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SENATE TO PUT RADIO
UNDER THE MICROSCOPE

The Senate Commerce
Committee plans to review a
number of issues involving
broadcasters, from Fairness to
quick turnovers, with an eye to
whether stations are meeting their
public trust responsibilities.

Page 6
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EXPOSE YOURSELF FOR FREE

Radio stations looking for free exposure
can learn how to exploit other media
from KSHE/St. Louis's carefully-worked
out, methodical tips. Make sure your
next promotion doesn’t wither away
from lack of a spotiight. Page 52

COUNTRY EXPLORES
POTENTIAL GROWTH

R&R's annual Country Radio

Special tackles the format's burning

issues from both radio and record

perspectives.

® Radio programmers strategize
expanding thelr audiences

@ Labels look for a bigger share of
the music market

@ The industry's only Country
radio-only readers’ poll picks the
top artists

® Country Radio “Semh:ar New
Faces acts are profiled

® The format's ratings results are
highlighted in our exclusive
scoreboard format.

Eeyns Page 59

YES/NO RADIO RATES
THE RECORDS

Extending the “Make It Or Break It”
concept to its ultimate frontier, KZZP/
Phoenix's “Yes/No Radio” records yea-
or-nay votes on every song played, with
more than 70,000 calls logged in a
week. And it's spreading to other
stations . . .

Page 25
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R&R: LIKE A POSTER

This issue of R&R is really the straight
scoop — instead of the usual fold, your
copy was mailed flat this week. Why? To
protect your exclusive detachable foldout
Madonna poster wrapped around the
paper. Heralding the “Like A Prayer”
single with a truly-patchouli aroma, it’s a
heaven-scent visual treat.

Newsstand Price $5.00

Meltdown Irks Fellow

At The Sound Of The

Cat Stevens’s public support
of the Ayatollah Khomeini’s
death decree against ‘“The Sa-
tanic Verses” author Salman
Rushdie has inspired several
radio stations to purge all rec-
ords by the former A&M star,
now known by his Islamic name
Yusef Islam, from their l-
braries. Los Angeles outlets
KOST and KLSX, along with

KFOG Covers The Golden Gate

When KFOG/San Francisco staged a “Show Us Your KFOG* contest, the San Francisco Bay Express
27 sailing flest finagled some fancy precision sailing, lining up a KFOG banner 30 feet tall and 300 feet
wide. The display is shown as the fleet sailed under the Golden Gate Bridge.

Photo: Third Eye Photography

Atkins
WWSW'’s
New GM

Veteran programmer/man-
ager Ted Atkins has been nam-
ed GM at WWSW/Pittsburgh,
effective immediately. He suc-
ceeds Diane Sutter, who was
transferred to sister Shamrock
property WTVQ-TV/Lexington
in a similar capacity.

Last year Atkins sold his in-
terests in several California ra-
dio stations (including KROY/
Sacramento) to return to Pitts-
burgh and pursue ownership of
a local station. “In the 11th hour
of negotiations, but with no
guarantee of finalizing the deal,
I decided to accept the GM posi-
tion at 3WS,” he said. “A
leadership role at Pittsburgh’s
premier station, the challenge
of continued station growth, the
opportunity to work with a

ATKINS/See Page 22

Starr VP/GM At WMAQ

Group W Radio has named
KDKA/Pittsburgh VP/GM
Rick Starr to the same post at
all-News WMAQ/Chicago fol-
lowing the surprise resignation
Tuesday (2/28) of 14-year com-
pany vet David Peariman.

Starr told R&R, “This is one
of the best-sounding all-News
radio stations I've ever heard.
We have a very big struggle, be-
cause WBBM is also a great-
sounding radio station and
they’ve been doing the format
for 20 years. The mission here is
just to continue executing the
format as well as we're doing it,
and to market it to the con-
sumer.”

Starr, who assumes the Chi-
cago post immediately, said he
expects Group W to name his
successor at KDKA within the
week. He started his broadcast
management career in 1972 at
WCAS/Boston, then joined
KDKA in 1977. He returned to
Boston in 1979 as PD of WBZ/
Boston, and bounced back to
Pittsburgh in 1983 as a result of
his promotion to VP/GM of
KDKA.

Pearlman told R&R he decid-
ed to leave to pursue other ca-
reer opportunities after being
informed last week that he
would not be named President
of Group W Radio, a position re-
cently opened by the promotion
of Dick Harris to Chairman. He
has no immediate employment

:rw.c

Rick Starr

plans, but will explore offers of
chief executive positions with
other companies and may con-
sider forming a group to pur-
chase radio stations.

“Because of the energy level
that I bring to my job, I didn’t
feel I could do two things at
once,” Pearlman said. “In the
long run, I had to devote my-full
effort to my longterm goals.”

STARR/See Page 22
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‘Satanic’ Panic Spurs
Rushdie Radio Ruckus

Cat Stevens Records Pulled; Leykis’s

KF! Host; Giveaways

Guillotine
WCXR /Washington, WXTZ/In-
dianapolis, and WEBE /Bridge-
port, all pulled Stevemns’s rec-
ords in the past week.

The moves capped & furor-
filled week in which the *‘Satan-
ic Verses” controversy domin-
ated talk show phonelines (see
Page 12), a Norfolk air person-
ality placed a bounty on the
head of the Ayatollah (R&R
2/24), and stations plannad pub-
lic readings’ of the embattled
book.

