the set is turned on. When
atmospheric conditions are right, water
vapor in the space between the tube and
the safety glass condenses to form a film
of moisture and thereby produce spurious
effects on the charge distribution of the
cathode-ray tube screen. G -E DRI-FILM
No. 9987 renders the surfaces in this area
water-repellent, preventing the conditions
leading the the spurious effect which._pro-
duces fuzzy images on the screen. It is
being used on the safety glass installed in
DuMont Telesets. General Electric Co.,
Pittsfield, Mass.-RADIO & TELEVISION
RETAILING,

Perfection
CENTERING CONTROL

"Beamajuster" is a control for centering
TV pictures which is said to cut time re-
quired for this operation to 3 seconds. It
consists of a pair of rotating aluminum
plates, one of which holds a permanent
magnet, and is installed by snapping it

on the back cover of the yoke. It fits any
standard yoke. The picture is centered by
rotating the outer plate with the fingers.
Perfection Electric Co., 829 South State St.,
Chicago 5, 111.-RADIO & TELEVISION RE-
TAILING.

Brach MATCHING XFORMER
Transformer No. 72-300 is a 75 to 300

ohm line matching transformer for TV
which is designed to be a perfect termina-
tion at channels 2-13 but offers a serious
mismatch to diathermy and shortwave
interference. It therefore acts as a high
pass filter as well as an impedance trans-
former. A coaxial fitting is provided to
make a low loss connection to RG59/U.
Brach Mfg. Corp., 200 Central Ave., New-
ark, N.J.-RADIO & TELEVISION RETAIL-
ING.

Jackson CONDENSER TESTER
Model 112 is a push-button controlled

tester for capacity and leakage test on
condensers: electrolytics, paper, mica, etc.
Test voltages from 20 to SOO. Measures

power factor from 0 to 60%. Ranges from
.00001 to 1000 mfds. in 4 steps. Jackson
Electrical Instrument Co., 18 South Patter-
son Blvd., Dayton 1, Ohio.-RADIO &
TELEVISION RETAILING.

Goodline 300 -OHM LINE
"Airlead" is twin -lead from which 80%

of the polyethylene between the conductors
has been removed. The resulting appear-
ance is that of two conductors joined to-
gether approximately every inch with a
polyethylene spacer. Losses through leak-
age of signal in the dielectric web between
conductors of ordinary twin -lead are said
to be eliminated, resulting in snow -free
pictures. No special installation techniques
are required. List price for 100 feet is
$5.00. Don Good, Inc., 1014 Fair Oaks
Ave., South Pasadena, Calif.-RADIO
TELEVISION RETAILING.

Telrex TV ANTENNAS
The "Universal" series of conical V -beam

antennas has improved 3 -slot element
clamps in both driven and reflector "butter.
flies," permitting complete flexibility in ar-

 rangement of elements to suit all operating
conditions. Increased "V -beam" design
gives stepped -up high channel response
without sacrificing low frequency sensi-
tivity. The Universal series will be avail-
able as model U2X-TV (single bay) and
U4X-TV' (two bay). Telrex, Inc., Asbury
Park, N. J.-RADIO & TELEVISION RE-
TAILING.
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New Products

Ward YAGI TV ANTENNA
Based on the interlinking folded dipole

principle, this new yagi model is designed
to provide exceptional performance in
fringe areas of weak signal strength, a
built-in impedance transformer steps up
impedance. Its narrow beam width permits
maximum energy pickup, and pinpoint
directivity with a very high front to back
ratio eliminates co -channel interference.
Being sharply tuned, a model is supplied
for each TV channel. Ruggedly constructed
for permanent installation, the unit employs
Jones & Laughlin Perma-Tube cross arms
for maximum horizontal torsional strength.
Mast brackets take up to 13/8" mast. Stack-
ing kits for stacking either high band or
low band arrays are available. The Ward
Products Corp., Cleveland, Ohio-RADIO
& TELEVISION RETAILING.

VEE-D-X CONICAL ANTENNA
New broad -band, high gain conical an-

tenna. According to the manufacturer,
"careful research and design engineering,
plus top quality materials have produced
an excellent all -channel performer that is
sure to find ready acceptance among dis-
tributors and servicemen." Good perform-
ance on all channels is obtained by the use
of a new material used in the element
sections. Available in one, two or four
bays, the VEE-D-X conical will be supplied
with universal element brackets to allow
a wide variation of reflector and radiator
combinations. The biggest feature of the
VEE-D-X conical is the unique incorporation
of phenolic vibration straps to prevent ob-
jectionable "yowling" and "whistling" dur-
ing periods of high wind velocity. LaPointe-
Plascomold Corp., Unionville, Conn.-
RADIO & TELEVISION RETAILING.

Tricraft TV -FM ANTENNAS
The "P-38" is an unidirectional antenna

consisting of seven elements in one hori-
zontal plane. On the high band, the unit
consists of three driven elements and
three reflectors; on the low band, it be-
comes (electrically) a single dipole with re-
flector and director. Also announced is the
Arrow" model 4000, a very directional,

high gain antenna consisting of two end -fire
"V's" in the same plane. Both these anten-
nas (P-38 and 4000) are said to match 300
ohm line. Tricraft Products Co., 1535 N.
Ashland Ave., Chicago 22, Ill.-RADIO
& TELEVISION RETAILING.

Weston TV TUBE TESTER
New "Ray -Tester" designed to check

leakage between elements, and check for
opens in bottom to inside coating. In its
design the serviceman has been kept in
mind. Not only will it test a picture tube
In the cabinet without disturbing deflection
coil, focus coil, or ion trap adjustment but
tt will serve as a powerful sales aid for
new tubes right in the customer's home.
Also, it will eliminate that annoying un-
certainty on the part of the serviceman of
wondering whether or not the picture tube
is at fault and will avoid returning good
tubes as defective to the supplier. Unit
measures 7" x 73A" x 12" and is entirely
self contained and powered. The Weston
Mfg. Co., 424 North Ave., Weston, Mass.-
RADIO & TELEVISION RETAILIING,

iv.,
crystal-clear TV reception

WHAT HAPPENS when a dealer thinks he
can "save" 25% by purchasing an off -brand
antenna ... Or when he installs an antenna
that has no guarantee or no backing
from a reliable manufacturer? Chances are
this dealer will be forced to spend five times
his original "saving" by sending his service
man to replace or repair the bargain
antenna! Then he asks, "WHERE'S MY
PROFIT?" The only lasting profit comes from
giving your customers quality you can trust.
WALSCO TV Antennas are sold at the
lowest price consistent with the
QUALITY of the product.

These extra features make it easy
and profitable to sell WALSCO
quality antennas.

 silicone -treated styron molded insulator.

 marine -type high tensile chromium
aluminum alloy.

 butt -seamed tubing for elements.

*WRITE FOR FREE ILLUSTRATED CATALOG 94- R

WALTER L. SCHOTT CO.
Beverly Hills, California Chicago 6, Illinois
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New TV Service Aids
Crown TOWER ROTATOR

The Camburn Sales and Mfg. Co. of
Battle Creek, Mich., and the Crown Con-
trols Co. have co-operated in developing
a mounting arrangement so that the Crown
Antenna Rotator and the Jack -Up Tower
can be used together. The Jack -Up Tower

has a variable height of 20'8" to 47'. The
Crown rotator responds immediately, stops
instantly with no coast, and features a
completely numbered indicator so that
intermediate spots between main compass
points can be selected. Further information
on either product can be obtained from
Crown Controls Co., New Bremen, Ohio.-
RADIO & TELEVISION RETAILING.

Kenwood ANTENNA MOUNT
A new, all position TV antenna mount

bracket which can be easily installed on
the peak of a roof, as well as the side
of a roof, wall, parapet or corner of a
building, is completely odjustable to any
desired position by properly locating a
set of braces on each side of the uprights
and fastening them into position by nut
and bolt, eliminating undesirable chimney
mounting, blocking and shimming. Since
the bracket can be installed at a point
nearest the TV set, excessive lead-in wire
is also eliminated. The bracket comes pre -
assembled (except for the side positioning
braces) and compactly packaged in two
sizes. The standard size takes a mast up
through an 11/2" mast, while the larger
model accomodates up through a 2" mast.
Heavy -gauge steel is employed for dur-
ability and weatherproofing is accomplished
by cadmium plating. A particular feature
of the bracket permits the fastening of the
antenna mast in a lowered position on the
peak of a roof. Kenwood Engineering Co.,
Inc., 265 Colfax Ave., Kenilworth, N. J.-
RADIO & TELEVISION RETAILING.

Spico TV ANTENNA
"E -Z -Bee" lists at $12.95. Narrow beam

width minimizes interference and ghosts.
Has mid band parasitic resonator, "J"
bolt locking construction, fold -away pre -
assembled. Other features include: Forward
resonator section, Non -corrosive construc-
tion, and uniform gain throughout channels
2-13. Spirling Products Co., Inc., 62 Grand
St., N. Y. 13, N, Y,-RADIO & TELEVISION
RETAILING

e1T

Master TV ANTENNA
Model BM 313X2 stacked Super -Fan,

shown, lists at $26.25. 1/4 wave spacing
at low band mid frequency. Aluminum
elements and cross arm, completely pre -
assembled. Narrow lobe makes use ex-
cellent in conjunction with rotator. Gains

from 5 db. to 7 db. on low band and 8
to 1 ldb. on high band. BM 313 Super -Fan
lists at $12.19, and 313X4 double stacked
Super -Fan Antenna at $57.10. This com-
pletely pre -assembled ultra fringe antenna
provides gains of 71/2 to 9 db. on the low
band and 101/2 to 113/4 db. on the high
band. Channel Master Corp., Ellenville,
N. Y.-RADIO & TELEVISION RETAILING.

JFD TV TOOL KIT
New nylon television alignment tool kit,

TK60 is designed to speed scores of tele-
vision servicing operations. All tools are
molded of unbreakable nylon to provide
the best combination of strength, toughness
and durability. Each of the six JFD align-
ing tools furnishes two different tuning
tips, one on each end, for a total of 12
separate aligning ends to suit every tele-
vision of FM servicing adjustment. All are
packed in a handy, permanent plastic case

q t(iLl 0 . g34)
5 f TII-t1- No. 5.79

No. 5.74 A No.5-80

i 24 A1

No. 5.78
210

No. 5-81e T

for convenient use and list at $3.95 com-
plete. The tools are molded in contrasting
brilliant colors to speed identification for
servicing operations. Servicing adjustments
provided by tools list as follows: No. 5-73,
for tuners, trimmers and IF transformers;
No. 5-74, for midget transformers; No. 5-78,
for nested iron cores; No. 5-79, for close
trimmer and IF transformers; No. 5.80, for
K-tran and IF transformers; No. 5-81, tuning
rod for changing coil inductance. JFD Mfg.
Co., Inc., 6101 16 Ave., Brooklyn 4, N. Y.
-RADIO & TELEVISION RETAILING.

Alliance ANTENNA ROTATOR
Latest model Tennd-Rotor is a fully auto-

matic rotator. The viewer simply sets the
pointer to any desired point on the dial.
The antenna then rotates automatically to
that point and stops. The model continues

to incorporate the special 4 -conductor cable
with "Zip" feature. The indicator dial
may be optionally marked for new
channels at any time-hence is never
out-of-date. A moving light along the
dial shows the antenna position while
rotatirig. The pointer always indicates the
final antenna direction at all times. Alli-
ance Mfg. Co., Alliance, Ohio-RADIO 6
TELEVISION RETAILING.

Insuline HIGH -VOLTAGE PROBE
The "100X Kilovolter" is a new heavy-

duty probe that multiplies the existing
ranges of any standard 10- or 11- megohm
vacuum tube voltmeter by a factor of
one hundred. Measuring 81/2 inches long
this probe is designed especially for testing

high -voltage circuits in television receivers.
It is furnished with a 5 -foot coaxial cord and
a separate grounding lead. The cord termi-
nates in a standard single -contact micro-
phone connection. A special adapter plug
is available to permit this same connector
to be used with VT meters having phone
jacks instead of microphone fittings. Net
dealer price of the "100X Kilovolter" is
$7.95. Insuline Corporation of America, 3602
35th Ave., Long Island City 1, N. Y.-
RADIO & TELEVISION RETAILING.

Clarostat BALLASTS
Further expansion of its TV replacement

ballast line is announced by Clarostat.
The two latest additions are Teletone Types
TBR103D and TBR104D. Other numbers of
the line are Teletone, Motorola, Belmont,
Emerson and Stewart -Warner replacement
ballasts. Clarostat Mfg. Co., Inc., Dover,
N. H.-RADIO & TELEVISION RETAILING.
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Seagoing TV

Bruce and Lloyd Coffin, officials of Hytron Ra-
dio & Electronics Corp., have installed a tele-
vision receiver in their 42 -foot "Owens Flagship"
cabin cruiser, the "C -B". The special omni-direc-
tional antenna, mounted on top of the cabin, was
designed by Hytron's commercial engineering
department.

Form Committee For
Industry Mobilization

An electronics industry mobilization
committee to plan, coordinate and ad-
vise government agencies in war con-
version and production has been named
by James M. Blacklidge, chairman of
the Association of Electronic Parts and
Equipment Manufacturers.

The committee will work with manu-
facturers, distributors and government
agencies to expedite production of war
material and to consider problems of
allocation and procurement, Blacklidge
said.

