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MORNINGS BECOME
ECLECTIC

Grabbing and holding the
competitive edge in morning drive
will be more of a challenge in the
'90s. John Parikhal outlines the
competitive forces facing radio
and the essential components of
winning wakeup shows.

Page 24

ROOK TO CHECKMATE IDAHO
MEDIA MOGULS?

Idaho-based broadcast veteran John
Rook is fighting to deny the transfer of a
Coeur d'Alene FM to a company already
in possession of an AM in town, the
market's only daily paper, and 11 other
regional newspapers.
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YEAR’S MOST ABLE LABELS

Columbia won the overall label
championship for 1989. The industry’s
most in-depth look at label performance
maps out the standings in each format.
Also in this year-end music issue, the
Top 89 of '89 and Top 15 hits by
format.
Labels, Page 49
Top Hits starts Page 64

GETTING THE LEAST OUT
OF FOCUS GROUPS

Rob Balon provides a handbook on what
not to do when using focus groups,
which he says are subject to
“excessive” abuse.

Page 40

BENESCH, ANTHONY
NOW SR. VPs

Advance word confirms that Columbia
has upped Marc Benesch to Sr.
VP/Promotion, while Epic confers the
same title on Polly Anthony. See Street
Talk.

Page 31

Newsstand Price $5.00

Bowen Capitol/
Nashville President

‘Hands-On’ Role; Universal Dissolved

Almost exactly a year to the
day after the introduction of Un-
iversal Records, its President,
Jimmy Bowen, has been named
President of Capitol/Nashville.
He replaces Jim Foglesong,
who assumed the post five
years ago.

Capitol-EMI Music President
& CEO Joe Smith said, “Jimmy
Bowen makes things happen.
His successes at other labels
are well known and we expect
him to bring Capitol back to the
prominence it once enjoyed in
Nashville.”

WHITE NOW VP

Washington
Sr.VP At MCA

A.D. Washington

MCA Records has elevated
A.D. Washington to Sr. VP/Pro-
motion & Marketing, Black Mu-
sic. Succeeding Washington as
VP/Promotion is Ron White,
who most recently was the la-
bel’'s National Director/Field
Promotion. Both will be based
at MCA’s Los Angeles head-
quarters.

MCA Records Executive VP/
GM Richard Palmese said,
“What makes A.D. special is
that he’s a street-smart execu-
tive. He was one of the key fig-
ures in taking MCA'’s Black Mu-
sic division to the top of the in-
dustry and has kept us there.”

WASHINGTON/See Page 36

New Capitol/Nashvile President Jim-
my Bowen (l) with Capitol-EMI Music
President & CEO Joe Smith.

Bowen, who reports to Smith,
described to R&R the chain of
events which led him to Capitol:
“My joint venture deal with
MCA for Universal Records
was struck between [former
MCA Records chief] Irving
Azoff and myself. When Al
Teller came in to run MCA Rec-
ords, he wanted his own people,
which I understand, and Uni-
versal wasn’t part of the new

pla BOWEN/See Page 36

Kabrich Resigns
As Q105 Programmer

In a surprise move, WRBQ
(Q105)/Tampa PD Randy Kab-
rich has resigned effective Jan-
uary 15. Programming will be
handled by VP/Operations Ma-
son Dixon, Asst. PD/MD Dave
Denver, and Asst. PD Brian
Christopher while a replace-
ment is sought.

Kabrich told R&R, “My time
at Q105 has been very reward-
ing, but I've told (Edens Chair-
man) Gary Edens and (Edens
President) Michael Osterhout
that I don’t want to be selling
used cars at age 40. I've decided
to enter the new decade looking
for a chance to prove myself in
a Station Manager’s slot where
I can assist in programming
and learn from a good sales

force. I only wish they had a slot
for me to grow within this com-
pany‘n

Q105 VP/GM Mike Horne told
R&R, “Randy’s made numer-
ous contributions to our suc-
cess. He felt it was time for a
change that would allow him to
fulfill his personal and profes-
sional goals and allow Q105 to
move into the '90s with a fresh
approach to programming.”

Kabrich reports some early
interest from stations, consuit-
ancies, and one artist manage-
ment office. He says he won’t be
returning to KQLZ (Pirate Ra-
dio)/Los Angeles, where he
assisted in the station’s launch
earlier this year.

hock the monkey.

Merger Champs Meet Chimp

After the historic Group W-Legacy-Metropoiitan Broadcasting
merger was completed last Wednesday night (12/6), execs and
staffers of the chains gathered at New York's Parker Meridien hotel
for a “Start Me Up" party to celebrate the birth of the nation's largest
non-network radio chain. Although the merger was completed sans
sinian, new Group W “exec” Elroy stopped by to mug with execs
(I-r) John Waugaman, Dick Harris, Jim Thompson, Carl Hirsch, Burt
Stanier, and Mike Craven, all of whom may have been tempted to

ANDERSON PLEADS NOT GUILTY

Tashjian ‘Turnaround’
Spurs Light Sentence

A Federal Judge this week
sentenced independent record
promoter Ralph Tashjian, con-
victed earlier this year on tax,
payola, and obstruction of
justice violations, to 60 days ina
halfway house, three years’
probation, a $100,000 fine, and
500 hours of community service.

US District Judge Pamela
Rymer said she had intended to
sentence Tashjian to harsher
penalties, but changed her mind
after hearing the defendant ex-
plain his recovery from drug
and alcohol abuse.

Tashjian, his wife Valerie, in-
dependent promoter Bill Craig,
and former KIQQ/Los Angeles
VP/GM George Wilson Crowell
were indicted in February 1988
on a variety of tax, payola, and
obstruction of justice charges.

Valerie Tashjian's charges
were dismissed and the other
three defendants pleaded guilty
to certain charges against
them.

In passing sentence, Rymer
said she had planned to punish
Tashjian severely because his
activities had a ‘‘serious impact
on the integrity of an important
industry.” However, in a seven-
minute plea before the judge,
Tashjian said he is now in the
22nd month of recovery from an
addiction to alcohol and co-
caine.

“Fresh Start”
“Since my indictment,” said
Tashjian, ‘‘even though my wife
and I have gone through hell, I
can honestly say these have
TASHJIAN/See Page 26

Pat McNally

McNally VP/
GM At KITS

Pat McNally, VP/GM at RKO
Nostalgia/Big Band KFRC/San
Francisco the past three years,
has been named VP/GM at
crosstown Entercom New Rock
outlet KITS, effective January
2. He succeeds Ed Krampf, who
resigned last week to form Ex-
press Broadcasting.

McNALLY/See Page 36

Top Hits Of 1989

Begins Page 64




As the year draws o a dose,
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BILLBOARD TOP POP ALBUM LABEL:

1. Adantic
4 Coﬂumlyia

3. GEFFEN

4. MCA BILLBOARD TOP POP LABEL:

5. Elektra 1. Columbia
2. Adantic

5. MCA

4.GEFFEN

3. \\’:arner Broﬁaners

No. | Billboard Top Pop Album Artist: GUNS N ROSES
No. | Billboard Top Pop Album Artist/Group: GUNS N™ ROSES
No. | R&R AOR Tracks Most No. 1 Hits
No. | R&R AOR Tracks Most Weeks At No. |
No. | R&R NAC Most Weeks At No. |
No. 2 R&R AOR Lab.l Ferformance Leader
No.2 R&R Contemporary Jazz Most Weeks At No. |

We Hape Your New Year Js As Happy As Ours. @




Gannett Sets New Tampa,

Seattle President/GMs

Kaye To WDAE & WUSA, Owens Upped At KNUA

Marc Kaye is leaving the Presi-
dent/GM post at Gannett’s KNUA/
Seattle to take on the same position
at its WDAE & WUSA/Tampa. VP/
Controller Shelly Owens moves up
to replace Kaye at KNUA.

The moves follow WDAE &
WUSA VP/GM Gerry DeFrances-
co’s recent appointment as the Ra-
dio Group’s VP/Programming and
VP/Station Manager of its CHR
stalwart KIIS/Los Angeles.

Gannett Radio Group President
Jay Cook noted, “Marc is a perfect
fit for our Tampa stations. His
familiarity with this extremely
competitive market will lead
WUSA and WDAE into even
greater success in the '90s.” He
continued, “We're very pleased to
deliver the leadership of KNUA in-
to Shelly’s very capable hands.”

Owens told R&R, “As a con-
troller, you get to see the overall

station. You really have a good feel
for what’s going on. My philosophy
has always been that I'm here to
help people get their job done.

“I've been here since Gannett
purchased the station [1986] and
have gone through all the bumps.
We have a lot of support in the
market for our [NAC] format, and
have lots of exciting plans to work
on next year.”

Owens, who has been with Gan-
neft for over 12 years, served as
Co-Op Manager and Controller at
KSDO/San Diego, and was Assis-
tant Controller at KOCO-TV/Okla-
homa City for six years.

Kaye, who was unavailable for
comment at presstime, managed
KNUA for two years. He previous-
ly was GM of WGBB/Long Island,
GSM/Station Manager for KKBQ/
Houston, and worked in sales man-
agement at KODA/Houston and
WRBQ/Tampa.

Sabella Set To Run WEZW

Longtime B/EZ Now Soft AC

Multimedia B/EZ WEZW/Mil-
waukee has evolved into a Soft AC,
calling itself “The New EZ 104.”
The station will keep the WEZW
calls in the all-vocal format. Veter-
an manager Jack Sabella has been
named a Regional VP, based in
Milwaukee and supervising
WEZW.

Station Manager William Moos
commented, “When I joined the
station in 1971, the only vocals
heard on WEZW were choral ar-
rangements twice an hour. Those
arrangements were eventually re-
placed by original-artist vocals,
which were used in decreasing
numbers, until now.”

PD Don Stephens told R&R,
“WEZW will continue to serve the
3554s with music they grew up
with. We’ll be music-intensive with
the exception of AM drive, where

Stevens New
CFTR PD

Don Stevens, former PD at AC
CKFM/Toronto, has been tapped
to program crosstown CHR CFTR.
Sharon Taylor, who departs the po-
sition after nearly two years, has
been offered other positions at par-
ent company Rogers Limited.

CFTR VP/GM Sandy Sanderson
told R&R, *“Don has a proven track
record in a difficult situation — AM
CHR. We feel confident he’ll be
able to make us into a high-cuming
station again. I wish Sharon all the
best. She did a great job for us and
we hope she’ll accept one of the
other positions available to her
within the company.”

Stevens, who left the PD post at
CKFM in August, has also pro-
grammed CSEN (AM 106)/Cal
gary. He told R&R, “I think CFTR
has wandered a bit from where it
should be. We have to get back to
concentrating on teens and women.
We’re simply going to tighten it up
and play the right kind of music.”

we will be serving our audience
with news and information. We’re
a little softer than [crosstown AC]
WLTQ, while WMYX is a border-
line CHR.

He added, “I’'m spending up to 20
minutes with anyone who calls to
complain about the switch. Our lis-
teners deserve an explanation
about what we did.” Stephens re-
ported that after the initial wave of
negative calls, he began receiving
positive response.

Regarding Sabella, Multimedia
Exec. VP/Radio Greg Anderson
commented, “Jack has a wealth of
experience in sales and manage-
ment. We're extremely pleased to
have someone of his talent and
ability join us as we prepare for the
’90s. Milwaukee is [Multimedia’s}
largest market. We’re committed
to becoming the city’s number one
adult station.”

Sabella told R&R, “I'm excited
and challenged by the position Mul-
timedia has offered me. My first

SABELLA/See Page 36

Bryan
Named
Niche 29 PD

Rich Bryan has been appointed
PD of the Unistar-operated ‘‘Niche
29” format. Bryan has been an an-
nouncer on the service since its in-
ception two years ago.

“Rich has been closely involved
in the growth of Niche 29 and has
strong support in this new position
throughout the company,” stated
Unistar Sr. VP Gary Taylor. “We
are pleased to be able to promote
from within and consider ourselves
fortunate that Rich was available
and interested in the position.”

Bryan had been an air personali-
ty at KEGL/Dallas. He previously
worked at KLUU/Dallas, KILT/
Houston, and KPRI1/San Diego.

Todd Fisher

Fisher PD
At WEGX

Malrite’s WEGX (Eagle 106)/
Philadelphia has named WKTI/-
Milwaukee PD Todd Fisher Pro-
gram Director, effective January
4. He replaces Charlie Quinn, who
left two months ago to program
KHYI (Y95)/Dallas,

VP/GM Dave Noll told R&R, “I
really liked Todd’s approach to
CHR. It’s a fresher, newer look at
the format — not the same cookie-
cutter approach.”

Malrite and WHTZ (Z100)/NY
VP/Programming Steve Kingston
added, ‘‘He will have use of all the
tools available to him through Mal-
rite and be able to call on me as a
natural resource, but he is going to
call the shots at WEGX.”

Prior to his year and a half at
WKTI, Fisher was OM at KZZP/
Phoenix and earlier, PD at KFIV/
Modesto. He told R&R, “It’s a real-
ly big challenge, but working with
Steve Kingston is a tremendous op-
portunity to learn a lot more. And
speaking of opportunities, we think
there’s lots of room for growth.
WEGX is already trending up-
ward. I respect the competition at
Q102 [WIOQ] and [owner] EZ
Communications, so I won’t under-
estimate them, but I'm just going
in to do the best job possible at
Eagle 106.”

Kelley OM
At WMJX

WWMX/Baltimore PD Don
Kelley has been appointed OM for
Greater Media’'s WMJX/Boston.
Kelley will join WMJX after the
first of the year to replace Phil
Redo, who leaves to join WLIT/
Chicago as GM. The search for
Kelley’s replacement at WWMX
has just begun.

WMJX VP/GM Peter Smyth told
R&R, “I heard tremendous things
about Don from [consultants] E.
Karl and Jim Harper. I think he’ll
do a fabulous job. WWMX is a very
successful station in Baltimore.

“I was looking for a guy who has
a good understanding of Hot ACs
and Soft ACs. Don has outstanding
product and strategic marketing
skills; he’s a proven program wirn-
ner who has worked for some of the
country’s best broadcasting com-

%"’

Kelley told R&R, “Boston is a
competitive AC market. [Cross-
town ACs] WVBF and WROR are
morning show-heavy stations,
which seem to have vague irages
other than in morning drive. WSSH
has that BM image that they can't
seem to shake. The work will be cut

KELLEY/See Page 36
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Label Powers Pick Paul’s ‘Flowers’

4 =~ #P‘J
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Capitol and EMI brass caught up with Paul McCartney and wife Linda after one of Paul's L.A. shows. McCartney and the band
performed tunes from his latest Capitol release, “Flowers In The Dirt,” as well as songs from his Beatles days. Pictured
backstage at the Great Westem Forum were (-r) Capitol President Hale Milgrim, EMI Music Worldwide President/CEO Jim
Fifield, Linda and Paul McCartney, EM!I Records/UK's Rupert Perry, and EMI Music's David Stockley and Alexis Rotelli.

APM and BROADCAST ONE say

THANK YOU RADIO!

Happy Holida

THE WAVE.

A
947 KTWV

from all of us!

. RADAR Charts FM’s

Continued Climb

FM listening continued its steady
rise, as computed by the fall 1989
RADAR report. The medium cap-
tured a 77% share of listening for
the most recent period, up 1% from
a year ago.

RADAR ratings are published by
Statistical Research and usually
precede the network audience re-
ports by about eight weeks. The
study, which covers the period
from November ’88-October '89, in-
dicated that 193 million people

Leonard Now
WWKY &
WVEZ PD

Wilks & Schwartz’s Country/AC
combo WWKY & WVEZ/Louisville
has tapped Jeff Leonard to become
PD. He’ll also handle AM drive on
WVEZ. Leonard replaces Joe
Fedele, who stays on as Asst. PD/
WVEZ afternoon announcer.

According to VP/GM Frank
Iorio, “The acquisition of Jeff
Leonard to oversee programming
operations and to do mornings was
the next logical step for us to en
sure a continuing upward trend.”

Leonard told R&R, “WVEZ is a
Lite AC with Pete Salant consulting.
The music mix is perfect for this
market. I'll add some music —
Pete has agreed with most of my
suggestions. WWKY (formerly
WAKY] is automated [with Far
West programming] most of the
day and live in the morning. I'd like
to go live fulltime in the near
future.”

For the past 11 years, Leonard
has been an air personality for
WKYS/Washington. He previously
programmed WKRI/Warwick, RI
and worked omrair at WMOD/
Washington.

This summer WVEZ ranked
sixth 12+ in Arbitron (7.9) and
eighth in Birch (4.4). WWKY plac-
ed 12th in Arbitron (1.9) and 15th in
Birch (0.8).

(96% of the 12+ population) listen-
ed to the radio during the course of
a week. In an average quarter-
hour, about 24 million people are
listening to the radio.

FM'’s audience share has been
rising with an average gain of 2.5
share points per year since 1979,
when the FM share was 52%.

Daniel
Promoted To
WRFX GM

Jack Daniel, PD at Pyramid
Classic Rock WRFX/Charlotte,
has been promoted to GM. Daniel
replaces Peter Handy, who recent-
ly joined Americom as a broker.
Daniel continued his PM drive
duties through the fall sweep and is
now searching for a PD.

Pyramid CEO Rich Balsbaugh
noted, “The interest level in this
position was very high around the
country. Charlotte is one of the few
genuinely hot markets this year,
and the ‘Fox’ is pacing the market.
Jack was not just the best can-
didate, but the person to take the
station to the next level.”

Daniel told R&R, ‘‘Pyramid is a
wonderful company and Rich Bals-
baugh made me earn this job. He
conducted one tough interview —
but I know it’s going to be worth it.

