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ISSUE NUMBER 301 THE INDUSTRY’'S NEWSPAPER

Al Brady
ALAN BURNS NEW PD AT WRQX

Al Brady Named PD At WABC

After almost two months of
searching, WABC has a new Pro-
gram Director: Al Brady, most
recently PD at ABC’s FM rocker
WRQX/Washington, DC. At the
same time, WLS/Chicago MD Alan
Burns was named to replace Brady
at WRQX, another in-company
promotion in what ABC Radio VP/
Programming Rick Sklar humor-
ously described as a ‘“‘great ex-
ample of AM-FM cooperation.”

Sklar told R&R, “It was a lengthy
process. We began looking the day
(ex-WABC PD) Glenn Morgan re-
signed (R&R 8-3). It involved my
preliminary screening of all pos-
sible applicants, honing it down to
a small, hand-picked few. Then
(WABC GM) Al Racceo had lengthy
meetings with each of the finalists.

“I'm elated that it’s worked out
with Al Sklar continued. *His

Alan Burns

track record on AM radio in to-
day’s competitive market has been
second to none. Look what he did
at WHDH/Boeston” (Brady’s PD
position prior to WRQX).

Discussing Burns, Sklar said,
‘“Alan is an extremely innovative
researcher. He has an unusual
programming orientation to audi-
ence research. He can take exist-
ing systems and modify them to
come up with new ways of getting
usable data. He’s a unique per-
son with very special skills. It all
worked out the best way it could; I
don’t think it could have worked
out better.”

Sklar, who had been program-
ming WABC during the PD search,
indicated that he would withdraw
from that area, commenting, ““It’s
Al’s baby now.” He said a new MD
for WLS would be sought imme-
diately.
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Advance Arbitron Results
This data Is copyrighted by Arblitron. Non-subscribers to Arbitron syndicated
radlo service many not reprint or use this information in any form,

July/August 1979 Arbitron.
Average Quarter Hour Shares are Monday-Sunday 6am-midnight, Metro
Survey Ares, 12+.
Advance figures supplled by subscribing stations and vertified by Arbl-
tron. .
San Francisco

f KGO Stays On Top; KFRC Suffers Third Down Book:

‘ KABL Now Top Beautiful Station; KSAN Leads AOR’s

‘ A/M*'19 J/AT9

KABL (BM) 3s 36
KABL-FM (BM) 25 al
KARA (PA) 1.0 1.3
KBAY (BM) 17 1.7
KCBS (N) 5.1 45
KCBS-FM (D) 1.0 K]
KDIA (B) 31 27
{ KEZR (PA) 12 15
| KFOG (BM) 4.1 34
KFRC (R) 58 53
KGO (N/T) 29 9.1
KIBE/KDFC (CL) 13 1.7
KIOI (PA) 37 23
KHIA-FM (CL) 1.3 1.7
KLOK (PA) 19 23
KMEL (A) 23 22
KMPX (BM) 14 24
KNBR (PA) 58 53
KNEW (C) 25 29
KOIT (BM) 37 29
KOME (A) 19 19
KBLX (B) 6 14
KSAN (A) 1.8 28
KSPO (PA) 34 EX)
KSFX (R/D) 27 28
KSOL (B) 37 34
KYA (R) 16 20
KYA-FM (A) 28 14
KYUU (PA) 28 30

Steve Wax
Resigns As
E/A President

Steve Wax resigned Monday (9-
24) as President of Elektra/Asylum
Records, with a company state-
ment citing “irreconciliable dif-
ferences” as the reason. The posi-
tion of label President will not be
filled, according to Chairman Joe
Smith. Smith added, “Steve Wax
has made many significant contri-
butions to the growth and success
of this company, and it is with re-
gret that we part ways. We wish
him great success in his future en-
deavors.” Wax told R&R that he
would reveal his future plans ear-
ly next week.

Evans First Black
Female To Own
U.S. Station

When Mutter Evans purchased
WAAA/Winston-Salem, NC from
Media Breadcasting Corp. for
$1,040,000 last week, she became
the first black woman in America
to own a radio station. The 26-
year-old Evans began working at
the Black-formatted outlet as a
part-time news reporter while at-
tending Wake Forest University
five years ago.

Evans, whose purchase of the
1000-watt facility was made pos-
sible by loans from two local banks
and the U.S. Small Business Ad-
ministration, will serve as Gener-
al Manager of WAAA as well as
Executive Vice President of Media
Broadcasting Corp. Prior to her
purchasing the station, Evans
served as News and Public Affairs
Director, and Operations Man-
ager for WAAA,

WDAF “CHICKEN FLY” STAKES'DRAW 25,000 — When WDAF/Kansas
City morning man Jim Tyler davised his *Chicken Fly,”’ a distance con-
test for airborne egg-layers, he had no ides that his poultry contribution |
to the legacy of rad/o promotions would become so successful. A total
of 591 chickens raced for the grand prize of a 1973 Plymouth, egged on ‘
by 25,000 fans, with local TV and national wire service covarage and a
prospect of a shot on NBC’s “Real People.  Pictured Is a typical heat of |
five chickans being launched from their mallbox “‘starting gates,”
along with a shot of Tyler winging It ss MC. ]

|
TAKING PART IN PARTON DAY — Thursday (9-20) was Dolly Parton Day In Los Angeles, as procisimed by Mayor [
Tom Bradiey. The event was a highiight of the RCA artist’s four-day stand in LA., which inchided TV appearances,
four nights at the Universal Amphitheatre, and a celebrity-studded party after the Seturday night show. Pictured
ot the party are (-7r) Mayor Bradiey, Parton, and opening act Eddie Rebbitt
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Includes the full length version of the million selling single,“Rise.”
Produced by Herb Alpert and Randy Badazz. b /e

Associate Producer Ancy Armer. DIN] A & MY IREGORIDS &TAPES




Atco Signs Distribution Deal With
Fishkin /Goldberg Modern Label

The formation of Modern Records
by industry veterans Paul Fishkin
and Danny Goldberg was official-
ly announced last week (after be-
ing previewed months earlier in
R&R). The new label will be dis-
tributed by Atco Records, and its
first artist is Stevie Nicks, who
will remain with Fleetwood Mac
but will contribute solo albums for
Modern. One Nicks project will be
the soundtrack for the film “Rhian-
non'’ {based on the 1976 Fleetwood
Mac hit), for which Fishkin and
Goldberg are executive producers.

Fishkin most recently was Pres-
ident and part-owner of Bearsville
Records, having been with the
label for over seven years until his
January 1979 departure. His back-
ground also includes air work at
WDAS-FM/Philadelphia and art-
ist management in the 60's. Gold-
berg is a former rock journalist
who was Vice President of Swan
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from the Pope himself.

pors JOHNPA:

POPE JOHN PAUL Il ON RECORD — Pictured above is the first shot of
Pope John Paul II's Infinity-distributed album (R&R 9-21). The LP, on
high-quality embossed paper, contains literal English translations of
the album’s tracks, taken from the Polish Sacrosong Festival of June
1979 (on the inside surfaces of the gatefold single LP). In addition, the
back cover explains the album’s concept and features a short message

Song Records for 2% years and
most recently headed his own pub-
lic relations firm.

Pictured at the signing of the
distribution arrangement are (l-r)

e ——— |
|
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Say What You Feel!

CALL THE R&R

OPINION LINE

Your Comments Are Welcome, Signed Or Anonymous.
Selected Comments Will Be Published Each Week.
Al Signed Comments Will Be Verified Before Publication.

525

Atlantic Exec. VP Sheldon Vogel,
Atco/Custom Labels President
Doug Morris, Fishkin, Goldberg,
and Atlantic President Jerry
Greenberg.

LETTER
Contest

Guidelines
Helpful

Dear R&R:

I particularly appreciate your
article on Promotions and Contests
by Jason L. Shrinsky in the Sept.
21st issue. I am presently coordl-
nating a Sweepstakes for the Com-
modores and although it will be
in-store, | am anxious to protect
any radio participation. The article
was most helpful in defining spe-
cifics to concur with FCC regula-
tions.

Thank you for consistently good
editorial material.

Jo-Ann Geffen

Dir. Public Relations/Promotion
Commeodores Entertainment Corp.
Los Angeles, CA

IS D TNE

OPRY ACQUIRES SENSE OF
WONDER — Tamla artist and

BMA Director Stevie Wonder
made his debut on the Grand
Ole Opry stage in Nashville, high-
lighting the Black Music Asso-
ciation’s recent four-day board
of directors session in the coun-
try capital. Wonder teamed with
Skeeter Davis to sing “Behind
Closed Doors,” capping a series
of cooperative CMA/BMA cere-
monles and meetings. Wonder'’s
Opry appearance follows one
by veteran black ertist James
Brown easrliar in the year. He's
pictured onstage with Davis.

‘[ PROBLEM CONTESTS: PROMOTIONS TO WATCH
| OUT FOR TO KEEP THE FCC OFF YOUR BACK. JASON
| SHRINSKY OUTLINES SOME PRIME OFFENDERS.

' See Page 6

| SLIPPED DISCO: JHAN HIBER ANALYZES THE FOUR-
BOOK WKTU RATINGS SLIDE.

See Page 16

RADIO NEWS REPORTING: A SHAKY PAST
The Way We Were wasn't as admirable as radio newspeople
sometimes like to think, and Brad Messer provides the lowdown.
See Page 14
PROBABILITY SAMPLING FOR BETTER RESEARCH
Using a proper probability sample can be the key to accurate
audience research. Dr. Richard Lutz tells us why and how to do it.
See Page 15
HOW DO YOU FIGURE BURNOUT?
One of the trickiest questions in programming is examined by
John Leader, as he speaks to three top PD’s about shared
listening, shared playlists, and listeners just plain getting sick
of records.
See Page 20
KIIS-FM EVOLVES TOWARD DANCEMUSIC
One of the first major market stations to make the Disco switch
is modifying Its approach to include a few ballads, a little rock
and a new outlook. Pam Bellamy and Gall Mitchell discuss
Dancemusic with PD Mike Wagner.
See Page 38
THE SPORTING LIFE ON AORRADIO
Can an AOR station find happlness and high ratings by airing
pro football games? Jeff Gelb and KTXQ/Dallas PD Tim Spencer
discuss the gains and losses in a bold cross-field experiment.
See Page 49

HOW TO EASE THE PAIN OF LICENSE RENEWAL
One of the hardest chores a PD faces Is golng through the legal-
ities of a license renewal. Mike Kasabo interviews WFIL/Phila-
delphia (formerly WCBM/Baltimore) PD Ray Quinn to chart the pit-
falls and learn how to avoid them.

See Page 67
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Washington Report

DISPUTE ARISES OVER CHAIRMAN

World Radio Convention Delayed

The U.S. Could Lose More Than It Gains

A 10-week meeting of the World Administrative Radio
Conference (WARC '79) was supposed to begin Monday (9-
24) in Geneva, Switzerland, but was delayed by a dispute
over who should be elected Chairman. It had been as-
sumed that the delegates from 154 nations would accept a
New Zealander or a Swiss Chairman, but a group of Third
World countries wanted someone from its ranks and insist-
ed on an Indian. It was the first of many expected clashes
between emerging and developed nations. WARC is the
first worldwide radio conference in 20 years, and the out-
come is expected to influence the development of radio
communications systems well into the next century. Par-
ticipants will consider all uses of the radio frequency
spectrum as well as related technical questions.

The U.S. has sent a 65-person [
delegation chaired by Glen Robin-
son, a University of Virginia Law
Professor and former FCC Com- |
missioner. There are several gen-
eral objectives the U.S. would like
to accomplish (see chart), in-
cluding changes in frequency al-
locations and a stronger role for

Communication |
Bands Today |
l

Bands, currvent uses. and U.S. proposed
| changes at WARC
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ing WARC decisions. Broadcast

proposals include: R T T —
» Expanding the upper limit of el Tl et vt
the AM band from 1605 to 1805 XTRA HGH-Rporm e aon Firot sllocationt (e be made

kHz to accommodate 700 new

radio stations.
o Sharing the UHF portion of the | Sorews mame r ewd 4 therern = we &
band now used mostly for TV | =
with land mobile radio. —
Increasing the high frequency separation between broadcast
(shortwave) bands. Eliminate satellite service and fixed
double sideband emissions in satellite service. This would
favor of single sideband. provide better radio signals
* Realign allocations at 12 GHz from satellites to earth ter-

Several proposals are likely to
draw criticism from our hemi-
spheric neighbors. For example,
Canada objects to sharing more
than the 806-890 MHz UHF TV band
with land mobile radio, fearing
that U.S. land mobile users will
interfere with Canadian UHF TV
reception.

Politics Plays A Role

The U.S is trying to maximize
usage of the airwaves now for those
whe have the technology while
working out a sharing system when
developing nations are ready. But
Third World countries are skepti-
cal, fearing that sharing won’t
work, since the U.S. and Russia.
the two most technologically de-
veloped countries in the world,
have 50% of the world’s broadcast
spectrum. Many developing coun-
tries want to be assigned portions
of the radio band now, even though |
they aren’t equipped to use them. |
Since Third World countries are
expected to vote as a bloc, they |
could decide, for example, wheth- |
er to expand the AM dial. Thus, |
Third World countries are a force ’
to be reckoned with in the weeks :
ahead. l

EEO BRANCH PROPOSED BY

FCC Takes Tough Look
At Arkansas Station

Is It Guilty As Charged Or
Is ItJust Bad Timing?

If deregulation goes through, broadcasters are as-
sured they’ll be relieved of annoying paperwork, but seem-
ingly to prove that the hearing procedure won’t be aban-
doned, the FCC took action against KDEW/DeWitt, AK.
R&R has learned the Commission feels KDEW may not
have been in compliance with the Fairness Doctrine, may
have distorted its news, and may have misrepresented the

station’s hours of operation.

In particular, Chairman Char-
les Ferris, in a prepared state-
ment, said that if the Commission
okays deregulation it will be im-
portant “that a radio licensee in a
single station market like this one
has not used its dominant position
to further its private political and
economic interests.”

Owner Claims
No Wrongdoing,

Describes Incidents

KDEW’s owner is Ed Moory.
He’s been a businessman in DeWitt
for 35 years. Moory was on the
City Council for 4 years and ac-
cording to him, his political op-
ponents would like to take his sta-
tion away.

Moory told R&R he thinks the
problem arose during a local con-

SHIBEN

FCC Brass Polishes

Eager To Reassure Public Interest Groups
Commission members insist deregulation won’t mean

to provide more frequency

minals.

The Week In Review

¢ The first World Administrative Radio |

EEO and minority ownership incentives will fall by the
way. Broadcast Bureau Chief Dick Shiben announced last
week (9-20) he’ll recommend an EEO Branch he establish-
ed in the Renewal and Transfer Division, including a mini-
mum of five new positions which will be added to perform
regular renewal oversight functions and on-site inspec-
tions. Shiben said when the branch is firmly set up it will
more actively evaluate broadcasters’ affirmative action

' Convention (WARC ’79) in 20 years starts late |
as Third World countries and developed
nations argue about who should be Chairman.

¢ FCC says the owner of KDEW/Dewitt, AK |
may be furthering his own political and
| economic interests; licensee cries foul.

'« Broadcast Bureau Chief Dick Shiben lays
' groundwork for a new Commission EEO
Branch.

e While public interest groups denounce radio
deregulation (and each other), FCC and
broadcasters hail Commission workshop in
Detroit.

e NBC chiefs support ‘“The Source’’ and plan
expansion of its youth-oriented network.

e Carter capitalizing on radio deregulation
popularity? Holds closed door meetings on

subject.
— Jonathan Hall

programs in license assignment and transfer filings.

Some Black
Broadcasters Opposed

It’s evident, however, that things
are already tightening up. FCC
Chairman Charles Ferris noted
last week that so far this year ten
short-term renewals have been is-
sued for EEO shortcomings, while
only two were issued last year. In
addition, Ferris indicated there
may be a tradeoff for actual de-
regulation. I believe there is a
natural linkage between increases
in radio outlets and the diversity
of their ownership and emp_loy-
ment and the increasing willing-
ness of the FCC to presume that
natural forces of consumer de-
mand will provide a substitute for
regulation,” Ferris told a National
Assaociation of Black Owned Broad-
casters (NABOB) convention last
week. But it was evident that sev-
eral minority owners were more
interested in P&L than more com-
petition.

