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PROTECTING YOUR
WINNERS ... AND
YOUR STATION

As a result of a recent incident in
Minneapolis, attention has been
focused on protecting concert
ticket winners. Concerned radio
and record execs provide '
guidelines for everyone’s safety.
Page 44

WHY MUSIC BUYERS
USE COLLEGE RADIO

Music is the primary attraction for active
consumers who listen to college radio
stations, according to a Street Pulse
Group survey, and over half of them do
— even though awareness of college
radio is still low.

Page 35

DIRECTING DIRECT
RESPONSE
New ways to maximize sales
opportunities for the *30s include
aiming cause-oriented marketing at
consumers, and pursuing direct
response prospects.

Page 14

MAKING FREE
EVENTS PROFITABLE

“Free" listener events can still earn your
station money. WDJO & WUBE/
Cincinnati VP/GM Bob Backman points
out how to do it.

Page 56

RTINS SR>

RAPPING IT UP

Lowdown on some of the more heated
sessions at the recent Jack “The
Rapper” convention, including the panels
on increasing station recall and improving
PD-air talent relations.

Page 51

ROCK STAR STAMP
OF APPROVAL

Perhaps in revenge for being invaded
early in the Reagan administration, the
Caribbean nation of Grenada has
introduced a series of “Rock Star
Singer” stamps. Compact Data has the
details.

Page 42
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Atlantic Ups Morris
To President/COO

Atlantic President Doug Mor-
ris has signed a new longterm
contract with the label, assum-
ing the newly created position
of President/Chief Operating
Officer. Morris’s promotion was
announced at a New York press
conference Wednesday after-
noon (8/30).

Atlantic Chairman/CEO Ah-
met Ertegun stated, “First as
President of Atco, then as
President of Atlantic, Doug
Morris has been largely respon-
sible for our company’s record-

FCC Cracks Down On
‘Shock Jock’ Indecency

Proceedings Launched Against WLUP (AM), WFBQ, KSJO

In a move FCC officials say
demonstrates new Chairman Al
Sikes’s determination to toe the
line on broadcast indecency, the
FCC last week launched inde-
cency proceedings against
three radio stations. At the
same time it unveiled those ac-
tions the agency also announced
its intention to continue the
court fight to retain the con-
troversial around-the-clock in-
decency ban enacted by Con-
gress last fall.

Cited on Thursday (8/24) for
possible violations of the federal
indecency statute were Great
American Broadcasting’s
WFBQ/Indianapolis for por-

Indecent

Exposure

Want to know what kind of bit
gets the FCC hot undef the col-
lar? Managers and morning
teams alike should be interest-
ed. See Page 32.

tions of its Bob (Kevoian) &
Tom (Griswold) morning show;
Evergreen Media's WLUP
(AM)/Chicago for segments of
the Steve Dahl and Gary Meier
afternoon program; and Nar-
ragansett Broadcasting’s
KSJO/San Jose, which was
cited for bits performed by

e Tt

‘Wave’ Crashes On
San Diego Rock

KSWV Now Classic Rocker

Rumor has turned to reality
in San Diego, where Gannett’s
KSWV has abandoned SMN’s
Wave format in favor of Classic
Rock. The new format debuted
Thursday evening (8/31) as
Classic 103; a call letter change
to KSDO-FM is pending. Larry
Bruce Communications will

consult the station, and a PD
and airstaff are yet to be hired.
“We just couldn’t get the rat-
ings we needed with the Wave,”
explained GM Mike Shields.
“We had a very detailed re-
search report done which in-
dicated Classic Rock would
KSWV/See Page 22
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‘Tommy’ Check: We’re
Gonna Take It

URIVERSA] AMPHITHERTR

™

former morning man Perry
Stone.

The stations have 30 days to
reply to the Commission’s
charges, which were prompted
by well-documented listener
complaints. Once the stations
have responded the FCC will
make a final determination as
to whether they did in fact
violate the law.

INDECENCY/See Page 32

Doug Morris
breaking success of the last

decade. A co te record
man, Doug is equally at home in
the recording studio and at the
negotiating table. His keen
songwriter’s ear and gift for
discovering the sdperstars of
tomorrow have enapled us to re-
main at the cutting edge of the
business.”

Morris has been President of
Atlantic since 1980. A songwrit-
er and producer in the midsix-
ties, he became VP/GM of
Laurie Records flate in the
decade. In 1970 he formed Big
Tree Records, which soon
established a distribution deal
with Atlantic and was purchas-
ed by that company in 1978. At
that time, Morris was named
President of Atlantic’s Atco

subsidiary.

Peanut Butter Twins Meet
The Hur.an Banana Split

THURSDAY auGUST 24.1383

Last week’s gala benefit performance of “Tommy” by the Who and
special guests raised over $ 1.4 million for children’s charities and
the Rock & Roll Hall Of Fame. Pictured brandishing the traditional
ceremonial check are (I-r, foreground) benefit committee member
Nancy Daly, the Who's Roger Daltrey, benefit Chairperson Shelli
Azoff, group's John Entwistle, and Atlantic Chairman Ahmet Erte-

gun. More Tommy tumuitt in Street Taik, Page 28.

When X100/5an Francisco slaged its version of the sow-famiiar
“Most Outrageous™ coniest, the most picturasgue isfaner stunts
werg inspirad by tha major food groups, Above, two sizlers cover-
ed themselves in crunchy {left] end creamy peanut bulter at a
market, thert conducled a [aste test by applying crackers to their
goobar-aden bodies and offering them (the crackers, not the
bodigs) to passars-by, who seemed to favor the tasts of creamy.

Below, a 52-year-old listener allowed her daughters © transform
her into a human banana spiit — the gootest confectior the station
had seen in @ month of sundags. Anclher contestarn sel out to
wash the top windows of the Transdmerica Pyramid “with a
toothbrush, wearing only a bathing sult.” We hope the sight of a
toothbrush wearing a bathing suit didn't spur the coas to close
down the whole contest.

The Rock 40 Match Game

—__wuyay americantadicohistorvy. com.

Page 53



www.americanradiohistory.com

BANG TANGO

SOMEONE I.IKE YOU FROM THE KILLER DEBUT LP PSYCHO CAFE

THE INTENSE HIT TRACK GENERATING TOP 10 PHONES ON ] FOR 7 WEEKS
TOP5 PHONES AT4Z5S

ADDED AT Py Ribio 700.3 #M

0
NS NSNS

BELIEVE IN MUSIC -Lansing, M|
#1 HEAVY METAL RECORDS

MUSICLAND-on sale in the New Auditions
program in July showed the following steady
gains: #275 to #202 to #115 to #106 to #100!

VINYL VENDORS - Kalamazoo, MI #22
WAREHOUSE - Lansing, MI TOP 20

TOP 20 OVERALL IN THE ENTIRE STATE
OF MICHIGAN!!

ONTOURNOW
WITH THE

GO
. /o “BANG TANGO IS NOT ONLY A F+*KIN” GREAT BAND ON RECORD, BUT THE PROOF IS IN THE LIVE
““ |_I_i:TBE“ "} SHOW, WHICH THIS BAND PULLS OFF BETTER THAN ANYONE ELSE. THE LIVE PERFORMANCE HAS TO
BE SEEN TO BE BELIEVED-THEY ARE BETTER LIVE THAN ON THE LP-THE MARK OF A GREAT A(T.
CHECK“EM OUT!” TRACY BARNES/Z-ROCK

“BANG TANGO SOUNDS GREAT ON MY RADIO STATION.” SCOTT SHANNON/PIRATE RADIO
““BANG TANGO IS PULLING TOP TEN REQUESTS!” RANDY KABRICH/PIRATE RADIO

“FROM THE FIRST TIME | HEARD BANG TANGO, | KNEW WE’D HAVE TO TANGLE WITH THEM. THEY
ARE STILL LIGHTING UP OUR PHONES AND IT WAS NO SURPRISE THAT THEIR RECENT CONCERT WAS
A SELLOUT!” JOE ANTHONY, THE GODFATHER OF ROCK “N” ROLL/KISS, SAN ANTONIO

.. .NEVER SEEN A CROWD GO SO WILD AND CRAZY SINCE MOTLEY CRUE AND VAN HALEN. . ~
JOHN “WEDGE” BRANON, GENERAL MANAGER - THE CACTUS CLUB, SAN JOSE

“...OVER THE PAST 2 WEEKS, WE HAVE EXPERIENCED A TREMENDOUS SALES PICKUP AND STREET
BUZZ DUE TO MTV AIRPLAY. TOP 20 SALES!”

———

Toopt. 5t

6 \lemmﬂ:(b‘

7 S\ Obispo, (A
g Sonlose (A

12 Sonto Rosa, CA

13 San (lemente, (A

‘PRODUCED BY: HOWARD BENSON FRANK JENKS, DIRECTOR/ADVERTISING & PROMOTION - WAREHOUSE RECORDS, (LANSING, M1)
“...#1 HEAVY METAL RECORD IN 1 WEEKS TIME. THE NEW METAL BAND OF THE “90s!”

s BILL TWYMAN, CORPORATE BUYER-BELIEVE IN MUSIC

@ “...THEY’RE THE NEXT GUNS N’ ROSES ON THE HORIZON. BANG TANGO’S GOT THE POTENTIAL TO GO

:c;\*nsconos ALL THE WAY-PLATINUM BY THE END OF THE YEAR.” BOB THEISEN, NATIONAL BUYER - MUSICLAND

©1989 MECHANIC RECORDS, INC.

www-americanradiohistorv. com
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Norjean RAB Sr. VP/
Sales & Marketing

RAB has named Laurence Nor-
jean Sr. VP/Sales & Marketing ef-
fective September 5. He succeeds
Danny Flamberg, who left in July
to start his own advertising agen-
cy. Norjean joins RAB from the Sr.
VP/Marketing & Creative Affairs
post at Videobox Networks Inc., a
company that specializes in the
development, manufacturing, and
marketing of laser video systems.

RAB President Warren Potash
commented, “When you boil it
down, Laurence’s responsibilities
will include, among other things,
raising the consciousness of the
advertising community to radio’s
benefits and finding the next radio
advertiser. Because the work of
this department is so important to
all radio stations, I set my sights on
someone who not only brings
broadcast sales experience to the
table, but also a wider base of mar-
keting knowledge and experience.

“Our work here needs to encom-
pass a great deal more than tran-
sactional selling,” Potash added.
“I am confident that Laurence
Norjean will help us improve the

Adriance
KOAI VP/GM

KKBQ/Houston GSM Brenda
Adriance has been fransferred to
Gannett NAC KOAI/Dallas as
VP/GM, replacing Gailya Silhan.

Gannett Radio Group President
Jay Cook remarked, “Brenda has
contributed greatly to KKBQ. Her
ability as a manager and motiva-
tor will lead KOALI full speed ahead
into the ’90s.”

Adriance told R&R, “It’'s my
dream position and I couldn’t be
happier. We’ve moved KOAI more
mainstream by adding more famil-
iar music. We’ve been in the for-
mat for two years, but for a lot of
people we’re just now starting to
catch on.

“I'll be concerned with KOAI's
continued audience growth,” she
added. “We think the station re-
flects the lifestyle of Dallas, and
has a terrific opportunity to con-
tinue to grow.”

Prior to joining KKBQ last year
Adriance was LSM and GSM at
KTRH/Houston, LSM at KPLX &
KLIF/Dallas, and worked co-op for
WRBQ/Tampa.

KOALI placed 12th 12+ in both the
spring Arbitron (3.3) and Birch
(2.8) sweeps.

Wheeler Directs
KSDO’s
Operations

San Diego news veteran Kelly
Wheeler has been promoted to Di-
rector/Operations at Gannett’s
N/T KSDO/San Diego, where he
will report to President/GM Mike
Shields.

Wheeler had been KSD(Q’s ND
since 1986, and was named Asst.
PD a year-and-a-haif ago. He
started at KSDO as an intern in
1978.

In the spring Arbitron, KSDO
posted a 6.0 (12+), garnering a
fifth place tie. In the spring Birch,
the station earned an 11th-place 3.2.

Laurence Norjean
awareness of this medium to our
broad range of potential adver-
tisers.”

Norjean noted, ‘“In the current
trend of specific pinpoint market-
ing, radio offers the most efficient
and direct means for advertisers
and marketers to target their pros-
pective customers. I look forward
to helping create a better image of
radio as the specific marketing tool
NORJEAN/See Page 22

Are You A
Cash Winner?
Already, 17 of B3 R&RA cash
winners have claimed their prize
monay, Check your “ucky. num:
ber’ in our justmailed “Music -
 Guide 'BB” ... you may have

 already won $1000 cash.

rtis Progra
WWDE

Bill Curtis

WJQI (Joy 95)/Norfolk PD Bill
Curtis will move crosstown next
Tuesday (9/5) to program Edens
AC WWDE (2WD). He succeeds
Gary King, who left for the pro-
gramming chair at WKRC/Cincin-
nati. A replacement for Curtis, who
programmed WJQI for a year, has
not yet been named.

Curtis told R&R, “It’s a mar-
riage made in heaven because I'm
plugged into this market and have
something to bring to the table.
Edens is one of the finest broadcast
groups in America. They have
some great people working for
them, and I'm looking forward to
learning from them.

“The first thing we’ll do is regain
2WD’s position as the AC leader in
the market,” he continued. “We
need to focus on its longevity, and
make it live up to its promise as the
adult favorite. The station has
wandered a bit musically in the
last year.”

Curtis previously programmed
WSNY/Columbus and WNNS/
Springfield, IL, and was an on-air
personality at WFMK/Lansing.

This spring WJQI topped fellow
AC WWDE 5.14.4 12+ (Arbitron),
while WWDE prevailed in Birch
(4.3-3.0).

Harry Nelson

Nelson PD
At WODS

CBS Oldies outlet WODS/Beoston
has named veteran programmer
Harry Nelson PD. He replaces
Dave Van Dyke, who was elevated
to GM when John Gehron exited
last month to manage WNUA/Chi-
cago. Nelson will maintain his
Harry Nelson, Inc. consultancy
and work with stations, provided
they don’t compete with CBS prop-
erties.

Regarding his choice of Nelson,
Van Dyke told R&R, ‘‘I was looking
for a person who would be able to
communicate with me as I did with
John. We had a rare relationship. I
interviewed a number of people;
Harry’s been in the market before
and is a real pro. He knows the sta-
tion inside and out.

“Harry’s involvement with Bill
Drake’s type of radio will be very
important,” Van Dyke continued.
“This station is essentially a Top 40
for adults. He knows all the sys-
tems, and we’re basically using
CHR philosophies and promotion
concepts.”

Nelson’s previous programming
credits include two stops at
WRKO/Boston and stints at
KSLQ/St. Louis and the Super Sta-
tion Network in Fargo, ND. He has
been Asst. PD at KFRC/San Fran-
cisco (twice) and WAPP/New
York, and has also served at
WJIBQ/Portland, ME; WZOU/Bos-
ton; and WROR/Boston.

WODS placed seventh 12+ in the
spring Birch (4.3), and tenth in Ar-
bitren (3.7).

R R R R

Andrews WWL's
New VP/GM

Johnny Andrews, VP/GM at
Keymarket's KKMJ/Austin, has
been named to the same position at
N/T WWL/New Orleans, which
Keymarket recently acquired from
Loyola University. Andrews will
report to Keymarket President
Barry Drake.

Prior to joining KKM.J, Andrews
was VP/GM at N/T KTAR/Phoe-
nx.
In the spring ratings, WWL earn-
ed a 4.8 (12+) in Arbitron, tying
for seventh place. In Birch the sta-
tion posted a 3.9, good for eighth
place.

R&R Observes
Labor Day

R&R’s Los Angeles, Nashville,
and Washington offices will be
closed Monday, September 4 and
will reopen Tuesday, September
5.
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NEW ROCK CHART SHOWS ALBUMS

Beginning this week, responding to feedback
from all sectors of the New Rock universe,
R&R’'s New Rock chart will list albums rather
than tracks. Singles and other tracks which
do not yet appear on albums will be
designated. We thank you for your support.
Page 78
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LIGHT AC FORMAT COMING

D-C/Jones Ups Radford To OM

Drake-Chenault/Jones Satellite
Services has upped Jim Radford to
OM. Most recently an air talent for
the company’s satellite AC format,
Radford replaces Gary Hamilton,
who has exited.

Denver-based D-C/Jones oper-
ates satellite-delivered Country
and AC formats, and is scheduled
to beam a third format next week.

The new format, dubbed Prime
Demo, will be light AC, and Rad-
ford is in the process of hiring air
personalities to staff it.

“Jim richly deserves this promo-
tion,” noted VP/Programming
Phil Barry. “As we launch our
third format, we expect the growth
to be even better than it has been.”

“I have always wanted to be in-
volved with satellite,” said Rad-

ford. “I am grateful to be given the
opportunity to fortify the continued
success of the fastest-growing sat-
ellite company in the world.”

Radford previously worked three
years as National Programming
Consultant for Drake-Chenault. He
has also worked at WCRJ (now
WAPE-FM)/Jacksonville and
KSCF /Orlando.

WB’s Hailin’ Van Halen

Van Halen received some cool jackets at an L.A. party thrown by Warner Bros. Records Chairman Mo Ostin, and — oh
yeah — some triple-platinum awards for their “OU812” LP. Private-partying at Ostin’s beachfront digs are (I-r) Ostin,
manager Ed Leffler, the band's Eddie Van Halen, Alex Van Halen, Michael Anthony, and Sammy Hagar, and label Presi-

dent Lenny Waronker.
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Motown Books Apollo
Theatre Label Venture

Motown Records has launched
sister label Apollo Theatre Rec-
ords, named after the famous Har-
lem venue.

Performers appearing on the
Apollo Theatre’s ‘‘Amateur Night”
will be one source of talent for the
New York-based label, which will
feature genres including R&B, hip-
hop, New York house, “new jack
swing,” and other forms of popular
street music.

Inner City Broadcasting Group
Chairman Hal Jackson has been
named Chairman of the new label.
Oliver Sutton, Asst. to the Chair-
man at Inner City and Business
Manager for the Apollo Theatre,
has been tapped as label Presi-
dent/CEO.

An advisory panel of major art-
ists, industry vets, and marketing
experts will be formed to assist in
the development and presentation
of the label’s new talent. Panel
members include filmmaker Spike
Lee and recording artists Kool Moe

Dee, Teddy Riley, New Edition’s
Michael Bivins, and Heavy D.
Motown President Jheryl Busby
commented, “The Apollo Theatre
has played an integral role in the
history of Motown Records and is
singularly responsible for exposing
more new black artists than any
other venue in the world. It’s
especially appropriate that as
Motown prepares to celebrate its
30th anniversary, we begin work
with a label that bears the Apollo
Theatre name and a concept di-
rected specifically towards the
development of new artists.”
Jackson added, ““The Apollo
Theatre has nurtured and launched
the careers of great vocalists like
Gladys Knight, Marvin Gaye, Ella
Fitzgerald, Billy Eckstine, and

Dinah Washington. This new label
will produce outstanding perform-
ing artists who are at the cutting
edge of the music scene.”

The first artist signed to the label
is Milira Jones, an 18-year-old
singer from Queens.
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Engineering Firm Seeking
Overdue Money From Sonrise

Sachs Freeman Associates, a Maryland-based engi-
neering firm that worked closely with Sonrise Manage-
ment Services, is suing the controversial radio investment
firm for $46,000 it claims is owed for work done on behalf of
FM investor groups established by Sonrise.

Sonrise is currently under in-
vestigation by securities regulators
in North Carolina and Tennessee.
The states are probing whether the
Columbus, GA-based firm misled
the estimated 1600 people who in-
vested a total of $16 million in
groups formed to pursue new FM
licenses. Sonrise is also the target
of an FCC investigation into possi-
ble abuse of the Commission’s li-
censing process.

Lawsuit Claims
Unpaid Bills

According to Sachs Freeman'’s
lawsuit, which has been filed in
Prince Georges County, MD, the
engineering firm agreed in Janu-
ary 1988 to provide Sonrise with
engineering reports, demographic
studies, antenna site letters, and
hearing testimony necessary to
support FM applications filed on

Group Asks
Court Review Of

Fairness Doctrine

If a Washington public interest
group has its way, the Fairness
Doctrine will soon have its day in
the Supreme Court.

In a petition filed last Wednesday
(8/23), the Media Access Project
asked the Supreme Court to hear
the case of Syracuse Peace Council
vs. FCC. The petition presents two
questions for review. The first is
whether the public interest stan-
dard in the Communications Act
requires broadcasters to allow a

‘““We are trying to get
the court to say that
the FCC does not have
authority . . . to repeal

the Fairness Doctrine.”’
— Gigi Sohn
Media Access Project

reasonable opportunity for the
discussion of conflicting views on
matters of public concern. The sec-
ond is whether such a requirement
is constitutional under the First
Amendment.

“We are trying to get the court to
say that the FCC does not have
authority under the Communica-
tions Act to repeal the Fairness
Doctrine,” said Gigi Sohn, staff at-
torney with Media Access Project.

The FCC has 30 days to file an
opposition to the petition.

“Since this is probably the single
most important issue in broad-
casting today, I think there is a
very good chance that the court
will take (the case),” said Sohn.

