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AVOIDING THE
ONE-BOOK PANIC

As more stations change hands
for more money, that ratings
report card is more important than
ever. All the more reason, Rob
Balon maintains, to avoid making
rash decisions on the basis of a
single ratings book. There are
simply too many variables and
error possibilities to make your
plans on anything less than a four-

book average.
Page 37

SALES: YOU SAY YOU WANT
A RESOLUTION

Setting goals and objectives is a
worthwhile endeavor for radio sales
teams at the top of the year, but you can
take it further by refining and improving
your working methods. Chris Beck
identifies a number of key areas for
improvement in the form of New Year's
resolutions for sales staffers — plus a
Top 10 list for managers.

Page 19

AOR ’89: PROSPECTS
FOR GOLD, NEW MUSIC

Half a dozen fuiure-minded
forecasters from the radio group,
consulting, rep, and record flelds
put their predictions for AOR on the
line for '89. Examples include:
® A thorough redefinition for the

format
@ A void for new rock
® Classic Rock is here to stay
® New revenue for AQR stations
@ A quest for youth
And many more to agree with or
otherwise,

Page 55

DANCE/URBAN NO. 1 CHR
MUSIC ELEMENT

Rock resurged in the second half after a
weak first six months, but it was
dance/urban songs that made up the
largest component of the 1988 CHR
music mix. Pop was a close second, and
ballads, though scoring the lowest
percentage of the year's Top 40 hits,
included some of the biggest hits.

Page 40
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NOTE ON THIS
WEEK’S CHARTS

More than enough reporting stations
changed their playlists between our last
issue, 12/23/88, and this one to create
valid chart movement. But the relatively
large number of holiday freezes would
have affected our New & Active listings,
50, as usual, we're publishing charts,
Breakers, and Most Added/Hottest
boxes in all formats. Complete music
information returns next week.

Newsstand Price $5.00

RADIO & RECORDS

AFTER 15 YEARS AT WMMS

after nearly 15 years with “The
Buzzard” to join Columbia Rec-
ords in the newly-created ca-
pacity of VP/Artist Develop-
ment. He'll report to Columbia
Sr.
wood.

CBS Records Division Presi-
dent Tommy Mottola told R&R,
T think Kid Leo’s basic knowl-
edge of A&R and past, present,
and future trends in radio, com-

Atlanta Doubles The Gold

WZGC Drops CHR For Classic Rock; WFOX Segues From AC

Confirming rumors circu-
lating for the past several
weeks, Cook Inlet Radio Part-
ners’ WZGC (Z93)/Atlanta has
dropped its Jerry Clifton-con-
sulted Urban-oriented CHR for-
mat in favor of Classic Hits. The
station had been a CHR market
mainstay since 1973.

The switch came at 3pm
Tuesday (1/3). A number of

employees departed in the pro-
cess, including morning man
Randy Miller, cohost Mary
Glen Lassister, and producer
Rusty Humphries, all of whom
have joined KBEQ/Kansas City
(see “Street Talk,” Page 30).
Promotion Director Diane Ben-
nett also exited.

Earlier in the week, Gold-
Based AC WFOX/Atlanta
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FCC Bans Shock
Around The Clock

NAB Plans Court Challenge To 24-Hour

Indecency Crackdown

The FCC has slapped broad-
casters with an around-the-
clock ban on ‘““‘indecent” pro-
grams, following President
Reagan’s approval of legisla-
tion that mandates a crackdown
on blue broadcasting.

Sen. Jesse Helms (R-NC)
succeeded last fall in tacking a
rider onto an appropriations bill
that required the FCC to en-
force indecency rules on a
24-hour basis. The Commission,
which previously allowed a
midnight6am “safe harbor”
for adult fare, says it has no
choice but to enforce the law
since Congress has acted.

“In enforcing this rule, the
Commission will continue to ap-
ply its generic definition of in-
decency, which has been upheld
by the courts. Under this defini-
tion, broadeast indecency is lan-
guage or material that, in con
text, depicts or describes, in
terms patently offensive as
measured by contemporary
community standards for the
broadcast medium, sexual or
excretory activities or organs,”
the FCC said. Violations of the
ban may subject broadcasters
to criminal prosecution.

NAB May Seek
Court Block

NAB officials say they expect
to challenge the new policy in
court, and may seek an order to
block enforcement of the law
until its constitutionality can be
determined. Attorneys for sev-

eral broadcast and public in-
terest groups are now examin-
ing the First Amendment im-
plications of the ban.

The indecency policy has
been the subject of continuing
controversy since April 1987
when FCC officials cited Infini-
ty Broadcasting’s Howard
Stern and two noncommercial
radio stations. Last year, a
federal appeals court upheld the
overall policy, but ordered the
Commission to better justify
limiting the safe harbor period
to post-midnight hours.

In a written statement ac-
companying the FCC’s new
policy directive, Commissioner
Patricia Diaz Dennis said she
has “‘serious doubts” about the

FCC BAN/See Page 36
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switched to Gold. WFOX re-
tains its call letters, although its
positioning statement — ‘‘Hits
of the ’60s, *70s, And '80s” — has
been changed to “All Oldies All
The Time.”

7Z93: Hole In The Market

793 VP/GM David Meszaros
had recently joined the station
after managing sister station
WZLX/Boston, also a Classic
Hits outlet. He stated, “After
many months of carefully eval-
uating our current program-
ming position through research,
focus groups and outside con-
sultant opinions, and our own
passive research studies, we
concluded that as the population
continues to grow older, Z93 has
an excellent opportunity to
super-serve the 2544-year-old
adult with a Classic Rock 'N’
Roll format, which is not
presently being done in the
Atlanta marketplace.

“Since 1973, Z93 has been a
broadcast franchise in the At-
lanta market; hence, the radio
station will not change call let-
ters or the Z93 signature.”

Meszaros concluded by add-
ing, “Cook Inlet Radio Partners
has two markets presently pro-
gramming variations of this
format with great success (at
KSLX/Phoenix and WZLX).
Z93 is proud to bring Atlanta
this musical presentation which
represents the sacred music of
the ’60s and ’70s generation and
generations to come.”

ATLANTA/See Page 36
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AVERY BACK TO KKDA

Stradford PD At KMJQ

KMJM/St. Louis PD Mike
Stradford has been named PD
of Noble Broadcasting sister
station KMJQ (Magic 102)/
Houston, and will also oversee
KMJQ AM sister KYOK. He re-
places PDTerri Avery, who will
return to KKDA-FM (K104)/
Dallas in an operations capacity
next week. KMJM Production
Director Chuck Atkins has been
upped to succeed Stradford.

Monte Lang, GM at KMJM &

— W americancadiohistenscom

KMJQ and Regional VP for
owner Noble Broadcasting, told
R&R, “Mike will be my liaison
with both KYOK & KMJQ, and
I'll also be sending him back to
St. Louis every three weeks. I
was disappointed to hear Terri
was returning to KKDA; she
did a fine job at Magic 102. But I
talked to some of the leading
Urban programmers for input
and, to a man, they all agreed
Mike is the right person to

STRADFORD/See Page 36

VP/Marketing Bob Sher- |

Kid Leo Columbia
VP/Artist Development

WMMS/Cleveland OM/after- §
noon driver Kid Leo has left §

ot

Kid Leo

bined with the relationship he
has developed with many art-
ists over the years, will make
him a very valuable addition to
Columbia. He’ll be able to inte-
grate all those talents and abili-
ties in this position to work
closely with promotion, A&R,
marketing, and alternative pro-
mot.ion LEO/See Page 36
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Brown
Legacy
Exec. VP

Legacy VP/Group Operations
Doug Brown has been upped to
the company’s new Exec. VP
position. He will continue to be
based in Minneapolis and over-
see operations for the chain.

Legacy President/CEO Carl
Hirsch stressed the appoint-
ment involves more than mere-
ly a change in Brown’s title.
“Doug is effectively the chief
operating executive under me
in the company,” Hirsch said.
“He’s joined the board of direc-
tors and will take on many
more responsibilities. He’s been
an integral part of Legacy’s
success, and it’s time he was
recognized as one of the real
key top executives in this in-
dustry.”

Hirsch and Brown have work-
ed together for almost two dec-
ades, including ten years at
Malrite. Brown joined Legacy
in 1986 after three years as
VP/GM of WLTE/Minneapolis.

“It’s real gratifying to pick up
additional responsibilities for
industry legends like WNEW-
FM and WMMR,”’ Brown told
R&R. “It’s pretty exciting when
you've been in business for two-
and-a-half years and you're in
six of the top ten markets, plus
Minneapolis. Not a bad start for
a couple of little guys from the
Midwest.”
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1989 PROGRAMMING CHECKLIST:

\/MUSTS:

JOAN JETT & LUTHER VANDROSS
THE BLACKHEARTS «“She Won't Talk To Me”
“Little Liar” R&R URBAN: ®

R&R CHR CHART: ® ... AND CROSSING TO CHR!

MTV HEAVY ROTATION!

BASI 'TIL TUESDAY
“New Day For You” ‘(Believed You Were) Lucky”
R&R AC: © R&R AC: @
. ALSO CROSSING TO CHR!

BREAKER BOUND CROSSOVER!
VIDEO JUST ADDED AT MTV

\/OUT THIS WEEK:

SURVIVOR
“pcross The Miles™
GREAT BALLAD! JAMES “J.1.” TAYLOR
WITH REGINA BELLE

«pll | Want Is Forever”
MARCUS LEWIS GREAT DUET FROM THE FORTHCOMING
“The Club” SOUNDTRACK ALBUM “TAP”

MAJOR ACTION AT CLUBS
AND URBAN RADIO!

AEGIS
RECORDS 89 a
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Bruno Upped To

VP/GM At

After six months as GM, Bob
Bruno has been promoted to VP/
GM at RKO’s WOR/New York.
The ten-year station vet joined
WOR in 1978 as PD.

RKO President Jerry Lyman
commented, “Bob has demon-
strated outstanding leadership
abilities since his appointment in
July. He has produced at a level
well beyond all expectations, and is
well deserving of this recognition
for his achievements.”

Bruno added, ‘“This is an oppor-
tunity for me, as someone who
moved out of programming into
the GM slot, to do more of the
things I want to do. I'm very ex-
cited at the prospect of what I see
as a very bright future at the sta-
tion. We’ve made some changes al-
ready, with a new afternoon maga-

WOR

Bob Bruno

zine show and changes in our night-
time lineup. We're very optimistic
about the way the station is going
to sound in the months ahead.”

Bruno previously programmed
WNEW/New York from 1976-78
and WVIP/Mt. Kisco, NY for eight
years before that.

CBS Records Buys Tree

First Sony-Era Deal Nashville’s Biggest Ever

CBS Records has purchased
Nashville-based publishing giant
Tree International, its first major
acquisition since becoming a whol-
ly-owned subsidiary of Sony Corp.

Music industry sources place the
value of the long-rumored deal be-
tween $45-$50 million dollars, mak-
ing it the largest financial transac-
tion in the history of Music Row.

Until the sale, Tree was the
largest independent music publish-
ing company in Nashville history
and the last major Nashville-based
publishing firm. One of the condi-
tions of the deal was that Tree will

DUGAN NAMED PD

KMOX PD
Osborne
Dies At 57

Bob Osborne

KMOX/St. Louis PD Bob Os-
borne, 57, died December 23 in that
city’s Jewish Hospital. Osborne,
who had suffered from inflamma-
tion of the pancreas, had been in
the hospital’s intensive care unit
for six weeks. News anchor Dave
Dugan has been named to succeed
Osborne at the station.

CBS Sr. VP and KMOX &KLOU
GM Robert Hyland said Osborne
was “a kind and patient man with a
wide range of understanding.”

A native New Yorker, Osborne
was raised in Massachusetts, grad-
uated from Hartford’s Trinity Col-
lege in 1953, and became PD/MD
at WCCC/Hartford. He served in
the Air Force Reserve until 1956.

OSBORNE/See Page 34

not be transplanted, according to
Tree owner Buddy Killen, who add-
ed, “Tree belongs to Nashville.”

Referring to the acquisition as a
“marriage of two highly compati-
ble partners,” CBS Records Presi-
dentTommy Mottola said, “It’s fit-
ting that Country music’s leading
publisher be united under the same
roof with the leading record com-
pany in the world. We look forward
to working with two of the truly
outstanding music industry execu-
tives, Buddy Killen and Denna
Hilley. This is a major step in rees-
tablishing ourselves in the impor-
tant world of music publishing.”

Killen will remain as President
while adding the additional role
of Chairman of a CBS Executive
committee for publishing, with
Mottola and CBS Records chief
Walter Yetnikoff. In that role,
Killen will assist in all major deci-
sions for future CBS publishing ac-
quisitions. “We’re going to quadru-
ple the size of Tree very quickly,”

TREE /See Page 34

Shamrock Communications has
upped WQFM/Milwaukee GSM
Kris Foate to GM. She replaces
Jim Hooker, who exits after seven
months to concentrate on his
Illinois-based consultancy.

Shamrock President/CEO Bill
Lynett told R&R, ‘“‘Our agreement
with Jim was till the end of the
year. We thought there were some
short-term things he could accom-
plish for us, but he never planned to
give up his consultancy. By the end
of the year we knew were ready for
a fulltime manager, and we’re
elated Kris proved to be up ito the
task.”

WQFM’s ratings have slipped
dramatically over the past year,
and the 16-year AOR now ftrails
both Classic RockWKLH and AOR
WLZR. “Our competitors made
some good moves and we made

FOATE/See Page 34

n Kohl

LEAVES KFI

Kohl Heads
New Group

KF1/Los Angeles Station Manag-
er Ken Kohl has left the Cox Talk
outlet to form Kohl Communica-
tions, a company to operate a di-
versified group of radio holdings.

Kohl, who joined KFT two years
ago, told R&R, “The time was
right to make the move. It’s the
goal of many broadcasters to ex-
perience ownership and the time to
put the wheels in motion is now.
I'm pleased to say that I will con-
tinue my association with KFI as a
consultant.” He added, “I am
thankful for the opportunity to
KOHL/See Page 34

Lambert Atco
VP/Promoqon

Craig Lambert

Two-year A&M Field Director
Craig Lambert has been named
VP/National Promotion at Atco
Records, and will be based at the
label’s New York headquarters. He
is the first executive to join Atco
since Derek Shulman became
President of that label in Novem-
ber.

Shulman told R&R, “I’ve known
Craig personally for 14 years; he
used to work my records when I
was in the band (Gentle Giant, on
Capitol). He was great then, and
he’s great now. This position is one
LAMBERT/See Page 34
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SZABO NOW
WGHT PD

Brooks
Manages WWIN

WGHT (Hot 95.9)/Baltimore has
promoted MD/afternoon driver
Zak Szabo to PD of theDan Vallie-
consulted CHR. He replaces OM/
PD Don Brooks, who now becomes
Station Manager of Urban-Gold
formatted AM sister WWIN while
retaining OM duties at WGHT.

WWIN & WGHT VP/GM Barry
Smith told R&R, “Don is too bright
and too good to lose and has done
an outstanding job for us. He’s a
super backup for me and everyone
else in the day-to-day operations

BROOKS/See Page 36
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BIG-MARKET BIRCH RATINGS

More stories from the fall ’88 Birches.

Among the highlights:

® A monster book for KEGL/Dallas

O®WPGC extends its DC lead

O®KKBQ regains Houston CHR edge

® Classic Rock KLXK doubles in Twin
Cities

® NAC WNWYV close to a 4 in Cleveland

These market results in full plus Atlanta,

Miami, and Pittsburgh.
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AN OPEN LETTER TO

The management and staff of Surrey Research, Inc. have
recently completed a buyout of the company’s current
operationsto formanew company, PARAGON RESEARCH,
a full-service media research firm.

We chose ournew name with care. A paragonisaleader,
a model of excellence, a peerless example. [t's a name
we believe reflects our history, and our purpose. The
formation of our new company provides us with the
opportunity to offer even greater flexibility, higher quality,
and better value for our clients.

During the past seven years, we’ve built a strong reputa-
tion for reliable, thorough, and cost effective research,
We’ll continue this tradition with our present clients while
we work hard to develop new and innovative research
techniques, and to expand our client base and services.

———"""—— Paragon

550 S. Wadsworth Blvd., Suite 401

www . americanradiohistorv. com I
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THE RADIO COMMUNITY

PARAGON’s new address is:

550 S. Wadsworth Blvd., Suite 401
Denver, Colorado 80226
(303) 922-5600

At PARAGON RESEARCH, we're committed to continued
growth through serving the research needs of the radio
industry with superior products and unguestioned infeg-
rity. Please feel free to call for additional information.

Roger Wimmer Chris Porter Mike Henry

President Vice President Director of Marketing

Fnn T

Fran Judd Raymond Galloway
Research Analyst Director of Computer Operations

Research

Denver, CO 80226 (303) 922-5600
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Nichols, Hamlin Form WRVR’-S New

Management/Programming Team

Keymarket’s WRVR/Memphis
has filled the GM and PD positions
left vacant when Terry Wood and
Bob Kaake left for similar duties at
WLTI/Detroit. Keymarket traded
WLTI to Viacom for WRVR in a
transaction that took effect last
month.

Debby Nichols has been pro-
moted from GSM to GM, succeed-
ing Wood, and Mark Hamlin will
move into the PD chair formerly
occupied by Kaake. The Nichols
appointment is effective immedi-
ately; Hamlin will move to Mem-
phis by month’s end. He currently
programs Keymarket AC outlet

WTCB (B106)/Columbia, SC,
where he has worked for the past 18
months.

Keymarket President Barry
Drake commented, ‘Wherever
possible, we look for opportunities
to promote from within the com-
pany. Debby’s knowledge of the
Memphis market and her skills as
a leader and motivator are exactly
what we’re looking for to carry
WRVR into the 90s.”

Keymarket VP/Programming
Frank Bell told R&R, “Mark’s
move to Memphis indicates a job
well done at B106. I think they’re
going to make an excellent team.
They’re both very energetic, ded-
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icated, and on-target for the job.”

Nichols, who started at WRVR
as an AE five years ago, said, “I'm
very excited at the opportunity that
Barry and Kerby (Confer, Key-
market owner) have given me.
WRVR is well-positioned with the
Memphis audience and advertising
community. With the talented peo-
ple already in place here and the
added Keymarket resources, the
stage is set for future growth.”

A former WCZY/Detroit Asst.
PD, Hamlin noted, “I'm excited

R e e R Rt

about the challenges facing us in
Memphis and look forward to
working with Debby and everyone
at WRVR.”

Nichols will begin interviewing
candidates for the vacant GSM
slot. WITCB MD Doug Spets will
succeed Hamlin.

Gold-Based ACWRVR-FM rank-
ed sixth 12+ in both the summer
’88 Arbitron (7.1) and Birch (7.4);
Gold WRVR posted a 1.5 to rank
15th in Arbitron and fell below a 1
share in the Birch report.

S

Deming Takes On New
KXXR OM Position

KXXR/Kansas City Director/
Promotions & Marketing Bruce
Deming has been upped to OM, a
newly-created position at the
Olympia CHR outlet.

KXXR VP/GM Bill Hazen re-
marked, “Bruce is a bright radio
man, and will now lend his creativ-
ity to our overall advertising ef-
forts as well. He’s been here from
skills have made an invaluable

SR

contribution to our success.”

Deming, who served as OM at
Olympia sister KZZU/Spokane be-
fore transferring to KXXR, told
R&R, “T'll still be handling promo-
tions and marketing, but this pro-
motion will allow me to be more in-
volved in all areas of the station.
We’re growing at a fast pace here
in Kansas City, and this move will
really help (PD) Brian Burns and
(GSM) Gary Lakey tie all the loose
ends together.”
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BAILEY PD

WBIG Drops Country For Urban

WBIG/Greensboro-Winston
Salem dropped its two-year-old
Country format for Urban Decem-
ber 29. Chris Bailey, Asst. PD of
Beasley UC sister station WCKZ
(Kiss 102)/Charlotte, has been
named PD, replacing Kevin
O’Neal.

WBIG VP/GM Roger Stockton
will remain with the station, but
was unavailable for comment.