Brown Supports
Deregulation
With Qualification

Both in a separate statement on
the FCC Sept. 6 deregulation ac-
tion and in an address to the Maine
Association of Broadcasters last
week (9-21), Commissioner Tyrone
Brown said he agrees to substan-

troversy over a $3 million school
bond referendum. He claims KDEW
did not oppose a new school, but in
editorials encouraged listeners to
consider whether it was necessary
He says KDEW aired a call-in show
on which teachers and students
expressed support for the new
school. When the referendum was
defeated, Moory claims the old
school was repaired for $3000 and
pronounced good for another 20
years.

Moory feels KDEW operates in
the public interest, pointing to re-
cent fund-raising efforts for a com-
munity hospital and launching a
campaign to clean up a flood plan
area. He stressed that the FCC in-
spectors were courteous, and even
though he lacks a Washington at-
forney, is optimistic that in the end
the Commission will find his sta-
tion innocent.

EEO Act

tial deregulation of radio, but hopes
the FCC won't completely abandon
its leverage over nonentertainment
programming. In the speech, he
outlined his idea of eliminating
existing nonentertainment guide-
ines, but substituting a fixed mini-
mum percentage of locally pro-
duced public interest programs.
He made it clear his proposal is to
protect listeners whose preferred
programming may not be profit-
able. “I refer to such groups as the
economically insignificant who
sometimes are among the most
vocal, . . . the most leamned, . .
and with unconventional views,”
Brown told his MAB audience.
Brown would leave it to radio broad-
casters to determine how the non-
entertainment requirement would
be met, but it would be necessary
to demonstrate compliance at re-
newal time.

NABOBS AT NABOSB — Lionel Monagas (left), Assistant to the Broadcast
Bureau Chief for Minority Affeirs, discusses NABOB concerns with Carl
Fipper of Midwest Springfield Broadcasting, Springfield, IL.




DECISIVELY DYLAN
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"GO'I"I'A SERVE SOMEBODY"

— THE SINGLE —

THESE STATIONS CONFIRM THE CONTINUING
EXCITEMENT OF THE NEW SOUND OF

BOB DYLAN

WKBW on
CHUM 12-11
KRBE 29-27
94Q add
CKLWon
KSLQ add 33
KBEQ 33-24
KFRC 29-23
WBEN-FM add 39
JB105 deb 33
WHYN deb 39

WKEE add
KAUM 30-27
WTIX on
WNOE add
298 add
KXX106 add
Y103 38-33
95SGF add
WBBAQ add
WLAC add
WRJZ 37-29

WKIX deb 23
WGH on
WVIC 33-30
KWEN deb 29
KEYN-FM 23-20
KLEO 20-13
KZ93 on
WISM on
WHB 23-22
WNAP 24-21
WMEE on

WZ22ZP 34-31
92X on
KHJ 22-18
KERN add
KING 22-15
KJRB 25-17
KRQ add
13FEA add
WCIR 22-20
WAAY on
WSEZ 34-31

FROM THE ALBUM ''SLOW TRAIN COMING’’ ON

coLumsia

RECORDS

@

x i

WISE 30-21
CK101 add
KPUR add

KQWB-FM on

KFYR on
WSPT 29-24
WRBR add
WGBF on
KSLY add
KBOZ on
KFXD on
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—

NAB CALLS SPECIAL BOARD SESSION

Consumerists Critical Of Nader’s Reaction

Meanwhile, FCC Continues To
Educate The Public

National Black Media Coalition head Pluria Marshall,
reportedly joined by National Organization of Women
President Kathy Bonk, has criticized Ralph Nader's at-
tack on the FCC (R&R 9-14). Nader, like Marshall, Bonk,
the board of directors of the Black Music Association, the
National Church of Christ, and other public interest groups,
has denounced the FCC's Sept. 6 radio deregulation pro-
posal. However, Nader used the occasion to heavily criti-

cize the FCC as a whole.

Meanwhile, FCC Chairman Char-
les Ferris has indicated extreme
irTitation with Nader. NAB, on the
other hand, fearing some reper-
cussion from well-organized op-
position to the Commission’s de-
regulation proposal, decided at
last week's Montreal executive
committee meeting to hold a spe-
cial full board meeting on October
16 in Washington

FCC Looks To Educate
Key Community

Leaders
Commissioners Anne Jones and

Jim Quello led a second FCC work-
shop on deregulation in Detroit last
week (9-19). (Meetings were also
held Wednesday (9-26) in Houston
and today (9-28) in Sacramento.)

Quello characterized the session
as reportedly “not as noisy, or mili-
tant’ as Boston (R&R 9-21). R&R
has learned that Quello met for
three hours with the President,
VP, and past President of New
Detroit, a sizable public interest
group prior to the meeting. Quello
complimented FCC Consumer Af-
fairs Office head Belle O'Brien
and her staff on their organization.

Broadcaster Fearful

“They were upset because the |
FCC Invited broadcasters,” Don-
na Callender, Creative Director of
WNIC & WWKR/Detroit told R&R.
But the FCC got its message a-
cross, which was to teach John Q ‘
Public how to file comments, ac-
cording to Callender.

But whereas the Commission
was ready to take on any subject
in Boston, people with technical
questions had the opportunity to
give staffers their names and ad-
dresses for written replies. Broad-
casters’ biggest complaint was
that too much time was taken up
by BAIT (Black Artists in Tele-
communications), which doesn't rep-
resent Detruit, according to Ed Chris-
tian, VP & GM, WNIC & WWKR.

Jim Long, General Sales Man-
ager of WJR/Detroit, said the work-
shop did a good job of teaching
people how to reach the FCC, and
felt groups like BAIT were pleas-
antly surprised to learn they can
get through to the Commission.
“Some people didn’t know we have |
an FCC field office right here in |
Detroit,” he commented.

“SOURCE" SHOWS SET

NBC Affirms Commitment To Radio

“We Intend To Be A Leader In Radio,”
Says Silverman
NBC's experiment with a second, youth-oriented net-
work is apparently getting the support it needs from NBC's
top echelon to stay in business. NBC President Fred Sil-
verman reaffirmed ‘‘corporate” backing for ‘“The Source”
to a gathering at Washington's National Press Club last

week.
Source Expands

Programs

NBC Radio executives are ob-
viously pleased with comments
like those of WEBN/Cincinnati GM
Bo Wood, who described ‘‘The
Source’’ Network as ‘‘the best at-
tempt to reflect the attitudinal
stance of the real young."

Ruth Meyer, NBC Radio Pro-
gram Development Director, feels
that the listeners who turned to
progressive FM in former days
have established a new bond with
AOR-formatted stations. Based on
that programming philosophy,
NBC's fall line up will include four
new 90-second features:

s “‘Coping With . . . " a week-
day special researched by John
Parikhal, a consultant to Burkhart/
Abrams, will deal with the con-

fidence crises among 18-34's, in-
cluding living together, living a-
lone, and new-style politics. It will
be narrated by John McGhan.

» “Rock Report,” produced by
Bill Fantinl, News & Public Af
fairs Director at WYSP/Phliadel-
phia, will air weekdays.

 “Screen Scenes’’ will be week-
end film reviews by R&R's Jeff
Gelb.

¢ “One Minute With," produced
by John McGhan, will capture mo-
ments with Frank Zappa, South-
side Johnny, Rick Wakeman, and
the like for weekends.

NBC Radio affiliates will be fed
a 50-minute, three-act play writ-
ten by Pope John Paul II while he
was a priest in Poland. “The Jewe-
ler's Shop’’ centers on the mean-
ing of love and is to be aired this
Sunday, Sept, 30.

People

an attorney under Baumann in the
FCC’s Renewal Branch.

St. Louis

Combined Communications ups
Stan Greenberg to VP/GM from
General Sales Manager at KSD-AM
and KCFM-FM. Greenberg has
launched a new News-Talk format
for KSD and will be interviewed in

R&R next week.
Providence

Dick Rakovan joins the Outlet Co.
as Sr. VP, Radio Station Group. He

had been GM of WPRO, a Cap Cities

station.

soL.A, stations.

Marty Blumenthal joins Jeff Bau-
mann’s Rules and Policy Division
as Legal Branch Chief. He had been

Washington
Mike Douglass moves from KHJ-
TV/Los Angeles to GM at Outlet’s
All-News WTOP. Douglass was
formerly with KPOL and KZLA, al-

Mary Ann Snyder, former Uni-

versity of California Journalism Pro-
fessor, joins Bob Mann's Public Af-
fairs Bureau as a Media Specialist.

Washington Street Talk

lation.

Look for Carter to try and cash in on popularity of radio deregulation.
Some of the President’s Men have been meeting behind closed doors with
industry executives to discuss White House support for deregulation legis-

Rumor has it that FCC has hired a prime time TV host’s wife to do

press relations.
NPR'’s nationwide phone-in show Oct. 13 with President Carter hits
snag, with only 300 postcard replies reported to date.

Problem Contests: Prevention Protects Against FCC Intervention

Last week R&R contributor and communications law expert Jason
L. Shrinsky outlined some timely guidelines and security procedures
for stations planning contests and wishing to be strictly legal under
FCC regulations. This week, in Part Il of his useful essay, Shrinsky
concentrates on certain types of ‘‘problem contests,” the sort the

Commission is especially alert for.

The security measures outlined last week
were designed to eliminate the possibility of a
station(s) employee knowingly broadcasting
one of the following kinds of contests

(a) Misleading contests

(b) Contest adversely affecting public
interest

(c) Rigged contests

(d) Lottery

(a) A Misleading contest Is one where the
station overstates the amount that can be won
or misrepresents the terms of the contest. The
Commission’s main concern is that the ficensee

fully and accurately discloses the matenial terms
of the contest, and that the licensee conducts
the contest substantially as announced or ad-
vertised. The “matenal terms” element is satis-
fied when the announcements broadcast con-
ceming the contest fully and accurately dis-
close the areas mentioned above. In January,
1977 the FCC admonished a West Virginia
station for failing to state that prizes in its con-
test, four-day vacations in resorts such as Las
Vegas, San Juan and Acapuico, did not include
transportation to the selected destinaton. It ap-

peared from the text of the announcements con-
ceming the contest, that the prize could reason-
ably be construed to include transportation, since
the prize was described as a vacation, and that
cost to be transported to the resort from the
station’s listening area was substantial. The Com:
mission said that it did not appear that full and
accurate details of the prizes were fumished
to the listeners. until after the winners were se-
lected, and such conduct was considerably
short of the degree of responsibility expected
from Commission licensees. The same is true
if a station awards "the keys" to a new Cadillac
rather than the Caditlac!

(b} Contest adversely affecting public inter-
est. In 19686, the FCC issued a Public Notice,
“Contests and Promotions which adversely af-
fect the public interest,” listing the following
contests and promotions

1. Promotions which alarm the public over
imaginary dangers, d
2. Treasure Hunts, which (a) result in dam-
age to public parks, museums, and the
Iike, (b) result in damage to private prop-
erty; and (c) attract large crowds who

block traffic or create a disorder which
necessitates the dversion of police from
other duties
3. Contests which cause accumulations of
matter in certain locations blocking ac-
cess to nearby commercial establish-
ments
4. Contests which lead listeners to call per-
sons listed in the telephone directory
at all hours of the day and night; and
5. Contests which cause traffic violations
The Commission confirmed that contests of this
type raise sefious questions as to the sense
of responsibility of the broadcast licensee

(c) Rigged contests. It is unlawful for a sta-
tion(s) to broadcast contest information where
the outcome of the contest has been pre-
determined. This is a violation of Section 509
of the Communications Act which makes it un-
lawful for any person with intent to deceive
the listening public to:

1. Fumish a contestant with special and
secret assistance it the contest is represented
as being a bona fide contest of intellectual
knowledge or skill, and the outcome of such
contest will be in whole or part prearranged
or predetermined,

2. Induce or cause the contestant to refrain
In any manner from using or displaying his know-
ledge or skill, If persecution, bnbery, intimida-
mamyommsl}wﬂ and the contest

is represented as being a bona fide contest of
ntellectual knowledge or skill; and the outcome
of the contest will be in whole or part pre-
arranged or predetermined,

3. Engage in any artifice or scheme If the
purpose of this scheme is to predetermine or
prearrange in whole or in part the outcome of
a purportedly bona fide contest of inteliectual
skill, or a purportedly bona fide contest of
chance.

(d) Lotteries. The broadcasting of lottery in-
formation is prohibited by Section 1304 of the
United States Cnminal Code. It is a crime for
any person to (1) broadcast by means of a ra-
dio station any advertisement of or information
conceming any loftery, gift, enterpnse, or sim-
far scheme offering prizes dependent in whole
or in part upon lot or change; or (2) to broad-
cast any list or partial list of prizes drawn or
awarded by means of such loftery, gift, enter-
prise or scheme, or (3) to operate a radio sta-
tion and knowingly permit the broadcasting of
information which would violate the above sec-
tion. The person responsible for broadcasting
lottery information can be fined up to $1000
or imprisonment for up to one year. Further,
the Communications Act permits the FCC to
mpose moneay forfertures and to nevoke station
hoenses for the broadcast of lottery intormabon

Tyron Edwards was quite corect — "Pre
ventives are far better than remedies!’

A —




§ Steve Martin is on radio.
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Not only is Warner Bros. Records supplying
America with Steve's latest LP Comedy Is Not Pretty.
We're supplying radio with an exclusive
edited Pro by America's #1 comic. ..

steve Martin.Comedy Is Not Pretty.

ﬁ Produced by William E. McEuen

!.'.Jo!) Aspen Recording Society

W On Warner Bros, Records & Tapes
(HS 3392) (PRO 3392-DJ)




Page 8

R&®R/Friday, Septamber 28, 1979

WHAT'S NEW

1

Radio-Tape-
Computer

Combo

The "Rate-caputer” from Sharp |
combines an AM/FM radio, a cas- |
sette deck, a shortwave radio, and
a home computer all in one unit
However, the unit exists only as a
prototype at present |

Toyota Plans $70 Million
Ad Campaign

Along with the revamped "Corolla” and a new "Corolla Tercel” economy
car, Toyota Motor Sales U.S.A. recently announced their fall line would
be backed by the single largest ad expenditure in the firm’s history
over $70 million. In addition to touting the restyled “Corolla,” which fea
tures a slightly larger engine and power steering for the first time, and the
new "Tercel” a front-wheel drive model with gas mileage described as
“astounding,” the campaign is expected to drop the “You asked for it, you

got it. Toyota” slogan

Golden West Forms Radio
Production Firm

Golden West Broadcasters has en-
tered the radio production tield with
the formation of Golden West Broad-
casters Radio Productlons. Roger
Carroll, longtime KMPC/Los Ange-
les air personality, has been named
Vice President of the new company

[n making the announcement, Gold
en West Broadcasters Radio Division
Vice President Richard Kale said,

Golden West Broadcasters Radio
Productions will provide tull services
to the broadcasting industry. One of

yur first etforts will be a weekly three-
hour music program featuring a well-
known radio personality, as well as
radio entertainment specials, features,

and commercials.” Kale also cited Carroll's more than twenty years of ex-
perience in the entertainment industry in naming him to head the new division

“Mister Rogers’’ Radio
Shows

Fred Rogers aka “Mister Rogers,” the children’s show hast on public tele
vision, will take to the nation’s radio airwaves this weekend with two one-hour
phone-in specials that will air on Natlonal Public Radlo stations in five
regions of the country. Stations serving as regional phone-in centers for the
broadcast are: KUSC/Los Angeles, WGBH/Boston. WBEX/Chicago. WQED/
Pittsburgh, and WUSC/Columbla, SC.

Each show will begin with a 15-minute "Mister Rogers” story, followed by
45 minutes of call-ins. Programs will be concerned with family problems and
relationships, ranging from sibling rivalry to back-to-school dilemmas

Radio Works Remembers
The Seventies

“Remembering: The Seventies,” a 12-hour ¢hronological musical review
of the decade, is now available from the Radio Works syndicated firm Di
rected by Gary Theroux. engineered by Jim Plerce. and aided by technical
consultant Pete Perkins. the syndicated show will not only recall musical
events in order, but will contain interviews with the artists, writers and pro-
ducers of the songs that made the Seventies

For turther information contact Mark Charger at Radio Works, 460 North
Newport Blvd., Newport Beach, CA 92663, (213) 466 1935

NBC Radio
Network To

AirPope’s Play

A three-act play written by Pope
John Paul Il while he was a priest
in Poland entitled, “The Jeweler's
Shop, A Meditation On The Sac-
rament Ot Marriage Passing At
Times Into Drama,” will air via
the NBC Radio Network on Sun-
day September 30.

