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Berkowitz Back To
Boston’s WROR

Gary Berkowitz, who program-
med WROR/Boston in 1979 and
1980, will return to the RKO sta-
tion as Manager of Programming
& Operations on June 28. Berko-
witz, who has been Operations
Manager of WPRO-AM & FM/Pro-
vidence for the past two years,
told R&R, “I’m delighted to be re-
turning to WROR, and they made
the challenge to come back one I
couldn’t refuse. This new position
is really nice since I'm able to com-
bine operations and programming.

KULF Goes CHR,
Lander New PD

KULF /Houston will change for-
mats from A/C to CHR on July 2
as new PD John Lander takes
over. An entirely new airstaff will
join the station and the call letters
will reportedly be changed

Lander had
most recently
been doing morn-
ings at 195 (WINZ-
FM)/Miami, and
previously served
as GM at WCKX/
Tampa. Before
that, he was quite ”
successful as PD John Lander
of two AM contemporary stations:
13K (KGB)/San Diego (now
KCNN) and WLCY/Tampa. Land-
er told R&R, “There are two
things I need in order to do a good
programming job: one is commit-
ment; the other is a good signal.
At KULF I have both. There really
is a void for this mass appeal for-
mat in Houston, and while I don’t
pretend that we can beat every
FM station, I know we can do bet-
ter with the station than the pre-

KULF/ See Page 35

“BETAMAX" CASE

Supreme Court
To Rule On
Home Taping

The U.S. Supreme Court this
week agreed to consider whether
home taping of television shows is
a violation of federal copyright

laws. The court’s decision is likely -

to have an impact on the parallel
controversy that has arisen over
home taping of records from the
radio.

Last fall a federal appeals court
in San Francisco ruled that Sony,
which makes Betamax videocas-
sette recorders, was breaking the
law because copyright owners get
no royalties when viewers tape
television shows in their homes. It
was Sony’s appeal of that decision
that the Supreme Court agreed
this week to hear early in 1983.

Home taping bills are pending

TAPING/ See Page 35

“My time here
in Providence,
working for Cap
Cities, has been
wonderful, and
I'll look back on it
with pleasure, as §
they are a great
company to work
for. For that mat- Gary Berkowmz
ter, RKO is also a tremendous
company,” Berkowitz added,
“and the prospect of working for
thern again really pleases me im-
mersely.”

WROR VP/GM Tom Baker com-
mented to R&R, “I think Gary is
the top programmer in the coun-
try. I hated to see him leave two
years ago, and to get him back is
tremendous. I know Gary wel-
comes the challenge here, and will
answer it with positive action.”

When asked about the format
and current WROR PD Mike Ad-
dams, Berkowitz said, “It’s too
early to tell about any format ad-
justments, but they are doing very
well with what Mike has already
accomplished. I'm glad to an-
nounce that he will be staying on
as Assistant PD. Mike and I are
very old friends.”

Cap Cities did not immediately
announce a replacement for Ber-
kowitz at WPRO-AM & FM.

KIX106 Names
Thomson PD

Country radio consultant Den
Thomson has been named PD at
KIX106(KIXK)/Dallas. Thomson
told R&R he will continue to do
some limited consulting, but
“timewise I just won’t be able to
handle very much. My primary
reason for making a move back to
radic, after three years of being
away from the day-to-day opera-
tions, is that I missed those very
operations,” he explained. ““Also I
enjoy being on the air, and I'm
back on the air here doing morn-
ing drive.”

KIX106 President/GM Jim Stan-
sell commented to R&R, ‘The
search for a PD was pretty exten-
sive . . . and we settled on Don for
two reasons: his experience, his
programming expertise is out-
standing; plus his knowledge of
the Dallas-Ft. Worth market just
can’t be surpassed. He was at
WBAP for over ten years.”

“Jim has ex-
cellent creden-
tials as far asI'm
concerned, both
as a human being
and as a manag-
er,”” Thomson
said, “so the two

Don Thomson

things persuaded me to take the

position. We do anticipate making
THOMSON/ See Page 35
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STILL NOT OFF HOOK COMPLETELY

United Wins Renewal
Of Cleveland Stations

Officials of beleaguered United
Broadcasting were overjoyed last
week when the FCC renewed the
licenses of WIMO & WLYT/Cleve-
land. In doing so, the Commission
set aside a 1977 law judge’s order
denying the renewals.

“We lived with that day in and
day out,” commented United
President Gerald Hroblak. “It’s a
great pressure off our shoulders.
We're ecstatic about it, of
course.”

Despite the victory, the
Bethesda, MD-based group is still
in danger of losing all nine of its
stations. It is fighting license chal-
lenges in each of its markets, and
even last week’s Cleveland renew-
als were conditioned upon the Com-
mission’s decision in the case of
WOOK-FM (0K100)/Washington.

In that proceeding, the FCC in-
tends to decide once and for all
whether the misconduct that cost
United four licenses (WOOK &
WFAN-TV/Washington, WFAB/Mi-
ami, WMET-TV/Baitimoere) in
the 1970’s affects the group’s pre-
sent qualifications to remain a li-
censee.

“As far as WOOK goes, we're
still optimistic,” Hroblak told
R&R. ‘“We think we have an ex-
emplary station.” He said the rec-
ord is closed in the case, and an in-
itial law judge’s decision is ex-
pected by year’s end.

It was apparently last year’s
death of United owner Richard
Eaton that rescued the group’s
Cleveland stations last week. The
Commission said there was no
reason to believe past misconduct
at WIMO and WLYT under
Eaton’s reign would recur under
the new management.

At WIMO, the FCC uncovered
violations of political advertising,
technical and lottery rules, fraud-
ulent contests, failure to file
brokerage contracts, and inac-
curate programming statements
in a renewal application. WLYT
was found only to have failed to

make timely filings of brokerage
contracts with the FCC, a rule no
longer in effect.

Meanwhile, United’s fight on
other fronts continues. This week
the Commission was expected to
designate its WBNX/New York
for a comparative renewal hear-
ing against challenger Osburne
Commissions. And on Tuesday
(6-15) a previously designated
hearing got underway on a
challenge to KSOL/San Mateo,
CA.

AT SUBURBAN

HOUSTON'S KYST

Gish Returns
To Radio

Former KRBE/Houston PD Clay
Gish has returned to radio as Di-
rector of Programming & Music
for KYST/Texas City (approx-
imately 20 miles southeast of
Houston). The station has studios
in Houston, and kicked off its new
CHR format Monday (6-14) under
Gish’s “consultancy.”

KYST VP/GM
Vesta Brandt told
R&R, “I'm de-
lighted to have a
person of Clay’s
ability to take
this radio station
and guide its pro-
gramming. We ‘ aé
plantobreak new  Clay Gish
acts, and provide a type of listen-
ing and programming not offered
in the city.”

Moore Heads Operations

“I have also named Hank Moore
as Operations Director for the sta-
tion,” Brandt said. ‘‘He has been
with us for about a year now, and
will be responsible for the day-to-
day functions of the station.”

Moore commented, ‘“This is the
only station that has been built
from the ground up with AM ste-
reo in mind, so we are in a state-

GISH/ See Page 35

Moffitt To Program KPKE

Larry Moffitt, PD of KGGO/Des
Moines for the past 2:% years, will
join KPKE/Denver as PD on June
28. With his move to Denver, Mof-
fitt rejoins Doubleday, having
worked on the airstaff at KWK-
FM/St. Louis prior to program-
ming KGGO.

Moffitt told R&R, “I’ve had
close relationships with the Dou-
bleday chain since I first joined
them, and I'm elated to go back
with them, especially in a pro-
gramming capacity. I strongly
believe they are the ultimate com-
pany in the business for a PD.”

Former KPKE PD Alan Baxter

will remain with the station as
morning drive personality. He
told R&R, ‘“They were interested
in someone with more background
in research. Programming KPKE
was a labor of love, and we did
real well.”

Doubleday National PD Dave
Hamilton commented, “Alandid a
very good job for us, but we need-
ed someone who was more
familiar with our systems, and
Moffitt’s systems are a lot like
ours. He’s a smart guy, very ag-
gressive promotionally, and he
did a super job in Des Moines.
He’s the man for the job.”
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ARBITRON RECONSIDERS
80% REP RATE

“Ratings Option”
Task Force Urged

In a follow-up action to his recent letter
attacking Arbitron ‘‘dominance” (R&R
521), Jack Masla, President of the Jack
Masla & Co. rep firm, has written to the
chief executives of his fellow rep firms ask-
ing their help to ‘“‘nurture a second option to
Arbitron.” He called for a task force form-
ed by the rep firms to ‘help develop a closer
rapport between Birch and the agencies,”
describing Birch as “the only alternative
that can provide an immediate and viable
competitive force to Arbitron.”

Masla also believes his earlier letter has
caused Arbitron to reconsider one of its key
stands on rep firms. In a new letter to his
company’s repped stations, Masla says, “It
appears that Arbitron may be feeling the
pressure. Arbitron recently announced it is
reconsidering its 80% rule.”’ Arbitron would
allow reps to receive all ARE books even
though fewer than 80% of their stations
subscribe, according to Masla. Arbitron
representatives confirmed that a different
rep proposal is being examined.

McVAY MOVES AOR TO A/C

M105 Becomes
[ ° °_ 99
Magic Radio

As reported last week (R&R §-11), M105
(WWWM)/Cleveland has dropped its AOR
format in favor of what new PD Mike
McVay termed ‘‘a
hybrid format bet-
ween CHR and A/C.”
The new format
debuted Monday
(6-14), with the sta-
tion now billing itself
as ‘““Magic Radio.”
The station has ap- » »
plied for the new call i k
letters WMJI. . B

New PD McVay, Mike McVay
who was most recently GM of WABB-AM &
FM/Mobile, told R&R the station would

now be “heavily dayparted and feature
M105/ See Page 22

GROUP, ARISTA, ARDEN
NAMED IN ACTION

Air Supply
Ex-Managers Sue
For $1.5 Billion

Responding to a recent $35.5 rnillion suit
filed by Air Supply against them, the
Australian group’s erstwhile managers,
Fred Bestall and Lance Reynolds, filed a
cross-complaint in L.A. Superior Court ask-
ing for damages amounting to almost $1.5
billion.

Named in the suit are Air Supply leaders
Russell Hitchcock and Graham Russell and
their band members, Arista Records,
Arista’s Career Music Publishing and its
chief executive, Billy -Meshel, and the
group’s new manager Don Arden, plus

AIR SUPPLY/ See Page 22

KANC Charged With Contest Fraud

Disclosures by a former program direc-
tor and by a contest winner have led to
charges that KANC/Anchorage is guilty of
contest fraud. The charges surfaced after
Kent Byus, former KANC PD, now at
KYAK/Anchorage, went to the Anchorage
Times newspaper to disclose irregularities
at the station. In a Times story soon
thereafter Juliana Stanaitis Stuart, who
won a 1980 Toyota in the KANC ‘‘Climb Mt.

Denali”’ contest, admitted that ‘‘she was-

asked to ‘win’ the contest because the sta-
tion didn’t think anyone would ever win.”
At the time of the contest, during the fall of
1980, Ms. Stuart was the girlfriend (now
wife) of the KANC chief engineer. She
claims she was given the correct answers to
the KANC contest and told when to call in
by former station staffers.

Byus told the Times that Jackie Lin-
dauer, then General Manager of KANC,
and now owner of the property, “wanted
the contest to end because the station had
not secured a car as the grand prize” (a

ASSUME PD/ND POSTS

Boudreau, Kamen
Upped At KGO Radio

As previewed last week (R&R 6-11),
KGO-AM & FM/San Francisco have named
Jeannette Boudreau Program Director and
Bruce Kamen News Director. Boudreau is in
charge of the stations’ talk programming
and Kamen the news operations; both will
report to Jack Swanson, Director of Pro-
gramming Operations.

In making the announcements, VP/GM
Michael Luckoff stated, “We’re pleased to
be carrying on a tradition of promoting
from within the station. Jeannette has a
thorough and professional knowledge of
talk programming which has contributed to
KGO’s position among Talk stations within
the marketplace and the country. Under
Bruce we are very optimistic about KGO’s
growth and dominance of news ratings in
the Bay Area.” BOUDREALUY/ See Page 22

E/P/A DISTRIBUTES

Tollin GM At New
Boulevard Label

Boulevard Records
has been formed by
independent promo-

tion executive Dennis
Lavinthal, and Larry

Tollin has been nam-
ed General Manager
of the label. Boule-
vard is a CBS Associ- 47

ated Label, and Tollin § i

will serve as liaison )
between Boulevard  Larry Tollin
and the Epic/Portrait Associated Labels
organization. He will also supervise day-to-
day activities for the label.

Before joining Boulevard, Tollin served
in promotion/marketing capacities at Mo-
town, Casablanca, and Polygram Records.
Boulevard’s first release is an album by
Clocks, with an LP from the Hughes-Thrall
Band to follow shortly.

