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OU picture the Iresistible woman before you
see her. She appears in a halo of exquisite
fragrance. Men are indinctively drawn to her. The
power to attract, to fascinate is the secret of

IRRESISTIBLE PERFUME. Let it be yours, too.

On your next adventure apply a touch of Irresistible
Perfume to your hair, on your lips, your throat
and behind your ears. A drop, too, on your lingerie
is so feminine and so exciting.

Millions of women everywhere — on Park Avenve,
. along Broadway, in contries thioughout the world
.. . prefer IRRESISTIBLE PERFUME for its exotic,

lasting fragrance.

To be completely ravisking use all of the [rresistible
Beauty Aids. Each has some spe-
cial feature which gives you glo-
rious new loveliness. Certified pure,
labora ory tested and approved.

Only 13c each at all 5 & 10c Stores

WWW. americanradiohistorv.com
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RADIO STARS

-‘m} A METRO-GOLDWYN-MAYER Production

This page looks like a “Who's Who" of Hollywood ! Imagine seeing four of your favorite

screen stars in one grand picture! The story was so good that M-G-M decided to make a real
film holiday of it by giving it this ALL-STAR cast. The result is a gay, sparkling, romantic,
deluxe production in the best M-G-M manner—and that means the tops in entertainment.

S
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overtime to supply the mounting demand. But,

In the eni’er*d'lnmeni' world, no oné has done
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Sue, It Wids cabodd You-

P
g 3

BUT NEVER DO | RISK
COSMETIC SKIN, THANKS
10 Lux ToILET Soap

LIKE MOST GIRLS | US?
ROUGE AND POWDER,

Here’s “Lucky Sue” who
knows the Screen Stars’ secret

| KNOW LUCK HASNT A
THING TO DO WITH IT J7]

\ , i | PEOPLE SAY
l{ I'M "LUCKY IN LOVE," BUT

BUT ALWAYS BEFORE | GO

J SO | ALWAYS|

N GUARD MOST TO BED, | USE
CARE - LUX TOILET
AT SOAP. 17s

,—-‘ AGAINST
fi C

‘ ?‘1 W

3 — o SKIN. | USE

%f’ ) SOSMETICS,
g, \ OF COURSE."

L { l’_— A

OU can use cosmetics all you
wish,” says Loretta Young,
“yet keep your complexion exqui-
site with Lux Toilet Soap.”

This simple beauty secret is mak-
ing thousands of girls lovelier. Lux
Toilet Soap guards against Cosmetic
Skin—dullness, tiny blemishes, en-
larged pores.

We are so sure you will be de-
lighted with the results of this care,
we want you to try it free. Just
send a clipping of this paragraph
with your name and address to
Lever Brothers Co., Dept. 005
Cambridge, Mass. By return mail
you will receive two full-sized cakes

of Lux Toilet Soap.
(This offer good in U. S. and Canada only.)

10R£m Youne

STAR OF THE 20TH CENTURY-FOX
PRODUCTION, ““LADIES IN LOVE’/

WwWWWwW.americanradiohistorv.com
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Lester C. Grady
Radio Stars Magazine. Chairman

Alton Cook
N. Y. World-Telegram, N. Y. C.

S. A. Coleman

Andrew W. Smith

Richard Peters James Sullivan Vivian M. Gardner
Knoxville News-Sentinel. Louisville Times. Louisville. Ky. Wisconsin News, Miiwaukee, Wis.
Knoxville. Tenn.
C. L. Kern Joe Haefiner
LectaRider Indi lis Star, Indi fis. Ind. Buffalo Evening News, Buffalo. N. Y.

Houston Chronicle. Houston, Texas

Larry Wolfers
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Wichita Beacon, Wichita, Kan. Pm:burg; i::::h::::‘;l"h' Pa. Chieago Tribune, Chicago, 1li. Cincinnati Enquirer, Cincinnati, 0.
Norman Siegel Leo Miller James E. Chinn Oscar H. Fernbach

Cieveland Press, C d. 0. Bridgeport Herald, Bridoeport. Conn. Evening and Sunday Star, S8an Francisco Examiner,

Washington. D. C.

Richard G. Moffet
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San Francisco, Cal.

News & Age-Herald. Florida Times-Union, H. Dean Fitzer Chuck Gay
Birmingham, Ala. Jacksonville, Fia. Kansas City Star, Kansas City, Mo. Dayton Dally News. Dayton, Ohio
HIT PARADE............ .80.7 22. GABRIELHEATTER .... .............. 703 45.MELODIANA..... .. ................... 62.0
- }(vgg'}ooopu EST Wed.; CBS 10:00 P.M. MBS 9:00 P.M. EST M-W-T NBC 8:30 P.M. EST -Mon.
EST Sat 23. PAUL WHITEMAN'S MUSICAL 46. VIVIAN DELLA CHIESA.. .62.0
2. FRED WARING S PENNSYLVIOB!‘JC!ANS .79.9 \IIVAB%IET}ES ........ T T LR 70.2 EI\"SI;,C 7:45 P.M.EST Tues.; NBC 10:30 P. M
9:00 P.M. EST Fri 9:15 P.M. EST Sun.; NBC 8§:30 P.M.
N’z’uc PST: CBS 9:00 P.M. EST Tues. PST Sun. 47. SHERLOCK HOLMES. ... .......... ... 61.8
3. MARCHOFTIME...................... 79.3 24. EVERYBODY'S MUSIC — HOWARD MBS 8:30 P.M. EST Sat
CBS 10:30 P.M. EST M-T-W-T-F BARLOW. ... ... .................... 69.5 48 HUSBANDS AND W'VES --------------- 61.6
4. CITIES SERVICE CONCERT—JF_SSICA CBS 300 P.M.EST Sun. ggc 7: JM 2 F.ssr
DRAGONETTE .......c0nvuvrneanmnnnns 25. A. & P. G YPSIES—HARRY HORLICK. .¢9.2 49 TED ALONE BETWEEN THE
NBC 8:00 P.M. EST Fri NBC 9:00 P.M. EST Mon BOOKENDS .. ... ..................... 61.6
5. FLEISCHMANEJ S VARIETY HOUR—78 s 26.VOX POP —— THE VOICE OF THE f)&f, 12: oo Noon EST M-T-W.T-F; 6:45
Y A s e, : L i, 68.6 50 CLEM McCARTHY—SPORT SHOTS. .61.6
6. TOWN = HALL TON'G”TQSTOOP,; 27. LEG REISMAN'S ORCHESTRA (NG A S RS T s
NAGLE AND BUDD, VAN STEEDEN NBC 8:00 P.M. EST Tues.; NBC 830 P.M. ORCHESTRA . . oo 61.2
NBcaooPM"IJ;'si"wcd NBC 9:00 P.M. PST Tues. CBS 8.00 P.M. EST Sun.
PST Wed. 28. THE VOICE OF FIRESTONE.......... 68.3 52. CAVALCADE OF AMERICA ............. 61.2
7. THE MAGICKEYOFRCA............. 77.7 NBC 8:30 P.M. EST Mon.; NBC 8:30 P.M. CBS P.M.EST W,
* NBC 2:00 P.M. EST Sun. . Sg_iy\%\}ooo OTEL 53. KI%—GILBERT SF.LDES ............... 6.2
29. HOTEL.................. 67.3
e ég‘soﬁfoxpoff%#"pﬁﬂz o T CBS 9:00 P.M.EST Fri. s4. LAVENDER AND OLD LACE............ 60.8
Fop Fri 30. ONE MAN'S FAMILY. ... ... . ... ... ... 66.3 .
9. LUX RADIO THEATRE................. 77.2 NBC 8:00 P.M. EST Wed.; NBC 9:30 P.M. §5. FRIGIDAIRE FROLICS——CLARA LU N
CBS 9:00 P.M. mR,gEEAM—CORNELIA a1 (I:STN-;-E’&TED PROGRAM 60 NBC. . 3 - AM .......................... R
10. THE JERGENS P : 00 P.M. EST Mow, 777 ’ 56. THE SHELL CHATEAU—SMITH BAL-
OTISSKINNER. .. .. .............cn.... 76.4 NBC 10:00 P.M. EST Mon. LEW, YOUNG ORCHEST .......... GotT

NBC 9:00 P.M. EST Sun.; NBC 8:15 ’.M.
PST Sun.

11. KRAFT MUSIC HALL—BING CROSBY
DORSEY ORCHESTRA ................
NBC 10:00 P.)M. EST Thur.

12. BURNS AND ALLEN, DUCHIN ORCH.71.6

CBS 8:30 P.M. EST Wed.; CBS 9:30 P.M.
PSTWed.

13. AMERICAN ALBUM OF FAMILIAR
MUSIC 7

NBC 9:30 P.M. EST Sun.

14. BEN BERNIE AND ALL THE LADS....71
N,

'BC 9:00 P.M. EST Tues.

15. RADIO CITY MUSIC HALL WOOD-
WIND ENSEMBLE. . .............c0onnnn
NBC 12:30 P.M. EST Sun.

16. CAMEL CARAVAN—RUPERT HUGHES,

GOODMAN BAND, SHILKRET ORCH. .71.0

CBS 9:30 P.M. EST Tues.
17. STUDEBAKER CHAMPIONS —RICH-

NBC 9:30 P.M. EST Mon.. NBC 9:30 P. M
PST Mon.; NBC 10:00 P.M. PST Fri.

18. HUHMIAN SIDE OF THE NEWS--EDWIN
(el 7 I B S R A AR B o oA 6660 6o a6
NBC 7:30 P.M. EST M-W-T

19. LOWELL THOMAS.....................
NBC 6:45

P.M. EST M-T-W-T-F

00
800 P.M. PST M-T-W-.T-F

21. ALEMITE HALF-HOUR WITH HEIDT’ S
BRIGADIERS. .. .......................
CBS 8:00 P.M. EST Mon.

32. WALTZ TIME—FRANK MUNN, BER-
NICE CLAIRE, LYMAN ORCHESTRA. .65.6
NBC 9:00 I’M. EST Fri.

33. RACING—BRYANFIELD. ............. 65.0
MBS 10:15 P.M. EST Fri.

34. GANG BUSTERS ... ................. 4.6
CBS 10:00 P.M. EST Wed

35. BOAKE CARTER ....... ... .......... €4.3

CBS 7:45 P.M. EST M-T-W-T

36. MAJOR BOWES’' CAPITOL FAMILY. 64.1
NBC 11:30 A.M. EST Sun.

37. CRUMIT AND SANDERSON- HAL
KEMP'S ORCHESTRA . ...

CBS 7:30 P.M. EST Sun.

38. MAXWELL HOUSE SHOWBOAT . .63.9
NBC 9:00 P M. EST Thurs.; NBC &: 15 P M.
PST Thur.

39. MAJOR BOWES’ ORIGINAL AMATEUR
HO 6.

NBC 8 :00 P. M EST Sun.

40. TIM RYAN AND IRENE NOBLETTE,
VOORHEES ORCHESTRA .... . ...... 63.7
NBC 7:00 P.M. ST Sun.; NBC&’JO P.M.

' PST Sun.

41. LAUGH WITH KEN MURRAY... ... .. 63.0
CBS 8:30 P.M. EST Tues.; CBS 8:30 I’ M.
PST Tues.

42. WAYNE'’S KING'S ORCHESTRA ........ 62.7
NBC 8:30 PM.ESTT.

43. MARTHA DEANE. . .62.6
MBS 2:00 P.M. EST M-T-W.T-F; MBS
11:45 A. M. EST Sat.

44. THE SINGING LADY e iie.... 62,6
NBC 5:30 P.M. M-T-W-T-F

www.americanradiohistorv.com

MBC'9:30 P.M.EST S

57. THE ATLANTIC FAMILY—BOB HOPE,
NICHOLS ORCHESTRA................ '60.6
CBS 7:00 P.M. EST Thur.

58. FOLIES DE PAREE WITH THE
HOWARDS AND FIFI D’ORSAY...... 60.4
NBC 8:00 P.M.EST Wed.

§9. TEA TIME TUNES—-RAMONA AND
SHILKRET'S ORCHESTRA............. 60.3
CBS 5:30 P.M. EST Sun.

60. RY- KRISP PRESENTS MARION

62. MANHA'I'TAN MERRY-GO ROUND. ...59.8
NBC 9:00 P.M. EST Sun.

63. CAREFREE CARNIVAL. ................ 59.8
NBC 9:30 P.M. EST Mon.

64. THEO'NEILLS .. ..................... 59.4
NBC 3:45 P.M. EST M-T-W-T-F

65. FIBBER McGEE AND MOLLY..... .... 59.2

NBC 8:00 P.M. EST Mon.; NBC 9:00 P.M.
PST Mon.

66, HAMMERSTEIN MUSIC HALL. ........ 58.6
CBS 8:00 P.M. EST Tues.
67.LUM ANDABNER. ..................... 58.6

NBC 7:30 P.M. EST M-T-W-T-F; NBC
8:15 P.M. PST M-T-W-T-F
68. NATIONAL AMATEUR NIGHT—

BENNYRUBIN...... .. ............... 58.5
MRS 6:00 P.M. EST. Sun
69. lRENE RICH ...................... 58.2
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[UNTIL SHE sMILES]

She evades all close-ups...Dingy teeth and tender gums

T’S ONLY human na-

ture to wait breath-
lessly for such a lovely girl to turn her
proud head—to reward your admiration
with the glory of her smile!

And it’s only human nature to resent
it, like a physical blow, when she does
turn, when she does smile—and all her
loveliness turns to ashes! For when a
smile betrays dull and dingy teeth—ten-
der and ailing gums—no glory of eyes or
hair can save loveliness.

NEVER NEGLECT “PINE TOOTH BRUSH"

Too many soft foods. ..too little work and
resistance for the natural health of our

destroy her charm...She ignored ‘PINK TOOTH BRUSH"

teeth and gums—there are the reasons
why that dental warning “pink tooth
brush” is so often in evidence.

And for the sake of your own loveli-
ness and your own health—if you see that
“tinge of pink” on your own tooth brush,
see your dentist. You may be in for serious
trouble. But he is far more likely to ex-
plain the menace of our “modern menus”
—to tell you to take better care of your
gums, to give them more exercise. And he
may tell you—he often does—to switch to
Ipana Tooth Paste and massage.

Play safe—get Ipana today. Rub a lit-

www americanradiohistorv com

tle extra Ipana into
your gums every time
you brush your teeth! For Ipana is es-
pecially designed to help your gums as
well as clean your teeth. You'll soon no-
tice an improvement in the health of
your gums. New circulation wakens lazy
tissues. Gums grow stronger. They feel
firmer. They look better. And they’ll cer-
tainly be far safer from the threat and
danger of serious gum troubles.

The first ten days of Ipana and mas-
sage will show an improvement. And
thirty days will convince you that you
should have changed to this modern, sen-
sible health measure long ago.
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® Feel dizzy, headachy? Skin sallow and
inclined to break out? These may be signs
that the system needs clearing out. Mil-
lions now enjoy freedom from the mis-
ery of constipation. For an ideal laxative
has been found—a dainty white mint-fla-
vored tablet. Its name is FEEN-A-MINT.

MINUTE WAY!
Three minutes
of chewing
make the
difforance

® Just chew FEEN-
A-MINT, the laxa-
tive that comes in

delicious chewing gum. Chew it for 3 min-
utes—longer if you like. The chewing
makes the difference! FEEN-A-MINT
brings blessed r-e-l-i-e-f. Used by
15,000,000 people of all ages. Non-habit-
forming. Convenient. Economical.

® Again able to enjoy life! All accom-
plished without griping, nausea, or dis-
turbance of sleep. No upset stomach due
to faulty elimination. No splitting consti-
pation headache. No medicine taste. So
try FEEN-A-MINT yourself — the cool,
mint-flavored chewing-gum laxative that
is winning thousands
of new usersdaily.

sized boxes
only
15¢ & 25¢

Slightly higher in Canada,

RADIO STARS

RADIO STARY

ETHEL M. POMEROY, Associate Editor ABRIL LAMARQUE, An Editor

LESTER C. GRADY, Editor
27 STORIES, FEATURES AND DEPARTMENTS

STORIES

THE LOW-DOWN ON LOWELL
(Has ambition, nerve or luck shaped the career of Lowell Thomas?) Henry Alber'r Phi"ips 16

IS MARLENE'S ALLURE FOR THE EYE ALONE?

(Doeas radio capture the persuasive charm of Marlene Districh?). . ....... .Leo Townsend 20
DR. DAFOE REVEALS HOW RADIO MAY SAVE YOUR BABY

(The quintuplets’ physician suggests a new service for radio). ... .. Henry Alberf P"li“ips 22
IF RADIO WERE UNDER CAROLE'S THUMB

(You'd get a thrill when you dial!) ...................................... Wilfred Healy 24
HE'S RADIO'S GIFT TO ROMANCE

(Robert Taylor was on the radio before the movies “discovered” him) . . .. . Gladys HO" 28
ARE GUEST STARS A NECESSARY EVIL?

(Do “visiting firemen” defeat good radio entertainment?)............. . .. Noncy Barrows 30
HE DOES EVERYTHING BUT TAKE THE TICKETS!

(When Fred Astaire goeson the air). .. ........cc.oouiuieiinneaenuasnnnii.. Roy Fairbault 32
THE GOOD WILL COURT ON TRIAL

(Is this good taste or shoddy entertai o T Elizabeth Benneche Petersen 36

JUNGLE BEASTS AT YOUR FIRESIDE
(Frank Buck “brings 'em back alive;” radio brings them into our homass) . . Tom Meony 38

NO, NO, A HUNDRED TIMES NO!
(Why does Kay Thompson win men's hearts and refuse to marry?). .. ... Dorofhy Brooks 40

DON'T DARE CALL ME THATI
(Marian and Jim Jordan, radio's Fibber McGee and Molly, disclose a secret) Jerry Maxwe" 43

IF ONLY THEY HADN'T LAUGHED!I
(The trick of fate that made Phil Baker what he is today)...................... Ruth Geri 44

SENSATION ON THE AIR
(Should scandal be part of radio fare? Gabriel Heatter speaks his mind). . Miriam Rogers 46

LOVE FOUND A WAY

(Harrv Von Zell found success but no happiness, until—)................ Miriam GibSOn 50
SPECIAL FEATURES AND DEPARTMENTS
Distinguished Service Award....... 6 In the Radio Spotlight............ 26
Board of Review........e.o....... 8 Between Broadcasts.... ... .. . 34
Keep Young and Beautiful......... 10 Ranch Revelry............. .... . 49
Radio Laughs.................... 12 Radio Goes Hollywood......... . 48
She Wears What She Likes... . . 14 The Radio Hostess. .. .. . 53
Radio Ramblings................. 18 Nothing But the Truth............. .. 74
Dialing Califomia................. 108

Cover by EARL CHRISTY

Radio Stars published monthly and copyrighted, 1936. by Dell iublishing Co.. Inc. Ofee of pultlicatlon at \Wash-
inston and South .Avenues, Dunellen. N. J.  Exccutive and editorlal offices, 149 Madison Avenue. New Y N.Y.

Cd Yurk, N,
Chicago advertising office. 360 North Michigan Ave. George Delacorte, Jr.. Pres.; I1l. Meyer, Viee-Pres.; J. Ired

Henry, Viee-Pres.; M. Delacorte, Sec’'y. Vol 9, No. 2, November, 1438, printed in 1". 8. A. Slngle wpi brice 1t
cents. Subseription price in the Unlted States and (‘anada $1.00 a year; Foreign Subscrintion $2 00 a year. Entered a-
second-cluss matter Aukust 5. 1932, at the I'oot Office at Dunellen. N, )., under the act of March 3, 1370, The publisher

accepts nu resbonsibility for the return of unsolicited murerlal.
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EXPLAINING THE RATINGS

The Board of Review bases its percentages
on the assumption that all radio programs
are divided into four basic parts: material,
artists, presentation and announcements,
each consisting of 25% and making the
perfect program of 100%. These ratings
are a consensus of opinions of our Board
of Review and do not necessarily agree
with the editorial opinion of Rapio Stars
Magazine. Programs outstanding as to
artists and material, often suffer because
of poor presentation or exaggerated com-
mercial announcements. There have been
many changes in program for the summer
months. The Board reviewed as many of
the current major programs as it possibly
could before this issue went to press.

70. AMERICAN PAGEANT OF YOUTH ....57.4
NBC 12:00 Noon EST Sun.

71. KATE SMITH'S BAND ... ............. 57.3
CBS 7:30 P’M. EST Tues. Thur.

72. NATIONAL BARN DANCE .56.0
NBC 9:30 P.M. EST Sat.; NBC 8:00 PM.
PST Sat.

73. UNCLE EZRA'S RADIO STATION...... 56.0

NBC 7:15 P.M. EST M-W-F

74. THE FLYING RED HORSE TAVERN ..55.8
CBS 8:00 P.M. EST Fri.

75. EDWARD MACHUGH, THE GOSPEL
SINGER .. ....... .................. 55.8
NBC 11:45 A M. EST M-T-W-T-F

76. SPORT PARADE—THORNTON FISHER 55.6
NBC 7:45 ''M. EST Nat.

77. SALT LAKE CITY TABERNACLE AND

ORGAN .. ... ... ... ..55.0
CBS 11:30 A M. EST Sun.

78. WILDERNESS ROAD .. ........... 55.0
CBS 5:45 P.M. EST M-T-W-T-F

79. BOBBY BENSON  ..... ........55.0

CBS 6:15 P.M. EST V

80. GREATER SlNCLAlR MlNSTRELS ...54.6
NBC 9:.00 P.M. EST Mon

81. JUDY STARR AND THE CHARIOTEERS 54.5
CBS 7:30 P.M. EST Mon.

82. TODAY'S CHILDREN .. .. ............. 54.4
NBC 10:45 A M. EST M-T-W-T-F

83. BROADWAY VARIETIES . ........... 54.0
CBS 8:30 P.M. EST Fri.

84. DEATH VALLEY DAYS.. .............. 54.0
NBC 9:00 P.M. EST Thur.

85. PICK ANDPAT ......... ............. 53.3
CBS 8: 30 P.M. EST Mon.; CBS 8:30 P.M.
PST Mo

86. BENNY FIELDS YOUR MINSTREL
MAN §3.2
CBS 7:30 P.M. W-F

87. MUSICAL TOAST—JERRY COOPER,
SALLY SCHERMERHORN, RAY

BLOCK'S ORCHESTRA . ... ...... 50.0
CBS 7:00 P.M. EST Tues.

88. DAVID HARUM . ... ...... ......... 49.8
NBC 11:00 A.M. EST M-T-W-T-F

89.VIC ANDSADE .. ... . . .. .. .48.6

NBC 3:30 P.M. EST M-T-W.T-F: NBC
11:30 AM, ST M-T-W-T-F stations WJZ
WSYR, WLS, WilHaAM

90. EDGAR GUEST IN WELCOME VALLEY 48.6
NBC 8:30 P.M. EST Tues.

91. FIVE STARJONES ... . ... ......... 47.8
NBC 10:15 A M. EST MT-1W-T-F

92. MA PERKINS e e . 47.2
NBC 3:15 P.M. EST M-T-W.T-F

93. UNCLE DON READS THE FUNNIES. 46.7
MBS 0:00 P M.EST M-T-W.T-F, Noon Sun.

84. RENFREW OF THE MOUNTED. . .46.0
CBS 0:45 P.M. ST M-T-W-T-F; CBS §:15
PAM. PST M-T-W.T-F

95. LITTLE ORPHAN ANNIE.
NBC 5:45 P.M.EST M-T-W.T-F

RADIO STARS

C%Wat are the
8 "MUSTS" doctors

demand of a laxative

oUR doctor’s deepest concern is your
liealth. And any medicinal product
even remotely connected with your health
assumes great importance in his mind.
You will discover, for instance, that
physicians have a definite standard of re-
quirements for a laxative before giving it
their approval. Read these 8 points care-
fully. They are very important.