New calls are pending for the

station, which will be known as
“102 Jamz.” Like other Jerry
Cliftor- consulted outlets, it signed
on with 48 hours of “Jam On It” by
Newcleus. Following that was a
12-hour New Year’s Eve “Con-
tinuous Dance Party,” after which
the station kicked off the format
new PD Bailey describes as “the
hip format of the ’90s, a blend of
dance and CHR crossover hits.”
Commenting on his promotion,

Call MRN for
NASCAR’s Daytona
500 Race Coverage

g@mm;: MANAGEE

Call John McMullin
Person-To-Person Collect

(904) 254-6760

TURN SUNDAY INTO

MONEY-DAY

/MRN

MOTOR RACING NETWORK

P O BOX DRAWER S DAYTONA BEACH. FLORIDA 32015

Bailey told R&R, “I'm certainly
proud that Beasley has given me
the opportunity to program this
station. I look forward to working
closely with Jerry Clifton, and we’ll
be jammin’ in’89!”’

Bailey, a 20-year radio vet,
helped turn on WCKZ last January.
He came from Birminghant, where
he had owned Country WPYK for
two-and-a-half years, and his prior
programming experience includes
stops at KEYP/Tyler, TX and
KIVA/Albuquerque. He also did
promotion for MCA and Polydor
while in Miami during the *70s.

WBIG went Country in early
1987, aiming its sights at longtime
market leader WTQR. Despite
heavy advertising and promotional
spending, WBIG was unable to sub-
stantially cut into WTQR’s audi-
ence. WBIG’s Country ratings
(124, Arbitron) to date have been
1.1-2.9-6.9-4.9-5.0-4.4 versus
WTQR’s 17.5-17.4-14.8-18.6-17.5-18.1.

WBIG becomes the third 100,000
watt FM outlet to drop the format
since WTQR PD Les Acree joined
the station in September 1985.
WWWI changed to Easy Listening
in March ’86, and WKOQ made the
move to Gospel last April.

Among the other WBIG staffers
let go are Asst. PD/MD Kerry
Wolfe, night jock Pam Houston,
and parttimersAlan Dean andDan
Robbins. In what turned out to be
rather fortuitous timing, morning
man Bucks Braun resigned two
weeks ago to take theWLVK/Char-
lotte morning position.

waany americanradiohistorvy. com.

KKBQ/Houston Asst. PD Mark
Todd will leave that station to pro-
gram Great Trails outlet WXGT
(92X)/Columbus, replacing seven-
year programming vet Adam
Cook.

WCOL & WXGT VP/GM Randy
Rahe told R&R, “We're very ex-
cited about what Mark brings to us.
He’s aggressive and understands
marketing warfare. We’ve been
nice guys at 92X for too long. As far
as Adam is concerned, he is ready
for another challenge. He’s a great
programmer who will put together
one hell of a great station for some-
one.”

Todd, who joined KKBQ six
months ago after programuming
KWNZ/Reno, previously worked at
92X in 1981. “It’ll prove to be real
interesting, since I've also worked
with (crosstown WNCI PD) Dave
Robbins at KHTR/St. Louis,” said
Todd. “He knows me and I know
him, and I’ve also learned a lot
from (KKBQ PD) Bill Richards,
who had previously taken WNCI to
the top.

: ==
Mark Todd

“On a personal level, Dave and I
have been friends for years and I
hope we can continue to be. But
when we punch the clock at each of
our stations, it will be all-out war-
fare on a professional level. Randy
Rahe is a great guy, and I know he
and Great Trails are willing to put
up the tools to really do a number.”

pusLISHER: Bob Wilson
EXECUTIVE VP/GENERAL MANAGER: Dick Krizman

SENIOR VICE PRESIDENT & EDITOR: Ken Barnes

- EDIFRAIAL

FAX: (213) 203-9763
VICE PRESIDENT/ EXECUTIVE EOITOR: Gaill Mitchell
ART DIRECTOR: Richard Zumwalt
ASSISTANT T0 PUBLISHER: Karen Biondo

SENIOR VICE PRESIDENT/SALES & MARKETING: BIIl Clark

108 ANGELES: (213) 553-4330, 1930 Century Park West, Los Angeles, CA 90067,

NEWS EOITOR: Im Dawson

AC EpiTor: Mike Kinosian

AOR EOMOR: Harvey Kojan

CHR EDITOR: Joo! Denver

COUNTRY EDTOR: Lon Heiton

URBAN CONTEMPORARY EDITOR: Wailt Love
OVERVIEW EDITOR: Don Waller

enitors: Bill Holdship, Ron Rodrigues
EDITORIAL COORDINATOR: Kendra Payne

ASSOCIATE EDITORS: John Brake, Holly Skiar

ASSISTANT EOTORS: Paul Colbert, Robin Dixon, Hurricane Heeran, Barry Holdship

VP /INFORMATION SERVICES: Dain Cole

Marjon Garcla, John Ernenputsch

EDITORIAL ASSISTANTS: Geoffrey Schackert, Ann Schnieders, Mark Stanford

MARKETING: Mike Lane (Director), Jill Bauhs
DATA PROCESSING: Mike Onufer (Manager), Bela Kaincz, Mary Lou Downing,

PRODUCTION DIRECTOR: Richard Agata
ASSOCIATE ART DIRECTOR: Marilyn Frandsen
PHOTOGRAPHY: Roger Zumwalt

TYPOGRAPHY: Kent Thomas, Lucle Morris, Blll Mohr
GRAPHICS: Gary Van Der Steur, Tim Kummerow, Kathy Markbreit

CONTROLLER: Margaret Beckwith

LEGAL COUNSEL: Jason Shrinsky
DURERUS .
BUREAU CHIEF/ WASHINGTON EOITOR: Pat Clawson

ASSOCIATE EOITOR: Randall Bloomaquist
OFFICE MANAGER: ViCkle Ocheitree

RECEPTION: Juanita Newton, Karen Mumaw
ASSISTANTS: Debbile Botengan, Marvina Parker
MAL SERVICES: Mitchell Greenwald, Rob Sparago

wAsHmGTON: (202) 783-3822, National Press Building, Suite 807, 529 14th St. NW,
washington, DC 20045; FAX: (202) 783-0260

BUREAU CHIEF: Lon Heiton
ASSOCIATE EOTOR: Debe Fennell
OFFICE MANAGER: Phylils Taylor-Sneddon

LOS AMGELES: (213) 553-4330

SALES/PRODUCTION COORDINATOR: Bred Munson

SALES ASSISTANT: Ann Morrison

nSHILLE: (615) 244-8822, United Artists Tower, 50 Music Square West, Suite 800,
Nashville, TN 37203; FAX: (615) 248-6655

VICE PRESIDENT/SALES, WESTERN REGION: Michael Atkinson

y Hoff
SALES REPRESENTATIVES: Dick Downes, Jeff Gelb, Henry Mowry, Denise Skinner
CIRCULATION SERVICES COORDINATOR: Kelley Schieffelin

MARKETPLACE SALES: Dave Carroll, Hisa Glanzberg

wasHmaTon: (202) 783-3826
VICE PRESIDENT/ SALES: Barry O’Brien

NASHVILLE: (615) 292-8982, 292-8983
DIRECTOR/ SALES: Bob Heatherly

A WESTWOODD ONE COMPANY

Subscription Information (213) 553-4330



www.americanradiohistory.com

Tl
ORIGINAL

ANDSTILL
THE BEST

The one and only Casey Kasem.
Hear him weekends beginning

January 21st, 1989
on the all-new...

(ASRYSI0P

y/// I
/ NN
Y H,‘." "f‘.';%{f"‘”"-

17

| WITH CASEY KASEM

\ WESTWOOD ONE
Y RADIO NETWORKS

For complete details contact your Westwood Ore representative.
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FAX {213) 204-4375 or Telex 4996015 W WONE,
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Twenty five years ago, four lads

from Liverpool first set foot on

U.S. soil. And the world hasn't

been the same since!

When the Beatles arrived in

America they ARRIVED! Radio

stations acmss the nation her

aldad the event by playing "I Want

To Hold Your Hand" —as well a5

every other Beatles track they

could get their hands on!

Radio was there to greet the

mop tops at the airport . . . radio

w2s waiting for them at their

hote! . and radio followed them

evaty place, broadcasting their

gvery private move and public

utierance!

This February 4-7 you're

invited to join US in recapturing

that incredible time, and cele-

THE 25TH ANNIVERSARY

New York

ARRIVAL

Washington, D.C.

OH YEAH,
UNITED STATIONS
BRINGS YOU SOMETHING
WE THINK YOU'LL UNDERSTAND...

OF THE
BEATTLES
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Chicago Detroit Dallas

wywwramericanradiohistorv-com

IN AMERICA

Los Angeles

London

brating everything that it led up to.

“Meet The Beatles—The
25th Anniversary of the Beatles
Arrival In America” is a four hour
special filled with fond memo-
ries . . . fab music! From the
earfiest interviews and hits all
the way up through “Let It Be"
and therr shattering breakup, this
will be one of the most enter
taining and powerful specials
WE Ve ever presented.

“Meet The Beatles—The
2oth Anniversary of the Beatles
Atrival In America” is available
on @ swap/exchange basis to sta-
tions in the top 170 Arbitron rated
metro markets. To reserve it for
your market call 703-276-2900.
For national sales S

212-575-6100.
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Broadcasters Urge Package
Adoption Of FCC AM Proposals

Three FCC proposals to improve the technical quality
of AM got a thumbs-up recently from broadcasters. How-
ever, some of the key industry groups that filed comments
with the Commission expressed concern that the trio of
new rules be implemented as a package and not individu-

ally.

One of the three proposals is a
plan to give former daytime-only
Class II-S and Class III-S AM sta-
tions more flexibility in establish-
ing a nighttime service by allowing
such stations to use separate anten-
na systems or sites. The other two
proposals involve new, more ac-
curate ways to measure field
strength of skywave signals and
RSS (Root Sum Squared) skywave
interference levels.

Such groups as the NAB, Clear
Channel Broadcasting Service,
H&C Communications, and Cox
Enterprises urged the FCC to im-
plement all three proposals at
once.

“It is appropriate,” said NAB,
“for the Commission to change
allocations standards as a pack-
age, in order to best achieve the
agency’'s stated goal of ensuring
that proposed new or modified AM
stations provide intended protec-
tion to other stations and, as well,
that potential changes in AM facili-
ties are not unnecessarily restrict-
ed. It makes little sense to continue
to encourage applications for facili-
ty modifications pursuant to tech-

P e e S P Y P |
““It makes little sense
to ... encourage
applications . . .
pursuant to technical
standards the (FCC)
acknowledges will
change.”’ —NAB

T LT, P AR | —i |l -
nical standards the Commission
acknowledges will change.”

As part of the Class II-S and III-S
proposal, those stations would be
allowed establish a separate night-
time antenna system without hav-
ing to meet the minimum power,
city coverage, and minimum oper-
ating schedule requirements that
generally apply to such changes in
nighttime operations.

Fulltime Stations
Need Protection

Broadcasters and their industry
groups voiced support for this
change contingent upon fulltime
stations retaining full protection of
their nighttime signals. In its com-
ments, NAB called for the authori-

NEWS BRIEFS

Commerce Dept.:
Healthy 1989
For Record Biz

The Commerce Department is
predicting a 15% increase in reve-
nues for the recorded music industry
in 1989, with much of that growth
coming from continued strong sales of
CDs. The department’s Internationat
Trade Administration estimates
music manufacturers will see some
$7.6 billion in revenues this year, up
from $6.6 billion in 1988.

While CD sales will continue to
grow, in part because of increased
manufacturing capability and a slight
reduction in price, cassettes will con-
tinue to be the dominant music medi-
um. According to figures provided to
the ITA by the RIAA, cassette sales
accounted for an estimated $3.4 bil-
lion in industry revenue in 1988. CD
sales were up an estimated 63% last
year and accounted for $2.3 billion in
sales.

According to the ITA's forecast,
which was included in its annual sur-
vey of American industry, music man-
ufacturers should see six percent an-

nual revenue growth through 1993.
Possible clouds on the horizon: con-
tinued counterfeiting and piracy, and
consumer confusion over the prolifer-
ation of music media as DAT and eras-
able CDs are added to the existing op-
tions.

FCC Upholds
Acquisition Of
Miami CP

The FCC has upheld the assign-
ment of the CP for WPOW/Miami to
Beasley-Reed Broadcasting. Beas-
ley-Reed’s acquisition of the FM CP
had been challenged by Harold Mar-
tin, a Miami resident who argued that
previous owner Wodlinger Broad-
casting of Miami had violated FCC
rules by transfering the CP before the
end of the one-year holding period re-
quired of CP holders who receive
their permits in a comparative hearing
process. The FCC found that the CP
was obtained by Wodlinger in a settle-
ment, not a comparative hearing, and
therefore the transfer to Beasley-
Reed was permissible.

zation of ‘“low profile’’ antennas,
short, inexpensive, non-directional
systems that would allow Class II-S
and III-S AM’s to provide better
nighttime coverage at the core of
their service area without increas-
ing interference.

WGN Continental Broadcasting
Co., which owns WGN/Chicago,
urged the Commission not to adopt
the Class II-S and III-S proposal un-
til other rulemakings concerning
AM interference are completed.

“The Commission’s present pro-
tection rules fail to account ac-
curately for the effects of cumula-
tive interference and adjacent
channel skywave interference, and
the increased skywave propaga-

Jane Croes of Cole & Deitz.

INTER-URBAN SEALS DEAL — Inter-Urban Broadcasting recently ob-
tained a $10.5 million financing package from BarclaysAmerican/Busi-
ness Credit, Inc. Sealing the deal are (I-r) Paul Squitieri of the law firm of
Cole & Deitz, which represents BarclaysAmerican; Leslie Fairbanks, also
of Cole & Deitz; Thoben/Van Huss President Phil Thoben; Inter-Urban
Chairman Tom Lewis; BarclaysAmerican/Business Credit VP FRobert
Morton; Inter-Urban President Jim Hutchinson, and Lisa Sliwinski and

tion that occurs during the majori-
ty of nighttime hours,” said WGN.
“WGN is concerned that utilization
of the existing nighttime protection
rules as the standard in granting
additional nighttime authorizations
will continue to result in additional
interference to the nightime ser-
vice provided by existing stations.”

Bonneville International Corp.
and the Association for Broadcast
Engineering Standards urged the
FCC not to treat such nighttime
operation applications as ‘‘minor
changes,” because that designa-

Continued o Page 14

NABOB Says Silver Star Action
Threatens Distress Sale Policy

The FCC’s move to revoke a black broadcaster’s li-
censes because he abused the Commission’s distress sale
policy smacks of racism and could threaten the effective-
ness of that minority ownership program, according to the
National Association of Black-Owned Broadcasters

(NABOB).

“This decision could substan-
tially chill distress sale pur-
chases,” said NABOB. “It would
be most unfortunate, if, in attemp-
ting to protect the distress sale
policy, the Commission frighten-
ed away minority broadcasters —
the very people the Commission
needs to encourage to pursue
distress sales if the minority
ownership policy goals are to be
fully realized.”

NABOB expressed that opinion
in comments filed with the FCC in
support of Tallahassee, FL-based
Silver Star Communications-Al-
bany, Inc., which faces the loss of
its licenses for WMJM & WFAV/
Cordele, GA. Silver Star is headed
by Dr. John Robert E. Lee, a
former NABOB president.

Silver Star’s problems with the
FCC stem from its 1984 purchase
from James Rivers of four Georgia
stations: WTHJ/East Point, WJIZ/
Albany, and WMJM & WFAV/
Cordele. Lee acquired those sta-
tions under the FCC’s distress sale
policy, which allows an owner who
is in danger of losing his license to
sell the station to a minority buyer
for no more than 75% of market
value.

This past November, the FCC
Review Board upheld an adminis-
trative law judge’s finding that Lee
had violated the Commission’s li-
cense transfer and distress sale
policies by secretly granting de

waann americantadiohistarv.com

““If this was a non-
minority broadcaster,
would the penalty have
been so harsh? | think
the case law suggests

otherwise.”’
—James. Winston, NABOB

T e T
facto control of WMJM & WFAV to
James Rivers’s son, Ronald Riv-
ers, whose qualifications as an
FCC licensee were ‘“questionable.”
Lee, the FCC found, originally in-
tended to sell the two stations as
soon as he gained control of them,
but was thwarted in that plan when
the Commission amended its rules
to require the buyer of a distressed
station to hold the property for at
least one year.

The Review Board boosted the
penalty against Silver Star from
the $20,000 fine imposed by the ad-
ministrative law judge to revoca-
tion of the Cordele licenses. Silver
Star has appealed the Review
Board’s decision to the Comummis-
sion.

NABOB argues that stripping
Silver Star of its licenses would
have no more deterrent effect than
the $20,000 fine, and might actual-

ly scare away minority parties in-
terested in making legitimate use
of the distress sale.

Interviewed by R&R, NABOB
Exec. Director/General Counsel
James Winston also suggested that
Lee might have been a victim of
racial discrimination by the FCC.
No such allegation was included in
the group’s filing with the Commis-
sion.

“The concern is: was Eob Lee
singled out and was he singled out
because he was using the minority
distress sale policy?” said Win-
ston. “If this was a non-minority
broadcaster, would the penalty
have been so harsh? I think the
case law suggests otherwise.”

Winston cited RKO General as a
non-minority broadcast group that
was found guilty of major viola-
tions of FCC rules but was not forc-
ed to give up its licenses. (RKO,
which faced the possible revoca-
tion of its broadcast licenses, has
been permitted to sell off its radio
and TV properties at below-market
returns.)

“The racial composition of the
licensee had nothing to do with the
bureau’s position,” said Mass Me-
dia Bureau attorney Larry Miller.
“I've heard that [racism] allega-
tion throughout this proceeding
and it’s simply not true.”

In a written response to
NABOB’s filing, the Mass Media
Bureau challenged NABOB's right
to comment in the Silver Star pro-
ceeding as well as the validity of
the group’s arguments. NABOB,
the Bureau said, offered no evi-
dence for its “speculative concern”
that taking Silver Star’s licenses
would chill use of the distress sale.
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Santa Brings In Big Bagful
Of Holiday Season Deals

Rakovan Gets $5 Million Wheeling Combo;
Sunshine Finds NH Combo Under Tree For $3.1 Million

i
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i

WOMP-AM & FM/Bellaire, OH-

Wheeling, WV

PRICE: $5 million

BUYER: Baum Broadcast Group,
headed by cable TV veteran Theodore
Baum and former RKO Radio ex-
ecutive Dick Rakovan.

SELLER: Heritage Broadcast Group,
headed by Mario lacovelli.
FREQUENCY: 1290 kHz; 100.5 MHz
POWER: 1 kw; 3kw at 467 feet
FORMAT: News/Talk; CHR
BROKER: Richard Foreman of
Richard A. Foreman Associates.
COMMENT: Heritage purchased this
combo in July 1987 for $4.36 million.
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KFOX/Redondo Beach

PRICE: $350,000 for 19% interest
TERMS: $100,000 cash and promis-
sory notes valued at $250,000.
BUYER: J. Dean Hazen and Zoe
Hazen.

SELLER: Opportunity Capital Corp.
and Equico Capital Corp. are selling
their collective 19% interest in KFOX
Radio Inc.

FREQUENCY: 93.5 MHz

POWER: 3 kw at 175 feet

FORMAT: News/Tak

COMMENT: KFOX Radio Inc. is being
liquidated and the station will be
operated by a partnership known as
Torrance Media Partners.

o
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KKRE/Monument

PRICE: $665,000

TERMS: Buyer assumes promissory
notes valued at $605,000. Non-
compete agreement valued at
$40,000, payable in quarterly in-
stallments of $10,000 each. Buyer
pays additional $20,000 cash to seller
in quarterly installments of $5000
each.

BUYER: Business Broadcast Group
inc., owned by Michael Lowery.
SELLER: Tri-Lakes Broadcasting of
Colorado Inc., owned by Carolyn

Hubbard, Dan Hubbard, and Richard
Brame.

FREQUENCY: 1040 kHz

POWER: 5 kw daytimer

FORMAT: AC

WAIA/St. Augustine Beach
PRICE: $155,000

TERMS: Cash. Buyer also enters into
separate 25-year real estate lease, re-
newable at five-year periods, with pay-
ments of $450 per month.