Electronic Media Rating Council, with added membership in the areas of cable TV and other
electronic media. Council Chairman Daniel Kops called the move a “significant step, as we
become more all-encompassing.” Pictured at the restructuring meetings are (I-r) recently-named I
Executive Director Juhn Dimling, naw member Lawrence Pollock of Capital Cities, Kops, new
l member Bruce Hoban of the Cable Advertising Bureau, Ron Duboff of Westinghouse |
l (representing new member Bill Baker), Storer Broadcasting’s Peter Storer, Cox Broadcasting's |
Tom McClendon, and KSHB-TV/Kansas City’s Bob Wormington (all new members).

The Broadcast Rating Council has completed a restructuring and will now be known as the i

et ]
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contention disputed by the station in the
newspapers). There were also worries that
the “contest could go on forever while we
were trying to change formats.”

After learning about the potential
discrepancies in the contest Lindauer told
the Times she did not report it to the FCC
because “that would be up to the licensee,
not me. I was General Manager at the
time.” KANC had been sold to Lindauer
and the transfer of the station was com-
pleted several months after the contest was
run. Lindauer told the newspaper that ‘‘she
wasn’t aware of plans to rig the contest.”
She later checked with Byus, according to
the Times, and felt that since the engineer
and Ms. Stuart were not married, technical-
ly her winning the car was permissible.

FCC “Looking Into It”’

At the FCC, Jeff Malickson, Assistant
Chief of the Complaints and Compliance
Division, told R&R, ‘“We’re looking into it to
see what is appropriate for us to do at this
time. He indicated that the contest’s occur-
rence under former ownership would usual-
ly be a mitigating factor, but that since one
of the new owners of KANC was a station
employee (GM) at the time, that also would
have to be taken info account.

Byus: “There’s So Much More”

According to reporters at the Anchorage
Times and to John McKay, attorney for
Kent Byus, Lindauer has raised the specter
of legal action against those who delve into
the case. However, Byus told R&R, “I had a
skeleton I wanted to get out of my closet.
I’'m hopeful for the right forum to be able to
air the whole thing because there is so much
more. I want it all out — I can’t be dodging
my reputation anymore.”

Conti Named WHAM
& WHFM GM

Lawrence Conti Jr. has been appointed
General Manager of Rust Communications’
WHAM & WHFM/Rochester. He joins the
stations from the GM position at
WJDM/Elizabeth, NJ.

Coinciding with Conti’s appointment,
WHAM will celebrate its 60th anniversary
in July, an event which Conti plans to use to
kick off an aggressive promotional drive on
behalf of the station. “Active community in-
volvement coupled with greater emphasis
on full service to the listeners present an ex-
citing challenge that will result in the ex-
pansion of WHAM'’s already-large au-
dience,”” Conti commented.

Before coming to WJDM, Conti was Ex-
ecutive VP of Scott Broadcasting, having
been involved with the chain’s 12 stations
and serving as GM of Scott’s WFEM/EIl-
wood City, PA and WTTM/Trenton. Conti
previously programmed WKBN-AM &
FM/Youngstown and was Operations
Director for WWL/New Orleans, and has 28
years of broadcast experience behind him.

TRANSACTIONS
Gulf United Buys Out Kool

Guif United Corp., which bought 48% of
KOOL-FM & TV/Phoenix from Gene Autry last
year for over $30 million, announced an agree-
ment to buy the remaining 52% from Autry’s part-
ners for about $48 million more. Gulf United plans
to keep the TV facility, but will sell the radio station
following FCC approval of the purchase.

Eastern Buys WAVZ & WCKI

Eastern Broadcasting has purchased WAVZ &
WCKIi/New Haven for $6 milion from Kops-
Monahan Communications, subject to FCC ap-
proval. Eastern owns (directly or through sub-
sidiaries) WCVS & WFMB/Springfield, IL; WHUT
& WLHN/Anderson, IN; WRSC & WQWK/State
College, PA: and WPDC & WRKZ/Hershey-Eliza-
bethtown, PA. A/C-formatted WAVZ has 1000
watts located at 1300 kHz, while CHR WKCI
operates at 101.3 mHz with 10,000 watts and an
antenna height of 1070ft.
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Pay-For-Play Bill
Suffers A Quiet Death

There appears to be no chance this year
of Congress passing HR 1805, the per-
formers royalty bill. The bill seeks to make
radio stations pay artists whose songs are
aired.

“Take my word for it, the bill’s not going
anywhere. It’s dead,” declared Rick Golds-
tein, aide to Rep. Barney Frank (D-MA), an
HR 1805 cosponsor. He says there were
never enough votes to pass the bill out of the
House Courts Subcommittee.

Moreover, what support the measure
once had has virtually disappeared. Its
chief sponsor, Rep. George Danielson

NAB Board Meets
In Washington

Election of new officers, issue briefings,
and a possible visit with President Reagan
were on the agenda this week as NAB'’s
Board of Directors met in Washington.

On Monday a group of NAB officials went
to the White House to urge that any U.S.
talks with Cuba include discussions about
AM interference. Presenting that case to
Deputy Director/Office of Science and
Technology Ron Frankum were NAB Board
Chairman Eddie Fritts, Radio Board Chair-
man and Vice Chairman Cullie Tarleton,
and Bill Stakelin, and Executive VP/GM
John Summers.

An organizational meeting was also held
by NAB’s Broadcast Industry Council to
Improve American Productivity, which will
be asking stations to air free spots urging
Americans to work harder. President is
Jerry Lee, WEAZ/Philadelphia; VP is ABC
Radio’s Ben Hoberman; Secretary-
Treasurer is NAB Treasurer Michael Har-
wood.

Democrats Offer
Convention Newsline

The Democratic National Committee
(DNC) will be offering radio stations a free
actuality service from its National Party
Conference in Philadelphia, June 23-27. The
phone number will be 215-662-5619.

Actualities and voice wraps of national
figures will be made available as well as
regional Democratic officeholders, such as
governors and mayors attending the con-
ference, also known as the Democratic
“midterm’’ convention.

Reagan Talks Well
Received In AP
Radio Survey

A survey of 250 stations by AP Radio
found that more than half carried at least
some of President Reagan’s five-minute
radio talks, which concluded last Saturday.
Conflicts with regular programming,
baseball, and opera broadcasts were some
of the reasons cited for not carrying the
talks. And Bill Barnes of WQUA/Moline, IL
said, ““If he wants to politic, let the GOP pay
for it.”

APR's survey found that the Democratic
response got far less airplay. ‘“None of
them is President,” explained News Direc-
tor Mark Lonsinger of WTNS/Coshocton,
OH, which ran all of Reagan’s talks but
none of the replies. WLAD/Danbury, CT did
the same; and News Director Bob Morano
admitted the decision drew some criticism
from listeners.

(D-CA), recently left Congress to become a
judge. And even Rep. Frank, who came
across as an ardent supporter in hearings
last year, has now changed his mind. Ac-
cording to Goldstein, Frank now believes
pay-for-play would be an “unwarranted in-
trusion into the relationship between the
record industry and radio stations.”

A spokesman for the House Courts Sub-
committee, while refusing to write an
obituary for the bill, confirmed “‘there does
not seem to be sufficient support on the sub-
committee to warrant bringing it forward.”

Supreme Court Won’t
Take RKO New York &

Boston TV Cases

The Supreme Court this week said it will
not consider an appeal aimed at taking
away the licenses of RKO’s WOR-TV/New
York and KHJ-TV/Los Angeles.

License renewals for both stations had
been denied by the FCC. But in December
the U.S. Court of Appeals overturned the
denials and sent the cases.back to the Com-
mission with an order that it gather more
evidence.

Unhappy with that action, the competing
applicants who are trying to win the New
York and Los Angeles TV properties away
from RKO asked the Supreme Court to
reinstate the FCC’s original denials. The
court’s refusal to take the case leaves the
fate of the two stations, along with RKQ’s 12
radio properties, in the hands of the FCC.

Voters Retire Rep. Mottl

Rep. Ron Mottl (D-OH) won’t be return- |
ing to his seat on the House Telecom-
munications Subcommittee next year. He
lost his reelection primary last week by just
over 1000 votes.

Broadcasters will probably best
remember Mottl as the Congressman who
repeatedly introduced legislation which,
had it been enacted, would have forced
them to make public their annual financial
reports to the FCC. The bill never went
anywhere, and now Rep. Mottl will be
following Form 324 into retirement.

Lately, the conservative Cleveland area
Democrat has been most notable for his
strong support of President Reagan’s
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NEW BILL SETS 7PM SIGNOFF

FCC To Place New Daytimers
On Clear Channels

It looks as if the 25 clear channels are about to become even more
crowded. Last week the FCC voted to begin putting new daytime-only
stations on the clears for the first time.

The FCC already has 15 proposals on file,
and expects to get as many as 200 more.
The Commission first began opening up the
clear channels in 1980 when it decided to put
up to 125 new fulltime 1kw stations on them.
Several licenses have already been granted
in that proceeding, and hundreds more ap-
plications are pending.

Greg Skall, counsel for the Daytime
Broadcasters Association, says last week’s
action will have little impact on existing
daytimers, except for a few who will now be
able to apply for higher power.

Meanwhile, FCC Deputy Broadcast
Bureau Chief Jeff Baumann says a package
of proposals to aid daytimers should go

before the full FCC for vote before the
month-long August break begins.

Rep. Applegate Offers Relief

In Congress, the latest bill (HR 6129) to
help daytimers has been introduced by Rep.
Douglas Applegate (D-OH). It would
authorize a two-year experiment letting
daytimers stay on the air from 6am-7pm to
see what technical problems would arise.

A spokesperson for Applegate says there
are already 10 cosponsors for the bill, which
was introduced largely in response to lobby-
ing from an unidentified daytime operator
in Applegate’s Ohio district.

NAB PRESIDENTIAL PROFILES

| week.

economic policies.

John Summers,NAB’s No. 2 Man,
Feels “Groomed” For Presidency

John Summers, 51, is counting on his 15 years of experience at NAB
to win him the promotion to NAB President. For the last six years he has
been the association’s Executive Vice President and General Manager.

When the board created his position in
1976, says Summers, it was with the twin
goals of providing ‘‘a number two person, a
general manager, but
also to groom so-
meone for the
presidency in the
event Vince (Wasil-
ewski) would leave
anytime inthe future.
I think I've perform-
ed the role and I think
I’ve been groomed
for the job,” Sum-
mers told R&R this

John Summers

However, don’t look for Summers to get a
bandwagon rolling on his behalf. “I don’t
think as a key member of the staff that I
should be waging a campaign,” he ex-
plains. “I think that would be inap-
propriate. But I'm not turning down any of-
fers of help.”

Broadcast Background
Not Essential

On the key question of whether NAB’s
next leader should be a broadcaster, Sum-
mers says, “I just don’t think it’s an essen-
tial ingredient.”” Summers has no broadcast
background, but points out that broad-
casters make up NAB'’s entire Board of

BROADCASTERS MEET BROWN — The Northern California Broadcast Association recently
heard California Governor Jerry Brown (running for the Senate this fall) speak on the state's
educational system. NCBA executive members, all from San Francisco radio stations, posed
with Brown later. Pictured (I-r) are KABL VP/GM Bill Clark, K101 VP/GM Fritz Beesemyer, KGO-
AM & FM VP/GM Mickey Luckoff, Brown, KYUU VP/GM John Hayes Jr., and KNEW & KSAN

GM Steve Edwards.

www americanradiohistorv com

Directors and part of its staff.

After graduating from Georgetown
University Law School in 1960, Summers
moved directly into the FCC General
Counsel’s office where he was a staff at-
torney for seven years. In 1967 he joined
NAB as assistant General Counsel. He mov-
ed up into the association’s top legal job in
1971.

As NAB’s number two man for the past
six years, Summers has been in charge of
daily operations, as well as being “‘deeply
involved in all of the policy decisions.”
Therefore, it’s no surprise that Summers is
in accord with the NAB policies and struc-
ture he helped formulate, and forecasts no
major changes should he become Presi-

%t Different Style

However, he hints that there could be
some changes in leadership style. “I would
say what I would personally bring to the job
would be a lot more working-type meetings
with key government figures,” he told
R&R. “I would want to deal a lot more in
their offices, in half-hour appointments, to
really sit down and talk about issues.”

Asked to describe NAB five years from
now were he to become President, Sum-
mers predicts members would be getting
“a lot more information”’ from NAB on new
technologies and other issues, and NAB’s
Capitol Hill lobbying would be “a lot
stronger than we are today.” He thinks
NAB’s present government relations staff
is large enough, but there needs to be
‘‘greater involvement of broadcasters.”

Summers is convinced the staff he has
assembled for NAB is one of its strongest
assets. “There’s always been a presump-
tion in Washington as long as I've been here
that anybody can work for a trade associa-
tion,” he explains. “I’ve never adhered to
that. I’ve had to turn down a lot of sugges-
tions by a lot of very good friends and peo-
ple I respect because they’ve recommended
people that I didn’t think were of quality to
work for this association.”