= 2

“They just didn’t pay
us. Sometimes you get
clients like that; you
get two-thirds of the
way through a project
and they just decide
they don’t have to
make the final

payment.”’
— Ernest Freeman
Sachs Freeman

behalf of Sonrise-related investor

groups.

Sachs Freeman was to be paid
$1000 for an engineering study, $180
for each demographic study, $350
per site letter, and $100 an hour for
hearing testimony. According to
billing documents made available
by Sachs Freeman President .Er-
nest Freeman, the overdue money
represents work on behalf of ap-
proximately 100 different Sonrise
applicants.

The $1000 engineering study fee
cited in the lawsuit is at odds with
information Sonrise co-founder
Ralph Savage provided in testi-
mony to the FCC. In a January
declaration to the Commission ex-
plaining how the $80,000 raised by
each FM investor group is spent,
Savage said Sonrise paid an aver-
age of $2500 per group for engineer-
ing work.

Sonrise Countersues
Over $10,000

Inits response to the suit, Sonrise
alleges that Sachs Freeman failed
to perform the agreed-upon tasks
in a ‘“timely, proper, or profes-
sional manner.” That failure, Son-
rise charges in a counterclaim,
cost Sonrise $10,000.

Freeman denied Sonrise’s
charges.

“They just didn’t pay us,” he
said. “Sometimes you get clients
like that; you get two-thirds of the
way through a project and they
just decide they don’t have to make
the final payment.”

Phone calls to both Sonrise and
its lawyer were not returned.

Root Cooperates
With Investigators

In other Sonrise-related develop-
ments:

* North Carolina Secretary of
State Rufus Edmisten revealed at
a Washington news conference
Thursday (8/24) that Themas
Roet, the Washington communica-
tions lawyer who represented most
of the Sonrise applicant groups,
has agreed to assist in that state’s
investigation of Sonrise. Root has
not been given any guarantees of

immunity from prosecution, Ed-
misten said. North Carolina Depu-
ty Securities Administrator Steve
Wallis said the state expects to
make an announcement concern-
ing the findings of its probe in ap-
proximately two weeks.

eIn an opinion released last
week, the FCC Review Board re-
fused to reinstate an applicant
whose application for a Crossville,
TN FM CP was dismissed in part
because his attorney, Root, failed
to appear for several proceedings
and missed a number of filing
deadlines. In its decision the
board found that the applicant,
Mark Perry, had himself missed
important procedural deadlines. In
addition, the board ruled, appli-
cants must ultimately be responsi-
ble for the actions of their at-
torneys.

¢ The Washington Post reported
last week that Root and his wife
Kathy recently traveled to Califor-
nia to meet with a television pro-
duction company about a film bas-
ed on Root’s now famous 800-mile
flight, which ended when the Cess-
na he was piloting crashed into the
sea near the Bahamas. The Post
based its story on unnamed friends
of the Roots. Root, who was not
quoted in the story, branded it “a
crock” on a local television news
program. The next day, the Post
ran what amounted to a retraction
of the story.

NAB Calls For
FCC Summit

To Address
AMs’ Woes

The NAB, moving to place AM
radio at the top of the new Commis-
sion’s agenda, has requested that
the FCC hold a meeting in Septem-
ber or October to address ‘‘govern-
ment/industry efforts to achieve
genuine AM radio improvement
and interference reduction.”

In a letter sent to FCC Chairman
Al Sikes last Monday (8/21), the
NAB said, ‘“For much of this dec-
ade there has been a growing con-
sensus that the declining technical,
economic, and public service po-
tential of AM radio should be the
subject of effective remedial ac-
tion.”

The NAB called for a meeting
that would include not only the full
Commission and its staff, but also
officials of the Mass Media Bureau,
Office of the General Counsel, Of-
fice of Plans and Policy, Office of
Engineering and Technology, and
representatives of the broadcast
community.

NAB hopes to have an open for-
um “where the Commission can be
more thoroughly apprised of AM
radio’s plight and the range of
remedial steps which are being
taken — and clearly should be
taken in the very near term.”

wWWW.americanradiohistorv.com
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Emmis Asks $65 Million
For KXXX, wJIB

organ Stanley is quietly shopping Emmis Broad-

casting’s KXXX/San Francisco and WJIB/Bos-

ton, according to several radio brokers who claim
they've been approached with the deal.

Those in the know say the asking price is $65 million — $35 million for
Beantown and $30 million for SF. Emmis execs Jeff Smulyan and Steve
Crane weren'’t available for comment, but brokers say the asking prices
are way out of line with actual cashflow performance. They say Easy Lis-
tening WJIB is reportedly posting a meager $800,000 annual positive

flow, and KXXX's as-yet-unsuccessful CHR format is running about a million
bucks in the red.

The sale is being spurred by Emmis’s planned purchase of the Seat-
tle Mariners.

s}“;w;}}, ‘E‘et_ti.t-»:lﬂ_-lamed‘ To FCC Pos_té

eteran FCC attorney Roy Stewart has been tapped

by incoming chairman Al Sikes to be Chief of the

Mass Media Bureau, effective October 1. Lex
Felker, who currently holds that job, recently announced
plans to leave.

Stewart currently serves as Chief of the Mass Media Bureau's Video
Services Division, where he oversees television regulation and direct
broadcast satellite issues. Stewart has been with the Commission since
1965.

In another Sikes appointment, Robert Pettit has been named FCC
General Counsel, effective October 5. Currently a partner with Wiley,
Rein & Fielding, a DC communications law firm, Pettit previously worked
atthe FCC from 1982-86 as senior legal advisor to former Commissioner
Mimi Weyforth Dawson. From April 1988-January 1989 he was the As-
sociate Deputy Secretary of Transportation.

e e g

Noble in Play, But Players Scarce

all Street is buzzing about the Noble Broadcast-

ing prospectus assembled by investment bank-

ers at First Boston. The entire company is on the
block for an asking price of $350 million. The prospectus is
being shopped to mega-media companies with deep
pockets such as MCA, Time-Warner, and King World.

So far, prospects are being scared off by Noble’s debt load and the
top-dollar prices the company has paid for its properties. For instance,
last summer Noble paid $18.5 million for WMHEIToledo — about $3 mil-
lion more than total market revenues — and the station’s ratings have slip-
ped significantly since the takeover. Noble executives John Lynch and
Norm Feuer haven't returned R&R’s phone calls, but one investment
banker told us the company’s market value is probably closer to $280
million.

“These guys have been straight formula buyers,” an investment
banker told R&R. “The only trouble is that formulas don’t always make
sense when you're buying stuff in smaller markets like Toledo and New
Haven.”

The banker predicts Noble may be forced to break up the group to
gain cash, with asset spins most likely for the company’s WAVZ &
WKCI/New Haven, WBAB-AM & FM/Long Island, and KBZR & KBEQ/
Kansas City properties.

Phillips Launches Severn Capital Advisors

hen Communications Equity Associates sailed

out of Washington in June bound for offices in

Tampa and New York City, Kent Phillips was left
on the dock waving a fond farewell. It seems Phillips, a fi-
nancial whiz who joined CEA in 1985, just couldn’t tear him-
self away from the waterside lifestyle he’d found in Annapo-
lis, MD, so he opened his own shop.

Phillips says his Severn Capital Advisors offers a bevy of services,
ranging from investment banking to financial modeling to business plan
evaluation. His target market is smaller media and entertainment firms that
can't afford to deal with Wall Street or the money center banks. Severn
Capital Advisors can be reached at (301) 544-7915.
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“Chris has added futuristic dimensions to the KJR/KLTX selling efforts.

He is consistently setting the standards of how radio will be sold in the

next decade.”

MARY ELLEN KURTZ, General Sales Manager, KJR/KLTX - Seattle

“As a result from Chris Beck’s recruitment techniques, my station will
generate a minimum of $250,000 this year on recruitment alone!”
CHRIS STONICK, Sales Manager, WMIL - Milwaukee

“We've been able to open the lines of communication on a local level
with huge national companies like SEARS and 7-11. With Chris Beck's
methods no account will ever be off limits again!”

BETH BIBBY, Director of Major Account Sales, KISS 108 - Boston

dy For The 90's...

SALES STRATEGY

The Next Generation Of Sales Solutions

by CHRIS BECK

R&R Columnist and radio sales strategist Chris
Beck has assembled a practical “How To” Guide
and reference tool for beginners, senior sales
people and managers.

The most up-to-date and streetwise strategies and
technologies for selling, coaching and management.

POWER SOLUTIONS FOR THE
NEW GENERATION OF RADIO SALES ....

» Finding and Interviewing to
Get the Best Talent

» Hold Practical and Exciting
Sales Meetings

» Cultivate New Business
» Sell Outside Your Demos
» Maximize Phone Impact

» Update Your Sales Close for
the 90’s

...And Much More!

JUST PUBLISHED! Special Introductory Price $18.50*

BOOKS

Order one for every member of your sales team. Quantity discounts available.

DETACH AND MAIL TO: R&R, 1930 Century Park West, FOR INSTANT SERVICE...Call or Fax your order to R&R
* Fifth Floor, Los Angeles, CA 90067. E

Call: (213) 553-4330 FAX: (213) 203-8727

[] PAYMENT ENCLOSED e = B= / MO YR
[] cHARGE MY MC ___ VISA___ AMEX ____ 1 1 T O O O O

EXPIRATION
SIGNATURE TITLE
NAME ADDRESS
COMPANY ____ PHONE ( )
ciry STATE ZIP

SALES STRATEGY by CHRIS BECK

Overnight delivery available

-
I
l
I
!
!
I
I
I
I
I
l
!
l
!
I
l
l
!
I
I
I
l
|
I
I
l
I
I
I
I
I
!
l
I
l
|
!
!
!
I
l
!
!
I
i
!
|

SPECIAL INTRODUCTORY OFFER/QUANTITY DISCOUNTS | QUANTITY Delivery Charges

 Single copy ... $18.50 AMOUNT $ Single Copy . . . $1.50
(Regular price $19.95) IN CA ADD Each Additional

* 5-10 Copies . . . $17.25 each 6.5% SALESTAX § Copy . .. 50¢

« 11 or more copies . . . $16.50 each DELIVERY $ Maximum
Offer expires Nov. 11, 1989 TOTAL $ Shipping Charge . . . $20.0C
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TRANSACTIONS

SunGroup Swaps Stock
For Two USA FMs

American Eagle Doubles Money On Tidewater Move-in

Radio USA Stations

PRICE: $5 million (approximate)
TERMS: Cash and publicly traded
stock of buyer.

BUYER: SunGroup Inc., a Nashville-
based group operator headed by
President Frank Woods. The com-
pany also owns WERC & WKXX/BIr-
mingham; KESY-AM & FM/Omaha;
KKSS/Albuquerque-Santa Fe;
KYKX/Longvlew, TX; KEAN-AM & FM/
Abllene; and KKQV/Wichita Falls,
TX. SunGroup recently announced
plans to acquire WOWW/Pensacola
and has the first right of refusal to buy
WSLI-AM & FM/Jackson, MS. The
company’s stock is traded over the
counter via NASDAQ.

SELLER: Radio USA Ltd., headed by
Managing General Partner James
Reeder. He will join the buyer as an
executive officer.

KMJJ/Shreveport
FREQUENCY: 100.1 MHz
POWER: 3 kw at 300 feet

FORMAT: BM
KKYS/Bryan-
College Station, TX
FREQUENCY: 104.9 MHz
POWER: 3 kw at 300 feet
FORMAT: CHR

COMMENT: KKYS was sold in April
1987 for $2.8 million.

Ingstad Statlons
PRICE: $635,000 for 50%
TERMS: Stock purchase; $110,000

cash; ten-year promissory note for
$525,000 at 11.43% interest, paya-
ble interest-only for ten years with
balloon payment of outstanding princi-
pal.

BUYER: Ingstad Broadcasting Inc.,
headed by James Ingstad.

SELLER: Jack ingstad is selling his
50% interest in Ingstad Broadcasting
Inc.

KWAD & KKWS/Wadena, MN
FREQUENCY: 920 kHz; 105.9 MHz
POWER: 1 kw; 100 kw at 564 feet
FORMAT: Country

KOVC-AM & FM/

Valley City, ND

FREQUENCY: 1490 kHz; 100.9 MHz
POWER: 1 kw; 3 kw at 319 feet
FORMAT: Country; AC

KGMN/Kingman

PRICE: $15,000

TERMS: Cash

BUYER: Lowell Patton and Grant
Holyoak of Kingman are increasing

Some people say Americom sells
stations for prices that are too high...

President

BARNSTABLE
CORPORATION

Al Kaneb

“I have purchased four stations through Americom, and Americom
doesn’t market losers. They concentrate on those properties that either
are successful or can be successful. Other brokers have an endless supply
of fatally flawed stations. Americom handles quality radio stations. True,
they are the leaders in getting high prices for the sellers they represent,
but they also document the factual basis to support those values. In my
experience in purchasing four radio stations through Americom, we have
always been pleased with the value of each station we have purchased.”

Tom Gammon
Top - 100 Markets

Radio’s New Breed of Professional Brokerage and Financing Specialists

1130 Connccticut Avenue, N.W. / Suite 500 / Washington, D.C. / 202-737-9000

Bill Steding
Top - 25 Markets

AMERICOM

AT

Dan Gammon
Northeast and Central

Dave Burrlll
Western United States

Paul Leonard
Southeast

TRANSACTIONS AT A GLANCE

$1,802,420,521

Deals So Far In 1989:

Total Stations Traded This Year: 881
This Week’s Action: $12,785,000
Total Stations Traded This Week: 26

(approximate)

® Deal Of The Week:
® Radio USA Stations $5 million

® KMJJ/Shreveport
® KKYS/Bryan-College Station, TX

®ingstad Statlons $635,000 for 50%
O KWAD & KKWS/Wadena, MN
O KOVC-AM & FM/Valley City, ND
® KGMN/Kingman, AZ $15,000
O KCVR & KWIN/Lodl, CA $112,500 for 20%
o KIZS/Manteca, CA $8000 for 50% (approximate)
© WEBQ & WDRW/Eldorado-Harrisburg, IL $65,500 for 25%
® WLLK/Somerset, KY (FM CP) $25,000 for 20%
® KXGN/Glendive, MT $200,000 (approximate)
® KATK-AM & FM/Carisbad, NM $550,000
. ® WRNQ/Poughkeepsle, NY $401,000 for 51%
® WOFM/Moyock, NC $3,075,000
® WHLP & WCQT/Centerville, TN $168,000
®WOCV & WBNT/Oneida, TN $100,000 for 42.5%
® WSKi/Montpeller, VT $575,000
® WDCM|Cruz Bay, VI (FM CP) $30,000
® KASY/Auburn (Seattle), WA $1.75 million
® WMJB/Evansville, WI (FM CP) $77,000 for 51%

their stock ownership from 37.5% to
50% each.

SELLER: Bruce Owens is selling his
25% stake in New West Broadcast-
ing Systems inc.

FREQUENCY: 100.1 MHz

POWER: 500 watts at 750 feet
FORMAT: AC

e TE

KCVR & KWIiN/Lodi

PRICE: $112,500 for 20% interest
TERMS: Cash. The buyers, holders of
promissory notes, are exercising an
option to convert one-half the face
amount of their notes into equity limit-
ed partnership interests. The buyers,
who currently hold a 40% Interest in
the licensee, will increase their stake
to 60%.

BUYER: Keith Cripps, R. Calvin Sut-
liff, C. Phillip Ralnwater, and JACA
Investments LP. Cripps has interests
in several cable television systems in
Michigan and Minnesota.

SELLER: Turnbeaugh Communica-
tions LP, headed by Roger Turn-
beaugh.

FREQUENCY: 1570 kHz; 97.7 MHz
POWER: 5 kw daytimer; 3 kw at 300
feet

FORMAT: Spanish; AOR
COMMENT: Turnbeaugh purchased
these stations in May 1988 for $3 mil-
lion.

KiZS/Manteca
PRICE: $6000 for 50% (approximate)
TERMS: Cash

Continued on Page 11
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Ted Hepburn, President
(407) 863-8995

\_

Radio’89
New Orleans

While you’re attending the Convention,
call us for a confidential discussion
in our suite at the historic
Soniat House Hotel, Chartres Street.
Phone 522-0570 from Sept. 13-16.

LD FFIEIPISUL
CORIARNY S

325 Garden Rd.. Palm Beach, Flonda 33480

~

Todd Hepbum. Vice President
PO Box 42401, Cincinnatl. Ohio 45242
(513) 791 8730

o
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INTRODUCING
THE HOTTEST
NEW MUSIC

TESTING
METHOD IN
THEUSA:_

; & STRVIY N7 STEVIE WICKS

s 2 TREVOR RAB RICHARD MARX
ET.7585 a BILLY SQUIE KJJO/Minneapolls WHITE LION
a

e
MICHAEL HUGRES (612) 941-5774 INCKSON Abie

01 JAY BakER a ENUPY 2'NUF § | OM: Towy poweRs LETHAL WEAPON 1]
Heavy ' sl Soe cocker
a
JOMN COUGAR MELIgN KGGO/Des . mvl::":::‘:?umu & WICK JONRS
a DOOBYE BROTNERS 1 BAD ENGLISH
HENRY LEE gumszglin {515) 265-6¢ : Fon
TOM PETTY PD: PHIL WILS TOM PETTY

s S NRRVY.
BRERT Yot THY DON HENLEY

STEVIE NICES STEVIE RAY VAUGHAN
BAD EHGLISH
DOOBIE BROTHERS

CALL

MDI JACK pme WINGE i

KMOD{Tuls:
{918) 664-28

PD: PHIL STO
MD: JOHN FOS

KETS (L

WZEW X

[ (205) 4329 el i Enp
] r P WN Y

02
WINGER 3 s J
JOHN COUGAR MELLEN 4 PD: CATT § 1 ROAD HOUSE
3 MU DREW DUNY , ACKSON BRO
WINGER
Beavy . " WHITE LION )
PINE YOUNG GANNIBA g Btiesvilie|  LeTHAL wuapOn 11 ’ TANGIER ' & JACKSON BROWN
cuLT A 10,000 NANIACS f PETE TOWNSHE : STEVIE RAY VAM
1 caL STEVIE MY VAUGHA STEVIE NICKS Hed Lun
% rerE towmsuen s - B-52°5 % y u2 a LETHAL WEAPON
STEVIE RAY VAUGHAN DON HENLZY (L) SKID RO 2 PETE TOWNSHEN(
DOOBIE BROTHERS BONNIE RRITT - STAGE DOLLS 2 ANDERSOM, BRUF(
WA KRANT PETE TOMNSHEND (M) TEXAS 4 2 TEXAS
Radium L TOM PETTY RICKARD MARX W % & QUEENSRYCHE
JIMMY BUFFETT (L) BLUE MUKDER . 4 Light
STEVIE NICKS 3 CURE
Medius LETHAL WEAPON
WRXL/Richmond ol a DOOBIZ BROTHE Tora ora 0 :

Heavy

SAY ANYTHING

4 400 STEVE STEVENS ATON
Al e poxers R i i R [ KICT/Wichit
OpZiMscan o PAULTSHUGHE f / JACKSON BROWNE S
912) 8250106 Heav € KYYS/Kansas City DOOBTE BROTHERS 1 (316) 722-5600
D¢ NATHAN HALE ToM PEFTY ko d i (816) 561-9102 artceer WDy PRIl TRomaoe
STEVIE RAY VAUGHAN N B T e Reaeais
¥ ¢ MD1 SKID ROADIE

ALICE COOPER
RICHARD MARX

Medium
LETHAL WEAPON IT
BODEANS Light

Heavy
POOBIE BROTHERS
i

M. CAFPERTY & TH a TREVOR RABIN
3 18R & TORA TORA
1 R Lop MICK JONES
L L N VENYS a
ot onaves AWt LORT DupOSE £V (M) o CORKY PARE
BYGCY MARLEY & THE a LITA PORD
P e DON HENMEY a lNUl"gh;'NUﬂ’
on
B JASON & THE BCORCH D T . 2 [ENCEEN

[N e LLA

TOM PET=Y a STEVE JONES
DOOBIE BROTHERS

WRUE/Gslneavilie Eroiie *
(904) 392.0771 .

Coleman Research has developed a revo- EAC.T has already proved its mettle with
lutionary testing methodology that can give your  Pirate Radio, the new radio Ip enomenon in the
station a 15-20% edge over your competition’s Los Angeles marketplace, plus WMIX, Baltimore;
menu. It’s called EA.%.T.* (that’s short for Fit Accep-  WSTE Orlando; Q Houston; WNSR, New York.
tance and Compatibility Test). Look for your personal invitation in the

A one-time FACT presentation by Jon mail. And be sure to
%ﬁlemda;l will be hgld at the New Ortlﬁans Hiltlclm, come ﬁxlnlglgm how (DLE MAN
ursday, September 14, 6-7 pm, in the Versailles EACT es eve
Ballroorg dmI“)ing the NAB co?lvention. song belong, . RESE A RCH
P.O. Box 13829 Research Triangle Park, NC 27709

*EA.CT.is a service mark of Coleman Research, Inc. Patent pending on EA CT. methodology.
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Listeners Can’t Get Enough
When They're

Getting It Right

You’ll have what your listeners
want...MCEG’s “Getting It Right!”
You can give it away...along with
a chance for one of your listeners
to get lucky and win a grand prize
VCR. This free promotion is ex-
clusively available October 9 -
November 15 in these markets:

Chicago Los Angeles St. Louis

Dallas Nashville San Francisco
Houston New York Seattle
Indianapolis Sacramento  Washington, D.C.