“There’s no reason to change
anything we’re doing right now.
WRFX is the only Classic Rocker
in town. If someone came up
against us, it would be very dif-
ficult for them. Our morning show
is number one 12+, 1834, and
25-54."

Daniel joined WRFX two-and-a-
half years ago. He previously pro-
grammed Charlotte stations
WPEG, WBCY, and WROQ.

WRFX placed fourth 12+ in both
the summer Arbitron (7.5) and
Birch (7.2).

THE ONLY ENTERTAINMENT
SOURCE YOU NEED PRESENTS THE
BIGGEST NAMES IN THE BUSINESS:

_ : The Hollywood Reporter ° Billboard
: N American Film * Musician * Back Stage
& T Y Amusement Business * Music & Media

KLSX 871

Here's a supplemental news service that's a
perfect fit for morning drive, afternoon drive ... or anytime!
It's the single most authoritative source of

' L ] . .
l. A S C'a‘m M late-breaking entertamm.ent news, features, charts,
P———— shorts and briefs and more.

4 Contact John Morgan for details.

alt %lﬂ MiGan Bpi

M\ Associated Production Music ENTERTAINMENT
6255 Su Bivd,, Sutte 820 « Holtlywood, CA 90028 i i .
A 34064215 NEWS WIRE

BPI] Entertainment News Wire

A Service of BPI Communications, Inc.

33 Commercial Street ® Gloucester, MA 01930
Phone: (508) 283-1709 ¢ Fax: (508) 283-2428

(800) 543-4276 «(213) 461-3211 « FAX (213) 461-9102




“Our ultimate goal in working with The Research
Group was to improve our numbers here at KNAX-
FM in Fresno. I had worked with The Research
Group before in other markets, so I knew they could
really help us get results.

We believed KNAX- 111
FM was capable of From a 6.7
achieving double-digit
shares. And that’s exactly ] 4 7
what we’ve accomplished. to a oy
KNAX-FM has jumped o 2 %k 7
from a 6.7 to 14.7, N 5-5 "
doubling its 25-54 share.

And the station is by far #1 in this key demo.

Working with The Research Group is an

investment —and it pays off.”

Al Grosby
President /General Manager
KNAX-FM, Fresno

*Spring 1989 to Summer 1989 Arbitron.
Adults 25-54. AQH share. M-S, 6A-12M, MSA.

The Research Group develops the right information, then uses a special
system of strategic planning to help you win—and stay strong—in tough, competi-
tive environments. Some managers may have the perception that using the best is
prohibitively expensive. With The Research Group, that is not true. Call today
about our availability in your marketplace and for prices which will fit your budget.

For more information, call Larry B. Campbell, President (206) 624-3888.

In almost every field, there is a company that has earned a reputation as the leader.

The Research Group

Radio’s Strategic Research Team

METROPOLITAN PARK, SUITE 1200, 1100 OLIVE WAY « SEATTLE, WA 98101 « (206) 624-3888
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Broadcaster Battles Idaho
Dynasty’s Media Concentration

Mr. Rook Goes To Washington Over Contested FM Station

Veteran broadcaster John Rook has launched a regu-
latory offensive aimed at preventing Idaho’s prominent
Hagadone family from adding a Coeur d’Alene, ID-area
FM station to its holdings. The family’s media empire al-
ready includes KVNI (AM)/Coeur d’Alene, the town’s only
daily newspaper, 11 of the region’s other newspapers, and
the local telephone directories.

In his petition to deny the
transfer of unbuilt KMWC/Hay-
den, ID to Hagadone-owned North
Idahe Broadcasting Co. (NIB),
Rook, who owns KCDA/Coeur
d’Alene, argues that approval of
the transaction would violate the
FCC’s newspaper-broadcast cross-
ownership rules. It would also, he
contends, ‘“deepen an intolerable
concentration of control that
already burdens competition, add-
ing yet another arm to the local
conglomerate octopus.”’

The Hagadone family, in addi-
tion to its media holdings, has ex-
tensive hotel, resort, and real
estate interests in Northern Idaho.

KVNI GM Joe Stanosch declined
to comment on the petition other
than to say Rook’s charges would
be answered in the Hagadones’ re-
sponse to the FCC, due Friday
(12/15).

All In The Family

To avoid violating crossowner-
ship rules Hagadone Investment
Co. (HIC), which owns both the
Coeur d’'Alene Press and NIB, is
seeking FCC permission to trans-
fer control of NIB to Burl and
Bradley Hagadone, the sons of HIC
owner Duane Hagadone.

Such a transfer of control, HIC
said, would separate the ownership
of the newspaper from that of the
Coeur d’Alene and Hayden radio
stations. According to HIC’s appli-
cation, Burl Hagadone, who lives in
Los Angeles, would be the majority
shareholder and Chairman of NIB
while Bradley, a Coeur d’Alene
resident and HIC officer, would be
neither an officer nor a director of
the company.

But Rook has challenged the pro-
posed NIB transfer as a sham on
the grounds HIC would effectively
remain in control of the stations.

‘‘[Duane Hagadone] has
made it very clear he’s
not interested in pro-
viding full and balanc-
ed coverage of the

area.”’
—John Rook

According to his petition, “It
strains credulity beyond the break-
ing point to suggest that Bradley
would discontinue playing his key
role” in the operation of KVNI.
“Duane Hagadone is acting like
he’s divesting himself of a radio
station when, in fact, he’s actually
adding one,” said Rook.
Unfair Advantages Alleged
Rook’s petition also charges that
the Hagadones have used their me-
dia and other holdings in a “bare-
fang drive” against his station. He

asserts the Coeur d'Alene Press
has, for example, ‘‘enshrouded
KCDA in a ghostly invisibility” by
going out of its way to avoid any
positive or even passing mention of
the station.

In addition, Rook contends, the
paper has repeatedly accepted
KVNI ads that “‘grossly misrepre-
sented the comparative size” of the
two stations’ audiences in KVNI's
favor, and has inhibited KCDA
from running its own ads by charg-
ing the station a top-dollar national
rate.

Meanwhile, by selling its spots in
combination with the Press, Rook
complains, KVNI has been able to
charge advertisers as little as $1.50
per minute, a rate Rook can't
match and terms “anti-competi-
tive.”

He also charges that Hagadone's
extensive business holdings have
affected how his media outlets cov-
er news in the Coeur d’Alene area.

“He has made it very clear he’s
not interested in providing full and
balanced coverage of the area,”
said Rook. ‘“When something nega-
tive develops involving his hold-
ings, it just isn’t reported. That’s
another reason we believe it’s im-
portant to bring a fresh voice into
the area, rather than getting more
of the same from the Hagadones.”

NTIA Asks Comment On Spectrum Fees

fficials of the National Telecommunications and
Information Administration (NTIA) are seeking
public comment on whether and how broadcasters

should pay for the spectrum they use.
The query is part of a recently announced comprehensive review of

DC
REPORT

PAT CLAWSON

federal spectrum management policies — the first such study in 11 years.

In its request for comments, the NTIA observed that “the question
arises whether the US, as the nation's ‘supplier’ of spectrum, should earn a
return on spectrum used by the public.” Interested parties are asked to
comment on such proposals as broadcast license transfer fees and spec-
trum leasing arrangements, in which broadcasters would be required to pay

a percentage of their annual gross revenues in spectrum rent.

The NTIA is a division of the Commerce Department and serves as the
President's primary source of advice on telecommunications policy. Com-
ments on the spectrum study are due at the NTIA by February 23, 1990.

NAB Hosts Inconclusive
Indecency Code Parley

Attorneys who met at NAB headquarters Friday (12/
8) to discuss the legalities of creating a voluntary inde-
cency code for the broadcast industry reached just one

conclusion.

“We concluded we need to talk
some more,” said NAB General
Counsel Jeff Baumann, who
chaired the gathering of network
and station group lawyers.

Baumann declined to identify
participants on grounds the subject
matter is “very sensitive” and the
talks should be treated as attorney-
client communications.

However, sources told R&R that

attendees included representatives
of “fewer than half a dozen” radio
groups; Group W Broadcasting;
the ABC, CBS, and NBC television
networks; and the Association of
Independent Television Stations
(INTV). Ted Hanaberry, an anti-
trust lawyer retained by NAB to
help analyze the code issue, was
also present.

This was the group’s second
gathering since September, when

the NAB executive committee ask-
ed for a study of the legalities of
creating an indecency code. The
original NAB radio and television
programming code was thrown out
in 1982 under pressure from the
Justice Department, which felt it
illegally restrained trade.

Baumann said there is no timeta-
ble for creating a draft code and
added that his task force may de-
cide it’s an infeasible task. He is
scheduled to give NAB board
members a progress report at their
January 11-13 winter meeting.

First City Liquidating
Station Portfolio

onnecticut broadcasting entrepreneur Norman

Drubner wants to cash out several of his First City

Broadcasting stations. He's retained Randy Jef-
fery of Media Venture Partners to scout for buyers.

The company currently owns ten stations in six markets and recently
received FCC approval to buy WLVH/Hartford. Formerly known as the
Daytona Group, the four-year-old company has been undergoing realign-
ments ever since partner Carl Como Tutera bailed out earlier this year to
buy KNBR/San Francisco.

Drubner’s new sidekick, former Group W VP David Peariman, says
only a few stations are on the block: KIVA & KZRQ/Albuquerque-Santa
Fe, where the entire staff was fired last week; KGRX/Globe, AZ, a subur-
ban move-in near Phoenix; and KRIX & KXRGE/McAllen-Brownsville. “We
simply want to readjust our portfolio. We want to concentrate on larger mar-
kets and expand. We are not getting out of radio,” he explains.

Asking prices are $2 million for Albuquerque; $3.5 million for Phoenix;
and $2.5 million for Brownsville.

Sillerman Eurocom Ventures Ahead?

is wasting no time getting on to his next deal. As

previewed last week, just hours after closing the gi-
gantic Group W-Legacy-Metropolitan deal last Wednesday
{12/6), he jumped the Concorde for a ten-day swing of dog-
and-pony shows through London, Paris, and Rome, aimed
at raising a $100 million media war chest with Paine Web-
ber.

Sillerman won't reveal the next Big One, but partner Carl Hirsch says
they've formed a new company — Eurocom. "And that doesn't stand for
European Common Market,” the entrepreneur chuckled.

N ew York broadcast financier Robert F.X. Sillerman

Meanwhile, Silerman has tapped broker Gary Stevens to sell WNEW
(AMVNew York for $25-30 million. Sillerman is asking the FCC for permis-
sion to move the station from his Metropolitan Broadcasting portfolio to a
new asset stack, Slllerman Assets L.P. He's previously asked for permis-
sion to appoint former New York mayor Robert Wagner as a trustee to
manage the property.

Henry Deadlines Loom

tight financial deadlines these days. He's scheduled

to start closing later this week on several big deals
worth nearly $130 million, but the deals may go down to the
wire.

P hiladelphia broadcaster Ragan Henry is facing some

Henry wasn't available for comment, but investment bankers say his fi-
nancing is contingent on selling WXTR/Washington and WWIN-AM & FM/
Baltimore. He's already agreed to sell the DC FM, but negotiations to sell
the Crab City combo for $6.5 million to Cathy Hughes of WOL & WMMJ/
Washington haven't been resoived.

Hughes said she has given herself until Spm Wednesday (12/13) to
decide whether to sign a deal for the Baltimore stations, but she denies in-
dustry scuttlebutt that last-minute price haggling is holding up the deal. Ac-
cording to Hughes, she and Henry settled on a price several weeks ago.

“When | go to the grocery store the first thing | decide is how much I'm
going to spend;” said Hughes. “It's the same way when | go shopping for a
radio station.” :




The Strategic advantage:
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EVERY
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s a radio station, your music is the heart of your

product quality. When morning drive is over,
your music is the primary reason your listeners
listen to your station.

Great radio stations maximize the quality of their
product by testing their music on a regular basis.
Some stations test only their currents. Some sta-
tions test only their oldies. The most successful
radio stations test everything they play.

There’s a unique research program available
only from Strategic Radio Research that keeps you
in touch with your listeners every week of the year.
With our program, you're always playing the best
possible music— currents, recurrents, and oldies—
because your music research is always in the field.

And because we’re in the field doing research
for you every week, you can also receive a com-
prehensive program of weekly perceptual research.

To request a research proposal for your station,
call Sue Bell, Director of National Sales, or Kurt
Hanson, President, today, at (312) 726-8300.

In our industry, gimmicks and “quick fixes”
abound. But keeping in touch with your listeners
on a weekly basis gives you an inarguably real,
long-term advantage. It improves your product, so
it helps you win.

Exclusively from . . .

/" STRATEGIC
RADIO
RESEARC

180 North Wabash
Chicago, IL. 60601
(312) 726-8300
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RADIO BUSINESS

TRANSACTIONS

Ragan Henry Takes Texas
Combo For $8.4 Mil Cash

Allied Auctions Capital AM; Atlanta Programmer Dain Schult
Jumps Back Into Ownership

KHEY-AM & FMJ/EI Paso
PRICE: $8,425,000

TERMS: $8.32 million cash for assets;
additional $105,000 for three-year
consultancy agreement.

BUYER: Fourteen Chiefs, a division of
US Radio L.P., owned by Philadelphia
broadcast entrepreneur Ragan Henry.
He owns WXTR/Washington; WDIA &
WHRK/Memphis; WXLE/Johnstown,
OH; WKSG/Detroit; WWIN-AM & FM/
Baitimore; KDIA/Oakland; WCMC &
WZXL/Wildwood, OH; WMXBIRich-
mond; and WQOK/South Boston, VA.
Henry is in the process of buying sev-
eral other stations, including WONE/
Akron.

SELLER: KHEY inc., owned by Jim
Phillips.

FREQUENCY: 690 kHz; 96.3 MHz
POWER: 10 kw; 100 kw at 1390 feet
FORMAT: Country

BROKER: John Barger of San Antonio.

%;gyggé%ﬁ_;@ :l;f‘z:,w."_'.,'«-»'-
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WVUV-AM & FM/Leone
PRICE: $395,000 for 66%

TERMS: The buyer guaranteed bank

loans and is now exercising a stock
lien.

BUYER: Lawrence Berger, a Honolulu-
based broadcaster who currently owns
33% of the station.

SELLER: Ronald Pritchard is selling
his 66% stock interestin Radio Samoa
Inc.

FREQUENCY: 648 kHz; 101.1 MHz
POWER: 10 kw; 9.36 kw at 1368 feet
FORMAT: Samoan

& : i g
KPJO/Avalon (FM CP)

PRICE: No cash consideration
BUYER: The city of Avalon, CA, head-
ed by Mayor Hugh *‘Bud’’ Smith.
SELLER: Family Stations, headed by
Harold Camping. The company oper-
ates 26 noncommercial radio stations,
including WFYR-FM & Shortwave/
Okeechobee, FL and KEAR/San Fran-
cisco.

FREQUENCY: 88.7 MHz

POWER: 100 watts at minus 732 feet

WYCB/Washington

PRICE: $2.75 million

TERMS: Auction sale for $150,000
cash and assumption of debts totalling
$2.6 miillion.

BUYER: Broadcast Holdings Inc., a
subsidiary of Washington-based Allied

Capital Corp., a venture capital fund
headed by David Gladstone.
SELLER: Howard Sanders Communi-
cations Corp., a debtor-in-possessior
headed by Howard Sanders.
FREQUENCY: 1340 kHz

POWER: 1 kw

FORMAT: Gospel

COMMENT: Allied, the station’s largest
creditor, auctioned the property. Ow-
ing to few bids, the venture capital fund
purchased the property to protect its fi-
nancial position.

WCEH-AM & FM/Hawkinsville
PRICE: $80,055 for 50%

TERMS: $30,055 cash for stock in-
terests; additional $50,000 for con-
sulting services, payable in $10,000
annual installments for five years.
BUYER: Tri-County Broadcasting Co.
inc., owned by James Popwaell Sr.
SELLER: D. Rivers Jackson Jr. and
Alice Jackson.

FREQUENCY: 610 kHz; 103.9 MHz
POWER: 500-watt daytimer; 3 kw at
255 feet

FORMAT: Gold; Country

WMTZ/Martinez
PRICE: $150,000 for 50%
TERMS: Stock purchase for $30,000

METROPOLITAN BROADCASTING INC.
OF NORTH CAROLINA

has acquired

WDKS-FM

Dunn, North Carolina

for

$1,970,000

from

LANDSMAN-WEBSTER COMMUNICATIONS

OF NORTH CAROLINA, INC.
(Dean Landsman, President)

We are pleased to have served
as exclusive broker in this transaction.

BLACKBURN G OMPANY

Washington

Media Brokers & Appraisens Since 1947

IWE BROKER BROADGASTING'S BEST

New York o

Atlanta

Chicago

Beverly Hills

TRANSACTIONS AT A GLANCE

$2,575,129,745

Deals So Far In 1989:

Total Stations Traded This Year: 1251
This Week’s Action: $16,755,770
Total Stations Traded This Week: 27

® Deal Of The Week:
® KHEY-AM & FMJEI Paso $8,425,000

©® WCFX/Clare, Ml $325,000

® WVUV-AM & FM/Leone, AS $395,000 for 66%

® KPJO/Avalon, CA (FM CP) No cash consideration

® WYCB/Washington $2.75 million

® WCEH-AM & FM/Hawkinsville, GA $80,055 for 50%
® WMTZ/Martinez, GA $150,000 for 50%

® WAEM/Marseilles, IL (FM CP) $30,000

® WiTT/Tuscola, IL No cash consideration for 9.9%

® KSKB/Brooklyn, 1A No cash consideration

® KTAV/Knoxville, IA $225,000

® WCRN/Cherry Valley, MA (AM CP) $12,265

® WYCH/Utica, MS (FM CP) $8450

© KBWH/Blair (Omaha), NE No cash consideration

® KROL/Laughlin & KPAH/Tonopah, NV No cash consideration
® WAST/Aghtabula, OH (AM CP) $5000

® WCKX/London, OH No cash consideration for 50%

® WHUM/Patton-Altoona, PA $450,000

® WCOG & WZBZ/Ridgeland, SC $250,000

® WHAL & WYCQ/Shelbyville, TN $2.5 million

©® KRRG/Laredo, TX $1,150,000

cash and promissory note for
$120,000, payable in two equal an-
nual installments.