Win Or Lose,
Will Stay At NAB

Will Summers leave NAB if he doesn’t
win the presidency? “It depends a lot on
who is picked as President,” he responds.
But then, on second thought, he adds, “I
could certainly see myself staying here,
yes. Obviously, when you’ve been here 15
years you’ve made NAB pretty much a
career.”



ROLLING STONE MAGAZINE PRODUCTIONS

—An Unprecedented Radio Event—

, 48 HOUR
CONTINUOUS
HISTORY
OF ROCK & ROLL

LABOR DAY WEEKEND 1982

AVAILABLE NOW ON A BARTER BASIS. CALL ROLLING STONE (212) 350-1222

WWW.americanradiohistorv.com



Page 6

Oaks, CA 91403.

Musical Brush Notes Proper Technique
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-

The expression “tickling the ivories’ takes on a whole new meaning with
the windup musical toothbrush pictured above, An oral surgeon devised the
appliance to cleverly help users brush up on their dental technique. It plays
music only if the brush is being aimed at the proper angle. When- it’s not,
you're greeted with silence. Ranging between $10-$12, the toothbrush is
available at several stores including Aahs! 14548 Ventura Boulevard, Sherman
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Score Ratings Goals With Football

g@m
FORTUNE.

The best defense is a good offense.
That's especially true in today’'s com-
petitive radio marketpiaces, where that
extra tenth of a point can be the winn-
ing difference. With that in mind

LIGHTS, CAMERA, ACTION!

Device Turns Lights On, Off

In case you didn't know it,
SOMEBODY'S WATCHING YOU. No
more hanging around the coffee
machine or drifting off into dreamiand
because ‘‘Infracon’ will turn off the
lights, alerting everyone from the boss
on down. So who's Infracon? it's a
device that automatically turns on lights
when you walk into an office and then
switches them off 12 minutes after
your departure — or after you stop ex-
hibiting sufficient movement to be
detected.

According to a recent Wail St.
Journal article, Infracon is the joint

LOS ANGELES

venture of United Technologies
Corp. and Tishman Reaity & Con-
struction Co. The $129 6" by 2%2"'
plastic cylinder attaches to the ceiling,
and its infrared sensor measures
temperature changes. As a resutt In-
fracon can detect motion in a cone-
shaped *‘zone of influence,”” zeroing in
on natural body heat. in addition to the
initial cost there are installation
charges to be reckoned with.
However, the manufacturers point out
that Infracon will more than pay for
itself in one ta three years since it cuts
electricity use by lights 30-50%.

pr o o=

Atlantic De;u‘t's
Deluxe Label

Desiring to create a library of
“‘contemporary classics,’” Atlantic
Records has launched a special
album series on the Atiantic/De-
luxe label. Last week's first na-

tional release included three dou-
ble albums: ‘‘The Last Mardi
Gras,”” Professor Longhair;
“Masterworks,” Albert King; and
“‘Young Blood,” the Coasters plus
a five-record boxed set, “‘A Life In
Music,”” Ray Charles. A
promotional-only single LP, “The
Deluxe Deluxe,” spotlights three
tunes from each of the four new
releases.

Executive Producer Kevin Eg-
gers is handling the project. The
music for the continuing series is
being culled from .Atlantic’'s ar-
chives, previously-unreleased
recordings, and songs originally
refeased on other labels. Coupled
with packaging by noted designer
Mitton Glaser are liner notes
authored by leading music critics
which outline extensively the ar-
tists’ bios and the context/content
of their recordings.

— o e
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Promo

FairWest has teamed radio with
another competitive cohort and come
up with “Football Fortune.’" By tying a
station to the popularity of a local col-
lege or pro team, Football Fortune pur-
sues the twin goals of forced audience
listening and traffic building for spon-
sors.

Participating players receive
custom imprinted four-color game
tickets, complete with station/sponsor

logos and local team ID. Rubbing these.

tickets reveals combinations of call let-
ters and team names; prizes are in-
stantly awarded depending on the
combination. There’s also a bonus
ticket stub with a "‘winning score.” To
cop major prizes, players must listen to
the station at specific intervals. The re-
mainder of the promotion package
contains sales presentations, on-air
promos, newspaper ads, color TV
slides, and point-of-purchase graphics.

Inquiries should be directed to Jim
West, President, 3341 Towerwood
Drive, #204, Dallas, TX 75234, (214)
243-7800.

AMERICA'S NUMBER ONE
PRODUCER/DISTRIBUTOR OF NATIONALLY SPONSORED
RADIO PROGRAMS, CONCERTS & SPECIALS SALUTES ...

NEW YORK

wWww americanradiohistorv. com
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BASED ON MOVIE “TRON”

Electronic Game
Blasts Radio Airwaves

The electronic game craze is beeping its way across the
country: arcades, home video sets, hand-held units, and now
radio. To promote the July 9 premiere of the film “Tron,”” Walt
Disney Productions has devised an electronic radio game by
the same name. Over 45 stations have installed the 30-second
phone-in/video contest, including rocker KMET/Los Angeles.

motion is geared to begin a couple of
weeks prior to the' movie's release and
run for two to three weeks. It's free of
charge to stations with Disney absorb-
ing the cost/finstallation of the Tron
units. The merchandising push has
also spawned three new games: a
hand-held version by Tomy, a Mattel
Intellivision cartridge, and a Tron ar-
cade videogame by Bally.

Ad Workshop
Scheduled

Music and the significant role it
plays in advertising will be the
theme of the Advertising Age-
sponsored 25th annual Creative
Workshop, August 22-25 at the
New York Hilton. A major emphasis
will be placed on radid and the con-
cept behind a good radio spot.
Brought back by popular demand,
Chuck Blore & Don Richman
Inc. will explore the use of several
advertising techniques in radio, in-
cluding intimacy, energy, and emo-
tion in a session called **What's the
Big ldea?”

A detailed brochure is available
by writing 740 Rush St., Chicago,
IL, 60611, or call toll-free (800)
621-6877; in Hlinois (312)
649-5242.

Similar in size to a home video set,
Disney’s computerized box is hooked
up to a cassette deck and a station’s
mixing board. The machine calls out
random numbers and the player
presses the corresponding numbers
on his telephone. While the game is in
progress, the listening audience hears
sound effects direct from the fiim itseif
— although the player doesn't. A laser
blast and explosion signifies a correct
answer while a ricochet sound
denotes the playur missed the
number. During this time the machine
keeps a tab on the number of
right/wrong responses by means of a
counter.

Since just pressing the correct
number is a litle too easy, ‘‘safe
numbers™ have been incorporated
which, In actuality, are the station’s
dial position. If these digits are called
out, the player must remember to
press the comer asterisk button on the
phone. To complicate matters even
further, periodically there are mystery
numbers whose presence is announc-
ed at the sound of a tone. Upon hear-
ing the tone, the player starts pressing
the buttons like crazy In an effort to
guess the number.

Winners compete for a variety of
Disney-provided prizes, from CB8S-
distributed soundtrack LP’s featuring a
single by Journey to T-shirts whose
Tron logo changes into different colors
via liquid crystal (R&R 5-28). The pro-

i e e
“HEAR THE LIGHT” SLOGAN

Polygram Produces Compact Discs

By the end of 1982, Polygram Records plans to hit the compact disc cam-
paign trail with an initial 200-300 titles released in Europe followed by an early
1983 release date in America. Under the slogan, *‘Hear The Light,” Polygram first
introduced its audio software line at the surnmer Consumer Electronics Show in
Chicago earlier this month, demonstrating the albums “Chariots of Fire,” by
Vangelis and ‘‘Friends of Mr. Cairo,” by Jon and Vangelis.

The titles for the European market will be selected from the Polydor, Decca,
and Phonogram labels. Recorded on both analog and digital formats, avaitable
artists include, among others, the Bee Gees, Luciano Pavarotti, the Rolling
Stones, the Platters, Soft Celi, and Eddie Rabbitt. Tities marketed in America
wili be drawn from Polydor, Mercury, Casablanca, and other labels. in addition
to manufacturing these compact discs, Polygram’s Hanover, West Germany plant
will also handle custom manufacturing for other record companies.

Upon making the announcement Guenter Hensler, President/CEO, PRI,
noted, *“The superior sound quality of the Compact Disc Digital Audio System and
its significant advantages to the consumer have' convinced us that this system
should , ultimately receive the same widespread acceptance as phonograph
records and tapes.”




© 1982 Atlantic Recording Corp. @A Warner

Communications Co.

It is a sound that 1s unmustakable, the sound of
three voices which together create pure, timeless
musical magic.

It 1s with great pride we present,
“Daylight Again;
an extraordinary new album from

Crosby;, Stills and Nash.

Crosby, Stills & Nash
DAYLIGHT AGAIN

SD 19360

Featuring the single,
“Wasted On The Way”

4058

Produced by Crosby, Stills & Nash.

On Atlantic Records and Cassettes.
ZI6

=1 k-/
ATLANTIC]

CROSBY, STILLS & NASH ON TOUR

JULY 31 Hartford Civic Center, Hartford,
AUGUST 1 Pleasant Mountain, Portiand ME.,
2 Providence, RI.,
4 Buffalo, NY.,,

5-5 Merriweather Post Pavillion, Columbia, MD.,
7 Hampton Rhodes Coliseum, Hampton, VA,
9 Pittsburgh Clvic Arena, Pittsburgh,
10 Hershey Park Stadium, Hershey, PA.,
11 Spectrum, Philadelphia,
13 Byrne Arena, East Rutherford, NJ.,
14 Nassau Coliseum, Unlondaie, NY.,
16— 17 Pine Knob Music Center, Clarkston, Mi.,
18 Civic Center Coliseum, Charleston, W.Va.,
20 Market Square Arena, indianapolis,
21 Poplar Creek, Hoffman Estates, IL.,
22 Summerfest Grounds, Milwaukee,
24 Checkerdome Arena, St. Louis,
25 Kemper Arena, Kansas City, MO.,
26 Tulsa Assembly Center, Tulsa, OK.,
28 Myriad Arena, Oklahoma City,
29 Henry Levitt Arena, Wichita St. Univ., Wichita,
30 Omaha Civic Auditorium, Omaha,
SEPTEMBER 1-2 Red Rocks, Denver,
4 Greek Theater, Berkeley,
§-€ Irvine Meadows Ampitheater, Laguna Hills, CA.

WWW.americanradiohistorv.com
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Networks/Program Suppliers

MUSIC FEATURES

Watermark
Soundtrack Of The 60’s:

Jimmy Webb/Theodore Bikel/Stevie Wonder
{July 10-11)
Michelle Phillips/Bobby Lewis/Surfaris/Paul Re-
vere & the Raiders (July 17-18)
Westwood One
Budweiser Concert Hour:
Atlantic Starr (July 9-10)
Jacksons {wuly 23-24)
In Concert:
Quarterflash/Prism (July 12)
A Flock of SeagulisMarshall Crenshaw/Hair-
cut 100 (July 23-24)
Live From Gilley’s:
Kieran Kane (August 6)
Off The Record:

REO Speedwagon/Part Il (July 9-10)
Jethro TullPart | (July 16-17)
Jethro TulliPart Ul (July 23-24)
Kansas (July 30-31)

Rock Years:

1985 (July 30-31)

Special Edition:

Johnny Bristol (August 6)
ABC

Entertainment Net/
Siiver Eagle (DIR):

Ronnie McDowell/Calamity Jane {July 10)

Joe Stampley/Charlie McCoy {July 17)

John Conlee/Leon Everette (July 24)

Kris Kristofterson/Billy Swan (July 31)
Rock Net/King Biscuit (DIR):

Graham Parker/Sparks (July 11)

Foreigner (July 18)

Outlaws with special guests (July 25)
Rock Net/Supergroups:

Billy Squier/Triumph (DIR) (July 10)

Sammy Hagar/Emerson, Lake & Paimer (GK)

{July 17)
Loverboy (DIR) (July 24)
Supertramp (GK) (July 31)

Toby Arnold
Rolling Stones
20th Anniversary Special:

Around The World (July 11)
North American Tour of 1981 (July 18)

c8s
RadioRadio:

On Stage Tonight: Al Jarreau (July 24)
Clayton Webster
Country Calendar:

Sonny James {July 10)

Mel Tillis (July 11)

Alabama (July 12)

Louise Mandrell {July 13)

Del Reeves {July 14)

Dave Rowland {July 15)

Connie Smith (July 16)
Rarities:

Joe Jackson (July 12)
Alimans (July 13)
Genesis (July 14)
Yardbirds {July 15)
David Bowie (July 16)

Retro Rock:
Lou Reed (July 12)

Earth News

Spiit Enz (Jugy 12-14)
Loverboy {July 15-18)

The Dregs {July 19-21)
Ambrosia (July 22-25)
Human League (July 26-29)
Gamma (July 30-August 1)

inner-View

Crosby, Stiils & Nash/Part 1 (Juty 12)
Crosby, Stills & Nash/Part Il {Jufy 18)
Crosby, Stilis & Nash/Part Il (July 26)

Mutual

From Australia With Love/Dick Clark (August
28-29)

Narwood

Country Closeup:
Emmytou Harmis (July 12)
Beliamy Brothers {July 19)
Charly McClain (July 26)

Music Makers:
Tony Bennett (July 12)
Woody Herman (July 19)
Mel Torme (July 26)

NBC

Country Sessions:
Jormy Reed (July 10)
Gary Mortis (July 17)
Thrasher Bros. (July 24)

Syvia (July 31)
Dottie West (August 7)

Source:

Stevie Nicks (July 9-11)

Ozzy Osbourne Concert (July 16-18)
Jethro Tull (July 23-25)

Shooting Star Concert (July 30-August 1)

RKO
Hot Ones (IS, Inc.):
Toto (July 12)
REO Speedwagon (August 9)
Supertramp (August 23)
Musicstar Specials (IS, Inc.):

Chicago (July 19)
Elton John (August 2)

| Rolling Stone
Magazine Productions
Rock Star Guest DJ:

Ozzy Osbourne (July 12)

Jefterson Starship's Mickey Thomas (July 19)
Cheap Trick's Robin Zander {July 26)

Asia's John Wetton (August 2)

United Stations

Dick Clark’s
Rock Roll And Remember:

The Association (July 9-11)

R aoi0
C omputing
S ervices

Our thanks to Los Angeles’s

KHJ

for choosing the #1
music selection system.

gelea?/“

TWO DEAN DRIVE
TENAFLY, NEW JERSEY 07670

{201) 567-3263

Weekly Country Music Countdown:

Lacy J. Dalton (July 9-11)
Ed Bruce (July 16-18)

R&R/Friday, June 18, 1982

3-meter receive-only antennas.