WHAT DOCTORS REQUIRE OF A LAXATIVE:

It should be dependable.

It should be mild and gentle.

It should be thorough.

Its merit should be proven by the test of
time.

It should not form a habit.

It should not over-act.

It should not cause stomach pain-~.

It should nat nauseate, or upset digestion.

EX-LAX MEETS THE DOCTOR'S
REQUIREMENTS

Ex-Lax checks on every point the doctor
looks for in a laxative. Not merely on one
or two. But on all the points that the med-
ical profession includes in its code. You
can have no better proof of the confidence
Ex-Lax enjoys than the fact that manv
physicians usc it in their own homes.

When Nature forgets=—
remember

EX-LAX

THE ORIGINAL CHOCOLATED LAXATIVE

wWWww.americanradiohistorv.com

For over 30 years mothers and grand-
mothers have given Ex-Lax to their chil-
dren. Why? . . . Because the very qual-
itics that make Ex-Lax an ideal laxative
for you are doubly important to a child’s
welfare. Ex-Lax has proved so satisfae-
tory in millions of cases that it has become
the largest-sclling laxative in the world.

CHECK THE DOCTOR'S FINDINGS' YOURSELF

Try Ex-Lax the next time you need a
laxative, and you will see how right the
doctor is. For Ex-Lax is mild and gentle.
It works thoroughly, but without the
slightest discomfort. You'll experience
no stomach pains, no nausea, no weak
“dragged down” feeling. And Ex-Lax will
not form a habit—you don’t have to keep
on increasing the dose to get results.

A REAL PLEASURE TO TAKE

Ex-Lax tastes just like pure, delicious
chocolate . . . so diffcrent from harsh,
nasty-tasting catharties. It’s the perfect
laxative for all—-children and grown-ups
alike. All drug stores have Ex-Lax in
10¢ and 25c sizes. Or if you prefer to try
Ex-Lax at our expense, mail the eoupon.

l— — —TRY EX-LAX AT OUR EXPENSE!— — -
(I’aste this on a penny postcard)

Ix-Tax, Inc,, P. 0. Box 170 ChJRHG
Times-Plaza Station. Drooklyn, N. Y.

I want to try Ex-Lax. Please send free sample.

1
%
o
1)
]
&
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KEEP YOUNG AND BEAUTIFUL

Honey Chile, Bob
Hope's Sleepy-time
Stooge, who really is
Margaret Johnson,
faithfully follows
a cleansing routine
every night before
she goes to sleep.

A special make-up
scarf, whisked over
your dress, makes
Zour powdering and
rushing a pleasure,
says Honey Chile.
The scarf snaps on
one shoulder.

BEAUTY HINTS FROM BOB HOPE'S

HONEY

CHILE — THE BLUEBONNET GLAMOUR CIRL

IT’S smart to be lazy, says Honey Chile, and we believe
her. IFor Honey Chile to you, and Margaret Johnson to
her Texan family, has laziness down to a fine art. She
actually puts it to work for her, in keeping “voung and
beautiful.”

Yes. ma'am, Honey Chile may claim to be one of the
laziest gals south of the Mason-Dixon line, hut we claim
that she is also one of the loveliest.  She is a tall. willowy
blonde, with honev-colored hair, the proverbial Southern
belle’s peaches-and-cream complexion, and eves a deeper
blue than a whole field of Texas bluehonnets.  Inciden-
tallv. she flew to Dallas, Texas, recently to reign as Queen
of the Bluebonnets at the Texas Centennial, which is our
idea of the perfect job for Foney Chile. next to heing
Bob Hope’s stooge in The Atlantic Fawily.

There is a radiance about this dimpled, laughter-loving
Honey Chile which reminds me of the definition of glam-
our given by a famous Hollywood director. He said: "1I'm
going to take the poetic license of Carl Sandburg, who
defined poetry as a svnthesis of hyvacinths and biscuits; 1
sayv that glamour is a synthesis of sunshine and laughter.”

But we were back where glamour began with a yawn.
Honey Chile has a perfectly grand system for keeping
beautiful and lazy all at the same time. She loves having
her hair brushed and, if put to it, will brush it herself, but
a plan she likes bettersis to have her sister or girl friend
brush it for her, and then she reciprocates by manicuring
the sister’s or girl friend’s nails, which requires less elbow
grease, but more talent. )

Honey Chile’s own nails are meticulously manicured.
She does them herself. She is superstitious, too, about

10

She thinks it is bad luck to wear the
same shade twice in succession! She has a lot of super-
stitions, hut that is the only one she would tell. Mavbe
part of that superstition might be accounted for sub-
consciously, in the fact that she adores bright shades of
polish, and likes an excuse for changing shades as often
as possible.  When we took the photographs, she was
wearing a rust shade of polish which blended in beauti-
fully with her peach négligée and the bright ribbon tied
around her bomny blonde hair.  (It's too bad we couldn't
have had color photography in this case.) She was going
to don a dark blue knitted suit with a perky bandana next.
so her next change of nail polish was to he a new bandana
red.

In spite of the fact that Honeyv Chile maintains staunch-
ly that every bone in her hody is lazy. evidence will slip
out now and again that denies it. Take the suit, very
beautifully done. that she knitted herseli : and the evening
gown she showed me. She admits that, as bhefits a
Southern lady, she can *“do anything™ with a needle. From
authoritative hearsay, too, I understand that she can do
right nobly with a skillet and some good old Southern
cooking ideas. In fact, her idea of a perfect day off is to
spend it making pies and things.

Honey Chile is a girl after our own hearts. She loves
to eat. Lspecially Southern smothered chicken! She has
what she calls her lazy way of keeping her figure, never-
theless, because not even Honey Chile can eat her cake
all the time, and have “it”, too. Her way is very simple.
You can follow it. too. s soon as she gets up in the
morning. she has a large glass of orange juice. Then all

her nail polish!

WWW americanradiohistorv. com
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Milk and sleep are Honey
Chile's only recipe for keep-

ing young and beautiful.

she has for breakfast is a glass of
milk. You coffee drinkers would no
doubt have to substitute the coffee
for the milk. For lunch, this |
Southern food-lover contents herself
with another glass of milk, and a raw
vegetable salad, or a vegetable plate.
(If you want a non-calorie dressing, '
you reducing gals, here it is. Just
plain mineral oil, plus lemon juice, a ‘
dash of Worcestershire sauce and
maybe a pinch of mustard.) For
dinner, Honey Chile indulges herself, |
Southern smothered chicken and all
but she never takes second helpings,
and she never eats both bread and
potatoes. So you have a shining ex-
ample of will power in the luscious
Honey Chile, who maintains that her
grandfather was a Confederate sol-
dier, “because the food was better.” |
Honey Chile loves milk. And right
here and now we want to squelch the
widespread belief that milk is fatten-
ing. Any food is fattening, if you
have enough of it. Just on calorie
count, for example, you will find that
milk hasn’t nearly the heavy caloric
content that certain other common
foods have. One glass of milk has
only about (Continued on page 63)
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BIRMINGHAM, ALA:

know the Pe'f“’ '

SAYS THIS CHARMING ALABAMA BRIDE

pin care that y
r lovelier—

’ “My skin was never lovelier

amay

gwes .
ks to Cdm“y' sincerely v )
thanks ey Hil da Wade >y
¢ /: 5
(Mrs. Frank E. Wade)
August 51 1936 *

[ lXLDA waDE is even Jovelier than
her picture. This gracious bride
has a perfect complexion—smooth,
clear, fresh. “A tribute to Camay’s
excellent care,” she says.

Your skin, too, should have
Camay’s perfect care. For Camay
has a mild, gentle way of bringing
out the true loveliness of your com-
plexion. Camay’screamy,rich lather
soothes the skin. Camay’s tiny bub-
bles work energetically — cleansing

wWWwWwW.americanradiohistorv.com

right down to every pore.In notime

at all, your skin will have a loveli-
ness all the world can admire.
The magic of Camay ? Its muld-
ness. Camay is definitely, provably
milder than other leading beauty
soaps. Try Camay today. Order half
a dozen cakes. Its price is very low.

Let Camay bring your loveliness to light.
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GET rid of blemishes, spots and pimples.
Give your arms, your throat, your
shoulders—as well as your face—the radiant,
youthful beauty that men admire so much.

Disfiguring eruptions vanish magically if you
remove their real cause. And the cause in thou-
sands of cases—perhaps in yours—is poisons
that have accumulated within your body and
tainted your blood.

To win the beauty you want—you must rid
your system of these poisons at once. So do as
thousands have done—and try pleasant-tasting
Yeast Foam Tablets today.

Yeast Foam Tablets are pure, wholesome
yeast—one of the richest known natural sources
of Vitamin B Complex. And this precious natu-
ral food substance works in nature’s own way.
It tends to strengthen and tone intestinal or-
gans—helps rid the body easily and naturally
of poisonous wastes. Then—your skin has the
chance to become truly lovely.

Get Yeast Foam Tablets today. End the fre-
quent cause of ugly blemishes—and strive to
make all your skin enchantingly lovely.

: Ask your druggist forYeast Foam
Tablets today—and refuse
substitutes.

2 / Mail Coupon
w. for Trial Sample
T NORTHWESTERN YEAST CO. |
1750 N. Ashland Av., Chicago, Ill. ¢
Please send FREE TRIAL sample of Yeast Foam :
1
|
|

1

[}

|

: Tablets. (Only 1 sample per family.)  Ardf 11-36

: Name. _____ ... .

| Address . ___________. S |
. i

: Cily oo e State. . __._.__ 1
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TED:
men and women.

L tell you Rudy, | can paint

RUDY: So—jyou’re a portrait painter.

TED: No-—you are ignoramipuss. [
paint MEN on one door and WOMEN on
the other.

(TED BERGMAN on Vallée Vari-
eties.)

>

TIM: Why isn't your mother here
tonight?

IRENE: She’s home singing a duet.

TIM: With whom?

IRENE: With me.

TIM: But youw're here.

IRENE: I know, but I finished first.

(TIM RYAN and IRENE NOB-
LETTE, Jello Program.)
R
JACK: Mary, what do you want to do
with your vacation?
MARY: I'd like to go to Chicago and
see the World’s Fair.
JACK: The World’s Fair!
closed two years ago!
MARY: I told you it wouldn’t last!
(JACK BENNY and MARY LIV-
INGSTONE, Jello Program.)
——

KEN: Youwd be surprised, Fred. All
the girls in my home town don’t want to
marry.

ANNCR: How do vou know?

KEN: I asked them? . .. So, [ came
back yesterday feeling a little blue and
went to sce the “Gold Digyers of 1936.”

ANNCR: You mean the picture?

KEN: No—the Income Tax Depart-
ment ?

(KEN MURRAY, Rinso Program.)

——
I phoned down to the clerk

Why, that

MILTON:
and said: “There's a rat i1 my room.'
And he said: “Sorry, but he’ll have to
come down and register.”

ANXNCR: And did you register Mil-

ton?
(MILTON BERLE, Follies of the
Air.)
——
TED: I am a great Russian lecturer.
STRAIGHT: Did you ever speak before
a large crowd?
TED: Smertainly! I said “Not Guilty!”
STRAIGHT: Not guilty?
TED: I said it . . . but the jury didn’t.
(TEDDY BERGMAN, Vallée V arieties.)
-

FRED: I'm sure gonna miss Maw
around here. I reckon I won’t do much
eatin’.

JACK: You ain’t aimin’ to let your

grief interfere with yow're eatin’?
FRED: ’Taint that . .. Maw's took

our teeth!
(FRED ALLEN and JACK SMART,
Town Hall Tonight.)

www americanradiohistorv com
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WILLIE: Wanna buy a sweepstakes
ticket?
GENE: Yeah—how much?

WILLIE: Twenty cents.
GENE: Tuwenty cents! [ thought they
cost two dollars apicce.

WILLIE: They do.

GENE: Then how can you sell ‘em
for twenty cents?

WILLIE: Easy. You sce, the race

was last week!
(WILLIE and EUGENE HOWARD,
Folies de Paree.)

-

PHIL: Good morning, Agnes. I would
have been here earlier, but I took the
elevator to the fortieth floor.

AGNES: But Phil, our studio is on
the third floor.
PHIL: I know ... I like to slide

down banisters.
(PHIL BAKER, Gulf Program.)

——

BOB: My uncle went to see Pagliacci in
Little Rock once, and went out and asked
for his money back because he wasn’t goin’
to pay his good money to have a fellow
laugh at him for ten minutes. When the
management saw him they gave him his
money, because they knew that tenor wasn’t
just singin’ a song!

(BOB BURNS, Kraft Music Hall.)

TIM:
night, but I notice you're wearing one
black shoe and one brown one.

Say, Irene, you look swell to-

IRENE: Isn’t that funny? My sister
had the same trouble this morning!

(TIM RYAN and [RENE NOB-
LETTE, Jello Program.)

——
OSWALD: I fell on my gun and the
gun went off.
KEN: Yes?

OSWALD: Yes ... the bullet went in
my chest and came out of my back.
KEN: Wait a minute . . . you can't
tell me that the bullet went in your chest
and came out your back ... why, it would
go through your heart and kill you!
OSWALD: Oh, no!

KEN: Why not?
OSWALD: My heart was in my
mouth !

(KEN MURRAY, Rinso Program.)
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- LAUGH

CHEERILY: It is so cute to watch the [

Selected Snickers from Popular

Programs

mamma kangaroos as they carry their
young around in their pouches.
) Y';AHBUT: What if they get indiges-
tion?

CHEERILY: Why? What do you
mean?

YAHBUT: Can’t keep anything on
their stomachs?

(YAHBUT and CHEERILY, Vallée

. Varieties.)

| FRED: How are things at your cousin’s
corset shop, Portland?

PORTLAND: She closed up her corset
shop. It turned out to be a bloomer.

FRED: She closed it in the knicker time,
eh?

(FRED ALLEN and PORTLAND
HOFFA, Town Hall Tonight.)

-

FIGGSBOTTLE: Can you yemember
when vou were born?

FISHFACE: | was just a baby then
—how could I remember?

(FISHFACE and FIGGSBOTTLE,
N.B.C)

A
MILTON: In my hotel, rooms are
one dollar and up . . . One dollar and
youw're up all night!
(MILTON BERLE, Follies of the
Air.)

PORTLAND: Why are they building
boats so big these days?
FRED: I don’t know . . . unless it’s to

bring over more sweepstakes tickets.
(FRED ALLEN, Town Hall Tonight.)

—o

WILLIE: You know, Gene, I've got
a lucky charm that keeps me from going
broke.

GENE: Nonsense, I don't believe in
lucky charms.

WILLIE: I know what I know! With
my charm [’ll always have money in my
pocket.

GENE: What is this charm?

WILLIE: A hundred-dollar gold piece!

(WILLIE and EUGENE HOWARD,
Folies de Paree.)

(Continued on page 106)
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show up « Powdery”

make it stay fresh
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HE glamour of eéxquisite

finger tips may be yours
for so little with Chic. This lux-
urious quality polish in an artistic
oversized bottle is a real economy
to use. It’s the perfect polish —
easy to apply and long wearing.
With Chic only 10c you'll want
several shades to highlight any"
mood—grave or gay—as you wish.
Chic polish is obtainable in either
transparent or creme. Chic Pol-
ish Remover—plain, or oily for
brittle nails, makes a change of
polish utterly simple. Chic Cuticle
Remover completes a perfect five
minute mantcure at your own
dressing table.

Chic Manicure Requisites are
so!d in all Five cnd Ten Cent

Stores at 10c each.

14
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Gladys Swarthout
shows Fall smartness in
gray wool stripes,
with brown accessories.

BY ELIZABETH
ELLIS

GLADYS SWARTHOUT is back

| in Hollywood, which means that all
{ you who are her screen and radio

fans will be able to feast your eyes
upon her once again and can tune
your ears to her charming voice.

She is busy making Champagne
Waltz, but she will find time, off-
screen, to satisfy the demands of her
air fans as well. To me, Gladys is
the true example of that very over-
worked description “A typical Ameri-
can.” Not only in her perfectly
groomed good looks, but in her per-
sonality and the perseverance be-
hind it. She has worked hard to
achieve a three-fold fame, in opera,
screen and radio. She doesn’t affect
a foreign exoticism, instead she is
animated and interesting-looking in
that special way which makes Ameri-
can women distinctive the world over.
She is lovely-looking but, quite aside

Misty tulle for evening wear, with
the daisy motif that is one of
Gladys Swarthout's preferences. You
will see this in Champagne Waltz.

A typical Swarthout effect.
Chic  homespun jacket of
green, brown and beige, and
flaring beige tweed skirt.

(e

' Glamorous Gladys Swarthout in a fas

www.americanradiohistorv.com
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SHE LIKEN .

ey @md)/ p&w’:& ./ \

A BODY BEAUTIFUL with
the LINIT BEAUTY BATH

Just dissolve some Linit in a-tub of warm water
and bathe as usual. After drying, feel your skin —
it will be delightfully smooth and soft — And the

Linit bath does away with the damp or semi-dry
feeling of the skin that usually follows an ordinary
bath ... Make it a habit to take
a Linit Beauty Bath and join the

many thousands of women wh

) daily enjoy its refreshing luxury.
\ Linit ts also unequalled

for all fine laundering.

Another suit of beige and
gray blended wool, with a
peaked-crown hat of gray
and a matching pouch bag.

from that great asset, she has a
smartness and vivacity that is within |
the easy reach of every one of you.
Gladys is a home-grown product that
all of us can be proud to copy! |

The Swarthout wardrobe always is |
an interesting one and especially so
in this current season of changing
silhouette and detail. In color, her
clothes are adapted to the California
brand of a milder fall and winter,
but in lines and details, they are just
what all of us will be looking for to
wear through the Indian summer |
days of October and, later, snuggly
hidden beneath our heavy topcoats.

Gladys, like so many Hollywood
stars, 1s a suit fiend. Spring and
fall she adds several new ones to her
already large wardrobe. While her
suits are tailored, they usually have
some trick to the cut that gives them
a feminine silhouette. Often she
chooses the same material as her
husband’s suits for her own favorite
skirts and jackets. She has her
skirts tailored in a certain way that
makes them keep a perfect shape.
She likes (Continued on page 86)

cinating fall outfit

www americanradiohistorv com
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RADIO RAMBLINGY

Jack Benny

Tales, tall or short, as you like

them, from the broadcasting byways

Autumn greetings!

Comes now the seasonal change.
The frost on the pumpkin and the
corn—if any—in the shock. The
new-lit leaf. New zest in the air.
New radio programs—and old
ones in gay new colors.

-

There’s the new stream-lined
Show Boat, presenting one of the
largest regular casts on the air.
Helen Jepson is the soprano star.
And how do you like its new
comedian, Horace Nimble? He's
Sam Hearn, and formerly was
Schlepperman, with Jack Benny.

-

Helen Hayes comes back in a
new dramatic series, Monday
nights. And the Firestone con-
certs once more star Richard
Crooks. . . . Guy Lombardo and
his Royal Canadians start a second
season at the Roosevelt Grill. . . .
Nelson Eddy begins his weekly
program for Vick’s. . . . Marion
Talley changes her program
schedule to Sundays, 5:30 EST
on the NBC-Red Network. . . .
Walter Winchell returns to the
Jergens program. .

Below, Sing Me a Love Song—Zasu
Pitts, James Melton, Patricia Ellis.

www.americanradiohistorv.com

We can’t begin to list all the ex-
citing offerings that beckon us to
the dials this season. Omnly one
thing shows no weicome change—
the commercial announcements!

——
“TIGER, TIGER!

“Burning bright, in the forests
of the night,” those commercial
announcements still remain a
menace to enthusiasm for radio
entertainment.  Just when the
program is in full swing, the mood
pleasantly established, comes an
abrupt break—the killer is stalk-
ing its prey! Quickly the illusion
is slain. . . Perhaps it can be
restored in the next few minutes
—more often it is past rescuing.
And the destruction of illusion is
not even mercifully brief. It is
plaved with, tossed and tortured.
wearied to death!

——
We can’t quarrel with the spon-
sors’ purpose to present their
products. But in the right places,
and with a little more restraint.
. . Why can’t they all get to-
gether and take this matter up?
Bring illusion back alive!

(Continued on page 97)

Ethel Barrymore, First Lady of the
American Stage, with Ben Bernie.
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IT'S FUN to be outdoors
but no kindness to your
skin. Face and hands
lose their niceness—get
coarse, dry, and rough
Smooth them-—sooner

with Hinds. lts pre-
cious softeners soak into
skin—stay there too
Your skin wins back
lasting smoothness
not just a half hour’s
slickness. Try Hinds in
the 50c size with the
new, free onc-picce dis-
penser. Read all about
it below.

(left) SOFT HANDS are
sweet music to his
cager touch. Keep
yours in the very-
much-wanted class
—by using Hinds. It
isn't watery. Every
rich, creamy drop
works better—soft-
ening and whitening
dry, red skin.

BRIDE CRIES over burnt V|
bacon, kitchen hands! So
much to do—only two
hands to do it with—and
both those hands getting
“sick and tired.’” Skin so
dry, it's cracking. Natural
softness dried out by oven-
heat and soapy work! Put
softness back again with
Hinds. It's quicker-acting
—not watery. Every creamy
drop does good!

IN HOT WATER and our—all day long. Hands
pucker up, chap and crack. Put softness back
into your hands with Hinds. Its prectous lubri
cants soak into dry abused skin, restoring nat
ural smoothness—not just a surface slickness
Hands freshen up with a sweet smell, a cool
soft look. Use Hinds regularly. It’s creamy
not watery. Every drop works!

FREE The first. One-Piece DISPENSER
IN THE STORES NOW'!
The new perfect 1-piece lotion dispenser! Free on
the Hinds 50c-size bottle! Ready to use. Nothing
to take apart or put together. Works instantly
Simply turn bottle upside down—press—out comes
Hinds quicker-acting lotion! Every drop creamy-

not watery. Keeps your hands fecling good, look
ing grand! Hinds comes in $1, 50c, 25¢, and 10c sizes.

Covyright, 1936, Lehn & Fink Products Corporation

i N ]) b > Quicker-Adtiac... Nt Wate

HONEY AND ALMOND CREAM
19
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UST the other day we asked ourself:
“What about glamour on the air?”

“Is 1t possible,” we wondered, “to take a
glamour girl from the screen, put her on
a regular radio program and recapfure that
same elusive something which the lady possesses in
pictures?”” We decided to ask for opinions on this,
from people who should know.

First, of course, we must pick our glamour girl.
Hollywood, glamour’s major stronghald, has two out-
standing examples. Ask the man on the street and
he’ll tell you Garbo and Dietrich. Well, Garbo won'’t
talk—there are days when she doesn’t even speak to
herself—and since talk, or sound effects of some kind,
are essential to radio, our subject will be Marlenes
Dietrich.