James P. Quam, of Quam Nichols Co.,
Chicago, was named chairman of the
mobilization committee, which includes
William J. Halligan, Hallicrafters Co.;
Jerome J. Kahn, Standard Transformer
Corp.; John H. Cashman, Radio Crafts-
men, Inc.; S. N. Shure, Shure Bros., Inc.;
Herbert C Clough, Belden Mfg. Co.,
all of Chicago, and H L. Kunz, San-
gamo Electric Co., Springfield, Ill.
Blacklidge named Kenneth C. Prince as
legal counsel and S. I. Neiman as public
relations counsel for the committee.

Kaye -Halbert in New York
Myron Blackman, national sales man-

ager for the Kaye -Halbert Television
Corp., Culver City, Cal., has announced
the appointment of Apex Electronic
Sales Co., of New York City, the exclu-
sive distributor for the Kaye -Halbert
line of custom styled television re-
ceivers.

GE 24 -Inch TV Set

Chief Bill Rockwell of the Oneida Indians is

entranced by this new television receiver made
by General Electric at Electronics Park, Syracuse,
N. Y. It uses a new 24 -inch tube developed by GE.

Give your customers the best

and make the job easier

ALCOA ALUMINUM
TV MASTS

Give your customers a mast and
antenna that won't corrode and
stain siding or chimney. Alcoa
Aluminum masts and elements are
corrosion resistant all the way
through. They're strong-but
light weight-easier to handle,
easier to put up.

Specify elements of Alcoa Alumi-
num. Leading antenna manufac-
turers have established them as
standard in the industry.

Get fast service on Alcoa Alumi-
num TV Masts from your Alcoa
Distributor. Thirty-three nation-
wide distribution points assure you
of fast service, overnight delivery
in most cases . You'll find your Alcoa
Distributor listed below, as well as

under "Aluminum"
fled telephone directory. ALUMINUM
COMPANY OF AMERICA, 1959J Gulf
Building, Pittsburgh 19, Penna.

in your classi-

For best results, always fasten aluminum assemblies
with Alcoa Aluminum Fasteners

BUY ALCOA ALUMINUM TV MASTS LOCALLY
from these distributors

Dallas, Texas
 Metal Goods Corporation

Atlanta, Georgia
 J. M. Tall Metal & Sup. Co., Inc.

Detroit, MichiganBaltimore, Maryland
 Whitehead Metal Prod. Co., Inc.  Steel Sales Corporation
BirmIngham;.Alaimma Houston, Texas

 Metal Goods Corporation Hinkle Supply Co., Inc.
Boston Kansas City, North, Mluourl

White(Cambridge),
Mass.

head Metal Prod. Co., Inc: Metal Goods Corporation
os Ans,Buffalo, New, York

e Ducogemmleun MetalsCaliforniaand Sop. Co. Brace-MuellerMuptley, Inc.
 Pacific Metals Company, Ltd. Whitehead Metal Prod. Cit., Inc.

Charlotte,lforth Carolina Milford, Conn.
 Edgcomh Steel Company  Edgcomb Steel of New Cog., lc.
Chicago, Illinois Newark, New Jersey
 Central Steel & Wire Company  Whitehead Metal Prod. Co., Inc.

New Orleans, Louisiana Steel Sales Corporation
Cincinnati, Ohio  Metal Goods Corporation
 Williams & Company, Inc. New York, New York
Cleveland, Ohio  Whitehead Metal Prod. Co., Inc.
 Williams & Company, Inc. Philadelphia, Pennsylvania

Columbus, Ohio  Diatom!) Steel Company
 Williams & Company, Inc.  Whitehead Metal Prod. Co., Inc.

Pittsburgh, Pennsylvania
 Williams & Company, Inc.
Portland, Oregon.
 Pacific Metal Company
Rochester, New York
 BraceMoeller-liontley, Inc.
San Francisco, California
 Pacific Metals Company, Ltd.
Seattle, Washington
 Pacific Metal Company
St. tools, Missouri
 Metal Goods Corporation
Syracuse, New York
 Brace -Mueller -Huntley, Inc.
 Whitehead Metal Prod. Co., Inc.
Tampa, Florida
 Florida Metals, Inc.
Toledo, Ohio
 Williams & Company, Inc.
Tulsa, Oklahoma
 Metal Goods Corporation
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E. P. E. M. Election
Rockwell M. Gray, of the Rauland-

Borg Corp., Chicago, has been elected
chairman of the Association of Electronic
Parts and Equipment Manufacturers at
the annual meeting of the trade group
which comprises over one hundred pro-
ducers of the electronic equipment.

John H. Cashman, of Radio Crafts-
men, Inc., Chicago, was chosen vice-
chairman, and Helen Staniland Quam,
of the Quam-Nichols Co., Chicago, was
elected treasurer for her fifteenth annual
term. Kenneth C. Prince was reelected
executive secretary and legal counsel
for the group.

James M. Blacklidge, of Gramer

Transformer Corp., Chicago, the 1949-
50 chairman, reported that the asso-
ciation's mobilization committee has
been in conference with the armed
forces procurement groups and govern-
ment officials in Washington laying the
groundwork for all-out cooperation in
the production of military communica-
tions equipment.

Quam-Nichols President
Matthias Little has been elected

president of the Quam-Nichols Com-
pany, Chicago, speaker and electronics
components manufacturers, it was an-
nounced by James P. Quam, who now
becomes chairman of the board.

YOUR NEW
STANCOR CATALOGS Ore

CATALOG OF TRANSFORM-
ERS FOR RADIO, SOUND AND
OTHER ELECTRONIC USES.
Here's a "must" for every user of
transformers-serviceman, ham, ex-
perimenter, engineer. Detailed list-
ings of more than 400 Stancor part
numbers. Includes accurate electri-
cal and physical specs, dimensions,
prices, illustrations. Complete and
up-to-date. Handy charts and easy -
to -use indexes help to make this
new Stancor catalog the book you'll
want to find the part you need.

TELEVISION CATALOG AND
REPLACEMENT GUIDE.
The sixth edition of the popular
Stancor TV Replacement Guide
(50,000 copies printed to date).
Now combined in a big, 30 -page
book with a complete catalog of
all Stancor TV components. Orig-
inal part numbers, with Stancor

_replacements, are listed for more
than 600 TV receiver and chassis
models made by 64 manufacturers.
Every Stancor component recom-
mended in the guide is listed in
the catalog section with complete
specs, dimensions and prices. Gives
you one convenient source of in-
formation. Makes your job quick-
er and easier.

And remember, when you buy a Stan-
cor transformer, you get a quality prod-
uct used by the country's biggest set
makers as original equipment. Stancor
transformers have to be good!
See your Stancor distributor today for
your free copies of these books. If he
is out of stock, we'll be glad to send
you copies. Writes standard Transformer
Corporation, 3586 Elston Avenue,
Chicago 18, Illinois.

1STA.NCOR
TRANSFORMERS

AM) ggiAlt9 CUVOtitaTS

Most Complete
Line in
the Industry

G.E. Appointments
Two new appointments in General

Electric's replacement tube sales organ-
ization have been announced. G. E.
Burns has been named field sales man-
ager and W. C. Walsh has been made
western regional sales manager. The
announcements were made by J. T.
Thompson, sales manager for replace-
ment tubes in the G. E. Tube Divisions.

Emerson Appoints Kaftan
The appointment of Joseph Kattan as

distribution manager of Emerson Radio
& Phonograph Corp. has been an-
nounced by Benjamin Abrams, presi-
dent. Kattan will concern himself with
the administration of the sales and ad-
vertising programs and budgets, as well
es with sales forecasts, line planning
and distributor performance.

Jiffy -Up Mast Hoist
A new type of antenna mast and

tower hoist has been announced. Called
the Jiffy -Up, it consists of a special
base which mounts permanently on the
rooftop, and a detachable hoist which
will raise or lower a mast up to fifty
feet high. Base is designed to fit any
type of roof, flat or gabled. Hoist is
made by the Haugen Mfg. Co., 412 So.
Front St., Mankato, Minn.

Majestic Ad Campaign
An intensive advertising and sales

promotion drive on the 1951 Majestic
line of television and radio receivers
will be launched shortly according to
Joseph G. DeVico, advertising mana-
ger. To back up the promotion, Majestic
is soon releasing through their distrib-
utors a wide assortment of dealers aids
and point -of -sale material. DeVico re-
vealed that. Majestic does not intend to
curtail dealer cooperative advertising,
in contrast to some recent trade an-
nouncements regarding retraction of
co-op funds by other manufacturers.

Lewyt Production Doubled
The Lewyt Corp., Brooklyn, N.Y.,

has announced the addition of a 2000 -
foot production line, to double the out-
put of Lewyt vacuum cleaners.

Stewart -Warner
"Turnabout"

W. Erle White, left, president of White's Stores
and an active radio and TV dealer at Wichita
Falls, Texas, hears from Edward L. Taylor, right,
sales manager of Stewart -Warner Electric, the
virtues of the "Turnabout" portable. Looking on
is M. 0. Beckham, district man for the company.
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Shop Shortcuts
(Continued from page 124)

Streets, Philadelphia 34, Penna., or from
Philco distributors. Price $2.50, post-
paid.

Replacing Tubes
You might consider this more of a re-

minder than a "shop hint," but I have
found it helpful. Several times I have
suspected a tube, replaced it with a
new one, and found the trouble still
present. So I check everything back-
wards and forwards, find nothing
wrong, and then it occurred to me to
try another new tube. Sure enough, the
first one was a dud. So now I check new
tubes before putting them in a circuit.
And when I go on an outside call, I
put only checked tubes in my toolkit.
I have found that this little extra
trouble saves me a lot of time in the
long run.-D. Harrington, Los Angeles,
Calif.

SHOP HINTS WANTED

Payment of $5.00 will be made
for any service hint or shop kink
accepted by the editors as usable
on this page. Unacceptable items
will be returned to the contribu-
tor. Send your ideas to "Tech-
nical Editor, RADIO & TELE-
VISION RETAILING, 480 Lex-
ington Ave., New York 17,
N. Y."

Test Instrument Corer
Standard typewriter covers are avail-

able everywhere and will cover most
instruments used for radio or elec-
trical testing.

The small cost of the covers is justi-

fied in keeping the test equipment in
top appearance and operating condi-
tion. H. Leeper, 1346 Barrett Ct., NW.,
Canton 3, Ohio.

(Continued on page 139)

NAMM Reorganization
At the reorganization meeting of the

board of directors of the National Asso-
ciation of Music Merchants, the follow-
ing officers were elected:

As president, Ray S. Erlandson, vice-
president and general manager, San
Antonio Music Co., San Antonio, Tex.;
as vice-president, Harry E. Callaway,
vice-president, Thearle Music Co., San
Diego, Calif.; as secretary, Gene Rede-
well, president, Redewell Music Co.,
Phoenix, Ariz.; as treasurer, Russell B.
Wells, president, Charles E. Wells Music
Co., Denver, Colo.

William R. Gard, executive secretary
of the association, was re-elected, and

E. R. McDuff, president, Grinnell
Brothers, Detroit, Mich., was elected the
NAMM trustee to the board of the
American Music Conference.

Erlandson, the newly elected presi-
dent, made the following appointments
to the executive committee:

Erlandson as chairman; Hugh W.
Randall, president, J. B. Bradford Co.,
Milwaukee, Wis.; Otto B. Heaton, presi-
dent, Heaton Music Co., Columbus,
Ohio; William Howard Beasley, presi-
dent, Whittle Music Co., Dallas, Tex.;
Paul E. Murphy, treasurer, M. Steinert
& Sons, Boston, Mass.

The executive committee will meet
September 15 and 16, 1950.

.S.

VI 950 tri-o-matic
RECORD CHANGERS

solsimple . . .

a

IN DESIGN
This one compact
unit is the complete
basic mechanism of
the V -.M tri-o-
matic!

A 61
11

Yet ....
Completely Automatic for ALL Records!

The V -M tri-o-matic is simplest to operate-and service-
of any 3 -speed changer on the market. Intermixes auto-
matically 10- and 12- records of same speed, also twelve
7" 331/3 rpm. or twelve 7" 45 rpm. SHUTS OFF COM-
PLETELY AND AUTOMATICALLY after last record played.

IN OPERATION
One - knob control
for turntable speed
and "On -Off Rej"
-that's all!

 6. 

V -M CORPORATION
Benton Harbor, Michigan
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Full Time for Jerrold
Announcement has been made by

Milton J. Shapp of his decision to de-
vote his full time to the duties of presi-
dent of the Jerrold Electronics Corp. of
Phila., manufacturer of the Jerrold Mul-
TV Antenna System. Announcement
came on the heels of the news that
Philco Corp. was to distribute the Jer-
rold equipment nationally. The M. J.
Shapp Co. however will continue as
national sales representative for Jerrold
Electronics Corp. and Tomore Electric
Corp. Harry Estersohn and Ken Ran-
dall, former associates of Shapp, have
been retained by most of the factories
Shapp represented and will continue to
represent them.

Universal Dealer Aids
Two new dealer displays have been

announced by Landers Frary & Clark,
New Britain, Conn., for their Universal
Automatic Toaster and Electric Blanket.
Both counter displays are made in full
color.

Stromberg-Carlson
Price Guarantee

Stromberg-Carlson will guarantee its
distributors current prices on its new
line of television receivers through
December 10, C. J. Hunt, general sales
manager of the radio -television division,
has announced.

SNAP-ON TV FUSE HOLDER!
DEAL NUMBER 1
Catalog No. 094024

Snap -on fuse holder for quick, easy replacement of TV pigtail
fuses. Snap regular replacement fuses in other side the job is
done. No more cutting out the pigtail. No more messy soldering.
No more fuses blown by hot irons. Save time, save work, save the
customer's money, and still make big TV profits.