Three Nets Contract ADDS

ABC, CBS, and NBC have signed eight-year pacts with RCA Americom
Communications, Inc. to use its satellite-transmitted Audio Digital Distribu-
tion Service (ADDS). ADDS allows the simultaneous distribution of any number
of radio shows, either on a nationwide or regional level. Receiving stations will
have the ability to choose alternate channels or receive two or more programs
at the same time. To expand, networks can add more channel units to existing
stations; new stations joining the network fold must install inexpensive

NEW PROGRAMMING

®DIR has scored an exclusive in-
terview with the Who's Pete
Townshend. Claimed to be
Townshend’s only radio interview this
year, the program will air via “The In-
side Track” with host Lisa Robinson
the week of June 21. Townshend
discusses his solo album, “All The
Best Cowboys Have Chinese Eyes,”
his victorious battle over alcohol, and
the Who. Coinciding with the broad-
cast is a contest for participating sta-
tions sponsored by Atco. Winners are
eligible for full-color posters of
Townshend and discs of the interview.
For more information call Carol Kienf-
ner at (212) 371-6850. <

®Beginning last week, the Wall
Street Journal added a 4:20pm re-
port called “Stock Market Final.” This
new report reflects the last available
closing market figures. Additionally,
“WSJ Report’ will be adding several
five and ten part series, 60 seconds
each, next January on financial mat-
ters, including taxes, mortgages, and
money markets.

COOKIN’ UP COUNTRY NEWS —
Recently host Charlie Cook inter-
viewed singer/writer Emmylou Har-
ris for an edition of “*Coors Coun-
try News." Caught in the middle of
the question and answer session
are (I-r) Cook and Harris.

® The Weedeck Radio Network is
producing and distributing a one-hour
special based on the forthcoming film,
“The Best Little Whorehouse in
Texas.” Besides the film’s music, in-
cluding four new songs by star Dolly
Parton, the program will feature inter-
views with Burt Reynolds, Dom
Deluise, Parton, and Jim Nabors. It's
free to one station per metro market.
*‘Country Report” and ‘‘Country
Report Countdown’ subscribing sta-
tions have the right of first refusal.
Contact Weedeck at (213) 462-5922.

@ Beginning July 6, AP Radio Net-
work will supply special state news
feeds to California stations. The em-
phasis of the feeds centers upon
regional news with West Coast
newsman Brian Bland responsible for
the operation. This news service will
be offered at no additional fee to the
network’s affiliates in California and
will also be available to stations in
neighboring states. Call Jim Hood at
(202) 833-5925.

@0’Connor Creative Services
recently acquired the comedy Ii-
brary/radio features of From Studio 8
Company. Merrili Barr, Managing
Partner of From Studio B, will become
Marketing Director at O’Connor.
Among the new comedy segments
that will be offered are ‘‘From Studio
B,” with Alan Barzman, Pat McCor-
mick, and Arte Johnson; ‘‘Some-
where Over The Radio There’s . ..
Rock Comedy,” with Ron Stevens
and Joy Grdnic; Rick Dees’s Ameri-
can Moming Laugh Track;” ‘'Biff
Owens with Sports Exclusive,” star-
ring Gary Owens; and ‘‘Radio
Hotline,”” short, humorous telephone
interruptions for DJ's. O’Connor will ai-
so distribute “Cinemascore,” an infor-
mation guide for moviegoers. Call
(213) 769-3500.

®American Entertainment’s
“Radio Tonight!”, a live radio talk/vari-
ety program from New Orleans’s Hyatt-
Regency Hotel, is set to air this fall. It
will run M-F between 9-11pm with
cohosts Woody Herman and his
Young Thundering Herd and Bill
McCollough. Contact (201)
575-9195 for more information.

® “Three Hours Of Magic,”’ is the ti-
tle of an exclusive tribute to the
Doors’ Jim Morrison, broadcast via
the London Wavelength network.
Loosely based on the recently publish-
ed *'Jim Morrison/An Hour for Magic,”
this special interviews Morrison’s
closest friends and couples their in-
sights with music, including the never-
before-heard “‘Orange County Suite”
and ““Whiskey, Mystics and Men.” It’s
available free on a trade barter basis
and is set to run September 1 through
September 15. Contact LW at (212)
682-5390.

® Mutual Sports has expanded its
schedule to include coverage of six
major conferences when ‘‘Regional
College Football Reports’ debuts
August 30. More than 60 special
sports reporters will be on hand to give
daily commentary on the games and
the players involved. For more details
call (703) 685-2171.

NOTE: World of Sound has made
some changes in its ‘'Adult Contem-
porary Countdown.” As of June 19,
the show will be known as
“*Musicamerica’’ and graduate to four
hours from its previous three. The top
40 A/C hits will be chronicled plus
recurrent music in the bottom ten will
be incorporated. Its oldies emphasis
will be based on 60’s music and mini-
interviews with the artists have been
reinstated. Call Tom Dooley at (215)
933-9340 for details.

PEOPLE  JINEWS & INFORMATION FEATURES

® Frederick Marks to VP/GM for
New England at UPI. Marks replaces

Kenneth Braddick who recently
resigned
e®John Chanin tapped as

VP/Sports at Mutual. His background
includes a stint as Director of Sports at
ABC and Sr. VP/Broadcast Operations
at the now-defunct Enterprise

Sports Network.
® Judson Niver to Director/Nation-

al Sales for CBS Radio Network. She
was most recently Manager/Eastern
Sales at the net. In addition, Jim
Hunter succeeds Len Berman as
host of the net's '“Sports Central,
USA”

®Dave Roberts has been ap-
pointed Manager/Market Research, a
newly-created post for the CBS FM
Group. Roberts retains his PD duties
at KRQR/San Francisco.

® Scott Chapin joins the Creative
Factor as Production Manager. He
had held the same position at
KSTP/Minneapolis.

# Richard Green to Director/Re-
search, Radio Networks at NBC. He
moves over from Associate Media
Research Director at McCaffrey and
McCall advertising agency.

wWww americanradiohistorv. com

ABC

ABC Information Network airs “‘End of An
E.R.A."" which details the Equal Rights
Amendment debate (June 21-25)

Clayton Webster

Sporting News Report:

Jack Nicklas/Craig Stabler/Kathy Whitworth (Ju-
ly 12)

Earth News

Steven Spietberg (July 12-15)

Narcotics Anonymous (July 16-18)

Leonard Nimoy (July 19-22)

John Dykstra, special effects for *'Star
Wars,"" “Firefox™ (July 23-25)

Mutual

Live coverage of Space Shuttle Columbia
{June 27-July 4)

Narwood

Minding Your Business:

Lease Tips/Parts I, Il (June 28)

Promotional Robots/Lower Cost of Dying
{June 29)

Employee Stock Option/Buckstoppers {June
30)

Automated Cash Management/High Tax
Retlrees {July 1)

Outlook:

Abbey Lincoln (June 30)

Community Revitalization (July 1)

RKO

America Overnight:

Dr. J. Allen Hynek of Center for UFO Studies,
from Dallas: “*Old Radio Show Special
Night,™ with Groucho Marx, from Los Angeles
(June 25-26)

Watermark
TV Tonite:

Ain't Misbehavin'/NBC (June 21)

It Things Were Different/CBS (June 22)
Shiriey MacLaine: lllusions/CBS (June 24)
Shaun Cassidy/NBC (June 26)

CRYING HIS WAY TO NO. 1 —
That’'s what country artist Ricky
Skaggs did when his single “Crying
My Heart Out Over You’ went to

number one on Watermark’s
“American Country Countdown.”
Presenting Skaggs with a copy of
that particular segment is (left) host
Bob Kingsley.
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Co-sponsored by Clairol Summer Blonde

He's been described as the man with
“a whole orchestra in his throat.” Crit-
ics agree that his unique fusion of jazz
and rock is one of the most exciting
innovations in today’s music.

Now you can enjoy the distinctive live
sound of Al Jarreau in concert, on

Produced by G. K. Productions

RADIORADIO. You'll hear 90 minutes
of his music, including songs from his
Grammy Award-winning album, Break-
ing Away.

Don’t miss this special evening with
Al Jarreau, in exclusive concert. Check
your local listings the weekend of July

WWW.americanradiohistorv.com

24th for the RADIORADIO station near
you, and the exact <
time of broadcast. g

_ ©
Strvice of ®

Gets you involved
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Former Little River Band lead singer Glenn Shorrock
cohosts “Solid Gold” the week of June 18 along with
Marilyn McCoo and guests Karla Bonoff, Joe Cocker,
Larry Graham, Haircut 100, Daryl Hall & John Oates, and
T.G. Sheppard . . . Oingo Boingo appears on “American
Bandstand” June 19 . . . Loverboy leader Paul Dean is in-
terviewed by MTV on June 20, with concert footage in-
terspersed . . . Ted Nugent joins David Letterman June

24.

COMING UP: The Blair Video Enterprises/Somach-Nel-
son Productions pilot for their “Rock 'N Roll Show”
features exclusive European concert footage of the Rolling
Stones, plus concert and interview segments with AC/DC,
_Asia, Joan Jett, the Kinks, Huey Lewis & the News, Lover-
boy, REO Speedwagon, and Foreigner with guests Jimmy
Page and Robert Plant . .. The “Glen Campbell Music

Show,” set for September airing, is currently taping, with
scheduled guests including Ray Charles, Rita Coolidge,
Terri Gibbs, Henry Mancini, Chuck Mangione, Roger
Miller, Willie Nelson, Billy Preston, the Righteous Bros.,
Leo Sayer, and Mel Tillis.

@ LOUIS COUTTOLENC NAMED PRESIDENT OF
RCA RECORDS — Ken GlancCy resigns

® JOEL DENVER BECOMES PD AT WMJX/MIAMI

® NUMBER 1 FIVE YEARS AGO: "Dreams” —
Fleetwood Mac (WB) (4th week)

® NUMBER 1 COUNTRY: “Luckenbach Texas” —
Wwaylon Jennings (RCA) (4th week)

® NUMBER 1 LP: "Book Of Dreams” —
Miller Band (Capitol) (4th week)

Steve

e
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For the Best in Bumper Strips and Window Labels,
call Byron Crecelius, person to person, COLLECT 31 4-423-4411

McFadden, Kerr Upped At Capitol

Joe McFadden be-
comes Manager/National
Field Marketing at Capitol
Records, replacing Sam
Citro who was recently pro-
moted to VP/Sales. With the

label since 1974, McFad- " ,
den had been Minneapolis i A
district manager.

In addition, Judi Kerr has
been promoted to Artist £

Relations Manager from Joe McFadden
Marketing Projects Manager. She has been with the
label since 1973.
Mancini Moves To Rainbow

Frank Mancini has been named Sales Planning and

| Promotion Manager-at-Rainbow-Programming Ser-

vices, inc. He brings along an extensive radio/music
background including a seven-year stint as VP/Artist
Relations at RCA Records. Mancini was most recently
President of the Dallas-based Chardon Agency.

Bethel Bows Bridge Records

Stanley Bethel has formed Bridge Records, a Los
Angeles-based label whose first single is the Valen-
tine Brothers’' “‘Money’'s Too Tight To Mention."”
Bethel previously owned D.C. International Records
in 1973 and partnered with Logan Westbrook in a
1978 venture, Source Records.

