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underway, R&R looks at News

and Talk issues in three intriguing

areas:

@ Highlights of AP’s mammoth
study on news usage and
preferences

® A companion R&R study
showing how music stations
view and use news

® R&R'’s exclusive Top Talk
Topics, a Top 20 chart drawn
from the hottest issues at
leading Talk stations around the

country. Page 42

CHR TRIO BOMBARDS
NEW YORK’S BOROUGHS

New York’s Contemporary Hit Radio
competition is more torrid than ever now
that Hot 103 is battling Z100 and Power
95 for the Apple core listenership.
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THE R&R INTERVIEW:
JOE SMITH REBUILDS CAPITOL

In his first full-scale trade interview since
embarking on his Capitol reconstruction
plan, Joe Smith discusses his choices
for key executive positions, the merger
of EMI America and Manhattan, the
future of the CD and the single, and
much more.

Page 32

MICHAEL'S “BAD” NEWS
FOR BEARS

Michael Jackson’s “Bad” special beat
the Chicago Bears’ Monday Night Football
showcase in the 15-city overnight
ratings. Other “Bad” news in Street Talk.
Page 22, 26

NEW DIMENSIONS FOR R&R

You're about to enter another dimension
... R&R in 3-D. Pink Floyd (not related
to 3-D pioneer Count Floyd) is
perceivable on Page 8 in three glorious
dimensions . . . don’t forget to check
out the R&R logo on this page as well.
Pretty scary, eh, kids?

Newsstand Price $5.00
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Jacor € ‘nications Inc.
says it ha d a letter of in-
tent to the Eastman
Radio Inc-. . _irm in a stock

transaction valued in excess of
$8 million.

Morley
NewCity
Exec. VP

Jim Morley

Jim Morley, Sr. VP at New-
City Communications and GM
at its WEZN/Bridgeport, has
been named Exec. VP of New-
City. In his new position, he will
share corporate operational
duties with NewCity President
Richard Ferguson.

“This promotion recognizes
the significant positive impact
Jim has made on the develop-
ment of this company, and posi-
tions him to play an even
greater role in our future
growth,” said Ferguson.

Morley joined NewCity in
1978 as GSM at WEZN and Di-
rector/National Sales for the
group. In 1979 he became VP/
Station Manager, and in 1981 he
was upped to GM at the station
and Sr. VP at NewCity, where
he directed national sales.

Morley commented, “I am
proud to continue my rewarding
association with NewCity in this
position, and am particularly

MORLEY/See Page 38
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“We look at this as a con-
tinuation of our natural growth
pattern,” said Jacor Chair-
man/CEO Terry Jacobs, an-
nouncing the deal Tuesday
(9/1). “We feel that a vertical
integration move such as this is
good for our existing stations
and will have a tremendously
positive effect on Eastman. It
will provide Jacor with direct
control over an area of the busi-
ness we have not had control of
before now."”

“We definitely are going to in-
vest in Eastman,” added Jacor
President/COO Frank Wood.
“We want it to adopt the same
aggressive, kick-ass, no-holds-
barred winning spirit that
characterizes our radio sta-
tions.”

While no cash is involved in
the deal, Eastman shareholders
will receive Jacor convertible
preferred shares entitling them
to a seven percent dividend with
a right to convert to Jacor com-
mon stock at $11 per share.
Eastman, considered by many
in the industry to be among the
best-managed rep firms, will be

Gilreath WHQT’s

KIOI/San Francisco GM Bill
Gilreath has been named GM at
EZ Communications’ WHQT
(Hot 105)/Miami. He replaces
Chuck Goldmark, who left to
pursue radio ownership.

EZ President Alan Box told
R&R, “We're most pleased to
have someone with Bill’'s major
market track record join our
team. Combine this with his ex-
perience as a station manager
and in national sales, and Bill is
the perfect candidate to run Hot
105 — especially in such a criti-
cal period in the station’s evolu-
tion.”

Gilreath told R&R, ‘I
couldn’t be happier than to be
with WHQT and EZ, which is
truly a professional broad-

Norm Rau

KEGL/Dallas VP/GM Norm
Rau has been named President
of Sandusky Broadcasting, fil-
ling the vacancy created by To-

puying Eastman
Million In Stock

headed by current Exec. VP
Carl Butram. Eastman Chair-
man Bill Burton will remain on
board as a consultant. The deal
must be approved by both com-
panies’ boards of directors and
shareholders.

Eastman is the largest in-
dependent radio advertising
sales representative firm in
America, billing in excess of $80
million last year. Its client
roster includes 170 radio sta-
tions in 110 markets, represent-
ing many of the country’s major
group radio operators. The
company is headquartered in
New York, has sales offices in
11 other cities, and employs
about 85 people.

JACOR/See Page 38

Ed Wodka
ney Brooks’s departure June 19.

Rau will leave KEGL and re-
locate Sandusky’s corporate
headquarters from Denver to
Santa Monica. His rep/acement
at KEGL is Ed Wodka, who
becomes VP/GM of the CHR
market leader after three years
as GM at crosstown News/Talk
KRLD.

Rau said the relocation,
which will take effect Cetober 1,
will allow decentralization and
an overview perspective, and
means there won't be a “hands-
on president” stationed at one
outlet. “The Santa Monica loca-
tion will allow easy access to an
airport, allowing frequent trips
to our facilities by (VP/Pro-
gramming) Jeff Sattler if he
chooses to relocate from his
headquarters in Phoenix,” he
said.

“We've got great people in
this group and I believe in let-
ting them do their jobs. That’s
why I chose Ed Wodka to re-
place me,” he added. “Ed is
qualified, hard-working, and
has loads of integrity. We want
to and will be the market leader
in Dallas.”

RAU/See Page 38

Cafaro Now A&M VP

A&M National Director/Al-
bum Promotion Al Cafare has
been elevated to VP/Promo-
tion, and will relocate from New
York to Los Angeles. He’s been
with the label ten years.

GM

Bill Gilreath

casting company. I'm excited
about the tools they bring to the
table to get the job done in their
respective markets. Miami has
its own unique problems and
solutions, and we look forward
to winning big in the CHR are-
na.” GILREATH/See Page 38

Al Cafaro

In his new post, Cafaro will
act as the pivot in the creation,
coordination, and communica-
tion of promotional strategies to
the A&M field force and all

other departments.
Cafaro commented, “Y'll be
involved in everything we do as

a promotion team. Among my
concerns will be the targeting,
setup, and crossover of our
records. A&M always has such
a flow of exciting new music
that we cannot miss any cppor-
tunity to break an artist.”
CAFARO/See Page 38

3-D GLASSES ENCLOSED
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LET 8 WORK

From the Columbia Lp:
“Primitive Cool” 40919

Produced by
Mick Jagger and Dave Stewart
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#3 MOST ADDED

WXKS add
CKOI add
PRO-FM add
KRBE add 40

WMMS add 36

WKTI add 30
KDWB add
KWK add
KPLZ add

KITS add 29
WFLY add
Q100 add
WERZ 40
WNN

KC101
99GFM
WPST

WINK add
WKSI add
WCKN add
WQUT add
KZ0U add
WHHY add
KITY add
KSAQ add
KTUX add
WDLX add
WKZL add
KIIK add 35
WIXX add 37
WZPL add
KQKQ add 34
KIYS add
KXYQ add

KZZU add
WWEFX add 38
WIGY add
95XXX add
WKPE add
WIKZ add
WTHT add
WOMP add
WFXX add
WKSF add
WJAD add
WCGQ add
WJMX add
KISR add 35
WYKS add
KSMB add
KYYY add
WBNQ add
WLRW add
KFRX add
99KG add
KWTO add
WDBR add
WSPT add
KFMW add
KGOT add 35
KTMT add
KZFN add
KHTZ add
KWNZ add
B91 add
KZ0Z add
SLY96 add
0K85 add

AOR TRACKS BREAKER

14

#1 MOST ADDED
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MATTHEWS PD

Kaye Transfers To

KKBQ/Houston VP/Station
Manager Marc Kaye has been
named VP/GM at Gannett sister
KHIT/Seattle, succeeding the ex-
iting Lee Douglas. Also departing
is PD Steve Weed, replaced by MD
Maureen Matthews. Both Douglas
and Weed joined KHIT from simi-
lar slots at then-sister combo
WCZY /Detroit.

Gannett Radio President Jay
Cook told R&R, “Marc has done an
excellent job for us as GSM and
then VP/Station Manager at
KKBQ. Combine that with his
background at KODA (also Hous-
ton) and Q105/Tampa, and I know
KHIT will do well under his
guidance.”

Kaye commented, ‘‘Seattle,
from a lifestyle and business stand-
point, is about as perfect as you can
get. We're examining our options

E/P/A
Elevates
Anthony

KHIT VP/GM Post

Polly Anthony
Polly Anthony has been upped to
Director/National Promotion,
West Coast at Epic/Portrait/CBS
Associated Labels. Formerly Di-
rector/National AC Promotion,
she’ll now oversee E/P/A pop
product, working closely with the
company’s local promotion man-
agers and marketing department.
E/P/A VP/Promotion Dan De-
Nigris told R&R, “I’'m absolutely
delighted to promote Polly from
within the ranks. She’s done an out-
standing job, and I have all the con-
ANTHONY/See Page 38

Chrysler
Drives WGFX

Bob Chrysler, PD at Metroplex’s
Classic Rock WRFX/Charlotte.
has joined Capitol’'s WGFX
(formerly WWKX)/Nashville as
PD effective September 15. WGFX
was recently reformatted as a
Classic Hits outlet.

VP/Programming Bill Thomas
told R&R, “In the last three weeks
we've created quite a stir in Nash-
ville radio, but we've only just
begun. Bob brings the strategy and
tactics to elevate the battle.”

Chrysler is a five-year veteran of
the Charlotte market. He also pro-
grammed CHR WJZR, which
eventually became WRFX. He re-
marked to R&R, “I hate to leave
the market and Metroplex. This
has been a unique opportunity
here, but the chance to join such an
aggressive company as Capitol

CHRYSLER/See Page 40

Marc Kaye

at present, but feel with Maureen
in charge of programming we’re in
great hands. In just a few weeks
she’s shown me her commitment,
love for the city, and feel for the
market."”

Matthews, a two-and-a-half year
veteran of Seattle’s fourth-place
CHR, confirmed to R&R a change
was imminent. “While I can’t
divulge the direction of KHIT, we
certainly have some plans which
will become apparent in the next
couple of weeks,” she said. ‘““The
main changes I'm looking forward
to are ratings.”

KAYE/See Page 38

Clithero Upped
To KINK GM

Paul Clithero has succeeded Stan
Mak as GM at KINK/Portland.
Mak was promoted earlier this
year to the VP/Radio slot at KINK
parent King Broadcasting.

Clithero moved over from sales
at sister AM KGW to the KINK
LSM post in 1982. The following
year he was upped to GSM at
KINK.

Mak noted, “Under Paul’s guid-
ance, KINK's sales department
has become a significant con-
tributor to the station’s rising suc-
cess in Portland.”

Clithero said, “It’s an exciting
time at KINK. The station has be-
come a benchmark for excellence
in Portland radio. We have great
people who work as a team and a
great company backing us. I'm
very happy and honored to be the
coach.”

Before joining KGW, Clithero
held local and regional sales posi-
tions at Portland’s KGON and
KYXI.

Erik Foxx

Foxx
Programs

WJQy

Erik Foxx is the new PD at Tran-
star “Format 41" affiliate WJQY/
Ft. Lauderdale. The station has a
live AM drive show and uses the
satellite in other dayparts. Foxx
replaces Ray Schilens, who moves
to “Format 41" client KJYY/Hous-
ton.

Foxx arrives at the soft AC after
four years programming Country
KNIX/Phoenix. Prior to_that he
worked for three years at KJJJ/
Phoenix and served in on-air
assignments at Omaha’s WOW and
KOIL.

Foxx told R&R, “We have to
make the station sound like part of
the community rather than like it’s
on the bird. New promos have to be
cut every day to find different ways

FOXX/See Page 38

WHBT Bows
Jazz/New
Age Format

SRO’s WHBT/Milwaukee will
abandon its hybrid CHR/AC posi-
tion near the end of September,
switching to a Jazz/New Age pres-
entation under the direction of con-
sultant Gary Guthrie.

GM Paula Peden told R&R,
“We're very excited to be the third
station in the US to make this for-
mat move. It gives us a unique
position for our advertisers. All
research, both in Milwaukee and in
the other SRO markets, shows a
strong need for this type of pro-
gramming. We had a good local
example of its strength when
WBGK/Milwaukee (now WZTR)
did this in block programming
form.”

SRO Director/Broadcasting Bill
McMaheon indicated a call letter

WHBT/See Page 38

KYOK, KDKO ADD BLACK GOLD FORMAT

Heart & Soul Debuts
In Houston, Denver

Two longtime black AMs, SRO’s
KDKO/Denver and All Pro's
KYOK/Houston, have become the
latest affiliates of SMN’'s syn-
dicated “Heart & Soul’’ format.
KYOK began taking the service
last week; KDKO had been run-
ning the format in overnights and
added it to all dayparts except AM
and PM drive on September 1.

KDKO GM Calvin Booker told
R&R, “We're getting killed by the
CHRs here. There are 45 signals in
Denver now, and at least 15 playing
some Urban music. Before adding
‘Heart & Soul,” our noon-2pm

‘Noonday Classics’ feature was our
best showing in the Birch and was
always sold out.”

KDKO PD Ron Ash will stay on
to handle live mornings, while
night jock Paul Chavis moves to
afternoons. MD Danny Harris, who
handled PM drive, will now be Pro-
duction Director instead. Diane
Brooks goes from middays to
sales. Overnighter Earl Gillis will
remain with KDKO on weekends.

At KYOK, PD Ross Holland con-
tinues in mornings. OM Rick Rob-
erts, a 30-year veteran, will handle

HEART & SOUL/See Page 40
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EMRC: A CHANCE
FOR RATINGS JUSTICE

While the PMRC judges record lyrics, the
EMRC (Electronic Media Rating Council) judges
ratings disputes as a non-binding but still potent
court of last resort. Jhan Hiber explains how to
use this resource.

Page 45
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McGee Moves Crosstown To WMIL

Kipper McGee

Kipper McGee has moved cross-
town from the PD post at SRO’s
AC/CHR hybrid WHBT/Milwau-
kee to become OM at Country out-
let WMIL. He replaces Terry
Weinacht, who left three weeks
ago.

WOKY & WMIL VP/GM Brian
Ongaro commented, ‘“Kipper has a
lot of great marketing ideas. What
he lacks in knowledge of country
music, he more than makes up for
in his extensive knowledge of pro-
gramming skills. In one week’s
time he's given us some great
ideas and made some dramatic im-
provements.”

McGee was a former PD at B97/
New Orleans, WROK & WZOK/
Rockford, and KWLO & WFMW/

the right places. We have a strong
MD in Tom Carr, who's been here
a number of years. The opportuni-
ty to work with (owner) Mike Jor-
genson and Brian Ongaro and have
the ability to not only generate
ideas but put the ideas into motion
will continue to make this station a
winner.”

Waterloo, and Promotion Director
at WKTI and WLUM/Milwaukee.

The first-time Country program-
mer told R&R, “I've been on the
air as a Country air talent, but pro-
gramming is programming; the ba-
sics don’t really vary. It’s a ques-
tion of putting the right music into

Boylan, MCA Music In Soundtrack Deal

MCA Music Publishing has set a deal with producer John Boylan through the
newly formed Great Eastern Soundtrack Company whereby Boylan will coor-
dinate TV and movie soundtracks. The former Epic VP/A&R and Linda Ron-
stadt/LLRB/Charlie Daniels Band producer will package soundtracks for MCA and
Universal productions, but may work on shows from other sources, and the
soundtracks occasionally may appear on labels other than MCA under the
unusual deal's structure, designed to expand the MCA Entertainment Group’s
soundtrack activities. He will work out of MCA Music’s offices. Pictured (I-r) are
MCA Music Entertainment Group President Irving Azoff, Boylan, MCA Music
President Leeds Levy, and MCA Music's Teri Weigel.

[
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105 chose Surrey as its research

Mike Samolis/Research Director
KSMG-FM, San Antonio

Roger Wimmer, PhD/President
Chris Porter/Vice President

Mike Henry/Director of Marketing
Fran Judd/Research Analyst
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Vascocu EZ KAMJChoice

Tommy Vascocu

EZ Communications has named
Tommy Vascocu GM of AC KAMJ-
AM & FM/Phoenix, replacing Doug
Berle. Vascocu is a former Sr.
VP/Radio Division for Sandusky
Newspapers, and was previously
VP/GM of KDKB/Phoenix.

Vascocu told R&R, ‘“We've
shown remarkable growth in a
short period of time. We hope to
build on the success we’ve had in
the past. There are some unique
opportunities here now that KOY-
FM has abandoned AC (for CHR).
We're perfectly positioned and feel
nobody is competing for the same
demographics.”

EZ President Alan Box said he
was ‘“‘delighted to have a strong
professional like Vascocu, who has

NATIONAL URBAN
PROMOTION
DIRECTOR

Lindsey
Upped At
PolyGram

€ i ¢
Wilson Lindsey

Wilson Lindsey has been named
National Director/Urban Promo-
tion at PolyGram, moving up from
Midwest Promotion Manager. He
joined the label in 1984.

VP/Urban Promotion Wayman
Jones commented, “Wilson is a
proven professional and has per-
formed with consistent excellence
in his extensive music business
career. I look forward to having his
talents at the national level.”

Lindsey said, “Working national
is an entirely different ballgame,
and I'm up for the challenge. You’ll
also be seeing more of a progres-
sive image in the music coming
from PolyGram. It’s definitely a
new ballgame.”

Before coming to PolyGram
Lindsey handled regional promo-
tion for Arista from 1980-84. He
began in the industry in 1974 at CTI
Records.

a umque blend of broadcasting ex-
perience and a thorough know-
ledge of the Phoenix market, head-
ing up the management at KAMJ.”

KAMJ-FM had its weakest 12+
Arbitron showing in four books this
spring with a 2.3. Fall and winter
12+ figures were 4.8 and 4.5, re-
spectively. KAMJ (AM) (formerly
KMYL) registered a 1.3.

Vascocu has already begun his
new duties at the Format 41 sta-
tions.

Palagi OM
At WKSE

Lorrin Palagi has joined WKSE/
Buffalo in the new position of OM.
He most recently held the same
post at KAAK/Great Falls, MT; he
has also been MD at KCPW/Kan-
sas City and PD at KDWB (AM)/
Minneapolis.

WWKB & WKSE VP/GM Jim
Meltzer commented, ‘“Lorrin is
part of an ever-growing team of
strong broadcast professionals be-
ing assembled here. I've found a
diamond in the rough. This move
will allow Paul ‘Boom Boom’ Can-
non to pay more attention to his
morning show and the creative
tasks involved in programming.”

Palagi told R&R, ‘“‘Paul’s show is
akiller, and now he’ll be even more
of a market threat, since I'll be tak-
ing most of the administrative
workload. He and I will make a
great team together. With the
makeup of the marketplace, I think
WKSE is in great shape to domi-
nate Buffalo in a short time.”
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THE MOST RESPECTED
NEWS SERVICE IN THE WORLD
NOWOFFERS JUICY TIDBITS,

P A S \ . Segue comes
y \ 1 0 . y” directly over your
" AP NewsPower

1 - sERag andyoux
AP”V wires in V
y easy to use one minute
capsules. Correspondent

reports and Segue

: a {) ’ . packages are also %
e T \ ) Z  delivered daily via
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NEWS

Vlrgm Names Four To National, Regional Posts

Virgin has made a new round of
promotion appointments, involving
two national and two regional
posts. Paul Brown has been named
Assoc. Director/Album Promotion,
based in New York. and Steve Zap
has been appointed National Direc-
tor/AC Promotion, based in Los
Angeles.

Brown comes from IRS, where
he was Northeast Director/Promo-
tion & Sales. He previously worked
for Atco. Zap comes to Virgin from
Cash Box, where he was Dance
Music Editor and Music Video Edi-
tor.

Joining the label as Regional
Promotion Managers are Tom Jod-
ka and Bob Myers. Jodka will
cover New England out of Boston.
He was handling similar duties at
EMI America.

Myers will cover the Pacific
Northwest out of Seattle. He was
also at EMI/A, most recently as
National Singles Promotion Man-
ager.

Virgin VP/Promotion Phil Quar-
tararo commented, ‘“We're at a
crossroads as a company, experi-
encing tremendous growth and ex-
pansion. It’s very important to us
to have found people who are not
only promotion-oriented but also
well-rounded record people who
understand all facets of the record
industry.

Paul Brown

“Most important, the past rec-
ords of each of these individuals
and their sheer enthusiasm and af-

Steve Zap
fection for the music is the basis of
any successful promotion depart-
ment.”

Birch Adds Qualitative Quarterly

Birch Radio will be adding quali-
tative research quarterly instead
of just twice a year, starting with
the summer ’87 summary. Birch
Radio President Bill Livek hopes
the qualitative research, free to
subscribers, will add a new per-
spective on buying radio. “‘One of
our major airline clients has
already begun all its buying based
on Birch'’s frequent flyer informa-
tion. We think more advertisers
and agencies will adopt this ap-
proach to buying radio in the
months ahead.”

“We're going quarterly because
of customer demand,” said Birch
Public Relations Director Renee

Smith. “The agencies found it's
much easier to make a buy if they
can use both AQH and the qualita-
tive research.”

The research, done by polling
1000 to 5000 adults, covers station
estimates by income, education,
job, working women, TV viewing,
and newspaper readership. The
summary reports also include
visits to fast food places, airline
trips, and who’s drinking beer. The
reports will be computed on a six-
month rolling basis. Updates will
be available on computer tape and
diskettes through the BirchPlus
microcomputer analysis system.

INTENSE.

(in-téns) adj 1. Force in Radio
Market. 2. Does not compromise.
3. Buys the Slicker Sticker.

INTENSE BUMPER STICKERS!
THE SLICKER STICKER!

1-800-331-4438

ommunication

LABEL RESETS DEPARTMENT

(ke-myo00 na-ka shan graf iks) n. The Best.

PO.BOX 5410 TULSA. OKLAHOMA 74155  (918)258-6502
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Tobey Chrysalis Sr.
D|rector/Market|ng

Chris Tobey

Chrysalis National Director/
Marketing Development Chris
Tobey has been named Sr. Direc-
tor/Marketing, the key appoint-
ment in a reorganization of the
department.

Tobey will oversee all aspects of
sales, merchandising, advertising,
video, publicity, and creative ser-
vices. He takes over responsibili-
ties previously held by Charly Pre-
vost, who left Chrysalis in June.

Tobey told R&R, “I've been
shooting my mouth off for years on
the subject of music marketing.
Now (President) Mike Bone and
Chrysalis have handed me both the
challenge of my career and the op-
portunity to ‘walk my talk.’”

Before joining the label last year,
Tobey worked at Arista for nine
years, most recently as Sr. Region-
al Marketing Director.

In related appointments, Peter
Corriston has been appointed
Creative Director and Libby Fried
has been named National Market-
ing Coordinator.

Corriston was an independent
contractor, and has designed
album packages for the Rolling
Stones, Led Zeppelin, Kiss, and
Rod Stewart, among others. He'll
be assisted by staff Art Director
Marc Cozza.

Fried joins Chrysalis from Poly-
Gram, where she was Creative
Services Administrator.

Finally, Miriam Cohen has been
named Marketing/Video Assistant.

Oylear GSM
At KING-AM
& FM

Don Oylear has been named
GSM at KING-AM & FM/Seattle.
Oylear has been working with King
Broadcasting for the past seven
years through Blair Radio North-
west, which later became Major
Market Radio Northwest. Oylear
was named GM of that company
nine months ago.

Oylear is excited about the op-
portunity to sell both stations in
combo; previously they had sepa-
rate GSMs. “With a Classical FM
and a News/Talk AM, we're going
to offer the advertiser the chance
to go for the higher income, up-
scale audience.”

KING-AM & FM VP/GM Robert
Gallucci thinks Oylear will bring a
lot to the table. “In Don’s years
with King he’s been a strong con-
tributor to the success of every-
thing he’s been involved in. I know
he’ll do the same for KING-AM &

Departing the station are KING
(AM) GSM Mona Grow and her
FM counterpart Susan Hagy.
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"GlVE THEPUBLIG
WHAT ITWANTS

Every great GM and PD knows that the secret to success in any business
endeavor lies in those six simple words.

Radio stations fail, or at least decline, when they lose track of what their
audience wants from them. Stations succeed when they're in tune with popular
tastes and responsive to the needs of their listeners.

That's why almost every Strategic Radio Research client is the leading station
in its format. Their music is on-target. Their advertising is effective. When their
listeners are unsatisfied about something, managers learn it immediately and
they fix it quickly.

If you've been ignoring your listeners for too long, call Kurt Hanson collect at
(312) 280-8300 today. We'll help you get back in touch with them tomorrow.

211 E. Ontario
Chicago. IL 60611
(312) 280-8300
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WASHINGTON REPORT

PAT CLAWSON

FCC Asked To Repeal Personal Attack, Editorial Rules
Media Groups Step Up Fight For Broadcasting Freedom

A coalition of six media groups is asking the FCC to
repeal its personal attack and political editorial rules on
grounds that they are an unconstitutional infringement of

freedom of speech.

“With the Commission’s recent
repeal of the Fairness Doctrine,
which it considered unconstitution-
al, it should now take the next log-
ical step and do away with its com-
panion rules. They also fly in the
face of the First Amendment,”
said NAB Joint Board Chairman
Wally Jorgenson.

In addition to NAB, groups sign-
ing the petition last week (8/26) in-
clude the Radio-Television News
Directors Association, the Media
Institute, the Reporters Committee
for Freedom of the Press, the Soci-
ety of Professional Journalists, Sig-
ma Delta Chi, and Tribune Broad-
casting Co.

The personal attack rule re
quires broadcasters to notify a per-
son attacked on-air within 24 hours
and offer time to respond. The po-
litical editorial rule requires broad-
casters endorsing a candidate for
public office to provide all oppon-
ents time to reply.

The FCC repealed enforcement
of the Fairness Doctrine August 4 on
grounds that it unconstitutionally
chilled free speech, but left the two
adjunct rules on the books. Com-
mission General Counsel Diane Kil-
lory said at the time that it was
legally unclear if the two rules
were part of the Fairness Doctrine,
or a specific part of federal
political “equal time” laws. A rule-
making proceeding involving the

regulations has been pending for .

seven years. While the FCC pro-
posed their repeal in 1983, it never
acted.

The broadcast groups said in
their petition that the FCC “has
created significant confusion in the
broadcasting industry as to how
the commission intends to treat
cases arising under the personal
attack and political editorial rules.

“These rules are even more in-

trusive upon broadcasters’ editori-
al discretion than the general doc-
trine from which they sprang,” the
petition added.

In another matter involving the

Radio Pirates Let Off

repeal of the Fairess Doctrine, the
Commission announced Friday
(8/28) that it is modifying its ex
parte contact rules in order to deal
with a deluge of correspondence
resulting from its ruling. Normal-
ly, all communications to FCC per-
sonnel about the ruling would be
barred because the matter has

Federal prosecutors have dropped criminal charges
against a New York-based band of radio “pirates” who de-
fied the FCC by broadcasting rock & roll without a license
from a freighter off the Long Island coast for five days in

July.

Andrew Maloney, US Attorney in
Brooklyn, said last week (8/27) it
was possible the pirates did not un-
derstand their broadcasts were il-
legal under international radio law.
Radio Newyork International
(RNI) leaders Ivan Rothstein and
Alan Weiner were let off the hook
on the condition that they don’t try
it again. If they do, Maloney said.
they will be slapped with up to
$250,000 in fines and the five years’

imprisonment they avoided this
time.

However, Weiner told reporters
during a press conference Friday
(8/28) that RNI intends to go back
on the air “‘as soon as possible.

“I don't expect any confronta-
tions at all based on the fact that
we and our attorneys still firmly
believe that we have violated no
laws. and we will not put RNI back
on the air under any other circum-

been deemed a “restricted’” pro-
ceeding and is still being litigated.
However, the FCC says that is no
longer practical because the ruling
has generated wide public com-
ment.

FCC officials say communica-
tions from the public about the gen-
eral administration of the doctrine

and its impact on broadcasters’
first amendment rights will no
longer be treated as prohibited ex
parte contacts. A file of all such
communications will ke maintain-
ed for public inspection. Communi-
cations which concern: legal mat-
ters still being litigated will con-
tinued to be prohibited.

Hook — This Time

stance, and that it is a completely
legal operation,” Weiner said.
“Our intent is not to lock horns with
the government, or challenge the
FCC’s authority; our intent is to
run a free-form radio station.”

RNI Gets WYNG
Saturday Slot

Since the arrest, RNI's mission
to create an alternative to what it
calls “stale and stagnant” com-
mercial programming in the New
York area has been adopted by
WNYG/Babylon, NY. The station
has given RNI a forum to state its
views to the press and, following
the dropping of criminal charges, a

NEWS BRIEFS

NAB Probes
Music Licensing
Committee Debt

The NAB executive committee
declined last week to lend a financial
hand to the All-industry Radio Music
Licensing Committee. The group had
asked for a loan to offset its
$300,000 debt. NAB Board Chair-
man Wally Jorgenson said NAB
would reorganize the committee's
membership, but is looking further into
the reasons behind its debt and deter-
mining whether NAB aid would violate
antitrust laws.

Other exec committee discussion
covered NAB's ongoing grassroots-
level lobbying against Fairness Doc-
trine legislation, and the possibility of
a new monthly magazine for radio and
television which would carry advertis-

ing.
FCC Burned Up

About License

The FCC is getting tough with
WGRI/Griffin, GA, which went off the
air two years ago because of a fire and
never signed back on. The commis-
sion is ordering owner John Hatfield,
former President of now-defunct Clar-

ion Broadcasting, to appear at a li-
cense revocation hearing.

Although the Commission was noti-
fied about the fire just after it occur-
red, it has not heard anything else
from Hatfield since 1985 despite
several inquiries by mail. Since WGRI
never went back on the air, never re-
quested permission to remain off the
air, and never turned in its license, the
FCC says it is in apparent violation of
the rules. According to the FCC Mass
Media Bureau's Ben Halprin, if no one
shows up for the hearing the Commis-
sion could proceed to revoke the li-
cense anyway.

weekly Saturday program starting
September 5 for an indefinite peri-
od, to run from noon to signoff
(about 10pm).

PD Kathy Cunningham said the
free-form rock format is “a com-
plete dichotomy”’ with the station’s
usual Sinatra/Streisand-type MOR
format, but that advertising for
RNI'’s show has been selling well.

The radio pirates were arrested
July 28 by US Coast Guard and
FCC agents in a surprise raid on
their ship, which they claimed was
anchored three miles off the New
York coast. FCC officials who par-
ticipated in the arrest also broke
apart studio equipment, even cut-
ting sound boards in ha'f, accord-
ing to a statement from Weiner.

Pirates May Sue FCC

The pirates contended the ship
was in international watars where
the FCC had no jurisdiction. RNI
attorney Margaret Maye said the
pirates are considering filing a
lawsuit against the FCC, the Coast
Guard, and the federa! govern-
ment on grounds of false arrest,
civil rights violations, and property
damage.

RNI OM Randy Steele told re-
porters during a news cenference
last week (8/28), “We have a ship
that was vandalized in what I be-
lieve to be a totally illegal action by
the government — the FCC in par-
ticular — and a lawsuit will ad-
dress the physical damage which
was done to our equipment on
board.”’

ow A
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TO CONDUCT PROJECTS
FOR A SELECT NUMBER OF
AMERICA'S BEST BROADCASTERS

MALRITE COMMUNICATIONS GROUP
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Rock radio's most listened:tafinten iew show spotlights multi-Grammy-winner Steve Winwood in an hour-
long Off The ReCoW:ﬁﬁng the week of September 21 on Westwood One Radio Networks affiliates

throughout NorthAr a and around the world. Mary and Steve cover the highlights of his phenomenal

20-plus-yeareareef, from The Spencer Davis Group to Traffic, from Blind Faith to his most recent solo

LP, Back: Izg~'f'ﬁe'High Life. Steve Winwood Off The Record with Mary Turner: an exciting hour of insight

and sound youandyour listeners won'twantto mi gligqtqgtails, getin touch with your Westwood One
49

"‘Il\ Repré's.jgg ative now aif-"(z-i-s_)“_'é 4-5 r Tele é.oﬁmu_;el?i -
WESTWOOD ONE RADIO NETWORKS iy
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RADIO BUSINESS

TRANSACTIONS

Guild Scores $6 Million Fresno FM

Station Trading Slows Down In Summer Heat

so yvv&
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- PRICE: 6 milion :
 BUYER: mmﬁm Praﬂdhntnl'
 the Interep radic saes rep firm.
 SELLER: EZ Communications
. Ing., principally owned by Arthur
‘Kellar. The company . dlsn owns
WHQTMiami; me
KYKYISt. Louis; WEZB/New Or
leans; WEZCICharlotts; KMPS-
AM & FMiSeatile; KAMJPhoenix;
S KRAK & KSEKK/Sacramento;
WOKV & WAIV/Jacksonville; ahd
WEZS/Richmond, VA. The com:
pany recently agreed to sell s
Richmond station,
"DIAL POSITION: 83 T MHz
POWER: 88 kwat 1212 feet
FORMAT: AC

California
KBLF & KALF/RED BLUFF
PRICE: $860,000
BUYER: McNulty Broadcasting Corp.,
owned by Burton Wilkinson, Mary
Wilkinson, Laura Willkinson, and
Garry Herron.
SELLER: Wireless Associates, a limit-
ed partnership headed by Gary Katz.
DIAL POSITION: 1490 kHz; 95.7
MHz
POWER: 1 kw; 7 kw at 12865 feet
FORMAT: AC; Country
BROKER: Elliot Evers of Chapman
Associates Inc.

Georgia
WQXI-AM/ATLANTA
PRICE: $1.65 million
BUYER: Vinrah Radio L.P., headed by
Vincent Henry, who also has interests
in WXTR/Washington, DC and WWIN
& WGHT/Baltimore, MD. He is the son
of radio entrepreneur Ragan Henry.
SELLER: Jefferson-Pliot Communica-
tions, headed by President Wally
Jorgenson. The company also owns
WQXLFM/Atlanta; KSON-AM & FM/
San Diego; KIMN & KYGO/Denver;
WNWS & WYLF/Miami; and WBT &
WBCY/Charlotte, NC.
DIAL POSITION: 790 kHz

POWER: 5 kw days/1 kw nights
FORMAT: Gold

BROKER: Ted Hepburn Company.
COMMENT: Jefferson-Pilot announc-
ed in June that it had purchased an AM
CP on 640 kHz with a power of 50 kw
days/1 kw nights for $2 million. The
company intends to switch its current
operation on 790 kHz to the new fre-
quency.

Winois

WKEI & WJRE/IKEWANEE
PRICE: $720,000

BUYER: Miller Broadcasting Inc.,
owned by Howard Miller. He also
owns KQWC-AM & FM/Webster City,
1A; KDOM-AM & FM/Windom, MN;
KSIB & KITR/Creston, IA; and KQIS/
Clarinda, IA.

SELLER: Kewanee Radio Corp., prin-
cipally owned by Glenn Olson.

DIAL POSITION: 1450 kHz; 92.1
MHz

POWER: 500-watts days; 3 kw at 300
feet

FORMAT: AC

BROKER: Blackburn & Co.

New York

WQKA/PENN YAN

PRICE: $200,000

BUYER: M.B. Communications Inc.,
owned by David Mance and Kim Ben-
nett. Mance owns an interest in
WCDO-AM & FM/Sidney, NY. Bennett
is Station Manager of WDNY/Dans-
ville, NY.

SELLER: David Taylor Smith and Alan
Andrews.

DIAL POSITION: 850 kHz

POWER: 500-watt daytimer
FORMAT: AC

BROKER: Kozacko-Horton Co.

North Carolina

WJYWISOUTHPORT

PRICE: $1.3 million

BUYER: Eric Jorgenson

SELLER: Atlantic Broadcasting Co.,
headed by Fred Avent. He also owns
interests in WJMX-AM & FM/Florence,
SC. Atlantic recently announced plans
to sell WMXQ/Moncks Corner, SC.

DIAL POSITION: 107.1 MHz
POWER: 3 kw at 300 feet
FORMAT: Beautiful

BROKER: R.A. Marshali & Co.

Oregon
KYNG-AM & FM/ICOOS BAY
PRICE: $275,000
BUYER: Calegon Broadcasting Inc.,
owned by James Baker and Scott
Shapiro.
SELLER: Sequoia Broadcasting Inc.,
principally owned by Rlchard Beher-
endt. He also owns KICE/Bend, OR.
DIAL POSITION: 1420 kHz; 1056.5
MHz
POWER: 1-kw daytimer; 3 kw at 400
feet
FORMAT: AC; CHR
BROKER: Chapman Associates Inc.

Pennsylvania

WCBG/CHAMBERSBURG
PRICE: $550,000

BUYER: Valley Marketing Systems
Inc., owned by W. Ronald Smith and
Lois Jane Smith. Mr. Smith previously
owned WIAV/Cape Charles, VA and
currently is the applicant for a new FM

TRANSACTIONS AT A GLANCE

Deal Of The Week:

Transactions So Far In 1987:

$1,902,942,537
This Week’s Action: $13,735,000

® KFYE/Fresno, CA $6 million

O KBLF & KALF/Red Blutf, CA $860,000

® WQXI/Atlanta, GA $1.65 million

® WKEI & WJRE/Kewanee, IL $720,000

® WQKA/Penn Yan, NY $200,000

® WJYW/Southport, NC $1.3 million

® KYNG-AM & FM/Coos Bay, OR $275,000

® WCBG/Chambersburg, PA $550,000

® WWBD & WWLT/Bamberg-Denmark, SC $655,000
@ WFPD/Fairview, TN $225,000 debt assumption

® WKYG & WXKX/Parkersburg, WV $1.3 million

station in McConnelisberg, PA.
SELLER: Four States Broadcasting
Station Inc., principally owned by Nor-
man Messner.

DIAL POSITION: 1590 kHz

POWER: 5 kw days/1 kw nights
FORMAT: AC

South Carolina
WWBD & WWLT/

BAMBERG-DENMARK

PRICE: $655,000

BUYER: Morgan Broadcasting Corp.,
owned by Wesley Morgan and Betty

Morgan.
SELLER: Viking Broadcastlng Corp.,
owned by Stewart Freeman and Rob-
ert Simpkins. They recently announc-
ed the purchase of WGIN & WAZX/
Georgetown, SC; WPGO/Shallotte,
NC; and WPFR-AM & FM/Terre Haute,
IN.
DIAL POSITION: 790 kHz; 92.7 MHz
POWER: 1-kw daytimer; 3 kw at 300
feet
FORMAT: AC; Country
BROKER: The Holt Corp.

Continued on Page 12

Best radio
erformance
by a banker.

WXKS- WBVR WKPE WAPI

Br()kers Work fOl' the Seller. Boston, MA Russellville, KY Orleans, MA Birmingham, AL
But who works for the buyer? WQGN WZZO KRLB KEZY
we dO, Groton, CT Allentown, PA Lubbock, TX Anaheim, CA
From identifying target properties to closing, we fill a
unique void in the acquisition chain. . .we work for the M,AG! GM,YNC maKTNx Sﬁgg

buyer. We assist during the most critical phases, like
due-diligence inspections, writing business plans,
securing debt and raising capital. Nearly $200,000,000
of acquisition experience during the past five years can
be put to work for you.

" STERLING

| Stay outin front
CONS;J:LTING |¥Iﬂt  Foet

RESEARCH

At Fleet's Communications Group, we've provided financial services
to broadcasters for many years. Not only group owners, but we've
also helped many operators become first-time owners. Now we'd like
to do the same for you. To see how fast we get you on the air,
call Colin Clapton, Sr. Vice President, at 401-278-6267. Or write
Fleet National Bank, 111 Westminster Street, Providence, Rl 02903.

Larry Parrick (301) 992-7500 Len Shackelford
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TAX REFERENDUM PROPOSAL

FAB, NAB File
Florida Ad Tax Suit

Eleven media groups, led by the
Florida Association of Broadcasters
(FAB) and the NAB, filed suit last week
(8/28) against the Florida Department
of Revenue over the constitutionality of
Florida's new five percent tax on adver-
tising and other services.

The action comes one week after
Governor Bob Martinez said he will
propose a referendum on the tax. Al-
though Martinez has staunchly defend-
ed the tax, he is expected to ask the
legislature during a special session
scheduled for September 14 to put the
referendum on the state’s March 8
presidential primary election ballot.

Referendum Caught
Broadcasters By Surprise

“The referendum caught us com-
pletely by surprise,” said FAB Presi-
dent-elect George Hyde, VP/GM at
WQBA/Miami. “We were shaking our
heads trying to figure out how on earth
the governor came to the conclusion
that the people of Florida might vote in
favor of the largest tax increase in
Florida history.”

Since becoming effective July 1, the
tax has elicited vigorous protest by
both the media and the public. Accord-
ing to advertising and media industry
representatives, the state so far has
lost about $ 100 million in revenue from
meeting and convention cancellations
alone.

American Advertising Federation
President Howard Bell said, “The tax
on advertising is counterproductive to
the economy and the residents of Flori-
da, and we appreciate this chance to
explain our position to the voters.”