Reingold, Bitzer
Form NADM

Buck Reingold and Ronald Bitzer
have formed the National Audience
Demographic Marketing (NADM)
service, which will target roller rinks
as a comprehensive marketing tool
by promoting, testing and merchan-
dising album product in association
with roller rinks from coast to coast
Citing initial projects with Casablan-
ca Records and T.K. Records. NADM

Roger Carroll

VIDEO €

BETA Il AND I
VHS FORMATS
v

Enjoy
HOLLYWOOD'S
Greatest Movies on

ASSETTE

California residents add 6% sales Tax
Visa and Mastercharge accepted

Send $1.00 for complete catalogue.
6255 Sunset Blvd., Suite 1019, Hollywood, CA 90028. (213) 464-1406

is designed to gather immediate re-
action, similar to Nielsen overnights

Reingold claims, "Our reporting
rinks have a captive audience of over
one million skaters per week, ranging
in age trom four to 40 and up.” NADM
oftices are located at 971 North La
Cienega Blvd., Los Angeles, CA
90069, (213)855-1322

Americans:
A Nation Of
Hotdoggers

Frankly speaking, Americans
ate 1.5 billion pounds of hot dogs
last year, according to the Pack-
aging Ipstitute U.S.A. trade
group. And that's 70 weenies for
every man, woman, and child in
the country, making them one of
America’s most relished toods

(ADVERTISEMENT)

KGB Chicken Puts
Tracks To Wax

Not content to roost on his laurels as a popular radio station mascot,
the KGB Chicken (Paul Sansone) has set out to prove that the bird is the
word by making his recording debut with an eggs-tentric version of Rod
Stewart's "Da Ya Think I'm Sexy” on the recently-released "Rhino Brothers’
Circus Royale” album from Rhino Records.

While there have been several previous attempts at ornithology-rock,
some of which have found their way into the mass consciousness (notably
Bobby Day’s "Rockin’ Robin,” Howlin’ Wolf's "Little Red Rooster” and the
numerous "bird” vocal groups of the 50's), the KGB Chicken's plucky paean
is sure to gain a few clucks of approval from those who aren’t too chicken
hearted to listen

In keeping with the L.A -based independent label’s finely honed sense
of artistic expression, the Chicken's track is nestled between such equally
fow! numbers as “Matzoh Man” (the Yiddish People), “Fish Heads" (Barnes
& Barnes), "Soul Man” (the Kazoos Brothers) and 11 other dumb clucks

Marantz Mounts Major
Marketing Move

The Marantz Co. has begun the largest consumer advertising campaign
in the company's 26-year history; putting $5 million into national radio and
television on behalf of its stereo components. The campaign-includes twelve
60-second radio spots, highlighting Marantz’s new “Good For Your System”
theme, in 36 major markets

In addition to tive network radio buys, Marantz will co-sponsor two major
music promotions. The first is a retail sweepstakes tie-in with Warner/Elektra/
Atlantic Records, with the second to be a series of three rock concerts that
will be broadcast live via the ABC Radio Network.

Winter Windshield Winner

|
|
|

These windshield scraper/brushes (when imprinted with your station’s
call letters) are a natural wintertime promotional item. Over 18 inches
long, the items are available with or without bristles in assorted colors
from Cleveland-based Atlas Textiles.

p!
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The New Hit Single From STYX.
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Included in their forthcoming album...CONERSTONE
ON A&M RECORDS & TAPES Produced by STYX.

©1978 AEM Records, Inc. All Rights Resorvod.
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Boone Sets Up

Christian Radio Station
In Lebanon

Pat Boone and his High Adventurers church group have
established a new radio station, The Voice Of Hope. in
Marj'ayoun, Lebanon recently. Situated along the lsraeli-
controlled border, the 24-hour outlet will be broadcasting
into Lebanon and Syria

In addition to the station's religious programming, a por-
tion of its broadcast time will be devoted to the 6000-
member United Nations forces currently occupying the region.
Control and operation of the station has been given to Major
Haddad. leader of the Christian forces in Lebanon.

. SRR e e ]
L e s e s —

Are 120 Seconds
| Too Many?

While 120-second spots are somewhat rare, they're oc-
casionally used to promote book clubs and gadgets. Ac-
cording to recent tests conducted by the McCollum/Splel-
man & Co. marketing firm, the best 120-second spots were
almost as successtul at registering the sponsor's name and
the main sales pitch as the average 60-second spot.

Furthermore, the firm edited several 120-second spots and
tested these, finding that the essential message to the con-
sumer could effectively be conveyed in 60 or 30 seconds.
The company concludes that sponsors are better off buying
two minutes of time and repeating shorter spots than running
one elongated commercial.

Bubbly Beverages

For Future Freegzers

In a move designed to apply the carbonation technology
of its “Pop Rocks" candy into a beverage product, General
Foods recently filed for trademark registration on the name
“"Freeze-In,” described as a freezable carbonated soda con-
centrate. For years manufacturers have attempted to produce
a soft drink concentrate carbonated at point of use, and while
most industry observers believed any such product would be
in a powdered drink mix form, the General Foods tiling
means that now emphasis has changed to frozen concentrates
Procter & Gamble and Nestle Co. are also reportedly ready-
ing similar products, but it appears that General Foods
has beaten them to the punch.

'Rock Movie
Posters ‘55-69

Rock ‘n’ Roll Movie Posters con-
tains over 50 pages of reproductions
of original posters for rock movies
from 1955 to 1969 or "Rock Around
The Clock” (starring Bill Haley) to
“Monterey Pop” (starring Jimi Hen-
drix), if you prefer. In addition, it pro-
vides a compendium of the “100
Greatest Rock Films,” which is in-
valuable if you ever want to know
where to find a filmed performance of
the Del-Vikings doo-wopping their
way through “"Come Go With Me"
("The Big Beat" ('57) ), or the Honey-
combs hammering out "Have I The
Right” ("Go Go Mania” ('65) ).

Virtually all teenage movie sub-styles

FTC OK’s Ads That
Blast By Brand Name

Claiming comparative advertising is a great source of
information to the nation’s consumers, a recent policy state-
ment from the Federal Trade Commission encouraged ad-
vertisers to compatre their products and services with those of
rival manufacturers and, furthermore, to name the brands.
Disparaging language about a competitor’s product is per-
missible, the commission stated, “'so long as it is truthful and
not deceptive.”

are represented: Elvis Presley movies
("King Creole,” directed by Michael

Curtiz. better known for "Casablan-
ca”), beach movies ("A Swingin’ Sum-
mer,” “introducing TV's 'Hallywood Pal-
ace’ billboard girl Raquel Welch"),
juvie movies ("High School Confiden-
tial“), and movies-that-had-rock-in
their-titles ("Rock Pretty Baby,” star
ring Sal Mineo, John Saxon and Rod
McEKuen). Veteran rock writer Alan
Betrock edited the collection, which
contains the classics of the genre (A
Hard Day’s Night,” Dylan's "Don't
Look Back,” Jayne Mansfield in “The
Girl Can‘t Help It"” et. al.) as well.

For dedicated rock fans and in-
veterate barroom bettors, the collec-
tion is available by mail for $5 from:
Shake Books. 186 Sth Ave., Room
703, New York, NY 10010 (multiple
copy discounts available).
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Birth Certificates?
All Is Not Lost

Having ldst their birth certificates, millions of Americans
lack any other record by which they can prove their age and
place of birth. Such proof is necessary for job applications,
Social Security benefits, medical insurance and a variety of
additional purposes. To aid citizens in locating their records,
the Census Bureau will conduct a special search of its files
and has recently published a booklet, Age Search Informa-
tion, describing the program. The booklet is available from
the Superintendent of Documents, U.S. Government Printing
Oftice, Washington, D.C. 20402. Cost: $1.70.

Ales Named Nat’l Sales Director

For Rocket

Steve Ales has been appointed National Sales Di-
rector for the Rocket Record Company. Ales was
most recently National Singles Sales Manager at Mo-
town Records, prior to which he served as West
Coast Regional Sales Manager for the label. Before
joining Motown, Ales held a promotion position with
Detroit-based Prodigal Records.

In his new post, Ales will be responsible for all
marketing programs with the Rocket artists roster.
He will be based at the label's Beverly Hills head-
quarters.

Simmons Promoted To Managing
Director For A&M U .K.

Glen Simmons has been named Managing Direc-
tor of A&M Records Ltd. (U.K.). Simmons, a four-
year veteran of the label, most recently served as
Deputy Managing Director, supervising all areas of
the company’s activities.

Shulman A&R Rep At A&M

Bob Shulman has been named West Coast A&R
Representative for A&M Records. Shulman pre-
viously served as Program Director of KRST-FM/
Albuquerque and as Music Director at WXRT-
FM/Chicago.

A&M Vice President of A&R David Kershen-
baum commented upon Shulman’s rather unusual
radio-to-A&R move, saying, “‘Bob is considered to
be one of AOR radio’s most knowledgeable innova-
tors. In his new position, he will be seeing acts,
hearing new material and consulting on all of our
new product as it applies to radio play. I'm sure we
will all benefit greatly from his energetic presence.’
Shulman will be based in A@M's Los Angeles offices.

Abramson Named Album

Promotion Director At Chrysalis

Mike Abramson has been named Director of Al-
bum Promotion for Chrysalis Records. Abramson
previously served in album promotion at RCA Rec-
ords and will be based at Chrysalis's New York
offices.

Falstrom Appointed

VP/Controller For WEA
Gerald Falstrom has been appointed Vice Presi-
dent of the Warner-Elektra-Atlantic Corp. and will
retain his present position as the company's Con-
troller. Falstrom joined WEA in 1977, having pre-
viously served five years with the CBS Television
Network.

Buron, Magee Upped To VP’s
At Doubleday

Louis H. Buron Jr. and F. Craig Magee have
both been named to the the position of Vice President
at Doubleday Broadcasting Company. Buron and
Magee will retain their current positions as General
Manager of KDWB-AM-FM/Minneapolis and
General Manager of KWK-AM-WWWK-FM/St.
Louis, respectively. Buron has been with the broad-
casting firm since 1971 while Magee joined Doubla
day in 1978.




In 1959 they said
it was “the day the music died”...

“OF ALL TIME

e ..in 1979

we present the show that proves
the music is “stayin’ alive”...

TM Spedial Projects presents “THE TOP the events that will take your listener back to
TEN HITS OF ALL TIME" . . . a blockbuster  the actual moment the song was ha pening

25-hour special hosted by KRIS ERIK — and “THE WAY IT WAS" — fads, fashions
STEVENS just in time for fall ARB's and and trends from the years that shaped the
year-end programming, or it can be destiny of today's music.

scheduled for demographic targeting on an Actnow . . . call TM Spedal Projects’ Jack
hour-by-hour basis. Each hour is a year, Alix or Ron Nickell at (214) 634-8511 collect

complete, featuring the top ten .. . already sold in many major
songs, interviews, montages of markets . . . perfect for adult
other music that made the year, contemp or a demographic
plus "NEWSMAKERS" - a look at enhancer for mainstream rock . . .
(214) 634-8511 collect.
TM Special Projects
1349 Regal Row * Dallas, Texas 75247 » Ron Nickell VP « (214) 634-8511
Produced by Kits S Enterp Inc. In A jation with TM Special Projects

Represented Internationally by O’Conner Creative Services — Los Angeles, 213-763-3500 — Sydney, Australia, 02-438-1766
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Owens

Hello, well here I am again, garbed in my usual bogus-

humble printers apron .

weeks ago . .

. . thinking printed thoughts.
Re: The Gary Owens World Book of Radio Records of two
. it appears Big Jim Davis of KMPC has some

competition size-wise from Big Joe London of WMOH in Ham-

ilton, OH.
Big Joe towers at 6 feet 9
tall in the greater Cincinnati

WMOH for the past seven years.

I received several newspaper clip-
pings showing London playing first
base for the fabled Golden Throats
team. as they thumped the Union-
Liberty Church Leaguc Girls 20-9.
Two competitive softballers {le femme)
are shown standing on each other's
shoulders and still not coming up to
the full height of Big Joe.

I showed the photos to 6 foot 7 inch
Jim Davis and asked him to comment

Davis, brushing away a small tear
said. "'l believe he's wearing elevaror-
socks!" So to be fair, Davis is the
tallest D for extremely large markets

London is the tallest PD for mar-
kets the size of Hamilton, OH and great-

er Cincinnati . .
LR IR I % 3

Driving down the Hollywood Free-
way today, a strange thought popped
up as | encountered all six million
autos going berserk . . . don‘t ever
trust a car that has a bumper sticker
that says “Paid Killers Make Better

Lovers!"
LR I % I i

As | mentioned recently, Antioch
University had a most unusual seminar
in Los Angeles.

It was a gathering of clinical psychol-
ogists, psychotherapists, and people
in general who study humor seriously.

A number of us in various fields of
silliness partook of the scholarly func-
tion Roger Price (creator of
Droodles and Publisher of Price. Stern.
and Sloan fame) Hal Kanter
{producer and writer for Norman Lear,
TAT. Bob Hnpe, "Julia,” etc.)
Ann Elder (probably the prettiest of
all comedy writersl, Stanley Ralph
Ross (writer for thousands of TV
shows. including **Wonder Woman,"
“Batman,’ et al. and creator of one of
the world’s best known phrases: **The
Thrill of Victory. the Agony of Defeat™
for ABC's "“Wide World Of Sport”).
and Bob Orben (author of 44 books
on comedy and the primary educator
for everybody who ever was or is a
josh dickey!).

Because we've all heard Robert
Orben’s name for so many years you

o0
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ters from KFMS.
NUMBER ONE FIVE

X N A X

LARRY HARRIS NAMED VP AT CASABLANCA

WIL/ST. LOUIS SHIFTS TO COUNTRY FROM
BEAUTIFUL MUSIC — Aiso changes call let-

estly Love You" — Olivia Newton-John (MCA)

NUMBER ONE COUNTRY — “I'm A Rambling

Man” — Waylon Jennings (RCA)

inches, and he’s been standing
area as Program Director of

would presume that he was an old
codger, but he's not . . . he's a young
codger! Orben was only a teenager
when he started his extremely success-
ful magic-public speaker-DJ books of
funny one-liners.

Bob was the head of Gerald Ford's
speech writing staff and also a writer
for Dick Gregory {concomitantly), so
you talk about different directions
for a gagman!

He told me he writes at least 25 jokes
a day, but if he's hot, he might come
up with 50 or 60 gags. He does this
seven days a week when he isn't zoom-
ing around the country advising execu-
tives on how to use humor in public
appearances.

B.O. (as he is seldom called) wrote
for the “'Jack Paar'’ and “Red Skelton”
TV shows back in the 60's . . . and his
newsletter started in 1958. He did this
with an initial investment of $1000 in
direct mail advertising . . = and reports
have it that the letter now grosses
nearly $300,000 per year!

Also brightening the Antioch panels,
under the direction of Dr. Harvey
Mindess, were Stanley Myron Haa-
delman (who has figured out a great
way to remember his name when
people are introduced to him at par-
ties) and another wild man, a pre-med
student named Bruce Mahler who
was discovered at the Comedy Store in
Hollywood, who performs a marvelous-
ly insane ventriloquist act with a dead
chicken!

The three-day conference was held
at the New Otani Hotel in downtown
L.A. and was extremely successful.

The event was erudite — for exam-
ple. one of the papers presented at the
confabulation was "*Dogmatism, Intel-
ligence and the Understanding/ Appre-
ciation of Editorial Satire” by Charles
R. Gruner, Professor of Speech Com-
munications at the University Of Geor-
gia.

Another paper was "One Flew Over
the College West . . . A Psychiatric
Study of Academia As a Subculture of
Society!" (at that point | put away
my joy buzzer. whoopie cushion and
dribble glass).