EIR Records Debuts

Emeraid International Records, Inc. has been
spawned in Philadelphia. The first artist to sign is song-
writer/producer Mikki Farrow. EIR may be contacted
through Gavin & Lott Associates, Jefferson Bidg.,
1015 Chestnut Street, Suite 719, Philadelphia, PA
19107.

Salzberg Unveils Decent Exposure

Freddie Salzberg, formerly of Chrysalis Records,
has faunched a public relations/media consultation
firm, Decent Exposure. Ted Nugent and M.S.L
Records, an independent label, are part of the client
roster. The address is 440 East 62 Street, Suite 10A,
New York, NY 10021.

Hamilton Joins WMC

Greg Hamilton, most recently Sales Manager at
WZXR/Memphis, has travelled crosstown to WMC
where he will work in the same capacity. He succeeds
Larry Rouse, who is now managing WLVV/Statesville,
NC.

Sutter, O’Brien Join IRS

Kevin Sutter moves to
international Record
Syndicate, inc. (IRS) as
Eastern Director/Sales, bas-
ed in New York. He had
served as the local promo-
tion rep in Buffalo for CBS
Records during the past
four years. In other com-
pany activity, Michael
-©'Brien-assumesthe post-
of Director/Business Aftairs
and Assistant to the Vice President, based in Los
Angeles. He worked with Procter and Gamble prior to
joining IRS.

Scott Segues To MCA

Joan Scott, formerly with KDAY/Los Angeles, has
been appointed West Coast Black Product Promotion
Manager at MCA Records.

WZUU Expands Sales Dept.

Following recent expansion, WZUU recently ap-
pointed two separate sales managers. Thomas Ken-
nedy and Brian Baumann have been named Local
Sales Managers of the AM and FM, respectively. Both
have been with the stations since 1981.

Kevin Sutter

Millar Moves To SM At WEZG

E. Kelley Millar, has been promoted to Station
Manager of WEZG-AM & FM/North Syracuse. Most
recently an account executive at the stations, she br-
ings twelve years' media experience to the new post.

Solleveld Segues To RCA

Ronald Soileveld has bggn named Director/interna-
tional Product Management and Administration at RCA
Records. Prior to accepting this newly-created post,
Solleveld served as Director/Creative Services Interna-
tional for CBS Songs during the past year.

just signed with us.

any further thought.

Before it’s too late.

© 1982 ABC Radio Enterprises, Inc.

COLUMBUS
GONE.

Columbus has gone Superadio. WRMZ has

So if you were thinking about being the
Superadio station in Columbus, don't give it

But there are other major markets still
available, so call David Polle1 at (212) 708-8172.

SUPERADIO :=......:

WwWWwWw americanradiohistorv.com
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KEARTH 21
KRLA 87
KF1 32
WCAU-FM 19
B94 add
B104 add
WXKS-FM 22
PRO-FM add
JB105 add 34
WPGC 1712
29384
Q105 24-23
CKLW 19
WLOL-FM on
WKBW 14-10

WBEN-FM 78
WIF1 10

KIIS-FM 3-3
KiaQ7-7
KFRC 38-30
KEZR 32-30
XTRA 21-15
KYYX add
Q103 on
KOPA on
WFBR 55
WBLI deb 27

WDRC-FM 20-16

KC101 2419
WAEB 27-24
KITY 36-29
KZFM deb 26
KINT 1815

.A"_:

KROD deb 29
KBFM 21-13
WTIX 2318
BY7 add
KROK 30-20
wJDX 88
KXX106 22-18
WHHY-FM add
CK101 34-26
wBBQ 1611
FM100 20-14
KX104 22-16
WRQK add
WGH 1915
WVIC add 26

KSTT deb 26
WNAM add
WKDQ add
KYNO-FM 2518
KIDD 146
FM102 16-10
KGGI 26
KCPX 27-23
KIKI deb 30
WGUY 65
WTSN 28-25
WCIR 29-24
95XIL 33-28
Q104 add
KRQ add

B - 474

efinite

E-47427

Z102 32-25
95SGF 27-20
WFOX 21-18
WCGQ add
WFLB 97
WXLK add
WRKR add
WCIL-FM add
99KG add
KKLV add
KSLY 1612
KDZA 22-14

Many More

al-

“I Found Somebody al

'3 PATRICE GLENN
WRUSHEN FREY

Forget Me Nots

CHR CHART DEBUT @

WBEN-FM 36-34 KIQQ on

WIFI on
96K X 18-16
B94 deb 30
B104 on
PRO-FM add
JB105 33-27
Z93 on

94Q on

CKLW 28-24
WLOL-FM on
KBEQ deb 39
WGCL add 30
KEARTH 30-27
KRLA on
KFl on
KIS-FM add

KFRC 35-25
KEZR 29-26
8100 24-23
XTRA deb 25
KCNR 24-20
KYYX deb 29
KUBE add
KIMN on
KOPA 28-25
KZZP 30-28
WPHD deb 30
WHFM deb 39
WRCK deb 30
WPST 3228
WAEB deb 30

E-47466
WYCR deb 29 WIKS 23-20
V100 add WNAP deb 25
KITY add WMEE deb 29
KSET-FM 2315 WKDQ deb 28
KINT deb 17 WOW 16-14
KBFM deb 30 WHOT deb 29
WTIX 37-26 KKXX deb 35
B94 30-27 KYNO-FM 33-23
WFMF 24-21 KIDD deb 23
G100 27-23 FM102 add
WZYP deb 29 KGGI 30-26
WHHY-FM 1813 KJRB deb 30
WSKZ 26-22 KNBQ 2919
WOKI 29-23 FM103 add
WBCY 26-22 KLUC 27-24
WAYS add KRQ deb 30
WDCG add 37 WIGY 2315
WSSX 27-25 WHEB add
WANS-FM deb 29 95XIL 40-33
KJ100 add Q104 32-28
WZZR 30-28 WAEV deb 28
WKFR add - 95SGF 30-24
KSTT deb 23 WFOX deb 33
KIOA deb 29 WISE deb 33
KMGK 29-23 WFLB 34-27
KRAV deb 20 WXLK add
KEYN-FM add WYKS deb 33
KZ93 deb 21 KKQV deb 24
WNAM deb 26 KILE deb 33

KQiZ-FM deb 29
KVOL add
KKXL-FM add
KFYR 17-13
KKRC-FM add 30
WSPT 28-25
WTRU 28-24
WAZY-FM 21-19
KRNA 18-14
99KG deb 39
KENI deb 40
KKLV deb 34
KSLY deb 28
KYYA deb 28
KOZE deb 28

Many More

www.americanradiohistorv com
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JHAN HIBER

Localized Research Can Help
You See The Forest

Remember that old saw that goes, “You can’t see the forest for
the trees?”” That implies that someone is too close to a particular
situation to see the overall picture, thus missing some key points. I
was reminded of that saying recently as I've been doing my Charles
Kuralt impression — on the road, doing focus groups. It’s refreshing
to talk to a cross-section of the public about radio — their feedback
makes me wonder if we broadcasters sometimes are missing the real
key items as we concentrate on the “‘trees.” My wife and I spoke to
the Broadcast Promotion Association’s annual convention in San
Francisco last week on this topic so I thought I'd share with you
some impressions that the public has recently been feeding back

about the state of local radio.

Keep in mind that what I've been re-
searching lately, in major Eastern and
Midwestern markets, is attitudes about
FM radio among adults 18-44. My
remarks below may be more on target
for that group than for other stations
with different targets, but there will
probably be a moral here for all. I'll
take four key areas of radio operations
and show how the public’s attitude may
be different than the common broad-
caster assumptions.

Misleading Format Labels

One of the key items the public seems
to be reacting to, at least in the demos
mentioned as being examined in my re-
cent studies (although I've seen this na-
tionwide too), is the way station formats
are described. One great example is the
term ‘‘Beautiful Music.” Generally, in
our business, this term denotes a station
with a Bonneville or Schulke sound that
some might unkindly call “doctor’s of-
fice music.”

However, when you ask the public to
define ““Beautiful Music” — either by
having them volunteer the types of ar-
tists or groups they’d expect or by hav-
ing them suggest a local station that
they feel best fits that description — the
feedback is often different from what
you might think. Very often the public,
especially in the 25-44 demos, thinks of
“Beautiful Music” as soft rock, not the
lush strings so often associated with this
trade term. When you probe for the
types of artists, names including Barbra

Streisand, Neil Diamond, and Frank
Sinatra come up regularly.

Using this kind of research feedback,
it seems that the 25-44 demos may be
thinking of *“Beautiful Music” as
something akin to what we might call a
soft rock FM. A station positioning itself
as the one that plays “Today’s Beautiful
Music” might end up with younger
demos than those normally associated
with the Bonneville-Schulke approach.
Check the perceptions in your market-
place. What does the public think about
the format labels being used? Besides
the Beautiful Music label, others such as
Rock, Country, etc. may need to be re-
searched to see if they are delivering the
image you want — or expect — for
your station or its competition. You
may be surprised.

Logo Colors

You say you just spent megabucks de-
signing a logo and ad campaign for
your station, guaranteed to convey the
image you really are looking for? Fine,
but did you research the color scheme
to see how the public perceived it?
What kind of station or music did they
feel was expressed by the color scheme
and design you chose? Or do you know?

In testing colors lately it seems that
one of the old standby combos, a ver-
sion of blue and gold or blue and
yellow, is not as well thought of as in
the past. Naturally this will vary by
market and must be compared to what
others in your area are doing format-
tically and externally, but the feedback

Q&A

Alan Burns, PD of WRQX(Q107)/Washington, DC, called last week to
inquire, “In trying to split out one-month data from the Birch surveys, it
seems as though they are not really rolling averages. Is that correct?”

You are right, Alan. A two-month Birch compilation, such as April/May,
is not an average of discrete monthly data from two separate monthly
surveys. Instead, the data from the two monthly sweeps is pooled and
weighted as one survey entity, not weighted separately for each of the two
months. As a result subscribers cannot derive exact discrete monthly data
from the two-month Birch compilations.

R&R/Friday, June 18, 1982

Week In Review

Century, Arbitron
Settlement Imminent

A lawsuit filed by Century Broad-
casting against Arbitron over pro-
blems in 1981 St. Louis ratings re-
ports may soon be settled out of court.
Apparently Arbitron approached
Century suggesting an out-of-court
agreement. Although written docu-
ments are not yet final, Century PD
Lynn Christian told R&R, “We have
been negotiating with Arbitron and
are confident that in the next 10 days
something will be worked out with
regards to our action against Arbitron
and Doubleday.”

Birch Gainesville
Report Under Fire

Larry Edwards, GM of WDVH/
Gainesville, FL, has called into ques-
tion the validity of the recent Gaines-
ville Birch Report. Although the re-
port was to be a metro report, “17%
of the total calls were made outside
the metro area.” Edwards feels that
this boosted the numbers of stations
outside Gainesville, thus rendering
the survey “invalid, and (it) may cost
many local radio stations a great deal
of money.” Tom Birch told R&R, “If
he’s right well reissue the book. Right
now we are checking to see what hap-
pened.”

I've gotten is that the blue/gold combo
is thought of as **dull,” “*conservative,”
“for classical music,” and so on. Unless
you want to convey those kinds of im-
pressions of your station you may want
to consider another color scheme that
tests better in your market. Whatever
color and logo design you narrow your
final choices down to, be sure to get the
public’s feedback on the options. They

-may react differently than you would

have thought, but as long as they are the
people filling out the diaries you'd bet-
ter cater to them.

Music Repetition

One oft-heard programming dictum
is, “If I play the hits often enough the
public will stay with us ‘cause they
know where they can hear the most
popular tunes most frequently.” As a
result some stations, CHR and A/C
especially, are using fairly short play-
lists.

Although the public may have certain
favorites (as determined by callouts or
sales), it-doesn’t mean they want to hear
those tunes ad nauseam. The most fre-
quently-cited complaint about music on
FM is that it is repeated too often. In-
deed, it may be that rather than build-
ing loyalty by playing favorites fre-
quently, a station may be putting a ceil-
ing on its quarter-hour audience by
repeating the same tunes every 90
minutes to two hours.

Talk to your public — probably
through focus groups — about how
they perceive the music repetition situa-
tion for your station and others in the
market. It may be that another station
has made itself out to be the “More
Variety” choice; thus the public may
think you play a few songs too often.
Keep in mind also that I've seen many
cases where I've known what the sta-
tion’s prime rotation was but the public
thought that the station played its hits
more than twice as frequently as was
really the case. Their facts are wrong,
but their perceptions can kill you.

Once you’ve done your research into
the perceptions of music frequency,
what’s next? If you test out as right on,
don’t tamper with whatever you're do-
ing (unless another new competitor
comes on the scene). If you test poorly
you need to determine if you want to de-
sign — and have the budget to imple-
ment — a marketing campaign to try

wwWw americanradiohistorvy com

and turn around the public’s percep-
tions. This would have to be tied in with
some programming refinements too,
and will not be an overnight project.

