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FIRST BIRCH
SUMMER STORIES

® New York: WHTZ hangs on in
the face of WQHT. WBLS
surges

® [ os Angeles: KPWR off but
first; Pirate mates it a three-
CHR race; KPOQ rebounds

® Chicago: WCCI-FM tops in
stable book

® San Francisco: KGO, KMEL
back into te for first; Giant
gains for KNBR

® Philadejphia: WMMR bolts to
top; WI0OQ wins CHR contest

® Detroit: WJLB hits double
figures; WDFX opens CHR lead

Full details inside.

Page 39

AL PSYCHS OUT

BROADCASTERS

FCC Chairman Al Slkes calls for

“voluntary” standards for radio

programming at Radio '89, and the NAB

promptly volunteers to construct them.
Page 14

JACOR: PAY uS $2 MILLION
OR WE GO CHR IN TAMPA

Radio’s foremost corporate
pranksters, the folks at Jacor, were
on tfe air at WFLA & WFLZ/Tampa
threatening to take WFLZ CHR
against Q105 unless Edens paid a
h2ndsome ransom of $2 million to
maintain its market monopoly. See
Street Talk for more.

Page 32

AC TRANSITIONS
FROM PD TO GM

Three programmers who've made the
jump to the GM chair offer suggestions
on making the transition easier.

Page 57

A JOLT OF CURRENT FOR AOR

WIYY/Baltimore is playing a lot of
currents — unusual enough in today's
AOR climate. Even better for supporters
of new music, it's gained two full share
points in six months. PD Russ Mottla
philosophizes.

Page 55
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A roaring debate over *“‘shock
radio” and repeated instances
of Arbitron-bashing dominated
the Radio ’89 convention, at-
tended by 6885 broadcasters in
New Orleans last week.

Morning ‘Cesspools’

FCC Chairman Al Sikes set
the tone when he asked broad-
casters on Friday morning
(9/15) to voluntarily clean up
“shock radio” (see story, Page
16).

A “Morals Vs. Mornings”
session was supposed to offer
air personalities a forum where
they could “square off against
their critics.” But the only
talent scheduled for the panel,
Carolyn Fox of WHJIY/Provi-
dence, was a no-show and
wasn’t replaced. The resulting

Ray Livesay accepts NAB National

Radio Award from NAB President/
CEO Eddie Frits.

PonGram’s
A&M Buyout
Ready To Go

According to reliabie sources,
PolyGram concluded a deal last
week to buy A&M Records for
around $500 miliion, not in-
cluding A&M's historic lot or its
lucrative publishing interests,
reportedly set for forthcoming
global expansion. Contrary to
published reports which had the
PolyGram deal being announc-
ed late last week, plans are to
announce the details officially at
a press conference within the
next two weeks.

o
FCC Chalrman Al Sikes called on
stations to voluntarily clean up
“shock radio” elements.
session centered on broadcast-
ers’ fears of license revocation,
fines, and FCC sanctions re-
sulting from indecent and ob-
scene broadcasts.

Panelist Ed McAteer of the
Memphis-based Religious
Roundtable said ‘“broadcasters
who claim obscenity can hide
behind First Amendment laws
are doomed to fail . . . America
must climb out of the cesspool
of immorality.” Barry Lynn of
the American Civil Liberties
Union noted, ‘“Shock jocks’ are
pushing taste barriers past the
boiling point, and to them it’s
just a game — a way to make
money.”’

ARB Hot Seat

Arbitron execs found them-
selves on the hot seat through-
out the convention as broad-
casters slammed the ratings
service for its research method-
ology and criticized its high
prices.

The initial salvo came as an
SRO crowd exceeding 700 pack-
ed the explosive “Diarykeepers
Exposed” seminar presented
by Bolton Research Corp. The
session, which featured video-
taped interviews with partici-
pants in a simulated radio
diarykeeping experiment, pro-
voked both howls of laughter
and winces of pain from the au-
dience.

In several of the interviews,
Bolton diarykeepers confessed
that they didn’t fill out listening
diaries on a daily basis; others
simply guessed at what stations
they had listened to.

NAB/See Page 14

The Beat Goes On:
KFAC Becomes KKBT

Multi-Format Hybrid ‘Rocks With A Eeat’

Halting endless nationwide
speculation over its formatic fu-
ture, Evergreen Media's
KFAC/Los Angeles dropped its
40-year Classical format Wed-
nesday (9/20) in favor of an
eclectic, Urban-slanted adult
rock approach. The new call let-
ters are KKBT, and its slogan is
“Rock With A Beat.”

In an exclusive preview for
R&R, President/GM Jim
deCastro said the station will

WLS, KNIX
Among First

Marconi Winners

The Marconi Awards, NAB's
bid to enter the major-league
Oscar/Emmy/Grammy awards
sweepstakes, came off in style
during a four-hour ceremony
held on the final night of the
Radio *89 convention, The debut
presentation, hosted by Dick
Clark and Paul Shaffer and pro-
duced by Film House’s Tony
Quin, ran long but smoothly,
with top talent from radio and
other showbiz realms constant-
ly in evidence and well-received
winners.

Award presenters were often
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target ‘2544, mainly female,
[an audience] representative of
L.A.’s diverse ethnic mix.”

PD Liz Kiley said the station,
nicknamed “FM 93,” will fea-
ture such artists as Steve Win-
wood, the Police, Stevie Won-
der, INXS, Santana, Gloria
Estefan, Robert Pal}ner, Hall &
Oates, and the Temptations. A
significant portion of the music
will be recurrent and gold-
based.

KFAC/See Page 31

KNIX-AM & FM/Phoenix's Larry
Daniels (r) accepted the Major Mar-
ket Station Of The Year award from
WGN/Chicago's Wally Phillips (I).
The KNIX combo also won in the
Country Station category.
intriguingly mismatched with
the awards they gave out
(Country WZZK-AM & FM/
Birmingham's Patti & The Doc
handed out the Black/Urban
award, for example).
KNIX-AM & FM/,Phoenix
was dubbed Major Market Sta-
tion and Country Station of the
Year, while KVIL-AM & FM/
Dallas’s Ron Chapman got the
Major Market Personality nod.
Entertainment was prcvided by
Shaffer and the World’s Most
Dangerous Band, Michael Bol-
ton, Donna Summer, and com-
ics Mack & Jamie, Jeff Altman,
and John Candy.
MARCON!I AWARDS/See Page 18
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EXCLUSIVE
Tom Birch Leaves Birch

To Form Opus Media

Livek/Engel Team Heads Birch

(L-r) Bill Livek, Tom Birch, Bill Engel

Birch/Scarborough founder/
Chairman Tom Birch will leave
the ratings and research firm
he started in 1978 to cofound a
new radio acquisition company,
Opus Media Group. Heading
Birch/Scarborough will be
President/COO Bill Livek and
Exec. VP/Operations Group
President Bill Engel, who will

continue in their presemt posi-
tions. Birch’s partner in Opus
Media is former programmer/
station operator Ray Quinn,
who will begin looking fcr prop-
erties immediately. Birch will
exit the ratings company which
will retain its present name, on

January 1.
BIRCH/See Page 31
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REPEAT OFFENDER ALBUM
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Congratulations to

KMELFM

San Francisco

This year we honor KMEL-FM,
San Francisco, as our 1988-1989
Samurai Strategist. This special award
is given to just one station each year
that has achieved outstanding success
through strategic marketing in a com-
petitive environment involving
unusually difficult challenge.

KMEL-FM has repeatedly fended
off assaults by numerous stations, to
remain the dominant contemporary
radio station in this extremely com-
petitive market. Vice President and
General Manager Paulette Williams
and Program Director Keith Naftaly
have taken KMEL-FM from one of the
lower rated stations in San Francisco to
the top. . . and they have kept it there.

Congratulations to KMEL-FM on its
outstanding achievements, and also to
each of this year’s Master Class
Strategists, each of whom has achieved
significant success as a result of their
superior strategic marketing abilities.

Paulette Williams
Vice President/General Manager
KMEL-FM, San Francisco

Keith Naftaly
Program Director
KMEL-FM, San Francisco

SAMURAI STRATEGIST 1988-89

MASTER CLASS
STRATEGISTS 1988-89

KITT-FM, Shreveport
KFSO-FM, Fresno
KHOP-FM, Modesto
KILT-FM, Houston
KJJY-FM, Des Moines
KKLS-AM & KKMK-FM,
Rapid City
KUUL-FM, Davenport
KYBB-FM, Stockton
KXKI1-FM, Denver
WBUF-FM, Buffalo
WCKG-FM, Chicago
WHQT-FM, Miami
WIOD-AM & WGTR-FM,
Miami
WKCI-FM, New Haven
WUSA-FM, Tampa
WVAZ-FM, Chicago
WWSW-FM, Pittsburgh

In almost every field, there is a company that has earned a reputation as the leader.

The Research Group

Radio’s Strategic Research Team

METROPOLITAN PARK, SUITE 1200, 1100 OLIVE WAY « SEATTLE, WA 98101 « (206) 624-3888

WWAAM-americanradiehistory com
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Jacor Appoints New
WMJI, KRFX GMs

Visotcky To Cleveland, Howe Upped In Denver

Bob Visotcky

KRFX/Denver GM Bob Visot-
cky has been transferred to Jacor
AC WMJI/Cleveland as VP/GM.
He replaces the exiting Phil
Levine. Also arriving from KRFX
is Terry Hardin as GSM, who will
direct seven sales people.

At KRFX, GSM Don Howe has
succeeded Visotcky as GM.

Visotcky told R&R, “It’s impor-
tant for me to get wired to the mar-
ket and get its trust. I want to know

EXITS ABC
Giordano

Forms April

Broadcasting

Philip Giordano

Seventeen-year ABC Radio vet
Philip Giordano has left the com-
pany to form April Broadcasting,
which will initially seek acquisi-
tions in small and medium
markets.

Giordano, who had been Sr. VP
at ABC, will be April's CEO. The
company’s initial funding will
come from the equity investment
fund of Murphy & Fauver, a $30
million management buyout fund.

Said Giordano, “Although I leave
ABC with some regret and emotion
after 17 years, I am excited to be
moving to a new level of opportuni-
ty and one which I have wanted to
pursue for the past several years.”

GIORDANO/See Page 31
R

ND/PD POST
Walker Upped
At KRLD

Command’s KRLD/Dallas has
upped Exec. News Manager Rich-
ard Walker to Director/News &
Programming. He replaces Tom
Tradup, who left in July to become
President/GM at WLS/Chicago.

KRLD VP/GM Mike Ewing said,
“After conducting a nationwide
search, I'm pleased to announce
that we had the best candidate

right here.”
WALKER/See Page 30

R

Don Howe -

the community’s needs and act to
serve those needs. We don’t have a
lot of problems to fix here; the sta-
tion is in good shape. In the sum-
mer book, we might be number one

12+ for the first time since 1983.”
Regarding Hardin, Visotcky told
R&R, “I trust him implicitly, and
have watched him grow from AE
JACOR/See Page 31

Capps Gets
The Fax

KKRZ (Z100yPortland PD Mark
Capps is the winner of & portable
fax machine in RER HOTFAX's first
frivia contest. All entrants who cor-
rectly answered & frivia question in
R&R HOTFAX over the last eight
weeks wers entered in the drawing
for the fax. Watch for more chal:
langing ‘contest opportunities in -
RE&R HOTFAX.

Reynolds
VP/GM At
KOY Combo

Nancy Reynolds

KFSD/San Diego VP/GM Nancy
Reynolds has become VP/GM at
Edens Broadcasting MOR/CHR
combo KOY-AM & FM (Y95)/
Phoenix. She replaces Mike Horne,
who became VP/GM at sister
WRBQ-AM & FM/Tampa.

Edens Chairman Gary Edens
said, “I’ve known Nancy Reynolds
to be one the brightest, most cre-
ative GMs in our industry and am
excited that she will be leading
KOY and Y95 into the 1990s.”

Edens President Michael Oster-
hout commented to R&R, ‘“Nancy
Reynolds is an absolute superstar.
She may be one of the greatest
hires that Edens Broadcasting has
ever made. She has the people
skills to take KOY and Y95 into the
’90s and beyond.”

Reynolds remarked, “I started
my career in CHR at KTKT/Tuc-
son. I'm a strong competitor, and
being with [Classical] KFSD has

REYNOLDS/See Page 31

Chuck Morgan

Morgan PD
At WLTT

WBSB/Baltimore programmer
Chuck Morgan will become PD at
CBS AC WLTT/Washington Octo-
ber 2. He succeeds Don Davis, who
was recently elevated to VP/GM.

Davis told R&R, ‘“Chuck is one of
the brightest programmers I've
met. He’s a good thinker, an ex-
cellent detail person, and works
well with people. Since his back-
ground includes a variety of con-
temporary formats, he will be ag-
gressive when it comes to setting
the station’s marketing stance. The
variefy of competitive situations
Chuck has found himself in pre-
pares him for the battle here.”

Morgan, who was on vacation
and unavailable for comment at
presstime, previously program-
med WRQX (Q107)/Washington,
WKQX/Chicago, and WOMC/De-
troit.

WLTT placed 13th 12+ in the
spring Arbitren (3.3) and 12th in
Birch (3.2).

strs R
As MTV’s
Exec. VP/GM

MTV Exec. VP/GM Lee Masters
has resigned from the music video
networks, and will pursue new op-
portunities, most likely in the mu-
sic business. Masters had joined
the company in April 1986 as VP of
the VH-1 channel, becoming MTV
Exec. VP/GM in October 1987.

MTV Networks President/CEO
Tom Freston said Masters’s posi-
tion would not be filled, citing the
May appointments of MTV Presi-
dent John Reardon and VH-1 Presi-
dent Ed Bennett. Freston said
some of Masters’s responsibilities
will be reassigned shortly. He cred-
ited Masters with leading “the
charge in the renaissance of MTV
over the last three years.”

Mastars told R&R that after the
May reorganization, “I figured I'd
give it a try, but there wasn’t room
for two of us. The company made

MASTERS/See Page 31
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Beck XHTZ’s
OM/PD

Tony Maddox has resigned as
OM/PD at Rock CHR XHTZ/San
Diego, and crosstown KIFM air
personality Gary Beck has come
aboard as OM/PD. Maddox will
stay on in a production capacity.

With 18 years of San Diego and
Southern California radio ex-
perience, Beck has been an air
talent at San Diego outlets (AOR)
KPRI and (Gold) XTRA (AM); he
was PD at “California Classics”
KLZZ (now KKLQ).

BECK/See Page 31
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SEPTEMBER 22, 1989
COUNTRY SPRING SUCCESSES

A special salute to four Country stations
which topped their respective medium
markets. Each station had a 16 share
minimum; they share their winning ways
inside.

Page 52
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PROMO DEPT. EXPANDED

Velasquez, Leavitt Island Nat’| Promo Directors

Steve Leavitt

As part of a restructuring and
expansion of its promotion depart-
ment, Island Records has upped
East and West Coast Promotion
Managers Lisa Velasquez and
Steve Leavitt to National Promo-
tion Directors for the New York-
based label. In addition to their
radio responsibilities, they will
oversee and direct a newly created
field staff.

Island VP/Pop Promotion Bob
Catania commented, “In the past
few months, Lisa and Steve have
shown tremendous leadership
qualities which complement their

Lisa Velasquez

knowledge of promotion. Under
their guidance, this staff will prove
as effective as any in our industry
in the breaking and developing of
new acts and supporting radio’s ef-
forts on our behalf.”

Additionally, Pat Marsicano-
Bennett has been promoted from
National Promotion Coordinator to
National Promotion Manager and
will be in charge of national secon-
dary promotion. John Souchack
will assist VP/Album Promotion
Andy Allen in running the album
department and become National
Album Manager.

The restructured regional staff
consists of: Paul Barrette, New
England/Cleveland/Pittsburgh;
Lynn Oakes, Mid-Atlantic; Lee
Durham, Southeast; Becky Cohee,
Southwest; Bob Myers, Pacific
Northwest/Denver; Dave Darus,
West Coast; and Jay Hart and
Mike Whitenack, Midwest.
Stephanie Seymour will continue
as National College Manager in
New York, assisted by Howie
Miuro in Los Angeles. Barbara
Shebell becomes National Promo-
tion Coordinator, working with Bob
Catania.

P
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Metheny Manages WCOL & WXGT

Legendary radio programmer/
manager Terrell Metheny, most
recently GM of KHLT-AM & FM/
Little Rock, has been named GM at
Great Trails MOR/CHR combo
WCOL & WXGT (92X)/Columbus.

Great Trails President Alexan-
der Williams told R&R, ‘“We've
had phenomenal success every
time Terrell’s been with us, and we
believe lightning will strike a third
time. He's a true professional and
we’re glad to have him back.”

Metheny previously worked for
Great Trails as PD at then-market
leader WKLO/Louisville from
1964-68, and then as GM at WBCS/
Milwaukee from 1977-81. He told
R&R, “The thing that attracts me
here is the long tradition of great

Jackson Transfers To VP/IGM
At WRAP & WOWI

Five-year WDIA & WHRK/
Memphis VP/GM Ernest Jackson
has been named to the same post at
Ragan Henry sister stations
WRAP & WOWI/Norfolk. He be-
gan working at the Norfolk combo
two weeks ago, but will continue to
spend two days a week in Memphis

WRKZ-FM
WLEV-FM, WEST-AM

WWLI-FM, WWAZ-AM
WQWK-FM, WRSC-AM
WQCY-FM, WTAD-AM  Quincy, IL

I

Fleet Associates

Fleet Mezzanine Capital, Inc.
Colin . Clapton, President

Fleet Mezzanine Capital
Provided Subordinated Debt Financing to

and

Assisted in Placing Senior Debt for

TMZ Broadcasting Company

a company formed for the aquisition

of radio stations owned by

Eastern Broadcasting Company
Harrisburg, PA
Allentown, PA
Providence, RI
State College, PA

111 Westminster Street
Providence, RI 02903
(401) 278-6267

wwaLamericanradiohistornv.com

until his replacement is hired
there.

Ragan Henry Radio Broadcast
Group President Bob Hughes told
R&R, “We were looking for an ex-
perienced GM with a knowledge of
the format, and one who has dem-
onstrated the ability to do a startup
and turnaround successfully. We
were very fortunate to find Jack-
son within our own company. Ernie
was looking for a new challenge,
and the move suited the needs of
our company quite well, too.”

Jackson, a 17-year radio vet,
sees the move as a great opportuni-
ty. “It’s a promotion for me be-
cause I'm moving to a bigger mar-
ket. The real motivation was the
opportunity for me to get back to
the East Coast, closer to my fami-
ly"’

As for the future of WRAP &
WOWI, Jackson predicted, “The
potential is still unrecognized. Al-
though both of these stations are
established in the marketplace, we
still have a tremendous rebuilding
job to do. I think with the right
team it has the potential to be
another WDIA & WHRK combo.”

radio from this building. WCOL
helped make Great Trails what it
is, and together WCOL & WXGT
will be the leaders again in Colum-
bus in the ’90s.”

Commenting on 92X’s recent for-
mat adjustment to a Rock-CHR
stance, Metheny added, “It was a
pleasant surprise to find 92X al-
ready together. My past reputation
hasbeentogoinandﬁxbroken
stations, but this one is nearly
mended in many ways ”

Mogull Sr. VP
At SBK

Artie Mogull

Artie Mogull has been named Sr.
VP for the SBK Records Group. He
will be based at the company’s
West Coast offices and report to
SBK Group Chairman/CEQ Char-
les Koppelman and Group Presi-
dent/COO Martin Bandier.

Koppelman commented, ‘Artie
Mogull’s credentials speak for
themselves. We at SBK are very
fortunate to have someone as tal-
ented and diverse to help us con-
tinue making a difference with this
label in the industry.”

Mogull told R&R, “It’s nice that
for the second time in 40 years I'm
working for somebody I both re-
spect and like.”

For the last two years Mogull
has been SBK’s Consultant for Spe-
cial Projects. Prior to that, during
the course of a long record industry
career, he was Chairman at United
Artists Records and VP/A&R at
Capitol and MCA.

CONFDENTIAL
BROKERAGE AND
INVESTMENT
SERVICES TO THE
COMMUNICATIONS

INDUE.
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RY

RC CRISLER & CO. INC



www.americanradiohistory.com

On
Solutions..

“When Durpetti & Associates was
established, Tony made a commitment
to our clients to go beyond just
doing the job. He promised to really
make a difference. He asks that same
commitment of each one of us, and
we respond by providing a level of
service that is often talked about but
rarely achieved in this business.

At Durpetti Research, we believe
our job is to help our stations solve
problems. We focus on each individual
station’s specific needs and strengths.
Our tools are information, analysis,
interpretation and presentation
style...our goal is creative solutions.”

Marla Pirner
Director of Research
Sherman Oaks Research Office

DURPETTIGASSOCIATES

A Commitment To Excellence

A AN INTEREP COMPANY
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Three More Sonrise License
Applications Dismissed

Founders Face $604,000 Question In Suit

FCC administrative law judges have kicked out three
more FM license applicants connected with the controver-
sial Sonrise Management Services investment firm, caus-
ing still more investors to lose their entire investments.

The applications, two of which
were being handled by Washington
communications lawyer Thomas
Root, were dismissed over the past
week for “failure to prosecute.”
That means the groups either miss-
ed procedural deadlines, failed to
pay required fees, or otherwise
failed to actively pursue their ap-
plications.

The dismissed applications be-
longed to Southwest Texas FM LP,
which sought a license for San
Angelo, TX; East Carolina Radio
Associates LP, which had applied
for a license for New Bern, NC;
and Cornhusker State FM Asso-
ciates, which was pursuing a li-
cense for Lincoln. According to
Root, he represents Southwest
Texas and East Carolina. Corn-
husker, he said, has not been a cli-
ent since July.

Sonrise, which is based in Co-
lumbus, GA, is currently under in-
vestigation by securities officials in
North Carolina and Georgia. They
are trying to determine if the firm
misled investors who pumped an
estimated $16 million into groups
formed to pursue new FM stations.
Sonrise also faces an FCC inquiry
into whether the company abused
the Commission’s licensing pro-
cedures.

In June Sonrise filed a $672,000
malpractice suit against Root al-
leging, in part, that Root’s failure
to perform “in accordance with
professional standards” had caus-
ed 17 Sonrise-related applications
to be dismissed.

e

A

Root, Sonrise
Dispute Fees

Sonrise President Charles
McFall said the New Bern applica-
tion was dismissed because a
check written to cover the appli-
cant’s FFCC hearing fee bounced.
According to McFall, Sonrise had
forwarded the hearing fee to Root’s
firm “some time ago.”

‘““We will investigate
these cases to see if
they should be
included in our action
against (Thomas)

Root.”’
—Charles McFall

TR SRR R L L e
n o B

McFall added that Sonrise may
amend its malpractice suit as a re-
sult of the latest dismissals.

‘““These [applications] are
among several that have been dis-
missed for similar reasons,” said
McFall. “We will investigate these
cases to see if they should be in-
cluded in our action against Mr.
Root.”

Root, citing client-attorney con-
fidentiality, declined to discuss the
specifics of the latest dismissals.
However, he responded to
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McFall’s charges about the New
Bern application by saying at least
five other Sonrise groups either
have been or will soon be dismiszed
because Sonrise did not forward
the money needed to pay their
hearing fees.

Root told R&R he is still working
for between 50 and 100 Sonrise
groups, but is not being paid for his
services. Contrary to media re-
ports, he said Sonrise did not pay
him an up-front fee for each group
he handled. Instead, he was paid in
installments that were due at vari-
ous stages of the licensing proceed-
ing.

Sonrise Officials Sued
In New Case

In another Sonrise-related devel-
opment, a partnership that in-
cludes three founders of the firm is
being sued for $604,000 by a New
York finance company.

According to a suit filed in feder-
al court in Columbus, GA, by Am-
Save Credit Corp., Sunshine Part-
nership defaulted in February on
two promissory notes with a total
balance due of $604,176. Sunshine,
which consists of Sonrise Manage-
ment President Charles McFall,
former President Ralph Savage,

. and former partner Eugene White,

borrowed the money to purchase
equipment to be leased out by Uni-
lease, a leasing company in which
the partnership holds an ownership
interest.

McFall told R&R the partnership
has fallen behind on its loan pay-
ments because it has not been re-
ceiving any income from Unilease.
Officials of AmSave refused to
comment on the suit.
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Inouye Preparing Minority
Ownership Legislation

Senator Daniel Inouye (D-HI), who has long express-
ed concern over the future of the FCC’s minority owner-
ship policies, said last week that his staff is currently
drafting legislation to write those programs into law. How-
ever, because of concerns over its constitutionality, the
distress sale policy may not be included in the proposed

legislation.

Inouye made his announcermnent

Friday (9/15) while presiding over
a hearing on minority ownership —
a hearing timed to coincide with
the National Association of Black
Owned Broadcasters’ Fall Man
agement Conference, which was
held last week in Washington.

“We wish not only to protect
these policies but to do so by codify-
ing them if necessary,” said In-
ouye, who chairs the Senate Com-
munications Subcommittes.

Proponents of the minority pol-
icies believe that writing the meas-
ures into law will buttress them
against future court challenges.
Both the Supreme Court and the
federal appeals court in Washing-
ton have recently ruled that Con-

gress has more power than federal
agencies to implement programs
aimed at rectifying the damage
caused by past discrimination.