BUYER: Randolph Watkins Jr., who
currently owns 50% of the station.
SELLER: Patrick Blanchard of Evans,
GA is selling his 50% stock interest in
Columbia County Broadcasters.
FREQUENCY: 94.3 MHz

POWER: 3 kw at 300 feet

FORMAT: Country

PRICE: $30,000

TERMS: Cash

BUYER: Barden Broadcasting of Coal
City Inc., owned by Don Barden of
Detroit. He also owns WKBM/Coal Ci-
ty, IL; KDHB/Las Vegas; and cable
television systems in the Detroit area.
SELLER: Thomas Moffit Sr. of
Marseilles, IL. He also owns WVCH/
Chester, PA and WTLN-AM & FM/
Apopka, FL.

FREQUENCY: 96.5 MHz

POWER: 3 kw at 300 feet

WITT/Tuscola

PRICE: No cash consideration for
9.9% stock transfer

BUYER: Suazanne Specchio Martin,
the station's current GM.

SELLER: |llini Broadcasting Inc.,
owned by Tedd Dumas and Edwin
Baldridge.

FREQUENCY: 93.5 MHz

POWER: 3 kw at 200 feet

FORMAT: AC
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KSKB/Brooklyn

PRICE: No cash consideration
TERMS: Donation

BUYER: Florida Public Radio Inc., a
noncommercial corporation headed by
President Randy Henry.

SELLER: Randy Henry of Titusville, FL.

He also owns KREH/Sisseton, SD;
KREJ/Medicine Lodge, KS; and
WPGS/Mims, FL.

FREQUENCY: 99.3 MHz

POWER: 3 kw at 175 feet

FORMAT: Gospel

KTAV/Knoxville

PRICE: $225,000

TERMS: $25,000 cash and 12-year
promissory note for $200,000 at 12%
interest.

BUYER: Leighton Enterprises Inc.,
owned by Alver Leighton. He also
owns KYCK/Crookston, MN; KCII-AM
& FM/Washington, 1A; KCLD-AM &
FM/St. Cloud, MN; KOUR-AM & FM/
independence, lA; and KNIA &
KRLS/Knoxville, IA.

SELLER: Dominion Publishing Inc.,
principally owned by Douglas Smiley.
He also owns KXOF/Bloomtfield, IA
and KBMI/Roma, TX.

FREQUENCY: 92.1 MHz

POWER: 3 kw at 300 feet

FORMAT: AC

i ‘?ﬁi T Y S .-.:955;&2_
¥ ASK il : Sl o

Soibringried

WCRN/Cherry Valley (AM CP)
PRICE: $12,265

TERMS: Cash

BUYER: Carter Broadcasting Corp.,
owned by Kenneth Carberry. The
company also owns WROL/Boston;
WACE/Chicopee, MA; WLOB/Port-
land, ME; WRUM & WWMR/Rumford,
ME; and WRIB/Providence.

SELLER: Dale O’Hayer of Milton, MA.
FREQUENCY: 830 kHz

POWER: 1 kw

PRICE: $325,000
TERMS: Escrow deposit $15,000;
balance due cash at closing.

Continued on Page 10



THANKS

FOR BELIEVING IN US.

DAVID BARRETT
CHUCK BORTNICK
ALAN BOX

STEVE BRILL
GARY BROBST
BILL CAHILL
KAREN CARROLL
JOHN CHAFFEE
MIKE CHAPMAN
AYLETT COLEMAN
BILL CONWAY
BOB DAVIS

DAVE DILLON
JANE DINSE

HOWARD DOLGOFF
JEFF DORF

BRIAN DOUGLAS
MARK DRISCOLL
CHUCK DUCOTY
NORM FEUER
GARY FISHER

JAKE GURLEY

JIM HEAVNER
PETER JORGENSON
RANDY KABRICH
LARRY KAHN

ART KELLAR

KEVIN KENNY

STEVE KINGSTON
DON LANGFORD
BOB LAURENCE
PAUL LEVESQUE
MILTON MALTZ
DAVID McALEY
DOUG McGUIRE
TEX MEYER
JOHN MOEN
RUSS MORLEY
TOM MOSHER
RUSS MOTTLA
STU NAAR

RICH PIOMBINO

ROBERT RHEA
JIM RICHARDS
SUZY ROESER
GIL ROSENWALD
TOM SAUBER
BOB SAUBER
SCOTT SHANNON
DAVID SMALL
SHADOW STEELE
JOHN TAYLORIII
DEAN THACKER
DAN VALLIE
STEVE WEED
JOHN WINKLE

Rantel Research wishes to thank the people on this
list for trusting us to provide them with our advanced
multivariate research techniques. We at Rantel now begin
our second decade of advanced research and we look
forward to adding your name to our list.

i

[y

RANTEL

Advanced Perceptual Research

L aurel, Maryland - 301-490-8700




710 eR&R December15,1989

RADIO BUSINESS

TRANSACTIONS

Continued from Page 8

BUYER: Mackin-Hults Broadcasting
Inc., owned by J.D. Mackin and David
Hults. Mackin also owns WSJM &
WIRX/St. Joseph, MI.

SELLER: Danaher Broadcasting Inc.
FREQUENCY: 95.3 MHz

POWER: 3 kw at 160 feet

FORMAT: AC

| Mississippi
WYCH/Utica (FM CP)

PRICE: $8450

TERMS: Cash

BUYER: St. Pe Broadcasting Inc.,
owned by Edward St. Pe of Yazoo Ci-
ty, MS.

SELLER: Hollingsworth Broadcasting
Co., owned by Joseph and Mary Holl-
ingsworth. They also own WCSP/
Crystal Springs, MS.

FREQUENCY: 92.9 MHz

POWER: 3 kw at 300 feet

___Nebras i
KBWH/Blair (Omaha)

PRICE: No cash consideration
TERMS: The buyer is foreclosing on a
$210,000 defaulted loan.

BUYER: Sunrise Broadcasting Corp.,
owned by CVC Capital Corp., headed
by President Joerg Klebe. CVC has in-
terests in WGNY-AM & FM/New-
burgh, NY; WFSF & WNER/Ozark,
AL; and WCKX/London, OH.
SELLER: LDH Communications Inc.,
owned by Jack Harrington and Larry
Littlejohn. Harrington is the GM of
WCKX/London, OH. Littlejohn is the
GM of KBWH.

FREQUENCY: 106.3 MHz

POWER: 3 kw at 469 feet

FORMAT: Urban

KROL/Laughlin &
KPAH/Tonopah

PRICE: No cash consideration
TERMS: Transfer to blind trust

BUYER: The Sigmund Rogich Trust,
to be administered by Cathy Gage of
the Nevada Title Company.

SELLER: Laughlin Roughrider Broad-
casting Inc., owned by Sigmund Ro-
gich of Las Vagas.

FREQUENCY: 870 kHz; 92.7 MHz
POWER: 10 kw day/1 kw night; 280
watts at 970 feet

FORMAT: News/Talk; AC
COMMENT: President Bush has ap-
pointed Rogich to a White House posi-
tion as Asst. to the President for Spe-
cial Activities and Initiatives. Rogich is
placing his station in a trust to comply
with federal ethics laws.

WAST/Ashtabula (AM CP)
PRICE: $5000

TERMS: Cash

BUYER: Butler Communications Of
Ashtabula Inc., owned by John An-
thony Bulmer. He also owns WHMQ/
North Baltimore, OH.

SELLER: Quests Inc., owned by Ar-
thur Cervi Sr. He also owns WVCC/
Linesville, PA.

FREQUENCY: 1600 kHz

POWER: 1 kw

WCKX/London

PRICE: No cash consideration for 50%
BUYER: Jack Harris of Worthington,
OH.

SELLER: Larry Littlejohn is divesting
his interest in LDH Communications
Of Ohio Inc.

FREQUENCY: 106.3 MHz

POWER: 3 kw at 300 feet

FORMAT: Urban

COMMENT: According to an FCC fil-
ing, this transaction is to resolve “a
number of controversies” involving Lit-
tiejohn, Harris, and their venture capital
partner, CVC Capital Corp. LDH is al-
so selling its interest in KBWH/Blair,
NE (see above).

o 8 RSRER

WHUM/Patton-Altoona

PRICE: $450,000

TERMS: $175,000 cash and seven-
year promissory note for balance at
10% interest.

BUYER: WRG Altoona L.P., headed by
W. Randolph Young of Washington,
John Phillips of Denver, and Julianna
Guy of Anchorage.

SELLER: Kennedy Broadcasting Ltd.,
owned by John Kennedy Jr. The com-
pany also owns WHUM (AM)Hughes-
ville, PA; WHOE/Avis, PA; and two
LPTV stations.

FREQUENCY: 94.7 MHz

POWER: 3 kw at 300 feet

FORMAT: AC

BROKER: Ray H. Rosenblum of Pitts-
burgh.

i Larc

WCOG & WZBZ/Ridgeland
PRICE: $250,000
TERMS: Cash
BUYER: Mattox-Guest Of South Caro-
lina Inc., owned by A.J. Guest of
Americus, GA and G. Troy Mattox of
Blackshear, GA. They also own WKUB/
Blackshear, GA and WDEC-AM &
FM/Americus, GA. The company is
the proposed assignee of WMJM &
WFAV/Cordele, GA.
SELLER: R. Geoffrey Levy, bankruptcy
trustee for Empire Broadcasting
Corp.
FREQUENCY: 1430 kHz; 104.9 MHz
POWER: 1 kw daytimer; 3 kw at 300
feet
FORMAT: Gospel; AC
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WHAL & WYCQ/Shelbyville
PRICE: $2.5 million

BUYER: Lenk Broadcasting Co. Inc.,
owned by Bayard Walters. He aiso
owns WVEL & WGLO/Pekin, IL;
WSHY-AM & FM/Shelbyville, IL;

Radio/Television

Programming and
Advertising

15th Annual AWRT National Commendation Awards

Euch vear Amencan Women in Radio and ‘Tekesvision honors exeellence m radio and wlesision
programnung ind advertsing that presents women mereadistic nanner: Awards will be pre
sented to local, network, cable and syndicated enterainment progrinis, progrunm segments
JOCUMCNEINCS, POITRRES, NEWS STOCICS, NEWS SCPIES, PIoMotional announcements, commet
cials, editorials, public service announcements, tlk shows, muggizine shows, children s pro-
gramming, government/nonprofic orgamizigons, mterational progeims, and student
productions Deciedline for sebmission of entraes o oy 5. 1990 Award wnners will e
honored at a4 luncheon ae The Waldort:Astoria on March 15, 1990
For more information and entry forms call or write:

AWARDS
Amencan Wonren in Radio and Teleyision
1101 Connecticut Avenue, N
Suite 71X
Washington. DC 20030
(202) 429-5102

WMCl/Mattoon, IL; WKCM/Hawes-
ville, KY; and WCTZ/Clarksville, TN.
SELLER: Tenncom Ltd., headed by
President Jerry Oakley. Some of the
company's stockholders have interests
in WLHQ-AM & FM/Enterprise, AL
and WIRC & WXRC/Hickory, NC.
FREQUENCY: 1400 kHz; 102.9 MHz
POWER: 1 kw; 100 kw at 820 feet
FORMAT: Country

BROKER: Jay Bowles of Blackburn &
Co.
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KRRG/Laredo

PRICE: $1,150,000

S R

TERMS: Asset sale for $1 million cash;
$150,000 noncompete agreement
payable in three equal annual instali-
ments of $50,000 each.

BUYER: Sunbeit Radio Group, head-
ed by Richard Lea, formerly the owner
of Credltors Mercantile of Atlanta, and
Dain Schult, an Atlanta-based pro-
gramming consultant who heads the
Radioactivity Group.

SELLER: Laredo Broadcasting Co.
Inc., owned by Akiva Gerstein.
FREQUENCY: 98.1 MHz

POWER: 100 kw at 737 feet
FORMAT: AC

BROKER: Thoben-Van Huss & Asso-
ciates Inc.

R&R listed the following deals in
last week's “Transactions At A
Glance” summary. However, owing
to last-minute space limitations, the
full detalls weren't reported at that

time.
KZKZ/Greenwood

PRICE: $43,600

TERMS: Assumption of liabilities
BUYER: Greenwood Community
Broadcasting Inc., owned by
David Morrison, Robert Yoes, and
Stephen Marino.

SELLER: KZ Communications
Inc., owned by Billy Thomas, Jerry
Morris, Larry Morrison, and Pa-
tricia and Douglas Morrison. They
also own KZKZ-FM/Greenwood,
AR and KDEZ/Jonesboro, AR.
FREQUENCY: 1510 kHz
POWER: 1 kw daytimer
FORMAT: Country
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KWDQ/Woodward

PRICE: $92,401

TERMS: Escrow deposit $10,000.
Seller is to receive $50,000 worth
of advertising time credits to be us-
ed in $10,000 annual installments
over five years. Balance of pur-
chase price paid by assuming liabil-
ities.

BUYER: Classic Communications,
a general partnership between Wil-

liam G. Sell, Gary Wise, and Rick
Carnahan.

SELLER: H. Grant lrwin Jr.
FREQUENCY: 102.3 MHz
POWER: 2.35 kw at 355 feet
FORMAT: Station is dark

B

KLAY/Lakewood (Tacoma)
PRICE: $75,000

TERMS: Escrow deposit $5000;
additional $10,000 cash at closing.
Real estate note for $60,000.
BUYER: Mom 'N Pop Radio, own-
ed by Gary and Maribeth Spring-
er, a husband-and-wife team from
Tacoma, and KDFL Public Radio
Associatlon, a nonprofit corpora-
tion headed by Henry Perozzo.
SELLER: Clay Frank Huntington
FREQUENCY: 1480 kHz

POWER: 1 kw

FORMAT: The new owners plan a
Christian music format during the
week and a noncommercial public
radio format on weekends.
COMMENT: Huntington has a CP
to switch to 1180 kHz. Only the
1480 kHz license and transmitting
equipment are being sold in this
transaction. The new proposed
joint owners of the 1480 kHz fre-
quency plan a time-sharing opera-
tion. Mom 'N Pop Radio would op-
erate the station from Monday
through Saturday, and KDFL Pub-
lic Radio would operate on Sun-
day. The buyers are asking for an
FCC walver to permit the joint oper-
ation.

Radio’s Blue-chip Broke

One Stone Place * Bronxville NY 10708 - (914) 779-7003
74-854 Velie Way « Suite 10 » Palm Desert CA 92260 - (619) 341-0855
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Congratulations

Richard H. Harris, Chairman of Group W Radio, Inc.,
Robert F.X. Sillerman and Carl E. Hirsch, Co-Chairmen
of Legacy/Metropolitan Broadcasting, for successfully
completing the largest radio station transaction in the
history of the industry, valued in excess of

$700,000,000.

WINS-AM/WNEW-FM New York
KFWB-AM/KTWV-FM Los Angeles
WMAQ-AM Chicago
KYW-AM/WMMR-FM Philadelphia
WLLZ-FM Detroit
WBZ-AM Boston
KQZY-FM Dallas
WCPT-AM/WCXR-FM Washington, D.C.
KILT-AM/FM Houston
KDKA-AM Pittsburgh
KMEO-AM/FM Phoenix
KFBK-AM/KAER-FM Sacramento
KQXT-FM San Antonio

Americom is pleased to have represented
Group W Radio, Inc. in this transaction.

AMERICOM

Radio’s New Breed of Professional Brokerage and Financing Specialists

1130 Connecticut Avenue, N.W. / Suite 500 ! Washington, DC 20036 / (202) 737-9000
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f you’ve had to search for job

candidates, you know the good

ones are hard to find. Follow-
ing are three tried-and-true tactics
adapted from Einstein — Kurt Ein-
stein, that is — Chairman of the
Cary, NC-based Einstein Institute
personnel-consulting firm:

¢ Determine exactly what you
need. Are you looking for an air tal-
ent with strong production room
skills, an excellent set of ears, or
simply a great voice?

Don’t just figure out a job’s title,

DATELINE

® January 10-13, 1990 — Burk-
hart/Douglas & Associates Ra-
dio '90. Hotel Del Coronado.
San Diego, CA.
® January 18-21 — RAB Man-
. aging Sales Conference. Loews
Anatole. Dallas, TX.
®January 20-21 — Dan
O'Day’'s Air Personality Plus
seminar. Ramada Inn — South
Airport. Orlando, FL.

® January 21-25 — MIDEM
'90. Palais des Festivals. Can-
nes, France.

® January 22 — American Mu-
sic Awards. Shrine Auditorium.
Los Angeles, CA.

® February 12 — Dance Music
Awards. Universal Amphi-
theatre. Los Angeles, CA.

® February 13-14 — Broadcast
Credit Association’s 23rd Credit
& Collection Seminar. Westin
Lenox Hotel. Atlanta, GA.

®February 16-18 — Gavin
Convention. St. Francis Hotel.
San Francisco, CA.

®February 21 — Grammy
Awards. Shrine Auditorium. Los
Angeles, CA.