KFI/Los Angeles PM drive
talk host Tom Leykis took the
record-banners a step further
by acting on a listener’s sugges-
tion to have a mass burning of
Stevens records, tapes, and
songbooks. KFI Program Man-
ager George Oliva told R&R,

RUSHDIE/See Page 22
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Hadges

Now PMG
President

#

Tomm§ Hadges

In a restructuring move, the
Pollack Media Group has upped
Sr. Programming Adviser Tom-
my Hadges to President of the
Los Angeles-based consultancy.
Founder Jeff Pollack has as-
sumed the position of Chair-
mar/CEO.

In making the announcement,
Pollack cited Hadges’s key role
in the company’s growth.
“Tommy has proven to be an
invaluable part of our expan-
sion,” Pollack said. ‘‘His new ti-
tle reflects his importance to
the company.”

HADGES/See Page 22
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2|mmerman VP/GM

At WWJ & WJOI

Archer Station Manager

As it prepares to take over
Detroit combo WWJ & WJOI,
CBS has named WBBM/Chica-
g0 GSM Rod Zimmerman
VP/GM of the Motor City sta-
tions. Current GM Joe Archer
has been named Station Man-

ager.

Country Radio Special

R _wwweamericanradiohistorv . com

“Over the past four years,
Rod has made a significant con-
tribution to the success of
WBBM,”’ noted CBS Radio Di-
vison President Nancy Wid-
mann. “This experience posi-
tions him well for the respon-

ZIMMERMAN/See Page 22
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Duranduran

THE NEW SMASH SINGLE AND VIDEO.

Taken from the album BIG THING - Also featured on the Original Motion Picture Soundtrack Tl 1LASUNRISE

Produced by Duran Duran, Jonathan Elias and Daniel Abraham + Management: Peter Rudge
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Barrett Promoted To
WJR Programmer

Three-year WJR/Detroit Asst.
PD Jimmy Barrett has been pro-
moted to PD at the Full-Service
AC. He succeeds Gary Berkowitz,
who left to become VP/Program-
ming for crosstown CHR WCZY
(R&R, 2/3).

Barrett commented, “This is like
the cherry on top of the ice cream
sundae of life. I was born and rais-
ed in the Greater Detroit area and
have a real feel for the great tradi-
tion WJR has. Ten years ago if
someone told me I'd be in this posi-
tion, I would have told them they
were absolutely crazy.

“TI don’t expect to make any

massive changes,” Barrett added.
“Gary and I worked very closely
over the past three years. We have
to attract more listeners to the AM
band and this station in particular.
We'll continue to promote WJR and
make younger people aware of the
station’s benefits. It will be a dif-
ficult but stimulating task.”

Prior to joining WJR, Barrett
spent five years as PD at Full-
Service ACWAAM/Ann Arbor and
worked for seven years at Country
WDEE/Detroit.

WJR finished first 12+ in the fall
Arbitron (9.0) and second in the
corresponding Birch (8.2).

R

Urbach Upped To WNCX
President/GM Post

Dave Urbach has been upped
from GSM to President/GM at
WERE & WNCX/Cleveland. He re-
places Steve Joos, who has exited
the Metroplex-Robinson combo.

Exec. VP/Group Manager Steve
Godofsky told R&R, “I became
aware of Dave’s abilities when he
was GM of WPEG/Charlotte and
did an excellent job under some
tough circumstances. He has ex-
cellent national sales experience as
well as great people skills. Best of
all, he’s an ex-Clevelander — he

O’Neal PD
At WMIL

PR Y

Kevin O’Neal

Former WBIG/Greensboro PD
Kevin O’Neal has been named PD
of WMIL/Milwaukee. He succeeds
Kipper McGee, who left for the
KRNQ/Des Moines GM position
last month.

WOKY & WMIL VP/GM Brian
Ongaro told R&R, “Kevin has a
tremendous track record. With his
experience, enthusiasm, and deter-
mination to win, we see big things
happening in Milwaukee for
WMIL.”

O’Neal, who was in place Febru-
ary 27, said, “(Sundance owner)
Mike Jorgenson and Brian have
built a great staff and station. My
job is to build on that success. I had
the chance to stay with Beasley
Broadcasting in another position,
but WMIL is too great an opportun-
ity to pass up.”

O’Neal had been with Beasley
four-and-a-half years, two-and-a-
half as PD at WRNS/Coastal North
Carolina and two as WBIG PD. He
presided over both properties’
changes to Country. WBIG became

O'NEAL/See Page 22

started at WERE about 15 years
ago. It’'s a real local-boy-makes-
good story.”

Urbach spent a year in Charlotte
before moving to Cleveland last
October.

Moody OM/
PD At KSOL

Following the sudden resignation
of longtime KSOL/San Francisco
PD Marvin Robinson, eight-year
OM Bernie Moody will become
OM/PD at the Urban station.

“The loss of Marvin is a major
one,” noted Moody. “He was a ma-
jor player here for a long time and
his departure is a great loss. The
staff now has to regroup and
march on.”

Moody said Robinson is expected
to retire from radio and is con-
sidering job offers. KSOL parent

MOODY/See Page 22

Mayers

Programs

WHDH

Ten-year WHDH/Boston veteran. ., . ..
Al Mayers has been named Pro-+ .- ¢

gram Manger at the Sconnix
Broadcasting station. He replaces
Ed Lennon, who departed the sta-
tion, and will report to VP/GM
Dave Recher.

“When I looked at all the candi-
dates, it was apparent Al was the
logical choice for this position,”
stated Recher. “No one is more
knowledgeable and has more ex-
perience in the programming of
WHDH.”

Mayers was most recently Asst.
Program Manager. He has also
served as producer and production
supervisor for the station, which
recently converted to N/T after a
long history as a Full-Service AC
outlet.

Said Mayers, “It’s a great feel-
ing to reach this position in my
hometown, where I grew up with
WHDH radio.”