The fate of the FCC’s three mi-
nority ownership policies has been
in question in the wake of two re-
cent federal appeals court deci-
sions. In March, a three-judge
panel of the US Court of Appeals
for the District of Columbia found
the Commission’s distress sale pol-
icy to be unconstitutional. Under
that program an owner who is in
danger of losing his license is per-
mitted to sell his station to a minor-
ity-controlled buyer at a below-
market price.

Because of that ruling, Congres-
sional staffers are wrestling with

the issue of whether to include the
distress sale policy in the draft leg-
islation. If the measure is included,
said Inouye aide Antoinette Cook,
the policy will have to be modified
to “address the court’s concerns.”

Of the three minority policies,
the distress sale is seen as the least
important.

In April, a different panel of the
same court upheld the constitution-
ality of the F'CC’s policy of giving
preference to minority applicants
in the comparative hearing process
for new stations.

The FCC’s third minority policy
— the minority tax certificate —
has not been challenged. The tax
certificate program allows sellers
to defer their capital gains tax
when they sell a station to a
minority-controlled buyer.

Inouye declined Friday to offer a
timetable for passage of his minor-
ity ownership legislation. However,
he did say he hopes to have a draft
of the bill ready in 30 days.
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Sillerman High-Wire
Act Continues

obert F.X. Sillerman says no deal has yet been cut

with bondholders who are suing to block his propos-

ed merger of Metropolltan and Legacy Broadcast-
ing with Group W Radlo, despite wild rumors to the con-
trary as of our deadline Tuesday evening (9/19). The New
York tycoon just says ‘“negotiations are continuing.

“We are more optimistic than ever that this transaction as structured
will close. It's not falr to say that a deal has been cut, especially since we
haven’'t made an all-out offer to all of the bondholiders,” Sillerman said.
Sillerman'’s financial high-wire act was among the hottest topics of discus-
sion at Radio ‘89, as he and Legacy CEO Carl Hirsch visibly hobnobbed
with Westinghouse Broadcasting Chairman Burt Stanler during the open-
ing cocktail party.

Brokers and bankers were predicting serious financial harm to the in-
dustry if Metropolitan defaults on its scheduled September 30 junk bond in-
terest payment and files a bankruptcy petition. Meanwhile, Sillerman
acknowledges conversations with Scott Ginsburg of Evergreen Medla
about the future of Command Communications. No deal as yet, but Siller-
man says he's been approached by “ten or 11" other major groups about
the chain.
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quick rundown of who was wheeling and dealing in
the Big Easy — and the kind of money they were talk-
ing about:

I ots of deals were discussed at Radio '89. Here's a

* KOFY-AM & FM/San Francisco owner Jim Gabbert says he's a lit-
tie more optimistic that Viacom's letter of intent for $20 million will actually
bloom into a deal. Concerns about hazardous waste at a transmitter site
have snagged the sale, but a solution may be at hand.

¢ Blil Stakelin’s Apollo Radio is homing in on Sandusky’s KLSI/Kan-
sas Clty. Expect an $8.5 million deal announcement, along with one cover-
ing the purchase of John Price’s Columbia and Charleston, SC combos.

* |s Sillerman about to make a pitch for the Otis Conner Companies?
“We are selling the company, but Jesus Christ, it's not Slilerman-Magee,’’
Conner said. He declined to identify any purchaser or confirm a rumored
$3.5 million price tag, but said an announcement may come within two
weeks. Despite his denial, both Sillerman and Conner VP Dan Frazler ad-
mit talks are underway for the Dallas production house.

* Will the next radio battleground be the 2-11 demo? Phiiadelphia
entrepreneur Ragan Henry is planning to roll out a national children’s radio
network later this fall, and hopes to attract about two dozen affiliates. He
may have stiff competition from Miami broadcast attorney Matt Lelbowlitz,
who has been working for months to line up the financing for giobal distribu-
tion of a similar web.

¢ In a big siap at Interep, CBS and Eastman Radlo are teaming up to
pool client lists and create a new unwired web, the independent Radio
Networks. The two will be 50-50 partners, with Carl Butram and Tony
Miragila in charge. Eastman brings over 100 stations to the table, CBS
Radio Reps about 70. Meanwhile, CBS Radio President Nancy Widmann
says, “Batter up!” She’s stepping out from the bullpen to form a new
Hispanic saies network for major league baseball. CBS will distribute the
All-Star, League Championship, and World Series games to about 30
Spanish stations in the US and 175 overseas.

* Broker Dick Kozacko of Kozacko-Horton has a big three-way flip-
flop in the works. First, Fuller-Jeffrey’'s WBLM/Lew!ston, ME is swapping
frequencies with J.J. Taylor's WTHT/Portiand, ME. Next, Taylor will flip the
new frequency to Peter Starr's General Broadcasting in a like-kind ex-
change for WHLYI/Leesburg, FL. Starr will then sell Portland to Beacon
Broadcasting, owned by Al and Robert Lessner. Kozacko says the finan-
cial flows and tax manuevers are so complicated in the $19.1 million deals
that a lawyer has literally prepared a roadmap so everyone knows where
he’s going.

e Congratulations to Laurle Jo-Straty of First Communications
Capital in Dallas, who’s about to take a leave of absence to await the birth
of her second child. We hear the firm's been knocking on the doors of
bankers at Rhode Island Hospital Trust while looking for a replacement.
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THE FIVE

W H @ o Jack Anderson, Bob Fuss, Andy
Pollin, Jay Sapir, Barbara Campbell, Pye
Chamberlayne, Bill Small, Bob Brill, John
Tautges, Kate Murphy, Rob Navias, Ed
Kerins, Tom Rivers, Helen Thomas, Diane
Burr, Sharon Gotkin

W H A T o Newsfeeds, Hourly newscasts,

Daily features, Sportsfeeds, Business
reports, Public Affairs, Sportscasts,
Headlines, Specials, Religion Package,
Spanish Language Service

WHE RES From the UPI RADIO

NETWORKS-with bureaus in
Washington, New York, Chicago, Miami,
Los Angeles and London, plus the
resources of UPI wire service bureaus
worldwide.

WHEN: NOW!
W H Yg No commercials-just money-

making avails for you!

Competitive pricing designed for your
bottom line!

Two-year contracts with no annual
rate assessments!

Perfect as a primary network or cut
service!

Used by premier radio stations and
networks, including: 1010 WINS, WGN,
WIJR, KMPC, KSFO, WINZ, WCNN,
WFLA, KRLD, WWL, KIRO, WOMC,
United Stations Radio Networks,
National Public Radio, Satellite Music
Network, Financial Broadcasting Net-
work, Sun Radio Network, plus the
Florida, Virginia and Georgia News
Networks . . . and many, many, more!

and
H @ W o Call Mike Freedman,

VP News
1-800-777-5336 RADIO NETWORKS

—www americanradiohistorv.com -
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TRANSACTIONS

Hicks & Sillerman Cop
$16 Million Capstar Combo

Brokers’ Treat: Americom’s Gammon Buys $7.5 Million Combo From MVP’s Giddens

WSIX-AM & FM/Nashville
PRICE: $16 million

TERMS: $15 million cash; $1 million
promissory note.

BUYER: Capstar Communications
Inc., headed by President R. Stephen
Hicks. New York broadcast entrepre-
neur Robert F.X. Slllerman is con-
tributing equity capital and will become
a minority owner. The company is also
buying WSSL-AM & FMiGreenvlile-
Spartanburg and WJDX-AM & FM/
Jackson, MS.

SELLER: Hicks Broadcasting Part-
ners of Tennessee, headed by manag-
ing partner R. Stephen Hicks. He also
owns KLVI & KYKR/Beaumont and
WTAW & KTSR/Bryan, TX.
FREQUENCY: 980 kHz; 97.9 MHz
POWER: 5 kw day/1 kw night; 100 kw
at 1140 feet

FORMAT: AC; Country

BROKER: Thomas Gammon of Ameri-
com Radio Brokers.

Moran Broadcasting

Company

PRICE: $2,225,000

TERMS: Escrow deposit $100,000;
additional $1,975,000 cash at closing.
Promissory note for $250,000 at 10%
interest, with deferred payment of in-
terest for four years, monthly interest
payments during fifth year, and all re-
maining principal and interest due at
the end of the fifth year.

BUYER: James Crystal Broadcasting
Co., headed by James C. Hilliard,
James W. Hiliiard, Crystal Hiillard,
and Dirk Johnson. James C. Hilliard
also owns KTEN/Ada, OK and two
LPTV stations in Texas and Oklahoma.
SELLER: Moran Broadcasting Co.,
headed by R.J. Moran. Moran also
owns KQXK & KCiz/Springdale, AK.
BROKER: Media Finance

KWON/Bartlesville, OK
FREQUENCY: 1400 kHz

POWER: 1 kw
FORMAT: AC

KJNE/HllIsboro, TX
FREQUENCY: 102.5 MHz
POWER: 100 kw at 450 feet
FORMAT: Country

KGTM & KNIN/
Wichita Falls, TX
FREQUENCY: 990 kHz; 92.9 MHz
POWER: 10 kw day/1 kw night; 100
kw at 930 feet
FORMAT: Country; CHR
y ¥ i/"'ig‘?f‘:v ?&f\m
el f,;\owh

WHMA-AM & FM/Anniston
PRICE: $7.5 miilion

TERMS: Escrow deposit $200,000;
balance due cash at closing. FM as-
sets are valued at $5.15 million, AM
assets at $1 million. Additional $1.3
million allocated for noncompete
agreement.

BUYER: Emerald Broadcasting of the
South Inc., a subsidiary of Crown

shatters industry records.
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BILLION
DOLLARS

Inthe last one thousand days, Blackburn & Company has sold over one billion dollars of broadcastings
best properties. One reason is value. We understand the value of your station, and how to enhance
and protect it. Blackburn & Company consistently delivers the top price while providing true value
for the buyer. Often the price we deliver sets a new record for the local market . .

Blackburn & Company understands the broadcast brokerage business like no other firm. We know
you want expert negotiators. We know you want marketingand financial expertise. We know you want
people who can make the deal happen. We know, above all, you want top value.

WE BROKER BROADCASTING'S BEST
BLACKBURN@@MPANV

N C¢C O R P

O R A T

. and sometimes it

WASHINGTON

Media Brokers & Appraisers Since 1947
NEW YORK

ATLANTA

CHICAGO

BEVERLY HILLS

wwWLamericanradiohistern-com

TRANSACTIONS AT A GLANCE

$1,911,627,321

Deals So Far In 1989:

Total Stations Traded This Year: 945
This Week’'s Action: $41,925,800
Total Stations Traded This Week: 33

® Deal Of The Week:
® WSIX-AM & FM/Nashville $16 million

® KWON/Bartlesville, OK
& KJNE/HIlIsboro, TX

® KEAPFresno $459,000

& WSUAMIaml $160,000

® Moran Broadcasiing 2,225,000

®KGTM & KNIN/Wichita Falls, TX
® WHMA-AM & FMW/Annision, AL $7.5 miion
# KOKY/Jacksonville, AR $165,000
* KQLVIiSheridan, AR $745, 000

® WOBR/Atlantic Baach, FL $285.000

o WICD-AM & FMISeymour, IN 5600,000
#KGLO & KNIQ/Meson City, 1A 51,650,000

® KNCK & KCKS/Cancordia, K5 $180,000

® WBEY/Graysonville, MD $1.25 miflion

& WCHE/Inkster (Detroit), M) $550,000

® WMTX & WXLS/BlloxkGullport, MS $1,431,800
® WGTM/Wilson, NC §450,000

© WYDK/Yadkinville, NC £125,000

® WOIZ/Guayanilla, PR $125,000 for 49%

® WOIC & WHNOKIColumbia, SC $7.5 million

& WJIT/Jalllco, TN 510,000 and lisbdities assumption
&« WMPS/Millington, TN $100,000

® WKLV & WBBCIBlackstone, VA $2560,000

® WZKT/Waynesboro, VA $155,000

Broadcasting Inc. The company is
headed by Americom Radio Brokers
Chairman Thomas Gammon. He also
has interests in KTRR/Loveland, CO;
KZXY-AM & FM/Apple Valiey, CA;
KKIS-AM & FM/Pittsburg, CA; KJIN &
KCiL/Houma, LA; KATD/Los Gatos,
CA; and KICR-AM & FM/Oakdale, LA
SELLER: Anniston Radio Inc., an
Alabama corporation headed by Char-
les Giddens and Paul Stone. Giddens
is a Washington, DC media broker with
Media Venture Partners. He is a con-
struction permit applicant for a new FM
station in Crawford, GA. Stone has in-
terests in WTSH/Rome, GA; WZOT &
WTSH/Rockmart, GA; and WLOR-AM
& FM/Thomasville, GA.
FREQUENCY: 1390 kHz; 100.5 MHz
POWER: 5 kw day/1 kw night; 100 kw
at 1450 feet

FORMAT: AC; Country

BROKER: Media Venture Partners

KOKY/Jacksonville
PRICE: $165,000

TERMS: Escrow deposit
balance due cash at closing.
BUYER: Pamela Blossom of Matteson,
IL.

SELLER: Richard Ramsay, trustee in
bankruptcy.

FREQUENCY: 1500 kHz

POWER: 1 kw daytimer

FORMAT: AC

KQLV/Sheridan

PRICE: $745,000

TERMS: $10,000 escrow deposit;
balance due cash at ciosing. Assets
valued at $545,000.

BUYER: NPi Partners, a general part-
nership formed by Omnl Communica-
tions Inc. and Sunbelt Medla inc. Om-
ni is headed by W.J. Wheeler, Judith
Wheeler, and Kathryn Sheasere.
Sunbeit is headed by Linda Cate,
Wililam Cate, and Fran Harp. Omni
has interests in KHOZ & KWNQ/Har-

$5000;

rison, AR. William Cate is head of the
Chapman Assoclates media broker-
age fim. His wife, Linda, has an inter-
est in WMOG/Brunswick, GA.
SELLER: Ainsley Communications
Corp., headed by Meilvin Bell. He also
owns KPAL/North Little Rock and
KRZB-TV/Hot Springs, AR.
FREQUENCY: 102.3 MHz

POWER: 3 kw at 324 feet

FORMAT: Gold

COMMENT: This station will soon
change frequencies to 102.9 MHz and
be upgraded to Class C-2 status.

KEAP/Fresno
PRICE: $459,000
TERMS: Buyer is to lease the station
assets for three years at a monthly ren-
tal of $3583. Buyer has an option to
acquire the station for $330,000 after
5/30/92. The purchase price is pay-
able via a 15-year promissory note at
10% interest. Additional $100,000
cash at closing for a noncompete.
BUYER: Americom Hl, a California LP
headed by Los Angeles investors A.
Thomas Quinn, Paul Almond, and
Richard Nagler. They also own KVIS
& KFSO/Visalla, CA; KXTX/Truckee,
CA; and KODS/Carnelian Bay, CA.
SELLER: HBC Broadcasters Inc.,
headed by John Hooker. He is an ap-
plicant for a new FM at Fresno.
FREQUENCY: 980 kHz

POWER: 500- watt daytimer
FORMAT: Religion

2 ﬁ?ﬁ'ﬂ-fvw&:-.{o

WQBR/Atlantic Beach
PRICE: $285,000
TERMS: Escrow deposit.

Escrow
deposit $28,500, balance due cash at
closing.

BUYER: King Of Hearts LP, headed by

Paul Horn of Concord, CA; H. Tim
Hoffman of Piedmont, CA; and Fred
Continued on Page 12
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INTRODUCING
THE HOTTEST
NEW MUSIC
TESTING

SYEVIEZ MAY VAUGHAN
STEVIE NICKS
RICHARD MARX
KJJOIME WHITE LION
JO/Minneapolis INDIGO GIRLS
(612) 9415774 JACKSON BROWNE
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e TREVOR RABIN
& JOB COCKER'
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HENRY LEE SUM (515) 265-8 AL
PD: PRIL WIL4E
MD1 JACK ENER)

TOM PRTTY

N cuLt

4 STEVIE RAY VAUGHAN
3 DOOBIE BROTHERS

STEVIE RAY VAUGHAN
BAD ENGLISH

DOOBIE BROTHERS
CALL

u2

WINGER

JOHN COUGAR MELLEN
BAD ENGLISH ETTY

RICHARD MARX

SAY ANYTHING

PINE YOUNG CANNIBA

CALL
PETE TOWNSHEND

Medium

WRXU/RIchmond
{804) 756-6400

PD: BOB NEUMANN

QBZ/Macon MD: PAUL SHUGRUE

[otiesville
y

WZEW

(205) 432-0E

PD: CATT S

MD: DREW DUNCY ¥
Heav

Y
LETHAL WEAPON I
10,000 MANIACS

) ?
STEVIE RAY VAUCRASE

B-52'S
DON HENLEY (L}
BONNIE RAITT
PETE TOWNSHEND (M)
TOM PETTY
JIMMY BUFFETT(L)
STEVIE NICKS
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4 DOOBIE BROTHE
Light .
D1 GO R
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(20598 00
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APD/M3t LORI DUBOSE

STEVIE NICK
u2

SKID ROW

STAGE DOLLS
TEXAS

RICHARD MARX
BLUE MURDER

CURE

LETHAL WEAPON I}
TORA TORA

STEVE STEVENS ATO!
TREVOR RABIN

KYYS/Kansas City
(816) 561-9102

PD: SCOTT JAMESON
MD: SKID ROADIE

RICHARD MARX
BODEANS

Beavy
Som
STAGE DOLLS -

IE BROTRERS

WORLD TRADE
a BLUE MURDER
a TREVOR RABIN
a LITA FORD

ENGLISH
EY (M)

WINGER
o or

JACRSON 8ROWNE
DOOBIE BROTHERS
DON HENLEY (M)
WINGER

a JOE COCKER

Medium

a LETHAL WEAPON IT
Light

a TREVOR RABIN

a TORA TORA

a MICK JONES

a GORKY PARK

a LETRAL WEAPON
a PETE TOWNSHREND

a2 TEXAS
& QUEENSRYCHE
Light

KIiCT/Wichits
(316) 722-5800

PD1 RON ERIC TAYL
MD: PRIL TROMPSON &

BICCY MARLEY & THE Light
& AL ICE COOPER

A a ENUPP 2'NUFF
o

1 JASON & THE SCORCR » NR. BIG
& STEVE JONES

Heavy
DON HENLEZY
LOVE & ROCKETS
TOM PETTY
DOOBIE BROTHERS
I WRUF/Gainesviile e

(904) 392077 o

your station. FACT also measures the compatibil-
ity of each song with the core songs in your format.
FACT has proved its mettle with Pirate
Radio, the new phenomenon in the LA market, plus
WMIX, Baltimore; WSTE Orlando; KKBQ, Houston,

WNSR, New York. CI)LE MAN

Find out how

EACT makes evg O%(?ng RESEARCH

belong. 919-790- PO Box 13829 Research Triangle Park, NC 27709
*EACT is a service mark of Coleman Research, Inc. Patent pending on EA.CT. methodology.

Coleman Research has developed a revo-
lutionary testing methodology that can give your
station a 15-20% edge over your competition’s
menu. Its called FA%T* (that’s short for Fit Accep-
tance and Compatibility Test).

EA CTis the first music testing methodol-
ogy that considers the position of your station and
its strategic needs.That’s because EA CT measures
Fit, or perceived appropriateness, of each song for
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TRA NSACT/ONS

Continued from Page 10

Diulus of Neptune Beach, FL.
SELLER: Conceptron Investments
Inc., headed by Mark Cowart and
Roger Robertson Il.

FREQUENCY: 1600 kHz

POWER: 5 kw day/90 watts night
FORMAT: News/Talk

WSUA/Miami

PRICE: $160,000

TERMS: $10,000 escrow deposit;
balance due cash at closing.

BUYER: Red Top Broadcasting Corp.,
headed by Howard Premer. He owns
WKAT/North Miaml.

SELLER: SR Associates Inc., headed
by Herbert Levin. He also owns an in-
terest in WADO/New York and is Sr.
VP/GM of the station. Radlo WADO is
in the process of purchasing WQBA-
AM & FM/Miaml and WGLI/Babylon,
NY.

FREQUENCY: 1260 kHz

POWER: 5 kw

FORMAT: AC
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WJCD-AM & FM/Seymour
PRICE: $600,000

TERMS: Asset sale. Escrow deposit
$5000, additional $95,000 cash due
at closing. Twelve-year promissory
note for $500,000 at 10% interest.
BUYER: Sunnyside Communications
Inc., headed by President Charles
Jonkins of Clarksville, IN. Sunnyside
also owns WXVW/Jetfersonvilie, IN.

R ".--...

SELLER: A.C. Baker Broadcasting
Corp., headed by Edna Baker.
FREQUENCY: 1390 kHz; 93.7 MHz
POWER: 1 kw daytimer; 10 kw at 190
feet

FORMAT: AC

S 7

KGLO & KNIQIMason City
PRICE: $1,650,000

TERMS: Stock transaction. Escrow de-
posit $25,000; additional $625,000
cash at closing. Ten-year promissory
note for $500,000 at 10% interest.
Additional $500,000 for non-compete
agreement, payable in ten annual in-
staliments of $50,000 each.

BUYER: James Ingstad Broadcasting
Of iowa Inc., headed by James Ing-
stad. The company has interests in
KNUJ & KXLP/New Uim, MN; KRFO-
AM & FM/Owatonnna, MN; KOVC-AM
& FMiValley City, ND; KWAD &
KKWS/Wadena, MN; KQHT/Crooks-
ton, MN; and KFKA & KSQl/Greeley,
CcO.

SELLER: B-Y Communlcations Inc.,
headed by Gerald Bretey, Karen
Bretey, and Lewls Van Nostrand.
FREQUENCY: 1300 kHz; 93.5 MHz
POWER: 5 kw; 3 kw at 300 feet
FORMAT: AC; CHR

BROKER: Johnson Communications

Properties

KNCK & KCKS/Concordia
PRICE: $190,000

TOO COOL
FOR SCHOOL

You don’t have to be an Einstein or a rocket scientist to feel at
home with MusicSCAN.
That’s because MusicSCAN was written with input from radio’s

top programmers. Not computer nerds. .
This makes MusicSCAN the friendliest and easiest to learn music
scheduling system available. Not to mention the most flexible.

Relatively speaking.

' 4

Music Scheduling Software
(205) 987-7456

TERMS: Escrow deposit $10,000; ad-
ditional $20,000 cash due at closing.
Promissory note for $160,000 at 9%
interest, payable in 120 equal monthly
installments of $2027.

BUYER: KNCK In¢., headed by Jo-
seph and Susan Jindra, Emii Hauser,
and Terry and Kelley Kearn. The Jin-
dras own interests in KRVZ & KQAZ/
Springerville, AZ and KQNK/Norton,
KS. Hauser has an interest in KQNK/
Norton, KS.

SELLER: General Broadcasting Co.
Ine., headed by Wiillam Danenbarger,
Mary Alien, and Wendell Wiison.
FREQUENCY: 1390 kHz; 95.3 MHz
POWER: 500-watt daytimer; 2.5 kw at
329 feet

FORMAT: Big Band; CHR

BROKER: Bill-David Associates Inc. is
to receive a $9500 fee.
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PRICE: $1.25 milllon

TERMS: Cash

BUYER: Silver Queen Broadcasting
Inc., headed by Jake Einstein, Jay
Cuccia, David Holmes, and Charles
Wolf. Einstein is the former owner of
WHFS/Annapolis-Baitimore-Wash-
ington. He currently owns WNAV/An-
napolls and is in the process of pur-
chasing WFQX/Winchester, VA.
SELLER: Anna-Del Broadcasting Co.,
headed by Neal Heaton.
FREQUENCY: 103.1 MHz

POWER: 3 kw at 300 feet

FORMAT: Country

WCHBI/Inkster (Detroit)

PRICE: $550,000

TERMS: Escrow deposit $30,000;
balance due cash at closing.

BUYER: Great Lakes Radio Inc., head-
ed by Michael Gallagher of Avon

Lake, OH; Kevin Gailagher of
Wausau, WI; Harrison Fuerst of Lynd-
hurst, OH; and Brlan O’Nelll of North
Royalton, OH. Fuerst has interests in
WMGW & WAPR/Meadville, PA;
WVAM & WPRR/Altoona, PA; and
WMAN & WHYT/Mansfleid, OH.
O'Neill owns interests in WVAM &
WPRR/Altoona, PA and WMAN &
WHYT/Mansfleld, OH.

SELLER: Bell Broadcasting Co., head-
ed by Mary Bell. Bell also has interest
in WJZZ/Detroit and is the permittee of
a new AM station at Taylor, M.
FREQUENCY: 1440 kHz

POWER: 1 kw

FORMAT: Urban

BROKER: Medlacor and Chapman
Assoclates are to jointly share a
$27,500 commission.
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WMTX & WXLS/Biloxi-
Gulfport

PRICE: $1,431,800

TERMS: Escrow deposit $200,000.
Five-year promissory note for
$1,231,800 payable in 59 monthly in-
staliments of $9000 with balloon pay-
ment due 60 months from closing.
BUYER: KZ Communications Corp.,
headed by Bllly Thomas and Jerry
Morris. They own KDEZ/Jonesboro,
AR and KZKZ-AM & FM/Greenwood,
AR.

SELLER: Contemporary Communica-
tions Corp., headed by Gary Mi
chaels.

FREQUENCY: 1490 kHz; 107.1 MHz
POWER: 1 kw day/250 watts night; 3
kw at 328 feet

FORMAT: Nostalgia; AC

WGTM/Wilson

PRICE: $450,000

TERMS: $15,000 cash; seven-year
promissory note for $240,489 at
10%; assumption of liabilities for
balance.