Call Tina Leitz at:

 CETNG T AT

7 s — “c G \
(MO LR S

N REDGRAVE

QLG prsesh JONATHAN Dﬁi

‘ ®
M. y ORTER PLTERCOOR SRt oD o ' G
sl G G Sy MARKETING
P N e
W o s e T 213+ 553 * 4330
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TRANSACTIONS

Continued from Page 8

BUYER: Atlanta venture capitalist Wil-
liam Sanders, who owns 50% of
Martin Media Inc.

SELLER: Jay Martin is selling his
50% interest in Martin Media Inc., the
sole general partner of CalValley Ra-
dio LP.

FREQUENCY: 96.7 MHz

POWER: 3 kw at 320 feet

FORMAT: CHR

WEBQ & WDRW/Eldorado-

Harrisburg

PRICE: $65,500 for 25%

TERMS: Assumption of indebtedness.
BUYER: Lynn Turner of Harrisburg.
SELLER: Belle Choate and S. Sar-
gent Visher of Indianapolis.
FREQUENCY: 1240 kHz; 102.3 MHz
POWER: 1 kw; 3 kw at 300 feet
FORMAT: Country

WLLK/Somerset (FM CP)
PRICE: $25,000 for 20%

TERMS: $12,500 cash and five-year
promissory note for $12,500 at 10%
interest.

BUYER: Walt Williams of Somerset.
He will be employed as GM of the sta-
tion.

SELLER: Kerry Rich and Joel Kenna-
mer, a partnership.

FREQUENCY: 102.3 MHz

POWER: 3 kw at 1076 feet

SRS R g
_____ Montana

KXGN/Glendive

PRICE: $200,000 (approximate)
TERMS: This transaction is part of a
larger deal involving the acquisition of
KXGN-TVI/Glendive, MT for approxi-
mately $1 million.

BUYER: Stephen Marks, who also
has interest in WBKB-TV/Alpena, MI.
SELLER: Glendive Broadcasting
Corp., headed by Lewis Moore.
FREQUENCY: 1400 kHz

POWER: 1 kw

FORMAT: AC

BROKER: Chapman Associates

KATK-AM & FM/Carisbad
PRICE: $550,000

TERMS: $25,000 cash down pay-
ment; promissory note for $525,000
at 8% interest, payable in monthly in-
staliments of $4391 over ten years
with final balloon payment due on
tenth anniversary of closing.

BUYER: Frank Nymeyer of Carisbad.
SELLER: Radio Carlsbad Inc., head-
ed by Robert Swayze.
FREQUENCY: 740 kHz; 92.1 MHz
POWER: 1 kw day/250 watts night; 3
kw at 283 feet

FORMAT: Spanish; Country

WRNQ/Poughkeepsie

PRICE: $401,000 for 51%

TERMS: Five equal annual installment
payments at 9% annual interest.
BUYER: Richard Novik of Ancram-
dale, NY, who already owns 49% of
the licensee. He also has an interest
in WKIP/Poughkeepsie.

SELLER: Irwin Katz, Kalman Kera,
James Roosa, and Richard Novik are
selling their collective 51% interest in
Duchess Communications Corp.
FREQUENCY: 92.1 MHz

POWER: 3 kw at 300 feet

FORMAT: AC

WOFM/Moyock
PRICE: $3,075,000

BUYER: Broomfield Communica-
tions Co. Inc., headed by John
Broomfield.

SELLER: American Eagle Communi-
cations Inc., owned by Joseph Ken-
nedy, Michael Kromirs, James Hunt,
and James Reese.

FREQUENCY: 92.1 MHz

POWER: 1.7 watts at 421 feet
FORMAT: AOR

BROKER: Hickman Associates
COMMENTS: WOFM-FM has recent-
ly been granted an upgrade from a
Class-A FM facility to a B-1 status.
American Eagle purchased this station
for $1.54 million in August 1987.

WHLP & WCQT/Centerville
PRICE: $168,000

Debt

FIRST COMMUNICATIONS
CAPITAL

Over $120 Million in Financing
Commitments Raised in 1988.

Senior Mezzanine Equity
Financing

Communications finance specialists with
expertise in raising and structuring
private capital for refinancings,
acquisitions and expansion.

Laurie-Jo Straty, Managing Partner
Amanda P. Sullivan, Vice President
(214) 651-1007

TERMS: Cash

BUYER: Creative Communications
Corp. of America, headed by John
Deering.

SELLER: William Potts, court-ap-
pointed receiver.

FREQUENCY: 1570 kHz; 96.7 MHz
POWER: 5 kw daytimer; 3 kw at 250
feet

FORMAT: Country

WOCV & WBNT/Oneida
PRICE: $100,000 for 42.5%
TERMS: Stock purchase for $29,000
cash and five-year promissory note
for $71,000 at 10% interest.
BUYER: George Guerttin and Hillard
Mattie, who already own a collective
57.5% stake in the licensee.
SELLER: Jim Stair of Clinton, TN is
selling his 42.5% interest in WBNT-
Oneida Broadcasters Inc.
FREQUENCY: 1310 kHz; 105.5 MHz
POWER: 1 kw; 3 kw at 280 feet
FORMAT: AC

WSKI/Montpelier

PRICE: $575,000

BUYER: Context Inc., headed by
Michael Kaplan of Louisville.
SELLER: Green Mountain Broad-
casting Co. Inc., headed by Daniel
Ruggles.

FREQUENCY: 1240 kHz

POWER: 1 kw

FORMAT: AC

BROKER: Hickman Associates

i

- virgin
WDCM/Cruz Bay (FM CP)
PRICE: $30,000

TERMS: Cash

BUYER: St. John FM Inc., headed by
Gerald Smith and Donald Oat.
SELLER: David Condon
FREQUENCY: 92.3 MHz

POWER: 50 kw at 363 feet

{ P . %@gﬁg:?

ENEE M L

KASY/Auburn (Seattle)
PRICE: $1.75 million

TERMS: $1 million cash for assets;
additional $750,000 in noncompete
and consulting fees to be paid over
ten years.

BUYER: KBSG Inc., a subsidiary of Vi-
acom Inc. The company, headed by
Chairman Sumner Redstone of New-
ton Center, MA, also owns WLTW/
New York, KIKK-AM & FM/Houston,
WLIT/Chicago, WMZQ-AM & FM/
Washington, WLTI/Detroit, and
KBSG/Seattle-Tacoma.

SELLER: Auburn Broadcasters Inc.,
headed by Dennis Garre.
FREQUENCY: 1210 kHz

POWER: 10 kw day/1 kw night
FORMAT: AC

WMJB/Evansville (FM CP)
PRICE: $77,000 for 51%
TERMS: Stock purchase; $42,000

Communication

Skalls.

Society

cash; promissory note for $35,000 at
10% interest, payable interest-only
on quarterly basis with entire note due
in 2.5 years.

BUYER: Capital Radio Sarvices Inc.,
headed by Carl Hurlebaus and Eu-
gene Mark. Hurlebaus has interests in
WGRO/Colonial Beach, VA; WIMA &
WVJZ/Orange, VA; and WDAR &
WMWG/Darlington, SC. Hurlebaus is
also the holder of conskruction per-
mits for new FM stationsiin Crestline,
OH and Port St. Joe, FL.

SELLER: Eagle Broadcasting of
Southern Wisconsin Inc., headed by
Tommie Love of Lufkin, TX. Love has
interests in KAFX-AM & FM/Diboll,
TX; WIGL/Orangeburg, SC; WMGU/
Stevens Point, WI; and KDFX/Du-
buque. Love is also the permittee for
a new FM station in Bismarck, ND.
FREQUENCY: 105.9 MHz

POWER: 3 kw at 328 feet

For The Record

Last issue, R&R incorrectly list-
ed the closing of the sale of
KWTO-AM & FM/Sprirgtleld, MO
as the “Deal Of The Week.” R&R
previously reported tre sale an-
nouncement in our 4/7/89 issue.
Last week's year-to-dete transac-
tion total should have teen report-
ed as $1,789,635,521 for 855
stations. This week’s transactions
totals have been adjusted to cor-
rect the error.

BANK

WAAMALaeticantadiahistornz..com

For more than 50 years, Society Bankers
have combined their knowledge of the
communications industry with the time,
attention and resources necessary to meet
your financing needs.

Discover how our skills and experience
can provide a complete financing package
tor your venture.

Let’s discuss your situation in more
detail. Call (216) 689-5786.

Kenneth J. Keeler Craig A. Pearsall
Corporate Banking Officer Corporate Banking Representative
Charles P> Coon Kathleen M. Mayher

Vice President and Manager Vice President

SOCIETY BANK

Communications Lending
Cleveland, Ohio
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Keep Your Bags Under Your Eyes

Five Tips From The Lost Luggage Department

ou get off the plane — just

in time for an important

meeting — and wait for
your bag ... and wait ... and
wait. But it never appears. Wel-
come to Airport Hell.

If this has ever happened to you,
you know how hard it can be to find
a sympathetic ear — especially at
a strange airport. If not, here are
five tips to help you keep your bags
in check, from the Philadelphia-
based Marriott Business Travel In-
stitute:

o If your bag doesn’t come roll-
ing onto the carousel, look around
the claim area — airline employ-
ees sometimes move luggage to a
holding area. If your bag doesn’t
arrive, notify the baggage clerk
immediately. The longer you wait,
the less liability for the airline.

e Airline liability generally is
limited on lost luggage to about
$1250 for domestic flights and $635
for overseas flights (per passen-
ger). Try to have receipts availa-
ble for any valuables you may lose.
Your own insurance probably will
pay a better rate than that of the
airline.

“When he

I could ]usgl

shove somethmg

* Check your homeowner’s poli-
¢y or traveler’s insurance to see if
either covers lost baggage. If not,
consider purchasing baggage in-
surance from a travel agent or at
the airport. Many credit card com-
panies automatically grant such in-
surance if a ticket is purchased
with their card.

* Baggage delay insurance also

is available for emergency pur-
chases. To file a claim, keep all
receipts and get proof of when your
bags actually arrived.

* Most airlines will pay a nomi-
nal amount per day for emergency
expenses if your luggage is lost.
Ask the baggage counter for de-
tails.

What Makes A Good Manager?

ant to find out what ef-
fects managers have on
employees? Ask them.
Management consultant Dr.
Thomas L. Brown did — he took a
group of employees to lunch and
asked them to describe their best
and worst bosses, without naming
names. Employees said their best
bosses:
¢ Took special interest in their
careers, and counseled them to
help them improve.
¢ Were enthusiastic about their
own jobs, companies, and work
teams.

e Worked to develop spirit in

their departments and divisions.

» Stressed the potential of people
to grow and meet challenges.

e Were human beings who strug-
gled to be everything the term im-
plies.

The worst bosses:

¢ Didn’t care. One gave great
speeches but showed no concern
for others.

e Wouldn’t listen or couldn’t
cominunicate,

¢ Were described as “capricious,
dictatorial, narrow-minded, self-
centered, brusque, or insensitive.”

ves the weather,

l A shy, 54 year-old

* focus group respondent
confesses to Don Hagen how
- she really feels about the
morning man she listens to
- every day.

See the stations in your market for what they really are. Let Don Hagen

uncover what your listeners really think, what their comments mean, and

how it all fits into your stations strategic plan.

Before you plan your next focus groups, music test, or any other

strategic research project, call Don Hagen and get a quote.

Rgearch

Box 40542 + Washington, D.C. 20016-0542 « 703/534-3003 « FAX: 703/534-3073

~AWAAA-americanradiohistorv-com—

cert tickets, here’s a way to

guarantee that your listeners
have good seats. The 'Aipha-
Seatpack,” designed by former
tour manager Robert Marchner,
unZips to be used as a seat
cushion — and doubles as a
backpack.

The Alpha-Seatpack, manufac-
tured by the L.A.-based company
of the same.name, can be custom-
ized with your station’s logo. The
fire-retardant foam cushions are
covered with water-proofed nylon
and can be secured to stadium or
folding chairs via built-in Velcro
strips.

The backpack/cushion currently
is available only through mail
order. The cost is $34, including

If your station gives away con-

Seat Cushion Doubles
As A Backpack

[rosea—

tax and shipping — custom-printed
orders are higher. For more info,
call (800) 235-66486; in California,
call (800) 235-6647.

TELEPHONE TIPS

Get The Crap Out Of Your Rap

egardless of whether

you're a member of the

radio or the record com-
munities, you probably spend a lot
of time working the phones. Here,
courtesy of the Waterloo, IA-based
TeleCross Corp., are eight tips on
getting more mileage out of your
calls:

e “Look your caller straight in
the eye.” Pretend you're meeting
with him or her face to face.

¢ Don’t spend a lot of time with
small talk. People are busy.

e Don’t interrupt. Your callers
will think you believe that what you
have to say is more important than
what they have to say.

¢ Become an avid note-taker.
Don’t rely on your memory.

¢ Simplify everything. Use small
words and build complex ideas one
piece at a time.

e Answer questions directly. If
you don’t know an answer, say so.
Get back to the caller later with the
information.

¢ If you don’t understand some-
thing, ask. People.are only too hap-
py to demonstrate their intelli-
gence.

¢ Think like a customer. Share
information with your clients so
they can relate to it.

OSeptember 6 — 1989 MTV
Video Music Awards. Universal
Amphitheatre. Universal City,
CA.
©® September 13-16 — Radio
‘89 Convention sponsored by
the NAB. New Orleans Conven-
tion Center. New Orleans, LA.
@ September 13-16 — RTNDA
Annual Convention. Kansas Ci-
ty Convention Center. Kansas
City, MO.
§ ® September 17 _— Emmy
. Awards. Pasadena Civic Audi-
tonum Pasadena CA.
i ”}':nrr“rwm'v s
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The Leading Investor Publications
for the Radiio Industry!

Investing In Radio Series

Volume 1 (Markets 1-150)
Volume 2 (Markets 151-261)

The Radio Station Transfer Summary

Call for a free brochure!

1-800-323-1781

(In Virginia, call collect 703-478-5880)

O]
O]
@ Quarterly Updates
® The Ownership File
@ Station Leaders
@ Stick Values
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MJl BROADCASTING

Proudly invites our friends to join us at our backstage hospitality suite
for a very spectal evening of New Orleans Music at the

~ NEW ORLEANS ARTISTS
AGAINST
HUNGER & HOMELESSNESS

Benefit Concert
to be broadcast live via satellite from NAB ’59

Performances by:

Y Allen Toussaint v The Neville Brothers
Y Dr John v The Radiators v Ry Cooder v
Y Rita Goolidge v Irma Thomas v Boz Scaggs
Y The Dirty Dozen Brass Band »¢

and some very special guests

Wednesday, September 13, 1959  7:30 pm
The Municipal Auditorium
New Orleans, LA

1o get your tickets and V.I.P. Hospitality Pass,
please R.S.V.P. your MJI Broadcasting Representatwe at 212-245-5010.

0 //4

'ROADCASTING

Also jotn us in The Seven Oaks Suite #2529 at

The Hilton for two evenings of music:

Thursday, September 14,1989 Friday, September 15, 1989
Marshall Crenshaw Blue Rodeo
Allen Toussaint James McMurtry

wiw . americanradiahistary. com
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Tapping New Revenue
Sources For The ’90s

Don’t wait until the '90s have arrived before updating
your sales technologies. Old and new sources of revenue
are already presenting opportunities for generating more
dollars through new or redesigned approaches. Two of
those sources — and the tools for taking advantage of them

— are described below.

Cause-Oriented Marketing

Believe it or not, charity begins
at your radio station. Cause-
oriented marketing is a highly ef-
fective approach that generates
consumer usage of a product,
awareness of a local nonprofit
charity, and advertising revenue
for your station.

The most successful campaigns
run a minimum of 13 weeks, and in-
volve donating a percentage of all
consumer purchases of a particu-
lar product — or a percentage bas-
ed on patronage of a particular
store — to a local cause. The best-
designed programs catch consum-
ers in the act of doing something
that they already do, such as buy-
ing milk, using a credit card, filling
up the gas tank, etc.

Avoid short-term commitments
that don’t allow consumers suffi-
cient time to understand the pro-
motion or become aware of the
charitable organization involved.
Also, promotions that benefit ma-
jor national charities may prove in-
effective because consumers feel
these organizations already re-
ceive too much attention. Tie into a
popular local cause instead.

Another pitfall to avoid is limit-
ing the response time to a particu-
lar day, or restricting the scope to
an eclectic product. And. . . it’sex-
tremely important that you allo-
cate the proper budget and sched-
ule to trumpet the results that your
campaign has generated. Most
schedules end without enough
follow-up to toot the horn.

A

‘‘The best-designed
campaigns catch
consumers in the act of
doing something that
they already do, such
as buying milk, using a
credit card, filling up
the gas tank, etc.”’

If you're at a loss when it comes
to finding the right charity, con-
sider these popular causes: the en-
vironment, children, pets, wildlife.

Maximizing Direct
Response

Direct response advertisers
generally try to motivate con-
sumers to pick up the phone and
call at the end of a commercial.
The primary users of this type of
advertising are the insurance,
medical, publishing, and travel in-
dustries, as well as substance
abuse organizations and self-im-
provement businesses.

The key to any successful direct
response schedule is the number of
consumers motivated to take ac-
tion. If there was a platinum rule to
direct response, it would be this:
catch the consumer when his
awareness of the advertiser’s
benefits is high and he is comforta-
ble making personal calls (or is
able to do so).

.

Perceptual Studies
Perceptual Tracking Studies
Auditorium Format Analysis
Auditorium Music Tests

Call Letter Analysis

(303) 922-5600

=———-— Paragon Research

By Chris Beck

While it’s not always possible to
anticipate consumer patterns, you
can design a program that takes in-
to account several vital elements to
dramatically increase the volume
of your advertiser’s response.

Think through how you can best
reach a prospective advertiser’s
potential respondents. Consider
who they are, where they may be,
and when they can respond. Think
about how you can generate addi-
tional response through the many
tools that are at your disposal.

A Case Study

Suppose your potential client is a
substance abuse organization. Who
is likely to call? A high percentage
of response will come from third
parties — concerned family mem-
bers/parents or employers — and
there will also be a significant
number of calls from the abusers
themselves.

Where are these respondents?
Because calls in this case are of a
highly sensitive nature, you must
catch potential respondents at a
location where they will have ac-
cess to a telephone, and during a
period when they will have per-
sonal time.

““If you'’re at a loss
when it comes to
finding the right
charity, consider these
popular causes: the
environment, children,
pets, wildlife.”’

How can you increase the re-
sponse ratio? Consider the follow-
ing options:

¢ Use telephone answering ma-
chines. These enable consumers to
leave a simple message with their
name, phone number, and a time
they would like to be called.

¢ Put the fax to work. The com-
pany can provide instant quotes via

See Your Promo
In R&R

‘We're aiways on the look-

; Ulgt for unigue ‘promaotional
or merchandising ideas. If
your station has an unusual
item that you would lke
 showcased In this column,
“send it along with an ex-
planatory note to; Chris

. Beck Com munications,

22800 Ventura Bivd., Suite
340, Woodland Hills, CA
91384, Please note that

 items are not returnable.

waany amerticanradiohistorv. com.
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Keys To Direct
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®Run schedules early In the week (Sunday-Wednesday)
when thera's less advertiser clutter

® Mantion the phone number at least five times in the
spot (using diglts, not letters; numbers work better)

®Include endorsements or promises of results

fax, or transmit/receive messages
to call at a later time.

¢ Take advantage of station city
lines/multi - voice box technology.
You can set up these lines to con-
tinually replay the number to call.

* Tag the spot. End ads with the
line, “. .. or call KAAA for the
number.” Make sure you leave the
company’s number with the station
receptionist and post it in the con-
trol booth.

* Run the right copy at the right
time. You'll want to use targeted
copy that is directly relatable to all
potential calling parties. Run that
copy at times when callers are like-
ly to have magnified awareness of
the problem the advertiser ad-
dresses.

What kind of copy is the right
copy? For a substance abuse com-
pany, use three different ads. The
first should address employer con-
cern about potential employee
drug abuse. Employer awareness
of this problem is often triggered
by reports of absenteeism, so spots
should be scheduled to run between
9am-2pm.

The second ad should target con-
cerned family members. Their
concerns are most likely to be top-
of-mind early in the morning, late
at night, or immediately after
school — all of which are optimum
times for making a phone call in
private.

‘‘Catch the consumer
when his awareness of
the advertiser’s
benefits is high and he
is comfortable making
personal calls (or is
able to do so).”’

i SR e s

s
Sk

The third ad should directly re-
late to substance abusers. It’s
much harder to pin down when
these people may call, so this spot
should run in 1:3 rotation with the
other two.

There are several copy ideas
that work just as well for almost
any direct response advertiser. In-
clude lines like, “If you're calling
from work, we’ll call you back to-
night in the privacy of your home,”
and “Call now while you’re think-

ing about ... (insert benefit).”
You can even suggest the client of-
fer to pay for the call if the respon-
dent is calling from a car phone.

““Think through how
you can best reach a
prospective advertiser’s
potential respondents.’’

