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MORE RATINGS CLOUT
WITH CALLOUT

From Jeff Pollack’s perspective,
callout research is a necessity for
any winning station. But you can
do it yourself, and Jeff covers the
essential points you need to
consider in setting up your own
in-house research department.
Page 32

DON’T LET YOUR TV AD
CAMPAIGN GO DOWN
THE TUBE

If you're using TV spots to promote your
station, you need to spend that money
wisely. Rob Balon outiines the key
elements your spot should contain to
achieve your goals, and isolates what TV
exposure can actually do for you.

Page 38

BATTLING UPWARD:
UNDERDOGS & SHADOW
MARKET COMPETITORS

Most station coverage focuses on
triumphant winnars. But what do
you do if you're outgunned in
resources, signal, and ratings
heritage, or if you're a small local
station fighting an incoming signal
from a major market behemoth?
Joel Denver and Harvey Kojan talk
to programmers facing these
obstacles to learn how they fight
back and eamn their measures of
. BUCCess,
Page 44, 52

DC REPORT DEBUTS

Getting the hot new Washington
developments to you faster and more
efficiently, R&R Washington Bureau Chief
Pat Clawson’s new “DC Report” column
makes its inaugural appearance this
week in the Radio Business section.
Opening item: a hostile takeover attempt
on UPL.

Page 6

ACCOUNTING FOR YOUR
ACCOUNT LISTS

Behind every successful sales
department is not only superior
salesmanship, but efficient system
management as well. Handling your
account lists effectively is a necessity,
and Chris Beck brings out the basic
principles of simplicity and consistency,
along with more specific suggestions.
Page 15

Newsstand Price $5,00

RADIO ) RECORDS

A controversial sales plan
conceived by KHYI (Y95)/Dal-
las PD Buzz Benneit to attract
more record advertising for
radio raised some eyebrows on
its initial reading at several
labels, and has spurred further
dialogue on how radio and the
record industry can work
together for mutual profit.

As a tie-in with Sound Ware-
house, Y8 proposed featuring

NewCity/Zapis Swap Could Spell
Simulcast Superstation For Atlanta

Two Complementary Market Signals Allow Possible Dual Attack

NewCity Communications
and Zapis Communications
have announced a $30 million
tax-free swap of stations in the
Boston and Atlanta markets.
The deal, the first under new
FCC rules liberalizing cross-
ownership where city-grade sig-
nals do not overlap, will allow
NewCity to own two FM prop-
erties in the same market.

The no-cash deal was finaliz-
ed Friday (3/10) after four mon-
ths of negotiations. NewCity
will trade WFTQ & WAAF/
Worcester for Zapis’s WEKS-
FM/LaGrange-Atlanta. Each
station was valued at $15 million
for Jpurposes of the transaction,
giving the entire package a
value of $30 million.

The swap glves Neanty a

Hamer
Consultant

Bittman, Swedberg
Upped At WLL

Tac Hammer
After seven years with Em-
mis’s WLOL/Minneapolis, VP/
GM Tac Hammer has resigned
to form his own programming
and management consultancy,
Tac Hammer & Associates. At
WLOL, GSM Lisa Fransen Bitt-
man has been promoted to Sta-
tion Manager and PD Gregg
Swedberg has been upped to
OM. Former KLOL Promotion
Director Dan Seeman, who
most recently served as an AE
at the station, has resumed his

former duties.
WLOL/See Page 36

chance to take a bigger bite out
of a booming market. WEKS-
FM will extend NewCity's cov-
erage into Southwest Atlanta,
an area not served by the com-
pany’s Country WYAY-FM,

which is situated northwest of
the city

sult NewCity VP/WYAY GM
Bob Green said, “WEKS com-
plements WYAY'’s sxgnal per-

fectly, and gives our company a
number of exciting options to
pursue to better serve the
market.”

NewCity President Dick Fer-
guson has commissioned re-
search to determine the future
programming direction of
WEKS, and says many options
are being considered, including
retaining the current Urban for-
mat.

NEWCITY/ZAPIS/See Page 34

wo NeGroup W VP/GMs

Rhoades Upped At KQZY;
Green Transfers To KMEO

Group W Radio has upped
KQZY/Dallas GSM Jenny Sue
Rhoades to VP/GM, and trans-
ferred KODA/Houston GSM
Rick Green to KMEO-AM &
FM/Phoenix as VP/GM.

