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PILOT’S International Reputation Lifts You Above Competition

At the Radio Exhibit in New York (Booth 11, Main Floor)

PILOT Line Proves

Show Sensation!

PIONEER "ALL WAVE" MAKER
PRESENTS 12 NEW MODELS
EMBODYING ALL THE LATEST
ACHIEVEMENTS IN RADIO

5 TO 11 TUBES 1 TO 12 WATTS
(Superheterodyne Models) (Undistorted Output)

EXQUISITE MODERN CABINET DESIGNS
Available in AC and DC and Battery Models
New Dialing Features New “Quiet” Features
5 to 12 Inch Speakers List $29.50 to $150 PILOT “63"
GUARANTEED TO GET “FOREIGNS” LIKE “LOCALS”
You Can Prove This in Your Store Demonstrations

CHALLENGES COMPARISON IN ALL WAVE
WORLD WIDE PERFORMANCE

Presented In

Radio Builders Since 1908 TABLE — GONSOLE and PHONO-MODELS

Sce the PILOTS this week—At the Show, At your Jobber or Write
for complete details of this PROFIT Making Friend Building line.

PILOT RADIO CORP. 37-O4 36th ST., LONG ISLAND CITY, NEW YORK
CABLE ADDRESS PILOTRADIO NEW YORK

Pilot raDIO
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” “lsn’t 1t marvelous

to hear VIENNA

Jhe ALL-WAVE RADI

everyone is talking about

/

Covers 540 1o 25.000 A radio w.v1th the splendid Strombfarg-Carlson Natural Tone, not only
KC (555 to 12 meters) on American standard but on foreign short wave programs as well.
B cachrenmumtgyithpes The tuning of short wave stations with its unique Selectorlite Dial
reme sensitivity—yet 18 . -
amarzingly quiet. fascinates every prospect who comes into your store — no matter
Operates with equal eff what radio they originally came in to see.
i v all poi . ) .
the dinlero doad Spots. I. H. Kattell, of Binghamton, New York, official Short Wave Observer
for a technical publication in New York, says: “This is the first
“Hangs on"unbelievably q g ’ d q g
well to stations that fade. receiver I have ever had in my 18 vyears’ exverience in radio that [
was not disappointed with in some way or other”.
,l\j?w.ﬁli; Al'lfgﬂ"f, .}}i’d(i:"uf:';"x Stromberg-Carlsons range in price from $69.50 to $889.50 (East of Rockies).
Triode Amplification. 15 watts Desirable dealer territories and outlying distributor territories available.
output. Visual Tuning Meter. R
Automatis E"ol:":z Lontrol. “There is nothing finer than a Stromberg-Carlson™ y

Selectorlite Dial. Price $175
(East of Rockies). STROMBERG-CARLSON TELEPNIONE Manuracruring Co., RocHEsTER, N. Y.

4 Siromberg-Carlson

1894

MAKERS OF VOICE TRANSMISSION AND VOICE RECEPTION APPARATUS FOR MORE THAN FORTY YEARS
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1,124,420 BOXES' SOLD FIRST WEEK OF SHOW ATTRACTS
THRONES OF PUBLIC AND TRADE
T0 MADISON SOUARE GARDEN ... NCAY AFTERNGON

IN FIRST SEVEN MONTHS,
REGENT SURVEY SHOWS

EXCEEDS TOTAL 1933 SALES

Producers Have Already Sold 150
Per Cent. of Quotas for Seven
Months — State of New York
Leads With Sale of 145,358
Units — Pennsylvania Second,
Ilinois Third.

During the first seven months of this
year, manufacturers of electric refrig-
eration in this country sold 1,124,420
household “boxes,” according to figures
released by the Electrie Refrigeration
Bureau of the Edison Electric Insti-
tute. This number is 150.4 per cent. of
the quota realization for the period, in-
asmuch as the Bureau had set a quota
of 747,774 “boxes” for the seven months.
Seven month sales also eclipse the
year’s quota of 1,010,506 set by the
Bureau.

In the seven months, 145,358 “freez-
ers” were sold in New York state. This
is 126.9 per cent. of the quota. Penn-
sylvania was second with 104,656 units,
or 163.2 per cent. of its quota. Next
was Illinois with 81,088, or 142 per
cent. of its quota.

Other large states together with their
sales for seven months and the per-
centage of quota realized are: Ohio,

(Continued on Page Twenty-six)

GEORGE LYONS HEADS
NEW PROMOTION DEPT.
OF ATWATER KENT CO.

PHILADELPHIA, PA. Thursday—
The sales promotion department of the
Atwater Kent Manufacturing Co., which
was discontinued some time ago, has
been re-instated, it was disclosed here
today by F. E. Basler, general sales
manager. George A. Lyons, widely
known throughout the Atwater Kent
distributing organization, has been ap-
pointed head of this new department.

During the days of the old Atwater
Kent sales promotion department, Mr.
Lyons was its assistant manager. In
that capacity, he worked with distribu-
tors in practically all parts of the coun-
try. In addition to field work, he wrote
many of the proniotional material and
dealer and distributor bulletins for the
company. Before joining Atwater Kent,
he was associated with the Brunswick
Radio Corp. and the Victor Talking
Machine Co.

For the past twenty months, he has
been a divisional sales manager of the
company, and in this capacity has kept
in close contact with changing condi<
tions in the radio industry,

RADIO AND HOME UTILITY LINES

ON PARADE

Prominent Members of the Industry Seize Opportunity to
See All the Season’s Newest Offerings—First Exclusive
Resume of Happenings by The RADIO WEEKLY.

James A. Moffett, director of the Federal Housing Administra-
tion, delegated by President Franklin D. Roosevelt officially to open
the 1934 National Electrical and Radio Exposition at 10:00 P. M. last
Wednesday made the formal opening speech from his offices in the

new Post Office building at Washington.

His voice was relayed by

Columbia Broadcasting System radio hook-up from Washington to
the Crystal Studios in Madison Square Garden and instantly re-broad-

cast over Station WABC and the entire Columbia network.

Pressure

of business at Washington prevented Mr. Moffett coming to New York
to open the exposition here in person.

Immediately thereafter Admiral
Richard E. Byrd sent a radio flash by
short wave relay from Little America,
Antarctica, a distance of 10,000 miles,
to the Garden to open the second of
the twin Crystal Studios. The regular
Wednesday night Admiral Byrd radio
broadeast from his south polar explora-
tion expedition was then re-broadcast
directly from the Show.

Mr. Moffett at 10:15 P.M. repeated
his opening address from Washington
over the entire network of the National
Broadcasting Co.

Following the opening ceremonies,
the radio singer selected in the national
contest conducted under the auspices of
the exposition was crowned as the radio
queen of 1934. Miss Irene ‘Bee’ Beasley,
former Memphis, Tenn., school-teacher,
won this honor and the title, “Miss
Radio of 1934,” with more than 298,000
fans voting. Colonel John Reed Kil-
patrick, president of Madison Square
Garden Corp., presented Miss Beasley
with a symbolic silver cup. The cere-
monies of crowning the queen of radio
were broadcast over the NBC network
out of the show studios from 10:30 to
11 P.M.

