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RELAXED RULES =
INCREASED TRADING?

Industry moguls believe FCC
proposals to ease radio
ownership limits may spur
station sales. Also in Radio
Business: FCC chief Al
Sikes supports foreign
ownership of stations — if
other countries reciprocate.
Page 4

FINDING THE RIGHT
PROMOTION DIRECTOR

According to Jeff Pollack, a
majority of radio stations still aren’t
promoting themselves effectively.
He explains the 10 characteristics
that set the best promotion directors
apart.
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LINCOLN LISTENER
CRACKS UP

Behold a KKNB (B104)/Lincoin
egghead attempting to win a
typically silly radio station contest.
Details in Street Talk, along with the
latest dirt, including:
@ Dees, Clark, Cappellino settle
@ Robbins, Cap Cities/ABC chat
® KWOD, KMGC shift
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IN THE NEWS THIS WEEK

% David Kahne Sr. VP/A&R at
Columbia

# Suzy Mayzel VP/Prog. at KOIT/
San Francisco
Jack Alix Station Mgr. at KXXR/
Kansas City

# Dave Pugh GM at WLZR/
Milwaukee

% Earl McDaniel upped at Bedford
Broadcasting

# Robert Scorpio PD at KBXX/
Houston

% CIMX/Detroit switches to New
Rock

% Allan Wilson Dir./Nat’l Alternative
Promo at Virgin

# Dino lanni GM at KBCO/Denver

% Brian Rhea PD at KUFX/San
Jose

# Elroy Smith Corp. PD at Nash
Communications

# Mike O’Connor PD at WZGC/
Atlanta

& Mike Scott PD at KQXT/San
Antonio

% Lorie Hollabaugh Assoc.
Country Editor at R&R

Newsstand Price $6.00
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Kantor New President

At Satellite

Music Net

Founder John Tyler Exits Format Supplier

Cap Cities/ABC Radio has in-
stalled cable TV executive
David Kantor as President of
the company’s Satellite Music
Network. SMN President/
founder John Tyler has de-

The sudden change occurred
as ABC management is appar-
ently reviewing the direction of
the pioneering format supplier,
which is running behind rival
Unistar in most categories.

Motown Sues MCA Over
‘Deliberate Misconduct’

MCA Says Investor Boston Ventures Behind Suit; Motown’s
Busby Asserts He ‘Pulled Trigger,” ‘Wants Out’ Of Deal

The frayed relations between
Motown Records and MCA Inc.
snapped Tuesday (5/14) when
Motown filed suit in California
Superior Court to recover mil-
lions of dollars it says it lost be-
cause of MCA’s “ineptness.”
MCA immediately fingered Mo-
town’s 70% investor, Boston
Ventures Management, Inc., as
the ringleader in the suit.

According to a Motown news
release, “MCA’s ‘ineptitude and
deliberate misconduct’ have un-
dermined Motown's efforts to
write a successful ‘second chap-
ter’ to its legendary 30-year
history.”

Motown accuses MCA of:

¢ Failing to promote Motown
product to pop stations, even
though it charged Motown for

Q Keynotes
NAB 1991

Producer/composer/label owner
Quincy Jones has been tapped
to deliver the programming key-
note address at the NAB’s Radio
1991 convention (9/14) — the
first time a major record producer
has been a keynote speaxer at
the radio confab. Jones will also
make one of the major presenta-
tions at the organization’s Mar-
coni Radio Awards banquet later
that night. New York Governor
Mario Cuomo will provide the
management keynote address
(9/13).

such services, and damaging
Motown’s chances of gener-
ating crossover hits;

« Forcing Motown to hire a
promotion staff that MCA was
supposed to provide;

¢ Systematically breaching
its agreement, while continuing
to collect distribution fees from
Motown to the tune of 16.5%, ex-
traordinary by industry stan-
dards;

* Losing the opportunity to
sell a half-million copies of the
soundtrack to Spike Lee’s “Do
The Right Thing”’ because of its
inability to manufacture and
ship the album;

+ Overcharging Motown by at
least 20 cents more than the pre-
vailing rates to manufacture
each CD;

« Offering, then taking away
the opportunity for Motown to
buy GRP Records, and instead
buying the jazz label itself.

Officials at MCA said they
had not been served the lawsuit
as of presstime Tuesday night.
However, they quickly lashed
out at Boston Ventures, accus-
ing the investor of attempting to
“renegotiate the agreement
that it entered into with MCA
when it purchased Motown with
MCA three years ago.”

MCA also blames Boston
Ventures for:

¢ Hiding behind the Motown
partnership to sue its co-owner
and managing partner . . . and
assigning blame to the wrong
party for Motown’s lack of suc-
cess;

* Being historically a short-
term investor, only interested in
selling Motown for a profit;

* Endangering Motown’s sta-
bility with the lawsuit;

¢ Carrying on unilateral and
secret actions that have under-
mined and weakened Motown.

Scenes From A Marriage

The Boston Ventures-MCA
partnership was formed in 1988
when the two companies bought

Coddling Callers

WWW.americanradiohistorv.com

Motown from founder Berry
Gordy for $61 million. BV re-
ceived a 70% share of the com-
pany, MCA 20%, and MCA
Black Music Division President
Jheryl Busby 10%.

MCA said it also invested in
the partnership by transferring
Busby to Motown as President,

MOTOWN/See Page 40
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Regarding
Kantor, ABC
Radio Net-
works Presi-
dent Robert
Callahan
stated, “Dav-
id has distin-
guished him-
self in a broad
range of areas
and is perfect-
ly suited for
this position and Satellite Music
Network. His marketing focus
in cable TV [and] his radio ex-
perience will be great tools. Sa-
tellite Music Network has terrif-
ic potential, and we want to
grow it.”

Callahan was not available to
comment on Tyler’s departure,
which was termed a resignation
in a prepared ABC statement.

Tyler, however, told R&R,
“My management style was dif-
ferent from what Bob Callahan
felt it should be, even though it
was never articulated what
kind of management style I
should have. The parting has
been amicable, however, and 1

David Kantor

leave with no hard feelings.”
KANTOR/See Page 39
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Infinity Pleads

Of KROQ Murder Hoax

Jocks Keep Jobs But Split Fine, Must Each
Do 149 Hours Of Service

Ignorance of the law may not
be an excuse, but Infinity
Broadcasting is hoping ignor-
ance of the crime is an adequate
defense against possible FCC
punishment for the murder con-
fession hoax that aired on its
KROQ/Los Angeles.

In a 152-page response to the
Commission’s letter of inquiry,
Infinity President Mel Kar-
mazin termed ‘“‘deplorable” and
‘“‘unacceptable’” the bogus
broadcast by KROQ morning
drivers Gene “Bean” Baxter
and Kevin Ryder and overnight
host Doug Roberts (who phoned
in the “confession” from KZZP/
Phoenix, where he was then
working). He argued, however,
that Infinity has no regulatory
liability in the incident, because
the June 1990 stunt was kept se-
cret from station officials.

“Plainly,” said Karmazin,
“station management and the
licensee were themselves vic-
tims of the hoax and subsequent
coverup.”

FCC Mass Media Enforce-
ment Branch Chief Charles
Kelley said he could not com-
ment on Infinity’s response.

If the Commission rejects In-
finity’s defense, the company

Page 42

faces possible sanctions, rang-
ing from a letter of reprimand
to monetary fines to license rev-
ocation. The severity of the po-
tential punishment will depend
on which rules or policies the
FCC believes were violated by
the KROQ hoax.

Among the policies at issue
are one forbidding the broad-
cast of false news and a second
that prohibits broadcasts that
take public safety officials
away from their duties. Asked
what rules KROQ may have
broken, Kelley said, ‘“That’s a
good question.”

Whispers Overheard

According to Infinity, seven
KROQ staffers learned about
the hoax but failed to inform
management. Initially, Infinity
claims, only Baxter, Ryder,
Roberts, and a morning show
intern knew the confession was
fake.

However, shortly after
Roberts was hired by KROQ in
October of last year, he receiv-
ed an anonymous call from a
listener who claimed to know
Roberts had made the confes-
sion call. Roberts’s subsequent

KROQ/See Page 40
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“NOTHING BUT THE RADID ON”

[FERTURING THE VOCALS OF JotY D166S)

The new single, video and

Top 10 AC hit from
sax sensation Dave Kor. EH{ {FgEE!‘
FOLLOW-UP-TO THEHIT INSTRUMENTAL “CASTLE OF DREAMS"

« #1 five consecutive weeks NAC

- Top 10 AC single fout weeks

JIN THE KOL_AND BET THE EFFECT.

From the self-titled Capitol compact disc, cassette and record []HV[ K[IZ

Produced by Steve Barri and Tony Peluso for Starsong Productions

E D I
>1991 Capitol Records, inc.
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Norville Joins ABC Radio
As New Nighttime Talk Host

ABC Radio Networks has se-
lected former NBC-TV “Today
Show”’ co-host Deborah Norville to
anchor the early evening talk show
slot Sally Jessy Raphael is leaving.
Norville will make her initial
broadcast next week but won’t be-
gin regular shows until September.

Raphael, who’s been taking
phone calls for 10 years on two ma-
jor networks, will air her last show
next Friday (5/24). She recently
announced her resignation to de-
vote more time to her TV show and
other projects.

“Deborah brings the national
recognition of an experienced
broadcaster to our radio stations
and their listeners,” said ABC VP/
Talkradio Maurice Tunick. ‘‘She is
a proven professional as an inter-
viewer and an energetic personali-
ty with a lot of natural curiosity.”

Norville, who will broadcast the
talk show from her home, noted,
“This is the kind of opportunity I
never dreamed would come my
way. ABC has given me a chance
to remain home with my son,
which is very important to me, and
yet continue to be in touch with
people across the country.”

ABC said the show’s focus will be
redirected toward current events
as well as lifestyle and cultural
trends.

Tunick said initial reaction from
key affiliates has been positive.
However, he said he’s encountered
some questions regarding Nor-

AC KOIT/SF Ups
PD Mayzel To
VP/Programmlng

KOIT-AM &
FM/San Fran-
cisco PD Suzy
Mayzel has
been boosted to
VP/Program-
ming for the
Bonneville AC
combo. ‘‘Suzy’s
1 done an out-
¢ & B standing and ef-
R AT fective job  in
Suzy Mayzel her tenure as
KOIT PD,” said VP/GM Chuck
Tweedle. “This promotion’s well-
deserved.”

Mayzel told R&R, “One of the
things I like best about Bonneville
is that the company recognizes its
greatest asset — its people. Work-
ing at KOIT with Chuck Tweedle
and the entire team is fun, chal-
lenging, and rewarding.”

Prior to joining KOIT in 1987,
Mayzel was Asst. PD/MD at Bon-
neville AC WCLR (now WTMX).
She worked in various capacities at
Chicago stations WAGO (now
WCKG) and WBBM-FM and in-
terned at WLS/Chicago.

R&R Observes
Memorial Day

In observance of Memorial Day,
R&R'’s offices in L.A., Washington,
and Nashville will be closed Mon-
day (5/27).

Eh s o
®.

ol

Commemorating Deborah Norville’s decision to join the network are (I-r) ABC
Radio Networks’ Sr. VP/Affiliate Marketing Derek Berghius, Norville, and Maurice

Tunick.

ville’s intellectual stamina and
ability to field 15 hours worth
of phone calls each week, and the
possibility she might be lured back
into TV someday.

“Obviously, we believe she can
do this [show],” said Tunick.
“She’s a solid newsperson and in-
terviewer. The Deborah Norville

T've come to know over the last two
weeks is intelligent, articulate, fun-
ny, and well-informed. As for the
possibility of her going back to TV,
that’s always in the back of your
mind. But at ABC, we’ve always
been successful when allowing our
people to mix their radio and TV
careers, or encouraging them to
stay in radio.”

Columbia Boosts Kahne

To Sr.

Columbia has 7
promoted West
Coast staff pro-
ducer David
Kahne to Sr.
VP/A&R, mak- !
ing him respon-
sible for super-
vising such
A&R activities
as artist sign- &
ings, studio pro- =3
duction, artist David Kahne

development, and national staff-

ing. He'll be based in New York.

President Don lenner said,

“David’s leadership qualities pro-

VP/A&R Position

vide another example of our ser-
ious commitment to creative peo-
ple in creative positions. Our A&R
staff is music-intensive at the high-
est level. The acts requiring this in-
put should feel comfortable in our
ability to coordinate every level of
the recording process.”

Kahne has worked on a variety
of projects since joining Columbia
in 1933, most recently finishing pro-
duction on the new Fishbone and
Susanna Hoffs LPs.

West Coast VP/A&R Ron Ober-
man will continue to head the
labe!’s Los Angeles office.

) A Matter Of Degrees .

Phil Coliins (c} is congratulated by Berkiee College of Music President Lee l
Eliot Berk (r) after receiving an honorary doctorate from the Boston school.
Dean of Facuilty Warrick Carter attaches Collins’s doctoral collar during [
Berklee's 1991 commencement ceremony, which featured an address by {
Atlantic founder/CEQ Ahmet Ertegun. Ertegun and singer Al Jarreau also
received honorary Doctor of Music degrees.
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TALK OF THE (BEAN)TOWN

Talk powerhouse WRKO/Boston just copped
its third straight Arbitron crown.
Director/News & Programming Rich Kirkland
explains what it's like to compete in America’'s
premier News/Talk market.
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WXRK, WNCN UNDER SIEGE

Challengers File Against
License Renewals For NY FMs

Competing applications have been filed with the FCC
challenging license renewals for Infinity Broadcasting’s
WXRK/New York and GAF Broadcasting’s WNCN/New

York.

Veteran broadcasters Stuart Ep-
person and Edward Atsinger III
applied for WXRK’s frequency as
co-owners of Greater New York
92.3 FM Broadcasters. Epperson
and Atsinger, who are brothers-in-
law, are 50-50 partners in 15 sta-
tions — including WMCA/New
York — with most of the licenses
held under the umbrella of Salem
Communications Corp. They also
have individual interests in three
other stations. Most of the stations
have Religious formats.

“I feel we can do a good job in
serving the public,” Epperson told
R&R, but otherwise refused to
comment on the basis for his chal-
lenge of Infinity’s license renewal.
“The FCC will have to decide,” he
said. The application provides only
ownership and engineering infor-
mation. Epperson and Atsinger
won’t have to make their case
against Infinity until the competing
applications are designated for
hearing.

‘“We’re going to fight with every
weapon in our arsenal,” Infinity at-
torney Steve Lerman told R&R. “I
don’t know anything about their
motives,” he said. But Lerman
conceded that Infinity’s indecency

battles with the FCC will likely fig-
ure in the challenge. “I'm sure
they’ll try to make something out
of it.”

Infinity President/CEO Mel Kar-
mazin has been vigorous in his de-
fense of WXRK morning driver
Howard Stern, whose show also
airs on Infinity’s WYSP/Philadel-
phia and WJFK/Washington. Infin-
ity is contesting a fine of $6000 for
Stern’s 1988 ‘‘Christmas Party”
skit, which the FCC found to be in-
decent. The FCC issued an inde-
cency warning to Infinity in 1987
for another Stern show. And the

Commission is currently investi-
gating another Infinity station,
KROQ/Los Angeles (see Page 1),
for a highly publicized murder con-
fession broadcast last June which
turned out to be a hoax.

Dual Challenge To WNCN

Two challengers filed for the
104.3 MHz spot occupied by WNCN,
and two petitions were filed asking
the FCC to deny the station’s li-
cense renewal. GAF Broadcasting
was already the subject of an FCC
inquiry into whether it was fit to be
a licensee, based on allegations
that officers of its parent company,
GAF Corp., were involved in a
stock manipulation scheme.

Criminal convictions of GAF

Continued on Page 11

Congress Delivers Message
Of Deregulation To FCC

In a bid to let the FCC know just how it feels about fur-
ther deregulation of broadcasting, the House Telecom-
munications Subcommittee this week rolled out some of
the industry’s most ferocious critics for two days of hear-
ings on whether radio and television are meeting their ob-

ligations as public trustees.

On Thursday (5/9}, the Commis-
sion launched an inquiry into a vari-
ety of potential changes in its radio
ownership limits and rules. Among
the proposals set forth by the agen-
(e

¢ An unspecified increase in the
number of stations a licensee may
own;

¢ Allowing licensees to own an
unlimited number of AM stations;

* Permitting licensees to own up
fo 24 stations, regardless of wheth-
er they’re AM or FM;

¢ Basing the ownership limit on
the combined percentage of the
total national audience reached by
a licensee’s stations;

e Allowing AM-AM or FM-FM
combos in the same market.

‘Tempest In A Teapot?’

Several radio executives theoriz-
ed that the elimination or significant
relaxation of the ownership limits
could lure new outside investment
to the radio business. "it might [at-
tract] some money and bring in
some congiomerates as mini-net-
works,” said Media Venture Part-
ners President Charles Giddens.
“Who knows? Maybe Plilsbury will

_get into the radio business.”

Industry Hopes New Ownership
Proposals Will Boost Trading

Brokers and group owners are hoping the FCC’s new
proposals to relax its current 12 AM-12 FM radio ownership
limits will perk up the anemic station trading market.

Radio Ventures President Jerry
Lyman said he hopes the new rules
would allow the creation of super-
groups capable of generating the
muscie radio needs to compete
successfully. “The question is
who's going to build and maintain
these large groups?” said Lyman.
“Bless them, whoever they are, be-
cause they're the ones who will
keep radio going.”