BUYER: Interstate Broadcasting,
owned by Lockwood Smith and
Cochran Keating.

SELLER: First City Broadcasting Inc.,
owned by Marshali Rowland. The
company also owns WSOS/St. Augus-
tine, FL and is the permittee of a new
LPTV station in that city. Rowland also
is an applicant for new FM stations at
Marco, FL; Solan, FL; and Leesburg,
GA.

FREQUENCY: 1170 kHz

POWER: 1 kw daytimer

FORMAT: Country
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SAGE BROADCASTING CORP.

has acquired

WAMT-AM & WSCF-FM

Titusville,
From
FRAZER BROADCASTING CORP.

For
$3,000,000.00

The undersigned acted as broker in this transaction
and assisted in the negotiations

"THE POWER BROKER'

17304 N. Preston Road, Suite 800 » Dallas, TX 75252 » (214) 733-6847

Florida

WKXK/Pana

PRICE: $150,000

TERMS: Escrow deposit $20,000,
balance due cash at closing.

BUYER: Southeastern Video Inc.,
owned by Owen Studstill Jr., Lamar
Studstill, and Cole Studstili. They also
own WXRS/Swainsboro, GA and
WGLC/Mendota, IL.

SELLER: Dudley Broadcasting Inc.,
owned by Scott McAda, Thomas Dud-
ley, and Shelby Smith Jr. McAda also
owns WZEP/DeFunick Springs, FL
and is an applicant for a new FM at
Niceville, FL.

FREQUENCY: 100.9 MHz

POWER: 3 kw at 290 feet

FORMAT: Country

WHHT/Cave City (FM CP)
PRICE: $50,000

TERMS: Cash

BUYER: Newberry Broadcasting Inc.,
owned by Mary Gunn, Nicholas
Gunn, Cheryl Newberry, James New-
berry, and Steven Newberry.
SELLER: Steven Newberry, who also
owns WSMJ/Cave City, KY.
FREQUENCY: 106.7 MHz

POWER: 3 kw at 300 feet

WMDO/Wheaton
(Washington, DC)

PRICE: $1 million

BUYER: Los Cerezos Television
Corp., owned by Antonio Guernica.
The company owns LPTV stations in
Washington, DC and Detroit.

SELLER: Lotus Corp., headed by
Howard Kalmenson. The company
also owns KWKW/Los Angeles;
WTAQ/Chicago; KFSD/San Diego;
KTKT & KLPX/Tucson; KGST/Fresno;
KENO & KOMP/Las Vegas; KTEZ)-
Lubbock, TX; KONE & KOZZ/Reno;
KOXR/Oxnard-Ventura, CA; and KX-
ET & KZEP/San Antonio.
FREQUENCY: 1540 kHz

POWER: 5 kw daytimer

FORMAT: Spanish

WCBY & WQLZ/Cheboygan
PRICE: $570,000
TERMS: Escrow deposit $25,000,

with additional cash payment of
$294,818. Buyer assumes liabilities
valued at $172,182. Noncompete
agreement valued at $78,000, pay-
able in 78 monthly installments of
$500 each.
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TRANSACTIONS AT A GLANCE

1988 Deals As Of 12/31/88:
$3,743,670,981

Total Stations Traded As Of 12/31/88: 1366 |
This Week’s Action: $17,425,293
Total Stations Traded This Week: 33

Deal Of The Week:

® WOMP-AM & FM/Bellaire, OH-
Wheeling, WV $5 million

O KFOX/Rendondo Beach, CA $350,000 for 19% interest
®KKREMonument, CO $665,000

®WAIA/St. Augustine Beach, FL '$155,000
OWKXK/Pana, IL $150,000

®WHHT/Cave City, KY (FM CP} $50,000
SWMDO/Wheaton, MD (Washington, DC) $1 million
OWCBY & WiLZIChebaygan, Ml $570,000
#WJXNiJackson, MS $180,000

SWOMELAM & FMPorismouth, NH $3.1 milion
®WLUSS[AHantic Cly, NJ $350,000

SWSCM 3 WACS!Cobleskill, NY $350.000
SWAKS & WAZZ|Fuguay-Varina, NC %1.43 million
SKCLIClInton, OK $63,203

S KTMC/McAlester, OK $152,000

& KZBEXIMcAlester, OK $300.000

SWHYP-AM & FMINorth East, PA $520,000
eWDIX & WORG/Orangeburg, SC $750,000
*WXRAGML. Plaasant, TN §75,000

SKWKLFMBIg Spring, TX $325,000

sEKMOO-AM & FMIMIneola, TX $340,000
SKOFRIOdessa, TX Donation; no cash congiderstion
#KOKE/Rollingwood (Austin), TX $600,000
#KAT! & KGRQ/Caspar, WY $350,000

BUYER: Reynolds Communications
Inc., owned by Del and Mary
Reynolds of Cheboygan, Ml andRich-
ard Hunt of Stuart, FL. Hunt also owns
WPTW-AM & FM/Piqua, OH.
SELLER: Fabiano-Strickler Com-
munications Inc., owned by James
Fabiano and James Strickler. The
company also owns WSOO & WSUE/
Sault Ste. Marie, Ml andWCCW-AM &
FM/Traverse City, MI.

FREQUENCY: 1240 kHz; 105.1 MHz
POWER: 1 kw; 1 kw at 600 feet
FORMAT: AC

ississippi

WJXN/Jackson

PRICE: $180,000

TERMS: Escrow deposit $5000, with
additional $20,000 cash at closing.
Promissory note for $25,000, payable
in two annual installments. Buyer pro-
vides second promissory note for
$130,000 at ten percent interest,
payable in 120 consecutive monthly in-
stallments of $1718.

BUYER: St. Pe Broadcasting Inc.
owned by Edward St. Pe and Deborah
St. Pe of Yazoo City, MS. They also
own WJNS/Y azoo City, MS.

SELLER: Jackson Broadcasting Co.,
owned by Rodger Owenby.
FREQUENCY: 1450 kHz

POWER: 1 kw

FORMAT: Religion

WQMI-AM & FM/Portsmouth
PRICE: $3.1 million

TERMS: $2.1 million in cash; ten-year
promissory note for $1 million, payable
annually.

BUYER: Sunshine Group Broadcast-
ing, headed by President George Sil-
verman. The company also owns
WGAN & WMGX/Portland, ME; WFEA
& WZID/Manchester, NH; and WIXY &
WAQY/Springfield, MA.

SELLER: Windward Communications
Group Inc., owned by Richard Walsh.
FREQUENCY: 1380 kHz; 95.3 MHz
POWER: 1 kw; 3 kw at 467 feet
FORMAT: Gold; AC

New Jorse
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WUSS/Atlantic City

PRICE: $350,000

TERMS: Escrow deposit $36,000,
balance due cash at closing.

BUYER: James Cuffee of New York,
NY.

SELLER: Thomas Subranni, bankrupt-
cy trustee for Atlantic Business &
Community Development Corp.
FREQUENCY: 1490 kHz

POWER: 1 kw day/250 watts night
FORMAT: Urban
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Continued on Page 14
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“Like, its likea bunch of
older people saying, Hey, this is
what the kids want to hear.””

See the stations in your market for what they really are. Let Don Hagen
uncover what your listeners really think, what their comments mean, and
how it all fits into your stations strategic plan.

Before you plan your next focus groups, music test, or any other
strategic research project, call Don Hagen and get a quote.

PO. BOX 40542-WASHINGTON, D.C. 20016-0542-(703) 534-3003 ~ FAX (703) 534-3073

A 17 year-old focus
group respondent reveals
for Don Hagen what really
turns her off about the
leading CHR station
in her city.
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Continued from Page 12
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WSCM & WACS/Cobleskill
PRICE: $950,000

TERMS: Cash transaction

BUYER: Bruce Lyons

SELLER: Schoharie Communications
Corp., owned by John Clancy, Robert
Penrod, Arthur Rose, David Doherty,
and David Garner. Clancy also owns
interests in WCDO-AM & FM/Sidney,
NY; WATN/Watertown, NY; and
WTOJ/Carthage, NY.

FREQUENCY: 1190 kHz; 103.5 MHz
POWER: 1 kw daytimer; 50 kw at 500
feet

FORMAT: AC

BROKER: Kozacko-Horton Co.
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WAKS & WAZZ/Fuquay-
Varina

PRICE: $1.43 million

BUYER: Ceder Communications inc.,
owned byMarvin Ceder. He also owns
WJYQ/Charleston, SC.

SELLER: MECA Broadcasting, owned
by Mark Engledow and Tom Camp-
bell. They recently sold WAIM &
WSEC/Williamston, NC.
FREQUENCY: 1460 kHz; 103.9 MHz
POWER: 5 kw day; 1.5 kw at 493 feet
FORMAT: Country

BROKER: Chapman Associates
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KCLI/Clinton

PRICE: $63,293

TERMS: Escrow deposit $5000, addi-
tional $45,000 cash due at closing.
Buyer to assume mortgage valued at
$13,293.

BUYER: Clinton Broadcasting Co.,
owned by Ray David, Shirley David,
Vivian Knodel, and Rod Knodel of
Dickinson, ND. Ray David also owns
KLTC & KRRB/Dickinson, ND.
SELLER: Media-Max Broadcasting
Inc., owned by Max Maxey.

FREQUENCY: 95.3 MHz

POWER: 3 kw at 296 feet

FORMAT: Station is dark

COMMENT: This station is applying for
a power increase to 50 kw.

KTMC/McAlester

PRICE: $152,000

TERMS: Escrow deposit $2000, with
additional $88,000 cash due at clos-
ing. Seven-year promissory note for
$62,500 at 8.5% interest, with
interest-only payments for the first
year.

BUYER: Trayne Communications
Inc,, owned by Thomas Payne and
James Haggard Il of McAlester, OK.
SELLER: Montray Broadcasting Inc.,
owned by Edward Montray and E.
Jeane Montray.

FREQUENCY: 1400 kHz

POWER: 1 kw

FORMAT: AC

KZBX/McAlester

PRICE: $300,000

TERMS: Escrow deposit $2000, with
additional $298,000 cash due at clos-
ing.

BUYER: Trayne Communications
Inc., owned by Thomas Payne and
James Haggard Il of McAlester, OK.
SELLER: Megacom Broadcasting
Inc., owned by Anthony Ashmore.
FREQUENCY: 104.9 MHz

POWER: 1.45 kw at 454 feet
FORMAT: Country

PR T
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WHYP-AM & FM/North East
PRICE: $520,000

TERMS: Escrow deposit $15,000,
with balance due in cash at closing.
BUYER: Rambaldo Communications,
a partnership operated by Richard and
Susan Rambaldo of Rochester, NY.
SELLER: Helen Brownyard, adminis-
trator of the Estate of James Brown-
yard.

FREQUENCY: 1530 kHz; 100.9 MHz
POWER: 1 kw daytimer; 3 kw at 300
feet

FORMAT: Country

s

highest bidder.

7808

Ted Hepbum. President
325 Garden Rd., Palm Beach. Florida 33480
1407) 863-8995

N

®
auc-tion
(awk'- shan)
n. a method of public sale whereby
the object for sale is secured by

Is this the way to sell your station?
To find out, call the only broker
who has the experience to help you decide.

TED P!
COMEES;

~

Todd Hepbum. Vice-President
PO Box 42401, Cincinnati. Ohio 45242
(513) 791-8730
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WDIX & WORG/Orangeburg
PRICE: $750,000

BUYER: Wilkes-Posey Broadcasting
Inc., owned by George Wilkes of Cor-
dova, TN and C.A. Posey of Tallahas-
see, FL.

SELLER: Garden City Broadcasting
Co., owned by Robert Hilker and
William Rollins. They own interests in
WJJJ & WVVV/Blacksburg-Chris-
tiansburg, VA; WYNR & WPIQ/Bruns-
wick, GA; WDIX & WORGI/Orange-
burg, SC; WSTX-AM & FM/Christian-
sted, VI; WABZ/Albemarle, NC,
WEGO/Concord, NC; and WCGC/Bel-
mont, NC.

FREQUENCY: 1150 kHz; 103.9 MHz
POWER: 5 kw day/500 watts night; 3
kw at 330 feet

FORMAT: AC
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WXRQ/Mt. Pleasant

PRICE: $75,000

TERMS: Cash

BUYER: New Life Broadcasting Inc.,
owned by Donald Paul and Kenneth
Jenkins.

SELLER: Radio Maury County Inc,, a
bankrupt company headed by Carle-
ton Swafford.

FREQUENCY: 1460 kHz

POWER: 1 kw daytimer

FORMAT: Country

KWKI-FM/Big Spring

PRICE: $325,000

TERMS: $100,000 cash payment;
ten-year promissory note for
$225,000 at ten percent annual in-
terest.

BUYER: David Wrinkle, who also owns
KBST/Big Spring, TX.

SELLER: Big Spring Broadcasting

“

Co., a debtor-in-possession
FREQUENCY: 95.3 MHz
POWER: 1.8 kw at 300 feet
FORMAT: AC

KMOO-AM & FM/Mineola
PRICE: $340,000

TERMS: Stock transaction. Escrow
deposit $10,000, with additional
$10,000 cash due at closing. Ten-
year promissory note for $260,000 at
eight percent interest.

BUYER: Sam and Joyce Curry of
Mineola, TX.

SELLER: KMOO Corp., owned byL.H.
Bobo and Virgil Peacock.
FREQUENCY: 1510 kHz; 96.7 MHz
POWER: 500-watt daytimer; 3 kw at
300 feet

FORMAT: Religion; Country

KOFR/Odessa

PRICE: Donation — no cash considera-
tion

BUYER: Southwest Educational Me-
dia Foundation of Texas Inc., a charit-
able corporation.

SELLER: Family Stations Inc., headed
by Harold Camping. The company
operates 25 noncommercial radio sta-
tions inciuding KEAR/San Francisco
and WFYR Shortwave/Okeechobee,
FL. The company aiso holds 22 CPs
for new AM and FM stations across the
nation.

FREQUENCY: 90.5 MHz

POWER: 3 kw at 300 feet

FORMAT: Religion

KOKE/Rollingwood (Austin)
PRICE: $600,000

TERMS: $150,000 cash; promissory
note for $250,000; $200,000 non-
compete covenant.

BUYER: Keymarket Communications,
owned by Kerby Confer of North
Augusta, SC. He owns WTCB/
Orangeburg, SC; WNNK/Harrisburg,
PA; KMMJ/Austin, TX; WRLX/Hic-
kory, NC; and WRVR-AM & FM/Mem-
phis, TN.

SELLER: West Bank Broadcasting
Corp., principally owned by Jimmy
Ray and Iva Barton. Ray aiso owns
KNGB & KNBT/New Braunfels, TX
and KLTO/El Paso, TX.

FREQUENCY: 1370 kHz

POWER: 5 kw day/500 watts night
FORMAT: Beautiful Music

KATI & KGRQ/Casper

PRICE: $350,000

TERMS: Cash

BUYER: Clear Channel Radio Inc.,
owned by Jack Rosenthal and Robert
Price of Casper, WY.

SELLER: Gloria Monroe, bankruptcy
trustee of Mountain West Broad-
casting Inc.

FREQUENCY: 1400 kHz; 94.5 MHz
POWER: 1 kw; 65 kw at 1908 feet
FORMAT: AOR

COMMENT: This transaction is part of
a complicated three-way deal to settle
bankruptcy litigation. First, Monroe will
assign the station licenses to Casper
Broadcasting Co., which owned the
combo prior to its sale in 1984 to
Mountain West. Casper will then assign
the licenses to Clear Channel. Finally,
Clear Channel, which also owns KTWO
in the same market, will spin off the AM
license to the University of Wyoming to
avoid duopoly problems.

For The Record

CBS has finally lifted the veil of
secrecy over the terms of its deal to
buy WWJ & WJOI/Detroit, with Chair-
man Larry Tisch reporting a final
sticker price of $58 million. In the
December 23 issue, R&R reported an
estimated price of $55 million based on
industry consensus of the combo's
current financial condition. The
cumulative 1988 deals total in the
“Transactions At A Glance” box has
been corrected to account for the sta-
tion's correct sale price, which was $3
million higher than previously reported.

Broadcasters Urge Package Adoption
Of FCC AM Proposals

Continued from Page 11

tion would make it harder for sta-
tions which might be harmed by
such operations to file informal ob-
jections or petitions to deny.

The Commission’s proposal to
adopt a “modified method” of
calculating skywave propagation
was also received favorably. The
new model, which would replace
the three existing curves used by
the Commission, allows for the ef-
fects of the geomagnetic latitude of
the propagation curves and uses
sunset plus six hours (S54-6) as
reference hour for skywave calcu-
lation. The FCC currently uses
SS+-2.

WaAMA-akRereanradiohisters-com

Clears Might
Be Affected

Greater Media, Ine, while ap-
plauding the new model, worried
that it might cost some East Coast
clear channel stations a portion of
their service areas. These stations,
Greater Media said, provide a
great public service and thus
should be grandfathered if the new
system is adopted.

Broadcasters also appear to sup-
port the Commission’s suggestion
that the current 50% RSS limit be
dropped in favor of a 25% limit
recommended by the NAB.

An exception to the consensus
came from Crawford Broadcasting
Co., a six-station group. According
to Crawford, a new RSS standard
would be nothing but a new restric-
tion and burden on small AM

broadcasters, who are already
struggling.

“‘Such a rule would do nothing to
reduce nighttime interference or
restore the service areas lost to in-
terference received from future
additions and expansions,” said
Crawford. “Existing stations will
be unfairly restricted in their abili-
ty to make changes in power or
radiation pattern that are needed
to effectively compete with FM
and other unlimited-time AM sta-
tions.”

In its comments on the three
FCC proposals, the NAB also call-
ed upon the Commission to begin a
rulemaking proceeding to develop
a revised first adjacent channel
protection ratio. According to
NAB, the FCC'’s current 0 db stan-
dard ‘“‘appears to be approximately
16 db in error.”
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Here's your chance to lock up the most special -

SUMMER
SPECIALS

s Memorial Day through
"% Labor Day Weekend

“The British Invasion Series"

Memorial Day Weekend
“The TNT Silver
Anniversary Special”
“Rockin’ at the Movies”
“Solid Gold Summer Hits"
“The Judd's Story”

Fourth of July Weekend
“Solid Gold All-Time
Favorites Countdown™

“Vocalists of the Year:
Randy Travis & K.T. Oslin”

specials of the year for your market.

United Stations’ specials are programming at its finest “Summer Beach Party—
" ... strategically scheduled throughout the year, just when 1989"

you need them most. All are available on a swap/exchange “The Beach Boys Story”

basis to stations in the top 170 Arbitron-rated metro

markets. To reserve any of these specials for your market Month of August

call 703-276-2900. For national sales information call “The Woodstock 20th

Anniversary Special”
“Memories of Elvis”
Labor Day Weekend

“Summer Encore —1989"
“California Country”

212-575-6100.
DO YOUR 1989 HOLIDAY PROGRAMMING EARLY.

SPECTACULAR SPECIALS FOR EVERY OCCASION St
AND EVERY MAJOR FORMAT. AVAILABLE EXCLUSIVELY
FROM UNITED STATIONS.

EXTRA

Each month, we'll feature
\ one of “Rock "N’ Roll's”
classic stars in a three-hour
artist special.

:
i
:
&

New York Washingten, D.C. Chicage Detrolt Dallas Los Angeles London

e e waana-amarticantadiaghictaons/ com alle . - - oo e e b L e st )
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THE FUNNIEST THING
JUST HAPPENED 10

As networks go, Premiere has been on the cutting edge for quite
awhile. But this time the cheese has definitely slipped off our cracker.

Over 1500 of our affiliates have grazed in the rich comedic pastures
of National Lampoon's True Facts, The Claence Update of ABC's All My
Children® Fraze at the Flicks, and The Original National Lampoon
Radio Hour. So, with that kind of track record, we figured you'd be up
for our latest comedic phenomenon.

We call it The Premiere Comedy Network. But you can call it...
The Premiere Comedy Network.