MADISON SQUARE GARDEN, All
Week—The 1934 National Electrical &
Radioc Exposition has worked out not
only as a tremendous public attraction
but a comprehensive Trade Show. Prac-
tically all manufacturing officials of
prominence and hundreds of wholesale
and retail executives throng the Garden
afternoon and evening.

Capt. William Sparks, founder and
president of the Sparks-Withington Co.,
Jackson, Mich., is expected this week.
Harry G. Sparks, vice-president, and
his brother, Clifford M. Sparks, are in
Wyoming on a big game hunt. Arthur
T.  Haugh, general sales manager, Ed
T. H. Hutchinson, radio sales manager,
Guy C. Core, advertising manager, ac-
companied by Mrs. Core and Howard
Clark, Eastern sales representative,
were the Sparton officials present j:his
week. They showed a cosmopolitan

(Continued on Fe:;;e Nineteen)

BRILLIANT SPEECHES
AT WALDORF DINNER
FOR RCA VICTOR

OVER 1,400 IN ATTENDANCE

David Sarnoff Characterizes Ra-
dio as Vital Force—E. T. Cun-
ningham Describes Progress;
Urges Higher Ethics.

In one of the most brilliant addresses
he has delivered in recent years, David
Sarnoff, president of the Radio Corp. of
America, on Monday evening before
1,400 members of the RCA Victor New
York - New Jersey retail fraternity
characterized radio as a power, such as
electricity, or a force, such as steam,
and urged his hearers to take pride in
their business since the radio dealer is
the only avenue through which inter-
pretations of radio power, in merchan-
dise, can reach the public.

Stating that in broadcasting radio
had given civilization a new “tongue,”
Mr. Sarnoff predicted that the art would
also furnish a new “eye” and a new
“ear” to mankind. He added that it is
impossible at this time to make definite
prediction when the newer attributes
will be commercially realized. Intro-
duced by Gabriel Heatter, radio an-
nouncer, Mr. Sarnoff heard read a
memorandum which he had written in
1915 to the then Marconi Wireless Tele-
graph Co., sketching substantially the
state of radio as it is today.

Elmer T. Cunningham, president of
the RCA Victor Co., speaking with
equal force, reviewed in particular the
growth of the radio business. Taking
a pioneer view from his own beginning
in the business in 1911, Mr. Cunning-
ham sketched the development of the
business year by year. He vigorously
urged a higher standard of ethics
throughout the business, pointing out

PHILGO BROADCAST
FOR THE TRADE ONLY

Economist, Musical Authority
and Noted Patron of the Arts
Will Talk on Important Posi-
tion in Business Life Held by
Radio Wholesalers and Dealers

—Public to Be Asked Not f{o
Listen.

Next Monday afternoon, October 2,
at 2:45 o’clock standard time the Phileo
Radio & Television Corp. will eonduct
a national broadcast expressly to the
radio trade, proffering a program which
ise though to tbe one of the most un-
usual ever put on a country-wide net-
work.

The public will be asked particularly
not to listen in.

According to Sayre M. Ramsdell,
vice-president of the Philadelphia man-
ufacturing organization, Monday’s Phil-
co broadeast will aim at interpreting
through important authorities from
outer fields, the position and responsi-
bility of the radio dealer as a unit in
the commercial and economic life of the
country. Boake Carter, Philco announ-
cer and news commentator, will be
master of ceremonies. A well known
economist will speak on the function
and individuality of the radio retailer
and will point out ways and means
through which a merchant in this in-
dustry can make his operations more
effective in their relation to the com-
munity at large. A prominent musician
will follow the economist, describing
the relationship of high-fidelity radio
to broadcasting service and a distin-
guished patron of musical art will close
the program, outlining his concept of
the dealer’s usefulness and social im-
portance.

The entire purpose of the broadcast,
said Mr. Ramsdell, will be to impress
upon radio distributors and dealers gen-
erally and Philco wholesalers and re-
tailers in particular the fact that people
are watching the radio trade closely.
As a matter of public interest and ne-
cessity, good and profitable business
methods and high ideals of useful serv-
ice should be inoculated in the trade,
he pointed out. It is believed that if a
sense of direct responsibility to the
public for first-class radio perfomance
can be cultivated among jobbers and
dealers, materially healthier general
business will follow.

that practices of “buying sales” are ob-
solete in other large industries. Mr.
Cunningham pledged a new era of ac-
complishment for the RCA Victor trade.

Monday evening’s meeting will be re-
ported in greater detail in next week’s
li}s;;su?3 of The RADIO WEEKLY, Octgs
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HNew Yorkers Without Radio

THERE ARE NEARLY 475,000 HOMES WITHOUT A
RADIO IN THE CITY OF NEW YORK ALONE. The fact
speaks eloquently against too broad acceptance of the assump-
tion that the industry faces a saturated market. As an earlier
authority said in the phonograph industry some years ago,
“Until people stop marrying and stop having children, the
talking machine market will never be saturated.”

Of well-nigh half a million radio-less homes in the City
of Seven Million, many belong to newly-weds who must plan
their purchases and who, incidentally, are characteristically
“low resistance” in having things sold to them. Probably a
small percentage of this great prospect list is so poorly situ-
ated in point of funds that for them radio can never be af-
forded, just as there will always be homes that are squalid
and bare.

But in the thirteenth vear of the industry’s age and with
some seventeen million sets in consumer possession it is en-
couraging to know that a wide field stays permanently open
for original sale of the festive all-wave and the kindly com-
bination. “The world moves” and there is no more possibility
of stopping the continuous creation of new families of buyers
than there is a way of stopping the passage of time.

WE OBSERVE WITH DEEP SATISFACTION THE DIS-
APPEARANCE OF DEFEATIST TENDENCIES AMONG
THOSE WHOSE DUTY IT IS TO DISCOVER RADIO DE-
MAND AND FILL IT. The inclination, popular a year ago
and two years ago, to assume that the business was going to
stop has vanished altogether. It is not many moons since vari-
ous and experienced men in the trade were wont to say that
to their mind radio had relegated itself permanently to the
position of a side-line. COMPREHENSIVE RETURN OF
HIGHER UNITS OF SALE HAS QUICKLY TAKEN CARE
OF THAT NOTION, TOO.

i s

Show Demonstration ']

The Madison Square Garden radio show is again proving
its worth in arousing general public interest and specially in
re-assuring the trade of its own stability. EVERY EXHIBIT
DISPLAYS MORE USEFUL AND MORE EXPENSIVE
MERCHANDISE THAN THE INDUSTRY HAS OFFERED
FOR YEARS. And the public is looking most, not at cheap
sets, but at good ones.