Rhoades succeeds Ted Jor-
dan, who left KQZY for VP/GM
duties at the company’s KDKA/
Pittsburgh. She joined Group W
in 1984 as an AE at KODA, sub-
sequently serving as KQXT/
San Antonio LSM and later
GSM before joining KQZY as
GSM last year.

Green succeeds Mike Burn-
ette, who is going into owner-
ship in Oregon. Green began his
radio career as an AE at
WUBE/Cincinnati in 1975, serv-
ed as Sales Manager at WSSX/

Charleston from 1981-83, and
was GSM at KFKF/Kansas Ci-
ty from 1983 until joining KODA
as GSM in 1985.

GROUP W/See Page 36

Y95 Revamps “You
Pay It, We Play It’ Plan

Label Ad Support For Radio Debated

“Artists Of The Week"” for
$7500. That would buy a point-
of-purchase display of the ar-
tist’s product with Y& mer-
chandise, plus 15 on-air
60-second commercials at
7:40am, 5:40pm, and 3:40pm.
The package also included
three spins of the record that
would run adjacent to the spots,
and a frontsell label and album
mention.

According to the original pro-
posal, the single would be deter-
mined by the label subject to
Bennett’s approval and the title
would be included in the adds
and extras section of Y95's
published playlist. Subsequent-
ly the more controversial
aspects of the proposal were
modified by Bennett and the
station.

‘Wrong Message
To Industry’

Reaction to drafts of the
original plan from record and
radio personnel was anything
but welcoming.

Virgin VP/Promotion Phil
Quartararo said, “I dor’t think
Y95’s plan is ethical. It's not il-
legal, but I'd certainly like to
know how Y95 will pick the art-
ist of the week fairly. Also, a
plan like this is totally out of the
reach of a smaller label.”

Other promotion executives
declined to comment for pub-
lication on the idea, but off-the-
record sentiments were de-
cidedly less than favorable.

Y95/See Page 36

The Back Page
Even More For You

Industry’s Most Comprehensive
National Airplay Overview

When we changed our Back
Page format in the February 24
issue, we generated a great deal
of comments and reactions.

We listened to your sugges-
tions, and this week we’re ex-
panding our information even
further. (Save that 2/24 issue;

Calls With The Boom

Taking WBCN/Boston's “Show Off Your WBCN" contest somewhat
Iterally, listener Todd Martyn constructed a giant radio boom box
displaying the station’s calls and concealing a complete stereo sys-
tem. The contest's winner will be decided this week.

Industry’s Largest Job Mart

it's a collector’s item.) The
Back Page, which already
packs more national airplay in-
formation in one page than any
other publication, now covers
eight music formats.

AOR readers told us they’d
rather have more “at a glance”’
AOR Tracks information on the
Back Page. Now the Top 40
AOR tracks (ten more than be-
fore) will appear, with the full
Top 60 chart inside. We've re-
turned to the full AC Top 30
chart on the Back Page rather
than an expanded chart inside.
The Country industry has ex-
pressed its delight about being
included with the other formats
on the Back Page, and we're
happy to expand our Country
Back Page summary to the Top
20 plus Breakers and chart
Debuts, with the complete Top
50 chart inside.

BACK PAGE/See Page 36
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“Another killer ballad from the New Kids.™
Phones are explosive and this one's
researching across the board - not just
the younger end . . . Look out for the
remix . . . it's got even more punch.”

KEITH NAFTALY, PD
KMEL/SAN FRANCISCO

“This song will be their biggest hit record
yet. After two weeks of testing, it’s
already Top 10 in requests!”

KEVIN WEATHERLY, MD
KIIS-FM/LOS ANGELES

“The New Kids On The Block have
consistently delivered Top 5 phones ever
since the first single, “Please Don't Go
Girl.” Now, with “I'll Be Loving You
(Forever),” the trend continues. This new
entry is an across the board mass
appeal smash!”

KEVIN CARTER, PD
KMGX/FRESNO

“A monster on the phones!”
BRIAN WHITE, PD/MD
FM102/SACRAMENTO

“G-R-E-A-T P-H-O-N-E-S!”