Here's how it works. Our cast of certified big name loonies like:
Jeff Altman, Ronnie Schell, John London, Danny Mann, and the highly
flammable Premiere Comedy Troupe, will record 15-20 of the funniest bits
you've ever heard, each and every week. Then, all you have to dois
cart them up, plug them into your morning show, and watch your phones
light up like matches at a Metallica concert.

It's that simple. We do all the work and you take all the credit.
Its a beautiful thing, and best of all, it's only gonna cost you a couple of
minutes of your time. Isn't that special?!

So if you'd like parody commercials, parody songs, character bits,
serial bits, impressions, and a premiere group of interactive characters
that will leave your competition talking to themselves, call us!

(213) 46-RADIO, that's (213) 467-2346.

P-R-E-M-I-E-R-E

N-E-T-W-0-F-K

PREIVIIERE New York - Los Angeles - Chicago

RADIO NETWOR
Ail My Children®is a d of A

Companies. Inc.

WAMA-aneriecanktadiohistorn-com e —
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Organizing Your New Job

f your corporate holiday
I stocking was left hanging
empty this year, you may
take some solace in knowing
that you're far from alone. Ac-
cording to a recent study by the
Bureau Of National Affairs,
66% of US companies gave no
gifts or cash bonuses to their
management and non-manage-
ment employees in 1988.
However, the nationwide sur-
vey of 211 companies also
found that nearly a quarter of
the businesses (24%) contin-
ued to provide non-manage-
ment workers with gifts, and
14% of the firms gave cash.
Figures are similar for “manage-
? ment only” folks, with 23%
’f scoring gifts and 17% landing
& cash bonuses.
% The above-quoted statistics
do not include the granting of
; holiday time off. For a look at
1988 holiday office shutdowns
and the percentage of em-
ployees who received seasonal
time off with pay, see the list of
dates and figures below:
% Of Employees

Holiday Recelving
Friday, 12/23 41%
Monday, 12/26 95%
Friday, 12/30 28%
Monday, 1/2 82%
Other Paid Holidays 32%

Companies With
Week-Long Shutdowns 25%

Source: Bureau of National Affairs Inc.

What Managers
Don’t Know

ust because someone has

reached a managerial posi-

tion on the corporate ladder,
that doesn’t mean he or she neces-
sarily knows the best way to deal
with office employees. In fact, the
results of an employee relations IQ
test recently published in the Mah-
wah, NJ-based Behavioral Science
newsletter reveal that a surprising
number of managers aren’t follow-
ing the experts’ rules when it
comes to working with their col-
leagues. For example:

¢ Almost half of the participating
managers didn’t understand that
rewarded behavior is most often
repeated by employees.

e More than 60% of the manag-
ers surveyed didn’t think it was
proper to brag about their em-
ployees’ accomplishments.

e Nearly 70% of the managers
polled didn’t realize that finding a
mutually satisfactory solution to a
problem was the best way to han-
dle an office grievance.

e Almost half of the managers
surveyed were unaware that im-
proving quality reduces operating
costs.

o Nearly 80% of the respondents
didn’t understand that perform-
ance reviews should be specific
rather than general.

he reorganization that fol-

lows a job change is usually

quite a job in itself. But, ac-
cording to the Sales & Marketing
Executive Report, taking the fol-
lowing five steps will make the
transition smoother.

o Get fo know your staff. Learn
who your people are, which of them
get things done . . . and which ones
don’t.

e Learn before you leap. Ask
questions, solicit advice, and don’t
be afraid to seek support in areas
unfamiliar to you. Cultivate those
dissenters who are motivated by
care. Beware of those who give in
too easily or quietly.

¢ Keep initial changes small and
team-oriented. This strategy will
give you the opportunity to not only
gauge your employees but also in-

® January 9-10 — 23rd Burns
Media Radio Studies Seminar.
Sheraton Hotel. Redondo
Beach, CA.

® January 9-10 — 14th Annual
Investing In Broadcast Stations
Seminar. Park Hyatt. Washing-
ton, DC.

® January 13-19 — NAB Winter
Board Meeting. Scottsdale Prin-
cess. Scottsdale, AZ.

® January 14-15 — Dan
O'Day's Air Personality-Plus
Seminar. Los Angeles. CA.

® January 18 — Rock And Roll
Hall Of Fame Induction Dinner.
Waldorf-Astoria Hotel. New
York, NY. !

® January 22 — NFL Super-
bowl. Joe Robbie Stadium. Mi-
ami, FL.

® January 27-28 — North
American National Broadcasters
Association Annual Meeting.
Televisa. Mexico City, Mexico.
® January 28 - February 1 —
National Religious Broadcasters
46th Annual Convention. Sher-
aton-Washington and Omni
Shoreham Hotels. Washington,
DC.

@ January 30 — 16th Annual
American Music Awards. Shrine
Auditorium. Los Angeles, CA.
® February 1-2 — CMA Board
Meeting. Hotel Del Coronado.
San Diego, CA.

® February 2-5 — RAB Ninth
Annual Managing Sales Confer-
ence. Loews Anatole Hotel.
Dallas, TX.

® February 6-7 — NAB Manag-
ers Roundtable. Ramada Ren-
aissance Hotel. Atlanta, GA.

@ February 8-9 — NAB Manag-
ers Roundtable. Sheraton Plaza
La Reina Hotel. Los Angeles,
CA.

@ February 8-12 — internation-
al Radio & Television Society
Faculty/Industry Seminar.
Roosevelt Hotel. New York,
NY.

® February 14-15 — 21st An-
nual Broadcast Credit Associa-
tion’s Credit & Collection Semin-
ar. Orlando Airport Marriott
Hotel. Ortando, FL.

®February 15 — Business
Conference '89, sponsored by
AdVentures International. Kan-
sas City.

® February 16-18 — Gavin
Seminar. Westin St. Francis Ho-
tel. San Francisco, CA.

spire their confidence in your lead-
ership — and learning — abilities.
« o If it ain’t broke, don’t fix it. Re-
view your predecessor’s records
and style for insight into his priori-
ties, management technique, suc-
cesses (and failures), and prob-
lem-solving methods. Make damn
sure you know the realities of the
job before you adopt or discard any
previously-used approaches.

e Define interdepartmental rela-
tionships. As soon as possible, clar-
ify your role and responsibilities —
within your department and within
your company. Try to sit in on pol-
icy and planning meetings in order
to gain a better perspective on
overall company goals and opera-
tions as well as to get an idea as to
how any of your new ways of doing
things could affect other depart-
ments.

® February 22 — National As-
sociation Of Recording Arts &
Sciences 31st Annual Grammy
Awards. Shrine Auditorium. Los
Angeles, CA.

® February 23-24 — 14th An-
nual Investing In Broadcast Sta-
tions Seminar. Hotel Del Cor
onado. San Diego, CA.
®March 1-4 — 20th Annual
Country Radio Seminar. Spon-
sored by Country Radio Broad-
casters. Opryland. Nashville,
TN.

® March 3-7 — National Associ-
ation Of Recording Merchan-
disers 31st Annual Convention.
New Orleans Marriott. New Or-
leans, LA.

® March 7-10 — Audio Engi-
neering Society Convention.
Congress Centrum. Hamburg,
West Germany.

® March 12-16 — North Ameri-
can National Broadcasters As-
sociation's Sixth World Confer-
ence Of Broadcasting Unions.
Willard Hotel. Washington, DC.

® March 13-14 — NAB's Group
Head Fly-In. Dallas-Ft. Worth
Hyatt Regency Hotel. Dallas,
TX.

® March 16-18 — First Annual
Air Talent Programming Confer-
ence. Doubletree Hotel. Atlan-
ta, GA.

® March 22 — NAB's Radio
Station Acquisition Seminar.
New York Hilton and Rockefel-
ler Center Towers. New York,
NY.

® March 23 — National Associ-
ation of Black Owned Broad-
casters Fifth Annual Communi-
cations Awards Dinner. Shera-
ton Washington. Washington,
DC.

® March 24-25 — 11th Annual
Black College Radio Conven-
tion. Paschal's Hotel. Atlanta,
GA.

®March 29 — Academy Of
Motion Picture Arts & Sciences
61st Annual Academy Awards.
Shrine Auditorium. Los An-
geles, CA.

@ April 5-3 — Asian American
Journalists Association National
Convention. Hyatt-Embarca-
dero. San Francisco, CA.

® April 912 — Broadcast Fi-
nancial Management Associa-
tion 29th Annuai Meeting.
Loews. Anatole. Dallas, TX.

—WAAL-akekicantadiohisten-com

‘““An extra brain
helped us win.

Thanks to the
consulting team at

JOINT
COMMUNICATIONS.”

Beau Phillips, General Manager, KISW/Seattle

We suffered a direct format attack
“When | became General Manager at KISW, we were hurting
badly. A fierce, three station battle was sapping morale and
revenues. We needed a fresh perspective,

Joint Communications refocused our
counterattack
““The Consuiting team at Joint Communications provided the
facts and strategy to refocus music and market position. [t
was the boost we needed. We stopped our Arbitron slide and
turned KISW around.”

FrOsaTEeE s e TR ey et R
Winning Strategies Require
The Unexpected Facts.

These consultants will work for you right now.

Jon Sinton

John Parikhal
Bob Elliot

Dave Charles
Steve Young

Call now (404) 971-4647

Or Write:

Joint Communications
1311 Johnson Ferry Road
Suite 252

Marietta, GA 30068

Fax: (404) 843-1594
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New Year’s Resolutions

For Salespeople

his is an exceptional time of the year for managers

as well as salespeople to not only review upcoming

goals and objectives, but also to refine or integrate
work habits that you wish to adopt in the coming year.

Rather than trying to radically
change your day-to-day schedule
and habits, you should instead try
to implement the following sugges-
tions all thoughout 1989 by picking
one or two to work on each month.
It helps to choose a resolution bud-
dy with whom you’ll share your
goals for the month. Then ask one
another to help make sure the
other follows through with the
items that each of you has picked.

Objections

Learn, refine, and integrate one
new sales skill that will assist in
overcoming objections each
month. Specifically concentrate on
telephone objections and closing
skills.

Every week pick one common
objection and work on new ways
and methods of overcoming it.

Prospecting

Rely less on monitoring other
media and instead take a more
sophisticated approach to pros-
pecting by investing at least one
hour each month in researching
potential new clients. This can be
achieved either by conducting
historical research at your local
library or by joining an association
or a tip group.

Try to integrate prospecting on a
day-to-day basis everywhere you
go. For example, check out build-
ing directories for potential clients

in every building that you current-
ly have a client, looking specifical-
ly for zone, regional, and district
offices.

You should also ask every con-
tact that you come face to face with
{regardless whether they buy or
not) for referrals. In addition,
make it a once-a-week habit to stop
into a building (or store) that’s
under construction and inquire
about local contacts.

Strategy

Increase your new business im-
pact and budget shares by striving
to have at least 25% of each week’s
appointments directed at seasonal
business or events — at least four
months prior to the actual season
or event.

Up-sell your current clients
either by presenting one additional
opportunity during each service
call or by asking about someone
else who may have a budget.

Review your account list, looking
for at least one major advertiser
who has never invested in your sta-
tion with an eye toward either
retargeting him or reapproaching
him with alternate or new strate-
gies.

Avoid approaching clients with
preconceived notions of what they
will or won’t buy. Rather than feel-
ing that you have to have “the

e s
R

Top Ten Resolutions
For Sales Managers

* Be more visionary. Budget — and keep — a specific time every day
{or week) to pian, think, and prepare.

* Spend at least 30 minutes of quality time with each of your sales-
people every week.

¢ instead of strictly going on calls that salespeople select, start mak-
ing it a point to select the calis on which you want to go.

* Present and prepare revenue-generating sales packages earlier
in the selling cycle — at least six months prior to the event or holday.

* Review and remove any stagnant sales packages. Then repackage
and reintroduce them 80 days later.

* Review account lists every 90 days, paring down the number of
accounts to a realistic, workabie figure (usually between 30 and 50 non-
active accounts). T

e Walk away from business if the rates are not acceptable. When
you do this, be sure to.include at least one major account that wili catch
everyone's attention.

* Reduce paperwork. If you aren’t using the information on a consist-
ent basis, chances are that you don't need to have your salespeople
preparing it.

* Prepare a specific sales training program for all the new salaspeo-
ple that you're going ta hire in the coming year.

¢ Start training your salespeople how to think through — and sbive —
their day-to-day problems.

By Chris Beck

idea,” refine your skills in
brainstorming with clients.
Finally, never simply drop off a
proposal. Wait until you can get an
audience with the account.

Work Habits

Try to arrive at work at least one
hour earlier three days a week.

Keep each week from being a
new week by scheduling at least
ten appointments for the coming
week at least a week in advance.

Try to make at least one closing
call per day.

Target approaching one new ac-

count or decision-maker every day.
in your briefcase until the end of

Reduce the amount of time you
the appointment.

spend in non-selling activities such

Monitor and imbrove your clos-
as service calls and tape pickups.

ing ratios for securing new appoint-
ments by telephone as well as in
person by at least 10% during the
coming year.

Telephone

Invest at least 30 minutes of each
day on the telephone. Use this time
exclusively to call on new clients,
asking for appointments.

If you find yourself selling on the
phone during new business calls,
try breaking this habit by strictly
calling to set up an appoirtment.

Last — but certainly not least —
ask for a larger budget.

Good luck and Happy New Year!

Don’t waste time sending infor-
mation in the mail. When dealing
with local accounts, wait until they
can see you. When handling region-
al or national accounts, get in the
habit of inquiring when they will
next be in town. After all, there’s
no such thing as an out-of-town
agency or client. There is such a
thing as not finding out when
they’ll be in town.

Spend at least four hours at work
on at least one Saturday each
month. This time can best be spent
organizing paperwork or con-
tracts, writing proposals, research-
ing new business contracts, phon-
ing retailers for appointments
when traditional Monday through
Friday approaches have failed, or
writing thank-you notes to people
who have given you either business
or appointments.

Avoid wasting time on clients
who can’t afford a significant
schedule on your station.

Chris Beck is President of
Chris Beck Communications,
a sales consulting firm. It you
have a gquestion you'd like this
column to address, he can be
reached either by fax machine
at (818) 594-5030, by phone
at (818) 594-0851, or write
him at 22647 Ventura Elvd.,
Suite #215, Los Angeles, CA
91364.

Ask more questions of new and
current accounts alike. When deal-
ing with first-time accounts, one
way of ensuring that you're asking
questions instead of merely pitch-
ing the station is to NOT take a sta-
tionpresentation folder in with you
or — at the very least — to keep it

Review face to face appoint-
ments from the previous year’s
month and try to increase them by
at least 15%.

Strive to enter each month with
90% of your budget.

AT LAST ... an efficieht way to label compact discs. Broadcast Supply
West introduces the BROADCASTERS CD ORGANIZER. Your air staff will
now have all important song information at a glance.

Each package contains 84 labels and are available in red, blue, green, and
yellow. Best of all . .. the price. Only 7.95 per package. To order, call BSW
toll free 1-800-426-8434.

NON-ADHESIVE LAJEL
THAT FITS “INSIDE"
THE CD JEWEL BOX

SUMMARY OF ALL
1 SHIFTS MARKED
1

/YIME OF SONG
TYPE OF ENDING
F = FADE
€ = COLD

TEMPO* OF SONG
M = MODERATE
S = SLOW

America’s Full-time Broadcast Supplier

7012 27th Street West
INTRO TIME Tacoma. WA 98466
FAX 206-565-8114

‘TemPo OpTION: 7@ b 1-800-426-8434

\ARYISY'S NAME
AND CD TITLE
OPTION:

REMOVABLE PORTION,
TO RETAIN TEXT ON

| ORIGINAL CD LASEL

2 PM .6 PM
8 PM - MIDNITE
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Rock In Russia: You Don’t Know

How Lucky You Are

ith the Gorbachev admin-
istration in power and the
resultant adoption of

glasnost, we're currently learning
more about the Russians than
we've known since the Czar was
overthrown many moons ago.
We're also learning that Gor-
bachev isn’t a bad guy, but did we
have any idea that he was also a
closet rock 'n’ roll fan?

Artemy Troitsky was Russia’s
foremost rock commentator, pro-
moter, and critic prior to his being
banned from the official Soviet
press back in 1984 for suggesting a
more liberal attitude toward the
growing rock movement. Under
Gorbachev, however, he has been
reinstated to his former position —

and it was Troitsky who organized

the 1986 benefit rock concert for the
victims of Chernobyl.

From Balalaikas
To Beatles

Until Gorbachev, Soviet rock 'n’
roll was kept strictly underground
— but its history is captured in a
fascinating new book by Troitsky
entitled “Back In The USSR: The
True Story Of Rock In Russia”
(Faber & Faber; $9.95,
paperback). Ironically, it was the
Beatles — whose satiric song gave
the book its title — who inspired the
majority of Soviet rockers, and
most of these groups eventually
went from doing all Fab Four
covers to composing their own
songs in Russian.

NEW THIS WEEK

®MICHAEL JACKSON: MOONWALKER (CMV)

The “Bad” guy is captured in a 94-minute kaleidoscope of never-before-
seen song and dance numbers featuring scads of special effects, all of
which supposedly ties together into *“a moving story of friendship and con-
frontation between good and evil.” Among the highlights: a new “Man In
The Mirror” video, a hits retrospective tracing MJ's career from the Jack-

. son 5 days to the present, a live cover version of the Beatles

LI

Come To-

. gether,” a 40-minute “Smooth Criminal” video segment, and “The Moon Is
. Walking,” a tune written and performed especially for Jackson by Lady-
. smith Biack Mambazo. (Street date: 1/10).

® ROGER WATERS: RADIO K.A.O.S. (CMV)

This 20-minute program features four clips from the former Pink Floyd
leader's last Columbia LP, two of which — “Sunset Strip” and “Four
Minutes" — have never before been aired in the US. “Radio Waves" and
“The Tide Is Turning” round out the tape. (1/10).

® BULL DURHAM (Orion)

Kevin Costner and Susan Sarandon starred in this box office smash
that dealt with a North Carolina minor league baseball team as well as our
other favorite national pastime (the one generally performed horizontally).
The film's Capitol soundtrack LP sported a theme song by Joe Cocker en-

tited “A Woman Loves A Man,”

as well as selections by George

Thorogood & The Destroyers, House Of Schock, Pat McLaughlin, and
Bennie Wallace with Dr. John and Bonnie Raitt. (1/10).

® THE GREAT OUTDOORS (MCA)

Dan Aykroyd andJohn Candy played brothers-in-law who despise each
other in this John Hughes comedy about relatives who get together unex-
pectedly at a lakeside summer resort. Aykroyd revived his Elwood Blues
character to perform some old R&B chestnuts with Wilson Pickett and
Sam Moore on the film's Atiantic soundtrack LP, which also features
tracks by Joe Walsh, Bomb The Bass, and Pop WIII Eat Itself. (1/12).
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The Trye Story of
ROCKIN RUSS)A

\
ARTEMY TROITsKy

Troitsky offers an eye-opening
history of Russian reaction to the
moptops as well as to Elvis Pres-
ley, punk, new wave, and heavy
metal, explaining how each rock
trend came to be heard in the
USSR. He amusingly details how
Communist leaders originally
reacted to rock and youth culture
in general, and he reveals that the
intercombination of sex, drugs,
and rock ’n’ roll is no longer a
strictly Western scenario. He also
writes an interesting account of
how the official and underground
record industry works in the USSR.

Of course, the books culminates
with the Soviet Union’s new open
door policy, including details of re-
cent Russian tours by Billy Joel
and UB40 as well as Russian band
Autograph’s tour of the US last
year. Troitsky’s book: clearly il-
lustrates that rock 'n’ roll — above
or underground — truly has been
the universal language of the past
three decades. Unfortunately, he
never sufficiently deals with the
age-old question of whether the
Ukraine girls really are knockouts
ornot...

WEEKEND BOX OFFICE
DECEMBER 30 - JANUARY 1

1 Rain Man $14.3
(MGM-UA)

2 Twins $12.0
(Universal)

3 The Naked Gun $7.9
(Paramount)

4 Oliver & Company $7.4
(Buena Vista)

5 Working Girl $7.3
(20th Century Fox)

6 Dirty Rotten 36.4
Scoundrels (Orion)

Owing to the.New Year's holi-
day, the Nielsen Media Re-
search listing of Top Ten TV
shows was unavailable at press
time.