If anything is lacking in completeness of presentation of
the sales story that the exposition embodies, IT IS THE

WANT OF ACTUAL DEMONSTRATION FACILITIES FOR
THE PRODUCTS REPRESENTED. There are sound-proof
booths for the purpose at the rear of the hall, of course,
but their use is limited and their operation is unwieldy for
practical ends. Since the “stands” are open, display demon-
stration of sets might seem impossible for anything but bed-
lam. Study of the matter will prove, however, that exhibitors
might by agreement demonstrate simultaneously on THE
SAME PROGRAM FROM THE SAME STATION, as is done
at the British “Radiolympia” in London. Or each exhibitor
might be given his right and chance at filling the auditorium
with sound by an allocation of hours of show-time. Whether
the lines present, one at a time, or all at the same time, united
in affording the audience of show-goers a rousing program
of actual radio entertainment, THE RESULT WOULD BLE
VERY MUCH MORE IN CHARACTER FOR A RADIO
EXPOSITION AND WOULD PROVIDE THE PRACTICAL
ADVANTAGE OF ACTUAL DEMONSTRATION TO VISIT-
ING BUYERS.

The automobile people go as far as they can on the dem-
onstration principle at a show when they wheedle you at
length into sitting in the car, or behind the wheel. THEY
KNOW THAT THE NEARER A DISPLAY GETS TO AC-
TUAL USE, THE BETTER THE CHANCE OF COMPLET-
ING A SALE. Moreover, radio exhibition is in the nature of
a gala occasion and what is more properly representative of
radio entertainment than the actual performance of real radio
sets, whether singly or in battalions?

Bringing Europe Nearer

Many new sets dramatize and emphasize the presence and
availability of foreign programs from foreign stations. Some
show dial markings, and time for, broadcasts from Daventry,
England, Eiffel Tower, Paris, Funchal, Madeira, and so on.

ACTUALLY, HOWEVER, COMPARATIVELY LITTLE
EUROPEAN RADIO COMES- OVER DURING NORMAL
AMERICAN RECEPTION HOURS DUE TO THE DIFFER.-
ENCE IN SOLAR TIME. One American interest, the Philco
Radio & Television Corp., has gone to the expense and trouble
of arranging and maintaining a Spanish broadcast at a Sun-
day afternoon hour entirely convenient to most of the Ameri-
can audience. WHEN THE SO-CALLED FIVE-POINT PLAN,
WHICH IS NOW BECOMING A THREE-POINT PLAN,
GOES INTO OPERATION IT CAN BE HOPED THAT
MANY ANOTHER FOREIGN PROGRAM AT TIMES WHEN
WE OVER HERE ARE NATURALLY AWAKE CAN BE
ARRANGED.

England, France, Germany, Italy, Norway, Sweden, the
Netherlands and Central Europe have millions of their nation-
als and descendants of their nationals in the United States.
In the interest of world-wide goodwill these countries might
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U. S. RADIO PLANTS
SHIPPED 34,309 SETS
ABROAD DURING JULY

916,624 TUBES EXPORTED

New Zealand, Union of South
Africa, Brazil and the United
Kingdom Leading Purchasers
During Month — Australia a
Heavy Importer of U. S. Tubes.

WASHINGTON, D. C., Thursday—
American manufacturers exported 34,-
909 radio receiving sets to foreign
countries during July, according to a
report just issued by the Electrical
Equipment Division of the U. S. De-
partment of Commerce. These sets were
valued at $1,030,693.

Leading purchasers of American-
made radios during July were New Zea-
land where 4,675 sets were shipped,
valued at $121,265; Union of South
Africa with 4,555 sets valued at $238,-
769; Brazil with 4,343 radios valued at
$115,198, and United Kingdom with 2,-
522 sets valued at $42,891.

In the same month 916,624 radio
tubes were shipped abroad at a value
of $469,491. Leading purchasers of
American-made tubes were Australia
with 406,155; Argentina with 151,740
tubes; New Zealand, 95,859 tubes, and
France 87,761.

Also during July receiving set com-
ponents valued at $462,966 were export-
ed with Argentina, Australia, Canada
and Belgium being the heaviest pur-
chasers. American speaker manufac-
turers sold 15,270 units abroad during
July at a value of $40,270.

These figures do not include ship-
ments to Alaska, Hawaii and Puerto
Rico and do not include parcel post
shipments.

C. R. Brogan Gets New
Kelvinator Corp. Post

DETROIT, MICH., Thursday—R. 1.
Petrie, domestic sales manager of the
Kelvinator Corp., this city, last week
disclosed the appointment of C. R. Bro-
gan as district manager over the terri-
tory comprising North Carolina, South
Carolina and Virginia. Mr. Brogan was
for the past six months in charge of
Kelvinator sales at the branch in At-
lanta, Ga. He now assumes a post left
vacant since the death of J. K. Maec-
Carthy on August 14.

Succeeding Mr. Brogan in charge of
the Atlanta office is George Bryant,
since March a special sales representa-
tive under the former. Mr. Brogan
came to Kelvinator in 1926,

The RADIO WEEKLY
James M. Skinner and Walter E. Holland

C. F. Cannon, Headset
Manufacturer, Seeks
New York Senate Post

SPRINGWATER, N. Y. Thursday
~— Charles F. Cannon, founder and
president of the C. F. Cannon Co.,
this city, manufacturer of radio head-
sets, crystal sets and magnetic speak-
ers, has recently been nominated as
the Democratic candidate for State
Senator from the Forty-fourth New
York State Senatorial District. He will
oppose Senator Joe Hanley, Republican
incumbent, in the November eclections.

Fifteen years ago Mr. Cannon start-
ed in a small way the manufacture of
radio headsets. The Cannon-Ball line
is now sold throughout the country and
in a number of foreign countries. The
C. F. Cannon Co. is said to be the larg-
est producer of radio headsets in this
country. Hospitals and prisons are the
largest purchasers of radio headsets.
A number of the leading penal insti-
tutions and hospitals throughout the
country have Cannon-Ball radio head-
set installations.

Mpy. Cannon has played an important
role in the civic life of this section,
having served as president of the local
Board of Education. He is a past
president of the Wayland Rotary Club
and is in popular demand for club ad-
dresses and political gatherings. He is
also active in the affairs of St. Peter's
Memorial Episcopal Church at Dans-
ville and in the F. & A. M.

A firm believer in the NRA, Mr.
Cannon placed most of its provisions
in operation in his plant long before
it became effective, and not one of his
employes has been without a job dur-
g the years of the depression.

Mr. Cannon has a swimming pool on
his home grounds which is open morn-
ings to the boys and girls of Spring-
water. Next to his factory a park is
under construction for football, soft-
ball and other games.