MARK JACKSON, MD
WHYT/DETROIT

PWR96 add
HOT977 10

KMEL 15-13 (HOT)
KMGX add 34
KZFM add

KGGI 25-21

Taken from the Platinum-Plus Columbia LP:
"*Hanging’ Tough™* 40985
Produced by Maurice Starr & Michael Jonzun
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Blevins, O’Brien Add

KNEW & KSAN VP Stripes

Bruce Blevins

KNEW & KSAN/Oakland-San
Francisco GM Bruce Blevins and
GSM Peter O'Brien have both add-
ed VP stripes to their titles.

Dean Thacker, President of com-
bo owner Malrite Communica-
tions, commented, ‘(Blevins’s) ex-
perience in broadcasting, his
knowledge of the market, and his
exceptional leadership skills cer-
tainly qualify him to fill the addi-
tional duties as VP.” Discussing
O'Bnen, Thacker added, “We are

Peter O’Brien
pleased to recognize Peter for his
numerous contributions and super-
ior sales achievemnents.”

Blevins joined KNEW & KSAN
last year as GM after serving in
management posts at KKCY/San
Francisco and Christal Radio
Sales.

O'Brien joined KNEW as an AE
in 1975, moved up to become NSM
of KNEW & KSAN, and was named
GSM of the combo in 1985.

LEMBO COLUMBIA SINGLES DIRECTOR

Yarbrough, McGuiness

CBS Sr. VPs

Danny Yarbrough

CBS Records VPs Danny Yar-
brough and Tom McGuiness have
been elevated to Sr. VP/Marketing
and Sr. VP/Sales & Distribution,
r&pecuvely Additionally, Jen-y

T O S i g g e R e

Doyle Upped
To McGavren
Guild sident

Peter Doyle

McGavren Guild Exec. VP/
Eastern Division Peter Doyle has
been upped to President. He suc-
ceeds Ellen Hulleberg, who is now
President of parent Interep’s
Radio Store.

Interep President Les Goldberg
commented, “I have worked close-
ly with Peter since he joined the
company. He is totally committed
to the future of McGavren Guild
Radio and Interep, and will main-
tain the standards that have been
wt‘"

Doyle joined the company in 1974
as an AE, was upped to Regional
Manager in 1977, became VP/Re-
gional Manager in 1982, and was
upped to his most recent position in
1986.

Tom McGuiness
Lembo has been upped to Director/
National Singles Promotion at Co-
lumbia Records.

Yarbrough will supervise the
CBS Records branch distribution
organization. ‘“He will play a critic-
al role in the development of sales
and merchandising strategies and
coordinating them with Columbia,
E/P/A, WTG, Nashville, Chrysa-
lis, Masterworks, and video
labels,” noted CBS Sr. VP/GM
Paul Smith. “Danny’s special tal-
ents will focus on the development
of new artists.”

Smith said McGuiness will be
heavily involved in marketing
planning, program development,
and customer policies and proce-
dures. He will oversee the mer-

CBS/See Page 34
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St. John PD
At KWSS

Mark St. John, who most recent-
ly programmed WAVA /Washington
for the past two years, has been
named PD at Nationwide's KWSS/
San Jose. He begins immediately
and replaces Mike Preston, who
left the station a month ago.

KWSS GM Kevin Mashek told
R&R, “All I can say is that Mark
brings to the table exactly what
KWSS needs. He did an outstand-
ing job at WAVA, he’s obviously a
great manager of people, and he
has a lot of creativity.”

Nationwide National PD Guy

ST. JOHN/See Page 34

Jerry Crutchfield

Crutchfield
Capitol Nashville
Exec. VP

MCA Music/Nashville Sr. VP
Jerry Crutchfield has been named
to the new position of Exec. VP/
GM at Capitol/Nashville. He will
concentrate on A&R and artist de-
velopment.

Capitol/Nashville President Jim
Foglesong commented, “We are
pleased to have Jerry join our
team. He's a professional and a
true gentleman in the music busi-
pess, and is a good solid music
man.”

Discussing the factors that moti-
vated him to make the move,

CRUTCHFIELD/See Page 36

Campbell
PD At KLAC

WBVE/Cincinnati PD Stan
Campbell has been named PD/
morning talent at KLAC/Los An-
geles, effective April 10. He re-
places Stony Richards, who moves
to Asst. PD/middays.