Al show times are EDT/PDT unless
otherwise noted; subtract one hour for
CDT. Check listings for showings In the
Mountain Time Zone. All listings subject to
change.

¢ TOM 'N’ GARRY: For the
third consecutive season,
rocker Tom Petty breaks
though the fourth wall of Show-
time's "It's Garry Shandling's
Show” (Friday, 1/6, 10:30pm),
as the eclectic cast embarks on
“part one” of a Las Vegas
adventure.

*THEY WRITE THE
SONGS: VH-1 teams the con-
siderable talents of Kenny Log-
gins, Brian Wilson, Los Lobos,
Linda Ronstadt, and other
musical types to honor our na-
tion's songwriters in the two-
hour “Salute To The American
Songwriter” (Saturday, 1/7,
6pm). Highlights include the
first public pairing in four years
of former partners in hit tune-
smithing Carole King and
Gerry Goffin.

s TENOR O’ THE TIMES:
Saxophonist Grover Washing-
ton Jr. will display his special
blend of jazz, soul and funk on
VH-1's “New Visions™ (Sunday,
1/8, 11pm). Also featured on
the fusion feast are guitarist
Fareed Haque and formerKing
Crimson bassist Tony Levin.

* WHAT UP, PUSSYCAT?
Swivel-hipped singer Tom
Jones spends the wee, wee
hours discussing his hitmaking
art of noise with D.L. and the
boys in the band on NBC's
“Late Night With David Letter-
man’’ (Saturday, 1/7,
12:30am).

PETTY CHANGE — Tom Petty,
once again a rockin’ role player.

* OZ AGIN IT: Singer Ozzy
Osbourne slips into the role of
debate club captain as he drops
by NBC's "“Later With Bob
Costas’’ to answer allegations
that his music incites some
youths to violence (Tuesday,
1/10, 1:30am).

*PAT-RONIZING COW-
GALS: Nashville's Judds help
crack the champagne on the
bow of CBS's new late-night
chat-show challenger “The Pat
Sajak Show” (Monday, 1/9,
11:30pm). Saxophonist Tom
Scott serves as the show's
musical anchor.

» BEATLES VS. STONES:
Keef and Ringo step out of the
living pages of rock 'n’ roll his-
tory to entertain the nation's
early risers on NBC's “Today
Show” (Thursday, 1/12, 7am).

¢« MONEYMAN MEETS FUN-
NYMAN: Cop-gone-popstar Ed-
die Money lends a musical
hand to get “The Arsenio Hall
Show” off the ground and on
the air (Check local indepen-
dent stations for channel, 1/12,

CURRENT

O TWINS (WTG)

Single: TwinsPhilip Bailey & Little Richard
Other Featured Artists: Jeff Beck, Nicolette Larson, 2 Live Crew

® TEQUILA SUNRISE (Capitol)

Single: Surrender To Me/Ann Wilson & Robin Zander
Other Featured Artists: Everly Brothers, Church, Duran Duran

® THE LAND BEFORE TIME (MCA)

Single: If We Hold On TogetherDiana Ross

® SCROOGED (A&M)

Singles: Put A Little Love In Your Heart/Annie Lennox & Al Green
The Love You TakeDan Hartman & Denise Lopez
Other Featured Artists: Buster Poindexter, Robbie Robertson
®MY STEPMOTHER IS AN ALIEN (Polydor)
Single: Not Just Another GirlAvan Neville

Other Featured Artists: Animotion,

Cameo, Dan Aykroyd

®/’M GONNA GIT YOU SUCKA (Arista)
Singfe: 'm Gonna Git You Sucka/Gap Band

7 Tequila Sunrise $4.5
(Wamer Bros.)
8 The Land Before $3.7
Time (Universal)
9 Scrooged $3.2
(Paramount)
10 My Stepmother Is $1.7
% An Alien (Weintraub)
*First week in release
All figures in millions
Source: Exhibitor Relations Co.

whie osem Other Featured Artists: Four Tops wi Aretha Franklin, Curtis Maytield

o i
Y 220 (@ .
. wiFishbone

Tou ;ox,? TAK ﬁBBM 78 96TIC F © COCKTAIL (Elektra)

Single: Wild Again/Starship

Other Featured Artists: Beach Boys, Bobby McFerrin
® BUSTER (Atlantic)

Single: Two HeartsPhil Collins

Other Featured Artists: Four Tops, Hollies, Dusty Springfield
® U2: RATTLE & HUM (Island)

Single: Angel Of HarlemAJ2
® COMING TO AMERICA (Atco)

Single: | Like It Like ThatMichael Rodgers (WTG)

Other Featured Artists: System, Cover Girls, Levert

UPCOMING

Ea
@95 M
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COMING ATTRACTIONS: No
new, music-related films set to
. hit the silver screen this week-
end, concentrate on bending —
but not breaking — your New
Year's resolutions instead.

. ® BEACHES (Atlantic)
For the Best in a TRAVELING BILLBOARD® (Bumper Strip or Single: Under The BoardwalkBette Midier
Window Label) call Byron Crecelius, person to person, COLLECT

314-423-4411.
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SPECIAL OFFER .
Joe Smith’s new book ... with over
200 great stories as told by the
stars themselves. Each copy ordered
through R&R will be personally
autographed by Joe Smith o you.

(Bookstore price $22.95) Special R&R
industry price $18.50 includes personal
autogroph, postage and handling

T RR Ratings Report & Directory
K The Industry’s ultimate resource
|:-;~ guide. Complete Industry Directory

i coupled with easy fo read Ratings
L Reports on the Top 100 markets.
Published twice a year

$35 each/$50 subscription for both issues.

hensive two-issue summary of 1988.
The best music . .. the biggest news
items ... and the Top 88 of ‘88 in
every format ... You get both issues
... $16.00

LIMITED SUPPLY

f;’*/ﬂ Collector's Video over 165 great
g6k 27 highlights and personalifies from
Js\{‘ A7 R&R's first 15 years.. ..

including: Jack Armstrong - Dick Biondi - Gary Burbank - Ron Chapman -
Steve Dahl & Garry Meier - Hollywood Hamilton - Harry Harrison - Howard
Hoffman - Don Imus - Casey Kasem - Shotgun Tom Kelly - John
Landecker - Bill Lee - Kid Leo - Larry Lujack - Spanky McFarland - Randy
Michaels - Moby - Robert W. Morgan - Cousin Bruce Morrow - Wally
Phillips - Dick Purtan - Joey Reynolds - Bobby Rich - Scott -Shannon -
Howard Stern - Bob Steele - The Real Don Steele - Gary Stevens - Jay
Thomas - Charlie Tuna - Bruce Vidal - William B. Williams - Fred Winston
-Jeff Wyatt - and dozens of others too numerous to list (all are identified
on the tape). $25/VHS only.

]

| Collector’s Audio Cassefte with

[

V%3 & many magical radio moments of
T the past 15 years ... si2
including:

Steve Dahl - Day after 1979 infamous disco demolition at Comiskey Park
Woltman Jack & Catfish Crouch - Live nude show

Ron Chapman - Soliciting money for nothing

Bob Rivers - 300-hour marathon during Orioles’ losing streak

Charlie Van Dyke - Final show, KHJ, 1975

Charlie Tuna - First day back, KHJ, 1975

Jack Armstrong - Shouting up a storm on 13Q/Pittsburgh in 73

Les Garland - Live from R&R Convention ‘88

Soupy Sales - Final show on WNBC

SAVE 25%... BUY BOTH FOR ONLY $27.50

| outside their households.

Year End Review Pack . . . All the
Hits ... alt the Charts ... all the for-
mats. 1974-1988. ony  s25.

/)

N

ORDER TODAY... &
Call 2135534330
ask for Brad or Kelley
Overnight delivery avaliable for additional charge

All prices include postage & handling
Allow 1-3 weeks for delivery coitornia Residents Add 6 5% Tax

&
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Check Tire
Pressure

Via FM Band

he lowly job of checking the

air pressure in your car’s

tires should take on a high-
tech twist with the introduction of
“Smart Wheels” early this year.

Developed by Wayne, NJ-based
Measurement Specialties, Inc.,
Smart Wheels combine remote-
controlled FM transponders and
tire gauges within the valve stems
of a car’s individual tires. The
gadgets transmit air pressure in-
formation to an easily-pocketed,
portable FM receiver, which then
displays the data on a small
screen.

A set of four transponders — and
the FM receiver — could be wear-
ing your call letters and in listen-
ers’ clean hands for an expected
list price of $99.

US Extended Family\;‘wEi;ienditureséi |

AVERAGE $869 PER YEAR

What We Spend On Gasoline

line in 1985, the last year for which figures are available, according

T he average American household spent $16.73 per week on gaso-

to the Bureau Of Labor Statistics.
Midwesterners coughed up the most cash for fossil fuel ($18.33),
while consumers in the Northeast pinched their petrol pennies to the tune
of $14.89. Elsewhere, Westerners outspent their Southermn counterparts

by a quarter — $16.85 to $16.60.

Along with regional differences, average weekly gasoline purchases
vary widely according to the age of the head of the household, as noted in

the graph below:

Age

Average Weekly Purchase

25 and under SN $12.04

25-34 R, s 17.05

35-44 I $20.97
45-54 [ $22.35
55-64 NN 17.19

65 and over ISR $9.54

$19 Billion Per Year

hile Christmas is a time

traditionally centered

around family together-
ness, many Americans know no
holidays when it comes to finan-
cially supporting extended fam-
ilies.

According to the Census Bureau,
Americans spend $19 billion a year
in providing financial assistance to
both children and adults who live
This
breaks down into the more than
four million “providers” who sup-
port seven million out-of-household
children, the two million providers
who aid three million out-of-house-
hold adults (most of whom are
elderly parents), and another 6% of
these providers who help both age
groups.

MCAICurb recording artist
Chris Hillman (Desert Rose
Band), wife Connie, a manage-
ment executive, son Nicholas
Peter, December 13

Satellite Music Network air ’

© talent Jim Zippo, wife Cheryl,

daughter Elizabeth Claire, De-
cember 13.

Marriages:

Drake Chenauit National Pro-
gram Consultant (CHR) Scott |
Kerr toKKSS/Albuquerque AE
Rose Baca, December 16.

WXTC/Charleston, SC PD
John Quincy to Darlene Mc-
Collum, December 22.

Transtar 41’s Oldies PD Bill
Michaels to KFliLos Angeles '
air talent Tracey Miller, Decem- |
ber 24.

KUPL-AM & FM/Portland, OR
air talent Susan Barr to Kevin
Tibbets, December 31.

WAWWW.americanradiohistorv.com

Who Are The Providers?

While providers can range in
both age and sex, they are most
likely to be divorced men between
the ages of 25 and 4. Of their
$37,800 average incomes, $3000 is
given in support. Providers who
support both adults and kids have
average incomes of $43,500 and pay
out an average of $8400 in financial
assistance.

One-Third Of US Has

Source: Bureau Of Labor Statistics

Who Gets The Cash?

The largest sum of support mon-
ey ($7800 on the average) goes to
spouses who are separated or
temporarily living apart from their
mates. Next in the reception line of
average payments are ex-spouses
(34700), “children” aged 21 and up
($3800), children under the age of
21 ($1600), and out-of-household
parents ($1500).

Suffered Mental Disorders

recent study conducted by

the National Institute of

Mental Health reveals that
approximately one third of all
Americans have suffered from a
mental or substance abuse dis-
order at some point in their life.

The study, which surveyed more
than 18,500 adults in five cities, also
found that slightly more than 15%
of the respondents have experienc-
ed such trouble in recent weeks.
And that’s just the folks who are
willing to 'fessup . . .

Anxiety disorders — such as
phobias, obsessive-compulsive
behavior, or panic attacks — were
the most common problems re-
ported, with major or chronic de-
pression the next most-prevalent
disorder.

In addition, the survey found that
almost all of the disorders were
more prevalent in people under the
age of 45, with alcohol and drug
abuse most common among people
between the ages of 18-24.

Cognitive impairments (such as
Alzheimer’s disease) were most
common among those age 65 or
older, and the rate for these condi-
tions increases sharply with age
(i.e., 2.9% among those aged 65-74,

compared to 15.8% in people over
the age of 85.) Finally, men have
higher rates of substance abuse,
while women have higher rates of
anxiety and depression.

Cheese
Bites Into
Tooth Decay

merica’s cheddar cheese-

eaters have an extra reason

to smile these days. Ac-
cording to a recent study by the
University Of Iowa’s College Of
Dentistry, cheddar strengthens
enamel in decay-damaged teeth
and can act as a cavity fighter
when eaten after dinner.

Cheddar is not alone. Such
cheeses as Mozzarella, Muenster,
Edam, Gouda, Swiss, Romano,
Stilton, Roquefort, Port du Salut,
Tilsit, and Monterey Jack also re-
duce cavity-causing acidity and
plaque when eaten as dessert.

Despite the lengthy list, only the
above cheeses have been proven
beneficial to your teeth.
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A word from Carolyn Moyer MOYER & ASSOCIATES RESEARCH
 Radio listening, and particularly music listening, is essentially a low involvement activity.

Research shows that high recall of your content and message requires higher involvement, which
activates the left brain and makes the listener come out of the passive, low involvement state. %

A word from Rick Sklar skiAr coMMUNICATIONS, RADIO PROGRAM & MANAGEMENT CONSULTANTS
& _ the forces of competition will lead stations to realize the potential of information. #®

A word from Dave Roberts, PhD DRrA MARKETING RESEARCH & STRATEGIES
® One must look beyond such basic terms as News' and 'Information’ to realize the strong desire
of the radio audience to know more about the environment in which they live. The challenge for
programmers, then, is to package and present this data in a way which is consistent with and
integrated into their primary service... music. % '

from Bustany Biggs

& Company

1S coming...

* Reprinted from Radio & Records  tReprinted with permission of author

_wwyww.americanradiohistorv. com . =
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TECHNOLOGY

First Laptop PC Digneb
With Musician In Mind

ongwriting staples such as chewed pencils and reams of paper may
S soon give way to digital screens and slender keyboards now that

Buena Park, CA-based Yamaha Music Corporation, USA has intro-
duced what the company describes as the first personal computer de-
signed with the musician in mind.

Dubbed the “C1,"” the 18-pound laptop PC can not only transcribe di-
rect instrumental input into musical notation, but also features special pitch,
volume, and tempo functions. In other words, when the composer plays a
song on the unit's keyboard — which corresponds to a keyboard pictured
on the computer screen — the PC converts the sounds to musical notation.
Once songs are composed, an artist can plug electronic instruments such
as synthesizers, drum machines, or sequencers into the unit's 11 jacks

and hear his music performed on the spot.

Sporting an Intel “80286" microprocessor and a high-resolution
screen, the C1 isIBM-compatible and retail priced at $2995. For more in-
formation, call the company at (714) 522-9937

Radio.-v Solution To_US
Toxic Waste Problem?

ost of the people reading

this sentence depend on

the radio for their liveli-
hood, while the rest of America
depends on radio for up-to-the-
minute information and 'round-the-
clock entertainment. But how
many of us ever thought radio
could be a solution to America’s
toxic waste problem?

Scientists from the Chicago-
based IIT Research Institute are
claiming that America’s toxic
waste dumps can be cleaned up by
zapping them with low-frequency
radio waves that literally cook
hazardous waste right out of the
soil. IOT recently subjected 30 tons
of soil contaminated by jet fuel,
chlorinated hydrocarbons, and
waste oils to radio-generated

temperatures as high as 350F -
and 99% of the contaminants disap-
peared.

How does it work? Tubular elec-
trodes are inserted into the soil,
then blasted with radio-frequency
energy that causes the toxic waste
to heat up and evaporate. Prior to
the treatment, a bed of charcoal
filters are placed over the site, and
these collect the vapors for easy
removal.

These low-frequency radio
waves not only eliminate toxic
waste, they do it in a cost-efficient
manner. Researchers claim they
can clean polluted areas for ap-
proximately $30 to $50 a ton, com-
pared with the typical $150 per ton
it currently costs to cart and then
incinerate soil.

Speaking of Radio and Records...
Thanks Katz for setting anew one
in Baltimore.

Baltimore’s best mix of the 60's, 70's and 80ss.

Fiber-Optic
Feeds Can
Cut Costs

witching telephone compa-
Snies can not only save you

money, it can also improve
the sound quality of your station’s
live remotes. US Sprint is currently
offering radio stations the oppor-
tunity to use fiber-optic lines that
transmit calls digitally, eli-
minating the line-noise and dis-
tortion that is characteristic of
old-fashioned copper phone lines.

In addition, Sprint’s entirely
fiber-optic system has created a
whole different kind of radio net-
work. Although used primarily in
conjunction with on-location sports
programming, these networks are
created when affiliates tap into a
toll-free number that plugs them
into flagship programming. For
the price of running the originating
station’s advertising, affiliates
receive a quality-sounding product
that they can then sell to additional
advertisers.

B W

Clock Radio Rocks Both
Sides Of The Bed

eople who've dreamed of awakening to full stereo sound instead
P of their old tinny-tuned, single-speakered radio alarm clocks wilt

doubtiessly be drawn to Torrance, CA-based Nakamichi America
Corporation’s “"AM/FM Stereo Clock Radio.”

Featuring a two-piece design that consists of a main unit and an op-
tional stereo companion, the state-of-the-art radio is equipped with all the
standard clock radio functions {station preset buttons, snooze buttons,
digital display, etc.) and links together with an 18-foot cord.

Slumbering partiers can control the “on/off’ switch, alarm, and
snooze functions from either the main radio or the companion unit.
Available in March ‘89, the AM/FM Stereo Clock Radio will be list priced
at $139; the Stereo Companion wili sell for $89. For more information,
call the company at (213) §38-81560.

Computerized Handguns Coming

y incorporating modern
electronics, handguns have
exploded into the 21st Cen-

fury, as NYC-based Colt Industries
Inc. recently has filed for US and

Audio Info System
Answers Phones & More

Up To Ten Info Categories Available

tion with a personalized message, your call letters, and the time of

I magine a machine that not only answers phone calis to your radio sta-

day, but also offers listeners a treasure trove of station information.
Houston-based Dlgital Audio Informatlon Systems, Inc. did, and built

one.

In addition to fielding incoming calls, the "DAISy 4/10" provides your

callers with access to as many as ten different information categories, in-
cluding weather, concert agendas, station promotions, playiist informa-
tion, movie listings, news, and sport recaps. (The catagories listed here
are arbitrary, your station can customize the program to meet whatever
needs you see fit.) The device also keeps track of the number of calls
each category receives.

Inventive programmers can maximize on-air minutes by using the
DAISy 4/10 to clean their time clocks of tedious information details, and
sales managers will no doubt have clients interested in sponsoring some
of the information lines.

The DAISy 4/10 comes in three different packages ranging from
$2795 to $8995. For more Information, contact the company at {713)
465-1511; for a free audio sample call 1-800-83-DAISI.

www.americanradiohistorv.com

European patents on a handgun
that features an electronic firing
system.

Here’s how it works: As the pis-
tol’s trigger is pulled, a magnet ac-
tivates a solid-state switch that, in
turn, trips a circuit that releases
the hammer. The firearms manu-
facturer claims the electronic
handgun would be cheaper and
more reliable than mechanical
models.

In addition, the new chip-packing
pistol would open the door for even
more computer-age innovations.
For example, the weapons could be
equipped with digital displays that
not only show if the gun is loaded,
but also how many shots have been
fired. Just the thing for sticking up
automatic bank tellers . . .

VCRsIn 2/3
OfUS Homes

espite their reputation as

yuppie toys, VCRs — along

with compact disc players,
camcorders, and other consumer
electronics products — are becom-
ing standard fare in the American
home. In fact, videocassette re-
corders can presently be found in
two out of three US homes, accord-
ing to a recent Gallup Poll commis-
sioned by the Electronic Industries
Association.

The VCR is by far the fastest-
growing product in the $41 billion
per year consumer electronics in-
dustry. The number of households
owning machines has been climb-
ing at 10% to 12% a year, and sales
are expected to top 13 million units
for 1988.