WHDH reached a 5.2 in the fall
’88 Arbitron, good for a fifth place
tie in Boston. It earned a 4.5 in the
Birch, tying for eighth place.

3

Charlie West

West Opens
Consultancy

Former KLOS/Los Angeles PD
Charlie West has formed West
Communications, an L.A.-based
consultancy. West’s initial client
roster includes KMOD/Tulsa,
KPEZ/Austin, and the Global Sa-
tellite Network.

West described the venture as a
“full-service consultancy with an
emphasis on finding and directing
morning shows and promotions. I'll
also be assisting many stations
with in-house research, including
callout music and perceptual
data.”

He added, “One of my strengths
is that I’ve worked in both a small
and large market and have an
overall feel for the inherent differ-
ences between the two. I view radio
as warfare with millions of dollars
at stake, afid I’ll be concentrating
on givirig ‘clients thHe winning
edge ”

West ]omed KLOS two years ago
after ten years at KMOD, the last
five as PD. His track record in
finding morning talent:was estab-
lished when he successfully paired
KMOD’s night jock with a Safeway
pharmacist (Brent & Phil). He also
discovered current KLLOS morning
stars Mark & Brian doing CHR at
WAPI/Birmingham.

Osborne EMI
AOR Director

Norm Osborne

EMI has upped Norm Osborne to
National Director/AOR Promotion
following John Hey’s move last
week to MCA as VP/Album Pro-
motion.

EMI VP/Promotion Jack Satter
commented, “Norm’s exceptional
understanding of the industry and
his considerable experience in the
field make him the obvious choice
for this position. We look forward
to Norm’s continued contribution
to the label.”

A 20-year music industry vet, Os-
borne most recently was EMI’s
San Francisco Regional Promotion
Manager, a post he held for six
years. He previously worked in
promotion at Elektra and ABC
Records.

wanwny americanradiohistorv.com
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TOP TALK TOPIC: RUSHDIE
‘VERSES’ AYATOLLAH

The prophet motive dominated Talk radio’s
phonelines this month, as all sides of the
Salman Rushdie/ Ayatollah Khomeini
“Satanic Verses’ controversy, from death
threats to Cat Stevens bans (see story Page
1) were hot-under-the-caller issues. Full Talk
Topic Top Ten in Management.
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DROPS ROCK FORMAT

KNX-FM Becomes
Gold KODJ

After a fivemonth experimefit
with Contemporary Adult Rock,
CBS-FM's KNX-FM/f.0s Angeles
has annotnced a switeH to KODJ
(Oidies 93) and a format flip to
Gold, As R&R went to press the
thange had nvt taken place, but
speculation was it would happen
this week (3/2). KOD.J becormes the
market's fourth Gold outlet, com-
petifig against KRTH.AM & FM
atid KRLA (AM): PD Kurt Kelly
Wwill remain in place,

KNX-FM VP/GM Chirile S#ia-
phig told R&R, “We beliéve based
on where the L.A; market {3 head-
irg in the next couple of inonths
that the CBS version of Oldies is the
tost viable format available, and
tve thitik 1t hias eiormous ecotomie
potential, In very shiort order we
believe the market will fecognize
orlly one Gold station, Oldles 93, as
the new leadet "

Kelly was also optimistie abuoiit
the station's new direction but gave
tio details ort the presentatiotl, “it's

Banta
Becomes
WGR GM

Fifteen-year Community Pacific
Broadcasting President/CO0O
Carles Banta lifis been appointed
GM at WGR-AM & FM/Buffalo
Rich Broadcasting President
bavid Rich had been performing
GM duties at the combo. Banta be-
gins his new assignment April 1

Rich told R&R, "“Charlie Ras
great experierice in radio broad-
casting, and I am very enthustastic
about bringing this quality broad-
easter back to Buffalo. He will
have two main responsibilities:
he'll be totadly in charge of the day:
to-day tife of both stations, and will
direct future acquisitions. It's our
plan to have a sizable, quality
broadcast cormipany.”

Regarding both statiohs, Rich
told R&R, I knbw we'll win the
AM battle, but it'8 a constant zig
and zag. The launch of 97 Rock is
now docuriented as the most sucs
cessful for a new format i1 Buffalf
radio history "

In the fall Arbitron, AOR WGR-
FM (fortmerly AC WRLT) ranked
seventh 124 (6.0} and Full-Servite
AC WGR finished 12th (3.0), In
Blreli, WGR-FM jumped from a 1.2
in the Sutrtmer to a 9, placing third
overall; WGR tied for 11th (3.7).

premature to talk about the differ-
ences between Us, KRTH, and
KRLA, but ofice we're on the air
the difference will become véry fip
parerit. We're putting together a
teally exciting team and pian td
market it aggmsﬁiveb‘—, and te
have a tremendous level of support
from CBS-FM."

The new lineup iricludes former
KRTH morning rhan Dean Goss
coming aboard for wakeup service,
Janine Wolf 9am1pin Andy Gellef
18pi; Rich Fields 59pm, Jay
Rose 9pm-1am, abd Gary Reld
1-5am,

Frank Directs
Elektra CHR
Promotion

Filektra Records has hitmedTisa
Frank Director/National UHR
Promotion, She will feport to Sr
VI Proinotion Brad Hunt,

"Lisa has been with Flektra for
six years now, and she has proven
Herself to be a trerrerdos asset to
the label, working from the Pub-
lielty Departmerit to her curcent
position," sald Hunt, ‘‘Her ahilitr
to garnmef airplay is unpara]leled. )

Frank joined the label in 1983 as
an assistant to the VP/Publicity &
Artist Developmient. In *85 she was
promoted to Manager/Artist De-
velopment, then a year later to
Assoc. Director/National AC Pro-
motion & Artist Development. In
1987 shg was promoted to Promo-
tion/Marketing Manager, East
Coast

WWKB Flips To
Biz News/Talk

Price Communicationd' WWKB/
Buftalo has dropped Its satellite-
delivered Oldies format it falm- of
busineds news, which it will begin
delivering Monday (3/6). The sta
tion will continue airing talk pro-
granitning in the evenitigs.