Broadcasters Counting
On Courts, Not Referendum

Jon Peck, the governor's Deputy

Press Secretary, told R&R, “A Iot of
people have been misinterpreting the
governor's action as an indication that
he's changed his mind on the tax. He
has not."

Hyde, however, believes there is a
“strong possibility” the referendum
won't get out of the special session. He
pointed out that the governor's pro-tax
stance contradicts his role as co-chair-
man of Vice President George Bush’s
1988 campaign as a pro-business Re-
publican.

“| think there is political pressure to
get rid of taxes as an issue before the
November '88 election ... The last
thing George Bush needs now is to
have two things linked on the ballot —
taxes and Bush,” Hyde commented.

Peck said Martinez plans a $2-3 mil-
lion campaign against the tax ban once
the referendum is approved. At the
same time, the FAB's plan of action in-
cludes hiring extra staff, creating a
political action committee, public edu-
cation against the tax, and further eco-
nomic research on its impact.

Hyde said the association has so far
spent $186,000 in legal costs to pre-
pare and file suit, although NAB agreed
to make a sizable financial contribution
to the FAB's anti-tax efforts. At NAB's
monthly executive committee meeting
last week, FAB President Bill Brooks,
WXFL-TV/Tampa President Bob Sut-
ton, and Hyde got the committee to put
up $100,000 to help out with anti-tax
legal expenses. Half of that amount will
go to FAB immediately, and the other
half will remain in @ matching fund and
be awarded at the rate of one dollar for
every ten dollars raised by FAB, up to
one million dollars.

FOUR RADIO STATIONS

FCC License, Real Estate, Studio Equipment
To Be Sold In Bulk Only .
WKIQ-AM, Inverness, Fl; WFIX-AM, Huntsville, Al;
WRAB-AM, Arah, Al; WHCM-AM, Sheffield, Al
Auction to take place
Huntsville Marriott Hotel
Salon C, #5 Tranquility Base, Huntsville, Alabama

TUESDAY, SEPTEMBER 15, AT 11:00 A.M.

FCC Broadcast Specs. WKIQ-5K, 1560 kHz, daytime; WFIX-1K, 1450 kHz, 24 hours: WRAB-1K 1380
kHz, daytime; WHCM-1K, 1290 kHz, daytime, All daytimers with PSSA and PSRA

TERMS: Deposit of 10% of bid price at time and place of sale. In cooperation with Lanny G. Thomas,
Lic. #142. For Inspection, Complete Terms, Information Packet, etc. contact

Michael Fox Auctioneers,
Executive Offices ® 3835 Naylors Lane inc.
Baltimore, Maryland 21208 ¢ 301/653-4000

Stoner Deal Sours, But
Duffy Buyout Back On

The Stoner Broadcasting System
isn’t saying much about the reason for
the apparent collapse of its recently an-
nounced $53 million sale to ML Media
Partners.

“We have no comment,” a Stoner
spokesperson said. “We have been in-
structed not to say anything. We don't
feel it would serve any purpose.”
Stoner Chairman Thomas Stoner and
President Glenn Bell did not return
phone calis.

“The only thing | can say is that I've
been instructed to say nothing,” said
Washington radio broker Cecil Rich-
ards, who represented Stoner in the
deal.

“You'll have to talk to Mr. Stoner
about that,” said ML Media partner
Martin Pompadur when asked about
the reasons for the deal’s sudden chill-
ing. “We are very disappointed.”

Stoner Gets Cold Feet

Chairman Stoner was excited about
the deal only a few weeks ago when he
told R&R the chain would be sold for
$65 million (R&R, 7/24). He predicted
the infusion of ML Media cash would
enhance the company’'s growth pros-
pects. A reduced purchase price of
nearly $53 million was subsequently
announced by the company, however,
and Stoner apparently started having
second thoughts about the transaction.

Serafin Gets
VP Stripes

Glenn Serafin

Following the successful brokering
of two major radio deals, Glenn Sera-
fin has been named VP of Communi-
cations Equity Associates.

“Glenn's appointment demonstrates
our commitment to the broadcasting in-
dustry and reflects the growth we've
had serving it,” said CEA Chairman
Rick Michaels.

As Director of the Radio Broadcast
Services division of the firm, Serafin
has handled radio transactions totalling
nearly $47 million this year. Among the
top deals were the sale of the McClat-
chy stations in Sacramento and Fres-
no, CA, and the recent sale of WOOD-
AM & FM/Grand Rapids from Grace
Broadcasting to United Artists Com-
munications.

Serafin, 36, will remain headquarter-
ed in the company's Washington
office. Before joining the brokerage
firm, he was Sales Manager for the
broadcast division of the Associated
Press.

wyww-americanradiohistorv-com

Sources in the broadcast financial
community say the deal fell apart about
a week ago when Stoner suddenly
backed out on the day the contract was
to have been signed.

“It's a clear case of seller's
remorse,” one broker commented.
“He decided he could get more for the
stations, and he just wasn't ready to
give them up.”

The purchase of the 16-station
Stoner chain was to mark the first major
foray of ML Media, an investment part-
nership backed by Merrill Lynch, into
the radio business. Last week the
group announced the purchase of
WEBE/Westport-Bridgeport, CT for
$12 million.

“We are going to buy more stations,”
Pompadur said.

Genesis Deal Back On

In other big-money broadcasting ac-
tion, there's been a change in the Tex-
as dealmaking climate. After two
weeks of intense negotiations, the
stalled $74 million leveraged buyout of
seven Duffy Broadcasting properties
is back on track and a letter of intent
has been signed by Genesis Broad-
casting Corp.

Detroit-based Booth American Com-
pany, headed by veteran broadcasters
John and Ralph Booth, said it “will pro-
vide most of the equity for Genesis and
will have voting control of the com-
pany.” Duffy President/COO Marty
Greenberg and VP/CFO Terry Jung
will also have equity stakes in the firm.
The current staton GMs — Craig

BUSINESS
OVERVIEW/

Chapman Relocates To DC

Major broadcast broker Chapman
Assoclates has moved its headquar-
ters from Atlanta to Washington. The
Chapman Financial Services division
remains in Boston, and the company
will retain offices in Atlanta and 11 oth-
er major media markets around the US.

Chapman President Blll Cate called
Washington the “nerve center” of
broadcasting, and added, “We felt it
was important for us to be based in the
same city as the FCC, major trade as-
sociations such as the NAB, and the
broadcast legal community.” Chap-
man’s new address and phone number
are: 2300 M St. NW, Ste. 900, Wash-
ington, DC 20037, (202) 822-1700.

BIA Adds Four Staffers

Broadcast Investment Analysts,
inc. (BIA) has added five staff mem-
bers: Greg Welsh from the Oasis
Group as VP/Corporate information;
Peter Bowman, previously with Cable
News Network, as financial analyst;
Devin Jones from Martin Marietta
Corp. as financial analyst; MacKenzie
Kearney, formerly of Frazier, Gross
and Kadlec, as broadcast engineer;
and Marty Wilkerson of WCXR/Wash-
ington as broadcast engineer. Frank
Higney, financial analyst, was named
Manager/Bank Presentations.

McKee, Jerry McKenna, Terry Rodda,
and Gayle Shaw — will also become
owners of Genesis.

“Obviously we're delighted that
we've gotten this far. It's been a tough
negotiation,” said Greenberg, who will
become President/CEO of Genesis.
“We just kept our heads down. We
were stubborn about it and just kept
moving forward.”

Money Not An Issue

The deal was called off recently be-
cause of a dispute over noneconomic
issues and problems in coordinating
the interests of several different bank-
ers and venture capitalists (R&R, 8/7).
Genesis officials announced last month
that debt financing for the buyout had
been secured from First Republic Bank
of Dallas, Philadelphia National Bank,
and Prudential Capital.

Stations included in the deal are:
KRZN & KMJl/Denver; KSMJ & KSFM/
Sacramento; KONO & KITY/San An-
tonio; and KBTS/Austin-Killeen.

Booth operates 11 radio stations in
Michigan, Ohio, and Indiana, and has
a financial interest in two Seattle sta-
tions.

“They're broadcasters, that's what's
particularly pleasant about this,”
Greenberg added. “We had a number
of choices for equity money, but one of
the reasons we chose the Booths is
that they are a broadcasting family.
They understand our industry and are
already running a successful broad-
casting company. So for the long haul,
we found it much more stable to be-
come partners with John and Ralph
Booth.”

TRANSACTIONS

Continued from Page 11

Tennessee

WFPDIFAIRVIEW

PRICE: $225,000 debt assumption
BUYER: John Bozeman, currently the
station’s GM.

SELLER: Paul Durham.

DIAL POSITION: 850 kHz

POWER: 500-watt daytimer
FORMAT: Country

West Virginia
WKYG & WXKX/

PARKERSBURG

PRICE: $1.3 million

BUYER: Fritz Communications Inc.,
principally owned by Jack Fritz, the
former President/CEQ of John Blair &
Co. and current owner of WXYT &
WNTM/Detroit, MI. Other owners in-
clude Marllyn Fritz, Jack Fritz ll, and
Barry Cooper.

SELLER: JACOR Broadcasting Group
Inc., headed by Chalrman Terry
Jacobs. The company also owns
WBBG & WMJliCleveland, OH; WLW
& WEBNI/Cincinnati, OH; WGST &
WPCH/Atlanta, GA; WQIK-AM & FM/-
Jacksonville, FL; KOA & KOAQ/Den-
ver, CO; WMYU/Knoxville, KY; WYHY/
Nashville, TN; and the Georgia Radio
News Service.

DIAL POSITION: 1230 kHz; 103.1
MHz

POWER: 1 kw; 3 kw at 556 feet
FORMAT: Country

BROKER: R.C. Crisler & Co. Inc.
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The time is NOW! The show is

CREATED FOR WOMEN WHO WORK
IN BUSINESS AND IN THE HOME.

* Filled with news and information, guidance and
advice

e Targeted to women 18-49 and up

Lively, interesting, and always practical

The most pertinent 90 seconds on the air today
Created by REMN Communications

Anchored by newswoman Linda Dickens

Get with the first important short syndications
for women who work in business and in the home—
WOMEN ON THE MOVE

CALL BARBARA WEINHAUS, (212) 302-9346

T

REMN Communications * 2 West 45th St. New York, N.Y. - 10036

— sy amaricanradiohistons com _ T -
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Improvmg T he
Interviewing Process

uestion: I don’t feel as successful with
new hires as I would like. Do you have
any thoughts on the actual interviewing

process?

cess for radio sales positions is not near-

3 nswer: Many times the interviewing pro-

ly as structured as in other industries.
Try creating a structure that can be followed at
each interview. Besides making your job easier,
you’ll find it allows you to select applicants bet-

ter.

You should also try to pat-
tern the interview process
after the events that occur
on a first-time sales call.
Since several techniques
are called for on the street,
try to see how well appli-
cants do the following:

Think On Their Feet

One of the best ways to
test this skill is to welcome
the applicant to the inter-
view, then shut up. You’ll
quickly be able to ascertain
how fast he or she can pick
up the ball.

Ask Questions &

Establish Needs

Once you let the applicant
take the reins of the meet-
ing, does he or she start
asking questions regarding
your needs and philosophies

NEW SELLING IDEA

Phone
Answering

Machines

One easy way of tapping
manufacturer dollars in this cat-
egory is to use either accrued
co-op or special promotional
funds for your next live broad-
cast or personal appearance.
Approach a retail location that
sells answering machines with
the idea that the personality
who does the appearance will
record a personalized message
for every new answering ma-
chine sold

or does he or she immedi-
ately start making assump-
tive statements?

Listening Skills

If an applicant is asking
questions, is he or she re-
laying back your own
phrases and terminology;
ie., “retail intelligence” or
“new business”’? To further
test the applicant’s listen-
ing skills, backtrack on a
previous statement that you
made and ask the person to
comment on it.

Fact Benefit

As the applicant discus-
ses his or her experiences,
is he or she positioning his
or her employment history
based on your needs or is
this person simply stating
fact after fact?

Objections

Try determining an appli-
cant’s ability to overcome
objections by taking his or
her experience and requir-
ing the exact opposite. Say
something like, “Your ex-
perience in radio is impres-
sive, but what I'm really
looking for is someone with
extensive manufacturer ex-
perience rather than agen-
cy-oriented sales.”

That’s where interviews
start to get scary. You’d be
amazed how many people
say, ‘“‘Oh well, things
change. Give me a call

 sales

General Interview Questions

fter det'ermining some of the applicant’s skills, you should complete the
first interview by asking some of these general interview questions:

* Would you please describe your outside
experience — even back to high
school or coliege?

¢ In this job (or jobs) did you have a ter-
ritory or list from which to work?

s What percentage of these accounts
were pre-established?

e What technigues did you use to create
new business?

e When selling this product (or products)
what type of objections did you face?

e How did you successfully overcome
them?

e What type of formal sales training have
you had?

e Have you ever participated in sports? If
s0, what position did you play? Do you recali
your won-lost record?

¢ Did any of the companies that you work-
ed for give out special awards? Have you
ever received any?

e What was your principal source of
spending money while in high school? What
about in college?

_® What's the next major purchase you have

- planned?

e What do you regard as your biggest
achievement? Your biggest failure?

¢ Say that you're on the phone selling and
the prospective client tells you that his
budget was spent for the next seven months.
What would you do?

¢ What about a client who told you he had
tried another station and it didn’t work? How
would you handle that?

¢ In the past, when you sighted a potential-
ly profitable account, but were unabile to ob-
tain an appointment, what did you do? On
which specific accounts did you use that (or
those) techniques?

* What closing techniques have you found
to be the most successful for you? How do
you use them?

® What new accounts have you sold in the
last 60 days?

* What do you expect to be earning at the
end of this year? What about in five years?

¢ Finally, what job have you heid that you
didn’t put on this resume? Would you tell me
about it?

when you need someone
with my experience”(!)

Can you imagine what
this person’s response
would be to the statement,
“I only need print”?

Closing
Does the applicant ask
you for the job?

Final Thoughts

Does the applicant have
success letters?

Does the applicant have
examples of unique or dif-
ficult sales that he or she
has handled?

Does the applicant have
copies of his or her billing
history?

Home Water Deliveries

Sales for services that deliver bottled water for both home and small
business use are growing at a substantial rate. Industry leaders expect
that within the next 10 years one out of every four households will be get-

ting their water delivered.

Selling Tip: The prime motivator for these water delivery companies
is leads by phone; they have a closing ratio of between 50 and 90% with
phone-ins. Once people sign up with a company they tend not only to
stay with it, but they also provide referrals.

Another helpful tack in positioning is that radio can provide these
companies with an “identity’” and an “image” as the list of companies
entering the water delivery field continues to grow. As one owner notes,

We're all selling the same thing

. water.”

Chris Beck

Consultant Chris Beck is cur-
rently VP/Sales for the Burbank,
CA-based Wally Clark Company.
His broadcast sales seminars
stress creating new dollars though
such nuts-and-bolts strategies as
telephone techniques, selling to
non-radio users, and manufacturer
selling. Beck's client roster in-
cludes Los Angeles outlets KIIS
and KTWV, as well as stations in
Chicago, Detroit, Dallas, Miami,
Kansas City, St. Louis, and other
markets.

If you have any questions you'd
like this section to address, write
to Beck at R&R, 1930 Century
Park West, Los Angeles, CA
90067, or call him at (818) 843-
0687

AUDIO BREAKTHROUGH

27th Dimension Inc. Proudly announces the release
of the World’s First Holophonic' SFX Library.
1001 Real Sounds Recorded and Mastered Digitally
Now Available on 10 Compact Disc
FOR YOUR FREE CD SAMPLE

Contact: 27th Dimensions, Inc.,

P.O. Box 1561 Jupiter, Florida 33468 Phone: 800/634-0091 or 305/746-2222

[HOLOPHONICS 15 A TRADEMARK OF ZUCCARELLI HOLOPHONICS, INC.)

www-americanradiohistorv-com
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Duke Ellington,

Don Giovanni
and Dow Jones.

©1987 Dow Jones Inc.

N ow there’s The Dow Jones Report for music
radio listeners.

Easy listening. Classical. Soft Rock. Whatever
your audience listens to, they'll now be able to
hear economic and financial news from the leader.
Available throughout the business day

The Dow Jones Report covers news as it hap-
pens. News on the economy, money matters,
consumer trends and the stock market.

It's an idea that music radio listeners enthusi-
astically respond to. In fact, a recent SRI survey
revealed that not only would listeners stay tuned
for economic and financial news, but some would
even tune in specifically for it.

That's important because by attracting an
audience of higher quality, you can attract adver-
tisers of higher quality Get all the facts by calling
Robert B. Rush at (212) 416-2381.

The Dow Jones Report.
The most exciting new sound on music radio.

Dow Jones Report
More than the averages

WWW.americanradiohistorv.com =
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¥ 4 N, Annay , / Ms. Management: Only 23% of the 7
= MA NA EM E N ' f companies started by women are out of /
1 = - . business after five years, a failure rate

OVERVIEW

S—

[ less thar half that of businesses overall.

Workplace Of The Future

11 Items To Make Our Jobs Easier

having a computerized office

system was a luxury. Now it’s
a necessity. Here’s a sneak pre-
view of the 11 high-tech items that
are most likely to become as com-
mon a part of the office landscape
as the automatic coffee machine in
the not-too-distant future:

e CD-ROM: These compact
discs can store more than 250,000
pages of prerecorded information
that can be accessed instantly on a
computer. Information stored on
these discs, however, cannot be
changed. One alternative to the
CD-ROM is the WORM (“write
one, read many”) disc, which re-
cords information but does not de-
lete it. An erasable CD that enables
the user to add and delete data is
also currently under development.

It wasn’t so very long ago that

s PORTABLE CELLULAR
PHONES: Slightly different from
those already used in cars, these
are newer, briefcase-sized models
designed with the executive in
mind. Also available are tiny wire-
less headsets for managers who
don’'t want to be tied to their
phones.

¢« ELECTRONIC MAIL: This
system enables a computer user to
call another terminal without the
need for a telephone modem. Per-
sonal computers will be able to

Cost Oanch "

If you've ever wondered who
picks up the tab for that “free”
lunch hour, the following figures
show what a paid lunch hour

costs an employer annually:

Employee Salary Annual Cost For
Per Hour One Employse
$3.35 $1708
$4.50 $2295
$5.50 $2805
$6.50 $3315
$7.50 $3825
$9.00 $4590

Source: Kronos Inc.

handle mail, photocopying, voice
transmission, and virtually any
other type of correspondence cur-
rently conducted over the tele-
phone.

* VOICE RECOGNITION: A
wide variety of office and house-
hold products — including phones,
security systems, appliances, and
toys — will be operated by voice
command. Nevertheless, sophisti-
cated word processors that take
dictation won’t be available to con-
sumers until the 1990s.

¢ OPTICAL CHARACTER REC-
OGNITION: These machines
“read” existing documents by
scanning them and transferring
the data into a computer. This in-
formation can then be retrieved
electronically, thus eliminating the
need to retype the document onto a
word processor.

¢ EXPERT SYSTEMS: A com-
puter software system which helps
non-experts make executive deci-
sions, such as approving loans or
managing production lines, by us-
ing experts’ knowledge program-
med into the software will become
more common within the next few
years.

e DEBIT CARDS: Already used
by retailers in parts of the US and
Europe, these cards automatically
debit a consumer’s bank account
after a purchase is made. In the fu-
ture, shoppers may use them in
place of credit cards or cash.

e SMART CARDS: These bank
credit cards contain an embedded
microchip that stores information
important to the user. Personal or
business information can be
stored, including the current bal-
ance in a checking or savings ac-
count, medical records, or tele-
phone numbers. VISA is currently
testing a version that will include a
small picture screen and 10-digit
keyboard on the back, allowing the
user to enter and view information.

« COMPOUND DOCUMENTS:
These computer documents com-
bine text, graphics, and sound, ena-
bling managers to create a docu-
ment that includes charts, verbal
comments, and detailed typewrit-
ten instructions in the same time
that it takes to write a simple
memo.

* SOFTWARE ASSISTANTS:
Software that is programmed to
automatically skim through data-
bases for information will enable
executives to sift through general
newspapers, industry trade
publications, or scientific reports
whenever necessary. Scanning
these databases for the latest de-
velopments will keep professionals
up to date with important develop-
ments without having to research
volumes of printed material.

e COMPUTERIZED MAPS:
Ideal for delivery services, these
electronic maps are displayed on a
small screen inside your vehicle.
Details of local streets and land-
marks can also be programmed to
appear, as well as the best route
from one location to the next. Some
first generation systems already
exist.

Check
Secondary
References First

f you're really serious about
Ichecking a job applicant’s ref-

erences, don’t just talk to that
person’s previous boss.

A recent issue of the Boston-
based INC publication notes that
some of the most revealing infor-
mation concerning an applicant’s
on-thesjob performance can be
gleaned from talking to that per-
son’s customers, suppliers, peers,
and subordinates.

put in long hours at the office,
many feel a good portion of that
time goes to waste. According
to a recent national survey of
upper echelon management,
these office activities are most-
frequently cited as
wasters:

Activity Percentage Who Feel

Meetings 15%
Incoming calls 11%
Paperwork 7%
Travel 6%

Gossiping 4%

L Source: University Of Tulsa, Oklahoma

Although a lot of executives

time-

It Wastes Time

Source: Management Recruiters
International

ternational Conference. Orange
County Convention Center. Or-
lando, FL.

® September 9-12 — Radio
‘87, sponsored by the NAB. An-
aheim Convention Center. Ana-
heim, CA.

® September 11 — 1987 MTV
Music Video Awards. Universal
Amphitheatre, Los Angeles, CA.
® September 12 — Academy
of Television Arts and Sciences
Non-Televised 39th Annual
Prime-Time Emmy Awards. Cre-
ative Arts Categories. Pasadena
Civic Auditorium. Pasadena,
CA.

® September 17-18 — 37th
Annual Fall Broadcast Symposi-
um sponsored by Institute of

Electrical and Electronics Engi- .

neers. Washington Hotel. Wash-
ington, OC.

® September 20 — Academy
of Television Arts and Sciences
39th Annual Emmy Awards.
Pasadena Civic Auditorium.
Pasadena, CA.

® September 20-22 — National
Religious Broadcasters Western
Chapter Meeting. Los Angeles
Airport Marriott. Los Angeles,
CA.

® September 1-4 — RTNDA In-

Number One
Career Killer:
Arrogance

ccording to the results of a

survey conducted by the

American Management
Association, the most-frequently
cited reason for an executive’s ca-
reer failure is arrogance.

The character trait found second
most-likely to sabotage an execu-
tive's career was a lack of sensitiv-
ity toward co-workers, followed (in
descending order) by misuse of
confidential information and ex-
cessive ambition.

Rounding out the top six were the
failure to delegate duties and culti-
vate an atmosphere of teamwork
— especially among the exec’s im-
mediate subordinates — and ineffi-
cient staffing.

® September 23-25 — National
Association of Black Owned
Broadcasters 11th Annual Fall
Broadcast Management Confer-
ence. Ramada Renaissance
Hotel. Washington DC.

® September 24-25 — National
Religious Broadcasters South-
ern Meeting. Hyatt Regency.
Memphis, TN.

® September 29 - October 1 —
Society of Broadcast Engineers
National Convention. St. Louis
Convention Center. St. Louis,
MO.

® September 30 — Internation-
al Radio & Television Society
Newsmaker Luncheon. Key-
note Speaker: FCC Chairman
Dennis Patrick. Waldorf-Astoria.
New York, NY.

® October 12 — CMA Awards.
Grand Ole Opry House. Nash-
ville, TN.

@ October 14-16 — National
Religious Broadcasters Mid-
western Chapter Meeting.
Pheasant Run Resort. St. Char-
les, IL.

® March 3-5, 1988 — R&R Con-
vention. Loews’ Anatole. Dallas,

™

~ YOU _
—CAN'T-
___WIN
_FLYING
—BY THE
_SEAT OF
—_YOUR
~ PANTS!-

Lee Bayley can help you
map out a plan to solve
your problems and
achieve your goals. . . in
the book and at the bank!

eLimited Number of Clients

sPersonal Attention

*Daily Contact

eFrequent Visits

eProven Positioning, Marketing, Music,
Promotion & Programming Techniques

oExpertise in All Formats

cAM & FM

«Strategy Based on Your Unique
Needs & Resources

www-americanradiohistorv-com

FREE OFFER
If you're serious about improving
your competitive position, call
Lee Bayley for a free, 30 minute,

no obligation consultation at
214-252-0099

LEE BAYLEY

BROADCAST CONSULTANT
214-252-0099
3401 N. Plantation Dr., Irving, TX 75062
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Please send [ cassette or [ compact disc.

money-back guarantee.

(] Yes, I want to hear a demo of the Digital Production System.

(] Yes, I'm interested in hearing more about the first digitally
recorded sound effects library on compact disc and your 10 day

TRADE IN YOUR
OLD PRODUGTION
MUSIG LIBRARY...

and trade up to all-new music on

Compact Disc!

Here’s FirstCom’s Digital Production System ... and there goes
your last excuse to hang onto that outdated analog library.

Now, for a limited time, you can get up to a $500 allowance on your

old library* when you trade up to the newest, finest library music on

compact disc.

» Lose those dusty stacks of wax. Trade in your old, worn-out LP library
and trade-up to the biggest variety of brand-new music on compact disc.

» More than a production library. More than a sound effects library.
DIGITAL is the first fotal production system on compact disc.

» All-new music and effects, all recorded and mastered exclusively for the
new technology of compact discs. DIGITAL's magical qualities will trans-
form your production and energize your on-air sound.

¢ You'll have over 2,000 tracks of awesome production power instantly at
your command. The technology of DIGITAL on compact disc is a serious
time-saver, thanks to instant access and retrieval at precise edit points.
Press a key and you're there in 2 seconds flat!

« Trade up to superior new technology that lets you produce in half the
time, with twice the production value. As of now, your existing LP
libraries are obsolete. So trade in . .. and trade up to FirstCom’s Digital
Production System.

Get your $500 allowance, and trade up to all-new music on compact disc. Call

now 1-800-858-8880, in Texas/Alaska call collect (214) 934-2222, or simply

fill out the coupon and mail to FirstCom Broadcast Services, 13747 Montfort
Drive, Suite 220, Dallas, TX 75240.

FIRSTCOM

NAME TITLE

COMPANY

ADDRESS

Hi

cIry STATE ZiP

TELEPHONE

-2 Py Sy Ty N W NI VWY YA 3 3 (RO s s

WAL ameaericanradiohistorvy. com e

PRODUCTION & SYSTEM®

;-amom. FirstCom/13747 Montfort Drive/Suite 220/Dallas, Texas 75240/Jun Long Companies, Inc.

*FirstCom represents that upon recept of the trade-in library, it will retire that trade-in library, and will not sell or license it to any other person.
It 15 understood that the purpose of allowing a trade-in on such library is to encourage the purchase of FirstCom’s library. Licensee represents
that the surrender of his old trade-in library does not violate any term of any agreement to which licensee is subrect.
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Coleman Research
1s One of Radios
Top Two Research
Companies because

We Develop |
Plans that Work

Jon Coleman, President Richard Harker, Vice President

For research to be meaningful it must be more than
gathering data — it must lead to an action plan.
Coleman Research is recognized as a research leader
because it offers action plans that work.

Coleman Research develops a strategy and lays out
a series of steps that turn research into action. The
Plan encompasses both marketing and programming
— developing a position for the station as well as
specific programming elements.

The Plan has worked for stations like KZZP-
Phoenix, WNSR- New York, KISS-San Antonio,
WCXR-Washington, D.C., and KBIG-Los Angeles.
And, The Plan can work for you. Call us for more
information.

COICman ReseafCh .. . a recognized leader

PO. Box 13829 e Research Triangle Park, NC 27709 ¢ (919) 790-0000
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Ballooning Business: US condom sales
have risen from $182 million in 1980 to
an estimated $406 million in 1987.

Airport Clubs Help Beat Fliers’ Stress

s any frequent air traveller

knows, layovers are second

only to takeoffs as the most
stressful part of flying, leaving
even the most seasoned veteran of
the skies adrift in a storm of thun-
dering foot traffic and rolling bag-
gage.

To combat this problem as well
as provide aid and comfort to the
frequent air traveller who makes
up the bread and butter of their
business, many airlines have cre-
ated ‘“‘travellers’ clubs.” These
sanctuaries are located at the air-
port and provide the weary trav-
eller with services ranging from
free coffee and tea to conference

Born To:

WTSJiCincinnati OM Chris
Roberts, wife Sara, daughter
Amy Elizabeth, July 17.

KNAX/Fresno PD Jim Mur-

i phy, wife Carol, daughter Ana-
¢ lise Noel, July 23

KNBR/San Francisco morn-

ing air personality Jack Dia-
£ mond, wife Pam, son lan An
+ drew, August 18
KKRD/Wichita Asst. PD/af-
* ternoon drive Lyman James,
& wife Zoe, son Zachary Kyle, Au-
& gust 23
; Tommy Boy Records CEO
Tom Silverman, record pro-
ducer Robin Halpin, daughter
Ella Teresa, August 24

John Ritter of J.L. Ritter Pro-
ductions (jingle producers),
wife Bobbie, daughter Lindsey
Marie, August 25

g
5
3
.
g
§
{
.
g:':
g

Marriages:

Westwood One Radio Net-
works VP/GM Thom Ferro to
Mari Hand, July 18
WQFM/Milwaukee morning [
air personality Perry Stone to
Jill Matter, July 25 B

$130

$65
$105
$100
$105
$150
$175

$75
$150
$175

) First't Year“

Annu;I

" Lifetime

USAir

$100

80  $1300
Limak N/A
. %80 $775
5100 $250

. $8BO $775
 $100 $1000
%5150 $1500
BTR $750
. 3150 $1500
575 $1975
875 $600

rooms that can be reserved for
meetings that would be otherwise
inconvenient.

Along with permitting greater
ease in flight changes, check-ins
and pickups of boarding passes,
these clubs feature such additional
amenities as bar service (at in-air
prices), a check-cashing service
(usually within $50 or $100 limits),
free local phone service, a message
service, a cloakroom for baggage,
and desk facilities. Members are
generally able to admit family and
guests as well.

Choosing which club to join may
simply be a matter of picking the
airline closest to your home base.
However, comparison shoppers
may first want to visit an airline’s
club on either a friend’s guest pass
or by asking if your particular
flight qualifies you for this
privilege.

When checking out the airline
club scene, try to scope the facility
during its peak times, usually
around the first and last flights of
the day, which coincide with most
clubs’ hours of operation.

Once you've decided, simply
phone the airline of your choice and
ask for an application. According
to a recent national survey con-
ducted by Runzheimer & Co, 20%
of the 136 corporations polled will

even pick up the tab for an em-
ployee who qualifies as a frequent

flyer.

SRR

Warnmg PCs
May Cause

A “Rash”’
Of Problems

s if there weren't enough
health hazards in the mod-
ern workplace, you can
now add another work-related con-
dition to the list: “computer rash.”

According to La Jolla, CA der-
matologist Dr. Howard Milstein,
people who use Video Display Ter-
minals without electronic shields
run a high risk of contracting
“VDT Dermatitis.” This is caused
by a build-up of static electricity on
the VDT screen, which can “zap”
the PC user.

The rash usually appears on the
face and hands and can be effec-
tively treated with the application
of cortisone cream.

However, PC users who already
have sensitive skin can find some
preventative measures on almost
any retailer’s shelf. Milstein
claims that simply applying a sun
screen or foundation makeup will
help block out the rash-producing
rays.

Source: Interstate Securities Inc

When purchasing radios, tape

between $90 and $179,.
Here's how consumer purchas-
ing patterns break out, accord-
Ing to price range and percent-

age of the total auto audio mar-

ket

Percentage of |

Price Range Total Purchases
Under $50 5.9
$50-$89 9.3
$90-$129 3r.8
$130-$179 259
$180-$249 12.3
$250-$349 8.7
$350 + 3.3

Source: Dealerscope Merchandising
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decks, and CD players to be us-
ed in cars, most Americans pay &

Used Cars:
Everything Old
Is New Again

hinking of buying a car? Not

all car lots are filled with

potential buyers of new lux-
ury sedans or the latest imports.

According to the Hertz Corpora-
tion, Americans bought 16.5 million
used cars last year — an increase
of almost 4% over 1985 figures —
and a large number (45% ) of those
cars were purchased at a new-car
dealer’s used-car lot.

The average used car is four-
and-a-half years old and has been
driven 41,140 miles. By the time it’s
ready for the junkyard, the car will
have been driven another five-and-
a-half years, for a total of about
106,600 miles.

fthough' doctors st have not found a cure for the common cold,
mwmwﬂlsnmmaﬂemmmhmamﬁmmm
reduces cold and hay fever symphoms,
Demmdhfﬂohnﬂﬂfluﬂrfmm&&wm GT-bmed#m
Response Systems Inc. ﬂme'!.ﬂrﬂmr’}aolmMaMhﬁ‘d’w
When pligged into any standard wall unif, the machine heats air o 120
mam.mummmmwmmammersm kiling Rieat-
sersitive viruses. Antiseptics and decongestants can also be added to
kmmcmdwmmmmmmﬁmas
In addilon, at least one Ardington Helghts, IL physician is using the
“Viralizer” to freal other virus-caused conditions. Dr. Allan Aven reports
“dramalic” success in using the units hot bliasts to zap herpes sores and

warts o remission.

While the FDA has approved the device, fedaral reguiations pronibit
ihe company from advertising the $35 nasal blaster as & cold “cure.”
However, clinical trial results show the “Virdfzer” s B0% effective in
minimizing cold symptoms and shorening the durstion of & cold.

NEW AGE-CONTEMPORARY-SOFT JAZL.

WE PROVED IT WORKS.

Five years ago we infroduced the format now called “New Age Contemporary”
by the national media. And we atftracted the younger, up-scale listeners that

advertisers want fo reach.

A noted programming consultant
said recently in Playboy Magazine that
modern jazz and New Age music will
soon be one of three dominant formats in radio.
It can now be yours exclusively in your market 24-
hours a day via satellite for less than the cost of
a single, full-time employee. Call toll-free for more
information. Phone number:

1-800-367-2811

winnn-americanradiohistory com
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OVERVIEW

Global Radio Coming
From Deep “NDXE”’

3 Million Watts; 40 Million Listeners

he first worldwide, com-

mercial, high-frequency ra-

dio station is expected to be-
gin transmitting stereo program-
ming to an estimated 40 million lis-
teners this fall.

Broadcasting 24 hours daily from
its base in Opelika, AL, “NDXE”
will beam three million watts on
the international shortwave band.
With the help of a device known as
a “rotatable log periodic antenna,”

New Firm Enters

it will be able to provide a con-
tinuous, reliable signal around the
globe.

Programming on the privately-
owned station will be eclectic: big
band and rock music, sports, politi-
cal and financial news, travel fea-
tures, old radio shows, talk shows,
and more. For more information
and a program schedule, contact
Dickson Norman at (800) USA-
NDXE.

..........

Radio Research Field

new, full-service radio
market research firm is

now operating out of St.
Louis, MO. Marketing Horizons
Inc. will handle general areas of re-
search, including image and per-
ceptual studies, outcall and audi-
torium testing, sales enhancers,
advertising evaluation, music
analysis, and more.

Marketing Horizons is headed by
Earl Sims, who has a doctoral
degree in marketing; Robert Jas-
per, a market research veteran;
and Sue Jackson, a former associ-
ate of Bob Hattrick Communica-
tions. For further informaton, con-
tact Marketing Horizons at (314)
432-1957.

] cartons.

Transparent Proof: A strip that changes

from blue-green to transparent when
tampered with has been developed for
use on bottle caps and tuck-in flaps on

Source: PA Technology/Princeton, NJ

IBM-COMPATIBLE FLOPPY INCLUDED

Combination Computer
Magazine/Disc Debuts

aginmng this month, Com-
B‘nuta!% PC  magazine for
rIBM PCs and compatbles
will enable those who own these
tvpes of computers to enjoy the
software spotfighted Inside each
isgue while theyre reading about
it.
‘While other fioppy disc/maga-
Zing combinations have appedred

in the past, this ti-manthiy offering .

is the first of its type for the IBM

system. : B |
- The fioppy disc debuting in the

magazine’s September issue al-

lpws users. to. play Laser Chess,

install an electronic rotepad in-

their PO's memory; use a business
calculator, provide disc backup,
anst more, Each software gedgram
contained on e dise s covered
within. the magazine's oditioral
pages as welk ;

RADIO EXPENDITURE REPORTS INC.

740 West Boston Post Road » Mamaroneck, NY. 10543 - (914) 381-6277

THE INDUSTRY SOURCE

National Spot Radio Expenditures

Market By Market
Account By Account

There is but one source for comprehensive,
detailed advertising expenditure information

in National Spot Radio. . .

For information as to how we can serve your needs,
call account executive Jane Zack at 914-381-6277.

www americanradiohistorv com

PC magazine i

TETER T AND SRR TIBLES

. ]

The. magazine & pricad &t
$12.95 per Issue. one-year sub-
scripions - are $58.85  Contact
Computa!l Publications  Inc. at
(919} 275-0803

Increase Your
Newsroom
Computer’s
Power

he latest computerized

newsroom starter kit from

Scottsdale, AZ-based Media
Computing features a Tandon
“PCA-20,” an AT-style computer
that processes informtion at eight
times the speed of a typical PC.

This increase in capability
comes at mo increase in price,
which remains the same ($4995) as
it was when the kit was introduced
two years ago. Along with the AT-
style computer, the package in-
cludes software, maintenance
agreement, printer and accessory
kit.

For more information, contact
Media Computing at 13951 N. Scott-
sdale Rd., Suite 222, Scottsdale, AZ
85260.

AM-FM Tuner Provides
Peak Performance

radio tuner that provides

listeners with optimum re-

ception of either FM stereo
or AM stations is now available to
stations and audiophiles.

Newton, MA-based dbx offers
the “TX1,” a high-performance
unit that not only incorporates
automatic circuits for reducing
noise from weak FM stations, but
also brings improved frequency
response to AM programs.

Slavedrivin’

In order to improve reception of
FM outlets that face strong in-
terference from nearby stations,
the “TX1” automatically selects a
narrower IF bandwith for greater
selectivity and better adjacent-
channel rejection.

AM reception is similarly im-
proved due to the unit’s ability to
provide a response greater than
5000 Hz. For more information,
contact dbx at (212) 661-5300.

In Synchronicity

clock: available from Kinemetrics/Trus Time can simultane-

WHEH- fitted with: tha new “Universal Clock Drivier” opfion. any

ously drive any nuemier of remote clocks, even it the latter

aren't made by the Santa Rosa, CA-based company.
I the western hemisphare, these remote clocks wilt dispiay time di-
rectly fraceable to tha National Bureau of Standards. In Europe, the time
wifl-be directly fraceable to standards from England (NPL) or Germany

{(PTE).

For further information, contact Kinemetrics/True Time at {707)

528-1230.
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MARY ESTES

$60,000 GENERATED IN ONE QUARTER AND
LISTENERS CAN'T GET ENOUGH!

GIANT BOOM BOX
TAKES RADIO BY STORM

In February of this year the Giant Boom Box was introduced to the radio industry.
Today, only seven months later, the Giant Boom Box is one of the industry’s big success
stories, having been sold to more than eighty stations nationwide. Why the success? The
Giant Boom Box is that magical product that achieves high impact for the programming
department and increased revenue for the sales department. Rarely can a radio promo-

tion tool do both.

In Dallas, Y95 program director
Buzz Bennett recognized the value
immediately and was the second
station in the country to purchase a
unit. ““In thirty years of radio, I've
never seen a more effective promo-
tion tool,” said Bennett. ‘“The bot-
tom line is . . . it really works. It
draws a crowd no matter where we
go. Even when we pull into a gas
station. I've never seen anything
get this much attention.”

A

Buzz Beﬁnett- Y95/Dallas

Unlike the inflatable boom
boxes, the Giant Boom Box is as
practical as it is attention getting.
Constructed of molded high stress
fiberglass, the box has a roomy
and climate controlled 5x7 foot in-
terior studio space that can be used
for remotes and a myriad of pro-
motions.

Jim Marchyshyn, director of
marketing and promotions at Em-
mis’ KSHE in St. Louis said their
boom box made an ideal autograph
booth at a recent Charlie Daniels
concert. ‘‘It was great. Charlie was
in a booth with our logo all over it.
The crowd could come up to the
window for autographs, yet he was
comfortable and well protected. At
the same time, we had our station
blasting, promoting our image all
over the county fair.”

Marchyshyn said they are no
longer at the mercy of the weather.
“In the winter we can still do lots of
outdoor events like the Busch City
ski fest. We can also use it in the
malls, the rod and custom show
and all those events that come
around when the weather is cold.
Plus, if KSHE is obligated to do
something outside for a client, the
station can still show up even when
the weather doesn't cooperate.
There is nothing worse than ex-
plaining to a client than the promo-

tion he paid for won’t go on because
the weather isn't just right,” said
Marchyshyn.