DAVE GOLDMAN, GOLFER,
IS NOT GOLDMAN OF RADIO

Dave Goldman, manager of the New-
ark, N. J., branch of the Wholesale
Radio Equipment Co., was the recipi-
ent last week of a number of messages
congratulating him on his fine play in
the national amateur golf champion-
ship at Brookline.

But, it’s all a mistake. Dave Gold-
man of the radio business is not Dave
Goldman the golfer, although the form-
er hacks around a golf course. The
naniesakes are unrelated and are alike
in name only. Dave Goldman of the
radio business is a champion merchan-
diser. The other Dave Goldman was
runner-up to Lawson Little for the golf
title.

wholesomely contrive typical
for American hearers.
them.

radio offerings systematically

We stand ready to do as much for

When Anglo-Americans or Italo-Americans or Scandi-
navian-Americans know that at periodic AND CONVENI-
ENT INTERVALS they can listen to racial broadcasts from
across the sea, there will be more and better all-wave set busi-

ness.

The actual production of these attractions is by no

means an insuperable task. The right handful of men in the
Radio Manufacturers Association could do it as soon as the
sinews of war are available under the organization’s adoption

of the 5 and/or 3-point promotion.

Big rewards await the

new work and we are glad to see responsible people getting

behind it.

Congratulate Miss Bori on

Page Five

Philco Program

Noted Soprano Felicitated on Brilliant Performance
in I’hilco High-Fidelity Tone Test

Miss Luecrezia Bori, prima donna so-
prano of the Metropolitan Opera Com-
pany, was heartily congratulated upon
the conclusion of her nationally-broad-
cast tone test of Phileco high-fidelity

radio recently in New York when
important officials of the Philco Radio
& Television Corp., Philadelphia, Pa.,
expressed their approval of the unique
comparative performance at the Wal-
dorf-Astoria Hotel. Five hundred in-

vited guests, principally persons of
authority in contemporaneous musical
art, heard the recital directly and mil-
lions are estimated to have tuned in
on the usual Philco quarter-hour for
Miss Bori’s performance.

In the picture, left to right, are Wal-
ter E. Holland, vice-president and chief
engineer of the Philco organization;
Miss Bori, and James M. Skinner,
president of the Philco Radio & Tele-
vision Corp.

See Karly Liquidation
Of Majestic Property,
Reorganization Fails

CHICAGO, ILL., Thursday — Liqui-
dation of the assets of the bankrupt
Grigsby-Grunow Co., this city, form-
erly manufacturer of Majestic radios,
electric refrigeration and tubes, was
suggested as soon as possible by com-
mittees representing holders of first
mortgage bonds of the corporation and
unsecured creditors. A number of pro-
posals for reorganization of the corpo-
ration and for liquidation have been
submitted, but all have been rejected.

Several plans for a reorganization
were proposed by C. E. L. Lipman,
engineer who designed the Majestic
hermetic unit. One called for the for-
mation of three separate concerns, one
a radio factory, the second a cabinet
concern and the third a refrigeration
and compressor plant. .

In a recent report, it was pointed
out that before any distribution to
bondholders and unsecured creditors is
possible, all priority claims must be
discharged in full, the claims of this
type aggregating $1,200,000.

The committees have concluded that
on liquidation the bondholders and un-

NEWARK RADIO SHOW
T0 OPEN OCTOBER 6

NEWARK, N. J., Friday—The fourth
annual Electrical Show sponsored by
the Essex Electrical League will open
October 6 and continue until October
13 at the former American Insurance
Co. building, 70 Park place, this city.
The newest in radio sets, electric refrig-
crators, washing machines, vacuum
cleaners, air-conditioning and allied ap-
pliances will be displayed.

A crystal studio will be installed at
the show from which popular radio
stars will broadcast over Station WOR.
A number of other attractions have
been arranged for the affair, including
the General Electric “House of Magie,”
similar to the one which has proven so
popular at the Chicago World’s Fair.

J. H. Stapleton is general chairman
of the exhibition committee; H. 8.
Stratton is in charge of the program
and R. H. Osgood, sales.

secured creditors would receive in cash
an amount at least equal to what the
proposal provided in both cash and
bonds. The committees have been un-
certain as to what could be realized
from the company’s land, buildings,

‘trade-name, patents and other assets.
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R, F. GUTTING, FATHER
OF GOLONIAL OFFIGIAL,
DEAD; A GIVIC LEADER

TUXEDO PARK, N. Y., Saturday—
Robert Fulton Cutting, father of Fulton
Cutting, chairman of the board of direc-
tors of the Colonial Radio Corp., Buf-
falo and New York, died at his Summer
home here yesterday of chronic neph-
ritis. He was eighty-two years old and
had been in poor health for a year.

The elder Mr. Cutting was widely
known as a financier, civic leader and
philanthropist, and was one of the pio-
neer settlers of this society colony, hav-
ing spent his summers here for forty
years. Mr. Cutting’s city home was at
17 East Seventy-first street, New York.

Active in municipal affairs for half
a century, Mr. Cutting was the prin-
cipal sponsor of Seth Low, elected
Mayor of New York in 1901. He served
as the first chairman of the Citizens’
Union, and was one of those active in
the Fusion council of last year which
nominated Fiorello H. LaGuardia for
Mayor.

As a philanthropist, he was president
for a number of years of the Associa-
tion for Improving the Condition of the
Poor, and was president and chairman
of the board of trustees of Cooper
Union Institute. Mr. Cutting also was
one of the leading lay members of the
Protestant Episcopal Church in this
country, and recently completed fifty
vears as a vestryman of St. George’s
Protestant Episcopal Church, New
York.

Born in New York, Mr. Cutting was
a descendant of Robert Fulton. He was
educated at Columbia College, being
graduated in 1871 with an A.B. degree.
Four years later he received an M.A.
degree from Columbia. In 1904 his alma
mater honored him with an L.L.D. de-
gree .

After his graduation from Columbia,
Mr. Cutting was trained as a private
banker. He was interested in many
fields of business.

His clubs included the Century, Tux-
edo, Church and Jekyl Island. He was
also a member of Delta Phi Fraternity
and the American Economics Associa-
tion and was decorated with the Bel-
gian Order of Leopold II.

Funeral services will be held Monday
morning at St. George’s with Rev. Dr.
Karl Reiland officiating. Burial will be
in Greenwood Cemetery, Brooklyn.

HYTRON GORP. ADOPTS
SEALED TUBE CARTON

SALEM, MASS., Saturday—To pro-
tect the prestige and good will of Hy-
tron tubes, the Hytron Corp., of this
city, has created a new sealed carton
for all type tubes now being produced
at the concern’s plants in this city. The
new container assures the purchasing
public that the tube is received in the
same perfect condition as when it left
the factory, since all Hytron tubes are
thoroughly tested before being shipped
to the trade. In this way, Hytron offi-
cials feel sure that the practice of in-
serting used or old tubes in new car-
tons will be frustrated. The sealed car-
ton will be one of the features stressed
in the Hytron advertising campaign to
the trade and public.