Clean Up The Clutter

In this competitive radio battle, some-
times it is thought that personalities or
entertaining DJ’s can be an asset, an
item that sets your station apart. Be
careful on this one. With regard to FM
especially, personalities and how they
are positioned on your station can be a
two-edged sword.

An excellent example of this came to
me on my recent swing across the coun-
try. In one market there is a killer AOR
with a two-man morning team that
features humor as their trademark. In
the focus groups in that city there were
some positive comments about this
morning duo’s humor, but there were
also negatives. It seemed that the morn-
ing bits were seen as intruding on the
station’s music image. This was thought
to be a tuneout factor, leading some of
the 18-24 year-olds to go elsewhere for
music on the FM band.

If you have a talented morning team,
or personalities that are aired on FM
generally, it is probably best to have
them be as concise as possible, unless
you want to give up the music franchise
in your positioning. There’s nothing
wrong with being a full-service FM
rocker in the public’s mind — unless
that isn’t what you were aiming for.

Don’t Just Chase The Car

What I hope to leave you with this
week is an incentive to step away from
the day-to-day hassles for a moment
and look — as objectively as possible —
at some key issues for your station.
Local research, such as focus groups
and/or a phone survey of your target
demo can be a most useful way to do
this.

After you've done the research you
may still have questions. Work with
your researcher or call me and I'll do
my best to help. After all, as Jim Eddens,
VP/GM of WOW & KEZO/Omaha, put
it recently, “A GM who doesn’t under-
stand research is like a dog chasing a
car — after you've got it, what do you
do next?”” Give me your feedback on the
topics I've brought up here and if you
have any questions I'll be glad to help
you with those “‘next steps.”



NBC Radios Young Adult Network

ASIA

ONE STEP BEYOND.

he supergroup that’s got |
Tthe rock world buzzing.

Asia. Now. Get the com-
plete story straight from the
band that’s causing all the
excitement. Exclusively on The
Source. Definitive interviews
with all four members of Asia.
Steve Howe, Carl Palmer, Geoff
Downes, and John Wetton. Plus
Interviews with some of the
folks from behind the scenes
who help make tour magic.
Reactions from legions of fans.
And, of course, music. “Karn
Evil 9" “Tempus Fugit,” “Round-
about.” Plus “Heat Of The
Moment,” and “Sole Survivor”
from their debut album, “Asia’’
on Geffen Records. Produced
by Denny Somach Productions.
Asia. The band that’s taking
rock one step beyond. Don't
miss the special that takes
their story one step beyond.

The weekend of June 25,
26 & 27.

Brought to you ,in part, by Sony Walkr:n and Portable Stereos, and by Bain De Soleil.
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—rl']e B“Ch R A-AOR, AC-Adult/Contemporary. B-Black, BB-Big Bard, BM-
[ 4 9 Beautitl Music, C-Country, CL-Classical, E-Easy Listening,
The date contained on this page is copyrighted by the Hazz, M-Miscellaneous, N-News, 0-Otdtes, R-Contemporary
respective ratings services. Non-subscribers 1o the Hit Racko, RL-Religious, $-Sparwsh, T-Tak, U-Urban Contem-
YOU VE c OME respectwe rétings services may not reprint or use this porary
TO information in any form.
EXPECT FROM . 1 e T
WPLJ Ad(.ls Two, WGN, WLUP, WBBM WKYS Retains First;
A Cops First; Remain 1-2-3; WMAL Moves
® Urban Stations Lose WBMX, WMET Jump; To Second;
WKHII{(ag;Share V,V -~ WJJD Almost Doubles WAVA Tightens
N g 3 ; AOR Race;
JB105 add 35 0103 WKEE WNEW-FM Up Nicely MZ“"‘/I April/ | wpGC Passes WRQX
CKGM add WPST 26-23 KHFI March/ apeit/ | = o Mareh/  April
pri ay N 9.8 8.2 i
KITY add KZFM deb 29 KLPQ WPLJ (A) 6.7 87 | wLUP A) 6.7 69 | wkys ) Afor .11, Nllg /A
KROD add 30 KSET-FM 11-9 WBBQ WOR (T{J 7.0 6.0 WBBM (N) 6.4 62 | WMAL (AC) 6.5 8.1
KBFM add KINT 15-11 WOKI WKTU (U) 6.3 5.8 WLS (R) 5.3 54 | WHUR (B) 8.3 7.6
WCBS (N) 5.2 56 WLS-FM (R) 5.7 54 | WWDC-
WJIDX add WAXY 28-26 WSEZ WINS (N) 53 54 | WLOO (BM) 5.1 5.3 WAVDAC(XI)"(A) §3 Si
WABBFMadd  BJI052420  WSSX WRKS(U) s 4 | WIND@M & 36 50 | weGCAM
i 5. 4.9 WBMX (B) 4.1 48 | &F ;
WHHY-FMadd  CK10135-32 WANS-FM WYNY (AC) 5.7 44 | WMET(A) 3.5 48 w(;lxly(i)m (BM) i; 2‘2’
KX104 add WQUT 27-24 WNOK-FM wNE(\:V(-gM (A) 25 37 | WGCI(U) 4.1 42 | WRQX (R) 6.4 48
WRVQ deb 26 ABC (R) 4.4 34 | WMAQ(C) 3.4 36 | WGMS-FM (CL) 38 4,
WSKZ add WJXQI H WZIR WNBC (R) 4.2 31 | WKQX (AC) 3.3 33 | wLTT (AC) ) 44 4,2
KOFM add Q 10-1 WKFR WNEW (BB) 93 2.9 WJJD (BB) 17 3.0 | wmzQ (C) 3.6 35
WIKS add K793 15-11 WKRZ-FM mgg (s;l " ;g 26 | WFYR (AC) 3.2 29 | wrCc(T) 35 35
i - ; 2.5 WLAK (BM) 2.8 2.7 WPKX- ;
KIDD add KYYX 24-20 WMAK-FM WKHK (C) 17 24 | WCLR(AC) Rl Ry (ilg)w) T~ bl
WCGQ add KCPX deb 28 KNBQ WRFM (BM) 17 23 | WJPC(B) 2.4 25 | WOOK (B) 39 2.7
WISE add KSKD18-17  WIGY WHCAMD) 30 30 | wosn  is  as | wroP®) 25 27
KILE add WJIBQ deb 39 WFBG WPAT-FM (BM) 21 20 WBBM-FM (R) 25 19 ‘v‘vl;(z:g igh’) ;i ii
KSLY add WGUY 27-24 WOMP-FM oy M 18| weFLAC) 19 19 | WHFS(a) 13 13
KDZA add Q104 33-30 WCIR WPIX(R) 10 16 | wrme(en  1s  1s
96KX 30-28 WFOX deb 32 WAEV WHN O e 22 13| warew e a2 8t. Louis
WXKS-FM 22-19 xsll‘(';(};bl? WGLF WTFM (AC) 13 10 s i e » KMOX Shares Still
KEGL - KKQV Mammeoth; KWK-FM
940Q Kﬂg ;f;lgg KVOL Cleveland Houston e e Over
WLOL-FM e KKXL-FM { s ightens
WGCL KCBN 26-23 KKLS WMMS Still Dominant; KMJQ Takes First Country Contest
Zeh WGCL, WDMT Rise As KLOL Slips; April/
KRLA WRKR To 2-3; KIKK-FM, KILT-FM April  May
KFi KOZE 16-12 WTRU WLYT Down Two Move Up; KRBE, KMOX (T) 212 220
KIQQ deb 32 WPHD WAZY-FM March/  April/ KRLY, KSRR All Rise | KWKCFM(A) 118 122
KEZR 23-22 WHFM KRNA ApERi My Mareh/  April/ | wy Fm (C) 6.9 -
KCNR 12-10 KENI .t | wecL (R) 68 _ 82 KMJQ (U) 104 115 | gsppEm (AC) 63 '
WYCR WDMT (U) 5.1 75 KLOL (A) i5k7 11.4 KSD_(C) 5.0 =
WZZP (AC) 8.3 71 KIKK-FM (C) 9.0 10.5 WRTH (E) 440 2‘6
WDOK (BM) 7.7 6.4 KILT-FM (C) 6.2 8.0 KEZK (BM) 442 .5
WQAL (BM) 58 6.9 KRBE (AC) 5.6 6.5 | KSLQ (AC) 28 23
WWWM (A) 5.7 5.9 KRLY (U) 5.0 6.3 WIL (C) 2‘4 24
WGAR (AC) 47 49 | KSRR(A) 5.5 6.0 | KXOK (AC) 3.6 -y
WHK (C) 5.6 47 KFMK (AC) 5.9 53 | WZEN (B) 1d 2‘2
WERE (N) 4.8 46 KQUE (AC) 58 41 | KADLFM(AC) 13 :
WCLYV (CL) 3.3 35 | KTRH(T) 3.9 38 | KWK (A) 11 f‘o
WKSW (C) 3.2 3.1 KPRC (N/T) 4.7 26 | KATZ (B) 1.0 1'3
WLYT (R) 47 29 KLEF (CL) 2.4 22 WESL (B) 1‘4 -4
WZAK (U) 1.9 25 KYND (BM) 2.3 22 . &y
WJIW (AC) 2.3 24 KILT (C) 1.4 17
WWWE (C) 2.3 2.4 KENR (C) 18 15 AR e L
WJIMO (B) 11 1o | KULF(AC) 15 Lo - Mm-Sy S anidseight
Rolling Averages
Produced by John Boylan QPPOﬁunltY?
GEFFEN RECORDS Check Marketplace, Pag e 40
Distributed by Warner Bros. Records




Love Will Turn You Around

the title song from

Kenny Rogers’

new album and the theme from the movie

Six Pack

Produced by Kenny Rogers & David Malloy

o]

LIBERTY '

Management-Kragen & Co.

1982 LIBERTY RECORDS, a division of Capitol Records, Inc. All Rights Reserved
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Eye To Eye

Is Spreading

Coast To Coast:

WKBW deb 23
WXKS-FM add
2931710
940 4-3

0105 2019
KEZR 9-7
KYYX 28-25
KZzZP 25-20
WPHD 27-25
92FLY add
3WT add 39
WPST deb 39
WLAN-FM add
WKR2-FM add
WMAK-FM 23-13
KZFM 17-16
KINT 2114
KHFI 16-13
KBFM 27-23
WTIX add
KROK deb 28

WIDX 20-15
G100 deb 31
WHHY-FM 10-6
WDOOQ deb 29
WBBQ 10-7
FM100 15-12
KX104 18-14
WSKZ 2017
WOKI 1714
WQUT 2318
WBCY 41
WAYS deb 28
WSSX deb 30
WANS-FM 24-19
WRVOQ 5-7
WVIC deb 37
WIXQ 27-26
WNAM add
WOW add
KKXX deb 34
KIDD 23-10
KCPX 23-20

KLUC 24-21
WGUY 21-15
WIGY add
WTSN add
0104 6-5
WAEV 11-9
21021916
95SGF 1714
WFOX 28-25
WCGO 15-9
WGLF 18-16
KILE 32-27
KELO 19-13
KKRC-FM 25-22.
99KG 34-27
KENI 27-19
KSLY 2419
KCBN 18-15
KDZA 25-20
KYYA add
WIFlon

B94 on
B104 on
CKGM on
KBEQ on
KRLA ON
KIQQ on

EYE TO EYE

Produced by Gary Katz

Manufactured and Distributed by Warner Bros. Records

WV

m
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STREET TALK

Remember when we said consultant Mike
Joseph would be taking his “Hot Hits” format
into another top five market before too long?
Well, he wasn’t saying just which top five
market, but Street Talk may have figured it out.
Word out of Detroit is that WJR-FM has peti-
tioned the FCC for the new call letters WHYT
(W-Hit?), and that Mr. Joseph will soon arrive
in the Motor City.

Speaking of “Hot Hits,, . . . over at WBBM-
FM/Chicago Lee DeYoung has been promoted
to the newly created position of Assistant to the
General Manager. Lee has been with the station
since 1976, serving as an air personality, MD,
PD and now assistant to VP/GM Brian
Pussilano.

Is this the best way to expose new music to
AOR listeners? Street Talk has heard that the
Burkhart/Abrams/Michaels/Douglas con-
sultancy is urging its Superstars stations to try a
novel means of showcasing new rock acts: by cut-
ting together three songs into one five-minute
montage and playing it every couple of hours.
The latest memo to client stations says this is a
better way to expose more new acts on a regular
basis than by playing each new act in a lighter
rotation. Then, if listener response warrants it,
the tracks are added in their entirety to the
regular playlist. Interesting, eh?

Bobby Ocean, late of KWST/Los Angeles,
will join the personality lineup at K101/San
Francisco to do middays, marking Osh’s return
to Bay Area radio, where he previously reigned
supreme at KFRC.

WFFM/Pittsburgh has applied for the new
calls WHYW. The station plans to remain A/C,
but will now bill itself as Y-97, instead of FM97
as it has been.