DEAL NUMBER 2
Catalog No. 094023

LITTELFUSE, CH

TV FUSE KIT
TV fuse kit - 10 assorted fuses that service all TV receivers -
Admiral, Philco, RCA, Zenith, Emerson, Hallicrafters, etc., etc., etc.
The serviceman needs the right fuse in his box - it is in this kit
when he needs it. Saves time, saves profit.

ICAGO 40, ILLINOIS  LOngbeach 1-4970

Counter Display

This Zenith counter display features exact re-
production of the firm's trademark. The sign is
one of the new "Specialines" created by Neon
Products, Inc., Lima, Ohio. The copy is permanent-
ly fused into the formed Plexiglas face.

New Sylvania Plant
Sylvania Electric Products, Inc., has

opened a second new Pacific Coast
office building and distribution center in
Emeryville, California, near San Fran-
cisco, to serve northern California,
Nevada, Utah and Hawaii. The building
includes 30,000 square feet of warehouse
area, as well as service facilities, dark-
room, etc. Howard Luray heads Syl-
vania Photolamp Division activities at
Emeryville, with Burley T. Cram as
service manager.

GE "Junior" Clock Shop
A new, small clock display fixture for

use in windows and on counters has
been announced by C. R. Thorson, sales
manager of the General Electric clock
division. Designed to hold up to 12
assorted General Electric clocks in less
than three square feet of space, the new
"Junior" clock shop is of Colonial de-
sign and is finished in antique -ivory.
Three glass shelves accommodate the
clocks and are illuminated by a beveled
reflector. The fixture is priced at $25.

Sylvania transfers Smith
Donald E. Smith, formerly an engi-

neer for the Electronics Division of
Sylvania Electric Products Inc., Boston,
Mass., has been transferred to the re-
newal tube sales department of the
Radio Tube Division.

Merchandising Table

Lyon MetalMetal Products, Inc., Aurora, Ill., has an-
nounced its new merchandising table shown above.
Top and center shelves have built-in rails for
any type of merchandising display. Glass bin tops
with riser provide compartments for open display.
Center shelf is adjustable, and the table is avail-
able with or without casters.
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Shop Shortcuts
(Continued from page 137)

High Voltage Probe
An excellent high voltage divider or

probe can be easily constructed for
the shop analyzer by the use of several
1/2 watt resistors. The divider shown
was built for use with a Weston 772
analyzer but resistance values may be
easily determined for other instruments.
The maximum scale reading of the
Weston 772 is 1000 volts, and as this
is a 20,000 ohms/volt meter, a total
of 20 megohms will be in the circuit.
To read 10,000 volts full scale, we
would require a total of 10,000 x 20,000
or 200 megohms in the circuit. As 20
megohms is already included in the
instrument, the additional resistance
required would be 180 megs. To keep
the voltage across each resistor around
500 volts, the divider consists of 18 ten

Vel. DIA PO, Roo RES.SFOR Loos X mu, RES,VORS
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SOLSERED TOGErmER
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POLY TOSE L. ERSTENED.

GRASS SCREW. TRL a FORE
SOEOERGEG AND 00 NOT NOLO
SOLDERING MON TOO LONG

JOIN]. , POLY ROD
VirLL SOFTEN.

meg resistors in series. The divider
was made by drilling small holes in
a %" dia. polystyrene rod and mount-
ing the resistors therein. This in turn
was assembled into a polystyrene tube
with a pin jack at each end for con-
nection in series with one analyzer
lead. Of course, the resistors could be
mounted in a box or other container
provided good insulation is used. To
check the divider, a reading is taken
of a voltage source (preferably full
scale) by using the analyzer alone
and then the same source is measured
by inserting the probe in series with
one lead. The resistance of the divider
is then either increased or decreased,
if necessary, to give the correct voltage
reading on the 10,000 volt range. A. J.
Molinaro., Molinaro. Radio Service, 125
Walton Road, Hatboro, Pa.

AAMA Show Invites TV
A brochure has been sent to TV sets

and TV accessories manufacturers in-
viting them to participate in the 24th
Annual Exposition of the Automotive
Accessories Manufacturers of America,
to be held at the Grand Central Palace,
New York, February 5th through 8th,
1951. Herman L. Erlichman, show man-
ager writes-"Because of the addition
of television sets and television parts
and accessories to the lines now carried
by the automotive chain stores, AAMA
Management is inviting the manufac-
turers of the television industry to par-
ticipate in its 24th Annual Volume
Buyers' Exposition, the biggest show of
its kind in America."

New Address For C&G
Louis Simpson, sales manager of

C & G Tool Mfrs., Inc., has announced
that the company has moved its factory
and offices to new and modern quarters
at 87 Dorsa Avenue, Livingston, N. J.
The company is acquiring new equip-
ment to speed operations and delivery.

Thor Names Runge
The appointment of Robert J. Runge

as sales promotion manager of Thor
Corp., manufacturer of home laundry
appliances, has been announced by
M. R. Wilson, general sales manager.

Capehart Appointees
The appointments of James D. Walker

as manager of the Capehart-Farnsworth
Corporation's Detroit region and
Charles F. Gill as manager of the Wash-
ington region have been announced by
E. Patrick Toal, general sales manager.

Deaner With ITC
Dan Deaner, formerly sales manager

of Multiple Television Manufacturing
Co. and formerly district sales manager
of Fada, New York, was recently ap-
pointed sales manager of International
Television Corporation, 238 William
Street, N. Y. C.

All types of Twin Line
and Coaxial Cables,
4 -Conductor TV Cable,
plus a complete line
of other wires and cables.

logo
WIRE AND

CABLE CORP.

That's mileage delivered-and it's just one of
the types in continuous production to meet
the ever-growing demand for U.S. Wire and
Cable! Here's why: Only virgin polyethylene
is used for insulation. This assures mini-
mum signal loss between antenna and
receiver. Virgin polyethylene provides
30% more service life-the wire retains
its impedance value and holds its origi-
nal characteristics longer. Every foot of
U. S. Wire and Cable is held to close
tolerances-andpre-tested. Specifica-
tions usually exceed rigid, govern-
ment requirements. Yet, with all
its extra quality ... it costs you less!

Write for Specification Sheet.

aynes
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New Merchandise

Masco TAPE RECORDER
A new model has been added to the

tape recorder line. Available as the D-37,
a complete portable dual speed recorder
with microphone, tape and take-up reel in
portable carrying case, it lists for $169:50.
Same model with self contained AM tuner
Q -37R) is $199.50. Less carrying case it is
available without the tuner (LD-37) for
$149:50. and with the tuner (LD-37R) for
$179.50. Also available with a metal cover
which locks, with the tuner (DC -37R) for
$189.50, or without the tuner (DC -37) for
$159.50. The tape handling mechanism only,
(T-37) lists for $95. Mark Simpson Mfr. Co.,
Inc., 32-28 49th St., L. I. C. 3, N. Y.-RADIO
& TELEVISION RETAILING.

Minnesota RECORD -LIFE
Record -Life is a solution with which

records are wiped. It is designed to dis-
perse dust, loosen imbedded dirt, and de-
posit an extremely thin film which prevents
the development of electrostatic charges.
It is recommended for immediate applica-
tion to new records, but is said to also
improve the condition of old ones, and
may be used on all types of records.
Minnesota Electronics Corp., 97 E. Fifth
St., St. Paul 1. Minn.-RADIO & TELE-
VISION RETAILING.

Static -Master RECORD BRUSH
Utilizing radio -active Polonium, a harm-

less decay product of the Uranium -Radium
series and a powerful ionizer, this brush
neutralizes the static charge on the sur-
face of the record, thereby releasing the
dust particles. Record will remain in a
neutral condition until recharged by rub-

bing or playing. Effectiveness of the Polo-
nium strip is up to two years. Brushes are
dated and carry an unconditional guaran-
tee for one year. List price is $12.50. Nu-
clear Products Co., 2150 Newport Blvd.,
Costa Mesa, Calif.-RADIO & TELEVISION
RETAILING.

V -M PHONOS
Two new models have been announced,

the model 970, table top unit, and the
model 975, portable unit in carrying case.
Both are automatic on all three speeds and
7, 10 and 12 -inch sizes. V -M Corp., Benton
Harbor, Mich.-RADIO & TELEVISION RE-
TAILING.

TV LOAF:IRS
A TV viewing chair, called the TV loafer,

has been announced. Folds flat for com-
pact storage. Provides low, "extra" seats.
for TV audience. Made of hardwood and

fabric padding. List price $5.95. TV Loaf-
ers, P.O. Box 342, Waukegan, Ill.-RADIO
& TELEVISION RETAILING.

Webster -Chicago PHONOGRAPH
A newly introduced portable three -speed

manual phonograph is called the model
130 Fonograf. Plays all speeds and sizes,
single needle. Case is burgundy simulated
leather. List price is $39.95. Webster -Chi-
cago Corp., 5610 W. Bloomingdale -Ave.,
Chicago 39, 111.-RADIO & TELEVISION
RETAILING.

Telequip TV SET
A new line of TV receivers has been in-

troduced, the first by this company. The
line includes the 16 -inch console shown
here, a series of 14 -inch and 16 -inch table
and console models, and a group of 19 -

inch receivers. A line of custom sets will
be added in the future. Telequip Radio Co.,
1901 S. Washtenaw, Chicago 8, Ill.-
RADIO & TELEVISION RETAILING.

Shurack PHONO
Shura-Tone model No. 303, is a 3 -speed

portable record player which will play all
sizes of records with the lid closed. Fea-
tures a three -tube amplifier, twist tone arm,
tone control, and inclined sound board.
Irving B. Shurak, Inc., 1133 Broadway, New
York, N.Y.-RADIO & TELEVISION RETAIL-
ING.

Mitchell TONE ALARM
A clock -radio, using a Telechron clock

to turn the radio or any other appliance
on or off, is offered. A buzzer sounds
shortly after turning radio on. Measures
91/4" high, 81/2" wide and 5" deep. Avail-
able in ivory or mahogany plastic.
Mitchell Mfg. Co., 2525 Clybourn Ave.,
Chicago, 111.-RADIO & TELEVISION RE-
TAILING..

Mohawk TELEMAGNET
An automatic telephone answering de-

vice has been introduced which will play
a recorded message and record an answer.
Unit will record up to one hour at a time.
Automatic shut-off when not recording.
Also registers the number of calls received.
Mohawk Business Machine Corp., 743
Fifth Ave., N. Y. 2, N. Y.-RADIO & TELE-
VISION RETAILING.

Transvision TV LINE
A new line of 16 and 19 inch television

sets has been announced. Feature model
in the new line is the "Georgian."
This console, with full doors, is avail-
able with 16" or 19" picture tube; and 3-

speed phono. Cabinet is finished in maho-
gany, blond finish is available at extra
cost. Other models include the "Regency,"
open face console with or without phono
drawer and 3 -speed changer. Also the
"Waldorf," a table model with 16" rec-
tangular tube. Sets are also available with
chairside controls, and with uncut front
panel and mask for converting any 10 or
12" set to a 16or 19" set. Transvision, Inc.,
New Rochelle, N. Y.-RADIO & TELEVI-
SION RETAILING.

Jewel "WAKEMASTER"
The new jewel clock radio, with the

clock in the center of the grille, has been
added to the line. It features automatic
settings for turning itself and other appli-
ances on or off. List price in ebony is
$33.95, in walnut for $34.95, and in ivory
for $36.95. Jewel Radio Corp., 10-40 45th
Ave., L. I. C. 1, N. Y.-RADIO & ULF,
VISION RETAILING.

Jensen DEALER PACK
A new dealer pack, No. 5, is now

offered. It contains the nine best sellers in
the replacement line, and five "Classic"
needles, four of which are free to the
dealer. List price of the pack (26 needles)
is $44.70. Jensen Industries, Inc., 329 S.
Wood St., Chicago 12, 111.-RADIO & TFI.E
VISION RETAILING.

Ristaucrat MUSIC BOX
A new coin operated music box, de-

signed for taverns, hotels, etc., has been
introduced. Plays twelve 45 rpm records
and restacks automatically. Can be set
at five cents a play or two for a nickel.
One or two wall speakers may be con-
nected to the box. Ristaucrat, Inc., 1216
East Wisconsin Ave., Appleton, Wisc.-
RADIO & TELEVISION RETAILING.
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Over 2 MILLION Battery Radios

Offer Huge PROFIT Market !

,,,odel "P" with Tube Rectifier

CONVERT BATTERY RADIO USERS
TO AC ALL -ELECTRIC

Battery operated radios in the city and on the farm offer
you big profit opportunities. Sell ELECTRO BATTERY
ELIMINATORS and assure your customers of dependable
filtered hum -free reception at very low cost. Operates
any 1.4 volt, 4, 5 or 6 tube battery radio from 115 volt,
50/60 cycle source. Standard plug and sockets make
operation simple. Easily slips into battery space. Also
available for 220 volt power source.
Model "S" With Selenium Rectifier and Other Models Available

O. 0000oc
Send for Literature!

0

a

o

aeosioo
Pioneer Manufacturers of Battery Eliminators

ELECTRO PRODUCTS LABORATORIES
4499 -PS Ravenswood, Chicago 40, Illino;s

pillO W1/ ANT
(1fi TELEVISION

/ ENNAS

aulteireol PERFORMANCE

proves them BEST!