® February 24 — NAB Small &
Medium-Market Managers
Roundtable. Sheraton Music Ci-
ty. Nashville, TN.

®February 28-March 3 —
Country Radio Seminar. Opry-
land Hotel. Nashville, TN.

‘“R&R CONVENTION *30 . ..

MAY 10-12 IN CENTURY CITY’

Three Steps To Hire Ground

salary, and requirements — decide
upon the specific characteristics
that candidates will need to fill the
position.

¢ Devise a job description. This
is not only for the candidate, but for
you — recruiting and evaluating
applicants will be much easier with
a clear explanation of the position
you're offering.

A program director at one sta-
tion may perform much different
tasks than a PD at his crosstown
competitor, for example. Measure
candidates by your needs — not by
their past titles and experience.

« Evaluate applicants carefully.
After you’ve determined which
type of person you want and the job
you need to fill, you're ready to in-
terview.

Be careful, though — anyone can
look good on paper. If a candidate
answers your questions with a can-
ned response, probe for more infor-
mation by asking “Why?” and
((HOW? ”

BPME Seeks
Contest
Entries

he Broadcast Promotion
T& Marketing Executives

(BPME) organization is
accepting entries through
March 9 for its 29th annual In-
ternational Gold Medallion
Awards, honoring creative pro-
motion and marketing excel-
lence in more than 74 radlo and
TV categories.

Print, audio, and video entries
must have been introduced in
1989, and will be divided ac-
cording to market size. Winners
will be announced during the or-
ganization’s forthcoming annual
conference (June 10-13,
1990). For more info, contact
BPME at (213) 465-3777.

National Spot Radio Scoreboard

otal national spot radic
expenditures for the
month of October topped

$105 million — a 5.8% decline
from 1988 figures.

While the above-quoted fig-
ures reflect total national radio
spot billings as reported by
America's leading national rep
organizations, they are not typ-
ical of any specific market.
Furthermore, spot billing in indi-
vidual markets, market groups,
or geographic areas may differ
substantially. -

Source: Radio Expenditure Reports Inc.’

TOTAL SPOT DOLLARS
YEAR-TO-DATE TREND
(1988 vs. 1989)

110

- 1988
% 1989

69 70

57 (all figures in millions)

T T T L{ L{ T T T T T

Jan. Feb. March April May June July Aug. Sept. Oct.
Month

THREE-MONTH TREND
PERCENTAGE OF CHANGE
(1988 vs. 1989)

B Au
Sept.
J

-14.9 131

-29.4

T L L] Ll

26-50 51-75 76-100 100+
Market Size




..our Hit List

The Original Levis 501 Blues, Wheaties, Gatorade, California Raisins, The National Milk Advisory
Board, Life Magazine, Coors, Chevron, Wrangler, Oldsmobile, Dole, Michelob, Burger King, Dutchboy
Paint, First City Bank, Betty Crocker, Dannon Yogur, Slice, Levi’s Cords, Three Musketeers, Mazdaq,
Wendy's, Seven Up, Doritos, Miller Beer, Scott's Lawn Care, Olympic Stain, Dove Bar, BExxon, Pacific Bell,
Walt Disney World, Parfum Bic, Northwest Air, Kellogg's Corn Flakes, BMW, ITT, Ace Hardware, Citibank,
GM Parts, Phillips 66, Discover Card, Kraft, Fidelity Bank, Equitable Life Insurance, Suzuki, Gallo Wine,
Equibank, Mauna Loa Macadamia Nuts, First Nationwide Network, Oceanspray, Holly Farms
Chicken, Fantastic, Agree Shampoo, Westin Hotels, Stouffer Foods, Sea World, Skittles, Mitsubishi,
Realty World, Saran Wrap, Southern New England Bell, Labatt's Beer, Kentucky Fried Chicken,
Mexicana Airlines, Pizza Hut, Checker Auto Parts, Ford, Hanes, Timex, Hires Root Beer, Taylor California
Wine, Pennsylvania Lottery, Hasbro Toys, Bisquick, Crush Soda, Oscar Meyer, Australian Swan Lager,
Rondos Ice Cream, Bubblicious, Circle K, Aurora Toys, Shastq, Ruffles, Blue Cross, Anheuser-Busch,
Chex Cereals, Watchamacallit, Lee Jeans, Colt 45, Hyatt Hotels, Holland America Cruises, Folgers
Coftee, Budweiser, Jordan Marsh, Blue Shield, California Milk, Valvoline, Hardees, Pride Air, Supercuts,
Equitable Gas Company, Ameritrust, Fancy Feast, California Lottery, Commerce Bank, Nissan,
Amoco, Shell, Sealy, Tone Soap, Pontiac, Domino’s Pizza, American Airlines, Sanyo, Safeway,
Franco-American, Louis Rich, Ken-L Ration, GMC, Nabisco, Mercedes, Fisher-Price, Mitsubishi, Van
Camp’s, General Tire, Jeep, Puring, Diet Rite, America West Airlines, Crest, Frito-Lay, Pepsi, Mr. Coffee,
Clairol, Clorox, Minolta, Arco/AM/PM/Mini-Markets, Ace Hardware, Giorgio, Puma, Monsanto, Luv’s,
Marrioft, Kiwi, Campbell’s Soup, General Mills, Walmart, United Way, Chicago Sun Times, Coast Soap,
Kawasaki, Alamo Rent-a-Car, Schlitz, Magic Chef, Sizzler, 7-11, Church’s, Warner Cable, Porsche, Spray
and Wash, Tampax, Coldwell Banker, Heineken, Pampers, Pop Secret, Scandinavian Air, Very Fine
Apple Juice, Pabst, Tilex, Tender Vittles, Lite Beer, Hertz Rent-a-Car, Tang, Princess Cruises, Weight
Watchers, Coors, Orkin, Heinz, Delta Airlines, Texaco, Sears, Chevron, Lanier, Montgomery Ward,
Baskin-Robbins, Superior Beer, Dash, Bounce and thousands more.

January 1990 KILLER MUSIC will re-define the term

Call for a preview
1-800-877-0078

“No Fillers . . . Just Killers!”




Free Trial: the Best Oldies

Better Than From Record Stores!

Hear for yourself: The clearest, cleanest classics come from Century 21! Use the coupon below to get a free CD showing
how much better Century 21's GoldDisc® Compact Discs are than “record store” oldies!

GoldDisc® is Century 21’s new third edition of radio CDs, with the latest research, larger libraries, “clean” lyrics, hit “45"
lengths, and the best quality CDs. GoldDisc®s have uniquely tight starts, consistent audio levels, accurate timing, expanded
dynamic range, great stereo separation and superior sonic quality!

Century 21's new secret is NoNOISE. It's our $103-a-minute digital remastering computer that seamlessly
eliminates clicks, pops, and noise. Nothing else compares with NoNOISE digital remastering, and nobody
else has an oldies library that sounds this good or is this complete! Century 21 has hundreds of
research-proven hits you can't find on CD anywhere else!

Century 21's in-house studios are now totally digital, with better equipment than most record companies!
NoNOISE gets rid of hiss, hum, clicks and pops without getting rid of any music!

Experts Agree: Rave reviews of Century 21’s CD innovations and excellence have appeared in trades like Radio & Records,
Billboard, The Pulse, Radio Only, Broadcasting, Radio World, BM/E, and audiophile magazines including Digital Audio. Our
NoNOISE computers have been praised in The New York Times, Stereo Review, High Fidelity, Audio, Gramophone, and
Recording Engineer/Producer. Radio researchers, consultants, programmers and listeners agree: GoldDisc® CDs are a
significant improvement in clarity and dynamics.

Hear for yourself why 1,000 stations—plus most of the national program producers and satellite networks—already use Century
21's Compact Discs for the best quality. Mail or FAX the coupon at the bottom of the page toll-free for your free sample
NoNOISE GoldDisc®.

e

And Othe%

Australian B C
ABC Radio Nets.
U.S. Amed
Forces Radio,
Audio
Environments™,
Braiker Radio,

“Century 21, |

“HitDisc CDs

“We depend on “We're proud to “Century 21 “HitDiscs send Broadcast Prog.,
the quality that love those Hit- use Century give American Compact Discs Muzak the new ~ CDns,
HitDiscs deliver Discs. They 21's Compact Country Count- not only have songs so fast Canadian Radio,
to Scott Shan- help my Week- Discs on dwn a clean, been a time- that one week _Hon Cuter Prod,
non’'s Fockin’ Iy Top 40 have American Top crisp sound. saver, but have the ink was stil EgeraclgjagadRNdet
America and CD quality, and 40. | love the Century 21’s significantly in- wet! Century Di ﬁal Rad?o L?ablg
Casey’s Top allofusatKIS- quality & clarify CDs are truly creased the 21 CDs sound g
KalaMusic,
40. HitDiscs FM appreciate of HitDiscs. flawless.” ficelity of our great.” Mood Musuc
..are aBIG hit!"” their CD con- They save us Bob Kingsley on-air sound!” Steve Ward Muzak
Gary Landis venience.” time.” oy osUProducer Robert G. Hall Manager-Programming SMN,
Vice President Rick Dees Shadoe American Vice President—Prog. BalEgsaing Cioaginst . Tempo,
W Dt of:iro%. KIS Stevens Cou ntry Satellite MUZAK UniStar,
estwc&(; dio Lo Angeles, CA “American Countdown” Music + Thousands Morel
Network Top 40” Network

Now! Get Denon CD “Cart”

Players with GoldDisc® CDs

centur

v21

Yes!

Fill in, then mail or FAX the Coupon toll-free to (800) 749-2121

We want all our oldies from NoNOISE Compact

Discs. Send me a GoldDisc® demo CD with no obligation.
Mail to: Century 21 Programming, 14444 Beltwood Parkway, Dallas, TX 75244-3228

Signed Title
PROGRAMMING, INC. Station Phone ( )
14444 Beltwood Parkway, Dallas, TX 75244  Address .
50 States & Canada: (800) 937-2100 | <ty State____ Zip
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he Hell's Angels, security
Tcorps for the Rolling
Stones’ ill-fated 1969 Alta-
| mont Speedway concert, are
threatening to cash in a 20-year-old
murder contract on Mick Jagger
’ and the rest of the band!
The National Examiner quotes a
| “Stones associate” as saying Mick
not only takes the threats “very ser-
iously,” but he also spends a hefty
$10,000 a month on security be-
cause of fears “that some crazed
killer may strike at him.
l

Madonna’s Miraculous
Avocados
Having flattened her voluptuous
curves with excessive exercise, a
| deflated Madonna has embarked
on a diet of avocados that keeps
her in “sexy, superfit shape!”
According to the National Exam-
iner, the Material Girl was prodded
to change her eating habits after
boy toy Warren Beatty noticed her
bust wasn't up to snuff for the role
of buxom beauty Breathless Maho-
ney in the film “Dick Tracy.
Personal dietician Peter Chaplin,
who notes Madonna’s sex appeal
came “slzzling back” once she be-
gan gobbling the wrinkle-skinned
fruit, also advises the singer to gar-
gle with prickly cactus juice to keep
her vocal cords in peak condition!

Linda’s Beef With Roadies

On the subject of vegetarians,
the National Enquirer reports Linda
McCartney takes her pro-plant
stand sooo seriously she recently
threatened to fire a couple of beef-
eating crew members. Seems the
hapless roadies were caught
munching verboten burgers back-
stage at one of husband Paui's
gigs!

’90s Father Figure
The next decade will be a big one
for Michael Jackson. “The world's
leading psychic,” Jeane Dixon, tells
this week's Star MJ will travel into

GIFT RAPT — Fine Young Canni-
bals steamy lead singer Roland
Gift, noted for his “face of a frac-
tured Kewpie doll," makes US mag-
azine's “20 Who Turned Us On” list
for 1989. Also mentioned are Cher

(“foremost a rocker") and Paula Ab-
dul (“approachable"’}.

space, moonwalk on the moon, fall
in love (but not marry), and passion-
ately pursue a costly new obses-
sion — becoming a single father!

Two-Timed

Speaking of the Buckled One,
the Globe says Michael pald sister
LaToya some $5 million in hush
money to nix the publication of her
planned tell-all family biography
LaToya accepted the gift, then
promptly began work on a new,
similarly themed book!

Dion’s My Daddy!

Florida electrician Dion Am-
brogia claims pop star Dion is his
dad and has asked the US court
system to decide the matter. The
32-year-old Ambrogia, who plays
bass guitar and strums old Bel-
monts tunes, tells the Star that al-
though the Rock ‘N’ Roil Hall Of
Famer phones him often, he never
‘calls me son

0Odd Couples

* Barbra Streisand’s next platter
will feature a duet with actress
Mery!| Streep! (National Enquirer)

Our Best Advertisement
is our CLIENT’S word . . .

NOT OURS!

Our Client list is the “Best” in
the Industry . .. Because WE are

the “Best” in the Industry.
Don’t be misled into paying more!

For information call Collect, Person to Person

Byron J. Crecelius 314-423-4411
Home of the “TRAVELING BILLBOARD.’
Bumper Strips & Window Labels

VS Tape & Label

Sainl Louis, VIissouri

MEDIA

TOP TEN SHOWS
DECEMBER 4-10

1 The Cosby Show
2 Cheers
3 Roseanne
4 A Different World
5 Dear John
6 Golden Girls
7 60 Minutes
8 Murder, She Wrote
9 LA Law

10 Empty Nest

Source: Nieisen Media Research

All show timss are EST/PST unless oth-
erwise noted. subtract one hour for CST.
Check kistings for showings in the Mountain
Time Zone. Al istings subject to change.

Tube Tops

® it you missed the Rolling
Stones’ “Steel Wheels"” tour
when it rolled through your city,
don't sweat. You can catch the
band’s North American finale on
Showtime Event Television’s
‘Rolling Stones: Terrifying
(Tuesday, 12/19; check local
listings for air time).

The pay-per-view concert,
broadcast live! from the Atlantic
City Convention Center, will
feature appearances by Eric
Clapton, Tina Turner, John
Lee Hooker, and Guns N’
Roses’ Axl Rose and lzzy
Stradlin.

Friday, 12/15

e Beach Boys, Crystal
Gayle, Chaka Khan, and Di-
onne Warwick, “Discovery
Presents: Christmas With The
Stars — An International Earth-
quake Benefit" (Discovery
Channel, 8pm EST/5pm PST).

* New Kids On The Block,
‘The Arsenio Hall Show* {syn-
dicated; check local listings for
station and air time).

e Clarence Clemons, "“The
Pat Sajak Show’ (CBS,
11:30pm).

Saturday, 12/16

e Dr. John, “Late Night With
David Letterman’” (NBC
12:30am).

e Tracy Chapman, *“Satur-
day Night Live” (NBC,
11:30pm}.

Monday, 12/18

* “Oak Ridge Boys' Christ-
mas” (TNN, 11:30am EST
8:30am PST)

* Take 6 “Christmas In Wash-
ington™ (NBC, 10pm).

e Buster Poindexter, “Pat
Sajak.

Tuesday, 12/19
* Joe Sample, “Pat Sajak.

Wednesday, 12/20

* Stanley Turrentine, *David
Lettermar

e Jean & Casey Kasem
make a cameo appearance on

My Two Dads" (NBC,
9:30pm)

® “USO Celebrity Tour: Lor-
etta Lynn Christmas” (TNN,
10:30pm EST/7:30pm PST).
The lovely 'n’ talented Lynn per-
forms Christmas and country
classics for American soldiers
around the world in this hour-
long special

Thursday, 12/21

* Joe Cocker, “David Letter-
man
* Vesta, “Pat Sajak.

Natalie Cole To Host
Syndicated TV Show

MI recording artist Natalie

Cole has been named host

of the forthcoming syndi-
cated television series ‘‘Big
Break" — a weekly music variety
program showcasing up-and-
coming urban and contemporary
entertainers.

The hourlor.g show — scheduled
to debut in September 1990 — also
will fezture musical appearances
from established guest artists as
well as frequent performances
from Cole herself.

Amateur acts appearing on the
show will compete for cash and
prizes in five separate categories:
soloist, group, children, rap, and
variety.

Winners will be judged by the
studio audience, and (a la “Star
Search'’) will be invited back for a
season-cappirg competition to de-
termine “Big Break Artist Of The
Year.”

WHO NEEDS A KEY? — Natalie Cole
ready to break into song any minute.

NEW THIS WEEK

® NIGHTMARE ON ELM STREET PART 5: THE DREAM CHILD (Media

Home Entertainment)

The fifth incarnation of Freddy Krueger is about to be released in its
R-rated form and — for all you steel-stomached fright freaks — its uncut,
unrated version. The feature film's Jive/RCA soundtrack includes singles
by tron Maiden frontman Bruce Dickinson {“Bring Your Daughter To The
Slaughter”) and Samantha Fox {“Now | Lay Me Down To Sleep,” produc-
ed by Fuli Force), as well as tunes by W.A.S.P., Whodini, Romeo’s
Daughter, Mammoth, Siave Raider, Kool Moe Dee, Doctor lce, and

Schoolly D. (Street date: 12/20.)

® GREAT BALLS OF FIRE (Orion Home Video)

Dennis Quaid stars as Jerry Lee Lewis, and the Killer himself con-
tributes seven rerecordings of his fabulous '50s classics to the film’s
Polydor scundtrack as well as his original hit version of the title tune. A
Killer/Quaid duet on “Crazy Arms” and Jackie Brenston's seminal rock 'n’
roll number “Rocket 88" provide the remaining sonic highlights. Look for
syndicated radio personality/cable movie critic Joe Bob Briggs in a cameo
role as semi-legendary Memphis DJ Dewey Phillips. (12/21)

BAND IN MEMPHIS — Seen on the scene in their rockin' roles as the
members of the Jerry Lee Lewis — played by Dennis Quaid (c) — band are
{I-r) Jimmie Vaughan of the Fabulous Thunderbirds, Mojo Nixon, and former
X-man tumed Virgin solo artist John Doe.