T

YEARS AGO — | Hon-

-

- FCC Ready To Chénge UHF Rule

The FCC has proposed an end to its generous UHF ownership policy of the past. Presently you can own both a
UHF TV station and another broadcast facility or newspaper in the same market if you can prove joint ownership is neces-
sary for the UHF station’s economic survival. That policy was based on the assumption that characteristic poor UHF
reception and a lack of UHF-recelving TV sets made such stations fragile survival prospects, but now the FCC feels
that such exemptions are no longer necessary. Under the Commission’s proposal, after 19 applications for UHF single-
market exceptions are evaluated, no more will be considered. The FCC is soliciting public comments on the issue

MUSIC ON TV — The U.S. may get its own TV countdown show if “Top Ten," a pilot “concelved by Fred Sliverman
and produced by Chrla Bearde with Jim Aubrey as Executive Producer” Is successful in its NBC October preview
(some time during the last week of the month). Silverman, of course, is NBC's President, while Aubrey headed CBS
programming in the 80’s, and Bearde has achieved a number of successes in the comedy-musical-variety formats. The
show will present the top ten singles of the week, as well as various “very bizarre” top ten culturat items, with a regular
ensemble of ten performers plus first guest stars the Village People The NBC owned-and-operated stations will air a
pilot of a weekly prime time access series (in the 7-8pm range) based on “Beaflemania."’ Producers Lexington Broadcast
Services will reportedly choose the best four Beatles from the 24 now touring in “Beatlemania” productions across the
country, and guest stars are also planned for the half-hour shows A new Saturday afternoon show called “Hot Hero
Sandwich" is being planned for NBC, with four celebrities discussing their childhoods and music performers playing and
singing. Eddle Money and Sister Sledge have already taped appearances 20th Century’'s Mary Welch is on ‘‘Dinah"’

Qctober 8.
ABC Debuts Fall Lineup, Wins Easily

ABC jumped the gun by a week on its two network competitors during the Nlelsen week ending September 16 by
debuting most of its new season shows, and won the ratings competition by well over four points. ABC had a 20.9
average rating, with CBS scoring 16.4 and NBC moving up to a 15.4. The two runners-up held off most of their premieres
until the following week, allowing ABC to walk off with nine of the top ten shows, led by “Charlie’s Angels” with
Shelley Hack's debut as one of the trio. Following were 2) “Love Boat" 3) “Three’s Company’’ 4) *20/20" 5) “Mork &
Mindy" 6) “Benson” (new series) 7) “Angie” 8) “Barney Miller” 9) “60 Minutes” (CBS), and 10) “Taxl." “WKRP In
Cincinnati” kicked off its second season in a solid 14th place. Bob Hope's China special scored 25th place.

Only in Chicago of the three cities surveyed by Arbltron for the week ending September 14 did CBS manage to stem
the ABC tidal wave. New York was a clean sweep led by “Benson,” followed by 2) “Bamey Miller’ 3) “Laverne & Shirley"
4) "Soap"” 5) “Angie"” and "Charlie's Angels" tied with the Emmys 8) ""Mork & Mindy" 9) “Happy Days,” and 10) “Three's
Company.”

In Los Angeles, the Emmys won, followed by 2) “Benson" 3) “Barney Miller” 4) “Angie" tied with “Charlie’s Angeis”
and “Mork & Mindy" 7) “Laverne & Shirley" tied with “Three’s Company,” and 9) a three-way tie between “Happy Days, "
“Soap,” and “Taxi.” “Charlie’s Angels” won in Chicago, followed by 2) “‘Barney Miller” and the Emmys tied 4) “Benson”
and "'Soap' tied 6) “MASH"” (CBS) 7) “20/20" 8) “Three's Company" 9) “WKRP In Cincinnati” (CBS), and 10) a tie be-
tween “Laverne & Shirely,” “Taxi,” and "Lou Grant” (CBS)

VIDEODODFE: |

BSR, one of the world's largest manufacturers of phonograph cartridges and turntables, Is planning to
enter the videodisc player market by 1980. Earlier this year, BSR concluded a licensing agreement with RCA
and will begin to utllize the RCA ‘‘SelectaVislon’' capacitance (stylus) system In their players ... RCA Corp |
emerged as number one In the VCR market In 1978, dropping former market leader Sony Iinto second place. |
RCA (with a 45 percent market share), Sony (19 percent), Panasonic (10 percent) and Zenith (7 precent) lead
the field and, not suprisingly, are the leading advertisers, spending over $14 million In 1978, according to
Leading National Advertisers. Six other firms (JVC, Curtis Mathes, North American Philips Co.’s Magnavox, Mat-
sushita’s Quasar, Toshiba and Sanyo) spent an additional $2.6 milllon on advertising last year as well . . . Mean-
while, the greater number of VHS licensees on the market continue to erode Sony’s Beta format's share of the
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For a Limited Number of Radio and Television Stations

These tough, four wheel-drive Scouts are per-
fect to use as contest giveaways, news vehicles,
mini-remote units, merchandising incentives,

equipment transports, or any cne of a hundred
other uses.

Hurry! If you are in one of the 100 largest
ADI's, CALL or write to us on your letterhead
immediately. This is the first time International
Harvester has ever traded Scouts nationally.

International Scout will use much of its air
time during first quarter. Scout assures us that
this special program will not disrupt its normal
cash expenditures.

Exclusive agent for this promotion:

Network Programming Concepts, Inc.
10 South LaSalle Street

Suite 725

Chicago, Illinois 60603

Call TOLL FREE, 24 Hours:
800-621-1466 ext. 6039

(in Illinois 800-972-1966 ext. 6039)
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rad Messer’s

The Way We Were Was Highly Questionable

My first full-time radio news job was two decades ago at a high-energy Southern rocker. with mobile units out day and
night, live coverage of sensational trials, very close ties with a police department since criticized as one of the nation’s more
brutal, and great ratings.

The station won national awards and was respected within the community, and some positive accomplishments
benefitted the town we served. but now that I think back we were lucky the FCC didn’t show up with a license shredder
because some of us rookie reporters had some very questionable rules pounded into us from the beginning.

Armed robberies, for instance, were meat and gravy for our news operation. and we tried never to miss one. Monitoring
the police radio we'd grab for the Criss-Cross Directory. immediately phone the victim establishment and roll the tape.
We did not say, "This is Brad Messer at KXXX and 1'd like your permission to tape this conversation.” We were trained
to brusquely announce we were “a police reporter” and say we needed some more details of the robbery. and we didn't
bother with permission or beeper sounds. Effective but most deceptivi: On the positive side of the robbery coverage, we even
taped police calls during newscasts and immediately played them back .fterward so we wouldn’t ever miss anything by more
than about ten minutes. One robber who got caught after a string of perhaps 20 heists told police his standard procedure was
to pull the job, hop in a car, punch on our station so he could hear the taped reaction of the victim. He said we never missed a
single stickup he pulled.

The Sales Department had a stunning amount of clout when it came to setting or changing news policy. to the point that
if a sponsor’s location was the scene of a crime we had to leave out the street address and not mention the name of the place.
Even so slightly negative an event as a fatal wreck on the street in front of the place had to be reported with no mention of
where it happened. We rookies thought that was the way of the whole world

Qut with the Vice Squad. putting in extra hours developing my sources. I routinely accepted free drinks from tavern
keepers who were anxious that no trouble occur . . . and I helped knock down hotel doors to raid rooms where prostitution
was happening. We didn’t know much about civil rights back then. and when I'd watch a couple of officers whip some old

| con it never did occur to me that something illegal was happening. because we'd been trained to cooperate fully with the
)

police who were right in everything they did.

The Good Old Days, as it turns out. were pathetically lacking in ethics at that station and many like it . . . not because
everyone decided 1o be immoral and unethical, but because we didn't know any better and the people who taught us didn't
either.

If it is somewhat painful to look back two decades. will it also be that way in 1999 when most of us are bonafide
Ancients? Will we look back to 1979 and think, ""How in God’s name could I have done that as a matter of routine, when |
now realize it was so wrong?"’

Part of the evolution of our job. I would suggest. is to examine what we do day-to-day so our developing ethical
consciousness doesn’t et left behind in the rush of a newsroom’s acti- ity. Craftsmanship and quality in radio news are up
to you and me, today and for many tomorrows.

* * * * # * *

MONDAY OCT. 1: Actor James Whitmore is 57 today and actress Julie Andrews becomes 44. The female
half of the Bonnie-and-Clyde bank robbery gang would have been 69 today. but all of us who saw the movie know what hap-
pened to Bonnie Parker. Walter Matthau hits 56 and George Peppard is 46. | also see a birthday listing for a Jimmy
Carter who's 55 today

NASA is 21 today. The first of the mass-produced automobiles built by Henry Ford rolled off the assembly line 71
years ago today. soon to become part of the American legend: **Model-T."" first built in 1908.

* * * * * *

TUESDAY OCT. 2: This is the kind of day we almanac people dread. facing the choice of leaving the whole
date blank or putting in stuff like 258th anniversary of the first imported camel arriving at Boston. It helps a little that Rex
Reed is having his 3%th birthday and Don "'American Pie”* McLean his 34th, but not much. It used to be a little better be-
cause this was Groucho Marx's birthday. but unfortunately he's not around now.

* * * * L d * *

WEDNESDAY OCT. 3: An early rocker who has the reputation of always delivering 100% on stage turns 38
today. Chubby Checker was born Ernest Evans, and it was Dick Clark's spouse who suggested the last name after seeing
Chubby Evans on " American Bandstand™ in 1959. The following year Checker recorded Hank Ballard's "The Twist"’ and
it made him a worldwide star, staying on the charts for two years.

* * * * * * *

THURSDAY OCT. 4: The world’s first artificial satellite was placed in Earth orbit 22 years ago today. by the
Soviet Union, and the bulletin heard in the United States on the 5th caused a general outburst of semi-panic and confusion
because people didn’t know what it meant. “Sputnik " in 1957 came at the time of U.S. school desegregation by court order.
the *‘beat generation” and — just to lock in your conception of the time — think of a ‘57 Chevy. Americans were told they
could see this strange new heavenly object (the satellite, not the Chevy) streaking across the sky that night. and sure enough
it did appear as a tiny fast-moving star. This touched off a national debate over the cold-water realization that maybe the
Russians were ahead of us in everything and maybe we'd better get off our duffs and get a space program going. As you note
above, the National Aeronautics and Space Administration was hastily formed and we were on our way to an eventual
moon landing . . . something the Soviets still haven't done.

L * * * * * *

FRIDAY OCT. 5: The circus has probably come to your village this year, calling itsalf “The Greatest Show On
Earth" with a straight {ace. The greatest thing about it to me is the barely-concealed panic of the various jocks who get told
they 've volunteered to ride the elephant in the parade through town. Anyway. today is the 108th anniversary of the very first
“Greatest Show On Earth.” P.T. Barnum staged it at Brooklyn on this date in 1871 . . . the year Wild Bill Hickock was
U.S. Marshal out in Abilene. Texas and General Philip Sheridan was telling everyone who'd listen that “'the only good
Indian is a dead Indian'"

Steve Miller is 36. Oregon decriminalized marijuana this date in 1973. The Beatles' first single was released in Eng-
land in 1962, but “Love Me Do™ didn’t even make it into the top ten (#16). Later. though I hear thev finally did get some
#1 tunes and became quite well known, although I never seem to hear any new songs from them lately, Something must have
happened to them.
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Sampling Part Il:
Making The Most Out Of Your Research

I-ast week | discussed some of the basic
distinguishing characteristics of various
sampling procedures, followed by a discussion
of three nonprobability sampling techniques. !
concluded that nonprobability methods such as
those are suitable primarily for exploratory re-
search, but not for more formal research de-
signed to be representative of some market.
Today | will discuss three approaches to prob-
ability sampling which can be used effectively,
in different situations, to implement a formal
market survey.

Probability Sampling

A s mentioned last week, probability sam-
ples are distinguished by the fact that
each and every member of the population has a
known, non-zero probability of being selected
for inclusion in the sample. The probability of
selection need not be equal for all population
members, as long as the probability is known.
The importance of this point will become clearer
in a few paragraphs.

Simple random sampling. Under simple ran-
dom sampling each population member has an
equal chance of appearing in the sample. Strict-
ly speaking, simple random sampling requires a
complete list of population members. This com-
plete list is then serially numbered from 1 to the
total number of population members (N). Fol-
lowing this numbering procedure, a table of ran-
dom numbers is used to select the required num-
ber (n) of population members for the sample to
be interviewed.

Sample Random Number Listing

9 24 45 10 9% 35 7 [
50 8 32 8 52 52 78
72 70 3% 03 42 23 15
22 94 06 91 17 66 42
15 01 3% 00 35 B84 70
45 61 75 82 89 02 35
34 95 35 43 77 11 87

Do not use this list for sampling — it is too small. For a
larger listing of random numbers, see A Million Random |
Digits with 100,000 Normal Deviates, New York. The Free
Press, 1955

L i

For instance, if an arbitrarily selected start-
ing point were the top of the third column in the
box of random numbers, then the 45th, 32nd,
35th, 6th, etc. population members would be
selected for the sample. You do not have to
move vertically in selecting random numbers;
they are random in any direction — up, down,
sideways, diagonally, as long as they are se-
lected in sequence and not hit-and-miss through-
out the table. Two-digit random numbers are
useful only for population sizes of up to 99; if
your population size is, say, 8500, then you will
have to select 4-digit random numbers. This can
be done from the table by simply combining
adjacent pairs of 2-digit numbers.

I t is obviously quite cumbersome to gen-
erate a complete listing of population
elements and then sample randomly from the
list. Therefore, in conducting telephone inter-
views, a reasonable compromise procedure is to
use random digit dialing (RDD) or a modification
thereof. (See Media Marketing, “Simple Sam-
pling,” R&R Dec. 22, 1978 P. 12, for a discussion

of RDD.) The use of RDD is a compromise be-
cause of a couple of factors:

1. Not all households have a telephone; therefore,
some of the population members (at most 3%) have
no opportunity to appear in the sample. This is a much
less troublesome problem than the use of telephone
directory sampling would be, due to the increasingly
large proportions of unlisted numbers.

2. Some households have more than one tele-
phone number and, therefore, are more likely to be se-
lected. Once again, this percentage is quite small and
thus is not a serious threat to the survey’s validity

The chief advantage of RDD is that it comes
very close to achieving a simple random sample
without the necessity of a complete population
listing or the use of random number tables. As
such, RDD is a very satisfactory approach to
constructing a representative sample. This is not
to say that RDD is without problems. There is an
inherent problem of business and non-working
numbers (this can be somewhat alleviated via
“modified”” RDD), and it may require multiple
“call-backs” to busy signals or “not-at-homes”’
in order to preserve the randomness of the sam-
ple selected. On balance, however, RDD is a
good way to generate a sample closely approxi-
mating a simple random sample. As we shall see,
RDD can also be useful in stratified random
sampling.

Stratified Random Sampling

Stratified random sampling is the prob-
ability sampling counterpart to nonprob-
ability quota sampling, which was discussed last
week. A stratified sample is called for when
there is substantial evidence or reason to be-
lieve, on an a priori basis, that there are impor-
tant subgroups, or segments, in the population.
For example, age and sex groupsings are impor-
tant in describing the demographics of a radio
audience. Like simple random sampling, stratified
random sampling, in the strictest sense, requires
a complete listing of population members. This
population is then subdivided into a number of
mutually exclusive (no member appears in more
than one segment) and collectively exhaustive
(each population member falls into a segment;
there are none “left over ') segments, or strata.
Within each stratum, then, a random sample is
drawn, using the procedures described under
simple random sampling.

Stratified samples are especially useful
when one or more important segments
of the population is small relative to the total
population size. The best example of this in-
stance may be listeners to your station. Suppose
that you wish to compare music preferences be-
tween your current listeners and non-listeners.
Let’s further assume that only 10% of the mar-
ket ever listens to your station. Under simple
random sampling, you would end up interview-
ing nine non-listeners for every one listener. In
order to reach a decent sized sample of 100 lis-
teners, you would have to interview somewhere
in the neighborhood of 9000 people!

With a stratified sampling plan, say coup-
led with RDD, you could pre-specify that
you wished to interview 100 listeners (n1) and

100 norn-listeners (n3). Through the use of a screen-
ing question, you could eliminate those “extra”
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non-listeners contacted on a random basis, at
much lower cost. Thus, you would end up with a
total sample size (n) of 200 which would allow
you to make the comparisons of interest. Should

|

you wish to project the observed music pre-
ferences to the overall market, you would have |
to weight the responses of the non-listeners by a
factor of 9

Stratified random sampling can also be
used when the strata are roughly equal
in size, but its greatest gains in efficiency over
simple random sampling are realized when the
strata are disproportionate in the population.
Stratified samples would appear to be quite use-
ful in many radio research applications, and

are vastly superior to the similar-appearing quota |

samples that are so commonly used. The ran-
dom nature of the sampling within cells is what
makes a stratified sample representative and a
quota sample non-representative.