BUYER: Celestine WiIllis of Norfolk.
She is the daughter of the selier.
SELLER: Good Faith Broadcasting
Inc., headed by L.E. Witiis. He owns
23 stations, including WIMG/Ewing,
NJ.

FREQUENCY: 590 kHz

POWER: 5 kw

FORMAT: AC

WYDK/Yadkinviile

PRICE: $125,000

TERMS: Asset sale. Escrow deposit
$15,000. Seven-year promissory note
for $110,000 at prime rate plus one
percent interest.

BUYER: Paimetto Communications
Co., headed by Willlam Haliman of
Summerville, SC and Robert Ricken-
backer Jr. of Holly Hill, SC.

SELLER: Childress Radio Co., headed
by James, Mickie, and Suzanne
Childress. James Childress has an in-
terest in WRGC/Sylva, NC.
FREQUENCY: 1480 kHz

POWER: 1 kw daytimer

FORMAT: Country

WOIZ/Guayanilia
PRICE: $125,000 for 49%
TERMS: Stock sale for cash

BUYER: Gamaller Bermudez Ruiz of
Ponce, PR.

SELLER: Radio Antillas of Harrlet
Broadcasters Of Puerto Rico Inc.,
headed by Juan Rodriguez.
FREQUENCY: 1130 kHz

POWER: 250 watts

FORMAT: Spanish
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WOIC & WNOK/Columbia
PRICE: $7.5 million

BUYER: Voyager Communications
Inc., a Raleigh-based group operator
headed by Chairman Carl Venters and
President Jack McCarthy. The com-
pany also owns WMFR & WMAG/
Greensboro; WRDU/Raleigh; WVOT/
Wiison, NC; WWMGI/Charlotte; WELP
& WLWZ/Greenville-Spartanburg.
SELLER: Audubon Broadcasting
Company of Atlanta headed by Presi-
dent Pegram Harrison.
FREQUENCY: 1230 kHz; 104.7 MHz
POWER: 1 kw; 100 kw at 1014 feet
FORMAT: Gospel; CHR

BROKER: Don Seailors & Assoclates

on

WJdJTlellico

PRICE: $10,000 cash and assumption
of liabilities

TERMS: Stock sale for cash and
assumption of undisclosed amount of
bank liabilities.

BUYER: An investment group headed
by Roger Martin and John Coleman of
Pikeville, KY and Bobby Compton of
Robinson Creek, KY.

SELLER: Jellico Broadcasting Co.,
headed by Forrest and John Cole-
man.

FREQUENCY: 1540 kHz

POWER: 1 kw daytimer

FORMAT: Country

WMPS/Millington

PRICE: $100,000

TERMS: Cash

BUYER: Good News Broadcasting
Co., headed by John Acker of Flower
Mound, TX.

SELLER: Von Harshman, trustee in
bankruptcy for the estate of US Radio
Corp.

FREQUENCY: 1380 kHz

POWER: 2.5 kw day/1 kw night
FORMAT: Talk

WKLV & WBBC/Blackstone
PRICE: $250,000

TERMS: Asset sale; $175,000 cash,
balance by assumption of liabilities.
BUYER: Midwest General Telecom-

munications Inc.,, headed by R.
Hamisl Ingram and Jack Trowell.
They also own WBXT/Canton, OH.
SELLER: Blackstone Communica-
tions Inc., headed by Michael Rau
FREQUENCY: 1440 kHz; 93.5 MHz
POWER: 5 kw daytimer; 1.8 kw at 370
feet

FORMAT: Country

WZKT/Waynesboro

PRICE: $155,000

TERMS: Promissory note for $2000
monthly over five years, with balloon
payment of balance due during the
61st month.

BUYER: SlocuMedla Inc., owned by
Scott Slocum of Staunton, VA.
SELLER: Waynesboro Broadcasting
LP, owned by Leon Harris, W. Warren
Harris, Florence Ayers, and Kenneth
Bowman.

FREQUENCY: 1490 kHz

POWER: 1 kw

FORMAT: AC
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Introducing the national rdio network
ready to challenge worn-out formats.

The Radio Business is a Battle.

The market is crowded. Too many stations
are on the canvas. About 2,500 AM stations
lost money last year. The profits of some FM
stations are dwindling. In almost any market,
there are too many choices for music listeners.
Deregulation and short-term investment thinking
have spawned a fragmented marketplace.

Justly, many radio executives feel trapped
in the corner of the ring.

But now, the first fully dedicated business
news/talk radio network is squaring off. After
more than a year of hard training, Business
Radio Network is ready to help you land a
decisive, solid blow . . . before the final bell.

The BRN Buff:
An Upscale Decision Maker.

Our listeners are successful. They have an
average household income of $37,055. They
want a steady diet of business news and talk.
About 52% are managers or professionals; they
need to keep learning about management,
marketing and finance.

Our fans attract business-to-business
marketers. Many of our affiliates’ advertisers are
not traditional users of radio. They include

lawyers, office products companies, ad agencies,
computer dealers, luxury car dealers and stock
brokers.

How to Win the Busy
Executive’s Attention.

Throughout the business day, BRN delivers
a steady flow of information: stock reports,
headline news, special interview features,
national weather updates, etc.

Exclusive financial reports are beamed live
via satellite from Sydney, Hong Kong, Amsterdam,
Tokyo and Frankfurt. An exclusive weekly report
on the European Common Market is broadcast
in cooperation with Europe magazine. In fact,
BRN taps over 100 business news sources
worldwide. In-house, we produce 85% of the
news we gather.

At night and on weekends, BRN is a broadcast
highway upon which divergent minds may travel
together. Our exclusive talk-show programs
allow listeners to pose questions and problems
to business legends. They meet the minds of
Malcolm Forbes, Ken Blanchard and Victor Kiam.

Also, talk-show programs are crafted to
allow personal enrichment. For example,
Charles Givens, best-selling author of Wealth
Without Risk, hosts a weekly show to help people

National Network Member, N.A.B.

keep more of the money they make.

Tough Workouts Breed
Determination.

When BRN signed-on the air July 4, 1988,
we had to prove ourselves to a skeptical industry.
One vear later, we had carefully built a 24 hour
program clock and a national network of 38
affiliates. Today, our network includes 45
affiliates, from New York to California, and
Honolulu to Mexico City.

As our affiliates prove every day, now is the
time to meet radio industry uncertainty with
willful stubbornness.

If you're ready to gain command in your
market, we want to talk with you today.

1 (800) 321-2349 1 (719) 528-7045

(Inquiry) (Listen Line)

Radio’s Business Solution™

Business Radio Network

J

- - - - - =

wwwamericanradiohistorv com


www.americanradiohistory.com

14 e RaR september 22,1989

NAB COVERAGE

NAB
Continued from Page 1

“People don’t sit and listen and
write,” said researcher Ted Bol-
ton. “Memory is an important
device in diarykeeping, and your
programming should be designed
to help that process.”

Arbitron executives countered
Bolton’s findings by releasing
results of a “consenter behavior
study” which showed that “the
overwhelming majority” of its
diarykeepers “fill them out on at
least a daily basis.” The company
added that the diary return rate
“consists overwhelmingly of dia-
ries that are filled out correctly and
maintained daily.”

However, those claims fell on
deaf ears at a “Diary Debate” ses-
sion. Programmers were quick to
criticize Arbitron’s ‘“‘soft diary”
and accused the ratings firm of us-
ing ‘“antiquated” research meth-
ods.

Dead Demo Diary

WPOC/Baltimore programmer
Bob Moody, who claimed he’s ex-
amined 10,000 diaries, said he ac-
tually uncovered a dead wormnan
while doing an Arbitron review:
“In the winter book last year, on
the Thursday page, a woman had
written ‘not living.’ There were no
stations listed, but it was counted
in the in-tab. We had another case
last year where a fellow was re-
porting listening for his parrot.”

“I just want to check,” asked Ar-
bitron VP Rhedy Bosley. “Out of
10,000 diaries, did you find more
than one parrot?”

“No, but I found two households
that left the radio on for dogs, and I
have 7000 more stories if you want
to hear them,” countered Moody,
to laughter and applause.

Pointing out that Arbitron pro-
cesses “about 800,000 diaries a
year,” Bosley noted that the sy-
stem is “like Ivory soap: it’s about
99 and 44/100ths percent pure . . .
There’s no perfect system yet, but
we’re working on it.”

AOR: Stay On The Street

Unistar PD Denise Oliver
moderated the ‘“AOR Format
Room” panel, which included
WFBQ/Indianapolis PD Michael
Hughes and KOME/San Jose’s
Ron Nenni. Hughes noted that
heritage statements mean nothing
to audiences, and added, “We got
too lazy; jocks not wanting to get to
the streets is one thing, but when
programmers don’t that’s a real
problem.”

On the subject of shock jocks,
Hughes said, ‘“We’ve got to push
the line. I don’t know where that
line is, but if you can get up there,
pinch it on the butt, and get away,
you’re gold.”

Nenni said AORs that over-
reacted to Classic Rockers have
serious problems, because ‘“con-
sistency is always the key to any
great radio station.”

New Veins Of Gold

An overflow crowd in a small
room heard an Oldies panel tackle
localization of music, playing cur-
rent music, burnout, and the splin-
tering of the traditional Gold au-
dience into pre- and post-Beatles
generations. KLUV/Dallas PD
Chuck Brinkman observed that
“oldies don’t burn like currents,”
and moderator Phil Hall, PD at
KRTH-AM & FM/Los Angeles, ad-

2 Uy o
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Accepting NAB Crystal Awards for station community service efforts are (back row, I-r) KSEN/Shelby, MT’s Jerry Black; Jerry

Am.

Papenfuss for WJON/St. Cloud, MN; Wally Johnson for WDBD/Escanaba, MI; WCTC/New Brunswick, NJ's Anthony Marano;
WTLC/Indianapolis’s Amos Brown; and WSM/Nashville’'s Bob Meyer; (front row, I-r) KNCO/Grass Valley, CA's Stephen
Brock; KABC & KLOS/Los Angeles’s Nelkane Benton, WLBK & WDEK/DeKalb, IL's Mark Charvat; and WGST/Atlanta’s Jan

Banker and John Lauer.

T

Houston’s Al Brady Law, and WSB-AM & FM/Atlanta’s Bob Neil.

The Research Group’s Bill Moyes pre-
sented “MegaSales: How America’s
Most Successful Radio Salespeople
Do it.”

Career Track Seminars’ Susan Baile
presented “Dealing With Difficult Tal-
ent.”

Bolton Research head Ted Bolton out-
lined the findings of his company’s “Di-
arykeepers Exposed” Study.

B.NEN,
ww B

“Track To The GM Chair” panelists (I-r) WENS/Indianapolis’s Chris Woodward, WCAU/Philadelphia’s Chris Witting, KKBQ/

Trout & Ries’s Jack Trout explained the

finer points of “Bottom-Up Marketing.”

NAB President/CEO Eddie Fritts presents PepsiCo Chairman/CEO and Radio
Management Luncheon keynote speaker D. Wayne Calloway with NAB’s first Pub-

lic Service Award.

“Q8A With Group Heads" featured (I-r) NewCity Communications’ Dick Ferguson, Shamrock Broadcasting’s Bill Clark, Cap

Cities/ABC’s Jim Arcara, Greater Media’s Herb McCord, Edens Broadcasting’s Michael Osterhout, and CBS Radio’s Nancy

“Innovative Ideas Equal Winning Formats” was led by (I-r) MJM Research Consulting’s Brian Burns, WVAZ/Chicago’s Barry
Mayo, consultant John Sebastian, and Unistar's Ed Salamon.

WAMA-ameticankadiohistorv. com

ded that “people don’t get tired of
hearing their favorite songs.”

Although the third panelist,
KNUZ/Houston PD Bruce Nelson,
disagreed, the consensus on cur-
rents was don’t play them; as
Brinkman put it, “There’s always
a safer oldie to play.”

Classic Rockers
Want Respect

Classic Rock panelists grappled
with redefining music boundaries
and gaining respect from the in-
dustry. Moderator/consultant John
Shomby plumped for classifying
the format separately from Gold
stations, while audience members
pointed to the format’s catalog-
selling abilities as reason for more
record label attention.

The music updating issue center-
ed on whether to stick with the late
’60s/early '70s Classic Rock era or
add in late 70s/early '80s music as
the years go by. Opinions divided
along protecting the core/attract-
ing new listeners lines, with many
opting for a compromise course of
adding newer music to the mix
very gradually.

Country: Too Many
New Artists?

Much of the Country panel dis-
cussion involved whether there
were too many new artists of quali-
ty for radio and its audience to ab-
sorb, with WCXI & WWWW/De-
troit PD Barry Mardit declaring,
“Every time we’ve tried to go to
the edge, it doesn’t always work
out.” There was also concern about
attracting younger Country fans,
but predominating were cheery
comments about the “prime pros-
pects” the aging baby boom prom-
ises the format, and the wider
variety of music found in Country
than in any other format, accord-
ing to moderator Larry Daniels,
General Program Manager of
KNIX-AM & FM/Phoenix.

Dance Core

Panelists in the Dance CHR For-
mat session advised stations to
continue superserving Hispanics
and white 18-34 females, who are
the core. Being “street-intensive”
promotionally and searching for
“super reaction” records by spend-
ing time in the dance clubs were
also suggested.

UCs Vs. ARB

At the Urban session, Arbitron
was attacked for its lack of com-
mitment to diary retrieval for UC
stations. Consultants Don Kelly
and Jerry Clifton urged radio sta-
tions to treat Arbitron like & child
by being “in their face,” demand-
ing more responsibility in retriev-
ing black and Hispanic diaries. The
two also told Urban PDs they will
have to become more sophisticat-
ed.

NAC'’s Best Days Ahead

At the “NAC Format Room,”
which drew fewer than 50 people,
moderator and Breeze Radio Net-
work PD Rob Moore said, “354
demos are the demos of the *90s, so
this format’s best days are still to
come.” Moore also delivered the
best line of the session when ex-
plaining the challenge NACs face
when it comes to ratings: “How do
you get somebody who gets $5000
for picking up a scalpel to fill out a
diary for a dollar?”

Continued on Page 16
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et Your Sales Team
Ready For The 90’s...

el
— \ SALES STRATEGY

The Next Generation Of Sales Solutions

by CHRIS BECK

R&R Columnist and radio sales strategist Chris
Beck has assembled a practical “How To” Guide
and reference tool for beginners, senior sales
people and managers.

The most up-to-date and streetwise strategies and
technologies for selling, coaching and management.

POWER SOLUTIONS FOR THE
NEW GENERATION OF RADIO SALES ....

» Finding and Interviewing to
Get the Best Talent

» Hold Practical and Exciting

“Chris has added futuristic dimensions to the KJR/KLTX selling efforts.

He is consistently setting the standards of how radio will be soid in the Sales Meetings
next decade.” . .
MARY ELLEN KURTZ2; General Sales Manager, KJR/KLTX - Seattle » Cultivate New Business

» Sell Outside Your Demos
“As a result from Chris Beck'’s recruitment techniques, my station will . .
generate a minimum of $250,000 this year on recruitment alone!” » Maximize Phone Impact

CHRIS STONICK, Sales M » WMIL - Milwauk
ales Wanager waukee » Update Your Sales Close for

“We've been able to open the lines of communication on a local level the 90’s
with huge national companies like SEARS and 7-11. With Chris Beck’s
methods no account will ever be off limits again!” ..And Much More!

BETH BIBBY, Director of Major Account Sales, KISS 108 - Boston

JUST PUBLISHED! Special Introductory Price $18.50

Order one for every member of your sales team. Quantity discounts available.

R R DETACH AND MAIL TO: R&R, 1930 Century Park West, FOR INSTANT SERVICE...Call or Fax your order to R&R
® ™ Fifth Floor, Los Angeles, CA 90067. E Call: (213) 553-4330 FAX: (213) 203-8727

i i
i i
| |
: BOOKS :
r e ‘ AMER
i (] PAYMENT ENCLOSED @ % MO YR I
[J cHarGE MY MC VISA____ AMEX | 0 T O R O A O O O (| Ll 1] g
I EXPIRATION
I SIGNATURE ) . TITLE - I
I NAME _ ADDRESS :
| company . pHone () |
| oy . STATE , zP i
: SALES STRATEGY by CHRIS BECK " Overnight delivery available :
I SPECIAL INTRODUCTORY OFFER/QUANTITY DISCOUNTS | QUANTITY Delivery Charges |
| * Single copy ... $18.50 AMOUNT $ ' ' Single Copy . . . $1.50 I
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Continued from Page 14

Radio/Records Relations

The “Radio & Records Hot
Seat,” which was anything but,
focused on the need for honesty and
integrity between the industries.
Virgin VP/GM Phil Quartararo
and A&M Sr. VP Charlie Minor
emphasized the damage record
leaks do to labels and artists.

WPLJ/New York PD Gary Bry-
an and Nationwide ‘Communica-
tions National PD Guy Zapoleon in-
dicated that the “play it/say it”
issue wasn'’t as big a problem as it
used to be, but that certain stations
still weren’t with the program.

Difficult Talent

Communications Ph.D Susan
Baile of San Diego-based Career
Track Seminars moderated “Deal-
ing With Difficult Air Talent,”
showing attendees that their re-
sponses to argumentative or
“know-it-all”’ jocks determine how
those personalities react. Her main
points: posture, self-control, hones-
ty, and a willingness to “let it go”’
when necessary are essential, and
good communication will help cre-
ate a good relationship.

“America’s Best Personality Ra-
dio” panelists WKQI/Detroit’s
Dick Purtan, WGN/Chicago’s Wal-
ly Phillips, and WEGX/Philadel-

NAB ‘CODE I’ COMING

Sikes continued, “Efforts to exert
leadership by the leaders of broad-
casting would definitely be a ‘point
of light." Of course, such standards
would be voluntary. They would
simply afford all broadcasters a
benchmark against which they
could judge their individual deci-
sions.”

He cited the now-defunct NAB
Code of Broadcasting Practices as
an example of such standards. The
code was dropped several years
ago after the Justice Department
challenged its commercial time re-
strictions on antitrust grounds.
Sikes promised support for volun-
tary industry action on indecency,

antitrust prosecutions if necessary.

NAB officials were quick to pick
up Sikes's cue. On Tuesday (9/19)
afternoon, the NAB Executive
Committee told its staff to look into
“devising a statement of standards

Sikes Calls For Voluntary
Programming Standards

FCC Chairman Al Sikes, in a speech delivered at
NAB’s Radio ’89 convention in New Orleans last Friday
(9/15), urged broadcasters to move quickly to establish
industry-wide programming standards while emphasizing his
personal preference that the government stay out of pro-
gramming decisions. “We are not simply recorders, trans-
mitters, and antennas — we are what we broadcast,” he
said. “Values and judgments are critically important.”

including legisiative immunity from -

or guidelines concerning program-
ming in the public interest.”

Crackdown Coincidence?

In his remarks Sikes debunked in-
dustry speculation that the recent
indecency crackdown was spurred
by Congressional pressure during
his nomination hearing.

“it just so happened that literally
the day | arrived at the FCC those
complaints were on my desk,”
Sikes said. “) think they had been
on the commissioners’ desks for
some months preceding my arrival.
Many are saying, ‘Gosh, Sikes must
have gone over to the FCC and
said, “Hustle me up some indecen-
cy complaints,” ' and that just
wasn’'t what happened.”

In another matter, Sikes told
broadcasters that he will soon ask
commissioners to meet en banc
with industry representatives to
consider AM improvement.

Mark the date ... lock it
in your budget. ..

This is the Big One!

MAY 10-12

R ® Century Plaza & JW Marriott Hotels
AYAY Century City/Los Angeles

RADIO & RECORDS

phia’s Welch and Woody encourag-
ed beginning air talents (particu-
larly in mornings) to emulate
several different air personalities
while developing a unique style.
They also stressed the need to

localize shows at all times.
“Innovative Ideas = Winning
Formats” featured three modern-
day radio architects: Rock CHR
specialist and former KXXR/Kan-
sas City PD Brian Burns, Wave in-
novator and consultant John Se-
bastian, and WVAZ/Chicago’s
Barry Mayo, designer of that sta-
tion’s Black AC format. All said
one of the major reasons their for-
mats clicked was because of the
disenchantment radio listeners feel
toward today’s radio. They also
said playing new music was ex-
tremely important to their success.
Changing radio executive com-
pensation practices were among
the topics discussed before an SRO
crowd at “Q&A With Group
Heads.” Greater Media CEO Herb
McCord said he’s spotting a trend
of manager paychecks increasing
in line with escalating station
values, while Cap Cities/ABC’s
Jim Arcara said he wouldn’t hesi-
tate to tap talented and seasoned
executives outside of the industry

_bo operate radio stations.

Continued on Page 18
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Caught at the Westwood One-sponsored Opening Night Weicome Gala Reception
are (I-r) Legacy Communications Group President/Co-Chairman/CEQ Carl Hirsch,
Sillerman-Magee Communications Chairman/CEQ Bob Sillerman, Westwood One
President/CFO Willlam Battison, a Pirate Radio USA hostess, and Westwood One
Chairman/CEO Norm Pattiz.

Unistar VP/Communications Wayne Cornils (l) received a plaque acknowledging

his years of service to radio from George Hyde, who succeeded him as RAB Ex-
ec. VP. Comils previously served as VP/Radio at NAB and in station management
and ownership.
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“America’s Best Personality Radio” featured (I-r) Vallie Consulting’s Dan Vallie, WKQI/Detroit’s Dick Purtan, WGN/Chicago’s
Wally Phillips, and WEGX/Philadelphia’s John Welch and Steve Woods.

“Radio Only: Prospects For License & Technical Reform In The 101st Congress” included panelists J. Roy Rowland (D-GA),
Jim Slattery (D-KS), Matt Rinaldo (D-NJ), and Hicks Broadcasting’s David Hicks.

Making merry at ABC Radio Networks' Mardi Gras party, which featured a live New Orleans street concert by the Fabulous
Thunderbirds, are (kneeling in front, I-r) ABC Radio Nets Sr. VP Phil Giordano and VP Tom Cuddy; (front row, standing I-r)
“Jeanne Wolf's Hollywood” host Jeanne Wolf, Fab Thunderbirds Fran Christina, Preston Hubbard, and Jimmie Vaughan, tour-
ing band member Austin Delone, and ABC Radio Nets President Aaron Daniels; (back row, I-r) “American Country Count-
down” host Bob Kingsley, band member Kim Wilson, “American Top 40" producer Bruce Goldberg, Beverly and Shadoe
Stevens, AT 40 writer Darryl Morden, and touring Thunderbird Doyle Bramhall.

www.americanradiohistorv.com._ .
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WHEN YOUR LISTENERS AND CLIENTS
M SPEAK...RADIO WINS!

Produce the Best Testimonial

For 1990, the Radio Futures Committee must produce a new series
of national radio commercials. YOU are the industry’s best creative
resource. We need your help.

Talk to Listeners and Clients

Interview listeners and local advertisers. Ask them how they feel
about radio and about your station. Then produce a 60-second
spot using our jingle and James Earl Jones voice track. Use the
spots you received in May as a guideline.

Record the interviews on a reel (7V21PS).
Label them “clients” or “listeners” to facilitate
judging in Large, Medium and Small Market
categories. Use entry form on reverse side. Mail
by November 24, 1989 to:

RFC Contest

c/o Morgan Rothschild & Company
245 Fifth Avenue - Suite 2204

New York, NY 10016

Win Free Conventions and
National Airplay

Six GRAND PRIZE winners’ spots will “go
national.” Individuals receive plaques. Stations
win a year’s worth of NAB and RAB conven-
tion registrations absolutely free.

Six HONORABLE MENTION spots will be
eligible for inclusion in the national campaign.
Individuals earn a Certificate of Merit. Stations
win matching credits ($250 each) toward the
purchase of RAB sales tools and NAB
publications.

National Association of Broadcasters/Radio Advertising Bureau

aaanaamaricanradiohistaory com
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CBS Radio President Nancy
Widmann disagreed strongly with
that approach, insisting that she
would never hire any manager who
lacked broadcasting experience.
“The best place to find talent is in
your own company,” added New-
City CEO Dick Ferguson.

Be Unorthodox In The *90s

Benchmark Co. CEO Rob Balon
presented ‘“Into The ’90s: Radio
Strategies For The Next Decade,”
which concentrated on marketing
to the soon-to-be-35-44 baby
boomers and the coming genera-
tion of ‘‘Baby Blasters” typified by
Rock 40 audiences.

Balon said one rule for ’90s
marketing is to be unorthodox by
being active instead of reactive in
the face of increasing market
segmentation.

Jack Trout, co-author of “Posi-
tioning: The Battle For Your
Mind,” hosted “Bottom-Up Mar-
keting,” a session devoted to the
idea that the best companies base
their marketing on what they can
do well instead of trying to force
circumstances to match a plan.

RAB President/CEO Warren Potash

presented “The State Of Radio Sales
For The '90s.”

Benchmark Co. CEQO Rob Balon of-
fered his insights during “Into The
'90s: Radio Strategies For The Next
Decade.”

E. Savamon

Red Auerbach, who has served as
coach, manager, and president of the
Boston Celtics, outlined his philosophy
on “Building A Winning Team.”

At the “Women Managers” ses-
sion, an overflow crowd of around
120 witnessed KIIS-AM & FM/Los
Angeles President/GM Lynn An-
derson present taped messages
from five top female radio ex-
ecutives highlighting their top
career achievements and risks,
while WYLD-AM & FM/New Or-
leans VP/GM Penny Brazile
observed that women ‘‘are able to
be a little bit maverick” in not
following accepted management
theories.