The practicality goes beyond the
station’s ability to use the unit all
year round. Steve Butler, Presi-
dent of Giant Boom Box Industries
explains, “You can mount your
equipment in the unit and leave it
set up.” Butler continued, “The
jocks and engineers don’t have to
hassle with running wires, carry-
ing equipment and all the standard
procedures. You just pull the unit
up and plug it in. You're opera-
tional within minutes.”

o

Jim Marchyshyn-KSHE/St. Louis

Butler said many stations equip
their boom boxes with a generator
so there’s no need to plug the unit
in, a handy feature for outdoor pro-
motions. ‘“Your personnel can ac-
tually drive to promotions while
the station is blasting from the
speakers,” Butler noted.

Another reason for the success of
the Giant Boom Box is its massive
size, a towering 12 feet high and 20
feet long. With its telescoping ban-
ner poles, the box height extends to
18 feet. “It dominates every event
we attend,” said Zemira Jones,
General Sales Manager of DJ-100
in Washington, D.C.

“We recently did a joint ‘Walk
Away From Drugs’ promotion
along with several stations in town.
When we showed up, boom box
blasting, it became our event,”
said Jones. ‘“Our competition pack-
ed up and left. Now, if our com-
petitors know the boom box is go-
ing to be present at an event, they
don’t show. It's the best, most ef-
fective way to recreate the excite-
ment of your station on location.”

New World Communications
President Jerry Clifton, who has
boom boxes at several of his client
stations, calls them head-turners.

“The Giant Boom Box causes peo-
ple to talk about your station . . .
not just listen to it.”

KSHE’s Marchyshyn concurs.
“It’s like being the kid who has the
hottest car on the streets . .. you
stand out and get a lot of recogni-
tion. It separates you from anyone
else. When all the stations are play-
ing close to the same tunes, you
have to find ways to stand out and
be remembered. The boom box
does that.”

Buzz Bennett says, “It’s like a hit
record. People really do like it. It
works like magic . . . it makes peo-
ple talk about us. It’s a showpiece.”

Increasing station revenue is
another reason stations give for the
fascination with the boom box.
Because of the unit’s design, spon-
sorship signage is possible without
being intrusive. The majority of

the stations involved have had the,

Steve Butler,Pres./
Giant Boom Box Industries

entire cost of the unit paid for by
image-conscious advertisers like
Coke, Pepsi, McDonalds, Dr. Pep-
per, Budweiser and others. The
boom box’s ability to generate
additional dollars for remotes and
appearances appeals to Dallas’
Y95. The station paid for the unit in
the first 30 days they had it. Accor-
ding to Bennett, this was all new
found money. “Clients love it. It’s
one of our best sales tools. Car
dealers all want it. Once one signed
up, they all had to have it,”” he em-
phasized.

At Washington’s DJ-100, Zemira
Jones decided to offer quarterly
sponsorships. As Jones was
presenting the plan to Church’s
Fried Chicken, trying to sign the
enthusiastic yet reluctant client,
the box pulled up in front of the sta-
tion. “Once they saw it, they
couldn’t sign fast enough,” he said.
“We got 70% of their radio budget
and $60,000 for one quarter . . . all
because of the beom box. We would

|ADVERTISEMENT]
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The WABB Giant Boom Box sports various options, Including banner,

backlit logo, LED programmable sign, on-air sign and video mongor.
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EZ-104/Richmond introduced the Giant Boom Box at a recent summer pic-

have only received a fraction of the
budget otherwise.”

Because of sponsorships and ad-
ditional revenues, the Giant Boom
Box is affordable in all size
markets, according to boom box of-
ficials. The company touts sales in
major markets as well as smaller
markets such as Glen Falls, NY,
population 25,000. In Mobile,
WABB owner Bernie Dittman said,
“Even in the 86th market it pays
for itself. It's a great excuse to
charge more, and the boom box
opens the door. It shows the client
you're doing something more to
draw traffic.”

Bruce Beasley, VP/GM of
K-Rock in Ft. Myers, FL said
“We'll see a 30% price increase as a
direct result of the Boom Box. It
lets advertisers know we are
serious!”’

Because of the market exclusive,
the Giant Boom Box has been sell-
ing fast, said company officials.

Zemira Jones-
DJ 100/ Washington, DC

“We get calls every day from sta-
tions who saw the advertisements
three months ago and finally decid-
ed to do something about it . . . only
to find out a competitor has
scooped them,” said Butler.

In Houston, a competitor of
Power 104 decided to make their
own boom box from a utility
trailer. Butler relates, ““After spen-
ding thousands of dollars on the
project, the station scrapped it
because it couldn’t compare in ap-
pearance.”’

The mad rush to get the boom
box is easy for Bruce Beasley to ex-
plain. He says, “My competitor
called to buy the box and found out

warr=amereanrtadiohisterns-ecom

I had bought it. If the roles had
been reversed, I would nave felt
like I'd been kicked in the gut. This
is something you don’t want a com-
petitor to have.”

Steve Butler tells of an incident
before a recent Monkees concert
and explains how a station without
the boom box got burmed. One
Mobile station was in froat of the
concert hall with their Coke video
van. Moments later, WAEB drove
up with the Pepsi sponsored Giant
Boom Box blasting.

WAAB’s Dittman elaborated.
“The box was like a magnet, the
crowd left our competitor and
came to us. It's a phenomenon. It
blasted our competition! They
were so overwhelmed and embar-
rassed that they closed the video
van and left. The next day Coke
called and wanted to know why
they hadn’t been given a chance to
sponsor the boom box ... I
reminded them that we had in fact
come to them first and they turned
it down.”

Jerry Clifton, Pres./
New World Communications
Developed by radio entrepreneur
B. Eric Rhoads, the Giant Boom
Box has been sold primarily to
CHR, AOR and URBAN stations,
however several country, soft rock
and AC formats have also pur-
chased the units. The North Palm
Beach company anticipates wrap-
ping up the top 300 markets late
this year, and based on the
response I have no doubt it will
happen. They can be reached at
(305) 626-3774.
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Grown Up Wrong: For the first time
since 1985, adults over 25 outspent
teens at record stores, forking over $2.2

billion, or 51% of all sales.

R&R CD SURVEY RESULTS

60% Of Radio Pros Purchase CDs

recent poll of R&R report-

ers found that 60% of the ra-

dio professionals surveyed
said they purchase CDs for their
personal enjoyment.

In addition, 82% of those polled
said they used CD players on-air,
and 77% said they used CD players
in their stations’ production rooms.
Another 62% — respondents could

“BadJ, “
Tops TV

Time Slot

onday night Michael

Jackson not only proved

himself to be more elfin
than “Alf” but also badder than the
Chi-town Bears. In the overnight
Nielsen ratings for the 15 markets
available, the world premiere of
Jackson’s half-hour “Bad” video
showcase averaged an 189 com-
pared to the alien puppet’s 12.6 and
the Chicago Bears-St. Louis Card-
inals pre-season pigskin contest’s
15.6.

In markets as diverse as New
York, Detroit, Philadelphia, Atlan-
ta, and Washington, DC, Jackson
pulled shares of 35 or better, trail-
ing in the overall ratings only in St.
Louis, Denver, Seattle and — not
surprisingly — Chicago. For a
more detailed look at how good
“Bad” did, check out the adjacent

-

WEEKEND BOX OFFICE
AUGUST 28-30

1 Stakeout (Buena Vista)$4.7
2 No Way Out(Orion) $3.8
3 Dirty Dancing $3.7
(Vestron)
4 Fourth Protocol
(Lorimar)*®
5 Hamburger Hill
(Paramount)*
6 The Big Easy
(Columbia)
7 Can’t Buy Me Love
(Buena Vista)
8 La Bamba (Columbia) $2.6
9 House II: The Second$2.57
Story (New World)*
10 Born In East L.A.
(Universal)
* First week In release
All figures in millions
Source: Exhibitor Relations Co.
COMING ATTRACTIONS
No national releases this week-
end; visit your local record store
instead.

$3.6
$3.4
$3.0

$2.7

$2.47

check more than one category —
claimed they used CD players in
their homes, while 45% said they
used CD players in their stations’
studios, and 40% said they used CD
players in their offices.

When it came to personal usage,
Sony was the favorite brand of CD
player for 29% of the radio profes-

sionals surveyed. Technics placed
second with 13% of the respon-
dents.

In the studio, Technics CD play-
ers took the top spot among 25% of
those surveyed, while Sony’s units
came in second with 18%. Denon
placed third with 4% of the respon-
dents.

Michae! Monday Night
Jackson Al Footbali*
(CBS) (NBC}) (ABC)
New York 21.1 (rating) 14.5 9.0
35 (share) 24 14
Chicago 141 : 9.0 418
22 14 59
Los Angeles 15.8 14.3 12.8
23 21 24
Dalias/Ft. Worth . 15.0 27 18.4
27 23 31
Washington, DC 233 10.3 15.6
M 38 17 26
Houston 18.7 14.3 15.2
30 23 23
Mlami/ 19.2 11.7 15.8
Ft. Lauderdale 31 19 25
Denver 12.8 11.0 226
23 20 39
San Franciscol 17.5 9.6 144
Oakland 29 16 29
Atlanta 241 16.8 12.9
L. 36 25 20
Hartford/New Haven 181 10.5 7.9
30 18 13
Seattle/Tacoma i7.3 10.3 174
- 29 17 30
Philadelphia 228 15.5 16.3
35 24 26
Boston 18.0 13.6 1.4
29 22 2
Detroit 23.7 16.3 12.5
40 27 20
* ABG Monday Night Footbal/Pre-Season/Chicago Bears vs. St Louis Cardinais: numbers fo”
ABC cover the entire 8-1 tpm prime time block due to scheduting of the footbalt game.
All numbers are in percentages.
Rating = % of the reporting TV households whose viewing is being automatically recorded
during that time period {broken down into demographic areas)
Share = Actual % of households using their TV during this time period

TOP TEN SHOWS
AUGUST 24-30
1 The Cosby Show
2 The Art Of Being Nick
3 Cheers
4 Night Court
5 Growing Pains
6 60 Minutes
7 Moonlighting
8 Designing Women
9 20/20
10 Newhart

THE BOTTOM FIVE

67 The Tracey Ullman Show
67 Werewolf
69 The New Adventures Of
Beans Baxter (Special)
69 Duet
71 Karen's Song
Source: Nielsen Media Research

All show times are EDT/PDT; subtract
one hour for CDT. Check listings for show-
ings in the Mountain Time Zone. All listngs
subject to change.

Chet 'n Frets

e Cinemax will premiere
“Chet Atkins — Certified Guitar
Player” Sunday, September 6 at
10pm. The hour-long show is
another segment in the cable
station's “Cinemax Sessions”
series. Performing alonside At-
kins will be the Everly Brothers,
Mark Knopfler, and ex-Doobie
Brother Michael McDonald,
while country artists Emmylou
Harris, Waylon Jennings, and
Willie Nelson stop by to pick’'n’
grin as well.

Pack Your Bags.

IDB is giving away a FREE Hawaii remote!

Register at IDB booth #255 (Radio '87). Winner will be announced—
10:00 pm-at the IDB / TRANSTAR FLASH CADILLAC PARTY
Marriott Ballroom—Friday; September 11

Source: USA Today

MUSIC & MOVIES

CURRENT
® DIRTY DANCING (RCA)
Featured Artists: Blow Monkeys, Tom Johnston, Zappacosta
® THE BIG EASY (Antilles)
Single: ko lko/Dixie Cups
Other Featured Artists:
Professor Longhair
Wild Tchoupitoulas
Buckwheat Zydeco
Aaron Neville
Dennis Quaid
Beausoleil
Swan Silvertones
Zachary Richard
Terrence Simien &
Mallet Playboys
®CAN’'T BUY ME LOVE
SiAgles: Living In A Box/Living
In A Box (Chrysalis)
One Lover At A Time/
Atlantic Starr (WB]
(No Soundtrack; Available On Artists’ Albums)
® LA BAMBA (Slash/WB)
Singles: La Bamba/l.os Lobos
Come On Let's Go/Los Lobos

NUBIS FROK nlu(raxsry LI S TR

DOREGUES]

Other Featured Artists: Brian Setzer, Marshall Crenshaw, Bo Diddley

® THE LIVING DAYLIGHTS (WB)
Single: If There Was A Man/Pretenders
® THE LOST BOYS (Atlantic)
Singles: Good Times/INXS & Jimmy Barnes
Lost In The Shadows/Lou Gramm
Other Featured Artists: Echo & Bunnymen, Roger Daltrey
® THE DISORDERLIES (Tin Pan Apple/PG)
Single: | Heard A Rumor/Bananarama (London/PG)
Other Featured Artists: Bon Jovi, Gwen Guthrie
® SUMMER SCHOOL (Chrysalis)
Single: I'm Supposed To Have Sex With You/Tonio K.
Other Featured Artists: Fabulous Thunderbirds, Danny Elfman
® FULL METAL JACKET (WB)
Featured Artists: Sam The Sham & Pharoahs, Nancy Sinatra
®BACK TO THE BEACH (Columbia)
Single: Pipeline/Stevie Ray Vaughan & Dick Dale
Other Featured Artists: Dave Edmunds, Eddie Money
® BEVERLY HILLS COP Il (MCA)
Singles: | Want Your Sex/George Michael
Be There/Pointer Sisters
Love/Hate/Pebbles
Better Way/James Ingram
In Deep/Charlie Sexton
Other Featured Artists: Corey Hart, Bob Seger, Jets
®DRAGNET (MCA)
Single: Helplessly In Love/New Edition
Other Featured Artists: Peter Aykroyd & Pat Thrall, Patti Labelle
® WHO'S THAT GIRL (Sire/WB)
Singles: Who's That Girl/Madonna
Causing A Commotion/Madonna
Other Featured Artists: Scritti Politti, Coati Mundi, Club Nouveau
® REVENGE OF THE NERDS I
Single: Back To Paradise/38 Special (A&M)
(No Soundtrack Available)

UPCOMING
@ HE’S MY GIRL

Single: He's My Girl/David Hallyday (Scotti Bros./Epic)
(No Soundtrack Available)
® GHOULIES 1l
Single: Scream Until You Like It/W.A.S.P. (Capitol)
(No Soundtrack Available)
® BIG TOWN (Atlantic)
Featured Artists: Little Willie John, Ronnie Self, Bobby Darin
® PRINCESS BRIDE (WB)
Single: Storybook Love/Mark Knopfler & Willy DeVille
O FIRE AND ICE (MCA)
Featured Artists: Gary Wright, John Denver, Marietta
® IN THE MOOD (Atlantic)
Featured Artists: Jennifer Holiday, Beverly D’Angelo
® WHEN THE WIND BLOWS (Virgin)
Featured Artists: David Bowi

Wat

1DB COMMUNICATIONS

I GROUR INC.

10525 W. WASHINGTON BL., CULVER CITY, CA 90232 213-870-9000
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Production Trax On Compact Disc
Updates
Catalog On Floppy Disk
Sound Effects Available
Digital Director Brought To You By

= = ;
1V Ta¥ g
.

N E\X/' Random Select Digital Music Formats On 8mm Cassette
s From Media General. System Deslgn By Systemation.

See Us At The Anaheim Hilton And Booth 519
Or Contact Carl Reynolds And Dick Denham, 901 320-4301.
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NEWSBREAKERS

Edited by Jim Dawson

Radio

® CHUCK POET has been named GM
at KQDS/Duluth. He replaces STEVE
JAMES, who goes to crosstown
KDAL as Sales Manager. Poet was
previously GM at WKLT/Kalkaska, M.
® JOE SHAMWELL has been ap-
pointed GM at WEAS-AM & FM/Sa-
vannah, GA. He was previously GM at
WACR-AM & FM/Columbus, MS.

4
be

Joe Shamwell Linda Boysen

® REGGIE JORDAN has been named
GM at KKQV/Wichita Falls, TX and VP
of RadioSunGroup of Texas, Inc., a
subsidiary of parent Sungroup, Inc.
Jordan was previously VP/Radio at
Bahakel Communications.

® LINDA BOYSEN has been upped to
GM at KQEU/Olympia, WA. She join-
ed the station in 1983 as an AE and
was promoted to Sales Manager last
year

® JAY CORBIN has been named Sta-
tion Manager at KNCN/Corpus Christi,
TX. He formerly held the same post at
KEMM/Greenville, TX. Corbin re-
places BILL LUZMORE, who is now
GM at KIZN/Boise.

® KIRK JACKSON has been upped to
Station Manager at WIPS & WXTY/Ti-
conderoga, NY. He was previously
GSM.

® STEWART EDWARDS has been
named President/GM at WODY/Bas-
sett, VA. He was previously with the
Mutual Broadcasting System.

Also at the station, TERRY LOWE-
EDWARDS has been named VP/Di-
rector of News and Community Af-
fairs. She was previously a correspon-
dent for several news organizations.

® LARRY WILSON has been ap-
pointed GSM at KLEO & KZSN/Wichi-
ta. He was previously GM of the
Arkansas Radio Network and KARN/
Little Rock.

®BILL SALVO has been upped to
LSM at WEJZ/Jacksonville, FL. He
joined the station earfier this year from
WMMS/Cleveland.

® JEFF MCKAY has joined WNNJ &
WIXL/Newton, NJ as ND. He previ-
ously held the same position at
WWGS & WSGY/Tifton, GA, and was
also on staff at the Georgia News Net-
work.

ON THE ROAD?

Transmit Your Live Remote

Right Back To Your Doorstep

No matter where the action ts, NPR
Satelite Services can fransmit your
remote broadcast fight back fo your
taciity. As broadcasters, we understand
the need for audio qualily and systern

Michael Hughes  Bert Gould

® MICHAEL HUGHES has joined
WRDU/Raleigh as PD. The former
WIOT/Toledo PD was Manager/Pro-
gram Administration at NBC Radio
Entertainment and the Source for the
past year.

® BERT GOULD has been named
Director/Promotion for WCBS/New
York. He was previously Manager/
Marketing Programs at Showtime/The
Movie Channel.

® BARBARA MCLEAN has joined
KNX/Los Angeles as Manager/Finan-
cial Administration. She was formerly
Manager/Advertising Analysis at CBS
Entertainment Division, which she
joined in 1979.

® FRANK FOTI has been named to
the new position of Field Super-
visor/Corporate Engineering at Malrite
Communications Group. He was for-
merly Chief Engineer at Malrite's
WHTZ/New York.

and we have transmifted programs rom

such excifing sttes as London, Budapest,

NATIONAL PUBLIC RADIO

Satellite Services
2025 M Street. NW Washington. DC 20036

Moscow, the Super Bowt, the Mardi Gras,
Afiantic City, and Hoflywood.

So tink up with NFR fos disiibutionan |
SATCOM 1R, od hot netwaiiing. ultime

wWww.americanradiohistorv.com

" A Records

® LARRY STESSEL has been ap-
pointed VP/Product Marketing, West
Coast at E/P/A. He's been Direc-
tor/Merchandising, West Coast, since
1979.

® YVONNE ERICSON has been ap-
pointed Director/Media, SUSAN
DEMPSEY has been named Director/
Media-Broadcast, and KAREN
JACOB has been appointed Associ-
ate Director/Print Media at CBS Rec-
ords. Ericson joined the label in 1972
and was Media Director/Print & TV
since 1978. Dempsey, most recently
Associate Director/Media-Broadcast,
joined CBS in 1974. Jacob, a six-year
label vet, was previously Branch Ad-
ministrator/Midwest.

In other label news, JAMES COX
has been appointed VP/Finance, CBS
Records Operations. He comes to the
label from ITT Corp., where he was
Group Comptrolier/ITT Telecom Prod-
ucts.

Barbara MclLean Tony Franceschelli
® ANDREW FUHRMANN has been
appointed Director/A&R, East Coast
at Epic/Portrait Records. He had been
Director/A&R at Arista since last year.

® THERESA CHAMBERS has joined
the Relativity Labels Group as Direc-
tor/A&R. She previously coordinated
showcases for the New Music Semi-
nar and was a club booking agent.

Also at Relativity, CARI GENGO has
joined as Director/National Publicity.
She was previously an AE at Jacksina
Co., an entertainment PR firm.

® MARGARET JOHNSON has joined
Famous Music Corp. as Controlier.
She was previously Controller/Cor-
porate Officer at Audio Fidelity.

® PAUL BROWN has been named
Assoc. Director/Album Promotion at
Virgin, based in New York. He was
Northeast Director/Promotion & Sales
at IRS Records.

Concurrently, STEVE ZAP has
been appointed National Director/AC
Promotion, based in Los Angeles. He
was Dance Music Editor and Music
Video Editor at Cash Box.

Also, TOM JODKA and BOB
MYERS have been named Regional
Promotion Managers at Virgin. Jodka
will cover the New England market,
based in Boston; he held a similar post
for EMI America. Myers will cover the
Pacific Northwest out of Seattle; he
was Manager/National Singles Promo-
tion at EMI America.

® DEBORAH LEWOW has been ap-
pointed Manager/National Radio Pro-
motion at GRP Records. She was
Director of Jazz/New Age Promotion
for Passport Jazz and the PARAS
Group.

Concurrently at GRP, CAREN
SCHUERLEIN has been named Direc-
tor/Advertising, moving from a similar
post at PolyGram. And ERICA LIN-
DERHOLM has been appointed Na-
tional Promotion Coordinator, joining
from RCA's promotion department.

=
Vivian Scott Barry Roberts

® DARYL BOOTH has been promoted
to Director/Sales for RCA Records,
based in New York. Most recently
Cleveland Branch Manager, he's been
with the company since 1979.

® VIVIAN SCOTT has been named
Manager/Urban Music at PolyGram
Records. She was previously Mem-
bership Representative at ASCAP.
®BARRY ROBERTS has joined the
Black Music Marketing And Promotion
team at Elektra. He joined WEA in
1979 as a Field Merchandiser, and
was most recently a sales rep in
WEA'’s New York office.

Industry

® TONY FRANCESCHELLI has been
named Director/Marketing at Broad-
casting Unlimited. The 15-year radio
vet was formerly Sr. AE at WVBF/Bos-
ton.

® ROBERT MCKEE JR., President of
WPRW/Manassas, VA, has been nam-
ed President of Associated Press
Broadcasters Inc. He succeeds ROB-
ERT MORSE, who resigned to become
VP/GM at KTTV-TV/Los Angeles. APB
is composed of all radio and TV mem-
bers of AP.

R 4 ;

tinda Blum Marla McNally
®LINDA BLUM has been named
VP/Creative for Chappell/intersong
Music Group USA, and MARLA Mc-
NALLY has been appointed VP/Talent
Acquisition for Chappell and Intersong
International USA. McNally was pro-
moted from Director/Talent Acquisi-
tion; Blum advanced from Direc-
tor/Professional Activities US. Both
are based in Los Angeles.

PROS ON THE
LOOSE

Steve Avery — PM Drive/MD WOOJ-
FM/Ft. Myers, FL (813) 574-4092

John Bradley — AM Drive KRQ/Tuc-
son (602) 623-2192

Roberta Gale — AM Drive KRQ/Tuc-
son (602) 881-4740

Nick Harper — Middays KRE &
KBLX/San Francisco (415) 881-5426

Duff Lindsey — PD WHQT/Miami
(305) 866-0561

Jack Mindy — PM Drive WBEN/Buf-
falo (716) 689-2116

Jordan Myriah — AM Drive/News
KFMY/Salt Lake City (603) 390-6119
or (503) 267-7770

Ray Randall — PD KEBC/Oklahoma
City (405) 721-3964

CHANGES

Lonnie Pleasants has been ap-
pointed Sales Rep/Los Angeles at
WEA.
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The New Single
Produced by Steve Berlin
From the hit album La Bamba

WAVA add 30
Z93 add
WNVZ add
WMMS add
WCZY add
WERZ add 34
WPST add
WBBQ add

From The #1 Album In Billboard

KEZB add
KBFM add
Z104 add
WZOK add
KMGX add 36
WFBG add 34
WWEFX add 37
WQCM add

“COME ON, LET'S GO”

WTHT add
WJAD add
WPFM add
WCIL add
WSPT add
KFMW add
KOZE add
SLY 96 add

www-americanradiohistorv.com
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“I1DON'T THINK

THAT MAN SHOULD
SLEEP ALONE"

OVER 80 CHR STATIONS

NOW REPORTING

P-1 POWER PLAY AT:

WMJQ WCAU
PRO-FM KRBE
293 WNCI
WGH WCzY
WXKS  WHYT
CKOI KCPX URBAN CONTEMPORARY

KATD -

77/10 - 85%
CONVERSION FACTOR
+28

Sifinmer

#1 MOST ADDED AC
23/15 - 26%

OVER 90 CHR
STATIONS STRONG --
INCLUDING 21 P-1s

ONE OF THE
MOST ACTIVE
IN THE COUNTRY!

THESE MOVES ARE THE PROOF:

WXKS 26-20 WERZ 33-27 KNAN 36-30
293 33-29 WCKN 40-35 WPFM 36-30
WCZY 36-32 94TYX 35-24 2102 34-25
KUBE 39-32 95XXX 36-31 KTRS 34-27
WFLY 30-25 WCGQ 30-25 KOZE 29-24

KZFN 32-24 (HOT)

URBAN CONTEMPORARY: €D)-€B)
82% CLOSED OUT!
#2 NEW & ACTIVE - AC
38/7 - 43%

C

GEFFEN

RECORDS

Pck Writes Checks

Both sides in the DAT dispute have now
coughed up the cash so the National Bureau
of Standards can begin testing the CBS
“Copycode” system. An NBS spokesperson
confirmed that the RIAA and the HOME
RECORDING RIGHTS COALITION have each
put $75,000 on the table. Testing starts just
as soon as CBS provides NBS with
technical specs, and the results should be
published by the end of this year.

Meanwhile, SONY appears to have
surprised folks on both sides of the DAT issue
by announcing that it will begin marketing
digital tape recorders in Europe next month.
As in the US, labels are seeking to legislate
the “copycode” into all DAT hardware.

Back on our side of the pond, RCA Sr.
VP/Promotion & Marketing EDDIE MASCOLO
has sent the industry an open letter urging
opposition to DAT. Interested parties should
contact “The Coalition To Save America’s
Music” at (202) 778-1019.

Everything ‘‘Bad” Is Good

EPIC could have used a plumber last week
(8-27), as a certain MR. JACKSON's album
was leaked to a number of Urban stations:
KMJM/ST. LOUIS, KMJQ/HOUSTON,
WJILB/DETROIT, WDJY/WASHINGTON, and
WGCI/CHICAGO. Not due until August 31, the
LP was immediately delivered into the hands of
anxious programmers across the country.
Meanwhile, an equally anxious public lined up
at retail outlets as over 2 million copies of the
album hit the streets.

When BJ105/ORLANDO offered to buy
the new “Bad’ LP for the first 105 listeners in
line at Sound Warehouse at the discount price
of $1.05, crosstown CHR Y106 showed up.
Staffers passed out half-dollars attached to
stickers saying “Y106 Is Everywhere.” The
local gendarmes were called, but nothing
came of it. However, the tag line on a local TV
news story said, “One station is mad, the
other is ‘Bad.” ”

Anyone else notice that the greatest
growth in new music in the last five years
came in the first two quarters of ‘87, almost
the same time that the major labels started
beefing up their field staffs?

Look for IRVING AZOFF's MCA MUSIC
DIVISION to announce the reformation of UNI
RECORDS, former home to ELTON JOHN,
NEIL DIAMOND, and the STRAWBERRY
ALARM CLOCK, to name but a few. The new
Uni will have a separate staff and STREET
TALK hears a President, DAVID SIMONE
(from PHONOGRAM UK), has already been
inked.

“Quiet Storm”-formatted KUTE/L.A. has
given its entire airstaff a month’s notice in
preparation for a new format set for launching
October 5. Still no confirmation on a direction,
but a well-placed STREET TALK source claims
that “it will be a youth-oriented rock format.”
Maybe that's why former KMET PD SAM
BELLAMY, who's been virtually invisible in L.A.
radio for several years, has reportedly been
sighted at the station.

Miami Spice

DUFF LINDSEY is on the beach after a PD
stint at HOT 105/MIAMI. He's looking for
another Urban/Hispanic programming
challenge. See Pros On The Loose, Page 24.

POWER 96/MIAMI Assistant PD MARK
SHANDS is leaving to become PD at
WHKWIFAYETTE, AL (which will soon be
serving Tuscaloosa as well). Following Shands
is MD/Research Director COLLEEN CASSIDY,
who will continue her education in the field of
audience research. As a result, Power 96 PD
BILL TANNER needs a great MD with a heavy
street/research background ASAP.

Is Y100/MIAMI PD RICK STACY moving
to POWER 99.7/ATLANTA? He says no, but
rumors persist. In other news from the
Sunshine State, Y106/ORLANDO has applied
for new calls WCAT, but denies a format flip.
Also rumored: Another Orlando property soon
to be owned by BEASLEY BROADCASTING,
consulted by Bill Tanner.

JOEY REYNOLDS, formerly of WNBCI/NY,
joins WSHE/MIAMI for mornings. Also, OM
CHARLIE KENDALL drops his afternoon slot
in favor of overseeing programming duties at
"'SHE and sister TK property Q96
(WHTQ)/Orlando.

It looks like GEFFEN's JOHN BRODEY is
going to join POLYGRAM if the I's get dotted
and the T’s get crossed on his contract.
Meanwhile, a hot West Coast offer has been
dangled in front of his eyes.

Action Planned

The RIAA is working on an affirmative
action program for the record industry. In the
words of one insider, “It's not going to happen
overnight.” However, results should be evident
within the next 12 months. The plan will
include a minority education effort along the
lines of A&M'’s recent “YES To Jobs” intern
program.

PAUL HUGHES has relinquished his post
as President of VIACOM’s Entertainment &

Broadcast Group.
Continued on Page 28

JPC

INTRODUCES A "HOT"" NeW SeRVICE !

LUHTCH FOR OUR FULL PARGE AD NEXT WeEK

WWW.-americanradiohistorv.com
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"'THE STATION THAT GETS

THE GIANT BOOIM BOX FIRST,
GETS THE GOLDEN EGG.”

To date, 80 leading radio stations across the country have purchased the market
exclusive Giant Boom Box. They were quick to realize that once a station buys a
Giant Boom Box that the market is theirs forever. This means you have only one
chance to be the only station in your market with this giant radio promotional tool
—the true Godzilla of beat boxes.

This larger-than-life portable promotional vehicle is as impressive tc your listen-
ing audience as it is to your bottom line. Mason Dixon, operations director for Q105
Tampa, America’s #1 CHR, was one of the first to jump on this enormous promo-
tional opportunity. Through a co-sponsorship with Pepsi, the Giant Boom Box has
given his station powerful exposure and impact. He explains:

On Exclusivity:
“You've got to jump on it immediately—when you're battling it out with another
station, the one that gets there first with the Giant Boom Box gets the Golden Egg.

On Revenue:
‘Since buying the Boom Box we've increased our remote rates from $4.000 to
$6,000, and we're getting it! This is definitely a revenue-producing tool.

On Sponsorships:

“QQ105 and Pepsi teamed up to buy a fully loaded Boom Box. Why? We knew it was
exactly what we and Pepsi needed to successfully co-promote each other...So we
jumped at it."

On Promotions:

“It’s so different, so unlike anything we've ever seen for promotions. What you

can do with it is limited only to your imagination. It's a complete package: froma
promotional standpoint, you can’t beat it.”

On Public Relations:

“You've got to be wherever the people are. If the station is not visible it's only going
to be marginally successful. We don't believe in being marginally successful. The
Boom Box takes the station to the listeners, which is where it belongs.

4 ey

E 5
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Mason Dixon, Operations Manager
Q105/Tampa

On Size: =
It's larger than life, people are

astounded when they see it...but it's
what they expect from the most out-
rageous station in Tampa Bay—Q105.

On Himself:

“I don't let any station get anything
before I get it... We saw it, and we
bought it. [ think it is the greatest
promotional tool I've seen in all my
years in broadcasting.”

The Giant Boom Box is fully self-
contained, is ready for housing your
station’s equipment. needs virtually
no set-up time, and is designed for indoor and outdoor use in all types of weather.
Permanently mounted on its own trailer, all vou do is pull it up and plug it in.

Remember, stations have had their purchase price completely covered by a soft
drink, beer or fast food sponsor—which means the unit can come at no cost to
your station whatsoever.

So act now! Don't join the growing list of stations who wished they had called
sooner. For up-to-the-minute information on your market's availability and infor ma-
tion on how you can get a Boom Box at no cost to your station, call 305-626-3774.

GIANT BOOM BOX  INDUSTRIES

1208 United States Highway One
North Palm Beach, FL 33408

A Division of Electronic Media Consultants, Inc.
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THE ONE TO PLAY.

THEONE I LOVE

KCPX add WPST add KIKX add
KS103 add KSAQ add KXYQ add
KITS add 18 (HOT) WIXX add KZUU add
K104 add WZO0K add

AOR TRACKS € - ®

AOR ALBUMS DEBUT ®
ALBUM EXPLODING AT RETAIL -
500,000 FIRST WEEK

The first single from the album, DOCUMENT.

1RS-42059

Production: Scott Litt & R.E.M.

STREET TALK

Continued from Page 26

KRQR/SF celebrates the end of the 20th
anniversary of “The Summer Of Love” with a
free concert at the Polo Grounds in Golden
Gate Park on Saturday, 9-12. Confirmed acts
include the KBC BAND, BIG BROTHER & THE
HOLDING CO., COUNTRY JOE, and JESSE
COLIN YOUNG. Anyone interested in covering
the show should call KRQR’s DENISE ST.
LOUIS at (415) 765-4097.

A new cage is being readied for the latest
addition to the WMMS/CLEVELAND “Buzzard
Morning Zoo.” Head Zookeeper JEFF
KINZBACH is roarin’ for a
production/personality whiz. T&Rs to Safari
Leader/Ops Manager KID LEO.

Record Whirl

E/A Promo & Marketing Manager CHUCK
JONES will be traveling from his current
Atlanta/Miami post to Zoo York City, where
he'll be handling National CHR Promotion
Director’s duties for the label.

Also moving on up is EMI-MANHATTAN's
local rep out of Atlanta, TERRY LAWSON. A
six-year label vet, he’ll be adding the Carolinas
to his new regional beat. Meanwhile,
EMI-Manhattan Detroit rep MIKE STONE
adds New England and upstate New York to
his responsibilities as the result of TOM
JODKA's migration to VIRGIN. (See Page 6).

ISLAND has shifted its jazz, classical and
contemporary ANTILLES/NEW DIRECTIONS
label from indie distribution to WEA. Island’s
Jazz Director JEAN PIERRE WEILLER will
serve as Managing Director under the new
agreement.

POLYGRAM Houston rep TED
MELLENCAMP has moved to Music City to
handle the Nashville/New Orleans territory.
He’ll continue to cover Houston, pending his
replacement being named. Along with grabbing
JEAN JOHNSON from PolyGram for L.A. last
week, E/P/A’s DAN DENIGRIS again raided
PG by picking up Dallas rep NEDA TOBIN to
do Miami. Also, EMI-Manhattan loses 10-year
plus veteran BEBOP HOBEL, who leaves
Houston to return to Chicago, this time for
Epic.

Rolling Rock Time

KS103/SAN DIEGO MD GREG ROLLING
will be steaming into KKYK/LITTLE ROCK as
its new PD. Look for current MD MARK
McCAIN to stay on.

KRBE/HOUSTON PD/morning maniac
PAUL CHRISTY welcomes new partner
DEBBIE SUMMERS from BJ105/Orlando.

94Z (WZZU)/RALEIGH /s going to change
from CHR to an AOR-type of format. The new
calls will be WCXZ, but a launch date is
unknown. Meanwhile, crosstown there are
rumbles about EZ’s WTRG undergoing some
internal changes as well.

WLUP/CHICAGO's JONATHON
BRANDMEIER just finished up an entire week
of hosting FOX-TV’s “The Late Show.” Also in
Chicago, JOHN LANDECKER segues from
evenings to afternoons at WLS, replacing the
exiting LARRY LUJACK.

WYNY/NEW YORK has put the finishing
touches on its airstaff with the addition of
former WHN air personality DAN DANIELS.

KRIS EARL PHILLIPS, most recently
Research Director at B104/BALTIMORE, has
been named National PD for JKC
COMMUNICATIONS, overseeing WJKC/ST.
CROIX and KITE/CORPUS CHRISTI.

Consultant JOHN GORMAN has landed
AOR WBYR/BUFFALO as a client.

KFKF/KC VP/GM TOM BRESNAHAN has
resigned. He'll stay on through the end of the
year.

Congratulations to TRANSTAR on signing
its 7000th affiliate. This week,
WHZ/IKALAMAZOO switched to the “Oldies
Channel.”

UNIVERSITY OF MARYLAND campus
station WMUC/COLLEGE PARK, starting point
for NBC's CONNIE CHUNG, ARBITRON's
RHODY BOSLEY, WFYR/CHICAGO’s JERRY
ST. JAMES, KFMB/SAN DIEGO’s PAUL
PALMER, and WXTR/WASHINGTON's BOB
DUCKMAN.,is having a 50-year reunion in late
October. Call Bob Duckman at (301)
899-3014.

FOR THE RECORD: WMJJ/BIRMINGHAM's
SMOKEY RIVERS isn't leaving to program sister
station WGFX/NASHVILLE. He's got a multi-
year deal in Birmingham. In reality, BOB
CHRYSLER gets the J-O-B. See Page 3.

The results of the LOS ANGELES
HERALD-EXAMINER’s second annual ““favorite
morning DJ” contest are in and the winner is

. KMPC’s JIM LANGE, who, interestingly,
has just started doing afternoons with the
station. KFI's GARY OWENS & AL LOHMAN
took second, followed by KRLA's CHARLIE
TUNA, the POWER 106 trio of JAY THOMAS,
MONICA BROOKS & POWERMOUTH PATTY
and, in fifth place, KIIS's RICK DEES.

ACTIVE INDUST

Listen to the selections listed below. Decide if each had the potential to attain Top 40, Top 25, or Top 10 in the
R&R National Airplay Chart. Then call in your response to AIR at 301-964-5544 by 6 pm Wed., Sept. 9, 1987

Artist Title Label

AIR MYSTERY RECORD #1
«f CURIOSITY KILLED THE CAT  MISFIT MERCURY/PG
N MOTLEY CRUE WILD SIDE ELEKTRA

~/,SUZANNE VEGA SOLITUDE STANDING A&M
/\/MONKEES HEART & SOUL RHINO

AIR (Active Industry Research) is a nationwide network of program and music directors
who assess CHR music for artist managers, producers and record companies.

RY RESEARCH

= =
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PO BOX 1136 Columbno Maryland 21044 (301) 964 5544
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_ From the airwaves to the streets...
116 STATIONS STRONG -- 51%

% B WROQ 26-15
1lYimo )]s} ' #2 MOST ACTIVE i
Vi | " WCAU add  WKTI 27 KSND add  WHHY 33-28

KEGL add  KDWB on KQIZ add 38 WGRD 31-24

CCNQTOR'QMS” KKBQ on WLOL add WJMX add WIXX 35-27
feken fr-on‘zt;he ':Cc;iu:;;w;bia Lp: "Wildside" 408393 KRBE on KCPX o WPFM Si8 KJ103 paeb
T WGH on KPLZ on KYYY add KIKX 39-34

Z95 deb 36 WLAN add 40 KCMQ add KZZU 35-28
Produced by Bruce Fairburn WMMS 26-20 WKSI add KBOZ add

99DTX add WANS add 31 KWNZ add -
CKOlon  WKFXadd WKQB 2317 AOR TRACKS (D

WENDY
EARLY BELIEVERS:

and I-I S A KRBE add WHHY add KZIO on  KZOZ on
WMMS on  WKZL gdd KQMQ on SLY96 on
KDWB 26-20 Y94 add 38 WJAD on

“WATERFALL” WLOL 22-18 WTIC 36-33 2103 on

Taken from the Columbia Lp: "Wendy and Lisa" aoss=2 FM102 on KXX1 06 on KTMT deb 38
KITS 24 WDLX on  B91 32

Produced by Wendy and Lisa and Bobby Z

 MICHAEL NOW ON OVER 40 CHR REPORTERS!

DNAITOR WXKS on  'KWSS 33-20 KRQ add
31 WMJQ add  WFLY 36-29  OK100 add
i WCAU 37-32 WHHY add WSPT add

“THAT’S WHAT LOVE KDWB add WKDD 40-32 . Y97 add

e T KWOD deb 34 KRNQ add 40
IS ALL ABOUT KCPX deb 39 WZOK add

Taken from the Columbia L.p \"T:‘he Hunger" 4apa73 KS103 35_31 KF95 add Ac BREAKER @

KMEL 35-31 194 add

Produced by Keith Diamond

n | KEGL on /=~ WANS on WKFR on
| Q102 add 34 Y107 deb 30 KGOT on
: WKDD 38-31 KTMT on
“WE SHOULD BE WMMSdeb 31 |/ 2% 51 sives on
SLEEPING” 99DTX add  okiooon . OK9538-35

WDBR add WOMP deb 40

From the Columéia Lp: "Can't Hold Back"”

Produced by Richie Zito & Eddie Money

RBlN " = WXKS KITS KIKX KQIZ KOZE

Gl e WMMS WFLY KZZU WJAD KZFN
“SJUST AROUND K104 OK100 WPFM B9f1

THE CORNER"* KCPX ksaq 95XIL WKFR
FEAMmM Ithe Columbia Lp: "After Here Through Midland” 40375 KATD WKDD WOMP KTRS

Columbia

. @
... Columbia delivers the hits! ...