Cluster Sampling
C luster sampling begins with the same
steps as does stratified sampling, i.e., the
partitioning of the population into strata, or clus-
ters. However, while stratified sampling then pro-
ceeds with a random sampling of elements with-
in strata, cluster sampling involves a random
sampling of clusters themselves Perhaps the
best example of a cluster sample is the special
case known as an area sample. Here, for instance,
city blocks are the clusters of interest. There
may be 5000 city blocks in a given market. By
sampling the blocks randomly and then sending
interviewers out to interview each household on
the selected blocks, a cluster sampling procedure |
has been employed. Cluster sampling is most .
useful in personal interview surveys, where it is
cost-efficient to have sample households closely
bunched geographically. Ideally, each individual
cluster should be a “microcosm” of the total
population (i.e., heterogeneous within clusters), |
but that is seldom the case in practice. '
in summary, the probability sampling pro-
cedure discussed here yields representative sam- |
ples which are far superior to the nonprobability |
samples discussed last week. Probability sam-
ples cost more, but they are worth it in terms of
the increased quality of results obtained. '
Next week: How big should your sample be?

Dr. Richard ). Lutz is Asso-
ciate Professor of Marketing at
UCLA’s Graduate School of
Management, and an acknow-
ledged research and marketing
expert. To direct questions to
Dr. Lutz, call R&R at (213) 553-
4330 or write to Radio & Rec-
ords, 1930 Century Park West,
Los Angeles, CA 90067.
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“One can make the argument that Dance-
music has never been more popular.”

Four-Book Story, WKTU Suffers Slipped Disco

With the release of the recent Summer book in
New York City, a full year of Arbitron sweeps has
passed since the shakeup in the contemporary inu-
sic scene there with the WKTU breakthrough.
Since four Arbitron reports can be a good indica-
tor of trends in a market, R&R thought it might be
a good time to examine what is happening to the
leading stations in New York, namely WKTU,
WBLS, and WABC.

With all the commentary on WKTU and their
Disco, or Dancemusic sound, there have been two
widespread contentions:

1. WKTU was a fluke in the ratings, bound to
drop into oblivion.

2. Dancemusic radio was not a viable format
and was without mass appeal.

We'll attempt to show that, while point num-
ber one is valid to an extent — certainly WKTU is
declining, and we’ll show why — point number
two appears to be incorrect as the format matures,
at least in New York.

WKTU Decline Continues

The total persons 12+ printouts below illus-

trate what has been happening to the contemporary
music leaders in Gotham. Over the last four books
WKTU and WABC show a pattern of declines,
while it appears as though WBLS can do no
wrong. Note that in the time spent listening column
it shows WKTU listeners overall to be spending
25 minutes per day less with the station than
during the peak tune-in period. On the other hand,
WBLS is holding its audience an average of an
hour a day more per person than a year ago.
Both WKTU and WABC suffer average and cume
declines over the last four books, although WABC
did recoup slightly in the cume category in the
most recent sweep.

YORK METRO MINS/DAY avo.

HES IO RANK STATIONS LISTENED OTR.HR.(00)

GEX~AGE: PERSONS114 <=== zsc=zw=e amsnmes omeEEolledet
POP(00): 138470 g CLATEL Lo6 2288
¥ 2 WBLS-FM 64 758
OCTeNOv e 3 WABC-AN se 1743

MON-SUN '+ 6AM-HID
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T TR.HK.

sex-ace: PERSONsiy RN STATIONS  LISTENED O1R.uk (90)
POP(00): 138470 1 lOKTU-FR o5 2593
JAN-FEB’ 79 2 WBLS-FM a8 971
HON-SUN s 6AN-NID 3 WABC-AM 54 1560
MINS/DAY Avo.

. RANK STATIONS LISTENEL OTR.HR. (00)
SEX"AGE: PERSONS 124 amze smzz-wao® mSsmaccrm coosmesscz=
POP(00): 138470 1 WBLS-FH 103 1597
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HON-SUN» 6AN-MID 3 WABC-AM 54 1469
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POF(00); 138470 1 WBLS-FM 124 2159
JUL-AUG’ 79 2 WKTU-FM 86 1664
MON-BUN» 6AM-NMID 3  WABC-AM b1 1443

The 18-34 Story

While the total 12+ picture looks to be worsen-
ing for WKTU and WABC, one might think that

in the target demos of 18-34 there might be a bet-
ter showing. Not so. Indeed, WKTU has lost al
most 500,000 listeners (cume) in this demno in the
last three books, while WBLS has picked up al-
most 225,000 listeners in this demo. WABC has
declined slightly, by about 75,000, with a re-
bound in the Summer report.

Time spent listening in the 18-34 demos again
shows the 12 4 pattern. Here we can see that WBLS
has more than doubled the amount of time the
average young adult spends with the station on a
daily basis, while over the last three books WKTU's
audience loyalty has declined slightly. The mas-
sive cume drop, along with the slip in TSL, ex-
plains why WKTU has lost its position as the top
station in New York.
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Is Dancemusic Dying? Hardly!

Even though the above evidence seems to
show WKTU having its problems, it doesn’t neces-
sarily follow that Dancemusic itself is a dying
format. Indeed, it was the infusion of more Dance-
music material into the WBLS playlist that helped
that station achieve its top spot today. One can
make the argument that Dancemusic has never
been more popular, what with the top two stations
in New York playing significant amounts of it,
while other stations inject smaller doses of the
sound into their playlists. One of the differences
in success between WBLS and WKTU is that
WBLS has played more ballads and other non-
Dancemusic material than has WKTU. Evidently,
WKTU is now beginning to broaden its playlist
also.

Bottom Line

In the final analysis let's remember these points
when we mull over the issue of Dancemusic and
the WKTU story:

We were recently asked.

| alities’ names

Q&A
p_-—_J

“If our air personalities do shifts on our AM station in one daypart
and our FM stations in other dayparts, might that affect the way Arbitron credits our stations?”

You betcha. Interestingly. we've received several questions in this vein recently, evidently
when stations were filling out the facilities forms from Arbitron prior to the O/N '79 survey.
When sending in your program logs to Arbitron it may cause their editors some problems if you
have jocks with the same name on two stations that are not simulcast. | would heartily
recommend that if you share your staff between your separately programmed AM and FM
facilities that you use “‘air’” names or some other different way of identifying the personality
Failure to do so may cause Arbitron to be confused about how to credit entries to the person-
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Week In Review
Arbitron Publishes Details Of On-Air

Announcement Policy.
Effective with the October/November '79 sweep,
Arbitron states it will take the following steps
against stations that run on-air survey announce-
ments during or prior to a survey:

Circulate to ad agencies and advertiser clients
a list of stations which ran the announcements.
List at the bottom of each data page the esti-
mates for the relevant stations. Each data page
will also contain a notation listing the calls of
the stations that ran the announcements.
Computer tape users will receive similar nota-
tions on the printouts or CRT displays.

When asked by R&R how Arbitron will han-
dle the situation where stations may run the
announcements but not confirm same to the
company, spokesperson Connie Anthes stated
that the company still has not developed a
policy on that aspect of the issue.

McGavren-Guild Says 25-54 Most Sought

After Demo.
Based on over 6700 avails requests in the first
half of this year, the rep firm tallies show that
advertiser requests for 25-54 demos total 19%
of all avails asked for. 18-49 and 18-34 follow,
with 18% and 16% respectively. Teens and
18-24 decrease in demand from advertisers,
and are now minor factors.

Natives Restless In Tucson.
The Tucson Broadcasters Association held a meet-
ing with Arbitron to discuss wild fluctuations |
in ratings for that market. Broadcasters un-
happy with ethnic weighting being applied to
fewer and fewer Spanish diaries, perhaps ac-

counting for the jump of a daytime AM station
playing Dancemusic from a 0.6 share to a

12+ share in this book of 8.1.

1. While it may have at first seemed as though
as WKTU went, so went Dancemusic, that may
not be the case today. Over the past year it ap-
pears that WBLS has been the most successful in
adapting Dancemusic as a viable, more mature,
form into today’s contemporary music scene.
WBLS has been successful melding Dancemusic
into R&B and some non-ethnic music to appeal to
a cross-section of young adults. As in other more
mature formats, Dancemusic radio is finding that
“crossover’’ can often be a key to success.

2. The challenge for WKTU, as I stated in a
column after the Spring book, is to stabilize the
audience it has. A mid-six-share in New York is
still tremendous, but the numbers will continue to
erode if the cume continues to slide. Programming
and promotional changes are needed to halt the
decline which has the industry talking about WKTU
as a ratings fluke. Presumably, the people at WKTU
don’t operate in a vacuum, and when ad agencies
begin to rebel at the costs of time on a station with
a dwindling audience, management will react.
We'll look to the Fall book to see if the station
reacted positively. In the meantime let's be care-
ful not to magnify the WKTU situation into a
broadbrush indictment of Dancemusic radio.

[
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| vour questions about ratings
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Jhan Hiber, R&R's Research
Editor (and former Manager
ot Arbitron Radio). welcomes

and rescarch. Call Jhan at
213-553-4330 during business

hours, California time




BE PART OF AMERICA’S
GREAT ROCK N’ ROLL HOOKUP

INTRODUCING THE COMING-TOGETHER
OF THE AMERICAN ROCK COMMUNITY

ROCKIN OUT

The legends and the latest in rock 'n’ roll are spotlighted in ROCKIN' OUT — a 2-hour weekly show
featuring the week'’s hottest rock as reported live by disc jockeys from leading stations coast-to-coast —
plus exclusive interviews with stars like Ted Nugent, Blondie, Cheap Trick and Neil Young. Hosted by
fabled programmer Buzz Bennett and consulted by Lee Abrams, ROCKIN’ OUT premieres Winter 1980.

Available to one station per market on a barter basis in Arbitron measured markets, and on a cash basis in unmeasured and foreign markets
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ASHFORD &
SIMPSON:

“Found A Cure”

WXLO 28-23
WCAQ add
WPGC 27-24
KRBE 18-13
Z93 13-11
Y100 17-15
CKLW 19-17
WGCL 20-18
WOKY 28-24
KF! add
WFBR deb 13
PRO-FM add
WKEE add
WTIX 21-19
WNOE 22-19
KEEL add 36
WJDX 29-20

WAXY 22-18
Y103 add 37
BJ105 30-26
WBBQ 26-21
FM100 25-21
92Q add
WAYS 27-23
92X add 37
KHJ add
WERC add
KX104 deb 26
WISE 10-7
WFLB 6-3
WTMA 26-16
KPUR add
KQDI add
KRLC add

... PLUS MANY MANY MORE.

Produced by: Ashford & Simpson

On Wamer Bros. Records.

R&R/Friday, September 28, 1979

Street Talk congratulations to two pros with new gigs this week — Al Brady and Alan Burns
(see Page 1). Now the only question to settle in the ABC chain is who will be the new Music Direc-
tor at WLS/Chicago? That’s a plum job for the right individual.

Look for the AM band to heat up some more down in San Diego as KGB-AM takes a new
direction and a new PD, John Lander, formerly PD of WLCY/Tampa and most recently at
WOKF/Clearwater. John had amazing success with WLCY and has joined KGB to kick off its
new sound on October 8. With the promotional battle between KCBQ and KMJC (both stations
running big cash contests), KGB looks like it’ll be back in the thick of things very soon. In addition
to his new PD job, Lander will also do morning drive on KGB.

“The rumors of our death are greatly exaggerated.”” So said Mushroom Records GM Joe
Owens when contacted by R&R. The label has laid off five of its 13 staffers in L.A. and will release
no albums in this country until January (it will release three in Canada). Joe told us, *“We're not
going bankrupt, we're just feeling the pinch everyone else is.”

The split has happened. KDWB-AM-FM/Minneapolis split their long-held simulcast Mon-
day morning (9-24) at 6am, with the FM taking on a new direction, staff and the identity of
“K101,FM you can listen to.” Sources describe the new FM sound as semi-AOR, but very listen-
able, not just rock and roll. Six new jocks have joined the FM KDWB from all over the Midwest
and the station is off and running. The AM, meanwhile, continues Top 40 with perhaps a slight
emphasis on females.

This could be a biggie . . . Infinity Records has made plans to ship over a million units of the
Pope’s album to retail outlets nationwide. The exception is the Boston area, where special arrange-
ments exist with the Pontifical Mission Society to sell the LP by mail-order only until October 29.

KHJ/Los Angeles has again surprised some local industry observers by releasing midday jock
True Don Bleu. TDB, who joined the station for mornings under the PD-ship of John Sebastian,
will remain in L.A. pursuing free-lance efforts and another possible radio location. While we're
talking about the Big Boss 93, congratulations to a great person, Shaune McNamara, on being
named Music Director.

Casablanca President Neil Bogart and Chairman of the Board Peter Guber will guest on the
“Tomorrow Show™ October 4 to discuss “‘the entertainment world today and the role Casablanca
will play in shaping the entertainment of the future.” Should be a good one to watch, especially to
see how Tom Snyder will pronounce Donna Summer.

Beau Braxton has resigned as MD of WSGN/Birmingham to pursue other interests. Re-
placing him at MD is John Reed of WHHY/Montgomery.

EMI is reported to be considering the sale of its electronics division following the fizzle of the
Paramount music division deal.

What’s going on between AFTRA and WKTU/New York?

Larry Tolin exits Motown to rejoin Danny Davis at Casablanca. Larry will do Western
Regional promotion for the label.

President of Midsong Records, Bob Reno, announced that his company will no longer re-
lease any 12" singles product. The move was prompted by an increase in the manufacturing costs
and a decline in the label’s 12" sales.

A Houston newspaper furor has begun brewing over the resignation of Hudson & Harrigan
(Mark Stevens & Jim Pruett) from KILT/Houston. All the radio columnists have made more
than a passing mention of their demise and the speculation is big that the pair will be back on some-
one’s airwaves in Houston very soon. KILT retains the legal rights to the names “Hudson &
Harrigan.” and reportedly a no-compete clause in Mark & Jim's contract would prevent them from
“‘crossing the street” (in any direction), but the speculation persists. We’ll keep an ear on this one.
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AN, THOSE HOLLYWOOD WEDDINGS! — Neil Hartley, Vice President of National Accounts at MCA Distributing,
marriad the former Denise Madden, an executive at Storer Broadcasting, at the Bel Air Hotel on September 8th,
Now we know that weddings are supposed to be joyous occasions, but this is ridiculous. Following the ex
changing of the vows, the attendants donned false noses and glasses, much to the amusement of the bride-
groom and the shock of the out-of-town guests. The culprits waere (I-r) Mark Hartley, son of the groom and princi-
pal in the Fitzgerald/Hartley Management firm; Ron Simms, CBS Records: Randy Brown, retired CBS Records
executive; Del Costello, Vice President CBS Records; Al Bergamo, President MCA Distributing; Frank Mooney,
Vice President CBS Records; Ron Douglas, Vice President of Branch Distribution, MCA Distributing; and Lee
Lawrence, Sales Representative, CBS Records. Obviously these guys have to getout more often!
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John
Leader

The Right Way

When | was programming two things used to make me crazy: six-hour weekend shifts
and exclusives! When another station in my market got the new Beatles single before I
did, I was not a pleasant person to be around. With that in mind, I would just like to say a
few kind words about Russ Thryet and the entire Warner Brothers Records staff regarding
the release of the new Fleetwood Mac single **Tusk." ‘

WB did what I would consider to be an outstanding job of avoiding the animosity that
always arises when a superstar release is “leaked’ to some stations while others wait and
wait. Knowing that the potential for problems existed with Fleetwood Mac's ‘‘Tusk,” WB
set in motion a comprehensive plan for delivery of the single to virtually every radio sta-
tion in America on Friday, September 14th.

All WB branches received the single on Wednesday (9-12) with complete instructions
on what to do. Meanwhile, every radio station within reason was telephoned and told that
they would receive the Fleetwood Mac single on Friday. Those stations that were not easily
visited in person (small markets and those far removed from WB branches) were mailed
the record on Thursday for delivery on Friday. All other stations were visited by a WB
representative and handed the single in person. In dual markets, like Baltimore-Washing-
ton, where one promotion man works both cities from a single branch, salesmen were
enlisted as delivery agents in Baltimore while the promotion men covered the Washington
stations.

The entire plan was a perfectly executed one that avoided the bruised egos and mis-
placed anger that could have followed a staggered release. I know Russ and all the people
at WB were pleased beyond words with radio’s positive response to the Fleetwood Mac
single (128 adds and Breaker status in five days is quite a testimony), and I hope radio
takes the time to appreciate how hard the WB staff worked to insure that one of the most
awaited releases in recent memory was handled with a fairness and professionalism that
we all expect, but see only rarely. They did it the right way!