The 35+ Vs. The Age Barrier”
presentation featured a detailed
breakout of J. Walter Thompson’s
lifestyle group study (analyzed in
R&R’s 9/1 issue), with broad-
casters responding enthusiastical-
ly to its conclusions that “mature
singles” and couples will be an in-
creasingly lucrative and expand-
ing market as the ’90s progress.

MegaSales Means Money

The Research Group’s Bill
Moyes related the main points of a
new study called “MegaSales” that
identifies ‘“How America’s Most
Successful Radio Salespeople Do
It.” An offshoot of a previous pro-
ject called “MegaRates,” which
explained how stations could ad-
just their sales rates upward,
MegaSales focused on how to moti-
vate salespeople to get those rates
by coming up with creative ideas,
staying aware of changes in client
needs, and communicating the
value of radio advertising.

Crystal Awards Winners
At Thursday’s Crystal Radio
Awards luncheon, WOR/New
York’s John A. Gambling and AP’s
Wendell Goler announced this
year’s ten winners, acknowledged
NAB/See Page 31

Marconi Awards
Continued from Page 1

Highlights of the show included
Dick Purtan’s comment that the
Religious/Gospel Station award
was the Howard Stern Memorial
Trophy; presenter Frazer Smith’s
explanation that ‘‘gumbo’” was Ca-
jun for “‘yeah, throw that in”’; and
Large Market Personality nom-
inees Bob & Tom commenting that
winner Bob Steele of WTIC/Hart-
ford enjoyed the advantage of hav-
ing had Marconi as his Chief Engi-
neer. Small Market Personality
winner Billie Oakley of KMA/Shen-
andoah, IA commented that she
had been in the business since 1932
and considered retiring twice, but
rejected the idea because “they
can’t see the wrinkles in radio.”
Country Station award presenter
“Cousin Brucie”’ Morrow, relating
his hopes for the industry, said, “I
want to see our business cleaned up
very quickly”’; while Network/
Syndicated Personality presenter
Jay Thomas noted sarcastically,
“I’'m exhausted from kissing ass
trying to get a syndicated radio
show.”

Other winners were:

» AOR/Classic Rock Station:
WMMR/Philadelphia

¢ Big Band/Nostalgia Station:
KMPC/Los Angeles

» Spanish Language Station:
WQBA-AM & FM/Miami

» MOR/Variety Station; WGN/
Chicago

¢ Medium Market Personality:
Mark Summers, WBBQ-AM &
FM/Augusta, GA

* Religious/Gospel Station:
KLTY/Dallas

* Small Market Station: KBOZ/
Bozeman, MT

» News/Talk Station: KMOX/St.
Louis

» Black/Urban Station: WVAZ/
Chicago

» Jazz/New Age Station: KTWV/
Los Angeles

e Medium Market Station:
WBBQ-AM & FM/Augusta, GA

e EZ Listening/Beautiful Music
Station: KABL-AM & FM/San
Francisco

e Classical Station: WQXR-AM
& FM/New York

¢ AC/Soft Rock/Oldies Station:
KVIL-AM & FM/Dallas

» Large Market Station: WIVK-
AM & FM/Knoxville

« Network/Syndicated Personal-
ity: Paul Harvey

» CHR/Top 40 Station: KPWR/
Los Angeles

Mutual’s Larry King (I) and Westwood One’s Casey Kasem during a live broadcast

of King’s show from Radio '89.

Bryan, Virgin’s Phil Quartararo, and KZZP/Phoenix’s Guy Zapolson.

wawaaaLamericanradiohistorv.com

Joff Wyatt (i) and Phil Newmark.

Guglielmo Marconi’s daughter Gioia Marconi Braga and NAB President/CEO Eddie
Fritts presented the Legendary Station Marconi Award. Braga inadvertently de-
clared WNBC/New York the winner before Fritts announced the correct winner,
WLS/Chicago.

Donna Summer closed the show
with performances of her past and
current hits.

John Candy read the Marconi Awards
rules and regulations in his own in-
imitable fashion.

WZZK-AM & FM/Birmingham morning team Patti & The Doc presented Urban AC
pioneer WVAZ/Chicago’s Barry Mayo with the Black/Urban trophy.

-

/%

KBOZ/Bozeman, MT's John Brandt () accepted the Small Market Station award
from KLOS/Los Angeles’s seemingly downcast Mark & Brian.
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GO WITH THE WINNERS. DYNAMAX CTRK100 SERIES

“The Chiefs at 14 of 16
Gannett Stations switched
to DYNAMAX cartridge
machines. Each Chief wants
the best in performance
reliability, and versatility.”

Paul Donahue
Vice President of Engineering
Gannett Radio

BROADCAST PRODUCTS BY FIDELIPAC®

Fidelipac Corporation

O P.O. Box 8C8

O Moorestown, NJ 08057
O U.S.A

0 609-235-39C0

O TELEX: 710-897-0254

O FAX: 609-235-7779
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www.americanradiohistory.com

200 R&R September 22,1989

OVERVIEW

Popular Employment
Test Enters The ’90s

MMPI! Updated For First Time Since 1942

hile the times have been

a changin’ for years, it’s

only been within the last
month that managers have been
able to screen prospective em-
ployees with an updated-for-the-
near-'90s version of the test that’s
often used to detect an applicant’s
personality and peculiarities.

First introduced in 1942, the
567-questicn hiring tool — formally
known as the “Minnesota Multi-
phasic Personality Inventory’
(MMPI) — was overhauled after a
1982 study found the.MMPI to be
“dated, sexist, and” excessively
preoccupied with sexual adjust-
ment, bodily functions, and relig-
iosity,” according to recent reports
in the Wall Street Journal.

Ch-Ch-Ch-Ch-Changes

More than 250 true-false state-
ments on the new job-screening

tool have been changed or deleted
(such as inquiries about excreta
and sexual preferences), and new
questions have been added to help
employers flag such modern-day
concerns as drug abuse, “Type A”
personalities, and eating disorders.

In revising the MMPI, psycholo-
gists used a sample of 2600 people
from seven communities nation-
wide to set the “normative’ stand-
ard against which abnormal be-
havior is measured. (The standard
was previously based upon infor-
mation gathered from some 700
rural Minnesotans).

As a final word of caution, the
test’s publishers say that a decision
to hire should NOT be based only
on MMPI results, but that the test
should be used in conjunction with
other time-honored employee
screeners like tapes and
resumes!

"MANAGEMENT

‘Radioguides’ For Sports Fans |

-edigned " for traveling ..

fans who don’t want fo =
. miss a single contest in- .

volving their favarite team, the
Detroit-based Radlogulde Peo-
ple inc. company has just pub- -
~fished a sports-oriented radio
-guide {pictured) that lists the call
letters and frequéncies for aff
major league football, basket-
ball, baseball, and hockey
“flagship radio stations,”

This latest spin-off of the pop-
ular dial companions - aiso
available in versions that sport
similar information on college

football flagship outlets — fea- -

tures tie-ins with local radio sta-

tions and sponsors, and is

- provided free at various food -
- and retail oullets within a spon-.
soring staﬁpn's listening area.

' The guides are availible n
* most mejor markets, For further

info, phone the firm at(313) v

659- 0022

Don't Let Car Rentals Drive You Crazy

he car rental business may

be undergoing a techno-

logical revolution (you can
now avoid pick-up and drop-off
lines by using a credit card), but
sometimes hassles are unavoid-
able. Put the brakes on your pro-
blems with these seven tips from
the Philadelphia-based Marriott
Business Travel Institute :

e Join a car rental club. If you
like a particular car rental com-
pany, join its preferred customer
club. Major car rental companies
offer these clubs, which feature
everything from express service to
free upgrades. Membership means
less or no time at the counter, and
reduces the chances of mixups on
reservations.

¢ Bargain for the best deals.
Sometimes a luxury car is cheaper
than a small car, because the auto
manufacturer wants to showcase it
to prospective customers. If the
car you want isn’t available on ar-
rival, make sure you don’t have to
pay extra for an upgrade.

If you get a smaller car, try to
get a discount. And when you’re of-
fered a choice of cars in the same
price range, pick the one with the
lowest mileage — youw’ll reduce the
chances of a breakdown and you'll
get to drive a newer, cleaner car.

¢ Ask about corporate discounts.
Many car rental companies and
travel agencies have discount rates
available to companies, as well as
to members of auto clubs and other

Our Best Advertisement
is our CLIENT’S word

NOT OURS!

Our Client list is the “Best” in
the Industry . .. Because WE are

the ‘“Best’’ in

the Industry.

Don’t be misled into paying more!
For information call Collect, Person to Person

Byron J. Crecelius 314-423-4411
Home of the “TRAVELING BILLBOARD;’
Bumper Strips & Window Labels

I s " ape &" 1.::!’)(?’

Saini Lmns. WMissouri

organizations. Find out if you're
eligible for these discounts before
making your reservation.

Check the corporate rate against
special rates on certain cars to see
if you can get a better deal. Also,
ask about weekly or weekend rates
that may be cheaper than your
company’s rate.

* Check your state’s ‘“insurance’’
policy. Car rental companies are
undergoing substantial changes
regarding insurance. Some states
have outlawed the ‘collision
damage waiver, often resulting in
higher costs. If insurance still is
available in your state, check to
see if your company, your personal
insurance, or your credit card will
cover you in case of an accident.

¢ Check rates outside of the air-
port. An “on-airport location” often
means a substantial bus ride to the
car rental parking lot. Prices also
are usually higher at the airport
due to the fees the companies must
pay. It might be worthwhile to take
a taxi to a car rental office or a
hotel with a car rental desk.

¢ Rent the right car. If you’ll be
driving with a prospective client,
upgrade to a luxury car. If you'll be
transporting material, consider a
station wagon or mini-van. If more
than two people will be riding with
you, rent a four-door.

Have your confirmation number
handy when you head for the rental
counter to speed up the process.
Also, call the rental company if
you're going to be late picking up
your car — some wilkhold a vehicle
for only a few hours.

* Ask about the grace period.
Some companies may charge
another full day’s rental if you're
just one or two hours late returning
your car. Be sure to check the car
for any major damage and fill up
the gas tank, as most car rental
firms charge a premium for gas.

wwWwW.americanradiohistorv.com
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Ma;t;n&.Sherry Jr.
Shamrock
Honors Sherry

hamrock Broadcasting re-

cently announced the crea-

tion of the “Martin Sherry
Award,” in memory of the WFOX/
Atlanta GM (and company VP)
who died last year at age 42.

According to Shamrock Presi-
dent Bill Clark, the award will be
given annually to the Shamrock
station that “best represents the
spirit of achievement and ex-
cellence that Martin exemplified.”

The first winner, to be selected
by a vote of all Shamrock GMs and
corporate officers, will be deter-
mined on the basis of this year’s
performance.

Shamrock, owned by the Roy E.
Disney family, operates 15 radio
stations and three television sta-
tions across the US.

‘GOLD-COLLAR’ WORKERS

Can’t Work With ’Em,
Can’t Work Without ’Em

ou know the type — they’re
highly skilled, knowledgea-
ble, creative, and indepen-
dent to the point of being stubborn
— but they’re also consistently
meeting and exceeding your goals.
So how does a manager manage
so-called “‘gold-collar” workers?
Here are four tips from knight-
view, a publication of the Christ-
church, New Zealand-based Knight
Consulting Group:

¢ Recognize their independence.
Focus on discreet control and su-
pervision — gold-collar workers
don't need traditional, hands-on

management.

* Keep them informed and in-

® September 21-23 — Founda-

versal Hotel. Universal City, CA.

® September 23 — Associated
Press Broadcasters annual na-
tional awards banquet. Hyatt
Regency Hotel. Denver, CO.

® October 58 — Society Of
Broadcast Engineers fourth an-
nual national convention. Allis
Plaza. Kansas City, MO.

® October 9 — CMA Awards
Show. Grand OI' Opry House.
Nashville, TN.

® October 17-18 — Broadcast
Credit Association's 22nd Credit
& Collection Seminar. Scottsdale
Hilton. Scottsdale, AZ.

tions Forum '89. Sheraton Uni-

volved. Gold-collar workers want a
say in decision-making, and must
have absolute trust in their manag-
ers.

e Boost their responsibilities.
Give them new and challenging
tasks whenever possible — gold-
collar workers will rebel against
assignments they perceive as
meaningless or trivial.

¢ Acknowledge their work. Show
your appreciation with compensa-
tion as well as congratulations, and
recognize that protecting these hu-
man assets is an ongoing task.
Most gold-collar workers can —
and will — quickly find a new job if
they’re dissatisfied.

® October 19 — 1989 Techni-
cal Excellence & Creativity
Awards. Manhattan Center Stu-
dios. New York, NY

® October 25 — John Bayliss
Foundation Dinner. Plaza Hotel
New York, NY

® October 26-28 — Ninth An-
nual CMJ Music Marathon Con-
vention. Vista Hotel. New York
NY

® October 29-November 2 —
Radio In The 1990s confer-
ence. Washington Sheraton
Washington, DC

® January 10-13, 1990 — Burk-
hart/Douglas & Associates Ra-
dio '90. Hotel Del Coronado
San Diego, CA.
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WESTWOOD ONE RADIO NETWORKS PRESENT
A

SUPERSTAR
SW CONCERT

OCTIBER N
2 *

For more information, contact your Westwood One representative. Y,
a manacement: 1N LOS Angeles call (213) 204-5000, in Canada (416) 597-8529, {3‘ II /] WESTWOOD ONE RADIO NETWORK
DONALD MILLER FAX (213) 204-4375 or Telex 4996015 WWONE. IIA\
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rThan A Speeding Bulletin, AbleTo Leap
rough all Stortes In A Single Keystroke.

Perform super-human feats of news and information to review, edit and print only the information you want.
management with AP NewsDesk, the super-powered software To find out more about the super-powered software
system from AP Broadcast Services. system that puts news management productivity at your

Designed to run on any IBM-compatible personal computer,  fingertips, contact your AP representative, or call Rosie
AP NewsDesk captures the AP news wire, and allows you Oakley at 800-821-4747.

Associated Press
Broadcast Services
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NEW THIS WEEK

O DWIGHT YOAKAM: JUST LOOKIN' FOR A HIT (Warner Reprise
Video)

Containing concept clips and live performances, this 25-minute tape
features the Reprise country rocker reprising “Honky Tonk Man,” "“Guitars,
Cadillacs,” “Little Sister,” “Always Late With Your Kisses,” “Long White
Cadillac,” and “Streets Of Bakersfield.” The last of which is, of course,
sung in duet with Buck Owens. (Street date: 9/26.)

® COUNTRIFIED (Warner Reprise Video)

If you miss Dwight Yoakam's solo videotape, you can catch him on this
half-hour clip compilation that also features such fellow (and former
fellow) label luminaries as Hank Williams Jr., the Nlitty Gritty Dirt Band,
Crystal Gayle, John Anderson, Tony Perez, K.D. Lang & Reclines, and
Randy Travis. (9/26)
® THE DOOBIE BROTHERS: LISTEN TO THE MUSIC (Vestron Video)

This hourlong retrospective traces the band from its beginnings in the
early '70s to its current album, with recollections by Doobies past and pre-
sent. The compilation features 11 songs by the Capltol recording artists,
including “China Grove,” “Black Water,” “Takin’ It To The Streets,” “What
A Fool Believes,” “Minute By Minute,” “Take Me In Your Arms,” and,
naturally, the title tune. (9/27.)

2

John, McCartney
Set TV Specials

Iton John and Paul

McCartney have both

finalized dates for upcom-
ing television appearances, John
on pay-per-view cable TV and
McCartney on the Showtime cable
channel.

DIR Broadcasting will air
‘“Elton John Live In Concert” on
October 13. The three-hour concert,
to be broadcast from the Miami
Arena (8pm EDT/5pm PDT), will
feature classic hits such as “Ben-
nie And The Jets” as well as tunes
from John’s latest LP, “Sleeping
With The Past.” ‘

Showtime For McCartney

and his new band members were
preparing for their upcoming
world tour and recording the LP
“Flowers In The Dirt.”

The film contains interviews
with McCartney as well as studio
session footage of the new group
performing material from
throughout the ex-Wings leader’s
career. McCartney’s new band in-
cludes former-Average White

TOP TEN SHOWS
SEPTEMBER 11-17
1 Roseanne
2 Chicken Soup
3 Miss America Pageant
4.Golden Girls
5 Sister Kate
6 60 Minutes
7 NFL Monday Nigit
Football (Giants vs.
Redskins)
8 The Cosby Show
9 Cheers
10 L## Goes On

All show times are EDT/PDT uniess oth-
erwise noted; subtract one hour for CDT.
Check listings for showings in the Mountain
Time Zone. All listings subject fo change.

..v. . Tube Jops

e Live from New York . . .it's
Prince, making his first I|ve ™V
appearance since the 1985
Grammy Awards, om NBC's

=

Fans of McCartney can catch Band guitarist Hamish Stewart, two-and-a-half-hbur “Saturday
him on November 11 (10pm) onthe  ex-Pretenders guitarist Robbie Night Live 15th Anriversary"
? cable outlet. The hourlong Meclntosh, drummer Chris Witten, special (Sunday, 9/24, 9pm).
& “rockumentary,”’ called “Paul Mc-  veteran UK session keyboardist Also appearing will be- Paul Si-
Cartney: Put It There,” was filmed ~ Wix, and, of course, wife Linda Me- mon and, of course, Not Ready
. in London while the former Beatle  Cartney on keyboards and vocals. z:é pFr)z;neit Time Players past
. / Friday, 9/22 .
e Stevie Ray Vaughan, |
: Did LaToya Get Married “Late Night With David Letter-
= Py man® (NBC, 12:30am},
e b , / To Her Manager — Or Not: “EU. “The Arsenio Hal |
’ ] Show"” (syndicated,; check local
THE LOOK — Cowboy Dwight Yoakam ()) and Buffalo gal Neneh Cherry id LaToya Jackson marry listings for station and air time).
keep identical media profiles. . her manager, Jack Gordon, Saturday, 9/23
®HARD N’ HEAVY: VOLUME 3 (MPI Home Video) o ot gfe";;:ft; :;”fo'fi;he el * Melissa Etheridge, “David
Title tells all in the third installment of this 80-minute “video magazine.” In h . SiErE N - Letterman.
.- addition to interviews with Guns N’ Roses’ Axl Rose, members of ESvlamaing JHaoto] alsn * Expose and James In-
Cinderella, Winger's Kip Winger, Queen's Brian May, and Alice Cooper, Enquirer (and Globe) (and Star) gram, “Byron Allen” (ABC,
you'll find vintage video footage of Kiss and Jimi Hendrix, and a special readers want to know. According to 11:30pm).

28

segment on Megaforce recording artists Anthrax, M.0.D., and King’s X.
(9/27.)

3 ;" ® THE JUDDS: ACROSS THE HEARTLAND (MPI Home Video)

This 50-minute package from the chartbusting mother 'n’ daughter act

all three ‘zines, court documents
show that the 33-year-old Jackson
wed the 50-year-old Gordon in
Reno on September 5.

A X
CLIENT OR WIFE? — [aToya
Jackson, or maybe only the im-

Sunday, 9/24
* Tom Petty plays hmself in
“lt's Garry Shandling’'s Show"
(Fox, 10:30pm).

EE contains 11 tunes by the Curb/RCA duo, including “Have Mercy,” “Give A . Meanwh'lle, LaToya sa'ys S ap poster? Monday 9/25

E Littie Love,” and “Cry Myself To Sleep.” Special guest Gary Morris sings “imposter” who got married — not guitar or in the arms of her new S F; bert C i
“Leave Me Lonely,” too. (9/27.) her. Howeve_r, Gprdon —whom the  |over, a professional weightlifter Le nt:!::ez% h :ner s rl;:.y,

- Enquirer persists in refemming to as an who's 23 rs her iunior! o [ y Sonny %

. ®LEAN ON ME (Warner Home Video) “ex-jailbird” — says that he and his yearstheranio Rollins, Betty Carter, and Bran-

The reak-life story of hard-nosed high school principal Joe Clark is client are man and wife. (Gordon Apparently when Mrs. Estez ford Marsalis, “Sunday Night”

* recreated in “Lean On Me,” starring Morgan Freeman. The reel-life ver- R recently underwent an operation in (NBC, 12:45am).
sion’s Warner Bros. soundtrack includes songs by Guns N’ Roses, Stet- also claims that LaToya's family has i1, donated brain tissue: was im: e The Penguins, Mary

. sasonic, Roxanne Shante, Force MDs, Big Daddy Kane, and Thelma _ b.een = ?nd 1S currentIY —tYing 10 ianted in her skull in an attempt to Wells, and Gary Puckett bring

.~ Houston & Winans, who duet to it gospel-style on the Bill Withers- | kidnap his client, er, wife.) control Parkinson's disease, doc- the sounds of the '60s to "My
pennedtitie tune. (9/27.) Fun Couples tors put in nearly twice as much of Boyfriend's Back” (NBC, 9pm), =

s

the tissue as recommended, which

a movie depicting the reunion of

® THE ROOM (Prism Entertainment) e Aging soap star Linda Evans ' i \ the fictional girl group, the
No soundtrack, but the Eurythmics’ Annie Lennox portrays a and New Age musician Yanni. resuted in a Qersonahty transfer! Bouffants.
mysterious house guest in this 48-minute adaptation of a Harold Pinter (Star, National Enquirer). (The donated tissue came from a o Mark Knopfler, “The Ghost

story, directed by Robert Altman. (9/28.)

® SING (RCA/Columbia Pictures Home Video)

Patti Labelie piays a co-starring role in this new, old-fashioned song 'n’
dance love story. The film's Columbia soundtrack sports selections by
Johnny Kemp ("‘Birthday Suite”), Kevin Cronin, Art Garfunkel, and Labelle
herself. Mickey Thomas contributes the title track, and Paul Carrack &
Terri Nunn (of Berlin) warble the recent semi-hit “Romance.” (9/28.)

@ SLAVES OF NEW YORK (RCA/Columbia Pictures Home Video)

Authoress Tama Janowitz scripted this portrait of Zoo York City's Art
Scene from her own best-selling book, but the result was nowhere near as
hip as the film’s Virgln soundtrack, which features Neneh Cherry’s “Buf-
falo Stance,’ Inner City's “Good Life," Maxi Priest’'s “Some Guys Have All
The Luck,” and Ziggy Mariey & Melody Makers’ “Tumblin’ Down," as well
as almost-as-fabulous selections from Boy George, lggy Pop, Les Rita Mit-
souko, the Ambitious Lovers, and Public Image Ltd. (9/28.)

i R

- i

s

e Actor Robert Parker of “Shag:
The Movie" fame and pop singer
Martika of “Toy Soldiers” fame.
(Star).

Drain Bramage

A botched brain tissue transplant
has turned a quiet 45-year-old
Brazilian housewife into a sex-
crazed punk rocker!

According to the National Ex-
aminer, Maritza Estez has given up
caring for her husband, home, and
three teenaged daughters, and in-
stead spends all her time either in
loud, smoke-filled clubs playing

punk rock musician who was killed
in a car accident.)

Estez's hubby says he wants his
old wife — the one who didn’t know
how to play a musical instrument —
back. But Estez, who has styled
her hair into a stringy mass of long
bands and now sports a tattoo of a
spider on her left forearm, says
“This is the life | was meant to live,
playing rock music and making pas-
sionate love all day and night.

‘Il miss Eduardo and the girls,
but life's too short to spend slaving
in the kitchen. | have to follow my
destiny.”

- Of Faffner Hall” (HBO, 3pm).

e Boy George, "Arsenio
Hall.”

e Charlie Daniels Band,
“The Pat Sajak Show” (CBS,
11:30pm).

Tuesday, 9/26

e Stacey Q, “Pat Sajak.”
Wednesday, 9/27
e Larry Gatlin & Gatlin
Brothers, “Pat Sajak.”
Thursday, 9/28

® Barbara Mandrell and Bob-
by Jones & New Life, “Arsenio

Hall.”

Paragon Research

Suite 401

550 S. Wadsworth Bivd., Denver, CO 80226 (303) 922-5600 FAX (303) 922-1589
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LATEST REFERENCE BOOKS

Enhance Your
Musical Library

usic directors, air person-

alities, and just plain fans

who want to bone up on
their knowledge of popular music
can find a wealth of information in
the following four new books:

Green Leafs

The new and ENLARGED third
edition of the ‘“Green Book‘
($39.95/Professional Desk
References) has just been releas-
ed. Compiled by former R&R
editor and current Film House hon-
cho Jeff Green, the book catalogs
nearly 20,000 songs from all genres
of music by some 550 subjects
(anatomy, holidays, precious
stones, politics, sports, weather,
etc.).

The 332-page softbound page-
turner lists thousands of past 'n’
present recording artists and in-
cludes album titles and labels for
listed songs. Topic and label in-
dexes are also included.

If you're the type that would
rather scan a screen than flip
pages, take heart, the information
is also available on IBM-
compatible discs with tutorial
($69.95). For more info, phone the
publisher at (615) 459-4880.

Do The Trouser
Press, Baby

Speaking of updates, Collier
Books recently issued the third edi-
tion of “The New Trouser Press
Record Guide*‘ ($16.95). Edited by
the now-defunct Trouser Press
magazine’s co-founder Ira A. Rob-
bins, this rockin’ reference book
lists discographies and descrip-
tions of some 1900 rock acts that
mostly fall “outside the commer-
cial mainstream” (from the Meat-
men, Agent Orange, and Snatches
Of Pink to such better-knowns as
Lou Reed, the Clash, and Elvis
Costello).