‘‘'We will be delivering evefy:
thing from financial news and
stock market analysis to insurance
and marketing tips for the small
businessperson,” noted VP/GM
Jirit Meltzer.

fri addition to its local staff; the
station will take feeds fromn the
Bitsiness Radio Network and ABC,
Its talk programming will continue
to come from NBC TalkNet:

Murray Moves To WOSR & WBMD
As VP/General Manager

Two-year WHDH & WBOS/Bos-
ton GSM Brad Murray has been
transferred to Sconnix Baltimore
cimbo WQSR & WBMD as VP/
GM. He succeeds Carl Brédner
Wwhio has left the stations

Sconnix Genetal Partner Randy
Odeneal foted, *Brad has done a
tremeitdous Job managing the
sales team it Boston, We're very
donfident tliat Brad will siiccessful-
ly lead the staff in Baltimore,”

According to Murray, '"I'he torre

pany has managed my career well,
giving me a great opportunity to
advande, I'i1y very eager to get to
work in Balfimore — we Have a ot
to do. 1t's a fabulous opportinity "

Prior to joining WHDH severt
years ago as an AF, Murray wi8
GM at WATD/Marshfield, MA,
and WSCP/Syracuse,

Oldies WQSR ranked eighth 12+
in the fall Arbitron (3.7) ahd Birch
(3.4): WBMD {Religion) fatled to
teglster a 1 share i eithier $weep

NEWS

e . e e

Powers,
Partners Buy
Chameleon

Independeht label CHameleon
Music Group ((MG) has changed
hands from Richard Foos and Bob
Marin to company Presideit Ste-
phen Powers and partners Chuck
Plotkin and Dan Pritzker:

14 the past 18 months, Chame-
feon fRs growt tremendously,”
Baifl Powers, “We released 35 new
albums and relssued over 70 titles
from odut deep catalog, and we
reached a point where a sighificaht
increase In promotion and
tarketing output was necessary to
keep up with our product flow and
artist developrent plans. ‘That
meant that an infision of new
capital was heeded; which
ultimately led fo this deal.”

Powers has been with the tabel
sirce September 1987, Plotkin will
serve as ah A&R constiftant and
rot-exclusive staff producer. Heé
fas numerous credits, Including
work with Bob Dylan, Bette Mid-
ler, and Hatry Chapin, and he has
co-prodliced several Bruce Spring-
steen albuins,

CMG will contirnie to be handled
by the Capitol distribution atm
CEMA,

Pugh GSM At
WLZR Combo

Great American has upped
WivVQ/Columbus AE Dave Pugh
to GSM at WLZR-AM & FM/Mils
wankee: He replaces Tom Schurr,
who was récently named VP/GM
of KROY /Sacramentos

WLZR GM Dave Krowl told
R&R, “When we lost Tom I wanted
to hak8 siure I found sormebody
who was not only a very good man-
agerial cardidate hut also an ex-
cellentt salespetson, Dave filled
hoth of tHose yualifications. He's
one of the brighter young guys in
our orfantzation, dnd will be a
great additlon in Milwaukee

Morgan To
Program KZHT
KKFR/Phoenix Asst. PD/MD
Jw, Morgan has been named PD at
Modern Dance/CHR KZHT/Sall
Lake City: He replacesBrad Storie,

who will jolh the stabion’s sales
department:

KZHT GM Terry Schmidi told
R&R; "“We've been talking about
this transition for several months
and this move Into sales will help
flither Brad's career; He will be-
come a GM bf huy a station ohe
day

j.J, toines highly recommiend
ed hecause of his background,
knowledge of the iiflisic we play.
and his prior éxperience ifl the
tharket at K.IQN/()‘zdvm"

Morgati, who will arrive next
week, will also do afternoons at
KZHT. He told R&R, "I'ni really
lookihg forward to finally gdetting
the charice to prograin. The oppot-
tinity to tvin at a leadirg-edge fa-
ity like this s a great otle, My
first order of business is to find a
great night personality to round out
the staff.’
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TARGETS URBAN, HISPANIC MARKETS

Sheridan, Starstream
Form SPM Networ

Program suppliers Sheridat
Broadeasting Network and Star-
Btreain Communicativhs have
Jjointly formed theSPM Radio Net-
work, which will produce and dis-
tributé radio features targeted at
the Urban and Hispanle markets:

“This joint venture marks a piv-
tal point in radio’s ability to ad-
dress the fideds of the growing Ut
ban markets and puts Sheridan on
the cutting edge of the future of net-
wotk and syndicated radis,” sald
Sheridan President Jay Williams,

SPM will create exciting pro-
trintions designed to bulld audience
and consunier sampling specifical-
ly for advettisers and radio sta
tions. 'That's h6w we built Star
streatn afid we'fe excltéd to bring
our special bradd of radio to the
Urban and Hispanic audience,”
noted Starstreaim President Gaty
Firth.

Progranis iiow being offered by
SPM Include the miusic features
Super Mix Dance Party,” "“Exltos
Callefites,” and tHe Spanish-lan
guage fiews prograni “Adelante.”