Perhaps you heard Marlene with Clark Gable on
the opening program of the Lux Radio. Hour series.
This hour’s sponsors spend thousands of dollars every
week on their program. They can obtain the best—
or at least the most expensive—talent money can buy.
Naturally, they wanted to inaugurate the series in as
auspicious a manner as possible. So—this question
comes up:

Did they engage Marlene Dietrich because she was
a “name” or did they believe her radio histrionics
would add materially to the entertainment value of
the program? We put that question to Cecil B.

- \

;-E ‘m_.' ..

DeMille, one of Hollywood’s pioneer movie .makers,
who directs the Lux shows.

“Of course,” said Mr. DeMille, “for our opening
program we wanted the biggest names we could find.
But that doesn’t imply that we were in the market
for names alone. Entertainment is the keynote of our
program; if we don’t furnish it we can expect no audi-
ence. We selected Marlene Dietrich and Clark Gable
because we felt they .could give our audience the sort
of entertainment to which it is entitled.

“Does Marlene Dietrich’s personality register on the
air? I am definitely of the opinion that it does. For
Marlene not only has glamour of person, she has
glamour of voice. She can express an emotion with
a word. To me, her voice is one of the most glamorous
qualities about her.”

And Mr. DeMille should know his actresses. He
was in Hollywood almost before the town itself ar-
rived. With Jesse Lasky, as far back as 1915, he made
The Squaw Man, a major epic of its day, an enter-
prise which started a brand new California gold rush.
Since those days Hollywood has grown up, pretty faces
have heen wired for sound, matinee idols who stamped
their footprints in the forecourt of Grauman’s Chinese
Theatre have long since been forgotten, but C. B.
DeMille remains one of Hollywood’s most important
personages. Fot that reason alone, one can take his
word as the word of (Continued on page 54)

CAN RADIO
TRANSLATE THE
CHARM OF MAR-
' LENE DIETRICH?
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Marlene Dietrich with Another of the many A desert rendezvous for the hapless
Charles Boyer in The beautiful scenes from lovers in The Garden of Allah, star-
Garden of Allah the same motion picture. ring Marlene Dietrich, with Charles Boyer.

IS\ MARLENES ALLURE
FOR THE EYE ALONE?

BY LEO TOWNSEND
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Dr. Dafoe with the Quintuplets at their wading pool. The babies, from left fo right, are: Yvonne, Marie,

Annette, Emilie, and Cecile. They take to the

“SUPPOSE an epidemic should break out in a neighbor-
hood. . . . They do, sometimes—especially where people
are not over sanitary and careful. . . . What a wonderful
thing it would be, if we could have a community service
radio! Then your doctor could sit right in his office and
give directions to all of the sufferers at once—tell them
what regimen to follow, what precautions to take. . . .”
Dr. Dafoe knocked the ashes from his pipe and nodde
thoughtfully. “To minister to a whole community over
the radio,” he went on, “not only would save the doctor,
but his patients as well. And it would be as efficacious in
large cities as it would in small, scattered communities,
such as ours is here in Callander. Here they live so far
apart, it’s a problem to reach them when the snows set in.

pool in a big way, says the Doctor proudly.

“People,” the Quintuplets’ physician mused, “seldom
follow printed instructions precisely. But the human
voice, from the radio, reaches their hearts, their brains—
calls on their common sense. . . . Reading is not always
believing, but hearing is—especially if it is the doctor
speaking !

“Speaking thus, over the air,” said the grizzled small
man who, on a dismal May morning, two years ago, be-
came world famous, “your doctor, any doctor, may be
able ta save the lives of other babies as the Quintuplets
were saved. If it hadn’t been for radio,” said Dr. Dafoe
with conviction, “the whole present-day happy picture of
the Quintuplets might have been radically changed.” He
looked at me over the top of his spectacles. “Radio,” he

DR. DAFOE NURSES A DREAM OF BEING ABLE
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DAFOE REVEALN

SAVE YOUR
QUINTUPLETS!

RADIO MAY
AS IT DID THE

Wide World Photos

The world-famous country doctor—Dr.
Allan Roy Dafoe of Callander, Ont.,
now to be heard on the Lysol program.

reminded me, “broadcast to the four corners of the earth
this phenomenal birth and made this remote, unknown
seftlement in the lumber region of Canada’s far north the
focus of world interest. To be sure, the press did its
part, but millions who seldom or never saw a newspaper
learned of the event, in their homes or huts or cabins,
from the voice on the air. And the Quintuplets were
adopted by the world. Their preservation and welfare
became a matter of public concern.”

We were sitting 1n the tiny “office” of Dr. Dafoe’s
simple home, in Callander, Ontario, Canada. This was
the office to whiclr he had hurried, half-dressed, in the
middle of that memorable night, and found a trembling
little man who pleaded with him to hasten out to- the

Dr. Dafoe being congratulated b
president of the American Medical Association and Dr. J. C.
Meakins, president of the Canadian Medical Association.

Dr. James S. MclLester,

Dionne farim—some four miles away. The expected baby
was about to arrive—prematurely, and Mrs. Dionne was
very, very ill.

“Only God and Nature could give us any help during
those first few terrible weeks,” Dr. Dafoe continued, “and
they both did. It was no time for talking—only for im-
mediate decisions and action. We had a sick mother and
five premature, under-nourished and barely-breathing
babies on our hands. The parents were poor and had
very little equipment for such extraordinary and criti
cal circumstances. For a long time, there were twenty-
two persons living and stewing and fretting in that little
French Canadian farmhouse. Several of us were desner-
ately fighting to save the lives (Continued on page 68)

TO SERVE A WHOLE COMMUNITY OVER THE AIR
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Clamorous Carole Lombard

would make some startling

changes in our broadcasts!

Carole Lombard

HAVING heard beforehand that she is a young lady
with definite opinions and knowing that she is one of the
most gracious gals in Hollywood, we walked into our
Carole Lombard interview date with head and notebook
held high, in spite of the fact that it was one of those
Mondays when you wake up wondering what ever be-
came of Sunday.

Radio is a fine thing, we thought tp ourself, even on
this bluest of all possible Mondays and Carole Lombard
is a fine girl. In fact, anyone who submits herself to the
ordeal of an interview on Monday, any Monday, is not
only fine and beautiful—she is positively astounding. And
we'll fight the man who says she isn’t—only not on a
Monday, if you don’t mind.

By the time we had run all this through our so-called
mind we found ourself seated in the Lombard dressing
room, reaching for the Lombard cigarettes. (It is an
unwritten law, strictly adhered to, that no interviewer
smokes his own. He just sits there, mooching and listen-
ing. They whisper of a case, several years ago, when a
writer new to Hollywood actually bought a drink for the
interviewee. Naturally, he was promptly tossed out of
the press club, shorn of his credentials, and shot the next
morning at sunrise.)

Now that we all know how interviews are conducted,
and who pays, let’s get on with this one.

“I understand from the first paragraph that you’re a
young lady with definite opinions,” we began. “Do you
suppose you could tell your public what you'd do if you
suddenly found yourself ruler of the air waves?”

“My first definite opinion,” said the lovely Miss L., “is
that I shouldn’t care to inherit that throne. Of course if
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WILFRED

HEALY

... IF RADI0 WERE
UNDER CAROLE'S THUMB

it were forced on me and the salary were okay, I'd start
right at home and do something about guest programs.

“With four or five national radio hours emanating from
Hollywood using picture personalities as guest stars, it
seems highly implausible to me that the sponsors can dig
up enough good material with which to surround all their
expensive talent.

“For instance, I've had several offers to appear and so
far I've turned them all down, simply because I haven’t
found a suitable vehicle. I don’t like radio versions of
last year’s pictures, because I don’t think people want to
hear a rehash of something they might not have liked in
the first place. A good radio dramatization of a current
picture, if that picture lends itself to radio adaptation, is
swell, but in my own case, The Princess Comes Across
is the only one of my recent pictures which would fit radio
requirements. My Man Godfrey is a good comedy and
screen audiences like it, but I'm sure that kind of comedy
on the air would sound like something just out of Major
Bowes.”

Carole Lombard, as you might well imagine, prefers
comedy to any other type of radio program. She wouldn’t
be averse to doing a comedy series herself if the right
script and the right offer came along. Anyone who saw
her grand Garbo impersonation in The Prinsess Comes
Across knows what Carole can do with comedy. She was
so good in that réle that a haughty foreign star on her
own lot—Paramount—held a private showing of the pic-
ture just to make sure it was Garbo Carole was mimicking.

“With radio under my thumb I would proclaim Jack
Benny as my favorite comedian,” Miss L.ombard con-
tinued. “His delivery is perfect, his diction is smooth

and he’s a natural master of ceremonies. Besides, he
advertises his sponsor’s product in the most painless
method possible. For instance, I never touch Jell-O, but
I buy loads of it simpl{ because of Jack Benny.

“One of the major faults witk radio programs is that
there is not enough painless propaganda. That, of course,
will all be changed when I'm queen of the air. One of the
first of my royal edicts will be this: Every sponsor in the
country will listen to a command performance of Fred
Waring’s Ford show. That’s my Utopia of all radio
programs. The music is swell, the program has vitality
and Mr. Ford mentions his product only twice in the en-
tire session. ‘Watch the Fords go by’ tells just as much
about a product as an announcer's saccharine speech about
the tremendous merits of so-and-so’s salad dressing, and,
as I menzioned before, it’s painless. At this moment, for
instance, I have a garage full of Fords and I'll bet you
can ransack the house for even a drop of so-and-so’s high
pressurec salad dressing.

“If I were ruler of the air, I would certainly add Fred
Allen to the list of my favorite court jesters. His pro-
grams arz fresh and, aside from his amateurs, very funny.
Offhand, I can’t think of any radio comedians who can
be classed with Benny and Allen. They are, to coin a
word, tesrific.”

There are other programs which would also win regal
favor. For instance:

The Hollywood Hotel program. Miss Lombard has
appeared on it twice, doing radio versions of her current
screen hits. She particularly admires Bill Bacher, the
program’s director, for his knowledge of radio and his
ability to get the utmost out of (Continued on page 98)
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Dorothy La-
mour, Para-
mount's Girl
of theJungle.

brLiomn .
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ARE GUENT STARY
A NECESSARY EVIL ?

Would some radio programs be more entertaining if high-
priced indifferent "visiting firemen” were excluded?
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Kate Smith is a new recruit
to the ranks of those who pay
exorbitantly for gquest stars.

They had a lot of guests come to the house one night,
Bob (Bazooka) Burns recounted in his engaging drawl.
They didw’t have room to put ’em all up. So Pop went
outside.

It was a mighty cold night and by and by the folks got
kinda worried about Pop. They went looking for him
and found him out in the barn, under a wagon. He was
shivering till his teeth clicked.

“Cain’t we do something ter make yer more comfort-
able, Pop?” they asked him.

“Well,” Pop said, “yer might throw on andther wagon.”

WE HEARD Bob tell this story on Bing Crosby’s Kraft
Music Hall program—and we couldn’t help drawing a
deadly parallel.

In just this selfsame fashion the radio programs troop
home with their glittering guests—guests whose very
names imply exorbitant remuneration—clamoring for ac-
commodation for them at the expense of the whole radio
family. And Pop—and Brother and Sister, too—are
crowded out in the cold.

There’s not even an extra wagon to throw over them.
All the wagons are hitched to the stars!

It just doesn’t make sense! It doesn’t make good radio
entertainment nor good radio entertainers. We believe
that radio should, as it did in its early days, develop its
own artists.

William Lohr, president of the National Broadcasting

“ompany, supports our contention.
“This guest-star craze,” said Mr. Lohr, “has got to stop.

It’s not making successful radio programs. It’s not
pleasing the public. It’s not satisfying the sponsors. The
sponsors are paying out extravagant sums for something
that doesn’t sell their product. They don't like it.

“Radio programs,” he reiterated, “are defeating their
own ends, with this influx of guest stars—all of them
costing a great deal of money. All of them contributing
little of entertainment value. All of them alien to the
sphere in which they suddenly find themselves. Shoul-
dering aside talented folk who might become genuine
radio artists.”

It’s a curious feature of our psychology, that we all try
to be just like everybody else, instead of seeking ways
to be different, to achieve something original, unique.
If one stage play featuring an erring husband or wife is
a hit, we will have a baker’s dozen of such. If a movie
dealing with the more naive period of our history grosses
a tidy sum, out come all the films in covered wagons! Or
they’re all concerned with the careers of crooks. Or all
gunning with G-Men.

And if one radio program puts on a guest star, all radio
programs must have guest stars!

Listening to a series of radio programs, one is im-
pressed with a sense of repetition, of ennui, or growing
distaste. There is Kate Smith’s program. . . . Having
rounded up all discoverable champions, she now hunts
notables in any line. Arthur Hammerstein disinters dead
days with stars his grandfather made famous. Hollywood
Hotel brings on movie biggies—and stars whom we know
and delight in on the screen seem (Continued on page 72)
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Fred presents
his own program
on the air now.
He comes to us,
too, in the new
RKO-Radio movie,
Swing Time, his
sixth co-star-
ring movie with
Ginger Rogers.

WHEN the new Packard show went on the air last month.
it. came under the guiding hand—or is it feet?—of
radio’s newest star. Having achieved considerable fame
on the stage and on the screen, it is only natural that Fred
Astaire should come to radio. In this particular case,
however, radio came to Fred Astaire. And radio hopes
he likes it well enough to stay for awhile.

The Astaire bank account, as you may well imagine,

32
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| He does

FRED ASTAIRE TAKES
OFF! HE SINGS, HE
DANCES, HE BROAD-
CASTS —HE'S TOPS!

is in no need of refurbishing. It’s a streamlined affair
with all the latest improvements—meaning money—and
it took a lot of persuasion to convince Fred Astaire that
an heur a week on the air would add immeasureably to
his own personal happiness.

For an hour a week on the air, to-a performer as thor-
ough and as sincere as Fred Astaire, means many hours
of hard work. He’s not the kind of guy who can grab
his script on the way into the studio, rattle it off and rush
over to the pay window for the fabulous check, Astaire’s
been too many years in show business to think a person-
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ality can click on name only. He knaws a performer is
as good as his last performance, and for that reason you’ll
probably find that the Astaire radio show will turn out
to be one of the smoothest on this fall’s air lanes.

For one thing, it is undoubtedly the biggest one-man
show on the air, for the Astaire duties cover a wide ter-
ritory. He’s not only starring in the show, but has to sing.
go into his dance, and, besides, play the piano. He plays
a couple of other instruments which he can’t remember
off hand, but the minute he thinks of them they’ll get
their moment at the mike.

In addition to the Astaire activities, there is Johnny
Green with the largest band he’s ever put on the air, plus
a group of guest performers each week. In spite of the
fact that the program originates in Hollywood, the guest
performers will not be movie stars doing dramatic skits.
For a Hollywood show such a departure must be looked
upon with horror by the boys who plan the programs
and, perhaps, by the movie stars themselves, who have
been knocking off from one to five thousand dollars each

time they give the public the privilege of hearing them
without seeing them.

“Our plan 1sn’t exactly a new one,” says Fred Astaire,
“but we think it makes for good entertainment. Although
from time to time we’ll have picture stars on our ‘program,
our guests as a rule will be neither stars nor amateurs.
But between those two extremes. there is a farge group
of entertainers here in Hollywood who are good per-
formers and who have something to offer. They’re the
people we’re going to put on our program.”

“A sort of ‘Give the professional a chance’ movement ?”’
I suggested.

“Let’s not call it that,” said Astaire. “I’m not against
amateur shows, for they have brought attention to a num-
ber of persons who otherwise would still be singing their
songs or playing their piccolos in obscurity. On the other
hand, there are experienced performers sitting around in
the same obscurity. We hope to dig them out of their
hiding places.”

Fred Astaire (Continued on page 88,
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Left to right, |
Alma Saunders, -
George White,
Don McNeill and
Peggy Bady. "

b R e

Eddie Duchin
| with Jimmy New-
ell, Gracie Allen
and Gracie's
George Burns.

INFORMAL VIEWS
OF SOME FAVOR-
ITES OF THE AIR

Gertrude Niesen, gla-

morous CBS star, is one

of the most photographed

gids in radio. She has

dark hair and gray-green

eyes and takes her fame
lightly
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Broadcasts

Brunette Barbara La-
Marr, contralto, is heard
several times weekly on
a morning variety Four
over the Mutual network.

/

Joan Marsh, of
The Flying Red
Horse Tavern,
enjeys a restful
ina
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ARE THESE STORIES OF

IS life with all its jumbled elements of starkness and
pathos and humor and tragedy, as presented on the Good
Will Court, the thing you listeners want in the way
of radio entertainment? Whether or not Chase and San-
born has picked a worthy successor to Major Bowes and
his Amateur Hour " is. now being decided by you
listeners.
A year ago it was the Major and his amateurs every:
B Y one was talking about. Starting on one of the smaller
New York stations, this program was snapped up by
Chase and Sanborn and given the coveted eight to nine
Elizabe t h  hour on Sunday evening. The hour which statistics prove
to be the one in which most people tune in their radios
B h and settle back to be entertained. Now the Good Will
€nneche (outhas taken the Major’s place on this important/ NBC
hour.
Petersen Like the Amateur Hour, the Good Will Court won
its popularity on a small New York station. Like the
Amateur Hour its principal actors come to you with no
stage experience, no recognized atting talent, no box
office appeal, no salaries. Like the Amateur Hour it un-

“THE GOOD WILL

www.americanradiohistorv.com
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HUMAN SUFFERING ENTERTAINING RADIO FARE?

folds itself without benefit of script ar gag writers.

But will it achieve the popularity of its predecessor,
the Major and his amateurs

A. L. Alexander who is the mediator for the Good Will
Court believes it will.

“The Good Will Court begins where the Amateur
Hour stopped,” he said. “You might add that I am reluc-
tant to make a comparison but our program shows the
end of the story, the other the beginming and 1 feel that
everybody is more curious concerning the end of a story
than they are concerning the beginning.”

But of course it is you listeners who will decide if
this program, based as it is on the broad cross-section of
life itself, is here to stay.

It was an absorbing experience watching the program
unfold. Sitting in straight-backed wooden chairs were
the twenty-odd people who had come to this court of
the air for guidance. Most of them shabby, some tragic-
eyed, some jaunty and a little excited at the prospect of
telling their stories over the radio and all of them in
trouble of some sort. Real trouble in some cases, only fan-

cied in others, minor annoyances and tragic happenings
all brought to the court to be weighed and decided upon.

Sitting at a plain wooden table were two men. They
were the judges invited for that evening to counsel those
seeking help. Jonah J. Goldstein, judge of General Ses-
sions, County of New York, to hear cases involving do-
mestic relations, and J. Raymond Tiffany, former assis-
tant Attorney General and District Court judge of the
State of New Jersey, to listen to those involving civil
litigation.

The first case was called. She was a girl, young and
rather pretty, wearing smoked glasses to further the pro-
tection of privacy the Good Will Court gives to every-
one who comes to it seeking help. A tragic story hers.
A mock marriage and the man wko had betrayed her dis-
appearing shortly afterward and then the baby born to
her and the parents who would not forgive her the dis-
grace she had brought upon herself and them. They
refused to help her in any way and she could not see
her baby starve. So she had a police record. A sordid
one. And now she had reached (Continued on page 89)

COURT ON TRIAL
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FRANK BUCK, who has been rubbing elbows with
death-dealing carnivora for a quarter of a century, and
has pictures to prove it, was warning us of the dangers
of listening to salesmen. Buck would sooner meet a
lion in hand-to-hand conflict, or grapple with a python,
than be stalked by a salesman!

Tune in on Buck, as he sits in his office in the General
Motors Building, overlooking New York’s Columbus
Circle and Central Park. He is far away from the
African veldt or the jungles of Sumatra, but he is ap-
prehensively alert, lest he fall a victim to that scourge of
civilization—the salesman.

“A few years ago,” commented Buck, “I allowed a
smart salesman to talk me into taking a radio receiving
set into the Far East with me. It was against my better
judgment, but better j if any, seems to
melt before the blandishments of a salesman. He told me
that with this radio I would be able to tune in on New
York programs every night.

“The radio was packed, despite the fact that in travel-
ing through the jungles you need every inch of
space and have no room for anything which isn’t strictly
utilitarian.

“When we made our camp deep in the jungles, I had
one of my camera men, who was both a good mechanic
and an expert electrician, set up the radio. He drove a

38
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pipe forty feet into the earth, so as to secure a good
ground for reception.

“Picture our party, now. We are weeks from civ-
ilization, with no way of knowing what is going on in
the outside world. Eagerly we set up the set and eagerly
we await the tuning-in. Will we get a jazz band, baseball
scores or what? The answer, friend, is that we got
nothing—not a peep. Not even the harsh crackle of
static. We'd have been willing to listen to some political
speech, even, but not a sound came out of that radio. And
none ever did, regardless of what electrical tricks my
camera-man tried.”

Buck paused and permitted himself a quiet chuckle.
“Now for the sequel,” he resumed. ‘“About two years
later I was here in New York, idly tuning in a radio. [
happened to hit the commercial plug for a radio set, the
same brand that the convincing salesman had virtually
forced me to lug to the Far East with me.

“And here’s what the announcer was saying :

“‘This 1is the same type of radio which Frank Buck
carried into the jungle with him. And every night when
the explorer was through with his stremuous chases afier
elephants, lions, tigers and what-not. he would relax by
tuning n this set and enjoy the fine programs from New
York, Chicago and Hollywood !

“Now. what can you do with a guy like that?”

www.americanradiohistorv.com
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FRANK BUCK
"BRINGS 'EM
BACK ALIVES
TO OUR HOMES

BY TOM MEANY

Atmospheric conditions in the jun-
gle are such that broadcasts are not
possible yet. Buck once tried to make
one for King Features, while he was
there filming his second picture, Wild
Cargo. King Features cabled him at
Singapore that they wanted him to
make a Christmas broadcast for Sta-
tion WINS.

“The only place in the hills with a
radio station was at Bonbong, in Java,”
explained Buck. “This station was
operated by the Dutch government and
was in touch with Holland. Virtually
all the government business was trans-

acted 77a the radio, but it was net

available for private use.

“The station at Bonbong could reach
Sydney, Australia, and. Sydney was in
almost constant communication with
the big station at Schenectady, New
York.

“It would, however, take all the in-
fluence of King Features to get per-
mission from the Dutch government
to use the (Continued on page 82)

Frank Buck with
some of his many
jungle captives.
The python
trapped himself
by slipping into
the pig-pen and
devouring the
pig. Then he
found himself un-
able to get outl
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KAY THOMPSON

By Dorothy Brooks

, Ka
hompson, is afraid of
arriagel  But still the
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HUNDRED TIMEN NO!

TELLS WHY SHE REFUSES TO SAY YES TO MARRIAGE

SINCE the days when movies were flickery shadows cast
on bedsheets, Hollywood has given the world it girls, and
glamour girls and exotic orchid-girls. Indeed, it has
become a part of our folklore that Hollywood has a
monopoly on that elusive feminine quality called glamour.
But now radio, the screen’s little Cinderella sister, is put-
ting on long dresses. The motion pictures’ loveliest ladies
are being lured to the microphone. And, as a crowning
achievement, radio can now boast her own, her very own,
sophisticated lady—gorgeous, baffling Kay Thompson.
She has out-Hollywooded Hollywood. She has said
“No” a hundred times to a hundred importunate men’s
proposals of marriage. There’s a score for the Garbos,
the Dietrichs, the Lombards to shoot at!