Produced by Don Gehman
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ADAM WHITE

If the tongue twister mentioned in
the headline is too much to handie,
try “Open Sesame,” which just
happens to be the title of Whodini's
latest Arista release. Cover art
features the rap band on a flying
carpet, and the Arabian Nights
theme is carried through to the in-
tricate promo package.

According to Ken Levy, Director
of Creative Services, over 1000
Whodini treasure chests were sent
out to radio stations. Included in the
package is a cassette of the new al-
bum; the CD single for “Be Your-
self” (the track features a guest ap-
pearance by Millie Jackson); a “Be
Yourselt” button; several strands of
baubles, bangles and beads; a
fistful of gold coins (the bubblegum
variety); a magic “8" ball; and a
packet of authentic Arabian desert
sand.

Also included is a map of “Rap
Land” (strange, but we didn't know
Brooklyn, Queens and the Bronx
were located in Arabia.) Some of
the sites listed: “La Isla De Wild

Meca Leca Hi Meca Heinney Ho

s il e
fPrR cFLAME
P

Thang,” “Sea of Soul,” “Gulf of
Funk,” “Funky Beach” and “Freak
Town.

According to the map's legend,
“follow the dotted line and embark
on a high flying adventure that will

take you through the land of rap.” It
also suggests that “to enjoy your
voyage, open the CD single, put it
in your player, turn up the volume
and say 'Meca leca hi meca hein-
ney ho."”

Chain Letter Lunacy For MCA’s Moon

ometimes the best promo-
tional gimmick is no gim-
mick at all. Glen Lajeski,
MCA’s Executive Director of
Advertising and Marketing used
his sense of humor to promote the
label's new act Walk The Moon.
Lajeski sent a letter and cassette of

PLATINUM, GOLD ALBL

All-Time Platinum

You've seen the Rolling Stone
list of rock's top albums from the
critics’ viewpoint. Here are the in-
dustry’'s bestsellers according to
US sales, based on RIAA muitiple-
platinum certifications. This ex-
cludes major hits (e.g. Carole
King's “Tapestry”) which never
received multiple certification.

MICHAEL JACKSON “Thriller”
(Epic) . 20
FLEETWOOD MAC “Rumors”
(Wamer Bros.) 12
SOUNDTRACK* “Saturday Night
Fever” (RSO) 11
BRUCE SPRINGSTEEN “Bomn In
The USA™ (Columbia) 10
LIONEL RICHIE "“Can’t Slow
Down'" (Motown)
PRINCE & REVOLUTION “Purple
Rain" (Wamer Bros.) =]
BOSTON "“Boston” (Epic) .8
WHITNEY HOUSTON “Whitney
Houston” (Arista) .8
SOUNDTRACK* "Grease” (RSO)8

the group’s debut album to AOR,
CHR, alternative and college sta-
tion programmers, asking them to
“Help Us Walk The Moon.”

What follows is the complete let-
ter:

Dear Programmer:

This letter has been routed

BON JOVI “Slippery When Wet”
(Mercury) A 8
REO SPEEDWAGON "Hi Infidelity
(Epic) " 7
MADONNA “Like A Virgin" (Sire} 7
HUEY LEWIS & NEWS "Sports”
(Chrysalis) 7
*Double albums
A¥ figures in millions

Soundtracks

The music industry's record-set-
ting soundtracks of the past ten
years, based on RIAA multiple-plat-
inum certifications for US sales, are:
“Saturday Night Fever” (RSO) .11
"Purple Rain” (Warner Bros.)
“Grease” (RSO)

“Footloose” (Columbia)
“Flashdance” (Casablanca)
“A Star Is Born” (Columbia)
*Top Gun” (Columbia}

All figures in millions

around Universal City 17 times
since 3pm last Friday.

One executive received it, did
nothing, and soon understood the
meaning of spontaneous combus-
tion. Another executive received it,
didn’t follow the directions exactly
and later found out that he had in-
herited all rights to the next Lou
Ferrigno movie. One poor slob
didn’t make enough copies of his
letter and was later hired as Larry
Solters’s personal assistant.

On the other hand, a Liz Heller of
Pacoima received her letter, made
copies, and went from working
nights as a cocktail waitress to
Vice President of Artist Develop-
ment at MCA Records. This could
happen to you!

So why risk higher insurance
premiums? Let MCA Records and
Walk The Moon bring you good
luck!

All you have to do is listen to the
enclosed cassette sampler and then
pass it along to a friend so they too
can live a fuller, more rewarding
life. Be sure to tell them how much
you enjoyed listening to Walk The
Moon and much cleaner and
brighter your laundry has looked
since then.

For mentioning Walk The Moon
to programmers, critics and pro-
motion people, your good luck and
possibly your spiritual awareness
of the universe will increase
dramatically!

Be one with us.

Help us Walk The Moon.

Regards,
Glen Lajeski

wwwwamericanradiohistorvcom
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Sting’s Ode To Women

A&M is ready to release the new Sting double-album, “Nothing Like
The Sun,” on October 13. The title is taken from Shakespeare’s Sonnet
130, and according to Sting, the album’s theme is “women as real people,
not fantasies."”

New Grammy Awards And Lifetime Achievers

Five new Grammy Awards categories have been established by the
National Academy of Recording Arts and Sciences. NARAS will now
give awards for best “Motion Picture Score Album,” “Motion Picture
Song,” “Country Vocal Duet,” “Caontemporary Blues Recording,” and *Tra-
ditional Blues Recording.” NARAS also announced recipients of the Life-
time Achievement Award, including Ray Charles, Fats Domino, and B.B.
King.

Fat Boys Suing For Big Bucks

The Fat Boys are planning to sue the Miller brewing company over a
recent commercial which features a rotund Joe Piscopo (in special
costume and makeup) and two other hefty cohorts, looking very much like
a well-known trio of rappers. According to the group’s management, the
band had been offered the spot first. When they turned it down, Miller film-
ed the commercial with Piscopo. “What Miller has done is a total imitation,”
says the Boys’s manager, Charles Stettler, 'so now we're suing for big
money.” Is there anything about the Fat Boys that isn't big?

August’s Million-Makers

Welcome four more to the platinum circle. Current albums by L L Cool
J, Lisa Lisa & Cult Jam, Europe, and the Georgia Satellites were all RIAA-
certified in August for sales of one million.

Among the month's gold album winners (for current releases) were
Hank Willlams Jr., Stephanie Mills, Carly Simon, REO Speedwagon,
Gloria Estefan/Miami Sound Machine, Ozzy Osbourne & Randy
Rhoads, Barbra Streisand, and the Cure. Full details next week.

Profile Adopts Orphan

The Detroit-based indie label Orphan Records has signed an exclusive
pressing and distribution deal with Profile Records. Orphan is planning
three releases to. kick off the two-year agreement with Profile: Bridgett
Grace’s “Just A Memory,” “You Make Me Come Alive,” by Sirl Lini, and
“Monkey On My Back™ from Marcus.

Joe Jackson Tackles TV Tune

Is.there anything Joe Jackson won't try at least once? Rock, beat
music, '40s swing/jive, Cole Porter-influenced pop, three-sided LPs, all-
instrumental albums, movie soundtracks — and now theme music for an
upcoming NBC detective sho.v\v. The A&M artist recently wrote and record-
ed the theme and entire soundtrack for the pilot episode of “Private Eye,”
which will air Sunday, September 13 (9pm EST). Jackson described the
music as “ '50s big-band/latin/jazz.” What next?

Small Town Boy Makes Good

John Cougar Mellencamp is one of the first five inductees into the
Small Town America Hall Of Fame. The National Center For Smail Com-
munities established the award to ‘recognize those individuals and
organizations that have either come from or have contributed to the well be-
ing of America's home towns.” Also cited were Mellencamp's contributions
to the Farm Ald benefit concerts. All inductees will be honored at an
awards luncheon September 11 in Washington DC.

Short Cuts

o Former Go-Go Gina Schock is recording an album for Capitol with
her new band, House Of Schock.

* Talking Heads are working on their next album in Paris. Alithough no
producer has been chosen, the LP is tentatively set for a year-end release.

e The Neville Brothers have cut radio spots for an upcoming
Anheuser-Busch Budweiser campaign.

 Shok Paris, not Shoking, is the name of the new metal band at IRS
Records (R&R, 8/21). Their debut album, “Steel And Starlight,” is due
September 21.

* Prince is being sued by his half-sister Lorna Nelson for allegedly
stealing lyrics from her for his songs “U Got The Look,” “Love Or
Money,” and “Around The World In A Day.” Nelson was offered
$25,000 in an out-of-court settlement but she turned it down.

¢ RCA is planning an October release for “Family,” the first joint album
by Eddie Kendrick and David Ruffin since their days with the Tempta-
tions.

For The Record

‘The wise among you will know that last week's photo caption of Tom-
my Bolln misidentified the late James Gang/Deep Purple axeman. He was

on the right, not left, of the picture.
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GENERATION II

The music scheduler
that responds
to today’s
programming demands

Generation II Solves Programmers’ RadioWare’s Carl Barringer
Toughest Scheduling Problems In Ways i the foremost expert on
You Never Thought Possible: music scheduling systems.
Barringer pioneered the first

® Increased categories for more flexible scheduling music scheduling system for
® Eliminates hand scheduling with twofers, microcomputers and has

threefers, blocks ... now you let the computer refined music systems for

do it | MTV and many top stations
® Automatic category changes improve daypart during the past six years. »

control
® Keeps your inventory fresh by automatically :

resting and reintroducing your songs i
® Can't lose control of your format because 4

Generation II is so easy to understand and % i

modify

e

Join the smart broadcasters who have already purchased GENERATION II:
KFMG, Albuquerque WSSL, Greenville, SC VH-1, New York XTRA, San Diego
WDJQ, Alliance, OH WNNK, Harrisburg WLTW, New York KNBR, San Francisco
Radio Antigoon, Antwerpen, KVRP, Haskell, TX WNVZ, Norfolk KSFO, San Francisco

Belgium KIKK, Houston WSKX, Norfolk KYA, San Francisco
KKM]J, Austin WEAG, Indianapolis WTID, Norfolk KWSS, San Jose
WLIE Baltimore WEMS, Indianapolis WSTE, Orlando KZST, Santa Rosa
WWMX, Baltimore WMSI, Jackson, MS WMGYV, Oshkosh WGEM, Schenectady
WK]JN, Baton Rouge KBEQQ, Kansas City KKFR, Phoenix WGY, Schenectady
WM]JX, Boston KMJX, Little Rock KOY-AM, Phoenix Broadcast Programming, Inc. Seattle
WVBE, Boston KORK, Las Vegas KOY-FM, Phoenix KJR, Seattle
WYRK, Buffalo KYRK, Las Vegas KGW, Portland KGTO, Tulsa
WCLR, Chicago MTYV Europe, London KINK, Portland KRAV, Tulsa
WTCB, Columbia, SC KBIG, Los Angeles KSGO, Portland WCXR, Washington, DC
KPLX, Dallas/Ft. Worth KLSX, Los Angeles WRAL, Raleigh WMZQ-AM, Washington, DC
KSCS, Dallas/Ft. Worth KRLA, Los Angeles WRVA, Richmond WMZQ-FM, Washington, DC
WBAP, Dallas/Ft. Worth WEGR, Memphis WRXL, Richmond Radio Windy, Wellington, New Zealand
WWSN, Dayton WGKX, Memphis KISS, San Antonio WRME, West Palm Beach
WLHQ, Enterprise, AL WREC, Memphis KMMX, San Antonio KEYN, Wichita
WIKY, Evansville WRVR, Memphis KSAQ), San Antonio KFH, Wichita
KAAK, Great Falls, MT MTV, New York 91X, San Diego KLZS, Wichita
WMYI, Greenville, SC ° KQAM, Wichita

Software Specialists for Radio
P.O. Box 36385

Dallas, Texas 75235
(214) 350-7216

WWW. amercarradiohistor—eom
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Joe Smith’s Capitol Ideas

The New Regime, The EMI-Manhattan Merger,
The New Directions

record industry career as Presi-
dent of Warner Bros. Records
and Chairman of Elektra/Asylum over
a 22-year span until 1983. He headed
up Warner Amex’s sports cable opera-
tion, worked on a book of oral reminis-
cences about the music industry, and
had a pretty good shot of becoming
Commissioner of the NBA at one point.
But he returned to the front lines of the
record wars in December 1986 when
he became Vice Chairman/CEO of
Capitol Industries/EMI, in charge of
the Capitol, EMI America, and Man-
hattan labels plus associated opera-
tions.

In the following interview with R&R
Publisher Bob Wilson and Sr. VP/Edi-
tor Ken Barnes, Smith talks for the first
time about his reasons for returning,
his overall strategy for revamping the
Capitol and EMI-Manhattan labels, and
some of his concerns for the future of
the industry.

' oe Smith enjoyed an illustrious

fici s S ]

R&R: You'd already headed two
labels and had done it all. What
motivated you to come back?

JS: I had left this business volun-
tarily a few years ago because I
had been fortunate enough to live
through an enormous growth in the
record business. It was the most
exciting of times because we were
selling amounts of records we had
never heard of before and develop-
ing artists, and the company I was
with, Warner Bros., was moving on
the cutting edge of so much of that.
I'd seen the growth: 5%, 10%, 20%
in a year, and it was exciting to see
an artist you believed in up on the
boards! It’s like buying a bottle of
wine and thinking in ten years it’s
going to be great and you open it
and it’s phenomenal.

‘“The Capitol situation
was an opportunity to
do more than run an
individual label. You
could conceptualize
what you wanted to do
with a total corporate
operation.”’

R

R e

Toward the end of the *70s and
the first of the ’80s, the record
business hit a wall. The industry
became very cost-conscious and
very polarized. Most of my role
was holding the line.

When the Capitol situation came
along, it was an opportunity to do
more than run an individual label.
You could conceptualize what you
wanted to do with a total corporate
operation: a lot of labels, distribu-
tion, music publishing, manufac-
turing. You could take each one of
those divisions and bring them up

Joe Smith

to really state-of-the-art competi-
tion.

I must admit that ego stung me
there. I've never discussed this, but
I thought I had an opportunity to go
into my third record label, after
Warner Bros. and Elektra/Asy-
lum. And if this worked, I don’t
think anyone else has done that in
the business. There are a lot of peo-
ple with two successes, but nobody,
to my knowledge, had three, and
running the company in that round
building in Hollywood, that we’d all
known and seen, and being chief
executive of Capitol kind of appeal-
ed to me.

R&R: How did Capitol appear to
you coming in?

JS: Capitol had been a company
with a terrific tradition and his-
tory. And it had had its well-publi-
cized ups and downs and was prob-
ably in a down the last year or two,
but with an artist roster that was
very workable. A big entry into
black and country music, so we
didn’t have to start that again. A
bonus of having one of the great
classical labels in the world and
again, an artist roster that showed
some promise with some new peo-
ple, but also had Bob Seger and
Tina Turner and Bowie and Thoro-
good, and then having the most in-
credible catalog that hadn’t been
tapped as yet because of the lack of
capacity with compact discs. Now
we could roll out the Beatles, roll
out Sinatra, Nat Cole, and Nelson
Riddle, the Band, the Beach Boys,
and all these acts that had been
part of a very great tradition.

R&R: There were reports that
Thorn EMI was going to look to un-
load Capitol/EMI as a record divi-
sion unless you could perform
some miraculous turnaround. Is
there serious pressure on you to
save this company?

JS: I've never been told that.
When (EMI Music Worldwide
Chairman) Bhaskar Menon came
to me, I naturally had heard all the
same rumors . .. that this com-
pany was going to be bought by
Disney, by Geffen, by MCA, by
Sony, by somebody! It didn't mat-
ter to me if it were sold, because if
you're good, they bought it for
management and they bought it for

what you’re doing. They didn’t buy
it to put it out of business.

But I asked Bhaskar, if I'm going
to be reporting to MCA, I ought to
kind of know about it. So he said to
go to England and talk to these
guys, Thorn EMI. And perhaps the
two most important men, the
Chairman of the Board, Sir Graham
Wilkins, and the Managing Direc-
tor who is now the CEQ, Colin
Southgate, said they really love
this business. They think it’s a cash
business. They’re deeply invested
in retail stores. They have a major
operation around the world, and
the only missing piece right now is
a very strong and productive North
American entity which keys a big
improvement around the world,
too. But there was no timetable put
on this. You can’t turn this business
around in a minute. I'd given my-
self until the end of this year to
have an operation up and running
that I wanted to see, and I think I
got it in six months.

i Y

“I’d given myself until
the end of this year to
have an operation up
and running that |
wanted to see, and |
think | got it in six
months.”’

R&R: What was your game
plan?

JS: I've been around long
enough to know that when you're
talking to talent, we're not alone
out there. We're all going to pay the
same money, unless somebody’s
going to do a kamikaze deal, but
generally everybody uses the same
numbers to make the judgment
and takes the same risk. Well then,
if you're the artist or management,
you'’re then going for the best com-
pany. “Look at them, they've
broken this, they’ve done this and
this.” Or “look who's there” and
“look who's done this.”

I didn’t feel Capitol or EMIL/
America or Manhattan were really
state-of-the-art competition with
some of our brethren out there. I
didn’t feel that our labels projected
a strong enough image. The first
thing was to get the companies
looking better. We deal in the busi-
ness with perception, hype. Most of
what you say you are, you become.
We say “We're hot. We're hot.
We're hot.” All of a sudden, people
think you're hot. And then you get
an edge and a little bit of luck and
then you’re hot!

R&R: You went out and installed
a new team at Capitol in quick
fashion. Tell us about that process.

JS: In the area of promotion we
were fortunate to get a guy who is
one of the best promotion men in

www americanradiohistorv-com
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Capitol's newly renovated Tower.

CAPITOL REcoy,

the business. If John Fagot can’t
deliver a record then it’s probably
not deliverable.

We got a marketing guy in, Ron
McCarrell, who was with Epic,
well-liked, well-respected by the
CBS organization, by the artists,
managers. That’s an adrenalin
shot right away, that you put in two
people from another company, so
you’re not inbreeding totally.

We decided to go with a young,
aggressive A&R staff. There aren’t
that many superstars to go bring
into A&R. And if there are super-
stars, they’re usually under con-
tract. We got a very aggressive,
dynamic young man, Tom Whal-
ley, whom (former Capitol VP/-
A&R) Don Grierson wanted to
bring over to Epic with him right
away, and I had to keep him there.
So we decided that in that very key
area to let him staff a department,
give them all the freedom in the
world to roam the world. Then Si-
mon Potts became available. He’s
a superstar A&R guy, who was go-
ing to fill some vacuums for me by
covering the world.

So now I've got a world-class
A&R person, a highly respected
marketing guy, a superstar promo-

tion man, and now the company’s
starting to feel good because there
are terrific people in the company,
too! And in our Black Department,
I'd felt that while we had terrific
artists, Freddie Jackson, Melba
Moore, and some others, we
weren’'t really a department. It

T S R e R D B R R

‘‘Now that I’ve got
these labels
reorganized, we are
through. There ain’t
any more earthquakes
gonna take place.”’

o R L R s

consisted of A&R and a promotion
staff. And so we got Step Johnson
from A&M.

Each one of these people had to
be given a total free rein to reshape
whatever they had, and that cost
money and that was commitment
again.

R&R: Why did you consolidate
EMI America and Manhattan?

Continued on Page 34
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Compared
to Stereo...

AMMono
Justcan’t | -\
fill the bill.
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Modernize with
C-QUAM® AM Stereo!

If you're an AM Mono station, we know it's tough
to compete. Especially when listeners are flocking
to stereo. So why clip your wings by sticking with
an old signal? Nest with the best. C-QUAM AM Stereo
... SETTING THE INDUSTRY STANDARD.

* 6 times more C-QUAM stations on the air worldwide than
any other AM Stereo system -- and growing!

¢ Over 12 Million C-QUAM decoder IC's shipped to

receiver manufacturers to date.

* 4 manufacturers committed to providing
C-QUAM decoder IC's . . . none committed
to any other single AM Stereo system.

e C-QUAM named the official standard in

4 countries, the only AM Stereo system
so honored.

o« C-QUAM broadcast gear available
from 5 sources, the only AM Stereo
system with more than one source.

¢ Over 70 major models of C-QUAM
receivers available . . . none for any
other single AM Stereo system.

For details on the Motorola

C-QUAM AM Stereo system, call
Steve Kravitz collect at 312/576-0554.

(M) MOoTOROLA

C-QUAM® ... SETTING THE INDUSTRY STANDARD.

C-QUAM®™ IS A REGISTERED TRADEMARK OF MOTOROLA. INC.
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Joe Smith’s Capitol Ideas

Continued from Page 32

JS: It just made sense. We don’t
need three labels at the moment. It
made sense that if you’re going to
have two labels and one’s already
in New York, then you may as well
cover New York and the East with
your people.

R&R: Will Capitol and EMI-
Manhattan stay separate?

JS: Capitol’'s one label. EMI-
Manbhattan is another. They're go-
ing to be like Warner Brothers and
Atlantic.

R&R: What's the image of EMI-
Manhattan vs. the image of Capi-
tol?

JS: EMI-Manhattan is going to
have to find it. Right now, they
may be a blacker label. They cer-
tainly have a jazz tint in there, but
they’ve been able to break some
new and exciting acts: Robbie
Nevil, Richard Marx, Glass Tiger,
and you throw into that a mix of
David Bowie, Pet Shop Boys,
George Thorogood on the other
label and now let’s see where they

go.

R e B D

““If it costs $10 to
effectively market an
artist and you only have
$100, you can only sign
ten acts. You shouldn’t
sign 20 because you
don’t do a very good
job for any of them.”’

A R

I think Capitol will probably lean
towards a Warner Brothers — very
creative-oriented signings on left-
wing acts. Madonna would proba-
bly go there. If you're out to sign
Lionel Richie, he may want to go
with EMI-Manhattan, because he
doesn’t need any creative input. He
needs somebody to get his records
out there and sell aggressively and
get airplay. I think we've got a ter-
rific promotion guy in Jack Satter
at EMI-Manhattan. And he’s had
very little to work with. He's had
all new acts and he’s been able to
bring home a few of those.

R&R: In the consolidation of
EMI and Manhattan and the
changes at Capitol, what’s gone on
in the area of roster trimming?

JS: There are obviously too
many artists now. EMI America
was very aggressively signing a lot
of new acts, and they all have
promise, but I have a theory that if
it costs $10 to effectively market an
artist and you only have $100, you
can only sign ten acts. You
shouldn’t sign 20 because you don’t
do a very good job for any of them.
The pain of breaking a new artist
... the months, the dollars, the
video, the things you've got to do!

I've asked them to bring the art-
ist roster down to the level where
we are going to effectively promote
everything and market and sell it. I
can’t quantify how many are going
to be cut. But part of it is a normal
review of a roster that everybody
goes through. Capitol will be going
through that as well. But it is more

an immediate concern in the EMI
America/Manhattan situation, be-
cause I don’t want a flood of rec-
ords coming in on them.

R&R: How did you choose Sal Li-
cata to head EMI-Manhattan?

JS: Ialways save jokes. If I think
of a line that I could use at a ban-
quet, I write it down, and so when it
comes time to go to a banquet, I
look in this drawer where I just
throw things. And I save names of
executives. I read about somebody
who sounds like a great success in
an interview or I hear about some-
one. It was very difficult to identify
a president of a record company in
the mold that we’ve known presi-
dents. It's a problem because we
lost a generation of executives
somewhere in the '70s; people we
thought were going to come
through and run the companies one
way or another went by the way-
side. And accountants came in. So
you still see Clive Davis, Jerry
Moss, Mo Ostin, Ahmet Ertegun,
Walter Yetnikoff, Joe Smith, Dick
Asher, and a group of us who have
been doing this for quite some
time. So it isn’t easy to go find one.

But Sal Licata, I thought that’s a
guy who’s exactly what I should
have for this label to oversee the
difficult process of the merger. To
give it a strong marketing sales
identity, and surround him with a
great creative staff. And so the
games began, the flag was up, and
fortunately RCA allowed him to
leave with some time left on his
contract. I am very much impress-
ed by the first month that he’s been
there. He’s making his moves and
he’s shaping his company the way
he wants to.

R&R: And on the other side, you
moved Dave Berman, an executive
with a completely different back-
ground, to Capitol President...

JS: Dave Berman is a lawyer in
the Clive Davis, Walter Yetnikoff
end, rather than a lawyer lawyer.
He’s exceptionally bright and has
had an opportunity in his ten years
at Warners to sit in at all the meet-
ings. That’s the Warner family
kind of thing. They have a market-
ing meeting and everybody comes
so they all know what’s going on at
the label. Also, his best friend at

‘““We’ve got to keep
[the single] going
because it’s the
measure of success.
But it never was very
profitable, and now it’s
not profitable at all.”’

the label was (President and for-
mer A&R VP) Lenny Waronker,
and he is very much influenced by
the music.

My feeling about David Berman
is that someday he can be a major
executive in this whole corpora-
tion. And at some point, then, he
really should run a label in the next
few years. Because you don’t learn
until you have to stand up and take
the blows as well as the bows.

R&R: What was your plan in
moving Don Zimmermann to Pres-
ident/International Marketing af-
ter so many years as Capitol Presi-
dent?

JS: We were concerned about
Don because he is a marvelous ex-
ecutive. Very low-key and low-pro-
file, well-liked, well-respected.
Some of those artists swear by
him. But an opportunity opened up
for Don that we really needed. This
was not farming him out. This busi-
ness likes to see people fail, of
course, so there was always
“They’re gonna fire him. They’re
going to ship him out to somewhere
else.” But international is an enor-
mous profit center for us. The US is
45% of the world. You can literally
sell as many records outside the US
as you can here if somebody’s on
the case. We're already past a
million Heart albums outside the
US.

Zimmermann knows the Ameri-
can talent market and knows the
EMI system. He's almost like a
Nesuhi Ertegun right now in terms
of this company in marketing
records both ways across the
world.

Now it was very hard to sell EMI
on this. They were so delighted on
this wonderful team of Smith and
Berman that came in, and they
didn’t understand this. I had to go
convince Bhaskar of the wisdom of
this and then Bhaskar and I had to
convince Thorn of this too!

R&R: Who's picking up the ball
administratively for David?

JS: A man called Colin Hodgson,
a member of Bhaskar Menon’s
staff. He has his own worldwide
corporate staff and has been a
chief financial officer and will now
be my Executive Vice President
and deal with a lot of that admin-
istrative work. Now that I've got
these labels reorganized, we are
through now. There ain’t any more
earthquakes gonna take place!

R&R: Let’s talk about a few uni-
versal issues. How do you think the
configuration dilemma will resolve
itself?

JS: The problem with configura-
tions is guessing. Now we're get-
ting returns on CDs. They didn’t
cost 40 cents to make, they cost a
lot of money, and where do we go
with them? The CD has been the
salvation of this business. It’s given
us the economic base to keep go-
ing, but this business hasn’t explod-
ed. You're not selling five times as
many units as you did five years
ago. There’s only about as many
units. It's the higher dollar value,
that you wholesale a CD at ten
bucks instead of wholesaling a
record at 4% or 5 dollars.

That’s why the danger of the
copying of CDs is so real to the eco-
nomic well-being. If you copy one
CD, you now have not lost a $2 or $3
sale, you've lost a $10 sale, and the
DAT’s copying capability is so out-
standing. And then you can make
copy after copy after copy because
what follows next is the double-well
DAT player, which will then be an-
nounced through the catalogs that
you can “Be your own tape factory.
Tape both sides. Double speed.” I
would love to see the DAT here with
some kind of protection because it
opens up an incredible market-
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eventual pressure is mine . . .

Capsule Comments
On Key Concerns

Starting A Major Label
The costof getting in is murder and you can't 'stan” @ record comgany
. abig one. It we had a8 the money in the world and said "We're gonna
do it" and offered Bruce Springstesn a hundred milkon doliars an album,
yo dant get him for seven or eight years. The man has records to delver
ke hiss label. You can buy Michael Jackson. Maybe a Lionsl Richie in two
years, but that's the best vou can do. Otherwiss you're in the game of sfar-
ting with new artists and everybody's in that gamse. You can hire the beast
people but there's no guarantee thal you can do it
There are a lot of people who cams to me to get started, movie studios,
other companies. But vou're not going to be abla to do that. You're going t
spend a lot of ime figuring out your ko on vour lefterhead,

New Distribution Mergers

What nobody wants o give up now is their own identity in terms of
salespeople out there. But if you talk about joining up with other people to
warehouse, to ship and to manufacture, that's always a passibifty, Some-
body has to kok at that and say "Is that cost-effective?” We had some very
prefiminary conversations with RCA. When we looked into it, it didn’t offer
the kind of savings that would offset our ablility to be Capital Records out
there on the street. Capitol's had distribution for 40 years. And we don't
have to give that up. it's not a losing proposition for us, but there are some
areas, “back-of-the-house™ kinds of things, that you can put together with
others that are noncompetitive. It does not matter where your-records are

More Expansion?

We're in an acquisition mode. Thorn EMI has gotten out of some
businesses to concentrate on a couple they are in. If MCA or A&M were
available we’d be up there bidding now.

Management Theories
| hope it will be very much like {WCI chief) Steve Ross . . . "it's your
ball game, you go run it. Come back to me and if you got some problems
we'll tatk about I8, but you run it. You've gat suppart from me and | want to
be sure that we're doing everything we're supposed to be doing with it and
that it gets better next year than it was this year.” | like this role better. | fike
assigning it and turning it on to someone else. Of course, in the end, the

industry Cooperation
Qur industry has been famous for not being able to decide on anything
as a unit. As a result, we are constantly afflicted by more problems. Rack
jobbers a long time ago with the price-cutting situafion. The independent
promotion situation as it grew and prospered. We could never ever, as an
industry, stand up o piracy we're fighting now. We always get into it and
then decide that we only have our own agendas...

place like the cassette did in porta-
bility. The Walkman can then be
digital and bring on a whole new
round of equipment.

o S e, T e S R T L R

““This business can’t
grow until somebody
finds a way to explode
out of [the present]
structure.”’

R&R: What about the single in
all of this?

JS: We've got to keep it going be-
cause it’s the measure of success.
But it never was very profitable,
and now it’s not profitable at all. I
don’t know what we’ll do about
singles.

R&R: Is the 3-inch CD a possibil-
ity?

JS: I guess. I just saw the first
two. The cassette single doesn’t
seem to make a lot of sense, and
the CD single takes a lot of room up
in the store that’s damaging.
Stores don’t have any room for a
configuration like that. They're a
low-profit item. Singles can’t be

that profitable. I think we’re going
through an incredible period of
confusion.

R&R: What about selling to the
older demographics now, the peo-
ple buying CDs and out there
spending money on music again?

JS: I have some altruistic goals
that I would like to accomplish be-
fore I walk away from this. This in-
dustry is still selling records in the
same distribution system it has for
years: record stores and some
racks. We have not yet opened up
other avenues. We’ve dabbled in
mail order, dabbled in television
sales, dabbled in other things, but
someday other locations have to be
available. There is a need for mu-
sic for everybody.

I would say that five years from
now you’ll see a different structure.
This business can’t grow until
somebody finds a way to explode
out of this structure. And I would
love to at some point, under the
auspices of RIAA or something like
that, get the best marketing guys in
this business, along with some
marketing people from General
Foods and other outside firms and
say, “Do we dare?” Because we
are victims of “We can’t do it be-
cause we've always done it this
way.”
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- StereoMaxx

StereoMaxx™ —the spatial image enlarger from Modulation Sciences—has
only been available for a few months, but already the word is getting out.
Scores of stations nationwide have put our new stereo processing box on-line.

So why the "SECRET"? We'll let the PD of a top 10 Eastern market station tell it:

“StereoMaxx definitely gives our sound extra excitement, an extra kick. Some of the
other guys know we're doing samething, but I don’t think they've figured out what yet.
And we're in no hurry for them to find out. So please don't use our calls or my name.”

He's not alone. StereoMaxx users love the box, but most don't want publicity.
That explains the "SECRET” in our headline. But how about the "WEAPON"?
The PD of a Southern rocker explains:
‘““We’re in awarhere. Actually two wars: ratings and processing. Any edge you can getis
worth grabbing. StereoMaxx? It's a real good box. They say it makes you sound bigger,
and they're right. We get the results we're looking for without crudding up the sound.”

That last point is important. StereoMaxx isn't a loudness box. And it’'s not heavy-
handed. StereoMaxx works WITH your processing chain and actually improves
the sound of your station. A Southwest PD puts it this way:
“Our Chief Engineer played with the controls a little and then fixed the settings to give us
just enough enhancement to set us apart from anyone else in the market. StereoMaxx
seems to add a subtle richness and depth, as well as separation.”

And speaking of Chief Engineers, what do they think of StereoMaxx? Here'’s
what a top 5 market chief says:
““Iwas a little skeptical, because I'd played with several ambience gadgets in the past.
But they were more trouble than they were worth. StereoMaxx is different. It really does
make us “more stereo”. And it really doesn't cause us any undue multipath hassles.”

To sum up, we like these comments from a West Coast PD:

“When I first heard about StereoMaxx, I thought it was a little expensive. But now you
couldn'tbuyitback from us. Every song we play now has as much separation as the best
produced stereo record or CD. Turning off StereoMaxx is like going back to mono.”

StereoMaxx sounds intriguing, right? Our FREE DEMO CASSETTE is an ear-
opener. To get yours pronto, just call the StereoMaxx hotline at (800) 826-2603
toll-free. Our first production run sold out in weeks. So act fast, and there’s a
good chance you can beat the other guys to “radio’s new secret weapon”.

Py RV o W . -
-

modulation sciences, inc.
115 Myrtle Avenue e Brooklyn, New York 11201 e Tel. 718-625-7333 e Toll Free 800-826-2403
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It's a world-class rock & roll event! Europe, the
Continent’s hottest new group. The Cure, England’s most
progressive new band. Together they're rocking America
with 90 minutes of electrifying '80s music on a special edition
of In Concert, airing the week of September 7 on Westwood
One Radio Networks affiliates around the world.

Sweden’s most popular musical export, Europe was cap-
tured live at their recent SRO concert appearance in Los
Angeles, performing all their biggest hits including “Carrie”
and cuts from their smash LP, The Final Countdown.

On the same program, The Cure offers up contemporary
rock & roll at its best with a riveting performance from their
acclaimed U.S. concert tour which includes their latest hit

“Why Can't | Be You?”

Europe. The Cure. A double dose of dynamic music.
Exclusively on /n Concert. Contact your Westwood One
Representative now at (213) 204-5000 or Telex 4996015

WESTWOOD ONE RADIO NETWORKS

A2 ANV PTG N L E A RPN AE AR A VA
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'VIDEO MUSIC

|
MUSIC TELE¥ISION-
35.8 million households
Jeanne Yost, Director/Music Programming

FIRE TOWN/Rain On You (Atlantic)
1Q/Promises (Mercury/PG)

MARC JORDAN/This independence (RCA)
TOM KIMMEL/Tryin' To Dance (Mercury/PG)
LOLITA POP/Bang Your Head (Virgin)

GREGG ROLIE/Hands Of Time (Columbia)
SQUEEZE/Hourglass (A&M)

STRYPER/Honestly (Enigma)

WA WA NEE/Sugar Free (Epic)

WALK THE MOON/Daddy's Coming Home (MCA)
JOE WALSH/In My Car (WB)

G
S
R

TOM KIMMEI./Trym To Dance (Mercury/PG)

SNEAK PREVIEW Ll o el g
FABULOUS THUNDERBIRDS/How Do You Spell Love (Eplc) ................... 14
FLEETWOOD MAC/Little Lies (WB) . .. .............. ., 3
HEART/Who Will YouRun To (Capitol) ............. ..., 2
BILLY IDOL/Mony Mony (Chrysalis) .. ..........coouueina . 1
MICK JAGGER/Let's Work (Columbia) . ............... ... v, 1
RICHARD MARX/Shouid've Known Better (EMI-Manhattan) ..................... 2
MOTLEY CRUE/Wild Side (Elektra) .................... ..., 7
POISON/I Won't Forget (Capitol) . .................. ... .. ... ... ......... 4
RANDEE OF THE REDWOODS/Either Way, It's Fine (Rounder) ... ................ 4
TINA TURNER/Paradise Is Here (Capitol) .. ..., 7
U2/Where The Streets Have NoName (Island) .. . .............. ... ... ... .. ... 1
SUZANNE VEGA/Solitude Standing (A&M) . . ... ... 7
38 SPECIAL/Back To Paradise (A&M) .. ..., 70
BANANARAMA/ Heard A Rumour (London/PG). . .. ...........coveriernnnnn... 5
PETE BARDENS/In Dreams (Capitol) .. ...............coveunn . 4
DAVID BOWIE/Never Let Me Down (EMI-Manhattan) .. ........................ 6
DEF LEPPARD/Women (Mercury/PG) .. ............ ..o, 5
EUROPE/Carrig (EPIC) . ........c.otoeee e 12
FAT BOYS f/BEACH BOYS/Wipeout (Tin Pan Apple/PG) . ...................... 5
GENESIS/Anything She Does (Atlantic) .. ................. ... . 5
GRATEFUL DEAD/Touch Of Grey (Arista) . . ..., 11
SAMMY HAGAR/Give ToLive (Geffen) . . ... ................ovveennnn.., 7
HOOTERS/Johnny B. (Columbia) .. ............ ..o 6
HUEY LEWIS AND THE NEWS/Doing It All For My Baby (Chrysalis) . .............. 8
LOS LOBOS/LaBamba (Slash/WB) .. .............coooureire i, 10
JOHN COUGAR MELLENCAMP/Paper In Fire (Mercury/PG) .................... 4
OUTFIELD/Since You've Been Gone (Columbia) .. ........................... 10
PRINCE/U Got The Look (Paisley Park/'WB) .. .............. ... ..o oooi. .. 6
STARSHIP/It's Not Over (Til it's Over) (Grunt/RCA) . ....................... .. 10
WHITESNAKE/Here | Go Again (Geffen) . ..............oouroe . 8
DANNY WILSON/Mary's Prayer (Virgin) . ..............ooeennroennnnnon.. 14
n— W — o o
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Information current as of September 1;
possible subsequent changes not reflected.

VHi

VIDEQ HITS ONE"
20.8 million households
Sat LoCurto, Director/Music Programming — Jessica Falcon, Director/Talent & Artist Relations

ABC/When Smokey Sings (Mercury/PG) . . . ... 7
DEBBIE GIBSON/Only in My Dreams (Atlantic) . ............................. 9
DAN HILL/Can't We Try? (Columbia) ......... ..o e, 7
LOS LOBOS/LaBamba (Slash/WB) . . ........... ... .. 11
SMOKEY ROBINSON/One Heartbeat (Motown) . .......................c.v... 7
SUZANNE VEGA/Luka (A&M) . ......... ... . i, 16
LISA LISA & CULT JAM/Lost In Emotion (Columbia) . . ........................ 4
ANITA BAKER/No One In The World (Elektra) ............... ... ... ... ... 7
BANANARAMA/| Heard A Rumour (London/PG) . ............................ 8
DANNY WILSON/Mary's Prayer (Virgin) ............. ... ... 14
DAN FOGELBERG/Lonely inLove (EpiC). .. ...............o .. 7
RICHARD MARX/Don't Mean Nothing (EMI-Manhattan) ...................... 18
SWING OUT SISTER/Breakout (Mercury/PG) .......................... S 9
KENNY G/Don’'t Make Me Wait For Love (Arista) . . . ..................... ...ADD
JELLYBEAN/Who Found Who (Chrysalis) ....................cccunnn. v...5
CARLY SIMON/The Stuff That Dreams Are Made Of (Arista). . .................... 6
GEORGE BENSON & EARL KLUGH/Dreamin' (WB) . ....................... 4
NATALIE COLE/Jump Start (EMI-Manhattan) ............................... 6
CURIOSITY KILLED THE CAT/Misfit (Mercurv/PG) . . . .................. Y. 6
G. ESTEFAN & MIAMI SOUND MACHINE Betcha Say That (Epic). . ................. 7
NYLONS/Happy Together (Open Air/Windham Hill) . . .......................... 7
RESTLESS HEART/Why Does It Have ToBe (RCA) . ....................5..... 4
SIMPLY RED/Maybe Someday (Elektra) . ........... ... ... ... ... ......... 4
TPAU/MHeart And Soul (Virgin) . .. ... .. 17
JONATHAN BUTLER/Lies (Jive/RCA) .. ..., ... 19
WHISPERS/Rock Steady (Solar/Capitol) ... ...... ..o, 5
LEVERT/Casanova (Atlantic) . .......... ...t 2
EXPOSE/Let MeBe The One (Arista) . .. ... e, 7
10,000 MANIACS/Peace Train (Elekdra) . ... ..............ouuuini . -...5

S o mm

. L %f%i e
ATLANTIC STARR/One Love At A Time (WB) 13

FORCE MD’S/Love Is A House (Tommy Boy/WB) . .. ...........ovvireennnn.. 2
GO WEST/Don't Look Down (Chrysalis) . . .. .............cooveiinnnnn. .. .7
ELTON JOHN/Take Me ToThe Pilot (MCA) . .. ...t 6
PARTLAND BROTHERS/One Chance (EMi-Manhattan) ...................... |
PEPSI & SHIRLIE/Heartache (Polydor/PG) . ... ......... ... 2
BILL MEDLEY & JENNIFER WARNES/Time Of My Life (RCA) ............... ADD
BREAKFAST CLUB/KissAnd Tell (MCA) . ...t 11
RAY PARKER!/I Don't Think That Man Should Sleep Alone (Geffen) . ..........:..ADD
NAJEE/Betcha Don't Know (EMI-Manhattan) ... ............ .. ... .. ... .. ..... 6

ELTON JOHN/Candle InThe Wind (MCA) . . ............................. ADD

1 FAT BOYS IIBEACH BOYS/
Wipeout (Tin Pan Apple/PG)

2 WHITESNAKE/Here | Go Again
{Geffen)

3 MOTLEY CRUE/Girls. Girls, Girls
{Elektra)

4 MADONNA/Who's That Girl
{Sire/WB)

5 GEORGE MICHAEL/I Want Your
Sex {Columbia)

6 PRINCE/U Got The Look {Paisley
Park/WB)

7 MOTLEY CRUE/Wild Side (Elektra)

#s@ s

proclaimed “Bad Boys Of Magic,”  Priest live at 10pm EDT on
Penn & Teller, promise new twists  Wednesday (9/9) and Simple
when they host the 1987 “MTV  Minds at 9pm on Thursday (9/10).
Music Awards Pre-Game Show” ’
Friday (9/11). The two-hour pro-
gram will feature guests Lou Reed
and Dee Snider, and air at 7pm
EDT. The awards show follows at

8 EUROPE/Carrie (Epic) : : T : 9pm EDT, broadcast live around
9 POISON/! Won't Forget You LIFE AFTER MTV — Whitesnake’s David Coverdale (r) celebrates his MTV the world by satelite from the VH-1: WORLD SAXOPHONE
{Capitol) guest host debut with (I-r) Geffen’s John David Kalodner and MTV’s Universal Amphitheatre in Los An-  QUARTET hosts the “New Visions”
10 JANET JACKSON/The Pleasure Carolyn Hellman. geles. show September 6.