Starstream President Gary Firth
and Sheridan President Jay
Willlams conimlemorate the start
up of the SPM Radio Networh:

I'he Hotiston-based; publicly
Held Starstream syndicates pro-
gramming and promotion pack
ages to radio, Based in Pittsburgh,
privately-held Sheridan beams
news and entertaitdiment program-
thihg to fnostly Urban stations.
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FAIRMONT

Communications Corporation

1988

Achievement Awards
v OO |

ELIZABETH M. YODER
General Sales Manager

WLAC-AM/FM
JIM HARPER

Program Director

WNIC-FM
JOHN D. GEDDIE

- News D1rector

ont Achlevement Award Pemplents

fcw/u 5, €L horn_

Frank D. Osborn, Chairman/CEO John P. Hayes, Jr., President/ COO

KKOB AM/FM  WMTG-AM/WNIC-FM WLAC AM/FM K101-FM KVAN-AM/KMJK-FM*
Albuquerque, NM Detroit, M1 Nashville, TN  San Francisco, CA Portland, OR

*Subject to F.C.C. approval
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PAT CLAWSON

Broadcasters Wary Of New FCC
AM Interference ldeas

A package of new FCC proposals aimed at giving AM
broadcasters the freedom to make deals among them-
selves to reduce interference is generating a cautious re-
sponse from the broadcast community, which wonders
where the proposals might lead and whether stations will

make use of them.

Under proposals made public
last Wednesday (2/22), AM broad-
casters would be allowed to nego-
tiate a deal with an interfering sta-
tion in which the interfering station
would agree to reduce power or
otherwise reduce the size of its pro-
tected contour. AM broadcasters
would also be permitted to buy an
interfering station and take it dark,
so long as elimination of the in-
terfering station did not put its
community of license below a *‘ser-
vice floor”” for minimum broadcast
service. In order to make sure such
sales resulted in lasting in-
terference reduction, the FCC
would not protect the radiation and
protection rights of stations that go
dark as the result of interference
reduction sales.

Cutting The Clutter

“These two proposals could
gradually lead to a less cluttered
AM dial,” said FCC Commissioner
Patricia Diaz Dennis. ‘Listeners
could benefit from the emergence
of more high-powered AM stations

that have the facilities to cover an
entire market and the resources to
compete effectively.”

But NAB General Counsel Jeff
Baumann said the industry group
is worried about the precedent the
proposals might set. “To the extent
that the Commission’s proposal ad-
vances the buying and selling of
spectrum between AM stations, we
again express our concerns as to
the wisdom and legality of this pro-
posal,” he commented.

Andrew Schwartzman, a public
interest communications lawyer,
was more direct in his criticism of
the proposal. “I think it’s a spec-
trum auction,” said Schwartzman.
“I think it stinks. It’s contrary to
the Communications Act, it’s bad
policy, and the FCC will never
have the nerve to go through with
it.”

While it will be some time before
the FCC makes a final decision on
the proposals, WADO/New York
has already moved to buy an in-
terfering station with an eye
toward closing it down. Radio
WADO, Inc. has agreed to pay

"We weare fold by the FCC that
the imerdference is from Defense
Department radar,” sakd WINZIMI-
ami Cheef Engineer Rick Edwards.
“There's some guestion as o
whether it's ground or airborne
radar. There is a suspicion hers that
it might be from AWACs [Arborne
Warning And Control} planes .’

FCC Feedd Operations Bureau
Chief Richard Smith said he could
not revesl the axaet source of the
interference other than fo say it is
caused by a "pece of military
aquipment in need of adjustment.

“F car't tell vou exactly what the
equpment 12" said Smith, "But if |
could, you would be bored ™

Smith did  confirm  piblished
reports that the FOU believes the
interference 5 oeiginating near ha
Opalocka Airport, narthwest of Mi-
ami Because Opalocka s a cargo
airport and the site of a large Coast
Guard faclity, there has been spec-
ulation that the radar system is In-
volved in the government effort to
snare drug smugglers.

Miami AM Victimized By
Secret Military Radar

A Miami station that has recently experienced periods
of bizarre interference is the victim of a hush-hush military
radar system operating near the city, according to the FCC.

All-Mews WINZ, locafed fve miles
from Opalocka, has experenced
the worst of the interference, which
creates a steady clicking noise that
le most notceable when the slation
i= faking SatCom 17 satelite feeds
from CBS and the Financial News
MNetwark. The interference issano- |
ficeabde that WINZ has been airing
an apology and explanafion to ks-
teners, WOAMMIam] and WNWS/!
South Miami have exparenced
low levels of the same interference.

“It's vary annoying to listeners,”
said WINZ PD Marc Kuhno *#
sounds ke that chcking noise you
hear when somsone's phone has
call waiting.”

The intermittent interfarence first
appeared in October. After an FCC
engineerng team visted in Miami in
January the problem disappeared,
anly to rerppear a short time later
Last Friday (2/24) Smith said he
thought the problem had finally
baen rasoivad. However, WINZ ex-
perienced another bout of clicking
on Monday {2/27)

$375,000 for WGLI/Babylon in
order eliminate interference to
WADOQO’s signal in Western Long
Island. However, while WADOQ is
free to turn in WGLI’s license when
the sale is completed, under cur-
rent FCC policy there is no
guarantee another similarly con-
toured station won’t pop up on the
same frequency in a year.

Despite WADQ’s action, radio
brokers said they don’t foresee
widespread interference sales if
the new policies are implemented.

“From a broker’s point of view
this policy is a non-event,” said
Chapman Associates President Bill
Cate. “There are maybe a few
dozen cases out there where a
viable AM is interfered with to the
point that it would make economic
sense to buy the interfering
station.”