COMPARE FOR YOURSELF!

and You'll see

THERE'S NO COMPARISON

Dealers and jobbers throughout the
country have been quick to realize that
PHILSON antennas prove themselves
BEST BY TEST.

Designed for results and profits, PHIL -
SON antennas out perform any com-
parably priced TV antenna on the market today. The next
time you require antennas, order PHILSON'S.

Write for FREE illustrated catalog NOW!
Pioneer and Leading Manufacturer of Automobile and

Television Antennas since 1929

C60-66 SACKETT STREET BROOKLYN 31, N. Y.

hum MANUFACTURING CO., INC.
PHIISON

MAGNETIC RECORDING

TAPES TO THE HIGHEST
PROFESSIONAL STANDARDS

Now the well-known
Duotone super -quality is
available in magnetic recording
tapes for commercial and home
recorders. The six Duotone qual-
ity features assure finest sound
reproduction for professional pro-
gramming and the ultimate in
home entertainment. For finest
performance on any tape recorder,
use Duotone professional quality
magnetic tapes!

 Low Inertia Plastic Wheel
 Low Friction - Long Life
 High Output - Minimum

Background
 Interchanges with Other

Tapes

 Constant Tracking and
Winding

 No Snarls or Backlash

-IN A
RECORDING

TAPE

FOR EVERY
PURPOSE

DUOTONE SUPER QUALITY IS AVAILABLE
IN TAPES FOR EVERY RECORDING NEED

Made with plastic or kraft paper base in extra long 625 or
1250 foot lengths. Plastic base is tough with high tear
strength and special smooth finish for uniform coating. All
kraft bases are super-calendered for perfect surfacing with-
out fillers. For complete data on Duotone standard and spe-
cial tapes, call or write for illustrated catalog.

Famous for Phono
Needles, Recording
Needles, Discs, and

Quality Sound
Accessories

0's1 '4.7%.1 Vtt
Keyport, New Jersey

Canadian Representative: CHARLES W. POINTON, TORONTO, CANADA

Export Division: AD. AURIEMA, INC., NEW YORK CITY, N. Y.
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Antenna System
(Continued from page 126)

to its corresponding input terminal on
the Mul-TV amplifiers.

The Mul-TV amplifiers consist of
two major units. One is an individual
six tube, plug-in amplifier strip for
each channel received. The second is
a Master Control chassis (Model MC -1)
that contains the power supply, voltage
regulators, separate channel gain con-
trols, 72 ohm antenna input terminals
for each channel, and an output match-
ing network that mixes all the signals
from the outputs of the channel am-
plifier strips and sends all received

signals out on a single 72 ohm co-
axial cable. The master control chassis
accommodates any four channel ampli-
fier strips. (If it had been necessary
to receive more than four channels,
two or more of the master control
units could easily have been inter -con-
nected. This is being done in New
York and Los Angeles.)

In the Convention Hall installation,
channel amplifier strips for Channels
3, 6 and 10 were plugged into the
Master Control chassis. Measurements
were made at the antenna of the re-
ceived signal strength as follows:

Channel 3 - 400 microvolts
Channel 6 - 575 microvolts
Channel 10 - 250 microvolts

Measurements were made on the

Like on a Magic Carpet

Masco Skychief TV Booster lifts you

out of the fringe area, shortens the
miles between you and the TV studio,

restores obstructed signal strength.

Result: Clearer, brighter and sharper

pictures, easier on the human eye.

LIST PRICE

$32.50
West of Rockies

add 5%

MARK SIMPSON MANUFACTURING CO., Inc,
32-28 49th Street, Long Island City 3, N.Y.

SOUND SYSTEMS and Accessories
RAvenswood 8-5810-1-2-34

output of the Mul-TV amplifiers as
follows:
Channel 3 - app. 100,000 microvolts
Channel 6 - app. 100,000 microvolts
Channel 10 - app. 60,000 microvolts

(These figures are approximate be-
cause the meter used was non-linear
on high signal level readings).

On the outside of the master con-
trol unit are individual gain controls
for each channel, so that the signal
strength of "strong" and "weak" sta-
tions at any location may readily be
balanced. In the Convention Hall in-
stallation, all the signals-coming from
stations over 60 miles away-were at
approximately the same level. But these
master gain controls made it unneces-
sary to adjust the contrast and gain
controls on the 75 television sets dis-
played in the auditorium below.

An important advantage of these
amplifier strips is that they raise the
signal level enormously without dis-
tortion before distributing it to the
TV sets. A voltage gain of from 20 to
30 db, or an average gain of about 500
is achieved, comparing the signal re-
ceived at the antenna and the signal
fed to the TV receivers connected to
the Mul-TV system.

Such performance is achieved by
using as an input tube a triode-con-
nected 6AK5 that feeds a grounded -
grid 6J6. This circuit is used to obtain
a low input noise figure. The next
four tubes are 6AK5's used in a cas-
cade amplifier. The grid and plate
circuits of these tubes are loaded to
obtain 6 Mc bandwidth with a flat re-
sponse for each channel. Circuit con-
stants and variables are carefully
selected and aligned to assure this per-
formance. By operating these cascaded
amplifier stages at low gain levels
per stage, marked stability is achieved.

A matching network is also provided
in the master control unit, so that the
amplifier outputs are mixed for dis-
tribution, through distribution units,
to the TV receivers. There are two
terminals on the control unit chassis,
so that two output lines may be run
from the amplifier system.

In the Convention Hall installation,
the lines from the master control unit
on the roof to the Philco television
sets displayed in the auditorium were
about 600 feet long, and hence RG/11U
shielded cable was used. For runs of
200 feet or less, RG/59U is entirely
satisfactory.

An RG-11/U cable was connected
to the output of the Mul-TV ampli-
fiers and dropped about 450 feet from
the top of the building, to the balcony
and then through conduit under the
Convention Hall floor to a spot behind
the first location of Philco receivers.

At this location the cable was con-
nected to five Jerrold ADO -8 antenna
distribution outlet boxes to operate 40
receivers. The ADO -8 cathode follower
circuit serves the dual function of
feeding the amplified TV signals to

(Continued on page 145)
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The Psychology

of Servicing
The man who elects to eke out a

living as a service technician must have
the patience and fortitude of an early
Christian martyr, coupled with a lamb -
like disposition. Above all he must be
a psychologist. He must know how to
handle people tactfully, and be care-
ful never to antagonize them by ex-
ploding their weird preconceived no-
tions of radio theory. If a client is con-
vinced that his aerial should be high at
the far end and low at the lead in, so
that the signals can slide down the wire
to his receiver, let it be so. The service-
man must refrain from rolling on the
ground in paroxysms of unseemly
mirth; the joke won't be appreciated
by anyone but himself. Since it does-
n't really matter at what angle the
aerial is at, he should nod his head
gravely and acquiesce. The worst thing
he could do in most cases is to lodge
an objection and launch into a long
winded technical argument in sup-
port. This is especially true if his client
happens to be an elderly and eminently
successful professional man, who prob-
ably doesn't believe in adult educa-
tion anyway.

Every serviceman has met the cus-
tomer who clings tenaciously to the
idea that a radio has only one conden-
ser. This worthy planks his radio on
your counter and blandly informs you
that "the" condenser is gone. He further
informs you that this profound diag-
nosis is backed up by his next door
neighbor and a man he met in the
train. When later on you bill him for
a tube he thinks you're a knave and a
trickster, (after all the tubes were
lighting) and takes a decided aversion
to you for not giving his suggestion the
consideration he thinks it deserves.

In cases like this the service man
should seek to enlighten his client, pref-
erably by taking him on a conducted
tour through a nine or ten tube chassis
pointing out all condensers of inter-
est en route. Since seeing is believing
there will be no difficulty in showing
him the error of his ways, and he will
go forth rejoicing in his new found
knowledge and with a deeper re-
spect for your ability. Flattered by the
attention shown to him he will feel at
kin with the serviceman and never
lose an opportunity of airing his know-
ledge of the multiplicity of shapes and
sizes in which condensers appear;

Another school of thought amongst
the public holds that all radio faults
are caused by a broken wire. This diag-
nosis on the part of the customer is
often correct, but unfortunately the
break is usually in the middle of a coil.
What the customer has in mind is a
nice clean break in the middle of a
connecting wire between two compo-
nents. The owner of the radio has sel-
dom any real grounds for suspecting
a broken wire. It is merely wishful
thinking on his part. Fearing a big re-

pair bill he thinks up the simplest fault
he can imagine and presents his diag-
nosis to the service man with his radio.
This broken wire complex on the part
of the customer can be very inconven-
ient especially if the real fault happens
to be a burned out power transformer.
When your client suggests this fault,
however, don't heap scorn on his in-
nocent head, for imagine your chagrin
if on examining the set with him you
fmd the fault to be nothing more than
. . . a broken wire. It could happen.-
Reprinted from the Irish Radio and
Electrical Journal.

Westinghouse Sales Plan
A new meter bank sales plan designed

to promote time sales of major appli-
ances and to emphasize ease of payment
through small daily savings has been
introduced by Westinghouse Electric
Appliance Division. The plan consists of
a savings bank that is available with
each major appliance sold. Called the
"Add -O -Bank," it will take nickles.
dimes and quarters and registers the
amount saved. The smallness of the
bank permits it to be placed in any
convenient place.

PROFIT
With Another PENTRON "FIRST"!

$167.5°
COMPLETE

Super sensitive crystal micro-
phone. Reel of fine grain record-
ing tape. Plastic take-up reel.

Be First With The Latest ... The Best!
Only Pentron Offers 2 -Speed recording and playback with fast forward
and fast rewind. Incorporates all the latest electronic developments with
performance characteristics found only in far more expensive recorders.
2 Full Hours of life -like performance at 33/4" per second or one hour
at 71/2" per second on the same standard 7" reel. Dual Speed has a fast
forward speed of 20 to 1 for making quick selections.
EASY, Fool -Proof Operation-Automatic features prevent accidental
erasure, spillage and tape breakage; make operation simple as ABC.

A Step Ahead Of Tomorrow . . Available Today!

Model
9T3

ACT NOW! BE FIRST TO OFFER YOUR CUSTOMERS DUAL SPEED

Exclusive Features
Editing Key permits correction while play-
ing.
Distortion -Free record -play head permits
full tonal range.
Magic Eye control for easy, accurate re-
cording.
Interlock prevents erasure, spillage, break-
age.
Jacks for external amplifier, speaker, mike,
radio.

Export Agents
Scheel International, Inc.

PENTRON

DUAL SPEED -
THE PENTRON CORP. TAPE RECORDER

221-C East Cullerton St., Chicago 16, Ill.
Send me detailed literature and information
on open territories.
Name
Firm
Address
City State
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THE NEW

You'll Hear

the Difference

16 WATT P.A. AMPLIFIER
There's a world of quality difference in this advanced RAULAND
medium -power amplifier. Styled to the modern tempo, it embodies
complete P.A. facilities and maximum flexibility. Provides 2
microphone inputs (either convertible for use with a low -impe-
dance mike by use of a plug-in transformer); 1 phono input; true
electronic mixing and fading on all 3 inputs; tone control. Deluxe
cabinet finished in a new dark green hammerloid; metallic bronze
control panel set in a perforated aluminum -finish front section.

SPECIFICATIONS:
Power Output: 16 watts at
5% or less total harmonic distor-
tion, measured at 100, 400 and
5000 cycles. 20 watts peak output.
Gain: Mike -130 db (2 meg); 117
db (100,000 ohms); 117 db (150
ohms). Phono-85 db (M meg).
Voltage required for rated out-
put: High imp. input-.0015; low-
imp.-.0001; Phono-.1 volts.

Frequency Response: ±1 db, 40 to
20,000 cps.

Output Impedances: 4, 8, 16, 250,
333 (70 volts), 500 ohms.

Hum and Noise Level: 70 db below
rated power output (unweighted).
Tubes (8): 2-6SJ7; 2-6SC7;1-6SQ7;
2-6V6GT; 1-5Y3GT.

The new RAULAND 1916 P.A. Amplifier a real selling edge. Out-
standing in its facilities, power and tonal performance-distinctive in its new
styling-there's nothing on the market comparable for features and value.
Available for immediate delivery. Get the full details today!

See your RAULAND-BORG Distributor for full information on the complete
RAULAND Public Address Line. Build a solid, profitable Sound business around
RAULAND dependability and quality.

Electroneering is our business

SOUND

EQUIPMENT
INTER-

COMMUNICATION

RAULAND-BORG CORPORATION  3523-L Addison St., Chicago 18, III.

MAKE

selling and
installing

EXTRA PROFITS

agna-,Jose
AUXILIARY AUTO SPEAKERS

Only
$12.95

List
with

full trade
margins

Installation is easy. We furnish Plug Adaptors to fit
most cars at no extra cost. Illustrated left.

MAGNA -TONE uses the QUAM Adjust -a -Cone speaker.
made expressly for rear seat application. Has unusual
power handling capacity needed in auto speakers. Large
diameter I -inch voice coil. Distinctive chromium grill
enhances car interior. Quality throughout. Establshed
manufacturer.

AERO-TONE MFG. CO. INC., 4836 JOY ROAD, DETROIT 4

Localizing Hum
(Continued from page 117)

When using the scope to localize
trouble to a defective stage, probe plate
and grid points. Work backwards,
searching for two adjacent circuit
points, at one of which the hum signal
is present, whereas it is absent from
the circuit point directly preceding it.
(The hum signal, incidentally, will re-
semble the signal shown in fig. 6A.)
When these two points have been found,
trouble exists in the circuit section that
lies between them. The scope's vertical
amplifier should be advanced to maxi-
mum for this test.