VCRs have traditionally been
viewed as a status symbol pur-
chase of affluent singles, but the
poll reveals that family households
account for the majority of ma-
chines presently being bought. By
household composition, VCR pene-
tration stood at 40% among single
adults, 63% among households con-
sisting of two or more adults, and
78% among households made up of
couples with children.
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New from Birch/Scarborough Research

The most important

sales tool in 20 years.

The Multi-Media Consumer Profile will change forever
the way you market locally. Heres how it can give your station
The Winning Edge.

A quiet revolution began in
1975, the year Scarborough
Research introduced a bold new
concept in media research:

® Measure all local media usage —
reading, listening, viewing —
of each survey participant so
that true cross-media com-
parisons could be made

@ Obtain extended individual
and household demographics
from these same people to
further sharpen targeting
accuracy

® Capture a detailed record of
product purchase and retail
shopping activity from each
respondent — specific to the
brand and store level

® Provide instant access to the
respondent-level data, allow-
ing users to retrieve exactly
the reports they need, when
they need them

The first Scarborough Multi-
Media Reports raised eyebrows
in the Top 10 markets.

Then they began opening
eyes — and doors.

Retailers began asking about
the demographic and geographic
profiles of their shoppers, and
their competitor’s shoppers.

Newspapers began equipping
their sales teams with average
issue and cume readership
information on the 400+
audience segments provided by
Scarborough.

Radio and TV stations began
using Scarborough Multi-Media
data to help clients and prospects
discover the demographics and
lifestyles of their customers and
their competitors’s customers.

And everyone began marketing
more smartly. For the first time,
advertisers were able to determine
which media, media mix and
specific media vehicles would
best reach their specific targets:
Not just “Women 25-54"...but
“Women 25-54 with Household
Incomes over $50,000 who've
recently shopped Neiman-
Marcus’”

Local media sellers made out
well, too. The Scarborough

- the top 10 Scarbor-

Reports quickly became the only
media research report used
universally by all local media -
radio, TV and news-

How to find out more

There’s not enough room here
to get into the hundreds of
possible sales applications, or to

2 You'll know where your

* client’s competition is most
vulnerable. The demographics
of prospective customers within

paper. describe the enor-
Beginning Fall The Major-Market Success of i mous power of the
’88: Expansion to Scarborough Multi-Media Research Birch/Scarborough
markets 11+ .S‘ince9 5375, Szarbomugb bl;e;searcb bnzsbsustainbezlil a renewal rate of ?ifCCt ACCSCSS Reseharch
Now, the marriage over 90% with America’s best-run and biggest-billing media sellers: argeting System that
of Birch and scarboa§ @ hg musmn @loh ¢ lets you create custom-
ough makes possible @ W'NS — analyfscs and
flos Angeles Times presentations on your

the expansion of
Multi-Media research
to more markets and
more users than ever
before.

The new Multi-
Media Consumer
Profiles are similar to

O\
®

ough Reports, but are
specifically designed
for media sellers in

markets 11+. The new Proﬁles

database will be loaded with
marketing data on more than
400+ localized retail shopping,
product and service usage
categories.

Comprehensive Scarborough
Reports are available now in all
Top 10 markets and Miami/Ft.
Lauderdale. The Multi-Media
Consumer Profiles start in
markets 11-30 this Fall, and we'll
be surveying continuously through
May 1989. Our first Profile Reports
will release in Summer 1989,
with annual reports thereafter.

A Strategic marketing
tool that gives you The
Winning Edge

Gaining The Winning Edge
means adding more value to each
sale than your competitors.

The Multi-Media Consumer
Profile arms your sales force
with vital information your clients
want to see, opening doors for
appointments with top-level
decision-makers:

1 For the first time, you'll be able
* to consult your clients on where

to find audience targets with the
biggest and fastest payoffs.

i micro-computer.

rhlfdl],ﬂ crl'lhl[n[‘ @ you:l‘l’f(’gl?lds?eﬁke to tell
8 Subscriber discount
@he New ok Eime: Times § o ou canae
| the Multi-Media

Consumer Profile to
your existing Birch

The Washington Post

The marriage of Birch and Scarborough brings this

scarborough

| Radio - Newspaper - Multi-Media Audience Measurement

. e an amaricanradiahictons com

same research quality and integrity to markets 11+ Radio ratings
L O A e Aot : subscription.
the trading radius of each store So clip and return the
location. How target audiences coupon, or call us at
are shared across media and indi- 1-800-62-BIRCH to be the first
vidual media vehicles. to secure The Winning Edge
The Multi-Media Consumer for your station.
® Profile helps you help your
clients spend their media dollars
wisely. And their appreciation
will be reflected in your share of
their media budgets.
r—Clip and Birch/Scarborough Research 1
| , 12350 N.W. 39 Street |
| mailtoday!  Coral Springs, Florida 33065 |
Please send:
| ( ) More information on the Multi-Media Consumer Profile |
| ( ) Information on the Top 10 Market Scarborough Reports I
( ) Information on Birch Radio Monthly, Quarterly and
| Qualitative Radio reports l
| Name |
| Tite |
| Company I
| Address |
| o |
I State/Zip Phone |
—
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Barnett Exits KKHT
To Program WMJJ

KKHT/Houston PD Ken Barnett
has left the recently- acquired Em-
mis AC outlet to joinCapitol Broad-
casting as PD of market-leading
ACWMJJ/Birmingham beginning
January 16. He replaces Smokey
Rivers, who left in October to be-
come Group PD for Stoner Broad-
casting.

WMJJ VP/GM Bill Stoeffhaas
said, “We took our time filling this
position because we wanted the
finest AC programmer in the coun-
try. Ken is a people person, a
leader, and a winner.

Capitol Sr. VP/Programming
Bill Thomas said, “Ken Barnett
stood out head and shoulders above
the rest as the best person to take
WM.JJ to new heights. We talked to
over 150 candidates for this job and
Ken was the clear winner.”

Barnett, who has also program-

S R AN e e
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Ken Barnett

med KVIL/Dallas and KYKY/St.
Louis, noted, “It is absolutely
wonderful to not only be going to
work for a company as good as
Capitol but for a station that’s al-
ready a winner. It'll be a great
challenge to improve on its suc-
cess.”

3 B

[ ]
Finley

KEBC/Okalhoma City Produc-
tion Director Joe Finley has been
named PD for the Country outlet,
replacing Charlie Marcus, who ex-
ited last month.

KEBC VP/GM Jane Bartsch,
who came aboard last month fol-
lowing the station’s recent sale
from Van Wagner toIndependence
Broadcasting, told R&R, “After an
extensive search to find a PD to fix
this ailing facility, it turned out that
the best candidate was in our own
backyard. Joe’s past experience in
programming and production, and
all-around radio experience and
knowledge of KEBC and the prob-
lems we face, make him the per-
fect choice.”

Finley, who will retain the 9am-
noon air shift, commented, “KEBC
used to be a powerhouse, and our
first goal will be to regain our
share of the market with good, bas-
ic programming aimed at Okla-
homa City.”

Kahn Becomes
GSM At KXXX

Rich Kahn, most recently GSM
at KMEL/San Francisco, has join-
ed new crosstown CHR rival
KXXX (X100) in the same capaci-

X100 VP/GM Jim Smith told
R&R, “I think I was fortunate to
find someone with as much knowl-
edge of the San Francisco con-
temporary market as Rich has.
There’s no doubt that he’ll be a
strong asset to our team.”

Kahn, a market veteran since
1984, previously held AE slots at
Chicago outlets WFYR and WAIT
& WLOO-FM. He remarked, “I'm
elated to be working for Emmis
Broadcasting. I feel a tremendous
electricity inside this station. I'm
surrounded by a lot of bright people
in all departments, and I couldn’t
be happier. The word on the streets
from the advertising clients is that
everyone’s listening to X100.”

Named KEBC PD

Finley joined KEBC two-and-a-
half years ago as Production Di-
rector/midday talent. He turned
KTFX/Tulsa Country in 1971, and
remained PD there until 1979. He
did air work in Houston from 1980-
82, working at KILT and KIKK
before returning to KTFX in pro-
gramming and production until '84.

In other KEBC news, noon-3pm
personality Jim West has been up-
ped to Asst. PD/MD, and Joe
Wambach joins from crosstown
KZBS as ND.

Harrington Now
KDAB’s PD

KDAB/Salt Lake City morning
man Jeff Harrington has been up-
ped to PD at the NAC outlet. He re-
places seven-year station vet Chris
Owens, who exits to join sister Albi-
mar outlet WKYS/Washington as
Production Manager. Harrington
will continue to do his morning air-
shift, and Owens will consult
KDAB.

KDAB GM Randy Mathis told
R&R, “Jeff has advanced fairly
rapidly since he’s been with us.
He’s literally done everything
we’ve asked him to do. I don’t fore-
see us changing direction. We think
the format is a winner in this mar-
ket. It may not be mass appeal — it
just needs a little more time.”

Harrington told R&R, “This is
very exciting because I'm inher-
iting a really good system. Thisis a
fun format to play with. I'll con-
tinue to program in the same vein
Chris started.”

Harrington joined KDAB two
years ago as a weekender, then
moved into the overnight, PM
drive, and morning slots. Previous-
ly he did evenings at crosstown
Country outlet KZAN.

In the summer ’88 Birch, KDAB
scored a 3 share (12+) to rank
12th; in the corresponding Arbi-
tron, the station’s 1.8 placed it in a
tie (with Talk KTKK) for 15th.

Vernon Nolte

INVENTED
CART MACHINE

WROK &
WZOK
Owner Nolte
Dies At 72

WROK & WZOK/Rockford, IL
Chairman/CEO Vernon Nolte died
December 27 of heart failure at age
72. He is survived by his son,
WROK & WZOK President/GM
John Nolte, his widow Lucille, and
daughter Jeanne Nolte Rust.

Nolte worked in radio and TV in
his native St. Louis; Zanesville,
Ohio; and Peoria, Illinois before
joining WIBC/Bloomington, IL. As
VP/GM there in the late ’50s he in-
vented the cart machine, a key
(and enduring) technological
breakthrough for radio, and later
formed Automatic Tape Control,
Inc. with his associates.

Nolte came to Rockford in 1963
when Bloomington Broadcasting
bought WROK Inc. from Rockford
Newspapers. The business was
later renamed Nolte Communica-
tions. AC WROK recently marked
its 65th anniversary, and CHR
WZOK its 40th.

John Nolte commented, ‘‘He still
had his hand in the (stations’) daily
operation. He loved his work.”

Crossley GSM At
WAOK & WVEE

WAOK & WVEE/Atlanta Asst.
GSM Ralph Crossley has been up-
ped to GSM at the Summit Broad-
casting Gospel/UC combo. He join-
ed WVEE in 1979 as an AE, and has
served in various sales manage-
ment posts for the combo since
1986.

WAOK & WVEE VP/GM C.B.
Rogers commented, “Ralph Cross-
ley has demonstrated his profes-
sionalism in all aspects of radio
sales. He has an excellent track
record and will do a wonderful
job.”

“I think the reason for my suc-
cess is that instead of selling radio
I’ve been marketing radio: fulfill-
ing the advertisers’ needs,” Cross-
ley told R&R. “I’'m going to em-
phasize a focus on the basics of
face-to-face client contact and ser-
vice. Once we’ve sold a client, I
want that relationship to go on for-
ever.”

Before joining WVEE Crossley
was an AE at WXYZ/Detroit, prior
to which he worked in the media
department of the Detroit office of
CampbellEwald Advertising.

WAAA-akaekicankadiohistorv.com

TOMPKINS PD

Shafer CFGM VP/GM

Q107/Toronto VP/GM Don
Shafer has been given VP/GM re-
sponsibilities for sister station
CFGM. He replaces Greg Slaight,
VP/GM/PD at the city’s sole Coun-
try outlet for the last 11 years, who
left to join his father’s company,
Standard Broadcasting. Joining
CFGM as PD is CKRY/Calgary
PD Tom Tompkins.

Westcom Radio Group Presi-
dent/CEO Ted Smith told R&R,
“When we bought CFGM and Q107
three years ago, they were run by
Gary and Greg Slaight, respective-
ly. We knew both of them would
eventually go into business with
their dad, and it has been my inten-
tion to integrate the two stations as

LONGTIME

AIR PERSONALITY

Brother John
Rydgren Dies

Brother John Rydgren

Longtime KRTH-AM & FM/Los
Angeles announcer Brother John
Rydgren died of a heart attack last
Monday (12/26) after doing an air-
shift on the AM. He was 56.

Rydgren began his radio career
in 1962 as Director/TV-Radio-
Films Department for the Ameri-
can Lutheran Church, of which he
was an ordained minister. While
there he developed “Silhouette,” a
Christian radio show for rock & roll
fans.

In 1968 he moved to New York
and became the main voice and
personality for the “Love’ format
ABC developed for its FM stations,
includingWABC-FM (nowWPLJ)/
New York, KABC-FM (now
KLOS)/Los Angeles, WLS-FM
(now WYTZ)/Chicago, and KQV-
FM (now Great American’s
WDVE)/Pittsburgh. He also made
appearances for these stations.

Rydgren moved to Los Angeles
in the early "70s and worked at the
market’s KRLA, KROQ (AM),
KOST, and KMET before joining
KRTH-FM in 1977. He suffered a
stroke on-air in 1982, and went on to
disprove doctors who said he would
not be able to speak again. He re-
turned to KRTH-FM in a produc-
tion capacity in 1985, and became
“The Voice Of Oldies AM 930” in
1985 when KHJ became KRTH
(AM). Still an active minister, he
aired a program on KRTH called
“Heaven Is In Your Mind.”

He is survived by his wife and
three children.

much as possible. When Gary left a
year ago, Don went in as VP/GM.
He’s done a great job with Q107,
and I'm sure he’ll do equally good
things with CFGM.”

Shafer joined Westcom in 1985 as
CFMI/New Westminster, BC PD,
He moved to Q107 as VP/GM/PD
in August 1987. Prior to his New
Year’'s Eve wedding and subse-
quent honeymoon, which rendered
him unavailable for comment, he
named Tompkins as PD.

Tompkins told R&R, ‘“CFGM us-
ed to be the biggest of all Canadian
Country stations. It was the leader
and a trendsetter, and there’s no
reason it can’t be again. The oppor-
tunity to do that is the ultimate
challenge of my radio career.”

Tompkins programmed Country
CKRY the past five years and
CJAX/Edmonton for a year prior
to that. Before getting into Coun-
try, he was the PD at AOR CJAY/
Calgary for six years and at CHR
CKXL/Calgary for seven years.

Berry Jumps
To WMFR &
WMAG As GSM

Walter Berry

Former Washington Bullets Di-
rector/Sales Walter Berry has
been named GSM of AC combo
WMFR & WMAG/Greensboro.
Berry, who replacesKim Pyle, will
lead a 12-member sales force.

WMFR & WMAG VP/GM Dick
Harlow commented, “We are de-
lighted to have someone with Wal-
ter’s background and experience
with us. We are positive that he will
be able to help move Magic 99.5
FM to the next plateau of success.”

Berry told R&R, “I've been in
the business 15 years. I feel very
lucky to be hooked up with Dick
Harlow and Voyager. Harlow is the
benchmark by which medium
market GMs are being judged, and
I’ve been very impressed with the
growth and professionalism of
Voyager since they formed almost
six years ago.”

Berry’s former GSM credits in-
clude WPLZ/Richmond, WOKJ &
WJIMI/Jackson, MS, and WAPI/
Birmingham.

WMAG ranked third 12+ (7.9) in
the summer ’88 Arbitron; in the
corresponding Birch it placed sixth
(6.1). WMFR finished with 2.7 in
Arbitron (tied for tenth) and a 2.3
(tie for ninth) in Birch.
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Radio

® HAROLD ROWE has been elevated
to Promotion Director at WSKX/Nor-
folk. Replacing him as ND is 13-year
market vet MARY AINSLEY.

® PERRY VAN HOUTON has been
named PD at KOGO/Ventura, CA. He
was formerly with KIEZ/Santa Paula,
CA.

Also, JACK CLARKE has been
named LSM after three years with the
station.

®BOB ZIMMERMAN, NSM at KOY-
AM & FM/Phoenix and KKLQ-AM &
FM/San Diego, has moved to San
Diego to concentrate solely on KKLQ
NSM responsibilities.

® CHIP WINSTEAD has been named
NSD for WDCG/Durham and sister
WDNC/Durham, joining from Advanc-
ed Media Services.

O LIANE WONG has shifted from
weekend air personality to ND/Public
Affairs Director at KXXX/San Francis-
co. She has also joined personality
DON BLEU in weekday mornings.

®ROGER STALLARD has joined
WFOX/Atlanta as LSM. He had been
NSM at WSTF/QOrlando.

® ANNE BACCO, formerly on the ac-
counting staff of Drake-Chenault/Al-
buquerque, has joined Keffco as Busi-
ness Manager for its seven Northern
California and Oregon radio stations.

® RICH KIRKLAND has been ap-
pointed to the newly-created position
of ND/morning news host at WJIB/
Boston. He had been Director/Opera-
tions at Metro Traffic Control.

Records

Charm Warren

Rich Kirkland

® CHARM WARREN has been named
Promotion Manager/Black Music at
Warner Bros. Records. He previously
served as Regional Promotion Manag-
er at Solar Records.

® JOHNNY MITCHELL has been pro-
moted to Manager/Sales & Promotion
at 16th Avenue Records after two
years with the label.

Concurrently, independent pro-
moter ED KEELY has been named
Manager/Southwest Regional Promo-
tion, while FRED STEWART, head of
the Music Coordinators, has been ap-
pointed Manager/Southeast Regional
Promotion.

Also, promotion secretary SHEILA
BROWN has been upped to Asst./
Promotion & Marketing, and parttimer
BART ALLMAND has been named to
the fulltime position of Promotion
Assistant.

Danny Wynn Fred Ehrlich

® HARVEY SHAPIRO has been ap-
pointed to the newly-created position
of VP at CBS Records Inc. He was fot-
merly Exec. VP at CBS Music Publish-
ing.

Also, CBS Records International
VP/MIS MARTY CULLEN has been
named VP/MIS at CBS Records, while
DANNY WYNN has been promoted to
Director/Business Affairs after five
years in the law department.

Concurrently, Director/College.Mar-
keting FRED EHRLICH has been nam-
ed Director/Special Projects, while AL
GALAVIZ has been named to the
newly-created position of Associate
Director/Graphic Arts Production &
Purchasing, West Coast. He previ-
ously held the Director/Graphic Arts &
Publications post at National Techni-
cal Schools in Los Angeles.

Sr. Financial Analyst ROBERT
ZELONY has been promoted to Man-
ager/Financial Reporting at CBS Rec-
ords Operations.

At the Columbia House division,
freelance publicist RONNI KANIG has
joined the label as Manager/New
Member Repertoire, and DEBERA
BALDUCCI has been upped to Man-
ager/Sales Promotion. Balducci joined
the division in 1986.

®RAY HOFFMAN has been named
radio broadcaster for Business Week.
He has been with the company since
1986.

® KAREN WAYGOOD has been nam-
ed Director/Radio Promotion at Digital
Music Products. She joined the label
in 1988 after managing radio promo-
tion at GRP Records.

CHANGES

Dan Harker has joined Christal
Radio as an AE in Dallas, while Eliza-
beth Ruthertord has joined as an AE
in Boston.

Sr. AE Jessica Smith has been
named Sr. Sales Rep at WZZU/Ra-
leigh.

Pat LaFevers has been named an
AE at WDCG/Durham.

Bob Michaels has joined Arbitron
Ratings as AE/Southwestern Radio
Station Sales, while Susan La Bar-
biera has been named AE/Eastern
Radio Station Sales.

® DANNY STRICK, former VP/A&R at
MCA Records, has been named VP/
GM at BMG Songs.

® TERRY STEVENS, a personality on
Satellite Music Network's Country
service, has joined Universal Records
as Midwest Regional Promotion Man-
ager.

® CAMILLE BONNELL has joined
Relativity Records as Product Manag-
er from Peaches Music & Video, while
ROB GORDON has taken on respon-
sibilities for West Coast Marketing. He
previously handled similar duties at
EMI.