R R R A ———

Station Buyouts

& report on the Committes’s leg-
islative intentions released Tussday
(2/28) indicates that radic broad-
casters are about o run info pro-
longed heavy wealher on Gapltod
Hill. It says new Faimess Doctrine
legislation will be considered “early
in this Congress,” and-the commit-
tee plans hearings on the financial
struchure of broadeasting. Senators
say - they ara worried that station
owners are taking on so much debt
that programimeng & suffaring.

“In fact, the amaunt of news and
information  programming on radio
has already decreased, and thers
appears o be a similar trend devel-
oping In  television,” the report
says. “While most broadcast koen-
sees contnue to take their public
Interest responsibilies  serously,
there ara some who consider the [
cense 1o be just another commodity

Storm Warning From Senate
Commerce Committee
Plans Hearings On Broadcast Rules,

Calling some of the effects of broadcast deregulation
"troubling,” the Senate Commerce Committee is promising
a wide-ranging review during the 101st Congress of issues
J involving both broadcasters' legal rights and pocketbooks.

fo ba fraded for guick profit. The
Committee continues fo  believe
that the pubic trust responsibilites
of broadeast censees are impor-
tant."”

The Committee says it plans &
“major exploraton” of broadcast
ownership issues, with an ave to-
ward writing into faw policies that
assist minorities  and  women,
Crosz-ownership and  attribution
rules. will come under the micro-
scope, along with fhe significance
of foreign ownership of brosdeast
and cable properties,

The panel also plans to examine
campalgn adverlising costs and re-
visit charges thal broadcasters are
not treating political candidates “on
a fair and aqual basis when they at-
tempt o purchase advertising
fime."

B S e A R SR A VS
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WBUZ Owner

Charges FCC

Bias In Renewal Denial

WBUZ/Fredonia, NY owner Henry Serafin, who faces
the prospect of becoming the first FCC licensee in eight
years to be denied a license renewal, said this week that
the FCC has treated him unfairly and has decided to
“make an example’’ of him because he is too small to fight

the agency.

Last week the FCC commis-
sioners voted unanimously not to
renew WBUZ’s license on the
grounds Serafin has discriminated
against minorities, conducted a
fraudulent contest, and repeated-
ly misled the Commission. Serafin
denies the charges against him and
said the FCC has singled him out
for harsh treatment while allowing
the alleged wrongdoing of large
broadcasters, such asRKO Gener-
al, to go unpunished.

“Look at RKO — it’s up to its
neck in trouble and the FCC is let-
ting it sell its stations” said Sera-
fin. “But here’s a little 250-watt sta-
tion in a small college town with an
owner who’s about to retire, so the
FCC decides to use me to show
everybody it’s doing its job.”

FCC officials dismissed the no-

tion that RKO, which an FCC ad-
ministrative law judge found to be
unfit as a licensee, has been let off
easy. The FCC stripped RKO of its
WNAC-TV/Beston license and has
allowed the company to sell its re-
maining radio and television only
on the condition that RKO receive
no more than 75% of the stations’
value.

Serafin’s problems began in 1981,
when three Fredonia area citizens
groups petitioned the FCC to block
WBUZ's license renewal. The
groups charged, among other
things, that Serafin had discrim-
inated against minorities in hiring,
used the station to editorialize
against a public housing project
that would have affected his per-
sonal real estate holdings, and con-
ducted contests in which the prizes
were never awarded.

NEWS BRIEFS

Pierson, Ball & Dowd

Law Firm Merges

The venerable Washington commun-
ications law firm of Pierson, Ball &
Dowd has merged with Pittsburgh's
Reed Smith Shaw & McClay. Pierson,
Ball, which specialized in communica-
tions, health care, and tax and labor
issues, has become a full-service of-
fice of Reed Smith.

wvwearmericanradiohistorv.com

Deregulation of the broadcast indus-
try may have put merger pressure on
Pierson, Ball by eliminating the need for
many services once performed by
communications lawyers. According to
a 1988 Legal Times survey, the firm's
gross revenues of $19.3 million rep-
resented a scant 4.8% increase over
1986.

According to testimony given
during the renewal hearings, Sera-
fin once refused to consider Linda
Johnson for a secretarial job be-
cause she was black. After sending
Johnson away, the F'CC found, Ser-
afin called the CETA federal jobs
program that referred her and
said, “Don’t you have any white
girls to send me?”’ Johnson, Sera-
fin told his CETA contact, ‘“‘would
make charcoal look white.”

The FCC also found that Serafin
had kept a $200 stereo receiver that
was to have been the grand prize in
a 1983 contest. In addition, the
agency ruled that Serafin purpose-
ly misled the FCC during an in-
quiry into the legitimacy of
WBUZ’'s community problems/
programs list.

Serafin, who denies all the FCC’s
allegations, said prejudice on the
part of the judge who heard the
case made it impossible to refute
the charges.

“The judge was out to get us and
that was that,” said Serafin. ‘‘Any-
time someone testified in my favor,
the judge dismissed him as a friend
of mine who was just saying what I
wanted him to say.”

Serafin said he “has no choice”
but to appeal the Commission’s
denial ruling to the courts in hopes
of winning a vindication that would
free him to sell the station. The
renewal proceeding, Serafin said,
has already cost him close to
$100,000. He estimates WBUZ's
worth at between $175,000 and
$200,000.

“T just want to sell and retire,”
said Serafin. “I shouldn’t have to
fight this kind of battle.”
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Say Cheese To Win!

Send Your Listeners
on a Picnic!

T e e s BT s AR C

Free Promotion!

Make your listeners feel like a $1,000,000,
courtesy of Kraft Velveeta Slices. You'll give them a
custom picnic basket, free groceries and a chance
for a Grand Prize weekend get-away and catered
gourmet picnic. It's all part of the Millionaire Game --
and your listeners can win!