IT'S THE SAME OLD SONG
Burn Outs — The Current Philosophy

Friday, September 14, 1979 was a very exciting day to be listening to the radio. New
releases by Fleetwood Mac and Eagles were blaring on virtually every music-radio station
in Los Angeles, and I'm sure similar patterns were evident in almost every city in the
country. My drive from the R&R offices to my home is about 20 miles, and with traffic
the way it usually is on Friday night, my journey home on the 14th took about 45 minutes.
During the time I spent in my car I heard only two different songs. By switching stations
each time the song I was listening to ended, I heard ‘‘Heartache Tonight" four times in a

“I think the key word is flexibility. To say that there
is an ironclad set of rules that works for you every time,
I think, is a very restrictive statement.’’

row and then ‘“Tusk” five times in a row! Of course I was utilizing both the AM and the
FM band, sometimes switching back and forth, and I'll even admit that after the second
listen to “‘Heartache Tonight" I decided to see how many times I could find it again by
dial-twisting.

The results of my freeway experiment point out two things. First, L.A. has a lot of
radio stations that play rock music . . . some would say too many, but that's another
column entirely. And second, when there are several stations in your market that play the
same kind of music that your station does, and you are all sharing audience, records can
burn out very quickly. What was the New Eagles or the New Fleetwood Mac on Friday
afternoon could conceivably become, “Oh, that song again,” by Sunday afternoon. A slight
exaggeration perhaps, but the potential exists.

Beauty Is In The Ear Of The Beholder

We haven't taken a look at burn outs and how they’re calculated in quite a while, so I
thought following my musically repetitious journey home that I would ask a few program-
mers in very competitive markets (several signals sharing audience) just how they handled
“tired rock'’ these days.

A very popular way of figuring burn out on a record came into vogue when call-out
research became popular. Still recognized as one of the programmers who helped to de-
velop and sophisticate call-outs is John Sebastian, PD of KUPD/Phoenix. I put the ques-
tion l.t:.’him: how do you determine when your audience is tired of hearing a particular
record?

I determine burn out on call-out research, but I also determine which records to back
airplay down on by evaluating the sound that I want for the radio station.” So it's not
entirely based on telephone results, asking listeners about how they feel toward certain
songs? “No. I am trying to keep things fresh here, even fresher than I ever have before. It's
a very subjective decision in many cases, and I think I'm using that criteria more than I

ever have in the past because of what we're doing with KUPD and the sound we’re trying
to achieve.” It is a passive/active thing? ““Actually, I'm trying to stay a littie ahead of the
passive audience not too much, because I don't want to get too far away from my basic
philosophy of trying to please the most people, but I would say I am definitely moving
the station a little faster musically than I have in the past.”

One Way Or Another

The subjectivity that John Sebastian spoke of, which might come as a surprise to some
who assumed (incorrectly) that John relies totally on call-outs, was echoed by the PD of
WQXI & 94Q/Atlanta, Don Benson.

I put the same question to Don. ‘“There are four sources that I go to for an evaluation,
First is phone-out research, which we don't call passive research because we most likely
are contacting actives and passives both. When the phone-out research comes back with
more negative than positive responses, that's a pretty good tip-off that a record has run
its course. Second, is a look at the requests on a comparative basis. When the requests
start to taper off, that's another good indicator. Third, I will look at the record’s sales to
a certain extent. Looking at sales patterns is especially useful on a song that has reached
a high level of sales at some point in its cycle. The sales picture is not 8o clear on a song that
was never a big seller to begin with and lastly, I think that you are really called on to
make a subjective judgment. I really think the judgment part is where the magic lies.

I would much rather back it down in rotation a little early than a little late any day of
the year. When I think any of the four criteria I look at is a little bit weak in its basis, in

“Those kinds of songs, the ones that sell albums,
seem to last a little longer . . . they have better staying
power."”’

other words inconclusive or confusing, I might increase my emphasis on the other three in

order to make a decision. I think the key word is flexibility. To say that there is an ironclad

set of rules that works for you every time, I think, is a very restrictive statement."”
Consider The Configuration

Up in Bangor, Maine, where the Top 40 listeners are very evenly split between WLBZ
and WGUY, I talked with WGUY's PD Mark Laurence about how he figures burn out. “I
often feel that as soon as a record is past its sales peak that it is burned out. We will often
have records in our top ten that are in minimal rotation on the station because sometimes
the tunes that go 5-9 on our chart are burned out. It may be the number nine selling song
in town, but it may not necessarily be the number nine song in terms of what our listeners
want to hear. I also listen closely to comments on the phones. People are often quite vocal
on the request lines about their personal likes and dislikes when it comes to the music they
hear. You have to listen to them even though they may not be a well-rounded sample of
your entire audience.”

I asked Mark if there were any other factors that helped him spot a burned out song
on his station. “Often when a record is selling a lot of albums, as well as singles, it will
burn slower for us. When I can see the interest in the group or the artist as well as interest
in the song, I feel that the single is not likely to burn quite as quickly as, say a song that

3 . . 3 , , Continued on Page 22
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A NERD, WHO, ME?: It was with a strange mix of emotions that I received my offi-
cial bona-fide Nerd card from KCMO/Kansas City. The inscription (complete with my
name inserted) read: “This is to certify that the above signed is a bona-fide Nerd, with
all privileges therein. Further, the above-named Nerd is a charter member of Morgan’s
Nerd Herd, having been duly initiated into the order by the biggest Nerd of all — Morgan."
Morgan, if you haven't already guessed, is KCMO's afternoon personality and is fond of
wearing plaid shirts, striped pants, and combat boots (all at the same time). The inclusive
(as opposed to exclusive) Nerd Herd has created a lot of talk and a strong response from
Morgan'’s listeners, who apparently share Morgan's penchant for a full pocket of pens and
pencils. By being a charter member of this delegation I feel somewhat honored and slightly
embarrassed. Thanks, Morgan!
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MAKE mAT TWO TONS OF COKE: They did it last year and it worked so well,
they did it again this year, but this time they doubled it. KEWI/Topeka gave away a ton
of Coca-Cola in a very successful contest last summer, so this summer they literally went
““one better” by giving away two tons of the soft drink. Billed as the “KEWI Double Ton
of Coca-Cola" contest, the mechanics had 87 winners receiving one case of Coke each and
onebigwinngrgettinga full 87 cases, which weighs in at exactly 2000 pounds. Pictured are
the grand prize winners flanked by KEWI air personalities Shawn McKenzie (on the left)
and Don Rooney. My question is, who's paying for the chips?




Requestable Rex

REX SMITH
“Sooner or Later’

As Sung On The CBS TV Show “California Fever”
From The Album ‘“Sooner Or Later”
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is only a single. A different audience becomes consumers when thé album begins to sell,
and that can give a particular song a longer life. Those kinds of songs, the ones that sell
albums, seem to last a little longer . . . they have better staying power.”

Sharing The Listeners Together

All three programmers seem to be expressing similar thoughts on how to determine
burn outs, and it’s interesting that they all rely on subjective opinion to some degree. But
even more interesting is the phenomenon of shared listeners, which takes place in nearly
every market where two or more radio stations play similar music lists.

Unless your station has 100% of all the listeners in your market or there are no other
radio stations playing your kind of music, then chances are better than excellent that you
share audience with one or more of those other music stations. In L.A. the problem is acute.
In Bangor the pie is not sliced into as many pieces, but the involuntary sharing takes place
nonetheless. In Phoenix there are several stations with a good chunk of common audience,
which is one of the reasons that John Sebastian has targeted his KUPD slightly away from
the more musically-traditional KOPA and KRUX.

Don Benson in Atlanta summed up what happens when all the similar music stations
in town are playing the same songs. *“When one particular song gets into power rotation
on all the stations here, it’s rough on the life of the record. I always find that when 94Q
plays a record first, and the other stations are not quick to pick up on it, we can play it for
a much longer time than when all of us go in the same week and have it in power simul-
taneously. And there is a middle ground as well, where two of the four stations are playing
something and the other two are not. The important thing to remember is what records
are getting maximum or power rotation where in the city on a given day. And that’s where
the subjective judgment I spoke of comes in. Stay aware of what's being played in the
market and you decrease your chances of beating a song to death that your listeners got
tired of a week ago.”

LR

ON THE CASE AT WIFI — Island’s Robert Palmer recently made a radio-visit tour, stopping by WIF.I/PhiIadaI—
phia in the process. Pictured at the station are (I-r) Palmer, WIFI MD Jeff Robbins, and Island’s Allan Mais.

4 p gy

WQX/! SEES LOUISE — After Louise Goffin’s Atlanta performance, she
was visited backstage by a number of label and radio personnel. Pictured
(~r) are E/A President Steve Wax, Goffin, WQXI-FM MD Jeff McCartney,
and E/A’s Rip Pelley.

S6KX BEAVER BUSY AT TRACK — The 96KX/Pittsburgh Beaver turned
out to be an expert harness driver, harnessing his ablilities to win e special
match race at a local track in confunction with a station contest allowing
listeners to guess the winner. Pictured (I.r) ere 96KX MD Jay Stone, the
Beaver, contest winner, and Assistant PD Mika McGann.

R&R/Friday, September 28, 1979

And InThe End . . .

There’s nothing quite as right as playing a song for your listeners when thgy want
to hear it. And there’s nothing quite so dangerous as playing a song t}}at your listeners
have heard a few too many times. Knowing when to back off the rotation of a song is a
function of many things. The programmers who shared their methods with us this week
use call-outs, sales, requests and that elusive, but necessary, sub:iective judgment. Know-
ledge of the market in which you program . . how many'stauons you share audience
with and to what degree . . . coupled with your own abilities and music judgment are
really the only keys to keeping your station musically fresh and appealing to the listeners.
If music is 85% of what your station is all about, then the music you play has got to be right.

Motion

Bobby Hatfield, formerly of WNAP/Indianapolis, has relocated at WAKY /Louisville,
where he has been appointed Assistant PD. Bobby will also do the 1-4pm airshift for PD
Mike McVay . . . Rick Scott has left KYA/San Francisco and is looking to relocate, hope-
fully in a programming position. Rick can be reached.at (415) 573-8093 . . . John Reed
has resigned as PD of Y102/Montgomery but will continue on th.e.al.r at the station as
midday jock. Kris O‘Kelly, who was PD at Z93/Atlanta before rejoining WHl!Y & Y102,
has been appointed Y102’s new PD by VP/Operations Director of the stations Larry
Stevens. Kris will also take over the PM-drive shift on Y102. On the AM side, Rich Thomas
has been promoted to the 10am-2pm shift and will continue to handle the music for WHHY
John Chapman joins WHHY in the 2-6am shift coming from WGGG/Gainesville, FL. The
final new staff member joining Y102 in the 7pm-12midnight shift is Neil Harrison, coming
from KAYD/Beaumont, TX . . . At WEEQ/Waynesboro, Jim O‘Donnell has been named
PD and Terry Keller assumes the title and responsibilities of Music Coordinator . . . Lester
Michaels, who formerly did the 6-10pm shift at highly rated KOFM/Oklahoma City, is
on the loose and looking to relocate. He can be contacted at (501) 224-74%4 . . . Chris Keller
is the new PD at WNUE/Ft. Walton Beach, FL . . . WRKO/Boston has two new additions
to its airstaff, Scott Burns from KREM/Spokane for 6-10pm and Steve Anthony from
KNUS/Dallas, who will follow Scott in the 10pm-2am shift.

HAVING SUN FUN NOW — A recent Memphis party hononng Sun Records
owner and rock & roll pioneer Sam Phillips drew a large Industry turnout
Pictured (I-r) are George Klein, writer of an upcoming Elvis Presley film
(and longtime Memphis radio personality); WRNO/New Orleans’s Bobby
Reno; and Mercury/Fretone’s Richard Davis.

WHITEFACED IN NASNVILLE — Mercury’'s Whiteface performed in Nashville recently, and were visited back-
stage by the radio and record community. Pictured (lr, seated) are WHBQ/Memphis air personality Sherry Med.-
ford and KX 104 PD Michael St. John; (standing I.r) are Polygram's Frankee Davis, group’s Doug Bare, Mercury’s
Robble Vogt and group’s Benny Rappa, Kyle Henderson and Steve Hardwick.
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is only a single. A different audience becomes consumers when the album begins to sell,
and that can give a particular song a longer life. Those kinds of songs, the ones that sell
albums, seem to last a little longer . . . they have better staying power.”

Sharing The Listeners Together

All three programmers seem to be expressing similar thoughts on how to determine
burn outs, and it’s interesting that they all rely on subjective opinion to some degree. But
even more interesting is the phenomenon of shared listeners, which takes place in nearly
every market where two or more radio stations play similar music lists.

Unless your station has 100% of all the listeners in your market or there are no other
radio stations playing your kind of music, then chances are better than excellent that you
share audience with one or more of those other music stations. In L.A. the problem is acute.
In Bangor the pie is not sliced into as many pieces, but the involuntary sharing takes place
nonetheless. In Phoenix there are several stations with a good chunk of common audience,
which is one of the reasons that John Sebastian has targeted his KUPD slightly away from
the more musically-traditional KOPA and KRUX.

Don Benson in Atlanta summed up what happens when all the similar music stations
in town are playing the same songs. *“When one particular song gets into power rotation
on all the stations here, it’s rough on the life of the record. I always find that when 94Q
plays a record first, and the other stations are not quick to pick up on it, we can play it for
a much longer time than when all of us go in the same week and have it in power simul-
taneously. And there is a middle ground as well, where two of the four stations are playing
something and the other two are not. The important thing to remember is what records
are getting maximum or power rotation where in the city on a given day. And that’s where
the subjective judgment I spoke of comes in. Stay aware of what'’s being played in the
market and you decrease your chances of beating a song to death that your listeners got
tired of a week ago.”

ON THE CASE AT WIFI — Island’s Robert Palmer recently made a radio-visit tour, stopping by WIfl/PhiladeI—
phia in the process. Pictured at the station are (I-r) Palmer, WIF| MD Jeff Robbins, and Island’s Allan Maeis.

WQX! SEES LOUISE — After Louilse Goffin’s Atlantas performance, she
was visited backstage by a number of lebel and radio personnel. Pictured
(I-r) are E/A President Steve Wex, Goffin, WAXI-FM MD Jeff McCartney,
end E/A’s Rip Pelley.

SOKX BEAVER BUSY AT TRACK — The 96KX/Pittsburgh Beaver turned
out to be an expert harness driver, harnessing his ebilitles to win a specisl
match race at e local track in confunction with a station contest allowing
listenars to guess the winner. Pictured (I-r) ere 96KX MD Jay Stone, the
Beaver, contest winner, and Assistant PD Mike McGann.
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And In The End . . .

There’s nothing quite as right as playing a song for your listeners when thgy want
to hear it. And there’s nothing quite so dangerous as playing a song that your listeners
have heard a few too many times. Knowing when to back off the rotation of a song is a
function of many things. The programmers who shared their mglhods with us this week
use call-outs, sales, requests and that elusive, but necessary, sub)ective judgment. Know-
ledge of the market in which you program . how many stations you share audience
with and to what degree . . . coupled with your own abilities and music judgment are
really the only keys to keeping your station musically fresh and appealing to the listeners.
If music is 85% of what your station is all about, then the music you play has got to be right.

Motion

Bobby Hatfield, formerly of WNAP/Indianapolis, has relocated at WAKY/Louisville,
where he has been appointed Assistant PD. Bobby will also do the l.4pm airshift for PD
Mike McVay . . . Rick Scott has left KYA/San Francisco and is looking to relocate, hope-
fully in a programming position. Rick can be reached at (415) 573-8093 . . . John Reed
has resigned as PD of Y102/Montgomery but will continue on th.c'a!r at the station as
midday jock. Kris O‘Kelly, who was PD at Z33/Atlanta before rejoining WHHY & Y102,
has been appointed Y102's new PD by VP/Operations Director of the stations Larry
Stevens. Kris will also take over the PM-drive shift on Y102. On the AM side, Rich Thomas
has been promoted to the 10am-2pm shift and will continue to handle the music for WHHY
John Chapman joins WHHY in the 2-6am shift coming from WGGG /Gainesville, FL. The
final new staff member joining Y102 in the 7pm-12midnight shift is Neil Harrison, coming
from KAYD/Beaumont, TX . . . At WEEQ/Waynesboro, Jim O‘Dennell has been named
PD and Terry Keller assumes the title and responsibilities of Music Coordinator . . . Lester
Michaels, who formerly did the 6-10pm shift at highly rated KOFM/Oklahoma City, is
on the loose and looking to relocate. He can be contacted at (501) 224-7494 . . . Chris Keller
is the new PD at WNUE/Ft. Walton Beach, FL . . . WRKO/Boston has two new additions
to its airstaff, Scott Burns from KREM/Spokane for 6-10pm and Steve Anthony from
KNUS/Dallas, who will follow Scott in the 10pm-2am shift.
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HAVING SUN FUN NOW — A recent Memphis party honoring Sun Records
owner and rock & roll pioneer Sam Phillips drew a large industry turnout
Pictured (I-r) are George Klein, writer of an upcoming Elvis Presley film
fand longtime Memphis radio personality) WRNO/New Orleans’s Bobby
Reno; and Mercury/Fretone’s Richard Davis.