Mei Karmazin — whose Infinity
Broadcasting, with 11 FM proper-
ties, is one of the few radio groups
operating at or near a 12-station
boundary — favors the elimination
of all limits, but said he'd take imme-
diate advantage of any easing of
the rules. “[Relaxing or eliminating
the rules] wouid allow people who
want to be in the radio business to
buy stations from people who don't
want to be in the business.”

One notable naysayer is broker
Gary Stevens. Saying that few
groups have taken advantage of the
12-station limit, Stevens called the
proposed changes “a tempest in a
teapot.” The only real impact an in-
crease might have, he said, would
be to facilitate a few mergers be-
tween large, financially ftroubled
groups.

The hearings — first proposed
last fall by seven members of the
subcommittee — were held just
one week after the Commissjon un-
veiled several proposals to relax its
radio ownership rules. An aide to
subcommittee Chairman Edward
Markey (D-MA) said it was “not
inaccurate” to view this week’s
hearings as a signal that Congress
has its doubts about the deregula-
tory tone of the Commission’s “at-
tic-to-basement” review of its
broadcast rules, including the ra-
dio ownership proposals.

The star of Monday’s sparsely
attended hearing was consumer
advocate Ralph Nader, who
blasted the electronic media as the
tool of the monied interests and
pressed for adoption of his ‘“Audi-
ence Network’ approach to
“democratization” of the media.

Web Draws Fire

The Audience Network would be
a non-profit, member-supported
organization that would be granted
one hour of radio drivetime and
one hour of television prime time
per day on every commercial sta-
tion in the country. Such a “public
access” web, as Nader envisions,
would broadcast documentaries,
public affairs programs, and other
serious programming allegedly
slighted by commercial broad-
casters.

Nader’s proposal received sup-
port from another notable witness,
former FCC Commissioner Nicho-
las Johnson, but was vigorously at-
tacked by First Amendment law-
yer Timothy Dyk. According to

Continued on Page 11
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Sikes Supports
Foreign Investment

CC Chairman Al Sikes has given a big boost to pro-

ponents of increased global investment in U.S. radio

stations. Speaking at a New York telecommunica-
tons conference, Sikes said he could support 100%
foreign ownership if other nations would reciprocate by per-
mitting similar media investment by Americans.

“My own preference is if a country removes the disabili-
ty (against U.S. ownership}, it could take ownership in the
United States ... There would be no limit if we got a
reciprocal agreement in the other country,” he commented.

Foreign investors are currently limited to a 25% stake in
American stations. in recent months, radio dealmakers led
by Montreux Companies CEO Peter Stromquist have call-
ed for lifting the restrictions to increase capital availability for
U.S. broadcasters.

Last month, New Zealand lifted all foreign ownership
restrictions, and a group of American broadcasters moved
quickly to buy TV properties there. Spain has since permit-
ted 100% foreign ownership, provided that no single com-
pany — either Spanish or foreign — owns more than 25% of
a broadcast station. The difference now is that four
American firms could own a total of 100% of a broadcasting
company in Spain, so long as individual shares do not ex-
ceed 25%,” Stromquist said.

Hungary announced on Tuesday (5/14) that Americans
were welcome to bid on and operate radio and TV stations
there — but the government will retain actual ownership.

Tak Answers Banks

ak Communications CEQO Sharad Tak has fired

back at bankers who've asked a federal bankruptcy

court in Madison, Wi to grant them a lien against his
broadcast licenses.

Tak asked the court in a counterclaim to rule that the banks — led by
the New Bank of New England — "do not have a valid or enforceable
security interest in Tak Communications’ FCC licenses or in any other
rights it has under the Communications Act.’

TakCom repeated its claim that license liens are illegal and, in any
case, forbidden by the FCC. TakCom reasoned that the banks, by filing in
an FCC proceeding on the lien question, have “elected an administrative
remedy" and that the court should leave the matter to the Commission (see
related story, Page 11). The company also claimed the banks waived any
right for a declaratory ruling on the lien issue because they failed to object
when TakCom transferred its FCC licenses to debtor-in-possession status.

As reported last week in this column, the banks are seeking a security
interest in TakCom's licenses to shore up their secured debt claim for
$177.8 million. Total claims against the company exceed $267 million.

FCC Rejects Indiana AM License Challenge

he FCC has renewed the license of WYCA/Ham-

mond, IN after rejecting evangelist Bendadette Wil-

liams’s challenge. She had accused station officials
of widespread FCC violations involving payola, rigged con-
tests, and discrimination in political advertising rates. The
Commission concluded her charges were unfounded.

Other market action from coast to coast:

* Robert Meester's Joaquin Financial Group is on the brink of buy-
ing KXDC-AM & FM/Monterey-Salinas-Santa Cruz, CA for approximately
$1 million. Scott O'Brien and Sandy Shore of O’Brien & Shore Broadcast

Continued on Page 11




*EVERYBODY GETS
A SECOND CHANCE”

M1kE & ThE MEChAN1C5

The new single from the album WORD OF MOUTH.
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TRANSACTIONS

Bay Lakes Goes Mobile
With Alabama FM Outlet

Peanut Deals Dominate Action As Credit Crunch Crushes Commerce

e Week:

w (Mobile), AL

al Of T
WDLT/Chickasa
PRICE: $879,000
TERMS: Asset sale; escrow deposit
$20,000 with additional $344,000
cash due at closing; balance via two
promissory notes totaling $515,000.
BUYER: Bay Lakes Broadcasting Inc.,
owned by James Faulkner of Bay
Minette, AL and William Phillips of
Spanish Fort, AL. They also own
WMMV/Bay Minette, AL.

SELLER: JAB Broadcasting Inc., own-
ed by J. Alex Bowab

FREQUENCY: 98.3 MHz

POWER: 3kw at 300 feet

FORMAT: AC

COMMENT: This station was soid for
$1.2 million in July 1986; its signal has
a minor overlap with that of WMMV.
The buyers are asking for an FCC
waiver, contending the overlap will be
eliminated when WDLT completes its
previously authorized upgrade to Class
C2 status.
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KAXL/Greenacres (FM CP)
PRICE: $4000

TERMS: Asset sale for cash. The
buyers also agree to allow broadcast of
a weekly 30-minute program produced
by the seller over co-owned KERI/
Wasco-Greenacres, CA.

BUYER: Skyride Unlimited Inc., a non-
profit corporation headed by Michael
McCutchan and John Rader of Bak-
ersfield and Don Bevilacqua of Belling-
ham, WA. They currently own KERI.
Bevilacqua also owns one-third of
KARI/Blaine, WA.

SELLER: Greenacres Educational
Broadcasting Foundation, headed by
Guy Hoss

FREQUENCY: 88.3 MHz

POWER: 360 watts at 133 feet

KCBR/Monument

PRICE: $3000

TERMS: Asset sale for cash

BUYER: Chip Lusko of Falcon, CO

and Kent Bagdasar of Colorado
Springs. They currently own KCMN/
Colorado Springs and are applicants
for a new FM at Fountain, CO.
SELLER: Tri-Lakes Broadcasting of
Colorado inc., headed by President
Dan Hubbard

FREQUENCY: 1040 kHz

POWER: 4. 6kw daytimer

FORMAT: This station is dark.
COMMENT: KCBR was sold for

$665,000 in February 1989.

WGGA-AM & FM/
Cleveland-Gainesville

PRICE: No cash consideration
TERMS: Asset transfer as part of court-
ordered bank foreclosure

BUYER: Gainesville Bank & Trust
Company, headed by Chairman F.
Abit Massey and President Richard
Hunt Jr. One of the bank’s directors
and leading shareholders is Bennie
Hewett, owner of WLBA/Gainesville,
GA; WHOD-AM & FM/Jackson, AL;
WHFE/Lakeland, GA; and WNGA/
Nashville, GA. Hewitt has agreed to
recuse himself from any bank matters
involving WGGA-AM & FM.

SELLER: Charles Hulsey, receiver of
the assets of WGGA Radio of Gaines-
ville Inc.

FREQUENCY: 1240 kHz; 101.9 MHz
POWER: 1kw; 6kw at 410 feet
FORMAT: AC

WXJO/Bethalto (St. Louis)
PRICE: $650,000
TERMS: Asset sale for $500,000 cash

Studios that work!

Stations that sound clear and loud!
Jocks who sound great!

Ratings that GROW!

Radio that’s easier to sell!

We’ve been making good sounds for years.
Let us make them for you . . . call
Jim Loupas at 214-255-0550

Technical Advisors to Broadcasters

James Loupas

Associates Inc.

and $150,000 cash payment for non-
compete agreements

BUYER: TS Acquisitions L.P., headed
by President Robert Cox of St. Louis
and Chairman John Parker of Boulder
City, NV. Cox also owns 49% of
WRYT/Edwardsville, IL.

SELLER: Bethalto Broadcasting
Corp. and Horizon Broadcasting
Corp., both headed by President
Robert Howe

FREQUENCY: 95.5 MHz

POWER: 6kw at 30C feet

FORMAT: Children’s

BROKER: Peter Kingman of Kingman
& Associates in Chicago is to receive a
$25,000 brokerage commission.

Landon Stations

PRICE: No cash consideration
TERMS: Asset transfer to settle estate
matters

BUYER: Theo Landon, head of Sew-
ard County Broadcasting Co.
SELLER: Theo Landon, executor of the
Estate of Alf Landon

KEDD/Dodge City
FREQUENCY: 1550 kHz
POWER: 1kw daytimer
FORMAT: This station is dark.

KSCB-AM & FM/Liberal
FREQUENCY: 1270 kHz; 107.5 MHz
POWER: 100kw at 511 feet
FORMAT: Country; AC

ntuck
WDXR & WXZB/Paducah, KY-
Goldconda, IL

PRICE: $425,010 (approximate)
TERMS: Stock purchase for $10 cash
plus assumption of debts valued at ap-
proximately $425,000

BUYER: Mason-Dixon Broadcasting
Co., owned by David Emerson of Mur-
physboro, IL and Michael Travelstead
of DuQuoin, IL

SELLER: William Moir of St. Louis is
seling his 100% stake in Metro Media
of Kentucky Inc. He also owns 51% of
KMUS/Burns, WY.

FREQUENCY: 1450 kHz; 105.1 MHz
POWER: 1kw; 922 watts at 587 feet
FORMAT: Gold

WRUS/Russellville

PRICE: $10 plus assumption of liabil-
ities

TERMS: Asset sale for $10 cash and
the assumption of all of the seller's ac-
counts payable, the value of which has
not been disclosed

BUYER: Tremont Group Ltd., headed
by general partner Joseph Amaturo of
Ft. Lauderdale. The limited partner-
ship’s other investors are members of
the Amaturc family. Tremont owns
WKGR/Ft. Pierce, FL; KKMJ-AM &
FM/Austin; WBVR/Russellville, KY;
and KFRG/San Bernardino.

SELLER: Target Communications of
Kentucky Inc., headed by Donald Alt
of Augusta, GA. Alt is the VP/Secre-
tary-Treasurer of Keymarket Com-

TRANSACTIONS AT A GLANCE

This Week’s Action: . .

1991 Deals To Date:

(Last Year: $503,354,786)
Total Stations Traded This Year:
......... $3,546,312

Total Stations Traded This Week:. . . .. .. .. 25

$251,422,446

....... . 367
(Last Year: 481}

{Last Year: $33,355,301)

{Last Year: 46)

® Deal Of The Week:

® WDLT/Chickasaw (Mobile), AL $879,000

©® KCBR/Monument, CO $3000

® KEDD/Dodge City, KS
® KSCB-AM & FM/Liberal, KS

@ WFLT/Flint, Ml $225,000

© WQFXiGulfport, MS $47,500

® KBWL/Rooseveit, UT $322,131

©® KAXL (FM CP)}Greenacres, CA $4000

® WGGA-AM & FM/Cleveland-Galnesville, GA No cash consideration

® WXJO/Bethalto, IL (St. Louis) $650,000

® WDXR & WX2ZB/Paducah, KY-Goldconda, IL $425,010 (approximate)
® Landon Stations No cash consideration

©® WRUS/Russellville, KY $10 plus assumption of liabilities
® WWUN/Clarksdale, MS No cash consideration for 51%

® WNCO-AM & FM/Ashland, OH $20,500 for majority control
©® KNFB (FM CP)/Nowata, OK $5000

® KYKN/Salem, OR $109,161 (approximate)

® WJISM-AM & FM/Martinsburg, PA $151,000 for 50%

® KJWL (FM CP)Georgetown, TX $400,000

©® KTDD (FM CP)/Huntsville, TX $125,000

©® KLLB/West Jordan, UT $180,000

munications, a major group operator,
but he claims no stock ownership of
the company. Keymarket owns WILK
& WKRZ/Wilkes Barre; WHGB &
WNNK/Harrisburg, PA; KFON/Austin;
WEZC/Hickory, NC; WODZ & WRVR/
Memphis; WWL & WLMG/New Or-
leans; and WQSF/Williamsburg, VA.
FREQUENCY: 610 kHz

POWER: 2 5kw days/73 watts night
FORMAT: AC

WFLT/Flint

PRICE: $225,000

TERMS: Asset sale for cash

BUYER: Christian Evangelical Broad-
casting Association inc., headed by
Arthur Pointer and Granville Smith of
Flint

SELLER: Metropolitan Missionary
Baptist Church, headed by Michael
Jetferson

FREQUENCY: 1420 kHz

POWER: 500 watts day/142 watts
night

FORMAT: Gospel

WWUN/Clarksdale

PRICE: No cash consideration for 51%
TERMS: Gift of stock

BUYER: Barbara, Waiter, and Patricia
Gilbert and Cindy Bryant

SELLER: U.J. Gilbert is giving his 51%
stake in Sunflower Broadcasting Co.
Inc. to members of his family.
FREQUENCY: 101.7 MHz

POWER: 3kw at 198 feet

FORMAT: Urban

WQFX/Gulfport

PRICE: $47,500

TERMS: Asset sale for $10,000 down
payment and balance due in cash at
Closing

BUYER: Bleu Bayou Broadcasting
Inc., owned by Guifport, MS investors
William Threasher, Travis Anderson,
and Albert Jenkins and Robert Fau-
cheux Jr. of Laplace, LA. Faucheux
owns WSLA/Slidell, LA. Threasheris a
former owner of WBSL/Bay St. Louis,
MS and is currently a sales consultant
with WSLA/Slidell, LA. Anderson is a
pastor of the First Community Church
of Guifport. Jenkins is the former PD of
WQFX.

SELLER: Steere Broadcasting Corp.,
headed by David Steere
FREQUENCY: 1130 kHz

POWER: 500-watt daytimer
FORMAT: Urban; buyer ptans Gospel
format

WNCO-AM & FM/Ashland

PRICE: $20,500 for
change in majority control
TERMS: Stock sale for cash

BUYER: Walter Stampfli of Green-
wich,. OH, who currently owns
47.64% of the licensee

SELLER: James Male of Chagrin Falls,
OH and Ross Fichtner of Plymouth, Ml
are reducing their collective 52.36%
stock ownership of Ashland Broad-
casting Corp. to 49.68%.
FREQUENCY: 1340 kHz; 101.3 MHz
POWER: 1kw; 50kw at 500 feet
FORMAT: Nostalgia; Country

2.68% and

Continued on Page 11



it all! This is no fluke, either. Other finishes for Keith include two-time
second place, two-time third place, and once in fourth. So move

over Montana, Henderson, and Clark. The Bay Area has another

winner, the best ears in radio: Keith Naftaly.

I t's Keith’s ninth appearance in the Top 10, and the second time he’s won

FIRST PLACE — PORSCHE 944

wWww americanradiohistorv. com



ONGRATULATE

SECOND PLACE

THIRD PLACE

$5,000 CasH

HAROLD AUSTIN

KMEL
SAN FRANCISCO, CA

SEVENTH PLACE
$1,750 CasH

Dusty I:I_Aﬁ

KBFM
MCALLEN, TX

"AIR has given me the
opportunity to listen fo
music that | normally
don't have the chance o
hear. Both radio &
records benefit a great
deal from such a unique
competition. Congratula-
tions to all the partici-
pants in AIR Competition
#13, especially my 2
home-boys Keith & Hosh
(the best PD & MD in the
biz) PEACEN"

“My thanks lo AIR for
presenting a great
competition for
programmers, and a
greal forum for record
COmpanies encourag-
ing us to listen to their
recorgs.”

FOURTH PLACE

$3,000 CasH

Eosu GURELI

" KMEL
SAN FRANCISCO, CA

EIGHTH PLACE

$1,500 CasH

Tom POLW

KC101
NEW HAVEN, CT

“Thanks AIR. The thrill is just as great (well... almost). é}nce I have to '"re/inqui;h thg AIR' \crown, I couldn't be
happier to see such a well respected programmer with great ears and a real passion for the music drive off in
the Porsche. Congratulations Keith.”

SECOND PLACE — MAZDA MIATA

"I love the AIR compe-
tition, and it's great fo

be in the company of
Keith and Kevin. But
now do | have to file
records for Harold?"