® JOHN & YOKO: A LOVE STORY (SVS Inc.)

This two-and-a-half-hour feature film made its network TV debut in 1985
Mark McGann plays the late, great John Lennon, and voices most of the
movie's 36 Beatles and Lennon tunes himself. {12/21 )
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BOOK BEAT

MEDIA

Russian Rock, Python Anthology,
Assorted Bios Top Current Releases

hether you prefer his-
tories of communist or
vintage American rock,

the droll absurdity of classic Brit-
ish comedy, or candid biographies
of your favorite musicians, you'll
treasure the pleasures found in the
following spate of music-related
winter page-turners:

| INEASTERN
A HISTORY OF ROCK MusIC
EUROPE AND THE SOVIET UNION

Rockin’ Behind
The Iron Curtain

“Rock Around The Bloc” ($21.95/
Oxford) traces communist
Europe’s rock musical roots from
the mid-'50s (when Hungary’s
Laszlo Komar gained fame as the
“Magyar Elvis”) to the present
day. A Harvard University lec-
turer, author Timothy Ryback not
only examines how such phenom-
ena as Beatlemania and the birth
of punk music helped shape gener-
ations of red rockers, he also ex-
plores the antagonistic relationship
between rock music and govern-
ment authorities. (Sound famil-
iar?)

Furthermore, the 272-page his-
tory lesson — due in stores Janu-
ary 4 — details the travails that
fans would suffer to hear BBC and

Radio Free Europe broadcasts,
and offers insights into the com-
mies’ version of the record busi-
ness (distribution, etc.).

The book features 20 pages of
photos, and comes with a rockin’
chronology of music-related events
from Hungary’s lifting of a ban on
performances by western acts in
1953 to Bon Jovi's headlining ap-
pearance at the Moscow Music
Peace Festival in 1989.

The Era Of Our Ways

Remaining true to its title, Rich-
ard Aquila’s “That Old Time Rock
& Roll: A Chronicle Of An Era,
1954-1963" ($22.50/Schirmer Books)
recalls the nine-year period when
an influential social toddler called
rock 'n’ roll music was rapidly
gaining mass acceptance.

The 370-page tome begins with
an overview of the era (listing
news events, popular films, TV
shows, and fashions for each re-
spective year), then moves into a
section of lists (supporting such
topics as “the Cold War” and
“Gender” with a fistful of songs
from the period).

The soft-cover book also pro-
vides an alphabetical listing of the

Roek & Rl

A CHRONICLE OF AN ERA
T 1954-1963
Richard Aquila

This is the Big Onel
MAY 10-12

Look for schedule & registration
details in January.

RR Century Plaza & JW Marriott Hotels
¥ s W Century City/Los Angeles

RADIO & RECORDS

era’s hitmakers (complete with
brief biographies, key song titles
release dates, and label info) ané
features 32 pages of engaging pho-
tos.

Silly, Snide & Saucy
And now for something com-
pletely different ... Remember
the Monty Python’s Flying Circus

skit about the “Argument Clinic”
or the one in which Mr. & Mrs. Git
introduce the world to their chil-
dren, Dirty Lying Little Two-Faced
and Ghastly Spotty Horrible Vici-
ous Little?

The scripts to these routines (as
well as to your favorite skits) can
be found in the just-published dou-
ble-volume release “The Complete
Monty Python's Flying Circus: All
The Words” ($25.90/Pantheon)
The boxed set contains words,
stage direction, and brief descrip-
tions for each of the 45 episodes
that aired during the comedy
troupe’s original five-year run on
British television.

Both volumes feature a listing of
the recording and broadcast date
for each episode, and both sport 12
pages of photos (complete with
page reference numbers for easily
locating the skits from which they
were taken).

STILLINIOVE wnn oy

HANK& AUDREY
WILLIAMS ﬂ

Lycrecia Williams and Daie Vinjeyr

The Hank-Man’s
Beautiful Daughter

In “Still In Love With You”
($16.95/Rutledge Hill Press),
author Lycrecia Williams chron-

JINES LiNcowy Y5

icles the stormy life story of her
parents — Hank and Audrey Willi-
ams — from the day the two met
until their deaths, maintaining that
the couple remained deeply in love
despite often-told tales of excessive
drinking and domestic squabbles.
Co-written with former Country
Music Foundation employee Dale
Vinicur, the 200-page book relies on
quotes from the late great country
singer/songwriter’s bandmates
and friends as well as lengthy pass-
ages from Audrey Williams's un-
published memoirs to help tell its
tale. Thirty-two pages of photos
(including early publicity shots of
Hank Jr.) enhance the package.

One Swingin’ King

Within the pages of ‘“Benny
Goodman And The Swing Era”
($22.95/0xford), author James Lin-
coln Collier not only presents a
thorough account of Benny Good-
man’s life and career, but also
chronicles the evolution of swing
music from its jazz roots. The book
also explores radio’s role in helping
to bring this new form of pop music
to a nationwide audience in the '20s
and '30s.

Collier — whose previous works
include biographies of Louis Arm-
strong and Duke Ellington — notes
that Goodman was the first leader
of a “white” band to hire black mu-
sicians (namely, pianist Teddy
Wilson and vibes master Lionel
Hampton), and documents the
many musical stars (Gene Krupa,
Harry James, Peggy Lee, et al)
who passed through Goodman’s
various aggregations. A selected
discography and 16 pages of photos
complete the package.

WEEKEND BOX OFFICE
DECEMBER 8-10

1 War Of The Roses $9.6
(20th Century Fox)*
2 Natlonal Lampoon’s $9.5
Christmas Vacation (W8B)
3Back ToThe Future $7.0
Part Il (Universal)

4 She-Devil $3.5
(Orion) *

5 Steel Magnolias $3.0
(Tri-Star)

6 Harlem Nights $2.9
(Paramount)

7 The Little Mermaid  $2.7
(Buena Vista)

8 Look Who's Talking $2.5
(Tri-Star)

9 Prancer $1.6
(Orion)

10 All Dogs Go To $1.5

Heaven (MGM/UA)

All figures in millions
*First Week In Release
Source: Exhibtor Relations Co

COMING ATTRACTIONS:
This week’s openers include
“Blaze,” co-produced by A&M
President Gil Friesen and star-
ring Paul Newman as Louisiana
Governor Earl K. Long. Long's
affair with stripper Blaze Starr
rocked the South in the late
'50s, and A8&M's upcoming
soundtrack rocks the movie
with tracks from Fats Domino,
Hank Willilams Sr., Randy
Newman, and Bennie Wallace
{(who scores the film and ap-
pears on the big screen).

Opening this week in limited
release is the romantic comedy
“Enemies, A Love Story.” Al-
though there's no official sound-
track, the jazz-infused film fea-
tures tunes by Tommy Dorsey,
Billie Holiday, Les Brown, and
others.

Music Awards
Hosts Tapped

lice Cooper, Gloria Estefan,

the Judds, and Stevie Won-

der will host the 17th annual
“American Music Awards” on Jan-
uary 22.

The three-hour event will be tele-
vised live on ABC-TV from Los An-
geles’s Shrine Auditorium. Per-
formers will be announced at a
later date.

CURRENT

® SHE-DEVIL (Mercury)
Single: | Will Survive/Sa-Fire

Other Featured Artists: Fat Boys, D-Mob, Jermaine Stewart

® ALL DOGS GO TO HEAVEN (MCA/Curb)
Single: Love Survives/irene Cara & Freddie Jackson
Other Featured Artists: Melba Moore f/Burt Reynolds, Lana Beeson

® BLACK RAIN (Virgin)

Single: Back To Life/Soul 1l Soul

Other Featured Artists: Gregg Allman, Iggy Pop, UB40
® THELONIOUS MONK: STRAIGHT NO CHASER (Columbia)

Featured Artist: Thelonious Monk
® FABULOUS BAKER BOYS (GRP)

Featured Artists: Michelle Pfeiffer, Dave Grusin, Duke Ellington

Orchestra



THE PROFESSIONAL CD PLAYER
FOR THE PROFESSIONAL CD PLAYER.

Like all professional CD players,
the new Technics SL-P1300 is tech-
nologically advanced.

But you don’t have to be a techni-
cal genius to operate it.

In fact, even if you haven't spent
years in the studio,
it will only take
you a few minutes
to figure it out.

You see, the SL- &

P1300 is ergonom- &8

ically designed to

give you greater

control over playback than you've
ever had before.

Perhaps that's because it's built
like a recording console. Which
means the disc well and all the other
controls are right at your fingertips.

First, the control panel features a
long stroke sliding pitch control. It's
continuously variable with a range of
+8%. In addition, it lets you restore
quartz lock accuracy at the touch of
a button.

There's also our
two-speed search
dial with audible
pause. Which

8 makes finding

& your in point

extremely easy.

o Our profes-
sional CD player has other features
professionals enjoy working with.
Like one-touch memorization by time
code, A-B repeat, and our exclusive
rocker control search buttons. It's the
digital equivalent of dragging your

finger on the edge of a record.

A great deal of thinking also went
Into things like our balanced outputs
(10 dBm nominal into 600 ohms).
There’s even a port for a wired
remote. And separate power supplies
for digital and analog circuits. Given
this, it's not surprising that its S/N
ratiois 112 dB.

If you're a professional CD
player, chances are you're ready to
hear what our professional CD player
can do.

Call your Technics representative.
You'll find that our pro CD player isn't
the only thing from Technics that's a
pleasure to work with.

Technics

The science of sound
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Age and sex is certainly valuable information. But

if that's where your rating source stops measuring,
you'd better hold it. Like the pictures here, the ages
and sexes may be the same but vive la différence!
Differences inincome, educatizn lifestyle, purchasing
habits, likes and dislikes, pros ad cons, the list goes
on and they're a!l important.

Only Birch/Scarborough prvides you with the
differences that your sales staff can use to show the
quality and quantity of the audienze you have invested
your programming dollars to gan.

Because Birch gets its information right from the
horse’'s mouth. One on one. Person to person.

At BirchyScarborcugh, we talk drectly to the people
your clients’ clients want to talk to. Because that’s the
only way to get reliable, in-depth information.
Information that sells beyond cost per point.

No two people are alike. The same is true of radio
ratings services. They say people are the same. We
say the difference is like nighttime and drive time.

1-800-62-BIRCH S %12
Ask for Sally Phillips

A VNU Marketing Information Services Company
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WINS OF CHANGE

LIFESTYLES

Who'll Profit From A Shifting Population?

ore than the dates on our

calendars will change as

America weathers the
1990’s. The collective sales strate-
gies of US marketers and manu-
facturers will have to not only meet
a predicted 7.1% decade-long popu-
lation growth, but also cater to
the dramatic changes within the
ranks of the US populace.

According to NYC-based Paine
Webber Inc., the 1990s will see a
3.2% increase in the number of
children aged 0-17, a 3.5% decline
in the number of young adults aged
18-24, a substantial 15.4% drop in
the number of adults aged 25-34,
and a 159% increase in the 35 to
44-year-old age group.

You can also expect a giant
46.0% increase in the number of
people aged 45-54, a 13.1% climb in
the number of adults aged 55 to 64,
a slight 0.7% increase in the num-
ber of seniors aged 65 to 74, and a
whopping 26.2% leap in the number
of folks over age 75.

Winners

The shifting population figures
mean that certain industries will
profit. Predicted ‘‘winners” in-
clude:

e Travel & Leisure Industries.
Because workers won't be able to
take prolonged vacations, they are
expected to take a larger number
of “mini-vacations.” Thus, people
will be traveling more often and
seeking a greater variety of leisure
activities.

e Child-Related Industries. Toy
companies, children’s apparel
manufacturers, and similar busi-
nesses are expected to profit as
children of the original baby boom
crowd start building their own
families.

* Capital Goods/Factory Equip-
ment. As the number of employ-
ment-aged adults drops, there’ll be
a proportional decrease in the
number of qualified workers. To
compensate for this, manufactur-
ers will have to buy productivity-
boosting equipment.

 Drugs/Health Care. Look for a
boom in health care and medical
technology to service the increas-
ing number of US seniors. Expect
new drugs to be invented as well
(Eli Lilly has already begun
manufacturing a new antidepres-
sent called “Prozac,” one of a
family of drugs designed to battle
such neurological diseases as obe-
sity, bulimia, etc.).

* Waste Management. As the
number of people rises, so will the
amount of their trash

Losers

Unfortunately, the expected
population changes spell bad news
for the following industries:

¢ “Big Ticket” Consumer Goods.
With the number of new households
expected to grow by a scant one
million units per year (as opposed
to the 1.7 million new households-
per-year growth rate of the *70s),
consumers will need fewer
refrigerators, stoves, etc.

Top Selling Convertibles

ore US drivers are going
topless. According to
Ward's Automotive Re-

ports, nearly 175,000 convertibles
were sold during the 1989 model
year (which ended September 30)

a 20% increase over 1988 sales,
but a far cry from the allime rec-
ord of 542,000 ragtops sold back in
1963.

Which models of convertibles

were this year’s biggest sellers?
Chrysler’s LeBaron was tops with
more than 46,000 cruisers sold, fol-
lowed by Ford’s perennial favorite
Mustang (38,500) and Mazda’s hot,
new Miata (13,525).

By the way, the Miata’s third
place finish is even more amazing
when you consider that the nuevo
retro roadster was only on the
market for three months

* Housing Industry. Setbacks are
expected, as there’ll be fewer peo-
ple looking for homes.

* Automobile Industry. The pop-
ulation shift will shrink the pool of
potential car buyers.

The Wild Card

Interestingly, one of the most im-
portant changes expected to shape
the future US economy has nothing
to do with population, and won't
even take place in North America.
It'll occur in Europe in 1992 . .
when US investors first test the na-
tions’ common currency-based
consolidated economy.

£

Born To:

Westwood One Personnel
Administrator Lydia Cervera,
husband and Chameleon/Capi-
tol recording artist Jerry Gid-
dens (Walking Wounded), son
Robert Cervera Giddens, No-
vember 14

KWCD/Arroyo Grande, CA
air talent Jay Fowler, wife Jean,
daughter Katherine Elizabeth, =
November 16.

WKFR/Kalamazoo air talent
Jerry Balletta, wife Nancy, son
Anthcny Gennarro, November
24. ;

Elextra VP/Black Promotion g
Doug Daniel, wife and Capitol
Marketing Director Gwen
Franklin, son Kahlil, November
29

Marrlages:

WSTH/Columbus MD/alr tal-
ent Chuck Todd to Linda Rob-
erts, December 9.

Condolences:
WPEN/Philadelphia alr talent
Rick Anthony, 60, December
2

WWON-AM & WWKX-FM/
Woonsocket, Rl, WLBK-AM &
WDEK-FM/DeKalb, iL, and
WVPO-AM & WSBG-FM/
Stroudsburg, PA co-owner

William S. Cerney, 42, De-
cember 4

WASH/Washington PD/air
talent John Bodnar, 47 De-
cembper 6.
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‘Edible Image’ Makes
- Picture-Perfect Cakes

ith “Edible Image,” you can have your cake — and put your pic-
| ture on it, too. Aurora, CO-based Natlonal Innovations has
developed a process that produces an edible photograph by

| using computer technology and four-color printing. The company can re-
produce any snapshot, color or black and white, from3” X 5§“ to 8" X

10~

| Eat Your Sweets

Edible Images cost $12.95 per sheet. Each sheet contains one 8 *

| x8~ image, four 4” X 4" images, or 12 2.5 circular images (for
cookies). The FDA-approved ingredients include potato flour for the
wafer-thin “paper” and food-coloring for the “ink.”

Company spokesman Roger Davison says the company has just
completed test-marketing Edible '~~ne in the Denver area, and plans to |
roll out the dough soon to bakeries across the country. r
| The tasteless — flavorless, that is — photos are available through
| some mail-order catalogs and directly from National Innovations. Creative

\ promotlon directors are urged to call (800) 262-6789 for more info

DEAR DOCTOR

What People Look
For In A Physician

ourtesy and competence

are the primary criteria we

use for choosing a doctor,
accordir.g to a recent survey pub-
lished in the Journal Of Healthcare
Marketing.

After those two attributes (cited
by 36% and 35% of the respondents,
respectively), we look at a physi-
cian’s reputation (12%), interper-

Available Now!

Hanna-Barbera

sonal skills (11%), and access/
availability (6%).

Interestingly, however, it's not
so much those characteristics that
influence our selection as the fol-
lowing environmental cues. In
order, they are: personal referral,
facility appearance, personnel de-
meanor, other patients present,
physical location, the physician’s
dress, and price.