Principle (A&M)

MAGIC IN THE MUSIC: The seif- SPECIALS NEXT WEEK: Judas

A AAAA SR Ao nradiaohictarn, cam


www.americanradiohistory.com

38 m RaR September 4, 1987

WARO Now Classical WWCS

Universal's Religious-program-
med WARO/Canonsburg, PA
switched formats to Classical and
calls to WWCS last Tuesday (9/1).
No PD has been named. BPI's
Dick Bailey will consult what is
billed as Pittsburgh’s first com-
mercial Classical station.

The new station will compete
with noncommercial WQED,
which according to WWCS GM Joe
DiDonato “appeals more to (hard-
core) Classical buffs. We want to
have music that those people en-
joy, but we also want to reach
younger listeners. We're going to
be a mass-appeal Classical sta-
tion.”” The possibility of working
some New Age into the mix at
night is still being discussed.

Rau
Continued from Page 1

Wodka told R&R, ‘“Norm has
done great things at KEGL. To join
Sandusky and a hot CHR like
KEGL really makes this a fun posi-
tion after working at a News outlet.
Dallas is vibrant and challenging,
but with our corporate support
we're going to have a good time
and really kick some ass.”

The Sandusky group includes
KEGL, WKRL/Tampa, KLSI/
Kansas City, KNUS & KBPI1/Den-
ver, KDKB/Phoenix, KWLT/San
Diego, and KLSY/Seattle.

Anthony

Continued from Page 3
fidence in the world that she’ll
become the premier director in the
industry.”

Anthony had directed AC promo-
tion, as well as trade relations,
since 1984, earlier serving as
Associate Director in that area.
She joined CBS in 1978 after promo-
tion stints at RCA and Manage-
ment 111, moving from Portrait’s
promotion staff in 1981 to AC Pro-
motion Manager for E/P/A.

Anthony commented, “I'm thrill-
ed! The team, the product, the
spirit . . . all the elements are in
place. E/P/A is definitely the place
to be.”

Kaye
Continued from Page 3
«Seattle is tough, with four CHRs
and two good AORs. My mission is
to refine our direction. It's my hope
we can do all of this without staff
changes, because everyone here’s
worked very hard to get us this
far.” No call letter change has
been announced. A replacement is
being sought in Houston for Kaye,
who also acted as GSM there.

Foxx

Continued from Page 3
of talking about the area in five-
and seven-second liners.”

WJQY GM R.W. (Skip) Schmidt
and Foxx worked together at WOW
and KOIL. Schmidt told R&R,
“Erik is the right guy to help tune
up this format. We’re shooting at a
41-year-old, and it's essential you
understand the lifestyle of the peo-
ple you're trying to attract.”

Universal is known for brokered
religious outlets, often located on a
market’s fringe. (Canonsburg is
20-25 miles from Pittsburgh.) Ask-
ed why WWCS became the first of
its stations to switch to another for-
mat from religious, DiDonato cited
the existence of five other similarly
formatted stations in the market,
along with the potential conversion
of WYDD when its new owners,
who also specialize in religious
radio, take over.

“Universal has always wanted to
stay true to the audience that’s sup-
ported the station, but recently
we've seen the Pittsburgh market
change dramatically. Besides the
competition, stations are selling
airtime for ridiculous rates, which
made it hard on everyone else.

“We have a lot of stations play-
ing a lot of commercial-free music
and charging as little as 50 cents a
program. In the present economy,
it’s tough to make ends meet with
all those factors.”

WWCS has gone to AM stereo for
the new format, making it only the
second station in the market, after
KDKA, to do so. Nine on-air staf-
fers, including parttimers, have
joined the station.

Morley

Continued from Page 1

delighted for the opportunity to
work with Dick Ferguson in shap-
ing the future of this great com-
pany‘Y’

Ferguson cited NewCity’s recent
purchase of four Swanson Broad-
casting radio stations as a key fac-

tor in Morley’s advancement. In-

addition to WEZN, the company
now owns and operates WFTQ &
WAAF/Worcester-Boston; WSYR
& WYYY/Syracuse, NY; WYAY/
Atlanta; WDBO & WWKA/Orlan-
do; WZZK-AM & FM/Birming-
ham; KRMG & KWEN/Tulsa;
KKYX & KLLS/San Antonio; and
KKNG/Oklahoma City, as well as
the American Comedy Network.

WHBT

Continued from Page 3

change was also under considera-
tion, and said, “We still need a PD
with a passion and knowledge of
this genre of music. The sound will
have a mainstream feel to it, and
will be music-intensive except for
regularly scheduled news and in-
formation, which will be the only
live elements.

“Gary Guthrie will execute the
format until a permanent replace-
ment is found. He’s been collecting,
designing, and testing the music
and format for almost two years.
He'll put into place here a variation
of his successes at WKLX/Roches-
ter and KZPS/Dallas. The format
will also have some similarities to
KTWV/Los Angeles and WNUA/
Chicago, but customized for Mil-
waukee.”

With the exception of ND Kathy
McFarland, the entire airstaff, in-
cluding PD/morning man R.J.
Harris and MD Chris Moreau, has
been dismissed.

NEWS

David Fine

Fine Takes Over
As PolyGram
Int’l President

David Fine officially became
President/CEO of PolyGram In-
ternational Tuesday (9/1), suc-
ceeding Jan Timmer. He has been
the company’s Exec. VP for the
past five years.

PolyGram International is the
management and holding compa-
ny for the group’s record com-
panies in 28 countries, including the
US and Canada. Its activities also
include music publishing, direct
marketing, CD Video, and CD In-
teractive.

Reporting to Fine are Exec. VPs
Jan Cook (Finance), Aart Dalhui-
sen (Popular Music), and Tim
Harrold (Classics), plus Sr. VPs
Michael Kuhn (New Business) and
Bruce Mackenzie (Regional Oper-
ations).

Timmer leaves PolyGram Inter-
national to join the Philips Group
Management Committee in Eind-
hoven, Netherlands. He’ll oversee
Philips’s consumer electronics ac-
tivities while also chairing Poly-
Gram’s supervisory board.

Jacor
Continued from Page 1

Jacor's acquisition of Eastman
will help ensure that it will remain
an independent company. Com-
pany officials say the deal was
motivated in part because of
industry-wide apprehension about
the increasing economic concen-
tration of the rep industry by the
Katz and Interep conglomerates.

“We thought it had sort of an
ominous feel about it,” Wood said.
“They are wonderful companies
and great rep firms, but I think the
total concentration of power is
causing a lot of people some con-
cern.”

Upon completion of the transac-
tion, Eastman will represent most
Jacor stations. Jacor is headquar-
tered in Cincinnati and owns 14
radio stations and the Georgia
Radio News Service. The com-
pany’s stations are WLW &
WEBN/Cincinnati; WGST &
WPCH/Atlanta; KOA & KOAQ/
Denver; WBBG & WMJI/Cleve-
land; WYHY/Nashville; WMYU/
Knoxville; WQIK-AM & FM/Jack-
sonville; and WKYG & WXKX/
Parkersburg, WV.

In another transaction involving
Jacor, the company last week
agreed to spin off its Parkersburg,
WV combo to Detroit-based Fritz
Communications for $1.3 million.

www-americanradiohistory com

Morris Global VP/Programming

George Taylor Morris, who had

" been hosting Global Satellite’s

“Reelin’ In The Years” program,
has been named VP/Program-
ming for the network. He will con-
tinue his role with the show, in ad-
dition to creating and acquiring
new progranuing.

Global President Howard Gill-
man commented, “In light of the
contributions George has made to
the network’s programming dur-
ing the two years he has been with
us, his appointment reflects my
confidence that he will creatively
enhance our growing network and
solidify our status as the premier
rock programmers in North Amer-
ica.”

Morris was previously Director
of Programming for Westwood

Gilreath

Continued from Page 1

Regarding the departure last
week of PD Duff Lindsey by
mutual agreement, Gilreath add-
ed, “We're currently interviewing
new PDs and should make a selec-
tion in the near future.”

One and the Source, President of
Self Portrait Productions, and PD
at WPIX/New York, WCOZ/Bos-
ton, and WHCN/Hartford. He
stated, “This new challenge means
Global Satellite Network is set to
steam ahead into the 1990s with ad-
ditional, but selective, high-quality
programuming. It's rare to find a
company that understands that
you don’t have to produce the most
to produce the best.”

Cafaro
Continued from Page 1

Sr. VP Charlie Minor said, “It’s
very rare in the promotion busi-
ness that we have an opportunity to
create a new position specifically
designed to develop a full game
plan well before we present an art-
ist to radio. Al is perfect to lead us
from this new post. He started in
radio as a programmer and then
joined our promotion staff as a
local rep in Charlotte. In his ten
years at A&M, he’s worked three
local markets and grown into a
progressive promotion executive.”

Petty Cashes In Canadian Gold

Tom Petty received a Canadian gold disc for his “Let Me Up (f've Had Enough)” LP
foltowing a Toronto/Kingswood Music Theatre show. Pictured (I-r) are MCA
Canada’s Peter Diemer, Heartbreaker Mike Campbell, Petty, and MCA Canada’s

Lesley Soldat and Doug Spence.

E/A Hears The Call

The Call opened for the Psychedelic Furs at a New York show recently, and were
visited backstage by E/A Sr. VP Hale Milgrim. Pictured (I-r) are group’s Scott
Musick and Michael Been, Milgrim, and group’s Tom Ferrier and Jim Goodwin.
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“E. Alvin Davis & Associates helped
WIOG go from a 13 to a 30, achieving the highest
share of any station in the country”

“Their unique understanding of marketing has helped
us create a monster station” —John Casey, WIOG-FM/Saginaw

“Our clients include America’s
leading broadcasters. They demand
superior marketing.”

—E. Alvin Davis

We help forward-thinking
radio stations maximize per-
formance. Our commitment is to
provide quality consulting for
select clients.

Over 90 percent of our clients
achieve higher ratings. The
majority have shown dramatic
growth. Many are Number One,
most are format dominant.

We understand marketing

Today, radio demands more
from a consultant than just pro-
gramming knowledge. It requires
marketing savvy.

We're marketers. It's what

*Spring 1984—Fall 1986 Arbitron,
Total Persons, AQH M/S, 6A—12M, Total Week

makes us so different from ordi-
nary programming consultants.

Our clients include the lead-
ing broadcasting companies and
stations in America. They have
an appreciation for high calibre

advice and counsel. We're proud
to be a part of their success.

A case in point:

WIOG-FM/Saginaw

Situation: Booth's WIOG had long
been a leading station in the mar-
ket, but its position was being

threatened by a new direct format

competitor.

Solution: To help defend its posi-
tion, WIOG retained the services
of E. Alvin Davis & Associates as
programming consultant.

Success: Despite new com-
petititon, WIOG took a sizable
rating jump and became Saginaw's
Number One station the very next
book. In less than a year, the sta-
tion's direct competitor changed
formats. In the last two and a half
years WIOG has steadily increased
its share from 13.6 to 30.3.

WIOG is Number One in every
major demographic, including #1
Adults 18-34, 18-49 and 25-54.*

"WIOG has shown spectacular growth
since we began our consulting relationship.
Not only does WIOG dominate Saginaw,
with more than twice the audience of the
#2 station, but in the first book with our
improved signal, W1OG debuted 3rd in
Flint, 40 miles away, with a 10.1.

“E. Alvin Davis & Associates offer us
a wealth of fresh, creative ideas. They
consistently come up with ‘home runs.’
We're glad they're on our team.” —John
Casey, Vice President/General
Manager, WIOG-FM.

E. Alvin Davis & Associates—
marketing advisor for the
sophisticated radio executive.

For more information, phone
E. Alvin Davis at 513/984-5000.

. ALVIN DAVIS
& ASSOCIATES, INC.

NG

ADIO PROGRAMMI =

l;MARK\ET NG L in Dg;nt
851 FOREST GLEN DRIVE ANP[eS| -

((?Z\NC,lNNATl. OH 45242

£13/984-5000

Quality consulting for select clients

waann americanradiohistory com
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In the past 18 months Chet Atkins earned a Grammy Award, had two albums high
on the jazz charts, and released his newest album, “SAILS.” Now, Chet is sailing

with his first ever Cinemax TV Special. Tune in Sunday, September 6th, as Chet
hosts musical guests — Mark Knopfler, Michael McDonald, David Pack, Emmylou

Harris, Willie Nelson, Waylon Jennings, and The Everly Brothers.

D BY CHET ATKINS AND DAVID HUNGATE

NSPORTING NEW MUSIC

FROM CHET ATKINS

Chet is creating a quiet storm with “SAILS,” an exciting multi-format album
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NEWS

Tabu artist Alexander O’Neal stopped by E/P/A’s New York offices during a promotional tour in support of his “Fake” single.
Pictured (I-r) are E/P/A VP Jimi Starks, manager Craig Rice, E/F/A Sr. VP Ray Anderson, O’Neai, E/P/A VPs Don Eason and

Jim Caparro and Tabu VP George Lakes.

Heart & Soul

Continued from Page 3 i _an

m --‘d

Steve Kingston was the
PD of WYRE/Annapolis in
1977, and in 1979 became
WPGC/Washington’s PD.
Five years ago today, he
was named OM at WBZZ/
Pittsburgh. Kingston went
to WBSB/Baltimore in
1984, and last February be-
came the OM at WHTZ/New
York.

afternoons. Robert Mosley, Val
Wilson, and newsperson Deborah
Gibson exit the station.

The moves leave Denver with no
fulltime mainstream Urban (al-
though KDKQ’s previous format
will continue during the drives)
and Houston without any direct
competition to FM KMJQ. The
market’s only other black outlet,
KCOH, has been running a
Gold/Southern R&B/blues mix for
several years.

KYOK had been a major force in
Houston Black and Urban radio
since the ’50s under GM Robert Op-
penheimer, now a station owner.
Among those who worked there at
one time or another were J.J.
Johnson, Leon Isaac Kennedy,
Mike Payne, J.B. Stone, Ron
“Johnny Soul” Samuels, George
“Boogaloo”” Frazier, and Walt
Love, whose first major job was at
the station.

In 1982 Jim Maddox joined as

Steve Kingston

1 vEAR AGO TODAY

® Al Brady Law named KTKS/Dallas GM

@® Ron Parker named KEGL/Dallas PD

® Diane Raymond named WWDB/Philadelphia PD

® Russ Morley named K101/San Francisco PD

@ Neal Mirsky named DIR VP/National PD

® C.J. Morgan named KRNB/Memphis

® #1 CHR: ““Dancing On The Ceiling” — Lionel Richie (Motown)

® #1 AC: "Stuck With You” — Huey Lewis & The News (Chrysalis)
(2 wks)

® #1 UC: “When | Think Of You” — Janet Jackson (A&M) (2 wks)

@ #1 Country: “In Love” — Ronnie Milsap (RCA) (2 wks)

® #1 AOR Track: “In Your Eyes” — Peter Gabriel (Geffen)

® #1 AOR Album: "“Back In The High Life” — Steve Winwood
(Island/WB) (2 wks)

GM and, seizing on Houston’s af- @ #1 Jazz: "Spontaneous Inventions” — Bobby McFerrin (Blue Note)
fection for guns, named the station
“M-16" even though there was no 5 1
“M” in the calls. In 1984, then-PD YEARS AGO TODAY :
Steve Hedgewood returned KYOK @ John Waugaman named WINS/New York VPIGM .
to prominence briefly by running a ® #1 CHR: “Hard To Say I'm Sorry” — Chicago (Full Moon/WBj) (4 wks) §
youth-oriented format similar to ® #1 AC: “Love Will Turn You Around” — Kenny Rogers (Liberty) (3 wks)
that heard on KDAY/Los Angeles. ®#1 UC: "Jume To It” — Aretha Franklin (f:rista) (5 wks) '
Holland promises that the station, g O(#31 v(jlfst;ntry: Love Will Turn You Around” — Kenny Rogers (Liberty)
eve_n WIth. satellite progrgmmmg, . e#1LP: ‘Mirage” — Fleetwood Mac (WB)
“will continue our commitment to . ®@#1 Jazz: "As We Speak” — David Sanborn (WB) (4 wks) 2
the community in both news and %
public affairs.” g 1 o
YEARS AGO TODAY
Chrysler . @#1 CHR: "Don’t Stop” — Fleetwood Mac (WB) =
Continued from Page 3 @ #1 AC: "Handy Man’ — James Tayior {Columbia) (5 wks)

and go up against WKDF and O(IGA():C()grxLys:) Don't It Make My Brown Eyes Blue" — Crystal Gayle
WLAC-FM is something I'm look- e #1 LP: “Crosby, Stills & Nash” — Crosby, Stills & Nash (Atiantic)
ing forward to.” f (9 wks)

Chrysler’s replacement is being .
sought. T S oo R =

wWWW.americanradiohistorv.com
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““YOU-& ME-TONIGHT’
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Formerly Known As Aurra

URBAN CONTEMPORARY

40)
66/22 — 67%

ONE OF THE
MOST ADDED

BILLBOARD: @
il
/’ From the forthcoming LP Serious. Single produced by Eban Kelly and Jimt Randolph. ©1987 Virgin Records America, Inc.
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telephone re-

search study

commissioned
by AP says listeners to
all radio formats want
to hear news on their
preferred stations. And
programmers may be
underestimating listen-
ers’ taste for hard news
as opposed to soft
news.

The Radio Power survey,
conducted by Reymer &
Gersin Associates, sheds
further light on the reduce/
eliminate debate over news
and information. Overall,
the study found that these
programming elements are
vital parts of listeners’
lives, and pointed out meth-
ods radio can use — such as
emphasizing the “live” na-
ture of the medium and of-
fering lifestyle material —
to serve changing audience
needs more fully and crea-
tively. Other findings re-
vealed that among the 1000
adults 18+ polled:

* 80% listen at the start of
the day because they ‘“‘get a
variety of information in a
short time”

¢ 73% like hearing infor-
mation because it ‘‘gets
them thinking”’

* 69% said the main rea-
son they listen to radio is
“to keep up with the latest
news events’”’

¢ 70% ‘pay as much or
more attention to news and
information as they pay to
music”’

* 67% are ‘‘more likely to
listen to a station with news
and information program-
ming than one without.”

AP Study Deflates

~ News Perceptions

Local Weather

Most Appealing Topic

AP Broadcast Services
Deputy Director/Managing
Editor Brad Kalbfeld com-
mented, “The study gave us
a surprisingly and gratify-
ingly strong listener re-
sponse to the attractiveness
of news and information on
radio. It showed that listen-
ers want a mix of news and
music on the radio — not

one or the other. They pay
as much or more attention
to news as they do to
music.”

The six most appealing
news topics listeners want
to hear on their favorite sta-
tions (the most desirable
first) are local weather in-
fo, news from local area,
news from state and region,
school closings, follow-up,
and national and world

news. Social and communi-
ty problems ranked seventh,
interesting and unusual
people ranked eleventh,
and traffic reports came in
twelfth.

The study went on to
show that the majority of
music format listeners in
the four dayparts surveyed
(6-10am, 10am-3pm, 3-7pm,
and 7pm-midnight) prefer-
red hourly newscasts. Sec-

98% AGREE IN R&R POLL

News Still Viable
Format Element

News is still a viable programming element at 98% of
the music reporting stations responding to a recent R&R

radio news survey.

A sampling of the reasons why:
@ ‘‘Radio can break news faster than TV.”’

@ ‘“‘Adults 25+ are information-hungry ...

why force a

punchout to another station?’’
@ ‘““‘News is one of the few ways the audience can
differentiate one station from another.”
@ ‘‘The need for immediacy is stronger now than ever.”
@ ‘“‘Man does not live by rock alone.”’

Other findings include:
Larger News Staffs

©® 1987: average 2.3 fulltime, 1.8 parttime
© 1986: 2.2 fulltime, 1.6 parttime

Newscast Lengths
© 3-6 minutes — 46%

® 90 seconds-2'2 minutes — 38%
® One minute or less — 12%
@ Ten minutes or longer — 4%

News Directors & Salaries

@ On staff at 79% of stations, earning:

$10-17,000 — 34%
$18-25,000 — 33%
$26-50,000 — 29%
$50,000+ — 4%
Traffic Reports

Network News
Services
® Used by 82%

® AM & PM reports aired by 79%:

30% use traffic service
25% rely on car units

22% use fixed-wing planes

17% use helicopters

Editorials
oOnly 21%
air editorials

46%: newscasts run 3-6
minutes

17% use helicopters, and
30% subscribe to a traffic
service

wwWww-americanradiohistorv.com

ond choice for morning
drive listeners was once ev-
ery half-hour; second
choice for listeners in the
other dayparts was ‘‘every
few hours.”

Morning drive was also
the preferred daypart
(45% ) for hearing informa-
tion aside from hard news
among music format audi-
ences. Next up were after-
noons (27%) and middays
(26%).

Newscaster Style
Rapped

Radio Power also asked
listeners to evaluate their
favorite station’s newscast-
ers and newscasts, and
their answers revealed a
gap for some between what
they want and what they
say they are getting.
Among the findings:

¢ Newscasters are per-
ceived as a little too enter-
taining for the tastes of
CHR, Easy Listening/Big
Band, and AC fans.

* Newscasters are re-
garded as too opinionated
by most CHR, AOR, and AC
listeners.

* Newscasters are not
“down to earth” enough for
News/Talk fans.

* Newscasts are slightly
too shallow for CHR, AOR,
Country, Easy Listening/
Big Band, News/Talk, and
Gold fans, who want more
of the ‘‘whys’ behind
stories.

Of the 102 GMs and PDs
surveyed in the top 100 mar-
kets, 81% expected to air
the same amount of news
and information next year.
Meanwhile, 50% said they
would have fewer listeners
if they reduced the amount
their stations carried.

Further details regarding
the study will be officially
released at an RTNDA con-
vention panel September 4,
and will also be presented
on September 12 at NAB’s
Radio ’87 convention.


www.americanradiohistory.com

On the
Unexpected..

At Durpetti & Associates we deliver
the unexpected . . . An exceptional
and spirited sales force with a
no-nonsense approach to conducting
business. We offer neither jingles,
slick schemes nor stale promises.
Our clients are our only priority.
Their success is what continues to
fuel our creativity and imagination.
They have grown to appreciate the
unexpected. . . results!

Bruce Pollock {8
Vice President/
Western Division Manager
Los Angeles Office

DURPETTIGASSOCIATES

A Commitment To Excellence

Atlanta * Chicago °* Dallas ¢ Detroit * LosAngeles
New York ¢ Philadelphia ¢ San Francisco

& AN INTEREP COMPANY

wwWW.americanradiohistorv.com
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he hottest “hits”

playing this

summer on
News/Talk stations
were the same national
headlines dominating
TV screens and news-
paper/magazine pages:
the Contra hearings,
AIDS, the Persian
Gulf, and airline safe-
ty. Beyond that point,
however, some cities
shared topical kinship
in several different
areas.

The issue of English as an
official language is not sur-
prising for WINZ/Miami,
but KTOK/Oklahoma City
also debated the bilingual
question. KTAR/Phoenix
and WTKN/Pittsburgh
were the only markets
whose listeners were capti-
vated by collectibles.
WGST/Atlanta and KGO/
San Francisco, meanwhile,
found listeners philosophic-
al — government ethics and
policy discussions on the
West Coast; lifestyle issues
and suggestions for running
the country in the South-
east.

National political cam-
paigns became more per-
sonal when the candidates
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were local: KOA/Denver
listeners talked about Gary
Hart and Patricia Schroe-
der, while WRKO/Boston
discussed Michael Dukakis.
KARN/Little Rock focused
on Governor Clinton until
he decided not to run for
president. Geographically,

KXL/Portland may be far
from Washington, DC, but
its listeners demand nation-
al political discussion more
than for any other station
polled.

Weather was a concern at
KMOX/St. Louis and
KSTP/Minneapolis, mainly
because of deaths from the
heat in Missouri and six tor-
nado touchdowns in Minne-
sota. KMBZ/Kansas City
discovered a novel way to
grab 25-3¢ males: a pro-
gram on Rolling Stone’s
choices for the most signifi-
cant LPs over the last 20
years clogged phone lines
with younger men not nor-
mally attracted to N/T in
midday.

Pope John Paul II, Elvis,
Supreme Court appointee
Robert Bork, and the home-
less also generated listener
discussions — as did money
matters. Educational
standards and curriculum
interested only two-thirds
as many cities’ listeners as
educational costs.

—Compiled by Natalie Windsor
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1. Contra hearings

News/Talk Charts
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REPORTING STATIONS:

PROTECT YOURSELF. CALL RADIO'S LAWYER. BUILDING A REPUTATION FOR EXCELLENCE.

BARRY SKIDELSKY

132 E. 45th Street, New York, NY 10017 (212) 370-0130

ATTORNEY/CONSULTANT

AT NAB'S “RADIO ‘87" — STAYING AT ANAHEIM HILTON — SPEAKING SATURDAY ON STATION
ACQUISITIONS — CALL AHEAD TO SCHEDULE FREE INITIAL CONSULTATION

T h . T T e e i S s e e

wwWw.americanradiohistorv.com

EAST

WRKO/Boston
WABC/New York
WWDB-FM/Philadelphia
WTKN/Pittsburgh

SOUTH

WINZ/Miami
WGST/Atlanta
WHBQ/Memphis
WWL/New Orleans
KARNI/Little Rock

MIDWEST

WWWE/Cleveland
KMOX/St. Louis
KMBZ/Kansas City
KSTP/Minneapolis
KTOK/Oklahoma City

WEST

- KOA/Denver

KTAR/Phoenix
KXL/Portland
KFBK/Sacramento
KGO/San Francisco
KABCI/Los Angeles
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RATINGS AND RESEARCH

EMRC Mediation: The
Court Of Last Resort

_Have you ever had a ratings gripe? Was it handled
§at15facbori1y or are you still frustrated, wondering if there
isn’t another forum — short of the legal process — where

you can resolve your dispute?

Well, the industry can avail itself
of a very worthwhile mediation
process sponsored by the Electron-
ic Media Rating Council (EMRC)
in cooperation with other major
trade groups. This procedure can
offer another hearing — a ‘“‘court of
last resort” — that stations can use
before actually taking the case into
a courtroom. Although used only
twice to date in radio disputes, this
is a valuable forum that should be
used more often.

Mediation Background

In 1980 the EMRC, NAB, RAB,
Arbitron, and Nielsen developed
this discussion arena because, ac-
cording to the EMRC procedure
overview, “There are some cases
where a station or ratings service
may believe that there has not
been a complete or satisfactory

‘““Although used only
twice to date in radio
disputes, this is a
valuable forum that
should be used more
often.”’

resolution of its disagreement.”
Accordingly, a non-binding process
was established which uses know-
ledgeable industry representatives
serving as members of a mediation
panel. These panelists, usually five
in number, receive no expense or
honorarium fees for their effort.

First Steps
Let’s say you're unhappy with a
ratings service. You've been

By Jhan Hiber

through the hierarchy and still feel
dissatisfied. I you believe you
have no way of resolving the pro-
blem in direct discussions with the
ratings service involved, notify
the service in writing that you in-
tend to resort to mediation. The
EMRC also receives the com-
plaint. If a satisfactory reply is
still not forthcoming from the
ratings folks, the station may
then request the convening of the
mediation panel.

Whe’s On The
Mediation Panel?

In the 1981 KBIG/Los Angeles-
Arbitron mediation session, there
were five panel members. They
represented major trade groups,
and were organized and nominated
by the EMRC. The only catch was
Arbitron could exercise a limited
veto — it could reject either the
primary or alternate (but not both)
mediator suggested by each trade
association.

THE NEW
KPLX DALLAS AND
WEFMS INDIANAPOLIS
JINGLES ARE

READY

If you're looking
for the best in
Today's Country
jingles, call now
for a demo

1-800-858-8880 or

collect 214-934-2222

FirstCom/13747 Montfort Drive /Suite 220/Dallas, Texas 75240/Jim Long Companies, Inc.

waann amariceantadiohistorvy. com

DAYPART DIARY TEST FOLLOWUP

show.

sonnel.
See you in October.

20% Not Happy With Test
Versions Of Current Diary

Scores of readers voted for their preference between the two jazzy
new versions of the daypart diary being tested by Arbitron. However,
the final tally doesn't provide much guidance: it was a tie. Forty percent
voted for each test version, with the remaining 20% not happy with either
mode! or the current diary. No one chose the current diary — an interest-
ing commentary. Guess we’ll just have to see what Arbitron’s test results

Next month 't offer some additional perspectives on these daypart
diary tests, featuring comments from broadcasters and key Arbitron per-

The actual hearing is a fascinat-
ing experience. First, there’s an air
of informality. And since it's not a
legally binding session, lawyers
are generally not allowed unless
approved by panel members.

Essentially, both sides present
their cases. Then the panel asks
any pertinent questions and ad-
journs. In the KBIG case, the ses-
sion was over before noon. At the
end of the day the mediators
rendered a decision — in KBIG's
favor.

Because this is a non-binding
procedure, Arbitron could have ig-
nored the panel’s recommenda-
tion/decision. It did so several
years ago in the second case, which

‘“Since this is not a
legally binding session,
lawyers are generally
not allowed unless
approved by panel
members.’’

involved KGO/San Francisco.
However, in the L.A. matter Ar-
bitron took the decision to heart
and improved some procedures
that were questioned.

Use It Or Lose It

I'm amazed that more stations
haven’t made use of this forum.
The process is not the quickest, but
it’s fair — and considerably less
expensive than a court battle.

““You might lose a
chance to make your
point unless you use
the EMRC mediation
procedure.”’

Perhaps most stations simply
have never heard about the
EMRC’s efforts to offer the in-
dustry this aspirin for ratings
headaches. Maybe this column will
spark more interest. I hope so,
because you might lose a chance to
make your point unless you use the
EMRC mediation procedure.

For more details, call EMRC
Executive Director Me! Goldberg
at (212) 687-7733. Good luck!

Jhan Hiber

SOMETHING FUNNY'’S
GOING ON ...

©Z100 ¢ Q105 o Y100 o B94 o KRBE
e WMJI o KHTR o KDWB e WFOX e WFLY
¢ DC101 o WCMF o KIMN o KSMG ¢ WNNK

To Name A Few!

GETINON THEFUN...
With

fUN FACTORY

FULLY PRODUCED ORIGINAL COMEDY SERVICE
Spoof Commercials, Song Parodies,
Celebrity Phone-Ins, Super Surprises

(800)782-0700

Call ProMedia For A Demo.
In NY (212)585-9400 |
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Bee Gees
“YOU WIN AGAIN”

(7-28351)

The New Single -
Produced by
Arif Mardin With Barry Gibb,
Robin Gibb and Maurice Gibb
Co-Produced by Brian Tench
From the forthcoming ;;lb;u'ﬁ E-S:P .~
On Warner Bros. Recoras, Casset’tcms and Compacthscs
Management: Gary Borman and Harriet Sternberg,

BormanfSter nbcrg E“fér_tai'nmcm“:’

Y100 30-21

794 deb 34

WBAM add

WHHY add

7104 deb 35
WZOK add
95X XX add
Q101 deb 38
KQCR deb 38
Y94 40-35
KFRX deb 34

KOZE
KTMT
OK95

BORMANSTER @
e A ek a T o
© 1987 Warner Bros. Revoids Ing, '

. *ezes e

RATINGS

|

Spring ‘87 Birch 12+

San Francisco-
Oakland

KGO and KSOL were in their
usual #1 and #2 spots. Even with
KMEL moving in on KSOL, the lat-
ter is usually a few tenths closer to
KGO than it was in the winter.
KMEL, with spots promoting morn-
ing team London & Engelman, re-
bounded and added a share to its
lead over KITS. The Giants helped
shoot KNBR to fifth place; last spr-
ing, they were only good for tenth.
KSFO and KYA, which simulcast
when the As aren't playing, are up
3.9-4.7 together; KSFO tied in with
the team to award weekly Hawali
trips in a bumper sticker promotion.

Winter '87 Sp '87
KGO (N/T) 8.9 8.0
KSOL (UC) 6.8 6.3
KMEL (CHR) 4.3 5.1
KCBS (N/T) 4.4 3.9
KNBR (Misc) 25 3.8
KBLX-AM & FM
(AA) 3.8 3.7
KYUU (AC) 3.6 3.2
KABL-AM & FM
(B/EZ) 3.6 3.0
KYA (Gold) 2.7 3.0
KSAN (Ctry) 3.5 2.9
KRQR (AOR) 3.2 2.8
KIOI (AC) 2.1 2.7
KNEW (Ctry) 2.0 2.7
KFOG (AOR) 3.4 2.6
KFRC (BBnd) 2.1 2.5
KWSS (CHR) 1.8 2.4
KITS (CHR) 3.1 2.3
KOME (AOR) 2.3 2.3
KOIT-FM (AC) 2.4 1.9
KIQI (Span) A 1.8
KLOK-FM (AC) 1.8 1.8
KSFO (Gold) 1.2 1.7
KSJO (AOR) 1.5 1.7
KBAY (B/EZ) 1.9 1.6
KDFC-FM (Clas) 1.4 1.5
KJAZ (Jazz) 1.4 1.4
KLIV (BBnd) .8 1.1
KKHI-AM & FM
(Clas) 2.0 1.2
KEEN (Ctry) .9 1.0

Spring ‘87
Arbitron 12 +
Louisville

In the August 14th listing of the
Louisville Arbitron results, several
errors appeared. Here is the cor-
rect listing.

Winter '87 Sp '87
WHAS (AC) 14.8 16.2
WAMZ (Ctry) 15.8 15.4
WDJX (CHR) 8.6 9.1
WRKA (AC) 5.7 8.1
WQMF (AOR) 8.8 7.9
WVEZ (B/EZ) 8.3 7.5
WLRS (CHR) 57 6.5
WJYL (UC) 5.1 57
WAVG (AC) 5.2 4.5
WLOU (UC) 34 44
WXVW (B/EZ) 2.9 2.5
WXLN (CC) 2.1 1.5
WLLV (Rel) 5 1.2
WTMT (Ctry) 1.0 1.1
WAKY (Citry) 1.3 1.0

Baltimore

WBSB took a second consecu-
tive Birch; in the spring it used a
“Direct TV" campaign with prizes
up to $10,000-20,000. B104's
mornings rose three shares, mak-
ing the AM its best DP. WCAO and
sister WXYV both had direct mall
promotions in the spring. WCAQ's
seemed to pay off; WXYV's pieces
were just mailing as the Birch win-
dow ended. WIYY had some pub-
licity from its tenth AOR anniver-
sary. WWMX opened its AC lead
on WYST. WFBR, which had car-
ried the Orioles in previous years,
was up slightly anyway; WCBM,
which acquired the team, was too.
Washington's WWDC-FM, WRQX,
and WHUR all rose.

Winter '87 Sp '87
WBSB (CHR) 111 11.6
WXYV (UC) 9.6 8.5
WIYY (AOR) 6.8 8.1
WLIF (B/EZ) 8.7 7.5
WBAL (N/T) 8.2 71
WPOC (Ctry) 7.1 6.2
WWDC-FM (AOR) 3.2 4.5
WGRX (AOR) 2.6 3.8
WWMX (AC) 34 38
WCAO (Ctry) 2.1 31
WRQX (CHR) 1.3 2.5
WWIN-FM (UC) 2.7 2.4
WFBR (AC) 2.0 2.1
WHFS (AOR) 1.7 2.0
WBGR (Rel) 2.3 1.9
WQSR (Gold) 2.0 1.9
WHUR (UC) 1.5 1.7
WYST (AC) 2.9 1.7
WEBB (UC) 1.9 1.6
WWIN (UC) 1.9 1.6
WBJC (Clas) 1.0 1.2
WCBM (AC) 7 1.2
WITH (BBnd) 2.2 1.0

Cleveland

In the usual race for #2 behind
WMMS, WZAK had some help from
its new-found FM monopoly. 93FM
is the only station that beat the Buz-
zard in any daypart, 19 to 16 in
evenings. WMJI used direct mall
and, according to locals, subdued
its near-CHR mix with more tradi-
tional AC music. WQAL rose as
WDOK moved towards AC. WCZR
gave SMN's “Z-Rock” its first
dramatic jump anywhere. Notably,
WCZR beat its daylong share in
mornings; its best DP was after-
noons. WRQC survived and pro-
spered in its first test against
another malnstream CHR.

Winter ‘87 Sp '87
WMMS (CHR) 194 18.4
WZAK (UC) 9.4 122
WMJI (AC) 50 105
WWWE (N/T) 6.0 6.1
WQAL (B/EZ) 45 5.8
WLTF (AC) 6.0 5.6
WRQC (CHR) 3.5 4.9
WCZR (AOR) 1.2 4.1
WNCX (Gold) 4.1 4.1
WGAR-FM (Ctry) 3.6 3.7
WDOK (B/EZ) 6.1 3.6
WERE (N/T) 2.7 2.4
WBBG (BBnd) 46 2.1
WCLV (Clas) 2.4 1.9
WONE (AOR) 2.5 1.9
WCRF (Rel) 1.8 1.7
WPHR* (CHR) = 1.5
WJMO (UC) 1.4 1.3

*Formerly WDMT (UC)

Hartford-
New Britain

The WTIC twins lose most of
what they gained last winter, but it
doesn't really affect their lofty stan-
ding. WDRC-FM becomes the first
mainstream Gold station within
striking distance of double digits;
it's two shares ahead of its prior
Birch peak. WKSS rebounds. Both
AORs are up; at this time a year
ago, it was WHCN 7.6 to WCCC
6.8 instead of the other way
around. WPOP matches its spring
'86 share exactly.

Winter '87  Sp '87
WTIC-FM (CHR) 23.1 18.3
WTIC (AC) 18.4 16.4
WDRC-FM (Gold) 6.1 9.4
WKSS (CHR) 7.0 7.8
WCCC-AM & FM
(AOR) 6.1 7.6
WHCN (AOR) 4.9 6.8
WRCH (B/EZ) 54 6.1
WIOF (AC) 3.3 3.2
WPOP (N/T) 1.9 3.1
WAQY (AOR) 1.5 2.0
WRCQ (BBnd) 2.1 2.0
WDRC (Gold) 2.4 1.6
WWYZ (AC) 1.3 1.6
WPLR (AOR) 1.5 1.1
WRTC (Misc) 6 1.0

Buffalo-
Niagara Falls

WBLK has always had respecta-
ble Birches, but its #1 showing stil
surprised the market, coming as it
did with a PD change during the
book. (Notably, WBLK's rise came
before its new aggressiveness on
CHR crossovers.) WPHD, now a
Jeff Pollack client, had one of its
first big-money contests in the spr-
ing, a $500 dally cash song, and
retook the CHR lead. WBUF used
heavy TV and direct mail, as it has
in previous springs, and added two
shares; AC competitor WRLT also
rose. WBEN and WHTT, two sta-
tions that were down overall, took
the top two places in AM drive.

Winter '87 Sp '87
WBLK (UC) 68 9.0
WPHD-FM (CHR) 69 88
WHTT (CHR) 92 87
WBUF (AC) 64 83
WKSE (CHR) 80 7.4
WBEN (AC) 74 71
WJYE (B/EZ) 87 63
WBEN-FM (CHR) 48 56
WGR (AC) 42 47
WYRK (Ctry) 60 46
WWKB (AC) 52 4.3
WRLT (AC) 36 4.1
WBYR (AC) 43 3.0
WECK (BBnd) 40 2.9
WNED (Clas) 1.4 2.1
WEBR (Misc) 19 20
CFNY (AOR) 10 14
WXRL (Ctry) 6 1.3
CiLQ (AOR) 13 1.2
WDCX (Rel) 1.0 1.2

www americanradiohistorv com
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Rick Dees, KIIS-FM/AM, Los Angeles

2,000 one-liners in less than a second.
‘That’s no joke.