¢ Prepare a portfolio. A good
direct response portfolio includes
case studies of at least three other
direct response advertisers who
have used the station, and three ex-
amples of suggested schedules.
Propose schedules that generate
this weekly frequency: (a) 3.5 X,
(b) 45X, (c) 55 X.

Note: This is actually the fre-
quency of the campaign as calcu-
lated through reach and frequency
analysis — the average number of
times a listener is likely to hear the
spot in the course of the schedule.

o Offer to tie in other clients.
Take advantage of existing rela-
tionships to post POP handouts or
maintain booths during a weekend.

Chris Beck is President of
Chris Beck Communica-
tions, a sales consulting
firm. If you have a question
you'd like this column to ad-
dress, he can be reached
either by fax machine at
(818) 594-5030, or by
phone at (818) 594-0851,
or write him at 22900 Ven-
tura Blvd., Suite #340,
Woodland Hills, CA 91364.
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“GET MAXIMUM IMPACT

AND SEND YOUR PRODUCTION
WHERE NO ONE HAS GONE BEFORE.”

“Maximum Impact is the production
library for the 1990s. I was using it the
same day I received it.”

Tony Pepper,
KFMB/B100. San Dicgo. CA

No more wimpy commercials and dull
promos for you! Create explosive
edge production with the hottest
library that’s as contemporary as your
playlist. Your listeners will not only
hear your production they will feel it,
remember it and respond to it.

¢ MAX is full of good, clean stuff. The
arrangements are excellent.”

Eric Chase,
KRBE. Houston, TX

You’ll find the MAXIMUM IMPACT
library filled with production tracks
written by hot, young superstar
writers who unleashed the cutting
edge of contemporary production
music and pushed it to the limits.
Using MAXIMUM IMPACT tracks,
your production can actually make
every other station sound worse.

Chuck Collins
Creative Director
WKDD-FM - Akron, OH

“Science meets the
production library.”
Jerry Vigil

Rudio & Production Newsletter

“I listened to a lot of demos, but
nothing else was as good as
Maximum Impact.”

Tony Pepper

Production Director
KFMBI/B100 - San Diego. CA

“It’s hard to find ‘appropriate’ mu-
sic to create a feel for your promos
that will grab listeners’ attention,
but Maximum Impact does it
perfectly.”

Andre Williams

Production Director
WYLD, New Orleans. LA

“Maximum Impact makes our
promos stand up and shout.”
Rick Belcher

Program Director
WIOG, Saginaw/Flint, M1

“Maximum Impact is the
“The subliminal sounds definitely make a technicolor of radio.”

difference in the promos with MAXIMUM Kevin Webb
IMPACT.” Production Director
Andre Williams, WCBH, Terre Haute, IN

WYLD. New Orleans. LA

Unlike any other production library
available, MAXIMUM IMPACT
has taken the first steps in combining
the science of the subconscious

Hear it... feel it...
experience it yourself.

mind with the production room Call today for a free demo:
by offering Brainspeak™ sounds. 800-858-8880 or collect
Scientifically proven by the 214-934-2222.

Whole Brain Learning Institute,™
Brainspeak™ will escort your
message directly to the subconscious
mind to dramatically increase
message retention.

Simply put, MAXIMUM IMPACT is . . e

Breakthrough Production That Pene- FirstCom...First Again."
8" 13747 Montfort Drive

trates The Mind. ™ Suite 220

Dallas, Texas 75240

™ Service Mark 1989, FirstCom Broadcast Services,
a Division of Jim Long Companies, Inc.

@"‘ DISTRIBUTED OUTSIDE OF THE UNITED STATES, UK, AUSTRALIA AND NEW ZEALAND BY RADIO EXPRESS
3575 CAHUENGA BLVD. WEST, SUITE 390, LOS ANGELES, CA 90068 U.S.A., 213-850-1003, TELEX 188679, FAX #213-874-7753

www.americanradiohistorvy com
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NEW THIS WEEK

@ SATCHMO (CMV)

This 86-minute offering captures the music of the late great jazz trum-
peter/vocalist Louis Armstrong via peformances dating from 1932 to
the late '60s. The program includes excerpts from films and TV appear-
ances, never-before-seen home movies, and newly discovered footage
from a 1935 Chicago nightclub appearance. (9/5.)

® JULIO IGLESIAS IN SPAIN (CMV) o
Spanish crooner Jullo Iglestas teases 'n’ pleases women of allages in |-
this concert video, taped in Barcelona. Along with a number of Iglesias's
greatest hits, the hourlong tape features two songs from his latest Col-
umbia LP, “Raices.” (9/5.) ¢

®DREAM A LITTLE DREAM (Vestron Video)

Teen heartthrobs Corey Feldman and Corey Haim star in this feature-
length dramedy about two kids who switch bodies with a pair of middle-
aged neighbors. In addition to Michael Damian’'s smash remake of
“Rock On,” the film's A&M soundtrack sports thematically-linked tunes
from the likes of R.E.M., Van Morrison, Lone Justice, Mickey Thomas,
Otis Redding, Timbuk 3, and Mel Torme. (9/6).

® THE THE: INFECTED (CMV)

Made in 1987 — when The The was a one-man British band consisting
of the the multi-talented Matt Johnson — this 4 7-minute video visualizes
every song on the the Eplc album of the the same name. 62 musicians,
three producers, and five video directors {who filmed in four countries)
later, this was the the result. (Street date: 9/5)

® GENESIS: INVISIBLE TOUCH TOUR (Virgin Music Video)

Filmed at London's Wembley Stadium, Atlantic recording artists Gen-
esls — otherwise known as solo artists Phil Collins, Mike Ruti: ‘ord,
and Tony Banks — perform such mega-hits as “Mama,” *Land Of Confu-
sion,"” “Invisible Touch,” and "'Tonight, Tonight, Tonight" in this two-hour
concert video. (9/6.)

gﬁ
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SERENADE FOR A CUCKOO — Jethro Tull, after editing 20 years’ worth
of memories down to 80 minutes.

®JETHRO TULL: THIS IS THE FIRST 20 YEARS (Virgin Music Video)

In addition to “Aqualung,” “Living In The Past,” “Thick As A Brick,” and
11 other classics from the Jethro Tutll catalog, this 80-minute video fea-
tures rare concert footage and interviews with the Chrysalis rockers.
(9/6.)

the industry’s
best buys
shop the

R&R

mArkelplacE

every week.

TOP TEN SHOWS
AUGUST 21-27

1 Roseanne

2 Cheers

3 A Different World

4 The Cosby Show
Dear John (tie)

6 Wonder Years

7 Who’s The Boss?
NBC Monday Night Movie
(“Baywatch: Panic
At Malibu”) (tie)

9 Mr. Belvedere

10 Night Court

Source: Nielsen Media Research

All show times are EDT/PDT uniess
otherwise noted; subtract one hour for
CDT. Check listings for showings in the
Mountain Time Zone. All listings subject
to change.

Top O’ The Tube

RELAX YOUR HAIR — Cure -
frontman Robert Smith pre-
pares to let his hair down on i
the MTV Video Awards show. 1

i

* Madonna, Cher, the Cure,

the Cult, Paula Abdul, Bobby §}

Brown, Def Leppard, Tone &s

Loc, and Jon Bon Jovi and “
;

SR e
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Richie Sambora are scheduled
to perform at the “1989 MTV
Video Music Awards” (9pm
EDT/6pm PDT). The Rolling

Stones also are slated to sing |
via satellite during the 2%-hour ]
extravaganza, to be held at the E
Universal Amphitheatre in Los
Angeles on Wednesday (9/6).

Saturday, 9/2
e The Judds, “The Pat Sajak
Show” (CBS, 12am).
¢ Loretta Lynn, “USO Cele-
brity Tour” (TNN, 2pm EDT/
11am PDT).

Sunday, 9/3

¢ The Ramones are schedul-
. ed toliven up this year's “Jerry
. Lewis Telethon” (syndicated; g
. check local listings for station
. and air time). Also performing
. on the 23-hour show: Randy
g? Travis, the Oak Ridge Boys,
| Frank Sinatra, Liza Minnelli,
Alabama, La Toya Jackson, .
and many, many more.

Tuesday, 9/5 -

i e “La Toya Jackson In Con-

. cent" {Choice Entertainment

. pay-per-view TV, 10pm EDT/
7pm PDT). This 90-minute

. show will be broadcast live! from

Bally's Hotel & Casino in Reno,

NV.

R

Wednesday, 9/6
e Ernest Tubb, “Thanks,
Troubador, Thanks” (TNN, 8pm
. EDT/11pm PDT). This hourlong
. profile includes rare TV footage
of the late country performer.
. ¢ Indigo Girls, “Pat Sajak.”

Thursday, 9/7

. e Foster & Lloyd, “Pat
Sajak.”
e Mica Paris, "Late Night .

i With David Letterman” (NBC,
i 12:30am). i.

wwwoamericanradiohistorv com
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ut Of Time. The Last Time.
Time Is On My Side.
They've made their own

music bed, now let ‘'emlieinit. The
Rolling Stones are on the cover of
Time this week — evidently the
hipsters who edit the 'zine picked
up on last week’s cover of sister
publication People, which spot-
lighted a loooong story about '60s
rock stars on the road this summer,
and beforeyoucouldsay ‘“media
feeding frenzy” or even “musta
been a slow news week" you've
got a multi-thousand word think
piece on The Meaning Of It All . . .

Statues Of Imitations

Proving once again that there's
no statute of limitations on good
taste, the National Enquirer
reports that Michael Jackson is
having lifesize marble statues of
Liz Taylor, Diana Ross, Sophia
Loren, and Fred Astaire made for
his garden.

Madonna Hot Over

A Winters’ Tale

“Lies! All lies!” The Star claims
that Madonna is “infuriated” by
Shelly Winters's recent statement
in Vanity Fair that La Bella Donna
might buy the latest installment of
the rotund thespian's biography
(“Shelly 11”) for a TV movie that
would star the Prima Madonna her-
badself.

“Can’t you just picture me play-
ing Shelly Winters in ‘The Posei-
don Adventure'! I'd have to gain
100 pounds,’” wails Madonna
plaintively.

Navel Warfare

Although the US Navy granted
Cher permission to shoot the
music video for “if 1 Could Turn

Rollmg Stones
On Time!

LET’S DRINK TO THE HARD-
WORKIN’ PEOPLE — Mick nixes
pix of Keef drinkin' unsponsored
booze.

Back Time” aboard the USS Mis-
souri, when top brass copped an
orbful of La Cher prancing around
in little more than a lick 'n" a prom-
ise before 200 adoring seamen,
the Globe reports that the naval of-
ficers fired off the following verbal
salvo:

“It was disrespectful of Cher to
do what she did on the Missouri.
This isn't ‘The Love Boat.”"

High And Dry

The most image-conscious rock
‘n’ roll band in the world? Accord-
ing to the Star, Mick Jagger is so
concerned about how the Rolling
Stones are represented in the
documentary that the band has
themselves comissioned to be
filmed around the lads’ upcoming
tour that he's “insisting” the
footage contain not a single shot
of Keith Richards drinking his
favorite beverage (Rebel Yell whis-
key). After all, the Tennessee-
based distillery isn't sponsoring
the tour . . .

Sports News
Network Slated
For Cable

ans who want more sports

coverage will soon be able

to get a sports fix anytime
they choose via the “Sports News
Network” — a 24-hour cable ser-
vice that NYC-based Mislou Com-
munications plans to have up and
running in most of the nation’s top
30 markets by this November.

The new network — dubbed
“SNN” — will feature an ongoing
series of half-hour sportscasts
rather than a mixture of sporting
events and news programming.

Each new show will start with a
two-minute recap or update of the
day’s hottest sporting news, then
offer expanded analysis on major
sports-related stories.

SNN’s initial staff of 12 anchors
(selected from top-market news
teams) will be supported by an
estimated 100 ‘‘stringer” cor-
respondents nationwide.

MTV Debuts
Daily Music
News Program

TV recently boosted its

commitment to responsi-

ble rock journalism with
the debut of “MTV News At Night”
— a half-hour daily program that
not only covers breaking news 1n
the world of rock ’n’ roll music, but
also keeps a watchdog’s eye on the
fields of entertainment, style, and
pop culture as well.

Hosted by the video network’s
news anchor Kurt Loder, the pro-
gram features live interviews with
musical newsbreakers as well as
pre-produced segments from -re-
porters John Norris, Fab Five
Freddy (who covers the rap and
reggae beat), and Tim Summer
(who handles the underground
music and counterculture scene).

The program airs Monday
through Thursday at 8:30pm
(ET/PT).
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NOW YOUR STATION
CAN HAVE

EVERY
SATURDAY NIGHT
FRGM 7P.M. To 12MIDNIGHT
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For more information, contact your Westwood One representative at (213) 204-5000,
Fax (213) 204-4375 or Telex 4996015 WWONE.

(g‘}i{e} WESTWOOD ONE RADIO NETWORKS
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JOIN
WESTWOOD ONE
COMPANIES

AT THE NAB!

Once again, we're proud to sponsor
the opening night cocktail party

and reception at the Grand
Ballroom of the New Orleans

Hilton Hotel, Wednesday,
September 13, 6-8pm.

Join us for live broadcasts

by Larry King, Bruce Williams
and Neil Meyers, nightly
during Radio ‘89.

And, don’t miss the special guest
appearances, great prizes,
fabulous food and excitement at the
Westwood One/Source
Presidential Suite 2737,

New Orleans Hilton Hotel

and the

Mutual Broadcasting System/
NBC Radio Network,

The Terrace Room,

Westin Canal Place.

i WESTWOOD ONE COMPANIES

MUTUAL NBCRADIO /g WESTWDOD mﬁ-r-—j YA WESTWOOD ONE
dtibtisme sy SBNEWORC T DR SOURCE IR 3075 Aty (1.
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‘Dreamgirls’

In

Spike’s Future?

pike Lee’s next movie will be

“Love Supreme,” starring

Denzel Washington as a jazz
musician who struggles to balance
his career and love life. The film,
which begins production in NYC on
September 25, will sport a Colum-
bia soundtrack composed by saxo-
phonist Branford Marsalis and
Lee’s dad, Bill.

Along with directing and writing
the movie, Lee is set to appear as
the manager of Washington’s band
(which, incidentally, includes
musician-turned-actor Ruben
Blades and Marsalis’s real-life
drummer Jeff Watts.) George
Wein/Concord trumpeter Terrence
Blanchard will play the notes
Washington mimes in the film,
which is scheduled for late sum-
mer/early fall 1990 release.

Meanwhile, the Geffen Co. has
approached Lee to produce a big-
screen version of the Broadway
smash musical “Dreamgirls” — a
thinly disguised retelling of the
Supremes’ career. Lee, in turn,
says he isn’t sure that he wants to
do two musical-themed projects in
a row.

‘Child’s Play IP’
Gets Serious

When does a producer hope for a
studio pass on his project? When
that person is “Child’s Play” pro-
ducer David Kirshner, and the
studio is the suddenly born-again
United Artists. Under its new
Australian owners, Qintex, UA has
taken the high road, proudly an-
-nouncing that it will no longer pro-
duce and distribute horror movies.

That pronouncement kicked off a
bidding war for rights to the
movie’s close-to-production sequel,
with most of the majors jumping at
the chance to follow up the surprise
hit.

“It’s probably the best thing that
could have happened to us,” claims
Kirshner. UA will no doubt contin-
ue to enlighten our generation with
such fine American values as
brain-bashing (‘‘Rocky”’) and the
painless-death dinosaur sexism of -
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James Bond films. Thanks.

Acting Directors

David Cronenberg makes the
jump from director (“The Fly,”
“Dead Ringers’’) to third-billed co-
star as the cold, calculating serial
killer in “Nightbreed.”

Meanwhile, John Landis, who
directed “Coming To America”
and “Trading Places,” moves to
the other side of the camera along
with one-eye 3-D pioneer Andre De
Toth and yours truly in Tobe
Hooper’s “Spontaneous Combus-
tion.” Plans are also under way for
Martin Scorcese to star as Vincent
Van Gogh in a biography of the
tormented artist.

Batty Rumors

Reports that Jack Nicholson
may net upwards of $50 million for
his role as the Joker in “Batman”
have sent rumors flying as to
who'll star as the caped crusader’s
nemesis in the sequel. The latest
closet deal-making seems to be for
Robin Williams as the Riddler and
Danny DeVito as the Penguin.
Negotiations are also underway
with Madonna for a costarring
role in the hush-hush sequel.

Short Snorts

e The ubiquitious Robert Dow-
ney Jr. plays a radio traffic
helicopter pilot who is recruited by
the CIA for a covert operation in
“Air America.”

Mick Garris's screenwriting
credits include “*batteries not in-
cluded” and “The Fly I.” As a
writer/director, his resume lists
episodes of “Amazing Stories,”
“The Disney Sunday Movie,” and
that timeless classic, “Critters 11"

MEDIA

‘Rock 'n’ Rhyme’ Coming To Cable

ub-a-dub-dub, ZZ Top in a

tub? Cyndi Lauper had a

little lamb? The rhymes,
they are a-changin’. ‘“Mother
Goose Rock 'n’ Rhyme,” a 90-min-
ute special scheduled to air early
next year on the cable Disney
Channel, gets its inspiration from
musical and movie stars alike.

Shelley Duvall is executive pro-
ducer/Little Bo Peep of the pro-
gram, which she describes as “a
combination ‘Wizard Of Oz’ and
‘The Rocky Horror Picture
Show.’”’

In addition to the Top trio as the
Three Men In A Tub and Lauper as
the ubiquitous Mary, other mu-
cians who'll appear in the pro-
gram are Ben Vereen as the Itsy
Bitsy Spider, Paul Simon as Simple
Simon, Little Richard as Old King
Cole, Bobby Brown as all Three
Blind Mice, and Art Garfunkel in
an unidentified rhymin’ role.
S
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¢ AUGUST 25-27 :
& 1Uncle Buck $6.7 ;g
% (Universal) S
# 2 Parenthood $6.3 :
? (Universal) g
i 3The Abyss $4.7 i
£ (20th Century Fox) B
% 4 When Harry Met $4.0 3
‘}? Sally... (Columbia) 3
& 5Lethal Weapon I $3.3 ‘§
s (Warner Bros.) -
# 6 Turner & Hooch $3.0 &
z (Buena Vista) g
¥ 7casualties Of $2.8
& War (Columbia) z
# 8Batman $2.6 *
=] (Warner Bros.) &
% 9The Package $1.8 %
& (Orion) * ]
% 10Honey, | Shrunk $1.7 ;.é.:
;r The Kids (Buena Vista) g
; Al figures in millions é
ax *First Week In Release &
i Source: Exhibitor Relations Co ?
£ COMING ATTRACTIONS:No
é- music-related fiims opening this &
5 week, savor the flavors of your %
i labors instead. g
Q@WWM S

#

TOP O’ THE TUB — Will the Texas trio come out with a line of ZZ Top's
rub-a-dub-dubbers?

CURRENT

® WHEN HARRY MET SALLY ... (Columbia)
Single: It Had To Be You/Harry Connick Jr.
®LETHAL WEAPON Il (WB)
Singles: Cheer Down/George Harrison
Still Cruisin’/Beach Boys {Capitol)
Other Featured Artist: Randy Crawford
®BATMAN (WB)
Single: Partyman/Prince
®A NIGHTMARE ON ELM STREET 5: THE DREAM CHILD (Jive/RCA)
Featured Artists: Bruce Dickinson, Samantha Fox, Whedini
® GHOSTBUSTERS Il (MCA)
Single: On Our Own/Bobby Brown
Other Featured Artists: New Edition, Elton John, Glenn Frey
®LICENCE TO KILL (MCA)
Single: If You Asked Me To/Patti LaBelle
Other Featured Artists: Gladys Knight, Ivory, Michael Kamen
®RUDE AWAKENING (Elektra)
Single: Rude Awakening/Bill Medley
Other Featured Artists: Mike + Mechanics, Georgia Satellites

® EDDIE & THE CRUISERS Ii: EDDIE LIVES (Scotti Bros./CBS)
Single: Pride And Passion/John Cafferty & Beaver Brown Band

R R P e R B

®DO THE RIGHT THING (Motown)
Single: My Fantasy/Teddy Riley fiGuy
Other Featured Artists: Public Enemy, Perri, Take 6
UPCOMING

® HEART OF DIXIE (A&M)
Featured Artists: Delbert McClinton & Snakes, Elvis Prasley
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Introducing FM ModMinder” N°
from Modulation Sciences

The

Processor.

w get more modulation, use less process-
ing, and stay within FCC limits. Another
“miracle processor?” No: FM ModMinder, The
UnProcessor, doesn’t alter your signal in any
way. It gives you a new, more correct measure
of modulation.

By current FCC standards, your modula-
tion monitor is making you set RMS modula-
tion lower than need be, because it registers
overmodulation on brief overshoots that it
should ignore. FM ModMinder tracks only the
longer “events” that the FCC really cares
about. So you can boost modulation by up to
3 dB with moderate processing. Or back off
on “nail-it-to-the-wall” processing without
losing max loudness. You'll be proud of your
signal, and you'll still be legal—we’ve got

proof. And you won’t have to junk your mod-
ulation monitor to use the right measuring
method—FM ModMinder works with any
stereo-capable demodulator.