LIBRARY OF SOUNDS

e The Sound Effects
We All Love

For more information, call Joanne Miller, (213) 969-1275

To order

NOW AVAILABLE ON CD’S!
CD LIBRARY PRICE: $200 PLUS TAX

ALBUMS ONLY $150

(plus tax where applicable) with this ad

send a check made payable to Interlock Mfg. Corp. 1o Hanna-Barbera Productions, ATTN- MUSIC DEPT., 3400 Cahuenga Bivd., Hollywood, CA 90068
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Coleman Research has developed a revo-  your station. FACT also measures the compatibil-
lutionary testing methodology that can give your ity of each song with the core songs in your format.

station a 15-20% ed%f: over your competition’s EACT has proved its mettle with Pirate
menu. Its called FACT* (that’s short for Fit Accep-  Radio, the new phenomenon in the LA market, plus
tance and Compatibility Test). WMIX, Baltimore;; WSTE Orlando; KKBQ, Houston;

EACTis the first music testing methodol- WNSR, New York.
ogy that considers the position of your station and Find out how (DLEMAN
its strategic needs. That’s because EACTmeasures FACTmakeseverysong RE SE AR CH
Fit, or perceived appropriateness, of each songfor ~ belong 919-790-0000. £t Rescarh trange ek NC 27709

*EA CT.is a service mark of Coleman Research, Inc. Patent pending on EA.CT. methodology.
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eorle get ready. At the re-
P cent Tokyo Motor Show,
Japanese automobile
makers unveiled several advanced
electronic options that not only
pamper drivers with the utmost
convenience, but also may set the
standard of car options to come.
For example, you can look for
auto makers on both sides of the
Pacific to adopt the special car
radio currently found in the new
Subaru SVX. The stereo is controll-
ed by human voice commands, al-
lowing drivers to keep their eyes on
the road while searching for their
favorite station.
The Daihatsu Sneaker also
comes with a feature utilizing the

TECHNOLOGY

New Car Options Take High-Tech Road

human voice — a communication
system that hooks up to an inter-
com at the driver’s residence. The
system allows a driver to speak to
folks waiting at his front door while
he races home to meet them. This
same car features a small swivel-
ing fifth wheel (!) that enables the
car to swing sideways into cramp-
ed parking areas.

Bells & Whistles

If you're the type uf driver who
plays her favorite radio station so
LOUD that you don’t realize
there’s a police cruiser behind you
until it’s too late, you may want to
check out Nissan’s new NEO-X.
This sleek model comes with a

Tri-Band Peak Modulation
Controller For AM Radio

pereh Lt v

y 4

Peak Modutativn Controller
S

hether functioning as a stand-alone processor or as a link in a
chain of other audio processing equipment, the "PMC-450
Peak Modulation Controller” promises to help deliver the loud-

est, cleanest signal allowed on the AM dial.
The PMC-450's input section is equipped with a gated, wide-band

compressor (with an input range of more than 20 dB), and features a pro-
gram-dependent “attack time.” The device also allows broadcasters to
establish a consistent audio level prior to limiting, thereby eliminating
‘pumping” and other negative side effects of excessive audio limiting.

The rack-mount machine also features separately adjustable input
controls for the vocal presence band (the mid-band), and comes with an
Internal bass-boost circuit to compensate for Inadequate bass response
in outside receivers.

Furthermore, the PMC-450 sports a patented low-pass filter that
helps attain maximum loudness (without audible distortion) by efiminating
excessive clipping harmonics. Available from Tempe, AZ-based Clrcuit
Research Labs Inc., the PMC-450 is list priced at $1695. For further in-
fo, phone the firm at (602) 438-0888

Everybody is aware of the camera,
whether it exists or not... it seems

warning light that flashes when
other cars approach from the rear.

And . . . for people who like real-
ly cool autos, Nissan introduces the
Chapeau — a passenger van with a
built-in solar-powered fan that
blows cool air into the vehicle while
it's parked in direct sunlight.
Meanwhile, Mazda has introduced
a device that pumps fragrant
scents through a car’s air condi-
tioning system.

Out Of This World

Mazda has also developed a
high-tech, dash-mounted naviga-
tional system that uses satellite
signals to graphically display a
car’s position in traffic jams. In-
cidentally, this particular system
is set to debut next spring.

One final flight of engineering
fancy destined to become a stan-
dard car feature is the burglar-
proof locking system found on
Nissan's Boga models. The car’s
doors will only open at the touch of
the driver (after recognizing his
fingerprint from an image stored
in the system’s memory). Happy
Motoring!

Protective
Gadget Tames
Raw Power

eed to protect your trans-

mitter and other sensitive

on-air equipment from un-
predictable power surges? Try
linking an “Islatron” to your
broadcasting chain.

Available from the Binghamton,
NY-based Control Concepts Corp.,
the Islatron is a solid-state, low-
pass filter designed to neutralize
spikes, transients, lightning-induc-
ed voltages, and other noises from
incoming AC power lines by atten-
uating these noisemakers and ab-
sorbing their energy.

The protective gadget comes in
several sizes to fit your broad-
casting needs. List prices start at
$150. For more info, call the com-
pany at (607) 724-2484.

Processor Adds Snap
To Station Signals

ant to add sparkle to your station's signal without the excessive
‘graininess” that accompanies some audio processing? Try

squeezing your sound through Orban’s new “RX Adaptive En-

hancement Processor.

The rack-mount device is equipped with two independent channels
capable of solving audio problems. Each channel provides the following

three processing functions:

* Harmonlc restoration. Newly patented circuitry recreates "even-
order harmonics,” and brings “lost highs’ out of the mud.

* Spectral restoration. This feature analyzes a signal, and adds pro-
per levels of high frequency when needed.

* Open sound single-ended noise reduction. This function uses
downward expansion and bandwidth control to reduce unwanted noise

Each channel on the sound enhancer comes with three separate
LED displays to show peak headroom, the bandwidth of the dynamic filter
circuitry, and the amount of gain reduction applied to the signal. For pric-
ing and other information, phone the San Francisco-based firm at (415)

957-1067

Watch TV On Your PC

“DVA-4000" for Christmas,
you could watch the Super
Bowl on your personal computer.
The English company’s DVA-
4000 is an add-on card that can be
connected to a TV or VCR. This
card allows a PC’s color screen to
display TV images.
VideoLogic — whose US office
can be found in Cambridge, MA
says the card has a resolution

If you get VideoLogic's

that’s twice as good as a standard
US television screen, because it
converts the incoming signa! from
analog to digital form before put-
ting the picture on a ‘“‘window” of
the PC screen.

The primary market for the
DVA-4000 is brokerage houses, who
will use the card for displaying
news and stock quotes. Suggested
retail price of this high-tech toy
$2500

Instacart’ Updated For The '90s

ellingham, WA-based IGM
Comniunications has add-
ed several enhanced fea-

tures and options to its time-tested
line of “Instacart” machines.

Chief among the changes are
new microprocessor-controlled
front panels (for programming up
to 48 cartridge trays), and new

that everybody in this country
aspires to be famous.

Sting

audio pre-amps, data, and pro-
gram amplifiers for boosting the
power supply.

Each cart tray on the updated
machine sports its own pre-amp
(to help with equalization), and
each tray also features “stop’ and
“aux-tone” detectors. For addi-
tional information, call the com-
pany at (206) 733-4567.
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Ten Years After Biitz The Ritz

Capitol’s First-Raitt Benefit

Capitol President Hale Milgrim (r) joined Bonnie Raitt after a recent per-
formance at a Los Angeles benefit. Raitt, who headiined an En-

Chrysalis threw a party for Ten Years After to celebrate the band's show at the Ritz in New York. Pictured
ten minutes after the glg were (I-r) label Chairman Chris Wright, Chrysalls International President Paul Con-
2 ) e roy, the band’s Leo Lyons, Chrysalis North America CEO Joe Kiener, TYA's Ric Lee, Star Dust Manage-
viconrrenie Protecion Nl conafl, performed songs from her l ment's Derek Sutton, band member Alvin Lee, Chrysalis UK's Roy Eldridge, TYA's Chick Churchill, and
latest LP, “Nick Cf Time. Chrysalis Music President Stuart Slater.

= “yeliaa) — = = - Enigmatic Dixon Hits High ‘EEE’

e~ -

The staff of JAM Creative Productions recently sandwiched together to celebrate the company’s 15th an- Enigma’s Don Dixon sidelined his producing talents to showcase his

niversary. Pictured partying in the Big D were (seated, I-r) Jean Winn, Judy Parma, President Jon Wolfert, | singing during a concert at L.A.’s China Club. Seen at the performance

and Sr. VP Mary Lyn Wolfert; (second row, I-r) Tom Parma, Julie Sizemore, Kim Nameth, Brian Hamilton, VP — a premiere of Dixon's latest LP, "EEE" — were (I-r) Enigma Sr. VP/

Randy Bell, Cary Bass, and David Garcia; (third row, I-r) VPs Mark Holland, Chris Kershaw, and Fred Hardy. GM Raiph King, Dixon, the label's John Guarnierl, and Enigma Enter-
tainment Chairman William Hein.

R e =L LU S by U — - |

Playing With A Dead Deck

Flies Buzz Atco Building

Flies On Fire visited the Atco offices after the band’s gig at NYC’s Ritz

promoting their seif-titled debut. Gathering for sandwiches and suds —
were (front row, I-rl ITG's Nick Carrls and Atco’s Cathryn Swan; (middle [ ‘
row, I-r) manager Charlie Brusco, the band's Richie D'Albis, Atco’s | 'Twas a Dead day at the Long Island HQ of record chain owner Elroy when Arista released the Grateful

VP/GM Harry Palmrer, President Derek Shulman, Exec. VP Ted Green Dead's latest album, “Built To Last.” Displaying the LP and the limited-run "Dead In A Deck" package were

and Jim Coffman, and producer Ric Browde, (back row, Ir) band (I-r) a Jim Cawley imposter, a zombie, Elroy's Alan Skoinik and VP Mitch Imber, an alien, Arista's Jordan

members Terry Messal, Howard Drossin and Tim P., and label VP Craig Katz and the real Sr. VP Jim Cawlsy, Elroy VP Bruce Imber, and . . . the devil himseif.

Lambert. l




ONE client station is all 1t takes to be in the music scheduling business.

And, at RCS, even though we now have over a thousand chent stations

world wide, we never forget that when you re in a bind, you require the

kind of attention you would get if you were our only client. We understand

the importance of service. In fact, we built our business on it. When we

say we won't leave you hanging ... we mean it! TEN years in the radio

naustry is a very long time. SELECTOR has the distinction of having been

a stable force in pragramming since its release in 1979, That's a full

decade of innovation and improvement packed into @ music scheduling

system that has been on the front lines of music programming right from

the beginming. Weve dedicated ourselves to offering a system that

reflects the needs of our chents. And, were looking forward to our second

decade of growth, innovation and service. ONE THOUSAND radio

stations world-wide are now using SELECTOR, making it the standard by

which all other music systems are judged. When the time comes for you to

evaluate your music scheduling system, consider the fact that more radio

stations have chosen SELECTOR then any other system, anywhere at any

price. Call us for a free SELECTOR demo disk and see for yourself what

over 1000 radio stations around the world already know... SELECTOR

means success!

M
i
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RADIO COMPUTING SERVICES, INC,

Suite 206 Scarsdale. New York 10583 (513) 941-0629  (914) 723-8567 FAX(914) 723-6651
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JOMHN PARIKHAL

Radio’s New Wakeup Calli

In 1990, morning drive battles will become tougher
and more competitive. Superstar salaries, talent short-
ages, better programmers, and a time-pressured audience
will add to the challenge. Following are facts and
strategies to help you put together winning mornings.

First, understand the basic
needs that drive the audience. Most
listeners are trying to serve three
needs:

* Mood Change: they want stim-
ulation or relaxation.

s Survival Information: weath-
er, traffic, broken water mains.

e Social Information: Cher’s
boyfriend and water cooler talk.

Start Me Up

Mood change is usually a form of
stimulation to wake up listeners.
For many, louder music and noisy
announcers act like a cup of coffee
to kickstart the day. There’s a
smaller group that likes to ease in
with relaxation, quiet music, softer
announcers, and even talk, but
most listeners are looking for
stimulation.

Stimulation engages the mind.
That’s why trivia and other quick
games do well in the morning.
Keep the stimulation balanced.

But be warned: overstimulation
is more dangerous than understim-
ulation. Some morning shows are
so over the top people get exhaust-
ed and can't stand to listen
anymore.

Just The Faects, Ma’am

Survival information is the core
of any successful morning show. It
consists of weather, traffic, news,
and any other essentials necessary
to enable listeners to venture safely
into the day. Is the school closed?
Where is the traffic heavy? Have
they captured the rapist yet? These
are nitty-gritty basics.

The best morning shows do an
exceptional job on traffic and
weather. Winning traffic coverage
is comprehensive and timely. Usu-
ally it’s tied into one or more air-

Morning
Essentials

* Topicality
@ Mood Change
@ Survival Information

I Social Information

borne reporters, and focuses on
problems and alternatives.

Weather should be frequent, with
the focus heavier on today than
tomorrow. Women are especially
interested in weather predictions
for later in the day so they can
dress accordingly, especially if
they’'re going out directly after
work.

For some, news and business re-

‘‘Social information
makes the difference
between the good and
the great in mornings.
It’s the information that
isn’t essential but
contributes to the fun.’’

ports have become a critical part
of survival information. In the new
global marketplace, a 6am Tokyo
stock market report might make
the difference between success and
failure for a businessman in North
America.

Creating A Buzz

Social information makes the dif-
ference between the good and the
great in mornings. This is the
material that generates water
cooler talk. It sets your station
apart when someone says, “Did
you hear what so-and-so said this
morning on Bop 927"

The material that falls under this
banner includes everything from
rock and celebrity gossip to tabloid
trash. It’s the information that isn’t
essential but contributes to the fun.
Anchor Media’'s Dave McNamee
says you’ll win on the social infor-
mation side if you keep focused on
the topical and offbeat.

Topicality is easy to establish.
Whether it’s local or national, peo-
ple must be interested in the sub-
ject, from a mayoralty race to the
latest on Kim Basinger and Prince.

Offbeat items can range from
selections from the National En-
quirer to those strange stories in
the back of the local newspaper.
Recently, KROQ/Los Angeles’s
Andy Schoen reminded me the off-
beat game ‘“Dead Or Alive” gets
them talking at the cooler. The
game is simple: read a well-known
name such as Rod Serling or Greta
Garbo, then ask the listeners if the
person is dead or alive.

Keeping Listeners Glued

Once you satisfy these three
needs — mood change, survival in-
formation, and social tidbits — you
can keep listeners glued to your
station with formatics and person-
ality.

Formatics are the backbone of a
great morning show. They are the
anchors for morning habits. People
develop morning routines, such as
shaving during the sports or drink-
ing their coffee with the joke of the
day. These habits are so strong
that 67% of listeners surveyed

agree with the statement, “Even
though my meorning show doesn’t
satisfy me like it used to, I listen
out of habit.”

Personalities are also a vital part
of a show’s foundation. They gener-
ate loyalty through heritage, trust,
and talent. They help create famili-
arity, which in turn generates com-
fort. When coupled with strong for-
matics, the comfort and familiari-
ty levels go through the roof.

The strongest personalities have
a special gift for being different.
They can be offbeat and naughty
like Howard Stern, or they can
communicate information warmly
like Ken & Bob do at KABC/Los
Angeles.

What if you lose great morning
talent? Don’t panic. And don’t
change any formatics at that time.
If change isn’t too dramatic,
listeners won't leave in droves.
Joint Communications’ head of
research David Oakes notes most
listeners are more loyal to a station
than to an announcer. He points out
that in most research conducted on
a station with a strong morning
show, over 65% of listeners polled
said if the morning personality left

AM Drive
Competition

¢ Other Stations
' Television

Time Pressure

@ Lifestyle Changes

they would continue listening, be-
cause they trusted the station to re-
place the departed host with some-
one equally good.

Power Marketing

More than ever, stations are pil-
ing most of their marketing dollars
into the morning show. It’s become
the engine that pulls the train.
When you market mornings, make
sure you cover benefit, meaningful
difference, and creativity.

WINS/New York plays its mar-
keting against time panic and sur-
vival information with its slogan,
“Give us 22 minutes and we’ll give
you the world.”

Film House has generated some
memorable successes with its
direct TV birthday commercial,
which offers stimulation and a
touch of the offbeat.

KPWR/Los Angeles had great
results with a marketing campaign
in which the management “apolo-
gized” for Jay Thomas. It offered a
risque combination of stimulation
and a hint of social information.

Even with power marketing and

THE COMPETITIVE EDGE

KPWR/Los Angeles and Jay Thomas used Film House’s direct TV birth- I

day bucks bonanza to wake up listeners. I

the formatics I mentioned earlier,
you’ve still got to be aware of your
enemies. Rival stations are the
most obvious, but there are others.

Know Your Enemies
Television is increasingly draw-
ing listeners into morning video.

Time is also a growing threat. In
some markets, listeners claim they
can only listen to their favorite
morning show three days out of
five due to disruptive schedule
changes. This is especially true for
working mothers who use daycare.

Lifestyle change comes into
play. A new job or marriage can
move a listener from a morning
z0o show to all-News if the need for
stimulation sinks below the need
for hard information.

As if all these factors aren’t
enough, Dr. Perry Buffington
reminds us chronobiology plays a
role as well. The world divides into
people who hate mornings and
those who like them. He suggests
the ones who have trouble getting
up might need more of a morning
show kickstart than those who
don’t.

Regular Tuneups

Once the great morning show is
established and running, it needs
constant adjustment and fine-
tuning like a classic car. This
means freshening topicality, subtly
adjusting focus, and performing
regular market research to make
sure everything is on track. There-
in lies the difference between win-
ners and losers.

There are great long-running
morning shows on AM radio that
still draw huge audiences. There
are others whose listeners are
literally dying off. The difference
between them is careful
maintenance and tinkering.

The most dangerous situation of
all is the once-big morning show
that is losing ratings with a host
who’s been there for 30 years but
can’t be told anything because “it’s
worked for 30 years and I'm not

about to change it now.” Manage-
ment is afraid to lose the ‘big”
talent so they stay quiet. No fresh,
younger talent is brought in be-
cause it might upset the host. Slow-
ly the station dies.