Also, MARK OFFENBACH has
been named Director/National Sales
for Important Records, the in-house
national distributor for Relativity. He
had been NSM at Moss Music Group.

RON POORE has left WOXY/Cin-
cinnati to assume National Alternative
Radio Promotion duties at the label,
where CRAIG BURTON has been ap-
pointed to handle East Coast Retalil
Promotions. Burton formerly worked
in New York area retail chains.

Finally, HOWIE ABRAMS has been
promoted to Product Manager for Rel-
atlvity's Effect Records.

Michael Rowley Andy Factor

® MICHAEL ROWLEY, formerly Na-
tional Director/Promotion at DeMann
Entertainment, has joined Geffen Rec-
ords as Northwest Promotion Repre-
sentative.

‘@ ANDY FACTOR has been elevated
to A&R Representative/West Coast at
Virgin Records, from A&R Production
Manager.

Industry

® BARBARA JUDGE has been elevat-
ed to the newly-created position of
VP/Human Resources & Administra-
tion at Arbitron Ratings. She has been
Director/Human Resources since
1982.

®REG BONNEY, previously ad-
ministrator with Chappell/intersong,
has joined Mingles Music Limited as
Head of Copyright and Administration.

® BONNIE FEINGOLD has been ap-
pointed to the newly-created position
of Director/Advertising & Promotions
at Radio Express. She was most re-
cently President of Third Wave
Management.

® MAGGIE WILLIAMS, formerly Na-
tional Director/Public Relations at
Total Experience Records, has joined
Gemini Music as Director/Public Rela-
tions & Marketing.

— ! WWAALamericantadichistopns.com

Danny Strick Michae! Weiss

® MICHAEL WEISS has been pro-
moted to Regional Manager/New York
at Durpetti & Associates, while ERIC
PERRY has been upped to Regional
Manager/Philadelphia and CHRIS
TSITOURIS has been elevated to
Regional Manager/Atianta. Weiss and
Tsitouris had been Sales Managers in
their regional offices; Perry joined the
company upon the opening of the
Philadelphia office in 1986.

—Holly Skiar

PROS ON
THE LOOSE

Don Berns — PD CFNY/Toronto
(519) 927-3434

Bubba The Love Sponge — MD/
nights WGRD/Grand Rapids (219)
269-1924

Alan Dean — Air talent WBIG/
Greensboro-Winston-Salem (919)
993-6903

Dennis Elliot — PD WLZT/
Charleston, WV (304) 342-7311

Connie Green — Morning news an-
chor KOIL & KOMJ/Omaha (712)
322-5954

Pam Houston — Evenings WBIG/
Greensboro-Winston-Salem ({919)
993-5391

Robert Lindsey — PD KTHT/Fresno,
CA (209) 275-0340

Kevin O’Neal — PD/afternoons
WBIG/Greensboro-Winston-Salem (9
9) 378-0304

Dan Robbins — Air talent WBIG/
Greensboro-Winston-Salem (919)
552-1146

Kerry Wolfe — APD/MD WBIG/
Greensboro-Winston-Salem (919)
852-7186

Andy Zipfel — Quantum Music
Product Coordinator (201) 939-4657

' RsR TIMELINE

Pat Shaughnessy was a first-time
GM at KMENI/San Bernardino in
1971. He was named Executive
VP/GM for Drake-Chenault in
1973 and in '74 became VP/GM
for KIQQ/Los Angeles. He later
joined Shamrock Broadcasting’s
TM Productions. Five years ago
today, Shaughnessy and 15 em-
ployees bought TM from Sham-
rock. In Aprif 1988, he left TM to
found and serve as President/CEQ
of Marathon Communications.

Pat Shaughnessy

A

1 YEAR AGO TODAY

® Jerry Greenberg named Atco President

® Al Brady Law named KKBQ-AM & FM/Houston VP/GM

® WMJI/Cleveland promotes Phil Levine to GM, Rick Torcasso
to OM/PD, and Larry Gawthrop to GSM

® Gene Romano named WDVE/Pittsburgh PD

® Jim Dawson named R&R News Editor

@ #1 CHR: “Got My Mind Set On You" — George Harrison

(Dark Horse/WB)

® #1 AC: “Everywhere” — Fieetwood Mac (WB)
® #1 UC: “Love Overboard” — Gladys Knight & The Pips (MCA)
® #1 Country: “Goin’ Gone" — Kathy Mattea (Mercury/PolyGram})

(2 wks)

®#1 AOR Track: “Say You Will" — Foreigner (Atlantic) (4 wks)

® #1 AOR Album: “Inside Information” — Foreigner (Atlantic) (3 wks)
® #1 NAC: “Northern Nights” — Dan Siegel (Epic)

® #1 Contemporary Jazz: “Brasil’ — Manhattan Transfer (Atlantic)

5 YEARS AGO TODAY

® Doubleday Broadcasting names Dave Martin VP/Programming,
Alan Goodman Regional/VP for WAPP/New York and

WAVA/Washington

® John Gorman promoted to WMMS/Cleveland OM

©® Tom Baker named KGB & KPQP/San Diego GM

® #1 CHR: “Owner Of A Lonely Heart” — Yes (Atco)

®#1 AC: “l Guess That's Why They Call It The Blues” — Elton John

(Geffen)

@ #1 UC: “If Only You Knew" — Patti LaBelle (Philly int./CBS)
® #1 Country: “Slow Burn” — T.G. Sheppard (WB/Curb)

o #1 AOR Track: “That's Ali"" — Genesis (Atlantic)

® #1 AOR Album: “Genesis” — Genesis (Atlantic)

©® #1 Jazz: “Backstreet’ — David Sanborn (WB) (3 wks)

10 YEARS AGO TODAY

® Charles Goldmark named WRKO/Boston GM
® T.J. Donnelly named WHBQ/Memphls GM
® Rich Plombino named WKLS/Atlanta MD

® No muslc charts published
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NEW & ACTIVE
ONE OF THE “MOST ACTIVE”
KEGL 13-10 KLQ deb 23
WMMS deb 30 7104 26-21
95XIL 16-8 KQMQ 30-25
99 WAYS add  FM104 29-24
KISN 17-15 WPRR 22-18
WYVSR add 38 WWFX 29.24
K104 15-6 OK100 19-14
WERZ 29-21 KXYQ 26-25
WPST deb 36 WPFM 21-18
Q106 33-26 WHSL 22-17
WBCY 27-24  KYYY 40-34
Q98 26-13 WBNQ 38-33
WKSI deb 30 WAZY 28-23
WLAP 20-14 WSPT 19-14
WLRS 24-14 KTRS 23-19
WHHY deb 30 KZFN 38.33
WKDD 22-19 OKB95 21-18
KDWZ 29-24

é

€ 1088 Warner Bros. REcOrRDS InC.

STREET TALK

hen ST tipped you that David
Geffen was buying into Chrysalis
(10/14/88), label Prez Mike Bone

called the “fun-fone” to deny the transaction
(10/21). Ah, but recently it's come to pass
that Geffen has purchased 5.69% of the
Chrysalis stock and even more recently has
increased his ownership interest to 8.4% of
the company.

Chrysalis owner Chris Wright reportedly
sees the move as “unfriendly,” and has added
an additional 200,000 shares to his own
personal holdings. Could Chrysalis be.
contemplating a move to private ownership
once again? And is David Geffen the record
industry’s T. Boone Pickens?

Some New Year changes at RCA, as
National Promotion Director Mike Becce exits
after nearly 14 years with “Nipper.” Call him at
(201) 583-1584. His replacement is still
being sought. Also leaving RCA: West Coast
Regional rep Steve Leavitt, who joins Island
as Director West Coast Promotion.

Meanwhile, RCA is beefing up its West
Coast presence, as Randy Ostin has signed
on as Director/Pop Promotion, based in El Lay.
However, with AOR honcho Jim McKeon
relocating to the West Coast as VP/Promotion,
Nipper is still looking to hire a NY-based AOR
Director

S inbie w“»«kw%mwu SR
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Thmgs happened fast over the hohdays in
Atlanta. After 17 years as a CHR station, Z93
has become a Classic Hits station (see Page
1), prompting morning man Randy Miller to
reverse his earlier decision to stay, and
instead take the morning show he was offered
two weeks ago at KBEQ/Kansas City. Along
with him go sidekick Mary Glen Lassiter and
producer Rusty Humphries.

But now Atlanta has two gold-based FMs,
as WFOX jumped formatic boundaries from AC
to Gold just hours ahead of Z93. This has
prompted 94Q (WQXI-FM), which has been
straddling the CHR/AC fence, to toughen up
its sound by adding Guns N’ Roses, Karyn
White, Paula Abdul, and similar uptempo hits
to its current lineup and sharply trimming its
gold content. Look for PD Jan Jeffries to
plunge 94Q further into CHR, as it will soon
cut its nightly “Jazz Flavours” programming
back to a weekend-only feature.

With WMMS/Cleveland OM Kid Leo now
VP/Artist Development at Columbia (see Page
1), everyone expected PD Jeftf McCartney to
become OM. Instead, look for McCartney to
share those duties with VP/GM Chuck
Bortnick and Promotion Director Rich
Piombino. Also in the wake of Leo's
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Chrysalls To Go Pruvate"

has been promoted to Music Dnrector

But before leaving the Buzzard's Nest,
rumors are circulating that '"MMS Morning
zookeepers Jeff Kinzbach & Flash Ferenc
may soon be lured away to do a wakeup show
in the Big Apple for equally Big Dollars.
'Twould be a real double whammy, seeing as
how WMMS is still looking to fill Leo’s old
afternoon slot.

CFNY/[Toronto PD Don Berns resigned
this week. The longtime staffer had been at
odds with management over the modern rock
station’s increasing use of CHR hits. (Recent
adds include-Samantha Fox and Rick Astley.)
OM Jim Fonger says there are no immediate
plans to replace Berns, as Canadian consultant
Doug Pringle has been hired and other
staffers will add responsibilites.

Meanwhile, Berns — an American citizen
— seeks a new modern rock programming
challenge, and can be reached at (519)
927-3434.
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As we wring out the
old year, we note with
great sadness that ST's
most absorbant air
personality, WGRD
MD/night rocker Bubba
The Love Sponge, has
apparently sopped up all
the L-U-V that Grand
Rapids had to offer. If you
want somebody who can
really soak it to ya, baby,
squeeze in a call to the
Love Sponge hotline at
(219) 269-1924.

Bubba The
Love Sponge

Ch-ch-ch-changes at WAMO/Pittsburgh.
Morning cohost Michelle Jackson splits to
make way for Bobby Brown, who'll join Ty
Miller for wake-up service. Brown spent the
last year working with the Mid-Eastern Athletic
Conference in a journalistic capacity, but has a
strong morning track record at WJPC/Chicago
and KJLH/L.A. — not to mention WAMO,
where he did mornings 16 years ago.
Welcome home!

Now that Atco has named Craig Lambert
as VP/Promotion (see Page 3), look for him to
not only promote NY-based National Promotion
Director Bruce Tenenbaum, but also to bump
West Coaster Mark Gorlick into a national siot.

Continued on Page 33

The #1 Radio
Consultancy
in the World

ADVICE THAT WORKS!

984 Monument St.. Suite 105, Pacific Palisades.-CA 90272

(213) 459-8556
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KEEP
SOME
GREAT

COMPANY!

“YOU’RE NOT ALONE”

The New Single
Produced by Ron Nevison

Joining The Hot #1 Smash
“Look Away” And The Top Thrce
Hit "'l Don't Wanna Live Without
Your Love?” All Three From The
Platinum Album Chicago 19.
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CATCH A RISING STAR
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1 The “Reel Llfe” Story
| Continues...

% Part | —Boy Meets Girl. They
g write the #1 hits “How Will
+ | Know?” and “l Wanna
Dance With Somebody”’

Part Il —“Waiting For A Star
To Fall!” the first single from

. the r RCA debut album,
“Reel Life]’ 8414-1-R soars to
#1 AC and Top 5 CHR. That's
impressive, but wait until
you hear the follow-up
single...

Part Ill—"Bring Down The
Moon” is the next rising star
from “Reel Life!” The album
has already sold over 300,000
copies and there's much

mcre to come with the

release of the second single.

Part IV—This hit songwrit-

ing team are now major stars

in real life. As the story
continues to unfold, we're
determined to take these

stars to even greater heights.

AC AND CHR PROGRAMMERS: Make
sure you watch your “BRING DOWN

THE MOON” video enclosed in your

ISsue.

Produced by Arif Mardin e
Direct Management Group, Steven Jensen and Martin SRS
Kirkup. Los Angetes and London ¢

T

1|'1|_..|_i"¢‘:l'.:-"

T

i On RCA cassettes, compact discs and records

~afh Tmk(s)® Registered » Mar
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Continued from Page 30

Def Jam Records has filed a $20 million
lawsuit in NY Federal Court against Capitol
Records to prevent the Beastie Boys from
moving to the latter label. Def Jam is the
company that issued the Beastie Boys’ multi-
platinum “License To I’ LP and maintains the
group is preparing an album for Capitol. No
comment from either label.

Former WBCY/Charlotte PD Reggie
Blackwell is now the new Polydor Minneapolis
rep.

Veteran morning personality Pat Evans
(KSFOISF, KRTHIL.A.) has signed on for
wake-up service at WSHE/Miami.

Heard doing an overnight show on KHS-
FMIL.A. during the holidays was Banana Joe
Montione, auditioning for a weekend slot.
Montione is no stranger to the market, having
been the night rocker at KHJ before its switch
to Country.

Former Democratic Presidential candidate
Jesse Jackson returns to the airwaves (2/1),
when the twice-daily, 90-second “Jesse
Jackson Commentary”’ becomes available
through Syndicate It Productions.

‘:-
b
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Chase Untermeyer, head of personnel for
the George Bush transition team, is sending a
signal that FCC Chairman Dennis Patrick
should have no trouble staying in his current
J-O-B. The incoming administration has “no
problems” with Patrick, and he’s welcome to
stay on “for the foreseeable future.”

Arthur Field, former Capitol East Coast
Regional rep, has joined VP/Promotion Gordon
Anderson at Grudge Records in a similar
capacity.

Look for Country outlet WBOS/Boston to
spin the format wheel one more agin y’awl,
switching to AOR once Ackerly takes over
ownership from Sconnix. That makes three
Country stations in the Top 50 markets that've
exited the format in recent weeks, including
WBIG/Winston-Salem, which changed to

dance-oriented CHR (see Page 8); and WMC
(AM)/Memphis, which will go News/Talk at the
end of January.

KKQV-FM (QV103)/Wichita Falls, TX
garnered a snowstorm of national publicity
recently when it offered listeners a chance to
have 15 tons of artifical snow dumped on the
lucky winner’s front yard as part of the
station’s “White Christmas” contest. We’'d
show you the photos, but they look
suspiciously like outtakes from the TV
coverage of last week’s Bears-Eagles playoff
game.

Those of you who watched the New
Year’'s Eve countdown from Times Square
probably noticed WNSR/NY 's calls in clear
view when the traditional ball dropped. Seems
the AC outlet parlayed an investment of
$250,000 or so into millions of dollars’ worth
of publicity, as the station bought the space
below the ball and set up a five-story, 200’ x
50’ laser projection screen that blazed “WNSR
Welcomes 1989” into the wee, wee hours.

Country WKHX/Atlanta morning man
Shadow Stevens exits for nights and a new
format at sister CHR Z95 (WY T2)/Chicago,
where he'll now be known under the airname
of Steve Craig.

US AM broadcasters may be soon getting
a hot flash from way south of the border, as
the Venezuelan government has announced
plans to erect a one million-watt AM facility on
1240 kHz.

The “Voice Of Venezuela” will reach from
Canada to Argentina and will broadcast in
English, Spanish, French, and Papiamento (the
language of the Netherland Antilles) in an effort
to “further Venezuelan culture.” No launch
date set yet, but look for swift reaction from
the State Department.

Looks like WUBE/Cincinnati PD Mike
Chapman is about to move into Country
consulting.

Get-well wishes to Sleeping Bag Records
founder Juggy Gayles, who suffered a mild
stroke recently. The 75-year-young Gayles is
currently resting at home and looks to return
to work soon.

[ Z100 LISTENER LIGHTS LOCAL CONTROVERSY — KKRZ (Z100})/Portland, OR listener Jerry Van Zant had to fight
Gresham City Hall to do it, but pictured is his winning effort in the “Z100 In Christmas Lights” display contest. Van Zant
l constructed the 30’ x 25’ banner of lights and strung it across a local right-of-way, which made his entry illegal.
However, when Van Zant and several of his neighbors visited the local mayor’s office and persuaded Hizonner to
check out the scene of the sign, the politico solomonically declared it a “special events sign” and therefore not subject
to normal city sign codes, which allowed Van Zant to pocket the $1000 jackpot.
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B94 add
Q107 18-15
PWR99 35-21
B97 add
Q105 17-13
WMMS 26-23
WZPL 27-22
KXYQ 30-18
KPLZ deb 38
K104 21-11
WPST 33-23
WKRZ add 40
WBBQ deb 30
WAPE add
KKYK 28-22
WDJX deb 23
WLRS 18-12
WRVQ add
K92 deb 25
WPXR add

WGTZ add
WMEE add
FM104 27-11
KZZU 34-27
WPRR 37-29
103CIR 24-18
95XXX 29-23
KAKS 39-22
KQIZ add 40
WKSF add
B98 add
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WYKS add
KIXY 30-18
WHSL 20-13
Y94 deb 29
KPAT 38-28
WDBR 35-26
WIBW add
KYYA add
KTRS 28-15
KTMT 36-29
KZOZ 33-24
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NEW CALLS WZRR

WLTB Exchanges AC
For Classic Rock

Dick Broadcasting has filled a
longtime market hole in Birming-
ham by switching newly-acquired
AC WLTB to Classic Rock as
WZRR. KSD/St. Louis Production
Manager Lee Coury is the new PD.

WZRR GM Mike Hammond told
R&R, “The station had a four

share with the previous format,

Goree Gets
GSM Siot
At WKQX

Jeffery Goree has been upped
from LSM to GSM at Emmis’s
WKQX/Chicago.

Goree commented, “I'm ex-
tremely excited about being nam-
ed GSM and being a part of one of
the fastest-growing broadcast
groups in the country. I look for-
ward to leading the sales effort on
behalf of Q101.”

Goree joined WKQX as an AE in
1984, and was promoted to LSM the
following year.

Sims Debuts Slam Label

and we needed to do something to
get above that. In listening to the
market it was obvious there was a
hole here for a rock station, but we
went ahead and did extensive re-
search anyway to make sure we
were right on target.”

Birmingham has been without a
rock-formatted station since then-
WRKK switched to Country in 1982.
Ironically, the new WZRR occupies
the same frequency WRKK did
when it was AOR.

Hammond said Coury was rec-
ommended by WKRR/Greensboro
PD Bruce Wheeler, who serves as
corporate PD for the chain. Coury
handled production duties at KSD
since 1986. Prior to that he had
similar responsibilities at AOR
KBPI/Denver for four years. His
most recent programming experi-
ence was in 1980 at KEYN/Wichita,
KS.
“It was time for me to make a
move back into programming, and
this seemed like a real sure thing,”
Coury said. “There hasn’t been a
representative rock ’n’ roll station
in this market for six years.”

WLTB had a 3.1 in the fall '88
Birch. Its summer ’88 Arbitron
12+ score was 4.2.

o rrem IESUS
SEPERYIAR

Veteran recording exec Danny Sims has formed Slam Records, and the label's first
priority releases will be 150 previously unheard tracks by Bob Marley & The
Wailers recorded between 1967-72 and catalog material by Betty Wright. Shown
are the label's Ray Kennedy, Sims, VP Don MacMillan, and Chuck Fassert.

Foate

Continued from Page 3
some mistakes,” Lynett admitted.
“We’ve cut down on the number of
mistakes we’re making. The sta-
tion still has a healthy cume. This
is not the first time we've been
bruised in Milwaukee. If our com-
pany is guilty of nothing else we're
guilty of persistence.”