WHITEFACED IN NASHVILLE — Marcury’'s Whiteface performed in Neshville recently, end were visited back:
stage by the radio end record community. Pictured (Ir, seated) ere WHBQ/Memphis air personality Sherry Med-
ford and KX104 PD Michael St John; (standing I-r) ere Polygram’s Frankee Davis, group’s Doug Bare, Mercury’s
Robble Vogt and group’s Benny Rappa, Kyle Henderson and Steve Hardwick.
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: SUITING UP FOR Q101 — Q101/Meridian, MS held its first annual “Back
VINTON VISIT AT WOKY — Tapestry’s Bobby Vinton, one of the nation’s top polka players, visited WOKY/ 14 School Beach Party Bash” recently, including a bikini contest Pictured
Mitwaukee recently, stopping by to see morning man Bob Barry {pictured at right) at 8 remote on Route 43 In  on the scene are (Lr) @101 air personalities Kim Martall and Jack Watkins.
town. the contest winner, and PD Brock Boulette.
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'.7’\ 3 . F.C.C.’S FUGHT TO WASHINGTON — Free Flight's F.C.C., in between visits to the government agency which

. ™ v L —t inspired their name, played 8 Washington, DC club. Pictured after the set ara (I, front) co-manageriproducer

NTES o ; Terry Woodford, RCA’s Bob Heatherly, and group's Jimmy Evans; (Ir, standing), RCA’s Larry Van Druff, group's

ATICK GO Tox CREAp Foek § RIEL (Welkan IS (omu T8 Retonsin J.B. Christman and Steve Gooch, RCA’'s Tony Winger, F.C.C.’s Lonnie Ledford and Wayne Chaney, WEEO/

(center) helped CKQA/Victoria, BC air personality the Captain choose the Waynesboro PD Dave Sweeten, group’s Dennls Clifton, RCA’s Tim McFadden, and co-manager Bruce Wayne.
names of winners in & station contest which allowed listenars to win

Cheap Trick albums, concert tickets, and & chance to meet the group
backstage.

:

]
SHAUN UP AT CHUM — Shaun Cassidy visited CHUM/Toronto shortly PRESTON MAKES IMPRESSION ON Z83 — Motown's Billy Preston visited Z93/Atlanta recently during a promo-
before a concert in town. Pictured (kr) are CHUM's Jim Waters, Cassidv, gional tour. Pictured at the station (I-r) are Motown’s Gary Davis and James Bishop, Preston, Z93 PD John Young,
and the station’s Terry Steels. and Motown VP Skip Miller.
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TALKING

HEADS

SEND THEIR VERY BEST
TO TOP 40 THIS WEEK

THE TALKING HEADS
“LIFE DURING WARTIME"




THE EXCITEMENT

“Don’t Stop ’Til You Get
Enough?”

MICHAEL JACKSON

THE SMASH SINGLE FROM MICHAEL JACKSON'S SOLO LP “OFF THE WALL.”
~ 20 18 @ MICHAEL JACKSON/Don’t Stop ‘Til You Get Enough (Epic)

‘“Hold On”
IAN GOMM |

PERFECT FOR YOUR PLAYLIST.

- — 29 ¢) IANGOMM/Hold On (Stiff/Epic)

) “Jukin’ City”
?@m MOLLY HATCHET

THE FIRST RELEASE FROM MOLLY HATCHET'S SECOND LP “FLIRTIN’ WITH DISASTER” . . .
MOLLY HATCHET CANNOT BE STOPPED.

“What’s Right” '*
DAVID WERNER

FROM DAVID WERNER'S HIGHLY ACCLAIMED DEBUT LP.




IS ON Grus

|
11
!
!
i

: “Dream Police?”
,} CHEAP TRICK

CHEAP TRICK'S CONTRIBUTION FOR YOUR ARB.

SEE BACK PAGE

)'. & ({1

B

Passing Lane”

THE CHARLIE DANIELS
BAND

THE CHARLIE DANIELS BAND — THE FOLLOW-UP TO THEIR MILLION-SELLING SINGLE FROM
THEIR PLATINUM LP “MILLION MILE REFLECTION.”

Q) “Easy Money?”
REO

ROCK & ROLL NEVER SOUNDED BETTER. JUST ASK: JOEL DENVER, KSLQ 19-16
BOB HATTRICK, KWK 12-6

JOHN SEBASTIAN, KUPD ON

K3l “l Do Believe In You”
o,
Baady PAGES

g r’ THE GROUP IS “PAGES,” THE SONG IS TOO GOOD FOR WORDS. IT MUST BE HEARD!

&

SHIPPING THIS WEEK “WHAT'S A MA TTER BABY”
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RE&R/Friday, September 28, 1879

PARALLEL ONE PLAYLISTS

EAST

7 =\ 1 .
|7 ROBERT JOUSed Byes Baltimore
3 3 LAB/Lonesoss Loser
1§ COMMODORES/Seld On
M 3 4 COB/The Devil went S, B e AT ey o
10 3 0IOE WMEICK/I | Hever Love 73 KMAGU/MYy Sharome
4 6 KNACK/My Sherone 3 4 RB/Lonesamm Loser
New York § 1 Luir/Atter The Love res 7 5 WOBERT PALMER/Bed Case Of Loving
11 RMA N Sharons ? 8 SPIR IR /Goodbys St anger 4 6 SUPLKTRA/Goodbye $1renger
2 7 ROBIRT JO8U/Sad [yes ¢ § RAMIO/You Cen't Changs That 6 1 DIowE wAMIOK/I'1] Maver Love
S 3 DIOWE NARBION/I'II Hever Love 12 10 COMMIDMRES/Sali On 17 8 MIOHAEL JACKSON/Don't Stop 'TH
COB/The Davit ant... 13 11 0OMM SUMEN/Dia Al The Lights 9 9 BONNIE POINTER /bmaven Mua? Heve
3 4 % 117 BARERA STREISANO/The Maln Event/Fight 10 10 CRUSADERS/Street Life
9 : '1:? MPRT/RINS 11 13 KENNY ROGERS/She Belleves in e 8 11 MAKINE MIGHTINGAL/Lead Mo On
R e ML it i 1314 OAYIO NAUGHTON/MahIn® 1t 16 12 00w SWOER/Dle ALl The Lights
A :oiut“;ommu?: Stop TIN 1415 POCO/Heart OF The Might 13 13 MALREEN MCOOYERN/O | f torent Wor fda
R, % 1816 CAAS/Let*s Go 1414 STEPHANIE NILLS/What Cha Gonne Do
A The Love Me 10 11 N MstAY/Shedows In The Moon. A 13 COMMOOGRES/St11
710 €mtf/Atter The Love Hes 20 18 FRAMCE JOLI/Come To Me 1916 WINGS/Arros Through e
151 Wray "::‘:“ o 1719 (. HOOK/Wren You're In Love 20 17 GERUY RAFFERTY/Get 1t Rignt
14 12 €L0/Don gt TS 19 20 ROBERT PALMER/Bad Case Of Loving.. 23 16 MS/Spooky
s A e * 2621 FLEETWOO0 MAC/Tush 11 19 ROBEAT JOWYSed Eyes
1218, PENED S/ eTIO Lo 2922 SNIFF & TEARS/Or | ver 's Seat 1320 EDOIE RABBITT/Susplctons
23 10 COMMOGE/Sel o: . 30 23 WAUREEN MOGOYERN/DItferent Wor (ds 12 21 ELO/Don't Bring Me Down
N T Die AL, L tants 21 20 HERY ALPRERT/RIse 0 22 XNNIFER WARMES/! Know A Hesrtache
N T ok A a i 23 D OHC/Good Tiees 0 23 EARLES/toar tache Tonignt
A D BINNIE POINTER/Hesven Must Heve 2 2 IO STEWART/Gold 21 24 MOON MAAT IN/ROY ene
2 21 KtSS/) Wes Made For Loving 28 7% KC & BAND/Plesss Oon't Go
. ) A 28 ELO/Don't Oring Me Oown 2 % MPop Wik
DS R0: VRS A 29 MIOHAEL JACKSON/Don't Stop ‘Ti 0 21 DOGBIE BROTMERS/Dependin’ On You
coft WAL e A 30 KEAWIT THE FROG/Ralnbos Connect lon 0 28 ANNE MURRAY/Brohen Mear ted Me
vk e 30 29 KENNY ROGERS/You Decor stes My Lite
A 30 LEO ZEPPELIN/AII My Love
ADS 28, 29, 30
ADDS 13, %0
=) ASHFORO & SIMPSON/Found A Cure
1AM QOMM/HO1d On
F.lns Boslon 7 o oo BRENDA RUSSELL/So Good, So Right
, ON  KEWNY ROGERS/Cowerd Of Tho County
I R 'l "' PATRICK MERNAMDEZ/Born To Ba Allve
0/0on't Bring Me Oown L0BO/Wher v
8 3 ROBERT JOOUSed Eyes e oy
3 4 BONNIE POINTER/Hesven Mus? Have nnﬂﬂo
125 DOMMA SUGER/Ole All The Lights )
? 6 SNIFF & TEARS/Oriver's Seat | EWLF/Atter The Love Mas
10 7 ROBERT PAUMER/Bad Case Of Lovlng. ; ; ROBERT Jg;';gz::’ gu
16 8 N/Pop Muzlk MO
4 9 WAXINE NIGHTINGAL/Lesd Me On 4 4 JORNEY/Lovin®, Touchin! N \
910 WIGHT/MO! Summer Nights 10 3 XENNY ROGERS/You Decorsted My Lite Pl"lb h
/7 8 6 ABBA/Youler Vous lllg
1312 Dlowe ERmIOU L 11 hever Love. 7 7 ELO/Don't Bring Me Doun
1413 WALREEN MCGOYERN/DI ¢ ter ont Wor 1ds 38 0'*"‘,':.‘:‘3::‘;‘:"“ ! ROBERT JOMN/Sad Eves
6 * g NACK
4 iR A R 7 S A
916 CARS/Let's Go V2 VI| GRIF R NARNES /il Ko, A epriipchel 6 4 LRB/Lonesoms Loser
19 17 COMMOOORES/Se!l On 6 12 SUPERTRAMP/Goodbye SPrenger 7 5 ROGERT PALMER/Bad Cave OF Loving.
25 18 HERB ALPERT/Rise i m%x‘f(?‘:“" O+ Loviing: 3 6 EmiF/Atter The Love Moy,
20 19 JOW STEWMRT/MIdntght Wing “ '3 7 SNIFF & TEARS/Orlver‘s Sest
20 20 NICK LONE/Oruel To Be Kind 16 13 LOUISE GOFFIN/Romorter (Walking. . .) IO I T A L
32 21 MOON MARTIN/Rolens 13 16 WALREEN MCGOVERN/OIfferant wor I ds 12 9 MRS/spooky
20 17 NICK LOWE/Cruel To Be King ;
2 2 MS/Spooky 4 10 ELO/Don't Bring Me Down
27 25 DOGBIE BROTHERS/Oependln' On You 21 16 KiSS/Sure Know Somothing 511 TRILPH/MOIG On
17 24 EWAF/Attec The Love Mes... 19 19 RITA COOLIOGE/Ono Fine Day 10 12 DIONME WARWIOK/ 1) Never Love.
33 25 LED 2EPPELIN/ALL My Love 25 20 BONNIE POINTER/Heaven e 18 13 KNAK/Good Girfs Don's
33 2 FOREIGMER/Oirty White Boy 2021 NICHAEL JOMNSON/This Night won 16 14 DOGBIE BROTHERS/Dependin® On You
78 21 GERRY RAFFERTY/Get |t Rignt A2 mIouEL J"C"SO"{W"" stop ‘T 1713 WINGS/Arrow Through e
29 28 POUSETTE-OMRT/For Love 13 23 OfAP mos/A:n * That 3.:“" 11 16 MAXINE NIGHTINGAL/Lead Me On
30 29 Q€A TRICK/AIn't Thet A Snamo 26 4 SU) QUATRO/|'ve Nover Baen. 20 17 JONN STEWMRT/Midnight Wind
3 30 NINGS/Arrow Theough Me 1723 SNIFF L TEARS/Oriver 's Seat 9 18 SUPERTRAMP/Goodbye Stranger
b ;mz. 7 23 19 BONNIE POINTER/Hoaven Must Have.
o & "0' 24 20 DONNA SUMMER/OIm AlI The Lights
ALD NONE 0 28 LOBO/Where Were You 26 N JOURNEY/LoviIn', Touchin!
30 29 OWRLIE/KIIler Cut
1 50 CARS/Let's Go 23 22 FAREIGNER/DIrty white Boy
ON.  MICHAEL JACKSON/Don‘t Stop 'TI1 d . 29 25 JENNIFER WARMES/| Know A Hear tache.
O€AP TRICK/Dresa PolIce 21 24 KANSASReason To Be
FLEET Tusk
LEETWO0D MAC/Tusl S 20 2 HERB ALPERT/Rise
WARIA GATMOR/Let Mo Know o TR T/ T R o1 a2 30 26 GERAY RAFFERTY/Get It Right
YYONNE ELLIMAN/Love Palns n 9 31 27 WAUREEN MCGOVERN/O|fterent Wor |ds
EAGLES /Hoo- toche Tonlght Yot o A TS 32 28 OAYIO WERNER/What's Right
LED ZEFPELIN/Fool In The Raln o 0 29 EAGLES/Mesrtache Tonignt
KNACK/Good Glr (s Don't D 30 FLEETWOOO MAC/Tusk
N FLEETWODD MAC/Tusk
O€AP TRICK/ Yol cos EACLES fris ¢ cova Tont ght 0 31 CHEAP TRIOK/Oream Pol Ice
BB OYLAN/GOtte Serve Someoody
J1AYIBATETT/H nT AIDS  |AN GOWI/Mold On
STYX/Babe
- ) KEMNY ROGERS/You Decorsted My Lite
( I j MOON AR
Montreal Toronto
o —
on e 2 1| ROBERT PALMER/Bad Case Of Loving ﬁ\
2
L 3 1088
4 Ll
1P 8 5 + 0o
: 6 Mo Dow WIKX AN STEREO
7 MOON IN -
o 8 COMMODR
~~ODOR A Pl"Sbmgh
y 10 o Be 1 B/Lonesoms Loser
s ! BOB OYLAN/Gx 3 2 ROBERT JOMN/Sad Eyes
ONNE WARRIOK/ 111 Nover Love 12w = z : EwsF /"';"J'”"" Love ::'
o g ”MI_'G" n 14 JOURNE 45 KNACK/My Sha
m' Ko e 15 LED 26 o 8 6 BONNIE POINTER/Hesven Must Mave
KRACK ¢ Glets Don't 10 16  KNACK/My Sharona 17 7 ROBERT PALMER/Bad Case Dt Loving
PR ACKE S :: poriMy e 13 17 SNIFF § TEARS/Or|ver 's Sest 11 8 COMMUOGRES/Salt On
AN Bt el L QIR Dl 2518 M/Pop Muzlh 16 9 KNACK/Good Girls Don't
2 ¢ ’- 21 19 EDOIE MONEY/Gat A Move On 7 10 WINGS/Arrow Through Me
e E s s P e st iove 20 20 Jouw STEWART/MIdnight Wind 6 11 EL0/Don't 6 Ing Me Down
SRRV NIKS BestinelGloc 26 21 CAROLYNE MAS/St111sane 9 12 SUPERTRAMP/Toke The Long Way
s0me 26 22 1AN GOWM/Hotd On 10 13 MRS/Spoo
MALINE NIGHTINGAL/Lead Mo On 16 23 SUPERTRAMP/Goodbys Stranger 15 14 ws/:n.-‘: Go
o i L) Lo 24 24 LONG JOMN BLADREY/Come And Get Your Lov 22 15 FOREIGNER/Dlrty white Boy
23 2 Spooky 7 15 23 OEA® TRIOK/AIn't Thot A Shame 18 16 JOHN STEWART/MIdnight Wing
A e TEh R 0 2 EAGLES/Meartache Tonight 1617 OEAP TRICK/AIn's That A Shame
s 30 21 PRIVATE EYE/Your Place Or Mine 12 18 €LO/Last Train To London
9 2 MOOM MARTIN/Rolene D 28 BRUCE COBURN/WOndering Where The AN po 2
A ro N Tor ot i 2519 1AN GOMM/Ho1d On
30 27 wIMGS/Arros Throug 0 29 FLEETWOOD MAC/Tusk 23 20 FLEETWOOD MAC/Tusk
NIGHT/MDt Summer Nights D 30 CARS/I1t*s AN) | Can Do /01 ar
29 FOREIGMER/Dlrty White Bo 21 1 €LO/Olory Ot Horoce Wiep
K i e AR Y 2 22 LED ZEPPEIN/ALL Wy Love
13 23 TRILPH/MOIG On
AODS  COHEAP TRICK/Dream Pollce 28 24 KANSAS/Reason To Be
POINTER SISTERS/BIIng Falth A 23 EAGLES/Meor tache Tonlght
O e AL SOUTHER /You're Only Lonely 1928 KANSAS/People O1 The South ¥
E:Q:/Z Hear tache Tonlg 1AN LLOYD/She Broke Your Heart 24 71 SUPERTRAMP/Goodbye Stranger
W4 BLONDIE/Oresming A 78 MOON MARTIN/Roiene
e D essmog Ly Mat kg STYX/Babe 30 29 GERRY RAFFERTY/Get |t Right,
. o A 30 KENNY ROGERS/You Decorated My Lite
2 Db e (k) Lllge2d N SUPERTRAMP/Take The Long Way
ALAN PARSONS/Domned 1t | Do 'gng;’z:;”" Eyes o
D008 I ioTEe 3 [0spendlior Lo2lYob FLASH & TME PAN/Mey, SY. Pater RAINBOW/SInce You've Besn
LOBO/Wher e were P- DAYE EDMUMNDS/Girils Talk
P YATE EYE/Your Plece Or Mine & MATURE'S DIYINE/) Just Con't
AP TRICK/Droom Pol lce
\_ J \ \, J