“I’'ve been telling men I don’t want to get married,
ever since I was sixteen,” she confided, waving a fork for
emphasis over a lobster thermidor, “but they just
wouldn’t believe me!”

She sighed prettily—but long exotic lashes dropped
over one eye in an unmistakable wink. There was a
mischievous gleam in the other larkspur blue orb.

“In love? I'm in love all the time! It’s fun! It’s the
salt and pepper of life—and I adore salt and pepper!”
She laughed gaily. “I want my whole life to be highly
seasoned. Oh, I've been in love, all right—but so far,”
she made a rueful move, “I haven’t got beyond the stage
of being in love with love.”

Kay is afraid of marriage. Nothing in the world
ever has frightened her—save boredom. Shé’s appalled
at the thought of seeing, every morning, the same face
across-the breakfast table, of watching the same man put

the same number of lumps of sugar in his coffee

“And I'm not the maternal type, either, I'm afraid,”
she lamented. ;

“Well, how did it happen—ah—all these men—"

“Oh, I know what you’re trying to say,” Kay came to
the rescue. “You mean, if I didn’t want any men, how
did it happen that there always were so many around?

“To begin at the very beginning, I did care about men
—or rather, I did care about having men around. That
was because then I was the official ugly duckling of the
family. My sisters, Blanche and Marion, were both
beauties, but all our relatives used to say: ‘Isn’t it a
shame about Kay? When 1 reached the dating age
Blanche was awfully sweet. She always used to make
her date bring along a man, reluctant or otherwise
for me.

“Now I was an independent sort of kid. It made me
mad as a hornet. I wanted to show ’‘em all. And I
saw that, in this man business, if a girl hasn’t beauty,
she’d better learn to use her head. Well, here’s one ex-
ample. When we went to parties, I was always the one
to play the piano while the othters danced. Of course the
ones that danced got the men. So I hit on"this scheme:
I’d sit down at the piano and sing blues. The tempo was
impossible for dancing. Pretty soon all the men would
be grouped around the piano—and the other girls would
be thinking of forming an organization to work for the
repeal of the existing laws governing homicide.

“All of which is highly unimportant, really, except that
it started me off on two definite roads. One led to a sing-
ing career—and the other which (Continued on page 92)
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RANCH REVELRY

LOUISE MASSEY AND THE WESTERNERS ARE HERE!

Above, Louise, Milt Mabie, Henry Auerwater, Larry Above, fime for grub, and, boy, how good that
Wellington, Jim Babcock and Dott and Allan Massey. coffee smellsl Henry and Louise are the cooks.
Below, Larry, DoH, Louise, Allan, and Milt Mabie. Below, who wouldn't yearn for boots and saddlel
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L

SAYS FIBBER (JIM
JORDAN,) OF FIBBER
McGEE AND MOLLY

THERE are some people who can’t eat strawberries with-
out breaking out in a rash and there are others who swell
up like the Hindenburg after tackling a delicacy like
sword-fish. All of which is a round about way of saying
what one of the early philosophers said, back in the days
of crystal sets: “One man’s dish is another man’s poison.”

So it is with the word Miinchausen to Jim Jordan, Fsb-
ber McGee of Fibber McGee and Molly and the husband
of Marian Jordan, who .is Molly of the act, in case you
haven’t guessed. All you have to do to start Jim is to say
Miinchausen! It's like waving a red flag at a bull, or
throwing a slow ball to Jimmy Foxx—you've got to duck
immediately. I found that out!

It was one of those hot nights in Chicago, when even the
air-conditioned studio of NBC, in the Merchants Mart
building. was little help. Marian and Jim Jordan had just
concluded their 66th consecutive Fibber McGee and Moily
program and were killing the four-hour interval, before the

repeat broadcast, by posing for a series of publicity pic-
tures. As I said, and as.the thermometer also said, it was
a hot night and the arduous waits under the glaring Kleig-
lights set up by the studio camera-men weren’t making it
any cooler

Interviewing the radio comics under these conditions
was more than a little difhcult. 1 was trying to squeeze
in a few questions between takes and was getting nowhere
rapidly. Jordan was willing, but tired. I happened to
ask : “How did you come to select the character of a rura!
Miinchausen?” And we were off! It was like dropping
a coin in a slot machine and hitting the jack-pot. The
converszation flowed from Jordan, clear, concise and in-
telligent

“Miinchausen?’ said Jim, “Minchausen! That's one
word I can’t stand. Neither our program nor my character
resembles Jack Pearl’s Baron in any way, shape or form.
I’ve never copied anybody’s style (Continued on page 58)
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Is this the elusive Beetle, shaking hands with Phil?

IF ONLY THEY

By RUTH GERI

IT WAS a social call, pure
and simple. I hadn’t ex-
pected to run into a story;
wasn't looking for one. I
had stumbled through the semi-
darkness of the backstage laby-
rinth in a Philadelphia theater,
found a battered door with a gilt
paper star pasted on its outside.
Two of the star’s points hung
frayed and torn. I knocked and
a shadowy figure in a worn dress-
ing-gown opened the door a cautious
few inches and peeked out. Inside I
saw two other figures perched pre-
cariously on rickety chairs. Hastily I
apologized for the intrusion.
~ “ON, that’s all right. Come on in—
just a couple of friends of mine.”
Phil Baker -threw open the door.
Then as I entered the tiny dressing-
room, one of the visitors arose po-
litely and gave me a seat. Phil in-

trodyced me to the two
youngsters. They were from
a Philadelphia school paper,
and they had been assigned
to interview a visiting celeb-
rity. The senior, a serious-
faced boy of about
thirteen, overcame a
seeming tendency of
his Adam’s apple to
leap up and down and
proceeded where he
had left off at
my interruption.

“Mr. Baker,”
he asked (his
voice a mixture of bass and so-
prano, so, in the dim-lit room,
it might have been two people
speaking); “can you give us
your formula for success?”’

A startled light leaped into Phil’s
sdd eyes. An absent look succeeded it.
His Adam’s apple did acrobatics.

“Success!” he echoed, and looked
through and beyond the two boys. “I
don’t know. You see, I—I never had

Baker and McNaughton (Boettle) toast a new contract.

it”” His voice vibrated sincerity.

The twq youngsters gawked. Their
busy pencils stayed poised in mid-
air. You could read their startled
thoughts. This was a funny manw
Maybe this was a gag. Maybe you
ought to laugh. Phil realized the
consternation into which he had
plunged them. He straightened in his
chair.

“Oh, don’'t mind me, boys. I was
just kidding,” he reassured them
gently. The budding
young reporters, re-
lieved but still puz-
zled, trotted out ten
minutes more of ques-
tions, to which Phil
patiently replied. They
glowed with pride as
they stammered their
thanks and adieux. Phil sent out for
two bottles of sarsaparilla and, while
we drank it from the bottles, kid-
fashion, I started right in to take
him to task.

“What was the big idea,” I de

PHIL BAKER'S WHOLE CAREER WOULD HAVE BEEN
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Phil Baker with his justly famous accordion.

manded, “of kidding those boys like
that? What do you mean, you never
had any success? There 1s a nice
gold star out there on the door, even
if it is torn. In show business,
that,' ‘,,

“Wait a minute. Wait a minute,”
he interrupted. “I wasn’t kidding. I
just wasn’t thinking, I guess—and I
blurted out the truth instead of what
those youngsters wanted me to say.
But that ¢s the truth.”

Now even if you’ve never seen
Phil in person—although most thea-
ter-goers have—certainly you’ve seen
his pictures often enough. You know
those sweetly sad eyes—sort of like
a spaniel’s. (I hope he won’t mind
that!) Well, at any rate, they sud-
denly, if you can imagine
the transfarmation, turned
from soft, sad eyes to
hard, bitter ones.

“Success!” he sneered.
“Baloney! Say, let me tell
you what 1 mean. You
know, I looked that up in

CHANGED AND HE WOULD HAVE BEEN HAPPIER,
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the dictionary once, and I've
never forgotten what it said.
You know what the word ‘suc-
ceed’ means? What the dic-
tionary says?”’

No, I didn’t know that. But
that seemed to be get
ting a little technical.
To succeed was to get
somewhere ; to make a
lot of money ; to be fa-
mous, wasn't it?

“Oh, no. Not at all!
You're 'way off. Here's
what the book says:
‘To obtain one’s wishes
to accomplish something aitempted.’
All right. There you are. 1 haven't
done that yet. Sure, I've made some
dough. But that’s tuck. But
you know what I've always
wanted? Wanted ever since I
was a dirty-faced little kid on
the east side in New York?®
Why, I wanted to be a musi-
cian . And 1 can’t read a
note !”’
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Phil enjoys a cuiet evening with his wite.

HADNT LAUGHED.

He paused to let that
sink in

“l wanted to be a
musician—and 1 can’t
read a note!” He
laughed hollowly. “If
that’s success, they had
better hire a new defi
nition man for the dictionary!
And here’s a funny thing

“Last winter I was at a din
ner where Jascha Heifetz was
the guest of honor. 1 met his
accompanist, Mr. Aarons, and
1 happened to mention to him
that I can’t read music. 1 was
sitting at the piano, playing snatches
of this and that—all by ear, the
way I play everything. ‘Why, Mr.
Baker, that’s a great pity,” he said
‘You have real talent, musiciansiip.
You should learn. It isn’t too
late

“You know, I'd rather have heard
him tell me that than have my spon-
sor give me a raise!”

(Contmued on page 80
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In the Paramount picture,
The Big Broadcast of

1937, Gracie Allen (right)
shines anew. And over be-
yond is Sam Hearn, famous
radio comic, who brightens
the show in the rib-tickling

A GROUP OF STARS

role of Schleppy. Also in the
cast are Jack Benny, Martha
Raye, and others.

FROM PARAMOUNT'S

e run mewe |y ) F §

BROADCAST OF 1937"

Between Gracie Allen and Martha Raye, Bob
Burns (below) doesn't know whether to laugh,
scream, cry for help or yawn. But it's all for a
scene in The Big Broadcast of 1937. And
next beyond is song-maestro Benny Fields, who
recently achieved over-night fame in New York,
via radio and the night clubs. Benny comes
back to Hollywood for a featured rdle in the
new motion picture.

On the opposite page Gracie Allen does her
stuff. Gracie, you know, always gets her man!
This time the somewhat reluctant suitor is Jack
Benny. We're so sorry for poor Jackl But look
at the next picturel One suitor isn't enough for
our Gracie, it would seem! Here she is expos-
ing herself to a couple of Burns|es), Bob, who
has ‘swapped his bazooka for a straw and
George, complete with tails!
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By

THE rise of Harry Von Zell is the
story of a wife’s devotion.

“We were only nineteen when we
were married,” says Harry with an
affectionate glow in his eyes. “We
had met two years before, at a dance
at the Venice Polytechnic High
School. That was in Los Angeles,
California. A friend of my wife’s,
Jeanne Meade, for whom our little
girl is named, introduced us. We
were married on October 20th, 1925,
in a little Methodist Church in Cul-
ver City. Jeanne, and Kenneth de-
Land, now a director at Paramount
Pictures, were our attendants. My
father gave us two hundred dollars
for a wedding gift. We used it to
furnish a two-room apartment.”

Then the Von Zell struggle began.
Harry’s has been no overnight suc-
cess. It has been a hard road with
much heartache. “But Mickey (his
pet name for the missus) always has
been a good sport about my work,”
he quickly explains.

When they were first married,
Harry worked for the Union Pacific
Railroad in California for less than
twenty-five dollars a week. His wife
had a secretarial job to help the fam-
ily finances. His first radio job paid
him ten dollars a week for a fifteen-
minute period, in which he sang,
played the ukelele and did his own
angouncing. His next step took him
to announcing, from seven in the
morning to twelve at night, at thirty-
five dollars a week. He received an
extra five dollars for arriving at the
studio at six A. M. to announce the
opening programs of the day. A
talent contest brought him a spon-
sored program at fifty a week. The
early Paul Whiteman show was his
next step. He finally substituted for
Bing Crosby as singer for a short

WwWwWw.americanradiohistorv.com

S/uccess and happiness
for Harry Von Zell, when

FOUND
WAY ..
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time. During this time Harry also
was manager of the radio station.
His working hours were sixteen
hours a day, including Sunday. He
never saw his baby, except when the
child was asleep!

In 1930, Harry was earning seven-
ty-five dollars a week An agency man
became interested in him, believed
that here was a man who had the
stuff of which success is made. He
brought the Von Zell name to the
attention of a Columbia Broadcast-
ing System official. An offer to join
the staff in New York was made, at
a salary of sixty doilars a week.

At this turning point in his career,
Harry did not know what to do. He
had a wife and a baby less than a
year old. Was it fair to them to
take such a chance? To leave them
in California and go three thousand
miles away? In California he was
buying a house. He had bought a
small car on installments. Would
New York offer the golden egg
which meant financial security for
him and his family?

“It was Mickey who made me de-
cide at that crucial moment,” he
says. “In that fifteen minutes in
which I had to make up my mind,
she made me take the road which
we now are traveling.

“Poor Mickey! That was a ter-
rible moment for her. I would have
to leave her in our home in Califor-
nia, with her sister Beulah who lives
with us, and our baby Kenneth.
Leave her, on a fifteen-minute deci-
sion to earn a salary of sixty dollars
instead of the seventy-five I was
making on the coast. But Mickey
never hesitated.

“*Your future lies in New York,
dear,” she said, ‘and the baby and
I will be all (Continued on page 84)
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Sert Room, The Waldorf- Astoria, New York. " Whether I'm in the
Sert Room of The Waldosf- Astoria—at home—or at the homes of my
friends—I notice that Camels are the favorite.” — Anne C. Rockefeller

Add to the joy of good digestion
by Smoking Camels

EMEMBER the friendly touches that make
| Anne Rockefeller’s dinners so charming.
A simple menu, plenty of Camels. Smoking
Camels, scientists agree, stimulates the flow of
digestive fluids — alkaline digestive fluids that
play such a welcome part in good digestion.
Smoke as many Camels as you wish, during
meals and after. As Frank, head waiter of The
Waldorf’s Sert Room, says: “Excellent food
calls for costlier tobaccos. In the Sert Room,
where discriminating people gather, Camels are
the favorite.” Their delicate flavor gives each
succeeding Camel a never-tiring taste. And,
being mild, Camels never get on your nerves.
Smoke them for digestion’s sake!

Copyright, 1936, R. J.Reynolds Tob. Co.. Winston-Salem. N. C.

FOR DIGESTION'S

S AKE SMOKE

...and her

famous

Dinners”

Miss ANNe C. RocKEFELLER, of the distinguished
New York family, enjoys entertaining in a casual,
unpretentious way—intimate little dinners with a few
friecnds who share her interest in the arts. Good
conversation, unhurried pleasure. ..the menu itself
kept very simple. Just soup and entrée...a pause
for a Camel... followed by a green salad, dessert,
and coffee... with Camels between courses and after
to accent subtle flavors. “Smoking Camels,” Miss
Rockefeller says, “makes the choicest delicacy taste
that much better. They help digestion, too, and bring
a delightful sense of well-being, an at-peace-with-the-
world mnood. When entertaining, 1 always see to it
personally, as a compliment to my guests, that there
are plenty of Camels within their reach.”

istinguished women who prefer

I’s costlier tobaccos:

A few of the d
Came
Miss Mary Byrd, Richmond

i k
Mrs. Thomas M. Carnegie, Jr.. New Yor
: Jr., Wilmington

Mrs. Nicholas Biddle, Philadelphia

Mrs. Powell Cabot, Boston

Mrs. J. Gardner Coolidge, 11, Boston ot
o AMre. Willinm L “ollingsworlh, Je., Los

Mrs. Chiswell Dabney Langhorne, Virginia
\ Mrs. Nicholas G. Penn

Miss Lucy Saunders, New York
New York

Mes. Ernest du Pont,
Angeles

jman, ITT, Daltimore
New York

New York

Mrs. Jasper Morgan,

$frs. Langdon Post,

Mrs. DBrookficld Van Rensselacr,

COSTLIER
TOBACCOS

CAMEL3 ARE MADE FROM
FINER, MORE EXPENSIVE
TORACCOS...TURKISH AND
DOMESTIC...THAN ANY
OTHER POPULAR BRAND,

CAMENLS
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Smart new hot-dish pad of satin-finish aluminum

YOURS FOR 10¢

Act at once—tbis offer good for a
limited time anly!

ere's a hot-dish pad to protect your
H table. So goed-looking, so modern,
you can be proud to use it at your nicest
PllrthS
It's in soft-lustre, satin-finish alumi
num, on a thick felt base. Durable. Some-
thing you'vealways wanted—ata bargain!
Sodon’tdelay. Buy a can of Eagle Brand
Sweetened Condensed Milk—the magic
milk—and send the label and 10c to ad

dress at lower right. Use coupon for con-
venience. You'll want several!

IMPORTANT: This offer is made solely
to acquaint you with Eagle Brand, the
magic milk which turns

difficult cooking into g *a
casy tricks! Imagine
changing plain bread in -

.. . A
todchquuscakcslThmk m’#
of getting gorgeous SE gy APV

chocolate frosting every . yﬁene%d
time! in only 5 min- s
utes

Made in 5 minutes! Fool-proof.
MAGIC CHOCOLATE FROSTING

24 cup cakes.

Change bread to cake!
MAGIC COCONUT STRIPS

Slice day-old white bread, 3, inch thick. Trim off
crusts. Cut into strips ¥ inch by 2 inches long

Spread strips on all sides with Eagle Brand Swect-
encd Condensed Milk, covering well. Then roll in
dry shredded coconut, broken fine. Brown under
broiler at low heat, or toast on fork over coals. It'l]
taste like Angel Food Cake, coconut-frosted

www.americanradiohistorv.com

and one (1) label from Borden’s Eagle Brand
Sweetened Condensed Milk—the Magic Milk

FREE COOKBOOK OF MAGIC, TOO. With hot-
dish pad, you get “'Magic Recipes,’” a whole cock-
tin

salad dressings, ice creams

Money-back Guarantee—To everyone who takes ad

vantage of this opportunt

7ing thi

ACT AT ONCE!

- :
» ‘Fi. Dept. MM-116
; % P. O. Box 60,

e arick St. St
s New York, N. Y.

1%
T rehivll Enclosed is one (
" TSP
IE 3
sh
Ci Sta

If you live in Canada, send one (1) Eagle
Brand label and 10¢ to The Borden Com-
pany, Ltd., Yardley House, Toronto, Ont.
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IT was Webster who said: “There
is nothing so powerful as truth—
and often nothing so strange,” to

which Robert Ripley has added
“and nothing half so interesting!”

With that thought in mind, Bob
has spent the last dozen years or
more collecting incidents and facts
that could be described by such terms
as odd, strange, amazing, phe-
nomenal and even incredible! But
never a one has he used unless he
has on hand indisputable proof of
the truth of his statement.

Because of the interest that the
world at large has taken in these
“truthful phenomena,” Bob has
earned and long held an enviable
place in the public’s offtimes fickle

RADIO STARS

NANCY

Left, a chef
from France
presides in
the kitchen
of Ripley's
country home.

Right, one of
Bob's rare
treasures is
this wooden
bucket from
remote Goust.

affections. Starting his career as a
sports cartoonist, he since has become
one of the most copied artists in the
world and his is one of the most
widely syndicated of newspaper fea-
tures. Not surprising, then, that
now, through the medium of popular
dramatizations of some of the most
interesting of the tales he has to tell,
he also has become one of the best
known names on the air waves.

But interest in his sketches and his
stories should not make us forget
that the man himself is astonishing.
His insatiable curiosity, his ever alert
interest in anything and everything,
the things he knows and the very
way he lives also are a part of the
present day success story that we

w RISSTTAFEL

A POPULAR JAVANESE DISH
REQUIRES 20 WAITERS TO SERVE (T !

WO00D, PRESENTS

"ROBERT L. RIPLEY

L,

“Believe-1t-Or-Not”

as Bob

know
Ripley.
Nor did I overlook the fact—in my
amazement and interest—that my
real duty as Radio Hostess lies in
telling you what Bob likes to eat and
how you can secure recipes for these
unusual dishes of his. You can rest
assured, therefore, that I went into
the subject of his food preferences
most thoroughly and found Bob as
interesting on that question as on all
others. So you’ll find, at the end of
this article, a convenient little coupon
which will bring you a free copy of
this month’s Radio Stars recipe leaf-
let which contains specific directions
for preparing Robert Ripley’s favor-
ite foods. (Continued on page 56)

And, believe it or not, Bob knows some delightful dishes!
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HINTS for the
EYES OF WIVES!

by ﬁa/ne Healh

@ Uniess you have one of the rare hus-
bands who 1s amused to watch mysterious
beauty rites, it’s up to you to join the secret
association of KurLAsH enthusiasts. These
wise ladies keep a little private cache of
Kurrash products and slip away for a few
minutes’ beauty conference with them daily.
Husbands are entranced with the results—
and never know why wives look 1g.wettier.

You can whisk your lashes into KURLASH
($1 at good stores) in a split second. When
they emerge, they’ll be curled back soul-
fully—looking longer and darker, making
your eyes larger. No heat; no cosmetics—
nothing to arouse husbandly suspicions. Do
not hesitate to use these other absolutely un-
delectable KurLAsH products also. Try them
in private . . . ancF give your husband a
BEAUTIFUL surprise today.

e ® Lashtint Compact.
patented mas-
cara case with a
little sponge, ensur-
ing just the right ccn-
sislency to darken
the lashes naturally
without stiffening or
caking them. Water-
roof. In black,
rown or blue. $1.

® Kurlene. Dresses the lashes,
keeps them soft and silky,
darkens them, tends to make
them grow longer and thicker
—and, either alone or mixed
with a little Shadette (not illus-
trated, $1) in a lhage to m?;li
your es, gives the youthful
shinyjn;:ided look that is so
flattering. 50c and $1 sizes.

® Twissors. The_little miracle
tweezer with curved scissor-handles
lets you see to trim brows accu-
rately.

Klvnlusty

Write JANE HEATH for advice about eye beauty. Give
your coloring for personal beauly plan. Address Dept.
MMI11, The Kurlash Company, Rochester, N. Y. The
Kurlash Company of Canada, at Toronto, 3.
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RADIO STARS

IS MARLENE'S ALLURE FOR
THE EYE ALONE?

(Continued from page 21)

one who knows.

The next question we put to Clark
Gable, who co-starred with Marlene on
the Lux program:

“Granted that you were a radio fan,
would you tune in on Marlene Dietrich
if she were on a weekly program?”

“My answer is ‘yes”” said Clark, “if
I didn’t happen to be tied up in front of
a camera, which seems to be my fate
whenever there is something good on the
air. I've never appeared with Miss
Dietrich in pictures, so naturally I watched
her work closely when we did our radio
skit. From where I was standing. Mar-
lene Dietrich has the same vital quality
on the air that she has in person—some-
thing a number of her pictures hasn't
caught.”

And Mr. Gable, too, should know about
glamour. In his meteoric screen career
he has appeared with most of Hollywood's
smouldering sirens. So let's place his
opinion along with Mr. DeMille’s.