Also in Pittsburgh, 96KX has promoted
6-10pm personality Clarke Ingram to Assistant
PD. Weekender Brian Matthews has been pro-
moted to middays, and the new afternoon drive
man is Craig Jackson from KOAQ/Denver.
Craig replaces Suitecase Simpson.

WZOK/Rockford has named Tim Fox (aka
Kirk Russell) from Q102/Cincinnati as PD.
He replaces Dallas Cole, who joined
Q107/Washington. Also at WZOK, longtime
MD “Mr. Ed” Lambert has departed, with Tim
now handling music and programming.

The one and only B. Mitchel Reed and
KLOS/Los Angeles have parted company.
Reed exited his midday show to ““take some time
off,” according to KLLOS PD Tommy Hadges.
To fill the vacancy, KLOS moves Shana into
Reed’s midday slot, and the station has hired
Steve Downes from . KEZY/Anaheim for
nights.

KX104/Nashville MD Jon Anthony exits

after four years with the station. He was replaced
by midday man Bryan Sargent.
Some musical chairs in L.A. Black radio as
Levi Booker moves to KGFJ for mornings. He
was formerly at KJLH. And former KGFJ PD
dnd morning man J.B. Stone is rumored to be
e new morning personality at KJLH.
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THE ROCK DOCTOR'S

FAREWELL
TOUR ’s2

“Hes Hot
He’s Sexy
And He's Gone”

BACKSTAGE — V.LP.

YOU MUST WEAR YOUR BADGE AT ALL TIMES —
This little pin-it-on-your-shirt gadget is one of those
official-looking laminated ID badges that visitors are
often asked to wear when entering top secret facilities.
Howaever, in this case it’s a claver party invitation from
E/A Buffalo promo rep Barry Lyons, as he asked his
friends to help him celebrate his recent move to the
Chicago slot

Charlie Gross (known as Chuck Kelly) has
been named PD at WELI/New Haven. Chuck
was formerly PD, MD & air personality at
KYST/Texas City.

"Speaking of new CHR’s in Houston ...
WGLF/Tallahassee PD Ron Parker has
resigned there to join new KULF PD John
Lander in an unnamed capacity. You might
remember John and Ron working together at
WLCY/Tampa.

Also at KULF, GM Dick French has putin a
good word for the staffers displaced by the pen-
ding format change. He told R&R, “I’d give my
strongest recommendations to Burt & Kurt,
Beau Weaver, Crash B. Crash, Mike Scott,
John W. Smith and Anita Martini,” who were
all given their walking papers.

The Gary Guthrie versus CBS trial over the
Streisand/Diamond duet “You Don’t Bring
Me Flowers” opened in Memphis on Monday
(6-14) with jury selection and opening
statements. Guthrie was the first to “create” the
superstar duet, while he was PD at
WAKY/Louisville four years ago. He spliced
the two separate versions of the song together in
the WAKY production room and sent the tape
along to CBS in New York. The rest is history (as
they say), but Guthrie feels he should be compen-
sated for his idea . . . thus the trial. Guthrie is
currently GM of KOPA/Phoenix.

John Stonis, former MD of KING/Seattle, is
the new MD/Research Director at sister King
Broadcasting station KGW/Portland.

And finally, all English-language music has
been banned from Argentina radio as a result of
the recent war in the Falkland Islands. Our bet is
that the “Evita” soundtrack isn’t exactly selling
great in England either.

Outclass Your Competition!

If your competitors use a tape & label type
sticker, they’ll cringe when they see the

screen printed decal you bought from us.

WINDOW DECALS - BUMPERSTICKERS

It will last a lot longer, too!

...and we can give you references!

TOLL FREE 1-800-331-4438

WWW americanradiohistory com



THE BIGGEST
SELLING BAND
OF THE 80's

"“One of our strongest records! How can you possibly
miss with REO?”
STEVE PERUN, WLS/Chicago

“Great summertime sound, contains familiar REO
arrangements that brought them so much success
last year. Hard fo ignore.”

TOM HUTYLER, KUBE/Seattle

“Great phones, looks like the beginning of another
“High-Infidelity” sweep. The summer belongs to REO!”
LOU SIMON, WAYS/Charlotte

“No quote needed, performance speaks again! Top 5
phones immediately.”
STEVE KINGSTON, WPGC/Washington D.C.

AVERAGE MOVE: 46 KIK add WEMF 2622 WIKS 2118 0104 3128
KIOQ 3335 KQKQ add Y103 4036 WKDQ 2611 7102 %32
WBEN-FM deb 28 793 add KEZR on WLYT add CK101 37:33 KKXX 2623 WGLF 2520
WIF on %40 2725 B100 2118 0101 add WSKZ 2420 KJRB 30.27 WYKS 3530
96KX 2215 Y100 on KYYX 3024 KSLY add 26 WEBCY 2926 KNBO 2824 KILE 2217
B34 3027 0105 2625 KUBE deb 26 WPHD 1815 WAYS 2523 KCPX 2822 KSELFM 1914
B104 add WLS deb 38 KIMN deb 23 WHFM 3327 WDCG 2722 K9 30.26 KQZFM 2623
JB105 4dd 33 WLS-FM deb 38 0103 deb 24 WTRY 27.24 WSSX 2822 KHYT 4033 KELO 3525
0107 deb 20 WLOLFM 2827 KZZP deb 29 WRCK 2325 WJXQ 86 WJB0 3329 KKRCFM 2825
WPGC 27.23 KBEQ 3732 KTSA add WPST 2219 KEYNFM 2824 WIGY 2821 WSPT 2016
CFTR deb 3 WGCL 2826 KROD add 23 K104.3127 K% 2010 WTSN 4032 KWLO 2824
CHUM 285 0102 add 30 WTIX add KSET-FM 2821 WZOK deb 19 WFBG 2823 KRNA 23-18
KEGL 2824 WNOK-FM add B7 2013 Z104 2418 gEXIL 2819 99K6 3222

WKT1 on

ON YOUR DESK JUNE 21st
GOOQOD TROUBLE

INCLUDES THE HIT SINGLE ““Keep The Fire Burnin’”

O

RECORDS AND TAPES

PRODUCED BY KEVIN CRONIN, GARY RICHRATH,
KEVIN BEAMISH, AND ALAN GRATZER

MANAGEMENT: JOHN BARUCK

g@@w BARUCK))
- MANAGEMENT COMPANY
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____JONATHAN HaLL |

SHERMAN’S RADIO ADVERTISING VENTURE

WMAL'S OCKERHAUSEN HONORED — An-
drew Ockerhausen, Exec. VP/GM of
WMAL/Washington, recently received the
Greater Washington Board of Trade'’s 1982 “Man
Of The Years” award for outstanding contribu-
tions to business and the community.
Ockerhausen is pictured at left being presented
with the award by Board of Trade President

The Thrill Of Success:

The Trauma Of Failure

It’s amazing the number of people who’ve asked me, “What happen-
ed to Bob Sherman and the NBC Radio Division?’”’ The answer is Sher-
man wanted to be on his own, as we reported it (4-30). But let’s allow the
former NBC Radio VP to set the record straight himself. Recently, I
spent time with him in his new niche as President of Della Femina,
Travisano & Sherman, a subsidiary of Jerry Della Femina’s advertising

agency.

BS: This new division is a result of a
growing entrepreneurial bent that I've been
nurturing and sometimes tried to hold back,
not too successfully. -

So the fantasy be-
ing lived out for me is
little Bobby Sherman
from Brooklyn is
Jerry Della Femina’s
partner, working
with his advertising
agency to solicit
advertising and
marketing on behalf
of radio stations. My
successful experience
at WNBC, in particular, was partially the
result of effective advertising and
marketing. That’s how this came about.

I'm an entrepreneur now and I hope for a
long time. It’s the great American Dream
— tolearn from the corporation, pay it back
by contributing to the profit structure and
then go out and do your own thing.

R&R: Well, you certainly were successful
at WNBC.

BS: What I enjoyed very much with NBC
was success. I have enjoyed the perception
of success, the reality of success, and the
rewards of it, one of which is being here
right now in this new endeavor.

We should win because Jerry Della
Femina and his people are amongst the

REP REPORT

Barry Dunn named Sr. Accountant for Katz
Communications, coordinating all financial ac-
tivities. He previously held a similar position at
Warner Amex Cable -
Communications. Katz
has assumed represen-
tation duties for WKRZ-
AM & FMI/Wllkes-
Barre/Scranton
‘Frank O’Neill becomes
Research Director for ¢
McGavren Guild, com- B
ing from the Research !' ‘
Manager post at Com- .
puter Systems. At the Frank O'Neill
same time, Jane Sobel joins the company as a
research analyst . . . Rick Holmberg appointed
San Francisco Manager for Bernard Howard &
Co., having heid San Francisco Reglonal
Manager positions at Torbet and PRO previously.
Also joining Bernard Howard are Ron Nahoum in
the New York office from a Blair account ex-
ecutive siot, and Nancy Dundas as an account
executive in the Chicago office, from Roslin
Radio Sales Chicago Branch Manager. Bernard
Howard has added several stations to its client
lists recently, including WCFL/Chicago;
WPEG/Concord, NC (Chariotte market);
KAEZ/Okiahoma; and KIBS/Bishop, CA.

very best in the industry. Our agency also
has extensive experience in advertising on
behalf of media clients. This complements
my experience and love for broadcasting on
an operational level. Together we are a uni-
que service.

Radio Philesophy

R&R: Would you explain some of your
own radio philosophies?

BS: Moving a radio station forward in the
ratings through marketing and advertising
involves four processes. The first is to
analyze the readily available data. This in-
cludes everything you have on the station,
including mechanical diaries and word of
mouth in the street.

The second is perception study to see how
your and other stations are perceived in the
marketplace.

The third is a positioning study. A third
person, or the third part of the same person,
takes all this data to see where there are op-
portunities. Where should we try to go? For
example, an all-News radio station. Do peo-
ple care that it is the most professional
News station in town? Do they care that it is
the station that gives the time most often?

“With respect to advertis-
ing, everybody in our
business believes he is an ex-
pert. I remember lecturing
to people, ‘If this is the best
advertising agency you can
find, just get the hell out of
their way.’ ”

What’s particularly interesting to the peo-
ple in this particular locale? Where is the
void? What should we go after?

And when you’ve gotten the raw data, you
have done a special perception study, you
have handed it over to a positioning analyst,
then you go to a Jerry Della Femina. And
then you say, ‘‘Here is what we know about
us; here is where we need to go, here’s what
our strength is. What do you think of this
particular position we want to take?”

Either he’ll say ‘“Yeah, that’s a terrific
idea” or he’ll say, “I've been doing this
stuff for 17 years. I've been looking at
research for 17 years and while most of the
time at first blush this would look wonder-
ful, let me tell you about this trap I fell into
a few years ago in trying to do this.”

So the answer is ‘“no, and léet’s do it this
way.” And I think that is how this process
should really work. I think there is too much
autonomy in the wrong hands in advertis-
ing.

R&R: So you are really trading on your
experience in radio and your partners in
advertising.

Stephen Harlan.

BS: Yes. I don’t pretend to have all the
answers about the advertising process per
se. I believe I have some questions about
how radio works and I know who to ask
about creative because they are right here
in our agency. The whole purpose of this
place is marrying what I have learned and
have had to unlearn about radio and broad-
casting to what is available in this place.

““I got half a million people to
that station during the
course of one book. And they
are still trying to get back
some of those listeners that I
introduced to an awful pro-
duct It’s a big
misconception: let’s get a
giant advertising budget and
go spend.”’

Cras @ =idee -~ wbhse areRue . Serrieee s o re —s e,

R&R: Are there some misconceptions in
the marketplace that you have identified? I
mean flagrant misconceptions that are
generally held by GM’s and GSM'’s regar-
ding advertising.

BS: As in programming, with respect to
advertising, everybody in our business
believes he is an expert. I remember lectur-
ing to people at NBC, and I rarely do that. I
said, “If this is the best advertising agency
you can find, just get the hell out of their
way.”

Once you have decided that these are the
people who know the most about the adver-
tising business, give them all the data that
they ask for and then stay out of the pro-
cess. It's their business. And that has
nothing to do with arrogance or cockiness
or resenting input.

R&R: Do you restrict input?

BS: Bob Pittman (former WNBC PD and
now Sr. VP of Warner Amex Cable Chan-
nels) expressed an interesting thought.
Somebody was really trying to get into a
conversation with him at WNBC about our
programming and Pittman asked me to
keep the guy out of his office. And I asked
why he wasn’t willing to take all the input
he could get.

He said, “I am very impressionable and
that person is very smart. And he is going to
talk me into doing something that he is less
expert at than I am — only because he
sounds real smart and I am impres-
sionable. I don’t want the input. I have got
to go with my belly and my experience and
my history.” That is a very important
lesson for some people to learn.

The Abuse Of Advertising

R&R: Can you point to any misconcep-
tions about using advertising that are
generally held in the radio industry?