The book’s selective scope never-
theless spans major and indepen-
dent labels as well as foreign re-
leases to document ‘‘what’s lasting
and what’s passing”’ on the Alter-
native Rock scene. There are more
than 6200 records reviewed in the
guide’s pages with no photos to
distract the eye.

Hitsville U.K.

British music historians Dafydd
Rees and Luke Crampton, who
compile the MRIB ‘“Network” in-
formation used to create R&R’s
British chart, have also put togeth-
er a paperback titled ‘“Rock
Movers & Shakers” ($16.95) — an
ambitious A to Z listing of ‘‘the peo-
ple who made rock happen.”

Along with editor Barry Lazell,
the authors identify the major acts
that have shaped the soundscape of
rock music over the past three dec-
ades by listing the important
events (musical and otherwise)
that occurred in each artist’s ca-
reer by year, month, and (when-
ever possible) day.

Group entries include the names
of original band members as well
as the instruments they played,
and all artist listings give US and
UK peak chart positions for hit sin-
gles. Interesting photos complete
the package.

Rock & Roll Never Forgets

The “Rock On Almanac: The
First Four Decades Of Rock 'N’
Roll” by syndicated radio host
Norm N. Nite ($16.95/Harper &
Row) takes readers on a stroll
down Memory Lane with a compil-
ation of musical notes from 1950 to
1989.

Moving through the rock of ages
one year at a time, the book lists
each month’s top 15 hit singles
(based on the author’s own for-
mula) as well as the year’s top
songs and LPs. Other musical in-
formation included in the yearly
chapters includes a list of major
artists and groups who debuted,
Grammy winners, rock 'm’ roll
deaths, and a list of movies with a
musical hook.

Along with a generous number of
photos, each chapter also contains
the biggest music-related events of
the year (the ‘“Live Aid” concert in
1985, etc.) as well as a list of the
year’s top news and sports stories.
Hey hey, my my.

MEDIA

MuSician$ Dominate Forbes Top 40’

uperstar Michael Jackson
has yet another pair of con-
secutive Number Ones un-
der his multi-buckled belt. For the
second consecutive year, the
Moonwalker topped Forbes maga-
zine’s star-studded ‘“Top 40” list of
the world’s highest paid enter-
tainers with an estimated two-year

3 gross income of $125 million.

What’s more, Jackson accom-
plished the feat before signing his

| recent $20 million-dollar deal with

L.A. Gear.

Interestingly, musicians make
up half the members of this year’s
chart (found in the magazine’s 10/2
issue). Members are ranked by the
amount of “pretax profit” each is
estimated to earn from the beginn-
ing of 1988 to the end of 1989. The
other 19 musicians are:

¢ Eddie Murphy. Columbia’s
sometime singer slipped 56 with
an income of $57 million.

¢ Pink Floyd. Bolstered by a new
LP and tour, the trio jumped 19-7
with an income of $56 million.

* Rolling Stones. Guaranteed $70
million by their concert promoter,
the well-rested 'n’ road-ready
rockers debuted at 8 with a payoff
of $55 million.

¢ George Michael. The ex-
Wham! glamour boy and Diet Coke
pitchman improved 13-10 with a
tally of $47 million.

e Julio Iglesias. The Latin

balladeer jumped 20-11, earning
$46 million.

B
s -'g
| WEEKEND BOX OFFICE
; SEPTEMBER 15-17 é
1 Sea Of Love $10.0
{Universal) *
2 Uncle Buck $4.1
(Universal) |
3 Parenthood $3.7 H
{Universal)
4 When Harry Met $2.65
Sally... (Columbia) :
5 Kickboxer $2.60
{Cannon)
6 Lethal Weapon Il $2.2 ¢
{Warner Bros.)
7 The Abyss $2.1 ¢
(20th Century Fox)
8 Sex, Lies, $1.7 fé
And Videotape (Miramax) %
9 Turner & Hooch $1.6 -
(Buena Vista) i
10 Batman $1.4

(Warner Bros.)

All figures in millions
*First Week In Release

Source: Exhibitor Relations Co.

COMING ATTRACTIONS:
This week’'s openers include
“Black Rain,” starring Michael
Douglas as an American cop in
Japan. Directed by Rldley Scott
of “Blade Runner” and “Alien”
fame, the thriller's upcoming
Virgin soundtrack features
Soul Il Soul’s current hit (“Back
To Life” as well as songs by Ig-
gy Pop, UB40, Ryuichi Saka-
moto, Les Rita Mitsouko, and
Gregg Allman’s new single, "Il
Be Holding On '
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¢ Madonna. Although slipping
9-15, the Material Girl will earn $23
million this year for a two-year
payoff of $43 million.

¢ Bruce Springsteen. Missing in
action from the stadium tour cir-
cuit, the Boss falls 7-18 with earn-
ings of $40 million.

* Bon Jovi. Dropping 16-19, the
New Joisey rockers will improve
over their 1988 earnings by $25
million to match Springsteen’s pro-
jected $40 million.

¢ Prince. Soaring on the wings of
“Batman,” the Purple One jumped
29-20 with earnings of $36 million.

» U2, Although slipping 11-21, the
Irish rockers will rack up $33 mil-
lion, thanks to their “Rattle &
Hum’’ LP, video, and concert tour.

e The Who. Out of retirement
and on the road, the surviving
members of one of rock’s premiere
bands debuted at 22 with earnings
of $32 million.

» Def Leppard. Still reaping the
fruits of last year’s ‘“Hysteria” LP,
England’s hard-rockin’ quintet

& R L

® LETHAL WEAPON 11 (WB)

® BATMAN (WB)
Single: Partyman/Prince
® BATMAN: Original Score (WB)

over 1988 figures

debuted at 23 with profits of $30
million.

¢ Van Halen. Climbing 26-24, the
L.A. guys should see $27 million in
profits.

¢ Frank Sinatra. O’ Blue Eyes
jumped 40-28 for a profit margin of
$26 million.

¢ Grateful Dead. The Bay Area
favorites improved 32-29 for a $25
million payoff.

¢ Guns N’ Reses. The L. A.-based
bad boys of rock debuted at 31 with
earnings of $24 million.

* Kenny Rogers. Despite a 22-32
drop, the country crooner is ex-
pected to haul in $23 million.

¢ Aerosmith. The Beantown
rockers debuted at 35 with a
pumped-up payoff of $21 million.

e Rod Stewart. The whiskey-
throated warbler debuted at 36, ty-
ing Aerosmith with a $21 million
take.

Incidentally, the combined gross
earnings of the entire list totals
some $872 million — a 14% increase

® WHEN HARRY MET SALLY... (Columbia) |
Single: It Had To Be You/Harry Connick Jr. i

Singles: Still Cruisin’/Beach Boys (Capitol) .f
Knockin' On Heaven's Door/Randy Crawford g

R

Single: Batman Theme/Danny Elfman
® DO THE RIGHT THING (Motown)
Singles: My Fantasy/Teddy Riley f{Guy
Feels So Good/Perrl
Other Featured Artists: Public Enemy, Take 6, Al Jarreau

UPCOMING

R

e e A e

® BLACK RAIN (Virgin)
Singles: Back To Life/Soul Il Soul
I'l Be Holding On/Gregg Allman
Other Featured Artists: iggy Pop, UB40, Ryuichl Sakamoto
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Network-quality wraps and cuts.on timely medical and health topics,
designed to fit into your newscasts or stand alone
as a sponsored feature
Information your listeners want, on subjects such as

* AGING * HIGH-RISK * CANCER

« AIDS PREGNANCY « INJURY

« HEART « HOSPITAL COSTS PREVENTION
DISEASE * GENETICS RESEARCH < MEDICAL ETHICS

Daily 60-second medical news reports via satellite produced by a
Peabody award- winning journalist. Ideal for sponsorship by
local hospitals, drugstores and other businesses
The service is free.

To find out more, call (301) 955-2849
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PROGRAMMING

e CHR

e AC

e Oldies
e Country

Free initial consultation, call:
(813) 349-1916

RON WHITE

Radio Program Consultant
5053 Ocean Bivd. #129
Sarasota, Florida 34242

] PROGRAMMING

AOR

NATIONAL RADIO
PROGRAMMERS

WMMR
WNEW-FM
KROR
WWwWDC
WLLZ

HARRIS

COMMUNICATIONS CORP.

(215) 789-0100

—_

SALES

"‘Let the programmers get you the
ratings . . . I'll get you the doffars.”

IRWIN POLLACK

Two day visits IN your station.

On-the-street sales calls with
salespeople.

Bi-weekly “‘How-to"’ sales
newsletters.

Sales Manager’s Graduate School.
Sales Cassette Resource Center.
Ongoing phone consullation.

PROGRAMMING

RESEARCH

Call-Out Specialists
Music Testing - Telemarketing
- Questionnaires

Auditorium Tests - $6,000+

« 100 respondents
« 400 titles
« No referrals

Guaranteed Fast Turnaround

Call outs - 24 Hours
Auditoriums - 72 Hours

_; Sound Data Research, Inc.
e Contact: Sherry Brudeseth

BROADCASTING

DONKELLY (>
ASSCCIATES NC

39 MAYBERRY ROAD
CHAPPAQUA, NEW YORK 10514

DON KELLY
PRESIDENT
914-666-0175

J.C. FLOYD
VICE-PRESIDENT/CONSULTANT
901-521-1452 .

DeMers
%) Programming/
# ¥ Marketing

"'[nsightful, professional, DeMers Pro-
gramming genuinely cares about the
success of our station. It's one of the
few checks | don't mind signing every
month." —GM Richard Mecham
KKLZ/Las Vegas

Put DPM to work for you.

Alex DeMers/Bob Bedi
(215) 363-2636

(703)
Call for a free no-obligation
ph:me ::onsultation. I 648-0000
617-367-1005
PROGRAMMING/MARKETING PROGRAMMING/MARKETING
JOEL RAAB

Congratulates Alabama’s new Number
One station:

WDRM-FM,
Huntsville/Decatur

12.6 to 22.4 12 + Spring Arb. '89"
14.1 to 26.1 25-54"

COUNT ON JIM BRADY & ASSOCIATES

A DIFFERENCE FOR YOU!

---—(303) 770-4962 BOB PERRY Classic Rock — AOR Call 21 2-265-9292
ASSOCIATE *This is not a misprint.
T
|
. PROGRAMMING PROGRAMMING CUSTOM MARKET RESEARCH PROGRAMMING/RESEARCH
Pete A ORI BCOMIES 200 st ch
: [ — -=s ON RESEARCH SOFTWARE! throu .
gh the BS, gain a
SO'OnT M SongData is 00’?9'9‘9 user- ctustomlzeg better perspective, and get
] 1 ftware with features, options an | bers FAST.
CB:fOOdﬁOSfT & sa:;(:gf tes, InC. ts:gpabﬂrutles no other system has. ;;ie; en::‘r;.:r:h y 98% of
onsuiran : i
OWN IT FOREVER all TW/A clients INCREASED
203-272-9424 wi““i“g Formats FOR $1,500 their share within l;;‘ mor‘;;fm
. Call For Your Free Demo Maybe that's why legendary
: éghg?oﬁltgt!gﬁiial/audio imagery . COUNTRY a-"f.ﬁ‘“a d Svm%,ss %SK ,1,3;7('%5
« All clients target dominant a CHR c‘ SO un WX/ and over 60 others
« Stations in major, medium and. A OLDIES | S ﬂ count on TWA Systems.
sl Mkt grous ownershp N Decisions Wb YU shout 00
« Personal service. No associates. 800-55-22-545 To learn more, call TOLL- FREE:
Talk to broadcasters you know CALL TODAY FOR HELP .
about PETE SALANT; call today. (312) 364-6951 In Canada ;r;g;";;ajé;z 23" collect 1-800-528-6082
PRO PROGRAMMING/MANAGEMENT
GRAMMING PROGRAMMING DIRECT MAIL/TELEMARKETING
Jim Brad Now is a good time for
and Associate! 20% Dsltszt(:?J:chroirﬁril:/eﬁsiness 2 %HEW';”Y%WY/Z:LS
PROGRAMMERS with mention of this ad. NOT WEEKS
_ Since 1980, Halper & Associates has i
(81 7) 581 0458 worked with some of theI best Conmditng Loyalty
stations! .
COUNTRY o (703) 830-5200 Marketing
CHR ¢ AC ¢ GOLD DONNA HALPER ) Systems
o AND ASSOCIATES Specializing in startup and turnaround .
b URBAN/ADULT 304 Newbury Street Suite 506 situations, as well as marketing and TEIemarketlng
Call for FREE initial consultation. esttl:,r,{ er\e%,z“usl.e ' Ll S Direct Mail
i st bt n AM) 617-786-0666 . i Richard Database
an Vallie im Richards
EXPERIENCE COUNTS!! WE’RE READY TO MAKE President Vice President

[415] 793-7088

www americanradiohistorv com
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Hewilett-Packard Unveils
$1000 Laser Printer

Panasonic Combos Fax,
Copier & Phone Machine

record execs can get more than just the fax. Not only does the
unit send and receive documents, it also acts as a copier and a
telephone answering machine, complete with speakerphone.

The system’s fax machine features 16-step halftones, delayed trans-
mission, and a five-page document feeder (also used with the copier). The
answering machine has tone remote control and two-way/memo recording.
The speakerphone has automatic one-touch and speed dialing, and can be
activated from a remote location.

Retail price: $1869. For more info, call the Secaucus, NJ-based com-
pany at {201) 348-7000.

With the abovepictured Panasonic “KX-F120,” busy radio 'n’

omputer giant Hewlett-

Packard recently announc-

ed plants to introduce a
laser printer that’s expected to
have a ‘‘street price” of under
$1000 — about a third less than the
cost of older models.

Due out this week, the “HP
Laserjet ITP” prints four pages a
minute, as fast as some dot matrix
printers. Although the Palo Alto,
CA-based company has set the
laser printer’s list price at $1495, an
NYC discount retail spokesman
says the actual retail price “will
dribble down to $999.”

Low Price Unexpected

Market analysts say the pricing
was unexpectedly aggressive, and
had expected the new HP unit to
have a list price somewhere in the
neighborhood of the two printers
introduced last month by Seiko Ep-
son and Toshiba — $1899.

Meanwhile, the Norwell, MA-
based Bis Cap International
market research firm estimates
that the “non-impact” office
printer market — which primarily

Here’s another reason -
we sell more
cart machines
than anyone else.

The Delta series. The world's most popufar cart machine over the last five years

includes laser printers, but ex-
cludes dot matrix and daisy wheel
printers — will expand from $2.7
billion in 1988 to $4.5 billion by 1993.
(Last year’s dot matrix market
alone stood at nearly $3.9 billion.)

COMING NEXT YEAR

On-Line Service
To Translate
Japanese
Databases

outed as the world’s first on-

line database translator,

Fujitsu America’s ‘Scan-
file’” enables you to access a wealth
of technical and financial informa-
tion on Japanese companies.

Here’s how it works: A person
using a PC or computer terminal
types a few words on a topic and
sends the info via phone line to a
mainframe in Tokyo.

There, Fujitsu’s computer trans-
lates the request into Japanese,
searches for the information in
several hundred public databases,
and does a rough translation to
English before sending it back.

According to a company spokes-
woman, the system can translate
up to 800 words within 80 seconds.
Fujitsu is scheduled to begin offer-
ing the service next year for an as-
yet-undetermined fee.

Nev; Gu;tar
Design

Combats
Neck Warp

String tension can pull the
neck of a guitar out of shape
over time — but Robert Kun-
stadt says he has a solution.
The New York amateur mu-
sician (and patent attorney) has
come up with a “free neck sys-
tem” that's designed to solve
the problem of neck warp, at
least for electric guitars.

Kunstadt's “system” consists
of a hollow aluminum beam run-
ning between a guitar's head
and left shoulder. The design di-
verts string tension away from
the neck. This tension is further
reduced by mounting the neck
on moveable joints.

‘Intenna’ Puts Phone Calls

- Within Greater Reach

S

And here are three more.

QOur Authorized 3M Dealers
Allied Broadcast Broadcast Broadcast
Equipment Services Company Supply West
800/622-0022 919/934-6869 800/426-8434

3M International Tapetronics — The World Leader in Cart Machines

1989 3M Company

www americanradiohistorv com

probably had to talk within 25 feet of your phone’s base — inconve-
nient if you're taking calls out by the pool.

“Intenna,” the latest cordless and antenna-less model from the
Chicago-based Cobra company, contains a microprocessor that allows
you to roam farther from the base (the furthest point at which you can geta
clear signal depends on many variables).

The phone's antenna is a small nickel and tin plate in the handset that's
matched to the microprocessor-based cordless system.

Three models are available: the CP-480, with base-to-handset paging
($130); the CP-482, which adds a nine-number memory, hold, and inter-
com system ($180); and the CP-485 (pictured), which aiso inciudes a
speakerphone feature and a system that automatically chooses the
clearest of three ¢hannels for each call ($230). For more info, call the com-
pany at {(312) 889-8870.

U ntil recently, if you wanted a cordless phone without an antenna you
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THE STRAIGHT DOPE

- LIFESTYLES

Franchises: High Sales,
Low Failure Rate

US Casual Drug Use Declines

ontrary to what some world

leaders would have you be-

lieve, the number of Ameri-
cans who occasionally use recre-
ational drugs (marijuana, cocaine,
etc.) has dropped 37% during the
past four years, according to the
Washington DC-based National In-
stitute On Drug Abuse.

In all, 37% of Americans over the
age of 12 have tried recreational
drugs at least once during their
lifetime. Last year, 14.5 million
people (or 7% of the population) 12
and over were current users (de-
fined as indulging at least once in
the preceding month) as opposed
to the 23 million (12% of the popula-
tion) who smoked pot or snorted
coke with the same frequency in
1985.

Incidentally, the nation’s alcohol
and cigarette use has declined as
well. The number of current
drinkers has slipped from 113.1
million in 1985 to 105.8 million in
1988, while the number of cigarette
smokers dropped by 3.2 million
during the same period.

The Process Of
Weeding Out

Although marijuana remains the
most widely consumed drug of
choice, usage among young adults
is at its lowest level since 1972.
However, of the 21 million folks
who did puff buds last year, nearly
a third did so at least once a week,
and almost a fifth (that’s four mil-
lion people) smoked dope on a dai-
ly basis.

Overall, males are more likely
than females to use recreational
drugs. There’s also a higher num-
ber of current drug users among
people living in large metro areas,
folks living in the western US, part-
time workers, and the unem-
ployed. More than a fifth (22%) of
full-time employees between 20
and 40-years-old used drugs during
the past year, and 12% have indulg-
ed within the past month.

Cocaine Concern

According to the Institute’s Drug
Abuse Warning Network, cocaine

Don’t Call ’Em T-Shirts,
Call ’Em ‘Imprinted Sportswear’
Casual Clothing Changes, But Sales Still Strong

nce the ultimate symbol of

casualness, the T-shirt is

moving into high-fashion
circles — and it remains the pillar
of the $7 to $10 billion US imprinted
sportswear industry. Annual
T-shirt sales are estimated at near-
ly $3.5 billion, according to the Wall
Street Journal.

Thanks to technology, today’s
T’s — which some prefer to call
“imprinted sportswear” — display
everything from three-dimensional
images to renderings of Renoir

paintings. What’s more, as far as
clothing goes, T-shirts are still
relatively inexpensive.

According to recent surveys by
the trade’s Impressions Magazine,
women buy about seven imprinted
T-shirts a year, while men buy six.
Wholesale prices have risen 5-8% a
year over the past five years, but
that hasn’t slowed the market —
unit sales of T-shirts increased 6%
to about 1.7 billion in the past 12
months.

use — especially among young
adults and chronic abusers — is to-
day’s biggest drug-related con-
cern.

Not only has the number of
cocaine-related medical incidents
increased five-fold since 1984, but
the number of hospital emergen-
cies involving crack smoking and
cocaine freebasing has sky-
rocketed from 549 cases in 1984 to
15,000 in 1988.

If you've traveled on an in-
terstate highway lately, you may
have noticed a few potholes
and cracks in the roads.
In fact, the 42 000-mile in-
terstate system is in such bad
shape that the Federal
Highway Administration says
it would cost between $565
billion and $655 billion over the
next 20 years just to bring the
roads up to “minimum engineer-
ing standards.” (That's up from
the $13 billion a year the agen-
cy now spends on repairs and
construction.)
Below are the ten states with
the highest percentages of in-
terstate highway miles deemed

T B e o e e

“deficient”";

State Percent
Alaska 41.8
Missouri 40.0
Mississippi 39.2
Tennessee 36.3
Cregon a5.2
North Dakota 25.4
Dist. Of Columbla 25.0
Wisconsin 24.7
Rhode Island 243
Oklahoma 23.6

Source: Federal Highway Administration
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ranchises projected sales of

$640 billion last year, or

about a third of the US
retail market, according to NYC-
based research firm FIND/SVP
Inc.

The nation’s half-million chain
operations not only employ about
seven million people, but also
create another 500,000 jobs each
year. Incidentally, the failure rate
for franchise outlets is a scant
3.3%, compared with a 65% failure
rate for other privately owned
start-up businesses.

Franchises also are growing
faster than the US economy (8%
vs. 2%). That growth is expected to
continue into the next decade as
baby boomers move into the prime
franchise-buying demo — 35-54.

;No-Si;veét
Polyester
Workout Wear

hether it’s a jog around
the park or a session on a
sophisticated stair-

climber, a good workout can invig-
orate, stimulate — and make a per-
son sweat like Niagara Falls.
Now, fitness fanatics are discov-
ering that it’s possible to receive all
the benefits of exercise without the
discomfort of wet clothes. New
“performance fibers,” such as Du
Pont’s “CoolMax,” draw perspira-

tion from the skin and disperse it to
the fabric’s surface — a process
called “wicking.”

CoolMax, developed in 1987, is a
wicking polyester fabric that feels
as soft as cotton but reportedly ab-
sorbs 14 times less moisture than
the natural fiber, so it doesn’t feel
wet and clammy.

The fabric, often no more expen-
sive than conventional materials,
is currently being used in cycling
gear, men’s and women’s tennis
wear, bodysuits for aerobic work-
outs, running shorts, socks, and
sports bras.

=

The Fast-
Food Chain

ubway Sandwlches saw
Sa 66.7% jump,in sales

and a 57.9% increase in
restaurants last year, making it
the hottest fast-food cHain in the
Us.

Other franchises whose num-
ber of establishments tose con-
siderably — with increases of at
least 180 units — include TCBY
(42.9%), Little Caesar’s Pizza
{(19.0%), Arby’s (16.2%), and
Domino’s Pizza (11.5%]).

Here's a look at the top ten
fast-food franchises, ranked by
percentage of 1983 sales
growth. The chart includes only
chains with sales increases of at
least $166 million.

Chain % Of Sales Growth

Subway Sandwiches 66.7
Little Caesar’s Pizza 25.2
Arby’s 17.4
Dairy Queen 16.6
Domino’s Plzza 16.2
Pizza Hut 12.0
McDonald’s 7.6
Hardee’s 7.5
Kentucky Fried Chickan 7.4
Burger King 3.5

Source: Technomic inc.

Born To:

WHJY/Providence PD Bill
Weston, wife Connie, son Paul
September 5

Marriages:

IRS Records Chairman Miles
Copeland to Adriana Corajoria,
September 1

KTFMI/San Antonio OM Jeff
McCartney to Teresa Eliiott,
September 9

KZOViLittle Rock MD Greg
Geary to KZOV researcher
Stephanle Simmons,

September 16.

similar formats,

SQUEEZE PLAY is the latest incarnation of the “‘skimmer’’ concept.
It is unique because it’s integrated. Custom IC circuitry is deftly incor-
porated into a high-quality radio/cassette unit. A custom panel permits
the user to easily switch between skimming and normal operation, and
to select appropriate “record’’ and “'pause’’ time intervals. The transport
shuts off automatically at the end of the cassette.

SQUEEZE PLAY has several useful applications. The most obvious is
skimming a competing station, quickly and painlessly gathering useful
information on playlist and rotations. However, a PD might want to skim
his own station, perhaps to determine if the all-nite jock is really following
the music rotation, or just to evaluate the effectiveness of the music-
rotation scheme. An enterprising PD might swap skimmer tapes with
colleagues in other markets, studying successful stations who employ

SQUEEZE PLAY operates from 117 volts AC. AM or FM stations can
be monitored. Record time can be varied from 2 seconds to 30 seconds.
Pause time can be varied from 30 seconds to 3% minutes.
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BROADCAST EQUIPMENT

A HARRIS COMPANY
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Elliott Set To
Program WWEZ

WFMK/Lansing morning man
Mark Elliott has been appointed
PD at WWEZ/Cincinnati. He re-
places Paul Bailey, who remains
with the station as Asst. PD.

Elliott told R&R, “We'll be get-
ting out of the tape-based Easy Lis-
tening format and move the station
in a direction similar to that of
WJIB/Boston. We will remain an
instrumental station and play CDs
instead of tapes.”

Elliott previously programmed
WKRQ/Cincinnati, WYNF/Tam-
pa, WDJX/Dayton, and WAJI/Ft.
Wayne, and has been an air per-
sonality at WTPI/Indianapolis,
WKKX/St. Louis, and WLLT/Cin-
cinnati.

WWEZ ranked eighth 12+ in the
summer Birch (5.1) and fourth in
the spring Arbitron (7.1).

R e

WHAT Tries
Urban N/T
Approach

WHAT/Philadelphia, which
switched last week from an Urban
Gold format to Urban MOR, will
switch again to Urban N/T next
month.