A detector probe will generally have
to be used in place of ordinary scope
leads when RF and w circuits are
checked for hum.

VEE-D-X TV TOWER
Low cost VEE-D-X tower may be used at

heights from 10 to 180 feet. It is available
in 10 and 20 foot sections completely
assembled. Patented triangular plates,
placed at two foot intervals, prevent twist-
ing and afford rigidity found in no other
tower. The tower is self -supported up to 20
feet in height and can be erected on the
ground or on a flat or pitched roof. La-
Pointe-Plascomold Corp., Unionville, Conn
-RADIO & TELEVISION RETAILING.

Crown ANTENNA ROTATOR
Input power 30 watts AC., Clockwise

and counter -clockwise rotation. Instantly
reversible motor, immediate stop-no coast-
ing, one revolution in approx. 60 seconds,
lifetime lubricated at the factory. Maximum

weight capacity -175 lbs. Fits most antenna
masts or center posts-maximum O.D. 13/4"
Approximate shipping weight 12 lbs. Crown
Controls Co., Inc., New Bremen, Ohio-
RADIO & TELEVISION RETAILING.

Tel -a -Ray ANTENNA
The "Butteryfly", this is a wide band

hi -low antenna with unitized construction
that eliminates the need for assembly. To
erect the Butterfly merely unpack it and
secure it to the mast. It receives channels
2 through 13 and FM radio. It is con-
structed from solid Dural with cast alum-
inum brackets and stainless steel hardware.
The insulation block is of polished Poly-
styrene. This low cost antenna is bi-direc-
tional and can be used with a 72, 150, or
300 ohm impedance line. It has a low loss.
Retails at $2.95. Tele-a-Ray Enterprises,
Inc., Henderson, Ky.-RADIO & TELE-
VISION RETAILING.
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(Continued from page 142)

eight receivers and at the same time
isolates the receivers from each other
so that the local oscillator radiation
effect between receivers is eliminated.
The antenna signal is attenuated in
the order of 3-1 in going through an
ADO -8 box from antenna feed line
to receiver. However, local oscillator
radiation that tries to "work back"
through the ADO -8 box and get into
the feed line is attenuated in the order
of 200-1.

RG-59/0 cable was connected to
the output of the fifth ADO -8 box and
run for approximately 150 feet over
to another part of Convention Hall
where Philco had set up a model re-
tail store to show their dealers modern

Five of the Philco TV sets operating from the
MuI-TV antenna.

display methods for refrigeration, ra-
dios, ranges and television receivers.
In this store were approximately 16
more TV sets, so two more ADO -8 units
were connected to this cable at this
spot. Two other ADO -8 units were
connected in series with this cable for
operating additional TV sets in this
location. At this position, with approx-
imately 600 feet of co -ax cable between
the Philco receivers and the Mul-TV
amplifiers, signal strength readings
were made as follows:

Channel 3 - 7,000 microvolts
Channel 6 - 9,000 microvolts
Channel 10 - 1,900 microvolts

From these readings, taken at the
extreme end of the line, it can be seen
that, with an amplified system such
as this one, it is possible to have many
sets performing better from a single an-
tenna than if each set were to be con-
nected to its individual antenna.

Actually, Philco engineers and sales
personnel had been convinced of the
merits of the Jerrold Mul-TV System
long before its successful Sales Con-
vention, and announced plans to dis-
tribute the Jerrold Mul-TV equip-
ment nationally.

Motorola Ad Campaign
Motorola Inc. has launched its great-

est advertising campaign with a budget
of $15 million in a major move to
establish itself in the forefront in the
national television picture. Identified
over the years as a car radio manufac-
turer, Motorola enlarged upon this repu-
tation starting in 1947, when it presented
its first television line. But it was only
last year that it entered the big time
advertising -wise, with its four-color
page ads.

200
1.01Ms

tglie1014
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SUPEHOSMIUM

0/00
"RETAIL

RECOTON'S fast-moving $1.00,
$1.50 and $2.50 phoneedles
come in new, attractive lucite
jewel containers. And, as a
special FREE gift - with each
needle your customers receive
a useful, good-looking record
brush pad.

RECOTON
GIVES -YOU

cetee eieet vosedg
TO COMMEMORATE

ITS (9/IVO, CELEBRATION
Recoton's spectacular Silver Celebration consumer
campaign will boost your sales and give you extra -
dividend silver dollars. As a sure-fire send-off for
this powerful promotion Recoton has created ex
citing new packaging and a tremendous barrage of
sales -making promotional materia'-all backed by
a consistent national advertising campaign. And
here's Recoton's Silver Celebrat on gift to you,
with every carton of these 6 Reioton best-selling
phoneedles you buy-Recoton will give you a FREE
gift certificate redeemable for one shiny new silver
dollar)

SUPERIOR OSMIUM TIPPED PRIMUS SAPPHIRE
251 retail 50 retcI $2.50 re/03,1

FREE SALES PROMOTION MATERIAL
RECOTON'S traffic -building promotion means
more business for you - striking 3 -color, eye-
catching self -selling display cards, replacement
needle charts, colorful envelope stutters, plus
the powerful support of national advertising.

Write today for complete information.

REPLACEMENT

NtIOSE NIT
No 555

us:1W: ki4osi.
tutu niulim

er.:.-APFP
RECOTON CORPORATION

251 Fourth Avenue New York 10, N. Y.

HAVE YOU A JOB FOR A

TRAINED TECHNICIAN?
We have a number of alert young men who have completed
intensive training in Radio and Television Repairing. They
learned their trades thoroughly by working on actual equip-
ment under personal expert supervision. If you need a trained
man, we invite you to write for an outline of our course, and
for a prospectus of the graduates. No fees, of course. Addresa:

Placement Manager, Dept. P110-9

COMMERCIAL TRADES INSTITUTE
1400 Greenleaf Chicago 26
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Crowning Over a Quarter Century
of Proven Quality
DEWALD

presents its NEW 1950 LINE

High Definition TELEVISION
and Superformance RADIO

Here is TV at its best-in 19", 16" and
14" table models and consoles-all with
Built -In Antennas, Engineered for sure
satisfaction and dependable, trouble -free
performance.

And a complete line of portable and table
radios as well as radio-phono combinations
that spell increased sales and profits.

AT NEW LOW PRICES!
QUALITY

SINCE
1921

in

RADIO

and

TELEVISION

for
SOMETHING

BETTER,

it's

19" King -Size
Model DT -190

JOBBERS -REPRESENTATIVES: Some choice terri-
tories now available. Write for full information.

DE WALD
DE WALD RADIO MPG. Corp. 3515 37th Ave.. Long Island City 1, N. Y

ELECTRONIC

BUSINESS MACHINES

Reeves - 20 YEARS WITH ELEC-
TRONICS IN PEACE AND WAR: Optical
and magnetic film sound recordig facil-
ities, equipment, and supplies; "acetate"
discsand magnetic tape; transformers;
projection TV; crystals; electronic com-
putors.

That's what we call the 16", 17"
and 20" rectangular neutral -density -

filter tubes that Reeves Soundcraft
Corp. is manufacturing as successors
to Remington Rand's TV Picture Tube
Division.

IT IS GOOD BUSINESS to INCOR-
PORATE Reeves Soundcraft "TRU-
LUMES" as the BUSINESS end of TV
sets you manufacture, service, con-
vert, or for which you stock tubes.

In the coming months more and
more of these fine rectangulars will
become available. An inquiry NOW
will enable us to tell you how YOU
may sooner become one of our happy
kinescopic beneficiaries.

Dictate an inquiry today.

REEVES CORP.
COLORCRAFT PICTURE TUBE DIV.

3S-54 36th STREET, LONG ISLAND CITY 6, N. T.

SUCCESSORS TO REMINGTON-RAND TELEVISION PICTURE TUBE DIV.

News of the Reps
Edwin K. Lassberg, 5004 Ross Ave.,

Dallas, Tex., has been elected to senior
membership in the Southwestern Chap-
ter of "The Representatives" of Radio
Parts Manufacturers, Inc., announces
Hal F. Corry, chapter secretary.

Formation of the Rocky Mountain
Chapter has been announced by Leroy
W. Beier, national secretary -treasurer.
The Rocky Mountain Chapter, which
will headquarter in Denver, Colorado,
makes a total of 17 active regional chap-
ters across the country. Gordon G.
Moss, Box 428, Greeley, Colo., was
elected first Rocky Mountain president.
Franklin Y. Gates, 200 South Main St.,
Salt Lake City, Utah, will serve as
chapter vice-president. Arthur J. Nel-
son, 1639 Blake St., Denver, was elected
as first chapter secretary -treasurer. The
three new senior members are: Ronald
G. Bowen, 852 Broadway, Denver 3;
W. Clif McCloud, 5522 E. Colfax St.,
Denver 7; and W. H. Connors, 1590 Eu-
dora St, Denver 7, Colo.

J. Y. Schoonmaker, national president
of "The Representatives," has announc-
ed the election of John J. Kopple, 60
East 42nd St., New York City, as chair-
man of the 1950-1951 national member-
ship committee.

Other members of the committee are:
William T. McGary, secretary -treasurer
of the Mississippi Valley Chapter;
George W. Davis, publicity chairman
of the Los Angeles Chapter; David M.
Lee, first president of the Pacific North-
west Chapter; and Art Nelson, first sec-
retary -treasurer of the new Rocky
Mountain Chapter. The National Mem-
bership Committee is charged with the
responsibility of processing all applica-
tions for membership in 'The Represen-
tatives" from persons who do not reside
or do business in a chapter -area.

Vee-D-X Sales Up
Jerome Respess, president of La-

Pointe-Plascomold Corp., Unionville,
Conn., manufacturers of Vee-D-X an-
tennas and accessories, has reported
that the company sales during June
reached an all-time high, and that
orders for July and August were even
greater.

Proctor District Manager
The appointment of R. W. Daniel as

Kansas City, Mo., district manager for
the Proctor Electric Co. has been an-
nounced by Joseph Tiers, sales manager
for distributor sales. Daniel replaces
R. H. Dewalt who has been promoted to
regional sales manager for the western
area.

Raytheon Names Graybar
Graybar Electric Co., Inc., Phila., and

E. B. Latham & Co., New York, have
been named distributors of Raytheon's
1951 line of television receivers. An-
nouncement was made by G. L. Hart-
man, general sales manager of Belmont
Radio Corp., Chicago, subsidiary of
Raytheon Mfg. Co.
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Carolinas Greet Sylvania

L. B. Stanfield (left), manager of the Charlotte,
N. C., office of Walker -Martin, Inc., television
distributors; W. H. Harper, television sales man-
ager, and J. Y. Parker (kneeling), sales manager,
inspect new Sylvania TV sets at open house in
Charlotte celebrating introduction of Sylvania line
to Carolinas market. Several hundred dealers at-
tended as guests of Walker -Martin, which will
distribute for Sylvania in the Carolinas.

Telequip Names
Merritt & Andree

The firm of Merritt & Andree has been
named to take over national sales for
Telequip Radio Corp., according to Ed-
ward E. Arkin, Telequip president.
Although comparatively new as a brand
name product, Telequip has been pro-
ducing sets under private brand labels,
and testing equipment for many TV
manufacturers for the past several
years.

Myers Elected President
The board of directors of the West-

inghouse Electric Supply Co. has elec-
ted John F. Myers as vice-president in
charge of Texas and Pacific coast
operations of the Supply Co. with head-
quarters in San Francisco. Myers was
elected president, but asked to be re-
lieved of his position so that he could
return to the West Coast for the sake
of the health of his family.

Two Eye Catchers

RCA's new fluorescent plastic "Fire -Glow Sign"
for radio and television service dealers, which re-
places the RCA Fire -Ball sign, is attractively mod-
eled above. The new sign features a 3 -dimen-
sional "sun -glow" plastic face and a polished
steel case. Available in a choice of two copy
panels: "Television -Radio Service" for servicemen
in TV areas, "Radio Service" for servicemen in
non -television areas.

"Scotch" Tape Booklets
Pocket-size pamphlets on sound re-

cording tape, pamphlets that retailers
can give to customers, have been made
available free by Minnesota Mining and
Mfg. Co., St. Paul, Minn. The company,
maker of "Scotch" sound recording
tape, announced that limited quantities
were available to dealers on request.
The 12 page booklet is entitled, "You
Don't Have to be a Recording Expert,"
tells how magnetic sound recording
tape works, provides suggestions on its
care and use, describes techniques of
easing and splicing, and lists uses for
recording tape in homes, offices, etc.

New Hy-Lite Quarters
Hy-Lite ,,Antenna, Inc., has moved

into larger, quarters located at 242 E.
137 St., New York 51, N. Y. The firm
has also added a 5 -element Yagi an-
tenna e.

Royal Names Hamala
To Sales Position

A. H. Zirke, president, Royal Vacuum
Cleaner Co., has announced the ap-
pointment of Edwin A. Hamala as as-
sistant sales manager, headquartering at
the main factory and general offices in
Cleveland, Ohio.

Extra Dollars
:soki e_ Si

1. y,f1 tor me.

FREE!
Jensen's New 1951
Needle Wall Chart

Tells You What To Use

-1,

111.1311111.1.1111 29 4.1

with

Increase your income 50%
annually by selling a needle on
every service call. It's easy to
suggest a new needle when
servicing a TV or radio set ...
the easiest dollars you ever
made!