Rick Dees Pick Hit

Imagine. A library of 2,000 one-liners available at the mere
touch of a button and at lightning speed. The Ultimate
Service is just that. The marriage of top quality comedy
material and state of the art computer technology. The
Ultimate Service is already being used by RICK DEES, host
of Los Angeles’ number one-rated morning show. ‘“Preparing
for a daily show requires a tremendous amount of research.
[ need access to volumes of quality one-liners and updated
information about even the newest artists on the charts.
The Ultimate Service has given me an incredible new
creative resource that even allows me to add my own
material,” says Rick Dees.

Instant Access At Your Fingertips

Updated monthly, The Ultimate Service provides instant
access to material in five major categories: One-Liners, Trivia,
StarDates, Tele-Poll, and Day In History. Plus, every month
you get a fresh, five-minute comedy monologue for personal
appearances. Each category contains quality material, no
throw-away “filler” The comedy is written by some of the
top talents in Hollywood. Questions in the Trivia category
have been tested and proven on-air.

A Simple Solution

The Ultimate Service is designed for the user-friendly
Macintosh™ computer system, and is no more complicated
than punching up a cart machine. The Ultimate Service
comes on mini-disks or already installed on the new
Macintosh SE™ computer. [n addition to the incredible
amount of information in the initial package and the monthly
updates, we will send a trained representative to your station,
at NO ADDITIONAL COST, to set-up the system and show you
how simple it is to use The Ultimate Service.

See Us At The NAB

Get a hands on demonstration
of The Ultimate Service by ¢
calling toll-free 1-800-327-7245, .| °
or in California, 1-818-843-0687, |Z z 3
or visit the WALLY CLARK
COMPANY Hospitality Suite
11127 at the Anaheim Hilton
during the NAB.

Macintosh is a
trademark

licensed to

Apple Computer, Inc.

The Ultimate Service

WALLY CLARK COMPANY, INC.

4444 Lakeside Drive, Ste. 320, Burbank, California 91505  (818) 843-0687

©TM 1987 Wally Clark Productions, Inc.
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NETWORK FEATURE FILE

MUSIC FEATURES

NEWS & INFORMATION FEATURES

September 7 - September 13

GENERAL

WEEKLY

INFORMATION
American Focus (FY)
Danny Thomas
Auto Report (ME)

Chrysler 88s/Maintenance schedules/Station
wagons/Ferrari F40

The Blimp (PM)

Birdwatching/LP collectors items/Hand modeis/
How one spends money/Violent videos

Computer Program (PM)

American Dance Traxx (WO/M)
Los Lobos/Georgio/Noel
American Top 40 (ABC)

La Bamba history/L.L. Cool J./Herb Alpert/
Grateful Dead/Sheena Easton/Danny Wilson/
Whitesnake/LDDs: Glenn Medeiros/

Club Nouveau

Lee Arnold On A

Country Road (WOIM)

Ronnie McDowell/Charlie Daniels/Oan Seals/
Ronnie Milsap/Waylon Jennings

Christian Countdown
America

Don Francisco Pt. 1

Dick Clark’s Rock, Roll
& Remember (USs)
Dion

Classic Cuts (MJNn

Brian Wilson

(CCA)

The Countdown (WOM)
Sherrick/Whitney Houston

Countdown America with

Dick Clark (Us)
Michael Jackson
Countdown USA
Bryan Adams

_(Cusa)

Country Calendar
Weekiy Special (CW)
Lee Greenwood/Beille & the Boys/

Earl Thomes COnI-ylHeky Van Shaeiton/

Country Closeup (PM)
Ricky Skaggs/Judy Rodman

Country Report Countdown(WRN)
Barbera Mandrelt

Country Today (MJJ)
Nitty Gritty Dirt Band

Rick Dees Weekly Top 40 (RDP)
Smokey Robinson

Dr. Demento (WOIM)
Salute to automobiie
Encore with Jim Lange (WO/M)

1941: Jimmy Dorsey

Fusion 40 (TP)

Larry Carlton/Eleanor/Matt Bianco/ Stan Getz
Paul Horn/Andy Narell

Future Hits (WOM!
Starship/Billy Idol

Great Sounds (US)
Mel Torme

Hot Rocks (Us)
Huey Lewis & The News

In Concert (WO/M)
Europe/The Cure

Jazz Show with

Davld Sanborn (NBC)
Carla Bley

John Lander’s

Hit Muslc USA (Us)

Kenny G/Bryan Adams

September 7 - September 13

Legends Of Rock (NBC)
Bad Company

Let The Good Times

Roll (GSN/ABC)
Mamas and Papas/Elton John

Line One (WOIM)
Roger Dattrey

Live From Gilley's (WOIM)
Gene Watson

Metalshop (MJi)
Kiss

Milier Sound Express (WOIM)
Levert/Regina Belle

Motor City Beat Us)

Diana Ross/Smokey Robinson/Lionel Richie/
David Rutfin/Eddie Kendricks

Musical! (WOIM)

Biggest shows of '70s

Musical Starstreams (FF)

Paul Hom

National Music Survey (WOIM)

Peter Cetera

Off The Record Special (WO/M)

Joe Waish

On The Radlo (OR)

Miami Sound Machine

Party America (ABC)

James Belushi/Fat Boys/Jody Watiey/Levert/
Amanda Peterson/Hooters

Plain Rap Countdown (PRN)

AC: Whitney Houston/Dionne Warwick/ABC/
Heart/Suzanne Vega

CHR: Richerd anu/EuropaSiarshin L ins Lise/
38 Special
Urban: Prince/George WichaslfLaverbE spomss
Fat Boys

Pop Concerts!

Star Trak Profiles (WO/M)
James Taylor/Jon! Mitchell

Powercuts (GSN/ABC)

Mick Jagger/R.E.M.
Reelin’ In The Years (GSN/ABC)
Doors/Butfaio Springfield

Rock & Roli Never Forgets (WO/M)
Animals/Aerosmith/Dave Clark Five/Eagles

Rock Chronicles (WOIM)
Lindsey Buckingham/Roger Daitrey

Rock Over London (RI)
Paul King

Rock Today (MJI)
Tom Petty

Rock Watch us)
38 Special

Rocktrends (MCA)

Pet Shop Boys/Replacements

Scott Shannon’s Rockin’

America Countdown (WOIM)
L.L. Cool J./Europe/Bananarama

Sittin’ In (WRN)
Southern Pacific

Solld Gold Saturday Night  (US)

Everly Brothers

Special Edition (WOIM)
Isiey family

Star Beat (MJ1)
Alexander O'Neal

Sunday Country ©n

Bill Monroe

Superstars Rock Concert (WO/M)

Huey Lewis & News

That's Love

Peter Weller/Joan Baez/John Ritter/
Lou Diamond Phillips/Eleanor Donahue

(SPN)

Top 30 USA (CBS)

One hit wonders: Henry Gross/Eddie Holman/
Zager & Evans/Maurice Williams & Zodiacs

Weekly Country

Music Countdown (US)

Tanya Tucker

Keyboards/Monitors/ROMS & RAMS/Bits &
bytes/Improved memory

Discovering Tomorrow (JPB)

Cutting steel with water/No-alcohol wine/Fleas/
Plastic green stamps/Baseball cards of
future/Solar energy update

Earth News (WOIM)

Timothy Dalton/Christopher Columbus/
Dan Aykroyd/Jeff Bridges/Richard Dreyfus/
Emilic Estevez

Health Care (PIA)

“"The New/Older Mom™

Like Only Yesterday (WOIM)

German air attack/Ford pardons Nixon/Attica

A Moment In History (NBC)

Panama Canal treaty/Star Trek premieres/
Eivis appears on Ed Sullivan/Solidarity in
Poland/Pete Rose 4192nd hit

NBC Extra (NBC)
Women welcome

Public Affairs (PIA)
Not so friendly skies

Reviewing Stand - (PIA)

“Iran Iraq War,” Protessor Deborah Gurner/
"Criminal Sentencing,” Professor Ron Allen/
“Bob Greene Interview,” Bob Greene

Travel Hollday Magazine (CW)

Philedeiphia

WIrolus Flash (CRN)

John Rhys-Davies/

September 14 - September 18|

British Wax Museum (RI)
Free/Pink Flowl/Fsosa Suparramp!

Eric Clapton
Country Calendar (CW)

Janle Fricke/Roy Acufi/David Bellamy/
Hank Willams Jr./Juice Newton/
Barbara Mandrell/Ronnie Milsap

Country Comments (WOIM)

O'Kanes/Moe Bandy/George Strait/Lacy J.
Dalton/Juice Newton/Schuyler, Knobloch &
Bickhardt/Rosanne Cash

Country Datebook (US)

Conway Twitty/Alabama/David Beltamy/
Lacy J. Dalton/Sylvia

Rick Dees American

Music Magazine (US)
Kenny G/Jellybean/Cars/Natalie Cole/

Huey Lewis
Off The Record (WOIM)

Los Lobos/John Waite/INXS

Psychedelic Psnack (WOIM)

Badfinger/Donovan/Mountain/Neil Young/
Jett Beck Group

Rock & Roll Never Forgets (WO/M)

Pete Townshend/Queen/James Taylor

Shootin’ The Bresze (WOIM)
Surface/Theresa/Sherrick
Solld Gold Country (US)

Elvis Presley/1981/Hank Williams/
September #1s/Larry Butier

Solld Gold Scrapbook (US)

Three Dog Night/Today in 19864/September
birthdays/Atlantic Records/Protest rock

Star Trak (WOIM)

Grateful Dead/John Cougar Mellencamp/
Natalie Cole

Santana/Levert

Costas Coast To Coast (CW)
Chartey Finley

Inside Sports Report (CwW)
Ted Simmons/Mean Joe Greene/

Tommy Lasorda/Jim Langer/Gil Brant/

Bob Gibson

John Madden’s Sports Quiz(CW)
Footbail's worst nightmare/Best place for road
food/Football's best first impression/Goose
Gossage's opinion of writers/Hardest
football squad to coach/All-time college
tootball josing team/Music’s biggest
sports fan

National Football League (WO/M)

49ers at Pittsburgh Steelers (12:45 PM ET)

Seahawks at Denver Broncos (3:45 PM ET)
(9/13)

Radlo Baseball Cards (GCS)
Greg Brock/Eric David/Rickey Henderson/
Lou Brock/Bob James/Hubie Brooks

Sports Explosion (PIA)
College football preview
Sports Flashback cw)

'86 Saries/'81 Series MVP/Yaz's 3000th/
Twins only AL pennant/Mets record for most
runs scored/'63 fighting llini

COMEDY I

All My Children Update (PRN)
Jeremy digs Dr. Lazar/Noel watches the watch/
Tom skips out on Sky/Louise givas good

phone to Justin/"Just-in" time
David misdais

Amateilin U (DD)

Mel Zappia's school for court repoters/
Tappa Kegga Dey fraternity/Amatslin U I/
Underachievers class/Battling easthworms
vs. tutus

Bobby Jo Ambergy’s

Bar "N Grlll (DD)

Stripper in a trenchcoat/With six you get
nauseous/Crypt kicker five/Turn adudinto a
stud/Eight symptom's of athlete’s foot

Comedy Hour (MJI)

Special guest: Tracey Uliman/George Carlin/
Stephen Wright/Father Guido Sarducci/
Rodney Dangerfield

Comedy Show with

Dick Cavett (cw)

Potitical humor: Chet Huntley/James Whitmore/
Mark Russell/Dave Broadtoot/Tom Leher

Comedy Spot (CwW)

Dick Gregory/Art Buchwaid/Jim Morris/
Roger Abbott/Capitol Steps

Daily Feed (DCA)

Shuttlecraft ar freshener/Intermediale range
posturing/Webster rejects glasnost/NBC
news commemorative paperweight/Federal
budget dartboard

Fun Factory (PM)

Contragate earrings/Graceland II/McSalad/
Lobster Tone

Hiney Wine (DD)

Cotton candy in your Hiney/Canine Miney/
Put a styrofoam ring on your HineyPhillip A.
Hiney marries Anita Hiney/Hiney i the
back seat

Jackle The Joke Man (OHR)

Go to bid/Lust n the shutfie/Wear rubbers/
Eddie Murphy's law/Mr. T Time

Laugh Machine (PM)

George Carlin/Bil Cosby/Henny Youngman/
Kip Adotta/Smothers Brothers

Mel Bianc’s

Blankety Blancs

Kennel/Ben Frankdin/Stupid things/
Mouth transpient/Swallow

National Comedy Wireless (DD)

Depression perfume/Reverend Ankiebone
boogie/Susan B, does parsonal ad/
Wormgear mall circus/Transvest airmes

National Lampoon's

(ASR)

True Facts (PRN)

Beyond Stupid/Show us your mest/Clean iiving/
Monkey see monkey do/A reel drip

Red Neckerson {SYN)

License plate art

Radlo Hotline {ASR)

Women's lib/You oughta be proud/Nobody’s
home/You're okay/My favorite song
Stevens & Grdnic’s
Comedy Drop-ins {ASR)
Twenty second work-out/Pick up in a Sar/
Man who sees the future/Stitchem'/
Nude dental association
Stevens & Grdnic’s Dally
Comedy Exclusive {ASR)
Sean Penn’s school of photography/Biue sSky
airlines/John Paul comes to Hollywood/
Dead rock star impersonators/Great party

i DRAMAS
NOSTALGIA

Campbell’s Playhouse {PIA)

“"What Every Woman Knows"

Golden Age Of Radio

Chase/Archie Andrews/Life of Riley/
Dangerous Assignment/Jason and the
Golden Fleece

(PRN)

Join an exciting nahiré"faventiire

Mutual of Omahas

Nature

A daily, one-minute radio feature
on nature, wildlife an_d our living planet.

Hosted by leading wildlife educator Jim Fowler

NATIONAL WILDLIFE g

Produced by the

FEDERATION

Nation's largest conservation organization

For More Information Call Rosemary Walker (202) 637-3754

70maha

Presented by

Mutual

People you can count on...

www.americanradiohistorv.com
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PROGRAM SUPPLIERS

NATIONAL MUSIC FORMATS

Alternative

Programming Inc.

Mickey Briggs (214}521-4484/{800) 231-2818
“ Adult Alternative

BEE GEES “You Win Again”

KENNY G “Don’t Make...”
ANNE MURRAY “Anyone Can..’

Country Aiternative

SKB “No Easy Horses”

T.G. SHEPPARD “'One For...
HOLLY DUNN “Only When | Love”
GENE WATSON “Everybody..."”

Bonneville Broadcasting
Kevin McCarthy (800} 631-1600
Alpha

GLENN MEDEIROS “watching.
SIMPLY RED “Maybe Some Day

| Broadcast Programming
| Jeff King/Jay Albright (800] 426-9082
Adult Contemporary

FLEETWOOD MAC “Little Lies"
KENNY G “Don't Make Me..."”

Modern Country

STEVE WARINER “Lynda”
HOLLY DUNN “Only When | Love”
MOE BANDY “You Haven't...”
GENE WATSON “Everybody...”

Century 21
Greg Stephens (214} 934-2121
The Z Format

BILLY IDOL “Mony Mony™

PET SHOP BOYS "it's A Sin”
TAJA SEVELLE “Love Is...”
MADONNA “Causing A..."
REO SPEEDWAGON “In My..."

The AC Format

CARS “You Are The Girl”

MIAMI SOUND... "Betcha...”
FORCE M.D.S "Love Is A House"
MADONNA “Causing A...’
MICHAEL BOLTON “That's...”

Super-Country

TRIO “Those Memories Of You”
ANNE MURRAY “Anyone Can...”
REBA MCcENTIRE "“The Last...”

T. GRAHAM BROWN “She..."”
WAYLON JENNINGS “Rough &..."

Concept Productions
Elvin Ichiyama {916) 782-7754

CHR

BILLY IDOL “Mony Mony”
MIAMI SOUND... “Betcha...”
SWING OUT SISTER "“Breakout”
CUTTING CREW "I've Been...”

Country

K.T. OSLIN "Do Ya"
JOHN ANDERSON “When My..."”
REBA McENTIRE “The Last...”

AC

CARS “You Are The Girl"
SUZANNE VEGA "Solitude...”

Drake-Chenault
Phil Barry (800) 247-3303
XT-40

LEVERT “Casanova’
MICHAEL JACKSON “Bad”
BILLY IDOL “Mony Mony”
KENNY G “Don’t Make...”
CUTTING CREW "Ilve Been...’
MIAM! SOUND... “Betcha...”

Contempo 300

CARS “You Are The Girl"
KENNY G "Don't Make..."
MIAMI SOUND... “Betcha...”
Great American Country

SKB “No Easy Horses”
T.G. SHEPPARD “One For...’

HOLLY DUNN “Only When i Love”

GENE WATSON “Everybody...”

Supersoul

LILLO THOMAS “Downtown”
PRETTY POISON “Catch Me”
CHILL FACTOR “Conversation”
DONNA ALLEN “Sweet...”
CONTROLLERS “Sleeping Alone”
PROCESS & DOO RAGS “Call..."”
FIVE STAR “Whenever You're..."”

JSA Programming
Jay Stevens {213) 463-4542
Easy Hits

FLEETWOOD MAC “Little Lies”
CUTTING CREW “I've Been..."”

Media General

Broadcast Services
John Lentz {901) 320-4433

ACtion

CARS “You Are The Girl”

BEE GEES ““You Win Again”
MARIA VIDAL “House Of Love”
MIAMI SOUND... "Betcha...”
ANNE MURRAY “Anyone Can..."”
KENNY G “Don’t Make Me Wait..."

Your Country

SKB “No Easy Horses”
STEVE WARINER "Lynda”
ANNE MURRAY “Anyone Can...”

Hit Rock

LEVERT “Casanova”
GO WEST "“Don't Look Down"
PET SHOP BOYS “it's-A Sin”

Peters Productions, Inc.
George Junak {800) 255-8511
Country Lovin’

STEVE WARINER “Lynda”
GATLIN BROTHERS “Changin’...”
T. GRAHAM BROWN “She..."”
WAYLON JENNINGS “Rough &...”

The Ultimate AC
CARS “You Are The Girl”

BEE GEES "You Win Again”
MIAMI SOUND... “Betcha...”

The Programming

Consultants
Lindsay Schnyder (800) 843-78)7

Stereo Rock

MICHAEL JACKSON “Bad"
KENNY G “Don't Make..."”
CUTTING CREW “I've Been...”
MIAMI SOUND... “Betcha...”

AC

CARS “You Are The Girl”
MIAMI SOUND... “Betcha...”
MICHAEL BOLTON “That's...”

Country

STEVE WARINER “Lynda”
GATLIN BROTHERS “Changin’..."”
R. VAN SHELTON “Somebody..."”
CHARLIE PRIDE “If You Still..."”

Hot AC

LEVERT “Casanova”
TIFFANY “I Think..."”

BILLY IDOL “Mony Mony*
TAJA SEVELLE “Love Is...
CUTTING CREW “I've Been...
MIAMI SOUND... “Betcha...”

Radio Arts

John Benedict/Joe Patrick {818) 841-0225
Country’s Best

STEVE WARINER "'Lynda”
TAMMY WYNETTE “Your Love”
MOE BANDY '‘You Haven't...”
T. GRAHAM BROWN “She..."

Soft Contemporary

GRAT UL DEAD “Touch Of Grey"”

Sound 10

MIAMI SOUND... “Betcha...”

BEBE & CECE WINANS “.O.U...."

American Rock

PET SHOP BOYS “It's A Sin”
MR. MISTER "Something Real”
CUTTING CREW “I've Been...”
MADONNA "“Causing A..."”

Satellite Music Network
Pat Clarke (214) 991-9200

Country Coast-To-Coast

CRYSTAL GAYLE “Nobody..."
GATLIN BROTHERS “Changin’..."

Rock ‘N’ Hits

YELLO “Oh Yeah”

BILLY IDOL “Mony Mony™
L.L. COOL J “i Need Love”
AEROSMITH “Dude Looks..."”
PET SHOP BOYS “it's A Sin”
FABULOUS T-BIRDS “How..."”

Z-Rock

NECROS “Tangled Up"
W.A.S.P. “Scream Until..."”
AEROSMITH '‘Permanent...”
CELTIC FROST “Into The...”

EDITED BY RON RODRIGUES

PROGRAM SUPPLIER ROUNDUP

Digital Concept
In Automation

When Dick Wagner opened Concept Productions 14
years ago, he sought to develop an automated format that
sounded as natural and ‘“‘live” as possible.

To achieve that, he employed
five announcers and had them use
their names and exhibit personali-
ty. Most importantly, they supplied
fresh voice tracks set after set, day
after day.

Automated voice tracking had
been tried in the late ’60s, but the
equipment was primitive and the
tracks often fell out of sync with the
songs. So Wagner and his team
developed a microprocessor which
read encoded information on both
the voice and music reels. The idea
was successful: Concept now han-
dles five formats and is expanding
into hardware.

Related Wagner, ‘“This voice-
music synchronizer is in the
automation system. It monitors the
tapes for these codes and verifies
that the voice track was matched
to the music tapes.”

Digital Debuts

After years of using automation
systems developed by other com-
panies, Wagner is taking advan-
tage of the digital generation and
designing his own. “We wanted to
do this instead of waiting for one of
the traditional equipment com-
panies to decide how it was going to
be used. Here we have much more

than with a reel-to-reel. Most im-
portantly there’s random access-
ing. But it’s also economical. In
present-day automation, the big-
gest expense is for the equipment
that plays commercials. A cart ca-
rousel that holds 24 carts will cost
about $4000. A DAT can hold 99 one-
minute commercials, and the hard-
ware expense is less than $2000.
And, when they get mass produc-
ed, the cost will fall dramatically.”

Satellite Battle

Wagner feels he can effectively
compete with the satellite net-
works. He explained, “With our
system, you're able to control
many more day-to-day aspects of
the format. You can slant the
music because of competition, do a
remote and use the station’s music,
and run news anytime you want.
Also, you don’t have to un-
necessarily fill any unsold breaks,
you can use your announcer in
some dayparts and ours in others,
and we don’t take any of your com-
mercial time.”

Called “CAPS 1,” the system is
set to debut this fall. It fits on a
single rack and is priced at about
$22,000, based on the current price

control over a digital tape deck of DAT machines.
O'HH'O
VU/Monitor Panel
-
» m Voice Track
- Cassette
> m Voice Track
- Cassette
L » DAT Current Music
» DAT Recurrent Music DS.YStem
System CRT lagram
and
Keybo:
| _» DAT Gold Music el
Optional
Printer
Microprocessor
»| Audo — D
7| Switcher
==
o -
Concept Productions
ol [0aT ] Gomusic Computer Assisted
Programming System
. DAT Commercials CAPS !
» | paT Commercials
Customs
This version of Concept Produc-
- Commercias tions' “Caps I™ unit consists of
eight DAT machines, two voice
track cassettes, microprocessor/
»| [oar Utility audio switcher, keyboard/screen,
Record/Play and monitor panel.
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The Fastest Format Improvement Ever:
100% of Your Music from Century 21 CDs

“I've now used Century 21 for 3
startups, including NBC’'s WYNY,
New York. GoldDisc oldies & Hit-
Disc currents are the best way to
get the right songs on-the-air right
away.”

Rusty Walker

Programming Consultant

WYNY FM

New York, NY Rusty Walker

“We'd been searching for quality
oldies for so long. With GoldDiscs,
we were able to get 86% of our
library on CD. Century 21 Gold-
Discs have really improved our
quality a lot.”

.

o

Lou Patrick

Program Director

4

WASH FM

Lou Patrick Washington, DC

“The sound improvement of Gold-
Disc CDs is impressive. And our
jocks love Century 21’s tight cues
and AutoSegue hands-free se-
quencing.”

Vic Marino

Program Director

WCHS FM

Charleston, WV

Vic Marino

All your music can be from Compact Discs this week!
Digital CDs give your station the clearest, cleanest, most
impressive sound ever! CDs have no surface noise,
never flutter or rumble, and never get cue-burned.
Century 21 Programming has radio CDs with tight starts,
consistent audio levels, trip cues, and amazing quality.

wmcv GoldDiscs® deliver all the CHR, AC,
unld[ﬂ Mellow AC, Top 40 Oldies, and
TR Country music you want on Century

21 CD—including hundreds of
research-proven hits that aren't available on CD
anywhere else!

Century 21's weekly HitDiscs® for CHR, AC, and Country
currents give you superb sounding CDs via Federal

Express on Tuesdays with Radio & Records'™ chart

adds, Most Active™, Breakers™, and
Most Added music. You'll stay on top
of the new hits of the week and your
station will have 100% digital quality.

I I TI COMDACT

DlGITAL AUDlO

GoldDisc® oldies, HitDisc® currents, SuperScheduIer®
CD music rotation software and/or your choice of CD
players are available separately or together, for cash or
with low monthly payments on a lease-purchase plan.

WAAMW. americanradiohistorv.com

“I compliment Century 21 for a
great product and on the attention
you gave to WFMF, especially in
the area of quality. We are ex-
tremely pleased with the Century
21 GoldDiscs and they enabled us
to air all our music from CO since
day one.”

Randy Rice

Operations Manager

WFMF FM
Baton Rouge, LA

Randy Rice

Call or write Century 21 Programming in Dallas for a free
sample CD. Join the winners that have already made the
move to CDs from Century 21 Programming:

WYNYFM . . .. ... .. New York
KISAM-FM . . . ... .. Los Angeles
Rick Dees Productions . Los Angeles
KOSTFM . .. ... ... Los Angeles
WEILAM .. ... .... Philadelphia
WKSZFM . .. .. .. .. Philadelphia
WOMCFM ... .. ... Detroit -
WHDHAM . . . ... ... Boston
KKHTFM . ... ..... Houston
WASHFM . ... ... .. Washington, DC
KTKSFM . .. ... ... Dallas-Ft. Worth
WBGKFM ... ... ... Milwaukee
WLTYFM . . ... .. .. Norfolk
WLITFEM . . . .. ... .. Charlotte
KISNFM . ... ... ... Salt Lake City
13 Moffat stations . . . . . Canada

And hundreds more. Call right now.

‘ Hadlu 87 ‘

Bm:-th 704
; Hilton 5-240

= CCNUry2j

4340 Beltwood Parkway, Dallas, TX 75244-3225
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Frank M. Dileo
Management

Produced by
Quincy Jones for

Co-Produced by
Michael Jackson for

Recorded and mixed by
Bruce Swedien
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SEAN ROSS

' DATEBOOK
Rollers Show | & Ii

MONDAY, SEPTEMBER 14

1968/0On the same day that Pete Townshend tells Rolling Stones that he’s planning a rock opera that
becomes “Tommy,” the Archies premiere on CBS Saturday mornings.

198 1/Production begins on the film version of Pink Floyd’s “The Wall." Also, Freddie Fender’s drummer is
killed and another band member is injured when the group’s bus collides with an 18-wheeler near New
Orleans.

1983/Arthur Ashe and Harry Belafonte form Artists & Athletes Against Apartheid and issue a call for an
athletic and cultural ban on South Africa.

Born: Morton Harket (A-Ha) 1959, Steve Gaines (Lynyrd Skynyrd) 1949, the late Paul Kossoff (Free) 1950

TUESDAY, SEPTEMBER 15

1962/The London Daily Mirror interviews the Beatles and concludes that they're a “nothing group.”
1977/Fifteen record executives visit Jimmy Carter at the White House, marking the first time a President has
recognized a music business delegation.

1980/David Bowie moves into the “Elephant Man” role on Broadway, having already played it on tour.
1983/Red Saunders, founder of “Rock Against Racism,” organizes a "Day In The Life of London” photo
session that precedes a similar American volume. Also salsa/jazz artist Willie Bobo dies at 49 of cancer; he
was also a regular on the first Bill Cosby show.

Born: Jimmy Gilmer 1939, Roy Acuff 1903

WEDNESDAY, SEPTEMBER 16 :

1.964/"Shindig,” the show that doubles the kineticism of rock & roll TV in America, premieres on ABC. The first
guests are Sam Cooke, Bobby Sherman, the Everly Brothers and Righteous Brothers.

1970/After eight years, Led Zeppelin bumps the Beatles from the top of Melody Maker’s popularity poll.
1977/T.Rex leader Marc Bolan is killed when his girlfriend Gloria Jones drives their car into a tree outside
London.

1978/The Grateful Dead records a live show before the Egyptian pyramids. The concert remains unreleased.
1979/The Sugar Hill Gang’s “Rapper’s Delight” is issued. Beside being the most influential of the early rap
records, “Delight” also proves that audiences will buy a 12" single in large numbers if a 7" version isn’t. made
available.

Born: BB King 1925, Kenney Jones (Who) 1948, Earl Klugh 1953, Peter Zaremba (Fleshtones/MTV) 1956

. S L =
Freda Payne, Peter Zaremba, Bill Medley, Cass Elliot

THURSDAY, SEPTEMBER 17

1981/In what was actually a traditional ceremony for that town, recently ordained minister Wolfman Jack
marries Mike Love to model Catherine Martinez in Santa Barbara.

1983/They seek sanctuary: The Bay Clty Rollers play their first UK show in seven years at the Leeds
Futurama festival. Other acts include Bllly Bragg, Killing Joke, Beki Bondage, Armoury Show, C.S. Angels,
and the Cult. The audience tosses beer bottles at the Rollers and the cops haul off Les McKeown for throwing
them back. Also, a casting call goes out for dancers on a projected “Flashdance II"” that might be either a film
or TV movie but which becomes neither.

1986/A terrorist bomb kills five near Glass Tiger's Paris hotel whlle they’re in town for a TV appearance. The
group isn’t at the hotel when the bombing takes place.

Born: Fee Waybfll 1950, Lol Creme 1947, the late Hank Wllliams Sr. 1923

FRIDAY, SEPTEMBER 18

1970/Jimj Hendrix dies in his London apartment. The cause of death is initally listed as “inhalation of vomiit
due to barbiturate intoxication” but is later left open-ended.

1981/Here in my plane: Gary Numan sets out from London to fly his single-engine Cessna around the world.
He is later forced to land over an Indian military instaliation and arrested bn suspicion of espionage.
1985/South African state radio plays “I Just Called To Say | Love You” and un-bans Stevie Wonder’s records,
at least those recorded before he calied for Nelson Mandela's freedom on the Oscars.

1986/Michael Jackson’s “Captain EO” premieres at Disneyland. Also James Brown receives the Atlanta
Songwriters Association‘s Georgia Artist of the Year award.

Born: Frankie Avalon 1939, Michael Franks 1944, Deé Dee Ramone 1952, Joanne Catherall {(Human
League) 1962, Kerry Livgren 1949, Pam Hutchinson (Emotions) 1958

SATURDAY, SEPTEMBER 19

1958/Elvis Presley sets sail to Germany, where he'll join his army unit.

1973/0n the same day Helen Reddy's “Long Hard Climb" goes gold, Gram Parsons dies of multiple drug use
while rehearsing in the desert.

1985/Frank Zappa, Dee Snider, and John Denver represent rock and roll at the Senate Commerce
Committee’s porn-rock hearings.

1986/The cast of “Days of Our Lives” holds a farewell party for Gloria Loring. Lionel Richie opens his
“Outrageous” tour in Phoenix. And Stacey Q guests on the first episode of “Dancing To The Hits.”

Born: Brook Benton 1931, Nile Rodgers 1952, Freda Payne 1945, Bill Medley 1940, the late Cass Elliot
1943, Joey Tempest (Europe) 1963.

SUNDAY, SEPTEMBER 20

1970/Jim Morrison is acquitted for “lewd behavior” after flashing Miami but convicted on “profanity” and
“indecent exposure” charges.

1973/Jim Croce and four others are killed in a piane crash. Also, Nell Young inaugurates L.A.’s Roxy. At the
first show are Carole King, Jackson Browne, Elton John, and others.

1975/The Bay City Rollers play the first of three appearances.on Howard Cosell's “Saturday Night.”

1984/Steve Goodman dies after a long battle with leukemia.

1986/“Throb,” starring former artist Diana Canova as a record company secretary premiers. And Tommy Roe
and Phil Walden are amqng those inducted into the Georgia Music Hall of Fanie. :

Bom' Alannah Cyrrie (Tbompson Twms) 1,957 p W2 B g . -t
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NOW YOUR LIST
TALK DIRECTLY WITH AMERICA'S

COUNTRYLINE USA | 48 _ y = | COUNTRYLINE USA
Premiere Guest | & ' 2y -, Welcomes Lee Greenwood,
Kenny Rogers ~ — - October 25th.

Beginning Sunday evenings October 18th, your And COUNTRYLINE USA is produced by

listeners will talk live, person to person with the same folks who each week deliver the

their favorite stars. highly successful live CHR show, HITLINE
A different artist every week. Fifty-two weeks ~ USA. Plus COUNTRYLINE USA is sponsored

a year. Your listeners ask questions. Request entirely by Hormel.

hits. Get to know their favorite stars on a per- COUNTRYLINE USA will win for you!

sonal level (while an audience Don't let your listeners miss out. It's one

of millions listens in). hour, every Sunday at 8pm EST.
COUNTRYLINE USA is i We'll kick-off with Kenny Rogers on

hosted by “‘Disc-Jockey of = October 18th. And October 25th it’s

the Year” - Gerry House. B Lee Greenwood.

Sponsored by W / M%
m ENTERTAINMENT

For all the inside info, give us a call now at:

1-800-345-2354

Executive Producer Dana Miller

©1987 James Paul Browh Entertainment
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The New Single
Produced by Madonna and Stephen Bray

From the Original Motion Picture Soundtrack

Who'’s That Girl

Y e,

CHR BREAKER
CHART DEBUT @

#1 MOST ADDED

©

SIRE

©1987 Sire Records Company

BRAD MESSER

Epidemic Of ‘“‘Newsletterus
Similaritus”

In addition to the standard IN and OUT boxes, my

desk has a third one that receives plenty of one-way traffic
— the IGNORE box, a dandy little place to cool items that
weren’t very hot in the first place. Here’s a progress
report on two dusty items duly retrieved from that third

box.

Last spring, this column solicited
station newsletters, hoping that
some unusual, wonderful new
ideas had sprung to life in various
grid sections of the nation. The
general plan was that, from all cor-
ners of the country, creative and
exciting ideas would converge on
Brad’s mailbox, and then the most
brilliant of those would be turned
around and launched from the
mighty R&R presses to America’s
radio stations. .

Fact is, weeds are growing up
through the cracks in that par-

ticular launch pad, and the launch
date remains postponed indefinite-
ly due to newsletterus similaritus,
a problem which experts tell me is
closely related to the current epi-
demic of formatus similaritus
(often described in Japanese jour-
nals as Same-0 Same-o Disease).
No one is more disappointed than
me, for I had planned to skim off
the hottest ideas for the newsletter
that’s published by my station,
claiming them as my own. Sigh.
The other unfollowed-up project
— hey, the word works, doesn’t it?

— was to canvass stations on their.

computer software, to determine
whether desktop publishing is be-
ing utilized for generation of
newsletters and sales literature.

Remember that scheme? Sta-
tions would tell me what software
they use for desktop publishing and
whether they are satisfied with it.
Then we would have a report card
on the various DP products, saving
a lot of time, money, and grief for
stations in the market for good soft-
ware.

I shall now present a report on all
DP software described by partici-
pating stations.

This concludes the report on all
DP software described by partici-
pating stations.

The IGNORE box is now empty
and ready to do more business.

Transatlantic Balloon Solo

MONDAY, SEPTEMBER 14 — Joe Kittinger began the first solo balloon flight across the Atlantic in 1984,
ascending from Maine. Five days later, he made a rather desperate descent to a crash-landing in Italy.

The skateboard high-jump record of five feet, five inches was set in 1982. OPEC's five charter nations — Iran, Irag,
Saudi Arabia, Qatar, and Kuwait — held their first meeting in 1960. President William McKinley died in 1901, eight
days after being shot by an assassin, and Theodore Roosevelt became the 26th President. Francis Scott Key wrote
the words to “The Star Spangled Banner” in 1814.

Birthday: Actor Clayton Moore (the “Lone Ranger”) 73.

Princess Grace’s Death

TUESDAY, SEPTEMBER 15 — Princess Grace, the former movie star who became a real-life Cinderella by
marrying the Prince of Monaco, died five years ago in a car wreck at age 52 (1982). Their 17-year-old daughter
Stephanie was seriously injured when the car veered off a mountain road. Watergate burglary indictments were
returned 15 years ago (1972). The swastika became Germany’s national flag in 1935.

Birthdays: Child actor turned TV director Jackie Cooper 65. Former Attorney General John Mitchell 74

LS

U.S. Becomes Debtor Nation

WEDNESDAY, SEPTEMBER 16 — The United States sank into red ink in 1985 and became a debtor nation,
meaning we owed foreign countries more than they owed us. Uncle Sam had not been that far in the hole since
making massive expenditures for World War One. A 7.7 earthquake killed 25,000 people in fran in 1978. Malaysia
was created in 1963. Shawmut, Massachusetts was renamed Boston in 1630. Independence Day holiday in Mexico.
Old People’s Day in Japan. Autumn is one week away.

Birthdays: Tennis vet Rosemary Casals 39. Basketball coach Elgin Baylor 53. Actor Peter Falk 60. Bluesman B.B. King
62. Actress Lauren Bacall 63. “Candid Camera” creator Allen Funt 73.

Constitution Bicentennial

THURSDAY, SEPTEMBER 17 — 200th anniversary of the signing of the proposed Constitution of the United
States by 39 delegates from the 12 states represented at the Constitutional Convention in Philadelphia. (Delaware
became the first state to ratify the proposed Constitution on December 7, followed by Pennsylvania on the 12th and
New Jersey on the 18th.) The Soviets had five men in orbit in 1985. Vanessa Williams became the first black Miss
America in 1983, but had to resign the following July because of publicity over nude photos. Citizenship Day.
Birthdays: Actor John Ritter 39. Author Ken Kesey 52. Actress Anne Bancroft 56.

Weir Freed After 16 Months

FRIDAY, SEPTEMBER 18 — Presbyterian missionary Benjamin Weir was released from captivity in Beirut,
Lebanon in 1985, ending 16 months of imprisonment by terrorists. (Rev. Weir, who is now 63, was selected to head
the USA Presbyterian church in June 1986.) In 1983, a Czechoslovakian man, his wife, and their two children
escaped to Austria by taking a night flight in a makeshift balloon constructed of raincoats. The FBI arrested Patty
Hearst on a fugitive warrant in 1975. 28-year-old rock guitarist Jimi Hendrix died in 1970 of a drug overdose.
Birthday: Actor Robert Blake 54.

WAy americanradiohistorv.com — —— — . — -
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New Echo.
New Song,

Lips Like Sugar

New Album.

cho &The Bunnymen.
Produced by Laurie Latham forlLol Productions Ltd.

Gil Norton and Echo &The Bunnymen.

New lour:
With New Order:

This Summer: Everyw here.

MANAGEMENT: DIRECT MANAGEMENT GROUP + STEVEN JENSEN & MARTIN KIRKUP

Direct
4

Group

-
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JOEL DENVER

Z100, WPLJ, HOT 103

Grappling For The Apple

The game is always hardball in the number one mar-
ket — and that’s just the way market leader WHTZ (Z100)
(5.1-5.8) plays against WPLJ (Power 95) (4.84.8) and rela-
tive newcomer WQHT (Hot 103) (3.54.4). Hot 103’s strong
onslaught, however, has dramatically altered the Big Ap-

ple’s competitive complexion.

Z100 Defends Its Demos

In the face of mounting competi-
tion, Z100 Operations Manager
Steve Kingston and PD Scott Shan-
non huddled to decide the next
course of action. “We decided Hot
103’s available piece of the pie was
smaller than ours or 'PLJ’s. That
reinforced our going for the biggest
piece of the pie, which is what CHR
is all about anyway,” explained
Kingston. “WPLJ is targeting
more to the 25+ demos than we
are, but we've still managed to
beat them 25-54 and be a close sec-
ond to Hot 103 in teens.”

Shannon described the average
Z100 listeners as 22-year-old fe-
males. ‘“Z100 is programmed to a
suburban lifestyle with an urban
influence. You live outside the city
but commute into Manhattan to
work or take advantage of the night-
life.”

Kingston, fresh from a success-
ful run at WBSB (B104)/Baltimore,

Larry Berger

noted, ‘“Radio doesn’t play as big a
part in people’s lives here as it once
did, or as it does in a market the
size of Baltimore. There hastobe a
real shock value to promotions for
them to mean anything or turn peo-
ple’s heads here. They’ve seen it
all. k2] -

Going For
Promotional Gusto

Shannon detailed a rigorous pro-
motional schedule. “We’re doing
from five to seven appearances
each weekend, and not all client-or-
iented. We now have five vans hit-
ting street festivals, concerts,
movies, or wherever people are.
Each weekend we rent a plane to
tow a banner. On Monday we hand
out prizes to callers who saw that
weekend’s message. The just-add-
ed ‘Rambo Prize Van’ takes (per-
sonality) Spanky McFarland and
his crew around Manhattan wear-

s
&

Joel Salkowitz

ing Z100 fatigues; they jump out
and give everyone on a corner T
shirts, party hats, and $100 bills
live on-air.”