“Talking with AIR
has become a very
important part of my
weekly routine. Its a
great way of keeping
on lop of what's out
there and finding the
best records for
KC101. Thanks to
Dave Cash and the
whole AIR staffl You
guys are great. | want
the car!l”

FIFTH PLACE

$2,500 CasH

“It's such a great
feeling to finish 5th in
the AIR competition. |
would like to thank
you guys personally
for giving me the
opportunity to play
this fabulous contest.
Keep up the great
work. Thanks again!l”

i

CHERYL Bngg

KRBE
HOUSTON, TX

NINTH PLACE
$1,250 CasH
s 2 “Everyone has a

lendency lo toss lunes
aside. The AIR Priority
list prevents this by
forcing you lo con-
sider the hit potential
of songs that might
not have gotten a
second listen. ! think
AIR can be a great
programming tool.”

MOSCOW, ID

www_americanradiohistorv com

SIXTH PLACE

$2,000 CasH

i

MICHAEL NEWMAN

KDON
SALINAS, CA

TENTH PLACE

$1,000 CasH

GRreG ROLLING

BY?
NEW ORLEANS, LA

“It's great to be
Surrounded by some
of the best ears in the
business. I've been
with AR forever &
expect o participate
until | win the damn
Porsche. Thanks
again AIRI"

“Participating in AIR
helps you find those
buzz records that the
PDs are talking about
It puts the interest
back in the potential of
records and gives you
the overall picture.”



ETITION THIRTEEN WINNERS

W NERS 11 THRU 30 SHARE IN A $10,000 CasH Poor

’ recount Wharmé
« TS hell does finishing
Fol ™ in the #11 spot
iy, really mean? Do |
lose out on 10,000
points for not
going top ten?"
JERRY MCKENNA
WXKS
BOSTON, MA

“It's exciting and
thrilling for a
good-looking guy
like myself to finish
in the Top 30 my
first time compet-
ing. Now maybe
people will actually
falk to me at
conventions!”

“CADILLAC" JACK
MCcCARTNEY

WZOU
BOSTON, MA

“After placing Top
20 eight times, it's
a great honor to
finally take home
the Porsche! First,
1d like to thank...
What?? | placed
215212/ Oh man...
Well, I was #4 in
Fresh AR... but
they only print the
Top 3. Good thing
they don't ask you
about this stuff on
loan applications.”

"Forced listening
really does pay off!
AR has definitely
increased my time
& spent listening. At
B93 weare
constantly in

§ scarch of the best
new records for
airplay. AR keeps
me on my toes and
in touch with the
best ears in the
business.”

STEVE WYROSTOK

KRBE
HOUSTON, TX

TRACY AUSTIN

B93
AUSTIN, TX

e

LEE CHESNUT

PWR99
ATLANTA, GA

ANDY SHANE

100
NEW YORK, NY
Formerly WIKZ
CHAMBERSBURG, PA

i

Joey GIOVINGO

B97
NEW ORLEANS, LA

;

e

:a

“Mister ED”
LAMBERT

KDWB
MINNEAPOLIS, MN

invatuable source
of information on
current trends in

Emygsic.”

“17th to 17th, aw,
man... | stiffed out.
But seriously, it's
an honor to have
finished in the Top
30 again... even
though Steve &
Frankie threatened
fo fire me if|
finished ahead of
them. AIR priorities
are the records |
listen to 1st and
most often...
Thanks AIRI"

“AIR is such an
asset for records

* and radio. Radio
L pays more aftention
| loloday's new

music, and the
record community
is kept abreast on
how we feel about
their music. It's fun
pickin’ the hits!”

“I was very excited
to have learned that
| was a finalist in
the latest AIR
competition. | love
AIR. It keeps me up
fo date and
informed on
today's music.”

proves its worth in
the industry as a
valuable research
tool for both radio
and records. The
money and prestige
of finishing high in
the compelition is
nice, but the
information is what
makes AR espe-
cially valuable.”

“If | had called in
on time, and if
Jonas had only told
me how everyone
had voted each
week, | would have
finished a lot
higher."

TRACY JOHNSON

AraN Burns
andAssociates
WASHINGTOND.C.

i

Mark ST. ‘]OE-N_

195
BIRMINGHAM, AL

“Thanks to every-
body atAlR... |
love participating!
And by the way,
Kevin stole all my
answers and said
hed fire me if |
came in ahead
of him... | love
my job. Uh,
congrats, Kev!!”

CHRISSIE DYKES

Q106
SANDIEGO, CA

“It's impossible to
live without AIR."

*u

SHADOW STEELE

7100
NEW YORK, NY
Formerly PIRATE
LOS ANGELES, CA

FIRST PLACE
$3,000 CasH

KEVIN WEATHERLY

Q106
SANDIEGO, CA

www.americanradiohistorv.com

“In the artificial and
somelimes Seff-
important world of
Top 40, it stilf
comes down to
picking the hits.

. AR provides CHR

programmers

focus on label's
priorities. It's nice
to win again, and
talking to Jim

Elliott was the

highlight of my

week.”

“I didn't want a
Porsche anyway...
As always, it's an
honor fo even place
in this thing.
Congratulations to

REGG SWEDBERG

KEEY
MINNEAPOLIS, MN
Formerly WLOL
MINNEAPOLIS, MN

! everyone who
138 Sk finished in the
BErHANN P07
McBRIDE
WKSE
BUFFALO, NY

'

‘| BEAT STEVE!

| BEAT STEVE!
Next to finishing
first, that's the best.
fcant get over it...

| BEAT STEVE!
o | BEAT STEVEN
: | BEAT STEVE!"
BILL RICHARDS
KIIS
LOS ANGELES, CA

“I'm convinced that
the Persian Gulf
crisis affected my
hearing, causing
me an unusually
poor showing in
AIR competition
#13... Saddam
Hussein cost me a
Porsche, and I'll
geteven... next
competition!!!”

FRANKIE BLUE
7100
NEW YORK, NY

SECOND PLACE
$2,000 CasH

KEITH NAFTALY

KMEL
SAN FRANCISCO, CA

“AIR definitely
sharpens even the
sharpest ears. It
forces you to pay
aftention to all CHR
records: Dance/
Rock/POP elc. Plus,

a little compelition
never hurt a
DANA LUNDON programmer.”
HOT102
MILWAUKEE, WI

JouN Ivey
98PXY
ROCHESTER, NY

Formerly WZOK
ROCKFORD, IL

STEVE KINGSTO

2100
NEW YORK, NY

LEE CAGLE

B9?
NEW ORLEANS, L

“The AIR compeli-
tion not only forces
me to be aware of
all new music, but
o also helps me find
hits | would nor-
mally be slow on.
Tobe in AIR's Top
30 for the first time
is a genuine thrill."

“My ears are shot,
the format is going
fo heli, the ratings
are down and
somebody else won
my car again. I'm
retiring from radio
and will pursue a
career pressing
pants for my father
in D.C. Congratula-
tions, Keith!"

N

“I was thrilled fo do
so well in my first
AIR compelition. |
really feel like I'm
more in touch with
the music industry
as a whole. | look
forward to partici-
pating each week.”

A

THIRD PLACE

$1,000 CAsH

HAROLD AUSTIN

KMEL

SAN FRANCISCO, CA

-



"A Commitment To Listening”

www americanradiohistorv com
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TRANSACTIONS

Continued from Page 6

Oklahoma
KNFB/Nowata (FM CP)
PRICE: $5000

TERMS: Asset saie for cash

BUYER: KBGH Radio Group, a part-
nership of Abilene investors Bruce
Campbell, Gene Sheets, Kyle
Sheets, and Homer Hillis Jr.
SELLER: William Williams, bankrupt-
cy trustee of the Estate of Morris
Read

FREQUENCY: 94.3 MHz

POWER: 1.7kw at 400 feet

KYKN/Salem

PRICE: $109,161 (approximate)
TERMS: Asset sale for assumption of
indebtedness valued at approximately
$101,161 plus additional $8000 over
eight years for non-competition agree-
ment

BUYER: Willamette Broadcasting Co.
Inc., owned by Michael and Patsy
Frith of Salem, OR and James and
Janet Young of Issaguah, WA
SELLER: Capitol Equities Corp.,
headed by Felix Dilger

FREQUENCY: 1430 kHz

POWER: S5kw

FORMAT: Country

Y

i A, ot '? 1 m

WJSM-AM & FM/Martinsburg
PRICE: $151,000 for 50%

TERMS: Stock sale for $131,000 to
be paid in $2000 monthly installments.
The interest rate on any principal out-
standing will be 13% per year. An addi-
tional $20,000 will be paid over five
years for a non-compete agreement.
BUYER: Larry Walters, who currently
owns 50% of the licensee

SELLER: Sherwood Hawley is selling
his 50% ownership of Martinsburg
Broadcasting Inc.

FREQUENCY: 1110 kHz; 92.7 MHz
POWER: 1kw daytimer; 330 watts at
984 feet

FORMAT: Religious

=~

KJWL/Georgetown (FM CP)
PRICE: $400,000

TERMS: Asset sale

BUYER: KJWL Associates, owned by
Richard Rees and Eric Slaymaker of
Salt Lake City

SELLER: Williamson County Com-
munications Inc., headed by C. Noel
Luper and Edgar Wuthrich, co-guar-
dians for the benefit of the children of
the late Clarence and Cynthia
Wuthrich

FREQUENCY: 107.7 MHz

POWER: 3kw at 328 feet

KTDD/Huntsville (FM CP)
PRICE: $125,000
TERMS: Asset sale for cash
BUYER: New Wavo Communication
Group Inc., owned by Benjamin Ama-
to of Conroe, TX
SELLER: Oara Inc., owned by J.D. Os-
burn and Kenneth Reynolds. They al-
so own KYKS/Lufkin, TX; KZEU/Vic-
toria, TX; and KAGG/Madisonville,
X,
FREQUENCY: 103.5 MHz
POWER: 1.55kw at 455 feet

S i . o
gﬁ
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KBWL/Roosevelt

PRICE: $322,131

TERMS: Asset sale

BUYER: Evans Broadcasting inc.,
owned by Joseph and Teddie Evans
of Vernal, UT. They also own KNEU/-
Roosevelt, UT.

SELLER: Brian Leifson, operating as a
sole proprietor

FREQUENCY: 98.5 MHz

POWER: 2.65kw at 1853 feet
FORMAT: AC

KLLB/West Jordan

PRICE: $180,000

TERMS: Asset sale for $20,000 cash
and five-year promissory note for bal-
ance due at 9.5% interest, payable in
60 equal monthly installments of
$1500

BUYER: United Security Financial,
headed by Chairman Rosemary Cosby
of Sandy, UT.

SELLER: Western Broadcasting Inc.,
owned by Carole Hinton
FREQUENCY: 1510 kHz

POWER: 10kw daytimer

FORMAT: News/Talk

ciation) filed in support of a peti-

Continued from Page 4

outlets” NAC programming.

Petaluma Radio Partners.

DC reEPORT

Enterprises have been hired as the management team and will own an
equity stake. O'Brien, the combo's former PD, plans to continue the

* Ragan Henry is finally closing his $3 million purchase of WBZN-AM
& FM/Racine-Milwaukee, WI from Adams Communications. Josh
‘Mayberry of Capstone Communications takes brokerage honors for
keeping the deal on track for one year.

* SunGroup Inc. CEO Frank Woods has placed the subsidiaries that
‘own WKXX/Birmingham and KESY-AM & FM/Omaha in Chapter 11 pro-
ceedings. The move comes after he reached an impasse with Barclays
Business Credit over debt restructuring.

® The U.S. Bankruptcy Court in New Mexico has ordered agent John
Emery to sell KZKL-AM & FM/Albuquerque “immediately.” The licensee,
Tim Rich's AM-FM Communications Inc., has been operating as a debtor-
in-possession. But the court has approved foreclosure proceedings so the
major creditors, Western Bank of Artesia and Star Media dealmaker John
Frankhouser, can collect what they're owed.

* Louis Holmes's North Bay Broadcasting inc. is now operating as a
debtor-in-possession of KTOB/Petaluma, CA. Bankruptcy trustee Ray-
mond Carey is negotiating with creditors and expects a sale soon to

* Court-appointed receiver Orson Woodall is shopping WHIA &
WAZE/Dawson, GA. According to FCC papers, the combo went dark after
licensee Dawson Wireless Communications defaulted on a $281,000
note owed to the estate of former owner W.C. Woodall Jr.

* Plans to sell KKSA/Folsom, CA to Wllliam Battles Jr. have fallen
through, according to FCC documents.

atory ruling that security interests

‘Congress Delivers Message
Of Deregulation To FCC

Continued from Page 4

Dyk. imposing such a system on
broadcasters would amount to an
unconstitutional regulation of
broadcast content. ‘‘Democratiza-
tion of the media is not a permissi-
ble goal under the First Amend-
ment,” said Dyk.

Challengers File Against License Renewals For NY FMs

Continued from Page 4

Corp. and former director James
Sherwin were reversed by a feder-
al appeals court in March, but
prosecutors are appealing the rul-
ing. GAF’s most recent filing with
the FCC said the alleged miscon-
duct had nothing to do with its
broadcast operation and that
WNCN’s “record of compliance
with law is perfect.”

Class Entertainment and Com-
munications L.P. applied for
WNCN’s frequency and also filed a
petition asking the FCC to deny
GAF’s renewal. Regardless of the
outcome of the criminal proceed-
ing, Class claims that questions of
whether GAF possesses the ‘‘high-
est standards of character” to be a
Commission licensee must be re-
solved by a full hearing.

Class’s principal owner is James
Dowdy, the associate publisher and
49% owner of the New York Voice,
a weekly newspaper aimed at New
York’s black community. He and
several of the other investors in
Class were stockholders of Magna
Media Corp., which was paid $5.1
million in the 1989 settlement
agreements that ended multiple
challenges to RKO’s WOR &
WRKS/New York.

Listeners’ Guild Inc., which
claims to represent the interests of
WNCN’s listeners in preserving its
Classical format, also filed a peti-
tion asking the FCC to deny the li-
cense renewal. Former Guild
Chairman T’ing Pei told R&R his
new company, Fidelio Group Inc.,
filed a competing application for
the FM frequency. Pei, a New York
real estate developer, has financial

backing from HNWH Exec. VP Ira
Wechsler, who heads the rep firm’s
Los Angeles office.

EEO Complaints

The National Hispanic Media Co-
alition filed petitions to deny re-
newals for four New York stations:
WOR, WINS, and WQXR-AM &
FM. All were accused of inade-
quate minority recruiting and hir-
ing practices.

“Frankly, we think our perform-
ance is pretty good,” WINS VP/
GM Warren Maurer told R&R. He
said the Group W station is using
all the sources it knows of for
Hispanic recruitment, including
the Coalition. Officials of Buckley
Broadcasting’s WOR and the New
York Times Co.’s WQXR were not
available for comment at R&R’s
deadlire.

After the hearing, a Markey aide
indicated the congressman has no
immediate plans to introduce legis-
lation creating an Audience Net-
work.

NAB Hearing Set

NAB was scheduled to defend the
broadcast industry at Wednesday’s
(5/15) hearing, with President Ed-
die Fritts and Radio Board Vice
Chairman Richard Novik set to tes-
tify. The trade group’s written tes-
timony focused on the ways broad-
casters already serve their local
communities on a voluntary basis.
Among the examples offered: local
and network news; public service
programming on such issues as
drunken driving, drug use, and
AIDS; and the Emergency Broad-
casting System.

To help make its point, NAB also
produced a hefty two-volume com-
pilation of thank-you letters sent by
community groups to radio and tel-
evision stations across the country.
Increased regulation or taxation of
broadcasting, the NAB warned,
could reduce radio and TV’s ability
to lend such assistance to the com-
munity.

Also scheduled to appear
Wednesday were broadcast critics
Andrew Schwartzman of the Media
Access Project and Beverly Chain
of the United Church of Christ’s Of-
fice of Communications.

Banks, Broadcasters Battle
Over License Liens

Bankers got little opposition from broadcasters in
their effort to persuade the FCC to allow lenders to hold
liens against station licenses.

In all, 21 lenders and law firms  tion by the Hogan & Hartson com-
(and one wireless cable trade asso-  munications law firm for a declar-

in licenses are permitted by the
Comrmnunications Act. The only op-
position came from Capstar Com-
munications, Command Communi-
cations, Jones Eastern Broadcast-
ing, Legacy Broadcasting, Liggett
Broadcast, and Sinclair Broadcast
Group, which filed joint comments
arguing that license liens would vi-
olate the law (R&R 5/3).

Responding to the broadcasters,
Hogan & Hartson said it was wrong
in claiming the FCC is barred from
allowing anyone other than the li-
censee from holding any rights to a
broadcast license. A joint filing by
Ameritrust, Chemical Bank, and
New Bank of New England accus-
ed the broadcasters of engaging in
“pure fantasy” by claiming the re-
quested change would allow
lenders to take immediate posses-
sion of stations rather than having
to go through FCC processes.

Lack Of Comment

General Electric Capital Corp.
complained to the Commission of
“troubled debtors who use the
FCC’s prior approval require-
ments as a shield to prevent con-
structive and inevitable restruc-
turings.” It called for a full rule-
making proceeding to examine
ways to speed up the FCC’s trans-
fer process.

NAB sidestepped taking a stand
on whether allowing license liens
would improve lending availability
for broadcasters. But it urged the
FCC to hold a full rulemaking pro-
ceeding before making any
changes. “We don’t think broad-
casters had adequate notice”” to
comment on the Hogan & Hartson
petition, NAB General Counsel Jeff
Baumann told R&R.