We asked Danny Danker, the man he-
hind the Lux program (he produces the
show and signs all the talent) about the
listeners’ reaction to Miss Dietrich.

“We were,” said Mr. Danker, “es-
pecially anxious to hear what our radio
audience had to say about our opening
program. We, who are so close to a
program’s source, sometimes feel that we
don't have the proper perspective for
judging audience reaction. so we read
every letter carefully.

“The vast majority of listeners who
wrote in congratulated us on securing
Marlene Dietrich for the program. Most
of them had heard her on the air for
the first time, and practically all of them
asked that we engage her for another
performance.”

All of this literary hand-clapping for
Marlene must mean that the listeners want
to hear more of her. But our quest was
not yet ended. We still wanted to talk
to the man on the street. Here he is:

He will, of course. remain anonymous.
For want of a worse name we shall call
him Homer J. Quibble.

“Mr. Quibble,” we said, “as a man who
heard Marlene Dietrich on the air, what
is your honest opinion?”

“Frankly,” said Mr. Q.. “my answer is
mostly yes and a little bit no. What
1 mean is this: In her dramatic skit Miss
Dietrich was swell, but I can't say [ liked
her singing of Falling in Love Again.
Her specaking voice has everything, but
her singing either hasn't enough quality
or it simply isn't adjusted to radio re-
quirements.”

Mr. Quibble probably is right about the
Dietrich vocal departments. Her singing,
to those of us who saw as well as heard
her, was highly pleasing. For the unseen
and unseeing audience, however, it needs
more study of radio technique.

Thus the jury has returned, as it were.
a verdict in favor of Marlene. At the
moment, however, she’s not around to
hear it. She and her daughter, Maria,
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Marlene Dietrich has glamour in
her every word, her every breath.

are abroad on a vacation and visiting
Marlene’s husband, Rudolph  Seiber—
which means that the Dietrich radio fans
won't hear the lady's voice on the air-
waves for a month or two, at least. Then
she’ll probably play a return engagement
at the Lux Radio Theatre or on some
other program featuring Hollywood stars.

In the meantime, what would you like
to hear as her next radio vehicle? Her
last, The Legionnaire and the Lady, was
a shortened version of Morocco, a Dietrich
picture of several years ago. Should she
enact a version of one of her other
pictures? Or would you prefer her in
original dramas written for radio?

This is purely personal. but we should
like to hear Marlene put The Bluc Angel
on the air. Made in Germany. it brought
her instant acclaim and led her, of course,
to Hollywood. In The Blue Angel, un-
like some of her more recent pictures,
she was alive. full of the joy of living:
she had a warmth and a compelling qual-
ity about her which won every audience.
Can she repeat that on the air?

Some of Marlene's more recent screen
roles have given us nothing more than
a series of beautiful photographs; they’ve
made her almost an inanimate object—
beautiful but cold and lifeless, and not at
all like the off-screen Dietrich. Actually
she is much more like the Dietrich of
The Blue Angel, and it'is our guess that
Marlene would welcome an opportunity
to prove it to the radio audience.

The answer, in our opinion, is that
some of the glamour girls of Hollywood
can translate their appeal into terms of
radio. while others would doubtless get
themselves tuned off in favor of Uncle
Don or the So-and-So Mountaineers.
Glamour is sometimes only skin deep,
but it must have been born in Marlene
Dietrich, for she has it in her every
word, almost in her every breath.

Everyone admits she’s Hollywood's
most beautiful woman. Everyone says
she has that certain something—they used
to term it & a.; now it's whatever you
want to call it. Whatever it is, it sounds
swell on the networks. So climbh onto the
airwaves, Marlene—unless you're holding
out for television!
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Mrs. Adam K. Luke, Jr.

Laulls that start in your
UNDER SKIN

SINGLE blemish can dim the
freshness of your skin ... make
you look o/der than you are.

A few coarse pores say, “She’s get-
ting on in years”—just as loudly as
lines and wrinkles say it. Stubborn
things—that keep on getting worse
till you learn their real cause and the
real way to treat them.

Deep-skin rousing needed

The truth is, almost all skin faults
get their start, not on the surface,

but in your underskin.

In your underskin are little hidden
glands and cells and blood vessels.
These are the foundation of your
outer skin’s health. The minute they
function poorly, pores begin to clog.
And then blemishes come. Even lines
are really nothing but creasings in
your outer skin, caused by failing
tissues underneath.

But—you can rouse that underskin

to healthy vigor—by the regular use
of Pond’s invigorating

Miss Jane Mellon
“Pomd’s Cold Cream
keeps my ekin soft
and clear — smooths
out little lines.”

I deep-skin treatment.
' Twice daily—for a
fault-free skin

Pond’s Cold Cream goes deep
into the pores. Its specially

processed oils loosen every
particle of dirt. Easy to wipe
it all off.

Now the rousing treatment
-more Pond’s Cold Cream

Wwww.americanradiohistorv.com

says: “Pond’s Cold Cream ceriainly keeps my pores fine.”

briskly patted in. How wonderful it feels.
Blood tingling. Skin glowing . . . and so

much softer! You are waking up that
underskin.

" Aging
faults

2 start here
- The tiny glands, cells,
1 blood vessels which nour-
- ish your outer skin are all
under that dark layer on
top. Keep them active—
and you keep skin faults
away.

Every night, pat in Pond’s Cold Cream to
loosen dirt, make-up. Wipe off. Pat in
more cream briskly — to rouse your under-
skin, keep it working properly, so annoy-
ing little faults can’t age your skin.

Every morning, and during the day, re-
peat this treatment with Pond’s Cold
Cream. Your skin becomes softer every
time—looks younger. And it’s all smooth
for your powder.

SPECIAL 9-TREATMENT TUBE
and 3 other Pond's Beauty Aids

POND’S, Dept. L-128,Clinton, Conn. Rush special tube
of Pond’s Cold Cream, enough for 9 treatments, with
generous samples of 2 other Pond’s Creams and 5 differ-
ent shades of Pond’s Face Powder. 1 enclose 10¢ to cover
postage and packing.

Name. —
Street

City State.
Copyright, 1936, Pond's Extract Company
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“The Queen
Has a
Most Excellent Taste
for Tea’’

OME gracious Victorian lady may

well have ventured such an opin-
ion, for it was known that England’s
great Queen Victoria had had her pri-
vate tea blended specially to her taste
by the famous tea house of the time—
Ridgways (Est. 1836).

Since 1900 all the world has been
able to taste and enjoy Queen Vic-
toria’s private tea—mnow known as
Ridgways “Her Majesty’s Blend”.

For 100 years Ridgways have been
the world’s Foremost Quality Teas.
Today Ridgways offers teas for almost
every taste and purse. The experience
of 100 years, in selecting and blending
fine teas, assures the deliciousness and
quality of the Ridgways Tea you may
choose—

Ridgways Gold Label—100% Orange

Pekoe

Ridgways ‘“Her Majesty’s Blend” (or
“H.M.B.”)

Ridgways § O'Clock—delicious

Ceylon
Darjeeling

Ridgways Orange Label—now in a gen-
erous 10c size

Ridgways Teas

PraiSED THE WoORLD OVER rFoR THEIR FLAVOR
1836 — Ripgways ONe HUNDREDTH YEear — 1936
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THE RADIO HOSTESS

(Continued from page 53)

But before discussing culinary matters 1
want to tell you about the fascinating
house in which our host lives.

Ripley, when not on onc of his trips
to far-off lands, lives on an island in
Long Island Sound, conveniently near to
New York's broadcasting studios and to
his favorite golf courses! Bob has named
his place Bion Island. Just take the first
letters of those now famous words of his,
Belicve-1t-Or-Not, and you'll know the
reason for the name.

The estate is reached by crossing an
ordinary bridge from the mainland, but
in time, I understand, there will be a draw-
bridge to satisfy the owner’s liking for
privacy and the bizarre! As you approach
Bion Island the house, from the outside,
looks for all the world like the prosaic
home of a retired banker. But step in-
side the front door and I guarantee that
your eyes will fairly pop! Then, if you
are lucky enough to have Bob himself as
guide, I'll guarantee further that you are
sure to spend the most absorbing after-
noon of your life—listening to his stories
about the fascinating things that sur-
round you on every side.

The rug in the hall, he would tell you,
is a priceless one froin far-off India. The
lamp above it a most rare example of the
glass and metal work of ancient Spain.
The wood carvings in the Tap Room are
*Primitives’ from darkest Africa. The
tiny mummified head on the side table of
the living-room comes from South Amer-
ica and is the best example of its kind that
Bob has ever found. The buffet in the
dining-roomn is an old hand-carved wood-
en altar, The scarf on the dining-room
table once was a Mohammedan woman’s
veil with a black patch in the centre
which served as a none-too-transparent
face covering for this unknown beauty of
the harem when she walked abroad. The
wooden bucket, filled with good old Amer-
ican cheese popcorn, was originally a milk
pail in Gouse—one of the least known and
least visited spots in the entire world,
situated as it is on a plateau high in the
Pyrennes, with a language that rivals that
of the Basques for tongue twisters.

These are but a few of the countless
strange things I saw, scattered about the
house. Then finally we went into the
Muscum Room and here, indeed, [ felt
like Alice in Wonderland with everything
growing ‘“curiouser and curiouser.”

And as I listened to Bob describe every
item in the fascinating collection which
he has placed in that lovely room with its
star-studded ceiling. I realized more fully
what an inexhaustible well of information
is his mind—from which he can draw at
will whole bucketsful of related and un-
related facts.  Just mention any country
on this globe of ours and he can tell you
some strange tale about its history and its
people. He has visited one hundred and
eighty-five countries, inchiding places like
Djerba and Zara of which I dare say few
of us have heard! In fact, according to
Bob, not many people can even name fifty
countries—believe-it-or-not—so you might
try it out as a brain teaser some time and
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see if he's right.

Ask Bob about food, too, as I did and
he'll surprise you by being equally well
informed, with facts about more strange
native dishes than any mere culinary re-
porter could hope to remember—much less
describe. However [ did take notes on
some of them, which I shall pass on to
you.

But first,
dish,
Stew!

“Wherever you go,” said Ripley, “you
are sure to find that the most tasty and
typical dish of the country you are visit-
ing is the local version of Stew. In
other words it is meat prepared and sea-
soned in a characteristic fashion, placed
in a pot with the vegetables that grow
in that particular region and cooked until
the whole thing is tender. The cooking
vessel may be a three-foot iron one, such
as is used by the gauchos in South Amer-
ica; in which case the Stew would be
called puchero and would be as good as
anything you've ever tasted. Ask for
Ragout in France, Goulash in Hungary,
Sukiyaki  (pronounced Skee-ya-kee by
Bob, if I remember rightly) in Japan—
and it's still Stew! And chances are, the
world over, that it will be fresh and
flavorsome. But don't ask for Chop Suey
in China,”" he added laughing, “for they've
never heard of it!

“In my opinion,” Bob continued, ‘“the
best cooks in the world are the Japanese.
Much charm is added to their foods, too,
because you usually see what you are
going to cat before it is cooked, as it is
prepared right at the table before your
eyes.

“The Chinese also have a deserved
reputation as good cooks. And, of course,
it would be wrong to overlook the French,
It would be particularly foolish of me to
do so because my French chef, Louis,
might -feel slighted by such an omission
on my part! Funny thing, my chef doesn't
talk English and I don’t talk French! Yet
we get along famously., Of course the
love of good food can be expressed with-
out words—an approving smile and a
smack of the lips after a good meal being
a language that is more universally under-
stood than Esperanto could ever hope to
be!

“I'm as curious about the foods of for-
eign countries as I am about their cus-
toms,” Bob went on. "And I'm always
ready to try anything in the food line
once! In Java, for instance. I enjoyed
eating their characteristic dish, called
Rijsttafel. This requires the services of
twenty waiters and consists of a basic
mixture of rice which is brought in on
a large plate. Presently the procession of
waiters appears, each bearing a platter
laden with every conceivable kind of meat
and vegetable.

“As they file past, each transfers some
of his load to your plate, until you have
in front of you a pile of mammoth pro-
portions, consisting of rice, curry, saus-
ages, gravy, chicken, green peppers,
minced meat, fried eggs, beef hash, ba-

let's discuss Bob's favorite
And what do you think that is?
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nanas, fried fish, olives, pickled eggs. beef
stew and cucumbers! The whole thing is
then stirred together vigorously and each
diner is supposed to eat all that is set
before him. This is a formidable task,
indeed, for a novice, although during my
stay in Java [ saw many a dainty Dutch
Miss absorb about half her weight in
Rijsttafel at a single sitting!

“But I never bothered asking for cook-
ing directions,” Bob concluded.

“But haven't you some recipes filed
away in your collection of oddities, that
I might be able to use?” I inquired.

“I imagine we can get a couple of good
ones from the chef,” Bob agreed help-
fully, “that is if you can parles Francais
sufficiently to understand hin. He ought
to be able to give you a good Ragout
recipe and one for French Pancakes—
about the only sweet I cat. Then I'm
sure my secretary can find you some
others in my files. How about Lemon
Soup from Greece? And Bavarian Cab-
bage, cooked with apples, believe-it-or-
not! Or England’s justly famous York-
shire Pudding, which isn't a pudding at
all, if you think of the word as applying
to a dessert. And there is India’s Curry
of Chicken and Rice, which with some
modifications and considerably less curry
will please the average taste.”

You will find the recipes for these very
dishes that Bob mentioned in this month’s
leaflet. All are unusual, it is true, but
none so strange that it would not appeal
to anyone who is not a slave to habhit.

Nor does a single one of them call for
ingredients that could not be found on the
shelves of any well stocked pantry. So
send for your set now—just to bhe differ-
ent! You are sure to enjoy making and
eating these characteristic culinary favor-
ites of India, Greece, England and France.

Included also in this month’'s leaflet are
some amusing food facts culled from Bob
Ripley’s files, which serve as footnotes to
his recipes. These Belicve-I1t-Or-Nots of
Bob’s inspired me to make a somewhat
similar collection—strictly on my own.

The first positive evidence in regard to
cooking equipment dates from Egypt
about 6,000 years ago. Among the paint-
ing on the walls of their rock tombs along
the Nile there are a number illustrating
the preparation of meals. About 1600 B.C,,
the kitchen had become a department
of great importance, as shown by paint-
ings of the royal bakery and kitchen of
Rameses [11.

The Rarbecue of today may be traced
back to Homer's time, when meat was
roasted over the fire in similar style.

The Queen of Sheba included several
camel loads of spices among the gifts
she presented to King Solomon.

Omne fruit supplies the world with two
widely different spices, Mace and Nutmeg.
Mace is the brightly hued inner lining of
the shell and Nutmeg is the seed.

Clove derives its name from the French
word Clon—meaning nail—which describes
its shape.

Rice was considered the symbol of
fertility and happiness in ancient coun-
tries. From this grew our custom of
throwing rice at brides. Rice, in some
parts of the Orient, was and still is the
medium of exchange for debts, taxes and
even wages.

(Continued on page 79)
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GEE,MOM,
THIS TASTES

|
* A delicious quick meal

/'i;

pac

ed full of nourishment

—and it costs less than 3¢ a portion

THEY’RE growing fast, playing hard
— those lively, lovable youngsters
of yours. They’re burning up energy all
day long. They need good, hearty, sat-
isfying food and plenty of it!

Give them Franco-American Spa-
ghetti often. It’s rich in vital food
elements. It supplies, at low cost, body.
building proteins — energy-giving
carbohydrates — valuable vitamins in
its delicious cheese-and-tomato sauce.
Children love it and it's so easy for you
to prepare. No cooking or fussing. Just
heat and bring to the table.

Franco-American 4
SPAGHETTI '
THE KIND WITH THE C(/;;&d

The whole family will enjoy Franco-
American. Its rich, savory cheese-and-
tomato sauce, containing eleven differ-
ent ingredients, makes it taste different
as can be from ordinary ready-cooked
spaghetti. ““It’s far better than I could
make,” women tell us. And costs Zess/

A can is usually no more than ten
cents—Iless than 3¢ a portion. You
couldn’t buy uncooked spaghetti and
all your ingredients and prepare it your-
self for so little. Order Franco-American
Spaghetti from
your grocer today.

GOOD SAUC

MADE BY THE MAKERS OF CAMPBELL'S SOUPS
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COMEDY NOW ~
TRAGEDY LATER

N

)

CLEANS TEETH

Half-way care of the teeth is no
joke, Clean your teeth regularly
but don’t neglect your gums.
Neglected gums invite serious
trouble, dentists will tell you.
Why take that chance? Forhan's
gives double protection. Cleuns
and whitens teeth, and at the
same time safeguards gums.

SAVES GUMS

Forhan’s is different from other
tooth pastes. It was created by
an eminent dental surgeon to do
both jobs. With it you clean and
brighten teeth; and at the same
time you massage gums, just as
so many dentists advise. Get
Forhan's, today. It costs no more
than most ordinary tooth pastes
—yetendsordinaryhalf-waycare.
Also in Canada.

SAFE

BECAUSE
Ir's
EASIEST
TO CLEAN

ASK
YOUR
DOCTOR

Z4 CHECKS BODY ODORS
% SURER, EASIER WAY!

Merwood looks like a compact.
but shoots a fine sipray of in-
stantly deodorizing powder
When pressed between fin-
gers. Harmiess to skin and
fabric. Perfect for purses
, — nothing to spill. At
~ most 10¢ Stores, If un-
obtainable send coupon.

7770744/000( POWDER DEODORANT

8ee that

spray? 1t X
covers

bit otoﬂena

ing surface

like a light,
clingy blan-

ket. it in-
steadof creams,

liquids.

U8B s AL

Merwood Co., Dept. 2-M, 180 N. Wacker Dr., Chicago, IIl.

I'd like to try Merwood — . -
close 10c for retuleu. large :P:en" EoniegDStdorut Sort L

Name. -

Address - - - oo ... [ 7777 R
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DON'T DARE CALL ME THAT!

(Continued from page 43)

vet and I have no intention of starting
now.”

“But, Mr. Jordan,” I protested, “The
Miinchausen stories were published over
one hundred and fifty years ago. You've
got to admit that antedates Jack Pearl.”
1 grinned at him.

“Sure,” he agreed. “l know that and
you know it, but how many radio fans
associate AMiinchausen with a book which
was published in 17857 Aliinchausen and
Pearl are coupled in the betting as far as
radio listeners are concerned. I thought
Jack's program was swell, it's success
proved that, but 1 don't like the Miinchau-
sen tag being hung on our act, lest it be
misconstrued as a copy of Pearl’s previous
programs.”

And then Jim was off. describing the
character which practically every radio
listener knows by now, the bombastic rus-
tic who is forever given to flights of
fancy, only to be brought crashing to
carth by the nasal realitics voiced by his
wife, Molly. It is a development of their
own Swmackout series, which revolved
around the proprietor of a crossroads gen-
eral store, who invariably was "jest smack
out of’ whatever commodity his customers
attempted to purchase.

The character comes naturally to the
Jordans, who trouped through many a
small town in their vaudeville and con-
cert days and who have a rural background
of their own. both being brought up on a
small farm a few miles outside of Peoria,
Ilinois.

They have endowed Fibber McGee with
characteristics which are as American as
ham and eggs. If you've ever lived in a
small town, you have only to tune in on
Fibber and Molly once or twice before
you've identified the pair—it's the local
village blow-hard, who is kept in check
only by the homely good sense of his bet-
ter half.

The Jordans are one of the few radio
teams which bases its act upon the theory
that its listeners have some intelligence.
Pioneers at broadcasts, with twelve years
of experience behind them, they've seen
radio comedy grow up from infantile gags,
blue-printed and hurled straight into the
laps of the listeners, to humor which is
more deft and subtle, more adult. “Radio
audiences are smarter now,” declared Jor-
dan, “thanks to the work of comedians
like Fred Allen and Jack Benny. They're
educated to expect something more than
the old-time minstrel question-and-answer
gags and we're trying to give them .that
type of humor—smart, but not too smart.
We're playing up to our audiences, in-
stecad of down to ‘em, which was the ac-
cepted formula in the old days,” explained
Jordan.

Atlthough the FFibber McGee and Molly
program is on the air only thirty minutes
a week. and much of that time is given
to musical interludes by Ted Weems’' or-
chestra and cominercial interpolations by
Announcer Harlow Wilcox, the pair works
at least cighteen hours on each program,
counting rehearsals, script revisions and
so on,
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The FFibber McGee script is prepared by
Don Quinn, a reformed commercial artist,
who took to script writing when the de-
pression made commercial artists a luxury
in which few firms cared to indulge. Quinn
drifted into script writing by accident,
working on early scripts of the Jordans
through his friendship with them. He
later worked with Olson and Johnson ior
a long period.

It is Quinn who writes the first. rough
draft of the script. He does this by him-
self and then presents it to Marian and
Jim.  Through a series of consultations
with the pair, the script is rewritten at
least twice.

Then Don takes a night off for the final
preparation, starting at midnight and work-
ing through until about eight in the morn-
ing. fortified by countless pots of coffee
and innumerable packs of cigarettes.

“And even then, we sometimes make
last minute changes.” admits Quinn. “1
keep just one program ahead. [ used to
try and get three or four up in advance,
but found that the script was very much
fresher when it was prepared only a
weck ahead.”

The Jordans are now in their 72nd week
on the Fibber McGee and Molly program,
with indications that it will run through
the winter. The Weems orchestra has
supplanted that of Rico Marchelli, which
appeared for a solid vear on the program.
The Jordans are now on a Coast-to-Coast
hook-up, making a repeat broadcast four
hours after their first, for the benefit of
Califorma listeners.

Their fan mail has mounted steadily in
the past year, so much so. in fact, that it
takes a letter four wecks to reach Marian
or Jim. It goes direct to their sponsors,
the Johnson Auto-Wax Company, where
it is sorted and checked. A radio club in
Chicago made Jim a member and pre-
sented a membership key to him, but he
had to go around to the club personally
and pick it up. unless he wanted to wait
the month it would take to reach him
wia the studio mail.

The Jordans feel the responsibility of
a weekly program, as opposed to a daily
program. “When we first were on the
air, we used to broadcast at least once a
a day and sometimes we were on aiter-
noon and night,” explained Marian, “If
you felt that a broadcast didn’t click, you
didn’t mind much, because you knew you
could come right back the next dav and
redeem yourself. When you're on only
once a week. vou've got to be good! It
takes too long to square yourself for a
flop broadcast.”

One item over which Fibber and Molly
never ceasc to congratulate themselves is
the policy of their sponsors, which is to
let the entertainers plan the program. This
is one program which has escaped the
bane of every radio periormer’s existence,
“sponsor trouble.”

The one standard line in their broad-
casts is a derisory : “T’aint funny, McGeel”
contemptuously flung in Fibber's direction
by Molly when he soars too high in his
impractical schemes. The line, however,
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is used sparingly, with the Jordans careful
not to lean too heavily on it, lest it become
a millstone around their necks. such as:
I'as xyou dere, Sharley? or I'sc regusted!

In the parlance of the trade. the Jor-
dans are “actors’ actors.” At all of their
performances, there may be spotted in the
audienceé other radio entertainers, even
some from rival networks, enjoyving the
McGees and contributing to the applause.
Another favorable mark of the Jordan
programs is that they never have had to
descend to questionable humor or double
entendre lines for their laughs.