KLAC & KZLA OM Bob Guerra
commented, “Stan’s one of those
rare multitalented individuals who
can do a morning show and also
program the heck out of a radio
station. He's a major addition to
our Malrite family.”

Campbell told R&R, “I'm really
proud to work for KLAC. It's a
great opportunity to be involved
with a station that has such stature
— and they're an L.A. Lakers and
Kings station, so that’s exciting."”

Campbell was previously the
owner of Acclaim Records/Nash-
ville. He was afternoon driver at
WSIX/Nashville before joining
WBVE.

ESHBAUGH OM

KQPT’s Mason
Now Consulting

NAC KQPT/Sacramento PD/
morning show host Alan Mason has
left the station to form a consultan-
cy. He has signed KQPT as a cli-
ent, and his additional responsibili-
ties to parent company Duchessois
Communications entail syndica-
tion of KQPT’s “Point” format

KQPT Marketing Director Tom
Eshbaugh assumes the station’s
newly-created Operations/Market-
ing Manager position. He will over-
see station programming, external
advertising, and promotional func-
tions. A morning show replace-
ment for Mason has not been
selected yet.

Eshbaugh told R&R, “This is no
upheaval or major change. I'm one
of the four people who helped cre-
ate the station, and I'll have
greater responsibilities with re-
gard to what the product is. Alan

MASON/See Page 34
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LIFESTYLES OF THE RICH
IN DIVERSITY

American consumer habits, as chronicled
every week in R&R’s Lifestyles Overview
section for the benefit of your sales planning
and your morning show, are varied and many-
splendored. This week, read about brew-your-
own beers, the celebrity T-shirt boom, and the
attractive gay demo.

Page 16
FEATURES

RADIO BUSINESS: UPlinDutch? .. .. ......... 6
OVERVIEW:

© MANAGEMENT: National advertising breakout . . . 12
@ SALES STRATEG Y: Managing accountlists . . . . . 15
OLIFESTYLES . . .. .. ... ... . .. .. ... . ... 16
©® MEDIA: Best-sellingmusicbooks . . . ... ... ... 19
® TECHNOLOGY: Telepathic music-making? . . . .. 20
NEWSBREAKERS . ... .. ................. 22
TIMELINE . . . .. ... ... .. i 24
STREET TALK: PDsontheloose . . . . ... ... .... 26

PERSPECTIVES: Jeff Pollack on in-house research . 32
RATINGS & RESEARCH: Rob Balon

onTVspotstrategy . . ... ................. 38
MUSICDATEBOOK . .. ... ................ 40
O®ROCKOVERLONDON ... ............... a1
O®COMPACTDATA .. ... . . ... . . ... ....... 42
OPOLLSTAR . . ... ... . . . 42
CALENDAR: Tokilastory...ornot . . .. ....... 43
MARKETPLACE . ... ... . ... .. ... ....... 82
OPPORTUNITIES . . . . ... .. ... ... ... ....... 65
R&R MART: Gifts, information, resources . .. ... .. 16

CHR: Underdog philosophies . . . . ............ a4

URBAN CONTEMPORARY: Lexington liftoff . . . . .. 50
AOR: Shadow market strategies . . . . ... ....... 52
AC: Copycats & dogfights in Jacksonville . .. ... .. 56
COUNTRY: CRS photocoverage . . .. ......... 58
NASHVILLE THIS WEEK: More CRS

photocoverage .. ....................... 61

WORLD MUSIC OVERVIEW: CMJ, UK,

Australia, Canadacharts ... ................ 41
MUSIC VIDEO: MTV, VH-1lists. . . ............ 42
COUNTRY ... .. .. i €7
URBAN CONTEMPORARY . ................ 70
CURRENTBASEDAC .. ... .. .. ........... 74
GOLD-BASED, FULL-SERVICEAC . . . . ... ... .. 76
NAC .. . . . . e 77
CONTEMPORARYJAZZ . . . .. ... ... ........ 17
AORALBUMS . . . .. ... ... ... ... ... ....... 82
AORTRACKS . . ... ... ... .. . ... .. .. ... 85
NEWROCK . ... ... ... ... ... .. ... ... ... 86
CHR . .. .. . . e 88
AC, AOR, CHR, COUNTRY,

URBANCHARTS . . ... ... ......... BACK PAGE

NEW ROCK, NAC,
CONTEMPORARY JAZZ HIGHLIGHTS .