[ WNBC Radioss |

New York

MAXINE NIGHTINGAL/Load Ma On

WG

)
3
4
S
6 ROBERT JOHN/Sed Cyes
7
]
1

3

Cincinnati
LRB/Lonesoss Loser
COMDRES/Sali On

DiIseE wARWICX/1*1] Maver Love
SMIFF & TEMS/Oriver*s Seat
€L0/Don 't Bring Me Down

M3/Spanky

NICK LOWE/Crue) To Be Ning

HOBERT PALMEN/Bad Case Of Loving.
BONNIE POINTER/Hesvan Must Have
WNACK/Guod Glris Don't

KEWNY ROGERS/You Decorated My Life
CARS/Let's Go

LOBO/Mhere were You
SUPER TRAMP /Gaodbys $¢ anger

OOMMA SLBOER/Olm All The Lights
HERB ALFERT/Rise

WINGS/Arrou Through e

DOGBIE BROTMERS/Dependin® On You
JOrN STEWART/Midnight Wind

GERRY RAFPERTY/Get 1t Rignt
FAREIGMER/DIrty white Boy
NIGHT/MO? Summer Nights

FLEETWOOD MAC/Tush

EAGLES/Mear tachs Tonignt

KNACK /My Sharona

EweF/Atter The Love Hes

BARBRA STREISAND/The Maln Event /Fignt
(AN GOt/ Hold On

JENNIFER WARNES/| Know A Heertathe

29, %

=S R ==

VMO OB AUNE D N —

-~

~
3

SHIERIEE B St Louis

JOHN COUGAR /| Howd A Lover
ROBERT JOMN/Sad Eyes

TR 1P/ HOId On

ROCKETS/On wel )

SUPER TRAWP/Toke The Long Way.
REQ SPEEDMAGON/Easy Money
BAD COMPANY/Gone, Gone, Gone
COMMOOGRES/Sall On

OURS/Let s Go

0 WINGS/Arrow Through Me

1 ROBERT PALMER/Bad Case Of Loving
2 1AW GOS/Hold On

3 RECORDS/Teonor amn

4 MS/Spooky

CTSOEL W -

22 15 NICHAEL JOWNSON/Tnis Night Won't

6 JORNEY/Lovin®, Touchin'
7 LRB/Lonesome Loser

8 LRB/It's Not A Wonder

9 EDOIE RABBITT/Susplcions

20 EAGLES/Mesrtache Tonlght
21 STYR/Babe
22 SAMMY HAGM/Plaln Jane

TARNEY/SPENCER B0/Mo Time To Lose

NICK LOWE/Oruel To Be Kind
JORNEY/Too Late

bl
24 NIGHT/Hot Summec Nights
23
-

2, 0,22
STYX/Why Mo

FORE IGMER/Mead Gomes
FQREIGNER/I*I1 Get Even,
JOHN COUGAR /NI ght Dancing
BILLY JOEL/Untl) The Night
LED ZEPPELIN/AII My Love
ELO/Olary Of Horace Wimp
LAZY RACER /Heart MIth Your
KNACK/Frustrated

QAP TRICK/Yolces

LED ZEFPELIN/Fool In The Raln

Bodao: Cotyd bovartee

TO
Kansas City

R
BERT JOMN/Sad Eyes
8 ALPERT

AL fse

s ome
. Ow!
U2
r >e
ONNE WARWI X/ |

POOWEA O ww N

sNIs
R4+

L e A T I ]

g

S

486

St. Louis

UMEIDOGRE S/ 30l | On

HIRD ALFRIRT R ise

010Nl wARWIOK/I* 1! Mever Love,,
M$/Spaoky

MIOMAEL JOrOeSON/This Night won'e
RUBIRT JO O30 Eyes

NIGMT/Mot Summer Mignts

NIOK LQE/Cruel To Be King
IS /Arros Tivough Me

CP POV S N -

10 GERY RAZFFERTY/Get it Right. .,
1 JOMMEYLovint, Touchin®. ..
12 1AM GOSU/Mold On

JOrt COUGAR/| Meed A Lover
NNADK /Good Girls Oon't

OO SUISEN/Dim ALl The Lights
REQ SPEEDWAGON/Losy Money

17 KENNY ROGERS/You Decorasted My Lite
18 ROBERT PAUMER/Bec Case Of Loving..
19 (AB/Lonesome Loser

X BOWIE POINTER /Heaven Wust Meve. ..
21 FOREIGMER/Dlrty wite Hoy

22 LD ZEPPELINALL My Love

COMMODIRES/S1 11
KANSAS Reeson To Be

MEIL YOUMG/My My, Moy Mey
EAGLES/1eer tache Tonight
FUEETWOD0 MAC/Tusk

n
24
23 LAREN 900D/Plesss ODon't Lesve
»
n
el

29 STYa/Babe

30 SUPERTRANP/Teke The Long Wey
31 KC & 8AND/Please Don't Go

32 J1Y BUFPETT/Fing

33 808 OYLAN/Gotts Ser ve Somatody
34 SAMNY HAGAR/Plain Jens

33 EWkF/Atter The Love Mes...

36 MANINE NIGHTINGAL/Lesad Me On

29, 50, 31, 32, 35, M
€L0/Contus lon

—

CRTOP VYD W =

3
s

OB MR AW -

-

BIBIpUEUN

§

KDWB

Minneapolis
LAB/Lonesoms Loser
ROBERT JreW/Sed Eyes
Eulr /Atter The Love Mes...
KMACK/My Sharona
SHIFF § TEARS/Oriver‘s Seat
EDDIE RABBITT/Susplcions
COMMOORES/ S8l | On
00GBIE BROTHERS/Oependin® On You
SUPERTRAMP /Breskfast in Aserice
BLACKF 00T /Highway Sang
WINGS/Acrow Through Me
GERRY RAFFERTY/Gat |0 Rignt. ..
LED ZEPPELINAIL My Love
LOBO/Where Were You
MS/Spooky
SUPERTRAP/Toke The Long Wey. ..
40 COUGAR/| Need A Lover
KANSAS Reason To Be
LED ZEPPELIN/Foo! In The Raln
JENNIFER WARMES/| Know A Heartachs.
EAGLES/Mmortache Tonignt
CARS/Oangerous Type
FREIGNER/DIr ty White Boy
FLEETWOOO MAC/Tush
AT GARFUNKEL/SInce | Oon't Heve...
ROBERT PALMER /Bsd Case Of Loving..
NICK LOWE/Crue) To Be King
BILLY THORPE/Children Ot The Sun
TRIUPH/HOIG On
$TYX/Babe

2, 1, %0

SR

Nover Lov 3 1 ROBERT PALMER/Bed Case Of Loving
KNACX /My Sharona 2 COMMOOQRES/Salt
ROBE ALMER/B50 Case Df Loving 6 3 MAUREEN MCGOYERN/O!tferent wor I4ds
? 11 DONNA SUMMER/Dim Al The Lights T 4 MIOHAEL JOMNSOM/TRIs Night mon't
2 JENNIFER WARNE Know A Hesrtache 10 3 HERG ALPERT/Rise
“/ ik 2 6 SNIFF § TEARS/Oriver's Seat
14 14 BONNIE POINTER/Meaven Myst Heve 6 7 BONMIE POINTER/Heaven Must Heve
1315 SNIFF & TEARS/Driver's Sest 4 8 ROBERT JOMN/Sod Eyes
10 16 EWAF/After The Love Has 12 9 GERRY RAFFERTY/Get It Rigmt
22 KENNY ROGERS/You Decorated My Lite 3 10 ELO/Oon't Bring Me Down
A 18 MICHAEL JACKSON/Don't Stop *TI 111 NICK LOWE/Cruel To Be Kind
20 19 DOGBIE BROTHERS/Dependin' On You 18 12 PATRICK MERMANDEZ/Born To Ba Allve
bl MAUREEN MCGOVERN/Ditter ont ¥or {ds 16 13 MR$/Spooky
23 21 WINGS/Arrow Through Me 9 14 LRB/Lonesoms Loser
24 22 WICHAEL JOWNSON/This Night mon 't 2113 MODN MARTIN/RO|ene
2 3 BRENDA PUSSELL/SO Good, So RIght 1116 MWAXINE NIGHTINGAL/Lead Me On
33 24 BOB DYLAN/Gotto Serve Somad ody 17 17 CRUSADERS/Street Lite
35 23 wOON MARTIN/ROIene 23 18 KNALX/Good Glrls Don't
27T 2% OWRLIE/X)Hier Cut 20 19 DIANA ROSS/The Boss
29 21 GERRY RAFFERTY/Get (¢ Right 2 KENNY ROGERS/You Decorated My Lits
28 28 KANSAS/Resson To Be 24 21 0ONMA SUSER/Die All The Lights
37 29 LED 2EPPELIN/AIY My Love 29 22 KC & BAND/Plesse Don't Go
32 50 XC & BAND/Piense Oon't Go 27 23 1AN GOMM/Mo)d On
31 31 RED SPEEDWAGON/Easy Money 26 24 ASHFORD & SIMPSOM/Found A Cure
3 32 mS/Spooky 26 25 EDOIE MONEY/Get A Move On
18 35 MAXINE NIGHTINGAL/Lead Me On 30 2 LED ZEPPELIN/AIY My Love
40 M 1AN GOM/MOId On 31 27 COMMODORES/S$ti t)
38 35 KNAOX/Good Giris Don't A 28 JENNIFER WARNES/| Know A Meertache. ..
39 36 LAUREN WODD/Please Don't Leave A 29 MIOHAEL JACKSON/Dion't Stop Vi1
A 37 CRUSADERS/Streat Lite A 30 STYR/Babe
0 38 EAGLES/Mesrtache Tonignt A 31 AGLES/Meertache Tomight
0 39 FLEETWOOD MAC/Tysk
36 40 CARS/Let's Go
A0S 78, 29, 50, 1
AODS 18, 37 KANSAS Resson To Be
FOREIGNER /Olrty white Bo JON STEWRT/MIanight wing
ANNE MURRAY/Br oken Hesr ted Me LALREN wD/Plesse Don't Leave
NEIL YOUNG/My My, Hey Mo
STYX/Bab o~ FLEETWOOO MAC/Tusk
N K155/Suro Knoe Something
DIRT BAND/In Your Eyen
JINMY BUFFETT/F Ing
LOBO/Whare Were You
, . \ J

Milwaukee




New Artlist Becomes
New Chartist...

oo AT ALL THESE STATIONS!

KOPA WMEE wuBQ WAAY WROV
(0] 105 KNUS KXX 106 WR.E L2X wiLBZ KX104 FMS9
wzuu WFBR WSGN WNOX WSTN wIiGY WFOX KKXL
KSLQ WBEN-FM BJ105 WAYS WHDH WHEB wcaGa KKLS
KBEQ WBBF wBBQ WRvVQ 91X 13FEA WSEZ WEAQ
WOKY Q106 WHBQ KOFM KMJC WEEO WISE KYSN
KIMN WNOE WLAC KRAV KCPX 14WK WFLB Kabi
KBOZ

LAUREN WOOD
Please Don’t Leave’

Produced by
Y

Michael James Jackson i on Warner
and Ted Templeman qi/, Bros. Records
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BE 1 Eoir Los Angeles
ve
A : -lom: uu.wt;nt:‘:v;'ﬁ:l& Tllllpﬂ Houston ; ; ;x‘u“:‘n::nﬂ;;:'u Meve Love
? 5 COR/The Devil Went 7 ) OOODARES/Sell On I3 ROBIRY JO/Sed Lyes
3 6 LO/Don't B ing Me Nown 71 DIowa wAwIO/|'l) Never Lave 8 7 DIOWE watsI(R/1'}) Mever Love.. A 4 BPes durth 3 1 BILLY THORPE/Chlidren Of The Sun
6 1 R8/Lanescss Loser 3 7 COMOOMES/Set) On A 3 WIOMAIL JACRION/Don't Stop 'THI 3 9 MAN JOLI/Come To Me - 7 2 LAd/ionesoms Loser
7 6 /1 Do Love You 4 3 W gl ¢ 4 HOBIRT JOW/Bss hyes 6 6 COMGOOR(S/Satl On |3 KNAOK/My Sherone
16 9 ORIS THICIN/ 1T You Reasmder 4o | 4 ROMINT JOWU/$a0 Tyes 0 3 MAKINL NIGHTINGAL/Lead e On R TR B Vot 0 ¢ ML YOMG/Hmy, Hey, My, My
10 10 CRUSADIRS/stree? Life 7Y @/ o Love You 18 KNADK/My $harons 7 8 WAKINE NIGHTINGAL/Lesd Me On 4 WPINTRA/Godbye $1ranger
811 ROBIRT JOW/Ses Lyes 1oy SIERpSTpy Int, ABLGg(a 3 1 LA8/Lonesom Loser 10 9 NIOK LOM/Crusl To e King 3 6 CMI/Lets Go
W 17 ROBERT PALMR/Med Case OF Loving 127 WIOK LOML/Crust To be King 19 8 JRHNIY/Lovin®, Touchln® 1910 JENNIFER WARKES/| Know A Meertechs.. 6 1 HUBRT PALMIN/Bad Ceve OF Loving
s i YT e 16 8 J14Y BUITETI/N Ing 3 9 Cun/The Devli Went 11 STHONA L /e (e Benc's (0o 7 8 SHIFF o TEARS/Orhver 's “eat
14 14 BILMOA AUSSELL/B0 Good, S0 RIght XY R/ O 2110 KNAK/Good Oic4s Don't Ty S At e Ty 10 & KNAOH/Gaod Glrls Don't
18 15 LOBO/where Ware You 1510 RS ALRRT/Rise 711 PATRICK MERMANOEZ/Bor n To Be Alive 1913 SNIFI & TEARS/Dr lve *s Seat 1210 JORMY/Lovin', Touchin'
12 16 DICNE WARWION/I'11 Mever Love VIOV SHIPE 4 TEARS/O ver 'y Seet 12 12 MUDN MARTIN/Hodene E 10 P /AT The, L oT8 Has sae 24 11 J0® COUGM/I Mmed A Lover
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