L. H. Coffin, president of the Hytron
Corp., expressed confidence in the new
packaging plan as another step in the
company’s policy to market quality
tubes that perform perfectly all
model radio sets,
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McMurdo Silver All-Wave Radios Featured by
Boston Store, Chicago, in Window Display
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McMurdo Silver Display

CHICAGO, ILL. Thursday—George
Israel, radio buyer of the Boston Store,
this city, one of the outstanding radio
merchandisers in the country, is devot-
ing an entire window to the all-wave
sets made by McMurdo Silver, Inc., this
city.

Located at State and Madison streets,

one of the country’s busiest corners, the
Boston Store display is seen by tens of
thousands of shoppers daily. Sales have
improved considerably since the Me-
Murdo Silver models were put in the
window.

The factory furnishes dealers with
all the signs used in these displays.

RCA RADIOTRON, ADOPTING SEALED GARTON,
ATTACKS COVERT SALE OF OLD TUBES IN
GUISE OF NEW ONES TO RADIO PUBLIC

War against the growing fraudulent
custom of selling traded-in old and used
tubes as new ones is being waged by
the RCA Radiotron Co., in a sealed car-
ton crusade. The objective of the cam-
paign, it is pointed out, is the destruc-
tion of the tube industry’s ‘“Public En-
emy No. 1, the used tube racketeer.”

The RCA drive is being conducted
both directly by the company, and
through its 25,000 authorized agents.

“This unscrupulous practice, little
short of larceny,” said an official of the
concern on Friday, “has resulted not
only in the public’s being royally
fleeced, but in dealers’ being robbed
of thousands of dollars in profits that
rightfully should have been theirs. As
chief weapon in a concentrated drive to
run the used-tube racketeer out of busi-
ness will be the RCA radio tube sealed
carton.

“For years the RCA Radiotron Co.
has beeri aware of the existence of the
used-tube evil and has sought a work-
able method of ridding the industry of
it. Investigation reveals that hundreds
of thousands of used tubes are regu-
larly bought from unsuspecting dealers,
repolished, slipped into new-looking,
open-flap cartons and resold to the
public as new tubes.”

The secret of stopping the racketeer
was believed to lie in the carton. As
long as cartons could be used over and
over again, the practice would flourish.
But if a carton that must be destroyed
when the original tube was removed
could be devised, the broadest means
disguising used tubes would be elim-
inated.

The RCA sealed carton is unique in
design, since it permits the tube to be
tested without yremaval from the pack-

age. Its most important function, how-
ever, it is pointed out, is that it restores
to retail dealers a vast volume of sales
which have been diverted to used tubes.

A publicity campaign of large pro-
portions, said to be the most powerful
concentration of advertising in radio
tube history, is being launched by the
company to back the trade in the new
clean-up movement. It is believed that
the public will help itself if it is given
the facts.

Leading the parade of crusading ads
is a series of fine double spreads in
color in one of the greatest national
publications and similar advertisements
in color are scheduled for nearly a
dozen other leading periodicals.

The RCA Radiotron company will
also inform the public by means of a
half-hour weekly broadcast of tremen-
dous appeal. What is called the “Radio
City Party,” is built around the popu-
larity of all the big stars in radio. Each
Saturday night, from 9 to 9:30 Eastern
Daylight Time (Eastern Standard Time
after September 29th), the Radio City
Party brings to listeners as guest ar-
tists leading performers of some well-
established radio program. With John
B. Kennedy as commentator, weaving
together the various elements of each
brroadcast with wit and enthusiasm, a
weekly fiesta of sparkle and glamour
results. Accompanying each half-hour
of entertainment is a forceful announce-
ment aimed at the used-tube racket,
with a warning to listeners that only
by buying RCA radio tubes in sealed
cartons from authorized agents, can
they be sure of getting the kind of
reception that fine programs deserve.
In addition, the company is putting out
a striking window display, featuring
the sealed carton and employing minia-
ture figures of outstanding radio stars.

September 26, 1934

E. R. FISKE IS NEW
GENERAL SALES HEAD
OF TRIAD MEG. GO,

Edward R. Fiske, widely known in
radio merchandising circles, has been
appointed general sales manager of the
Triad Manufacturing Co., Inec.,, Paw-
tucket, R. I.,, manufacturer of Triad
radio tubes, it was disclosed last week
at the Hotel Edison, New York, head-
quarters of the firm during the National
Electrical and Radio Exposition at Ma-
dison Square Garden.

Mr. Fiske has been associated with
the radio industry since its infancy, and
held executive posts with several tube
manufacturing concerns. From 1925 to
1928 he was advertising manager and
assistant sales manager of CeCo Mfg.
Co., Providence. He resigned to join the
Gold Seal Manufacturing Co. as general
sales manager, remaining in that post
until 1930.

That year, he entered the radio dis-
tributing field in New York, distribut-
ing Jesse French radio, Triad tubes and
several electrical appliances. He later
entered the set manufacturing field,
oerating a plant in New York and later
in York, Pa.

During the past two years, Mr. Fiske
has been general sales manager of the
Ansley Radio Corp., New York, manu-
facturer of specialties and radio-phono-
graph combinations.

Upon joining the Triad company, Mr.
Fiske devised a new merchandising
plan for tube distributors, which is now
in operation.

SUPERIOR CABINET ON
DOUBLE SHIFT TO COPE
WITH TRADE DEMANDS

To combat the dire shortage of radio
cabinets prevailing throughout the trade
at the present time, the Superior Cab-
inet Corp., of Brooklyn, N. Y., has been
operating on a double shift for some
time past. Requirements placed with
the company have been fulfilled accord-
ing to contract and with additional
space and man-power being put to work
at the Brooklyn headquarters, it is the
plan of Louis Arrone, president of the
Superior firm, to catch up with the
trade’s requirements before the New
York Radio Show is over. There are
well over twenty different models in the
new Superior line and panel cut-outs
are being made to meet the specific re-
quirements of all chassis.

The firm’s double production schedule
will be maintained as long as the de-
mand persists, according to the prevail-
ing opinion at the Brooklyn factory.
Displays of the Superior product are
being maintained at Madison Square
Garden and at the Hotel Edison, New
York all this week.

NEW ELECTROCHEF
POST FOR WINANS

DETROIT, MICH., Friday — Ger-
ald Hulett, vice-president and general
manager of Electromaster, Inc, this
city, has disclosed the appointment of
W. R. Winans as head of the concern’s
new offices to be opened in New York.
Mr. Winans was formerly in charge
of the public utilities division of the
Frigidaire Corp. In his new capacity
he will contact power companies in all
parts of the country in behalf of the
Electrochef line,
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NEW YORK TRADE STAGES TESTIMONIAL DINNER FOR POWEL CROSLEY, JR.