The second run of Z100’s direct
TV campaign offered from $5000-
$25,000. Add a four-hour live re-
mote from Times Square — featur-
ing Madonna and 20,000 fans — that
coincided with the “Who's That
Girl” premiere, Ross Brittain’s
return to the Z-Morning Zoo, a
“Last Chance To Dance With Bon
Jovi Weekend,” and a series of
summer concerts at Jones Beach,
and there’s no doubt Z100 is going
for attention from every angle.

Shannon said Z100 is familiar but
not stale. “We ctill sound like the
station that initially got people ex-
cited, but we've grown — we're
very service-oriented. Any listener
complaints are handled personally.
We still run PSAs, visit sick kids in

hospitals, and play benefit softball
games.”

Kingston said the key to the sta-
tion’s positioning “is all in the
packaging. Z100 has sophisticated
listeners, but basically we're the
playing man’s station, not the
thinking man’s station. People turn
Z100 on for a lot of fun, companion-
ship, and great music.” Added
Shannon, “We've recaptured the
element of surprise. People are
afraid to turn us off for fear of
missing something.”

Aggressive Music Posture

Competition has brought about
one significant change. ‘“We're
more aggressive on current
music,” Kingston noted. ‘“This
town is so slow, we're speeding
things up a bit. But the ethnic bal-
ance of the music continues on the
same track.

“Z100 networks with similar sta-
tions, then we look at what impact
WPLJ or Hot 103 is making and
mix it into our research. The big-
gest change in retail isn’t the vol-
ume of product sold in town, but
the type of product: Hot 103 has
really stimulated 12-inch sales.

“WPLJ is less our direct compe-
tition than Hot 103, but I’'m hearing
'PL.J is ready to start a new offen-
sive with us. While Scott and I
won't forecast anything for the un-
predictable summer book, Z100
will dominate in the fall.”

Power 95: Heating Up

PD Larry Berger — who took
WPLJ from AOR to CHR in June
1983 — confirms things are beginn-
ing to heat up at Power 95. “Being
number two isn’t bad in the
ratings, but we’re not satisfied
with just outbilling Z100 last year,”
declared Berger. “Jim Kerr and
the Morning Crew are restructur-
ing the show with a more lively ap-

 SCOTT SHANNON

| interviews
MADONNA TS
. LVE &:00PM

S

Z100’s Z-Team was live in Time Square during the world premiere pro-
motion of “Who's That Girl.” Shown (I-r) are Scott Shannon, Steve Kings-
ton, Spanky McFarland, Susan Leigh Taylor, and Jack da Wack. In front
(I-r) are personalities Magic Matt Allen and Ross Brittain.

Broadcasting live on Z100, Madonna thanks her fans for coming out for
the world premiere of her new movie.

Tune For Tune

Besides wanting to be number one, what else do these three CHRs have in common? Check out the music

similarities below (from a recent 5pm hour):

BON JOVI/Runaway
MICHAEL JACKSON/I Just Can't
Stop Loving You
WHISPERS/Rock Steady
GENESIS/Throwing It All Away
BANANARAMA/I Heard A Rumour
U2/| Still Haven't Found What I'm
Looking For
MADONNA/Who's That Girl?
ATLANTIC STARR/Secret Lover
LOS LOBOS/La Bamba
NOEL/Sitent Moming
SYSTEM/Don't Disturb This Groove
CHICAGO/Will You Still Love Me
T’PAU/Heart & Soul

HUMAN LEAGUE/Human

HEART/Alone

POINTER SISTERS/Jump

L.L. COOL J/I Need Love

BREAKFAST CLUB/Right On Track

WHITNEY HOUSTON/Didn't We
Almost Have It All

EDDIE MONEY/Take Me Home
Tonight

U2/1 Still Haven't Found What I'm
Looking For

REGINA/Baby Love

T’PAU/Heart & Soul

SURFACE/Happy

LEVERT/Casanova

GENESIS/in Too Deep

HET
103™

PRETTY POISON/Catch Me 'm
Falling

KOOL & GANG/Victory

BANANARAMA/I Heard A Rumour

LISA LISA/Lost In Emotion

MADONNA/Causing A Commotion

SURFACE/Happy

BONNIE POINTER/Heaven Must
Have Sent You

STACEY Q/Insecurity

JELLYBEAN/Who Found Who

MIAMI SOUND MACHINE/Rhythm
Is Gonna Get You

DEPECHE MODE/Strange Love

TIMEX SOCIAL CLUB/Rumors

ABC/When Smokey Sings

WwWW.americanradiohistorv-com

proach. Securing Fast Jimi under
a new three-year deal and hiring
Hollywood Henderson are also ma-
jor steps. Henderson will begin in a
parttime capacity and eventually
work into fulitime.

Part of Power 95’s new aggres-
sive posture includes a JAM cus-
tom jingle package with the slogan
“The Most Music POWER 9%.”
“The calls ‘WPLJ’ have been shot
dead,” said Berger. “The only time
we use them is at the top of the
hour.”

He outlined his competitive
game plan. “There’s so much to do
here and with such an ethnic blend
— 45% Hispanic, roughly 5% black,
and the rest a mix of Caucasians,
Asians, and others — it’s difficult to
get everyone’s attention at the
same time. For that reason, Power
95 is more music-driven than per-
sonality-oriented Z100. And pound
for pound we have better music.

Continued on Page 60
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She Gan’t Drink,
She Can't Drive, She Can’t Vote

But She Sure Can Cook!

““I Think We'’re Alone Now”

“two days after fhe first play it was top tenTequests.
435 proven th-ough cal-ouf research fof ten in all
demos fream 15 - 30. | nawe it in power rotation-
I’s a. smash!”

o Pac_ Christy (PD) Fower 104

“Instcnt-requests first play. Aduits & “eens love it.
Wil be ¢ smash!”
Liou Simon (PD) KCPX

“Areaction recorc like tt's are few and far between-
Tiitany lights up he phorss.”
Jack S:lver (MD) XIIS/FM

-

J.JsT as Madonna has corrinaed fhe ctarts in the
8C S, m,crny wifh carul guidence could very well
tig Ihe c.hfrts *Ahe 90's only tir e will tell ..

Ton: Louzges- Chicazo Times

“After anly a performarze and a half. we sold out
cur entire inventory of Tiffany stock. She was just
crzatl

Yvcnae Spottle,
hecord Town/Bergen Mall,
Paramus, New Jersey

New & Active 105,23 . = e TS

An cutstanding 13 hots early in the life 2 - B8y G=0rge = Tebin

of this reord signals a hit! 3 e
26 Debuts - #6 Mast Active
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i An Artist Roster Any Record
- Comparry Would KILL For...
|

... Belongs 16
GEFFEN RECORDS!!

Grappling
For The Apple

Continued from Page 58

7100 is sizzle-driven but just as con-
servative as we are. We share
about 25 of the same current titles
— the difference comes in the mix.

“Long before Hot 103 was a
gleam in (Emmis President) Jeff

' Smulyan's eye, we played what it

calls club records. We broke Lisa
Lisa before she was a national star.
I take credit for Teena Marie,
Mary Jane Girls, Rainy Davis,
and many others in the recent
past.”
Doesn’t React
To Competition

“I only listen to the competition
in a superficial way,” added Ber-
ger. “Success is in your own hands.
Generally speaking, Power 95 and
Z100 track together, either up or
down. Hot 103 dropped in the latest
Arbitrend, but in the spring book
had the longest TSL in the market.
Skeptics are saying their sameness
of sound is causing the burnout
which may be beginning. I've re-
acted to Hot 103 indirectly since
they’ve had a good influence on
12-inch sales. They influence our
sales, callouts, and requests, but
that’s as far as it goes. I don’t mon-
itor them or their playlist.”

Instead, Berger depends on re-
search. “Our methodology is set up
to detect the songs drawing audi-
ence attention. It helps us separate
the real stuff from- the hype —
which can be tough when club rec-
ords are selling from so many dif-
ferent sources.”

Declaring War

Berger is confident about the fall
book. “In the past we’ve not done
too much in the way of TV buys;
we’re not that high-profile with our
outdoor media, either. The same
goes for our promotions — tying in

~ with major concerts or sponsoring

the Macy’s fireworks display
makes more sense to me. Genesis
concert trips and Madonna tickets

{ are more timely than the show-

and-go of the other stations.”

“This station’s strength is found-
ed in the on-air product. We've got
a huge cume; so if the product is
right, we’re going to see the aver-
age quarter-hours increase. All of
the pieces are falling into place and
will be locked in by the fall cam-
paign’s start. Power 95 is declaring
war on the market, and we’ll come
out of the trenches charging.”

" CONTEMPORARY HIT RADIO

TR
i) \\ \ g b
The Power 95 morning crew with Mickey Mantle; (I-r) sportscaster Steve

McPartlin, weatherman Howard the Cabdriver, ND Shelli Sonstein, Man-
tle, and morning man Jim Kerr.

Hot 103:
An Appealing Twist

WQHT PD Joel Salkowitz fine-
tuned his ideas and built a blue-
print for Hot 103 when he assisted
Jeff Wyatt in launching sister
KPWR (Power 106)/Los Angeles.
He attributes Hot 103’s success to
the music and the station’s presen-
tation. “We’ve simply added
enough of a twist to appeal to the
typical CHR audience, and a great
percentage of Hispanics and some
blacks.” According to Salkowitz,
Hot 103’s audience is 57% white,
31% Hispanic, and 12% black.

“I've been told we're the best-
produced station in America,” he
continued. ‘It comes from a blend
of the music, the promos, and the
other on-air production elements.
It’s a big advantage and makes us
highly identifiable. Even our audio
processing and production techni-
ques are part of the success — Pro-
duction Director Rick Allen is a
dangerous dude in our multi-track
studios.

“The difference in sound and ra-
dio usage work in our favor: Hot
103 is an alternative to Z100 and
WPLJ, which are perceived as
playing the same songs over and
over. Despite our being a year old,
the curiosity is still there.” Salko-
witz noted that his station’s TSL
may be so high because many New
Yorkers generally walk and ride
the subways, often carrying Walk-
man-type radios.

Uptempo,
Dance-Oriented

“The sameness of the music is
being paced to bring out a newer
variety, which should help our up-
per demos,” Salkowitz said. “Our
music comes from the-clubs and
the CHR section of R&R. We often
lead Z100, WPLJ, and the Urban
stations.”

Noting that the current Freddie
Jackson, Levert, Force MD’s and
Cheryl Lynn records began as Ur-
ban crossovers, Salkowitz added,

“We’ll wait on these. But a record
like Natalie Cole will work for us.
That’s the difference: most Urban
stations stick with mid tempo or
ballads, while we’re uptempo and
dance-oriented.

“Because of our visibility at the
clubs we can blow out a club record
and make the market react in one
weekend. We did it with Noel, tak-
ing it top five. Now the mainstream
CHRs are just getting around to
it.”

Salkowitz said competing with
mainstream CHRs doesn’t mean
resorting to heavy cash giveaways.
“We don’t want to get into a money-
spending war. With our sound
we’ve got good word-of-mouth go-
ing. I believe our positive attitude
shows through on the air and more
than makes up for any differences
in dollars given away.”

Ready To ‘Duke It Out’

That's not to say the station
hasn’t spent any money. “We've
been pretty visible in the subways
and suburban billboards. On-air
we've done the $50,000 ‘Fantasy
Charge Card.’ Right now we're try-
ing to be everywhere with our van
and inflatable radio: the beaches,
parks, wherever the folks are. Me-
morial Day weekend we hosted 24
different events.”

Unlike many PDs, Salkowitz is
bottom line-oriented. “Our sales
are extraordinary. We billed
almost as much in July and August
as Doubleday did in the last year
they owned WAPP and WHN (now
Hot 103 and WFAN.)"”

Salkowitz is confident about
what lies ahead. “While we have to
take Z100 and Power 95 seriously,
I’'m watching them react to us
while we just go about our busi-
ness. WPLJ’s a conservative sta-
tion, but very well-programmed —
almost like a jukebox of great mu-
sic. Z100 is wild and crazy, and set
on kicking everyone’s ass. We're
more than ready to duke it out with
all of them — and end up winning.”

Q

RECORDS

103 MD Steve Ellis.

Debbie Gibson found time in her busy schedule to hang out in the coat closet with (I-r) Atlantic's Lou Sicurezza, Hot
103 PD Joel Salkowitz, Atlantic rep Andrea Ganis, Gibson's manager, Gibson, Atlantic VP Larry Yasgar, and Hot

-
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Now, in the NEW MusicSCAN,
TAPSCAN introduces
PERFECT-PERFORMANCE ™
WAVE SCHEDULING.

Plus:
sFlex Clocks sFlow Clocks
sNo Repeat Workdays, Weekdays or Any Days!

All in the fastest, most reliable
music scheduler available.

Call For An In-Station Demo
(205) 987-7456

Y
See It At the NAB — Booth #531
REGISTER TO WIN MUSICSCAN FREE FOR ONE YEAR!

1987 TAPSCAN, INC. E 3000 RIVERCHASE GALLERIA - SUITET1111 g BIRMINGHAM, AL . 35244

. BOSTON . LOS ANGELES . TORONTO . VANCOUVER
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AOR

How | Spent My
Summer Vacation

As summer winds down, it’s time to look back at some
of the promotions and events that kept AOR radio busy
during the past few months. Jim Nelson kept tabs.

All We Want Is Blood

KSHE/St. Louis and KLOS/Los
Angeles had blood drives in August
in conjunction with the American
Red Cross.

KSHE'’s was its fourth annual,
spanned three days, and yielded
1635 pints (breaking its own
record). Commemorative T-shirts
were given away to donors, and
local celebrities who showed up in-
cluded members of the St. Louis
Blues and Steamers.

In L.A., over 1100 pints were col-
lected at the sixth annual KLOS
drive, which was held for one day
at four locations. Members of the
Cruzados, Dio, Ratt, Unforgiven,
and Iron Butterfly, plus Carmine
Appice were on hand.

KQSP-FM: Certificate
Of De*‘Boz’’ it

KQSP-FM (Spirit 99)/Spokane
got fed up with Brian Bosworth’s
procrastination at signing with the
Seattle Seahawks and came up
their “Certificate of De‘Boz’it.”

The certificate entitled the
holder to Bosworth'’s services, and
could be had by calling in and tell-
ing Spirit 99 what service they
would have “Boz” do. Along with

“They Saved
Casey’s Brain”’

KSJO/San Jose morning guy
Paul ‘‘Lobster‘* Wells made
headlines in at least two newspa-
pers, including the San Francisco
Chronicle, with his three-part
parody of the Iran-contra hearings.
The bit was called “They Saved
Casey’s Brain,” and was done in
the form of a movie spot which said
Geraldo Rivera would be shrunk
and go inside William Casey’s
brain to uncover the truth behind
the arms sale scandal.

Phoenix Moves To Boston

WFNX/Boston moved its tower
seven miles closer to Boston and
raised it twice as high. The move
provides 'FNX with a significantly
clearer signal, which could make
things more interesting in the na-
tion’s seventh largest market. This
year 'FNX was voted “Best Pop/
Rock and FM Station” in the Bos-
ton Globe’s Calendar Section Read-
er's Poll, and “Best Station™ by
Boston magazine.

In conjunction with' the move,
WFEFNX held a “Power Trip Con-
test.” First prize was a ‘“weekend

Some of their on-air guests in-
cluded penguins, sea lions, and
even Shamu. Listeners could get
into Shamu Stadium for free, and a
continental breakfast was served.

Brandmeier Hosts
“Late Show”’

WLUP-AM & FM/Chicago
morning crazy Jonathon Brand-
meier guested on Fox Broad-
casting’s “The Late Show” (not
starring Joan Rivers) in July, and
they liked him so much that he was
back to host the show for one night
in August, and again for the first
week in September.

The Loop held a contest to find
the ‘“Craziest Chicagoan” who
would do the the most outrageous
act on national TV. The two win-
ners passed a fish to each other —
by putting it in their noses — and
were Brandmeier’s guests on the
show.

Brandmeier’s band ‘“Johnny &
The Leisure Suits” also performed
two songs, “MTV” and ‘“Makin’
Love In The AIDees.”

Summer Of Love

(Prices) Revisited
KOME/San Jose held its second
annual ‘“Rock 'N’ Roll Expo” in
August. For $5 per day, fans could
see three days worth of rock 'n’ roll
from the Charlie Daniels Band,

s

TOASTING THE TOWER — WFNX/Boston staffers toast their new tower.

airfare and two meals, they were
turning people away.
The X-Zone

XTRA (91X)/San Diego gave
away tickets for a special section

called the “91X X-Zone at home
games of the San Diego Chargers.
Ticket holders are led by special
celebrity cheerleaders and 91X air
personalities.
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receiving the certificate, listeners
qualified for a weekend trip to
Seattle to see a Seahawks game,
with or without Bosworth. Some of
the qualifying chores included
cleaning toilets, chopping wood,
cleaning dog kennels, and imper-
sonating furniture.

Bosworth eventually signed with
the Seahawks; rumor has it he
signed only after finding out Spirit
99 had less exciting chores for him
if he didn’t.

power trip in Boston™ that included
a chauffeur-driven vintage Rolls
Royce limo, plus a stay with all the
trimmings at the Sheraton Boston
Hotel & Towers.

You Should Have Heard
What Shamu Said
To celebrate their 100th show,
WHTQ/Orlando morning team
Paul Castronovo and Tom Griffiths
did their August 14th show live
from Sea World in Orlando.

Cruzados, John Kay & Steppen-
wolf, Jon Butcher, Paul Kelly &
The Messengers, and the Kings-
men, as well as local bands.

Fly Me To The Bahamas

Just before summer, WTUE/
Dayton took 340 listeners to the
Bahamas — for the day. This was
the third time "TUE had done the
promotion. The plane left at seven
in the morning and returned at 11
that night. At $139 for round-trip

WWW.americanradiohistorv.com

SEGUES

"KNCN/Corpus Christi makes
changes: new Station Manager Jay
Corbin hails from KEMM/Greenville,
TX; GM Bill Luzmore exits for KIZN/
Boise; OM Pepe Lopez also leaves,
succeeded by WXLP/Quad Cities PM
driver Gene Olson.

Michael Hughes, former WIOT/To-
ledo PD and currently Manager/
Program Administration for NBC Radio
Entertainment & the Source, returns
to radio as PD at WRDU/Raleigh . . .
WYNF/Tampa MD Charlie Logan
adds Asst. PD duties . . . KRIX/McAI-
len-Brownsville ups Smokin’ Joe Kel-
ly to OM, while PD Sonny Cuellar
steps down to MD . . . Gary Lee Rob-
bins exits as PD at WKWQ/Columbia,
SC. MD/mornings Ron Marsh is ac-
ting PD.

KZEL/Eugene MD Bill St. James is
promoted to PD, with Promotion Di-
rector Ken Martin becoming Opera-
tions Director . . . Tim Munson has
been elevated to PD from Promotion
Director/middays at WHMD/Hammond
... WAAW/Murray-Paducah, KY PD/
MD John Larson exits; he’s replaced
by afternoon driver Gary Powley . . .
KDKB/Phoenix MD Steve Treila was
named Asst. PD. He took over for
Chuck Geiger, who is now acting PD.

WOOJ/Ft. Myers, FL MD Steve
Avery exits as the station takes a
Classic Rock approach ... Former
WTKX/Pensacola MD Rebecca St.
John is named MD at WZEW/Mobile
.. . WHEB-FM/Portsmouth, NH after-
nooner Scott Laudani is upped to
Asst. PD, replacing the exiting Russ

DuMont . . . KQDS/Duiluth MD Wade
Linder chooses to do weekends at
the station, giving up MD duties . . .
WIZN/Burlington, VT names Tom Van
Sant MD again.

Chuck Jeffries, formerly of
WKRR/Greensboro, NC, shows up on
mornings at new Classic Rock WMGG
(Magic 99.7)/Columbus as Chuck
Mattison . . . WAAF/Boston morning
team adds Drew Lane . . . WLIR/Long
Island morning guy Barry Ravioli ex-
its for weekends at WXRK/New York

KPOV/Honolulu News Director
John Burnet exits ... WGIR-FM/
Portsmouth Production Manager/mid-
days David Byrd exits . . . KSNO/As-
pen names Sarah Kay from WXLT/
McComb, MS to mornings, replacing
Jimmy Rabbit. Meanwhile, Dave
Price joins as News Director . ..
Washington Redskin safety Curtis
Jordan joins WBMW/Washington for
morning sports twice a week.

Format changes: WTOS/Skowhe-
gan, ME goes from Aiternative Rock
to Classic Rock . . . KFTZ/ldaho Falls
becomes CHR ... KMED/Medford,
OR opts for Transtar . . . KTTZ/Tuc-
son takes an AC/Oldies approach.

WHJY/Providence creates a Pro-
motions Director position for staffer
Karyn Reid WRKI/Danbury
names ‘‘Nervous’’ Sal Cirrincione
Promotions Director.

Burkhart/Abrams signs KSJO/San
Jose.

WONE-FM/Akron has moved —
1735 S. Hawkins Ave., Akron, OH
44320; (216) 869-9800.
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CLASSIC CALL PREMIERES WITH

FIND OUT WHAT WAS REALLY
BEHIND OOR NUMBER ONE.
September 15 at 7:00 P.M.
({Pacific time) Ray Manzarek,
Robby Krieger and John
Densmore will be calling up
radio listeners to personally
answer questions about the
legendary Doors. You have
the unique opportunity to
open the Doors to your mar-
ket, by joining in on Premiere
Radio Network’s innovative
music and interview program,

Classic Call.

! Who
better than the Doors to kick
off the premiere of Classic
Call. KLSX’s classic air talent,
Billy Juggs, is the host and
he’ll bring you only the
superstars. Scheduled artists

include:

ELTON JOMNN

THE DOOBIE BROTHERS

Contact the
Premiere Radio Network at
(213) 46-RADIO
(213) 467-2346.

SREiviiETE

E T W [= 5 PROODUCED BY EDDIE KRITZER IN ASSOCIATION WITH THE CLASSIC SATELLITE NETWORK. ILLUSTRATION BY SHAN OCGDEMLI
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WALT LOVE

'THRIVING IN MEDIUM & SMALL MARKETS

'URBAN CONTEMPORARY

WANM Scores
Eighth Top Book

Two stations making tremendous strides toward in-
creasing their audiences are medium market WANM/Tal-
lahassee and small market KFXZ/ Lafayette LA. (See ac-

companying story this page.) %

WANM’s persons 12+ jumped
19.9 to 25.0 in the spring '87 book,
making this the eighth year the sta-
tion has ranked number one. What
makes these numbers even more
impressive is the fact that WANM
is still a daytimer — sunup ’til sun-
down. The market has 13 stations,
with a black population estimated
at 24.8% persons 12+.

Number One Across
The Board

Furthermore, WANM is number
one in every demographic cate-

‘““We continue to win
because we continue to
be concerned about the
community we service

and live in.”’
— Joe Bullard

gory, pulling 20+ share figures in
18-34, 25-54, and 35-64. The only
time WANM loses is during 7pm-
midnight, and that’s because it's
not on the air then.

OM/PD/MD Joe Bullard has
been with the station for 13 years.
Asked why WANM continues to do
so well in the ratings, he said, ‘“We
continue to win because we con-
tinue to be concerned about the
community we service and live in.
Every staff member really does
care about the people and the living
conditions in this community.

“And music has changed from
just a year ago. If you just continue
to play the same records over and
over like the CHRs do here, you’ll
get the same results they’re getting
— and that’s not too good right
now. In less than three minutes you
can hear the same song between
the CHRs and the other station
here that wants to be UC. Well,
Tallahassee is different, and that
approach isn’t going to work.

“We got our older listeners by us-
ing older records that can help
create an image for identification
purposes. I'm talking about songs
by artists from an era when music
was music and you knew every
word. Groups like the Impressions,
Temptations, Supremes, Four

Joe Bullard

Tops, Curtis Mayfield, Jerry But-
ler, and Marvin Gaye. During this
last book I decided to use five

Foxy’s Sly

oldies per hour in my morning
show.

“Midday, we loaded up and went
with six oldies; on the afterncon
show we played four. We did this
Monday through Wednesday. I
really keyed in on trying to get our
middays stronger: 12+ we had
over a 25 share, 18-34 over a 26, 25~
54 over a 21, and 3564 over a 24
share.

UC Stations Can Get Adults

“Our album cuts also really
helped us control the station’s tem-
po during our midday hours. Giv-
ing the people some of the best of
everything this format has to offer
is the key. For example, we gave
our people more jazz this time out,
things like the George Benson/Earl
Klugh collaboration and Ramsey
Lewis’s current album. Even
young people like what these folks
are putting out, and that’s why they

Moves Net

KFXZ (Foxy 106)/Lafayettte did a remarkable job for
a low-powered FM this spring, moving 9.7-14.7 to notch
second place overall. In the all-important 18-34 demo,
KFXZ was second with over a 17 share. Rival UC AM
KJCB dropped from a 16.1 two years ago to 8.2 last year; it
claimed a 7.7 this time around.

Lafayette is an 11-station market
with eight additional signals that
penetrate heavily. Its MSA esti-
mated 12+ population is 176,600
and the TSA is 444,200. The esti-
mated 12+ black population num-
bers 23.3% ; there was no Hispanic
weighting.

Live-Assist, Morning Zoo

This book was its first under
OM/PD/air personality Guy Broa-
dy, who said owner Cyril Vetters
has made it “‘easy to get the job
done. He's given me everything
I've asked for. We’re getting all the
tools we need to put this station in a
winning position. Some owners will
tell you they’ll get behind the sta-
tion financially, but then it doesn’t
happen as quickly as they said —
or at all.” (This is Vetters’s first
radio property; he also owns
WRBT-TV/Baton Rouge.)

Although the station uses live-as-
sist Drake Chenault music reels,
Broady said he is grateful to Vet-
ters for not handcuffing him during
the Zoo-type morning show. “Un-
der the Drake Chenault format we
do in other hours, I wouldn’t have
been able to make this approach

py. e

Guy Broady

work. We now have the proper mix
that helps us garner more listeners
each day.

“I have to make sure the records
that are happening in this area get
on our power rotation list and come
up every quarter-hour. The rest of
our music is supplied on the Drake
Chenault reels. In all fairness,
sometimes the reels have the same
power songs I've already picked.
In that case we play it as it is. If it’s

WWwW.americanradiohistorv.com
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‘“When | hear people
say, ‘Black stations
can’t get adults,’
makes me sick. Black/
UC stations that can’t
get adults . .. aren’t
doing a good job of
programming.”’

— Joe Bullard

were willing to stay with us.”

On the subject of adult listeners,
Bullard said, “When I hear people
say, ‘Black stations can’t get
adults,’ it just makes me sick. The
Black/UC stations that can’t get
any adults should be looked at as
stations that aren’t doing a good

job of programming, not as sta-
tions that don’t appeal to adult
listeners. What’s wrong is that
they’re not giving the people what
they want. If they did that, things
would probably get better.”

He concluded, “We’ve never had
a lot of anything to work with as far
as promotional items of major
value. We have to win with music
and our personalities. Before the
book started I did a production
piece drop-in that said, ‘This Is
WANM. We're Number One And
We Don’t Have To Lie About It.’

“Making a statement like that,
you have to follow it with some
thunder. Our way of doing that was
by playing one of the best pieces of
music this (audience) has ever
heard. Then you have to follow that
with something even better. And
that’s what we do.”

Double Digits

different, we make adjustments in
the power category.

“A good example is when we
have a Johnnie Taylor or a Bobby
Bland tune in power rotation. That
happens because we have to make
doubly sure we’re getting to those
songs and artists that are popular
in this part of the country. Drake
Chenault wouldn’t think of putting
a Johnnie Taylor in power, because
they’re programming Urban for
the country and not just for mar-
kets in the Deep South.”

Bill-Paying Promotion

Broady also mentioned KFXZ’s
major spring book promotion. “We
paid people’s bills — any bill they
sent in. If their name was picked,
they had 106 minutes to call us. On-
ly one time in six months did some-
one not call. You also have to real-
ize that the economy here is in bad
shape right now. Most people work
in the oil industry or something
related, so they are experiencing
some very hard times.”

Discussing other promotional ef-
forts, Broady said, ‘“For six
months we’ve run continuous pro-
motions on the air. Because our
owner is in the TV business, we’ve
had heavy TV exposure for our
market. We’re working on some
other things for the next time
around, but we don’t want to
telegraph what those future plans
are."”

The University of Southwest
Louisiana is located in Lafayette,

and Broady said the students are
important listeners. “Some stu-
dents are year-round residents who
continue to listen and participate in
our local promotions and con-
tests.”
Heavy Personality
An Asset

Broady, who’s worked at KDAY/
Los Angeles, WKTU/New York,
and WVON & WGCI-FM/Chicago,
said he’s seeing more established
radio professionals moving to
small and medium markets. Offer-
ing advice to those programming
these stations, he noted, “They
must always remember to stay in
touch with their markets. Always
be relatable. If they program an
AM facility, it’s even more impor-
tant that they know what music is
needed to set them apart. For an
AM outlet, high-visibility per-
sonality is the only way to go to
keep from being crushed by an FM
playing essentially the same
music.

“If we're talking about a low-
power FM like ours, I'd suggest
that those PDs also look at the
heavy personality approach. Some
of these people could also serve
themselves and their employers
better if they’d cut back on the
number of records they’re adding
each week. You've got to play the
hits and the other things that are
important to your market. With the
hits and the correct recurrents, you
can beat the best of them.”
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“INTRODUCING
THE HARDLINE ACCORDING TO

TERENCE TRENT D'ARBY’

Featuring the debut single,

IF YOU LET ME STAY”

From the No. 1 platinum LP in the UK.

On Columbia Records Cassettes and Compact Discs.

COLUMBIA RECORDS-RADIO'S BEST FRIEND!
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MIKE KINOSIAN

SUMMER HAPPENINGS

Dining On The

Wading through the bulging AC mailbag, I came
across several interesting promotions that may double as
potential idea-starters for your station.

On Tour With Carol Meyer

KKUS/San Luis Obispo, CA
serves a number of coastal com-
munities. At times that can pose
programming challenges, since
each area has its own flavor and
personality.

To better identify with those
communities and boost station im-
age, US 98 dispatched morning per-
sonality Carol Meyer on a tour of
local diners. Carol's Cafe Tour
visited a different establishment
each Wednesday for six weeks.
Meyer talked with local residents
over scrambled eggs, pancakes,
and coffee. She also gave away sta-
tion mugs as she anchored from
these eateries. Stops included Paso
Robles, Avila Beach, Santa Maria,
Morro Bay, Atascadero, and San

It’s not an ecarthshaking promo-
tion. But it's simple and inexpen-
sive, lets the morning talent in-
teract in person with the audience,
and creates the feeling the station
is everywhere. Originally designed
for a six-week run, the Cafe Tour
was popular enough to warrant a
return engagement later this year.

Homers For The Hungry

John Denver arrived in Austin a
day before his recent concert to
play the KKMJ personalities in an
exhibition softball game. At Den-
ver's request, admission to the
game was a can of food for Austin’s

WAVING TO ATLANTA — WFOX/
Atlanta morning personality Stasia
Kelly and J.J. Jackson are pictured
broadcasting their morning show
from the top of Stone Mountain, the
world’s largest mass of exposed
granite.

hungry. Thousands of pounds of
food were donated.

According to Denver, his team of
road staff and crew had played 38
games around the world without
ever being beaten. Trailing 6-1 late
in the contest, the KKMJ staffers
forged a dramatic comeback and
defeated the Denver squad 10-6.

John Denver, Barry Abels, KKMJ/Austin PD Bob Cole

~antal

ADULT CONTEMPORARY

Radio

All In The Family

Here’s another easy-to-execute
promotion — this one from WKLI
(K-Lite 101 FM)/Albany, NY. Lis-
teners were invited to send in a
family photo to win a day of fun
during “Family Month.” Creative
Services Director Valerie Mikol
said some of the responses came
from people who found themselves
in “instant families.” And there
were several cases of people re-
marrying and creating two-family
situations.

Family Month was celebrated at
a different theme park each week-
day through August 21. Among the
locales the daily winning families
traveled to were Great Escape, Old
Sturbridge Village, and Riverside
Amusement Park. Mikol said this
promotion became especially grat-
ifying when several winners said
they wouldn’t have been able to af-
ford a trip like that on their own.

WOODn't It Be Nice

The big hook for Full-Service
WOOD/Grand Rapids’ special
summer dance September 3 was
the “Summer Woody” — a mint-
condition, 1942 wood-paneled Ford
wagon valued at $13,000. The sta-
tion registered listeners throughout
the summer to win the car. Sixty
finalists were given keys; the one
that fit the ignition won the car.
The free dance featured live ’50s
and ’60s music.

at a local diner.

CAROL’S CAFE TOUR — KKUS/San Luis Obispo morning personality
Carol Meyer enjoys breakfast while doing her morning show on location

Another Candle
In The WALL

WALL/Middletown, NY, mark-
ed its 45th year of service by bring-
ing back personalities and staff
who helped build the station. PD
Rob Dillman said planning for last
month’s Reunion Weekend began
over a year ago. Among those
heard were Jim Pappas (early
'60s), Beamin’ Billy Swanwick
(late ’50s), Art Livesey (late '70s),
Dave Charity (early '70s),Gene
Pelc (late ’60’s), Al Faust
(mid-'60s), and Ken Medick (early
'80s).

Formatted For Weddings

Following in the public wedding
footsteps of Tiny Tim (‘“‘The
Tonight Show”) and Uncle Elmer
(“World Wrestling Federation”).
two sweethearts exchanged wed-
ding vows on Full-Service KFI/Los

Angeles. The Lettermen sang dur-
ing the live on-air ceremony, part
of a total wedding pack that includ-
ed a gown, rings, Bermuda honey-
moon trip, and $2000 in spending
money. Winners Mark Hannan and
Lynn Gusto were chosen for the
reason why they wanted to be mar-
ried on-air. Gusto sent AM drive
personalities Gary Owens and Al
Lohman a letter proclaming,
“Mark and I are as off the wall as
the two of you; we're perfect for
the show.” The couple met nearly
five years ago on an L.A. freeway.
Lynn’s license plate reads, “I'M
GUSTO,” a fact quickly noticed by
the would-be suitor. The persistent
Hannan caught up with Gusto and
persuaded her to exit the freeway
and have a drink. The rest, as they
say, is history.

Owens and Lohman provided
play-by-play and color commen-
tary of the wedding ceremony.

ACCELERATION

J.J. Beam moves to middays at
KLYF/Des Moines replacing Jason
Douglas, who joins the 'LYF morning
team of Jay Kelly and Pam Dixon . . .
Production Asst. Terry Kripps is pro-
moted to Production Director at WSNI/
Philadelphia ... WGY & WGFM/
Schenectady Asst. News Director
Peter Rief becomes News Director.
He succeeds Brian Whittemore, who
moves to WHDH/Boston as news an-
chor.

Jorry Curtis is named Asst. PD/air
personality (noon-3pm) at WENS/Indi-
anapolis . . . Also new to a noon-3pm
slot is Cindi Spicer at Q103/Denver

WOCL/Orlando names Chary
Southmayd News Director
WLWT-TV/Cincinnati newswriter/pro-
ducer Gina Moore joins Full-Service
WLW as newswriter/editor
WSPD/Toledo News Director Mike
Jablonski is promoted to Operations
Manager . . . Don ‘*“The Hawk’’ Haw-
kins joins Paxton Mills on the
KIMN/Denver morning show.

Several changes at Full-Service

www-americanradiohistorv-com

Andre Dawson

WCHS/Charleston, WV: Garrett Ma-
jors leaves his PM drive post to
replace morning man Rocky Steele;
Majors’s slot is filled by evening per-
sonality Jay Smith, who also be-
comes Asst. PD to Vic Marino. Gary
Alan advances from weekends to
evenings.

KFOR/Lincoln, NE Asst. GM Gay-
lord Cole retires after nearly 30
years. He's replaced by Vincent R.
Collura . . . Bruce Strickland is the
new PD at WGBR/Goldsboro, NC . . .
Ken Merson moves from middays at
WBSB/Baltimore to MD at crosstown
WWMX . . . Midday personality Steve
Hall joins KLSVKansas City from
KRMG/Tulsa . . . Robert Willey signs
with the WOOD/Grand Rapids news
team.

Joyce Keller's one-hour WGBB/
Long Isiand “Psychic Show™ expands
from weekly to Monday-Friday . . .
Fourth-year Cincinnati Bengals quar-
terback Boomer Eslason will have his
own twice-weekly AM drive report on
WLW/Cincinnati beginning September
11 . .. Prudential Bache Securities
Sr. GVP/Investments Dr. Michael Ax-
elrod is featured on KFMB/San
Diego's weekday business reports
... Chicago Cubs rightfielder Andre
Dawson joins WGN/Chicago as
spokesman, representative, and
goodwill ambassador.
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LON HELTON

MORNING LIGHT — Larry Gatlln dropped in on the WSI)C’Nashr/lle ”Blg
Show” to talk with moming personality Diane Richey about his “Shine The
Light” concert series. The Gatlin Brothers’ anti-drug tour is presented by
CBS Records, Worldwide Drug Free Youth, and the Alcohol and Drug
Council of Middle Tennessee.

Spring 87 Honor Roll
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) . . Station/City Market Size Rank 12+ 2554 Station/City
Here’s a salute to the stations outside the Continuously Measured Ar- KYKX/Lake Charles,LA  187C 2 1 | WCHY-FM/Savannah 49 - 1
bitron Markets which ranked either first or second, 12+ or 25-54, in the = WPCV/Lakeland, FL 1m 2 1 gxn/ssmk:spon 132 2 g
Spring 1987 Arbitron. Congratulations! KLAW/Lawton, OK 232C 1 1 e ans -
I1)\Iextg week theltl;(l)(;lmtry §croreboard " s % 2 2| WFMB/Springfield, IL ez 1
th a WVLK-FM/Lexington 128 2 Tl | KTTS/Springfield, MO 159 2 1
returns with a full rundown on all the Coun- .
: : KSSN/Little Rock 84 1 1 | WKDW/Staunton, VA 241 1 1
try outlets in the Continuously Measured o ] : . 01 T1 2
markets. Included will be the 12+ shares | Sttow/City Market Size Rank 12+ 2554 KYKX/Longview, TX 188C 1 1 | KRAK/Stockton
and 25-54 rankings for each station, Also, the KHAK-FM/Cedar Rapids 189 2 1 | KLLL/Lubbock 161 2 2 | KADO/Texarkana, TX 28C 2 2
Country Ratings Index will put the f orrr; at’s WEZL/Charleston, SC 85 1 1 | KJCS/Lufkin-Nacogdoches 222C 1 1 KTPK/Topeka . 66 1 1
progress in historical pe tive WQBE-FM/Charleston, WV 142 1 1 | WDEN-FM/Macon 140 2 2 | WTCM/Traverse City 25C T2 2
TSpec : KVOC/Casper 254 2 2 | WOKK/Meridian 251C 1 1 | KZEU/Victoria, TX 253C 2 2
KHSL/Chico 185C 2 — | KCJB/Minot 257C 1 1 | KINE/Waco 1M - Ti
WRNS/Coastal NC 8 T2 2 | WKSJ-FM/Mobile 89 1 1 KNFO/Waco 1 2 Ti
WCOS-FM/Columbia, SC 92 2 1 | WLWI-FM/Montgomery 13 1 1 | WOVK/Wheeling* 19 - 2
KOUL/Corpus Christi 120 2 1 | KNFM/Odessa-Midland 148 — 2 | WWVA/Wheeling* 19 2 -
Station/City Market Size Rank12+ 2554 | KRYS-FM/Corpus Christi 120 — T2 | WPAP/Panama City 29C 2 2 | KFDI-FM/Wichita % 2 1
KEAN-FM/Abilene 199C 1 1 WIAI/Danville, IL 245C 2 2 | WXKX/Parkersburg, WV 196C 2 2 | KZSN/Wichita 9% — 2
KRKT-FM/Albany, OR 195C 1 1 WTVY/Dothan 220C 1 1 | WPMO-FM/Pascagoula 227C 1 1 KLUR/Wichita Falls, TX 220C 1 1
KRRV/Alexandria, LA 1%%9C 1 1 WAXX/Eau Claire 27C 1 1 | WOWW/Pensacola 127 2 1 WILQ/Williamsport, PA 26C 1 1
KMML/Amarillo 171 1 2 KFGO/Fargo 202 — 1 | WPOR-FM/Portland, ME 155 1 1 KXDD/Yakima, WA 183C 1 1
WYNE/Appleton 132 — 2 KUGN/Eugene, OR 143 1 T1 | WOKQ/Portsmouth-Dover 16 1 1
WWNC/Asheville, NC 175 1 1 | WAYZ-FM/Hagerstown 1C 1 1| KCCY/Pueblo 223 2 1 | Footnotes: ** — KRAK is a Sacramento station. The rank-
KUZZ/Bakersfield g7 1 1 WTCR-FM/Huntington, WV 124 2 1 | WLLR/Quad Cities 111 2 2 | ings listed are for its Stockton audience.
KYKR/Beaumont 106 2 1 | WXBQ/Johnson City- 9% 2 1 | KIMM/Rapid City, SD 239C 2 2 | Single asterisks indicate Country stations i a particular
WTNJ/Beckley, WV 249C 2 2 Kingsport-Bristol WYYD/Roanoke-Lynchburg g3 9 2 | market which are co-owned but have different call letters.
KBYG/Big Spring, TX 259C 2 2 | WNWN/Kalamazoo 160 2 1 | wwJo/St. Cloud, MN 188C — 2 | “T” means a te.
KGHL/Billings 24 1 1 WKTY/La Crosse 243C T2 - | KGKL-FM/San Angelo 28C 2 2 . o
WHWK/Binghamton, NY 141 — T2 | WASK/Lafayette, IN 219C 2 2 | KNYN/SantaFe 235C 1 1| AC after ;Vt‘i,"fg';e;;‘.f;(m“‘“‘es & condens-

CLOSE-UPS

* WXTU/Philadelphia paid off twice
with its “Double Prize” payoff. Each
registrant sent in his name and a
friend’s, and both were eligible to win
double for nothing. Included in the
stockpiled loot were twin Cadillacs, ten
speed bikes, fur coats, Honda motor-
cycles, big screen TVs, bedroom
suites, diamond pendants, tires, and
$1000 and $10,000 checks.