BS: The more money, the more ratings!
In 1975, I went to Philadelphia on behalf of
CBS to change WCAU from a Talk station to
an all-News station. Within a month, I had a
new format. And it was summertime and I
had this giant budget from CBS to promote
the station. Since it was summer and sta-
tions typically don’t promote that much, I
thought I could introduce this new product

wwWwW americanradiohistorv com

and steal a ratings book.

And we went from whatever to a giant
number one in the book. And you should
have seen all the newspapers and the con-
gratulatory letters and memos and
telegrams to CBS.

I got half a million people to that station
during the course of one book. And they are
still trying to get back some of those
listeners that I introduced to an awful pro-
duct — and they’ve had lots of wonderful
products since that time.

I did them more damage than good with
advertising. I gave myself an ego trip for a
couple of months and then stayed in
Philadelphia — which is a lovely city — four
years longer than I should have. I damaged
myself, I didn’t love myself at all. It’s a big
misconception: let’s get a giant advertising
budget and go spend.

R&R: One of the themes I've followed in
doing this series of articles has been that
programming and sales should establish a
better working relationship. How do you
feel about that?

BS: I see programming and sales as be-
ing polarized. It is appropriate that the job
of a programmer is to maximize the ratings
of a station. The objectives of the sales
manager are to maximize the revenue of
the radio station. The profit decisions are
made by the general manager.

The goals of the PD and sales manager
are appropriately antithetical in the best of
all worlds. And the GM is called upon to
decide in this case or that case which direc-
tion will lead to the maximization of profits.

R&R: Any tips for sales people?

BS: Every new salesperson ought to
spend four weekends at a flea market. I go
to this giant flea market where there are
maybe 300 to 400 vendors. And it’s the same
people week after week, month after
month, year after year.

“lI see programming and
sales as being polarized . . .
The goals of the PD and
sales manager are ap-
propriately antithetical in
the best of all worlds. And
the GM is called upon to
decide which direction will
lead to the maximization of

profits.”
e S — = — "]

That tells you right away that unless they
are psychotic or have no place else to go,
these same 300 to 400 people are making
money at this flea market every week.
Some of them rent two feet by two feet
spaces and some of them have 400 square
feet. Some sell $2000 antiques and some of
them sell dollar buttons. And everybody is
making money.

The analogy should be clear. It doesn’t
matter what your radio station’s product is
for you to be a successful salesman. Every
radio station has something to offer, and if
you don’t believe that, you shouldn’t be sell-
ing.

(The Bob Sherman interview continues
next week).



IF YOU DON'T HAVE

:INSIDe TRACK

YOU DON'T HAVE

PETE TOWNSHEND

Join the more than 200 stations who have
Pete Townshend in his only broadcast
interview this year, timed to coincide

with the release of his new solo album

All The Best Cowboys Have Chinese Eyes.

Exclusively on DIR's THE INSIDE TRACK with
Lisa Robinson, broadcast the week of June 21.

The Inside Track—a 90-minute monthly special

Produced by

DIR B [
roadcasting Brought To You By

BUDWEISER

PETE TOWNSHEND
AL THE BEST COWBOYS HAVE
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orary

® Selling Management On AM Stereo
® Too Many Systems Clouding The Issue?
B Receivers Should Be State-Of-The Art

JOEL DENVER

EXCITEMENT PLUS REALITY

AM Stereo Draws Response
From Two Channels

AM stereo could be the most talked-about subject in radio broad-
casting. Following my recent article on the subject (R&R 5-21) with
KFRC/San Francisco PD Gerry Cagle, some interesting mail has come

in that should be shared.

Naturally the excitement and positive
feelings towards AM stereo are present in
these letters, but there is a rather sobering
letter from a chief engineer that deserves
close inspection. Whatever your feelings on
the subject, only the future will be able to
demonstrate how quickly the public will
embrace this new technology. Before get-
ting to the letters, KTSA/San Antonio Sta-
tion Manager Lee Randall sent me the
following station logo and some accompa-
nying literature.

that AM stereo is coming. It’s also encour-
aging all AM stereo manufacturers to adopt
the use of the Kahn patent, which automati-
cally adjusts bandwidth on receivers. When
there is little adjacent channel interference,
the radio automatically tunes wider to
allow improved fidelity. Lee also welcomes
calls from other AM broadcasters on the
subject.

Now To The Mailbag

P> The first letter comes from
WTIX/New Orleans Assistant PD Gary

AM STEREO STATION (==

KTSA served as the FCC’s AM stereo test
station in Texas in 1979. Like KFRC, it’s us-
ing the Kahn-Hazeltine system, and the sta-
tion has gone on record as endorsing the
system. Lee points out the following advan-
tages of this system:

¢ Mono listening will not be affected by
the stereo signal.

o Signal strength will not be diminished.

¢ Two radios may be used to achieve the
stereo effect prior to the purchase of an AM
stereo receiver.

o Conversion of an existing radio to Kahn
AM stereo will be minimal in cost.

Like KFRC, KTSA is already hard at
work within its marketplace handing out in-
formation about AM stereo to listeners at
various events, plus announcing on the air

STAY ALL NIGHT WITH ME ... OK — Could
it be love at first sight between KC101/New

Franklin. In it, he points out that the
hardest people to convince about the
positive effects of AM stereo will be those in
control of the station budgets.

Dear R&R:

The future of AM radio is ‘stereo”
period! The advantages that Gerry Cagle
pointed out are obvious to programmers in
general whether they are AM or FM. I
believe the problem that AM stereo faces
will be the old bottom line once again. The
people who control the pursestrings at
several AM stations are not convinced that
AM stereo is a savior. Letting that money
go on (what seems to them) a gamble in to-
day’s economy is flirting with disaster. Just
look around the country at all the (once)
AM giants that finally succumbed to FM
the easy way . . . by giving up.

I don’t think the public will be that dif-
ficult to sell on AM stereo. I believe the
hardest people to sell on it will be the ex-
ecutives who handle expenditures. These
people will have to be convinced that once
again their AM radio stations can be ex-
citing entertainment vehicles. I believe the
future of radio, not just AM radio, hangs in
the balance. The prospect of competitive
AM-FM battles will remain a dream until
the ‘‘boss” is promoted properly. Let the
wars begin!

Too Many Systems?

@ The next letter comes from Steve Sum-
mers, former MD at WDRQ/Detroit. He's
currently looking for a new position, and his
perspective comes from someone not
caught up within the environment of a radio
station on a daily basis.

Dear R&R:
I found your report with KFRC’s Gerry

Cagle on AM stereo very interesting. It can
only give AM more ammunition to compete

heavily promote their new technology. The
promotions discussed by Gerry Cagle
(radio giveaways, etc.) will be needed to
speed the orientation process along.

With five AM stereo systems currently
available, will we see a situation where
various systems are used in different
markets, or even the same market? Driv-
ing from San Diego to Los Angeles might
mean a whole different system to hear AM
stereo. I fear this problem could cloud the
entire AM stereo movement.

Technicalities From A
Technical Expert

The final letter comes from Dick
Hyatt, Chief Engineer for WGHQ-
WBPM/Kingston, NY. He makes some
valid points for all AM broadcasters to con-
sider.

Dear R&R:

As Rich Little says (though I'm old
enough to remember Art Baker saying it),
““you asked for it.”’ Needless to say, this let-
ter is in reference to Gerry Cagle’s com-
ments on AM stereo.

I was genuinely dismayed by the ap-
parent lack of understanding, if not vision,
expressed by someone who by virtue of his
track record of successes really ought to
know better. Gerry does indeed paint a
“rosy picture,’”’ as you stated, but I think
it’'s time we all took off the rose-colored
glasses -and addressed the real issue.

AM stereo, generically, is a non-issue. We
simply must have it. The first real issue we
face is “which system?”’ That’s critical be-
cause the systems approved en masse by
the FCC are of wildly differing characteris-
tics (burn all those flyers folks, and put
your headphones on).

‘There are manufacturers who would tell
you that the Commission would not approve
any system that would degrade what we
already have. The jury’s in on that one
already (how many of you went through
that now-famous listening booth in Dallas) !
Some of the systems actually have the

potential for driving down listening spans
(two channels of garbage is still garbage,
only twice as bad).

When you see all those ads listing stations
that have gone with this system or that (and
all manufacturers will likely do this), ig-
nore the hype. Some stations make good
decisions; others make bad ones. Market
size is no criterion. Some stations may ac-
tually have been forced by the manufac-
turer to buy the equipment outright before

testing (d pretty outlandish arrangement,
but I understand it did occur), and thus
have an investment to protect (ask your
own engineer; you too, Gerry).

Unfortunately, even if you choose the
right system you're still not home free.
Gerry is obviously correct in his assess-
ment that stereo has the potential for being
the catalyst for at least the technical re-
Jjuvenation of AM (we’ll talk about pro-
gramming shortly). Stereo itself is not the
key element here.

We as an industry have been forced (by
the receiver manufacturers, who in turn
blame the consumers) to process, pre-
emphasize, and perform other audio contor-
tions to “‘push’ (reluctantly, I might add)
programming through receivers that are
light-years behind radios that were in com-
mon use during the ‘‘good old days.”
Modern FM uses processing to be sure, but
not as a ‘‘fix’’ for the receiver end.

If AM stereo does not precipitate signifi-
cantly higher quality AM receivers, it won't
matter which system Gerry has. And, sad
to relate, the signals coming from the radio
manufacturers clearly indicate there is no
priority on this. The prevailing philosophy
seems to be ‘‘give 'em stereo, sell 'em new
(but not better) receivers,’”’ and move on.
The AM broadcaster does not have that op-
tion. The listeners will never believe us next
time.

But first things first. Make sure all’s well
on your end, so the manufacturer can’t
blame your poor signal as the reason he
wouldn’t be able to sell better receivers.

Gerry says that with KFRC’s choice “‘if
you're listening at a party, in your car or of-
fice, you'll find it surprisingly like FM.”’ Is
that as high as we're aiming? Mum'’s the
word, but there is a system that doesn’t re-
quire a listening environment with high am-
bient noise to mask deficiencies.

Please don’t misread me. I am not pro-
posing a specific system here. The only
stake we have in AM stereo is to insure that
our stations sound the better for it. Tread
these waters carefully; we’ll never pass
this way again.

Beyond that, Gerry correctly alluded ear-
ly on to the ‘“ultimate” answer, that FM
programming beat AM, and not the
medium itself. By the end of the article he
seemed to have forgotten that bit of
wisdom. “All you have to do is put in the
bullets and fire back,” he is quoted as say-
ing. True enough, but some weapons’ are
better than others.

Haven night jock Doc Rossi (left) and Atlan-
tic recording artist Laura Branigan? Not real-
ly, she’s just dropping in to say hi to the folks
on the radio while promoting her new album
“Branigan” with the justreleased single
“Gloria.”"

THE INS AND OUTS OF EXERCISE — Nothing like some good exercise for stimulation and
fitness, and TV fitness expert Richard Simmons obviously agrees. Richard recently completed

his new Elektra album “Reach,” and dropped by to “reach” for KEARTH/Los Angeles PD Bob
Hamilton. Shown (I-r) are E/A’s Scott Burns, Hamilton, Simmons, and KEARTH personality Pat
Evans.

on an equal level with FM stereo. Let’s go
for it!

However, what concerns me is will AM
stereo take as long to catch on as FM did?
AM stations turning stereo will need to °
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“Advertisers love the way
capacity crowds cheer,

yell and beg for more.”

p Jim Freeman - GSM
7, KHTZ/Los Angeles

».‘ II b .

Builds Audience
And Sales Revenues!

The Great Rock & Roll Time Machine is a dramatic new approach to rock
entertainment and the cornerstone of several major radio promotional events.
The soundtrack to our lives, compressed into 25 minutes - a dazzling multimedia
experience. In this relatively new art form, slides, film, animation, and special effects
combine with a soundtrack to dazzle the viewer’s senses with color,

sound and movement. Over 100 images a minute flash by.

“The Time Machine reinforced our position
as ‘Atlanta’s Music Radio Station’”.

Gary Hiatt - AE
Z93/Atlanta

For Radio Sales/Promotional Tie-Ins, CallUs . . .

R&R ENTERTAINMENT MARKETING GROUP
1-213-553-4330

www americanradiohistorv. com
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IF IT AINT ONE THING, THIS MUST BE CLEVELAND — Richard “Dimples” Fields hit the
streets promoting “If It Ain‘t One Thing It's Another” and stopped in at WGCL/Claveland. Pic-
tured (I-r) are Pickwick rep Larry Evanoff, PD Bob Travis, Flelds, and Boardwalk VP Ruben
Rodriguez.

Yankees shirt.

J. GEILS ROCKS ROCK107 — After a recent
concert appearance by the J. Geils Band,
ROCK107(WRCK)/Utica PD Jim Reitz took a
stroll backstage to chat with the band. Pic-
tured (I-r) are Geils member Set<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>