Large Gathering at Dinner Tendered Cincinnati Radio Industrialist

The grand ballroom of the Waldorf-
Astoria Hotel last Thursday was the
scene of an impressive testimonial din-
ner to Powel Crosley, Jr., founder and
president of the Crosley Radio Corp.,
Cincinnati, O., a brief program of in-
formal oratory being supplemented by
a floor show. Five hundred retail mer-
chants of the metropolitan district
gathered for the affair and most of the
more prominent guests took occasion to
introduce themselves or to be intro-

duced to Mr. Crosley, whose engage-
ments have seldom permitted his ap-
pearance in person at New York trade
assemblies.

The enthusiasm manifested on the oc-
casion sharply reflected the esteem in
which Crosley products and the institu-
tion generally are held in the New York
market. The dinner was made expressly
sociable rather than commercial and a
spontaneous manifestation of popular-
ity for the well-known Cincinnati in-
dustrialist was its chief motif.

Fielding Robinson, mana-
ger of the Crosley Distribut-
ing Corp. in New York, was
toastmaster, introducing as
the only speakers Edward S.
Brinsley, vice-president of the
C. I. T. Corp., and Curtis A.
Wessel, editor of The RADIO
WEEKLY, the latter intro-
ducing Mr. Crosley. Mr.
Brinsley spoke briefly, out-
lining the long relationship
of the C. I. T. interests as
installment contract bankers
for Crosley distributors and
dealers. It is the view of the
banking community that ex-
pansion of business in a se-
lected group of standard lines such as
Crosley radio and refrigeration will be
warranted under prevailing conditions,
said Mr. Brinsley, and he urged his
hearers to concentrate on higher units
of sale. Mr. Brinsley expressed the
sense of satisfaction of his company at
having been part for so long of the
Crosley merchandising plan and he as-
sured Mr. Crosley that every facility
would be afforded the Crosley trade
under the aggressive present activities
of the Cincinnati organization.

Mr. Wessel discussed the guest of hon-
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or as an industrialist, as a financial lead-
er and as a sportsman in introducing Mr.
Crosley. Mr. Crosley had not ‘happened’
into radio, he said, but chose to enter
the industry at the birth of popular
broagicasting in 1922 after he had had
previous successes in automobile parts,
phonograph apparatus and other manu-
facturing fields. Mr. Crosley has never
hesitated to invest large sums for the
future development of radio, said Mr.
Wessel, and he described various fea-
tures of Station WLW, the Crosley sta-
tion in Cincinnati, O., considered with
500,000 watts of power to be the most
powerful radio station in the world. As
a financial leader, said Mr. Wessel, Mr.
Crosley holds the unusual position of
possessing exceptional confidence and
peiqg regarded as of the first integrity
in important circles of the country’s
banking and as a sportsman he main-
tains active interest in several phases
of outdoor life.

Following introduction as “a great
industrialist, a great financier and a
great guy,” Mr. Crosley spoke briefly
in a semi-serious, semi-humorous vein,
referring to his experiences as president
of the ball club and expressing the keen
appreciation which his company has of
the loyalty and support of the New
York market.

SPARTON RADIO LINE
FOR B. & 0. FIRM IN
NORTH JERSEY AREA

NEWARK, N. J., Monday—Appoint-
ment of B. & 0. Radio, Inc., 23-25 Sus-
sex avenue, this city, as exclusive dis-
tributor in Northern New Jersey of
Sparton radio products, was announced
here today by Ben Oppenheim, head of
the wholesale organization. B. & O.
Radio is also the distributor in this
territory for Norge refrigeration, oil
burners, washers and other allied prod-
ucts.

Negotiations for the Sparton distrib-
uting franchise were concluded at the
Hotel New Yorker, New York, with E.
T. H. Hutchinson, radio sales manager
of the Sparks-Withington Co., Jackson,
Mich., acting for the Sparton factory.

The Sparks - Withington Co. was
founded in 1900 as an automotive parts
manufacturing concern and entered
the radio production field in the early
days of broadcasting.

The B. & O. concern is one of the
pioneer distributing houses serving the
North Jersey trade and enjoys a large
dealer following. The firm is headed by
Mr. Oppenheim with Ed Fisher as
treasurer. The company has had long
experience in radio distribution and has
represented some of the outstanding
manufacturers in the industry, includ-
ing Atwater Kent, Kolster and Fada.
Mr. Oppenheim is chairman of the
radio distributors’ code authority for
New Jersey.

Plans are under way for a vigorous
Fall sales campaign in behalf' of the

Sparton all-wave radio line, incorporat-
ing a number of exclusive features. In
addition to a complete line of household
sets in a wide range of prices, Sparton
also manufactures automobile radio,
having pioneered in this field. B. & O.
;yill also distribute the Sparton auto set
ine.

Sylvania Invites Entire
Trade to Visit Plants

EMPORIUM, PA. Thursday — For
the second consecutive year the Hy-
grade Sylvania Corp. has issued an in-
vitation to the entire radio trade to
visit its four factories at Emporium and
St. Mary’s, Pa.; Salem, Mass., and
Clifton, N. J. The invitations were in
the form of illustrated folders with
road maps showing the best routes to
each factory.

All through the Summer, visitors
have been accepting the invitation, and
the fame of Emporium’s Sylvania Club
has spread from Seattle, Wash., to Jo-
hannesburg, South Africa; Chile, Mex-
ico and France. Guests’ comments, in
various languages, on the club register,
testify to the brand of hospitality they
enjoyed.

Hospitality at Hygrade Sylvania does
not cease with the Summer months.
Emporium is the mecca for hunters
from many states, and more than a
thousand deer are shot in Cameron
County each Fall. H. J. Shrader, of
Kokomo, Ind., was one of the lucky
radio-hunters last Fall.

White Distributing,
Zenith Wholesaler,

Holds Housewarming

GRAND RAPIDS, MICH., Friday—
An old-fashioned house-warming was
held on September 20 and 21 by the J.
A. White Distributing Co., Zenith dis-
tributor here.

J. A. White, president of the com-
pany, extended invitations to all deal-

ers in the territory served by them to
attend their “open house,” which
marked their move to larger and more
modern quarters in their new location
at 219 Ottawa avenue, N.W. on Sep-
tember 17. Mr. White stated that the
move was necessitated by increasing
business and in order to better serve
their rapidly growing dealer organiza-
tion. He further mentioned that their
personnel both in sales and service de-
partments would continue the same.

At the house-warming for their new
quarters the complete Zenith line of
Triple Filtering radios for 1935 was
displayed. Unusual enthusiasm was
shown by the dealers attending which
was evidenced by the large number of
orders placed by dealers for the Zenith
1935 line.

In addition to Zenith radios, the J. A.
White concern also handles Leonard
electric refrigerators, Horton washers
and ironers, L and H electric ranges,
Ken-Rad tubes, Burgess batteries, Mix-
masters and other allied lines,

Sparton Retail Rallies
This Week at Scranton,
Wilmington, Baltimore

Sparton radio and refrigeration aec-
tivities throughout the East are step-
ping fast in pace with the busy season,
according to Howard Clark, of the
Sparks-Withington Co.’s sales depart-
ment, who is covering Eastern territory
for the development of factory contacts
with distributing accounts.