Capstar et al. made note of the
lack of comment by other broad-
casters in its reply comments, ar-
guing that if broadcasters really
believed license liens would ‘‘jump-
start the broadcast finance indus-
try” they would have filed in sup-
port of the idea. None did.

FCC Eases
Settlement Rules

The FCC relaxed its compara-
tive licensing rules last week to al-
low settlement payments between
competing applicants for new sta-
tions to be made after the compar-
ative hearing has begun.

The ban on post-hearing date set-
tlement payments was one of sev-
eral rules enacted last December
by the Commission in an effort to
end abuse of the comparative li-
censing process. However, the
agency has concluded that banning
settlements after the start of the
hearing might unfairly encourage
legitimate but financially weak ap-
plicants to accept settlements be-
fore their hearings.

The Commission is confident its
recently enacted rule limiting all

| settlement payments to the appli-

cants’ expenses is sufficient to de-
ter profiteers.
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McDaniel To
Lead Bedford
Acquisitions

Longtime
KSSK-AM &
FM/Honolu-
lu GM Earl
McDaniel has
been appointed
Director/Ac-
quisitions & De-

g 74
velopment at

_ !/ parent com-

” pany Bedford

* Broadcasting.

Earl McDaniel McDaniel will

oversee acquisitions for Bedford

and supervise the management at
its current properties.

“After 25 years in one job, I'm
looking forward to getting involved
in some new ventures,” said
McDaniel. “It’s time to just go out
and do it!”’ McDaniel joined KSSK
— then owned by Heftel Broadcast-
ing — in 1966. He has yet to name a
replacement GM for the station.

Bedford also owns KFRC-AM &
FM/San Francisco.

Alix Now KXXR/
KC Station Mgr

VP/GM Jack
Alix is leaving
WQSI & WZYQ/
Frederick, MD
to become Sta-
tion Manager at
CHR KXXR/
Kansas City.
The appoint-
ment becomes
effective May
15, when Capi- 2.
tal Broadcast- Jack Alix
ing (an associated entity of Ard-
man Broadcasting Group) takes
over the station from Olympia
Broadcasting.

KXXR GM Bob Gould told R&R,
“We're all very excited about the
future under our new owners. PD
Steve Douglas and the entire staff
are being retained in the transition.

ALIX/See Page 40

The

Research
Company
of Choice

‘ A Minnelli Moment ,

{ WNEW (AM)/New York air talent Jim Harlan presented Liza Minnelli with
! the Nostalgia station’'s Make Believe Baliroom Hall of Fame award during

an award on behalf of her mother, Judy Gariand.

!

|

her 15-concert Radio City Music Hall engagement. Minnelli also accepted I
|

WLZR/Milwaukee Ups Pugh To GM

At Great American AOR WLZR-
AM & FM/Milwaukee, two-year
GSM Dave Pugh has taken over
the GM spot Dave Crowl left to be-
come Great American’s Presi-
dent/Radio Group. A GSM succes-
sor has not yet been named.

Pugh told R&R, “These are big
shoes to fill. I won’t be doing any-
thing differently — why mess with
a successful formula? Our market-
ing’s intact, and there will be no

changes in the near future. We're
going to keep rockin’. "’

Regarding sister heavy metal
WLZR (AM), Pugh told R&R, “We
say that ‘AM’ stands for ‘all metal.’
As of last Monday, we changed
middays to start simulcasting with
our FM, strictly for ratings pur-
poses.” The morning drive simul-
cast continues.

Prior to joining WLZR, Pugh
was an AE at WTUE/Dayton and
WLVQ/Columbus.

Scorpio PD At Cook Inlet's KBXX

WPGC/Washington APD/after-
noon driver Robert Scorpio has
transferred to Cook Inlet sister
Dance CHR KBXX (97.9 The Box)/
Houston as PDyafternoon person-
ality. This is his first programming
opportunity.

KBXX VP/GM Carl Hamilton,
who’d been doubling as PD since
the station flipped from Gold
KFMK April 2, told R&R, “A lot of
great people were interested, but I

was pleased that someone within
the company came forward to ap-
ply. It’s always a great thing to
promote a qualified person such as
Robert Scorpio.”

Scorpio added, ‘“We look to make
a lot of noise here. With consultant
Jerry Clifton and Cook Inlet’s re-
sources, this should be a lot of fun.”
Prior to his nearly two-year tenure
at WPGC, Scorpio did mornings at
crosstown WINX.

Cali-Out
Perceptual Studies
Auditorium Music Tests

7

2
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Auditorium Format Analyses
Focus Groups
One-0n-Ones
Tracking

To discuss programming research options for
your station contact Vicki Mann or Mike Henry
at (303) 922-5600

' NOW CHAIRMAN/CEO

CIMX/Detroit Swntches To New Rock

Station Drops Daytime Hot AC Programming

CIMX/Detroit will switch to fulltime New Rock on May 31, when it
drops its daytime Hot AC programming.

Greg St. James will remain PD and helm morning drive, Asst. PD
Michele Denomme moves to middays, market legend John O’Leary joins
for afternoons, former Mute Records Chicago-based regional rep Vince
Canova will be MD/nights, Kenny V, segues from momings to ovemights,
and Melanie Deveau switches from afternocons to AM news.

St. James told R&R, “We're totally stoked about the change. It's been
a Iong, cold, lonely winter for New Rock fans in this town. This summer
we're going to do our best to give them what they've wanted for so long.”

B 2 = o R AR 3 g

Wllson Dlrects Vlrgln Alternatlve

Virgin Records regional rep Allan Wilson has
moved to the label's Los Angeles headquarters to be-
come the firm’s first Director/National Alternative Pro-
motion. He'll run the department and oversee promo-
tion to alternative and college stations.

Virgin VP/Promotion Michael Plen noted,
“Allan’s love for and knowledge of this style of music
will surely breed major success. | couldn’t be more
confident and trusting of his taients.” Wilson has
worked at Santa Barbara, CA stations KTYD and
KCSB, as well as in retail and at Chrysalis, where he
was in promohon and pubhshang

Allan Wilson

Craig Simon

Meister Lands At Digital Planet

Former FNN President David Meister is now Chairman/CEQ of Digital
Planet and a Director and COO of parent company Digital Radio Labora-
tories Inc. Both are based in Los Angeles. Meister is taking over duties
formerly handled by Doug Talley, who continues as Chairman/CEQO of
DRL.

“David's arrival will now allow me to concentrate on expanding DRL's
technological leadership,” Talley said.

Digital Planet began test-marketing its 26-channel CD-quality cable
audio service last fall in three Southern California markets. “Initial consumer
response has far exceeded all projections,” declared Meister.

S — . = - - = -

Slmon Joins Video Jukebox

Named GM/Advertising & New Business Development

Former NBC Radio Network VP/GM Craig Si-
mon has joined Video Jukebox Network as GM/Ad-
vertising and New Business Development. He'll be
responsible for new programming services, audiotex
interactive phone services, and related programs.

“Craig brings a great deal of management experi-
ence to VJN, as well as a strong track record in devel-

oping new business,” observed President/CEO An-

drew Orgel. Simon had been with NBC for 15 years.

He'd previously served in various capacities at

WYNY/New York and Philadelphia’s WTAF-TV and
WIBG

Paragon Research

The Research Company of Choice
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" ARE YOU IN THE
LOST GENERATION?

Join the new generation of radio programmers who have found a better way to schedule music...MusicSCAN. Now is
the perfect time to discover the features in MusicSCAN that will make your job easier than you ever dreamed possible.

MusicSCAN is surprisingly easy to learn, given the fact that it: schedules in 1-5 minutes; offers you dozens of easy-to-
produce reports; has the industry’s fastest, and most helpful log editor; gives you 24 hour TOLL-FREE support; and there’s
no need to re-enter your existing library - MusicSCAN will convert your data for you. And, all of this backed by TAPSCAN,
the industry’s rock-solid leader in broadcast software. Call for a demo disk today.

v

, AN

Music Scheduling Software
1-800-476-0469
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RAWLINS GSM

Noble’s KBCO
Ups lanni To
GM Position

At Noble AOR KBCO-AM &
FM/Denver, longtime GSM Dino
Ianni rises to GM, and LSM Mary
Rawlins moves up to GSM. These
moves follow 17-year GM Ray Ski-
bitsky’s resignation to become a
consultant to the station.

Ianni has been GSM for five and
a half years; Rawlins has held the
LSM post for a year and a half. She
was previously with crosstown
KHOW.

Rhea PD At New
Kool CR KUFX

San Fran-
cisco Bay Area
radio vet Brian
Rhea has been
named PD at
Kool Com-
munications
new Classic
Rocker KUFX
(formerly
KWSS)/San

(. 7 Jose.
Brian Rhe “The search
for a PD was extensive,” said GM
Ed Krampf. “Brian’s understand-
ing of niche marketing, superserv-
ing a core audience, and his pas-
sion for radio made him a clear
choice for the position.”

Rhea spent many years at Nos-
talgia-formatted KFRC/San Fran-
cisco. He previously worked at San
Jose’s KSJO, KEZR, KPEN, and
KBAY.

Casey Now

AOR WMYG
Programmer

WMYG/Pittsburgh, which re-
cently switched from Classic Rock
to AOR, has filled its six-month PD
opening by hiring WZNF/Cham-
paign, IL PD Buzz Casey.

“Buzz came highly recommend-
ed to us by our consultants, Alan

CASEY/See Page 40

Road Warrior

i AT T Y ~
Olivia Newton-John discusses automotive environmental issues on Mutual

Radio’s “America On The Road” with co-hosts Mike Anson (l) and Steve
Parker. The singer serves on a United Nations environmental commission

dealing with air pollution, fuel efficiency, and automotive safety.

g Former

KJMZ/Dallas
PD Elroy R.C.
| Smith has re-

joined Boston-
. based Nash
# Communica-
+ tions as corpor-
ate PD. Nash
currently owns
just one station,
UC WILD/Bos-
Elroy R.C. Smith ton.

O’Connor PD
At CR WZ2GC/
Atlanta

Mike O’Connor is the new PD at
Cook Inlet Classic Rock WZGC/At-
lanta. He joins from WAFX/Nor-
folk, and replaces Tony Mathes,
who’s left the station.

WZGC GM David Meszaros told
R&R, ‘“We're excited about Mike
joining our staff. He brings a pro-
ven track record in the Classic
Rock format, and he really knows
Atlanta. He brings a refreshing ap-
proach to programming that really
interested us.”

Prior to his year at WAFX,
O’Connor was with WXFX/Mont-
gomery, which he signed on in
August 1989. Previously, he was
PD/OM at WRXR/Augusta.

LETTER

Bruce Put Out Over ‘Ouster’

in the April 19 issue of R&R, a
| Street Talk item stated that “LBC
has been ousted from KGON/
‘ Portland.” We feel the choice of
language was inappropriate for the
actual events that transpired bet-
’ ween our company and KGON.
Here's what actually happened:
During the turmoll surrounding
KGON's GM being fired, we were
told that our contract would not be
renewed because of a new corpor-
ate policy which eliminated the pro-
gramming consultants for the entire
Ackerley chain. That “failure to
renew"” could not be construed by
any fair-minded individual as LBC
being “ousted.”

In fact, the LBC contract remains
in effect at this time. And, In a re-
cent conversation with the station
— yeas, we still talk to this client
that “‘ousted” us — | was told that
there was some tatk of reviewing
that policy. The issue fs still open
to negotlation.

The response recelved by this of-
fice as a result of this Street Talk
item has been extremely dispropor-
tionate to the event itself. Thank
you for allowing us to set the record
straight.

-=Larry Bruce
President,
Larry Bruce Communications

President Kendall Nash explain-
ed, “Nash is expanding its radio
properties in the Northeast and
Mid-Atlantic states. Elroy Smith
will be involved in the acquisition,
planning, and programming of
these future stations. A number of
potential properties are being ex-
plored. At WILD, PD Stephen Hill
will continue to oversee program-
ming.”

Smith told R&R, “It’s a pleasure
to be reuniting with the company
that launched my career. I'm espe-
cially excited to be returning to the
Northeast and to this challenge.”

Regarding rumors that his initial
duties would be to program and
convert a soon-to-be-acquired Bos-
ton FM to a Churban outlet, Smith
declined to comment on where he’d
be based or which stations he’d be
running. Prior to joining KJMZ,
Smith was PD/morning man at
WILD.

Scott Named PD
At AC KQXT/
San Antonio

Mike Scott, who recently spent
eight months as PD of WRMX/
Nashville, is succeeding Trey Ware
as PD of Soft AC KQXT/San An-
tonio. Ware recently left to pro-
gram crosstown KSRR.

Scott told R&R, ““The station’s on
track and the staff is very strong; I
don’t anticipate making any
changes. We play the hits — not

SCOTT/See Page 39

Hollabaugh Joins
R&R/Nashville

Lorie Hollabaugh, Public Infor-
mation Assistant for the Country
Music Association, will join R&R/
Nashville as Associate Country Ed-
itor on May 20. She succeeds Ken
Tucker, who was promoted to Di-
rector/Sales in March.

R&R/Nashville Bureau Chief
Lon Helton commented, ‘‘Lorie’s
two years of working with the en-
tire Nashville community while at
CMA, along with her newspaper
and radio experience, make her
perfect for this position. I know

HOLLABAUGH/See Page 40
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Starr’s Boston International
Goes Hollywood

Maurice Starr is now President/CEO of Boston International Rec-
ords, a joint venture with Hollywood Records. He'll sign all artists and Hol-
lywood wilk handle marketing and promotion, with distribution through
WEA.

Starr noted, “Hollywood Records' strong promotion staft and Boston
International's fresh, new direction will make a winning combination.”

Hollywood President Peter Paterno added, “The energy of the staff at
Holtywood will complement Mr. Starr's A&R and production genius. It's a
perfect place to combine forces.” Starr is best known as the assembiler and
producer of New Edition and New Kids On The Block. The new label's
first product is 17-year-old singer Rick Wes's album, due this summer.
Other signees include Classic Example, Third Degree, and T.C.B.

Happily linking Beantown and Tinseltown are (I-r) Boston International Sr.
VP Cecil Holmes, Peter Paterno, Rick Wes, and Maurice Starr.

Abdul’s Captive Forms At Virgin

Pauia Abdul's forthcoming “Spelibound” will be the first product from
Captive Records, the dance diva’s own new label. Larry Tollin and Larry
Frazin of Platinum Management are co-Presidents; Abdul is Chairperson
of the Virgin-distributed imprint.

Abdul has complete control over signing artists and guiding them. She
noted, “Virgin has been very enthusiastic about this project, and 'm count-
ing on them to provide the same stellar support for other Captive artists that
they've provided to me.”

Virgin co-Managing Director Jett Ayeroff added, “We are proud to
have Captive Records as a further expansion of our relationship with Paula,
and we know her success will continue to grow with the Captive roster.”
The label's second release will be from MC Skat Cat, last seen in Abdul’s
“Opposites Attract” video.

Capricorn Rising Again At WB

After a 12-year absence, Capricorn Records returns with worldwide
distribution via Warner Bros. Phil Walden is President of the Nashville-
based label, and Don Schmitzerle is again VP/GM. John Curtis is Direc-
tor/Artist Development.

WB Records Chairman Mo Ostin noted, “Playing a role in Capricorn’s
renaissance is especially exciting to those of us who worked with Phil
Walden in the past.” WB/Nashville President Jim Ed Norman added,
“We've long felt the Nashville-based music industry was muitidimensional,
that it reflects a number of sensibilities as well as country.”

Walden said, “Capricorn was originally founded [in 1969] because the
South has traditionally been a major resource of [music] talent. We intend
to continue providing a window for new talent in the South, producing
music for the 1990s with impact comparable to [Capricom’s] the Aliman
Brothers in the 1970s and R.E.M. in the 1980s." First release will be from
Athens, GA's Widespread Panic.
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MCA Nashville Inks

Record First Quarter Sales

MCA Nashville has announced what it has called its
biggest success story in years: following a record 1990,
the first three months of 1991 have turned up even
stronger numbers, representing MCA Nashville’s

biggest first quarter ever.

“In December 1990 we were on a
major roll,” said MCA Nashville
President Bruce Hinton. “As we
swung into January we just kept
right on rolling.”

Hinton credited the division’s
strong early releases for the first
quarter’s good showing. Among the
hot sellers cited: Chris Hillman &
The Desert Rose Band’s “Greatest
Hits,” Marty Stuart’s “Tempted”
(the latter already over 200,000
units sold) Vince Gill’s “Pocket Full
Of Gold” and George Strait’s “Chill
Of An Early Fall,” both of which
were immediate gold-sellers and
are now headed for platinum
status, according to Hinton.

Especially encouraging to Hinton
is the fact that this success isn’t
dependent on one act, but rather is
spread across the roster.

“Any label can wave their banner
with their hot act of the moment,
but to be able to point to each of
your artists as a contributor to the
success of the label is a real
accomplishment,” he emphasized.
“And that is what is happening at
MCA Nashville right now. The
breadth and quality of our roster is
something we are very proud of.
Every artist on MCA today is here
because we really want them here.
In short, we believe in them.”

Hinton has also observed a wider

range of styles developing within
country music. “The country music
industry as a whole is making
better records now than they ever
have,” he noted. “That is bringing
new listeners into the genre —
listeners who buy records.”