RAR is published weeldy, except the week of December 25th, for $235 per yeer, or $425 for
overseas subscriptions (US funds only), by Radio 8 Records, Inc. st 1930 Century Park West,
Los Angeles, California 90067. Annual subscription plan inchudes the weelly newspaper pius
two Ratings Report & Directory issues and other special vs. Refunds are pr d bes-
od on the actual value of issues prior o canc i mem
avallable. All reasonable care taken but no reaponsibiliity for RaAR
mumnwmum Al lefters addressed 1o RAR or its Ediars
wil be amed duction and may be used for this pur-
mwmmmhmm«nmummmmmmm
ksher. The terms AOR, AOR Tracks, Back Page, Breskers, Most Added, National Airplay/30,
Parabels, Radio 8 Records, and Street Tak are registered wrademarks of Radio & Recoras.
© 1989. POSTMASTER: Send address changes 1o R&R, 1930 Century Park West, Los An-
geles, Califomia 90067.

. BACK PAGE




4 eRaR March17,1989

IDB Restructures
Executive Staff

Cheramy President, Feely Exec. VP

In a series of corporate
realignments at IDB Communica-
tions, Exec. VP/CFO Ed Cheramy
has been promoted to President
and Sr. VP Dennis Feely has been
named Exec. VP. Former Presi-
dent Jeff Sudikoff will remain
CEO/Chairman of the company,
which principally provides satellite
transmission services.

“IDB has experienced unprece-
dented growth in the past few
years, making it unrealistic for one
person to do all these jobs,” re-
marked Sudikoff. “Ed has been as-
sisting in the presidential duties for
quite some time now, and it is only
fitting that he officially become
President of the company.

“Dennis has played a crucial
role in determining the direction of
IDB’s technology-driven products
and services. His new position is in
recognition -of the achievements
that have been made under his
leadership.”

Cheramy joined IDB in 1986,
when he assumed all financial re-
sponsibilities for the company. He
was previously a partner-in-charge
of the Entrepreneurial Services
Group for Price Waterhouse.

Feely was an IDB co-founder in
1983. Before that, he was Director/
Operations for ABC Radio Enter-
prises and Director/Technical Fa-
cilities for the ABC Radio Net-
works.

FBN Sets Frankel,

Avery As VPs

A
Doug Frankel
Financial Broadcasting Network
has added Doug Frankel as
VP/FBN Owned Stations and Ben
Avery as VP/Affiliate Relations.

Frankel comes from sales duties
at KRTH-AM & FM/Los Angeles.
Avery’s background includes ten
years in sales positions at the
Associated Press and the
VP/Director of Station Relations
post at. Mutual Broadcasting
System; most recently he served
as a consultant to FBN. Avery will
maintain FBN’s main affiliate of-
fice in the Washington, DC area.

Ben Avery
FBN President/COO Joe Dorton
commented, ‘“‘Besides his strong
hands-on experience with clients,
Doug will utilize his grasp of the in-
dustry’s character and FBN’s
strengths to hammer out the right
profit for FBN owned stations.”

Dorton said FBN’s goal is to in-
crease its affiliate family to 50-100
stations in the next 12 months. FBN
has a ten-year lease with XEGM/
‘Tijuana, and announced it is in the
process of purchasing several ma-
jor market radio stations over the
next few months, to be overseen by
Frankel.

Fr t PEROYEA PRESIDENT
o i Narragansett Organizes

New Radio Unit

To KOAI PD

Gannett NAC KOAI/Dallas Asst.
PD John Frost has been promoted
to PD. He succeeds Randy Brown,
who left to program KKBQ/Hous-
ton.

Frost told R&R, “I've been here
from the beginning. Dallas is the
perfect market for NAC, and I look
forward to seeing it evolve into one
of the major formats in the coun-
try. We're writing the rules in this
format, and that’s very exciting.