FM ModMinder will change the rules of
the 1990’s “processing wars.” But there is
one catch: Demand for ModMinder will soon
exceed supply. So if you want to get a jump
on the competition, jump on this revolution-
ary product now. Call 800-826-2603 toll-free
for full info and specs on The UnProcessor—
FM ModMinder from Modulation Scienrces.

modulation sciences, inc.

115 Myrtle Avenue * Brooklyn, NY 11201
Tel 718-625-7333 * Fax 718-260-8286

PELK MODULATHIN ONE NEHUTE COUMT

94 ' 3

WA _americanradiahistory com
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LIFESTYLES

‘Lifestages’ An Alternative To Demographics?

Study Focuses On American Rites Of Passage

ajor events, such as get-

ting married and having

a child, are important to
people — but they could be just as
important to radio stations. ‘“Life-
stages: A Study Of Dramatic
Changes In The American Con-
sumer Market,” by NYC-based
advertising agency J. Walter
Thompson, uses these events in-
stead of age groups to identify
markets,

According to the agency, major
events trigger fundamental
changes in outlook, obligations,
values, and attitudes, making the
system more accurate than chron-
ological groupings.

For example, not all those over
50 are in the same situation —
some have children at home, some
are widowed, some are married
empty nesters.

Therefore, JWT divides adult
Americans into the following nine
categories:

¢ At-Home Singles: These young
adults are still at home with Mom
and Dad, and one-third are attend-
ing school. They’re a social bunch,
going to concerts, bars, and movies
often. An excellent market for pro-
ducts that stress privacy, indepen-
dence, and escape from parental
authority, At-Home Singles are the
most difficult group to reach
through traditional media.
e -‘:.':_‘:'v‘%*'cf-,j/ff}.%ﬁ
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Born To:

WVBS/Wilmington, NC Pro-
duction Director/air personality
Bobby Ellis, wife Beverly,
daughter Robyn Ann Denise,
August 14,

KOAIl/Dallas air personalities
Charlie Jones and Janel Do-
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lan, daughter Kate Elizabeth, Ev
August 24 g
Marriages: i
WHTO/Willlamsport MD
Mike Wright to Rhonda War- 5?
ner, August 19
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The Song Information System

One Cnase Road - Suite 206

RADIO COMPUTING SERVICES, INC.

Scarsdale New York 10583 (513! 941-0829
(914) 723-8567
FAX (914} 723-6651

each Lifestage:

Lifestages By Age & Income

Following are the mean ages and the estimated income shares of

Lifestage

At-Home Singles
Starting-Out Singles
Young Couples
Young Parents
Single Parents
Mature Singles
Mature Parents
Empty Nesters
Left-Alone Singles

Mean Age Income Share
(in billions)

22 $179
26 $117
29 $195
32 $478
41 $157
45 $165
a7 $650
62 $520
70 $154

Source: J. Walter Thompson

e Starting-Out Singles: These ur-
banites — self-reliant and assertive
— have just left their parents’ nest.
Starting-Out Singles make good
salaries, but most of it goes toward
setting up their new households.
They also enjoy active social lives.
After all, two-thirds of them live in
multiple-person households.

¢ Young Couples: Young couples
are recently married, and both
work. They tend to stay childless
longer than their counterparts of
the past, and thus are relatively af-
fluent, active, and leisure-oriented.
They’re a prime market for expen-
sive gifts and ‘‘nest-building”
items (power tools, crystalware,
kitchen sinks) since most are buy-
ing their first home.

e Young Parents: Both parents
usually are working, making time-
saving a priority. They’re likely to
have only one or two children (who
influence many of their parents’
decisions) and are having a hard
time dealing with their parental
roles.

¢ Single Parents: This group
consists primarily of one-paycheck
households, and doesn’t have as
much discretionary income as
others — 72% say they’re just
scraping by. They’re mostly
divorced people, but nearly 20%
are teen mothers. Single Parents
want to maintain their single

status, and are rich markets for
personal care products and
designer jeans.

e Mature Singles: These are
older adults, either never married
or divorced/separated. They’re
likely to live alone, and are typical-
ly pessimistic and unhappy. Ma-
ture singles travel often and tend to
drink heavily, and many have pets.

e Mature Parents: Almost half
(42%) of this group have adult
children at home. They tend to buy
products that keep their kids at
home. As soon as their young fly
the coop, Mature Parents will have
fewer financial burdens and more
time for activities together.

¢ Empty Nesters: By 1995, Emp-
ty Nesters will account for four out
of every five couples in the US.
They have finished raising their
families, and now have the discre-
tionary income and freedom to live
well. These people are fast becom-
ing the most important leisure
market.

e Left-Alone Singles: This is the
fastest growing singles segment,
with 77% either widowed or divorc-
ed women. Although they’re alone,
they have a relatively positive
outlook on life and enjoy socializ-
ing. Left-Alone Singles are in good
financial shape, and have a dispro-
portionate number of financial in-
vestments (bonds, CDs, treasury
notes, etc.).

wwa-adnercanradiohistorv-comn

ad your share of bull to-
H day? Now you can give

some back. “Bag-O-Bull” is
a tidy plastic package filled with
finely milled pasture patties and
neatly tied with a strip of leather —
perfect for even the most discrimi-
nating BSer.

The product's manufacturer,
Long Beach-based Fortuna Enter-
prises, will ship the smelly stuff to
the Taurus tosser of your choice.
Enclosed is a "Bull-O-Gram,"” which
can be customized {The
sender may remain anonymous, as
well.)

And for those folks who really
wanna raise a stink, there’s the “Big
Bag-O-Bull” — more than a pound
of the primo product, farm-fresh
and firmly packed.

Prices are $9.95 for the regular
size and $13.95 for the BIG batch
(plus $3 S&H). Quantity discounts

Bag-O-Bull’ — Next ‘Pet Rock’
Or Ultimate Promo Item?

are available. For more info, shoot
the bull with Fortuna at (213)
860-0006.

One In Five Wives
Earns More Than Her Spouse

early one in five (18%) of
the 29 million two-income
couples in the US are made

up of wives who earn more than
their husbands, according to a 1987
Census Bureau survey. And there
are significant differences between
these women and other working
women.

The Song Information System it works with your

to build or refresh your library by letting you find any
songs you want. Browse by artists, titles, chart history,
runtimes, themes and more, then copy those songs into
SELECTOR complete with runtimes, intros and tempo
coding. Call RCS now for a free demonstration diskette
and a full-color brochure.

While 46% of the wives who earn
less than their spouses work full-
time and year-round, 78% of high-
er-earning wives work that same
schedule. Women who earn more
than their hubbies aren’t necessar-
ily in higher-paying jobs than their
spouses, but many work more
hours — 56% of husbands who earn
less than their wives work fulltime
and year-round, compared with
87% of husbands who earn more
than their spouses.

Higher-earning wives also are:
more likely to have some college
education than lower-earning
wives (48% vs. 43%), slightly older
(32% vs. 28% are 45 or older), and
less likely to have young children
at home (48% vs. 59% have kids
under 18).
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NEWSBREAKERS

WHTQ/Orlando PD Brian Krysz
has been named PD at WFYV/
Jacksonville. He succeeds Lex Sta-
ley, who recently left the Metro-
plex AOR after ten years to join
Album Network.

WFYV President/GM Yulee
Commander told R&R, ‘“Metroplex
is known for hiring quality people,
and I made it worth Brian’s while
to program Rock 105. I was very
impressed with the numbers he
and his airstaff achieved in Orlan-
do, and I feel confident that he can
take an already winning station to
another level.”

“We're going to rape the ape,
shock the monkey, and chomp the
chimp,” Krysz boasted, referring
to perennial market-leading CHR
WAPE, which beat WFYV 14.1-8.3
in the spring Arbitron. “I'm
shooting to make WFYV number
one 12+ as well as dominant in all
the major target demographics.”

Krysz, who joined WHTQ ten
months ago after serving as Linn
Martin Group PD, led the TK AOR
to the best book in the station’s
history last spring. Asked why he
decided to make a lateral move
(Jacksonville is actually slightly
smaller than Orlando), Krsyz ex-
plained, “One of my short-term

Brian Krysz

goals was to join a bigger com-
pany, and Metroplex has been ex-
tremely successful. All the tools
are there, which will be a unigue
experience for me. The station has
every little toy you could ever
want, including a 16-track produc-
tion studio. And I like the fact that
the station has some good young
talent.”

Before working at Linn Martin —
where he helped program WKLC/
Charleston, WV; WYBB/Charles-
ton, SC; and WLXG & WCOZ/Lex-
ington, KY — Krysz was PD at
WGRQ/Buffalo; WVBS/Wilming-
ton, DE; WYFE/Rockford, IL;
and WWTR/Ocean City, MD.

Peckett Appointed
WPRD & WJYO GM

WPRD & WJYO (Pride & Joy)/
Orlando GSM Barbara Peckett has
been promoted to GM. She re-
places Peter Ferrara, who joined
Ragan Henry as Group Division
VP in July.

Peckett told R&R, “I'm thrilled
that Metroplex has given me this
opportunity. Peter did a tremen-
dous job here. We have a capable,
dynamic staff, and hopefully we
will be able to make the stations
more productive and profitable.
We need to get the FM (WJYO)
more focused and targeted. The
growth in Orlando has been phen-
omenal, and this is a great place to
be.”

Peckett joined the stations 11
years ago as an AE and moved up
the ranks. “When I came here the
FM was WORJ, ‘Zeta 7.’ You still
see people with (station) license
plates upside down hoping Zeta 7
will return.”

Before coming to Orlando Peck-
ett worked in Atlanta in motion pic-
ture distribution/sales. She also
spent a year in sales at WLOQ/Or-
lando.

In the spring Arbitron, ACWJYO
ranked 11th 12+ (4.4); “AM Only”
affiliate WPRD registered a 1.1 to
tie for 16th. In the corresponding
Birch, WJYO finished tenth (4.4)
while WPRD recorded a 0.4.

VOCALS ADDED TO MUSIC MIX

Lither Becomes GM At WEZC

WPTY-TV/Memphis GSM Steve
Litner has been named GM at Key-
market’s WEZC/Charlotte, suc-
ceeding Patrick Foy.

Litner told R&R, “One goal
we’ve already accomplished is a
format alteration. We were a tradi-
tional Easy Listening station, and
we’re now what I call a ‘Vocal-
Based Contemporary Easy Listen-
ing’ station. Unlike most markets
this size, there was no soft conterm-
porary station here. We made a
preemptive move to block a Lite
AC and expand our 3554 demos.
The change was so minimal there
was no need to make talent

KSwy

Continued from Page 1

make sense. (Market-leading
AOR) KGB’s image isthatofa
current-based station with a high-
profile morning show that talks a
lot, so there’s an opportunity for us
to superserve KGB’s older demos.
At the same time, the report show-
ed people who listen to the Eagle
(Gold KCBQ) will listen to us,
while people who listen to us won’t
necessarily listen to the Eagle.”

Another reason Gannett selected
Classic Rock was because of its
compatibility with News/Talk AM
sister KSDO. “Both formats are
male-driven, adult radio stations.
In the short term (Classic Rock)
will bring enough to the table to
make the combo very strong in a
half dozen demos. And in the long
term we expect it to be a good
strong station in its own right.”

Bruce said he doesn’t expect
North County Classic Rocker
KGMG to be a significant factor.
“They do extremely well in North
County, but they don’t have the
signal penetration they need in San
Diego,” he explained. “From the
research it was quite clear that
their lack of a signal was really
detrimental. Most people in San
Diego don’t view KGMG as a local
station.”

KSWV has not achieved more
than a two share in any Arbitron or
Birch survey in the past year.

1101 Capital of Texas Hwy.

GET THE

he Benchmark. It’s a word that’s quickly become a part of the vernacular of radio.
Why? Because it makes so much sense. If you want to win the ratings war, you've
got to win the battle of unaided recall first. And the best way to do that is by building

benchmarks.

Simply defined, a benchmark is anything a station does on or off-air to make itself
more memorable to the potential diary keeper. Stations that have benchmarks are more
likely to convert real listening into reported listening. And like so many Benchmark
Company clients, they’re more likely to win!

To put the power of the Benchmark to work at your station, call
the folks who originated the concept. The Benchmark Company.

Market Research For Radio

T Befm‘fﬁ(’ 60/4{
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¢ Building G, Suite 159 * Austin, Texas 78746 *
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changes; we deleted instrumental
cover versions and are using the
same vocals that we tested.

“We have had some displeased
listeners, especially on the older
end, but there also have been many
positive phone calls and letters
from people who are pleased to
have this kind of station,” he add-

.

thner previously was GSM for
WHRK & WDIA/Memphis and
NSM for KMBZ & KMBR/Kansas
City.

WEZC tied for seventh 12+ (5.3)
in the spring Arbitron and placed
seventh (4.9) in the corresponding
Birch.

Rothschild Adds WVOR GSM Job

WHAM/Rochester GSM Arnold
Rothschild has added GSM duties
for sister AC WVOR, which did not
previously have a GSM. Two sepa-
rate sales staffs (eight people for
WHAM and six for WVOR) will
represent the stations.

Rothschild told R&R, ‘‘The abili-
ty to work with both WHAM and
WVOR is incredible. Between
WVOR’s traditional market domi-
nance and a clear channel 50,000-
watt AM, it’s a great opportunity
for any GSM. To help the stations
maintain the dominance we've
had, we’ll have centralized sales
training. As far as direction is con-
cerned, though, there won’t be any
dramatic changes.”

Rothschild, WHAM’s GSM for

three years, arrived in Rochester
from LSM duties at WSYR/Syra-
cuse and once owned an automo-
bile dealership.

Norjean
Continued from Page 3
required in every marketing mix.”
Before working at Videobox Nor-
jean was partner, executive pro-
ducer, and CEO for New York-
based Norstar Studios Ltd., a film
and video production studio spe-
cializing in commercial and in-
dustrial films. He was previously
partner and Sr. Creative Director
for the Norjean/Mann Organiza-
tion in New York, an advertising,
sales promotion, and public rela-
tions agency.

Dolly’s Universal Appeal

2 ﬁf

e

Dolly Parton’s two shows at L.A.'s Universal Amphitheatre were highlighted by
visits from Mac Davis, Jackson Browne, and Lucie Arnaz. Pictured backstage
are (I-r) CBS/Nashville Sr. VP Roy Wunsch, Parton, and the label’s Mike Martino-

vich.
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Jor free demonstrations
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Southern Hosg

Your listeners will laugh with Available September 14-October 1
“FLETCH LIVES,” MCA Home Video’s hit in these markets:
comedy starring Chevy Chase! Winners will Atlanta Indianapolis Phoenix
pick up a copy of ‘“‘FLETCH LIVES’’ on Baltimore Kansas City Pittsburgh
videocassette, and a “‘Fletch’’ T-Shirt. Boston Los Angeles Portiand
Chicago Miami St Louis
All winners will qualify for the grand CACR Lol s SnSicoe
rs o a VR and S100 o have e oo
“FLETCH LIVES Premiere Party’’ which mg ¥ r N
will include food, refreshments, and a maid Detroit Norfolk -
service to clean up afterwards! Houston Philadelphia Washington, D.C.
Call Tina Leitz at

Listeners in the Top 7 markets will
qualify for a trip for two to New Orleans

including roundtrip airfare, first class |
accommodations, and a tour of a famous MA RK ETI N G

plantation! 2135534330

www americanradiohistorvy com
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Chris Beck presents:

A 3-Day Intensive Workshop

NEW BUSINESS
FROM NEW DECISION MAKERS & BUDGETS!

You'll learn techniques developed on the street
through Chris Beck's actual sales calls this year
with client stations that have generated local
dollars from:

BLOCKBUSTER SOUND
VIDEO WAREHOUSE
K-MART JC PENNEY
MAY CO. 7 ELEVEN
SEARS 0SCC DRUG

WALGREENS FORD

WALMART NAEISCO

CASE STUDY EXAMPLES

You'll maximize your learning through actual
case studies and examples of accounts that are

\_

Thursday, Oct. 5
Friday, Oct. 6
and Saturday, Oct. 7

Sheraton Universal Hotel
Hollywood, California

/ A - N
ON-THE-STREET STRATEGIES MAJOR ACCOUNT SELLING

UP SELL CURRENT ADVERTISERS

on the air now!
)

(" SEMINAR INFORMATION

Registration Includes:
Breakfast — Thursday, Friday & Saturday
Lunch — Thursday, Friday & Saturday
Chris' New Book “Sales Strategy”
Retail Dictionary and Terminoiogy
Case Studies, Proposal Qutlines and
Telephone Techniques!
Seminar Cost:
Before September 7th — $987
After September 7th — $1200
Two or more — $695
Cancellation Policy:
$150 if cancelled before September 20th
No refunds after this date!
If you have to cancel, you may send a
collegue in your place!
Travel Arrangements:
Delta Airiines is the official carrier of
Chris Beck Communications — File # K18035
For 40% to 75% off air fares
call 1 {800} 221-1212

A\

K Stay over Sat. night to take advantage of lower air fares! oy

Learn how to create focal business from Decision
Makers such as:
¢ Human Resource Directors
e Department Managers
VP Merchandising
Dist. Mgr. of National Retail Accounts
from profitable prospecting telephone techniques,

the right questions to ask, proposals to present
and how to close!

Create new business from current advertisers
through new Decision Makers and budgets.

Examples and actual case studies will be included!

o R

AGENCY STRATEGIES

You'll learn how to capitalize on the Agency
Culture of the 90's!

VENDOR SALES

You'll learn how to locally tap into manufacturer
budgets including the how to's of getting new
business from three different manufacturer
budgets!

WHO SHOULD ATTEND

General Sales Managers
Local Sales Managers
Directors of New Business

Chris Beck

k Senior Account Executives

~
AMERICA’S MOST
IN-DEMAND SALES ADVISOR!

Chris Beck is the Nation’s most in demand sales
advisor — Don’t miss your only chance to see
him in 1989! His counselling services are sold
out through April of 1991!

Chris Beck’s roster of clients he consults with on
an annual basis includes the who's who in the
business!

KISS 108 - BOSTON KPLX/KLIF - DALLAS

WAVA - WASHINGTON WMMS - CLEVELAND

095 FM - DETROIT wi0oD/97 GTR - MIAMI
WCKG - CHICAGD KJR/KLTX - SEATTLE

You'll learn the same skills being used to generate
new business by these and other top stations!

HERE'S WHAT AMERICA’S TOP BROADCASTERS ARE SAYING!

Beth Bibby, Direclor of Major Account Sales - KISS 108 Boston - With CHRIS BECK COMMUNICATIONS' technology, we have been able to generate local doliars from major accounts once thought of as unavailable.
We've been able to open the lines of communication on a local level with huge Nationat companies like SEARS and 7 ELEVEN. With CHRIS BECK's methods, no account will ever be off limits again!

Jetl Clark, Sales Manager - WIOD Miami - As a result of CHRIS BECK's strategies, we are getting four times the traditional budget spent by a grocery store and one salesperson alone generated over $40,000 from Lessee's!
Dan Kunz, Sales Manager - WMMS Cleveland - Following three visits (within 80 days) we have generated close to six figures of business we would not have seen!

Chris Stonick, Sales Manager- WMIL Milwaukee - As aresultof CHRIS BECK'srecruitment techniques, my station will generate a minimum of $250,000 this year on recruitment alone! This is a field of the 90's! Il have

now hired two salespeople to do nothing but recruitment!

Betty Pazdernik, President/General Manager - §95 FM Detroit - in addition to helping us increase our share of budget with traditional advertisers, he has opened up new avenues that were hitherto unknown to us.

We've doubied our sales staff since he’s become a part of our team!

Gary Rozynek, General Sales Manager - WAVA Washington, D.C. - CHRIS BECK is on the cutting edge. Our people are implementing his technology and it is translating into hundreds of thousands of dollars inadditional revenue!

DON’T MISS THIS OPPORTUNITY! - ACT NOW - ATTENDANCE IS LIMITED!

ONLY 20 SEATS REMAIN! — PAYS ITSELF WITH JUST ONE ORDER!

canl Now (818) 594-0851

or fax us at (818) 594-5030 = We'll fax-your registration form, answer your questions or send you more information!

www.americanradiohistorv.com
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NEWSBREAKERS

September 1,1989 R&R 027

Radio

® STEVEN DECKER has been named
GM at Summit Broadcasting. He was
formerly Financial Manager at KOA &
KOAQ/Denver.

® ROGER McDOWELL takes over the
VP/GM post at KEYF-AM & FM/Spo-
kane. He had occupied a similar post
at KEWY/Pasco, WA, Also at the sta-
tion, JOSH MEDNICK assumes GSM
duties. He joins from crosstown
KTRW, where he was Sales Manager.
® ERIC BURCH steps up from ND to
VP/Broadcast Operations at Business
Radio Network.

® ROBERT HIPPLER moves to the
GM post at WKLM/Millersburg, OH.
He was formerly VP/GM at WINW &
WRQK/Canton.

L rigis

g
‘1 8 i
Lynn Haiterman

O®LYNN HALTERMAN has joined
WOMI & WBKR/Owensboro, KY as
GM. He was previously GSM at WIRE
& WXTZ/indianapolis.

& JACK LEE succeeds ANDY FRIED-
RICH as Exec. Director of Milwaukee
Area Radio Stations (MARS). Lee is
the former President/GM of WEMP &
WMYX/Milwaukee; Friedrich left to
pursue other interests.