It was not always as comics that this
pair appeared on the air-waves. The Jor-
dans spent three vears in vaudeville as
a harmony singing team and never spoke
a line and their only humor was expressed
in character songs, of the type made fa-
mous by Van and Schenck when vaude-
was enjoying its golden era.

The Jordans came to the ether as sing-
ers. but before long decided that there
were far too many singers on the air and
far too many singers out of work. “*Better
singers thau we were, too.” admitted Mar-
ian. honestly. And so they decided to
try comedy.

Remember a song called Can't Vo Heah
Me Callin’, Caroline? and another called
Knee-deep in Daisies? Kind of ancient,
aren’t they?> \Well, those songs date the
advent of the Jordans hefore a microphone,
on a little station in Chicago, 11'/BO, back
in 1924. It was their first try at radio
and they applied for the chance on a dare
given by some {riends.

Later the Jordans appeared on the first

RADIO STARS

commercially sponsored program in the
midwest. the O. Henry candy bar program,
for which they received the munificent
sum of ten dollars. They supplemented
their radio work with week-ends in vaude-
ville, since in those days there was not
enough money in radio to live on.

Once they started to click on the radio,
the Jordans abandoned vaudeville. The
Smith Family, which endured for three or
four years, was one of their first radio
hits, but they indulged in a wide variety
of programs in those days, including a
children’s hour, in which they dramatized
Mother Goose tales, such as Aing Cole,
Little Bo-Peep and others.

Later, the Jordans were on a program
kunown as The Grab Bay, in which they
clipped gags from the humor magazines
and dramatized them, In this hour, as
in their nursery rhyme series, Marian and
Jim would impersonate as many as a dozen
characters. They seldom play double, triple
or quadruple réles, hecause it wouldn't
go over well before a studio audience.
Marian does the popular little girl and the
whoopla old lady, regular characters in the
show, and Jim does a sort of goofy smart-
aleck oaf called dMort Toops. Their cur-
rent program is well supplied with stooges,
and impersonations by the Jordans would
merely add to their labors and serve, fur-
thermore, to keep other entertainers out
of work.

Both Jordans are of Irish descent and
their romance began vears ago when they
met in the choir of St. John's Church in
Peoria, back in 1918, when Jim already had
appeared in vaudeville and Marian was
taking voice culture lessons,

yeing is a laughing

Their romance was interrupted briefly by
the war, for Jim went overseas, He makes
no claims to being a war hero, however,
for he became ill on the trip to France.
was sent directly to a base hospital when
the troopship landed at St. Nazaire. When
he was discharged, he was taken into a
troupe whose business it was to entertain
the soldiers behind the lines and maintain
their morale.

When Jordan finally returned to civi
life, he and Marian organized a concert
company, known as 7'he Mcetropolitan En-
tertainers, although neither had ever seen
New York, barring the brief glimpse Jim
got when he embarked from Hoboken a-
a doughboy. No town was too small fo
them to play and they appeared in ham
lets that even map-makers Rand and Mc
Nally never heard of, ranging through the
midwest and southwest from Wappells
Jowa, to San Angelo, Texas.

They played in barns and in fire-houses.
if the town had no local opera house. Their
show lasted over two hours and had thir-
teen intermissions. Then they took a fling
in vaudeville, not because the remuneration
was any greater, but because the accommo-
dations were beter. And. finally, as al-
ready related, they landed in radio.

The Jordans are happy now in radio.
portraying rural America. instead of barn-
storming through it, happy with their chil-
dren, Kathryn, sixteen, and James Junior.
twelve, in school in Chicago, happy in their
characterization of Fibber McGee and
Molly. Happy, in fact. until someone says.
Miinchausen!  And then get ready to
duck.

Dont say I didn't warn vou!

matter now!

GONE is the old-fashioned drudgery of dyeing—now you can do it with a smile

on your face because the muggy, steamy boiling has been eliminated by Rit. One
special ingredient found only in Rit makes colors soak in deeper . .. faster . . . easier!

Try Rit soon and enjoy its radiant colors—its ease . . . its marvelous economy.

But be sure you get genuine Rit, because truly no other

onty RIT erves
FAST .COLORS
WITHOUT BOILING

Fotiow Sumple Directions
o1 Pockoge

NOT A SOAP!

tint or dye can give you the same advantages.

* Dissolves instantly! Rit is a powder wafer—easier (0 measure, won't
sift out of the package like Joose powder dyes.

TINTS
& DYES

ALSO WHITE RIT COLOR REMOVER
The safe, sure way to take OUT color, remove
stains, whiten fabrics ... harmless as boiling water!
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DRAB—Pale, colorless lashes
without benefit of eye make-
up, Definitely uninteresting.

DREADFUL—Crude, stiff
lashes, lumpy, stuck together
as with ordinary mascara. In-
excusably artificial. .

(L] BATR LR AL

DELIGHTFUL—The NATU-
RAL appearance of long, dark,
lustrous lashes—soft and silky
—with Maybelline. Truly, eye
make-up in good taste.

The new Maybelline
Cream Mascara—dark-
ens, beautifies, and
tends to curllashes. Ap-
plies smoothly and
easily without water,
Black, Brown, or Blue.
Complete with brush in
dainty zipper bag.

<So mypofand-that First Impression

Everyone notices your eyes first—remem-  intensifies the color and sparkle
ber this! Eyes without proper eye make-up  of the eyes immensely.
often appear dull and lifeless — bald and The new Maybelline Cream

unattractive. Many women deplore this in ~ Mascara and the ever-popular Solid
their appearance, but are timid about using ~ Mascara are preferred by over
eye make-up for fear of having a hard 10,000,000 discriminating women
“made-up’’ look, as with so many ordinary  the world over. Either form is only
mascaras. 75cat leading toilet goods counters.

Maybelline, the eye make-up in good  Generous introductory sizes of all
taste, has changed all this. Now you may  Maybelline Eye Beauty Aids may
have the natural appearance of lovely, be purchased at allleading ten cent
long, dark lashes—instantly and easily—  stores. For the finest in eye make-
with a few simple brush strokes of harmless  up, insist on genuine Maybelline!
Maybelline mascara. Non-smarting and
tear-proof.

You will be delighted with the other
exquisite Maybelline Eye Beauty Aids,
too! Try the smooth-marking Maybelline
Eyebrow Pencil to form graceful, expres-
sive eyebrows—it may be had in shades to
match the mascara. Use Maybelline Eye Biown ot Bias:
Shadow for truly glamorous effects—a
touch gently blended on the eyelids

Solid Form Mascara—Black,

Eyebrow
Pencil.
Black,

Brown or

Blue.

L4 {
Weééwze =
-
s
Eye Shadow—Blue,

THE WORLD'S LARGEST SELLING EYE BEAUTY AIDS P B
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RADIO'S GIFT
TO ROMANCE

(Continued from page 29)

I'd want to tell them about Hollywood,
the night life, the studios. It just wouldn't
be the same. We lose contact, if not a
taste for the simple things once we get
caught up in—in this—" Bob gazed
about the commissary—Spencer Tracy
just walking in, Una Merkel being inter-
viewed at a nearby table, Jean Hersholt
ditto, Myrna Loy lunching in the dis-
tance. . .

“I'd like to go back” Bob said, “in
the days when I got a thrill out of get-
ting up at daybreak. mounting my horsc,
riding for hours over the prairies. I still
like io ride. [I'd still like to cet up at
daybreak and ride. But I don't do it.
The only day I have time for it is Sun-
day and there always are so many things
one has to do on Saturday nights that
I'm too tired on Sunday mornings to see
the dawn come up like thunder!

“But do you see what [ am driving at,
the point I'm making? I could go home
on the air. It's the only way back for
me now. I could—and I will if I have
anyth'ng to say about it—do folksy,
plain-folksy sort of things on the air. I'd
ad lib all T could. I'd talk to the people
back kome about the things that interest
them—and still interest me.

“I'd talk to my friends, the farmers,
about farming problems and conditions,
their crops of corn, wheat, barley, rye
I'd talk to the garage men about cars
and what I've learned about them. I'd
tell Joe all about my new Packard road-
ster and he'd recalize, better than anyone
else in the world that ['ve realized the
dream of years and years by buying the
darn thing. Whereas, if 1 blew into town
some day, driving it, the sight of it might
put him off me. But if 1 could just talk
to him, disembodied, invisible, he’d know
that I'm just getting a kick out of it, the
same kind of a kick 1 got out of my
first bike when I was a kid and he blew
up my tires for me.

“] could talk to some of the girls [
used to know back there—girls 1 played
with when I was a kid. I'd tell them
about the fun we have out here, where
we go, what we do. I'd tell them it’s no
more fun, really, than the old quilting
bees, such as we used to have at home
long ago.

“There was one particular farmer I
used to spend a lot of time with, when
I was a kid, before 1 ever came to Cali-
fornia. He was a Big Shot to me. If
I could talk to him I'd make him know
he stll is. He was retired. Owned his
own farm outright. Had fifteen thousand
in the savings bank. Gee, 1 thought he
was Big Time! He'd let me sit in the
kitchen with him, or out by the cow-
barns, while he whittled and talked to me
about the cattle and the condition of the
soil and I felt more flattered and im-
portant and honored than I feel now when
I talk to Big Producers. Because I've got
something to give, too, now. It's a ques-
tion of buying and selling. But when
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that old farmer talked to me, I had noth-
ing to offer him except a boy's honest
admiration and respect and reverence.
And it was enough. He didn't want any-
thing more of me, I think he was wise
and knew that there isn’t anything more
to be given. I could talk to him on the
air, as I used to talk. And it would
interest radio fans, too, I know, that kind
of talk—bhecause it's human stuff, it's real.

“So I wouldn’t want to do fancy things
on the air. I'd like to be the fellow I
was back home. I'd like to start with the
old: “I¥ell, folks’ lingo and give ’em the
old mid-Western drawl. And there
wouldn't be any physical stuff to interfere.
There’d be nothing on earth to remind
them that I'm not Arlington Brough any
more but that fellow named Robert Tay-
lor whose pictures thev see on the screen,
in movie fan magazines and in the daily
papers.

“It’s funny,” said Bob, while cigarette
smoke spiralled around his dark proud
head set so valiantly on broad shoulders,
“it’s funny but we all go back to first
principles sooner or later. [ don't know
whether you know this or not but it was
the radio that gave me my first taste of
being ‘a star”  And it was the farmers
who were my first audiences, first fans,
first autograph seekers. 1f I keep my
head where it belongs, and 1 hope to,—if
I never 'lose the common touch’ it will be
because 1 wwas the common touch on the
radio, in Nebraska. It will be because
I began my career by playing to plain
people with simple, honest reactions and
a healthy contempt for any phoney ‘stuck-
up.

“] was on the air while I was going
to Deane College, you know. In the
summer time a few of us fellows used to
broadcast. The Caterpillar Tractor Com-
pany sponsored us for a time, Later on
Old Trusty Coffce let us advertise for
them and after that Old Trusty Cow
Spray sponsored us. The station, in Clay
City, Nebraska, was called The Old Trusty
Station—Station KA MJ, no less. And
the studio where we did our stuff had
three windows from which we could see
nothing but corn fields stretching for
miles and miles against the horizon. We
covered a radius of a few hundred miles,
taking in some of Nebraska, Kansas and
Missouri. And we didn’t get paid a dime,
of course—it was ‘work for the joy of
working.’

“I sang and played the 'cello and things.
And it was a ‘ll’ell, folks' program. We
couldn’t use any flowery language. We
couldn't give it the ‘And notw, Ladies and
Gentlemen® kind of thing.

“The audiences in the station were
mostly farmers and their wives.,  And
don't think they weren't fans! Don't

think they didn’t prepare me for fans
in New York and Chicago and so on.
They ‘learncd me’ that we are all sisters
or brothers under the skin! To them we
were heroes because we were on the radio.
They used to write us fan letters and ask
for our autographs, all in the most ac-
cepted manner.

“And when I sang for them or played
the ‘cello, or hoth, I felt at home. I
could see them, not only the ones in the
studio, but all the farmer fans cvery-
where. I knew what they were doing.
They were sitting by their old battery
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BORN TO BE A

SUE, I'VE WANTED TO
TELL YOU—-WON'T YOU
SEE THE DENTIST ABOUT
YOUR BREATH ?

3 MONTHS
LATER-

NO BAD
BREATH

SPARKLING

| REMEMBER WHEN THIS
¥ PICTURE WAS TAKEN. WHAT A
LITTLE HEARTBREAKER YOU WERE!

MOST BAD BREATH COMES FROM
DECAYING FOOD PARTICLES IN HIDDEN
CREVICES BETWEEN IMPROPERLY CLEANED
TEETH. | ADVISE COLGATE DENTAL CREAM
BECAUSE ITS SPECIAL PENETRATING FOArA
REMOVES THESE ODOR-BREEDING DEPOS TS.

NO OTHER
TOOTHPASTE
EVER MADE MY |
TEETH SO £
BRIGHT AND
CLEAN! (&

Most Bad Breath Begins with the Teeth!

HY let bad breath interfere with
romance — with happiness? It’s so
easy to be safe when you realize that by
far the most common cause of bad breath
is . . . improperly cleaned teeth!
Authorities say decaying food and acid
deposits, in hidden crevices between the
teeth, are the source of most unpleasant
mouth odors—of dull, dingy teeth—and
of much tooth decay,
Use Colgate Dental Cream. Its special

20:¢
LARGESIZE

Giant Size, over
twice as much,
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penetrating foam removes these odor-
breeding deposits that ordinary cleaning
methods fail to reach. And at the same
time, Colgate’s soft, safe polishing agent
cleans and brightens the enamel—makes
your teeth sparkle.

Be safe—be sure! Brush your teeth , ..
your gums . . . your tongue . . . with
Colgate Dental Cream at least twice daily
and have cleaner, brighter teeth and a
sweeter, purer breath. Get a tube today!

RIBBON DENTAL CREAM

urcau  n
T
e

'Fk”;;?D
_Oood ™
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TRY YOUR STRENGTH
ON THESE TOM /

“Get Dad some PERMA-TIP Shoe
Laces. He won’t break them in a
hurry. That's what Tom Junior, told me
to do...and here they are. He knows how
you jerk and tug at your shoe laces, those
mornings when you leave home in a hurry...
and he says PERMA-TIPS can ‘take it,” what.
ever that means.

Junior uses PERMA-TIPS for his street
shoes...and his white shoes...and his golf
and tennis shoes...and there must be a
reason.”

Good advice this. And the tips never come
off. They can’t. They are a part of the shoe
lace itself...hardened by a patented process.
If you'd like to be popular with your men
folk, get an assortment of PERMA-TIP shoe
laces. You can put your hands on them in any
family emergency. For PERMA-TIPS don't
“hide out™... slip down behind things where
they can’t be found when wanted. They are
mounted on a card that you can’t help but see.
Another thing. You'll be amazed to find
that these super shoe laces cost only 5¢ per
pair. 3

Look for this
| card on the counter

PERMA-TIP

SHOE LACE COMPANY
LAWRENCE, MASS.

RADIO STARS

sets, the kerosene lamps smoking. They
were snowed in or rained under or up
to their shoulders in mud. And they were
listening to their radios and it was all
they had of color, of excitement, of other-
worldness.

“We used,” laughed Bob, “to ask them
to send in parodies on the old songs—you
know, songs like She'll be Coming
Round the Mountain and  Alice Blue
Gown and Jingle Bells and Secin’ Nellie
Home and the others. And they'd write
their parodies and send them in and
we'd do them on the air and I could see
their brick-red, embarrassed faces and
hear, almost, their snorts and guffaws
of self-conscious pride.

“I'd still like to do that sort of thing
if T went on the air,” said the young
Armand to Garbo's Camille—and he said
it more wistfully than he knew. “I'd still
like to sing the old songs. [I'd like to
feel that I was entertaining those who
have no other entertainment, not even
movies, most of them. I'd like to think
I was talking to kids and shut-ins and
the old and the sick and the poor—and
talking to each of them in their own
language.

“And I could talk to them, too. I
wouldn’'t have lost the common touch if
I could talk to them. I may live differ-
ently. dress differently, but I wouldn’t
talk differently, if I could really go home
again.

“I'd Like to talk to some of the girls
back home—girls in small towns and on
the prairies. I'd like to tell them that
they are just as sweet and pretty and
clever as some of the famous beauties
living here in Hollywood. Even though
few know their- names or ever will.

“I'd like to tell little Jenny, for in-
stance, that she has as pretty a voice
as any I've cver heard on the air and
that she could probably do something
about it if she went to a big city. But
I'd also tell her that she is just as happy,
if not happier, where she is. I'd tell her,
and the thousands of unknown little
Jennys evervwhere, that they have their

places in the sun, too, and that their
places are every bit as important and
vital and valuable and dearly paid for

(though in a different coin) as the places
of the Jennys of the stage and screen and
radio.

“I'd tell them that I do not believe that
every pretty or talented girl is a poten-

tial screen or radio star—and that she
shouldn't want to be. There are other
kinds of heuvens—and other kinds of

stars.

“This may be a bit beside the point,”
said Bob, “but someone asked me the
other day whether I thought a man could
fall in love with a girl’'s voice—on the
air, you know. [ should say that it de-
pends on the man and just what that man
is likely to fall in love with. Some men
fall in love with a nose, eyes, hands,
feet, voice, one or all. Certainly the voice
does carry the personality or ninety per
cent of it. Softness, tenderness, emotion,
fire, ice, shrillness, throb, thrill, meanness
—almost all of the human qualities can
be detected in the voice. @ think a man
can pretty well tell whether a woman
would be apt to croon a lullaby with
her heart in it or a blues without any
heart at all, just by hearing her on the
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air. I should say that a man could fall
in love with a voice—yes.

“But to get back . . . What I have said
about wanting to go home—to the simple
things—may sound as though I am not
appreciative, not grateful for Hollywood
and the breaks I've had. That isn't so.
[ am grateful. I wouldn’t have it other-
wise for the world.

“I love—why not be honest ?>—the atten-
tion, the flattery, the fan letters, the
antograph scekers, being recognized—all
of it. There are times when it’s annoying
of course—times when fans peer over the
garden hedge and watch me playing
ping-pong in pajamas or something—but
on the whole, I get a big kick out of it.
It's only human. after all. Let one person
pat any small boy on the back, tell him
he’s the berries, and the small boy inflates
kis chest. gets red in the face but loves
it!  Multiply that one pat on the back,
that one person’s attention, by millions,
and any boy, large or small, will love it,
too. It doesn’t embarrass or impose any
restraints on me to bhe recognized, be-
cause [ never behave any differently than
I would if I were not known to anyone
Fut my mother. I'm not given to mak-
ing scenes, to drinking, to doing anything
that I'd be ashamed to be ‘caught at.
Therecfore I can be myself in public as
well as in private.

“But it does alarm me now and then.
It always alarmed me, any kind of suc-
cess, even when I won a prize for some
contest in school or in college. I'd think:
‘This i1s swell, but, but—what can [ do
next?”  You have to keep topping suc-
cess, you see.

“It’s the same with Hollywood, with
the radio. I've had so much in two years,
so much of everything, that I find myself
getting cold feet and wondering, not so
much what I'll have or do ten years
from now as what I'll have left to want
to have or do.

“I've had stardom, more money than
I ever dreamed of, fun and fame and all
that goes with it. And quite a tidy bit
goes with it! I never can get a much big-
ger thrill out of anything than I had
when I knew [ was to play opposite
Garbo. If anyone had told me, even five
vears ago, that five years hence I would
be playing Armand to Garbo's Camille, 1
would have said, not that they were crazy
nor even that I was—but,” laughed Bob,
“I would have said that Garbo was crazy!

“l never can top the thrill, so far as
cars go, that I got when [ realized the
dream of a lifetime the other day and
bought the roadster. I have a nice house.
So has my mother. I've got all the clothes
I can handle. What will I want ten vears
from now? It alarms me, not because
there may not be ‘new fields to conquer’
but that there may not be any new fields
at all.  For me.

“Which brings me right back to where
we started—I can go back on the air.
I can renew my youth, recharge my in-
terest and zest and enthusiasm by talking
to the folks I knew when I was a boy
and life had just begun and every field
was a new field, unploughed.

“I just hope,” laughed Bob, “that if
Robert Taylor goes on the air, they'll
keep Robert Taylor off of it—and let
Arlington Brough go home.”
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KEEP YOUNG
AND BEAUTIFUL

(Continued from page 11)

one hundred and sixty calories, but a
neat two-inch pat of butter or picce of
cheese accounts for three hundred calories
and an average serving of roast beef gets
the three hundred count, too, unless it is
very lean. The reason milk got its repu-
tation for being a fattening food is because
it is our most nearly perfect food and |
hence is recommended as a weight-builder
for underweights whose digestions are
delicate and who find milk easy to assimi-
late. Milk really is our supreme beautify-
ing food. It contains more vitamins and
important minerals than any other one
food. If you are on a reducing diet, safe-
guard your body (and your teeth and
nails . . . milk has calcium in it) by in-
cluding in your calorie count for the day
one pint or three hundred and twenty
calories. I wish we had more Honey
Chiles to demonstrate the beautifying
properties of milk.

Honey Chile says that her only two re-
cipes for ‘keeping young and beautiful”
are milk and sleep. She is like a cat . . .
she can sleep anywhere, any time, all the
way around the clock. Incidentally, I wish
that you women, especially nervous. high-
strung girls, would never begrudge any of
the hours you spend in sleep. Think of
sleep always as nature’s greatest beau-
tifier. Sparkling eyes, a sunny disposition
and a radiant skin (all part of Honey
Chile’s vital charm) are a few of the as-
sets that sound, healthful sleep can help
to give you. Remember that worry and
lack of sleep can shrivel the most radiant
skin.

Bob Hope’s sleepy-time stooge says that
she doesn’t have any hidebound system for
anything, except for cleansing her skin.
And no matter how late at night it may
be, or how tired she is, or how much she
loves to sleep, she follows the same nightly
routine faithfully. The first thing she does
is to tie a ribbon around her hair; this is
one of her pet habits. (Have you ever tried
a wide band of loosely woven elastic ma-
terial for protecting your hair from
creams?) Then she applies cleansing
cream lavishly all over her face and neck.
She wipes the cream off carefully with
cleansing tissues and then scrubs her face
thoroughly with warm water and soap,
finishing with a grand wholesale splashing
of cold water.

A new cleansing cream on the market
has captivated her completely. This cream
has colloidal gold in it and Honey Chile
says her superstitions tell her it is good
luck to use it. She likes the cream most
of all, however, because it does such an
ambitious, industrious job of cleansing for
her-; it just seems to pull the stale make-
up and clogged dirt right out of the pores.
All she has to do is pat it on. It practi
cally gives her the advantages of a facial
without the work of one. It is rose-pink
in color, too, and that happens to be Honey
Chile’s favorite color. Of course you can't
see the gold in the cream. But neither
can you see the iron in spinach, of which,

+
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® “Looka here — this
animal isn’t so fierce.
Hasn’t got a tooth in
his head —heck, we’ve
each got six!...Maybe
he isn’t looking fierce
at all — only cross. 1
know why—he’s hot.
No wonder—all that
hair. Phooey! ... he

makes me hot, too!”