JENSEN REPLACEMENT NEEDLE KIT

Contains the most
popular sellers. En-
ables you to take
care of 90% of all
replacements. Get
your kit and free
wall chart from
your jobber today.

deN
INDUSTRIES, INC.

329 So. Wood St., Chicago 12, III.
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WHEN THE PICTURE

TUBE GOES BAD ...
That's when servicemen

need

OTHIR0 N

-at low cost. plus full
year guarantee.

CATHOTRON is a fast replacement channel for
servicemen-preventing legwork, loss of time
and loss of profit-putting TV sets back in
service in a hurry.

CATHOTRON eliminates delays due to short-
ages and shipping, or awaiting warranty red tape.

Because speed is vital-to both serviceman and
customer-the Cathotron Exchange -Sale Plan
requires distributors to make pickup and de-
livery. They pick up a worn-out or damaged pic-
ture tube (if free of scratches on the face)
and, at low cost, deliver a brand new tube of
equivalent size, identical to those we supply to
TV set manufacturers for original equipment.
Available sizes, round or rectangular, are:

10"-12"- 121/2". 14"-15"- 16"

Remember-CATHOTRON is the tube with
"the vacuum baked screen"-a product of Gen-
eral Electronics, Inc., supplier to Set Manu-
facturers, Broadcasters, the Armed Forces and
Industry.

SERVICEMEN - Write for exchange prices
and name of nearest distributor.

DISTRIBUTORS-Write for details of fran-
chise. Some choice territories open.

CATHOTRON DIVISION

GENERAL
EL TRONICS

INC.
101 Hazel St., Paterson, N. J. MUlberry 4-5271

22 Models Featured in
New Raytheon TV Line

Raytheon's first Eastern showing of
its 1951 line of TV receivers was held
the middle of last month for dealers
only at the Park Sheraton Hotel. The
exhibit was under the direction of E. B.
Latham & Co., recently appointed dis-
tributor of the firm's sets in greater
New York.

Raytheon's 1951 TV line consists of
22 models, featuring larger picture
tubes-up to 20-inches-authentic cab-
inet styling and popular prices. While
substantial increases in production and

W. L. Dunn, vice-president, Belmont Radio Corp.
a subsidiary of Raytheon Mfg. Co. His firm ex-
pects, barring further war interference, to produce
more TV sets throughout the balance of this year
than it made in all the year 1949.

material costs recently forced Raytheon
to raise its list prices from 5 to 7 per
cent, current retail prices are still con-
siderably below those for comparable
models in the spring line.

Only two of Raytheon's new sets
have 121/2 -inch picture tubes-of the
super -circle type. One console has a
16 -inch super -circle picture tube. The
remaining nineteen styles feature rec-
tangular picture tubes, 16 to 20 -inches
in diameter.

Revised prices of the Raytheon re-
ceivers start at $189.95 for a 121/2 super -
circle maroon leatherette table set. The
top unit is a 4 -way console combina-
tion-with 20 -inch rectangular picture
tube, FM -AM radio, and an automatic
phonograph playing all record speeds
-in a mahogany Chippendale cabinet
for $625.

Eico Distributors
Electronic Instrument Co., Inc., 276

Newport St., Brooklyn, N. Y., manufac-
turers of the Eico line of test equip-
ment, announces the appointment of
the following authorized distributors:
Alverson Sales Co, 217 E. Front St.,
Bloomington, Ill.; Robert E. Franklin
Co., P. 0 Box 1104, Houston, Texas;
Gunter Distributing Co., 22 W. Concho
Ave., San Angelo, Texas; Pittsfield
Radio Co., 41 West St., Pittsfield, Mass.;
Miller -Jackson Co., 111-19 E. California,
Oklahoma City, Okla.; Electronic Ex-
peditors, 1350 No. 46th St., Milwaukee,
Wisc.; Bessemer Radio Supply, 116-18
No. 20th St., Bessemer, Ala.

To Distribute Admiral
Cunningham Distributors, Inc., 701 W.

Coolidge St., Albuquerque, have been
officially named distributors for Ad-
miral Corp. covering 21 counties in
northern New Mexico, Wallace C. John-
son, Admiral vice-president in charge
of sales announced. Although the firm
has been handling Admiral products
since last April, Johnson said, the final
distributor set-up has just been com-
pleted.

Andrea Names Hobby
Jack L. Hobby has been appointed

advertising and sales promotion man-
ager of Andrea Radio Corp., Long Is-
land City, N. Y., it has been announced
by Frank A. D. Andrea, president. For-
merly sales promotion manager of the
Capehart-Farnsworth Corp., of Fort
Wayne, Ind., Hobby has a background
of twenty-five years in advertising,
sales promotion and publicity. He will
work under the direction of Lynn Ea-
ton, general sales manager, who for-
merly handled all advertising and pro-
motional activities in addition to his
sales functions.

New Price Tags
R. J. Shaw, of Shaw & Slaysky, Inc.,

has announced the introduction of an
all -plastic pricing system for radio -ap-
pliance stores. Designed expressly for
use in pricing appliances and home
furnishings, the price tag measures ap-
proximately 3" x 5". It incorporates
many sales features of interest to the
dealer. A 32 -page catalog in five colors,
which illustrates their "How To Price
To Sell" system, and provides more
data on pricing and its influence on
customer buying habits is available to
dealers. To obtain copies, address R. G.
Schwartzbaugh, Shaw & Slaysky, Inc.,
13821 Elmira Avenue, Detroit 27, Mich.

To Distribute Steelman
Following a meeting held in New

York, between executives of Wood &
Cies Distributing Co., Los Angeles, and
Steelman Phonograph & Radio Co., Inc.,
Bronx, N. Y., it was announced that
Wood & Cies were appointed exclusive
distributors for the Steelman line of
portable and table -model radio -phono-
graph combinations and children's
phonos.

TV For Big Mo
Installed on the Battleship Missouri

is the Giant Tradiovision projector set,
with a 4' x 3' screen, manufactured by
the Trad Television Corp. of Asbury
Park, N. J. The Big Mo is the first of the
U. S. Navy to sport a television set.
Victor Trad, president of the company,
admitted that "Discussions are current-
ly being held with Naval officials in
Washington relating to mass purchases
of Tradiovision sets."
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To Westinghouse Post

The appointment of Fred S. McCarthy (above) of
Chicago as sales promotion manager for the West-
inghouse Television and Radio Division has been
announced by Earl L. Hadley, advertising and sales
promotion manager. McCarthy will be in charge
of all promotion activities with special emphasis
on field activity assisting Westinghouse distri-
butors.

Universal Appointee
William J. Cashman, director of ad-

vertising and promotion for Landers,
Prary & Clark of New Britain, Conn.,
has announced the appointment of
Richard B. Almy to its advertising and
promotion staff. Almy has been assigned
to the new advertising program being
instituted for the Universal line of elec-
trical housewares.

Traveling Business Card
Irving Leon, president of Irving Leon

Co., Cleveland, Ohio, distributor of
Arvin television and radio, has an-
nounced that B. R. Miller, the com-
pany's city salesman, uses a station
wagon instead of a car for calling on
dealers. Posters placed in the wagon's
windows point up the features of his
merchandise, while the convenience of
carrying more models and easier loading
of them is a great help, says Miller.

Controlled Inventory

n #atiptAcasuri
taiE31.2rtiatou,s
MASTER CONTROL URDU

Pz

Lowell Walcutt, president of Electrovox Co., Inc.,
East Orange, N.J., has announced the Wcico C -I
(controlled inventory) Plan for Replacement
Needles. The nucleus of the C -I Plan is the Walco
Master Control Index (above), containing three
indexed files of set information to furnish dealers
with cross-referenced data on all phonographs by
year and model as well as by cartridge and
needles.

SINCE 1916
...the name to remember

PORTABLE PHONOGRAPHS It.14

PHONOLA
MODEL
TK-1 46

N
Phonola's new-
est 3 speed
model. Plays
records to 12
inches. U. L.
approved. Tra-
ditional Pho-
nola quality at

a price to meet
competition.

Write for folder on complete line

Electronic and Acoustic
models. 3 Speed and

Standard

WATERS CONLEY COMPANY

The antenna that winds don't
break; the antenna that the
birds don't bend; the antenna
that STANDS UP against stress
and strain - that's the soundly
engineered PHOENIX Line! It
takes just as much gas and al-
most as much time to service a
broken antenna as it does to
service a set - and you prob-
ably have to replace it, too! Save
mileage and labor time by
installing a PHOENIX An-
tenna the first time. Properly
mounted, it's there for good.
Your customers will love
the rugged PHOENIX rig
- and so will you!

FIVE PHOENIX FEATURES

1. Super Gain
2. 1 Call Installation
3. 30 Second Assembly
4. The Rig That's Rugged.
5. The Duality line That's

PRICED RIGHT.

wkite
FOR FOLDER C
containing corn-
plete line of tele-
vision a CCCCC ories.

rg

All types - all sizes, com-
plete with all hardware -
less most.

LAWRENCE, MASS.

AT LEADING
JOBBERS
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WHEN THE PICTURE

TUBE GOES BAD...

That's when servicemen

need

-at low cost. plus full
year guarantee.

CATHOTRON is a fast replacement channel for
servicemen-preventing legwork, loss of time
and loss of profit-putting TV sets back in
service in a hurry.

CATHOTRON eliminates delays due to short-
ages and shipping, or awaiting warranty red tape.

Because speed is vital-to both serviceman and
customer-the Cathotron Exchange -Sale Plan
requires distributors to make pickup and de-
livery. They pick up a worn-out or damaged pic-
ture tube (if free of scratches on the face)
and, at low cost, deliver a brand new tube of
equivalent size, identical to those we supply to
TV set manufacturers for original equipment.
Available sizes, round or rectangular, are:

10"- 12"- 121/2"- 14"- 15"- 16"

Remember-CATHOTRON is the tube with
"the vacuum baked screen"-a product of Gen-
eral Electronics, Inc., supplier to Set Manu-
facturers, Broadcasters, the Armed Forces and
Industry.

SERVICEMEN - Write for exchange prices
and name of nearest distributor.

DISTRIBUTORS-Write for details of fran-
chise. Some choice territories open.

CATHOTRON DIVISION

GENERAL
L TRONICS

INC.
101 Hazel St., Paterson, N. J. MUlberry 4-5271

E

22 Models Featured in
New Raytheon TV Line

Raytheon's first Eastern showing of
its 1951 line of TV receivers was held
the middle of last month for dealers
only at the Park Sheraton Hotel. The
exhibit was under the direction of E. B.
Latham & Co., recently appointed dis-
tributor of the firm's sets in greater
New York.

Raytheon's 1951 TV line consists of
22 models, featuring larger picture
tubes-up to 20-inches-authentic cab-
inet styling and popular prices. While
substantial increases in production and

W. L. Dunn, vice-president, Belmont Radio Corp.,
a subsidiary of Raytheon Mfg. Co. His firm ex-
pects, barring further war interference, to produce
more TV sets throughout the balance of this year
than it made in all the year 1949.

material costs recently forced Raytheon
to raise its list prices from 5 to 7 per
cent, current retail prices are still con-
siderably below those for comparable
models in the spring line.

Only two of Raytheon's new sets
have 121k -inch picture tubes-of the
super -circle type. One console has a
16 -inch super -circle picture tube. The
remaining nineteen styles feature rec-
tangular picture tubes, 16 to 20 -inches
in diameter.

Revised prices of the Raytheon re-
ceivers start at $189.95 for a 121/2 super -
circle maroon leatherette table set. The
top unit is a 4 -way console combina-
tion-with 20 -inch rectangular picture
tube, FM -AM radio, and an automatic
phonograph playing all record speeds
-in a mahogany Chippendale cabinet
for $625.

Eico Distributors
Electronic Instrument Co., Inc., 276

Newport St., Brooklyn, N. Y., manufac-
turers of the Eico line of test equip-
ment, announces the appointment of
the following authorized distributors:
Alverson Sales Co, 217 E. Front St.,
Bloomington, Ill.; Robert E. Franklin
Co., P. 0 Box 1104, Houston, Texas;
Gunter Distributing Co., 22 W. Concho
Ave., San Angelo, Texas; Pittsfield
Radio Co., 41 West St., Pittsfield, Mass.;
Miller -Jackson Co., 111-19 E. California,
Oklahoma City, Okla.; Electronic Ex-
peditors, 1350 No. 46th St., Milwaukee,
Wisc.; Bessemer Radio Supply, 116-18
No. 20th St., Bessemer, Ala.

To Distribute Admiral
Cunningham Distributors, Inc., 701 W.

Coolidge St., Albuquerque, have been
officially named distributors for Ad-
miral Corp. covering 21 counties in
northern New Mexico, Wallace C. John-
son, Admiral vice-president in charge
of sales announced. Although the firm
has been handling Admiral products
since last April, Johnson said, the final
distributor set-up has just been com-
pleted.

Andrea Names Hobby
Jack L. Hobby has been appointed

advertising and sales promotion man-
ager of Andrea Radio Corp., Long Is-
land City, N. Y., it has been announced
by Frank A. D. Andrea, president. For-
merly sales promotion manager of the
Capehart-Farnsworth Corp., of Fort
Wayne, Ind., Hobby has a background
of twenty-five years in advertising,
sales promotion and publicity. He will
work under the direction of Lynn Ea-
ton, general sales manager, who for-
merly handled all advertising and pro-
motional activities in addition to his
sales functions.