B. & O. Radio, Inc.,, which has just
acquired the radio line for the North-
ern New Jersey territory, will have an
inaugural dealer assembly in Newark
on October 3. Yesterday in Wilmington,
Del., the Fred Gooding Co. held an en-
thusiastic Sparton dealer rally while
today in Scranton, Pa., the Charles B.
Scott Co., whose radio-refrigeration
sales manager is the genial Ed Reif,
is conducting a Sparton showing at the
Sportmen’s club. The event is preceded
by a clay pigeon shooting contest, end-
ing in time for an actual all-wave dem-
onstration of Sparton sets on Daven-
try, England, broadcasts.

J. R. Hunt & Co., well known Balti-
more, Md., Sparton wholesaler, yester-
day held a conclave of dealers at the
Maryland Country club with E. W.
Bauernschmidt as master of ceremonies
for the Hunt organization. The Mary-
land club was the scene of field sport
and entertainment for the crowd up to
six o’clock in the evening, when a pro-
gram of foreign reception on the new
sets was brought in, after which there
was dinner and a sales conference to
discuss the possibilities of the line.
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JAMES E. FRANCIS

PHOTOPHONE HEAD,
E. 0. HEYL RESIGNS

CAMDEN, N. J., Monday-—James E.
Francis has been appointed manager of
the Photophone Division of the RCA
Vietor Co., replacing E. O. Heyl, re-
signed, according to an announcement
by G. K. Throckmorton, executive vice-
president of the concern, who also an-
nounces the consolidation of the compa-
ny’s sound-on-film recording activities
with those involved in the sale of the-
atre reproducing equipment within the
Photophone Division,

Mr. Francis is stated to bring to his
new duties experience in sound-on-film
recording and reproduction dating back
to the time before they were made com-
mercially available to theatres. With
the entrance of RCA in the sound mo-
tion picture equipment field, he was
placed in charge of installation and
service. When the RCA Photophone ac-
tivities were merged with the RCA Vie-
tor Co., Camden, N. J., Mr. Francis was
placed in charge of Photophone film re-
cording operations and licensing, duties
which he retains in his new position.

Sylvania Holds Meeting
0f Midwest Sales Staff

CHICAGO, ILL., Friday—A special
sales meeting of Midwestern represen-
tatives of the Hygrade Sylvania Corp.
was conducted at the company’s offices
here last week under the direction of
Charles Pyle, sales superivsor.

Mr. Pyle stated that his company
enjoyed the biggest August in its his-
tory. Reports from the field about
September activities were highly opti-
mistic. Among other things, Mr. Pyle
mapped out the Fall campaign in be-
half of Sylvania tubes and predicted
that 1934 would create a new record
in the company’s replacement tube
sales.

Present at the meeting in addition
to Mr. Pyle were T. W. Carroll, Cinein-
nati; B. W. Glassman, St. Louis; W.
F. MacWilliams, Detroit; W. C. Ma-
honey, Chicago; J. H. McGowan, Minne-
apolis; C. J. McLeen, special represen-
tive; R. W. Metzner, Chicago; C. J.
Waddell, Peoria; G. R. Wannen, spe-
cial representative, and L. A. Whee-
lock, Cleveland.

Garod President Sees
Demand for Quality
Quite Pronounced

An interview last week with Max M.
Weintraub, president of the Garod
Radio Corp., 3¢ East Twelfth street,
New York, revealed the fact that the
trend is towards quality merchandise.
In commenting upon the situation, Mr.
Weintraub said, “The radio listener of
today wants an excellent product capa-
ble of giving him fine reception with
the resulting thrill that comes with
good music and clear speech from sta-
tions thousands of miles away. We have
received gratifying response to our new
Model 58 which has just been intro-
duced. While general demand for qual-
ity was slow at the outset of the year
it is now strongly pronounced. This
swing, if intensified further, will result
in the elimination of inferior sets. 1935
will be a quality-plus, all-wave season.”
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Pioneer Rochester Furniture Store Features
Crosley Refrigeration With Unusual Success

icersary

Rochester Firin Features Crosley Shelvador

ROCHESTER, N. Y., Friday — An
enviable record with Crosley refriger-
ation has been compiled during the
past few years by Howe & Rogers Co.,
pioneer local furniture retail concern.
The Howe & Rogers Co. was the first
dealer in this city to order Crosley
electric refrigerators when they first
appeared on the market several years
ago. Today, John Howe, president, re-
ports that his sales ratio is five Cros-
ley Shelvadors to one of all the other
makes combined.

The refrigeration department of the
store is under the management of

Charles Howe, who has been in charge
of this division for seventeen years.
Prior to joining the firm, Mr. Howe
had diversified sales experience with
nationally-known manufacturers, trav-
eling throughout practically all States
of the nation. Mr. Howe’s two right-
band tnen are Joe Thompson and Wil-
liam Smith. George Duerr is treasurer
of the company. The concern is a firm
believer in attractive window trims,
one of which is pictured here.

Crosley products are distributed in
tihs section by Erskine-Healy, Inc., of
this city.

Pilot All-Wave Radios
Stolen from 2 Stores
Of Davega City Chain

The marked public preference for
Pilot round - the - world radio is indi-
cated in the recent thefts of sets from
two Davega City radio stores in Brook-
Iyn, according to S. T. Thompson, vice-
president and general manager of the
Pilot Radio Corp., Long Island City,
N. Y.

Both thefts occurred on the same
evening, as reported to the Pilot com-
pany by A. Davega, vice-president of
the retail chain organization. One was
stolen from the store at 417 Fulton
street and the other from the store at
I'ifth avenue and Fifty-first street. The
glass was broken in the show windows
and a Pilot all-wave set taken from
each store. .

Mr. Thompson believes the thefts
simply. indicate the wide popularity
achieved by the Pilot all-wave sets,
especially Model 63.

NEW SETS PRESENTED

AT DALLAS GATHERING

DALLAS, TEXAS, Friday — More
than 100 North Texas radio dealers
were guests of the Texas Radio Sales
Co. at a banquet in the Baker Hotel,
recently, following a showing of the
new line of RCA radios and Norge
washing machines distributed by the

company.

Williamn J. Schnelle, head of the dis-
tributing concern, presided at the
gathering.

Houston-Starr Host to
Sparton Retailers at
Pittsburgh Open House

PITTSBURGH, PA., Saturday—The
new all-wave Sparton radio line has
been on display for dealers of the tri-
State terrvitory all this week at head-
quarters of the Houston-Starr Co., this
city, distributor of the products of the
Sparks-Withington Co., Jackson, Mich.