@ ““Now stop and think
—what was it we decid-
ed was the best thing
for that hot, sticky
feeling?...Drink of
water? No, that wasn’t
it. Bath? Now you're
on the right track...
I’ve got it—a nice
downy sprinkle of
Johnson’s Baby
Powder!”

® ““See! Mother’s
bringing our powder
now! She’s a very
smart woman . . .
Mother, here’s ariddle
for you! What feels
better than a baby all
slicked over with soft
soothing Johnson’s
Baby Powder? . . .
That’s right. Two ba-
bies!...I told you she
was bright!I”

® “Pm Johnson’s Baby Powder. ..l make babies
happy and comfortable. And I help to keep their
skins in the pink of condition—which is the surest pro-
s tection against skin infections!...I’'m made of the
very finest Italian talc, silky-fine and even. No
gritty particles—and no orris-root... Do you know the
rest of my family? Johnson’s Baby Soap, Baby
Cream and Baby Oil—they’re all made especially
Jor babies.”
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Cp ril
Showers
Talc

Here's America’s best-loved tale—
soft and fine; fragrant and fresh as a
rain of tiny flower petals. April
Showers is sheer after-bathing de-
light! Soothes and smooths the skin
—gives you that all-over feeling of
luxury and delight. Yet this superb,
imported talc is inexpensive.

The standard size is on sale at
the standard price of 28¢ at fine
stores everywbhere.

fxq,tu'/.ti/te % 5
noit &/uubu}ue/
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Seeing double?

lt's Loretta Poynton and she does double duty

on the air, too, being in two popular NBC serials—Flying Time
and Dan Harding’s Wife. Loretta is petite and twenty-one.

incidentally, Honey Chile is very fond.
believe it or not. The iron in spinach
is in somewhat the same colloidal form
as the gold in the cream. Bob Hope's
stooge 1nsists that she is too dumb to
understand such technicalities, but dumb
girls get along, she says. Maybe they
don’t know why a thing is good, but so
long as they know it is good, they're do-
ing all right by themselves. (P. S.
Feminine note: It’s the not-too-obviously
clever clinging-vine type of women that
still get their man, according to surveys.)

The creamy-complexioned Honey says
that she is one of the puff-puff brand of
powderers, who succeed in covering them-
selves with a fine dusting of powder just
as the handsome escort arrives at the door.
Hence she is devoted to a special make-up
scarf which she can whisk over her dress
in a jiffy . . . it snaps neatly and quickly
on one shoulder.

Our blue bomnet glamour girl likes to

| try all sorts of glamour stunts, but she

says she never thinks of doing them until
the last minute, when it’s really too late
to do much good. That is why she is so
attached to a new little zipper case of
cream mascara which she pops right into
her purse at the last second. The case
has a separate compartment for the mas-
cara brush and a separate compartment
for the cream mascara, which comes in
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handy tube form. All you have to do is
to take out the brush, squeeze enough
mascara from the tube to spread a thin
line over the brush and you're all sct to
apply it. No scrambling arcund in your
purse, first for the brush and then for the
mascara. No mixing with water, or other
fuss-budgeting. Honey Chile chooses deep
blue mascara for evening.

All you lazy-daisy folks (and aren’t we
all?) will be interested in my special com-
plexion loveliness bulletin . the recom-
mended routines are “as simple as pie”;
also my not too energetic, somewhere near
painless, exercises. As a final lure to
the lazies, I'm offering a new bulletin,
“Keeping A Young Face.” I will be glad
to send you the names of the products we
mentioned, and answer any of your per-
sonal problems. Am [ lazy?

Mary Biddle

RADIO STARS

149 Madison Avenue,
New York City.

Kindly send me your bulletin on
“Keeping A Young Face.”

Name

Address

Please enclose stamped addressed
envelopes.
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SENSATION ON
THE AIR

(Continued fjrom page 47)

sort of return ifrom Elba. His name had
been smirched and he had leit in a cloud,
but the public rallied ; there were thousands
at the pier to meet him. It seemed to me
that he was legitimate news and that my
audience would be interested.” He shrugged
his broad shoulders expressively. “l was
swamped with letters. Oddly enough, the
men praised me for good sportsmanship,
but the women were opposed, without ex-
ception. They did not want to hear about
him, they did not want him discussed over
the air, before their children—not, mind
you, because of his political career, but
because of his home life. They are, after
all, the larger number of listeners—it is
only wisdom to listen to them and to fol-
low their guidance in such matters.

“The important thing,” he went on
thoughtfully, “when you have to deal with
a possible scandal, is to tone it down, never
to let it get away, out of hand—to treat
it from some inoffensive angle. Take the
case of Eleanor Holm Jarrett, for ex-
ample—she is another for whom excessive
abuse in the papers aroused sympathy. I
might have her on my program but I
would not stress the right or wrong of
what she did: people are divided, some
think that since she was representing
America, was chosen and sent on the trip,
expenses paid, she should have kept in
strict training, while others think that she
was merely sent to win and if she could
win on champagne, that was her affair!
I should not go into that—I should merely
ask her what she ate and what she thought
about it!”

In the midst of the horrible, bloody days
of the Spanish rebellion, Mr. Heatter pre-
sented Miss Agna Enters over his pro-
gram in an interview.
from Malaga by the rebellion, talked from
the Rex, in the harbor. It was stirring,
dramatic to hear some one speak who had

Miss Enters, driven |

so recently heard bullets whining through |

the air, seen walls collapsing, great homes
burned to the ground. The rebellion be-
came not something read about, dimly
realized, but an actuality.

Yet to Mr. Heatter's way of thinking,
there was as much drama in a workman,
falling from a height of twenty-two stories
caught on a spike, wounded, dying. And
a doctor, climbing perilously, aided by two
firemen, performing a life and death op-

Elinor Sherry sings on MBS network. |
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“I'm in a jam, Mrs. Coe. I bet 1
could cut down Elsie’s stocking
runs. What do other women do?”

“Why, I've hardly had a single run
since I changed to Lux and quit rub-
bing stockings with cake soap.”

WEEKS LATER

“Say listen, Elsie, what about pay-
ing that stocking bet? Did I solve
the runs problem or didn’t 1?”

“You certainly did, Jimmy darling,
and I'm tickled to death to pay it.

It seems like I never get runs since |

I've been saving elasticity with Lux.

WwWww.americanradiohistorv.com

“Miss White, you never get runs
inthose sheer stockings you wear.
Tell me the secret and help me
y win a bet!”

“Why, 1always use Lux, Mr. Gates.
I never risk ordinary soaps—they
might contain harmful alkali and
that ruins stocking elasticity.”

HOW
to save elasticity=—
cut down runs

@ Pull your stockings inside out as
you take them off. As soon as possi-
ble after wearing, toss them into
gentle Lux suds (take off your rings
first). Avoid hot water, cake-soap
rubbing.

® Rinse several times in clear water
and then gently squeeze out some of
the moisture. Roll in a Turkish
towel and squeeze some more.

® Unrollrightaway
andstretchtoshape.

Dry away from a
hot radiator. Cared
for the Lux way,
your stockings will
keep their elasticity,
wear longer.
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eration, hanging dizzily in space. He
dropped everything else that day to bring
that bit of human drama to his listeners.
And phoned the hospital, just as he went
on the air, to have the latest bulletin on
the injured man’s recovery.

He works all day; his is a full-time job.
His office is in his home. He reads, di-
gests, plans his program and types it him-
self. When he is dealing with incomplete,
changing news, news in the making, he is
on the phone at the last possible moment.
The latest news from Europe, from the
home press, is at the tip of his tongue, so
that he who runs may hear without troub-
ling to read!

Right now the political campaign looms
dominantly. He does not want to say too
much, too early, lest his hearers tire of
the subject.

“But it is thrilling, exciting,” he ex-
claimed. “The world and America are at
the crossroads—it ts as exciting as at
Lexington or Bunker Hill, Valley Forge
or Gettysburg! A war between Fascism
and Communism is inevitable, a matter of
time. We don’t face that sort of issue in
America fortunately—and I think the peo-
ple here who talk it, should be sentenced
to a term abroad—it would cure them!
But for thosc people who think Europe is
far away and doesn’t concern us, there is
excitement enough in our own country.
Big issues at stake. And minor. The
Coughlin-Lemke convention. Townsend.
John Lewis. And, préeminently of course,
Roosevelt and Landon. I am strictly non-
partisan, you understand. I don’t belong
to any club with the slightest pohtlca]
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leanings, I don't even cast a vote.

“But these things remind me again of
the contrast between American sportsman-
ship and the hate and hysteria abroad.
Coughlin called the President a liar and
the people rose up against him as one
voice—not primarily because it was the
President, either. You'll find that John
Smith, going on the commuters’ train to
New York, can’t refer to his neighbor as
a liar and get away with it!

“The same thing has happened before,
disastrously. Senator Nye, for instance,
and his committee, working on the causes
of the World War, were doing splendid
work and had raised a hundred thousand
dollars in appropriations. But Nye called
Woodrow Wilson a liar—and with exceed-
ing difficulty, raised seven thousand dol-
lars to complete his work. Perhaps Wil-
son was a liar—perhaps he merely ‘for-
got'—it didn’t matter. Nye was finished.
The same thing happened to Senator
Black—he was discredited when he seized
private letters. An infringement of per-
sonal liberty—Americans resent that sort
of thing. Deep and bitter personal accusa-
tions are the signs of a passing fury. 1
ignore them, I try to look at the whole
thing sympathetically, impartially. Scare
psychology is all wrong—it won’t work in
America. And the mud-slinging, the scan-
dalizing inevitably revert upon the mud-
thrower, the scandal-monger. In big
things and in small, in public and in pri-
vate lives. "

As an evidence of his strict impartiality,
Mr. Heatter reminded me that although
he wrote a quarter of a million words on

the Hauptmann case, he never once said
whether he thought Hauptmann innocent
or guilty. A most amazing feat at that
time was his fifty-seven minutes of ad
libbing when the execution was delayed

‘I was afraid of that assignment,” he
admitted. “In fact, I dodged it—ran away
to my camp in Candlewood, Connecticut.
But the dodging was futile—the execution
was postponed forty-eight hours and I was
caught by that time, haled back. It was
a horrible thing—I hated the very idea,
and I felt it might well finish me. How
could anyone want to listen to the des-
cription of an execution? But I succeeded
in escaping that—I would not witness the
actual execution.”

And in the fifty-seven minutes that the
execution was delayed, Mr. Heatter made
radio history. His audience listened en-
thralled, in a dramatic suspense that made
them hang on every word—and he was
talking on a subject that had gone dead
forty-eight hours before, with that last ill-
timed reprieve. People thought they did
not want to hear any more—but they lis-
tened to every word, were held spell-bound
by the fair-minded commentator in Flem-
ington that night (so fair-minded, so im-
partial, that he was the only one chosen to
represent radio when Hauptmann’s appeal
was presented). One New York judge sat
in his car listening to Gabriel Heatter that
night, and chose to be forty-five minutes
late to an appointment rather than miss
one word of that forceful, stirring résumé.

Of the unpleasantness of the Hoffman
Wendel] case, Mr. Heatter had little to
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“I believe in the beginning Governor
Hoffman was sincere—but he has been
badly advised. He is wrong, oi course,
in the present instance and it will have
far-reaching results. . . .”

“What about Zioncheck?” I asked. “Do
you think the sensational publicity con-
tributed to his suicide?”

“Unquestionably! I happened to know,
and to speak before his death, of the
tragedy behind the printed word in that
case. Zioncheck was a brilliant young
man and his tragedy was definitely caused
by overwork. He was a prodigy—one of
the most brilliant men ever to come to
Washington. And he was sincere, big.
People back home knew that if a son or
daughter got into trouble, Zioncheck would
take the case without pay. But he over-
worked and the people who saw what was
happening were helpless. When he first
went ‘haywire,’ the papers played it up
and when he made an effort to come back,
to steady down, to try again, he saw how
futile it was. He was dammned by a few
escapades and what had been said about
them. Nobody remembered the endless
labor that drove him to the breaking point.
He took the only way out he could see.

“In less degree, the same thing threat-
ens Mary Astor. And I don’t believe a
radio star could survive a breath of scan-
dal. There is a personal intimacy in radio,
a closeness between actor and audience,
between a commentator like myself for
instance and his listeners, that precludes
his living a life they would not approve
of. I don't want to sound prim, but a
person like myself has to lead an almost
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ascetic life. In the first place, of course,
it is a full time job and there is no time
for play-—aot even enough to get one’s
fill of fishing! But it is more than that.
It is something personal and intimate in
the medium itself, that brings the voice
of the unknown into your living room,
into your family life. The work humbles
you and mellows you,” he confessed. “The
tapestry of human emotions is marvelous,
wonderful. . . . There is a tremendous
spiritual satisfaction in the work, how-
ever taxing it is.

“Because the audience takes radio more
seriously,” he went on earnestly, “not only
the selection of a story is important, but
the treatment of it. You can say things
in print that you couldn’t say over the
air. Dorothy Thompson can discuss the
importance of the Negro Vote in her col-
umn, but I can’t discuss it over the air.
As for this scandalizing we were talking
about, it is not for radio at all—and in any
case, the public will tire of it; it will de-
feat its own purpose.

“Of course there are ways of handling
stories with an edge of scandal: Recently,
I had an inside story on Mussolini, in con-
nection with the Spanish rebellion—he had
been promised something in Gibraltar in
return for his support of the rebel cause.
I treated it not as scandal, but as indica-
tive of the utter helplessness of the people
in Europe when their leaders bargain. For-
give so many ‘I's'! I wanted to illustrate
what I meant and could only do so in
terms of my own experience.”

He smiled disarmingly and I assured
him no apologies were needed—it was

BUT, JOE ~ | SAID WE'D GO BE~ N
CAUSE | THOUGHT YOU'D LIKE
IT-YOU NEVER USEP TO JUST

BILL= I WISH | HAP YOUR

-CANT YoU SAY NO

NIN LISTEN, OLO MAN 1LL
BET WHAT YOU NEED

15 FLEISCHMANN/S

his point of view we were interested in.

A point of view that carries considerable
weight. His program is, for example, in-
cluded in the educational curriculum of
schools in New York, New Jersey and
Connecticut. It is required in the high
school of Brooklyw, makes up the major
part of civics courses. Children are kept
up past their bedtime to listen to it. Wo-
men’s Clubs recommend it. And radios in
hospitals and in prisons are tuned in reg-
ularly for it. A tremendous responsibil-
it, and one that Mr. Heatter meets hon-
estly, sincerely, in his dispassionate pres-
entation of vital news.

A background of twenty years’ experi.
ence on metropolitan papers preceded his
entrance into the radio field. He is a big
broad-shouldered man, six feet tall, dark-
skinned, gray-haired, with candid brown
eyes. A man who, in a few quiet-spoken
words, makes you feel his strength, his
sincerity.

He has little time for hobbies, fishes
when he gets a chance, goes as often as
possible with his family to their camp in
Connecticut. He is justifiably proud of his
daughter, who does fashion illustrating
for a New York department store, and of
the seventeen-year-old son who made a
bicycle trip through Europe this summer
and furnished his father copy on the situ-
ation of the young people in half a dozen
European countries.

A full life and a gratifying one. We can
understand why Mr. David Wilentz, when
asked to talk about the issues and the
speakers at the Philadelphia convention,
said ; “I'd rather talk about Mr. Heatter!”
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FTER the hot summer
months are over, many
people find they feel tired
and let-down. Usually, doc-
tors say when you feel like
this, it’s because your blood
is ‘““‘underfed.” It no longer
carries enough nourishment
to the muscles and nerves.

ments.

FLEISCHMANN/S FRESH YEAST CONTAINS 4 VITAMINS IN AUDITION TO
HORMONE -LIKE SUBSTANCES, WHICH RELP THE BODY GET GREATER
VALUE FROM THE FOOD YOU EAT, AND GET IT FASTER .
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DON'T LET POOR BLOOD KEEP
YOU FEELING BELOW PAR

Fleischmann’s Yeast sup-
plies your blood with vita-
mins and other food ele-
Then more and
better nourishment is car-
ried to your tissues. Eat 3
cakes daily, ¥4 hour before
meals—plain, or in a little
water! Start today!
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7 1TS YOUR BLOOD THAT
“EEEDS” YOUR BODY...

One of the importarnt
functions of your blood
stream is to carry nour-
ishment from your food
to the muscle and nerve
\ tissues of your entire
body.

d When you find you
L 3 get overtired at the
e "ﬁ least extra effort, it is
5 usually a sign that your
blood is not supplied
with enough food for
your tissues.

What you need is
something to help your
blood get more nourish-
ment from your food.

Copyrixht, 1936,
Standard Brande Incorporated
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FOR MY RIGHTS |
| WANT

ANTISEPTIC

POWDER

...cause how else
am | going to battle
nasty germs ?"

“"Mummy—I! know you waat to give me
the best baby powder you can buy. Well,
ee whiz . . . that means Mennen. Why?
Cause—that's the kind that's Ansiseprac.
I wish you'd heard what Mrs. Holmes
told my nurse today. She said she wouldn't
use anything else but Mennen Powder.
Said it was a reg'lar germ fighter. Yessir!
It chases nasty germs away, for good. And
gosh, Mummy, how else am I goin’ to
battle germs? Besides . . . Mrs. Holmes said
it prevents that chafing I'm always com-
plaining about . . . and that rawness I get
in my creases. So, gee, Mummy—get me
Meannen, will you?"”

America’s first baby powder is now Ants-
sepric. But it doesw’s cott a ponmy more.

Why use any other! W 9
MENNEN
POWDER
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DR. DAFOE REVEALS HOW RADIO
MAY SAVE YOUR BABY

(Continued from page 23)

Here are radio's blithe, bequiling favorites, Tim and Irene of the

Wacky Family, with Eddie Hall, in a scene from an Educational
Comedy. Eddie Hall is the baggy individuall One of radio's most
opular Mr. and Mrs. comedy combinations, Tim and Irene also have
ﬁeen occupied with motion picture work during the past year.

of those precious Babies. ... There's
where the radio helped immeasurably.
The Babies' case was hopeless, unless ex-
traordinary means could be found to fit
and finance this most extraordinary case.
Every time someone told the story of the
Quintuplets over the air, it was like a per-
sonal appeal—although we never actually
made one.

“Offers, suggestions and advice came
pouring in. Most of them were fantastic
or worthless, The world already is fa-
miliar with the outcome. A half dozen or
so manufacturers of children’s staple prep-
arations paid the Babies—the monies be-
ing held and used in trust by their guar-
dians—for the exclusive use of their foods,
for example.

“As a matter of fact, while enriching
their treasury and providing means for
carrying out the plans that I had con-
ceived during those carly dark days, the
choice of certain foods, for instance, was
scarcely altered an iota. We had made
practically all our own choices of food
and everything eclse for the Babies, and
if certain manufacturers and purveyors
met our high standard and were willing
to pay us for using their products, all the
better. Nothing on earth could induce us
to use anything of which we could not
approve. The saving, the nurturing and
the ultimate welfare of tliose Babies have
become the objectives of my life. I have
abandoned my carcer as a general practi-
tioner to devote myself and my profession
solely to them.”

Ii you could see, hear and become ac-
quainted withi this stolid little country
doctor, in his native surroundings, you
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would appreciate his honesty, earnestness
and sincerity. He is built four-square,
stocky, stubborn and homely in the best
sense of the word and stuffed full of
common sense from the crown of his
rather massive gray hecad to the square
toes of his old-fashioned laced shoes.
What he says in Callander goes; and fur-
thermore, what he says can be depended
upon. From the initial miracle of bringing
the Quintuplets into the world, he has
had practically everything to say about
their care and up-bringing.

In a way, Dr. Dafoe has been the vil-
lage czar and those who didn’t like it
could be still, but they all came to know
and recognize that there was wisdom in
what he said, and kindliness. He amn the
Catholic priest to an amazing degree
guided and steered the destinies of the
community ; he the health of their bodies
and the priest the health of their souls.
The proverbial Country Doctor, who has
almost disappeared from our ultra-modern-
ized map.

“Dr. Roy,” they call him, affectionately,
or otherwise. For twenty-five years, on
call night and day, ploughing through
snow and ice that envelopes that far
North country in a glacial shroud and.
for half of the year, almost cuts it off
from our work-a-day world, he unremit-
tingly attended to his duties. He fully
expected to fall in his tracks doing “my
job.” as he called it.

Then came the Quintuplets and fame—
but not fortune; he wouldn't have it.
When they offered him ten per cent. of
all the monies that poured in from va-
rious sources to his Babies, he refused
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it point blank. When arrangements were
completed with the parents, for the Quints
to become the wards of the Government—
richly paying their own way, however—
he made a stipulation that he should re-
ceive two hundred dollars a month for
“his trouble.” That represents approx-
imately the income he would have carned
if the Quintuplets never had been born—
under his careful hands and guiding wis-
dom.

“And were you content to live and
practise here in this God-forsaken wilder-
ness — cspecially, during those dreadful
winters?” I asked him.

“You talk like 2 man from the cities,”
he said. “In the first place, I'm a Dutch-
man—our name originally was DeVose,
and we came to Canada by way of the
United States, where our family first
settled. Once a Dutchman always a
Dutchman—although I'm a loyal Britisher.
Whatever our job, we plod through it,
doing the best we can. ... In the sec-
ond place, I'm a doctor and 1 had pledged
myself to succor all people who called
upon me. . . . In the third place, these
people of Callander and the surrounding
country have become my people.

“But, 1 confess,” he went on, “it was
not pleasant to be cut off from your world.
We got letters and newspapers occasion-
ally, and a few of us went sometimes to
Toronto, but most of us were completely
marooned by winter. Then suddenly, a
miracle happened that changed the whole
situation—a miracle that you who live in
cities and suburbs and thickly-settled com-
munities, never can appreciate. It was
the invention of radio and the making
a practical commodity of it!

*1 had never realized before how much
sound had to do with true communica-
tion—the sound of music and the human
voice, for example We had books and
newspapers and could from time to time
read what the outside world was thinking
and talking about. But to have the world
—the whole world, in time—tatk to us
at our firesides, with six feet of snow
blocking the roads, the wires down, may-
be, trains not ruming! To have a voice
—maybe lowell Thomas's genial voice,
saying: ‘'Good evening, Ewverybody! and
telling us the latest news in China—or
Rudy Vallee crooning a greeting. ‘My
Hme is vour time!'—or the orchestra at
the Royal York Hotel in Toronto playing
something 1 hadn’t heard since I was a
medical student. . . .

“But I'm getting ahead of my story.
I've always been a radio fan from its very
heginning. 1 go back to the crystal age of
radio, when we used to have little crystal
sets and had to listen in with ear-phones.
We didn't get much and there were days
when we didn’t get anything. But what
we got was so precious that we could
hardly sleep nights in our excitement over
it. Now, I get almost too much trash
and sometimes I get sick of it,” he pointed
significantly to a huge all-wave instru-
ment, through which we had just been
listening to the stroke of Big Ben in
London.

“Then,the loud speakers came in and
we formed a sort of a club—right here
in this room. We'd sit and listen till
midnight, amidst shrieks, buzzes and cat-
calls. Those were the days when we
spent half our time trying to get the far-
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ND IT'S A SOUND IDEA—a way to end “mis-
fit” makeup.

It’s Marvelous the Eye-Matched Makeup,
scientifically color-harmonized face powder,
rouge, lipstick, eye shadow and mascara,
keyed to your personality color, the color
that never changes, the color of your eyes.