“We had been planning to go
News/Talk from the beginning,”
said owner/President Cody Ander-
son. “But we've received an in-
credible amount of feedback on
this format we’re doing now. So
much, in fact, that we’ll keep some
of it even after the switchover.”

Anderson said the station began
emphasizing artists such as Nat
King Cole, Nancy Wilson, and Di-
nah Washington simply as a tran-
sition to the new format.

Anderson said most of the N/T
programming will be locally orig-
inated, and he is deciding whether
to stay with the Sheridan network
or move to the National Black Net-
work.

Crowley Named
Unistar VP/

News & Sports

Unistar Radio has appointed
Therese Crowley VP/News &
Sports. She will report to Network
President Bill Hogan.

Crowley joined the network,
when it was known as the RKO Ra-
dio Network, in 1980 as daily an-
chor. She specialized in environ-
mental and aerospace science cov-
erage, produced the daily business
report, and hosted the movie fea-
ture “Reel-to-Reel.”

Prior to joining the network
Crowley worked at KOPA/Phoenix
and WCIL/Carbondale.

Bice Exec.
VP At Astor

Seagrave, Holliday,
Mann Join Group

Astor Broadcast Group has re-
structured its executive tier. Susan
Bice becomes Exec. VP, oversee-
ing the administration of the five
stations in the group. Jodell Sea-
grave joins AC KTID-AM & FM/
San Rafael as GM, coming over
from the GSM position at KITS
(Live 105)/San Francisco.

Tom Holliday is appointed GM of
Country Classics KOW-AM & FM/
Escondido, CA; he was previously
GM at WPBR/Palm Beach. Con-
currently, Randy Mann joins KOW
as GSM from crosstown KSON-AM
& FM/San Diego.

The Humane Society of the

ity line, Animal ‘’Bites’’,
slxty-second sound-bites on

and astound your listeners.

are suitable for all formats.

Call
1-800-237-7242

In Washington, D.C.,
call 778-6141

2100 L Street, NW
Washington, DC 20037
202-452-1100

PUT SOME BITE INTO
YOUR RADIO SHOW'

United States, the nation’s larg-
est animal-protfection organ-
ization, presents its new actual-

animal topics that will amuse

The bites change weekly and

The Humane Society of the United States
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Owen Upped
To KZPS
Programming
Post

KZPS/Dallas Asst. PD Danny
Owen has been upped to PD at the
Classic Hits outlet. Owen has
handled interim PD duties since
John Shemby resigned last month
to start his own consultancy.

KZPS GM Tom Glade remarked,
“We're in a growth mode right
now, and our market research in-
dicates there’s still a great deal of
potential for us if we execute our
game plan correctly. We're confi-
dent Danny will help us reach our
full potential.”

Owen joined KZPS two years ago
and was named Asst. PD last Janu-
ary. Before that he founded Owen
Media Development, a production
company he continues to run. His
prior PD experience was at KIXK
(now KOAI)/Dallas, which he pro-
grammed from 1983-84.

“After making a series of adjust-
ments, we've been consistent over
the past year, and it's starting to
pay dividends,” Owen told R&R.
“This is the perfect time for me to
step in and continue the growth.”

Reitman Tapped
As Narada GM

Bob Reitman

Narada Productions has named
former A&M General Manager/
VP Marketing Services Bob Reit-
man GM. He'll be based out of the
NAC-oriented label’s newly-
established West Coast office.

Reitman, who was with A&M for
13 years, will work closely with
Narada’s distributor, MCA, reor-
ganize and expand the home office
in Milwaukee, and provide a West
Coast presence.

Reitman told R&R, “I plan to
help MCA realize Narada’s poten-
tial, while working directly with
the label’s home office to take ad-
vantage of broader marketing op-
portunities. Narada has just been
named the #1 New Age label for
1989. I want to capitalize on that
and bring a new level of awareness
to the industry about our three la-
bels — Narada Lotus, Narada
Mystique, and Narada Equinox.”
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Russ Haberle

Haberle Upped
To KFSD VP/GM

Classical KFSD/San Diego has
promoted GSM Russ Haberle to
VP/GM. He replaces Nancy Reyn-
olds, who exited for the VP/GM slot
at KOY-AM & FM/Phoenix (see
story Page 3).

Lotus Communications Presi-
dent Howard Kalmenson told
R&R, “Russ has been with us a
long time and has worked at the
station in every capacity possible.
He knows the market and is well
respected, and this move is in
keeping with our policy of pro-
moting from within.”

Haberle has been with Lotus
since 1977, except for an 18-month
stint as GSM at crosstown KJQY,
and rejoined KFSD in March of
this year. He was previously GM at
Lotus’s KTKT & KLPX/Tucson.

Haberle told R&R, “It's the
dream position I've always
wanted, because I have a real pas-
sion for classical music, the aud-
ience, and the advertisers.”

Sirkin ND/PD
At WEEI

WEEI/Boston has recruited
crosstown WHDH ND Phil Sirkin
as Director/News & Program-
ming. He replaces VP/News &

Programming John Rodman, who
exited.

WEEI VP/GM Michael Wheeler
commented, “Phil will lead our
news department to new levels of
excellence. He is a real hands-on
professional who is dedicated to
our all-News format. Furthermore,
Phil will serve as our PD, responsi-
ble for the planning and implemen-
tation of our overall on-air sound.”

Sirkin had been at WHDH for the
past ten years, before which he
was with WEEI as an editor/
writer.

In the spring ratings WEEI earn-
ed a 3.6 (12+) in the Arbitron,
ranking in an 11th place tie. In the
Birch it posted a 3.5, placing tenth.
It has generated controversy re-
cently over charges that confiden-
tial information about Rep. Barney
Frank (D-MA) had been furnished
to the Republican party by the sta-
tion’s owner, and earlier when sta-
tion management clashed with
Rodman over the relative impor-
tance of a staff session with a psy-
chologist and local election cover-

age.

Moen Moves To
wdQl As GM

John Moen, VP/Programming
at AC KEZR/San Jose, has been

named GM at AC combo WJQI-AM
& FM/Norfolk. He replaces How-
ard Schwartz, who joined cross-
town WGH in June as GSM.

WwJQI, Inc. President Aylett
Coleman told R&R, “We’'re excited
about having a man with John’s
track record and reputation join
us, and will put everything at his
disposal to keep the station a win-
ner.”

Moen, who’d been at KEZR for
the last 18 months, has also pro-
grammed WLVE/Miami and
WASH/Washington and was Na-
tional PD at United Broadcasting.
He told R&R, “Aylett has an ag-
gressive ‘let’s get it done’ attitude,
and his commitment to broadcast-
ing is very motivating. Now I have
to find a GSM and an on-air PD.”

A replacement for Moen at
KEZR is being sought; Asst. PD
Jason Williams is serving as in-
terim PD.

Gerber VP/GM
At Restless

David Gerber

Enigma Entertainment has pro-
moted David Gerber to VP/GM of
Restless Records, Enigma’s in-
dependently distributed label.

Enigma President Wes Hein
commented, ‘“David’s new position
and title reflect the greater control
and autonomy that he and Restless
Records have earned through their
outstanding performance of late.
During his 18-month tenure at the
label, we’ve seen sales soar 150%.
Anyone who does that deserves the
title of VP.”

Gerber told R&R, “I look for-
ward to further defining and
heightening the image of Restless
Records. We’'ve done very well in
terms of business, but we’ve beena
little invisible to much of the rest of
the industry. That’s a situation that
I hope to change over the next
year‘n

Gerber joined Enigma last year
as GM of Restless. Prior to that he
was involved in artist management
with such acts as the Cruzados,
Modern English, Rosanne Cash,
Icicle Works, and Juluka. He also
co-founded Side One Marketing, an
independent promotion and mar-
keting firm.

Restless is an alternative pop
and metal label featuring such acts
as 7 Seconds, Tail Gators, Dough-
boys, Elvis Hitler, Fire Merchants,
and Old Skull.
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Radio

® WARREN LADA, VP/GM at WSTC
& WJAZ/Stamford, CT, becomes Sr.
VP and a member of the Board of par-
ent Forrest Broadcasting. He continues
his duties at the stations.

® JIM O’'HARA, GM at WOC & KUUL/
Davenport, |IA, adds VP stripes at
parent Signal Hill Communications.
Concurrently, JOAN MILLER is nam-
ed VP after three years with the com-
pany.

Jim O'Hara

Joan Miller

® J. PATRICK, PD/midday announcer
at WCRZ/Flint, MI, is promoted to OM
at the station and AM sister WKMF.
O TIMOTHY ROESLER has been
named LSM at KRQR/San Francisco.
He had been GM at KDON & KZXR/
Monterey-Salinas-Santa Cruz, CA.
®PAUL THOMSON moves to West-
wood One Stations Group as Control-
ler. He had been Sr. Audit Manager at
Price Waterhouse.

® Area radio stations in the Albany-
Schenectady-Troy market have form-
ed Capital Region Radio Stations
(CRRS) in an effort to foster radio as a
primary advertising medium. Member
stations include WABY & WKL,
WGNA-AM & FM, WGY-AM & FM,
WKAJ & wQQy, WPTR & WFLY,
WQBK-AM & FM, WROW-AM & FM,
WSHQ & WSHZ, WSSV, and WTRY &
WPYX.

Records

®ROB GORDON shifts to EMI as Di-
rector/West Coast Regional Sales. He
had been West Coast Marketing Di-
rector at Relativity Records. Also at
the label, ANGEE JENKINS is upped
from Publicity Coordinator/West
Coast to Publicist/West Coast.

Diane Gentile

®DIANE GENTILE joins Arista Rec-
ords as Manager/East Coast Rock
Promotion. She was formerly respon-
sible for National Metal Radio Promo-
tion at MCA.

Rob Gordon

David Shaw

® KEN LeMUNYON has been elevat-
ed from Director/Financial Planning to
Controller at Warner Bros. Records.
Concurrently, DAVID SHAW is pro-
moted from A&R Rep to Assoc. Direc-
tor/Black Music A&R.

Dinah Breakell

® DINAH BREAKELL, freelance video
producer, moves to MCA Records as
Director/Music Video.

® JOHN MATARAZZO, President of
Intercon Music, announces the forma-
tion of Club Rio, a new label under the
IMC logo focusing on Latin, jazz, and
salsa.

®DAVID LYMAN joins Capitol-EMI
Music as VP/Human Resources & Ad-
ministration. He was formerly Presi-
dent of Organization Perspectives, a
consuiting company.

Industry

®ROLAND LUNDY, Exec. VP at
Word, Inc.'s Records & Music divi-
sion, replaces GARY INGERSOLL as
President of Word, Inc. Ingersoll has
been named President of Chilton Co.,
another ABC Publishing operating
unit.

®MERRIL WASSERMAN segues to
MCA Music Publishing as VP/Interna-
tional Acquisitions. She was previous-
ly VP/GM of Private Music.

Merril Wasserman Jody Gerson

©® JODY GERSON has been appoint-
ed VP/Creative Operations, East
Coast at EMI Music Publishing. She
was formerly Director/Creative Opera-
tions at Warner/Chappell.
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Capitol artists Great White celebrated the platinum status of their “Twice Shy” album backstage at Irvine Meadows in Los

cks Platinum Party
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Angeles. Posed for posterlty are (I-r) managers Alan Niven and Doug Goldstein, Great White’s Tony Montana, Capitol VPs
Bill Burks and John Fagot, the group’s Mark Kendall and Jack Russell, Capitol's Jeff Shane, President David Berman,
Great White's Audie Desbrow, Capitol VP Tom Whalley, Great White’s Michael Lardie, Capitol VP Ray Tusken, EMI/UK’s
Rupert Perry, EMI Music’s Roel Kruize, and (kneeling) EMI International Marketing President Don Zimmermann.
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Columbia recording artists Deacon Blue mingle wit

4

Deacon Blue Meets CBS Brass

h label execs at a bash following their New York concert. Partying at

Bayamo are (I-r) CBS Records Division President Tommy Mottola, Deacon Blue’s Lorraine Mcintosh, James Prime, and
Douglas Vipond, Columbla Records President Don lenner, VP Marilyn Laverty, the band’s Ricky Ross, CBS Record: Inc.
CEO & President Walter Yetnikoff, Deacon Blue’s Ewen Vernal and Graeme Kelling, and CBS Records/UK Managing

Director & CEO Paul Russell.
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® MICHAEL SCOTT, former VP/R&B
Retail at promotion firm Best Perform-
ances, is upped to GM. Concurrently,
STEVEN WEISSBERG takes on Direc-
tor/National Pop Marketing duties. He
was previously National Director/R&B
Retail Promotion at Joe Giaco Promo-
tions.

Also at the firm, LISA SCOTT is pro-
moted from Marketing Manager/Na-
tional Pop & R&B to Director/Black
Music. ALBERT YEPEZ steps up from
National Director/12" Retail Marketing
to National Director/12"” Retail and
Rap Promotion.

PROS ON
THE LOOSE

Rick (Steve Michaels) Burnham —
Evenings WNNZ/Springfieid, MA (203)
749-2478

Kim Carson — MD/evenings WUSN/
Chicago (312) 943-9658

Todd Chase — MD KZBB/Ft. Smith,
AR (501) 648-1619

Ken Cocker — Mornings WUSN/Chi-
cago (312) 695-0767

Marlanne Garrison — MD KGSR/
Austin (512) 442-5117

Ron Jordan — Mornings WHBQ/
Memphis (501) 732-5158

John Nolan — Moming show pro-
ducer/air talent WBSB/Baltimore (703)
931-1568

Paul St. John — Middays WANS/
Greenville-Spartanburg (803)
292-2426

Toddzilla — Nights WXLK/Roanoke
(703) 774-9696

Bob Harlow first hit the airwaves at
KASK/Ontario, CA in 1967. He
would serve as MD for Bakers-
field's KERN and KAFY before lan-
ding his first PD gig at KEZR/San
Jose in '78. Harlow became Bran-
don Communications Group PD
in '82, and five years ago today
returned to program KEZR. He
started up KATD/San Jose in ‘85,
and in November '88 joined
crosstown KSJO & KSJX as OM.

Bob Harlow

ST e s e
1 YEAR AGO TOD

®F. DAVID HARRIS joins NAB as Di-
rector/Special Projects, Science and
Technology Department. He had been
the head of the Electrical Engineering
Technology Department at Purdue
University.

— Holly Skiar

CHANGES

John Ryan, a parttime producer and
afternoon news asst. at WMAL/Wash-
ington, steps up to Station Producer.

Carol Simmons, Amanda Harbes-
ton, and John Hendricks have been
named Sr. Marketing Consultants at
KMGL/Oklahoma City.

Leslie Smith joins Arbitron/San
Francisco as a Radio/Television Client
Service Rep.

Barbara Brozdowskl has been ap-
pointed Manager/Sales Services at
Columbia Records Productions and
Columbia Magnetics.

Geoffrey Koonin takes on Assoc.
Director/Royalties duties at Atlantic
Records.

Peter Kleiner becomes an AE at
Katz Radio/Philadelphia.

Jamie Kriegel has joined Banner
Radio/Minneapolis as an AE.

Chris Andrews and Ginnee Berg
are new AEs at WHDH/Boston. The
station also welcomes AEs Erlk Pear-
son, Holly Shelton, and Carol Zur-
bils.

Deborah Poitevint is row an AE at
KFWB/Los Angeles.

Leslle Grinnin joins WEEl/Boston
as an AE.

AY

e e

@ Nationwide promotes Steve Berger to President and Mickey Franko

to Director/Group Operations

® Smokey Rivers appointed Stoner VP/Programming

® KMGK/Minneapolis taps Kevin McCarthy as VP/GM and
Dave Anthony as Program Manager

@ Dale Keily named KZEW/Dallas PD

@ Bill Cahill chosen as WBZZ (B94)/Pittsburgh PD

5 YEARS AGO TODAY

® Rick Peters selected as TK Communications VP/Programming
® Mike Edwards promoted to KSTP/Minneapolis PD

10 YEARS AGO

FTODAY

®Frank Dileo named Manager/Special Projects, Customer

Merchandising at CBS Records

® Jon Anthony lassoes WJEZ/Chicago PD post

15 YEARS AGO TODAY

® George Wilson promoted to Bartell Broadcasting Exec. VP

— Hurricane Heeran
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WHOO Returns
To Country

WHOO/Orlando, which dropped
Country for AC in November 1985,
will return to the format on Oc-
tober 1. Most recently it had been
simulcasting with AOR sister
WHTQ.

At least initially, all of WHOO’s
music programming will come
from Satellite Music Network’s
new “Traditional Country & West-
ern” net. The only exceptions will
be its sports programming —
WHOO carries Orlando Twins
minor league baseball, NASCAR
races, and Florida Gators baseball
and football. The station’s iden-
tifier will be “WHOQ: Home of real
Country & Western music.”

WHTQ overnight personality
Earl Harvey has been named
WHOO'’s OM. He told R&R, “I'm
grateful to (owner) TK Commun-
ications for the opportunity to util-
ize my broadcast experience in this
position. There’s a void in the mar-
ket for traditional Country; we
should do well 25-54.”

Harvey has been with WHTQ a
year. Prior to that he spent four-
and-a-half years in Orlando at Ur-
ban WORL as morning man/MD/
Promotions Director.

WADN Debuts
Folk/Info Format

Suburban Boston outlet WADN
(Walden 1120)/Concord, MA has
debuted with a unique Folk/Infor-
mation format. Eleven-year cross-
town Public WGBH Folk host Dick
Pleasants is PD/morning person-
ality; Walden 1120 is a commercial
station, and the ‘“Walden” refers to
nearby Walden Pond.

WADN Founder/President/GM
Lloyd Simon told R&R, “It took us
about 12 years to obtaina CP and a
local zoning permit for the towers.
The studio construction has yet to
be finished. The music we play is
traditional contemporary folk. It
was driven by our appreciation of
folk, and the fact that Boston is the
country’s leading folk market. Con-
cord and Lexington are sophisti-
cated, upscale Boston suburbs; the
demos are highly educated and af-
fluent.”

Simon continued, ‘“We’re a world
relay station for the BBC. We also
have agreements with a Canadian
broadcasting company. Each night
from 6pm-midnight we have the
Walden World service and broad-
cast international news and public
affairs programs.

“The local attention has been
great. There was television cov-
erage when we went on the air, and
the Boston Globe and Boston
Herald have written about us.”

On October 1 the station will
stage an outdoor celebration of the
new format with Tom Rush head-

4
Tom Mosher

Mosher GM,
Celebre Manager
At WHLY

When Taylor Communications
takes over CHR WHLY (Y106)/0r-
lando from Southern Starr Broad-
casting (expected within 60 days),
a new management team will be in
place at the station. Tom Mosher,
most recently VP/GM at KIQQ/
Los Angeles, will become GM.
Frank Celebre, formerly GSM and
NSM at WWKA & WDBO/Orlando,
will be WHLY Station Manager.

Taylor Communications Group
VP Paul Levesque told R&R,
“We’re real happy to bring in two
seasoned broadcasters who made a
great team together years ago at
WDRQ/Detroit. We believe they
can bring the same excitement and
success to the Orlando market and
help us accomplish our goal of be-
ing a top-rated station in Orlando.”

Rumors of a Y106 format switch
surfaced after crosstown CHR
WBJW (now WOMX) dropped its
longtime handle BJ105 in favor of
Mix 105.1 and altered direction to a
more adult presentation. Leves-
que said, “We’re looking at re-
search and at potential PDs. We're
trying to get the best people possi-
ble and are carefully evaluating
the best direction for the station.”

Mosher told R&R, “This is a
great market; it’s becoming the
L.A. of the East Coast. Mickey
Mouse and I are together again,
and so are Frank and I. There’s
lots of room to move and grow
down here. All we have to do is de-
cide which direction to go in and
then put the right pieces together.”

Laughlln Lands
KKBQ GSM Post

KKBQ/Houston LSM Roy
Laughlin has been upped to GSM.
He succeeds Brenda Adriance, who
was promoted to VP/GM at Gan-
nett sister KOAI/Dallas three
weeks ago. KKBQ AE Kandi Rub-
bo succeeds Laughlin as LSM, and
AE Karen Hight has been upped to
NSM to replace Mary Zarsky, who
exited.

KKBQ President/GM Al Brady
Law told R&R, “We were delighted
to promote from within, which is
always Gannett’s policy. Roy had
been LSM for 18 months and has
done an oustanding job in focusing
the sales department to put us back
among the market leaders in sales.
We’re also happy about the inter-
nal promotions of Karen and Kan-
di; they’ve worked hard and it’s
paid off for them.”

Laughlin joined KKBQ in last
year from the LSM slot at cross-
town KTRH.

ADULT ORIENTATION

WBJW Mixes Up Orlando,
Adopts WOMX ldentity

Last Thursday (9/14) CHR
WBJW/Orlando evolved into a soft
CHR/bright AC with new calls
WOMX (Orlando’s Mix 105.1). PD
Brian Thomas remains in place,
but the morning team (‘‘Breakfast

") of Bill Cress and Alan
Spector are no longer on the air;
they’ll reportedly remain with the
station in an unspecified capacity.
A new morning show will soon be
launched with former KRQQ/Tuc-
son personality Mike Elliott.

WOMX GM Rick Weinkauf told
R&R, ‘“(Parent company) Nation-
wide’s attitude is that anything less
than number one is unacceptable.
If we changed to Beautiful Music
and kept ‘BJ105,” we still would
have been considered the teen sta-
tion in the market. Now we’re us-
ing the line ‘not too hard, not too
lite.” We’ve removed most of the

R

Moore Set To
Manage KSOP

Programming & sales consultant
David Moore has been named to
the newly created position of Sta-
tion Manager at Country combo
KSOP-AM & FM/Salt Lake City.

KSOP-AM & FM VP/GM Greg
Hilton told R&R, ‘“David has been
working with us on and off for the
last few years, and we decided it
was time to bring him in. Getting a
fresh perspective from outside can
be very positive, and David adds a
spark of life.”

Moore commented, “This is an
excellent radio market and a great
place to live. The wonderful people
at KSOP and the challenge of
maintaining and building even
greater success is what drew me
up here.”

Moore is a 20-year radio vet who
started at KPRO/Riverside and
went on to become KFI/Los An-
geles MD and PD at KIFM/San Di-
ego in the late ’70s-early ’80s. He
was Director/Programming for
San Diego-based Peters Produc-
tions prior to entering the con-
sulting field in 1987.

KSOP is a family-owned opera-
tion. The AM recently celebrated
its 35th year as a Country station,
and the FM is just a couple of
months short of its 25th year in the
format.

Walker

Continued from Page 3

Walker previously worked at the
Texas AP Network, KDAF-TV/
Dallas, WBAP & KSCS/Dallas, and
WOWO/Ft. Wayne.

In the spring Arbitron KRLD
posted a 4.3 (124), good for a sixth
place tie. In the corresponding
Birch the station earned a 4.1 for
ninth place.
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perceived negatives such as rap
music and hard-edged rock.

“We’re starting to lean more to
an adult female as the dead center
of the target,” he added. I hope
we will impact (crosstown AC
WSTF) Star 101 because they
haven’'t had any competition and
are perceived as AC/Oldies. Joy
(Orlando AC WJYO) isn’t doing a
great deal at the upper end. With-
out the hard rock and dance music,
we’re more of an adult Top 40.”

One competitive factor which
may have greatly influenced
WBJW’s decision was the strong
spring performance of UC WJHM,
which posted a number two show-
ing 18-34 and number three rank-
ings with teens and 1849s. Wein-
kauf said, “We didn’t react as
quickly as we could have and
should have when (WJHM) came
into the market. Star was able to
slide down a little and pick up our
upper end. We're going to do the
best job we can in superserving our
prime demo.”

S

O’Brian Now
OM/PD At WKSI

WKSI/Greensboro MD/morning
man Dale O’'Brian has been pro-
moted to OM/PD of the Bahakel
Communications CHR. He had
been acting PD since Lee Gillette’s
departure for the PD post at Coun-
try WXBQ/Johnson City, TN

WKSI GM Roger Matney re-
marked, “In addition to Dale’s pro-
gramming expertise, he is compet-
itive and has an insatiable desire to
win. He knows his product, the
market, and the competition.”

O’Brian was PD/morning man
at Country WWQQ/Wilmington,
NC before joining WKSI two-and-a-
half years ago. He told R&R, “This
market is very competitive and
we’ve got a big challenge ahead of
us. We have formidable competi-
tion in WKZL,, but we have some
adjustments and positive changes
on the drawing boards and some
exciting longterm plans for winter
and spring.

“Despite the rumors, WKSI will
remain CHR,” O’Brian added.
“We have one of the strongest sig-
nals in the market and have been
given additional funding that
should allow us to market our-
selves more competitively than in

the past.”
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“NO SOUVENIRS”

AOR Tracks: ©
AOR Albums: ®

Most Requested —
Top Five!

Single Now Out
& On Your Desk!

Produced by Kevin McCormick, Niko Bolas, Melissa Etheridge
Management: W.F. Leopold Management
Available now on Isiand Compact Discs, Cassettes and Records

ISLAND

©1989 Isiand Records, inc.
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HOT102 32-29
PWR106 deb 35
FM102 add

HOT977 27-21 (HOT)
Z99 19-9 (HOT)

22-16

WPXR deb 34
KSND
KRZR add

- WPFM deb 37

KNIN deb 39
KPAT 36
KWTO

OK95 deb 38

AOR New & Active

‘Out Of The Box
‘CHR Action At:
KXXR 15-13

= ST aTW]

STREET TALK.