This slow decay could be turned
around by focusing on relevant, up-

‘“‘Once the great
morning show is
established and
running, it needs
constant adjustment
and fine-tuning.”’

to-date stimulation, survival infor-
mation, and social information.
Keepiit topical. Keep it interesting.
Market it powerfully. The listeners
will wake up with you in the morn-
ing.

#14 in a series

-

John Parikhal

John Parikhal is CEO of
Joint Communications me-
dia strategists, which con-
sults 73 radio stations and
15 corporate clients. He
can be reached at (416)
593-1136.




GO WITH THE WINNERS. DYNAMAX CTR30 SERIES

“At 700WLW, we use the new
DYNAMAX CTR30 Series
3-deck recorders in the News
Booth of the Nation’s Station.
In just a year, these machines
have almost overcome my
fifteen year prejudice
against all 3-decks.”

Jim Wagner

Vice President

Technical & Engineering Operations
Jacor Communications

......

| BROADCAST PRODUCTS BY FIDELIPAC®

Fidelipac Corporation
O P.O. Box 808

O Moorestown, NJ 08057
O USA.

0 609-235-3900

O TELEX: 710-897-0254

O FAX: 609-235-7779
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LETTER

Shock Radio:
Smokescreen For

Rebellion?

I wonder whether I am the Lone
Ranger in my views about the
FCC’s recent actions? I question
whether critics of the agency’s
anti-filth efforts have thought
about the big picture — the ramifi-
cations on society, especially on
impressionable young people, [of]
negative influences from radio.

Are there any who think the ex-
amples of obscenities in question
should have been on the air? Has
the FCC ever been heavy-handed

in keeping PUBLIC-OWNED air-
waves decent? And is [Jeff

Pollack’s 12/1] reference to [Mc-
Carthy] just a smoke screen to not
face up to the fact that a few broad-
casters are hiding under the First
Amendment to get away with a
form of rebellious programming
that cannot be justified under any
standard of deceny?

The Constitution’s guarantee of
freedom of speech . . . means free-
dom with reasonable limits. [ With-
out] boundaries we would have
anarchy and . .. a breakdown of
society. If we emphasize our free-
dom and rights more than our
values and responsibilities, even-
tually we will lose both .

Doesn’t someone have to exer-
cise responsibility in a society
preoccupied with materialism and
pleasure while angrily lashing out
against [the suggestion] that re-
sponsibility, discipline, and de-
cency are a prerequisite to survive
as a mentally, spiritually, and
emotionally healthy nation?

Children lock into radio when
they wake up, go to bed, and much
of the time in between. The ones
who are unattended are especially
vulnerable. But even if a parent is
around, should a mother or father
have to take on the added burden of
constantly policing the airwaves
that they own in the first place?

As the adage goes, we are how
we think, and if it’s garbage in,
then it’s garbage out ... I don’t

contend that shock radio alone will
take a young person down the path
of destruction, but it can be a con-
tributing factor.

My question is, why take the side
of blatant offenders who take ra-
dio’s image down to the gutter,
when our main mission is to en-
courage and build up listeners . . .?
Is this approach not more pro-
fitable in the long haul?

—Gary Morse
General Manager
WKYQ & WKYX/Paducah, KY

Colvin Tops Bottom Line Show

R

- .
. #
4 4
: “ pAE=
y
) '
g, ]

-
)
-

' g

L
..

Columbia’s Shawn Colvin was the center of attraction at her first headlining gig, as evidenced by the crowd above. Among
those at NYC's Bottom Line for a sampling of tunes from Colvin's label debut, “Steady On,"” were (seated, I-r) CBS Records
Division President Tommy Mottola, Colvin, and producer John Leventhal; (standing, I-r) VH-1 President Ed Bennett, MTV VP
Abbey Konowitch, Columbia’s Steve Berkowitz and VP Jack Rovner, manager Donald K. Fierstein, Columbia’s VP Paul Rap-

Ratterman GSM
At WLSY

WLSY/Louisville has named
crosstown Full-Service AC WHAS
AE Helen Ratterman GSM. In her
first GSM opportunity, Ratterman
will direct a four-member sales
staff. The BM/EZ station had had
no GSM.

She told R&R, “I’ve been in radio
sales for more than 11 years in this
market and I’'m extremely excited
about having my first manage-
ment job. This station is a diamond
in the rough. Programming here is
way ahead of sales. A lot of people
in this market aren’t familiar with
the strength of the 35+, upper-in-
come, upper-educated target our
station reaches.”

Ratterman reported WLSY
(AM) will soon sign on, possibly
within 30 days. The station, at 680
kHz, will simulcast with WLSY-FM
during the day and carry TalkNet
at night.

Ratterman had been with WHAS
for four years. Before that, she
worked in sales for crosstown AC
WRKA, and for seven years was an
AE for WHAS sister Country outlet
WAMZ.

paport and President Don lenner, and Colvin attorney Robert Flax.

Tashjian

Continued from Page 1
been the best years of my life
because of my change in spirituali-
ty.” Federal prosecutors who were
responsible for Tashjian’s convic-
tion did not recommend a prison
sentence for the defendant.

Rymer told the court, *“[Tash-
jian] has made a concerted and
significant effort to turn his life

Cloutier GSM
At WGR Combo

Bill Cloutier has been named
GSM at Rich Communications
AC/AOR combo WGR-AM & FM/
Buffalo. Cloutier served as a sales
consultant for the stations for the
past six months.

“We are extremely pleased to
have such a qualified, experienc-
ed radio broadcaster as Bill join
Rich and become a permanent
resident of the Buffalo communi-
ty,” remarked company Presi-
dent David Rick.

Prior to joining Rich, Cloutier
was GSM at KOME/San Jose and
spent nine years with Fuller-
Jeffrey in a variety of positions.

Because All Ears
Are Not Created Equal

Announcers all over America have
asked us for a product that would allow
them the freedom of “tuning” head-
phones to their liking. “Hear” it is. The
Radix HE20 Headphone Equalizer/ Ampilifier
Talk about versatile, the HE20 has a 3 band graphic eq that
will boost or cut bass, midrange, and treble. Ear fatigue commonly
associated with board shifts will be a thing of the past. We
added a powerful distortion-free amplifier so the audio quality is
crystal clear, loud or soft. The HE20 interfaces with any console
regardless if it has a headphone amplifier or not. The supplied
mounting bracket enables you to conveniently place the HE20
anywhere, under a counter top, for instance. Pius the HE20 is not a glorified
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Radix Introduces the
HE20 Headphone Equalizer

RADIX === WE-20
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around . . . [so] one of the major
objectives of any sentencing has
already been accomplished.”

Tashjian, who continues to work
as an independent promoter in San
Francisco, told R&R, “I'm very
pleased with the outcome. I'm real-
ly glad that my family and I will be
able to start the new year with a
fresh start.”

“While I was still drinking and
using drugs, I hired an employee at
my company that was in a self-help
recovery program. I noticed how
well she had managed herself, and
I wanted what she had, so I joined
tw.YY

He noted, “The quality of life I
have today is infinitely better than
I ever had before. I used to believe
that without alcohol and drugs, I
couldn’t be successful in my busi-
ness. Today I find that belief
ridiculous.

“I hope and pray that my misfor-
tune and this ordeal might inspire
others in this industry who suffer
from the same type of problem to
seek the help they need.”

Separate Trial Asked
For Anderson
Tashjian and Craig were busi-
ness associates of independent pro-
moter Joe Isgro when they com-
mitted their offenses. Isgro, along

with business associate Jeffrey
Monka and former Columbia Rec-
ords VP/Promotion Ray Anderson,
was indicted last month on various
tax, fraud, and payola charges.

This week, Anderson pleaded not
guilty to the four counts in which he
is named in the 57-count indict-
ment.

His attormney, Michael Mayock,
said he will ask District Judge
James Ideman to sever Anderson’s
trial from the rest of the proceed-
ings. “Ray is named in only four of
the 57 counts,” said Mayock, “and
I believe it would be prejudicial to
have him sitting in the courtroom
while the other 53 counts are being
tried.”

Trial for the three has been ten-
tatively set for January 30. How-
ever, attormeys on both sides have
predicted a spring or summer start
date.

Justice Department attorneys
have previously stated that Tash-
jian is expected to testify at the
Isgro trial. Tashjian's attorney,
Tony Brooklier, told R&R that his
client “will be testifying neither for
nor against Isgro. All he will do, if
called to testify, is tell the truth.”

In addition to the sentence, Tash-
jian will also have to repay back
taxes owed to the government. He
will begin staying at the halfway
house January 2.

m

BROADCAST SUPPLY WEST

America's Full-Time Broadcast Supplier

7012 27th Street W
Tacoma, WA 98466
1-800-426-8434
FAX 206-565-8114

piece of consumer gear, it's designed to take the 24 hour grind required for broadcast.
For only $249.00 we can have your HE20 on its way in no time. Call us toll free to order yours.




REACH OUT

AND TOUCH
YOUR
LISTENERS

- Telemarketing
The ultimate cume builder...

a one-to-one personal contact
guaranteed reach within your target demo
separates your station from “the pack”
more cost efficient than TV or billooards

CALL FOR A QUOTE TODAY
- (303) 922-5600 |

= = Paragon Research

550 §. Wadsworth Blvd., Suite 4 01 Denver, CO 80226 (303) 922-5600 FAX (303) 922-15689
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Paula Abdul

After 7

Aftershock
Ambitious Lovers
Alien

Balaam & The Angel
Boy George
Camper Yan Beethoven
Neneh Cherry
Cutting Crew

Clark Datchler

Deja

E.U.

Julia Fordham

Gun Bunnies

Lalah Hathaway
Lavine Hudson

Hue & Cry

Inner City

Mark Isham

Colin James

Johnny Hates Jazz
Kipper Jones

King Swamp

Lenny Kravitz

Les Rita Mitsouko
Cheryl Lynn

Billy Mackenzie
Ziggy Marley

& The Melody Makers
Gary Moore

Ennio Morricone
Bot Mbould

Youssou N'Dour
NRBQ

Northern Pikes
John O'Kane

Mike Oldfield

Roy Orbison

Origin

Public Image Limited
Iggy Pop

Railway Children
Redhead Kingpin & The FBI
Keith Richards

Roxx Gang

Ryuichi Sakamoto
Sandra

Syd Straw

Soul Il Soul

Dav d Sylvian

Thaz Petrol Emotion
UB40

Danny Wilson

Steve Winwood
Starleana Young
Sydney Youngblood
Bobby Z

Warren Zevon

1
]

1989 was our best year ever.

Our sincere thanks to
the many friends who belped

make it possible.

We look forward to spending

the 90's with you.
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Radio

® LES CARROLL has been tapped as
VP/Station Manager at KTMS & KHTY/
Santa Barbara. He was formerly VP/GM
of KLBB/Minneapolis-St. Paul and
Group Marketing Director for Space
Center, Inc.’s affiliated stations.

® STEVE McGRORY is named GM at
WIZN/Burlington, VT. He had been
GSM at the former KNX-FM/Los An-
geles. McGrory replaces ARTY
LaVIGNE, who retains his 2-6pm air-
shift.

® ROSEY MORENO is promoted from
ND to Director/Promotions & Communi-
ty Relations at WKTK/Gainesville-
Ocala, FL.

® TERRY SCHOPPMAN is upped from
AE to LSM at WQHT/New York. She
succeeds JEFF DINETZ, who was ele-
vated to GSM.

® MICHAEL CLOWERS moves to
KFRX/Lincoln as Sales Manager. He
previously served as Retail Sales Man-
ager at KLZ & KAZY/Denver.

R&R TIMELINE

One year ago today, getting a new president was the thing to do. MCA/ |

o 2

Richard Topper Mike Gavin

® RICHARD TOPPER Is elevated from
AE at WTUE/Dayton to NSM at the sta-
tion and AM sister WONE. Joining the
stations as LSM is MIKE GAVIN, who
was Sales Manager at WWEZ/Cincin-
nati.

®DAVE CROWL, President/GM at
WLZR-AM & FM/Milwaukee, has been
elected ‘President of Milwaukee Area
Radio Stations’ (MARS) Executive
Board. Other newly elected board
members include WOKY & WMIL Pres-
ident/GM BRIAN ONGARO, VP;
WKLH GSM JEFF JEANPIERRE,
Secretary; and WMVP & WLUM VP/
GM STEVEN SINICROPI, Treasurer.

Nashville chose Bruce Hinton to be #ts chief, while Gannett gave Presi- |
dent/GM titles to KKBQ-AM & FM/Houston’s Al Brady Law and KNUA/Se- |
attle’s Marc Kaye. Also, Malrite tapped Gl Rosenwald to be President/ |

COO, and Joe Dorton was named Financiai Broadcasting Network Presi- ]
dent. Meanwhile, George Bush warmed up for his new job. ;

GRANDMASTER GEORGE AND RAPPIN’ RONNIE — Former radio sports-
caster Ronald Reagan advises would-be Great Communicator George
Herbert Waiker Bush to get a shorter air name.

1 YEAR AGO TODAY

®Tony Brown elevated to MCA/Nashville Exec. VP

® John Bodnar named WASH/Washington PD
® Bob Kaake nabs WLTI/Detroit PD post

5 YEARS AGO TODAY

® Ed Krampf upped to KITS/San Francisco VP/GM

® Paul Drew appointed Director of Radio Marti

® Tony Quartarone promoted to WRKS/New York PD
® Tom Bender chosen to be KOA/Denver PD

10 YEARS AGO TODAY

® ® George Wilson tapped as KIQQ/Los Angeles VPIGM

b
4

- ®John Lund returns to WNBC/New York for PD post

D R

S e

® Mitch Michaels upped to WLUP/Chlcago PD
® Jack Roth becomes KRLA/Los Angeles PD &
® Josse Bullet lands KPRI/San Diego PD gig :
® Yearvound Arbitron sweeps to begln in top three markets

15 YEARS AGO TODAY

® Michael Spears promoted to KFRC/San Francisco OM

® Chuck Browning joins WMYQ/Mlami as alr personality
® Ringo Starr forms Ring-O Records; Capitol to distribute

—Hurricane Heeran

City Of Hope Honors Past Leaders

The Music Industry Chapter for the City Of Hope bestowed six of its past presidents with “Spirit Of Life" awards at the

chapter's annual banquet recently. Current President Jerry Sharell was on hand, as was Shirtey Friedman-Chase, widow of
the late Joel Friedman. Recipients were (I-r) L. Lee Phillips, WEA President Henry Droz, Geffen's Mel Posner, Friedman-
Chase, Wastwood One Exec. VP Sharell, Famous Music President/CEO Bob Fead, C8S Sr. VP/GM Myron Roth, and Donald

Passman.

® RICH RECTANUS is now GSM at
WAPE-FM/Jacksonville. He had been
GSM at KKLD & KJYK/Tucson.

Records

® FRANCES RUDLEY steps up from
Exec. Secretary to Supervisor/Black
Music Division at Capitol Records.

Rich Rectanus

@ JEFF LEVY is elevated from Attor-
ney to Sr. Attorney at Arista Records.

® DANNY KAHN is appointed Nationai
Director/Artist Development at Elektra
Entertainment. He was formerly Pro-
motion Director of Elektra Nonesuch
and Elektra Musiclan Records.

Danny Kahn

Julie Borchard

@ JULIE BORCHARD is named Manag-
er/International Product Management,
EMI Music Worldwide. She joined Cap-
itol Records in 1987 and has worked in
the tabel's Video Promotion and Artist &
Product Development departments.

® MELVIN SMITH joins Jive Records
as National Manager/R&B Prcmotion.
He had been Sales Coordinator at RCA
Records.

Networks

® MUTUAL BROADCASTING has
debuted “America On The Road,” a
series exploring the automotive world.
A two-and-a-half-minute version airs
daily and a one-hour talk program airs
weekly; (703) 682-2550.

® UNISTAR will broadcast its annual
Country radio special, “Christmas
Around The Country,” December 22-
25. The Judds, Randy Travis, Ricky
Van Shelton, Kathy Mattea, and Ala-
bama are featured in the three-hour
show; (212) 575-6100.

Christie Barnes

John Brands

Industry

® GAILYA SILHAN has been named
President of Clockwork Promotions.
She was formerly VP/GM at KOAl/Dal-
las.

® JOHN BRANDS, Director of MCA
Music Ltd. adds VP duties at MCA Mu-
sic Publishing International. He will also
become Managing Director/MCA Mu-
sic Holland.

® CHRISTIE BARNES has been nam-
ed VP/Music at Hollywood Pictures.
She was formerly head of the Sound-
track and Alternative Exposure divi-
sions at ICM.

® MICHAEL AGOVINO and STEVEN
MCSKOWITZ, New York Sales Manag-
ers at Katz Radio, add VP stripes. Also,
Manager/Sports STU HEIFETZ be-
comes a VP while continuing his sports
dutes.

® CHRIS THEODOROS, New York
Sales Manager at Repubiic Radio, adds
VP sfripes. Concurrently, Chicago
Sales Manager GUY LAY is upped to
VP; he will continue to handle Sales
Manager responsibilities.

® FRED GOLDRING and KEN HERTZ
have joined the law firm of Hansen, Ja-
cobson and Teller to form a music de-
partment. Goldring joins from Grub-
man, Indursky and Schindler; Hertz
was formerly with Walt Disney Studios.

® LORI OTELSBERG-DISTLER joins
the Dick Clark Agency as an agent.
She was previously VP/Production at
Hillier & Company

® MICHAEL PELAIA is appointed Re-
search Analyst at Coleman Research.
He was formerly a client service rep at
Arbitron.

®BOB DEMUTH becomes Director/
Technical Operations at Westwood
One. He has served as Technical Con-
sultant and engineer for all major West-
wood One live broadcasts since 1984

—Holly Sklar
PROS ON
THE LOOSE
Jim Anderson — Production Dir.