No longer restricted to a
narrowly defined style, country has
begun to embrace all types of
music, said Hinton. This is healthy
for the industry, and Hinton
believes that MCA Nashville
reflects country’s new-found
eclecticism.

“Going from a Mark Chesnutt to
a Vince Gill is really 180 degrees as
far as types of music,” Hinton
pointed out. “George Strait and
Reba McEntire call MCA home, but
so do Patty Loveless, Marty Stuart,
Conway Twitty, Kelly Willis, Chris
Hillman & The Desert Rose Band
and Lionel Cartwright.” With
releases expected from new signees
Wynonna Judd and George Jones,
Hinton is confident the industry
will be keeping its eye on the label.

Hinton agreed that breaking a
new artist with a unique sound is
more difficult than taking
advantage of a hot trend with a
copycat clone, but explained that
MCA opts for the long-term gain
over a short-term windfall. That
long-term commitment to artists,

he believes, will also win the label
respect from radio and retail, as
well

“It’s a ripple effect,” he stressed.
“If we make that long-term
commitment to an artist, we hope to
receive the same in return. If we
ask radio and retail for help in
breaking an act, it’s not in a
cavalier fashion. We do it because
we are committed to that artist and
we will be with that artist, not just
today but a year from today.”

Hinton noted that while Mark
Chesnutt enjoyed almost immediate
success with “Too Cold At Home”
(an album currently approaching
gold), Vince Gill didn't catch fire
until his third single, “When I Call
Your Name,” which took that album
well over 900,000 units. The third
time was the charm for Marty
Stuart as well, who hit with
“Hillbilly Rock.” Mark Collie is just
now breaking the Top 10 with his
fourth single, while McBride & The
Ride have achieved major
credibility with their third single,
“Can I Count On You.”

The past year may have been
good and 1991’s first quarter even
better, but Hinton is confident the
future is brighter still. “Our two
newest artists, Trisha Yearwood
and Marty Brown, aren’t like
anyone on our label, nor are they
like any other country act releasing
records today,” he said. “that makes
our jobs a little tougher at first. But
in the long run, it’s good news for us
— and good news for country
music.”

Industry
Buzzing About
Newcomers

With the industry pinning its
hopes for a strong second quarter on
the shoulders of new talent, two
fresh faces poised to hit the scene —
both on the MCA Nashville label -
have Music Row buzzing.

Georgian Trisha Yearwood and
Kentucky native Marty Brown both
have received strong endorsements
from within the industry. Yearwood
has been tapped by country star
Garth Brooks to open for him on the
second leg of his 1991 tour, while
Brown’s aspirations for the “big
time” were chronicled on national
television with a segment on the
CBS News program “48 Hours.”

Yearwood cut her eye teeth
recording demo tapes in Nashville
for publishers and songwriters. Now
able to record her own style of
music, many have compared it to
the Linda Ronstadt sound of the
’70s. Her debut MCA album
produced by Garth Fundis, is slated
for a July release, with the first
single scheduled to be “She ’s In
Love With The Boy.

Singer-songwriter Marty Brown’s
physical appearance has been
likened to that of Hank Williams
Sr., while his first single, “Every
Now And Then,” has a strong Everly
Brothers influence. For all the
comparisons, Brown still maintains
his own identity on his upcoming
release, preferring a simple style
which evokes the common man.

Brown’s debut album, “High &
Dry,” (co-produced by Richard
Bennett and Tony Brown), is slated
for a late-August release.

POCKET FULL OF GOLD —
Vince Gill fills his pocket full of
gold with a specially sized gold
album award for his new LP
“Pocket Full Of Gold.”

| &
GOLDEN HONKY TONK
ANGEL - Patty Loveless poses
with her first gold album for
“Honky Tonk Angel” and (left to
Right): Tony Brown, Executive
Vice President and Head of
A&R, MCA/Nashville; Patty
Loveless

MCA Nashville
Goes Heavy Metal

Nashville — The offices of MCA
Nashville have been quietly
churning out a string of heavy
metal hits lately and the move has
insiders up and down Music Row
buzzing.

No, this doesn’t mark a
departure in styles for MCA’s
Music City HQ. Rather, the “heavy
metal” is of the gold and platinum
varieties, and MCA brass are now
joking that gold and platinum
records have arrived in such
unprecedented amounts, storage
space is at a premium.

MCA'’s heavy metal stars include
George Strait, no stranger to gold
and platinum sales, who has
received a platinum platter for his
1990 album, “Livin’ It Up.” Sales of
his current album, “Chill Of An
Early Fall,” are well over the gold
mark and headed towards
platinum.

Reba McEntire has added
another platinum to her collection
with the recent certification of
“Rumor Has It.” Meanwhile, MCA
newcomer Vince Gill’s gold-selling
“When 1 Call Your Name” is
closing in on platinum. His latest,
“Pocket Full Of Gold,” turned out to
be just that — a gold seller.

Yet another metal entry for MCA
Nashville includes the gold
certification of Patty Loveless’
“Honky Tonk Angel.”

Fueled by the resurrection of his
1984 single “God Bless The USA,”
Lee Greenwood’s “Greatest Hits”
album has also achieved platinum
status and its accompanying video
has gone gold.

CHILL OF AN EARLY GOLD — Shown here presenting George Strait with a gold
album for his recently released “Chill Of An Early Fall," are (left to right): Michael
Ostroff, Senior Director, Business & Legal Affairs, MCA Records,; Walt Wilson,
Vice President of Marketing, MCA/Nashville, Katie Gillon, Vice President of
Production, MCA/Nashville; John Burns, Executive Vice President of Distribution,
Uni Distribution; George Strait; Al Teller, Chairman, MCA Music Entertainment
Group; Bruce Hinton, President, MCA/Nashville; Dave Clark, Vice President,
Controfler, MCA Music Entertainment Group, Luke Lewis, Senior Vice President
and General Manager of Audio Distribution, Uni Distribution

Stars Shine
At ACM Show

Los Angeles — The annual Academy of Country Music
Awards at the Universal Amphitheatre here, always a star-
studded affair, this year featured strong performances by
some of the biggest names in the business, among them
George Strait and Reba McEntire.

Both artists are members of the
MCA Nashville family. Indeed,
MCA Nashville’s roster was out in
full force at the gala event. In
addition to performing, Strait (who
was the ACM’s 1990 Entertainer of
the Year) also served as co-host of
the April 24 program. Labelmate
Patty Loveless was a presenter this
year, while McEntire provided one
of the evening’s most touching
moments when she accepted her
award for Female Vocalist of the
Year.

This marks the fifth time
McEntire has received this honor in
the last seven years, most recently in
1988. Amid a standing ovation, she
tearfully dedicated this year’s award
to her “eight buddies” — the seven
band members and her road
manager who were killed in a March
plane crash.

McEntire’s performance featured
a videotaped introduction by self-
professed country music fan
President George Bush. Standing
before a military color guard, she

first sang an a cappella version of
“America The Beautiful,” then
moved into “God Bless America.”
Led by MCA-ers Vince Gill and
Loveless, several other of the
evening’s nominees then joined
McEntire on stage.

Straits’s performance of his
current hit, “If I Know Me,” was
predictably accompanied by the
enthusiastic screams of his female
fans. Another MCA highlight came
when Chris Hillman & The Desert
Rose Band received the trophy for
Touring Band of the Year.

It appears MCA stars are
becoming a regular feature on the
Academy’s program. This marked
the third year Strait has fielded co-
hosting duties, and both he and
McEntire are among the MCA
names who have received numerous
Academy honors. Label officials
indicate they have several
newcomers poised to hit the charts
this summer, and a new generation
of MCA stars will be prominent on
next year’s ACM program, they say.

o g7 7a0) )

PLATINUM RUMOR - Following the Academy of Country Music Awards, where
Reba McEntire was named Top Female Vocalist for the fifth time in seven years,
MCA executives presented her with a platinum afbum for her current LP, “Rumor
Has It.” Shown here (left to right): Tony Brown, Executive Vice President and
Head of A&R, MCA/Nashville; Shelia Shipley, Vice President of National
Promotion, MCA/Nashville; John Burns, Executive Vice President of Distribution,
Uni Distribution; Reba McEntire; Al Teller, Chairman, MCA Music Entertainment
Group; Bruce Hinton, President, MCA/Nashville; Luke Lewis, Senior Vice
President and General Manager of Audio Distribution, Uni Distribution

Advertisement © 1991 MCA Records, Inc.
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Records

® CLAIRE KROESEN has joined CMH
Records as Director/National Radio
Promotion, overseeing country and
bluegrass. She switches from the Pro-
motion Director slot at KUCV/Irvine, CA.

Claire Kroesen

Jordan Katz

® JORDAN KATZ is promoted from
Associate Director to Regional Direc-
tor/Northeast Region at Arista Rec-
ords, adding the BMG/Washington
Branch to his territory. The label also
ups IVETTE RODRIGUEZ from Coor-
dinator/Field Sales to Manager/Video
Sales & Merchandising.

Tommy Steele

® TOMMY STEELE is elevated to VP/
Art & Design at Capitol Records. He
moves up from the division’s Sr. Direc-
tor post.

® ANTHONY FORMICHELLI has been
appointed VP/Sales & Marketing at
Sony Music Special Products. He was
previously VP/Operations Marketing at
Sony Music Operations. Concurrently,
MARK SPIELMAN has been tapped as
Director/Special Markets, and ARLENE
REICH has been named Director/Busi-
ness Affairs.

® NEAL SPIELBERG has been upped
from Manager to Director/National
Sales at Warner Bros./Nashville.

Changes

Jon Cody has been named AE at
KGEE/Odessa, TX.

Angelo Scialfa, Mike Kinna, and
Denise Muntzner become New York,
Detroit, and Los Angeles Regional
Sports Specialists at Eastman Radio.

John O’Brien joins Shadow Traffic
Network as AE.

Roberta Rotberg is promoted to Di-
rector/Sales & Advertising Administra-
tion at Arista Records.

Jennifer Matthews is tapped as Na-
tional Alternative Marketing Coordin-
ator at Virgin Records.

Claudia Mize has been promoted to
Manager/A&R Administration at Poly-
Gram/Nashville.

National
Radio

® ABC RADIO NETWORKS and
“American Top 40 With Shadoe
Stevens” will air “All-American Fourth
Of July Celebration” on July 1-7. The
four-hour show will feature a count-
down of songs from 40 top American
acts over the past 10 years and dedi-
cations to Operation Desert Storm
troops; (212) 456-5218.

® PATTY STEELE is now hosting Uni-
star’s “The Weekly Special.” She dou-
bles as an air personality on WHTZ/
New York and WEGX/Philadelphia. Co-
inciding with its conversion from vinyl
to CD, the program shifts from 90 min-
utes to one hour; (719) 540-4646.

® CHUCK KELLNER has been named
VP/Director, Sports Marketing at PIA
Radio Sports. He most recently served
as an AE at Westwood One Radio Net-
works.

WVMX/Stowe, VT air talent
Mitchell Chase, wife Sherry,
son Abraham Jack, April 14.

KKMY/Beaumont, TX OM

George Ferris, wife Sarah, son
Tanner Lloyd, May 9.
% Source Radio Network Re-
%’ gional Director Joe Garner,
. wife Wizard Entertainment Ex-
. ecutive Assistant Colleen Gar-
ner, son James Biair, May 9.

Marriages:
Elektra Sr. Director/CHR
Promotion Del Williams to Leah

Simon, May 11.

" Born To: |

Robertson’s Roundup

Robbie Robertson stopped by Geffen's national promotion meetings in Las Vegas recently. Gathering for a group shot
are (front, I-r) Geffen's Alan Oreman, Kim White, Kathleen Moore, Cheryl Kovalchik, Claire West, and GM Al Coury;
(back, I'r) the label's George Cappeliini, Michelle Shore and Warren Christensen, Robertson, and Geffen’s Peter
Napoliello, Michael Rowley and Craig Coburn.

Industry

® JILL CRAWFORD rejoins the Interep
Radio Store as VP/Marketing in Hous-
ton. She most recently served as LSM
at neighboring KHMX.

Jill Crawford Tim Sites

® TIM SITES is tapped as VP/Com-
munications at RIAA. He comes from
the public relations firm of Fleishman-
Hillard, where he served as Account
Supervisor.

® RICK WILCOXEN has been upped
to Director/National Sales at BMG Dis-
tribution. He previously served as Chi-
cago Branch Sales Manager.

® VINCE PEREZ has been named Mid-
west Regional Manager at Shadow
Traffic Network. He moves from a sim-
ilar position at McGavren Guild’s Detroit
and Minneapolis offices.

Mark ‘‘Mojo’’ Allen — Over-
nights WRBQ/Tampa (813)
839-2150

Jo Bahama — Nights WGOR/
Lansing (517) 347-0481

Ron Bennett — PD/after-
noons WLTN/Littleton, NH
(603) 444-0137

Jimmy Edwards — MD/
nights KZOU/Little Rock (501)
228-0030

Kelly Green — Middays
WYAV/Myrtle Beach, SC (803)
236-0253

Reggie Jordan — VP/GM
KISS-AM & FM/San Antonio
(704) 366-3005

Bill Meador — PD/mornings
KFFX/Emporia, KS (913)
722-0676

Mad Max Michaels — Week-
ends KUBE/Seattle (509)
582-5540

Randy Morrison — Mornings
KMMK/Las Vegas (702) 658-
4785

Beau Richards — Asst. PD/
afternoons WYAV/Myrtle
Beach, SC (803) 236-0253

Debra Rosner — Asst. Man-
ager/Marketing Director Kaos
Management/Los Angeles
(818) 980-0056

Scott Schulte — Middays
WKSG/Detroit (313) 776-3035

Dave Shay — Weekends
WEGX/Philadeiphia (713)
771-9650

Terry Steele — Afternoons
CKEY/Toronto (416) 923-
6250

Robb Stewart — PD WMXC/
Charlotte (704) 846-8080
—
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ducer Lenny White, Richards,

Jungle Brother Mike G.

: | . \
David Byrne and Deborah Harry hosted a bash at NYC's Limelight for the 6
West Home Video release of “Red Hot & Blue.” Stepping into the limelight
are (lr) video executive producer John Carlin, Byrne, Arista’s Ivette
Rodriguez, Jungle Brothers Sammy B (kneeling) and Afrika, Harry, and

o

Atlantic recently hosted a party for Nicki Richards in honor of her debut
release, “Naked (To The World).” Dressing for the occasion are (I-r} pro-
EastWest Records America Co-
President/CEQ Sylvia Rhone, and Atlantic Sr. VP Richard Nash.

Red Hot & On Video

www americanradiohistorv com
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COMMON SCENTS

Certain Smells
May Increase
Productivity

re your employees falling
behind in their work? Try
scenting the office with a
subtle spritz of jasmine. According
to Dr. Alan Hirsh — Director of the
Chicago-based Smell & Taste
Treatment and Research Founda-
tion — the fragrance boosts beta
waves, which stimulate the brain.

Other smells, such as lavender,
increase relaxing alpha waves —
good for spraying in the sales de-
partment before an appointment
with an important client, for in-
stance.

Why does scent affect people’s
moods? The brain’s olfactory
(sense of smell) lobe is located in
the same area that generates emo-
tions. The link is already being ex-
ploited in Japan, where one brand
of alarm clock sprays an odor 10
minutes before wakeup time to in-
itiate alertness.
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What Causes
Miserable Meetings?

11 possible reasons, courtesy of Milo O. Frank's “How To Run A

Spending too many hours in boring, unproductive meetings? Here are

Successful Meeting In Half The Time” (Pocket Books):

® No specific objective

® No meeting agenda

©® Too many — or the wrong — participants

® No consideration for allies or adversaries

® Failure to prepare properly

® Inability to present ideas concisely

® Lack of leadership or control

® Improper use of visual aids

©® Too many digressions or interruptions

® Time wasted on ‘‘why’’ rather than ‘‘how”’

® Mixed final decislons.

SRR S B R

HELP HIM, HELP YOURSELF

Adjusting To The New PD

our station’s just hired a

new PD from outside the

market. What do you do?
Spike those feelings of resentment,
anxiety, and the urge to indulge in
nervous flattery and get down to
business.

Start by accepting your new PD
(or any new boss) and work with —
not against — him to further your
career.

Here, courtesy of the Alexan-
dria, VA-based Executive Strate-

gies newsletter, are some hints to
help you form a better working re-
lationship with a new boss who's
been brought in from outside the
station or situation.

* Find out why he was hired and
predict what he’s going to do. Call
your contacts at other stations and
ask how he handled his job: Did he
slash budgets and fire people, or
did he merge duties and implement
a team-oriented concept? Key

Our Best Advertisement
is our CLIENTS’ word . ..

NOT OURS!

Our Client list is the “Best”’ in
the Industry . . . Because WE are
the “Best” in the Industry.

Don’t be misled into paying more!
For information call Collect, Person to Person
Byron J. Crecelius 314-423-4411
Home of the “TRAVELING BILLBOARD.’
Bumper Strips & Window Labels

XS Tape & Y.abel

Sainl Louis, Missouri

question: What are his strengths?

Obviously, you'll want to tap
your station’s internal network, if
that’s possible, as well. However,
it’s far more important to sit back
and take an objective look at your
station. If you can see the problem,
he’s probably been brought in to
solve it.