A buffet supper was served to visit-
ing retailers each evening. Wallace
Russell, manager of the wholesale con-
cern, is highly pleased with the orders
booked and the praise heaped upon the
1935 Sparton merchandise. In most
cases, dealers have been accompanied
by members of their sales staffs and
tested the sets carefully.

The Sparton visual tuning device,
called the Viso-glo, has met with un-
usual enthusiasm among the retailers.
Stock shipments have already been re-
ceived on half the new models and de-
liveries on the balance are expected
next week.

H.J. SCHEEL TO HANDLE

KINGSTON SET EXPORTS

KOKOMO, IND.,, Thursday—Ap-
pointment of Harry J. Scheel as man-
ager of the export department of the
Kingston Radio Co., Inc., this city, has
been disclosed here. He will open ex-
port offices within two weeks at 431
South Dearborn street, Chicago.

Mr. Scheel was formerly export man-
ager of the now bankrupt Grigsby-
Grunow Co.
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V. J. Andrews, Leader
In Radio Technology,
Joins National Union

The National Union Radio Corp. of
New York announced this week that
Dr. V. J. Andrews has joined the tech-
nical sales staff of the corporation. Dr.
Andrews is regarded as particularly
fitted to handle his new work, due to
a broad background of experience in
experimental and practical duties con-
nected with radio, electricity and kin-
dred subjects.

He was born in Ohio and graduated
{rom Wooster College in that State.
After graduation, he spent some time
on design and development work in the
Radio Engineering Section of the U. S.
War Department at Fort Monmouth,
N. J. He left this work to return to
study at the University of Chicago
Graduate School, where he received his
Masters Degree, doing research work
on radio wave propagation.

Having obtained the degree, he join-
ed the Westinghouse Elec. & Mfg. Co.’s
radio engineering department at East
Pittsburgh, Pa.

From there Dr. Andrews returned to
the University of Chicago, spending
two years to obtain a Ph. D. degree,
working on X-ray research. Early in
1933 he came back to the commercial
field with the Westinghouse Lamp Co.
as an X-ray engineer in charge of de-
velopment and design of high voltage
tubes used in connection with X-ray
equipment., Dr. Andrews has published
eleven journals on scientific and tech-
nical subjects. He has patent applica-
tions entered for five patents on radio
circuits, one of which has been grant-
ed. With the National Union organi-
zation he is attached to the sales di-
vision and will work with radio set
manufacturers in circuit development
and scientific problems connected with
receiver design.

Moore & Stewart toﬁ
Distribute Sparton

In North Carolina

GASTONIA, N. C, Saturday — An-
nouncement has just been made of the
appointment of Moore & Stewart, Inc.,
of Gastonia, as distributor of Sparton
radios in the North Carolina and South
Carolina territory.

According to S. M. Stewart of the
firm, the entire State of South Caro-
lina with the exception of two coun-
ties and all of the Piedmont and west-
ern sections of North Carolina will be
included in the territory to be covered
by the concern.

Moore & Stewart, Inc., has made an
unusually fine record as distributor of
household appliances during the past
several years, and the Sparton line of
radios will be in addition to its line of
Kelvinator and Leonard refrigerators.

MEMPHIS REFRIGERATOR
FIRM BEGINS OPERATION

MEMPHIS, TENN,, Saturday—The
Dixie Engineering and Supply Co., a
new concern handling refrigeration and
air conditioning equipment, has been
organized by T. L. Jackson and has
opened offices at Linden Station.

The incorporators are T. L. Jackson,
Bertrand W. Cohn and C. P. Rawls.
Capitalization consists of 250 shares
of common stock without nominal or
par value.




THE RADIO TUBES
LLY NEW"

“REMEMBER, FRIENDS, EVEN AN
ENGINEER CAN'T TELL A NEW
TUBE FROM A USED TUBE. THESE
SEALED CAFTONS PROTECT
YOU AGAINST OLD RADIO
TUBES SOLD AS NEW ... AND
THAT'S ONLY THE BEE-GINNIN'.
IT MEANS “HAT YOU FOLKS
WILL HEAR OUR PROGRAMS
JUST AS IF YOU WERE ABOARD
THE SHOW3OAT WITH US”

N

S

INSIST ON THIS SEALED CARTON

and you are sure of getting genuine ON'T be fooled by old worn-out radio  sitive RCA Radio Tubes. These are the tubes
Micro-Sensitive RCA Radio Tubes tubes palmed off on the public as new.  guaranteed by the RCA Radiotron Company

Ask for genuine RCA Radio Tubes that come to give you these five big improvements:

to you in a sealed, non-refillable carton. They (1) Quicker Start. (2) Quieter Operation. (3)

LISTEN TO THE STARS 22" can be tested withour removing the catton  Uniform Volume. (4) Uniform Performance. )

Tune in on Radio City Studio

Corerany aight oyer N B & NT - . .. but the carton must be destroyed before  Sealed Carton Protection.
Blue network. Hear the big -—

stars of your favorite pro- y v tllbe can be used. ki
Fiathes from Jobn B en: . . &/
: 4 To increase your radio pleasure, v BE CAREFUL

nedy, famous commentator.
ask your nearest authorized RCA Radio Hundreds of thousands of used radio tubes are being
LOOE FOR THIS SIGN . ) sold as new by dishonest dealers—slipped into new
in vour neighborhood 1. Lube Agent for the new Micro-Sen- 7 open-flap cartons —so you can't tell the difference.

identifies a dealer selected by
to serve your radio
tube needs.

@Punningham
Radiotron




Page Ten

D. W. MAY ENTHUSES
OVER TRADE WELGOME
T0 FIRM'S NEW LINES

Wholesale and dealer negotiations by
the score are in progress with the May
Radio & Refrigeration Corp., it was
stated at the headquarters of the con-
cern, Morris avenue and New street,
Newark, N. J., on Monday. The out-
pouring of interest in the new May
produects, following completion of sam-
ples in record time for exhibition at
the Madison Square Garden exposition
in New York, is viewed by those close
to the situation as a spontaneous ex-
pression of approval for Mr. May’s new
plans. It is only six weeks ago that the
concern began initial operation and
within that period the strenuous work
of building a base organization, install-
ing machinery and buying raw ma-
terials, setting up a laboratory for
checking product and completing the
thousand and one incidentals of a new
and substantial business operation have
been attended to.

Nate C. Hast, vice-president in
charge of sales and Charles P. Engle-
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bart, sales promotion and advertising
manager of the concern, vied with D.
W. May himself in the matter of who
could take the most punishment as to
hours of duty within the last ten days.
“] have put in sixteen and seventeen
hours daily ever since it became appa-
rent that we could show practically all
our new product if we put our minds
to it,” said Mr. May, “and those unbeat-
able adjutants, Mr. Hast and Mr. Engle-
bart, have made me look like an idler.
It is impossible for me to say how deep-
ly I appreciate the unstinted effort of
our organization and the magnificent
reception that has been accorded us by
our fri<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>