New Price Tags
R. J. Shaw, of Shaw & Slaysky, Inc.,

has announced the introduction of an
all -plastic pricing system for radio -ap-
pliance stores. Designed expressly for
use in pricing appliances and home
furnishings, the price tag measures ap-
proximately 3" x 5". It incorporates
many sales features of interest to the
dealer. A 32 -page catalog in five colors,
which illustrates their "How To Price
To Sell" system, and provides more
data on pricing and its influence on
customer buying habits is available to
dealers. To obtain copies, address R. G.
Schwartzbaugh, Shaw & Slaysky, Inc.,
13821 Elmira Avenue, Detroit 27, Mich.

To Distribute Steelman
Following a meeting held in New

York, between executives of Wood &
Cies Distributing Co., Los Angeles, and
Steelman Phonograph & Radio Co., Inc.,
Bronx, N. Y., it was announced that
Wood & Cies were appointed exclusive
distributors for the Steelman line of
portable and table -model radio -phono-
graph combinations and children's
phonos.

TV For Big Mo
Installed on the Battleship Missouri

is the Giant Tradiovision projector set,
with a 4' x 3' screen, manufactured by
the Trad Television Corp. of Asbury
Park, N. J. The Big Mo is the first of the
U. S. Navy to sport a television set.
Victor Trad, president of the company,
admitted that "Discussions are current-
ly being held with Naval officials in
Washington relating to mass purchases
of Tradiovision sets."

148 RADIO & TELEVISION RETAILING  September, 1950



To Westinghouse Post

The appointment of Fred S. McCarthy (above) of
Chicago as sales promotion manager for the West-
inghouse Television and Radio Division has been
announced by Earl L. Hadley, advertising and sales
promotion manager. McCarthy will be in charge
of all promotion activities with special emphasis

on field activity assisting Westinghouse distri-
butors.

Universal Appointee
William J. Cashman, director of ad-

vertising and promotion for Landers,
Frary & Clark of New Britain, Conn.,
has announced the appointment of
Richard B. Almy to its advertising and
promotion staff. Almy has been assigned
to the new advertising program being
instituted for the Universal line of elec-
trical housewares.

Traveling Business Card
Irving Leon, president of Irving Leon

Co., Cleveland, Ohio, distributor of
Arvin television and radio, has an-
nounced that B. R. Miller, the com-
pany's city salesman, uses a station
wagon instead of a car for calling on
dealers. Posters placed in the wagon's
windows point up the features of his
merchandise, while the convenience of
carrying more models and easier loading
of them is a great help, says Miller.

Controlled Inventory

Lowell Walcutt, president of Electrovox Co., Inc.,
East Orange, N.J., has announced the Waleo C -I
(controlled inventory) Plan for Replacement
Needles. The nucleus of the C -I Plan is the Walco
Master Control Index (above), containing three
indexed files of set information to furnish dealers
with cross-referenced data on all phonographs by
year and model as well as by cartridge and
needles.

SINCE 1916
...the name to remember

777

PORTABLE PHONOGRAPHS

PHONOLA
MODEL
TK-146

Phonola's new-
est 3 speed
model. Plays
records to 12
inches. U. L.
approved. Tra-
ditional Pho-
nola quality at
a price to meet
competition.

Write for folder on complete line

Electronic and Acoustic
models. 3 Speed and

Standard

The antenna that winds don't
break; the antenna that the
birds don't bend; the antenna
that STANDS UP against stress
and strain - that's the soundly
engineered PHOENIX Line! It
takes just as much gas and al-
most as much time to service a
broken antenna as it does to
service a set - and you prob-
ably have to replace it, too! Save
mileage and labor time by
installing a PHOENIX An-
tenna the first time. Properly
mounted, it's there for good.
Your customers will love
the rugged PHOENIX rig
- and so will you!

FIVE PHOENIX FEATURES

1. Super Gale
2. 1 Call Installation
3. 30 Second Assembly
4. The Rig That's Rugged.
5. The Duality tine That's

PRICED RIGHT.

write
FOR FOLDER C
containing cons-
plete line of tele-
vision accessories.

All types - all sizes, com-
plete with al hardware-
less mast.

LAWRENCE, MASS.

AT LEADING
JOBBERS
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Recoton Dealer Kit
New TRIO SINGLE BAY YAGI Provides

10 DB GAIN on Channels 4 and 5l
Just ONE TV Antenna Serves

TWO Channels With NO Sacrifice
In Gain On Either

Some Advantages Of The Amazing
New TRIO Antenna:

1 Provides gain on both channel 4 and 5
EQUAL to any two conventional TV an-
tennas!

Model 445,
Single Bay
Yogi for
Channels 4
and 5.

This ingenious antenna consists of 4 ele-
ments whose functioning is different on the
two channels. On channel 4, the elements act
as reflector, dipole, director, director, in that
order; while on channel 5, the same elements
act as reflector, reflector dipole and director.
One bay provides full 10 db gain. Additional

There's a TRIO antenna for every
descriptive folders.

2 More than 20 db Front -To -Back Ratio
on BOTH channels!

3 ONE bay replaces bulky stacked array!
4 ONE lead-in replaces old-style 2 lead-in

systems.

5 May be used with TRIO's famous "Phasi-
tron" to eliminate co -channel interfer-
ence!

6 Easily stacked for Additional Gain!
gain by conventional stacking. In areas where
co -channel interference is a problem two bays
may be off -set stacked to intercept the wave
front with a phase difference. Then, by use of
the amazing TRIO "Phasitron", it is possible
to completely eliminate "Venetian Blind Ef-
fect".

TV problem. Write for illustrated

TRIO. MANUFACTURING COMPANY
GRIGGSVILE, ILLINOIS

FREE! SEND FOR IT NOW!

ALLIED'S

NEW 1951 CATALOG
212 PAGES-
EVERYTHING IN
RADIO, TV AND
ELECTRONICS

Radio's Leading
Buying Guide

Service Technicians and
Engineers: ALLIED'S complete 1951
Catalog brings you all the latest
equipment and money -saving values-
from the world's largest stocks of test
instruments, amplifiers, P.A. systems
and equipment, tubes, parts, tools,
books and accessories-ready for in-
stant expert shipment. Send today for
your FREE 212 -page ALLIED Catalog.

ALLIED RADIO
ALLIED RADIO CORP., Dept. 254-0
833 W. Jackson Blvd., Chicago 7, III.
0 Send FREE Catalog

Name

Address

City State

Seein's Delievins
Actual
photo of
interference
with no
filter.

Same TV
screen
with Drake
Filter in
antenna
lead-in.

THE R. L. DRAKE

High Pass Television Filter
protects the R.F. and I.F. bandpass of the
TV set from strong radio frequency interfer-
ence generated by:

Amateur Radio Transmitters
Shortwave Broadcast Stations
X-ray and Diathermy
Industrial R. F. Heating
Auto Ignition and Motors
Neon Lights, Appliances, etc.

Two models available-TV-300-50HP for 300 -
Ohm Twin Lead and TV-72-50HP for Small
72 -Ohm Coax.

$ lc 95
INV LIST

Discounts to
dealers,

servicemen
and amateurs

Drake Filters are sold by
all leading distributors.
Try one today.

Many dealers include
one with each installa-
tion.

THE R. L. DRAKE CO.
11 Longworth St., Dayton 2, Ohio

Marvin Gettleman, mid -western division manager
for the Recoton Co., explains the new Recoton
replacement kit for dealers to Ed Ockel, St. Louis
dealer. Ockel, one of the outstanding Recoton
dealers in St. Louis, is enthusiastic about the new
dealer Free Silver Dollar Campaign and Recoton's
Silver Celebration.

Ulna Promoted by Sylvania
E. H. Ulm, formerly sales engineer

for the electronics division, Sylvania
Electric Products, Inc., has been ap-
pointed merchandising manager ac-
cording to an announcement by A. C.
Viebranz, general sales manager.

Marvel -Lens
Doubles Production

Marvel -Lens Industries, makers of
the Marvel -Lens TV screen enlarger,
has announced a 100% increase in pro-
duction as the result of distributors'
orders recently received. Distribution of
the wafer-thin plexiglas Marvel -Lens
was originally concentrated in a few
major Eastern markets, but acceptance
throughout the country has caused the
company to work on a 24 hour basis in
order to meet requirements.

Scott Franchising
As part of the program of Scott

Radio Labs, Chicago, to set up dealer-
ships in a number of cities not pre-
viously on its list, the firm enlisted the
support of the FM stations in those
areas. A letter from Glenn E. Webster,
distribution manager, was sent to 37
FM stations asking for recommenda-
tions of retailers suitable for Scott. Of
the 37 stations contacted, 19 sent in
lists of recommended dealers.

JFD Expansion
As part of its 1950 expansion program,

the JFD Manufacturing Co., Inc., an-
nounced the occupation of the entire
first floor of the modern Air King
building, 6215 Fifteenth Ave., Brooklyn,
N. Y. This new addition, along with the
main JFD plant of 60,000 square feet,
gives JFD 96,000 sq. ft. of floor
space. The new factory will be devoted
to the manufacture of the many types of
television screw eye stand-offs and in-
sulators made by JFD. Harvey Finkel
has been named supervisor.

The company also announced the
appointment of Ron Merritt and A. W.
Arnold as sales representatives.
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Sales Training Award

V. J. Corsaro (left), appliance sales manager,
Graybar Electric Co., Buffalo, and Edward R. Tay-
lor (right), sales manager, Hotpoint, Inc., con-
gratulate R. J. Lewis, appliance sales manager,
General Electric Supply Corp., Hartford, Conn., on
his election as new president of "mythical land
of Salestrainia," honoring his outstanding efforts
in training dealers and salesmen in his marketing
territory. Honorary organization is sponsored by
Hotpoint to recognize sales training programs car-
ried out by distributor principals throughout the
country.

Telrex Service Aid
A new aid to servicers, the "Telrex

Service News," is a house organ of Tel-
rex, Inc., Asbury Park, N. J. Discussing
antenna problems, etc., it is planned to
appear monthly. The paper carries a
panel for insertion of the name and
address of the local Telrex distributor.

To Distribute Arvin
Arvin Industries, Inc., has announced

that Ardisco Television Co., Inc., 360
Furman St., Brooklyn 2, N. Y., will be
distributor for the firm's line. Ardisco
was formerly the Zenith Home Appli-
ance Co. Officers of Ardisco are: Edw.
L. Mayer, president; Harry Weingarten,
vice-president and treasurer; and Jack
Kramer, sales manager.

Telechron Ad Manager
Appointment of Edwin C. Pease as

advertising manager of Telechron, Inc.,
has been announced by Russell T.
Woodward, manager of marketing. In
his new position, Pease will be respon-
sible for the company's advertising on
both industrial and consumer products.

C -D Plant Expansion
Completion of the current expansion

program at the South Plainfield, N. J.,
plant of Cornell-Dubilier Electric Corp.,
will bring a large increase in the elec-
trolytic capacitor production facilities
of this company over the peak facilities
available during the World War II
period.

Tele-Matic Sales Reps
Tele-Matic Industries, Inc., manufac-

turers of television antenna and acces-
sories, of 1 Joralemon St., Brooklyn 2,
N. Y., have announced the recent
appointments of John P. Ludgate Asso-
ciates of Pittsburgh, Pa., and Al Gates
of Manchester, Conn., as sales repre-
sentatives.

TV DEALERS Here's Logic . .

. . Extra Demonstrations =
Extra Sales . . . Lower Demon-
stration and Installation Cost=

GREATER PROFITS
with

PRICE TENNA-TRAILER

It all adds up!
Just think how YOUR profits would soar if just ONE man could

make several demonstrations each evening.
You or any ONE of your salesmen can hitch the TENNA-TRAILER

to his car, drive to the prospect's home and-in a matter of MINUTES
-run up a 51' mast with antenna attached, orient for best signal and
have the television set operating at its finest.

Your demonstrations are more effective too, because the antenna
is UP HIGH. prospects are impressed by the speed and efficiency of
your preparations and more receptive during the actual demonstra-
tion. They're pleased too that their property is in no danger of
possible damage.

Mast stands rigid in high winds without guys and is available for
permanent installations. Trailer ruggedly built and GUARANTEED.
Comes complete with tires and standard coupling.

TV dealers all over the country are reporting more sales and,
what's important, greater profits by using the PR CE TENNA-
TRAILER.

YOU too can TRIPLE YOUR TV SALES! Write Dept. R today for
illustrated folder.

PRICE TENNA-TRAILER CO.
WATSEKA, ILLINOIS

MODEL

S-505

A
NEW
MODEL
WITH AN

ADDED

GAIN CONTROL
The NEW S-505 untuned tele-
booster now features a gain con-
trol for reducing the gain on
channels where the S-505 provides
too much gain for proper opera-
tion. This feature makes the 5-505
an ideal booster in all areas. Im-
mediate delivery.

ONLY

$ 50
LIST

WRITE FOR CATALOG R-2

TELEBOOSTER

 No tuning required-all channel reception.
 Amplification of the order of 20 db over entire UHF

TV range, achieved by the use of two stages of ampli-
fication.

 Input and output 300 ohms.
 Handsome appearance -professional styling.
 Uses 2-6AK5 VHF pentodes and 1-12AT7 VHF duo

triode for maximum performance.
 ExceptionJIly long life; uses selenium rectifier; all

components conservatively rated:
 Pilot light added for your convenience.
 Wideband, flat response ideal for intercarrier sets foe

equal amplification of both video & sound signals.