* Make yourself fit into his plans
for change. Meet with your new
boss, and ask insightful questions
that will allow him to reveal his
agenda. Use your background in-
formation: If you know his last sta-
tion was known for its polished in-
house production work, tell him
about your studio skills.

Listen carefully to what he says
and how he says it. Keep in mind
that silences can be louder than
words, too.

Finally, ask what you can do for
him, then do it efficiently, enthusi-
astically, and well. Try to dovetail
one assignment into the other,
thereby making yourself part of
the process of change.

* Be there to help him — if he
asks for it. Downloading your new
PD with 16 tons of information on
everything he doesn’t know about
the station will likely cause him to
either resent you or peg you as a
wind-powered hindlicker.

Better to cast yourself in the role
of a nonthreatening, nonthreatened
collaborator. Let him know you’re
willing to help, and when you're
asked to contribute -- unleash your
skills. Soon he’ll come to rely on
you for more information and an
ever-widening variety of duties.

Increasing Employee Motivation

f your staff seems sluggish, ap-

athetic, and unmotivated,

APR Public Relations Editor
Tony Fulginiti suggests you give
your employees a goal.

When establishing this goal, get
your staff to picture the end prod-
uct of their efforts and how many
people will benefit from every staff-
er’s contribution. Make sure your
staff understands that you expect
them to accomplish this goal —
some people only accomplish great
things when great things are ex-
pected of them.

Along with setting a common
goal, Fulginiti favors another five
motivational devices:

» Applaud success. Write con-
gratulatory letters or memos,
make public announcements, give
pats on the back in the hallway,
and have frequent celebrations to
honor achievements. These festivi-
ties don’t have to be elaborate —
cake 'n’ punch affairs are fine —
but there should be, if not a plaque,
at least a round of applause in rec-

; Ry T

ognition of the person or group’s ef-
forts.

» Create leadership positions.
People who accept or are given a
leadership role tend to work
harder. Set up committees, form
new positions, or give people new
titles.

» Go out of your way for your
employees. Work late when they
have to and support them through
problems. This will make them
more willing to go out of the way
for you and help the station suc-
ceed.

* Challenge them. People on a
mission make the most motivated
workers. Dare them to exceed ev-
eryone else’s expectations or over-
come difficult circumstances.

* Relate company tradition. Tell
your sluggish workers of great
feats done by past employees that
made the station what it is today.
This often instills a sense of obliga-
tion to live up to their predecessors.

Smoothing; Staff -Stc;rms

hen your station staffers
are waging war among
themselves, it’s almost
certain to affect your company’s
productivity. Here, courtesy of the
NYC-based National Institute of
Business Management, are five
suggestions to solve the situation:

» Talk to the feuding forces. Get
them all together and say clearly,
“I want you to cooperate.”

» Listen to everyone equally. If
you don’t, you may be accused of
taking sides.

» Give them a common cause.
Instilling a sense of competition

with a rival station — or a need to

- e e

®May 16-19 — T.J. Martell
Rock 'N Charity Weekend. Vari-
ous locations, Los Angeles.
®May 16-19 — American
Women In Radio & Television's
40th National Convention. Omni
Hotel, Atlanta.

® June 9-15 — NAB Radio Ex-
ecutive Management Develop-
ment Seminar. University of
Notre Dame, South Bend, IN.

® June 16-19 — BPME & BDA
Conference & Exposition. Balti-
more Convention Center.

® June 20-22 — Bobby Poe
Convention, Sheraton Pre-
miere, Tysons Corner, VA.

® July 11-14 — Upper Midwest
Communications Conclave.
Radisson Hotel South, Minne-
apolis.

® July 1317 — New Music
Seminar. Marriott Marquis Ho-
tel, New York City.

® August 3-4 — Dan O’Day’s
Air Personality Plus+ seminar.
Radisson Hotel Plymouth, De-
troit.

® August 22-24 — Talentmas-
ters Morning Show Boot Camp.
Hyatt Ravinia, Atlanta.

meet a deadline — will redirect a
staff’s negative energies toward a
common goal.

* Switch their jobs around. Make
the fighters more dependent on
each other. If the work has to be
done together, they’ll figure out a
way to cooperate.

Alternative route: If personality
conflicts preclude the former solu-
tion, reshape the job to make them
less dependent on each other.

* Order them to get along. If the
above steps fail, a direct order —
with an explanation that the war-
ring parties are affecting every-
one’s work — should solve the
problem.

® September 8-10 — Burkhart/
Douglas & Associates Client
Meetings. Grand Hyatt Union

Square, San Francisco.

® September 11-14 — NAB

Radio 1991 Convention. Mos-

cone Convention Center, San

Francisco.

® September 25-28 — RTNDA

46th International Conference &

Exhibition. Denver Convention

Center

® October 2 — CMA Awards.

Grand Ole Opry, Nashville

® October 3-5 — Concrete
Marketing’s Foundations For-
um. Los Angeles Airport Marri-
oft,

® October 3-6 — Society of
Broadcast Engineers National
Convention. Hyatt Regency,
Houston.

® October 14-16 — Broadcast
Cable Credit Association’s 26th
Credit and Collection Seminar.
Palmer House Hotel, Chicago.

® October 23 — John Baylis

Foundation Dinner. Plaza Hotel
New York City.

® October 24-27 — CMJ Con-
vention. Vista Hotel, New York

City



This July 4th,
Join AT40 for a
Star-Spangled
Special Edition

We've got a lot to celebrate this July 4th.
There's a renewed pride in America,
our heroic troops are returning home,
and everyone is planning an all-out
Independence Day party.

Join Shadoe Stevens this Fourth of July
as American Top 40 counts down the
forty biggest American acts of the past 10
years. We'll be playing the high-energy
hits from Madonna, Janet Jackson, Bon
Jovi, Paula Abdul and Bruce Springsteen,
just to name a few. And to bring home the
true spirit of the holiday, we'll be turning
the microphone over to the people who
have the most to celebrate . . . our ser-
vicemen and women, along with their
families and friends.

American Top 40°s All
American Fourth of July
Celebration is 4 hours of
the forty biggest American
Acts, featuring their most
upbeat, high-energy hits.
To bring this star-spangled
special edition to your lis-
teners, contact Paul Miraldi
at (212) 456-5218 or fax
(212) 456-5449. OQutside the
US, contact Radio Express at
1-213-850-1003.

Thuel/alue

HARDWARE

S ABC RADIO NETWORKS
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® VIDEO SHEET METAL

(Warner Reprise)

The first “issue” of this hour-
long heavy metal video maga-
zine contains concert footage,
interviews, and features on the
Black Crowes, Jane’s Addic-
tion, Pantera, Sonic Youth,
Soul Asylum, Soundgarden,
and more. Produced by ex-
Sheet Metal magazine Editor/
Publisher Jake Wisely.
® AN EMOTIONAL FISH

(A*Vision)

Four songs, 15 minutes. Clip
compilation from the Irish group.
®DR. DEMENTO’S 20TH

ANNIVERSARY

COLLECTION (Rhino)

The syndicated radio host in-
troduces 12 show standards
including “The Purple People
Eater,” "“The Homecoming

Queen’s Got AGun,” “l Lost On
Jeopardy,” and “Fish Heads.”

B

WIG CITY — Cher, wearing
what you might call a period
costume in “Mermaids."”

® EXTREME:

PORNOGRAFFITI!

(PMV)

Six songs, 30 minutes. Clip
compilation includes exclusive
interview footage.
® DRIVIN’ N’ CRYIN’:

LIVE ON FIRE (IVA/PMV)

Two songs, 10 minutes. Vid-
eo single features the clip for
“Build A Fire” plus an exclusive
live cover of Iggy Pop's
“Search And Destroy.”
®ROCK CLASSICS (PMV)

Fourteen songs, 45 minutes.
Clip compilation contains videos
by Bryan Adams, Aerosmith,
Bon Jovi, Cream, Deep Purple,
Queen, the Police, Rush, and
more.

THE LATEST KRAYS ~ Machine-gun totin' Spandau Ballet bros (center,
I-r) Gary and Martin Kemp as Ronald and Reginald Kray, respectively.

fal

WEE

A DEMENTO OF OUR ESTEEM
— Dr. Demento celebrates 20
years of searching for an anti-
dote to the 12-bar blues.

® JAMES BROWN:

LIVE IN BERLIN (PMV)

Twelve songs, 60 minutes.
Concert video taped in 1988.
©® JIMMY SOMERVILLE: THE

VIDEO COLLECTION

1984/1990 (IVA/PMV)

Eighteen songs, 75 minutes.
Clip compilation features the
singer’s hits with Bronski Beat
and the Communards as well
as songs from his solo career.
O STRICTLY FOR THE BEAT

(IVAIPMYV)

Five songs, 30 minutes. Clip
compilation hosted by rapper
Laquan features songs by 4th
& Broadway artists Dream War-
riors, Stereo MCs, Bootsy's
Rubber Band, Skatemaster
Tate, and Tony D.

O MEAT LOAF:

HITS OUT OF HELL (SMV)

Eight songs, 50 minutes. Clip
compilation includes videos
never before available in the
u.s.
® THE KRAYS

(RCA/Columbia Pictures)

Spandau Ballet founders/
brothers Gary and Martin
Kemp play reallife UK '60s
gangsters/twins Ronald and
Reginald Kray in this feature
film.
® MERMAIDS (Orion)

Coming-of-age comedy star-
ring Cher, Winona Ryder, and
Bob Hoskins sports a Geffen
soundtrack of '60s selections
by the Four Seasons, the
Miracles, Lesley Gore, and
more, plus Cher’s recent single
“The Shoop Shoop Song {(It's In
His Kiss).”

o
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OVERVIEW

Madonna Movie
Opening Wide
adonna’s
Mcert film pulled
$311,143 at a mere nine theatres

last weekend for a sizzling $34,571
per screen average.

“Truth Or

Dare” documentary/con-

in

The film was showing only in

New York and Los Angeles, but
will add another 450 screens when
it moves into wider release this
weekend (5/17).

e
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TOP TEN SHOWS
MAY 6-12

1 Movie (Monday)
(“Cry In The Wild:
The Taking Of Peggy Ann”)
2 Roseanne
3 Cheers
4 Unsolved Mysteries
5 L.A. Law
6 Murphy Brown
7 Designing Women
8 Movie (Sunday)
{“In The Line Of Duty:
Manhunt In The Dakotas”)
9 A Different World
10 Knots Landing

Source: Nielsen Media Research

All show times are EDT/PDT unless oth-
erwise noted; subtract one hour for COT.
Check listings for showings in the Mountain
time zone. Alf listings subject to change.

Friday, 5/17

e Motorhead, “Late Night
With David Lefterman” (NBC,
12:30am).

Saturday, 5/18

¢ Holly Dunn, “The Texas
Connection” (TNN, 10:30pm
EDT/7:30pm PDT).

¢ Elvis Costello, “Saturday
Night Live” (NBC, 11:30pm).

Sunday, 5/19

¢ The Grateful Dead's Bob
Weir discusses environmental
concerns on “Network Earth”
(TBS, 11pm EDT/8pm PDT).

Monday, 5/20

¢ Diana Ross, “The Arsenio
Hall Show” (syndicated; check
local listing for station and air
time).

Tuesday, 5/21

® Paula Abdul is among
those spotlighted on “First Per-
son With Maria Shriver” (NBC,
8pm).

e Luther Vandross, "“Arsenio
Hall.”

Wednesday, 5/22

e Marva Hicks, “Into The
Night Starring Rick Dees”
(ABC, midnight).

¢

Beatles Broke Up Because

Paul Lusted After Yoko!

anna know the real rea-
son why the Beatles
broke up? 'Cause Paul

McCartney was madly in love with
Yoko Ono, but she wouldn't give
“the cute Beatle” the time of day!

That's the astonishing claim made
by “brash tabloid” the News Extra
and repeated in the current Weekly
World News.

NE says Paul was mesmerized by
Ono the minute he laid eyes on her,
but the feeling was not mutual. in
the end, the battle for Ono's affec-
tion resulted in a series of “ugly”
confrontations between McCartney
and John Lennon, leading to the
Beatles’ breakup. An unnamed
friend quotes Paul as saying, “May-
be if I'd told the truth about my feel-
ings for Yoko, we’'d have never split
up. And John might still be alive to-
day.”

Hottest Jackson
Bio Excerpts

Haven't got the time to read the
Michael Jackson tell-all book “The
Magic And The Madness™? Don't
worry, the National Enquirer has
done it for you and offers these titil-
lating tidbits of gossip and half-
facts:

e MJ reportedly considered a
sex change operation in order to
marry “Amen” star Clifton Davis!

* MJ “is a bizarre lonely recluse
who often sleeps on the floor and
talks to five mannequins he dresses
in expensive designer clothes’!

o MJ “frantically offered nearly
$2 million” to halt publication of this
book!

Us & Them

The results of Us magazine's
fourth annual reader’s poll are in.
And the, uh, winners are:

DOLLY SPEAKS — "I do have big
tits. Always had '‘em. Pushed 'em
up, whacked ’em around . . . I've
made a fortune with ’em,” says
Vanity Fair's June cover star, Dolly
Parton. “The tabloids once said
doctors were alarmed by the base-
ball-size implants in my breasts. |
thought, ‘Well, thank God, 'cause
they were the size of watermelons
before!’ There are so many of them
articles carrying on about my chest
that it's hard for people to look me
in the face anymore.”

fitemip e g
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BUYER’S GUIDE TO MADONNA
— Forget about the recap of Ma-
donna’s “Truth Or Dare"” premiere
in this week's People and the
Globe’s tacky Ciccone family por-
trait (in which Maddie’s brothers
have been separately labeled “fail-
ure,” ‘gay,” ‘“ex-addict,” and
“alcoholic”). Instead, turn to Enter-
tainment Weekly and feast your
eyes on some primo pics of the
singer in various stages of dramatic
undress. What's more, 'Zine Scene
is sure the ambitious blonde
would've posed for the shots AND
put up with the reporter's predic-
table and unenlightened questions
even if they hadn't given her the
cover. ...

e Madonna — Worst Actress,
Worst Movie Couple (with Warren
Beatty), Biggest Movie Disappoint-
ment and Worst Movie (partial cred-
it for “Dick Tracy”), Worst Music
Video (“Justify My Love”), and
Favorite Entertainer (!).

e Cher — Best Cosmetic Sur-

gery.

e George Michael — Best Male
Singer.

e Mariah Carey — Best Female
Singer.

e Sinead O’Connor — Worst
Female Singer and Worst Hairdo.

e Jon Bon Jovi — Best Music
Video.

¢ Janet Jackson — Best Album
{“Rhythm Nation 1814").

¢ Bette Midler — Most Under-
rated Performer.

¢ Donny Osmond — Most Un-
welcome Comeback.

¢ New Kids On The Block —
Worst Music Group.

Huey Speaks

“We'll go out on tour when the
[new] album’s hot, and it'll be our
triumphant return. And if the album
isn’t hot, we can always pretend it's
our triumphant return” — Huey
Lewis (Us).

R&R doesn’t run comic strips,
but we do take a comic trip each
week through the nation's con-
sumer magazines in search of
everything from the sublime to
the ridiculous in music news.
R&R has not verified any of
these reports.




WHERE THERE’S SMOKE. . .

THERE'S ARECORD , , |
ONFRE |

BRUCE HORNSBY
AND THE RANGE

“SET ME IN MOTION”

From the original motion picture soundtrack

“BACKDRAFT?”

Airplay report date May 20
Film opens May 24 at over 1500 theaters! ManagementTim Neece

Produced by Bruce Hornsby

Engin mixed by Chris Lord-Alge
. ﬁb gineered and mixed by C g
R Tmk(s) ® Registered e Marca(s) Registrada(s) General Electric, USA. BMG logo ® BMG Musi i

B usic © 1991 BMG Music




The Harrison PRO-790. The production
console with the hot sound for the
professional who likes to work fast without
complication. Whether your production is 4
or 8 track or hard disk, the PR0O-790 is what
you need. For more information, call 615-
331-8800.
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The new Series 1 Cartridge Machine.
Full features, quality performance,
and excellent reliability at an attrac-
tive price.

For more information and the .
name of the closest Series 1 deal-

er, call ITC at 1-800-447-0414 or

call collect at 309-828-1381.

Put the

PROS |
Back in |
Programming

For a limited time only Koss is offering a
special price on the PRO/450, PRO/99 and PRO/75,
Stereophones to broadcast professionals.

For more information call
1-800-USA-KOSS.

Offer good to broadcast professionals only.

KOS S 'stereophones

4129 NORTH PORT WASHINGTON AVENUE
MILWAUKEE, WISCONSIN 53212 US.A.

DYNAMAX CTR90 SERIES * Superb Audio Quality * Dolby
HX Pro Headroom Extension * DNR Dynamic Noise Reduction *
Unmatched Cost / Performance

AUDIOMAX 4000 CARTRIDGE * Fully Compatible with Type
AA+ « Expanded High Frequency Headroom ¢ Less Expensive,
Satisfaction Guaranteed

DYNAMAX COBALT CARTRIDGE * Maximum high fre-
quency headroom ¢ Superior Phase Stability * Longest Service Life

®

-

: BROADCAST PRODUCTS BY FIDELIPAC®
Fidelipac Corporation
P.O. Box 808 - Moorestown, NJ 08057
TEL: (609) 235-3900 - FAX: (609) 235-7779

Save $1000 / year...