“There are a lot of different
ideas about the format’s future
direction. It’s important for people
to realize that there is a format for
people who grew up on rock & roll.
The evolution of the radio station is
the most important thing I have to
tackle.”

Previously Frost programmed
KLSI/Kansas City, KITT/Shreve-
port, KEEL/Shreveport, and
KRBC/Abilene TX. He was an air
personality at KHTR/St. Louis,
WHYT/Detroit, and KHIT/Seattle.

In the fall Birch, KOALI finished
15th 12+ (2.3); its 2.6 in the corre-
sponding Arbitron placed it in a tie
for 16th.

Schoenberger
Directs
Relativity
Promotion

Relativity Records West Coast
Promotion Director John Schoen-
berger has been promoted to Na-
tional Promotion Director.

“T accept this position with ex-
citement and pride,” said Schoen-
berger. “I look forward to a great
1989 with (Relativity and sister la-
bel Combat Records), as well as
our newest label, In-Effect Rec-
ords.” 2

Schoenberger joined Relativity
in 1987 from the VP/Album Promo-
tion post at MCA. He will continue
to work out of Relativity’s West
Coast offices in Torrance, CA.

Narragansett Capital, a private-
ly-held firm which manages a half-
billion dollars in risk capital, has
organized its radio properties into
Narragansett Radio Inc. and nam-
ed COO John Peroyea its Presi-
dent.

Co-Chairmen Greg Barber and
Jonathan Nelson explained in a
statement, ‘“We are strongly com-
mitted to the radio industry. By or-
ganizing our properties into one or-
ganization headed by a strong ra-
dio professional like John, we look
forward to new synergies and
great longterm growth.”

Peroyea was GM of WYNK-AM
& FM/Baton Rouge when Narra-
gansett bought the combo in 1987.
“The stations we presently own
provide us with a good foundation
of radio properties to build from,”
he said. “All of them are suc-
cessful, and we look forward to

a3 A==
John Peroyea
future growth.”

The company will maintain its
headquarters in Baton Rouge, and
Peroyea will continue as WYNK
GM.

Narragansett also owns KAYI/
Tulsa, KEZO-AM & FM/Omaha,
and KHTT & KSJO/San Jose.

Jankowski Jumps To PD

At WKLL & KEZK

Three-year WKLL & KEZK/St.
Louis ND/Public Affairs Director
Steve Jankowski has been pro-
moted to PD. He replaces Neil
Matthews, who left for similar re-
sponsibilities at BM/EZ KJQY/
San Diego. Jankowski will retain
his news responsibilities. and con-
tinue onrair newscasts.

WKILL & KEZK VP/GM John
Gutbrod commented, “I was de-
lighted to be able to find, within our
operation, an individual we could
move into this key position. Steve
has done an outstanding job as ND
and I’'m confident that he’ll rise to
the challenge of being PD.”

Jankowski told R&R, “I've been
in the business 17 years, and this
gives me a chance to do something
I've always wanted to do. It’s nice
for someone who has worked large-
ly in the news end to get a pro-
gramming shot.”

WKLL & KEZK were sold last
week by Adams Radio Corporation
to Channel One, and Jankowski
commented, “My big task is to
keep everybody together and posi-
tive so we can maintain our opera-
tion. Because the sale was unex-
pected, it added a new kind of anxi-
ety to the position. I'm trying to
think of the sale as a positive
challenge rather than a stumbling
block.”

Jankowski was an Associate
Professor of Broadcasting at Lewis
& Clark College. Previously be held
various radio and television posi-
tions for seven years in Ft. Smith,
AR at KTCS, KFPW, and KLMN-
TV.

BM/EZ KEZK placed third 12+
in the fall Arbitron (8.4) and ninth
in the corresponding Birch (5.1);
Gold WKLL (“Kool 590”) did not
register a 1 share 12+ in either
survey.

the book for you.

Ask us to show you how in time for spring. Ask about our results since 1979. Ask fast.

Spring is almost here!

Target Marketing vs Mass Marketing “The Marketing Edge of the 90’s”

DY FOR SPRIN

Higher ratings don’t come from everyone in your market. It’s a matter of knowing who listens to

your station and who has the POTENTIAL TO LISTEN—and what to say to them.
We can help. We can find your listeners and potential listeners—and we can put them in
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