Call

Available exclusively May 15-June 15 ; PR SRR

in these markets:

Atlanta Cleveland Miami

Baltimore Denver New York

Boston Detroit Philadelphia

Buffalo Indianapolis  St. Louis "/ :
Charlotte Kansas City San Diego

Chicago Los.Angeles San Francisco MARKETING
Cincinnati ~ Memphis Tampa 213 ¢ 553 « 4330

MAAAAL amaricanradinhictornv.com
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TRANSACTIONS

Patrick Becomes PA Media
Legend For $3.3 Million

WBY O/Boyertown, PA

PRICE: $3.3 million

TERMS: $1.75 million cash. Ten-year
promissory note for $750,000 at ten
percent interest, payable interest-only
for first 18 months. Seven-year non-
compete agreement for $800,000.
BUYER: Legend Communications of
Pennsylvania L.P., headed by general
partner Legend Communications
Corp. The general partner is owned by
James Wallace Jr., Lawrence Patrick,
Stuart Carwile, and John Quale.
Patrick is Chairman of Sterling Com-
munications Corp., which owns
wWJDX & WMSHJackson, MS and
WSSL-AM & FMIGreenville, SC. Steri-
ing also has -interests in WIBR/Baton
Rouge and WKJN/Hammond, LA.
Limited partners include Washington
communications attorney Richard
Wiley and Gilmore Broadcasting
President Fred Fielding.

SELLER: Boyertown Broadcasting,
owned by David Hendricks

FREQUENCY: 107.5 MHz
POWER: 30 kw at 611 feet
FORMAT: Religion

WT XN/Lafayette

PRICE: $143,600 (approximate)
TERMS: $5000 cash down payment.
Additional $95,000 cash due at clos-
ing. Buyer agrees to pay seller ten per-
cent of station operating profits for two
years beginning 7/1/89, not to exceed
$40,000. Buyer agrees to lease from
seller a mobile home housing the sta-
tion's studios and land containing its
transmitter site for $3600 over five
years, payable in monthly instaliments
of $300 each.

BUYER: Glen Ward of Auburn, AL.
SELLER: Eagle Broadcasting Co.
Inc., owned by Ira Thomas Caswell.
FREQUENCY: 910 kHz

POWER: 1 kw daytimer

FORMAT: Country

COMMENT: This station was sold for
$149,000 in March 1985.

KATO & KXKQ/Safford

PRICE: $75,000 for 50%

TERMS: Stock transaction. Cash down
payment of $15,000. Five-year prom-
issory note for $60,000 at nine per-
cent interest. Payments to be made
monthly at rate of $500 per month,
with final balloon payment due in five
years; two $5000 payments due in six
months and one year. Sellers to be re-
lieved of liability for outstanding bank
loan.

BUYER: Harry McMurray, who cur-
rently owns 50% of the combo.
SELLER: Patrick and Marjorie Mc-
Quade are selling their collective 50%
interest in P&M Broadcasting Inc.

FREQUENCY: 1230 kHz; 94.1 MHz
POWER: 1 kw daytimer; 100 kw at
minus 320 feet

FORMAT: AC

COMMENT: The AM was sold in Aug-
ust 1986 for $500,000.

BLAGKBURN & GOMPANY

TRANSACTIONS AT A GLANCE

Deals So Far In 1989:
$308,973,253

Total Stations Traded This Year: 158

_ This Week’s Action: $6,8989,235
Total Stations Traded This Week: 28

Deal Of The Week:
® WBYO/Boyertown, PA $3.3 million

: -mwuuwm, AL $143.800
" @KATO & KXKQ/Safford, AZ $75,000 for 50%
WKKGZ & KKDD{Brush, CO §70.000

SWGLIBabylon, NY 5375 000

SWOCNMiami, FL $55,000 plus debt releasa for 49%
SWGNPiAlbany, GA (FM CP) No cash consideration
SWCLACamilla, GA $113,575
SWHNE/Comming, GA $225 000

eKLNGICaunch Bluifs, IA 5250 000
SWLLK/Somarsel, KY (FM.CP) $43.6800

SWSME & WCDQ/Sanfaord, ME $185,000 for 30%
SK5TQAlexandria, MN 300,000

oKTCE & KMALMalden, MO $150,000
SKUUB-AM & FM/Bozaman, MT $155,000
SKSWNIMcCook, NE 542 000

SKADS/EK Clty, OK $70.000
SKYTTICoos Bay, OR %97.813
SWKBEPatton, PA $400 000

sKERV & KRVLIKemville, TX $737,500
SKRECIBrian Head, UT $131 147 for 47.5%
iKhTHCaapw, WY No cash consideration

andBrush-Margan Broadcasting Inc.,
have agreed to pay the Petlits
$70,000 to settle outstanding promis-

WE BROKER BROADCASTING'S BEST

Case Study: Noble Broadcast Group

Since 1986, Noble Broadcast Group has grown from a single AM/FM combo
in San Diego to one of the most respected groups in the radio business. Today,
with stations in ten major markets, Noble is a case study on succeeding in radio.

When John Lynch wanted to expand his company, he and Norm Feuer chose
Blackburn & Company. They have come back again, and again, and again for
properties all over the country. Blackburn & Company is pleased to have played a
part in Noble’s growth. We introduced Noble to and assisted them in the purchase
of seven of their stations in two years totalling over $150,000,000.