On AP/UPI Paper & Rlbbon Expense

WireReady captures AP, UPI and other news-
wires with computers for a fraction of the cost
charged by bIg system vendors NO WEEKLY
FEES. Simple buy- |
out price of $549.
24hr toll-free support
and free upgrades for
$99/yr. GST has
installations all over
the U.S.A. and our
customers will testify
to WireReady's ease
of use, power, and
unparalleled support. « Works in tandem with your
current APIUPI contract!

(800) 833-4459

Gerstmann Software Technologies

Digimod 2000

P.O. Box 2356 Framingham, MA 01701 (508) 820-7284

Call us to find out why

the hottest upgrade package
is on the air in New York,
Dallas, Chicago, Denver and
M Florence. These markets are
il enjoying cleaner, louder,

S pristine audio. Call

f Broadcaster’s General Store
now to evaluate Digimod
2000 at your station —
before your competition
does!!

Broadcaster's General Store

Florida Chica
004-622-058 7032317120

Atlanta Dallas

404-425-0630 817-275-1380
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CAPS 11

Digital Music System Pays for ltself

CAPS I, Computer Assisted
Programming System stores
124 hrs. of music on DAT
and spots on Hard Disk
Digital Deck. All titles are
on-line and random
accessible. Auto-load
from music and traffic
scheduling software.
More convenience and
reliability than CDs

direct on-air.
Overnight walk away
savings pays for the
system.

Call Dick Wagner,
O1C pt (800) 783-3454

Morning
200-in-a-hox.

Eventide H3000B
Ultra-Harmonizer®

In the air studio and the production room,

the H3000B is the only effects box you need,
from morning through night. Easy-to-use,
with 100+ effects pre-programmed just for
radio. New Internal Sampling Board option
adds even more versatility with 11.8 seconds
of stereo sampling (23.7 sec. mono). Eventide’s
H3000B Ultra Harmonizer is the creative

tool chosen by more stations than any other.

Eventide Inc.

One Alsan Way
Little Ferry, NJ 07643
201-641-1200

Eventlde

he next step

Reach
Equipment
Buyers In

Technology
Showcase

Call Henry Mowry

RR

RADIO & RECORDS

213-553-4330
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SCREEN SCENE

Matt Dillon Rocks
in ‘Singles’ Role

ook for Matt Dillon to star as an aspiring rock 'n’
roller in Warner Bros.’ forthcoming comedy ‘‘Sin-
gles.” Seattle-based bands Soundgarden and Alice
In Chains will also be featured in the film, which examines
the lives and loves of a group of twentysomething Emer-

ald City dwellers.

Former rock journalist Cameron
Crowe of “Fast Times At Ridge-
mont High” and “Say Anything”
fame wrote and will direct the film,
which also features Bridget Fonda.
The coming-of-age tale is schedul-
ed for an early 1992 release.

Jungle Brother’s
Film Debut

Jungle Brothers member Na-
thaniel *“Afrika’’ Hall will make his
acting debut in the Samuel Gold-
wyn Co.’s forthcoming comedy
“Livin’ Large” (formerly “The
Tapes Of Dexter Jackson”). Hall
plays the best friend of Dexter
Jackson (newcomer Terrence Car-
son) — a young black TV broad-
cast school graduate who breaks
into the big time with a compelling,
slang-laden report of a hostage
situation.

The impromptu gig lands Jack-
son a job at a TV news station,
where he provides ‘‘Homeboy
About Town” segments. However,
as the news director tones down
Jackson’s hip-hop appearance
snipping a dreadlock here, slipping
in a button-down shirt there — the
young man begins to change, be-
coming more ‘buppie’-like with
each videotape replay!

Jungle Brothers member Nathaniel
“Afrika"” Hall — livin' large?

The movie — shot on location in
Atlanta and directed by Michael
Schultz (“Cooley High” and ‘‘Car
Wash”) — opens on June 14. A Def
Jam/Columbia soundtrack follows
at the end of June, with musical ap-
pearances by Herbie Hancock
(who also provides the film’s
score), Slick Rick, Sam & Dave,
Alyson Williams, Newkirk, the
Jungle Brothers, Nice & Smooth,
and Terminator X.

Whitney Movie
Gathers Momentum

Whitney Houston and Kevin
Costner are definitely on board for
“Bodyguard’” — a thriller about a
singer (Houston) who hires an ex-
Secret Service agent (Costner) to
protect her from an obsessive fan.
Mick Jackson (*“L.A. Story”) will
direct from a script penned by
Lawrence Kasdan. Shooting is set
to begin in November.

%

Perry Farrell — a wild ‘Gift’?

Perry Farrell Bares ‘Gift’

Jane’s Addiction frontman Perry
Farrell is set to show footage from
his forthcoming film “Gift” during
a May 21 MTV special. The ex-
cerpts reportedly include scenes
from Farrell’s wedding (a Santeria
ceremony in the hills of Mexico
featuring the exchange of the cou-
ple’s blood) and a hammed-up mu-
sical showdown with Ice-T on a
cover of Sly & The Family Stone’s
cult classic, “Don’t Call Me Nig-
ger, Whitey.” The 90-minute fea-
ture film is due to be released —
most likely as a home video — later
this year.

Star Peeples

Charisma recording artist Nia
Peeples stars as a young Italian psy-
chology student working her way
through school as a singer in the
currently filming “I Don’t Buy
Kisses Anymore.”” While research-
ing her master’s thesis (titled “The
Study Of An Obese Male’}, Peep-
les’s Tress Girabaldi befriends
overweight Bernie Fishbine (Jason
Alexander), who mistakes her in-
terest for L-U-V.

As Bernie prepares to pop the big
question, he suddenly discovers a
rough draft of Tress’s paper ...
Lainie Kazan and Eileen Brennan
co-star.

Previews

» Stevie Wonder has recorded 11
new tunes for the soundtrack to
Spike Lee’s “Jungle Fever,” in-
cluding the current single, ‘‘Gotta
Have You.” The Motown disc is
due on May 28, with the film follow-
ing in early June.

» Country music artists Johnny
Paycheck and Porter Wagoner
are set to play a couple of trailer
park residents in the forthcoming
film “Paradise Park” — a movie
examining life in a West Virginia
trailer park where God is schedul-
ed to appear and grant each resi-
dent one wish.

ODVERVIEW

Matt Dillon — a rockin’ role?

 Next up for “The Doors” lead-
ing man Val Kilmer is “Thunder-
heart,” which co-stars Oscar-
nominated “Dances With Wolves”
actor Graham Greene. Robert De
Niro will produce the Michael
Apted-directed film, which begins
shooting in June.

» J.D. Souther has his first major
acting role in the just-wrapped in-
dependent film ““To Cross The Rub-
icon.” The singer/songwriter, who
had a bit part in “Postcards From
The Edge,” plays a member of a
love triangle.

* Renny Harlin will direct the
latest big-screen adaptation of Les-
lie Charteris’s ‘“The Saint” for Par-
amount, resurrecting the char-
acter Simon Templar (popularized
on “The Saint” TV series by Roger
Moore). Terry Hayes (of ‘“Dead
Calm,” “The Road Warrior,” and
“Mad Max Beyond Thunderdome”
fame) is writing the screenplay.

o Christian Slater, Robin Willi-
ams, Tim Curry, Grace Zabriskie,
Jonathan Ward, and Samantha
Mathis will provide the chorus of
voices for the environmentally
conscious animated musical fan-
tasy “Fern Gully: The Last Rain-
forest.” Fox Films is planning a
November release.

» Noted director Roman Polan-
ski provides backing vocals and
footstep sound effects (!) on Van-
gelis's just-released Atlantic LP,
“The City.”

o
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WEEKEND BOX OFFICE

MAY 10-12

1 FX2 (Orion) * $5.45

2 Switch $3.77
{Warner Bros.)*

3 Oscar (Touchstone) $3.18

4 One Good Cop $2.09
(Hollywood)

5 The Silence Of $1.96
The Lambs (Orion)

6 Qut For Justice $1.70
(Warner Bros.)

7 A Kiss Before $1.67
Dying (Universal)

8 Toy Soldiers $1.66
(7ri-Star)

9 Cances With $1.43
Wolves (Orion)

$1.29

(Miramax)

All figures in millions
*First week in release

§ 10 A Rage In Harlem
.
i

Source: Exhibitor Relations Co.

COMING ATTRACTIONS:
No mwusic-related movies open-
ing this week; play Truth Or
Dare instead.

A e

SCREEN TEST

Presenting The 2nd Annual
Music & Movies Challenge

Actors turn singers, singers turn actors, rock bands take their names

The music and film industries have a long history of creative overlap.
from movies, and — more recently — movies are taking their titles

from popular songs.

Last year we found 25 films in the works that took their titular inspira-
tion from the hits. Some of them (“Career Opportunities,” “Bird On A Wire")
made it to your local mini-plex. Some of them are still in limbo, er; develop-
ment. And at least two others — “Rich Girl" (Hall & Oates) and “Toy
Soldiers” (Martika) made it to the silver screen in the interim.

So without further ado, we proudly present R&R's Second Annual
Screen Test. See if you can match these 25 other forthcoming films with
the artists who recorded the similarly titled songs/albums.

As with last year's test, use the following scale to grade yourself: Get
all 25 correct and you're a multimedia genius; get 20-24 right and you're a
potential hyphenate; 15-19 and you've lived a sheltered life; 10-14 and
you were born yesterday; below 10 .

career as an A&R rep.

Title

1) “After Midnight”
2) “Back In The U.S.S.R.”
3) “Ball & Chain™
4) “Chains Of Gold”
5) “Stepping Out”
6) "The Fugitive”
7) “Hard Promises”
8) “High Hopes”
9) “Highway To Hell”
10) "Horse Latitudes”
11) “Jungle Fever”
12) “Livin' Large”
13) “Love Letters’
14) “Midnight Rider”
15) “My Girl”
16) “Paradise”
17) “Passlon Play”
18) "Rescue Me"
19) "Shake It Up"
20) “Sleepwalker"
21) “The Stand”
22) “There Goes My Baby"
23) “Rambling Rose”
24) “Undercover”
25) “The Unknown Soldier”

.. well, you may have a promising

Artist

a) Allman Brothers

b) Ketty Lester

c) Temptations

d) Nat King Cole

e) Doors

f) Eric Clapton

g) Kinks

h) Joe Jackson

i} Alarm

i) Cars

k) Sweethearts Of The Rodeo

1) Fontella Bass

m) Big Brother & The Holding
Company

n) Rolling Stones

o) Merle Haggard

p) Tom Petty &
The Heartbreakers

q) Frank Sinatra

r) Drifters

s) Beatles

t) Ronnie Spector

u) Chakachas

v) E.U.

w) Doors

x) Jethro Tull

y) ACIDC

‘p-gz .22 12 ‘b-02 161 ‘8L X-LL ‘191 ‘'0-GL ‘B-p) ‘G-€L ‘AU
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® A RAGE IN HARLEM (Sire/WB)

Featured Artists: Little Richard, Betty Boo, Howlin’ Wolf

O NEW JACK CITY (Giant/Reprise)

Singles: | Wanna Sex You Up/Color Me Badd
New Jack Hustler (Nino's Theme)/Ice-T
Other Featured Artists: Christopher Williams, Keith Sweat, Guy

® THE FIVE HEARTBEATS (Virgin)

Singles: A Heart Is A House For Love/Dells

Nights Like This/After 7

Other Featured Artists: Patti LaBelle, U.S. Male

UPCOMING

® THELMA & LOUISE (MCA)

Single: Part Of Me, Part Of You/Glenn Frey
Other Featured Artists: Toni Childs, Charlie Sexton, B.B. King

® BACKDRAFT (RCA)

Single: Set Me In Motion/Bruce Hornsby & The Range

St e e R e

CURRENT

® DANCES WITH WOLVES (Epic Assoc.)
Single: The John Dunbar Theme/John Barry
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Personal Fax Answering
Machine Arrives

Store, Retrieve & Forward Faxes By Remote

T he Code-A-Phone Corp. is marketing a fax answering system made
especially for small firms and traveling business types.

The “7700” personal fax answering system uses an access code to
store, retrieve, and forward fax messages. Using your code and a touch-
tone phone, you can remotely retrieve up to 30 pages of digitally stored
material from anywhere in the world.

Your personal code can also work to print messages on-site or for-
ward messages to another fax machine (on-site or somewhere else).
Price: $499. For more information, call the Portland, OR-based company

at (503) 655-8940.

The Invasion

orget laptops. The latest
Ftrend in personal compu-
ting is toward notebook-
sized PCs. Dozens of models are al-
ready on the market, all weighing
about 5-7 pounds, measuring about
2”7 x 12” x 9,” and using 3.5-inch
floppy disks.
All are capable of handling large
databases, spreadsheets, word pro-
cessing, and programs such as

Latest In CD
Cart Systems

he Audiometrics “CD-
T10" — an updated ver-
sion of CD cartridge sys-
tems — is now availabie through
Richmond, IN-based Harris Al-
lied. The CD-10 sports an Aut-
olock feature that prevents you
from pulling out a CD while it's
playing; a programmable End Of
Message indicator, which gives
you 5-35 seconds warning that
your cut is almost over; and a
200 millisecond start lag time.
Additional CD-10 features in-
clude an aluminum deck plate
and an optical pickup and track-
ing assembly that hinges up to
meet the CD. Price: $1385.
For more info, phone (800)
622-0022.

Of The Notebook PCs

“Windows 3.00” as well. Following
is a look at six of the more notable
notebook-sized PCs.

e NEC Ultralite 286V. This is de-
signed for graphics-based applica-
tions. It features a ‘resume”
mode, which saves all your work to
hard disk on shutdown and returns
it to the screen when you turnit on.
Its sister model, the “286F,” is for

=

Unit Brings 3-D Effects To
Existing Audio Systems

Tl

pany.

fall.

usic buffs enthralled by 3-D audio won't have to wait for their fav-

M orite records to be reissued in a 3-D format, thanks to the “Sound
Retrieval System” (SRS) developed by the Hughes Aircraft Com-

The Southern California-based firm plans to market the technology —
which was introduced in 1989 and is currently available in various high-end
TV sets (see R&R 6/30/89) — in stand-alone home audio components this

One of the first such units, the “AK-100" (pictured), can be plugged

into any existing hi-fi, TV, or home theater system to produce 3-D sound
from “‘regular” audio sources (including radio) and a single pair of speakers.

What's more, the enhanced sound Is not limited to particular “sweet
spots” in the room, enabling listeners to freely move about without losing
the surround-sound quality. Also, SRS does not employ signal delay, en-
coding, reverb, harmonics regeneration, or phase correction to achieve its
effects. Price: $449. Call (213) 568-6307 for more info.

text-based use. It can also send and
receive faxes. Price: $3700.

¢ AST Premium Exec 286/12.
The “Premium Exec” uses larger
NiCad batteries that guarantee a
three-hour battery life. This note-
book enables you to transfer files to
or from desk computers and has
password security. It comes with
an optional fax modem and car
adapter. Price: $2500 (20MB) or
$2900 (40MB).

e Epson NB3s. This features ad-
Jjustable speed — 8MHz or 16MHz.
It also has an optional expansion
unit for 120MB hard disk. Price:
$4000 (20MB) or $4400 (40MB).

e Tandy 2810 HD. This is good for
graphics usage, and uses Tandy’s
“Deskmate 3.5.” It’s supported by
Radio Shack’s national service net-
work. An internal modem is op-
tional as well. Price: $2500.

e ALR Venture/16 386SX. The
“ALR” is ideal for programs such
as Microsoft’s “Windows 3.00”” and
OP/2’s “Presentation Manager.”
It also comes with a full-tilt screen,
PowerSaver, and expanded mem-
ory manager. Fax modem option-
al. Price: $2800 (20MB) or $3300
(40MB).

¢ Toshiba T2000SX. This is the
first notebook computer to use nic-
kel hydride batteries. MS-DOS ref-
erence manuals come installed,
and the unit has room for 9MB of
RAM using a credit card-style
memory card. An optional external
5.25” diskette drive is optional.
Price: $5000 (20MB) or $5500
(40MB).

www americanradiohistorv. com

roadcast Electronics recently introduced the “Air Trak 90" — an
on-air console designed to sit on table tops and other smooth

surfaces.

All members of the Air Trak 90 “family” (units are available in six-, 12-,

18-, and 24-channel models) feature versatile input mixing, electronic
switching with CMOS logic (which allows the units to recall their most re-
cent status settings in the event of power failure), standard mono outputs,
and independent metering.

Each console also inciudes noise-filtered voltage controlled amplifiers
on all audio controls (including monitor and headphone gains) and a monitor
dim function that automatically lowers the monitors’ volume ({to user-
adjusted levels) when cuing. Prices vary according to model. Cail the Quin-

cy, IL-based company at (217) 224-9600 for more information.

-

Surveys: High-Tech Items
Confuse & Confound Consumers

id you ever feel like throw-

ing your new VCR (or its

remote) out the nearest
window because you can’t figure
out how to get it to do the simplest
task? When it comes to technical
difficulties, you’re not alone.

For example, Japan’s Ricoh Co.
recently surveyed its fax machine
users. The survey found that near-
ly 95% of the respondents had
never used three features that
were specifcally programmed into
the fax machine to make it more
appealing. The features had been
ignored because the customers
didn’t know they existed, didn’t un-
derstand them, or couldn’t figure
out how to use them.