T

Continued from Page 32

Furthermore, morning man Greaseman —
who had been featuring very little music — has
begun playing up to eight songs an hour.

Could this have anything to do with a
recent Gallup Poll commissioned by crosstown
WJFK? The survey of 20-40-year-old men
asked, “Which station is getting better?” and
'JFK scored the highest (29 mentions out of
102 sampled).

Meanwhile, DC101 got 24 mentions as
getting worse. Among the top reasons listed
for the decline at DC101: “We're tired of the
Greaseman."”

VP/Urban Primus Robinson is no longer
with Elektra. ST hears that Arista’s Doug
Daniel will take his post. Reach Robinson at

(718) 935-0305.
,;.ss ,% G
e

‘%ﬂﬁﬁ%ﬁﬁ’ﬁ“ﬁ%& M
N AR ER h%#*ﬁﬁ

Spanish-language KTNQIL A. mormng
show host Humberto Luna has signed a five-
year, $5 million contract with the station.

ST hears that WKTI/Milwaukee PD Todd
Fisher is under serious consideration for the
B94/Pittsburgh gig. Other names in the also-
considering file are: KRQ/Tucson’s Clarke
Ingram, ex-Y100/Miami PD Steve Perun, and
former WYSP/Philly PD John Roberts.

Perun and Roberts (and WLRS/Louisville
PD Chris Shebel) are also being looked at for
the B104/Baltimore PD post, which was
vacated by Chuck Morgan late last week.

Also splitting the B104 scene was
morning show producer John Nolan.
Meanwhile, Chuck Buell’s morning partner
Roberta Gale is now doing overnights. T&Rs
to VP/GM Jim Fox, or call him at (301)
466-9272

It started innocently enough. Howard
Stern claimed he could whip morning show
producer Boy Gary at tennis. (Stern, of
course, has no handle on the tennis racket.)

Just a few days later, Stern & Co. booked
Long Island’s 15,000-seat Nassau Coliseum
for the first annual “US Open Sores”
competition, set for October 7. Incredibly,
listeners gladly forked over $22.50 apiece,
and the event sold out in one day!

Along with the balls-out tennis, attendees
will be assaulted by an array of Stern show
regulars, including Sam Kinison, Jessica
Hahn, Grandpa Al Lewis (of “Munsters”
fame), and Leslie West.

Out of the NAB comes word that many of
the Emmils folks — including Hot 97/NY
VP/Programming Joel Salkowitz — were
wearing T-shirts underneath their tuxes that
had the international circle-with-a-slash symbol
and the cryptic message “ARB” in the middle!

Noble’s N/T XTRA(AM)/San Diego is
switching to all-News, and will be known as
“Newsradio 630 AM.” The shift will be
complete by October 2.

Among those NOT affected by the shift
back to all-News are AM driver Steve Garvey
and PM sports personality Lee ‘‘Hacksaw’’
Hamilton. (XTRA, you'll recall, became the
world's first all-News station back in the early
'60s.)

Sylvia Cox, Wanda Dunn, and Saundra
Newman have been named Regional Promo
Managers for Orpheus Records’ West Coast,
Southeast, and Mid-Atlantic territories,
respectively.

WWW . americ aprachehister=eom

GREAT SCOT — MCA recordmg artist Eiton John (I)
recently threw a 40th birthday bash for his longtime
friend (and manager of 19 years) John Reid (r). Along
with a 300-person guest list, the swangin’ soiree

sported a birthday cake that — in honour of Reid’s
Scottish heritage — was escorted to the table by a
team of bagpipers! Men have kilt for less.

Cox was most recently with Arista, Dunn
was formerly with Geffen, and Newman was
with Malverne Distributors. All will report to
Orpheus VP/Promo Rod Butler.

KROQ/L.A. morning show cohost Mike
Evans is returning to Hawaii, where he’ll do
wakeups at Classic Rocker KHF X/Honolulu.
Evans's partner, Raymond Bannister, is now
doing the shift solo.

Meanwhile, Dusty Street — evening
rocker at KROQ for most of the decade —
exits the station for a third time. She’s been
replaced by Freddie Snakeskin.

SATIR N M
KLDE/Houston listeners were shocked
last week to learn that Glen Campbell had
died in a California car crash. No one was
quite as shocked, however, as the Rhinestone
Cowboy himself, who is actually alive and well!

Turns out KLDE's overnight jock was the
victim of a hoax perpetrated by crosstown
KLOL PM driver Moby, who decided to have
some fun while he and production whiz Bill
Moffet were returning home from a station
appearance.

Using the trusty car phone, Moby and
Moffet convinced KLDE's H.F. Stone that
Campbell had died. Stone then hit the
airwaves with the sad news, dedicating “By
The Time | Get To Phoenix” to the fallen
cowboy.

That ain't all, either: KFMK overnighter
Wanda Noll, who was monitoring Stone’s
broadcast, also went on the air and told her
audience that Campbell was dead.

Moby is unrepentant, explaining, “I'm just
trying to teach young broadcasters that they
have to check things out.”

WUSNI/Chicago has parted company with
morning sidekick Ken Cocker and MD/evening
talent Kim Carson.

Cocker — with the Country outlet seven
years — will not be replaced, and no one has
been named to either position held by three-
year vet Carson.

After 11 years as OM at WJBO &
WFMF/Baton Rouge, Randy Rice exits to
become VP/Programming & Research at
Narragansett Radio. He'll oversee WYNK-AM
& FM/Baton Rouge, KAYi/Tulsa, KEZO-AM &
FM/Omaha, and KSJX & KSJO/San Jose.

Continued on Page 36
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It was twenty-five years ago...

Held behind four walls all through night and day
Still the children know the story of that man
And we know what's going on right through your land...

€1 1989 Virgin Music Inc. Used by permission. All rights reserved.

MANDELA DAY 5 SMPLEN

In June 1964 African National Congress
leader Nelson Mandela was sentenced to life in
prison by South African police for sabotage. He remains
imprisoned to this day, a symbol of the repression of the voteless
black majority by the South African government.

State President of South Africa Frederick W. de Klerk claims

that he will initiate limited apartheid reform.

Simple Minds present “Mandela Day” as a reminder
‘that despite de Klerk’s claims, repression continues in

South Africa.

Please take a few minutes to read, sign and mail
the post card enclosed with this issue of R&R, appealing to
State President de Klerk to release Nelson Mandela.

Every voice counts.

From the album street fighting years sr 1:7)
Produced by Trevor Horn and Stephen Lipson

Managed by Bruce Findlay, Rabert White, Jimmy Devlin and Sandra Dods at Schoolhouse Management

ik e o

© 1989 A&M Records, Inc. All rights reserved.
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GUY ZAPOLEON, NATIONAL PD/
NATIONWIDE COMMUNICATIONS:

““When Nationwide does a chain add, it's a
statement about the quality of our product.
Therefore, we only pick a few songs a year
that we believe will be nominated for record
of the year. And we believe ‘Don’t Know
Much’ will be.”

2nd MOST ADDED CHR 87/87,
INCLUDING:

WEGX KzzZP KWSS
Q105 KKRZ KPLZ

B96 KCPX KUBE

WNCI KKLQ

AC FIRST WEEK BREAKER!
#1 MOST ADDED AC
AC DEBUT

first single and video

the
torincoming album

from tne

On Elektra Cassettes, Compact Discs and Records.
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SUMMER ‘89 BIRCH RESULTS

New York

Spr. '89
WHTZ (CHR) 6.7
WRKS (UC) 5.7
WBLS (UC) 4.9
WQHT (CHR) 4.5
WNEW-FM (AOR) 53
WPLJ (CHR) 3.8
WINS (News) 4.1
WPAT-AM & FM
(B/EZ) 3.8
WCBS-FM (Gold) 3.3
WLTW (AC) 3.5
WOR (Talkk) 3.9
WXRK (CR) 3.5
wQCD (NAC) 2.6
WFAN (Sports) 2.6
WCBS (News) 2.6
WABC (Talk) 2.4
WNSR (AC) 2.2
WYNY (Ctry) 1.9
WSKQ-FM (Span) 2.2
WALK-AM & FM
(AC) 1.2
WNCN (Clas)
WNEW (Nost)
WQXR-AM & FM
(Clas) 1.6
WADO (Span) 1.0
WBAB-+FM (AOR) 1.0
WLIB (News) 1.0
Detroit
Spr. '89
WJLB (UC) 9.6
WDFX (CHR) 6.1
WJR (AC) 8.3
WLLZ (AOR) 5.8
WHYT (CHR) 5.0
WRIF (AOR) 4.5
WCSX (CR) 3.9
WWWW (Ctry) 4.7
WKQI* (CHR) 4.2
WNIC (AC) 4.9
WJZZ (Jazz) 3.9
WXYT (Talk) 3.0
WOMC (AC) 4.0
WJOI (B/EZ) 3.2
WKSG (Gold) 2.4
WLTI (AC) 2.3
WWJ (News) 2.9
CKLW (BBnd) 2.2
CKMR (Gold) 1.6
WGPR (UC) 1.9
WMTG (UC) .6
WCXI (Ctry) 1.9
WQRS (Clas) 2.0
WVAE (NAC) 1.0
“Formerly WCZY

Sum. '89
6.6
5.6
5.5
55
4.6
4.1
3.8

3.8
3.6
3.6
3.6
3.6
3.4
3.0
2.8
2.5
2.5
2.1
1.6

1.4
1.4
1.3

_._._._.
coon»s

Sum. '89
10.0
7.3
6.8
55
54
5.3
4.6
4.5
4.3
4.3
4.0
3.1
3.0
2.9
2.8
2.7
2.4

1.9

P
MR W o

© 1989 Birch/Scarborough Re-
search Corp. May not be quoted or
reproduced without prior written

permission
borough.

from Birch/Scar-

Los Angeles-
Orange County

KPWR (CHR) 8.4
KIIS-AM & FM

(CHR) 7.4
KQLZ (CHR) 4.4
KABC (Talk) 4.6
KROQ (NR) 3.3
KOST (AC) 4.8
KLOS (AOR) 5.4
KJOI (B/EZ) 3.4
KJLH (UC) 3.7
KRTH-FM (Gold) 3.5
KBIG (AC) 2.8
KTWYV (NAC) 2.2
KFWB (News) 2.9
KODJ (Gold) 1.9
KZLA (Ctry) 2.5
KNX (News) 2.5
KACE (UC) 1.6
KMPC (Nost) 1.9
KNAC (AOR) 1.8
KTNQ (Span) 2.3
KWKW (Span) 1.7
KLVE (Span) 2.0
KLSX (CR) 2.2
KDAY (UC) 1.5
KFI (Talk) 1.3
KKGO-AM & FM

(Jazz) 1.1
KFAC (Clas) 1.6
KEDG* (AC) .6

*Formerly (NR)
San
Francisco-

Oakland

KGO (N/T)
KMEL (CHR)
KCBS (N/T)
KNBR (AC)
KRQR (AOR)
KSFO & KYA
(Gold)
KSOL (UC)
KXXX (CHR)
KITS (NR)
KSAN (Ctry)
KIOI (AC)
KBLX (NAC)
KKSF (NAC)
KFOG (AOR)
KABL-AM & FM
(B/EZ)
KOIT-AM & FM
(AC)
KOME (AOR)
KHQT (CHR)
KFRC (Nost)
KSJO (AOR)
KIQl (Span)
KKHI-AM & FM
(Clas)
KDIA (UC)
KDFC+FM (Clas)
KARA (AC)
KJAZ (Jazz)
KNEW (Ctry)
KWSS (CHR)
KBAY (B/EZ)
KOFY (Gold)

Spr. ‘89 Sum. '89

7.7

71
6.4
4.6
4.5
4.3
4.2
3.4
3.3
3.3
3.0
2.8
2.5
2.5
2.4
2.3
2.1
2.0
2.0
2.0
2.0
1.9
1.8
1.4
1.3

- -
- N W

Spr. ‘89 Sum. '89

7.6
8.2
3.9
2.7
3.4

3.9
4.6
3.4
2.7
3.4
3.8
2.7
2.4
21

3.0

3.7
2.3
2.5
3.2
1.5

—_

= 2R
DLW NN~

- - -

7.2
7.2
4.4
4.2
4.1

3.8
3.8
3.7
3.3
3.3
3.0
2.8
2.7
2.6

2.4
2.4

2.4
2.2

— a4 A maa
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Chicago

Spr. '89 Sum. ‘89

WGCHM (UC) 11.3  11.2
WGN (AC) 8.6 8.6
WLUPFM (AOR) 53 57
WVAZ (UC) 58 56
WBBM-M (CHR) 5.1 53
WCKG (CR) 4.6 5.1
WYTZ (CHR) 5.1 5.1
WBBM (News) 4.7 4.7
WJIMK (Gold) 2.5 3.3
WUSN (Ctry) 3.6 3.3
WKQX (AC) 3.5 2.9
WXRT (AOR) 3.7 2.9
WFYF (Gold) 2.4 2.8
WLUP (Misc) 3.3 2.8
WJJD (Nost) 2.0 2.3
WTMX (AC) 1.8 2.3
WNUA (NAC) 2.0 2.2
WXEZ-AM & FM*

(B/EZ) 2.7 2.1
WLIT (AC) 2.0 2.0
WLS* (AC) 11 1.5
WMAQ (News) 11 1.5
WFMT (Clas) 1.2 1.3
WMBIFM (Rel) 1.2 1.3
WOJO (Span) 1.1 1.1
WBEZ (N/T) .9 1.0

*Now Soft AC

* *Now (Talk)

Philadelphia

Spr. '89  Sum.'89

WMMR (AOR) 10,0 11.3
WIOQ (CHR) 6.1 8.4
WUSL (UC) 10.2 7.8
WEGX (CHR) 7.7 6.3
WYSP (CR) 5.0 6.0
WDAS-FM (UC) 3.9 57
KYW (News) 6.3 5.6
WXTU (Ctry) 4.8 4.3
WPEN (Nost) 4.8 4.2
WEAZ-AM & FM

(AC) 4.7 4.0
WCAU (Talk) 31 3.7
WMGK (AC) 2.7 3.6
WOGL (Gold) 2.8 3.5
WWDE (Talk) 5.8 3.4
WKSZ (AC) 3.0 3.1
WFLN (Clas) 2.4 2.6
WSNI (AC) 2.9 2.0
WRTI (Jazz) 1.0 1.6
WIP (Sports) 1.4 1.3
P—

Format Legend

AC-Adult Contemporary, AOR-Al-
bum Oriented Rock, BBnd-Big
Band, B/EZ-Beautiful/Easy Listen-
ing, CC-Contemporary Christian,
CHR-Contemporary Hit Radio,
Clas-Classical, CR-Classic Rock,
Ctry-Country, Gold-Oldies, Jazz-
Jazz, Misc-Miscellaneous, NR-New
Rock, N/T-News/Talk, Rel-Reli-
gious, Span-Spanish, Talk-Talk,
UC-Urban Contemporary.

n=arercanradiohistorvy com
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LAST WEEK: |
BREAKERS.
THIS WEEK: ==

CHR CHART: .|

N 33,

Now on 190 CHR Reporters Including:

WAVA add 27 PRO-FM deb 33 WKBQ 29-25
Q102 add 34 PWR99 22-19 Y108 det 29
KS104 add KKBQ 22-19 KZZP deb 25
KIIS add 28 KRBE 31-21 KKRZ deb 26
X100 add B97 23-20 KXYQ deb 23
KEGL 9-6 (HOT) WGH 26-22 KWOD deb 30
WMMS deb 19  WNVZ deb 24 KISN 37-29
WDFX deb 18 Q105 deb 25 KWSS deb 26
PIRATE 20-16 Q95 24-21 KPLZ deb 28
WZOU 27-23 KBEQ deb 24 KUBE deb 28
B94 30-25 WLOL deb 29
AOR Tracks: € '
s ]
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KEN BARNES

When Charted Artists Started

Format Comparisons Pt. I: CHR, New Rock Living
In The ’80s; AOR As Veterans’ Stadium

A bit more than a year ago I looked at the main for-
mats to see which ones leaned toward artists who started
in the ’60s, *70s, or ’80s. At that 8/5/88 column’s conclusion,
I guessed it would be worth updating later. Let’s find out.

Last year I tried to cover five for-
mats at once and ended up with
more graphs than a liposuction re-
construction. This time I decided to
tackle three formats here and
three more next week.

The additional format I looked
at, providing a contrast to AOR, is
New Rock. As you can see from the
graph in the fourth column over to
the right somewhere (precise di-
rections always a specialty here),
the KROQ format concept “Rock
of the ’80s” was on the money.
Ninety percent of the New Rock
chart for 9/8/89 (the date I used all
around) consisted of artists who
started their recording careers in
the '80s.

(Minor technical point: at least
one member of Big Audio Dyna-
mite, Mick Jones, started record-
ing with the Clash in the *70s. But

Jethro Tull: Do '60s rock fans know
what “Kissing Willy" is all about, or is
that a fallacious assumption?

James McMurtry: AOR enters the '80s
. .. occasionally

CHR Artist
Origins

68%
B

18%

'80s

the group itself began in the ’80s,
and is so classified. If there had
been a Mick Jones solo record on
the chart, it would have been as-
signed to the starting-in-the-’70s
category. If it had been the Mick
Jones solo record on the AOR
chart, it would go in the ’60s slot,
when that Mick Jones, long before
Foreigner, recorded as part of the
fabled State Of Micky & Tommy
duo.) (Crystal-clear definitions an-
other specialty here.)

The only New Rock chart artists
who predated the ’80s were the B-
52’s, the Cure, and Public Image
Ltd., with the bulk of the acts star-
ting out post-’85. Given the basic
idea (and name) of New Rock,
none of this should surprise anyone
terribly.

CHR Staying Current

Compared to last year, CHR is a
bit more ’80s-oriented and has a
few more artists who started in the
’60s — only natural in a high-profile

Elton’s a '60s rep for CHR and AOR

’60s nostalgia year like '89. Includ-
ed in the ’60s file are a few border-
line cases: Elton John, who made a
few obscure records before 1970;
Poco, who debuted in ’69; and Don
Henley, whose bow with the Felici-
ty came in the late '60s.

Over two-thirds of the CHR char-
ters started in the ’80s, a bit more
than half of those in the latter half
of this decade, while the ’70s’ rep-
resentation plunged from 27% last
year to 17.5% this year.

AOR Artist Origins

40%

18%

'60s

“ '70s

42%

‘80s

New Rock
Artist
Origins

Neneh Cherry: CHR's stance for the
'80s

WWW amearicaktadiechistorv.com

90%

0% |
'60s '70s '80s

Stone Roses add more new rock to
New Rock

The Cure: New Rock graybeards

AOR Ups The Classics

The trigger for this update col-
umn was to see if AOR had become
more Classic Rock-heavy in re-
sponse to the continuing success of
CR stations. The graph in the up-
per right corner tells the story —
42% of the Top 40 AOR Tracks are
by artists who debuted in the ’60s.
Last year it was 256%. Part of that
is the effect of classifying the Hen-
leys and Mick Joneses as ’60s de-
buters, but when you have the Roll-
ing Stones, Joe Cocker, Ten Years
After, George Harrison, Jethro
Tull, and more on the same chart,
you’re in a major ’60s groove.

Add in the artists who began in
the early ’70s, and the “Classic
Rock Era” figure for the AOR
chart is a full 50%. Interestingly,
though, 42% of the AOR chart art-
ists started in the ’80s, and two-
thirds of those launched their ca-
reers after 1985.

(Before anyone gets too excited,
remember that these figures cover
artists on the chart only, without
allowing for how often they come
up in rotation — or, more impor-
tant, how often unreported oldies,
which comprise up to 80% of some
AORs’ actual airplay logs and are
mostly Classic Rock Era artists,
come up in rotation. AOR is a vet-
erans’ home, no doubt about it.)

Next week: AC, UC, and Coun-

try.
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Why Steve Marndtt Went Under Covers

ormer SMALL FACE and erstwhile HUMBLE
PIEman STEVE MARRIOTT will see his new
album (‘30 Seconds To Midnite’’) issued Monday
(9/25) by Trax Music. The disc includes Marriott’s current
single (“Um, Um, Um, Um, Um, Um”’) — one of several
soul covers on the LP, which he told ROL was for a fairly

prosaic reason:

“They wanted me to cover stuff
that they publish, ’cos they're a
publishing company as well. The
next one will probably have more
of my stuff on it.”

Marriott, who regularly plays
the British pubs 'n’ clubs, is sur-
prisingly unwistful about his back
catalogue. ‘“‘Songs like ‘Itchycoo
Park’ and ‘Lazy Sunday’ to me
were gimmick things. They were
meant as album tracks and got
taken out of context.

“True, they earned me a lot of
money and a bit of longevity, but in
what way? They were the worst as-
pect of what I did. They weren't
really what we were about.”

Pride Goeth After Sade

Two of the men who used to play
in PRIDE, whose lead singer was
SADE, are back in the new band
HALO JAMES.

CHRISTIAN SAYER and RAY
ST. JOHN carried on with Pride
until two years ago, then went their
separate ways for a while before
reuniting for the new single
(“Wanted”) on Sade’s label, Epic.
Survival in the meantime was
helped quite a bit by St. John’s hav-
ing cowritten some of Sade’s early
“solo” songs, including “Smooth

Operator.”

Jools Joins D-Mob

“If It's Love” becomes the first
single from SQUEEZE'’s “Frank”
LP, featuring the intriguing non-
LP B-side “Frank’s Bag.” Mean-
while, Squeeze ivory-tickler
JOOLS HOLLAND makes a sur-
prising guest appearance on the
new UK single (“C’'mon Get My
Loving”’) by dance outfit D-MOB.

Soul On Isle

In addition to releasing his new
Atlantic album (“Prisoner Of
Love’), British soul pretender
GEOFFREY WILLIAMS has co-
written and produced “I Was Born
This Way,” due to be the first sin-

9/8 9/22

DANCE TRACKS

SOUL Il SOUL/Back To Life (Virgin)

NENEH CHERRY /Kisses On The Wind (Virgin)

STEVE “'SILK’* HURLEY/Work It Out (Atlantic)

A. FRANKLIN & W. HOUSTON/t Isn't, It Wasn't... (Arista)
INNER CITY/Do You Love What You Feel (Virgin)

PRINCE Batdance (WB)

DONNA SUMMER/Love's About To Change My Heart {Atlantic)
PAULA ABDUL/Cold Hearted (Virgin)

COVER GIRLS/My Heart Skips A Beat (Capitol)

D. MOB/It Is Time To Get Funky (FFRR/Polydor)

BEASTIE BOYS/Hey Ladies (Capitol)

SYBIL/Don't Make Me Over (Next Plateau)

DEAD OR ALIVE/Come Home With Me (Epic)

FLAME f/TONY TERRY/On The Strength (Epic)

YOUNG MC/Bust A Move (Delicious Vinyl/Island)
INFORMATION SOCIETYLay All Your Love On Me (Tommy Boy/Reprise)
BABYFACE/it's No Crime (Solar/Epic)

FRANKIE KNUCKLES f/SATOSHI TOMIE Tears (FFRR/Polydor)
COLDCUT/People Hold On (Tommy Boy)

REDHEAD KINGPIN/Do The Right Thing (Virgin)

Moving Up

LIZA MINNELLI/Losing My Mind (Epic)
BLACKSMITH/Get Back To Love (FFRR/Polydor)
JAYA/If You Leave Me Now (LMR)

GEORGE LAMOND/Without You (Columbia)
MALCOLM McLAREN/Waltz Darling (Epic)

BABY FORD/Children Of The Revolution (Sire/Reprise)
FINE YOUNG CANNIBALS/Don't Look Back (IRS/MCA)
TYRANTS IN THERAPY /Big Pink House (TSR)
PIERRE’'S FANTASY CLUB/Summertime (Jive/RCA)
CHRISTOPHER WILLIAMS/Talk To Myself (Geffen)

Reproduced by permission of Dance Music Report
© 1989 by Disco News inc. (212) 860-5580.

Dance Music

Steve Marriott — NOT resting on his
past.

gle from DUSTY SPRING-
FIELD’s forthcoming album.
CLIMIE FISHER have also been
involved in the production of Dus-
ty’s set.

Speaking of English soul, DAVID
GRANT, formerly of LINX, re
turns on 4th & Broadway with
“Life,” while soul siren KYM
MAZELLE — who's charted in her
own right and with ROBERT
HOWARD of the BLOW MON-
KEYS this year — has a new single
called ‘“Love Strain.”

Adrian Smith —
NOT resting ]
on his

ASP.

ASP Bite

IRON MAIDEN guitarist
ADRIAN SMITH has been taking
advantage of the Maiden’s year off
to write and record his own songs
with a band that includes RINGO
STARR’s son, ZAK STARKEY!
Calling the splinter group the
ADRIAN SMITH PROJECT (ASP
to its friends), Smith sings lead vo-
cals and describes the music as
“straight-ahead rock.”

Double Milli, Double Vanilli

“Two X Two” is a double album
of remixes from MILLI VANILLI,
due out on 10/16. Set for release
that same day is TERRY HALL'’s
comeback single (“Missing”),
taken from the ex-SPECIALS and
former COLOURFIELD singer’s
forthcoming LP, “Ultra Modern
Nursery Rhymes.”

Good Morgan,
Little Schoolgirl

Parlophone is launching the
musical career of 13-year-old
VICKI MORGAN with ‘““Always On
My Mind” — NOT another ELVIS
cover. Schoolgirl Morgan was
given a break after winning a teen
magazine’s ‘“‘search for a star”
competition.