Foate has worked at WQFM for
six years, the last three as GSM.
She was frank about the station’s
recent problems. “We made some
bad decisions and reacted badly a
number of times,” Foate said.
“I’m aware of that. We have some
very good competitors and it’s go-
ing to be a tough battle. But we’ve
done a lot of research and longterm
planning, and we’re going to do
whatever’s necessary to be num-
ber one. Part of that is going back
to our roots of being the heritage
AOR station.”

Lambert

Continued from Page 3
that he was destined to fill. I'm
amazed that he hasn’t been a na-
tional promotion VP before now,
and I’'m absolutely delighted that
he’s working for us.”

“The opportunity to be a part of
the rebuilding of Atco gives me
great pleasure,” Lambert com-
mented. “Derek’s A&R and leader-
ship qualities are yet another ex-
ample of the strength Atco will give
to the Warner Communications
family.”

Before joining A&M Lambert
was President of his own New
Avenues Music for seven years,
prior to which he was Director/Na-
tional AOR at Arista. From 1977-79
he was Director/National AOR at
Capitol. He began his music in-
dustry career as a local promotion
rep for Warner Bros. in Detroit.

J.T. Signs With MCA

Former Kool & The Gang lead singer James “J.T.” Taylor has signed with MCA Records, which will release his debut solo
album In mid-'89. Pictured are (I-r) manager Tom Manning, MCA Records President Al Teller, J.T., MCA Music Entertainment
Group Chairman Irving Azoff, MCA Records Sr. VP Zach Horowitz, MCA Exec. VP/GM Richard Palmese, and MCA Sr. VP

Louil Silas Jr.

Epic Loves Will To Power’s Way

Epic artists Will To Power were congratulated on the success of their single “Baby | Love Your Way/Free Bird” by label execs
at Epic’s New York headquarters recently. Shown are (I-r) E/P/A VP Dan Beck, Will To Power’s Dr. J and Suzi Carr, E/P/A Sr.
VP/GM Dave Glew, Will To Power’s Bob Rosenberg, and E/P/A’s Dave Demers and John Doelp.

Osborne
Continued from Page 3

Osborne then moved to St. Louis,
working as PDyair talent at WIL,
later becoming Station Manager at
WIL-FM. He joined KMOX in 1968
as Operations Director. While at
KMOX, Osborne served asKMOX-
FM (now KLOU) Station Manager,
and assumed the KMOX PD job
five years ago. In addition to
holding down a daily airshift
{10am-noon), Osborne hosted “The
Trading Station,” a program in
which listeners call in to buy or sell
items.

Osborne is survived by his wife
Judith and four children. The fami-
ly has requested donations be
made to charity in lieu of flowers.

Dugan is a former CBS newsman
and parttime KMOX anchor. Ac-
cording to Hyland, “We are indeed
fortunate to have a man of Dave
Dugan’s capabilities join our
staff.”

Dugan told R&R, “KMOX is
very special. Bonding with the
community takes a long time to de-
velop, and we have it here. The sta-
tion sounds the best it’s ever sound-
ed. Mr. Hyland is the genius of the
business, and the people here are
top quality.”

WAAALa@eLicantadiohistans.com

Kohl

Continued from Page 3

work for two rare gentlemen of
radio, (Cox Exec. VP/Radio) Nick
Trigony and (KFI VP/GM)
Howard Neal.”

Neal commented, “Ken has been
a vital asset to KFT since his ar-
rival. We will miss his program-
ming skills and knowledge of radio
and we wish him well. I am pleased
that he will be available as an on-
call resource person.”

Kohl joined KFI as Program
Manager in 1987 after six years as
PD at KOMO/Seattle. He was ele-
vated to Station Manager at KFI
after ten months of service. Kohl
was instrumental in shifting the
station from a Full-Service AC to
Talk. As a result, KFI became a di-
rect competitor for perennial mar-
ket powerhouse KABC.

Kohl would not disclose specific
stations or markets his group is
considering for purchase.

Asst. PD Chuck Tyler is acting
as interim Station Manager. Neal
told R&R that a replacement for
Kohl would be announced by
week’s end.

In the fall 88 Birch, KFI jumped
to a 1.6 (12+); in the summer ’88
Arbitron, the station posted a 1.4.

=

Tree
Continued from Page 3

Killen said. “Nashville will be the
headquarters for all CBS publish-
ing. Tree will continue like nothing
ever happened.”

Hilley will continue to manage
Tree’s operation with the new title
Sr. VP/COO. She joined Tree in
1974, and was made Exec. VP in
1976.

Tree International was begun as
a parttime business in 1951 by then-
Grand Ole Opry manager Jack
Stapp and WSM/Nashville radio
executive Lou Cowan. In 1953,
Opry bass player Killen was hired
to audition songs and sing demos.
He became President in 1975 and
sole owner when Stapp died in 1980.

Tree has 22 employees and 40 ex-
clusive songwriters. Part of the
deal is that the staff and song-
writers will be retained, guar-
anteed for five years. Tree’s build-
ing at 8 Music Square West is also
part of the deal, and Killen says he
plans to double its size in the next
year.

Tree’s gospel company, Mea-
dowgreen Music, is not part of the
present transaction, though it is ex-
pected to be acquired by CBS at a
later date.
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KEITH RICHARDS

“MY ROCK AND ROLL LIFE"

nlike any interview of Keith Richards’

legendary career — that’s what's in store on
the next edition of Timothy White's Rock Stars,
airing the week of January 23. It's Keith-style
candor at its unforgettable best. Taped with
host Timothy White in a special New York City
session, Keith Richards reveals the “stories
behind the stories” regarding his recent trium-
phant “Talk Is Cheap” solo album and tour.
“I'm a Sagittarius,” Keith recounts, “half-man,
half-horse, with aicense to do it in the street!”
And he tells the hilarious inside saga of how he
and drummer/co-producer Steve Jordan used
outlandish street smarts and “creative subter-
fuge” to reunite Keith with Rolling Stones alumni
like Mick Taylor and Bobby Keyes for the no-frills
genius of “Talk Is Cheap”. In this NATIONAL
RADIO EXCLUSIVE, you'll be treated to alternate
mixes of such songs as “Make No Mistake” as
well as other amazing Richards recording rarities!

In addition, you'll hear Keith delve back into the

Stones’ earliest days at the Crawdaddy Club, their

wild 60's socializing with Bo Diddley, Little
Richard, Muddy Waters and the Ronettes and
“the Georgia day the Stones were busted for

* bathing topless!" Keith also discloses his guitar
%, and songwriting secrets, recalls his 1966 project

conducting a symphony orchestra and tells

the real tales behind such Stones classics as
“It's All Over Now", “Satisfaction”, “Honky-Tonk
Women”, “Happy”, “Bitch”, “Before They Make
Me Run” and “Sleep Tonight”.

Plus Keith reveals his boyhood idolization of Roy
Rogers.. .His experiences as a choirboy in West-
minster Abbey...And the rowdy misadventures
that got him bounced (as leader of the Beaver
Patrol) from the Boy Scouts! All in all, the Keith
Richards edition of Timothy White’s Rock Stars is
90 minutes no rock and roll fan will ever forget.

For complete details, contact your Westwood One
representative in Los Angeles at (213) 204-5000,
in Canada at (416) 597-8529, FAX (213) 204-4375
or Telex 4996015 WWONE.

IN/AS
\/AY

wwweamericanradiohistonvs.com ——

WESTWOOD ONE RADIO NETWORKS
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FCC Ban

Continued from Page 1

legality of an around-the-clock ban,
in light of previous indecency deci-
sions by the appeals court and the
US Supreme Court.

“Both of these rulings suggest
that the courts would not uphold an
outright ban on the broadcast of in-
decent speech,” Dennis wrote. “In
the face of those decisions, I have
grave misgivings about the consti-
tutionality of the appropriations
language. Our mandate from Con-
gress, however, is unambiguous,
and therefore I must support the
action taken in this order.”

Stradford

Continued from Page 1

promote at this time. He deserves
the shot, because he’s really dis-
tinguished himself in St. Louis.
He’s one of the great up-and-
coming Black programmers.”

A four-year KMJM vet, Strad-
ford previously was MD/Asst. PD
at WDRQ/Detroit.

Commenting on the duties she’ll
hold at KKDA-FM, with a title yet
to be decided upon, Avery told
R&R, “I'll be overlooking the
departments and how they’re run,
and make sure the station is in line
for the new competition in the
market. I'll oversee programming,
research, music — everything but
sales.”

Also yet to be determined is how
Avery will interact with the
station’s existing programming/
operations structure, which pres-
ently includes OM Chuck Smith,
who declined to comment to R&R;
VP/Programming Michael Spears,
who referred inquiries to Smith;
and MD Jimmy Smith.

Brooks

Continued from Page 3

of these stations. In his place at Hot
95.9 we’ve promoted Zak, who has
a lot of CHR experience under his
belt. He’s ready to apply his knowl-
edge, and I believe that will move
us firmly into the CHR arena in the
Baltimore market.”

Brooks remarked, “With both
stations essentially doing new for-
mats, I am basically dealing with
the overall day-to-day activities
while Barry Smith and (GSM) Jim
Knowles concentrate their efforts
in sales. In the short time Zak was
here as my assistant he not only
showed me his knowledge of the
format but demonstrated great
leadership oskills. I think he’s go-
ing to help us to reach our goals.”

Szabo, whose background in-
cludes MD/Asst. PD duties at
WXLK/Roanoke, VA, told R&R,
“Throughout my career I’ve been
the assistant or the MD; this is my
first chance to become PD. We've
made a lot of recent progress, but
we're looking to make 1989 the year
that Hot 95.9 burns the ‘B’ (cross-
town CHR WBSB [B104]). While it
is a great radio station, it has been
this market’s only choice. We feel
the audience wants an alternative
or maybe even a new number
one.”

Szabo indicated a new MD would
be named in the near future.

In his first public appearance since he was shot outside his Los Angeles home, MCA artist Larry Cariton played a benefit at
L.A.’s Universal Amphitheater last month that raised $60,000 for the newly-formed “Helping Innocent People” (HIP), an
organization cofounded by Carfton and manager Charlie Lico to help victims of violent crime. Also appearing were Joni Mitch-
ell, Michael McDonald, Juice Newton, Stanley Jordan, comedian Byron Allen, Michael Franks, former Ambrosia leader David
Pack, Christopher cross, and MCA artist Lyle Lovett. Pictured backstage are (I-r) Lovett, MCA Nashville President Bruce Hin-
ton, VP/Jazz Ricky Schultz, Pioneer Electronics’ Mike Fiddler, Carlton, Lico, MCA Records President Al Teller, MCA’s Jim

LaFrance, MCA/Nashville Exec. Tony Brown, Jeff Jones, and MCA VP Liz Heller.

The Escape Club, promoting their single “Shake For The Sheik,” performed two shows at New York's Bottom Line recently. Pos-
ing en masse are (I-r) Atlantic Sr. VP/Promotion & Marketing Vince Faraci, VP/National Album Promotion Danny Buch, VP/Artist
Relations & Media Development Perry Cooper, group member Johnnie Christo, Atlantic VP/Product Development & Promotion
Judy Libow, the Escape Club’s John Hilliday and Milan Zekavica, Atlantic VP/National Promotion Andrea Ganis, VP/Sales Nick
Maria, the band’s Trevor Steel, two unidentified onlookers, Atlantic Sr. VP/GM Mark Schulman, another face in the crowd, and

Escape Club Sheiks It Up

Atlantic VP/National Promotion Lou Sicurezza.

wwaaLamericanradinohictory caom
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Shaw Gives In Flight Service

:+ i
Polydor artist Marlena Shaw, whose new album is “Love Is In Flight,” gave a showcase performance at Los Angeles’s Vine St.
club. Gathered backstage are (I-r) Shaw, Polydor/Wing's Maurice Watkins, singer Miki Howard, songwriter Sammy McKinney,
Polydor/Wing VP/R&B Promotion Ron Ellison, singer Ethel Frye, PolyGram’s Tony Prendatt, PolyGram Jazz VP Richard Seidel,
and songwiriter/producer Loris Holland.

Leo
Continued from Page 1

“At first Leo will stay in the
building to acclimate himself to
our procedures, but he eventually
will take on special projects and go
on the road with our new artists to
reinforce their presence at radio
and at retail. Leo’s integrity and
reputation will make an enormous
impression. This is truly a trend-
setting move for us.”

Sherwood noted, ‘“Leo’s passion
for music and the fact that he deep-
ly cares about careers is evident to
anyone in contemporary music
who has travelled through Cleve-
land in the past 15 years. He will
bring a new dimension to the total
career evolution of Columbia ar-
tists.”

Leo’s career at WMMS began in
1973. He was promoted to MD in
1977 and later became OM. He told
R&R, “When I used to think about
what I wanted to do after WMMS,
this is exactly what I wanted to do.
Tommy let me basically design
this job. I've been doing this in
radio, and I now have a chance to
help the growth of the lifeblood of
our industry, new artists, from the
record side of things.

“The development of new art-
ists’ careers is a very high priority
for us here at Columbia,” con-
tinued Leo. “Because of my long-
term relationships with so many
established artists and their man-
agers, I will be dealing as a liaison
in the further development of their
careers as well. I feel very for-
tunate; it’s not often that someone
gets to work for two championship
teams in one lifetime.”

Atlanta

Continued from Page 1

A PD has not been named at the
station. Z93 has been without a PD
since Bob Case joined KZZP/Phoe-
nix in October.

WFOX: Fulfilling
Audience’s Image

WFOX PD Dennis Winslow told
R&R, “We did a Top 300 countdown
Sunday and Monday (1/1 and 1/2),
and when we hit number one, we
just announced that we were going
to continue playing all oldies all the
time. We felt all along that the sta-
tion was being perceived by the
audience as the oldies station. As
the market fragments and more
and more people dip into ‘this and
that,” we felt taking the station into
the direction the audience had
come to expect from us anyway
was the natural evolution for us.

“The presentation is a little more
up,” he added. ““I hope to add more
fun as time goes on. We're deliv-
ering a pure product, so we don’t
have to play the ‘more music’ war.
We’re just having a good time.”

WFOX has dumped all current
music, as well as songs from the
’80s and late *70s.

While there are no on-air
changes as part of the format
change, Mark Gullett from
WRFX/Charlotte has been added
as Promotion Director. According
to Winslow, ‘“This is the first time
we’ve had an in-house Promotions
Director. He’s extremely sharp —
one of the best in the business.”
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The Feast And

Famine Fallacy

We live in desperate times. Stations hold vic-
tory parties when their numbers go up three-
tenths of a point. But they take on a funereal air
if the book is either flat or down a few tenths of a
point. We simply must temper our reactions to

any one individual book.

In most markets, these
books come out four times a
year. The numbers are sus-
ceptible to error, yet some-
how the buying community
looks upon them as if they
were cast in bronze and
didn’t have the word “‘esti-
mate”’ clearly fixed to each
data presentation.

We’ve all seen the distur-
bing scenario in which a
station drops 7.1-5.1, fires
the program director, and
hires a new PD who be-
comes the recipient of a 7.3
book. Why was the first PD
let go? Because we meas-
ure our broadcast lives
from one book to the next —
and we often allow out-
siders to force us to do so.

We rarely consider that
all rating survey numbers
can ‘‘bounce” because they
are dependent, to a large
extent, on the unaided re-
call abilities of those who
participate in the survey
process. Numbers can fluc-
tuate dramatically from
any given book to another,
even if they tend to be rea-

‘“‘We measure our
broadcast lives from
one book to the next —
and often allow
outsiders to force us to
do so.”’

T

sonably steady over the
long haul. However, it’s the
book-to-book (or month-to-
month) mentality we must
address.

Read Between
The Lines

What can cause your sta-
tion’s numbers to decline?
Factor out seasonal differ-

Rob Balon

ences, fluctations that re-
sult from dramatic changes
in the marketplace, or pro-
gramming events unique to
certain times of year, and
there remain several very
simple reasons:

* People have made a
conscious decision to stop
listening to your radio sta-
tion.

« A disproportionate
amount of your listeners did
not get a diary, received
one but did not return it, or
refused to be interviewed
by telephone and did not re-
port their listening.

* Your listeners did get a
diary or were interviewed
and listened to your station
(among others), but were
unable to recall the amount
of listening they did — or
your station’s call letters —
with any degree of ac-
curacy.

People stop and start lis-
tening to radio stations vir-
tually every day and every
hour. Let’s suppose your
station, WBBE, stops twice
in each final quarter-hour
to accommodate its 50-min-
utes-of-music-per-hour ap-
proach. Not being fools,

By Rob Balon

listeners soon become
aware of this and avoid
WBBE during the quarter-
hour, or at least find them-
selves punching out the sta-
tion more often during that
time period. That’s known
as temporal (time-based)
stopping and starting.

As a rule, it’s normal. It
doesn’t necessarily trans-
late into disaster or cele-
bration for any particular
radio station. People who
actually stop listening to
your facility permanently

P T e S

‘“‘Numbers can
fluctuate dramatically
from any given book to
another, even if they
tend to be reasonably
steady over the long
haul.”
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cause station disaster. Gen-
erally, conscious move-
ment away from a station
occurs when a listener
thinks you’ve done some-
thing just awful and is
aware of the fact that you
no longer sound the way he
wants you to sound. That
could be the literal transla-
tion of what happened to the
station which fell 7.1-5.1.

What went wrong? Did
the station actually lose
28% of its listeners over a
three-month period? Where
did they go? Will they ever
come back? Chances are,
short of an absolute pro-
gramming disaster, it’s
possible but highly unlikely
that 28% of the listeners
would just flat-out stop lis-
tening over a three-month
period.

Guarding Against
Wobbles

It’s important to keep in
mind that Arbitron’s diary
distribution/return rate is
inconsistent from book to
book. What this means for

wannL americanradiohistorv. com

With A Gr‘ain Of Salt

Don’t party — or panic — because of a
dramatic ratings fluctuation. instead, consider

the following:

@ Survey resulfs depend on unaided recall

abilities

® The diary distribution/return rate is

inconsistent

® Survey sample may not be representative

® Diarykeepers are potential ‘‘lost cumers”’

® No two listeners are alike in diarykeeping

ability

the broadcaster is that sub-
stantial differences can ex-
ist from book to book be-
tween return rate and
placement, on a county-by-
county basis. It’s entirely
possible that the 7.1-5.1 drop
could have occurred
because the station’s key
zip codes were not suffi-
ciently sampled to build a
framework for that radio
station. Some possible sol-
utions to this problem are
larger sample sizes and
one-to-a-household diary
distribution.

Another reason why the
numbers may have drop-
ped is that even if the
diaries were equally and
evenly distributed, they
may have fallen into the
hands of listeners without
top-of-the-mind awareness
of the radio station — the
dreaded ‘lost cumers”
discussed in earlier col-
umns. And no two listeners
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‘‘Every ‘lost cumer’ you
can convert during the
year will be one more
hedge against the
wobbles of the ratings
process.’’

are alike in their ability to
keep a diary.

The best way to guard
against wobbles is to be as
consistent as you possibly
can. Don’t load your promo-
tional armaments into one
book; maintain visibility
throughout the year. Try to

e

““It’s also importart to
get everyone at your
station to share the
four-book mindset
(sales staff included).”’

R T

make your station sound
consistently good from day
to day and endeavor to re-
mind your listener at every
possible juncture when and
how often he listened. Ev-
ery “lost cumer” you can
convert during the year will
be one more hedge against
the wobbles of the ratings
process.

Make sure the agencies
that buy your station know
how to use the four-book av-
erage key on the computer.
It’s critical. And it’s also
important to get everyone
at your station to share the
four-book mindset- (sales
staff included). This helps
defeat the feast or famine
fallacy that occurs each
time a book is released. At
the end of the year, if your
four-book average is up,
then you have cause for cel-
ebration — and that’s the
time to party.

Dr. Rob Balon is President of the
Benchmark Company, an Austin-
based research firm which also of-
fers a half-day station seminar call-
ed "“The Rules Of The Radio
Ratings Game.” For more informa-
tion, call (512) 327-701C.
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FALL '88 BIRCH RESULTS
Dallas- Washington Houston-
Su ‘88 Fall '88
Ft. Worth WPGC-FM (CHR) 85 9.0 Galveston
WWDC-FM (AOR) 6.7 7.4 ’
Su'88  Fal'88 WMZQ-AM & FM Su'8g  Fal 68
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