Ogilvy & Mather conducted a
similar survey of VCR owners.
They discovered that only 3% of
VCR users’ total viewing time was
spent watching shows that had
been prerecorded using the VCR’s
programming feature. Hardly any-
one used their VCRs for anything
except to play rented tapes.

As a result of these and other
consumer studies, electronics
manufacturers around the world
are busy rewriting instruction
manuals to make them easier to
follow, and building new models
(and remotes) with fewer knobs,
buttons, bells, whistles, and flash-
ing lights.

Stereo Generator Combines
Analog, Digital Technology

ty of digital audio.

coder” stereo generator. Using an analog Class A audio path and
parallel path digital modulation (PPDM), the unit is designed to pro-
vide the sonic transparency of analog sound with the separation and stabili-

Sun Valley, CA-based Aphex Systems recently introduced its “Digi-

The PPDM circuit (patent pending) provides a dynamic range of more

than 110 dB. (A digital system would need 18-bit resolution sampled at 2.4
MHz to achieve the same specs.)

The rack-mount Digicoder has hidden set-up controls (protected by a
cover panel) as well as exposed meter functions and operator controls.
The unit also can be operated by remote control.

The Digicoder will be available to broadcasters by late summer or earty
fall. Price: $3995. For more information, call (818) 767-2929.




SOLAR ECLIPSE
ROCK RADIO FESTIVAL

COVER YOUR EYES
JULY 11TH

6 HOUR CONCERT EVENT * TOM PETTY * PINK FLOYD * AEROSMITH - BLACK CROWES
NEIL YOUNG - ERIC CLAPTON * LED ZEPPELIN - YES - DON HENLEY - GUNS & ROSES
THE WHO - DAVID BOWIE * LIVE REPORTS FROM HALEAKALA CRATER - AND MORE

IT COULD ONLY COME % FROM WESTWOOD ONE

IN THE U.S.A. CALL 213-840-4000. FAX 213-204-4375. IN CANADA CALL S.B.S. 416-597-8529.
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B &

The Black Music departments of Warner Bros. and Reprise saluted their sales and marketing crew recently.
Pictured at the presentation are (seeted, I-r) Warner Bros. and Reprise Regional Marketing Managers Dave
Stein, Larry Bole, Craig Smith, Murray Nagel, and Jarid Neff; (standing, I-r) WB VP Hank Spann, Reprise’s
Derek Caldwell, W8 Sr. VP Ray Harris, Reprise’s David Linton, and WB's Mark Goldstein, Marylou Badeaux
and VP Earl Jordan.

Bang Tango Gang

Bang Tango celebrated the release of their latest Mechanic/MCA LP
{“Dancin’ On Coals”) at Universal Studios Hollywood's Conan The Bar-
barian attraction. Flexing their rock-hard muscles are (front, I-r) the
band’s Kyle Stevens, Joe LeSte, and Mark Knight, (back, I-r) band
members Tigg Ketler and Kyle Kyle.

-;_m-m'_&fﬂnl '

Thompson Gets Byrned

Artist Richard Thompson {r) enlisted the help of Talking Head David
Byrne at a recent New York concert. Thompson performed previews of
his forthcoming Capitol album, “Rumor & Sigh,” then was joined by

Southern California radio and retail honchos were on hand for a preview of “Peggy Suicide,” the latest
release from Island artist Julian Cope. Joining the festivities are (I-r) Island’s Howie Miura, KROQ/Los
Angeles MD Lewis Largent, former KQLZ (Pirate Radio)/Los Angeles MD Denise Lauren, Pirate staffer Mele
Pennings, XTRA (91X)/San Diego MD Mike Halloran, Cope, and Island’s Dave Darus.

Byrne for a five-song set taped by the British TV show “Rock Steady.”

Verve/Forecast artist Fredzie Ravel poses with KACE (The Quiet Storm)/Los Angeles staffers after his
guest stint on the station’s “Lunch Special” program. Pictured are (front, I-r) afternoon personality/“Lunch
Special” hostess Brook Jones, Ravel album vocalist Anjani Thomas, and James Lewis Marketing’s James
Lewis; (back, I-r) KACE PD Lawrence Tanter and VP/GM Ricky Tatum, Ravel, KACE rmorning man Michael
Mann, and Ravel manager Garry George.

Warrant’s Just Desserts

Sony Music/Australia presented Warrant with a three-foot cherry pie —
served by a couple of cherry pie girls — during the group’s recent Down
Under tour. Ready for a slice are (I-r) the band’s Jani Lane, Jerry Dixon,
Joey Allen and Erik Turner, and Sony Music Austrafia MD/CEQO Denis
Handlin.

wwWw_americanradiohistorv.com




28 eMay 17,1991

RR p

How To Hire A Promaotion Director

The current economic climate is no place
for timidity. Smart businesspeople know hard
times can provide the perfect opportunity for
aggressiveness in the right areas. It’s important
to find a well-qualified person to spearhead your
station’s aggressive self-promotion.

Broadcasters must look
for key ways to distinguish
their stations from competi-
tors, who may be riding out
hard times by retrenching.
As on-air product differen-
tiation decreases, promo-
tions, marketing, and im-
age advertising become
critical factors. Yet a ma-
jority of radio stations still
fail to realize the impact a
successful promotion de-
partment can have in win-
ning in a tough market. The
first step in developing and
maximizing this important
area is committing to hiring
the right person.

There are a number of
things to keep in mind if
you’re looking to hire a pro-
motion or marketing per-
son. While any manager
should be detail-oriented
and able to communicate
and delegate well, other

66

The person you hire
shouid be able to
look for new
solutions, not just
reach for the old
bag of tricks.

199

basic requirements should
be considered.

Sharon Fratello, Pollack
Media Group’s Promotion
Director, has detailed the
10 characteristics that she
thinks set the best promo-
tion directors apart:

e Commitment to excel-
lence — Striving for the
best and being willing to go
the extra mile to get it done
are essential characterist-
ics. As part of a successful
event’s proper execution, a
promotion director must
follow through on every de-
tail and maintain product
integrity. A good promotion
director is aggressive, acts
fast, and is prepared for the
unexpected. When inter-
viewing, probe candidates
for details of specific events
or promotions in which

66)

A good promotion
director is
aggressive, acts
fast, and is
prepared for the
unexpected.

99

they’ve been involved, so
you can be sure they take
pride in doing things right.

¢ Creativity — One defini-
tion of creativity is the abili-
ty to “break out of the box,”
tobreak away from conven-
tional thinking. The person
you hire should be able to
look for new solutions, not
just reach for the old bag of
tricks. Give your interview
candidates a problem to
solve. See that each person
addresses the situation on
its own merits, rather than
just regurgitating an old so-
lution to a previous prob-
lem.

e Imagination — While
many people think imagin-
ation is a divine gift, it’s al-
so a quality that can be de-
veloped. It’s the ability to
visualize. The effective pro-
motion director will take a
moment in the early plan-
ning stages to sit back and
imagine how an event or
promotion is going to look.
Chances are, that moment
of visualization will uncover
some details that should be
taken care of and that
might have been missed
otherwise. Visualization
will enable your promotion
director to rehearse for suc-
cess in order to elevate the
event to another level.

* Resourcefulness — Also
known as common sense. A
successful promotion per-
son knows how to get things
done and where to get the
help and expertise needed.
For some events, the
common-sense approach
means developing a part-
nership with outside ex-
perts who have a vested in-

By Jeff Pollack

terest in the event’s suc-
cess. If you’re organizing a
blood drive, let the local
Red Cross handle most of
the set-up details; if it’s a
“Taste Of . ..” exhibit, let
your local restaurant asso-
ciation do the work; for an
environmental campaign,
pull in an environmental
group. Use the experts in
their fields to free the sta-
tion to do what it can do
best: sell and promote the
event. Again, give a candi-
date a hypothetical situa-
tion to find out how he re-
acts.

« Flexibility — When you
have it all figured out,
chances are things will
change at the last minute.
The best leaders can
change the game plan when
the situation dictates. How-
ever, there is a fine line be-
tween flexibility under fire
and overreacting. Ask for
specific examples of how
your candidate has reacted
to fast-changing situations.
Ask about the worst promo-
tion this person has ever
been involved with or re-

66)

Ask your candidate
about previous
situations in which
he disagreed with a
superior over an
idea.

%9

sponsible for. How did he
react? What did he learn?
Does he understand the big-
picture implications of
changing details? How will
he react under pressure?

¢ Ability to discern value
— Information overload is a
by-product of the informa-
tion age. The effective pro-
motion director should be
able to sift through the
morass of ideas and pro-
posals and discern which
ones will work best for your
station. Probe your candi-
dates for their assessment
of what’s most important in
your situation.

e Thorough understan-
ding of the product and the
market — It’s important to
develop an intimacy with
the market, the listeners,
and the community, as well

© Creativity

O Passion

® Organization

The 10 Qualities

©@ Commitment to excellence

© Imagination/visualization

® Resourcéfulness/common sense

‘© Flexibility under pressure

O Ability to discern value

® Full.comprehension of station & market

© Courage of convictions

as with co-workers and cli-
ents. A promotion director
should always be a big part
of the station’s eyes and
ears. He should always
know what will work well —
or fail miserably — in your
market. Quiz your candi-
date on the nuances of his
current market and the
philosophies behind pro-
moting his current station.

» Passion — Passion is
defined as an intense emo-
tional drive, and it’s a cata-
lyst for success. Your pro-
motion director’s particular
passion may be for any one
of a number of things. It
might even be for the
visibility he receives upon
completion of a successful
promotion or campaign,
but regardless, this person
must have a passion for do-
ing the job. Radio is an in-
tense and often all-
consuming business, so
anyone in a key position at
a station must put a lot of
himself into the job to pro-
duce results.

e Confidence — Execu-
tion of a well-conceived
plan is a major part of a
promotion director’s job,
but he must also have con-
fidence in his own ability to
come up with new ideas.
It’s also crucial that he be
able to recognize and dare
to disagree with a bad idea
— and to speak up on behalf
of his convictions. Ask your
candidate about previous
situations in which he dis-
agreed with a superior over
an idea.

* Organization — Wheth-
er your promotion director
will be managing a staff or
constituting a one-person
department, he’ll be re-
sponsible for keeping track
of a tremendous number of

details. Ask candidates
about systems they’ve em-
ployed in the past. Make
sure they know that cover-
ing all the bases is the bot-
tom line in implementing
successful promeotions.

While it’s important that
your promotion director
has a grasp on all these
qualities, anyone will have
some weak spots. You can
shore up those areas by
pairing the person with
someone whose strengths
lie in the appropriate areas
for specific projects. Above
all, have patience and be
willing to spend the time to
train talented people to im-
prove their weak points.
That investment will pay
off handsomely down the
road.

Making a commitment to
developing and building a
strong promotional depart-
ment is no longer a luxury
— it’s a necessity in today’s
competitive environment.

Jeff Pollack is Chairman/

CEO of Pollack Media
Group (213-459-8556), an
international programming
advisory firm, consulting all
radio formats in nine coun-
tries. He contributes to this
section on a regular basis.




INTERNATIONAL ROCK SENSATION

IS TAKING AMERICAN RADIO BY STORM:

“Instant phones from the moment

we played it...especially 18-25 females...
mornings, middays and nights!”

Chris Ruh & Darrin Stone
KSND/Eugene, OR

"A one-spin, sure-shot HIT record!
Just put it on and watch what hapgens.”
Eric Hoffman

FM104/Modesto, CA

"Great up-tempo springtime pop record
that works in all dayparts and demos!
Consistent top 10 phones!”
Paul Walker
OK95/Tri-Cities, WA

“This is a HIT record, believe it!
Top 10 requests 25-54 male 4
and female. Excellent sales. ~ /
David will be a superstar.”

Scott Hughes
WRQK/Canton, OH

»

:
.
> 3 3 <
. ¥
y LE X .
%
E. O - . %

;”' ]

%

"Remember how huge

'Run To You' by Bryan Adams
; was? Well, early phones on
’ David Hallyday indicate an even
bigger SMASH in the making."
Kevin Barrett
WVBS/Wilmington, NC

"This song smokes. RED HOT
phones! Plus instant sales!”
Richard Spires
KzzZB/Beaumont, TX

"Immediate phones. Sounds great
on the air! Perfect uptempo pop recard!
Clay Gish

WOKI/Knoxville, TN

"Sounds GREAT on the air!
A kickin' tune!”

Chris Kelley
WTFX/Madison, Wi

"This is one of those much-needed
Top 40 singalong HIT records!”
Rick Woodell
99WAYS/Macon, GA

"A great-sounding tune! The calls
are there, top 15, especially strong
18-24 females.”

Sandy Scott

KAKS/Amarillo, TX

"Great pop record!

RADIOACTIVE AT: 2 :_ W Instant female phones!"

e 1 > Bill Bailey
KZ106 18-15 : 3 Sy 299/Oklahoma City, OK

wQuT 21-17 HOT

WOKI 24-20 /
WRQK 17-12 HOT  KAKS deb 40 QPN

Z99 16-14 KJMX deb 38

KISR 32-27 WILN deb 40 ‘

KLYV 35-31 KNIN deb 35 BREAKING AT:
KFMW 25-21 HOT ~ WDBR deb 35 F o A\ WXKS WTFX
OK95 31-27 WPFR deb 38 highally WERZ K107
KFFM 31-29 K2zB 32 r A O 999KHE  KATM
WVSR deb 40 KSND 28 . o .' G98 95XIL
WRHT deb 40 KGOT 36 8 £ WPST KATM
WZYP deb 36 KFBQ 33 R 99WAYS  95XIL
KF95 deb 40 KMOK 31 i < : KTUX WOMP
FM104 deb 27 KTMT 35 8 WGRD KCHX

www americanradiohistorv. com
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“Does Anybody Really
Fall In Love Anymore?”

"'Does Anybody Really Fall In

Love Anymore' has a great pop feel.
Kane sounds like a cross between
Foreigner and Jon Bon Jovi, and
with lyrics written by Diane Warren,
how can you go wrong?"

Steve Wyrostok

KRBE/Houston

"In callout, this is the hottest record
we've played in a year and half!!
After three weeks, 97% familiar,
16% favorite, #8 16-23 year-olds,
and #10 24-31 year-olds."

Jeff Clark

WKDD/Akron

Now On 124 CHR Reporters - 50%

Including: WDJX deb 30 WCGQ 31-27
KISN add KXYQ deb 28 WQUT 30-25

93Q add KWNZ deb 33 WOKI 30-26
WNOK add  B104 18 K92 26-20

KKYK add KRBE 26 Z102 38-34
WHHY add Q102 18-15 KTUX 33-20
WPXR add WPHR WKDD 16-13 HOT
XL93FM add WKBQ 13 WRQK 13-11
KFBQ add WAAL 32-27 HOT KF95 40-34
WAEB deb 29 WLAN 37-29 KATM 14-11 HOT
WVSR deb 39 WQGN 37-31 FM104 19-10

G98 deb 30 WYCR 19-16 KFMW 23-20 HOT

..And Many More!

From The DGC Debut Album Seints And Sianers

; Produced and Recorded by Sir Arthur Payson for
& = Desmoblle Productions, Inc.
e Executive Prodocer: Desmond Chid
- Management: Alive Enterprises - Shep Gordon,

Danie| S. Markus, E8 Gerrard
DAVID GEFFEN COMPANY 1931 The Dnid Gefien Compary

Cappellino Collects Dees & Clark’s Cash

T has learned that there will be a

confidential settlement of the suit

involving “Weekly Top 40" principals
Rick Dees and Wally Clark and former partner
Cos Cappellino (R&R 3/22). The official
announcement was set for Wednesday (5/15),
and will scotch any notion of a lengthy appeals
process.

Cappellino’s attorney, Henry Gradstein,
told ST, “All parties are satisfied with the
confidential settlement, which took into
account the size of the judgment. The way
Dees handled this post-judgment was quite
respectable and demonstrated that he is an
honorable man.”

The original judgment in favor of

| Cappellino was $10,266,000. Prior to the

confidentiality lid, ST heard Cappellino was
offered $400,000 to walk away from the trial
altogether. And — following the judgment —
the offer was upped to $3 million! Is it safe to
say that Cappellino ended up with a deep
seven-figure settlement?

Look for Geffen Records to file legal
action against the parties involved in leaking
the Guns N’ Roses songs to radio. This one’s

gonna be BIG.

Is a powerful Japanese entertainment
conglomerate thisclose to buying a major
London-based FM? ST hears the deal will
establish a London stick value of nearly $18
million

London Stick
Value Established?

Rumors

o Wil FLY 92/Albany OM/morning driver Todd
Pettengill take wakeups at WIOQ/Philly? The deal
may already be done.

e |s that pact to bring Atco Nat'l Video/New Mu-
sic Dir. Mark Snider to Island as East Coast Nat'l
Promo Dir. twisting slowly, slowly in the wind due to a
serious Atco counteroffer?

* s ex-Q105/Tampa OM John Clay already in-
volved in some interesting programming discussions?
Don't touch that dial.

* Word blustering out of the Twin Cities is that
KS95 is sounding a bit more CHR every day.

W7,
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Pollack Media Group
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THE YOLKS ON YOU — KKNB (B104)/Lincoin is
challenging listeners to break 104 eggs over their
heads — one at a time — for $1 an egg. Scrambled as
it sounds, listeners — as evidenced by the<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>