® MARSHA REAGAN is elevated
from AE to LSM at KISW/Seattle.

® MARTHA AGUAYO is upped from
AE to LSM at KAMZ/EI Paso.

® DAVID HAINES segues to the ND
post at WPLJ. He previously served in
the same position at WAVA/Washing-
ton.

®MARK LIPSKY, Director/Advertis-
ing & Promotion at WPEN & WMGK/
Philadelphia, resigns that post to open
his own marketing and promotion
company, Lipsky Marketing.

® TOM WILL becomes Director/Sales
at WFYR/Chicago. He was formerly
Central Regional Manager at Harmony
Gold/Chicago. Concurrently, BETSY
RIEMENSCHNEIDER takes on Direc-
tor/Marketing & Promotion duties after

Steven Decker

%
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Tom Will Dave Weigand

a stint as Manager/Marketing & Crea-
tive Services at crosstown WGN.

Records

®DAVID BAKER, Director/Creative
Services at Enigma Entertainment,
adds VP stripes.

® JOE PARKER has been tapped as
VP/Video & Distributed Labels at Poly-
Gram Records. He previously served
as VP/Marketing, PolyGram Classics
and Branch Manager/New York.

David Baker Joe Parker

@ PHIL MURPHY, Director/Opera-
tions at WEA'’s UK distribution center,
will assume Director/WEA duties.
®BOB GOLDSTONE shifts to IRS as
Director/Western Sales & Marketing.
He joins from Lieberman Enterprises,
where he was National Account Exec.
for new accounts.

@ JULIE BORCHARD is elevated from
Marketing Asst. to Manager/National
Video Promotion at Capitol Records.

®ELIOT HUBBARD is appointed VP/
Publicity at SBK Records Group. He
had served at E/P/A in a similar capa-
city.

Concurrently, JIMMY GILMER is
named VP/Southern Region at SBK
Record Productions. He previously
occupied the same post at CBS
Songs, then served at SBK Entertain-
ment when CBS Songs was purchas-
ed by the company.

Also at SBK, MICHELE BLOCK be-
comes Manager/Regional Promotion

& Marketing, Northeast. She was for-
merly Manager/National Album Pro-
motion at Arista Records.

® DAVE WEIGAND has joined MCA/
Nashville as Northern Regional Sales
Cirector after six years with MCA Dis-
tribution/Cincinnati.

Tony Rome Bennett Zimmerman
® TONY ROME steps up to Manager/
A&R, Black Music at RCA Records.
He was an A&R Consultant. Also at
the iabel, BENNETT ZIMMERMAN, a
recent graduate of Harvard Business
School, has been hired as Manager/
Strategic Planning.

In other RCA news, East Coast Mar-
keting Director RON HOWIE has been
named Director/Sales and will relo-
cate to Nashville. Concurrently,
BRENNA DAVENPORT-LEIGH, Man-
ager/Media Relations in the Nashville
office, moves up to Director/Artist
Development. Also, TERESA RUS-
SELL has been named Administrator/
Sales, ALISON AUERBACH Adminis-
trator/Media, and TIM LEFFEL Admin-
istrator/Field Sales.

Industry

® PAUL ERNST and MIKE SAMOLIS
have joined Paragon Research as re-
searchers. Ernst was formerly Direc-
tor/Programming Research at Sus-
guehanna Radio; Samolis previously
worked at KSMG/San Antonio and
Fohr Media Research.
®ROBERT SHIVE has been appoint-
ed VP/National Sales Director at
Media Monitors. He was most recent-
ly GSM at WTHR-TV/Iindianapolis.
Concurrently, the company wel-
comes two new Regional Sales Man-
agers: DAPHINE HARRIS and JEFF
RYAN. Harris has worked at Merrill
Lynch and Pitney Bowes; Ryan is a
former lobbyist who has also worked
in national spot radio sales.
®RICHIE ALLEN becomes GM at
FirstCom Broadcast Services. He had
been a VP at Century 21.

®CELIA FROEHLIG will serve as
VP/GM, Southern Region at EMI Mu-
sic Publishing, overseeing the aom-
bined EMI/SBK Publishing Compa-
nies. She had been head of EMI Pub-
lishing's Nashville division.
® ROB WOMACK, Director/Advertis-
er & Agency Services at Birch/Scar-
borough Research, has been promot-
ed to VP/Eastern National Advertiser/
Agency Division Services. Concur-
rently, VP/Western Advertiser &
Agency Sales JULIE GOLDSMITH has
expanded her responsiblities to in-
clude all sales west of the Rockies.
Also at the company, JILL SNYDER
of the Chicago office has been upped
to VP/Midcontinent Agency & Adver-
tiser Divsion, and Product Manager
MARK BELMONTE has been elevated
to Director/Customer Relations.
® MADELEINE BOYER, former Direc-
tor/Advertising & Promotions at
WYNY/New York, has formed Made-
leine Boyer Marketing, specializing in
radio marketing.
®DENNIS GROS announces the
founding of Gros Executive Search.
The Baton Rouge, LA-based execu-
tive search firm is dedicated exciu-

sively to the radio industry.
— Holly Sklar

PROS ON
THE LOOSE

Denny Alexander — OM/mornings

WCQL/Portsmouth, NH (603) 427-
0846

TS50

Bill Booth — Mornings WYZB/Ft.
Walton Beach, FL (904) 864-1700

Jim Gibb — MD/afternoons KTPK/
Topeka (913) 235-0055

Craig Hall — Overnights WNCO/
Ashland, OH (2186) 777-3790

Bret Herzog — AMD/Mornings
WNUE/Ft. Walton Beach (904) 664-
1267

Alan Humphrey — Overnights
WNUE/Ft. Walton Beach (904) 243-
7625

Mike Knight — Overnights WMXJ/
Miami (305) 456-3590

Leibo — Nights WNUE/Ft. Walton
Beach (904) 243-8413

Steve Michaels — Mornings WILN/
Panama City, FL (904) 234-1508

Bob Raleigh — OM WCKN/Green-
ville-Spartanburg (803) 226-6107

Johnny Savage — Afternoons
WNUE/Ft. Walton Beach (904) 664-
1266

Dave Shropshire — Mornings
KHFI/Austin (512) 346-2927

Convention Special:
20% OFF GOLDDISC CDs

Sale Ends September 30, 1989

Radio ’89

Booth

311

centur

PROGRAMMING, INC. -

14444 Beltwood Parkway, Dallas, Texas 75244
US & Canada: Call Toll-Free (800) 937-2100

___unann amaricanradiohistons.com

Networks

® UNITED STATIONS will air “The
Rolling Stones Story” during the Sep-
tember 15th weekend. WYSP/Phila-
delphia personality Ed Sciaky will host
the three-hour feature, which will in-
clude selections spanning the group’s
entire career; {(212) 575-6100.

® CBS RADIORADIO has overhauled
its format clock by feeding news at 45
minutes past with an optional cuta-
way. “Today In Rock History” has
been added to the lineup, and four
short-form features have been elimi-
nated. Other features — including
“Morning Circus,” “Classic Cuts
Library," “Laff Trax” — have been re-
tained: (212) 975-3771.

®MJI BROADCASTING will broad-
cast the fifth annual benefit concert of
the New Orleans Artists Against
Hunger & Homelessress September
13 at the NAB "Radio '89" conven-
tion. Scheduled to parform are Rita
Coolidge, Dr. John, the Neville Broth-
ers, Allen Toussaint, Ry Cooder, the
Radiators, and more; (212) 245-
5010.

® The SCIENCE REFORT short fea-
ture has begun distribution via satel-
lite; (212) 661-9404

® WESTWOOD ONE's "“Pirate Radio
USA" will debut in October. The five-
hour show, presented in a party atmo-
sphere, will air live from Los Angeles
every Saturday from 7pm-midnight;
(213) 840-4244.

@ UNITED SYNDICATIONS ASSOCI-
ATES has acquired the national two-
hour call-in program “Baseball Sun-
day.” The show is fed 7-9pm (ET) and
features USA Today Baseball Editor
Hal Bodley; (913) 491-4004.

CHANGES

Bill Sickles is uppec from Sr. AE to
Manager at Katz Radio/Chicago. At
the company's Philadeiphia office, Sr.
AE John Latzer steps up to Manager.

Evan Sanyour is now an AE at Mc-
Gavren Guild Radio/New York.

Dorrian Cohen has been named an
AE at WMEX & WMJX/Boston.

Jimmy Higginbotham joins WZZU/
Raleigh as an AE.

yv21
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PWR106 add WI0Q debut 29
KKLQ add WPGC 25
KUBE add HOT105 28
HOT94.9 22-17  KPRR add 34
KJMZ 30-23 wgé% adddd 34
KITY 7 a
KF95 add

m% ;g';4 KKMG 34-21 (HOT)

-25 KKXX 30-19
WNCI 21 KNMQ 16-11
HOT977 19-16  KWNZ 17-12
KZZP 25-22 KIKI 20-14

R&R Urban Contemporary

Billboard Black LP: 70*-56*

Chmsto her

WILLIAMS

“Talk To Myself”

Already Active At:

Kz0Z 33-28
299 17

KLUC 25-21
KCAQ 21

KEZB 22

B95 38-34
KISR 36-33
KDON debut 28
HOT92 debut 31
WFMF debut 32
KYNO debut 34
SLY96 debut 35
KZZB debut 37

2522

“Love Song”

#13 in Requests on MTV

after only 1 week of play!

Early Action:

WRO0Q add WZKX add
KRZR add KPAT add
KHTY add 30 KFMW add
WJAD add WPFM add
99KG add KIXY add
0K95 add KNIN add

LP Sales Over 800,000 Units
Album Network: 88*-77*

Now On Tour

GEFFEN

RECORDS

ABC Gathers Stones Rights

fter feverish bidding by most of the

major radio networks, ABC Radio has

acquired the exclusive US radio
broadcast rights for the Rolling Stones’
upcoming “‘Steel Wheels” tour. Price? About

half a million bucks.
Some of the prizes in the package include

a three-hour concert broadcast in December, a
two-hour live interview with the group that will
include listener call-ins, an official Stones 25th
anniversary radio special, and daily tour
updates.

Birch/Scarborough Research has
announced that it will be reissuing its “County
America” reports, having discovered that faulty
data was used to compile the summaries.

President Tom Birch told ST that about
500 stations were affected, but emphasized
that all of them were stations that sit on the
fringe of metro areas.

Major metro and non-metro stations as
well as Birch’s regular syndicated reports were
not affected by the snafu. New county reports
will be resubmitted in October.

Word out of Universal City is that MCA
Records Chairman Irving Azoff is in
s-e-r-i-0-u-s negotiations to start his own
record label/entertainment division within the
company, which will utilize the MCA promo
staff as well as its own.
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On Tuesday (8/29), several L.A. radio
stations received an anonymous cassette
warning PDs to “Move over and let the Big
Dogs eat!” The ominous messages came
courtesy of the folks at KFAC, who are now
answering their phones “FM 92.”

The mind game began with the “Big Dogs”
billboard (R&R, 8/11). Target time 'n’ date for
the station's “mystery format” is 2pm on
Wednesday (9/20).

In the meantime, KFAC has officially
announced it will leave the Classical format
next month. So . . . what will the new format
be? President/GM Jim deCastro and PD Liz
Kiley hinted at a “contemporary direction,” but
refused to elaborate.

J fs f‘;"ﬁ’x&

ST hears that Greater Media is eyeing
Sandusky AOR KBPI/Denver.

KKZR & KRBE/Houston GM Sandy
Gamblin is out, and has been replaced by

Nancy Vaeth from Indianapolis sister station
WFMS.

SURE PLAYS A MEAN CHARITY BENEFIT — As-
sisted by Phil Collins, Billy Idol, Elton John, Patti La-
Belle, and Steve Winwood (of whom LaBelle and
Collins are shown taking final bows with Who guitar-
ist Pete Townshend), the Who presented “Tommy"”
last Thursday (8/24) to a rapt Universal Amphithea-
tre audience which paid up to $1500 for tickets.
For the bucks, they got a last chance to see one of
the giants of British rock up close, a lavish post-
concert party attended by dozens of showbiz nota-
bles, a sense of occasion, and the satisfaction of
having contributed to raising $1.4 million for various
children’s charities and the Rock & Roll Hall of
Fame. Congrats to event Chairperson Shelli Azoff
and all involved.
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Elektra Records has officially changed its
name to Elektra Entertainment. Look for the
label to elevate local SF rep Michelle Meisner
to Regional Director/West Coast AOR, based
in the Bay Area. She succeeds Phil Poulos,
who jumped to Dallas for Virgin.

Also look for local L.A. rep Del Williams
to be named Regional Director/West Coast
CHR. Contact Sr. VP/Promo Brad Hunt for
the open local gigs.

KOFY-AM & FMISF owner Jim Gabbert
says Viacom has tossed a $20 million letter-
of-intent on his desk, but negotiations for the
combo have hit a snag — and he doesn’t think
the deal will go down after all.

ST's ear-to-the-Emerald City hears that
KIXI & KMGl/Seattle will name a new OM/PD
real soon. Also . . . KMGI’s new Hot AC
facelift includes the addition of the identifier
“-107.7.”

With Harve Alan out at WAAF/Worcester-
Boston (ST, 8/25), former WPRO/Providence
personality Nancy Grimes has been named
acting PD. As ST went to press, GM John
Sutherland said he was “very close” to
making a definitive announcement about the
station’s future plans.

Could those plans include KXXR/KC acting

PD Gary Franklin? Continued on Page 30

(ADVERTISEMENT)

Nationally known Oldles Programmer Chris
Elliott has left top rated KXKL/Denver to serve
as Oldies specialist for McVay Media
programming consultants.

Elliot will work with Gold stations on music,
promotion, personality and information
elements. the consultant will also assist McVay
Media Adult Contemporary clients.

Watch for this move to enable Mike Mc¢Vay
to concentrate on more Adult Contemporary
Stations while Charlie Cook devotes more
time to Country and Harv Blain directs his
attention to the CHR field.
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McVay Media is ready to go to work for
your radio station. Contact Mike or Doris
McVay at 216-892-1910.

(ADVERTISEMENT)
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MAC IS BACK.

The Paul McCartney Tour

5 nights at The Forum in Los Angeles
3 nights at The Horizon in Chicago

The New Album o
Flowers In The Dirt

The New Single
"This One”

WMMS

WXKS

wWZ0U

KRBE

KKRZ

KXYQ

KCPX KZI1O
KUBE WMHE
KRNQ KIVA
WAZY  KF95
WYCR  KSND
WWHR  103CIR
WILK G98

KNOE  WTHT
WAEB  WIAD
WMIQ  WIMX

JET-FM Q101
WERZ  WPFM
WNNK  WCIL
100KHI  KFRX
WPST KPAT
WNYZ  WDBR
WBCY  WSPT
KSAQ KFBQ
WPHR  KOZE

LIVE AND

ON RECORD.

MAC 1S BACK
IN FULL FORC

©1989 MPL Communications, Inc. Under exclusive license to Capitol Records, Inc.

_____unany amaoricanradiohistorns.com
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FROM THE ALBUM

CHANGE THE WEATHER

NEW & ACTIVE

WXKS add WTBX 30-28
KRBE add KF95 deb 40
KITY add KSND 32-25
KXYQ deb 28  KRZR 25-13
KWOD 28-23  KZzZU 29-23
KXXR 17-13  95XIL 39-29
WSPK add KISR deb 40
WBBQ deb 40 Q104 deb 34
K106 36-32 KNIN 25-19
WROQ 23-20 Y94 30-27
WCGQ deb 40 WALZY add
WZYP 34-27  99KG 26-20
HOT92 deb 34 KPAT 32-25
WPFR 39-33

KFMW 27-17
KTRS 39-26
KMOK 39-34
ZFUN 40-34
Kz0z 35-31
0K95 29-21
Plus ...
CKOI

KKBQ

Y108

KUBE

KEGL
WMMS
FM102

COMPANY

S = U e nSOF
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Looks like controversial WWWEI/Cleveland
talk show host Gary Dee — who was turfed
from his last three jobs in New York, Chicago,
and Washington — has been axed again, after
the station received a complaint filed with the
FCC alleging on-air indecency.

Station officials told ST only that Dee’s
been suspended indefinitely (with pay) while
under investigation.

ST hears former KKLQ (Q106)/San Diego
morning man Jack Murphy is already looking
for a house in Atlanta. And . . . is B94/
Pittsburgh PD Bill Cahill the leading
candidate to join Murphy as PD at 94Q?

ST's KLOS rumor-of-the-week hears that
the station has been talking with KBPl/Denver
morning team Garry O’Neal & Mike Olson
(The O Brothers) about a possible afternoon
shift.
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Longtime West Coast AOR programmer
Dana Jang has returned to KSJO/San Jose
for the third time in his lengthy career — this
time as MD. (Current MD Tim Jeffries will
continue in PM drive.) Jang did mornings at
the station from 1972-73, was PD from
1985-86, and spent 11 years at crosstown
KOME. His most recent PD job was at KCAL/
Riverside-San Bernardino.

Meanwhile, former KSJO PD Ken
Anthony, now PD at KLOL/Houston, has hired
former KSJO MD Patty Martin, whom Jang
succeeded as KLOL MD. (Dayna Steele
retains her KLOL Asst. PD/midday duties.)
Martin assumes her new post immediately
after returning from her honeymoon — she got
married last Saturday (8/26)!

L .
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Vicki Layne, a 12-year veteran of the NC-
based Record Bar chain, will soon be joining
R&R as Director of Sales for our Nashville
office.

Eight-year WTIC-FM/Hartford morning man
Gary Craig and the station went down to the
wire on contract negotiations, but Craig has
reupped his deal with the CHR outlet.

'KOSTIL.A. Station Manager/PD Jhani
Kaye is also producing 'n’ directing all of Dick
Clark’s major market TV spots for radio.
Contact Kaye for details.

Bobby Earls is the new PD/morning man
at Urban K98/Monroe, LA. He replaces Joe B.
Hughes, who steps down to concentrate on
his nightshift.

Look for Polydor to name Sean Renet as
its new National Director/Alternative Radio.
Renet was formerly at Motown in a similar
capacity.
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Geffen’s bad boys from Beantown,
Aerosmith, closed the Miami WEA convention
(8/26) with a surprise hour-plus set that
reportedly had more than one conventioneer
wishing Steven Tyler handed out scarves the

way Elvis used to do.

Congrats to newly appointed Virgin VP/
Field Promo John Boulos and his wife,
Giacinta, on the birth of their fourth child,
Steven Matthew, on Sunday (8/27).

Incidentally, now that Boulos is in a new
position, will current VP/Field Promo Michael
Plen be named VP/Promo when current VP/
GM Phil Quartararo moves back to NY to
head up Virgin’s Charisma Records?

R o R
oA
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When the L.A. Raiders returned to their
old stomping grounds to play the Houston
Oilers last Saturday (8/26), this message
flashed across the scoreboard at the half:
“The Raiders and the Oakland Coliseum would
like to welcome back a true Raider fan — (WB
VP/Promotion) Dino Barbis.”

As we went to press, KISW/Seattle
morning dude Bob Rivers was at it again,
vowing to remain on the air until the Seattle
Mariners won a game.

Rivers began his latest marathon at
5:30am Monday (8/28), following the
Mariners’ 11th consecutive loss. A similar
stunt last year kept Rivers on WIYY/Baltimore
for almost 300 hours. This one, thanks to a
timely Seattle victory Tuesday night (8/29),
lasted all of 39.

e
#
e

When KMPCI/L.A. morning man Robert W.
Morgan asked his daughter, Susanna, what
she wanted for her 15th birthday, the former
Boss Jock was stunned to hear that she
wanted to pull a guest airshift . . . on Pirate
Radio!

On Wednesday (8/16), Susanna got her
wish, and shared the mike with Scott
Shannon, announcing songs, trading bits —
even firing off a few of pop’s old KHJ jock
jingles. (Morgan admitted he spent most of his
Wednesday show listening to his daughter on
the cue speaker.)

LIVE! FROM THE RILLY GOOD PART OF ENCINO — Newly signed Arista recording artists Eurythmics recently
celebrated the release of their forthcoming LP, “We Too Are One,” with not one, but two intimate concerts-cum-lis-
tening parties. The one with the 500-person guest list was held in the lobby of the Pantages Theatre in Hollyweird
on Monday (8/28). The really BIG one — the acoustic showcase with the 100-person guest list — took place at
group co-leader Dave Stewart’s cozy Encino home the day before (8/27). Seen on the scene at Sunday’s swangin'
soiree are (I-r) Arista VP Marty Diamond, co-manager Kenny Smith, Exec. VP Roy Lott, Dave Stewart, Annie Len-
nox, President Clive Davis, Sr. VP Jim Cawley, and VP Sean Coakley.

wororamericanradiohistorv com
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MCA POWER PLAY

A

"Runnin’ Down
A Dream’

The new hit track from Tom’s sensational
platinum plus solo LP Full Moon Fever

"Healing Hands™

The first hit single from the soon-to-be
classic album Sleeping With The Past

One of the ‘“‘Most Added”’
And One of the ““‘Most Active”’

Key Adds Include: CHR Chart €
PWR99 KKRZ P1 Moves:

WNVZ  KCPX WXKS 32-22  KWOD 22-17
WNIC  KISN WZ0U 27-17  KEGL 15-13
WKTI KUBE Q95 14-12 WMMS 1-1

WLOL  wioa

KXYQ 6-5 PIRATE 9-7

~ Produced by: Chris Thomas
N Management: John Reid

©198% MCA Aecords, inc.