NOBLE BROADGAST GROUP

XETRA AM/FM SANDIEGO,CA  3/78

WGBB/WBAB-FM  BABYLON, NY 7186 $12,975,000
WSSH-FM BOSTON, MA 8/86 $19.500.000
WAVZ/WKCI-FM NEWHAVEN.CT 986 $30.500.000
WSSH-AM BOSTON.MA ~ 3/87 $ 3.700,000
KBEQ-FM KANSAS CITY, MO 7/87 $ 9,250,000
KBCO AM/FM BOULDER, CO 8/87 $27250,000
KIXUKMGI-FM SEATTLE, WA 5/88 $15.900.000
WMHE-FM TOLEDO, OH 5/88 $19.000,000
Ky ST. LOUIS, MO 5/88 $78,500,000

HOUSTON, TX

BLACKBURN 6®MPANV

I N C O R P O R A T L
Media Brokers & Appraisers Since 1947

WE BROKER BROADGASTING'S BEST

BEVERLY HILLS

WASHINGTON ¢ NEWYORK ¢ ATLANTA ¢ CHICAGO

WihAkeadRekiealraeteRistory-com

KKGZ & KKDD/Brush

PRICE: $70,000

TERMS: $50,000 cash and one-year
promissory note for $20,000.
BUYER: Claud Pettit and Margaret
Pettit of Arvado, CO.

SELLER: Randall Jacobson, receiver
for G-Z Broadcasting Co.
FREQUENCY: 1010 kHz; 107.1 MHz
POWER: 5 kw daytimer; 3 kw at 91
feet

FORMAT: Stations are dark
COMMENT: This transfer setties a
foreclosure suit brought by the Pettits
against G-Z Broadcasting. Two prior
owners of the combo, Russel! Hilliard

sory notes.

WOCN/Miami
PRICE: $55,000 plus debt release
TERMS: Stock transaction for cash.
Buyers agree to relieve seller of liability
for unspecified amount of debt.
BUYER: Esther Hernandez, Sebas-
tian Vega, andPablo Vega.
SELLER: Maria Perez-Roura is selling
49% of Union Radio Inc.
FREQUENCY: 1450 kHz
POWER: 1 kw daytimer
FORMAT: Spanish

Continued on Page 11

-
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Ted Hepburn. President
(407) 863-8995

N

APPRAISALS

An annual appraisal of your station’s
true fair market value will be of
value in your continuing relationship with
your bank or lending institution.

Let us help you keep your true
value current. Call...

I0ED THEPBUIRN
CONMIZANY

325 Garden Rd.. Palm Beach. Florida 33480

=

1D T

i

Todd Hepburn, Vice-President
PO Box 42401, Cincinnati, Ohio 45242

(513) 791-8730
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AVENUE D

(From “Rooltops”)

The hot new single by

ETTA JAMES

featuring

DAVID A. STEWART

Produced by David A. Stewart

Watch for the New Visions Motion Picture
Opening March 17 in over 1100 theatres nationwide.

“"Rooftops” is the first film from Taylor Hackford’s New Visions Pictures, whose five number one singles
from films (“Up Where We Belong” from "An Officer And A Gentleman,’ “Say You, Say Me"” and
“Separate Lives” from “White Nights” and the title songs from “Against All Odds” and “La Bamba")
have set the standard for motion picture soundtracks. Plan to add another one to the collection.

‘vnlw visions
PICTURES

Etta lames appeats courtesy of Island Records. Ine. David A. Stewatt appears courtesy of RCA Records Ltd. 91989 Capitol Records, Inc.
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20.8 Share 12+

“It’s the highest jump of any daypart I've ever seen in my six years of
programming the station. Open House Party is the hottest show on
the Gulf Coast for the entire weekend!”

ppst BOOR

Leslie Fram, PD — WABB-FM/Mobile

17.8 Share 12+!

“Hearing it on my own station blew me away. Instant street talk. It's
the best thing on the FM dial in the State of Connecticut. Any major
market PD who doesn’t grab it will regret it!”

Stef Rybak, PD — KC-101/New Haven

WELCOME ABOARD KRBE-FM Houston, KQKS-FM Denver,
POWER 99 Atlanta, POWER 105 Pittsburgh, POWER 108 Cleveland.

NOT ANOTHER COUNTDOWN OR
ONE-DEMO DISCO SHOW

Open House Party is the live Saturday and Sunday
CHR all-request party show delivered live by satellite.
There’s never been anything like it before.

We're the best of what great CHR is all about; multi-
demo all hit music, great talent and production, and
a live excitement and bigness that makes you the
national CHR Superstation in your market!

It's great entertainment that “cuts through”. Host
John Garabedian along with Lisa Lipps do great
phones. Fun contests, and hot guests build those
quarter hours. Superstars like Samantha Fox, Paula
Abdul, Jay Leno, Guns N’ Roses, Bobby Brown, and
even Robin Leach.

TOP-RATED ON WXKS-FM

After a year, Open House Party continues to
dominate in Boston with the second highest AQH
share 18+ of any daypart on top rated WXKS-FM!

“It’s the biggest show in CHR today, and the only
long form syndication we carry. Live excitement
and big sounding weekend party fun is what it
consistantly delivers my station,” says PD Sunny
Joe White.

FIRST 6 MONTHS — 33 CHRS PARTY

It's a CHR masterpiece. Unlike trendy dance shows,
the music doesn't lock you into a potentially unhip
“disco sucks” positioning.

Through our toll-free 800 lines, we reflect the
listeners’ weekend music preferences in real time
while the show airs.

Saturday features up tempo all-demo “party music,”
while Sunday is a more conventional CHR mix of
what your listeners request as they wind down the
weekend.

YOU SOUND LIKE YOU'RE
BROADCASTING COAST TO COAST

Just ask Power 108 PD Steve Kelly about the crowd
of listeners gathered in front of his station in
downtown Cleveland waiting for New Kids On The
Block the night we had them on.

All our stations have similar stories. Like WZPL-FM
GM Roger Ingram having 