TEC
TELEVISION EQUIPMENT CORP.
238 WILLIAM ST., NEW YORK 7, N. Y.
IN CANADA THE AHEARN & SOPER CO LTD OTTAWA
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the most
Beautiful,
Easiest to Install,
Lowest -Cost

Mast
forTv

is the

ALL -ALUMINUM

MILNER
MA

patent applied for

Check These Points
Before You Buy a Mast
 50 ft. Mast complete weighs
less than 50 lbs.
 Minimum wind resistance.
No painting, no rusting, no
corrosion
 Threaded section of Mast
tubing stronger than the tub-
ing itself
 No climbing-entire assem-
bly is done from the bottom
even on 100 ft. heights
 Can be erected from hori-
zontal position up to 40 ft.
 Rotatable from the bottom
 Less space to stock
 All shipments prepaid

Get full details, write

MILNER MANUFACTURING CO.

Jackson, Mississippi

Can be placed anywhere.
Bases designed for any
type installation.

All -aluminum
fittings.

Universal top
adapts to any
size antenna.

Tubing in 10 -ft. sections is
joined by special rolled
thread design (patent
applied for).

GE Color System
Submitted To FCC

"Frequency interlace," is the name
of a new system of color TV sent to
the FCC for consideration. According
to Dr. W. R. G. Baker, GE vice-presi-
dent, it has important technical and
economic advantages over previously
proposed systems. Frequency interlace,
he said, provides a method of trans-
mitting color within a frequency band
no wider than that used in present-day
black and white, and could be used with
either the three -tube or single picture
tube systems advocated at recent color
hearings. He told FCC that the system
would permit relatively low-cost TV
receivers.

Circle "X" Reps
A. de Laski, sales manager for Circle

"X" Antenna Corp., has announced that
Southern Sellers, 3507 Tchoupitoulas St.,
New Orleans, La., has been appointed
manufacturer's representative for the
States of Louisiana, Mississippi, and
Mobile, Alabama; and Gerald G. Ryan
Co., 549 Washington Blvd., Chicago 6,
Ill., has been appointed to cover Illinois
and Wisconsin and Lake and Porter
counties in Indiana.

Starrett Distributor
Mid -States Appliance Distributors,

666 Lake Shore Drive, Chicago, has
been appointed distributors of the Ster-
rett Television Corp., New York, line
of television receivers, it has been
announced by Benjamin H. Rice, sales
manager. This distributor will cover
the Chicago territory.

New Permoflux Reps
The Permoflux Corp., 4900 W. Grand

kve., Chicago 39, Ill., has announced that
J. K. Rose, 6240 N. Francisco Ave.,
Chicago 45, Ill., now represents the
company in Illinois, Michigan, Indiana,
western Kentucky, Wisconsin and Min-
nesota. In southern California, direct
factory representation is covered by
Permoflux Corp., 236 S. Verdugo Road,
Glendale 5, Cal. No longer representing
the company are Ray Velliquette, 1406
S. Grand Ave., L. A. 15, Cal. and Wright
Engineering Co., 4241 Melbourne Road,
Indianapolis, Ind

RCA Victor Dist. Corp.
Purchases Bickford Bros.

Bickford Bros., together with RCA
Victor Division of the Radio Corp. of
America, have announced that arrange-
ments have been made effective August
1, whereby RCA Victor Distributing
Corp. will acquire the physical proper-
ties of Bickford Bros. Co. as wholesale
distributors in the Buffalo and Roches-
ter areas. The announcement was made
by Paul Wolk, president of Bickford
Bros., and H. M. Winters, director of
RCA Victor's Distribution Dept.

MODERN DISPLAYS

NEED LIGHTED MOTION!

Model "712"

otOSho
ELECTRIC TURNTABLES

The ACTION Display -Way
To Boost Your Sales!

MODEL "712" ROTO-SHO's two-way built-
in electric outlet permits novel, sell-

cosstaissed isgbliiie effects as well as °peer
tion of electrical devices while the turntable
revolves three times a missals! (Lights turn
with table.)

There's nothing like "712" to revolutionize
your window trim, because motion Om cor-
rect lighting is the key to successful displays.
Sturdy construction, guaranteed, carries ep
to 200 lbs. Table 18" in diameter. A.C. only.

Write for our complete ROTO-PRODUCTS
catalog!

GENERAL DIE AND STAMPING CO.
Dept. TV, 262 Mott St., New York 12, N. Y.

SHOOTS TROUBLE FASTER!
MAKES MORE MONEY FOR YOU
ON JOB OR AT srpvieF nFmcw

PRICE
$9.95

at distributo,
or postpaid.
direct. No

COD's pleas,
Ohioans ad.
3% State
Sales Tax.

.19:nate:tie
s
MU L1 I - FREQU ENCY GENERATOR
In radio service work, time means money.
Locate trouble faster, handle a much
greater volume of work with the SIGNAL-
ETTE. As a trouble shooting tool, SIG-
NALETTE has no equal. Merely plug in
any 110V.AC-DC line, start at speaker
end of circuit and trace back, stage by
stage, listening in set's speaker. Generates
RF, IF and AUDIO Frequencies, 2500
cycles to 20 Megacycles. Also used for
checks on Sensitivity, Gain, Peaking,
Shielding. Tube testing. Wt. 13 oz. Fits
pocket or tool kit. Satisfaction, or money
back! See at your dist. or order direct.

Clipper(' Instrument
Laboratory,

Inc.
Dept. G, 1125 Bank St., Cincinnati 14
Qualified Jobbers write, wire for details.
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C CURRENT

ANYWHERE
.

140 MAGIC
jaa

adz

STANDARD AND
HEAVY DUTY

INVERTERS

For Inverting D. C. to A. C.
Specially Designed for operating A. C. Radios, Tele-

vision Sets, Amplifiers, Address Systems, and Radio

Test Equipment from D. C. Voltages in Vehi-

cles, Ships, Trains, Planes and

in D. C. Districts.

ANEW DESIGNSANEW MODELS J NEW LITERATURE
"A" Battery Eliminator, DC -AC Inverters

Auto Radio Vibrators

Sec fous lean el watt dactout

AM RICAN TELEVISION 8, RADIO CO.

Quaeity ProduetS Se'4.e.c /93/
SAINT PAUL 1, MINNESOTA-U S A
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IA NEW RADIO
!with 51.64,

REMOV48LE
DYNAMIC SPEAKER!

14/7 k/e.a/ 13ED RADIO!
Place the demount-
able speaker under
the pillow to listen
without disturbing
others! Cord ex-
tends 31/2 feet. Bed
brackets furnished.

(-7:74

4 Portable
7/-413LE RAD/a/

Compact, beautiful,
sturdily constructed.
Carry the lightweight
Personalized RADIO
anywhere. Simply
plug into any 115V
AC or DC outlet!

A Setchell-Carlson exclusive that creates brand
new sales potentials ... precision -built, super-
heterodyne RADIO with built-in antenna. The
demountable Dynamic Speaker makes it ideal
for personalized RADIO reception in hospitals,
dormitories, barracks, or to travellers. Beauti-
ful cabinet colors to suit every preference ...
ivory, teal blue, lemon yellow, rust brown, and
ebony, all with neutral ivory plastic trim.

Retails at $24.95
slightly higher East and West coasts

Order through, or write for the name
of your nearest Distributor.

SETCHELL-CARLSON. INC.
Manufacturer of Unit-Ized TV, Radios, and

Electronic Equipment. Established 7934.

NEW BRIGHTON, MINN.

Majestic Distributors
Majestic Radio & Television, Inc.,

Brooklyn, has added new distributor
outlets as a result of recently increased
production of their new radio and TV
line. Milton R. Benjamin, sales manager,
announced the appointment of thirteen
territorial distributors: Ajax -Albany
Corp., 98 Fuller Road, Albany 5, N. Y.;
Associated Distributing Co., 822 Gervais
St., Columbia, S. C.; Ballard & Carter
Co., 2428 Grant Ave., Ogden, Utah;
Brooks Supply Co., 4410 N Armenia
Ave., Tampa, Fla.; Chief Electronics,
Inc., 104 Main St., Poughkeepsie, N. Y.;
Goddard Distributors, Inc, 1309 North
Dixie, West Palm Beach, Fla; La Salle
Appliance Distributors, 743 North La
Salle St., Chicago 10, Ill.; National
Sound Equipment Co., 1212 Farnam St.,
Omaha, Neb.; Pacific Telecoin Corp.,
1776 So. Robertson Blvd., Los Angeles,
Calif.; Pacific Telecoin Corp., 1337 Mis-
sion St., San Francisco, Calif.; United
Service, 1515 Broadway, Nashville,
Tenn.; West Coast Distributors, N.
Howard & Union P. 0. Bldg., Tampa,
Fla.; Williams & Shelton Co., Inc., Char-
lotte 1, North Carolina.

Coolerator Appointee
William C. Conley, Jr., general sales

manager for the Coolerator Co. of Du-
luth, has announced the appointment of
Earl Kittleson as district manager for
the Midwest territory.

DuMont TV Distributors
Allen B. DuMont Laboratories, Inc.,

have announced the addition of the fol-
lowing as distributors: Clark Distribut-
ing Co., 106-18 Hamilton, Allentown,
Pa.; Smith -Morley Co., 55 S. Second
West St., Salt Lake City, Utah; Rowles
Sales Co., 533 Delaware St., San An-
tonio, Texas.

Stromberg-Carlson
Appoints Mathews

Announcement has been made of the
appointment of T. R. Mathews as
distributor manager, by C. J. Hunt,
general sales manager of the Radio -
Television Div., Stromberg-Carlson Co.
Mathews has recently held the post
of western distributor manager.

TeleKing Distributor
Harvey L. Pokrass, president of Tele-

King Corp., has announced the appoint-
ment of Electric Supply Corp., 701
Jackson Blvd., Chicago, as TeleKing
distributors for the Chicago territory.

Hoffman Factory Rep
W. L. Pengelly has been appointed

resident factory representative in the
northwest area for the Hoffman Radio
Corp., Los Angeles, according to R. J.
McNeely, director of sales. The territory
previously had been covered direct from
the home office.

New Low Dealer and

Jobber Prices

on

CHAMPION

STEEL

TELEVISION

TOWERS

THE TRIED AND

PROVEN LINE.

Write for literature

NORMAN M. SEWELL, INC.
BOX 752, LANSDALE, PENNA.

"HAVE YOU HEW

THE SOUND
OF QUALITY?"

          
. NEWCOMB SOUND IS BETTERso

Manufacturers of public address, mobile,
phonograph, musical instrument and wired 

 music amplifiers  Portable systems Port- 
able phonographs and radios  Transcription
players  Rack and panel equipment.

 Write today! Circle items of interest and 
indicate whether you are a Dealer, Parts

 Jobber or Sound Specialist.

 NEWCOMB AUDIO PRODUCTS CO. 
 DEPT. A, 6824 LEXINGTON AVE. 
 HOLLYWOOD 38, CALIFORNIA                 
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are There Are Other Boosters on the Market
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Only ANCHOR can provide your cus-
tomers with ALL of the most Ultra -

Modern advantages for consistent,
top-notch, long-range TV reception.
Here's why!

 ANCHOR has the highest gain of any
TWO -STAGE BOOSTER.

 ANCHOR has the highest Signal to Noise
Ratio.

 ANCHOR is the only non -regenerative unit
available. The unit that is not returned.

 ANCHOR'S Single Knob Construction is so

convenient,for Booster is turned on and can

be switched and tuned all on the same knob.

 ANCHOR'S New and Revoiutionary method
of construction of the RF Stage (Pat. Pend.)
is the only real engineering advance in
Boosters in recent years.

 ANCHOR'S TWO -STAGE BOOSTER is mod-
ernly styled with streamlined plastic escutch-
eon, soft mahogany leatherette finish.

 IMPORTANT! ANCHOR'S TWO -STAGE
BOOSTER is often the answer to installation
difficulties well within the normal TV areas
where their New Single Stage Model fails
to give complete satisfaction.

OR ENGINEERING ALWAYS A YEAR AHEAD!

storners will mon
THANK

YOU

ing

THE

FINEST TWO -STAGE

TV
Pre -Amplifier

EVER MANUFACTU

ANCHOR'S TWO -STAGE BOOSTERS NOW ROLLING OFF PRODUCTION LINE
Yes, the finest TWO -STAGE Pre -Amplifier is no longer a promise but a reality.. and
what a reality! When you receive your first order be sure to study the instruction book
which accompanies each ANCHOR TWO -STAGE Model ARC-1dI-100. You Retail
Dealers will soon enjoy a tremendous promotional campaign backing all ANCHOR
BOOSTERS so be sure YOU know all the answers. We'll send you the customers.

ANCHOR TIPS

ANCHOR employs a totally new
method of construction of the RF
Stages in maximum gain with best
possible Signal to Noise Ratio.
When the noise factor was meas-
ured in DB it actually showed up
better than the best TV tuner test-
ed at the Hazeltine Laboratories.

Your customers will thank you if
you don't make an antenna instal-
lation that is too hazardous and
costly when you can give them
a more satisfactory installation at
a profit to yourself with an
ANCHOR BOOSTER.

OVER

100 MILES
CONSISTENT

TV RECEPTION

Field tests made by independent
., service engineers have proven the

Anchor Booster can give consis c-

ent top-notch TV reception over
100 miles. This is not a possibility
but a FACT! Thi, of course, will
extend TV sales to many untap-
ped markets.

ANCHOR RADIO CORP.
2215 SOUTH ST. LOUIS AVENUE CHICAGO 23, ILLINOIS