Produced by: Jeff Lynne, with T.P. and Mike Campbeli
Management: Tony Dimitriades for East End Management

wawaaaL americancadiohistorv.com
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Indecency
Continued from Page 1

The penalty for broadcast in-
decency is a $2000 fine per incident
to a maximum of $20,000. The sta-
tions could also conceivably re-
ceive short-term license renewals
or even lose their licenses. In addi-
tion, the Justice Department has
the power to seek criminal penal-
ties of up to two years in prison and
a $10,000 fine.

Muted Response
From Targets

The cited licensees are keeping a
low profile in the wake of the Com-
mission’s move against them.

Great American VP Chris Wheat
said only that the 1987 bits cited in
the WFBQ complaint are not rep-
resentative of the station’s current
programming. “We’ve tried to
move away from what might be
called ‘shock radio,”” he said. “It’s
not so much that Bob and Tom
have toned down. We've added
news, weather, and other features
that have reduced the amount of
time available for bits. Our au-
dience has grown up.”

According to WLUP VP/GM
Larry Wert, Evergreen is still
reviewing the FCC’s letter and has
not yet developed an official posi-
tion or response.

A Narragansett official who ask-
ed not to be identified said the com-
pany would have no comment on
the KSJO complaint.

In its letter notifying KSJO of the
indecency proceeding, the FCC
cited eight Perry Stone bits (see
sidebar). WLUP was cited for
three bits, and the WFBQ letter of-
fered two examples of possible in-
decency from that station’s Bob &
Tom Show.

Caving In To
Congressional Pressure?
The FCC’s latest indecency ac-

tions came just four weeks after
new FCC Chairman Sikes and his
fellow new Commissioners, Sherrie
Marshall and Andrew Barrett,
were grilled on the indecency issue
by members of the Senate. Among
the lawmakers who used the Com-
missioners’ confirmation hearing
to blast the FCC for what they see
as its unwillingness to crack down
on broadcast indecency and vio-
lence were Senators Albert Gore
(D-TN), Ernest Hollings (D-SC),
and Daniel Inouye (D-HI).

But FCC General Counsel Diane
Killory denied that the new Com-
mission’s prompt action on in-
decency was directly related to the
senators’ demands for action.

“Chairman Sikes didn't say, ‘I'm
getting beaten on by Congress,
hurry up and find me an indecency
case,”’ said Killory. “These pro-
ceedings were on his desk when he
arrived. We were ready to proceed
with these actions under Chairman
(Dennis) Patrick, but he decided it
wasn’t appropriate for him to in-
itiate a new proceeding in his wan-
ing days.”

According to Killory, the three
complaints do demonstrate that
Sikes ‘“‘was serious when he told
Congress he is committed to going:
after those who violate the law on
indecency.”

Asked why the Commission took
over two years to act on listener
complaints about WFBQ, Killory
blamed legal obstacles, the Com-

How To Get
The FCC’s Goat

The On-Air Bits The Commission
Cited For Indecency

For the edification of radio stations across the country
— who may want to monitor their morning shows to see how
closely their content compares to material the FCC consi-
ders indecent — here are some excerpts from bits the Com-
mission cited in leveling indecency complaints against the

stations indicated.

(Warning: much of the following
material may be considered offen-
sive by some readers. A lot of it
may be considered juvenile by

from junior high school. Readers
still in junior high school have prob-
ably already heard the bulk of this
material.)

* WLUP (AM)/Chicago — Steve
Dahl on 3/30/89 discussing Bob
Costas's interview of Vanessa
Williams: “He's talking about how
she actually had more talent than
your typical Miss America. Il say
. . . (She) had {her) tongue in that
other woman's vagina . . . | don't
piciure Phyllis George being able
to do it like that . . . (Costas) had
to put his leg up on the ottoman
because he had a stiff-on.”

Other instances cited included a
song sung by a caller called “Kid-
die Porn” with the iyrics ‘Do you
remember when we filmed that hot
summer day/You were nude and
you discovered | was gay."” Anoth-
er caller told the joke, “What (is)
the number one line in & gay bar?
May | push your stool in for you?”

* WFBQ/Indianapolls — On
10/16/87 the Bob & Tom show
aired a novelty song using candy
names as euphemisms, which fea-
tured lines such as *'She immedi-
ately eyed my Tootsie Roll/And
you know, it was like pure Aimond
Joy/l couldn’t help but grab her
delicious Mounds/’Cause it was
easy to see this littte Twix had the
Red Hots/. . . She started to grow
a bit Chunky and complained of a
Wrigley in her stomach/Sure
enough, nine months later out
popped a Baby Ruth.”

in one of the team's bits, Eivis

most readers who have graduated

Presley discussed “the time the
King ate mega-Dick under the ta-
ble,” ostensibly about Dick Nixon.
* KSJO/San Jose — Eight bits
by Perry Stone were cited, in-
cluding a mock spot that ran
10/31/88 for an automatic fore-
skin opener: “Watch the foreskin
get pulled back in a comfortabie,
relaxed fashion. Now you're ready
for some serious pounding (metal
hammer sfx}. So never worry agaln
about foreskin. Pick up Rodgo’s
new foreskin garage opener."”
Others included a caller joke (“if
. . . your donkey ate the feet off
my rooster, what would you have?
... Two feet of my cock in your
ass”; a caller who defined ‘‘relative
humidity” as “the sweat running
down your sister's back when
you're doing her doggie-style”; a
phony spot offering “the world's
best-loved classics . . . performed
in complete fellatio . . . Order to-
day and get a free Beethoven bib™';
a song called “Sore Pussy” with
the line “Free pussy, sore, wet,
hot, bald, free pussy, just a friend-
ly litle cat”; and a fake movie spot
for the movie "“Pecker” (“Pecker,
it's hiding in the bush. Pecker,
he’s hiding in your pants, waiting
to come out . . . Pecker is getting
bigger all the time and once it
becomes big it's going to be hard
to stop it"). Stone was also cited
for telling a caller he'd "love to lick
the matzo balls right off your butt
. . . I'd like to have a smorgasbord
in your butt"; and for a parody of
the *'Beverly Hillbillies™ theme with

- lines such as “So he loaded up his

winky and he did it with Beverly/
Big breasts/Only 15 years ald/Go-
ing to jail.” -

mission’s own processes, and a
lack of manpower.

“For a while our efforts were
sidetracked by litigation (on the in-
decency issue),” said Killory. “In
the past year (the complaint) has
been winding its way through our
system of checks and balances, We
take our responsibilities i this
area very seriously — but we also
have limited resources.”

John Price, the Indianapolis
lawyer whose Decency In Broad-
casting filed the initial complaints
against WFBQ, said that while he
is “encouraged” by the Commis-
sion’s action he is not sure whether
the process will do much to dis-
courage blue radio.

“The FCC has indicated that the
maximum penalty they will levy in
these cases is a $20,000 fine, nothing
about license revocation or renew-
als,” said Price. “I'm not sure
what that will do for deterrence if
stations perceive $20,000 is the only

*price  they’ll have to pay for years

of indecent broadcasts.”

Other Stations
Express Concern

Executives at some other sta-
tions that feature controversial
personalities expressed concern
about the ramifications of the Com-
mission’s. new crackdown.

“I'm worried that the pendulum
that had swung so far one way dur-
ing the Reagan years may be
swinging back toward witch
hunts,” said WHJY/Providence
PD Bill Weston. WHJY is home to
sometimes-suggestive morning
host Carolyn Fox.

But Ken Stevens, GM of WYSP/
Philadelphia and WJFK/Washing-
ton, both of which carry Howard
Stern, sees a potential upside to the
Commission’s renewed interest in
indecency. “If broadcasters get
some clear boundaries and defini-
tions of indecency out of this — so
long as they’re constitutional -
then I welcome it.”

Meanwhile, At
The Courthouse

On the legal front in the battle
over indecency, the FCC and the
Justice Department last week ask-
ed the US Court of Appeals for the
District of Columbia to send Con-
gress’s 24-hour indecency ban back
to the FCC for study before the
court decides whether such a ban is
constitutional.

The ban, passed by Congress last

Polly Anthony began her career
as a secretary for Portrait Rec-
ords in 1978. She moved up the
Epic/Portrait ladder to become
Manager/AC Promotion two years
later, advanced to AC Director in
'84, and was named Director/Na-
tional Promotion, West Coast in
'87. One year ago today, Anthony
was elevated to E/P/A VP/Pop

§ Promotion.

Polly Anthony

& Emmylou Harris (RCA)

1 YEAR AGO TODAY

® Polydor appoints Bill Smith VP/Pop and Ron Ellison VP/Urban

® Ed Levine hired as KLOL/Houston PD

® Terry Hickman returns to WXDJ/Miami PD gig

® RKO sells WRKS/New York to Summit for $50 million

® #1 CHR: “Sweet Child O’ Mine"” — Guns N’ Roses (Geffen)

®#1 AC: "I'll Always Love You” — Taylor Dayne (Arista)

@ #1 UC: “She’s On The Left” — Jeffrey Osborne (A&M)

®#1 Country: “We Believe In Happy Endings” — Earl Thomas Conley

fall, would require the FCC to en-
force its indecency rules around
the clock, thus eliminating the
midnight-to-6am ‘‘safe harbor’’ for
possibly indecent programming.
However, before the ban went into
effect, a coalition led by NAB won
a court order delaying its imple-
mentation.

NAB General Counsel Jeff Bau-
mann said the group will oppose
the FCC’s request to further study
the ban. “Having briefed the case
aiready, we are entitled to a deci-
sion on the merits,” said Baumann.

:
;

® #1 AOR Track: “Hate To Lose Your Lovin'” — Liftle Feat (WB) (3 wks)

@#1 AOR Album: “Let It Roll” — Little Feat (WB)
®#1 NAC: “Close-Up” — David. Sanborn (Reprise)
® #1 Contemporary Jazz: “Politics” — Yellowjackets (MCA)

5 YEARS AGO 'TODAY

® Chicago changes: G. Michael Donovan named WKQX VP/GM,
Jay Miller hired as WJJD PD, and John Records Landecker joins

WAGO for mornings

® Lawrence Tanter tapped as KUTE/Los Angeles PD

® Cliff Blake becomes WMZQ-AM & FM/Washington PD
®Hershel appointed WDVE/Pittsburgh MD

® Gino Mitchellini nabs KLOS/Los Angeles afternoon drive siot
®#1 CHR: “Missing You" — John Waite (EMI America)

®#1 AC: "“Leave A Tender Moment Alone” — Billy Joel (Columbia)

(2 wks)

® #1 UC: “Just The Way You Like It” — SOS Band (Tabu/CBS)

® #1 Country: “Everyday” — Oak Ridge Boys (MCA)

® #1 AOR Track: “Cover Me" — Bruce Springsteen (Columbia)

@ #1 AOR Album: "'Born In The USA” — Bruce Springsteen (Columbia)

(8 wks)

® #1 Jazz: “Road Warriors” — Les McCann & Houston Person

(Greene St./2001)

10 YEARS AGO TODAY

®RCO Records elevates Rich Fitzgeralid to Sr. VP/Promotion and

Bob Smith to VP/Promotion

® Tim Suliivan appointed KHTZ/Los Angeles GM

® Don Hoberg promoted to KEBC/Duluth, MN GM

® Judy McNutt joins KBPl/Denver as Asst. PD

® WBNO/Bryan, OH becomes the first solar-powered radio station
® #1 CHR: “Lonesome Loser” — Little River Band (Capitol)

®#1 AC: “I'll Never Love This Way Again” — Dionne Warwick (Arista)
®#1 UC: “Don't Stop 'Til You Get Enough” — Michael Jackson (Epic}

(2 wks)

® #1 Country: “| May Never Get To Heaven'' — Conway Twitty (MCA)
®#1 AOR Album: “Get The Knack” — Knack (Capitol)

15 YEARS AGO TODAY

® Lasablanca and Warner Bros. Records end distribution deal

® Tom Cozzi upped to RCA VP/Promotion

‘® Steve Rivers becomes WZGC (Z93)/Atlanta PD

® #1 CHR: “(You're)} Having My Baby" — Paul Anka (UA) (2 wks)

®#1 AC: "l Honestly Love You" — Olivia Newton-John (MCA) (2 wks)
® #1 Country: “Old Man From The Mountain” — Merle Haggard {Capitol)

(2 wks)

® #1 AOR Aibum: “Fulfillingness' First Finale” — Stevie Wonder (Tamla)

-— Hurricane Heeran
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IMAGINE

YOUR STATION
GOING NATIONWIDE!

WE'VE CONVINCED LISTENERS IN THESE MARKETS:

SAMSQ;‘-S Ope?dlﬁﬁii.?"“y aChilustel
Atlanta/WAPW-FM 9.4 11.8 +26%
Boston/WXKS-FM 7.7 8.7 +13%
Cleveland/WPHR-FM 3.4 6.3 +85%
Denver/KQKS-FM 4.9 8.4 +71%
Houston/KRBE-FM 5.5 7.6 +38%
Indianapolis/WZPL-FM 9.7 16.5 +70%

Arbitron, Spring '89, AQH Metro Share, 6AM-Mid, Mon.-Sun vs. 7P-Mid OHP weekend average.

? WHY IS THIS HAPPENING ?

An AMAZING BREAKTHROUGH in audience response is occurring
every weekend to programmers airing OPEN HOUSE PARTY™:

LISTENERS THINK IT'S LOCAL

Suddenly, your station is hosting the biggest party on the planet...
with programming beaming across North America. Open House
Party™makes it sound like your station is broadcasting nationally,
which boosts your image in the eyes of your listeners.

135 MILLION!

Now airing on over 70 great stations, Open House Party™reaches
a potential audience of 135 million! It has changed the sound of
weekend radio forever. Your station is connected with cities from
coast-to-coast, now definitely the most listened to live contem-
porary radio program on the air.

SUPER HOT GUESTS

The biggest stars are available exclusively to your listeners
through your station. The hottest stars in America beg to get on
mike with John Garabedian, who makes your competition’s
weekend talent sound like feeble wimps. Banks of toll-free 800
lines provide direct, interactive listener input. Our studio is wired
directly for live satellite transmission assuring stellar digital
quality! Your call letters are always first talk out of music.

KICK IN THE ASS

Take advantage of this festive, high-tech programming to give
your weekends a kick in the ass (your competitor too). We target
mainstream available audience, updating constantly, using fresh
research from independent firms. Imagine extending your
weekend time-spent-listening during this show, and adding it to
your Monday through Sunday total audience. Wow!

CATCH THE FALL BOOK NOW

Connect your listeners, with the fastest growing weekend
audience in North America. -Call Superadio now to iock it up
before your competition locks you out. (508) 485-3500.

r————k s e ke a ke aiastar-cara
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MIKE SHALETT

Going Back
To College

College Promotion Departments A Label Necessity

During the economic crunch of the late *70s and early
’80s, college radio promotion departments were viewed as
a luxury labels could afford to do without. New informa-
tion contradicts that belief and reveals that having a
presence at the college radio level is a necessity.

That information, gleaned from
a recent Street Pulse Group Soun-
data survey, points out the music
being played on college radio is the
primary attraction for active mu-
sic consumers. So it stands to rea-
son that labels should consider
whether they are taking full advan-
tage of the opportunity these sta-
tions offer.

Who’s Listening?

Thirty-five percent of the active
music consumers quizzed in a re-
cent Street Pulse Group Soundata
panel said they were aware of the
college radio station in their area,
and half of that segment said they
sometimes listened to those sta-
tions.

Nearly half (44%) of the males
surveyed were aware of a college
station in their marketplace, as
compared to 28% of the women.
Awareness by age segment was
highest among those 18-20. That’s
to be expected when you consider
most college students themselves
fall into this age bracket. Music
consumers who are college gradu-
ates showed an equally high
awareness of college stations in
their markets. The only consumer
group that fell below the 35% norm
for awareness was the 12-15 year-
olds.

Geographically, 42% of music

‘‘Labels should
consider whether they
are taking full
advantage of the
opportunity these
stations offer.”’

college station’s format. Other
regions were in line with the 35%
norm. In terms of listening, 54% of
the format-aware males and 47%
of the format-aware females said
they tune in.

Fifty percent or more of those in
almost every age group who said
they were aware of a college sta-
tion on their dial also said they
listened to it at some time. The only
exceptions were the 12-15s and
35-44s; 45% of both groups listened
when they were aware of the sta-
tion.

Two-thirds of the black consum-
ers who were cognizant of a college
station’'s existence said they listen-
ed versus half of the cognizant
white consumers.

Music Main Attraction

Asked why they listened to col-

Not Aware
65%

Soundata: May 1989

Active listeners aware of
college station in their area

Awareness & Listenership

Don't Listen
49%

—
—

—

Listen
51%

Listen to college station

list of potential reasons — respon-
dents answered:

* Music — As mentioned earlier,
this was the number one answer
(given by 24% ). It was very impor-
tant to younger (under-18) listen-
ers: 36% liked the type of music
college stations play.

that for the most part college sta-
tions are commercial-free also hit
home (17%). The importance of
this programming element in-
creased in direct proportion to con-
sumer age.

* Block programming — Playing
one type of music for a particular

Rock Enroll

Active music consumers listen to college
radio primarily because of its:

® Music emphasis

® More variety/less repetition strategy
® Commercial-free programming

® Block programming

e More variety — Older con-
sumers seemed equally inspired by
the fact that there was less repeti-
tion/more variety (21% total). This
was especially important to those
3544 — one in three listed it as their
most important reason. Variety
was more important to black con-
sumers (nearly one in three) than
to their white counterparts (one in
five).

buyers in the Northeast knew the lege radio — without being given a * Commercial-free — The fact
College Radio Listenership
Among Active Music Consumers
% who listen

80
70
60

51
50| [
40
30
20
10

-

0 iy b 3 i Lo
Total Males Females Under 18-20 21-24 25-34 3544 45+ White Biack
18
Soundata: May 1989

length of time was still a drawing
card, noteworthy for attracting
devotees of the classical, alter-
native/new music, and jazz genres.

Music consumers 35+ said they

‘‘Fifty percent . . . of
those who said they
were aware of a college
station on their dial
also said they listened
to it at some time.”

liked classical, while nearly one in
three of those 45+ said they listen
to college radio just to hear classi-
cal music. Alternative music was
pegged by the 18-34 college-listen-
ing audience; women exhibited a
greater interest in that genre than
men. And the attraction of jazz,
like classical, rose in direct propor-
tion to consumer age.

Mike Shalett is President of the
Street Pulse Group (203-355-
0902], a market resear¢h firm that
tracks consumer trends via a panel
of more than 2000 aclive music
buyers nationwide.

COLLEGE RADIO VS. MARKET PEERS

Dialing For Listeners

How does college radio stack up against the “big boys**
on the radio dial? While conducting its college radio survey,
the Street Pulse Group polled music consumers for its
quarterly review of respondents’ overall first- and second-

favorite stations by format.

CHR retained the lead with a
24% share, as AOR continued its
downward trend from a year ago
with a 22% share. By comparison,
college radio pulls a 2.3% share;
adding NPR stations (the designa-
tion many college stations use to
identify themselves) yielded a
combined 4.5% share.

As a first- or second-favorite,
college/NPR stations were listed
by more males {54%) than females
(46%). Nearly four out of five
panelists who listed a college or
NPR outlet as their first- or sec-
ond-favorite were 25 or older.

For a significant percentage of
music consumers 25+, these sta-
tions are where they spend a siza-
ble part of their musical life and un-
doubtediy where they discover the

““CHR retained the
lead with a 24%
share. By
comparison, college
radio pulls a 2.3%.
Adding NPR stations
yields a combined
4.5% share.”

music that will make up their future
purchases.

College radio listening is also
part of the music mix for younger
consumers — but those stations
aren't necessarily their first- or
second-favorites. It's interesting to
note that the same breakdown oc-
curs among those of college age.
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KEN BARNES

A 25-YEAR VISUAL SALUTE

Bee Gees: ‘One’ More Time

With a Top 20 chart climber in ‘“One,” the Bee Gees
have just about reached the 25-year mark in the hitmaking
annals. They began their recording career in Australia a
bit more than a quarter century ago (March ’63), and hit
the national singles charts Down Under for the first time

in 1965.

Rather than rehash the muititud-
inous highlights of the Gibb
brothers’ musical history, I
thought it would be more interest-
ing — and more in keeping with the
reverent, scholarly tone of this col-
umn — to examine their career
from a visual angle.

The result of rummaging
through old album covers (the
most valuable of which was a com-
pilation of early Bee Gees material

and photographs — by Australi-
an historian Glenn Baker called
“The Birth Of Brilliance”) is the
fashion chronicle you see below.

The earliest photo (1958) shows
the brothers just off the boat from
their Manchester, UK birthplace,
working out the chords to ‘“Night
Fever.” By 1962, when they’d al-
ready turned professional, little
growth can be detected in the
twins, Robin and Maurice, but
elder brother Barry has developed
a rather prominent profile and an
unattractive pseudo-pompadour
which the arrival of the Beatles
and longer hairstyles eventually
mitigated. (Not in time, however,
to modify the extreme Brylcreem
display in the circa-’64 shot.)