"Rock Onier London” news is
a sarvice of Rock Over London
1td.. who can be reached at
Globe Theatre, Shaftasbury
Ave., London W1V THD: phone
01-494-4613.

WWW . americanradiohistorv.com

Status Groove

Aging rockers STATUS QUO re-
turn 10/16 with the single (“Not At
All”}, a preview of their forth-
coming album, ‘‘Perfect Remedy.”

Another ex-Squeezer, PAUL
CARRACK, returns with another
solo album (“Groove Approved’’)
on 10/9. The single (“I Live By The
Groove”’) follows on 10/23.

Reunited folk stalwarts STEEL-
EYE SPAN mark their British tour
with a single (‘“Following Me”)
and an LP (‘“Tempted And

Tried”), both out this week.

Speaking of old warhorses, the
B-side of the KINKS' “Down All
The Days” single from the “UK
Jive” LP features a live version of
“You Really Got Me.”

Paul Carrack —
NOT resting.

And, former SPIDER FROM
MARS guitarist MICK RONSON
has been working on more than
just “Y.U.L Orta,” his new album
with IAN HUNTER. Ronson’s been
in Switzerland producing the new
album by the Dutch outfit the
FATAL FLOWERS.
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12 PRINCE/Partyman (WB)
12 14

CURE/Lovesong (Fiction)

Moving Up

BLACK BOX/Ride On Time (De Construction/RCA)
AICHARD MARX/Right Here Waiting (EMI USA)

JASON DONOVAN/Every Day (I Love You More) (PWL)
TINA TURNER/The Best (Capitol)

DAMIAN/Time Warp (Jive)

MADONNA/Cherish (Sire/WB)

SYDNEY YOUNGBLOOD/f Only | Could (CircaNirgin)
TEARS FOR FEARS/Sowing The Seeds Of Love (Fontana/PG)
TECHNOTRONIC f/FELLY/Pump Up The Jam (Swanyard)

10 JIVE BUNNY & MASTERMIXERS/Swing The Mood (Music Factory)
STARLIGHT/Numero Uno {CityBeat)

13 BIG FUN/Blame It On The Boogie (Jive)
ALYSON WILLIAMS/ Need Your Lovin' {Def Jam/CBS)
DEPECHE MODE/Personal Jesus (Mute)

BEATMASTERS f/BETTY BOO/Hey DJ/I Can't Dance... (Rhythm King)
AEROSMITH/Love In An Elevator (Geffen)

ALICE COOPER/Poison (Epic)

CLIFF RICHARD/ Just Don't Have The Heart (EMI)

LONDON BOYS/Harlem Desire (WEA)

DEACON BLUE/Love And Regret (CBS)

WASP/Forever Free (Capitol)

JANET JACKSON/Miss You Much (Breakout/A&M)
S-EXPRESS/Mantra For A State Of Mind (Rhythm King)

GLORIA ESTEFAN/Oye Mi Canto (Hear My Voice) (Epic)

A. FRANKLIN & W. HOUSTON/It Isn't, It Wasn', it Ain't Never Gonna Be (Arista)

The Network Chart. courtesy MRIB

LW Tw W TW
1 1 KATE CEBERANO/Love
Di,,,ensﬁﬁ," N 1 1 ALANNAH MYLES/Black
2 2 JAMES REYNE/One More River Velvet .
5 3 MENTAL AS ANYTHING/World 4 2 PARADOXWakerine
Seems Difficult 2 3 KIM MITCHELLRock N' Roll
3 4 1AN MOSS/Telephone Booth s 4 R;ngmm s
4 5 PAUL KELLY/Sweet Guy
8 6 IAN MOSS/Out Of The Fire 55 -E')f:: HEALEY BAND/Angel
6 7 J. FARNHAM & DANNVELLE/
Communication 7 6 GRAPES OF WRATH All The
9 8 MAX Q/Way Of The World Things | Wasn't
— 9 Gym/wa;y 0 4 6 7 SASS JORDAN/Strarger Than
7 10 KATE Paradise
e CEBERANO)Bodroom 8 8 ANNETTE DUCHARME/Sivery
— 9 PAUL HYDE/America Is Sexy
— 10 ANDREW CASH/What Am |
Most Added ]
PAUL NORTON/I Got You
G Most Added
KIM MITCHELL/Rockiand Wonderiand
Top 10 Australian records from playlists of
FM 104/Brisb 2MMM/Melb , FOX-
FM/Melbourne, 96 FM/Perth, SA-FM/Ade-
laide, 2-DAY/Sydney. 2MMM/Sydney, KIX Top 10 Canadian CHR hits courtesy The
106/Canberra, and FM-104.7/Canberra. Record (416} 533-9417.



www.americanradiohistory.com

42 ¢ RaR September 22,1989

e S R

R

COMPACT DATA«

Spector, EMI Ink Label Deal

egendary wall-of-sound producer Phil Spector has
cut a five-year deal with EMI Records to distribute
a new label, to be modestly called Phil Spector

Records.

EMI will distribute the fledgling
label’s albums, cassettes, and CDs
outside North America and Japan,
while domestic distribution will be
handled by ABKCO Records (the
company run by Spector’s long-
time friend and former Rolling
Stones and Beatles manager Allen
Klein).

At least seven albums (mostly of
reissued material) will be released
on the label over the next 18
months, including a boxed set of
Spector-produced classic hits
that’s due in April 1990.

Along with serving as the new la-
bel’s chairman, Spector will over-
see the digital mastering of all re-
leases. No word yet whether the la-
bel will release any new material
from the celebrated producer or
sign other acts.

Brian’s $100 Million Suit

Beach Boys mainman Brian Wil-
son has charged his music pub-
lisher (Irving Music) with fraud,
and has filed a lawsuit seeking $50
million for lost royalties spanning a
20-year period. The Sire/Reprise
artist is also suing for an extra
$50 million in punitive damages.

The suit contains a variety of
charges including forgery (of Wil-
son’s signature on the original 1969
contract), malpractice, misrepre-
sentation, suppression of facts,
breach of contract, and conflicts of
interest. An additional suit was fil-
ed claiming copyright infringe-
ment.

Lyme Cherry

Get well wishes to Virgin record-
ing artist Neneh Cherry. The hip-
hopping fast talker recently can-
celled her remaining tour dates
with the Fine Young Cannibals af-
ter being diagnosed as having
Lyme disease.

PHIL INK THE BLANKS — The
enigmatic Mr. Spector, as he was.

Human Touch
RCA will issue a new Graham
Parker LP (“Human Soul”) on
10/31. Longtime collaborator and
guitarist Brinsley Schwarz co-
produced the disc along with
Parker.

It’s All Relativity

Relativity Records will release
mad fretgrinder Joe Satriani’s
next album (“Flying In A Blue
Dream’’) on October 30. The LP
marks the noted guitarist’s singing
debut.

Meanwhile, the label will simul-
taneously release keyboard wizard
Rick Wakeman’s previously-una-
vailable-in-the-US ‘‘Zodiaque,” “A
Suite Of Gods,” and ‘“The Family
Album” LPs, and a collection of
tunes by masterbassist Billy Shee-
han (formerly of the David Lee

Roth Band and now with Mr. Big)

that date back to his work with
Talas, on October 30 as well.

Join Together

The National Academy of the
Recording Arts & Sciences
(NARAS) has persuaded the Inter-
national Creative Management
(ICM) talent agency to urge its
eligible songwriters, musicians,
and performers to join NARAS in
an effort to help increase the num-
ber of “qualified people” in the
more than 8000-member Grammy
family.

Metal Dudes
The upcoming SBK soundtrack

to the new Wes Craven film
“Shocker” will feature a tune from
the Dudes Of Wrath — a group fea-
turing Alice Cooper, Kiss guitar-
ist/singer Paul Stanley, Motley
Crue skinsman Tommy Lee, gui-
tarist Guy Mann-Dude, and former
Whitesnake members Rudy Sarzo
(bass) and Vivian Campbell
(guitar).

The Desmond Child-produced

LP — due out October 17 — also
sports a Megadeth cover of
Cooper’s classic “No More Mr.
Nice Guy.”

Rockin’ Rebounders
KJLH/L.A., Columbia recording

artists Full Force, and TV talk
show host Arsenio Hall will team
up with the National Drug Abuse
Prevention program (“Target”)
for an all-star benefit basketball
game Saturday (9/16) at Cal State/
L.A. Cheryl ‘“Pepsii”’ Riley will
sing the national anthem before the
game.

Quick Hits
¢ Chicago’s keyboard 'n’ guitar-

ist Bill Champlin has signed with
Capitol Records and will have an
album out sometime next spring.

e Former J. Geils Band lead

screamer Peter Wolf has just
wrapped production on his third
solo LP in Nashville (!) The still-
untitled album will be released on
MCA.

Dick Clark To
- Open AMA

he marketing masterminds at
TCapltoI Records stamped
out all challengers for Promo
item O' The Week by providing se-
lected programmers with full-track
copies of Tina Turner's new “For-
eign Affair” CD inside oversized
government-blue passport wallets
emblazoned with a musically
modified coat-of-arms (pictured).
Inside the inter-stately sleeve are
writing and performing credits for
each song, and 12 pages of pic-
tures of the lovely 'n’ leggy star.
Speaking of nifty packages, our
famed Promo ltem O’ The Week of-
fice was also honored to receive a
special boxed copy of Aerosmith’s
"Pump” Geffen CD encased in for-
ever fashionable black leather! (Too
bad neither the throbbing purple
nor the 3-D embossed version of

An Affair To Remember

P

the group's logo could be repro-
duced in glorious black 'n’ white...)

Hall Of Fame

[ pomparny-its “histonoal adviser,”

usic impresario Dick Clark

will open the dogrs to his

"American Music Awards
Hall Of Fame” within the corridors |
of the “Great American Pyramid™ —
a multi-purpose, $58 million struc-
ture that's the centerpiece of the
$200 million, 75-acre “American
Music Mecca” theme park currant-
ly under construction in Memphis.

Due to openin 1991, the musical
museum will feature visual and vinyl
memorabilia {taken from Clark’s ex-
tensive coflection) from Americans
who've made an impact on he mu-
sic scene, The facility wili slso in-
clude several interactive musical at-
fractions that encompass all genres.
af home-grown fiusic.

The. thameg park — which in-
cudes a 22,000 seat concert hall
and a shorkbwave radio: station —
has retained  Clark's  producton

46. 1 mition households
Patt Gelluzzi
Director/Music Programming

Weeks On
HEAVY
PAULA ABDUL/Cold Hearted (Virgin) . ......... 10
CHER/f | Could Turn Back Time (Geffen) . .. ....... 9
NENEH CHERRY Kisses On The Wind (Virgin) .. . .. 7
FINE YOUNG CANNIBALS/Don't Look... (IRS/MCA) . 6
JEFF HEALEY BAND/Angel Eyes (Arista) .. ... .. .. 8
JANET JACKSON/Miss You Much (A&M) ... ... .. 4
LIVING COLOUR/Glamour Boys (Epic) ... ... ... .. 7
TOM PETTY Runnin’ Down A Dream (MCA) ... .. .. 6
SKID ROW/18 And Life (Atlantic) . ............ 16
STARSHIP/IU's Not Enough (RCA) . ............. 6
WARRANT/Heaven (Columbia) .. .............. 9

SNEAK PREVIE

AEROSMITH/Love In An Elevator (Geffen) . . . . ... 3
B-52'8/Love Shack (Reprise) . .........ADD
CURE/Lovesong (Elektra) ........... .. ... .4
MADONNA/Cherish (SirewB) . ...... . .3

ROLLING STONESMixed Emotions (Columbia) . ... 3
TEARS FOR FEARS/Sowing The... (Fontana/Mercury) 3
WHITE LION/Radar Love (Atlantic). . ......... ... 2

HOODOO GURUS/Come Anytime (RCA). ... .... .. 5
ZIGGY MARLEY &.../Look Who's Daring (Virgin) .. &

ALARM/Sold Me Down The River (IRS) .. ... ... ADD
BANG TANGO/Someone Like You (MCA) ... ... . 10
BONHAM/Wait For You (WTG) .......... .. ADD
ALICE COOPER/Poison (Epic) . .. .............. 7
CULT/die (Ciao Baby) (SireMReprise) ... ......... 4
D.A.D/Sleeping My Day Away (WB) . ......... ADD
ENUFF Z'NUFF New Thing (Atco) .. ... ........ 4
EURYTHMICS Don't Ask Me Why (Arista) . . . .. ADD
EURYTHMICS King & Queen Of America (Arista). ADD
JEFFERSON AIRPLANE Planes (Epic) ..........2
ELTON JOHN/Healing Hands (MCA) ... ... ... 5
MICK JONES/Just Wanna Hoid (Atlantic) . ... .. ... 5

MAX Q/Way Of The World (Atlantic) . ... . .... ... 2
MILLI VANILLI/Girl I'm Gonna Miss You (Arista) .. .. &
MICHAEL MORALES/What | Like... (Wing/Polydor) . . 2
MOTLEY CRUE/Dr. Feeigood (Elektra) .. ... ... 5
PRINCE Partyman (WB) .. ... ............. 4
TREVOR RABIN/Something To Hold On To (Elektra). . 7
TINA TURNER/The Best {Capitol}

BABYFACE/t's No Crime (Solar/Epic) ...... .. ADD
GORKY PARK/Bang (Mercury) . ............... 7
GRACES/Lay Down Your Arms (A&M) .. ... ... .. 6
GREAT WHITE/Angel Song {Capitol) ............ 2
KiX/Don't Close Your Eyes (Atlantic) .. ........... 3
RAGING SLAB/Don't Dog Me (RCA) . ........... 3
ROXETTEisten To Your Heart (EMI) .. .......... 2
10,000 MANIACS Eat For Two (Elektra) . ... ... .. 3
TESLA/Love Song (Geffen) ... ................ 5
TEXAS/ Don't Want A Lover (Mercury) ... ........ 5 -
WINGERHungry (Atlantic) . ... ............ ADD

YOUNG MC/Bust A Move (Delicious Vinylsiand) . . . . 4
NEIL YOUNG/Rockin' In The Free World (Reprise) ADD

OANGER DANGER/Naughty.. (imagine/CBS Assoc.) . 3
MARY'S DANISH/Don't Crash The Car_. {Chameleon) 3
JAMES MCMURTRY /Painting By... (Columbia) . ADD
KEVIN PAIGE/Don't Shut Me Out (Chrysalis). .. .. .. 6
REO HOT CHILI PEPPERS Knock Me... (EMY) . . ADD
STEVE STEVENS ATOMIC.../Atomic Playboys (WB) . 3
WORLD TRAOE Revolution Song (Polydor} . .. ... .. 3

ALARM/Soid Me Down The River {IRS)
B-52°S/Love Shack (Reprise)

BABYFACE/t's No Crime (Solar/Epic)

BONHAM Wait For You (WTG)

0.A.0/Skeeping My Day Away (WB)
EURYTHMICS/Don't Ask Me Why (Arista)
EURYTHMICS King & Queen Of America (Arista)
JAMES McMURTRY /Painting By Numbers (Columbia)
RED HOT CHILI PEPPERS/Knock Me Down (EM!)
WINGER/MHungry (Alantic)

NEIL YOUNG/Rockin' In The Free World (Reprise)

V0RO TS O
30.6 millon households
Sal LoCurto, Director/Music Programming
Norman Schoenteid, Director/Talent & Artist Relations

FIVE STAR VIDEOS

PETER FRAMPTON/Hoiding On To You (Atlantic) ADD

RICKIE LEE JONES/Satellites (Geffen) .. ... ... ADD
K.D. LANG/Trail Of Broken Hearts (Sire/WB) ... .. .. 5
SHAKESPEAR'S SISTER/You're... (Polydor) ... ADD
10,000 MANIACSat For Two {Elektra) .. .. ... ... 3

ANDREAS VOLLENWEIDER/Pearis &.. (Columbia) . 4
DWIGHT YOAKAM/Long White

e

BEE GEES/One (WB) . . ... .. ..
CHER/If ) Could Turn Back Time (Geffen) .. ........ 7
GLORIA ESTEFAN/Get On Your Feet (Epic) ... . ADD
FINE YOUNG CANNIBALS/Don't Look... (RS/MCA) . 3

JEFF HEALEY BAND/Angel Eyes (Arista). ... . ... 13
DON HENLEY /End Of The Innocence {Geffen) ...... 8
JANET JACKSON/Miss You Much (A&M} ....... .4
ELTON JOHN/Healing Hands (MCA) .. ... ... 2
MADONNA/Cherish (SirewB) ... ... .. .. ADD
POCO/Cali ltLove(RCA) ...... .............6
BONNIE RAITTNick Of Time (Capitol) . . ... 4

ROLLING STONES/Mixed Emotions (Columbia) . ADD

B i P .
>mnw‘ SEEE e
e R L et :
BABYFACE/'s No Crime (SolarEpic) .. ... . 2

JACKSON BROWNE/Anything Can Happen (Elekira) 3
CUTTING CREW /Everything But My Pride (Virgin) .. . 3

EURYTHMICS/Don't Ask Me Why (Arista) .. ... ... 7
EURYTHMICS King & Queen Of America {Arista). ADD
EXPOSE/When | Looked At Him (Arista) .. ... ... .. 5
NANC! GRIFFITH/t's A Hard Life (MCA) . .. ... ... 6
ZIGBY MARLEY &.../Look Who's Dancing (Virgin) .. 5
PAUL McCARTNEY This One (Capitol) .......... 6
PAT METHENY /Slip Away (Geffer) ........ ... .. 5

VAN MORRISON/Have | Told You Lately (Mercury) . 77
ROXETTEAisten To Your Heart (EMI) .. .. ... ... ..

SIMPLY RED/You've Got It (Elektra) ... ... ..
TINA TURNER/The Best (Capitol) . .. . ..

R R

i)
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JOE COCKER/When The Night Comes (Capilol) . . . . . 4

MELISSA ETHERIDGE/No Souvenirs (Island) . . . . . . H
PATTI LABELLE/ You Asked Me To (MCA) .. ... .. H
MARIA MCcKEE/To Miss Someone (Geffen) ... ... .. 4
JAMES McMURTRY Painting By... (Columbia) . . . .. 2
SOUL Il SOUL/Back ToLife (Virgin) . ......... ADD
SYD STRAW/Think Too Hard (Virgin) . . .......... 2

BARBRA STREISAND We're Not... (Columbia) .. ADD
SWING OUT SISTER/You On My... (Fontana/Mercury) 3
RANDY TRAVISAL's Just A Matter Of Time (WB) .. .. 8
TUCK & PATTI/Castles Made Of Sand (Windham Hill) &
NEIL YOUNGRockin' in The Free World (Reprise) . . 1

Information current as of September 19.

wwWWw.americanradiohistorv.com

CONCERT PULSE
Avg. Gross
Pos. Artist {in 000s)
1 WHO $1662.4
2 GRATEFUL DEAD $1258 8
3 NEIL DIAMOND £6105
4 ROD STEWART 5318 4
5 BON JOVI %3126
6 NEW ORDER/PUBLIC IMAGE LTD.J
SUGARCUBES 3066 3
7 JIMMY BUFFETT 42359
8 DOOBIE BROTHERS 32117
9 METALLICA 3209 5
10 CLUB MTV TOUR $1726
11 TOM PETTY &
HEARTBREAKERS $154 7
12 STEVE MILLER $137 1
£ 13UTTLEFEAT $1330
I 14KENNY G $1309
15 ANDERSON, BRUFORD,
1 WAKEMAN & HOWE $130.3
£ 16 0ZZY OSBOURNE $127 .4
% 17EAZY-EIN.W.A. $122.1
i 18BOBDYLAN $116.0
© 19 JACKSON BROWNE $115.0
20 ALLMAN BROTHERS $106.1
New Tours
i Among this week's new tours:
i BAD ENGLISH
i@ LARRY CARLTON
i PETER CASE
i JOHNNY CASH
E CHICAGO/BEACH BOYS
& GLORIA ESTEFAN
& FABULOUS THUNDERBIRDS
?;' FLESH FOR LULU
PHRANC
ZuLus

The CONCERT PULSE Is a weeily computeriz-
od report ranking each artist by the¥ average
i box office gross reported per venue. Courtesy

of Polistar, a publication of Promoters’ On-Line
& Ustings, (800) 344-7383, or in California,

(209) 224-2631.
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E’'S GOT THE
PERSONALITY

Rick Dees KIIS-FM/AM Los Angeles

BILLBOARD MAGAZIN
PERSONALITY OF THE YEAR

CONGRATULATIONS
FROM
LYNN ANDERSON POWELL
President, General Manager
and

the Staff of

PPy
Y

www.americanradiohistorv.com
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PLAY:

KIIS

add 29

2100

HOT97

PWR96
FM102

Q100

KPRR deb

KIKI 14-8

Y95

(305) 573-0599

KITY 10-10

WHYT add

KS104 18-15
KZZP add

KKLQ 22-20 (HOT)
X100 27-22

19-16

wioaQ 16-9
WPGC 30-25
KJMZ add 27

1-2

KGGI 10-8

17

KMEL 7-3 (HOT)
HOT977
WYCR deb 30 (HOT)

KZZB 37-27
WCKZ 23-

16
34

299 23-17
B95 28-21 (HOT)

(HOT)

KDON 14-12
KEZB 26-18

ENERGY 96.5

Skyywalker Records
3050 Biscayne Bivd., Sulte 307
Liberty City, FL 33137

CHR

Vulcan City

Continued from Page 44

Too Awesome

Taking a step back from his sta-
tion to get a better perspective,
Peake decided 195 was overproduc-
ed. “We had too many awesome-
sounding sweepers on-air. SO now
we have some that poke fun at our-
selves like ‘Broadcasting from
high atop the Dobbins Building,’
which everyone knows is only two
stories high. We’re also calling our-
selves the ‘unofficial station of
summer.’ ”’

Man Mountain Walker's 50,676-can mountain of Mountain Dew helped

raise money for charity.

Andy Spinosi.

The 195 Wake-Up Service (I-r); Coyote J. Calhoun, Trey Matthews, and

)

-
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Peake outlined his plans for in-
creasing daypart listening. “In
middays we have the ‘At Work Net-
work’ where people fax us and we
mention their names and com-
panies for prizes. At night it’s the
‘Top 8 At Eight,” ‘Love Line Dedi-
cations’ at 9pm, and at 10pm it’s
‘The Battle Of The New Songs.’
We’re not chasing the teens, but
we’re glad to have them. Our 12-24
numbers are strong but we hope to
spread into the 25-34 demos.”

KXX106 Retools

Like his I95 rival, SunGroup VP/
Programming and KXX106 OM
Mark Evans (previously with
KQKQ/Omaha) must stem some
audience bleeding. “We’ve eroded
a portion of our 12+ audience.
When the station went dance CHR
initially, we may have overdone it.
Now, I've made the station more
sellable and it leans more toward
adults.

“We still do more dancing than
195 — we’ve tried to wedge our-
selves between their rock image
and the big Urban station WENN.
According to our in-house research
we’re winning some audience
back. While we cume like crazy,
we need to lengthen our TSL. Now
it’s up to me to make the audience
stay here and be afraid to leave
because they’ll miss something.”

The market got a taste of what
Evans was talking about when he
staged a “Christmas In August”
promotion. ‘“The previous weekend
we ran teasers that a music policy
change was taking place. Begin-
ning the next week at 7:30am,
KXX106 began playing Christmas
music. The following morning at
7:30am, it ended without any ex-
planation other than a fake an-
nouncement by GM C. Lloyd Thax-
ton (in reality C. Rice Baxter). We
staged a shooting of Thaxton,

A amnrinanrarliohistorvlcom

which caused quite a reaction —
mostly positive — from people say-
ing, ‘Thank God you’re back.” And
it made everyone else in the mar-
ket stop what they were doing to
try and figure us out.”

Like 195, KXX106 has a fairly
new morning personality, who’s
been supported by TV spots. ‘¢Man
Mountain Walker has really kicked
in for us,” said Evans, disputing
Peake’s claims. ‘“Man Mountain
gassed up a lawn mower, and lis-
teners guessed how long it would
run as he pushed it through the ci-
ty. The listener who guessed cor-
rectly won the mower. Afternoon
guy Shadow Steele will soon be rac-
ing a thoroughbred. He'll get a 2:8
lead on the horse. Shadow also did
a roof-a-thon to raise $5000 for
muscular dystrophy.”’

Unorthodox Promotions

“The market needs a bit more
lightheartedness, so our promo-
tions are skewing to the unorthodox
to attract attention,” added Evans.
“For the teens we just started a
contest called ‘Which School
Sucks.’ Students call up, challenge
the other schools, and rag on them.
We do a ‘Boogie Check’ at 8pm,
‘Top 10 at 10, and we also salute
the high school team of the week.”

During the spring sweep,
KXX106 used a more traditional
contest: the “‘Name Game.” “Man
Mountain called out a first name
each day and told listeners who
knew anyone with that name to lis-
ten between 4-6pm. Not only did the
correct caller win, but whoever
told them to listen won $200. On
Thursdays we upped the prize to
$1000.”

Evans is an off-air OM, who’s al-
so responsible for sister CHRs
KKQV (QV103)/Wichita Falls, TX
and KKSS/Albuquerque, so he re-
lies heavily on midday/MD Tomm
Scott as his backup. He credits his
staff as the station’s biggest asset.

One thing Evans and Peake
agree on is the market’s tempera-
ment. Said Evans, “It’s conser-
vative down here. One of the
uniting factors is that this