“Really remarkable,” says one famous
screen star. “I adore it,” agrees a girl whose
name winks in lights on Broadway. And all
over the country women enthuse about Eye-
Matched Makeup ...the big improvement it
makes in nine out of ten women who try it.

REG. U. S PAT, OFF

MARVeLOUS 7/

MASCARA

EYE SHADOW

Write your favorite beauty editor. Ask
your own drug or department store. .. they’ll
recommend Marvelous the Eye-Matched
Makeup ... tell you to buy the Dresden type
face powder, rouge, lipstick, eye shadow,
mascara if your eyes are blue; Patrician
type, if they’re gray; Parisian type for brown;
Continental type for hazel. Full size pack-
ages, 55¢ each. (Canada, 65¢.)

Wear Marvelous the Eye-Matched Makeup,
tonight . .. discover, as other girls have before
you, that the right kind of makeup is a
stepping stone to romance!

GuMitio/ MAKEUP

QRICHHRD HUDNUT
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Two noted composers, Sigmund Romberg (seated, left) and Jerome
Kern (standing) with comedian George Jessel, present a new baton to
Andre Kostelanetz, noted CBS maestro, at a luncheon in his honor.

thest stations in the world—it didn’t seem
to matter whether we could hear any-
thing distinctly but the signal! We kept
a list of faraway stations. The radio had
a glamour in those early days!

“We have electric current here, so it
was a happy day when we could throw

| away our cumbersome and expensive bat-

teries and hook up with the house wires.
Now, I've got the voice of the whole
world right here at my elbow And I’'m
not one to go traveling around, so that
it suits me. I'm afraid I'd never take
the trouble to travel to far places. And
nearly everybody—as poor as we are—
has a radio, too, nowadays. So all win-
ter long, we’re all listening in to New
York, Chicago, Toronto—anywhere and
everywhere that our radio will reach. I
don’t see how we could do without it.

“So I have often thought,” he repeated,
“and were coming to it someday, too,”
he shook his head confidently, “what a
wonderful thing it would be, if we could
have a community service radio! I could
sit right here in my office and give direc-
tions to all of them together, at regular
intervals. Of course, there would be some
visits to make. . . . When the call comes,
I've got to pick up my satchel and go.
Many a time I've been dumped in the
snow and maybe had to wade through it
back home.

“But radio is a great blessing—a kind
of a healer in its way. Takes the mind
of patients off their diseases—some of
which they never had, especially! But
that idea of being able to minister to a
whole community over the radio is some-
thing to look forward to! It would be
a good idea, epidemic or no epidemic.”

Doctor Roy showed me the village,
which was accomplished by walking about
five hundred feet from his dooryard, to
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the cross-roads. The Callander Hotel, a
packing-case butcher shop, a dinky rail-
way station, a garage, a Quintuplet souve-
nir shop, a refreshment establishment and
two information booths—one for the whole
of Canada, the other for the Quintuplets.
An irregular road leading down to a
lake where camps had sprung up to ac-
commodate  Quintuplet sight-seers. A
fairly populous street running up a hill
on the top of which stood the Catholic
Church of the Quintuplets. Perhaps sixty
houses in all.

Later on, we drove out to see the
Quints—to the hospital, as it is called—
four miles beyond through a desolate un-
inhabited country with a scrubby growth
of small trees on either side. I tried to
picture the Doctor making his way, win-
ter after winter, over this road through
mountains of snow with the thermometer
at forty below.

There it is,” said Doctor Dafoe proud-

pointing to three new buildings en-
closed by a heavy woven wire fence. A
house for the Babies, another for the
nurses and a pavilion enclosing the Quin-
tuplets’ playground on three sides. Visitors
were allowed to enter the pavilion, which
is separated from the children by a
stout glass partition through which the
crowd can look on without being seen
by the Quintuplets. As the children’s
play hour, from 1:30 to 2:30, approached,
cars began to pour in. I noticed markers
from twenty-seven States in the Union.
They brought about 7,000 visitors that
day.

“Radio did that,” said the doctor, point-
ing to the line of cars that extended off
into the distance for nearly a mile. “My
fan mail shows me that people from every
corner of the world listen in to every
word spoken about the Babies on the
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radio. They never seem to get enough. |

They ask all sorts of questions—fool

questions and wise ones. Now there’s

where that idea of a doctor reaching a KOOLS NEVER MISS! Do better by yourself this winter

Cofgl“um}y with his advice, comes in,” he — smoke KGDLS. When overheated rooms dry out your throat or

SRELSIE P07 e (O G sniffles spoil you for hot smokes—smoke KGDLS. Freezing

going to speak tomorrow night from To- . . 3

SN T [ ) Sy A A A weather, sudden thaws, late nights, early parties—you’d better

his cyes, both humorous and triumphant. smoke KGDLS. Their touch of mild menthol soothes and refreshes.
“The only epidemic is babies. It gives Their better tobaccos have won millions of friends. And

me the opportunity of telling the world each pack carries a B & W coupon good for fine premiums.
of mothers just what a terrible problem

we had with the Quintuplets and how we (Offer good in U.S. A. only.) Brown & Williamson Tobacco

are bringing them up. Mothers who think Corp., P. O. Box 599, Louisville, Ky.
they have a hard or hopeless time of it,
are bound to feel encouraged and take
new hope. [ tell you, that radio talk,
linked up to the actual case of the Babies
in whom they are so interested, means
something to mothers and expectant moth-
ers. The Voice again. Not me—good
Lord, I'm just an old country doctor!”

Dr. Dafoe also has a radio set in his
car, and he obviously enjoyed it as we
dashed along that 225-mile drive to To-
ronto, the following evening. He had a
wide range of tastes, however, for during
six hours the radio worked faithfully—
except when we approached and were
passing Canada’s biggest broadcasting
towers, about twenty miles from Toronto.
We had a mélange of grand opera and
jazz, politics and patent medicines, all of
which the Doctor accepted, discussing
their merits and demerits analytically.
The secret of his enjoyment, no doubt. is
that he loves life. And despite his being
wedded forever to what must be a terrify-
ing wilderness all through the deep win-
ter, he loves every phase of the life of
the great world outside, from which he
so willingly divorced himself to devote
his future to the Quintuplets.

When we arrived at the Royal York
Hotel, Dr. Dafoe told them that he wasn't
satisfied with the regulation loud speaker
to be found in every room. He wanted
the biggest and best one they could get.
The moment he got into his suite, he took
off his coat, lit his pipe and sat down in
an arm-chair beside the radio, glancing
occasionally out of the window over Lake
Ontario, with an air of sublime satisfac-
tion, as though all his wishes had been
gratified.

When we went out te the studio for
his rehearsal, preparatory to broadcasting
that evening, as the feature of the Con-
tented Hour, everybody made a great
time over him and he was accorded the
honor of writing his name on the White
Derby, an honor that is permitted only
to topnotchers. Through it all, Dr. Dafoe
was interested. calm and collected. When
it came time for him to go into the little
cabinet-like broadcasting chamber, where
he sat alone, he was not in the least per-
turbed, although he confided to me later
that, if anything, it was a little more
disconcerting than the Quintuplets’ hirth.

He set his jaw, tightened his fists, and
faced the radio—just the same as he has
faced all the other jobs in life—obscurity
in the wintry wilds of Canada, calls year
in and year out. day and night, never
flinching. Count on him for doing an
honest job—especially on the radio, from
which, with the Quintuplets, he derives
his greatest joys in life.

8 Ash Tray—Chrome finish. Keeps ciga- FREE. Write for illustrated 28-page Women's Toilet Case. Leather. Zipper
And “]aybevd some day, hls] dream of 'a rettes clean, convenient . , . 50 couvons B & W premium booklet, No. 12 close. Complete fittings, 825 coupuns
community radio service will come true! )
Y RALEIGH CIGARETTES...NOW AT POPULAR PRICES...ALSO CARRY B & W COUPONS
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They intensify natural coloring . . . yet
never look ‘‘made-yp''. Read how the
Color Change Principle available in
Tangee make-up brings natural loveliness.

You see many more “naturally” beau-
tiful women than you used to. For make-up
styles have changed. Gaudy make-up has
vanished. The Tangee Color Change Princi-
ple is available in powder, lipstick and rouge.

Your lips hecome the blush-rose
that nature has hidden there. The
cream base of Tangee keeps lips
fmuoth, Youthful and appealing.

And because Tangee Face Pow-
der blends naturally with your

own skin tones, your skin s smoother, fresher
with never a trace of that powdery look.

Begin tonight to be lovelier in your
own way. Insist upon Tangee for all your
make-up. Only in Tangee can you obtain the
Color Change Principle. Tangee Powder is
55¢ and $1.10. Rouge, compact or creme,
each 83c. Lipstick is 39¢ and $1.10.

© BEWARE OF SUBSTITUTES! There s only one
Tangee—don’t lct anyone swileh yos. Always osk for

TANGEE NATURAL. If you prefer more color fur evening
wear, ask fur Tangee Theatrical,

Workds Most Famous Lipstick

ANGES

ENDS THAT PAINTED LOOK

THE GEORGE W. LUFT COMPANY MM116
417 Fifth Avenue, New York City

Rush Miracle Make-Up Set of miniature Tangee
Lipstick, Rouge Compact, Creme Rouge, Face
Powder.Ienclose 10¢ {stamps or coin).15¢ in Canada.

Check Flesh [] Rachel [[] Light Rachel.
Name
Please Print
Address
City State
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RADIO STARS

RARE GUEST STARS
R NECESSARY EVIL?

(Continued from page 31)

Your old friend Eddie Cantor who is now on the T'exaco Program
with Parkyakarkus, Jimmy Wallington and Bobby Breen, the child
sensation. Eddie, aside from being his usual hilarious self, is also
trying to make life safer for both pedestrian and driver. Last season,
if you recall, Eddie put over an anti-war essay contest which was highly

successful in emphasizing the virtues of peace throughout

the nation.

curiously ineffectual over the air.
Crosby and Rudy Vallee exhibit their
quota of celebrities. The Camel Caravan,
the Shell Chatean, the Show Boat, Fred
Astaire—even Amos ‘n' Andyv—all fall
into line and trot out their distinguished
guests.

We've no quarrel with the guests, them-
selves. We like guests, at home or on
the air—in moderation. It's when they
come to the radio program without any
specific contribution to our entertainment
that they leave us a little weary, a little
cold.

For example, the movie star.

She has a Name—and names, it would
appear., are the ultimate decoration to a
radio program. Names are bhetter than
talent—and cost considerably more!

In the screen world this movie star has
a definite place. She has devoted all her
time and effort and such talent as she
has to making that place or herself. There
she contributes a degree of entertainment
and pleasure. But as a guest star on the
radio program, she is alien to its design,
unfamiliar with its technique. As a career,
radio has no part in her scheme.

She is introduced. With the master
of ceremonies she exchanges bright banter,
concerning the weather, concerning her

Bing
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enviable success and pleasant popularity.
Then she sings—though singing is not her
forte. And we wait with pained resig-
nation for the final: “Thank you, Maisic.
It's been lovely to have you here and we
hope to have you with us again soon.”

For such, and similar. guests, we are
beginning to feel our welcoming smile is
becoming a trifle fixed — that sort of
forced, frozen cheer with which the coun-
try houscholder greets the wearying pro-
cession of week-cad guests. There have
been so many of them!

Every entertainment medium that has
been successful has developed its own
artists. Great stars of the stage, whose
names travel down the ages, gave their
lives to perfecting the technique of dra-
matic art.

The old silent movies produced artists
in that medium. Who can forget the
great ones of those days® The Gish sis-
ters, Charlie Chaplin, Mary Pickford.
Henry Walthall—the list is long and
memorable. True, many came from the
stage—but they came not as guests but
as members of the new family, working
for the progress and perfection of the
movie film.

The talkies drew more stage players
from Broadway—and again these identi-
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fied themselves with the new medium. The
Barrymores, Ruth Chatterton, Alice Bra-
dy, Edward Everett Horton and countless
others found new inspiration and new op-
portunity in the fresh fields of Hollyweod.
But they did not think of themselves as
stage stars, visiting the movies. They be-
came movie stars and added to their
earlier laurels brilliant success in the new
technique of the talking screen.

In its early days radio developed its
fledgling stars. And bright stars they
were, too. Remember the Happiness Boys

—Billy Jones and Ernie Hare? And
there were Goldy and Dusty (Harvey
Hinderman and Earl Tuckerman), and

Joe White, who achieved great popularity
as The Silver-Masked Tenor. Wendell
Hall was known as The Red-Headed Mu-
sic Master. Remember his favorite: “/¢
Ain’'t Gonna Rain No More!”? And
there was Vincent Lopez with his band.
And Franklyn Baur, the Firestone Tenor.
And Vaughan De Leath.

Others there were, too, whose very
names were scarcely known to their eager
listeners. Radio in those days involved
a degree of anonymity, since there were
no publications devoted to it. No radio
columns in the daily press. Often we,
lots of us didn’t even know what was in
store for us on the air. We just worked
away at our dials—and a tricky job it
was, too—and we were delighted with
what we succeeded in bringing in. Radio
was radio in those days!

Radio hopefuls then knew no such com-
petition as meets the struggling artist to-
day. F. Chase Taylor, now the renowned

RADIO STARS

Colonel Lemuel Q. Stoopnagle, made his
radio début in 1925. Budd (Wilbur Budd
Hulick) stepped from a job as soda jerker
in a Buffalo drugstore to become enter-
tainer and announcer for the Buffalo
Broadcasting Company. And Stoopnagle
and Budd came into being in 1931, to fill
a fifteen-minute period when a chain pro-
gram failed. It’s only recently that this
gifted pair have had a hard time to find a
sponsor. But now they are signed for
their own series.

In 1931 Kate Smith made her bow, as
the Songbird of the South. Margaret
Speaks was broadcasting in  Columbus,
Ohio, long before the days of commercial
radio and developed her lovely voice in
the Firestone chorus—working up to the
starring position she now enjoys. Jessica
Dragonette, Lanny Ross and Rudy Vallee
are among the old-timers of the air.

But now opportunity, it would seem,
knocks only upon the doors of the already
famous.

Which, as Mr. Lohr has pointed out,
defeats the proper purpose of radio, to
produce and develop its own artists. For
not among those will many of the great
radio stars be found.

Major Bowes hewed out a new path
with his Amateur Hour, in the effort to
discover among ambitious amateurs new
radio artists. And whatever their unpre-
dictable future, he at least is presenting
pleasing radio entertainment that still tops
the list of popular radio programs. He's
done a worthy job. Let's give him credit
for it.

Rudy Vallee usually works his guest

stars into a carefully designed program,
so that they seem to be an integral part
of it. The Show Boat achieves a pat-
terned unity. And now and then some
dark star glows with new light as a
genuine radio artist.

For example, Bob Burns, who made his
radio début as a guest star on the Rudy
Vallee program. Bob was born in Arkan-
sas and his stuff has the freshness and
vigor of an Arkansas breeze. In lh:s
quest for a career he tried out his talents
in various directions. Vaudeville head-
liner, jazz band leader, newspaper pub-
lisher, resort concessionaire, film player,
he came at last to appear on Rudy's
Fleischmann Variety Hour. There his
delightful homely humor led inevitab.y
to his engagement for his present radio
series.

And there are, undoubtedly, many such,
capable of being sterling radio stars—if
they are not crowded from the microphone
by famous film folk, prize fighters, wrest-
lers, fan dancers and what have you.

And the salaries these guest stars draw
for one radio broadcast!

And all the vast army of the as vet
unknowns, lost somewhere in the shadows,
waiting. When will their chance come?

When will radio stop defeating itself—
stop filling its house to overflowing with
guest stars who secretly scorn its limited
accommodaticns—shouldering out a talent
that would more admirably serve its pur-
pose of entertainment?

Let's shut the door to some of
laurel-crowned—and bring Brother
Sister in from the barn!

the
and

"TIGHT "

DRY “TIGHT" SKIN INTO SUPPLE
SMOOTHNESS

RISK cool days to tempt you out of

doors for hours at a time! No wonder
your skin feels dry and “tight” when you
come in . . . harsh to the touch.

What happens is that dying cells on the
surface of your skin dry out quicker. They
begin to shed.

But you can make it smooth and moist
in a minute. By melting away those tiny
rough particles—with a keratolytic cream!

A dermatologist explains

A prominent dermatologist makes this
clear: “When a keratolytic cream (Vanish-
ing Cream) touches dried-out surface cells,
they melt away. The underlying cells, moist

SKIN FEELS

THESE COLD

and young, come into view. The skin imme-
diately appears smooth and fine textured.”
That’s why Pond’s Vanishing Cream is
such a wonderful skin softener! More than
a perfect powder base, Pond’s Vanishing
Cream, applied regularly twice a day, starts
you toward a young, fine-textured skin.
For a smooth make-up— Before you put

on make-up, film your skin with Pond’s
Vanishing Cream. It melts away flaky bits

A Why skin feels harsh

Cmm-mmm of outer skin
(epidermis) . . . showing how dead
cells on top dry up. flake off, cause
roughness. You can melt them off.
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SOFT IN AN
INSTANT
WITH POND'S
VANISHING

“’] use it for a powder base
...overnight, too, for extra

softening’’
Miss Nancy Whitney, daughter of
Mr. and Mrs. Richard Whitney

. . . leaves your skin smooth for powder.
Overnight for lasting softness — Every
night, after cleansing, smooth on Pond’s
Vanishing Cream. It won’t show, won’t
smear the pillowcase. It goes on invisibly
—softens your skin all night through!

8-Pie‘e Pond n. I)rpl L138, Clinton, Conn.
8-piece ‘paclmge containing
Pa‘kuge npeclal tube of Pond’s Vanishing

chnm. generous samples of 2 other
Pond’s Creams and 5 different shades of Pond’s Face

Powder. [ enclose [0¢ for postage and packing.
Name
Street
City State.
Copyright. 1936. Pond’s Extract Company
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NEW CREAM MASCARA

Ends the artificial look of
old -fashioned mascaral
LK

!

Waterproof . . .
far easier to use!

True charm now replaces
the bold, theatrical look
that has discouraged so many
women from using old-fash-
ioned forms of mascara.

f* Theeffectyouhavealwayswished

to achieve with mascara is now
' actually possible! Your lashes
seeming to sweep your cheeks with
their length... their luxuriance rich
with the enticing charm of naturalness!

Quite obviously, such exciting loveliness re-

uires an entirely new kind of mascara; one that
garkens lashes without shouting “mascara”;
one that does not brand its user as artificial,
“theatrical” or “bold.”

TATTOO Cream Mascara is just that. It goes
on so evenly and smoothly its presence on the
lashes is not detected. Nor will tears, rain or a
plunge betray the secret. ., for THIS mascara,
110t being mixed with water when a{ﬁlizd, is really
waterproof! Much easier to use than cake mas-
cara too, and perfectly harmless. Can’t smart.

Complete with brush in smart rubber-lined
satin vanity ... Black...Brown...Blue... soc
at the better stores. TATTOO your eyelashes!

ATTOO

Cream MASCARA

Your Kodak Picture
ENLARGED [

FREE ENLARGEMENT
of any SNAPSHOT

Your iavorite snapshots ol
children, parents and loved
ones are more enjoyable /4

when enlarged to 8x10 inch H.'.__,L A
size—suitable for framing.

These beautiful. permanent enlarge
ments bring out the details and fea-
tures you love just as you remember
them when the snapshots were raken.
Just to get acquainted, we will enlarge any
Kodak picture, print or negative to 8x10 inches
—FREE—if you enclose 25c to help cover
our cost of packing. postage and clerical work.
The enlargement itself is free. It will also
be beautifully hand tinted in natural colors if
you want it. We will acknowledge receiving
your snapshot immediately. Your original
will be returned with your free enlargement.
Pick out your snapshot and send it today.

GEPPERT STUDIOS o.'Wiis®vm:
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NOTHING BUT
THE TRUTH?

Told by topnotchers of the air in reply

to oft-repeated questions from the

ir fans

Mr. and Mrs. Red Nichols enjoy a bit of tea in their charming home in Forest
Hills, Long Island. Red's wife, the former Willa lnez Stutzman, was in the
Vanities when she met the popular band leader. Red plays a mean trumpet.

Do you agree that the success of

a broadcast depends almost as

much on the presentation, mate-

rial, and commercials as on the

artistry of the individual per-
formers?

Bing Crosby: “I'm still guessing.”

-

Dauid Ross: “1 would say definitely
that the presentation, material, and com-
mercials can make or break a program.”

-

Deems Taylor: “I do, except that ‘al-
most as much’ is faint praise. ‘Two-thirds’
would be more accurate, and the average
commercial broadcast is seven-eighths per-
former and one-eighth the rest.”

-

Thornton Fisher: 1 would not say,
‘depends almost.” 1 believe sincerely that
it depends entirely on presentation, ma-
terial, and commercials. The radio per-
former has a certain personality, certain
individual talents. These are his assets.
He (or she) is commanded by the spon-
sor or the director to perform according
to the show. The tempo may be too fast
or even too slow for the performer, based
on his past performances. The man who
writes the continuity, backed by the spon-
sor or agency, is responsible. The artist

tlops and the critics pan.”
—o-

Loretta Lee:

“l belicve that presenta-
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tion and material are very important, but
do not think the commercial has much to
do with the quality of a broadcast one
way or another. The slogan, ‘The play’s
the thing, is practically a truism as far
as I'm concerned, and while a great artist
can make mediocre material listenable he
needs much more than this for a truly
great performance.”
-

Parks Johnson: “Many a radio artist
has been seriously held back, or com-
pletely eliminated, simply through poor
presentation, cumbersome and stereotyped
commercials, and poor material. How-
ever, sponsors generally wish to avoid
such things, and I believe this situation
is rapidly improving.”

-

Art Van Harvey: “Emphatically yes.
No matter how good the artist, if the ma-
terial is poor the show will not be a suc-
cess. On the other hand, no matter how
well the material is written, unless it is
portrayed properly it meets with the same
results. Therefore, I should say it is about
a fifty-fifty break.”

-

Nino Martini: “Undoubtedly the pres-
entation, material, and subtlety in which
the commercials are included have a great
deal to do with the success of any broad-
cast program.”

-

Bernice Claire: I certainly do agree.
A smartly expressed commercial (not too
long, please) or one that is brought in
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in a subtle manner makes the whole pro-

gram more pleasing. Many a beautiful

selection is sometimes spoiled by an irri-

tating ‘and now ladies and gentlemen.’”
-

Ed McConnell:  “Certainly.  Without
material suitable to his personality, there
is scarcely an artist on the American radio
who could hold the attention of the listen-
ers. Presentation is also a big part of the
success of any program. I believe the
handling of commercials is an art in itself,
and that they can be used in a way that
promotes entertainment.”

—e-

Olga Albani: “I thoroughly agree with
You on this for I have often felt that the
fine artistry of an actor or singer has
been almost nullified by poor matcrial and
bad presentation.”

——

Harry von Zell: *I believe that a pro-
gram can attain a certain degree of suc-
cess through the force of ‘name appeal.’
But lasting and complete success can be
attained only if the material, commercials
and production are designed to ‘frame’
the personality of the program’s stars.”

——

Lucy AMonroe: “Most certainly. That's
something that some actors never learn.
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