Beards, shades, and a hat high-
light the new Bee Gees look

In late 1966, having finally scored
some Australian successes, the
Bee Gees ventured back to Eng-
land to take a shot at the global
market. ‘“New York Mining Disas-
ter 1941” was their worldwide
breakthrough, followed by ‘To
Love Somebody,” ‘‘Massachu-
setts,” “Words,” and more. At this
point they were imaged as a five-
piece band, using Australian musi-
cians Colin Peterson (center of '67
shot) and Vince Maloney (left), one
of Australia’s top guitarists, who
immediately started spelling his
name Melouney and never was
quite the same.

Still, it'sa mature, restrained look
for the brothers, which is not quite
what you’d say about the medieval
doublets and such in the 1969 pic-
ture. This photo’s from a brief
period when Robin left the Bee
Gees to go solo. It’s doubtful,
however, that the dog in the shot
was meant to represent the absent
Robin (although when David Cros-
by left the Byrds, the remaining
members did substitute a horse in
his place on the cover of their next
LP).

Robin came back in 1970, and by
1972 Maurice and Barry were
sporting beards, with the former
also acquiring a taste for tie-dyed
shirts. This remnant of hippie
haute fashion gave way by 1978 to
the famous “Saturday Night Fe-
ver”’ white-suited/swingin’ medal-
lion/turtlenecked disco dukes look
so beloved of rock fans every-
where.

As can be seen underneath the
headline, the Bee Gees today have
adopted a more sedate appear-
ance, as befits a group of their
maturity, heritage, and strong
desire to rid themselves of the trap-
pings of their disco heyday. And,
after some lean years when ‘‘Stay-
in’ Alive” took on a more personal
significance than they perhaps
would have chosen, they appear to
have returned to the pop main-
stream at last.

o look at the Bee Gees’
N visual evolution would be
complete without a show-
case of the classic pose found on

the 1976 "Children Of The World"”
LP.

This was a crucial album for the
Gibb brothers, consolidating their
“Jive Talkin’” comeback and
bridging the gap until the following
year’s “Saturday Night Fever" ex-
plosion. So the right look was a
must. And who could quibble with
the windswept aviator image they
adopted, with monogrammed
leather jackets, manly white
scarves, and steely-eyed gazes
into the teeth of a raging gale.
(Although perhaps Robin’s medal-
lion might be judged a trifle in-
authentic in piloting circles . . .)

No one couid quibble, but a
group called the Hee Bee Gee
Bees certainly could poke fun at
The Look. The single sleeve pic-
tured shows “Dobbin,” "“Garry,"”
and "Norris” capturing the pose
down to the most minuscule detail

.. or hairblower?

— with the helpful addition of por-
table hairdryers to effortlessly
achieve those expressions of
windblown determination. The
sleeve accompanied a rather
pointed Bee Gees parody number
called “Meaningless Songs (In
Very High Voices),” completing a
package calculated to offend any
member of the Gibb entourage not
possessed of a strong sense of
humor. Which, on the occasion of
this single’'s exposure here, | hope
they still have.

The Bee Gees Photo History
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BIGGER AUDIENCE.

Okay, you've got your programming finely
honed. You've got the best on-air talent, but
you're still butting heads with the competi-
tion. You want better quarter-hour numbers,
a bigger audience, what do you do?

Buy it.
Easier said than done, you say? Not really.

“BIG CITY" SOUND.

If you're wondering why the big city stations
sound the way they do, well, we know

their secret. It's the Audio Prism, a rather
unique device that eliminates the modu-
lation problems that drive listeners up and
down the dial.

Now, we're not talking about any ordinary
black box that continually expands and
compresses, sending your audio up and
down, over and over, creating severe
listener fatique.

We're talking digital control. Smooth, subtle
control that keeps your signal at optimum
levels and your listeners listening.

That's how the big dity stations do it.

RISK FREE TRIAL.

But, you don't have to take our word for it.
Give us a call and ask about our Risk Free
Ten Day Trial. You can put an Audio Prism
in the rack for 10 days and hear the
results for yourself. You'll be
amazed. Other stations
will call and ask you
what in the world

“BIG CITY" RATINGS.

Ratings. That's the name of the game. The
formula is ridiculously simple. The bigger
the audience, the better the ratings. And
one of the surest ways to get better
ratings is to get your signal to stand ¢
out on the overcrowded dial, to better 'f77 7%
penetrate buildings and reach the vy
outer fringes with greater power and | /7
clarity. 'F-”f”ff”

v
/ %
. 1) ;
“BIG CITY" REVENUE. || #
One of the more pleasant results of .
getting that big dty sound on the air
is putting big dty bucks in the bank.
Again, a simple formula. A bigger audi-
ence and better ratings means you can
command higher rates for your com-
mercial air time.

And, that's the bottom line.

. Let 'em guess, bask in
; /b= the glory and tum your
&/ sales reps loose.

’ ]\-\7 It's that simple.

GENTNER

AUDIO PROCESSING

1825 Research Way, Salt Lake City, UT 84119 -
{801) 975-7200 FAX (801) 977-0087

©1989-Gentner Electronics Corporation
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SMILE.

o All net profits from the sale of COMIC RELIEF 3
will be donated to the Comic Relief Organization,
dedicated towards aiding America’s homeless.

¢ Over 70 minutes of great comedy at a SPECIAL
LOW PRICE.

With BILLY CRYSTAL

ROBIN WILLIAMS
and Louie Anderson

Arsenio Hall
Paul Rodriguez
Garry Shandling
Steven Wright
. ..and more

70893

o Comic Relief 3 is available on video from KVC Home Video.
e Comic Relief 1 and 2 are also available on Rhino.

RHINO
RHiNO RECORDS I

Comic Rellef Is a registered trademark of Gary Thison. DSTRBITDGr LA

MUSIC DATEBOOK

Ed Sullivan Rocks Out

MONDAY, SEPTEMBER 11

1967/The Beatles begin filming “Magical Mystery Tour,” travelling across England in a psychedelically painted
bus.

1971/The Jackson Five animated TV series premieres on ABC.

1977/Bernie Taupin makes his acting debut as a bandleader on TV's "“The Hardy Boys Mysteries.”
1987/Reggae star and Wailers co-founder Peter Tosh is shot to death when he surprises intruders in his
Kingston, Jamaica home.

1988/"Black radio has black artists by the throat” —Johnny Kemp complains in an L.A. Times interview that
black radio parameters confine the creativity of new black artists. He cites Terence Trent D’Arby and Tracy
Chapman as encouraging exceptions.

Born: Mick Talbot (Style Council) 1958, Jon Moss (Culture Club) 1957, E.G. Daily 1962

TUESDAY, SEPTEMBER 12

1966/The first made-for-TV rock group — “The Monkees” premieres on NBC-TV. The group’s first single,
“Last Train To Clarksville,” is on its way to #1.

1980/After a report on “20/20,” the investigation of Elvis Presley’s death is reopened.

1988/After earlier vowing not to, KTWV (The Wave)/Los Angeles announces it will use live DJs to appease
listeners demanding more back-announcing.

Born: Barry White 1944, George Jones 1931, Maria Muldaur 1943, Neil Peart (Rush) 1952, Gerry
Beckley (America) 1952

WEDNESDAY, SEPTEMBER 13

1960/The Federal Communications act is amended to outlaw “payola.”

1969/Very shortly after landing at the airport, John Lennon's & Yoko Ono's Plastic Ono Band — with
members Eric Clapton, Alan White, and Klaus Voormann — makes its debut at a Toronto rock & roll revival.
1974/At New York’s Nassau Coliseum, Stevie Wonder begins his first tour since a near-fatal car crash the
previous year.

1980/Elton John sets an attendance record when he plays a free concert in front of 400,000 at Central Park.
1986/Wonder if they played any Toto at the wedding — Producer James Newton Howard marries actress
Rosanna Arquette.

1988/Unlikely pair — John Cougar Mellencamp and Paul Simon duet on two songs for the “Live From The
Hard Rock Cafe” TV special.

Born: Peter Cetera 1944, David Clayton Thomas (Blood, Sweat & Tears) 1941, Mel Torme 1925, Bill
Monroe 1911

i o - B k- e &
THURSDAY, SEPTEMBER 14 Peter Cetera, George Jones, Neil Peart, B.B. King

1955/Little Richard begins his first Specialty recording sessions and emerges with “Tutti Frutti,” among others.
1968/In a Rolling Stone interview, Pete Townshend announces plans to write a rock opera about a deaf,
dumb, and blind kid who'’s pretty good at pinball. Also, after achieving success with “The Monkees,” Don
Kirshner unveils his new TV show, “The Archies.”

1980/*Weird Al’’ Yankovic's career gets a boost when he performs “Another One Rides The Bus" live on
Dr. Demento’s show.

1987/Although previously quoted saying he wouldn’t do it until the Stones were history, Keith Richards
announces he'll record a solo album. Also, the Guinness Book Of World Records recognizes “American
Bandstand” as the longest-running entertainment show ever.

1988/Prince opens the US leg of the “Lovesexy” tour in Minneapolis. A post-concert party at the Paisley Park
studio lot is shut down at 4am when neighbors four miles away complain about the noise.

Born: Jon ‘‘Bowser’’ Bauman (Sha Na Na) 1947, Morten Harket (a-Ha) 1959, the late Steve Gaines (Lynyrd
Skynyrd) 1949

FRIDAY, SEPTEMBER 15

1962/The London Daily Mirror's Peter Jones interviews the Beatles and concludes they're a “nothing group.”
1969/Seeking a rock & roll fortune of his own, Ed Sullivan releases “The Sulli-Gulli,” his first and only rock
record.

1974/Uriah Heep’s Gary Thain is nearly electrocuted while on stage in Dallas. He later quits the group
because of the other members’ insensitivity to his injuries.

1979/After conquering North American charts for several years, ABBA begins its first tour of the continent in
Vancouver.

1988/You don't mess with Lynyrd Skynyrd in the South —Epic rushes out edited versions of Will To Power's
“Baby | Love Your Way/Freebird” medley when Southern stations balk at playing a Lynyrd Skynyrd remake.
Also, Mark Knopfler announces that Dire Straits has broken up.

Born: Roy Acuff 1303, Cannonbail Adderley 1928

SATURDAY, SEPTEMBER 16

1963/Independent Swan Records releases the Beatles’ "She Loves You" after Capitol rejected it. Singte fails
to click until the group dominates the charts in 1964.

1970/Led Zeppelin tops London's NME poll as “most popular group.” it's the first time in eight years that the

Beatles didn't take the crown.

1988/Bobby McFerrin nabs the first a cappella CHR #1 when “Don't Worry, Be Happy” tops the chart. Also,

an RIAA survey reveals that 90% of radio listeners want more back-announcing.

Born: B.B. King 1925, Earl Klugh 1953, Kenney Jones (Faces, Who) 1948, Betty Kelly (Vandellas) 1944,

Rodney Franklin 1958

SUNDAY, SEPTEMBER 17 R

1931/RCA Records introduces the 33-% rpm longplaying record.

1955/Wonder what part one sounded like — Capitol Records delivers the shortest song ever released, Les
Paul's “Magic Melody, Part Two" consisting of only two notes.

196 7/Ed Sullivan asks Jim Morrison to omit the “. . . get much higher” line when performing “Light My Fire"
on his show. Morrison agrees, then sings it anyway.

198 1/Beach Boy Mike Love weds model Catherine Martinez in Santa Barbara. Minister is the newly ordained
Wolfman Jack.

Born: Fee Waybill 1950, Lol Creme (10cc, Godley &) 1947, Hank Williams Sr. 1923 — Paul Colbert
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Geoff Downes & Greg Lake To Duet Again/,

x-ASIA. and BUGGLES keyboardist GEOFF
DOWNES is working with GREG LAKE for the
first time since Lake briefly joined Asia for a

Japanese tour back in 1983.

“It’'s a fresh start for us,”
Downes told ROL last weekend.
“We both felt that we didn’t want to
resurrect any old bands and we
were quite happy to go for a new
sound and a new band, so that’s
what we’ve been working on for the
past nine months.”

The pair have almost completed
an album, which Downes describes
as bearing “‘a symphonic resem-
blance” to the ELP/Asia sound,
“but a bit more modern.”

As for a Buggles reunion,
Downes says he and the ubiquitous
TREVOR HORN are unlikely to
get together musically in the
future. “Although we did talk a
couple of years ago about doing a
musical of ‘Video Killed The Radio
Star,” but that would be five years
in the making — maybe when we
retire we'll do it as a sort of
hobby!”

Still Smokin’ On The Water

In addition to working with
MIKE OLDFIELD, Downes is also
currently producing the remake of
“Smoke On The Water” with
GARY LANGAN for Life-Aid Ar-
menia. The final recording session
will take place in London next
weekend with ALEX LIFESON,
who'll be in the UK putting the
finishing touches on the new RUSH
album, and with KEITH EMER-
SON, who Downes admits is ‘“‘very

curious” about this new venture
with Greg Lake.

Incidentally, RITCHIE BLACK-
MORE of DEEP PURPLE flew in-
to town for last Sunday’s “Smoke”
session and spent a few hours get-
ting his famous riff right. Earlier
on fellow guitarists TONY I0MMI
of BLACK SABBATH and BRIAN
MAY of QUEEN were in atten-
dance, adding their parts and com-
paring injuries! (May is still suf-
fering the odd twinge from his
broken humerus, while Iommi is
recovering from a carpal operation
on one wrist.)

Native Tongue

The ALARM’s new single (‘‘Sold
Me Down The River”) is backed

8/18 91
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Moving Up

FLUID/Roadmouth (Sub Pop)
TROTSKY ICEPICK/EI Kabong (SST)

BUFFALO TOM/Buffalo Tom (SST)

CMJ NEW MUSIC

POGUES/Peace And Love (Island)

HOODOO GURUS/Magnum Cum Louder (RCA)

RED HOT CHILI PEPPERS/Mather's Milk (EMI)

B-52°S/Cosmic Thing (Reprise)

POP WILL EAT ITSELF/This Is The Day... (RCA)

THE THE/Mind Bomb (Epic)

PIXIES/Doolittle (4AD/Elektra)

VARIOUS ARTISTS/The Bridge: A Tribute To Neil Young (Caroline)
STONE ROSES/Stone Roses (Silvertone/RCA)

CURE/Disintegration (Elektra)

FETCHIN BONES/Monster (Capitol)

ZIGGY MARLEY & MELODY MAKERS/One Bright Day (Virgin)
BAUHAUS/Swing The Heartache: BBC Sessions (Beggars Banquet/RCA)
CLOSE LOBSTERS/Headache Rhetoric (Enigma)

OCEAN BLUE/Ocean Blue (Sire/Reprise)

LEMONHEADS/Lick (Taang!)

LOVE AND ROCKETS/Love And Rockets (Beggars Banquet/RCA)
SYD STRAW/Surprise (Virgin)

PUBLIC IMAGE LTD./9 (Virgin)

DIED PRETTY/Lost (Beggars Banquet/RCA)

FALL/Seminal Live (Beggars Banquet/RCA)

WINTER HOURS/Winter Hours (Chrysalis)

MARY'S DANISH/There Goes The Wondertruck... (Chameleon)
BEASTIE BOYS/Paul's Boutique (Capitol)

FRONT LINE ASSEMBLY/Gashed Senses & Crossfire (Wax Trax)
HALF JAPANESE/Band That Would Be King (50 Skidillion Watts)

FUGAZI/Margin Walker (EP) (Dischord)

Chart derived from albums supplied by a panel of college and commercial radio stations
reporting to CMJ New Music Report (516) 248-9600. Imports and 12" singles are noted.
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Geoff Downes — “a symphonic re-
semblance.”

with a Welsh version of the song,
catchingly titled “Gwerthoch Fi I
Lawr Yr Afon.” The group’s new
album (““Change”’) will be released
in both languages on September 18.
The vinyl LP will include a free
two-song single, and the additional
tunes will also be found on the
14-track CD and cassette versions.

A Cult Fuzztone

The CULT’s IAN ASTBURY
turns up in the video for the new
FUZZTONES single (‘‘Nine
Months Later’’), and duets with the
F-Tones’ RUDI PROTRUDI on the
group’s 12-inch B-side of the IGGY
& THE STOOGES classic, “Down
On The Street p

Ritchie Blackmore — hours getting it
right.

Sting, Elton To
Benefit Rainforests

STING and ELTON JOHN will
perform together at a $2000-a-ticket
party in Los Angeles on Novemnber
6. Sting is a friend of the hosts,
TED and SUSIE FIELDS, and the
million dollars that the event’s ex-
pected to raise will go to the Rain-
forest Foundation.

The Name Game

SPANDAU BALLET’s long-de-
layed album will now be titled
“Heart Like A Sky” instead of ““Six
Sense” as previously announced,
and will be released on September
18.

Meanwhile, the name SUNDAY
ALL OVER THE WORLD will be
appearing on tour posters across
Britain next month, but inquiring
fans of KING CRIMSON or early
'80s synth-pop will want to know
that’s its a nom de road for the hus-
band and wife team of ROBERT
FRIPP and TOYAH WILLCOX.

A Cult Heroine

IAN McCULLOCH, who entered
the UK charts this week with his

“Rock Over London” news is
a service of Rock Over London
Ltd., who can be reached at
Globe Theatre, Shaftesbury
Ave., London W1V 7HD; phone
01-494-4513.

post-ECHO & THE BUNNYMEN
solo single (“Proud To Fall”’), has
released a second 12-inch edition of
the tune with two new songs —
“Everything Is Real” and a cover
of cult heroine JONI MITCHELL’s
“The Circle Game” (!), the latter
featuring HENRY PRIESTMAN
of the CHRISTIANS playing piano
— on the flip. McCulloch’s LP, to
be titled “Candleland,” is set for
October release.

In the meantime, former Chris-
tians member ROGER CHRIS-
TIAN will release his debut solo
single (“Take It From Me”) on
Monday (9/4).

Also on the ex-group member

Joni Mitchell — covered by an ex-
Bunnyman.

former singer with the Scottish
band the ASSOCIATES - has
signed a new solo deal with the
small, Virgin-associated label Cir-
ca Records, whose roster includes
NENEH CHERRY, JULIA FORD-
HAM, and HUE & CRY. McKenzie
is recording an album with pro-
ducer JULIAN MENDELSOHN.

A G

front, BILLY McKENZIE -
- SE s S AR
W W
11 JIVE BUNNY & MASTERMIXERS/Swing The Mood (Music
Factory)
4 2 BLACK BOX/Ride On Time (De Construction/RCA)
7 3 CLIFF RICHARD/I Just Don't Have The Heart (EM)
3 4 LIL LOUIS/French Kiss (FFRR/PG)
5 5 BIG FUN/Blame It On The Boogie (Jive)
6 6 MARTIKA/Toy Soldiers (CBS)
2 7 LIZA MINNELLI/Losing My Mind (Epic)
20 8 STARLIGHT/Numero Uno (CityBeat)
12 9 BEATMASTERS {/BETTY BOO/Hey DJ/I Can't Dance...
9 10 ALICE COOPER/Poison (Epic)
11 11 LISA STANSFIELD/This Is The Right Time (Arista)
8 12 KYLIE MINOGUE/Wouldn't Change A Thing (PWL)
18 13 QUEEN/Invisible Man (Parlophone/EMI)
— 14 ADEVA/Waming! (Cooltempo/Chrysalis)
— 15 ALYSON WILLIAMS/I Need Your Lovin' (Def Jam/CBS)
— 16 TEARS FOR FEARS/Sowing The Seeds Of Love (Fontana/PG)
17 BON JOVI/Lay Your Hands On Me (Vertigo/PG)
18 SHAKESPEAR’S SISTER/You're History (FFRR/PG)
19 REDHEAD KINGPIN & FBI/Do The Right Thing (10/Virgin)
20 DONNA SUMMER/Love's About To Change My Heart (WB)
Moving Up

THEN JERICO/Sugar Box (London/PG)
EURYTHMICS/Revival (RCA)
GUNS N’ ROSES/Nightrain (Geffen)

JODY WATLEY {/ERIC B. & RAKIM/Friends (MCA)

FINE YOUNG CANNIBALS/Don't Look Back (London/PG)
DEBBIE GIBSON/We Could Be Together (Atiantic)
SYDNEY YOUNGBLOOD/If Only | Could (Circa/Virgin)

The Network Chart, courtesy MRIB

-

(Rhythm King)

AUSTRALIA

W W
1 1 IAN MOSS/Telephone Booth
JAMES REYNE/One More River
PAUL KELLY/Sweet Guy
ROSS WILSON/Bed Of Nails
JENNY MORRIS/Saved Me
KATE CEBERANO/Bedroom
Eyes
J. DIESEL &
INJECTORS/Lookin* For Love
KATE CEBERANO/Love
Dimension
D. BRAITHWAITE/Sugar Train
BOOM CRASH OPERA/Onion
Skin

Most Added

MAX Q/Way Of The World

PAUL KELLY/You Can't Take It With You
HUMMINGBIRDS/Blush

IAN MOSS/0ut Of The Fire

BLACK SORROWS/Fire Down Below
MENTAL AS ANYTHING/World Seems
Difficult

JENNY MORRIS/She Has To Be Loved
GYAN/Wait

SO W
DL W

— 8

79
10 10

CANADA

W Tw

KIM MITCHELL/Rock N