* KSON/San Diego paid off big for a
little girt recently. A six-year-old listener
heard her birthday announced, rushed
to the phone, and claimed a cool
$20,000 in the “incredible Birthday
Contest.” To college or Cancun . . .
that is the question.

* WAJR/Morgantown was out to

congquer with “Cancer Arrest Day"” this
summer. The donation marathon in-
cluded feigned “arrests” of morning
personaiities Carl Becker and Kay Mur-
ray on the air, a two-hour taik show
from the “jail,” and visits from locai
celebrities. A restaurant gave away
free pizza to anyone donating $10 or
more for the event, which raised over
$25,000.

* WFPR/Hammond, LA said good-
bye to a dear friend when a station re-
mote gave away its favorite NASCAR
Mini-racer at a locai seafood market.
The racer’'s new owner assured the
staff he would not enter the new prize
in the Cajun Nationai drag races, but
granted visitation rights.

HAVE YOU HEARD

WDSY/Pittsburgh morning man
Chris Michaels is now the station's
MD, replacing exiting Mary Jo Kacsan.
Chrls DeCarlo, formerly with WWSW
and WDVE in that market, has joined
WDSY for middays ... KSSS/Color-
ado Springs MD/morning man Tony
Lynn has been named PD . . . Kevin
Scollin is upped from parttime to even-
ings at WWWW/Detroit, replacing Deb-
ra Danko ... WJVL/Janesville, WI
MD/morning man Gene Davis is now
making a 109-mile commute to do
weekends for WUSN/Chicago.

There have been a couple of promo-
tions at WXBM/Pensacola in the wake
of OM Charlie Marcus’s departure to
KEBC/Oklahoma City a couple weeks
ago: PD/morning man Rick Bradshaw
has been upped to OM, and MD Buck
Rogers has been elevated to PD . . .

KUGN/Eugene OM Sean O’Brien
has left for the bright lights of KVAL-TV
in that city. Replacing him as OM is
Mark Ellls from KIRO/Seattle, where
he was Production Director .. . Jim
Higgins is the new PD at WFMX/
Statesville, NC.

Jim Asker left the WSKX/Norfolk
MD/PM drive slot for the PD gig at
WFLS/Fredericksburg, WV
KKAL/Arroyo Grande morning man
Chad Stevens has been promoted to
PD/MD, replacing J.P. Franklin who is
now ND . . . Steve Dallas is now MD/
PM drive at WBHP/Huntsville.

Congratulations to WCHY/Savannah,
which as been named “Station of the
Year” by the Georgia Association of
Broadcasters. And happy anniversary
to CHOW/Welland, celebrating 30
years on the air September 8.

GEORGE'’S EX’S — There was Allison in Galveston and Sweet Eileen in Abilene, but George Strait finally met up with
that Miss Dimple from Temple! With the success of his “All My Ex’s Live In Texas,"” it was only natural that KTEM/Tem-
ple run a contest to find the song’s “Miss Dimple.” A sold out Strait concert put (I-r) winner Belinda Kutcher and her
fiance with KTEM personality Chris Cummings backstage with Strait. The station also awarded “Dlmples" with a watch,

wardrobe, and front row concert seats.

syNUN'
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CRUISIN’ CAROLINA COUNTRY — WLVK/Charlotte’s K-97FM Sunliner Summer Sweepstakes enticed listeners
to register for this 1987 Sunliner 168 powerboat and trailer. The rig featured an AM/FM stereo casse!te player,
140 horsepower motor, teak ski deck, and more. Participants registered at the station, and morning listeners called
in and won $50 to qualify for the big drawing. Testing the waters here are (I-r) “Charmin’” Steve Harmon, Miss Lake
Norman Marlene Owensby, Miss Lake Wylie Angela Shuler, and “Captain” Keith Conners.
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NASHVILLE THIS WEEK

Waylon Hits The Boards

Johnny Rodriguez, Kris Kristoffer-

It will be a one-man show for Waylon Jennings when
he steps onstage at Durham, NC’s Duke University Sep-
tember 10-13. With a little success behind the footlights, OF
Waylon may be Broadway bound.

Jennings will star in a theatre
presentation featuring ten songs
from his upcoming ‘‘audiobio-
graphical” album “A Man Called
Hoss.” Dialogue and performances
to prerecorded music make up the
show’s dramatic first half, then
Jennings and the Waylors crank
out a full concert for the second
half.

The play is being presented by
Neil Simon producer Emanuel
Azenberg and former M*A*S*H
star Wayne Rogers. The producers
hope to “work out the bugs” during
the Durham run before it hits the
larger leagues.

MCA Records has planned a ma-
jor marketing campaign during
the October release of the album in
conjunction with the play. Jennings
has previously appeared in the TV
movies ‘‘Stagecoach” and “The
Last Days of Frank and Jesse
James,” and the film ‘“Nashville
Rebel.”

Charlie Spreads
The Jam

The annual Jerry Lewis Labor
Day Telethon has teamed up with
the Charlie Daniels Volunteer Jam
XIII for a livbroadcast September
6 from Nashville’'s outdoor Star-
wood Amphitheatre. Taped seg-
ments of the Jam will run through-
out the telethon, which will be car-
ried by some 200 TV stations and
include feeds to Australia, Puerto
Rico, and parts of Europe. In
previous years the Jam has been
broadcast around the world via the
Voice of America.

Farm Aid III Countdown

Farm Aid III is gearing up for its
third go-round, this time in Lincoln,
NE to a sold out crowd of 59,000. A
tentative lineup includes anchors
Willie Nelson, Neil Young, John
Conlee, Merle Haggard, and John
Cougar Mellencamp, plus Way-
lon Jennings, Emmylou Harris,

son, Asleep At The Wheel, John
Denver, Gary Morris, William Lee
Golden, Michael Martin Murphey,
Steve Earle, Lyle Lovett, Lynn

Anderson, Rita Coolidge, Rat-
tlesnake Annie, Karen Brooks,
David Lynn Jones, John Prine, and
the Bellamy Brothers.

Rockers lined up include Joe
Walsh, Delbert McClinton, Step-
penwolf, Lou Reed, Booker T.
Jones, and the Fabulous Thunder-
birds.

The Nashville Network is cur-
rently in negotiations to carry most
of the concert. Broadcast contracts
are still pending.

» The annual ‘“Rock For The An-
imals” benefit to aid a regional
Humane Society brings Wolfman
Jack and Mr.T. to Nashville to host
24 different acts September 19. The
Cash clan — with Johnny, June,
John Carter Jr., and Carlene Car-
ter — will be on hand, as will Nash-
ville singer/songwriters Guy
Clark, Steve Young, Townes Van
Zandt, and Walk The West, for the
noon to midnight event.

STANDING TALL — Juice Newton was guest of honor at a party to announce her new management team of Blan-
ton and Harrell. Flanking her are (I-r): Mike Blanton, RCA VP/GM Joe Galante, Newton, the singer’s husband Tom
Goodspeed, BMI VP Roger Sovine, and management partner Dan Harrell.

Want Me"” in 1986.

‘““NADINE**’S SWEETHEARTS — Country listeners might recognize
three Sweethearts of the Rodeo songs featured in the movie “Nadine.”
The Nashville premiere of the film, along with a special music video clip,
put the sister act, (seated I-r) Kristine Arnold and Janis Gill, in the spot-
light with (standing I-r) CBS VP/National Promotions Joe Casey, Scene
Three Studio producer Marc Ball, and CBS VP/Marketing Roy Wunsch.

. ” . 4 =

THE MESS IS ON MOM — Rosanne Cash (center) shows -her two
daughters Caitlin and Chelsea that it's OK to get down and dirty as they par-
ticipate in the NARAS ceremonies saluting Nashville Grammy winners. The
CBS artist won the prestigious award for “I Don't Know Why You Don't

* Hello “Dolly.” Dolly Parton’s
new ABC variety series premieres
September 27. Among her guests
for the season will be Trio pals Lin-
da Ronstadt and Emmylou Harris,
Pee Wee Herman, Little Richard,
Tom Petty & The Heartbreakers,
the Pointer Sisters, and Disney
heroes Mickey and Minnie Mouse.

Tickets can be obtained for the
show by writing Guest Relations,
ABC TV, 4151 Prospect Ave., Los
Angeles, CA 90027.

* Kris Kristofferson heads to
Moscow by request of the State
Department. After the three Rus-
sian concert dates this month, the
entertainer will continue work on
his new LP with producer T-Bone

Burnett and begin filming the HBO
production “Dead Or Alive.” Kris-

tofferson’s agents at William Mor-
ris say the western is a new script
unrelated to Steve McQueen’s TV
role as Josh Randall.

* Songwriter Nancy Montgom-
ery has landed a role as a reporter
in the CBS mini-series ‘“Windmills
Of The Gods,” based on the Sidney
Sheldon novel. The “Love Can’t
Ever Get Better Than This”’ writer
stars opposite Jaclyn Smith and
Robert Wagner.

o It’s flashback time with Bobby
G. Rice, who has released a new
recording and arrangement of his
1973 Metromedia record ‘“You Lay
So Easy On My Mind.” The new
trademark song has been produced
by Gene Kennedy on Door Knob
Records.

An Artist Whose Time Has Come . . .

HOLLY DUNN
“Only When I Love”

__BREAKERS |

D

BB

f Distributed By Capitol

From The Album “Cornerstone”
Produced By Tommy West

21 Music Square East, Nashville, TN 37203 VAT

Gavin 39

£

MUSIC GROUP
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MARKETPLACE

( Audio And )
Video Airchecks!

Current Issue #89 features Chicago’s WBBM-FM/Ed Volkman & new
WLUP-AM/Kevin Matthews, NY's Z100/Matt Allen & new country
WYNY & the new WNBC weekend format, XETRA/Wolfman Jack,
KilS/Rick Dees, & Toronto CHR CFTR. 90-min. cassette, $5.50.

Current Issue #88 features KRLA/Charlie Tuna, WNBC/Alan Col-
mes, KlIS/Hollywood Hamilton-Big Ron O’Brien, LA’s KTWYV,
Miami's WPOWY/Bill Tanner, WKQX/Robert Murphy, Pittsburgh’s
WHTX & WBZZ, Tampa's WRBQ & KHIT/Howard Hoffman.

90-min. cassette, $5.50.

Special Issue #S-110 features SEATTLE! CHRs KUBE, KHIT, KPLZ &
KNBQ, AORs KISW & KXRX, ACs KJR, KLTX, KEZX, KOMO,
KLSY & KMGI plus Gold KVI. 90-min. cassette, $5.50.

Special Issue #S-111 features LOS ANGELES! Gold KRTH, KRLA &
KLSX, CHRs KIS & KPWR, AORs KLOS, KROQ & KNX-FM & ACs
KOST, KBIG, KIQQ, KTWV & KFL. 90-min. cassette, $5.50.
STILL AVAILABLE: #S-109 (Calif. Coast), #5-108 (SAN DIEGO),
#5-107 (TAMPA), #S-106 (DALLAS), #S-105 (HOUSTON), #5-104
(MIAMI) at $5.50 each.

Classic Issue #C-82 features WABC/Dan Ingram-1976,
WRKO/Shadoe Stevens-1971, KMET/B. Mitchell Reed (KFWB
Recreation) - 1972, KFRC/Citizen Bill - 1973, WLTH/Ron Bordon -
1966, KH)/Machinegun Ketly - 1975, plus more! Cassette, $10.50.
VIDEQ #12 NOW AVAILABLE! Featuring -Seattde CHRs
KUBE/Charlie & Ty, KHIT/Howard Hoffman, KNBQ/Jeff Randall,
AOR KiSW/lLangan & Rody, LA’s AC leader KOST/Mark & Kim, San
Diego’s CHR leader KKLQ/Murphy & McKeever, Vancouver’s CHR
CKLG/Dean Hill & Morning Zoo, AOR CFOX/Bob & Jeff, 2 incredi-
ble hours, VHS or BETA, specially priced at only $20.00!

CALIFORNIA AIRCHECK

Box 4408 — San Diego, CA 92104
N (619) 460-6104

CRITIQUE-CHECK

THE AIR TALENT CONSULTANT

PD won'’t help you grow? | willl! Ten year major-market
pro has time & knowledge to critique you & help you
sound your best — on air. $10 per cassette, returned with
critique. PO Box 2753, Kensington, MD 20895.

el e o o= B 5 That’s all the time you
— ma have to grab faces,
- to sparkle. 3 BREAKS.

LET US COMPOSE YOUR AIRCHECK
We will spotlight your best entertainment — tight with energy

and content, designed like your airwork, to get attention, turn on im-
agination and insure your ability to be recognized.

Call 312-337-1464 M-F 9AM-5PM or write: 3RD BREAK, Alan
Kabel, 1221 N. Dearborn Parkway, Suite P-1 South, Chicago,
IL 60610

BROADCAST SOFTWARE

Liners ¢« PSAs » Copy ¢ Traffic ¢ Concerts o

ON AIR STUDIO

INFORMATION
SOFTWARE.| SYSTEM.

Information at your fingertips. Liners, psa’s, artists’ bios.
If you can put it on paper, SIS can handle it! For the
IBM PC and compatibles. Call Jim Radcliff, ON AIR Soft-
ware (214) 462-9393 or write PO Box 823, Coppell, TX
75019.

News * Music » Formatics » Charts PSAs

St

o e

;

* SLIB0UOY o DIRI]
o Liners ¢ PSAs ¢ Copy

Remarkable, Affordable Playlists
CALL 916+927-3537

Marketplace — the Industry’s service
station . . . get it working for you!
Call Ilsa or Dave at (213) 553-4330.

BROADCAST SOFTWARE

Music Database
Elegant Macintosh Software

For Creative Music Programmers

501-521-1435
The Programming Co—0Up

COMEDY

KTXQ Da||as WHIT Harrisburg KBPI, Denver WOCL, Orlando KHTR,

N BEIGE CAVE
/fﬁxfm COMEDY NETWORK
ey The best fully produced original

weekly comedy service available.
* Twenty person pro staff  * 10 features/10 drop-ins per week
* Unlimited localization * Cash/barter/trade
JINGLES/KOMMERGIALS/INTERACTIVES/ ONE LINERS/SILLY SFX/NUTTY NEWS

- (213) 469-0157
@ KTXQ, Dallas WHIT, Harrisburg KBPI, Denver WOCL, Orlando KHTR,

- LOUiS KTXQ, Dallas WHIT.
Harrisburg KBPI, Denver *

Hundreds renewed again!
Free sample

Write on station |etternead to

Contemporary Comedy
5804-D Twineing
Dallas. TX 76227

Contemporary

Dave Dworkin’s

PURE SOAP!

“The Over’s”, a 65 episode soap-opera
parody by Dean Jackson will help you
clean up. And it's $10 off with this ad! Send
$50 for all 65 scripts, or ask for free details
Ghostwriters, 2301 Unity Ave.
North, Dept. O, Minneapolis, MN
55422, or call 612-522-6256.

Disk Jockey Comedy

Over 100C different comedy bits delivered to your
mouth, 25 pages per month, to make you a legend in
your own market. For FREEBEE, write; HYPE, INK
7805 Sunset Blvd,, #206, Los Angeles, CA 90046.

(Jock) blew his diet, but he got a whole new
bunch of friends . . . Greenpeace.

. 5468 DUMORE DR. S.E,
AUMSVILLE, OR 97325

=
Roger Malone's
HOT AIR MALOONS

Twice a Month - Topical Gags
Up-to-the-minute gags, bits twice a month. Written for

DJ's. Plus: MONTHLY AUDIO MALOONS. Pre-recorded
drop-ins, bits, commercials, more! Full sample sheet and
tape, $5.00 Payable: Roger Malone, 1115 Bellevus,
Reading, PA 19605. YOUR BEST COMEDY VALUEI

O'L'\"el‘s % y Ir"
FREE SAMPLE ISSUE

of radio’s most popular humor service s,
For sample, write on station letterhead to: (s )4 ilers

1237 Armacost Ave., Suite #6-R Los Angeles, CA 90025

Corey Deitz's

LITTLE BAG OF JOKES

A monthly service which includes a written issue and a pre-
recorded issue jam-packed with great bits! Any air-personality
in any size market can afford this! Guaranteed! Write on station
letterhead tor free sample and prices you won't believe!

LITTLE BAG OF JOKES

1025 CUERVO COURT CHESAPEAKE, VA 23320

WAMW-americanradieohistory-com

COMEDY

(‘ “Phantastic Phunnies g

4

‘Quick-quip,” Topical Humor!! Introductory month’s 500
topical one-liners and ‘BONUS’...Just $2.00!! Phantastic
Phunnies, 1343-A Stratford Drive, Kent. Ohio 44240

“DROPINZ" N

50 wild tracks for your show each month only $20.
Semi-annual and yearly rates too. Sample cassette
$4. Station consulting, aircheck critique and produc-
tion by a 23-year major market veteran. |ntr0ducing|
OMNIWEATHER. Increase ratings, revenue and
credibility with customized local forecasts.

J\k Highly Respected!  Hilarious!  Origimak!
Proven woridwide audience builder!

Stu Callins Broadcast Services
174 King Henry Court, Palatine, IL 60067 (3121 991-1522

NEWS HORIZONS

Radio News Consultants
Professional news , . . from news professicnals
We can make a difference

Fred Walters (818) 506-5793

INFO-BIIS

““MOST USABLE SERVICE EVER.”
THE SHEET OF THE FUTURE

2 WEEK TRIAL ONLY $5 » OR MORE INFO
INFO-BITS, BOX 112576, SAN DIEGO, CA 92111

. right in '.luur own studio!

Huh‘wnud 1 huil:sl
. Murphy, W
vit, Mi

|Ir gn T
Martin,

Featured Friday, September 11 . . . Interviews with GLENN.
CLOSE and MICHAEL DOUGLAS discussing thelr roles in
“FATAL ATTRACTION.”

Fre: salellile delivery - no invenlory to clear!

Contact LORI LERAMER for details - (213) 454-0488,

[

MARKETPLACE ADVERTISING

Payable in advance. Orders must be typewritten and ac-
companied by check. One-inch minimum; additional space
up to six inches available in increments of one-inch. Rates
for R&R Marketplace (per inch):

Per Insertion
1 Time $60.00
6 Insertions $55.00
13 Insertions $50.00
26 Insertions $45.00

Will include logo or other line art on ads of two inches or
more if camera-ready art provided. Deadline for Market-
place ads is Friday noon, one week prior ta publication
date. Marketplace ads are non-commissionable.

Submit to:

Marketplace
RADIO & RECORDS 1930 Century Park West
Los Angeles. Calif. 90067 (213) 553-4330
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FEATURES

Terry Marshall's

iy invide

CHR AOR AC
Call for a free triat subscription

(415) 564-5800

NCNUON N NN N N N N N N N N N NN N N N N

Daily consumer news, re-
views, & advice from the \
Nation’s leading auto expert, QQ/
Road & Track editor John
Dinke!. Fast, factual, &

often funny! FREE/BARTER/
MKT. EXCLU./ 3 min.

For info & demo call MEALTICKET now! 818-892-7101 J
NN N N N N NN N N NN N N N N N N N N A A

L]
g | o

/l/' \ NEWSMAKER INTERVIEWS fumish

you with 45 live phone-in interviews
monthly with hard-to-get name personali-
ties. Send for your FREE copy now.

Newsmaker Interviews, 439 S. La Cienega Blvd.
Los Angeles, CA 90048 (213) 274-6866.

GAG SHEETS

L L N L L
[ RADIO’S MOST RESPECTED GAG SHEET SINCE 197
RICK DEES, KNS-FM: "'Tom you really are The Best FIN Y
Really look forward to the arrival of The Weenie, =
such a shot in the arm for our Morning Team!"

For Free Samples Call TOLL FREE
1-800-225-5061 Ext. #248

or write

the Elactric WE@@IE

P.0. Box 2715, Quincy, MA 02269

0 ]" Radio’s best TOPICAL

% comedy service.
TOPICAL material pulled
from top sources and
punched up with gags that
will keep your listeners
YOUR listeners.

Free Samples:

Hot Sheets, Box 4858, St. Louls, MO 63108

JINGLES

“MORNING SHOW”
COMPLETE PACKAGE IN 30 DAYS
Where do Scott Shannon (Z-100), Cleveland
Wheeler (Q Morning Zoo), and John Landers
(Hit Music USA) go for that original sound?

N N For that tresh one-of-a-kind
creative sound, phone or write
J.L. RITTER PRODUCTIONS
PO Box 6994, Stateline, NV 89449
(702) 588-4542

ol
avad

,-------------
W

- JINGLES THAT STAND OUT
& SINK IN

Get the Jingles that stand out on the air,

sink In with your listeners, & go with your
formatic flow. FRESH SOUNDS, NEW IDEAS
Many formats. Call for free demos. Ask for Kyrl

612-342-4444

Minneapolis P ® O D U C T 1 O N S, | N C. 6122424444

— I ) R Nelson )

e O (0 d U C ! 0N 5 EE———

ORDER NOW . .. LOCK UP YOUR MARKET TODAY

BUBBA'’S BIG TIME
PROMO BEDS!

The most dramatic, original and practical
promo bed package ever produced.

40 cuts - :60's and :30’s

Designed to show off your contests. Each
theme has a special re-freshened version to
keep continuity in your promotions while
pounding away at major contests, such as
cash giveaways, for up to two years!! All
formats. Priced according to market size. |

CALL NOW! (201) 866-2638.
This is serious stuff!

v

Identification Packages:

ALL FORMATS. Promos, Music,
Jock Shouts, Sweeper Beds.
INTRODUCING: .

DIGIDIGINS

Letter-Numeral production
DIGIBURP™ PACKAGE.

BELIEVE IT
Over 30 pros available. Commercials, promos, liners
& id’s. Fast service. Priced right for small & medium
markets. Call it in today & run it tomorrow!

Call1/800/4/TALENT

Chris Larko Productions
230 Gaskins Bldg. ¢ 124 W. Washington Blvd.
Ft. Wayne, IN 46802 ¢ 219/424-2405

YOUR SOUND CONNECTION

[uley;
BOX 38328 CINTI OH 45238
CALL 1-513-922-1750

MUSIC SERVICES

50's, 60's, 70's GOLD

ALL FORMATS

We Have The Oldies
You've Been Trying To Find
IN STEREO ———
Ready to cart
Call 1-918-492-7222

MSA
SN N N AN NN SN N N N N N N N N N N

AFFORDABLLE STXTION LIBRARILES!

AC Country Oldies- CHR- Classic Rock

on cart. reel to reel tape and compact disc.

radio
rogran
ervices

PD OPPORTUNITIES

NATIONAL
BROADCASTING
SCHOOL

More than just DJ’s . ..
WE TRAIN
PROGRAMMERS!

1-303 - 574-8628

i
|

NATIONAL graduates sound better!

For FREE composite cassette of our latest ratings
builders, call NATIONAL BROADCASTING
SCHOOL in Hollywood: (213) 463-2492.

www americanradiohistorv com

MARKETPLACE

ATTENTION:
- FRUSTRATED DISC JOCKEYS

Now's your chance to get that larger market gig you
always wanted. We custom edit and produce your air

checks into a first rate demo. We offer high quality record-
ing faciities and some of Hollywood's best engineers. Your
next aircheck will please any program director. For more
information on rates and services call 213/463-8652.

PROGRAMMING

TOP POP 55-86 &

POP ANNUAL 55-86
They’re finally here! Pick up your new
Record Research Books on sale in our

Booth 601 in Anaheim.

0“Tnt MusiC DIRECTORY

PROGRAMMING SERVICE
Box 103 ¢ Indian Orchard
Massachusetts 01151 ¢ 413 783-4626

MASCOTS/PROMOTIONS

WATCH YOUR RATINGS SOAR!

Let Hazel's Fantasy Factory Custom Mascots work for you!

o 15 years experience e quality craftsmanship
® nationally known e affordable prices e

for FREE info call or write:
Hazel’s Fantasy Factory
1515 N. Portland #6A
Oklahoma City, 0K 73107
(405) 942-9960

UNIQUE PROMOTIONAL
OPPORTUNITY
How about offering
SEEBURG’S LASERMUSIC SYSTEM
The first and only compact disc playing jukebox
as the GRAND PRIZE in your station’s next
promotion!!
Call Bill Guler at 800-LASER CD
for more details.

RECORD SERVICES

OLDIES BY THE THOUSANDS |

NEW EXPANDED UP-TO-DATE CATALOG of 45-rpm
oldies from the past 40 years. Pop, R&B, Classic Rock,
Country & Jazz included. Send $2 to:

-

-

Box 86455, Dept. #AR, Los Angeles, CA 90066
(213) 391-4088 I

Marketplace -- the Industry’s service
station . . . get it working for you!
Call Ilsa or Dave at (213) 553-4330.

SHOW PREP

RADIO JOCKS & PRODUCERS:

FREE SAMPLE! Galaxy gives you up-to-the-minute

Radio’s Daily Air Preparation Service facts about the current music artists

and their latest hits! In easy 1o use,
single item “bits” written in broadcast-ready copy. Read one on the air right after you
play the record. Or, include them into your special salutes, countdowns and produc-
tion specials. Plus, every issue includes facts & bits on TV & Movie stars, a complete
daily calendar/almanac, a package of humorous news stories & bits, and more!! Used by
hundreds of leading jocks worldwide since 1973. We'll make you sound more interest-
ing and informed!! |

For a free Contemporary or Country edition sample (specify which), just write:

GALAxy Post Office Box 3482

Rubidoux, CA 92509
U.S.A.



www.americanradiohistory.com

< v

September 4,1987 RsR = 71

MARKETPLACE

ONE MONTH SAMPLE OF JOCK TALK Musical Trivia."

. . . for a three record set of
FREE! John Collins, PD, KAIR, Tucson, AZ: “"Well written, interesting /ﬁ’ 90 sound effects with a 30

“The newsletter that keeps them listening!" Curtiss Bellinger, WKTS, PD, Sheboygan, Wi: “'I've gone

Why? through a lot of services but Jock Talk cuts through the bull and

More Birthdays — More Trivia — More Inside Dope. instantly helps me program my show."” $1/_ neapolis, MN 55422 or call

: idal Free September Sound Clips, James Dean Tribute,
Now heard on 500 Stations Worldwide! Elvis, 19 Year 0id Frank Sinatra on Radio,

Send for your FREE issue today to Jock Talk, 7%, and more .
Suite 200, 550 Burrard St., Vancouver, B.C.
Canada V6C 2J6 or Phone: (604) 687-4774 —

Save Now!

| @
[—

GREAT PROGRAMMING |

day money-back guarantee!!
At this price, every DJ and

station should have one. Send
to Ghostwriters, 2301 Unity
& ®  Ave. North, Dept. SFX, Min-

612-522-6256 for more details.

WEATHER SERVICE

» Movie Trivia #
On Air Contest = Actual
SIS ' NOW FOUR GREAT (AND y .
. AFFORDABLE) PROGRAMS! The Weather’s Changing...
sy W B R g oS eSS it To Custom Format, Personalized Forscasting
NO-RISK LOCAL SALES Pkg. CHRONICLE: 2000 birthdays from around the world Now, get an accurate, localized weather forecast
PPA/USA . Professional Radio Networks. 503/687-2068 or around the corner. You can even add your own! CUSTOM from meteorologists with professional radio experience
SALES: Tells you how well your national rep is doing SOFTWARE ¢ |nteraction with on-air talent
fNor yc:::. &::;r;;::;;ps l::\;ys with 3 oxh::): stations. PROGRAMMING ° ga||l¥ tda%ed p:esemda"ons m
ew!! — ”: Communicates between pro- °
DlALECT TAPES FOR Dlsc JOCKEYS ducer and talk show host. Compiles calier data for la(Er miz‘:crggo - A?ﬂc/FeM p;ciggoer :l?sca(:unts ] : |
““| just can’t do dialects,” you say. Wrong! With this 90-minute use by sales depr. COMPATIBLES To find out how SKYWATCH can custom PE
cassette and a little bit of effort, you'll add an entire new stable of SUGAR LAND, TEXAS ¢ 713-242-2174 fit a forecast package to your stanon
characters to your show. We take you step-by-step through call today
French, Japanese, lrish, Spanish, Htalian, German and three types . . . s .
of British dialects! Send $20 to: Jingles, jocks and jokes -- they’re all in “" .
o’L- n [@ 1237 Armacost, Suite #6-R the RGER Marketplace -- WEATH E R CENTER
\ e S Los Angeles, California 90025. (213) 553-4330 347 Prestiey Road. Bridgeville, PA 15017 » 412-221-6002

OPPORTUNITIES

OPENINGS OPENINGS

‘

Seriously Seeking Placement? National Leads All Others!

NATIONAL, the Nation’s oldest exclusive Radio Personnel Placement Service, and acknowl-
edged leader in radio placement, is now in its sixth year of successful radio placement. Over
3,000 radio stations have placed job orders with NATIONAL. NATIONAL receives a constant
flow of job orders from radio stations coast to coast, in all size markets, for all on-air and radio
sales positions. If you are seriously seeking a move up, contact NATIONAL now. For com-
plete confidential details including brochure and régistration form, enclose $1.00 P&H to:

NATIONAL BROADCAST TALENT COORDINATORS Acr Now,
Dept. R., P.O. Box 20551 * Birmingham, Al 35216 ¢ (205) 822-9144

PSS-S TSI

READY FOR AN AGENT?

In today’s highly competitive radio game, there are advantages to securing agency representation, With
Waestwood, that edge provides the backing, the assistance and the meticulous selling of your talent to each
of our stations. Westwood negotiates the deal, cuts through the BS, and offers our clients only the best
positions. And Westwood never takes a percentage of your paycheck. If your career (big, small or

management) requires some rocket fuel, send us a T&R
immediately or call us directly. Membership with WESTWOOD PERSONALITIES
Westwood DOES mean playing to WIN. Hope you're ready! 279 S. Beverly Dr., Suite 1170

Membership fee required. Beverly Hills, CA 90212
(213) 851-5769

In this business it’s not what you
know . . . it’s who you know!

Medialine knows them all!! Medialine calls radio management, NATIONWIDE,
everyday to find the good jobs — the jobs you otherwise wouldn’t know about. Call us today
for a FREE WEEK of service, and you'll find out the best jobs are on the line . . .

800-237-8073
R o O A . e S e S - S WD e i

OPENINGS OPENINGS
10,000 RADIO and TV JOBS!

The most complete list of job openings ever published by anyone! Up to the minute, com-
puter printed, and mailed to the privacy of your home. As many as 300 weekly. All formats,
all market sizes, all positions! Many jobs for beginners and minorities.

SPECIAL SIX WEEKS $15.95 ... SAVE $20.00
MONEY BACK GUARANTEE

Hmericarn Radio

JOB MARKET
1553 N. Eastern, Las Vegas, NV 89108

Immediate & Future Openings * * * * * * * * * *

At Client Stations Once In A Lifetime
INTERNATIONAL TOURING SPORTS/ENTER-
TAINMENT Gompany is looking fer announcer for
as " upcoming season. Travel is essential! Send
'»;srrogj(rnsig:almes resume, tape and photo to Harlem Globetrotters
N ) Announcer Search, 6121 Santa Monica Bivd.,
ggesen ERRON Hollywood, CA 90038. EOE

*News
PROGRAMMING

| CONSULTANTS MEXXXKEXXIKXKXKXK
Tapes & resumes to Jim Herron
P.O. BOX 62 * LAKE FOREST, IL 60045 EAST

Need weekend talent for immediate opening. T&R: Michael
Kent, WSBH-FM, 56 Jagger Ln., Southampton, NY 11968.

One week $7.00 —
Yearly $120.00

'

*Program Directors
*Moming Talent

Got a job? Need a jock? Put it in . EOE (8/21)
Opportunities -- and get results! Call Production person. Must have five years’ production experi-
213-553-4330. ence. Great communication skills, team spirit. T&R: Barry

Morgan, 180 Pool St., Biddeford, ME 04005, (207} 283-
ONONONONONONONONORNONORNONONY! 9191.

Copywriter/production asst. Beginners welcome. Creativity a
must. Samples & T&R: Ms. Mitchell, WINNJ & WIXL-FM, Box
c"”'se Shlp Job ‘va”able 40, Newton, NJ 07860. Be with the best. EOE (8/21)
DJ’s and Entertalners Needed* *Full and pari-

n
®
[
g
g time positions**complete employment pack-

WRCN/Long Island seeks witty, creative. morning news part-
ner. C&R: Norton, Box 666, Long Island, NY 11901. EOE (8/28}

age* “send $6.50 to Cruise Lines International,
Plaza 51353, 444 Brickell Ave., Miami, FL
33131-2492. EOE

Aherative AOR seeks urbane announcer with good production
skills. English accent a plus. T&R: Jarice Bailey. WMDK, Box
418, Peterborough, NH 03458. EOE (8/28}

Creative director for WEBE-108. Responsible for copy and pro-
duction at 50wk AC. ATTN: Curt Han:en, 50 Washington St.,
Norwalk, CT 06854. EQOE (9/4)

www americanradiohistorvy com
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OPENINGS

Immediate need for sports/PBP/morning newsperson. Year-
round sports broadcast. T&R: Gabe Sinicropi, WECQ, Box 213,
Geneva, NY 14456. EOE (9/4)

Westwood One, Inc. seeks broadcast operation engineers for
Radio Networks/New York. Complete an application or send
Resume: Personnel, 1700 Broadway, Fl #3, NY 10019. EOE
(9/4)

Future openings for new Soft AC in the heart of New England.
C&R: WYRY, 69 Island St., Keene, NH 03431. EOE (9/4)

Wanted: Unusual ovemights on WERZ! No screamers or crazies
but something different. T&R: Pete Falconi, Precision Media,
Box 1540, Exeter/Portsmouth, NH 03833. EOE (9/4)

CHR WRUT-FM & AC WSYB/Rutiand, VT seeks experienced
jock also production person. T&R: Roberts, 22 Hilltop Rd.,
Longmeadow, MA 01106. EOE (9/4)

a ARE YOU NUTS? 0
B Harrisburg, Lancaster, York PA FM looking.
B {or creative morning personality. Must beg
.TEAM player/workaholic! Emphasis on@®
@ community involvement. R&R to Radio &:
@ Records, 1930 Century Park West, #808, g

=Los Angeles, CA 90067. EOE -
IIIIIIIIIIIIIIIIIIIIII!

OVERNIGHTS
AC Network Affiliate has entry-level
opening for overnight shift. Good produc-
tion skills. Team player. T&R to Stuart
Johnson, PD, P.O. Box 983, Monticello,
NY 12701. 914-794-0242. EOE

ecccoce wese|**°°°°
108 FM

CREATIVE DIRECTOR

for WEBE108. Responsible for copy and
@ Production at 50,000 watt AC serving Fair-
@ field and New Haven Counties, Connec-
@ ticut. Curt Hansen, WEBE108, 50
@ Washington Street, Norwalk, CT
©® 06854. EOE

000000000000000000000

WQCH
6.7 M

Top rated Western Maryland CHR sta-
tion jooking for experienced on air
talent! Hard workers with a great attitude
only. Rush tape & resume to PO Box 949,
Hagerstown, MD 21741, EOE

EEEEEREEEETE RTINS

MAJOR MARKET AC

Are you a bright, warm, and crea-
tive communicator with major
market experience? This is a
solid, growing company with a great
opportunity for an established team
player with super production skills.
All dayparts welcome to apply. Rush
T&R to Lowry & Co., 5888 E.
Onyx Ave., Scottsdale, AZ
85253. No calls. EOE

mnxmmmxﬂ

The Perfect Opportunity
If you're an aggressive, self-motivated,
career oriented CHR talent looking for a
challenging opportunity with a growing
company in the Northeast, send T&R to
Buzz Brindle, Empire State Radio Inc., PO
Box 1410, Schenectady, NY 12301. EQOE

PROGRAM DIRECTOR
Position for major market non-commercial
classical music station. Minimum 5 years’
experience. Send resume, references and

a recent success story. No beginners. Re-
plies in strictest confidence to Radio &
Records, 1930 Century Park West, #814,
Los Angeles, CA 30067. EQE M/F/H/V

OPENINGS

WESTWOOD ONE, INC.
Westwood One, Inc. has im-
mediate opening in our New York
Radio Networks location for the
following positions: News Editor,
Broadcast Operations Engineers,
Broadcast Maintenance Techni-
cians & Broadcast Operations
Managers. Individuals with
qualifications and experience in
the above positions are invited to
come in Mon.-Fri. 9am-5pm and
fill out an application, or to sub-
mit a resume to Westwood One,
Inc., Attn: Personnel, 1700
Broadway, 3rd floor, New York,
NY 10019. EOE

NI\
I
(] () () o () () ) ) (] () ()

WNSR, New York’s Soft Rock radio sta-
tion, seeks a Marketing oriented Promo-
tion Director. Must be creative, organized,
community oriented, aggressive, must unders-
tand programming, ratings, sales, budgets,
and must communicate effectively. Require 3
years experience in advertising or radio. Com-
puter knowledge a plus. We offer a great com-
pensation package and a team oriented en-
vironment. Send resume, portfolio materials
and salary history to Personnel Director,
WNSR Radio, 485 Madison Ave., New
York, NY 10022. M/F EOE

SOUTH

Morming news anchor needed! Conversational writing and
delivery. Experience a must. T&R: Jim Beasley, Box 11202,
Chattanooga, TN 37401. EOE (8/28)

Experienced engineer for well-equipped AM/FM combo. Short
announcing shift required. T&R: Al Kahn, Box 2265, Lumber-
ton, NC 28358. EOE (8/28}

The South's hottest CHR seeks parttime female production per-
son; airshift possible. Nice people to work with. T&R: Don
Paschal, WWUF, 710 Carswell Ave, Waycross, GA 31501.
EOE (9/4)

Waest Texas leader seeks air talent/engineer with experience in
all phases of broadcast. T&R: Brad Holcomb, KODM, Box
9830, Odessa, TX 79767. EQE (9/4)

Experienced newspersons: Morning and afternoon slots. Salary
and T&R: lke Smith ND, WTTB, 2015 38th Ave., Vero Beach,
FL 32960. EOE (9/4)

101-Q seeks personality for weekends. Also accepting T&Rs
for future fulitime position. No calls please. Dan Browning, Rt.
6, Box 150, Brunswick, GA 31520. EOE (9/4)

Small market soft AC seeks announcers willing to iearn and pro-
gress as air talent. T&R: Chris Stevenson, WLLO, 3181 NW
13th St., Gainesville, FL 32609. EQE (9/4)

Future opening for experienced news anchor. T&R: Jon Holiday
PD, WQAM, 9881 Sheridan St., Hollywood, FL 33024. No
calts. EOE (9/4}

Annocuncer/sales: Need some to do both. Some sports. Eager
beginner will be considered. Florida Gulf. T&R: WMFL, 1276 S.
Jefferson St., Monticello, FL 32344. EQE (3/4)

Production Director for major market News station. Strong
writer, great voice, and delivery. Must be organized. Samples
and T&R: KTRH, Box 1520, Houston, TX 77251. EQE (9/4)

Morning drive personality; Minimum three years’ fulltime radio
experience. Possibility for Asst. MD position. T&R: Horatio Han-
dy. 413 Jefferson, Lafayette, LA 70501. EQE (9/4)

Seek morning winnar on the way to the big time! Aggressive
and not afraid. We want you on our team. T&R: Raymond
Meza, KAMZ, 4150 Pinnacle, Ste#120, El Paso, TX 79902.
EOE (9/4}

FLORIDA GULF COAST
Morning drive, strong personality, country
on air talent. Above average compensation.
Send Tape & Resume to P.O. Box 278, Fort
Myers, FL 33902. All replies confidential.
EOE

OPPORTUNITIES

OPENINGS

OPENINGS

PRODUCTION WIZARD
WANTED

If you’re willing to name your first born
son Stan Frieberg and can write creative,
effective promos and spots, then come
play in our 8 & 4 track production wonder-
lands. Lots of people can edit tape and do
voices, but only a few are exceptional at
writing for radio. Good pipes helpful but

§ not necessary. AC/AOR experience pre-

ferred. Good bucks and benies. Tape to
Radio & Records, 1930 Century Park
West, Box #813, Los Angeles, CA 90067.

EOE

-3

SR~

CAN YOU PRODUCE . . .
GREAT SOUNDING SPOTS AND PRO-
MOS? Can you use state of the art equipment,
including recording studio console multi-
track