WIXX/Green Bay (414) 437-4731

Doug Blair — Middays WYTZ/Chi-
cago (312) 653-5527

Donnie Britt — Mornings KKEG/
Fayetteville, AR {501) 444-7865

Darla — Nights WHJY/Providence
(401) 944-0319

Jammin’ Andy Holiday — Middays
WLAZ/Naples, FL {813) 643-4450

Brian Knotts — PD KPGA/San Luis
Obispo, CA (805) 541-8575

Chaz Mixon — MD KZEW/Dallas
(817) 5672-6660

For
the industry’s
best buys . . .
shop the

R&R
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every week.




Alice Cooper, Trash

Stevie Ray Vaughan, In Step
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: Luther Vandross, The Best Of Luther Vandross
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Living Tolour, Vivid
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Over Ten Million Reasons To Celebrate The Seasons.




1 STREET TALK.

That’s The Ticket

he ongoing Tampa CHR war between

WRBQ (Q105) and WFLZ (Power Pig

93) has reached an alitime low. About
140 tickets to a Q105 New Kids On The
Block concert (12/11) in St. Petersburg
mysteriously appeared at Power Pig three
days before with a handwritten note saying,
“Have fun with these.”

As it turns out, the tickets were bogus.
Seems all of Ticketmaster's official ducks are
printed with the logo of crosstown Classic
Rocker WKRL (98 Rock) on the back.
However, Q105 paid to have 4100 new
tickets printed without that logo specifically for
the New Kids concert. The tickets delivered to
the Pig had the 98 Rock logo on them.

Q105 VP/GM Mike Horne was at a loss
to explain the WFLZ tickets. “I don’t know
where they came from and I'm very concerned
about the implications.” Horne quickly added,
“This alleged ticket scam had absolutely
nothing to do with (Q105) PD Randy
Kabrich’s resignation (see Page 1). They are
separate issues."”

Power Pig PD Marc Chase toid ST, “The
folks at Ticketmaster said they're not involved,
but the tickets could have only come from
them or Q105. We're going to launch our own
investigation into this incident.”

So what does Kabrich think of ali this?
“We returned all of the tickets to TM via their
courier. We wanted to shred them here, but
(Ticketmaster) wanted them back. TM never
told us they were missing any tickets, so we
can only assume they showed up missing after
TM took charge of them

F-

Imagine the surpnse of KZEWIDaIIas
listeners when they tuned in to the 16-year
AOR this week and heard holiday standards
from Mel Torme and Ray Charles! Imagine
the reaction of staff members when they
learned they were being fired two weeks
before Christmas!

The long-troubled Anchor Media outlet,
which suffered its worst-ever book last
summer, began simulcasting AM Gold sister
KLDD Monday morning (12/11), an
arrangement that is expected to continue
through Christmas Day. Crosstown Classic
Hits KZPS immediately bought time on KZEW,
inviting disgruntled Zoo fans to make the
switch.

No one from "ZEW or Anchor returned
ST's phone calls, so no official word on the
change was available. Market speculation has
the Zoo permanently flipping to Gold, with
KLDD opting for an all-Sports format. We do

#1 WORLD WIDE
PROGRAMMING AND
MARKETING CONSULTANTS

Advice That Works!

POLILACK

%

MEDIA GROUP

984 MONUMENT ST., SUITE 105, PACIFIC PALISADES, CA 90272 - FAX (213) 454-5046 PHONE (213) 459-8556

Or Is I1t?

know that Asst. PD Bruce Carey, MD Chaz
Mixon, and Promo Director Christopher
James were all turfed. The ultimate fate of the
rest of the staff is unknown.

As ST went to press we learned that
Columbia VP/Promotion Mark Benesch will be |
promoted to Sr. VP/Promotion after the first of
the year. Likewise, look for Epiec VP, Promotion
Polly Anthony to become a Sr. VP. And .
A&M National Singles Promotion Director
Charley Lake has been named Epic VP/Pop
Promotion. |

As the presses began to roll, ST heard |
Noble National PD Bob Laurence will stay on
fulitime at CHR KBEQ/Kansas City as its new
VP/GM.

Arbitron has announced it will begin
increasing its sample targets in all metros by
ten percent. Half of the change will take effect
in the fall 1990 survey and the other half in

the fall 1991 sweep . . . all at no additional
charge to clients. The Arbitron Advisory
Counsel had recommended a 33% increase in
sample size, which Arbitron says it hopes to
reach sometime soon

MCA is boosting Sr. VP/Promotion Steve
Meyer to Sr. VP/Product Development, where
he'll be the middleman between Promotion and |
A8&R. That means Sr. VP/Field Promotion Billy
Brill will become Sr. VP/Promotion, and will
have to move his HQ from Malibu to Universal |
City.

Expect Brill to begin the interview process |
to hire another VP/Promotion, who will report
to him within the next two weeks.

Also, look for MCA to create the position
of Product Manager in the near future for the
Pop and Urban departments. There are two
slots to be filled in each division in both NY
and L.A.

We were hoping to publish a response
from the NAB to Jeff Pollack’s attack on the
FCC's indecency policy, which also took
radio’s very own trade organization to task. Up
until Tuesday afternoon (12/12), it was all set
— NAB officials had drafted a statement, and
all it lacked was authorization from NAB
President Eddie Fritts.

However, on reflection, Fritts decided not
to give the go-ahead, commenting through a
spokesperson that the NAB was mentioned
only peripherally and that, anyway, Pollack’'s
piece was aimed primarily at record

companies! Continued on Page 32
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CHR Significant
Action At:

Y94 add
WAZY add
KPAT add 33
WDBR add
WIXX 10 WIFC deb 35
WTBX deb 33 KTMT add
KNIN 30-26  CKOI

KUBE

KXXR 35-30
WERZ deb 40
KLQ add

“Steamy mdows

¢ Major Video Rotation
On MTV & VH-1!

e Over 100 CHR
Reporters Induding:

WXKS 17-14  KCPX

0102 26 KISN 33-29
Q95 deb 24  KPLZ 35-31
WKBQ KUBE deb 30
Y108 deb 29  KXXR 31-27
KXYa HOT949 22-15

. And Many More!

WXKS

WZ0U add

WKSE : e :
KKBQ (44 w C 9 9
e Gan't Go Wron
B97 add 29

WNVZ deb 26

ot MOST ADDED!

KTFM 15-12 KIS deb 24 KKLQ 24-21 PWR96 add FM102 15-13
896 29-26 KZZP X100 HOT102 37-32 KMEL 26-22
WHYT KKRZ deb 29 HOT97 30-26 PWR106 deb 38 HOT977 23-18
KS104 25-23 KISN add wi0Q KKFR B95 21-15 (HOT)

WPGC KGGI
KJMZ
KNRJ

Y108 acd

45

s
4

4
e

#

“A Girl Like Yon”

Top 5 Record At AOR And Alternative For Over A Month!
Now Buzz Bin Video On ]

KZZIU deb 38  KMOK add
WXKS KSAQ 34-31  KBFM 23-20 W(IL add 0K95 add
WPHR 37-34 92X KTUX deb 38  KFMW 37-30
KXYQ 3)-25 KXXR 19-16  KRZR 7-5
KPLZ PIRATE

KUBE WSSX add
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FIRST WEEK!

WXKS X106
KKBQ WCGQ
KRBE WANS
WNVZ WzZYP
WPHR WHHY
WNCI KTUX
KBEQ KZIO
KKRZ WWCK
KXYQ 2104
KCPX Z99
KISN KF95
KPLZ KSND
KUBE KZZU
KXXR 99WGY
HOT949 95X XX
JET-FM WNYP
93Q 95XIL
WPST WOMP
wBBQ WHTO
K106 WJIMX

PRODUCED BY NILE RODGERS

1989 Reprise Records

i OAM”

THE SIZZLING NEW SINGLE

TO FOLLOW UP THEIR CERTIFIED
GOLD SMASH “LOVE SHACK?

NEW & ACTIVE
ONE OF THE “MOST ADDED”

B98
KISR
Q104
KNOE
KWTX
KNIN
WBNQ
KWTO
WPFR
KFMW
WIFC
KGOT
KFBQ
KMOK
KTMT
ZFUN
KZOz
SLY96
OK95

FROM THE PLATINUM-PLUS ALBUM COSMIC THING

ES B i i 5 R R O

Continued from Page 31

The Asylum regional promotion staff is
shaping up. The new Geffen sister label nabs
RCA L.A. rep Sharon White and Denver rep
Zak Phillips, who remain in their respective
markets. In St. Louis/KC, Loran Cornelius
joins from St. Louis Music; EMI's Alex May
handles Cleveland; Ron Delsner staffer Ross
Zapin patrols NY; Geffen's ‘‘Mean’’ Ed
Green manages Philly.

Enigma President/co-founder Wes Hein
has resigned from the label tc join Peter
Paterno's Hollywood Records. He'll oversee
A&R and other areas of daily operation

Former Chrysalis Prez Mike Bone will
supervise Hollywood's promotion, marketing,
and sales departments. No titles for Hein or
Bone as yet. Look for Enigma to promote
VP/CFO Jim Martone to President.

5 - 50 R ey

After aimost five years as host of
KZZP/Phoenix's Kelly & Co. morning show,
Bruce Kelly — who recently inked a new four-
year deal — is suddenly out, as is cohost
Maggie Brock. Research and philosophical
differences were the reasons given

Meanwhile, WNCI/Columbus morning man
Dave Ryan is in line to grab the still-warm Kelly
airchair once 'NCI PD Dave Robbins finds his
replacement. 'ZZP PD Bob Case is looking for
some more players to join Ryan, as well as a
strong night rocker to fill Kevin Ryder’s just-
vacated slot; T&Rs ASAP.

Also in Sun City . . . ST has learned that
KOY-FM morning cohost Bill Andres has
exited.

ST hears Elektra VP/Pop Promotion Rick
Alden's new three-year deal will make him Sr.
VP/CHR Promotion. He'll report to Sr. VP/
Promotion Brad Hunt.

The official start date for the new
KROQI/L.A. morning team of former X100/SF
MD Gene Baxter and KZZP/Phoenix night
rocker Kevin Ryder is January 2. The duo
landed a lucrative three-year deal.

X100 morning show producer Tim Watts
adds interim MD duties.

Look for Atlantic to give naw titles to
Director/Nat’l Singles Promotion Joe lanello
and Director/Nat’l Album Promotion David
Fleischman after the first of the year.

Irving Azoff has hired Brian
Koppelman, Elektra East Coast
A&R hotshot (and son of SBK honcho
Charles Koppelman), to work for Azoff's as-
yet-unnamed label. You may remember that
Brian was the guy who broughi Tracy
Chapman to Elektra.

ST hears WOMX/Orlando PD Brian
Thomas and WTIC-FM/Hartford PD Dave
Shakes are two of the finalists for the B96/
Chicago PD post. Is KOY-FM/Phoenix PD Jay

STREET TALK.

MOONLIGHT BECOMES THEM — WLUP/Chicago
air personality Jonathon Brandmeier (i) kicked off his
recent talent-development deal with NBC-TV by host-
ing the network’s “Friday Night Videos” show (12/1).
Cohosting the show with the noted guitarist ror John-
ny & The Leisure Suits was a semifamous stickman
doing a little moonlighting of his own — Atlantic re-

cording artist Phil Collins.

|
|
| - —]

Stevens a late entrant in the race? As of yet,
no offers have been extended.

Meanwhile, B97/New Orleans PD Bob
Mitchell has pulled out of the B96 race — his
wife Terri just gave birth to Robert Jr. (12/9).

Rumors about AC WYST/Baltimore
moving to UC under consultant Jerry Clifton
have surfaced again. Management denies a
switch is being considered. Boston-based
investment group TA & Associates agreed to
purchase the station this past February, but
has yet to take over.

T PNETIINTL | R T Sy SN e (IR 0 s
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KWSS/San Jose plugged one of ils many
management holes this week, naming Howard
Silver GSM. He replaces Mark Durkin, who
crossed the street to become GSM at KSJO.

The CHR is still without a permanent GM,
PD, and Production Director, the latter
vacancy created this week when Larry
Wiliiams travelled up the road to X10C/SF in
the same capacity. APD/PM driver Larry
Morgan has assumed acting PD duties.

A possible KWSS PD candidate: WLRW/
Champaign, IL PD Matt McCann, who's aiso
rumored to be in the hunt for the WKTI/
Milwaukee PD gig. McCann was a 'KT1 finalist
the last time the job was open

WKLS/Atlanta morning cohost Jeft
Jensen has departed, leaving a gaping hole at
the Great American AOR. T&Rs only to PD
Bill Pugh, who also seeks an AM drive
newsperson.

Virgin Midwest Regional Sales rep Jerre
Hall jumps to new sister label Charisma as its
new VP/Sales. Also . . . Joyce Castagnola is
upped from West Coast Regional Sales
Manager to National Sales Director at Vrgin.

Continued on Page 34

#1 NOVELTY SONG

NEW KIDS

Demo: (503) 295-2210

DAN-O’s CORN AND HAM
WEEKLY IN JANUARY

0T RUN OVER BY A REINDEER

MARKET EXCLUSIVE

Order: (503) 226-0100




Michael Penn

Selected as one of the Albums of the Year by Rolling Stone,
who called March “an album that combines bracing Beatlesque
pop with the romanticism of early Springsteen...refreshing in its
ambition...the work of a formative and promising talent.”

119
The luscious textures, mystical atmosphere and cryptic lyrics
of March, recall the Beatles’ psychedelic period as strongly as any

pop music recorded in this decade,” said Stephen Holden of The Produced by Tony Berg ,
New York Times Management by Nick Wechsler & Associates

On RCA Records cassettes, compact discs and albumes.

Startling and refreshing, March, the debut album featuring the *>®fSo®r<= @Qx@

fIrSt Slngle, “NO Myth" @&‘_L Tmkis) ® Aegistered « Marca(s) Registradais) RCA Corporaton. BMG (090 ® BMG Music « © 1989 BHG Uusic
Already Added At: WERZadd  HOT92 add Q104 KMOK
CKOI add WYCR add  KSND add WPFM KTMT AC &

WBBQ KRZR add KWTX ZFUN add AOR Track &®-

KISN K106 KZZU Y94 add SLY96 add MTV - Acti @Roi ti
KSAQ WZYP add  WPRR add 36 99KG OK95 add ", Mgiive iomlion
PIRATE add WHHY WJAD KPAT add 32 VH-1 - Medium Rotation
WIXX 27-23 KTUX add WQID WIFC add

KNIN 35-28 WDLX add WJMX deb 37 KFBQ add




34 ¢ RaR Decomber 15,1989

Personal Jesus”

Yue siNGLE
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‘DEPECHE MODE AND FLOOD

A
]
*

Nl

£ 1989 SIRE RECORDS COMPANY

Adds This Week:

KIS 28 WDPX 85
PIRATE on
KS104 WPST 37 (HOT)
wioQ B93 36-33
K106 32-27
WROQ KZZB 31-28
WANS WCKZ on
e s
WWCK KJ103 29-26
KROY 30 KWNZ
PLUS... KZZU on
WPHR 33-26 (HOT)  KSMB on
WHYT 5-5 KIXY on
KOY-FM deb 26 KNIN 40-34
KXYQ deb 30 ZFUN deb 30
X100 on KZ0Z on

KSAQ 1-6 SLY96 deb 38

STREET TALK.

Continued from Page 32

KKBTI/L.A. has dropped its use of “Rock
With A Beat" and has significantly tightened up
following last week's disappointing Arbitrend.
The station is now calling itself “The New
FM92, The Beat Of Southern California,” and

| sounds decidedly more current and Urban-

leaning.

With Nationwide set to assume control at
Dance/CHR KNRJ (Energy 96.5)/Houston in
the near future, there are tons o' rumors about
a shift to Hot AC or mainstream CHR. Market
research is under way

Rhino is being courted by several
companies, including Carolco and its
subsidiary, LIVE Inc. So far, none of the other
suitors are major record labels.

Also . . . GRP is supposedly in serious
negotiations with current US distributor MCA
or a Japanese company (possibly JVC).

New Taylor Communications Corporate
PD Russ Morley confirms Shadow Stevens is
acting PD at Y106/Orlando TFN. MD Steve
Ocean will exit as soon as he finds another
post. Reach him at (407) 331-8117. Late
nighter Rafi Contigo has already departed

Columbia Director/A&R Joe McEwen has
been named Sire VP/A&R. He'll continue to be
based in NY.

Rock CHR 92X/Columbus has created a
special version of Phil Collins's number one
hit “Another Day In Paradise” by mixing sound
bites of President Bush's recent Dallas speech
on the plight of the homeless. If you want a
copy, call (614) 221-7811

Norman Winter & Assoc. VP/PR Howard
Paar joins PolyGram as West Coast National
Publicity Director. He replaces Sue Sawyer,
who recently went to Virgin as VP/Publicity

Longtime Y100/Miami afternoon driver Kid
Curry is out in a cost-cutting effort, and he's
been let out of his noncompete clause. Reach
Curry at (305) 749-4373.

Meanwhile, Y100 night rocker the
Jammer moves into afternoons, midday
personality Doug Dunbar extends his shift to
3pm, and Chico the Hit Man — who was
doing 1-4pm — is now doing 7-midnight.
Overnighter Tia Maria now stretches
midnight-5:30am and Gnarly Charlie becomes
part of the morning zoo

And . . . Y100 PD Frank Amadeo says,
‘Nix those stupid Hot AC rumors.

WKSS/Hartford APD/MD/afternoon driver
Cadillac Jack will take his ears to
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